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MACRO REFERENCE_ 
FOR INCOMPARABLE SOUND_ 

The sound is incredibly transparent. 

unbelievably true. It's as if you were 

experiencing a live performance. Yet, 

the sound is a result of Crown's newest 

technological achievement. Macro 

Reference. A 20 bit amplification 

system with the essence of 20 bit digital 

sound. 

Reference is the ultimately damped, 

high excursion amplifier. A dual velocity 

feedback system enables Reference to 

take its low frequency damping range to 

in excess of 20,000. This makes low - 

end response tight, well- defined and 

incredibly natural. Crown has also 

enhanced ODEP'" (Output Device 

Emulator Protection) circuitry for 

Reference, creating precise transfer 

function (monitored by IOC') and 

thereby accurate control of the music 

signal within the amplifier. 

To assure that Reference can function 

under exacting requirements, its power 

supply was designed around an 

advanced toroid which nearly eliminates 

electromagnetic interference. And its 

revolutionary convection cooling system 

with computerized, proportional fan 

assist prevents thermal overload in 

high- demand situations. This makes 

Reference quiet enough to use in even 

the most discriminating environment. 

Digitally ready with a dynamic range 

that approaches the environment in 

which we live. Macro Reference will be 

the industry Reference for years to 

come. But you must experience Macro 

Reference to truly appreciate it. Visit 

your Crown dealer today. Comparing 

apples to apples, there is no comparison. 

Crown. Guaranteed Excellence. 

Crown International. Inc. 

P.O. Box 1000 

Elkhart, Indiana 46515 -1000 U.S.A. 
Telephone. 219 294 -8000 

Toll -Free 800 535 -6289 
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MORE ARTISTS GO GOLD 
ON AMPEX THAN ON ALL OTHER TAPES 

PUT TOGETHER. 

fora copy o 

Every artist pictured here has earned the prestigious Ampex Golden Reel Award for creating a gold album 

exclusively on Ampex audio tape. Find out what makes Ampex tape right for your sound. Just call or write 

our new 456 Technical Brochure, and see why Grand Master ®456 is engineered like no other tape in the world. 

AMPEX 
A MASTER OF ENGINEERING 

Ampex Recording Media Corporation 401 Broadway, M.S. 22 -02,41 Redwood City, California 94603 (415)367 -3809 
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I 300 1!I! 

A unique digital effects pro- 
cessor with analog and digital 
inputs and outputs, time code 
automation, and magnificent 
sound. 

There may be digital effects pro- 
cessors that rival some of the 
300's features, but you'll never 
find one with them all. The 300 
delivers precise delay and stereo 
pitch shifting, as well as stunning 

THE ART AND 
SCIENCE OF SOUND 

Connectivity redefined 
The 300 redefines connectivity 
standards for digital signal pro- 
cessors. Unique analog and 
digital circuits accept analog 
signals or digital signals in the 
consumer SPDIF or professional 

Total MIDI control 
With the 300's real time MIDI auto- 
mation you can record parameter 
changes on most any sequencer. 
The 300 also includes Lexicon's 
Dynamic MIDI® allowing you to 
control the 300's effects para- 
meters from any MIDI controller. 

And of course, the sound is 

superb. The 300 delivers near- 
ly unmeasurable distortion and 
exceptional phase linearity 
through the use of state -of- the -art 

converters. 
They're so advanced you 
can use their outputs as a 
system reference. 

The 300 joins the 
Lexicon family of digital 
effects processors. From 
the economical LXP -1 to the 

world renowned 480L, they all 

share the Lexicon Sound. 
For more information about the 

300 or any of Lexicon's products, call 
(617) 736 -0300, FAX (617) 891 -0340, 
or write Lexicon, Inc., 100 Beaver St., 
Waltham, MA 02154. 

reverb and ambience. It auto- 
mates sound changes with 
SMPTE /EBU time code. And it 

inputs and outputs analog, as well 
as consumer and professional dig- 
ital formats - in any combination. 
All with magnificent Lexicon Sound. 

