
White Stresses Right to :Edit' 
In Commenting on Ethics Code 

CBS News Chief Tells Kaltenborn Nets and Stations 
Have Duty to Censor to Insure Fairness 

ADOPTION OF a Code of Ethics 
by the Assn. of Radio News Anal- 
ysts, and a statement by Paul W. 
White, CBS director of news broad- 
casts, last week served to outline 
the attitude and policy of the 
analysts and network on censorship 
of news commentaries. 

The code, adopted unanimously 
by the ARNA, endorsed the NAB 
standards regarding allotted com- 
mercial announcements in news 
programs and opposition to cen- 
sorship of broadcast material ex- 
cept for reasons of national secur- 
ity in an emergency. Members of 
the code committee include H. V. 
Kaltenborn, NBC, chairman; John 
W. Vandercook, BLUE ; and Wav- 
erly Root, WINS, New York. Text 
of the code follows: 

ARNA Code 
The association expects and requires of 

the radio news analyst painstaking ac- 
curacy in his public statements, recognis- 
ing the difficulties attendant upon the 
dissemination of news during war time. 

The association expects and requires of 
the radio news analyst the exercise of 
sound juigment and good taste, and the 
avoidance of sensationalism in both the 
substance of his broadcast material and 
the manner of its presentation. 

The association believes that the inclu- 
sion in any radio news analysis of com- 
mercial. or "institutional" advertising 
material in the guise of news or personal 
opinion is undesirable from every point 
of view. 

The association believes the reading of 
commercial announcements by radio news 
analysts is against the best interests of 
broadcasting. It requires its own members 
to refrain from this practice. The associa- 
tion deplores the interruption of a news 
analysis by commercial announcements. 

The association en' orgies the standards 
of the NAB restricting the time allotted 
to commercial announcements in connec- 
tion with news broadcasts. 

The association opposes all censorship 
of broadcast material. except insofar as 
duly required by governmental authorities 
in the interest of public safety during a 
national emergency. 

White for Editing 
In a letter to Mr. Kaltenborn, 

dated June 15, Mr. White referred 
especially to the last paragraph of 
the Code, stating that some had 
taken it to mean that ARNA mem- 
bers object to editing of their 
scripts by network news desks. Ac- 
knowledging that Mr. Kaltenborn 
had informed him this was not the 
case, and that the paragraph was 
intended to apply only to politically 
imposed censorship, Mr. White re- 
iterated his view that "editorial su- 
pervision of news analysts is in- 
herent in the radio medium." 

Pointing to the physical limita- 
tions of the radio spectrum, Mr. 
White expressed the view that 
there is a "distinct difference be- 
tween the amount of personal 
opinion permissible to radio news 
analysts on the one hand and to 
newspaper editorial writers and 
columnists on the other." Except 
for the profit motive, there is ut- 
terly no limit, he said, to the num- 
ber of newspapers which may be 
published. On the other hand the 
number of available frequencies is 
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limited and, "if they are to con- 
tinue to serve audiences as vast as 
in the past, the number of nation- 
wide networks is also necessarily 
circumscribed." For this reason, 
Mr. White said, the news analyst 
"should not be engaged, nor should 
he be so privileged, as to parade 
his personal opinions in the guise 
of analysis," since there is no guar- 
antee, or under some circumstances, 
even the possibility that opposition 
opinion will get a hearing. 

Fair discussion of controversial 
public issues has been provided by 
the policy of giving time to the 
spokesmen of opposing views, but 
the radio news analyst occupies a 
quite different position from such 
protagonists, Mr. White declared. 

"Analyst Doe may have had 
months and years in which to build 
an audience in an established 
period. He is an invited guest in 
thousands and perhaps millions of 
homes. Senator Roe cannot pos- 
sibly, in his own defense, reach the 
same audience that has heard 
Analyst Doe's charges, and if the 
case were carried to an absurdity, 
and Doe were permitted to con- 
demn not only Senator Roe, but 
Senators Black, White, Green, 
Smith and Brown -and they were 
all given an opportunity to reply - 
then there would be no time left for 
any other kind of program." 

Threat to Freedom 
While admitting that there is no 

such thing as complete objectivity, 
Mr. White said that the "very ex- 
istence of a free radio is under- 
mined if news analysts who have 
regular and frequent broadcast 
schedules are permitted to use their 
chair before the microuhone as a 
pulpit or a soap box. The medium 
of radio itself is too powerful for 
that." he added. 

CBS policy on news analyses was 
revealed by Mr. White in a memo- 
randum which he said had teen 
given to commentators for their 
guidance. The memo reads as fol- 
lows: 

What news analysts are entitled 
to do and should do is to elucidate 
and illuminate the news out of com- 
mon knowledge or special knowledge 
possessed by them or made available to 
them by this o'rinizntion through its 
news sources. They should point out 
the facts of both sides. show contra- 
dictions with the known record and 
so on. They should hear in mind that 
in a democracy it is important that 
people should not only know hut should 
understand, and the analyst's function 
is to help the listener to understand. 
to weigh and to judge but not do the 
judging for him. 

