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Webcasters Reshape Radio Landscape

Internet-Bnly Stations Finding Broad Acceptance With Niche Programming

BY CHUCK TAYLOR

NEW YORK—When Daniel Anstan-
dig launched his Cleveland-based
Internet music station DAER last
year, he says, he was intent on
“returning creativity and program-
ming artistry” to the airwaves.

“I felt like radio
program diree-
tors were consid-
ering only the
business side of
the station instead
of the psychology or worth of the lis-
tener,” he says.

Few modern-day industries are as
open to cultivating ambition into
rapid enterprise as the Internet,
which, just three to five years into its
widespread application, has left nary
a trade unaltered. Today, Anstan-
dig—GM/director ol programming

for DAER—is among a booming
number of Internet-only “radio sta-
tion” content providers.

And heis 15.
True, Anstandig (see AirWaves,

P

A

TELLER

SAMUEL

page 122) stands as an anomaly in
what has quickly become a multi-mil-
lion-dollar business and one of the
fastest-growing, most-watched
trends in the nation—but each of the
founders of today’s largest Internet
music providers entered the business

Industry’s Gatalog At Risk

Archived Tapes Eould Be Lost To Binder Problem

BY BILL HOLLAND

An estimated 500,000 master
tapes, backup “safety” copies, and
session reels recorded {rom about
1971 to 1991 are sit-
ting on the shelves of
U.S. record company
and recording studio
vaults in unplayable
condition because of a
chemical flaw in their
binder formulation.

Among these
unstable tapes is the
majority of the indus-
try’s albums and singles of that era—
perhaps 85% of all releases, accord-
ing to industry sources. The music

on these tapes is the most
exploitable of all company cata-
log material.

The U.S. record industry still
reaps about 35% of
its yearly unit
sales—und a corre-
spondingly higher
percentage of prof-
it—Irom catalog
and reissue prod-
uct. With new
technologies such
as Internet digital
download, MP3, and DVD Au:lio
giving record companies new
marketing landscapes, the

(Continued on paye 124)

when it was little more than a value-
added tool to established industries.

No longer. In the past six months
alone, Internet radio start-up Ima-
gineradio.com was gobbled up by
Viacom, the owner of MTV and
VH]1, while content carrier Broad-
cast.com was pur-
chased for more than
$6 billion in stock by
the Web’s de facto
nameplate, Yahoo!

Internet program-
ming bellwether Spinner.com, mean-
while, announced in February an
influx of $12 million in financing from
companies like Intel and Sony Iinter-
tainment—the latter’s input a clear
sign that the music industry recog-
nizes the necessity of its involvement
in an industry some say has caught it
off guard.

The majority of these online com-
panies have yet to see a return on
their investments—and there are
detractors who scoff’ at true revenue
potential vs. operating costs—but
most say the business’s promise
seems s0 great that faith prevails.

That likely has a lot to do with the
profound growth of the medium. As
of April 1996, there were three Inter-
net-only radio stations on the Web,
according to George Bundy, presi-
dent of San Francisco-based BRS
Media. Three years later, there are
at least 185 Internet-only broadeast-
ers, transmitting an estimated 500
separate channels, ranging from
your typical radio formats to niches
as finely tuned as all-David Bowie,
17th- and 18th-century classies,
“great guitar,” or underground club
music from Nashville.

“There is tremendous growth here,
and we will continue to see that,”

(Continued on page 133)

DreamWorks’
Buckcherry Hits

BY CARLA HAY

NEW YORK—The members of
hard rock band Buckeherry
may be the first to admit that,
among all the inoffensive pop
artists dominating the charts,
their self-described “politically
incorrect” music sticks out like
a sore thumb.

Even more noteworthy: Buck-
ing the view of some pundits
that hard rock/heavy metal has
become passé, the Los Angeles-
based Buckecherry is part of a
resurgence of rock artists who
are finding an audience around
the world (Billboard, March 6).

In the U.S., Buckeherry's
self-titled debut album has also
become DreamWorks Records’

(Continued on page 128)
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Alison Krauss: An Unforgettable Force

To imagine the recordings of singer/fiddler Alison Krauss with-
out their powerful emotional undercurrents would be like con-
templating a great film drama minus its potent musiecal score. Mu-
sic brings added force and dimension to anything it enfolds, but the
personal feeling behind its presence is the factor that ensures its
sum effect. On the forthcoming “Forget About It” (Rounder, due
Aug. 3), Krauss’ eighth album and first solo effort since 1995’s
2 million-selling “Now That I've Found You: A Collection,” the
affecting aura that marks her work is again in evidence, with the
title cut likely to succeed the prior set’s hit rendition of Keith Whit-
ley’s “When You Say Nothing At All” as another luminous coun-
try hymn.

Though the habitually diffident 27-year-old Krauss shields her
own sensibilities with a shy laugh, it’s clear there’s a deep pool of
sensitivity behind her choice of material. “The tunes I find always
seem to be in the same kind of mood,” she confesses, “and this
time I was worried because they all seem to be about regretting.”
She pauses, museful, then chuckles. “If the song

Opry) to include distinction as an arranger/producer/interpretive
balladeer of rare efficacy. She has also become a colleague and
mentor of her adolescent bluagrass idols. “The Cox Family are
heroes,” she says, “and Ralph Stanley and the Clinch Mountain
Boys. Also J.D. Crowe & the New South, which had Tony Rice,
Ricky Skaggs, and Jerry Douglas in the band; their [1986 self-
titled] album is the best record ever. I bought it as a teenager, and
it’s just perfeet; you can’t stand it!” Krauss neglects to note she has
sinee produced the Cox Family and has recorded with Skaggs and
Stanley, too.

The one thing the modest Krauss will acknowledge unabashed-
ly is that via music “you get to meet people where what you've done
has made a real impact on their lives. Parents of handicapped chil-
dren tell us about helping their kids. There’s one little girl who'’s
autistic and can’t hardly walk; the parents encourage her to walk
over to the tape player to turn it on because she likes our music and
it gets her”—Krauss' customarily bubbly voice catches for a mo-

ment—*“to do her physical therapy. The parents of

makes me feel bad, makes me feel like crap, I'm
gonna do it—that’s my rule!

“I'm always looking for material,” she adds, grow-
ing serious, “and my contract with Rounder is that
I do a solo record and then we do a band record [with
her Grammy-winning bluegrass group, Union Sta-
tion, whose “Little Liza Jane” from their 1997 “So
Long So Wrong” album took best country instru-
mental honors]. So it was time to do a solo thing
again, and I had these tunes like ‘Forget About It’
[written by R.L. Castleman], which is about screw-
ing up.” Her laughter slips out once more, this time
in tacit recognition of mistakes she hasn’t made,
being happily married for a year and a half, as well
as having managed to recover from her band’s loss
of longtime mandolinist Adam Steffey by coaxing
famed picker Jerry Douglas into its ranks.

“What happens with my ‘solo’ records,” she ex-

ic

TO MY EARS

by Timofhy Whiie

another child who can’t talk wrote a letter to me
saying our version of ‘When You Say Nothing At
All’ let them know how their kid feels about them
even though the child can’t tell them.”

One reason such accounts move Krauss is be-
cause her own music-centered life is owed to the
early interest her mother showed in her talent.
“Mom suggestad I take fiddle lessons when I was
in kindergarten,” she recalls. “Mom played banjo
and guitar, and when I started on the instrument,
we used to play the waltzes together at home that
I'd have to play in fiddle contests. She just wanted
me to practice so I'd do as well as I could.”

Krauss was born July 23, 1971, in Champaign,
111, the second child of Manfred “Fred” Krauss, a
native of Hamburg who immigrated to Chicago
after World War I at age 12, and his wife, Louise,
whom he met when they attended the University of
Illinois at Chumpaign. Now a real estate agent,

IMus: Mark Summers

plaing, “is that the band gets a chance to play with
other musicians, and they like doing that. We never
figured Jerry would even be willing to stay [after “Forget About
It” was finished], so that was a great surprise and a treat”—par-
ticularly on the extraordinary tracks to which he contributes, like
the woeful Todd Rundgren serenade “It Wouldn’t Have Made Any
Difference.” Krauss says she didn’t know that stricken lament
from its original incarnation on Rundgren’s classic 1972 “Some-
thing/Anything?” double album, instead encountering it on his
obscure 1997 “With A Twist . . .” record, “where he did some of his
hits in bossa nova style. I read that song title, ‘It Wouldn’t Have
Made Any Difference,’ on its back cover and thought it looked so
sad, so I bought the album.”

Krauss notes that when she devises her own uniquely pensive
treatments of the tunes she gathers, “I listen to them just enough
to learn the melody and write down the words; then I don’t listen
to them anymore,” preferring to gain any subsequent insights into
the music by internalizing its components. As a consequence, the
non-writing Krauss has nonetheless broadened her status as one
of bluegrass’s and country’s most decorated string players and
precocious vocalists (10 Grammys, four Country Music Assn.
Awards, besides being the youngest member of the Grand Ole

Fred previously earned a Ph.D. in psychology and
taught German, while Louise became a graphic artist and illus-
trator for textbooks and magazines. Their son, Viktor, is a string
bassist/pianist/horn player who’s a former member of Union Sta-
tion and now records and tours with Lyle Lovett and Bill Frisell.
As for Alison, she copped assorted fiddle prizes across America,
sang in the Champaign Central High swing choir (“We had pink
sweaters with gray skirts and did the Pointer Sisters’ ‘I'm So Ex-
cited’ ”), and signed with Roander at 14. When asked to list her
peak accomplishments, though, Krauss gets quiet, then says she
“wouldn’t trade anything” for the day she met a little girl of 9 from
Alabama after a show: “She was in a wheelchair, severely handi-
capped, and rolled her head and cried, out of eontrol. But her moth-
er said whenever they played our tape of ‘When You Say Nothing
At All’ it would calm her. This girl was crying like nothing would
console her; but when her mom started that song, the girl held still
with me for a picture. I never thought of that tune as anything but
a nice love song, but I found it had deeper meaning for someone.

“I say the ‘Forget About It’ record has sadness to it,” Krauss
concludes, “but I like it, cause I think it’s the positive kind, still
looking for the way up to the good, wherever people can find it.”

EQUAL TIME FOR DUFFELLS TEAM

I would like to take issue with the mis-
leading, inaccurate, and defamatory quote by
Simon Burke (“Virgin Entertainment Plans
Expansion,” Billboard, May 8) that “the pre-
vious [U.S.] management team had not real-
ly been focused on making money.”” I'm proud
of the previous management team, [which]
had a common goal: to create the finest chain

MAKING BIZ WELL AWARE OF AWARE
Thanks for the great cover story about
Aware (“Indie Aware Grows Careers,” by
Carrie Bell, Billboard, May 8). It's great to
get recognition for all the long hours put in.

to overlook in our thirst to find the next hit.
Larry Dvoskin

Cool Guy Music

New York

Steve Smith Last night, an acquaintance told me a
Aware Records  neighbor of hers was in an abusive relation-
Chicago  ship, and she played her “Why Don’t You

Leave Him” (from “True Lovers Of Ad-

stores in America. They were highly moti-
vated and focused on building an efficient and
profitable business. Fortunately, many of the
original team have joined me in my new ven-
ture. Again, we have a common goal: to cre-
ate the paradigm in delivering music to the
consumer and to make money!
lan Duffell
President/CEO, New Media Network

THE POWER OF POPULAR MUSIC

In support of Timothy White’s recent
Music to My Ears column, “Irving Berlin
Knew Pop Music’s Power” (Billboard, May
22), I wish more people in the industry
understood, as he does, their unique position
in history by having influence over music
trends that shape our culture and define
generations. Thank God for White being a

venture” by Mary Lee’s Corvette, Reviews
& Previews, Billboard, March 20). After she
heard it, she sat for a few moments, then
said, “I have to use your phone to call my
brother.” My friend asked why. She said,
“I'm telling him to get his van to come move
me out.” She did move out and is safe now.
Mary Lee Kortes
Mary Lee's Corvette
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Top of The News
6 A digital-distribution initiafive
includes a role for traditional mer-
chants.

Armists & Music

8 Executive Turntable: Marjorie
Fieldman is appointed senior VP of
financial operations for Universal
Music Group.

12 Sophie B. Hawkins releases a
long-awaited disc with a promo-
tional push from “Dawson'’s Creek.”

12 The Beat: Tony Berg takes
stock of his new post as executive VP
of A&R for Virgin Records America.

14 Boxscore: The Dave
Matthews Band, Santana, and the
Roots gross $4 million at Veterans
Stadium in Philadelphia.

18 Soundtracks and Film
Score News: Smashing Pumpkins
front man Billy Corgan lends his tal-
ents fo the score for “Stigmata.”

SOUNDTRACKS & FILM SCORE NEWS

| BILLY GORGAN: P. 18

19 Reviews & Previews: New
releases from Gordon and Jack
Logan and an expansive Christian
compilation share the spotlight.

65 R&B: 702 and K-Ci & JoJo to
release anticipated sophomore sets.
66 The Rhythm Section:
Case’'s wedding-themed “Happily
Ever After” takes a giant leap.

73 Popular Uprisings: Chris

HEVII\!’S & PREVIEWS

- O A

JAGK LOGAK: P 16 )

Botti's latest, “Slowing Down The
World,” boasts guest appearances
by Sting and Jonatha Brooke.

74 Dance Trax: Thievery Corpo-
ration hits the road fo promote its
forthcoming CD compilations.

77 Country: The Black Country
Music Assn. aftempts fo reinvigo-
rate the genre.

82 Classical/Keeping Score:
Why Mexican composer Silvestre
Revueltas is a leading figure in Lafin
classical music.

83 In The Spirit: Verity Records
kicks off Black Music Month with
the release of Richard Smallwood
and Vision's "Healing: Live In
Defroit.”

83 Higher Ground: Ardent
Records teams with Chick-fil-A to
promote Brother’s Keeper.

84 Jazz/Blue Notes: Vocalist
Vanessa Rubin's “Language Of
Love” marks her first set for Telarc.
85 Songwriters & Publishers:
Creative Arfists Agency sefs up for
its tie-in arrangement with Chrysalis’
Nashville publishing operations.
86 Latin Notas: Sony Discos
completes the reorganization of its
San Antonio office.

90 Pro Audio: The Music Pro-
ducers Guild of America presents a
5.1-channel mixing conference.

INTERNATIONAL
93 The Asian Music Conference
addresses the future of the region’s
music market.
94 Hits of the World: The
Vengaboys have a “Boom’ing single
at the top of the chart in Norway.
95 Global Music Pulse: German
R&B singer Broake Russell presents
“The Life I've Been Looking For.”

MERcHANTS B MARKETING

101 Video games with increas-
ingly complex music scores are a
big hit at the Electronic Enfertain-
ment Expo.
106 Retail Track: Baker &
Taylor uses a three-part approach
to assist indie retailers.
107 Declarations of Indepen-
dents: The AFIM confab presents
an energefic mix of informative ses-
sions and new mMusic previews.
108 Child’s Play: A cappelia
group the Persuasions sails info
children’s music with *On The Good
Ship Loliipop.”
110 Sites + Sounds: The
major labels are expected to soon
announce their support for the
Secure Digital Music Initiative.
111 Home Video: Video refailers
and distributors look fo video games
to increase their bottom lines.
112 Shelf Talk: The movie
industry aims to prevent Web piracy.
PROGRAMMING

118 Talk radio numbers dip

INTERNATIONAL

TN N S A -

SEE PAGE 93

lightly while R&B stations are gain-
ing audiences with oldies formats.
121 The Modern Age: Papa
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Daniel Anstandig paves the way
as an Internet radio pioneer.
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+ BODY LANGUAGE * BONEY JAMES * WARNER BROS.

BY PERRY RESNICK

According to recent press accounts,
certain record companies are starting to
insist on ownership and control of artists’
Web sites and to demand a significant
percentage of merchandising income
generated from those sites. This has
already occurred in a few contract nego-
tiations and will most certainly arise in
future negotiations.

While that may not be a problem for
someone like Alanis Morissette, it might
well be for artists with less leverage.
Basically, that is, for everyone else.

The past year has brought significant
changes to our industry. We’re only real-
ly beginning to explore the possibilities
of the Internet and how it will transform
our business and our daily lives. Whether
it turns out to be one of the most spec-

tacular innovations since the Industrial
Revolution or just another labor-saving
device that will give us more leisure time
and then attempt to fill it, one thing is
clear: It is a uniquely democratic forum

‘Most new artists who finally
land a record deal after years
of trying are so grateful that
they willingly give up current
rights, as well as rightsto a
future that is unknown and
being redefined every day’

Perry Resnick, treasurer of the International Man-
agers Forum—U.S., is a business manager and roy-
alty auditor with the Rascoff/Zyshiat Organization.

for the dissemination of ideas, in which
any person can be heard by countless
numbers of other people.

This environment should be restricted

only by what people themselves choose
to distribute or withhold and not by gate-
keepers intent on influencing the content
or the means of distribution, whether for
ideological or commercial purposes.

Since the major record companies
have been owned by public corporations,
there has been an increasing emphasis
on quarterly earnings. This perspective
is anathema to the successful operation
of any creative business, as artists don’t
create on a regularly scheduled basis. To
insist upon such inevitably leads to a low-
ering of artistic standards and may be
one reason why “manufactured pop” is at
the top of the charts today.

This emphasis on quarterly earnings
wasn’t as pronounced from the mid-'80s
through the mid-"90s, when many people

(Continued on page 117)
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Victory For UK. Indies

Easier Access Granted To Prime Mech. License

BY JEFF CLARK-MEADS
LONDON—Precedent-setting nego-
tiations between the U.K.’s record
companies and music publishers have
resulted in a change in methodology
that will make it easier for indepen-
dent labels to acquire

to pay monthly, rather than having to
take a larger, quarterly hit to their
cash flow.

* A smaller label may, with MCPS’
approval, use another company’s sys-
tems to handle its accounting.

* MCPS will now

mechanical licenses
(BillboardBulletin,
May 27).

Labels’ and publish-
ers’ representatives
also say that a new
spirit of cooperation
has been established,

‘This is the
biggest change
in the record
business in the

accept AP1 state-
ments from new AP1
companies in a
Microsoft Excel for-
mat. Previously, all
accounting had to be
done using dedicated
royalty software.

whichwillbe used to  [gst 20 years’ + MCPS will ac-
tackle other issues of cept AP1 statements
€Ommon concern. - PAUL BIRCH - of shipments from an

The deal ham-

mered out by the

British Phonographie Industry (BPI)
and the new Assn. of Independent
Music (AIM) relates to the so-called
AP1 and AP2 schemes, through
which labels pay mechanical royalties
to authors’ collecting body the
Mechanical Copyright Protection
Society (MCPS). AP1 is less exacting
for labels than AP2, but, because it
involves a higher degree of trust in a
record company'’s ability to meet its
financial obligations, indie labels have
found it difficult to obtain an AP1
license from MCPS.

“We haven’t changed either of the
schemes,” says MCPS director of
business affairs Chris Martin, “but
we have made it easier to move from
one to the other.”

The agreement marks the first
time BPI, AIM, and MCPS have sat
at the same table. The BPI repre-
sentative in the negotiations, council
member Paul Birch, says, “This is the
biggest change in the record business
in the last 20 years. It will change our
relationships for good.” Birch, head
of the Revolver group of companies,
is one of the indie sector’s represen-
tatives on the BPI council.

AIM chairman Alison Wenham
says, “I think we are all to be con-
gratulated on this. This was a nego-
tiation that was not based on individ-
ual interests.”

