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LABELS REVAMPED

Eckstine Sr. VP/GM
For Wing/Casablanca

Ed Eckstine is joining Poly-
Gram, effective November 3,
as Sr. VP/GM of the company’s
West Coast-based labels, Wing
and Casablanca. He was VP/
A&R at Arista.

Eckstine will be responsible
for all aspects of the two labels’
operations, including the build-
ing of a new roster of talent.
He’ll report to PolyGram Presi-
dent/CEQO Dick Asher, who
commented, “Being able to
utilize Ed’s proven talents in
pop. rock, R&B, and dance rep-
resents the birth of a new

Giordano Appointed ABC
Radio Nets Senior VP

Cap Cities/ABC Sr. VP/Fi-
nance Philip Giordano-has been
named Sr. VP of the ABC Radio
Networks. In this new position
Giordano will be responsible for
all aspects of finance, planning,
and administration, with an in-
volvement in all areas of the
networks’ operations. He will
report directly to ABC Radio
Networks President Aaron
Daniels. -

Commenting on Giordano’s

Phil Giordano

RESIGNS FROM WLS & WYTZ

Trumper Moves
Into Ownership

WLS & WYTZ (Z95)/Chicago
President/GM  Jeff Trumper
has resigned from the Cap Ci-
ties/ABC CHR combo, effective
around the first of the year, to
form Trumper Communica-
tions, Inc. His first properties,
subject to FCC approval, are
the broadcast interests of Cap-
co, which owns WLAP-AM &
FM/Lexington, KY and WSOY-
AM & FM/Decatur, IL. They
were purchased for $15.5 mil-
lion.

Said Trumper, who is 100%
owner of his new company,
“This is the second phase of a
lifelong dream. The first was to

Jeff Trumper

run these two great radio sta-
tions, and the second is to have
TRUMPER/See Page 6

McKinley Group W
Radio Sales President

Interep, which last week an-
nounced plans to form a dedi-
cated rep organization to handle
its new association with the 13
Group W stations, has establish-

ed Group W Radio Sales, based

in New York. Serving as Presi-
dent for the new rep firm will be
Tom McKinley, former Exec.
VP/Corporate at Major Market
Radie.

Interep President Les Gold-
berg said. “I'm delighted the
opportunity has arisen for Tom
to take a more prominent posi-
tion in Interep. With Tom as
President, I am confident our

Tom McKinley
new company will enjoy great
success.”

McKINLEY /See Page 6

promotion, Daniels said, “With
the skills that Phil has previous-
ly demonstrated, we're assured
that he will continue to be an in-
valuable asset to the ABC Radio
Networks.”

Prior to being named Sr.
VP/Finance in March, Gior-
dano had been VP/Finance &
Administration for ABC Radio
for five years. He joined the
company in 1972 as Senior
Auditor, and was appointed
Asst. Business Manager for
WABC-TV/New York two years
later. He later became a Plan-
ning Analyst in ABC's Cor-
porate Planning Department,
and in 1976 was named Con-
troller in the company's Chi-
cago offices. Three years later
he was appointed Director/
Finance & Administration for
the Owned FM Stations. Before
joining ABC Giordano served
with Atlantic Richfield.

Ed Eckstine
creative era for Wing and Casa-
blanca.”

Eckstine joins PolyGram af-
ter approximately 20 months at
Arista. Previously, he was Ex-
ec. VP/GM of Qwest Records
and Quincy Jones Productions,
and worked for Jones's organi-
zation for 11 years. He said.

ECKSTINE/See Page 6

NEW CALLS KKHT
KSRR
Goes
CHR

Longtime Malrite AOR outlet
KSRR/Housten has changed
calls to KKHT and format to
CHR as part of an evolutionary
process, becoming the market's
third station in the format. Us-
ing the slogan identifier “‘Hit
96.5,”" the change is being ad-
ministrated by PD and acting
GM Andy Beaubien. He is filling
the shoes of GM Jehn Cravens,
who joined WHYT/Detroit.

“Other than the morning
show, the staff remains in place
and will continue to do so,” said
Beaubien. “Most of them have

KSRR/See Page 4

ALLEN, HELTON UPPED

R&R Restructures

Nashville

Lon Helton

In a reorganization of R&R’s
Nashville office, Sharon Allen
has been promoted to VP/Sales,
Nashville, while Lon Helton
moves up to Country Editor/
Nashville Bureau Chief. At the
same time, Debe Fennell has
been upped to Office Manager.
Katy Bee continues as Assoc.
Country Editor, based in Nash-
ville.

““This move brings the Nash-
ville structure in line with our
other bureaus, and further un-

Bureau

Sharon Alien

derscores the commitment to
the Country radio and record in-
dustries we made when we ex-
panded the office this year.”
said Senior VP & Editor Ken
Barnes. Bill Clark, Senior VP/
Sales, added, “Lon’s and Shar-
on’s promotions recognize the
abilities of two very talented
people. With Katy and Debe’s
immense contributions, our
growth has been remarkable,
and even greater accomplish-
ments await us.”
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Newman
VP/GM
At KCFX

Bill Newman

KCFX/Kansas City GM Bill
Newman has been promoted to
VP/GM for the Classic Rock sta-
tion. Prior to joining ‘“The Fox,”
Newman was VP/GM of KBBJ &
KMOD/Tulsa. Before then he
worked at KCMO-AM & FM/Kan-
sas City for nine years. four as
GSM.

Hoker Broadcasting President
Jay Hoker commented, “Over the
past year Bill has proven he is a
consummate broadcaster, through
his expertise, leadership, and
dedication to win. I'm confident
that his current and future con-
tributions to Hoker Broadcasting
will play an integral part in the
company's success.”

NEWMAN/See Page 4

FEDERAL JUDGE’S RULING

Isgro Wins New Round
In Antitrust Action

Independent promoter Joe
Isgro’s lawsuit against most major
record labels and the RIAA has
cleared another obstacle in its
journey to trial. Federal Judge
Consuelo Marshall has ruled
against the defendants’ motion to
dismiss the complaint for lack of a
sufficient case.

Both sides received word of the
October 10 ruling by mail last
week. For Isgro, attorney Law-
rence Papale of Cannita, Geno-

vese & Papale told R&R, “We're
very pleased that we finally have a
green light to go ahead, and we in-
tend to do so as quickly as possible.
The next step is to pursue discov-
ery, to obtain information from the
defendants that we need to prove
our case.” There was no comment
from the RIAA.

Isgro filed suit April 30 in US
District Court in California against
A&M, Arista, Capitol, Chrysalis,
Geffen, MCA, Motown, PolyGram,

Mayne Directs WBAP
& KSCS Operations

WBAP/Dallas PD Bill Mayne
has been named Operations Direc-
tor for WBAP and sister Country
outlet KSCS. He will continue to
oversee WBAP, and will now also
supervise programming on KSCS.

Describing his new role, Mayne
told R&R, “I'll be involved in the
overall planning, direction, and
strategy of KSCS. KSCS PD John-
ny O’Neil will be responsible for
day-to-day activities, as well as his
afternoon drive airshift.

“The challenges, opportunities,
and competition in the market-
place are very different for WBAP
and KSCS. With WBAP I'm in the
full-service arena. I look forward to
attracting and satisfying the highly
musically-aware Country listener
in Dallas/Ft. Worth.”

Mayne has been WBAP PD since

g :
— . y
Bill Mayne

July 1985, coming to the station
from the Program Manager’s post
at KLAC & KZLA/Los Angeles,
‘where he worked for two years.
Prior to L.A., Mayne spent three
years as OM at KVET & KASE/
Austin.

BMI SALUTES SEN. KENNEDY — BMI/ President Frances Preston and
West Coast VP Ron Anton heid a reception In Los Angeles Monday

{
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. and the RIAA, charging them with

RCA, Warner/Elektra/Atlantic,

conspiracy and restraint of trade
under federal and state antitrust
laws.

Attorneys representing RCA and
Arista filed June 27 to dismiss
Isgro’s suit under Federal Rules 11
and 12 of Civil Procedure, with
other labels and the RIAA subse-
quently filing joinders. In August,
Judge Marshall ruled against the
defendants’ contention that Isgro
made charges that he didn’t have
reason to believe were true.

At that time, the judge also
heard defendants’ arguments
under Rule 12, to the effect that
Isgro failed to demonstrate any
potential for proving a group boy-
cott. It's this motion that Judge
Marshall has denied with the latest
ruling.

“We're going to push for the
earliest trial date,” stated Papale.
He added that there would proba-
bly be a status conference before
the judge between attorneys on
both sides within the next 60 days,

ISGRO/See Page 4

SINGLES TUMBLE

Bob Bolinger

Bolinger
VP/GM
At KLZZ

KOY-AM & FM/Phoenix Station
Manager Bob Bolinger has opted
for the VP/GM position at Eden
Broadcasting’s newly-purchased
KLZZ-AM & FM/San Diego. Prior
to KOY, Bolinger worked as VP/
GM at KJQY/San Diego. Past
stints include GSM posts at KOY
(before joining KJQY) and
WHBQ/Memphis.

Eden Exec. VP Michael Oster-
haut commented, “Bob’s an ab-

BOLINGER/See Page 4

CD Growth Offsets
First-Half LP Drop

Vinyl continues its dramatic
decline. Unit shipments of LPs and
singles tumbled 25% smf 23 5%,
respectively, during the first six
months of this year, compared to
the same period last year. The
figures, issued by the RIAA, reflect
US manufacturer shipments to the
trade.

By contrast, first-half unit
shipments of CDs soared 149% over
1985, with a corresponding 155% in-
crease in their dollar value. This
performance helped keep the in-
dustry’s overall dollar volume
relatively stable.

Here are the January-June sta-
tisties in full, with comparable 1985

WMKR
Becomes
AC WWMX

S & F Communications has an-
d that its CHR FM WMKR/

Alder, Carlton Direct

E/A Promotion

Ray Carlton

Ray Carlton and Rick “Rico”
Alden have been promoted to Na-
tional Promotion Directors at
Elektra/Asylum. Both were Pro-
motion/Marketing Managers with
the label — Carlton in the Denver/
Phoenix territory, and Alden in the

Rick Alden
Philadelphia/Washington market.
Carlton-relocates to E/A head-
quarters in New York, while Alden
remains based in Philadelphia.
‘“They both have free rein to run
rampant over the entire United
E/A/See Page 4

Baltimoere will change format to
AC and switch calls to WWMX,
identified as “W-Mix 106.5, The
Best Mix from the ’60s, *70s & 80s.”
WWMX President/GM Stuart
Frankel told R&R, “We hired the
Research Group in April to see if
we were doing the right thing or if
the market was looking for another
format. The study determined a
WMKR/See Page 6

HoffmanReturns
As WZPL PD

Gary Hoffmann has returned to
Indianapolis as PD at WZPL after
a hiatus from radio programming.
His last programming assignment
was last year at crosstown CHR
WNAP (now WEAG). Hoffmann
replaces Cat Simen, who departed
last month for an on-air position at
KAYI/Tulsa.

HOFFMAN/See Page 4

numbers in parentheses. Value is
calculated using suggested retail

list prices.
¢ LP/EPs: 588 million units
(78.3 million) worth $438 million
CD GROWTH/See Page 6

WWKB
Turns To
Gold

Following the restoration of
music to all dayparts except 7pm-
2am, WWKB/Buffalo has dropped
all current AC product and is now
emphasizing music from the '50s
through '70s. WWKB’s change
makes it the second Buffalo station
to adopt a Gold format in a month,
following WNYS's conversion to
“Classic Hits” WHTT in late
September.

PD Barney Luv emphasized thal
only WWKB’s music is changing:

WWKB/See Page 4

Gilreath Geffen
Sales Chief

Eddie Gilreath
In a long-anticipated announce-
ment, Eddie Gilreath has been
named to head Geffen Records’
sales department, after three
years as VP/Sales at Elektra/Asy-
lum. He'll be based in Los Angeles.
GILREATH/See Page 4




HUSKEY, CASEY PROMOTED

KKYX & KLLS
Restructure

In management restructuring at
KKYX & KLLS/San Antonio,
Swanson CEO Dan DiLoreto has
come aboard as interim GM, re-
placing longtime GM Bill Rohde.
Diloreto has assumed the day-to-
day duties of operating the two sta-
tions indefinitely, and said, “We
don’t intend to name a GM until
these properties are stabilized.”

DiLoreto has named KKYX PD
Scott Huskey OM for the combo
and PD of KLLS. Huskey replaces
Jim Owens, who has resigned after
a little over a year as KLLS PD.
Additionally, KKYX Asst. PD Jim
Casey has been named PD for the
Country AM, reporting to Huskey.

Commenting on the program-
ming changes, DiLoreto told R&R,
“Scott Huskey has the AC and
Country credentials and experi-
ence to oversee both stations, as
well as program KLLS. And when
(former KKYX PD) Steve Warren
left, Jim Casey became interim
PD. During that time, we were im-
pressed with what he accomplish-
ed. He's demonstrated the skills
needed to move into that slot, so
we’ve made it official.”

Before joining KKYX a month
ago, Huskey spent three years in
an ownership capacity with KNGS
& KLTK/Fresno. Earlier he work-

Isgro

Continued from Page 3
at which time a date might be set.
““A ot depends on the court’s calen-
dar,” he noted.

Concerning the discovery proce-
dure, Papale said, “It’s my im-
pression that judges down in Los
Angeles like to see that done ex-
peditiously — and we're certainly
interested in doing that.”

Isgro is seeking more than $75
million in damages from the de-
fendants.

ed for twe years as KARZ/Phoenix
PD and eight years at KRNT &
KRNQ/Des Moines, where he held
a variey of positions ranging from
parttime announcer to PD. “This
Jjob blends my two favorite areas,”
Huskey said. “The AM is high-
personality full-service, which I
love. My background is AC, and the
FM allows me to work in that.”

Casey, who will remain as after-
noon talent, joined KKYX in June.
He previously was PD for 18
months at KYKZ/Lake Charles,
LA, and earlier held a variety of
jobs, including PD, at KSFA &
KTBC/Nacogdoches, where he
spent five years. Said Casey said,
“I felt like I accomplished a
number of things as acting PD.
KKYX has been and belongs on top
of this market, and that's my
priority.”

Bolinger
Continued from Page 3

solute gem of a guy, an intelligent,
quality person in this industry. I'm
very happy to have someone like
Bob lending his expertise to our
decision-making process.”

Bolinger said, “The opportunity
to return to San Diego with Edens
is really exciting. I can’t think of a
better marriage than the resources
and expertise of Edens and one of
the greatest growth markets in the
country, San Diego.”

E/A

Continued from Page 3

States,” said Sr. VP/Marketing &
Promotion Mike Bone. “Each has
an incredible personality and an
immense amount of expertise in
the field.”

Commented E/A VP/Promotion
Dave Urso, to whom both Carlton
and Alden report, “They are major

Gilreath
Continued from Page 3

As with most senior executives
at Geffen, Gilreath does not carry a
formal title in his new post. He
reports to label President Ed
Rosenblatt, who commented, “Ed-
die’s breadth of experience and en-
thusiasm for contemporary music
makes him an ideal choice for this
key post.”

Before joining E/A, Gilreath was
Exec. VP at Island. Prior that that,
he spent ten years with Warner
Bros. in regional and national
marketing posts, and five years at
Motown in local and national pro-
motion.

Id like to

d Dregm
for you A\

(a very Christmas radio special)

national communicators, and are
like weapons in the field. They
know how to get the job done.”

Carlton, who joined E/A in 1979,
previously worked for ABC Rec-
ords. Alden has been with E/A for
seven years, and earlier held posts
at Atlantic and RCA.

Newman
Continued from Page 3
Newman said, “Being recogniz-
ed by an individual and a company
that you hold in the highest esteem
is an honor in itself. When that
recognition accompanies a new
position and direction of growth,
that honor becomes the chance of a
lifetime.”

‘It's irresistible. This will be a
Christmas programming staple for
years and years to come.”

(Chuck Blore/Hollywood)

'The first time we've ever had
listeners request more airpiay of
a feature!’

(WTQR/Winston Salem)

‘Premier Christmas programming.
'Y Were delighted!
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(KOST/Los Angeles)

Jay Meyers

Meyers
Drafted As
WGLD &
wOoJY GM

After programming WBUF/Buf-
falo to the top position in the
market, veteran broadcaster Jay
Meyers has been selected to man-
age Mann Media’s Gold/Format 41,
combe WGLD & WOJY/Greens-
boro. Meyers takes the helm
November 3, and succeeds Denny
Daily, who has left the company.

Asked about the decision to
reach into the programming pool
for his new GM, President Bernie
Mann told R&R, “It’s a little dif-
ficult for someone whose back-
ground is in sales to think of giving
this responsibility to someone who
hasn’t been selling out on the
street. But Jay really understands
all aspects of the business. As radio
gets more competitive it becomes
more sophisticated, and the pro-
duct is really what's crucial.
Rather than constantly pouring
money into hiring hotshot salespeo-

‘ple, I'm hoping through a guy like

Jay to make a real investment in
the marketing and development of
my product.”

Meyers feels well-equipped for
his first managerial start, having
previously been PD at WFIL/Phil-
adelphia, WCTC & WMGQ/New
Brunswick, WNDR & WNTQ/Syra-
cuse, and WVOR/Rochester. “I've
directed the last few years of my
career to managing,” he said,
‘““and have tried to learn everything
I've needed to know. Both stations
are in tremendous growth situa-
tions. Bernie can teach me a lot of
things, and we complement each
other extremely well.”

WBUF has not named a replace-
ment yet, but pointing to the seven-
share lead the station enjoys in
target demos over its nearest AC
competitor, Meyers added, “I see
nothing but continued success for
WBUF.”

‘A great way of saying 'l Love You'
to a radio audience”
(Don Richman/Hollywood)

“The minute we heard it, we knew it
was right.”
(WKHX/Atlanta)
“The best we've ever heard.”’
(KIDO/Boise)
"We listened to it once and bought
it-for every one of our markets.
{Sandusky Broadcasting/Denver)

Eliason Becomes WVUD
General Manager

Leonard Eliason has been pro-
moted from Local Sales Manager
to GM at AC-formatted WVUD/
Dayton. Eliason replaces John
Schaller, who joined WAIT &
WEXT/Chicago in August.

Said Eliason, “I appreciate Sta-
tion Manager Raymond Fitz’s con-
fidence in my abilities. Early in-
dicators on our new format’s per-
formance are very good, and I feel
we've made a positive direction
change.”

KSRR

Continued from Page 1
CHR backgrounds and are al-
ready very popular with the au-
dience, so I'm glad they’re stay-
ing. In fact, all of us welcomed
this change with open arms.”

New to the morning show is
Bobby Mitchell, formerly of
WHYT. He teams up with John
Rio, aka Mr. Leonard when he
was across town at competitor
KKBQ. Rio “isn’t using that
character” for the present, ac-
cording to Beaubien. News
Director Jon Matthews and
Sports Director Hannah Storm
complete the morning team.

“The evolution away from
AOR to CHR began in the sum-
mer, as we sought to shed our
hard rock image. Another
change was (then-morning
star) Moby’s departure. He was
very identifiable with the
‘Earth Dog-AOR’ type of listen-
er. By around September we
dropped the use of ‘97-Rock’ and
went to ‘97 FM,’” and the music
continued to change. Now we
have new calls, and the mission
is to market our new product.”

Beaubien discussed KKHT's
position in the CHR triad.
“While we are tackling (KKBQ
and KRBE) directly, we are
positioning ourselves slightly
older in approach. We are out to
create our own niche, not so
much with the music, but in the
presentation of the music by our
personalities.

“I really believe we are offer-
ing the only alternative to
(KKBQ PD) John Lander’s
morning show in the market. I
don’t underestimate John's on-
air or programming talents, but
Bobby is doing a terrific job so
far and will only get better, ”

Beaubien added that KKHT is
backed by a full-scale media
campaign including TV, bill-
boards, and cab backs as well
as on-air contesting. “We're out
to build cume right now and let
them know something new is on
the dial.”

This Christmas, I'd Like To Wrap
Up A Dream For You All wil| be
heard on radio stations from Nome
to New York, including WHTZ/New
York, KFIl, KOST-FM/Los Angeles,
WJR/Detroit, WZGO/Philadelphia,
WIRE/Indianapolis, WHDH/Boston,
KDKB/Phoenix, WOKY/Milwaukee
and nearly 100 others...so far.

The exclusive Canadian radio rights

have been wrapped up by
McDonald’s of Canada. And

WVUD was a CHR station until
April 1, when it switched to Drake-
Chenault’s “Evergreen” format.
Eliason continued, *Comparing
spring numbers to summer, we
had more than a 100% increase in
our target demos. There was a
definite void in the market for this
kind of music, and we’re happy to
be filling it.”

Returning to the airwaves via
WVUD is Gene “By-Golly” Barry,
who will start a live Saturday night
oldies show in November.

Hoffmann
Continued from Page 3

Hoffmann has actually been at
WZPL for the past few months in a
production capacity. He comment-
ed, “With the market the way it is
— WEAG and WFBQ fighting for
the male audience with AOR-type
formats, and WENS and WTPI
fighting for the FM AC audience
we feel a straight-ahead CHR ap-
proach is what the market needs.
We'll draw a bit from everywhere,
so we're confident of success with
our own core of listeners and
become everyone else’s second
choice. =

“With Booth as our new
owners,” he continued, “and the
research talents of Peter Mokover,
the programming expertise of
(consultant) Bob Henabery, and
the market knowledge of (VP/GM)
Roger Ingram, we're primed for
success. I'm happy to say that
Steve Stiles continues as MD for
WZPL.”

WWKB

Continued from Page 3

other aspects of its format will re-
main the same. “We're really not
making a big deal out of it. Qur TV
spots are aimed more at promoting
Danny Nevearth in the mornings
than they are at promoting the mu-
sic,” he told R&R. “All we're doing
is telling people that the music they
remember KB for is back again.

“We had to be more consistent.
People over 30 had a tough time ad-
justing to Mike & The Mechanics
and Level 42. They didn’t know
what to make of them.”

WWKB's full-service AC format
was first phased in around fall 1983
after roughly a year’s attempt at
returning to-its legendary CHR for-
mat. No staff members were fired
in the newest change, which took
place Monday morning (10-20).
Luv added that PM driver Bob
Savage will be leaving to go into
station ownership and that the sta-
tion is seeking his replacement.

Armed Forces Radio will air our
show on 400 radio stations in 44
countries and 150 ships at sea.

If you'd like to wrap up the exclusive
radio rights in your market to the
very Christmas radio special that
reaches out and gives listeners
great big hugs, please call Beverley
McDonald at:

P.S. PRODUCTIONS

(800) 231-9208 or

(805) 251-4493




For more information, call Gloria Briggs. Director of ABC Rock Network, 212-887-5652




Trumper
Continued from Page 1

my own broadcast company. 1
hope to base in Chicago, if I can
secure a Chicago property, but
until then I'm not sure where I
will locate my offices. Over the

next several years I'd like to put
together a full complement of 12
AMs and 12 FMs.”

Addressing the issue of a re-
placement (see Street Talk,
Page 20), Trumper said, “I'll
really miss everyone here, but
I'll be around for a while to en-
sure a smooth transition. It will

NEWS

be up to (Radio Division Presi-
dent) Don Bouloukas to choose
my successor.”

WLAP is an AC/CHR tandem
with 5 kw days/1 kw nights at
630 kHz and 100 kw at 94.5 MHz;
WSOY is an AC combo with 1
kw at 1340 kHz and 54 kwat 102.9
MHz.

Bon Jovi Good Name For PolyGram

PolyGram executives greeted Bon Jovi after the group’s recent
PG Exec. VP Bob Jamleson, group's Tico Torres, David-Bryan, Alec John-Such, and John Bon Jovi, PG VP Derek Shul-

Arena, NJ p

man, group's Richie Sambora, PG Sr. VP Dick Wingate, and company Président Dick Asher.

Pictured (I-r) are

programming problems.

effective ideas.

Finding the solutions to your

part of a large corporation which
owns radio stations, cable, research
and other broadcast service companies,

solutions that have eluded others.
For twenty years you have
known us as TM Programming,
the leaders in innovative, quaiity
programming. Now we have a
new name: The Programming
Consultants. But our philosophy
remains unchanged: To solve
your programming problems
with innovative, creative and

We bring strength and diversity
to the table. Although we are

“Thinking Outside The Box.”

The Programming Consultants
is a tight knit group of
consultants working one-
on-one with our clients,

in a relationship where
immediacy and
responsiveness are paramount.
We are more than just a box
of tape or a satellite feed. We
are people committed to your
success. . . A Powerful Partner.

Programming Consultation
Muysic & Perceptual Research
Computerized Playlisting

Al d & Live-Assist Formats

y A DPOWERFUL PABTNER 4
FORMERLYTM PROGRAMMING

(800)843-7807 or (505)843-7807

Long-Form Radio Specials
Library Services
Digital Programming

2000 Randolph Rd. SE - Suite 2000 Albuquerque, New Mexico 87106
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Daileader New KYW GSM

WINS/New York Local Sales
Manager Linda Daileader has
transferred to the GSM's post at
Group W sister News station
KYW/Philadelphia. She replaces
Terry Dean, now National Sales
Manager.

KYW GM Roy Shapiro com-
mented, “Linda brings a wide
range of experience to KYW, in-
cluding buying, national sales, net-
work sales, and research. I'm look-
ing forward to even more station
success with her in this position.
We're happy to have her on
board.”

Daileader said, “It’s a tremen-
dous opportunity to work for the
number one all-News radio station
in America. I'm delighted to be in

McKinley
Continued from Page 1

McKinley, who has served the
last 14 years with MMR, started
in sales, later moved up to VP/
Manager, and was appointed
Exec. VP/Corporate last year.
Before joining the company, he
worked at RKO Radio as an
AE. His prior positions include
GSM at WEZE/Boston and AE
with H.R. Stone Representa-
tives in Philadelphia. McKinley
commented, “The opportunity
to stay with Interep and now
work with Group W Radio
Sales, which is acknowledged
as one of the top broadcast
groups in the country, is truly
exciting.”

