
WHBQ SALE NOTICE 
IS ISSUED BY FCC 
PUBLIC NOTICE on the proposed 
sale of WHBQ Memphis to Hard- 
ing College, Searcy, Ark., was be- 
ing prepared late last week by 
FCC, which reported it would de- 
fer action for 60 days from May 
20 to permit the filing of applica- 
tions matching the college's $300,- 
000 bid for the station. 

The application [BROADCASTING, 
May 20] calls for the college, owned 
by Church of Christ, to buy 50% 
from Mrs. Stella H. Thompson, 
widow of Thomas Thompson, sta- 
tion founder and 25% each from S. 
D. Wooten Jr., chief engineer of 
WREC Memphis, and Mrs. Emily 
P. Alburty, wife of E. A. (Bob) 
Alburty, WHBQ general manager. 
WHBQ operates fulltime with 250 
w on 1400 kc. FCC's notice was 
to be published in Federal Regis- 
ter in compliance with the Avco 
"auction" plan. Applicants started 
advertising the projected transfer 
May 20 in the Memphis Commercial 
Appeal. 

Koste Named 
JAC KOSTE, formerly with Wil- 
liam Estey & Co. and Spot Sales 
Inc., has been named New York 
sales manager of Forjoe & Co., 
station representative. Mr. Koste 
served overseas with the armed 
forces. 

G. I. "CASEYS" 
Were Set to Take Over Controls 

That Eventful Day 

SATURDAY, May 25, was a hec- 
tic day for radio, but it could have 
been worse. The Army was posed 
to take over the railroads until 
President Truman ad libbed that 
line about the capitulation of the 
railroads. 

Now it can be told. The Army 
Radio Branch, unbeknownst to the 
networks, was poised to ask for 
half -an -hour Saturday night on all 
networks and stations. Either Sec- 
retary of War Patterson, or Gen- 
eral Eisenhower, chief of staff, 
would have gone on to explain just 
how the Army proposed to take 
over operation of the roads and 
guarantee protection for returning 
railroaders. 

At the Army Radio Branch, pre- 
pared to act upon orders, was Lieut. 
Edgar M. (Casey) Jones, formerly 
assistant information officer of the 
FCC, who had been through most 
of the Pacific campaign. No inkling 
had been given the networks, but 
the Army's radio room in the Penta- 
gon, from which direct pickups are 
made, had been cleared for action 
-all except actual fixing of mikes 
which is handled by network tech- 
nicians. 

In Army tradition, the radio ar- 
rangements were to wait until they 
could see the "whites of their eyes." 
The elaborate radio plan, after the 
President's epochal utterance, was 
relegated for File 13, as good as 
new. 

'LIBERTY' FREE OF LaGUARDIA 
Tart Commentaries Too Much for Magazine; 

ABC Continues 
By EDWIN H. JAMES 

FIORELLO H. LAGUARDIA's 
hyperacidity at last proved too 
much for his sponsor to stomach. 
With the air of a man with morn- 
ing -after indigestion Liberty mag- 
azine last week swore off the Lit- 
tle Flower. 

Liberty took the pledge in a per- 
emptory notification to ABC that 
it was cancelling, "effective immedi- 
ately," its contract for sponsorship 
of Mr. LaGuardia's Sunday corn - 
mentaries (9:30 -9:45 p. m.). 

One of the magazine's executives 
was quoted as explaining that Mr. 
LaGuardia had become "too con- 
troversial" and that public interest 
in his broadcasts had lately waned. 

Hooperating 
There could be little dispute on 

the executive's first allegation. 
Within the past fortnight the 
bumptious ex -mayor of New York 
had hopped hard on the National 
Assn. of Manufacturers and the 
management of American rail- 
roads. To a magazine which, like 
radio, depends upon advertising 
for its life, the Little Flower's 
diatribes against these two groups 
could hardly prove soothing. 

There was reason to believe, how- 
ever, that the second charge by the 
magazine was ill- founded. Mr. La- 
Guardia's latest Hooperating was 
6.2, a measurable improvement over 
his previous score of 5.3. In the 
same period that his rating in- 
creased, those of most other com- 
mentators declined considerably. 

ABC announced it would keep 
Mr. LaGuardia on the air at the 
usual time on a sustaining basis. 
The network also announced that 
Liberty had "purchased a time 
period" Mondays 10 -10:15 p.m., be- 
ginning today, for a new program. 

The new show will feature, as a 
news commentator, Edward Ma- 
her, who as editor of Liberty maga- 
zine, will presumably prove less ir- 
ritating to the management than 
Mr. LaGuardia. The new program 
will continue until July 1 when the 
magazine's contract expires. 

Mr. LaGuardia, no man to keep 
silent, was quick to raise his voice 
after Liberty disowned him. Said 
he: "I don't think Liberty maga- 

General Mills Adds 
GENERAL MILLS, Minneapolis, 
expands sponsorship of the Lone 
Ranger on ABC to include the net- 
work's Pacific Coast stations effect- 
ive June 24 on Mon.-Wed. 7 -7:30 
p. m. (PST) and Sat. 8:30 -9 p. m. 
(DST). Contract, placed through 
Dancer, Fitzgerald and Sample, 
Chicago, is for 52 weeks. Milling 
company recently renewed spon- 
sorship of four ABC programs: 
Betty Crocker, Hymns of All 
Churches, Jack Armstrong, over 
the full network and Lone Ranger 
on 55 stations. 

