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TED HUSING’S BANDSTAND ratings seem to defy gravity.

They continue to go up-and-up-and-up even while radio listening in general

follows its usual summer decline. This genuine audience growth presages

a whopping market for Fall, greater audience at less cost-per-listener.

GET THE FACTS!

Call or write for brochure giving
Bandstand rates and data, and ask
a WHN representative for availabil-
ities and the latest Pulse rating story.

1540 Broadway «

- 50,000 WATTS
1050 Kilocycles « Clear Channel

WHN |

NEW YORK

Bryant 9.7800
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SHOWY OF
TOMORROW

RADIO’S dynamic march forward is portrayed
with dramatic emphasis in this, the 1947

edition of the “SHOWS OF TOMORROW.”
°

ERE is reflected the creative minds of pro-

ducers, program directors, agencies and

talent as they present the newest and best in pro-
gram ideas for the 1947-48 season.

R ADIO DAILY is grateful to everyone who has

contributed to this comprehensive edition.
We are especially mindful of the valued opinions
of over 600 program, directors whose appraisal of
programming is an important feature this year.
To all, we say—thank you.
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ON TARGET

The only shots that count are those that hit.
Weed and Company’s record for “on target”
selling is maintained by the accurately directed

efforts of its experienced representatives.

WEED

AND COMPANY

RADIO STATION REPRESENTATIVES

NEW YORIK * BOSTON * CHICAGO * DETROIT * SAN FRANCISCO * ATLANTA * HOLLYWOOD
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JURVEY REVEALS PROGRAM TRENDS—

——06306 “Program Directors “Oote.

By Franl: Burke

- Editor, Rabio DaiLy

Analysis of the opinions on ET programming indicates that the
cycle of mystery shows which have held sway for the past year
are losing ground in popularity with the broadcasters and that quiz
and cqudience participation shows likewise are not as popular as
they were. On the other hand the balloting shows that there is a
demand for more straight dramatic shows, more comedy programs
and that musical shows are still the leader in the transcribed
programming field.

ROGRAM directors—the unsung executives of radio broad-
-/ casting who daily shape the entertainment schedules of the
. nation’s stations—have definite views on what constitutes
ood programming. Their views, representing the opinions of 636
rogram directors, gives an insight into the entertainment pattern
r 1947-48.
In presenting the factual highlights of the program directors
arvey, RADIO DAILY is mindful of the thoroughness of those
articipating and the frankness of most of them in allowing their
ames to be used in connection with the questionnaires. The sig-
atures quthenticates their thinking and gives a truly accurate Giveaways Voted Down
ppraisal of the programming picture. .
- The practice of “giveaways” on both network and local programs
resulted in heavy badlloting both for and against merchandising
The first question answered was "What types of programs bring  promotion schemes. The majority of program directors—393, to be
ou the greatest listening GUdlenC?? This que§tlon—q11 emlbrcxc.mg exact—went on record as being against the giveaway practice .
s to entertainment—served to give a good idea of the listening ) . , . i
1stes-in every section of the country from lowly 250 watters to while 243 voted the use of merchandise as premiums as being
0,000 watt stations. Music—the perennial favorite of all program-  okay. In most cases those who voted against the practice were
ling—led in popularity. The exact voting for the first six follows: strongly opposed and many characterized the practice as under-
Ist Choice: Music...... 363 4th Choice: Dramatic... 169 mining radio advertising by the generous use of free plugs. Those
2nd Choice: News. ..... 283  Sth Choice: Quiz....... 150 who supported it seemed to think that if the “giveaways” were '
3rd Choice: chety. .... 207 6th Choice: Comedy.... 142 —presented with a minimum of plugs that such programming was
Sports programs, while not among the first six, ranked as among 164 objectionable. They admonished fellow broadcasters to use

e favorites with many program directors, while public service . . :
rograms also came in for a share of the votes. The surprising good tastle, however, and not to jeopardize the good will of the
commercial program sponsors.

spect of the voting, however, was the imporiance given “News'
Many and varied notations were made on the questionnaires

-'llhfa balloting. This vote refutes the claim in some agency circles
lat interest in news broadcasts are falling off and that the quality in answer to “What new program ideas have contributed to the i
success of your station the past year?” By and large very few NEW

f news programs fails to sustain interest among listeners.
:nlél :gtswei to 'C(.Sp?CifiC qt,ltt?stiont: "}]lDoldnf}\lArS prOgrgrrtlS Oft 131001 programs were presented but the program managers did come
I work c-igination continue to ho e same interest they ; : fmdeamd.

llcli during the wartime period?”’ the program directors ballotted as up with some new twists on old tried-and-true formats.
llows:

YES. ..o 8398 NO.....o.o'eeeernnnn. 238 Music Leads Local Shows

Most Popular Programs Chosen

Growing interest in transcribed shows was also indicated in
dlloting. The consensus of opinion seemed to be that where
anscribed shows are of high quality in their reproduction, the
verage listener is unable to differentiate between a live and
unscribed shows. All the answers, however, were not partial to
‘anscribed shows. Many program directors went on record for
ood live entertainment over the ET shows and stressed the better
andling of c:mmercials on the live shows.

ET Needs Expressed

Some program directors were critical of the type of programming
ow offered on ET's and many suggestions were advanced for
Tprovement. When asked specifically what improvements might
¥ made in transcribed programming the program directors

and transcribed, led in popularity among the local station presen-
tations. Next came localized news and special events. A great
number of the program directors emphasized their accomplish-
ments in giving more extensive treatment to local news and local
civic, religious, and other cultural happenings. The man-on-the-
street, back from a wartime hiatus, again walks the Main Streets
of the nation and seems just as popular as ever. Quiz programs, ‘
local forums, and teen-ager shows also are rated as good audience i
getters. The category which has leaped into most prominence this
vear is the Disc Jockey and stations boast from one to five of the k"‘
patter spinners. ‘

|
i
It was evident from the comments that musical programs, live ;s
"
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Aloted as follows:

More Half Hour Mystery
Shows

More Quarter Hour
Mystery Shows?

YES....209 NO....327 YES....223° NO....301
More Straight Dramatic More Musical Shows?
Shows? YES....361 NO....186
YES....324 NO....213 More Quiz or Audience
More Comedy Programs? Shows?
YES. .. .361 NO....202 YES....199 NO....315

LADIO DAILY -

The program directors, we have learned, are alert and welcome
an oppertunity to express their views, Some of these expressions,
representing large and small stations in many sections of the
country, make a wordy symposium which is carried in this edition.

RADIO DAILY bows low to the program directors for their con-
tribution in the interest of better radic programming. Their response
establishes this feature as an annual survey in our Shows of
Tomorrow edition.




News makes News

A new RADIO DAILY poll shows

that a majority of the nation’s Pro-

gram Directors place NEWS as
second most important in their daily

programming. Here is the score:

Question: “What programs give you the greatest listening audiepces?"

Answer: Music — 363
NEWS — 293
Variety — 207

Dramatic — 169

Quiz — 150

For the best in news .
For the best in programs

based on news . . . . .

THE ASSOCIATED PRESS

RADIO DIVISION
50 ROCKEFELLER PLAZA
NEW YORK 20, N. Y.
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JUOTES ON QUESTIONRAIRES

The opinions of program directors on current programming were many and varied and their re-
plies to the questionnaires brought to light provocative views on the subject which is of vital im-'

following paragraphs:

Transcriptions

(Q) Do you jeel the need of more
symphonic  discs, hillbilly, musical
omedy, novelty, swing, etc? (State
oreference.)

(A) “No. The market is already flood-
:d and the quantity of tunes being re-
eased prohibits getting full use of good
unes. Lots of good tunes are swamped
sefore they’ve had a chance.” RUSS C.
“OUGHLIN, KROW, Oakland, Calif.

“More classical musie, especially
:omplete operatic scores. Symphonies.”
JOBART G. STEPHENSON, IJR,

YCNT, Centralia, Il

“Symiphonic music seems to be pretty
vell covered, but there is a lack of good
wvelty and sweet-swing arrangements
vithout vocals.” ROYDEN W. PARKE,
YKBYV, Richmond, Ind.

“More legitimate performances  of

-urrent and standard pops, Too many
swchestras play music for dancing in.
trad of for listening.” DOUGLAS B.
SRANT, WMT, Cedar Rapids, lowa.

“Some ET companies nced a lit
le more practical programming in se-
ious music. Other types are adequately
upplicd by commereial dises™ AR

HUR OWENS, WCSH, Portland, Me.

“Two librariex chosen for halancee
chieve  the  desired  ende”  JAY

IEITIN, WIHYN, Holyoke, Mass.

