i v

o
|

OCTOBER 7, 1994

I NS IDE:

USING REVENUES
TO FORECAST CPP

Examining total market revenues
can help forecast your station’s
cost-per-point levels. Maxagrid’s
Shane Fox shows how to
maximize your revenues,
eliminate oversell, and better
serve your clients’ needs.

Page 28

MUST ROCK FORWMATS
EXPAND TO SUCCEED?
Will Hard Rock merge with
Alternative? Will Progressive and
Classic Rock converge?
Consultant Tom Barnes says
Rock’s “niche” formats will have
to cannibalize each others’
audiences to survive.

Page 75

LEGENDS
GO o

SALUTE TO
THE STARS
With eye-popping pictures,
warm memories, and stories
strange — but true — R&R’S
tribute to the pioneers of
Country radio spotlights 10
“living legends.” This special
expanded section details how
these trailblazing air talents’
tales unite the format’s past,
present, and future.

Pages 42-68

B

KiPR CAMPAIGNS FOR
PEACE ON STREETS

Enlisting corporate sponsors and
local organizations, Urban KIPR/
Little Rock provides a detailed
look at its multifaceted anti-gang
efforts.

Page 72

IN THE NEWS...

® Nick Gatfield appointed
Polydor label President

® Jjulie Kahn becomes VP/GM
at KNEW-AM & KSAN-FM/SF

® Stephen DiNardo new

VP/GM for KRQR/SF - Page 3

NEWSSTAND PRICE $6.00

THE INDUSTRY’S NEWSPAPER
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Evergreen Shakes Up KMEL,
K101/SF ?rogrammmg Team

i’ vergreen Media has re-
1 <aligned the programming
structure at its San Francisco sta-
tions. Effective October 17,
KMEL-FM PD Dave Shakes
will become OM/Evergreen, San
Francisco. He will assume on-site
PD duties at newly acquired Hot
AC KIOI-FM and serve as con-
sultant and strategist to KMEL.
Michelle Santosuosso, Asst. PD
at co-owned Urban KKBT/Los

EVERGREEN/See Page 35

Arbitron Yanks NY Summer Numbers

E Faulty figures put WPLJ temporarily at top; L.1. market also affected

A major miscalculation in
the New York and Long Island
summer ratings forced
Arbitron to withhold official
release of the reports for those
two markets. The mistake in-
flated Hot AC WPLJ’s men
18-24 morning numbers so
dramatically that the entire sta-
tion was propelled to No. 1
12+. No other stations or
dayparts are believed to have
been affected.

The error, which was dis-
covered in a prerelease down-
load to client stations, showed
WPLJ’s Mon-Fri, 6am-10am
18-24 male cume audience to
be 86,000 and AQH at

Los Angeles

Sp 94 Su 94
KLAX (Span} 61 54
KPWR (CHR) 51 54
KFi (Talk) 38 47
KROQ (Alt) 47 46
KNIS-A/F (CHR) 39 40
KRTH (Gold) 32 38
KOST (AC) 42 38
KABC (Talk) 35 37
KBIG (AC) 29 36
KKBT (UC) 36 32

New York
(withdrawn)
Sp 94 Su 94
WPLJ (Hot AC) 40 51
WLTW (AC) 50 49
WHTZ (CHR) 41 46
WQHT (CHR) 44 45
WCBS-FM (Goid) 45 4.3

WBLS (UC) 38 41
WRKS (UC) 41 41
WABC (Talk) 37 38
WXRK (CR) 35 37

WINS (News) 40 36

105,300. Research experts
point out that a station’s cume
represents its total number of
listeners in a particular demo-
graphic and daypart, and it
would be impossible for it to
be exceeded by an average
quarter-hour number. Last
spring, WPLJ had a male 18-
24 cume of 73,700 and AQH
of 13,200.

As a result of the flawed
calculation, WPLJ’s men 18-
24 share in mornings moved
7.4-39.1 between the spring

Complete results from
two major markets:

Page 18

and summer books. Its over-
all 12+ share rose 4.0-5.1, at
least temporarily knocking off
all competitors.

Arbitron quickly acknowl-
edged the error and said it will
withhold release of the New
York (and embedded Nassau-
Suffolk) books and associated
computer tapes until it can dis-
cover the cause of the prob-
lem. It did not predict when
new numbers would be issued.

Easy Come, Easy Go
WPLJ’s executives were
philosophical about its short-
lived No. 1 status. Pres./GM

ARBITRON/See Page 35
Chicago

Sp 94 Su 94

WGCI-FM (UC) 70 74
WGN (FS) 69 64
WBBM-FM (CHR)49 43
WKQX (Alt) 38 43
WUSN (Ctry) =~ 44 42
WLIT (AC) 37 42
WBBM (News) 42 41
WNUA (NAC) 25 36
WVAZ (UAC) 34 35
WLS (Talk) 32 34

Shakes Santosuosso
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’94 Radio Salary
Growth Slows

The age of duopolies is put-
ting a damper on rising radio in-
dustry salaries, according to
R&R’s annual radio industry
compensation survey, conducted
by the accounting firm Miller,
Kaplan, Arase & Co. and the
NAB. While some station staff-
ers are earning more this year,
many paychecks have been fro-
zen or are slightly smaller than
they were last year.

Complete results:
Pages 11-14

Miller, Kaplan CPA George
Nadel Rivin pointed out, “Any-
time there’s a consolidation
within an industry, salaries are
likely to be volatile until the situ-
ation is stabilized.” Rivin sug-
gested the laws of supply and de-
mand are on the side of station
operators these days, since most
duopoly operations require fewer
employees than stand-alone sta-
tions.

But the stabilization Rivin re-
ferred to is not likely to come
soon: A recent repart on duopoly
consolidation prepared by indus-

SALARY/See Page 35

HIFIDELITY

Don't Miss the Boat =

THIE (X
CLASSIC ROCK

KRFX 1035/

KRFX/Denver s Billboard Riffs 0n Castro s Raft- -Dodgers

acor Classic Rocker KRFX (The Fox)/Denver’s new billboards fioat the unmistakable image of Cuban dictator
Fidel Castro taking a tubular cue from his island nation’s recent spate of raft-borne refugees and swimmin’
with the sharks on his way to the U.S.A., smokin’ his favorite Havana Biack and crankin’ his boom-box to “11”

— presumably drawn by the station’s promise of high-fidelity sounds en route.
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Twelve re-mastered classics,

two remarkable new songs.

Produced by Hugh Padgham and Sting

Management: Miles Copeland and Kim Turner
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Gatfield Named
Polydor Pres.

1 Polydor Rec-

Gatfield

i ords has mov-
ed to Los An-
geles, where it
§| will be run by
i new President
Nick Gatfield
and distributed
by A&M Rec-
ords. Gatfield,
who remains
President of his
own Polydor-distributed Atlas
Records imprint, now reports to
A&M President Al Cafaro.

“The utilization of A&M’s
marketing, promotion, and sales
savvy on Polydor’s behalf makes
perfect sense,” said Cafaro. “I
look forward to working with
Nick and having more hit acts and
a great catalog.”

Gatfield told R&R, “We're a
small, highly focused team and a
full-service artist development
label. Having both the Polydor
GATFIELD/See Page 35

DiNardo VP/GM At
CBS CR KRQR/SF -

KCBS-AM/
il San Francisco
| GSM Stephen
DiNardo has
| been named
{ VP/GM  of
Classic Rock
combo partner
KRQR-FM.
He replaces

E;iNardo Don Marlon,
who is now

VP/GM at WBBM-FM/Chicago
(R&R 9/30).

VP/CBS Owned FM Stations
Rod Calarco said, “I’ve known
Steve since the mid-"80s when he
was selling in New York. He’s
done an outstanding job selling
our stations both at the local level,

DiNARDO/See Page 35

Kahn Named GM Of
SF Country Combo

KNEW-AM & KSAN-FM/
San Francisco Director/Sales
Julie Kahn has been promoted
to GM of the Shamrock Broad-
casting Country combo. The
move makes Kahn and Eddie
Esserman, GM of Nostalgia/
Gold KABL-AM & FM, co-
managers of the company’s San
Francisco duopoly.

Shamrock President/CEO

KAHN/See Page 35

plenty of other special features:

DAB service.

R&R Quizzes Hundt, Stern

CC Chairman Reed Hundt is optimistic about updating the

60-year-old CommunicationsAct, despite disputes on Capitot

Hill that derailed the legislation for this year. And he’s going
ahead with his owns plans to reform the Conmission.

“l think it is sad — bordering on tragic — that the
telecommunications reform legislation was not passed,” the
Chairman said in a wide-ranging interview with R&R. 1.ook for our
talk with Hundt in next week's NAB Radio Show issue, along with

® R&R goes one-on-one with Howard Stern for a discussion of
his multimedia career, his ongoing battles with the FCC, and the
remarkable sales success stories associated with his show

oThe results of our annual Management/Sales Survey, showing
how sales staffs are coping with the age of duopoly

o Atalk with NAB Radio Board Chairman Doug Williams detail-
ing his agenda for NAB's relationship with redio

e Alook at how our neighbors to the north are preparing to launch

o %&a e

Government To Broadcasters:
Reassess Public Social Pact

Rep. Edward Markey (D-
MA) called for broadcasters to
serve the public once again, but
also endorsed an FCC review of
ownership rules in a wide-rang-
ing speech Tuesday (10/4).

Markey, who chairs the House
Telecommunications Subcom-
mittee, was the kickoff speaker at
Interface VIII, a three-city indus-
try symposium sponsored by the
Federal Communications Bar
Association and Broadcasting &
Cable magazine. In his opening
comments, Markey severely criti-
cized the Senate for killing hopes
of passing new telecommunica-
tions legislation this year.

But Markey wasn’t all nega-
tive. During this time of congres-
sional gridlock, he said, “We can
take a fresh look at the portions
of telecommunications policy that
have received less attention.”

FCC Chairman Reed Hundt
agreed, saying, “We now need to
reconsider what is to be done.”
Hundt’s after-lunch speech was
seen and heard simultaneously in
Washington, New York, and Los
Angeles.

Ownership Options

Markey said one of the areas
to reconsider now is ownership

CONFERENCE/See Page 35
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Boston, SD Stations Enlist

In ’70s Gold Format Battles

Two more Top 15 market sta-
tions have joined the *70s Gold
movement.

Last Tuesday (9/27), Gannett
Classic Rocker KCLX began
playing “The Greatest Hits of the
"70s” as “The Beach.”

VP/GM Susan Hoffman told
R&R, “This is perfect for San
Diego and seems to be the format
that everyone is talking about.
We’ve watched stations become
Top S out of the box.”

KCLX’s move sets up the first
battle between predominantly
"70s-based stations; KCBQ-FM
adopted its “Modern Oldies” ap-
proach last July. Hoffman told
R&R, “They’re playing *70s and

RADIO & RECOADS INC.

’80s music and are more rock-
sounding. They’re probably go-
ing after [crosstown CR] KGB.
We’ll be able to keep some of our
own core and take audience from
seven or eight stations.”

Three days later, Rock
WCGY/Boston became “Eagle
93.7,” playing what American
Radio Systems VP/Program-
ming Greg Strassell calls “Rock/
Pop *70s hits.”  “Our research
[indicated] there was a big format
hole for this format,” Strassell
explained, “and we wanted to
jump in before someone else beat
us to it.” A new on-air staff will
be announced shortly, and new
calls are being conternplated.
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1994 DEALS TO DATE

Dollars To Date: $1,810,763,356
(Last Year: $1,727,789,673)

This Week’s Action: $15,425,948
(Last Year: $56,556,647)

Stations Traded This Year: 982
(Last Year: 1037)

Stations Traded This Week: 17
(Last Year: 22)

DEAL DETAILS BEGIN ON PAGE § -

 Daal Of Thiz YWazl

® KEZ0-AM & FM/Omaha
$9 million (approximate)

Mays Ready To Buy

WTMJ Inc. enters fourth radio market with
$9 million deal for Narragansett combo.

Upgrade For Infinity

[ Moody’s looked at Infinity Broadcasting’s cash
flow record — and apparently liked what it saw.

L1 Clear Channel President Lowry Mays is ready
to go shopping for more stations after loading up
with cash from his bankers.

See Page 6

See Page 6

RADIO BUSINESS

Capitol Denies ‘Fire Sale’ Fax Hurt Infinity

WSSF-FM/Baltimore has admitted it was the source of
faxes promoting an advertising “Fire Sale” at crosstown WLIF-
FM, but denies the circular was false or caused any harm to

WLIE

WLIF owner Infinity Broadcast-
ing and its local subsidiary had sued
WSSF owner Capitol Broadcasting
of Baltimore and its Raleigh-based
parent company, Capitol Broad-
casting, for $500000 (R&R 9/2).
The suit alleged fraud, misrepresen-
tation, and trademark infringement

for the use of WLIF and Infinity
logos an the faxes offering spots for
$50. The lawsuit claimed WLIF was
forced to cut rates for some adver-
tisers because of the faxes.

“The plaintiffs’ complaint fails to
state a claim against either defendant

upon which relief can be granted,”
the two Capitols said in their joint
response to the suit in Baltimore
federal court.

The fax, which carried WLIF’s
“Lite 102" logo across the top and
Infinity’s corporate logo at the bot-
tom, promoted a “‘Christmas in Ju-
ly Fire Sale™ offering $50 spots be-
tween July 25-31 from 6am-
midnight.

(606) 647-0101

Radio NAB Fall 1994

We look forward

to meeting with you at the

FALL RADIO NAB CONVENTION

In our suite at the

WESTIN BONAVENTURE HOTEL.

Force Communications & Consultants
CINCINNATI » ATLANTA

JOHN L. PIERCE HAL W. GORE JOHN E. LAUER

(706) 746-7400

(404) 350-9401

The parent Capitol denied any in-
volvement and even dented being
aware of Infinity’s use and rights re-
garding its logos. But the local sub-
sidiary presented a different defense:
“Capitol of Baltimore admits that an
employee distributed the circular
described in the plaintiffs’ complaint
but denies that the matters set forth
therein were false.”

Capitol of Baltimore denied that
any “‘misimpressions’” were created

by the July 20 faxes. which it admit-
ted were sent to advertisers and
advertising agencies.

It confirmed that both WLIF and
WSSF are AC stations, but “denies
that it competes with WLIF for sim-
ilar sources of advertising revenue”’
The local company also was careful
to point out to the court that “no
other instances of this kind have
taken place.”

types of candidates.
AE With A Ph.D.

“Ad sales personnel would have
needed advanced degrees in
statistics to keep up with all the
variations on broadcast rates and
windows," said a relieved NAB
President Eddie Fritts.

In addition to dealing with six
sets of rules on rates, stations
also would have had to accept
taxpayer-financed vouchers from
certain candidates, which would
have been submitted to the US.
Treasury for reimbursement.
Another provision would have re-
quired TV stations, but not radio,
to give an additional 50% rate cut
to eligible Senate candidates.

“It's hard to fathom political ad
rules more confusing than the
current ones, but complying with
the broadcast provisions of this
bill wouid have been a nightmare
— if stations weren't driven into
bankruptcy first by the con-
fiscatory ad rates,’ Fritts said.

Confusing Conditions

Among the bill’s provisions:

¢ Stations would have had to
offer non-pre-emptible time to
federal candidates (House,
Senate, and president) at their
lowest pre-emptible commercial
rates. But the old lowest-unit-rate
still would have applied to state
and local candidates.

No Campaign Finance Reform This Year

roadcasters dodged a bullet Friday (9/30) when
Congress gave up on efforts to pass campaign
finance reform this session. The shelved bill
would have taken already-complicated lowest-unit-rate
rules and spiit them into six sets of rules for different

* Senate candidates who
agreed to campaign spending
limits would get an additional
50% discount on TV spots.
House candidates who agreed to
spending limits would get
taxpayer-financed vouchers to buy
spots on radio and TV.

* The rates would apply to
House and presidential can-
didates for 30 days before
primaries and 45 days before
general elections; 30 days/60 days
for Senate candidates who accept
spending limits; 30 days/45 days
for Senate candidates who dont
accept limits; and 30 days/60 days
for state and local races.

Move Saves Money |

NAB suggested that compli-
ance would cost stations
thousands of dollars for legal ad-
vice, with ficense revocation by
the FCC a possible penalty for vi-
olations.

Supporters of the bill blamed
its demise on Senate Republicans
playing partisan politics, House
Democrats who procrastinated
too long on hammering out a
compromise, and a White House
that didn't make it a priority.

Fritts thanked the senators
who'd opposed the bill and ex-
pressed gratitude to broadcasters
for their grassroots lobbying to
derail the measure.

— YT AT T OIS TOTV . COMm
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With great broadcasters like...
| David Ross

“Stratford Research has played a key
role in the demographic repositioning
and continued success of Y-100. |
believe in branding and | believe in
Stratford. They are an invaluable
part of our management team.”

David Ross
President & General Manager, Y-100 & BIG 106
Miami-Ft. Lauderdale

David Ross relies on Stratford Research to help build his South Florida duopoly
into a branded franchise. He uses Stratford because we're the only firm that
provides the Fortune 500 research and brand marketing techniques that were
previously reserved for the world's top consumer marketers. That's the same
reason why the NAB asked Stratford to write The Franchise, the industry's
definitive book on radio branding.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why David Ross wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

CNN Center, Atlanta GA

The Leader In Media Branding

B T T T ST i e e —a
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RADIO BUSINESS

oody’s investors Service announced

that it has upgraded its rating of

about $200 million in Infinity Broad-

casting Corporation’s (Nasdaq: INFTA) senior
subordinated notes from B2 to Ba3.

“The upgrade is based on the expectation that the

company will sustain the strong cash flow generation it

has shown over the past years Moody’s said. In addi-

tion, it noted that Infinity had maintained strong operating
margins while acquiring additional stations.

Infinity Gets Thumbs Up From Moody’s

Noting that Infinity has not yet bumped the FCC’s
20 AM-20 FM limits — the company has 10 AMs and 16
| FMs, with another FM buy pending — Moody's stated, “In-
finity is likely to use free cash flow generated toward the
acquisition of further stations.on an opportunistic basis
or to repurchase stock”

The one negative in Moody’s assessment was its
note that Infinity is fairly heavily leveraged. But it also
said, “These ratios are expected to benefit from antici-
pated profit increases at the acquired stations”

Clear Channel Armed
For Bear With $350 Million

lear Channel Communications (AMEX:
CCU) is set for a station-buying spree
after receiving a new $350 million
credit facility from a group of 13 banks.
“This new facility will allow the company to continue
to evaluate acquisition opportunities in both radio and
television which meet our stringent investment criteria
and which we believe will enhance shareholders’ value;
said Clear Channel President/CEO L. Lowry Mays.
NationsBank Of Texas is the lead bank for the credit

facility.

TRANSACTIONS

WTMJ Wins Omaha Combo

Deal For $9 Million

1 Beasley Broadcasters creates Ft. Myers duopoly with WXKB-FM

TR T AT

g
"

PRICE: $9 million (approximate)
TERMS: Asset sale

BUYER: WTMJ Inc., headed by Presi-
dent Doug Kiel. it owns five radio sta-
tions and three TV stations. Its parent
company, Joumal Communications,
owns two daily newspapers. Phone:
(414) 332-9611

SELLER: Narragansett Radio L.P.,
headed by President Manuel Brous-
sard. It owns two other stations.
Phone: (504) 2311875

FREQUENCY: 1490 kHz; 92.3 MHz
POWER: 1kw; 100kw at 1212 feet
FORMAT: Rock

BROKER: Eilliot Evers and George
Otwell of Media Venture Partners

g2y T 7 3

o anamsa

KEZO-AM & FM/Omaha

BUYER: Grant Radio Group L.L.C,
owned by Walter Grant of Tuscaloosa,
AL and William Grant Jr., of Jasper,
AL. William Grant owns and Walter
Grant has interests in WSPZ-AM/Tus-
caloosa and three other stations. They
are selling WOWC-FM/Jasper (Tusca-
loosa). Phone: (205) 221-3114
SELLER: Vintage Broadcasting Corp.
Inc., headed by President Terry Fulton.
Phone: (205) 367-8136

FREQUENCY: 590 kHz; 941 MHz
POWER: 1kw; 99w at 1007 feet
FORMAT: Southern Gospel; Gold
BROKER: Tom Snowden of Snowden
Associates

COMMENT: This deal was first an-
nounced 5/27 as a sale to FirstStar
Broadcasting Systems Inc. That deal
never closed, but a new buyer was
found to accept the same terms.

WRAG-AM & WCKO-FM
Carroliton (Tuscaloosa)
PRICE: $890,000

TERMS: Asset sale for $223,000 cash

and promissory notes totaling
$667,000

2 =

WJRB-AM/Bradenton
PRICE: $70,000

TERMS: Asset sale for $25,000 cash
and a promissory note for the balance
BUYER: Skywave Broadcasting Com.,

owned by Osvaldé Onoz and Theodo-
sio Cepero of Miami. Phone: (305)
279-5311

SELLER: Cameron-Reese Broadcast-
ing of Bradenton Inc., headed by Presi-
dent Ronald Cameron. Phone: (813)
794-0353

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is dark.
BROKER: Hadden & Associates

WXKB-FM/Cape Coral

(Ft. Myers), FL

PRICE: $3.5 million

TERMS: Duopoly deal; asset sale for
$500,000 cash and a $3 million prom-
issory note

BUYER: Beasley Broadcasters of
Western Florida Inc., owned by
George Beasley of Napies, FL. He
owns WWCN-AM & WRXK-FM/North
Ft. Myers-Bonita Springs, FL and 18
other stations. Phone: (813) 537-7196
SELLER: WRCC Partners, headed by
general partner Cara Cameron of Ft.
Lauderdale. Phone: (813) 997-2103
FREQUENCY: 103.7 MHz

POWER: 50kw at 273 feet

FORMAT: CHR

TRANSACTIONS AT A GLANCE

® WRAG-AM & WCKO-FM/Carrollton (Tuscaloosa), AL $890,000
® WJRB-AM/Bradenton, FL $70,000

® WXKB-FM/Cape Coral (Ft. Myers), FL $3.5 million

® WYNF-FM/Tampa (St. Petersburg-Sarasota) $207,500 for 75%
® WKEI-AM & WJRE-FM/Kewanee, IL $450,000

® KDBR-FM/Kalispell, MT $100,000 for 50.5%

® WBNJ-FM/Cape May Court House, NJ $490,000

® WTKF-FM/Atlantic, NC $430,000

® WNBR-FM/New Bem $41,448 for 51%

® WXKL-AM/Sanford, NC $12,000 for 51%

® WKNL (AM CP)¥Knoxville $18,000

® KHRN-FM/Heame, TX $187,000 estimate

® KDCD-FM/San Angelo, TX $30,000 for 25%

WYNF-FM/Tampa

(St. Petersburg-Sarasota)
PRICE: $207,500 for 75%

TERMS: Duopoly deal; stock sale for
cash

BUYER: D&F Broadcasting of Saraso-
ta Inc., headed by President/Treasurer
Jon Ferrari of Saddle River, NJ, buy-
ing a75% stock interest in Coral Cove
FM Radio Partnership. D&F owns four
other stations and is buying WSPB-
AM & WSRZ-FM/Sarasota from the
seller. Phone: (908) 774-7700
SELLER: Donald Wilks and Michael
Schwartz, selling their collective 75%
in Coral Cove. They own one other sta-
tion and are selling WSPB-AM &
WSRZ-FM/Sarasota to the buyer.
Wilks has an interest in two other sta-
tions. Phone: (813) 388-3936

FREQUENCY: 94.9 MHz

POWER: 100kw at 1290 feet
FORMAT: Rock
BROKER: Blackbum & Co.

WKEI-AM & WJRE-FM/
Kewanee

PRICE: $450,000

TERMS: Asset sale for cash
BUYER: Virden Broadcasting Corp.,
owned by Randal Miller of Taylorville,
IL and Lawrence Travis of Springfield,
IL. They own two other stations.
Phone: (217) 824-3395

SELLER: Miller Broadcasting Inc.,
headed by President Howard Miller.
Phone: (813) 261-0046

FREQUENCY: 1450 kHz; 921 MHz
POWER: 500 watts day/1kw night; 3kw
at 300 feet

FORMAT: Nostalgia; AC

~ Montana |
é '.;! i3 b g SE
KDBR (FM CP)/Kalispell

PRICE: $100,000 for 50.5%
TERMS: Duopoly deal; stock sale for

Continued on Page 8

Custom Strategies, Personal Attention,

Format Expertise, Results

& Associales.
(703) 648-0000

4501 NSh

Americas most recommended AC and CHR consultants

WYV arnericanradionistory com
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$631,560,000...

Booth American Company American Medis, Inc. TK Communications
and Broadcast Alchemy, L.P. has agreed 1o transfer assets totalling has agreed to transfer the assets of
have formed $150,000,000 KLUV-FM
Secret Communications, L.P. to for
a Company Valued in Excess of MBD Broadcasting $51,000,000
$160,000,000 & Chancellor Communications to
serving —_— . — Infinity Broadcasting Corporation
DI:etrolt,sClevelam:o Group W Radio, Inc. —_— =
. TVer; Sacramento has agreed to exchange the assets of Fuller-Jeffrey Broadcasting Company
Pittsburgh, Indianapolis WCPT-AM/WCXR-FM has completed the sale of
— % — Washington, DC KRXQ-FM
Group W Radio, Inc. plu:imb‘h Sﬂmmefol:toy CA
has completed the sale of .
KFBK- AM/KGBY'FM Viacom Bm;odr“mng, Inc. s167(?ox’7m
Sacrameato, CA KIKK-AM/FM Great American
Jor Houston, TX Television and Radio Company
$48,000,000
P valued at —_— —
Chancellor Communications $40,000,000 Intercontinental Radio, Inc.
Corporation e S has agreed to transfer the assets of
—x— Barnstable Broadcasting Company KSOL-FM
Duchossois Communications has completed the sale of San Fra;:,crkco, CA
has agreed 1o transfer the assets of WGNA-AM/FM $13.500,000
WHFS-FM Albany, NY ;5t !
Annapolis/Baltimore, MD Jor o
& Washington, DC $13,500,000 KSOL, L.P.
fOf to — oy —
$15,625,000 Liberty Broadcasting, Inc. United Broadcasti
) to ) —_—k— has agreed to transfer the assets of
—*— has completed the sale of Baltimore, MD
Shamrock Broadcasting, Inc. WYSY-FM Jor
has completed the .rale’of Chicago, IL $9,000,000
KXRX-FM Jor . to
Secattle, WA $9,000,000 Radio One, Inc.
for to . — g —
$11,950,000 Cox Broadcasting United Broadcasting Company
Aifacce d"’ el —k— has announced the sale of
ce Broadcasting Company United Broadcasting Company KALI-AM
—_—%— has agreed 1o transfer the assets of San Gllfbrld, CA
Great American WKDM-AM or
Television and Radio Company, Inc. New York, NY $5,750,000
has completed the sale of Jor -/ 5
WLZR-AM/FM $6,940,000 ‘Way Broadcasting, Inc.
Milwaukee, WI S fo —_— —
for ay Broadcasting, Inc. Franklin Holding/ WESHAM Broadcasting
57'°‘t’°'°°° —k— has completed the sale of
0
Saga Comm Entercom WGLD-AM/WWWB-FM
unications, Inc. has completed the sale of Greensboro/Highpoint, NC
=i KOQL-FM for
United Broadcasting Company Oklahoma City, OK $3,500,000
has agreed to transfer the assets of for to L
WIMO-AM/FM $3,500,000 HMW Communications, Inc.
Cleveland, OH to — g
s ,A'ftosrooo NewMarket Media Corporation Clear C el Communications, Inc.
to’ — — has completed the sale of
icati Midcontinent Broadcasting Company KQAM-AM/KEYN-FM
Zebra C ti
= S-ommunications has completed the sale of Wichits, KS
— % KFH-AM/KXLK-FM for
Beasley Broadcast Group Wichita, KS $2,000,000
has agreed to transfer the assets of for to
KQLD-FM $2,250,000 Radio Management, Inc.
New Orlecans, LA to —_— —
Ra }
$3 ;gor 000 o) Famsiepaenit; e Major Broadcasting Company
to, — i — has agreed to transfer the assets of
NewMarket Media Corporation Radio Associates of Michigan, Inc. WWBZ-FM
has agreed to transfer the assets of Chicago, IL
WBCT-FM to
Grand Rapids, MI Evergreen Media Corporation
S for
tar

Media

92 x Defined 1994 Trailing Cash Flow
to
Wood Radio Ltd. Partnership

"Radio's Full Service

Group, Inc. Financial Specialists'" ™

5080 Spectrum Drive, Suite 609 East - Dallas, TX 75248 - (214) 458-9300
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RADIO BUSINESS

FCC Urged To Clear KOLA Sale

eceiver Ray Stanfield has asked the

FCC to reject a petition by a Los Ange-

les man and approve the duopoly

sales of KOLA-FM/San Bemardino to Anaheim
Broadcasting Corp.

Joseph Jones has sought for years to have the FCC

revoke KOLA's license and accept new applications for

the 999 MHz frequency, based on criminal charges

against formerlicensee Frederick Cote. Stanfield was ap-
pointed receiver for the station shortly before Cote was

convicted of murder (R&R 7A5), but Jones still claims the
license should be revoked for Cote’s conviction.

“Any wrongdoing by the principal of the former li-
censee of KOLA-FM is immaterial to this application)
Stanfield told the Commission. He also denied claims
by Jones that Cote will benefit from the $5 million sale,
noting that all proceeds will go to the station’s creditors,
including Anaheim Broadcasting, and Cote's ex-wife.

In a separate filing, Anaheim Broadcasting denied
that it had prematurely taken control of KOLA through
an LMA by its current station, KCAL-FM.

Bloomberg Goes Cellular

loomberg Radio News has announc-

ed a deal to make news briefs from

WBBR-AM/New York available free of
charge to cellular phone subscribers using
NYNEX Mobile Communications.

“This is the ideal tool for today’s cellular users who
demand information ‘anytime, anywhere] ” said NYNEX
Mobile Chairman/CEO Alfred Boschuite.

WBBR's news staff will update the 60- to 90-second
news briefs every 15 minutes. Cellular users throughout
New York, New Jersey, and New England will be able to
hear the latest updates by punching “*1130” — a number
corresponding to 'BBR's frequency.

TRANSACTIONS

Continued from Page 6

$28,200 cash and payment of the bal-
ance of a promissory note in the
amount of $71,800

BUYER: Bee Broadcasting, owned by
Benny Bee Sr. and Jim Paulson, both
of Whitefish, MT, increasing its stock
in Cloud Nine Broadcasting from
495% to 100%. Bee Broadcasting
owns KJJR-AM & FM/Whitefish-
Kalispell. Phone: (406) 862-5565
SELLER: James Schaeffer and Ben-
ny Bee Jr., selling their collective
50.5% stock interest in Cloud Nine
Broadcasting. Phone: (406) 257-5902
FREQUENCY: 106.3 MHz

POWER: 3.9kw at 403 feet

€

SRR

WBNJ-FM/Cape May

Court House

FRICE: $490,000

TERMS: Asset sale for $475,000 cash
and a one-year, $15,000 promissory
note at 0% interest

EUYER: Margate Communications
L.P., headed by sole general partner
Cleo Brooks of Absecon, NJ. It owns
one other station. Phone: (609)
348-4040

SELLER: The Avalon Group, headed
by President Donald Greth. Phone:
(609) 465-2044

FREQUENCY: 105.5 MHz

POWER: 3.3kw at 294 feet
FORMAT: Country

PRICE: $430,000

TERMS: Asset sale for $130,000 cash
and a five-year, $300,000 promissory
note at 8% interest

BUYER: Atlantic Ridge Telecasters
Inc., headed by Casey Warrington of
Newport, NC. Phone: (919) 223-5263
SELLER: Down East Radio Commun-
ications Inc., headed by President Jo-
seph McClure. He owns one radio
station and one TV station. Phone:
(919) 2476343

FREQUENCY: 107.3 MHz
POWER: 7kw at 607 feet
FORMAT: News/Talk

Communications

Equity

Associates

presents the

CEA

Financial
Breakfast

at the

IO

w=THE NAB ==

SHOW

7:45a.m.-9:00a.m.
Thursday, October 13, 1994
Los Angeles Convention Center

COMMUNICATIONS
EQUITY

ASSOCIATES

TAMPAOPHILADELPHIAONEW YORK
DENVER®LONDONOMUNICHOPRAGUE
HONG KONG @ KUALA LUMPUR

Room 515B

Featuring...

Frank Wood, Secret Communications

Steve Dodge, American Radio Systems

Herb McCord, Granum Communications
Dave Crowl, Citicasters
Mark Mays, Clear Channel Communications

(& R TR R R e T R SR GBI T DA i .. and its professional associates are registered with the NASD. Member SIPC.

TV e iCantadichiStorn com

WNBR-FM/New Bern

PRICE: $41,448 for 51%

TERMS: Stock sale for a $41,448 prom-
issory note at 10% interest. The stock
purchase agreement was signed by
the sellers husband prior to his death.
BUYER: Ronald Benfield, increasing
his stock interest in Conner Media
Corporation from 49% to 100%. He
owns WQDW-AM & FM/Kinston (New
Bem). Phone: (919) 522-5550
SELLER: Anita Conner of Kinston, NC.
Phone: (319) 522-5550

FREQUENCY: 941 MHz

POWER: 11kw at 485 feet

FORMAT: Classic Rock

NOTE: Anita Conner's husband, Mi-
chael Conner, transferred his 51%
stock interest to her prior to his death
in October 1993. However, this transfer
was not reported to the FCC until
recently.

WXKL-AM/Sanford

PRICE: $12,000 for 51%

TERMS: Stock sale for cash
BUYER: James Thomas of Garner, NC
and Dolphus Pearson of Raleigh, in-
creasing their stock interest in WGSE
Inc. from 49% to 100%. Phone: (919)
772-3640

SELLER: Jimmy Johnson of Garner,
selling his 51% stock interest in the
company. Phone: (919) 772-7988
FREQUENCY: 1290 kHz

POWER: 1kw daytimer

FORMAT: Urban
T N T e TR e S A
WKNL (AM CP)Knoxville
PRICE: $18,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Thomas Motffit Jr. of Long-
wood, FL. He owns WRJZ-AM/Knox-
ville and has an interest in six other
stations. Phone: (407) 332-5038
SELLER: Tennessee Broadcasting
Co., owned by Michael Glinter. He
owns six stations and is selling six
others. Phone: (913) 894-1833
FREQUENCY: 760 kHz

POWER: 2.5kw

g b L e
KHRN-FM/Hearne

PRICE: $187,000 estimated

TERMS: Asset sale for the assump-
tion of a seven-year, $165,000 promis-
sory note and payment of the admin-
istrative expenses of the estate of the
seller in the approximate amount of
$22,000

BUYER: Pluria Marshall Jr. of Bryan,
TX. Phone: (409) 779-3337

SELLER: Joseph Hill, trustee for the
Chapter 7 Bankruptcy Estate of Freck-
les Broadcasting Inc. Phone: (713)
7890500

FREQUENCY: 94.3 MHz

POWER: 3kw at 300 feet

FORMAT: Gospel

KDCD-FM/San Angelo

PRICE: $30,000 for 25%

TERMS: Stock sale for cash
BUYER: Jack Auldridge Sr. of San An-
gelo, increasing his stock in Regen-
cy Broadcasting Inc. from 50% to
75%. Phone: (915) 947-0899
SELLER: Keith Adams of Amarilio, TX,
selling his 25% stock interest in the
company.

FREQUENCY: 929 MHz

POWER: 100kw at 729 feet
FORMAT: Country

BRENNER SECURITIES

CORPORATION

Full Service Investment Banking
to the Communications Industry

For further information about our full range of
investment banking services, please contact:

Chesley Maddox-Dorsey
Senior Vice President
(212) 839-7333

Two WORLD TRADE CENTER
I8TH FLOOR
NEw YORK, NY 10048
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COLEMAN RESEARCH

NATIONAL STUDY

A definitive analysis of radios
fastest growng format

Two convenient NAB sessions:

Thursday, October 13, 1994 and
Friday, October 14, 1994

5:00-6:30PM

Los Angeles Convention Center,
Room 515A

COLEMAN
RESEARCH

—=rreanTericanradiohistorvy-com
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\’94 Rapio | S S &
DIO INDUSTRY OALARY QURVEY |uxersee
2 Average 01
Position 1-15 16-30 31-50 51-75 76-100 101+ All Markets
A General Manager $168,259 $146,673 | $114.401 $97,367 $82,963 $90,226 $123,040
Nl _General Sales Manager 126,106 97,682 87,413 69,740 60,132 69,034 90,708
E Program Director 98,499 66,219 55,614 42,962 34,250 39,907 60,799
: 38 Operations Director 75,893 75,089 47,033 41,923 32,119 43,941 58,240
A i Promotion Director 44,178 34,419 27,573 23,743 23,754 22,582 32,687
S News Director 51,440 35,735 31,421 26,583 25,106 27,016 34,914
§ Research Director 46,636 27,210 27,958 — — — 37,747
A Production Director 41,253 35,183 31,544 28,393 23,369 26,516 33,141
i MD/Assistant PD 45,057 38,810 30,861 26,087 19,889 22,412 36,167
; Morning Show Producer 32,399 26,643 23,994 - 19,889 23,087 24.071 26,356
Morning Talent 160,916 95,388 70,618 45,297 34,601 49,745 85,813
Midday Talent 58,185 41,549 31,870 25,880 22,664 27,211 37,217
Afternoon Talent 80,090 51,197 40,688 28,229 24,219 31,362 47,004
Evening Talent 42,560 30,620 27,355 20,694 18,525 18,574 28,407
Late Night Talent 32,529 22,164 19,544 16,696 14,609 16,391 21,741
News Reporter 42,024 27,282 22,691 18,241 20,370 24,854 28,522
Sports Announcer 54,557 40,920 32,414 24,426 36,566 40,936 39,333
Parttime Hourly Rate 14 9 8 8 6 7 9
oo Local Sales Manager 104,238 78,985 75,183 56,275 54,072 61,952 _179,28b
National Sales Manager 102,174 84,267 67,569 69,622 88,684 86,944 87,674
- Retail/Co-0p 87,172 57,591 46,387 42,309 —_ 29,750 63,083
= Highest Paid AE 97,239 78,183 69,244 58,447 46,362 52,159 70,891
) 2nd Highest AE 77,349 66,105 56,264 45,726 36,852 42,080 57,550
-5 Average AE/Others 47,783 40,852 35,043 28,947 24,608 28,383 36,278
Chief Engineer 54,771 42,219 38,673 33,152 30,586 32,835 41,339
M Technician 34,430 32,607 20,465 20,201 —_ 33,500 28,726
48 Traffic Director 28,929 25,409 23,017 21,582 21,118 21,959 24,231
g Continuity Director 26,429 21,256 22,333 21,662 19,354 19,332 22,907
I8N Bus. Manager/Controller 49,246 38,287 33,812 31,128 29,164 29,240 36,524
; Asst. Business Mgr. 29,720 24,857 22,541 18,290 22,427 19,010 24,709
3 Exec. Asst. to GM 30,820 26,732 24,153 22,290 24,499 26,372 26,949
4l Program Assistant 28,294 24,416 23,921 22,289 20,887 25,187 25,171
. g Promotion Assistant 23,100 19,115 17,304 14,829 19,222 20,500 19,587
] Sales Assistant 23,849 19,911 20,091 18,398 17,211 18,984 20,539
Receptionist 18,118 15,761 15,669 14,863 15,453 14,986 | 16,023
£ Data gathered for R&R by Miller, Kaplan, Arase & Co. , Certified Public Accountants
Don Anthony Wayne Edwards 780 KIXX Kevin Raye
Asylum [Records Jack Evans .KNle Crew an Reed '
n September 4, I received the Sooft Bear B, Sem Paulk Lﬂiktfiioime 2?@2?%'?’3%
ULTIMATE Marketing and ENA Entertaimment loe Galante. oy d.Macorea " B Pam Shane
. . Teddi Bonides Dave Garson Eddie Mascolo Bruce Shindler
Research project, of which I have Scott Borchetta Jeff Gelb Gerri McDowell Shelia Shipley
Michael Bornheim Bob Grayson Carolyn McLain Sony Music
read every paragraph and am ready Bucks & Carole Braun John Griswold Randy Michaels Bill Soule
June Brody Cindy Grogan Lisa Miller Phyllis Stark
to apply the knowledge gained. TR e, R
I'dlike to thank the Lord Jesus Christ for o P il o e
Lo . . CFQX Crew Keith & Amy Hill Dale Morris Dale Turner
sustaining my life, the emergency medical teams, Jimmy Christopher Vicki Hilsabeck Laura Nelson Susan Turner
CIXC Crew Chuck Howard Michael O'Malley Glen Wagner
Dr. Robert Hardin, the staff of Baptist Hospital CKiX Crew Larry Hughes Larry Parageis Jeft Walker
John Collins Nick Hunter Jim Patrick Warner Reprise
and all the friends listed here whose support has | Share Coox i e e e maralon
A meant so much to me. ]:gk&ct;rmrgramer jg?ryKizlén ;%flzaicl)(“:/li';ia Staff sva::rlingrmlliams
# ﬂ _Z-_-j; . o Donna Jean KBUL Grow Gin Preston Steve Wonciewicz
= —Moon Mullins, heart attack survivor | 1ibibois Barbara Kelly Jack Pride WUSY Crew
Bob Duchesne Steve Kelly Jackie Proffitt
PeMeN Robin & Bob Eatman Larry King Joel Raab
£

VOO americanradicinstory-com
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| ,94 RA ’ s s BY FORMAT

\ DIO INDUSTRY SALARY OQURVEY i

Position AC Big Band CHR Classical Classic Rock Country
1-30  31-100 1-30  31-100 1-30  31-100 1-30  31-100 1-30  31-100 1-30  31-100
”A General Manager 154.7 | 100.7 94.7 93.4 | 133.6 95.9 | 162.3 95.0 | 176.7 | 107.2 | 140.9 | 121.2
Ml General Sales Manager | 110.5 771.5 89.1 72.9 92.7 69.7 | 106.6 — | 110.1 78.7 92.7 90.1
= Program Director 82.4 48.2 63.8 66.0 71.7 50.3 74.6 — | 107.0 55.2 57.9 45.5
(3l Operations Director 55.6 | 37.2 | 355 — | 104.4 = — — | 755 — | 823 | 46.6
i Promotion Director 39.9 25.5 39.1 25.7 34.1 21.7 41.2 — 38.7 30.4 30.3 28.8
4l News Director 43.8 27.4 42.3 23.0 37.3 26.3 — — 43.1 31.2 40.5 30.9
3 Research Director 40.9 -— — — 28.8 — — — 33.2 — 39.5 —
5 Production Director 35.7 31.9 28.5 36.9 33.9 30.2 34.1 —— 57.5 24.5 30.3 28.0
i MD/Assistant PD 37.0 29.3 27.8 30.3 45.0 26.3 40.3 — 441 — 60.7 29.7
é Morning Show Producer| 29.8 | 20.1 — | 304 | 37.4 | 18.0 — — | 371.0 — | 27.6 —
Morning Talent 106.5 46.9 90.8 89.0 | 148.9 40.4 51.9 49.0 | 121.4 70.6 79.5 71.4
Midday Talent 46.1 27.4 42.9 35.8 35.1 25.1 44.8 — 52.6 31.9 35.2 29.5
Afternoon Talent 54.6 31.1 37.7 32.7 74.6 26.8 60.3 - 58.8 40.3 49.5 45.3
Evening Talent 34.0 24.3 29.0 31.2 29.9 20.4 45.6 — 31.9 20.0 27.3 21.2
Late Night Talent 26.7 17.8 19.5 21.4 20.8 17.5 — — 27.1 18.8 22.1 17.8
News Reporter 21.9 19.2 — — — 15.7 — — -— — 20.8 25.3
Sports Announcer 88.9 — — 33.2 29.2 — — — — — — 26.5
Parttime Hourly Rate 11 8 9 9 8 6 — 9 8 7 8 9
Local Sales Manager 104.7 64.8 87.8 68.6 86.8 56.3 94.0 — | 103.3 — 81.7 58.5
National Sales Mgr. 95.0 42.4 89.3 — 98.0 e - — | 101.3 — 98.2 63.1
Retail/Co-0p 69.7 32.0 — 36.7 59.2 — — — — — 72.5 38.7
Highest Paid AE 90.3 62.8 66.6 73.1 76.8 55.5 79.1 49.2 80.7 67.1 85.6 70.7
2nd Highest AE 71.6 50.8 54.2 60.1 62.6 45.3 63.8 42.7 65.3 53.6 69.3 56.4
- Average AE/Others 44.3 31.8 31.7 32.6 35.8 29.6 39.9 41.3 45.3 31.3 40.9 34.8
Chief Engineer 48.9 33.5 35.8 37.2 39.5 33.2 41.1 — 47.8 36.8 41.8 35.5
Technician 26.4 — — — — — —_ — — 16.3 24.5 —
3 Traffic Director 27.4 22.6 18.9 24.4 24.5 22.0 28.7 20.6 29.1 23.5 36.3 21.3
M Continuity Director 24.5 23.7 — — 22.0 19.9 32.9 — 24.9 — 21.3 22.4
? Bus. Mgr./Controller 44.7 31.5 33.9 32.4 36.9 31.0 43.2 29.0 50.7 32.7 38.4 39.2
(Bl Asst. Business Mgr. 27.0 18.7 — — 23.7 23.9 — — 29.1 20.4 24.7 16.6
Z Exec. Asst. toGM 28.9 24.8 — 18.8 21.5 19.2 — — 33.0 27.2 23.9 21.7
" Program Assistant 21.8 | 26.2 = — — — | 2941 — = — | 28.9 | 19.0
9l Promotion Assistant 21.0 | 17.8 — | 15.7| 18.8 | 16.3 — — | 16.8 — | 195 | 14.8
Ml sales Assistant 216 | 180 | 20.6 | 17.5 | 209 | 16.9 | 227 — | 21.6 — | 19.4 | 18.1
Receptionist 17.3 15.2 16.3 13.5 16.5 15.7 17.1 17.0 16.5 14.4 15.2 15.4