Martin says that, in this newfound
spirit of cooperation, “we will keep
moving forward together. We don’t
have a target list of issues we want to
tackle, but there are issues we will
approach together.”

On AP1/AP2, the parties have
agreed to provisions that they say
represent a new transparency and
openness, as well as increased oppor-
tunities for smaller labels. AP1 and
AP2 actually represent three meth-
ods of accounting: With AP1, labels
settle their bills quarterly on net
shipments of product (minus re-
turns); under AP2, they must pay on
each record pressed; a third sub-
scheme, AP2a, also requires labels to
pay on pressing but gives them a
period of eredit to do so.

Says Martin, “The criteria by
which record companies qualify for
AP1 are determined solely by
MCPS’ requirement to assure ad-
ministrative capability and financial
security, in order to ensure that its
members get paid.”

Under the new agreement:

* New AP1 companies will be able

outside accounting
firm.

Martin says that MCPS intends
henceforward to be seen to be com-
municating closely with indie labels.

BMG, UMG Unveil Online Plans

BY BRETT ATWOOD

LOS ANGELES—The digital-dis-
tribution initiative forged by BMG
Entertainment, the Universal Music
Group (UMG), Matsushita Electric
Industrial Co., and AT&T (Bill-
boardBulletin, May 26) marks a first
among a flurry of similar major-label
announcements: It clearly spells out
a role for traditional brick-and-mor-
tar merchants.

In addition to preparing for down-
loads to the home by year’s end, the
open technology behind the initiative,
dubbed Electronic Media Distribu-
tion (EMD), is likely to be made avail-
able to brick-and-mortar stores,
which will have the opportunity to
carry new kiosks that allow con-
sumers to download music on-site,
according to Larry Kenswil, presi-
dent of UMG’s Global Electronic
Commerce and Advanced Technolo-
gy group, and Kevin Conroy, BMG’s
senior VP of worldwide marketing.

High On The Notting Hill. Artists who appear on the “Notting Hill” soundtrack
pause for a pose at the London premiere of the film. The soundtrack was re-
leased May 18 on Island Records. Shown, from left, are Roman Keating from
Boyzone, Shania Twain, and Elvis Costello.

EMI Posts Pub., Music Results

LONDON—For the first time, the
EMI Group has broken out the annu-
al results of its recorded music and
music publishing companies.

EMI Recorded Music accounted
for 86.7% of revenue and two-thirds
of operating profit, while EMI Music
Publishing produced 13.3% of revenue
and 32.4% of operating profit for the
year that ended March 31.

EMI Recorded Music’s
operating profit fell 27.6% to
182.2 million pounds ($300
million) on revenue that was
2.7% lower than the same period the
previous year (BillboardBulletin,
May 26). EMI Music Publishing rev-
enue was up 6% at 316.5 million
pounds ($522 million), while operat-
ing profit, at 87.5 million pounds
($144 million), was down 2.1% from
the prior year.

“During the year, EMI Recorded
Music made significant management
and structural changes which were
aimed at providing a greater focus to
the acquisition and development of
our repertoire,” says the company in
a statement released May 25. “We
have also started the process of pre-
paring recorded music to take ad-
vantage of the many opportunities
that will arise from the Internet and
new media.”

Pretax profits at the EMI Group

fell 26.1% from the previous year to
227.1 million pounds ($375 million)
after lower sales and reduced mar-
gins hit its recorded music division in
Europe and the Americas, the com-
pany says.

Total revenue was 2.37 billion
pounds ($3.92 billion), down 1.7%
from 1998.

“Strong performances in
Japan and EMI-Capitol in the
U.S. were offset by Europe
and Brazil,” the statement
says. “Virgin’s profits were
down in both Europe and the U.S.
EMI Europe was down as a result of
lower sales combined with higher
marketing and promotion spending.”

North America accounted for rev-
enue of 793.7 million pounds ($1.310
billion), or 33.5% of the total.
Turnover in European territories
outside the U.K., which in 1998 was
the company’s biggest source of rev-
enue—at 803.3 million pounds ($1.325
billion), or 33% of the total—dropped
9.5% to 727.2 million pounds ($1.2 bil-
lion), or 30.6% of total revenue.

“Although Europe did not match
the previous year’s strong perfor-
mance, we saw a number of success-
es, including Robbie Williams’ ‘I've
Been Expecting You,” Massive
Attack’s ‘Mezzanine,” and Blur’s
‘13, ” says EMI.  MARKSOLOMONS

“It’s very important to note that
this is an inclusive strategy,” says
Conroy. “Our goal is to have as much
music available to as wide an audience
as possible. We will explore every
meaningful outlet

at their word that retail is and will
continue to be their most important

distribution partner.”
Commenting on the idea of having
in-store kiosks for downloading CDs,
Appel adds, “This

online and offline.”
Downloadable
music also will be
made available to
music news and infor-
mation Web sites, as
well as leading E-
commerce retail
sites, including Get-
Music.com, according
to Kenswil.
Traditional retail-
ers have not yet been
contacted to partici-

‘Our goal is to
have as much
music avail-
able to as wide
an audience as
possible’

- KEVIN CONROY -

technology will be
part of the store envi-
ronment.”

David Lang, presi-
dent of the 10-store
Compact Disc World,
says, “I think you’ll
see stand-alone kiosks
in the middle of malls
with no record store
around. But people
will still gravitate to
the stores, where the
product is.”

pate in the kiosk pro-

gram, which is still in development.
But Marcia Appel, senior VP of the

Minneapolis-based Musicland Group,

says, “We take the record companies

EMD technolo-
gy—which can transmit audio, video,
graphies, lyries, and other media—
will also be integrated into several

(Continued on page 137)

SAGEM’s WWII Role Eyed

Body’s Handling Of Jewish Assets Is At Issue

BY MARK SOLOMONS
and REMI BOUTON
PARIS—Composer Daniel Ban-
galter, who is campaigning for an
investigation into French authors’
rights body SACEM’s handling of
Jewish assets during World War I1
(Billboard, May 22), has produced
documents that he claims show
that the group sought advice from
the Commissariat Aux Questions
Juives (the Vichy government
department for Jewish affairs) on
how the rights society should treat
its Jewish members.

Bangalter, a SACEM member,
says that on May 20 he took the
documents person-

royalties and says that the body
“counts among its members a cer-
tain number of Jews” (Billboard
Bulletin, May 25).

The letter continues, “We have
just learned that the Société des
Auteurs et Compositeurs Drama-
tiques [SACD] has received precise
instructions on the blocking of
authors’ royalties from Jewish
members. It is therefore essential
for our Society that [the Commis-
ariat] give it all necessary direc-
tives on the subject of authors’
rights relating to its Jewish mem-
bers, authors and composers of
music.”

Bangalter has

ally to the Elysées
Palace, the resi-
dence of French
President Jacques

4

also produced a
reply to SACEM’s
Oct. 28 letter from
the financial see-

Chirac, and then to

the Hotel Matignon, the office of
Prime Minister Lionel Jospin.
French government officials could
not be reached to confirm their
receipt.

A commission headed by Jean
Mattéoli, which has been set up by
the French government to review
the situation of Jewish assets dur-
ing World War 11, has yet to con-
firm whether it has launched an
investigation into SACEM’s war-
time activities.

SACEM president Jean-Loup
Tournier says that he has already
had meetings with a member of the
the Mattéoli Commission, André
Larquié, and that he will cooper-
ate with the commission by “pro-
viding all that can or will be found
on these questions.”

A letter dated Oct. 28, 1941,
from SACEM to the Commisariat
says that, for the third time that
year, the society “is writing to
obtain information on how to pro-
mulgate the different French laws
on Jews, as well as German ordi-
nances.” It explains SACEM’s role
as a collection society for music

tion of the Com-
misariat, dated Jan. 10, 1942, that
draws SACEM’s attention to a set
of instructions issued Dec. 19,
1941, to the Société Des Gens De
Lettres.

The new documents follow Ban-
galter’s earlier production of a
SACEM circular headed “Very Im-
portant” to members dated Nov.
17, 1941, in which the body asks
Jewish members to identify them-
selves by Dec. 10 of that year so
that their royalties could be placed
in special accounts. It warns, “All
false declarations will entail, for
the member, internment in a con-
centration camp.”

Bangalter, who composes under
the name Vangarde, tells Billboard
the documents were sourced from
France’s National Archives in
Paris, as part of the Inventory of
the Archives from the Commis-
sariat Aux Questions Juives, a
massive document compiled over
several years by researchers
Marie-Thérése Chabord and Jean
Pouéssel.

All the documents listed in this

(Continued on page 137)
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- WB, Silverlight Link

English-Speaking Latino Consumers Targeted

BY JOHN LANNERT

As U.S. labels ponder the Latino
music fever spreading across the
country, Warner Bros. has inked a
production deal with Silverlight
Records designed to develop state-
side, English-speaking Hispanic
artists who will be targeted to their
consumer counterparts (Billboard-
Bulletin, May 24).

Steve Drimmer, president of Los
Angeles-based Silverlight Records,
describes the pact as a logo-label pro-
duction accord in which “it is our job
to locate the talent for Warner Bros.
to sign and then help them market
the talent to the English-speaking
Latino audience.”

Says Phil Quartararo, president of
Warner Bros. Records Inc., “We've
dabbled with a few repertoire
sources that could bring us Latin
music for the last year, but Drimmer
is a guy we trust. We admire his

taste, and he understands the [ Latin]
community. So we have put together
an arrangement for him to bring us
some musie.”

Silverlight’s first signee is alter-
native pop singer Majandra Delfino.

Though Quartararo has seen the
potential of a Latin music breakout
before, he reckons the time is now
ripe for Latino artists to take center
stage for a specific faction of Latino
fans who grew up assimilated into
the U.S culture.

In 1981, Quartararo was working
as a promoter for RCA Records when
Puerto Rican vocal group Menudo
got hot. One of the members of
Menudo at that time is now the cur-
rent locomotive for the sudden arrival
of Hispanic pop stars—Ricky Mar-
tin.

“In 1981, everybody thought there
was going to be a Latin explosion,”

(Continued on page 135)

Arista, Serietic Form Label

BY MELINDA NEWMAN
LOS ANGELES—A new multi-year
joint venture between Arista Rec-
ords and producer Matt Serletic is
designed to bring more rock to
Arista’s musical foundation.

Atlanta-based Melisma Records
will be helmed by Serletie, best
known for producing matchbox 20
and Edwin McCain (The Beat, Bill-
board, May 29). His brother, Dean,
will serve as the label's GM. Serletic
will be responsible for the label’s
A&R direction, while Arista will han-
dle sales, promotion, marketing, pub-
licity, and other functions.

“Arista had all the promotion stuff
in line for rock; they just need the
material,” says Serletic. “They’ve had
such success in hip-hop and R&B, it’s
overshadowed everything else.
[Arista president] Clive [ Davis] real-
ly wanted to get further in the rock
field. He’s great at taking potential
stars and running them through all
the necessary moves to realize their

talent. We're going to be the talent-

finders and build it from there.”
Serletic, who signed matchbox 20
to his production company, Melisma
Productions, a few years ago and
then inked a deal for the group with
Lava/Atlantic, had been talking to a
number of labels about forming a co-
venture. His attorney set up a meet-
ing with Davis, and there was no
looking back. “I walked away from
that first meeting with Clive, and he
just amazed me,” says Serletic. “I
found some kind of kindredness
there. He feels about music the same
way I do. It’s always about the song.”
“We just clicked,” Davis says. “I
used the same intuition that I used
for [my other deals]. It wasn’t just be-
cause he’s a successful producer;
some can’t make the adjustment to be
talent scout and entrepreneur. He
impressed me the same way [LaFace
heads] L.A. Reid and Babyface and
[Bad Boy head] Puffy [Combs] im-
(Continued on page 131)

RECORD COMPANIES. Marjorie
Fieldman is appointed senior
VP of financial operations for
Universal Music Group in Los
Angeles. She was senior VP of
finance and administration for
A&M Records.

Mark Ansorge is promoted to
VP/associate counsel for Warn-
er Musiec Group in Burbank
Calif. He was associate counsel.

Tony Berg is named execu-
tive VP of A&R in Los Angeles
and Patricia Morris is promot-
ed to national promotion direc-
tor in New York for Virgin
Records. They were, respec-
tively, an A&R executive at Gef-
fen Records and national field
manager.

Arista Records in New York
appoints Robert Gandara VP
of marketing planning and
administration. He was senior

ANSORGE

FIELDMAN

director of marketing planning
for Capitol Records.

Legacy Recordings in New
York promotes Patti Matheny
to associate director of A&R
and names Stephan Moore
product manager. They were,
respectively, senior manager of
A&R and director of urban
sales at Sony Music Distribu-
tion.

Nelson Wakefield is promot-
ed to director of video pro-
gramming for the Columbia

Entertainment
Biz Prepares
For House Bill

BY BILL HOLLAND
WASHINGTON, D.C.—Enter-
tainment industry officials are
bracing for another round of
anticipated media bashing as
the controversial juvenile-jus-
tice bill moves to the House of
Representatives for debate and
consideration.

Industry officials met
throughout the final week of May
to anticipate the strategies that
Republican leaders might use to
get the House version of the bill
to the floor and to prepare for
the expected critical comments
from some House lawmakers.

The pending juvenile-justice
legislation, passed by the Senate
May 20 (BillboardBulletin, May
21), includes several provisions
targeting violence in the media
that could have an impact on how
entertainment industries mar-
ket and police their own product.

The debate among the 435
House members is expected to
have a wider range of voices than
the one that took place in the 100-
member Senate. “It will no doubt
include the opinions of members
with more extreme views,” as
one insider put it. “Everybody
will want to weigh in.”

Sources are also predicting
that debate will be “wild and
woolly” on the so-called “cultur-
al” provisions in the bill. One
provision in the Senate version
calls for a high-level federal
commission to explore violence
in the media and the role played
by entertainment companies in
the national atmosphere of teen
violence (Billboard, May 29).

Another provision calls for a
dual probe by the Department
of Justice and the Federal Trade
Commission to investigate the
impact of marketing violent fare
to children.

Recording Industry Assn. of

(Continued on page 135)
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House Co. in New York. He was
associate director of video pro-
gramming.

DreamWorks Records in Los
Angeles appoints Bruce Walk-
er GM of the urban division. He
was senior VP of A&R at Mo-
town.

Bill Marin is named presi-
dent of Prestigio Recordings in
New York. He was VP/GM of
RMM Records.

Allan Steckler is appointed
VP of sales and marketing at

Zomba Ganada To Dpen

BY LARRY LeBLANC
TORONTO—Zomba Records Group,
home of Jive Records, is marking a
memorable week. During the same
time period that the Backstreet Boys’
sophomore Jive album, “Millennium,”
sold 192,000 units in Canada its first
week out and debuted at No. 1 on
SoundScan’s retail album chart,
Zomba announced May 25 that it will
launch its Canadian operation July 1
(BillboardBulletin, May 26).

Laura Bartlett has been named
president of Zomba Records Canada,
which includes the Jive, Silvertone,
Voleano, and Verity labels. Zomba
Group labels will be distributed by
BMG Music Canada via a new press-
ing and distribution agreement. BMG
Music Canada had previously
licensed Zomba Group product here.

According to Bartlett, Zomba Rec-
ords Canada will nationally employ a
staff of 10-15 people in the promotion,
marketing, and A&R areas, working
initially from BMG Music Canada’s
offices.

Says Barry Weiss, president of
Zomba Records Group U.S., “Cana-
dais a logical place to open, given its
proximity to America and the fact
there’s a lot of talent there.” Weiss
adds, “We're going to be very active
in Canadian A&R.”

Weiss notes that Zomba has been
active in Canada on a licensing basis
for 17 years, first with the now-de-
funct Quality Records, then with
BMG.

On June 7, Bartlett leaves Uni-
versal Music Canada, which she
joined as senior VP only five months
ago. Previously, she was VP of mar-
keting at HMV North America and
had earlier worked 13 years at Vir-
gin Music Canada, leaving as VP/GM
two years ago.

“It wasn’t an easy decision [to
leave Universal],” she says. “Howev-
er, not many people get a chance to
plant a flag where one didn’t exist
before. I've been ready to do some-
thing like this for the past couple of
years.”

‘Hard Rock Live’ Blitz Planned

Sire, Amex, Tower, VH1 Team To Raise Interest

BY LARRY FLICK

NEW YORK—As the July 31 third-
season premiere of VH1’s “Hard
Rock Live” draws near, a multi-
faceted promotional campaign is being
launched to heighten viewer aware-
ness of the concert-oriented program.

The campaign includes a series of
albums on Sire Records, as well as a
summerlong string of charity concert
events at Hard Rock Cafes worldwide
and a consumer promotion for Amer-
ican Express card members at all
Tower Records locations.

American Express sponsors
“Hard Rock Live,” which is distrib-
uted by Warner Bros. Domestic Pay-
TV, Cable & Network Features. The
series is executive-produced by
Robert Katz and Sean Murphy for
VH1 and Evan Haiman for Warner
Bros. Domestic Pay-TV, Cable & Net-
work Features.

Sheryl Crow will kick off the third

MATHENY

GANDARA

Empire Music Group in New
York. He was A&R/creative
director for Essex Entertain-
ment.

Rand Hoffman is named
head of business and legal
affairs for Interscope/Geffen/
A&M Records in Los Angeles.
He was senior VP of business
administration for PolyGram.

PUBLISHERS. BMI names Kerri
Howland-Kruse senior attor-
ney in New York and promotes

season of the program, which airs at
midnight Saturday nights with
encore broadcasts throughout the
week. Also confirmed to appear on
the show this season are Melissa
Etheridge, the Cranberries, Seal,
Motley Crue, Sammy Hagar, Collec-
tive Soul, and Sugar Ray.

“‘Hard Rock Live’ is a program
that continues to grow in its creative
and business scope, which we're
extremely proud of,” says Eric
Frankel, executive VP of Warner
Bros. Domestic Pay-TV, Cable & Net-
work Features, who notes that the
show has developed a loyal viewer-
ship. “The lineup for this season, so
far, promises to widen our audience
considerably.”

This season, VH1 will play a more
prominent role in the production and
direction of the program, which will
expand to include biographical mate-

(Continued on page 135)
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Perry Howard to associate
director of writer/publisher
relations in Nashville. They
were, respectively, an attorney
at the law firm of Berger, Stern
and Webb LLP and a music
research associate.

RELATED FIELDS. Nancy Geller
is promoted to senior VP of
original programming and orig-
inal movies for HBO in Los
Angeles. She was VP of origi-
nal programming.
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JOSH’S BLAIR WITCH MIX

Tre companion aloum to this summer’s most anticipated horror film.

Street Date - July 13, 1999

Josh’s Blair Witch Mix, recovered fram the abandoned car belonging to
Blair Witch victim, Joshua Leonard, cgntains the following tracks:

. Lydia Lunch - “Gloomy Sunday” 7. Afghan Whigs - “Beware”
. Public mage Ltd. - “The Order Of Death” 8. Front Line Assembly - “Laughing Pain”
. Skinny Fuppy - “Draining ~aces” 9. Type O Negative - “Haunted”
. Bauhaus - “Kincdom’s Coming” 10. Meat Beat Manifesto - “She’s Unreal”
. The Creatures - “Don’t Go To S.eep Without Me”  11. Tones On Tail - “Movement Of Fear”
. Laibach - “God Is God” 12. Antcnio Cora - “The Cellar”

Enhanced CD with rare and exclusive footage not seen in the film.

