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USER TAX HITS
SENATE SNAG

A Senate subcommittee has
scuttled the FCC’s
controversial “user fee,” but
the issue is still very much
alive. Details in Radio
Business.
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“The more complicated radio
becomes, the more important it is
to take care of the basics.” Sound
advice from Paragon Research VP
Mike Henry, who explains how
constant attention to details helps
fight phantom cume.
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WHAT A RUSH!

“People turn on the radio for
three things: to be entertained,
to be entertained, and to be
entertained.” say Rush
Limbaugh, who's currently
entertaining more listeners than
any other Talk personality in
America. Randall Bloomquist
interviews this top talent.
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WHERE THE JOBS ARE

Thinking about a job switch? Two
employment experts analyze the
current market.

Page 42

S PR

REFINING THE URBAN MIX

Many Urban programmers are
having success integrating oldies
and blues into their stations’ overall
sound.
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IN THE NEWS THIS WEEK

® WKLS/Atlanta reps crosstown
combo

® KMEZ/Dallas flips to Classic
Rock

® Neil Lasher, Michael Mena
upped at SBK

©® Bob James VP/A&R Jazz &
Progressive at WB

@ WTAR/Norfolk goes all-News

® David Gales VP/Artist
Development at RCA

@ Ronnie Jones VP/Black Music at
Scotti Bros.
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SPRING ARBITRONS

WCBS-FM/NY Golden;
KOST Sitill Tops L.A.

e = — W

New York

wi'91 Sp'g1
WCBS-FM (Gold) 5.0. 5.2
WRKS (UC) 58 5.1
WLTW (AC) 50 48
WOR (Talk) 43 46
WINS (News) 57 43
WNSR (AC) 42 42

WPAT-FM (B/EZ) 4.0 4.0
WQHT (CHR) 37 4.0
WBLS (UC) 41 38
WHTZ(CHR) 36 36

Los Angeles

Wi 81 Sp ‘9t
KOST (AC) 57 6.1
KABC (Tak) 43 5.1
KIS-AFF (CHR) 46 4.7
KLOS (AOR) 40 45
KBIG (AC) 35 4.1
KKBT (UC) 36 4.0

KRTH {Gold) 28 36
KPWR (CHR) 385 ' 34
KWKW (Span) 3.1 34
KFWB (News) 43 3.1

For complete results: see Page 30 J

Gold-formatted WCBS-FM is
atop the New York market, ac-
cording to Spring ’91 Arbitren
results released Tuesday (7/9).

Among other significant moves, -

Country WYNY bounded 2.5-3.3,
and WFAN, armed with the

streaking Mets, rose 2.3-2.9.

In Los Angeles, eight of the
Top 10 stations picked up good
books. AC KOST earnsd.its
fifth straight No. 1 finish, while
competitor KBIG also did well.
The resurgent Dodgers nelped
propel KABC, Urban KKBT

EmemarlSiEs

Louisiana
Senate Kills
Record Bill

A Louisiana bill that would
have restricted the sale of rec-
ords with explicit lyrics is dead

at least for this year.

On Sunday evening (7/7) the
state senate voted 19-18 to reject
House Bill 261, which last month
passed the House of Represen-
tatives by a one-vote margin.

“It’s certainly better to win
by ‘one vote than lose by one
vote, as we did in the House,”
said Recording Industry Associ-
ation of America Director/State
Relations Michael Cover.

Under H.B. 261, retailers
could have been fined $1000 and
sentenced to six months in jail
for selling a record bearing a
parental warning label to any-
one under age 17. However, the
measure did not require rec-
ords with explicit lyrics to be la-
beled.

RECORD BILL/See Page 30

maintained its growth pattern,
and heritage Gold KRTH re-
turned to the Top 10. Two sta-
tions dropped precipitously:
AOR KQLZ (Pirate Radio) (3.0-
2.0) and Country KZLA (2.8-
1.6).

In both markets, listening at
N/T stations was down dramat-
ically from the Persian Gulf-
dominated winter, but in most
cases it approximated spring
'90 levels.

For complete results, see
Page 30.

National Ads Favor
Top 10 Markets

L.A. Racked Up 10% Of U.S. Sales
In First Five Months Of 1991

Major markets enjoyed a
healthy increase in national
business during the first five
months of 1991. A 7.1% increase
among the Top 10 markets help-
ed hold the overall nationwide
decrease in national revenues to
just 2.7%.

Los Angeles, the nation’s
largest radio revenue market,
accounted for 10% of all nation-
al revenues during the period.
Over $40 million of national ad-
vertising was placed on L.A.
stations through May.

Most radio buys didn’t go
very deep, however. Even mar-

kets 11-30 are feeling the effects
— their business was down
6.2%. Markets outside the Top
75 have been hardest hit. A ran-
dom*sample of 15 such markets
shows an 18.2% decline.

The drop in natiorml business
for smaller market stations is
especially severe in light of the
fact that national rev=nues have
grown steadily each of the past
10 years. Therefore, not many
1991 budgets are likely to be
based on declining national
market revenues.

—George Nadel Rivin

Wi e

Feds Open

HLT Inquiry

Agencies Seek Public Comment
To Improve Credit Climate

Three federal banking agen-
cies are requesting public com-
ment on the impact of highly
leveraged transaction (HLT)
rules in an effort to improve
credit availability to borrowers.

The Federal Reserve, Comp-
troller of the Currency, and the
Federal Deposit Insurance
Corp. are seeking public com-
ment until August 26 on how
HLTs should be defined. The
regulators said they are con-
cerned that current rules are
having “an adverse impact on
the availability of credit to
sound borrowers.”

The banking agencies
adopted rules in February 1990
— without any input from the
public — which classified most
media loans as HLTs and caus-
ed bank lending to the broad-
casting industry to collapse vir-
tually overnight. Last month, a
group of cable TV executives

above left.

Buttinator Vs. Ter-’Meat-Ator
HE BUTTINATOR

Anytime a movie earns $50 million+ its first week out, you can be
sure radio played a key promotional role. Along with offering lis-
teners a free screening of “Terminator 2,” Cap Cities/ABC AOR
KLOS/L.A. morning maniacs Mark & Brian effected an on-air trans-
formation cf semi-famous switchboarder Robert (aka “Lucky Butt”)
into the Buttinator — hey, wasn't that the title of an adult video? —
providing mutltiple opportunities for live “terminations” of household
items chosen via call-ins, as well as the killer promo shot pictured

Meanwhile, Emmis AOR KSHE/St. Louls transmogrified its famous
station mascot, Sweetmeat, into the “Ter-'Meat-Ator” — swear
we've rented that one, too — whose graven image (above right) now
graces the latest line in station T-shirts. Hasta la vista, baby.

MMM S Maricanradighictaorn com

met with Federal Reserve
Chairman Alan Greenspan and
other officials to complain
about the credit cruneh.

Questions Posed

Banking regulators are ask-
ing:

¢ Should regulators and
bankers consider a company’s
cash flow-generating ability
when judging loans, instead of
relying solely on asset-to-
liability ratios?

e Should it be easier to ‘“‘de-
list” loans from HLT status?

~ o Should companies with in-
vestment-grade bonds be classi-
fied as HL.Ts?

e Should subsidiaries of a
company “stand alone” as HLT
entities, or should the entire
corporate parent be branded
with HLT status?

e Should the federa govern-
ment drop its HLT rules and al-
low bankers to adopt their own
standards?

Current federal rules require
any loan involving the buyout,
acquisition, or recapitalization
of a business to be classified as
an HLT if it doubles a
company’s debt and exceeds
50% of its capital basz, or re-
sults in a borrower’s debt-to-as-
sets ratio exceeding 75% .

In addition, federal banking
regulators reserve the power to
declare any loan an HLT. If a
loan is performing satisfactori-
ly after the end of two years, it
no longer must be reported as
an HLT

Perception Of Risk

Buyout loans under $20 mil-
lion are not required to be_clas-
sified as HLTs, but mary banks
have ignored that exemption
and refused to make loans re-
gardless of dollar amount be-
cause the federal rules created
the perception that any lev-
eraged fransactions were risky.

The radio industry bas been
especially hard hit, because
most radio station sales lack
significant hard assets and are

HLT/See Page 30
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"Silent Lacidity” became one
of the great crassover stories of 1991,
selling a million capies of the already
successful alboum, EMPIRE, and
ecoming their first top 10 CHR
single. With their compelling new

single, history is about to be rewritten...

SJET CI1TY WOMAN

Y Rock Radio:
Top 10 Track.
Top 10 Requests.
Massive TPositive Response.

Y MTV:
Exclusive rotation.
Top 5 recuests in the first week.
Climbing the top 20 countdown.

v Sales:
Approaching double platinum.

Y HEADLINING A MAJOR
ARENA TOUR NOW.

Produced by Perer Collins for Jill Music Led.

Managenxens: Q Prime

From EM] Records USA

1991 €2 Racards USA

e WAA. 2 aricanra dighictan e com
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Gays, Feminists, Hispanics
Oppose Philly Renewals

Activists Seek 10% News/PA Requirement

A coalition of gay, lesbian, fem-
inist, and Hispanic groups has peti-
tioned the FCC to deny license re-
newals for 13 Philadelphia radio
stations, charging that all have
failed to broadcast sufficient pro-
gramming on issues of concern to
homosexuals, women, and minor-
ities.

WEAZ-AM & FM, WEGX,
wioQ, WIP, WPEN & WMGK,
WMMR, WOGL-AM & FM, WUSL,
WXTU, and WYSP are all named
in the petition filed by the Phil-
adelphia Lesbian & Gay Task
Force, the National Organization
for Women, ACT-UP (an AIDS ac-
tivist group), Aspira (a Hispanic
rights group), Black & White Men
Together, and Custody Action for
Lesbian Mothers.

‘Pervasive Lack’

All the stations are accused of a
“pervasive lack of qualitatively
sufficient programming overall
and lack of qualitatively sufficient
programming about issues of con-
cern to the significant minority and
female groups comprising the
community of license.” In addition,
WEGX, WIP, WMMR, WXTU,
WYSP, WWDB, and WHYY face
EEO-based petitions to deny filed
by some of the same groups, the
National Black Media Coalition, or
the National Hispanic Media Coali-
tion.

Task Force Exec. Director Rita
Addessa said the groups attempted
to negotiate with stations and sign-
ed agreements with WDAS-AM &

SRR

R e

FM, WFLN, WWDB, WJBR-AM &
FM/Wilmington, and WBUX/
Doylestown, PA.

Addessa said the ‘“absolute min-
imum”’ the contracts provide for is
devoting 6%-10% of a station’s pro-
gramming to news and public af-
fairs, a hiring goal of 100% parity
with the local population by race
and gender, non-discrimination
based on sexual preference, and
workplace benefits for homosexual
couples equal to those provided
married heterosexuals.

Poor Precedent

The FCC last year rejected a
similar petition to deny license re-
newals for six Philadelphia TV sta-
tions. The Commission ruled that a
licensee “is not required to address
every issue of concern to a particu-
lar group or every aspect of an is-
sue that is addressed.” Addessa
said an appeal to the federal courts
is under consideration.

“The FCC does not specifically
say you have to program to a gay
audience,” said WIOQ GM Gil Roz-
zo, who noted that he and EZ Com-
munications President Alan Box
met with representatives of the
groups to discuss their concerns. “‘I
don’t know that we will do anything
more than in the past [to broadcast
programming on gay issues],”
Rozzo told R&R.

WEAZ President Jerry Lee said
he also met with the groups about
addressing gay issues, and “they

RENEWALS/ See Page 30
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Phantom
Unmasked

With his mask on the shelf for a
while, “Phantom Of The Opera”
star Michael Crawford has launch-
ed a six-week summer tour as star
of “The Music of Andrew Lloyd
Weber.” The tour coincides with
the Quality Records release of
Crawford's “The Phantom Unmask-
ed.” Pictured with Crawford (I)
backstage at the Universal Amphi-
theater is Quality President/COO
Russ Regan.
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SHARED SALES

KTAR/Phoenlx Pilot Dies
In Helicopter Crash

The National Transportation
Safety Board is investigating an as-
yet-unexplained helicopter wreck
that took the life of KTAR/Phoenix
traffic reporter Mike Neutzman.
Neutzman was killed Friday (7/5)
when his chopper crashed into a
house in North Phoenix.

According to KTAR News Super-
visor Jeff Scott, the three-week-old
Robinson R-22 chopper, which was
operated for KTAR by Skyview
Traffic, was “apparently breaking
up”’ before it slammed into the

house. Ironically, he said, the craft
had undergone its 50-hour mainten-
ance checkup just hours before the
disaster.

While there were no other human
fatalities or injuries, one of three
dogs in the house was killed.

Scott said KTAR will retain an
airborne traffic capacity but may
switch to an airplane.

A memorial service for Neutz-
man was held Tuesday (7/9) in
Phoenix. It was highlighted by a
flyover by local radio and TV heli-
copters.

Enterprising Voyage

“Star Trek" star William Shatner (second from left) boldly visited Westwood
One's studios to participate in the six-hour “Solar Eclipse Rock Radio
Festival.” Beaming for a photo are (l-r) WW1’s program co-host Tawn
Mastrey, VP Brian Heimerl, and producer Ron Stephan.

WKLS, WCNN
& WALR Form
Atlanta ‘Trombo’

Another intra-market joint sales
arrangement has been formed, this
one between Great American AOR
WKLS/Atlanta and crosstown Ring
Radio News/UC combo WCNN &
WALR. Atlanta is the largest mar-
ket yet where such a deal — com-
monly called a Local Marketing
Agreement (LMA) — has been
struck.

WKLS will take full responsibili-
ty for selling all advertising time
for the Ring combo. The three sta-
tions will be sold in combo as the
“Atlanta Trombo.”

In a joint statement, Ring Radio
Chairman Charles Smithgall and
WKILS VP/GM Tom Connolly re-
marked, ‘‘We have always felt that
our individual stations have been
the best outlets for Atlanta radio
listeners, whether they wanted
news, rock and roll, or Urban Con-
temporary music, and we have al-
ways been great buys for our ad-
vertisers. Without a doubt, the for-
mation of the Atlanta Trombo will
make our combined stations the
best buy in Atlanta.”

fetan s s s A,

NEW CALLS KCDU

Granum Flips
KMEZ/Dallas
To Classic Rock

AC KMEZ/Dallas, which was re-
cently acquired by Granum Com-
munications, flipped July 4 to a
“soft” Classic Rock approach as
KCDU (CD107.5).

KCDU VP/GM Skip Schmidt ex-
plained, “Through extensive re-
search over the past three months
it was determined that a need ex-
isted for a ‘softer’ rock station
playing music from artists like
Crosby, Stills & Nash, the Eagles,
Elton John, Fleetwood Mac, and
the Beatles, without the harder-
edged heavy metal. CD107.5 is a
full-service station providing a lot
of music along with some news,
weather, and traffic, without silly
DJs or extraneous talk.”

No major staff changes accom-
panied the switch.

_____www americanradiohistorv.com
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Talkers Tackle Ethics Issues

The recent controversy concerning talk shcw
hosts accepting a paid junket to Alaska has
spurred a debate over ethical standards
among Talk personalities.
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RADIO BUSINESS

FCC Tax Plan Hits Trouble In Senate

The FCC’s plan to impose a user tax on broadcasters
and other industries regulated by the Commission suf-
fered a setback on Tuesday afternoon (7/9) when a Senate
appropriations subcommittee rejected the plan.

The Commerce subcommittee’s
voice vote to drop the user tax plan
from the FCC’s budget reflected
Chairman Ernest Hollings’s
(D-SC) long-held opposition to the
concept of user taxes. To make up
for revenues the Commission had
expected to generate from the tax,
which the FCC refers to as a “user
fee,” the subcommittee approved a
$126 million budget for the agency
— $58.3 million more than the
spending level approved by the
House Appropriations Committee.

Under the user tax plan put forth
by the FCC in late February, radio
operators would have paid a total
of some $2.8 million to the Commis-

sion during fiscal year 1992, with
individual stations paying between
$100 and $500 — on top of existing li-
censing and filing fees — to support
the agency’s regulatory opera-
tions.

Issue Remains Alive

The subcommittee’s recommen-
dations were scheduled to be con-
sidered by the full Senate Ap-
propriations Committee on Thurs-
day (7/11). But even if that panel
were to kill the user tax plan, the is-
sue would remain very much alive
in the House of Representatives,
where the House Appropriations
Committee has decided to let the
House Energy and Commerce

Committee — which oversees the
FCC’s operations — ‘decide
whether user taxes should be im-
plemented to fund the agency.

According to David Leach, a top
aide to Energy and Commerce
Chairman John Dingell (D-MI),
there is reluctant support on the
committee for imposing the user
tax. “I don’t think anybody likes
fees for fees’ sake,” he said. “But
the question is, how do you get the
agency’s budget up to where it
should be? Historically, fees have
been the only way to do that. May-
be the Senate has found a new
source of money.”

The first test of that support may
be the response to a draft user tax
authorization bili the Telecommun-
ications subcommittee staff is ex-
pected to release sometime in the
near future.

House OKs Spectrum Bill, But Bush

The House on Tuesday (7/9) passed a bill to transfer
200 MHz of government spectrum to the private sector de-
spite a White House threat to veto any bill that doesn’t in-
clude spectrum auctions. The freed spectrum would be
designated for new technologies such as DAB.

In a last-ditch effort to derail the
House bill (H.R. 531) authored by
Energy and Commerce Committee
Chairman John Dingell (D-MI),
the Office of Management and
Budget said Commerce Secretary
Robert Mosbacher would recom-
mend that President Bush veto any
bill which doesn’t provide for auc-
tions. “If Congress fails to author-
ize competitive bidding, federal
agencies will have no source of rev-
enue for the billions of dollars it
will cost to relocate to new frequen-
cies,” OMB argued.

It claimed auctions would be in
the public interest because “inno-
vative users that return the highest
economic good to society will offer

the most attractive bids.” Auctions
also would eliminate lottery specu-
lators, help reduce the budget
deficit, and create a policy consist-
ent with competitive bidding for
other public resources such as tim-
ber and oil, according to the ad-
ministration policy statement.

Bill Gains Support

Voice-vote approval of the Din-
gell bill came after Reps. Don Rit-
ter (R-PA) and Michael Oxley
(R-OH), both sponsors of a pro-
auction alternative, rose in support
of the measure. Ritter and Oxley
said they agreed to back the bill af-
ter Telecommunications Subcom-
mittee Chairman Edward Markey

Threatens Veto

promised to hold hearings in Sep-
tember on an auction bill.

A similar spectrum bill (S. 218)
1s awaiting action in the Senate.
Sponsor Daniel Inouye (D-HI) has
agreed to hold off on a vote until his
Communications Subcommittee
can hold hearings on the auction is-
sue, which is being pushed by Sen.
Ted Stevens (R-AK).

Meanwhile, the FCC and NTIA
still are at odds over the FCC’s pro-
posal to support a worldwide DAB
allocation at L-band (1500 MHz).
NTIA Administrator Janice Obu-
chowski said in a letter to FCC
Chairman Al Sikes that relocating
aerospace telemetry users would
cost $500 million to $1 billion. She
also said cutting telemetry’s L-
band spectrum could result in test
delays costing up to $400,000 per
day. Obuchowski sent her letter
before the FCC’s June 13 vote in
favor of L-band DAB, but it was not
made public until this week.

I

I On July 13, 1989, Washington communications attor-

ney and aviation enthusiast Thomas Root fell out of the sky
and into trouble with federal authorities. But two years after
his remarkable crash into the Atiantic, the case of the man
who made headlines as “the mystery pilot” remains largely

On the legal front, despite having
entered a guilty plea 13 months
ago to five federal fraud charges
stemming from his work before the
I FCC, Root has not yet been

sentenced. Most of the delay
stems from a dispute over whether
allegations that Root defrauded a
client of $30,000 just days after he
entered his plea should be weighed
against him in the sentencing pro-
ceeding. Several hearings on the
issue have been cancelled due to
scheduling conflicts; the earliest a
new hearing could be held is next
month.

r
l unresolved.
l

The delay in the federal case also
has kept Root out of jail in North
Carolina, where he pleaded no con-
test to 364 securities violations

resulting from his involvement with
the Sonrise Management Ser-
vices radio investment firm. He was
sentenced to 15 years in jail, to be
served concurrently with his federal
sentence. Under the terms of the
deal, North Carolina will parole Root
at the end of his federal stint, which
will likely run about three years.

