
Two Firms Cancel Vitamin Schedules Harold N. Graves 

Move Believed Isolated; 
Others Readjust 

Radio Plans 
WITHDRAWAL of two widely ad- 
vertised vitamin products (Stams 
and Stan -B) from the market by 
Standard Brands and removal of 
the Frank Sinatra Show from 
CBS for Lever Bros.' Vimms, 
along with unconfirmed reports 
that this product might also 
vanish from the advertising pic- 
ture, appeared last week to be 
isolated cases, with no indication 
that they foretold a sudden or 
general retrenchment of produc- 
tion and advertising of vitamins 
for Iconsumers via radio. 

leek on several major national 
vita advertisers, including 
Standard Brands, McKesson & 
Robbins, Grove Labs., and Vita- 
plug division of Vick Chemical 
Co. Ldoes reveal, however, that in 
some cases there has been a 
gra ual readjustment of broad - 
eas advertising, including shift 
of mphasis to other products of 
the companies during the past 
yea , after the first flush of sev- 
ers years ago when vitamins 
were being introduced and bally- 
hooed at top speed. 

Bad Publicity Blamed 
Whatever changes have been 

effeted are firmly attributed to 
individual 'factors - production, 
distribution, seasonal policy or 
technique. While admitting that 
vitamin sales have generally de- 
creased, most spokesmen denied 
that this or such factors as the 
recent Duke U. and other in- 
stances where vitamins' effective- 
ness has been challenged, had or 
would affect their advertising. 
Sales decline was attributed vari- 
ously to "bad publicity" for vita- 
mins, indifference of druggists 
with too many lines to sell, low 
standards of potence for certain 
brands, the impresison that "ethi- 
cal" products are superior to ad- 
vertised brands, and to a natural 
levelling off of sales after the 
abnormally high peak first at- 
tained. 

Lever Bros., Cambridge, on Dec. 
26 will discontinue sponsorship of 
the Frank Sinatra Show for 
Vimms on 143 CBS stations, heard 
Monday 8:30 - 9 p.m. Produced 
and owned by Music Corp. of 
America, New York, show has a 
Hooper rating of 11.6 in its new 
spot. Firm is understood to be 
dropping all advertising for Vimms 
and may possibly discontinue mar- 
keting of the product because of 
poor sales. These reports, however, 
were denied by the agency, J. 
Walter Thompson Co., New York. 
Letter Bros.' promotion of Vimms 
in addition to sponsorship of Frank 
Sinatra since January 1943, has 
included several spot campaigns 
conducted in 1942 when BBDO, 
New York, handled the account. 

J. Walter Thompson last week 
woúld make no statement on Vimms 
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and the program or possible spon- 
sor. One report was that Standard 
Brands might sponsor the Sinatra 
Show for yeast, replacing One 
Man's Family on NBC, Sunday 
8:30 -9 p.m. Kenyon & Eckhardt, 
New York, handles the yeast ac- 
count for Standard Brands. 

Lever Bros. for Swan Soap, will 
shift Burns and Allen on Jan. 1 
from its current spot on CBS, 
Tuesday, 9 -9:30 p.m. to the Mon- 
day night Vimms period, but will 
retain the Tuesday night time, 
which may be filled by a new show, 
according to a spokesman for 
Young & Rubicam, New York, 
agency for Swan Soap. 

Spots on Regular Program 
According to a spokesman for 

Standard Brands, who said that 
all radio promtion for Stan -B and 
Stams had been discontinued, air 
advertising for Stams, handled by 
Ted Bates Inc., has been confined 
for the past six months or so to 
announcements on the company's 
regular program for coffee on 
NBC, Charlie McCarthy, and on 
This Changing World (coffee -des- 
serts), CBS. Shift from initial 
concentrated spot radio drive took 
place last June with achievement 
of national distribution. This 
Changing World goes off CBS 

Dec. 27, with no replacement 
planned. Stan -B, handled by H. W. 
Kastor & Sons, also shifted last 
summer from intensive spot radio 
to announcements on regular 
Standard Brands network sched- 
ules. New spot radio test had been 
inaugurated recently in Chicago 
and New York. 

There are no plans for decreas- 
ing promotion for Grove Labs.' 
Defender Vitamins, placed through 
Donahue & Coe. Schedule was re- 
duced last September because of 
shortages of certain materials, and 
decreased distribution only the 
agency reports. From primary pro- 

motion on Mutual and Blue time, 
and on a spot radio schedule of 
spots and programs on 50 -60 sta- 
tions, Defenders shifted to hitch- 
hike to secondary promotion lo- 
cally and on the networks, the 
emphasis shifting to four -way 
cold tablets. According to Russel 
M. Seeds Co., Chicago, promotion 
of Grove vitamins handled by that 
agency will continue as heretofore. 

Spokesman for Vitaplus division 
of Vick Chemical stated emphati- 
cally that there were no plans for 
withdrawing the product from 
sales or cutting advertising. Vick 
dropped Dr. I. Q. on NBC last 
March in favor of spot radio and is 
now on about 18 stations with 
every fourth commercial devoted 
to this product. There are also 
trailers on Prince Matchabelli 
Perfumery's Stradivari Orchestra 
program on NBC. Vitaplus agency 
is Morse International. 

