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THOSE PERSONS who silently 
have shouldered the responsibility 
for the preparation of the great 
quantities of radio continuity re- 
quired by the War Finance Divi- 
son of the Treasury Dept. in its 
bond promotion activities were hon- 
ored by WFD last week in a release 
to BROADCASTING making public the 
time and effort which has been do- 
nated in this respect. 

Named were Joseph A. Moran, 
associate radio director of Young 
& Rubicam, New York, and his 
wife, radio actress Thelma Ritter; 
Reggie Morgan, radio continuity 
supervisor of Ruthrauff & Ryan, 
New York; and C. Halstead Cot - 
tington, radio director of Erwin 
Wasey, New York. Mr. Moran, who 
has been doing work for the Treas- 
ury for the past two years, was 
acquired by Young & Rubicam 
several years ago on the merit of 
his now legendary contest winning 
abilities. He previously had been 
in theatrical work for a number 
of years. Miss Morgan worked up 
to her present position with Ruth - 
rauff & Ryan from a secretarial 
post of ten years ago. She has been 
assisting the Treasury since April, 
1942. Mr. Cottington, in view of 
his past agency experience, is in 
charge of continuity designated 
for rural areas by WFD. 

These agency people have pre- 
pared all bond promotion conti- 
nuity for the name band network 
bond broadcasts, all of the tran- 
scribed programs of the Treasury, 
the live and disc one -minute an- 
nouncements released through OWI 
and other special programs and 
projects. 

Orchestras conducting special 

MILLER McCLINTOCK proves 
that he is a good salesman for 
Uncle Sam, as well as for Mutual, 
on the dual occasion of the opening 
of the Fourth War Loan Bond 
Drive, and the premiere of the new 
Helbros Watch program. Here he 
accepts from William Helbein, 
president of the watch firm, a check 
for a $25,000 war bond, on the 
night of the start of Pick & Pat, 
on Mutual, Tuesday, Jan. 18, 8:30- 
9 p.m. Agency is William H. Wein- 
traub & Co., New York. 

bond promotion programs on which 
the material is used are Tommy 
Dorsey, heard 11:30 -12 midnight 
Thursdays on the Blue; Horace 
Heidt, on the Blue Saturdays 1 -2 
p.m.; Guy Lombardo, Mutual, Wed- 
nesdays 11:25 -12 midnight and 
Little Jack Little, who broadcasts 
Monday through Friday 3:45 -4 
p.m. on the Blue. All of these pro- 
grams are sustaining. 

The Treasury Star Parade, cur- 
rently issued three per week, will 
continue to be released one per 
week following the Fourth Loan. 
The Treasury Salute series and 
the Treasury Song for Today se- 
ries, which were inaugurated es- 
pecially for the present Bond 
Drive, will be continued after the 
campaign. Frequency of release 
for these is as yet undecided but 
they will be sponsorable as at 
present. 

Guy Lemmon, campaign manager 
of the Treasury project, War Ad- 
vertising Council, is credited with 
the organization of these extensive 
activities. 

WHN Plan 
WOR New York reports sales in 

excess of half -a- million dollars in 
response to the first two days of ap- 
peals from war plants and through 
the Chickering 4 -7110 programs. 
With no specially -built programs, 
WMCA New York claims $700,000 
in bond sales as of Friday, Jan. 21. 
Station is carrying war bond pleas 
on every program during the Drive. 

Plan at WHN New York is to 
have one program series each week 
plug the campaign. The four -hour 
morning variety show Gloom Dod- 
gers went into action last week and 
record m.c. Dick Gilbert is now 
scheduled to devote his three- and -a- 
half hours daily to the Drive. 
WHN's Swing Clubbers sold $33,000 
over a period of several days. 

WINS New York is tying in 
with special sports events staged 
by the Treasury Dept. and the 
Sports Writers of New York, carry- 
ing on- the -scene accounts last 
week of basketball, tennis and 
hockey games from regimental 
headquarters and Madison Square 
Garden. 

Policy of WOV New York is to 
have less "grimness" and more en- 
tertainment in its bond selling. 
Station is carrying a series of 20- 
second musical jingles throughout 
the day and for one entire day will 
delete all commercials from its 
Italian- language programs, includ- 
ing only the sponsor's name. Ex- 
ploits of American heros of Ital- 
ian extraction will be the subject of 
special dramas. 

WNEW New York sold $13,000 
in bonds through one broadcast of 
Martin Block's Make Believe Ball- 
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Sterling Effort 
SO GREAT is the faith of 
Fred Sterling, chief engineer 
of WOAI San Antonio, in 
War Bonds, that he has 
pledged his entire 1944 salary 
for their purchase. Living up 
to his name as far as the war 
effort is concerned, Fred in- 
vested $5,800 in war bonds 
from Dec. 7, 1941 until the 
end of 1942. Fred's son, Lt. 
Jerry Sterling, Brooks Field, 
Tex., 'feels just about the 
same way, having contrib- 
uted his maximum, $5,000 
per year, for bonds. 

room on the opening day of the 
Drive. 