The 300 is a powerful tool in 

audio for video applications 
where time code synchronization 
is essential. And in digital video 
editing, the 300 ensures that 
scene changes are handled 
smoothly - in the digital domain. 
Because the 300 has digital in- 
puts and outputs, it's the perfect 
choice for RDAT and CD master- 
ing. And for music production 
there is an incomparable set of 
sounds, as you would expect 
from Lexicon. 

AES /EBU formats. Whether the 
source is a CD player, RDAT 
recorder, or open reel digital 
deck - the 300 identifies and 
locks onto the incoming format. 

You can then select between 
analog and consumer or 
professional output formats, 
regardless of the 
input format. 

Consumer in, professional oat, 
analog in, digital out. The 300 
handles them all. You can even 
mix analog and digital signals. 

This kind of connectivity just 
isn't available anywhere else. 

Circle (5) on Rapid Facts Card 
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"I've been sold on Beta's superiority since I first tried them. 

I use them on vocals, drums, amps, and brass because their 

sensitivity and resistance to feedback make them the 

perfect fit for the groups I work with. And the Beta 58 Wireless 

is the first system I've found that gives my artists the freedom 

of a radio mic without sacrificing sound quality." 

Paul Dalen, Sound Engineer f or David Sanborn and Lisa Stansfield. 

Shure Beta Microphones. 
Buy Them OnWord Of Mouth Alone. 

Before you select a microphone, listen to the leading pros who use the Shure Beta Series on stage. They'll tell you about 

the benefits of Shure Beta's advanced transducer design, extraordinary gain- before -feedback, and true supercardioid polar pat- 

tern, as well as its outstanding sensitivity and low handling noise. But most important, they'll tell you that nothing beats a 

Beta for live performance And that's not just talk. Try Shure Beta today and get the final word for yourself. Or call us for 

more information at 1- 800- 25- SHURE. The Sound Of The Professionals®...Worldwide. SPi1/.ZE:_ 
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Life After Sampling 

As a brief exercise, let's put on our 
pyramid- shaped synthetic crystal mind - 
projection helmets, and drift off into the 
not -too -distant future. 

It's Nineteen and Ninetyfive. Every sin- 
gle movie released this year by S.O.D.M. 
Inc. (Sony /Orion /Disney /Matsushita) has 
a music and F/X soundtrack created by a 
single guy in a small room, sitting in front 
of a desktop workstation, pulling up CD 
track after CD track on his file server, tag- 
ging pre- recorded samples end to end. 
Field- captured ambience, studio ADR and 
Foley are all cut to disk, thanks to the 
proliferation of player -sized optical record- 
ers at competitive prices. Random access 
is everything. 

Every song, save the occasional oddball 
retro acoustic novelty, appearing on the 
nation's highly- rotational Top -20 Terrorist 
Radio ( "Turn To Terror For Your Tunes ") 
syndicated format, of which there is one 
franchise in every market, consists of 
songs assembled from bits and pieces of 
musical ideas imported from readily avail- 
able, over -the -counter library disks. Most 
of today's composers /arrangers /pro- 
ducers /artists /engineers use complete 
phrases or licks from these sources. There 
are 50 such U.S. companies that create so- 
called Lick Libraries for licensed purchase 
(they are the rare few remaining with 
acoustic recording studios still intact). 

The more adventurous end -user song - 
creators build up their tracks from sound 
element libraries, using disks of studio - 
recorded or synthetically generated beat- 
ers, rim shots, crashes, guitar stabs and 
synth swells. Even background vocals are 
available from disk, as modern production 
workstations allow pitch- shift -in -time to 
single frame accuracy, envelope manipu- 
lation, format remapping and component 
Fourier analysis and restructuring. The 
number one hot -shop in L.A. (38 out of 
the last 50 Top -20 3 -inch singles) only has 
one microphone, a U -47, but 15.8 Gigs of 
disk storage space and a library jukebox 
to kill for. 

Commercial and A for V post houses 
have long since gone to workstation 
rooms, converting their empty acoustic re- 
cording studios to much more efficient 
(and profitable) audio production cubes. 
AKG, Sennheiser and Beyer have respond- 
ed to this shift in acoustic production 
space (can you say "leakage problems ? ") 

by designing entire new lines of ultra -light 
headphones, which, instead of sitting on 
the ear, surround the head at a distance 
in four quadrants. Producers /composers 
get used to suffering under the new slang 
derogatives "Cage Head" and "Basket 
Brains." 