“Not necessarily  dises, but intelli-
ently planned  programs  with  avail-
ble dises™ WILLIAM J. LOFBACK,
VSAM, Saginaw, Mich.

“I brlieve pop conecerts, production

to combat the preponderance of “bible-
belt” hillbilly that is being Dbroadcast
over supposedly distinguished siations.”
ROBERT MANN, WCCP, Savannah,
Ga.

“Definitely nced more sweel, as well
as swing music. Have some use for
novelty.” DON E. BOUDREAU, WCIL,
Carbondale, II1.

“We [feel there is a shortage of re.
corded symphonic material, especially
for use for our FM station.” RICHARD
E. FISCHER, WHAS, Louisville, Ky.

“Greatest need is for bigger orches-
tras playing popular music; more of
the Morton Gould, Dave Rose type.”
S. B. TREMBLE, KCMO, Kansas City,
Mo.

“Balance seems pretty well distri-
buted. Our particular need is for more
Irish songs than we are getting.” BOB
GREER, KPRK, Livingston, Mont.

“I feel that both good quality sym.
phonic as well as musical comedy discs
are too few and far between. Quality
refers to technical perfection” T. W,

AUSTIN, WFMY, Greenshoro, N, C.

[ “Since this area is partial to bhillbilly
music, we could use a larger number
of such dises. Novelty tunes are be-
coming more popular and could he used
in greater number, such as Phil Har.
ris tunes,” CARL E. DUCKETT, WBOB,

Galax, Va.

Preference
(Q) Do you think listeners have «
preference of either live or transcribed
showes?
(A) “The preference in this area is of

umhers, are most needed.” CITUCK
WLLEN, WIPR, Greenville, Mise,

“Symphonic transeriptions are defin-
’:l:\‘ in  demand”  EARL  KEYES,
VEPG, Atlantie City, N. 1.

“Transeription  companies  are  woe-
Ny weak with classies, No serviee of.
o much variety and no symphonie
otk at all. Mudeal comedy dises
‘ould help if received in greater num.

e, " OTIs MORSE. WSBA, York,
&,

“Mote novelty aml mooth dance
l'!d:. Kill the jumping jive™ NOR.
AN I HARRINGTON, KGLU, Saf.

el Aris.

“There jon't enourh really good hill.

illy, The symphonie works aren’t pro-|

ramutieslly varied enough.™ FELIX D,
DAME JRL KGER, Long
alif,

“Nuo. Need i for package shows (1s)
Ytery, drama rumrd.\‘." HUGH

» ERRY, K1Z. Demver, Colu.

Beach,

i

course, for live shows because there is
«o little live talent here, und networks
Chave not as yet invaded the territory,
. There i~ a natural tendeney to frown
on transcriptions, due to the fact that
the audienee has heard little else,” AL-
BERT E. LYTLE, KTKN, Ketehikan,
i Ala-ka.

‘ “1 1think

there i~ still a derided
Cpreference for live shows, even live
cohowe that are not done as well a-
~ome  transeription=.”  ARTIHHUR ]
ITAPGOOD, KPRL, Paso Robles, Calif,

prefer transeribed <howe because live
talent not of «uflicient ealiber,™

ie

L Conn,

H

|

| ~If the transeription is highfidelity
Swork 1 don't believe it makes any
ferenee, Surface noises and
‘ruin too many otherwise good
Lsrribed  howse™ JOHN T
f“‘l!l,'l", Gainesville, Fla.

i “No, cspecially not in Hawaii, where

“A« an independent ration, listeners.

i tuadly
W, S, BLACK, KFFXD), Nampa, [daho,
tDAVID SCOTT, WKNB, New Britain, '

portance to dll broadcasters. Radio Daily is privileged to present some of these opinions in the

or so late.” DONAL E. KLEIN, KPOA,
Honolulu, Hawaii.

“For the first time in my career in
radio, there seems to be (in our arca
at least), a preference for transcribed
shows. It’s possible to bring to the air
by transcription a greater amount of ac-
eepted talent than most program
budgets (local) would allow in the way
of live shows., Hillbillies are an excep-
l\ion. CARL FOX, KGBX, Springfield,
Mo.

“Most listeners don’t notice the dif-
ference. (Who does, unless they catch
the ET credit given?) Why it should,
I don’t understand, but listeners are a
little disappointed if a program is tran-
scribed. They have a feeling they arc
getting it ‘second-hand’.” GLEORGE F.
SHEPARD, WALL, Middletown, N. Y.

“The ‘sting’ of a transcribed program
has not been obliterated. In this writ-
ers opinion they still lack the warmth
that can be injected into a well-rounded,
well produced local show. Plaudits
Lowever, to such lolks as Ziv and Tran-
scription Sales, who have done a re-
markable job in raising the quality
level of ET programs.” BERNIE C.

: BARTH, WLOS, Asheville, N. C.

*Qur audience shows a preference for
transcribed shows with big name ap-
peal” L. J. STANTON, WDAS, Phila.

delphia, Pa,

“The listener doesn’t know when it’s
live or transeribed; he only knows
Croshy is transcribed because its Dheen
so widely publicized.” MORTON L
BLENDER, WIPRO, Providence, R. 1.

“With the exception of a few lis.
teners with keen musical ear, who de.
teet considerable Toss of quality on some
transcriptions, there scems to be little
objection to  transcribed programs.”
JAMES C. MILLER, I, WMFT, I'lor-

ence, Ala,

“The listeners have a preference of
live shows, mostly hecause when they
hear “the following s tranxeribed”
they feel that romething inferior iy
coming up, just because it isn't a live
show,” A, JACK KELLY, WGST, At

lanta, Ga.

“Not unless direetly a<ked that spe.
cific question. I think very few are ae.
consicious of any difference.

“Believe listeners prefer live rhows

Ceven when artists subecaliber compared

;lu
dif-
distortion |
tran. :

SEVER.

ET  artiss”  NEIL MeINTYRE,

WKYB, Paducah, Ky,

“No, very few pay any attention, and
there are no kickbacke if quality is

Sup. Would sugpest that the tran~crip-

- - H . -
“There i+ a erving need in thic area’ the radio listener< have beeome aee
b A L .
T avmsphonic and light elassieal dises! cuctomed 10 hearing net shows a week

‘ADI1O DAILY

tion boys on timed rhow~ chieck the
frasibility of volume “taping” for con.
stant_quality.” ROBERT C. PAULSON,
KATE, Albert Lea, Minn,

“No, there is no preference, in my
opinion. Calibre of material emerging
from loudspeaker determines aceepta-
bility.” RAYMOND KATZ, WHN, New
York, N. Y.

“Listeners want good entertainment,
Those of us in radio are conscious of
transcriptions and recordings, but the
listening audience is interested only
in what comes out of his or her loud
speaker in his or her own home. JOHN
HADE, WJZ, New York, N. Y.

“The average listener doesn’t know
a transcribed show from a live one—
if quality of the platters is good. 8 out
of 10 don’t know what the word “tran-
scribed” means for certain.” RICHARD
G. ORAM, WRRN, Warren, Ohio.

“No preference if choice is between
net delayed stuff and live. Very definite
choice against canned programs as shot
out by national “canniug factories” . ..
should spend their dough on bhuilding
stars for net shows.” JOSPEIT T. HAL-
LOCK, KUGN, Eugene, Ore.

“l believe they definitely prefer live
broadecasts because of the public’s gem-
ern] attitude. If no transcription identi-
fication weie given, 1 doubt if listeners
would be able to identify transcribed
shows, and would therefore not he able
to state a definite preference.” E, C.

PIEPLOW, KABR, Abcrdeen, S. D.

Popularity

(Q) What types of locally originated
shows are most popular with your lis-
teners?

(A)  “Hillbilly draws by far the most
mail, however, T doubt that indicates
largest audicnce. Platter shows with a
couple of dise jockeys bantering Dback
and  forth,” ROBLERT M. HOPE,
WSFA, Mompomery, Ala,

“News broadeasts rank first in regu-
lar schedule of Toeal broadeasts,  Spe-
cinl events coverage of local lap-

penings ranking second, only hecause
of irregular broadeasting of such pro-
prams.” HHOWARD B. HAYES, WPIK,
Washington, DD, C.

