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SINGLES

WINGS, “GOODNIG . LEANS, “JOVE TAKES TIME” (pr! 'g ?éHTRAMP, “BREAKFAS
cCa 3 grovp/Cicala)  (writers: MaSOi + AMEFICA.” Since their last alb
Hopoen) (Orleansongs, ASCA } Supert-amp’'s works have grown
(3:57). The group's had a number .stature and this. thoughtfully con
of B ts in the past and this slight-«czived and meticuiously executed
‘chznged line-up debuts with a alzumr should be their biggest yet,
shcl— pop rocker right in the !/ Th2 croup manages to combine the
sare mold. A fast add at AORs ' bast of progressivism with a mass
' and top.40 Infinity 50.006 (MCA). ap>=al vision. A&-r‘g SP 3708 (7.98).

THE ALLMAN BR ), R K ' * (prod. by “HAIR (ORIGINAtg-SOUNTRACK RE-
LOVE” { iter: ¥} (E.G., BMI) CORDING).” Most of the songs from
St tkis score are already famiiiar ‘and
irimasely connected with a '60s
anc sensikility. This two record sound,
's nstantly fa- = treck from the new movie adag
;!@ it right. for ticr, however, breathes new i
20p. play. Atco 7100  th= material, especially
Hard' RCA CBL2-3274

SYLVESTER, _ Ll " CHEAP TRICK, “I WANT YOU. TO WANT THE BEACH BOYS,
(prod y 1) (wri ME” (prod. by group) (writer: ARBUM).” The gro
ers: Liebe! -_toller) (Yellow DDg/ Nigisen) (Screen | Gems-EMI/ for ti= label was p
Walden/S.D.R.M., ASCAP) (3:59). | Adult, BMI) (3:38). Their “'live” mar group membe
The artist is quickly becomirg a ‘i albam is already a top charter &ad leatures-
major disco star and this new ' ard this first single from the disc cated use of ha
disc should continue his sufge. . has a catchy hook over a power-' in years. “Good
His wide-ranged. vocals. are the ' fu 'rock  rhythm fline. Top 40 _vncz" shows a spi issing from
key here. Fantasy 855. | - bound, Epic 8-50680. tyeir last Jps. Carib Z 35752 (7.98).

ROSE ROYCE, “FIRST COME, FIRST IRONHOR efSWéET LUI-LOVISE” (prod. AVEFRAGE WHITE BAND, “FEEL | winga W2 bab
SERVE"” (prod. by Whitfield) (writ- ‘ achrhan) (writer- same) (Sur- FRET.” The group has been making
er: same) (May Twelfth/ Wamer- vn.or PR;O/Usklds BMI), (3:12). - g-eet dance music for the be

@ Tamerlane, BMI) (3: 30)' Their [ [Ths) new group, fronted by Randy  part of the '70s and ne\,e‘[‘_hav?rr eir

last two singles were both BOS =Ba:hman has picked up lots of sTocth vocals and r mic puis
and pop hits and’ this,modfied '/ AR pla¥ and is charting on the  sounded better. An € enent ver-
disco/funk- tune should do the ' | | Tos 100. It has much the same sor of “Walk On By" should ‘help
same. The production  is ' out- ] | feel as{ is 'hits with BTO. Scotti steer the album to the top. Atlantic
standing. Whitfield 8789 (WB). '/ 1/ ] 1 B'E}.’S 406  (Atiantic). =D 13207 (7.98).
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2100 Booked
For NARM Meet

B NEW YORK—The 1979 Annual
NARM Convention, which begins
this Friday (23) in Hollywood,
Florida, is predicted to be the

largest recording industry conven- -

tion ever, with more than 2100
industry member pre-registered.

While all business sessions and
social functions will be held at
the Diplomat hotel in Hollywood,
persons attending the convention
will also be housed at the Attache
and Holiday Inn in Hollywood,
the Riviera in Hallendale, and the
Marco Polo and Newport in Miami
Beach.

Among the topics to be cov-
ered at the convention will be
the future of record retailers and

(Continued on page 89)

Ron McCarrell Named
E/P/A Marketing VP
As Jim Tyrrell Resigns

B NEW YORK—Bruce Lundvall,
president, CBS Records Division
has announced the appointment
of Ron McCarrell to the position
of vice president, marketing,
Epic/Portrait/Associated Labels.

Ron McCarrell

In his new capacity, McCarrell
will be responsible for supervis-
ing the development of a com-

(Continued on page 93)
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'EMI Restructures American Operations;
Zimmermann Heads New Exec Hierarchy

By SAM SUTHERLAND

B LOS ANGELES — The industry
trend toward consolidation of
companies and cutbacks in staff
was fueled yet again last week.
EMI, Ltd., has restructured its
North American music operations
here with a new executive
hierarchy unveiled last week by
Bhaskar Menon, chairman and
chief executive of EMI Music—
Worldwide Operations. Central
to the new management blue-

print is further consolidation
between Capitol, EM| America
and United Artists Records,

which will now be overseen by
Don Zimmermann, named presi-
dent of the Capitol / EMI
America/United Artists Records
Group created under the plan.
Zimmermann will continue in
his present post as president of

IR R

Complete NARM Agenda
appears on page 12
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Don Zimmermonn

Capitol, and succeeds Menon as
chairman of the board of EMI
America Records, Inc., Liberty/
United Records, Inc., and Capitol
Records-EMI of Canada, Ltd.
Meanwhile, EMI  America/
United Artists president Jim
Mazza will now head up those
labels from United Artists’ office
complex on Sunset Boulevard
here, reflecting further consoli-
- | dation of those two label opera-

labels Report Soft Ist Quarter;
Overordering Blamed for Returns

By SAM SUTHERLAND and MARC KIRKEBY

B LOS ANGELES — One major

topic likely to emerge during this
year’'s NARM Convention isn’t

listed on any agenda, and is un- |

likely to pop up in label presen-
tations: the generally soft record
and tape sales that have paced
the first quarter of '79.

Those sales have scuttled
earlier hopes that the industry
would see a repeat of last year’s
unbroken sales momentum, which
carried beyond the holidays and

e Sales lndex

Albums

210 217 2/24 313

310 37

Bttt s o Lo i ot S ek O O
‘78

‘8 Singles

_2}10 217 2/24 3/3 310 317

The Record World Sales Index is based on a broad cross-section of quantitative sales data reported
to Record World from retailers, rack jobbers and one-stops across the country. The base figure for both
the singles and album indices is a smoothed average of these quantitative reports during periods in
March, 1976, with each weekiy figure being a percentage increase or decrease on the base. The base

tigure for both singles and albums is 100.0.

| well into the first months of '78.

of '77 and the subsequent sales
boom that continued throughout
the first quarter last year, the an-
ticipated holiday sales surge ar-
rived late in '78 (RW, January 6,
1979), and lasted weeks, not
months. By mid-January, RW'’s
Sales Index described generally
flat album sales growth—in most
weeks, just matching the previous
year’s tallies, and, more recently,

comparable periods.
(Continued on page 88)

| NEW YORK—Sales of the 12"
have skyrocketed, accounting for
as much as 50 per cent of the
sales of certain singles in some
retail outlets and showing a dra-
matic weekly increase, according
to retailers. The sudden manner
in which the 12” has exploded
has been a pleasant surprise to
retailers, forcing them to submit
rush re-orders to record manu-
facturers and to quickly devise

AmericanRadioHistorv.Com

falling below ‘78 figures for the’

|

|t

In contrast to the first quarter |

tions in the wake of EMI’s pur-
chase of the remaining interests
in the UA label, formerly co-
owned with Artie Mogull and
Jerry Rubinstein’s M&R Music.
Separate Staffs
Even as EM! Music made its

new and extensive corporate
game plan public, the recent
wave of major distribution

changes and corporate purchases
spurred a flurry of reports that
variously promised a virtual

| hcusecleaning at EMI America/

United Artists. But contrary to
early reports, those two labels
will retain separate identities and
rosters.

All told, between 35 and 50
United Artists staff were re-
portedly given their walking
papers, considerably below the
“90 percent” cutback first re-
ported, but still adding to the
hundreds of experienced record
people who have been put out
of work this year.

Zimmermann, when reached
by RW for comment, confirmed
that the Records Group will
maintain all three labels, despite
the additional consolidation
signified by EMI America’s move
o the United Artists complex.
“We felt it extremely important
that under the new structure
the three divsions retain separate

(Continued on page 87)

DIR’s Klein Hour
Blends Music, Comedy

By NEIL McINTYRE
B NEW YORK—If Robert Klein
wasn’t busy enough with being
the star of a new Broad.vay hit,
“They’re Playing Our Song,” and

(Continued on page 82)

12-Inch Single Sales Are Soaring
But Label, Retail Questions Remain

By SOPHIA MIDAS

new merchandising campaigns.
As with any new pheromenon
that generates a new venue for
sales, there are many unsettled
questions regarding the market-
ing and repercussions of the 12",
Will the 12" become ‘“‘the single
of the future,” and if so, what
impact will this have on the 452
Will the commercial 12" con-
tinue to be manufactured on a
(Continued on page 80)
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B Opposite Page 46. From its Texas base,
Western Merchandisers has grown into one
of the Southwest's biggest multi-service
record operations, encompassing distribu-
tion, rack jobbing and retailing. Record
World's special salute to Western focuses
on key personalities in the company, in-
cluding founder Sam Marmaduke, and on
the company’s blueprint for future growth.

® Page 44. Mike Chapman had two of
1978's biggest hits with Exile's "Kiss You
All Over" and Nick Gilder's ""Hot Child in
the City." Top 40 success isn't a new thing
for the Australian-born producer, however,
and in his Dialogue Chapman talks about
his musical philosophy and how he gears
his records for a teenaged audience.

departments SRR

A/C Report Page 70 Nashville Report Page 94
Action Music Page 77 Cover Story Page 67
Album Airplay X
Report Pages 38, 40 Dialogue qu;e gg
Disco Pages 34-
Album Chart Page 72 Disco Dial Page 35
Album Picks Page 18 Disco File Page 34
Black Oriented Disco File Top 40 Page 80
Music Pages 74-76 Discotheque Hit
Black Oriented Album Parade Page 34
Chart Page 74 i
Picks of the Week Page 74 InfErnT::;al Pogsz Qg'gg
Black Oriented Singles Engl d's Top 25 p 9 o1
Chart Page 75 MigleInlerS e que 01
Soul Truth Page 74 Germany age
Chart Analysis Page 8 Jazz Page 76
Classical Page 79 Jazz LP Chart Page 76
Coast R i’&g'eﬂ 77 Latin American Pages 84-86
Album Picks Page 84
Coznfryf Alb Rejges S4sli6h Hit Parade Page 85
ountry um
Chart Page 99 New York, N.Y. Page 67
Co;r;tg Album a7 Radio Marketplace Pages 27-32
i
Country Hot Line Page 96 Radio World Page 22
Co\u;\r/':;)lf( KidEsiRiklhe Rage 94 Retail Rap Page 70
Country Singles Retail Report Page 71
Cog::.{ryt Sihgies PaEp 90 Singles Chart Page 37
Picks Page 97 Singles Picks Page 16

(Due to airplay and sales in projectable markets, these records
exhibit top five potential)

Peaches & Herb (Polydor) 'Reunited.”

Pop and black-oriented radio stations have shown im-
mediate acceptance. Looks like a smash!

Village People (Casablanca) ““In The Navy."

Newest single is riding the coattails of the hot selling
"Y.M.CA." disc as several majors went with it. A
major sales breakout.

Radigllicton

Carters Will Host

Industry Executives

B WASHINGTON — President
and Mrs. Carter will host ex-
ecutives of the recording in-
dustry this Tuesday (20) at an
afternoon reception at the
White House.

The reception, which will be
held from 3:00 p.m. to 4:00
p-m. on the same day as the
RIAA’s Annual Cultural Awards
Dinner at the International
Ballroom at the Washington
Hilton, is seen as an expres-
sion of the same enthusiasm
Carter has shown during his
term of office to musical artists
and members of the music
community as diverse as Vladi-
mir Horowitz, jazz artists of
wide-ranging sytles, and Con-
way Twitty and Loretta Lynn.

Bill Holland

Wherehouse Reports

31% Profit Increase

B LOS ANGELES—Integrity Enter-
tainment Corp., which operates
the Wherehouse and Big Ben re-
tail chains, last week reported its
net income for the second quarter
of fiscal 1979 ended Dec. 31,
1978 was up 31 percent, from
$707,391 in the second quarter of
fiscal 1978 to $931,825 in the
quarter recently completed.

Sales for the second quarter
were up 25 percent, from $19,-
393-267 last year to $24,277,153.
Fully diluted earnings per share
for the second quarter of fiscal
'79 were $.30, up from $.23 for
the same period a year ago.

The company reported a total
of 123 stores in operation as of
Dec. 31. That total has now
climbed to 130.

Forecast Revised

In a message to shareholders,
Lee Hartstone, president of In-
tegrity, revised downwards his
predictions for the company’s
sales and net income for the cur-
rent fiscal year. Predictions of
$85,000,000 in sales and $2,000,-
000 in net income have been
lowered by 10 percent and 20
percent respectively.

Goldfarb Joins
Record Shack Inc.

B NEW YORK—Record Shack Inc.
last week announced that Herb
Goldfarb had joined the company
as director of national accounts.
Goldfarb, who will be based in
New York, will coordinate the
national business of the one-
stop’s six branches. Most recently,
Goldfarb operated his own con-
sulting and sales firm, Herb Gold-
farb Associates, and prior to that
was vice president of sales and
marketing at London Records.

Com
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ctually, “boffo” is an un-

derstatement.  Be-

cause “Cheap Trick at

Budokan™ is the

abum that's pro-

dicing all the intense devotion we
ew Cheap Trick could evoke.

And evoke it they have. Witness
e fact that it debuted as both
‘Flashmaker” and “Chartmaker” in
Record World. This week, it's 15%in
Record World, 14 *in Cash Box and 14*
ir Billboard.

Radio has picked up on four, count
them, four cuts. Hundreds of Stations
&e (iving heavy airplay to “Ain’t That
a Shame” and “Need Your Love’ and
they're actually making “Surrender”
a hit all over again. Not only that,
after forcing us to release the album,
row they're forcing us to rush release
“1Want You to Want Me™as the single.
£nd, they're forcing us to hold back
cnce again on the new studio abum
* Dream Police”

What about the reorder pattern, you
esk? Well, to help us keep up with
Hhis already gold record, we may need
10 purchase a new computer system.
Wade in Japan, of course.

Cheap Trick, sad to Say, isn't here
7 see any of this. They're too busy
=ontinuing their triumphant tour of
“0reign shores.

But on behalf of them and us, that’s
3ll for now. So, untit the next install

ment of The Cheap Trick Success
Story, sayonara.

“Cheap Tick at Budokan” /=~
The higgest thing _af
since transistors.

On Epic Records
and Tapes.

FE 35795 1850680
G/
%

"Epicj'# are trademarks of CBS Inc. © 1979 CBS Inc. Produced by Cheap Trick. Management: KEN ADAMANY.




Retailers Satisfied by 1st Qtr. Sales

By DAVID McGEE
B NEW YORK—Despite the Rec-
ord World Sales Index having
taken a rather dramatic down-
turn recently, the nation’s rec-
ord retailers, are on the whole,
satisfied with the amount of
business being rung up of late.
A poll conducted last week of
key accounts in different areas of
the country found sales in most
cases on a par with last year's
or only slightly off those totals,
but not alarmingly so. Practically
to a man, the retailers contacted
expressed confidence in the
ability of forthcoming releases to
boost sales up to 1978's level.
At the moment, however, the
word of the majority is dollars
up, units down, no complaints.

This is not to suggest the
absence of a retail slump. West
Coast and Pacific Northwest ac-
counts confirm business has in-
deed slipped; their comments are
as grim as the others are
pleasant. In the wake of the
slump rumors have surfaced that
record company credit managers
are becoming abnormally con-
cerned about accounts’ ability to
make payments within a reason-
able amount of time. The most
frightening rumor, from the re-
tailers’ standpoint, concerns a
directive issued by one of the
industry’s largest manufacturers
ordering credit lines to be cut
by as much as one-half until
business improves.

Lou Fogelman of Music Plus
and John Houghton of Licorice
(Los Angeles-based) said business
is flat, with Fogelman adding
that despite opening new stores
“we are selling less units. And
units are the name of the game.”
According to Houghton, expan-
sion, “‘not the vitality in the mar-
ketplace or the industry,” ac-
counts for Licorice Pizza's in-
creases over 1978's figures.

To which Tom Keenan of
Everybody’s Records (Portland-
based) added: “Generally speak-
ing, business has sucked bananas
lately.” Keenan said Everybody’s
felt the first effects of the slump
as far back as last October, when
sales dropped slightly and con-
tinued declining during the
fourth quarter. Disaster struck in
January when sales, in dollars,
were down 22 percent. February
was down only one percent from
a year ago, or, what we expect-
ed,” according to Keenan.

These retailers feel the culprit
is the much-touted dearth of
strong hit product (see RW,
March 3). “That's the biggest

Klenfner Exits Atl.

@ NEW YORK — Michael Kienf-
ner left his position as senior
vice president of Atlantic Rec-
ords Friday, March 9.

single cause for lack of business,”
Fogelman asserted. “We're
hoping by June it will turn the
corner.”

“We have three, four or five
releases that are really cooking,”
remarked Keenan. But the hit
product — except for Bee Gees
and Bob Welch—has been out
six months. We need a Fleet-
wood Mac or Eagles album to
bring consumers back in here.
We can’t use weather as an ex-
cuse anymore; in February and
March that's not the problem
here. We've been trying all kinds
of promotions to pick up things,
but nothing’s going to happen
until we get product from the
major artists.”

Houghton too appealed for
stronger product. “We are look-
ing forward to the Fleetwood Mac
album in June,” he said. “We
would like to see product of this

caliber. If, in fact, the industry
cannot provide itself with good
hit product, then I think it's im-
perative to examine its pricing
structure, because developing
artists’ product and hit catalogue
start to become more important
to the mix. And that means pric-
ing becomes more important.”
On the other side of the coin,
a number of retailers feel their
cohorts have been spoiled by
“Saturday Night Fever's” sales
figures, to the point where, ex-
cept in cases such as Every-
body’s, it becomes difficult to
discern the true ‘strength of
business. Fred Traub of Record
Bar pointed out that the differ-
ence in sales generated by
“Saturday Night Fever” and by
the current number one album
amounts to about six percent of
Record Bar's annual volume.
(Continued on page 89)

Three Coast Distributors Merge

By FRANN ALTMAN

W LOS ANGELES—Aiming to es-
tablish what one spokesman
called “the strongest regional dis-
tribution in the western United
States,”” three California-based,
independent distribution firms—
Record Merchandising, California
Record Distributors, Inc., and
Record Rack Service—have re-
vealed plans for an imminent
merger. The three companies will
be joined under the Record Mer-
chandising banner.

‘No-Weekend-Gas’

By BILL HOLLAND

B WASHINGTON — For more
than a month now, newspaper
and television reporters have
been speaking about government
plans to close gas stations on
weekends if the fuel crunch con-
tinues.

Such a plan could quite pos-
sibly wreak havoc on the lives
and the livelihood of not only
national and regional performers

1 (
i dhee

t. At the

tribution agr

In interviews last week with
RW, both George Hocutt, presi-
dent of California Record Distrib-
utors, and Sid Talmadge, presi-
dent of both Record Merchandis-
ing and Record Rack Service,
spoke of the proposed consolida-
tion. ““It looks like we're in the
process of a merger,” Hocutt
said. “We are aiming to be to-
gether in one location by or on
May 1, 1979—we signed the let-

(Continued on page 91)

Dick Clark Leases
Westchester Theater

B NEW YORK — Dick Clark last
week leased the Westchester
Theater, and will reopen the
troubled facility in June as the
Dick Clark Westchester Theater.

Under its former name, the
Westchester Premier Theater, the
facility is still the subject of crimi-
nal indictments and bankruptcy
proceedings involving its former
owners. Those owners were de-
clared bankrupt in April 1978,
and the property was acquired
by the Lincoln Savings Bank, from
which Clark has now leased it.

Lineup

According to an announcement
from Clark’s office, the theater
will still present the popular en-
tertainers it has featured in the
past, as well as classical and jazz
artists. It will also hold industrial
shows and conventions.

Clark is a Westchester native.

® [ 3

Ohio Players to Arista

@ NEW YORK — Clive Davis,
president of Arista Records, has
announced the signing of The
Ohio Players to an exclusive,
long-term recording agreement.
The band’s first album for the
label, ‘‘Everybody Up,” is being
released this month.

The Ohio Players, over the past
five years, have recorded a series
of gold and platinum albums, in-
cluding such hits as “Jive Turkey,”
‘Fire,”” ‘‘Honey” and ‘‘Contradic-
tion.”

Plan Imperils Touring Artists and Execs

who must tour to make a living,
but people such as those in light,
sound and equipment professions
whose business activities are in-
extricably bound with performers’
tour schedules.

Such a plan would also severe-
ly damage the activities of pro-
moters and agents in just about
every city in America, and cer-
tainly would be a roundhouse
right to the record in@lustry.

MCA Pacts Butterfly Records

MCA Records and Butterfly Records have announced a long-term marketing ond dis-
y were (from leff) Russ Shaw, vice president, artist

development, MCA; Amold Stone, vice president, administration, MCA; Denny Rosen-
crantz, vice president, a&r, MCA; Bob Siner, president, MCA; A. J. Cervantes, president,
Butterfly; Stan Layton, vice president marketing, MCA; Sam Passamano, Jr., director
of marketing, MCA; David Jackson, vice president, business affalrs, MCA; Santo Russo,

2.3 - o Y
vice p , P de P

t, MCA.

But from the newspaper and
television accounts of the pro-
posed plan, very little informa-
tion can be extracted. Exactly
whose plan is it, anyway?