Data gathered for R&R by Miller, Kaplan, Arase & Co., Certified Public Accountants (Annual Salary Figures in Thousands)

KIDD RKRADDIKK, S¢COTT SHANNON,
JEFF "N JER, THE MANCOW, STEVE MCCOY

1. They're successful
2. They're good lookin'
3. They all use TM CENTURY MORNING SHOW SERVICES

T AT eTr i CanTradioStor . com
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The Most Listened To Conterporary Radio s Country Racio’s Best Oldies
Man In Radio : Hottest Talent Leading Host Programming

Digkf‘B‘r’grlley

America’s Top
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Changing The Face America’s Most Country’s Winning
Of Sports Tal< Pzpular Populist Morning Show
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A ¢ 4 BY FORMAT
'N\?\ ’94 Rapio INDUSTRY SALARY SURVEY
’ \ MARKET SIZE
Position Gold NAC News/Talk Rock Spanish Urban

1-30 31-100 1-30°  31-100 1-30  31-100 1-30  31-100 1-30  31-100 1-30 31-100

/a General Manager 147.4 [124.9 | 214.6 74.8 | 188.8 |118.7 | 157.3 96.4 98.2 97.6 | 178.7 96.3
Nl General Sales Manager | 106.5 | 88.9 | 132.3 64.7 | 126.2 73.9 | 112.7 65.8 | 114.3 — | 110.0 63.6
3 Program Director 90.5 54.2 | 101.1 32.1 | 108.9 50.0 87.2 45.8 40.6 32.3 84.1 51.0
E Operations Director 70.7 — — — 99.9 53.9 71.4 45.6 — — 96.7 42.1
i Promotion Director 41.9 21.8 45.1 — | 47.3 21.9 40.8 25.1 24.6 — 38.6 22.7
4l News Director 39.0 28.7 — | 221 55.3 35.5 414 28.4 22.5 — | 35.4 23.3
4 Research Director — — — — | 55.7 — — — — — —_ —
3 Production Director 35.1 29.7 | 44.4 — | 47.3 30.8 | 40.3 25.9 29.4 — | 41.0 25.5
i MD/Assistant PD 42.1 28.2 47.2 — | 46.6 27.1 38.2 214 19.0 — | 42.5 35.8
é Morning Show Producer| 24.9 | 24.2 | — — | 2716 | 17.8 | 26.2 | 21.4 — — | 251 | 19.7
Morning Talent 108.4 | 65.6 95.2 31.5 | 1715 77.7 | 103.1 47.9 37.8 29.4 | 1325 47.0
Midday Talent 44.5 34.2 54.8 29.8 77.0 36.6 49.8 26.9 21.6 16.6 51.0 21.1
Afternoon Talent 504 | 33.9 58.2 23.5 | 105.3 52.8 | 52.9 28.1 15.6 — | 46.1 31.2
Evening Talent 36.3 22.2 45.0 17.5 54.5 46.9 29.8 23.0 17.9 13.1 44.0 25.4
Late Night Talent 28.8 15.7 33.7 — 34.7 30.2 25.2 16.2 12.3 — 29.3 15.6
News Reporter — — 29.3 — 41.5 17.5 34.9 19.0 — — 30.8 21.0
Sports Announcer 39.7 28.1 — — 42.3 25.4 35.0 — — — — —
Parttime Hourly Rate 9 8 20 5 16 15 11 7 7 6 10 6
Local Sales Manager 91.3 73.0 96.5 — 99.8 77.6 89.7 71.7 47.8 — 83.2 —_
National Sales Manager| 89.4 | 86.7 | 116.7 — | 83.2 | 51.0 | 85.9 — | 117.4 — | 103.6 -
Retail/Co-0p 86.9 54.4 — — 99.3 47.7 67.4 — — — 70.1 —
Highest Paid AE 73.3 70.9 94.9 35.8 | 102.0 53.8 83.0 57.6 62.6 51.4 83.4 66.8
2nd Highest AE 64.8 56.4 74.9 31.1 83.8 46.0 71.1 45.9 48.7 40.2 67.1 48.7
- Average AE/Others 41.5 36.2 49.4 23.0 51.1 27.3 42.7 28.9 40.0 26.9 471 28.8
Chief Engineer 49.6 40.9 51.4 — 58.2 47.3 46.8 32.8 28.8 35.3 51.5 21.7

Bl Technician — — — — 34.5 — — — — — — —
4l Traffic Director 27.1 21.9 32.8 18.9 44.1 22.9 25.9 22.8 20.7 20.8 26.9 20.9
g Continuity Director 22.6 22.9 22.0 — 29.0 20.9 22.9 21.0 — — 25.0 —
I8N Bus. Mgr./Controller 38.5 33.2 49.7 26.1 52.0 42.0 39.0 30.0 32.8 29.3 40.7 29.6
Sl Asst. Business Mar. 24.0 21.4 21.4 — 37.8 — | 24.2 20.9 — — 31.9 20.8
é Exec. Asst. to GM 26.4 27.0 27.8 — 32.4 26.2 29.0 20.8 — —_ 31.7 21.6
4 Program Assistant 33.1 23.4 = — | 36.2 | 21.5 | 233 | 26.3 — — | 19.6 =
f;’ Promotion Assistant 22.0 17.1 22.8 — 47.3 — 20.0 19.8 — — 22.5 13.2
Sales Assistant 21.4 21.1 21.5 — 23.6 18.7 21.4 17.6 19.5 — 25.7 32.9
Receptionist 16.4 15.5 17.8 — 18.8 15.2 17.8 15.2 13.6 — 16.5 14.4

Data gathered for R&R by Miller, Kaplan, Arase & Co., Cerlified Public Accountants (Annual salary figures in thousands)

Look! We've Gat Caol P/I/OWM You've
Got 4 Radio Station. [1'S DESTINY!
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Help
Yourself
ToA
Bigger
Audience

Y1117 ——  When we gave MaximiSer® all the power of our diary database,
quzmz$er 3 0 we knew all that potential had to be just a point and click away —
now with an on-screemn  for any user, expert or novice. Now, MaximiSer 3.0 takes a giant
‘ step forward for ease of use with a new on-screen tutorial. Our

tu torial and Zmp roved built-in help feature makes running a MaximiSer ranker report
simpler than ever. So even a first-time user can create a clear,
7’€p orts f or the b usy PD convincing and street-ready presentation.

Tell Us How To Make It Better

Arbitron is designing the tutorial to make MaximiSer the easiest
and most powerful sales and programming tool available. But
we’ll need your help to make sure our tutorial meets your needs.

Once you've had a chance to use it, we’d like you to tell us what
you think by calling our PC help line at 1-800-543-7300.

More And Better Tools For Programming

MaximiSer has always given you insights into your audience that
you could never get from the book. And MaximiSer 3.0 is even
better, with three new report formats designed especially for the
busy program director. Now you can get hour-by-hour listening,
survey-to-survey trends and a new report that puts total audi-
ence, First Preference (P1) and exclusive audience on a single
page. And only on MaximiSer can reports like these tap directly
into the listening entries in your market, so you can understand
the dynamics of your audience like never before.

MaximiSer is a registered trademark of The Arbitron Company. © 1994 The Arbitron Company

So get the sales and programming help you need. Get
MaximiSer 3.0. Call your Arbitron representative for the
release date and more information.

ARBITROTIN
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NEWSBREAKERS.

Gohen Becomes CC/
San Antonio VP/GM

Clear Chan-
nel Radio/San
Antonio has re-
structured its man-
agement team, el-
evating KAJA-
FM/San Antonio
GM Bob Cohen
to Clear Channel
VP/GM.

Cohen told
R&R, “I'm really
looking forward to working with all
of the San Antonio properties.
They’re all great stations. I'm ex-
cited about the opportunity to im-
prove and go forward into the "90s
and beyond.”

In his new post, Cohen will over-
see the company’s San Antonio out-
lets — Country KAJA, Soft AC
KQXT-FM, and News/Talkers
WOAI-AM and KTKR-AM.
Clear Channel also has a joint sales
agreement with Urban AC KSJL-
FM.

Concurrently, WOAI GSM
Betty Kocurek Boazman has been
promoted to VP/GM of WOAI &
KTKR, and WOAI GM Bill Hill has
been upped to Director/Corporate
Trades for parent company Clear
Channel Communications.

Cohen

New Viacom NAC
Makes DG Debut

Viacom Radio flipped Classic
Rock WCXR/Washington to NAC
WIZW last Friday afternoon (9/30).
WCXR PD Steve Kosbau stays on
to program “Smooth Jazz 105.9.”

The market had been without a
fulltime NAC since WJZE’s demise
last year, and WJZW VP/GM
Charlie Ochs said, *“There is a huge
demand for this format in Washing-
ton. NAC offers a relaxing, refresh-
ing change and is perfect for the
workplace.”

Kosbau noted, ““The affluence and
diversity of the Washington metro
makes NAC a perfect fit.”

ﬂ%o
G %
0

he FCC ruled Monday (10/3)
that broadcasters do not have
to offer political candidates
lengthy or odd-length commercial
times — such as five minutes —

unless they broadcast programming
of similar length.

The Commission issued the
ruling in response to a request made
by the NAB during the 1992
campaign. Atthattime, candidates
had begun asking for longer time
slots in an attempt to reach con-
stituents who complained about
“soundbite politics.” But broad-
casters, particularly TV stations, had
a hard time programming the odd
lengths.

tn its ruling, the Commission
said, “Stations must make program
time available to federal candidates
in the same fengths they have
programmed the station in the year
preceding an election, whether or

FGC: Political Campaign Ad Lengths
Must Conform To Station Policies

not such lengths of programming
time have been sold to commercial
advertisers.”

Media Access Project Deputy
Director Gigi Sohn said it puts the
political process on a par with sefting
hamburgers and Hondas. Media
Access Project is a public advocacy
group.

“Basically, it makes for sound-
bite politics,” she said. “Thirty
seconds is not long enough, and 30
minutes is more than most
candidates can afford.”

NABAssociate Genera! Counsel
Steve Bookshester disagrees:
“Nobody suggests that newspapers
should make their pages fonger.”

Bookshester said that white NAB
is “pleased” by the ruling, the issue
is “more problematic” for radio
because radio is programmed in “afl
sorts of different time blocks.” He
suggested that radio stations
consult with their attoreys.

Salt Lake City |
AC PDs played |
musical chairs this
week.

When the dust
had settled, KSFI-
FM PD Scott
MacNeil had re-
placed Brian
Casey as PD of [i§
Bright AC KVRI-
FM. MacNeil was
succeeded by Hot AC KISN-FM
programmer Dain Craig, and KISN-
FM promoted MD Jim Morales to
fill Craig’s spot.

MacNeil, who had programmed
KSFI for nearly four years, told
R&R, “This opportunity fell from
the sky. It’s strange to go from the
market’s No. 1 station to a station try-
ing to get any ratings. It will be a big
challenge because KVRI needs some
work, but I like what I see.”

MacNeil

Craig, who had taken KISN-FM’s
programming chair just last month,
told R&R, “It was a difficult deci-
sion to leave KISN-FM, but KSFI is

SALT LAKE CITY/See Page 35
&

Perot Program
Hits Airwaves

Billionaire and former presiden-
tial candidate Ross Perot began a
new career as a radio talk show host
this past Sunday (10/2).

The premiere of his self-titled,
one-hour show aired only on KRLD/
Dallas and KPRC/Houston, but
starting this Sunday (10/9), the
weekly show will be syndicated na-

PEROT/See Page 35

EXECUTIVE ACTION

Buckley Joins WRCX/Chicago As GSM

ebbie Buckley has joined Rock WRCX/Chicago as GSM. Buckley
has spent the last 11 years with Arbitron, where she was most recently
Midwest Division Manager.

GM Mike Fowler commented, “Debbie’s skills in negotiation, problem
solving, and management will make her an outstanding sales manager
and a wonderfut addition to our staff.”

Buckley's previous radio experience includes positions asAE at WKBW
and WBEN/Buffato.

Seifert Now GSM At Viacom Seattle Duopoly

Viacom has promoted Susan Seifert to GSM of
alithree of its Seattle stations, Gold combo KBSG-
AM & FM and Alternative KNDD. She replaces Dick §
Loughney at KNDD, who left to pursue other interests.
“For the last three years, Susan has done an
outstanding job as GSM for KBSG," says KBSG VP/
GM Chuck Maylin. “She will be responsible for the |
day-to-day management duties of both KBSG and L S
KNDD.”
Seifert told R&R, “I'm pleased that Viacom has given ¢
me this tremendous opportunity to be involved with one
of the strongest duopolies in the country. We're sefling
a lifestyle. The Alternative lifestyle is on the younger end, and Oldies is
family-oriented -— they both complement each other.”
Prior to joining KBSG, Seifert was in New York as Sales Manager at
WHTZ, a CBS rep, and AE at WLTW.

Seifert

Geffen Ups Naramore, Skelly, Skolnek
Records &

Geffen
staffers Sue Nar-

amore, Tracy Skelly, and
Gabrielle Skolnek have
been promoted to AdultAl-
ternative National Director,
Regional Promotion Man-
ager/LosAngeles, andAC/
NAC/Jazz Manager, re-
spectively.

Naramore joined Gef-
fenin 1989 as an assistant
in the AOR department,
and most recently worked
in AOR and Metal promotion. She previously served as Office Manager
for KWOD/Sacramento.

Skelly, who was elevated from AC/NAC/Jazz/AAA National Director,
also joined the labelin 1989 as anAOR assistant. In addition to LosAngeles,
she will oversee Hawaii, Las Vegas, and San Diego in her new post.

Skolnek began her career as Music Promotion Coordinator at Morgan
Creek Music Group. She joined Geffen last year as an assistant in the
AOR department.

Naramore Skelly Skolnek

“Not Your Typical Research Geeks...
They’re Radio Guys.”

Contact Mike Henry fo discuss research

options for your station.

(303) 922 5600
faox 922 1589

And Paragon Is Not Your Typical Radio
Research Firm Either.

Paragon approaches each client fresh, with ro “agenda” or preconceived
ideas. The research is our guide. Our inhouse interviewing helps us
maintain the high infegrity of informafion that is our trademark. And our
hands-on radio experience helps us translate your research into an effective
strategic dction plan for programming and marketing. This is the foundation
of our clients well-known success; let us be a part of your success, too.

PARAG

\/

ON

Mike Henry

® PERCEPTUAL STUDIES

e Aupitorium Music Tests
o AupiToRIUM FORMAT ANALYSES
» TRACKING STUDIES

<8 * Focus Groups
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Would you program four hours of
music with only half the hits? Ot
course not. That's why the Top 20
Jouble Play works perfectly.

Host Albie Dee delivers four great
hours of hits with two Top 20
charts back to back. . .The
Top 20 best sellers and the Top 20
most requested.

No stiffs.

No fluff.

No weaklings.

Only the most popular jams around.

The Top 20 Double Play!

GallUS onthe Double
at (212) 767-1111.
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NEWSBREAKERS.

Taylor New PD At
KPOI/Honolulu

Ted Taylor has
been appointed
PD at Alternative
KPOI (The Edge)/
Honolulu. He re-
places Kerry
Gray, who exited
&y five weeks ago to

program CKEY/
f Niagara Falls-
Buffalo.

Taylor VP/GMChuck
Cotton told R&R, “Ted was the in-
teim PD after Kerry left. He ex-
pressed interest in the position, and [
told him it was his to lose. I was
impressed with the job he did musi-
cally and with the personnel.”

“This was my goal, and now I've
achieved it,” says Taylor. “I'm ex-
tremely confident with the staff and
the direction we’re going. We've
gone from 40% current-60% library
to the other way around.”

Taylor joined KPOI as a parttimer
two years ago. He became Asst. PD/
MD/middayer one year ago when the
station flipped from Rock. Previ-
ously, he was road manager for
Camper Van Beethoven, booking
agent for the Rosebud Agency in San
Francisco, Director/Alternative Mar-
keting at A&M, and MD at College
outlet KUSF/San Francisco.

Latest Summer *94 Ratings

Los Angeles

Sp 94 Su 94
KLAX (Span) 6.1 54
KPWR (CHR) 51 5.4
KF! (Talk) 38 47
KROQ (Alt) 47 46
KIIS-AJF (CHR) 39 40
KRTH (Gold) 3.2 39
KOST (AC) 42 38
KABC (Talk) 35 37
KBIG {AC) 29 36
KKBT (UC) 36 32
KCBS-FM (Gold) 30 29
KLSX (CR) 28 27
KYSR (Hot AC) 28 27
KNX (News) 26 26
KTWV (NAC) 20 26
KLOS (Rock) 28 25
KLVE (Span) 37 25
KZLA (Ctry) 29 25
KFWB (News) 28 23
KTNQ (Span) 22 21
KXEZ (AC) 18 21
KKGO (Clas) 1.7 18
KLAC (Nost) 17 16
KRLA (Gold) 12 15
KKHJ (Span) 17 13
KSCA (Prog)* 8 11
KWKW (Span) 11 10
KXED (Span) 1.3 10

“Was KLIT {AC) until July.

Chicago

Sp 94  Su 94
WGCI-FM (UC) 70 74
WGN (FS) 6.9 6.4
WBBM-FM (CHR) 49 43
WKQX (Alt) 38 43
WLIT (AC) 37 42
WUSN (Ctry) 44 42
WBBM (News) 42 41
WNUA (NAC) 25 36
WVAZ (UAC) 34 35
WLS (Talk) 3.2 34
WLUP (Talk) 31 32
WOJO (Span) 28 28
WRCX (Rock)* 27 28
WXRT (Prog) 26 27
WCKG (CR) 26 26
WJIMK (Gold) 35 26
WPNT (Hot AC) 18 26
WJJD (Nost) 26 25
WYSY (Gold) 26 24
WTMX (Hot AC) 26 22
WMAQ (News) 19 20
WJPC-FM (UC) 8 15
WFMT (Clas) 11 14
WSCR (Sports) 16 14
WGCI (UG) 1.2 1.3
WAIT (Nost) 18 11
WNIB (Cias) 11 11

“Was WWBZ until August.

1994 Arbitron. May not be quoted or reproduced
without prior written permission from Arbitron.

For The Record

The name of the rep firm Interep
is creating for Infinity Broadcast-
ing was misstated in last week’s is-
sue. The new company will be call-
ed Infinity Radio Sales.

Last week’s Page 1 photo of the
“media circus” surrounding Gannett
CHR KHIIS/L.A. airtalentRick Dees
and company was nottaken at a live
broadcast from the Los Angeles
County Criminal Courts building,
site of the Q.J. Simpson trial, but
staged several days earlier.

After his first live performance in 14 years, Boz Scaggs took time to
commemorate the occasion with a backstage pic. Posing at L.A’s
House Of Blues are (I-r) KIIS-FM/Los Angeles Asst. MD Anita Domin-
guez, Scaggs, KLOS/Los Angeles Programming Asst. Rosemary Jimen-
ez, and Virgin VP/Pop Promotion Al Moinet.

September:
MULTIPLATINUM ALBUMS

“Thriller Michael Jackson, Epic
(24 million); “Bat Out Of Hell;
Meat Loaf, Epic (12 million); “No
Fences.” Garth Brooks, Liberty (11
million); “Ten,” Pearl Jam, Epic As-
sociated; "Mariah Carey,” Mariah
Carey. Columbia: “Bad,” Michael
Jackson (8 million); *“Time, Love &
Tenderness.” Michae! Bolton, Col-
umbia; “Greatest Hits" Journey,
Columbia (7 million); “The Lion
King” ST. Various Artists, Walt Dis-
ney, “Dangerous,” Michael Jack-
son; “Soul Provider” Michael
Bolton (6 million), “Get A Grip
Aerosmith, Geffen; “Use Your lllu-
sion Il Guns N’ Roses, Geffen (5
million); “A Lot About Livin' (And
A Little 'Bout Love); Alan Jackson,
Arista; "Emotions," Mariah Carey
(4 million); “Not A Moment Too
Soon,” Tim McGraw, Curb; “Killin'
Time," Clint Black, RCA (3 million);
“Live At The Acropolis,” Yanni,
Private Music; “"Dookie Green
Day, Reprise; “I'm Ready, Tevin
Campbell, Qwest/WB; “Candle-
box,” Candlebox, Maverick/Sire/
WB; “Songs Of Freedom"” (box
set), Bob Marley, Tuff Gonglisland;
“Listen Without Prejudice;”
George Michael, Columbia; “We
Are In Love” and “When Harry Met
Sally" ST, Harry Connick Jr., Col-
umbia;, “A Collection: Greatest
Hits ... And More" Barbra Strei-
sand, Columbia (2 million).

PLATINUM ALBUMS

“Voodoo Lounge,” Rolling
Stones, Virgin; “Walk On.” Boston,
MCA; “Age Ain't Nothing But A
Number,”  Aaliyah, Black-
Ground/Jive; “The Funky Head-
hunter;” Hammer, Giant; “Tuesday
Night Music Ciub Sheryl Crow,
A&M; “Da Bomb;,” Kris Kross, Col-
umbia; “Undertow;” Tool, Zoo;
“Jackyl,” Jackyl, Geffen; “Fear”
Toad The Wet Sprocket,
Columbia.

GOLD ALBUMS

“It Takes A Thietf” Coolio, Tom-
my Boy; “For The Love Of Strange

PRECIOUS METAL

The RIAA has issued the fol- |
fowing awards for the month of |

Medicine," Steve Perry, Columbia;
“Voodoo Lounge;" Rolling Stones;
“We Come Strapped,’” MC Eiht
Epic; “She] Harry Connick Jr;
"Same As It Ever Was" House Of
Pain, Tommy Boy; “Turn It Upside
Down." Spin Doctors, Epic; “MTV
Party To Go, Volume 5! Various Ar-
tists, Tommy Boy; “Dulcinea” Toad
The Wet Sprocket; “War Paint’
Lorrie Morgan, RCA; “Sweetheart’s
Dance;” Pam Tillis, Arista; “Black-
hawk," Blackhawk, Arista; “All The
Greatest Hits” Zapp & Roger,
Reprise; “The Way That | Am,
Martina McBride, RCA, “Tuesday
Night Music Club;” Sheryl Crow;
“A Decade Of Hits Allman
Brothers Band, Polydor; “Bitch
Better Have My Money AMG,
Select/AG; “Lovescape; Neil Dia-
mond, Cotumbia; “The Globe’ Big
Audio Dynamite 1l, Columbia;
“Can You Stop The Rain; Peabo
Bryson, Columbia; “3 Deep;” Sur-
face, Columbia; “White Cliffs Of
Dover Various Artists, MCA Spe-
cial Projects; “The Very Best Of
Conway Twitty” Conway Twitty,
MCA Special Projects; “Ricky Van
Shelton Sings Christmas,” Ricky
Van Shelton, Columbia; “Dan-
gerous Toys,” Dangerous Toys,
Columbia; “Hit Parade 1945" Var-
ious Artists, MCA Special
Projects.

PLATINUM SHORTFORM

ALBUM

“Creepin On Ah Come Up;
Bone Thugs-N-Harmony, Ruth-
less/Relativity.

GOLD SHORTFORM ALBUM

“Creepin On Ah Come Up
Bone Thugs-N-Hammony.

GOLD SINGLES

‘This  DJ.” Warren G.,
Violator/RAL/Island; “Never Lie"
Immature, MCA, “When Can | See
You,” Babyface, Epic; “Shine” Col-
lective Soul, Atlantic/AG; “Tootsee
Roll,” 69 Boyz, Rip-It/ILC; “Back In
The Day’ Ahmad, Giant; “Dancing
In The Street Martha Reeves &
The Vandellas, Motown.

Format Expertise, Results

&> Associates.
(703) 648-0000

Americas most recommended AC and CHR consultants

Custom Stmtegz'w, Personal Attention,
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“We've had great
results the past three |4 ‘W 9 # 1
to four years working e re
with The Research
Group. #] in ratings
and #1 in revenue.
With The Research I ‘ / 29
Group, we have the aS egas ®
confidence of know-
ing our research is done right. Their strategic meetings are

great, and they are always accessible when we need to talk.
Going with The Research Group is definitely worth it.”

Mike Ginsburg
Vice President & General Manager
KWNR-FM, Las Vegas

*Spring 1994 Arbitron.
AQH share, M-S, 6A-12M,

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competitive
environments. Some managers may have the perception that using the besr is pro-
hibitively expensive. With The Research Group, that is not true. Call today about
our availability in your marketplace and for prices which will fit your budget.

For great results like these,
call Larry B. Campbell, President, (206) 443-3888

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

America’s Foremost Strategic Advisors To Media

2601 FOURTH AVENUE, SUITE 250 « SEATTLE, WA 98121 « (206) 443-3888
An employee-owned company
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NEWSBREAKERS.

Radio

o LISA ARUTA steps up from AE to
NSM at WSHE/Ft. Lauderdale.

e SANDY PHEIL assumes Marketing
Manager duties for Paxson Commun-
ications’ four Orlando stations (WJRR-
FM, WMGF-FM, WWNZ-AM & FM).
Concurrently, BRENT DUNLAP is
promoted from Associate Director/
Promotions to Promotion Manager at
WJRR; WMGF taps ALISON STUART
as Promotion Manager.

e KAREN REDDINGTON segues to
WZLX/Boston as Promotion & Market-
ing Manager. She most recently han-
dled similar chores at WBNS-AM & FM/
Columbus, OH.

Records

o STAN STECKER, Chairman/CEO at
newly formed Fly Records, appoints
JOHN KENNETH President, LINDA
STECKER Exec. VP, DEBRA SPAG-
NA Promotion Director, and TOM
CHIANTI A&R Director. The label can
be contacted at 231 Main St., Farm-
ingdale, NY 11735; (516) 249-3313.

e JED CORENTHAL becomes Asso-
ciate Director/Jazz Marketing at Colum-
bia Records. Prior to his appointment,

..

Corenthal

Pierce

he was Associate Director/Columbia
Label Sales for Sony Music Distribution
(SMD). In related news, SMD wel-
comes former Columbia TriStar Home
Video Sr. VP/Sales DAVID PIERCE as
Sr. VPNideo Sales & Marketing.

o PETER ELDREDGE has been named
VP/Sales at RCA Special Products. He
most recently was Exec. VP/Publisher
at Friday Holdings.

Eldredge Hagelston

¢ JOHN HAGELSTON has been ele-
vated to Sr. Manager/Press & Editorial
at Rhino Records. He joined the label's
Media Department in 1991.

o ANTHONY MILES
—Regional Promo-
tion Manager at
MCA Records —
shifts from Phila-
delphia, Washing-
ton, DC/Baltimore
to San Francisco.
Assuming Miles’s
former territory is
Regional Promo-
tion Manager STEVE

Goldstein Healy
GOLDSTEIN, who previously served
the Pittsburgh/Cincinnati markets.
Goldstein is succeeded by LIZ HEALY,
who most recently was National Promo-
tion Coordinator.

. EUROPEAN

“There is a new vitamin drink in
Germany called Red Bull. It
contains thorine, and that

substance has a peculiar side

effect. Let me put it this way: if
you give your girlfriend or
boyfriend a glass of Red Bull,
they might react like this...”

- quoted from Q magazine on EHS show
for week ending September 24, 1994

Bring your listeners inside information like this,
interspersed in a cutting edge music format
which, up until now, was unavailable anywhere

else in the U.S.

Set your station apart from the crowd with this

unique program, and provide

advertisers a value-added platform with which to

reach your listeners.

Don't keep your listeners waiting any longer.

The

A T e

Hit S y

For more details contact Dan Springer atl Sound & Stations USA at 214-444-2525.

WWWeoamericanradiohistoryconT

National Radio

o RON JORDAN, KEITH JAMES, DON
WAIER, and MAURY WARSHAUER
have been named Regional Marketing
Directors for the Northern California,
Southern Califomia, Central, and East-
ern regions, respectively, of Douglas
Broadcasting’s AsiaOne Network. The
network’s new Regional Operations Di-
rectors for those markets are JULIE RE,
ELLIS TERRY JR., DAVE BOL-
ENDER, and JOHN GABEL.

¢ BROADCAST PROGRAMMING is
presenting “The Heart of The
Seventies,” a 24-hour format featuring
700 Top 40 hits from the '70s. The
company also is offering “The Rarities
Collection,” a five-CD set of “lost and
forgotten classics from the decade”;
(800) 426-9082.

Industry

¢ TONY MONTGOMERY joins Disc
Manufacturing Inc. as VP/Audio Disc
Sales. The 34-year industry veteran for-
merly was Sr. Director/Dance/Single
Sales at RCA Records.

e VICKI GREENLEAF, President of
Corporate Communications, has been
appointed Sr. VP/Group Manager at
Manning, Selvage & Lee/LosAngeles's
newly established entertainment group.

¢ ILKA PARDINAS — head of Fly PR
— and Frozen Hound founder/owner
OLGA CHALKO have merged as Fly
PR/Frozen Hound. The new pubilicity/
consulting firm is located at 1750
SycamoreAve., Suite 401, LosAngeles,
CA 90028; (213) 667-1344.

PROS ON

THE LOOSE

Diane Cartwright — Morn
ings KQBR/Sacramento (209)
523-0380

Joe Marino — Overnights
WYNY/New York (201) 339-8609

Lisa Orlando — Nights
WHYT/Detroit (810) 552-9142

Michael Weis — PD/morn-
ings WXXQ/Rockford, IL (815)
2291787

CHRONICLE

Marriages

WQHK/Ft. Wayne, IN APD/
MD/evening talent Kevin Kelly
to crosstown WMEE morning
host Toni Kayumi, October 1,

KKRZ/Portland, OR APD/
MD Eric Murphy to Melanie
Fiala, September 10.

I_Births

KZLA/Los Angeles after-
noon talent Shawn Parm, wife
Bliss, son Jacob Shawn, Sep-
tember 28.

WFPG/Atlantic City MD
Marlene Aqua, husband Nick,
son Trevor Jon, September 26.

Hollywood Records Direc-
tor/Rock Promo John Sou-
chack, wife KXEZ-FM & KYSR-
FM/Los Angeles AE Christine
Graveline, daughter Holly
Alexa, September 6.

KCBQ/San Diego an
nouncer Amy Cross, husband
Tony Reid, daughter Jessica
Summer, August 17.

Changes

AC: Gary Dickson is set to leave
WWSW/Pittsburgh later this month
for the morning slot at WMJX/Boston
. . . Kenny Walker joins WZMX/Hart -
ford for morning drive duties.

Alternative: Brighton Agency
Promotion Manager Julie Stanze
joins KPNT/St. Louis as Promotions
Asst. ... WDSP-FM & WDST-FM
Poughkeepsic-Woodstock, NY Asst.
MIynighttimer Dave Doud moves to
middays, and weekender Ellen K.
takes on nights; middayer Amy Se-
lerno exits. Meanwhile, MD Jeanne
Atwood returns to the airwaves on
weekends, and 14-year specialty show
“Conversations’” — hosted by Doug
Grunther — switches from 10am to
7pm . . . At WRXS/Ocean City, MD:
Parttimer Storm Zbel exits for an air-
shift at WNEU/Greensboro; former
WZXIL/Atlantic City nighttimer Nikki
joins for parttimeswing . . . KRZQ
Reno  Production Director Buzz
Heschmann adds Programming Asst.
duties.

Classic Rock: Bobby McKay
steps up from overnights to Produc-
tion Asst./evening talent at WEFX
Norwalk, CT.

Country: Parttimer/weekender
Shane Wilson replaces Lisa An-
thony in WTXT/Tuscaloosa, ALs
night slot; Brandon Cox shifts from
parttime/weekends to overnights . . .
KRYS/Corpus Christi taps former
KEAN/Abilene, TX staffer Michelle

Lee to succeed middayer Darcy
Kane.

Gold: WMXJ/Miami weekend/
swing talent Dave Somers segues to
crosstown WBGG as ““Howard Stern
Show' producer/weekender . . .
WFOX/Atlanta welcomes Atlanta
Braves pitching coach Leo Mazzone
to its morning show.

News/Talk: Jim Hobbs exits
WIOD/Miami to become Sports Ac-
count Manager at WSB-AM/Atlanta.

Progressive: WRNX/Spring-
field, MA middayer Ray Whitaker ex-
its for weekendsswing at WBOS/
Boston.

Rock: At WAAF/Worcester: MD
John Osterland moves from nights
to middays; weekender Fox assumes
Osterland’s former airshift; Scorch
exits WPYX/Albany, NY for over-
nights.

UC: Former WYUU/Tampa air per-
sonality Brian Holmes heads to
crosstown WTMP for similar duties;
he also joins the technical operations
department at MOR Music TV.

Records: Mark Eisenberg —
most recently an associate at the law
firm of Gold, Farrell & Marks — joins
Sony Music Entertainment’s Law De-
partment as Counsel.

Industry: BMI elevates Michael
McLaughlin from Administrative
Asst./International Administration to
Manager/International Documen-
tation.
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““Hey, Buzz! | don’t think we were
the first ones herel!””

When there are new programming worlds to explore, it’s great to know there is someone like
MusicSCAN to help you push the envelope. Whether it’s a duopoly, niche format, tight playlist, or
any other programming challenge, you can depend on MusicSCAN to keep you on course as you

blaze new trails. Take one small step...call for more information on the most advanced music

scheduling software on the planet...or beyond.

a
Mipivlie AN

Music Scheduling with an Edge
205-987-7456
MusicSCAN is a trademark of TAPSCAN, Inc.

WA e ficanradichister~—ecem
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Getting Along While You're Moving Up

spect you — and you want to

move up the corporate ladder as
well — Phyllis Martin, author of
“Martin’s Magic Formula For Get-
ting The Right Job"(St. Martin’s
Press), offers the following nine
suggestions:

I f you want people to like and re-

Be positive. More people are ter-

minated for a poor attitude than all
other reasons combined.

Praise people publicly. Let ev-
eryone know about anyone who
helps you.

@ October 1215 — NAB Radio
Show. Convention Center, Los
Angeles.

® October 1215 — RTNDA
49th International Conference
& Exhibition. Convention Cen-
ter, Los Angeles.

® November 36 — Philadel-
phia Music Conference. Penn
Tower Hotel, Philadelphia.

1995:

® January 23 — 22nd Annual
American Music Awards.
Shrine Auditorium, Los Ange-
les.

® January 29 — Super Bowl
XXIX. Joe Robbie Stadium,
Miami.

® February 1112 — Dan

O’Day’s PD Grad School. Rad-
isson Hotel & Suites, Dallas.

® February 1517 — Broadcast
Cable Credit Association Sem-
inar. Scottsdale Hilton, Ari-
zona.

® February 1619 — RAB '95
Mktg. Leadership Conference
& Exec. Symposium. Loews
Anatole, Dallas.

® February 22.25 — 37th An-
nual NARM Convention. San
Diego Marriott & Convention
Center.

Identify staffers’ strengths.
Learn — and capitalize on — the
strengths of the people who report
to you. Never be reluctant to hire
people who are brighter than you
are.

Echo important messages. In
your own words, tell people what
you think they should be hearing.

Make duties meaningful. Don't
Just tell an employee what to do, ex-
plain why the job needs to be done.

® March 1-4 — 26th Country
Radio Seminar. Opryland,
Nashville.

® March 23 — 11th Annual
NABOB Communications
Awards Dinner. Sheraton
Washington Hotel.

® April 1013 — 73rd Annual
NAB Convention. Convention
Center, Las Vegas.

® May 19-24 — 18th Annual
NABOB Spring Broadcast
Mgmt. Conf. Frenchman's Reef
Resort Hotel, US. Virgin
Islands.

® June 511 — International
Country Music Fan Fair. Ten-
nessee State Fairgrounds,
Nashville.

® June 22.25 — National
Association of Radio Talk

Show Hosts Convention. Sher-
aton Astrodome, Houston.

® June 23-24 — Bobby Poe's
Pop Music Survey Radio/Rec-
ord Seminar. Sheraton Pre-
miere, Tysons Corner, VA.

® July 1216 — Upper Midwest
Communications Conclave.
Downtown Marriott, Minneap-
olis.

Spot talent quickly. You know
you have good employees when
more — not less — work gets done
when they’re around.

Keep superiors informed. Make
sure all of your bosses are up to date
on everything.

Value your activity. Don’t just do

a job well — make sure it's worth
doing.
Fundamentals

Of Negotiation

hen it comes to nego-
tiating, time always
works against the party

that doesn’t have time. Therefore,
Atlanta-based attorney James Foster
I offers the following five sug-
gestions:

Never negotiate between other ap-
pointments. That puts undue pres-
sure on you to wrap things up.
Always be ready to talk as long as
it takes.

Never make a unilateral conces-
sion 1o ger things moving. This is an
obvious sign of weakness.

Never reveal vour deadline.
Meanwhile, do everything you can
to learn the other side’s deadline.

Always plan to outlast the other
party. If you’re unable to outwait
your counterparts, you shouldn’t sit
down to negotiate.

Always make time your ally. 1f you
really don't have time to negotiate —
pretend you do.

National Spot Radio Analysis

ped $106 million — a 14.3% increase over 1993 figures. Note that
there were five weeks in August 1993, as opposed to four weeks
in August 1994. Thus, actual national spot radio expenditures were
much higher in August 1993. All of the figures below, however, have
been adjusted to reflect the true difference in national spot radio ac-

tivity.

T otal national spot radio expenditures for the month of August top-

While the figures reflect total billings as reported by America's
leading national rep organizations, they are not typical of any specific
market. Furthermore, spot billing in individual markets, market groups,
or geographic areas may differ substantially.

Source: Radio Expenditure Reports

Total Spot Dollars

Six-Month Trend

(all figures in miflions)
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COMMITTED TO EXCELLENCE

If you’re considering hiring an outside program consultant,
be sure to call us to get acquainted and compare.

We offer expert, progessional help in all aspects of program
development. We’ll work closely with you to develop a custom
strategy designed especially for your station and market.

Our track record of success

is outstanding. We have helped
make many radio stations
number one and will do the
same for you. Find out how.
We welcome your call for a
FREE initial phone consultation.

714 241 1111

SOUTH COAST CORPORATE CENTER

3070 Bristol Street Suite 560

Costa Mesa, California 92626-3071

WYY amertcanraatoisStor ConT

Scott
Lockwood

Enterprises, Inc.

International

Programming
Consultants
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Goldberg: Next, We Take Manhattan!

ow that Atlantic Presi-
N dent Danny Goldberg has
moved to Manhattan, he's
fair game for New York magazine,
which says he’s "maybe not as
street as Tommy Mottola, as en-
tranced by himself as David Gef-
fen, or as roundly despised as
Irving Azoff, but he's nevertheless
able to compete” among the ranks
of managers-turned-label heads.
Client Bonnie Raitt adds, “He
walks it like he talks it. There are
a lot of good managers out there,
but not with the perspective Dan-
ny has” Wamer Music-U.S. hon-
cho Doug Morris, Barbra
Streisand, Stone Temple Pilots
singer Scott Weiland, Courtney
Love, and Liz Phair also offer ac-
colades in the lengthy profile.

Forever Young

“Hang around MTV all day, go
to concerts, listen to new music,
go to Roseland — you'll never
grow old. You won't,) promises
MTV Sr. VPIMusic & Programming
Andy Schuon. In an in-depth New
Yorker feature on MTV, Schuon
and fellow nabobs Judy McGrath,
Doug Herzog, Tom Freston, and
Frank Biondi talk about the net-
work’s history, philosophy, culture,
and emphasis on youth

Mick Jagger reminisces, “There
was a genuine ‘fuck you' attitude
in the '50s and early '60s. After

that, I think it just became a pose”
(Interview).

Voodoo Economics

Business Week says the Roll-
ing Stones’ “Voodoo Lounge” Tour,
with its 250 fulltime employees
and potential $300 million-plus in
worldwide revenues, is a model
“virtual corporation,’ thanks to its

reliance on a portable office, sub-
contractors, multiple teams, and
a high degree of fiexibility. Accor-
ding to the “co-COOQ; promoter
Michael Cohl, “In our minds, we
try to approximate your ordinary
go-to-the-office kind of company”
In other live action, Spin cover
girl Tori Amos reflects, “There has
to be that moment [in a concert]
where the audience says, ‘Fuck
you, you cunt’ — or |'ve done
something wrong. That's what
telling the story's all about”

Raised On Radio & TV
n its star-F R EN
Ipacked 25th ‘
anniversary is-
sue, Interview
talks with David
Bowie, Cher,
Evan Dando, Boy
George, Joan
Jett, Anthony @&

Kiedis, Marky
Mark, Victoria
Witliams, and Melissa Etheridge,
who says, “| was raised by the
television and the radio, because
there was no one playing music
around me — not my parents, not
my friends. no one. So | listened
to the radio”

Anita Baker tells TV Guide she
sings the theme to “The Mary
Tyler Moore Show” while cooking,
and shed “love to be the tough
chick cop with great legs like
Angie Dickinson was on ‘Police
Wwoman'"

One In 20,000

“It remains the premier unsolv-
ed American surrealist act of the
20th century. it’s a misunderstand-
ing that was scarily random,
media-hyped, and just plain bi-

&

Etheridge

zarre!” says Michael Stipe in Enter-
tainment Weekly, regarding the
incident that yielded the phrase
“What's The Frequency, Kenneth?”
An unknown assailant repeated
that line while attacking CBSTV
anchor Dan Rather in NYC in
1986. Says Rather, “I've heard the
song, | like it”

In Rolling Stone, where they're
on the cover, Stipe addresses his
fear of touring: “l always see the
one person in the audience who's
yawning. The one out of 20,000"

Double Standards

Though he packs his own vid-
eos with scantily clad bim-
bos, Sir Mix-A-Lot chides Madon-
na and Janet Jackson: “When you
always have to sell fans the
pumped-up, inflated breasts with
the sexy lips and all that, they fee!
alienated because you're not talk-
ing to them anymore. Me, I'll still
tell you I've got a big gut. My
pants hang off my ass not be-
cause I'm a gang member but be-
cause I'm fat” (Rolling Stone).

Playboy’s All Riot

In alook at girl bands, Playboy
offers mini-bios — with a predict-
ably prurient slant — on Tori
Amos. Babes In Toyland, Belly,
Bikini Kill, the Breeders, Tanya
Donnelly, Kim Gordon, Poily Jean
Harvey, Juliana Hatfield, HWA,
Hole, L7, Liz Phair, Salt-N-Pepa, 7
Year Bitch, and the Spinanes.

A former boyfriend of Phair's
provides his wounded view of her
career in the same issue: “Note to
all men: If ever your girlfriend
grabs a guitar and a four-track,
copyright your name and lock up
your diary. It's too late for me”

Each week R&R sneaks a peek through the nation's consumer magazines in search of everything from the
sublime to the ridiculous in music news. R&R has not verified any of these reports.