“Our new  show, “Neighborhood
Bridge Club™ in which loeally prominent
women play Dbridge in studio, play is
deseribed  and  prizes  given to them
and to listener,  Local Tive musjcals,
diglogue newseasts, public serviee pro-
grans always good” READ W, WYNN,

WTAL, Tallahassee, Fla.
—_—

“Ouiz  rhows, news, local voenl
groups, and rolo ringers. All kinds of
»pm:iul events about the lhome town.
Sports and round-table discussions, in-
terviews” RAY ARVIN, KORN, I're-
mont, Nebr,

“Programs that are strictly local In
flavor—whether they be speech or e
sie” GEORGE 11, WILSON, K.
WSTV, Steubenville, Ohio.

(Continued on Page 13)
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ULSTIONVAIRE QUOTES

(Continued jrom Page 11)

—

“Quiz and varicty shows arc the fav.
yrite of this area.” R, GAYLORD WAL-
'ER, WARD, Johnstown, Pa,

“Quizzes, intervicws—in the live tal-
nt category, but our local rcquest rec-
rd shows lead the field in popularity.”
W. . HARRIS, JR., -WEVA, Fred-
ricksburg, Va.

“Home produced dromatie shows with

some music has proved the greatest
wudience  drawing power.” MARLIN
5. SMYTHE, KRKO, Everett, Wash.

“Ncws programs with the latest local
ind state events. Listeners can get
vorld news on any station, but we are
he only source for local news during
he day since the local paper isn’t print-
ed until late aflternoon.” LYMAN
MERENS, WRJN, Racine, Wisc.

“If some one can do something
about making the Hollywood boys
realize that their “so called” modern
music, (Kenton, Krupa trio, Alvino
Raye, and the other guys who go [or
these nerve racking noise arrangements)
costs the radio station listeners every
lime we play it, they will be deing us
1 favor. The people are reached in
the homc¢ and who are the buying
aublic find it tests their audience loy-
ity too greatly. We bave more com-
Jlaints on these over-blown, overar-
‘anged, over-rated numbers than any
sther single thing. I think if the Music
Vlen of Hollywood would get out and
neet some of the people who are sup-
josed to listen to their music instead
o just creating Musicians music, they
vould find more general acceptance. I
an sell more merchandise and hold
nore listeners with Lombarde, Kaye,
3lue Barron, Jan Garber, Music of Man-
uttan, ete.” RAY C. SMUCKER,
YUM, Yuma, Ariz.

. “T would say the audience is equally
livided Detween the musical and quiz
rograms.” TURNER COOKE, WMAS,
ipringfield, Mass.

! “Perhaps the disec jockey with his
pecial line of chatter would hold
“tellar lionors, due to the extreme popu-
arity of that type of entertainment.
lowever, it might be added that ex-
‘eptions  will have to be made with
ny type of entertainment that falls
nto the “fad” line. Extremely popular
Ut won’t last.” HERBERT MERTZ,
VILB, Detroit, Mich.

[ . . .
Being in a farm community of eourse
¢ lean to string band shows with a

ood interest going to local sports.”
ILF S. BELDING, KXLO, Lewiston,
Tom,

“Because of our foreign language pro-
Tam structure, we have found our lis-
tners partial to musical programs which
“alure the music of their particular
Wionality, They are cnthusiastic also
‘out  sonp  operas  broadeast  in
heir language.” CHARLES BALTIN,
T110M, Jersey City-New York.

Giveaways
Q) Do you approve of ‘giveaways’ on |
rograms where commercial credits are
-equired?
A)  “Approve of local program give.!
ways by national concerns but not by
Tospective  local advertisers;  belicve

YADIO DAILY

networks and stations should definitely
limit giveaways per day.” DICK JOY,
KCMJ, Palm Springs, Calif.

“No. It’s very cheapening to radio
and should he discontinued. Why not
get the NAB, on this? PHIL SUTTER.
FIELD, WKLX, Lexingion, Ky.

“No. This phase of radio is running
away with itself, It’s time radio stopped
trying to ‘buy’ listencrs with gimmicks.”
HOWARD K. FINCH WJIM, Lunsing,
Mich.

“I disapprove of every facet of give-
aways. They put radio on the same level
as carnival side-shows—and we're ry-
ing hard 10 convince pcople that radie
is far and above any other medium for
news, entertainment and education.”
W. C. (BUD) BLANCHETTE, KGVO,
Missoula, Mont.

“Definitely no. This tends to break
down the whole purpose of advertising.
I think a sustaining should be just that,
and nothing more. When a product is
mentioned on a sustaining show it is
automatically commercial.” WILLIAM
G. WALTER, KOLT, Scottshluff, Nebr.

“No, I believe it’s clieap advertising
and tends to antagonize listeners who
lhave no chance to get the giveaways.”
BOB VAN DRIEL, KGGM, Albu-
querque, N. M.

“Yes, if the giveaways were obtained
frec or at a sharp concession in price.”
L. RAY MeCLOSKLEY, WNBF, Bing-
hamton, N. Y.

“I prefer to disapprove of giveaways
rather than the commercial credits that
sometimes make them possible. T think
that there is little doubt that giveaways
are used to compensate for program
weakness and lack of program ideus.”
H. M. SHREVE, KTOK, Oklahoma
City, Okla.

“Definitely yes, providing plugs are
held to minimum. Giveaways aid us in
getting large audiences, and are defin-
itely needed. Could not buy them on
budget. Also feel we are nurturing
new prospective accounts by this meth-
0od.” MURRAY ARNOLD, WIP, Phil-
adelphia, Pa.

“In general T think radio would be
better if programs had to stand or [all
on the merits of the show itsclf, rather
thari a giveaway inducement. However,
I bhave no serious objections to give-
aways.,” CHARLES A. McMAHON,
WNOX, Knoxville, Tenn.

“No objection to them, and since
listeners do not seem to object, and
some  local sponsors definitely like
them, sce nothing too objectional when
the commercial credits are  skillfully
and not too blatantly made.” CONRAD
M BROWN, KVOR, Colorado Springs,
Colo.

“No, not as a rule. We cannot com.
pete  with the fabulous prizes given
on a comparable basis on network pro-
grams.” FRED DAIGER, WSTC, Stam-
ford, Conn.

“lI don't believe that so-called com-
mercial eredits either add or detract

the listencrs interest. The average lis-
tener probably couldn’t tell you wheth-

from a show, so long as the show holds,

er or not commercinl eredits were given
on the show” CHARLES T WRIGHT,
WELL, New Haven, Conn.

“No, but unless station or  sponsor
foots the bill, s o necessary  evil.”
IIEIICI(N“'] ADAMS, WPDQ, Jacksonville
fa,

y

“No, I think pgivenways (50 many
and so expensive for the work required)
have hurt radio”  DOUG HADLEY,
WIPE, Herrin, 111,

“Personally 1 do not approve as
it minimizes the chances of selling
them time; however, the giveaways do
contribute to the popularity of many
programs.” BEVERLY BROWN, WNOE,
New Orleans, La.,

“Buying an audience with giveaways
appears to be the aceepted way . . .
would like to sce shows stand on own
merit . . . real showmanship applied
to scripts, productions, ete., might cease
rearrgngement of net shows as well as
chenges in national ratings.” RICHARD
E. BATES, WGAN, Portland, Mec.

“No, unless sponsor is willing to re-
duce lis own commercial time under
NAB standards.” DON MURRAY,
WAZL, Hazleton, Pa.

“Not unless program is comnercially
sponsored and the sponsors products
form the mail bulk of the giveaways.”
STERLING W . WRIGHT, WORD,
Spartanburg, S. C.

New Ideas

(Q) What new program ideas have
contributed 1o the success of your sta-
tion the past year?

(A) “Reduction of ecommercial copy
length, use of “fricndly’ voices. No punch
announcers, Teen-Age Forum, discussing
tcen problems and parents. Improved
news service, especially local covcrage.
Eliminations, so far as possible, of 5-
minute (eatures with programming in
15-minute segments. Notable exceptions
include a very few 5-minute newscasts.”

PAUL M. JONES, WFLA, Tampa, Fla.

“A new farm women’s half-hour show
and yet to be presented this summer,
a series of 15-minute dramatic shows
presented by casts from the State
Teachers College. An editorial pro-
gram in co-operation with the local
newspaper about present needs in our
city.” CATHERINE LICK, KBIO,
Burley, Idaho.

“Remotes direct from retail stores
have proven popular. A remote [rom
one of the theaters feauring organ mu-
sic sequred many regular listeners.”
A. WAYNE BEAVERS, KGFW, Kear-

ney, Nebr.

“Wholesome, family live type.”

DAVID McKAY, KOLO, Reno, Nev.

“A teen-age show encompassing the
entire high school scetion of this par-
ticular city brought constructive no-
toriety to this station.” WARREN Il
JOURNAY, WFEA, Manchester, N. H.