The most obvious place to
start to find the answer to the
question was the Energy Depart-
ment, especially so since the Sen-
ate Subcommittee on Energy and
National Resources was raking
Energy Chief James R. Schlesin-
ger over the coals this past week.

From the Department of En-
ergy RW learned that the plan
originated elsewhere, certainly
not an untypical Washington dis-
covery. It was, they said, over at
the Economic Regulatory Admin-
istration, or ERA.

ERA officials told us that while
they are separate from the En-
ergy Department, they are also
under it, and, yes, the plan did
come from them, though it went
back to the Energy Department
(or rather, up), where it was then
passed on to Congress.

Congress must act on the plan
within 60 days or else it will be
passed along to President Carter
s a stand-by plan.

(Continued on page 67)
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Stewart *1 Behind New Sales Surge:
Mills, Amii Stewart Hot; GQ Charimaker

By PAT BAIRD
B Rod Stewart (Warner Bros.),
who previously held the #1 spot
for three weeks, this week re-
emerged into that bulleting posi-
tion on the RW Singles Chart due
to a renewed sales surge .

The Doobie
Bros. (WB),
whose album

S
\C
O Q is #3 bullet on
6\<\ the RW Album
Chart, moved
to #3 bullet
here on both
sales and strong airplay action,
picking up #1 spots on a num-
ber of majors. Also in the Top 8
are The Bee Gees (RSO) #2,
Gloria Gaynor (Polydor), holding
at #3; Village People (Casablan-
ca) remaining at #4;
Summer with Brooklyn Dreams
{Casablanca) moving up one spot
to #5 on a sales increase;
Peaches & Herb (Polydor) hold-
ing at #7 and The Pointer Sisters

Donna |

(Planet) at #8.

The Little River Band (Harvest)
entered the Top 10 at #9 bullet
on good sales and increased air-
play and Frank Mills (Polydor)
bulleted to #10 on an add at
WLS and an excellent sales pat-
tern.

G.Q. (Arista) is this week’s
Chartmaker at #74 bullet. The
record was added at WABC and
other majors and is working off
a good disco base. It's listed at
#9 bullet on the Black Oriented
Singles Chart.

The records on the next part
of the chart are also moving on
sales and airplay increases. Amii
Stewart (Ariola), added at WLS
and #18 bullet BOS, came in
here at #11 bullet with sales
breaking open this week and Dire
Straits (WB), with an album at #4
bullet, took over the #12 bullet
spot on solid upward movement
at the stations and steady sales

| picture. The Babys (Chrysalis) reg- |

tail and increasing racks in Wash- | Bob James (Tappan Zee/Col) at

Bee Gees, Stewart Still 1 and 2

| (WB) at #17; Bob Welch (Capitol)

By SAMUEL GRAHAM

B For the fifth consecutive week,
the top two positions on The Al-
bum Chart are held down by the
Bee Gees (RSO) and Rod Stewart
(WB) respectively. The Bee Gees
continue to far outsell the rest of
the field; Stewart continues to
show particular strength at racks.

Elsewhere in the top five, the

% Doobie Broth-
ers (WB) at #3,

\)C:

N\

Dire Straits (WB)
at #4 and the
Village People
(Casa) at #5
are all bulleting.
The Doobies is
a smash at retail, with racks
showing continued upward move-
ment; Dire Straits, always strong
at retail, has lately been moving
very well at racks and is helped
by a hit single; and the Village
People is a big hit at racks as well,
with retail strong where reported.

As was the case last week, there
is a noticeable drop-off after the
top seven records (which also in-
clude the Blues Brothers (Atlantic)
at #6 and Billy Joel (Col) at #7.
Topping the next level is Peaches
and Herb (Polydor/MVP), now
bulleting at #8. Other bullets in
the top twenty include Rick James

(Gordy) at #13; Cheap Trick
(Epic) at #15; George Benson
8

|

at #19; and Eddie Money (Col)
at #20. Benson shows a jump of
31 spots, with initial retail action
at jazz, r&b and pop levels con-
tinuing unabated, while Welch
picks up at racks this week and

is also showing well at retail
where reported.
In the twenties, last week’s

Chartmaker, the newly-reformed
Allman Brothers (Capricorn), move
to #25 bullet, with retail action
at a majority of accounts through-
out the country {not much rack
at this stage). The Jacksons (Epic),
at #28 bullet, has a strong single
in “Shake Your Body (Down to
the Ground),” good rack action
and good retail in several areas.

This week’s Chartmaker, Bad
Company (Swan Song), checks in
at #32 bullet with retail action
in such locations as Washington,
Cleveland, Memphis, Los Angeles,
New York, Minneapolis and the
Pacific northwest. Also hot in the
thirties is Blondie (Chrysalis),
jumping a mammoth 41 places to
#33 bullet. The group has a hot
single, and although the album
does not appear at every account
reporting to RW, it is selling in
substantial quantities at those ac-
counts that do report it. Poco
(MCA) also picks up a bullet this
week, now at #35 with good re-

i

|
{

istered strong sales for the second |

week to move to #16 bullet and
Bell & James (A&M) scored num-
erous pop adds and continued to

| sell BOS and pop for #17 bullet.

Billy Joel (Col), added at WRKO,
continued to pick up airplay off
a solid sales base for #18 bullet
and Anne Murray (Capitol), #1
bullet on the Country Singles
Chart, combined new airplay with
sales for #19 bullet.
Quatro and Norman

Suzi Quatro & Chris Norman
(RSO) continued to add majors
with sales reports starting for
#23 bullet and Chic (Atlantic),

#11 bullet BOS, also picked up |
some majors with crossover sales |

reported for #25 bullet. Blondie
(Chrysalis) continued to spread
on a radio level with sales picking
up this week for #26 bullet and
The Jacksons (Epic), last week’s
Powerhouse Pick and #5 bullet
BOS, continued to gain pop air-
play with crossover sales reports
beginning to come in for #28
bullet. Sister Sledge (Cotillion),
still Top 10 BOS and #2 on the
Disco File Top 40, continued to
gain strong pop airplay with sales

ington, Milwaukee, Indianapolis, |
the southeast and the midwest.
Bullets in the forties include the ‘
Babys (Chrysalis) at #41, with |
solid retail action in NY, Detroit,
Dallas and other locations, and

Singles

East:

Chic {Atlantic)

Jacksons {Epic)

Sister Sledge (Cotillion)

Bob Welch (Capitol}

Village People {Casablanca)
Blues Brothers (Atlantic)

South:

Bob Welch (Capitol}
Peaches & Herb {Polydor}
Village People {Casablanca)
Bad Company (Swan Song)
Arpeggio {Polydor}

Midwest:

Jacksons (Epic)

Sister Sledge (Cotillion)

Bob Welch {Capitol)

George Benson (Warner Bros.)
Blues Brothers (Atlantic)
Village People {Casablanca)

West:

Quatro & Norman {RSO)

AmericanRadioHistorv"Com

@

action increasing for #29 bullet.

Still making good chart moves
on radio action are: George Ben-
son (WB), #17 bullet BOS, #33
bullet here; Instant Funk (Sal-
soul), still #1 BOS and gaining
good picks and jumps pop, #42
bullet; Herbie Mann (Atlantic),
with more sales than airplay re-
ported, #49 bullet; The Blues
Brothers (Atlantic) #51; Peaches
and Herb (Polydor), #25 bullet
BOS and one of this week’s Pow-
erhouse Pick; picking up simul-
taneous pop and BOS action for
#52 bullet; Village People (Casa-
blanca), last week’s Chartmaker,
and another Powerhouse Pick this
week, gaining strong adds on
the “A” side and some action re-
ported on the “B” side, #53 bul-
let and Delegation (Shadybrook),
top 10 BOS, gaining on the pop
side for #58 bullet.

The records on the next part
of the chart are moving on new
radio additions. They include: Ty-
coon (Arista) #6171 bullet; Bad
Company (Swan Song) #70 bul-
let; Thelma Houston (Tamla),
#54 bullet BOS, #71 bullet here;

(Continued on page 86)

#46. In the fifties, Melissa Man-

chester (Arista) is bulleting at #54,
the Village People’s “Macho Man”’
is at #55 bullet with impressive
racks; Sister Sledge (Cotillion) is

(Continued on page 86)

Breaglwyuts

@
Albums

East:

Bad Company {Swan Song)

Patti Labelle {Epic)

Amii Stewart (Ariola)

Devadip Carlos Santana
{Columbia)

Roxy Music [Atco)

Robert Gordon {RCA)

South:

Bad Company {Swan Song)

Patti Labelle (Epic)

Amii Stewart (Ariola)

Devadip Carlos Santana
{Columbia)

Frank Zappa (Zappa Records)

Roxy Music {Atco)

Midwest:

Bad Company (Swan Song)

Amii Stewart {Ariola)

Devadip Carlos Santana
{Columbia)

Frank Zappa (Zappa Records)

Roxy Music [Atco)

Robert Gordon {RCA}

West:

Bad Company (Swan Song)
Frank Zappa (Zappa Records)
Roxy Music {Atco)

Tycoon ({Arista)
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Retail Ads: More Radio, Less Print

By JEFFREY PEISCH

® NEW YORK—Plagued by ris-
ing costs like everyone else, re-
tail record sellers have become
more selective in placing their
advertising dollars. While an ad-
vertising campaign once meant
blanket coverage of every me-
dium in an area, now retailers
are careful, paying close atten-
tion to demographics.

The medium that advertisers
turn to more and more today is
radio. Although radio has always
been used more than print, as
retallers become more discerning,
radio is dominating over print to
a greater degree.

Record World talked with sev-
eral retail outlets throughout the
country about the advantages and
disadvantages of print and radio
advertising. Most retailers said
that they spend at least 75 per-
cent of their advertising budget
on radio spots. Several stores
listed an even larger percentage
for radio.

“Qur philosophy is that peo-
ple listen to radio to hear music;
it's as simple as that,” said Debby
Flanagan of Everybody’s Records

Others interviewed were more
philosophical, yet no less enthu-
siastic about the merits of radio.
“We feel that there is a certain
excitement about radio,” said
Kenny Dobin of Waxie Maxie in
Washington, D.C. “The effect of
a captured audience is greater
on radio (than it is with print).
We pay close attention to pro-
duction and try to make a real
presentation,” he said.

“Radio is a reactive medium,
unlike TV, which is a passive me-
dium,” said Rick May, of the
Odyssey chain in the southwest.
Indeed, those retailers who are
using TV to advertise use the
programs that are most like radio
in their content: “Midnight Spe-
cial” or “Rock Concert.”

In cities large enough to sup-
port specialized radio stations, a
retailer will direct nearly all of
his advertising towards he spe-
cific station that plays the prod-
uct he is trying to sell. It is in
the smaller cities and the less-

populated regions — areas that
cannot support a radio station for
every type of music — that re-

tailers have to be more selective
in their advertising.

Odyssey Records has stores in
many towns in the West that
don’t have a strong radio station.
In these towns, according to Rick
May, Odyssey will use newspa-
pers. But this can be risky too:
A large-circulation daily may not
be as effective as a smaller col-
lege weekly, for certain products.

Circles record stores in Ari-
zona spend over 70 percent of
their budget on radio for the
Phoenix outlets yet only 50 per-
cent for the Flagstaff outlet. Ac-

10

cording to Chris Beckley, “Flag-
staff has a good paper that peo-
ple read.” Bruce Bayer, of Inde-
pendent Records in Colorado,
said the same thing. “We do al-
most all radio ads except in the
college towns, because these
towns have good papers that our
prospecive audiences read.”

Retailers in smaller markets
also have the problem of get-
ting support from manufacturers
through co-op ads. Although the
labels will usually respect a re-
tailer’s wishes as far as advertis-
ing medium is concerned, it's a
give-and-take relationship.

“Often a manufacturer ap-
proaches us with a very specific
campaign for an artist,” said Cir-
cles’ Chris Beckley. “If we don't
accept the co-op offer, they may
take their offer to someone
else.”” On the other hand, manu-
facturers are almost always re-
ceptive to ideas from the retailer.
“The labels love it when we ap-
proach them with a good idea for
breaking one or their artists,” said
one retailer.

In Los Angeles, the Music Plus
chain has been using an interest-
ing method (for record retailers)
of advertising: buses. ‘/L.A. is very
spread out,” said advertising di-
rector Alan Schwartz. “We have
to sort through all the space and
find out the most effective ways
of reaching people. L.A. is a car-
oriented city; you must drive. So
we've been doing large-scale bus
campaign as co-ops with the
labels. And it's worked.”

Another factor retailers must

MCA Names Natl.

B LOS ANGELES — Larry King,
VP, promotion, MCA Records,
announced the appointments of

Margo Knesz to national pop
promotion director and Beth
Rosengard to national album

promotion director as well as the
promotion of Sandi Lifson to
national promotion coordinator
last week (See RW, 3/17).

Knesz will be responsible for
all pop single campaigns on a
national basis. She recently com-
pleted one year at RCA Records
as national director of singles
promotion. Prior to that, she
spent five years at Atlantic as
director of national secondary

promotion.

B

consider when placing ads is the
nature of the product they're sell-
ing. For the Record, a retailer in
Baltimore that specializes in black
music, does 100 percent of their
ads on the radio. “Our custom-
ers listen to the radio,” said Bill
Blankenship. ““They don’t look in
the paper for records.”

Retailers that sell a lot of clas-
sical music do a lot of print ad-
vertising. King Karol, a New York
City store that sells a lot of clas-
sical records, uses print and radio
ads equally. Another New York
City store, Disc-O-Mat, that has
the same mediums available as
King Karol but sells a lot of rock
and disco, uses radio for over 80
percent of their ads.

While TV is being used more
and more, its high cost makes it
prohibitive for most retailers.
Practically all the TV spots done
now are done as co-ops with
manufacturers. The most success-
ful way to use TV advertising is
in turning a semi-popular record
into a very popular record. “Once
a record is already big, you can
greatly expand its audience with
TV,” said Atlantic Records’ Mark
Shullman. ‘““But to capture the
initial audience, you can do it
much cheaper.”

Chic’s latest record, ‘C’est
Chic,”” proves this philosophy
well. The record was doing well,
but had started to drop very fast.
Atlantic ran a large TV campaign
(and released another single) and
the record climbed back up the
charts and has stayed there .”It
paid off,” said Shullman.

Promo Staff

Rosengard will be responsible
for all MCA rock oriented albums
on a national basis. She will
work closely with Rob Senn,
director of field operations and
the entire promotion staff in the
planning and execution of all
national album promotion cam-
paigns. Before joining MCA,
Rosengard held the position of
radio promotion coordinator at
Sir Productions.

Special Projects

In her new position, Lifson
will work closely with the field
in the areas of special projects
and special promotions and will
be responsible for the depart-
ment’s record service to stations.

rertesiR adioHiste R

Masucci to Island

@ NEW YORK—Chris Blackwell,
chairman of Island Records, has
announced the appointment of
Alex Masucci as director of
special projects.

Alex Masucci

A fifteen year veteran of the
industry, Masucci started at Fania
Records as one of the company’s
first employees, working under
his brother, Fania’s president
Jerry Masucci. After receiving
his B.A. in business at the Uni-
versity of the Americas, Mexico
City, Masucci formed A&R Film
Distributors with Ray Auviles,
negotiating and supervising dis-
tribution of “Our Latin Thing”
throughout the world. Later that
year, he formed Salsa Produc-
tions, which set up tours and
promotions for the Fania All Stars
in Puerto Rico, Africa and South
and Central Americas.

In 1973, Masucci returned to
Fania as national promotion
director and a&r director. He was
later upped to vice president, a
position he retained until joining
Island Records.

As Director of Special Projects
at Island, Masucci will handle
a wide variety of responsibilities,
including nationwide r&b and
disco promotion, artist relations,
a&r, and the development of
promotional films.

Spector To New York
For A&M Natl. A&R

B LOS ANGELES — Kip Cohen,
A&M vice president of a&r, has
named Mark Spector as the la-
bel’s national director, a&r. Spec-
tor, who will be working out of
A&M’s New York office, has been
serving as west coast director of
a&r for two years, and is in the
process of moving to New York.

: i
Mark Spector

Prior to coming to A&M, Spec-
tor served for over five years as
contemporary music director at
Columbia Records.

RECORD WORLD MARCH 24, 1979




9 b\ =

s wih “Dr. ta%"

g "Arraad od Exthen

JBSES.” First |

T, and ncw the
ir Wrevemer.t to date, will
the winwiers’ c.rcle. Prime cuts include
_ CROSS,” “LOVE THANG” and a
)ceable medley of “LET ME DOWN EASY,”
“GOOD MORNING M'BNIGHT” and
“GREAT EXPECTATIONS. ” Produced by
TOM MOULTON and THOR EALDURSSON,
NORMAN HARRIS and McKINLEY JACKSON, this
Distributed Ly album gets ROCHELLE FLEMING, ANNETTE GUEST
n and DEBBIE MARTIN off at the gave. The(r latest

Rec'grld! record, plus their exciting fiew stage act are the
ﬁ) cream of the pop. Yoi can bet on it.

Personal management:
Berlin-Carmen Intzrnational Artist Management, Inc.




1979 NARM Convention Agenda

MARCH 23-28

DIPLOMAT HOTEL

FRIDAY MARCH 23

9:00 a.m.-5:00 p.m. Registration—Tower Lobby
10:(0 a.m.-12:00 Noon Retailers Meeting—Regency Room North
A Retail Executive Problem Solving Clinic: “Auditing More Than Your Money”
Chairman: Dr. David Rachman, Professor of Marketing, Baruch University
Panelists: Jerry Adams, Harmony House Records & Tapes
Leon Hartstone, The Wherehouse
Russell Solomon, Tower Record Stores
Scott Young, Pickwick International
10:00-12:00 Noon Rack Jobbers Meeting—Regency Room South
“How | Learned to Stop Worrying About My Gross Profit and
Learned to Love the Rack Jobber’”
Chairman: Sydney Silverman, United Record & Tape Industries
Speakers: Albert Geigle, Montgomery Ward
David Siebert, Sieberts, Subsidiary of Handleman Company
12:00 Noon-2:00 p.m. Board of Directors Luncheon—Les Ambassadeurs
For NOVA members and people attending their first NARM Convention
Chairman: David Crockett, Father's & Sun's, Inc.
2:00 p.m.-4:00 p.m. Independent Distributors Meeting—Regency Room East
“Swan Song or Rebirth?”
Chairman: Mike Lushka, Motown Records
Speakers: Joseph Simone, Progress Record Distributors
Elliot Goldman, Arista Records
2:00 p.m.-4:00 p.m, One Stop Meeting—Regency Room North
Chairman: Ernest Leaner, Ernie’s One Stop
Panelists: Noel Gimbel, Sound Unlimited
Evan Lasky, Danjay Music
Jerry Richman, Richman Brothers
Leonard Silver, Transcontinent Record Sales
7:30 p.m.-9:00 p.m. Welcoming Cocktail Reception and Dinner Buffet—Regency Ballroom
Host: Warner/ Elektra/Atlantic Corporation
9:00 p.m. Entertainment: George Benson, courtesy of Warner Bros. Records—
Convention Hall

SATURDAY, MARCH 24

8:00 a.m.-9:00 a.m. Breakfast—Regency Room
9:3 a.m. Opening Business Session—Convention Hall
“Today's Success: Tomorrow's Opportunity”
Opening Remarks: Convention Chairman, David Lieberman,
Lieberman Enterprises
President’'s Walcome: John Cohen, Disc Records, NARM President
Keynote Speaker: Stan Cornyn, Executive Vice President,
Warner Bros. Records
“Take a Little, Leave a Little”
Presentation, 1978 Merchandiser of the Year Awards
Rack Jobber of the Year Awards
Retailer of the Year Awards
12:02 Noon Luncheon—Regency Ballroom
Husbands and wives, as well as all registrants, are invited to attend
Dr. Art Ulene
Star of NBC's Today Show, and author of “Feeling Fine”
“How to Cope With Stress—Is Medicine Always the Best Medicine?”
2:00 p.m.-5:00 p.m. Poolside Exhibition Center Visiting
Refreshments during all poolside exhibition center
hours throughout the Convention—courtesy: Motown Record Corp.

2:30 p.m.-3:30 p.m. Warner/ Elektra/Atlantic—Audio/Visual Presentation—Cafe Cristal
4:00 p.m.-5:00 p.m. Capitol Records Audio/Visual Presentation—Cafe Cristal
7:30 p.m. NARM Scholarship Foundation Dinner—Regency Ballroom

Entertainment: Andy Gibb, courtesy of RSO Records

SUNDAY, MARCH 25

7:09 a.m.-8:00 a.m. Jogging Clinic—Poolside, East Building
Conducted by James D. Richardson, “Marathon Running” Coach,
Miami-Dade Community College
8:00 a.m.-10:00 a.m. Breakfast Meeting—Regency Room
“Opportunities for Merchandising Home Video Entertainment”
Chairman: David Grossman .
Participants: Andre Blay, Magnetic Video
Stuart Mintz, Record Rendezvous
Jeff Tuckman, Video Unlimited/Sound Unlimited
10:00 a.m.-12:30 p.m. General Business Session—Convention Hall
“Today's Success: Tomorrow's Opportunity”
Tuning Radio Advertising to Record Profits
Co-Chairmen: John Marmaduke, Western Merchandisers, Inc.
James Tyrrell, Epic, Portrait, and Associated Labels
| Radio Advertising: A Multi-Media Audio Visual Presentation
II. “Radio Advertising: The Professional Creative Approach”
Chuck Blore, Chuck Blore Associates
I1l. Presentation of First Annual NARM Radio Advertising Awards
Miles David, President, Radio Advertising Bureau
IV. “Money Music: Back to the New Technology—Ears”
Kal Rudman, Publisher/Editor, Friday Morning Quarterback

HOLLYWOOD, FLORIDA
SPOUSE ACTIVITIES

9:30 a.m.-12:00 Noon Spouse Tennis Clinic—Diplomat Country Club
Featuring Gardnar Mulloy and Bunny Smith
Host: Queens Lithographing
12:00 Noon Tennis Luncheon—Nassau Room
12:00 Noon Spouse Luncheon at East Pool
Joy Shaw—"An Hour of Fitness’
12:30 p.m. Luncheon Meeting—Regency Room
Host: Cashbox
“The Video Disc: Its Opportunities and Potential”
Norman Glenn, Sr. Vice President-Programs and Marketing,
MCA Discovision, Inc.
2:30 p.m.-5:00 p.m. Poolside Exhibition Center Visiting
3:00 p.m.-4:00 p.m. Polygram Corp. Audio/Visual Presentation—Cafe Cristal
4:30 p.m.-5:30 p.m. CBS Records Audio/Visual Presentation—Cafe Cristal

10:00 p.m. Disco—Convention Hall
Courtesy of Casablanca Record and FilmWorks, Inc.