MEDIA

WEEKEND BOX OFFICE
SEPT. 30-OCT. 2

1 The River Wild $10.21
{Universal)*

2 TimeCop $5.44
(Universal)

3 Jason’s Lyric $5.12
(Gramercy)*

4 Forrest Gump $4.36
(Paramount)

5 Quiz Show $3.36
(Buena Vista)

6 Terminal Velocity  $3.30

(Buena Vista)
7 Clear And Present $2.00
Danger (Paramount)

8 The Scout (Fox)*  $1.45
9 The Mask $1.25
(New Line)
10 Natural Born Killers $1.23
(wB)

All figures in millions
* First week in release

Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“The Specialist; starring Syl-
vester Stallone and Sharon
Stone. The film's Crescent
Moon/Epic Soundtrax LP fea-

tures Gloria Estefan's current
single — a cover of Vicki Sue
Robinson's “Turn The Beat
Around” — as well as cuts by
Jon Secada, Miami Sound Ma.
chine, Latin act Cheito (also
seen performing on-screen),
and others.

Also opening this week is
“Only You," starring Robert
Downey Jr. and Marisa Tomei.

The film's Columbia sound-
track showcases Louis Arm-
strong’s version of the title
tune, along with performances
by Michael Bolton, Jose Car-
reras, Ezio Pinza, and more.

VIDEO

NEW THIS WEEK

® L/TTLE TEXAS: KICK A
LITTLE (Warner Reprise)
This 40-minute live perform-

ance and clip collection con-

tains nine songs, including

“What Might Have Been’ “God

Blessed Texas, “My Love, and

the title track.

® BACKBEAT (PolyGram)

Starring Stephen Dorff as
the Beatles' first bassist, Stu
Sutcliffe, this feature film
spawned a Don Was-produced
Virgin soundtrack showcasing
Beatles cover tunes perform-
ed by the Backbeat Band
(composed of the Afghan
Whigs' Greg Dulli, Gumball's
Don Fieming, Nirvana's Dave
Grohl, R.EM!s Mike Mills,
Sonic Youth's Thurston Moore,
and Soul Asylum's Dave Pir-
ner). Was also composed, pro-
duced, and played bass for
Virgin's supplementary sound-
track — a bebop jazz score
featuring trumpeter Terence
Blanchard, percussionist Luis
Conte, drummer Arthur “Bus-
ter” Marbury, saxman David
McMurray, and pianist Eric
Reed.

® THE PAPER

(MCA/Universal)

Michael Keaton, Gienn
Close, and Marisa Tomei star
n this feature film, which
sports a Reprise soundtrack
with Randy Newman’s score
as well as one bonus track —
“Make Up Your Mind" — high-
lighting Newman'’s vocals and
backing by Don Was, Jim Kelt-
ner, Mark Goldenberg, and
Benmont Tench.

® DWIGHT YOAKAM: PIECES
OF TIME (Warner Reprise)
This 50-minute compilation
showcases 11 video clips, in-
cluding “Turn It On, Turn It Up,
Turn Me Loose” “Pocket Of A
Clown,"” a cover of Elvis Pres-
ley's “Suspicious Minds” (from
the “Honeymoon In Vegas”
film soundtrack), and more.

©1994 Resf indusines. Inc

| Today’s level of fierce competition demands
that you prominently display your name
every chance you get (location broadcasts,
concerts, station sponsored autograph ses-
sions, etc.). With theft, vandalism and loss,
it becomes a costly proposition to continu-
ously replace expensive signs and banners
costing hundreds of dollars.

Expose yourself with a minimum of risk.

Roll-A-Sign™ offers a better way. You get
up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film
to display your logo and message brilliantly
for an economical price. Now you can
afford to display a bright new sign at every
| public event. They even make great cost-

| effective promotional give-aways. Just roll

| off what you need and cut.

Call today
and gef exposed.

800/231-2417

72" x 36" gves you 170 banners per roll

Banners are available in 18°. 24" and 36" heights on 1000 furolls.
The number of banners on each roll is determined by banner length,

=

&=

367 124" gwes you 330 banners per ol

31" x 18" gives you 340 banners per rofl

Durable banners for a
throw-away price.

UV stabilized plastic
won'’t fade indoors or

outdoors.

Simply FAX your logo
and color separation
information for a free
price quote.

® Reef Industries, Inc.
P.O. Box 750245
Houston, TX 77275-0245

713/484-6892
713/947-2053 FAX

WW=arrertearractohistorv.com
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Free Money,
Free Time,

and Freedom.

UPI will save you money — lots of it!
And you don’t have to give up any services or conveniences.
In fact, with UPI, all you’ll miss are those packaged programs you never wanted and hate paying for.

UPI's wire service will save you time!
Because UPI's wire is written by broadcasters for broadcasters.
It’s the industry’s only true rip-n-read wire, meaning you don’t waste time re-writing news.

UPI's network products give you freedom!
There are no packages to buy, no automatic renewals or long-term contracts.
You know what you want and what you don’t want. With UPI, you make the call.

UNITED PRESS INTERMATIONAL

Isn’t it time you took charge?

BOOTH 4301

(800)503-9993
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ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

<)
A S
prastic
BANNERS

Call Toll Free:
U.S. 1-800-231-2417
Canada 1-800-847-5616

$0.42
Q =" ACRYLIC KEY TAGS
W __UPTO 4 COLORS ON 2 SIDES
([ & LM - MINIMUM ORDER 1000
R L ‘ SET UP CHARGE $25
Ei\;/ = PRICES VALID THRU 12/15/94
FOR OTHER PROMO SPECIALS
(” FF @X 35 Fcr?éil(sm CHARGESP iRg ADDPITIOI’:JAL
p—
$1.15 . i ﬁl] [ \
WHITE PORCELAIN
COFFEE MUG w UH Lu \ )
PRINTED 1 COLOR ON 2 SIDES H E Y,
MINIMUM ORDER 288 )
SET UP CHARGE $45 | %

RESULTS MARKETING

Creative Promotions...Lasting Impressions

NTAAVATANTANIAVAV

PROMO S2ECIALS

best quality, fast service, lowest prices,
no hicden costs (full disclosure pricing)

WE SPECIALIZE IN RUSH
ORDERS AND HARD TO FIND
IMPRINTED MERCHANDISE

FLYERS + TATTOOS + KAN KOOLERS « LIGHTERS *
KEY CHAINS * BEVERAGE WRENCHES - TOWELS -
FANNY PACKS + YOYOS « ICE SCRAPERS *
SUNGLASSES * BALLOONS - STICKERS « DECALS *
T-SHIRTS « JACKETS * V/ATCHES * MUGS *
GLASSES - PENS .

ISIOIZ) « MOST ITEMS UNDER $1.00 o [Z0afelS
* LETTEROPENERS + SWEATSHIRTS « AND MORE
LEE ARNOLD PROMOTIONS

(414) 351-9088 * Fax (414) 351-6997

7N

Y

N7

PNZNTHINTANTINTZ INTINLNY

S

e

(713) 947-2053 FAX TEL 800-786-8011 VNV IN /NN NN,
‘ Reach
h““‘Rt\‘% Promotion

ai

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant
inflatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, OH 44212. Fax: (216)
273-3212. INFLADABLE IMAGE INDUSTRIES
...Phane: (216) 273-3200, EXT. 137.

Send us your logo, design or
graphics and we'll do the rest.
Call for details and pricing:

LELIRER
VANALLEN

Exclusive Distributors

1-800-786-7411

Decision-Makers In

Showcase

Call Kristy Reeves

RR

Tt InoustRY’s NEWSPAPER

310-553:4330
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Reserve your seats. ..

Individual Seats: $325
Table tor 10: $3,250
Black Tie — Formal

R.S.V.P. by
October 14

Contact
Kit Hunter Franke

a08) 624-1536
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TOP TEN SHOWS
SEPT. 26-0CT. 2

1 Home Improvement

2 Seinfeld

3 Grace Under Fire

4 Roseanne

5 Movie (Monday)
(“A Friend To Die For’)

6 ER

7 60 Minutes

8 Murder, She Wrote

9 NFL Monday
Night Football
(Broncos vs. Bills)

10 Madman Of The People

Source: Nielsen Media Research

All show times are EDT/IPDT unless
otherwise noted; subtract one hour for
CDT Check listings tor showings in the
Mountain time zone All listings subject
to change.

COMING NEXT WEEK

Friday, 10/7

* Bellamy Brothers, “Music
City Tonight” (TNN, 9pm
EDT/6pm PDT).

e Marc Beeson, “The
Tonight Show With Jay Leno”
(NBC, 11:35pm).

e Live, “Late Show W.ith
David Letterman” (CBS,
11:35pm).

e Jimmy Vaughan, “Late
Night With Conan O’'Brien”
(NBC, 12:35am, Saturday).

* Crash Test Dummies,
Stabbing Westward, and Toad
The Wet Sprocket, “ABC In
Concert” (check local listings).

Saturday, 10/8

* Clint Black, Shawn Colvin,
and Delbert McClinton per-
form on “The Road” (syndi-
cated; check local listings).

¢ John Berry performs on
TNN'’s 30-minute “Path To Star-
dom” (6:30pm EDT/3:30pm
POT).

* Holly Dunn, “Grand Ole
Opry Live” (TNN, 8:30pm
EDT/5:30pm PDT).

Tube Tops

Bryan Adams, Jeft Beck,
Tony Bennett, Clint Black,
Michael Bolton, James Brown,
Cher, Roger Daltrey, Melissa
Etheridge, Aaron Neville, Carl
Perkins, and Dwight Yoakam
are slated to perform live from
Memphis’s Pyramid Arena
when “Harrah’s Casinos Pre-
sents Elvis Aaron Presley —
The Tribute” TVKO Entertain-
ment's two-and-a-half-hour
special airing on pay-per-view
(Saturday, 10/8, 9pm EDT/6pm
PDT). In addition, PPV pro-
grammer TVN Entertainment
Corp. is set to precede the
concert with a nine-hour Elvis
film festival (check local
listings).

Sunday, 10/9

* Syndicated air personali-
ties Dr. Demento and Larry
King end their voices to “The
Simpsons” (Fox, 8pm).

* Reba McEntire stars as a
housewifelcollege student in
“Is There Life Out There?” a
two-hour CBS movie (9pm).

Monday, 10H0

* Robbie Robertson and
Rita Coolidge, among others,
contribute to the Capitol
soundtrack of “The Native
Americans,’ a three-part docu-
mentary debuting on TBS
(8:05pm EDT/5:05pm POT, parts
two and three air 10/11 and
1013, respectively).

¢ Clint Black, “Music City
Tonight”

Industry Figures In ‘Forbes 400°

¢ Jimmy Buffett, ‘Jay Leno”

* Barry Manilow, “David Let-
terman’”

* Love Spit Love, “The Jon
Stewart Show” (Fox, midnight).

Tuesday, 1011

¢ Anita Baker, “Jay Leno”
¢ Colin James, “Conan
O'Brien” (12:35am, Wednesday).

Wednesday, 10H2

* Aretha Franklin and Lou
Rawls perform on PBS’s hour-
long “In Performance At The
White House” special (check
local listings).

* Collin Raye performs
when *“The Dallas Cowboys
Celebrate Special Olympics,’
an hourlong TNN special (8pm
EDT/5pm PDT).

* Brooks & Dunn, Mark Col-
lie, and the Mavericks, “Music
City Tonight”

* Robert Plant and Jimmy
Page reunite to perform Led
Zeppelin tunes from London,
Morocco, and Wales on “Un-
ledded,” a 90-minute MTV
special (10pm).

* Mark Chesnutt, ‘Jay Leno’
* Clint Black, “David Letter-

i

man.
Thursday, 1013

* Deborah Allen, Ricky Van
Shelton, and Doug Stone per-
form when Tammy Wynette
hosts “The Legends Of Coun-
try Music” (TNN, 8pm EDT/5pm
POT).

* Gladys Knight performs
on Fox’s “New York Under-
cover” (9pm).

* Robert Palmer, “Jay Leno’”
* Tom Jones, “David Letter-
man’

nce again, Forbes has esti-
mated the net worth of the
400 richest people in
America. Among industry notables,
Cap Cities/ABC investor Warren
Buffett ($9.2 billion) drops to se-
cond as Microsoft founder Bill
Gates takes the top spot ($9.35b).
Other billionaires: Metromedia
founder John Kluge (3-3, $5.9b),
Ticketmaster 80% owner Paul G.
Allen (16-16, $3.9b). Viacom/MTV
chief Sumner Redstone (4-17,
$3.8b). Cox heiresses Barbara Cox
Anthony & Anne Cox Chambers
(flat at 18 & 19, $2.9b each), fledg-
ling radio host H. Ross Perot
(20-27, $2.5b), CBS CEO Laurence
Tisch (52-65, $1.135b), and David
Geffen (86-74, SIb).

® TIMECOP

@ JASON’S LYRIC

® QUIZ SHOW (Hollywood)

©® ANDRE (Rhino)

® THE SPECIALIST

® PULP FICTION (MCA)

®/ LIKE IT LIKE THAT

CURRENT

Single: Time Won't Let Me/Smithereens (RCA)

Single: U Will Know/B.M.U. (Mercury)
® FORREST GUMP (Epic Soundtrax)
Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane

Featured Artists: Lyle Lovett, Mark Isham
® THE MASK (Chaos/Columbia)
Single: (| Could Only) Whisper . . ./[Harry Connick Jr. (Columbia)
Other Featured Artists: Tony Toni Tone, Xscape, K7
® NATURAL BORN KILLERS (Nothing/interscope/AG)
Singles: Sweet Jane/Cowboy Junkies
Burn/Nine Inch Nails
Other Featured Artists: L7, Dr. Dre, Peter Gabriel

Single: Thanks To You/Tyler Collins (Reprise)

Other Featured Artists: Booker T. & The MG’s, Craig 'n Co.
® COLOR OF NIGHT (Mercury)

Single: The Color Of The Night/Lauren Christy

Other Featured Artists: Lowen & Navarro, Brian McKnight
© BLOWN AWAY (550 Music/Epic Soundtrax)

Single: In The Morning/Big Head Todd & The Monsters

Other Featured Artists: U2, Aretha Franklin, October Pro ect
® THE LION KING (Walt Disney)

Single: Circle Of Life/Elton John (Hollywood)

COMING
Single: Turn The Beat Around/G. Estefan (Crescent Moon/Epic ST)

Single: Girl, You’ll Be A Woman Soon/Urge Overkill
Other Featured Artists: Al Green, Dick Dale & His Del-Tones

Single: Try A Little Tenderness/Barrio Boyzz (Columbia)

The multimillionaires: Jacor in-
vestor Samuel Zell ($880m), Alas-
ka radio station owner/McCaw
Cellular founder Craig McCaw
($800m), KKR toppers/Granum
backers Henry Kravis & George
Roberts ($780m each), Gaylord
Ent. head Edward Gaylord
($735m), Citicasters investor Carl
Lindner Jr. ($660m), and heir/In-
terscope founder Ted Field
($600m).

Rounding out the list:  WBBR-
AM/NY owner Michael Bloom-
berg ($500m), MCA's Lew Wasser-
man ($450m), heir/Shamrock chief
Roy Disney ($420m), Tower's Russ
Solomon ($400m), and Golden
West head Gene Autry ($340m).
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THE MRI CONSTANT

Market Revenues Can Help Forecast CPPs

€ recently completed primary research of more than
100 media markets to determine what relationship,
if any, exists between total market revenues and
cost-per-point (CPP) levels. Conducted at the re-
quest of media properties looking for more effective ways to
use the CPP statistic, this research effort is the first of its kind.

We examined historical total mar-
ket revenue levels from the Top 100
markets by month, then examined
fluctuations in CPP ranges from four
major demographic categories: 18-
49, 25-49, 18-34, and 25-54. The
conclusions drawn from the data sug-
gest a definite correlation between
market revenues and CPP ranges for
the same seasonal period.

5% Variation

For each demo, the study found
CPP levels were correlated to within
5% (+/-) of the corresponding
monthly market revenues. What's
more, by using the Market Revenue
Index (MRI) constant, accurate CPP
levels by month could be forecast

m £

The study found CPP
levels were
correlated to within
5% (+/-) of the
corresponding
monthly market
revenues.

99)

using projected total market revenue

figures for like seasonal periods.
Derived by correlating market

revenues with various CPP informa-

By Shane Fox

tion, the MRI constant is expressed
as a percentage and is part of a for-
mula used to project or forecast CPP
ranges for future months.

The formula is: [Y multiplied by
12) multiplied by Z divided by 1 mil-
lion = C (+/- 5%). Y is projected
gross monthly market revenue; 12
annualizes monthly revenues; Z is the
MRI constant; C is the forecasted
CPP level, within 5%.

MRI Baseline Value

Though the MRI’s baseline value
is 75%, the study indicated that
younger demos were more apt to
have MRIs of around 70%, whereas
older demos had MRI values of al-
most 80%. Other factors found to
affect the MRI constant:

Market growth — The study
found the MRI percentage would
fluctuate another +2% to 5% if a par-
ticular market was experiencing
strong single-digit growth over a
two-year period. Additionally, mar-
kets experiencing sustained double-

Appearing at the 1384 MARCON! Radio Awards Dinner & Show, Saturday, Octoher 15, Westin-Bonaventure Hotel
Reception spensered by United Statians Radio Netwerks. Dinner sponsored by ASCAP,

October 12-15, 1994
Los Angeles, California

REGISTER ON-SITE!

You can register for The NAB Radio Show and buy tickets for the MARCONI Radio Awards Dinner & Show
in the West Lobby of the Los Angeles Convention Center during the following hours;

Tuesday, Octoher 11
Wednesday-Friday, Octoher 12-14 .
Saturday, October 15

To speak with an NAB staff member about the conference program, exhibits or other matters,

cali (800} 342-2460 or (202) 775-4971.

Noon - 6:00 pm

:00 am - 6:00 pm
8:00 am - 4:00 pm

from schedules placed.

digit growth for two or more years
showed an increased MRI of +15%
over the baseline value of 75%.

Program and/or station differ-
entiation —If a program or station
had developed a distinctive brand
franchise or unique marketing effort,
thereby causing differentiation, its
MRI tended to fluctuate upward by
another 10% over the baseline con-
stant.

Clearance and preemptibility—
The better the program or station
clearance levels, the higher the
program’s or station’s MRI. Con-
versely, programs or stations with
preemptibility problems and sus-
tained periods of oversell tended to
have lower MRI constants. The MRI
would be affected as much as +25%
when clearance and preemptibility
issues were absent.

Using The Formula

Let’s say a market forecasts
monthly revenues at $10 million and
has shown single-digit growth for the
last two years. To forecast relevant
CPP levels 25-54, apply the study’s
formula. Here, projected gross
monthly market revenue Y is $10
million; MRI constant Z is 85% (80%
baseline + 5% single-digit growth).
The equation would be [$10 million
x 12] x .85/1 million = 102 CPP (+/-
5%).

Though the study concluded that
CPP levels are related to monthly
market revenue levels, a case can be
made for differences in CPP levels
for a week or weeks within a month.

Maximizing Revenue

Now say your market has total
yearly market revenues of $100 mil-
lion. Two months within a year, how-
ever, the market has total monthly
revenues of $12 million. If annual-
ized, that month would in reality rep-
resent a market with total yearly rev-
enues of $144 million ($12 million x
12 months).

It would be wise for most proper-
ties to price their inventories as if they
were doing business in a $144 mil-
lion market as opposed to a $100
million market. Revenues are maxi-
mized, with less chance of oversell
and preemptions, as pricing and CPP
reflect the true market revenue size
of $144 million, not the annualized
level of $100 miilion.

 The Benefits 0f A Positive
- Revenues-GPP Relationship

he purpose of the study outlined in the.adjacent column

was to determine if a relationship existed between cost-
per-point (CPP) levels and monthly market revenues.

The hypothesis was that CPP levels could be forecast with an acceptable
standard deviation for any particular property or program. Here are some
benefits of such a positive correlation between market revenues and CPPs:

® Better information would assist in developing the best pricing strategy
for available inventory, thus increasing REV PAD (revenue per available ad).

® An easy and proactive method of forecasting CPP levels for future
periods would reduce and, indeed, eliminate preemptions and oversel.

® Advertisers would be happier in view of better performanice and delivery

® Ad agencies would be able to use this information to modify and
improve their planning.

Using MRI, a station’s or
program’s pricing should reflect at
least the CPP range as forecast by the
formula above. Anything less invites
the prospects of revenue loss owing
to oversell, preemptions, and revenue
spill from trade-down and/or dilution.

‘Good’ Vs. ‘Bad’ Business

Certain market segments that buy
media advertising consistently use
CPP as a negotiating weapon. For-
getting for a moment that some in the
industry have reinforced this behav-
ior to justify “price discounts” (a per-
verse, upside-down, self-fulfilling
prophecy), the findings of the study
mean that, by using the MRI and the
formula to forecast appropriate CPP
levels, just the opposite can be done
— for the good of buyers and sellers.

Using the MRI formula, a prop-
erty can determine the characteristic
of virtually every avail request in any
given month. This, combined with
its yield management system, allows
it to determine and ascertain “good”
versus “bad” business.

Buyer/Seller Goals

If buyers’ and sellers’ goals are
to deliver schedules for their clients
that run as ordered on the programs
and stations that clients truly want
and need, this study and its findings
should be most welcome. However,
if the goal is to buy low CPPs— re-
gardless of season, program, or clear-
ance — these findings will make little
sense and be of little significance.

Media properties must take the
initiative to use this study’s findings
and the CPP statistic appropriately.
After all, CPP should only measure
and reflect actual market demand and
actual schedule clearances for the
seasonal period in which the sched-
ule runs.

7 Shane Fox is
COO at Maxagrid
Intemational Inc.,
{ which specializes
in the develop-
ment and market:
ing of reservation
%l and yield man-
agement  Sys-
tems for the
media industry.
He can be con-
tacted at (214) 241-
2110 or (800) 899-
4743.
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Sunday Night Prime Time
Just Got A Lot More
Entertaining

ALREADY PART OF THE
FALL SCHEDULE ON...
WRKO  KTAR
KRLD  WAVZ
WR  WIBC

Ross Perot is an hour of
live call-in radio every
Sunday Night at 7pm

Central...with daily,
up to the minute
commentaries.

= TRIBUNE
RADIO NETWORKS

For information call:
312-222-3342
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LIFESTY

Goods Association.

regular basis are women.

Softhall: Billion-Dollar Business

rofessional baseball may be striking out, but softball is a big hitthese
days — more than 19 million Americans play the game, according
to a 1994 survey by Mt. Prospect, IL-based National Sporting

Softball is estimated to be a $1 billion-per-year industry, with uniforms
accounting for $225 million of the business. (One million softballs are soid
each year as well.) Interestingly, 43% of those who play the game on a

)

How Affluents Use The Media

| 4 l Yhere are seven distinct types

of media users — radio lis-

teners, CD buyers, TV fans,
newspaper readers, moviegoers,
book buyers, and videophiles — each
with their distinct demographic char-
acteristics. According to a recent
study by Concert Music Broadcast-
ing, media choices are an indication
of affluence. For example:

Those with annual household in-
comes of $100,000-plus are far more
likely to listen to Classical radio (an
index of 383; 100 being average),
Jazz stations (226), and All-News
outlets (224).

Meanwhile, persons with indi-
vidual employment incomes of

$75,000-plus favor Classical (index-
391), All-News (277), and NAC
(258).

The majority of CD buyers (68%)
have annual incomes of $35,000-
plus. While nearly two-thirds (64%)
of CD buyers are men, 57% of CD
buyers fall into the 18-34 age bracket.
(Only 39% of U.S. adults belong to
that demo.)

CD buyers also are far more likely
to be employed — especially in the
professional or technical categories
— and they are twice as likely as the
average American to have annual in-
comes in excess of $60,000. How-
ever, CD buyers are less likely to
have children.

WE'RE FREE, WE'RE TWO HOURS WEEKLY, PROGRESSIVE INSTRUMENTAL BASED AND WE'RE PROBABLY AVAILABLE
IN YOUR MARKET, BECAUSE AFTER ALL IS SAID AND DONE AT THE NAB, FOR MOST IT WILL STILL BE BUSINESS AS USUAL.

Fewer Americans
Throwing Parties
These Days

mericans aren’t doing as
much entertaining at home
as they used to. According

to a recent survey conducted by the
NYC-based Roper Organization,
57% of Americans entertain at home
at least once a month, marking a
steady decline from 59% in 1988 and
67% in 1975.

Although 21% of Americans en-
tertain on a weekly basis, this figure
is down eight points since 1975.
However, only 13% invite friends
over less than twice a year.

Let’s Go Out

While Americans aren’t entertain-
ing at home, they aren’t staying at
home. More than one-quarter (27%)
of Americans prefer going out for
entertainment, up from 23% in 1984.
And although 35% say they’d rather
stay home, 47% made that claim a
decade ago. Incidentally, 29% say
they enjoy both (up from 26% in
1984).

Let’s Just Talk

Those who do entertain at home,
however, are hosting laid-back gath-
erings rather than wild bashes: 71%
of Americans prefer to “just talk”
with their guests, while 48% waich
TV and 31% play games. While 20%
listen to music, only 3% like to dance.

Let’s Eat

The number of Americans who
enjoy hosting sit-down dinners has
remained steady (30%) since 1975.
However, servings of hors d’oceuvres
and evening snacks have plummeted
from 27% in 1985 to an all-time low
of 18%.

Let’s Drink (Coffee)

Coffee is the favored drink among
guests (48%), and alcoholic bever-
ages are declining in popularity. One
in four (25%) serve beer, down from
33% in 1988; 13% pour wine, down
from 20%. Mixed drinks, cocktails,
and wine coolers fared no better, fall-
ing to 8%, 7%, and 4%, respectively.

HOW TO SPEAK HIP
Boys Keep Swinging

he boys are back — in the English language, that is.

We're all familiar with such well-known terms as “choir

boy,” “bad boy,” “pretty boy,” “lover boy,” “playboy,”
“cowboy,” and — more recently —“homeboy.” For the latest
on where the boys are, check out the following list:

Boy toy: First used by Maverick/Sire/WB recording artist Madonna
and her graffiti-artist pals on the Lower East Side in the early '80s, this term
originally was defined as a woman who enjoyed being a sex object, then
was mainlined into mass cuiture via Madonna's infamous belt buckle. The
phrase since has crossed over into “Menglish” (the new language of and
about men) to mean a male sex object: “Paul Newman no longer wants to
be seen as a sex symbol. He's 69 now and thinks being the boy toy of yet
another generation of women is ‘undignified’ " (New York Times).

Party boy: The male counterpart of a “party girl,” this phrase refers to
a sexually active — if not somewhat roguish — man who loves women.
Spin recently used the term this way: “Kary Mullis, winner of the 1993
Nobel Prize in chemistry, has rocked the world of science with his party
boy surfer demeanor.”

Poster boy: The ultimate symbol associated with a movement,
institution, party, or organization, as found in GQ: “As the poster boy for
the White House kiddie corps, George Stephanopoulos enjoys a high
profile.”

Skidge boy: Though the origin of “skidge” is unknown, “skidge boy"—
defined as an urban activist male who wears grunge and has pierced body
parts — originated in the Los Angeles and San Francisco gay communities.
Details recently wrote, “There must be a protest nearby — check out all
those skidge boys.”

Toy boy: Vanity Fair used this twist on “boy toy” to describe a young
man who escorts or is sexually involved with a much older—usually very
rich— woman: “Princess Grace's girtfriends referred to her young men as
her toy boys’ ... The ‘toy boys’ were Grace’s defiance.”

Many of the above-mentioned words and phrases can be found in the American Heritage
Dictionary Of The English Language, Third Edition (Houghton Mifflin C0./840), for which column-
compiler Anne Soukhanov served as Executive Editor. For more info, call the publisher at (617)
725-5000.

USA’s Hottest Housing Spots

ousing prices in Denver (up
HIS.S%) and Salt Lake City

(up 14.1%) experienced the
greatest increase during 1993, ac-
cording to a survey of 25 U.S. mar-
kets conducted by Rochester, WI-
based Runzheimer International.
While housing prices in Kansas City
(up 8.8%), Cincinnati (up 6.5%), and

Milwaukee (up 6%) were also hot,
prices held stable in Atlanta, Hono-
lulu, Seattle, and St. Louis.

Within the same time period,
housing values in Los Angeles de-
clined 7.3% — and that was before
January’s earthquake. Meanwhile,
San Francisco housing prices
dropped 1.7%.

WELCOME TO ANOTHER YEAR OF THE NAB.
AS USUAL, MANY LEARNED RADIO PROGRAMMERS
WILL RAISE THEIR VOICES IN THE NAME OF INNOVATION
AND VISIONARY PROGRAMMING. AND AS USUAL, EVERYONE
WILL NOD HIS HEAD IN APPROVAL. THEN AFTER THE NAB, THESE
SAME PROGRAMMERS WILL GO BACK TO THEIR STATIONS AND CONTINUE,
MOSTLY BECAUSE OF FEAR, TO OFFER LISTENERS THE SAME STALE PROGRAMMING.

MUSICAL STARSTREAMS,

FOR NEARLY THIRTEEN YEARS
WEVE OFFERED SOMETHING TO COMMERCIAL

RADIO YOU CAN'T GET ANYWHERE ELSE -- UNIQUE, EXCITING MUSIC,

NUMBER ONE RATINGS WITH LISTENERS FROM 12-65 AND A CONSTANT
STRIVING TO BRING EXCELLENCE TO THE MEDIUM. OUR PROGRAM MAKES

PEOPLE WANT TO LISTEN AGAIN, TO AA (NAC), AAA (PROGRESSIVE) AND ALTERNATIVE STATIONS.

FOR A FREE DEMO OF AN ACTUAL MUSICAL STARSTREAMS PROGRAM, CALL OR FAX
PRODUCER AND HOST FOREST AT (602) 204-1989/90fax

VYWOWW Aamericanradionicion, com
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TM Century  Presents

PLAYEBACK

The Worlds FIRST CD-Rom Workstation.
THE NEXT GENERATION OF PRODUCTION TOOLS.
Come try Playback and experience
Tomorrow Radio at The World Media Expo in
L.A. at Booth # 2600

Or call 1-800-TM-Century® for details
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“Radiomagic,” which fits all of your favorite FM radio heavyweights
into a receiver weighing only half an ounce.

Measuring only 1 1/4* x 1 3/4" and just half an inch thick, Radiomagic
comes with a variety of accessories to facilitate wearing the radio, including
a velcro-attachable pin clasp, belt clip, and a pendant which uses the radio’s
specially designed headphones as a necklace.

When ordered in large quantities, Radiomagic can be custom-made
with your station’s frequency preset. The company expects to have anAM
version ready next month. Suggested retail price: $29.95. For more
information, call Giant Screen at (800) 472-3460.

l 'lm, MN-based distributor Giant Screen TV recently introduced

Making Maximiser Easier To Use

earning how to use Arbitron’s
Maximiser program is about
to become a lot easier. At
next week’s NAB Radio Show in Los
Angeles, Media Designs plans tc
unveil its on-line interactive multi-
media tutorials designed to teach and
simplify many Maximiser tasks.
The software starts by walking
novice users through the computer
basics needed to operate Maximiser,
then teaches them —step by step—
how to create detailed quantitative
and qualitative sales tools through

Maximiser’s  “ranker” and
“QualiZIP” options.

The tutorial also runs simulated
scenarios that show users how to ap-
ply Arbitron data to “real life” sales
situations.

The tutorial will ship soon to cur-
rent Maximiser customers on floppy
disk, and it will eventually be in-
cluded as part of the Maximiser soft-
ware package. The Media Designs
tutorial runs on any PC-based sys-
tem that fulfills the minimum hard-
ware requirements for Maximiser.

Does More.

Now that's a combination zvery broadcaster
is looking fcr. You've protably heard about
the DSE 70C0 Digital Editor. We've been
telling you ebout it. You've heard it from
broadcast Lsers everywhere. But, did you
know you can get a complete system
starting at only $17,950? \With 8.8 minutes
of Random Access Audio? Well, you can.

Lightest-Ever
Gellular Phone

otorola recently debuted
the “MicroTAC Elite”
cellular phone. At just 3.9

ounces, the unit is the lightest
cellular to hit the marketplace and
the first to break the quarter-pound
barrier.

The latest entry in the MicroTAC
line is fully compatible with existing
MicroTAC accessories, but adds
such features as an internal fast
charger and a choice of 10 types of
rings, including a vibration alert
mode.

The unit also can be upgraded
with an optional digital answering
machine feature, which answers in
your own voice and accepts short
messages from callers. An optional
pager function lets callers punch in
their numbers; calls can be returned
by a single touch of a button.

The unit's new, lightweight
lithium ion batteries provide up to
an hour of talk time and 10 hours in
standby mode. Those times can be
doubled or tripled with the use of
optional battery packs that stilt keep
the phone's total weight at less than
Six ounces.

The MicroTAC Elite's retail price
will start at $600. For more
information, contact Motorola’s
Libertyville, IL-based Cellular
Subscriber Group at {800) 331-
6456.

Bmadcast Manager Inc. has
just released “PromoSuite
For Windows,” a collection
of 10 programs designed to help sta-
tions plan and expedite their promo-
tional activities more effectively.

Among the package’s primary
functions are a listener database and
tools for listener survey creation and
tabulation, contest management,
event coordination, and prize inven-
tory management.

Maximum Efficiency

The PromoSuite programs inter-
act with each other for maximum ef-
ficiency. For instance, when a lis-
tener claims a prize, a single entry in
the contest management system will
also inform the inventory program
that there’s one less prize in the closet.

The database lets you include up
to 50 pieces of information for each

Software Helps Plan Promos

listener entry, and you can generate
reports sorted by demographics or
geographic regions. You also can
obtain similar types of reports for
your listener surveys. The contest
system helps you schedule promo-
tions, track prize distribution, and
generate winner reports and guest
lists.
Additional Features

Other PromoSuite programs help
you keep tabs on your promotion
personnel and resources, maintain
promotional inventory, and keep a
detailed log of promotions from the
planning stages all the way through
their completion.

PromoSuite programs can be
bought or leased as an entire set or in
custom packages. For more infor-
mation and a free demo disk, call the
Rye, NY-based company at (212)
321-1629.
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New Self-Contained Digital Audio Deck

tari Corp. recently introduced “RADAR" (Random Access Digital
Audio Recorder), a new digital multitrack recording and procuction

RADAR can accommodate eight, 16, or 24 separately batanced tracks,

and each configuration comes equipped with enough hard drive storage
for 22 minutes of recording per track. Using the unit’s remote unit, you can
perform a full range of editing functions, including cut, copy, pasts, slip,
loop, move, modify, and vari-speed.

The unit accommodates sampling units up to 48kHz and comes with a
time code synchronizer to interact with other computer-based equipment.
RADAR allows data backup via an optional tape backup, and it also supports

external hard drives to extend recording time.

The rack-mountable, 35-pound machine carries a price tag of
approximately $23,000 in its 24-track configuration. For more details about
RADAR, call Foster City, CA-based Otari at (415) 341-5900.

o HARRIS

Phone: 800-622-0022
Southern CA 800-690-2828

The DSE is the easiest and most affordable
digital workstation for radio production.
Simply plug & play in 30 minutes or less.

it's that fast, that easy. In fact, we hate to call
it @ workstation because there's really no
work to it. With the DSE you'll have time to
be more productive and creative. And. it
won't break the bank. Even the call is free.

Fax 317-966-0623

Costs Less.
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Arbitron

Continued from Page 1
Mitch Dolan told R&R, “In the
summer — not being a teen-oriented
station — our goal was to at least do
as well as we did in the spring num-
bers, but when I heard about our 18-
24 male numbers, I knew something
was wrong.”

VP/Programming Tom Cuddy
remarked, “It’s a good report card for
us either way. The only upsetting part
is not knowing how good it’s going
to be.”

PD Scott Shannon pointed out,
“No matter what happens, it looks
like it’s the best book in the history
of WPL. Like we said on the morn-
ing show, ‘Arbitron-rated No. 1 for
three hours and 27 minutes.™

Industry Stunned

This snafu brings to nine the num-
ber of markets that have had reports
recalled or withdrawn by Arbitron.
Company officials insist each prob-
lem was unrelated to the others.

“It boggles my mind that a mis-
take like this would get out,” re-

e e

marked Vallie/Gallup GM Jay
Billie, a former Arbitron exec and
diary review expert. “This is poten-
tially a serious dilemma for them.”

“This situation shows there are
some serious issues that need to be
addressed by Arbitron in the areas of
diary editing, key entry, and process-
ing,” noted WHTZ/New York Di-
rector/Operations & Programming
Steve Kingston.

Critical Mass Media Exec. VP/
Research Operations Carolyn Gil-
bert sympathized with Arbitron’s
dilemma but added, “When a situa-
tion like this comes to light, every-
thing Arbitron does comes into ques-
tion. I realize they’re dealing with
billions of bits of information, but
they set the rules for our industry, and
they have to be held to a very high
standard.

“It’s unfortunate, but I'd have to
compare Arbitron to USAir. Even
though 99.999% of their flights take
off and land as planned, they’ll be
remembered for five crashes in five
years.”

Evergreen
Continued from Page 1

Angeles, succeeds Shakes as PD of
Rhythmic CHR KMEL.

K101 VP/GM Brent Osborne
remarked, “Dave Shakes is one of the
most respected names in all of pro-
gramming, and it’s great to have his
talent and input at K101.”

Shakes said, “I love Evergreen’s
confidence in me, and I'm thrilled
with this opportunity. I can’t wait to
get started with the K101 staff. And
I get to stay invelved at KMEL. It’s
a dream job.”

KMEL VP/GM Dick Kelly said,
“Finding a replacement for Dave
Shakes is a difficult task, but
Michelle is an easy choice because
of her unsurpassed experience and
track record at both the radio and
record industry level. It’s also nice
to be able to promote from within the
company.”

Evergreen VP/Programming and
KKBT PD Keith Naftaly noted,

Gatfield
Continued from Page 3

artist development teams will be of
tremendous value to our artists. The
marketing staffs will work closely,

SRR

“Dave came to KMEL and took care
of business. He is a brilliant scien-
tist and the master of strategy. He
has KMEL sounding tighter and
more hit-based than ever. It’s time
for Michelle to move in, push the
envelope, break new music, keep
things true to the streets, and lead the
team to more awesome victories.
Michelle is definitely hungry and
ready to rise to the occasion.”

Santosuosso added, “KMEL has
had an historic impact on the music
industry, redefining Top 40 radio.
Keith’s whole ‘KMEL vibe’ influ-
enced me tremendously as a radio
person, and it is nothing short of a
dream to carry on that legacy.”

In other KMEL news, Asst. PD
Mike Marino has exited. Back at
KKBT, MD Harold Austin has been
named to succeed Santosuosso as
Asst. PD, and Priority promo rep/
former WIOQ/Philadelphia MD
Maurice DeVoe has been brought in
as MD.

but we’ll be pretty much directing the
plan.

“I want to create new catalog, sign
and break new artists, and really put
Polydor back on the map as a home
for new, cutting-edge artists. We'll

R e T i - L P

Jackie & Joyner

Author Jackie Collins recently discussed her latest novel, “Hollywood
Kids,” with ABC Radio Networks morning host Tom Joyner.

Salary

Continued from Page 1

try analyst Jim Duncan found that
39% of amarket’s revenues currently
£o to duopoly operations, and that
figure will rise to 77% over the next
three years.

For the time being, the typical
radio station GM will have to settle
for $123,040 in salary and bonus
compensation, about 4% lower than
last year. The average GSM earns
$90,708 (down 1%), and a PD makes
$60,799, 7% below last year. Among
those staffers earning more than they
made in 1993: the average MD/As-
sistant PD’s compensation of
$36,167 is up 7%, morning show tal-
ent ($85,513) rose 6%, NSMs
($87.674) were up 16%. and retail/

* co-op specialist paychecks ($63,083)

collected 22% more.

Radio industry employees in the
smaller markets were somewhat
more fortunate than their larger mar-
ket brethren — salary cuts were
fewer and smaller. Staffers atemerg-
ing and niche formats — including
NAC, Classical, and Classic Rock —
tended to fare better than mass ap-
peal formats like AC, CHR, and
Country. News/Talk GMs made out
the best of all this year: Their typi-
cal $188,800 pay packages were 14%
higher than last year.

R R s

Kahn

Continued from Page 3

Marty Loughman said, “Once the
decision was made to appoint two
GM s so they may each focus on the
individual properties, the decision to
narre Julie Kahn GM was an easy
one. She has demonstrated great
leadership qualities, and her reputa-
tion in the market is excellent.”

Commented Kahn, “I'm thrilled
to have the opportunity to manage
these stations and co-manage the
duopoly with Eddie Esserman.”

Kahn began her radio career at
WGN/Chicago .

probably be more alternative-lean-
ing, but we already have some very
streng urban and pop acts.”
Polydor’s current stars are Sir An-
drew Lloyd Webber and Van
Morrison.

According to PolyGram Hold-
ing Inc. President Alain Levy, “Ina
time when good A&R is more im-
portant than ever, Nick Gatfield is the
definition of good A&R.”

Gatfield, who joins the swelling
ranks of label heads with A&R back-
grounds, observed, “The people who
are running companies should be the
pecple who are close to the music.
It’s dawned on the major labels now
that if you don’t have hit acts, you
could have the best accountant in the
world and still not have hit records.”
Polydor’s last topper was former
A&R man Davitt Sigerson, who's
now President/CEO of EMI
Records (R&R 9/16).

Before starting Atlas last year,
Gatfield was head of A&R for EMI
UK.

winW=amerieanradiohistar~—com

Conference
Continued from Page 3

rules — a process he said the FCC
has already begun. “But any such
review should not be undertaken in
a piecemeal fashion,” he cautioned.

FCC Commissioner James
Quello, echoed the congressman’s
statements. “It’s time to review mul-
tiple ownership rules,” he said, an-
swering questions on a panel follow-
ing Markey’s remarks.

Another area to be examined,
Markey said, is broadcasters’ “‘social
pact” with the public, a relationship
he called “uneasy.”

“Tt is time we revived the concept
of serving the public interest and
made it directly relevant to the tur-
bulent world of broadcasting in the
*90s,” he said.

New Social Compact

Hundt picked up the same theme
in his speech. “While keeping good
economics in mind, we need to fig-
ure out how to use the broadcast
medium to society’s best advantage,”
he said.

He said the idea of a “social com-
pact” is not a new one. ‘“The con-
cept was mentioned by many, many
more people before I mentioned it,”
he said.

Markey said broadcasters’ social
compact with the public goes back
to the 1927 Radio Act. “It was the
radio broadcasters of the 1920s who
approached the government to ref-
eree ... the public airwaves,” he noted.

The congressman said radio’s re-
lationship with the public has
changed over the years as the indus-
try has evolved. “We have ... relaxed
requirements regarding ownership,
trafficking, community
ascertainment, program logs, and li-
censing, with the predictable result
that many broadcasters now think of
themselves as ‘industry’ — not ‘com-
munity’ — leaders.”

Markey also noted that minority
ownership of broadcast properties is
at a “dismally low level” and ap-
plauded Chairman Hundt’s focus on
the issue.

Continued from Page 16
one of the top ACs in the country.
The opportunity to program it is
something I couldn’t resist.”

KISN-FM GM Randy Rogers
told R&R, “Jim Morales has pro-
grammed in Phoenix and Palm
Springs and has all the experience in
the world. He’s a very capable guy.
The station is on track to win, s0it’s
easier and better to keep someone
who knows what we’re doing in
place.”

B e e R

Perot
Continued from Page 16

tionwide to about 100 stations by
Tribune Broadcasting.

“Television networks would not
sell us time. So in order to be able to
communicate with the American
people, a great option ... is radio,”
commented Perot. “It gives us an
opportunity to visit with the Ameri-
can people and talk about the things
they want to tatk about.”

DiNardo

Continued from Page 3

rep level, and GSM level. We're very
excited to give him this oppcrtunity
to put to use the skills he’s learned as
GM of KRQR.”

DiNardo commented, “‘l’m going
to try to continue to build on the
momentum that’s been generated by
Don Marion. I feel very confident
in the positioning of the product
within the marketplace. There are
certainly no plans to mess with that.
We’re looking just to master the de-
tails and build on our success.”

