
MBS Revamps Affiliate Payment Plan 
McClintock Says Pact 

Will Provide Funds 
For Improvements 

A NEW standard contract for Mu- 
tual's member and affiliated sta- 
tions which will bring the MBS 
system of station compensation into 
line with the practice of other 
major networks without abandon- 
ing or altering the basic coopera- 
tive and non -profit policies of the 
network, was announced last week 
by Miller McClintock, Mutual presi- 
dent. 

Under the new plan, stations 
will receive no compensation from 
Mutual for the first 16 unit hours 
of network commercials during each 
28 -day period, with the network 
in return absorbing all wire line 
expenditures. For the first 25 
hours of commercial programs over 
the 16 -hour deduction, MBS will 
pay its stations 25% of their aver- 
age unit hour rate, advancing to 
3234 %n for the next 25 hours and 
to 3734 % for all time above that. 
Previously Mutual stations them- 
selves paid the line charges and 
their contracts with the network 
were not uniform. 

Funds For Improvement 
Revenue accumulated by Mutual 

from this new contractual arrange- 
ment will be used primarily for 
the creation and maintenance of a 
high quality network program serv- 
ice to stations and their audiences, 
Mr. McClintock said, adding that 
the funds will also be extended for 
research, sales and other network 
functions. 

"After these quality require- 
ments of network operation have 
been met," he stated "Any sur- 
pluses created by the new contrac- 
tual plan will be returned to sta- 
tions through the simple expedient 
of increasing the percentage com- 
pensations paid for the blocks of 
hours used over and above the 16 
free hours, which incidentally 
simply substitute for line charges 
heretofore collected by Mutual 
from the individual stations." 

Declaring that the network's 
shareholders will derive no profits 
from the new form of financial re- 
lationship between Mutual and its 
affiliate stations, Mr. McClintock 
said: 

"Mutual is dedicated to the per- 
petuation of its past cooperative 

Sinatra for Lever 
LEVER BROS. Co., Cambridge, 
considering a package show built 
around Frank Sinatra to go on 
CBS in January for Vimms Vita- 
mins, will sponsor the program if 
Sinatra is not accepted by the 
Army shortly after Jan. 10. The 
program is scheduled to start Jan. 
5 in the Wednesday 9 -9:30 p.m. 
spot currently filled with Lever's 
Mayor of the Town. American To- 
bacco Co. has Sinatra under ex- 
clusive contract for The Hit Pa- 
rade, but is expected to let him ap- 
pear for Lever. Vimms agency is 
BBDO, New York. 

and non -profit type of operation. 
The new contractual relations 
which are being so favorably re- 
ceived by Mutual affiliates are de- 
signed to provide more uniform, 
equitable and fair compensation to 
stations than has been possible 
heretofore." 

Negotiations in Progress 
Members of the network's sta- 

tions relations staff are now visit- 
ing stations to negotiate the new 
contracts, and a number of station 
contracts have already been con- 
verted. WRRN Warren. O.; WNOE 
New Orleans, and KFXJ Grand 
Junction, Colo., are among the first 
MBS stations to sign the new con- 
tracts. Stations may either convert 
now or wait until the expiration of 
their present contracts but the net- 
work expects that the contractual 
transition will be complete within 
the year. 

Richard F. Connor, Mutual sta- 
tion relations director, expressed 
confidence that the stations will 

welcome the new contracts. "Many 
objectionable features now in the 
old contracts have been removed," 
he said, "such as the talent rebate 
provision and credit liabilities. The 
new contract will bring into effect 
a simplified accounting system. An 
added feature is the fact that sta- 
tions will not be required to pay 
a 15% commission to MBS on co- 
operative programs locally spon- 
sored." 

Elgin Thanksgiving Show 
FOR the second successive year, 
Elgin National Watch Co., Elgin, 
Ill., has arranged a two -hour all - 
star program on CBS, Thanksgiv- 
ing and Christmas Days. The 
Thanksgiving show, 4 -6 p.m., will 
feature Robert Young as m.c. and 
will be beamed to American fight- 
ing men overseas. Talent includes 
George Burns and Gracie Allen, 
Ed Gardner, Edgar Bergen and 
Charlie McCarthy, Ginny Simms 
and others. Agency is J. Walter 
Thompson Co., New York. 

OWI Takes Up With Rail Group 
Radio Objection to Time Plan 

Discrimination Charges Affecting Success of the 
Bureau's Don't Travel Drive, Says Cohen 

OBJECTIONS of radio stations to 
donation of free time to Govern- 
ment Don't Travel announcements 
while railroads buy advertising in 
other media for similar messages 
were placed before the Assn. of 
American Railroads last week by 
the OWI Domestic Radio Bureau. 