MONDAY, MARCH 26

7:00 2.m.-8:00 a.m. Jogging Clinic—Poolside, East Building
8:00 a.m.-9:00 a.m. Breakfast—Cafe Cristal

9:30 a.m. General Business Session—Convention Hall
Chairman of the Day: Jay Jacobs, Knox Record Rack Co.
“Today's Success: Tomorrow's Opportunity: Partnership
Creates Opportunity” .
An Audio/Visual Presentation on Creative In-Store Merchandising
“Tape Buyers: What We Know Today; What We Expect In The Future”
A CBS Records Presentation of Tape Consumer Research
Jerry Shulman, Director, Market Research and Planning
“0ff The Record”—A Presentation on Security
Lincoln Zonn
9:00 2.m.-12:00 Noon Second Round, Spouse Tennis Tournament—Diplomat Country Club
12:00 Noon Country Music Luncheon—Regency Ballroom
Installation of NARM Board of Directors and Officers
Entertainment: Willie Nelson
Courtesy: Columbia Records
3:00 p.m.-6:00 p.m. Poolside Exhibition Center Visiting
3:30 p.m.-4:30 p.m. MCA Distributing Corp. Audio/Visual Presentation—Cafe Cristal
7:00 p.m.-8:30 p.m. Cocktail Reception—Convention Hall
Host: Polygram Corp.
8:30 p.m. Dinner and Entertainment—Regency Ballroom
NARM Salute to Black Music
Lou Rawls: Philadelphia International Records
Courtesy: CBS Records

TUESDAY, MARCH 27

7:00 a.m.-8:00 a.m. Jogging Clinic—Poolside, East Building
8:00 a.m.-10:00 a.m. Breakfast Meeting—Regency Room South
“Computers are Easy to Understand”
Featured Speaker: John Nuzzulo, IBM
9:00 a.m.-12:00 Noon Final Round, Spouse Tennis Tournament—Diplomat Country Club
10:00 a.m. Business Session—Cafe Cristal
Chairman of the Day: George Souvall, Alta Distributing Co.
“Tomorrow's Opportunities”
1. “Implications of Bar Coding to the Recording Industry”
Audio/Visual Presentation
Chairman: NARM Bar Code Committee: Louis Kwiker, Music Stop, Inc.
Speaker: Lee Humphrey, Boston Associates
Panelists: David Crockett, Father's and Sun’s, Inc.
Lee Hartstone, The Wherehouse
Harold Okinow, Lieberman Enterprises
C. Charles Smith, Pickwick [nternational
Paul Smith, CBS Records
I1. “An Qpen Case for Tape Profits”
A GRT Corp. Update Market Research Presentation into Alternative
Methods of Tape Merchandising
Biruta McShane, Vice President, Marketing
12:00 Noon Special Spouse Luncheon—Mezzanine Theatre
Featuring Edith Head, World Renowned Fashion Designer
Host: MCA Distributing Corp.
1:00 p.m.-5:00 p.m. Poolside Exhibition Center Visiting
3:00 p.m.-4:00 p.m. Casablanca Audio/Visual Presentation—Cafe Cristal

6:30 p.m.-8:00 p.m. NARM Awards Reception—Convention Hall
Host: MCA Distributing Corp.
8:00 p.m. NARM Awards Banquet—Regency Ballroom
Presentation of 1979 NARM Awards for Best Selling Recorded Product
Mistress of Ceremonies—Cher
Casablanca Record and FilmWorks, Inc.
Entertainment: Natalie Cole
Courtesy: Capitol Records
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The word is spreading

“WHISPER IN YOUR EAR”

is the hottest WHISPERS album yet.

When The \Whispers sing, people listen. And listen, and
listen. Consistency is their magic. Anc theyre doing it
again. The inside tip on “"Whisper in Your Ear” is that
it's hot. Oh so very hot
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Manufactured and Distributed by RCA Recowds

Produced by Dick Griffey & The Whisspers




The Havana Jom, three concerts featuring Cuban ond American artists March 2-4 ot
the Karl Marx Theater in Havana, was the most dramatic cultural exchange between
the two countries in 20 years. Bruce Lundvall, president of the CBS Records Division,
led CBS' efforts to organize the event, ocided by Fania Records president Jerry Masucci.
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Rita Coolidge and Kris Kristofferson; Stephen Stills and Weather Report; {second row)
Lundvall toasting Julio Garcia Espinosa, chief assistant to the vice minister of culture,
Cuba, another Cuban official and Jerry Masucci; Irakere; Freston (right) greeting Stan

Getz and other members of the CBS party; (bottom row) the Fania All Stars; a fea-

Lundvall and Masucci made several trips to Cuba to develop plans for the festival.
Bill Freston, executive assistant to the president, CBS Records, was chief coordinator
of the event. Among the Havano Jam's highlights were: (top row, from left} Billy Joel;

tured soloist with the Cuban group Tata Guines; part of one night's crowd of 5000

people; Jaco Pastorius, John Mclaughlin and Tony Williams, who performed as part

of the CBS Jazz All-Stars.

WEA Holds Natl. Advertising Meetings

B LOS ANGELES — WEA ad and
press chief Skid Weiss reports
that a three-day advertising cam-
paign for WEA’s branch Media
Specialists was held February 21.
23 al the company’s national
headquarters in Burbank.

The meetings were planned,
directed and co-chaired by na-
tional advertising manager Alan
Perper and national advertising
coordinator Barbara Burns.

Speakers

Guest speakers, according to
Weiss, were chosen by Perper
and Burns to represent different
facets of brodcasting, explain
the methodology and impact of

radio audience ratings, review
media planning and buying
techniques (do’s and don‘ts),

provide professional behind-the-
scenes insights to the tradi-
tional buyer-seller adversary re-
lationships in broadcastings, and
to reveal the operational
mechanics for using the WCI
Market Research Survey data to
most effectively preplan cus-
tomized advertising for new and
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established artists. FM; Michael Kapp, president of

The guest speakers included: | Warner Special Projects; Max
Mike Harrison, director of Good- Goldberg, West Coast Sales
phone Weekly; Paul Cassidy, | Manager, Arbitron; Jim Carnegie,
sales manager of Century Broad- | general sales manager, Media-

casting (representing KWST-FM);
Simon T, sales manager of KLOS-

MCA

trend; Carolyn Posa, west coast
sales, Media trend; Doug Spell-

istrib. Meetings

- .
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Al Bergamo, president, MCA Distributing Corporation last week conducted meetings
at the Sportsmans Lodge in Los Angeles for both National MCA Distributing staff
and regional directors. Shown here during a break, the team includes: stonding, back
row (from left) Des Moines Green, west coast regional director; Yvonne Hodgins,
assistant to Al Bergamo; Neil Mortley, vice president national accounts; Al Bergamo,
president, MCA Distributing Corporation; John Burns, midwest regional director; George
Lee, vice president, credit; Rod Tremblay, southwest regional director; Vaughn Thomas,
national director of sales; front row (from left) Sam Passamano Sr., executive vice
president; Ron Douglas, vice president branch distribution; Bob Speca, northeast
regional director; Glenn Hornor, southeast regional director.

— ~SrertcanRadioHistorv.Com ——— e i

man, president/chairman; Doug-
las T. Spellman, Inc. (TV ad-
vertising  consultants);  Sallee
Sells, vice president, Douglas T.
Spellman, Inc.; Dave Weisen-
taner, sales manager, KATZ
radio; and Kathy Crawford, sales
rep, Telerep.

The eight WEA Media Special-
ists who attended the seminar
are (in alphabetical order);
Clare Conlin (Cleveland), Trisha
Doucette (Boston), Geri Kauf-
man (Chicago), Don Kegley (Dal-
las), Gwendolyn Morris (New
York), Pam Moss (Los Angeles),
Rosemary Pierce (Philadelphia)
Valerie Seymour (Atlanta).

Representing Atlantic Records

’

were Mark Shulman, national
advertising  director;  Marsha
Green, media buyer; Shelly

Roth, assistant to natl. dir. sales/
adv. Representing Warner Bros.
were Shelly Cooper, national
advertising  director; Sophia
Beauvy, broadcast planner; Jean
Lamb, print planner; representing
Warner Special Projects, Holly
Franke, research assistant.
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TK Records and Tapes and its sizzling lineup of artists
welcome all distributors and retailers to cur hometown—and the NARM
convention. Thanks for your support in another record breaking year
And wctch us shine in 79!

*’?{' Records
Vi and Tapes
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BOSTON—Epic 8-50677

FEELIN' SATISFIED (prod.
by Scholz) {writer:
same)) (Pure, ASCAP}
{3:30)

This third single from the “Don’t
Look Back” album is also one of
the disc’s most powerful rockers.
Once again, the guitar work
stands out and the multi-track vo-
cal hook makes it a major AOR
and Top 40 contender. Brad
Delp’s lead lays a strong founda-
tion.

RAY STEVENS—Warner Bros.

1 NEED YOUR HELP BARRY
MANILOW (prod. by
Stevens) {writer:
Gonyea) {Ray Stevens,
BMI) {3:44)

Stevens’ sense of whimsy is in full

swing on this eerily reminiscent

new single. His plea for assistance
from Manilow includes near exact
duplications .of his melodies and
production tricks. This is, none-
theless, far more than a novelty
and right for pop and adult play.

ART GARFUNKEL—Columbia
3-10933

IN A LITTLE WHILE {I'LL
BE ON MY WAY) (prod.
by Shelton) (writer:
Belfield) (Dennis Earl/
Mother Pearl, ASCAP)

(3:27)

Garfunkel is known for his big

pop/folk ballads but here, with

the help of producer Louie Shel-

ton, debuts his new album with a

dramatic r&b flavored offering.

There’s more than just a hint of

Bee Gees in the vocals and it

Q

should get multi format play.

DANTE’'S INFERNO—Infinity
50,008

AIN'T MISBEHAVIN' (ONE
NEVER KNOWS DO
ONE) (prod. by Dante-
Wheeler] (writers:
‘Waller-Brook-Razaf)
{Chappell, ASCAP)
(3:24)

Dante’s reputataion as a pop pro-

ducer/writer is well established

and here steps strongly into the
disco field. The tune’s from the

Fats Waller musical and with

some obvious tempo changes,

and vocals, is perfect.

Pop

JOHN DENVER—RCA 11535
WHAT'S ON YOUR MIND (prod. by
Okun) {writer: Denver) (Cherry Lane,
ASCAP) {3:45)
This second single from his self-
titled Ip was heavy requested at
the stations. It shows off the best
of Denver's balladry with the in-
spired accompaniment of his su-
perstar band.

BADFINGER—Elektra 46025
LOVE IS GONNA COME AT LAST {prod. by
Malloy) (writer: Molland) {Joekat,
ASCAP) (3:27)
The re-formed English band still
relies on an eerie 12-string elec-
tric guitar sound as their base on
this first single in some time. Pop
and adult programmers will find
something to like.

AKA THE MAX DEMIAN BAND—

RCA 11525

PARADISE {prod. by Kornfield-D'Augusta)
{writer: Rose) [Bandier-Koppleman/
Clonesounds, ASCAP) (3:55)

The Florida band debuts with a

crafty rock tune with both electric
and acoustic guitar at the base.
The rhythm has but a hint of
Latin and it’s a strong debut.

CHRIS REA—United Artists 1285
DIAMONDS f{prod. by Dudgeon) {writer:
Rea) [Magnet/Interworld, ASCAP)
(3:49)
Rea was one of the surprise break-
out artists of 1978. This new tune,
considerably different from his
others, is a pop rocker of the first
order. Gud Dudgeon’s produc-
tion adds life.

TANYA TUCKER—MCA 1807
I’M THE SINGER, YOUR THE SONG (prod.

by Goldstein) (writers: Tucker-Goldstein)

(Milwaukee/Tanya Tucker/Far Out/

L.A.I:M., BMI/ASCAP) (3:25)
Featured in a recent tele-drama,
this new ballad has but the barest
hint of country in the vocals and
could easily go all the way on
the pop side. Tucker is becoming
an artist to reckson with.
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RICK NELSON-—Epic 8-50674
DREAM LOVER (prod. by Rogers) {writer:
Darin) (Hudson 'Bay/Rightsong/
ScreenGems-EMI, BM!)
Nelson gives a faithful reading to
this 1959 Bobby Darin hit with
some ‘70s updating in the phras-
ing. The mood is light and right
for pop and country considera-
tion.

JIMMIE MACK—Big Tree 16132
(Atlantic)
GIVE IT AWAY (prod. by Scheiner)
{writer: Mack) {ABC/Durhill, BMI)
[3:10)
The Staten Islander made lots of
AOR and Top 40 fans off his last
album and this new release could
continue the trend. The rhythm is
jazzy with a rock feeling and the
lyrics thoughtful.

CAT STEVENS—A&M 2126

RANDY (prod. by Samwell-Smith &
Stevens) {writer: Stevens) (Ashtar/
Colgems-EMI, BMI) {3:18)

Stevens’ unique vocals key this

light ballad with sparse instru-
mentation and a lilting melody.
He’s the best interpreter of this
kind of tune and adult program-
mers should take note.

LIQUID GOLD—Parachute 524
(Casablanca)
MY BABY'S BABY (prod. by Baker)
(writers: Baker-Seago) (ATV, BMI}
3:17)
Densely layered vocals kick off
this driving disco tune with a
pure pop feel. It came on the
disco chart this week and the Top
100 can’t be far behind. It's a
strong debut.

PETER ALLEN—A&M 2125

| COULD HAVE BEEN A SAILOR (prod. by
Hamlisch) (writer: Allen) {irving/
Woolnough/Jemava, BMI) {3:52)

Allen’s audience borders on the

fanatical and this new ballad,
produced by Marvin Hamlisch,
should disappoint none of them.
The message and track gear it
for adult first.

ISH—Clouds 13 (T.K.}

FASTER THAN A SPEEDING BULLET (prod.
by Ledesma-Driggs) (WB/Warner-
Tamerlane, ASCAP/ BMI) (3:05)

The lead singer of Foxy debuts as

a soloist with this disco track with

a light vocal and acoustic guitar

work. It’s an unusual new record-

ing and should appeal to several
formats.

GEORGE DEFFET—GRR 103

STAR CROSSED LOVERS {prod. by de Lory]
{writers: Rocap-Sherwood) (Big Apple/
John Davis) (3:50)

Deffett is gaining ground in the

adult markets and this sentimen-

tal ballad with a story is sure to

get plenty of play there. The or-

chestration is full and the vocals

rich.

JAMES CANNINGS + FAITH—
Empire 1003

WE'RE GETTING BETTER ALL THE TIME
{prod. by Cannings-Ehrich) (writer:
Cannings) (J.C., ASCAP} (3:30)

Cannings plays all but one in-
strument on this modified Carib-
bean offering with appeal for pop
as well. There's a positive mes-
sage in the lyrics.

B.O.S./Pop

GINO SOCCIO—Warner Bros./
RFC 8757

DANCER (prod. by Mix Machine) {writer:
Soccio) (Sons Celestes/Shediac, ASCAP)
(3:30)

This first single release on the RFC

label is already #1 disco and

adapts perfectly to pop play. The

bass line is compelling and

strong. A BOS/pop crossover, no

doubt.

THE RANCE ALLEN GROUP—Stax

3217 (Fantasy)
| BELONG TO YOU (prod. by Cosby)
{writer: Allen) {Stora/Doctor Jack,
ASCAP) (3:29)
The disc is already on the BOS
chart and shows pop potential as
well. It's a somewhat traditional
r&b ballad with harmony vocals
at the core. Horns add interest.

THE McCRARYS—Portrait
6-70028

LOST IN LOVING YOU (prod. by Lawrence)
(writers: L. & A. McCrary-Tucker)
{Island, BMI} (3:21)

The family group scored pop and

BOS play on their last two singles

and this one can expect the same.

The arrangements are brilliant ac-

companiment and the vocals are,

of course, central.

SEAWIND—Horizon 120 (A&M})
HOLD ON TO LOVE (prod. by LiPuma])
(writer: Wilson) {Seawind/Sojourn,
BMI} (3:25)
The group’s intelligent blending
of jazz/BOS sound with a dance
feel works especially well here.
The instrumentation is central and
a female vocals drives it at cross-
over markets.

Country/Pop

HANK WILLIAMS JR.—Elektra
46018

TO LOVE SOMEBODY (prod. by Ruff}
{writers: B., R. & M. Gibb) {Casserole,
BMI) (3:07)

Williams picked one of the Bee

Gees early hits for his own coun-

try/rock interpretation. It works

well enough for the pop and AOR

consideration Williams is ripe for.

JERRY LEE LEWIS—Elektra 46030
ROCKIN' MY LIFE AWAY (prod. by Howe)
{writer: Vickery) {Tree, BMI) {3:25)
The Killer shows off his classic
rock and roll style on this solid
boogie tune. He's made his mark
on country but this pure rock
offering should get multi-format
attention.

BOBBY DAY—Sleeping Giant
601
HER WHEELS BROKE DOWN (prod. by

S. Prosen) {writer: same) (Hometown,
ASCAP) {2:58)

This cleverly lyriced new tune gets
a light-hearted production. Coun-
try play is a certainty but vocals
elmd strings give it pop accessibi-
ity.
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FATE FOR BREAKFAST
ART GARFUNKEL—Columbia JC 35780
(7.98)
With his fourth solo album, Gar-
funkel has foresaken the [ush pro-
ductions and strings in favor of a
trimmed down, tight rhythm sec-
tion. His version of the Skyliners’
“Since | Don't Have You” and Cliff
Richards’ often recorded ‘'Miss
You Nights” are a couple of the
highlights.

NIGHT RIDER!

TIM WEISBERG—MCA 3084 (7.98)
Weisberg broke new ground with
his last album, recorded with Dan
Fogelberg. Here he repeats that
successful formula of classically in-
fluenced and percolating rhythmic
material, but in a completely in-
strumental vein. The title track
and ‘““Westchester Faire’” are a
couple of the immediate stand-
outs.

DR. HECKLE AND MR. JIVE
ENGLAND DAN & JOHN FORD COLEY—
Big Tree BT 76015 (Atlantic)
(7.98)
A decided change in musical di-
rection for this duo as they add
electricity and a punch to their
material as evidenced by the title
track. Todd Rundgren’s ““Love s
the Answer” is the current single
and should be the thing to re-
establish the duo on the charts.

DISCO NIGHTS

GQ—Arista AB 4225 (7.98)

This young group has already
made its mark on the disco and
pop listings with its fast breaking
’Disco Nights (Rock Freak)"” and
is poised to take off from there
with a fine debut Ip. “This Happy
Feeling” and their cover version
of “Boogie Oogie Oogie” shows
this new and talented foursome
at its best.
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IRONHORSE

Scotti Bros. SB 7103 (Atlantic) (7.98)
Randy Bachman, the former Guess
Who/BTO frontman has assem-
bled a new quartet with an ener-
getic sound that should put him

back on the track. The single,
“Sweet lLui-Louise” has a “You
Ain’t Seen Nothing Yet” sound

and is already climbing the chart.

RICKIE LEE JONES

Warner Bros. BSK 3296
(7.98}

In just a week since its release,
Jones’ debut album has already
spurred much interest on the AOR
level. The singer/songwriter was
produced by Lenny Waronker and
Russ Titelman and shows an ec-
lectic style of blues, jazz and folk

THE MONTREUX ALBUM

SMOKIE—RSO RS-1-3045 (7.98)

The group has had occasional sin-
gles successes here (“Living Next
Door To Alice,” “If You Think
You Know How To Love Me'")
and lead singer Chris Norman is
already on the chart with his duo
single. Songs like “The Girl Can’t
Help 1t and “For A Few Dollars

CHILDREN OF THE SUN
BILLY THORPE—Capricorn CPN 0221
(7.98)

Thorpe is a popular Australian
singer whose vocals have the
raspy sound of Steve Marriott at
times. Side two of this lyrically
adventurous album is a concept
work with a science fiction theme
while side one shows off some

“Old Fashioned is a song dedi- flavorings to her polished and More” should further establish hard rock with a rhythm section
cated to Eric Clapton. passionate lyrics. them. of Leland Sklar and Alvin Taylor.
ROCKETS LOVE TALK STRIKES CITY SLICKER
RSO RS-1-3047 (7. 98) MANHATTANS BLACKFOOT AURACLE
Columblu JC 35693 (7.98) Atco SD 38 112 (7.98) Chrysalis CHR 1210 (7.98)

The group led — —

by former TR The group’s Bl With the able -NEN-Y-NI Wl The second al-

MitchRyder/ time honored | assistance of bum from this

sound embrac- H-Bomb Weck ! outstanding

Buddy Miles

d guitarist Jim
McCarty em-
ploys a main-
stream rock sound that is just
right for AOR play. Cover versions
of Peter Green’s “Oh Well” and
Bob Seger's ““Long Long Gone”’
spearheaded the group’s second
album (first for the label),

18

es slick, soulful
ballad produc-
tions and clas-
sics. “‘After
You'’ and “The R|ght Feeling At
the Wrong Time” shows their
strength with slower material
while their version of “The Way
We Were'' is an excellent treat-
ment of that much covered tune.

and Cub Koda
| from Browns-
| ville, this quar-
Bl tet plays a
brand of hard- edged rock that is
not heard much these days. Their
electrifying covers of “Wishing
Well,” “l Got A Line On You' and
“Pay My Dues” should gain them
many fans.

