
R DIO & TV LAW 
Warner Book Well Done 

RADIO AND TELEVISION LAW. By Harry P. Warner. Matthew Bender & Co., Albany, N. Y. 1,095 pp. $35. 
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assum 
This v 
for yo 
and r iews the applicable FCC 
rulings from the Bellingham, 
WDSU and Rainey cases to the 
recent kingpin of them all, the 
Port uron decision. The history 
is inst uctive; and if you fail to 
find t precise answer to your 
questio , it should be remembered 
that a Congressional investigating 
commit had trouble on that 
score t'o. 

G ves All The Answers 
Supp.se, again, that you have 

a ques' on relating to the network 
regulat ons. Here you will get a 
history of network broadcasting, 
an exp anation of network opera- 
tions, t e legislative history of the 
law a . plicable to networks, and 
the his ory of FCC's network in- 
vestiga ion and report, along with 
the re: lations themselves and an 
examination of the court decisions 
bearin: on them. 

Thes are but two illustrations 
of the cope and detail of the book. 
Anothe indication is the fact that 
that it is 1,095 pages long and 
that t e index alone takes 155 
pages. I t is the first comprehen- 
sive a lysis of the origin, func- 
tions a d activities of the FCC in 
relatio to the AM, FM and tele- 
vision ' elds. 

Harr Warner, a young attorney 
of the Washington law firm of 
Segal, Smith & Hennessey, has 
spent ore than three years 
gatheri g the material and writ- 
ing thi book. He comes originally 
from N wark, more recently from 
Los Angeles, via the U. of Michi- 
gan L w School and the U. S. 
Army. e was a member of the 
Americ: n Bar Assn.'s Committee 
on Co munications Law, and is 
a forms associate editor and edi- 
tor -in -c ief of the Federal Corn - 
munica ons Bar Journal. 

He h s organized this study - 
it's to expanded with later sup- 
plement:, incidentally - into 10 
chapter, starting with the prac- 
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is a welcome phenomenon, a law book which even a non -lawyer 
d for pleasure as well as profit. 
Id hardly fail to be engrossing, for it is the story of radio regu- 
which means it is also the story of radio. And Harry Warner 
de it easily readable. It is 
rly so lugubrious as the 
y lead you to expect: Radio 
levision Law; A Standard 
ce Book on the Legal and 
ory Structure of the Radio 

not so brash as to under - 
tell you what FCC, or Con - 
r the courts are likely to do 
given situation in the fu- 
ut if you want to know 
hey have done in similar 
ns in the past, you will 
ch here to help you, and 
gauge the trends for your- 

se that you have a ques- 
out the law on political 
sts, which seems a safe 
ion in this election year. 
urne not only quotes the law 
but gives the background 

tice and procedure of the FCC - 
how it operates and how its pro- 
cedures evolved. 

Next comes an examination of 
the administrative process, with 
attention to the qualifications re- 
quired of applicants, other factors 
upon which the Commission fre- 
quently bases its choice in com- 
petitive proceedings (local resi- 
dence, newspaper ownership, mul- 
tiple ownership, etc.), and engi- 
neering standards and how they 
have been interpreted and applied. 

Program Standards 
The chapter on program stand- 

ards covers lotteries, political 
broadcasts, advertising, defama- 
tion by radio, and similar prob- 
lems; presents pertinent statutory 
provisions on program content, 

with their legislative histories; 
examines the widely argued prin- 
ciple of free speech as it relates 
to radio; discusses current stand- 
ards of advertising including the 
control exercised by the Federal 
Trade Commission and the Pure 
Food & Drug Administration ; re- 
views the NAB Code and the pro- 
gram policies of CBS and NBC, 
and inspects in detail the famed 
Blue Book -for which, incidentally, 
Mr. Warner finds no adequate 
Congressional authority. 

From program standards the 
volume moves to the network regu- 
lations and then to the law and 
rules governing station sales, in- 
cluding the Avco open- bidding rule 
and a discussion of contracts which 
have been rejected or questioned 
by the Commission. 

There are separate chapters on 
FM and television. In view of 
rapid developments in these fields, 
Mr. Warner and the publishers 
plan later expansions of these sec- 
tions, particularly with reference 

Agencies 
(Continued from page 12) 

joined newly -organized Los Angeles branch of Chicago agency, George 
F. Florey Inc., as account executive. Agency located at 117 N. Robertson 
Blvd. Phone number is Bradshaw 2 -6488. 

ACE OCHS, former CBS New York staff producer, joins Ward Wheelock 
Co., Hollywood, as producer of CBS Bob Crosby Club 15. 

