
Fathers May Gain 
More Draft Delays 
All Single Men Under 25 Said 
To Face Early Induction 
POSSIBILITY that a higher per- 
centage of fathers than previously 
anticipated will be passed up by 
the military and left for home front 
service appeared in Washington 
last week despite the pessimistic 
predictions of Selective Service 
chief, Brig. Gen. Lewis B. Hershey. 
and Paul V. McNutt, director of 
the War Manpower Commission, as 
revealed in testimony released by 
the House Appropriations Commit- 
tee. 

In the House testimony, which 
was taken in April, Gen. Hershey 
predicted that more than half of 
the nation's 6,000,000 draft -age 
fathers would face induction, be- 
ginning about August 1. However, 
Selective Service last week adopted 
a new policy which may delay in- 
duction of fathers in quantity, at 
least until fall. 

October Hinted 
According to instructions sent 

out last week, fathers are not to 
be included on replacement sched- 
ules until October, and officials say 
that fathers in essential industries 
will probably be safe until then. At 
the same time, Selective Service ap- 
pears to be determined to induct 
almost all single men under 25 
within the next six months. 

Part of the same instructions 
which hinted at October drafting 
for fathers said that no man under 
25 should be deferred for more than 
six months unless he was extremely 
vital. Officials said very few would 
be considered in that class. 

With high school graduates fill- 
ing the June quotas, and a reduc- 
tion in the number of rejections as 
a result of changes in the physical 
standards, the gap between induc- 
tees and the 10,800,000 goal of the 
services may be less than previous- 
ly anticipated, some quarters esti- 
mating that only a million fathers 
will be needed. Meanwhile another 
new source of manpower is being 
scanned, the millions of 4Fs, many 
of whom are capable of passing 
the revised physical examination. 

Campaign on 103 Begins 
For Permanent Wave Kit 
STARTING a new nationwide ra- 
dio campaign to promote the sale 
of Movie Wave (permanent wave 
home application kit), Hassenstein 
Co., Hollywood, starts this week 
using a list of 103 stations. Five 
and fifteen minute programs 3, 6 
and 12 times weekly are being 
scheduled. Northwest Radio Adv. 
Co., Seattle, is placing the business. 
Following stations are included: 

WJAG KGHL WPEN WKZO WWL 
KOWH WMFD WHLD WCAE WCOA 
WWRL KOB WIS WTAR WCFL WLOL 
KTAR WHKY WCKY WCOP KPO KVOD 
WMIN WTCN WCLE WPDQ KFXJ 
WSVA WEBC WEBQ KINY KXOK WPIC 
CKLW WHK WLW WING WRNL WEW 
WEGO KRA WAAT WTAR WTRY WCSC 
WWVA WIZE WDBJ WIBA WTAG WFIN 
WBAL WWDC WMEX WMUR WCPO 
WKNE KFEQ WNAC KEVE WDAY 
WPRO WREN WSPR WMT WKRC KIT 
WSUN KOBH WFAA KYA WPAT KTRB 
WTMA WSB KSEI KVI KROW WHAS 
KDYL WEEU WEIS KFXD KRKD KTFI 
WNAB KTKN WHKC KMMJ WHAM 
ROAM WMAM WNBF KWFT KMA 
KARK WINS WDZ WHO KIEM KUJ 
KFYR WRVA. 
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ESSO NEWS AIDS UNCLE SAM 
Tabulation by Sponsor Reveals 32.8% of "Esso Reporter" 

Devoted to War Effort Since Pearl Harbor 
Oh' THE 69,168 Enso Reporter 
news programs broadcast on 35 
stations since Dec. '7, 1941, approxi- 
mately 32.8% of the time on the 
air has been devoted to a total of 
22,719 "Government cooperation 
commercials ", according to a tabu- 
lation made by J. A. Miller, adver- 
tising manager of Esso Marketers, 
sponsor of the broadcasts. These 
war effort announcements com- 
prise more than a score of differ- 
ent subjects, including blackout 
precautions, victory garden and 
book campaigns, recruiting, tire 

inspection, salvage drives, etc. 
Starting on WJZ, New York, in 

1935, the Esso Reporter program 
has been placed on an increasing 
number of stations each year, the 
last addition being WSJS, Winston - 
Salem, N. C., in May of this year. 

Five of the original stations 
carrying the news series, which 
utilizes United Press news, com- 
pleted 400 consecutive weeks on 
June 13, Mr. Miller reported, while 
total broadcasts on all 35 stations 
is more than 250,000. Agency is 
Marschalk & Pratt, New York. 

Blue Network's Story 
Is Told in New Booklet 
AFTER 16 months of independent 
operation the BLUE Network has 
written the story of its growth in 
a small 42 -page booklet titled "The 
BLUE Network Today ", to give its 
employes and to be sent also to 
3,500 advertisers and agencies. 

Written by Jesse Thompson of 
the BLUE sales promotion depart- 
ment, the booklet follows the gen- 
eral outline used by Edgar Kobak, 
executive vice -president of the net- 
work, in the informal talks he has 
given at dinners for BLUE em- 
ployes. 

