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Con Funk Sh

SINGLES

SUPERTRAMP, “GOODBYE STRANGER”
(prod. by group-Handerson)
(writers: Daives-Hodgscn) {(Almo/
Delicate, ASCAP) (5:4€). One of
the hottest groups arcund wins
again with this optimistic view
from a drifter. Keyboard/guitar &
chorus hook provide a blithe
fairytale effect. A&M 2162.

LITTLERIVER BAND, “LONESOME

LOSER” (prod. by Boykan-group)
(writer: Briggs) (Screen Gems-
\ EMI, BMI} (3:29). This may be re-

membered as the summer of '79
song. The brilliant a capella intro
explodes into an infectious rock-
er. Harmonies & lead juitar are
primed for AOR-pop. Caditol 4748.

BAD COMPANY, “GONE, GONE, GONE”

: (prod. by group) (write-: Burrell)
(Badco, ASCAP) (3:45). From
their Top 5 LP comes ttis second

consecutive hit. The tribal beat,
Rodgers’ classic rock vocals and
stinging guitars make an un-
beatable AOR-Top 40 brew. Swan
Song 71000 (Atlantic).

DAN HARTMAN, “BOOGIE ALL SUMMER”

(prod. by Hartman) (writer: Hart-
| man) (Silver Steed, BMI) (3:43).

Hartman’s carefree message/
]

hook will please the pa-ty crowd.
The action-packed song with a
mid-tempo beat & multi-format
appeal is destined for 1it status.
Blue Sky 2776 (CBS).

SLEEPERS
THE RECORDS, “STARRY EYES” (prq

by Birch-Weinreich) (write
& Birch-Wicks) (Virgin, AS

(3:40). A smashing debut by
British quartet, it abounds
youthful rock innocence & vital-
ity. Beatlesque vocals, melody &
guitars will take this to the top.
Virgin 67000 (Atlantic).

NICK LOWE, “CRUEL TO BE KIND” (prod.
by Lowe) (writers: Lowe-Gomm)
(Anglo-Rock/ Albion, BMI) (3:26).
The father of Power Pop shows
how it's done on the first release
from his new “Labour Of Lust”
LP. Thoughtful vocal overlays,
driving percussion & lilting gui-
tars shine. Columbia 3-11018.

BLACKJACK, “LOVE ME TONIGHT” (prod.
by Dowd) (writers: Bolotin-Kulick-
Kulick) (Embroe/Robert Bruce/
lon, ASCAP) (2:50). Michael Bot-
kin has the voice & style to be-
come a driving new force in rock

as demonstrated on this energet- .

ic disc. -An attention grabber.
Polydor 14572.

SNIFF ‘N’ THE TEARS, “DRIVER’S SEAT”
(prod. by Salvoni) (writer: Ro-
berts) (Complacent Toonz, AS-
CAP) (3:44). Their unique name
is a good tip for this creative
group's music which spotlights
crystalline vocals, inventive gui-
tar/synthesizer colors & tempo
changes. Atlantic 3604.

A9

ATLANTIC

man” is the THY
track equally compelling. A
4240 (7.98).

CURTIS MAYFIELD, “HEARTBEAT.”
This modern song master here re-
leases his first album in some time.
He tries out the disco moods (with
the help of producers Bunny Sigler
and Norman Harris) while still main-
taining the integrity of his earlier
work. A standout. Curtom/RSO RS
1-3053 (7.98).

AN DURY & THE BLOCKHEADS, .

“DO IT YOURSELF.” Dury’'s “New
Boots and Panties” LP established
him as one of the most interesting
new wave artists and this follow-up
continues his r&b/cockney rhythms
and rhymes. The oft heard “Hit Me
With Your Rhythm Stick” is in the
package. Stiff/Epic JE 36104 (7.98).

THIRD WORLD, “THE STORY'S
BEEN TOLD.” The group had a long
chart run with the single “Now That
We Found Love” and should have
the same with the prime cut here,
“Talk to Me.” The beat is modified

reggae with smooth vocal interplay §
the centerpiece. Island ILPS 9569 £

(wB) (7.98).
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Mayor Koch Endorses
RW New York Issue

By KEN SUNSHINE

B NEW YORK—New York City
Mayor Edward 1. Koch has an-
nounced his support for the up-
coming Record World special,
‘New York: A Universe of Music.”

In a statement issued to Record
World, Mayor Koch said: "The
music industry is a vital part of
the economic growth of our great
city. We applaud Record World
Magazine for saluting the music
and cultural capital of the world.
This is a time of major economic
revitalization for New York City,
and the record and music industry
is a major element in our growth.”

~

Edward I. Koch
In further developments on the
special, Record World and the
New York Music Task Force an-
nounced that its publication date
will be September 28, 1979. The
special will inaugurate a week of
(Continued on page 18)

Mayor
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- Casablanca Cuts 25

8 LOS ANGELES—Label belt-

tightening continued last week :

with staff cutbacks at Casa- :

blanca Records and reports :
(Continued on page 48) :
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B LOS ANGELES — Motown In-
dustries last week announced the
largest expansion in the com-
pany’s two-decade history.

Michael Roshkind, vice chair-
man and chief operating officer
of Motown, confirmed that Don
Ellis, formerly national vice
president of A&R of Columbia
Records, will assume his new
post as executive vice president,
creative, of Motown Records ef-
fective July 23 (see RW, 7/7). Ellis
will thus be working in tandem
with Mike Lushka, executive vice
president, marketing, with both
reporting directly to Roshkind.

Simultaneously, Roshkind an-
nounced that Arnold Orgolini,
who produced the soon-to-be-re-
leased special effects film ““Me-
teor,” will head Motown’s mo-
tion picture and television opera-
tions as executive vice president,
Motown Productions. He s as-
sisted by Peter Nelson, vice presi-
dent.

In the first formal announce-

‘The New Rock’ Part IV

s

B NEW YORK — Sure, FM rock
programmers say, we're playing a
lot of back-to-basics rock 'n’ roll
records by new artists. But punk?
New wave? Never heard of them.

Many stations, not all of them
“progressive,” have quietly ad-
ded new-rock records in recent
months, but they have done so

(178 '79m

6/16 8/23 6/30 717

without suggesting to their lis-

‘ teners that those records fall into

any category except ‘‘good.”

8/2

68/9 6/16 6/23 6/30 717

* The Record World Sales Index Is based on a broad cross-section of quantitative sales data reported
to Record World from retallers, rack jobbers and one-stops across the country. The base figure for both
the singles and album Indices Is a smoothed average of these quantitative reports during perlods in

March, 1976, with each weekly figure belng a per
figure for both singles and albums is 100.0.

g or d se on the base. The base

ment of the establishment of the
company’s new stereo manufac-
turing arm, Motown Sound Sys-
tems, Roshkind said all operations
in this division come under the
supervision of Bill Morris, presi-
dent, who formerly was finance
vice president of Superscope.
Morris, like Orgolini, reports to
Roshkind.

"This dramatic acquisition of
outstanding leadership personnel
has been accompanied by well-
deserved vice presidential pro-
motions from within the ranks of
Motown”’, Roshkind said. “These
include Junius Griffin, vice presi-
dent, community relations; Shelly
Berger, vice president, artist rela-
tions; Danny Davis, senior vice
president, promotion; and Skip
Miller, vice president, promo-
tion.”

Commenting on Motown’s ven-
ture into the hardware industry
with its stereo line, Roshkind said
he expects Motown to have a real
winner. “I’'m confident we will be

Radio Says New Rock Is 'Just Good Songs’

By MARC KIRKEBY

“The punk rock thing was pre-
mature in its whole blitz,” says
programming consultant Lee Ab-
rams of the 1977 rush to sign
punk bands. ‘“People don’t per-
ceive it as punk rock, it’s just
good songs.”

Emphasis

Abrams has modified his ““Su-
perstars” FM rock format this year
to accommodate the new rockers,
putting ““a little more emphasis
on new stuff, and de-emphasizing

(Continued on page 54)

Tony Martell:
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'Motown Expands in Films, Hardware:
Ellis, Orgolini, Morris To New Posts

looking at significant revenues in
a very short time which will al-
low us to branch out into blank
tape manufacturing and other al-
lied lines.”

Motown is manufacturing its
own stereo parts in a plant lo-
cated in Connecticut.

Broadway

“One of our most exciting new
projects is a Broadway show
which we are financing and which
was written by two of our pub-
lishing contract writers, Ron Mil-
ler and Ken Hirsch. Miller wrote
the book and the lyrics, and
Hirsch composed the music,”
Roshkind said.

The show is called “Daddy
Goodness” and will be on Broad-
way this coming season.

"Of course we will do the
soundtrack album and if the show

(Continued on page 55)

Capitol, CBS

Boost Prices

W[OS ANGELES — Capitol
Records and CBS Records have
confirmed that they are upping
the suggested list price on sin-
gles from $1.29 to $1.49. Capi-
tol has also boosted its whole-
sale price on LP product, with
large-volume accounts now
slated to pay around $4.13 for
$7.98 list price albums.

Retailers’ Reaction
These moves came within a
week of WEA’s revised three-
tier pricing structure, which
- drew heavy fire from retailers
faced with the choice between
(Continued on page 44)

Associated Labels Thriving in ‘79

By STEVEN BLAUNER

B NEW YORK — While most of
the record industry has been ex-
periencing a soft first half, CBS
Records’ Associated Labels have
stcceeded in building on past
momentum, and virtually all of
the individual labels are now be-
ing represented on the top sell-
ing album and single charts.
Tony Martell, vice president
and general manager of the As-
sociated Labels, says that sales in

AmericanRadioHiston.Com.

June were over 300 percent of
the forecasted quota. It was
called “the biggest month in the
history of CBS Associated Labels.”
Martell stated that the success
of these companies is achieved
through the combination of the
talent and taste of the artists
and staff of the labels with the
merchandising skill and adminis-
trative expertise of the CBS
(Continued on page 59)
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B Page 16. Vic Faraci, WEA's executive vice
president, spoke with RW recently on a
variety of industry issues, among them cost
increases, the demands of an increasingly
intricate distribution company, and the im-
plementation of last year's WCI market
research study. A timely Dialogue.

® Page 14. American new-wavers the
Dickies, like rush-hour commuters bucking
traffic, have found the going smoother in
England, where A&M first signed them.
Now, in a sort of double crossover, they're
trying to duplicate that success with A&M
here, as RW discovered.

departments EE———

ountry Singles
A/bC Reporfl Page 38 E Picksy ¥ Page 67
Album Airplay Nashville Report Page 66
Report v Disco Pages 22-23, 52
Album Chart Page 46 Disco Dial Page 23
Album Picks Page 28 Disco File Page 22
Black Oriented Disco File Top 50 Page 52

Music Pages 49-50 Discotheque Hit
Picks of the Week Page 49 Parade Page 22
Black Oriented International Pages 56-57
Singles Chart Page 50 Canada Page 56
Black Oriented 6
Album Chart Page 49 g::r;?:ny ’;2:: 26
Black Music Report Page 49 e Page 51
Classical Page 53 Jazz LP Chart Page 51
Coast Page 18 Latin American Pages 60-61
Country Pages 65-69 Album Picks Page 60
Hit Parade Page 61

Country Album

Chart Page 68 New York, N.Y. Page 48
Country Album Picks Page 67 Radio Marketplace Pages 35-38
Country Hot Line Page 66 Radio World Page 24
Co\tj\r/\;;ykPicks of the Page 65 Retail Report Page 45
Country Singles Singles Chart Page 31
Chart Page 69 Singles Picks Page 20

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Maxine Nightingale (Windsong) ''Lead Me On."

After developing a strong secondary foundation, the
primary level is building quickly, with new major adds
as well as solid moves and sales.

Earth, Wind & Fire (ARC/Columbia) "'After The Love

Has Gone."”
Adds and debuts continue to be reported by pop
heavies paralleling the hot action on the R&B side.

Sales are beginning to show.

