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Cincinnati Is Given 

Predicts Solution of Political Time Question Third TV Outlet 
FCC COMB. Clifford J. Durr 
voiced belief last week that the con- 
fusion stirred up by FCC's inter- 
pretation of the law on. political 
broadcasts [BROADCASTING, Feb. 2] 
would be resolved before national 
political campaigns get into swing 
this year. 

He conceded that a "situation" 
had arisen following issuance of 
the Commission's views on the sub- 
ject in its WHLS Port Huron pro- 
posed decision, but did not indicate 
what course might be followed to 
resolve it. Other FCC sources mean- 
while indicated they would act 
"promptly" on petitions filed by 
NAB and WGOV Valdosta, Ga., 
asking that the political -time ques- 
tion be treated in a public hearing 
[BROADCASTING, Feb. 23]. 

Mr. Durr offered his views in a 
news conference in Chicago before 
addressing a National Lawyers 
Guild banquet there Feb. 21 on 
"The Voice in Democracy." 

Future Plans 
Asked whether he intends to re- 

main in government service -his 
FCC term expires June 30 -Mr. 
Durr replied: "I have no plans on 
that ... anyway, that wouldn't in- 
fluence my decision one way or 
another." 

In contrast to his Chicago speech 
last November, when he scored the 
FBI for submitting "unsolicited" 
reports to the Commission, his re- 
marks were guarded and to a great 
extent were of a background na- 
ture. He told newsmen, however: 

"We can't hold a sword over 
their heads . . but the way to get 
good broadcasting is to get good 
broadcasters." 

American radio is not losing 
its freedom but, on the contrary, 
has made progress in that field in 
recent years. 

The nation is experiencing a 
type of "hysteria" comparable to 
that after World War I with re- 
spect to civil rights. 

FCC's responsibility is not to 
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question "political or economic in- 
terests" in passing on applicants 
but merely whether operation of 
such applicants would be (or has 
been, in the case of renewals) "in 
the public interest." 

The Blue Book "had a good 
effect and will continue to have a 
good effect," but would gain in ef- 
fectiveness if the more flagrant vio- 
lators paid more than lip service to 
its spirit and content at the risk of 
having their licenses revoked. 

With respect to station responsi- 
bility for political broadcasts, Comr. 
Durr said there already are laws 
governing the possibilities of ob- 
scenities on the air. He pointed to 
Sec. 315 of the Communications 
Act dealing with "legally qualified" 
candidates in reply to a question 
whether the phrase "in the public 
interest" might not be construed to 
apply to broadcasts by candidates 
of questionable loyalty to the Amer- 
ican government. 

Addressing the legal guild, Comr. 

Durr told members that "the issue 
of our time is the preservation of 
democracy and the adjustment of 
its processes to cope with the mag- 
nitude and complexity of the prob- 
lems of a "technological age." He 
declared: 

"To withhold from the people 
any information or ideas on the 
supposition that they may have a 
harmful tendency is as inconsistent 
with democracy as to deprive them 
of the vote out of fear that it may 
be exercised unwisely.... To sup- 
press the advocacy or rational con- 
sideration of any ideas by a threat 
of punishment is as much an act of 
aggression against democratic gov- 
ernment as to deny access to the 
ballot box by force." 

The guild meanwhile called for 
an investigation to determine 
whether the FBI's activities -pre- 
sumably including those of the type 
which Comr. Durr protested last 
November -invade civil rights of 
citizens. 

BMB SCOPE 
(Picture, page 17) 

INCREASED importance of Ha- 
waii and Alaska as markets for 
American products and hence as 
fields for advertising of those prod- 
ucts is reflected in action of BMB 
board authorizing the bureau to 
conduct station audience measure- 
ments in any U. S. territory 
[BROADCASTING, Feb. 23]. BMB will 
offer such service to territorial sta- 
tions on two conditions: That a ma- 
jority of the stations in the terri- 
tory subscribe to BMB and that all 
out -of- pocket costs are recovered. 

BMB board, at its meeting at 
BMB headquarters in New York 
on Feb. 20, also authorized the em- 
ployment of Statistical Tabulating 
Co. to handle all BMB tabulating 
under a long -term contract cover- 
ing the 1948 interim surveys, the 
1949 nationwide study and any spe- 
cial studies that the bureau may 
conduct. Statistical Tabulating Co. 
has headquarters in Chicago but is 
opening a New York branch to 
handle the BMB work. 