Major Market Radio Presi-
dent Warner Rush added, “The
success that Major Market
Radio enjoys today, having
grown from a boutique Golden
West Broadcasting representa-
tive firm to an blished

Philadelphia. I feel much closer to
the' advertising community after
only a short amount of time, and
with the help of our great sales
team, I feel we’ll do very well

Continued from Page 3
large hole for AC in Baltimore. It
also showed that we could have
continued as we were — to split the
market with B104 — but they felt a
more efficient use of our energies
would be to become number one
with a different slant.”

WWMX is expected to become a
Capitol Broadcasting property
sometime in November, pending
FCC approval. Frankel clarified
the reasoning behind a switch in
formats during a sale. “This re-
search process was in place prior
to ever talking to Capitol about this
station. However. they were made
aware of our plans when we enter-
ed into negotiation back in
August.”

Said current PD Ralph Wimmer,
who, along with his staff is still on
board, “It’s all being done in a very
classy, upbeat manner, and this
presentation will be extremely ap-
pealing to upscale adults. Mix-106.5
is about 60% oldies, and we kicked
it off using a 20-minute montagé of
the best of our library material ”

Noting there are no live announ-
cers at present, Wimmer added,
“We're saturating the audience with
the music right now, but the sta-
tion will gradually evolve into a per-
sonality-oriented presentation with
a low spot volume. That expansion
into live announcers will begin over
the next several weeks.”

respected, and highly competi-
tive organization, is directly
relatable to the 14 years of
dedication provided by Tom
McKinley.”

CD Growth
Continued from Page 3
($595.2 million). Units down 24.9%,

value down 26.4%.
. C tt 154 million units

Eckstine

Continued from Page 1
“T've had great training‘at the
‘universities’ of Quincy and
Clive Davis. Now we have a
chance to continue the Wing/
Casablanca legacy at Poly-
Gram, and build new repertoire
for both labels as well.”

Casablanca’s revitalization
has been under consideration at
PolyGram for some time, in-
volving Sr. VP/GM Russ Re-
gan. Plans changed with Re-
gan’s departure for Motown this
past June, however, and now
Eckstine has the key role.

The strategy also includes the
return of Wing, this time as a
contemporary music vehicle. It
was a Mercury label used in the
'60s for midprice pop and classi-
cal reissues.

The identity was chosen part-
ly because of existing domestic
and international copyright
clearance. “It was the most ap-
propriate names of the ones we
had cleared, and the one we
could work with right away,”
PolyGram Exec. VP/Market-
ing & Sales Bob Jamieson told
R&R.

(151.1 million) worth $1.073 billion
($1.057 billion). Units up 19%,
value up 1.5%.

* Compact discs: 18.6 million
units (7.5 million) worth $322.9 mil-
lion ($126.6 million). Units up
148.8% , value up 155%.

* Singles: 46.3 million units (60.5
million) worth $111.3 million
($139.3 million). Units down 23.5%,
value down 20.1%.

 8tracks: 0.9 million units (1.8
million) worth $6.7 million ($12.7
million), Units down 47.6%, value
down 47.4%.

Overall, US manufacturers ship-
ped 278.6 million units in all con-
figurations (299.2 million) worth
$1.952 billion ($1.931 billion). This
represents a 6.9% decline in unit
shipments, and a dollar volume in-
crease of 1.1%.

The RIAA does not break out
7-inch and 12-inch singles in its
totals, but the larger configuration
is thought to be growing slightly
even as 45s tumble.

The compact disc is expected to
do even better in the second half of
the year, yielding a 12-month total
which will exceed original fore-
casts of 3540 million CDs shipped
to the trade. This offsets LP losses,
which are expected to continue.

‘“——_—-—"J—
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David Grossman

©® DAVID GROSSMAN, PD of Capitol
Broadcasting AOR WRXL/Rich-
mond, has been given additional pro-
gramming responsibilities for sister
AM-Gold outiet WRNL.

@ JIM RANDALL, most recently PD at
WNYS/Buffalo, has been named PD
at WKPE/Cape Cod. He replaces
MICHAEL McCONALD, who left two
weeks ago. STEVE McVIE remains
aboard as MD.

© GENE ROBINSON, VP/GM of
WMBD-AM & TV and WKZW/Peoria,
was elected President of the Mlinois
Broadcasters Association. He has
been affiliated with the stations’ parent
company since 1956.

NEWS IN BRIEF

Harriet Seitler

® HARRIET SEITLER has been pro-
moted to VP/Marketing for MTV:
Music Television. She was previously
VP/Central Region, Affiliate Sales &
Marketing for MTV Networks.

©® MICHELLE PETERSEN has been
named Chairwoman of the Public
Radio News Directors Association.
She has been ND at KLONILong
Beach for five years.

©®BARRY MAYO, VP/GM of WRKS/
New York, has been named Secretary
of the New York Market Radio Broad-
casters Association (NYMRAD). Al-
50, WYNY/New York VP/GM JOHN
IRWIN has been elected to the
association’s Board of Directors.

Briah Pussilano.

® BRIAN PUSSILANO has been ap-
pointed Exec. VP/GM of SuperSpots

Simon Jeffries

® SIMON JEFFRIES has been ap-
pointed PD of AOR WAQX-AM & FM/

Br Progr & Promo-
tional Services. A 21-year broadcast-
ing management veteran, he was
formerly VP/Sales at CBS, and also
VP/GM at the company’s WBBM-FM]
Chicago and WHTT/Boston.

® KCLQ/Fresno, formerly AC KLTK,
has become a Classic Hits station and
is consulted by GARY GUTHRIE. The
Liggett Broadcasting station's staff
includes Exec. VP/GM EDD HOYT
(ex-KTYD/Santa Barbara), MD/PM
driver DAVID KIRK (ex-KTYD over-
nights), and 6am-1pm duo DEAN OP-
PERMAN and DON FISCHER, both
formerly of crosstown AOR KKDJ.

Incorporated

A/
VA

Hambrecht & Quist

This announcement is neither an offer to sell nor a solicitation of an offer to buy these securities.
The offer is made only by the Prospectus.

| $100,000,000
WESTWOOD ONE, INC.

6%% Convertible Subordinated Debentures Due 2011

The Debentures are convertible at any time prior to maturity, unless previously redeemed,
into shares of Common Stock of the Company at the conversion price of $36.875
per share, subject to adjustment upon the occurrence of certain events.

Price 100% and accrued interest, if any, from October 24, 1986

Copies of the Prospectus may be obtained in any-State In which this
announcement is circulated only from such of the undersigned
as may legally offer these securities in such State.

Salomon Brothers Inc

New Issue / October 20, 1986
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Y . He has been PD of WTPA/
Harrisburg for the last eight months.
Prior to that, he was Asst. PD at
WCMF/Rochester and KBOS/Fresno,
and MD at WFBQ/Indianapolis.

®IRA SELSKY has assumed the
newly-created position of VP/Busi-
ness Affairs, Music Division for
MGM/UA Communications. He was
formerly VP/Business Affairs for
Almollrving Music, the publishing
arm of A&M Records. Prior to that he
was Director/Business Affairs for
Warner Bros. Records.

©® CHRIS SHEBEL has moved from
mornings at KDKBI/Phoenix to be-
come PD at WLXR (Hit-105)/La
Crosse, WI. He replaces CHUCK
KNIGHT. Also new to WLXR are MD
RICK SANDERS from WLOL/Minne-
apolis and Promotion Director BUDDY
SCOTT from Magic-98/Madison.

® DICK ALPERT has been added at
WISN/Milwaukee as MD/afternoon
drive. He joins from crosstown
WEMP, where he worked for five
years.

RCA/Ariola
Layoffs
Take Effect

The RCA/Ariola voluntary layoff
plan begins to take effect October
24, when dozens of label employees
in various departments will be
leaving. The exact number is un-
known, but it's thought to be be-
tween 50-100.

Among those departing are VPs
Don Burkhimer (International)
and Herb Helman (Public Affairs),
and Directors Pat Kelleher (Artist
Relations) and Elliot Horne (Pub-
licity). Other areas of the company
losing staff include marketing, pur-
chasing, and support services.

Some exiting employees will stay
through departmental transitions,
but the majority will have left by
week’s end. The layoff plan’s ma-
Jjor incentive factor for many long-
serving employees was the pros-
pect of new — and possibly less ad-
vantageous — retirement benefits
under Bertelsmann, once the com-
pany’s acquisition of RCA/Ariola is
complete.

With the full count of voluntary
departures in hand, RCA/Ariola
senior management is expected to
decide whether further staff cut-
backs are necessary, in line with
President/CEO Elliot Goldman's
stated goal of reducing company
overheads. :

© KEN BROWN has been named GM
at KYYX/Henderson-Las Vegas,
which has exchanged its Country for-
mat for “Classic Soft Rock” as KLSQ.
PD BOB TAYLOR and ali but one
member of the airstaff remaln through
the station’s transition to Gold-based
AC

® SUE WILSON, who has been MD at
WLTFiCleveland for two years, has
been promoted to Asst. PD. Also,
WLTF has hired DOUG SUTHER-
LAND to host the morning show. He
comes trom KSDO/San Diego and
previously worked in Pittsburgh at
WFFM and WTAE, and at KGO/San
Francisco.

® JEFF LEONARD is the new Asst.
PD/MD at KRLA/Los Angeles. He
was most recently MD at sister station
KBZT before that station's recent call
letter and format change to "Classic
Rock KLSX."

® JEFF KAUFFMAN has been named
PD at AOR WTPA/Harrisburg. Kauff-
man was previously National PD of the
Sky Corporation, and had served as
PD of WTPA when those, calls were
assigned to a different frequency in
the market.
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Is there anything these leading

ers can agree on?

T ST -

b" n o

4 . \
(L-R) Russ Schell, WFMS Indianapolis; Jim Tice, WZZK Birmingham; Bill Mayne, WBAP Dallas-Ft Worth; Paul Johnson, WKY Oklahoma City;
Greg Lindahl, WSM Nashville/ WKY Oklahoma City; Jim Robertson, KIKK Houston; Doug Wilson, WPOC Baltimore.

Can they agree on Currents to Oldies Ratios, Crossovers, New
Artists? Can they agree on The Format, Percentage of Talk?

Can they even agree on “What’s Country?”

Well, there is one thing these leading Country Radio Programmers
do agree on...American Country Countdown with Bob Kingsley. ACC
is special featured programming on all their stations and another
829 radio stations around the world. They have all come to rely on
American Country Countdown’s special blend of quality entertain-
ment, listenability and the 40 hottest country hits of the week.

American Country Countdown...carrying the tradition forward
since 1973.

ACC may be available in your market.
Check it out with Beverly Padratzik at the ABC Radio Networks: 212-887-5218.

WITH BOB KINGSLEY

S ABC Radio Networks
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RADIO BUSINESS

TRANSACTIONS

Edens Buys KLZZ-AM & FM
For $14 Million

KLZZ-AM & FM/SAN DIEGO
PRICE: $14 million

BUYER: Edens Broadcasting, Gary
Edens, President. It also owns
WRBQ-AM & FM/Tampa, KOY-AM &
FM/Phoenix, WRVA & WRVQ/Rich-
mond, and WWDE/Norfolk, VA.
SELLER: Southwestern Broadcast-
ers Inc., Edward Shadek, President,
Tom Shadek, VP. It also owns
WRXR/Chlcago.

DIAL POSITION: 600 kHz; 106.5
MHz

POWER: 5 kw; 50 kw at 230 feet
FORMAT: Classic Rock

BROKER: Gary Stevens of Wertheim
& Co.

KYEA/WEST MONROE, LA
PRICE: $1.3 million

BUYER: Phoenix Broadcasting Co.,
Lee King, President.

SELLER: Morgan Broadcasting
Corp., Charies Morgan, President. It
also owns KMBS/West Monroe.
DIAL POSITION: 98.3 MHz
POWER: 3 kw at 300 feet
FORMAT: Urban Contemporary
BROKER: Blackburn & Co.

KLTHIST. LOUIS
(FLORISSANT)

PRICE: $3.5 million

BUYER: Chester Broadcasting, Em-
mett Capstick, President. It also
owns KXOKISt. Louis.

SELLER: Florissant Broadcasting
Co., Inc., a wholly-owned subsidiary
of Santa Fe Communications, which
is owned by DeRance Corp., a non-
profit religious organization.

DIAL POSITION: 97.1 MHz
POWER: 100 kw at 560 feet
FORMAT: AC

WMCA/NEW YORK

PRICE: $10 million plus minor consi-
derations

BUYER: Federal Broadcasting Co.,
Peter Kizer, President. It also owns
WWJ & WJOI/Detroit. Kizer is Chair-
man of the NAB TV Board.

SELLER: Straus Communications,
Inc., R. Peter Straus, owner. It also
owns WFTR/Front{ Royal, VA and
WELV-AM & FMJEllenvilie, NY.
DIAL POSITION: 570 kHz

POWER: 5 kw

FORMAT: News/Talk

BROKER: Gary Stevens of Wertheim
& Co.

TRANSACTIONS AT A GLANCE

—

Transactions So Far In 1986: $2,465,690,000

This Week'’s Transactions: $33,872,000
* KLZZ-AM & FM/San Diego $14 million

* WMCA/New Yotk $10 million

* WGYL/Vero Beach, FL $4.5 million

o KLTHI/St. Louis $3.5 million

¢ KYEA-FM/West Monroe, LA $1.3 million

* KEBQ/Ardmore, OK $572,000

* KLSR-AM & FM/Memphls, TX $78,000

KEBQ/ARDMORE, OK

PRICE: $572,000

BUYER: Stiles Communications,
Jerry Stiles, owner.

SELLER: Waters Broadcasting Co.,
Inc., Claudia Waters, owner.

DIAL POSITION: 95.5 MHz
POWER: 3 kw at 300 feet
FORMAT: CHR

BROKER: Chapman Associates

Viacom Board Accepts Revised Offer

Viacom managers, led by President
Terrence Elkes, pumped more cash
into a $44 per share offer for the
diversified media company's assets,
prompting once-recalcitrant directors
of the company to agree to a leverag-
ed buyout.

Spectron Out, WLIR
Goes To Competition

The efforts of Spectron Broadcast-
Ing Corp., a Long Island-based broad-
casting firm, to take over embattled
WLIR/Garden City, NY, were dealt
double blows earlier this month. The
FCCreversed a preliminary decision
granting the license to Spectron and,
instead, awarded the station to a com-
petitor, Jarad Broadcasting Co.

Meanwhile, Elton Spitzer, Presi-
dent of Phoenix Media and the cur-
rent operator of WLIR under special
temporary authority from the FCC,
has purchased a nearby combo,
WGSM & WCTO/Nassau-Suffolk
from Greater Medla for $9 million.

An assistant to Spectron President
Angela Shaw, who formed the com-
pany specifically to pursue the Long
Island institution with +its innovative
new music format, said Shaw was
“very disappointed” by the FCC's
decision. However, Shaw has no
plans to appeal the ruling, and will
abandon any continued pursuit of the
license.

Earlier this year an FCC law judge
found Spectron to be the most quali-
fied applicant for the license. How-
ever, the FCC Review Board ruled
that Shaw's own uncertainty about
Spectron's corporate structure during
an orai hearing for the license, and the
structure of the company’s stock of-
ferings, provoked questions of wheth-
er Shaw “will exercise the control
Spectron claims for her.”

CALL SIGN CHANGES

Callahan, FL. WJVR {new, 10/10}

Colliervile, TN WMSO to WCRV
{requested)

Kearney, NE KRNY to KKOA
(requested)

Kearney, NE KRNY-FM to KQPR
{requested)

La Grange, IN WAEO (new, 10/16)

Norristown, PA WGHW to
WNAP (requested)

However, there is renewed specu-
lation that little of the present WLIR
will be left, regardless of who
assumes the license. There are in-
dications that Spitzer and his partner,
Bob Willlams, will take the WLIR for-
mat and call letters across the island
to WCTO. Spitzer has refused com-
ment on those reports.

Officials of Jarad Broadcasting
could not be reached for comment.

SunGroup Takes
Partner, Looks
Toward
Expansion

SunGroup Inc., the Nashville-
based radio group owner, has agreed
to merge with McDowell Enterprises,
Inc., a Nashville .construction com-
pany, to form a new broadcast firm
with approximately $45 million in
assets. .

McDowell is selling all of its con-
struction assets, and will place the
proceeds in a SunGroup subsidiary
being formed to “seek to expand in
the broadcasting and communications
media business."

Frank Woods, SunGroup Presi-
dent, stated, “The union of SunGroup
and McDowell will create a strong
company. The combined company will
be positioned to move forward in ac-
quisitions of radio stations and other
media properties.”

As part of the transaction, Sun-
Group will split its stock three-for-two.
SunGroup's radio properties are
WERC & WKXX/Birmingham; KYKK/
Long View, TX; KKQV/Wichita Falis,
TX; KEAN-AM & FMiAbllene, TX;
and KAFE & KKSS/Albuquerque. It
is in the process of acquiring KESY-
AM & FM/Omaha.

The decision to accept came less
than two weeks after the board re-
jected a previous offer of $35 in cash
and $9 in stock for each share of
Viacom stock.

The new offer comprises $37 in
cash and $7 in stock for each share.
In addition, the new owners will give
current shareholders “some equity” in

Viacom, a company spokesman
said. When the management team
takes control, it will offer a new issue
of stock, 20% of which will go to cur-
rent stockholders.

Although there is little detail
available on financing of the deal,
Viacom is expected to file a report
with the FCC later this month which
will shed more light on the buyout.

WGYL/VERO BEACH, FL
PRICE: $4.5 million

BUYER: Treasure Coast Broadcast-
Ing Co., headed by Gregory Bone,
who also owns WQRC/Barnstable,
MA.

SELLER: WGYL Radio, Inc., headed
by Christopher Hubbard.

DIAL POSITION: 93.5 MHz
POWER: 3 kw at 300 feet
FORMAT: Easy Listening

BROKER: Robert A. Chaisson, inc.

KLSR-AM & FM/

MEMPHIS, TX

PRICE: $78,000

BUYER: Hal Davis and family. Davis
formerly was a VP with Doubieday
Broadcasting.

SELLER: James Glesecke

DIAL POSITION: 1130 kHz; 105.3
MHz

POWER: 1 kw; 61 kw at 180 feet
FORMAT: Country

r

SOUTHEAST:

‘When it's Time to Buy or Sell,
Chapman Means Business.

AM/FM -- Profitable. Owner is ready to retire.
Room for growth. Asking $2,800,000.
Contact - Emie Pearce (404) 998-1100

o ey

EAST:
|

AM/FM -- licensed to small market, but
projects signal over nearby metro.
Asking $1,800,000 with possible terms.
Contact - Ron Hickman (201) 579-5232

‘ MIDWEST:

AM/FM located in fast-growing county near
major market. Good cash flow and potential.

Asking $1,400,000.

Contact - Bill Lochman (816) 941-3733

SOUTHWEST:

AM/FM in single station market. Strong cash
flow, excellent equip. Asking $1,400,000.
Contact - Bill Whitley (214) 680-2807

ROCKY
MOUNTAINS:

e ———

Fulltime AM/Class C FM serving over 45,000.
State-of-the-art equip. Priced at an attractive
multiple of sales: $1,100,000 with assumables.
Contact - Greg Merrill (801) 753-8090

_¢_ CHAPMAN ASSOCIATES

de media brokers

nation

For information on these properties, contact the Associate shown. For
| =~ information on other availabilitie3, contact Janice P. Blake, Marketing Director |
k CHAPMAN ASSOCIATES, 8425 Dunwoody Place, Atlanta, GA 30338 J
\ /;

(404) 998-1100
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PREDICTS MARKET DOWNTURN NEXT YEAR

RADIO BUSINESS

Banker/Broker Stevens Guns For $300 Million Year

“l walk like a broker, | talk like a
broker, but I'm called an investment
banker.” That's how Gary Stevens,
former rock jock, sums up his role as
First Vice President of Werthelm &
Co. in New York, where he appears to
be well on his way to selling $300
million worth of radio stations in 1986.

Stevens joined Wertheim in January
after eight years as President of
Doubleday Broadcasting, which
decided to get out of radio last year

‘‘Dark’’ Days
After Doubleday

"I left Doubleday with my tail be-
tween my legs,” Stevens recalls. |
really had some deep, dark thoughts
about whether | was any good at any-
thing.

‘Having had my company shot out
from under me, | didn’t want to go
through that experience again. It
seemed to me that there were exter-
nal forces controlling the destiny of
the industry and | wanted to go to the
main office and see what was going
on

Gary Stevens

Stevens had met the Wertheim peo-
ple — and received a “standing offer”
of émployment — a few years back,
when he made failed attempts on. his
own to buy WJIB/Boston and WBOS/
Boston.

Broker Role Unplanned

One irony of Stevens’s succéss in
seliing stations this year is that Wert-
heim didn't really hire him to be a

"I walk like a broker, |
talk like a broker, but I'm
called an investment
banker.”

broker. He was expected to do financ-
ing, which he has. This year Wertheim
has backed both American Media
and JAG in major deals.

How, then, did Stevens so quickly
become a red-hot broker in ali but
name? His first assignment turned out
to be selling Doubleday's last three
stations, which went to Emmis.
Stevens relates, “It became evident to
me very early on that not only could
we participate in this yery active
trading market, but that we could pret-
ty neagly dominate the high end of it.

The Emmis deal was critical, Ste-
vens emphasizes. "At .$53 million,
that ain’t a bad way to start. Secondly,
| know everybody. I'm a student of the
business. There aren’t too many peo-
ple with my operating expertise. | was

Before They Do It To You...

Laurel & Hardy characters, TM & ©1986 Larry Harmon Pictares Cor;

Corporation, Los Angeles, CA. All rights reserved.

SURREY CONSULTING & RESEARCH

A & O Music Tests
Focus Groups

Individual Focus Se:

165 South Union, Suite 606, Denver, CO 80228

Perceptual Studies
Programming Consulting
Engineering Consulting
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an NAB and RAB board member. |
have access to people.

“Typically, when I'm discussing a
deal with somebody, about halfway
through they say, ‘Change hats for a
minute. How do do you view this from
an operator's point of view?' There
aren't too many guys who are equip-
ped to wear both hats. Also, | hap-
pen to be a very good negotiator, it
turns out.”

Two Group Deals Pending

Besides the Emmis deal, Stevens
this year has sold KGOL/Houston
($13 million), KOB-AM & FM/AIbu-
querque ($16.5 million), WQYK/
Tampa (327 milion), KRBE-AM &
FM/Houston ($25 million), WMCA/
New York ($11 million), and KLZZ-AM
& FMiSan Diego ($14 million). He has
an exclusive on selling off the LIN radio
group, and is in “final negotiations” on
a smaller $25 million group deal.

Perhaps nothing shows just how far
Stevens has come since his early
days in radio than last week's sale of
WMCA/New York.

Starting in 1958, Stevens spent ten
years as a rock disc jockey in four ma-
jor markets. Notably, he was one of
WMCA's “Good Guys." Last week
Stevens brokered the station’s sale,
netting former boss Peter Straus a
cool $11 million for the stand-alone
AM

“Ithink I've probably sold more radio
stations this year than anybody ever
has,” Stevens says without modesty.
“With the LIN deal Il be at $300
miflion.”

Reminded that some may view his
savoring of success as cockiness or
worse, Stevens professes surprise.
“If 1 sound cocky, | apologize, and
people should forgive me, because
I've been through two or three of the
worst years of my life from a psycho-
logical point of view. It's great to feel
like you're worthwhile again.”

Stevens predicts that most major
deals, especially group sales, will
continue to be handled by investment

“We're going to see this
$2-5 million turnaround
stuff really shut down.”

bankers, who he says offer “better
service” than brokers. “I never could
have had the LIN deal if | were on my
own,” he admits.

One broadcaster-turned-broker
agrees. “If he were on his own like me
he would have a very, very difficult
time getting some of these deals.”
This broker believes Wertheim's posi-
tion as a major financial house gives it
the “inside track” on the bigger sales.
He adds almost grudgingly, “Gary has
done a good job since he's been
there.

Says Stevens, “The brokers are
really mad at me. They think | came in
and usurped them. | take a different
position. | think that some guys that
shouldn’t have been were making an
awful iot of money on our back. | just
came in to equalize that a little bit.”

By Brad Woodward

Sees $1 Billion Year In 1987
Stevens sees major changes ahead
in the radio trading marketplace. This
year's projected $3 billion in sales
could plummet to only $1 bilion in
1987 owing to tax law changes and
other factors, in Stevens’ view,
although he denies painting "a dark
picture.” He adds, “The marketplace
ought to be pretty well sated at this
point. Everybody who wants to buy
something has had a chance.”

Tax law changes will “effectively
shut down the ability to sell turna-
rounds and startups because there's
no place to put those Ilosses
anymore,” he predicts. “We're going
to see this $2-5 million turnaround
stuff really shut down.”

Collapsing Deals Predicted
Stevens aiso predicts that some
less carefully assembled deals will
begin to fall apart in 1987. Wertheim,
he maintains, is uniguely positioned to

“I think I've probably
sold more radio stations
this year than anybody
ever has.”

help pick up the pieces, profiting in
both good times and bad.

“I think the workout business ought
to be strong in the next 18 months.
There are a lot of deals being done
based on 1988 numbers. It's called
the Big Bang theory. It's the explosion
you hear when all those people that
paid all that money for all those future
profits discover there aren’t any.”

He continues, "I think there are a
significant number of equity people —
people who put money into deals and
are junior to all the lenders — who will
find that equity evaporating on them.”
Werthelm's role will be in refinancing,
plus arranging station selloffs for
troubled group owners to help reduce
debt.

Return To Operation Unlikely

For himself, Stevens says he finds
investment banking “more challenging
and, frankly, more rewarding than
banging my head against the wall to
win the ratings" in a business where
""a 25-year-old PD with the wrong 15
records” can spell doom

“I've found something | like to do
I'm 46 years old. I'm getting a little
tired of running contests, trying to out-
promote everybody. The pressure on
the operating side was enormous
There's a lot of pressure here, too,
but it's pressure I'm exerting on
myself.”