Court Chides FCC

On Format Challenges
By BILL HOLLAND

B WASHINGTON — The U.S.
Court of Appeals severely scolded
the Federal Communications
Commission list week for what it
termed the FCC’s “deep-seated
version” to a decision requiring
public hearings for challenged
radio format changes.

In a reiteration of a 1974 case
involving WEFM of Chicago, the
court chastized the FCC for mis-
interpreting ‘““the law of the
land,” which requires hearings
when listeners claim a certain
format is unique and financially
viable and should not be dis-
carded.

An FCC legal spokesman told
RW this week that since 1975
the Commission has been trying
to seek comments on the imple-
mentation of the ruling as well
as seeking to determine ""whether
the court decision made any
sense—it had to be though
through.”

Part of the problem of the mat-
ter is that the FCC doesn’t want
to be in the business of “forcing
people into formats that the
station people don’t want and
that listeners might not want to
hear. Such changes should be
left to, and best dealt with, in
the commercial marketplace,” the
FCC source said.

Also at stake are very real
difficulties in what the courts de-
mand of the FCC, state as ‘‘rea-
soned principle decision making,”
or, more simply, to know what

(Continued on page 59)

Motown Names Davis

Sr. VP of Promotion

B LOS ANGELES—Danny Davis,
vice president and assistant to
the president of Motown Records
the past year and a half, has
been upped to senior VP of pro-
motion, it was announced by

Michael Roshkind, label vice
chairman and chief operating
officer.

Danny Davis

Prior 1o joining Motown, Davis
was vice president and director
of exploitation at Screen Gems/
EMI Music for 11 years. He also
helped form Music Express, the
industry delivery and limousine
service.

AmericanRadioHistorv.Com
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Con Funk Shun
double-jumps
to pop chart prominence!
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Con Funk Shun has things jumping. Both
their album, “Candy’’ (SRM-1-3754 ) and their
single, “Chase Me, (#74059) have made the
king-sized jump from the soul charts to the
pop charts.

“Candy” g@O@% “Chase Me”

6 —Record World 9 —Record World

Black Oriented Black Oriented
Album Chart S Singles Chart

36 —Record World 2 N Y] 70 —Record World
Pop Album Chart § Ao g 5f Pop Singles Chart

Produced by Con Funk Shun
and Skip Scarborough

© for Relmarc Productions, Inc. PHONOGRAM, INC.
mem% ON MERCURY RECORDS A POLYGRAM COMPAN
: AND TAPES . DsThEUTEDRYrOLYGRAMDISTAGUTION s

Write or call your local Potygram Distribution sates oMice for dispiays and other promotional ltems.
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Susan Blond Named
E/P/A Vice Pres.

B NEW YORK — Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Susan Blond to vice president,
press & public information, Epic/
Portrait/CBS Associated Labels.

Susan Blond

In her new position, Blond
will be responsible for the crea-
tion and development of overall
press strategies on a nationwide
basis for all artists on the Epic,
Portrait, and CBS Associated
Labels.

Blond joined CBS Records in
1974 as east coast manager, press
and public information, Epic and
CBS Associated Labels. In 1975
she was named associate direc-
tor, press and public informa-
tion, Epic and CBS Associated
Labels, and in 1977 was pro-
moted to director, national press
& public information, E/P/A.
Prior to joining CBS Records she
worked for United Artists Rec-
ords as east coast coordinator of
publicity and artist relations.

Kragen&Company
Names Brokaw VP

® LOS ANGELES—Michael Bro-
kaw has been named vice presi-
dent of Kragen & Company Per-
sonal Management and Television
Production, it was announced by
Ken Kragen, the firm’s president.

Prior to joining Kragen & Com-
pany, Brokaw held a personal
management position for 1%
years with Management Ill. He
came to that position from ICM.

Elton To Tour

N LOS ANGELES—EIton John will
embark on an extensive 40-
concert tour of the United States
this fall, according to john Reid,
John’s manager.

Warner/RFC Relocates

B NEW YORK — Warner/RFC
Records has relocated to ex-
panded quarters at the New York
office of Warner Brothers Rec-
ords at 3 East 54th Street, on
the 9th floor.

ABC Bows Video Enterprises Div.

By SAM SUTHERLAND

B LOS ANGELES—ABC, Inc,, is

gearing up for the software
trade onceé again—sort of.
After divesting itself of its

red-ink record and tape division,
ABC Records, at the beginning
of this year, ABC’s top corporate
management last week an-
nounced the formation of a new
corporate division to develop
and market programming for the
burgeoning video field emerging
beyond its existing network
operations.

ABC Video Enterprises was
unveiled Thursday (5) as the
corporation’s entry into the

realm of pay and cable TV and
prerecorded video software such
as videocassettes and videodiscs.
The move makes ABC the first
retwork to directly enter the
field: although CBS is said to be
exploring similar plans, and
NBC’s corporate parent, RCA,
has its own SelectaVision division
for cassette and disc technology,
ABC’s venture is the first with
close ties between its network
division and software program-
ming arm.

Although the two divisions
will be separate, reflecting a
somewhat competitive relation-
ship, ABC brass apparently feel
they can supplement each other.
Accordingly, newly appointed
VP in charge of the Video En-
teiprises  sector Herbert A.
Granath will report to Frederick
S. Pierce, president of ABC Tele-
vision and executive vice presi-
dent of ABC, Inc.

The move was forecast some-
whnat during a May, 1978, share-
holders meeting where chairman
Leonard H. Goldenson told staff
and stockholders, “We believe
that broadcasting will remain the
primary national medium of
communication for the foresee-
able future. So | do not want to
give you the impression that we
are interested in these new areas

Alpert Donation to

because of any concern about
the long-term future of the
broadcasting business. Just the
contrary is true: The new tech-
nologies are best suited for more
narrowly defined audiences and
for forms of programming more
specialized than those appropri-
ate for the mass medium of
broadcasting.

“Consequently, these new tech-
nologies will ultimately succeed
as services that supplement and
add to broadcast programming.”

Beyond establishment of the
divsion itself, though, more de-
tailed plans remain largely un-
known. Thus far, the only clue
to probable programming sources
is an internal memo to depart-
ment heads, from ABC president
Elton Rule, noting the division
will utilize “existing and poten-
tial programming material not
only within ABC Television but
also ABC Radio and ABC Pub-
lishing for presentation on the
new means of distribution.”

That means of distribution,
however, has not been disclosed,
nor have any specific software
formats been discussed.

As for division head Granath,
he has been vice president of
ABC and assistant to Rule since
October, 1976. He has held a
number of other ABC posts prior
to that appointment, including
stints as vice president and
director of sales for ABC Radio
Network, VP of sport sales at
ABC-TV and VP of program de-

velopment and marketing for
ABC Sports.
Vanwarmer Single Gold

B NEW YORK — Michael Pillot,
vice president and general man-
ager of Bearsville Records, has
announced the RIAA gold certifi-
cation of “Just When | Needed
You Most,” the debut single by
Randy Vanwarmer.

Martell Fund

Herb Alpert, vice chairman of A&M Records, is shown presenting a check for 50 per-

cent of the proceeds from the “First Annual Herb Alpert 10K Run” to the T.J. Martell
Foundation for Leukemia Research’s president, Tony Martell (left), and Floyd Glinert,
vice president (right). Martell is vice president and general manager of CBS Asso-
ciated Labels, and Glinert is executive vice president of Shorewood Packaging Cor-

poration.

AmericanRadioHistorv.Com

Col Names Antman VP

B NEW YORK — Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Hope Antman to vice presi-
dent, press & public information,
Columbia Records.

Hope Antman
In her new position, Antman
will be responsible for the crea-
tion and development of over-
all press strategies on a nation-
wide basis for all artists on the
Columbia label.

Since 1977 Antman has served
as national director, press and
public information, Columbia
Records. Prior to that, she was
associate director, press and pub-
lic information east coast, Colum-
bia Records. She came to Colum-
bia from Elektra/Asylum Records,
where she was manager of east
coast publicity for two and a half
years.

CBS Names Slaughter
Jazz/Prog. Mktg. VP

B NEW YORK — Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Vernon Slaughter to vice pres-
ident, jazz/progressive marketing
CBS Records.

Vernon Slaughter
In his new capacity, Slaughter
will be responsible for the mar-
keting of all jazz/progressive mu-
sic releases on the Columbia,
Epic, Portrait and CBS Associated
Labels.

Slaughter joined CBS Records
in 1970 as a college representa-
tive at the Univ. of Nebraska. In
1973 he was promoted to locil
promotion manager for the Balti-
more/Washington and Virginia
markets. In 1976 he moved to
New York as associate director of
album promotion, black music
marketing, CBS Records. In 1977
he was named director, jazz/
progressive music marketing.

RECORD WORLD JULY 14, 1979
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Screen Gems-EMI Eyes Hottest Year

By JEFFREY PEISCH

B NEW YORK — Screen Gems-
EMI1/Colgems-EMI  Music  Inc.
held its fourth annual meeting
June 5 and 6 in Los Angeles’
Beverly Hilton Hotel. Over 30
people from the professional, ad-
ministrative, management, copy-
right, legal and accounting de-
partments attended the affair.
Representatives  from  Screen
Gems-EMI  Music’s  affiliates in
France, Germany, England and
Japan attended the meeting also.

Prior to the two-day meeting,
an “internal professional work-
shop”” was held on Tuesday, June
5. Chaired by Paul Tannen, vice
president, director of professional
activities, and Ira Jaffe, vice pres-
ident, creative affairs, the forum
focused on the functions of the
professional department and the
coordination of the departments
in Los Angeles, New York and
Nashville. The forum also includ-
ed discussion of the writer and
writer/artist rosters, acquisition
of new talent, and current musi-
cal directions in the industry.

According to Tannen and Les-
ter Sill, president of Screen Gems-
EMI Music Inc., the informal pre-
conference workshop was repre-
sentative of the strong emphasis
the organization is giving to edu-
cation, both within and among
departments.

In the company’s Los Angeles
office, a meeting is held once a
month among the copyright,
legal, accounting and professional
staffs. Each department informs
the other of its activities and new
developments. According to Sill,
this inter-departmental exchange
of ideas is important for the de-
velopment of the organization.
Tannen echoed these feelings
when he said, “Communication
is daily. Whenever we get an

opportunity to get together, we
do it.”

“Education is important,” said
Sill, “because there are no col-
leges for music publishing. You
have to live the business, work
it, panic with it and go crazy with
it. [It's a business] you have to
learn on the street. Within our
organization we have kids who
have started in the shipping room
or mailroom who are in profes-
sional positions now. There is
nothing like in-house training.

“What we’ve done is taken the
kind of informal training that has
been going on for years and in-
stituted it into our organization
for our young people. Our people
have done so well learning by
doing that we're turning this
process into a formal education.
There is always the question of
‘Where do you get good new
people’.”

During the June 5 and 6 meet-
ing, reports were heard from
each of Screen Gems-EMI Music
Inc’s department on a variety
of subjects. Comptroller Jerry
Isaacson reviewed the results of
fiscal year 1979 and stated the
financial objectives for 1980. 1979
was Screen Gems’ most success-
ful year to date; Sill predicted
that 1980 would be better.

Jack Rosner, VP, administra-
iton, talked about synchroniza-
tion licenses and the increased
usage of catalogue material for
commercials. Fred Wilms, VP,
business development and assist-
ant to the chairman for Capitol In-
dustries, EMI, Inc., presented an
update on current EMI corporate
developments. Ira Jaffe, VP crea-
tive affairs, announced the re-
cent signings of Ron Wood,
Gambler and Face Dancer. New

(Continued on page 58)

Polydor Fetes Gaynor

Polydor recording artist Gloria Gaynor is shown receiving o pluhnum album for “‘Love
Tracks’ at a luncheon thrown in her honor recently at the 12 Club in New York. On
hand to congratulate Gloria on her accomplishment are (from left): Harry Anger, senior
vice president, marketing, Polydor Records; Linwood Simon, manager, Gloria Gaynor;
Fred Haoyen, president, Polydor; Richie Kaczor, DJ at Studio 54; Dick Kline, executive
vice president, Polydor; David Steel, disco promotion, Polydor.