Looking ahead to the inclusion of 
data about video station and net- 
work audiences next year, the 
board authorized the formation of 
a television committee to formulate 
procedures in connection with the 
collection of such data. A sales 
committee was also approved, to 
investigate the main reasons why 
stations now subscribing to BMB 
have not done so and to prepare 
plans for overcoming their resist- 
ance. 

These committees are expected to 
be appointed shortly. The BMB ex- 
ecutive committee is also expected 
to name a director of the subscriber 
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Board Authorizes Service 

In U. S. Territories 
service department, authorized pre - 
viously, in the near future. 

The board approved field re- 
search by Market Research Co. and 
Alfred Politz Research on which to 
determine radio ownership for a 
new edition of Radio Families USA 
to be published this spring with 
data as of Jan. 1, 1948. Informa- 
tion on AM, FM, TV, automobile, 
portable and multiple radio owner- 
ship will be reported on this study. 
Board reviewed BMB's financial 
status and the orders for this 
spring's interim study, to be con- 
ducted for 69 stations in 227 places 
in. 30 states. 

All present officers were reelect- 
ed as follows: J. Harold Ryan, 
Fort Industry Co., chairman of 
board; Justin Miller, NAB, 1st vice 
chairman; Paul West, Assn. of 
National Advertisers, 2nd vice 
chairman ; Frederic R. Gamble, 
American Assn. of Advertising 
Agencies, 3rd vice chairman ; Roger 
Clipp, WFIL Philadelphia, secre- 
tary-treasurer ; Hugh Feltis, BMB, 
president. 

Those who attended the meeting 
were: 

For AAAA -Mr. Gamble; Melvin Bror- 
by, Needham, Louis & Brorby; Leonard 
T. Bush, Compton Advertising; Carlos 
A. Franco, Young & Rubicam; Unties 
Nelson, J. Walter Thompson; D. E. Rob- 
inson, La Roche & Ellis. 

For ANA -Mr. West; Joseph M. Allen, 
Bristol -Myers Co.; A. H. Caperton, Dr. 
Pepper Co.; Lowry Crites, General Mills. 

For NAB -Mr. Ryan; Mr. Miller; Mr. 
Clipp; Hugh M. Seville Jr., NBC; E. P. 
H. James, MSS; Robert T. Mason, 
WMRN Marion, Ohio; Hugh Terry, KLZ 
Denver. 

For BMB -Mr. Feltis, John Churchill, 
Philip Frank. 

Guests at the meeting were: Kenneth 
Baker, NAB; Thomas Brown and John 
F. Kurie, ANA; Herald Beckjordan, 
AAAA, and Laurence Casey, BMB coun- 
sel. 

Scripps - Howard Gets Grant; 
Also Has CP in Cleveland 

THE SECOND commercial televi- 
sion station for Cincinnati was an- 
nounced by FCC last week with 
grant of a video construction per- 
mit to Scripps -Howard Radio Inc., 
licensee of AM station WCPO that 
city and permittee of Cleveland 
television station WEWS. The 
Cincinnati application was filed 
Dec. 30 

Facilities assigned at Cincinnati 
are Channel 7 (174 -180 mc) with 
power of 20.8 kw visual and 10.4 
kw aural. Antenna height above 
average terrain is 545 ft. Channel 
4 (66 -72 mc) previously was as- 
signed in Cincinnati to Crosley 
Broadcasting Corp., WLW licensee, 
for WLWT. Channel 11 (198 -204 
mc) is held by Cincinnati Times - 
Star Co., licensee of WKRC that 
city. Remaining Channel 2 (54 -60 
mc) is sought by Allen B. DuMont 
Labs. Inc. 

Total estimated cost for the new 
station is $299,000. First year op- 
erating cost is set at $400,000 with 
revenue $200,000, according to the 
application. 

Scripps- Howard Radio also is 
licensee of WNOX Knoxville, 
Tenn. Both WNOX and WCPO 
have permits for FM outlets. Mem- 
phis Pub. Co., a Scripps -Howard 
newspaper interest, is licensee of 
WMC Memphis, Tenn., which holds 
permit for television in that city. 

TULSA 
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