Stevens may someday invest in
broadcast properties, but says, “I
don’t think you'll see me back in as an
operator

“I'm not so naive as to think that
every year is going to be as good-as
this year from a remuneration stand-
point. But | think | found a way to make
a better living longterm with a lot more
security, and that’s terribly important.”
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The Risks Were Immense --
We Needed a Proven Leader --
Coleman Research

‘ ‘ We needed to look at the format options
available to us in New York - one of the

most competitive markets. We wanted research that

would give us answers. We turned to Coleman

Research. Their list of successes

is long. Theyre a proven leader. ’ ’

- Mark Bench General Manager WNSR

Most broadcasters tell us there are really only two top
research companies in our industry. Here’s why many choose
Coleman Research.

1. Exclusivity: Unlike other companies, Coleman Research will work only for one
station in a market. When were on your team, we're on your team only.

2. Proven Record of Successes: Coleman Research works with successful
stations in all formats. Their experience provides the insight to help you succeed.

3. Sensitivity to Your Needs: Your station is unique. Coleman Research helps you
develop the best approach for your special research needs.

Coleman Research is a full service
company offering a wide range of
research that can be tailored to
your needs.

Format Search

Strategic Profiles

Focus Probe Studies

Music Segmentation and
Acceptance Tests

Advertising Awareness Studies
Sales Effectiveness Studies

W=

oo

Jon Coleman, President Richard Harker, Vice President

ColemanResearch . i

PO. Box 13928  Research Triangle Park, N.C. 27709 ¢ (919) 790-0000
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'WASHINGTON REPORT

FCC Proposes Killing Main Studio,
Program Origination Rules

In a move that could give stations far greater flexibili-
ty on where to put their studios, the FCC last week propos-
ed either abolishing outright or easing up on the rules
governing main studio location and where programming

originates.

The relief was sought in July by
an ad hoc group of radio broad-
casters calling themselves the
Arizona Justice Committee. It was
also endorsed by the FCC staff's
AM improvement report earlier
this year.

For the past 35 years, stations
have been required to maintain a
“main studio” within their com-
munity of license, and to originate
at least 50% of their non-network
programming from that studio or
other points within the community
of license.

Elimination Vs. Relaxation

One option proposed for public
comment last week by the Com-
mission would simply eliminate
both the main studio and program
elimination rules outright.

A second option would retain the
rules, but widen the boundaries
considerably. FM stations would
only have to keep a main studio
somewhere within their Grade B
signal countours. AM main studios
would have to be within the
station’s 1 millivolt/meter contour.

According to the Commission,
relaxing the rules “would resuit in
wider discretion for ail broadcast

“Overall costs involved in
construction and
operation of broadcast
stations could be

reduced.”
— FCC

licensees in situating their main
studios and in choosing program-
ming to serve their audiences. Con-
sequently, the overall costs involv-
ed in construction and operation of
broadcast stations could be reduc-

Techmcal Advances Clted

The FCC added that “the devel-
opment of technical advances in
the production and transmission of
programming has eroded the role
of & main studio and of studio
origination, since remote facilities
and satellite transmission capabili-
ty effectively allow origination to
occur from anywhere.”

One key concern of the Commis-
sion is whether killing the rules

CAPITAL COMPOSERS — The three men who wrote the hit song “Copacabana” spent two days on Capitol Hill
last.. yveek lobbying against “source licensing” Ieglsla}lan lhal would alter the existing system for compensating

compasers of works used on
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prog Shown with BM! President Frances Preston in
New York following the DC trek.were (left to right) Jack Feldman, Bruce Sussman, and Barry Manilow. All three are
sporting their “Million-Alr” certificates for the song. At right is BMI VP Ron Anton.

would conflict with Section 307(b)

of the Communications Act, which
requires that licensees be allocated
among various states and com-
munities.

Quello Stresses
Local Obligation
In a statement, Commissioner
Jim Quello agreed that technology
and marketplace changes make
the rules suspect. But he added, “I
wish to emphasme that my support
for 1 this rul king
should in no way be construed as
signaling an effort to erode what I
believe to be a licensee’s obligation
to serve the needs and interests of
the community to which it is licens-

Ken, Howard of the Washington
law firm Baker & Hostetler, at-
torney for the Arizona group, com-
mented, “We’re very happy that
the Commission has moved so
quickly to explore the issue.”

Howard said the “most moving
force” behind the group is Tem
Joyner of Joyner Broadcasting.
Other members are Beasley, Capi-
tol Broadcasting, Communication
Enterprises, Dick Broadcasting,
Fuller-Jeffrey, Hicks Communica-
tions, Keymarket, Metroplex,
Sconnix, Swanson, Twin Cities,
Westcom, and WHAL & WYCQ/
Shelbyville, TN.

Lange Jooks on.

KANSAS CONTRIBUTION — The Kansas Association of Broadcasters
{KAB) has received an NAB honorarium check from NAB to help fund its
government relations activities. NAB Radio Board member John David of '

KFSB & KIXQ/Joplin, MO (center) presents the check to KAB President
Sam Eliiott, KULY & KHUQ/Lawrence, as KAB Executive Director Harriet

|

NEWS BRIEFS

Outsiders May Get Crack
At RKO Stations

FCC Mass Media Bureau Chief Jim
McKinney says the time may be draw-
ing near to open up the RKO negotia-
tions to potential outside buyers.
McKinney voiced impatience with the
pace of the talks, which so far have
been restricted to competing appli-
cants for the 12 RKO radio stations
and WHBQ-TV/Memphis.

McKinney says that, following a
meeting last week in Memphis, the
WHBQ-TV case is “at least close” to
an agreement. Within the past week,
settiement meetings have aiso occur-
red regarding WRKO & WROR/Bos-
ton, WOR & WRFMiNew York,
WGMS-AM & FM/Washington, and
KHJ & KRTH/Los Angeles.

Unless settlements are reached,
McKinney said outside buyers will be
brought into the process "fairly soon.”
The FCC has imposed a January 31
deadline on the settlement talks.

FCC Clears CBS On

Transfer Charges

The FCC has concluded that the re-
cent shakeup at CBS did not con-
stitute an illegal transfer of control.

The commission denied a petition
by a conservative public interest
group, Fairness In Media. The group
contends that the purchase of almost
25% of CBS stock by Loews Corp.,
and the ascension of Loews Chairman
Laurence Tisch to the CEQ position
formerly held by Thomas Wyman,
amounted to an unauthorized transfer
of control.

However, the FCC ruled that real
control of the company was held by
the board of directors, not by manag-
ers who are accountable to that
board. “The Commission recognized
that in this and other contexts, CBS
has consistently asserted that control
resides in its board of directors,” the
FCC noted.

Had FIM's assertions been borne
out, CBS faced a host of onerous
strictures, including the loss of some
licenses that the company holds

under “grandfather” provisions of
multiple ownership rules, or, in a
worst case, the loss of all broadcast
licenses.

Marriott Offers Elevator
Apologies, Rebates
Executives from the Marriott Hotel
in New Orleans were summoned to
Washington fast week by NAB of-
ficials upset about poor service during

September’s Radio ‘86 Convention

NAB announced after the: meeting
that Marriott officials apologized for
snail's-pace elevator service during
the convention, and are offering
rebates to unhappy suite operators on
a "case-by-case™ basis. As the head-
quarters hotel for the meeting, the
Marriott housed most of the conven-
tion's hospitality suites.

Elevator service was so slow during
the meeting, especially the first eve-
ning, that some conventioneers had
difficulty making rounds of the suites,
and hotel services to the suites was
also delayed.

Although it reported getting only six
to elght written complaints following
the convention, NAB said all suite op-
erators are eligible to negotiate for
rebates.

NAB Launching
1986 Radio
Programming Survey
Carrying through on a commitment
made when it merged earlier this year
with NRBA, NAB has announced that
it will continue that association’s an-
nual programming survey. Program-
ming questionnaires will be malled to
U.S. radio stations in the next month.

Besides format information, stations
will be asked to supply data in areas
such as news, sports, syndicated and
network programming. Information will
also be sought on technical matters
such as AM stereo conversion and
FM subcarrier usage.

A new feature not employed by
NRBA will be a narrative statement in
the final report describing program-
ming.changes and trends.




Nothing improves the your quarter-hour ratings will bring
image of a local advertiser ikea  on the open market. Plus, perhaps,
prime spot in the world’s most a little more.
respected radio news broadcast, After all, no matter what
AP Network News. your format, every local advertiser

AP gives you dozens of those wants his spot to run right after
prime spots every day. Our on-the- the #1 Hit On The Charts.
hour newscasts, hourly business, Call Jim Williams at 800-821-
farm and sports reports, and our 4747, or your local AP Broadcast
spedial interest features are all Executive, for more information on

" totally free of commercial inventory. the best way to help your

You pay for the news. Period.  clients look Big.

i You sell it, during drive time,
for example, for whatever
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| Pocket Pool

One of the Ten Commandments
of Hustling is to travet light. (For the
other nine, write your name and ad-
dress on a $20 bill and mail it care
of this column to 1930 Century
Park West.) Anyone who's ever
smefled the color of money will be
intrigued by this traveling pocket
billiards table.

Measuring 5%" x 12%" x 18%,”"
the wood-based, felt-topped tabie

fits easily inside a standard-sized
briefcase. SAvailabie via the Ham-
macher Schlemmer catalog, this
pocket pool table comes complete
with two 36%" wood cues that dis-
assembile for storage, 17 tiny (1%"
diameter) phenolic balls — the
same material of which regulation
balls are made —anda 7" x 7" x 7"
rack that also can be disassembled
for easy storage.

Ear Ring Aid

Now ear this, reportedly the only telephone with an oversized cushion-
ed earpiece that not only blocks out unwanted background noises but also
reduces aural discomfort during extended telephone conversations.

Available via the Hammacher Schiemmer catalog, this unusual item
boasts a three-inch diameter leather earpiece — big enough to surround
the average person’s entire ear, even if the user is wearing easrings. It is
padded with a half-inch of open-cell foam for extra comfort.

The telephone itself features a memory that stores up to nine 15-digit

numbers, is tone/pulse switchable, and can be mounted on a wall or
tabletop as desired. Priced at either $79.50 for the single-line model or
$89.50 for the two-line model, this E-Z on the ear unit plugs into any

modular telephone jack and comes in either white or red.

Sold with its own padded vinyl,
feit-lined briefcase, the entire set-
up weighs in at nine pounds total
and is retail priced at $99.50. Fast
Eddie says check it out.

! Eat To The Beat

The faster the tempo of the back-
ground music, the faster a restau-
rant's tables turn over, according to
arecent survey conducted at Fair-
field University in Connecticut.

As reported in Adweek, the
survey showed that the average
customer takes 3.3 bites per
minute when no music is played, -
3.8 bites per minute when siow A
music is played and 4.4 bites per
minute when fast music is played.
Food for thought, programmers?

Now you can carry a tune along with your tuna fish sandwich with the
“Lunch 'N Tunes" AM radio-lunch box. Available in red, yellow, raspberry,
and turquoise, the product of Duxbury, MA-based Fun Designs Inc.
features one of three cartoon designs and comes complete with a color-
coordinated thermos.

Strictly for children of all ages — headphones are included — “Lunch
N Tunes” requires a single nine-volt battery, sports tuning and volume
knobs, and features a built-in speaker. Retail price: $19.

TOP 20

CONCERT PULSE

LW TW ARTIST

NEIL DIAMOND
ELTON JOHN
VAN HALEN
Zz TOP -
BOB SEGER
STEVIE WONDER
NEIL YOUNG/
WHITNEY HOUSTON
KENNY ROGERS
HUEY LEWIS & THE
NEWS

10 11 AC/DC

11 12 BEACH BOYS
12 13 ALABAMA

—14 DAVID LEE ROTH
13 15 MOODY BLUES

14 16 RUN D.M.C.

15 17 EDDIE MURPHY

16 18 MONKEES

17 19 0ZZY OSBOURNE
18 20 38 SPECIAL

D0 s N W
CoO@NDGVLEWN =

® 0~ |
-

The CONCERT PULSE is a weekly
computerized report ranking each artist by
thelr average box Office gross reported per
venue. Courtesy of POLLSTAR. a pubtication
of Promoters” On-Line Listings. (800) 344

7383, or in Calfornia. (209) 224.2631

RED HOT

JAM presents red hot new jingle packages for Fall '86!
Hear the latest ideas created for America’s top CHR,
A/C, Light Rock, Country, and Oldies stations, and
find out why the best come to the best... JAM!

Call (214) 526-7080 for more information.
In Canada, call (416) 463-8660.

JAM Creative Productions, Inc. - 4631 Insurance Lane - Dallas, TX 75205

dil

PRODUCTIONS -

J
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M}l Broadcasting Presents-

“CLASSIC CUTS”

Don’t just play classic rock, electrify it! With Some Lovin’.” Eric Burdon talks about “The
“Classic Cuts!” House of the Rising Sun.” “Classic Cuts” gives

Make classic rock happen today! With some of the ~ new meaning to familiar favorites!

hottest names ever in rock! Jefferson Airplane! Led “Classic Cuts’ unique format lets you program one

Zeppelin! Steve Winwood! Eric Burdon and the hour-long show or five 12-minute daily features!
Animals! Creedance Clearwater Revival! The Any way you play it, “Classic Cuts” adds spark to
Doobie Brothers! Ten Years After! Lou Reed! ELP!  your classic rock! Be the first to put classic rock on
and many, many more! the cutting edge with MJI Broadcasting’s *“Classic
Each week, “Classic Cuts” brings you interviews Cuts!”

with rock’s greatest, sharing the inspiration for their  For further information call:
blockbuster hits! Paul McCartney talks about “Hey MIJI Broadcasting, Inc.
Jude.” Bob Seger talks about “Night Moves.” Steve  (212) 245-5010

Winwood talks about Spencer Davis’ “Gimme

666 Fifth Avenue, New York, NY 10103 Telephone(212)245-5010
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Proudly Congratulate
Oup
1986
CMA Award Winners

SONG OF THE YEAR

Awarded to the songwriter
“On The Other Hand”
Paul Qverstreet

“ SINGLE OF THE YEAR

(IBop"
Dan Seals

MUSIC VIDED OF THE YEAR

“Who’s Gonna Fill Their Shoes”
| George Jones

VOCAL GROUP OF THE YEAR
The Judds

VOCAL DU OF THE YEAR

Dan Seals

Oak Ridge Boys Band
HALL OF FAME

Wesley Rose

BMI
Tie

First Family

]
Country Music

INSTRUMENTAL GROUP OF THE YEAR |

Paut Overstreet

2

Dan Sealsl

The Judds

Wesley Rose




PRO:MOTIONS

PROS ON THE
LOOSE

Jim Bleikamp — Morning Talk
Host WWCN/Albany, NY (518)
436-4162

Bi{l Brooks — PD/Middays
KGAL/Lebanon, OR (503) 928-
9552

Shay St. Claire — Middays
WRSR/Norfolk (804) 468-6697

Jay Cresswell — OMI/PD Y97
(WYDD)/Plttsburgh (412) 242-
3813

Neal Dionne — Mornings KSD/
St. Louis (314) 567-7815

Bob Donovan — Mornings/Oper-
ations Director KGAL/Lebanon, OR
(503) 928-7368

Nick Fontaine — Mornings/Pro-
duction XHRM/San Diego (619)
562-6271

Sam Graham — Afternoons/Pro-
duction KGAL/Lebanon, OR (503)
928-7368

Hollywood Hamilton — Late-
nights Z100/New York (201) 546-
4460

Mike Hammer — Middays/MD
WKHK/Richmond (804) 733-
6627

Rich Hogan — Nights KBZT/Los
Angetes (213) 660-2390

Mike James — Nights/Produc-
tion KGAL/Lebanon, OR (503)
451-5685

Dr. Phil LoCascio — PD WGCL/
Cleveland (216) 892-9316

Bilt Mims — PD KPOl/Honolutu
(808) 526-0940

Joe Nittler — News Director
KXNP/North Platte, NB (308)
532-1495

Erik Parks — MD/Evenings
KGAL/Lebanon, OR (503) 758-
7128

Gary Robins — PD/Mornings
WMGZ(Z96)/Youngstown (412)
347-1865

Kevin Stephens — MD KNAC/
Los Angeles (818) 888-6584

J.T. Stevens — PD WZZR/Rich-
mond (804) 379-2250

Steven Sweet — Nights KGAL/
Lebanon, OR (503) 926-3463

Jim Zippo — Middays KTKS/Dal-
las (214) 394-6415

MTV Taps Reardon

| ——
John Reardon

MTV Networks has appointed
John Reardon to the newly-cre-
ated position of Exec. VP & GM/Af-
filiate Sales & Marketing to be re-
sponsible for all affiliate-related Net-
work activities. He was most re-
cently Sr. VP & GM for the same
department. He joined-the Warner
Amex Satellite Entertainment
Company in 1980 as Director/Mar-
keting, Central Region and subse-
quently held the posts of Chicago-
based Regional Director and VP/
National Accounts. Prior to that he
was VP & Management Supervisor
for Chicago's Marsteller, Inc. and
Marketing Officer for Continental
Bank.

Suite Beat Promotes Gold

Wendy Goid has become Pro-
duction Manager for Suite Beat
Music Group. She was previously
New Release Coordinator for Poly-
Gram Records.

Bruhn CBS
Marketing Manager

Craig Bruhn was upped fo Man-
ager/Marketing, Midwest Region
for CBS Masterworks. Bruhn joined
the label in 1978 as an ASR/inven-
tory Specialist, Since 1983, he
was a sales representative for the
label's Houston and Denver mar-
kets, respectively. Prior to that, he
worked for four years as West
Coast Supervisor for the Record
Bar chain.

Chappeliintersong
Ups Drexler

| Marcy Drexler

Chappelliintersong Music
Group, USA has named Marcy
Drexier Director/Professional Ac-
tivities, East Coast. Drexler joined
CIMG in 1985 as New York-based
Professional Manager. Her previ-
ous experience includes serving as
an engineer for WCBS/New York,
A&R Coordinator for Arista Rec-
ords, and A&R Manager for MCA
Records.

' CHRONICLE

! Born To:

(O Glass Tiger and Robin Trower
Manager Derek Sutton, wife Di-
ane, daughter Emma Nicole, Sep-
tember 20.

* WOR/New York Managing Edi-
tor John McConnell, wife and Tor-
bet Radio/New York Station Infor-
mation Supervisor Marie, son
Jesse, September 25.

® Consultant/programmer Dan
O’Toole, wife Carolyn, son Mit-
chell Tyler, September 25.

* WEA Singles Specialist Jeanne
White, husband James, daughter
Jocelyn, September 26.

* WPOW/Miami-Ft. Lauderdale
VP/GM Greg Reed, wife Marianna,
son Trevor Reed, October 2

PolyGram Ups
Earl, Riccitelli

Diane Earl

Joe Ricciteli

Diane Earl has been named
PolyGram Records” Manager/Na-
tional Video Promotion, after serv-
ing as Administrative Assistant in
the same department. She joined
the label in 1984.

Also, Joe Ricciteli has become
National College Promotion Manag-
er after serving as the label's Na-
tional Advertising Coordinator. He
joined the label jn 1985 as an in-
tern, advancing to a full-time Nation-
al Advertising Clerk, and then Coor-
dinator.

Kleinb Island M;

Janet Kieinbaum

Janet Kieinbaum was appointed
Manager/Video Promotion for Is-
land Records. She joined the label
in 1986 as Media Relations Coor-
dinator, and was formerly with Roll-
ing Stone magazine.

CHANGES

Cary Goldberg, former East
Coast Manager for Gold Mountain
Records/New York, joins the Ra-
leigh Group Ltd./New York as AE.

Steve Thanhauser, former AE l
for Heritage Park Furniture/Raleigh,
joins  WRDU/Raleigh as AE.

sonality KTHO/Lake Tahoe, upped
to AM Program Director for the sta-

|
Susan Stogner, former air per- ’
tion. J

Jane Steinburg, former AE for
NBC Radio Network/NY, joins
WOR/New York as AE.

For more information write or call Bolton Re

BOLTON

RESEARSCTH

CORPORATION

We’re Helping The Best Work Smarter.

h Corp 2401 Pennsyl

Avenue, F

Philadelnhs:

PA 19130 215-232-2240
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CHR CHART DEBUT €@

2ND “MOST ACTIVE

THIS WEEK'S ACTION:

KKRZ 28-26
KMEL 25-21
794 23-19
WERZ 28-23
WNNK 32-27
WSPK add-26
RI-104 30-2¢
93Q add
B106 deb-26
WKRZ deb-40
WBBQ add
WAPI add
WKQB deb-30
WBCY 34-28
WROQ 32-25
WLRS add
947 add
KZIO 34-25

WXKS 32-28
WBEN add-39
CKOI add-40
WCAU 40-30
B94 17-15
PRO-FM 34-29
Q107 deb-28
94Q 28-21
KRBE 30-23
WRSR 25-21
795 16-15
/MMS deb-35
WCZY add
WKTI 27-23
KDWB 38-30
KHTR add
KWK 26-23
WLOL 9-7
KIIS 14-13

WZPL add
7104 9-6
KJ103 add
KIYS 11-8
KSND 30-25
KXYQ 19-15
KITS 19-15
100KHI add
WYKS add
WBWB 20-12
WLRW 19-16
WAZY 8-5
KWTO add
WSPT 24-19
KFMW 14-12
KYYA add
KBIM add-40
Y97 25-17

THE SINGLE FROM THE ALBUM

“TRUE STORIES

.PR()[)UCE[) AND PERFORMED BY TALKING HEADS

ey TR0 STRE RECORDS COMPANY & TALRING HEADS TOURS ING
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The RKO settlement talks felt the pinch
last week when Uncle Sam ran out of money
amid congressional bickering. ROD PORTER,

_.number two man in the Mass Media Bureau

and one of the official RKO mediators, was
literally called back from the airport while on
his way to Memphis for a settlement meeting.
The next day, Porter and his boss, JIM
MCcKINNEY, wanted to be available by phone
if needed, but FCC security guards threw
them out of the building at noon when the
federal government shut down entirely.

Speaking of McKinney, what does the
FCC Mass Media Bureau Chief listen to on
his cassette deck while commuting? Tapes of
the HOWARD STERN show, it appears.

| McKinney is reviewing three hours of Stern's

show sent him by an anti-porn group
monitoring Stern over WYSP/PHILADELPHIA.
McKinney says he'll decide shortly whether
to send the station a formal letter of
investigation. If the material proves to be
obscene, does that mean McKinney — who
commutes from Virginia into Washington —
can be arrested for carrying pornographic

| materials over state lines?

L.A -based WESTWOOD ONE has been
named one of Forbes magazine's 200 best
small companies in America. This comes after
the network offered $100 million of
subordinated debentures, presumably to buy
additional radic properties. One rumored
target: CAP CITIES/ABC's KABC & KLOS/
LOS ANGELES. The AM's News/Talk format
would serve nicely as a MUTUAL tlagship for
LARRY KING and Dr. TONI GRANT; KLOS

| would fit WW1's largely AOR orientation. How

much would the combo go for? Try $100+
million.

Is CBS RADIO sharpening the axe again?
Seems network staffers in New York and
Washington were awaiting word of more
cutbacks, coming on the heels of 68 layoffs
in the corporate personnel and medical
departments and 15 suffered last Thursday
by the publishing department.

Following the release of seven of its
25-person staff, most of whom were
assistants in various departments, tongues
were wagging in Nashville this week about
the future of MTM RECORDS. Contrary to
some reports which had it closing its doors,
the changes represent a “redirection of
priorites.” The two-year old label initially
played agent/manager for fledgling acts, but
now that those acts have become
established, MTM is getting back to the
business of being a record and production
company.

— ¢ STREET TALK

)

CAPITOL’s Record Group Services,
CEMA, has announced a new production
and distribution agreement with Nashville-
based, Christian-oriented BENSON
RECORDS. The agreement includes
LARNELLE HARRIS, DeGARMO & KEY, PHIL
DRISCOLL, the catalog of SANDI PATTI, and
Benson's black product.

You can cross WFTQ/WORCESTER off
your Christmas wish list, since NEWCITY
COMMUNICATIONS (formerly KATZ) has
taken the station off the market. When DICK
FERGUSON and other management
executives bought out the Katz group, they
announced that WFTQ would be spun off.
Now they’ve announced they'll retain the
station and continue to pair it with NewCity’s
WAAF.

VIRGIN’s latest recruit is none other than
ARISTA VP/Singles Promotion PHIL
QUARTARARO. Expect the official word
momentarily. Meanwhile, Virgin co-chief JEFF
AYEROFF is scheduled to give the keynote
address at the CMJ Music Marathon in New
York next week.

Advance congratulations to ATCO’s
MARC NATHAN, who's joined the ATLANTIC
promotion team. More details soon.

Record-buster! The WARNER
COMMUNICATIONS music operations (labels
and publishing) just delivered the most
profitable quarter in its history. Operating
income reached $41 million, a whopping
74% above the same quarter a year ago.

As we forecast just a couple weeks back,
A&M has now signed its multi-year deal with
MTV NETWORKS, with exclusivity provisions
et al.

Reports of its death were greatly
exaggerated: The UNITED STATIONS new
age/jazz program last week rumored to have
“bitten the dust” is actually just waiting for
next year. A US spokesperson said the
company is just “holding off until the right
moment presents itself” for the debut of the
3-hour weekly show.

Chalk up another one for BIRCH: BDA/
BBDO in Atlanta is now using the company as
its primary ratings service for all clients.
BDA/BBDO will be working closely with Birch
to expand upon its qualitative reports to find
new applications in evaluating radio buys.

Chalk one up for ARBITRON: The Laurel,
MD-based ratings service has entered into an
agreement with MEDIA MANAGEMENT PLUS
to market MMP’s pre- and post-software
package to advertisers and advertising

agencies. Continued on Page 22
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LISTEN UP!