The term "home project studio" has vir- 
tually disappeared, as every audio produc- 
tion individual, from seasoned pro to rank 
guitar -wanking amateur, can afford a 
sophisticated computer -based desktop 
production stack at home or at their of- 
fice. Studios as unique, purpose -built fa- 
cilities are disappearing rapidly. 

The several audio production schools 
that are left have long since discontinued 
teaching live acoustic miking. The attrac- 
tion of most students interest is invaria- 
bly something that happens on a screen. 
A survey sponsored by an insightful 
Midwest -based pro -audio magazine 
presents the enlightening revelation that 
young industry entrants who grew up on 
Nintendo systems have an edge over those 
who know music, by a large percentage, 
in modern audio production. 

In backlash, a short but dedicated wait- 
ing line exists for the 25 new student slots 
available each semester at the East Ber- 
lin Tonemeister Institute, a small college 
dedicated to preserving the "art" of acous- 
tic music recording using analog produc- 
tion equipment. Graduating students find 
few jobs waiting. 

Now, take off your pyramid helmet and 
jump back to the present. The scenario 
just stated may be a stretch, but not an im- 
possibility. We may be guilty of only slight 
conjecture by suggesting that the in- 
fluence and existence of samplers and 
desktop audio workstations is a precursor 
to the end of the world, as we know it. 
Clearly, it is having an impact. It is un- 
deniable that computer processor -based 
audio manipulation and storage is 
demystifying, or maybe merely redefining, 
the "art" of audio production, opening it 
up to the masses of keyboard or MIDI 
synth- trained recording production wan - 
nabees, audio amateurs, hobbyists, etc., all 
trying to make an economic go of it in our 
professional backyard. Why? Because they 
can. Technology now allows it, to a quali- 
ty level previously only imagined. 

It might be said that our professional 
trade industry is becoming a consumer in- 
dustry. The above considerations are good 
things and bad things - good because 

Continued on page 65 
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MONITOR AWARDS FINALISTS 

It's time again for the International Monitor Awards, an annual competi- 
tion that honors excellence among professionals working in such areas 
as editing, computer animation, video special effects and audio post - 
production. 

The awards are sponsored by the International Teleproduction Society, 
consisting of post -production facilities all over the world. 

We are pleased to list the finalists in the audio post -production catego- 
ries. Having passed an initial screening process, these entries were judged 
by a blue- ribbon panel. Winners will be announced at a July 15 gala. 

ENTERTAINMENT SERIES 

"American Playhouse: Into the 

Woods," Howard Schwartz Recording, 

New York. 

"Dance in America: In Motion," Sync 

Sound, New York. 

"Who's the Boss: Starlight Memo- 

des," the Post Group, Los Angeles. 

"Wish You Were Here: Grandpa's Vil- 

lage," Transcom Digital, New York. 

LYRIC DEBAT 

After years of misinformation, innuendo and ex- 

aggeration concerning recorded music and lyrics, 

and their effect on listeners, some common sense 

finally has been injected into the debate. 

In early May, a federal judge dismissed a lawsuit 

filed against Ozzy Osbourne and CBS Records, rul- 

ing that a couple cannot prove their teenage son's 

suicide was caused by listening repeatedly to the 

singer's music. In issuing the ruling, the judge re- 

jected the analysis of a plaintiff's expert witness who 

said that a 28- second instrumental break in the song 

"Suicide Solution" contained a subliminal message. 

"Honoring [this] definition of subliminal message 

would mean that all rock music, or any music for 
that matter, which contains unintelligible lyrics could 

be found to contain a subliminal message, thereby 

subjecting an endless number of performers and 

producers to possible lawsuits," the judge wrote. 

Osbourne's song has been the subject of at least 

three lawsuits; with this dismissal, there are no cases 

pending. Of course, the most famous case concern- 

ing subliminal messages involved Judas Priest, 

which last year went on trial for alleged subliminal 
messages in the album "Stained Class." 