AmericanRadioHistorv-Com

| jazz group ful-
e fills the promise
U that their debut

LB ¥ WM only hinted at.
Thelr solid fusion of jazz and r&b
is among the best being played
today as “Little City Slickers’" and
’City of Penetrating Light”" easily
prove.

(Continued on page 92)
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Their name is Tycoon.

And the reactlon is electrlfylng

iust two Weeks reorders have
totalled more than 100,000 albums«=
unprecedented fora brand new group!

#4 Most Added RW/#4 Most AddedCB
RW-1067CB-173-147"!

The single....
“Such AWoman” explodes onto the charts!

RW-78"-61"/ CB-80 -67"/BB-82-69"

o6n.Their hot debut album.
SnAntaR cords and Tapes.
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By NEIL McINTYRE

® The WBCN strike is over, and their ratings are
up in Boston. Elvis Costello plays and sings for
KSHE/St. Louis, but praises KADI on stage and
deals what is termed a low blow to KSHE by VP/
GM Shelley Grafman. His station was the co-
sponsor of the concert. Hal Neal resigns as presi-
dent of ABC radio and is replaced by VP/GM of
KABC/Los Angeles Ben Hoberman, whose station
has been on the top of the ratings with a news and

r talk format. This could lead to a change in direc-
o tion for the company’s AM rockers, since their
ave been slipping. In Miami, Super QFM-108 throws the

ratings |
switch on a format designed to blend Spanish contemporary music
and American pop. Station is aiming at the young adult Latins in the
south Florida area.

MOVES . . . Eric Margolis is named new PD at WYSP/Philadelphia
. . . Kevin Metheny resigns at 96KX/Pittsburgh and is replaced by
Bobby Christian from WMET/Chicago. Metheny goes to Chicago as
PD at WEFM, replacing Brian White. Back in Pittsburgh, Diane Sutter
is the new GM at WPEZ, from 96KX. Jim Quinn has resigned as MD
at 13Q, and will remain on the air . . . Arlene Wukits joins Y100/
Miami as research director and assistant to Bill Tanner . . . Tom Bell
to co-host morning at WXYZ/Detroit for newstalk, drive time show
. .. Tim (Byrdman) Byrd moves across town to WZZP-FM/Cleveland
as PD, from WGCL . . . Portia at RW west reports . . . Scott Burton
leaves KNBR/San Francisco as PD . . . Mike Novak new PD at KYNO/
Fresno . . . Mark Christopher has resigned as PD at KZEW-FM/Dallas,
the station’s new PD is Ken Rundel . . . Steve Casey leaves KH)/Los
Angeles to join John Sebastian in Phoenix as PD at KKKQ . . . Send
your moves, changes and station pictures to either Portia at RW west
or in the east to Neil (Atlantis) Mcintyre.

MORE RATINGS . . . Chicago ARB book puts WGN at number one
again, but with a healthy increase, from 10.1 to 12.0. WBBM was up
from 7.1 to 7.3, WMAQ moved from 6.5 to 6.2, WLS continued their
downward trend from 6.3 to 5.9. WBMX was down from 4.9 to 4.6,
WIND moved up sharply from 3.0 to 4.6, WVON was up from 3.3 to
3.6, WLUP increased from 2.8 to 3.1. WEFM was off from 2.6 to 2.4,
WBBM-FM down from 2.6 to 2.1, WKQX was off from 2.5 to 2.0
WMET moved from 2.1 to 2.0, WDAI moved from 1.3 to 1.2.

Houston book in the 12 plus shares has KMJQ slipping, but still a
strong number one moving from 11.8 to 10.7. KRBE was down from
11.8 to 10.7. KRBE was down from 9.5 to 7.9, KILT-FM was up from
4.1 to 6.7, KILT-AM moved from 5.8 to 5.7, KTRH was up from 6.7
to 7.9, KIKK-FM was up strong from 2.9 to 4.9. KAUM had a strong
increase from 2.9 to 4.1, KLOL was up from 2.0 to 3.4.

KNUZ was up from 1.3 to 2.0, KNER was down from 5.3 to 3.3,
KRLY was off from 2.6 to 1.8. In San Francisco KGO remained on top
moving from 8.4 to 8.8, KFRC was steady from 6.9 to 6.8, as KCBS
was down from 6.7 to 5.9 KOIT was up from 2.6 to 4.1, KABL off
from 4.2 to 3.7, KABL-FM was up from 2.3 to 2.8, KNBR was up from
2.5 to 3.2, KIOI was off from 4.0 to 3.1. The country sound of KNEW
moved up from 2.3 to 3.4, KSFX was steady from 3.7 to 3.8, KSFO
was up from 3.7 to 4.1. KMEL stayed at 2.2, KSAN moved from 1.8 to
1.9, KYA-FM was up from 1.7 to 2.4 as KYA-AM was off from 2.3 to 2.1,
KOMC was up from 0.8 to 1.6.

In the Boston area WHDH remains on top moving from 11.2 to 11.9,
but WJIB has come on with a sharp increase from 6.8 to 10.8, WBZ
moved up from 8.0 to 9.4. WEEI was off from 8.2 to 7.5, WVBF was
steady from 6.0 to 6.1. WRKO fell again in this book from 6.8 to 4.7,
as WBCN moved up from 4.1 to 4.7, WCOZ was off from 4.8 to 4.3,
WBOS was up from 3.5 to 4.1, WEEI-FM stayed at 3.4, WROR-FM was
up from 3.0 to 3.5, WXKS (Formerly WWEL) was down with their disco

(Continued on page 83)
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WB(N Strike Ends; Union Is Recognized

By STEVEN BLAUNER

S NEW YORK—The three week-
old strike at WBCN-FM in Boston
was resolved on March 10, with
the 19 employees of the station
who had been fired on February
16 returning to work, at least
temporarily.

The employees, 32 of whom
had gone out on strike when the
station’s new ownership, Hemis-
phere Broadcasting, fired 19 of
the 37 member staff, were satis-
fied with the settlement, which
included the recognition of their
union, a major issue during the
strike.

For the strikers, the agreement
signified a major victory. Reac-
tion to the firings of the station
personnel had been swift and
widespread, with extensive cover-
age in print, and rock groups
such as ). Geils and Aerosmith
taking ads in the local newspa-
pers supporting the strike. Sev-
eral of the station’s regular spon-
sors had withdrawn their spots
during the strike.

The station had continued to
broadcast while the 32 employ-
ees were on strike, staffed by
management personnel and disc

jockeys from other stations in
the Hemisphere Broadcasting
chain. The striking employees
were unmistakably happy to be
back on the air, and members of
management were equally re-
lieved by the end of the strike.
Michael Wiener, new president
of WBCN, claimed he was also
pleased with the agreement, al-
though he had originally trimmed
the 19 employees in an economy
move.

The settlement essentially re-
flected the strikers’ demands:
recognition of their union, rein-
statement of the fired employees,
and the assurance that the new
ownership would bargain in good
faith. Guidelines were also drawn
up regarding termination of em-
ployment, with adequate notice
being required, and, in the words
of one shop steward, “just and
fair’” severance arrangements,
being set down such that an-
other ’massacre” could not oc-

(Continued on page 82)

More radio news on pages
82-83.
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THE DISEASE
YOU CAN'T SEE.

THE COMMITMENT
YOU CAN.

Leukemia, the
invisible problem.

You can’t see cancer of the
blood on the outside. But
it usually looks like a killer
on the inside. It can appear
at almost any time, at vir-
tually any age. But tragic-
ally, it’s most likely to
strike the same demogra-
phic group that buys the
records and tapes we sell.

The Foundation, the
visible solution.

(The Music Business Charity.)

Today, the leukemia fight
is at the very fore-front

of all cancer research. And

today, The T.]. Martell
Memorial Foundation For
Leukemia Research is
THE music business
charity. The only such
organization totally
supported by our own
contributions.

i
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A visible return on
the donated dollar.

The money we raise to
support The Foundation
goes right to the fight.
Through the generosity
of industry-donated ser-
vices—and the efficiency
of Foundation-run solici-
tation —total fund rais-
ing costs are held to 3%.
No other national charity

A visibly-dedicated
research staff.

Based in New York’s

Mt. Sinai Medical Center,
the Foundation fight is led
by Dr. James E Holland
—one of the nation’s lead-
ing leukemia specialists.
His staff of cancer re-
search pioneers includes
several internationally-
recognized authorities in

performs so effectively. 4 the field.

Since its opening dedi-
cation in 1976, this
“hard working medical/
¢ scientific/technologi-
cal team has made
incredible strides
' through chemoim-
munotherapy —
 treating leukemia
o with experimental
drugs in a
germ-free
environment.




PLEDGE YOUR SUPPORT FOR
OUR ANNUAL CHARITY DINNER:

A wsnble mvestment
in the hardware

of hope.

The Foundation’s fight
continues with the devel-
opment and deployment
of state-of-the-science
equipment. Cell-growth
incubators and centri-
fuges. Microscopes in the
lab that look up instead of
down. The laminar air-
flow room (an ultra-sterile
“bubble” chamber). Exam-
ples as expensive to oper-
ate as to plan for and
purchaqe

P R S

The commitment
and the hope
continues...

With your help. For The
Foundation’s fight is our
fight. The fight against

leukemia.

A&M Records President

Gil Friesen will receive The
Foundation’s annual honor at
this year’s Humanitarian
Awards Dinner, the organiza-

tion’s fund-raising focal-point.

He joins past Award-winners
—CBS Records President
Bruce Lundvall and Atlantic
Recording Corp. Chairman
of the Board Ahmet Ertegun
—in soliciting your much-
needed and much appreciated
support.

Gil Fresen Dr. James

P Floltand

So please mark down the date;

Saturday evening,

April 21,1979

New York's

Waldorf Astoria

And call The Foundation tor all the details:

Muriel Max,
Director Of Development
T.J. Martell Memorial
Foundation For
Leukemia Research
1370 Ave. Of The Americas
New York, NUY. 10019
(212) 245-1818

4 ‘ A N
FUR /) ‘
!
PLEDGE YOUR SUPPORT

WITH A GIL FRIESEN
RESEARCH FELLOWSHIP
A donation category ear-
marked for new research per-
sonnel makes its Foundation
bow this year.

The Gil Friesen Fellowships
will support The Foundation’s
efforts to train new specialists
in all related fields, enabling a
growing staff to meet the ex-
panding demands of its con-
tinuing work.

Each $5,000 contribution
helps bring a new mind to

work on an old problem—the
conquering of leukemia.

And each and every donation
will bring The Foundation’s
combined fund-raising totals to
its first million-dollar plateau.

.‘m..w"

PLEDGE YOUR SUPPORT NOW

T J MARTELL
o, LEUKEMIA RESCARCIL LABORATORY

MEMORIAL

m——

HELP THE FOUNDATION GO GOLD.

AmericanRadioHistorv. Com




Music Industry Notables and Others
To Benefit U.S. Olympic Cause

B NEW YORK—The first involve-
ment between the United States
Olympic Committee and the en-
tertainment community will take
place on April 16 at the New
York, N.Y. disco with a fund
raising event to benefit the U.S.
Olympic Team.

Don Kirshner will serve as
chairperson for the music divi-
sion while personalities in the
field of sports, media and fashion
will also participate in the event.
It is expected that much of the
anticipated $200,000 to be raised
from the evening's auctions and
festivities will emanate from the
music industry.

Items

Among the items that will be
up for auction are an all expense
paid trip for two to Hawaii to
see Billy Joel in concert, courtesy
of Columbia Records and Home
Run Management, a trip to see
Donna Summer perform in Las
Vegas and the Village People in
San Francisco courtesy of Casa-
blanca Records who are also do-
nating four limited edition litho-
graphs of Kiss signed by the indi-
vidual members of the group, and
tickets to Ardee Concert Produc-
tions in New York donated by

Ron Delsener.  ‘‘Substantial”’
commitments have also been of-
fered by Atlantic, Arista and

Kirshner Records. The cast of
Saturday Night Live will donate
six pairs of tickets for the May 12
show for auction.

Other chairpersons for the
event will include Christopher
Reeve, Cliff Robertson, Jo Jo

Goldman To Windsong

® LOS ANGELES — Al Teller,
president of Windsong Records,
has announced the appointment
of Randee Goldman to the post
of label coordinator for the
company. In this capacity, Ran-
dee will function as administra-
tive liaison with RCA, Windsong's
distribution company.

A

Prior to joining Windsong,
Randee spent the past four years
at Casablanca Record and Film-
Works. Most recently, she was
involved in TV, public and artists
relations, and special projects. .

Randee Goldman

26

Starbuck and Terry Bradshaw.
Others who have agreed to take
part in the festivities include
Cheryl Tiegs, Warren Beatty,
Shirley Maclaine, Ali MacGraw,
Robert Klein, Joey Heatherton,
Edward Villela, Billy jJoel, Donna
Summer, the Village People, and
Melba Moore. Barry Taylor

Neal Out,
Hoberman In
At ABC Radio

M NEW YORK—Harold L. Neal Jr.
resigned as president of ABC Ra-
dio last Monday (12) and was re-
placed Wednesday by Ben Hober-
man, who had been vice presi-

| dent and general manager of

KABC-AM in Los Angeles.

No reason was given for Neal’s
resignation after almost seven
years in the post. He had spent
the last 35 years with ABC in a
number of jobs. Neal was said to
be preparing his own broadcast-
ing company.

Hoberman has been with ABC
for 29 years, and he has worked
at KABC since 1960. Under his
leadership, the station adopted
the all-talk format it still emiploys,
with ratings that have consistently
been at or near the top of the
market. He-was general manager
for WABC-AM in New York for
two years prior to joining KABC.

Weber Named
Home Run GM

@ NEW YORK — Elizabeth Joel,
executive director of Home Run
Systems Corporation, has an-
nounced the appointment of
Frank Weber to the position of
general manager.

Weber will be directly in-
volved with the development of
Jome Run and its clients. Home
Run manages Billy Joel and
Phoebe Snow in addition to va-
rious sports figures.

RSO Signs Rockets

[ Y o T .
The Rockets have recently been signed to a long-term recording contract with RSO Re-
cords, it was announced by Al Coury, president of the label. The group's self-titled Ip
was released March 12. Pictured celebrating the signing of the Rockets are from left,
rear: John Badanjek, Jim McCarty, Rockets' manager Gary Lazar, Dan Keylon, Dennis
Robbins, RSO vice president, promotion, Rich Fitzgerald, Donny Backus and Greg Mc-
Cutcheon; and, front: Mike Hutson, vice president and ging director of RSO Re-

cords International, gement istant Chris Tepper, Dave Gilbert, Julie Sheer, RSO

promotional Detroit, Al Coury, Punch Andrews and Georgia Keiffer, attorney.

MPF Meeting Set

@ NEW YORK — The Music Pub-
lishers Forum will hold an open
meeting Wendesday, March 21
at the Barbizon Plaza Hotel 2 to
5 p.m. with special guest speak-
ers scheduled to speak on the
growing problems of piracy and
bootlegging.

Scheduled to address the
meeting are Julian Perez, F.B.lL
supervisor, and Laurence Kap-
lan, R.I.LA.A. special counsel on
anti-piracy.

This is the first time a Forum
meeting has been opened to all
the members of the music in-
dustry. Since seating is limited,
those planning to attend must
contact Arthur Braun at Dick
James Music, (212) 581-3420.

° L]
Wong Bows Design Firm
W LOS ANGELES — Ron Wong
has announced the formation of
The Wong Design Company, a
multi-faceted graphic and adver-
tising design service.

Wong will be based out of the
offices of Norman Winter Asso-
ciates (6255 Sunset BI. #714,
Hollywood, CA.), where he is
also supervising the art depart-
ment of latter firm’s recently an-
nounced creative services divi-
sion, helmed by VP Ron Baron.

Nightengale to Windsong

Al Teller, president of Wind

g Records, has announced the acquisition of U.S. and

Canadian. distribution for Maxine Nightengale product. Windsong has just released its
first single under this new deal, “Lead Me On,” produced by Denny Diante, vice

president of a&r for Windsong. Pictured from left: Craig Baumgarten, Nightengale's |

manager; Al Teller; Maxine Nightengale and Denny Diante.

AmericanRadioHistorv. Com.
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CTl Appoints Three

B NEW YORK — CTI Records
chairman of the board Creed
Taylor and president Jerald Wag-
ner have announced three new
appointments. Robert S. ‘“Bob”
Riley, Jr. has been named CTl's
national promotion director.
Riley is handling national radio
airplay, among other duties.
Thomas J. Rogan, named national
accounts director, comes from a
background of sales, promotion
and. merchandising with 20th
Century, Motown, Scepter,
Crewe, Liberty and Angel/Capi-
tol Records. Arnold jJay Smith,
CTl’'s new director of creative
services, is handling press, public
information, artist development
and advertising duties.

New Promo Firm

@ NEW YORK—A new record mar-
keting and promotional firm, Mu-
sic Marketing Associates, has been
established. The company s
headed by Jaye Howard, a 16-
year music industry veteran. How-
ard has worked for Capitol, Poly-
dor, Stax and Casablanca record
companies. Operations manager
will be Janice Burley, a five-year
music industry veteran.

Music Marketing Associates will
offer record companies special-
ized and in-depth record market-
ing, promotion and merchandis-
ing services. Based in Atlanta (230
Houston St., Suite 600; (404) 525-
9983).

PRIPR Firm Established

@ LOS ANGELES—PR!PR, a Los
Angeles-based public relations
firm specializing in the enter-
tainment industry, has been
established by Reina Siciliano.
PR!PR is currently involved with
EMI America as its first account.

Roxy Music Touring
@ NEW YORK — Atco recording
group Roxy Music is set to em-
bark on their first U.S. tour in
three years, a four-week coast-
to-coast headlining itinerary.
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Stations:
RWI

WABC WAVZ WBBF WCAO F105 WFIL
WICC WiFI WKBW WNBC WPEZ WPGC
WPRO-FM WQAM WRKO WTIC-FM KFRC
V97 Y100 13Q Z104 96KX 99X

Tendency:

Strong R & B influence. Last on Country
hits, strong retail influence, MOR potential.

Last This
Week: Week:
3 1 Bee Gees
7 2 Doobie Bros.
1 3 Gloria Gaynor
5 4 Donna Summer
2 5 Rod Stewart
4 6 Peaches & Herb
10 7 Anne Murray
8 8 Evelyn “Champagne” King
9 9 LRB
14 10 Dire Straits
! 11 11 Billy Joel
i 12 12 Babys
I 17 13 Bell & James
' 16 14 Poco
21 15 Frank Mills
20 16 Blondie
22 17 Gary’s Gang
23 18 Amii Stewart
6 19 Melissa Manchester
27 20 Bobby Caldwell
28 21 uatro & Norman
29 22 Chic
13 23 Nigel Olsson
26 24 Pointer Sisters
25 25 Neil Diamond
30 26 Police
24 27 Gonzalez
35 28 George Harrison
33 29 Instant Funk
32 30 Sister Sledge
Ex 31 Cher
34 32 Blues Bros.
AP 33 Eddie Money
AP 34 George Benson
— 35 Bob Welch
Adds: anlage People
Ironhorse
Peaches & Herb
G.Q.
Wings
Extras: Tycoon
Jacksons
LP Cuts: Bee Gees (Various Cuts)
Also Possible: Maureen McGovern
April Wme
‘ Arpeggi
England Dan & John
Ford Coley
J. Geils Band

Hottest:
Rock:

Allman Bros.
Ironhorse

ZRW Il

WANS-FM WAUG WCIR WCGQ WwBBQ
WBSR WFLB WGSV WHBQ WHHY WISE
WLAC WMAK WRJZ WSGA BJ105 Z93
KX/104 KXX/106 94Q

Early on product, strong sales influence
from both R & B and Country records.

Last  This
Week: Week:
1 1 Bee Gees
2 2 Rod Stewart
5 3 Doobie Bros.
10 4 Dire Straits
6 5 Donna Summer
3 6 Peaches & Herb
7 7 LRB
9 8 Frank Mills
4 9 Gloria Gaynor
14 10 Amii Stewart
8 11 Poco
17 12 Quatro & Norman
13 13 Eddie Rabbitt
15 14 Billy Joel
19 15 Evelyn “Champagne” King
21 16 Bell & James
12 17 Eddie Money
22 18 Bob Welch
20 19 Anne Murray
23 20 Chic
24 21 Sister Sledge
27 22 Blondie
26 23 Chuck Brown
31 24 Jacksons
25 25 Blues Bros.
28 26 Bobby Caldwell
11 27 Babys
30 28 Faragher Bros.
29 29 Eric Clapton
18 30 Neil Diamond
32 31 Cher
Add 32 Instant Funk
Ex 33 George Benson
Ex 34 George Harrison
Adds: Aliman Bros,
Peaches & Herb
Orleans
Tycoon
Extras: Village People
Ironhorse
England Dan & John
Ford Coley
tyx
Randy VanWarmer ‘
Roger Voudouris }
LP Cuts: Bee Gees (Love You Inmde) w
Also Possible: Kim Carnes
April Wine
Nicolette Larson
Art Garfunkel
Barbara Mandrell

Adult:

England Dan & John Ford Coley

i AmericanRadioHictonCam

IRWIII

WEFM WGCL WIFE WLS WMET WNDE
WOKY WZUU WZZP KBEQ KSLQ KXOK
CKLW Q102 92X

Much exposure for Rock & Roll. R & B
crossovers active. Late on Country product.