Authorities in North Carolina and
Florida have alleged that Columbus,
GA-based Sonrise bilked $16 mil-
tion from individuals who each in-
vested $3000 or more in limited
partnerships formed to pursue new
FM licenses.

Florida Trial Delayed

In Florida, where Root and Son-
rise founder Ralph Savage face 50
counts of securities violations, a
trial set for last month has been

Root Remains Free Despite Guilty Plea !

postponed untit September to give
the pair a chance to mull a plea of-
fer. In May, former Sonrise Presi-
dent Eugene White pleaded guilty
to fraud and racketeering charges
in Florida and was sentenced to 12
years in prison.

According to FCC Hearing
Branch attorney James Shook,
roughly 10 of the 167 Sonrise-for-
med applications are pending. Vir-
tually all of the others were settled
or dismissed. Shook said while ap-
proximately five Sonrise groups re- ’
ceived construction permits, none
has built a station or been granted a
ficense.

Meanwhile, the results of the
FCC's investigation intc whether
{and how) Sonrise’s activities may
have criminally abused the Com-
mission’s licensing process have
been sent to the criminal division of
the Justice Department. Shook said
the report was forwarded two
months ago and the Commission
has not yet received any feedback
on the matter.

DC
REPORT

PAT CLAWSON

Clear Channel Hits
Wichita Interference

lear Channel Communications is running into

heavy flack at the FCC from an alliance of local

broadcasters over its plans to create an AM-FM-TV
combo in Wichita.

In two separate petitions to deny Clear Channel’s acquisition of KQAM
& KEYN/Wichita, the station owners alleged the San Antonio-based media
giant misrepresented the outlets’ financial condition in order to win a
“distressed station” cross-ownership waiver. Clear Channel already owns
KAAS-TV/Salina (Wichita).

While KQAM and KEYN operate under a state court receivership, the
petitioners contend the combo hasn't “failed” because it hasn't gone dark
or filed bankruptcy proceedings. They also said Clear Channel hasn't pro-
vided detailed proof that the stations are financially troubled and otherwise
unsalable. Parties to the lead petition include KNSS & KRZZ/Derby (Wich-
ita) and Wichita's KZSN-AM & FM, KRBB, KAKE-TV, and KWCH-TV. A
second petition was filed by KFDI-AM & FM.

“My guess is what they're really trying to do is delay it a couple of
months. We don't see any substance to it,” responded Clear Channel exec
Mark Mays. His company has filed a detailed rebuttal with the FCC, citing
the "hopeless insolvency of their prior licensee.”

Sex Complaint Leads To License Challenge

BZZ/Pittsburgh has been hit with a competing

application and a petition to deny its license re-

newal that accuses the station of broadcast in-
decency and sex discrimination.

Allegheny Communications Group Inc. charged that WBZZ owner
EZ Communications violated numerous FCC rules, all connected to a
character defamation suit over on-air sexual jokes filed by former news-
woman Liz Randolph. Allegheny claimed a recent court order sealing set-
tiement papers bars the FCC and others from obtaining “information poten-
tially relevant™ to license renewal. It also wants the FCC to investigate
whether WBZZ is guilty of news distortion, indecent programming, and sex
discrimination involving Randolph.

“If the Commission wants any more information on the Liz Randolph
settlement, it will be provided,” EZ attorney Rainer Kraus commented. As
for the competing application, he said EZ will “take appropriate action when
the time comes.

Allegheny is headed by DC businessman Herbert Long Jr., who didn't
return R&R's phone calls. His attorney, Morton Berfield, said Long is in-
volved in “various service businesses.” Long, who's claiming African-
American minority preference, previously headed Potomac Broadcasting
Corp. That company received $3.8 million in a 1988 settiement that dis-
missed license renewal challenges involving RKO’s WGMS-AM & FM/
Washington.

Sillerman: Nude Allegations Great For Biz

obert F.X. Sillerman denied Forbes magazine’s siz-

zling allegation that he hosts nude water volleyball

games at his posh New York mansion. But he said
the publication’s report this week on his complicated finan-
cial dealings and flamboyant lifestyle is generating “very
positive” comments.

“It may titillate some people; it may excite some people. I've gotten 50
calls today from people who want me to invest in things,” he said.

The question is not how well Sillerman plays in the nude, but how well
he scores. According to the magazine, he has a goiden touch for radio
deals that results in financial returns of as much as 40-to~1. But the tycoon
complains of “minor” inaccuracies in the report. For instance, he denied
Forbes'’s claim that Legacy Broadcasting's cash fiow increased 21% in
three years. “Legacy’s cash flow grew 25% per year,” he sniffed.

Forbes investigative reporter Graham Button suggested another
Sillerman story may be in the works. “Unfortunately, there was a lot of good
stuff left on the cutting room floor,” he said. Among the items was new in-
formation on Sillerman’s disputes with the Bank of New England and con-
troversial broadcast investor Ellek Seymour.

Other market action this week:

* Priscilla ‘‘Patsy’’ Bullitt Collins and sister Harriet Stimson Bullitt,
the two controlling shareholders of King Broadcasting Co., are forming
King Radio Co. to acquire and operate KING-AM & FM/Seattle. The com-
pany’s board will meet in late August to consider their buyout offer. No
price has been revealed, but analysts value the combo at approximately
$10 million.
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"We first sought out The Research Group because
we knew it would give us a very strong competitive edge.
We had a tough job to do in Las Vegas with our station
KMZQ-FM, 'Klassy 100." At

the time, there were five A/C éé F ; # 9

stations in the market — now rOIn to
there are two — that tells you 5

#1in 25-54

Working with The - / e
Research Group, our manager, [ S
Jim Donahoe, and our group l n One yea r- . W%
operations director, Jessie o el
Bullet, put together a plan to take advantage of an
opportunity in the market — a plan we pretty much
followed to the letter. It's taken us from ninth to first in a
year — first in both adults and women, 25 to 54.* R

We see a lot of benefits working with The Research S
Group at 'Klassy 100." They're very responsive — always e
reachable when we need them. They have a great ;
understanding of staying focused in a niche format. And
they present the information in a way that you are part of
the plan. It's a great partnership.”

Dex Allen £
General Partner

KMZQ-FM, Las Vegas
Commonwealth Broadcasting

*Winter 1990 to Winter 1991 Arbitron. AQH share. M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888

—————WAAA S CLICaRLadiohistonL.com _
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RADIO BUSINESS

TRANSACTIONS

Zimmer Zooms Into
St. Louis FM Action

Big Players On Sidelines As Credit Crunch Continues

WKKX/Jerseyville, IL-

St. Louis, MO

PRICE: $1,856,000

TERMS: Asset sale for cash

BUYER: Zimmer Enterprises, prin-
cipally owned by Jerry, Don, and
James Zimmer. They own WOOZ/Har-
risburg, IL; KDBX/Boonville, MO;
KZIM & KEZSICape Girardeau, MO;
and KWOC & KKLR/Poplar Bluff, MO.
SELLER: Don Cavaleri, court-
appointed receiver of Gateway Radio
Partners L.P. The company also owns
WJBM/Jerseyville, IL, an AM that's not
included in the sale. Cavaleri owns
60% of Empire Broadcasting System
Inc., licensee of WCZR/Charleston,
WV and WLZT/Miami, WV.
FREQUENCY: 104.1 MHz

POWER: 50kw at 500 feet

FORMAT: Country

COMMENT: Plans were announced in
February 1991 to sell this station to
radio consultant George Halsted Il
(aka Lee Michaels) for $3,176,000,
but the deal was never completed.

R R N
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KMDY/Thousand Oaks

PRICE: $300,000

TERMS: Asset sale for $270,000 and
non-compete agreement for $30,000;
escrow deposit $50,000 with balance
due in cash at closing.

BUYER: BuenaVentura Communica-
tions Inc., owned by the Villanueva
Living Trust, which is headed by
Daniel and Myrna Villanueva of
Somis, CA. Daniel Villanueva is part-
owner of KBRG/Fremont, CA; KLOK/
San Jose; KSRT/Orange, CA; WMDO/
Wheaton, MD; LPTV station W48AW/
Washington; and KSMS-TV/Mon-

terey. He's a former officer of TV group
operator Spanish international Com-
munications Corp.

SELLER: Comedy Broadcasting Co.,
headed by lra Barmak. The company
also owns KNJO/Thousand Oaks, CA.
FREQUENCY: 850 kHz

POWER: 500 watts day/250 walts
night

FORMAT: Comedy; buyer plans Span-
ish format

BROKER: Miller & Associates
COMMENT: An application is pending
with the FCC to upgrade power to
S50kw day/Tkw night.

KISZ (AM)/Cortez

PRICE: $147,500

TERMS: Asset sale valued at
$120,000 is payable via five-year
promissory note at 12% interest; addi-
tional $27,500 for non-compete

PROGRAMMING

FREE

MARKET
EVALUATION

©

HARRIS COMMUNICATIONS,

The Adult Rock, Classic Rock, Rock/AC Expert,
is offering free, two-day, in-market evaluations. We can help
your station achieve the success enjoyed by clients WLLZ, WMMR,
KRQR, WNEW-FM, WPDH, WRXK, and others.
To find out more call 215-789-0100. Hurry! This
offer is limited and subject to availability.

So call NOW!

215-789-0100

FULL SERVICE ROCK RADIO CONSULTANTS

WWWWw-amerecantradiohistorv-com

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $663,310,468)
Total Stations Traded This Year: ... ... .. 511
This Week’s Action: . ..

Total Stations Traded This Week:. .. ...... 7

$345,871,643

(Last Year: 700)

$4,033,060
(Last Year: $21,333,401)

(Last Year: 22)

$1,856,000

® Deal Of The Week:
® WKKX/Jerseyville, IL-St. Louis, MO

® KMDY/Thousand Oaks, CA $300,000
® KISZ (AM)/Cortez, CO $147,500

® WNBS/Murray, KY $875,000

©® KBJJ/Marshall, MN $350,000

® WWiT/Canton, NC $305,000

® KBYG/Big Spring, TX $199,560

agreement, payable in 50 monthly in-
stallments of $550.

BUYER: Delane Broadcasting Inc.,
owned by Dr. L.H. Degeneres of Co-

lumbia, SC; Lan Degeneres of
Dolores, CO; and Bill Beasley of
Durango, CO

SELLER: Explorer Communications
Inc., owned by James Hoffman and
Daniel Kelley. The company also owns
KISZ-FM|Cortez, CO.

FREQUENCY: 740 kHz

POWER: 250 watts day/1kw night
FORMAT: The buyer plans to carry
Satellite Music Network’s Pure Gold.

o S LR

WNBS/Murray

PRICE: $875,000

TERMS: Asset sale for $700,000 and
five-year non-compete agreement
valued at $500,000. The entire $1.2
million deal includes the $325,000
sale of LPTV station W46BE/Murray,
KY. The radio station assets are valued
at $150,000, with real estate valued at
$300,000. Escrow deposit is
$60,000; total of $750,000 in cash is
due at closing. The buyer has the op-
tion of paying $300,000 in cash at
closing and providing a three-year
promissory note for $400,000 at 10%
annual interest, with interest-only pay-
ments due quarterly. The non-compete
agreement will be paid via five annual
$100,000 cash instalments.

BUYER: Keith Stubblefield, aka Troy
Cory, of Pasadena, CA

SELLER: Murray Broadcasting Co.
Inc., owned by Charles Shuffett
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: Gold

s Ty T
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KBJJ/Marshall

PRICE: $350,000

TERMS: Asset sale for $300,000
cash. Non-compete agreement valued
at $50,000 is payable in instaliments
over three years. The buyer is also pur-
chasing accounts receivable tor 53%
of their value at closing

BUYER: Paradis Broadcasting of Mar-
shall Inc., owned by Melvin Paradis of
Spicer, MN. He also owns KXRA-AM &
FM/Alexandria, MN and is COO of the
seller

SELLER: CD Broadcasting Corpora-
tion, headed by Christopher Dahl. CD
also owns WWTC/Minneapolis-St.
Paul; KKAA & KQAA/Aberdeen, SD;
KJJQ & KKQQ/Volga, SD; KRRZ &
KZPR/Minot, SD; KQHT/Crookston,
MN; KKBJ-AM & FM/Bemidji, MN;
KLGR-AM & FM/Redwood Falls, MN;
KNUI-AM & FM/Maui, HI; and KRCS &
KBHBI/Sturgis, SD.

FREQUENCY: 107.1 MHz

POWER: 3kw at 242 feet

FORMAT: AC

WWIT/Canton

PRICE: $305,000

TERMS: Asset sale for forgiveness of
indebtedness totaling $280,000 and
assumption of $25,000 tax liability
BUYER: Greene Communication Co.
Inc., owned by Daniel Greene Jr. of
Athens, GA

SELLER: Mountain Broadcasting Inc.,
headed by Gary Ayers

FREQUENCY: 970 kHz

POWER: 5kw daytimer

FORMAT: Gold

COMMENT: This station was sold for
$390,000 in 1984.

o
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KBYGI/Big Spring

PRICE: $199,560

TERMS: Asset sale for $75,000 cash
and promissory note for $124,560,
payable in 60 monthly payments of
$2076

BUYER: Mel Zane Gilbert of Snyder,
TX

SELLER: Drew Ballard of Big Spring,
TX. He also owns KEOR & KHKC/Ato-
ka, OK; KTSH/Tishomingo, OK;
KRGT/Hutton, TX; and KFLB/Lub-
bock.

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: Country
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BEST MIX...
OF BARLEY AND HOPS’

LIGHT BEER

LIGHT BEER | [ LIGHT BEER N\ P Of LIGHT BEER | [ LIGHT BEER

hen it comes to successful marketing, no one can match the giants of the brewing

industry. For example, every light beer has the same basic ingredients...so why do
millions of consumers choose one over another? Beer marketers already know the answer:
Brand Loyalty. And, year after year, they continue to prove that it works.

Now, the lessons of brand marketing are available to radio through Stratford Research'’s
proprietary BR.A.N.D."™ System. Brand Recall Analysis in Diarykeeping builds awareness
without resorting to unimaginative, money-wasting product battles that confuse listeners
and turn the ratings game into a guessing game.

B.R.AN.D.™ blows off the foam and cuts through the clutter of “me-too” radio stations
to eliminate product confusion and tap into a unique identity that listeners will remember
at ratings time. If your station has a thirst for success, call Lew Dickey, President of
Stratford Research, at (419)698-1166, to hear what we can do for you.

STRATFORD RESEARCH
The Brand Leader.

MEDIA CENTER BLDG. Il * 2965 PICKLE ROAD ¢ TOLEDO, OHIO 43616 * (419) 698-1166

JAAAAALamericantadichistornv.com - e T
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NEWSBREAKERS.

SBK Ups Two

To Sr. Director

Lasher Handles AOR;
Mena Takes New Music

Neil quher Michael Mena

SBK Records has elevated Neil
Lasher from Director to Sr. Direc-
tor/Album Promotion and Michael
Mena from Director/New Music
Promotion & Marketing to Sr. Di-
rector/New Music. Both are based
in New York.

SBK Exec. VP/GM Daniel Glass
stated, “It’s getting tougher and
tougher to break new acts with
great new music and messages at
album radio. Neil Lasher has
broken through and stayed with
Jesus Jones and Kingofthehill and
proven it is possible. Mike has
spearheaded the Jesus Jones and
Loud Sugar campaigns and is
greatly responsible for their suc-
cess and the overall success of our
alternative department.”

SBK/See Page 30

Or-N-More & More

EMI duo Or-N-More enlisted the he/p of rapper Father MC for their first
single, “Everyotherday,” due in mid-August. Putting the finishing touches
on the group’s self-titled album are (I-r) the band’s Mike More and Orfeh,
Father MC, and EMI Sr. VP/staff producer Ron Fair.

un‘\‘\.}\\-\

James Now Warner Bros.VP/A&R

Heads Jazz & Progressive

Warner Bros.
has appointed
jazz artist Bob
James VP/
A&R, Jazz &
Progressive.
He'll still re-
cord, but wil
also seek new
talent and over-
see the daily
workings of the
department.

Bob James

WTAR/Norfolk Drops Nostalgia
For News/Weather/Sports

WTAR/Norfolk, which ruled the
market during AM’s heyday, has
dropped syndicated Nostalgia for
an all-News approach. According
to OM Tom Krimsier, WTAR will
rely on its existing 10-member
news staff for the bulk of its week-
day news coverage and will air
CNN Headline service at night and
during some portions of the week-
end.

Norfolk has no other all-News
outlet, and Krimsier downplayed
comparisons with crosstown
News/Talk WNIS. “To make our-
selves distinct we’ve decided to

focus on the news and information
content and let WNIS be the Talk
station. We’'ll be the news, weather
and sports station.”

Krimsier said the switch was
carried out with a minimum of
staff disruption. WTAR'’s two local
announcers are now news anchors,
while a talk host chose to leave
rather than accept an anchoring
post.

WTAR has slid 3.2-2.9-2.8 12+ in
the last three Arbitrons, and mov-
ed 1.9-1.42.3 in the corresponding
Birch books.

WB Chairman Mo Ostin com-
mented, ‘“[James’s] contributions
over the past three decades cannot
be overestimated. We're delighted
to be tapping his vision and exper-
tise in the A&R arena.” WB Presi-
dent Lenny Waronker noted “It’s
rare when an artist of Bob’s caliber
can function in an executive capac-
ity. But then, Bob James is a very
rare individual.”

James added, “It’s [as] a work-
ing musician that I can best com-
municate the views of the company
to the existing jazz and progressive
roster. That, and the chance to

JAMES/See Page 30

RCA Appoints Gales To

VP/Artist Development Position

RCA has hired David Gales as VP/Artist Devel-

i opment. Gales, formerly VP/Product Development &

Operations at A&M, will be based in New York. He'll
oversee artist development and video promotion, co-
ordinate marketing, and develop marketing plans and
career strategies for RCA artists.

Sr. VP/Marketing Randy Goodman cited Gales's
“exceiient track record” and what he called a “shared
philosophy of building the new RCA on a foundation
of excellence.” Before joining A&M, Gales was Mar-
keting Director at CBS Records.

David Gales

Scotti Bros. Taps Jones As VP

Will Oversee Expansion Of Black Music Division

Mills Now GSM
At CR KUFX

Marcie Mills has been named
GSM at KUFX/San Jose. She joins
the Kool Communications Classic
Rocker from Torbet Radio, where
she’s been an AE for the past year.

“We've finally found just what
we were looking for: the best!”’ ex-
claimed KUFX GM Ed Krampf.
“Marcie’s enthusiasm, experience,
and drive will be a great asset to
the station.” Mills begins her new
job July 22.

i

Ronnie Jones

Scotti Bros. Records, which merged with All
American Communications earlier this year, has ex-
panded its Black Music Division and named industry
vet Ronnie Jones VP to oversee the department.

“We are building Scotti Bros. Records into a full-
scale label with a broad roster of artists,” said Al
American President Myron Roth. “Stepping up our in-
volvement in the urban area is an important part of our
growth, and we're fortunate to have such an out-
standing professional as Ronnie to direct this expan-
sion.” Jones has previously been VP/Promotion at
Motown and Esquire.

Scotti Bros. will release a James Brown album
later this month.

Cardiac Ups Caviano To Nat’l Promo Dir.

Cardiac Records is boosting National Director/
Speciai Projects Ray Caviano to National Director/
Promotion. He'll oversee the entire Cardiac promotion

staff.

President Cathy Jacobson stated, “Ray is totally

committed to promoting, breaking, and establishing
new music by new artists in a fresh and innovative
way. His track record in promotion and artist devel-
opment speaks for itself.” Caviano, a 20-year music
vet, came to Cardiac in January from Micmac Rec-
ords. He's worked at Warner Bros., Atlantic, Lon-
don, and TK, and was President of his own RFC Rec-

ol

Ray Caviano

ords.

CALL US AND ASK WWHY!
1-800-331-4438

BUMPERSTICKERS WORTH SWITCHING FOR!

CLEVE,

wWwWwW americanradiohistorv-ecom
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NOW IT's YOUR JURN.

New Rock ©

ON CAPITOL COMPACT DISCS,
indulge yourself in "Chocolate Cake.” CASSETTES AND RECOROS

‘ produced by Mitcnel! § and Neil finn The ﬁTST cut from WOODFACE
Management: Gary Stamier Management/ Cractol

Grant Thomas Manageme
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NEWSBREAKERS.