In that case, the judge ruled that subliminals did 

exist on the album; however, the judge said that the 
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messages were not deliberately placed, thus reliev- 

ing the band of any liability. 

Press reports suggested that in the Osbourne 

case, the family was hoping that the Judas Priest 

verdict would help their cause. However, Osboume's 

judge additionally ruled that music is free expres- 

sion protected by the First Amendment. 

Also of note is a recently released study by a team 

of California psychologists, who surveyed teenagers 

to determine their perceptions of rock music lyrics. 

For the study, teenagers were given printouts of 

lyrics to popular songs and were asked for their in- 

terpretations. The findings: few teens listen closely 

to a song's lyrics, remember or understand them. 

The meaning: if rock music has an effect on 

teenagers, it is more complicated and subtle than 

commonly argued. 

In one example, concerning the AOR classic 

"Stairway to Heaven," a typical response to the lyr- 

ics' meaning was, "It's about going to heaven 

through a stairway and the stairway has problems 

along the way." In another example, the Sex Pistols 

gathered the highest score on sexual content. 

Although almost none of the group's lyrics concerns 

sex, the researchers concluded the group's name 

was enough to sway responses. 

ENTERTAINMENT SPECIALS 

"A Tribute to Roy Orbison," Howard 

Schwartz Recording. 

"Johnny Mathis: Chances Are;' Sync 

Sound. 

"The Embrace of Hope - Amnesty 

1990," Howard Schwartz Recording. 

"The Muppets Salute Jim Henson," 

Sync Sound. 

"Voices of the Heart - The Moscow 

Boys Choir," Anthony Potter Productions, 

New York. 

FILM -ORIGINATED ENTERTAINMENT 

"Billy Joel Live at Yankee Stadium," 
Sync Sound. 

"Largo Desolato;' Transcom Digital. 

"Monsters: Moving Finger," Sync 

Sound. 

"Parker Lewis Can't Lose" pilot epi- 

sode, Fox Broadcasting, Los Angeles. 

"The Simpsons: Tree House of Hor- 

ror," Fox Broadcasting. 

NATIONAL COMMERCIALS 

Adjustments/Konami, Editel/Chicago, 

Chicago. 

Miller Genuine Draft, "Drive -In," 

Dennis Hayes & Associates, New York. 

Reeses Miniatures, "Christmas," 
Sync Sound. 

Snickers, "Living Room," Sync 

Sound. 

Time Warner, "The World is Getting 

Bigger," Mass Media, New York. 

IN PROMOTIONS 

Comedy Channel IDs, HBO Studio 

Productions, New York. 

World League Football "Rumble" 
tease, USA Network, New York. 

CHILDREN'S PROGRAMMING 

"Cartoon All -Stars to the Rescue," 

EFX Systems, Burbank, CA. 

"Drawing the Line," Jesse Vaughan 

Productions, Washington, D.C. 

"Pee Wee's Playhouse: Playhouse 

Day;' the Post Group. 

"The Emancipation of Linie Stem," 
Northstar Entertainment Group, Virginia 

Beach. 

DOCUMENTARIES 

"Comfortable Lies, Bitter Truths: In- 

side Gorbachev's USSR," Sync Sound. 

"Resident Alien," Sync Sound. 

"Robert Motherwell & the New York 

School: Storming the Citadel," Sync 

Sound, New York. 

"The Wild Shores of Patagonia," 

Videomix, New York. 

INTERNAL 

CORPORATE COMMUNICATIONS 

"ReMITS," Soundwave, Washington, 

D.C. 



