
Melton to Return 
In Texaco Program 
Lever Discontinues Sinatra; 
Other Changes Pending 
FOR TEXAS Co., Buchanan & Co. 
has acquired from Henry Souvaine 
Inc. a half -hour program featur- 
ing James Melton, Al Goodman's 
Orchestra and chorus. Titled Mu- 
sic for America, series will re- 
place Fred Allen on CBS starting 
July 2. Deal covers a long term, 
and should Fred Allen, as it has 
been reported, sever connections 
with his sponsor, the new show 
would continue permanently in the 
CBS Sunday 9:30 -10 p.m. spot. 

In event Star Theatre returns, 
the musical feature is expected to 
move to one of the other networks 
for Texas Co. For a time the pro- 
gram will originate from Holly- 
wood later shifting to New York. 
There will be a substitute for Al 
Goodman's orchestra until the 
show comes East. 

Summer Layoffs 
Several network sponsors have 

decided on summer layoffs, includ- 
ing Lever Bros, which discontinues 
Frank Sinatra on CBS June 14. 
Ballantine is expected to move its 
Broadway Show Time into the 
Sinatra spot, Wednesday 9 P. M. 
CBS for the summer only, ex- 
panding from 43 CBS stations to 
the full network. Kraft Cheese 
Co. will layoff The Great Gil- 
dersleeve on NBC for eight weeks 
after the July 2 broadcast. R. J. 
Reynolds Tobacco Co. may dis- 
continue Abbott & Costello for the 
summer and shift one of its other 
shows into the NBC spot, but no 
decision has been reached. 

Conti products will continue on 
Mutual Thursday, 9:30 -10 p.m. 
replacing Treasure Hour of Song 
June 22 with a lighter musical 
series. Doublo or Nothing, spon- 
sored on Mutual by Pharmaco, 
starting June 23, will be re- 
vamped for a summer and fall 
tour of service camps. 

HALLICRAFTERS CO., Chicago, 
has been awarded a fourth Army -Navy 
'E" award, which is indicated by a 
third white star .m its "E" flag. 
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Vatican Scoop 
TOM MORGAN, commenta- 
tor heard on WOV New York, 
last week presented a series 
of three broadcasts on the be- 
hind- the -scenes in the Vati- 
can, obtained via RCA com- 
munications direct from the 
Holy City, through contacts 
established there by Mr. Mor- 
gan when he was Rome man- 
ager of UP. This is said to be 
one of the few stories from 
behind the German lines to be 
handled by an American cor- 
respondent and the first in- 
side story on the Vatican to 
come to this country since 
1941. Through arrangements 
made by Ralph Weil, WOV 
manager, the broadcast ma- 
terial was released by INS 
and carried on the wire as a 
series of four articles. 

Vadeboncoeur Returns 
From Pacific Journey 
COMPLETING a 26,650 mile news 
gathering trip to the South Pacific 
combat area, E. R. Vadeboncoeur, 
WSYR Syracuse news commentator 
and director of special events, has 
returned to the station. Mr. Vade- 
boncoeur flew in 17 hours of combat 
missions over enemy territory. ah-1 
cabled news of the missions and in- 
terviews daily to H. R. Ekins, for- 
mer UP war correspondent, who 
took over the commentator's 12:15 
spot for P. Lorillard & Sons on 
WSYR. 

In addition to interviews with 
Gen. and Mrs. MacArthur, Mr. Va- 
deboncoeur also saw Gen. George 
Kenney, Chief of Allied Air Forces 
in the Southwest Pacific. an'l Vice - 
Admr. Thomas C. Kincaid, chief of 
Allied Naval Forces in the same 
area. He brought back a Philip- 
pine peso given him by Mrs. Mac- 
Arthur and signed by all members 
of combat crews with whom Mr. 
Vadeboncoeur flew. 