CBS Names Wilford

To Vice Pres. Post

B NEW YORK — Bruce Lundvall,
president, CBS Records Division,
has announced the appointment
of Win Wilford to vice president,
press & public information, black
music marketing, CBS Records.

Win Wilford

In his new position, Wilford
will be responsible for the crea-
tion and development of overall
press strategies on a nationwide
basis for all black and black-
oriented artists on the Columbia,
Epic, Portrait and CBS Associated
Labels.

Since 1977 Wilford has held
the position of director, press &
public information, black music
marketing, CBS Records. He
joined CBS Records in 1975 as
manager, press information and
artist affairs, black music market-
ing, and in 1976 was named as-
sociate director, press informa-
tion and artist affairs, black music
marketing.
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RCA Launches
Anka Campaign

B NEW YORK—RCA Records has
launched a multi-media campaign
to support Paul Anka’s new al-
bum, ‘“Headlines,” and single,
““As Long As We Keep Believing.”

A/C Stations
Keying off the release of the
single, an intensive blitz of adult
contemporary stations has taken
place. This will be followed up
with a multi-faceted campaign
that will concentrate on radio and
print advertising, retail in-store
play and display not only in those
markets that have shown a
traditional acceptance of Anka
music, but in the cities of his

summer tour schedule.

Poster

A key part of the overall display
material for the tour and album is
a specially prepared ‘“Headliner”
poster which contains space for
concert/club dates and times.
‘“‘Headliner’” contests and promo-
tions will also be run with ac-

| counts in the cities visited.

E/A Inks Everly

B LOS ANGELES—Elektra/Asylum
Records has signed Phil Everly
and will release his solo album,
“Living Alone,” on July 11, The
album, produced by Snuff Gar-
rett, contains a number of orig-
inal tunes by Everly, written in
collaboration with longtime Ever-
ly Brothers associate Jozy Paige

and Garrett staff writer John
Durrill.
S EGLO 3.“:.,
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Slngles

East:

Wings (Columbia)

Barbra Streisand (Columbia)
Maxine Nightingale (Windsong)
Knack (Capitol)

Cars (Elektra)

South:

ABBA (Atlantic)

Barbra Streisand (Columbia)
Cars (Elektra)

Robert John (EMI-America)

Midwest:

Maxine Nightingale (Windsong)
Wet Willie (Epic)

Knack (Capitol)

Charlie Daniels Band (Epic)
Supertramp (A&M)

West:

ARS (Polydor /BGO)

Knack (Capitol)

Earth, Wind & Fire (ARC/Columbia)
Spyro Gyra (Infinity)

AmericanRadioHistens.Com.

Albums

East:

Queen (Elektra)

Bootsy's Rubber Band
{(Warner Bros.)

Chuck Mangione [A&M)

Blue Oyster Cult {Columbia)

Neil Young {Reprise)

Robin Williams {Casablanca)

South:

Queen (Elektra)

Bootsy's Rubber Band
(Warner Bros.)

Chuck Mangione (A&M)

Blue Oyster Cult {(Columbia)

Bram Tchaikovsky (Polydor)

Neil Young (Reprise)

Midwest:

Queen (Elektra)

Bootsy's Rubber Band
{Warner Bros.)

Chuck Mangione (A&M)

Blue Oyster Cult {Columbia)

Bram Tchaikovsky (Polydor}

Neil Young (Reprise)}

West:

Queen (Elektra)

Bootsy's Rubber Band
{Warner Bros.)

Blue Oyster Cult {Columbia)

Bram Tchaikovsky {Polydor)

Neil Young (Reprise)
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A&M's Dickies Find A Home Abroad

By SAM SUTHERLAND

B LOS ANGELES—While U. S. re-
tailers and radio programmers
are making room for such
Biitish label talent as Joe Jack-
son and the Police, Derek Green,
managing director of A&M’s Rec-
ords’ English company, is at
Jeast as excited by the Dickies,
an American act that has achieved
the reverse: according to Green,
the Los Angeles group’s recent
success on English singles charts
echoes the acceptance there for
other U. S. punk and new wave
acts as yet confined to cult
stature here.

British Roots

Green’s interest is more than
casual, since it was his en-
thusiasm for the band that led
to their contract. Signed directly
tc A&M Records, Ltd., rather
than the American parent com-
pany, the Dickies were readied
for market via the same produc-
tion and marketing approach
taken for domestic British new
wave acts. And for Green, the
resulting singles sales, capped
most recently by top 25 chart
stature for ‘““Banana  Splits,”
underscore the no-frills eco-
nomics and greater creative lati-
tude characterizing England’s
rock scene.

“When | first saw them, it was
at the Whisky,” Green recalled
of his involvement with the
Dickies. “This was about April of
'78, and | was just amazed. For
the first time, I'd seen a band in
L. A. with intimations of the
London scene. There were a lot
of other bands playing around
town then that had some links
to it, but they seemed deter-
mined to keep one foot in each
camp.”

Retail Push

What seemed prudent for
American audiences  wasn't
Green’s idea of a potent English
sales item, though. And while he
saw the Dickies’ rough-and-
tumble delivery as a risk state-
side, he saw the style as already
geared to British rock. “They
could’ve been at the Marquee,”
he commented. “And, of course,
at that point what they were do-
ing was something of a parody
of the Sex Pistols, which was an
interesting side light for A&M
and me.”

Green’s chuckle is understand-
able, given A&M’s short-lived
centractual involvement with the
new defunct punk band.

If he saw an existing British
audience ready for the Dickies,
Green also says he knew he
would have to reach those listen-
ers almost exclusively through re-
tail. Radio airplay was never
viewed as a likely strong point
for the band, and early press re-
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action was likewise negative.
“The press hated them,” he says
candidily. ““They thought they
had to be the kids of movie stars
—they were from Hollywood,
right?—so we didn’t have the
press, which you need in Britain
to help you get airplay.”

A&M'’s support, then, focused
on the Dickies’ potential fans as
the teen and pre-teen market,
and sought to reach them at re-
tail and via concert tours. To
Green, the basic push “was ex-
clusively retail, going straight to
the consumer. initially, it's like
selling a toy, really, in terms of
trying to excite buyers. The main
investment really was in the
package itself, in using colored
vinyl, and in playing up the
logo and cover art.”

U.K. Tour

Additionally, the Dickies were
booked on three successive U. K.
tours, with tour markets slanted
toward the most prominent teen
concert areas. Here, too, Green
notes economics as differing
vastly from the U. S. “They did it
exactly the way our bands lack-
ing American contracts come
over here,” explains Green.
“They got Laker tickets, carried
their own bags and instruments,
and did it totally on the cheap.”

Album production also fol-
lowed the singles-oriented pat-
tern seen in a number of new
wave-influenced careers, with an
emphasis on cutting fast sessions,
releasing singles, and completing
a whole album only after an
early audience has been identi-
fied through singles sales.

“Over the last two years, the
economics in the U. K. were
such that it just didn’t make
sense to invest heavily in new
mainstream bands,” says Green.

Red Heads

o Xa v . > s o
Seen after a set at Hurrah's, A&M staffers are shown greeting the Reds backstage.

“I could take 50 punk bands in
to record, and get singles to mar-
ket, for what it would cost to
successfully launch one new
overground, mainstream band
aimed at the widest audience.”

Budgets

As a result, Green says acts
like the Police, Joe Jackson and
the Dickies have been able to
complete LPs without generating
the initial debt common to
rockers here, whose debut efforts
frequently hit six figures on re-
cording budget and manufactur-
ing costalone. “in that area, |
wouldn’t even budget an album
for more than 10 thousand
pounds,” says Green. “For the
next Police album, for example,
1 don’t expect them to spend
more than five or six thousand
—on some mainstream sessions,
that’s closer to the size of just
the tape bill, let alone the whole
album.”

To Green, though, “The big-
gest benefit you get if you take
this approach, and take it cor-
rectly, isn’'t just the savings.
More important, you don’t have
to constantly second guess the
band to protect your investment,
because you haven’t taken the
same degree of risk. They retain
complete creative control as a re-
sult. And you can thus afford to
let them cut longer, since they
don’t have to make back that
investment right away.”

Green also sees room for
more U. S. new wave and punk
bands to establish British audi-
ences, and cites word-of-mouth
interest in such acts as the B-52s,
now signed to Warner Bros., and
A&M'’s own Reds, as preceding
the groups’ first record releases.

(Continued on page 18)

Shown standing {from left) are: Martin Kirkup, A&M Records’ vice president, artist
development; Larry Wright, manager, the Reds; Jordan Harris, A&M Records’ director,
product management; Rich Shaffer, the Reds; Tommy Geddes, the Reds; Jeff Ayeroff,
A&M Records' vice president, creative services; Jim Peters, the Reds; Joe McSorley,
associate producer, the Reds; Bruce Cohen, the Reds; Clare Baren, A&M Records’ di-
rector, audio visual productions; {front row) Al Marks, A&M Records’ Washington, D.C.
marketing coordinator; Phil Quatararo, A&M Records’ Washington D.C. local promo-
tion representative; Kathy Bacigalupo, A&M Records’ east coast special projects rep-
resentative; J.B. Brenner, A&M Records’' east coast promotion representative; Rick
Stone, A&M Records’ New York promotion director; and Richie Gallo, A&M Records’

New York marketing coordinator.
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RCA Names Starmer

Music Service VP

B NEW YORK — The appoint-
ment of Rodney Starmer as
division vice president, music
service, RCA Records, has been
announced by Robert D. Sum-
mer, president.

Rodney Starmer

Starmer was division vice
president, marketing, RCA Music
Service, a position to which he
was elevated in May of 1977. He
joined RCA Records in 1968 in
the area of financial operations,
record club. In 1973, he became
director, music service adminis-
tration and recording operations,
and in 1975 was named director,
marketing, music service, which
position he held until being
named division vice president,
marketing, music service.

Before joining RCA Records,
Starmer had been associated
with the Stewart Warner Corp.

WEA Taps Two

'® WASHINGTON—Brent Gord-
on, district manager of WEA’s
Baltimore / D.C. / Virginia sales
office has announced two ap-
pointments: Douglas C. Daniel as
r&b promotion person represent-
ing Elektra/Asylum product, and
Bruce Hamilton as a field mer-
chandiser.

Background

Prior to his appointment,
Daniel had been national college
promotion coordinator for Elek-
tra/Asylum, and he had been
active in radio with WCLK-FM.

Prior to joining WEA, Hamilton
had been a buyer and manager
for E.J. Korvette and a salesman
for Handleman.

Piracy Indictment
By N.Y. Grand Jury

B NEW YORK — A New York
County Grand Jury has handed
up a 20-count indictment against
Paul Winley, doing business as
Paul Winley Records, for manu-
facturing pirated sound record-
ings with the intent to sell them
for profit and with advertising
and selling unauthorized sound
recordings, in violation of Sec-
tions 275.05 and 275.10 of the
Penal Law, the New York State
Anti-Piracy statute.
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Third World
The Story’s Been Told
Other people have told
the story, but never
like Third World.
“Talk to Me" (IS 8822)
is the hit single that
begins the story of
Third World’s new
album. “Now That We
Found Love” put the
group’s last album on
the map.The story

continues with The
Story’s Been Told and
“Talk to Me.”
Produced by
Third World.
Assistant Producer:
Youth Sound.
Executive Producer:
Chris Blackwell.

Thlrd World. The Story’s Been TOId. (ILPS 9569) Manufactured & cistributed by Warner Bres. Records Inc.



Black Promoters Vow to Fight
Black Acts Shunning Their Services

By SAMUEL GRAHAM

B LOS ANGELES — A group of
black concert promoters an-
rounced at a press conference
here last Tuesday (3) that the use
of white promoters for black
acts “will no longer be tolerated”
—and that they will employ such
““direct action” as picketing con-
cert facilities and boycotting
radio stations and the tours of
such artists as Teddy Pender-
grass until they can reclaim the
contro! that they say is ‘spiri-
tually and morally”” theirs.