Radio

@ JAY CHRISTIAN has been upped
from Station Manager to GM at WPHC
& WVRY/Waverly, TN.

O WILLIAM BLAND has
WRKZ/Hershey, PA as GM.

joined

@ TOM WILLIAMS has been tapped as
GM at WHMA-AM & FM/Anniston, AL.
He most recently managed WSYE/
Tupeio, MS.

® STEVE WEST leaves the Direc-
tor/Operations siot at Metro Traffic to
assume a similar post at neighboring
KUIi/Dallas-Ft. Worth.

Steve West Brian Strack

®BRIAN STRACK has been ap-
pointed GSM at WOMG/Columbia, SC.
He had served in sales and manage-
ment positions at crosstown WNOK.

® DENNIS MARTIN segues from Sr.
AE to Local Sales Manager at WQSN &
WQLR/Kalamazoo, M.

Born To:

Film House Marketing Dir.
Nina Rossman, husband Jef-
frey, son Ryan Alan, June 28.

KHMX/Houston air talent
Larry Morgan, wife Charla, son
Alexander Joseph, July 2.

Atlantic VP/Nat'l Album Pro-
mo Danny Buch, wife Sue,
daughter Hayley llana, July 5.
Marriages:

KLLL/Lubbock MD Jay Rich-
ards to Lori Borland, June 29.

WUSNIChicago air talent

. Nancy Turner to John Crane,
July 6.

WKDQ/Evansville, IN MD
Dave Waestrich to Jennifer
Colb, July 6.

Impact Mid-Atlantic Regional
Promo rep Trish Merelo to Co-
lumbia recording artist Rob
Miller (Tommy Conweli & The
Young Rumbilers), July 6.

Gary Chappell

Bob Snyder

®BOB SNYDER is elevated from
Sports Marketing Director to the newly
created National Sales Manager posi-
tion at WMAL/Washington.

| = Yo ,ﬁ -
ReCuIus
® GARY CHAPPELL is named VP/
Sales & Marketing at Real Music. He

formerly was VP at Music West Rec-
ords.

® JEB HART becomes Director/Progd-
uct Marketing at PolyGram Label
Group. Prior to joining he managed Jill
Sobule. Other PLG appointments: JAZ-
ZY JORDAN and JIM PITULSKI be-
come Associate Director and Man-
ager/Product Marketing, respectively;
REBECCA CARROLL is tapped as
Marketing Coordinator. Jordan comes
from the Director/Urban Promotion
post at RCA Records; Pitulski segues
from Columbia Records, where he was
Manager/Metal Marketing & Promotion;
Carrolt switches from a similar position
at MCA Records. Concurrently,
DANIEL JASON is named International
Product Manager at PolyGram Holding.
He moves from Coordinator/Interna-
tional Product & Catalogue Services.

® JEANINE MERGET is tapped as
Merchandising Manager at WEA. She
segues from National Product Develop-
ment Coordinator.

FASS

L g S
Scotti Bros. hosted a reception at L.A.'s Bel Age Hotel in honor of Electric
Light Orchestra Part ll, whose new self-titled LP was recently released.
Seen at the soiree were (front, I-r) Rockview Promotions’ Don Arden and
band members Bev Bevan, Pete Haycock and Hugh McDowell; (back, I-r)
the band’s Neil Lockwood, All American Communications President Myron
Roth and CEQ Tony Scotti, ELO II's Louis Clark, Scolti Bros. GM Chuck
Gullo, and the band’s Eric Troyer.

F

Jeb Hart Ginger Greager

® GINGER GREAGER joins Mercury
Records as Manager/Publicity. She
previously handled corporate press for
Flashframe, a music video production
firm.

® TERRY ZELLMER has been pro-
moted from Product Development
Manager/Specialty Lines to Director/
Product Development of the same di-
vision at Uni Distribution. Replacing him
is SUE KELLEY, who formerly served
as Music Acquisition Manager at Per-
sSonics.

® LISA ZAMBRANO has joined Victory
Music as Director/Artist Development.

® JEFF LEVINE is upped from Man-
ager to Director/Distribution & Traffic at
Rhino Records.

National
Radio

® UNISTAR will present two three-
hour specials this month: “The Yes
Story” (July 19-21) and "“The Great
Sounds Of Tony Bennett" (July
26-28); (719) 540-4646.

Slaughter’s debut, “Stick it To Ya,” has gone di

Twice The Metal

;

ouble platinum. Shown after the rockers' recent Toronto gig are (I-r)
band members Mark Slaughter and Tim Kelly, Chrysalis’s Vice Chairman/CEQ Joe Kiener and President John Sykes,
and Slaughter’s Blas Elias and Dana Strum.

Robyn Bentley — Middays/
Promotions Director WCDX/
Richmond (804) 353-4384

Chuck Boozer — Mornings
WMXC/Charlotte (704) 847-
9036

Ron Brandon — PD WGRD/
Grand Rapids (616) 455-9081

Tony Colter (aka Tony C.) —
Afternoons/MD WNCX/Cleve- -
land (301) 987-0406

Jim Darby — Mornings

WGH-FM/Norfolk (804) 431-
8826
Paui DeFrancisco — Over-

nights/swing WKCI/New Haven
(203) 628-6944
John Griffin —
nights KZHT/Sait
(801) 268-0782
Laura Kelley — MD/middays
WVIC/Lansing (616) 968-4440
John Loscalzo — Nat.
Dir./Alternative Promo MCA
Records (818) 505-9745
Bobby Mitchell — Asst. PD/
middays KYRK/Las Vegas
(702) 871-8884
Gary Parks — PD WPNT/Chi-
cago (708) 668-6492
Danny Stewart — Afternoons
WVIC/Lansing (517) 887-7444
Sky Walker — Nights KKBT/
Los Angeles (818) 776-0903
Mark Wilkins — Swing
WVIC/Lansing (517) 655-5311

MD/over-
Lake City

Industry

® KURT MISCHE has been appointed
Director/Station Development at Irwin
Pollack In-Station Sales Training.

® GREG SOWDERS joins Warner/
Chappell Music as Manager/Film &
Television Music. He had been a mem-
ber of the Film & Television Relations
staff at BMI Public Relations. Also,
DAVID STAMM becomes Manager/
Creative Services. He had served as
an A&R rep at Arista Records.

® MARK FRIED has been upped to Sr.
Director/Writer & Publisher Relations at
BMI Public Relations. Aiso, CATHY
JACKSON is upped to Director of the
same division.

Changes

Charles Thompson joins KUil/Dal-
las-Ft. Worth as Account Manager.

lan Mittler has been appointed AE at
WPCH/Atlanta.

Shilah Morrow is named National
Product Development Coordinator at
WEA. Concurrently, Dawn Mori moves
from Inventory Clerk to In-House Mar-
keting Rep.

SEPTEMBER 11-14

Kl

SAN FRANCISCO
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“One Day At A Time”

the first single fram the Charisma debut album

Serious Fun

Produced by

Don Was
R—— :s--l-JLL = 3

Management:
SRS
Bud Prager and
Mike Renault
/E.S.P. Management

charisma

1991 Charisma Records, Inc
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OVERVIEW

Developing A Quality Support Staff

wing to layoffs brought on

by the recent — some would

say current — economic cli-
mate, more companies are asking
lower-level workers to handle more
responsibilities.

All companies need to teach their
clerical, secretarial, and adminis-
trative employees to perform at
top-flight levels. Susan Slaughter,
President of the Wall Street Ser-
vices management consulting
firm, offers the following sug-
gestions on helping your support
staff deal with their growing work-
loads.

¢ Open your lines of communica-
tion. Ask them to discuss their feel-
ings about the company after it’s
been trimmed. This can be done
either in confidential, one-on-one
situations or in a group led by non-
management personnel.

Ask your people what they would
do to cut costs and be more produc-

A

Bénézf;ts’ Of
‘Invisible
Discipline’

aving discipline means

adhering to patterns of be-

havior which may not be
noticeable in the short run, but will
prove their worth in time.

A good example of this “invisible
discipline,” according to Interna-
tional Sports Management Group
CEO Mark McCormack, is keeping
secrets. Learn not to open your
mouth when you’re given informa-
tion and people will realize you’re
trustworthy.

Another example is loyalty. No-
body will compliment you, but
they’'ll notice it when you’re not
around.

It also takes discipline to walk
away from a bad deal. You won’'t
get public credit for your decision,
but you’ll know you did the right
thing.

tive. (Your goal is to involve them
in the company’s operations and
make them realize that they’re val-
uable contributors.)

» Establish the value of their
jobs. All too often, support workers
don’t feel that their work has any
effect on the company at all. In-
crease their responsibility and au-
tonomy and explain how they influ-
ence other operations. Also en-
courage them to ask questions.
Taking these steps will encourage
your staffers to do better work at a
faster pace.

he average cost for busi-
Tness travelers to eat
three meals a day in New
York City is $88.17 — nearly
$40 more than the average
U.S. cost {$48.59).
Following are the five most
and least expensive cities for
business dining, with the

average costs for three meals a
day:

MOST EXPENSIVE
City Cost
New York $88.17
Washington $68.51
Boston $68.25
Dallas $65.92
Chicago $65.54

LEAST EXPENSIVE

City Cost
Mobile $36.44
Springfield, MO $36.45
Baton Rouge $36.81
Roanoke $36.88
Madison, WI  $37.19

Source: Corporate Travel
magazine

e Don’t keep them in the dark.
It’s important to let them know
what’s going on and how much the
jobs they’re doing are helping the
company meet its goals. People
need a vision to know what they’re
supporting. Knowing more about
the company’s objectives and stra-
tegies spurs commitment.

* Draw clear lines of responsibi-
lity. In a situation where assistants
might be helping more than one de-
partment, it’s important to define
each person’s job, especially with
tasks that don’t come up all the
time.

¢ Get them into the action. It’s
easier to do this when they’re sit-
ting close to their bosses, instead of
off in a corner. Keeping workers
close to the action also stimulates
commitment and hard work.

e Challenge them. An employee
who is asked to do more will feel
greater motivation and satisfac-
tion. Assign your staffers work
you're not sure they can do. Nine
times out of 10, they’ll surprise you
by doing a fine job.

Radio é\"’rocery |
Marketing
Network Arrives

allas-based Strategic Pro-

motions has formed the

“Grocery Marketing Net-
work,” consisting of radio stations
across the country that seek adver-
tising revenue from local and re-
gional food brokers and manu-
facturers.

The purpose of the GMN is to as-
sist stations in developing promo-
tional programs that will attract
broker and food rep dollars.

There’s no charge to join the
GMN. Stations must agree to share
their grocery marketing activities
with other GMN stations, however.
For more info, call (214) 871-1016.

CFAX Cuts To The Quik

Station Serves Clients Catchy Promos

hen Canada’s spring '91
book arrived, so did the
latest marketing promo-

tion from CFAX/Victoria, BC. The
Full-Service AC station sent about
500 cans of customized Nestle
“Quik” to its local clients as well as
various agencies and reps.

The AM outlet has shipped similar
promos twice a year for several
years, according to VP/PD/OM Ter-
ry Spence. He said this particular
concept was the brainchild of Presi-
dent/GM Mel Cooper, who also
wrote the mouth-watering copy for
the ersatz Quik label.

Spence told R&R getting permis-
sion to use the products hasn’t
been a problem. He buys the items
from local distributors, gets labels
printed, and has the station’s pro-
motions staff affix the packaging
and send out the goods.

-

are delivered locally by taxi and the
rest are sent to agencies and reps
throughout Canada and the U.S.
For more info on the savory
scheme, call CFAX at (604)
386-1070.

DA iELlivE i

® July 11-14 — Upper Midwest
Communications Conclave.
Radisson Hotel South, Minne-
apolis.

®July 13-17 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City.

® August 344 — Dan O’Day's
Air Personality Plus+ seminar.
Radisson Hotel, Detroit Airport.

® August 22-24 — Talentmas-
ters Morning Show Boot Camp.
Hyatt Ravinia, Atlanta.

©® September 8-10 — Burkhart/
Douglas & Associates Client
Meetings. Grand Hyatt Union
Square, San Francisco.

® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco.

® September 13 — Academy
Of Interactive Entertainment
Arts & Sciences confererice.
Executive offices, Los Angeles.

©® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Converition
Center.

® October 2 — CMA Awards.
Grand Ole Opry, Nashvilie.

® October 3-5 — Concrete
Marketing’s Foundations For-
um. Los Angeles Airport Marri-
oft.

® October 3-6 — Society of
Broadcast Engineers Natonal
Convention. Hyatt Regency,
Houston.

® October 14-16 — Broadcast
Cable Credit Association's 26th
Credit and Collection Seminar.
Palmer House Hotel, Chicago.

CALL US AND ASK WHY!
1-800-331-4438

BUMPERSTICKERS WORTH SWITCHING FOR!

=T ommunication

=——fraphics Inc
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WEEKEND BOX OFFICE
JULY 3-7

1 Terminator 2: $52.30
Judgment Day (Tri-Star) *

2 Naked Gun 2'2: $11.62
Yhe Smell Of Fear
(Paramount)

3 Robin Hood: $10.34
Prince Of Thieves (WB)

4 City Slickers $8.20
(Columbia)

5 Problem Child 2 $7.64
(Universal) *

6 The Rocketeer $5.28
(Buena Vista)

7 Dying Young $3.17
(Fox)

8 Backdraft $2.81
(Universal)

9 Soapdish $2.36
(Paramount)

10 Thelma & Louise $2.04
(MGM)

All figures in millions
*First week In release
Note: Figures reflect a five-day weekend
Source. Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’s openers include
“Boyz N The Hood,” co-starring
Priority rapper ice Cube. The
drama features a Qwest/WB
soundtrack with previously un-
released songs by Tevin Camp-
bell (the current single “Just
Ask Me To"), Ice Cube, Yo-Yo,
Compton’'s Most Wanted,
Tony! Toni! Tone!, Monie
Love, Kam, 2 Live Crew, Force
One Network, and Stanley

Clarke, as well as music by

Main Source, Hi-Five,
Short, and Quincy Jones.

Also opening this week:
“Point Break,” starring Patrick
Swayze and Keanu Reeves.
The action-thrilier's MCA
soundtrack includes tunes by
Ratt (who perform the single
“Nobody Rides For Free”), L.A.
Guns, Wire Train, Concrete
Blonde, Liquid Jesus, Loud-
house, Shark Isiand, Public
image Ltd., Westworld, and
Sheryl Crow.

Too

CURRENT

® ROBIN HOOD: PRINCE OF THIEVES
Single: (Everything | Do) | Do It For You/Bryan Adams

(A&M/Morgan Creek)
® JUNGLE FEVER (Motown)

Single: Gotta Have You/Stevie Wonder
@ DON’T TELL MOM THE BABYSITTER'S DEAD (Giant/WB)

Single: Perfect Worid/Alias

Other Featured Artists: Boom Crash Opera, Modern English, Flame

O NEW JACK CITY (Giant/Reprise)

Singles: | Wanna Sex You Up/Color Me Badd
For The Love Of Money/Living For The City/TroopiLevert
Other Featured Artists: Ice-T, Keith Sweat, Guy

©® THE FIVE HEARTBEATS (Virgin)
Single: Nights Like This/After 7
Other Featured Artists: Dells, Patti

LaBelle

UPCOMING

@ BOYZ N THE HOOD (Qwest/WB)

Single: Just Ask Me To/Tevin Campbell
Other Featured Artists: ice Cube, 2 Live Crew, Yo-Yo

® POINT BREAK (MCA)
Single: Nobody Rides For Free/Ratt

Other Featured Artists: L.A. Guns, Concrete Blonde, Liquid Jesus
@ BILL & TED’S BOGUS JOURNEY (Interscope/EastWest)

Singles: Shout It Out/Slaughter
Drinking Again/Neverland
The Reaper Rap/Steve Vai

Other Featured Artists: Megadeth, Primus, Faith No More

e i

MEDIA

TOP TEN SHOWS
JULY 1-7

1 Designing Women
2 60 Minutes
3 Northern Exposure
4 In The Heat Of The Night
5 Murphy Brown
6 Family Matters
7 Unsolved Mysteries
8 Movie (Sunday)
(“The Town Bully”)
9 Full House
20/20 {tie)

T R e e

All show times are EDT/POT unless oth-
erwise noted, subtract one hour for COT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Friday, 7112

e En Vogue, "The Arsenio
Hall Show” (syndicated; check
local listings for station and air
time).

 Blilly Idol, the Divinyls, and
School Of Fish, “ABC's In Con-
cert '91"” (midnight).

L A A

Saturday, 7/13

s Crowded House, “Late
Night With David Letterman”
(NBC, 12:30am).

e Tina Turner, Richard
Marx, Rush, and Stevie Ray
Vaughan are spotlighted on
“Global Jam" (syndicated,
check local listings).

Moﬁday, 7115

« Michael Bolton, "Arsenio
Hall.”

Tuesday, 7H6
* Wynton Marsalis, “The To-
night Show Starring Johnny
Carson” (NBC, 11:30pm).

Wednesday, 7117
¢ Emmylou Harris, "David
Letterman.”

e Candy Dulfer, “Arsenio

Hall.’

Thursday, 7/18
o Riff "Arsenio Hail.”
o Gloria Estefan, “Johnny
Carson.”

adonna again proved to
be the top draw at our na-
tion's newsstands this

week, with a different story in at
least seven national publications!
Behold:

e She lost her latest lover to Liza
Minnelli (News Extra).

e A spiritual transformation will
cause her to travel the globe and
help poverty-stricken children
(Sun).

e She offered 800-pound
“world's fattest actress” Katy
Dierlam a gig as a backup singer/
dancer (Weekly World News).

e She's had two nose
{Globe).

e She and Mickey Rourke have
agreed to co-star in a film and are
looking for “the raunchiest script
they can find” (Star).

¢ Jose Canseco's former lover
confirms the slugger had a romantic
affair with the- singer (National En-
quirer).

e She was named as one of
1991's “50 Most Beautiful People
In The World” (People). Sinead
0O’Connor, Chynna Phiilips, Clint
Black, Whitney Houston, Mariah
Carey, Vanilla Ice, and Gerardo
also made the list.

jobs

ink épomngs

® The real reason Axl Rose was
two hours late for Guns N’ Roses’
recent NYC show? He and super-
model Stephanie Seymour “were
busy steaming up the windows" at
their room at the Royalton Hotel
(Globe).

e Donald Trump's fast-fling
galpal Carla Bruni once dated Eric
Clapton and Mick Jagger (Star).

* “} got a million dollars’ worth of
press for $2500" — N.W.A. mem-
ber Eazy-E evaluates his donation
to the Republican Party (Entertain-
ment Weekly).

* Whitney Houston wants Bobby
Brown to sign a prenuptial agree-

HEAVEN SCENT —
can be sexy, " says Amy Grant, who
also tells People her 14-year-old
nephew dismissed her original con-
cept for the “Baby, Baby” video —
shooting it in a roomful of diapered
babies — as a “stupid idea.”

“Christians

ment before she sets a wedding
date (Star).

o “Celebrity Palm” subject Jona-
than Knight of New Kids On The
Block is reaily “quite square” (Na-
tional Examiner).

e A Tucson woman says Clint
Black secretly fathered her love
child one night on the road (Globe).

¢ Randy Travis and wife/man-
ager Lib Hatcher are planning a
child (National Examiner).

More Elvis Sightings

The cover of the Weekly World
News heraids a “New Wave Of El-
vis Sightings,” citing sightings by
eight different people — including a
Texas woman who says the King
gave her a Cadillac!

R&R doesn't run comic strips,
but we do take a comic trip each
week through the nation's con-
sumer magazines in search of
everything from the sublime to
the ridiculous in music news.
R&R has not verified any of
these reports.

Tt B 4
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Heartemngly consistent and attrd
makes him distinctive is his exotic
 zend psychedelia...Lenny is the e
«nof pop funk."”
!;\ ;Peop/e/Mcy 3, 1991

[y ‘ewz

Over 600,000 albums sold outside the US

Top 10 single in UK and Holland
Japanese shows sold out in one hour

Gold album in UK, Canada, Holland and Belgium

Sold-out European tour

"richly textured, movingly execu

to demonstrate a talent for crafting and arranging
Rolling Stone/April 18, 1991

From the album Mama Said.