“Special programs — reflecting the
contemporary activitics of the coverage
area through remote broadeasts of Io-
cal cvents or through studio programs
related 1o such events, General pro-
gramming—constantly giarding program
balance so that there is mo reason for
turning off the station. In mu~i"—-tulmg
out extremes in music types.” JERRY

BAKER, WCTC, New Brunswick, N. J,

wire recorder may prove to be big au-
dience builder, ‘Mr, and Mre)’ tuke wire
recorder 1o visit local cluby, meetings,
pienies and other loeal affairs for color,
interviews and chatter about community
effort and things of interest,” B, K.
GAMBLE, WBTA, Batavia, N. Y.

“Record Busters,” a romedy request
show that bresks records that people
dislike. Special events recorded on tape,”
BILL MINEHART, KORE, Bugene,
Ore.

“The World’s A Stage” (the show
ubout show busines) with “shortwave
pickups from various show world cen-
ters around the world, Idea is that the
universal appeal of show lbusiness can
and is playing important part in let
ter international relations, Loaded with
name stars, and given top flight produe-
tion, series gets across worthy thought
with sock entertainment appeal.” DICK
REDMOND, WHP, Harrishurg, Pa.

“A hall-hour program weekly, called
“This Is Roanoke.” This show throws
the spotlight on the past, present and
future of our community and spares
no effort or cost to acquaint our citi-
zens with all the aspects of Roanoke
Iife. Cast averages 15 persons and talent
costs arc approximately six times the
cost of station time. Sponsor is Shen-
andoah Life Insurance Company.” BOB
MENEFEE, WSLS, Roanoke, Va.

“Life Looks Back,” done in form
of newscast, reviewing cvents of 10 years
ago as scen through the pages of Life
Magazine (then in its first year); “La-
dics Day,” theater program with re-
corded interviews Dbetween local an-
nouncer and celebrities; also local and
visiting celebrities interviewed.” GER-

RY O’BRIEN, XTUC, Tucson, Ariz.

“Increased sports reporting and varied
sports program, covering local picture.
Programs designed for children, where
they participate (rom home. (Drawing
by Music).” FRANKYE C. WALKER,
WFOY, St. Augustine, Fla.

“LExtensive coverage of local events
(elections, sports) giving the listeners
a ehoice (i.e., not placing a similar
program opposite a competitive pro-
gram of the same type).” GEORGE
SCOTT, WBBQ, Augusta, Ga.

“Quad-City Cruise.” Daily wire re-
corded interviews [rom all parts of the
Quad-City arca comprising East Mo-
line, Moline and Rock Island, Ill., and
Davenport, Iowa. “Quad-City College
Forum.” Two students from each of
our local colleges discuss local prob-
lems and national problems as they
affcet this community,” FOREST W.
COOKE, WHBF, Rock Island, IIl.

“Don’t believe there’s been new
idea in radio for some time. How-
ever, new angles on quiz programs,
and one man show “story tellers” have
been doing rather well.” STANLEY
HOLIDAY, WDSU, New Orleans, La.

a

“Broadcast of United Nations ses-
sions.” SEYMOUR N, SIEGEL, WNYC,
New York, N. Y.

“Principally sports remote from prize
fights and ball games, street shows, and
tele quiz, Not new, but always pood.
Newest thing here is 30 min. platter
show, with no gab and latest hit tunes
(uninterrupted). We design all our
music shows to less gab, and more
and Dbetter music and it’s paying off

for us.” J. NORMAN YOUNG, WAYS,

“Recent development of a show using

Charlotte, N. C,
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SIMPLE QUIZ ™ BUYERS

""BY THE WAY, LADIES, WE
HAVE A FEW TICKETS

{ FOR''CLUB I300" FOR

\ A FEW DAYS IN JULY IF
ANY OF YOU WOULD
LIKE TO HAVE THEM."

(see below)

How MANY RESPONSES

DID THIS ONE ANNOUNCEMENT PULL?

Go ahead, write your guess on the margin. See just
how far you miss the correct total.

BIG? Yes, stupendous!

STUPENDOUS? You bet—but it’s ten to one
you’ll still underestimate what just a single announce-
ment, on a hot June afternoon (June, that is, when
Hoopers are supposedly low) brought in the way of
requests for tickets to WFBR LIVE SHOWS.

LIVE SHOWS: Certainly. While we are proud to
be ABC’s Baltimore outlet to 1,200,000 listeners in a
rich, spending new Baltimore market... we
think our live shows have a lot to do with WFBR’s
consistently high tune in.

For only at WFBR can Baltimoreans see live
shows, meet radio personalities, participate in pro-
grams, get the close up of modern radio in action.

Anyone can sell you their spot on the dial, but in
Baltimore only WFBR delivers the good-will, the
prestige, and the live, visible support of a complete
radio service.

NOW ABOUT THAT RETURN...... YOUR
ANSWER WRITTEN DOWN?

A B.C.~5000 WATTS AND 1,200,000 LISTENER FRIENDS
NATIONAL REPRESENTATIVE — JOHN BLAIR & CO.

1
RADIO DAIIHI f%



A

zbel, Clyde..... KIFI—Idaho Fnils, Idahe
\dams, Bernie. ... WPDQ—Jacksonville, Fla,
\dams, Fellx D,.KGER—Long Beach, Calif.
\dams, Willlam, J., WHEC—Rochester, N, X,
\lbinger, Al.......WCOL—Columbus, Ohio
Allen, Chuck WJIPR—Greenvllle, Miss.
Allen, Lloyd. KGIW—Alnmosa, Cole.
Andrews. Dean, « . WI'TM—Trenton, -N, J.
Anno, Mary........WATW—Aghland, Wis.
Archer, Adn... WMOA—DMarietta, Ohijo
Arnold, Murray.....WIP—DPhiladelphin, Pa.
Arrington, Bill.....WMRC—Greenville, S. C.
Arvin, Ray.........KORN—TFremont, Neb.
\ustin, T. W.....WEFMY—Greensboro, N, C.

B

3alley, Mel... .....KEX—DPortland, Ore.
3alley, Norman E....WKXL—Concord, N, L.
3altin, Charles. . . WIIOM—Jersey City, N. J.
3anks, D.........WIIAT—Philadelphia, Pa.
3arber, Mary.........KOPP—Ogden, Utah
3arr, Fred. .. . . WWRY—Woodside, N. Y.
tarry, Kenn R..KUOM—Minnenpolis, Minn.
sarth, Bernie C. . WLOS—Asheville, N. C.
tartlett, Paul R KFRE—TFresno, Calif.
jates, Richard E, GAN—TLortlnnd, Maine
teavers, A. Wayne...KGFW—Kearney, Neb.
teehler, Elmer G.....KGEK—Sterling, Colo.
telding, Lee S.....KXLO—Lewiston, Mont.

tennett, David..... WKBQ—Harrisburg, Pa.
tennett, K. R. ...... KGEM-—Doise, Idaho
terg, Hal........WILK—Wilkes-Barre, Pa.

tessen, Tonv...KWAC—San Antonio, Texas
tettinson, Winslow i

X WHEDB—TPortsmouth, N. IIL.
tigley, David E.......WJOI—Florence, Aln.
lgnell, Frank.. WIBA—DMadison, Wis.
SIshop, Kenneth IB.. KAND—Corsicana, Texas
Nack, J. A..... ... WGH—Norfolk, Vn.
Mack, W, S. .KFXD—Nampa, Idaho
tlake,

William E, ;
WRON—Ronceverte, W. Va.
$lanchette, W. C...KGV0—DMissoula, Mont.
tlender, Morton I,. WPRO—Providence, R. L.
‘Mlizzard, Louis C.....WMSL—Decntur, Ala.
loudreau, Don E,...WCIL—Carbondale, 11l
lough, Edward F..WPAG—aAnn Arbor, Mich.
toyd, G. F.......WPAY—Portsmouth, Ohio
fradshaw . ....KFBI—Wichita, Kans.
irazeal, R, KHQ—Spokane, Wash.
Iriqsette, A, J.... 'AG—\Worcester, Mass.
trown, Beverly...WNOE—New Orleans, La.
irown, Conrad M
KVOR—Colorado Springs, Cola.
trown, Stanley K....KGAK—Gallup, N. M.
troyles, Marvin. . XCOR—San Antonio, Trxas
tryson, Judy. ... WITCN—DMinneapolis, Minn.
tuenning, "Paul
. KOCY, KOCY-FM—Oklahoma City, Okla.
tulsset, Vietor....... WLOF—0Orlando, Fla.
tulotti, Charles. . ..KHJ—Tlollywood, Calif.

lurton, D, A. <+ «+.. WLBC—DMuncie, Ind,
tattram, J. W, ..... WCAD—Gadsden, Alan.
C

‘afferty, Tom. .KDYL—Salt Lake City, Utah
‘aldwell, Jay. .. WPLII—Huntington, W. Va.
‘allaway, Bernice. . WKBII—La Crosse, Wis.

