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0 PROGRAMS 
NEW audience participation 

program with a sports slant, 
Sporto, has started on WGL, 
Fort Wayne, Ind., under spon- 

sorship of Harvey Bros., local cloth- 
iers. As part of the half -hour week- 
ly show, featuring John Hackett 
and Neil Searles, printed forms 
containing names of athletic figures 
and events are offered listeners dur- 
ing the week. The program hints at 
the names via sound effects and con- 
tinuity. Listeners check names rec- 
ognized, trying to get five in a row 
a la bingo. Listeners presenting 
card with five names in a row at 
sponsor's store win a necktie. 

* * * 

Wits vs. Nits 
LOCAL clubs provide participants 
for Battle of Wits & Nitwits on 
WDWS, Champaign, Ill. Carol Lay - 
mon is quizzer. Question senders 
get theatre tickets. Another series, 
Going Ahead with Rantoul on 
WDWS is actively supported by 
the town's Chamber of Commerce. 

* * * 

From the Capital 
WAAF, Chicago, has inaugurated 
a new series of Sunday features 
titled Under the Capitol Dome 
which consists of a resume of the 
important developments which took 
place in Washington the previous 
week. Quarter -hour shows are 
heard at 4:45 p.m. 

Faithful 600,000 Coverage 
The 600,000 folks in the "Peoriarea" depend on WMBD to bring them strong, 
listenable quality reception of programs down through each day -including many 
leading Columbia network features. The loyal WMBD following Is self-evident that 
they are well satisfied. 
More than 900 progressive Central Illinois retailers depend on WMBD for strong 
coverage of their respective marketing areas. 
They are getting it-or they wouldn't re. 
new contracts year after year! 
Be sure you include on your National list 
this capable coverage of the rich, con - 
entrated "Peoriarea ". Spending is natural- 

ly freer in this Industrial -agricultural cen- 
ter of higher -than. ge incomes and 
living standards. 
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In the Army Now 
TROOP personnel from Fort Ben - 
ning, center of peace time concen- 
tration of soldiers, provides the 
talent for the Army Hour broad- 
cast over WRBL, Columbus, Ga., 
Saturday nights. The half -hour va- 
riety show, originating in the new 
Army YMCA in Columbus, is spon- 
sored jointly by the YMCA and 
WRBL. Inaugural broadcast March 
16 featured talks by Manager J. 
W. Woodruff, the mayor of Colum- 
bus and army officers. 

* * * 

Decision by Public 
EXPRESSION of public opinion on 
matters of current interest is in- 
vited for The Public Jury heard 
over WMBD, Peoria, Ill. Forms 
presenting the facts on the chosen 
controversial issue are submitted 
to 12 selected persons. Space is pro- 
vided for a verdict of yes or no and 
a brief explanation of the verdict. 
Two announcers alternately read 
the explanations while a third gives 
names and summarizes the verdict. 

* * * 

From Honeymoon Hdqrs. 
BROADCAST from the recently 
publicized Honeymoon Isle off Flor- 
ida was effected March 16 through 
WSUN, St. Petersburg, Fla. De- 
scription of the project and inter- 
views with honeymooners were con- 
ducted by Bob Wilbur of WSUN 
and C. M. Washburn, promoter of 
the project. Since no telephone com- 
munication was available to the is- 
land, a shortwave relay to a land 
receiving station was necessary. 

* * * 

The Deacon's Speakin' 
ENTIRE life of a small town is 
reconstructed in a new one -man 
show recently started on WGN, 
Chicago. The thrice -weekly 15 -min- 
ute feature is titled The Deacon 
and features John Howard in mon- 
ologues and stories during which 
he introduces various typical Main 
Street characterizations. Included 
in each performance are two hymns 
or folk songs. 

e * * 

Ladies' Hour 
FEATURING woman's angle news 
and chatter by Atlanta Journal 
personalities and music of a staff 
orchestra, For Women Only on 
WSB, Atlanta, covers society gos- 
sip, garden news, theatre and radio, 
fashions, foods, books and women 
in the headlines. The show is writ- 
ten by Bob Pollock and announced 
by Hugh Ivey. 

BOSTON'S BIGGEST 
RADIO PROGRAM 

(Participating) 

Write for 15 Big 
Success Stories 

Two at a Time 
BREAKFAST CLUB COFFEE Co., 
Los Angeles (coffee) is sponsoring 
a series of sidewalk reporter broad- 
casts, thrice weekly, featuring 
Ernie Smith and Bert Buzzini on 
KJBS, San Francisco. The inter- 
views are conducted in front of 
Benatar's Drug Store, likewise a 
KJBS account, which now is serv- 
ing exclusively Breakfast C 1 u b 
Coffee over its lunch counter. Be- 
natar's purchased 2,500 pounds of 
Breakfast Club Coffee when the in- 
terview series started. Thus KJBS 
has been instrumental in bringing 
actual new business to two of its 
clients -the coffee sponsor and the 
drug company, the latter through 
sending many observers at the 
sidewalk broadcasts into the atore. 
The coffee account was placed 
t h r o u g h Lockwood, Shackelford 
Adv. Agency, Los Angeles. 

* * * 

Quiz of the Stars 
NEW quiz idea program started on 
KFWB, Hollywood, has motion pic- 
ture name talent answering ques- 
tions on the film industry each 
week. Titled, Ask the Stars, the 
studio audience half -hour program 
is similar in format to Information 
Please, and has five participants 
each week. George Jay projects 
questions about film stars, pictures 
and the industry in general, which 
are sent in by listeners. If guest 
talent fails to give the correct an- 
swer, an encyclopedia is given the 
question sender. 

* * e 

Ambitious Youth 
AMBITIONS, hobbies and activi- 
ties of the younger 

generation 
are 

presented to KGVO, Missoula, 
Mont., listeners on Citizens of To- 
morrow, half -hour weekly program. 
Six children, selected on the basis 
of letters they submit, are inter- 
viewed informally. Sponsored by 
Sunnymaid Bakery for Pinocchio 
Bread, the broadcast is conducted 
by Jimmy Barber. 

* . 

Spotlight on Rackets 
UNDER auspices of the local Bet- 
ter Business Bureau, KOMA, Okla- 
homa City, has started a new 
weekly series, Rackets That Rob, 
designed to expose merchandising 
rackets. Each program dramatizes 
a different racket. Written and 
produced by the KOMA production 
department, the programs feature talent of the Oklahoma City 
Theatre Guild. 

'THE ADVERTISING TEST STATION 
IN THE ADVERTISING TEST CITY. 

HARTFO R D, CON N. 
SPOTTING 

BUSINESS 
Place your "spot 

business" in a spot 
where advertising is 

productive. Business is 
good in the Hartford 

market - and on 
WDRC. Write for 

availabilities 
now. 

BASIC STATION OF 
COLUMBIA BROADCASTING SYSTEM 

National Representatives 
PAUL H. RAYMER COMPANY 

BROADCASTING Broadcast Advertising 


