
Retail Promotion 
Receives Support 
200 -Station Mark Is Neared; 
Executive Group Named 
INDUSTRY -WIDE campaign to 
raise $150,000 for a promotional 
plan designed to increase radio 
retail revenue moved a step closer 
to realization with the pledges of 
almost 200 stations received by the 
NAB at the end of last week. 

According to Paul Morency, 
WTIC, Hartford, chairman of the 
retail promotion plan committee 
which met last Monday in Chi- 
cago, support of the plan has been 
pledged last week by the 8 CBS 
owned and operated stations, 
KMOX KNX WABC WBBM WBT 
WCCO WEEI WJSV and by the 
6 NBC operated stations, KOA 
KPO WEAF WMAQ WRC 
WTAM. 

Committee Enlarged 
At the Chicago meeting the re- 

tail promotion plan committee was 
enlarged to 13 members with the 
addition of Robert E. Bausman, 
WISH, Indianapolis; Gene L. 
Cagle, Texas State Network; C. 
L. McCarthy, KQW, San Fran- 
cisco; Oliver Runchey, KOL, Se- 
attle; Kenneth Hackathorn, WHK- 
WCLE, Cleveland. The other mem- 
bers include Mr. Morency, Sher- 
man Gregory, WEAF, New York; 
Dietrich Dirks, KTRI, Sioux City; 
Arthur Hull Hayes, WABC, New 
York; Walter Johnson, WTIC, 
Hartford; John M. Outler Jr., 
WSB, Atlanta; William C. Gilles- 
pie, KTUL, Tulsa and Sheldon R. 
Coons, business consultant who will 
be in charge of the projected pro- 
motion. 

An executive committee that 
could be convened either in New 
York or Washington on short no- 
tice on problems that necessitate 
immediate action was appointed. 
Members are Messrs. Morency, 
Hayes, Gregory, Outler, Bausman 
and Hackathorn. All attended the 
one -day Chicago session except 
Mr. Gillespie, whose plane was 
grounded. 

The committee reclassified the 
scale of individual station contri- 
bution for participation in the 
plan. The original classification 
ran from $25 for stations with 
gross revenue under $15,000 to 
$250 for stations grossing be- 
tween $90,000 to $99,000 and then 
jumped to $500 for stations whose 
gross was between $100,000 and 
$200,000. This latter classification 
has been revised as follows: sta- 
tions with $100,000- $125,000 gross 
revenue pay $325; $125,000-$150,- 
000 pay $400; $150,000- $200,000 
pay $500. The tariff for stations 
between $200,000 and $500,000 re- 
mains $600 and $750 for over 
$600,000. 

TRAINED since last May, 30 women 
have been hired by Braniff Airways 
as radio operators to replace that 
number of men detached for flight 
and ground communications. 

Army Simplifies Setup of Radio Branch 
To Centralize Operation in Washington 

program, effected last October by 
Gen. Suries, the New York of- 
fic of the Bureau of Public Rela- 
tions was discontinued. The radio 
branch no longer maintains a reg- 
ular office there, though Willis 
Cooper, writer and producer of 
The Army Hour, is still headquar- 
tered at 9 Church St. to handle 
that program alone. All other New 
York activity involving radio is 
handled through Washington 
headquarters. 

Maj. Harold Kent formerly in 
charge of radio for the Chicago 
public school system, has been 
transferred from the radio branch 
to the review branch of the public 
relations office. Lou Cowan, Quiz 
Kid originator, who has served as 
consultant of the radio branch and 
liaison officer with the OWI over- 
seas branch, is now permanently 
connected with the latter organi- 
zation in charge of the overseas 
forces division and as an assistant 
to OWI Assistant Director Robert 
Sherwood. 

Maj. Watson Abroad 

Maj. Brooks Watson, former 
executive office of the radio branch, 
has been assigned to the European 
theatre of operations, handling ra- 
dio public relations. Capt. Rankin 
Roberts, formerly of Texas State 
Network, is on duty as radio pub- 
lic relations officer of American 
forces in China. 

The West Coast office of the Ra- 
dio Branch, in Hollywood, is being 
continued under the direction of 
Robert C. Coleson. 

PURSUANT to the broad -scale re- 
organization of the Army Public 
Relations Bureau effected under 
the direction of Maj. Gen. Alexan- 
der D. Suries, bureau chief, the 
Army's radio branch has been 
streamlined, with centralization of 
operations in Washington. 

Lt. Col. E. M. Kirby, who or- 
ganized the radio branch, retains 
his status as chief. Maj. Jack 
Harris, formerly of WSM, Nash- 
ville, was named executive officer 
and second in command of the ra- 
dio branch. Commissioned in the 
Specialists Corps last October, just 
before its abolition, Harris last 
week was appointed to the Army 
of the United States with rank of 
captain, in view of Army age spec- 
ifications. He is 30. 