DiNardo had been with KCBS
since 1991. His previous experience
includes GSM at WBOS/Boston,
NSM at WCBS/New York, Sr. AE
in the CBS Radio Representatives
New York office, and AE at WHTT/
Boston (now WODS). ‘

_.'I III y .'I .Il L
THE INDUSTRY’S NEWsPAPER

FOUNDER & PUBLISHER Bob Wilson
CHIEF OPERATING OFFICER Erica Farbe
cHEr vl oFricer Bill Ferrard
EXECUTIVE VP/GENERAL MANAGER Dilck Krizman
SENIOR VICE PRESIDENT & EDTOR Ken Barmes
SENIOR VICE PRESIDENT / RESEAACH & DEVELOPMENT Lan Cole

EDITORIAL

VICE PRESIDENT /EXECUTIVE DR Gall Miitchell
_Amorecon Richerd Agats
senoR £00R  Don Waller
MANAGING EDTOR Ron Rodrigues
FORMAT EDIORS  AC Mike Kinosiae
arerwave Shawn Alexander on Joel Denver
countRY Lon Helton nac Carol Archer
NwSTALK Randall Bloomquisy

rock Cyndee Maxwell
URBAN CONTEMPORARY Walt Love
OIRECTOR OF RESEARCH SERVICES Hurricane deeran
Assooue eomrs Jeff Axelrod, Kristh 3rake,
Julie Gidlow, Margo Ravel, Barak Zinmerman
ASSISBNT EDToRs  Greg Bunt,
Paul Colbert, Lanetta Kimmons, Scett Lenz,
Michelie Parisi, Frank Roth, Joanna White

INFORMATION SERVICES

MARKETING DIRECTGR Miike Lane manacer JH Bauhs
CUSTOMER SERVICE REPRESENTATVES Craig ~leek,
Elisabeth Plper
OSTRBUTION manaceR John Emenputsch

DATA PROCESSING

DP/COMMUNICATIONS DIRECTOR Michael Onuter
COMPUTER SERVKES Mary Lou Downing,
Dan Holcombe, Saeid irvani, Mark |dicklich,
Cecil Phillips, Marjon Shabangour,
Kenton Young

CRCULATION MANAGER  Paige Beawer
CRCULION cooromiTor Kelley Schieffelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

owrecor Vickie Ocheltree
HOTFaX PRODUCTION Joff Steiman, Carl Harmon

PRODUCTION

PRODUCTION DIRECTOR Kent Thoma:s
PRODUCTION MANAGER Roger Zumwalt
ADVERTISING DESIGN DIRECTOR Gary van der Steur
ASSOCIATE ART DIRECTOR Marilyn Frandsen
TveosrarHy Lucie Morris, Bill Mohr

GRariics Tim Kummerow

ADMINISTRATION

ASSISTANT TO THE PUBLISHER Karen Biondo
OFFICE MANAGER Jacqueline Lennon
coNTROLLER Marla Gluck
ACCOUNTING Maria Abulysa,

Nalinl Khan, Norma Sanchez
RECEPTION Juanita Newton, Karen Mumaw
MAL SERVICES Rob Sparago

wASHINGTON: 20207833822 FAX: 202e7830260
BUREAU CHiEF Jack Messme:
REPORTER Mary Ann Bartor

EOMRwL ASSISBNT Kitson Flynn
_ LEGAL cONsEL Jason Shrinsky
NASHVILLE: 615924448822, FAX: 615 24826655
BuReas criEe Lon Helton
ASSODWTE €DITOR Lorie Hollabawgh
OFFICE MMWAGER Shawna Hayhurst

ADVERTISING

103 ANGELES: 310055304330, FAX: 310+203°8450
VICE PRESIDENT / SALES. WESTERN REGON Michawl Atkinson
SALES MANAGER Henry Mowrr
ADVERTISING COORDNATOR  Nancy Hoff
SALES REPRESENTATVES Jef! Gelb, Mike Schaefer

asssmnT Ted Koziowski
ADMINISTRATIVE ASSISTWT Malayna Kaalid
MARKETPLACE SALES Kristy Reevos

OPPORTUNITIES SALES Matt Parvis

wasHmaTON: 202078343826, FAX: 202+78340260
VICE PRESIDENT/SALES Barry O’Bren
SALES RePReSENTIVE Elizabeth Samuels
SALES ASSISTWT Colleen Patrick
WASHWILLE: 615024408822 FAX: 61524846655
DIRECTOR/SALES  Jennifer Scrugms

A Perry Corp. Company
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WKID/Vevay, IN Draws Listener’s Fire?

im McGraw's “Don't Take The Girl”

features the line “If you do what | ask

you to, there won’t be any harm.” And
after a WKID/Vevay, IN listener’s repeated
requests for that song went unheeded ... the
irate caller apparently made good on the
song’s words.

Sometime after the Country outlet’s
10pm Monday (9/26) sign-off, a man believed
to be that listener entered the station and set
six separate fires to the studios. WKID’s Tim
Hurelbrink told ST that a production studio
was completely destroyed and the main
studio was badly damaged. The meticulous
arsonist cut all the wires to the station’s
control boards, telephones, and electric
appliances; snipped the tape in all of its carts
and cassettes; and burned all of its master
reels.

—

Rumors

* |s Shamrock Classic Rocker KZFX/Houston
interviewing PDs for an NAC flip for real?

* Will Brian Krysz be tapped to program WXRC/
Charlotte?

* |s ex-KMEL/SF APD Mike Marino (see Page
1) already rousing crosstown interest from KYLD
(Wild 107) and Hot 97.7/San Jose? And what's up
with those rumors of KYLD PD Rick Thomas
exiting? Denials all the way around.

* Wil Atlantic Sr. VP/GM, West Coast Paul
Cooper segue to a senior post at Warner Music-
U.S., working with Pres./COO Doug Morris? And
will West Coast-based VP/Media & Artist Relations
Ron Shapiro take over Cooper’s title and duties?

*Is Hot AC WKQUDetroit PD Steve Weed a
prime contender for the WRQX/DC PD post?

that the perpetrating pyro left no signs of
The station’s return to the airwaves forced entry and used the station’s rubbing
came at 9:15pm the next evening, using a alcohol to start the blazes.

spare board and parts salvaged from the
main control room. The local sheriff's } Fisher’s Dozen ‘

department, the State Police, the State Fire
Marshal, and the Bureau of Alcohol, Tobacco
& Firearms are investigating the incident. At
presstime, an Indiana State Police spokes-
person told ST they hadn’t reached any
conclusions and had no good leads, noting

Fisher Broadcasting is greatly
expanding its radio group -- which currently
consists of KVI-AM, KOMO-AM & KPL2Z-
FM/Seattle — with a deal to buy the 12-
station Sunbrook Communications group.
The deal includes KXAA-FM & KYSN-FM/
Wenatchee, WA; KBLG-AM & KYYA-FM &
KRKX-FM/Billings, MT; KXTL-AM &
KAAR-FM & KQUY-FM/Butte, MT; KGRZ-
AM & KDXT-FM/Missoula, MT; and KXGF-
AM & KAAK-FM/Great Falls, MT. A price
has not yet been disclosed.

Sunbrook President/CEO Larry
Roberts will continue in his present posi-
tion, and the company will be run as a
wholly owned subsidiary of Fisher.

THE

Album Net’s Gross Rakeoff

hen Bruce Bird died in November 1992,
an agreement allegedly was reached for
his brothers, Elias and Gary, plus Steve
Smith —the principals of Album Network Inc. and
related companies — to share these companies’
profits with Bruce Bird's widow, Nancy. A lawsuit
filed by Nancy Bird in L.A. Superior Court last week
contends that the profit-sharing never took place.
The suit seeks general and punitive damages
of more than $1 million for that alleged breach, and
alleges that “millions of dollars have been taken by
the corporate insiders in the form of salaries grossly
in excess of reasonable salaries and that no
dividends have been paid.” It requests the
appointment of a receiver to set up “proper
accounting systems” and hire experts to “investigate
and determine appropriate salaries for existing
corporate officers.”
Those “grossly in excess of reasonable”
salaries, a source close to the action tells ST, are
right around $1 million a year for each Album Net

“HEALIN

Late flash! ABC syndicated personal-
ity Tom Joyner's latest market is his old
stomping grounds, Dallas, where he’ll be
heard in mornings at KUIMZ. (Pre-syndica-
tion, Joyner did wakeups at crosstown
KKDA-FM for years.}) ST hears KIMZ
morning star Russ Parr widll segue to
another shift.

OCTOBER

principal ... pretty comfortable compensation for the
exhausting chore of hyping records.

By the way, ST also hears that a nonbinding
arbitration ruled that the Album Net profit-sharing
should take place ... but since the arbiter's decision
wasn't binding, the principals elected not to pay up,
forcing the subsequent lawsuit.

The SEC has accused WPGC-AM/DC
weekend money talker Casey Samson and
his Samson Financial Group of fraudu-
lently selling more than $20 million in real
estate investments. Samson told the
Washington Post the allegations were

i .
Aeomest Continued on Page 38

17th & 18th.

NAB EXCLUSIVE!!!
“ALTERNATIVE FORMATS... 5 WAYS TO INCREASE YOUR RATINGS”

A special presentation of a National Research Study by format innovators
Jeff Pollack (CEO/Pollack Media, Alternative’s only major market consulting firm) and
Ted Bolton (President/Bolton Research, the nation’s most respected research firm). |

Los Feliz Room, Westin Bonaventure Hotel
Thursday, October 13th, 7:45AM ¢ Very Limited Seating
RSVP to Carol (310) 459-8556 or FAX (310) 454-5046
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Getti: gA'Plowed:

“I ean't touch
the ground”

“I'm plowed into
the sound”
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THe NEw ALBUMm

FeAaTurING 3 NEw $SoNas
Pius ALt THe Hits, GReAT ALBum TRACKS,
UNRELEASED LIVE RECORDINGS;
AnD B-$1DEs!

INcLuDEs THE NEwW §INGLE?

“THE WHOLE WORLD
Lost ITs HEAD”

gt

© 1994 | R.S. RECORDS INC
X2-29694

STREET TALK.

Continued from Page 36

KXXY-AM & FM & KTST-FM/OKC OM
Jay Phillips has left the stations, although
he will consult the Country duopoly for at
least six months. Radio Equity Partners Sr.
Country PD and WNOE-AM & FM/N.O. PD
Ted Stecker takes over as interim PD.

Meanwhile over at crosstown Country
competitor KEBC, former KIKK-FM/Houston
afternoon driver Jim Lago takes the morning
reins, replacing Doc Weldon & Terrence
McKeever.

Pop CHR WLUM/Milwaukee drops
“Hot 102” for a “New Rock 102.1” handle,
reflecting a pronounced Alternative posture.
However, PD Tony Dee and GM Steve
Sinicropi ain't sayin’ it's a format change,

Rumbles

* WZJM/Cleveland PD Jerry Mac relinquishes
that position but stays on for middays. MD/
afternoon delight “Big"” Dave Eubanks will handle
programming untit a PD’s named.

* WMCS/Milwaukee MD Kathy Brown
becomes PD, replacing Billy Young. Afternoon
dude Darryn D. adds MD duties.

¢ WEDJ/Charlotte OM Mark Driscoll resigns
to run Planet Creations, a new full-service radio
and voice production company based in L.A.

* WAAF-FM/Boston overnighter Chuck Perks
segues to sister WWTM-AM as PD.

* WKRR/Greensboro goes Classic Rock.

¢ AC WLMX/Chattanooga PD Bill Burkett
crosses the street to program Rock WFXS,
replacing John Thomas. ‘FXS midday mavenJim
Scott adds MD duties.

* KIZN/Boise PD Ken Boesen becomes PD
at KSKS/Fresno.

* KOOL-FM/Tucson Production Dir. and
former crosstown KRQQ MD Roger Scott becomes
PD atAC KVLY/McAllen-Brownsville.

* WAEV/Savannah moves from Hot AC to
CHR under new OM/PD Burke Allen, coming from
WVSR/Charleston, Wv.

* Former KATS/Yakima, WA PD Darren
Johnson becomes PD at KEZE/Spokane.

¢ Former WAHC/Columbus PD Rob Morris
is set to become APD/MD at KDWB/Minneapolis.

* NAC WNWV/Cleveland adds Al Pawlowski
in mornings and ups late-nighter Greg Allen to MD.

¢ KLOL/Houston AMD Cindy Bennett
becomes MD/Research Dir., taking over the music
chores fromAPD/MD/midday maven Dayna Steele.

¢ The KC Royals will shift p-b-p from Country
WDAF-AM to News KMBZ-AM, which broadcast
the team's games from 1969-82 and 1986-91.

¢ Progressive WBOS/Boston morning man
Bill Smith exits. Dave O’Leary shifts from
afternoons to mormings; weekender Carolyn Morrel
cops the afternoon slot.

* Pop CHR WGRD (97.9)/Grand Rapids
simulcasts WLUP-FM/Chicago morning man
Kevin Matthews — whose hometown is Grand
Rapids.

* KIOZ/SD APD/MD Peg Pollard becomes Dir./
Programming at Global Satellite Net.

* Former Capitol Chicago promo rep Margaret
LoCicero joins syndicator Radio Today
Enterprises as Dir./Affiliate Relations, based in NY.

> A great Eam;d;writer
» ACaddieshack Fan
» Organized

Attention Wrriters & Creative Geniuses

Looking for a better creative outlet?
We’re a nationally syndicated comedy network, and we’re looking for someone who is:
| » Funny

» Gan do great voices
» Will suck up to our subscribers!

maintaining — contrary to widespread
observations — that the station is a “90s
CHR.

The sentencing of accused Howard
Stern saboteur and former WMMS/
Cleveland engineer Bill Alford — sched-
uled for last Wednesday (9/28) — has
been delayed indefinitely.

Prosecuting attorney Craig
Weintraub tells ST the postponement
arose from the judge’s desire to ensure
that any statements Alford made to law
enforcement officials are consistent with
future testimony. Still no word on whether
anyone else may be charged.

KIIS/L.A. shook up its on-air lineup,
with veteran middayer Whitney Allen
exiting. Morning co-host Ellen K adds the
10-noon shift, afternooner Bruce Vidal
moves to noon-3pm, Chuck Nasty from
Power 98/Guam is the new afternoon (3-
7pm) driver, night deliveryman Domino now
works 7-11pm, Chris Leary trips 11pm-2am,
and Big Watusi dances in overnights.

Hard-rockin’ KZRX/Phoenix has
added a new morning show, “E.B. & The
Morning Rage,” featuring radio newcomer
Eric Braverman (a former songwriter for
rock act Flotsam & Jetsam and the man
behind Metallica’s summer tour movie).
Other lineup shifts: MD Nat Lamp adds
midday duties, PD “Twisted Tim” Andrews
follows for afternoons, and AMD Nick Katz
slams nights. The station also ended its
midnight-8am Z-Rock affiliation.

} Gallup Hole <

Here's an entrepreneurial opportunity
definitely not for the faint of heart: The FCC
has authorized a new Class AFM at 101.5
MHz in Gallup, NM — population just a tad
under 20,000. The lucky winner will com-
pete for listeners and ad dollars with four
high-power FMs (two Cs, a C1, and a C2)
and two fulltime AMs.

New NAC KRZN (Horizon)/Albuquer-
que debuted Tuesday (10/4) under OM/PD
Mark McGuire, formerly with WNWV/
Cleveland. WNWV PD Steve Hibbard
consults.

WTMJ Inc. agreed to purchase Rock
combo KEZO-AM & FM/Omaha from
Narragansett Radio. Pending FCC ap-
proval, WTMJ plans to begin operating the
stations in January.

Continued on Page 40

If this sounds like you, overnight your tape, resumé, and a picture of your pet to:
Radio & Records, 1930 Century Park West, #361, Los Angeles, CA 90067.
HURRY, this job ain’t gonna wait for you long! e.oe.
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WALKER.... F
) 5771 1| NATIONAL

ENQUIRER
% WESTWOOD ONE ENTEHTA/NMENT TELLS A|_|_!

THE INSIDE SCOOP ON GELEBRITIES, ENTERTAINERS AND
POLITICIANS 10 AM TO NOON (ET) COAST T0 COAST

STAR INTERVIEWS gossip, gossip, gos- CELEBRITIES MAKING NEWS gos-
sip, gossip, gossip, STAR STUDDED R E M OT E s sip, gossip, gossip, STAR STUDDED
EVENTS gossip, gossip, gossip, gossip, EVENTS gossip, gossip, gossip, gossip,
gossip, SHOCKING STORIES gossip, F RO M gossip, E-MAIL gossip, gossip, gossip,
gossip, gossip, gossip, gossip, gossip, gossip, gossip, gossip, gossip, WASH-
gossip, WASHINGTON..BEHIND Lo s A N G E L E s INGTON...BEHIND CLOSED DOORS
CLOSED DOORS gossip, gossip, gossip, i gossip, gossip, gossip, gossip, gossip, gos-
gossip, gossip, gossip, gossip, gossip, gos- To Lo N Do N sip, gossip, gossip, gossip, gossip, gessip.
sip, CURRENT EVENTS gossip, gossip, _

gossip, LISTENER PHONE CALLS.

STAR INTERVIEWS gossip, gossip, gos-
sip, gossip, gossip, STAR STUDDED

EVENTS gossip, gossip, gossip, gossip,
L A T E gossip, SHOCKING STORIES gossip,
ZOssip, gossip, gossip, gossip, gossip, gos-
sip, gossip, WASHINGTON...BEHIND

B R E A K I N G CLOSED DOORS gossip, gossip, gossip,
gossip, gossip, gossip, gossip, gossip, gos-

_ : sip, CURRENT EVENTS gossip, gossip,

1 gossip, gossip, gossip, LISTENER

E V E N 8 B s e PHONE CALLS gossip, gossip, gossip,

_. gossip, gossip, THE INSIDE SCOOP

gossip, gossip, gossip, gossip, gossip,

SIZZLING INSIDE STORIES.

ARSI T T TSR DR I S SRR R R T SR R e
Mike Walker, Gossip Editor for the National Enquirer, comes to you five days a week

with the inside scoop on the rich, famous and infamous. Hear the latest on the people
and stories making headlines as Walker takes to the airwaves with previews of his
upcoming column... late breaking events... sizzling stories...celebrity interviews...

and open phones for listeners across the nation to call in and chat about their favorite
stars. His weekly column is the National Enquirer’s most popular feature ...he’s seen

each week on Geraldo and E! Entertainment Television ...now he’s come to Westwood ’B'IIA\ WES TWOOD GNE
One Entertainment to tell it all to radio audiences across the nation. w ENTERTAINMENT

For more information contact your Westwood One representative at (703) 413-8550.
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‘“Sun’s Gonna Rise”

CHR NEW & ACTIVE:

OVER (()() PLAYS

One of the Most Added
3 Weeks in a Row

Adds include: Being played at

WPL] WKBQ
STAR 94 WED]-

33 plays!
WTIC
WBLI s

and more!
Rock Tracks Debut @

Over 400 plays, On Over 50
Rock Stations, Including

WBAB- 14 plays
WHCN- 14 plays
WMMR- 12 plays
WWBR- 16 plays

On tour with Steve Perry

MCA. m

nnnnnn

STREET TALK.

Continued from Page 38

’ The Countdowns Begin {

United Stations and consultant
Jerry Clifton have teamed to launch a
four-hour weekly Rhythmic CHR count-
down called “Top 20 Double Play.” The
show — hosted by WPGC/DC MD/air
personality Albie Dee — combines a Top
20 best-seller chart with a Top 20 request
list.

Meanwhile, Westwood One
extends Casey Kasem'’s reach into the
realm of Hot AC with “Casey’s Hot 20,” a
new three-hour countdown for stations in
that format.

Despite the permanent absence of
a key member, the Beatles apparently will
have a new record out next year featuring
all four former moptops. The late John
Lennon’s recording of an unreleased
song has been augmented by contribu-
tions from the three surviving ex-fabsters,
who've been recording together for a
“Beatles Anthology” TV series. Paul
McCartney told the London-based Daily
Mail, “We got one of John's unreleased
songs and we managed to do the impos-
sible —we got an actual Beatles song out
of it.”

} Wanted Dead Or Alive ‘

Geffen GM Bill Bennett tells ST
the label’s offering a $10,000 reward for
information leading to the source who
leaked forthcoming Eagles and
Aerosmith tracks to radio. Call your
Geffen rep to share info.

WMXD/Detroit night personality
Gerry Bledsoe — a 30-year industry vet
who'd worked on-air at WBLS and
WWRL/NY, among others — died of
natural causes at the age of 51.

Thirty-three-year Country record
and management veteran Wayne
Edwards died Sunday (10/2) at age 59.

} Gimme A Little Sign <

WKBQ/St. Louis morning dudes
Steve & D.C. were arrested for allegedly
instructing two station interns to remove a
Shaw Ave. street sign. The idea was to
send a photo of the sign to L.A. Rams
Pres. John Shaw as an inducement to
move the team to the Gateway City.

After the prank was perpetrated last
week — live on-air, natch — the interns
were arrested on misdemeanor charges,
released, and issued court summonses
for stealing an object worth less than
$150. Steve & D.C. were arrested and
released on the same charges following
their airshift the following day.
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@ Sony 550 Music officially unveiled with Polly Anthony
as GM.

® Robert Hall elevated to ABC Radio Networks
Sr. VP/Programming.

®Joe Montione named WDAE & WUSA/Tampa PD.

¢

o Steve Kingston promoted to Malrite
Regional VP/Programming.
© Bill Gamble becomes Emmis Regional VP/Programming.
o Shadow Steele upped to KOLZ/L.A. OM.
o Clarke Ingram named WBZZ/Pittshurgh PD.

9

@ Bill Gamble wins WMAQ/Chicago PD gig.
@ Bill Pugh appointed WKDA & WKDF/Nashville PD.
® Doubleday Broadcasting buys WHN/NY for $13 million.

4

e Denny Somach becomes WYSP/Philly midday maven.
@ Jim Wood named KZLA/L.A. OM.

¢

® John Lund named WNBC/NY PD.
® Ray Anderson appointed United Artists Records VP/Promo.
o Terry McGovern joins KSAN/SF for mornings.

A N

WKBQ GM and firm disciplinarian
Bill Viands stated, “| will not suspend
them for this action, but | have grounded
the entire morning show. They are
confined to the studios and cannot go out
on the streets for a week.”

BASEBALL BEEN BURY, BURY GOOD 70 ME —
Rock-formatted KATS/Yakima, WA morning jocks
Dave & Tom marked the official demise of the 1994
Major League Baseball season with an appropriately
suitable funeral. Listeners placed their mementos
of the lost season (invalid Mariners tickets, chewing
tobacco, a “celery” cap, etc.) in the full-size casket
before it was nailed shut, eulogized, lowered into a
requlation-size grave, honored with a 21-5pit salute
(1), and permanently marked with this 350-pound
tombstone.
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THE MEDIA LANDSCAPE

Find out what listeners say about radio and other media

presenting...

A LANDMARK NATIONAL STRATEGIC STUDY CONDUCTED BY THE EAGLE GROUP

What's really going on in listener behavior? What value do
listeners give radio and where does it fit, or does it, on the

coming information super-highway?

The presentation of findings
from this just completed study
will be 75 minutes. In less

than one and one-half hours

we promise to change your entire
attitude about radio providing you with
important information that you can put to productive use

when you get back to your radio station.

DR. ROGER WIMMER AND MATT HUDSON WILL PRESENT THIS SPECIAL BRIEFING
FOR RADIO OWNERS AND OPERATORS.

Saturday, October 15
10:30 AM

Los Angeles Convention Center, Room S502A

. S
f‘ ‘Q

The Eagle Group

Strategic and tactical research.

WARNING: Results of this study will challenge your thinking, the way you do business and most importantly the way you spend money.
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LON HELTON

B

1994 CMA Broadcast Winners

nce again, 1t’s time to honor the stations and
personalities named tops in their market
sizes by the Country Music Association.

Winners are determined by a panel of industry
professionals and are acknowledged on-camera dur-
ing the nationally televised awards show. The CMA
crystal trophy is awarded at the CMA membership
meeting.

Owner: SFX Broadcasting

VP/GM: John King

GSM: Beth Murphy

PD/MD: Doug Baker

> Airstaff (beginning with
mornings; years at station
in parentheses): Gerry
House & The House
Foundation (Paul Randall,
Duncan Stewart, Al Voecks,
and Devon ODay) (7);
Hoss Burns (7); Carl P.
Mayfield (4) & The P Team
(Dean Warfield [1%2] and
David Crane [3]);
Hollywood Hendrix (1);
Jami Mayberry (2).
Weekends: Mitch Allen,
Marty Fitzpatrick, Bama
Morrison, Chris Romer,
Michael Wilson.

» Slogan: Today’s New
Country Hits

> Frequency/Power: 97.9 FM/
100k w

» Country Sign-On Date: A
long, long time ago

> Ratings (Arbitron, last five
books; 12+ share with
12+ and 25-54 ranks in
parentheses): Sp ‘93, 15.6
(1, 1); Su 93,139 (1, 1);
Fa /93, 18.4 (1, 1); Wi
‘94, 14.7 (1, 1); Sp '94,
18.6 (1, 1)

» Other Awards/Honors:

® CRB Humanitarian
Station of the Year:
1994

® Gavin Country Station of
the Year: 1990, 1991,
1994

® Billboard Country
Station of the Year:
1990, 1994

® CMA/SRO: 1993

®NAB Country Station of
the Year {Marconi
Award): 1992

® ACM Station of the Year:
1988, 1989, 1990

WSIX & WYHY VPIGM

John King says, ‘‘The entire
WSIX staff is surprised,
delighted, and very honored
to have won. It's an award
we take very seriously,
coming as it does from the
CMA — the organization of
our format.

“I ' wish | could claim some
responsibility, but this is really
a tribute to [PD] Doug Baker
and what | consider to be the
most talented airstaff 1've ever
heard. And, of course, they
couldn’t do what they do
without one of the best staffs
I’'ve ever had the pleasure of
working with.

""This is especially
gratifying because we all
consider ourselves real
supporters of this format, and
we believe the success of this
station is partly responsible
for the amazing amount of
great new country talent that
has come onto the scene in
the last few years.

"It predates my arrival
here, but in 1987 WSIX took
a course unlike that of any
other Country station and
‘invented’ the ‘hot, new, hit
hip, young’ Country thing.
The people here have always
had a keen interest in
supporting new, exciting
artists. This award honors
that commitment as well as
the excellence of WSIX and
its people.”’

Buck Owens

Productions

VP/GM: Michael Owens

GSM: Bob Podolsky

GPM: Larry Daniels

PD: Brad West

MD: Buddy Owens

» Airstaff (beginning with
mornings; years at station
in parentheses): Hawk
Harrison & Marty Hunter
{6 months); George King
{9); W. Steven Martin (17);
John Michaels {10} &
Bobby Lewis (5); John
“Shotgun” Kelly {4 months);
““After MidNite With Blair
Garner” (8 months).
Weekends: Erik Bowen,
Keith Carter, Rob Davis,
Jeff Dempsey, John
Dorame, Mike Morgan.

» Slogan: Arizona’s Best
Country

» Frequency/Power: 102.5 FM/
98kw

Owner:

» Country Sign-On Date: 1968
» Ratings (Arbitron, last five
books; 12+ share with 12+
and 25-54 ranks in
parentheses): Sp ‘93, 10.5,
(1, 1); Su 93,751, 1); Fa
93, 9.1 {1, 1); Wi 94, 10.1
{1, 1); Sp '94, 8.0 (1, 2)
» Other Awards/Honors:
® CMA Station of the Year:
1987, 1988, 1991, 1994
® ACM Station of the Year:
1986, 1987, 1992,
1994
O NAB Station of the Year
{Marconi Award — dll
formats): 1989
®NAB Country Station of
the Year: 1988, 1989,
1991, 1993

® Billboard Country
Station of the Year:

1988, 1989, 1991, 1993

KNIX/Phoenix

Aha
SKNIXS:

FM 102+5

@ Gavin Country Station of
the Year: 1989, 1993

KNIX is the only radio
station to win the CMA
Station of the Year/large
Market award four times. This
is the second time it has been
honored as both the ACM
and CMA Station of the Year
in the same year.

VPIGM Michael Owens
comments, ‘‘I’'m not sure | can
adequately express my
feelings about winning. We
only try to do what every
other radio station tries to do
— serve our listeners and our
clients. This is a very special
honor because it comes from
our peers in Country radio.
For the KNIX staff to be
recognized for all their hard
work is very gratifying.’

Owner: Castle
Broadcasting, L.P.

VP/GM: Katherine Dolley

GSM: MaryEllen Warman

PD: Bob Duchesne

MD: Cindy Campbell

> Airstaff (beginning with
mornings; years at station
in parentheses): Bob
Duchesne (8); Bob Potts
(1); Cindy Campbell (6);
Gary Bingham (5); Paul
Dupuis (1). Weekends: Tom
Collins, Nate Evans, Chris
Gilbert, Nelson Jewell,
Heather Sinclair.

» Slogan: Back-To-Back
Country

» Frequency/Power: 106.5 FM/
100kw

» Country Sign-On Date:
January 20, 1986

» Ratings (Arbitron, last five

books; 12+ share with

12+ and 25-54 ranks in

parentheses): Sp ‘90, 18.5

{1, 1); Sp 91, 13.2 {2, 2);

Sp 92, 14.8 (2, t); Sp

‘93, 18.8 {1, 1); Sp '94,

14.7 (1, 1)

» Other Awards/Honors:
® CRB Humanitarian
Station of the Year:

1993, 1994

® CMA Station of the Year:

1992, 1994
050 news awards from
Maine Associated Press
and Maine Association
of Broadcasters,
including current AP
News Station of the
Year
WQCB VPIGM Katherine
Dolley comments, ‘"We were
so thrilled to be selected as
the 1994 CMA Station of the
Year — and to be selected
twice in three years! It's a
real honor to represent the
thousands of small-market
Country stations. Small
markets are where you see
the listeners every day — at
the grocery store, the gas

WQCB/Bangor, ME

Q===

station, your kid’s school.
Listeners are a big part of
our lives.

"This award is wonderful
recognition for the hard work
that all 23 employees put in
every day. The countless
hours staffing the Q booth at
fairs and events. Everyone
pitching in to make every
promotion, contest, and
remote a success. The caring
that has even parttimers
donating to the United Way.
| only wish it were possible
for the entire staff to be in
Nashville, appear on CBS,
and troop up to receive the
award at the annual CMA
Membership meeting.

"And finally, the CMA
award is a recognition for the
wonderful loyalty of the
country music fan in New
England.”’
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THE
OTHER
SIDE OF
COUNTRY IS

BREAK-
THROUGH

HIP

NON-STOP
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It’s continuous. 24 hours a day.
l More hot country videos than you can get anywhere else.
The videos that hit all the right notes with music fans.
It’s hot country music and it’s around the clock.
; CMT: Country Music Television.

1! ALL DAY, ALL NIGRT. ALL VIDEQ. ALL KIGHT! .m.

COUNTRY MUSIC TELEVISION..

et AR ey

© 1994 Group W Satellite Communications TMT, the CMT logo and THE OTHER SIDE OF COUNTRY ore registered sesvice morks, and COUNTRY MUSIC TELEVISION is o service mark, of Country Music Television, Inc
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Born: April 10, 1956

daughter Paris

KBST/San Diego; WPOC.
Laurie is also the host of

“New Country Video,’ a

weekly video show produced

and syndicated by Maryland

Public Television in

cooperation with WPOC. It's

carried by over 60 PBS

stations around the U.S.,

Canada, and Puerto Rico.

» On-Air Philosophy: Have
fun — be yourself (unless
you're not a fun person).

» On-Air Team: Bill Vanko
(news} and Marty Bass
(weather)

> Hobbies: Writing, reading,
traveling, baking

Marital Status/Children: Married 17
years; sons Graham and Taylor,

First Radio Job: WMUZ/Detroit
Radio History: WSHN /Freemont, MI;
Grand Rapids stations WYGR,
WCUZ, WLAV, WTWN, and WKLQ;

Laurie DeYoung
WPOC/Baltimore

» Best Radio Memory:
Anytime | interview
someone whose work |
admire and am not
disappointed by the
encounter. Lyle Lovett is a
good example.

» Worst Radio Memory: |
was doing a remote
broadcast and got a call
from the radio station
telling me the program
director had died. He was
a friend.

» ShortTerm Goal: Surviving
parenthood.

» LongTerm Goal:
Maintaining relationships
with people | care about.

» Fantasy Job: Successful
songwriter

» Four People Id Invite To A
Fantasy Dinner: Mary
Chapin Carpenter, K.D.
Lang, Thomas More, and
God.

» People I'd Like To Thank:
Anyone who really knows
me and still loves me.

Born: October 1, 1953
no children

FM/Waterville, ME

1/86-present

» On-Air Philosophy: Prepare
the show and be yourself
in as few words as
possible.

» On-Air Team: For awards
submission, was Suzanne
Thomas {news) and Ken
Barlow (weather); now,
Donna Gormley (news)
and Mark Rosenthal
{weather)

» Hobbies: Birdwatching,
cross-country skiing,
whitewater canoeing,
golfing (but who has time
for hobbies?)

> Best Radio Memory: This is
definitely it! Second best:
Subbing for Bob Kingsley
on ""American Country
Countdown’” in June 1985.

Marital Status/Children: Wife Sandi:

First Radio Job: WTVL-AM &

Radio History: Parttime at WTVL

while attending Colby College,

10/72-5175; fulltime at WTVL,

5/75-9/78; WINX-AM/Rockville, MD, 12/78-8/80;
WMZQ/Washington, 8/80-12/85; WQCB,

Bob Duchesne
WQCB/Bangor, ME

» Short-Term Goal: Get more
sleep.

» LongTerm Goal: Convince
RE&R a station this good
should be on the reporting
panel.

» Fantasy Job: Frankly, this is
it. [WQCB is] one of the
best stations in one of the
preftiest places in America,
with the freedom and

Bob Duchesne

management support to
stay nationally involved in
the industry through CRS,
CMA, and others.

» Four People Id Invite To A
Fantasy Dinner: John
Parikhal, Lee Abrams, Dick
Orkin, and Ken Kragen for
an “out of the’” box lunch

» People I'd Like To Thank:
GM Katherine Dolley, who
in eight years has never
said "'no’’; Gene Bridges,

» Worst Radio Memory:

Chronic GM, PD, and shift
changes at previous
station.

for involving me further in
the CRS; and the rest of
the incredible WQCB
airstaff, who have made
my life much easier.

Born: June 30, 1956

Marital Status/Children: Unmarried;

sons Steven and Cody

First Radio Job: Gospel DJ at WOWE
& WRIP/Rossville, GA, 1976-79
Radio History: WGOW/Chattanooga,
1979-86; WSKZ/Chattanooga,
1986-90; WUSY, 1990-present

» On-Air Philosophy: Do
your homework, have a

passion for the music, and

have a blast.

> On-Air Team: Bobby Byrd,
Ed Buice, the Bearman,
Gene

» Hobbies: My show, being
onstage, and hangin’ out.

» Best Radio Memory: Being
kicked out of my high
school radio class for
playin’ poker.

» Worst Radio Memory:
Doing mornings on CHR
radio.

» Short-Term Goal: Making it

back from Nashville with
my CMA trophy without
breaking it.

> LongTerm Goal: To buy

this radio station and fire
the GM (just kiddin"!).

> Fantasy Job: 1I've got it!

» Four People Id Invite To A

Fantasy Dinner: Rhuborb

David Hughes
WUSY/Chattanooga

David Hughes

Joe Diffie, Sammy
Kershaw, Confederate
Railroad, and my mamaq,
‘cause somebody’s gotta
cook.

People I'd Like To Thank:
All of the people at
US-101; my GM, Sammy
George, for giving me a
chance to come from CHR
to US-101; and my PD,
Bob Sterling, for letting me

Jones to say the blessin’, be me.
4 | @ < 5
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There's a special kind of record that resonates with a power
that is undeniable and an emotion that is unforgettable.

And it takes a special kind of artist to deliver it.

'L
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The first single from
MAMA'S HUNGRY EYES m A TRIBUTE TO MERLE HAGGARD

A PROJECT TO BENEFIT SECOND HARVEST FOOD BANK
Album arrives October nith
ATUSTA

ARISTA NASHVILLE: THIS 15 WHY WE ALL DO WHAT WE DO » :

Managesnent. The Fitzgerald Hartley Cc.
Bertelsmann Music Group Company
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@ From the old barn dances to today’s Country sound

hat’s so great about Country radio? Plenty. There’s
no doubt the format is flourishing; according to
our most recent Format Performance Review

(R&R 8/12), Country leads all formats with an

shares per market.

Of course, that's nothing new to
Country programmers. But don't
you ever wonder how it all began?
Country radio hasn’t been around
forever, you know. In fact, it has on-
ly recently (relatively speaking)
evolved into the formidable format
it is today.

The advent of Country radio can't
be traced to a certain day; rather, it
evolved slowly during the 1940s and
*50s. With few exceptions, most sta-
tions back then were located in me-
tropolitan areas and were generally
network affiliates. Most didn’t even
play records at first; what little
music stations played usually came
in the form of live programs by local
musicians or those touring the area.

The earliest artists were, for the
most part, working folk who played
music in their spare time. As more
stations began airing performers —
who usually played for free in ex-
change for self-promotion — their
music segments began to expand.
What began as 15-minute block pro-
gramming featuring what was then
known as “hillbilly” music grew in-
to longer (usually overnight) shows,
which in turn evolved into a fulltime
format.

Barn Dance Craze

Let's go back a little further — to
1922, to be exact. That was the year
WSB/Atlanta signed on and began
airing a wide variety of folk per-
formers. It wasn’t long after that
when radio stations across the South
began featuring country talent.
Among the first outlets to produce
what was to become an extremely
popular form of entertainment was
WBAP/Fort Worth, whose hour-
and-a-half program of square dance
music reportedly was the forerunner
to the barn dance.

The first nationally known such
show began in 1924 on WLS/Chi-
cago. Owned by Sears-Roebuck
(WLS stood for World’s Largest
Store), the station gained pro-

average of 12.9

* ek

A couple o’ Joes (Nixon and
Allison) enjoy a cup o’ Joe

minence for its “National Barn
Dance,” which it carried until 1960.

In 1925, an announcer named
George D. Hay moved from WLS
to a new clear-channel station in
Nashville. Within a month he had
inaugurated a similar program
which he called the “WSM Barn
Dance”; two years later the show,
which had expanded to three hours,
became known as the “Grand Ole
Opry.” The program became na-
tionally known when a 30-minute
segment, hosted by Roy Acuff,
began airing on the NBC network
in 1939. By this time the cast had
grown from a single act to more than
100 performers.

Several stations followed suit in
the "30s. Some of the more widely
known included WLW/Cincinnati
(“Boone County Jamboree™), WBT/
Charlotte (“Crazy Barn Dance”),
and WWVA/Wheeling, WV
(“Wheeling Jamboree™). In 1948,
another show became a hot forum
for artist exposure — KWKH/
Shreveport’s “‘Louisiana Hayride,”
which would later be carried by 25
stations throughout the South and
Southwest.

Earliest Announcers

Country radio legend/historian
Hugh Cherry has a theory about
early Country air talent; as he wrote
in “Kingsbury’s Who's Who In
Country & Western Music™: “No
one knows who the first hillbilly DJ
was. He was, in all probability, the
radio announcer assigned to do the
commercials for some hillbilly band

which failed to show up. And his
alternative to dead air was to put on
some records. Needless to say, this
happened often in early morning
radio.

“The announcer . . . often gain-
ed enough prominence and audience
following to become an attraction of
his own. Many became household
names and their voices were as
familiar to listeners as members of
the family. These are the men who
gradually came to be the DJs in ear-
ly Country radio.”

By 1942 country music’s growing
popularity spurred Billboard to in-
augurate a “Western and Race” col-
umn, which was soon changed to
“American Folk Records.” Two
years later, the magazine began list-
ing the most popular hillbilly songs
found on jukeboxes.

o ]
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background music. This may explain
why the “personality” radio of the
early days gave way to format radio
as we know it today.

That’s not to say Country radio in
1994 is any better or worse than that
of, say, 1964; it’s simply program-
med (and “consumed”) differently.
The music is different, too — or is

Backstage at the Ryman Auditorium, 1956; (I-r}) Tom Perryman,
Elvis Presley, T. Tommy Cutrer, Ray Price, and Ott Devine

First Country Stations

It's not known which radio station
was the first to play all country
music, but according to Bill C.
Malone, author of “Country Music
USA” (University of Texas Press),
“it has been argued that KXLA/
Pasadena (1949) and KDAV/Lub-
bock, TX in the "50s were the first
to program country music on a mass
basis.”

By 1961, according to the CMA,
there were 81 fulitime Country sta-
tions in the United States. In 1965
that number jumped to 208, and
within the next four years the num-
ber of Country outlets nearly tripl-
ed to 606. At that time, says Cherry,
thanks to the enormous popularity
of television, radio was no longer the
primary source of entertainment in
the home; it became used more for

it? “Country music has had an iden-
tity crisis since its inception,” says
Cherry. “There’s so much more to
it than the hits. The lawyers and ac-
countants are gonna kill it.”

But they haven't so far. Although
country artists do seem to be crank-
ing out records at a dizzying pace,
country music sales have never been
better. Add to that the several annual
awards shows, the sell-out concerts,
the success of CMT and TNN, and
the Fan Fair festivals, and what do
you get? Success — with a capital $.

And Country radio puts it all
together. But what would Country
radio be without air talent? The
answer is: a jukebox. The DJs are
the ones who provide the attitude,
personality, flavor, information —
they are the collective voice of a
Country station.

Country Radio Pioneers

This special is a tribute to the
pioneers of Country radio. Sadly,
many are no longer with us, but
their contributions. have not been
forgotten. Together they make up an
important part of history, one with
which all Country broadcasters
should be familiar.

Our 10 “living legends”” — Hugh
Cherry, Joe Allison, T. Tommy
Cutrer, Len Ellis, Bill Lowery, Joe
Nixon, Tom Perryman, Tom
“Cat” Reeder, Smokey Smith, and
Cliffie Stone — were among the
first and foremost Country radio
DJs. Each one has a different story
to tell:; following are those stories.

Needless to say, we had a tough
time narrowing our list to only 10
people. We realize there are several
pioneers who could have made it in-
to this special. The final picks were
compiled by speaking with several
experts on the subject, including
several of the legends themselves.
After all, who would know more
about Country radio’s beginnings
than those who were there?

We hope this “Legends Of Coun-
try Radio” special will enlighten and
inspire you, and that you get as
much out of it as we did. Thanks to
all of the folks who contributed . and
especially the legends, who gener-
ously provided us with their valuable
time, knowledge, and photographs.
This one’s for you, guys.

—Lon Helton, Country Editor
Kristi Brake,
Special Section Editor
Lorie Hollabaugh,
Associate Editor
Michelle Parisi, Assistant Editor
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2500 Country Radio: On The Rise = 2402 El"_ﬂ*
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“This recording is the culmination of a sincere friendship that bas been on going since I first met Suzy a few years ago

—uwe have spent many bours visiting, playing old songs and hanging out. We are Simpatico.”

Y
b

“I set out to make a humble record with my friend Chet Atkins. What 1 got was a lifetirze
experience. Chet, thank you for this extraordinary opportunity. You bring out the best in me.”

Spyy g

U1Y BOGGU
HET ATKIN

UPCOMING PERFORMANCES

October 18
The Tonight Show
With Jay Leno

1.08 lllls\,l\.«ﬂ’ ':.4 S

Qctober 20
Symphony Hall
Boston, MA

October 21
Carnegie Eall

T ox r P I
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October 22
Valley Forge Music Hall
Philadelphia,

November

For

Universal Amphitheater
Los Angeles, CA

" WE PAY TRIBUTE TO THE LEDGENDS OF (OUNTRY RADIQ  Mors Blewner A
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“While you were sleeping...
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joined the (iVERNIGHT REVOUATON!

- After MidNite is proud to weicome these new family A Secondly, it’s programming that’s impossible to beat.

i members. Fact is, they're in pretty good company. - ; NER e your competition puts 'em to Sleep with another forty

- They join stations like WDSY-FM/Pittsburgh,
KNIX-FM/Phoenix, WMIL-FM/Milwaukee
WKHK-FM/Richmohd, and KKAT-FM/Salt Lake City.
Hard to believe, but in only nine short months the
OVERNIGHT REVOLUTION has grown 1o include

over 150 of America's greatest Country Radio stations!

in-a-row, your listeners are talking live with folks like Alan
Jackson, Randy Travis, or John Anderson. Add to that
great contests, no fewer than 11 of the greatest Country

hits on the planet every hour, and you've got a winner!