Present at the 'Llos Angeles
gathering, chaired by Solar- Rec-
ords president Dick Griffey, were
promoters Louis Grey (L.A)),
Quentin  Perry (Atlanta), W.G.
Garrison (Baton Rouge, La.), Lee
King (Jackson, Miss.), Pablo
Davis (Columbus, Ohio) and
Paul Biagas (Dallas). All are mem-
bers of the recently-formed
United Black Concert Promoters,
an organization whose member-
ship reportedly includes /90 per-
cent of those black concert pro-
moters currently active in cities
around the nation.”

Typically, said the Los Angeles
group in a statement released
after the press conference,
“white promoters are getting the
majority of the concerts of (an)
artist who is . . . capable of sell-
ing out large concert halls
throughout the country, “to the
exclusion of the black promoters
who ‘‘take and promote the
artist and develop his career in
smaller concert halls until he be-
comes more successful.’”” The
statement continued, “The real
reason our situation is as grave
as it is is not the lack of profes-
sionalism in our ranks, but the
overwhelming presence of racism
throughout the entertainment
industry.”

Griffey added that ‘“there are
only six black acts that can do
business at the Forum, and we
only have maybe two of 'em,”
in part due to what he described
as the inavailability to black pro-
moters of certain arenas, such
as the Spectrum in Philadelphia
and the Riverfront facility in
Cincinnati. ““The basic problem,”
said Griffey, “is the fact that
when tours go out, they call
white promoters to do the dates,”
even though ‘““‘no white promoter
in the country can promote a
black act any better than the
guys on this panel,” while the
black promoters are never of-
fered white superstars such as
Rod Stewart, the Bee Gees and
the Rolling Stones.

Some black artists are at fault

themselves, Griffey continued,
including Pendergrass, ‘‘whose
(white) representatives have
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taken what we feel is an unfair
position,” Said Griffey, “l hold
Teddy Pendergrass directly re-
sponsible. He should say, ‘My
concerts should be promoted by
black people’.” The situation with
Pendergrass is ‘‘not unique,” he
added—"next month it may be
LTD, or maybe Earth, Wind and
Fire after that”—and there are
exceptions, such as Stevie Won-
der and the Commodores; but
at present, since Pendergrass is
currently on tour, the promoters
announced that they are refusing
to promote his concert appear-
ances, ‘“despite the financial
losses we will undoubtedly suf-
fer as a result.”

“It is our hope,” said the
UBCP statement, ‘“that through
our actions more and more black
artists will become aware of
what we feel are their responsi-
bilities to the black community
from which they derived their
support.” Asked if “penalizing”
the artists themselves is the
UBCP’s objective, Griffey re-
plied, in effect, that if that is the
end result of the organization’s
efforts to control black concerts,
so be it. “We’re going to take
some of these niggers out of their
Rolls Royces and put ‘em back on
the subway” if the artists don’t
comply with concert boycotts,
Griffey said.

Alive  Enterprises,  Pender-
grass’ management firm, later is-
sued a statement decrying ‘‘the
malicious, self-seeking contro-
versy” and noting that “to sug-
gest that black performers should
only do business with, or align
themselves to black managers,
agents or promoters, seem racist
to us. Reverse racism, if you will.””
Moreover, ‘‘every major black
promoter in the major markets

(Continued on page 58)

Tree Bows West Coast O

Phonogram Ups Black Music Commitment

By LAURA PALMER

B | OS ANGELES — Under the re-
aligned Phonogram/Mercury ban-
ner, Mercury Records’ revitalized
black music department, headed
by VP Bill Haywood, and national
r&b promotion director Ron Elli-
son, is gaining momentum in the
black music field.

Mercury’s artist roster has ex-
panded to include Lonnie Sim-
mons’ Gap Band and Heaven &
Earth, along with Con Funk Shun,
Johnny Guitar Watson, Esther
Phillips, Bohannon, David Oliver,
Carolyn Crawford and Kool and
the Gang.

Ellison told RW last week that
Mercury’s goals are to “establish
records as fast as we can, in or-
der to build the momentum
quickly, thereby maximizing the
sales potential of the artists more
quickly.”

““Mercury has stepped up its
approach to the marketplace, not
only in the promotion area,’” ac-
cording to Ellison, “but by also
creating a totally professional
marketing team together involved
in all facets of the marketing and
promotion of product, as well as
sales, merchandising, and adver-
tising.”’

Mercury’s black music division
is organized by region—with Wil-
lie Tucker, west coast; Tommy
Young, west coast; Luther Terry,
southeast; Marcus Martin, mid-
Atlantic; Walter White, Ohio val-
ley; Deke Atkins, Chicago and
Earlene Fisher Ward, east coast
making up the promotion staff.
Mercury has appointed Stephanie
Sheppard in the New York market
as national disco coordinator.

Ellison characterizes Mercury’s
view of disco as ‘“an area where
crossover is the new vehicle be-
cause disco sales are very strong
and continue to show strength
every month. We have in our ros-
ter a new disco act, Elaine and

fice

Ellen, whose release is entitled,
‘Hardware.” ”

Ellison feels that an important
aspect of any successful promo-
tion is enthusiasm and organiza-
tion. “We are closely in touch
with the mom and pop stores,
one-stops, and rack jobbers,” he
said, “while we are dependent on
them for reports on each record’s
status. We inject our program-
ming in markets individually.

““We have the makings to have
one of the finest teams in R&B
music today,” said Ellison. “Our
sophisticated approach is seen in
Mercury’s new directions with
staff, in that we have a new presi-
dent, Bob Sherwood; a new VP
of pop promotion, Jim Jeffries,
and a new sales VP, Mick Brown.
We have fewer people in the
Mercury staff, but we deal with
quality instead of quantity.”

ASCAP Hails Hoagy

Hoagy Carmichael ({right), composer of
“Stardust,”” was honored by the American
Society of Composers, Authors and Pub-
lishers {ASCAP) during the Newport lJazz
Festival tribute to him at Carnegie Hall
on the occasion of his 80th birthday. The
musical legend was presented with a
hand engraved sterling silver vase by
ASCAP's president Stanley Adams on the
stage of Carnegie Hall. A concert featur-
ing Carmichael’s music preceded the pres-
entation. In addition to ‘‘Stardust,’”’ Hoagy
Carmichael's works include ‘*‘Skylark,”

“The Nearness of You,” *Heart and Soul,”
“In the Cool, Cool, Cool of the Evening,”
“Lazybones,” “Little Old Lady' and “Two
Sleepy People.”’

Tree International officially opened its Hollywood office recently by hosting over 300 people to a reception at Chasen's Restaurant
to introduce the president of ts newly formed west coast division, Joe D'Imperio, to members of the Los Angeles music community.
Pictured offering a toast to the future of the new division are (from left) songwriter Hank Cochran; songwriter Red Lane; Donna
Hilley, Tree, VP; Jack Stapp, chairman of the board and chief executive officer of Tree, Don Gant, Tree VP; D'Imperio; songwriter
Don Cook; Buddy Killen, president of Tree; Terry Choate, Tree staffer; Don Wilson, Tree staffer; and Chris Dodson, Tree staffer
and songwriter. In the photo at right are Don Gant, Hank Cochran, Jack Stapp, Frances Preston, Red Lane and Merle Haggard.
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Hot Chocolate’s

Follow-up to “EVERY 1's A WINNER”
is the title track off their new album.
These folks are not just going
through the motions, they're on it.

TOP 40

KFRC KTLK WBZ WCUE

WZUU |Disco) KEWI WBBF WFLB WORD
WWWD WCOS WFRC WIPR

KSKG WCCK WAKY (Disco) WKNX

R&B

KCOH WGC. WAWA WCEB KDIA WCAU
WBLK NGIV WIGO WBOK WESL WVKO
WTLC-FM KYAC WMAK WRDW WOIC
WWDM-FM WYNN WXYZ-FM WWIL %PD¢Q
WMPP WOKYV (Disco)
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WEA’s Vic Faraci on Prices and Priorities

By SAM SUTHERLAND
B Warner / Elektra / Atlantic’s
growth to its current dominant
market position mirrors one of the
decade’s central business trends,
the increased competition at re-
tail and the resulting need for
more sophisticated sales and mar-
keting services from -manufac-
turers and distributors. Within the
WEA management team, execu-
tive vice president Vic Faraci has
emerged as a central figure in de-
veloping marketing strategy, as
well as a success story illustrating
the company’s emphasis on build-
ing administrative strength from
within: Faraci joined WEA in his native Chicago as the firm’s first re-
gional branch manager there, opening the first office for the company
in 1971 after entering the industry as a promotion rep for M. S. Dis-
tributing. By the time he reached WEA, Faraci had risen to the post of
VP and general manager, and within WEA the former music teacher
and band director again ascended to the post of vice president and
director of marketing, a position which drew him to his current Bur-
bank base of operations. In the following interview, Faraci reviews
WEA’s evolution as a music marketer, including the continuing spe-
cialization of staff and the implementation of the comprehensive WCI
market research study first unveiled last year.

Vic Faraci

Record World: While WEA, like other majors, traditionally declines
comment on cost increases, some pertinent issues are underscpred by
WEA'’s recent move. Granted that any cost increase will be an un-
popular move, it's significant that you're attempting to sustain the
$7.98 price point in listing catalogue.

Vic Faraci: We could’ve gone to $8.98, which would’ve brought us
greater revenues, of course. But we feel its important to have a variety
of list prices, because we are concerned about pricing ourselves out
of the marketplace. We don’t want to raise prices to the point where
people can no longer afford to buy records and tapes.

We feel very strongly that there should be a $7.98 list price on
some of our catalogue.

RW: Is that emphasis influenced by the downturn in catalogue
sales seen more or less industry-wide at the end of '78?

Faraci: Absolutely. And a raise of another dollar on top of that could
be disastrous. Until we're forced to do otherwise, we feel the $7.98
level is very, very important.

RW: That leads to the broader issue of cost efficiency and market-
ing. WEA has grown into a giant distributing organization, and obvi-
ously a very successful one. Without.asking you to play the role of
industry prophet, how has recent business affected your outlook?

Faraci: Well, more than anything today, we need to be certain that
everyone, from branch managers on down, is approaching. business
in terms of the realities of today: that we’re really reflecting 1979's
business, not 1977 or 1978. It's a new era, and we’ve got to deal with
that era by doing what makes sense in today’s .marketplace.

RW: WEA’s growth since its inception is nowhere more appar-
ent than here in Burbank, where you’re gearing up for a move
to your own headquarters. Yet even with that burgeoning home office
staff, you’ve had to place at least as much, if not more, -emphasis on
developing greater depth in the field. Is that due to the increasing
competition at the retail level and a resulting need for greater plan-
ning within each market?

Faraci: There’s no question of it. We are geared to deal with
many priorities, and each new project requires more special handling
than ever. Things just don’t happen by themselves, we have to make
them happen.

You see, we work on a variety of projects. We have national priori-
ties, and we have local priorities as well. For those that are ready for
market penetration on a national basis, we plan a national campaign
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and we also attack those projects that are beginning to get started on
the local level. From a marketing point of view, our goal is to create a
focus and not lose sight of what’s happening on a day to day basis.

RW: How will those projects be coordinated in the field?
Faraci: By branch sales and sales support staffs.

Among the newest group of people that we've appointed at the
branch level are the special projects coordinators who report directly
to our sales managers. Marv Helfer is national coordinator of that, and
we've built that group from key people who already have a solid
marketing/sales background. People who came off the street as sales
or promotion reps. The mix of eight people appointed as SPC’s
came from that caliber of record people, and, most important, from
within our branch system.

RW: How is their role in these projects structured?