Meeting with Col. Robert S. 
Henry, assistant to the president 
of the association, Phil Cohen, 
chief of the bureau, relayed the 
request of stations that the rail- 
roads give consideration to radio 
along with other media in adver- 
tising war messages. Mr. Cohen 
stated that Col. Henry is taking 
up the problem with members and 
that OWI hopes to have an an- 
swer this week. 

Wide Objection 
Mr. Cohen said he submitted to 

Mr Henry reports received from 
OWI regional consultants regard- 
ing the reactions of stations to 
carrying Don't Travel messages 
on the air. The consultants re- 
ported objections on the part of 
almost all stations, he added. 

The attitude of the stations di- 
rectly affects the interests of the 
Radio Bureau, Mr. Cohen ex- 
plained, because "it is our business 
when we have a campaign which 
we are asked by the Office of De- 
fense Transportation to conduct 
and a situation arises which jeop- 
ardizes that campaign ". 

OWI has assigned Don't Travel 
messages to approximately 70 net- 

work programs under its Network 
Allocation Plan during the two 
week period beginning Dec. 6, in 
addition to three announcements 
per day on 324 independent sta- 
tions. The campaign is of special 
importance at this time, being di- 
rected against unnecessary travel 
during the Christmas holidays to 
allow space for men and women of 
the military services. Forceful ap- 
peals, employing "hard- hitting" 
messages, are included in the fact 
sheets supplied program writers, 
and in the transcribed and live an- 
nouncements sent stations. 

Stations in the Chicago area 
protested to Elmer Davis, OWI di- 
rector, early in the month that it 
was "unfair" to ask broadcasters 
to car r y the announcements 
[BROADCASTING, Nov. 8]. A letter 

by Edwin E. Borroff, vice- president 
of the BLUE and OWI regional 
consultant in Chicago, stated on 
behalf of 14 stations that the feel- 
ing had reached the point that sta- 
tions will refuse to carry the mes- 
sages. 

Objections to giving the rail- 
roads free time had been made 
by stations since last summer. A 
complaint charging discrimination 
was made by W. L. Gleeson, presi- 
dent of KPRO Riverside, Cal. 
[BROADCASTING, June 14]. Later, 
James R. Curtis, president of 
KFRO Longview, Tex., filed a pro- 
test with OWI against the use of 
the announcements [BROADCAST- 
ING, Aug. 23]. 

INTERVIEWING Lt. Col. William 
E. Slater (r), assistant to director 
of Army Service Forces, Bureau of 
Public Relations, is brother Tom 
Slater on a recent This Is Fort Dix 
program. Tom is m.c., author and 
producer of the program which is 
heard Sundays at 3 p.m. on Mutual. 

KING CAROL IS CBS 
SPEAKER ON NOV. 23 
EXILED King Carol of Rumania 
will be heard on CBS' report to 
the nation Tuesday, Nov. 23 from 
Mexico City, where he has been 
residing since his abdication. Ar- 
rangements were made through 
Russell Birdwell, public relations 
man, who told BROADCASTING that 
he contracted to handle the ex- 
monarch's publicity after a meet- 
ing in Mexico City last month con- 
vinced him that Carol was sincere 
in his sympathies with the Allied 
cause. The former king's name has 
been linked with fascism from the 
nature of his rule in Rumania, and 
the State Dept. is reported to have 
refused to admit him to this coun- 
try. 

CBS denied a report in the New 
York newspaper PM that protests 
"had poured into the CBS office," 
stating that only three such calls 
had been received. The network 
will receive advance copy of the 
talk, according to the regular prac- 
tice, it was stated. Mr. Birdwell is 
also required to file copies of all 
material released for King Carol 
with the State Dept. under the 
Foreign Agents Registration Act. 
Program is sponsored by a group of 
utility companies, through N. W. 
Ayer & Son, New York. 

Capt. Schechter Heading 
Army Air Force Radio 
CAPT. A. A. SCHECHTER, for- 
mer director of news and special 
events with NBC, last week was 
named radio officer of the Army 

Air Forces with 
headquarters in 
Washington. Capt. 
Schechter's n e w 
duties will be to 
coordinate all Air 
Forces broadcasts 
with the War 
Dept. Radio 
Branch. The chief 
of that branch is 

Capt. Schechter 
Col. Edward M. 
Kirby, former 

NAB public relations director. 
Capt. Schechter's new duties 

bring him back into the radio pic- 
ture the first time since his leaving 
NBC in August 1942 to join the 
OWI and later the Air Corps. He 
recently returned from a special 
trip to England. 
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