Writing Mr. Kaltenborn that "it 
is arguable we may both have said 
the same thing," Mr. White con- 
tinued that "Where we may both 
be apart, however, is over the ques- 
tion whether the network has the 

HEAD -TURNING Elaine Riley, 
secretary to Cecil H. Hackett, man- 
aging director of WINS, New York, 
has been signed by RKO -Radio Pic- 
tures; leaves for Hollywood to 
make movie debut in producer 
Tim Whelan's "Higher and High- 
er," starring Frank Sinatra ar.d 
Michele Morgan. A former Miss 
Ohio, Elaine has been successively: 
night club singer, Powers model. 
private secretary. Graduate of 
Tranhagen School of Fashion, she 
designs her own clothes. 

right and indeed the duty to censor 
or edit material prepared by the 
analyst." 

"Just as I believe that no news 
reporter should go on the air until 
his script has gone over the copy 
desk to be checked for errors of 
fact, grammar and news judgment, 
so do I feel that no news analyst 
should broadcast without editorial 
supervision of his script. 

"Our policies of fairness of the 
air go a long way to insure, in its 
broadest meaning, freedom of the 
air.... And since the responsibility 
for fairness of the air does rest 
upon radio station and network 
management, I feel it is incumbent 
upon that management to install 
and operate the machinery which 
will make such fairness a reality." 

Council Gets Aid 
FTNANCIAL support for the 
Rocky Mountain Radio Council will 
be provided by Denver's five com- 
mercial stations - KFEL KVOD 
KLZ KOA KMYR - under an 
arrangement based on the national 
card rates of the stations. The 
Council receives other support from 
member educational institutions 
and agencies and the Rockefeller 
and other foundations. After four 
years of operation, according to 
the Council, it has shown that the 
"program producing" type co- 
operative radio council "may well 
become an integral part of the 
American system of radio just as 
truly as has the advertising agency. 
What advertising agencies do via 
radio for the commercial commun- 
ity, radio councils can do for the 
e8e ational and civic community." 

P & G Renews 10; 
Starts a New One 
52 -Week Contracts on NBC for 
2 Night Programs, 8 Serials 
PROCTER & GAMBLE Co., Cin- 
cinnati, effective July 1 has re- 
newed on NBC for 52 weeks its 
two nighttime programs and eight 
daytime serials, and on June 28 
starts a new Monday- through -Fri- 
day dramatic show from Holly- 
wood. The new program, which 
may be called Hollywood Playhouse, 
will replace Lone Journey, 10:45 -11 
a.m., on 51 NBC stations for Dreft 
and will present Hollywood stars 
in serialized adaptations of new 
films which have not been released. 

The eight P &G serials renewed 
are as follows: Woman of America 
(Ivory Snow), 10:43 -11 on 16 East- 
ern network stations; Road of Life 
(Duz), 11- 11:15; Vic & Sade 
(Crisco), 11:15- 11:30; Snow Vil- 
lage (White Laundry Soap),11:30- 
11:45; Mary Marlin (Ivory Snow), 
3 -3:15; Ma Perkins (Oxydol), 3:15- 
3:30; Pepper Young's Family 
(Camay), 3:30 -3:45; Right to Hap- 
piness (Ivory Bar), 3:45 -4. 

The two nighttime shows re- 
newed are Truth or Consequences 
(Duz), broadcast on the full net- 
work Saturdays 8:30 -9, and Abie's 
Irish Rose (Drene Shampoo), heard 
the preceding half -hour, 8 -8:30. 
The latter program will be off the 
air for eight weeks after the broad- 
cast of June 26, and will return on 
August 28. On that date the station 
lineup will be expanded from 50 to 
the full NBC network. 

Dreft and Oxydol are handled by 
Blackett - Sample - Hummert, Chi- 
cago; Duz, Crisco, White Laundry 
Soap and Ivory Bar by Compton 
Adv., New York; Drene Shampoo 
by H. W. Kastor & Sons, Chicago; 
Ivory Snow by Benton & Bowles, 
New York; Camay by Pedlar & 
Ryan, New York. 

Empire Expands 
EMPIRE GOLD BUYING Service, 
New York, has expanded its spot 
radio campaign in the New York 
area to approximately 200 live and 
transcribed announcements weekly 
on some 20 programs. Most recent 
contract is with WEAF, New York, 
for a series of 312 announcements 
on a thrice- weekly basis on Ralph 
Dumke's Two- Minute Man, and on 
three broadcasts of Rhyme and 
Rhythm. WEAF contract started 
May 26. Other New York stations 
used are WJZ WEAF WLIB WHN 
WMCA WEVD. Agency is Carl 
Calman Inc., New York. 

Austin Lining Up 
AUSTIN TECHNICAL Publish- 
ers, New York, through its newly- 
appointed agency, Carl Calman 
Inc., New York, last week started 
a spot radio campaign which will 
soon extend to 100 stations through- 
out the country. Promoting Guide 
to Intimate Letter Writing, the 
schedule was already in effect on 
some 42 stations last week, includ- 
ing WOV, WINS, New York, and 
WBYN, Brooklyn. 

'$ROADCASTING Broadcast Advertising 