Visit the official Blair Witch website: www.blairwitch.com
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POP*ROCK*"R&B*RAP*DANCE*COUNTR

BY CARLA HAY
NEW YORK—Since 1997, the
Vengaboys' brand of lighthearted
dance/pop has been a hit in
Europe and
other coun-
tries around
the  world.
Now the
Vengaboys
(pronounced
“benga boys”)
are finding a
U.S. audience
with  their
debut  set,
“The Party Album!”

Released in the U.S. on Groovi-

VENGABOYS

Groovilicious’ Vengabaoys
Throw A Hit ‘Party’

licious/Strictly Rhythm Records,
“The Party Album!” reached
Heatseekers Impact status in the
May 29 issue when it ascended to
No. 98 on The
Billboard 200.
This issue, it
stands at No.
100. Fueling
sales for the
album is the hit
single  “We
Like To Party!,” which peaked in
April at No. 32 on The Billboard
Hot 100.
The Vengaboys are a musical
project conceptualized by two
(Continued on page 131)

dantana Goes ‘Supernatural

First Arista Album Features Young Performers As Guests

BY MELINDA NEWMAN

LOS ANGELES—In the view of
Carlos Santana, music not only has
charms to soothe the savage breast;
it can literally affect the chemical
makeup of the listener.

“If you look at what's happening
with our kids today, it's like the
’60s,” he says. “We had our own
Vietnam. We have a different kind of
killing today. This music is a sign to
bring a different awareness—
beyond good and evil, beyond right
or wrong. I really believe it will
rearrange the molecular structure
of the listener; crystallize for the
highest good of people.”

“Supernatural,” Santana’s first
album for Arista Records, comes out
June 15 and reunites the guitarist

Gee Street/V2 Builds A Sturdy Base For Olu

BY LARRY FLICK

NEW YORK—When “Soul Catch-
er,” R&B newcomer Olu’s debut on
Gee Street/V2, hits stateside retail
June 15, it will have already under-
gone nearly a year of pre-release
marketing.

“We see Olu as a long-term artist
and as a unique figure in the R&B
world,” says Maria Ma, head of mar-
keting at Gee Street. “We wanted to
gradually bring him into public con-
sciousness.”

Last fall, the label serviced a five-
track CD album sampler to press and
radio tastemakers, upscale clothing
shops and boutiques, and select
restaurants and cafes.

Several months later, Gee Street
created a three-song cassette sam-
pler for R&B radio. The tape was
also sent as a gift to people who
ordered items from Essence maga-
zine’s Essence-by-Mail catalog.

“It’s had the desired result,” Ma

says. “People have started to ask for
the album.” Sharon Richards, man-
ager of Mood Music, an indie outlet in
Baltimore, says, “Around January, a
few people came into our shop with
the tape and asked if we had the full
album in stock.”
Adding to pre-
release interest
has been Olu’s
extensive gigging.
The singer, man-
aged by David Pas-
sick and Jack Leit-
enberg, has been
playing the East
Coast for a year and opened shows for
V2 labelmate N'Dea Davenport in
Philadelphia and Washington, D.C.
“Soul Catcher” is distinguished by
a deftly crafted combination of styles,
including old-school soul, jazz, funk,
and folk. Additionally, Olu aims to be
among the more literate artists cur-
rently vying for public attention.

oLy

“If you're given a forum, you
should use it wisely,” says the artist,
whose songs are published by Fa-
mous Music (ASCAP).

Olu, a native New Yorker, started
his musical career with the Boys

|

—

Choir Of Harlem, through which he
toured Japan and the Far East and
learned to play many instruments.

The first single is the quietly per-
cussive ballad “Baby Can’t Leave It
Alone.” A music video directed by
Sarah Pirozek is airing on BET.

A remix by Ali of A Tribe Called
Quest hits radio in early June.

Olu expands his gig itinerary to
include dates in the South and on the
West Coast and embarks on a nation-
al radio and retail promotional tour
in mid-June.

with Arista president Clive Davis,
who signed him to Columbia Records
in 1968.

“Mzr. Clive Davis came really close
to my face, eyeball to eyeball, and

SANTANA

said, ‘What does Carlos Santana
want to do? and I said, ‘I want to con-
nect molecules to light.” He said,
‘How do you propose to do that? And

I said, ‘It's the same thing for Whit-
ney or Streisand or Miles Davis. We
all need a song we can relate to.
Melody, lyrics—it’s just a matter of
hooking up with that.’

“And he said, ‘We can work to-
gether’ He saw I wasn't stuck in the
'60s; I was adaptable to these times,”
Santana says.

To that end, Davis helped craft an
album that showecases Santana, Bill-
board’s 1996 Century Award winner,
as people know him best—as a phe-
nomenal guitar player weaving hyp-
notic Afro-Latin tunes, as well as a
thoroughly modern figure.

“We knew half had to be vintage
Santana,” says Davis, “but that we
also had to incorporate all of the cur-

(Continued on page 128)

BY JIM BESSMAN

NEW YORK—Stanley Kubrick’s
forthcoming final film, “Eyes Wide
Shut,” is already giving Chris
Isaak’s career a
boost, thanks to a
catalog album track
that the late director
selected for the
eagerly awaited
erotic  thriller’s
soundtrack.

The Warner Sun-
set/Reprise sound-
track album bows
July 13.

The song, “Baby
Did A Bad Bad Thing,” originally
appeared on Isaak’s 1995 Reprise
album, “Forever Blue.” It is cur-

ISAAK

Isaak Track Fuels Interest In
Warner/Reprise Soundtrack

rently being heard in TV promos
for the movie, accompanying
steamy footage of its stars, Tom
Cruise and Nicole Kidman. The
trailer has prompted
numerous radio sta-
tions to dust off the
original, which has
now been remixed by
Reprise senior VP of
A&R David Kahne.
“Along with a lot
of others, we took
note of the song’s
inclusion on the trail-
er when it was first
broadcast,” says
Dave Benson, PD of Denver adult
rock station KBCO and sister Los
(Continued on page 136)

The group that gave you “| Swear” & “I Can Love You Like That™ is back...

“The calls we're receiving

On And On

The long-awaited new album featuring “I Will Be Ri(]ht Here""
#1 most added at A/C

“This is the perfect song to start a brand new life

*Phones are lighting up, especially at night during

our “Love Songs” show... seems as if everyone
in love wants to claim this as ‘their special song’!
Gary Balaban Program Director, WLIF / Baltmare, MD

together... listeners are already calling and
requesting the words for their wedding'
Gary Nolan, Program Director, WLTE / Minneapolis, MN

at the station lead us to believe this
could be the wedding song of the year!
Tony Plarentina. Program Director, WIVR / Richmond. VA

" Produced by David Foster
Written by Diane Warren

. g

EXECUTIVE PRODUCER: TIM O'BRIEN www.othl.com/All-4-One  www.atlantic-records.com  ©1999 ATLANTIC RECOROING CORP 8 BROOKHILL RECORDS CORP
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Hawkins Finally Unieashes “Timbre’

Third Columbia Set Previewed By ‘Dawson’s Creek’ Song

BY CARRIE BELL

LOS ANGELES—Sophie B. Haw-
kins was ready to release “Timbre”
three years ago. It was to be a stan-
dard follow-up to her previous two
gold sets, 1992’s “Tongues & Tails”
and 1994’s “Whaler.” Instead, she be-
came embroiled in a fight for artistic
freedom, and “Timbre,” finally see-
ing the light of retail July 6 on Colum-
bia, is evidence that it is possible to
win.

“First, Columbia said I had to work
with a producer. I met with everyone
and concluded that no one would be
any better than me at producing my
songs. But it was my first time, so I
had to OK executive producer Peter
Asher. So we went to work, and I did
everything at my home studio. 1
wanted a naked sound with all kinds
of instrument experimentation like
strings and marimba,” Hawkins says.

“Then,” she continues, “there was
all this talk about my image. They
wanted me to get a feisty new one and
go to [modern rock] radio with ‘32
Lines.’ [The New York office of
Columbia] didn’t like that idea. So
they started working on 10 million
remixes of ‘No Connection’ before we

HAWKINS

finally settled on ‘Lose Your Way." It
uses a banjo, which is apparently a
no-no for top 40. By this time 1 was
like, ‘When are they going to stop
remixing and trying to sneak in a
producer? I put banjo on that song
because that’s what I heard, and I am
the songwriter, right? Without the
banjo, it sounded like Muzak.”

That’s when the real battle began.
Hawkins turned to people she knew
would give an honest opinion about
the soft-spoken song of devotion and
not be swayed by demographics or
format standards—her fans.

“I was doing a radio interview in
IFlorida and played my version of

Mercyful Fate To Hit The Road
for Its “9° Set On Metal Blade

BY LARRY FLICK
NEW YORK—As the July 6 state-
side release of Mercyful Fate'’s latest
opus, “9,” approaches, Metal Blade
Records is preparing a marketing
plan built around the enduring heavy
metal band’s cachet as a live act.
“This is a band that thrives on-
stage,” says Dan Fitzgerald, VP of
sales at the label. “They aim to give
people more than just a bunch of

MERCYFUL FATE

guys standing around onstage.”
Mercyful Fate will spend much of
the next six months on the road,
spending the summer trekking
through Europe with Metallica. Metal
Blade released “9” May 24 in Europe.
The band is eyeing a U.S. tour of the-
aters and large clubs in October.
Although the timing is not inten-
tional, the band is leaving the States
at a time when bands that indulge in
theatrical garb and angry, rebellious
lyries are under media fire.
“Whenever there’s a disaster like
the shooting in Colorado, the finger-
pointing begins, and bands like Mer-
cyful Fate are blamed,” says Brian
Slagel, CEO of at Metal Blade. “It’s
ridiculous and unfair. But we’ve been

through this before, and you learn to
take it in stride.”

In the metal world, the reach of
Mercyful Fate has been formidable.
It is cited as a primary influence
among young renegade acts like
Cradle Of Filth and Dimmu Borgir,
as well as among mainstays like
Megadeth and Metallica. In fact,
Metallica cut a medley of Mercyful
Fate tunes for its “Garage Inc.” col-
lection, including “Evil” and “Curse
Of The Pharaohs.”

“I had no idea they were doing
that,” says Mercyful Fate front man
King Diamond. “Lars [Urlich] called
me out of the blue and played it over
the phone. It blew me away.”

With production by Kol Marshall
and the band, “9” shows Mercyful
Fate—which also includes Hank
Shermann (guitar), Mike Wead (gui-
tar), Sharlee D’Angelo (bass), and
Bjarne Holm (drums)—mining the
hard-edged sound of its salad days.
“It is much more direct and aggres-
sive, both musically and lyrically,
than our past few records,” says Dia-
mond. “Melody is there without sac-
rificing the brutality.”

It’s a sound that suits indie retail-
ers. “This album brings the band
back to a sound that hardeore heavy
metal fans love,” says Richie Markus,
manager of Baltimore’s Silver Discs.
“It’s hard and rebellious—and no
where near the kind of stuff that gets
radio play. The kids who buy this stuff
think that’s cool. They need bands
that belong to them and them alone.
Mereyful Fate is that kind of band.”

‘Lose Your Way.’ Calls started pour-
ing in saying they loved the song and
the banjo. A whole Internet campaign
started, and 200,000 E-mails later
Sony was screaming for me to stop
and promised to let me have total con-
trol. They couldn’t argue with the
people who would eventually buy my
album, and they can’t argue with the
fact that I still sell 500 records a week.
Staying power is the best weapon.”
Most artists would be worried that
a label would turn around and not
work the album as hard, but Hawkins

Rockin’ In Vegas. Universal/Hewitt/Silva was the promoter of Billy Joel's recent
sold-out performance at the Hard Rock Hotel in Las Vegas. The artist is ona U.S.
concert trek. Shown backstage after the show, from left, are Bill Silva of Universal/
Hewitt/Silva; Joel; Dennis Arfa, president of QBA Entertainment; and Jay Mar-
ciano, president of Universal Concerts.

(Continued on page 15)

New Virgin VP Tony Berg Thinks Locally;
The Gas Go. To Link With Webcaster DEN

VIRGIN TERRITORY: The first order of business for
Tony Berg, new executive VP of A&R for Virgin
Records America, is to take care of the homefront.

“My specific goal is to elevate the profile of our
domestic roster,” says the Los Angeles-based Berg, who
started his new post May 24 after more than six years
at Geffen Records. “It’s a tremendous international ros-
ter, maybe second to none. Perhaps it’s been easy to rely
upon the excellence of that roster.”

Noting that Virgin has a number of superstars signed
to its U.S. division, including Janet Jackson, Lenny
Kravitz, and Smashing Pumpkins, Berg says he’s

long-term deal with Squint Entertainment to distribute
Sixpence None The Richer worldwide outside of the
U.S. The group, experiencing great success with its sin-
gle “Kiss Me,” goes through Squint/Columbia in the U.S.
The band’s self-titled album will be released June 11 in
most territories outside the U.S.

Trillium Entertainment, run by industry vet Larry
Stessel, has been tapped by Ruthless Records to handle
its marketing. Stessel will serve as the New York liaison
for L.A.-based Ruthless in dealing with Epic Records,
Sony Distribution, and RED.

HUMANITY HAS NO COLOR:

reviewing the roster and the staff
before making any changes. “My
first priority is to get to know the
people here, see their strengths and
passions, and then make assess-
ments,” he says. “I'm also familiar-
izing myself with the roster and the
acts on our affiliated labels.”

Sure, he’s won a Nobel Prize and is
one of the world’s foremost peace-
makers, but who knew Archbish-
op Emeritus Desmond Tutu
could cut the rug with the best of
them? On May 24 at L.A.’s Wiltern
Theater—at the 10th-anniversary

The West Coast A&R staff will
report to Berg, while the East Coast
staff will still report to New York-
based Keith Wood, executive VP of
A&R Virgin Records America. Berg will report to Ash-
ley Newton, co-president of Virgin Records America and
senior VP of A&R for Virgin Music Group Worldwide.

Berg, who had made the transition from Geffen to the
new blended offices of Interscope/Geffen/A&M, says he
doesn’t know if he’s bringing any of his former acts with
him. “It’s not something I can initiate,” he says. “None
of the artists I was working with, including Garrison
Starr, Counting Crows, and Remy Zero, were
dropped. Peter Gabriel is with Virgin International, so
I'll get to continue working with him.”

Virgin has given Berg no mandate to sign acts of a
particular stripe. “I don’t really work genre-specific,”
he says. “Whether I was getting involved with Beck,
Ted Hawkins, Remy Zero, or Forest Through The
Trees, the only consistent thread was excellence. I think
artists like Beck, Radiohead, Bjork, Lauryn Hill, or
Missy Elliott demonstrate that great music is also com-
mercial music. That’s my new mantra.”

DEN MOTHERS: Look for the Gas Co., the company
started in 98 by former Capitol president Gary Gersh
and Gold Mountain artist manager John Silva, to run
the music group for Internet programmer Digital Enter-
tainment Network (DEN). DEN, launched May 10, is
already airing five of its proposed 30 youth-oriented
interactive Webeast series. Two of the shows, “Fear Of
A Punk Planet” and “Aggronation,” feature music. Also
expect Phil Costello, former senior VP of marketing
and promotion at Capitol Records, to join the Gas Co.

STUFF: Elektra Entertainment has entered into a

by Melinda Newman

celebration of Artists for a New
South Africa (ANSA)—he was the
first man out of his seat, dancing
up a storm as Hugh Masekela
played “Bring Back Nelson Mandela.” During the finale,
when all the participants—including a number of kids—
were onstage, Tutu broke into the Electric Slide.

But it was just that kind of evening. The Culver City,
Calif.-based ANSA was founded by Alfre Woodard,
Danny Glover, Mary Steenburgen, and others to sup-
port the fight against apartheid in South Africa. It now
supports voter education, funds small businesses, helps
disadvantaged youth, and ships books and medical sup-
plies to that country.

The evening featured readings, film clips, and an
uplifting speech by Tutu, whose Peace Trust shared pro-
ceeds from the event with ANSA. But the real highlights
were the musical guests. Masekela also performed the
affecting “Stimela,” in which he imitates the sound of a
train and sings of blacks being taken to labor camps and
prisons. Joan Baez sang Peter Gabriel’s “Biko” and
filled the theater with the spirit of a lifetime spent fight-
ing injustice through song. Lebo M shared his stage
time with the traditional South African group Black
Sunshine, which he had just met the day before. BeBe
Winans brought the crowd to its feet with the new song
“I Have A Dream” (based on Martin Luther King Jr.’s
historic speech) and a breathtaking reading of “Amaz-
ing Grace” backed by acoustic guitar. But it was Stevie
Wonder who masterfully placed the evening’s message
in America’s backyard. As he began “In The City,” he
reminded us that although improvements have been
made in South Africa and the U.S., there is still work to
be done in the name of equality. He followed with “High-
er Ground,” extolling everyone to not only reach their
own potential but to help those around them.

12
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Tour-Tested Hardcore Band 23 Ta Life To Issue 1st Set On Triple Grown

BY ED CHRISTMAN

NEW YORK—After six years of
playing live shows around the world,
the members of New York hardcore
band 25 Ta Life figure they have
done plenty to set up their first al-
bum, “Friendship, Loyalty, Commit-
ment,” due June 29 on Triple Crown
Records.

“This group is probably one of the
biggest underground groups right
now,” says Fred Feldman, principal
at the New York-based label. “They
play about 200 shows a year. Rick Ta
Life [the vocalist] is the most visible
person in hardeore.”

In addition to Rick, the band con-
sists of founding member Fred, on
guitar; Dave, on bass; and Rob, on

drums. The band, which fuses New
York-style hardcore punk with
dashes of metal throughout each
song, is known for its blistering live
shows,

While this may be the band’s first
album, 25 Ta Life, which formed in
1993, has three EPs on its résumé
and a demo tape, all of which have
been sold to fans at the group’s
shows. The first EP, “Keepin’ It
Real,” came out on the German label
We Bite in 1995. “Short Fuse,” on
SFT Records, and “Strength
Through Unity—The Spirit Re-
mains,” on Triple Crown, came out
in 1997.

25 Ta Life’s touring schedule
includes regular trips to Europe as

well as jaunts to Japan and Australia.
The band is currently planning its
first trip to South America. When

1

the band isn’t on tour, it regularly
plays shows in the New York tri-state
area.

In addition to the U.S., the album

ON TOP OF
THE TOWN

It's the top. It's New York’s landmark art deco hotel

and it's near everything: the Javits Center, Madison
Square Garden, Penn Station, the Empire State
Building and the Garment Center and Theatre District.

The 1000 newly decorated rooms and suites have
every convenience and amenity. Have your clients
get way above it all by booking a luxurious room or
suite in our fabulous "Tower at the New Yorker”
where they’ll enjoy spectacular views and balconies,
and their daily complimentary breakfast in the

Tower’s own Sky Lounge.

There’s La Vigna Ristorante & Bar, Tick Tock Diner
(open 24 hours), an Espresso Bar in the lobby
and a complete Fitness Center, too.

So book your clients at the New Yorker, where
they can stay above it all, at down to earth rates.

from
— 149" >

SINGLE
Per Room, Per Night

from

DOUBLE
Per Room, Per Night

For Reservations: 800-764-4680

481

EIGHTH AVENUE AT 34TH STREET

New York, New Yark 10001

(212) 971-0101

Fax (212) 563+6136

WWW.NYHOTEL.COM

* Subject to availability. Advance reservations required. Taxes and gratuities not included
Not applicable to groups

will come out in Europe on the Kor-
trijk, Belgium, label Good Life, and
there are plans to license the record
in Japan and Australia, although no
label has been tapped yet.

