FIVE Reasons for RADIO Sales
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Replacement Condensers
Have Captured the Country ...

Thous e service men from coast to investment in development work has been
coast hd@dflreadv found for themselves the justified. Livery condenser replacement need
time savi@A\. . . profit building possibilitics is adequately covered because the line has

of these 1 Mallory Condensers. been built around an exhaustive studyv of
Once again'§y

mitlions of condensers now in use as
allory’s policy of unstinting original equipment.

No Condenser Line gives you wider
replacement possibilities

For example ith over 50 ratings to . .. they have been included in the line
choose from . . . wilh§ommon anode, common wherever size permits. Each condenser is at-
cathode and sepi\tc scctions too . . . lljacllvc,ncat,pel.‘manenlliy .markcd an.d defi-
Mallorv Tubular C cnscrs §ll FoUFEvery ll‘ll(‘I:V sealed against humidity and moisture.

1 and give the LR satisfactory answer Flexible six inch leads and exclusive mount-
HECCTENT L y ing features make installation simple. Your
to the problem of replg§¢ment for inexpen- Mallory-Yaxley distributor will give vou
sive compact receivers. Bfcognizing the uni- immediate service. Put yourself in line for

versality of multiple seplkate section units bigger profits. Order NOW'!

A—-Unils of larger diameter
supplicd with self-contained

feature for universal mounting
C These are provided with
bure wire leads at both ends.

... either vertical or horizontal.
Al leads at one end.

B — Supplied with simple ad- ' .
Because of their small size. no

justable strap for horizontal

) ing re is required.
mounting. Insulated lcads at mounung feature is require

both ends.

Use

MALLORY

REPLACEMENT REPLACEMENT
CONDENSERS... VIBRATORS VOLUME CONTROLS




A McGRAW-HILL

PUBLICATION

OCTOBER 1939

W. MacDONALD == Managing Editor

C. A. NUEBLING. = Technical Editor

J. H. AVELING Assistant Editor

HARRY PHILLIPS. Art Director

O. FRED. ROST. . . Contributing Editor

H. W. MATEER
Manager

LEE ROBINSON
Sales Manager

McGRAW-HILL PUBLISHING
COMPANY, INC.

JaMEs H. MOGRaw
Founder and Honorary Chairman

Publication Office
99-129 North Broadway, Aibany, N. X.
Editorial and Executive Offices
330 West 42nd Street, New York, N. Y.

Cable Address: MCGRAWHILL, New York
Member A.B.P. Member A.B.C.

James H. McGraw, Jr. ... .. . .....President
Howard Ehrlich. . . Executive Vice-President
Mason Britton. .. . Vice-Chairman
B. R. Putpmam. .. .. ..., . Treasurer
D. C. McGraw. .. ... D . Secretary
J. E. Blackburn, Jr 5 Dnecmr of Clrculmon

RADIOQ and Television RETATLING, October, 1939.
Vol. 24, No. 10. Published monthly, price 25¢ copy.
Subseription rates—United States and possessions,
Canada, Mexico and Central American countries,
$1. All other countrles $2 a year or twelve shil-
lings. Printed in U. 8. A. Entered as Becond
Class Matter, April 29, 1939, at Post Office,
Albany, N. Y., under the Act of March 3, 1879.
Cable address “’McGrawhill, New York.”” Mamber
of A.B.P. Member of AB.C. Copyright 1939 by
McGraw-Hill Publishing Co., Inc., 330 West 42d
Street, New York, N. Y.

Branch Offices: 520 North Michigan Ave., Chicago;
883 Mlssion St., San Francisco; Aldwych House,
Aldwych, London, W. C. 2: Washington; Phila-
delphia; (,Imeland Detroit; St. Louiz; Boston:;
Atlanta. Ga.

HOT COMPACT COMBINATIONS o
SOUTHERN DEALER LOOKS. |

WAR REVITALIZES SHORTWAVES . - B
RECORD SELLS RECORDS ... .. By Howard Barman
FALL AND WINTER SOUND . . By Robert S. Nash
NEW TUBE PRICE POLICIES
ELECTION TIE-IIN . ... ...
NEW PRODUCTS TO SELL
ON THE NEWSFRONT. .
CIRCUITS OF THE MONTH ..
TUBE CHECKER DATA .. ... .. ... ... ... ...
WHAT WILL IT COST TO FIX. .
TRIPLEX PORTABLE PRINCIPLES .
TRICKS OF THE TRADE .. o
WHERE YOU TELL US.... T

..By C. A Nuebling

SALES STATIC . ..

The gas gauge in my car won't work.
You must have installed the radio wrong!