CBS Staff Changes 
MARIAN GOSGROVE, until recently 
assistant in the radio department of 
Duane Jones Co., New York, and 
formerly continuity and sales promo- 
tion writer for KDAL, Duluth, has 
joined CBS as assistant in the pro- 
gram promotion department. Bob Ste- 
venson, CBS staff announcer on Major 
Bowes .mateure, Madeleine Carroll 
Reade and Broadway Bandbox, joins 
the Army June 22. A certificate of 
merit has been awarded to Jack Hoins, 
of the CBS press information depart- 
ment, by the Huntington Post of the 
American Legion for his service in 
"furthering the pre- induction military 
training of members of the community 
Dud instruction of the Victory Corps." 

FM Station on Air 
AFTER TESTING for several 
months, Chicago's fifth and newest 
FM station, W75C, operated by 
Moody Bible Institute, went on the 
air June 13. The Institute also oper- 
ates WMBI, Chicago. W75C has a 
construction permit for 50,000 
watts, but at present is using 1,000, 
and is on the air from 11 a.m. -9:30 
p.m. daily, and from 8 a.m. -9:30 
p.m. Sunday. The broadcasts of 
W75C duplicate for the most part, 
those of WMBI, which consist of 
religious, musical, and news pro- 
grams, except for one morning and 
afternoon recorded symphonic hour 
program daily. Since the transmit- 
ter is located 20 miles from the stu- 
dio, to give better coverage to resi- 
dential and suburban listeners, a 
booster transmitter is used at the 
studio. 

FCC Approves Attorneys 
MERIL A. LINDBLOOM and 
Hugh M. Gray have been granted 
power of attorney as attorneys in 
fact by John L. Booth, with FCC 
approval, in so far as it relates to 
FM station W49D, which is licensed 
to John L. Booth, and WJLB, De- 
troit, of which Booth is president, 
a director, and owner of all out - 
standing stock. 

"Getting 
Drawn for BROADCASTING by Sia Rix 

a New Transmitter Tube Is Quite an Event These Days, 
Eh, Coggin ?" 

CIRCUS USES SPOT 
ROTATION IN N.Y. 

RINGLING Bros., Barnum & Bail- 
ey Combined Shows, is promoting 
the New York showing of "Span- 
gles," a one -ring show combining 
the best acts of the company's 
spring production, in a dovetailed 
spot announcement schedule on 
New York's major stations. System 
is to move from one station to an- 
other each week, with schedules 
overlapping in some instances. 

Promotion for the circus, which 
opens June 16, started the week of 
June 7 on WINS, followed by a 
five -day drive on WABC, starting 
June 14. WHN will be used the 
week of June 21, followed by 
WMCA, June 28 -30. Contract on 
WJZ runs from June 28 -July 2, and 
WNEW carries the announcements 
June 30 through July 3. 

Schedules consist of live partici- 
pations on musical, news and dra- 
matic programs. Duration of the 
campaign is contingent on the suc- 
cess of the production, which has 
never been tried out in this coun- 
try. Agency is Caples Co., New 
York. 

NAB Meeting to Discuss 
Supreme Court Decision 
THE SUPREME COURT decision 
in the network case will come in for 
discussion at the meeting of the 
public relations committee of the 
NAB to be held June 23 -24 at the 
Palmer House, Chicago. The Court 
ruling will be the principal topic 
at the morning session scheduled 
for the second day of the meeting. 

"Public Relations of the Broad- 
casting Industry" will be the sub- 
ject of an address to be delivered 
at a luncheon June 23 by James 
W. Irwin, assistant to the presi- 
dent, Monsanto Chemical Co., St. 
Louis. 

Neville Miller, NAB president, 
and Walt Dennis, NAB news bu- 
reau chief, will attend the meetings. 
Members of the public relations 
committee are Edgar Bill, WMBD, 
Peoria; Lawrence W. McDowell, 
KFOX, Long Beach; Craig Law- 
rence, KSO, Des Moines; Kern 
Tips, KPRC, Houston; John F. 
Patt, WGAR, Cleveland; Leslie W. 
Joy, KYW, Philadelphia; Edgar 
H. Twamley, WBEN, Buffalo; 
Frank M. Russell, NBC; Dr. Frank 
Stanton, CBS; and Willard Egolf, 
NAB secretary. 

Change in History 
Ascribed to Radar 
AT ARMY -NAVY "E" presenta- 
tion, to RCA Laboratories at 
Princeton, N. J., last week, Rear 
Adm. Harold G. Bowen declared 
radar had changed the course of 
history, with the British winning 
the Battle of England because they 
used radio detecting and ranging 
to prevent Germans from surpris- 
ing British planes on the ground. 

Adm. Bowen spoke on the pro- 
gram with Gov. Charles Edison of 
New Jersey; Gen. James G. Har- 
bord (USA, Ret.), chairman of the 
board of Radio Corp. of America; 
Maj. Gen. Roger B. Colton, and 
Otto S. Schairer, vice president of 
Radio Corp. of America, in charge 
of RCA Laboratories. The program 
was broadcast by NBC. 
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