Faraci: In the simplest terms, the special project coordinator is
really an extension of the sales ‘managers. The sales managers gen-
erally have several priorities at a given time, most of which are
selected by each of our labels and some are passed on as top priori-
ties to the special project coordinators around the country.

Each SPC-then preplans the marketing thrust in each of their local
markets for each project and takes it to the sales managers—either
in their branch office or district sales offices—to begin implementa-
tion. They must coordinate all aspects for maximum exposure from
promotion to sales. Once the promo staff starts getting play, the SPC
must see that albums and tapes are in the marketplace in highly visible
locations, that there’s an advertising plan, and that there’s visibility by
merchandising and displays.

RW: What types of projects are being designated for these special
projects campaigns?

Faraci: They are the kinds of projects that need special effort when
the time is right. It's really special handling in terms of providing maxi-
mum attention for breaking newer acts.

We feel very strongly that there should
© be a $7.98 listt price on some of our ”

catalogue.

TSI

ST T

RW: Over the past few years, you've developed more specialized
marketing in another sense, due to the overall shift in musical styles
represented by the three label rosters. I'm thinking of the black
music field, which has become a more important area due to Warner
Bros. and Elektra/Asylum, both of whom have dramatically increased
their involvement there.

Faraci: Oscar Fields heads up our WEA black music marketing group,
which consists of sales, promotion, and field merchandisers on local
and regional staffs.

The field merchandiser concept has been very meaningful and nec-
essary as a very important penetration group for us. We have a staff
in every market to be sure that we have instore displays as part of
our total marketing effort. Merchandising and display play a vital role
in that effort. We want to be sure that when we deliver airplay, when
certain groups are on tour, whether it be a question of placing adver-
tising or developing new display ideas, a given area has total pene-
tration.

The field merchandisers thus go into their markets to make sure we
have that visibility at-the largest retail locations and small locations,

at rack, and even into our one-stop serviced acceunts. We go much |

deeper than just dealing with those customers buying directly from
us. We go into many, many racked departments to help set up dis-
plays, as well as into many retailers who.buy from -one-stop.

RW: Apart from the extent of support, though, you've also had
to tailor your coverage more to type of product. One special case is

(Continued on page 43)
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Rena Scott . .
is a super singer...

[ 8 supls

Rena Scott. You first heard he-
captivating voice on Michael
Henderson's “Take Me I'm Yours.”
Now, she’s dazzling America with
her brilliant debut single—"Super
Lover.' A sizzling disco excursion,
it's only one highlight frem “Come
On Inside"—Rena’s exciting first
album. Produced by hitmakess .
James Mtume and Reggie Lucas, it =~
covers every base, from dancin’ to
ballads —all showcasing Rena's
extraordinary vocal taler.ts. So

“Come On Inside”...and Lear a
super single by a super singe-—
Rena Scott!!

“Come On Inside?
The dazzling "
debut of Rena Scott.

ing the hit

Fe
R “Super Lover”
: __'_Ong:ddah Recoric

Marketed and Distributed by
Arista Records, Inc.

ARISTA
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By SAMUEL GRAHAM & SAM SUTHERLAND

B HOLD ON, THEY'RE COMIN’: Once in a while an evening comes
along that reminds even the most jaded among us that music is—or
should be, at any rate—the reason we're all in this business in the
first place. Such a night came July 1, when the Doobie Brothers
celebrated their 10th anniversary (and their imminent seven-day stint
at the Universal Amphitheater) at the Friars Club in Beverly Hills.

The word was out that something, um, unusual would be happen-
ing, but it's safe to assume that precious few of the hundreds of folks
jammed into the place were expecting an onstage reunion of a good
portion of the classic Stax/Volt soul revue, together for the first time
in more than a decade. As the Memphis Horns and a four-piece
rhythm section laid down a groove that just wouldn’t quit (pay atten-
tion, disco mongers), the likes of Rufus ‘“Funky Chicken’” Thomas,
daughter Carla “B.A.B.Y.” Thomas, Eddie “Knock on Wood" Floyd
and the incomparable Sam and Dave proceeded to simply lay the
place out. When we finally left, a good three hours into it, the entire
crew was working on a version of “‘Soul Man’’ that was at least half an
hour long—they might still be doing it, for all we know—with Michael
Jackson, the Doobies’ Michael McDonald (now those two were
cooking), Bonnie Raitt, Kenny Loggins and many others joining the
Stax/Volt regulars for some serious honking and shouting. A truly
incredible evening—we don’t know how the Doobies and their
people pulled this one off, but no one who was there will soon
forget it.

MORE THAN WILLIN—We’'d been looking forward to a different
kind of fireworks this year, the prospect of the musical variety from
a proven demoliticn expert, Lowell George. But Friday (29) brought
the news that we’'d lost much more than a hot night at the Roxy, as
Warner Bros. confirmed that the Los Angeles native had died that
morning in his Washington hotel room, and radio stations began
bumping their picks to click to make room for some of his best songs
as recorded on his own and with Little Feat, the band’s band that he
founded at the beginning of the decade.

George's death of an apparent heart attack followed a series of
chronic health problems since the mid-'70s, yet recent months had
brought his long-awaited (and worth it) solo debut, the prospect of a
final Little Feat album cut just prior to the band’s dismantling, and,
best of all, the tour itself. Earlier this spring, George himself had
proven relaxed and confident about his work when we visited him in
his Topanga Canyon home.

It's significant that early reports varied widely on his age, if only
because George had covered enough bases in L.A.'s sprawling rock
scene that it was hard to believe he was still only 34, Enough other
musicians have borrowed liberally from Little Feat’s style that it was
hard not to think of the band, and its feisty slide guitarist and front
man, as prime source points.

Rather than reel off the obvious achievements, the most appro-
priate tribute to Lowell George might be to underscore the impact of
his passing on other musicians, as reflected here over the weekend. At
Saturday’s (30) Graham Parker/Rachel Sweet concert, both acts felt
compelled to dedicate songs to the good rock’n’roll doctor.

In particular, Parker and the Rumour paid tribute the best way they
knew how: instead of opting for an easy tear with “Willin’,”" the sig-
nature tune with which George snared Little Feat’s first contract, or
any of his other ballads, Parker and his partners tackled the break-
neck “Tripe Face Boogie,” for years the climax of any live Feat show.
As Brinsley Schwarz spurred his solo into the stratospheric run that
was always George’s moment to shine, the audience got a taste of
what Little Feat and Lowell George himself were always about, unadul-
terated rock energy.

MENTAL NOTES: COAST mistakenly implied a couple of issues ago
that Dennis Tufano, former lead singer of the Buckinghams, was ful-
filling that same function for the ).T. Connection. It turns out that
Tufano is not formally with the group—he is only a featured vocalist
on their first record. “But that stuff you put in about rock 'n’ rollers
turning shamelessly to disco is OK,” said Dennis . . . Unanimous
choice for weirdest cover of the week (year?): Freddy Fender’s version
of The Who's “Squeeze Box”. The discoid “’In a Gadda da Vida" on
a record called “Disco Circus’ is a close second ... We offer you now
the lyrics to a song by Hott City (you remember, they're the ones
whose fan club is in Furnace Creek, California), without comment:

(Continued on page 58)

Mayor Koch Endorses
RW N.Y. Special

(Continued from page 3)
celebration of music in New York.
Street festivals, ceremonies and
concerts throughout the City will
be featured.

Record World has created the
following logo for the special and
related events:

D
VERgE OF

The logo celebrates the unity
between the City of New York
and the music of the City of New
York.

Record World and Task Force
representatives reported inquiries
from many segments of the music
industry to the announcement of
the special. New York Music Task
Force Committee Chairman Allan
Steckler stated: “The initial over-
whelmingly positive response in-
dicates just how successful the
joint effort will be.” Raleigh
Pinskey of the Press Office, Ltd.,
which handles publicity for the
Task Force, added: “The fact that
the special will include the spirit
of the streets of the City and the
unequaled diversity of music
here, is attracting widespread in-
terest and excitement.”

Those wishing to participate in
the special and related activities
should call Ken Sunshine or Pat
Baird at Record World, (212)
765-5020.

Platinum Pizza

Mushroom Releasing

‘Magazine’ Single

B LOS ANGELES—Mushrom Rec-
ords general manager, Joe Owens
has announced the release of
the single “Magazine” from the
aloum of the same name by
Heart.

Marketing Thrust

The album was previously re-
leased during litigation between
Heart and Mushroom, but will be
marketed now as a new release
with the hopes of gaining greater
exposure at this time.

A&M’s Dickies
Aim For U.S.

(Continued from page 14)

“The Reds are one group | see
we could virtually do the Dickies
trip with,” he concluded, “al-
though they’re a conventional
signing via the American com-
pany. The Dickies were a bit
peculiar, in that | came over and
signed them, and did it in the
middle of the home county, Los
Angeles. But that’s one of the nice
things about this company.
They're flexible enough that we
can do that without stepping on
| each other’s toes.”

CTl Taps Two

B NEW YORK—CTI Records has
announced the appointment of
Jack Kreisberg as eastern regional
manager for sales and marketing.
Jack Kreisberg

Kreisberg comes to CTl from
Arista Records where he was
special projects manager. Prior to
that he was national FM promo-
tion director for Buddah Records.

CTl has also announced the
appointment of Andre La Cor-
biere to the promotion staff. La
| Corbiere comes to CTI after
| being in independent promotion:.

In recognition of significant contributions to the record industry as an innovative re-
tailer, the Warner/Elektra/Atlantic Corp. presented a Tenth Anniversary Platinum
Award to Jim Greenwood, president of licorice Pizza, one of California’s leading re
tail chains. Pictured from left: Bob Murphy, WEA L.A. sales manager; George Rossi,
WEA LA, branch manager; Jim Greenwood; advertising director Lee Cohen and
marketing vice president John Houghton of Licorice Pizza; and Dave Mount, WEA
! field sales manager.
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The leader of a growing, :

It takes a lot to make o™
[} _5

Stu Schwartz sing. ::-.=isw™

Stu knows shat tirmcely.
accirate information is thz
1ife blooc of ths industry.
That's why Stu and 372 other
pecgle at Harmony Fut look
to Record Worlc, for up-to-
date, on-target answars.
Answers that have helped
Harmony Hut triple sales it
“ 'the pest five years.

We couldn’t make Stu
sing —but when he sees a
hapzy customer, he does
hum a 1:ttle.

Dedicated te the Needs cof the Music Reccrd Indust—y.




B.B. KING-—MCA 41062
BETTER NOT LOOK DOWN
(prod. by Levine-

MCA Felder-Hooper-Sample)
R=CORDS {writers: Sample-Jen-
nings) {Irving/Four
Knights, BMI)
{3:22)

From King’s upcoming “Take It
Home’' LP is this cool, mid-tempo
collaboration  with  Crusaders’
Felder, Hooper & Sample. His
light blues guitar talks with jazz
inflections while the living legend
gives the jet set advice about fast
livin’. This has multi-format ap-
peal & strong hit potential.

THIN LIZZY—Warner Bros.
49019
DO ANYTHING YOU
WANT TO (prod. by
Visconti-group) (writer:
Lynott) (Pippin The
Friendly Ranger/
Chappell, ASCAP)
(3:50)
The Gorham-Moore guitar team
growls and soars over a bulldozer
rhiythm as Lynott's vocals take
charge on this initial release from
their “Black Rose/A Rock Legend”
LP. One of rock’s most prolific
groups should hit with AOR-Top
40 listeners.

THE GAP BAND—Mercury 74080
OPEN UP YOUR MIND
{WIDE) (prod. by Sim-
mons) [writers: Wil-
son-Wilson) (Total
Experience, BMI)
(3:59)

This Tulsa group is following their
Top 5 BOS single, “Shake” with
another skillfully arranged side
that should appeal to an even
wider audience. The funky theme
highlights fantastic horn chops
and swells, passionate lead vocals,
a strong chorus hook, and intelli-
gent tempo changes.