“I hear a heart beat
It’s ringing out across the universe”

RV w 1~‘-.' & ; - [ 4 3 *"
“THIS IS THE WORLD CALLING”

the first single from the forthcoming solo LP by

BOB GELDOF

Deep In The Heart Of Nowhere sies:

A Product of Doom
Produced by the Brothers of Doom
with special thanks to Jimmy lovine

~ , : Vi'G
On Atlantic Records, Cassettes and Compact Discs. ')

1986 Atlanvic Recarding Corp.@ A Worner Communications Co. ATLANTIC)
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ALBUM:
DEBUT ©

CHR:
BREAKER

DEBUT @

NEW SINGLE

PRODUCED BY

JIMMY I0VINE

AND

BDB CLEARMOUNTAIN
FROM THE
FORTHCOMING ALBUM

1986 WEA RECORDS LTD.
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| Continued from Page 20
|

| What's going to happen at WLS & WYTZ

(Z95)/ICHICAGO now that President/GM JEFF
| TRUMPER has resigned to enter ownership
(Page 1)? Will WLS Operations Manager
JOHN GEHRON get another shot at the GM's
chair, or will they look outside of the
company? What about recently hired 295 PD
RIC LIPPINCOTT? Who will act as a buffer
between Lippincott and Gehron? When they
last worked together, they didn't exactly see
eye to eye. Gehron denies the two have a
problem: “Ric is just what we need right now,
and I'm glad to have him back.” Look for Cap
Cities/ABC Radio Division President DON
BOULOUKOS to cover Trumper's duties until
a decision is made.

WXRK/NEW YORK looked to sister
INFINITY AOR WBCN/BOSTON to find its
new Assistant PD/MD, BOB KRANES. At
"BCN, late-nighter CARTER ALAN will add
MD duties.

Just as WDVE/PITTSBURGH notched its
highest-ever share (9.9), morning team
| JIMMY ROACH & STEVE HANSEN have up
and left for WSHE/MIAMI. Roach had been at
‘DVE for 13 years; Hansen for six. 'DVE PD
GREG GILLISPIE is looking for a replacement
with ““highbrow humor — 75% DAVID
LETTERMAN and 25% 'Good Morning
America.'” 'DVE overmights are also open.

Accompanying the call-letter change at
WGCL/CLEVELAND (now WNCX) comes a
guard-changing as well, as METROPOLIS
unceremoniously has said “farewell” to 15
staffers. Among the recently departed are
GM KIM COLEBROOK, VP/Programming
GEORGE OLIVA il, PD Dr. PHIL LoCASCIO,
a number of jocks, and a host of others.

With S&F COMMUNICATIONS’'s WMKR/
BALTIMORE changing to WWMX (see Page
3), look for another outlet — possibly an AC
or Country — to snap up the old calls and re-
license with MIKE JOSEPH's “Hot Hits.”

Details to follow.

What national consultant recently saluted
a company that hasn't existed for several
years as one of the “Legends Of 19867"

While Neiman Marcus is offering his-and-
hers spotted cats for $2800 a pair, KVIL/
DALLAS is offering a Mercedes Benz 560 SL
and 130hp Mercruiser as prizes in its new
prize catalog. But for the “man or woman
who has everything,” the station also listed
“$5000 worth of stock from whoever owns
us at the time you win."”

Also in Big D, KEGL acting PD JOE
FOLGER says MOBY is moving to mornings,
replacing the team of ROBBINS, KINNEY, &
COWAN. Phil Cowan is the only survivor of
the team, staying on to do sports with Moby.

More from Dallas: it appears former
GULF BROADCASTING President ALAN
HENRY has purchased KRQX & KZEW for $20
million from BELO BROADCASTING, but
neither party is talking about it.

We hear ARISTA has a rare opening for a
Director/Marketing, who will report to VP/
Marketing STEVEN SHMERLER.

After five years HOLLYWOOD
HAMILTON exits late nights at Z100/NEW
YORK. He's being replaced by. THE JAMMER
(aka J.J. WALKER), ex-PD at Y106/
ORLANDO.

SCOTT WOODSIDE has resigned from
mornings at Q107/WASHINGTON, with PAUL
FULLER giving up his MD duties and sliding
into mornings temporarily. Woodside’s former
partner JIM ELLIOTT left two months ago and
is now doing wake-up service at B106/
WASHINGTON, as reported here last week.
This means Q107 PD CHUCK MORGAN
needs a killer morning talent ASAP. Replacing
Fuller as MD is Programming Assistant PAM
TRICKETT.

Looks like KUPD/PHOENIX morning
madman DAVE PRATT isn't going to L.A.
after all. He's renegotiated his pact with
KUPD for another two years. By the way,
Pratt just finished raising $27,980 for
United Cerebral Palsy by doing a 98-hour
Rocking Chair-a-thon from a local mall.

What Los Angeles PD is about to open
up a consultancy while staying on at his
station? Details to follow.

KZOKI/SEATTLE's recent switch from
AOR to Gold has also included a switch in
consultants from BURKHART/ABRAMS to
GARY GUTHRIE, who's also picked up new
Classic Hits outlet KCLQ/FRESNO.

. The Country scene in San Antonio has
taken on a new look, as all three Country
stations there have undergone PD changes in
the last couple mohths. The latest is at KAJA,
where PD CHARLIE MARCUS — who joined
the station less than two months ago — is
out. RANDY CARROL, whom Marcus
replaced (but who remained in mornings}, has
been named interim PD.

Milestones: The founder of influential
FOLKWAYS RECORDS, MOSES ASCH, died
Sunday (10-19) in New York. The label,
started in 1947, issued hundreds of blues,
traditional folk, jazz, gospel, ragtime, and
spoken word albums issued. Asch was 81.

Also: Radio pioneer J.R. POPPELE, who
is credited with founding WORI/NEW YORK,
died October 7. He started his career in
1915 as a wireless operator on a coastal
freighter, and served as VP/Engineering at
the MUTUAL BROADCASTING SYSTEM
before retiring to start a consulting company.
Poppele was 88.

LOS ANGELES 213-459-8556

IP C THE INNOVATORS

wetcomes WMIQ e = UIBBFAam rocHesTeR
AS A CUENT STATION

JEFF POLLACK COMMUNICATIONS, INC

NEW YORK 212-315-5889
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the new single from the platinum album please

available next week

procﬁiced by stephen hague
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RATINGS

St. Louis

KMOX Down, But Still
Leads; KSHE Strong
Second; KMJM Up;

Country Stations Slip

Spring ‘86 Su ‘86

Buffalo-
Niagara Falls
WJYE Takes First; WBEN

Gains; WBYR Rocks To
Fifth; CHRs Down

Tampa-
- St. Petersburg
WRBQ-FM Increases;

WWBA Also Up; WYNF
Widens AOR Gap

Hartford-
New Britain
WTIC Combo Up; WRCH

Hits Double Digits; WCCC
Combo Increases AOR

Spring ‘86 Su '86 Sprng ‘86 Su'g6 | Lead
KNOX TR 224200 |\ ve (BrEZ) 10.0 102 | WRBQ-FM(CHR) 14.8 159 ‘
KSHE (AOR) 120 129 Spring ‘86 Su '86
WBUF (AC) 108 97 WWBA (B/EZ) 108 127
KMJM (B/U) 55 6.6 YRK (C o B2 WQYK (Ctry) 85 66 WTIC (AC) 19.9 201
KEZK (B/EZ) 65 6.5 SARI(Clry) : 2 ; - WTIC-FM (CHR) 153 167
kTR (GHs) o WBEN (AC) 66 76 WYNF (AOR) 52 58 WRCH (B/£2) e
RS e o WBYR (AOR) 17 74 WKRL (AOR) 50 47 WCCC-AM&FM 49 6.4
KSD (AC) = WECK (BBnd) 57 59 | WUSA(AC) 57 44 (AOR)
e . iel 38 WPHD (CHR) 6.4 58 | WDAE (BBnd) 47 41 T a8 I
WBLK (B/U) 61 54 WFLA (N'T) 41 a1
KUSA (Ctry) 33 29 WIOF (AC) 42 49
WBEN-FM (CHR) 56 5.1 WTMP (B/U) 25 39 a
KWHICER) Sl m2e WHTT-AM&FM* 51 4.4 WSUN (Ctry) 3s 36 WHONJ(AOR) e3¢ 4
WMRY (AOR) 35 28 : o o : WPOP (News) 26 33
(CHR) WPLP (Talk) 27 30 Tn w2l
WRTH (B8nd) 31 24 [ WRCQ (BBnd) L
KUTH (A0 Mg o6 WRLT (AC) 38 42 WGUL (BBnd) 40 25 WoRCIEM(Ac) o of
i : WGR (AC) 5.4 41 WNLT (AC) 3.6 2.4 25
KATZ (B/U) 21 21 | WDRC (Gold) 4.2
p WWKB (AC) 4.3 3.2 WPDS (AC) 39 2.4 23
WZEN (B/U) 17 19 . WWYZ (AC) 2.2
WKSE (CHR) 38 30 WDUV (B/EZ) 22 22 |
KGLD (Gold) 15 17 WAQY (AOR) 12 14
CILQ (AOR) 30 13 WXCR (Clas) 12 18 s
WKKX (Ctry) 18 16 : WPLR (AOR) 23 .
exolion o WJJL (AC) 7 10 WRXB (B/U) 10 18
KADI (AC) 13 1'5 *Formerty WNYS and WNYS-FM WHVE (AC) 1.3 1.5
WesNE N i b WHBO (Gold) 15 13
| =
Miami- New Haven- | Milwaukee- Hartford-
Ft. Lauderdale Meriden Racine New Britain

WSHE Gets A 10; WHQT
Cops Second; WHY!
Slips; WAXY Strengthens
AC Lead; Spanish Race

Closer.

Spring ‘86 Su ‘86
WSHE (AOR) 83 100
WHQT (B/U) 71 8.2
WHYI (CHR) 8.4 75
WLYF (B/EZ) 62 59
WAXY (AC) 3.7 512
WEDR (B/U) 3.6 48
WINZ (NT) 3.3 4.2
WKQS (Ctry) 50 40
WINZ-FM (CHR). 4.8 3.5
wJQy (B/EZ) 41 3.2
WNWS (Talk) 2.6 3.2
WIOD (N/T) 28 30
WQBA (Span) 41 3.0
WPOW (CHR) 1.6 29
WQBA-FM (Span) 257 29
WCMQ-FM (Span) 2.3 2.7
WAQI (Span) 2.8 2.4
WMXJ (Gold) 24 23
WLVE (AC) 3.5 2.2
WAIA (AC) 2:5, 18
WTMI (Clas) 2.6 B
WSUA (Span) e 1.6
WFTL (AC) 1.3 1.4
WKAT (BBnd) 1.6 1.4
WCMQ (Span) 11 il %2
WMBM (Rel) 1.3 11
WLRN (Misc) 4 1.0
WRHC (Span) 1.0 1.0

~

WKCI Widens Market
Lead; WPLR Enters
Double-Digits; WELI Drops
A Point; WDRC-FM Gains.

Spring 86 Su ‘86
WKCI (CHR) 115 132
WPLR (AOR) 9.3 109
WKSS (CHR) 75 13
WELI (AC) 752) 6.2
WHCN (AOR) 60 6.1
WAVZ (BBnd) 49 45
WNHC (B/U) 56 3.4
WDRC-FM (AC) 1.9 31
WCBS (News) 27 30
WTIC (AC) 30 30
WIOF (AC) 1.3 28
WEZN (B/E2) 47 26
WWYZ (AC) 33 26
WYBC (Misc) 9l gol3
WEBE (AC) - 22
WBLS (B/U) 1.6 20
WCCC-AM&FM 16 20
(AOR)
WABC (Talk) 4 19
WRKS (B/U) 32 17
WRCH (8/E2) 33 16
WNBC (AC) 22 14
WPKT (Misc) 22 14
WOR (Talk) 16 12
WTIC-FM (CHR) 17 14

WKTI Takes First; WTMJ
Regains Double-Digits;
WQFM A Close Third;

WMIL New Country

Champ.

Spring ‘86 Su '86
WKTI (CHR) 8.4 125
WTMJ (AC) 95 107
WQFM (AOR) 113 10.0
WKLH (Gold) 6.7 8.3
WLUM (B/U) 82 73
WOKY (BBnd) 6.4 6.0
WMIL (Ctry) 3.9 5.2
WEZW (B/E2) 58 45
WNOV (B/U) 37 35
WMYX (AC) 3.0 3.4
WBCS-FM (Ctry) 4.3 32
WISN (AC) 36 32
WRKR (CHR) 4.1 2.9
WEMP (Gold) 1.9 28]
WLTQ (AC) 3.2 18
WUWM (Jazz) 11 1.4
WFMR (Clas) 1.4 1.3
WRJN (AC) 1.0 1.1
WBCS (Ctry) 7 10
WBBM (News) 1.0 1.0

WTIC Combo On Top;

WCCC Combo Overtakes
WHCN; WRCH Up By Two
Points.

Spring ‘86 Su '86
WTICFM (CHR)  17.8 187
WTIC (AC) 173 16.4
WCCC-FM&AM 68 06
(AOR}
WRCH (B/EZ) 56 7.6
WHCN (AOR) 76 7.4
WKSS (CHR) 79 54
WDRC-FM (AC) 42 38
WIOF (AC) 37 28
WDRC (Gold) 23 27
WPOP (News) 31 27
WRCQ (BBnd) 27 25
WWYZ (AC) 1318 k2
WAQY (AOR) 20 1.4
WKND (B/U} 1.5 2
WPKT (Misc) 5 12
WPLR (AOR) 11 12
WFCR (Misc) 10 11

Miami-
Ft. Lauderdale
WYLF Retains Lead;

WHQT & WINZ Tie For
Second; WQBA Slips;

WNWS Level

Sprng 86 Su 86
WYLF (B/EZ) 8.6 7.9
WHQT (B/U) 4.9 51
WINZ (N'T) 3.6 51
WQBA (Span) 56 4.9
wJQy (AC) 4.5 4.5
WSHE (AOR) 59 45
WHYI (CHR) 53 41
WNWS (Talk) 4.0 4.0
WCMQ-FM (Span) 3.9 3.9
WAXY (AC) 3.9 3.8
WEDR (B/U) 3.7 3.8
WAQI (Span) 3.2 3.6
WKQS (Ctry) 3.3 3.6
WIOD (N/T) 3.7 3.3
WINZ-FM (CHR) 2.7 31
WQBA-FM (Span) 2.2 2.8
WTMI (Clas) 21 2.6
WMXJ (Gold) 2.1 2.6
WPOW (CHR) 23 2.5
WLVE (AC) 18 23
WRCH (Span) 2.2 1.8
WAIA (AC) 2.2 1.7
WKAT (BBnd) R'2 1.7,
WSUA (Span) 1.3 1.6
WFTL (AC) 1.9 1.4
WCMQ (Span) 1.7 11
WRBD (B/U) 9 1.0
WQAM (Ctry) 9 1.0

Pittsburgh

WDVE Nears Double
Digits; KDKA Down; WBZZ
Steady; WAMO-FM Slips

Spring 86 Su'86
KDKA (AC) 163 132
WDVE (AOR) 7~2) 99
WSHH (B/EZ) 9.8 9.2
WBZZ (CHR) 8.0 7.9
WAMO-FM (B/U) 6.8 6.0
WWSW (AC) 4.9 51
WHTX (AC) 4.4 4.7
WTKN (Talk) 4.2 4.3
WJAS (Bbnd) 3.4 3.6
WLTJ (AC) 3.3 3.6
WTAE (AC) 3.3 3.4
WYDD (CHR) 2.3 2.8
WDSY (Ctry) 22 27
WMYG (AC) 37 2.6
KQV (News) 31 2.3
WEEP (Ctry) 1.7 1.2
WXXP (AOR} 1.4 1.2
WPIT-FM (Rel) 10 11

Format Legend

AC—Adult/Contemporary, AOR—Album-Oriented Rock, BBnhd—Big
Band, Blk—Biack, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—

News/Talk,

Rel—Religious, Span—Spanish, Talk—Talk, Urbn—
Urban Contemporary.
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| OEDIPUS, the reigning mon-

&8 Weep a close watch
on your listeners. They're
about to do something ex-
traordinary. They're going
to multiply . .. just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring

arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

Every week, OEDIPUS
will take listeners on a

{ 3-hour trip to the heart of

RIEACRNL 5 = o}

AOR, via R&R’s Top 30
tracks. He'll even take them
behind the scenes to hear
brief, insightful comments
directly from the top
artists.

UNITED 3

ETWORK
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3
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PROGRAMMING

New York

Washington, D.C.
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ntdown to Ecst
th Oedipus

It’s a show with such
phenomenal drawing
power it was already
cleared by some of the
nation’s leading AOR
stations before USP even
officially announced its
introduction including
WBCN—Boston,
K-ROCK—New York,
KOME—San Jose,
WYSP—Philadelphia, and
KROQ—Los Angeles.

Chicago Detroit

So don’t wait another
second to reserve this
AOR show in your mar-
ket. Call today. And re-
serve the one program
that can count down
the top tracks with the
top AOR artists . . . and
multiply your listeners
... and ensure their un-
divided attention from
now on.

Dallas Los Angeles London

N
ﬁ@iiﬁ‘

ROCK WATCH is avail-
able on a swap/exchange [
basis to stations in the top
170 Arbitron-rated markets.
There are 10 commercial
minutes per hour, evenly
divided between local sta-
tion and network.

For station clearance in-
formation call United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta-
tions Programming Net-
work in New York at
(212) 575-6100.
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GOODBYE CHICKEN POT PIES

The New Farm Networks:

“Today’s farmer no long-
er rides around in a ’55
Ford pickup, clenching a
straw between his teeth, lis-
tening to the radio for re-
cipes for chicken pot pies.”

That’s the view of KFYE/Fresno
GM Mike Purcell, a veteran farm
broadcaster who targets much of
his local programming to farmers.
Instead of this “good ol’ boy”
stereotype, he says today’s farmer
“‘probably went to college, spent an
obligatory year backpacking
around Europe, then came back to
run the family farm. He drives a
Mercedes and uses his car phone to
keep up with the latest crop re-
ports.”

Most farmers struggling to keep
one step ahead of the local bank
president would simply chortle at
such an exaggerated view of the
contemporary farmer. Instead
they are more likely to do busi-
ness with the local auctioneer than
with a German car dealer. Still,
one thing is certain: the 1986 farm-
er is more concerned with immedi-
ate economic and legislative inter-
ests than he is with traditional

NETWORKS/PROGRAM SUPPLIERS

“green grocer” county
reports.

That's where the regional farm
network comes in. Some broad-
casters feel farm programming is
best left up to the local station,
while others feel networks provide
a service they otherwise couldn't
obtain. Some of these same broad-
casters feel that commodities re-
ports are essential to the business
of farming, while others feel
weather reports and national news
have more impact. There is no gen-
eral perception of what farm listen-
ers want or need, buf virtually all
farm broadcasters and networkers
agree that farm-oriented radio is
an essential part of the farmer's
daily business routine.

Information, Please

A recent study conducted by the
National Association of Farm

Broadcasters shows that a farm
radio listener wants current infor-
mation that will assist in his busi-
ness. “He needs timely data and
reports,” says Chuck Crossner; As-
sistant GM of the Arkansas Radio
Network and the Agriculture Ra-
dio Network (ARN/TARN). “This
includes weather, which is his big-
gest concern, and farm market
reports, which essentially tell him
what his crop will be worth when
he harvests and sells it." Also im-
portant are agricultural news and
policy decisions from Washington,
such as tax law changes or new fer-
tilizer tests.”

Radio International
“Wax Museum”

New York-based Radio International is producing
“The British Wax Museum,” a daily 5-minute feature
scheduled for distribution January 5.

The program is a daily calendar
chronicling British music events
and is hosted by British radio/TV
personality ‘“Whispering” Bob
Harris. The program will include a
song considered pertinent to the
day’s events, as well as feature

rare and exclusive interview clips.
Harris became a U K. legend when
he was host of “The Old Gray
Whistle Test,” one of the most
popular programs on British televi-
sion.
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Much of this programming dif-
fers from that aired only 15 years
ago. Says Tom Longfellow, Sales/
Marketing Director at the National
Association of State Radio Net-
works, “In the early days there
were a lot of programs that focused
on general crop conditions. Today,
however, farm radio is up-to-the-
minute: it quotes market trends,
gives detailed weather reports, and
reports basic farm news. Because
this information is so pertinent,
probably 99% of it is broadcast
live, whereas we used to see a lot of
taped features.”

Farm networks tend to cover
specific regions or states rather
than serve a national audience.
“They grow cotton in California
and we grow it here in Arkansas,”
Crossner comments. “‘But the type
of crop is vastly different, so it's
very difficult to produce a program
applicable to all growing areas.
Those networks or companies that
do are not adequately getting into
the hard news and agricultural
necessities of the region.”

Network programming alse
tends to fall into two categories
that targeted toward the row crop
farmer, and that directed to the
livestock and poultry producers.
“There is very little crossover in
programming for these two types,

so we target each individually,”
Crossner adds.

In farm broadcasting, as with
any network programming, the
question of efficiency “crops” up.
Does a network provide a more ef-
ficient way to convey agricultural
news than if a station took the task
upon itself? Are there things that
can only be handled on a local,
market-by-market basis? Do net-
works really provide the news and
information necessary for farmers
to keep on top of their industry?

The Efficiency Factor

“In only the last five years we've
seen farm problems that have a
great effect on one community and
no effect on the next,” says
KFYW'’s Purcell. “Legislation dif-
fers from state to state, and a
water issue in one region has no
bearing in another. Farm news
needs to be more local and provide
people in one specific community
with specific answers to questions
they have when they go to bed at
night.”

For this reason Purcell feels
farm networks do not serve the
farm listener as well as a local sta-
tion’s programming effort might.
Market prices are not as crucial to
the contemporary farmer as are
world issues that can affect any

A Profile

international industry. “Who gives
a damn about the daily price of
soybeans?” he demands. “I want
to know what happened to the in-
terest rate yesterday, or if the wa-
ter bill is going to go through, or if I
can find decent financing for a new
combine. Farmers are interested
in the prime rate, whether we're
closer to war, whether anybody got
kidnaped — whatever can affect
their business.”

‘While the local touch is always a
desirable commodity, not all medi-
um or small market broadcasters
can afford the luxury of maintain-
ing their own farm bureaus. For
this reason alone, ARN’s Crossner
feels networking is an efficient and
informative source of agricultural
news. “We provide a smorgas-
board to our affiliates,” he main-
tains, “including farm weather
reports compiled by our own staff
meteorologist. We employ our own
commodities analyst, and we have
our own broadcasters who cover
only farm news. I know of no sta-
tion outside the major metros that
can afford to have a local staff of
this quality and make money off
farm broadcasting.”

“‘All the typical local station can
do is quote information off the
wire,” adds Longfellow. “In order
to get a professional approach they
sign up with a farm network.”

Sales Opportunities

Every radio station feels a need
to provide a service to its listeners,
but making a profit off that service
is a fiduciary responsibility. Con-
trary to widespread belief, farm
broadcasting can offer additional
sources of revenue.

““The local station has any num-
ber of sales opportunities within its

Continued on Page 28

AP Prepares
For Polling

As Election Day (11/4)
draws near, AP Network
News is preparing a ten-
part series examining the
political mood of the
American electorate.

The series, “I Can Hear America
‘Voting,” features AP correspon-
dent Mark Smith and looks at the
national and local campaign trail
in this non-presidential year of
politicking. Smith talks with a
number of prospective voters and
gets a feel for issues and ideas as
the country gets ready to go to the
ballot box.

“Voting” consists of 10 :90
segments with built-in spot avails,
and is available over AP’s closed
circuit system.

D ——————
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- “COSTAS COAST-TO-COAST”

John Madden

- LIVE VIA SATELLITE PREMIERING NOVEMBER 2
WITH GUEST JOHN MADDEN

® Sundays, 9 p.m. EST, 8 p.m. CST

® The most provocative and controversial two hours in
National Sports Radio

® Already the largest national sports interview program
~ in America on these premier sports stations:

WHN NEW YORK WTAE PITTSBURGH ’ WTIC HARTFORD
KMPC LOS ANGELES WIOD MIAMI KTAR  PHOENIX
WMAQ CHICAGO WGST ATLANTA WIRE  INDIANAPOLIS
WIP PHILADELPHIA KMOX ST. LOUIS KSDO SAN DIEGO
WJR DETROIT KNUS DENVER KMBZ KANSAS CITY
KRLD DALLAS KFBK SACRAMENTO WKIS ORLANDO
WWWE CLEVELAND WBAL BALTIMORE WBT  CHARLOTTE
AND MANY, MANY MORE

For Market Availability Call

Clayton Webster Corporation
7711 Carondelet
St. Louis, MO 63105
(314) 725-5070




'NETWORK FEATURE FILE BV LI

MUSIC FEATURES

' The Weekend

J[ The Week Of |

|
i November 1 - 2

American Eagle (DIR)
1986 CMA award winners saiute
Christian
| Countdown America {CCA)
Rick Floria White Heart
The Countdown (WQ)
Commodores/Jefirey Osborne
Countdown America
With Dick Clark {Us)
Paul Simon
John Leader’s
Countdown USA (CUusA)
Human League
Country Report
| Countdown (WRN)
| Edde RabbitiJonnny Cash/Jeanmie Seely
| Country Today (MJi)
CMA awards special
| Dick Clark’s
Rock, Roll & Remember (USP)
Kool & the Gang
Dr. Demento (WO)
Moon & Dweezil Zappa
Elvis Hour (CRS)
The King sings
Entertainment
Coast To Coast (CBSR)
OMD/Tom Conte/Betty White
Future Hits (wWO)
Don Jonnson/Paui Young
Great Sounds (UsP)
Gene Krupa
Highlights (DIR)
Little Waiter/Troy Beyer
John Landers’
Hit Music USA {us)
Efton John/Van Halen
Hot Rocks (UsP)
Paul Simon
King Biscuit
Flower Hour (DIR)
u:
Jazz Show
With David Sanborn (NBCE)
Mies Davis. Pt 1
Legends Of Rock {NBCE)
upertramp
Live From The Apoito (WO)
Levert
Metaishop (M)
Stryper
Motor City Beat (UsSP)

Ashford & Simpson

|
(wo) 1
|

Musical!