The band is booked in the U.S. by
Bay Ridge Talent in Brooklyn, N.Y.;
in Europe by M.A.D. in Berlin; and
in Japan by Japan Overseas in Tokyo.
Rick Ta Life also occasionally fills in
with the booking, which is something
he does for other bands as well.

But even with a worldview and
plans to promote the album at the
chain level in the U.S., Feldman
says he is not going to forget the
traditional hardcore marketing
vehicles.

“We are taking care of the grass-
roots press—fanzines and metal
press—and we are being very ag-
gressive at the independent-store
level with in-store play copies and
point-of-purchase material,” he says.
“But we also want to break this with

the chains. There is a great base. We
SoundScanned 9,000 units with
‘Strength Through Unity.’”

Newbury Comics in Boston is at
least one chain ready for the album.
“25 Ta Life is consistently a strong
seller;” says buyer Larry Mansdorf.
“We did great with the last record,
which is still selling for us.”

In the first week of June, Feldman
says, he will hire independent pro-
motion company McGathy Edge to
service the album to metal rock sta-
tions. Also, he says, “we are press-
ing up 25,000 stickers, and we will
have street teams in place in their
strong markets in the U.S.—New
York, Boston, Philadelphia, San
Francisco, Los Angeles, and Rich-
mond [Va.].”

In addition to the band’s track
record and the label’s aggressive
marketing plan, the album, which
was produced by Joe Hogan, has one

(Continned on page 18)

. BOXSCORE
IR I AN . 10 10 concERT cRosses
Gross Attendance |
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
DAVE MATTHEWS BAND Veterans Stadium May 20-22 $4,752,350 133,869 Electnc Factory
SANTANA Philadelphia $35.50 143,865 Concerts
THEROOTS three
shows
SHANIA TWAIN Umited Center May 20 $934,408 18,195 Jam Prods
LEARY Chicago $75/$60/$35/$27.50  sellout
SHANIA TWAIN Palace of Auburn May 22 $897,785 21,472 Palace Sports &
LEAHY Hills | $507$35 seffout Entertamment Inc
Auburn Hills, Mich. I
SHANIA TWAIN Target Center May 24 4839873 18,267 Jam Prods
LEAHY Minneapelis $48.75/830 18,439 in-house
AEROSMITH Hollywood Bowl May 7 $837,535 17,062 Universal Concerts
JONNY LANG Los Angeles $85/$25 sellout Andrew Hewstt
Bill Silva Presents
SHANIA TWAIN ARCO Arena May 4 | s19602 12931 Bl Graham
LEAHY Sacramento, Calif $76/536 13,500 Presents
SHANIA TWAIN Deer Creek Music May 17 $684.433 21,261 Sunshine
LEAHY Center $49.50/525 seliout Promotions
Noblesville, Ind
SHANIA TWAIN Hellywood Bowl May 6 $674,050 15,011 Universal Cancerts
LEAHY Los Angeles $85/$25 sellout Andrew Hewitt
Bill Stlva Presents
AEROSMITH Palace of Auburn May 20 $622,853 19,152 Cellar Door
AFGHAN WHIGS Hills $45/$29.50 sellout Belkin Prods.
Auburn Hills, Mich.
_ B
DAVE MATTHEWS BAND Marine Midland May 11 $606,678 18,667 Delsener/Stater |
COREY HARRIS Arena $33 sellogt Enterprises
Buffalo, N.Y.
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bcb Allen, 615-321-9171.
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HAWKINS FINALLY UNLEASHES ‘TIMBRE’

(Continued from page 12)

has made a career out of pushing the
envelope, from announcing her
“omnisexuality” and singing love
songs to women to having eontrover-
sial photos of herself published in
magazines. “This isn’t new. The label
has always pushed me a bit, and I've
always pushed back,” Hawkins says.
“But I don’t think there is bad blood.
They will stand behind the album,
especially if I have radio success.”
Columbia has laid those fears to
rest, as the marketing campaign is
already in high gear. “Her strong
vision is a marketing guy’s dream be-
cause she knows what she wants, and
that makes it easy to implement,” says
Kocco Lanzilotta, senior director of
creative marketing. “And she is as
bold, tender, intense, and uncensored
as she’s ever been, and the album is so
much like her. It has been a while
since the last album, which is proba-
bly our biggest hurdle. But recovery
is simple when you have a preat first
song and a truly individual artist.”
‘Lose Your Way,” which is being
warked to top 40 formats, was heard
during the May 5 episode of “Daw-
son’s Creek.” It’s also included on the
Columbia soundtrack to the show,
which is currently No. 20 on The Bill-
board 200. ® ‘Dawson’s Creek’ seems
to have a similar demographic as
Sophie’s music, somewhetre in that 18-

35 mostly female range, so it was a
good fit,” says Lanzilotta.

“I have been waiting for a new
Sophie song. I heard it on ‘Dawson’s
Creek’ and remember instantly
thinking, ‘Wow, this is cool.” It’s less
poppy, more gravelly, which is a good
thing,” says John Wilson, PD at top
40 WSTW Wilmington, Del. “Sophie

200,000 E-mails
later, Sony
promised to let me
have total control’

- SOPHIE B. HAWKINS -

has name recognition, past hits, and
puts on a great show. There’s more
competition in the lemale singer/
songwriter arena now, but it shouldn't
be too much of a problem for her.”

Retailers seem to have similar faith
in Hawkins. “Whaler” peaked at No.
65 and “Tongues & Tails” reached No.
51 on The Billboard 200. Respective-
ly, they have sold 672,000 and 675,000
units, according to SoundScan.

“The record grows on you every
time you listen to it, and it is « natur-
al progression from ‘Whaler’ and
‘Tongues & Tails,” ” says music buyer

Andy Sibray of the 250-store, Ann
Arbor, Mich.-based Borders Books &
Musie. “Her core audience will buy it
right away. The inclusion on the
soundtrack will also help sales.”

Columbia will also maintain a site
on Hawkins (www.sonymusic.com/
artists/Sophie BHawkins/), which will
contain lyrics, photos, a bio, a video
about the making of the album, and
tour dates. Hawkins, who is current-
ly without a booking agent, will
appear at several radio festivals this
summer and possibly one-off perfor-
mances in key markets.

Hawkins is also filiming her feature
film debut, “Beyond City Linits,”
with director Gigi Gaston, who is also
her co-manager and directed a criti-
cally acclaimed documentary about
Hawkins called “The Cream Will
Rise.” VH1 has also selected Haw-
kins as a topie for an upcoming
“Where Are They Now?” episode.

“That’s a tad strange because it
took me a long time to even admit 1
had a career. I like my development,
although for a time 1 was worried 1
had played into the image that I was
a dumb blond pop star. I just had to
get over that,” she says.

Assisiance in preparing this story
was provided by Olwie He iarat ana-
tori.

&. 2 o
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1000 Temparary Tattoos wi Yor Lage, Just $189.00!!! uso
or 2000 Tattoos, Just $299.00! ust Ful Color! 2" x 21
100,000 1-1/2” x 1-1/2” tattoos for just $1,890.00!! usp
NO SET UP CHARGE!!! Zdlico will not be undersold!!

Send your sized, color logo, TM, mascot. astwork or photo that you want reproduced.
Artwork on disk for large arders.

Add $10 Continental USA snipping up to 2000 tattoos.,

Larger orders inquire.  { Ca add 3.25% sales tax].
Send orders aleng with a company P.O., Visa, M/C, Amex#, money order or
check drawn on US bank to:
Calico: 300C Alamo Drive, Suite 201, Yacaville, CA 95687 USA
Tel: 707/428-7072 Fax: 707/446-8273 www.calicousa.com

OVER 150,000 ALBUMS SCANNED,
11,944 SCANNED LAST WEEK ALONE.

BREA{OUT MARKETS INCLUDE:
NEW 7ORK, SAN FRANCISCO,

PHILADELPHIA, CHICAGO, ATLANTA,

HOUSTON & WASHINGTON DC.

NEXT SECRET WEAPON:
ROOTS REMIX OF "TABOU,"
THE REMAKE OF SADE’S
“THE SWEETEST TAB0O”

DROPPING IN THE NEXT 4 WEEKS.

"It Sade were cloned twice
and the resulting twin sisters
were reared in France by
members of the Fugees,
the women migkt sound
something like the French
singing team Les Nubians."
— Time Magazine

www.higheroctave.com

www.lesnubians.com
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TOP R&B SONG
Too Close

WRITERS: Raphact Shawan Brown,

Robert Ford, Robert L. Huggar, Kay Gee,
Darren Lighty, Denzil Miller, James Moore,
Lawrence Smith, Kurt Walker

PuBLISHERS: Do What | Gorta Productioas,
EMI Music Publishing, Naughty Music,
Neutral Gray Music. Pure Love Music,
Uh-Oh Entertainment Inc.
Warner/Chappell Music, Inc.,

Wut’ Shawan-A-Do Music Inc.

TODP RAP SONG
Déjd vu (Uptown Baby)
SONGWRITER OF

WRITERS: Walter Becker, Donald Fagen
THE YEAR

PuBLISHER: Universal Music Publishing Group

TOP DANCE SONG
Ray of Light

Jermaine Dupri

WRITERS: David 1. Atkins (Prs), Christine
Ann Leach (PrS), Madonna, William
Wainwright (PRS)

PusLISHERS: Almo Music Corp.

Purple Music Ltd.. Warner/Chappell
Music, Inc., Weba Girl Publishing, Inc.

TOP SOUNDTRACK SONG OF THE YEAR
Come With Me {from Godzilla}

WRITERS: John Banham, Sean "Pufty” Combs,
Mark Curry, Jimmy Page, Robert Plant
PuBLisHERS: Dee Mac Music, EMI Music
Publishing, Flames of Albion,

Justin Combs Publishing

EMI MUSIC PUBLISHING

© M b Pl A member of T Exd e

TOP ASCAP REGGAE ARTISTS
Beenie Man

HepCat

Bob Marley

Ziggy Marley

Shaggy

PUBLISHER OF
THE YEAR
EMI Music Publishing

TRIBUTES TO

Edward Kennedy "Duke" Ellington
100th Anniversary of his Birth

ot

MUSICAL

www.americanradiohistorv.com

R&B
A Rose Is Still A Rose

WRITERS: [irandon Aly, Edie Brickell,

John Bush, Lauryn Hill, John Houser,

Kenneth Withrow

PusLISHERs: Edie Brickell Songs, Enlightened
Kitty Music. Obverse Creation Music Inc., Sony/ATV
Tunes LLC, Sirange Mind Productions, Universal
Music Publishing Group, Withrow Publishing

All My Life

WRITERS: Rory A. Bennett. Joel "JoJo" Hailev
PuBLISHERs: Cord Kayla Music Publishing,
EMI Music Publishing, Hee Bee Dooinit Music,
Two Big Productions, Inc.

Anytime
WRITER: Brian McKnight

PuBLIsHERs: Cancelled Lunch Music, Let's Have
Lunch Music, Universal Music Publishing Group

Ave You That Somebody? {From Dr. Doolittle}

WRITERS: Stephen "Static” Garretr, Timbaland
PuBLISHERS: Black Fountain Music, Herbilicious
Music, T C F Music Publishing, Inc., Virginia
Beach Music, Warner/Chappell Music, Inc.

The Boy Is Mine

WRIiTERS: LaShawn Daniels, Japhe Tejeda
PusBLisHERSs: EMI Music Puhlishing, Henchi Music

Friend of Mine

WRITERS: Anthony Dent, Stevie J.,

Jeffrey "J-Dub" Walker

PusLisHERs: Dub's World Music, For Chase
Muzic Inc., Hitco South, Sony/ATV Tunes LLC,
Steven A. Jnrdan Music, Warner/Chappell
Music, Inc., Windswept

I Get Lonely

WRITERS: Jimmy Jam, Terry Lewis
PUBLISHERs: EM! Music Publishing, Flyte Tyme Tunes

Marvin Gaye
G6Oth Anniversary of his Birth

Let’s Ride

WriTEr: Montell Jordan
PustishERs: Fanous Music Corp.,
Hudson-Jordan Music

Luv 2 Luv U

WRITERS: Melvin "Magpo” Barcliff,
Stephen "Static” Gartett, Timbaland
PusLisHERS: Herbilicious Music,
Mag-A-Ooh Music, Virginia Beach Music,
Warner/Chappell Music, Inc.

Make It Hot

WRITERS: Missy *Misdemeanor” Elliotr,
Timbaland

PuBListERS: Mass Confusion Music, Virginia
Beach Music, Warner/Chappell Music, Inc.

Money Ain't A Thang
WRITER: Jermaine Dupri

PusuisHeRs: EM{ Music Publishing,
So So Def Music

Movin' On

WRITERS: Mark Andrews, Darryl Pearson,
Gary Wright

PUBLISHERs: Universal Music Publishing
Group, Warner/Chappell Music, Inc.

My Body

WRITERS: Darrell “Delite” Allamby,
Lincoln "Link" Browder,

Antoinette Roberson

PUBLISHERS: 2000 Wats Music, Toni
Robi Songs, Warner/Chappell Music, Inc.

My Listle Secret

WRITERS: Jermaiae Dupri.

La Tocha Scott, Manuel Seal

PUBLISHERS: Air € ontral Music, Inc., BMG
Songs, Inc., EMI Music Publishing, Juicy Tyme,
Slack AD Music, So So Def Music

Nice and Slow

WRITERS: Brian D. Casey,

Jermaine Dupri, Manuel Seal, Usher
PUBLISHERS: BMG Songs, Inc., EMI

Music Publishing, Slack AD Music,

So So Def Music, Them Damn Twins, UR-TV

Ne, No, No

WrITERS: Robert Fusari,

Calvin Gaines, Vincent Herbert
PUBLISHERS: Promiscucus Publishing,
Warner/Chappell Music, luc.
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Rain
WRITER: Brian Alexander Morgan

PUBLISHERS: A Stolen People’s Music,
Universal Music Publishing Group

Seven Days

WRITER: Malik Pendleton
PusLISHERS: BMG Songs [nc., Zavy Music

The First Night

WRITERS: Jermaine Dupri,
Marilyn Mcl.eod, Tamara
Savage, Pamela Sawyer
PuBLISHERS EMI/Jobete Music
Publishing, Marshai Publishing,
So So Def Music

The Only One For Me

WRITER: Brian McKnighr

PusiisHERs: Cancelled Lunch Music,
Let’s Have Lunch Music, Universal Music
Publishing Group

Thinkin' Bout It

WRITERS: Darrell "Delite” Allamby,
Lincoln "Link" Browder,

Antoinette Roberson

PUBLISHERS: 2000 Witts Music, Toni
Robi Songs, Warner/Chappell Music, Inc.

Top Of The World

WRITERS: LaShawn Daniels, Mase,
Isaac Phillips

PuBLISHERS: EMI Music Publishing,
Justin Combs Publishing, Mason Betha

Encertainment

Tyrone

WRITERS: Erykah Badw, Norman “Keys” Hurt

PuBLISHERS: BMG Songs, Inc., Divine
Pimp Publishing, Key Club Music

What You Want

VWRITERS: Sean "Puffy” Combs, Masc,
Nasheim Myrick

PUBLISHERS: Justin Combs Publishing,
EMI Music Publishing, Mason Betha
Entertainment, Nashmack Publishing

You Make Me Wanna

WRITERS: Jermaine Dupri, Manuel Seal,
Usher

PuBLiSHERS: BMG Songs, Inc., EMI
Music Publishing, Slack AD Music,

So So Def Music, UR-IV

DANCE
Can't Get High Without You

WRITER: David Lee (PRS)
PUBLISHER: Mega Platinum Publishing

Found A Cure

WRITERS: John Ciafone, Ulira Nate
PuBLIsHERS: Commitment Music, Jessica
Michael Music Inc., Ultra Blue Music

Frozen

WRITERS: Patrick Leonard, Madonna
PuBLISHERS: No Tomaro Music,
Warner/Chappell Music, Inc., Webo
Girl Publishing Inc.

God Is A D]

WRITERS: Rollo Armstrong (PRS),
Ayalah Bentovim (PRS), James
Catro (PRs), Maxwell Fraser (PRS)
PuBLISHERS: BMG Songs, Inc.,
Warner/Chappell Music, Inc.

1t's Over Love

WRITER: Shannon Greene
PuBLISHERS: Ndai Tunes

Let Me Go... Release Me

WRITERS: Dave "Jam” Hall,
Jaz Jackson, Felicia Jefferson
PupLisHERs: Hold Up Music,
Jelly's Jams L.L.C., NZEA
Music, Stone Jam Publishing,
Warner/Chappell Music, Inc.

Until The Day

WRITER: Ralph Falcan
PUBLISHER: Murk Publishing, Inc.

We Have The House Surrounded

WRITERS: Phillip Damien, Cevin Fsher
PuBLISHERS: Dylithium Crystal,
Evo! Free Music

You Only Have To Say You Love Me

WRITERS: Bob Mitchel! #Rs), Phil Radford (PRS)
PuUBLISHERS: Peer Music, Prime Direcuon,
Warner/Chappell Music Lid.(PRs)

RAP
Been Around the Werld

WRITERS: David Bowie :PRS), Jan Devaney (PRS)
Andrew Morris (’kS), Lisa Stansfield tPRS)
PuBLIsHERS: BMG Songs, Inc., Jones Music
America

Ger At Me Dog

WRITERS: Damon “Dame Grease”
Blackmon, Earl "DMX" Simsmons
PUBLISHERS: Boomer X, Damon Blackmon
Publishing, Ruff Ryders Enteriainment Inc.

Gone Till November

WRITER: Wyclef Jean
PuBLISRERS: Huss-Zwingli Publishing,
Sonv/ATV Tunes LL(

It's All About The Benjamins

WRITERS; Sean “Puffy” Combs,

Sean "Sheek" Jacobs, Linda Laurie,
Jason "Jadakiss" Phillips, David
“Styles" Styles, The Notoriows B.I.G.
PuBLISHERS: B.1.G. Poppa Music,
Jae Wons Publishing, EM1 Music
Publishing, Justin Combs Publishing,
Paniro’s Publishing, Sheek Louchion
Publishing

Money, Power & Respect

WRITERS: Sean "Sheek" acobs,
Jason "Jadakiss” Phillips, Jam
Smith, David "Styles" Styles

thythm of Soul.

PusLisiERs: EMI Music Publishing,
Jae Wons Publishing, justin Combs
Publishing, Paniro’s Publishing, Sheek
Louchion Publishing, Warner/Chappell
Music, Inc.

Romeo and Julier

WRITERS: Lamar "Sylk-E. Fyne"

Johnson, Rene Moore, William "Chill’
Warner, Angela Winbush

PUBLISHERS: Angel Notes Music, EMI Music
Publishing, Micon Music, Rene Moore Music

Second Round K. O.

WRITERS: Wyclef Jean, Germaine
“Canibus” Williams

PuBLISHERs: EMI Music Publishing,
Huss-Zwingli Publishing, Niggaz Is Frowzy,
Sony/ATV Tunes LLC

Swing My Way

WRITERs: Javalyn Hall, Michael Johnson
PusLISHERS: EMI Music Publishing.
Horrible! Songs

The Party Continues (Video Version)

WRITERS: Larry Blackmon, Da Brat, Eumir
Deodato, Jermaine Dupri, Charlie Singleren
PuUBLISHERS: Air Control Music, Inc., EMI Music
Publishing, So So Def Music, Thowin’ Tanirum
Music, Universal Music Publishing Group

Victory

WRITERS: Sean "Puffy” Combs, Bill Condi, Jason
“Jadakiss” Phillips, Stevie J., The Notorious B.L.G.
PusListiERS: B.1.G. Poppa Music, EMI Masic
Publishing, Jae Wons Publishing, justin

Combs Publishing, Steven A. Jordan

Music, Warner/Chappell Music, Inc.