PEOPLE 
We're pleased to note that two friends of 
REP, Laurel Cash -Jones and Fred 
Jones, are on the road to recovery after 
being shot in their Las Vegas condomini- 
um during the NAB Convention. Laurel is 
R EP's editorial consultant; she and Fred 
write the magazine's First Look column. 
Because of our deadlines, the column will 
continue without interruption. Fred and 
Laurel would like to thank everyone for 
their concern ... Roland has formed a pro 
audio /video group to develop and market 
professional products to these industries, 
and has announced four appointments: 
Curtis Chan, group general manager; 
Bob Todrank, national sales and market- 
ing manager; Albert Dugas, marketing 
administrator; and Paul M. Young, sen- 
ior product specialist ... Wayne Jones, 
founder and former president of Amber 
Electro Design, has joined Audio Preci- 
sion; he will be responsible for applica- 
tions and technical communications for 
the company's product line ... Igor 
Saulsky has joined Solid State Logic as 
western regional sales engineer ... Tom 
Anderson has been named western 
regional sales manager for Mark IV Au- 
dio Canada, while Neil Andison has been 
named national sales manager ... Joseph 
Kempler, technical director for Sunkyong 
Magnetic /America, was a featured speak- 
er at the recent ITA seminar in San Die- 
go. His topic was "Choosing the Right Tape 
Type for Duplication "...Bose has made 
two promotions. Bruce Myers has been 
named senior application and design spe- 
cialist. Reed Strutzenberg has been 
named senior sales representative ... Steve 
Zaretsky has been named eastern region- 
al manager at New England Digital ... 
Chris Yalonis has joined Passport De- 
signs as vice president of marketing ... 
Three computer industry sales executives 
have joined Media Vision: Leonard 
Backus, international sales director, 
Brenda Connery, national sales manag- 
er, and David Witkowski, OEM direct 
sales ... Colin Sanders has stepped down 
as managing director of Solid State Log- 
ic, and has been replaced by John 
Jeffrey, the former chairman of Digital 
Audio Research. Sanders has become 
chairman of the Carlton Audio Group ... 
A four -block street on Nashville's Music 
Row has been named Chet Atkins Place, 
in honor of the producer /guitarist /record 
executive. 

TwRaEtflc D h 

Consumer Electronics: How 'bout another consumer format? Sony 
has unveiled plans to introduce a portable, personal audio system, 
smaller than a Walkman, that uses 2.5 -inch magneto optical disks that 
can hold up to 74 minutes of digital audio. Slated for a late 1992 re- 
lease, the system, called the Mini Disc, is designed to combine the 
fidelity of CDs with the portability and durability of the analog cas- 
sette. One important difference: consumers can record with the Mini 
Disc, which is unique among the consumer digital formats. Sony says 
that the SCMS anti -copying system will be used. 

Rarities: A fan has paid $13,500 for a CD of Prince's "Black Album," 
one of 26 known to exist. Initially scheduled for release in 1987, 
Prince ordered the album's recall at the last moment. 

Lawsuits: Motown has filed suit against MCA over MCA's alleged fail- 
ure to properly promote and distribute Motown records. Soon after, 
MCA countersued, claiming that Motown's suit is a ploy by an invest- 
ment group, which formed a partnership with MCA to buy Motown, 
to renegotiate a distribution deal. Motown founder Barry Gordy sold 
out three years ago. 

Copyright: MTV has sued a University of Massachusetts professor 
who taped videos shown on the cable channel and used them in his 
own video analyzing the sociological and ethical content. MTV claims 
copyright infringement; the professor claims fair use, which allows 
copyrighted material to be used for purposes of review, commentary 
or critique. However, clouding that claim may be the fact that the 
professor has sold 120 copies to teachers or colleges who use it as 
an educational tool; proceeds are said to go into a trust fund to offset 
the costs of the project. 

"He resents being made to realize, this late, that the songs of his 
life were as moronic as the rock the brainless kids now feed on 

... all of it designed for empty heads and overheated hormones, 
an ocean white with foam, and listening to it now is like trying to 

eat a double banana split the way he used to. It's all disposable, 
cooked up to turn a quick profit. They lead us down the garden path, 

the music manufacturers, then turn around and lead the next gener- 
ation down with a slightly different flavor of glop." 

- John Updike, "Rabbit At Rest" 
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STUDIO UPDATE 
Name /Location Details REP's article on the Judas Priest trial, 

"Subliminal Secrets: Justice and Judas 
Priest," published in the October 1990 is- 

sue, was chosen as a finalist in the Ameri- 
can Business Press Neal Awards competi- 
tion. The article, written by REP 
managing editor Dan Torchia, was one of 
six finalists in its category, "Best Single Ar- 
ticle." A total of 790 entries were submit - 
ted in the competition. 