Management: Howard Kaufman &
Craig Fruin for HK Management.

/
Vﬁ&‘o 1991 Virgin Records Americo, Inc.

"a feeling of musical omnipotence and emotiona
heard in pop is still with Lenny Kravitz on Ma

The Rocket/May 1991

—————— A ericantadichistor.com



www.americanradiohistory.com

18 eRraR Juy 12,1991

OVERVIEW

Favorite Activities Of
Today’s Single Women

Listening To Music Is Top At-Home Choice

oday’s single women are

more independent than they

are marriage-minded or ca-

reer-obsessive, according to a re-

cent Mademoiselle study derived

from focus groups and a nation-
wide mail survey.

¢ Listening to music tops the list

of preferred at-home activities

with 88%, followed by reading
magazines (86%) and reading
books (80%).

 Nearly nine in 10 single women
(89%) surveyed say shopping is
their favorite way to reward them-
selves; 75% prefer to engage in a
favorite pastime.

41% Buy Music
As A Reward

e When they get that urge to
splurge, 41% (47% of 18-24s) choose
to buy tapes or CDs. (Among 25-29
and 30-34 smgle women, the per-

Cool Mallboxes.
Hot Home Food
Delivery Idea

fter a long day at work,

probably the last thing

you want to do is trek to
the grocery store. Having your
food delivered is no option — if
youre not home to collect the
goods and pay the guy.

However, the Howard Marlboro
Group retailing consultancy antici-
pates a day when stores will send
people on a regular route — like the
postman — delivering individual
food orders to private, refriger-
ated, locked boxes that shut auto-
matically. These orders could be
placed by fax, computer, or phone.

Then when you got home, you'd
collect your groceries (using a cod-
ed plastic key card) and your mail
at the same time.

centages dip to a still-healthy 37%
and 31%, respectively.)

e Other “reward” purchases in-
clude clothing (68% ), cosmetics or
perfume (44%), jewelry (33%), lin-
gerie (32%), and flowers (14%).

Ladies’ Nights

» Most single women (81%) say
part of their personal lives includes
participation in fitness/exercise
activities.

« Their top five social activities
are dinner out at a restaurant
(89%), partying with friends
(75%), going to a movie (73% ), and
going to a club/lounge/bar and en-
tertaining friends at home with din-
ner (each 51%).

Work & The Future

¢ Although 72% of the respon-
dents say they’re proud of their
ability to earn their own living, 58%
say they’re not willing to give up
their personal lives for work.

* And don’t assume newlyweds
are the only ones who buy furni-
ture, china, or linens — 64% of
those surveyed say it’s silly to wait
until you’re married to purchase
such items.

i “7‘
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. population size over the past §
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" Household size 1970 1900
1 person 17% 25% |
é:ﬁ 2 persons 29% 32% %
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'g Source: U.S. Census Bureau
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RADIO BOARD GAME

hat do Florida, a pi-
ano, and a jailer have
in common? If you

know the answer, you'd do well
at “Tribond” — a board game
that's already being played on
more than 30 radio stations
around the U.S.

Developed by three college
roommates, Tribond is an inter-
active game in which players (or
teams) try to guess the common
bond among three items. Radio
stations interested in playing the
game on-air also may want to
set up cross-marketing partner-
ships with local retailers.

The game, which was intro-
duced last year, is being mar-
keted by the inventors’ own firm

Listeners Race To Solve
Riddles In ‘Tribond’

TRIEOND"

The Uproarious Game of Connecting Clues!

— Big Fun A Go Go. Sug-
gested retail price: $30-$35.

For more info, call one of the
company’s principals at (813)
921-1352, (609) 429-2415,
or (607) 844-8462. (By the
way, the answer to the question
above is ... they all have
keys.)

COOK IN A CAN

Vending Machines
Offer Faster Food

magine . . . hot pizza in 60 sec-

onds. Impossible, you say? Not

with today’s technology. Sev-
eral companies are working on
vending machines that deliver piz-
za, french fries, and chicken in sec-
onds.

Edgewater Foods International
is setting up its Presto Pizzeria ma-
chine in a Boston hospital. For
$2.50, the device will slide you a hot
7-inch pizza (cheese or pepperoni)
in one minute. Cafe Quick Enter-
prises has developed a multipur-
pose machine that sells french
fries, pizza, and chicken; and Ore-
Ida is working on a french fry ma-
chine.

Prize Frize also has been devel-
oping a fry machine over the past

few years (see R&R 7/18/86), be-
ginning with an oil-cooking french-
fry model. The new and improved
version fries a potato-based dough
and then cuts it into strips.

Taste Challenge
The biggest problem with the
machines so far is taste. Those
with built-in microwaves produced
tasteless and brittle foods, while
stoves yielded soggy and greasy

‘fare.

To overcome this obstacle, Cafe
Quick thaws the interior of pizza,
fries, or chicken with a microwave
and then blasts it with hot air . . .
all in about 60 seconds. Ore-Ida’s
machine uses hot air and takes on-
ly 40 seconds.

Bedroom
Behavior
Surveyed

merican men change their
A sheets five times in an aver-

age month. According to a
recent survey commissioned by
Domestication Mail Order Cata-
logues, this is actually more often
than their female counterparts.

The survey also found that the
majority (37%) of Americans sleep
in queen-size beds, and that the
majority (46%) of women prefer
bed coverings in floral patterns.

Furthermore, the survey discov-
ered that 31% of U.S. women sleep
in rooms with blue walls, and that
34% of men sleep in white-walled
bedrooms.

However, American women
were found to spend more time
reading for pleasure or talking on
the phone in their bedrooms than
men.

75% Of U.S.
Own Athletic
Footwear

rying to find a good promo-

tional tie-in for the summer

months? Think shoes ...
athletic shoes. According to a
Roper report, more than three-
quarters of Americans currently
own a pair of running or tennis
shoes and women are just as likely
to wear them as men (47% of
women vs. 48% of men).

About nine in 10 Americans un-
der 44 own a pair of athletic shoes,
while three-quarters in the 45-59
age range do and only half of those
over 60 have a pair.

The 18-29 generation is more like-
ly (four in 10) to wear them on a
regular basis, and one-third of
baby boomers wear them on a typi-
cal day. Only onequarter of 45-59-
year-olds and 15% of folks 60+
wear sport shoes regularly.

Free Trial Offer

Buy Two Months, Get One Free
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the hits and new songs for CHR, AC, Country, AOR and Urban weekly before they’re hits. ggWeekm2;§ \ } EE h@ B
We're s0 sure you'll find HitDiscs™ indispensible that no contract is required! 1,750 stations + Compact = LS F i U
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TwoGreat "NewRock"
‘Shows From Westwood On

IN CONCERT: NEW ROCK

is the only show that features live concerts
from modern rock artists, recorded through-
out the U.S. and U.K. The IN CONCERT:

NEW ROCK lineup has included Midnight Oil,
Erasure, The Cure, The Jesus and Mary Chain,
Depeche Mode, Happy Mondays, R.E.M.,

New Order, and EMF.

ON THE EDGE brings you special

in-studio recordings done exclusively for
Westwood One, along with revealing stories
told by today's most cutting-edge musicians...
Jane's Addiction, Chris Isaak, Ride, The
Charlatans U.K., Fishbone, and Hoodoo Gurus.

For information on these or any other
Westwood One shows or specials, contact
your Westwood One representative today.
In Los Angeles call 213-840-4000, or fax
to 213-204-4375. In Canada call S.B.S.
at 416-597-8529.

WESTWOOD ONE RADIO NETWORKS

———(AAAAL aMEricantadichistionLcom . . e/
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In Every Dream Home A Fax Machine

¥ 2010, home fax machines

may be as common as

home answering machines,
according to a recent forecast by
Austin, TX-based Technology Fu-
tures Inc.

The initial boom in home fax ma-
chines will begin with the at-home
office crowd. TFT predicts that half
of America’s home offices will
have fax machines by 1995, and
that 95% — an estimated 40 million
home offices — will have them by
the year 2000.

The report also predicts sales of
fax machines to homes without of-
fices will begin to increase in about
four years, and that by 2000 there

may be 20 million fax machines in
homes that are being used exclu-
sively for personal correspon-
dence.

Annual sales of home fax ma-
chmesareexpectedtopeakmthe

u

late '90s at somewhere between 7
million and 9 million units. How-
ever, if people don’t buy fax ma-
chines solely to communicate with
friends and family, annual sales
rmght peak at 5 million in 1995.

Turnmg Mounds Of Data
Into The Sounds Of Music

ne day you may be able to
O listen to music generated
by utterly irrelevant data
stored in your computer. This
heady concept is the byproduct of
research conducted by the Univer-

BRIGHT IDEA

Headphones Change
Colors In The Sunligh

transformation possible.)

players.

Switch” — a set of stereo headphones that changes colors from
light pink to deep purple when exposed to the sun's infrared rays.
(A special light-sensitive plastic — ethylene-vinyl acetate — makes the

M ilwaukee-based Koss Corporation recently introduced the “Light

The 'phones — which can be customized with your station’s logo or
call letters — are compatible with all portable stereo, cassette, and CD

The lightweight (1.5-ounce) devices have a frequency response of
20-20,000 Hz and a distortion level of less than 1.5%. Price: $9.99.
Call (414) 964-5000 for more info.

sity of Illinois, which is using
computer-generated images to vis-
ualize the immense amount of data
generated by supercomputer simu-
lations.

The university’s supercomputing
center visualization specialist Alan
Craig now is working on using
sound to represent and analyze
these mounds of data.

Using special computer hard-
ware and software, Craig produces
sounds ranging from traditional
musical notes to knocks and bells.
These sounds are then synchroniz-
ed frameby-frame on videotape
with the corresponding computer-
generated visuals.

Craig already has added sound
to existing visualizations of Los An-
geles smog, the role of a fire in Yel-
lowstone National Park, and hu-
man blood flow.

Stamp-Sized
Video Camera
Developed

esearchers at Scotland’s

Edinburgh University have

created a video camera
about the size of a postage stamp
that can be made for less than $50.
The camera integrates an image
sensor with other camera electron-
ics and a tiny lens onto a single
silicon chip.

Reportedly 100 times less costly
to manufacture than similar de-
vices, this new technology paves
the way for inexpensive video tele-
phones, advanced security sys-
tems, medical imaging, machine
vision, robotics, and video toys.

ROCK ouT!

Wireless Speakers For
The Great Outdoors

borhood now that Van Nuys, CA-based Datawave has introduced a
wireless rock speaker (the “"WRS-10") designed specifically for out-
door use.

Working in tandem with the company's wireless transmitter (the
"WS-7"), the ersatz rock (pictured) can pick up sound from radios, turnta-
bles, CD players, cassette decks, TVs, etc. Capable of running for up to
100 hours on four “D" batteries, the WRS-10 can transmit within a

S peakers camouflaged as rocks soon may be rollin’ into your neigh-

150-foot radius of the sound source or transmitter.
Made from reinforced fiberglass, the weatherproof wireless speakers
also can be combined with additional rock speakers (“RS-10s) for sur-

round sound effects.

The ability to customize the item also affords you the rare opportunity
of seeing your station's call fetters set in stone. Suggested retail price: less
than $200. Phone the firm at (818) 908-9283 for more info.

‘Electronic Bullets’ May Blow
lllegal Cable Boxes Away

ble channels by less-than-hon-

orable methods, your time
may be running out. By the end of
the year, about 25 cable companies
throughout the U S. are expected to
fire “electronic bullets” through
their systems, disabling unauthor-
ized cable boxes.

The bullet is a software program
that blows out the illegal chips in
the cable box that make such pi-
racy possible. When Queens, NY’s

If you're getting premium ca-

American Cablevision shot a bullet
through its system recently, 317
people were charged with cable pi-
racy when they turned over their
boxes to the company for repair.

The Hatboro, PA division of Gen-
eral Instrument Corp., which
makes the cable boxes, has been
besieged with requests for the new
zapping software. Meanwhile, GI's
archrival, Scientific-Atlanta Inc.,
reportedly is working on its own
version.

o S e __*..

CALL US AND ASK WHY!
1-800-331-4438

BUIMIPERSTICKERS WORTH SWITCHING FOR!

WWW.amerticanradiohistorv-com
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OUT ON A LIMBAUGH

Catching

ince his August 1989

syndication debut, EFM

Media talk host Rush
Limbaugh has been on a
Rocketeer-like ride toward the
radio stratosphere.

With 371 affiiates and a weekly
cume of 7.1 million, the former Top 40
jock and staunch political conservative
is the nation’s most-listened-to Talk
personality and radio’'s hottest proper-
ty.

R&R News/Talk Editor Randall
Bloomquist recently caught up with
New York-based Limbaugh in Seattle,
where he'd just delivered a keynote
speech at the National Association of
Radio Talk Show Hosts’ recent annual
convention.

R&R: What made you king of the
Talk hill? Can you explain it?

RL: The reason people listen to
my show is that it’s fun. People
turn on the radio for three things:
to be entertained, to be entertain-
ed, and to be entertained. Now
entertainment can comprise a lot
of things. News can be entertain-
ing.

My attitude when I go into the
studio is that my first obligation is
to the vagaries of this business, to
get ratings. I go into the studio to
attract and hold —with entertain-
ment — the largest possible audi-
ence for as long as possible, so my
little company can charge confis-
catory rates. a portion of which
goes into my pocket.

A turning point in my career
came when I realized that the sole
purpose for all of us in radio is to

66/

People turn on the
radio for three
things: to be
entertained, to be
entertained, and to
be entertained.

99)

sell advertising. I used to think ra-
dio was for me to become a star
and get my ego thrills. I wasn’t lis-
tener-oriented, I was me-oriented.
As I got a little older I realized the
key to my success was making the
audience want to listen to me.

R&R: So entertainment takes
precedence over anyv ideological
message?

RL: There are people who think
I'm dangerous because people

The Rush:

might be motivated to action by
what I say. But I'm the one guy
who’s not an activist. 'm not out
there cutting up credit cards or
telling people to mail in teabags.

If I wanted to make more Repub-
licans or conservatives, or shape
policy, I'd run for office or work for
a think tank. I don’t wake up in the
morning and say, “Oh, boy! The
liberals really screwed up this
time, we’re going to convert a lot of
people today!” I say, “Oh, boy!

The sole purpose
for us in radio is to
sell advertising. |
used to think radio
was for me to
become a star and
get my ego thrills. |
wasn’t listener-
oriented, | was me-
oriented.

99/

The liberals really screwed up,
we're going to have fun today!”

R&R: In your speech, you also
mentioned the importance of being
true to yourself.

RL: My approach to how Talk
should be done hasn’t changed in 17
years, but KFBK/Sacramento was
the first place where I was granted
the freedom to actually use that ap-
proach.

When I got that freedom, the re-
sponsibility hit me. You can’t
blame a lack of success on the rec-
ord rotation or the spot load — it's
all on you. That responsibility
perks you up and puts you more in
touch with what you have to do to
succeed.

That freedom — combined with
the self-confidence to be yourself —
is [extremely important].

R&R: But how do you fend off a
PD who's trying to cramp your
style?

RL: You get numbers.

[To do that} you have to push the
outside of the envelope. You have
to get fired five times; you have to
lose a couple of accounts because
of your controversial nature in or-
der to find out how far you’re will-
ing to go.

You don’t tell the boss to go to
hell, but you can’t whimper around
assuming everyone above you
knows what they’'re doing. The
most successful people in any in-
dustry have often been called rene-
gades or mavericks.

But you have to get the numbers.

R&R: If you can’t trust manage-
ment to judge your show, where do
you get your feedback from?

RL: A baseball player knows
he’s screwed up if he strikes out in
the ninth inning with the bases
loaded. He doesn’t have to be told
the fans are going away unhappy.

I go over every show to see if
there’s anything that may have
disappointed a large part of the au-
dience. But I do that in my own
mind. I don’t ask anybody and I
don't listen to anyone [who has a
comment about the show]. I've got
so many people telling me how to
do this show that I'd go nuts if I
listened.

The thing that has worked best
for me since my success track be-
gan is relying on myself. Most of
my career, people were telling me
how not to do things, explaining
why I wasn’t going to succeed. I
don’t think there’s anybody in my
past to whom I now want to say,
“Thank you, thank you.” Most of
them are surprised as hell at my
success.

I am the ultimate case of self-re-
liance.

R&R: You also advised your col-
leagues to remember the power of
“illustrating the message.” Ex-
plain that concept.

RL: Anyone can tell you what
they think; illustrating your point
is much more persuasive. The
““caller abortion” [a carefuily
crafted bit in which an ‘‘unwanted
caller” is ‘‘terminated’’ with
vacuum cleaner sound effects] was
an illustration of how I feel on that
issue.

66,

You have to get
fired five times, lose
a couple of accounts

because of your
controversial nature

in order to find out

how far you’re

willingtogo ...

You can’t whimper
around assuming

everyone above you

knows what they’re

doing.

m

The shit that hit the fan over that
feature was unlike anything I've
ever done. I cancelled it after three
weeks. But I think the reason it
worked is because it hit the nail so
squarely or the head.

R&R: Any advice for Talk PDs?

- gy amaricanradinhistans com

Talk Star Talks Turkey

RL: Rather than stifling hosts by
making them afraid to cross the
line, encourage them to take
chances. If they cross the line, so
what? You can always bring them
back.

m

You can’t blame a
lack of success on
the record rotation
or the spot load —
it’s all on you.

199)

R&R: Since we've established
that you are the ultimate authority
on your show, do you sense any sort
of burnout after nearly three
years?

RL: No.

R&R: How long do you think the
show will last?

RL: My goal is to make it last as
long as I want it to last. I don’t want
to have to be told it’s over. I don’t
want to be walking around in a fog.

R&R: A couple of major market
stations that carry your program
have expressed concern that
you’ve hit a plateau a little below
the numbers they’d like to see. Any
reaction?

RL: Without knowing who they
are it would be foolish to comment.
I don’t know how well the rest of
their stations are doing. I don’t
know if they’re promoting the show
properly. They may not even be us-
ing the show right.

They may have a bunch of hosts
beating me up, saying I suck. This
whole idea of contrived rivalry is
the epitome of fraud, especially
when I don’t know the [hosts} in-
volved and can’t participate in it.

If these PDs have a problem, tell
them to call me instead of you. I
am totally accessible. Those two
guys who are unhappy with my
performance — cancel us. I'm sure
there are stations in the market
who would love to have us and do it
right.

R&R: You've become an in-
tegral part of many stations’ pro-
gramming, and some PDs have ex-
pressed worry about your health.
Is that a legitimate concern?

RL: Cholesterol 160, blood
pressure normal. EKG flawless —
the doctors are amazed. I think the
stuff is hereditary. However, for a
variety of reasons, I am desirous of
losing weight. I'm as conscious of it
as [the affiliates] are.

R&R: You have called news-
based News/Talk KIRO/Seattle
the most boring radio station in
America. If that’s true, how do you

Rush Limbaugh

explain its years of dominance in
this market?

RL: Primarily because they’ve
been winning for so long — they're
entrenched. I don’t know what
their demographics are, but it’s
probably like WOR/New York. It
wins, but nobody wants to work
there — they have 72-year-old peo-
ple on the air.

I'm the beginning of a new cycle
in Talk. The old rules that have
governed the format are subject to
change — I don’t think it's auto-
matic they will change, but they

I’'m the beginning of
a new cycle in Talk.
The old rules that
have governed the
format are subject
to change.

1%9)

are subject to change. The way [ do
my show will work here [in Seat-
tle]. Whether it will beat KING
(AM)/Seattle or KIRD is another
thing. One personality does not a
station make — it’s the other way
around.

There’s nothing wrong with the
philosophy of information and
newsmaker Talk, but I can tell you
right now that I don’t want to work
in that kind of format. I want to be
the reason people are listening, and
I'm out to prove that approach can
work as well.