Cy Coleman“The Music Man"

Musical Starstreams (FF)
Rudiger Lorenz

National I
Howard Stern Show (DIR) |
John Bon Jovi |
National Music Survey {(WO0)

Anne Murray/Christoper Cross: Carly Simon l

On The Radio (NSBA)
Aretha Frankin !
Party America (ABCR) ]
Whoopi Goldberg/Journey/Regina |
Pioneers In Music (DIR)
Texas rock pioneers: Johnny Winter/Janis
Jopiin/Steve Milier
Powercuts {GSN)
John Fogerty/Georgia Satelites
Reelin’ & A Rockin’ Ry |
Robert Paimer/Whoopi Goldberg {
Reelin’ In The Years (GSN) |
Smokey Robinson/Roliing Stones |
Rock Chronicles (WO0)
Oon Johnson/Dary! Hall/Fabuious
Thunderbirds
Rock Watch (usp)
Neil Young
Scott Muni’s
Ticket To Ride (DIR)
Trivia show
Scott Shannon’s Rockin’
Ameyica Countdown (WO0)

Oran *Juice” Jones/Don Johnson/Stacey Q

Sinatra Special (CRS)
Harry James |
Solid Gold |
Saturday Night ws) |
Phil Spector's Wall of Sound !
Star Beat vy |
Jesse Johnson

Superstars Rock Concert  (WO)
Starship ‘
That’s Love (W0)

. |
Styhstics/Robert Wagner/Sheena Easton

Top 30 USA (CBSR)
Halioween special: "Monsler Masn' " Witchy
Woman™/ “Superstition”/*Dewll In Disguise’
Urban Music Magazine (St

Billy Ocean/Garrett Morns
Weekly Country
Music Countdown (USP)

Eddy Raven

l November 3-7
Album Party

Pete Townshend

American Music Magazine (US)
Enon John (11/3)

Duran Duran (11/4)

Ben E. King (11/5)

Survivor (11/6)

Police (11/7)

(NBCE)

The Concert Hour (WO)
New Edition

Country Report (WRN)
Forester Sisters/Sawyer Brown

Earth News (WO)

Yom Cruise/Oran “Juice” Jones/Randa
Haines/Steve Winwood Roy Scheider

Encore With Jim Lange (WO)
1947 Vaughn Monroe

in Concert (WO0)
Emerson, Lake. & Powell

Line One {wo)
REM

Live From Gilley’s (WO0)
Lee Greenwood

Music Of America {ABCR)
Larry Gatlin & the Gallin Brothers

Oft The Record (WO)

Ric Ocase/Eddie Money/Paul McCartney

Off The Record Special (WO)
Eddie Money

Pop Concerts/

Star Trak Profiles (WO)
Jimmy Butfet concert

Rock Notes (NP)

Joe Jacksor/Pet Shop Boys/Michael Oes
Barres

Rock Over London

Paul Young/Anti-heroine interviews

Rock Today

Pretenders

Shootin’ The Breeze

| Commodores/Millie Jackson Levert

Solid Gold Country

This week in 1972 (11/3)

November calendar (11/4)

| The fiest #1-album (11/5)

| Salute to Ray Price (11/6)

| "Lonely” country hits (11/7)
Solid Gold Scrapbook sy

| November Pop Muslc milestones (11/3)

| This week in 1968 (11/

Night & Day (11/5)

This week in 1963 (11/6)

Beatles' greatest love songs (11/7)

(R
(MJ1)

(WO)

Special Edition (WO0)
Kashit
Star Trak (WO)

Paul Simon/Human League/Regina

NETWORK PEOPLE

* At MJi Broadcasting, Jayne Lip-
man comes aboard as VP/Marketing.
Upman was formerly Director/Finance
& A&R Administration for Manhattan
Records. Prior to that she was National
Promotion Manager for Atlantic/Atco
Records.

» Darryl Lindsey segues to Syn-
dicate it as Stations Relations Manag-
er. He joins St from Cash Box, before
which he served in KABC & KLOS/Los
Angeles’s Research Department.

* At the Beethoven Satellite Net-
work, David Levin is appointed Direc-
tor of Development. Levin joins the
newly-established network from WILL-
AM & FM/Urbana, iL where he was
station manager since 1982. Prior to
that he was GM for WSVH/Savannah
from '79-'82

» Steve Crowiey is named Broad-
casf Executive/Pennsylvania, New

Jersey, and Delaware for Associated
Press Broadcast Services. Crowley
returns to AP after spending two years
as Executive VP for Ameritext. In
1975, he was a newsman for the AP
Radio Network, and subsequently a
Broadcast Executive for lowa and Ne-
braskain 1977.

Also, Nancy Lyons, Paul Courson,
and Wally Hindes come aboard as cor-
respondents at AP’'s Washington-
based News Center. Lyons was most
recently a national correspondent for
the United Stations Radio Networks;
Courson was previously reporter and
weekend anchor for UPI; and Hindes
was news director for WASH/Wash-
ington, DC.

In addition, Ed Tobias Is raised to
Assistant Managing Editor/Administra-
tion after serving as AP’s News Editor
since 1984, Prior to that, he was News
Director for WTOP and WASH/Wash-
ington, DC.
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* At United Press International,
37-year company veteran Bill Fergu-
son is appointed Senior VP & Execu-
tive Editor/Broadcast Services. Before
joining UPI's Atlanta bureau in 1950 as
areporter and subsequent state editor,
division sports writer, general desk
editor, and member of UPI's Chicago-
based national broadcast department in
'57, Ferguson was with the Jackson-
ville Journal.

Coming Next
Week:
Network

Advisor i
Part i

i
|
|
|
\

wspy |

ORMATION FEATURES

October 27-31

COMED I

GENERAL
INFORMATION

Amatellin.U (0D)

Mall order medicine/hairnets in your food/
learning new Junk/ptomaine event/make a
wish

Bobby Jo Ambergey’s

Bar & Grill (DD)

Eloping & groping/smile if you wanna neck/
sure s greasy/cockroach races/Marie
Osmond night

Comedy Hour (M)

Live Guest: Kinky Friedman/Rodney Danger-
field/Howie Mandel/Robin Wiliams/Lily
Tomiin

Comedy Show |

With Dick Cavett {CwW)

Halloween: Robert Kiein/Abbott & Costello/
Bob Newhart/Flip WilsorvGene Wilder |
Jonathan Winters

Daily Feed {bCA)

Reagan’s 'real’ Iceland speech/what new
season?/Washington ghosts/SDI roottop lab
tests/Senate campaign $$$8 from Soviets

Hiney Wine (bD)

There's amoon out tonight/Arrividerci.
aroma/kiss your hiney goodbye/in over your
head/hot-air hiney

irving Lobioily (oD)

Sudden death/get a hot dogrhall of fame/push
‘em back/passing fancy

Jackie The Joke Man {(OHR)

Farmer's hands/remeow oh remeow/wite's
nuts/mermaid's panty hosefried sushi

Laugh Machine (PM)

Steven Wright/Woody Allen/Gallagher/Kip

The Blimp (PM)

Autograph hounds/proud parents over 36
advertising Junk foods as “healthy /
truckers’ wives on the road/colonzation

Car Show Coast-To-Coast (SCGI)
'87 Toyota Suprajoverview of ‘87 cars

Computer Program (PM)

Young whizzes & their computer games/addic-
tion/phobiaerrors blamed on computers/
national clubs

Entertainment

Coast-to-Coast (CBSR)

Sally Struthers/William Devane/David &
David/Isle of Man Burns Sisters

ge C y Youngmar
Steve Martin/Flip Wilson/Joan Rivers
Live From The improv {DIR)
Jim Aleck/Ellen Degenerous/George
Wallace/Larry Miler/Dennis Wolfberg
Mel Bianc’s
Blankety Blancs (ASR)
Walt's Time/Tarzan/Attta the hun/school of the
airfleave that dial
National Comedy Wireless (DD)
Brotner Oral Dosage/Gorbachev rap/step on
my tongue/try "emol cold medicine/it's
sheer agony 1
National Lampoon’s
True Facts (SLP)
Hang n thereskurked him/paper dietidead |
rocks/fight fire with fire
Party Drop-Ins
Perty line #3/ail blooper cable net-
workiinstavite/party Patry/Delorean
5 e ¥ |
Radio Hotline {ASR) |
Reruns/we havin' fun?hwrong #/about that
ioanjiob seekers newslefter
Stevens & Grdnic’s
Comedy Drop-ins (ASR)
Slav beer/fer sure, fer sure/Captain Wonder- |
fulichainsaw poker/my doctor’s doctor #1
United Spots Of America (ASR)
Bad dinner thieater/depth charge/nationa star-
quirer/Martian teen nymphos/budget |
1

(ASR) |

airways,

Health Care (P1A)
A hai raising story
NBC Extra (NBC)
Cocalne hunger
Page One (PiA)
Israel's Prime Minister. Pt. 2/Aristides De

Sousa Mades
Public Affairs (PIA)
AIDS: Facts & fears

ing Stand (PIA)

Iraniiraq War"- Deborah Gerner/ Preventive

Medicine” Dr. Keith Bemdtson/"Holiday
Party Tips” Gretchen Poston

Sound Advice (PM) |
Car radiolcar speakers/car lape units/installing |
[ car stereos/booster amps for cars

Sports Explosion
8ik Roogers/Jon Miller’Duke Snider/Bo
Schembechler

(PIA) |

Sports Flashback {Cw)
NL East 84 winner/Pete Rose's 4000th hit |
team/NL ‘84 Cy Young award/'84 Cubs
champ catcher/'84 Tiger pitcher no
hitter/’84 AL East winner/NFL kickoff
return record

Sporting News Report {Cw)
Emie Harwell/Rocky Bieier/Gordon White/Ray
Wersching/Bill Fleming

Sports Trivia (SM)
Boxing champ Carlos Palomino

Wireless Flash (CN) |
Ewvira/Vincent Price/Martin Mull: “A Paler

Shade Of White™Mr. OF Black Magic’
| 8ily DanielsiMaiice

The New Farm
Networks: A Profile

Continued from Page 26

local community as long as the ag-
ricultural environment is a strong
one," Crossner believes. ‘‘Local
dealers for national products are
good prospects, and any advertiser
who has a need to target the farm-
er has a built-in audience in farm
programming.” In some instances,
however, local stations are left out
in the advertising cold; many com-
panies look for efficiency first,
which means national buys. While
this is good news for the networks,
the local sales front suffers.

As a broadcaster who largely ig-
nores farm networks, Purcell
agrees that local sales opportuni-
ties are plentiful for agricultural
programming. “Local advertisers
are very receptive,” he says. “We
sell it basically the same way we

would handle anything — with a
four-part marketing plan. We
target our audience, we find out
what they want, we position our-
selves so we have it, and we pro-
mote it based on a key benefit. By
talking to our listeners and finding
out what their needs are we've
been able to give them what they
want. They respond to our adverti-
sing, and when the advertisers see
the result they buy more.”

The key to agricultural program-
ming, Crossner feels, is to forget its
outdated, down-home image.
“Farmers are busy people,” he
concludes, “and more than any-
thing else they're businessmen.
Farm programming has to be tar-
geted to them as such. When it is,
the response is much greater than
if it’s put on a ‘good ol’ boy’ level
targeted to the stereotype.”




_ EXCLUSIVE
THANKSGIVING SUPERCONCERT!

N with
o e David Gilmour
! i Chrissie Hynde
Annie Lennox
Pete Townshend

THE COLOMBIAN VOLCANO
APPEAL CONCERT

November 24

Englands finest rock names came together at Royal Albert Hall fo raise money to aid victims of the Nevado
del Ruiz volcano in Colombia. This unique concert features some exciting and unusual highlights:

® Pete Townshend doing “Quadrophenia” and “Save It For Later” accompanied on keyboards by his
daughter Emma,

® David Gilmour performing “Run Like Hell” and “Comfortably Numb'" from “The Wall”
@ Annie Lennox doing Stevie Wonder's classic ballad “Blame It On The Sun,”

® Chrissie Hynde doing The Beatles' “In My Life," Dylaris “Property Of Jesus” and the rock dassic “Little Latin
Loopy lou,” as well as Pretenders’ standards “Batk On The Chain Gang” and “Time The Avenger” and

® Annie Lennox and Chrissie Hynde TOGETHER on the electrifying finale “Give It Up.”
For more information on the first American broadcast r

of The Colombian Volcano Appeal Concert, call your DIR
station representative at (212) 371-6850.

=-= DIR BROADCASTING
0

A
LORIMAR-Telepictures
We're breaking the sound barrier Company




MANAGEMENT

NEVER LEAVE IT SHORT

Talent Management Basics

Although most PDs think people management is the
one job area they handle the best, the truth is that a lot of
us are lousy with people. Account executives have training
programs and sales managers have seminars, but PDs
have to learn by trial and error.

Every PD comes to the job with
at least one of two strengths: tech-
nical or creative skills. The first
type is the number puncher and
rotation wizard. The other type has
to be followed around the office
with a big pan to catch all of his
ideas. What's often missing is the
ability to cover the basics of people
or, in our case, talent manage-
ment.

The following guidelines are bas-
ed on the philosophy that radio is 24
hours of entertainment and infor-
mation, not just morning drive,
and that a radio station built on
personality and fun eventually will
be successful.

Four Inches From The Cup

One of the axiorhs in golf in-
volves the art of putting: “never
leave it short.” Always make sure
you give the ball a chance to go in
the cup. If you don't hit it hard

“Success in your talent
management requires a
payoff to your people
when the plan works and
victory is at hand. Never
leave it short — even
when you are on top.”

enough, no matter the putt’s line of
speed, it will not go in. It won't
have a chance. Therefore, never
leave the ball short of the hole.

The same advice can be adapted
when dealing with your staff. Do
your homework, make the time for
meetings, and listen to your staff —
or you won't have a chance of win-
ning.

Your entire team needs your at-
tention. When people walk out of
the building, they have affairs and
heartaches, spend too much mon-
ey, worry, and do other human
things. Your job isn't to solve their
personal problems. But you can
help them in their jobs so they have
confidence.in their performance

or one less thing to worry about.

GET IT NOW
BEFORE IT

“Do your homework,
make the time for
meetings, and listen to
your staff — or you won't
have a chance of
winning.”

Tell your staff what’s going on.
Involve them in as many decisions
as possible. Tell them specifics
about your marketing plan: how
many billboards, what kind of
cume or guarter-hour promotion,
and the campaign budgets. Show
them the new TV spot and let them
feel just as proud as you do.

Think of radio not as a war, but
as a political campaign. In war,
you destroy the enemy, but no one
is your friend. In a political cam-
paign, friends work together to get
the most votes . . . in your case, the
most listeners.

Knowledge is power. Share the
power to build a better team.

Catch A Star

Let’s talk about the morning
man — that jerk who brings in a 20
share but whom everyone on the
staff hates for one reason or anoth-
er. You may have to hold his hand,
be at his appearances, and argue
over his music. He wants things
such as another promotion, the van
for the weekend, and another vaca-
tion. He wants and wants.

Confrontation leads to nothing
but negative results. I believe in
the team concept with a star. The
morning daypart sets the stage for
the rest of the station: the most
listeners are available to this time
period, and it’s the most important.
Every team needs a performer
who represents the station’s image
and position the best, or has the
name recognition.

Tell your morning man what’s
going on and get him involved
along with the rest of the staff.
Label him the star of the station.
The label may be all he really

wants, anyway. Avoid kneejerk
reactions if things do go badly in a
confrontation. Suppress the im-
pulse to fire a truly valuable asset.
That is not the solution to people or
talent problems. But do make sure
you have a radius clause in the con-
tract.

Motivation Important

Mold your performers to the best
of their ability. If you cut them
from your cloth, you lose their
unique abilities. A manager’s
primary responsibility is to jell a
group of individuals into a team
that wins. Sound like a coach talk-
ing? A little like cheerleading?
When you deal with talented people
whose performance is their liveli-
hood, that’s an easy comparison to
make.

Unfortunately, you have to un-
derstand that your performers
probably won’t be on your team in
a couple of years. That’s reality. If
you do your job right, somebody
will hear about the people you have
developed or see the station’s num-
bers. The desire to move to a big-
ger market and make more money
may also come into play.

Use this fact to your managerial
advantage by setting goals with
your team. By finding out what
they want to do in the future, you
will know how best to utilize their
interests now. If a performer’s goal
is to be a star, get him working on

“Mold your performers to
the best of their ability.

If you cut them from your
cloth, you lose their
unique abilities. A
manager’s primary
responsibility is to jell

a group of individuals into
ateam that wins.”

promotional ideas to create
“flash” for him and the station. If a
performer wants to be a manager,
start him on his ‘‘people” skills and
get him into the music committee.
By knowing staff members* goals,
you can be creative and plug them
into different facets of the opera-
tion.

There are role players on your

By John Wetherbee

staff in addition to your star.
Understand that, and make sure
your players understand that. The
relationship between all your peo-
ple will grow if you don’t let the
star get too ‘big” and the role
players too “small.”

The Farm System

The reality that you may lose a
team member means you need a
system to fill in the holes. I recom-
mend what I call the “farm sys-
tem.” Find the people you could
use right now if there were open-
ings. Listen to every tape you re-
ceive, and critique each one for
possible application to your station.
Build a file of performers you think
would work for your station. Meet
these people, find out their goals,
and keep updated information on
them. It’s important not to lead
these potential employees on, how-
ever. Usually you will meet at
social functions or conventions.
Then, when you need someone —
and you will — you’ll be ready to
move smoothly if you’ve kept this
well-oiled machine going strong.

Daily Contact

I’m one of those guys who wants
to see every member of his staff
every day. I think someone, label-
ed as assistant PD if you like,
should be in contact on a regular
basis when I cannot. This daily
contact is important, even if no
matters of formatics are discuss-
ed, b it keeps relationshi
between all your ' players under
control. There is little opportunity
for the morning man to develop in-
to the jerk we described earlier if
he’s part of a team effort.

Spend at least 45 minutes every
day with your morning talent. He
gets paid the most, so he should
suffer your time the most. Go over
a skimmer, work on promotional
concepts, and let him air his ideas

John Wetherbee

Twenty-yedr radio veteran John
Wetherbee currently works as a
Director at WFYRI/Chicago. He
began his radio career as an air
personality at WBBY/Westerville,
OH, and later programmed WNAP/
Indianapolis. Wetherbee also
spent eight years as Assistant
PD/MD at WFYR

in private before elsewhere. Keep
the meeting to 45 minutes at all
times. -
Gratification

If top salary at the station is your
morning man's main reward, what
is gratification to the other mem-
bers of your staff? To one guy, it’s
an eight-track with an effects rack.
To another, it's time with his grow-
ing family. To another, it may be
time to keep his freelance business
going. Gratification is different
things to different people. Money
can be at the top of the list, but suc-
cess can be measured in many
ways. Success in your talent
management requires a payoff to
your people when the plan works
and victory is at hand. Never leave
it short — even when you are on
top.

With communication and long-
range planning, everyone at your
station can share the power and the
victory.

' Put It In Writing |

- 1

Guest contributors are encouraged to submit queries or finished ar-
ticles to R&R for use in the Ratings & Research, Sales, Management, and
Engineering columns. Articies should be approximately 1250 words, or
five to six typed, double-spaced pages. For more information, contact
Special Assignments Editor Jim Dawson, R&R, 1930 Century Park
West, Los Angeles, CA 90067; (213) 553-4330

GETS YOU!

AMERICAN IMAGE PROOUCTIONS
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Don’t miss your chance to gobble up
the cash and goodies in the first annual _
Radio & Records "Thanksgiving ]
Turkey” issue, November 28, 1986. \

send us your favorite

radio/records "Turkey Tale”:
o> Hiring — or firing
-~ Losingest liner
-iHh Fabulous photo
-t Fowlest format choice
- POOrest promotion
-iH TOp tattle tale

‘We've got Susan B. Anthony silver dollars and
prizes for the winners. All entries must be in no
later than November 7th — so hurry!

=

e

( 8377

NV’ %g
- v"%,r,‘,g .‘-

‘Send your favorite story to:

Thanksgiving "Turkey” Special

Radio & Records
1930 Century Park West
Los Angeles, CA 90067
Att: Reed Bunzel
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HARVEY MEDNICK

Blow Up Your Radio Station

Hot air balloon enthusiast Matt Wiedekehr brought his
passion to radio when he developed large-scale inflatable
radios (aka boom boxes) a year ago. Among the first sta-
tions to purchase this promotional vehicle was WLOL/

Minneapolis.

"1 ran into WLOL’s Director/Mar-
keting & Promotion Dan Seeman
at the BPME convention. and sug-
gested he write a guest column
about his station’s involvement
with the inflatable attention-getter.
Read on for Seeman’s firsthand ac-
count.

Seeman’s Story

When Matt Wiedekehr first stop-
ped by WLOL and tried to sell the
station a 16-foot high, 20-foot wide
inflatable boom box, I thought he
was crazy. The concept was cer-
tainly interesting and looked good
on paper, but I wasn’t sure the de-
sign justified the dollars he was
asking. Fortunately, then-VP/GM
Doyle Rose disagreed. He saw the
potential for it as a great promo-
tional vehicle — and he was right.

As Doyle recalled, “When Matt
originally tried to get us involved
with a hot air balloon, I told him I
needed something different ...
something that wouldn’t get lost in
a crowd. I needed something that
sells radio. And this certainly
does.” KGW/Portland PD Rick
Sadle, another boom box owner,
echoes Doyle: “The thing I like
most of all about the ‘world’s larg-
est inflatable radio’ is that it
screams ‘RADIO.” ”

WLOL introduced the “World’s
Largest Inflatable Radio” a year
ago at the Minnesota State Fair.

ONE YEAR AGO TODAY

® Dick Asher President/CEO for PolyGram

® #1 CHR: “Part Time Lover” — Stevie Wonder (Tamla/Motown)

@1 AC: “Part Time Lover” — Stevie Wonder (Tamla/Motown) (4 wks)
® #1 B/U: “Part Time Lover” — Stevie Wonder (Tamla/Motown) (4 wks)
® #1 Country: “I'll Never Stop Loving You" — Gary Morris (WB)

®#1 AOR Track: “Sleeping Bag” — ZZ Top (WB} (2 wks)

® #1 LP: "Scarecrow” — John Cougar Mellencamp (Riva/PG) (9 wks)

FIVE YEARS AGO TODAY

® J. Robert Wood GM at CHUM/Toronto

® Bob Sherman Exec VP/NBC Radio Stations -

@ #1 CHR: "Private Eyes” — Daryl Hall & John QOates (RCA)

@ #1 AC: “Hard To Say” — Dan Fogelberg (Full Moon/Epic) (3 wks)

® #1 BIU: "Take My Heart” — Kool & The Gang (De-Lite/PolyGram) (2 wks)
® #1 Country: "Fancy Free” — Oak Ridge Boys {MCA) 1
® #1 LP: "Tattoo You" — Rolling Stones (Rolling Stones/Atlantic) (3 wks) |

<
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Dan Seeman

The market loved it. In the 12
months since then we’ve featured it
at over 150 events, and it’s become
the hallmark of the radio station.

The input our station supplied
really made the difference in the
finished inflatable being a radio-or-
iented product instead ofmerely a
promotional item. We specified a
seven-by-eight foot space in the
center of the front panel, which
conveniently serves as a remote
broadcast booth. The internal
structure has been designed to ac-
commodate an audio setup, so
we’re always exposing our product
to the audience which gathers
around this unique device.

Our one overriding goal was that
it must be mobile and easy to set
up. Although that sounds tough
when you’re dealing with a device

as tall as a two-story building and
as wide as a school bus, the radio
actually weighs less than 300
pounds. When deflated, it fits easily
in the back of a station van. Since
the radio is inflated with a cold air
blower it can be set up anywhere,
usually by two people in less than
20 minutes.

The WLOL Inflatable Boom Box
has really made my job easier. As
Director/Marketing & Promotion,
one of my main goals is keeping
our radio station active and visible
in the community, There have al-
ways been hundreds of community
events, celebrations, and festivals
in our market that [ wanted to take
part in, but I consistently had trou-
ble finding an angle with which to
promote our participation.

“The thing | like most
of all about the ‘world’s
largest inflatable radio’
is that it screams
‘RADIO."”
Rick Sadle, PD
KGW/Portland

' TEN YEARS AGO TODAY

® KFRC-FM/San Francisco (now KMEL) sold by RKO to Century

® #1 CHR: "Rock’'N Me” — Steve Miller (Capitol} (2 wks)

®#1 AC: “Fernando” — ABBA (Atlantic)

® #1 Country: "You & Me” — Tammy Wynette (Epic) (2 wks)

@ #1 LP: “Songs In The Key..." — Stevie Wonder (Tamla/Motown) (2 wks)
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Solid Hook

Now we’ve got a solid hook. Peo-
plé love to come out just to see the
radio. In many cases it becomes
the focus of the event and receives
a lot of positive media attention in
the newspapers and on TV. Since it
helps draw a crowd, it benefits both
the station and the event. This is
particularly helpful when it’s asso-
ciated with a charity. Our goal at
WLOL has always been to think of
the community good first when we
select our involvement situations
throughout the year.

There’s a notion in our industry
that all of us in the promotion and
marketing areas have some secret
pact with the Hunt brothers; that
we let our sales departments gen-
erate revenue and then we spend it
on high-ticket items such as the in-
flatable radio. Well, let’s take a
peek at the bottom line on this par-
ticular promotional item.

What'’s the cost to the station?
For some, nothing. Many of the
stations which have purchased the
radio have found ways to recoup
their costs. At WENS/Indianapolis,
Promotion Director Mary Tripodi

- developed a quarterly sponsorship

package for the inflatable. The sta-
tion currently has an electronics
retailer (perfect match) on board.
Here in the Twin Cities we have
sold sponsorships to Sony and the
Best Buy company. WKAQ/San
Juan, Puerto Rico has sold it to
Quasar.

As you can see, it’s a natural co-
op with any electronics manufac-

turer or retailer. In my opinion, the
excitement and_exposure gener-
ated by the inflatable radio is
worth the dollar investment we
made. And the added opportunity
to recoup that investment makes
the device even more attractive.

Even though there are only six
good months to get outside and pro-
mote in the Twin Cities, the radio
has helped us win in the streets.
Anyone can get a station van, hot
air balloon, or a mobile studio. But
only one station in each market can
have a building-size inflatable ra-
dio — and after just a couple of
showings, the listeners know who it
is!