Bag End Loudspeaker Systems has 
celebrated its 15th year in business. 

Soundmaster has been named the North 
American distributor for Raindirk consoles 
and Optifile console automation systems. 

Effective April 1, Audio-Technica moved 
its Canadian distribution in- house. Cana - 

P 
quines to Garry Elliott or Sally Fish, Audio- 
Technica U.S., 1221 Commerce Drive, 
Stow, OH 44224; 216 -686 -2600. 

Olamon Industries, a manufacturer of 
zero -load cassettes owned by the Penob- 
scot Indian Nation, has launched an inter - 
national marketing campaign to music 
companies and duplicators. If successful, 
it would mark the first time a company 
owned by a Native American tribe has 
competed in the global marketplace. 

The DeWolfe Music Library was used in 
the music track for a Lego Toys TV spot 
that won two first place awards in the re- 
cent 20th AZtnual Mobius Award Festival. 
The "George Eastman" spot won the "Best 
of Fesitval" and "Children's Toys" cate- 
gories. 

Scharff Weisberg has created a depart - 
ment specializing in R.F. and wireless 
equipment, which can supply wireless 
mics, walkie- talkies, base stations, repeat - 
ers, wireless intercoms and IFBs. For more 
information, contact the wireless depart- 
ment at 599 11th Ave., New York, NY 
10036; 212 -582 -4705; fax 212 -757 -6367. 

Peavey Electronics has been selected to 
Corn- participate in the U.S. Department of Corn - 

merce's "Japan Corporate Program," de- 
signed to enhance and promote U.S. trade 
to Japan. Peavey was one of 20 U.S. com- 
panies chosen. 

NORTHEAST 

Acme Studios/ 
Mamaroneck, NY 

Milbrodt Communications/ 
Somerset, NJ 

NFL Films Video /Mt. Laurel, NJ 

SOUTHEAST 

Added the Akai DD -1000 optical disk recorder. 

A 30- second anti -drug PSA, "Don't Let Drugs 
Pull You Down;' scored by owner Bill Milbrodt, 
received a first -place ASTRA Award, presented 
by the Communications, Advertising and Mar- 
keting Association. 

Audio engineers Jerry Mahler and Vince Capu- 
to, heads of the facility's audio department, 
won a Sports Emmy for "Road to the Super 
Bowl '90." 

Century III /Orlando, FL 

Mainstay Media /Greenville, SC 

Mangum- Alford Recording Studio/ 
Jacksonville, FL 

Park Avenue Teleproductions / 
Richmond, VA 

MIDWEST 

Paul Pavelka has been named sound director. 

New name of Custom Recording and Sound, 
changed to reflect the company's business 
direction and its dedication to client support. 

Has upgraded to 24 -track with the addition of 
an MCI JH- 24 -24; has also added eight addi- 
tional modules to its D &R 8000 series console. 

Has opened a full- service audio suite; services 
include original music composition, sound 
effects design and audio sweetening. Eric 
Heiberg has been named chief producer and 
engineer. 

Ajax Recording Team/ 
Fort Wayne, IN 

SOUTHERN CALIFORNIA 

Has purchased a pair of KRK 1302 monitors. 

Brooklyn Recording Studio/ 
Los Angeles 

Sunset Sound Factory /Hollywood 

NORTHERN CALIFORNIA 

New studio owned by artist manager Freddy 
DeMann, emphasizing vintage analog record- 
ing gear. Bill Dooley, formerly chief engineer/ 
general manager of the Record Plant, is direc- 
tor of recording. Address: 8000 Beverly Blvd., 
Los Angeles, CA 90048; 213 -655 -9200; fax 
213- 852 -1505. 

Studio B has been upgraded, including new 
lighting, acoustical changes and modifications 
to its custom API console. Studio A827 multi- 
tracks have been purchased for Studios A and B. 