I can't give you call letters. but
No. 1 stations in the Top 10 markets
are now calling and want my show.
If I keep the show the way It is.
we’re going to be on these No. I sta-
tions. It's a slow. evolutionary
thing.
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MARKY
MARK

AND THE
FUNKY BUNCH

Featuring Loletta Holloway

“Good
| Vibrations”

42/%7

WZOU add 28
HOT97 add

WEGX add 28
WIOQ add

PWR99 add 29 Hot
KTFM add

WDFX add

KIIS add

FM102 add 28
Q106 add

WAEB add

WVSR add

WMXP add 20 Hot
WRCK add

B93 add 30

WCKZ add

f WNOK add

— Eai =y

NTERSCORE

RELORDS

Most Added CHR!
Now On 42 Reporting Stations

WRHT add 39
HOT95 add
CK105 add 38
KKSS add
KYRK add
KCAQ add
WZKX add
WBPR add
WFHT add
KG95 add
WPGC deb 26
KEGL deb 31
KGGI deb 28
WXKS 25-21
PRO-FM 34-28
WQGN 26-16 Hot
KLUC 30-23

Produced by Donnie Wahlberg for Donnie D Productions
Co-Produced by Marky Mark and Leo Okeke
Management: Mary Alford

D

eastwestrecords america

B

NY, L.A. Mornings By The Numbers

ccording to the spring '91 Arbitron,

Scott Shannon's arrival at Mojo

Radio/NY has yet to make a difference
in the station’s morning numbers: Mojo
mornings were flat at 2.1. Big Apple N/T
WINS (9.0-8.3) and Classic Rock WXRK with
Howard Stern (5.9-6.2) still dominate AM
drive. The top contemporary music stations in
mornings: Urban WRKS (5.6-4.3), followed by
CHR Z100 (4.1-3.8).

Way out west, KLOS/L.A. morning men
Mark & Brian rebounded 6.3-7.5, which is
two full shares better than second-place music
station KOST (4.6-5.2). KIIS-AM & FM's Rick
Dees moved 4.5-5.1; rival KPWR morning
mouth Jay Thomas slipped 3.4-3.1. The
Kevin & Bean fake murder furor may have
helped boost the KROQ duo’s share 2.4-2.7
— their best 12+ to date. And . . . Pirate
Radio’s morning share tumbled 2.6-1.4, a
rockin’ 24th in the market.

} ABC, CBS Radio Nets ‘
Expand Digital Services

All 2200 ABC Radio Network affiliates will

switch over to the network’s new Spectrum
Efficient Digital Audio Technology (SEDAT)

Rumors

¢ |s KDWE/Minneapolis moming man Steve
Cochran a free agent? ST hears his contract expired
this week, but PD Mark Bolke claims that's not the
case, adding, “We’re still in comtract negotiations.” if
Cochran is working without a deal, how long will that
go on? Is Hot 94.7/Chicago interested?

® Could KC101/New Haven soon have its first
morning opening in a decade?

* is exiting WGRD/Grand Rapids PD Ron Bran-
don about to become GM or PD at a new crosstown
CHR owned by Detroit-based Patten Advertising
Prez Tom Beauvas?

* is KZHT (Hot 94.8)ySLC about to lease Gold
KRPN/Ogden, UT’s signal to improve its market cov-
erage?

* Will former WKQB/Charleston, SC PD Roger
Gaither nail down the PD gig at crosstown WSSX?

* |s WWKB & WKSE/Buffalo L.SM Al Green
about to become GSM?

FEATS DON’T FAIL ME NOW — Among the high-
lights of KIIS/L.A.’s Fourth of July festivities at the
Rose Bow! was the above-pictured trapeze stunt,
performed by evening personality Hollywood Hamil-
ton () — with a little help from a professional acrobat
— from the death-defying height of 150 feet!

— —

system July 29. The new configuration will
triple ABC's channel capacity from 19 to 57
and allow for digital-quality sound.

Soon after, about 1000 CBS Radio
Network stations will do the same — CBS is a
SEDAT partner — expanding the net's channel
capacity from six to 11 in the process.

Arista has rehired EMI Sr. VP/A&R Black
Music Gerry Griffith as Sr. VP/Black Music. In
his newly created position, Griffith will oversee
A&R and promotion, reporting to label Prez
Clive Davis. Griffith’s hiring comes in the wake
of VP/Black Music Connie Johnson's exit Iast
week.

ST hears that Power 99/Atlanta PD/
morning man Rick Stacy definitely has pulled
himself out of the running for the PD chair at
EZ CHR WIOQ/Philly. KSOL/SF PD Bob
Mitchell also will stay put.

As far as Z100/NY midday dude Shadow
Steele is concerned — turns out the contract
he recently signed was another short-term
deal — he was spotted in Philly breakin’ bread
'n’ discussin’ dough with the EZ honchos on
Tuesday (7/9).

Ah, but there are still other names in the
Continued on Page 24

PROBLEM SOLVING TAKES TIME...

Our Associates work with no more than twelve clients. This
limited list policy gives them the TIME to help you win!
TOTAL SERVICE, PROVEN RESULTS!

WAV amefricantadiohisterv-ecom

ONKELLY EASS

|
39 MAYBERRY ROAD, CHAPPAQUA, NEW YORK, 10514 914-666-0175 |
! BROADCASTING CONSULTANTS [
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FASTEN YOLR SEAT BELT.

i M] “ all®

The First Single And Video
Additional Post-

Production and Mix by

$HEP PETTIBOKNE"®

SHE'S GONNA
DRIVE YOU

WILD.
xr.

DAVID GEFFEN COMPANY

AM MANAGEMENT CO  TONY MELANOT

Produced by Freddie Richmond, Jr.
Additional Co-Production by Matt Dike

Additional Co-Production bv David Bianco
*For Mastermix Productions Ltd. ©1981 The David Geffen Company
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. eSS
“Nobody Said
It Was Easy”

A Rock-Mainstream ACTIVE Smash!

wlh
. NOBODY SAID IT WAS EASY

WPRO add!!! KKXL add
Z-99 25-19 Hot KGOT add
(After only 2 weeks)!!! KTMT add
WOVV add WRQK add
“A smash no doubt -- KTUX deb 35
Top Ten phones.™ KISR deb 37

- Dave Denver 2g
WCIL add 532{‘;’ b

o Heavy 16-34 Females
e Big Phones e Quick Reaction

GFE-;‘-.'

RECORDS

NEED AN ABSOLUTE BLOW-0QUT?
ALL DAY-PARTS -- ALL DEMOS -- TRY

“The Devil Came Up
To Michigan” ,

THE DEVIE CAME UPF TO MICHIGAN

WFHT 24-12 Hot

“#1 Most Requested Song in All' Day-Parts’’ - Rick Austin
KKXX Top 3 Phones - All Demos

“K.M.C. takes a classic (#3 Biliboard pop chart 1979 miilion
seller) and flips the tracks.’" - Wild Bill Cherry

WFMF Add
‘‘Added it - instant reaction - hotter than the De-Bulis”
- Hollywood Harrison

WRHT Add 27

“#1 phones after 2 days - expect it to be #1 in a few days
and stay there'’ - Johnny Dieve

cuURB
RECORDS

STREET TALK.

Continued from Page 22

mix. Former Z90/San Diego PD Brian White is
winging his way in for a face-to-face this week.
ST also hears EZ has spoken to KTFM/

San Antonio OM Bob Perry and WPGC/
Washington MD Albie Dee, is trading phone
calls with WKSS/Hartford PD Jefferson Ward,
and is expressing some fresh interest in KKFR/
Phoenix PD Steve Smith.

’ Barsanti To McClusky <

After 11 years as Chase
Communications VP/Programming, Tom
Barsanti has joined Chicago-based Jeff
McClusky & Associates as Sr. VP/GM. He
replaces Greg Thompson, who segued to
SBK as Sr. VP/Promo. Don't look for Chase to
fill Barsanti's position anytime soon.

And . . . longtime McClusky promo rep
Scott Burton, who had been handling interim
GM duties, is upped to Sr. VP/Promo.

Early names in the race for the KOY-
FM/Phoenix PD chair include B104/Baltimore
PD Todd Fisher, WVIC/Lansing PD Kevin
Robinson, and ex-Hot 99.9/Allentown PD
Clarke Ingram. All of these folks are alumni of
the station or market.

Rumbles

¢ KKBT/L.A. night jock Sky Walker has been laid
off, owing to a change in the direction of the music at
night. All other airshifts have been lengthened to cov-
er his departure.

* |Longtime WLUP (AM)/Chicago midday man
Bob Stroud inks a new three-year deal.

¢ Jonathan Little has been named VP/GM and
Fletcher Keyes becomes PDiafternoon driver at
Rock AC WMMM (Triple M)/Madison. The station
kicked off as scheduled on July 4.

® Changes at WRKZ/Hershey, PA, where Bill
Bland — former owner of WFMM & WNCC/Barnes-
boro, PA and erstwhile Heftel/Mainland Radio Prez
— has been named GM. Evening talent Tracy Travis
leaves the airwaves to become Promotion Dir., and
Kelly Morgan segues from WLAN/Lancaster, PA for
nights under the nom de air Angel.

* WVRK/Columbus, GA PD Blake Watson fills
the PD opening at WIMZ/Knoxville.

e WILD/Boston afternooner Earl Boston nabs
the PD gig at Urban WUJM/Charleston, SC, replac-
ing Don ‘*Early” Allen, who exited in April.

¢ KFMQ/Lincoln names Peter Tanz GM and
Randy Raley PD. They replace Roger Gelder and
Colin Flynn, respectively.

¢ KLYV/Dubuque, IA PD Jeff Davis locks up the
PD post at WKEE/Huntington, WV.

¢ Longtime WBLI/Long Island morning man Rick
Sommers is moonlighting on the weekends at Coun-
try WYNY/NY under the nom de air R.J.

* XL93-FM/Grand Forks, ND has upped MD
Rick Acker to interim PD in the wake of Mykel
McKirdy’s exit to do promo for JRS Records.

e N/T KTAR/Phoenix ups news anchor Jeff
Scott to News Supervisor.

e KZHTISLC MD/overnights John Griffin exits;
he's replaced by Brent O’Brien from KFTZfidaho
Falls.

* Irma Molina becomes Promotion Coordinator
at KKBT/L.A.. She was formerly Program Coordinator
at crosstown KRTH.

* Davld Lowe exits the MD slot at KPOl/Honolu-
lu. PD BIll Mims is now handling music duties.

* Ex-WQKI/Detroit night personality Pete
McRae lands a parttime/swing slot at crosstown
WDFX.

* Rocky Mountain AOR vet Paul Cavanagh joins
McKeon Music Marketing.

WY americanradiohistory com —

GAME EFFORT — Behold just one part of the unusu-
al self-promotion package created by ex-WRQX/ |
Washington Promotion Coordinator Dave Redemann.
The three-step process begins with Redemann’s pro- |
spective employer receiving a small white box con-
taining the “Monopoly”-style playing board (pictured)},
four different colored plastic playing pieces, and
several $1000 bills bearing the job-seeker’s |
likeness. t

Several days later, the decision-maker receives an
envelope resembling an oversize “Chance" card —
cover letter, resume, and photo enclosed. A follow-
up phone call and a courtesy postcard complete the
imaginative proposal.

In the meantime, Kevin Weatherly — PD
at sister Q106/San Diego — will be overseeing
things with the help of KOY-FM APD/
afternooner Steve Goddard.

Emmis honchos have been holding high-
level meetings in L.A. over the future of Dance
CHR Power 106. Despite what you may have
heard, don’t expect any radical changes in
format or staff

} Dum De Dum Dum ‘

KBER/SLC morning men Ron Harrison
and Greg Thomas are in hot water with the
local police following an on-air phone prank.

According to a police report, the duo
called a 16-year-old girl Friday (7/5) at the
request of one of the girl's friends, and told
her they were investigating a case of
vandalism, had found her fingerprints on the
vandalized vehicle, and were going to arrest
her.

“They really had her panicked," said Sgt.
Don Bell. “They were telling her they were
going to put her in jail if she didn't tell them
who she did the vandalism with.”

Police said they will seek misdemeanor
charges against Harrison and Thomas for
impersonating pofice officers, adding that the
call was broadcast without the girl's
permission. Bell said he's already contacted
the FCC about the matter.

However, KBER PD John Demick said the
jocks never specifically identified themselves
as police officers, and did get her permission
to air the tape. (The tape was subsequently
erased.)

Continued on Page 27
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The first single and video — “Say It With Love.”

A national tour sponsored by Alberto V05 starts in July and rans through October.

On over 100 AOR stations.

AOR DOUBLE BREAKER! TRACK €B) ALBUM €

On over 40 AC stations.

Produced by Tony Visconti, Christopher Neil, and Alan Tarney. Management: Tom Hulett

Mberty

VO5 oW

© 1991 POLYGRAM RECORDS, INC.

PoiyGram Labe: Groug '$]
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JuLY | Mon 19 Washington, D.C.
Sat 27 Pittsburgh, pa 1ue 20 Richmond, VA
Sun 28 Atfantic City, Ny Wed 21 Raleigh, NG
Mon 29 Boston, MA Th.u 22 Charlotte, NC
Wed 31 Holmdel, N) fri 23 Atlanta, GA

Sat 24 Orlando, FL

| AUCUST | Sun 25 Tampa, FL
Thu 1 Saratoga, NY Mon 27 Houston, TX
Fri 2 Philadelphia, pa  Wed 28 Dallas, TX
Sat 3 New York, NY Thu 29 St. Louis, MO
Mon 5 Milwaukee, Wi Sat 31 Denver, CO
Tue 6 Cleveland, OH
Thu 8 Detroit, I [ SePTemBeR |
Fri 9 Chicago, IL Sun 1 Salt Lake City, UT
Sat 10 Columbus, OH Mon 2 Las Vegas, NV
Sun 11 Indianapolis, IN  Wed 4 Reno, NV
Tue 13 Cincinnati, OH Thu 5 Concord, CA
Wed 14 Buffalo, NY Fri 6 |lrvine, CA
Thu 15 Bristol, CT Sat 7 Phoenix, Al
Fri 16 Rochester, NY Sun 8 ‘Los Angeles, CA
Sat 17 Toronto, ONT Mon 9 Los Angeles, CA
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You can’t say it without smiling-

“Shiny Happy People”

The new single from

R E M From the No.1, double platinum album Out Of Time
3 ° Produced by Scoft Litt & R .E.M.

WWW-americanradiohistorv-com
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STREET TALK.

Continued from Page 24

MCA Prez Richard Paimese punched up
the ST “fun-fone” to explain that while Nat'i
Dir./Alternative Promo John Loscalzo is exiting
— along with MCA’s New Rock college interns
— the label has “no intention” of folding the
department. The department is being
restructured, with the label lookin’ to hire a
new VP/Alternative Promo and four new
regional promo reps.

Meanwhile, 14 MCA support staffers
exited last week owing to job redundancies
created by Uni Distribution, which staffed up
in the first quarter of this year to accommodate
the Geffen acquisition.

Former company Prez/CEO Dave Gariano,
erstwhile VP/Ops Michael Harnett, and
veteran staffer Jerry Bryant have acquired
Chicago-based SuperSpots.

Rumbles, Pt. I

* WIRK/West Palm Beach PD Dan O'Brian ex-
its for afternoons at WSUN/Tampa.

* Former WEGX/Philly morning co-host Rlick
Rumble has joined John Murphy and the morning
crew at Q106/San Diego.

* Hot 99.9/Allentown MD/night rocker Jimmy
Jamm segues to nights at KC101/New Haven;
KC101 night personality Kelly Nash moves to mid-
days; Susan Saks and Paul DeFrancisco exit.

* Former KZZP/Phoenix night rocker Jack Ham-
mer heads to KKYK/Little Rock for afternoons under
the nom de air Shadow Steele.

* Former Pirate Radio/L.A. morning producer
Maxx Boogie joins KPAT/Sioux Falls, SD as APD/
morning man, replacing Cory Ward.

* WKJNiBaton Rouge MD/evening talent Mi-
chael Bailey is the new KRRV/Alexandria, LA PD.
He replaces Rick Stevens, who retains his morning
shift.

* WBXX/Battle Creek, Ml ups afternoon driver
Dave Michaels to APD and weekender Joe Friday to
acting MD.

¢ WZOK/Rockford MD/overnighter Rick John-
son exits for nights at KZ93/Peorla.

* KWAV/Monterey MD/afternoons Jim Seagull
has flown the coop.

* New CHR WBTI (B96.9)/Port Huron, Mi will hit
the air July 15 under PD/morning man ‘‘The Real’’
Michael Stesle (from WMJQ/Buffalo) and MD/after-
nooner Bob O’Dell (from CK105/Flint).

e CHR W2zZDAQ/Jackson, TN goes SMN Kool
Gold; virtually the entire airstaff is on the loose.

e WVSR/Charleston, WV night rocker Kidd
Conley is upped to AMD/Research.

* WSSZ/Greensburg, PA flips to Classic Hits.

¢ Former KCMJ/Paim Springs PD Rick Young
is the new 2D at KNSl/Santa Maria, CA; PD/GSM
Jeft Harris exits.

o WUMX/TaHahassee MD Chuck Fleck exits for
nights at 1100/Daytona Beach under the nom de air
Chuck Jackson.

* WLRWI/Champalign, IL welcomes new VP/GM
Scott Boltz from KFMZIColumbia, MO.

Spatial Delivery

sing all the right angles, the master cylinders and
| I just plane squares at Polydor/PLG ran metaphori-

cal circles around all competitors for Promo Item
0’ The Week honors by lining up selected programmers
with copies of L.A. Guns’' latest single (‘‘Kiss My Love
Goodbye"’) and album (‘‘Hollywood Vampires'') that fea-
ture 3-D cover art — complete with a small pair of the
familiar red 'n’ blue-lensed glasses required to produce the
fresh point of view.

A 4

Update on last week's Youngstown item:
Following the split with WNCD, WRKU
returned to the air as an AOR under its old
“95 K-ROCK” handle. GM Sandra Doolittle,
PD John Thomas, and MD Brian Gartland are
running the station.

Longtime WWRC/Washington ND Rita
Foley has stepped down to focus on her
morning co-anchor duties. Along with hiring a
replacement for Foley, the N/T station is
looking to add another anchor/reporter.

Meanwhile, there’s been more beilt-
tightening at crosstown all-News WTOP. The
station has laid off three staffers: morning
news editor Mary Anne Jennings, a second
unidentified fulltime newsperson, and a
parttime theatre critic. WTOP also recently
stopped producing its own midday traffic
reports, turning those duties over to Metro
Traffic Control.

OM/ND Joe Gillespie says the station is
simply returning to its pre-Gulf war staff levels.

Continued on Page 28
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BXPLOD ING
at Clubs and Radio...
But you probably

knew that!!

»
CHR ®- &

A CHR HOTTEST
ADDS THIS WEEK:

p

WIKZ add 34 WKSF add 40
WYCR add 29 KSMB

WOKI add 30 KWTX

KKYK KYYY
99WAYS WCIL

FM100 KQCR add 25
K92 KPAT add 27
103CIR

P2 cHART @
P3 CHART @

Produced and Mixed by Carlos “After Dark” Berrios
for After Dark Productons, Inc. KYC
Management: Purple Peppzrmint

Division of Atlontic Recording Corporation
1991 Atlantic Recording Corp. A Time Wa ner Company
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STREET TALK.

ric ocasek

Continued from Page 27

V

‘rockaway”

the new single
from the album fireball zone

FIRST WEEK CHR!

JET-FM add
WPST add
WKRZ add
WYCR add
WCGQ add
WZYP add
WQUT add
WRQK add
KATM add 26
KWOD add
WWFX add
WOMP add
WHTO add
WKSF add
B98 add
KISR add
KZIl on

299 add
KFMW add

TRACK:
ALBUM:

©1991 reprise records inc.

Shock! Jim Durham, 18-year play-by-play
voice of the NBA champion Chicago Bulls,
was turfed Monday (7/8) after missing a June
28 deadline on a four-year extension.

According to an AP story, the negotiations
“were unpleasant from the start,” and that
“under the proposed contract, Durham would
have been one of the highest-paid announcers
in the NBA.”

} Energetic Workout {

Sunbelt CHR Energy 99/McAlien-
Brownsville, TX and sister Texas CHR Energy
98/Laredo have established a working
relationship with Energy 99/Monterrey,
Mexico to co-promote concerts on both sides
of the border, kicking off with a Vanilla Ice
show in Monterrey on July 30.

Speaking of Energy, look for former
WPLJ/NY morning co-host Linda Energy to be
featured as the print model in a nationai
advertising blitz for Heineken beer. The two-
week shoot starts in the south of France July
10. Wil Energy soon be tossing her sombrero
back into the radio ring?

The AMC Cancer Research Center's
21st Annual Humanitarian Award dinner
honoring Warner Music Group Chairman
Robert Morgado will take place at the Winter
Garden in NYC’s World Financial Center on
October 24. Co-chairmen for the event are
MTV’'s Tom Freston and Atlantic’s Doug
Morris.