‘ampbell, Dick. .......KOME—Tulsa," Okla.
‘ampbell, Vann, WAGC—Chattanooga, Tenn,
‘arey, Sam...... . .WRYA—Richmond, Va.
‘arr, Thomas S.....WANN-—Annapolis, Md.
‘arr, Wess. ..., .. KSEL—Lubbock, Texns
‘arter, Harvey. ., WMUR-—Manchester, N. IL
‘ary, Marvey...... WKRC—Cineinnati, Ohio
‘eell, Charles, . KFLW—KIlumath Falls, Ore.
‘hambers, BHL. ... .KECK—Odessn, Texns
‘Iark. Lowell,.... KTMC—D>McAlester, Okla.
‘leghorn, John..... WMC—DMemphis, Tenn.
‘oxley, Donald...... WCBC—Anderson, Ind,

.. . WBGE—Atlanta, Ga.
. . WKMO—Kokomo, Ind.
.WACLE—Chicopee, Mngs,
.WIHBI'—HRock Island, Iil.
ocke Ted W.. .KOIN—TPortland, Ore.
ooke, FTn-pe-, :‘t'\lAS—Sprlngﬂ(-hl. Mnss,
oslett, Franklin D.

WBRE—Wilkes-Barre, Pa.
oughlan, Russ C,..KROW-—O0akland, Calif.
unningham, Hal

KUTA—Salt Lake City, Utah
onningham, Owen

KGMB—Tonolulu, Hawnfl

b

KTrIt0—T.ongview, Texar
Stamford, Conn,

‘aleman, M, C...
‘ollng, Sid.. .

‘olwell, Terry
anke, Foreut

ltrtls, Jumes R.. ..
miger, Fred,

Wiy, t......... vv. . WING—Dayton, Ohle
‘ambuchi, Tobert W.. . WERB—Buffalo, N, Y.
fanlely, Fd .. . WGRV—Greeneville, Tenn,

fanzig, -h-rr
tean, B3411,

Yonaechy, \'Irglnlu,
telel, ol Van. .

.WINS—New York, N, Y.

SWIRE—Indianapolis, Ind.
. WERC—"Frle, Pn.

—Albuquerque, N, M.

u Bols, Charles KBMY—DBHlings, Mant.
Meekett, Carl F... .. . WBOB—(Gnlax, Vn,

Ninhur, W, . \I(l——-l\nlnmnmo. Mich.
tpee, Tenry. .. .. - “ WI—New Orleans, La,

E

:dmumh. John .. . KTHT—Houston, Texax
dwards, Hownrd

RKBWIh—Brownwood, Texax

dehorn, Trederlck Jd.. . KXI—Tortlnnd, Ore,

Mman, Beadiey K.. ... WAAF—Chleagd, 111

‘Nand, Ted. \'ﬂ\/,—uun(ln:ton. W, Va,

Jdr!‘d "u", Ke-I"eorin, 111,

:hrl:ht Taul, “T\I\-—- St. Louls, T,

“tes, Hobert ¢, WSJS—Winston-Salem, N. C.

participated in the survey.

to remain anonymous:

Program Directors’Roll Call

Herewith is a paiﬁal roll call of the program directors who

others indicated on their q;uestlonncm'es that they preferred

Two-hundred and fifty-eight

I
Falrbanks, Lynn N,
KF1Z—Fond-Du-Lac, Wise.
. WBYN—Brooklyn, N. Y.
.WTSP—St, Petersburg, ‘Ea.
Fedderson, John, . KLAC—Los Angeles, Calif,
Fell, John....... . . » « WCMI—Ashland, 'Ky,
Field, George.....WEVD—New York, N. Y.
Figi, Mig.... .. « WAUX—Waukesha, §Vis.
Finch, IMoward K....WJIM—Lansing, Mich,
Fischer, Richard E,..WHAS—Louisville, Ky.
Fischman, William J. WMBO—Auburn, X. Y.
Fitzer, Dean...... WDAF-—Kannsas City, Mo.
Fox, Carl..., KGBX—Springfleld, Mo.
Frayscth, Gilmore F, KMfiL—Marshall, Minn,
Frechette, George T.
WFIIR—Wisconsin Rapids, Wisc.
Freburg, Charles R.. . WOC—Davenport, Iowa
Frymire, Lawrenece
WEKAR—East Lansing, Mich.
Fuller, Mildred
KRDO—Colorade Springs, Tolo.

G

.WBTA—Datavia, N. Y.
...... WPIC—Sharon, Pa.
. .KYSM—Mankato, Minn.
WFUN—IIuntsville, Ala.
. WARD—Johnstown. Pa.
.WHDL—~O0lean, N. Y.
....... KREOQO-—Indie, Calif.
WLBJ—DBowling Green, Ry-

Fariss, William, ,
Faulkner, Jack.

Gamble, E. R...... .
Gamble, Paul. .
Gardner, Bob. .
Garrison, John. .
Gaylord, Walter R.
Gibson, Lloyd B...
besun, Riley. .
Givesi, Ken.....
Godofsky, Paul
WHLI-WIINY—Tlcmpstead, N. Y.
George, Abner II,. ., KOTA—Rapid City. S. D.
Grant, Douglas. . . WMT—Ccdar Rapids, Iowa
Greenlaw, Sherwin, . WLNII—Laconin, N. H.
Greer, Bob .KPRK—Livingston, Mont.
Grilin, John A....... Durango, Colo.
Gunn, Buekingham W...WGN—Chicago, Il
Guyer, R, Sauferd. ... WBRTM—Danville, Va.

—
-
o]

H

Hadley, Doug.......... WJIPF—Uerrin, IiI.
Hageman, 11, L........WADC—Akron, Ohio
IIairgrove, Jim..... KIOX—DBay City, Texas
Halff, Hugh A. L. WOAI—San Antonio, Texns
IIallock, Joseph...... KUGN—Eugene, Orc.
Ilapgoad, Arthur J.

KPRL—DPaso Robles, Calif.
Iardison, Bob,..... KYWC—Vernon, Texas
Harrington, Norman B. KGLU—SaiTord, Ariz.
Harris, M...... WIVA—Fredericksburg, Va.

Harrison, J, W..,.

.KFMB—San Diego, Calif.
Hartrick, George A WJILS—DBcekley, W. Va.
Ilautman, James J . . KLPM—NMinot, S. D
Hawkins, Jack........ KIUN—T’ccos, Texas
Hays, Don, ....... WIWNR—DBeckley, W, Va.
Hayes, Glenn C........ WBMI—DMacon, Ga.
Iayes, Howard B,

WIIK—Alexandrin, Ya.; Washington, D, C,
Heltin, Jay VIIYN—Ilolyoke, Mass.
Helms, Jesse. . WCBT—Roanoke Rapids, N, C.
Ilendrix, CIfT........KGIIF—Tucblo, Colo,
Henry, Lew. ..
Henson, Douglas
Ilerbert, Ralph D,
I, Russell T
IHoiTmnn, Jack N
Ilolland, Herschel,
Tiollday, Stanley
Iloover, Bill..
Hope, IRobert N

. . WHKK—Akron, Ohio
MVYG—-Milledgeville, Gn.
KILO—Grand Yorks. N. N.
.WMDBI—Chicngo, IlL
. KFMJ—Tulsn, Okla.
hGhO—Dodgc City, Kans.
. . WDSU—New Orlenns, La.
KADA—Ada, Okla.
. \'Slu\l—)[on(gomcry Aln,
IToward, John. . . WHJB—Greensburg, Pa.
Iloward, Walter. . \\'l!lt‘—\\niubun, Conn.
Ilubbard, J. Harley

KXOX—Sweetwater, Texns

Hundley, Allen. .. .. .KPDR—Alcxandrla, La,
Hunsberger, J. Paul, WWBZ—Vineland, N, "J,
IHunter, C. M........ WHK—Cleveland, Ohlo

Hunter, Charles V.. ..
Huseby, Larry
ITuston, Jnck

WJW—Cleveland, Ohlo
KVI—Seattle-Tacomn, Wash.
+ .KFOR—Lincolp, Neb.