MADISON STREET—Infinity
50,019
: HEY LOOK WHO'S
DANCIN' (prod. by
Levenson-Oriolo)
{writer: Levenson)
(Rightsong, BMI)

3:20

In 1963, Randy(and) the Rainbows
hit the Top 10 with “Denise.”
Now they’re Madison Street and
should go even higher with this
crossover monster. The four-
member group fronts splendid
lead vocals backed by falsetto har-
monies & a crescendo string ar-
rangement,

Pop

ALBERT LEE—A&M 2150
SETTING ME UP (prod. by Ahern)

{writer: Knopfler) [Almo/Straight-

jacket, ASCAP] {3:23)
Session guitarist extraordinaire,
Albert Lee covers this Dire Straits
number with his blazing guitar
and country slanted vocals. Don
Everly adds superb harmonies. An
AOR-pop hit.
TIN HUEY—WB 49001
I'M A BELIEVER (prod. by Wexler)

{writer: Diamond) (Screen Gems-

EMI, BMI) {3:17)
Power pop from Akron, Ohio
gives a seventies workout to the
Monkees’ hit. The rhythm section
drives an all-out guitar assault on
this AOR bonus with strong pop
potential.

LONG JOHN BALDRY & KATHY
MACDONALD—EMI-America
8018

YOU'VE LOST THAT LOVIN' FEELIN’

(prod. by Horowitz) (writers:
Spector-Weil-Mann) (Screen Gems-
EMI, BMI) (3:59)

One of the great pop-rock ballads

of all time is treated appropri-

ately by Baldry & MacDonald. All
the passion & power of the orig-
inal are captured by producer

Horowitz.

SHIRLEY BASSEY—UA 1308
MOONRAKER (prod. by Barry} {writers:
Barry-David} (UA, ASCAP/Unart, BM!)
{2:28)
Bassey’s voice has become a fix-
ture with the James Bond films.
This enchanting theme from the
jatest is a quality pop - a/c add
that should share the success of
the film.
CHRIS REA—UA 1301
DON'T WANT YOU'RE BEST FRIEND
(prod. by Dudgeon) (writer: Rea)
{Magnet, ASCAP) (3:39}
Rea injects anger into this mid-
tempo rocker with a tough-guy
vocal statement and biting guitar
work. The rhythmic power and
infectious melody equal AOR-
pop success.

20

RAY SAWYER—Capitol 4747
| WANT JOHNNY’S JOB (prod. by
Haffkine} (writers: Sawyer-Stevens)
{Horse Hairs/DebDave, BMI) (2:57)
Sawyer, one of Dr. Hook’s lead
singers, scores with this humor-
ous tune about wanting to
host the “Tonight Show.” The
light reggae beat and smart guitar
make this right for pop-a/c.

MARY WELCH-—20th Century-
Fox—2412 (RCA)
WHEN IT WAS GOOD (prod. by Richards)
{writers: Sklerov-Lloyd)
{Fox Fanfare/I'll Know It When
I Hear It, BMI) (3:32)
Another gifted female vocalist
makes her mark here with this
lavish love ballad. Welch's grace-
ful presence dominates the easy-
flowing melody & touching lyrics.

SERGIO MENDES BRASIL '88—
Elektra 46064
LONELY WOMAN (prod. by Mendes)
writer: Lauro) (Berna, ASCAP) (3:22)
Lovely lead vocals and punchy
horn charts make this a thor-
oughly refreshing excursion into
Latin-pop. Mendes should break
big with pop and a/c audiences.

Country’Pop

CRYSTAL GALE—United Artists
1306

YOUR KISSES WILL (prod. by Reynolds)
{writer: Stephenson) (House Of Gold,
BMI) (2:05)

Take one pretty melody, add

some good lyrics with piano

colorings, arrange suitably, de-

liver via the voice of Crystal Gale,

and you've got the recipe for a

hit record.

SAMMI SMITH—Cyclone 104
THE LETTER (prod. by Morris)
{writer: Carson) (Earl Barton, BMI)
(2:27)
Smith’s one of the bright new
success stories in the country
market and with this excellent
cover version, she should do
equally well with a pop audience.

RAY PRICE—Monument 283
THAT'S THE ONLY WAY TO SAY GOOD

MORNING (prod. by Price} (writer:

Carson) (Rose Bridge, BMI) (3:17)
There’s always something unde-
finably special about a Ray Price
record and this one’s no excep-
tion. Great lyrics, a bouncy
rhythm, strings; but most of all,
it's his patented voice.

JERRY LEE LEWIS—Elektra 46067
WHO WILL BE THE NEXT FOOL (prod. by

Howe) [writer: Rich) {(Knox, BMI} (3:20)
Lewis belts the blues with plenty
of piano magic on this country
tinged killer. The background
gospel chorus is outstanding. A
turntable necessity.

B.O.S./Pop

WAR—MCA 41061
I'M THE ONE WHO UNDERSTANDS
{prod. by Goldstein) {writers:
Allen-Brown-Dickerson-Jordan-
Miller-Oskar-Scott-Goldstein)
{Far Out, ASCAP) (3:59)
Standout performances by vocal-
ist Tweed Smith and Lonnie Jor-
dan on keyboards pace this ro-
mantic ballad. Snappy percussion
underscores the message.

LARRY GRAHAM with GRAHAM
CENTRAL STATION—WB
49011

STAR WALK (prod. by Graham)

{writer: Graham) (Nineteen Eighty
Foe, BMI) (3:54)

Synthesizer special effects and

Graham’s martian-like vocals are

from another world, while the

well-fueled horn break and throb-
bing disco beat are -certainly
down to earth. This one’s a hit.

FERN KINNEY—Malaco 1058
GROOVE ME (prod. by Whitsett-

Stephenson-Couch) (writer: Floyd)

{Malaco/Roffignac, BMI) (3:25)
Kinney gets the libido up with her
kitten coos on this smooth, mid-
tempo disco affair. The well-oiled
rhythm moves effortlessly while
a sleek chorus jabs the hook,

AmericanRadioHistorv-Com

TAKA BOOM—Ariola 7761

RED HOT {prod. by Ryan) (writers:
Bee-Suazo) (Firedrum/Cottage Grove,
ASCAP) {3:35)

The crafty percussive intro hitches
a whirlwind ride on the speeding
bass while Boom’s tiny falsetto
entertains on this disco dancer.
From the clubs to the radio, a hit.

DOUBLE EXPOSURE—Salsoul
2091

| GOT THE HOTS FOR YA (prod. by
Baker) (writer: Baker) (Burma East,
BMI) {3:30)

From their forthcoming LP comes
this funky stomper. The lasting
hook and theatrical vocal chorus
break are energetic and cleverly

appealing.

BRYAN ADAMS—A&M 2163

LET ME TAKE YOU DANCING (prod. by
Vallance-Adams) (writers: Adams-
Vallance) (Irving, BMI} (3:13)

Spirits fly with disco-pop delight
as Adams’ youthful voice bursts
with exuberance. The simple beat
and accompaniment give way to
the vigorous, romantic theme.

LOVE & KISSES—Casablanca 993

YOU MUST BE LOVE (prod. by
Costandinos) {writer: Costandinos)
{Cafe Americana, ASCAP) {3:35)

A male-female vocal trade sings
the verses while a falsetto chorus,
keyboards and strings swell into
a gargantuan climax. The disco
beat will keep the feet moving.

SYLVIE VARTAN—RCA 11578

| DON'T WANT THE NIGHT TO END
(prod. by Diante) (writer: Short)
(Red Admiral, BM!) {3:58)

This outing from Vartan’s upcom-
ing LP shows why she’s already a
hit in France. Alluring vocals and
a strong hook glide on a light
disco beat with heavy pop-rock
appeal.
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In a music world full of rock, jazz, disco, fusion, funk, R&B, salsa,
and a dozen other cateqories, Gato Barbieri has re-invented

something new.....Its called popular:
EUPHORIA.The newest album from GATO BARBIER/

SP4774
Produced by Jay Chattaway Associate Producer: Michelle Barbieri 1979 A&M Records, Inc. All Rights Reserved.

ON A&M RECORDS & TAPES

TOUR DATES:
8/4-5—Washington, D..C. « 8/ 6 —Norfolk, Va. « 8/ 7— Charlotte, N.C. » 8/8 —Atlanta, Ga. » 8/ 9— Orfando, Fla. = 8/ 10— St., Petersburg, Fla.

8/ 11— Miami, Fla. » 8/ 13— New Orleans, La. « 8/ 14— Dallas, Texas » 8 15 —Austin, Texas » 8/ 17— Denver, Colo. » 8/ 18— Telluride, Colo.
8/20—Tempe, Ariz. » 8/21—San Diego, Ca. » 8/22-23—L.A., Ca. » 8/24-25—San Francisco, Ca. » 8/26 —Santa Cruz, Ca.

William Morris Agency | NY




& Record World

Disco File

(A weekly report on current and upcoming discotheque breakouts)

By BRIAN CHIN

B Broadway’s first “disco musical,” “Got Tu Go Disco,” closed last
Saturday (30) after one week of performances, following unanimously
poor press reviews that varied only in intensity (Rex Reed’s discussion
was especially noted for its bellicosity). The show’s problems were
manifold: an extremely weak book and plot concept; an apparent
rush toward a repeatedly postponed opening that made much of the
acting and production look unprepared, and surprising lapses in
music and choreography, were among them. Despite the involvement
of writers Kenny Lehman and John Davis, the music was closer to
vaguely “contemporary” pop than to disco—had Lehman’s “Get On
Up” or Davis’ “Love Magic”’ been in the score, they would have
stood head and shoulders above the rest of it, especially as none of
the songs, as arranged for the otherwise excellent orchestra (conducted
by Lehman), were allowed the builds and development that a disco
record necessarily is given. The dancing also seemed to owe more
to Broadway style than to disco. Amid all this, two bright spots
emerged, named Rhetta Hughes and Gerri Griffen. Hughes played
Snap-Flash, a flamboyant bitch queen character, with gusto and
panache, to the show’s only favorable notices; Griffen played out
the week in the lead role of Cassette (star Irene Cara played only
opening night), demonstrating a voice and personal presence that
makes one hope and expect to hear more of her, soon.

RECOMMENDED NEW MUSIC: Machine’s self-titled album appears
on Hologram/RCA this week, leading with a revised mix of their

controversial hit, “There But For the Grace of God Go 1, now
timing 4:47, with a longer piano intro, and dispensing with the
disco disc’s edited return. Although some advance word suggested
that the album might be rock music, it's in fact a fusion of rock
with R&B/disco, with a sharp, angular feel stemming from spare
but aggressive playing. Lyrically, as is generally the case with pro-
ducer August Darnell’s work, the songs exhibit a division between
humble, devotional love songs and tactlessly real street scenes, with
no compromises made in the purity or conviction of either. The
cut immediately chosen by DJs is ‘“Marisa” (6:46), one of the
lovestruck variety, with a subtle organ and guitar arrangement that
stretches out nicely for the last half of the cut, and in a really lifting
moment, segues into a short handclap segment. “Get Your Body
Ready” (4:05), the B side of the commercial pressing and “You've
Come a Long Way, Baby” (7:26) both emphasize the no-nonsense
approach of the group, using a synthesizer bottom to syncopate
skeletal rhythm arrangements, while energetic singing provides an
above-average amount of energy. “It's the Last Time Again’’ (4:29), in
modified Latin rhythm, carries fairly downbeat lyrics with a guitar
solo of the sort that powered the Isley’s “That Lady;” it's the fourth
viable cut on this consistently excellent album. Machine’s dance
songs (writen by Darnell and group members Kewvin Nance and Jay
Stovall) all hold to a high standard of articulation that’s just about
unique on the disco scene and are performed with the spirit and
flash of true believers.