Condolences to Capitol/Nashville
President Jimmy Bowen on the death of his
mother, Stella Fransen. In lieu of flowers, the
family has asked that donations be made in her
memory to the W.O. Smith School of Music,
1416 Edgehill, Nashville, TN 37212.

Records

* Capitol/EMI VP/Public Relations & Corporate
Communications Sue Satriano heads to NYC to be-
come Sony Music Div. VP/Press & Public Affairs.
She replaces Bob Altshuler, who retired from the
company last year.

* Former WMMS/Cleveland OM/PD Rich Piom-
bino joins Mercury for local promo duties in that
market.

* Hollywood hires Jim Stein from RPM Promo-
tions to do regional promo duties for Baltimore/DC/
Pittsburgh.

e Chrysalls Atlanta promo rep Phit Guerini joins
EastWest to handile the Carolinas, based out of Char-
lotte. He replaces Robb Ragsdale.

s Impact hires Lois Kennedy from Geffen for
Boston {ocal promo duties.

* J2 Communications/National Lampoon
forms in Your Ear Records, with plans to release
12-15 comedy albums per year. The label will be in-
dependently distributed.

» Former MTV VP/Programming Sam Kaiser has
formed MVP inc., a full-service promo & marketing
firm that will handle CHR, AOR, Metal, New Rock,
and video releases.

WWW.americanradiohistorvycom

RADIO & REGORDS

'

»Andrea Ganis elevated to Sr. VP at Atlantic Records.
o Jimmy Smith becomes WYLD-AM & FM/New Orleans OM.

4

*Bob Reich named WIOD & WAIA/Miami VP/GM.
o Chris Witting becomes WBBM (AM)/Chicago Dir/News &
Programming.

4

*Dom Fioravanti becomes WNBC/NY GM.

b4

o Country KGBS/L.A. announces plans to go CHR with Jimi
Fox as PD, subsequently becoming Ten-Q.

A MODEST PROPOSAL — Legacy CEO Carl Hirsch
(second from left) and girlfriend Amanda Summers
(center) flew into Cleveland for the WMJ! “Fireworks
To Music" show (7/4), where — before more than a
quarter-million listeners — Hirsch asked her to marry
him via a special message that appeared in lights on
the Goodyear blimp, which was flying overhead!

Also seen on the scene (I-r). WMJI VP/GM Dean
Thacker, air talent Ravenna Micelli and OM John
Gorman. (The lady said “yes,"” incidentally. No date
set, but look for an announcement shortly.)

S — |
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The Crossover hit
From The New Album
Peaceful Journey
Produced By Teddy Riley
Featuring Back-up Vocals
By Guy’s Aaron Hall

AT RETAIL

Wiz D- 1
Kemp Mill D- 3
Sound Warehouse D- 8
Wherehouse D- 10
Music City D- 11
Music Plus D- 13
Transworld D- 13
Musicland D- 21

AT BLACK
RADIO

28 - 2

P1 cHarT Debut @
Now On 58 Reporting Stations 58/14

WXKS add 30 WTHT add 36 KRNQ add 29
WZOU add 30 WSPK add KKSS add
WI0Q add WBBQ add KLUC add
KS104 add WOVWV add KYRK acd
PWR106 add WVBS add

WHAT ARE YOU
GONNA
DO WITH IT?

MCA.

BUST IT MAMNAGEMENT
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NEWS

Spring '91 Arbitron

New York

WF ‘g1 Sp '91
WCBS+M (Goid) 5.0 5.2
WRKS (UC) 58 5.1
WLTW (AC) 50 48
WOR (Talk) 43 486
WINS (News) 57 4.3
WNSR (AC) 42 42
WPAT-FM (B/EZ) 4.0 4.0
WOHT (CHR) 37 4.0
WBLS (UC) 41 38
WHTZ (CHR) 36 36
WCBS (News) 44 34
WXRK (CR) 32 33
WYNY (Ctry) 25 33

WNEW+FM (AOR) 2.8 3.1
WFAN (Sports) 2.3 29

WABC (Talk) 26 27
WQCD (NAC) 23 24
WPLJ (CHR) 20 22
WNEW (Nost) 1.7 241
WSKQ-FM (Span) 21 1.9
WADO (Span) 22 18
WLIB (N/T) 15 186
WOXRFM (Clas) 1.2 1.4
WNCN (Clas) 1.5 1.3
WSKQ (Span) 13 13
WALK-FM (AC) 9 1.1
WKDM (Span) 8 10

H
:
H
1
b

mission from Arbitron.

© 1991 Arbitron. May not be quoted or reproduced without prior written per-

Numbers not confirmed by Arbitron at presstime.

Los Angeles

wi'gt  Spgt
KOST (AC) 5.7 6.1
KABC (Talk) 4.3 5.1
KHS-AIF (CHR) 4.6 47
KLOS (AOR) 4.0 4.5
KBIG (AC) 3.5 4.1
KKBT (UC) 3.6 4.0
KRTH {Gold) 2.8 3.6
KPWR (CHR) 3.5 3.4
KWKW (Span) 3.1 34
KFWB (News) 43 341
KROQ (NR) 2.9 3.1
KXEZ (Gold) 3.2 3.0
KLSX {CR) 2.1 2.8
KLVE {Spar) 3.1 2.8
KTWV (NAC) 2.9 2.8
KNX {News) 4.0 27
KTNQ (Span) 2.7 2.7
KMPC (Nost) 2.4 2.6
KF1 (Talk) 2.4 2.3
KQLZ (AOR) 3.0 2.0
KAL! {Span) 1.2 1.9
KODJ (Gold) 1.8 1.8
KKH.J {Span) 2.3 1.7
KZLA (Clry) 28 16
KKGO {Clas) 1.3 1.4
KJLH {UC) 1.1 1.3
KLAC (Ciry) 8 141
KRLA {Gold) 6 1.1
KSKQ-FM (Span) 8 1.0
KGFJ (UC) 6 1.0

HLT

Continued from Page 1

considered HLTs by their very
economic nature.

Leading radio industry execu-
tives have welcomed the new fed-
eral action and are urging broad-
casters to file comments before the
August deadline. “Lumping radio,
which is a non-asset-based busi-
ness, in with all other businesses is
tremendously disadvantaging
radio. It’s not good business to do
that. Broadcasters ought to step up
and make comments,”’ com-
mented Blackburn & Co. CEO Dick
Blackburn.

“Any business with a long-term

government license — which tech-
nically is not considered an asset
that can be put on balance sheets —
should be excluded from the HLT
definition,” commented Cleveland
radio financier Chesley Maddox.

“Every industry, whether you're
a butcher shop or a widget-maker,
is having the same problem — the
banks are just not extending credit
these days unless it's a 100% se-
cured loan. If you go to a bank for a
100% secured loan, you don’t need
the money in the first place,” com-
mented Charles Giddens of Media
Venture Partners.

Our Best Advertisement
is our CLIENTS’ word . . .

NOT OURS!

Our Client list is the ‘“Best” in
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person

Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD.’
Bumper Strips & Window Labels

US.Tape & Label

Sainl Lounis, Vlissouri

et et 3y

A R T oY

KRTH (K-Earth 101)/Los Angeles awarded two lucky listeners $25,000 each for winning the Gold station’s “Where
On Earth Is It?" promotion. Pictured at the presentation are (I-r) VP/GM Patrick W. Norman, winner John Bachelor and
wife Laura, PD Michael Phillips, Christopher Steele and winner Sherry Savage, station consuitant Bill Drake, and
Beasley Broadcast Group Exec. VP Jim Keating.

Where On Earth... ?

ok h g

e

Record Bill

Continued from Page 1

According to the bill's sponsor,
Rep. Ted Haik (D), who led last
year’s fight for mandatory label-
ing, the industry’s voluntary stick-
ering program has eliminated the
need for labeling laws.

Cover said that given the narrow
miargin of RIAA’s victory and
Haik’s tenacious nature, some sort
of labeling legislation is likely to re-
surface next year.

“If I had to bet the ranch, I'd bet
this [issue] will be back next
year,” said Cover. “Mr. Haik said
in a speech after the vote that he
will bring this issue back as long as
he’s in the legislature. If he does,
we'll be there [to fight the legisla-
tion).”

SEs
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Renewals
Continued from Page 3

wanted 10% of our broadcast time
to be devoted to programming on
subjects of that ilk.”” WIP GM Jack
Williams said his station was doing
a “‘good job’’ with its public affairs
programming and also had a “good
affirmative action program.”
WPEN & WMGK GM Dean Tyler
said, “We certainly do what the
FCC requires and a good deal more
than that.” GMs of the other sta-
tions had not returned calls at
R&R’s Tuesday (7/9) deadline.

SBK

Continued from Page 10

Lasher joined SBK from a re-
gional post at Chrysalis. He's also
worked at Polydor, EMI, and Elek-
tra. Mena came from A&M, where
he was National Director/Alterna-
tive Promotion,

James

Continued from Page 10
ing new talent to the label are what
make this situation so unique and
stimulating.” Along with his work
in both jazz and classical music,
James has worked as an arranger,
a producer, in A&R (at CBS), run
his own label (Tappan Zee), and
scored film, TV, and theatre.

WYY afrertcartactohistory. coR+
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His first single

was a No.l

, the great voice of

“Tomorrow”is back today.

tevi
1St ;

A Most Added Urban 59/18 THE NEW SINGLE
A Most Added Urban 30/29

WILD WZEX WHJX Already On

WRKE  KKEX WHQT ~ WNJR WPAL WENN  WYLD
WEBB KRIZ WHRK WDAS WUIM  WEUP WTLZ
WPLZ  WVEE WGOK WOWI WLWZ WHJX  WBLK
WBSK  WFXA KQXL WQOK  KSOL WANM WAMO
WQMG WIJIZ WZAK WPEG  KKFX WHAQT WLOU

And More! WIKS KRIZ WJTT WGCI
WWDM WVEE WHRK And More!

Already On:

Thenewsingle from the forthcoming PRODUCED, ARRANGED, COMPOSED &

motion picture soundtrack"Boyz N The Hood" PERFORMED BY
& @ AND THE NEW POWER GENERATION

PaislevFark o gay warner Bros. Records ina. @

! WAL aericantadiehistorv.com
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RATINGS & RESEARCH

‘Baby Steps’ To
Ratings Success

Fight Phantom Cume By Paying Attention To The Basics

In Bill Murray’s new movie, “What About Bob?,”” the
psychologist (Richard Dreyfuss) bases his healing philos-
ophy on a “baby steps” process of taking life one tiny step
at a time. By breaking life into ‘“baby steps,” unfulfilled
patients are able to build entire lives.

Similarly, attention to seemingly
minor details can transform a
good-sounding station with good
numbers into a great-sounding sta-
tion with great numbers. Radio is
not unlike life in “What About
Bob?” A station should never stop
baby-stepping, for constant atten-
tion to details will ensure a suc-
cessful existence.

In years past, attention to detail
simply made for smart radio. To-
day, a heightened focus on the
basics can increase top-of-mind
recall, counteract phantom cume,
and increase ratings. As radio has
become more complex, in a sense
the challenge has become simpler
— find ways to make people re-
member they listened to your sta-
tion.

Phantom Cume Reviewed
A few months ago, this space
was devoted to defining phantom
cume (R&R 3/1). Recognizing
phantomn cume’s existence and de-
termining its extent on your station
are steps that must be addressed
before redressing the problem it-
self. Once you know your station’s
phantom cume level, strategies
can be developed to bring these
“lost” listeners into the fold.

To briefly recap, phantom cume
is the difference between actual
listening and reported listening in
ratings surveys. It's a result of

66)

A heightened focus
on the basics can
increase top-of-mind
recall, counteract
phantom cume, and
increase ratings.

99

unaided recall methodology used
by Arbitron and Birch. Most sta-
tions lose at least 10%-20% of their
listeners to phantom cume, while
some lose as much as half their ac-
tual audience in an unaided survey.

The Top-Of-Mind
Recall Challenge
Most broadcasters realize in-
creasing a station’s top-of-mind
recall can make the difference be-
tween success and failure. A sta-
tion may sound great, but if not
enough listeners remember having
listened toit, a great programming
effort is wasted. So the challenge
for most stations is not only to
sound great, but to take strategic
measures fo increase top-of-mind
awareness.

How To
Lose Audience

Stations that lose audience in
unaided surveys usually do so be-
cause the station is:

¢ New and hasn’t had adequate
time to ingrain its image on listen-
ers’ minds;

* Programming a passive format
— for instance, CHRs and AORs
fare better than Soft ACs and
NACs;

* Not properly marketed — or
not marketed at alt.

The obvious question is: How
does a station increase top-of-mind
recall? There are no magic strate-
gies.

Instead, an understanding of ba-
sic radio strategies and a consist-
ent execution of these principles
are required. So much of a manag-
er’s or programmer’s time is spent
on non-productive duties (i.e., ad-
ministration, personnel, paper-
work), that invariably, essential
station functions are ignored.
While the strategies outlined below
may seem simplistic, we’ve found
that attention to the basics can
mean the difference between suc-
cess and failure.

Internal Marketing

¢ Positioning Statements

More and more focus is placed
on how a station describes itself to
its listeners. Research has shown
listeners are numb to the radio po-
sitioning statements of the '80s —
“More Music, Less Talk,” “The
Greatest Hits Of The ’60s, *70s, and
'80s,”’ etc.

Stations should determine how
listeners describe the station, and
build realistic positioning state-
ments around those descriptions.
Speaking in listeners’ language, in-
stead of a contrived ad agency dia-
lect, is imperative in the no-non-
sense '90s. Building believable yet
unique positioning statements isn’t
easy, but it’s not impossible. Rely
on your perceptual research for
guidance. By tying this statement
to the station’s name and dial posi-
tion, you ensure correct station
association.

Many stations are also guilty of
confusing listeners with too many
positioners. While a station may

need several positioners, one
should clearly stand out.
It should be applied to all the ob-

vious on-air opportunities — in and
out of stopsets, in and out of infor-
mation breaks (news, weather,
traffic, sports, etc.), in the middle

By Mike Henry

of continuous music sets, and with-
in recorded and live promo spots.

Creating a realistic, listener-
driven positioning statement and
using it at every opportunity will
simplify a listener’s image of a sta-
tion, hence increasing top-of-mind
awareness and lessening phantom
cume. It seems simple, but listen to
your station to hear if this is actual-
ly happening. You may be surpris-
ed.

¢ Special Programming

Drivetime vignettes, lunchtime
blocks, and lifestyle features are
great opportunities to reinforce a
station’s image. Most of this pro-
gramming is produced in-house or
is unique to the market, which pre-
sents great opportunities for sta-
tions to break away from the pack.

Consider giving these features a
name that not only describes them,
but also ties them to the station’s
name. For instance, a station
known as the ‘“Fox” might call its
offbeat news segment “Foxtales.”
Chances are, when a ratings sur-
vey respondent remembers hear-
ing the “Foxtales” feature, he’ll
correctly recall the station.

Radio is a series of short pro-
grams. Each should identify its
sponsor: the station. When a listen-
er tries to remember what he’s lis-
tened to, a special feature may
stand out. But if he can’'t remem-
ber what station he heard it on, you
may have just lost an actual listen-
er — and gained a phantom cumer.

External Marketing

¢ Traditional Advertising

While a station’s maturity level,
competitive situation, and budget
dictate advertising strategy, most
stations are usually involved in
some form of traditional advertis-
ing, be it television, billboards, or
print. External marketing should
mirror internal marketing.

Incorporating the primary posi-
tioner into advertising will not only
reinforce station image, it will pre-
sent a consistent marketing posi-
tion. Whether it’s an image spot or
a breakthrough ad, the station’s on-
air positioning should be incorpor-
ated. Not doing so will blur image
and create product confusion.

» Non-Traditional Advertising

Whereas traditional advertising
is like a shotgun blast, target
marketing acts as a laser aimed at
your target audience. Target mar-
keting techniques like telemarket-
ing and direct mail can also be the
most cost-effective advertising
available to a radio station.

Between an in-house database
and external database suppliers,
stations can now target listeners by
income, geography, lifestyle, and
key Arbitron zip codes.

As with traditional advertising,
however, placing the buy is just the
first step toward a successful cam-
paign. Communicating your mes-
sage to potential listeners while
reinforcing your on-air promotion

WANAN-amertieantadiohister-eem

Stepping Stones

Reach out and know you've touched some-

one — your listener — by perfecting these basic
marketing elements:

® Positioning statements
® Special programming
® Traditional advertising

® Target marketing
® Contests & promotions
@ Community service

® Sponsorships

is the most important factor.
Whether conveyed via on-air or off-
air marketing, a simple, consis-
tent, realistic message is most like-
ly to have an impact on the great-
est number of people. In the end,
the station should benefit through
improved top-of-mind recall, less
phantom cume, and higher ratings.

Visibility Tactics

* Contests & Promotions

Contests and promotions that
take your station to the people have
on-air and visibility benefits. On-
the-street promotions are not just
for CHRs any more. Qutlets in all
formats have plenty of promotional
opportunities to come face-to-face
with listeners. Being in the right
place at the right time can have an
impact on many people within your

m

Radio is a series of
short programs.
Each should identify
its sponsor:
the station.

t

target audience and increase top-
of-mind awareness among those
who have already been exposed to
the station.

¢ Lifestyle Promotions

These are relatively new and not
as easy as giving away trips or
vacations. True lifestyle promo-
tions allow your station to interact
with listeners in an environment of
significance to them. Lifestyle
research can determine your lis-
teners’ favorite activities, spare-
time interests, and opinions on
topical issues.

Understanding these issues is
paramount to achieving successful
lifestyle promotions, promotions
that put your station in the enviable
position of supporting activities
and events of chief interest to your
listeners. Positive associations of
this kind will increase loyalty and
top-of-mind awareness.

¢ Sponsorships

Sponsorships and co-sponsor-
ships of all kinds of events —
sports, concerts, and special occa-
sions — are similar to contests and
promotions in that they allow a sta-
tion to gain street awareness, but
they work on a larger scale. Such
association will not only introduce
a station to new listeners, but will
reinforce its image with current
ones.

¢ Community Service
- This is an area of increasing sig-
nificance. Many of our clients have
noticed a dramatic change in lis-
teners’ views toward radio’s com-
munity service role. Whereas most
people seemed ambivalent just a
few years ago, many now expect
stations to lead in helping the local
community. During the Gulf war
for example, our national survey
found 70% of listeners believed
radio should take a leadership role
in supporting the war effort.

In light of our nation’s growing
concerns for the homeless, the en-
vironment, recycling, and so on,
these issues present a great oppor-
tunity for stations to assume a
leadership role. Listener feedback
in this area is pretty consistent:
Most are willing to help an effort if
someone will organize it.

The benefits of actively partici-
pating in community service
events are obvious: increased visi-
bility, awareness, and loyalty.
Once a station earns a reputation
for community service leadership,
it's extremely difficult for another
station to steal that position. The
long-term, top-of-mind awareness
benefits can be great.

Back To Basics

There are no secrets to success:
Success comes from doing the little
things right. The more complicated
and competitive radio becomes,
the more important it is to take
care of the basics. They not only
make for a better-sounding station,
they're the key ingredient in de-
creasing phantom cume through
an increase in top-of-mind recall,
which directly affects your sta-
tion’s ratings.

!

Mike Henry is VP of Paragon
Research, a Denver-based broad-
cast research firm specializing in
customized programming and mar-
keting research for radio stations
nationally. He can be reached at
(303) 922-5600.
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Live INXS Album Due In October

tlantic plans to release a live INXS album in mid-
October. The LP will contain material taped at
various ‘stages in the band’s concert career and
will likely feature one or two new studio cuts as well. Mark
Opitz, who twirled the knobs on the band’s 1982 “‘Shabooh

Shoobah” LP, is producing.

Everybody Crying ‘Mercy’
Motown has teamed up with the
Audubon Society and Julien Tem-
ple/Nitrate Films to create a mu-
sic video for Marvin Gaye’s
20-year-old classic “Mercy Mercy
Me (The Ecclogy)” to help in-
crease the nation’s awareness of
environmental issues.