Editor’s Comments

As you can gather from See-
man’s article, the inflatable radio
is obviously meeting his station’s
needs —serving as an attractive
focus and symbol. Since the radio’s
appeal crosses all format lines, you
don’t have to be “‘sound-specific”
with your items. As a matter of
fact, this device might be a god-
send to Easy Listening stations try-
ing to change their image on the
streets from passive to active.

At this point 11 stations (some
AM/FM combos) use inflatable ra-
dios. If you're interested in finding
out more about “The World’s Larg-
est Inflatable Radio,” give Matt
Wiedekehr a call at (612) 776-5776.

And if you have had unusual suc-
cess with a promotional item or de-
vice at your station, let me know.
This space could be yours.

STEREOQ INFLATABLES — Two blowup boom boxes in action. Note the
sponsor tie-in panels.

DATELINES

1987

February 1-4

National Religious Broadcasters 44th
Annual Convention

Sheraton Washington, Washington,
DC

February 7-10

Radio Advertising Bureau 7th Annual
Managing Sales Conterence

Hyatt Regency, Atlanta

March 28-April 1

National Association of Broadcasters
65th Annual Convention

Dallas Convention Center, Dallas
April 1-5

Alpha Epsilon Rho 45th Annual Con-
vention

Clarion Hotel, St. Louis

April 26-29 .
Broadcast Financial Management As-
sociation Annual Meeting

Marriott Copley Place, Boston

June 6-9

American Advertising Federation An-
nual Convention

Buena Vista Palace Hotel, Orlando
June 10-13 -

American Women in Radio and Televi-
sion 36th Annual Convention

Beverly Hilton, Los Angelesx

June 10-14 4
Broadcast Promotion and Marketing
Executives/Broadcast Designers As-
sociation Annual Seminar

Peachtree Plaza, Atianta
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KEN BARNES -

Chuck Berry: Sixty And

1 thought Chuck Berry’s 60th birthday had come and
gone earlier this year (based on some bogus biographical
info), but the man himself celebrated a 60th anniversary
concert October 18, and that’s good enough for me.

Imagine, sixty and still rocking
and rolling. That’s an idea that
would have been laughed out of the
ballpark when Chuck Berry first
hit in 1955 with “Maybellene.” At
sixty he is the oldest active super-
star of rock’s first generation (Bo
Diddley is 57, James Brown is 58
according to some authorities, oth-
erwise 54), thanks in part to a rela-
tively late start following stints as
a hairdresser and other occupa-
tions.

I = = =
Chuck Berry’s
Top Ten
|
Year Title Chart
Peak*
1972 My Ding A Ling 1
1958 Sweet Little Sixteen 2
1957 School Days 3
1955 Maybellene 5
| 1958 Johnny B. Goode 9
f 1964 No Particular Place 9
1 To Go
| 1957 Rock & Roll Music 11
l 1964 You Never Can Tell 14
1958 Carol 24
’ 1964 Nadine 27
| *Chart Peaks averaged from Cash
| Box & Bilboard

CHUGH BERR

Chuck Berry’s music is defini-
tive rock & roll. With Elvis Presley
or Jerry Lee Lewis or Little Rich-
ard, the music is great but it’s the

personality that overwhelms you.

With Berry, it's the basic pounding
rhythms, the electrifying guitar
lines, and the vivid, unprecedent-
edly articulate lyrics.

A master observer of the-Ameri-
can scene, Berry captured with in-

imitable verve the minutiae of

teenage existence (‘‘School
Days"), the travails and triumphs
of young love (“You Never Can
Tell”), and the enduring fable of
rock & roll stardom (“Johnny B.
Goode”). He could delineate the
joys of living in America (“Back In
The USA”), boost (rather slyly)
black pride (“Brown Eyed Hand-

WIS

some Man’'}, or chronicle the hys-
teria of rock fandom (*‘Sweet Little
Sixteen’). He had a fascination for
cars (“Maybellene,” *Jaguar &
The Thunderbird,” “Dear Dad”)
as well as their effect on contem-
porary culture (“No Particular
Place To Go”). His music’s defini-
tive qualities attracted uncounted
multitudes of cover versions, from
the ’50s to the '80s (see accompany-
ing article). The Berry style
became a foundation stone of rock;
beyond the covers there are hun-
dreds of songs that owe their gene-
sis to the man: the Beach Boys’
“Surfin’ USA” (new words to
“Sweet Little Sixteen” ’s tune), the
Beatles’ “Come Together” (a

strong debt to “You Can’t Catch
Me,” which John Lennon later cov-
ered in expiation), Creedence
Clearwater Revival's “Travelin’
Band” (inspired by “Too Much
Monkey Business™). Nearly every
band in the British Invasion period,
from the Beatles and Stones on
down, included Berry tunes in their
repertoires, and artists like George
Thorogood and Dave Edmunds
continue the tradition.

Time and space don't permit a
detailed recap of Berry’s three-
decade career. The music en-
dures: the first brilliant rush of '50s
hits — besides those mentioned al-
ready, “Roll Over Beethoven,”
““Carol,” “‘Rock & Roll Music” (the

standard to which all rock’s at-
tempts to define itself in song must
pire), the Christmas classic
“Run Rudolph Run.” There are the
relatively unsung records from his
1960-63 eclipse: “Let It Rock,” “I
Got To Find My Baby,” “I'm Talk-
ing About You,” “Come On.” Then
the 1964-65 resurgence: “Nadine,”
“No Particular Place To Go,”
“You Never Can Tell,” “It Wasn’t
Me,” the eloquent ‘‘Promised
Land.”

Later records were inconsistent,

but 1968’s “Tulane” and his last
single to date, 1979’s “Oh What A

Thrill,” are certainly up to the
mark. Berry continues to tour ac-
tively, and while the backup bands
and the intensity of the perfor-
mances may vary, the songs and
their legacy burn with a constant
brilliance. As long as rock & roll is
played, Chuck Berry’s songs will
live on.

Chuck Berry's songs have been
’ covered more than any other first-

Hollies: Memphis, Sweet Little Six-
teen, Takin' 'Bout You, Too Much
Monkey Business

‘Berry Berry Good For Rock & Roll |

Bruce Springsteen:
Johnny
Rod Stewart: Memphis (w/Faces),

Bye Bye ‘

(HERDLLING STONES

| generation rock & roller's, as |
performers from all eras have found More Buddy Holly: Brown-Eyed Hand- YOU BETTER MOVEON Sweet Little Rock & Roller |
his material infinitely adaptable to [ Ll some Man POISON IvY George Thorogood: Go Go Go, It |
their needs. Following is a list of PR Humble Pie: Rock & Roll Music BYE BYE JOHNNY Wasn't Me, Memphis, Nadine, No
prominent artists and some of the W aedll  Joe Jackson: Come On MONEY Particular Place To Go, Reelin® &

Berry songs they've covered.
Animals: Almost Grown, Around &
Around, How You've Changed, I've
Got To Find My Baby, Let It Rock,
Memphis, Sweet Little Sixteen
Band: Promised Land

Beach Boys: Johnny B. Goode,
Rock & Roll Music, School Days,
Sweet Liftle Sixteen (as Surfin’
USA)
Beatles: Carol, I've Got To Find My
Baby, Johnny B. Goode, Little
Queenie, Memphis, Rock & Roll
Music, Roll Over Beethoven,
Sweet Little Sixteen, Talkin' 'Bout
You, Too Much Monkey Business
Biues Project: Brown-Eyed Hand-
some Man, You Can't Catch Me

| David Bowie: Around & Around

| Dave Ciark Five: Memphis, Reelin’
& Rockin’
Dave Edmunds: Dear Dad, It's My

George Thorogood: one of today's
foremost Berry fans

Own Business, Jo Jo Gun, Let It
Rock, No Money Down, Oh What A
Thrill {(w/Rockpite), Promised Land,
Run Rudolph Run, Sweet Littie
Rock & Roller, You Can't Catch Me
(w/Love Scuipture)

ELO: Roll Over Beethoven

Everly Bros.: Maybellene, Rock &
Roll Music

Gerry & The Pacemakers: Maybel-
lene, Reelin’ & Rockin’

Jimi Hendrix: Johnny B. Goode

i
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Jan & Dean: Memphis, Rock & Roll
Music, School Days

Waylon Jennings: Brown-Eyed
Handsome Man, Nadine

Elton John: Johnny B. Goode
Kinks: Beautiful Delilah, Too Much
Monkey Business

John Lennon: Sweet Little Sixteen,
You Can't Catch Me

Jorry Lee Lewis: Johnny B.
Goode, Little Queenie, Maybellene,
Memphis, No Particular Place To
Go, Roll Over Beethoven, Sweet
Little Sixteen

Lovin’ Spoonfui: Aimost Grown
Elvis Presley: Promised Land
REO Speedwagon: Little Queenie,
Rock & Roll Music

Johnny Rivers: Brown-Eyed Hand-
some Man, Johnny B. Goode, May-
bellene, Memphis, Promised Land,
Roll Over Beethoven

Tommy Roe: Carol, Maybellene

The Stones started their career with
a Berry song, and kept 'em coming
Rolling Stones: Around & Around,
Beautifut Delilah, Bye Bye Johnny,
Carol, Come On, Don't Lie To Me,
Let It Rock, Littie Queenie, Mem-
phis, Roll Over Beethoven, Run
Rudolph Run (Keith Richards),
Talkin’ Bout You, You Can't Catch
Me

Linda Ronstadt: Back In The USA
Searchers: Maybellene, Sweet Lit-
tle Sixteen

Bob Seger: Let It Rock

ris

Rockin'
Troggs: Jaguar & The Thunderbird,
Little Queenie, Memphis, No Partic-
utar Place To Go
Bobby Vee: Brown-Eyed Hand-
some Man, Little Queenie, Mem-
phis, ‘Nadine, Sweet Little Sixteen
Gene Vincent: Maybellene, Roll
Over Beethoven
Freddy Woeller: Nadine, Promised
Land, Too Much Monkey Business
Yardbirds: Let It Rock, Talkin'
'Bout You
Yes: Don't Lie To Me (by Four Plus
One feat. Chris Squire), Maybellene
(by the Syndicats feat. Steve |
Howe)
Other Chuck Berry cover hits: ‘
40 Days/Ronnie Hawkins |
Memphis/Lonnie Mack ‘
Rock & Roll Music/Cross Country
You Never Can Tell/Emmylou Har- ’
|
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CARL
ANDERSON’S

New Hit Single

“CAN’T STOP
THIS FEELING”

On Your Desk
This Week!/

Carl Performs His

New Hit Single

On The Tonight Show®
Friday, October 24th

SEAN ROSS

| DATEBOOK

The MC5 Stand By Me

MONDAY, OCTOBER 27

1956/Clarence ‘‘Frogman’’ Henry’s “Ain't Got No Home" issued.

1960/Ben E. King records "“Spanish Harlem” and “Stand By Me" at Atlantic’s New York studios. Mike Stoller
and Jerry Leiber produce. Phil Spector assists, although there is later some debate as to what extent {Notice
that there's no producer's credit on the reissue of “Stand.”)

1970/Charles Manson’s lawyer threatens to call John Lennon as a witness.

1980/Robert Stigwood countersues the Bee Gees for $310 million, charging libel, extortion, corporate
defamation, and breach of contract. Stigwood also tries to have the Bee Gees’ suit against him transferred to a
British court.

Birthdays: Lee Greenwood 1942, Simon LeBon 1958,

TUESDAY, OCTOBER 28

1956/Elvis Presley’s second stint with Ed Sullivan features “Hound Dog,” “Don’t Be Cruel,” and “Love Me
Tender.

196.1/A record store customer asks for “My Bonnie™” by Tony Sheridan, leading Brian Epstein to discover the
Beatles.

1972/The United States Council for World Affairs adopts the Who's “Join Together” as its theme

1983/Lionel Richie's “All Night Long (All Night)” #1 CHR. John Cougar Mellencamp’s “Crumblin’ Down” #1
AOR Track. WAVA/Washington drops ACR for CHR.

1985/Robert Palmer's "Riptide” LP released

Birthdays: Charlie Daniels 1936, Randy Newman 1943.

WEDNESDAY, OCTOBER 29

1966/Memphis’s Beale St., “the home of the blues,” made a national landmark. And EMI Chairman Sir Joseph
Lockwood tells the British press that even if there were commercial radio in his country, he would refuse to allow
his records to be played on it.

1981/Earl Charles Williams barges into KIXS/Killeen, TX and demands a gun to kill President Reagan. Williams
hits three employees and then removes all his clothes in the lobby before the police show up.

1984/0n the 7th anniversary of “Bat Out Of Hell” 's release, Meat Loaf/Orleans drummer Welis Kelly fatally
chokes on his own vomit on the steps of the London house where he's staying.

Birthoays: Kevin DuBrow {Quiet Riot) 1955, Randy Jackson 1961

THURSDAY, OCTOBER 30

196 1/The Crystals’ "There’s No Other (Like My Baby)" becomes the first release on Phil Spector's Philles label.
1964/"(Oh) Pretty Woman" becomes Roy Orbison's last gold record.

1968/"Johnny Cash Live At Folsom Prison" goes gold.

198 1/Natalie Cole guests on “SCTV Comedy Network.” Also, the Meat Loaf original of “Read 'Em & Weep,” a
hit two years later for Barry Manilow, released.

1982/"'Love Me Do" goes to #4 in Britain, where reissues aren’t as unusual, for its 20th anniversary. Paul Welier
announces the breakup of the Jam.

1984/Gary Morris and Linda Ronstadt open in a New York production of “La Boheme" and Morris gets better
notices.

Birthday: Otis Williams (Temptations) 1941.

FRIDAY, OCTOBER 31

1968/The MC5 records “Kick Out The Jams” live in Detroit.

1973/John Lennon's “Mind Games” released.

1974/The Rolling Stones’ “Only Rock & Roll” LP goes gold.

1975/The Marshall Tucker Band plays Atlanta’s Fox Theatre to raise money for Jimmy Carter's presidential
campaign. Also, Waylon Jennings’s “Are You Sure Hank Done It This Way” at #1 Country; Elton John's “Island
Girt” #1 CHR.

1984/Ricky Skaggs's “Don't Cheat In Our Hometown" goes gold.

Birthdays: Russ Ballard 1947, Annabella Lwin 1965, Bernard Edwards 1952, Tom Paxton 1937, Michael
Landon (very briefly a recording artist in the '60s) 1937.

SATURDAY, NOVEMBER 1

1982/So the compact discs should be along any minute, right? “Sgt. Pepper” released on haif-speed digital disc.
Also, the top British independent chart single is Crass's "How Does It Feel To Be The Mother Of A Thousand
Dead," a Falklands reference

1983/The Los Angeies Times runs an inconclusive editorial entitled “Popularity Or Payoffs,” since it apparently
can't get anybody to discuss independent promotion on the record. Also, Stephen King takes over
WACZ/Bangor and changes its calls to WZON, for his “Dead Zone" novel.

1985/An Indio, CA couple charges that Ozzy Osbourne’s “Suicide Solution’ ted their 19-year-old to shoot
himself. And the L.A. Times reports that the public figures used on Frank Zappa's "Porn Wars"' track are either
amused or indifferent

SUNDAY, NOVEMBER 2 -
1963/Dion claims the go-go dancers on the British program “Ready Steady Go" are distracting him and walks off
during a live taping.

1874/George Harrison begins his first full-fliedged solo tour, not including the Bangaladesh concerts, in
Vancouver WA, near Portland. Tom Scott and Billy Preston are among those accompanying him.

1985/Rick Springfield publicly disassociates himself from PolyGram's rerelease of his 1978-79 material. Still,
PG's single “Bruce” easily outdistances RCA's “official” “Taxi Dancing.

Birthdays: Keith Emerson 1944, Jay Black 1941

Simon LeBon, Bemard Edwards, Randy Newman, Annabelia Lwin |




DAN O'DAY

The Babe Ruth Of Radio

Most of us are familiar with Gary Owens’s credits:
the voice of tens of thousands of radio and television com-
mercials and animated cartoons, the Emmy he won for his
contributions to “Rowan and Martin’s Laugh-In,” his
comedy records, his early careers as cartoonist and
sportswriter, and his charity work. For me, he will always
be to disc jockeys what Babe Ruth was to baseball play-
ers: an awesome talent and an inspiration.

In this two-part interview,
Owens talks about his early radio
years, Todd Storz, Gordon McLen-
don, and Chuck Blore . .. about
employers as small as KORN in
Mitchell, SD; and as large as
KMPC in Los Angeles . . . about
silly jokes and blue material
and about successes and disap-
pointments. { spoke with him just a
few days before he began his most
recent air personality assignment
at KF1/Los Angeles.

R&R: Your dad was a sheriff?

OWENS: Yes, my father was a
sheriff, and my mother was an
English teacher. My father had a
stroke and was very ill for the last
15 years of his life. so he couldn’t
sheriff any more. My mother had
to get a job that paid more than an
English teacher made, so she ran
for office and won as County Audi-
tor in Plankinton, South Dakota.
Plankinton sounds like something
that would wash up on shore.

R&R: Yeah, it sounds like some-
thing Jacques Cousteau might eat.

OWENS: Yes, he ate the whole
town, and it caused $1.49 in dam-
ages.

R&R: Tell me about your first
radio job at KORN.

OWENS: I was still in high
school when I started there, doing
summer replacement newscast-
ing. A gentleman named Bob Wood

“The first day in Omaha
was the most horrible
time | can remember.
Don Burden stormed into
the booth and said ‘Oh
God, you are the
shittiest disc jockey I've
ever heard in my life!" |
really was bad.”

was the news director. He did
seven newscasts a day, in addition
to a sportscast. One day he phoned
from California, where he had gone
on vacation, and said, “I'm not
coming back. I've decided to take a
job in California.” So I got the job
fulltime, even though I probably
wasn’t ready for it yet.

R&R: Before getting involved in
news, had you ever thought about
being a disc jockey or an entertain-
er?

OWENS: No. Well, entertainer,
yeah ... because there really

wasn't that much difference be-
tween being. say. a cartoonist and
drawing gags for cartoons and do-
ing them on-the-air. on television.
or in movies.

R&R: Was it at KORN that you
were asked if you'd ever done disc
Jjockey work?

OWENS: No, that was when I
went to Omaha. I applied for a job
as a newscaster, where I met Don
Burden and Chick Crabtree. Chick
was a man with a tremendous
voice, and Don was a man with a
tremendous temper. I didn’t know
that Don even existed; Chick hired
me as a newscaster to work the
early morning show. Then sudden-
ly the morning disc jockey quit.

They were understaffed at the
time, so they said, ‘“You know how
to run these turntables, don’'t you?”'
And I said, “Of course I do.” I had
no idea how to run a turntable.
There were six turntables — three
on each side — a lavalier micro-
phone, two Magnecorder recorders
... and you had to stand during the
whole show.

This was around 1956, and it was
a very fast-paced station, because
they were competing with Todd
Storz. The first day was the most
horrible time I can remember. I
kept goosing every record. During
the first five minutes on the air at
six in the morning. I probably
made five technical errors. At that
point, Don was back in town. He
stormed into the booth and said,
“Oh, God! You are the shittiest
disc jockey I’ve ever heard in my
life! How did you ever get hired
here?” I didn’t know who he was,
s0 I said, “Well, thanks a lot.” [
didn’t know he was the owner of the
station. So I contiued in my myriad
of technical difficulties. After-
wards Don was just shaking his
head, muttering, “Oh, God!”
There’s no question about it : I real-
ly was bad.

So I went back to our apartment

- our dingy little tarpaper lean-to
apartment — and rang the door-
bell. My wife Arleta says I just
stood there while a tear trickled
from my eye, and I said I wanted to
go back and write for Associated
Press, which I had done while I
was in school. She said, “Well, just
give yourself one month. If you
don’t improve, you can always go
back. But give yourself 30 days.”

And 1 did, and I guess I became

pretty good because I did beat
Todd Storz in the morning. That
was at the very beginning of rock &
roll, and it was very competitive. I
remember at the Christmas party
that year at the Blackstone Hotel in
Omabha, one of the waiters brought
Storz beer. That’s the Storz family.
and Burden got so angry he picked
up one of the bottles of beer and
threw it through a stained glass
window!

I'll never forget the second day I
was there. I'm in an office which I
shared with George Dunlevy and
Jim Price, who were disc jockeys
there. I've been a diabetic since I
was nine years old. and I'm taking
an insulin injection. Burden opens
the door to my office, and here 1
am with a needle in my hand.
ready to inject myself in the arm.
So not only does Burden think I'm a
‘lousy disc jockey, but now I have to
explain this, too.

“McLendon always told
me, ‘You should prepare
an hour off the air for
every hour on the air.”
And I've always kept
those tenets . . . pretty
much.”

R&R: Your next job was at
KIMN/Denver?

OWENS: Yes. Ted Nelson was
the program director. Now he’s
Vice -President of the Hilton Hotel
in Las Vegas. Years later I asked
him, “How did you know about me
when I was in Omaha?”" He said, “I
got a tape on you.” I said, ‘I never
sent you a tape.” “No,” he said,
“Todd Storz sent it.”

R&R: Storz wanted you out of
the market?

OWENS: That’s right. and it was
great for me. I went to a large city
for more money.

R&R: During those first few
years as a disc jockey, were you
Sformulating any kind of career
plan?

OWENS: I was just taking it
from day to day. The only plan was
I wanted to work in California.
When I was 14 years old, my buddy
Lee Harris and I both drove out
here, and I fell in love with Santa
Monica. We came in at 3am and
saw the palm trees and the ocean,
heard the waves crash against the
shore, and I said. “This is where I
want to live.”

R&R: Where did you go after
KIMN?

OWENS: The next stop was for
Gordon McLendon and Don Keyes,
who was Gordon’s national pro-
gram director. Ilearned a lot about
radio there, too. I learned how to
have a good time as a disc jockey,

to make it succinct, make it hap-
pen but also make it funny.
That’s what they stressed. And Mec-
Lendon always told me, “You
should prepare an hour off the air
for every hour on the air.”" And I've
always kept those tenets . . . pretty
much

R&R: But you don’t still do that
today. with your schedule?

OWENS: Well, almost that. At
least 40 minutes for every hour.

R&R: What-did you do for Mc-
Lendon?

OWENS: I was kind of a trouble-
shooter for Gordon's chain. T work-

“ed for all of his stations. except the

one in El Paso. I worked in New
Orleans at WNOE and at KTSA/
San Antonio . . . KLIF and KLLT
very briefly . . . and then I worked
for WIL/SL. Louis: I was on in the
mornings and Jack Carney was on
in the afterrioons.

R&R: What brought you to
California from St. Louis?

OWENS: Chuck Blore, who was
head of programming for the
Crowell-Collier stations, called me
one day and said, “Gary, we're go-
ing to do in San Francisco what
we’ve done in Los Angeles with
KFWB. We've just purchased
KEWB, a Classical station in
Oakland. We're going to make it in-
to rock & roll, and we’d like to have
you be the morning man.”

T'said, *“That’s great, Chuck! Tell
me about it!” And he said, “Well,
let’s talk about everything except
money.” It was about $12,000 a
year less than I was making in St.
Louis.

I talked to my wife about it. I
said, “I don’t know what to do,”
and she said, “Well, let's think
about it.”” That evening a tornado
leveled the place next to ours, and
guess who got on the phone the next
morning! I said, “Chuck, I'm sure
there’s a bonus that can be worked
out.” And there was. He said he’d
give me a $5000 bonus if I could
beat Don Sherwood, who did morn-
ings at KSFO in San Francisco and
had never been beaten.

Don was a powerhouse. I didn’t
know how hard it would be to get
that $5000, but within the first year
I beat Sherwood. I helieve I had a
25 share, and he had a 24. We had a
great total sound, as you must with
a successful CHR station, and we
became #1 in a very short period of
time.

R&R: What was Chuck like to
work for?

OWENS: As a program director,
he was a very methodical man who
had great vibrancy and great eu-
phoria. We’d have program meet-
ings, and he'd be filled with kinetic
energy: “C'mon, gang, let’s go get
'em!” It was euphoric: he would
bring our spirits up to say, “Yeah!
We are the best, we are number
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one. we're the top radio station in
the world!” He was a very good
leader.

R&R: Given that Chuck was a
methodical person who liked to plot
things out. did that type of person-
ality allow you to go on the air and
break rules?

OWENS: Well, 1 never really
was one to break rules.

R&R: I guess I'm asking if you
ever felt stifled there.

OWENS: No, I didn’t, because
what he said made sense. It was
like the McLendon format, to make
things succinct. But if you wanted
totell a joke, you'd tell a joke. If the
joke took 30 seconds, that was
okay. He did leave room for a lot of
levity. a lot of freedom of creativi-
ty. So you knew the format up
front. You had to play 17 or 18 rec-
ords per hour, then you knew up
front that your job was to make
that program as entertaining as
you could, given the limitations.

Even in those days I would have
the opening line and the end line of
each commercial written out for
me by the traffic department. So if
I was going into, say, a Chevrolet
commercial that opened with, “We
haven’t heard anything that good
in 50 years,” then I might say
something like, “You know, I real-

“l was just taking it from
day to day. The only
plan was | wanted to
work in California. When-
| was 14, | fell in love
with Santa Monica and
said, ‘This is where |
want to live."

ly don’t feel good today. As a mat-
ter of fact, I'm going to go hang
myself with an eel down in La Jol-
1a.” And then the announcer would
say. “We haven’t heard anything
that good in 50 years!"

So I could write intro lines and
outro lines. It's like the Question
Man, which Bob Arbogast created
many years ago for Steve Allen.
Since then it’s been followed by the
Great Carnac on “The Tonight
Show’ and the game show
“Jeopardy,” where you work in-
side out. You've already got the
line; now make something funny
happen with it.

NEXT TIME: KFWB, KMPC,
Zoo formats . . . and “Premature
Jubilation.’



NEWS/TALK
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PICTURE THIS

Photos From The File Drawer

It’s inevitable that, as . -
you're taking over a new .
job, reality continues to * KFBK/SACRAMENTO TO THE RESCUE — Sacramento commuters need
move forward while you E N no longer despair when ing i h iculties. KFBK
and a few sponsors have developed '‘The Rescue Rider" to aid with minor

stand still. As you study
ratings books, monitor sta-
tions, and meet people,
you're so busy trying to
catch up you hardly notice
the world whizzing past.
Then, just when you think
all the bases have been
covered, you look ahead
and realize a whole new
backlog is staring you in
the face!