Music Annex /San Francisco 

NORTHWEST 

Facility is co- sponsoring "Best of the Bay 1991" 
contest, which spotlights unsigned talent in the 
Bay Area. Other sponsors are KRQR, BAM/ 
Microtimes and Tower Records. 

Sound Impressions /Milwaukie, OR 

Newton /Bard Music /Portland 

DESIGNERS 

Has purchased a Dolby XP -24 SR rack, becom- 
ing the first studio in the Portland area to offer 
Dolby SR on all analog tracks. 

Purchased a second WaveFrame AudioFrame 
system. 

Russ Berger Design Group /Dallas 

Walters -Storyk Design Group/ 
New Paltz, NY 

Designed new facility for WFDD -FM, the Wake 
Forest University public radio station, including 
an on -air control room and editing suite, and a 
production control room with a music studio. 

Will design a new digital post -production suite 
for Howard Schwartz Recording (New York). 
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The APR-24. 
In a couple of years, 

it will become even clearer 
why ou ou. ht it today. 

The Sony APR -24 A ialog Multitrack Audio Recorder nci only meets 

your production needs today, but those of the future as we I. 

Its a remarkable ccmbination of reliability and advanced engineer- 

ing that won't Jerome obsolete as your requirements expand. 

To provide dependability and aignment stability, we've con- 

structed a dicf-cast aluminum webbed deck and tubular welded 

frame. And the state -cf- the -art amarphous -metal heads give the 

APR -24 significantly 'onger head life and a smoother, mo e extended 

frequency respcnsc. 

The APR -24 s microprocessor filly integrates control of the 

transport, clignnent, signal routing and tinecode functions. So you 

can take actiantage o= the built -in synchronizer and precise automated 

punch -in /pr nch -ou- operation. 

Since tiese operations are software- based, the APR -14 can incor- 

porate new features and performance improvements. Such as our 

unique serial nterface that enables the APR -24 to control a Sony VTR 

for a video sweetenirg project. 0- a second APR -24 in o dual 24- 

track music recording session. 

To lean mare, call us at 1 -800- 635 -SONY. With the APR -24, 

it's clear today why yiu can look forward to the future. 

SONY 
Sony buy and Rof al Gaup, ?wagon bne :' - N1 07645-1735. ©1990 Srry (atpwcow ol Snwaim Am 

BUSINESS AND PROFESSIONAL GROUP 



F Tá 
Big Daddy: 
"Cutting Their Own Groove" 

Label: Rhino 
Produced by: Big Daddy 
Engineered by: Bob Wayne, Jimmy Street 
Recorded at: Sunburst Recording (Culver 
City, CA) 
Mastered by: Bob Wayne, Bill Inglot, Ken 
Perry 
SPARS Code: AAD 

Comments: One of the years' best finds. 
If you're not hip to Big Daddy's previous 
two efforts, you're missing out on some- 
thing great. Big Daddy records modern hit 
songs in the style of 1950s hit songs. "Ice 
Ice Baby" is done like "Johnny B. Goode :' 
Guns 'n' Roses' "Welcome To The Jungle" 
like "The Lion Sleeps Tonight:' The high 
point of the album is "Money For Noth- 
ing" done up like Tennessee Ernie Ford's 
"Sixteen Tons:' Big D. merge these songs 
skillfully and the results are classic. 

Of special interest: Bob Wayne's en- 
gineering is excellent - everything is 
clean and clear. The record sounds mod- 
ern without sounding overproduced. 
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Queensryche: "Empire" 
Label: EMI 

Produced by: Peter Collins 
Engineered by: James Barton, Paul 
Northfield 
Mixed by: James Barton 
Recorded at: Vancouver Studios (Vancouver, 
British Columbia); Triad (Redmond, WA); Roy- 
al Recorders (Lake Geneva, WI) 

Mastered by: Bob Ludwig, Masterdisk 
SPARS Code: N/A 

Comments: With "Empire;' Queens - 
ryche makes a powerful and satisfying 
transition from speed -metal band to huge 
rock band. The songwriting and perform- 
ances are more mainstream, while main- 
taining Queensryche's individuality. The 
guitar tones are varied and well- recorded. 
Geoff Tate emerges as a vocalist with great 
dynamic and emotional range. 