Him Sustaining 
zine and I were very happy to- 
gether." 

He had notified ABC of this him- 
self, he said, last April 28. As to 
the magazine's termination of its 
contract, Mr. LaGuardia said: "It's 
all right with me. I have no con- 
tract with Liberty. My contract is 
with American Broadcasting Co." 

Mr. LaGuardia said he had been 
"informed" that his erstwhile 
sponsor had been displeased with 
statements he made in his broadcast 
May 26. At that time, in a rage 
against U. S. railroad management, 
he declared that the companies 
were "out to starve their workers 
into submission." 

The former mayor's 12 -12:15 
p. m. Sunday news commentary on 
WJZ New York for June Dairy 
Products Co. is not affected by the 
ruckus with Liberty. 

Mitchell to Agency 
JACK MITCHELL has been ap- 
pointed by The Frederick -Clinton 
Co., New York, to head newly 
formed radio department of the 
agency. Mr. Mitchell is a former 

account executive 
of MBS. In his 
new post he will 
be a member of 
the firm's plans 
board in addition 
to directing radio 
activities. Mr. 
Mitchell saw com- 
bat duty with the 
Navy, being with 
that service 2% 
years. Staley 

Goodman, former sales and adver- 
tising manager of Superb Glove 
Co., becomes merchandising direc- 
tor of Frederic -Clinton and Adria 
Aldrich, formerly with Best Foods 
and Verne Burnett, is named di- 
rector of publicity for the agency. 

Mr. Mitchell 

Succeeds Sinatra 
THE "Sad Sack," every soldier's 
other self, who was famed for his 
eloquent silence in George Baker's 
Yank magazine cartoons, will be 
given a voice and put on the radio 
as a summer replacement for 
Frank Sinatra, Wed. 9 -9:30 p. m., 
effective June 12. Show is spon- 
sored by P. Lorillard Co. (Old 
Golds) through Lennen & Mitchell. 

Video News Service 
ABC HAS made arrangements 
with its 205 affiliate stations to 
send to network headquarters in 
New York films of important events 
in their communities, thus supply- 
ing the network's video department 
with a nationwide news service for 
television release, via WABD New 
York, WRGB Schenectady or 
WPTZ Philadelphia, video stations 
with whom ABC has arrangements 
for televising programs created by 
the network. 

PORT HURON OUTLET, 
SOLD FOR $300,000 
ACQUISITION of WHLS Port 
Huron, Michigan, by Roy C. Kelley, 
president, and Ray Veenstra, sec- 
retary- treasurer of Liberty Broad- 
casting System of Grand Rapids, 
for $300,000, was announced last 
week subject to FCC approval. 
Harmon L. Stevens, manager and 
partner, plans to make his home 
in California and enter the theat- 
rical field. 

Included is the three -story office 
building in Port Huron, which 
houses the studios and offices of 
WHLS, as well as the transmitter 
land and ten acres adjacent for 
proposed expansion, which in- 
cludes FM. No changes in person- 
nel are contemplated. WHLS op- 
erates on 1450 kc with 250 w full - 
time and is a Mutual outlet. Mr. 
Harmon Stevens and his father, 
Herman L. Stevens, local attorney, 
are co- licensees and established the 
station in 1938, originally as a day- 
time outlet. 

Mr. Veenstra has been connected 
with ownership and management 
of the Fox Jewelry Stores in Michi- 
gan. Mr. Kelley, owner and presi- 
dent of the Wolverine Network, a 
regional in Michigan, is a partner 
in International Advertisers, an 
agency, and has applied for a new 
station in Muskegon. He was for- 
merly executive vice president of 
the Associated Broadcasting Sys- 
tem. 

New Burns Sponsor 
AMERICAN HOME PRODUCTS 
Corp., Jersey City, anxious to ex- 
pand nighttime programming, and 
for an unnamed product, is re- 
portedly undertaking sponsorship 
of Bob Burns Show on NBC in the 
fall. Current NBC Bob Burns show, 
sponsored by Lever Bros. (Life - 
buoy soap), terminates June 27. 
Ruthrauff & Ryan, New York, is 
agency for both accounts. 

Swift on ABC 
SWIFT & Co., Chicago, through J. 
Walter Thompson Co. and McCann.. 
Erickson, Chicago, June 1 began 
sponsorship of the 8:15 -8:30 a. in. 
(CDT) ABC Breakfast Club, in 
addition to its currently sponsored 
8:30 -8:45 a. m. (CDT) Monday 
through Friday portion. Last` 
quarter -hour of Breakfast Club is 
sponsored by Philco Corp. through 
Hutchins Adv. 

Replacement Set 
SUMMER sustaining replacement 
for the Fresh Up Show sponsored 
on MBS Wed. 8:30 -9 p.m. by the 
Seven -Up Bottling Co., St. Louis, 
which is taking a hiatus until Sep- 
tember, will be the Beatrice Kaye 
program, currently on MBS as a 
Sustainer, Thurs. 10 -10:30 p.m. 
Show will move into the Wednesday 
evening spot July 3. Agency for 
Seven -Up Co. is J. Walter Thomp- 
son Co., Chicago. 
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