Last This
Week: Week:
2 1 Bee Gees
6 2 Doobie Bros.
4 3 Peaches & Herb
1 4 Gloria Gaynor
5 5 Donna Summer
3 6 Rod Stewart
8 7 Dire Straits
12 8 Billy Joel
16 9 LRB
10 10 Melissa Manchester
13 11 Babys
15 12 Poco
14 13 Anne Murray
17 14 Amii Stewart
28 15 Frank Mills
23 16 Chic
25 17 Blondie
24 18 Bob Welch
20 19 Toto
21 20 Eddie Money
22 21 Herbie Mann
7 22 Pointer Sisters
9 23 Chicago
11 24 Nigel Olsson
26 25 Heart
30 26 Bobby Caldwell
31 27 Quatro & Norman
Add 28 Village People
Ex 29 George Harrison

George Benson

Tycoon

Linda Clifford

Peaches & Herb
Desmond Child & Rouge

Adds:

. Blues Bros.
Extras: i

LP Cuts: None
Santana

Also Possible: e T
Instant Funk

Supertramp
Orleans

R & B Crossovers:

Arpeggio
G.Q.

Record World ugd Ma
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THE LOGICAL SONG SUPERTRAMP/A&M 2128 {Almo/Delicate, ASCAP)

| DON'T WANT NOBODY ELSE (TO DANCE WITH YOU) NARADA MICHAEL
WALDEN/Atlantic 3541 {Screen Gems-EMI, BMI)

LIPSTICK TRACES (ON A CIGARETTE) AMAZING RHYTHM ACES/MCA
12454 {Unart, BMI)

WALKIN' ON THE FENCE COUCHOIS/Warner Bros. 8749 {World Song,
ASCAP)

SHINE BAR-KAYS/Mercury 74048 (Warner-Tamerlane, BMI)

THE TREES RUSH/Mercury 74051 (Care, ASCAP)

HOT NUMBER FOXY/Dash 5050 (TK) (Sherlyn/Lindseyanne/Buckaroo,
BMI}

YOU AND ME LINER/Atco 7097 {Desert Songs, PRS)

WOMAN IN LOVE THREE DEGREES/Ariola 7742 {Chappell, ASCAP)

CALIFORNIA DREAMIN' AMERICA/American Intl. 700 (Casablanca)
(ABC, ASCAP)

STAR LOVE CHERYL LYNN/Columbia 3 10907 {Colgems-EMI/Spec-O-Lite,
ASCAP/Screen Gems-EMI/Traco, BMI)

| WISH | COULD FLY (LIKE SUPERMAN) KINKS/ Arista 0409 {Davray, PRS)

SHOOT ME (WITH YOUR LOVE) TASHA THOMAS/Atlantic 3542
{Velocity, BMI)

HOLD OUT TRILLION/Epic 8 50670 {(Little Johno/Twogether/Blackwood,
BMI)

(EVERYBODY) GET DANCIN' BOMBERS/West End 1215 {Mandingo, BMI)

CALL OUT MY NAME ZWOL/EMI-America 8009 {Mother Tongue, ASCAP}

DISTURBING THE PEACE T.M.G./Atco 7096 (E. B. Marks, ASCAP)

PARADISE THE MAX DEMIAN BAND/RCA 11525 (Songs of Bandier-
Koppelman/Clonesound, ASCAP)

ACCIDENTS WILL HAPPEN ELVIS COSTELLO/Columbia 3 10919
(Plangent Visions, ASCAP)

THERE BUT FOR THE GRACE OF GOD GO | MACHINE/Hologram/RCA
11456 (Nance/Hologram, ASCAP/ITC, BMI)

KEEP THE CHANGE KAYAK/Janus 278 (Heavy, BMI)

WHOLE LOTTA LOVE WONDER BAND/Atco 7099 (Superhype, ASCAP}

SUNSHINE HOTEL {JUST WALK ON IN) RICHARD T. BEAR/RCA 11470
{Lucky Bear/Billy Hocher, ASCAP)

SHINE ON SILVER MOON MARILYN McCOO & BILLY DAVIS, JR./Columbia
3 10806 (Don Kirshner, Songs, ASCAP)

UNLOVED WALTER EGAN/Columbia 3 10916 {Melody Deluxe/Sweli
Sounds/Seldak, ASCAP)

(YOU GOTTA WALK AND) DON'T LOOK BACK PETER TOSH/Rolling Stones
19308 (Atl) {Jobete, ASCAP)

LOVE HAS COME MY WAY TONY VALOR/Paula 432 (Listie, BMI).

HIGH ON YOUR LOVE SUITE RICK JAMES/Gordy 7164 (Motown)
{Jobete, ASCAP)

JUST ONE WOMAN PETER McCANN/ Columbia 3 10899
(ABC/Dunhill, BMI)

DON'T IT MAKE IT BETTER BILL WITHERS/Columbia 3 10892
(Bleunig, ASCAP)

MAKIN' IT DAVID NAUGHTON/RSO 916 (Perren-Vibes, ASCAP)

SEXY LADY FANTASTIC FOUR/Westbound 55417 {Atl) {Bridgeport, BMI)

FEEL THAT YOU'RE FEELIN' MAZE/Capitol 4686 (Amazement, BMI)

HANG IT UP PATRICE RUSHEN/Elektra 45549 (Baby Fingers, ASCAP)

FREAK THE FREAK THE FUNK (ROCK) FATBACK BAND/Spring 191
{Polydor) (Clita, BMI}

| WANNA WRITE YOU A LOVE SONG DAVID OLIVER/Mercury 74043
{Daleo/Grand Niego, BMI/At Home, ASCAP)

DANCE THE NIGHT AWAY WITH YOU DR. JOHN/Horizon 117 {A&M)
(Irving/Skull/Stazybo, BMI)

THEME FROM “SUPERMAN'' MECO/Casablanca 946
{Warner-Tamerlane, BMI]

LAST NIGHT | WROTE A LETTER STARZ/Capitol 4671 {Maximum Warp/
Rock Steady, ASCAP)

FOLD OUT GIRL PAT TAYLOR/ Mercury 74050 (Stafree/Quarter Moon,
BMI}

SOMEWHERE IN MY LIFETIME PHYLLIS HYMAN/Arista 0380 (Mid-America/
Wheel, ASCAP)

MY GUNS ARE LOADED BONNIE TYLER/RCA 11468 (Scott-Wolfe/Prince
of Wales, ASCAP)

DON'T LOOK AWAY LEO SAYER/Warner Bros. 8738 (Longmanor/
Chrysalis, ASCAP/Braintree/Snow, BMI)

IRUNNING AFTER LOVE MELANIE/Tomato 102 (April Blackwood/
Neighborhood, ASCAP)

CIRCLE OF LOVE ROADMASTER/Mercury 74038 (Canal, BMI)

THE MAN WITH THE CHILD IN HIS EYES KATE BUSH/EMI-America 8006
(Glenwood, ASCAP)

NATALIA VAN MORRISON/Warner Bros. 8743 (Essential, BMI)

KEEP IT TOGETHER (DECLARATION OF LOVE) RUFUS/MCA 12444
(Marsaint/Warner-Tamerlane, BMI)

HEART TO HEART ERROL SOBER/The Number One Record Company 215
{At]) (ATV/Mann & Wiel BMI)

RAVE ON JESSE COLIN YOUNG/Elekira 45530 {MPL, BMI)

RecordWorld o

Alphabetical Listing

| HAPPINESS
|

A LITTLE MORE LOVE John Farrar (John
Farrar/Irving, BMI)

BIG SHOT Phil Ramone (Impulsive/
April, ASCAP) ...

BLOW AWAY G. Harrison/R. Titelman
(Ganga, BMI)

BRIDGE OVER TROUBLED WATER Askey
{Paul Simon, BMI)

BUSTIN’ LOOSE Purdie (Nouveau/Ascent,
BMI

)
CAN YOU READ MY MIND M. Lloyd
(Warner-Tamerlane, BMI) ....................
CHASE G. Moroder (Gold Horizon, BMI) ...
CRAZY LOVE R. Sanford Orshoff
(Pirooting, ASCAP
CRAZY LOVE Tom Dowd (Pango
Careers, BMI)
DANCIN' Gray & Hanks (lceman/
Unichappell, BMI)
DANCIN/ SHOES Paul DaV|s {Canal, BMI).
DA YA THINK I'M SEXY? T. Dowd (Riva/
WB/Nile Streak, ASCAP) ...
DISCO NIGHTS Simpson/Fleming (GQ/
Arista, ASCAP)
DOG & BUTTERFLY Group/Flicker/Fisher
(Wilsongs/Know, ASCAP)

DON'T CRY QUT LOUD H. Maslin (lrving/
Woolnough/Jemava/Unichappell/
Begonia, BMI) ...

DON'T YOU WRITE HER OFF R. & H.
Alpert (Little Bear/Red Shift, BMI)

ELENA Nat Jeffrey (Likewise, ASCAP/
WB, BMI) i

EVERY TIME | THINK OF YOU Ron
Nevison {X-Ray/Jacon, BMI)

EVERY WHICH WAY BUT LOOSE
S. Garrett (Peso/Warner/Malkyle, BMI)..

FEELIN’ SATISFIED Tom Scholz (Pure
Songs, ASCAP) ..o

FIRE Richard Perry (Bruce Springsteen
P)

ASCA
FOREVER IN' BLUE JEA

(Stonebridge, ASCAP) ..
GET USED TO IT Omarhan (See Thls

House, ASCAP/Spikes, BMI)

GOOD TIMES ROLL Roy Thomas Baker

(Lido, BMI) ooioiiciieiceecet e

GOT TO BE REAL Marty & David Paich

(Buﬁerﬂy/Gong BMI/Hudmar/Cotaba
AP)

S Bo

Gaudio

erry (Warner-

c
Tamerlane/Marsaint, BMI)

| HARD TIMES FOR LOVERS G. Klein

{Careers, BMI) ....ccocoommmiiieice
HAVEN'T STOPPED DANCING YET Richard
& Gloria Jones (Old ""Eye’’/Buckwheat,
ASCAP) ..o
HEARTACHES J. Valiance {Turnup, PRO)...
HEART OF GLASS Mike Chapman (Rare
Blue/ Monster Island, ASCAP)
HEAVEN KNOWS G. Moroder/P. Belotte
(Rick’s/Say Yes, BMI) ..
HERE COMES THE NIGHT Johnsfon/
Becher (Irving, BMI) ...........coocviiiii
HE'S THE GREATEST DANCER Edwards/
Rodgers (Chic, BMI)
I DON'T KNOW IF IT‘S RIGHT T. Life
(Six Continents/Mills & Mills, BMI) ...
I GOT MY MIND MADE UP (YOU CAN
GET (T GIRL) B. Sigler (Lucky Three/
Henry Suemay/Six Strings, BMI) ... .
I JUST FALL IN LOVE AGAIN Norman
(Peso/Hobby Horse/Cotton Pickin/
Bill, ASCAP)
I“LL SUPPLY THE LOVE Group {Hudmar,
ASCAP) o
IF LOVING YOU IS WRONG (I DON‘T
WANT TO BE RIGHT) Tom Collins (East
Memphis/Klondike, BMI)
I WANT YOUR LOVE Rodgers/Edwards
(Chic/Cotillion, BMI)
I'M NOT GONNA CRY ANYMORE Ernle
Winfrey (Mandy, ASCAP)
| NEED YOUR HELP BARRY MANILOW R.
Stevens (Ray Stevens, BMI)
IN THE NAVY Jacques Morali (Can’t Stop,
BMI)

IT HURTS SO BAD Moore/Ellington/
Carnes (Almo/Brown Shoe/Quixotic,
ASCAP)

IT MUST BE LOVE F. Wilson (Specolite,
ASCAP/Traco, BMI) ... .

| WILL SURVIVE Dino Fekaris (Perren-
Vibes, ASCAP) .. et

JUST ONE LOOK Peter Asher (Premler
BMI)

JUST THE SAME WAY Roy Thomas
{Weed High & Nightmare, BMI)

JUST WHEN | NEEDED YOU MOST D.
Newman (Fourth Floor, ASCAP) .........

KEEP ON DANCIN’ Not listed (Mideb/
Eric Matthew, ASCAP)

AmericanRadinHietary Com

Producer,-Puinsher, Licensee

KNOCK ON WOQOD B. Leng (Warner
Bros., ASCAP)
LADY J. Boylan & Group (Screen Gems-
18 EMI, BMI)
LE FREAK Nile Rodgers & Bernard
41 Edwards (Chic, BMI)
LIVIN’ IT UP (FRIDAY NIGHT) Bell &
James (Mighty Three, BML
LOTARA LOVE Ted Templeton (Silver-Fiddle,
1) e
LOVE BALLAD Tommy Lipuma (Unichap-
82 pell, BMI} e,
37 | LOVE AND DESIRE S. Soussan (Aliza-
Thorah, ASCAP/On Beat, BMI) ...
21 | LOVE IS THE ANSWER Kyle Lehning
(Earmark/Fiction, BMI)
88 | LOVE TAKES TIME Orleans (Orleansongs,
ASCAP

MAYBE I'M A FOOL Bruce Botnick
(Grajonca/lIsland, BMI)
MUSIC BOX DANCER Frank Mills
74 {Unichappell, BMI)
NO TELL LOVER Phil Ramone & Group
(Csocm/S)treet Sense/Polish Prince,

NOW THAT WE FOUND LOVE A. Sadkin

14 & Group (Mighty Three, BMI) ...
OH HONEY Ken Gold (Screen Gems
81 EMI, BMI)
OUR LOVE IS INSANE Landis (Desmo |e/
75 Managed, ASCAP) ..o,
PRECIOUS LOVE Carter (GIenwood/Clgar
16 ASCAP)
RENEGADE Group (Almo/Stygian} ...
57 REUNITED Dino Fekaris & Freddie Perren

(Perren-Vibes, ASCAP) ..........cccocovvnnnn.
89 ROCK N’ ROLL FANTASY Group (Badco,
ASCAP)
g ROLLER Myles Goodwyn (Goody Two
Tunes, BMI) ..
ROXANNE Group (Vlrgln ASCAP) .
27 RUBBER BISCUIT Tlschler/Shaﬁer(Adam
Levy & Father, BMI) .o
86 | SATURDAY NIGHT, SUNDAY MORNING
H. Davis (Colgems EMIi/Jobete, ASCAP)
84 | SEPTEMBER Maurice White (Saggire/
'IAr;(l:ng/)Charleyvllle, BMI/Steelchest,

55 SHAKE IT Robertston & Matthews
(Steamed Clam, BM1)
73 | SHAKE YOUR BODY (DOWN TO THE

GROUND) Group (Peacock, BMI) ..........

95 | SHAKE YOUR GROOVE THING F. Perren
(Perren-Vibes, ASCAP)

SIN(é‘vCFO)R THE DAY Group (Stygian,

69 | SONG ON THE RADIO Alan Parsons
(DJM/Frabjous/Approximate) ...

26 | SOUL MAN Bob Tishler (Walder/Birdess,

ASCAP) ..
3 SOUVENIRS R. Tokarz (Sirocco/ Radmus,
s ASCAP) .
STAY THE NIGHT V. Poncia (Fanaflap,
2 BMI)
STORMY Lambert & Potter (Low-Sal, BMI)
20 STUMBLIN’ IN Chapman (Chinnichap/

Careers, BMI) ...
SUCH A WOMAN Robert John Lange
42 (Cee-Note, BMI) ..o
SULTANS OF SWING Muff Winwood
(Straitjacket/Almo, ASCAP) ..o
19 SUPERMAN Adams & Morris (Peer, BMI).
SURVIVOR Bongiovi/Quinn (Gooserock/
45 Fleur, BMI)
SWEET LUI-LOUIS Randy Bachman
(Survivor, PRO/Uskids, BMI)
77 | TAKE IT BACK J. Wissert (Center City
ASCAP) ... .
TAKE ME HOME Bob Esty (Rick’'s BMI)...
THE GAMBLER L. Butler (Writers Night,
65 ASCAP)
THEME FROM TAX! (ANGELA) B. James
(Addax/Bob James & De Shuffin/
Wayward, ASCAP) ...
TOO MUCH HEAVEN Group/Rlchardson/
Galuten (Music For UNICEF, BMI) ..
TRAGEDY Group/Rlchandson/Galuten
66 (Stigwood/Unichappell, BMI) .
WATCH OUT FOR LUCY G. Johns
{Stigwood, BMI)
WHAT A FOOL BELIEVES Ted Templeman

3 (Snug, BMI/Milkmoney, ASCAP) ...
WHAT YOU WON'T DO FOR LOVE
54 Halloway (Sherlyn/Lindseyanne, BMI) ...

WHEELS OF LIFE G., J. & R. Vannelli

93 (Almo/Giva, ASCAP)

WHO DO YOU LOVE E. McDaniel (ARC,

78 BMI)

YMCA Jaques Morali (Green Light,
ASCAP)

44

38

28

6

22

96

99
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Record World
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(A weekly report on current and upcoming discotheque breakouts)

By BRIAN CHIN

W AIN'T NO STOPPIN': This week’s key releases are offerings from
familiar names; several are successful follow-ups to initial hits.

Linda Clifford’s third Curtom album (now distributed through RSO)
is called “Let Me Be Your Woman;" like its immediate predecessor,
it'’s produced by Gil Askey and this double album’s highlights are
perfectly straight-faced and overwhelmingly effective versions of
songs which one previously would have assumed to be disco-resistant.
““Bridge Over Troubled Water,” in a side-long version mixed by
Jimmy Simpson, throws all caution to the wind and comes at you in
such an overpowering rush that 10:20 seems to cut the song short.
Clifford wails and calls with gospelly back-ups through Askey’s Spec-
toresque curtain of strings and kickdrum, and the sheer intensity just
dares you to take it less than seriously. By all signs, “Bridge” looks
like a solid pop single crossover. “One of Those Songs’ (11:46) mixed
by Jim Burgess, takes ““If My Friends Could See Me Now” a positive
step further by slight lyrical alterations that inject dance motif: “What
is the name of that song that makes me get down, down, down?”
And, as in “If My Friends,”” the vamping passages are almost des-
perately urgent—peak-time material, no doubt about it. So it is a bit

strange to hear these particular songs in this particular form; still, in
the pound and swirl of it, oh, you've got to surrender: “It's movin’,
ain’t it—I don't care, it nrakes you wanna get into it."” Elsewhere on
the album: “Don’t Give it Up,” patterned lyrically and rhythmically
after “Runaway Love,” with the difference that here, the monologue
takes over entirely, making it a bit harder to relate emotionally to the
cut. The boogie potential, needless to say, remains high. Two other
cuts on this very generous album are likely to go over: “’Sweet Melo-
dies” (7:55) and ’Hold Me Close” (4:48), both of them midtempo
soul songs that are the sort of versatile cut that can either build up
or let off steam. The best aspects of “Let Me Be Your Woman’’ are
formidable—namely, Clifford’s performance, which is extremely, con-
sistently, exciting, and Askey’s production, which is just flawless.
One has a nagging feeling, nonetheless, that Clifford is less than best
presented in remakes that don’t have much point to them.

Village People preview their fourth album, “Go West,” this week
on a Casablanca disco disc, containing two cuts: ““In the Navy” (6:21),
already streaking up the pop charts as a single, and ‘“Manhattan Wom-
an” (6:35). “In the Navy,” like “YMCA,” is an ode to macho male
bonding; there’s a strong handclap hook and, inevitably, a line that
just vibrates with irony: ““They want you as a new recruit.” ““Man-
hattan Woman’’ may be a stronger club cut, however, since it intro-
duces a phased guitar sound that’s the newest of infrequent changes
in Jacques Morali’s production.