S0 WHO'S THIS BLAIR GUY?
We don’t know. The suit just fit him.

WHY WOULD THESE GUYS TRUST A SATELLITE SHOW?

Look at it in two ways: First, it'll save you & ton of money.

WHY SHOULD | WAKE UP AND CALL FOR A FREE DEMO?

'Cause your competition probably already has.

How? You get the show on straight barter. Many of our

stations’ overnight inventory is even sold cut now. They're ' Call Cindy Grogan or Sandy Young-Maurel
| making money with what used to be throw-away inventory. @ﬂ S 800-261-9053.
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How They Got Started

B Pioneers’ quests for fame, fortune land them in radio

ack in the 1940s and '50s, getting a job in radio —
especially “hillbilly” radio — wasn’t always easy. Some
Country pioneers got into it by accident; others had
always been interested in the medium. And some, including
Cliffie Stone, Smokey Smith, and Tom “Cat” Reeder, began

on the other side of the mike.

1 was in the orchestra at Burbank
High when 1 was about 15." says
Stone. 1 played the trombone, but
they needed an upright bass player.
Since it was in the same clef, 1
started fooling with it; I liked it and
started taking private lessons. My
dad was a musician — Herman The
Hermit — and when I was in high
school he got a job with Stuart
Hamblen’s morning show [at
KELW/Los Angeles] playing the
five-string banjo. One day he call-
ed and said, ‘Can you get in here?’
because the bass player had taken
drunk. My mother took me in that
day. and again the next day; after a
few days. Stuart hired me.”

Smith moved from Kansas to Cal-
ifornia in 1940 with dreams of mak-
ing it big — as a musician. “[
worked for the Curly Boyd Band
in San Diego for two or three years,
then started my own band —
Smokey Smith & the Gold Coast
Boys. We played on two stations,
KSON & KYOR/San Diego. A
50,000-watt border station —
XERB/Baja California — heard us
and wanted to play our stuff, so we
cut some songs and intros. Then
XEG/Monterrey began playing our
stuff, too.”

Tommy Duncan, Bob Wills,
and Joe Allison

Because of the massive signals of
these unregulated Mexican stations.
Smith’s group became quite well
known throughout the Southwestern
U.S. and soon began playing club
gigs around the country. In 1949,
Smith wourd up in Des Moines and
landed his first DJ job at KRNT. He
had two live shows every day. and
stayed at the station for nearly 10
years. He also had the first live
country TV show in lowa, which
began in 1953

Reeder also started out as a per-
former. *'I had a country band when
I was in high schoo! in L.A. —
Lower Alabama,” he jokes. “My un-
cle had an appliance store; he spon-
sored our show on WOZK/Ozark,
AL. T've always been interested in
radio. [ was in the Air Force, and
after | returned from the Korean War
I was stationed at the Pentagon.

FCENDS

When 1 got to Washington the only
Country station there was WARL;
I'd go sit in the studio and talk with
the announcers when they were on
the air. I did whatever they'd let me
do — sweep the floor. do the logs.
I was also working parttime as a gas
station attendant. Finally the boss
put me on the payroll.”

Lifelong Ambition

Like Reeder, Tom Perryman and
Bill Lowery both grew up with their
eyes on the dial. “I'd always been in-
terested in radio; 1 listened to it a
lot.” says Perryman. “Afier the Navy
I went to Tyler [TX] Commercial
College and got an FCC first-class
engineering license. Back then,
small stations were popping up
everywhere during the FCC freeze
after the war — you had to be both
an engineer and an announcer to op-
erate them. [ got the first job I ap-
plied for [at KEBE/Jacksonville,
TX].”

Lowery recalls how his PA expe-
rience got him a job with a local sta-
tion. "l was working the public
address system at my high school
football game. One night, a guy who
worked at WSKB/McComb, MS
came up to me and asked if I'd audi-
tion for the station — they needed
an announcer. I went over and read
15 minutes of news copy in five min-
utes and was hired. 1 was 16 at the
time.”

Len Ellis never intended to go in-
to Country radio: he fell into it quite
by accident during his honeymoon
in Biloxi, MS. He and his wife, Ber-
nice, liked the area so much he stop-
ped by Big Band/Jazz WVMI and
was hired. But soon the station swit-
ched formats — a move that would
change Ellis's life.

“Not long after [I started], the
owner threatened to change to hill-
billy music if the station kept los-
ing money,” he says. ““On April I,
1950, he did just that — and we were
all scared to death. We went nuts;
none of us knew anything about the
music or the artists. But the reaction
was Incredible. We covered [an area|
from Florida to Texas along the
Mississippi coast. We got tons of
mail. and we all felt better about be-
ing Country & Western.”

Cherry Speaks Up
Hugh Cherry says he got into
radio because of his success in pub-
lic speaking. A friend of his who
went to Western State Teachers Col-

lege in Bowling Green (now Western
Keniucky University) worked at
WOBJ/Bowling Green, KY. When
he moved to WKAY/Glasgow, KY,
he offered Cherry a job there.

Cherry went on to work at
WEKLO/Louisville; the station was
owned and operated by Steve Sisler,
who had been an announcer on the
“National Barn Dance.” There were
no hillbilly record shows in Louis-
ville at that time: another station
teatured live country singers in the
morning. followed by Pee Wee
King’s show. Sisler hired Cherry to
get a hillbilly audience — and he de-
livered.

Shortly thereafter, according to
Cherry, he received a call from his
competitor. “Pee Wee complimented
me on my show, because 1 did it per-
fectly straight;: I didn't use a
character, Uncle so-and-so or Cou-
sin somebody. And he said, ‘I'm de-
lighted to hear somebody play these
records without talking down to the
audience.’ I didn't realize that’s what
I had been doing; | just deemed
myself a radio announcer playing
hillbilly records.

*[King] asked me if I grew up lis-
tening to these records: | had a lit-
tle. but my favorite music was big
band. He said he thought [ didn't
know too much about the music. but
that if I'd take the time to learn he
would take the time to teach me. Pee
Wee had a lot of songbooks: he said
I could come to his house anytime
to read them, and 1 did.”

Cash Incentives

For some, like T. Tommy Cutrer
and Joe Nixon, the primary motiva-
tion for working in radio was the
lure of easy money. Cutrer recalls,
“I used to listen to a guy named
Woody Asaff, who still works at
Channel 3 in Jackson. MS. He
worked [at WSKB] in McComb
when | was little. [ asked my dad if
that man got paid for talking on the
radio. My dad was a log hauler;
what does he know? He said, ‘I

JOE ALLISON

Hobbies: Painting, antiques
Age: 70

a week

Current Job: Antiques dealer

Airname: Uncle Joe ("In the early days of Country radio,
everybody had a nickname.”)

Family: Wife Rita; three children, Greg, Brian, and Mark

First Radio Job: Announcer at KPLT/Paris, TX in 1944 for $37.50

Other Stations: KMAC and KTSA/San Antonio; WHHM and WMPS/
Memphis; KPAB/Laredo, TX; WMAK and WSM/Nashville: KXLA/
Pasadena (Los Angeles); KFOX/Long Beach

Related Experience: Wrote songs (his first, ’When You leave Don't
Slam The Door,’” was a hit for Tex Ritter); worked in A&R at Liber-
ty (where he signed Willie Nelson), Dot, and Capitol Recorés; won
the CMA’s second Connie B. Gay Award (formerly the Fcunding
President’s Award) for writing and producing a series of trade
shows; helped to establish the Country Music Foundation; served
as a consultant to radio stations switching to Country

Signature Line: At WMAK, | had to do a disclaimer when we signed
on. One morning, | opened the mike and yelled as loud as | could,
‘Hey! Who left the radio on last night?’ and then | went into, ‘Good
morning,’ etc. People all over town got up, jumped out of bed, and
looked around the room, thinking they’d left the radio on 1'd do

that every day, and people would laugh and say, ‘Oh, you're that
guy who yells, “Who left the radio on2” *

guess he does, he’s there all day’
And I told my dad. "Well. if he gets
paid for that, that’s what I'd like to
do’ :

“*So | went up there and told the
owner | wanted to talk on his station
if it pays money. He asked me if |
wanted an audition, and [ said,
"What is that?” He had me read
some news, and I came back on the
weekend and read a one-page script.
I came back for three more Satur-
days. and then went to work for him
every day.” Coincidentally, he re-
placed Lowery, who had also gotten

hat do you think is the bhiggest
difference between Country radio
then...and now?

e © e

""Country’s a lot more popular now, for one thing. [As for] the
produdtion, country music is not simple anymore. It's much more
brilliant, really. The technical side is more advanced, and the
music is more advanced. It's no longer the simple, three-chord
| songs. We still have a few who do that — George Jones, Merle
Haggard, Willie Nelson — the great ones. It's big business now.””
— T. Tommy Cutrer

A‘ON

"’Personality. DJs now give the time and temperature; they’re not
entertainers. | always considered myself a DJ and entertainer.
Our shows reflected the DJ’s personality and taste.

Now you're handed a computerized list of songs to play.
Country radio has become a giant jukebox;
there are no announcers needed for a jukebox.”’

— Joe Nixon

e AAAAAL S arioanradighictorn, com

his start at WSKB. Curer got his
start in Country radio when he join-
ed the Logan tamily at
WJDX/Jackson.

Nixon says. I was & veteran at-
tending the University of Tennessee
[Knoxville] looking for an easy way
to make money. and I thought radio
was it. | went to the biggest station
in town and applied far a job, and
they said no: they wanted three years
of experience. So I went to the next
biggest station in town, and they told
me the same thing. Same with the
next two stations.

“Finally, [ went to the last station
in town. WIBK had two things on
the air — preachers and country
music. | grew up in Mashville and
cut my teeth on country music. They
asked if I had any experience: | said
‘yes. three years.” They asked where;
I said ‘Armed Forces Radio in
Australia, because 1 figured they
couldn’t check. They gave me the
job.”

Nixon grew to like his job so
much that he aspired tb work at one
of the country’s most popular radio
stations of its time: KXLA/Pasa-
dena. During his stint at WCUL/
Fort Worth, Nixon said he began
to ask every artist that came through
to tell the powers-that-be at KXLA
about “the great Texas DJ” when
they got to Califormia. One day,
KXLA owner Loyal King came to
a show Nixon was putting on in
Houston and offered him a job. 1
looked at him, lookec at my watch,
and told him, ‘I couldn’t possibly
start until 1 o’clock.”™
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And Then There Were Playlists

B Early DJs played what they liked . . . and liked what they played

magine what it would be like to go to work every day.
browse through your station’s library, pick out your favorite
songs, and play whatever sounded good to you. As strange
as that may seem for a commercial station today, it was the
norm back in the early days.
The personalities of yesteryear
weren't completely self-serving,
however; they also took into consi-
deration their audience’s desires.
“We picked what we liked. or what
people wanted to hear from write-
in requests.” says T. Tommy Cut-
rer. "It was the same way at WSM,
KCLJ, and WKUZ. We didn’t have
people pick our music for us. I
couldn’t work under those condi-
tions. because you have to feel the
music, live with it. Otherwise. you
have the time and the temperature
and the station break. and that’s it.
That's my gripe with radio nowadays
— there’s no personality involved in
i
Joe Nixon echoes Cutrer’s senti-
ments. "I picked stuft 1 liked and
what I felt the audience would like.
I went by artist. tempo. song — |for
example.] T would not play two fe-
male vocalists back-to-back. and 1
would throw in a tew bluegrass
tunes. 1 played a wide variety of
music and loved to discover new
guys. If I played a new record and
liked it. I'd play 1t again — some-
times three or four times during my
shift. 1 always back-announced.

]
!
)

without fail. And the last record |
played on every show was a gospel
number.”

A knowledge of the music they
were playing gave Cliffie Stone and
Tom “Cat” Reeder an edge. “"Be-
cause of my musical training. 1 al-
ways liked the better Western stuft.”
says Stone. I looked for musician-
ship. arrangements, and vocals. 1
played a lot of dance bands. like Bob
Wills, Tex Williams, and Jack
Guthrie. In the morning. people
want a beat; they want something to
gct ‘em going. I'd play a pretty bal-
lad now and then. too.”

Reeder recalls, “I've been inter-
ested in country all my life: I knew
music and 1 knew what country
music was good. so | had a free
hand in what to play. WARL had a

Breaking Records

ot all of the Country radio pioneers we talked

to were responsible for breaking artists or rec-

ords, but many had a hand in shaping the
careers of some famous (and some not-so-famous) art-
ists of their time.

Joe Nixon: ’| broke quite a few records — Freddy Hart, Skeets
McDonald. For several years, KXLA was the only game in town; if
you put [a record] on your show, people bought it”’

Tom “Cat” Reeder: 'l helped Jerry Lee Lewis when he was hav-
ing all of those problems. | did my {WABB/Mobile] show from a
telephone pole behind a club for 10 days in 1958 to get him to come
to town. He came and sold out three nights; he could have sold out
10. We also had the Big Bopper play there about a week before
he was killed in that plane crash with Buddy Holly"

T. Tommy Cutrer: ''Maybe Webb Pierce and Elvis Presley, those
people in the Shreveport days. Everybody who was on the ‘Louisi-
ana Hayride' | helped.

Smokey Smith: 'l met Webb Pierce at the first or second DJ con-
vention in Nashville. He gave me a copy of his record “Wondering,
and | played it when | got back [to KRNT/Des Moines]. Webb told
me | broke "Wondering’ in the Midwest.”’

Tom Perryman: ‘in Gladewater [at KSU] we helped create a
lot of early artists, including Jim Reeves, the Browns, Johnny Hor-
ton, and Elvis. We not only played records, we also booked ap-
pearances. Johnny Cash finished writing ‘I Walk The Line’ in
Gladewater. Carl Perkins wrote ‘Blue Suede Shoes’ and performed
live on radio for first time on KSIJ.’

Hugh Cherry: 'l got Faron Young on the Grand Ole Opry. | got
Pat Boone his first record deal. | found a lot of songs for other peo-
ple; | suggested to Bobby Bare he record lan Tyson's ‘Four Strong
Winds,” which became the second biggest hit he ever had. | helped
introduce bluegrass on the West Coast; | got Bill Monroe, Flatt &
Scruggs, and the Carter Family into folk clubs in Hollywood. Del Wood
recorded ‘Down Yonder’ at WKDA. | was on the air in one studio,
looking through the glass at Del playing a grand piano. They were
recording it on a 16-inch disc in the studio behind me.”

great collection of 78s; we pretty
much played what we wanted. But
there were some great people —
Hank Williams, Hank Snow — so
it was casy.”

‘Not A Lot Of Hype’

Although record promotion hasn't
changed too much since the "50s.
Smokey Smith says it wasnt as
“high-pressure™ as it is today. “Back
then the record companices sent new
releases to radio stations, much like
they do now. Several publishing
companies had people out in the
ficld who would come in and hand
vou new releases. There was not a
lot of hype. 1 had a Top 30 list I put
out every week: 1 played the records
I'liked and the ones that got the best
response by my listeners. 1f T liked
something, I probably played it three
times more than something I wasn't
too excited about.”

Not only was there less hype back
then. there were also fewer artists.
According to Tom Perryman,
“Back in 47 and 48. when | was
playing hillbilly records. we only
had 10-15 artists to choose from —
Eddy  Arnold, Bob Wills. Roy
Acuff, some of those people. Most
ot our records were mailed in. We
also traded a local record shop ad-
vertising |in exchange] for records.”

[en Ellis used a common-sense
approach in choosing at least some
of his records. “Each personality
picked his own music — that's well-
known. But | really fcaned heavily
on records when I had booked an act
into the market. I remember one act
was stunned the audience knew all
of his songs so well. But we could
play their records and make them
big local hits in the weeks before an
artist came (o town.”

Johnny Cash and Hugh Cherry,
1967

Hugh Cherry modified the
block-programming format popular
in radio’s days during his long stint
on the air. I would do sections of
material — a half-hour of bluegrass,
a half-hour of Eddy Amold or Hank
Williams. I picked all the records;
I never worked for a radio station in
35 years where other people picked
my music. When I was working for
KFOX/Long Beach they brought in
a programmer who told me he pick-
ed the records; 1 said, “Well, get
yourself another boy. and 1 left. ]
could not conceive of doing a pro-
gram where 1 didnt [pick the mu-
sic]. That was the joy of it. Radio
Is a creative art.”

Megan

$40/week

documentary, 1988

cations

Family: Divorced; two children, Susan and Michael; one grandchild,

Hobbies: Biking (has ridden 23,000 miles since 1988)
First Radio Job: Air personality at WKAY/Glasgow, KY in 1946 for

Other Stations: WKLO/Lovisville, WKDA and WMAK /Nashville,
WMPS/Memphis, WLWT/Cincinnati, KFOX/long Beach, Armed
Forces Radio, KGBS and KLAC/Los Angeles, KNEW/San Francisco
Related Experience: Co-wrote/narrated ‘The History Of Country
Music,” a 36-hour radio documentary, 1970; served as a college
instructorfledurer on country music, 1974-83; wrote/narrated *Hank
Williams: The Man & His Music,”’ a three-hour radio documentary,
1977, penned liner notes for approximately 300 albums; Associate
Country Editor, R&R, 1977-78; associate editor, ""Who's Who In
Country Music,” 1981; host of the syndicated "“Country Report
Countdown,” 1980-88; wrote/narrated ‘’The Bob Wills Story: The
Life And Music Of The King Of Western Swing,” a nine-hour radio

Current Job: Does freelance writing on country for various publi-
Signature Line: | was pretty straight. | sometimes used, ‘Howdy,

friends and neighbors!” | didn't tell jokes or funny stories; | felt |
was the unfunniest dude in the world!”’

Payola Problems

Radio may be a creative art . . .
but it can also be less than noble at
times. according to Bill Lowery and
Joe Allison. “We picked everything
by ear — we played music we lik-
ed.” says Lowery. “We never took
anything to play records. I fired one
guy for doing that and threw a pro-
mo cxec who offered it out of my
office.”

Allison remembers. “We  were
personality disc jockeys. We were
one step removed from the old “Un-
cle Zeke' DIs who did the character
voices with the hay bales and moon-
shine. We had gone past that, but we
did our own pitches and our own
commercials and they were highly
personalized. We picked every rec-
ord ourselves, and had complete
control of our program and our
sponsors. If' somebody had even
thought about picking my records.
I would have booted him out of the
control room. If you were smart,
you would play a cross-section of the
whole business to try to please your
listeners.

“One reason format radio became
so popular is that the owners and
managers of stations could reclaim
their stations from guys like me. In
the old days, when they'd threaten
to fire us we'd say. “OK, fire me: 'l
just take my sponsors and go down
the street and work for somebody
clse’ So when the format came
along, where the station was more
important than the DJ, and you
threatened to quit, [the GM] would
say. ‘Go ahcad and quit: I'll just
shide some other little cat in your

R T TR O 0N ISTOrY COMm

place and we won't even know
you're gone’

“There were about 20 DIJs in
America who the record companics
would really pay a lot of attention
to when the records came out. [The
labels] would go to these 20 guys
first — we had the highest ratings
and the hottest shows — and then the
artist would come to see us. the pro-
motion guys would come 1o see us.
the record guys would come to see
us. Payola was rampant. I never took
it. thank goodness — 1 kept my
skirts clean with that — but | knew
a lot of guys who did. People liked
me for that: I had a good reputation
in the business.”

_
hat do you think

is the higgest

difference
between Country radio
then...and now?

e © wpne

"“In its infancy, Country radio
— particularly the disc jockeys
— was on integrol part of
creating artists and songs.
Most of what | played was
based on write-in requests.
DJs, especially in the smaller
markets, also promoted live
shows. Many great country
stars got their start from
these shows.’

— Tom Perryman
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large Market KNIX Phoenix
Medium Market = WSIX - Nashville
small Market WOCB Bangor ME
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Spinning Discs In The Studio

B The radio days before the ‘revolutionary’ cart machine

oday’s studios are a far cry from those of the 40s and

'50s, when a DJ's primary duty was to queue up the

turntable, slap on a 78, and drop the needle. There was
cven a time when cart machines, now on their way to becom-
ing obsolcte, were considered innovative.

Len Ellis remembers when a sta-
tion was judged by its number of
turntables. “We had a Raytheon
board and two turntables. The real
affluent stations had three turntables.
There were two speeds — 33 and 78.
I remember when RCA Records
had a promotion called ‘Swing To
45", you turned in your 78s and RCA
replaced them with 45s.

“Commercials were live at first.
Later we used a recording wire —
a stainless-steel wire you could
record on. Then came tape ma-
chines that weighed five pounds.
You'd put the commercials on the
reel-to-reel machine in the order
they'd appear during your shift.
They were separated with pieces of
paper. One of my happiest days in
radio came in 1959, when we got
our first cart machine. What a
revolution!”

Most air personalities not only
served as DJs — they often doubled
as engineers, copywriters, and even
sales execs. “You were the engineer,
too,” says T. Tommy Cutrer. “You
turned mikes on and off and started
and stopped turntables. It was that
way until [ came to WSM, and the
engineer played the records until [
got them to put in two turntables. 1
was the first one to have turntables
at WSM where the announcers
played the records themselves.”

Tom Perryman recalls, “We had

two three-speed, 16-inch turntables.
We played a lot of 78s and 33'As.
We had a board with three or four
channels and a small studio with a
piano, which was used mostly by
church groups. In those days, we did
everything — sold advertising, did
Dling, engineering, play-by-play
sports, filed records, wrote copy —
by ourselves.”

Do-ItYourself Radio

Hugh Cherry says he used Rec-
O-Cut three-speed turntables, both
78 and 33% RPM. Although a few
of his stations had engineers, he
preferred to play the records himself:
“Unless you really had a top engi-
neer, | felt 1 had better control
myself.”

*Most of us ran our own boards.”
echoes Joe Allison. "We had a turn-
table on each side, our controls in
front, and mikes and a log for our
commercials.

“The 78s we could handle real
well. I'd say, ‘Boy, that was a great
chorus by Chet Atkins — let’s listen

Continued on Page 66

Age: 70

Family: Wife Vicky; five children, Richard,
Gary, Tyrone, Zelicia, Zenette; 11 grand-
children, one great-grandchild

Hobbies: Hunting, fishing

First Radio Job: WSKB/McComb, MS in 1942
worked three hours a day for 30 cents an
hour.

Other Stations: WDSU/New Orleans; WJDX, WSLI, and WJQS/Jack-
son, MS; KARK/Little Rock; WMC & WREC /Memphis; WAPF/McComb,
MS; KLLE, KXYZ, and KMUZ/Houston; KCl)/Shreveport; WSM/
Nashville

Related Experience: Bought three Kentucky Fried Chicken franchises
in Texas; sold those to return to Nashville to start the Johnny Cash
TV shows on ABC and a syndicated radio show called “’Music Ci-
ty USA.

Current Job: Cutrer ran for Congress against Al Gore Jr. (Gore's
first race), and Gore won; he then ran for the Senate and won.
As senator, he was Chairman of the Transportation Committee; he
did some favors for the Teamsters Union and the freight industry,
and the Teamsters asked him to work in their legislative depart-
ment. He has been with them for 13 years as a drive represen-

tative. He also plans to do some freelance voiceover work.
Signature Line: None
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Cliffie Stone on the air at KFVD/los Angeles, mid‘40s

Tom ""Cat”’ Reeder on the air at WABB/Mobile, 1958

hat do you think is the biggest
difference between Country radio
then...and now?

2 © i

"’Back in those days, you did everything. You played records,
introduced preachers, and emceed live hillbilly bands. Another
difference is that [today’s DJs] move around so much.

It's purely a temporary job these days.”’

— Hugh Cherry

XA AT ericanradionistory coms


www.americanradiohistory.com

MAKING A

difference 1N

COUNTRY
music

WE SALUTE
rue Legends or
Country Radio

Jor THEIR
CONTRIBUTION (O

THE strong

LEGACY Of

COUNTRY music.

Thanks!

1 T&

The Atlantic Group

Produced by
BARRY BECKETT

Produced by
SCOTT HENDRICKS

Produced by
RANDY SCRUGGS

Produced by
JAMES STROUD

Produced by
BARRY BECKETT



www.americanradiohistory.com

hen you've been in radio for half a century or so,
you collect a lifetime of memories — both good
and bad. We asked the pioneers of Country radio
to look back at their lengthy careers and share their best and

worst memories.

For many. including Hugh
Cherry, the best part of their careers
was the people. "I met extraordinary
people. 1 look back on my times
with Red Foley and Hank Williams
and Johnny Cash and Waylon and
Willie, and I knew all of those peo-
ple when they were just starting
out.”

Joe Allison says. "My best
memory was having Tex Ritter as
my mentor and father figure. He
would take the time to show me
things and teach me. He taught me
to be fair and to give back to the
business the things you take out of
it. Tex was that way; he was prob-
ably the greatest man who was ever
in our business. He was certainly the
most giving, and he was the wisest
man | ever met.”

Smokey Smith’s best memory
was the time he booked a show at
KRNT Theatre with Patsy Cline
before she hit her prime. “There was
a 13-year-old girl in the hospital who
absolutely loved Patsy, but she was
too sick to make it to the show. |
made arrangements to take Patsy
over to the hospital to see her. That
probably did better for that little girl
than all the pills.”

For The Love Of Radio

Many DlJs then, as now, wouldn’t
trade their radio jobs for anything
(except maybe another radio job).
Tom “Cat” Reeder says his best
memory was being an owner; that
happened twice. with WYAL/Scot-
land Neck, NC and WARI/Ab-
beville, AL.

As for Joe Nixon’s best
memories, he says, "I have thou-
sands of ‘em. 1 loved going to work;
I always felt like a million bucks
when I came in every moming, even
when | was sick. | had a 30-minute
drive to work. and that's when I'd
psych myself up. My best bits were
when | broke myself up. My mind
works faster than mouth; I'd say
something and start cracking up,
because | was hearing it for the first
time.”

T. Tommy Cutrer and Tom Per-
ryman have a particular fondness
for their days at WSM/Nashville.

Smokey Smith (I} on the air at KRNT/Des Moines with Lefty
Frizzell (c) and Moon Mullican, 1950s

“I'd listened to it all my life. and 1
finally wound up there.” says Cutrer.
“And to be on the Grand Ole Opry
and to get to know and work with
people like Roy Acuff — that was
a great thrill.” >
Perryman recalls, My best mem-
ory was when I passed the FCC test
and got my radio license so | could
get a job. The next best was when
I was selected for the [DJ] job at

WSM. They picked me over a lot of

other people. I was going to come to
Nashville to be a star, but 1 didn't
realize star was spelled S-TA-RV-E™

No Biz Like Showbiz

Concerts have always been an ex-
citing part of radio. especially for
Len Ellis and Bill Lowery — but for
ditferent reasons. Says Ellis. *I can
still remember the thrill of starting
one of the first Fan Fair shows.
There were more than 7000 people
in Nashville’s Municipal Auditori-
um; | can still hear the crowd
screaming as | climbed the stairs to
introduce the first act”

Even though only 14 of Lowery’s
52 years in the business were in
radio. he remembers the time with
great tfondness. 1 have so many
great memories — there were so
many happy moments. But my best
memories are just the fun of radio.
It was exciting. You felt like you
were contributing to the world.
There were wonderful personalities.
and doing live radio all the time was
especially fun.

“l once gave Col. Tom Parker
free advertising for an Ernest Tubb
concert when | was in Arkansas. He
told me he'd return the favor. Years
later 1 needed some help with a
show, and he said it 1 could put
together three other dates. he'd give
me Kitty Wells, Rod Brasfield, and

Eddy Arnold for $750. The date
came and it was a sell-out — but a
huge storm was on the way. 1 asked
Tom if it rained and | had to give
people their money back. if 1 still
would have to pay the $750. If you
know Tom, you know the answer to
that question.

“Well, when it looked like the
rains were coming, | ran onto the
stage in the middle of Rod Bras-
field's show, grabbed the mike and
screamed. “Ladies and gentleman,
he's here — the Tennessee Plowboy,
Eddy Arnold!” Well, a surprised Ed-
dy Arnold ran around backstage to
get ready. But he came on and sang
tour songs before it started to pour.
Everybody was happy and 1 didn't
have to refund any tickets.”

Cliffie Stone and Tennessee
Ernie Ford, whom Stone
managed for 20 years (photo
courtesy of NBCTV)

Airname: Uncle Len

Age: 66

her into broadcasting yet!”)

WLIE/Valparaiso, IN (owner)

Family: Bernice, “my wife and partner for 47 years’; daughter
Neench Ellis Adams, a freelance journalist who won a Peabody
award two years ago for a piece on Africa she produced for Na-
tional Public Radio (she’s married to Noah Adams, host of NPR'’s
"All Things Considered”’); son Leigh, who has been working at
WAKE & WLJE/Valparaiso, IN for the past 20 years (he took over
day-to-day operations of the stations when Len retired in 1984);
daughter Marissa, who is in the real estate business ("’but I'll get

First Radio Job: WFYC/Alma, Mi in 1950 for $40 a week
Other Stations: WVMI/Biloxi, MS; WJOB/Hammeond, IN; WCFL and
WOPA /Chicago; WWCA /Gary, IN; WAYK (later became WAKE) &

Related Experience: Concert promoter, 1953-65

Hobbies: Woodcarving, travel; he owns a 35-foot motor home and
has been around the U.S. three times

Current Job: President/owner, Porter Country Broadcasting Corp./
WAKE & WUE, "’For the first time in the 30 years WUE has been
on the air, it rated in the Chicago Arbitron [Spring ‘94]. We rank-
ed 35th out of 42 stations. That's a huge thrill for a group of folks
at a Country station 50 miles from Chicago.”

Signature Line: "I wore out hundreds of records of ‘Steel Guitar
Rag’ — that was my theme song!” Ellis also said goodbye every
day by telling his listeners, "May the good Lord take a liking to ya '’

. . . It Was The Worst Of Times

adio wasn't always fun and games; the days of live

shows left plenty of room for error. Format changes,

sudden tragedies, and other unpredictable events made
for some of our legends’ worst memories.

Tom “Cat™ Reeder recalls the
time he started a comedy station —
but the joke was on him. “Bob Cob-
bins and I put a comedy station on
the air — WJOK (‘The Big Joke®)/
Gaithersburg, MD. The signal was
s0 bad you couldn’t even hear it. It
was a great idea, but it just didn't
work. We did it for a little over a
year. It cost $1 million to get it on
the air, and we lost money when we

Jerry lee lewis and Tom "’Cat’’ Reeder
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sold it. I spent several years paying
my debt.”

For some DIJs. the bad memories
centered around their very livelihood
— their radio shows. “The worst
was during my live noon show on
KRNT,” says Smokey Smith.
“People would come up — 20-30
could come in and watch. One day
a lady came in with a baby: I was
trying to sing, play guitar, and play
commercials, and this lady started
breast-feeding the baby. Well, the
engineers were going into a frenzy
laughing, and I was trying hard to
keep a straight face. It was awful.”

Cliffie Stone recalls, My worst
memory was when my radio show
was canceled. [ wasn't there enough,
because | was spending a lot of time
with Tennessee Ernie Ford |who
Stone managed for 20 years]. | was
in Detroit with him at the time talk-
ing to one of our sponsors. Ford
Motor Co., when they called me.
I had been in radio since | was 15"

Tough Times

A few of the pioneers interview-
ed suftered personal losses. in-
cluding Tom Perryman. My worst

memory was when my partner and
best friend. Jim Reeves, was killed
in a plane crash. It was on July 31,
1964.”

Joe Nixon was affected by the
death of another famous person —
President John F. Kennedy. My
worst memory was when Kennedy

~ was assassinated. That's all we ran

for two or three days. We couldn't
do our show.”

The toughest times hit close
home tor Hugh Cherry, who ex-
plains, “The worst was that | was
loaded all [the time]! Booze played
too important a part in my lite. I'm
lucky to have survived all that, real-
Iy

Changes Now & Then

“My worst memories are now,”
Joe AHison says candidly. “The
business itself'is beginning to forget
the people who brought them here.
They're skipping over whole genera-
tions of people. like Faron Young
and Webb Pierce and Carl Smith
and all of the people who set- the
stage for what these [artists] are do-
ing today. They're completely
forgotten.”

The worst moment of Len Ellis’s
radio carcer came “when WJOB
changed formats. I'd been there from
age 22 to 32. They were the best
years of my life. Then the station

Continued on Page 66
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Moonlight Madness

B DJs often went outside their profession to make extra money

n the early days of radio, many air personalities barely
made enough to get by. We asked Country’s pioneers what
they did on the side to supplement their income.

Not surprisingly. a number of
them used their greatest asset —
their voices. Joe Nixon's booming
baritone could be heard not only on
the radio. but also on TV. "1 did tel-
evision commercials: I was an an-
nouncer for 30 years in L.A. 1|
estimate I've done 5000 TV com-
mercials. [ recorded radio commer-
cials for [Mexican| border stations.
but I never did national commercials
— not a single one. T also worked
in an advertising agency {Elliott Ad-
vertising] parttime.”

Hugh Cherry did a lot of free-
lance work, including Disney nar-
rations and announcing (he’s the an-
nouncer’s voice on Johnny Cash’s
“Folsom Prison™ LP). He's also
done some acting: he had a support-
ing role in ~“Lost Highway: The Lite
And Songs Of Hank Williams™ a
Los Angeles’s Mark Taper Forum in
1988.

Cherry interviewed authors such
as William Manchester and James
Michener for Voice Of America on
Armed Forces Radio. He also sery-
ed as News Director of Nashville's
public television station. where he
covered  Nashville’s  civil  rights
struggle.

Between radio jobs, Cherry penned
liner notes for approximately 300
albums. He also has written and nar-
rated three radio documentaries:
“The History Of Country Music™
(1970). *“Hank Williams: The Man
And His Music™ (1977), and “The
Bob Wills Story: The Life And
Music Ot The King Of Western
Swing™ (1988).

Making Music

Many of the radio legends were
artists before they got behind the
mike: some continued their musicat
careers after getting into radio. T.
Tommy Cutrer and his band “made
records for RCA, Columbia, Dot,
Mercury. I did that for 10 years.”
He sans he never had any big hits: it
seemed he often ran into bad luck.
“I recorded *Bye Bye Love’ one day

TECENDS
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and the Everly Brothers did it the
next day: I sold 5000 records and
they sold a million.”

Cliffie Stone and Smokey Smith
also doubled as pertormers. 1 had
a million jobs.” says Stone. I work-
ed in Ken Murray's ‘Blackouts™ at
the El Capitan in Hollywood. I was
in a group called Candy & Cocoa;
I was Candy, and Cocoa was a ca-
jun guitar player. We played for
Gene Austin. | also did some plays
at the Pasadena Playhouse. played
the bass, and wrote songs.” Stone
also was a musician and comedian
at Slapsy Maxie's nightclub in
Hollywood.

Smith says. I played [guitar] in
clubs, and did quite a bit of com-
mercial work. I still do”” He also
booked country concerts. first in a
local theater and then throughout the
Midwest. In fact. Smith booked
Johnny Cash and Waylon Jennings
during their tirst tours — and he still
books Cash’s shows in the Des
Moines area. He also claims to be
one of the few who ever lost money
on Elvis Presley back in 1956,

Show And Tell

Like many others in Country ra-
dio. Len Ellis moonlighted as a con-
cert promoter. From 1953-65, he
staged numerous shows at the Ham-
mond Civic Center in Indiana. “I
gotinto it and personatly promoted
the shows because the station didn't
wiant to tool with them. But [
brought every big name in country
music to the area aver those years.”

Because  stations  were  block-
programmed. Ellis often hosted

! L]

1 e

mid?60s

Wil

Tom "“Cat”’ Reeder at a live remote for WDON/Wheaton, MD,

shows on more than one station.
While working at WJOB/Ham-
mond, IN in 1955, he was also on
the air at Chicago stations WCFL
and WOPA. And for him. WCFL
was the big time. It was 50000
watts and had huge coverage at
night. I did a country & western
show trom 7-8pm — the only time
country & western music was on the
station.”

Says Tom “Cat™ Reeder, *I em-
ceed shows in nightelubs; | went on
the road with the Grand Ole Opry
Tour and emceed shows around the
country. And I've booked a lot of
shows over the years. In 1960 we
had every Grand Ole Opry star
booked at [Mobile venue| Hunter's
Lodge — all 38 of ‘em. For 20-
something years | emceed the Na-
tional Championship Country Music
Contest in Warrenton. Patsy Cline,
Jimmy Dean, and Roy Clark were
some of the winners back before
they were famous.”

Tom Perryman also booked and
emceed shows. but he spent most of
his tree time on job-related duties
(he co-owned KGRI/Henderson,
TX with Jim Reeves and served as
GM from 1959-1974). “In Hender-
son. | was President of the Rotary
Club and the Chamber of Com-
merce, Co-Chairman of the March
of Dimes. everything. I'd work 12-18
hours a day. and my wife Billie
would work as bookkeeper and traf-
fic manager: wed hire a babysitter
tor our three kids. 1 couldn’t have
done it without her.”

Publishing Success

Bill Lowery promoted country
shows in Atlanta from 1949-54. He
also owned a country nightelub dur-
ing that span called the Country
Castle (“"they tore it down to build
the Atlanta bus station. which is still
there™).

In 1952, at the encouragement of
his friends. Lowery began publish-
ing songs on the side. Two years
later — after publishing success with
“Be Bop A Lula™ and *Young Love™
— he left radio for good.

Some of the songs Lowery has
published through the years include
“Rose Garden,” “Walk On By.”
“Ahab The Arab.” the Grammy-
winner “Games People Play.”
“Down In The Boondocks.” and
Wynonna’s recent hit, “Rock Bot-
tom.”

His publishing success allowed
the Lowery Group to expand into
artist management. Some of the ear-
ly clients were Jerry Reed, Ray
Stevens, and Billy Joe Royal. “*We
produced ‘em, booked ‘em. and
managed ‘em.” says Lowery. He
gave up management and closed the
booking agency in the mid>70s.

Joe Allison didn’t do any work on
the side during his radio days. but
he says he has had “every kind of
job in show business at one time or
another.” In addition to his many
years as a radio announcer. Allison’s
vast music industry experience in-
cludes stints as a consuitant, writer,
A&R man. publisher. and promoter,

BILL LOWERY

Age: 70

Air Name: Uncle Ebenezer Brown/Uncle Eb {a “’rube comic’’ char-
acter created by Lowery when he was 16)

Family: Wife Billie (married for 52 years); son Bill Jr. (Butch), GM
of the Lowery Group record label Southern Tracks, whose recent
releases include comedy albums by Lewis Grizzard and Dave Barry;
daughters Terri, who also works for the Lowery Group, and Jerri
Hobbies: "’ love songs. Of all the things I’ve done, | still get the
most enjoyment from finding good writers and their songs’’
First Job: WSKB/McComb, MS in 1941 for $12.50 a week
Other Stations: KWKH /Shreveport; KTHS /Hot Springs, AR; KTOK/
Oklahoma City; KWFT/Wichita Falls, TX; WQXI and WGST/Atlanta
Related Experience: Won a Peabody award for a documentary
on the famous Winecoff Hotel fire in Atlanta while at WQXI
Current Job: President of the Lowery Group, which includes Lowery
Music Publishing, the largest independent music publisher in the
South, and Southern Tracks Records

Signature Line: For Bill Lowery-hosted shows, he'd sign on singing,
"It's A Good Day For Singing A Song.” Uncle Eb had no signature
sign-on, but he signed off with, “I'll be home for supper, Elisabeth.”
{Elisabeth was his mother’s name.)

Prime Promotions
From Radio’s Past

etting listeners involved didn’t seem to be a high prior-
ity for the stations of yesteryear, primarily because
each show already had its own loyal audience. The per-
sonalities did their fair share of promotions and stunts, however.

Here's a look at some of them.

Tom “Cat™ Reeder: “"At WARL
we had lawn parties every week: we
would broadcast live and invite lis-
teners to sit out on the lawn. We
were heavy on remotes: 1 sometimes
did them twice a month. [ don’t do
as many now as I'd like to.”

Smokey Smith: “The finance
company that sponsored my show
had 5X7 pictures [of me] printed up.
We had a lot of difterent things. We
had a calendar one year; we gave
away over 10000.”

Cliffie Stone: “We constantly got
people involved. | ran contests, au-
tographed pictures at different spon-
sors on Saturdays. and went to local
nightclubs where I emceed talent
shows and promoted my show and
the station. We merchandised like
crazy — we sold keychains. pencils,
lots of things.”

Tom Perryman: “We didn't do
much. We had no budget — about
all we had was overhead and payroll.
We sometimes gave away records
and tickets to our shows. There was
no such thing as demographics,
cumes. and all that bull — it was be-
fore any of that ever came along.”

Len Ellis: “Most ot our promo-
tions revolved around sales. Hosts
of block-programmed shows an-
swered to sponsors, so we did ev-
erything we could to deliver. My
favorite was called "The White Cir-
cle’ We'd do a remote from a new
car dealership. Listeners would drive
their car into a white circle and we'd
give them a certificate for a free gift.
The dealer would appraise their car
at the same time and talk to them
about a new car. The driver had to
take the certificate over to the used
car lot — which, of course, was
owned by the same dealer — to get
the gift. We figured we had two
shots at selling people a car”

Bill Lowery: ‘[Lowery’s charac-
ter] Uncle Eb ran for governor of
Georgia in 1950 against Herman
Talmadge. It was just a way of get-
ting some publicity and poking a lit-
tle fun at the politicians. Eb even got
a few votes.”

Joe Nixon: “I'd have contests, and
I made a lot of personal appear-
ances. I tried to be at a lot of shows.
I either emceed them or came on-
stage and said hello to the listeners.
I was omnipresent.”
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Greatest Achievements

B Country radio, songs top most pioneers’ lists

ur 10 living legends have hundreds of years of experi-
ence combined. so, as you might expect, they had a
difficult time coming up with a single greatest accom-
plishment. For some, family was at the top of the list; for
others, it was writing a particular song. But most said their
time spent in Country radio was the high point of their career.

I think my greatest achievement
was getting a job at KRNT in the
first place,” says Smokey Smith.
“KRNT played no country music:
there were no Country stations at
that time. I talked my way into be-
ing hired and doing country pro-
gramming on a station that didn't
even have it. [ have to give credit to
my GM. Bob Dillon, for supporting
me, letting me do it, and letting this
change take place.”

Bill Lowery says his greatest
achieverment was “coming into a ma-
jor market like Atlanta as a kid and
being part of the great success at

WQXI, which got great ratings
against some of the major Atlanta
stations.”

My five kids, my little wife, and
getting to WSM” top T. Tommy
Cutrer’s list. “Back in those days,
you had three or four radio stations
in the South — WSM, WWL,
WSB. WBAP. Those were big sta-
tions, and they were where you
wanted to go. You just always wanted
to get on a big 50.000-watt radio sta-
tion. I'm one of those people who
believes that you'll do whatever you
want to do — you just don’t know
when it's going to happen.”

Being involved in country’s for-

mative years was the height of Len
Ellis’s career. “'If [ had anything to
do with promoting and in some way
laying some groundwork for what
country is today. that would be my
greatest achievement. We stuck with
it through the difficult times, when
we were booed and called hillbillies
and treated like second-class citi-
zens. To be a part of puliing out of
that and keeping the music in the
spotlight so it could climb to the top
of the mountain, where it is today,
is a thrill you can't even imagine.”

Tom Perryman says his greatest
accomplishment was “being able to
come up in Country radio as quick-
ly and as far as I did, to have done
ali that I did — a guy who was rais-
ed on a farm without a father or
much education. I did a lot of work
and had a lot of help.”

For Cliffie Stone, it was his radio
shows. “One was the morning show

The Wilburns, Bee Ellis, Hubert long, Uncle Len E///s Faron Young,
and Jerry Reed, 1958

‘Wakeup Ranch. because of the
Gene Autry connection and the art-
1sts that came to see me. Another
was the ‘Cowboy Hit Parade’ Friday
nights because of the tremendous re-
action we got from the audience.
And also the success of the ‘Home-
town Jamboree’ radio show.”

“My greatest satisfaction was get-

ting into the Country Music Hall of

Fame in 1990, recalls Tom “Cat”
Reeder. “They gave [the plaque] to
me on the stage of the Grand Ole
Opry. Several other members were
there. They put my picture next to
Ralph Emery, but he toid them to
move it. Just kidding — he’s my
good friend.”