What You Want

WRITERS: Sean "Puffy” Combs, Mase,
Nasheim Myrick

PuUBLISHERS: Justin Combs Publishing,
EMI Music Publishing, Mason Betha
Entertainment, Nashmack Publishing

ASCAP' Congratulates)
Qur 11999 Rhythm & Soull Awardl Winner:s.

MARILYN BERGMAN | PRESIDENT & CHAIRMAN OF THE BOARD

ASCAP

WHERE MUSIC BEGINS™
www.aﬁsrc_ap_.crom _h
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Each monthly issue of ICE brings you the
scoop on hundreds of upcoming releases
from every major and independent record
label — the exact release date, inferviews
with key industry executives and artists,
noteworthy songs, guest stars and other
information you won't find anywhere
else. We don’t review new releases and
reissues, we preview them... weeks ahead
of time. If it's coming out on (D, you'll
find it in ICE!

FOR A FREE SAMPLE COPY or to subscribe,
call us tollfree af (800)647-4423, visit
our web site at http: / /www.icemagazine.

com/ice or drop us a line at PO. Box
3043, Santa Monica, CA 90408.
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(Continaed from page 14)

more thing to entice buyvers into
record stores—plenty of guest
artists. Among those helping out
with the vocals are Jimmy “G”
Drescher from Murphy’s Law, Paul
Bearer (rom Sheer Terror, Vinny
Stigma and Roger Miret from Ag-
nostic Front, and Jamey Jasta from
Hatebreed.

“We were kids listening to their
bands, and now they are singing on
our records,” says Fred. “If it wasn’t
for these people, we wouldn’t have a
band.”

Not that Rick Ta Life needs any
help with the vocals. He gasps,
grunts, growls, groans, and howls his
way through each song, making the
most of his 3%-note range. Rick Ta
Lite writes the lyrics, and Fred
mainly writes the music, with help
from the rest on band. The songs are
published by the band.

Moreover, the album includes some
songs that the fans are familiar with
through the live shows but are hard
to own, since they first appeared on
either the demo tape or the “Keepin’
It Real” EP

The latter is hard to find, says
Fred, who has seen it selling for up to
$35 in independent record stores.
Since the fans know the songs. he fig-
ures this album will be their first
chance to own then.

Yellow is a color, for all its dramatic unalterability, with

a thousand meanings. Easter is yellow. So is spring,

and much of the beauty of autumn. It is redolent
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TIME

The style of Adam Tihany. The taste of Jean-Louis Palladin.
The Time 49th & Broadway 1 877 TIME NYC www.thetimeny.com
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ANIDID FILN SCCOOIRE NNEWVWS

BY CATHERINE APPLEFELD OLSON

CORGAN MAKES HIS MARK: Lots of recording artists these days
talk about wanting to score a film. For Billy Corgan, the right oppor-
tunity presented itself in “Stigmata,” MGM’s modern-day “Exorcist”
about an atheist woman who suddenly finds hersell in the center of a
major upheaval at the Vatican. Virgin Records is slated to release the
soundtrack Aug. 10.

Not surprisingly, the Smashing Pumpkins iront man had a hand in
weaving the filn’s entire musical fabric. He helped select new material
from David Bowie and the Afro Celt Sound System Featuring Sinéad
O’Connor, as well as previously released tracks from Remy Zero and
Massive Attack. “Stigmata” also contains a remix of Bjork’s “All Is Full
Of Love.”

More than any other cut on the album, “Identily,” the opening single,
bhears Corgan’s personal stamp. He
wrote the song from the perspective of ®
the lemale protagonist and with a '
female artist in mind. Natalie |
Imbruglia brings his vision to bear.

“The idea of writing u title song came |
from tryving to do something a little dif- =
ferent,” Corgan says. “Back in the day, :
people used to write songs that were
directly connected to a movie’s score . .. &
so the music for ‘Identily’ came (1om one
of the love scenes in the movie.”

“Billy was involved with the score, so naturally [we were| very inter-
ested to be involved in the project,” says Cynthia Sexton, Virgin senior
VP of visual marketing and licensing. “One thing we wanted to make
sure as we built the rest of the songs on the album is that we talked to
Billy. We wanted to get a sense of what he would want to see on the sound-
track and built it as a collaboration with him, running artists’ names past
him to make sure we were all on the same page.”

In an unusual design move, “Stigmata” is « true score/compilation
hybrid. It contains 37 continuous minutes of Corgan’s score, which the
artist designated.

“This is his first time scoring, and we loved the score and wanted to
make sure people get to hear it,” Sexton says. “Billv was very clear he
wanted most of the score to appear on the album and spent time editing
it down so it would.”

CORGAN

JUNGLE MUSIC: They say it takes two to tango, and from the sound
of Disney’s latest animated offering, “Tarzan,” it takes two to create
great “jungle music,” too. Composer Mark Mancina and recording
artist Phil Collins got into each other’s groove, so to speuk, early on
and continued their collaboration throughout the writing and recording
process.

The result is Collins’ current single, “You'll Be In My Heart,” and a
unified albuin of songs and score that Walt Disney Records will release
June 8.

Mancina and Collins began by collaborating on the rhythmic lullaby-
like “Two Worlds,” which opens the {ilm. “It was really important for Phil
and me to have a cohesiveness to the score, so the songs didn’t sound like
they were recorded two years before and just dropped in,” Mancina says.

That meant Mancina arranged and played on portions of Collins’ songs,
and Collins played the drums for several action cues in the score.

“It gave the music continuity,” Mancina says. Threads of musical inter-
mingling are evident all over the soundtrack. “Two Worlds,” for exam-
ple, is woven through the score.

Having recently wrapped the Broadway adaptation of “The Lion
King,” Mancina says he was right at home working in tandem with anoth-
er creative voice. “I had just come off working with live musicians, in an
atmosphere of sitting in a room and working things out,” he says. “I
became a player, a musician, on this score more than on any project
before. [t was kind of like being in a band with Phil for the film.”

Mancina says the creative direction of “Tarzan” opened a world of new
instruments he otherwise might never have playved, including the Aus-
tralian bullroar, which hecame the musical representation of the evil
leopard Sabor. “On ‘The Lion King,” we tried to keep everything ex-
tremely organic and African,” he says. “This time we were not trying to
make it African but rather unique to itself.”

Mancina commissioned a friend to fashion all sorts of odd-shaped gui-
tars and then headed up to the Bay Area to scour shops for unusual
instruments. “I picked up instruments I thought seemed interesting and
at the end had this big pile of things I took home with me,” he says.

J
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The Hush

PRODUCER: Johnny Mac

Universal 53261

Scottish hitmakers switch to a new label
with an assertive album that showcases
the sensuous vocals of front woman
Sharleen Spiteri and the band’s ability to
craft soulful, melodic, and timeless pop
songs steeped in R&B influences. Leading
with the catchy single “In Our Lifetime,”
“The Hush” also features “Tell Me The
Answer” and “Girl,” both inspired by the
Artist Formerly Known As Prince; “Son-
mer Son,” which has all the drama of a
Garbage or Madonna hit; and the Diana
Ross-reminiscent “When We Are Togeth-
er” and “Day After Day.” Ripe for pop,
AC, and modern rock airplay, “The Hush”
is an album that brims with potential to
give this hit act its long-deserved U.S.
breakthrough.

LONESTAR

Lonely Grille

PRODUCER: Dann Huif

BNA 07863 67762

On this album’s opening cut, “Saturday
Night,” Lonestar toys with country hip-
hop. Apart from that experiment, “Lonely
Grille” finds the group leading with its
strengths: straight-ahead, uptempo cuts
and ballads with lead singer Richie
McDonald’s strong vocals backed by
smooth harmonies. There’s a strong
driving song in “What About Now,” in the
grand tradition of Jo Dee Messina’s
“Heads Carolina, Tails California.” The
title cut, by Bob DiPiero and Tony
Mullins, is an infectious modern update on
the timeless country tale of lonely
heartache in a barroom. A bonus cut is an
acoustic version of “Everything’s
Changed” by MeDonald, Paul Nelson, and
Larry Boone, which was a No. 2 single for
the group in 1998.

JAZLZ

% MYRA MELFORD

Above Blue

PRODUCERS: Myra Melford, Dave Douglas

Arabesque Jazz 0142

The follow-up to pianist/composer Myra
Melford’s darkly beautiful '96 set “Same
River, Twice” (Gramavision), “Above Blue”
features the same incredible band: trum-
peter Dave Douglas, reed man Chris
Speed, cellist Erik Friedlander, and drum-
mer Michael Sarin. And the group plies
the same bracing brand of neo-harmolodic
improv as on the previous dise but with a
slightly more outgoing tack. “Above Blue”
bursts with invention and a joy in music-
making that's palpable—just audition
“Two But Live” and “Yet Can Spring.”
Even the trio of slow numbers radiate an
effulgent beauty of tone and texture that
is rare and treasurable.

SLICK RICK

The Art Of Storytelling

PRODUCERS: Various

Def Soul/Def Jam 314 558 939

Veteran Slick Rick’s fourth set—his first
in three years—gives him every right to
boast of stperior storytelling and
rhythm-riding skills, and a host of hip-
hop’s contemporary chart dominators
climb aboard to ride alongside and pay
tribute to their idol. “Art” finds Rick in a

ALBUMS:

SPOTLIGHT

GORDON

PRODUCER: Brendan O'Brien

Fifty Seven/550 Music 69118

Few albums have the ability to enrap-
ture from beginning to end, but this
stunning debut from the rock band
Gordon does that and more. From the
bouncy, psychedelic-laced opening
track, “Fortified Grapes,” to the
melodic wistfulness of “Long Island,
this entire collection transcends the
sea of mediocre recordings flooding
the marketplace. Noted producer
Brendan O’Brien (Pearl Jam, Stone
Temple Pilots, Rage Against The
Machine) proves once again that he
has the Midas touch when it comes to
working with artists whose music
packs a wallop. (Gordon, the first act
to be featured on the cover of Bill-
board sister publication WeatherBu-
reau, is signed to O'Brien’s Fifty
Seven record label.) Gordon is based
in Los Angeles, but the band’s
pop/rock harmonies have a British
feel, as evidenced by the Beatles-influ-
enced “Mr. Cornucopia.” The powerful
“Better Daze,” with its rousing chorus,
overflows with triumphant optimism
over tragic loss. Lead singer/guitarist
Chris Dye has the kind of star-making
vocals that can go from carefree play-
fulness (“Could Be Worse”) to bitter-
sweet world-weariness (“Left Alone”)
to a commanding resonance (“Feed”).
With guitarist Jeff Phillips (who co-
wrote all of the songs), keyboardist
Dave Sobel, and bass player Greg
Evanski on board, Gordon leads with
an undeniable classic.

buoyant mood and a mature frame of
mind, dropping reality science along with
classic battle rhymes and party jams.
One highlight has to be the self-explana-
tory “Me & Nas Bring It To You Hard-
est,” featuring Rick flinging his unique
style with one of his finest lyrical scions.
Another is “Who Rotten ’Em,” a fully
detailed tfantasy set in Egypt of the
pharaohs (with a touch of Rome), in

SPOTLIGHT

VARIOUS ARTISTS
Streams

PRODUCERS: Brent Bourgeois, Loren Balman

Word 080688600228

This powerful album is one of the most
important releases from the Christian
record industry this year. Although it
comes from Word Records, the project
is too expansive to be considered a
contemporary Christian release. It’s
an album for anyone who is hurting
and in need of a musical cure. Poignant
and uplifting without being preachy,
“Streams” opens with “Job,” a power-
ful ballad by singer/songwriter Cindy
Morgan, an expressive vocalist and a
songwriter of tremendous depth. Mor-
gan’s piece sets the stage for the
exceptional songs that follow. Clan-
nad’s Maire Brennan joins Michael
MeDonald on the Celtic-influenced
“Don’t Give Up.” Sixpence None The
Richer’s Leigh Nash turns in a lovely,
ethereal performance on “Breathe.”
Amy Grant and British pop band
Deliriou5? team up for the achingly
effective ballad “Find Me In The
River.” Chris Rodriguez, Michelle
Tumes, Burlap To Cashmere, Point Of
Grace, and Jaci Velasquez each turn in
evoeative performances, but “The
Only Thing I Need” should go down in
history as one of the most gorgeous
pop songs ever recorded. On it, Christ-
ian pop group 4HIM joins Jon An-
derson from Yes on lead vocals, and
the interplay of the voices is spectacu-
lar: The project finishes with a beauti-
ful orchestral suite by the Irish Film
Orchestra. Passionate, eloquent, and
hopeful, this is music that has the
power to rejuvenate.

which Rick’s wit earns him the role of
court jester—but the ousted jester gets
fed to the lions. A parable of record-busi-
ness runnings? Maybe. The Ruler has
pulled off the impossible here: engi-
neered a sure-shot comeback that’s as
fresh as his 1984 breakout hit, “La Di Da
Di”

SPOTLIGHT

JACK LOGAN
Buzz Me In

PRODUCER: Kesmo Vinyl

Capricorn 314 538 925

Logan continues to fulfill the astound-
ing promise of his universally
acclaimed 42-track “Bulk” debut
(Music To My Ears, May 28, 1994, Bill-
board), and “Buzz Me In” takes his
home-handyman mode of music mak-
ing to a new power-tool plateau.
Arguably the finest short-story stylist
indie rock has ever yielded, Logan
take his place beside his excellent,
unassuming accompanists as they
instinctively fill in more background
and foreground in his wonderfully
observed tales of life’s stark messi-
ness. As a lyricist/vocalist, Logan him-
self hits every bent nail squarely on
the road-textured “I Brake For God,”
the rollicking “All Grown Up,” and the
saloon succor of “Melancholy Girl” and
“Anytime.” This superb album is a
developmental night drive of the spir-
it, from its bleary opening track
through the wide-eyed “Metropolis”
and post-adolescent “Glorious World”
to the eerie “Diving Deeper” and the
fatigued chorus (“I see the weakness
in your knees/I see the possibilities” of
the anti-ballad “The Possibilities.”
Until the dour “Gimme A Room” gives
way to a wiser “Ordinary Person” and
his deep, dreamless sleep.

% M PEOPLE

Testify

PRODUCER: M People

Epic 69887

1t’s been four years since dance/pop act M
People released its last U.S. album,
“Bizarre Fruit.” In that period, the British
foursome—singer Heather Small, key-
boardist Mike Pikering, bassist Paul
Heard, and percussionist Shovell—
released two albums (“Fresco” and “The
Best Of M People”) in the U.K. For those

who missed these imports, Epic has creat-
ed “Testify.” While the 13-song collection
is primarily a compendium of both British
releases, it does offer something extra in
the form of previously unavailable remix-
es of four classic M People recordings:
“Sight For Sore Eyes,” “Colour My Life,”
“How Can I Love You More,” and “Mov-
ing On Up,” which peaked at No. 34 on
The Billboard Hot 100 in 1994. The
album’s title track, also its first single, is a
lovely downtempo jam that is steeped in
soulful rhythms and vocals—just perfect
for warm summer nights.

LATIN

% FRUKO Y SUS TESOS

iEsta Si Es Salsa De Verdad!

PRODUCER: Mario Rincon

Fuentes/Miami Records 11001

Twenty-nine years after being founded by
label executive José Maria Fuentes and
Mario Rinedn, this standout ensemble
from Colombia still can crank out effer-
vescent salsa sounds powered by muscu-
lar, innovative arrangements that combine
an Afro-Colombian vibe with brassy salsa
popular in the 1970s in New York, where
the group’s musical director, Julio Ernesto
“Fruko” Estrada, spent time in 1968. The
expressive voices of Wilson Manyoma and
Delfo Ballestas and the ear-catching
improvisational work of the band’s battery
of talented musicians, including pianist
Alvaro Cabarcas, season an already spicy
musical stew containing a multitude of
catchy paeans ranging from male-female
relationships (“Cuida Tu Mujer,” “Igualita
Que Ta [Mujer Ingratal™ to African pride
(“El Negro Lucumi”) to getting out of jail
(“Mi Libertad”). Contact: 305-269-9323.

CLASSICAL

> CATHERINE MANOUKIAN: CHOPIN ON VIOLIN
PRODUCER: Keith Horer

Marquis Classics 7471 81235

Violin transcriptions of Chopin, that most
pianistic of composers? It may sound like a
desperate bid for attention in a crowded
anniversary year—this October marks 150
years since Chopin’s death—but Catherine
Manoukian persuades the open-minded lis-
tener that it was all (or at least mostly)
meant to be. Armed with new and golden-
age arrangements, the 17-year-old Canadi-
an violinist exhibits a romantic tone and
confident touch, reveling in the legato rich-
ness of the various nocturnes, mazurkas,
and waltzes. The disc’s centerpiece,
though, is the passionate Cello Sonata,
newly transcribed by composer Behzad
Ranjbaran. With pianist Akira Eguchi in
tow, Manoukian has at the very least given
us something that many more seasoned
performers have not in their tributes—a
fresh way to hear Chopin. Distributed by
EMI in Canada and Allegro in the U.S.

DIANA ROSS

The Boss

PRODUCERS: Nickolas Ashford, Valerie Simpson
Motown 314549524

DIANA ROSS

Diana

PRODUCERS: Bernard Edwards, Nile Rodgers
Motown 314530927

With Diana Ross currently promoting a
new album, “Every Day Is A New
Day,” Motown is finally rereleasing two
pivotal albums from the singer’s disco
days. Now, while many dance-infused
albums from disco’s heyday are barely
able to stand 20 years on, both 1979’s
“The Boss” and 1980’s “Diana” not only
stand tall and proud but actually sound
better than many records released this
year. Even their flaws—like “Give Up”

VITAL

from “Diana”—sound completely flaw-
less. Credit this to the deft musician-
ship of Ashford and Simpson and
Edwards and Rodgers, the production
teams responsible for “The Boss” and
“Diana,” respectively. The gold-certi-
fied “The Boss” includes such dance
classies as “No One Gets The Prize,” “1
Ain't Been Licked,” the title track, and
“It’'s My House.” The latter two appear
in their original versions, as well as
their extended diseo remixes. The only
thing missing is the hard-to-find,
promo-only remix of “No One Gets The
Prize.” That said, absolutely nothing is
missing from the Chic-inspired and
platinum-certified “Diana,” which fea-
tures gems like “Friend To Friend,”
“I'm Coming Out,” and “Upside Down,”

RE

ISSUES®

which hit No. 1 on the Hot 100. Essen-
tial.

