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JUST EXAMINE the new ER Power Pentode 

and you can clearly see that it has overside con- 
struction throughout which permits of widely 

spaced husky elements — and the patented 

Eveready Raytheon 4-piIIar construction per- 

manently insures precision spacing of all parts. 

These basic factors all contribute to uni- 

formity and long life — the two most important 
requirements of Power Pentodes. 

In all of the new-type tubes, with their many, 

heavy elements, the Eveready Raytheon 4-piIlar 

construction is a vital improvement. Compare 

these tubes with others! 

NATIONAL CARBON COMPANY, INC. 
General Offices: New York, N. Y. 

Branches: Chicago Kansas City New York San Francisco 
Unit of Union Carbide and Carbon Corporation 
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4-PILLAR RADIO TUBES 



NICE FRESH pentodes 

— MIGHTY M U'S 

— GORGEOUS GADGETS 

it«» /troveit devclopineiit will he neglceted in 
Imilding RrmiKwiok iu^triiinentn to a standard 
of imisieal [Wi-loruiaiice. 

Rriinswirk gives yon and your cttstomors far 
more tban"gadgets". 'I'i> yoo. Iti-iniswiek oilers 
uti estaldisbcd dealer poliey... sales to autlior- 
i/.ed dealers only . . . priee protection . . . 
stability and strengtli . . . and tbe opporhin ity 
to eoneenlrate on llrnnswick witii complete 
eordidenee in your hitnre. To your cuslonwrs, 
itrunswiek oilers enduring salisfueliun with a 
tnttsical ilistrnineilt they will be proud lo own 
ibrongli the years. 

And remember that the Brunswick "Slop- 
Ladder Sales Plan ' w ill step-up jour profits! 

Jhv/nswick. Jlcidio Corporation 
MANUFACTURERS OF RADIO, PANATROPE AND THE fFORLD FAMOUS BRUNSWICK RECORDS 

WEW YORK—CHICAGO—TOUON'l'O Subsidutry oj WARNER BROS. PICTURES, INC. 

BRUNSWICK RADIO 

Sure! . . . Brunswick bas *em all . .. and many 
of em eveltisively . . . But lluit isu t tbe only 
reason w by Brniiswiek Radio and Panalrope- 
wilb-Radio are tlie world's finest instruments 
for the reproduction of music. New devices 
ami leeliiiteal refineineuts mean very little in 
ibemselves . . . It's tbe way ibose reliuenieuts 
and devii-es are used tbal couuls! 

(If course, you'll always find in Brunswick 
instruments all the latest improvements 
and rcfineiiieiils in lube and circuit design. 
Wilb tbe enormous combiucd resources of 
Brunswick and Warner Bros. Pictures, and 
the bigbly specialized radio ami accousLieal 
teelmiqne tbal forms tbe background of these 
two great orgunizatious, you can be sure that 
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TX THEN voices that for years have ceased to sing 

Are heard across a thousand leagues tonight, 

Can space be other than a phantom thing 

Or time be longer than a rocket flight? 

Stanton A. Coblentz 
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Merchandising Record 

Guarantees the Value o f a 

Stromberg-Carlson Franchise 

THE Slromberg-Carlson franchise has always been fearlessly 
and justly administered, without favoritism . . . • 

The factory has never reduced its consumer prices .... 

Over-production has never necessitated dumping .... 

No receiver has ever been dropped from the Stromberg-Carlson 
line until dealers' inventories are exhausted .... 

Careful zoning of dealers has prevented over-crowding .... 

The all-important principles which we have stated in this and pre- 
vious advertisements give a Stromberg-Carlson franchise a real 
money value for the dealer. 

By maintaining one of the most completely equipped acoustical lab- 
oratories in the world, Stromberg-Carlson insures that its product 
shall at all times represeut the latest advancements known to the 
radio science. 

Stromberg-Carlson has recently put into effect a workers' unemploy- 
ment insurance plan. Such a plan is based on a manufacturer giving 
practically continuous employment to a standard-sized force of 
workers throughout the year—making for the development of expert 
workmen which is reflected in the quality of the product, and pre- 
venting mass seasonal production, which many times is over-pro- 
duction, A manufacturer who makes radio alone could not take this 
measure, as Stromberg-Carlson has done, which is so humane in 
itself, and results in such a high type of workmanship. 

Slromberg-Carlson unsurpassed quality Receivers range in price from 
$195 U> $375. The Multi-Record Radio (automatic radio-phonograph 
combination), $66(1. Prices, complete with tubes, East of Rockies.) 

Listen to the Stromberg-Carlson Hour Monday' Evenings over the I\ B C Blue 
JSetworlc and Assoriated Staliotts, 

STROMBERG-CARLSON TELEPHONE MFG. CO., ROCHESTER, N.Y. 
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MAKERS OF VOICE TRANSMISSION AND VOICE RECEPTION APPARATUS FOR MORE THAN THIRTY-FIVE YEARS 
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A n advertisement in 

THE AMERICAN WEEKLY 

reaches 5,500,000 families, 

comprising nearly % the pop- 

ulation of the United States. 

This is the greatest advertis- 

ing inducement a manufac- 

turer can employ to bring 

customers into your store. 

THE. AMERICAN 

a AyyF^K T 7 

Main Office: 959 Eighth Avenue, New York City 

Branch Offices: Palmolive Bldg., Chicago . , , 5 Winthrop Square, Boston . . . 753 Bonnie Brae, Los Angeles . . . 222 Monadnock Bldg., San Francisco 
11-250 General Motors Bldg., Detroit . . . 1138 Hanna Bldg., Cleveland , . , ioi Marietta St., Atlanta . . . International Office Bldg., St. Louis 
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AMERICAN BOSCH 

RADIO 

u-lx models^ 

ENGINEERING FEATURES THAT 

INCORPORATE EVERY WORTH- 

WHILE IMPROVEMENT IN RADIO 

• PENTODE TUBES 

• SUPER-HETERODYNE 
MODELS 

• FIVE TUBE MODELS 

. EIGHT TUBE MODELS 

• AMAZING SELECTIVITY 

• VARIABLE MU TUBES 
• TUNED RADIO 

FREQUENCY MODELS 
• PRICED COMPLETE 

WITH TUBES 
• PERSONAL RADIO MODELS 

• SURPRISING SENSITIVITY 

RANGING IN PRICE FROM ^4352 fcr/13950 
American Bosch Radio is licensed under patrnla and applications of R, C. A, Western prices slightly bighcr. 

» • 

UNITED AMERICAN 

SPRINGFIELD, MASS. Branc/ies: NEW YORK 
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AMERICAN BOSCH 

RADIO 

American bosch radio this year is a 

line of merchandise which has intense 

dealer and public interest. The price range 

—the engineering improvements — the quali- 

ty of the merchandise are generating busi- 

ness. In the"Personal Radio"American Bosch 

has created an Innovation that is winning 

wide spread attention. It is selling unlike 

anything you have ever merchandised be- 

fore. Write to the nearest American Bosch 

Branch today for the whole story, 

COMPLETE WITH TUBES-THE BEST IN RADIO 

BOSCH CORPORATION 

CHICAGO * DETROIT • SAN FRANCISCO 