Musical Milestones

Joe Nixon is perhaps most grate-
ful for getting steady work. “I never
got fired from a job, and I always
had a job. Whenever I decided to
leave a station, there was always
another station that wanted me. 1
never had to advertise for work,
which was a good feeling. And |
never asked for an advance on my
paycheck — 1 figured, never let
those bastards know how much you
needed them.

[ had four kids: 1 got through
life; I'm still happy; and [ still love
country music. 1 wrote a song —
“Mother Country Music™ [recorded
by Kenny Rogers] — that telis how
[ teel about country music and what
it means to me. Writing that song
was my greatest achievement.”

Ditto for Joe Allison: “1 wrote
‘He'll Have To Go'; |1t was| record-
ed by Jim Reeves, who sold a mil-
lion copies. Since then, it has been
recorded by 100 different artists in
IS different languages all over the
world. It's still being sung and used
today; it has become a standard.”

Finally, Hugh Cherry says his
greatest achievement is, simply,
“survival. [ was a heavy smoker and
drinker; I lived hard, and I surviv-
ed all that. 1 never dreamed that 1
would enjoy any particular success.
because 1 never dreamed that 1
would be in radio or TV.”

Airname: Jolly Joe

Age: 70

Family: Wife Liz; three children, Joe Jr., Kevin, Mary Beth; and late
son John Bradley

Hobbies: Country music, comedy tapes (/I'm an audiophile’’)
First Job: WIBK/Knoxville in 1949

Other Stations: WKGN/Knoxville; WMAK /Nashville; WOKE /Oak
Ridge, TN; KCUL/Fort Worth; KXLA /Pasadena; KRKD, KGBS, and
KIEV/Los Angeles; KVRE/Santa Rosa, CA (which he builf)
Related Experience: Owned a music publishing company, Attache

Publishing; wrofe ““about 50" songs for Kenny Rogers, Waylon Jen-
nings, Freddy Hart, and others

Current Job: Retired (’I'm a desert rat”)

Signature Line: 'l had a theme song — ‘Bringin’ In The Georgia
Mail” by the Monroe Brothers, Bill & Charlie. It had vitality and
life. Most of us had theme songs. | also had my charadters; | used

them to make fun of things that would be undiplomatic for me to
make fun of, like bad songs.”

hat do you think is the biggest
difference between Country radio
then...and now?

A‘o*\

"It was a small show back then. We all supported it in every
way we could. Today there’s big money in it, so it’s become
very professional. Pros are doing what we amateurs tried to do
in those days. People can move mountains today. | don’t always
like the way they move them, but that's because I’'m a DJ from
the "50s. Perhaps it’s a little less sincere now than it was back
then, but | don’t begrudge what's happening today.
Radio, like music, is a business. You have to look at
it that way or go down the tubes. And you don't have
a voice in what’s going on if you're gone.’’

— len Ellis
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Today’s Country:

Boom Or Bust?

Bl Classic struggle of new vs. traditional ways continues

ountry radio, music, artists, and songs have come a

long way . . . or have they? Although many of our

legends acknowledged that the country music industry
has made great strides in the past few decades, they often long
for the days when life was simpler.

Tom “Cat™ Reeder likes what he
sces. T think its great, with one ex-
ception — it's so limited. Like the
Top 40 list — [ don't like to hear the
same records over and over. It's
awful hard for me 1o get used to. If
you're driving down the road you
can tune into 10 different radio sta-
tions. and they all sound alike. 1
think country music is as great now
as 1t's cver been. There are more
people listening now than cver
before. Some of the best newcomers
are Alan Jackson, Randy Travis,
and Sammy Kershaw.”

Despite the fact that he hasn't
worked in radio for 38 years, Bill
FLowery’s involvemient in publishing,
lubels. and artist management has
kept him close to the medium — and
he longs for the old days. 1 don't
like what I sec now. There’s so much

George Jones and
Tom "“Cat”” Reeder, early '60s

unifornmity. Every market plays the
same records. The jocks all sound
alike — most don’t even have their
own personality. You can listen to
most radio stations tor hours and not
know what city you're in.

“From a publishing standpoint,
there are a lot of great artists and
songs not getting heard because
everybody's afraid to take a chance.
[ miss the freedom of the jocks not
being able to choose their own songs
to play. I used to love it when a jock
would call from some distant town
to tell me o get off my butt and
work a particular record because it
was a hit. I miss that. Today, labels
don’'t even want publishers Jike me
to be out there promoting our rec-
ords. I really feel left out of the
overall scheme of things.”

Regarding today’s country artists,
Joe Allison says, “They all sound
like Merle Haggard. But some of
the writers today are just fantastic.
Overall. the writing is better.”

Art Vs, Profit

According to Hugh Cherry, “The
lyric content today is very shallow.
Songs back in those days were about
life's common denominators —
birth, mother, home, work, prison,
death. Today it’s booze and infideli-
ty. it's a totally different pursuit.

“The music has changed so much
it has become something else. When
profit enters the arena, art has to sut-
ter. The art of this music has suf-
fered a great deal. All these young
dudes look alike and sound alike. 1
think the women are cutting songs
of greater lyrical value today than
most of the men, for the most part.

“People keep talking about tradi-
tion, but they kecp destroying the
tradition. It's really kind of a shame.
They lionize George Jones and
Merle Haggard, but the radio sta-
tions won't play them! Artists used
to be able to come by the station
with the record in their hand and I'd
put it on the air.

“Now a tunc has to be on a cer-
tain number of lists before it gets
aired on radio. That’s unfair and
unkind. The radio stations are
limiting their own product. They've
got a scientific way of doing it. [But]
they've got bigger audiences than we
did, so they must be doing
something right.”

Tradition Missed
Cliffie Stone cites the entire
record-making process as a pro-
blem. “"Now your record has got to
be accepted on radio or you're never
going to get anywhere. First you've

s

hat do you think is the biggest
difference between Country radio
then...and now?

_aetss © i

"’The biggest difference is the fact that most radio stations have
playlists now; the personalities have no choice what they’re
going to play. Back in the early days, most people who were
able to get a job in Country radio were entertainers themselves
and could play whatever they wanted. Many songs
became hits because some disc jockey liked it and played it.
This is impossible today; nowadays a video comes out
before a record. It's a gigantic change.”’

— Smokey Smith

wow

"’The biggest difference is that they have strangled [Country
radio] with controls. On many stations you hear weather, time,
news; there are very few persondlities on the radio today.
In the old days, we were all personalities; we were allowed
to program our own shows. If nobody listened to it, we got
fired. Radio's discipline and controls have eliminated all
of the spontaneous ideas from its personalities.”’

— Cliffie Stone

got to get past the promotion guy at
the record label. then you've got to
get past radio betore people will buy
it.

“As a musician, Tlke a lot of the
new acts, like Diamond Rio; [ love
George Strait, | love Alan Jackson.
They re doing it right. But a lot of
them aren’t doing it right. There’s a
lot of rock creeping in. A lot of new
singers are pretty much imperson-
ating Merle Haggard. I think Reba’s
fantastic: I've always thought Tam-
my Wynette had the true country
sound. One of the outstanding fe-
male singers today 1s Paulette Cari-
son. I saw her perform recently; she
Just owns that stage.

“The progressive music frightens
me just a little bit; the music itself
is wondertul, but I wonder it it goes
over the heads of some of the hard-
core fans.”

Smokey Smith and T. Tommy
Cutrer agree. 1 like a little more
traditonal country music,” says
Smith. “My great hope is that before
they kill the goose that laid the
golden egg, these newer artists will
get some managers that aren't (ry-
ing (o put them at the top with one
hit record. I'm afraid it’s going to
kill the whole ball game. They're
making so much money now — but
nobody’s worth that kind of money
with one or two hit records. And
they're only working a few days a
month. I think a lot of the managers
are to blame for that.”

Cuurer says. “Therc’s a different
type of country music now. What
they call country music — it’s rock
music. It's good, and I'm proud for
the artists. and I love some of it. But
some of it’s a little much for me. 1
still like Merle Haggard. and George
Jones is my alltime tavorite. I think
he’s the greatest country artist who
ever lived. The ones that are closer

AR A ericanracioRicIory com

Age: 67

Family: Wife Billie; three children, Vicki, Marilyn, and King
Hobbies: Golf, fishing, hunting, history, travel

First Radio Job: Announcerfengineer at KEBE/Jacksonville, TX in
1947. "'l was known as Texas Tom and ran the ‘Keebie Korral!
I worked 60 hours a week and made 80 cents an hour”’
Other Stations: KSU-AM /Gladewater, TX; WSM/Nashville; KGRI-AM
& FM/Henderson, TX; WMTS-AM & FM/Murfreesboro, TN
Related Experience: VP/GM of Cajun Country International, a music
publishingfrecord producing/talent booking company, 1978-1985
Current Job: VP/Promotion & Marketing, Jim Reeves Museum & En-
terprises, Nashville {since 1985)

Signature Line: "My theme song was Spade Cooley’s ‘Devil’s
Dream. | said, ‘It's that time again, friend, for Tom Perryman’s
“Hillbilly Hit Parade’ All of your favorite requested, recorded hill-
billy tunes — old‘uns, new’uns, good’uns, bad’uns, glad’uns, and
sad’uns; some leg-shakin’, toe-tappin’ tearjerkers. So let’s get goin’
like a turkey through the corn with the “’Hillbilly Hit Parade.’”
Suuuvey!’

Listen To

“BILLBILLY
HIT PARADE™
10:35 — 12:00 A. M.
Traiky

KS1)

1430 KC

e .. 4 : 1000 Watts

TOM PERRYMAN OF KSU

Gladewster

Texas

Promotional postcard, early "50s

1o a Jimmie Rodgers or Hank
Williams, that pleases me more. But
I like it all”

Changes Abound

I don't want to sound critical, but
I miss the days of camaraderic with
the artists, when you knew cvery-
body,” says Joe Nixon. “It was like
one big tamily. Nashville has chang-
ed so much: T used to walk down
17th Avenue South and go into pub-
lishing houscs and talk to people.
but now I ¢an’t do that. I feel that
Country radio has degenerated.

Anybody can do it — any announcer
at a Rock station can do Country.
You couldn’t do that back then”

Tom Perryman belicves there are
too many restrictions on the artists
and music today. “There are so
many more writers. singers, and
musicians — it’s terrific. But too
many are controlled by the conglom-
erates. So many records sound the
same, and DJs don't back-announce
or front-announce them anymore. [
can't stand it when stations play five
records in a row and don’t say who
[the artists] are. But that's business.”

Len Ellis states, “Artists back then
spent a lot of time on the road —
that's where they learned their craft.
[t was a pretty tough life. A huge hit
sold 1000 copies. There were no big
TV appearances. Today. some coun-
try artists could live oft the royalties.

I don’t know what’s going to
happen when things get tough. but
— like in the carly '80s — the for-
mat will simmer down. Back then.
we kept about 20% of the people
who came to Country during the Ur-
ban Cowboy [phase]|. This time, [
think a much higher percentage of
people will stay around ™

> 25887557
Hugh Cherry and
Ernest Tubb, 1976


www.americanradiohistory.com

e

RANDY TRAVIS

“This Is Me”

THE TITLE TRA
HIS GOLD ALBUM, T#h

HEARING IS BELIEVING © 1991 Warners Bros. Records Ine.
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Westwood One Radio Netwotks is first in
introducing r;cw country stats on radio, It was on our
shows that many listerers fiést heapd artists hke Garth
Brooks, Billy Ray Cyrus and Trisha Yearwood talk
about their music.
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wezkends each year with ourCOUNTRY SIX PACK"
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The Future Of Country Radio

B Pioneers discuss success, songs, and coming full circle

hat does the future hold for Country radio? There’s
no question the format 1s booming, and all indica-
tions point to its continued dominance. But will
it continue its fragmentatior: to make way for the increasing
popularity of traditional music. or simply evolve into a blend

of old and new?

Many of the legends — including
Smokey Smith, Bill Lowery, and
Joe Nixon — like what they hear,
but miss the more traditional artists
on the airwaves. “I'm noticing a few
more  stations  calling themselves
‘Real Country. “Gold Country,
land] “Classic Country, ™ says
Smith. “I'm reading in the trades
that more and more stations are
switching to that kind of format,
playing older music. If more stations
include records by more older artists
like Johnny Cash and Waylon Jen-
nings, that will be the salvation of
country music. The old as well as
the new needs to be played.”

Lowery says. =l like the way
Country is going. I wish more peo-
ple would quit putting country music
in a box. They say. "If it ain't this
way, it ain't country.” If the Country
audience says it's country. then it's
country.

Joe Allison (c) with Bob
Kingsley and bhis girlfriend

“Country Oldies could be a viable
format of the tuture. similar ta the
|Classic| Rock formats of teday.
There’s a very loyal audience of folks
who like Webb Pierce, Faron
Young, Hank Snow, Merle Hag-
gard, George Jones, and all the
others who've been making country
music a long time.”

According to Nixon. “Everything
goes full circle: as time goes by. |
think it’ll go back to the way it used
to be. Nowadays [artists] can go on
the road with a tape machine instead
of a band. They're swinging across
the stage on ropes and smashing
guitars. We'll come to where artists
have less show and more soul, more
deep-down regard for their music.

“There are a few writers like that
around. but it's not as prevalent as
it used to be. That will eventually
return. There are exceptions. [such
as} Randy Travis. No one can
predict the future. Country music is
so tied in with Country radio: when
the radio business changes. the
music has to change.”

Good Vibrations

Cliffie Stone is pleased the for-
mat is doing so well. “Country radio
is bringing in some really great

1 Fﬂmﬂ
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voices doing some great pop songs.
and that’s really selling. Western
singers and songs are coming back.
Country radio’s just going up: it’s all
very positive. [ hear a lot of negative
remarks about the new |artists|. but
it doesn’t make any difference as
long as a record sells. There's room
for lots of people if records sell.”

T. Tommy Cutrer says. I think
it'll be all right. You have the ups
and downs. Country’s hot right now:
it has been for a couple of years. and
it will be for a while longer. The
music is all growing together. It’s
pretty hard nowadays to tell what's
country. It depends on the songs.”

I think it's going to be even bet-
ter.” states Tom “Cat™ Reeder, |
don’t particularly like the way
they're doing it. but it’s really pay-
ing oft. I can’t complain — the more
the merrier. [ just wish it was more
traditional. I'm proud to see more
people than ever listening to it. [ just
hope it continues.”

Business First

Tom Perryman says the bottom
line is the driving force. 1 don't
think there are going to be any more
perennial alltime greats. like Roy
Acuff, Jim Reeves, and Eddy Ar-
nold. The secret to this business is
to be at the right place at the right
time with the right thing. I’s all
business. and a lot of it is hype. All
they're interested in is the bottom
line. There are more Country sta-
tions now — but what is Country?”

Hugh Cherry sees commerciali-
zation as a threat: “All these song-
writers now are writing songs that
have to have a “line dance” beat to
them. and that's going to kill it.
They thought they'd found the goose
that laid the golden egg a few years
ago with disco. so everything in pop

Tom "’Cat’’ Reeder and a young
Hank Williams Jr.

was done with a disco beat. How
long did that last? I'm afraid that's
what's going to happen to country
music.”

“The tractionalization of this for-
mat has begun. and it will continue.”
says Len Ellis. “But that's a good
thing. There’s room for three kinds
of Country — mainstream. new. and
classic — to take care of all the
listeners we've created over the years
and the new listeners just discover-
ing the format.”

‘Bigger & Better’

I think country [music] is going
to end up being bigger and better
than ever.” says Joe Allison, “except
it'’s not the kind of country [ came
from. My forefathers were Ernest
Tubb and Roy Acuft and Tex Rit-
ter; the heroes of this bunch are the
Byrds, the Eagles, and the early
rock ‘n" roll guys. And vet they like
George Jones and Merle Haggard.
so it's all kind of mixed up together.

“Country radio is now what we
used to call pop music. I don’t be-
lieve there is any pop music
anymore. The country guys are al-
most not doing country anymore.
They're taking over the pop thing.

Joe Nixon and Buck Owens,
1967

I believe that if the country band-
wagon rolls any further, you're go-
ing to hear different types of
Country stations.

“The audience is still out there for
what I'm talking about. and I think
they're beginning to be ignored
again. The proof to my theory is
Branson. MO. Branson is filling that
gap by putting everybody’s favorite
stars onstage. That should tell some-
body that these people still have an
audience.

“Somebody might have an idea o
start a thing called *Old Time Coun-
try Radio.” If they start playing these
artists again. I think it would be suc-
cessful. Don’t have a format. just
play what everybody wants. And go
back to the DJ who picks his own
music and tries to satisfy his listen-
ers. It's going full circle. but that
could be a hot thing to come in
Country radio.”

Wy americanradiohistorvy. com

Patsy Cline and Tom “‘Cat’’ Reeder

Airnome: Tom “Cat”

Age: 59

Family: Separated; two children, Rebecca Lynn and Onah Joy
Hobbies: Golf ("’I'd play every day if | could!”’)

First Radio Job: Air talent/gofer ot WARL/Arlington, VA in 1956 for
nothing

Other Stations: WABB/Mobile, AL; WKCW/Warrenton, VA; WYAL/
Scotland Neck, NC; WARI/Abbeville, AL; WDON/Wheaton, MD
Related Experience: Managed artist Clyde Beavers; co-owned Kash
Records (with Beavers); founded Tom-Cat Publishing Co.
Current Job: MD/mornings/AE, WKCW {"Big K"’}

Signature Line: ‘’My sign-off is: ‘1 hope you live as long as you
want, and never want as long as you live. Bye-bye, dariin’’ I've
been doing that for about 30 years. |'ve also had the same theme
song — Tom Brumley wrote it and Buck Owens recorded it for me
back in 1964. It's colled ‘Tomcattin’’ | open and close my show
with it/

hat do you think is the biggest
difference between Country radio
then...and now?

e © wne

"’Radio has become too homogenized and computerized;
there’s little individuality among personalities or stations. That's
made it impossible to break a record on an independent label.
It used to be | could get a song on the radio in some markets,

prove it to be a hit, and it would spread around the country.

It's too bad that can’t be done anymore. But I’'m delighted

with the way the country music scene has taken off.
1d like to see a few more folks willing to take chances.’
— Bill Lowery

2t © wine

| think the control is entirely different. The attitude is cifferent. |
like the success of the country music business today. | fought all
my life to make the country business bigger. Today you can sell
a million records without having to go outside the country field.
| never thought 1’d see that. We used to have to fight it so hard.
it [didn’t happen] until these carpetbaggers came in from
Hollywood and New York — the Jimmy Bowens and such who
brought all their rockintroll ways with them — and got the
[labels] interested in dumping hundreds of thousands of dollars
into an album so they would have to do something about it/
— Joe Allison

wo*\

"’Back then, we didn’t have the number of artists we have now.
The quality was just as good, if not better. [But] there weren't as
many singers, especially girl singers. We didn’t have the
recording equipment we have now; you couldn’t get the
sound you can today. Today the sound is much beter.
[Country music is] reaching more people, too; | credit CMT
and TNN for giving country music better exposure.

There are a lot more stations today, too.”’

— Tom “Cat” Reeder
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Before The CMA — The CMDJA

veryone knows the Country Music Association is an
integral part of Country radio. But did you know that it
actually grew out of an organization for Country air

personalities?

It all started back in 1952, when
a group of about 35 disc jockeys
who had been corresponding decid-
ed to get together in Nashville. They
enjoyed the camaraderic and the
chance to discuss the many things
they had in common. and decided
lo create an organization just for
themselves.

The Country Music Disc Jock-
eys Association was founded No-
vember 210 1953 at Nashville's An-
drew Jackson Hotel (now the Ten-
nessce Performing Ans Center). Ac-
cording to the Honor Roll of Charter
Members. the organization was
“dedicated to the betterment of
Country Music and Country Music
Disc Jockey Shows.”

According to Country radio leg-
end Len Ellis, the CMDIA had suf-
fered many problems — not the least
of which was a lack of power, ow-
ing in part to a lack of money —
since its inception. During its Spring
1958 mecting at the Andrew Jack-
son. its members made the fateful
decision to dissolve the organization.

New Kid In Town

Around the same time. a new or-
ganization was in the process of tor-
ming — the CMA. CMDIA ofticers
Wesley Rose, Connie B. Gay, and
Dee Kilpatrick gathered all the
money from the CMDIJAs treasury
and handed it over to the CMA. In
return, broadcasting exec Gay serv-
ed as President during the first two
years; Rose. President of Acufl-

Rose Publications, served as Chair-
man of the Board. And nearly all of
the DJs joined the new organization,
albeit reluctantly.

1) @Wm%

a type of music. It originally had 233
members. nine directors. and five
officers. Its first executive secretary.
Jo Walker-Meador (then Jo Walk-
er). is credited with keeping it afloat
almost singlenandedly in it fledgl-
ing yeurs: she quickly worked her
way up to Excc. Director, and re-
mained so until her retirement in
1991

Ellis. who scrved five terms on
the CMA board. remembers one of
the group’s first trips to New York

to persuade agencies to buy Coun-
try radio. The pitch was made to ad
buyers at a lunch held at the Wal-
dort-Astoria Hotel. The hook to get
them to attend: The door prize was
a Tennessee Walking Horse.

Activity Abounds
‘Today. the CMA. often called “the
world’s most active trade organiza-
tion.” boasts more than 7000 mem-
bers in 31 countries. Its objectives
are:
¢ fo guide and enhance the devel:
opment of country music
throughout the world
¢ To demonstrate it as a viable
medium to advertisers. consum-
ers. and media
* To provide a unity of purpose
for the country music industry.
Its contributions to the industry
include:

¢ The CMA Awards, inaugurated
in 1967

CMA Board, 1960; front row (l-r): Steve Sholes, Wesley Rose,
Connie B. Gay, Dee Kilpatrick, Cindy Walker, Pee Wee King,
and Cracker Jim Brooker; back row {l-r): Len Ellis, Joe lucas,
Paul Ackerman, Ken Nelson, Don Pierce, Jim Denny, Mac
Wiseman, and Harold Moon.

Age: 72
Family: Wife Lucille; two children, daughter Carol Peggs and late
son Leon

Hobbies: Hunting, fishing, playing guitat, gardening

First Radio Job: Played guitar and sang with Ted West & The Range
Riders on WREN/Lawrence, KS in 1936 during a half-hour noon
program for $10 a week

Other Stations: KRNT and KWDM (later KWKY)/Des Moines; KSON
& KYOR/San Diego; KNIA/Knoxville, IA:;

Related Experience: Released “Smokey Smith & The Gold Coast Boys
In The 1940s,” a 12-song cassette featuring orlgmol vocals, and
"*Songs Of Life Vol. 1 a “country soul’’ album, in 1989; releas-
ed “Songs Of Life Vol. 2’ in 1993

Current Job: Owner, Smokey Smith Enterprises, a country music
promotion company; runs bus tours to Nashville and Branson from
Des Moines; occasionally books area shows

Signature Line: ““For my KRNT closing theme, | sang a few lines
from ‘My Best To You’; it became my signature song. Another closing
theme | was known for was Bob Wills’s ‘The End Of The Line */

® The International Country Mu-
sic Fan Fair. iniated in 1972
and co-sponsored by the Grand
Ote Opry
® The recognition of October as
Country Music Month
® The establishment of the Coun-
try Music Hall of Fame in 1961
Could all of this have been possi-
ble without the contributions of the
CMDIJA? It's hard to say. However,
the fact remains that the CMA is the

legacy of those early Country disc

jockeys who got together each year

during the nud-50s.

Although the CMDIJA lasted on-
ly five years. its members remain
both close and active to this day —
four decades later. The legendary
disc jockeys hold a reunion each
year during the Country Radio Sem
inar: just follow the hooming voices
to the Staircase Lounge in the Op-
ryland Hotel's Magnolia Lobby.

Hall Of Fame Recognizes

hink about how many Country personalities there
are today. Now think about how many there

Pioneering Country DJs

Yeor Living

Posthumous

have ever been. Now consider this: On|y 38 of 1975  Grant Turner/Eddie Hill (tie) Nelson King

them have been inducted into the Country Music Disc 1976  Joe Allison Randy Blake
Jockey Hall of Fame Foundation in the past 20 years. 1977 Hugh Cherry Lowell Blanchard
The organization was founded in 1974. by Chuck.CheHmon, 1978 Biff Collie Hal Horton
a record promotion guru whose experience included stints at Dec- = -
ca, Mercury, Starday, and Kapp Records. At the time, Chellman and 1979 Cliffie Stone/Paul Kallinger Pete Hunter
his wife, the late Georgia Twitty, were sponsoring a Radio Golf 1980  T. Tommy Cutrer/Bob Jennings  Skeets Yaney '

Invitational {from 1972-1985) during the annual Disc Jockey Con- 1981 Charlie Walker King Edward IV (Smith)

vention, held in Nashville every October during the WSM Birthday |

- Tbrafam 1982 Bill Mack /Smokey Smith Jim Christie
Wesley Rose and Len Ellis, 1975 Chellman kept thinking about the older broadcasters who could 1983  Len Eliis Hap Wilson
no longer attend the gathering. He -reohzed then? were no owc?rds 1984 Bill Lowery A

During that same meeting in the for them, and wanted to do something to recognize their contribu- — - -
spring of '58. Ellis says. the CMA tions to radio. He went to his mentor, Starday Records owner Don 1985 Ramblin’ Lou Schriver Hap Wainwright
had put two women in the hotel lob- Pierce, and together they worked to establish an organization 1986 No Awards
by to sell memberships tor $10 a dedicated to these RISZCClE | 1987 No Awards
year. One of those women was El- Te serve on the voting board, a member must have at least s
lis's wife. who decided to sign up 25 years of experience in the country music industry. According 1988  Tom Perryman Tex Justus -
her husband. I didn't tuke it as a to Chellman, '"long years of service |ehssenzthe Choricz of t:e 1989  Ralph Emery Don Owens

ivilege." he says. T sai / i litical /A e in the industry (including the —
privilege.” he says. 1 said 1o my awards becoming politica nyone in A 9 1990 Tom “Cat” Reeder Texas Bill Strength

wife. *Why didn’t we wait? It might
fail like everything else has.” ™ Ellis
later received his CMA membership
card in the mail — card No. |
The CMA, ofticially founded in
November 1958, was the first trade
organization ever tormed to promote

media) can nominate a candidate throughout the year; the names

are distributed to each voting member before the election. 1991
With a few exceptions, two people have been indudted into 1992

the Hall of Fame each year — one living and one posthumous.

To make a nomination or for more information, contact Chellman Pig®

at (615) 352-4848. Here is a list of past winners:

Billy Parker
Mike Oatman

Sammy Taylor

Jay Hofer

Larry Scott Wayne Raney

e —
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We are
Dedicated to
Increasing New

Dollars tor
Country Radio!

At The Interep Radio Store we strongly believe in Country Radio!
And we back up our belief with programs that generate revenue for
our client stations.

Our involvement and innovations include:

* The Country Radio Format Network
* The Country Radio Broadcaster’s Board
* The Power of Country Radio Tour ‘94

* Country Radio Format Specialists

Results
We brought in $4.2 million of new radio advertising to Country Radio
stations in 1993 and are projecting $10 million 1994!

'HE INTEREP QRADIQ STORE
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keeping

track with T'H'E
TRACTORS

ARG 9. 1
Ve
As of today with
only 8 weeks under
their fan belts,

The Tractors
are steaming:

14* Billboard Top
Country Albums Chart

Over 300,000
Units Sold

@ R&R Country Chart

31* Hot Billboard
Country Singles
& Tracks

26* Gavin Country
Chart

Featured on the
CMA awards show

Where would our
country be without

TRACTORS |7
ARISTA

NASHVILLE
This is why we do what we do.

COUNTRY

Spinning
Discs

Contmued from Page 52

to that again,’ and pick up the nee-
dle and set it down just about where
his chorus was. If you were pretty
good, you could do it. But when the
45s came along, you couldn’t do that
anymore.”

According to Smokey Smith,
radio spots sometimes posed prob-
lems for the DJs. ““I had two turnta-
bles: I did most commercials live,
but some were on disc so that tied
up one turntable.”

Calling The Shots

Although Tom “Cat™ Reeder and
Joe Nixon chose the records them-
selves, they often left the technical-
ities to the engineer. Says Reeder,
“WARL had two turntables; we
stood up in the studio and gave the
engineers stacks of records to play.

We maybe had one microphone to
work around. People would always
come and watch; Pve always had an
open-door policy. In Abbeville {at
WARI], my uncle built the transmit-
ter himself”

Nixon remembers. “At KXLA,
we had an engineer play the records.
But at most other places, I played
my own records. We had Raytheon
boards, four turntables, and two tape
machines. Later cartridge machines
came along; they were a real help
in production.”

Cliffie Stone hosted “Hometown
Jamboree,” a weekday radio show
on KXLA/Los Angeles, from 1945-
1965. He also taped a Saturday night
television show of the sume name
from 1950-1961. “On my noon show,
we had a table with a big BD-44 rib-
bon mike and another mike in the
center of the studio. We would put
the musicians around it.

“Since it was so quiet between the
songs, and we didn’t have enough
people for applause, we tied some
cowbells to a piece of leather rope
to fill in. We'd throw ’em at the
walls, on the floor. People loved
‘em.”

The Worst
Of Times

Continued from Page 54

went pop — and 1 was out.”
Bill Lowery doesn't have a
specitic “worst memory.” although

he laughs that radio sull haunts him
38 years after leaving the business.
1 still have nightmares that I'm on
the air and | can’t get the turntable
to work. In others. I'm announcing
a football game. but the teams don't
come out. I keep ad-libbing. but
they still won't come out.”

o americanradiohistory com

Age: 77

Family: Wife Joan Carol; four children ({from his first marriage to
his late wife, Dorothy), Curtis (former bass player for Highway 101),
Jonathan (GM of Windswept Pacific Entertainment), Steve (VP/Cre-
ative of Warner/Chappell Music), and Linda

Hobbies: ’I've done everything from sailing to playing golf to rais-
ing cattle. Right now my hobby is writing — books, songs, columns.’
First Radio Job: Played upright bass for Stuart Hamblen’s morning
show, ‘Covered Wagon Jubilee,” at KELW/Los Angeles in 1936
for $8 a week

Other Stations: “’About 30" in Los Angeles, including KFVD, KFOX,
KFWB, KRKD, KMTR, KXLA, KLAC, and KFI

Related Experience: Headed Capitol Records’ Country & Western
department from 1947-50; produced several albums and felevi-
sion specials; performed with his own band for 15 years; hosted
a local TV show, "Hometown Jamboree,” for 10 years; managed
Tennessee Emie Ford for 20 years; co-wrote several songs, including
Merle Travis’s "No Vacancy”’ and ’Divorce Me C.O.D!’; publish-
ed a book, “’Everything You Always Wanted To Know About Song-
writing But Didn’t Know Who To Ask,’ in 1992

Current Job: President, Showdown Enterprises; includes book pub-
lishing, song publishing (Showdown Publishing Group), and record
label (Showdown Records). Also serves as Exec. Consultant/Direc-
tor of Gene Autry’s publishing companies, including Ridgeway Music
and Gene Autry Western Music Publishing Co.

Signature Line: 'l had my own theme song. Also, when | said the
time every morning you heard the sound of a rooster crowing. We
had a contest to name the rooster; we had about 200 entries. The
winner was ‘Gene Off-Key.’ It became very popular with the au-
dience. One day Gene Autry called and said he wanted to meet
Gene Off-Key; he came in a week later. We thought we were go-
ing to get in trouble, but he was very nice.”

Country DJs Jockey
For Industry Respect

Country Music Disc Jockey Association’s first Board of Directors,
Nashville’s Andrew Jackson Hotel, 1954; back row (l-r): Dal
Stallard, Earl Davis, Nelson King, Tommy Sutton, and Cracker
Jim Brooker; middle row (I-r): unidentified, Don Ramsey,
unidentified, Smokey Smith, unidentified; front row (l-r):
unidentified, unidentified, unidentified, and Tom Perryman
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...the conversation continues...

...HEY, ITS THE BIG “LEGENDS” SPECIAL TRIBUTE--AND IN A TOWN THAT
SOMETIMES HAS TROUBLE ACKNOWLEDGING THE PAST, WE JUST COULDN'T LET IT
GO WITHOUT RECOGNIZING THOSE GREAT LEGENDS, LIVING AND PAST
INCLUDING: JOE ALLISON, HUGH CHERRY, T. TOMMY CUTRER, LEN ELLIS,
BILL LOWERY, JOE NIXON, TOM PERRYMAN, TOM “CAT” REEDER,
SMOKEY SMITH, CLIFFIE STONE, LOWELL BLANCHARD, BIFF COLLIE, EDDIE HILL,
BOB NEAL, GRANT TURNER, AND HAP WILSON...

...HOW COME RALPH EMERYS’ NAME WAS LEFT OFF THAT LIST?
WELL, THEY REALLY COULDN'T DECIDE WHAT CATEGORY HE WAS IN...
OH...

SPEAKING OF LEGENDS, HATS OFF TO THE FOLKS DOWN THE STREET AT MCA
FOR THEIR NEW TRIPLE THREAT BOX SETS ON CONWAY TWITTY, LORETTA LYNN
AND THE DECCA YEARS...

YEAH, TALK ABOUT SOME LEGENDARY MUSIC...

NOW THAT WE'VE STIRRED UP THIS LEGENDS THING, HOW ABOUT OUR OWN
CATEGORY OF LEGENDS IN THEIR OWN MINDS...

WELL LET'S SEE, YOU'D HAVE TO INCLUDE DENE HALLAM...
OF COURGSE...
THEN THERE’S BRAD CHAMBERS, AND COYOTE CALHOUN...
YEAH, LEGENDARY HAIR...
HOW ABOUT THOSE LEGENDS ORRALL AND WRIGHT. ..
NOW COME ON...THIS IS NOT SUPPOSED TO BE A HYPE-THE-RECORDS AD...
YOU MEAN WE CAN'T EVEN MENTION HOW HOT THE CLAY WALKER RECORD 157

NO...

OTHER POSSIBLE L O M’s (FIGURE IT OUT) WHO HAVE CALLED AND WANTED THEIR
OWN SPACE IN THIS CATEGORY INCLUDE: CRAIG POWERS, JOHN HART (IN THE EARS
CATEGORY), LARRY PAREIGIS, TED CRAMER (IN THE AGE CATEGORY), CARSON
JAMES, HARRY NELSON, AND IN THE LONGEVITY CATEGORY... ED SALAMON!

BOY, WHAT RADIO FOLKS WILL PUT UP WITH JUST TO GET THEIR NAME IN PRINT...

HOPE EVERYONE HAD A LEGENDARY CMA WEEKI

Oyl

TO BE CONTINUED...
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COUNTRY

The Late Legends Of Country Radio

his special would not be complete without mentioning
the important contributions of some of the legends of
Country radio who have passed away.

Unfortunately, we ran into an un-
expected shortage of information.
Although we searched high and low,
we weren't able to find any material
on some of the late, great broadcast-
ers, including three of the first four
DlJs inducted posthumously into the
Country Music DJ Hall of Fame.
This emphasizes a point made by
many of the living legends — much
of the rich history of Country radio
has not been chronicled and is in
danger of being lost.

Special thanks to Chuck Chell-
man of the CMDJ Hall of Fame
Foundation, Ronnie Pugh of the
Country Music Foundation, and
Kevin Neal for their time and as-
sistance.

Lowell Blanchard
1910-1968

A parttime singer/songwriter,
Lowell Blanchard spent 28 years at
WNOX/Knoxville, TN. He acted as
an emcee for acts like the Bailey
Brothers and Roy Acuff & The
Crazy Tennesseans and hosted the
station’s famed “Mid-Day Merry-
Go-Round™ and “Tennessee Barn
Dance” shows. Blanchard also be-
came known for polishing acts and
creating gimmicks and material, and
was responsible for naming Homer
& Jethro and helping Archie
Campbell develop his famous
“Grandpappy” character. He also
worked as a booking agent in the
Knoxville area for years. He was in-
ducted to the Hall of Fame posthu-
mously in 1977.

Biff Collie
1926-1992

Biff Collie found announcing
came naturally from an early age —
at 13, he was working the PA system
between shows at the local drive-in
in San Antonio. He got his start in
radio at KMAC/San Antonio, and
did stints at Texas outlets KNUZ
and KPRC/Houston, KSIX/Cor-
pus Christi, KBKI/Alice, and
KBWD/Browning. He was Hous-
ton’s first country DJ, and later gain-
ed fame as the emcee of the “Phillip
Morris Country Music Show™ in
the late "50s.

Biff and Barbara Collie and
Hugh Cherry at the BMI
Dinner in Nashville, 1970

In California, Collie worked on
the air at KLAC and KFOX/Los
Angeles. After moving to Nashville
in 1969, he held the VP/Promotion

& Sales post at United Artists Rec-
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ords, was R&R’s first Nashville col-
umnist, and was inducted to the Hall
of Fame in 1978. In his later years
he also wrote and produced many
specials for TNNR. Always active
in the country community, Collie
helped establish the Academy of
Country Music and the Country
Radio Seminar, and was on the
Board of the CMA, the ACM, and
the Nashville Songwriters Associa-
tion International. He was award-
ed the Ernest Tubb Humanitarian
Award in 1991 for his contributions.

Eddie Hill
1921-1994

“Smilin’ ” Eddie Hill started his
radio career at WNOX/Knoxville,
where he played bass with his band,
the Mountain Boys. The Polk
County, TN native also worked at
WROL/Knoxville, WPFT/Ra-
leigh, and WMC/Memphis before
moving on to Nashville's WENO.
Hill became the first jock to host an
all-night country show on WSM/
Nashville; he also worked in televi-
sion, hosting several syndicated
shows in Memphis and Nashville,
including an early-morning show on
WLAC-TV/Nashville in the late
'50s.

A recording artist at one time on
RCA/Victor, Hill lent a helping
hand to the careers of the Louvin
Brothers and Stan Hitchcock. He
was the first DJ inducted into the
Disc Jockey Hall Of Fame (along
with Grant Turner) in 1975.

Bob Neal on the air in the midZ40s

Bob Neal
1917-1983

Bob Neal got his start in radio at
WOMI/Owensboro, KY in 1939.
In the following years he worked at
two Texas stations, KLUF/Galves-
ton and KFDM/Beaumont, before
making the move to WMPS/Mem-
phis, where he hosted a morning
farm program. He began promoting
concerts in Memphis while still
working at WMPS, and managed
and booked Elvis Presley from
1954-56.

Neal moved to Nashville in 1962
to join the Wil-Helm Agency, and
started the Neal Agency a year later.
In 1974 he sold his company to the
William Morris Agency and head-
ed its country division for a time. He
also managed Johnny Cash, Tom
T. Hall, and Sonny James. He was
inducted into the Disc Jockey Hall
of Fame posthumously in 1984.

Grant Turner
1912-1991

Grant Turner is perhaps best
known as the voice of the Grand Ole
Opry. The 47-year veteran of WSM/
Nashville began as a performer play-
ing tenor guitar and ukelele as Ike
& His Guitar, and joined KFYO/
Abilene in 1928 as an eager 16-year-
old. He moved on to KFRO/Long-
view, TX; KRRV/Sherman, TX;
and eventually WBIR/Knoxville
before joining the WSM staff on D-
Day — June 6, 1944.

Len Ellis as a guest DJ on
WSM/Nashville reading a
commercial on the ‘Grand
Ole Opry” with Grant Turner

Turner spent time touring German
military bases after World War II in
an Opry troupe with Roy Acuff,
Red Foley, and Little Jimmy Dick-
ens. Acuff was on hand several dec-
ades later to honor his friend by in-
ducting him into the Hall of Fame
in 1975.

Hap Wilson
1919-1977

Hap Wilson played bass as part
of the Golden River Boys for over
two decades and recorded for both
the Decca and MGM labels for
years. While stationed in the Army
at Camp Lee, VA, Wilson could be
heard on Army broadcasts on
WRVA/Richmond.

His radio career also included
stints at WBRC, WSGN, and
WAPI/Birmingham, WSB/Atlan-
ta, WALA/Mobile, and WENO/
Nashville. He married Columbia
recording artist Marion Worth, and
went on to become manager of the
Hollywood-based Central Songs
publishing company. He is also not-
ed as writer of the Little Jimmy
Dickens hit, “A-Sleeping At The
Foot Of The Bed.” He was inducted
to the Hall of Fame posthumously
in 1983.
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THE WAY WE SELL COUNTRY, THERE ISN’T
A LOT YOU COULD DO TO BE MORE PERSUASIVE.

Short of ropin’ in the advertisers, your best bet for increasing sales on your country station is the Katz Radio Group. That’s because
the KRG has what every station would want in a national sales rep—the best salespeople, the most creative marketing units
and a research department that practically wrote the book on what country stations can do to help advertisers reach their target

audience. It’s no surpise then that more country stations coast-to-coast are repped by the Katz Radio Group than any other sales

representative. The Katz Radio Group —Banner Radio, Christal Radio, Eastman Radio, Katz Radio and Katz Hispanic Media.

.G

Katz Radio Group. The performance you expect from the world’s best radio rep firms.

=
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MUSIC

NATIONAL
RADIO
FORMATS

ABC/SMN
Robert Hall ® (214) 991-9200

Star Station — Peter Stewart
EOIE BRICKELL/Good Times

Hot AC — Robin Jones
JOE COCKER/The Simple Things
MADONNA/Secret

Touch — Glen Cosby
B.M.U/U Will Know

HOWARD HEWITT/This Love s Forever

BROADCAST PROGRAMMING
Becky Brenner ® (800) 426-9082

Digital Soft AC — Mike Bettelli
KATHY TROCCOLI/I I'm Not In Love

Digital AC Mix — Mike Bettelli
ADAMS & RUSSELL/We Wil Find A Way

Digital Hot AC — J.J. Cook
MADONNA/Secret

Digital CHR — J.J. Cook
MADONNA/Secret
R.E.M./What's The Frequency. Kennett??