"We are continuing to expand 
promotion as we have in the past 
and may possibly accelerate," a 
spokesman for McKesson & Rob- 
bins said. Spot radio schedule, 
placed through Ivey & Ellington 
for Bax was to be discontinued 
last week until Jan. 15, but this 
is a season practice to avoid com- 
petition with holiday gift adver- 
tising, he said, and has nothing 
to do with the sales picture. Bexel, 
advertising handled by J. D. 
Tarcher & Co., will continue on 
Joe E. Brown's Blue program and 
locally on some 54 stations. 

WNHC Takes the Air 
WNHC New Haven, Conn., newly- 
licensed local outlet slated to take 
the air Dec. 2, is represented by 
William Rambeau Co., Chicago. 
Programming of entire first day 
was on behalf of War Bonds. Sta- 
tion is owned by Elm City Broad- 
casting Co., assigned to 1340 kc 
with 250 w unlimited. 

United Auto Workers FCC Application 
Requests Six Educational FM Stations 
SIX "educational" noncommercial 
FM stations for Detroit, Flint, 
Chicago, Newark, Los Angeles and 
Cleveland are sought by Interna- 
tional Union, United Automobile, 
Aircraft and Agricultural Imple- 
ment Workers of America, UAW - 
CIO in a sheaf of applications filed 
with the FCC last week. 

Proposing to concentrate on ed- 
ucational features, "including the 
arts, literature, economics, political 
and social sciences", the CIO states 
the history and current problems of 
the labor movement will be in- 
cluded as part of the educational 
program and also that "both in- 
dustry and consumer will receive 
adequate representation in thor- 
ough discussions of their mutual 
problems ". 

The applications state that all 

groups and classes will be afforded 
such a "freedom of speech and op- 
portunities for discussion as to be 
unparalleled" in the history of ra- 
dio. In addition to the educational 
features, to compose approximately 
25% of the programming, news, 
discussions, music, sports, inter - 
fraternal and other features would 
be presented. 

Almost completely lacking in 
technical information, facilities as 
requested for the various cities 
were listed as follows: Detroit - 
43,100 kc 22,750 sq. mi.; Flint 
-45,900 kc 8,045 sq. mi.; Chica- 
go- 43,500 kc 14,600 sq. mi.; New- 
ark- 43,100 kc 18,750 sq. mi.; Los 
Angeles -43,900 kc 32,100 sq. mi.; 
Cleveland- 43,100 kc 17,500 sq. mi. 
No estimate was given as to cost of 
the proposed stations. 

Named KIRO V -P 
Official of Revenue Bureau 
Station Financial Head 
SECOND high Government official 
within a month to accept a position 
with KIRO Seattle, Harold N. 
Graves has resigned, effective 

Dec. 15, as As- 
sistant Commis- 
sioner of Inter- 
nal Revenue ' -to 
become vice - 
president in 
charge of finance 
and personnel. 

Paul Appleby, 
Assistant Direc- 
tor of the Bu- 
reau of the Budg- 
et, resigned ef- 

fective Dec. 4 to become vice - 
president and general manager of 
the Queen City Broadcasting Co., 
which operates KIRO. 

36. Years' Service 
In acceptance of his resigna- 

tion, President Roosevelt wrote, "I 
wish to commend you for the,ex- 
cellent service you have rendered 
in the many important positions 
you have held in the Government 
service and for your outstanding 
achievements as assistant com- 
missioner of internal revenue." 

Mr. Graves had been in Gov- 
ernment service 36 years, begin- 
ning as a school teacher in the 
Philippines in 1908. He was born 
in Mt. Sterling, Ill. June 22, 1887 
and studied at Illinois College, 
Jacksonville; Knox College, Gales- 
burg, Ill. and George Washing- 
ton U., earning an A. B. and an 
LL.B. 

Before taking his present posi- 
tion July 1, 1943, Mr. Graves was 
assistant to Secretary of the Treas- 
ury Morgenthau. He also was act- 
ing Commissioner of Internal Rev- 
enue after Robert E. Hannegan 
resigned. 

Mr. Graves 

Ford Starts Series 
FORD MOTOR Co., Dearborn, 
Mich., will begin a musical series 
featuring new and young musicians 
Dec. 8 o 183 Blue stations, Fri- 
day, 8 -8:15 p.m. Titled Stars of 
the Future, new program will have 
as permanent stars, Lawrence 
Brooks and Frances Greer, singers, 
as well as guest stars each week. 
Robert Russell Bennett, music di- 
rector, will direct and arrange the 
series. Ford will continue Early 
American Dance Music, Saturday 
11 -11:30 p.m. and the Greenfield 
Village Chapel Service, Sunday, 
8 -8:15 p.m., both on the Blue. 
Agency is J. Walter Thompson Co., 
Chicago. 

KGW Renews on WQXR 
KGW Portland, Ore., which began 
station promotion on WQXR New 
York last August, has renewed its 
daily one -minute spot announce- 
ments for 13 weeks. Arden X. 
Pan ?born, KGW managing direc- 
tor, in a letter to H. K. Boite, vice - 
president in charge of sales for 
WQXR, has commended the station 
for its successful promotion of 
KGW. 
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