All -Star Game Sold 
FOR THE second consecutive year, 
Gillette Safety Razor Corp., Boston, 
will sponsor the All-Star baseball 
game on CBS in behalf of razor 
blades and other shave products. 
Scheduled for July 11 the game 
will be covered from 8:55 p.m. to 
conclusion on the full CBS network 
including stations in Helo, Hono- 
lulu, Montreal and Toronto. Agen- 
cy is Maxon Inc., New York. 

Armour on CBS 
ARMOUR & Co., Chicago, begins 
sponsorship June 12 of the quar- 
ter -hour CBS sustainer, Dateline, 
Mondays, '7:15-7:30 p.m. (EWT) 
with a repeat broadcast 11:15- 
11 :30 (EWT) on a full 134 station 
CBS Network. Contract is for 52 
weeks. Agency is Foote, Cone & 
Belding, Chicago. 

Pulse in Phila. 
THE PULSE of New York has ex- 
tended to Philadelphia its radio 
search measurement service by the 
personal interview -roster method. 
First report covering July and Aug- 
ust, will be issued at the end of 
August. Bi- monthly reports will 
represent the results of 6,700 per- 
sonal interviews. 
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Chernoff to ETO 
For West Va. Net 
Becomes First Independent to 
Be Accredited by Army 
HOWARD L. CHERNOFF, manag- 
ing director of the West Virginia 
Network, last week became the first 
independent broadcaster to be ac- 
credited as a war correspondent 
under the Army's new accreditation 
procedure for radio in the Euro- 
pean theatre and will leave for Eng- 
land within a month. 

Direct broadcasts released from 
England and other points, presum- 
ably in connection with invasion 
coverage, will be carried over the 
West Virginia Network, keyed 
through WCHS Charleston. Mr. 
Chernoff, a former newspaperman, 
also will use transcriptions for de- 
layed and feature coverage, as well 
as "overhead" radio and cable. He 
has asked West Virginia Network 
listeners to supply names and APO 
numbers of men and women in ser- 
vice in the European theatre for 
radio interviews. 

Under the accreditation proced- 
ure, approved several weeks ago 
[BROADCASTING, May 8], repre- 
sentatives of regional networks 
and individual stations will be ac- 
commodated for a minimum of 60 
days and a maximum of 90 days in 
the European theatre. 

Mr. Chernoff formulated plans for 
the trip with Capt. John A. Ken- 
nedy, president of the West Vir- 
ginia Network now on active duty 
in the office of the Vice -Chief of 
Naval Operations. Capt. Kennedy 
himself is a former newspaperman 
and Washington correspondent. 

Sen. Johnson Revives 
Liquor Ban on Radio 
STATIONS heard in states whic'.i 
prohibit liquor advertising, or in 
Canada, would be forbidden to ac- 
cept as sponsors distilleries, brew- 
eries or wineries under a proposed 
amendment to what now appears 
to be the defunct White- Wheeler 
Bill (S -814), introduced last Mon- 
day by Sen. Ed. Johnson (D- Colo.) , 

member of the Interstate Commerce 
Committee. His amendment not 
only would prohibit acceptance of 
advertising barred by statute in 
states in which transmitters are lo- 
cated, but also would include sta- 
tions located in unaffected areas 
but whose signals are heard in 
areas where such a ban is effec- 
tive. Following is text of the pro- 
posed amendment: 

No person shall broadcast by means of 
any radio station for which a license is 
required by any law of the United States 
and no person operating any such station 
shall permit the broadcasting of, any ad- 
vertisement of or information concerning 
any matter or thing if the broadcast of 
such advertisement or information is capa- 
ble of being received by any ordinary 
household radio receiving set at any place 
or point in any State of the United States 
or any Province of the Dominion of Can- 
ada, during such hours as the broadcasting 
of a similar advertisement or similar infor- 
mation by a radio station located in such 
State or Province is prohibited by the laws 
thereof effective throughout its geographical 
limits. 

UNITED PRESS last week opened a 
new bureau at Portland, Me., the sec- 
ond new UP office within a month. 
Harry Van Dernoot, formerly night 
manager of the Boston bureau, has 
been placed in charge. 
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