The clip (to be serviced to all vid-
eo programmers in late August)
features overlaid images of the en-
vironment and pollution as well as
shots of Herb Alpert, Bell Biv
DeVoe, Big Daddy Kane, David
Bowie, the Boys, Bobby Brown,
Tyler Collins, Johnny Gill, Smokey
Robinson, Diana Ross, Ralph Tres-
vant, Vanessa Williams, and Stevie
Wonder — each of whom was film-
ed especially for the project.

Zevon Sets ‘Bad Example’

Warren Zevon has titled his
forthcoming Giant debut “Mr. Bad
Example.” Waddy Wachtel pro-
duced the platter and plays all gui-
tar parts, joining a guest list that
includes Zevon’s son Jordan (back-
ing vocals) and Dwight Yoakam
(guest vocals on ‘‘Heartache
Spoken Here”). Along with the title
cut, the LP — due on September 24
— features ‘“Angel Dressed In
Black,”” ““‘Quite Ugly One
Morning,” and the ballad ““Search-
ing For A Heart.”

Smithereens, Soundgarden
‘Singles’ Scene

Producer Ed Stasium has added
strings (!) to the Smithereens’

%’- "\"-
MONDAY, JULY 22

."f 1963/ Vee-Jay Records issues the "In-

] troducing The Beatles” LP

% Born: George Clinton 1940, Don Hen-
3 ley 1947

TUESDAY, JULY 23

1979/ 1ran’s Ayatollah Khomeini outiaws
rock 'n’ roll for being a corrupting
Western influence
1990/ John Cougar Mellencamp begins
production on his first movie (“Fal-
; ling From Grace™), then titled "'Sou
. venirs.” Mellencamp will star in and
: direct the film, currently set for 1992
release
Born: Martin Gore (Depeche Mode)
1961

Al WEDNESDAY, JULY 24

1978/ The movie version of “Sgt. Pepper’s
Lonely Hearts Club Band," starring
the Bee Gees and Peter Framp-
ton, opens

1987/ Richie Valens's movie biography
‘La Bamba" opens

1990/The Judas Priest wrongful death
tral begins n Reno Parents charge

S

forthcoming LP, “Blow Up.” The
Capitol platter — which features
the original compositions ‘“Top Of
The Pops,” “Too Much Passion,”
and “Girl In Room 12” — is due on
September 10.

Meanwhile, the band’s singer/
guitarist Pat DiNizio has landed
the role of a bohemian cafe man-
ager in Cameron Crowe’s forth-
coming flick, “Singles.”

The movie also features the big-
screen debut of Seattle-based A&M
recording artists Soundgarden,
who perform the song ‘“Birth

‘‘Grateful Dead Comix" —
the only graphic novel series auth-
orized by the Arista recording art-
ists

Scheduled to be published quar-
terly, the series debut features
colorful interpretations of the
band's “Dire Wolf,” "Lady With A
Fan,” “One More Saturday Night, "
and “Casey Jones.” Subseguent
volumes also will sport artistic inter-
pretations of Dead lyrics as well as

various other storylines (a fan’s per-
spective of a Dead concert, band-
told anecdotes, etc.}).

Retailing for $4.95, the graphic
novels are available at comic book
stores across the nation and will be

Bob Dylan — mourning becomes electric

THURSDAY, 25

1965/ Bob Dylan makes his then-shocking
amplified debut at the Newport Folk
Festival

1990/ Bruce Springsteen becomes a

well

Ritual” in a barroom concert
scene. The song may or may not
appear on the band’s tentatively
titled ‘“‘Bad Motor Finger’’ LP, set
for release on September 24.

Nicks’s Poison Pen

Poison’s Bret Michaels has
written and produced a song
(“Love’s A Hard Game To Play”’)
for Stevie Nicks's forthcoming
“Timespace” greatest-hits pack-
age, due from Modern/Atlantic on
September 3. (See R&R 6/28 for
details.)

MTV Awards Date Set

MTV’s 1991 Video Music Awards
will be telecast live from L..A.’s Un-
iversal Amphitheatre on Septem-
ber 5. Arsenio Hall will once again
host the event, now in its eighth
year.

§5.1 miflion households
Patti Galluzzi
Director/Music Programming

VHi

o DR
41.8 million households
Sal LoCurto, Director/Music Programming
Norman Schoenfeld, Director/Talent
& Artist Relations

Weeks On Wesks On
|HEAVY || |[vH-1TO watew |
PAULA ABDUL Rush Rush {CaptiveAVirgin) 9
BRYAN ADAMS/(Everything).. (A&M/Morgan Creek) 6 LENNY KRAVITZI At Over il (virgin) e
BOYZ 1 MENMotownphilly (Motown) 3
C&C MUSIC FACTDRY Things That. (Columbia) 6
D.J. JAZZY JEFF &.../Summertime (Jve/RCA) 8 [HEAW ]
EMFUnbehevable (EMI) 19
JESUS JONESRight Here Right Now (SBK) 26 PAULA ABDULRush Rush (CapliveNirgin) 5
SALT-N-PEPA /Do You Want Me (Next Plateau) 14 NATALIE COLE wNAT CDLEUnforgetiable Clektra) 5
SCORPIONSWind Of Change (Mercury) 13 GLORIA ESTEFAN/Can't Forget You (Epic) 4
SKID ROW Monkey Business (Atlantic) 6 AMY GRANT Every Heartbeal (A&M) 6
STEELHEART 'l Never Let You Go. (MCA) 12 MICHAEL W. SMITHPlace In. (Reunion/Gefien) 77
VAN HALEN Poundcake (WB) 5 ROD STEWART/The Motown Song (WB) 2

UB40/Here | Am (Come And Take Me) (Virgin) 6

[EXCLUSIVES B

GUNS N’ ROSES/vou Could Be Mine (Getfen)
HEAVY D. & THE BOYZ/Now Thal.. (Uptown/MCA)
TOM PETTY & THE...Aearning To Fly (MCA)
QUEENSRYCHE /et City Woman (EMI)
R.E.M./Shiny Happy People {WB)

YOUNG M.C./That's The Way Love Goes (Capitol)

N WA,

\BUZZ BIN

Authorized Dead Comics Arrive

itchen Sink Press just pub-
lished the first issue of

sold at Grateful Dead concerts as

For more info, call (414)

295-6922

FRIDAY, JULY 26

1977/ Ehvis Costello is arrested while per- 3
forming outside the London Hilton. g

Costello was trying to prick up the

ears of the CBS record execs who t

were meeting inside -

1990/ Grateful Dead keyboardist Brent
Mydland, 38, is found dead of a
drug overdose in his San Francisco
home

Born Mick Jagger 1943, Roger Taylor

(Queen) 1949

SATURDAY, JULY 27 8

1971/ George Harrison announces plans

for charity concerts benefiting the &

people of Bangladesh o
1976/ John Lennon gets his green card
1984/ Prince’s first movie, “Purple Rain,"

opens ]

SUNDAY, JULY 28

1957/ Jerry Lee Lewis makes his TV de
but on “The Steve Allen Show "

1970/ Mick Jagger makes his acting de
but in the title role of the film “Ned &
Kelly * £

Born: Rick Wright (Pink Floyd) 1945, e
Simon Kirke (Free, Bad Compa- =

that subliminal messages in the father as his qirlfriend (now wite) -
; group’s “Stained Class” LP drove Patti Scialfa gives birth to Evan ny) 1948 “
4 two teens to attempt suicide James. — Paul Colbert
e e M B P S A A s

AN americantadiohistorv.com

KLF3AM Eternai (Live At The SSL ) (Arsta)
LA 'S/There She Goes (Go'DiscsLondonPLG)
SEAL/Crazy (Sire WB)

SIDUXSIE & THE BANSHEES Xiss. (Gelfen)
IRD BASSPop Goes The... {Def Jam/Columbia)

AN NI

|ACTIVE

|

ANTHRAX 1/CHUCK DBring. (Megaforcesland) ADD

CHERLove And Understanding (Geften) 2
CORINA/Tempation (Cutting/Atco) ADD
CROWDED HOUSE /Chocoiate Cake {Capitol) 5
DIVINYLS/Make Oul Alright (Virgin) 4
DRIVIN N CRYINBuild A Fire (Island) 8
FISHBONE £ veryday Sunshine (Columba) 6
AMY GRANT Every Heartbea! (ABM) ADD
ICE-T/0 G. Original Gangster (Sire WB) 4
J. JAYMES Shake It  (Delcious Viny!/sland) 5
TARA KEMP Piece Of My Heart (GiantWB) 4
KIX fGirl Money (Eastwest) 2
L.A. GUNS Xiss My Love Goodbye {PolydorPLG) ADD
MICHAEL McDERMDTT/A Wall\. (GianiRepnse) 6
NELSON/Oniy Time Will Tell (DGC) 7
SINEAD O'CONNORMYy . (Ensign/Chrysalis) 3
STERED M.C.'S Elevate.. (4th & B'way/Island) 4
ROD STEWART/The Motown Song (WB) 2

[oN

ESCAPE CLUB/'ll Be There (Atlantic)
FOREIGNER/Lowdown And Dirty (Atlantic)
JUNKYARD/AIl The Time in The World (Geffen)

9
2
3

ZIGGY MARLEY & THE MELOOY... Xazmik (Virgin) 6

PRIMUS /Jerry Was A. . (Interscope EastWesl)

3

BONNIE RAITT Something 10 Talk About (Capiol) ADD

RATTNobody Rides For Free (MCA) 2
ROXETTE Fading Like A Fiower (Every. ) (EMI) 8
SCHOOL OF FISH3 Strange Days (Capitol) 10
STRESS Flowers In The Rain (Reprise) 3
WHITE TRASH/Apple Pie (E lektra) 3
WILSON PHILLIPS /The Oream Is Still Atve (SBK) 8
|STRESS |
ALICE N CHAINS Man In The Box (Columbia) 18

ALICE COOPER Hey Stoopid (Epic) 5
EXTREME Hole Hearted (ABM) ADD
FIREHOUSE Love Ot A Lifetime (Epic) 4

LENNY KRAVITZ At An't Over Til - (Virgin) 8
MADONNA Holiday (Sire WB) 4

RIC OCASEK Rockaway (Reprise) 4

POSON/Lite Goes On (Capitol} 72

RYTHM SYNOICATEPASSION (Impact) 3
SLAUGHTER/Shout It Out (Interscope/EastWest) 2
UB40MHere | Am (Come And Take Me) (Virgin) 10
YD-Y0/vou Canl Play With  (EastWest} 5
[HOT NEW VIDEOS |
EXTREME Hole Hearted (A&M) ADD

L.A. GUNS/Iss My Love Goodbye (Polydor PLG) ADD
ANTHRAX 1/CHUCK 0/Bring. (Megatorce/siand) ADD

SIOUXSIE & THE BANSHEES Xiss. (Gelfen)
YOUNG M.C./That's The Way Love Goes (Capitol}

2
2

|ADDS

EXTRE ME Hole Hearted (A&M)

L.A. GUNSXiss My Love Goodbye (Polydor PLG)

AMY GRANT Every Heartbeat (A&M)

ANTHRAX {/CHUCK DABring. (Megalorce/siand)
CORINA/Tempation (Cutting/Atco)

BONNIE RAITT/Something To Talk About (Capitoi)

LUTHER YANDROSS Power Ol Love/Love iEpic) 77

| DEVELOPMENT

BRYAN ADAMS;(Everytting) (ABM/Morgen Creek) 2
CHERove And Understanding (Getfen) 3
KENNY G/Theme From Dying Young (Ansta) 4
TARA KEMP Piece O My Heart (Giant WB) ADD
AARDON NEVILLE Everybody Plays The Fool (ABM) &
ROXETTE Fading Like A Flower (Every ) (EMI)

D. STEWART {/C. DULFERAIly Was . (Ansta)
WILSON PHILLIPS /The Dream Is Still Alive (SBK)
STEVIE WONDER Gotta Have You (Motown)

| LUGHT ]

RICHARD THOMPSON ! Feel So Good (Capitol) 3

|ARTIST OF THE MONTH |

BONNIE RAITT/Somettung To Talk Aboul Capitol) 4

W Wwon A

Information current as of July 9.

11 7 mithon kouseholds
Les Garland, VFProgramming
Mike Cooper. consultant

=
==
XDOF-«mz

LW W
2 1 COLOR ME BADD/ Wamna Sex. (Giant/Repnise)
— 2 PAULA ABDULRush Rush (Captveirging
13 ANOTHER BAD CREATIONFayground (Motown)
4 NAUGHTY 8Y NATURE/OPF. (Tommy Boy)
5 5 0J QUIK/Tonite (Profile}
3 6 0.J. JAZZY JEFF &.../Summertime (Jve/RCA)
4 7 HI-FIVEA Can't Wait Another. {Jive/RCA)
8 B ANGIE B/So Much Love (Bst It/Capitol)
— 9 RALPH TRESVANT/Do What | Gotia Oo (MCA)
8 10 BOYZ It MENMotownphilly (Motown)

Most requested for the week erding July 5

CONCERT PULSE
Pos. Artist “'z-n %%S:)

1 GRATEFUL DEAD
2GUNS N’ ROSES
3ZZTOP
4 PAUL SIMON
SACIDC
6 YES
7 JULIO IGLESIAS
8 JUDDS
9 REBA McENTIRE
10 CLINT BLACK
11 WHITNEY HQUSTON
12 MORRISSEY
13 GEORGE STRAIT
14 SCORPIONS
15 STEVE WINWOOD

$1041 1
659 0

New Tours
Among this week's new tours
PAT BENATAR

DIVINYLS
EXTREME

iCE-T
SQUEEZE
SOUL ASYLUM

The CONCERT PULSE 1s a weekly computeriz-
od report ranking each artist by thek average
box office gross reported par venue. Courtesy
of Polstar, a publication of Promoters’ On-Line
stings, (800) 344-7383, or in Calforria,
{209) 224-2631
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R.E.M. On New Troggs Album

E.M. are writing and playing on the latest

comeback album from the TROGGS, reports

® Q magazine. The LP is being produced by
LARRY PAGE (who spotted and signed the Troggs in

1965) and also will feature material written by CHIP TAY-

LOR, who wrote the group’s classic “Wild Thing’’ as well
as their UK Top 10 hit “Any Way That You Want Me.”

Showtime For UK Radio

Britain’s new national commer-
cial station will be Showtime, the
on-air name of First National Ra-
dio. As demanded by the Radio
Authority, it'll play easy listening
music of a largely pre-1960 vintage.
The FNR consortium is led by ex-
British Rail Chairman Sir PETER
PARKER andits £1.75 million bid
(believed to work out to £14 mil-
lion for an eight-year licence) beat
out competition from Classic FM
and UK FM.

The 24-hour-a-day service will
open next May and cover most of
the UK on FM. About a quarter of
the station’s 75% music output will
be allowed to be post-1960 “pop.”
BETTE MIDLER and CHRIS DE
BURGH are likely to typify its
current core artists.

Simply Silvershine

Q magazine also tells of MICK
HUCKNALL singing on *“Silver-
shine,” the first album by ANDY
HAMILTON, a 72-year-old British/
Jamaican sax player whom the
SIMPLY RED singer spotted in a
pub. Hucknall exercises his vocal
chords on a version of RODGERS
& HART’s ‘““You Are Too
Beautiful.”

Meanwhile, work continues in
California on the new Simply Red
LP, which should be out in the aut-

Simply Red frontman Mick Hucknall —
adds sax appeal.

umn. Hucknall is co-producing for
the first time with the band’s long-
time compadre STEWART
LEVINE.

Tin Machine’s Second Shot

TIN MACHINE's first UK single
from the “Tin Machine 2" album
will be “You Belong In Rock 'N’
Roll,” as opposed the U.S. release,
“One Shot.” The British single
comes out August 12, followed by
the album September 2.

The LP will be promoted by Lon-
don Records, now looking after all
Victory Music product outside Ja-

“Rock Over London™ news is a
service of Rock Over London Ltd.,
which can be reached at 47 Roe-
buck House, Stag Place, London
8W1 ES5BB; phone/fax (81)
661-2603.

pan — including the reunion EM-
ERSON, LAKE & PALMER al-
bum, expected in the new year.

Maggie’s Dreamworld

MAGGIE’'S DREAM have hit
back at the BLACK CROWES for
being thrown off the tour when the
anti-sponsorship headliners ob-
jected to the New York band’s en-
dorsement of Miller beer.

Dream guitarist RAF told ROL:
“It’s a bunch of hypocrisy. For a
musician to hold another mu-
sician’s business deals against him
is really ironic when most mu-
sicians talk about how music has
nothing to do with business. What
are they gonna do, take their vid-
eos off MTV or anything else that
has corporate sponsorship?”

All About Albums

ROL can exclusively reveal that
JETHRO TULL’s new album will
be titled “Catfish Rising.” It’s due
for UK release September 2, pre-
ceded by the single (‘“This Is Not
Love”) on August 5.

DAVID GILMOUR plays on two
tracks of “Hush,” the new album
by ALL ABOUT EVE. The songs
featuring the Floydman are ‘“‘Wish-
ing The Hours Away” and ‘“‘Are
You Lonely.” The LP (due next
month) has been produced by
WARNE LIVESEY, who’s worked
with MIDNIGHT OIL and
DEACON BLUE.

ROL also has been talking to
GERARD LANGLEY and ROD-
NEY ALLEN of Bristol band the
BLUE AEROPLANES, whose
“Beatsongs” album will be out
next month. Their first single, “Yr
Own World,” is due July 15.

“There’s eight of us in the band
now and seven of us play the
guitar,” said Allen. “I think having
S0 many musicians gives you a lot
of quality control.” The LP was
produced in Los Angeles by
LARRY HIRSCH and includes a
cover of PAUL SIMON’s “The Boy
In The Bubble.”

INCOGNITO’s largely in-
strumental second LP,
Life,” is now out, and includes the
current UK Top 10 hit “Always
There,” featuring vocals by JOC-
ELYN BROWN. She sang on FOR-
EIGNER’s “I Want To Know What
Love Is,” was sampled on SNAP’s
“The Power,” and had a UK hit of
her own with ‘“Somebody Else’s
Guy.”

CHRIS FRANTZ and TINA
WEYMOUTH of the TALKING

“Inside-

BRITAIN

|
WO~ U bW — 2

Moving Up

BROS/Are You Mine? (Columbia)

CHER/Love And Understanding (Geften)
CARTER THE UNSTOPPABLE SEX MACHINE/Sheriff Fatman (Fat Cat)
BILLY BRAGG/Sexuality (Go! Discs/PG)

JASON DONOVAN/Any Dream Will Do (Really Useful)
BRYAN ADAMS/(Everything | Do) | Do It For You (A&M)
ERASURE/Chorus (Mute)

COLA BOY/7 Ways To Love (Arista)

GUNS N’ ROSES/You Could Be Mine (Geffen)

INCOGNITO f/JOCELYN BROWN/Always There (Talkin Loud/PG)
PAULA ABDUL/Rush Rush (Virgin America)

KENNY THOMAS Thinking About Your Love (Cooltempo/Chrysalis)
DRIZA BONE/Real Love (4th & B'way/Island)

COLOR ME BADD/ Wanna Sex You Up (Giant)

11 HEAVY D & THE BOYZMNow That We Found Love (MCA)

12 LENNY KRAVITZAt Ain't Over 'Til It's Over (Virgin America)
BETTE MIDLER/From A Distance (Atlantic)

14 ROD STEWART w/TEMPTATIONS/The Motown Song (WB)

9 15 SALT-N-PEPA/Do You Want Me (FFRR/PG)

OMAR/There's Nothing Like This (Talkin Loud/PG)

CUBIC 22Night In Motion (XL)

DIVINYLSA Touch Myself (Virgin America)

WHITNEY HOUSTON/My Name Is Not Susan (Arista)

—_ 20 ANTHRAX 1/CHUCK D/Bring The Noise (Island)

NATALIE COLE wNAT “KING'* COLE/Unforgettable (Elekira)
C&C MUSIC FACTORY/Things That Make You Go Hmmm {Columbia)
KIM APPLEBY/Mama (Parlophone/EMI)

The Troggs — will the in-studio chatter be taped?

HEADS are working on a new
TOM TOM CLUB LP. KIRSTY
MacCOLL will contribute backing
vocals and sing on one track in Hai-
tian French.

Tom Waits
From The Vaults

An album of previously unissued
early material by TOM WAITS will
be released July 29 by Edsel. ‘“The
Early Years” will be the first of
two intended volumes of songs rec-
orded by Waits for the Bizarre/
Straight label in California back
when he was supporting FRANK
ZAPPA on tour.