GARY BURTON

A Genuine Tong Funeral

ORIGINAL PRODUCERS: Brad McCuen, Darol Rice
REISSUE PRODUCER: Orrin Keepnews

RCA Victor 66748

Born in the same heady, late-'60s atmos-
phere that produced experimental clas-
sies by the likes of the Beatles, Jimi
Hendrix, and Jefferson Airplane, Gary
Burton’s “A Genuine Tong Funeral” is a
Jazz concept album—"a dark opera with-
out words,” per its composer, Carla Bley.
The tale follows the birth, death, and
rebirth of jazz, although you don’t need
to recognize the program to enjoy the
infectious music, which mates early New
Orleans jazz and Duke Ellington with

Erik Satie and Kurt Weill. Vibe virtuoso
Burton is joined by a midsized band of
soon-to-be-major names, including key-
boardist Bley, guitarist Larry Coryell,
saxists Steve Lacy and Gato Barbieri,
bassist Steve Swallow, and drummer
Bob Moses. Kudos to RCA for reissuing
this unique album with greatly
refurbished sonics, as well as bonus
tracks from Burton’s 1967 LP “Lofty
Fake Anagram.” This set is joined in the
label’s long overdue “Classic Edition”
series by key titles from Paul Desmond
and the great Sonny Rollins. The only
caveat: The original album artwork,
often inspired, should have been re-
produced closer to full CD size—instead
of limited to a postage stamp surround-
ed by a generic-looking border.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (P ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J2): New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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p 112 Your Letter (4:19)

PRODUCER: Khris Kellow

WRITER: Diane Warrer

PUBLISHER: Realsongs, ASCAP

Bad Boy Records (CD promo)

Songwriter Diane Warren could be com-
pared with the Backstreet Boys in terms
of sheer hit potential, and on this silky bal-
lad, she adds “executive producer” to her
credits. Following 112's monster smash
“Anywhere,” this ballad keeps things low-
key and melodic for the most part. I1t’s
nice, it's sweet, and it effectively showeas-
es the members of the group as a truly
gifted quartet of singers. The only prob-
lem here is that “Your Letter” sounds an
awful lot like any ‘N Syne or 98° ballad
(though Warren has not written for those
groups), and it lacks that signature bridge
that has brought the gifted songwriter
such great acclaim. While this song is a
near-guarantee to score big at both R&B
and top 40, thanks to the act’s current hot
streak, it's going to take a strongly
imaged video to make sure audiences
know just whom they’re hearing.

* DONNA SUMMER | Wilt Go With You (Con Te
Partiro) (3:58)

PRODUCER: Hex Hector

WRITERS: F. Sartor), L. Quarantotto, D. Summer
PUBLISHER: not listed

Epic 42153 (CD promo)

Summer gets a much-deserved and needed
respite from belting the well-worn, '70s-era
material that’s made her the undisputed
queen of disco. Lifted from “VH1 Presents
Donna Summer: Live & More—Encore!,”
the soundtrack to her forthcoming VH1
special, “I Will Go With You” is a delicious-
ly grand interpretation of the smash
Andrea Bocelli/Sarah Brightman ballad
“Time To Say Goodbye "—replete with
romantic new lyrics. Summer is in peak
vocal form, alternating between technically
sharp note-scaling and warmly soulful
vamping. She's complemented by clubland
hero Hex Hector's well-measured produe-
tion, which couples melodramatic faux-clas-
sical string flourishes with time-sensitive
dance beats. Needless to say, Summer’s
countless disciples are already tripping
over themselves to herald this gem. Factor
in the imminent ardor of top 40 and
crossover radio programmers—who will
find this a perfect uptempo playlist
replacement for Cher’s fading “Believe”—
and you have the makings of a massive hit.

% TIM McGRAW Please Remember Me (Pop
Radio Remix) (4:29)

PRODUCERS: Byron Gallimore, James Stroud, Tim
McGraw

WRITERS: R. Crowell, W, Jennings

PUBLISHERS: Sony/ATV Tunes, ASCAP; Blue Rider, BMI
Curb 8897 (CD promo)

Superstar country crooner Tim MceGraw
joins wife Faith Hill in the bid for top 40
acceptance with this intensely forceful bal-
lad, written by the authoritative team of
Rodney Crowell and Will Jennings (the
latter of whom co-wrote Celine Dion’s “My
Heart Will Go On”). The melody here is
absolutely entrancing, memorable with a
first listen, with words that will bring tears
to the eyes of any woman who's had to
leave an unhealthy relationship and to
those men who know she’ll be better off on
her own. Production is lush and melodra-
matic, replete with a swarm of strings,
dramatic percussion, and all the right
touches to match McGraw's heartfelt vocal
as he says “so long.” This track has univer-
sal appeal, and it’s been given a savvy
treatment to conjure top 40 interest. Its
only obstacle is that, try as he might,
MecGraw still has a touch of that signature
country sound in his voice, which may give
pause to unimaginative programmers. But

what an inane reason to rejeet a song in
these crossover times, especially given the
intensity with which listeners will use this
super-classy track to salve their romantic
wounds. “Please Remember Me” has
already topped Hot Country Singles &
Tracks, while the album “A Place In The
Sun” debuted at No. 1 on The Billboard
200 last issue.

> CASE Happily Ever After (3:30)

PRODUCER: Chris Henderson

WRITERS: C. Woodward, C. Henderson

PUBLISHER: not listed

Def Jam 9544 (CD promo)

Case strikes gold—and perhaps plat-
inum—once again with this stellar second
single from his underrated sophoinore
album. This time, Case uses his Al Green-
esque voice to tantalize with syrupy-sweet,
cavity-inducing lyrics like “ Will you please
do me the honor of being my wife?” 1t
sounds corny, but don't give it a second
thought; it works. Case’s vocals are gruff
enough to handle a line like “1 will be your
man, your protector, your best friend/Till
my humble life is ending and time begins
again.” We don’t know if she comes run-
ning into his open arms in the end, but
your listeners will be sprinting to the
phone to request this gem.

DESTINY’S CHILD Bills, Bills, Bills (3:59)
PRODUCER: Kevin “She'kspere” Briggs

WRITERS: K. Briggs, K. Burres, B. Knowles, L. Luckett, K.
Rowland

PUBLISHERS: Shek'em Down Music/EMI April/Beyonce
Music/LeToya Music/Kelendria Music, ASCAP

Columbia 40443 (CD promo)

Things started out so nicely. He took her to
dinner and bought nice things for her. But
now, he’s borrowing the car and maxing out
her credit card, and it’s not looking good.
“Bills, Bills, Bills” is one of those tracks
that will draw immediate attention on the
radio, simply because the lyric stands out
so instantly, telling the story of a man who'’s
ohviously heading out the door. Melodically,
the track is quirky, with mini-breakdowns
at the chorus that take some getting used
to before they can be fully appreciated.
Destiny’s Child certainly had a good run
with its debut, “No, No, No,” last year, and
while its sound isn’t remarkably different
from the scores of other R&DB female acts,
the song will catch your ear the first time
vyou hear it.

INOJ Ring My Bell (3:50)

PRODUCER: Jonathan LilI" Jon Smith

WRITER: F. Knight

PUBLISHER: Two Knight Publishing, BMI

So So Def 41853 (CD promo}

As with her previous hits “Tinte After
Time” and “*Love You Down,” Inoj again
tries her hand at reworking a classic track
with a contemporary, albeit low-key, R&
arrangement. For a new generation, this
could bring the famed disco classic back to
ring the top 10 bell again, though for anyone
who remembers the effervescent energy
and ecstatic verve of the original, this will
seem like quite an odd choice to cool down
for Inoj’s delicate vocals and unobtrusive
production style. It also brings up the ques-
tion of how credible a career she can devel-
op with nothing but covers (then again, the
practice certainly hasn’t hurt Puff Daddy).
Still, there’s a compelling edge to this radio-
ready track, which young-leaning top 40s
might find suitable for segments of their
audience.

> LEE ANN WOMACK (Now You See Me) Now
You Don't (2:37)

PRODUCER: Mark Wright

WRITERS: T. Lane, D. Lee, J. Brown

PUBLISHERS: Famous Music Corp./Almo Music/Twin
Creeks Music/Jess Brown/Ken-Ten, ASCAP

MCA 72098 (CD promo)

Womack’s last four singles—*"I'll Think Of
A Reason Later,” “A Little Past Little
Rock,” “You've Got To Talk To Me,” and
“The Fool"— have all peaked at No. 2 on
Hot Country Singles & Tracks. Needless
to say, that’s an impressive, but perhaps

frustrating, feat. Here’s hoping Womack
sees the summit with this vibrant uptem-
po tune. Clocking in under three minutes,
it’s a short, saucy little number with a live-
lv melody, excellent guitar work, and a
clever lyric about a woman on her way out
of a sour relationship. Womack's voice is a
combination of childlike vulnerability and
spurned-woman desperation as she per-
fectly conveys the emotion in the lyric.
This has all the elements necessary to
become a summertime hit—and possibly
Womack's long-awaited chart-topper.

 MONTE WARDEN It’s Only Love (4.02)
PRODUCER: Joe Thomas

WRITERS: M. Warden, C. Boyd

PUBLISHERS: Warner-Tamerlane/Whited Headed Fly, BMI
Asylum 1173 (CD promo}

The latest single from Warden's wonderful
Asylum debut, “A Stranger To Me Now,” is
an absolute sonic delight. A retro rockabil-
lv romp that echoes the best of Buddy
Holly, this is an infectious record that per-
colates with energy. Warden turns in a per-
formance that so oozes with personality,
the listener can almost feel the sweat drip-
ping from his Rickenbacker guitar as he
sizzles on the chorus. Produced by .Joe
Thomas, who also contributes I3-3 organ,
the track is a smorgasbord of tasty musical
touches, from Sonny Garrish’s dobro to
Eddie Bayer’s hypnotic drums. It’s fresh,
fun, and different. If country radio joins
the party, Warden could find himself with a
well-deserved hit on his hands.

DERYL DODD John Roland Wood (2:39)
PRODUCERS: Biake Chancey, Chip Young

WRITER: T. Jones

PUBLISHERS: Songs of PolyGram International/Cotd Beer
Music, BMI

Columbia 41906 (CD promo)

This is one of the best cuts on Dodd’s
excellent self-titled sophomore album.
Written by Troy Jones, it’s a lively look at
the change in lifestyle after the local hell-
raiser finds “Jesus at a tent revival right
outside of town.” The lyric chronicles the
antics of the “meanest sinner to ever live
and breathe,” from the blue lights chasing
him down to the street signs full of bullet
holes. After his conversion, the whole town
can once again feel free to turn its “women
and children back outside.” Programmers
shouldn’t shy away from the religious ele-
ment. This is a thoroughly conntry cut,

-
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VERTICAL HORIZON We Are (4.00)
PRODUCERS: Mark Endert, Ben Grosse

WRITER: M. Scannell

PUBLISHER: Mascan/Maverick Music/WB
Corp./ASCAP

RDJ 65758 (CD promo)

The four guys that make up Vertical
Horizon met at Georgetown University
and now put their first widely released
track “We Are” to the test. Looks like
the professors can brag about the four
as former students after all. This casu-
ally paced track has all the makings of
a major modern rock/pop hit, hitting
harder than matchbox 20’s musie but
maintaining an accessibility that could
open doors to a more mainstream
crowd. You can tell from the raw ener-
gy of this track—its cocky guitars,
organic percussion, and standout
vocals—that these guys can probably
tear it up in a live setting. The hook
here is a one-listen deal, with the title
chanted in a way that drills it into your
noggin for a good long while. The
group worked on its upcoming album,
“Everything You Want,” with produe-
ers Mark Endert (Fiona Apple, Madon-
na, Shawn Colvin) and Ben Grosse (Fil-
ter, Barenaked Ladies, Republica), so
it’s obvious that this isn’t just fun and
games. Vertical Horizon has already
released three independent CDs that
have sold upward of 70,000, so there's
already a buzz out there. Let’s take it
nationwide. For information, visit
www.verticalhorizon.com.

marked by an absolutely infectious melody
and incredible guitar work that make the
listener feel like he or she is hearing a
town crier galloping through the streets on
horseback, spreading the happy news. It's
a good song made great by Dodd’s spirited
performance. He delivers the tune with an
almost tent-revival fervor in his vocals that
will draw listeners in and have them
singing along. For those who remember
Grand Ole Opry star Johnny Russell's
1973 hit “The Baptism Of Jesse Taylor,”
this song revisits the theme of town bad
guy turned saint, but with a more fiery
sense of fun and celebration. It's some of
Dodd’s best work, and one can only hope it
will be the hit he so deserves.

DANCE

MISS LANE | Can Make You Bounce (Just
Bounce!!!) (4:11)

PRODUCER: EZ Rock

WRITERS: }. Johnson, L. Lane

PUBLISHER: not listed

REMIXER: The Headspinnaz

550 Music 40555 {CD promo)

This pop funkfest works itself into a fren-
7y, just waiting to juice up the dancefloor
erowd—which it will with instant ease. “I
Can Make You Bounce” heavily utilizes
the groove of Rick James' “You And 1,”
accompanied by Miss Lane’s faux-nasty
rap, which is plump with attitude and phat
with rhymes. There’s *1-2-3-4” counting, a
flanged dude talking it up at the midsec-
tion, and a full-on fixation on just having a
good time. Programmers may want to
start this out in the mix-show slot, but it
really does hold the potential to make it
into other party-time blocks. If Miss
Lane’s upcoming album “MissAdven-
tures” is this much fun, we can’t wait.

EDDIE MONEY Don't Say No Tonight (4:59)
PRODUCERS: Curt Cuomo, Frankie Suilivan, Eddie Money
WRITERS: C. Cuompo, F. Sullivan, E. Money

PUBLISHER: not listed

CMC International 87299 (c/o BMG) (cassette single)
You've got to love Money for aggressively
fighting to stay in the game. The great
thing is that you should never count him out
either. He's often pulled out an unexpected
hit when no one’s looking. That eould be the
case with this first slice of his forthcoming
disc, “Ready Eddie.” There are no surpris-
es here. Money’s distinetive rasp is in excel-
lent form, and he flexes it to the max over
the kind of erisp, guitar-heavy pop/rock
instrumentation that made “Take Me Home
Tonight™ and “Two Tickets To Paradise”
classies. Even the most precious “hipster”
will have to own up to the fact that the hook
here is killer—and ripe for AC picking.

ROCK TRACKS

P MARY LEE’S CORVETTE Need For Religion
(3:04)

PRODUCER: Eric “Roscoe” Ambel

WRITER: Mary Lee Kortes

PUBLISHER: Magda Lane Music, ASCAP

Wild Pitch 99001 (CD promo)

Misplaced faith is one of the maladies of
the end of the millennium, and this clever-
ly written indie rocker from the acclaimed
“True Lovers Of Adventure” album says it
all in its truly inspired chorus: “Maybe it’s
just my need for religion/That made me
believe in you.” Lead singer Mary Lee
Kortes will make disciples out of listeners
as she wears her wounded heart on her
alluring sleeve. And a great guitar hook
underlaid with accordion figures and elec-
trie sitar riffing helps pound home this
wonderfully fresh track, which triple-A
should adore. Indeed, it's one of the finds
of the summer.

p THE CHEMICAL BROTHERS Let It Forever Be
(3:39)

PRODUCERS: The Chemical Brothers

WRITER: not listed

PUBLISHER: not hsted

Astralwerks 69902 (CD promo)

Could this actually be the same act that
once ruled the club roost? After flirting

with mega-mainstream stardom for sever-
al vears, the U.K. duo of Tom Rowlands
and Ed Simons have cooked up the jam
that will finally push them over the top.
“Let It Forever Be"—which features
tasteful, appropriately Beatles-esque
guest vocals by Oasis’ Noel Gallagher—
crackles with jittery, '60s-flavored guitars
and a chorus that’s downright unshakable,
Ever mindful of their core audience, Row-
lands and Simons frame the track with
strobing electronic keyboards and skit-
tling, quasi-funk beats. In short, this is the
kind of jam that both modern rock pro-
grammers and turntable artists can
embrace. Here's the real question at hand:
Are top 40 programmers adventurous
enough to widen their narrow playlists to
include this oh-so-vibrant bit of pop bliss?

P ORGY Stitches (3:21)

PRODUCERS: Josh Abraham, Orgy

WRITERS: J. Gordon, A. Derakh, R. Hewitt, R. Shuck
PUBLISHERS: WB Music/Vision X Music/Amincol Music/
New Static Music/Exer Sapien Music, ASCAP
Elementree/Reprise 9675 (CD promo)

No, it's not a New Order cover this time,
but Orgy is still riding the new wave in this
follow-up to “Blue Monday.” The act’s slick,
decidedly "90s veneer keeps the track from
coming off as a purely retro project, but
the voeal stylings are unapologetically '80s
and refreshingly serious about it. The hard,
industrial-inspired bassline and choppy
percussion bridges recall Nine Inch Nails’
first album, “Pretty Hate Machine,” as
does the refrain’s vaguely naughty “tying
yourself to me/stitch up my empty hands”
theme. Orgy must have known that new
wave and early Nine Inch Nails were due
for a revival, because the combination is
ear candy for the 18-24 demo, which suck-
led to the former and sulked through
puberty to the latter. In the wake of Orgy’s
current hit, radio is sure to jump on this.

RED HOT CHILI PEPPERS Scar Tissue (3:38)
PRODUCER: Rick Rubin

WRITERS: A. Kiedts, Flea, J. Frusciante, C. Smith
PUBLISHER: Moebetoblame Music, BMI

Warner Bros. 9776 (CD promo)

The Chili Peppers haven't changed too
drastically since they hung socks on their
extremities and graced the stage at the
second Lollapalooza. But if this single is
any indication, they’ve grown into a
healthy, funky melodicism that borrows as
much from Tom Petty and Lou Reed as
from the Stooges and Pigface. Aside from
the gratuitous guitar solo that concludes
it, this is a charmingly languid number. A
velvety-voiced Anthony Kiedis sings
endearing lyrics to his love interest over
muted bass and plucky guitar, and unchar-
acteristically harmonic backup vocals
complete the picture. “Scar Tissue” is not
so different from the gravelly drug-ditties
of yore that anyone will think the guys
have gone soft, but it’s jazzy enough that
they won't be accused of stagnancy either.

* HIGH & MIGHTY B-Boy Document 1999
(4:30)

PRODUCER: Mignty Mi

WRITERS: E. Metzler, M. Berger. D. Smith, D. Lewis
PUBLISHERS: Forever People/Eonic Verbal/197tunes,
BMI; Medina Sound Music, ASCAP

Rawkus 53498 (CD promo)

Rawkus Entertainment is widely and
rightly considered the epicenter for pure,
unadulterated hip-hop. Its latest offering,
High & Mighty (Mr. Eon and D.J Mighty
Mi), continues in the tradition of Rawkus
groups like Black Star and Common. The
beat is jumpier than a stuttering 2-year-
old, and the smoothed-out chorus is just as
lively. Renewing the true sense of the term
“old school,” High & Mighty trade lyrically
complex verses with the highly animated
Mos Def and newcomer Mad Skillz. The
witty harbs are reminiscent of heated
freestyle sessions on playgrounds in the
early '80s, with one kid doing the human
beatbox while three others take turns
freestyling, occasionally eliciting “ooohhs”
from their peers. This should-be hit is des-
tined to get some “ooohhs” of its own.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (4 ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.) Aliya King (N.Y.), Michael Paoletta (N.Y.}
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HOME VIDEO

BY CATHERIME AFFLEFELD OLSOM

DEGRASSI JUNIOR HIGH: KISS ME, STEPH
WGBH Home Video

50 minutes each, $19.95 each, $39.95 for boxed set
Long before there was “Beverly Hills,
90210,” “My So-Called Life,” or “Daw-
son’s Creek,” there was a TV series in
the *70s about life in junior high and high
school. Due to the popularity of teen
shows today, WGBH is bringing back
“DeGrassi” in three tapes. And viewers
may just discover that the show was as
good, if not better, than some of its mod-
ern contenders. The tough teen issues of
self-discovery, popularity, rivalry, and
raging hormones remain the same. In
“Kiss Me, Steph,” eighth-grader
Stephanie embraces her budding wom-
anhood by trading kisses for votes dur-
ing the election for class president. She
wins, but she loses her best friend along
the way.