ROCK IT TO THE TOP: Three self-contained bands offer new mate-
rial: G.Q. and Mantus follow disco disc hits with their first albums;
Brainstorm returns with a scorching Tabu/CBS disco disc, “Hot For
You.” Like 1977’s “Lovin’ is Really My Game,” ““Hot For You" comes
on at a tempo that nearly runs away with itself, with a jamming, gutsy
thrust that resists formula. In a 10:39 mix by Rick Gianatos, the hooks
just keep coming: a solid, singalong refrain, vocal and handclap
breaks and, finally, a string overlay, all lead by a refreshing, young-

(Continued on page 81)

McNIGHT /PITTSBURGH

DJ: Jim Kolich

AT MIDNIGHT—T-Connection—Dash
BANG A GONG/ALL RIGHT NOW—Witch

NEW GALAXY/CHICAGO
DJ: Scott Adams

(Listings are in alphabetical order, by title)

&

RAFTERS ROOM/SEATTLE
DJ: George Adams

POINTE OF VlEW/PHOEle DANCER—Gino Soccio—Warner/RFC

DJ: Tom Koranda

Queen—Roadshow (disco disc/Ip cut)

CLIMB/RUSHIN’ TO MEET YOU—Midnight
Rhythm—Atlantic

DANCER—Gino Soccio—Warner/RFC

DANCE WITH YOU-—Carrie Lucas—Solar

DA YA THINK I'M SEXY?—Rod Stewart—WB

(EVERYBODY) GET DANCIN'—Bombers—
West End

FILL MY LIFE WITH LOVE/ONE MORE
MINUTE—St. Tropez—Butterfly (disco disc/
Ip cut)

FIRE NIGHT DANCE—Peter Jacques Band—
Prelude {entire Ip)

HE’S THE GREATEST DANCER/WE ARE FAMILY
—Sister Sledge—Cotillion

KNOCK ON WOOD—Amii Stewart—Ariola

MAKIN' IT—-David Naughton—RSO

MY BABY'S BABY—Liquid Gold—Parachute

MUSIC ARE YOU READY/HOODOO VOODOO
—C.D. Band—Casablanca (Ip cuts)

NIGHT TIME—Sticky Fingers—Prelude
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DANCER—Gino Soccio—Warner/RFC

DANCE WITH YOU—Carrie Lucas—Solar

DA YA THINK I’M SEXY?—Rod Stewart—WB
DISCO NIGHTS (ROCK FREAK)—G.Q.—Arista

(EVERYBODY) GET DANCIN'—Bombers—
West End

HE’S THE GREATEST DANCER/WE ARE FAMILY
—Sister Sledge—Cotillion

HOT NUMBER—Foxy—Dash

| GOT MY MIND MADE UP (YOU CAN GET IT
GIRL)—Instant Funk—Salsoul

KEEP ON DANCIN’/LET’S LOVE DANCE
TONIGHT—Gary’s Gang—Col (disco disc/ip
cut)

KNOCK ON WOOD—Amii Stewart—Ariola

MY BABY’S BABY—Liquid Gold—Parachute
NIGHT TIME FANTASY—Vicki Sue Robinson—
RC

A
PICK ME UP I'LL DANCE—Melba Moore—Epic
STAR LOVE—Cheryl Lynn—Col

THERE BUT FOR THE GRACE OF GOD GO 1
Machine—Hologram/RCA

BANG A GONG/ALL RIGHT NOW—Witch
Queen—Roadshow

CRAZY—Glass Family—JDC

DANCER/DANCE TO DANCE—Gino Soccio—
Warner/RFC {disco disc/Ip cut)

DON'T YOU NEED—Linda Evans—Ariola

FIRE NIGHT DANCE—Peter Jacques Band—
Prelude (entire Ip)

FILL MY LIFE WITH LOVE/ONE MORE
{AINUTE—S'. Tropez—Butterfly (disco disc/
p cut)

FORBIDDEN LOVE—Madleen Kane—WB

HERE COMES THE NIGHT—8each Boys—
“Caribou
OLD YOUR HORSES—First Choice—Gold Mind
{entire Ip)

| (WHO HAVE NOTHING)—Sylvester—Fantasy

KNOCK ON WOOD—Amii Stewart—Ariola
(disco disc/entire Ip)

MAKIN’ IT-David Naughton—RSO

NIGHT TIME FANTASY—Vicki Sue Robinson—

RCA

STICKY FINGERS—Sticky Fingers—Prelude
(entire Ip)

TAKE ME HOME—Cher—Casablanca

DA YA THINK ‘M SEXY?—Rod Stewart—WB

(EVERYBODY) GET DANCIN’—Bombers—
West End

FORBIDDEN LOVE—Madleen Kane—WB

FOR YOUR LOVE—Chilly—Polydor {Ip cut)

HE’S THE GREATEST DANCER/WE ARE
FAMILY/SOMEBODY LOVES ME—Sister
Sledge—Cotillion (disco disc/Ip cut)

| DON‘T KNOW IF IT°S RIGHT—Evelyn
“’Champagne’’ King—RCA

KEEP ON DANCIN'—Gary’s Gang—Col

KNOCK ON WOOD/LIGHT MY FIRE—Amii
Stewart—Ariola (disco disc/Ip cut)

MY BABY’S BABY-Lliquid Gold—Parachute

SATURDAY NIGHT, SUNDAY MORNING—
Thelma Houston—Tamla

SHAKE YOUR BODY (DOWN TO THE GROUND)
BLAME IT ON THE BOOGIE/THINGS | DO
FOR YOU—Jacksons-Epic

STICKY FINGERS—Sticky Fingers—Prelude
(entire Ip)

TRAGEDY—Bee Gees—RSO

WHAT A FOOL BELIEVES—Doobies Bros.—WB

AmericanRadioHistorv.Com
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So,ar Hosts Disco Contest

Solar records president Dick Griffey last week presented the Shalamar !‘Tossing, Turn-
ing & Swinging” disco dance finals at New York's Copacabana. The dance finalists,
seventeen couples from all over the U.S., vied for $6,000 in prizes. Pictured, from left,
are: standing, WBLS' Vaughn Harper, emcee at the gala; $2,000 second prize winners
Tony Lodge and Bonnie Anderson; the first prizers; Solar president Dick Griffey; $1,000
third prize winners Donna Gamble and Brad Heaverlo. Kneeling are Shalamar’s How-
ard Hewett, Jody Watley and Jeffrey Daniels; Bill Stanton, RCA records, director, na-
tional Black music promotion; Tony King, director of disco marketing, who served as

one of the contest’s judges.

"Superdisco’ Program Sef By Polygram Dist.

® NEW YORK—In recognition of
the current strength and mass ap-
peal of disco music in general
and Polygram Distribution’s mar-
ket share specifically, Jon Pei-
singer, vice president of market-
ing development, has announced
Polygram Distribution’s first disco
sales and marketing program,
running March 26 through April
30, 1979.

The program’s theme, ‘‘Super-
disco,” keys in on 44 current and
catalogue titles on Polygram Dis-
tribution distributed labels Casa-
blanca, Parachute, Polydor, BGO,
Harem, MVP, Spring, RSO and
RSO/Curtom. All configurations
of the 44 titles will be eligible for
the program and several addi-
tional titles from the April release
will also become eligible as re-
lease dates approach.

The program boasts a cash dis-
count on each order, special ad-
vertising funds, advertising ma-
terials and merchandising aids.
Program order forms, ad mats and
radio spots highlighting the “‘Su-
perdisco” theme will be avail-
able. Merchandising materials
featuring the ‘‘Superdisco” logo
will include four-color posters,

mobiles and header cards. The

RECORD WORLD MARCH 24, 1979

special “Superdisco” merchandis-
ing materials will be used to unify
label aids that promote specific
product and to tie in all eligible
Polygram-distributed product at
the retail level.

Though the program officially
commences on March 26, Poly-
gram Distribution sales represen-
tatives will be visiting accounts
starting on March 19 to hold ini-
tial discussions with buyers. Cus-
tomers who would like complete
information about the program
prior to a visit by a Polygram Dis-
tribution sales representative are
requested to call their local Poly-
gram Distribution sales branch.
All program orders must be writ-
ten by a Polygram Distribution
sales representative and no tele-
phone orders will be accepted.

Sclavos to S.M.I.

@ S.M.l. records has announced
the appointment of Ted Sclavos
as national disco coordinator.
Sclavos can be reached at 212-
757-7111.

More disco coverage, includ
ing the Disco File Top 40, on
pages 80-81.

U,

WBOS /Boston /Jane Dunkiee

#1 THERE BUT FOR THE GRACE
OF GOD 60 | —Machine—
Hologram/RCA

Prime DANCER/DANCE TO DANCE—

Gino Soccio—Warner/RFC
DISCO NIGHTS (ROCK FREAK)

—G.Q.—Arist
NIGHT TIME FANTASY—Vnckl
Sue Robinson—RCA

I (WHO HAVE NOTHING)—
Sylvester—Fantasy

ROCK IT TO THE TOP—
Mantus—SMI

WORK THAT BODY—Taana
Gardner—West End

WKTU/New York/ Mstthew Clenott

#1 16GOT MY MIND MADE UP
(YOU CAN GET IT GIRL)—
Instant Funk—Salsoul

Prime TAKE HE HOMEGrer—
0 asablanca
Movers: coexT EXPECTATIONS/
DOUBLE CROSS—First
Choice—Gold Mind (lp

Movers:

Pick Hits:

cuts)
KEEP YOUR BODY WORKIN'—

Kleeer—Atlantic
STI(\:RI LOVE—Cheryl Lynn—

IT’S OVER—AIma Faye—
Casablanca

|1 ONLY WANNA GET UP AND
DANCE—The Raes—A&M
{Ip cut)

WCAU-FM/Philadelphia/ roy perry

#1 HE'S THE GREATEST DANCER/
WE ARE FAMILY—Sister
Sledge—Cotillion

Prime nag_cméungcz ‘l"vo l)AN!:REFE
. ino Soccio—Warner/
Movers: 1akE ME HOME—Cher.-
Casablanca
HIGH ON YOUR LOVE SUITE—
Rick Yames—Gordy

Pick Hits: DO YOU WANNA GO PARTY—
K.C. & The Sunshine
Band—TK (single)
EVERYTHING IS GREAT—
Inner Ci-cle—Island
ROCK YOUR BABY—The
Force—Phila. Intl.

WRMZ-FM /COLUMBUS /Bill McCullty

#1 DA YA THINK I'M SEXY?—
Rod Stewart—WB

KNOCK ON WOOD—Amii
Stewart—Ariola

TAKE ME HOME—Cher——
Casablan

HERE I:OMES THE NIGHT—
Beach Boys—Caribou

DANCER/DANCE TO DANCE—
Gino Soccio—Warner/RFC

1 LOST MY HEART (TO A
STARSHIP TROOPER)—
Sarah Brightman—Ariola

DON'T YOU NEED—Linda
Evans—Ariola

Prime
Movers:

Pick Hits:

KSET /EL PASO/ Chuck Gross

#1 KNOCK ON WOOD—Amii
Stewart—Ariola

HE'S THE GREATEST DANCER
—Sister Sledge—Cotillion

HIGH ON YOUR LOVE SUITE—
Rick James—Gordy

1 GOT MY MIND MADE UP
(YOU CAN GET IT GIRL)—
Instant Funk—Salsoul

BRIDGE OVER TROUBLED
WATER—Linda Clifford—

Curtom
ST%RILOVE—CheryI Lynn—

0
IN THE NAVY—Village
People—Casablanca

Prime
Movers:

Pick Hits:

KIIS-FM /Los Angeles /Sherman Cohen
#1 STSRI LOVE—Cheryl Lynn—
0

Pime ST e
. —Sister
Movers: Sledge—Cotillion
DISCO NIGHTS (ROCK FREAK)
—G.0.—Arista
DANCER/DANCE TO DANCE—
Gino Soccio—Warner/RFC

BANG A GONG—Witch Queen
—Roadshow

ONE MORE MINUTE—St.
Tropez—Butterfly (Ip cut)

NIGHT TIME FANTASY—
Vicki Sue Robinson—RCA

Pick Hits:

All records played are 12” discs unless otherwise indicated.

A VA
(E-406031)

Produced by George Duke

ST g00d to you!

The sizzling new 12-inch single, coming soon from

Remixed by Larry Levan and Billy Kessler

on Elektra Records.

N
12

€11979 Elekira/Asylum Records ) A Warner Communications Co

AmericanRadioHistorv.Com
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=z WE THANK YOU'

!!,'J"k“" On November 8, 10 and 11, 1979, the World Popular Song
f Festival in Tokyo proudly celebrates its 10th anniversary.

I

Thank you—
For 10 years of chart-busting new hits.
For 10 years of unique, stimulating new sounds in pop music.

For 10 years of entries from almost every country in the world.
For 10 years of leadership in bringing new pop music sounds to Japan.
For 10 years of constantly increasing recognition and prestige.

And thank you for helping us to make the Festival the grandest,
most spectacular, and widest in scope pop music festival in Japan.

FESTIVAL COMMITTEE 79 The entry deadline is July 10th for receipt of yourdemo

@ YAMAHA MUSIC FOUNDATION tape, music score and lyrics, bio and photo, and com-

24-22, 3-chome, Shimomeguro, Meguro-ku, Tokyo, Japan pleted application form. Write to us today and we’ll get
PHONE: Tokyo (03) 719-3101 _ _
CABLE: WORLDFESTIVAL TOKYO TELEX: 2466571 YAMAHA | the entry form and regulations to you right away.
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TITLE, ARTIST, Label, Number, (Distributing Label)

MAR. MAR. WKS. ON
24 17 CHART
n 2 DA YA THINK I’'M SEXY?
ROD STEWART
Warner Bros. 8724
(5th Week) 15
2 1 TRAGEDY BEE GEES/RSO 918 7
3 3 | WILL SURVIVE GLORIA GAYNOR/Polydor 14508 13
4 4 YMCA VILLAGE PEOPLE/Casablanca 945 23
5 6 HEAVEN KNOWS DONNA SUMMER WITH BROOKLYN
DREAMS/Casablanca 959 11
' 8 WHAT A FOOL BELIEVES DOOBIE BROTHERS/Warner Bros.
8725 9
7 7 SHAKE YOUR GROOVE THING PEACHES & HERB/Polydor/
MVP 14514 15
8 5 FIRE POINTER SISTERS/Planet 45901 (Elektra/Asylum) 19
n 11 LADY LITTLE RIVER BAND /Harvest 4667 (Capitol) n
15 MUSIC BOX DANCER FRANK MILLS/Polydor 14517 9
17 KNOCK ON WOOD AMI| STEWART/Ariola 7736 8
16 SULTANS OF SWING DIRE STRAITS/Warner Bros. 8736 7
13 DANCIN' SHOES NIGEL OLSSON/Bang 740 (CBS) 15
14 12 DON'T CRY OUT LOUD MELISSA MANCHESTER/Arista 0373 19
15 9 LE FREAK CHIC/Atlantic 3519 24
m 18 EVERY TIME | THINK OF YOU THE BABYS/Chrysalis 2279 13
24 LIVIN' IT UP (FRIDAY NIGHT) BELL & JAMES/A&M 2069 9
EEJ 22 BIG SHOT BILLY JOEL/Columbia 3 10913 7
Ip 23 1 JUST FALL IN LOVE AGAIN ANNE MURRAY /Capitol 4676 10
0 20 | DON'T KNOW IF IT'S RIGHT EVELYN "CHAMPAGNE"
KING/RCA 11386 16
21 21 CRAZY LOVE POCO/MCA 12439 n
22 14 WHAT YOU WON'T DO FOR LOVE BOBBY CALDWELL/
Clouds 11 (TK) 17
@ 27 STUMBLIN' IN SUZI QUATRO & CHRIS NORMAN/RSO 917 8
2 10 A LITTLE MORE LOVE OLIVIA NEWTON-JOHN/MCA 40975 18
B 28 | WANT YOURLOVE CHIC/Atlantic 3557 7
qa 30 HEART OF GLASS BLONDIE/Chrysalis 2295 6
7 29 FOREVER IN BLUE JEANS NEIL DIAMOND/Columbia
310897 9
m 33 SHAKE YOUR BODY (DOWN TO THE GROUND) JACKSONS/
Epic 8 50656 10
EX] 35 HE'S THE GREATEST DANCER SISTER SLEDGE/Cotillion
44245 (Atl) 8
30 31 DOG & BUTTERFLY HEART/Portrait 6 70025 7
q 34 PRECIOUS LOVE BOB WELCH/Capitol 4685 7
32 MAYBE I'M A FOOL EDDIE MONEY/Columbia 3 10900 9
% 36 LOVE BALLAD GEORGE BENSON/Warner Bros. 8759 5
25 THE GAMBLER KENNY ROGERS/United Artists 1250 18
35 26 TOO MUCH HEAVEN BEE GEES/RSO 913 19
36 38 BUSTIN' LOOSE CHUCK BROWN & THE SOUL SEARCHERS/
Source 40967 (MCA} 11
37 40 CHASE GIORGIO MORODER/Casablanca 956 9
38 19 SHAKE IT IAN MATTHEWS/Mushroom 7039 18
% 44 TAKE ME HOME CHER/Casablanca 965 7
43 KEEP ON DANCIN' GARY'S GANG/Columbia 3 10884 8
m 48 BLOW AWAY GEORGE HARRISON/Dark Horse 8763 (WB) 4
m 49 | GOT MY MIND MADE UP (YOU CAN GET IT GIRL)
INSTANT FUNK/Salsoul 2078 (RCA) 6
43 37 NOW THAT WE FOUND LOVE THIRD WORLD/Island 8663
(wB) 14
44 39 SEPTEMBER EARTH, WIND & FIRE/ARC/Columbia 3 10854 19
45 46 I'LL SUPPLY THE LOVE TOTO/Columbia 3 10898 8
46 41 SOUL MAN BLUES BROTHERS/Atlantic 3545 16
47 45 HAVEN'T STOPPED DANCNG YET GONZALEZ/Capitol 4647 9
48 47 LOTTA LOVE NICOLETTE LARSON/Warner Bros. 8664 18
[EX] 53 SUPERMAN HERBIE MANN/Atlantic 3547 10
[ 55 ROXANNE THE POLICE /A&M 2096 6
57 RUBBER BISCUIT BLUES BROTHERS/Atlantic 3564 3
74 REUNITED PEACHES & HERB/Polydor/MVP 14547 2
65 IN THE NAVY VILLAGE PEOPLE/Casablanca 973 2

B Record World

54 54 JUST ONE LOOK LINDA RONSTADT/Asylum 46011 7
55 51 GOT TO BE REAL CHERYL LYNN/Columbia 3 10808 20
56 59 WATCH OUT FOR LUCY ERIC CLAPTON & HIS BAND/RSO
910 5§
57 60 EVERY WHICH WAY BUT LOOSE EDDIE RABBITT/Elektra
45554 10
@ 63 OH HONEY DELEGATION/Shadybrook 1048 (Janus/GRT) 9
42 NO TELL LOVER CHICAGO/Columbia 3 10879 14
[I) 73 RENEGADE/SING FOR THE DAY STYX/A&M 2110 2
q 78 SUCH A WOMAN TYCOON/Arista 0398 2
66 STAY THE NIGHT FARAGHER BROS./Polydor 14533 5
63 68 OUR LOVE IS INSANE DESMOND CHILD & ROUGE/Capito!
4669 4
64 69 SOUVENIRS VOYAGE/Marlin 3330 (TK) 5
65 70 I'M NOT GONNA CRY ANYMORE NANCY BROOKS/Arista
0385 5
66 71 IT HURTS SO BAD KIM CARNES/EMI-America 8011 7
67 72 HERE COMES THE NIGHT THE BEACH BOYS/Caribou 9026
(CBS) 3
m 75 LOVE IS THE ANSWER ENGLAND DAN & JOHN FORD
COLEY/Big Tree 16131 (Atl) 2
[X] 76 HEARTACHES BTO/Mercury 74046 3
81 ROCK 'N ROLL FANTASY BAD COMPANY /Swan Song
70119 (At]) 2
79 SATURDAY NIGHT, SUNDAY MORNING THELMA
HOUSTON/Tamla 5429 (Motown) 3
CZY 82 ROLLER APRIL WINE/Capitol 4660 4
TZY 86 HAPPINESS POINTER SISTERS/Planet 45902 (Elektra/
| Asylum) 2
CHARTMAKER OF THE WEEK
— DISCO NIGHTS (ROCK FREAK)
G.Q.
Arista 0388 1
85 ELENA THE MARC TANNER BAND/Elektra 56003 2
87 SWEET LUI-LOUIS IRONHORSE/Scotti Bros. 406 (Afl) 2
88 IF LOVING YOU IS WRONG (I DON'T WANT TO BE RIGHT)
BARBARA MANDRELL/MCA 12451 2
— JUST WHEN | NEEDED YOU MOST RANDY VANWARMER/
Bearsville 0334 (WB) 1
'TY 89 LOVE & DESIRE ARPEGGIO/Polydor 14535 2
Y — | NEED YOUR HELP BARRY MANILOW RAY STEVENS/
Warner Bros. 8785 1
m — DON'T YOU WRITE HER OFF McGUINN CLARK & HILLMAN/
Capitol 4693 1
82 84 CAN YOU READ MY MIND MAUREEN McGOVERN/
Warner/Curb 8750 5
m — LOVE TAKES TIME ORLEANS/Infinity 50006 1
— GOOD TIMES ROLL CARS/Elektra 46014 1
'Yd — IT MUST BE LOVE ALTON McCLAIN & DESTINY/Polydor
14532 1
'YJ — GET USED TO IT ROGER VOUDOURIS/Warner Bros. 8762 1
Y2 97 TAKE IT BACK J. GEILS BAND/EMI-America 8012 2
'YY — CRAZY LOVE THE ALLMAN BROTHERS BAND/Capricorn
0320 1
'Y — FEELIN' SATISFIED BOSTON/Epic 8 50677 1
Y] — BRIDGE OVER TROUBLED WATER LINDA CLIFFORD/
Curtom /RSO 921 1
91 50 SONG ON THE RADIO AL STEWART/Arista 0389 9
92 83 THEME FROM “TAXI" (ANGELA) BOB JAMES/Columbia/
Tappan Zee 310896 5
93 95 JUST THE SAME WAY JOURNEY /Columbia 3 10928 3
94 96 DANCIN’ GREY & HANKS/RCA 11460 3
95 56 STORMY SANTANA/Columbia 3 10873 n
96 80 WHEELS OF LIFE GINO VANNELLI/A&M 2114 6
97 58 SURVIVOR CINDY BULLENS/United Artists 1261 7
98 — HARD TIMES FOR LOVERS JUDY COLLINS/Elektra 46020 1
99 — WHO DO YOU LOVE GEORGE THOROGOOD & THE
l DESTROYERS/Rounder 4519 1
100 77 MAKE IT LAST BROOKLYN DREAMS/Casablanca 962 4

PRODUCERS AND PUBLISHERS ON PAGE 32
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FLASHMAKER

BREAKFAST IN AMERICA
SUPERTRAMP
A&M

MOST ADDED:
s BREAKFAST IN AMERICA—
Supertramp—A&M (32}

OCKETS—RSO (14)

- LA. (LIGHT ALBUM)—Beach
Boys—Caribou (12}

MANIFESTO—Roexy Music—
Atco (11}

REMOTE CONTROL—Tubes
—A&M (11)

RICKIE LEE JONES—WB (11}

TYCOON—Arista (8)

IRONHORSE—Scotti Bros. (7]

AIRWAVES—Badfinger—
Elektra (6}

LOOK SHARP—Joe Jackson
—A&M (6)

WNEW-FM /NEW YORK

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

CONTENTS DISLODGED DURING
SHIPMENT—Tin Huey—WB

EL CEE NOTES—Lamont Cranston
Band—Waterhouse

FEEL NO FRET—AWB—Atlantic

INTERNATIONAL—Cafe Jacques
—Col

L.A, (LIGHT ALBUM)—Beach Boys
Caribou

REMOTE CONTROL—Tubes—A&M

HEAVY ACTION (airplay in
descending order):

DIRE STRAITS—WB

ENLIGHTENED ROGUES—A!Iman
Borthers—Capricorn

ARMED FORCES—Elvis Costello
—Col

GEORGE HARRISON—Dark Horse

LOOK SHARP—Joe Jackson—A&M

AIRWAVES—Badfinger—Elektra

MANIFESTO—Roxy Music—Atco

OUTLANDOS D’AMOUR—Police
—A&M

MERCURY POISONING—Graham
Parker & The Rumour
(12" promotional single)

PARALLEL LINES—Blondie—
Chrysalis

WBCN-FM/BOSTON

ADDS:

BACK TO THE DRAWING BOARD—
Rubinoos—Beserkley

BODY HEAT (single}—Alicia
Bridges—Polydor

BREAKFAST IN AMERICA—
Supertramp—AS&M

CARMEL—Joe Sample—MCA

COME SOFTLY—Barooga Bandit
—~Capitol

IRONHORSE—Scotti Bros.