The week’s other uncategorizable pleasure: Fern Kinney’s “Groove
Me,” on TK disco disc (8:51). King Floyd's 1972 original, one remem-
bers, was a daring top ten entry that along with Jean Knight's “‘Mr.
Big Stuff,”” was as much a rhythmic departure from that period’s R&B
as Kinney’s new version is from current disco. Like the original,
produced at Mississippi’s Malaco Studios, this “Groove Me" is a
vivid melange of sounds—southern-style horns, mechanized syn-
thesizer bottom (replacing the kickdrum, it seems) that somehow
carries a semi-Caribbean feel, especially in the reggae-ish piano and
percussion touches——altogether, quite different. There will certainly
be comparisons made to ‘“Ring My Bell,”” but the records are most
alike, in fact, in their individuality of concept, using modern tech-

(Continued on page 23)
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Discotheque Hit Parade

SAHARA /NEW YORK
DJ: ELLEN BOGEN

AIN‘T NO STOPPIN' US NOW—McFadden
and Whitehead—Phila. ntl.

BAD, BAD BOY—Theo Vaness—Prelude

BAD GIRLS—Donna Summer—Casablanca

CHANCE—Candi Staton—WB (entire Ip}

DISCO CHOO CHOO~—Nightlife Unlimited—
Casablanca

DON'T YOU WANT MY LOVE/HOT HOT/
UNDERCOVER LOVER—Debbie Jacobs—MCA

GET UP AND BOOGIE—Freddie James—WB

HERE COMES THAT SOUND AGAIN—Love
De-Luxe—WB

I'VE GOT THE NEXT DANCE—Deniece
Williams—ARC/Col

LOVE MAGIC—John Davis and the Monster
Orch.—Sam/Col!

RING MY BELL—Anita Ward—TK

SWEET MELODIES/DON'T GIVE IT UP—
Linda Clifford—Curtom/RSO

THIS TIME BABY—Jackie Moore—Col

YOU CAN DO IT—Al Hudson and the
Partners—MCA

YOU GONNA MAKE ME LOVE SOMEBODY
ELSE—Jones Girls—Phila. Intl.

22

(Listings are in alphabetical order, by title)

THE RITZ/HOUSTON ( HIS CO. DISCO/PHOENIX
DJ: KEN SMITH DJ: HUBERT CHARLES

BORN TO BE ALIVE—Patrick Hernandez—Col I COME AND GET IT ON—Soccer—Salsoul
CRANK IT UP—Peter Brown—TK CRANK IT UP—Peter Brown—TK

DANCING IN THE STREET-Hodges, James GET UP BOOGIE—Leroy Gomez—Casablanca

and Smith—London GIVE ME YOUR BODY WHILE WE'RE DANCIN’
GET ANOTHER LOVE—Chantal Curtis—Key Jesse Towers—Kick

GET READY—Smokey Robinson—Motown GOOD TIMES—Chic—Atlantic
GOOD TIMES—Chic—Atlantic HERE COMES THAT SOUND AGAIN—Love
H.A.P.P.Y. RADIO—Edwin Starr—20th Century De-Luxe—WB
HERE COMES THAT SOUND AGAIN—Love IN THE MOOD—Puffi~Willpower
De-Luxe—WB LIFE IN TOKYO—Japan—Ariola
I'VE GOT THE NEXT DANCE—Deneice
Wiltiams— ARC, Col MIDNIGHT DANCING/HOW—Flower—MCA
LOVE ATTACK—Ferrara—Midsong Int. PEOPI.IE COME DANCE—Ednah Holt and
— Starluv—West End
AR U AL 20 USRS (L ROCK AND SHUFFLE—Candido—Salsoul

Roy Ayers—Polydor
NIGHT RIDER—Venus Dodson—WB/RFC SATISFACTION—Laura Lee—Fantasy
SAVAGE LOVER—The Ring—Vanguard SAYAGE LOVER—The Ring—Vanguard
SEXY CREAM—Slick—Fantasy/WMOT

THIS TIME BABY—Jackie Moore—Col
WANT ADS—Ullanda—Oceean/Ariola TONIGHT’S THE NIGHT—Kleeer—Atlantic

AmericanRadioHistorv. Com.

SOMEPLACE ELSE/PHILADELPHIA
DJ: CARMEN NATARA

BAD GiIRLS—Donna Summer—Casablanca

BORN TO BE ALIVE—Patrick Hernandez—Col

FIRST TIME AROUND/THIS GROOVE IS BAD—
Skyy-Salsoul

GOOD, GOOD FEELING —War—MCA

GOOD TIMES—Chic—Atlantic

HAPPINESS—Pointer Sisters—Planet

HERE COMES THAT SOUND AGAIN—Love
De-Luxe—WB

IT’S TOO FUNKY IN HERE—James Brown—
Polydor

MOTOWN REVIEW—Philly Cream—
Fantasy/WMOT

RING MY BELL—Anita Ward—TK

THE BOSS—Diana Ross—Motown

WHEN YOU WAKE UP TOMORROW—Candi
Staton—WB

WHY LEAVE US ALONE—Five Special—
Elektra

YOU GONNA MAKE ME LOVE SOMEBODY
ELSE—Jones Girls—Phila. Intl.

YOCUIKNOW WHAT TO DO—Tyrone Davis—

o

RECORD WORLD JULY 14, 1979



T 4

WBOS/BOSfOn/Jane Dunklee

#1 BAD GIRLS/HOT STUFF—
Donna Summer—
Casablanca

Prime 600D TIMES—Chic—
Movers: Atlantic

CRANK IT UP—Peter
Brown—TK

AIN'T NOTHING GONNA KEEP
ME FRDM YOU—Teri
DeSario—Casablanca

DO IT GOOD—A Taste of
Honey—Capitol

ROCK BABY—Tower of
Power—Columbia

GIVE ME YOUR BODY WHILE
WE'RE DANCIN'—Jesse
Towers—Kick

WCAU-FM /Philadelphia/ Roy Perry

#1 BAD GIRLS/SUNSET PEOPLE
—Donna Summer—
Casablanca

Prime WHEN YOU WAKE UP

Movers: TO”ORROW—Candi Staton

' —WB

BEST BEAT IN TOWN—Switch
—Motown

GOOD TIMES—Chic—Atlantic

I'VE GOT THE HOTS FOR YOU
—Double Exposure—
Salsoul

WHATCHA' GONNA DO ABOUT
IT—Rozalin Woods—A&M

BOOGIE CITY—Phil Hurtt—
Fantasy

Pick Hits:

Pick Hits:

WDRQ/Defroif/Jim Ryan/Debbie Stachel

#1 HOT STUFF/BAD GIRLS—
Donna Summer—
Casablanca
Prime 600D TIMES—Chic—Atlantic
Movers: CRAN1I_( IT UP—Peter Brown
—TK

THE MAIN EVENT/FIGHT—
Barbra Streisand—Col

Pick Hits: PUT YOUR BODY IN IT—
Stephanie Mills—20th
Century
CHANCE—Candi Staton—WB

GET UP AND BOOGIE—Freddie
James—WB

Disco @

Dial

WRMZ /Columbus/ Ken Pugh

#£1 AIN'T NO STOPPIN' US NOW
—McFadden and
Whitehead—Phila. Inti.

Prime GOOD TIMES—Chic—Atlantic
Movers: YOU GONNA MAKE ME LOVE
SOMEBODY ELSE—Jones
Girls—Phila. Intl.
THIS TIME BABY—Jackie
Moore—Col

Pick Hits: GET UP AND BOOGIE—Freddie
James—WB
LOVE DANCIN'—Marlena
Shaw—Col
FOUND A CURE—Ashford
and Simpson—WB

KHFI-FM /Austin/ Jack Starr

#1 HOT STUFF/BAD GIRLS/
SUNSET PEOPLE—Donna
Summer—Casablanca

Prime WHEN YOU WAKE UP
Movers: TUMORROW—Candi Staton
: OB

LOVE MAGIC—IJohn Davis
and the Monster Orch.
—Sam/Col

Pick Hits: WANT ADS—Uilanda
—0Ocean/Ariola
THIS TIME BABY—)ackie
Moore—Col
HERE COMES THAT SOUND
AG&IN—Love De-Luxe
—WB

KIIS-FM/LA / 3herman Coben/

##1 BAD GIRLS/HOT STUFF/
SUNSET PEOPLE—Donna
Summer—Casablanca

Prime GOOD TIMES—Chic—Atlantic
Movers: THE MAIN EVENT/FIGHT—
Barbra Streisand—Col

YOU GONNA MAKE ME LOVE
SOMEBODY ELSE—Jones
Girls—Phila. Intl.

Pick Mits: OVER AND OVER—Disco
Circus—Col
WHATCHA' GONNA DO ABOUT
IT—Rozalin Woods—A&M
YOU CAN DO IT—AI Hudson
and the Partners—MCA

All records played are 12" discs unless otherwise indicated.

Disco File (Continued from page 22)

nology, while an almost rural element flavors each: country in ““Ring
My Bell,” and old R&B in ““Groove Me.” Admittedly, the high, girlish
voices on both cuts create the same sort of intimacy (and suggest
a possible subliminal Lolita appeal) but it's all neither here nor there
when you're caught up in the bounce of it. There are countless
clever turns in the course of the cut to keep attention up: the ebb
and flow of the arrangement, timbales and handclaps and the
mutation of sweet talk in metallic super-echo—it's entrancing from
the first listen.

REMIXES: Especially excellent remix work this week has been
re-launching familiar cuts on the charts. “Come On and Do it” from
the Poussez album, redone by New York’s Roy Thede is out on
Vanguard disco disc, restructured with new instrumental portions
and a mind-blowing new break using the introductory moans over
a bare conga. Lots of variety in the sound; it should be easy to play
the 9:50 through and keep excitement high. Taka Boom’s ‘“Red Hot”
(Ariola), played alongside ‘“Night Dancin’” for the past few weeks,
has been remixed by Ariola’s Jack Witherby, lengthened only
slightly, but leaner, minus a piano, jumpier, bringing out guitar,
clavinet and percussion, and much brighter. Hadn’t really tuned
into this one, but it only took a couple of playings for the dense
rush to grab me. Talk about savage love.

Two jazz-flavored cuts are also among the week’s picks: one is
a remix from Herbie Hancock’s ““Feets Don’t Fail Me Now” Ip
(Columbia), “Tell Everybody.” Redone by San Franciscans Don Miley
and DJ Tim Rivers, this jazz-funk cut gets a percussion heavy mix
with notably good sequencing and layering, and shifting turns that
vary the texture effectively. The almost missionary chant, “tell every-
body we’ve got a funky celebration goin’ down, nudges onto the
chart this week. Herb Alpert's instrumental, “‘Rise” (7:40), on A&M
disco disc, clear vinyl for the initial pressing, is also seeing some
action across the country. Although quite slow, it’s really in the
groove with its handclaps and has made several top twenty lists
this week—it’s nice lazy summer music, worth a listen.

THE MUSIC MAKES YOU DO IT (NEW DISCO DISCS): AKB stands
for Andy Kahn and Kurt Borusiewicz, who broke “Hot Shot” around
this time last year; this project is called “Stand Up-Sit Down.” Like
““Hot Shot,” the cut has an agressive come-on with lots of trebly
percussion, adding phasing effects throughout. The song, largely
piano-based, is merely an excuse for the breaks, but what's to
complain when they’re so good? The string section, especially,
commands attention, making the listener really concentrate on its
leaps and swirls amid the percussion. At first listening, | preferred
the no more concise five minute mix to the long eight minute mix,
but it’s likely that we’ll be getting used to the longer version, as
“Stand Up-Sit Down” is well liked by the DJs who have been
playing test pressings in the last few weeks. ““Give Your Body Up

| to the Music” by Billy Nichols (West End) was just outside the

chart this week—it’s another one of the slightly off beat but totally
fascinating records this New York labe! has a knack for finding.
Interestingly, two alternative mixes of the cut are offered: one by
New York’s Larry Levan (7:40) and the other by Washington’s Vince
Michaels (8:43). Levan’s mix is rawer, rougher, placing a long break
and build in the second half of the cut. Nichols sounds like a half-
crazed Rick James here, but sounds more like a mellowed-out

(Continued on page 52)
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Radio Replay

By NEIL McINTYRE

M As the gas lines ease off in the east, the car radio
becomes rolling stock again. The complete rating
book is being received in those markets which
have heard the advances from ARB. This week ad-
vances are in for San Francisco, Boston, Detroit and
Providence (details in separate story).