I
12
14
16
8
20
23
24
27
28
30
44
54
57
58
6l
62
65
68




Already  Stromberg-Carlson  boasts  half
again as many more dealers as last year!
When a line attracts the trade to that ex-
tent, vou can be sure it offers sensational
profit possibilities. The answer is valuwes!
Values that ereate volume sales—in biyg
units—al a real profit!
Just look at three of them: The full-featured
No. 130-M Labyrinth radio with the pat-
ented Carpinchoe Leather Speaker for only
$99.95*! The gorgeous Stromberg-Carlson
No. 120-I’L automatic radio-phonograph for
only $139.50*! The big No. 120-L console
with a chassis that’s tops in performance
for only $75.00°—1he¢ lowest priced console
ever to bear the Stromberg-Carfson name!
If you haven't already switehed to radio’s
hottest line, send for full infermation
today!
Tl prices fo.b. Rochesters MY
Suhject 1o change withont notice.
Svromberg-Carlson Telephone Mfyg, Co.
249 Carlson Roud, Rochester. NU Y,

There €9 nothing finer than o

Stromberg-Carlson
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t Peary returned from his unsuc-

th Pole in 1906, he reported the

} that has since been indicated oo
ker Land.

Gregor led his scientific expedi-

flew over 100,000 square miles

ant finding a sign of the so-called

world is changed—with the
AYTHEON tubes. For Capt.

: pntact between airplane and base

_¢amp and with the . Weather Bureau in Washington,
D.C.,wereall equipped with dependable RAY THEONS!

Where lives are at stake and cost is no factor you will

invariably ind RAYTHEONS!

And yet, you can give this same dependable service

t our cus!omers—uxtbal(t a penny more cost than the

gst tube!

RAYTHEON price policy takes the sales

of the tube replacement business and

our turnover without sacrificing the

are entitled.

ON Jobber TODAY!
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\9\“‘\-&“

VWL quuet weamtw

NEWTON, MASS. ¢ NEW YORK o

""WORLD'S LARGEST EXCLUSIVE RADIO TUBE MANUFACTURERS”
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The national announcement of the
Farnsworth line is the biggest news in radio for
many years. Plan now to tie-up with this public
announcement by making the week of October 23rd
“Farnsworth Week’ in your store!

“THE GREATEST NAME IN TELEVISION IS THE
NEWEST NAME IN RADIO”

Millions of families will be reading this message in
The Saturday Evening Post . . . the thrilling story
of America’s television genius, Philo T. Farnsworth.
They will see sales-arousing pictures of beautiful Farns-
worth consoles, combinations, table models, portables
. . . created by Farnsworth television engineers . . .
every model a really competitive value.

FARNSWORTH PUTS REAL PROFIT INTO THE
RADIO BUSINESS

Thousands of orders are pouring in to the Farnsworth
factories, because progressive dealers know a good
deal and a good buy when they see one.

Low list prices meet all competition . . . yet are
carefully figured to give YOU a longer margin of
profit.

It is a complete non-conflicting line . . . every
type of set for every type of customer. And every
model has a “buy me”’ price tag on it.

HOW TO CASH IN—Here’s the way to
get every dollar of profit out of that sensational
public announcement in the October 28th issue of

The Saturday Evening Post.

1 See your Farnsworth distributor, get proofs of The Saturday
Evening Post ad to put up in your windows on Monday morn-
ing, October 23rd—break the news in your neighborhood before
the magazine reaches the stands. Let people know your store is
headquarters for the great new Farnsworth Radio.

Z Display several proofs of the ad—they will help you sell.

3 Be sure your salesmen have plenty of Farnsworth literature
to help them close more sales.

4 A representative line of Farnsworth Radios in your windows
will be a real traffic stopper. And a special Farnsworth section on
your floor will attract crowds to your radio department.

5 Increase the effectiveness of your own newspaper advertising
by featuring the Farnsworth Radio during this week of peak-
point interest.

6 See your Farnsworth distributor now. Let your “Farnsworth
Week”’ make more money for you.

FARNSWORTH TELEVISION & RADIO CORPORATION, FORT WAYNE AND MARION, INDIANA
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Capitalize on this smashing
double-page anmauncement
in The Saturday Evening Post
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‘ Here's the knock-out, big-demand item of the sea-

son—radio-phonograph combination (AK-59). Note
the richly grained woods in the beautifully proportioned
cabinet. 7 tubes, 2 wave bands, automatic volume con-
trol, Bilt-In-Tenna, 5-station push-button tuning, 12-
inch electro-dynamic speaker. Phonograph with Cape-
hart automatic record changer. Television-sound con-
nection. Your customers will sell themselves when
they hear it and learn its unbelievably low price.

Just look at this super-value console (AC-70) illus- ’
trated here. Note the superbly figured, classically
designed cabinet. 8 tubes, 3 wave bands, Flo-Lite dial,
6-station push-button tuning, built-in, rotatable loop
antenna, automatic volume control, 12-inch electro-
dynamic speaker, phonograph and television-sound
connection. An outstanding Farnsworth value . . . at
a list price that will ‘“go to town”’ for you, and with a
profit margin that really rings the cash register.
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