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Fourth War Loan Leads OWI Schedule; 
More :Spots Available for Sponsorship 
WITH Fourth War Loan messages 
receiving major emphasis under 
the OWI allocation schedule for the 
week beginning Jan. 31, radio sta- 
tions and networks will send out a 
variety of appeals as the campaign 
to sell $14 billion of War Bonds 
enters its third week. 

As in the previous week, station 
announcements available for spon- 
sorship have been assigned to both 
the KW and OI groups of stations. 
With audience interest intensified 
through coverage obtained under 
the Network, National Spot, Spe- 
cial Events, and Special Assign- 
ment plans, the War Bond an- 
nouncements, now 50 seconds in 
length, should prove attractive to 
advertisers. 

Paper Salvage 
Three additional subjects sched- 

uled for the week also carry station 
announcements. Paper Salvage 
messages, carrying on from an 
earlier drive to conserve paper, 
will urge listeners to sell or donate 
their accumulations to dealers or 
local organizations to alleviate 
shortages at the mills. 

Possible sponsors for the Paper 
Salvage transcriptions include food 
and drug chains, department 
stores, waste paper dealers, news- 
papers, laundries, dry cleaners, lo- 
cal industries requiring paper for 
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packing, and general advertisers. 
Car Sharing messages will urge 

motorists to make their cars serve 
the maximum number of persons 
as gasoline supplies during 1944 
may be less than in 1943 because 
of military demands. Stations may 
find sponsors for these announce- 
ments among automobile dealers, 
garages, service stations, depart- 
ment stores, grocery chains, street 
car and bus companies, and cooper- 
ative markets. 

Messages on the Women Marines 
campaign are designed to appeal 
to eligible women over 20 and under 
36 years of age and not now work- 
ing in war plants. Thousands of 
women are urgently needed in this 
branch of the women's military 
services. Establishments having 
former employes now serving in 
the Women Marines and institu- 
tional advertisers are regarded as 
suitable sponsors for this series. 

Also scheduled for the week are 
messages on the Network Alloca- 
tion Plan for Rubber Conservation, 
continuing this campaign for a 
second week, and live messages on 
the National Spot Plan on the 
Home Front Pledge drive. The 
former emphasizes heavy military 
demands for tires and manpower 
problems in production as factors 
necessitating measures to protect 
the life of tires. 

Procter & Gamble Using 
Quarter -Hour of ̀ Sardi's' 
PROCTER & GAMBLE Co., Cin- 
cinnati, one of the largest users 
of the daytime serial, on Jan. 31 
will take over a new type of day- 
time program when it begins spon- 
sorship of the 11 -11:15 a.m. por- 
tion of Breakfast at Sardi's, heard 
five times weekly on BLUE. This 
section of the half -hour program is 
now sponsored by Alaska Pacific 
Salmon Co., Seattle, which discon- 
tinues its promotion of Minute 
Man soup on the series Jan. 28. 

P &G will promote Crisco during 
its quarter -hour, while Kellogg Co., 
Battle Creek, will continue to spon- 
sor the 11:15 -11:30 a.m. portion 
for Pep. Compton Adv., New York, 
handles Crisco; Kenyon & Eck- 
hardt, New York, is the Kellogg 
agency. 

New Vinons Show 
LEVER BROS., Cambridge, Mass. 
(Vimms), on Jan. 5 replaced May- 
or of the Town with Frank Sinatra 
Show on 119 CBS stations, Wed- 
nesday, 9 -9:30 p.m. (EWT). An 
MCA package deal, half -hour mu- 
sical- variety also features Bert 
Wheeler, Minerva Pious, Vimms 
Vocalists and weekly film guest 
star. Axel Stordahl is musical di- 
rector. Harlow Wilcox is announ- 
cer, with Earl Ebi producer for 

Walter alter Thompson Co. Ed For- 
man is MCA production represen- 
tative. Robert Colwell, agency New 
York executive in charge of radio 
production, is in Hollywood super- 
vising initial broadcasts. 

OWI PACKET, WEEK JAN. 31 

Check the Hst below to find the war message announcements you will broadcast 
during the week beginning Jan. 31. All station announcements are 50 seconda and 
available for sponsorship. Tell your clients about them. Plan schedules for best timing 
of these important war messages. Each X stands for three announcements per day or 
21 per week. 

WAR MESSAGE 
NET- 

WORK 
PLAN 

STATION ANNOUNCEMENTS 
Group Croup 

KW OI 
AH. Ind. 

NAT. SPOT 
PLAN 

Live Trans. 

Fourth War Loan X X 
Paper Salvage 
Car Sharing 
Women Marines X X 
Rubber Conservation X 
Home Front Pledge 

X 
X 

X 

X 

X 

X 
X 
X 

X 

See OWI Schedule of War Messages 93 for names and time of programs carrying 
war messages under National Spot and Network Allocation Plans. 
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