Speaking of ratings, Rick Sklar, VP of program-
ming for ABC Radio, is very encouraged by the
latest breakdown of the ARBs in the New York
City market for WABC. Sklar said: “/In the new
__| system they have at Arbitron that breaks it out
week vy week, wABC came up with an eight share in the last week of
the survey.”

This compares to the overall rating period for the station of a 5.9.
Sklar continued: “Starting in the middle of the rating sweep we shifted
the decision-making of the programming over to here temporarily and
did a lot of madification, and that’s the way the station sounds now,
like it did in the last week of the survey period.” Since Sklar designed
the format originally for WABC, he found it easy to make adjustments
in the music and bring the station back closer to their basic format.

MOVES: New York City continues to receive a lot of attention from
programming people as they go over the results of the latest book.
Last week WXLO (99X) decided to change its programming strategy, as
PD Bobby Rich departed. Now WPIX-FM is making a change in its
morning show. PD Joe (from Chicago) Piasek explains: “Our new
morning personality is Alfredo Santos, who has been doing weekends,
and has been filling in for Jim Kerr while he was on vacation. Jim Kerr
is still under contract; he is going to be doing some lifestyle reports
for WPIX-FM and help us out promotionally.” Kerr has been with the
station since close to the beginnings of the album rock format, joining
WPIX from WPLJ. Piasek said: ‘It was a decision as to what to do with
the morning show, since it didn’t seem to catch hold. Jim’s name is
a commodity, but the show isn’t. His primary expertise is dealing with
people one on one” . . . Gary L. Clouse has been appointed GM of
KESY/Omaha, from sales manager . .. Rick Stancato has been named
MD at KRLA/Los Angeles. Stancato has been both music programmer
and disco director .. Send your moves, changes and station pictures
to Neil (odd) Mcintyre.

FEEDBACK: That term was at one time only associated with a very
unpleasant noise coming out of the radio or over a set of loud-
speakers. Now it's something that a lot of people are looking for—
feedback from their audience, some assurance that the station is
going in the right direction (hopefully up). Much of the feedback is
compiled in the area of radio station research, and many programmers
are satisfied to receive it over the phone, or from infrequent letters. |
suggest that going where the people are and spending some time talk-
ing to the listening audience at shopping centers, car washes, local
concerts and movie theaters rather than waiting for them to respond is
a faster way to obtain opinions about programming. In many cases by
the time a one-time listener gets around to telling you what they don’t
like, they’re already off listening to someone else.

CHICKENING OUT: The combination of the radio and the music
business has in recent months put a number of people out of work.
Many of these people have good resumes and track records in their
professions and hopefully will land on their feet in the business. The
man in San Diego has had his own problems being part of a sport and
a rep for radio station KGB; his career has been that of a chicken.
Although his competition for the job of chicken may be slight, |
assume the explanation to the unemployment bureau could be a
paperwork problem of great magnitude. First what line does he get in?
And must he call at least three baseball teams a week to see if they
need a chicken? And what are the available parts in the world for a
chicken? Chicken parts—that sounds like something that Jay Thomas
might be trying out for in the future.
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WJR Again Tops Detroit ARB;
Boston, SF, Prov., Ratings Issued

MCcINTYRE

By NEIL
B NEW YORK—The Detroit Arbi-
tron advances in 12-plus shares
kept WJR on top of the market,
with the station holding steady
from January/February 13.4 to
April/May 13.3.

The current album-rock leader,
WWWW  (W-4), continued its
upward trend moving into sec-
ond place in the market from
49 to 6.1. Commenting on the
book, general manager Bart
Walsh said, “it's a great book,
and the fourth from ARB with
upward motion. We knew we
were going to take a big jump,
Mediatrend, RAM, and Burke
show us doing well. The reaction
at the station was good with
strong feedback.”

Other stations making positive
moves were WCZV up from 2.6
to 3.8, WMJC from 2.2 to 5.5,
WMOC from 4.1 to 4.5, WLBS
(recently purchased by Inner
City Broadcasting, owners of
WBLS in New York) from 0.3 to
1.2.

Golden West Broadcasting'’s
stations also did well, with the
country AM, WCAR, moving up
from 1.2 to 2.6, while the FM

WTWR was up from 1.1 to 2.0.

The following stations were fairly
steady, WJR-FM from 4.5 to 4.3,
WDEE from 2.7 to 2.6, WRIF
from 4.8 to 4.6, WJZZ from 3.1
to 3.2. WJLB stayed at 3.8, and
WXYZ was the same at 5.2.
WDRQ with their first book re-
flecting disco programming was
off from 3.4 to 2.7, WABX from
4.2 to 3.9, WWJ dropped from
8.1 to 4.8, CKLW was down from
6.2 to 5.6, WNIC was off from
4.0 to 3.3, and WCHB was down
from 1.9 to 1.5.

The San Francisco advances
kept KGO on top from 8.8 to 8.9,
as KRFC dropped a full point
from 6.8 to 5.8 while, KNBR
moved up drastically from 3.2
tc 5.8 tieing them for second
place overall.

Other stations moving up
were KIOI up from 3.1 to 3.7,
KDIA up from 2.7 to 3.1, KFOG
jumped from 2.7 to 4.1, KYUU
up from 2.1 to 2.8, KYA-FM 2.4
to 2.5, KMEL 2.2 to 2.3, KABL-
AM was off from 3.7 to 3.5,
while the FM was down from
2.8 to 2.5, KNEW was down from
3.4 to 2.5, KOIT off from 4.1 to
3.7, KSOL also off from 4.1 to
(Continued on page 53)

“The live album is okay, but I have to draw the line

at solo albums.”

AmericanRadioHistorv.Com
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you get automatic
consumer crossover exposure!

e The New York Times

e New York Daily News

¢ [ 0s Angeles Herald Examiner

e Washington Post

e Atlanta Constitution

e Newark Star Ledger

e Kansas City Star

e Nashville Banner

o St. Petersburg Times

e Daytona Beach Journal

e Charlotte News
and

e 620 Suburban Newspapers in 44 major and secondary markets
and.

e 250 college newspapers

» Record World Music News/Buyers Guide

The consumer press that features
the Record World Charts reaches
37,602,977 readers

Plus:

The Wire Services

of The New York Times
and Reuters

We Deliver!

AmericanRadioHiston.Com
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FROGS, SPROUTS.
CLOES AND KRAUTS

FROG, SPROUTS, CLOGS AND
KRAUTS
THE RUMOUR—Arista AB 4235 (7.98)
This English band is best known
for their work with Graham
Parker but this second solo al-
bum proves they are just as in-
teresting and exciting on their
own. "“Emotional Traffic” is the
prime cut here but the rest of
the disc contains perfectly real-
ized rock melodies in a variety
of moods.

LAZY RAZER

A2M SP 4768 (7.98)

This new English/American col-
lective, under the direction of
Glyn Johns, creates a mellow
rock sound, not entirely unlike
Fleetwood Mac. John’s produc-
tion gives the disc a uniquely
live character and songs such as
“Keep On Running Away” and
“Safe Harbor”” have good single
potential. This is a powerful
debut.

| WANNA PLAY FOR YOU
STANLEY CLARKE—Nemperor KZ 2
35680 (11.98)

Over the past few years Clarke
has worked with the cream of
jazz/fusion. Now, on this solo
album, they pay him back. His
bass playing adds support to per-
formances by Stan Getz, Jeff Beck,
George Duke, Airto, Freddie
Hubbard and a host of others.
It's a double album with, literally
something for everyone.

THE REDS

A&M SP 4772 (7.98)

While English groups seem to be
dominating the new wave field,
American artists are obviously
catching up. This new group from
Philadelphia got the expert
touches of producer David Kersh-
enbaum (Joe Jackson) for a com-
pletely energized package. The
tunes drive from the opening
notes and this should be an AOR
staple.

LIFE'S A PARTY
MICHAEL ZAGER BAND—Columbia
JC 35771 (7.98)

Zager’s “‘Let’s
All Chant”” was
an interna-
tional hit last
year and he
continues here

S L with his now
patented brand of smooth as silk
disco arrangements, featuring big
choir-like vocals. Recorded here
and in England.

THE ORIGINAL DISCO MAN
JAMES BROWN—Polydor PD-1-6212
(7.98)

Brown’s claim
that his music
8| was the first

inspiration for
disco music is

| he here illus-
trates it with an ultra-slick
collaboration with Brad Shapiro.
Popwise this is his most access-
ible album in some time.

MOONDANCER
MECO—Casablanca NBLP 7155 (7.98)
Meco’s blend
of electronic
wizardry with
|| sophisticated
instrumental
arrangements
have made
hima un|que and demanded
artist. This new set of space
theme tunes are bound for the
disco floor/airwaves with “Love
Me, Dracula” the prime cut.
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A NIGHT AT STUDIO 54
Various Artists—Casablanca NBLP
2-7161 (13.98)
: | This two-
record set fea-
tures some of
the best disco
recordings to
hit the charts
! in the last
year. Specially engineered and
sequenced at the famed disco,
it's the perfect addition to any
contemporary collection.

THE EDGAR WINTER ALBUM
Blue Sky JZ 35989 (CBS) (7.98)

This new
| Winter album
should come
as quite a

Ty surprise to his

t long-time fans.

e Instead of the
drlvmg blues/rock of the past,
he here dishes up a powerful
combination of disco and rock,
perfectly realized in Tom
Moulton’s mixes.

A S, ot M

HOTEL
MCA 3158 (7.98)

= | This relatively
new six-man

af - debuts

/ - group de

i »,g for MCA Rec-

VJ‘ ords with a
splendidly

popish outing
geared to several markets. The
jangly guitar work surrounds
Marc Phillips husky vocals with
care. |t could be a sleeper hit.

BEST OF THE J. GEILS BAND
Atlantic SD 19234 (7.98)

This super rock
Al group of the
late ’60s and
early '70s still
holds their
position in
comtemporary
music but this compilation of
tunes from 1972 to 1977 is a
must add to every serious
ccllection.

EUPHORIA
GATO BARBIERI—A&M SP 4774 (7.98)

.| While Barbieri

established his
| reputation in
the jazz field,
each release
spreads his
popularity far
beyond that field. This new disc
is another superior effort with
the cut ““Sophia” just right for
AOR as well as jazz play.

SESAME DISCO
Sesame Street CTW 79008 (7.98)

The charming
Muppets who
populate
Sesame Street
here release
the second
album by their
human counterparts Last year’s
“Sesame Street Fever” was a
surprise retail hit and this new
selection of Joe Raposo tunes
should grab the young ‘uns as
quickly.

AmericanRadioHistorv-Com

HONEST LULLABY
JOAN BAEZ—Portrait JR 35766 (7.98)

b Baez chooses
producer Barry
Beckett for
this latest set
of new tunes
from her own

other contemporary songwriters.
Her version of “Let Your Love
Flow” and “Before the Deluge”
are particularly effective.

HEADLINES
PAUL ANKA—RCA AFLI 3382 (7.98)

Using a variety
of co-writers
and arrangers,
Anka here

5! shows off his
ability to

1 convey both a
poundmg disco message and his
typically more sensitive ballads.
“Headlines,” co-written by
Sammy Cahn, is the surprising
stand-out.

MACHINE
Hologram AFLI-1-3410 (RCA) (7.98)

This new
group scored
big at the

i discos with
the contro-
versial “There
2 But For The
Grace of God Go 1" and the rest
of this disc is equally interesting.
It’s disco for sure but with an

R&B, reggae undertone.

RECORD WORLD JULY 14, 1979




~ Preduced by
Ron & Howard Albert
Criteria Studios/Miami

e summertime blues
now; he’s availahle on
Riva Records and Tapes.
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