J

.. WRAW-—Recading, Pa.
. WDNC—Durham, N, C.

ducknson, Calvin. ..,
fapman, J, Irunk, ..

denking, Byron, ... . WIFBC—Greenville, S. C.
Johnson, Dick....WSVYA—IInrrisonburg, Va.
Jolley, 1eRoy......... KWIL—Albany, Ore.
Jonex, Don.. . {ANA—Anncondn, Mont
Jones, Paul \l ......... WrLA—Tampa, Fia,
Journay, Warren I,

WFEA—>Manchester, N, II,
Joy, Diek...... KCMJ—DPalm Springs, Calif,
Junell, Frank....... KROD—El PI'aro, Texny

K

LWOMT—)Maultowoe, Wise.
JKWK—St, Louls, Mo,
S—White Plnins, N, Y.

. WIIN—New York, N. Y,
“ IlTs‘\—]luntlnzmn. W. Yu.

Kadow, F, M....
Kalser, Ruxsell
Kaler, Randall.
Katz, Ray mnml
Kaymnan, Mike.

-u:ene, Tex......KTFS—Texarkans, Texan

RADIO DALLY

Keefe, Hownrd h I'R—Springfield, Mnss,
Kreer Xen. .. .WESC—Greenville, 8, C,
Kelly, Jack ‘\. ....... JWGST—Atlantn, Ga.

Kemp, Willlam T.. . KVOP—Plainview, Texas
Keyes, Earl. ....WFI'G—Atlantic City, N. J.
King, Sldney. . . WBHB—TFitzgerald;, Gau.
Kirchener, T...,.KGFJ—Los Angeles, Callf.
Kirk, Ben V.........KQV—Pittsburgh, Ia

Klein, Donald E., .KI’OA—-IIonolu]u, llnwnll
Knightiinger, Ted R...KMO—Tacoma, Wash,
Krieghofl, Sybil...... WIBK-——Detrait, Xigh.
Krough, Bill, .,WCNC—Elizabeth City, N. C.

L

La Coste, Alvert T,

KONO—San Antonio, Texans
Lally, Ed........WBAP—TFt. Worth, Texns
Lambeth, I‘rnnk S

WMFR—Iligh Point, N. C.

Laub, Daryl IL...WJJM—Lcwisburg, Tenn.
Lawten, Judith. ..., .. WTOD—Tolcdo, Ohio
Le Blane, Luecille. . ... KVOL—Lafayctte, La.
Lee, Frank. .. ... WMMN—Funirmont, W. Va.
Leslie, Irn L.....WBRC—DBirmingham, Ala.
Lewis, Bob. ...... ](AI‘Y—Bnkersﬂcld »Calif,
Lewis, Joanne. ... .WFIN—Findlay, Ol
Lick, Catherine....... KBIO—Burley, Idaho

Long, Russell. ..
Lytle, Albert E
Lytle, Harry

. . WCSC—Charleston, S. C.
KTKN—Ketchikan, Alaska
WMAN—NMansfleld, Ohio

M

Maguire, Dick. ..KFJI—Klamath Falls, Orc.
Mahoney, James T.. WLAW—Lawrence, Mass.
Maun, R, WCCP—Savannaly Ga.
Marget, .. . KVOX—DMoaoorhead, Minn,
Marlowe, B| <. . WSUA-—Bloomington, Ind.
Mars, Peter A.....WKLA—Ludington, Mich.
Marsh, Ken. ...WJIIL—Johnson City, Tenn.
Martin, Lew, ....... WDSM—Superior, Wis.
MecClay, John L.. WP EN—TPhiladelphia, Pa.
Mc(.luskc;, E.

. N

ny

WVBI‘—Bmx,lmmton,

\Ichnls, Robert B.
KTIP—DPorterville, Calif.

MelIntire, Russell B.. WSTI—Salisbury, N. C.

MecIntyre, Neil....... WKYB~—DPaducah, Ky.

McMahon, Charles A,

WNOX~—Knoxville, Tenn.

NI Y.

‘Y\S-——Corpus Christie, Texas
. WMOQII—Hamilton, Bhia
. WWNC—Asheville, N. C.

MecRae, Bill R.
K

Mecks, Dan J.:;
Melia, William T..

Mecnefee, Bob. ........ WSLS—Roanoke, Va.
Menke, Don....... WECA—Evansville, Ind.
Mecrens, Lyman....... WRJIN—Racine, Wis.

Merridew, Reginald P.

WGAR—Cleveland, Ohio
Meyer, George T...WDLB—Marshficld, Wisc.
Miles, Jim. .WBAA—VW, Laflayette. Ind.
Miller, Chm‘lcs .. . KRNT—Des Moines, Iowa

Milligan, Merritt. .. .... WTAD—Quincy, I,
Miller, James C...... WMFET—Florenee; Aln.
Milller, Howard A...... WIND—Chicago, III.

Mingus, Jahn A.....KRBC—Abilene, Toxas

Moore, Edward A.. ., KRES—St. Joscph, BMo.

Morford, Willinm IL....WMRP—Flint, Mich.

Morris, Gordon. ....KVAK—Atchison, Knns,

Morrison, Garett W....WCKB—Dunn, N.-C.
\i{

Morse, Otis. ..o vvonve.n SBA—York, Pa.
Moses, John B.....WHKC—Columbus, Ohio
Mott, Walter Vi....... KPKW-—TPnsco, Wnsh

Mueller, Rodger L..
Mullen, Robert A..
Mulroy, Bert
Murray, Don,
Myers, I'aul A.. .

LWHBY—Appleton, Wise.
KBUN—Bemidji, Minn,
WEMP—Milwnukee, Wis.
. WAZIL—Iiazleton, I'n.
\\ WVA—“Ilcchug W. Va.

N

WrPrA—-Tottsville,
..+« JAKC—Tulsn, Okin.
... . WTOL—Tolcdo, Ohio
Nelgon, Wayne M....WEGO—Concord, N. C.
Neuvar, Mildred. ... . KVIC—VYictoria, Texny
Nord, Evanas, .. ..KELO—Sioux Falls, S. D.

Naylor, John,....... I'a.
Neal, James L..

Nelson, Karl R....

Norrig, Paul W.. ... WTIK—Durham, ®. C.
0
0'Donnell, Harold C.. .KCVR—Lodi, Calif,

“ REN—Warren, Ohio
. I(THI icomn, Wash,
Ott, Woodrow W WENY—Elmira, N, Y.
Owen, Em......... l\\l' [—Waterloo, Iowa
Owen, Harrls, .. }\L“A-—LH(I« Rock, Ark,
Owen, Wanda K.. L WERBQ—Hurrlshurg, L

r
Jranklin
KWEM—West Memphis, Ark,
Tagliara, Nicholas
WEW & WEW-FM—St. Touls, Mo,
Park, Eldou A... WEAW-——Clncinnntl, Ohlo
Parke, Royden W VKB V—RIchumond, Ind,
Patterson, George. . . WAVE—TLoulsville, Ky,
I'utterson, Helen, WAI'O—(,Iml(unuol.n. Tenn,
I’asule, Vernon..... AQV—Vincennes, Ing,
I'anulsgrove, Willlam lf’.

Oram, Rlchard G...
Ormsby, Burke. .

Page,

EJ—Hugerstown, Md.

I'aulson, Robert O,

KATE—Albert Ten, Minn,
. WRNY-—Rochester, N, Y.
Peter, Frank W., ., WRHI—Tallahasee, Fla,
Tervon, Nancy...WRAK-—WIilliamsport, Pa.
Tieplow, E. C.......KABR—Aberdeen, 8. D.
Ylerce, Don, ., ... WRItI'—Washington, N. C.
Plested, Dolores. .. .. . KMYR—Denver, Cola,
T'ollock, Reed......KDON—Monterey, Callf.
I'rovost, D, ..... .WNIIC—New York, N. X.

Penfleld, Add., ..

R
Redfern, C. C.,...... WLAR-—Athens, Tenn.
Redmond, Dick...... WHI—IIarrishurg, Pa,
Reed, Norman. .. WWDC—Washington, D, C.
Reed, Vernon E....... KFI[—Wichita, Kann.

Renler, C, G.. ..
Iteynolds, raul K

KMPC—Los Angeles, Calif.

... WDBJ—Roanoke, Va.
Richard, Peter...... KINX—Juneau, Alasks
Rider, Virginin Wade, . WCED—DuBols, Pa,
Ritchle, S. C..CKLW—Windsor-Detroit, Mich.
Ross, James S...... . .KTW—Seattle, Wash.
Rousaville, R, W...WBAC—Cleveland, Tenn.
Royster, N. L........WOLS—Florence, 8. C.
Ruegg, Fred....KQW—San Franclsco, Calif.