RICKIE LEE JONES—WB

LIVIN INS:DE YOUR LOVE—George
Benson—WB8

MERCURY POISONING—Graham
Parker & The Rumour
(12" promotional single}

ROCKETS—RSO

WLIR-FM/LONG ISLAND

ADDS:

AS THE TIME FLIES—Frank Weber
—RCA

i

o
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BREAKFAST IN AMERICA—
Supertramp—A&M

FRAMED—Dave Lambert—Polydor

INTERNATIONAL—Cafe Jacques
—Col

RICKIE LEE JONES—WB

L.A. (LIGHT ALBUM)—Beach Boys
—Caribou

LOVE TAKES TIME (single]—Orleans
—Infinity

MERCURY POISONING—Graham
Parker & The Rumour
(12" promotional single)

REMOTE CONTROL—Tubes—A&M

TYCOON—Arista

HEAVY ACTION (airplay in
descending order):

ENLIGHTENED ROGUES—A!Iman
Brothers—Capricorn

ROCK BILLY BOOGIE—Robert
Gordon—RCA

DESOLATION ANGELS—Bad
Company—Swan Song

MIRROR STARS— Fabulous Poodles
—Epic

ARMED FORCES—Elvis Costello
—Col

LOOK SHARP— Joe Jackson—A&M

OQUTLANDOS D'AMOUR—Police
—A&M

CARS—Elektra

McGUINN, CLARK & HILLMAN—
Capitol

DIRE STRAITS—WB

WBAB-FM/LONG ISLAND
ADDS:

BREAKFAST IN AMERICA—
Supertramp—AS&M

CHINESE HONEYMOON—David
James Holster—Col

FATE FOR BREAKFAST—Art
Garfunkel—Col

I COULD HAVE BEEN A SAILOR—
Peter Allen—AS&M

IRONHORSE—Scotti Bros.

RICKIE LEE JONES—WB

L.A. (LIGHT ALBUM)—Beach Boys
—Caribou

MERCURY POISONING—Graham
Parker & The Rumour (12"
promotional single)

MORNING DANCE—Spyro Gyra
—Infinity

ROCKETS—RSO

HEAVY ACTION (airplay in
descending order):

GEORGE HARRISON—Dark Horse

ENLIGHTENED ROGUES—AlIman
Brothers—Capricorn

McGUINN, CLARK & HILLMAN—
Capitol

52ND STREET—ABilly Joel—Col

DIRE STRAITS—WB

DESOLATION ANGELS—Bad
Company—Swan Song

DANGER MONEY—UK—Polydor

LIFE FOR THE TAKING—Eddie
Money—~Col

MINUTE BY MINUTE—Doobie
Brothers—WB

ARMED FORCES—EIlvis Costello
—Col

WAAF-FM /WORCESTER

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

BIG CITY ROCK—Atlantics—MCA

COUCHOIS—WB

STARRY EYES (single)-—Records—
Records (import)

TWILLEY—Dwight Twilley—Arista

TYCOON—Arista

HEAVY ACTION (airplay, sales,
phones in descending order):

ENLIGHTENED ROGUES—A[Iman
Brothers—Capricorn

PARALLEL LINES—Blondie—
Chrysalis

GEORGE HARRISON—Dark Horse

AT BUDOKAN-—Cheap Trick—Epic

ARMED FORCES—Elvis Costello
—Col

DIRE STRAITS—WB

MINUTE BY MINUTE—Doobie
Brothers—W8

52ND STREET—Billy Joel—Col

LIFE FOR THE TAKING—Eddie
Money——Col

BLONDES HAVE MORE FUN—Rod
Stewart—WB

WBLM-FM /MAINE

ADDS:

ALL MOD CONS—Jam——Polydor

BREAKFAST IN AMERICA—
Supertramp—A&M

HOT DAWG—David Grisman—
Horizon

RICKIE LEE JONES—WB

LIVIN INSIDE YOUR LOVE—
George Benson—WB

LOVE TAKES TIME (single)—
Orleans—Infinity

REMOTE CONTROL—Tubes—A&M

ROCK & ROLL NIGHTS—EBTO—
Mercury

ROCKETS—RSO

HEAVY ACTION (airplay in
descending order):

DESOLATION ANGELS—Bad
Company—Swan Song

NO ESCAPE—Marc Tanner Band—
Elektra

McGUINN, CLARK & HILLMAN—
Capitol

CARS—Elektra

ARMED FORCES—Elvis Costello
—Col

OQUTLANDOS D’AMOUR—Police
—A&M

GEORGE HARRISON—Dark Horse

THREE HEARTS—Bob Welch-—
Capito!

HEAD FIRST—Baby s—Chrysalis

LIFE FOR THE TAKING—Eddie
Money—Col

WCMF-FM /ROCHESTER

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

MAN!FESTO—Roxy Music—Atco

ROCKETS—RSO

STRIKES—Blackfoot—Atco

TYCOON—Arista

HEAVY ACTION (airplay, sales,
phones in descending order):

PARALLEL LINES—Blondie—

Chrysalis
LEGEND—Poco—MCA
ARMED FORCES—Elvis Costello
—Col
GEORGE HARRISON—Dark Horse

TASTE THE NIGHT—Duke Jupiter
—Mercury

DOG & BUTTERFLY—Heart—
Portrait

TOTO—Col

LIFE FOR THE TAKING—Eddie
Money—Col

HEAD FIRST—Babys—Chrysalis

OQUTLANDOS D'AMOUR—Police
—A&M

WIOQ-FM /PHILADELPHIA

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

EL CEE NOTES—Lamont Cranston
Band—Waterhouse

IRONHORSE—Scotti Bros.

RICKIE LEE JONES—WB

LA, (LIGHT ALBUM)—Beach Boys
—Caribou

LOOK SHARP—Joe Jackson—A&M

LOVE TAKES TIME (single)—
Orleans—Infinity

MERCURY POISONING—Graham
Parker & The Rumour
(12" promotional single)

REMOTE CONTROL—Tubes—A&M

SHEIK YERBOUTI—Frank Zappa
—Zappa

HEAVY ACTION (airplay,
phones in descending order):

DIRE STRAITS—WB

CARS—Elektra

ARMED FORCES—Elvis Costello
—Col

AmericanRadioHistorv. Com.

DESOLATION ANGELS—Bad
Company—Swan Song

OQUTLANDOS D'AMOUR——Police
—A&M

INTERNATIONAL—Cafe Jacques
—Col

ALIVE ON ARRIVAL—Steve Forbert
—Nemperor

DANGER MONEY—UK——Polydor

LIFE IN THE FOODCHAIN-—Tonio K
—Full Moon

ALL MOD CONS—Jam—Polydor

WYDD-FM/PITTSBURGH

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

FRAMED—Dave Lambert—Polydor

IF YOU KNEW SUZI—Suzi Quatro

INTERNATIONAL—Cafe Jacques
—Col

IRONHORSE—Scotti Bros.

L.A. (LIGHT ALBUM)—Beach Boys
—Caribou

ROCKETS—RSO

TWILLEY—Dwight Twilley—Arista

TYCOON—Arista

HEAVY ACTION (airplay in
descending order):

ENLIGHTENED ROGUES—Allman
Brothers—Capricorn

LIFE FOR THE TAKING—Eddie
Money—Col

THREE HEARTS—Bob Welch—
Capitol

DESOLATION ANGELS—Bad
Company—Swan Song

McGUINN, CLARK & HILLMAN —
Capitol

LEGEND—Poco—MCA

MINUTE BY MINUTE—Doobie
Brothers—WB

HEAD FIRST—Babys—Chrysalis

NO ESCAPE—Marc Tanner Band
—Elektra

AT BUDOKAN—Cheap Trick—Epic

WHFS-FM/WASHINGTON

ADDS:

AIRWAVES—Badfinger—Elektra

BREAKFAST IN AMERICA—
Supertramp—A&M

EL CEE NOTES—Lamont Cranston
Band—Waterhouse

LA, (LIGHT ALBUM)—Beach Boys
—Caribou

MORNING DANCE—Spyro Gyra
—Infinity

ROCKETS—RSO

SUSAN—Champion

HEAVY ACTION (airplay in
descending order):

ARMED FORCES—EIvis Costello
—Col

DIRE STRAITS—WB

AMAZING RHYTHM ACES—MCA

LIFE IN THE FOODCHAIN—Tonio K
—Full Moon

AIR SPECIAL—Brownsville—Epic

ALL MOD CONS—Jam—Polydor

DUTLANDOS D'AMOUR—Police
—A&M

RICKIE LEE JONES—WB

LOOK SHARP—Joe Jackson—A&M

HOT DAWG—David Grisman—
Horizon

WQDR-FM /RALEIGH
ADDS:

DESOLATION ANGELS—Bad
Company—Swan Song

RICKIE LEE JONES—WB

HEAVY ACTION (airplay, sales,
phones in descending order):

LEGEND—Poco—MCA

TOTO—Col

DIRE STRAITS—WB

HEAD FIRST—Babys—Chrysalis

DESIRE WIRE—Cindy Bullens—
United Artists

MINUTE BY MINUTE—Doobie
Brothers—WB

All listings from
key progressive
stations around
the country are
in descending
order except
where other-
wise noted.

MARCH 24, 1979

THREE HEARTS—Bob Welch—
Capitol

LIVIN INSIDE YOUR LOVE—
George Benson—WB

McGUINN, CLARK & HILLMAN—
Capitol

LIFE FOR THE TAKING—Eddie
Money—Col

WMMS-FM /CLEVELAND

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

RICKIE LEE JONES—WB

L.A. (LIGHT ALBUM)—Beach Boys
—Caribou

REMOTE CONTROL—Tubes—A&M

ROCKETS—RSO

STRIKES—Blackfoot—Atco

HEAVY ACTION (airplay, sales
in descending order):

DIRE STRAITS—WB

BLONDES HAVE MORE FUN—Rod
Stewart—WB

LIFE FOR THE TAKING—Eddie
Money—<Col

SPIRITS HAVING FLOWN—Bee
Gees—RSO

THREE HEARTS—Bob Welch—
Capitol

ENLIGHTENED ROGUES—AlIman
Brothers—Capricorn

MINUTE BY MINUTE—Doobie
Brothers—WB

HEAD FIRST—Babys—Chrysalis

AT BUDOKAN—Cheap Trick—Epic

MANIFESTO—Roxy Music—Atco

WABX-FM/DETROIT

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

ROCKETS—RSO

TYCOON—Arista

HEAVY ACTION (airplay, sales
in descending order):

BLONDES HAVE MORE FUN—Rod
Stewart—WB

AT BUDOKAN-—Cheap Trick—Epic

MINUTE BY MINUTE—Doobie
Brothers—WB

DIRE STRAITS—WEB

GEORGE HARRISON—Dark Horse

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

SANCTUARY—J. Geils—EMI-
America

HEAD FIRST—Babys—Chrysalis

TOTO—Col

THREE HEARTS— Bob Welch
—Capitol

WWWW-FM/DETROIT

ADDS:

AIRWAVES—Badfinger—Elektra

BREAKFAST IN AMERICA—
Supertramp—A&M

COME SOFTLY—Barooga Bandit
—Capitol

DESOLATION ANGELS—Bad
Company—Swan Song

ENLIGHTENED ROGUES—AIlIman
Brothers—Capricorn

JUST THE SAME WAY (single]—
Journey—=Col

MANIFESTO—Roxy Music—Atco

TWILLEY—Dwight Twilley—Arista

HEAVY ACTION (airplay, sales
in descending order):

MINUTE BY MINUTE—Doobie
Brothers—WB

BLONDES HAVE MORE FUN—Rod
Stewart—WB

AT BUDOKAN—Cheap Trick—Epic
DIRE STRAITS—WB

BRIEFCASE FULL CF BLUES—Blues
Brothers—Ailantic

52ND STREET—Billy Joel—Col
HEAD FIRST—Babys—Chrysalis
TOTO—Col

ARMED FORCES—EIvis Costello
—Col

THREE HEARTS—Bob Welch—
Capitol



TALK ABOUT THE TOUR:

"Blessed with outstanding singing,
material and musicianship, the
British/American tric has a chance
to become one of rock's biggest..
An arresting force on stage...The
Police's music builds to fierce
intensity."”

Robert Hilburm

L.A. Times

TALK ABOUT THE SINGLE:

"Roxanne''...A single with a magnetic
chorus. Making an assault upon
American charts."

Ken Tucker
L.A. Herald Examiner

"The Police have an amazing single,
"Roxanne. "

Music Notes
Figaro New Orleans

"Here's an English/American band

with new wave affiliation that has,
perhaps, the most thorough understanding
of what an American radio hit record
should sound like."

Wayne Robins
Newsday

THE ACTION:

BILL HARD: Mar 9 Airplay Index

19-15
Song index- Roxanne #10

GOODPHONE :Mar 12

Rock Albums 12-10
Top Tracks - "Roxanne' 13-10

R&R
AOR Top 40  18-17

WALRUS: Mar 26
Centerfold Top 40 #9

BILLBOARD Mar 17
#4 Most requested nationally

CASHBOX Mar 17

Top 30 FM Airplay 14-13
Album Network

{##4 Most Progress
Hottest: 17-14

THE MARKETS:

BOSTON - NY - LONG ISLAND -
LEWISTON - PORTLAND - PHILA.
HOUSTON - DALLAS - BEAUMONT -
TULSA - AUSTIN - ATLANTA -

WASH D.C. - NORFOLK - WORCESTER -
HARTFORD - PITTSBURGH - BUFFALO -
PROVIDENCE - ROCKFORD - GRAND
RAPIDS - ALBUQUERQUE - LARAMIE -
OKLAHOMA CITY - SAN ANTONIO -
S.F. - SAN JOSE - MONTEREY -
SACRAMENTO - LOS ANGELES -
SYRACUSE - ALBANY - TOLEDO -
UTICA - TAMPA - SHREVEPORT -
EUGENE - GREAT FALLS - SAN LUIS
OBISPO - SANTA MARIA - EL PASO -
ST. LOUIS - KANSAS CITY -

THE TOUR:

EVERY DATE IS SOLD OUT!

THE GROUP:

Sting - bass and vocals
Stewart Copeland - drums
Andy Summers - guitar

THE CONSENSUS:

The Police album and the
single "Roxanne' are the
hottest records on the
street!

THE POLICE!!

-

g

The Hit Single

From the album“Outlandos dAmour’..

ON A& M RECORDS &TAPES

Produced by The Police

-

AM 2049

¢ 1979 ABM Records Inc All fights reserved
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|
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A’ Record World
Biim

TOP AIRPLAY

DIRE STRAITS
WB

MOST AIRPLAY:

DIRE STRAITS—WB (32)

MINUTE BY MINUTE—Doobie
Brothers—WB {28)

ARMED FORCES—Elvis Costello
—~Col ({25)

GEORGE HARRISON—Dark
Horse (23}

THREE HEARTS—Bob Welch—
Capitol (21}

ENLIGHTENED ROGUES—Allman
Brothers—Capricorn (19)

LIFE FOR THE TAKING—Eddie
Money—=Col (19)

BLONDES HAVE MORE FUN—
Rod Stewart—W8 (18)

DESOLATION ANGELS—Bad
Company—Swan Song (14)

HEAD FIRST—Babys—

Chrysalis {14}

WXRT-FM/CHICAGO

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

CHIEFTAINS 8—Co!

DESOLATION ANGELS—Bad
Company—Swan Song

FRAMED—Dave Lambert—Polydor

HOT DAWG—Dave Grisman—
Horizon

INTERNATIONAL—Cafe Jacques
—Col

LOOK SHARP—Joe Jackson—A&M

MANIFESTO—Roxy Music—
Manifesto

OUTLANDOS D'AMOUR—Police
—A&M

HEAVY ACTION (airplay, sales
phones in descending order):
ARMED FORCES—Elvis Costello—
Col

MINUTE BY MINUTE—Doobie
Brothers—WB

LIFE FOR THE TAKING—Eddie
Money—Col

GEORGE HARRISON—Dark Horse

FM—Black Noise—Visa

MOVE IT ON OVER—George
Thorogood—Rounder

THE MAN WHO BUILT AMERICA—
Horslips—DJM

PHANTOM OF THE NIGHT—Kayak
—Janus

SHEIK YERBOUTI—Frank Zappa—
Zappa

52ND STREET—Billy Joel—Col

KSHE-FM/ST. LOUIS
ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

IRONHORSE—Scotti Bros.
MANIFESTO—Roxy Music—Atco

ONENESS—Devadip Carlos
Santana—~Col

ROCKETS—RSO

WILD PLACES—Duncan Browne
—Sire

HEAVY ACTION (airplay, sales
in descending order):

ENLIGHTENED ROGUES—AlIman
Brothers—Capricorn

HEAD FIRST—Babys—Chrysalis

HEADIN HOME—Gary Wright—WB

GEORGE HARRISON—Dark Horse

LIFE FOR THE TAKING—Eddie
Money—Col

BLONDES HAVE MORE FUN—Rod
Stewan—WB

PHANTOM OF THE NIGHT—Kayak
—Janus

DESOLATION ANGELS—Bad
Company—Swan Song

SANCTUARY—)J. Geils—EMI-
America

MINUTE BY MINUTE—Doobie
Brothers—WB

WZMF-FM /MILWAUKEE

ADDS:

ALL MOD CONS—Jam—Polydor

FIRE POWER—Legs Diamond—
Cream

HEADIN HOME—Gary Wright—WB

HELL BENT FOR LEATHER—Judas
Priest—Col

1 WISH | COULD FLY LIKE
SUPERMAN (single]—Kinks
—Arista

IN A LITTLE WHILE (single)—Art
Garfunkel—Col

INTERNATIONAL—Cafe Jacques
—Col

L.A. (LIGHT ALBUM}—Beach Boys
—-Caribou

LOGICAL SONG (single]—
Supertramp—A&M

PRIME TIME (single}—Tubes—A&M

HEAVY ACTION (airplay, sales
phones in descending order):

DIRE STRAITS—WB

PARALLEL LINES—Blondie—
Chrysalis

DESOLATION ANGELS—Bad
Company—Swan Song

THE MAN WHO BUILT AMERICA—
Horslips—DJM

ENLIGHTENED ROGUES—AIlIman
Brothers—Capricorn

THREE HEARTS—Bob Welch—
Capitol

LEGEND—Poco-—MCA

MINUTE BY MINUTE—Doobie
Brothers—wB

LOGICAL SONG (single)—
Supertramp—AS&M

ARMED FORCES—Elvis Costello
—Col

KQRS-FM /MINNEAPOLIS

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

TYCOON—Arista

HEAVY ACTION (airplay in
descending order):

MINUTE BY M'NUTE—Doobie
Brothers—WB

DESOLATION ANGELS—Bad
Company—Swan Song

ENLIGHTENED ROGUES—AIlIman
Brothers—Capricorn

BLONDES HAVE MORE FUN—Rod
Stewart—WB

CARS—Elektra

LIFE FOR THE TAKING—Eddie
Money—Col

GEORGE HARRISON—Dark Horse

DIRE STRAITS—WRB

ARMED FORCES—EIvis Costello
—Col

MOVE IT ON OVER—George
Thorogood-—Rounder

KBPI-FM /DENVER
ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

HEAVY ACTION (airplay, sales,
phones in descending order):

MINUTE BY MINUTE—Doobie
Brothers—WwWB

DIRE STRAITS—WB

BLONDES HAVE MORE FUN—Rod
Stewart—WB

THREE HEARTS—Bob Welch—
Capitol

LEGEND—Poco—MCA

GEORGE HARRISON—Dark Horse

52ND STREET—Billy Joel—Col

McGUINN, CLARK & HILLMAN—
Capitol

LIFE FOR THE TAKING—Eddie
Money—Col

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

KFML-AM/DENVER

ADDS:

AIRWAVES—Badfinger—Elektra

BREAKFAST IN AMERICA—
Supertramp—A&M

DESOLATION ANGELS—Bad
Company—Swan Song

RICKIE LEE JONES—WB

LIVIN' INSIDE YOUR LOVE—
George Benson—WB

LOOK SHARP—Joe Jackson—A&M

LOVE TAKES TIME (single)—
Orleans—Infinity

HEAVY ACTION (airplay in
descending order):

ALIVE ON ARRIVAL—Steve Forbert
—Nemperor

HEAD FIRST—Babys—Chrysalis

GEQRGE HARR'SON—Dark Horse

AMAZING RHYTHM ACES—MCA

McGUINN, CLARK & HILLMAN—
Capitol

LIFE FOR THE TAKING—Eddie
Money—Capitol

ARMED FORCES—Elvis Costello
—=Col

MINUTE BY MINUTE—Doobie
Brothers—WB

BLONDES HAVE MORE FUN—Rod
Stewart—WB

DIRE STRAITS—WB

KAWY-FM/WYOMING

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

DANGER MONEY—UK—Polydor

DOWN ON THE DRAG—Joe Ely
—MCA

RICKIE LEE JONES—WB

L.A. (LIGHT ALBUM)—Beach Boys
—Caribou

ONENESS—Devadip Carlos
Santana—Col

REMOTE CONTROL—Tubes—A&M

STRIKES—Blackfoot— Atco

TASTE THE NIGHT—Duke Jupiter
—Mercury

WILD PLACES—Duncan Browne
—Sire

HEAVY ACTION (airplay in
descending order):

DESOLATION ANGELS—Bad
Company—Swan Song

ENLIGHTENED ROGUES—AlIman
Brothers—Capricorn

THREE HEARTS—Bob Welch—
Capitol

CARMEL-—Joe Sample—MCA

BREATHLESS—Camel—Avrista

McGUINN, CLARK & HILLMAN—
Capitol

ST. VINCENT'S COURT—Kim
Carnes—EMI|-America

THE INSIDE STORY —Robben Ford
—Elektra

THE MAN WHO BUILT AMERICA—
Horslips—DJM

LEGEND—Poco-—MCA

AmericanRadioHistorv.Com

KOME-FM /SAN JOSE

ADDS:

HIGH AND OUTSIDE—Steve
Goodman—Asylum

LOOK SHARP—Joe Jackson—A&M

MANIFESTO—Roxy Music—Atco

REMOTE CONTROL—Tubes—A&M

SHEIK YERBOUTI—Frank Zappa
—Zappa

TYCOON—Arista

HEAVY ACTION (airplay in
descending order):

HEAD FIRST—Babys—Chrysalis

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

AT BUDOKAN—Cheap Trick—Epic

ARMED FORCES—Elvis Costello
—Col

DIRE STRAITS—WB

MINUTE BY MINUTE—Doobie
Brothers—WB

LIFE FOR THE TAKING—Eddie
Money—Col

OUTLANDOS D'AMOUR—Police
—A&M

BLONDES HAVE MORE FUN—
Rod Stewart—WB

STRANGERS IN THE NIGHT—UFO
—Chrysalis

KWST-FM /LOS ANGELES

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

COUCHOIS—WB

DANGER MONEY—UK—Polydor

IRONHORSE—Scotti Bros.