At the request of the Treasury 
Dept. the Red Skelton program on 
NBC Feb. 8, sponsored by the 
Brown & Williamson Tobacco 
Corp., Louisville (Raleigh ciga- 
rettes), will be broadcast from the 
Los Angeles Philharmonic Audi- 
torium in cooperation with the 
Fourth Loan. At the broadcast the 
audience will be asked to submit 
their names on cards describing 
the amount of war bonds each has 
purchased. Six of the names are to 
be read on the Skelton show Feb. 
15. 

Report on the progress of the 
Army's WAC War Bond Caravan, 
which is on a ten -day bond selling 
tour of Georgia, is broadcast each 
day over WAGA Atlanta by Lamb - 
din Kay, publicity director for the 
Georgia War Finance Committee. 

Local Speakers 
Fourth Loan was opened in 

Fitchburg, Mass., by a half -hour 
broadcast on WEIM from the local 
War Bond headquarters. Featured 
on the program were municipal 
and state leaders. WEIM is daily 
presenting a quarter -hour Minute 
Man series of bond promotion ad- 
dresses by prominent Fitchburg 
citizens. Station break time an- 
nouncements also have Fourth 
Loan slant. 

A total of $150,525 in bonds 
were sold during a two hour rally 
conducted by WSLS Roanoke, Va., 
in the station's studios on the open- 
ing night of the Drive. Local tal- 
ent was assembled for the event 
by WEIM war program manager 
Horace Fitzpatrick. KOA Denver 
daily broadcasts a report from 
Governor John C. Vivian on the 
progress of Colorado in the cam- 
paign. ' Appearing with the gov- 
ernor on the initial broadcast were 
state Wár Finance committeemen 
and wounded war veterans. A dif- 
ferent veteran appears each day 
on the program. 

Pickups from the Norfolk Navy 
Yard, Norfolk Navy Operating 
Base, Camp Perry, home of the 
Seabees; Camp Lee and the Ma- 
rine Base at Quantico were fea- 
tured on the hour broadcast open- 
ing the Fourth Loan in Virginia 
over a 14 station statewide hook- 
up. Gov. Colgate W. Darden Jr., 
and other state leaders appeared 
on the program which was directed 

NEW TWIST to Bond selling -Lt. 
Comdr. Lawrence Breese, chief 
engineer of the Liberty Ship Am- 
erican Mariner, and Holly Wright, 
announcer of WRC Washington, 
describe by recording the function 
of the master control board of the 
ship's engine room. Part of three 
hours of programs recorded aboard 
the ship during a 450 -mile trip 
from New York to Washington 
broadcast later as WRC's contribu- 
tion to Fourth War Loan drive. 

by Irvin Abeloff, program service 
manager of WRVA Richmond. 
Broadcast originated from WRVA 
and was fed to .WTAR WGH 
WLVA WBTM WSLS WMVA 
WKEY WCHV WLPM WSAP 
WOPI WINC WWDC. Transcrip- 
tion of the show was later broad- 
cast by WMBG WRNL WDBJ. 

Tabulations 
Networks and local stations in 

New York began to tally up the 
first returns last week and the 
first of a series of 16 broadcasts 
now being staged from Manhattan 
night clubs by CBS netted $4,118,- 
900 -sold from the "21 Club" Jan. 
21. Sales at the Monte Carlo the 
next night ran to $415,000, at the 
Hotel Pierre $271,000 and at the 
Stork Club $468,000. The second of 
a Hollywood series of two special 
Recreation Hall broadcasts was 
scheduled by CBS last Sunday, Jan. 
30, and another Hollywood affair 
centering around Frank Sinatra on 
CBS was scheduled for Jan. 26. 
Admission was through bond pur- 
chase. 

Mutual's big event last week was 
a Saturday show featuring heroes 
of the "Golden Age of Sports" of 
the 1920's, including Babe Ruth, 
Jack Dempsey, Bobby Jones and 
others and contemporary sports fig- 
ures such as Alice Marble and Don 
Budge. Broadcast from the WOR- 
Mutual Theater, in cooperation 
with the Sports Broadcasters 
Assn., the program was expected 
to sell a million dollars worth of 
bonds, according to Mutual. MBS 
has set Feb. 1 as the date for a 
special program of original music 
to be broadcast from WGR Buffalo, 
bearing the title Ballad in V. 

Initial effort of NBC, which will 
concentrate on an intensive "clean- 
up drive" beginning Feb. 8 in con- 
junction with the Boy Scouts of 
America, brought $250,000 in bond 
sales from an appearance of Mirth 
and Madness in Glen Cove, Long 
Island. 

The Treasury's efforts to reach 
the individual buyer met with suc- 
cess in Kansas City Jan. 14 when 
11,000 citizens pledged $11,000,000 
at the broadcast of Meet Your 
Navy on the Blue. 
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