THE STORY OF GOSPEL

BBC Video/20th Century Fox Home Entertainment

88 minutes, $19.98

The story of the birth of gospel music in
West Africa and its subsequent adaptation
into the fabric of American culture is
beautifully conveyed in this documentary,
which aired on select public TV stations.
The marriage of the emotionally charged
stories passed down via African songs and
Christian hymns occurred during the age
of slavery. It then took on a life of its own
and played a pivotal role in the civil rights
movement, the growth of pop musie, and
many other aspects of U.S. culture. While
the story singles out some of the current
and past gospel greats—including
Mabhalia Jackson, Jaumes Cleveland, the
Edwin Hawkins Singers, Cissy Houston,
and Aretha Franklin—its power lies in its
embrace of gospel as a whole. The rich
heritage of the music is as present in
footage of a modern-day choir rehearsal
as it is in a vintage performance by Tra-
maine Hawkins.

MADELINE: LOST IN PARIS

Buena Vista Home Entertainment

70 minutes, $24.99

It’s a case of mistaken identity in this
feature-length animated movie starring
the mischievous little orphan. When a
suave gentleman comes calling from
Vienna claiming to be Madeline’s long-
lost uncle looking to reclaim her, Miss
Clavel and the girls are sad that their
friend will be going away but feel it’s best
for her. Sadly, Madeline’s romantic notion
of having a real family is soon shattered
after she takes off with the uncle and dis-
covers that he’s really a con man seeking
to siphon off her inheritance. Fortunately,
her family at the orphanage catches on to
the creep and brings Madeline safely
back home.

WIMZIE’'S HOUSE: YOU'RE SPECIAL

Sony Wonder

50 minutes, $12.98

There’s always something fun cooking
at Wimzie’s house, a home day-care cen-
ter and the setting for this popular ani-
mated PBS program. The show makes
its video debut with a two-in-one tape
that celebrates the joys of individual-
ism. In the first episode, “Be Yourself™
(which hasn’t yet aired on TV), the
bookish Jonas tries to imitate Wimzie’s
outgoing ways in a bid to become more
popular. The second feature, “The Boys
Against The Girls,” is a new twist on the
age-old battle of the sexes. In the end,
Wimzie’s grandmother helps all the chil-
dren see there are merits to both gen-
ders and that we should all embrace our
differences.

THE LIFE AND WORKS OF M.C. ESCHER

Acorn Home Media

60 minutes, $19.95

Escher’s intricate, tromp Uoeil graphics
don more T-shirts, posters, and computer
screens than the works of perhaps any
other artist. For those who have won-
dered what would inspire someone to cre-
ate a landscape where fish morph into
birds and buildings have inside-out stair-
cases, this telling documentary is a reve-
lation. Born in Holland, the always-cyni-
cal Escher found his love and life’s work
in Italy. There, he experimented with
various styles and materials, some of
which may come as a surprise to those
who only know his most commerecial
works. The tape features a rare interview
with the artist, conducted in Dutch with
English subtitles; journal and letter
excerpts; numerous representations of
his art; and a travelog of some of the sites
that served as inspirations for so many of
his works.

THE BUILDING OF HOOVER DAM

MPI Home Video

53 minutes, $19.98

“Hoover Dam” is one of three new MPI
titles that examine the genesis of the
great construction masterpieces of the
20th century. Produced by ABC News for
the Discovery Channel, the program tells
the incredible story of how the largest

dam on earth literally rose out of the swel-
tering, rattlesnake-infested desert during
the Depression at a time when men would
do just about anything to earn a living.
Interviews with dam workers and histori-
angs attest to what life was like in the gov-
ernment-operated town of Boulder City,
Nev,; the substandard conditions that
existed for some workers; the immense
technical challenges in building the dam;
and the dam’s influence on the rest of the
U.S. and the world. MPI’s “20th Century
Wonders” series also includes “The
Empire State Building” and “The Golden
Gate Bridge.”

SMART ABOUT STRANGERS

Rikabi Productions

23 minutes, $19.95

An excellent program for children ages
4-12, this tape equips its target audience
with awareness of “stranger dangers”
and offers volumes of knowledge about
how to avoid dangerous situations or
escape from them if need be. The video
was created by a veteran professional
and includes instruction from a martial-
arts expert, but it’s most effective when
children talk directly into the camera to
tell their peers why it’s best to stay
clear of certain situations and people.
Re-creations of dangerous situations,
some featuring a stereotypical bad guy,
are acted out and then explained in con-

cise language that children can under-
stand. The tape also includes hints for
parents, such as keeping recent pho-
tographs and records of children on
hand. A portion of proceeds are ear-
marked for the Polly Klaas Foundation.
Contact: 831-659-5850.

ENTER*ACTIVE
BY BRETT ATWOOD

TIGER TOYS: STAR WARS WEB SITE
www.tigertoys.com

The force is with Tiger Toys, which holds
a lucrative license to manufacture and sell
official “Star Wars” merchandise. This
promotional Web site contains the usual
product information geared at getting
movie fans to gobble up official merchan-
dise. However, Tiger has packed this site
with a significant amount of promotional
extras, including the online video game
“Escape From Naboo,” downloadable
posteards, a screen saver, and a fan bul-
letin board. High-speed modem users can
choose 4 flashier version of the site, which
contains some cool animations and music,
while a lower-speed version of the site is
available for the bandwidth-impaired. All
that's missing is a cameo appearance from
Tiger Toys’ other toy phenomena, Furby
(which can be accessed from a separate
link on the site).

BUENA VISTA SOCIAL CLUB

Directed by Wim Wenders

Produced by Ulrich Feslberg

Directors of photography: Jorg Widmer, Robby Muiler
Editor: Peter Przygodda

Featured musicians: Ry Cooder, Ibrahim Ferrer, Ruben
Gonzalez, Omara Portuondo, Eliades Ochoa, Compay
Segundo, Joachim Cooder, Juan de Marcos Gonzalez,
Orlando “Cachaito” Lopez, and others

Artisan Entertainment

Opens June 2 in limited release

When this documentary about
the Cuban musicians who played
with guitarist Ry Cooder on the
1997 Grammy-winning “Buena
Vista Social Club” album pre-
miered at the Miami Film Festi-
val in February, the audience of
mainly Cuban exiles clapped and
cheered as if they were at a live
performance, and some shed
tears.

The film, directed by Wim
Wenders, deftly encapsulates
elements of Cuba’s past and pre-
sent into one of the most evoca-
tive portraits of Havana ever
produced. Its emotional depth
had a particular resonance with
members of Miami's Cuban com-
munity, which should spread to
moviegoers across the country.

Wenders’ exquisitely erafted
cinematic ode to Cuba’s music
and musicians is not merely a
concert film but a rousing cele-
bration of the strength of the
human spirit.

Cooder serves as the film’s
narrator and tells how he flew to
Havana in 1996 to record a col-
laborative album with African
and Cuban musicians. When the
African artists didn’t make it, he
decided to take advantage of the
trip and asked Cuban singer/
producer Juan de Marcos Gon-
zalez to gather together a group

of local talents to play the old-
style Cuban music Cooder had
been a fan of for years.

It was a providential idea, and
“Buena Vista Social Club”
became the most popular record-
ing of Cooder’s formidable
career. The album also rejuve-
nated the lives of Cuban players,
who had long been idle and most-
ly forgotten in their own coun-
try. One by one, these musicians
relate their bittersweet stories
to the camera and at the same
time offer colorful insights into
the social history of Cuba.

Orphaned at an early age,
Septuagenarian singer ITbrahim
Ferrer tells of rising from his
poor childhood to the heights of
success as a singer with several
top Cuban dance bands in the
1950s. In retirement, though, he
shines shoes for cash. From his
modest Havana apartment, he
talks about his faith in Afro-
Cuban religious beliefs, proudly
showing off a large household
shrine to San Lazarus while

Ry Cooder, right, and his son Joa-
chim take to the streets of Havana to
document the beginnings of “Buena
Vista Social Club,” the Grammy-win-
ning album that inspired the Artisan
Entertainment release from German
director Wim Wenders.

slyly sipping from the glass of
rum he leaves as a gift on the
alter.

While the concert footage is
shot in grainy black and white
that recalls old photographs of
Cuba’s golden age in the '50s,
scenes of Havana are filmed in
succulent color for maximum
star treatment. Candy-hued vin-
tage cars and new, bright-col-
ored clothing worn by the musi-
cians seem to burst from the
screen and become a metaphor
for the vibrant spirit that reigns
in the now-faded streets of
Havana. Much of the credit for
the film’s look goes to masterful
cinematography by Jorg Widmer
(“An American Werewolf In
Paris”) and Robby Muller
(“Breaking The Waves”).

“Buena Vista Social Club” also
includes footage from a record-
ing session for Ibrahim Ferrer’s
upcoming album, to be released
by World Circuit/Nonesuch,
which also released the “Buena
Vista Social Club” recording.
The movie culminates in the per-
former’s emotionally triumphant
1998 concert at Carnegie Hall.

Wenders’ film stands on its
own, but the music is certainly a
major draw. Fans of the album
will enjoy the virtuoso improvi-
sations during the live perfor-
mances, and those unfamiliar
with Cuban music are in for an
enlightening 90 minutes.

At the beginning of one con-
cert scene, one of the musicians
impulsively shouts, “Enjoy the
real thing!” Indeed, “Buena
Vista Social Club” shows these
musicians are just that.

JUDY CANTOR

RAVEWORLD.NET

www.raveworld.net

Electronica and dance music sites are
fairly common on the Internet, but
there's nothing common about the con-
tent-rich RaveWorld.net. The site con-
tains several notable exclusives, includ-
ing free full-length downloadable tracks
from Underworld, D.J Spooky, and
other electronica acts via Windows
Media Technologies 1.0, Other high-
lights include an exclusive video mini-
documentary of the Art Of Noise and
several original, on-demand DJ mix
programs. The site also contains artist
information, chat, and regional dance
club and event listing. Among the E-
commerce offerings are six Rave-
World.net-branded compilation CDs
that feature various superstar DJ cul-
ture acts, including Fatboy Slim,
Goldie, and DJ Spooky.

AUDIOBOOKS
BY TRUDI MILLER ROSEMBLUM

WHILE | WAS GONE

By Sue Miller

Read by Blair Brown

Random House AudioBooks

5 hours (abridged), $24

ISBN 0-375-40563-1

Sue Miller examines the uneasy com-
promise between youthful freedom and
adult responsibilities in this thoughtful
and absorbing novel. In 1968, twen-
tysomething Jo Becker left her mar-
riage and ran off to Boston, where she
lived a hippie lifestyle in a group house
of artists and dreamers. Jo loved the
adventure of it all, but a shocking mur-
der ended her idealism and sent her
home (although not to her husband).
Now, 30 years later, Jo is married to a
man she loves, with grown daughters
and her own veterinary practice. She is
happy in her life yet wonders regret-
fully whatever became of the “other”
Jo's youthful free spirit. Then one of
her old housemates, Eli Mayhew,
moves to her town. Jo is attracted to
him but wonders if it’s the man or her
desire to recapture her youth that she
really wants. Veteran narrator Blair
Brown immediately draws the listener
into the story and the character of Jo.
Although Brown doesn't create “char-
acter voices,” her superb expressions
of emotion capture the characters’
inner conflicts.

WAKE UP, I'M FAT!

By Camryn Manheim

Read by the author

Soundelux Audio Publishing

3 hours (abridged), $18

ISBN 1-559-35313-9

An Emmy-winning actress on TV’s
legal drama “The Practice,” Camryn
Manheim could just as easily have been
a stand-up comic. Her acerbic sense of
humor, comie timing, and personal hon-
esty make this autobiography a plea-
sure. Manheim talks frankly about her
weight and the flak she’s taken for it
over the years. The title is what she
finally screamed at her mother on a
shopping trip when Mom once again
handed her a small-size dress. Adding
insult to injury, after Manheim quit
smoking, her father suggested she take
up cigarettes again as a way to lose
weight. Manheim is honest about her
self-esteem problems of the past, but
it’s clear that those problems have been
overcome. Today, she is confident, lik-
able, intelligent, and funny. But being
fat isn’t the only topic covered here.
Manheim has had a colorful life, and
she looks back with amusement at her
younger days as a biker and feminist
activist. In one particularly amusing
passage, she relates how she tried hard
to be a lesbian to fit in with many of her
activist friends; to her disappointment,
it didn’t work. She’s stuck being a het-
erosexual, which “as you know, is no
picnie.”

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd.,
Los Angeles, CA 30036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218, BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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BY ELENA OUMANO

Y B IR

hen it comes to hip-hop, the popular
media has only the same two stereotypes to offer: the low-
riding thug spitting rhymes lifted straight from his current bio
or the minstrel-rhymer coming with tracks that could double
as commercial jingles. However it’s viewed, most agree that
hip-hop is historically a boyz game. The few female MCs who
held it down for the ladies through the music’s successive
eras are the exceptions proving the rule. Until the '90s, that
is, when hip-hop began to a put on a different, more woman-
ly face.

Yet, female MCs had always showed they could deliver
profits. Salt-N-Pepa’s six albums maintained the duo as a
Billboard Hot R&B Singles chart omnipresence—with three
No. 1s from ’87 to ’'98. MC Lyte’s six sets yielded four No. 1
rap singles between ‘89 and '96, and Queen Latifah’s four
sets spawned numerous hit singles, including the prescient
“Ladies First.” Those founding mamas were succeeded by
Yo Yo, LiI’ Kim and Da Brat. Yo Yo’'s '91 “Motherland” set
peaked at No. 5 on the Top R&B Albums chart; that album
and two of her three subsequent sets made their way onto
The Billboard 200. Lil’ Kim’s '96 “Hard Core” release peaked
at No. 2 on Top R&B Albums and No. 11 on The Billboard
200, and she’s had two No. 1 singles on the rap chart
between '96 and '98. Da Brat’s '94 “Funkdafied” peaked at No.
1 on the Top R&B Albums chart and No. 11 on the Billboard
Top 200. Her '96 sophomore set, “Anuthatantrum,” reached
No. 5 on Top R&B Albums and No. 20 on The Billboard 200.

Not every woman who followed through the door these pio-
neers rammed open has made quite as much noise, but each
has engraved her own indelible impression in hip-hop con-
sciousness. Heather B’s '95 “All Glocks Down” (from her
“Takin Mine” debut set) peaked at No. 15 on the Hot Rap
Singles chart, and, in '98, her “Do You” reached No. 7.
Bahamadia’s ‘96 “Kollage” set peaked at No. 13 on
Billboard’s Top R&B Albums. Nonchalant’'s 96 “5°Q’clock”
(from her “Until The Day” debut album) peaked at the top
position on the Hot R&B Singles chart, and her '98 single
“Take It There” peaked at No. 8. Foxy Brown’s '96 debut set,
“lIl Na Na,” reached No. 2 on the Top R&B Albums; '97’s “The
Firm—The Album” shot to No. 1 on the same chart, as did
'99’s “China Doll.” Jane Blaze’s “No Stoppin’’ single
peaked at No. 2 on the Bubbling Under R&B Singles
chart, and her 99 album debut is expected to

blow up. Queen Pen’s '98 debut reached No.

13 on Top R&B Albums, yielding two singles

that reached the top 10 on Hot Rap Singles.

Charli Baltimore’s ’'99 single “Stand Up”
peaked at No. 9 on Hot Rap Singles, putting a

healthy buzz on her upcoming debut set.

Continued on page 28
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hat a difference a decade makes. Until
recently, many streetwise hip-hop acts
couldn’t get arrested at traditional
radio and video outlets—despite
strong demand from consumers. Hip-
hop receives respect from fans, so
why not in the media? Many hip-hop
labels and artists have learned not to
wait for these traditional media powerhouses to
come around. Instead, they are fighting the power
and going direct to the Internet and straight to con-
sumers with word of their new releases. Some
artists, such as Public Enemy, are using the Inter-
net as the primary distribution outlet for sales so
that they can grab a larger profit from each disc
solid.
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The new single from
i Public Enemy
compressed in MP3 and
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ntit

Public Enemy is teaming with online label/retail-
er Atomic Pop, which is headed by industry vet-
eran Al Teller, to sell its latest album directly via the
Internet. The disc, which can be digitally down-
loaded or purchased through mail order, hit tradi-
tional retail a full month after it debuted online.

“We’'re heading into a new century, and the
lawyers and accountants at major labels would
never do things like downloads direct to fans,”
says Chuck D. “It's not the nature of their jobs to
do something like that. They’'ve learned they
couldn’t pimp the technology and will fight it as
long as possible. The public has the technology
before the music business does, and they fear
it.”

Public Enemy is among the acts embracing the
unprotected digital-download technology MP3.
The controversial music format offers musicians
immediate access to a global listening audience
through their computers. Major music companies
are concerned about MP3 because it lacks any
copyright protection. MP3 enables Web users the
ability to easily copy and distribute near-CD-
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i
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_?G

BY BRETT ATWOOD

quality music on the Internet. As a result, there are
thousands, if not millions, of unauthorized music
files circulating via the Web.

However, not all of these files are illegal. In fact,
many developing hip-hop acts are using MP3 legit-
imately to build a following via the Internet. Most
leading music sites, including Tunes.com,
UBL.com and the appropriately named MP3.com,
now include MP3-specific sections that encourage
aspiring musicians to upload their music to a glob-
al audience. Since hip-hop and rap music is still
facing a difficult time getting airplay in some con-
servative markets, the Internet is an effective, direct
route to potential music consumers.

ONLY NET

A great example of a label giving the finger to
the system is indie Relativity, which created three
original videos specifically for the Internet to pro-
mote top-selling rapper Krazie Bone. Relativity cre-
ated a digital-download music pack of three Web
videos to promote Krazie Bone’s album “Thug
Mentality 1999,” and the label plans to create more

TPAT BEATS MAOCIO

LY LANT BHOW §EART BRTWE

Web-specific videos in the future.

Online retailers are getting in on the exclusive
action, too. To capture sales from potential Web
consumers, some retail sites are offering Internet-
only premiums to fans who purchase music
online. For example, ARTISTdirect (parent com-
pany of popular site UBL) recently offered a free
Nas knit ski cap to buyers of the rapper’s disc “I|
Am...”

Many independent hip-hop labels that lack the
funding to participate in priority placement pro-
grams at traditional retail are selling direct to con-
sumers via the Internet. In addition, some inde-
pendent labels are using the Internet to sell their
most controversial releases, which are often shut

Continued on page 34
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GIRLZ POWER
Continued from page 25

The female threat became official in 97, when
Missy “Misdemeanor” Elliot’s “Supa Dupa Fly”
debut shot to the top spot on the Top R&B Albums
chart, positioning her with the boyz on rap’s front-
lines, and fans were treated to the glorious spec-
tacle of Da Brat, Elliot, Lil' Kim, Left Eye (of TLC)
and Angie Martinez juggling the mike in a reprisal
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and taking over,” says Kim.

Back in the day, Roxanne Shante and Sweet Pea
couldn’t take the stage unless on the literal or fig-
urative arm of a male MC. “It's happening less, but
the ones who come in on their own have it harder,”
says Kim, “as opposed to me coming in with Big-
gie [Smalis aka The Notorious B.I.G.]. If he has a
huge fan base and brings a female into the game,
it makes her look good. But God wants you to be
what you are meant to be, whether you're brought

of their “Ladies Night” hit single/
video, at that year's MTV Video |#500 D000 ddes ol B0 ST
Awards. Each flashed a bold style |70 & PRI AT B

that expressed a unique and
strong personality—from Lil’ Kim’s
courtier fabulous to Missy’s 21st-
century B girl—and no one need-

in by a man or not.”