Hot Z Format — J.J. Cook
FREEDY JOHNSTON/Bad Reputation
LIZ PHAIR/Supernova
SEAL/Newbom Friend

JONES SATELLITE NETWORKS
(800) 756-3251

Adult Choice — J.J. McKay
MELISSA ETHERIOGE/m The Only One

Soft Hits — Rick Brady
BABYFACE/When Can | See You

MAJOR NETWORKS
Brian Kelly ® (312) 755-1300

Adult HitRadio — Karen Young
ANITA BAKER/Body & Soul
REAL McCOY/Another Night

Rhythm Of The '90s — Curt Tulley
ANITA BAKER/Body & Soul
1CE CUBE/G. CLINTON/Bop Gun

Light Hits — Dave Olsen
ELTON JOHN/Circle Of Life

The Force — Kevin Gluszezak
BON JOVI/Atways

SRS

WESTWOOD ONE NETWORKS
Leslie Magdaleno & (805) 294-9000

AC Il — Don Bishop
BABYFACE/When Can | See You
MADONNA/Secret

Format 41 — Andy Fuller
BOYZ i MEN/VI Make Love To You

RADIO AAHS
Children’s Satellite Network
Stix Franklin ® (612) 926-1280
LW TW :
2 1 LANE & SABELLA/Hakuna Matata
(Walt Disney)
3 2 JiM CARREY/Cuban Pete {Chaos/Columbia)
4 3 MICKEY MOUSE & TAG TEAM/Whoomp
{There it Went) (Bellmark/Life}
4 JASON WEAVER/! Just Can't Wait To Be King
(Watt Disney)
5 5 MARY-KATE & ASHLEY OLSEN/Funky
Musicology (Zoom Express/BMG Kidz)
6 IAGO/'m Looking Out For Me
{Walt Disney Home Video)
8 7 ELTON JOHN & CAST/Can You Feel The
Love Tonight (Wah Disney)
8 MARIAH CAREY/Anytime You Need
A Friend {Columbia)
7 9 CRAIG N° CO./You're My Best Friend
(Kid Rhino/WEA)
~— 10 ANIMANIACS/The Helio Song
{Kid Rhino/WEA)
©Children's Broadcasting Corporation

=

©

57 miliion households
Patti Galluzzi
VP/Music Programming

Weeks On

[ADDS |

ERIC CLAPTON/Motherless Child {Reprise)

JOHN MELLENCAMP/Dance Naked (Mercury)
EAGLES/Get Over It (Geffen)

“WEIRD'AL” YANKOVIC/Headline News (Scatti Bros.)
FREEDY JOHNSTON/Bad Reputation (Elektra)
LUSCIOUS JACKSON/City Song (Grand Royal/Capitol)

[EXCLUSIVES |

STONE TEMPLE PILOTS/Interstate Love (Atlanlic/AG)

[HEAVY )

BOYZ Il MEN/l Make Love To You (Motown) 12

SHERYL CROW/AIl | Wanna Do (A&M) 9
GREEN DAY/Basket Case (Reprise) .15
JANET JACKSON/You Want This (Virgin) .3
MADONNA/Secret (Maverick/Sire/WB) .2
JOHN MELLENCAMP/Dance Naked (Mercury) . ADD
NIRVANAZAbout A Girl (DGC) . 2
R.E.M./What's The Frequency, Kenneth? (WB). .. . .6
ROLLING STONES/Out Of Tears (Virgin). .. ... .2

SALF-N-PEPA/None .. (Next PlateawLondor/lsland) . 7

[BUZZ BIN ]

CRANBERRIES/Zombie (Island) . 3
OFFSPRING/Self Esteem (Epitaph) ... ... .. .6
WEEZER/Undone~The Sweater Song (DGC) . . ... 11

[JAM OF THE WEEK |

BRAT/Fa All Yaall (So So Def/Chaos) ... 4
|STRESS ]

BON JOVI/Atways (Mercury) ¥
ERIC CLAPTON/Motherless Child (Reprise) ... ADD
EAGLES/Get Over It (Geffen) ADD
WARREN G./This D.J. (Violator/RAL/Island) 12
LUCAS/Lucas With The Lid Off (Big Beat/AG) 7
J. PAGE & R. PLANT/Gallows Pole (Atlantic/AG) 2
SOUNDGAROEN/My Wave (A&M) 3

|ACTIVE R

AALIYAH/AL Your Best... (BlackGroundy/Jive) 7
BEASTIE BOYS/Sure Shot (Grand Royal/Capitol) .4
BLACK MEN UNITED/U Will Know (Mercury) [}
TONI BRAXTON/How Many Ways (LaFace/Arista). .. 4
COOLI0/I Remember (Tommy Bay) 6
{CE CUBE/G. CLINTON/Bop Gun (Priority) 12
OES’REE/You Gotta Be (550 Music/Epic) 9
HOLE/Doll Parts (DGC) . 2

HOOTIE & BLOWFISH/Hold My Hand (Atlantic/AG) 10
IMMATURE/Never Lie (MCA) 2
JADE/5-4-3-2 (Yo! Time Is Up) (Giant) .3
LIVE/ Alone (Radioactive) 4
CRAIG MACK/Flava In Ya Ear (Arista) 7
NOTORIOUS B.1.G. /Juicy (Bad Boy/Arista) .3
LIZ PHAIR/Supernova (Matador/AG) 2
TERROR FABULOUS/Action (EastWesUAG) 3
TOAD THE.../Something’s Atways .. (Columbia) . .4
“WEIRD AL” YANKOVIC/Headkine... (Scotti Bros.)ADD

VHi

DR TS N
48 8 million househoids
Lee Chesnut, VP/Music Programming
Wayne Isaak, Sr. VPIMusic & Talent Relations

Weeks On
|GREATESTHITS |
SHERYL CROW/AIl | Wanna Do (ASM) 8
MELISSA ETHERIDGE/'m The Only One (Island) 14
ELTON JOHN({Circle Of Life (Hollywood) 7
MADONNA/Secret (Maverick/Sire/WB) 1
|HEAVY N
ANITA BAKER/Body & Soul {Elektra) 6
BON JOVI/Always (Mercury) 1
BOYZ 1l MEN/Il Make Love To You (Motown) 7
TONI BRAXTON/How Many Ways (LaFace/Ansta) 3
COLLECTIVE SOUL/Shine (Atlantic/AG) 19
GLORIA ESTEFAN/Turn The Beat. . (C. Moon/Epic ST)2
AMY GRANT/Lucky One (A&M) 10

JOHN MELLENCAMP/Dance Naked (Mercury) ADD
R.E.M./what's The Frequency. Kenneth? (WB) ADD
ROLLING STONES/Out Of Tears (Virgin} 1
STONE TEMPLE PILOTS/Big Empty (Atlantic/AG) 10

|WHAT'S NEW ]

DES’REE/You Gotta Be (Epic) 14
EAGLES/Get Over It {Geffen) ADD
GIN BLOSSOMS/Aliison Road (A&M) 5

HOOTIE & THE BLOWFISH/Hold My Hand (Atlantic/AG) 7
FREEDY JOHNSTON/Bad Reputation (Flekira) 6

LYLE LOVETT/Penguins (MCA) 1
MAZZY STAR/Fade Into You (Capitol) 12
SARAH McLACHLAN/Good Enough {Arista) 9
N'OOUR & CHERRY/7 Seconds (Chaos) 2
PRETENDERS/!'ll Stand By You (Sire/WB) 14

TOAD THE WET.../Something's Always.  (Columbia) 3

[ARTIST OF THE MONTH|

ERIC CLAPTON/Motherless Chiid (Reprise) 1

36 million househoids

Information current as of October 10
Cindy Mahmoud,
VP/Entertainment

& Original Programming

VIDEO SOUL TOP 10 |

CWTW

1 ANITA BAKER/Body & Soul (Elektra)

2 IMMATURE/Never Lie (MCA)

3 CRAIG MACK/Flava In Ya Ear (Ansta)

4 KARYN WHITE/Hungah (WB)

5 AALIYAH/A! Your Best... (BlackGround/Jive)
6 BOYZ I} MEN/I'll Make Love To You (Motown)
7 TANYA BLOUNT/Through... (Polydor/lsiand)
— 8 BRANDY/I Wanna Be Down (Atlantic/AG)

— 9 SALF.../None... (Next Plateau/London/lIsland)
— 10 SHANICE/Turn Down The Lights (Motown)

NN D AW -

Information current as ol October 7.

[RAPCITYTOP10 |

LW TW

2 1 ILLAL... /B. McKNIGHT/Vl Take Her (Mercury)
2 FU-SCHNICKENS/Breakdown (Jive)
3 BONE THUGS.../Thuggish... (Relativity)

4 GRAVE DIGGAZ/Nownhere To Run {Gee Street)
5 GENIUS/I Gotcha Back (Loud/RCA)

6 BIG MIKE/Having Thangs (Rap-A-Lot)

7 NOTORIOUS B.1.G./Juicy (Bad Boy/Ansta)
— 8 KEfTH MURRAY/Most Beautifullest Thing (Jive)
9 P. ROCK & C.L. SMOOTH/! Got A Love (Elektra)
10 CRAIG MACK/Flava In Ya Ear (Arista)

— @ N

w

Information current as of October 8.

[ON

BAD RELIGION/21st Century... (Atlantic/AG) 2
GILBY CLARKE/Cure Me.. Or Kill Me (Virgin) . 3
COMPULSION/Delivery (Interscope/AG) . . . . 2
MELISSA ETHERIDGE/'m The Only One (Island) . 7
GIN BLOSSOMS/AlRson Road (A&M) . 6
G. LOVE & SPECIAL.../Cold Beverage (OKelvEpic) 4
JESUS & MARY CHAIN/Sometimes Always (American)7
FREEDY JOHNSTON/Bad Reputation (Elektra) . ADD

LOVE SPAT LOVE/Am | Wrong (Imago) o=/
LUSCHOUS JACKSOM/City. . (Grand Royal/Capito) ADD
SEED/Rapture (Mechanic/Giant) ... ...6
SUGAR/Your Favorite Thing (Rykodisc) I}

Information current as of October 10.

T HE 18 million households

Les Garland
VP/Programming
John Robson, Director/
Music Programming

MUSIC TELEVISION
YOUCONTROL.

LW TwW

1 BONE THUGS.../Thuggish... (Relativity)

2 SCARFACE/I Never Seen A Man Cry (Noo Trybe)
3 BOYZ I MEN/I'li Make Love To You (Motown)
4 RAPPIN’ 4-TAY/Playaz Club (Rag Top/EMI)

5 SIR MIX-A-LOT/Put ‘Em On... (Amencan)

6 69 BOYZ/Tootsee Roll (Rip IVILC)

7 K-2/Move t Like This (Tommy Boy)

8 B.M.U.JU Will Know (Mercury)

9 LUKE/It's Your Birthday (Luke)

10 COMMON SENSE/I Used To... (Relativity)

@ s w N | =

~ e |

Most requested for week ending September 30.

E)TNN

THE NASHVILLE NETWORK e

59.7 million households
Lyndon LaFevers,
Video Program Administrator

Weeks On

|HEAVY }

GARTH BROOKS/Caliin' Baton Rouge {Liberty) 5
BROOKS & DUNN/She's Not The Cheati’ Kind (Arista}8
TRACY BYRD/Watermelon Crawl (MCA) 9
MARK CHESNUTT/She Dreams (Decca) .12
CONFEDERATE RAILROAD/Elvis &... (Atl/AG) .. 11
JOE DIFFIE/Third Rock From The Sun (Epic). .. 13

JESSE HUNTER/Long Legged... (BNA) R }
ALAN JACKSON/Livin' On Love (Arista) Ly - 58
TOBY KEITH/Who's That Man (Polydor) ... .. 13
SAMMY KERSHAW/Third Rate Romance (Mercury) 4
LITTLE TEXAS/Kick A Little (WB) ... 10
PATTY LOVELESS/! Try To Think... (Epic) .13
KATHY MATTEA/Nobody's Gonna... (Mercury) 13
NEAL McCOY/The City Put The. .. (Atl./AG) 7
TIM McGRAW/Oown On The Farm (Curb) ... . 13
PAM TILLIS/When You Walk In The.... (Arista) ... . 10
TRAVIS TRITT/Ten Feet Tall And... (WB) ... 6

|ADDS ]

RHETT AKINS/What They're Talkin' About (Decca)
JOHN BERRY/You And Only You {Liberty)

JESSE HUNTER/Long Legged Hannah... (BNA)
ORRALL & WRIGHT/If You Could Say... (Giant)
BRYAN WHITE/Eugene You Genius (Asylurm)

Information current as of October 3.

CM T

COUNTRY MUSIC YRLAVINION

24.4 million households
Tracy Storey, Programming Manager
Hal Willis, General Manager

TOP 10

WTW

3 1 PATTY LOVELESS/} Try To Think... (Epic)

2 MARK CHESNUTT/She Dreams {Decca)

3 CONFEOERATE RAILROAD/Elvis.... (All./AG)

4 BRDOKS & DUNN/She's Not The. .. (Ansta)

5 TOBY KEITH/Who's That Man (Polydor)

10 6 TRACY BYRD/Watermeion Crawl (MCA)

7 SAWYER BROWN/Hard To Say (Curb)

— B8 KATHY MATTEA/Nobody's Gonna... (Mercury)
2 9 TiM McGRAW/Down On The Farm (Curb)

— 10 PAM TiLLIS/When You Walk In.. {Arista)

0@~

Weeks On

[HEAVY

GARTH BROOKS/Caliin' Baton Rouge (Liberty) 4
JOE DIFFIE/Pickup Man (Epic) PICK/ADD
SAMMY KERSHAW/Third... (Mercury)BREAKOUT/S
LITTLE TEXAS/Kick A Little (WB) . 9
TIM McGRAW!Oown On The Farm (Curb) 10

[HOTSHOTS ]

JOHN BERRY/You And Only You {Liberty)
MARY C. CARPENTER/Shut Up... {(Columtna}
GIBSON/MILLER BAND/Red, White... (Epic)
VINCE GILU/When Love Finds You (MCA)
JESSE HUNTER/Long Legged... (BNA)
MAVERICKS/There Goes My Heart (MCA)
AARON TIPPIN/I Got It Honest (RCA}
RANDY TRAVIS/This Is Me (WB) .ADD
CLAY WALKER/!f | Coutd Make A... (Giant) .3
JOY LYNN WHITE/Bad Loser (Columbia) 5

WWwwWwWwWwWwN

|ADDS

JOE DIFFIE/Pickup Man {Epic)

MAC McANALLY/Down The Road (MCA)

TIM McGRAW/Not A Moment 100 Soon {Curb)
DOUG STONE/Little Houses (Epic)

AANOY TRAVIS/This Is Me (WB)

Heavy rotation songs receive live plays per day. Hot Shots
receve four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an extra piay above heavy
rotation per day. All Top 10 videos also receive heavy
rotation.

Information current as of October 5.

AUSTRALIA

LW TW
1 1 KYLIE MINOGUE/Confide
In Me
2 2 TINA ARENA/Chains
4 3 BOOM CRASH OPERA/Gimme
5 4 KULCHA/Fly Girl
10 5 WENDY MATTHEWS/Standing
Strong
9 6 SILVERCHAIR/Tomorrow
6 7 CULTURE SHOCK/My Enemy
7 8 THINGS OF STONE & WOOD/
Wildflowers
3 9 COLD CHISEL/Hands Out Of
My Pockets
8 10 BLACK SORROWS/Snake Skin
Shoes
Most Added
WENDY MATTHEWS/Standing Strong
JAMES REYNE/Red Light Avenue

YOTHU YINDI/Dots On The Shells

Top 10 Australian records from playlists ol 3 Tripie M-FM/
Meibourne, FOX-FMiMeibourne, MMM/Perth, PMFM/
Perth, SA-FM/Adelaide, 2-DAY/Sydney, 2 Tripte M-FM/
Sydney. MMM-FMiBrisbane, B105/Brisbane, FM-104/
Canberra, 105/Brisbane, and FM-104/Canberra

CANADA

W W

1 1 BARENAKED
LADIES/Jane

JANN ARDEN/Could | Be
Your Girl

ALAN FREW/Healing Hands
CELINE DION/Think Twice
MOIST/Silver

SARAH McLACHLAN/Good
Enough

CAROL MEDINA/| Had A Dream
SLOAN/Coax Me

ROCH VOISINE/Shout Qut Loud
SASS JORDAN/Sun’s
Gonna Rise

N
N
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—
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Most Added

TRAGICALLY HIP/Grace Too
LAWRENCE GOWAN/Your Stone Walls
REALWORLD/Angels

Top 10 Canadian CHR hits courtesy
The Record (416) 221-3366

PLASTAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 E. JOHN/B. JOEL ... ... . $3351.0
2 ROLLING STONES ... . ... $2993.3
3PINK FLOYD ....... .. ... $27126
4EAGLES ....... ... .. .. $2384.3
5 GRATEFUL DEAD ... ... .. $2285.7
6 “LOLLAPALOOZA '94” ... . . $909.8
7 BETTE MIDLER . . ... . .. ..$614.2
8 PHIL COLLINS . ... ... .. .. $611.1
9 METALLICA ... .. ... ... . $515.5
10 AEROSMITH .. ... ... .. .. $459.3
11 MICHAEL BOLTON ... ... .. $4235
12 STEELY DAN .. .. ... . . $4230
13 JANET JACKSON ... . ... $370.2
14 REBA McENTIRE . ... ... .. 33277
15 JAMES TAYLOR.. ... .. .... $278.0
New Tours
Among this week’s new tours:
BLOODLINE
PETER CRISS
JOE DIFFIE
BOB DYLAN
GO-GO's
LIGHTNING SEEDS
LITTLE TEXAS

PALE SAINTS/LISA GERMANO

The CONCERT PULSE is a weekly com-
puterized report ranking each artist by
their average box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.
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URBAN CONTEMPORARY

WALT LOVE

KIPR/Little Rock Keeps Peace On The Streets

Power 92 rises above and beyond the call of duty to curb gang infestation

Mainstream Urban KIPR (Power 92)/Little Rock is the
market’s second-highest-rated station overall, but Arkansas’s
capital isn’t without its problems. HBO recently aired a special
focusing solely on Little Rock’s gang crisis, prompting five-
year KIPR PD “Broadway” Joe Booker to discuss how he
and the station work to stop the violence.

“Gang Wars — Banging In Little
Rock™ aired throughout August.
Says Booker, “When a network like
HBO thinks a problem is bad
enough to do a special on it, we
must look at it from a new perspec-
tive. We were a part of the special
— they came to our Arkansas State
Fair "Power Jam' to film, and we had
close to 5000 people there that night
— but it basically focused on noth-
ing but the negatives of gang vio-
lence. It covered the interracial and
black gangs: the Bloods, Crips, and
Chicago-based Folks.

“Gangs became a major problem
in Little Rock when the Bloods and
Crips had a big shootout across from
the University of Arkansas. This
happened in a neighborhood it’s not
supposed to happen in — right next
to the university, where you have a
lot of ‘intellectual’ people. You're in
the wrong part of town.

“The city met and decided to de-
ploy about 20 extra police officers.
At that time. DRSS *Gangsta Lean’
was out. and a concert pl'()lll()lL‘l'
wanted to bring the group to town.
We played the record, hoping gang
members would hear the lyries. get
the song's message — a gang griev-
ing over a member’s death — and
sav. "Hey. we need to cut this mess
out.””

‘Gangsta’ Appeal

Booker continues, “I commend
our management because we got a
lot of flack for playing that song.
Though I admit the record was big
for us, we played it in hopes of ap-
pealing to gang members to think
about this violence. It needs to stop.
But when the promoter said he was
bringing D.R.S. to town, 1 said we
didn't need to be a part of it — 1
didn’t think anyone could put a
bunch of gang members in a concert
hall to hear someone sing about one
of their dead homies and expect

m

Broadcasters must
not be afraid to get
involved with every
organization trying
to make a positive
difference.
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them to act like decent human be-
ings. Everything may be cool inside,
but once they go outside to their cars
and their weapons, there could be
some problems.

“GM Cal Arnold told me, ‘Not
only do we not want to be part of
this, but we’re not going to adver-
tise this on our radio station.
Though it was a local promoter,
management stood behind me and
refused to take their advertising
dollars””

Booker cautions that sales must be
careful when selling time. *“The pro-
moter conned us. He said he wasn’t
bringing the group. Later, I heard
the spot on-air — he had slipped the
spot past the sales department. We
immediately took the spot off.
Naturally, the promoter asked why
we played the record if we didn't
want to promote the concert. | told
him [our intent was] to reach gang
members with the ‘stop the violence’
message. | think our actions were
positive.””

Rallying Together

KIPR’s antiviolence efforts don’t
end there. Booker says the station
held a “*Stop The Violence” rally
last December. “We did a live
broadcast from a corner on Martin
Luther King Blvd. and another
across the street at Little Rock's
mock cemetery, where crosses are
put up every time someone dies

from black-on-black crime. We in-
vited community leaders to a 12-
hour remote there on Christmas
Eve. We not only promoted a non-
violent week. we played nonviolent
music during the broadcast from
6am-6pm.

“After that broadcast, a number of
community leaders told us we were
doing our part to make the commun-
ity aware of the existing problem.
We’ve had such acts as Tony Toni
Tone, Digital Underground, and
Guesss do on-air voice drops for us.
The mayor, other well-known com-
munity leaders, and our air person-
alities have done PSAs. We ran those
for approximately two months once
an hour”

Booker hopes these efforts have
made a difference. “Statistics show
Little Rock averages close to 14
drive-by shootings per month, and
drive-bys have gone down. But
something else may have helped that
cause: Last January, PBS-TV spon-
sored a summit via satellite, where
incarcerated gang members could
encourage gang members on the
outside to stop killing innocent peo-
ple”

The Water Shed

Booker also works with the Water
Shed. “*This unique local organiza-
tion is known as ‘America’s First So-
cial Hospital! It provides food,
shelter, clothing, adult education,
employment, even assistance in pay-
ing utility bills. It also has daycare
facilities and AIDS counseling, as
well as teen-pregnancy and youth-
offenders programs to help get kids
back on track. Its ‘Family & Friends
of the Incarcerated’ program works
with people in group sessions, dis-
cussing their thoughts and problems
and trying to help them get through
having a loved one locked up. The
Water Shed works very hard in this
community, and we work just as
hard right along with them.”

On September 21, KIPR held a
*Keep Unity’ basketball game, co-
sponsored by the Water Shed and
McDonald’s. According to Booker,
the event was held at the Little Rock
Central High School, “which is lo-

tions in your market.

Local Organizations Stop The Violence

0 help curb gang violence, KIPR/Little Rock works
with many local organizations. If your city has a
similar problem, try contacting similar organiza-

o FBI

® Sheriffs Department

® Local schools

® Little Rock City Police Gang Task Force
® Arkansas State Police

® North Little Rock Police
® National Martin Luther King Youth Assembly

Corporate Sponsors

\ ® Arkansas Power & Light
® Ark-La Gas
® Tyson Foods

® Affiliated Foods
® McDonald’s

cated right on the borderline of the
Bloods and the Crips. Public Ene-
my’s Chuck D spoke at the game
and at several different locations
about the need to stop all this vio-
lence. And McDonald’s rolled out
the red carpet — they gave us a
number of food meal coupons to
give away, along with 50 Olympic
Basketballs to give to listeners”

‘Power People Poll’

To gauge public opinion, KIPR
conducts a “Power People Poll”
with a new question each day. “We
once asked, ‘If you knew a drug
dealer lived next door, would you

66)

When a network like
HBO thinks a
problem is bad
enough to do a
special on it, we
must look at it from
a new perspective.
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turn him in?" Some of the responses
we got on-air that day were shock-
ing. One lady said. 'T wouldn’t tell
anything because these people have
guns and bombs — they’ll kill you.
I have to live down here with these
animals.” It was too much.”

That particular question also
prompted an on-air threat. “*‘Some-
one called and said, ‘That’s a ques-
tion you should leave alone — we
know you’ve got to go to work every

day, and we know where you work’
We contacted the authorities., and
they gave us additional police pro-
tection.

“From these calls, we sensed a lot
of people are really afraid. Most of
the people living in the 'hood said
they wouldn’t turn the drug dealer
in. If people are rhar afraid and have
that kind of mentality, gang mem-
bers will continue to do what they're
doing and get away with it.”

Asking For Help

If your station or community
needs help in stopping gangs,
Booker says all you need to do is ask
your local authorities. In fact, under-
cover FBI agents and the Gang Task
Force were on hand at KIPR's Power
Jam. But Booker warns, “If you get
involved in the gang part of making
a difference in your city, some of
your competitors will try and use
that against you with advertisers.
Consultant Don Kelly told us of a
situation where a competing station
told an advertiser that if they do
business with station X. they’ll get
a bunch of gang members coming
to their business. Fortunately, we
haven't had that problem — we've
had to be very tactful in how we do
things.

“Broadcasters must not be atraid
to get involved with every organiza-
tion trying to make a positive dif-
ference. I must give many corporate
sponsors credit — they really are do-
ing their parts to help. Like us, they
don’t want to be faced with this vi-
olence, and they sure don't want
their families and loved ones faced
with it either.”

[N

Bass, Coolio, and Coolio’s son.

JAMMERS UNITE — KIPR/Little Rock and KJMS/Memphis teamed up to celebrate Juneteenth this year by
playing two basketball games in each other cities two nights back to back, pitting the Power 92 Jammers
vs. the 101 Jammers; (I-r) unidentified 101 Jammer, KIPR PD Joe Booker, Domino, MC Breed, KUIMS PD Terry

[

W

PEACE ON THE STREETS — KIPR's Peace On The Streets broadcast
attracted (I-r) Arkansas State Representative Bill Walker, Water Shed
founder Rev. Hezekiah Stewart, KIPR air talent Dewayne Tresvant, and
Martin Luther King Jr. Commission head Tracey Steel.
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HONORING

TERRI ROSSI

BENEFITTING
THE AMERICAN CANCER SOCIETY’S EARLY DETECTION BREAST CANCER PROGRAM

THURSDAY, OCTOBER 27, 1994 - 6:00 PM.
SHERATON NEW YORK HOTEL & TOWERS
NEW YORK

BILLBCARD CHAIR DINNER CHAIR HONORARY CHAIR
Suzanne Baptiste Sylvia Rhone Patti LaBelle
Chairman & CEO
Efektra Entertainment/East West Records America
DINNER VICE CHAIFS Lamont Boles Leon Huff Tom Silverman Jamie Brown Danyel Smith
Al Bell Jheryl Busby Michael Johnson Russell Simmons Glynice Coleman Hank Spann
Joey Bonner Hank Caldwell Step Johnson Ernie Singleton Dwayne Cunningham Hilda Williams
James Cochran Ed Eckstine Varnell Johnson Jimmy Starks Doug Daniel BILLBOARD ADVISORY
Steve Corbin Paris Eley Wayman Jones Joe “Butterball” Tambumo George Daniels COMMITTEE
Michael Ellis Rachelie Fields Barbara Lewis LeBaron Taylor Sylvia Davis Lisa Collins
Jules Malamud Kenny Gamble David Linton Charles Wartield Kevin Evans Heston Hosten
Jean Riggins Adriane Gaines Watt Love A.D. Washington Alan Freed Robert Massey
Irene Ware Nelson George Monica Lynch Barry Weiss Hiriam Hicks Havelock Neison
HONORARY VICE CHAIRS Jack Gibson Skip Miller Terrie Williams Earl Jordan JR. Reynolds
Tony Anderson Dick Grittey Cassandra Miils DINNER COMMITTEE Miller London Debra Robinson
Brenda Andrews Michael Halley Richard Nash Jill Bett Janine McAdams Jeff Serrette
Ometta Barber- Dickerson David Harleston Ruben Rodriguez Mike Bernardo Mickey Tumtable
Rick Bleiweiss Qgera ] ‘L’m"sﬁgg“‘"' Jerry Boulding g‘r’ggep‘gc":('"e’ For further information contact
(Partial Listing) Cynthia Badie Associates - (212) 222- 3438

warAM-americanradiohister~eem
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BLACKk TIE
CHAMPAGNE RECEPTION AT 6:30 PM

DINNER WILL BE SERVED AT 8 O’'CLOCK SHARP

THE BURDEN MANSION

followed by a five course
_ iot of New York's famed
Park Bistro | a : wines from France

and Calitorn
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ATTENDANCE IS LIMITED TO 150. THERE ARE SOME REMAINING TICKETS AT $500 PER PERSON.
CONTACT MURIEL MAX AT THE TJ MARTELL FOUNDATION FOR LEUKEMIA, CANCER AND AIDS RESEARCH:
212.245.1818 FOR AVAILABILITY.
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CYNDEE MAXWELL

Must Format’s Niche Expand To Succeed?

B Consultant Tom Barnes explains why yielding to consolidation is key to growth

The proliferation of music previously labeled Alternative
has gained mass acceptance in Rock. When (now-defunct)
KQLZ/Los Angeles broke Blind Melon and Gin Blossoms
almost two years ago, record companies rededicated their ef-
forts and wound up with both Rock and Alternative airplay

and multlplatmum acts

The pattern has §
continued since
then with Rock’s
adoption of many
“Alternative”’
bands, including
Meat Puppets, f
Offspring, Green
Day, and Smash- &
there a connection
between blurred
musical party lines and the state of
the format? Sinton, Barnes & As-
sociates’ Tom Barnes says, “We're
starting to see markets unable to
support five permutations of Rock
or of any format. After a foothold
has been established with a niche
strategy, the only way for market
share to increase is for the niche to
widen its appeal.”
Service Key Demographics

“The key to growth in the next
two to three years is to find the most
viable position or unique selling
proposition relative to a target demo
— then begin to broaden as that
position and demo will allow,”
Barnes explains. “In other words,
service the key demographic — not
the format. Format holes and vul-
nerabilities aren’t determined by
music availability (music not being
played in the market) so much as
they are by identifying an underserv-
ed demo.

“Many operators have learned
niche marketing is no panacea.

Tom Barnes

These formats fail not because the
music is bad, but because their
demographic target is unclear or it’s
a psychographic that’s unmeasura-
ble.” Barnes's strategy for niche pro-
gramming and effective marketing
is:
® Identify an underserviced seg-
ment from a pre-existing market
* Establish the validity of the hole
or underserved demographic
* Superserve the segment with the
right music and texture.

Avoid Instability

Barnes cautions against targeting
the psychographic niche. “Attractive
demos can yield psychographically
defined subsectors. But it’s risky to
target them alone and fall into the
trap of over-niching. It leads to the
alienation of potential cume, being
too TSL-driven, and becoming open
to unacceptable levels of ratings fluc-
tuation.

“Some operators of successful
niches discovered their revenue
growth was much slower than the
goals they had set. They found if
they ‘mainstreamed’ the format they
could achieve the revenue growth
they needed. While this sent cries
of ‘abandoning the date that brought
them to the dance’ echoing down the
halls of many programming depart-
ments, the question remained, ‘How
does a niche format grow?’

“Everyone knows the term ‘alter-
native’ has become useless. Market-
ers use it to identify a new product

EXPE
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AT ROCK RADIO NOW!
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to a market that’s lost its affection
for the term ‘new. In radio, alter-
native just means new music by new
artists opposed to new music by
classic artists. Or as someone once
said, ‘It’s anything that isn’t Classic
Rock!

“But there's an alternative compo-
nent to all major formats. By defini-
tion, ‘new music by new artists’ has
always been the traditional territory
of CHR. which points to its current
success with the pop side of ‘Alter-
native music. As AOR seeks to re-
establish itself with 18-34, ‘alterna-
tive’ rock becomes a valuable point
of difterentiation.”

Bigger Niche

“After the AOR fragmentation into
what we now know as Hard Rock,
Alternative, Classic Rock, Pro-
gressive, and mainstream — we're
beginning to see consolidation.
KROQ/L.As recent success has
been attributed to harder music. Rat-
ing increases corresponded with
higher rotations of Pearl Jam,
Stone Temple Pilots, and Alice In
Chains. KROQ pulled disenfran-
chised young Rock listeners from
AORs servicing an ever-aging for-
mat.

“KROQ accomplished their ex-
pansion while still servicing their
natural Pop/CHR core by focusing

IAN GOES BLUEGRASS —

PD Peter Delloro.

on the target demographic. For the
most part, Hard Rock charts are in-
distinguishable from Alternative
charts. And the only way to tell the
two formats apart is by their gold
library. Since gold comprises less
than 50% of the music on most cur-
rent-based stations the convergence
becomes even clearer. I believe that
over the next 18 months Hard Rock
and Alternative will become — for
all intents and purposes — the same
successful format for the male
demo.”

Barnes also believes the same
philosophy must occur in the upper-
demo niches as well. “Progressive
and Classic Rock must also con-
verge, although the older nature of
the target demo will cause the union
to take longer. Progressive ratings
growth has stagnated because of the
older demo’s relative lack of passion
for new music. KBCO/Denver,
WXRT/Chicago, and KINK/Port-
land have succeeded despite this
because their heritage was establish-
ed in a pre-niche environment.”

lan Moore (c) stopped by WKQQILexington,
KY while on a promo tour in support of his new release, “L:ve From
Austin” In addition to the on-air interview, Moore plugged in for a live
performance, too. On hand for the fun were (I-) MD Tony Tiliford and

Overcoming Obstacles
“Progressive start-ups are handi-

capped by their newness,” says
Barnes. “Newness is a benefit to
younger demos, but older demos are
far more concerned with jobs and
family than with new music. While
the propensity to adapt to new music
is correlated to age, there’s still a de-
mand for new rock music textural-
ly compatible with a fatiguing Clas-
sic Rock library. As Progressive and
Classic Rock fuse, their ratings and
market share will be revitalized.

“While our industry reached the
limits of market saturation over the
past six years, niche marketing help-
ed us find a wedge with which to es-
tablish new market positions. As
with ownership via LMAs and du-
opolies, the next phase for market
share growth is consolidation. Your
target demo and musical position
will determine which niche you
choose to assimilate into your own.
The consolidation of viable niches
is ultimately how the mainstream
will be reestablishy

Programmers React To Musical Crash Course

Three PDs respond to niche consolidation

Following are responses from three programmers regard-
ing Tom Barnes’s theory that niches must become more main-

stream in order to survive.

WAAF/Boston
PD Ron Valeri
agrees in respect to
the younger demo.
He says, “Rock and
Alternative are def-
initely on a colli-
sioncourse. We've
seen signs of that in
our research for the

last five years. In  Ron Valeri
the long run, the

two formats are more than likely go-
ing to be very similar even with the
gold music; however, that’s a long
way off. We serve the 18-34 male
demo — not the music — and we’ve
found their musical taste encom-
passes a huge amount of both rock
and alternative music. We don’t push
any one segment of music on them
and say they should like it. On the
contrary, we've done well by just
playing what they like.”

KUFO & KBBT/Portland PD
Dave Numme says, “Hard Rock
and Alternative can work on AORs
in the right markets. Bands like Off-

WWW-americantadiohistan.com

Rick MacKenzie

Dave Numme

spring, Van Halen, Tool. Sound-
garden, and Tesla can all work
together under certain circum-
stances, although at KUFO we have
difficulty crossing alternative acts.
However, you're still going to see a
differentiation between Rock and
Alternative stations. Alternative sta-
tions will continue to play a lot of
the pop music that’s a big part of
their format, such as Cranberries,
Blur, Mazzy Star, and Sarah
McLachlan. But I don't see the Rock
and Alternative formats ever being
the same with the exception of their
gold. Pop will always be a big part
of the alternative format.”

In the Progressive realm,
WMAX/Rochester, NY PD Rick
MacKenzie has always advocated
the “mainstreaming” of Progressive,
but with the right music. “There are
classic multiplatinum albums in
which the audience is familiar with
every track on the record, like Fleet-
wood Mac’s ‘Rumours.” Why play
‘Go Your Own Way’ for the mil-
lionth time when the audience
knows every song on the album? You
need familiar music to hook people
and reel them in, then you use the
opportunity to teach them about new
music. And I agree that the new mu-
sic must be texturally compatible.
can’t tell you how many of our lis-
teners have told me that we pulled
them out from under a rock, they
now have more CDs than their kids,
and they’re talking about music with
their kids.”

Editor’s Note

What’s your opinion regarding the
convergence of niches? Will Alter-
native and Hard Rock combine into
one melting pot? Will Classic Rock
and Progressive marry? Call — or
write a note — with your thoughts
on the state of the Rock format.


www.americanradiohistory.com

%
&

76 0 R2R October 7 1994 |-

G

:

JOEL DENVER

The Power Pig Turns Five (Qink)

It can truly be said that the last great head-to-head CHR
war was fought in Tampa five years ago. That’s when Jacor
took a floundering Gold outlet and gave birth to the “Power

Pig” on September 25, 1989.

By the end of the Fall '89 Arbi-
tron, WFLZ had blasted to No. 1
in the market on a 2.6-11.6 rise,
knocking legendary Edens CHR
WRBQ-AM & FM (Q105) out of
first place on a 14.4-9.6 tumble (it’s
since switched to Country). That up-
set took just 72 days, at a time when
the Arbitrons were a lot shorter.

‘Nothing To Lose’

Marc Chase
was the PD and
architect (or §§
“boss hog”) of the |
Power Pig. Now
PD of Jacor’s
WEBN/Cincin-
nati, he reflects i
on the past five
years and how the |
Power Pig evolv-
ed. “We'd ad-
mired QI05 from afar for several
years, but we weren’t aware of the

Marc Chase

HAM JOCKS

The Mighty Porkin’
Power Rangers

ho were the oinkers
that graced the air-
waves of the Power Pig

over the last half-decade?

Jack Hamis Mormings '89:91
De Don Carpenter  Momings '89:91
Dave Mann Middays '89-present
PD B.J. Hamis Middays '89:91
momings '91-present

Mark Larsen Afternoons '89
Jon “Rock N’ Roll” Nights '89
Anthony PM drive '89:92
Tim Dukes & Late-nights 89
MD Tom Steele nights '89-91
afternoons '91:93

APD Jeff “Booger” Overnights '89
Kapugl late-nights '90:91
middays '92

swing "92-present

Russell “The Love Muscle” Overnights
909

Jason Dixon  Ovemights '91-present

Hawk Harrison Nights '91
Hawk & Marty Afternoons '92'94
Brian Christopher Middays '92

Jonnifer Jordan  Middays '92-present
Tom Sweele  Late nights '92-present

Bubba “The Love Sponge” Nights
'92-present
MJ Kelli Momings '94-present

Joft Thomas PM drive ‘94-present

internal conflicts and out-of-control
egos over there. The conventional
wisdom was that QI05 couldn’t be
beat, so we felt we had nothing to
lose and threw everything we could
at them. Critical Mass Media iden-
tified the perception that QI05 was
a 25+ station that could be beat with
a pure 18-34 approach.

“QI05 was trying to serve too
many people: There was too much
talk and parody songs in the
morning with Cleveland Wheeler,
really old oldies in middays, Mason
Dixon’s talk and contests in the af-
ternoon, and very little new music
at night. So we laid out our plan of
attack based on the many hats they
wore.

“A lot of strategizing took place
during a Jacor management meeting
in Tampa, where Q05 began
making fun of us on-air. That was
how we decided to meet them —
head-on. We soon discovered QI05
could dish it out, but they sure
couldn’t take it.”

Chase is referring to the Power
Pig’s constant on-air barrage of per-
sonal shots and parodies about

66)

Did we cross the
line? | think we may
have redrawn the
line of what’s

acceptable.
—Marc Chase
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QI05’s jocks and staffers. The at-
tacks were based on internal con-
flicts and memos that could only
have been gained from QIO5 in-
siders. “Did we cross the line? I
think we may have redrawn the line
of what’s acceptable.

“We didn’t want to get too person-
al with our attacks — but we did,
and it was very effective. When we
gave out their GM’s home phone
number on the air, they went crazy.
We waged psychological warfare and
won by exposing and taking advant-
age of their vulnerabilities.

“It would have been death to have
just been mean-spirited, but if you
tell the audience what they already
believe — QIOS talks too much, or
they're egoed out, or the Power Pig
plays better music — they'll buy it.
We just did our homework and put
it back on the air. With a little sug-
gestion, those negatives turned into
an avalanche.

Pioneer of outrage is still irreverent after all these years
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Champagne with your pork rinds?
The official Power Pig 5th Anniver-
sary logo presided over a free
downtown concert on Franklin St.,
featuring Stevie B Gabrielle, Sha-
nice, K7, DJ Miko, Cause & Effect,
Billy Lawrence, Deee-Lite, Aaron
Hall, and Bubba & the Boyz with
the Bass.

“QI05 [PD] Randy Kabrich had
told Q105 management about all the
problems we'd picked up on. He was
the first to see the cracks in the ship
— and the first to get out. We beat
QI05 in our in-house research in our
second week, and by the third week
we knew it was for real. QI05 was
broad and scattered, but we started
up with a total of about 56 records.
We had three mixes of each for some
variety, plus a few big rock records
from Aerosmith and Def Leppard,
and that gave the Power Pig an im-
mediate attitude.”

Finger On The Problem

It was that on-air attitude,
combined with the beat-up old Cad-
illacs, spray-painted “pig pink” and
the “flip us the pig” campaign, that
gave the Power Pig an unmistakable
identity. Says Chase, “We were
broadcasting from QI05’s parking
lot and some of their people were
flipping us the finger. So we decided
to turn it around on them and asked
listeners to give us the one-finger

pig-mobiles.

salute — to ‘flip us the pig’ — to
show they’d made the switch. They
really got into it.”

Current Power
Pig PD B.J. Har-
ris continues:
“We also told our
listeners to ‘flip
the pig’ to QIO5 |
when they saw |-
them on the
streets. That re-
sulted in the sta-
tion grounding its
vehicles and out-
side appearances. The best example
was the Jose Gasparilla parade the
following February. Q105 had a float
with Belinda Carlisle riding on it
in front of 150,000 people. Everyone
was ‘flipping the pig’ at the QIO5
float during the five-mile parade,
and she freaked out, demanding to
be let off. And then there was the
‘Screw QI05 T-shirt, which caused
a legal hassle. They agreed to drop

6]

The entertainment

factor Iis one thing
we’ll never lose. If
we were a purely

music-driven

station, It would be

the death of the

Power Pig.
—B.J. Harris

B.J. Harris
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the station.

fixed our current problems.

pened’

Kabrich’s Korner

ormer Q105/Tampa PD Randy Kabrich — now a
consultant — has since compared notes with his
former enemies about the strategy behind their

battle five years ago. Here, he briefly explains why he left

“In 1988, Q105 completed a major research project that exposed
our negatives, but nothing was done because no one was given the
authority to fix them. When asked if | wanted to spend another $50,000
for a research project the following year | told them no, since we hadn't

“It was incredibly frustrating. With my resignation | hoped I'd wake
up corporate to the problems and get them fixed, but that never hap-

WWW—arreresrrache hictorrcom

Aqorned in Screw Q105 Tshirts, the Power Piggers (circa 1989) pose
with a black wreath over a Q105 banner surrounded by their fleet of

charges if we discontinued the shirt,
but we got a lot of impact from it.”

Though he and Dixon have put
their differences behind them, Har-
ris says today’s Power Pig is “kinder
and gentler, but we still have a lot
of the Marc Chase mentality in
place. For example, we took wom-
en to New York to ride topless on
the subways recently since it was
ruled legal, and we filmed the event
for posterity. We've had a pregnant
bikini contest, and we held a
wrestling match with our morning
show producer, who we call ‘Lobster
Boy, with the real Lobster Boy,
who’s been in the news lately.

“And of course we have Bubba
The Love Sponge, who's now in his
second year with us. He’s on the
edge all the time, but Jacor under-
stands him, and we love what he

does for us. He's No. 1 across the
board.”

Mudpen Music
APD Jeff fe
“B(mer” Kap‘l' u
gi talks about how
the Power Pig’s
music has evolved |
yet  remained
poised to defend
against a new
competitor. “Un-
like most CHRs, &
we don’t have the
pressure to gener-
ate 25+ numbers. Upper manage-
ment understands the mission and
the on-air product, and that trickles

to sales.

*“The music is a three-man com-
mittee — B.J., me, and [MD] Tom
Steele. We've evolved to an 18-34
CHR from a 12-24-only CHR, since
we know we can get teens by default.
But at the same time we're smart
enough to know which audience to
defend if we're attacked, which is
something Q105 didn’t. We've al-
ready got game plans in place.”

And where is the Power Pig
headed in the next five years? Harris
says, “It’s hard to project where
we’re going, because we're still fly-
ing by the seat of our pants in many
senses. The one thing I can say is
that the entertainment factor is one
thing we’ll never lose. If we were a
purely music-driven station, it would
be the death of the Power Pig.”

|

Jeff “Booger”
Kapugi
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THE VOICE: IS STEVE WINWOOD.
THE RESULTS: ARE REAL.

“‘Some Kinda Woman’ is some kinda great
sounding tune... it's Steve Winwood at his best!”
— MIKE DEL ROSSO, KESZ/PHOENIX

“AC radio needs more stand-out-from-the-pack
songs like ‘Some Kinda Woman'. Steve Winwood
has never sounded better. | knew we would add
this song 30 seconds into it.”

— PAT O’NEILL, WMGN/MADISON

“This tune jumps off the dial and grabs you from
the start. Then the Steve Winwood vocals kick in.
It's a fresh, upbeat sound from one of our core
'80s artists.” — ROB POULIN, WNSN/SOUTH BEND

traffic e some kinda waman

from the album Far From Home ——

produced by Steve Winwoaod. assisted by Jim Capaldi
management/Ron Weisner Entertainment
© 1994 Virgin Records Ltd.

“The opening bassline really pulls your ear to
the radio, and the rest of the song really holds
S you there — Great tune!”

B ~ PAUL LANCASTER, KMGN/FLAGSTAFF

“Great uptempo record, major female phones.
The more you hear it, the better it gets!”
—~ JOE FRIAR, KVIC/VICTORI, TX

THE NEW SINGLE.
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ADULT CONTEMPORARY

Soft AC Hopes Hipness Helps

The notion that Lite/Soft/Easy ACs had a miserable spring
book isn’t entirely true. There were some clear ratings prob-
lems, but my Top 50 Market overview indicates the largest
erosion (a 4 average decline) came among 18-34s — hardly

the target demo.

A major disagreement among
these stations involves core artists.
One faction believe Barbra Strei-
sand, Neil Diamond, Barry Man-
ilow, and Kenny Rogers remain the
format’s primary strength. Another
group, however, asserts the time has
come to move away from them.

Some Soft ACs no
longer have the at-
work listening

advantage.
—Vance Dillard

“Our station is probably where
[mainstream AC] was two years
ago,” notes WPCH/Atlanta PD
Vance Dillard. “With only a few
exceptions, we’ve drifted away from
[Streisand, ef al.]. We can still play
some cuts by them, but we won’t
promote it. We'll try to obtain the
‘hipness” we need by talking about
Michael Bolton, Mariah Carey,
Toni Braxton, and Joshua Kad-
ison.”