And so it goes in the News/Talk
arena. As I busied myself cleaning |
out files, I came across all these |
great photos. Since most are fairly
recent, I thought I'd give them the
exposure they deserve. I'm also
low on audience participation — if
you can beat any of these ideas,
please send the proof my way.

motor problems during drivetimes. KFBK traffic man Bill Eveland and the
Mobile Phone Figet will be on the lookout for trouble, but if a motorist Isn't
noticed, he can call the newsroom himself. The best néws? The service is
free! Shown here (i-r) are Rescue Rider Paul Mora and Bill Tsui of Sunrise
Chrysler-Plymouth.

PINK FLAMINGO YOU — Comedy in St. Louis Dept., Part 1: KMOX/St.
[ Louis 9am-noon personality Bruce Bradiey attempted to beautify a local

controversial sculpture by placing pink flamingos around it. The sculpture,

titled “Twain, " is a block-long rusted metal configuration which is currently

the target of a campaign for removal. Here, Bradley and his supporters rally
’ to the cause.

MAYORAL ADDRESS — Continu-
ing a tradition begun by former New
York mayor Fiorello LaGuardia,
Mayor Edward Koch will deliver a
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BEANS, ANYONE? — Yes, you're looking at KMBZ/Kansas City’s version

weekly, ten-minute address to Big
Apple residents on WINS/New
York. Here is Koch getting prepped
for the show.

of a “Bean Dip.” Thirty contestants climbed into a truck bed filled with
almost 300 gallons of baked beans to dive for the keys to a new Toyota or
Nissan truck. The winner got to drive the truck home (hope his seats were
covered). The beans were later donated to a farmer for livestock feed.

GETTIN’ THE SCOOP — Comedy in St. Louis Dept., Part 2: KMOX/St.
Louis celebrated ice Cream Month by visiting Chuck I.C, Scoop {center)
and Scooper Hero (right) to discuss, you guessed it, their favorite flavors!

The lucky interviewer was PM drive talk show host Chuck Buell.
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A REAL DEEP SUBJECT — WABC/New York's 9-10am host Paul W. Smith recéntly added new depths to broad-

casting by doing an entire show underwater. Two special guests accompanied Paul {o discuss the sport of scuba div-

TALK TAKES

Former Philadelphia Eagles lineback-
er John Bunting is providing KYW/
Philadelphia with pre: and postgame
analysis this football season ... At
KMOX/St. Louis, Cardinal football
coach Gene Stallings is hosting
“Sports Open Line” weekly ... Ed
Anderson joins KUIK/Portland for a
midday talk show ... At KFWB/Los
Angeles, reporters Chris Simon and
Pete Demetriov will handle morning
and afternoon drives, respectively
Eric Seidel returns to WGST/Atlanta
as Station Manager, where parttimer
Brian Doble is also upped to morning
news anchor.

Veteran broadcater Bill Moran be-
gins a weekly entertainment show on
KGIL/San Fernando . . . At WOR/New
York, John McConnell moves from
NBC Radio Networks to replace Ber-
nard Gershon as Managing Editor, and
Morrie Trumbie is appointed Financial
News Manager. Also at WOR, veteran
broadcaster Jim Aylward begins "Jim

Aylward's Notebook: Things No One
Ever Tels You" ... D.l. “Drew"
Strunk exits WDVT/Philadelphia . . .
Greg Glasser, aka Aian BriggsiLes
Sherwood, joins KMDY/Thousand
Oaks for, you guessed it, a comedy
show.

Doreen McCallister becomes part of
the morning news team at WWWE/
Cleveland . . . Gil Gross will be the
host of WABC/New York's “Morning
Newstalk” . . . Rose Polidoro is named
Director/Creative Services at WNEW/
New York . . . ABC Talkradio has ac-
quired three new affiliates: KING/Seat-
tle, KXUPortland, and WBAL/Balti-
more . .. KYW/Philadelphia appoints
three new AEs: Marikate Venuto from
the Philadelphia Chamber of Com-
merce, Deborah Kreis| from CBS-TV
Spot Sales, and Thomas Spicer from
National Cash Register WHBQ/
Memphis names Gerald Malone Exec-
utive Producer.




You people do a bang-up

job . . . it sounds
“ great!'—Ed

Richards, News

Director, WOMC FM,
Detroit, MI

Your coverage is totally
professional . . .
United Stations
is the best around.

—Terry L. Dorsey II, V.P/
Station Mgr., KLOM AM, Lompoc, CA

We find your newscalls give
that extra edge

to our newscasts

— make them

seem more polished—
Shari Jo Merrill, News Director,
KGWY FM, Gillette, WY

As you can see, our affiliates are
impressed with the way United
Stations handles the news. How
does a network generate such con-
sistent across-the-board praise?
Simply by doing everything possi-
ble to give stations news they
can use.

New York
Washington, D.C.
Chicago

Detroit =2
Dalias
Los Angeles
London

RADIO NETWORKS

United Stations Radio Net-
works offers a combination
that’shardtobeat. . . up-to-

the-minute news and infor-
mation, delivered with per-
sonality and flair—Cami
McCormick, News Director,
WEZB FM, New Orleans, LA

We depend on
United  Sta-
tions for con-
cise, insightful

reports and interesting features that we
can slot almost anywhere.—Bernard
Gershon, News Director, WOR, New

York, NY

COVERAGE: US has news bu-
reaus in New York, London and
Washington, D.C., correspondents
reporting from every major capi-
tal around the globe and hundreds
of locations throughout America.
With a network as extensive as
ours, we're able to bring you live
reports from the scene no matter
where a story breaks.

RELATABILITY: Not every
story holds the same significance
for every audience. US brings you
the news that’s most important to
your listeners and demonstrates
how it will affect their lives.

DELIVERY: In the words of one
of our affiliates, ours is . . . ‘the
writing style of the 80’s, meaning
that delivery by both anchors and
reporters is conversational and
concise.

We have several options
available but we
always go with
United Stations.
Itis always the right choice.

—Bob Slade, News Director, WRKS
FM, New York, NY

... fits our for-
mat perfectly.
—Chuck
Collins, News

Director, WKQA FM, Peoria, IL

US doesn't just
cover the news,
it tells our lis- ”
teners how the

news relates to their lifestyles and
pocketbooks—Bob Paiva, Program Di-
rector, WWYZ FM, Hartford, CT

| RADIO NEWS YOU
CAN USE

US 1 broadcasts news on the
half hour, seven days a week, tar-
geting a younger network audi-
ence attuned to the faster pace of
young adult stations.

US 2 targets a more mature
adult audience with comprehen-
sive newscasts on the hour, every
day of the week.

IT’S ON US: Could you use the
kind of news that commands this
kind of respect . . . particularly
from your listeners? Maybe it’s
time you called US.

For affiliation information
about US 1 and US 2, call our Af-
filiate Relations Department at
212-575-6100.




ELTON JOHN

“Heartache
All Qver
Tlle World”
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NEW & ACTIVE

112 CHR
Reporters

One of the
MOST ACTIVE

~ BRAD MESSER

‘Generic Promo Questioned

Question from a jock: “We are running a good contest
right now, which I cut great promos for, but my PD is only
using them half as much as he could. He is also running his

| own generic station promo in equal rotation. Nothing

important, only stuff about our news and snow closing
reports and the usual stuff. Why not just fire both barrels

and prormote the hell out of the contest?”

Good question. I'll take a guess,
also in the form of a question.

Why are the thousands of folks
who listen to your morning show
like blind people examining an
elephant? Because, my dear
Watson, each listener’s individual
impression is limited to the parti-
cular segment he or she examines,
and what he is told about the
remainder.

Assume one guy tunes in at
seven sharp. From the time he
starts shaving until you lose him to
his blowdryer at 7:13, this fellow
hears a newscast, one hit song, a
traffic report with a command
from the jock for everyone on the
freeway to suddenly change lanes
at the same time ha ha ha, and
then one more song. That listener
gets the impression your station is

a roughly equal mix of news,
music, and enjoyably stupid
humor.

Assume another guy’s morning
routine starts at 7:10. He thinks of
you as the station with funny traffic
reports followed by four-in-a-row
music sweeps down to the half-
hour. From his daily 15-minute
sampling, he'd tell people you are
essentially a much-more-music
station.

Man One never hears your
quadruple sweep. Man Two never
hears your News. Those two
listeners develop two completely
different images of your format.
And what about all those other
listeners who catch only the third
quarter-hour, or the fourth? How
many different ways do they
perceive your station?

Multiple images are bad, say
great legions of programmers.
Just terrible. Many PDs feel it is
crucial to develop and project a
single, cohesive image as part of
their effort of positioning, or
strongly identifying the station to a
specific target audience. That’s
why image promos exist. While the
contest promo is saying, “We're
really having some fun now!”, the
generic or institutional promo is
saying “and not just fun, but all
this other stuff, every day!”

The two kinds of announce-
ments, carefully placed in the
hourly wheel, act as a team to pro-
ject the overall image of the sta-
tion. They bring the individual
parts together to present them as a
whole package.

1 don’t know whether that’s the
case at the station in question, but
that is the usual party line.

Who really knows? Think there’s
a chance the PD is just jealous of
your wonderful contest promos or
something?

MONDAY, OCTOBER 27 — The largest sea battle in history ended 42 years ago, when Gen. MacArthur’s
forces returned to the Philippines and defeated the Japanese in the five-day Battle of Leyte Gulf (WWII, 1844)
Almost 2000 aircraft and 231 ships were involved. Twenty-six Japanese ships and six American ships were sunk,

One year ago, Kansas City won the World Series, defeating St. Louis 4 games to 3 {1985). The Green Monster
rocket car became the first land vehicle to exceed 500mph in 1964. The first Disney TV show premiered in 1854
and ran 26 seasons on NBC under various titles including "Walt Disney Presents” and "“The Wonderful World of

| Birthdays: Carrie Snodgrass 40. H.R. Haldeman 58. Nanette Fabray 64.

TUESDAY, OCTOBER 28 — A Boeing 747 began a 54-hour, nonstop around-the-worid flight nine years ago

(1977). It flew over both poles to set the world {circumpolar) speed record of 488 miles: per hour (1977).

The Cuban Missile Crisis ended in 1962 when Nikita Khrushchev gave in to President John Kennedy's demand to
remove Soviet missiles from Cuba. Also in 1962, General Charles deGaulle won the French presidential election by
a landslide, inspiring an excited aide to remark, “My God! You've done better than ever!” To which deGaulle replied,

Birthdays: Bruce Jenner 37, Jane Alexander 47. Charlie Daniels 50. Bowie Kuhn 60. Dr. Jonas Salk 72

| WEDNESDAY, OCTOBER 29 — The first successful ballpoint pens went on sale in New York City 41 years

| ago (1945). Gimble's department store quickly sold 10,000, despite a price tag of $12.95. Manufacturer Milton

Rat magazine launched the "Paul is dead” hoax 17 years ago. It was widely reported for several days, until Beatle
Paul McCartney called in reporters to say, “l am concerned about the rumors of my death” (1969).
Birthdays: Kate Jackson 37. Richard Dreyfuss 39. Jon Vickers 60.

THURSDAY, OCTOBER 30 — 25th anniversary of the most powerful nuclear explosion in history (1961). The

device

at 57 megatons (57 million tons of TNT) which created a

shock wave that circled Earth three times. The Soviet explosion was the one-time equivalent of 2850 Hiroshima-

Orson Welles caused panic with his “Invasion From Mars" radio broadcast on CBS in 1938. The first crude
television images were created by John Logie Baird in London in 1925,

FRIDAY, OCTOBER 31 — Two years ago, Indian Prime Minister Indira Gandhi was assassinated by two of her
own bodyguards, who belonged to the Sikh religlous sect (1984). The assassination touched off nationwide reprisals
by mainstream Hindus, who killed at least 1100 Sikh members. Sikhism is the doctrine of a Hindu sect founded
about four centuries ago, which has as its main principles belief in one god and refection of the caste system

America tested the first hydrogen bomb In 1952. The destroyer "Reuben James” was torpedoed by a submarine near
Iceland in 1941, the first U.S. Navy vessel sunk by the enemy in World War Two. Escape artist Harry Houdini (Erich
Weiss) died 60 years ago (1926). Nevada became the 36th state in 1864.
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ADAM WHITE

Heads, They Win;
Tales, They’re ‘True’

You could be forgiven for thinking that “True Stories’
was conceived as one of those multimedia, cross-promo-
tional projects which give modern marketing executives
hot flushes. Hear the album! See the movie! Read the
book! Listen to the revenues!

The fact is, however, that
although this newest work from
David Byrme and the Talking
Heads has arrived in several high-
ly-exploitable forms, its origins
were modest. According to one of
the participants, this was “a small-
time project” when it was conceiv-
ed approximately three years ago.
Its growth into a Warner Bros. pic-
ture, a Sire/WB album, and a Pen-
guin book — all of which are being
marketed simultaneously — was
almost organic. Here are the true
(with any luck) stories.

Warner Bros.

Intrigued by various newspaper
articles, Byrne began collecting
them during the Heads’ 1983 “Stop
Making Sense” tour with a view to
developing a movie project. Mean-
while, the “Sense” concerts were
themnselves filmed and turned into
a feature-length documentary di-
rected by Jonathan Demme — and
50% financed by Warner Bros.
Records.

That experience, explained WB
Artist Development executive Steve
Baker, came into play when Byrne
started pursuing “Stories” in
eamnest. He was living in Los Ange-
les, so Warner Bros. became in-
volved to the point of helping him
research the project and, more im-
portantly, financing it. ““The idea
was to be as supportive as possible
of an artist on the label,” said
Baker, who pointed to a compara-
ble situation with “Laurie Ander-
son’s cinematic ambitions.

In addition, “Stop Making
Sense” director Demme was very
complimentary about Byrne's
filmmaking sensibilities. Noted
Baker, “We felt David had a real
talent for this sort of thing, and en-
couraggd him to continue in the

ey
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l Byrne, baby, Byrne — the motion picture, the album, the book.
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movie area. We were excited
enough to want to do it with him.”

Byrne became interested in
Texas as the setting for “Stories.”
Baker recalled, “He kept on going
back and taking pictures, thinking
it over, letting it evolve over a
period of time. Then when he felt
he was ready, he started writing a
seript.”

David Directs

Also involved financially in the
movie were Gary Kurfirst
(Byrne/Heads’ management firm)
and producer Edward Pressman,
known for working with new direc-
torial talent. Neal Weisman, VP/
Marketing for Edward Pressman
Film Corp. and Associate Pro-
ducer of ““Stories,” said, “We knew
that David intended to direct a
feature, and approached him at the
end of 1984. We liked the script and
the project very much. David ad-
mired a number of the films Ed

|

had done. Everyone just proceeded
very clearly from that point.”

After preproduction during the
spring and summer of 1985, the
movie was shot in Texas that Sep-
tember. Weisman said it originally
had a shooting budget of $1.5
million, “and kind of got larger
from there.” The production’s
eventual cost: under $5 million.

With the movie came the album.
Or, more accurately, two al-
bums. “True Stories” by the Heads
features the band performing
Byrne's songs from the film. It was
recorded in 1985 and early '86.
Steve Baker recalled that the
album was’ being finished as the
movie was nearing completion:
““At one point, David was in San
Francisco mixing the film music,
while some final mixes were being
done in L.A. on the Heads’ album.”

The second album is ‘“‘Sounds
From ‘True Stories’ — The Origi-
nal Score.” Mostly instrumental,
it'll be released next month on
Sire/WB. As for the songs perform-
ed in the movie by actors, these
will likely appear in 45 or 12-inch
form as couplings to the Heads’
versions. For example, the com-
mercial flip of “Wild Wild Life” is
“People Like Us” by John Good-
man.

Synergy, Shared Costs

Though the choice of Warner
Bros. Pictures to distribute “True
Stories” sounds like an example of
corporate synergy, the movie was
screened for a number of com-
panies — and one insider said WB
wasn’t that interested at first.
After a deal was done, Steven
Baker remembered there was a
“funny, chaotic meeting” in Bur-
bank between the movie and label
people. “There must have been 50
people in the room,” he said. The
result was largely uncontrollable.
Subsequent assemblies were smal-
ler and more focused. Synergy also
kicked in, by most accounts.

Movie screenings are being used
for contests and promotions. as you
would expect, but additionally the
label is advertising the album in
media it would not normally buy
(high school and college publica-
tions, for example) and sharing
those expenses with the film distri-
butor.

The video of “Wild Wild Life,”

designed for the usual TV ex-
posure, is being screened by the
Pacific Theaters chain, with the
two WB companies dividing the
cost of prints. There may be fur-
ther cooperation as the movie rolls
out. “Some of the advertising is in
two stages,” said Baker. ‘“The first
is keyed directly into the album;
the next step may include informa-
tion about both the album and the
film.””

““True Stories” was premiered at
the New York Film Festival at the
beginning of October, followed by
an exclusive Manhattan run at one
theater. It's scheduled to open Oc-
tober 24 in another seven or eight
cities and break still wider in
November, with approximately 125
prints in circulation.

One of Byrne's concerns, Weis-
man added, is to have “True
Stories” available in theaters for a
while. “This is keyed to the way
Talking Heads have always sold.
They don’t necessarily peak up to a
very high pinnacle and fall off.
They sell over a period of time, so
that "has to figure into the
strategy.”

Range Of Stimuli

Then there’s the book, a $15.95
trade paperback about the making
of the film. According to Viking/
Penguin VP/Director of Marketing
Dan Farley, it represents one of the
firm's most extensive and col-
laborative ventures. Promotional
efforts to book reviewers have
employed the movie/music con-
nections, with screenings and
copies of the album: Similarly
wooed were major booksellers and
wholesalers. “We've tried to stress
the range of stimuli that should get
people into the bookstores as well
‘as the record stores,” said Farley.

He discussed working with the
label and the movie distributor:
“We compared schedules, decided
to cross-reference each other’spro-
duct, and agreed to be generous
about what we had. For example,
when Warner Bros. convened a
meeting for all their people who
cover college stores, we got books
to those people. We, in turn, were
supplied with records for our sales
staff to give to key accounts. From

the movie company, we were able
to get screenings and support like
poster materials.”

Viking/Penguin also worked out
a distribution deal with Tower
Records, which took “True
Stories” for its stores which have
book sections, and a quantity of a
ten-copy merchandising counter-
pack for its record departments.

Farley estimated the marketing
budget for “True Stories” to be
around $70,000, including print
advertising in alternative publica-
tions as well as in book reviews. It
was one of Penguin’s front-list
titles for September, with a first
printing of 60,000, and figures in a
number of promotions with key ac-
counts through the fall.

Major, Major Statement

“We tried as much as we could to
give the stores attractive visuals
and, in this case, visuals which tied
in with the other ways people
would come to know of the pro-
ject,” said the Viking/Penguin VP.
Steve Baker added, “‘Because the
logo on the cover is used all the
way through the advertising cam-
paign for the film and the book.
there's a pleasing continuity.”

Concluded Neal Weisman, “Part
of our strategy has been to position
this as a major film, and to position
David as a major director, this be-
ing his first major film statement.
So in a sense, we've tried to disas-
sociate him from everything that's
gone before, vis-a-vis a rock star.
On the other hand, it is David and
his music, and all the band is in-
volved in the project. We're reach-
ing for the core audience, but also
trying to position this as widely ap-
pealing and accessible. That's
always been the objective.”

RPM

RCA's rejuventated Bluebird jazz
label arrives this month with multi-
album reissues from Benny Good-
man, Duke Ellington, Sonny Rollins,
Charles Mingus, Coleman Hawkins,
and Bunny Berigan.

The latest edition of indie label
newsletter “Third Party Press"
reviews more than 40 rock, jazz,
blues, reggae, dance, New Age, folk,
and oldies albums. A subscription is
$18 for 12 issues. Information from
Randy Frisch at (415) 626 5974

Fifteen Rolling Stones albums are
the heart of ABKCO's recent Poly-
Gram deal, of course, but also includ-
ed are rights to the Cameo/Parkway
catalog, Sam Cooke's Sar and Derby
labels, and to repertoire by the Ani-
mals and Herman's Hermits.

This year's CMJ Music Marathon
takes place October 30-November 2
at the Roosevelt Hotel in NYC. For
more details, call (212) 666-7444
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ARBITRONS IN A ROW:

" THE #1 MARKET...
THE TOP THREE STATIONS.

Climbing to number one is tough, Stay-
ing there is tougher. Any defending Super
Bowl team can tell you that. Suddenly,
you're the team to beat. Other teams are
studying your game films more than any
one else’s. They watch all your moves, they
learn all your tricks. When the game
comes, you better have new moves,
because they know all your old ones. Very
few Super Bow! winners have returned to
win again the next year.

The same goes for being number onein
the Arbitron. You are the guy to beat. You
are the one with a bullseye drawn on your
back. The competition monitors your
playlist, mimics your promotions, and
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steals you best ideas. Suddenly it's no
longer a game of one-on-one. It’s five-on-
one! It's everybody else out there versus
you. Returning as number one the next Ar-
bitron is harder than getting there in the
first place.

It is with considerable pride then that
TEXAR was the audio processor of choice
for the #1, #2, and #3 rated stations in the
Super Bowl of radio, New York City ... for
four Arbitrons in a row!

What's the secret? DIGITAL CONTROL.
Just as digital Compact Discs are replac-
ing vinyl LPs as the medium of choice, the
future of program audio processing also
belongs to the digital world. The digitaily-

TEXAR INCORPORATED
616 Beatty Road
Monroeville, PA 15146-1502
(412) 856-4276
(412) 85-MICRO

controlled TEXAR AUDIO PRISM™ is the
beginning of the future. The AUDIO PRISM
delivers the modulation power for monstrous
cumes, but with a clarity that keeps listeners
quarter-hour after quarter-hour. An audio pro-
cessorthat makes you jumpout of the dial at
the expense of cutting your quarter-hours in
half is NO bargain.

Step into the future. Put the power and
clarity of digital control to work for you. Call
Barry Honel at (412) 85-MICRO to arrange for
aten-day demo in your station. Considering
ademo of another make of audio processor?
Let us know! We'll make sure our delivery
date coincides with theirs so you can hear the
difference yourself!

“Summer & Fall '85 and Winter & Spring '86 ARBITRON Ratings. Total Persons 12+ Share. Mon-Sun, 6A-12M. (Used with permission.)
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KQMQ, 194, AND ISLE 95

Island-Hopping: Hawaii And The Virgins

Most people don’t equate a trip to Hawaii or the Virgin
Islands with CHR, rock & roll, or anything else with any
hype to it. On the contrary, most folks prefer trips to these
tropical garden spots to get away from all the hype . . . es-
pecially people associated with our line of work.

But take heart! If you're plan-
ning a trip to Honolulu or St. Croix.
there are a few stations which will
deliver your daily dose of CHR. So
you can write off the trip if you’re a
consultant, PD, MD, jock. or rec-
ord promoter.

With that in mind, let’s hop
aboard R&R Airways, buckle our
seatbelts, order a cocktail, wash
down a Dramamine, plug in the
headphones, and select our gour-
met meal (today’s choice is over-
done steak or rubber chicken, com-
plemented by wilted salad, stale
roll, spinach or brussel sprouts,
and jello for dessert. Our next stop
is the land of sun, sand, surf, and
concrete: Honolulu.

KQMQ Still On Top
Let’s check in first with domi-
nant CHR station KQMQ. A native
islander, Kimo Akane has been
with KQMQ for six years and be-
came PD in spring 1984. He's also
jocked at Honolulu outlets KORL

-and KIOE.

So what are his impressions of
Hawaii radio? “Well, we’re not
stuck in the '70s as some would sug-
gest. But the emp}lasxs has shifted
toward FM just as it has on the
mainland. Also, this format is a bit
more Urban than in the past.”

Of the 22 rated stations there, on-
ly seven are FM. Of those AMs. on-
ly one is in double-digits: Heftel's
AC powerhouse KSSK. The other
AMs are languishing with a 5.1
share or below, while almost all
FMs posted from a 4.5 showing to
KQMQ’s band-léading 9.8 share.
Music & Personality Blend

Akane went on to discuss his sta-
tion’s drop from 13.5 to the present
9.8 score. “While I was happy, the
13.5 book was a.bit inflated for us.
In all honesty, I'm glad I84(KMAI)
is here, as the market is more com-

petitive. It has made us stronger,
sharper, and more aware.”

93FMQ’s emphasis is on a blend
of music and personality, spear-
headed by “Morning Madness”
maniac Michael Qseng and co-host
Danielle Tucker. “We keep the
music current and the staff hap-
py,” said Akane. “Thankfully,
we've had little turnover. The last
fulltime opening was a year ago
when overnights became availa-
ble.”

Using slogans like “41 FM,”
“Concert FM,” and “Hot Rockin’
Flame Throwin’ Hit Radio,” aug-
mented by the “Flame Thrower”
and “Warp Factor” jingle pack-
ages, Akane tries to make his
music as exciting as the presenta-
tion. “Being first on the right music
works for us. We are not as Urban
as 194, so we are better able to
maintain our own identity. I look
for the reaction records which will
ring the phones, and play them
first.”

No Billboards Allowed

Here’s something you may not
know : billboards are not allowed in
Hawaii. “We keep our promotions
very basic,” Akane said. “We use
TV and lots of personal appear-
ances, along with some outside,
crowd-gathering promotions. We
are currently doing ‘The Great
Roach Roundup,’ looking for the
biggest cockroach in Hawaii.

“We try and do these kinds of
promotions once every six or eight
weeks. My afternoon drive jock,
Wili Moku, has a band called the
Mokettes. It’s him and girls in the

front office who sing and do paro-
dies of current songs. We’re work-
ing on getting them ready for ap-
pearances.”’ (‘‘Addicted To
Lunch” is a recent Mokettes rendi-
tion.)

Akane continued, “The band is
made up of MD Lilia Miller, Ex-
ecutive Administrative Assistant
Laura Chee, and Traffic Manager
Jonell Cockett. Having grown up
here has given me an insight to
what people expect from us. This
band is a good example. It’s a dis-
tinct advantage I have over out-
siders.”