CLAIRE H. CRAWSHAW, office manager of Buchanan & Co. Inc., Los 
Angeles, returned to work after three months' illness. 

WILLIAM MAXFIELD, former sales representative for Esquire Maga- 
zine, Los Angeles, joins Lindeke Adv., same city, as account executive. 

BEA STEFFEY, former fashion account executive with Irwin- McHugh 
Adv., Hollywood, joins Glasser -Gailey Inc., same city, to handle copy 
and publicity. She replaces ADELAIDE KERR, resigned. 

TED KELLER, formerly associated with Wesley Assoc., New York, joins 
Harry B. Cohen Adv. Co., New York, as account executive. 

GENE KUMMEL, formerly with John Hudson Moore Inc., as advertising 
manager, joins executive staff of William H. Weintraub & Co., New York. 

S. L. "PAT" WEAVER, vice -president in charge of radio and television 
for Young & Rubicam Inc., is in Hollywood from New York for few 
weeks conferences. 

MOORE & HAMM Inc., New York, have moved from 18 East 48th St. 
to 7 and 9 East 35th St. Telephone: ORegon 9 -4100. 

TERRY HANSON, formerly with Knollin Adv. Agency, San Francisco 
and TOM HOPKINS, formerly with Beaumont & Hohman, same city, 
join the Biow Co. there. 

MILTON PAUL FIGEROID, formerly with the Hayward (Calif.) Daily 
Review, joins Ad Fried Adv. Agency, Oakland, Calif., as production 
manager. 

BRISACHER, VAN NORDEN & STAFF, San Francisco, on Sept. 22 
announced opening of offices in Smith Tower, Seattle, Wash. DEANE 
WEINBERG, formerly an account executive in San Francisco office, is in 
charge. 

O'BRIEN ADV. Ltd., announces opening of their new offices at 928 
West. Pender St., Vancouver, B. C. Telephone: Pacific 9174. 

THOMAS F. CONROY Inc., San Antonio, Texas, elected to membership 
in American Assn. of Advertising Agencies. 

RANDOLPH KUHN Adv., has moved to new quarters at 802 SW Broad- 
way, Portland, Ore. 

to television property rights, con- 
tracts, and film arrangements. The 
book is arranged to accomodate 
inserts of new material, so that 
supplements to any of the chap- 
ters may be issued as developments 
warrant. A chapter on facsimile 
also is contemplated. 

In the final chapters Mr. Warner 
discusses the relationship of the 
courts to the Commission, exam- 
ines radio legislation from 1912 
to the present, and describes and 
appraises proposals for amend- 
ments of the existing law. There is 
a list of all proposed amendments 
introduced in Congress since 1934, 
and the latest -the White Bill - 
is analyzed section by section. An 
appendix carries the Communica- 
tions Act in text, and, at the out- 
set, there is a checklist of the ap- 
plication forms, program defini- 
tions, and reports required by the 
Commission. 

Video's Problems 
Covered by Dunlap 
UNDERSTANDING TELEVISION -WHAT 
IT IS AND HOW IT WORKS by Orrin E. 
Danlap Jr. 128 pp. New York: Green- 
berg. $2.50. 
IN his new book, Understanding 
Television -What It Is and How 
it Works, Orrin Dunlap_Jr., a vice 
president of RCA, covers a multi- 
tude of the every day questions 
asked about video. From the wave 
motion of light to operation of the 
image orthicon tube, Mr. Dunlap 
presents his complex subject in 
simple language. 

The first two chapters, "Steps 
That Led to Television" and "How 
You See by Television," discuss 
the basic discoveries in the elec- 
tronic and optical fields that were 
forerunners to video. "Today's tele- 
vision camera is an electronic `eye.' 
It receives reflected light, trans- 
forms it into electronic energy, and 
passes it along for radio transmis- 
sion to distant places." 

The video receiver is, in effect, 
the brain which interprets this 
energy in the form of light and 
shadow to form the picture. 

A chapter on "What Performers 
Should Know About Television" 
voices the warning: "Be natural, 
be yourself!" Techniques for speak- 
ers as well as actors are outlined. 

"Testing Your Television L Q." 
presents a series of questions and 
answers on all phases of video 
while the "Television Glossary" 
gives definitions of a large number 
of words used in the field. 

A bibliography of books on tele- 
vision also is included. 

Electronics Forum 
FORUM on electronic research, 
development and application will 
be conducted Nov. 4, 5 and 6 at 
the Edgewater Beach Hotel, Chi- 
cago, by the Illinois Institute of 
Technology, Northwestern U., the 
U. of Illinois, American Institute 
of Electrical Engineers and the 
Institute of Radio Engineers. 

BROADCASTING Telecasting 