Rye, Jack.......... KTSM—FI Paso, Texas
S
Sages, Sullivan..... WMDBS—Unliontown, Pa.

Samuels, Rosa Leo

KFXJ—Grand Junction, Cole.
Sandefuor, Bill WBBB—Burlington, N. C.
Scheihing, Gordon A.. WCAO—Baltimore, Md,
Schooley, Frank E, . WILL—Urbana, IIL

Scott, Charles P...... KTKC—YVisalia, Calif.
Scott, David. .... WEKNB-——New Britain, Conn.
Scott, George. .. ...... WIBBQ—Augusta, Ga,
Scver, John F., .. .. WRUF—Gainesvilile, Fla.

Shepard, George F.
WALL—DMIiddlctown, N. Y.

Shreve, H, M., . KTOK—OkIahoma City, Okla.

Sharpe, Tony......... WTRY—Troy, N. Y.
Shiclds, Larry. . KFXM—San Bernardino, Cal
Short, Joseph A ...... WIHCU—Ithaen, N. Y.

Sicgel, Seymour N.. WNYC—New York, N. ¥,
Simpson, C. IL. ... WHUN—IIuntingdon, Pa.
Sinclair., John. . .WRBRW—\Velch, W. Va.
Sinot, Warren J.. . WIOD—Miami, Fia.
Siverson, Charles. . WIIAM—Rochester, N, Y.
Skinnell, Julian F.....WLBR—Lcbanon, Pa.

Slate, Charlie. ... .. WLOE—Leaksville, N. C.
Smith, Cal...... {ROC—Rochester, Minn,
Smith, U. Scott. . . .KIINMO—THannibal, Mo.
Smucker, Ray C....... KVUM—Yuma, Ariz.
Smvthe, Marlin E....KRKO—Everett, Wash,
Snell, George. ...... KEEN—San Jose, Calif.

.WEED—Rocky Mount, N, C.
Sonis, Berton. ... WCIIS—Charleston, W. Va.
Speerstra, Jcrr_\ ...... KWJ)J—Portland, Ore.
Spencer, Ernest L.. . KYOE—Santa Ansa, Cal
Spiegle, Stan. K\RO—Aherdeen, Wash,
Stanton, P. J . WDAS—I'hllndolphlu, Pa.
Steed, Iy LA\'—Gmnd Raplds, Mlch.
Steketee, Lou. ... .. WKNY—Kingston, N. Y.
Stenger, John II.. . WBAX—Wilkes-Barre, Pa.
Stepherson, 1lobert, G. . WCNT—Cecntralia, Tl
Stewart, Elliotb. ....... WInX—Utica, N. Y.
Stone, Charlie. ... WMBR—Jacksonville, Fia,
Stuelpnagel, Fred M.. . KVCV—Redding, Calif.

Snowden, 3. T.,

Sunderland, Dale. . FRC—Cherenne, Wye.
Sutterfleld, Phil. .. .. VKLX—Lexington, Ky.
T

. WYEB—Sylacaugs, Aln.
WIIAV—IIgverhill, Mnes.
.KRLC—Lecwiston, Idaho

Taber, Robert B..
Taylor, Albert T.
Taylor, Virginia. .

Terry, 1L Bao oo oov v vt KLZ—Decnver, Colo.
Thampson, Mildred. . WGGA—Gainesville, Ga.
Thompson, JIal, .. .... WFAA—Dnllas, Texns
Tremble, S. B.. .. .. KCMO—Knnsns City, Mo.
Trexler, Thomas ... . WMIPS—Mcemphls, Tenn,
Vv
VYernon, Conrad. .. ... KNOW—Austin, Toxas
VYogel, Phil. .. .. WGKV—Charleston, W. Vn,

W

Whalker, Frankyc C.
WIrOY—St. Aurustine, Fla.

.KRTEM—Te¢mplo, Toxas
_KOLT—Scottsbluff, Neb.
.WAML—Laurel, Miss.
.. . KIDO—DBolse, Idaho
ENT—=Gloversvilie, N, ¥X.
.KGTTF—Shawnee, Okin.
KGW—"Dortland, Oro.

Walker, Pellon R..

Whalter, William G..
Walters, Granville. ..
Warner, Hub
Weaver, Malcolin.
Weaver, William A..
Welch, IHomer
Wellborn, Ellzabeth S,

WFFA—IIelena, Ark.

Welsh, Charles. . WLAY—DMuscle Shoals, Ala.

Werling, Rupe. .. .. WlI!(’—Phllndelphlq. Pa.
Wescott, Bd, . ...... WDAK—Columbus, Ga.
Whaley, Storm . KUQOA—Siloam Springs, Ack.
Wilkes, Willard, .. ... WAGE—Dotham, Ala.

Willlams, Jnck. ..

.KOX—TI"hoenix, Ariz.
Wilinms, Vern W,

WCLO—JInnesville, Wise.
Wilkon, George I, WSTV—Stcubenville, Ohlo
Wilkon, Roy.......... MBII—Joplin, Mo,
Windsor, Walter M,. . .WDVA—Danville, Va.
Woodle, llamilton. , WOLI—Syrncuso, N. X.
Woodson, Steve., ...... WOHS—Shelby, N. C.
Wright, Charles II., WELI—New JIaven, Conn,
Wright, Sterling W.

WORD—Spartanburg, S. C.
Wynn, Read W.. ... WTAL—Tallahnsseo, Fin.

Y

Young, J. Norman, . WAYS—Charlotie, N. ¢
Z

Zews, Roy I, ....... WERP—Savannah, Gua.

Ilmm('rnmn, Tred

WDBLK~—Clurksburg, W, Va.
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And our thanks to all who have shared in our progress

WNAC

Key station of New England's largest regional network and Boston originating |
station of Mutual Broadcasting System, the world's largest network

THE Y ANKEE NETWORK, INC.

Member of the Mulual Broadcasting System
21 BROOKLINE AVENUE, BOSTON 15, MASS. Represented Nationally by EDWARD PETRY & CO,, INC. 1» o
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'URRENT TRENDS 1)

opportunities available

By Clarence L. Menser

Vice-President in Charge of Programs o Z = -

National Broadcasting Co.

HE weathervane season is here again. That's the time when
]:‘one is asked to assume the proper position for pointing out

which way the wind is blowing in program trends. As usual,
t's a bit gusty, with a lot of cross currents. At times the wind seems
o blow from all directions at once. This isn't a new situation, of
ourse, so let's make the best of it and start pointing.

One of the trends, on which there has long been a lot of talk
wvithout much action, has to do with the search and development
of new talent. While no definite campaign is evi-
dent in the industry, it is worthy of note that there
seems to be a wider spread of activities among
ooth stations and networks directed to talent de-
velopment. RADIO DAILY's poll of Program Man-
agers concentrated on ideas, to be sure, but in
radio ideas are no good until they are combined
with talent. Any concerted effort, therefore, to ap-
oraise or organize program ideas must result in
spportunity fer talent. Opportunity is the first ne-
tessary ingredient to development.

These opportunities are being made available
n a definite way through certain recently devel-

»ped network programs. Eddie Dowling’s new “‘Big
dreak” . program on NBC, Arthur Godirey's pro-
yram on CBS, and others of this type give both
mpetus and importance to the search for talent.
't isn't possible to enumerate or even be acquainted with all the
ictivities of this sort that are going on throughout the industry.
suffice it to say that to those of us who have long been interested
n talent development, the increase of effort in this category is
oth interesting and significant.
°
. Summer replacements always provide a showcase for pro-
rrams by networks who hope to move certain talent of high
otential into permanent shows and star ratings. Though the
ummer season is still young, I feel it has already demonstirated
ig time possibilities for several performers. If the replacement
eason should develop only one or two who would become stars
1 their own right, it should be considered successful. Similarly,
© only one or two complete programs should demonstrate un-
sual merit, they would be worth talking about.
¢ Another significant trend which has been established rather
uletly has to do with the popularity of small musical units. In
1dio as in record sales, we have come a long way from the time
then first consideration was given only to large orchestras. Per-
onally, I think it is a good thing from many angles. Programming
as often been surfeited with genius, particularly the kind of

‘enius that has to work awfully hard to keep itself established as

uch. In many cases, it has also been the kind of genius that the

‘eneral public had no interest in. So they quietly moved to things

1y could understand—Ilike, perhaps, a tric. This doesn't mean

1at they will never be willing to listen to larger units, but it does
1ean that, when you get above twenty or thirty pieces, the ave-
age listener hasn’t any idea as to whether you have ten fiddles

1 forty. It means too that they .might like us better if they hear

1usic’ which they can understand rather than music which is -

layed for the conductors’ or the arrangers' private amazement.
his is only a restatement of an oft forgotten theory that the
verage listener has some very simple tastes and that, when he
5 as personal about them as radio should lead him to be, he is
kely 1o be a little frightened at programming which is too com-
slex and formidable. Certainly, he doesn’t want it as a steady
iet. This attitude of his hasn’t changed very much.