Publicity City

“We still like to hand out bumper
stickers and T-shirts. In the last
book we gave out cash and ‘Rock-
Aways.”” He explained that “Rock-
Aways"” was the name for concert
trips to places off-island. ‘“We sent
winners to see bands in L.A., Cyndi
Lauper in Japan, and Wham! in
England. We're very involved with
concerts locally, with tie-ins com-
ing up for Kool & the Gang, the
Jets, Kenny Rogers, and Lauper.”

The station also seems to get its
share of outside publicity, with re-
cent front page feature articles in
Midweek Magazirte and Honolulu
Magazine, whose readership voted
mormng man Michael Qseng the #1
jock in Hawaii. Qseng also hosts a
weekly TV-movie show called
“Midnight Madness.”

Akane talked about 94, his first
direct FM competition, and its pro-
file in the marketplace. ““They
haven’t come in and overspent ev-
eryone else. Promotionally, we're

KQ@MQ PD Kimo Akane, Middays

Michael Qseng, Morning Madness

Danielle Tucker, Morning Madness

B/

Wili Moku. Afternoons

pretty evenly matched, so this
comes down to a programming
war. But like anything new, 194 is
attracting attention.”

ﬂ EasT CamBEEAN'S

MUSIC FM « WJUKC

New Owners

He also feels 93FMQ’s new own-
ers, Northpark Media, Inc. headed
by former WFYR/Chicago PD
Jack Kelly, is a real plus and has
helped put his station in a winning
position. “(GM) Don Metzger and [
have a really strong relationship.
Under the new ownership we have
more money to spend on promo-
tion. .

“A good jock can make some
very good money here, but most
make sunshine money and come on
over for the good weather,” he ad-
mitted. “You wouldn’t believe the
number of tapes I get from major
market personalities who will give
up money just to work in Hawaii.”

So who listens to radio in Ha-
waii? With a signal that covers vir-
tually all the islands, Akane said
there are a million people in the
state at any one time. About 200,000
are transients, including tourists
and the military. While the black
population is minimal, Urban-fla-
vored music seems to work well in
the mix with pop offerings. “It’s
smooth and seems to fit the rhythm
of the city,” Akane said.

He also noted with pride that he
has three female personalities on
staff. “Not only are they really
good, but they do make us sound
more diversified than the other sta-
tions. I have the best airstaff in the
world. Everyone has quirks, but
these folks are super-cooperative
and understanding. They work
very hard for the station, putting it
first and keeping their egos in
check.”

194 Affects The Market

Next on our tour is I94(KMAI).
This station has been through a lot
of formats in the past few years,
and it took seasoned programming
vet Jay Stone (KX96/Pittsburgh,
KLRZ/Salt Lake City, etc.) to head
it in a winning direction. Joining
the station in November 1985, Stone
walked into a place that he said
was “a true building situation in
the strictest sense.

“There are only five FMs which
are truly competitive (AC) KULA,
(AOR) KPOI, (BM) KUMU,
KQMQ, and us,” he continued.
“I'm proud of my staff. We've
taken a station which was near the
bottom last year with a 2.7 and
jumped it to an 8.0 in one book.”

So how did this ratings miracle
take place? “We simply straight-
ened out the music with some good
CHR basics and began to upgrade
the jock staff. The one guy we hired
from the market, Myk Powell,
came from KQMQ and had gone to
California for stand-up comedy.
‘When he returned we grabbed him,
and he’s turned in #1 night num-
bers for us.”

#1 In Teens

In fact, I94 leads in teens with
better than a 43 share, with KQMQ
dropping from a rating of a bit over
a 53 to a 28 score. KQMQ is #1 in
18-34 adults, with 194 scoring fourth
in this demo in its first book. “We
have a rich mix of local folks and
mainland talents here. Our latest
import is Mike Evans, who is now
my morning partner and Promo-
tion Director.

“Essentially, 194 is a brand new
station from the top down, as we
brought in Mike Brandt as GM
from KROQ/Los Angeles. The two
of us shared a common vision of
what I94 could be with a strong
team.”

Stone considers 194 promotional-
ly aggressive, but admitted, “Cre-

Continued on Page 44
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Continued from Page 43

ativity took precedence over our
budget. We did some MTV-type
promotions with concert trips to
the mainland to see various acts.
We cut deals with Hawaiian Air-
lines and called the trips ‘194 Jour-
ney To The Stars.” At the time this
was a new type of promotion.”

A Great Staff

“We also spent the cash we had
available with the ‘194 Hot Music
Sweepstakes." It was your basic
‘count the songs until the buzzer
went off’ contest. To my surprise,
people hadn’t done too many call-
in-to-win cash contests here. Most
contests had merchandise-type
prizes, and the cash contests were
complex and not easy to win. It was
all a matter of doing mainland
CHR basics which had been ignor-
ed on this island.”

TV and bus sides were a factor
for 94, but the station had to com-
pensate for the fact that there are
no billboards. “We send our ‘Hot
Squad’ out to hold up signs along
the sidewalks of busy intersec-
tions,” Stone said. “It’s very com-
mon practice here to do that. ALl of
the politicians do.

““This is such a great staff. The
best I've ever worked with. In fact.
I could put them almost anywhere
ard they’d do a great job. Between
doing mornings and programming
(sister) KIKI, (MD) Michael
Shisido is the one guy I wouldn’t
want to do without. He really show-
ed me the market.”

Racial Melting Pot

Stone discussed the population of
the city, describing it as one-third
Hawaiian mixtures, a third Orien-
tal, and a third Caucasian. “Our
Urban slant is a selling point in that
it separates us from KQMQ.
They've even adjusted the music
because of us, I might add. We let
them lead the way on some rec-

Isle 95 GM/PD
Jonathan Keyes

| Michael Q. Anthony,
{~.  Overnights

Kip Edge, Mornings

Harry Sherwood,
News Director

ords, but we’re not doing any call-
out research. We're doing music
the old-fashioned way, using R&R,
local sales and requests and,
believe it or not, our ears.”

Pointing to areas of needed im-
provement, he said, “We aren’t on
the streets as much as I'd like to be
just yet. Now that Mike is here, this
will improve. Sure we do weekend
warmups, announce where we’ll be
for an hour, and hand out T-shirts.
But there is so much more we can
do.

“We recently had a contest to
find the best plate lunch in town.
For two weeks we went to a dif-
ferent place each day and invited
ten listeners. The restaurant final-
ists were selected and a blue ribbon
panel, including TV reporters and
columnists, ate the samplings at a
local hotel. The publicity was
great.”

Healthy CHR Market

Things are going to get better on
a technical level as well, since 194
is moving to a new transmitter site.
The station is currently at .50kw,
and will soon boost to 100kw, for
which 1t's licensed. ‘“We’ve been
operating at 15kw for a while now. I
can’t wait till we're back at full
power.”

Discussing the future, Stone said,
“KQMQ is really a fine radio sta-
tion. But the same thing happened
to them when they were unchal-
lenged: not exposed to outside in-
fluence. They’ve become a lot bet-
ter since we signed on and their
new owners have taken over. This
is a healthy CHR market, and we
have a combined share of almost a
20.

“Aside from stealing a certain
percentage of their audience, we
have created our own niche. We
simply found a lot of new listeners,
not just ears from KQMQ. I think
we stand a great chance as long-

time competitors, as we are pretty

Rafi Encarnacion,
Afternoons

!

|
Midday personality Kathleen McManus parties |
with Wolfman Jack at a live remote on St. Croix. |

Michael Shishido

Myk Powell. Nights

Tina Turner & Dean Stevens

. =

neck-and-neck. I'm hopeful of
eventual victory, but it’s not good
to predict election results.”

Isle 95

And how has your Journey been
so far? Good. Let's get you another
pina colada because we're headed
for the Caribbean: the island of St.
Croix and the town of Christian-
sted. located in the US Virgin
Islands.

We're going to explore a real
homegrown success story. Isle
95(WJKC) was the dream of own-
er/GM/PD Jonathan Keyes (who
happened to work as a parttimer
for me when I programmed 96X/
Miami). Granted a CP in August
1983, WJKC was on-the air October
29, with its 50kw, Class B signal at
95.1 mHz and state-of-the-art
equipment. Radio in this part of the
world has never been the same
since.

‘Musically, we changed radio in
the Caribbean,” Keyes said proud-
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ly. “This is the only CHR in the
Virgin Islands. Just 98 miles from
San Juan, Puerto Rico, we can be
heard there as well. so we have a
sales office there. We write busi-
ness on a regional basis and main-
tain sales offices, naturally, on St.
Croix, but also on St. Thomas and
the British Virgin Islands. Basical-
ly, we've introduced a new type of
format down here.”

So what else can be found on the
dial? The other radio options are
WSTX-AM & FM, a Reggae/Nos-
talgia combo; Urban WVIS-FM;
variety AM daytimer WRRA; and
Jazz-formatted WIVI-FM.

Active Audience

English is the predominant lan-
guage in the Virgin Islands, but
there is a high influence of Hispan-
ics because a lot of people from An-
tigua and St. Kitts-Nevis want to
live under the US flag. Much of the
spoken English is a pidgin dialect.
There are over 111,000 fulltime
residents and more than one mil-
lion tourists a year.

“They rent jeeps, tour the is-
lands, and tune us in, and we hand
out T-shirts to them,” Keyes said.
“Tourists are like walking bill-
boards for our fulltime listeners.

“Record service is my biggest
problem,” he lamented. “The pop-
ulation is very into music. It’s an
active audience, and they buy a
surprising number of records.

“Isle 95 is very current. Only
10% of the music is noncurrent. We
have to buy a lot of our music out of
San Juan or Miami. WEA is the on-
ly one that services us, but many
times records arrive broken.

“Our second biggest problem is
the power outages which occur. We
can count on being off the air at
least a couple times a month for
short periods.” |

Attracting people hasn’t been a
problem for Keyes. Like the Ha-
waii stations, Caribbean stations
attract people from major markets
who are ready to give up the three-
piece suits for a pair of sandals and
shorts to make less money and
lower their blocd pressure. Most
apartments are furnished. A typi-
cal two-bedroom runs from $450 to
$550/month, with all utilities in-
cluded. :

Shopping is readily available at
major grocery chains, but gas is a
bit high. running currently at
$1.15/gallon. You also have to learn
to drive on the left side of the road.
Tourism, Hess Oil. and rum are the
biggest legal trades in the area.

“Promotionally, we've given
away free money with a bumper
sticker campaign,” said Keyes. “A
few Halloweens ago we had a cos-
tume contest, ‘Come Dressed To
Thrill,’ and sent winners to see
Michael Jackson in Miami. Last
Valentine’s Day we tied in with the
Heart concert in Baltimore. and
the theme was ‘Come With A Big
Heart On.” We had three separate
events on St. Croix. St. Thomas,
and' Tortola in the British Virgin
Islands.”

We're #1

“We've alsoshad a David Lee
Roth ‘Gigolo & Gigalette’ contest,
and have sent winners to see Huey
Lewis, America, Loverboy, REO,
Chicago, and others in San Juan.
One of our favorite things is live
remote broadcasts. We've heen
very successful tying in with the
cruise ships and have done some
from the S.S. Norway.

“During our recent anniversary
we had celebrations on five dif-
ferent islands. Each included a
huge birthday cake, T-shirts, and
lots of prizes. Naturally, we were
on the air from each party.”

Birch and Arbitron don’t survey
these islands, but according to
Keyes, “We are number one. They
play Isle 95 everywhere. The Col-
lege Of The Virgin Islands did a
study last year, and showed us with
a 67 share.”

Time To Go

Does he miss the mainland?
“No, not really. I have everything I
want down here. A beautiful island
to live on, a great radio station, and
lovely ladies to look at and enter-
tain.” All that, and no ratings
books. Ahhh. just another day in
paradise.

We hope you've enjoyed R&R
Airways’ little tour of the islands.
We're getting ready to depart.
Please . return your steward or
stewardess to full upright positions
and fasten your seatbelts. Can we
get you another cocktail?
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GENESIS
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Also available: 12* Extended Version 0-86761

the follow-up to their #1 single,
“Throwing It All Away” '

from the Double Plataigtx‘m LP, Invisible Touch

Produced by Genesls and Hugh Padgham
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ROCK RADIO STILL LAYS THE BASE

VPs/Promotion:

Frustrated,

But Not Giving Up

How down on AOR are certain record companies?
Here are a couple of extreme examples: A high-ranking
executive at a major label asks his AOR promotion head
(rhetorically), “Why should we even have an AOR depart-
ment?” Another, claiming that AOR doesn’t influence
record sales heavily, predicts that his company may no
longer sign any rock act that doesn’t have an obvious
crossover single that will go on CHR.

In the eyes of many record execs
with a purview of all formats, AOR
suffers in comparison as a vehicle
for exposing new acts. While rock
radio plays 3040% currents, CHR
and Urban often play a proportion
that’s twice as high.

AOR's rotations are considera-
bly slower, as well. Heavy airplay
on most AORs rarely means more
than three to four spins a day dur-
ing rated hours, while CHR's
powers often get played six or
seven times in that span.

Besides their dismay at what
they see as a glut of oldies and cor-
respondingly fewer slots for cur-
rents, these execs claim that the
format is simply not able to move
major quantities of records on its
own steam. They observe that
most new artists with exclusively
AOR airplay usually sell in the
neighborhood ofy only 100,000
copies.

For an act to move into the gold
or platinum region, CHR play has
to enter the picture somewhere,
they say. Point to acts such as U2
or Stevie Ray Vaughan and you’ll
hear that they’re exceptions to the
rule.

There’s no move afoot to wipe
out AOR departments and abandon
all promotion efforts at rock radio.
While many VPs/Promotion are
frustrated by what they feel is a
slowdown in its rate of breaking
new acts, they still appreciate its
role in developing new artists.
Though AOR may not often be di-
rectly responsible for humongous
record sales, it lays a critical foun-
dation for new rock acts.

Michael Plen
VP/Promotion, IRS

Plen acknowledges that a Top 10
record at CHR and Urban selis
more records than one at AOR.
“People see a #3 R.E.M. track at
AOR and think it’s blowing out of
the stores. When you tell them it's
sold 400,000 copies, they’re surpris-
-ed that it hasn't sold more. But
each R.EM. record has sold
100-150,000 more albums than the
last.”

But AOR play shouldn’t be view-
ed as an end unto itself, says Plen.
Ipstead, it’s a stepping stone to
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CHR play, just as Urban and AC of-
ten is. “AOR provides the initial
lift-off and momentum to break
singles. Mr. Mister and Bruce
Hornsby wouldn’t have had hits
had AOR not worked those records
up its chart. CHR looks to AOR for
a base; important AORs influence
CHRs.

“Even with a band like General
Public that had a Top 20 CHR rec-
ord last time, CHRs are still going
to look at AOR to see if something’s
happening before they get rolling
this time. No, AOR's not responsi-
ble for the half-million records
General Public sold last time, but it
did get the record moving in key
markets.”

AOR gives Plen a story to tell
when he promotes CHR. “I can't
just walk into CHR cold and say,
‘Timbuk3 has a hit single. Play it.’
But I can say, ‘AOR has taken it to
13 with a bullet in six weeks and
there’s talk that we may have a hit
single here.” We're not selling ton-
nage with them yet, but three-five
thousand a week for a debut, un-
known act is substantial.”

Rock radio is the starting ground
for cutting edge artists who may
eventually prove to be mass ap-
peal. “At IRS, our bands start out

very left of center and have to be
brought into the mainstream.
Great bands like Hunters & Collec-
tors and Bolshoi don’t always
break on their first album — they
may need as many as six or seven.
Two bands that I believe will be
core acts of the ’90s — R.E.M. and
the Alarm — had to be developed
through AOR.”

While noting that R EM.’s AOR
acceptance has progressed steadi-
ly — its first album had eight sta-
tions, the second 75, the third 110,
the new one 160 — he sees reluc-
tance to commit to a second track
as an impediment to increased
sales. “The problem is that you
don’t sell any records off medium
rotation airplay at AOR,” he com-
ments. “When R.E.M.’s ‘Driver 8’
went Top 15 last year, there wasn’t
a substantial amount of sales from
that second track.”

Dick Williams
VP/Promotion,
EMI/America

Williams says, “It’s a shame
such a format that was so viable in
the *70s has lost a lot of its industry
magnetism. It’s congested with old
songs like ‘Bell Bottom Blues.” Who
requests that or runs out and buys
it? Better yet, who even owns a
pair of those pants?”’

The format’s focus on 25+
demos has him asking, “Is AOR
going to take this same group of
baby-boomers into retirement? I
don’t think a person 40 years old
wants to be constantly reminded
that he’s 40.

ANGUS TO THE NINTH POWER — Picture nine people dressed in

AC/DC guitarist Angus Young's

outfit — y ,

jacket, and cap — onstage during the opening number at the band’s De
troit concert. One of them is the real Angus, while the rest consist of
WRIF personality Steve Kostan (pictured, left) and seven listeners who
received cardboard cut-out guitars so they could “play” air-guitar with
AC/DC. The contest winners ranged in age from 16-30 and included two

women.

“How can we develop new talent
if we don’t have an avenue to ex-
pose the product? AOR radio
should help us find the next Cream,
Hendrix, Creedence, Stones, or
“Zeppelin.”

In the hope that AOR will do just
that, he’s still committed to the for-
mat. “You can’t have a substantial
album hit — over a million units —
without AOR or Black.airplay. It's
a mandatory support element, be-
cause CHR lists are an extension of
those two formats.”

Mike Bone
VP/Promotion &
Marketing, Elektra

To those who would dismiss
AOR’s sales impact as insignifi-
cant, Mike Bone retorts, “The first
100,000 units you sell is the toughest
100,000 you sell. Once you get that
fan base under your belt, then
you're rolling.”

In any event, Bone offers evi-
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WBCN GETS NAILED — Nails members Douglas Guthrie (second from left) and Marc Campbell (second from right)

act shady with WBCN Assistant PD Bob Kranes (far left) and PD Oedipus.
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dence that rock radio is still able to
sell past that figure. “AOR can
take a record gold without a single,
though it’s tough. You need concen-
trated play over a long period of
time. Dokken hasn’t had a hit sin-
gle, but we’ve been gold three
times in a row and the latest album
should be platinum by the end of
the year. That’s almost exclusively
because of AOR play, though tour-
ing and publicity figure into it
also.”

He’s skeptical of expectations
that every new act embraced by
rock radio be an immediate mega-
seller. “Rome was not built in a
day. I'm very afraid of the quick
hit. I'd much rather establish a
beachhead of 150,000 than sell a lot
of the first release and then have a
declining sales pattern. That'’s
what we’re doing with the Georgia
Satellites right now — laying a
foundation. Here’s a band that
comes out of nowhere at a time
when AOR release schedules look
like 1978 — Boston, Alice Cooper,
Chicago — and just beats the
daylights out of everyone.”

Rather than reacting with alarm
to the current state of affairs at
AOR, Bone takes a historical
perspective. “We've gone through
this before. It may take a year or
more, but the pendulum will swing
back to current music. In the
meantime, companies that main-
tain a strong AOR staff will be ina
position to effectively attack when
it does swing back.”

Richard Palmese
Exec. VP/Promotion &
Marketing, MCA
Richard Palmese is frank in his
assessment of rock radie. “My
overall view, and I think it is that of
the industry, is that AOR is content
to play its staple artists and wait
for CHR to be adventuresome and
progressive. Breaking new artists
has always been AOR’s specialty,
and that’s what I'm missing. It's

Continued on Page 50
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“Some People”

The best new record you listened to this week is an out of
the box add at:
WKSE Q100 WOMP KGOT OK95

WRSR KTUX WwaQID KTRS
| KWOD WKDD WJMX KZFN

«“Where Did Your Heart Go?”

When you need upper demos, you need Wham!

A “Most Active” Record
Breaker Bound: 96/14, 40%

WXKS 28-23 PRO-FM KBEQ 29-27 KMJK 30
WBEN 36-34 93FM add WKTI add KWOD add
WKSE 28 Y100 KHTR KS103 24-23
WPHD 35 B96 32 KIS on KPLZ deb-39

WCAU deb-38 WMMS 35-32 KKRZ 25-23

h Quthild

“Everytime You Cry”

A record that covers all the bases.

WKSE on 95INZ 27-26 KWOD

WPHD 38-36 Z95 34 Top 10:

KEGL 31-21  WNCl on szﬁl\élé ?;89

KRBE 34-30 KWK 19-16 | -\ 65
KZZU 12-6
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«Walk Like An Egyptian”

Emerging as one of the hottest request records of the year.

CHR®- (31)

63 ADDS! 28 TOP 20'S! 14% HOTS!

Top 5: P1 Adds:

Z93 3-3 KITY 5-2 WKSE add 39 WNCI

KPLZ 4-3 99DTX 5-5 B94 WCZY

KUBE 54 KIYS 10-5 WNVZ KHTR add 35
KzzB 1-3 KzZZU 2-2 Z95 Y108

92X add 35 FM102

1

< Gugoy Ablatt

«“Shake You Down”

These major CHR stations all recognize the chart topping
- potential of a #1 mult-demographic crossover.

B104 PRO-FM add WNVZ 20-18 WDJX 29-16
WXKS WAVA add Q105 add WDLX 24-20
WKSE 94Q deb 31 B96 deb 33  WKZL 23-19
WPLJ 19-14  Z93 add 92X add Z102 25-19
Z100 20-11 KRBE add FM102

B94 add Y100 20-9 WROQ 13-10

68/16, 29%, HOTS: 7%

the By Sivters Band * ‘

«| Wonder Who’s Out Tonight?”

The Columbia commitment continues. A top of the stack re-listen priority.

KZzP 26-24 KRQ deb-30
KZZU add WGFM 36-31

1986, (8BS Inc
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Continued from Page 46

asleep. Every time I punch an
AOR station, I hear an oldie. It
needs to wake up, go back to its
roots, and give shots to new artists
that fit the format.”

However, he’s not throwing in
the towel yet. “We remain commit-
ted to AOR. You’d be a fool to write
off a format that so many people
listen to, even if it’s not doing for
you right now what you'd like to
see it do.

“Yes, AOR radio is not breaking
as many artists as it once did and
probably will again sometime in
the future. But in the meantime,
my directive to the AQR depart-
ment js to be the exception to the
rule and not let that be the case for
MCA artists. Let's fight even
harder for exposure.”

— -

Al Coury
Senior Promotion &
Marketing Executive,

B Geffen

Geffen has recently seen AOR
mainstay Peter Gabriel score his
first big CHR success. After selling
in the neighborhood of 350,000 al-
bums per release, Gabriel is now
well over platinum.

Coury could be describing Gab-
riel's climb when he explains
AOR’s role in developing new acts.
“Sometimes you sign an act that
initially has great album tracks,
but you know is going to take three
albums before it has a ‘hit,” When
you believe in that act over the long
haul, that’s when AOR plays a vital
role and you work the act vigorous-
ly there.”

AOR

He forecasts a swing away from
the gold glut eventually. “AOR
goes through phases. This trend of
playing a lot of oldies may last
another three months. Then some
consultant or PD will go against
the trend, start playing a lot of cur-
rents, and his ratings will shoot up.
The guy in the next market getting
only mediocre results will see that
and follow him.”

Until then, he plans to hunker
down and fight rather than switch.
“We’re going to have to work hard-
er and put out better product. With
less slots for new acts, a good rec-
ord company is more critical about
the records it puts out and more re-
lentless about the records it goes
after. You don't just sit there and
count yourself out of the ballgame.”
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CAPITOLIZING ON THE VIEW — Several suit
“Wipe Out” to KLOS/Los Angeles. Kneelin
and PD Tim Kelly. The gentiemen standin,

Associate AOR Director Bill Bartlett, and original Surfaris bassist Randy Nuart.

P
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{

ably clad ladies deliver Herman Ze German's remake of the Surfaris’
g (I-r) are Programming Assistant Ron Stephan, Assistant PD Kurt Kelly,
g (I-r) are ex-Capitol rep Stan Gleason, VP/Rock Promotion Ray Tusken, |

“ROBERT CRAY is already
way ahead of his time, like

Hendrix was.”
—John Lee Hooker

s T —————— )

ROBERT CRAY

A “Strong Persuader”
With A “Smoking Gun”

“ROBERT CRAY? | think he’s
dynamite, really versatile and a

great player.”
—Eric Clapton

PolyGram Rocks Radio

Thkhkhkhkhhk hkhhhhhhh

Bones.

SEXTON IMPRESSES 91X — 91X/San Diego contest winners meet
Charlie Sexton after a show. Standin,
ner, Sexton, and two more winners.

g are (1) MGA’s Bob Osborn, win-
- Kneeling is 91X overnighter Bitly

"[;ll 1N,

PIA AT 'PYX — Believe it or don t, Pia Isadora was a guest DJ at WPYX/

Albany recently. Here she is between segues with morning star Bob
Mason (left) and News Director Bill Sheehan.

SEGUES

WTPA/Harrisburg PD Simon Jeff-
ries moves to the same post at
WAQX-AM & FM/Syracuse. His re-
placement is former 'TPA PD Jeff
Kauffman . Six-y'ear KPOIl/Honolu-
Iu PD Bill Mims steps down, with MD
Andy Preston named iInterim PD
WRXL/Richmond PD David Gross-
man adds programming duties for
Gold sister WRNL

WBCN/Boston Assistant PD Bob
Kranes moves to the same post at
sister WXRK/New York. At 'BCN, late-
nighter Carter Alan adds MD chores

. KNX-FM/Los Angeles MD Lou
Simon steps down . . KNAC/Long
Beach-L.A. MD Kevin Stephens re-
signs.

Longtime WDVE/Pittsburgh wake-
up duo Jimmy Roach & Steve Han-
sen splits for WSHE/Miami mornings

Matthew Wolf is new to Z-Rock
overnights . . . Eric Milter moves from
WKRR/Greensboro overnights to
WXQR/Jacksonville, NC afternoons
and production . . . Jim Clark leaves
WZZQ/Terre Haute afternoons for
KWK/St. Louis At WXLP/Quad
Cities IA, Jim Hunter returns to over-
nights, while Steve DeBoever moves
to nights . . . Dave Mitchelt is new to
KMTN/Jackson Hole, WY middays

Jupiter replaces Juani Tantillo
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