Conservative Currents

Consistent with how he’s handl-
ed new music in the past, Dillard
maintains a conservative attitude.
“Current music for the 30-35-year-
old women we’re trying [to attract]
could be something that’s come out
in the past six months. We're very
cautious with new music we pro-
gram.”

There are, however, exceptions. “
put Elton John’s ‘Can You Feel The
Love Tonight’ on the air the day we
received it,” recalls Dillard. “Every-
one was familiar with the movie, and
the song fits.”

Variety is very important to
WPCH, so Dillard continues to play
some ’60s product. ‘“Market condi-
tions [enable] us to be very broad.
We play one or two '60s cuts an
hour. When you realize some of this
music is 30 years old, you treat it
very carefully.”

In an effort to counter-program
crosstown Cox AC WSB-FM’s “All-
*M0s Weekends,” Dillard originally
beefed up WPCH’s '50s and '60s
music — but gradually changed.
“We now play *60s music Saturday
and Sunday nights and "0s music
Friday nights. Our audience gets the
best of both worlds.”

Brave Decision

WPCH’s three-year deal to carry
Atlanta Braves baseball came to a
screeching halt last month when
major-leaguers traded their bats and
gloves for picket signs. Next year’s
rights for “America’s Team” have
been secured by Talk outlet WSB
(AM).

Content with having carried base-
ball play-by-play the past three years,
Dillard says, “It brought us listeners
who never would’ve [otherwise
cumed] us. It was positively the right
move at the right time for us. We
were lucky to catch the Braves at the
best time in team history. There’s no
question that we'd do it again.

Barbra, Neil Need No

WLYF/Miami’s Rob Sidney is among a group of Soft/

Lite/Easy AC programmers not making apologies for including
Barbra Streisand and Neil Diamond as core artists.

“I'm proud to
program their mu-
sic, because that’s
what our listeners
tell us they want to
hear,” asserts Sid-
ney. “Barbra Strei-
sand is supposedly
death for adult ra- |
dio, but her concert f
tour packed in
crowds every-
where. Our listeners went crazy for
her [HBO-Westwood One] concert
simulcast. They also went nuts last
year for Neil Diamond’s Miami con-
cert appearance.”

In addition to Streisand and Dia-
mond, Sidney cites Gloria Estefan,
Elton John, James Taylor, Kenny
Rogers, the Carpenters, and Di-
onne Warwick as core artists. Bar-

Rob Sidney

ry Manilow is among those absent
from the list, but some of his hits
are included on WLYF’s playlist.

“Barry’s such a polarizing artist,”
Sidney comments. “PDs tend to dis-
tance themselves from him because
they think he isn’t hip. In 10-15 years,
programmers will probably feel the
same way about the Barry Manilow
of the '90s — Michael Bolton.
Women love them, but men can’t un-
derstand it because they don’t see
[Manilow and Bolton] as attractive.”

Programming Bias

Recognizing market needs, Sidney
points out, “We've started playing
artists like Mariah Carey and Ce-
line Dion, but we haven’t blown
away Barbra and Neil.

“All too often, this business suf-
fers from inside-out thinking. Some

“It’s a shame we couldn’t see the
Braves go all the way this year”
laments Dillard, who had to scram-
ble to fill baseball time with alter-
nate programming. “WSB-FM has
the Love Songs franchise at night,
S0 we went in another direction.
Monday through Thursday nights
we're playing ‘'70s At Seven’”

Harsh Lesson

Soft ACs can operate under a han-
dicap when ownership views them
as cash cows. “When you go to the
budget table requesting more money
for television or direct marketing,
[corporate officials] worry that you
won'’t produce the same percentage
of profit. To win that argument, you

m
Current music for
the 30-35-year-old

women we’re trying
to attract could be
something that’s
come out in the past
six months.
99)

must compare your station to the
mainstream AC spending a lot of
[promotional] money.”

Although he believes Soft AC is
in good shape, Dillard cautions,
“The ability of other formats to find
at-work audiences can’t be underes-
timated. Some have learned their
lesson the hard way. They're finding
ways of getting quarter-hours of
credit at sandwich shops and hair-
cutting places. Some Soft ACs no
longer have the at-work listening ad-
vantage.”

Apologies

people are almost ashamed that
they’re programming a Soft AC.
They desperately want to contem-
porize their station to eamn the re-
spect of their peers, validate their
Jjob, and make their station *hip’ to
those reading the trades.”

66)

I’'m proud to program
[Barbra Streisand
and Nell Diamond]},
because that’s what
our listeners tell us
they want to hear.

99,

Having made the transition from
B/EZ to Soft AC in the late ’80s,
Dan Vallieconsulted WLYF strives
to create moods. “If a certain song
fits, we’ll play it,” Sidney notes. “It
doesn’t matter if a song came out in

WAAY americanTaoiohtetornrcom

A Look At The Lite Side
he following summarizes Top 50 market Lite/Soft/
Easy AC performances. Spring '94 Arbitron demo
rankings follow each station’s year-to-year demo
fluctuation.
18'34 ?5'54 35'64
WPCHJAtlanta -0.3 (#10) —1.2 (#4) —40 #2)
WLIF/Baltimore —1.2 (#12) —02 (#6) —0.3 (#4)
WSSF/Baltimore -38(#17) 14 (#12) +17 (#9)
WSSH-FM/Boston +0.8 (#11) Flat (#10) -02 #7)
WJYE/Buffalo +09 (#6) —0.4 (#4) —02 (#3)
WEZC/Charlotte —1.3 (#10) —14 (#7) —1.2 (#4)
WLIT/Chicago —06 (#12) —1.4 (#5) ~14 (#6)
WRRM/Cincinnati +01 (#9) -0.3 (#7) —08 (#6)
WDOK/Cleveland —0.7 (#9) —03 (#6) +03 (#3)
WLQT/Dayton +05 (#7) +1.7 (#4) +4.4 (#2)
KOSI/Denver +05 (#9) +0.6 (#5) +05 (#3)
WLTI/Detroit Flat (#13)  —09 (#11) ~15 (#9)
WRCH/Hartford +21 (#5) +1.8 (#1) +19 (1)
KODA/Houston +038 (#11) +1.7 (#1) +21 (1)
WTPlindianapolis ~15 (#11) —0.8 (#6) +1.3 (#6)
WEJZ/Jacksonville —26 (#9) 1.4 (#2) +0.7 (#2)
KLTH/Kansas City +17 (#8) +1.8 (#4) +05 (#4)
WMJC/Long Island ~0.4 (#26) -13(#22)  —16 (#23)
KXEZ/Los Angeles +05(#23)  +07 (#22)  +12(#113)
WRVR/Memphis +1.9 #7) —21 (#4) —27 (#3)
WLYF/Miami +0.9 (#13) +0.4 (#6) —06 (#2)
WEZW/Milwaukee —11 (#13) —01 (#9) -0.7 (#5)
WLTQ/Milwaukee -22(2) 1.4 (#10) —06 (#9)
WLTE/Minneapolis —0.4 (#8) —03 (#4) -12 (#2)
WJXA/Nashville +04 (#9) +0.6 (#5) +13 (#3)
WLMG/New Orleans ~25 (#1) —35 (#8) —31 (#5)
WLTW/New York —0.4 (#7) -03 (#2) —-04 (#2)
WPAT-FM/New York - +02 (#23)  +05 (#16) +0.3 (#5)
WFOG/Norfolk —0.2 (#11) —11 (#5) —20@#)
WMGF/Orando +13 (#8) +1.7 (#2) +09 (#1)
KKLT/Phoenix —12(#11)  -09@#9)  -07 @#5)
WLTJ/Pittsburgh —-18@#1)  —24 @#1) —12 (#7)
WSHH/Pittsburgh —06 (#14) +02 (#8) —02 (#4)
WWLI/Providence —06 (#6) —06 (#2) +13 (#1)
WRMM/Rochester —16 (#5) +0.2 (#3) +0.9 #3)
KYMX/Sacramento Flat (#11) —1.4 (#10) —1.9 (#4)
KEZK/St. Louis —1.3 (#10) +14 #3) +20 (#3)
KSFI/Salt Lake City +05 (#4) —056 (#1) -0.7 #)
KQXT/San Antonio —0.9 (#6) —32 (#5) —18 (#3)
KJQY/San Diego —0.4 (#11) +0.8 (#3) +0.2 (#3)
KYXY/San Diego -03 (#9) -0.8 (#8) —06 (#8)
KOIT-FM/San Francisco Flat (#9) +0.3 (#3) +05 (#4)
KBAY/San Jose +1.0 (#16) +12 (#5) Flat (#2)
KRWM/Seattle —-06(#16)  +04 (#12) +038 (#8)
WWRM/Tampa —04 (#9) -13 (#8) ~16 (#2)
WGAY/Washington —0.8 (#15) +02 (#9) Flat (#3)
WEAT-FM/W. Paim Beach  +1.2 (#7) +18 (#4) +09 (#3)

1959 or if it’s two weeks old. Peo-
ple come to us to satisfy a need for
relaxation. We don’t defeat that by
playing something that’s unfamiliar,
and we still play one or two '60s
songs an hour.

“We don’t play anything ‘goofy’ or
off-the-wall, and we never play two
fringe songs like [Johnny Mathis’s]
‘Misty’ and Bob Seger’s ‘Against
The Wind’ back-to-back.”

Talkin’ "Bout An Evolution

Squarely targeted to 35-54s, the
Jefferson-Pilot outlet is also at-
tempting to snare some younger

demos. “It’s not difficult when you
have the right marketing and re-
search tools,” Sidney maintains.
“We've always been dominant 35-
64, but we're now also achieving
25-54 dominance. We still represent
the most relaxing spot on the dial,
yet we're able to attract a fair num-
ber of 35-44s.

“The key has been positioning our
[B/EZ-Soft AC change] as an evolu-
tion rather than a revolution. Some
[other Soft ACs] that made the
change did it quite rapidly. They
realized very late what was happen-
ing to traditional B/EZs.”
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“Love IS All Around”

is the biggest selling single of the decade

in Europe. Only two other bands have

spent more weeks at #I than WET WET

WET (the B[M[[s and ABBA)!

In the U.S., “Love Is All Around” enjoyed

success as a I“I] 5 AI: I‘“[ selling over
“l“,n“n singles in the last two months

(and they say AC doesn’t sell singles)!

The Wet’s other #I European single

wes “Go0dight ir.” s v ime

for America to experience the same.

PRODUCED BY WET WET WET

— WA americanradiohistons.com _ e
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ALTERNATIVE

SHAWN ALEXANDER

Video Thrilled The Radio Star?

Here’s an interesting statistic: Nearly 40% of last week’s
MTYV playlist is on R&R’s Alternative chart. Radio and record
execs discuss the synergy between MTV and radio and its sig-
nificant impact in breaking an artist.

‘The Great Equalizer’

“MTV is the |
great equalizer.” |
says Island Sr.
VP/Alternative
Promotion Steve
Leeds. “It's the
best excuse for a
radio programmer g
not to play or add
something. If the
visuals are com-
pelling and stun-
ning. a video can be a wakeup call.
In the early days. MTV [helped] a
programmer get turned on to music.
Now it's part of the mix. MTV is
a national station that happens to
have pictures. a cost-efficient way of
achieving exposure. You need radio
enhancement after seeing the video
on MTV. MTV has replaced album
covers since we shrunk to CDs.

“It’s very difficult to break an act
without MTV. The bigger songs that
crossover will be in MTV's main-
stream rotation. The songs that tend
to stay only in the Alternative arena
will be ghettoized in [specialty
shows] "120 Minutes™ or “Alternative
Nation.

“The Cranberries” debut album
[“Everybody Else Is Doing It, So
Why Can’t We?"] sold 400000 with

m

MTV’s visual aspect
helps drive home a
new artist’s image
faster than radio ...
It helps elevate the
artist out of the rest
of the station’s new

product.
—Brian Philips

S

Steve Leeds

%9

Alternative radio. ‘120 Minutes.” and
‘Alternative Nation.” When MTV
put it in regular rotation. we took it
to CHR. and it went over million
units. Video didn’t kill the radio star.
it enhanced the radio star.”
Flexing ‘Muscle’
WNNX (99X) 777 2
Atlanta PD
Brian Philips
says. ““We have
the muscle to ['%
break a band in |
the marketplace. |
We're  usually !
ahead of MTV.,
but it's good to
know when MTV
will be there —

Brian Philips

66)

MTYV is a national
station that
happens to have
pictures, a cost-
efficient way of
achieving exposure
.= MTV has
replaced album
covers since we

shrunk to CDs.
—Steve Leeds
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they sweeten the deal for us. We
played a cut from Hootie & The
Blowfish: two weeks later. the Top
20 [locally] before MTV began play-
ing it. I we're not playing some-
thing. MTV can help set the stage
for us. In most cases. there’s a syn-
ergy between MTV and what we're
doing. I can’t name a situation where
there was nothing going on for a
band until MTV found it.

“MTV's visual aspect helps drive
home a new artist’s image faster than
radio: the video fleshes out the im-
age of the artist for the consumer.
You can hear a new artist several
times in a couple of weeks and start
to have a sense of it. But when the
clip comes on, it really galvanizes
the mass audience. It helps elevate
the artist out of the rest of the sta-
tion’s new product.”

‘Pure TV Entertainment’

“MTV is a key B
piece in the mar-
keting puzzle!” #8
explains Reprise
VP/Contempora-
ry Music Steve
Tipp. “When a
rccord does well
at  Alternative
radio and con-
nects at retail. you &=
see blips in these ~ Steve Tipp
markets on SoundScan. When it's
also doing well at MTV. it's a na-
tional spread. It's evervwhere —
there’s nobody plaving the record in
XYZ-ville. but it’s No. 20 there. It
really creates a national reaction.”

Tipp recalls how MTV helped
kickstart Green Day’s “Longview.”
“A lot of stations didn’t play it early
on. There was a point when MTV
playing Green Day created Top 5 re-
quests at stations that weren't play-
ing the record. Some records can
sell and request without MTV. but

Format and label execs explore the synergy formed between radio and MTV

MTYV really helps break an act. A
lot of PDs really respond when you
say. "This is what’s happening at
MTV. They ask. ‘Is that a buzz clip

or a buzz bin”

“If a great song doesn’t have

a

great video. MTV isn't that excited

about it and probably won't play

1t

alot. As important as a record is to
radio. that’s how important the video
is to MTV. When MTV saw the
Dinosaur Jr video. they fell in love
with it — Director/Music Program-
ming Lewis Largent said. Pure

television entertainment. ™

Radio Involvement

KEDJ (The
Edge)/Phoenix
PD John Clay
says. “When so-
meone calls to
hear a song I
know isn't being
played in the |
market. [ first
ask. “Where have
you heard that .
before?” Half the ~ John Clay
time they say MTV. MTV's suppo

rt

of a song has a distinct influence.

That doesn’t mean it MTV's on i

t.

we'll play it. But the fact that MTV
went out-of-the-box on Lucas made
me take a second look at the record.

because they don't often do that.

.

Clay recalls the early days of
MTV. “One of my best friends,
Larry Morgan [of Premiere Radio
Networks], commented more than
10 years ago that someday people
will remember music was meant to
be listened to. not watched. MTV
started by firing a cannon through
radio’s bowel by playing [the Bug-
gles’| *Video Killed The Radio Star”
as its first video — and it had that

attitude for vears.

“One reason MTV works better
in conjunction with radio is because

66)

A lot of PDs really
respond when you
say, ‘This is what’s
happening at MTV.
They ask, ‘Is that a
buzz clip or a buzz
bin?’
—Steve Tipp

99

more radio people are involved. As
competition increases. it makes
good business sense for record com-

panies. radio. and MTV to work i
harmony. It's making sure a singl

going 1o radio is the video vou'll se

on MTV that drives sales.”

wwww americanradiohistorn,.cam
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How MTV Selects Music

TV Sr. VP/Music & Programming Andy Schuon
says, “Our mission is to play what's happen-
ing right now In music’

He continues,

commitment to §
reevaluate the
way we added
music. We're a
big enough mu- |
sic supplier that ;
could be much |
more instru
mental in break-
ing records. We
went to the rec
ord companies and said, ‘If you
promote us like a radio station,
we'll act like a radio station. But
if you promote us like a business
partner. we'll act like a business!

“Our format is to televise the
revolution in new music that's
happening in the '90s. MTV has al
ways been a home base for Alter-
native music, but we try and
maintain a balance with some of
the bigger pop and rock acts.
We're 80% current at all times;
our audience expects interesting
new music on MTV first. When
we're ahead of the curve, it helps
make things familiar faster and ra-
dio more comfortable in adding a
song”

Andy Schuon

Schuon explains, “The song is
always the backbone of the video.
It's what gives it life and keeps an
audience watching it over and
over. The video helps reinforce the
song. When something comes in
that stands out — like Offspring,
Green Day, or Lucas — we'll go

to the label if it's not happening
at radio yet and say, ‘What's your
plan?’ If we believe in it a lot, we'll
lead on it. Once we commit,
there’s pressure to stay through-
out the life of the project. We try
and have good timing with the
record company. When we don't
feel real strong, we'll wait untit it
develops.

‘VP/Music Programming Patti
Galluzzi, Directors/Music Pro-
gramming Lewis Largent and Kurt
Steffek, and | speak with radio
programming people quite a bit
We are often promoted on the ac
tions of radio. We like to dig
deeper to find out how often and

66)

We went to the
record companies
and said, ‘If you
promote us like
a radio station,
we’ll act like a
radio station.

%)

why somebody is piaying a rec
ord. Research, passion, and in
stinct get [a video] on MTV. We
can go on things sooner than ra-
dio, because — as a visual medi
um — we're able to put music into
context better initially”

@ Artist: Rancid
©® Track: “Salvation”
O LP: “Let's Go”
@ Label: Epitaph

* Essentials: This is the soph-
omore release on Epitaph for Bay
Area-based Rancid. The band’s
original lineup was formed two
years ago, when Tim “Lint” Arm-
strong (guitar/vocals) and Matt
Freeman (bass/vocals) — former
members of the East Bay punk
band Operation lvy — teamed
with Brett Reed (drums), who spilit
from East Bay’s Smog. The trio
recorded a 7" single on Lookout!
Records and later released a self-
titled debut ailbum on Epitaph.
Last summer, the band recruited
Lars Fredricksen (guitar/ivocals)
from the U.K. Subs. “Let’s Go” was
produced by Bad Religion’s Brett
Gurewitz, who also is Epitaph’s
President. The 23-track album in-
cludes “Radio, co-written with
Green Day's Billy Joe, and “Harry
Bridges,” which deals with police
violence. Influences include the
Clash and the Circle Jerks.

* Artist POV: Reed notes, “Lint,
Matt, and Lars are strictly lyric
writers. They usually have songs
when we go into practice, and we
see if it clicks with what | have in
mind for a rhythm. If it works, it
works; if it doesn’t, we move on.
We've already recorded 10 more
songs since the record; Lars and
Lint have written about 35 more”

* Label POV: Gurewitz com-
ments, “Rancid is one of my favor-
ite bands of all time. They're the
greatest touring American rock 'n’
roll band today”

New Music Scene highlights breaking artists charting for the first time.
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RANDALL BLOOMQUIST

NAB Radio Show: A Guide To Talk Activities

Are you packed for this year’s edition of the NAB Radio
Show, which kicks off next Wednesday (10/12) in Los Angeles?
Or are you still pondering whether it’s worth your time and
money to attend the event? In either case, here’s a look at con-
vention programming that might be of use or interest to Talk

programimers.

The centerpiece of the Talk cur-
riculum is, of course, the Talk for-
mat session, which is scheduled for
Friday (10/14) at 9am. Unlike most
such events, which consist of a parel
of experts holding forth and taking
questions from the crowd., this year’s
“News/Talk/Sports Format Fair™ of-
fers an opportunity for attendees to
question the participants closely and
help steer the discussion.

‘Interaction Session’

“Our programming subcommittee
has worked hard to make the session
interactive, instead of just a bunch
of spceches” says NAB Sr. VP/
Radio John David.

Attendees will sense the change
when they walk into the room and
find that the usual rows of chairs
have been replaced by 22 tables,
each manned by an industry expert
prepared to discuss a specific topic

66)

Our programming
subcommiittee has
worked hard to
make the session
interactive, instead
of just a bunch of

speeches.
—John David

99

Rob Balon

Lorna Gladstone

related to news, talk, or sports pro-
gramming. After listening to a 10-
minute *‘state of the format™ speech
from consultant Rob Balon, at-
tendees will turn their attention to
their table’s “facilitator”” who will
lead a discussion of the topic at
hand. After 30 minutes, they will
rotate to a second table for another
30-minute mini-seminar.

Table Topics

Among those chosen to serve as
facilitators are consultants Walter
Sabo, Ed Shane, and Rick Scott,
WCBS/New York PD Harvey
Nagler, WJFK/Washington GM
Ken Stevens, Westwood One Direc-
tor/Affiliate Relations Kirk Stir-
land, WDFN/Detroit Station Man-
ager Lorna Gladstone, and me.

Table topics include: “All-News
Format Clocks,”” ‘““News For
Younger Demos,” *“Youth Talk.”
“Talk and Politics,” “Finding and
Developing Talk Talent,” “FM
Talk,” “Local Vs. Syndicated Pro-

gramming,” and “The All-Sports
Format.”

NAB hopes the table format will
allow participants to spend their time
pursuing issues and questions that
directly affect their stations. The
small group setting should also per-
mit participants to brainstorm the
topic in detail and learn from each
otker’s experience.

Talk programmers may also want
to check out “The Right and Left of
Talk Radio,” a debate between two
wilty, intelligent syndicated yakkers
— WWTI’s conservative G. Gordon
Liddy and ABC Radio’s populist
Jim Hightower. Andy Bloom will
moderate this potentially entertain-
ing discussion. (Friday, 3:30pm).

Notable Activities

Other activities worth checking
out:
*Jocks in Space,” which promises

Williams, Gil Gross, and Jerry
Brown.

® This year's radio station tour
(Wednesday, 8:30am) includes a
stop at the state-of-the-art studios of
Cap Cities/ABC’s Talk duopoly,
KABC & KMPC. These are truly
remarkable facilities; seeing them

Unlike most such events, which consist
of a panel of experts holding forth and
taking questions from the crowd, this
year’'s“News/Talk/Sports Format Fair”

offers an opportunity for attendees
to question the participants closely and
help steer the discussion.

e |

GAS GUZZLERS — WLS/Chicago morning show co-host Don Wade
welcomed listeners at the station's “Cheap Gas” promotion, which
created a huge traffic backup and generated endless publicity for the
station.

to shed light on how to syndicate
your local personalities. WWI VP/
Programming Denise Oliver will
moderate the panel.

®» Talk hosts slated to originate
their shows from the convention in-
clude, Don [Geronimo] and Mike
[O’Meara], Pat Buchanan, Bruce

might be worth the $40 bus tour
charge.

® NAB's David suggests that Talk
programmers should take time to
catch FCC Chairman Reed Hundt's
address (Wednesday, 2pm) and the
sessions featuring Commissioners
Andrew Barrett, Rachelle Chong,

|
v
; f,‘

and Susan Ness. “It will help them
get a sense of where {the govern-
ment] sees radio headed and assess
the regulatory climate.”

¢ Talk managers might also want
to check out the interactive media
competition at a session on radio’s
role in the multimedia fature (Fri-
day. 10:30am).

® Retired Group W Radio Chair-
man Dick Harris, a pioneer in all-
News radio, will receive the NAB's
National Radio Award at a Friday
(10/14) luncheon. ABC Radio com-
mentator/legend Paul Harvey will
address that gathering.

RTNDA Convention

And finally, don't forget that the
annual RTNDA convention is being
held in L.A. in conjunction with the
NAB Radio Show. While the agen-
da does not include any sessions
dedicated specifically to Talk radio,
there are numerous programs that
might be of interest to stations with
a significant news commitment.
However, you must register separ-
ately to attend the RTNDA sessions.

OIN THE FASTEST GROWING TALK NETWORK IN AMERICA!

HOT TOPICS V VERY PERSONAL V SMART MONEY WV TRAVEL

ot

Ve

i/"

» PROGRAMMING

b

3

(y]z-'

Tiommes 2
THAT GETS RESULTS!

-

ADVICE V THE PET SHOW VWV HEALTH TALK

PADPDIO VETWVWORIK

CONTACT RICH WOOD AT (212)642-4533

-amereanradiokhistern-com



www.americanradiohistory.com

82 e R2R October 7, 1994

NAC

‘LT’: From PD To Station Owner

Atter the Quiet Storm, one format pioneer catches a new Breeze

With 26 years in radio to his credit, format pioneer
Lawrence Tanter is assured a place in the NAC pantheon.
This week he reflects on the format’s roots in “Quiet Storm”
and Jazz programming and how they led to KQBR (The
Breeze)/Sacramento, which he now programs and co-owns.

‘360 Degrees Of Music’

Tanter made his first foray into
what was to become NAC during the
late "70s at KJLH/Los Angeles,
where he successfully integrated vo-
cals and instrumentals, using the slo-
gan 360 Degrees Of Music.” He
points out, “Adults are very versatile
in their tastes. In their own collec-
tions, Earth, Wind & Fire, Miles
Davis, and James Taylor coexist
perfectly.

“Before the narrowing of the for-
mat in the past 10 years. we were
trying to capture this audience by
giving them an eclectic mix.” He
considers his 12-year tenure at the
station a success, particularly since
the owner paid $65.000 for the facili-
ty and sold it to Stevie Wonder for
$3 million.

In 1984, Tanter went to Inner Ci-
ty Broadcasting’s KUTE/Los An-
geles. He says Harvey Stone and
B.K. Kirkland, then the GM and
PD. respectively, of sister station
KBLX/San Francisco, were “‘ad-
venturesome” to envision “a region-
al combo, selling the two Quiet
Storm stations nationally from that
perspective. We positioned the sta-
tion to deliver adults 25-54 by cre-
ating a 50/50 soft vocal and instru-
mental mix and being very ag-
gressive on new music.

“We were probably the first to
play Sade and many others who
have emerged as NAC core artists.
I used international contacts to se-
cure imports to serve our highly
multicultural audience. For example,
there are 100000 Brazilians in L.A _,
so I made it a point to play artists
like Djavan. The whole precept was
to make the music compatible with
the body of the format and its tem-
po and texture.”

KQBR/Sacramento
Music Monitor

Here's a recent 4pm hour from
KQBR/Sacramento.

ANITA BAKER/Rhythm Of Love
CARL ANDERSON/

How Deep Does it Go
GROVER WASHINGTON Jr./
Limelight

BOBBY CALDWELL/Mamaica
BONEY JAMES/Trinidad
COLOUR CLUB/Chicago
PATT! AUSTIN/

The Ability To Swing
FOURPLAY/Chant

BILL WITHERS/Lovely Day
SADE/No Ordinary Love
EARL KLUGH/Doin' It

Setting The Table

“Reflecting on that time, 1 feel so
fortunate to have been involved with
artists before anyone really knew
who they were or how pivotal they
would become to the format,” says
Tanter. '] remember distinctly the
first day I heard Earl Klugh, Bob-
by Caldwell, Jeff Lorber, a little
sax player named Kenny Gorlick,
Anita Baker (when she was with
Chapter 8), or Hiroshima’s first
project. It's very rewarding to have
been involved with all these artists
in their developmental stage.

“I think what we did at KUTE
was set the table for [KTWV/L.A.]

v

our mission for three years before
the owner decided to sell”

In September "92, Tanter faced his
greatest challenge to that date at
crosstown KAJZ (Jazz FM)/L.A.
Following the demise of the market’s
longtime Jazz outlet, KKGO, dis-
placed listeners were potentially
available to his new station.

“Jazz FM represented another de-
velopmental skew in NAC's histor-
ical trajectory. It was a synthesis of
contemporary and traditional in-
strumental and vocals. We couldn't
be pigeonholed as too traditional or
oo contemporary [and still reach a
mass audience]. We had to perform
a balancing act each day to create the
perception that we were a '90s sta-
tion, all while playing Dave Bru-
beck and Ahmad Jamal alongside
Everette Harp and Kenny G. To
make it work, we had to com-

At KUTE we set the table for the Wave
and other NACs. That’s how radio
en-velops versus de-velops — by coming
up with new ideas born of inspiration

from other people.
—Lawrence Tanter

the Wave and other NACs. and
eventually even Progressive stations.
That’s how radio en-velops, versus
de-velops — by coming up with new
ideas that are born of inspiration
from others. It’s exciting to imagine
where the niches will be 10 years
from now.” One also wonders where
the inspiration will come from.
Tanter says the KUTE airstaft —
which included such local legends
as Don Burns and Talaya Tri-
queros, both now at KTWV — “re-
flected this multiculturalism. They
continually helped one another de-
velop the station’s music persona by
projecting their passion and commit-
ment for the music. You've got to
have a strong feeling about your pro-
duct and convey it to your listeners,
or they will simply turn you off.”

Stormy Weather

Tanter continues, ““My next pro-
gramming assignment was KACE/
L.A., which had been UC. We real-
ized we had to do something differ-
ent with the station because of mar-
ket conditions.” KKBT, KJLH, and
KDAY were all competing for the
same audience.

“More important, we were aware
there was an underlying thirst for the
return of the Quiet Storm and the
legacy of KUTE. Research showed
that listeners remembered the Quiet
Storm fondly and missed it. Taking
advantage of that longing became

99,

municate in nuances; we couldn’t be
perceived as elitist — or stodgy.”
After KAJZ, Tanter faced an even
greater and more exciting challenge:
ownership (see story, upper right).

Honoring Other Pioneers

Tanter concludes, “Historically,
there are many people who have
added to the format’s development
but have not been recognized. B.K.
Kirkland was very instrumental in
developing the format when he pro-
grammed KBLX in the early "80s.
The late Melvin Lindsey, who was
at WHUR/Washington in the *70s
and ’'80s. played a crucial role in
originating the Quiet Storm concept.

“Vaughan Harper has made a
significant contribution by mixing
various musical idioms [as the leg-
endary deep-voiced nighttimer] at
WBLS/New York. And a woman
who inspired me greatly was
Yvonne Daniels, who was at
WNUA/Chicago at the time she
passed away. I used to listen to her
on WSDM/Chicago in the '60s.
That station played jazz instrumen-
tals and vocals and had an all-female
airstaff.

“When you think about it, that’s
still the basic musical premise of
NAC, although the flavor and ratio
of the mix varies from station to sta-
tion. It’s the differences and diver-
sity in this format which keep it
healthy.”

WANN-A R Eefearacheilister=earm

Fanning The Breeze In Sacramento

ast November, Lawrence Tanter brought his years
of experience to a new adventure: station owner-
ship. He and two former KACE/Los Angeles col-
leagues — GM Ricky Tatum and Sales Manager Mary
White — purchased a Sacramento FM which they dubb-

ed “The Breeze’”

“We had talked about the pos-
sibility of broadcast ownership
during our days at KACE, and it
seemed a suitable way to apply
our collective knowledge, recalls
Tanter. “But you don't just wake up
one morning and say, ‘| want to
buy a radio station’”

‘Humbling Experience

“You've got to put a business
plan together, and when the win-
dow opens — and it opened
quickly in our case — you've got
to find a market with a good dem-
ographic profile] Tanter explains.
“With the advent of duopolies,
trombos, and the new 20/20 rule,
you've got to assess how much
revenue is being sucked out of
the market by X number of piayers
and then project the market’s
revenue landscape for the next 15
or 20 years.

“There’s so much that goes in-
to ownership that you learn on a
day-to-day, hands-on basis. The
entire experience of becoming an
owner has been very humbling.
As much as | thought | knew from
25 years in broadcasting, I've
come to realize how much | don't
know. I've had to learn about fi-
nancials, legalese, the challenges
of starting up and turning around
a station, policies and procedures,
insurance, buying a building, and
connecting to the business com-
munity.

“The bottom line is that it
comes down to atot of hard work.
I don't think there's any pie-in-the-
sky methodology to running a sta-
tion. You try to minimize your mis-
takes and Jearn from others.
Owning a station has not only
made me a better broadcaster, it's
made me a better human being.
| have to be especially sensitive
to the responsibility and the
honor of what it means to have
my name on the license”

From Zero To 60

Most radio ownership changes
take place on paper, but Tanter
faced additional challenges. “Hav-
ing purchased only a frequency,
we had to take many other steps
to get the station up and running.

Is your shirt loud enough to hang with this crowd? KQBR/Sacramen-
to PDIco-owner Lawrence Tanter (I) and GM/co-owner Ricky Tatum (r)
chatted at a recent station event with Waymon Tisdale, who recently

t0.2 JTEgh ;wmf
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We bought the building which
had housed legendary '70s AOR
KZAP. Then we had to hire a staff
of 15 and implement the format”

Tanter sees Sacramento, with
its 28 commercial FM frequen-
cies, as a very competitive market.
“There are a lot of good broad-
casters here. The landscape has
changed dramatically since we ar-
rived: There are four trombos, and
there have been four or five ac-
quisitions or transfers in that time.
The big player in the market,
Chancellor Communications,
bought the powerhouse AM News
station and then purchased the
Gold station too. Their posture in
the market has really turned up
the heat in pursuit of the 25+ au-
dience”

The market is also one of five
in the nation that has more than
one NAC. Tanter says he positions
the Breeze as “more vocal-based
and more rhythmic” than KSSJ,
which is programmed by first-
timer Tony Schondel.

Building An Audience

As for promotions, Tanter says,
“We've been presenting a series
of ‘Breeze Brunches' at the Nut
Tree Restaurant in Vacaville,
which is halfway between Sacra-
mento and San Francisco. Fea-
tured artists, so far, have included
Carl Anderson and Kevyn Lettau.
We're also develcping a listener
database and getting our bumper
sticker out through record stores
and our customers' retail outlets.

“KQBR is a highly rewarding
endeavor for me. | feel so for-
tunate that I've enjoyed every one
of my radio projects. As for the fu-
ture of the format, | am very en-
couraged that R&R now has 40
reporting stations, and | applaud
the broadcasters who have inves-
tigated the format's potential and
made a commitment to it”

signed with the Phoenix Suns — and MoJazz.
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AIR TALENT SERVICES

I2TRARLIII2222222TIR2LIITI22XLIILILLLLII222222ILLLRTT2ALILIZ2LLE:
PERSONALITY RADIO . . . by Dan 0’Day
THE book for disc jockeys who want to make 1he most out of their careers! Jcb Hunting,
Contracts, Show Prep, Creating Character Voices, On-Air Telephone Calls, Morning Show
Critiques, The Program Directar As Disc Jockey, Finding & Developing Air Personalities,
Management & Personalities, and MUCH more! PLUS interviews with Rick Dees, The
Greaseman, Howard Stern, many others! CRAMMED with ideas, tips & techniques for the
radio personality who wants to get to the top . . . and stay there. 259 pages: $29.95
(Canada: $34.95 U.S. Funds; Overseas $41.95) Mail payment to:

O'LINERS « 11060 Cashmere Street, Suite #100 « Los Angeles, CA 30049

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762! 2

SAAAAAA A AR ALALAAR AN MARAA NS S AN S SANSSNN

£ MONITOR New York, Los Angeles, Chicago,
Philadelphia, Detroit, and Dallas-Fort Worth
 stations by telephone!

Aircheck the nation’s top broadcast markets live. off-air

from any touch tone phone. Call or fux now tor information

and free 24-hour access 10 our Dallas-Fort Worth listen ‘line!
MEDIA DIALUP ¢ 214-330-8393 « 214-330-7060 Fax

== AUDIO & VIDEO AIRCHECKS ==

CURRENT 174, WPNT/Steve Cochran. Kl¥Bruce Vidal-Domino. WPL)/Scotr &
Todd. KROQ/Tammy Hed:. KPWR/The Bakz Boyz. KOOULee Baby Simms,
WLUM/B. Barry, CKZZ/Buzz Bishop, KRBE/Sam Malone. $7

CURRENT #173, KLOUStevens & Pruett, KPLZ/Kent & Alan, KIIS/Wendy, K|R-FM/
Ric Hansen, KOST/Mark & Kim. KKLQ/Ray Michaeis, WNCI/Mark Dantzer.
KPSN/Steve Goddard. KHKS/Michael B & morer Cassette, $7

CURRENT 172, WBBM-FM/George McFly, ZI100/Elvis Duran. KRTH/Real Don
Steele. WMTX/Mason Dixon, KXRX/Robin & Maynard, KHMX/Larry & Susan.
WFLZ/Dave Mann, Cincy’s WKRQ, CJSB/Dr. Dan Halen & morer Cassette. $7
PERSONALITY PLUS #PP-82, KVIL/Ron Chapman, WRCX/Mancow.

WXRK /Greaseman. KKLQ/jeff & Jer. W|MK/John Landecker. Cassette. $7
PERSONALITY PLUS #PP-81, Z100/john Lander, KSCS/Terry Dorsey. KYKY/Phillips
& Co.. KTXQ/Beau & Jimmy. WLUP/Kevin Matthews. $7

PERSONALITY PLUS #PP-80, WKBQ/Steve & DC. KJMZ/Russ Parr. WFBQ/Bob &
Tom. KKFR/Bruce Kelly. WPLY/Barsky Cassette. $7

PROFILE #5-280. ST LOUIS' CHR WKBQ. UC KMJM, KXOK. AOR KSHE. KSD.
Ctry WIL, WKKX. Gold KLOU. AC KYKY. KEZK CINCINNATY! CHR WKRQ
UC WiZF. AOR WEBN, WOFX. AC WRRM. WWNK, Ctry WUBE.

PROFILE #5-281. INDY AM DRIVE! CHR WZPL. WHHH. AOR WFBQ. "WRZX
Crry WFMS, WGRL, UC WTLC, AC WTPI, WENS, Goid WKLR. FS WIBC. $7
PROMO VAULT #PR-18. promo samples - afl formats, all market sizes. $10
SWEEPER VAULT #SV-4. Sweeper & Legal ID samples, all formats, $10.

#CY-30 (ALL COUNTRY), #UC-16 (ALL URBAN). #CHN-I9 {CHR NIGHTS)
¥AC 8 (ALL AC), #F.19 (ALL FEMALE). #O-14 (ALL OLDIES), #T-2 (TALK
RADIO), #AOR-10 (ALL AOR). #5-278 (DETROIT), #5-277 (CHICAGO) at $7
CLASSIC #C-167, KH}iCharle Van Dyke-1976, WABC/Geo. Michael/Chuck
Leonard-1975, KRLA'Wm_ F. Williams-1969. 'WAKY/Coyote Cathoun-1974, KFRC/Bitl
Lee-1983, KTNQ/Dave Conley-Willy B-1977. Cassette, $I1

VIDEO #54. Chicago's WPNT/Steve Cochran, WGCl/Rick Party, St. Louis’
KSHE/The Byrd, Indy's WENS/Scott Fischer & Ann Craig, Dayton's WGTZ/Wilbur
Wright. 2 HOT hrs., VHS or BETA, $20

=1} _
micem CALIFORNIA AIRCHECK &2
Box 4408 - San Diego, CA 92164 - (619) 460-6104

CHRISTMAS PROGRAMMING

RADIO’S FINEST CHRISTMAS SPECIALS
THE MAGIC OF CHRISTMAS *
CHRISTMAS IN THE AIR :
CHRISTMAS IN THE COUNTRY

HOLIDAY PROGRAMS FOR EVERY FORMAT!

KRIS STEVENS ENTERPRISES

Radio’s Christmas Shop
800-231-6100

COMEDY

The fough part of being funny on the
radio is achieving CONSISTENCY.
How consistent are we? We've supplied humor to
radio's funniest people since 1986, And they keep

romnepect s ton LAFFLIN E

117 WEST HARRISON BLDG #640 CHICAGO IL 60605 312.464.9443

____ ComEoy
COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. BREWSTER RD. RR1 BOX 112, VINELAND, NJ 08360
or call (609) 697-2298 (fax available)

i—-..&—-——-
COMEDY BY FAX

Qur clients tell us again and again:

“The material you provide is the best in the business!”
Why not try our daily, faxed comedy sevice on your
personality - intensive show for a week, FREE.*

THE MORNING PUNCH™
Call 803-781-6608 today, and see for yourself!

*Qffer subject to availabitity © 1994 - Crossan & Crossan Creative™

FOR JUST $10 A MONTH
YOU CAN FEED MY FAMILY.

(AND GET A GREAT, TOPICAL
COMEDY SERVICE FAXED DAILY)

FOR SAMPLES CALL:

BITMAN

(702) 826-5137

IDs, JINGLES, SWEEPERS

That's why “Imus in the Morning”
demands the person who knows audio production

Available now for station

PROMO'S, LINERS & SWEEPERS!!!

Now you can achieve the sound behind the #2 billing
station in America, and the #1 biller in New York!

Call Joey for the “Promo/Liner Demo” from
IMAGE AUDIO (201) 405-1404

| SWEEPERS * IDs = PROMOS |

“...THE BEST IN THE COUNTRY...”
ALL DIGITAL*ALL GREAT*ALL FORMATS

512-218-0878 DEMO LINE
INCENTIVES AND PREMIUMS

Temporary TATTOOS

Custom Designed  Personalized
Logos « Trademarks « Mascots

| 1000 Tattoos, Just $129.00

Any Graphic, Color ( even photos)
Calico 707/448-7072 - Fax 707/446-8273!

MAILING LABELS
RADIO STATION DIRECTORY

Database for Mac/IBM PC computers
Over 11,800 stations, Prints mailing labels
Only $99.95 (incl. 3 Qtrly updates)
See us at the World media Expo booth 510
Visa/MC 1-800-626-2360 ext. 300

info: (303) 592-3780
BBH SOFTWARE INC.

——nana amaricanradiokistepe~-com

MEMORABILIA WANTED

WANTED

GOLD RECORD AWARDS

(paying up to $500 each)
Also Promotions, Radio shows, etc.

CRAIG SCHRIEYER 8086-679-6044
29 Gerard Avenue, Old Bridge, NJ 068657

MUSIC LIBARIES

Get it ALL...from
_ HALLAND!

1 STANDELLS - SUPRY MiS

i ELVIS RISV RASCALS  tie. o

Get the BEST MUSIC
Get the BEST QUALITY

Get the BEST PRICE!
Oldies...Gold...AC...CHR...Hot Country

“TO GET IT ALL,
JUST CALL OUR NAME...”

1-800-HALLAND
818-963-6300 or Fax 818-963-2070

e e Halland Broadcast Services, Inc.
g W 1289 E. Alosta Ave.
Glendora, CA 91740

Need a job? Need a jock? Put it in
Opportunities -- and get results!
Call 310-883-4330.

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied by
payment. Visa/MC/AmEx accepted. One-inch minimum, additional
space up to six inches available in incremenls of one-ingh. Rates for
R&R Marketplace (per inch):

Per insertion
1 time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Wil Include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior ta publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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uml-l.llullll.‘
OLDIES I one Natural Power
Best source of hard i Pop CULTURE DAy Book : e
b fine oldies : CALENDAR DATABASE SOFTWARE FOR WINDOWS &
505, '60s, '70s, '805 Music Service Associates " Over 5000 Birthdays with bios and H
Delivered RTR or DAT interesting events in Rock & Country Music, & ;
Most in stereo 918-492-7222 TV & Film, the News, & more! o d %) ¥
clean bright quality, (FAX) $18-492-2211 Complete casy to use search, edit & print teatures a i SR W SR
fast service Ciggidoge e Echo Airworks 201 871-7331 ! : i

................................................ =

SWEEPERS, PROMOS & ID’s
PRODUCTION MUSIC Phone (516)679-1316  FAX (516)679-1329

¥ THE MORNING FAX : "\
It’s Impossible to Keep The Utimco opice rap Savice IFAR GEIRY©OVRIWARKET
This Library Quiet. : 725Momrd1,Ni;,:.uc,CA‘)WOBnS:)Y;eggFi:gx(l SPECTACULAR PROMOS

e/ @D U\ERs CD

“'Thanks Fitz! You played a Los Angeles, Detroit / .DEMO (310) 640-1215

F—*—- = Iblg part in making KBOM | Can your

Santa Fe's #1 Station!" | VO guy do this?
Brad Edwards & Cindy Tingley

tz Fax Sports Find out.

Scores, humor, trivia, scoops! Only $49/mo

GET THE DEMO!!
(61 9) 589-1064 (800) 503-2754
Call today for a FREE trial period L
“THE NEW VOICE”
y A

America's Hottest Sports Fax

Chances are you’ve heard a selection

from the AirCraft Music Library, a MAKE l.__i:'.i-:':..':-':':EE instruction T.EIfE-_IZ-S :<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>