The first Edsel volume was re-
corded between July and Decem-
ber 1971 and includes an “‘embry-
onic” “Frank’s Song” and four
songs which appeared on his of-
ficial debut album (‘“‘Closing
Time”) in 1973.

Tom Waits — previously unreleased.

The Network Chart, courtesy MRIB

Swingin’ Singles

The VIOLET HOUR, a five-piece
band from Leeds who take their
name from T.S. ELIOT’s ‘“Waste-
land,” have just released the single
“Falling.” Their Epic album is due
shortly.

WILLIAM ORBIT’s BASS-O-
MATIC, who made the UK Top 10
last autumn with ‘“Fascinating
Rhythm,” return this week with
the single ‘‘Funky Love
Vibrations,” featuring the vocals of
SINDY FINN.

Northern rockers LITTLE
ANGELS bid for their fourth 1991
UK Top 40 hit with “I Ain’t Gonnz
Cry."

SEAL'’s third single from his self-
titled debut album is *“The Begin-
ning,” in the shops this week. The
B-side features a new acoustic ver-
sion of the LP track ‘“Deep Water”
with ex-THIN LIZZY guitarist GUS
ISIDORE.

Raqueteering Rockers

JOHN McENROE and PAT
CASH’s cover of “Rock 'N’Roll” -
benefiting Rock Aid Armenia and
credited to the tennis chums with
the FULLMETALRACKET (which
includes ROGER DALTREY) —
makes a tentative first serve in the
chart this week.

Editor/Ryder

SHAUN RYDER of HAPPY
MONDAYS will be guest editor of
the August UK edition of Pent-
house magazine. A spokesman for
Penthouse says that Ryder has
chosen the best photographic ses-
sions for the edition and contrib-
uted to the “Lust For Linzi” col-
umn.

AUSTRALIA

w Tw

8 1 NOISEWDRKSMHot Chill
Woman

10 2 MELISSARead My Lips

2 3 JIMMY BARNES/When Your
Love Is Gone

JAMES REYNE/Slave

KYLIE MINOGUE /Shocked
CROWDED HOUSE/Chocolate
Cake

ROXUS/Where Are You Now
DARYL BRAITHWAITE Higher
Than Hope

JOHNNY DIESEL/Love Junk
INXS/By My Side

Most Added

IAN MOSS/Slip Away

P

(9%
(=]

Top 10 Australian records from playlists of 3
Triple M-FM ne, FOX-FM/Melb .
96 FM/Perth, SA-FM/Adelside, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
barie, B105/8risbane, FM-104.7/Canberra,
and 2 KiIX 106/Canberra.

CANADA

(K

11
2 2

ALANIS/Too Hot

WEST END GIRLSNot Like
Kissing You

WORLD ON EDGE/Wash The
Rain

GLASS TIGER/The Rhythm Of
Your Love

BRYAN ADAMS/(Everything |
Do) t Do It For You
MAESTRO FRESH WES/
Conductin’ Thangs

CANDI & THE BACKBEAT/
Friends Forever

CRASH TEST DUMMIES/
Superman’s Song
MITSOU/Dis Moi Dis Moi

10 10 TRAGICALLY HIP/Twist My
Arm

3 3

(Note. This week's chart is frozen.)

Top 10 Canadian CHR hits courtesy

The Record (416) 533-94717.

WWWWo anmericanradiohistorv.com
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RANDALL BLOOMQUIST

Economics, Ethics, Image

Oily Alaska Junket Opens Debate On Standards

When a group of seven talk show hosts jetted to Alaska
last month on a junket paid for by the oil lobby, they inad-
vertently did the format a favor by opening a debate on
ethical standards for Talk personalities.

In the wake of that controversial
jaunt, talk executives are dusting
off some long-dormant questions.
Just where is the ethical line for
talk personalities? Should they be
held to the same standards as
newscasters? Or, because of their
hybrid news/entertainer status,
should they be accorded a different
set of guidelines for what they can
accept from individuals and organ-
izations that might benefit from
their words?

“The one good thing about this
episode is that it’s made us con-
front an issue we’ve never faced
before,” says WCKY/Cincinnati
PD Mark Elliott. ‘It’s just a shame
we never have time to think about
these things until after [a problem
arises.]”

While programmers contacted
by R&R agree hosts and their sta-
tions must be careful to guard
against even the appearance of
conflict or impropriety, they ex-

m

The one good thing
about this episode
is that it’s made us
confront an issue
we’ve never faced

before.
—Mark Elliott

99,

Sonny Bloch, now celebrating 3
12 years on the air.

Sonny Bloch, host of America’s
longest running independent, 2-way
talk show about money, business,
real estate, and life, would like to
work for you for free. He offers 18
hours of live programming 6 days
or part), plusa
daily afternoon business news show
with plenty of openings for your

per week (take

local news, traffic, and weather as a telephone call.
reports.

Call him if you need instant Ask for Susan at
revenue and ratings. He is now (212)371-9268.

m

In this business,
appearance is more
important than

substance.
—Mike Castelio

99,

press a variety of opinions on the
measures necessary to maintain a
pristine image.

Image is the real issue, they em-
phasize. No one really worries talk
hosts will actually be corrupted by
special interest largesse. What's at
stake is the appearance of impro-
priety, which — make no mistake
— is every bit as dangerous as ac-
tual impropriety.

“In this business,” says Daynet
President Mike Castello, ‘‘appear-
ance is more important than sub-
stance.”

The Hardliners

According to several PDs, the
only way to protect the station’s
credibility is to set journalist-like
standards for hosts who deal with
the issues of the day.

“No, talk hosts aren’t journal-
ists,” says WWRC/Washington
OM/PD Tyler Cox. ‘“But you have
to ask the same kinds of [ethical]
questions you would ask of news-
people. Hosts have to maintain
their credibility.”

heard in over 200 cities including 90% of the
top 100 markets. There must be
a reason that this broadcaster
has kept growing for 12 years.
The answer is simple: The
audience loves the show, the
sponsors love the show, and your
bank account will love the show!!
You can have him now. It's as easy

In fact, adds Elliott, ‘“Because
talk personalities deal in opinion,
the appearance of fairness is per-
haps even more important than it
is for newspeople.”

Listeners, he explains, must
never doubt that a host’s opinions
stem from his own beliefs and not
from undue influence exerted by a
special interest group.

Both Elliott and Cox say they
would not have permitted their
hosts to attend the Alaska junket
without reimbursing the American
Petroleum Institute (API), which
spansored the trip. “I will not allow
hosts to accept travel, lodging, etc.
from [special interest] groups,”
says Cox.

As a result of afternoon talker
Mike Siegel's participation in the
API trip, KING (AM)/Seattle has
decided to apply the news depart-

64)

My antenna starts
to go up at anything
over $25. If you can
be bought for a $13

lunch, you’re not
worth buying and
shouldn’t be on the
air, anyway.
—Tyler Cox

199)

ment’s strict standards to its talk
hosts. KING reporters are barred
from accepting anything — in-
cluding lunches — from interest
groups or other publicity seekers.

wAMAM- M EeHeantaciehistaornv-com

NARTSH NOTES

phone calls.

attle’s Mike Siegel.

sent him by a supportive viewer.

the Year.

Talkfest Facts And Figures

ome final notes on the recent National Association of Radio Talk
Show Hosts (NARTSH) convention:

¢ Approximately 130 people registered for the two-day confab, which
was held in Seattle. Ruughty half of these were talk hosts or programming
staffers, most from small 1o medum markets. Other attendees indluded
publicists and would-be program syndicators.,

s During the convention’s brief business meeting, members debated
the notion of broadening NARTSH into a moere generic Talk organization
that would solicit more parficipation by PDs and GMs. The proposal was re-
ferred to the group's Executive Board for further discussion.

¢ NARTSH founder/Chairman Jerry Williams did not attend the Seat-
tie meeting. Sources close to Williams cited a scheduling conflict, but per-
sistent convention speculation said he is upset at having been easec out of
the NARTSH spotlight. Williams did not return R&R's repeated post-confab

* The 1992 NARTSH convention is set for June 18-20 in Wash ngton,
DC. Those dates fall after the close of the spring Arbitron book.

* Mary Beal of KNSS/Wichita was elected President of NARTSH by
the Executive Board. Beal, who was unopposed, succeeds KING (AM)/Se-

* CNN reporter Peter Arnett, recipient of NARTSH's first Freedom of
Speech Award, shared his Bagdad memories with the talkers at a closing
dinner. Among his props: a bag of infant formula found in the wrec<age of
what the U.S. says was a chemical weapons plant, and an American fiag

* Talk legend Barry Farber was named NARTSH Talk Show Host of

Other hardliners, however, say
they have no problem with their
hosts accepting the occasional free
meal or inexpensive coffee mug-
type gift. “My antenna starts to go
up at anything over $25,” says Cox,
echoing a common sentiment
among his colleagues. “‘If you can
be bought for a $13 lunch, you're
not worth buying and shouldn’t be
on the air, anyway.”

Total Disclosure

A second school of Talk ethics
holds that hosts should be able to
take advantage of trips and other
‘“‘educational opportunities” pro-
vided by special interest groups —
so long as the talker makes full and
frequent disclosure about who paid
for the event.

“The only way to avoid the ap-
pearance of conflict is to be out
front and above-board with every-
thing,” says Daynet's Castello.

“Be incredibly candid about what’s
going on. That way, six months
later, no muckraking journalist
can say you were hiding some-
thing.”

WFLA/Tampa PD Gabe Hobbs
agrees, noting that his talk hosts
are “grown-ups’’ who are unlikely
to be swayed by special interest
schmooze.

“I come from music radio,
where it’s real common to fly
somewhere or attend a convention
on the tab of [a record label]. But
talk hosts are grown-.ips, not 22-
year-old P3 CHR music directors
who are going to come back and
add the record.

“I would probably have encour-
aged my hosts to go to Alaska, be-
cause they wouldn’t hesitate to
come back and bash the oil indus-
try’s ass into the ground if they de-
served it. They're always looking
for a reason to jump on somebody.”
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CONTEMPORARY HIT RADIO

Are We Missing Hit Records?

Record Glut, Soft Retail, National Fragmentation Share Blame

These are interesting times in CHR. Amid a soggy
economic climate, ratings are falling, tons of new records
and labels are popping up, and stations are shaving off rap
and rock to become so-called ‘“Beige Radio.” Is the up-
heaval causing CHR to miss hit records?

And is the national consensus
fragmented on what is a hit? I talk-
ed with a sampling of radio and
records honchos for a few perspec-
tives on these issues.

Rick Stone

A&M Sr. VP/Promotion Rick
Stone sees the issue as one of
perspective. “The question is, is
radio missing a hit or is the label
missing it? No one in my chair can
afford to miss a hit. With all the
labels and records out there, when
you believe you have a hit, you
have to go in for the long haul,
because airplay opticns are great-
er and CHR is more specialized.
Not everyone is on the same time-
frame. You might close a record
that started in one market eight
weeks ago, but it may take 11
weeks to close it elsewhere. We
must be prepared to work a hit
much harder and longer.

“Radio has to realize records
aren’t selling as quickly in a reces-
sion, and with so much more prod-
uct, a record takes longer to be-
come a hit. One to two plays per
day at night isn’t enough to get a
real read on a record. And most
new records put in that category
aren’t even announced.”

Other factors are leading the in-

dustry to try to squeeze 15 inches of
product into a four-inch pipeline

Don London

m;

it’s gotten to the
point where a giant
promotion sends up
a red flag that a
record is not a hit.
— Don London

Rick Stone

M

Radio has to realize
records aren’t
selling as quickly in
a recession, and
with so much more
product, a record
takes longer to
become a hit.

— Rick Stone

99,

every week. ‘I don’t think the ma-
Jority of radio stations want promo-
tions for every add, because they
have to maintain a consistency,”
says Stone. ‘“Music is the reason a
record should go on. Is there a way
to get out of this cycle? Yes. We
can’t offer a promotion for every
record anymore. It doesn’t make
sense financially, compared to
what you see in a return from re-
tail. While radio promotion and
time buys help, they’re not the end-
all to success for a station or a
record.

“If we’re seen only as a travel
agency or prize closet, that cheap-
ens our credibility. We are market-
ers of music carrying an art form
to people who can help us reach the
mass population. Anyone can call
me up and suggest an idea to pro-
mote one of our artists — I'll be
sure to listen. They need to know
they have our support, but not for
every record that goes on.

“This is a business of relation-
ships, and we have a generous pro-
motion allowance. But when you
get down to the nitty gritty, it’s how
we’re doing business with radio —
how we’re releasing music and
supporting it. We have to ask our-

selves, ‘Are we just pandering to
radio for support, or are we in the
business of selling music?’”’

Don London

WZPL/Indianapolis OM/PD Don
London thinks radio is missing “a
few hit records,” but he blames la-
bels for spreading themselves too
thin. “Not only are there too many
records in general, but each label
has too many records to work. It’s
impossible to communicate the
success factors of each record. The
label might choose to work some-
thing that’s not happening at radio
and ignore something that is. For
us, Rey’s ‘Love Won't Come In A
Minute’ is a smash, but it’s not a hit
nationally. It’s not our fault.

“The answer lies in better and
more effective communication. If
the record community really lis-
tened to our needs, they’d respond,
instead of shoving too many bal-
lads down our throats. They often
miss a mainstream or uptempo hit
because they’re focused on a
priority ~ which is, more often
than not — another ballad.”

Turning to the other side of the
equation, he adds, “Radio’s need
for instant gratification is silly. It

e
Butch Waugh

66/

Radio is just as
open as it always
was to new music.

The dilemma is that
radio is inundated
with too
many records.

— Butch Waugh

takes time for records to kick in.
It’s really wrong to add a record
for a promotion. Labels are wast-
ing huge sums of money, and it's
gotten to the point where a giant
promotion sends up a red flag that
a record is not a hit. You can’t
make a stiff into a hit. Unfortunate-

wwwamericanradiohistorv-com

Manifestations
Of The Malaise

Why do some feel CHR is missing hit records in 19917

Here are some possibilities:

@ Format fragmentation

® Lack of national consensus

® Too much product to choose from

® Promotion adds displacing real hits

® New records aren’t rotated enough to affect audience

ly, stations that fall to prey to this
have limited promotion budgets,
and they compound their problems
by adding poor records which only
hurt their ratings.”

Butch Waugh

RCA Sr. VP/Promotion Butch
Waugh sees a crowded field of
competition, but has good words

Casey Keating

66)

For radio, it’s just
a case of carving
out a bit more time
— starting earlier
and staying later —
to see 33 local
promo reps.

— Casey Keating

99,

for how radio’s handling things in
general. “Radio is just as open as it
always was to new music. The di-
lemma is that radio is inundated
with too many records. Instead of
generating 80-100 adds a week, now
30 adds on a record is a great week.
Now PDs are having to make real
decisions on what’s best for their
stations. The only negative fallout
is a lack of national consensus,
which affects us.

“The bottom line is that we’re
going to lose some records in the
process. But there’s a silver lining
to all of this: In the end it will make
PDs more astute and labels more
careful about how they release rec-
ords.

“But my biggest concern is that
records are getting lost because
they're not getting the rotation they
really need. No one can tell if
they’ve got a hit that way. The cost
of doing business is too great to
have this happen on a continual
basis.”

Casey Keating

KPLZ/Seattle PD Casey Keating
feels the added pressure of more
labels and records, but he thinks
radio should do a better job of com-
pensating for 1991 business reali-
ties. “Is radio missing hit records?
It’s a good possibility, but it’s not
really any different than it’s ever
been. Labels are talking about that
more than we are. I don’t see much
that’s getting great reaction that
we don’t play. KPLZ is fair about
giving records a shot and testing
them.

“Because of all the records
available, it is taking longer to
commit to a record. For that rea-
son we may be playing them a bit
longer once they’re added. A hit
record is a hit record, and we’ll
find out which ones are working.

“For radio, it’s just a case of
carving out a bit more time —
starting earlier and staying later —
to see 33 local promo reps. Every-
one gets 15 minutes to pitch their
records and play them. You can’t
run away from it. It’s an opportuni-
ty to take advantage of the extra
product out there. For me, the mu-
sic part of this business is fun, but
it’s easy to forget that with all the
pressure. It’s a labor to some, but
it’s a labor of love to us.”

Bruce Tenenbaum

Impact Sr. VP/Promotion Bruce
Tenenbaum takes a national view.

Continued on Page 39

Bruce Tenenbaum

m

Giving a station a
promotion for a
report does nothing
to break a record. It
just breaks your
expense account.
— Bruce Tenenbaum
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CHR

Are We Missing Hit Records?

Continued from Page 36

“Thanks to the large amount of
record companies amd the frag-
mentation in CHR, it’s more dif-
ficult to get a national consensus.
The big problem is how to work a
record over a longer period of time
without people shoveling dirt over
it too quickly. As long as PDs are
aware the numbers game is use-
less and they’re willing to dig for
hits, everything will be okay. PDs
are more into the sound of a record
now than in the past, when 100 adds
in a week would sway them.

“The biggest problem is that
when you promote with promo-
tions, radio fills its playlists for a
star party and leaves no room for
the records that should be on. I
won’t do promotions for adds. If
someone plays a record and it
works, I’ll support it in terms of
advertising or track dates as long
as they're playing it. Giving a sta-
tion a promotion for a report does
nothing to break a record. It just
breaks your expense account.

On the subject of Impact’s new-
ness, he adds, “There’s always
competition. Some labels will
make it and some won’t, but as a
new label, we’re out there to sur-
vive. While playlists haven't open-
ed wider, being a new label doesn’t
necessarily mean you have to wait
in line.

“My biggest concern about mis-
sing hit records is that many CHRs
are abandoning what made the for-
mat great by reaching for inacces-
sible demos. They’re screwing
themselves, the listeners, and the
labels. We all know what happened
in the early '80s, yet everyone’s do-

] POE CATS PARTY — Several industry heavies tried to shatter their

clean-cut images at the Bobby Poe convention. Getting crazy are (I-r)
WBBM (396)/Chicago PD Dave Shakes, Warner Bros.’ Greg Lee and Stu
Cohen, Poe, KEGL/Dallas MD Jimmy Steal, WB's Dan Nathenson, and
' Sire/WB artist Seal; (front) WPGC/Washington MD Albie D.

o

i
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EGGSPRESS MAIL — WRVQ (Q94)/Richmond’s eggcentric morning

Mark Todd

66

It’s harder to find a
consensus among
my peers — but to
me that’s good. It’s
heaithy that there
are fewer lemmings
and more leaders.
It’s less of a
numbers game now
and more of ‘what
works for me.’
— Mark Todd

99,

ing it again. We're all feeling the
impact of it.”
Mark Todd

WKBQ/S1. Louis PD Mark Todd
remarks upon the increased prac-
tice of labels doing “setup” on

zoo promised $500 to the first listener to mail in an unbroken egg.
Shown with a few eggstra entries are (I-r) zo0 members Corey Deitz, Jay

Hamiiton, and Bettie Bodine.

records by as much as three or four
weeks to gain the edge in a crowd-
ed field. “There is a sense of frus-
tration at radio with all the labels
and product. It’s heightened by the
confusion of who’s releasing what
and when they’re going for it. Ear-
ly releases strengthen awareness
on a new artist, but it’s getting
harder and harder to keep track of
which labels want you to play a
record and when.”

He too points out that the system
is clogged by records getting air-
play for non-musical reasons.

“I’ve never been one to deal with
promotions if the value isn’t there
in the record itself. Listeners aren’t
tuning in to hear the next big con-
cert trip — they’re listening for
music. If you take a promotion on a
stiff, you miss playing a hit and end
up hurting yourself. Radio needs to
hang onto a new record for four or
five weeks before committing to it.
To do otherwise confuses the label
and stations that are watching your
moves.”

On the national front, Todd says,
“Not all the records are getting the
coverage and concentration they
need to develop into national hits as
fast. Some regional hits are falling
prey to this syndrome. So it’s hard-
er to find a consensus among my
peers — but to me that’s good. It’s
healthy that there are fewer lem-
mings and more leaders. It’s less of
a numbers game now and more of
‘what works for me.’ "

Coming
Next Week

Summer CHR
Photo Fun

MOTION

¢ WILN/Panama City, FL
greets new MD Chazrin Blake,
who arrives from WHHY/Mont-
gomery, <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>