{ADI1O DAILY .

There is another indication which may result in a trend that
would be very beneficial to our program schedules. It is tied up
in a way with the considerable mortality among programs built
around name talent. A casual glance at these programs and the
talent who received star billing leads to one observation. Many
of us have gone on record more than once against the general
theory that a piece of name talent which had made a tremendous
hit as a spot in a program was important enough to the audience

to carry an entire show. In some cases, it has

been a matter of great regret that circumstances

have combined with poor judgment and at times

perhaps with vanity or ambition to propel talent

of wunusual merit into programming positions

where they had little possibility of succeeding.

The regrettable part is that some of this talent is

really wonderful. As a spot in the program, it

has been accepted with great enthusiasm. Con-

tinued in that type of spot, it would enjoy success

over a long run.

. °

I think it:would be wonderful for radio if all

these excellent artists would insist that they be

allowed to perform in programs which would show

their talents to their best advantage. For a lot of

- them, it would mean a loval and devoted fol-

lowing whose approval first brought them success. Many a fine

program would result.

°

Speculation as to probable costs for future programming con-
tinues to provide a lot of conversation. Some months ago, it was
freely predicted that most clients would put the check on expendi-
tures for this fall to such an extent that everyone would be look-
ing for the $3,000 and $4,000 programs. It takes no crystal ball to
learn that virtually the only programs available in the lower
priced brackets are those which are based on ideas or perhaps a
single personality combined with an idea. A lot of people would
like to come up with high rating programs at low cost, but build-
ing a program product is just like building any other product.
Those who contemplate mixing a lot of high-priced igredients are
forced by circumstance to sell at a high price. Competition for the
very top names is bound to continue, and the prices of programs
with these top names are sure to be high. That situation isn't going
to be changed merely by a pious hope. It will be changed' only
by a shake-out coused by such things as available time and

available talent,
e

According to a lot of the pessimists, the date at which this was
all to occur has already passed. With certain new swings int the
economic situation, there is as little reason to believe we will soon
get cheap top grade programs as that we will soon get cheap top
grade automobiles, or houses, or steak dinners. All of these things
merely emphasize the fact that the expensive program is not al-
ways the one that costs the most money. Some programs on the
air costing very little are most expensive in terms of what they
can deliver. Wise buyers know this. When the pinch is on, they
are likely to do something about it. But it doesn’t necessarily fol-
low that they will throw off their most expensive projects. Thev
are certainly likely to discard the least effective ones. Just workir s
on the law of averages, that isn't going to be oo bad. And it
shouldn't give any serious worry to programs which are really
tops.






PUBLIC ORDERED

A\D1® DAILY

Adventure, drama, mystery, music. These are
the entertainment patlerns people like best.
And NBC is constantly on the prowl to find
new versions of these old favorites—{resh ma-
terial, characters new to radio, novel presen-
tations and siluations.

NBC has a number of packages—unstereo-
typed, but definitely commercial—on the air
today. All are designed, of course, to reach the
widest possible audience. Here are four.

ADVENTURE

THE ADVENTURES OF FRANK MERRIWELL
(Saturdays, 10 a.m. EDT) is turn-of-the-century
melodrama told in the exciting manner of to-
day. Frank Merriwell has typified to generations
of readers the ideal attributes of American youth
—wholesomeness, bravery, skill, loyalty—and
now he continues his perennial career of ath-
letic daring on the air. Based on the famous
stories of Burt L. Standish, here is a series of
radio adventures which enthralls a new audi-
ence of teen-agers—an audience as loyal as al-
ways, but far greater than ever before.

DRAMA

COLONEL HUMPHREY FLACK (Thursdays,
8 p.m. EDT), a Robin Hood among confidence
men, was first introduced in the pages of The

~ Saturday Evening Post. Colonel Flack never fails

lo solve his own problems at the expense ol

NBC...the National Broadcasting Company 2,

those who would fleece him, and he never fails
to provide a maximum amount of agony to his
perpetually skeptical companion, Garvey. Eager
listeners follow the adventures of this ingen-
ious pair week aflter week with increasing
excilement and amazement.

MYSTERY

MYSTERY WITHOUT MURDER (Saturdays,
10 p.m. EDT) reveals that bloodshed and vi-
olence are abhorrent to Peter Gentle, the one-
man army who won the Battle of the Bulge al-
most single-handed. His attempts to avoid vio-
lence and his efforts to solve complicated mys-
teries add a new twist to radio detective stories.
The accent on comedy rather than blood and
thunder proves that excitement in mystery
drama is not necessarily contingent on corpses.
Listeners agree.

MUSIC

ONCE UPON OUR TIME (Monday through
Friday, 10:15 a.m. EDT) is story-telling with
songs. The stories are true tales, actual happen-

ings. The songs emphasize and dramatize the

stories., Jack Kilty, Broadway baritone star,
sings—and Jack Kilty, actor and story teller,
completes a pleasantly unusual program. Here
is refreshing morning listening.

The usual complete details and audition records
are available at NBC Program Sales, New York.

AMERICA’S NO. 1 NETWORK

A Service of Radio Corporution of America
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to be a Succeséful Advertiser*

with a budget that fits your bankroll

There’s one essential of the million-dollar or the hundred-dollar advertising budget—they both have
to produce sales. That’s why the NBC Western Network has been the first choice of smart sponsors—
large, small and in bﬁlween—for twenty-one years. Firms like Sperry Flour, Tillamook Cheese,
Standard Qil of California, Safeway Stores, Wesson Oil and Snowdrift and scores more have proven
that the advertising penny becomes the sales dollar quicker, easier and surer when invested

in NBC Western Network time.

Richfield Oil Corporation, for example, sponsors radio’s oldest network news program. Now in
its 17th year on the air, Richfield Reporter has broadcast 5,000 quarter-hours of headlines and
human interest stories. Carefully edited and specially written for radio, it is presented every

evening at 10, except Saturday.

Rating-wise, Richfield Reporter tops all Pacific Coast news programs with a robust 10.4
{Hooper, Jan. "47 Report), consistently holding 40-50% of sets-in-use for its period. Currently
second among quarter-hour regional programs on the Coast, it has several times ranked along with

national programs in the “top 15.” And listeners are buyers.

Starting on 5 stations in 1931, Richfield Reporter has sparked the steady expansion of Richfield y
sales territory to its present dimensions: the coverage areas of 14 NBC Western Network stations.
It has been an important factor behind the Corporation’s 16-year record of increasing sales,

profits and dividends. The program represents approximately one-third of the advertising i

appropriation—it is a potent selling tool.

There’s only one Richfield Reporter, but it is also only one of many low-cost NBC Western Network !
programs whose selling records entitle their sponsors to write “Successful Advertiser” after i

their names. Wouldn’t you like to join them?

*In the Far West

sa rrancisco NBC WESTERN NETWORK

A Service of Radio Corporation of America




NEW and

- AN UNBEATABLE TEAM!

Makes music for listeners,
money for advertisers...
10-11:30 a.m. 5:35-7:30 p.m.
Monday thru Saturday B

Wik it

Ever since 1935 MARTIN BLOCK and the MAKE BELIEVE | 1.
BALLROOM have been part of the pulsating life of this me- | :
tropolis. They make hearts —and merchandise — move fascer! |

For more than 12 years the MAKE BELIEVE BALLROOM | .
has been a New York show — tailored for New York listeners
and custom-made for advertisers who want to sell them! It’s a |
BIG show — and like all big shows it appeals to all ages! Hit i
tunes, top bands, new stars — you hear them all and you bhear | -
them first when MARTIN BLOCK entertains at the MAKE'
BELIEVE BALLROOM with two big performances daily, six Bt
days a week. '

Yes, he’s No. 1 in the No. 1 Market!

So listen to MARTIN BLOCK at his best —on the MAKE
BELIEVE BALLROOM! _

Buy MARTIN BLOCK wbhere he’s biggest —on WNEW ini ’
Greater New York!

Represented by
John Blair and Co.

CERVING NEW YORK AND NEW JERSEY 24 HOURS A DAY
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