RICKIE LEE JONES—WB

MANIFESTO—Roxy Music—Atco

ROCKETS—RSO

TYCOON—Arista

WILD PLACES (single})—Duncan
Browne—Sire

HEAVY ACTION (airplay, sales
in descending order):

GEORGE HARRISON—Dark Horse

BLONDES HAVE MORE FUN—Rod
Stewart—WB

LIFE FOR THE TAKING—Eddie
Money—Col

ENLIGHTENED ROGUES—AIlIman
Brothers—Capricorn

THREE HEARTS—Bob Welch—
Capitol

McGUINN, CLARK & HILLMAN—
Capitol

AT BUDOKAN—Cheap Trick—Epic

DESOLATION ANGELS—Bad
Company—Swan Song

DIRE STRAITS—WB

| WISH | COULD FLY LIKE
SUPERMAN (single)]—Kinks
—Arista

KSAN-FM/SAN FRANCISCO

ADDS:

COME ON LET'S GO (single)—Paley
Bros. & Ramones—Sire

FEETS DON'T FAIL ME NOW—
Herbie Hancock—Col

HOLD ME (single}—Rubinoos—
Beserkley

HOT DAWG—David Grisman—
Horizon

LOOK SHARP—Joe Jackson—A&M

MANIFESTO—Roxy Music—Atco

McGUINN, CLARK & HILLMAN—
Capitol

ONENESS—Devadip Carlos
Santana—Col

STOP YOUR SOBBING (single}—
Pretenders {import}—Real

WILD PLACES—Duncan Browne
—Sire

HEAVY ACTION:

ARMED FORCES—Elvis Costello
—Col

AT BUDOKAN—Cheap Trick—Epic

BRIEFCASE FULL OF BLUES—BIlues
Brothers—Atlantic

All listings from
key progressive
stations around
the country are
in descending
order except
where other-
wise noted.
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CLOSE PERSONAL FRIEND—Robert
Johnson—Infinity

DIRE STRAITS—WB

IF YOU KNEW SUZI—Suzi Quatro
—RSO

MINUTE BY MINUTE—Doobie
Brothers—WB

MIRROR STARS—Fabulous Poodles
—Epic

QUTLANDOS D' AMOUR—Police
—A&M

THREE HEARTS—Bob Welch—
Capitol

KZEL-FM /EUGENE

ADDS:

BREAKFAST IN AMERICA—
Supertramp—A&M

CHINESE HONEYMOON—David
James Holster—Col

G-FORCE—Granati Bros.—A&M

HELL BENT FOR LEATHER-—Judas
Priest—Col

IRONHORSE—Scotti Bros.

MANIFESTO—Roxy Music—Atco

PEAKS, VALLEYS, HONKY TONKS—
Michael Murphey—Epic

REMOTE CONTROL—Tubes—A&M

ROCKETS—RSO

STRIKES—Blackfoot—Atco

HEAVY ACTION (airplay, sales,
phones in descending order):

DIRE STRAITS—WB

MISPLACED IDEALS—Sad Cafe
—A&M

ENLIGHTENED ROGUES—AlIman
Brothers—Capricorn

DESOLATION ANGELS—Swan Song

THE INSIDE STORY—Robben Ford
—Elektra

LEGEND—Poco—MCA

BRIEFCASE FULL OF BLUES—Blues
Brothers—Atlantic

THREE HEARTS—Bob Welch—
Capitol

OUTLANDOS D'AMOUR—Police
—A&M

GEORGE HARRISON—Dark Horse

KZAM-FM /SEATTLE

ADDS:

ARCADE—John Abercrombie
Quartet—ECM

BREAKFAST IN AMERICA—
Supertramp—A&M

HIDING—Albert Lee—A&M

FATE FOR BREAKFAST—Art
Garfunkel—Col

RICKIE LEE JONES—WB

L.A. (LIGHT ALBUM)—Beach Boys
—Caribou

MANIFESTO—Roxy Music—Atco

MORNING DANCE—Spyro Gyra—
Infinity

TWILLEY—Dwight Twilley—Arista

LOVE TAKES TIME (single)]—
Orleans—Infinity

HEAVY ACTION:

AMAZING RHYTHM ACES—MCA

BLOODY TOURISTS-—1 Occ—Polydor

DIRE STRAITS—WB

ENLIGHTENED ROGUES—Allman
Brothers—Capricorn

52ND STREET—Billy Joel—Col

GEORGE HARRISON—Dark Horse

McGUINN, CLARK & HILLMAN—
Capitol

MINUTE BY MINUTE— Doobie
Brothers—wB

TIGER IN THE RAIN— Michael
Franks—WB

WILD CHILD—Valerie Carter—
ARC/Co!

38 stations reporting this week.

In addition to those printed are:
WPLR-FM  WQSR-FM KLOL-FM
WMMR-FM WKDF-FM KGB-FM
WSAN-AM WQFM-FM KNAC-FM
ZETA 7-FM CHUM-FM  KZAP-FM



-~

e la ] nchantm
THE NEW ALBUﬁ/I BY

Fisel

Get ready for a stunning departure. The uplifting
melodies and alluring arrangements of the -
new Enchantment LP are just about to transport
this country into a land of mesmerizing funk.
The appeal is across-the-boards. The sound is
worlds away from anything that’s been heard before.

| et e e = .
A BXL1-3269

Joumey to ihe Land of

featurmg the single y
“ANYWAY YOU WANT [T ? £

YB11481

PRODUCED AND ARRANGED BY MICHAEL STOKES
for Sky Tower Productions Lid.

Manutactured and Distrduted by RCA Recor




RSO
SALUTES

THE ALEUM

“SPIRITS HAVING FLOWN" &s-1.3081
Number one just three weeks after release.
Triple Platinum and still going strong.

THE FIRSTNUMBER ONE SINGLE FROM THE ALBUM
ICH HEAVEN” as.aia

tinum

R

Az " THE SECOND NUMBER ONE SINGLE FROM THE ALBUM

“TRAGEDY” nsois

Gold, headed for platiaum
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21st
ANNUAL
GRAMMY
AWARDS
RSO
WINNERS

ALBUM OF THE YEAR

matujday Night Fever” (motion picture soundtrack

RE0; Bee Gees & Canl

ALBUM OF THE YEAN

“Satupday Night Fever” (motion picturg ggundtrack

Huis;, Bee Gees, hard Richardson &

Albhy Galuten, predecers. and otlers

POP VOGAL PERFORMFNCE by a Dys, Group os Chorgs
‘Baturday Night Fevar” The Hee Gees HaO; album

PRODUCER OF THE YEER

The Bee Gees, karl fichard=on & ‘\'lbhv Caluten

ARRANGEMENT FOR VEIC_@S
siaymn’ Alive The Bee Gees
R=4); The Bee (iees, arrangers




Record qud

By PAT BAIRD
@ Mike Chapman, in association
with his co-writer Nicky Chinn,
has amassed more than 50 gold
records from around the world.
However, it has only been in the
past year that his personal brand
of “rock and roll records” has
made a major impact on the U.S.
market. Chapman, as a producer,
had two consecutive gold records
last year with Exile’s “’Kiss You All
Over” and Nick Gilder’s ‘‘Hot
Child In The City.” He is cur-
rently represented on the RW
Singles Chart with the Suzi Qua- .
tro/Chris Norman duet “Stumblin’ Mike Chapman
In” and Blondie's ‘“Heart of Glass.” A native Australian, Chapman
moved to England during the ‘60s and there started thehighly suc-
cessful publishing/production company Chinnichap Music with Nicky
Chinn. He now makes his home in Los Angeles where he’s just fin-
ished production work on the debut album of Thieves (Arista). He is
scheduled to begin work on the next Blondie album later this month.
In the following Dialogue, Chapman discusses his philosophy about
“teenage records’” and the production techniques he uses to create
them.

Record World: You've had a number of hit records but only recently
become known in the U.S. What was your first hit as a writer?

Mike Chapman: The first hit was a song called “Honey Funny” by
Sweet. It started off as a blatant rip-off of ‘‘Sugar, Sugar.” | had always
been pretty keen about borrowing other people’s ideas. Writing songs,
| figured there was no point in trying to do something completely
original. Because | listen to the radio more than | do anything else in
my life, I'm constantly influenced by what I'm listening to and always
stealing people’s ideas. | figure too many people have great ideas
and don’t put them to use well enough. So | take a great idea and
put them to better use than they do. Cover them up with a little
icing. What the hell. It's a technique. That's the way | work when
I'm writing songs. Not every time but probably fifty percent of the
time. | start off with an idea that's subconsciously influenced by
somebody else’s. Probably most writers do that. It's very hard to
write.

RW: In other words, there’s no such thing as creative music any-
more?

Chapman: Oh yes there is. I'm being totally creative in what I'm
doing. | believe what I'm doing is a new form of art and whatever
every other rock and roller is doing. There’s many ways to paint
somebody’s face. But if it's going to look like a face, it's going to have
a nose and a mouth and a couple of eyes. You can make it look a
little weird but it's going to look like a face. So I'm just borrowing
somebody else’s nose, or eyes or mouth.

RW: Did you start producing at that point as well?

Chapman: [ started producing before that. | started producing in
1968. | had a couple of groups together. That's the reason | was wash-
ing dishes. The job that you can get when you're in a rock and roll
band. Something that you can leave at a given point in time to go
on the road. The bands that | had were pretty unsuccessful. One of
the groups | had, a group called Tangerine Peel, 1 was trying very
hard to make records. | had a couple of record producers working
with me in the studio who really, | don't think they knew what they
were doing. | didn’t know how to produce a record. I'd never done it
before. But | started taking over. They were waving the red flag at
me and | was like the full charger. ““Get out of my way, I'm going to
do this. You guys don’t know what you're doing.” So theough sheer
necessity started producing my own records in 1968, ‘69, but they
were horrendous. They were bad records. | didn’t know what | was
doing but | started learning. Production to me is a natural progression
of songwriting and now production is far more important to me than
songwriting anyway. But | always figured that if | was writing a song
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it seems pretty stupid to me to take a song when | know what the
song sounds like. It seems stupid to give it to somebody else who is
going to make it sound wrong. So | always figured that | should pro-
duce it myself. The only other guy who has ever produced our songs
and done it the way | saw the songs being made was Mickey Most.

RW: How did you create the atmosphere in “Kiss You All Over?”

Chapman: It's very difficult for me to talk about the things that I've
done because it takes so long to do that. | can’t really pinpoint any
particular event that happened along the line in making a record. The
only thing l'll say about “Kiss You All Over” is that we were cutting
the track in Kentucky, when | put the track down | got the feeling
that without any voices on it and just four pieces, just a piano, bass,
drums and guitar, there was something already starting to happen.
The atmosphere was there to me. You see | always have, in the back
of my mind, the finished record. When I'm starting to make the
record. | can’t go in the studio unless | know what it’s going to end
up sounding like. It often sounds different when it’s finished because
| keep changing things along the line, but “’Kiss You All Over” could
only ever have sounded that way to me. Because the whole theme of
the song . . . and | wrote the song on a ARP Omni which is a little
string machine. Because | wrote the song on that machine, | had all
those string lines already built in. You can actually combine the piano
sound and the string sound on that thing. It certainly wasn’t one of
the most difficult records ever made. It's certainly a record that I’'m
very proud of because | know that a lot of people like it and that
makes me happy. Not just the public, I'm talking about the business.
I'd like to think |-can make a lot of original sounding records.

| take great ideas and put them to
better use . . . cover them up with a ”
little icing.

RW: The Nick Gilder single is in an entirely different but also had
a very unique quality.

Chapman: Well that wasn’t much my fault. It was and it wasn't.
That’s the way the demo sounded. They only had four musicians in
the band it came out sounding that open and had that much atmos-
phere. When we went in the studio he wanted to change it, and |
said, “Nick, you're out of your mind.” What we should do is copy
the demo. The demo sounds so good let's make the record just like
that.” He said, “But Mike there’s nothing on it”” And | said, ‘Yeah,
that’s the secret.” Basically all we did was we took his original con-
cept and kept it the way it was without developing it at all, much to
his dissatisfaction. When we finished the record he said, ‘“Mike it
doesn’t sound like it’'s finished.” And | said, “Wait and see.” It is
finished.” Part of the job of being a record producer is being a
psychoanalyst. You have to understand your artists. | have to work
with artists closely because if | don’t understand them, they don't
understand me, there’s no way great records can come out right.
Through that understanding and being able to say to somebody “No,
you're wrong.” And for them to say "I don't think I'm wrong, but
he knows more than | do.” It's a sort of mutual respect which you
have to have. And because of that respect, Nick Gilder and myself
built up very quickly, because we didn’'t know each other that well,
very long before we cut those tracks, he was able to say to me “Okay,
| don’t agree with you but you know what you’re talking about. And
then when | mixed the record | made it even more open by putting
certain echoes and certain instruments which just started to pull each
instrument further away from the other. And it worked. It had an
atmosphere to it. I'm very proud of both records. I'm glad | didn’t
write one of them because it's nice for me as a writer who has nor-
mally written all the songs that he’s produced, to produce somebody
else’s song and get a #1 with it. That's a real thrill. 1t's an achievement
actually. A step in the right direction because | was beginning to
think for years and years that | would never be able to take some-
body else’s song and make the right record with it. But as it's turned

(Continued on page 78)
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The Musie

and Record Industry
Joms Iclevision
and Opens Its Heart to
The 1979 Laster Scal Tclethon

Jack Klugman and Don Kirshner
will co-host twenty hours of Great Enterfainment
'fealuring the Superstars of Music, TV, Film and Broadway.

o

Jack Klugman, Toby Sauers, Orange
County Poster Child, and Don Kirshner

Please join us and 55 million viewers for the
biggest and best Easter Seal Telethon ever!

New York, Saturday, March 24th, Los Angeles, Saturday, March 24th,
11:00 PM to Sunday, March 25th, 11:00 PM to Sunday, March 25th,
7:00 PM on WPIX, Channel 11. 5:00 PM on KTLA, Channel 5.

In other cities, please check your local listings.

The Easter Seal Society is the world’s oldest and largest
rehabilitation agency for the physically disabled.

maoricanDadinblictarny Cam




L.A. Festival Combines Music, Midway

By SAMUEL GRAHAM

@ LOS ANGELES — While this
spring’s Califfornia (sic) World
Music Festival, scheduled for April
7-8 in and around the Los An-
geles Coliseum and Sports Arena,
will feature the requisite line-up
of top name talent (headed by
Ted Nugent, Aerosmith, Cheap
Trick and Van Halen), it is the
ancillary aspects of the event—
including a “rock and roll super-
market” displaying various mu-
sical wares and related merchan-
dise, a ““rock and roll midway”
designed to bring the state fair/
carnival atmosphere to the rock
audience, a theater showing mu-
sic films and an ‘international
food fair’—that lend consider-
able support to the promoters’
claims that this will be both “the
ultimate rock and roll event” and
the prototype for ‘“the music fes-
tivals of the 80s.”

In a recent interview, producer/
promoter Jim Rismiller of Wolf
and Rissmiller Concerts told RW
that his firm has put on 13 shows
—"strictly your typical rock con-
certs”—at Anaheim Stadium in
Orange County since 1975, gross-
ing some $6.8 million. “Some
people would look at that figure
and say, ‘Why try something else?
Leave well enough alone,’” said
Rismiller. “But you have to ex-
periment. You can’t rest on your
laurels. We want to show that
safe, orderly concerts can be held
in the Los Angeles community it-
self, not just in Anaheim or wher-
ever, and the Coliseum offers all
the facilities we need. In fact,
we're laying a foundation for the
future—we hope we can do this
concept, the idea of a state or
Renaissance fair geared to the
youth market, every year.”

Plans for an event of this scope
—total attendance is expected to
reach 180,000—were said to have
been inspired by the Texxas
World Music Festival (held last
July 4), for which Wolf and Ris-
miller acted as “consultants.” The
aforementioned “auxiliary enter-
tainments” also played a signifi-
cant role in the Texas festival;
“but they already had fairgrounds,
a midway and so on,” said Ris-
miller. “We have to bring all of
that in.”

““All of that” includes the ‘‘rock
and roll supermarket,” a collec-
tion of booths for record compa-
nies to provide audio and/or
video presentations of new prod-
uct, stereo shops to display their
hardware, and so forth. “Mer-
chandise and concessions didn’t
use to generate much revenue,”
said Rismiller. “But kids are really
spending now, and merchandis-
ing for the groups has become
huge. That made us think that
this idea could work. It will
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be only top quality stuff—
T-shirts, posters, programs, etc.—
no schlock. If we break even on
it, we'll really be ahead of the
game.” Records and stereo equip-
ment will not actually be sold on
the premises, however; “l1 felt
that wouldn’t be fair to retailers.
We want to encourage kids to go
to the stores.”

Consulting on the ‘“‘supermar-
ket” concept is R. G. Canning
Productions, Inc., who have pro-
duced numerous ‘“swap meets,”
according to Rismiller. Canning’s
involvement extends to the “mid-
way’’ as well, where there will be
14-18 rides (“everything except a
roller coaster”’) and various diver-
sions—such as shooting galleries,
ring toss booths and other stand-
ard carnival fare—for which “mu-
sic-oriented” items will be award-
ed as prizes. Entry to both the
“midway” and the “supermarket”’
will be included in the overall
ticket price, but all rides and pur-
chases will be extra.

The list of “auxiliary entertain-
ments’ further includes the “food
fair,” the inspiration for which
was also attributed by Rismiller
to “the idea of a Renaissance
fair” as well as what is being
called “the world’s largest movie
theater” in the Sports Arena,
where a series of as-yet-undeter-
mined films will be shown
throughout the two days of the
event. “All in all,” Rismiller said,
“we’d like to give people some-
thing to really remember, like
Woodstock.”

Equally important, he added, is
the fact that “this event gives us
a chance to show that the music
industry really cares. For one
thing, hundreds of Vietnam vet-
erans and Junior Blind will be our
guests. We also have a blood
drive, with the first 1000 kids
who donate a pint of blood get-
ting a free ticket” (prices other-
wise include $15 for one day or
$25 for both days in advance, or
$20 on the day of the show).
What’s more, “there will be a

Forbert Arrives

geodesic dome-shaped house on
the grounds to teach people about
solar energy. And we've created
a board of directors that includes
State Assemblyman Mel Levine,
myself, Nugent and Aerosmith, to
circulate an anti-scalping petition
during the show that will be sent
to Sacramento. | think it's very
important to do something with-
in the community on every level
—political, social and ecological.”
Rismiller also pointed with par-
ticular satisfaction to the involve-
ment of the Southern California
Rapid Transit District, whose bus-
es will provide round-trip trans-
portation throughout the RTD
system, at a cost of just one dollar
per fare. ‘“We've involved the
RTD in all of our advertising—
radio, TV, posters, newspapers—
and we've also spent $25,000 for
ads on the buses themselves,”
said Rismiller, who credited local
councilman Zev Yaroslavsky with
helping finalize plans for the spe-
cial rate. “So far, the kids seem
to be bewildered or amazed by
the offer, but they are respond-
ing. Most of these people haven’t
ridden a bus in years, if ever, but
if this works, we’ll introduce a
whole new audience to the bus
system. And nothing could be
more of a hassle than taking a car
to a festival where there’ll be
90,000 people each day.”
Rismiller anticipates no crowd-
control or security problems, in
part because “we know what to
expect and we know what not to
do, and that eliminates 70% of
the potential problems. The press
tends to underestimate our audi-
ences, but we’ve found that the
kids really can be very coopera-
tive.” He also expressed his pref-
erence for the ““controlled situa-
tion” offered by the Coliseum.
“The problem with an event like
the California Jam is that it’s a
very difficult situation to control
—there’s no way to anticipate the
amount of people that will come.
But here you've got walls around
(Continued on page 92)
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Steve Forbert recently made his first Los Angeles concert appearance in support of

“Alive On Arrival,” his debut album on Nemperor Records. Shown backstage at the
Whisky, from left: Stan Monteiro, vice president, west coast marketing, artist develop-
ment, promotion and publicity, E/P/A; Bonnie Raitt; Steve Forbert; Linda Stein, For-
bert's co-manager; Bill Gerber, west coast director, Nemperor Records; and Nat Weiss,

president, Nemperor Records.

Southern Taps Lacker

@ MEMPHIS — Southern Record
Promotion, a leading promotion
and marketing firm. in the South,
has announced the addition of
Marty Lacker to their company as
director of specia<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>