Of special interest: Recordings of 
mondo- distorted guitars are rarely this 
clean, no doubt because of the ugly noises 
amps tend to make when they're turned 
up all the way. But great care on this re- 
cording is evident; gate on and offs are 
transparent, and all the instruments come 
through with spaciousness and clarity. 
This album should be a hugely successful 
AOR staple, with power ballads like "Any- 
body Listening ?" and the Zeppelin - 
influenced "Jet City Woman:' 

Phil Perry: 
"The Heart of the Man" 

Label: Capitol 
Produced by: Barry J. Eastmond, Robbie 
Nevil, Dave Shapiro, Lee Curreri, Brenda Rus- 
sell, Don Grusin, Andre Fischer, George Duke, 
David Garfield, Alan Hirschberg, Jeremy Lub- 
bock, Donald Robinson 
Engineered by: Earl Cohen, Howard Lee 
Wolen, John B. Jones, John Carter, Don Mur- 
ray, Richard McKernan, Steve Sykes, David 
Rideaux, Alan Hirschberg, Randy Waldman, 
John Arrias, Al Alberts Jr. 
Mixed by: Earl Cohen, Brian Malouf, Tom 
Vicari, Don Murray, Steve Sykes, Mick Guzauski, 
Alan Hirschberg, Humberto Gatica, Michael Tarsia 
Recorded at: The Sandbox (Easton, CT); 

Soundtracks; Eastbay (Terrytown, NY); the 
Sound Spa, Sigma (Philadelphia); Hush Hush, 
Summa, Ground Control, A.E.M.P., Urban 
Beach Studios, Sunset Sound, Skip Saylor, 
Ocean Way, Take One, Skyline, LeGonks West, 
Conway, Mad Hatter, Zebra, Lionshare, B&J Stu- 

dios (Los Angeles) 
Mastered by: Wally Traugott 
SPARS Code: ADD 

Comments: On his debut, Perry's voice 
shines, sounding somewhat like a more 
powerful Johnny Mathis crossed with Rick 
Astley. The CD is a who's who in engineers 
and producers, offering a good sampling 
of what these studio heavies can do with 
a vocalist who knows no technical 
boundaries. 

Of special interest: The recording 
boasts lots of engineering excellence. One 
high point is Don Murray's recording of the 
ballad "Woman :' with his tasty use of large 
vocal reverb space. 



97 LB. ENGINEER HURLS PRIMA DONNA 
ACROSS THE ROOM. 

Circle (8) on Rapid Fac'ìs Card 

Roland has the ideal way to put 
sopranos, guitar players, tubas, even 
sound effects in their place. 

We're referring to the digital wonder 
you see before you. The Roland 
Sound Space 
Processor 
(RSS). 

The first 
and only pro- 
duct that lets 
you rearrange 
the musical 
"furniture" so 
to speak, instead of merely adjusting 
the levels or adding sound effects. 

With RSS, all it takes is one finger to 
make a guitar riff travel all around the 
room. And with the same finger, you 
could make Helga here sound even 
bigger than she actually is. 

You see, RSS expands the overall 
spatial imaging of a recording. Sonical- 
ly speaking, it's like opening a window 
you never had before. 

Sound images can be easily local- 
ized - right or left, above or below - well 
beyond the limited space defined by 
two speakers. 

And because RSS is encoded dur- 
ing the mixing process, there's no 
decoding to worry about. 

Which means, these ear -opening 
results can be 
enjoyed by 
anyone who 
has a boom 
box, home en- 
tertainment 
system, orster- 
eo TV. 

So whether 
you're a record- Now you u 
y where around 

can 
the 
localize 

room 
sowith nd 

just 
engineer, a sweep of your finger 

effects editor, 
artist or producer, you owe it to yourself 
to get an earful of the remarkable 
Roland RSS. 

For more information, call (213) 
685 -5141, ext. 337. 

But be forewarned. Once you experi- 
ence one of your mixes with RSS, you'll 
probably be hurling musicians around 
the room every chance you get. 

Roland® 
Pro Audio /Video Group 

Roland Sound Space® 