Three Sections 
The reorganized radio branch 

constitutes three se c t i on s, as 
against seven under the former or- 
ganization. Its functions -handling 
of all domestic Army radio matters 
-remain substantially the same. 
Radio matters related directly to 
troop morale have been transferred 
to the Special Service Branch, un- 
der Maj. Tom Lewis. The latter 
branch recently took over produc- 
tion of Cmmand Performance, tran- 
scribed program for overseas 
forces. Glenn Wheaton, writer and 
producer of the program, likewise 
has shifted to Special Service. 

Capt. Hal Rorke, former assis- 
tant publicity director of CBS, is 
chief of the placement section. 
Capt. Frank Pellegrin, former 
NAB Director of Broadcast Ad- 
vertising, is in charge of the ra- 
dio branch planning section. Jack 
Joy, erstwhile West Coast pro- 
ducer and musical director, for- 
merly with Don Lee, is in charge 
of the broadcast service section. 

Under the main centralization 

W. J. HERBERT, producer and an- 
nouncer of CBR, Vancouver, with Ca- 
nadian Broadcasting Corp.'s reporter, 
Peter Stursberg, and CRC engineers, 
F. B. C. Hilton and Clayton Wilson, 
have just completed an aerial trip of 
Canadian Pacific coast defenses, mak- 
ing recordings for a new CBC program 
feature Wings Over the Pacific. 
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NETWORKS PREPARE 
FOR BOWL PICKUPS 

THE Rose Bowl game, annual New 
Year's Day football event in Pasa- 
dena, Cal., will again be covered 
exclusively by NBC, which has a 
five -year contract for broadcasting 
rights to the game. While the three 
other major networks are schedul- 
ing similar New Year's Day foot- 
ball broadcasts on a commercial 
basis, NBC's coverage is not avail- 
able for sponsorship. 

Gillette Safety Razor Corp., Bos- 
ton, will sponsor the Cotton -Bowl 
game (Georgia Tech vs. Texas U) 
on Mutual; the Sugar Bowl game 
(Tulsa vs. Tennessee) on the 
BLUE, and is lining up CBS sta- 
tions to cover the Orange Bowl 
game. 

This will be the third year the 
BLUE has broadcast the Sugar 
Bowl game under Gillette sponsor- 
ship, this time using from between 
90 and 130 stations. The full Mu- 
tual network will be used for the 
Cotton Bowl game, while the num- 
ber of CBS outlets to be used is 
not yet set. Agency for Gillette is 
Maxon Inc., New York. 

Mutual has again secured ex- 
clusive broadcasting rights for the 
Hialeah racetrack events in Flor- 
ida, which take place during the 
Christmas season. No particular 
broadcasts have been scheduled, 
the network planning to cover as 
many of the races as possible on 
the full station lineup. Bryan 
Field will be sportscaster for the 
event, which will be aired on a sus- 
taining basis. 

Gilchrest Enters Navy, 
Wife Takes Bond Post 
MARJORIE L. SPRIGGS, former- 
ly director of women's and chil- 
dren's programs for the radio sec- 
tion of the Treasury War Savings 
Staff, has been promoted to chief of 
the radio section, Vincent F. Cal- 
lahan, director of press and radio 
for the Treasury, announced last 
week. Miss Spriggs will succeed her 
husband, Charles J. Gilchrest, who 
resigned from the post last week 
to accept a commission in the Navy. 

Mr. Gilchrest had been with the 
Treasury since opening of the Bond 
and Stamp campaign in April, 
1941. Formerly he had been with 
Radio Features Inc. as general 
manager for Earl Ferris and be- 
fore that news and special events 
director of WBZ -WBZA, Boston, 
and for ten years radio editor of 
The Chicago Daily News. Miss 
Spriggs, well -known in New Eng- 
land radio circles, had been pub- 
licity director of WBZ -WBZA, 
Boston -Springfield, and publicity 
and continuity editor of WORL, 
Boston. 

M -G-M Blue Series 
FIRST network series sponsored by 
a film company was started Nov. 
30 when Metro -Goldwyn -Mayer 
Studios launched its five -weekly 
five -minute program, The Lion's 
Roar, on 56 BLUE stations, Mon- 
day through Friday, 7 -7:05 p.m. 
(EWT), with West Coast tran- 
scribed repeat, 6:25 -6:30 p.m. 
(PWT). Series features Col. Stoop - 
nagle, aided and abetted by Fred 
Uttal, announcer. Donahue & Coe, 
New York, services the account of 
Loew's Inc., parent organization of 
MGM. 

BROADCASTING Broadcast Advertising 