Vi Shn £ Women are also forced to combat
the prevailing notion that a woman
S can’'t rock the mike as hard as a man.
+ sessn sEs Leiin s “It took 10 years for me to get a deal,”
S says Queen Pen (aka Lynise Wal-
soE 8 > ters). “Ten years ago, we weren't part

>

>
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ed a man to get their back.

Then, in '98, along came “L Boo-
gie” and “The Miseducation Of
Lauryn Hill.” The Fugees mem-
ber’s solo debut occupied the top
R&B Albums position for 32 weeks
and went on to set the record for
hip-hop wins that year (as well as
break the 27-year record set by
Carole King for most Grammys by
any type of artist) by sweeping five
of her 10 nominated categories,
including Album Of The Year and
Best New Artist

THE LAURYN EFFECT

“The presence of women is
increasing,” says Nelson George,
author of “Hip Hop America.” “The
‘Lauryn effect’ is going to be very
profound. It's not just her, per se,

but women have dominated the
’90s era of pop music, and it
seems natural that Lauryn will spark a rise in the
prominence of female MCs.”

Adds Vibe magazine editor-in-chief Danyel Smith,
“Lauryn’s made it bigger and better for everybody.
She’s a singular talent and pushes the envelope.
At first, you had to be like a B-boy, then sexy like
Kim or Foxy. Lauryn’s opened the space where you
can be who you are and do other creative things.
And Missy exists in that same space.”

“Women are taking a stand and trying to get their
foot in everything,” says Elliot, whose “Da Real
World” sophomore set drops in June. “Once the
door’s open for one, it's open for the next woman.
Latifah opened the door for doing TV, and she
might have opened it for Brandy. Now, it's open for
everybody. This is just the beginning.”

“Coming off Lauryn Hill's Grammy wins, it's a
wonderful time for women in hip-hop,” agrees Non-
chalant [aka Tonya Pointer], whose sophomore set
releases this summer. “If you don’t hear Noncha-
lant, it’s Charli [Baltimore] or Foxy or Lil’ Kim,
because there's so many of us. We're still under a
microscope, but we're taking ourselves out from
under it, saying, ‘This is how it is; take it or leave it.””

Some warn, though, that the increasing popu-
larity of female MCs carries the potential for a back-
lash, in particular, the danger of being reduced to
“the latest flava” and then over-marketed to extinc-
tion. “This is the year of women for the new mil-
lennium,” acknowledges Lil’ Kim (aka Kimberly
Jones), “but it’'s about to be a littie saturated,
because so many women are seeing others [suc-
ceed in rap] and think they can do the same. But
it doesn’t work for everybody. Fortunately, there
are a lot of women in the industry who are doing
their thing. | just hope everybody stays true to the
game and keeps representing. There definitely can
be just as many women as men, as long as they're
doing it because they really want it. That's why
we're in this game: to show our strength.”

STILL A STRUGGLE

Still, hip-hop remains male-dominated, and
female MCs continue to face a struggle for respect
that could escalate along with the numbers of
female rappers. “Right now, the men are probably
really intimidated by a lot of new women coming in

Missy “Misdemeanor” Elliot

Lauryn Hill

of the hip-hop scene. The record
companies weren’t trying to hear
female artists, because they didn’t
find us marketable back then. On the
underground tip and streetwise,
though, there were always female
hip-hop artists, but we weren’t on the
main scene. And you can’t get on
that scene if you don’t have the deall!
Then Da Brat came out and Lil’ Kim.
There weren’t any female artists who
were bold like her. You don’t idolize
people for music, but for their strug-
gle. Kim went from point A to Z, and
so did I. Overcoming obstacles in the
ghetto is different for a female than a
male.”

Not everyone agrees that hip-hop’s
gender discrimination comes exclu-
sively from “outside.” “We’ve come a
long way, and we’re just now getting
props,” says Charli Baltimore (aka
Tiffany Lane), who stepped out with-
out a man’s backing. “If your album’s wack, you
wrote it; if it's hot, a man did. Guys have dominat-
ed for so long, they don’t want to give us props. it
takes a lot to prove yourself. | met Mobb Deep and
told them, ‘I love you all,” and they looked at me
like, ‘Whatever.” Then we did a song together, and
it was blazing. They had to see me write and spit
my own rhymes before they’'d accept me. You're
a girl: that’s your negative trait right there.”

“Women always have a tougher time,” observes
Smith. “People always think girls can’t rap like
boys, and they always have to work twice as hard.
But the truer women are to themselves, the more
records they’ll seil.”

MISSION UNSTOPPABLE

Some women insist that, if the skills are in place,
any woman will be unstoppable. “If your talent is
great, and a great team supports you, you can go,”
says Da Brat (aka Shawntae Harris). “Salt-N-Pepa
were first to go platinum, but I'm the first to go plat-
inum solo. | don't like to feel I'm less than a man!
Please! A woman gave birth to that man!”

What Nelson George dubs the “Lauryn effect”—
the current label scramble for Lauryn clones, hip-
hop women who can also sing—could become
another negative. “Industry people are asking
black-music division heads to find their own Lau-
ryn Hills,” he says. “They bring in hardcore rap-
pers with good skills and are being told, ‘Can’t we
get someone more like Lauryn?’ We are going to
see a lot more artists emerge with deals who can
sing and rap, and we’'re going to see more empha-
sis on positive, accessible artists. As an individual,
Lauryn is one of the most unique to come out of
hip-hop; maybe some wack records will come out
of the Lauryn effect, and maybe one or two good
ones. We don’t even know all the ways her suc-
cess will affect the industry.”

Some MCs are already leery. “People are so
damn stupid that, if one person sings first, and then
you do it, you're accused of trying to be that per-
son,” says Nonchalant. “I do a little bit of singing
on the first album, and on this one | sing a few cho-
ruses. But | feel like | have to wean people to it,
because they’re so fickle. Latifah caught a brick for

Continued on page 32

28

BILLBOARD SPOTLIGHT
www.americanradiohistorv.com

BILLBOARD JUNE 5, 1999


www.americanradiohistory.com

, Ot Tt CHAIN

CAM'RON, CHARLI BALTIMORE, GHOSTFACE KILLAH, RZA, BONE THUGS &
HARMONY, DRU DOWN, T, CHA GHA, JIM CROW, STRINGS, SOUTH COAST BALLERS,
LIVE LUCIANO, KING JAMES, BLUE STREAK, FT, CAPPADONNA, REAHAB, DUTCH & SPADE



www.americanradiohistory.com

HOW'S A PUPPET G
GRANMMYS TI{

THAT'S RIGHT. IN FACT, IN 1999 THE MUPPETS RECEIVED MORE GRAM
ENUF'S ENUF! WE'RE T/

The Source is about to raise the curtainon With performances by DMX, Nas, Master P

the biggest stage ever in hip-hop history — and others, and appearances by dozens of music,
a primetime network television special with an sports, fashion and film stars, this isn’t just an
estimated 20 miillion viewers worldwide. awards show, it’s the Hip-Hop Nation’s awards
There’s never been an opportunity quite like show — and it’s our time to shine. No pigeons. No
this one — and we want everyone involved. scrubs. And no puppets, eithenr:

A SOURCE ENTERTAINMENT/TALL PONY PRODUCTION. EXECUTIVE PRODUCERS: DAVID MAYS, MIKE ELLIOT AND TONY EATCN
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singing on her last album, and everybody was say-
ing ‘She’s trying to be the next Lauryn Hill.””

“If I could sing, | wouldn’t care what anybody
thought,” disagrees Pen. “That comes from the
person being insecure. I'm glad Lauryn’s doing
both, because that will make cer-
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and you think about children. Not to say anything
bad about the males, but, from their standpoint,
it's more, ‘Yo, it's cool right now to talk about ‘this.’
My new album is named ‘Da Real World,” because
| touch on a lot of real topics. Last time, it was fun
and pretty much camouflaged. Instead of just
being an artist and making good records, | have
to extend further ’cause kids respect entertainers.

tain artists feel they can do that {
too.” !

BEHIND THE SCENES

Skills—singing and/or rapping—
are only one route to hip-hop
longevity. Many male artists
strengthen their positions by
launching labels, and the women
are following suit.

“It always about someone taking
that step out for everyone to feel
comfortable with it,” observes
Elliot, whose Gold Mind label ros-
ter includes herself, 18-year-old
rapper Mocha and singer Nicole
Wray. “Some might be scared to
take that responsibility, so for them
to see someone like me come up
in a short time and be successful
makes them more confident: ‘She
did it; why can’t 1?7’ There’s enough
room for everybody.”

“People feel that, when a female
does good, a male has to be back-
ing her,” says Mocha (aka Aleesha
Richards), a Virginia State Univer-
sity student whose “Hot Chocolat-
te” debut is set for a late-summer
release. “But | have a female backing me, and it's
a lot easier, because she relates to me and tells
me things woman to woman.”

Lil’ Kim established her Queen Bee Records
“right after the Biggie passed,” she says. “| had no
choice but to become a very mature young lady. |
kind of made the label give me my own record
label. Lil’ Cease is my first artist, and his album
releases mid-June.”

Unfortunately, working the mixing board, anoth-
er way to increase control and profits, remains
largely a boyz game. “I’'m trying to get into that
right now,” says Kim. “I told them what | did and
didn’t want on my album [due mid-July], and I'm
learning what the buttons are for.” Kim took out
additional insurance by launching her own Web
site, 900 telephone number and fan club.

Da Brat refers pointedly to “my production team”
and her role as executive producer for her Throwin
Tantrums Productions. “l add tracks and take them
away, and | have the final word,” she says.
“Throwin Tantrums Entertainment is my label in the
works. | have to get it just right before | bust out.”

Nonchalant advises female MCs to keep their
writing skills sharpened. “The ‘5 O’clock’ gold sin-
gle allowed me to stay within the business while |
was on downtime,” she says. “| had a publishing
deal, because | wrote 90% of the album, but | didn’t
take advantage of writing for others. | had a radio
show on WPGC 95.5, in D.C. from 10 to 2 middays,
so it kept me around music and current. Then | got
into writing really hard for myself. So if the record
doesn’t work out, | know | can still write. Women
should write at least 50% of their albums if they
want to be in the business longer.”

“l don't think it matters,” says Baltimore, whose
debut album drops this summer. “Missy writes,
produces, has her own label—she’s ‘Puff
Mommy’—and it’s still the same. | don’t know what
it’'s going to take, but it will get better eventually. A
lot of females are coming out in '99, and, hopeful-
ly, that will help.”

THE FEMININE PERSPECTIVE

Despite the challenges, it's becoming increas-
ingly clear that women have something different to
offer—a woman'’s view of the world filtered through
each artist’s unique experience and sensibility.
“Women in hip-hop are more positive,” asserts
Missy. “You're almost giving that mother instinct,

Lil’ Kim

Whether you want it or not, you are a
role model. I'm going to be talking to
kids about abuse, 'cause | went
through watching my father abuse
my mother, and | was sexually
abused at 8. There’s so many people
being abused or watching their par-
ents fight, and they need to know
how you got over it and what they
can do. We should touch more posi-
tive stuff these days, 'cause the world
is getting crazier and crazier.”

“There’s a lot more to be marketed
with the addition of a woman’s per-
spective,” agrees NYC Hot 97 jock-
turned-rapper, Angie Martinez, whose
debut album, “Up Close & Personal,”
drops in August. “For a long time, rap
expressed a male perspective.
Females give a different perspective.
You have somebody like Kim, who's
been through her stuff, and Lauryn,
who’s been through a string of other
things, and Queen Pen, who repre-
sents the raw, rowdy, struggling sin-
gle mom. One reason | decided to do
this album is | have something to say
that I’'m not able to express on the
radio. It's almost like I'm taking a jour-
nalistic approach toward what I've
seen in hip-hop. I'm not going to be rhyming about
hustling in the streets, but I've seen people go
through the record-business mill. They come in
and hit, then get hurt when they realize it doesn’t
love you back.”

SPEAKING FOR SISTERS

Not surprisingly, many female MCs are seizing
the opportunity the mic affords to address their sis-
ters. “I'm definitely for the ladies [on her upcom-
ing June album release],” says Da Brat. “I’'m work-
ing right now on ‘My Bitches,” and the hook goes:
‘To all my bitches that live the hood life/good life/My
bitches that don’t need a nigger for shit/Bitches
with a game plan/rocking name brand/l dedicate
this one to you.’”

“l decided to go personal, so people could see
how | came up as a single mother [of two daugh-
ters] going to school,” says Baltimore of her
upcoming “Cold As lce” debut. “Everyone has a
core for whom they represent, and mine is young
women struggling to raise their kids. Even if they
didn’t get any meaning from my album, they still
see, ‘She has two kids and did it, so why can’'t I?"”

“I'm touching on more female issues, especially
those relating to urban women,” says Rah Digga
(aka Rashia Fisher), the sole female in Busta
Rhymes’ six-person Flipmode Squad. Her debut
solo set drops this summer. “Female MCs have to
at least level out as far as what's fresh and dope,
and that's been set by men from years ago,” she
says. “I didn’t really get a chance to touch on more
female issues with the Flipmode album. | want peo-
ple to get in tune with the feminine side of me, and
I’'m telling them to get up, stand up and be strong,
that you don’t have to be 6 feet tall and 130 pounds
and mixed with Japanese to be beautiful. A lot of
women feel shafted by the images of women por-
trayed on TV. | just want women to have more self-
respect, stick with their dreams, follow their goals
and take over the world.”

When it comes to getting personal and touching
the listener’s softer emotions, women seem to
have the advantage. “Being a guy in hip-hop can’t
be easy either,” says Martinez. “You always have to
be tough because they can’t see any weakness,
even a little bit. That's got to be pressure for them.
| can rhyme on a record about how my heart was
broken and | was hurt, but guys think they can’t.”

Continued on page 38
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out of larger retail stores
because of their violent
themes and lyrics.

For example, Sacramento,
Calif.-based Black Market
Records is using the Internet
to sell the latest rap record
from Anerae Brown, who
records as X-Raided. The
release has had a difficult
time getting manufactured
and sold in the U.S., since it
was allegedly recorded from
Brown’s prison cell. The rap-
per is serving a life sentence
for murder.

Another label, AWOL Re-
cordings, is using the Internet
to protest the imprisonment of
rapper C-Bo, who continues
to record gangsta-style music
despite a condition in his
existing parole that prevents
him from doing so. The AWOL
site posts a statement from

| the rapper’s lawyer that claims

C-Bo’s jail sentence is a viola-
tion of his First Amendment
rights. The brand equity of
some streetwise hip-hop
labels has resulted in fan sites
devoted not to the artists but
to the labels. Death Row and
No Limit are two examples of
labels that have fan-created
Web sites devoted to the hip-
hop lifestyle preached by its
artists.

PROGRAMMING A
LIFESTYLE

Hip-hop lifestyle program-
ming is flourishing on the
Internet. Improvements in
streaming technology, along
with wider deployment of
broadband Web connections,
are giving rise to an unprece-
dented amount of choice
among hip-hop fans. Large
webcast music services, such
as Spinner and Rolling Stone
Radio, contain hip-hop-
specific programming.

Pioneer webcaster Pseudo
has amassed a significant fol-
lowing through original and
syndicated online program-
ming. The service features the
hip-hop lifestyle program “88
Hip-Hop,” which consistently
ranks among the top music
RealChannels at RealNet-
works. The success of the pio-
neer program “88 Hip-Hop”
has already resulted in sever-
al spin-off hip-hop programs
at Pseudo, including “Beat-
minerz Radio,” “Fat Beats

| Radio” and “Queendom.”

Online webcasters can play
music without censorship-
and they often do. It isn’t
uncommon to hear online the
expletives that are edited
from traditional media. As a
result, hip-hop fans seeking
the real deal are gathering
online to celebrate and expe-
rience the true street spirit of
hip-hop. B

BILLBOARD JUNE 5, 1999
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t's no secret that
many rap artists
moonlight as entre-
preneurs. Master P
owns a real-estate
agency and a sports-
management compa-
ny, as well as other
businesses. Sean Combs
owns a successful restau-
rant and is embarking on a
film career. Both Master P
and Combs own record
labels and clothing lines, as
well.

But clothing lines and
record labels are not the
only way for rappin’ retailers
to keep themselves busy
when they’re off stage. After
bit parts in “House Party”
and ‘Jungle Fever,” Queen
Latifah landed a starring role
on the sitcom “Living Sin-
gle.” After the show was
canceled, Latifah returned to
film in larger roles in movies
like “Set It Off” and, more
recently, “Living Out Loud”
with Holly Hunter and Danny
DeVito. She also wrote an
inspirational book for young
women, “Ladies First: Reve-
lations From A Strong
Woman.”

Rap veteran Spinderella,
Mos Def & Taleb Kweli of
BlackStar and Lauryn Hill
have all chosen distinctly dif-
ferent projects to help them
give back to their communi-
ties, establish themselves as
a brand name or simply earn
extra cash.

SPINDERELLA’S SALON

Dee Dee Roper (also
known as Spinderelia) is
one-third of the rap trio Salt-
N-Pepa and the proprietor of
the She Things day spa and
hair salon in Queens, N.Y.
The salon brings in big busi-
ness (and sometimes big
headaches) for Roper.
“Sometimes, | wonder why |
got into this business,” says
Roper with a laugh. “But it's
very profitable, and we pro-
vide services that are essen-
tial for stressed-out working
mothers like myself.”

Roper recognized the
need for an upscale salon in
her hometown of Queens,
and, when her career as a
rap artist took off, she invest-

Be
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BlackStar

ed some of her profits into
She Things—but not without
doing her homework first.
“The first thing | had to do
was pick a good location. |
saw the space and could
really visualize how it would
be. Planning was very cru-
cial, and it was also impor-
tant that | worked with peo-
ple who would share my
vision and not just try to
advance their own plans,”
says Roper. While Salt-N-
Pepa are on tour, Roper’s
husband, Mario, assists with
running the salon. “It’s really
helpful that | have the right
people. My husband has
been in this industry for a
long time, so | don’t have to
worry when I’'m on tour.”
While Roper admits that
her name brought in cus-
tomers at first, the business
now speaks for itself. “The
She Things team knows
things about the industry
that | don’t know, so they’ve
made a great name for
themselves without my
help,” she notes. Roper
expects her salon and spa
to be profitable enough to
provide for herself and her
family when she puts the
microphcne down for good
someday. And she urges
other rap artists to follow her
lead. “Find an angle that no
one has tapped into yet,
devise a detailed business
plan and take a few classes
in that industry,” says Roper.
“My business isn’t perfect,
but we have lots of potential
and we're growing fast.”

BLACKSTAR BOOKS
When Taleb Kweli was a
student at New York Univer-
sity and a fledgling rap artist,

he worked part-time at the
Nkiru Bookstore in Brooklyn,
N.Y. The manager of the
store offered Kweli a flexible
schedule when his career
took off as a member of
BlackStar (with his partner
Mos Def). While BlackStar
toured Europe promoting
their album last year, the
bookstore was experiencing
financial difficulties. “Nkiru
Books is one of the oldest
African American—owned
Continued on page 38
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Continued from page 36

bookstores in the country,”
says Kweli, “and we didn’t
want to see it closed down.”
The rap duo pooled its
resources and purchased
the store in addition to pay-
ing otf outstanding debts,
including taxes. “We just
didn’t want to see the store
close, even if it meant we
had to take a loss at first,”
says Mos Def (real name:
Yasin Smith). Since assum-
iNng ownership over one year
ago, BlackStar has initiated
evenings of spoken-word
performances called “Foun-
dations,” featuring such
artists as the Dead Prez and
Sarah Jones. The bookstore
has also held book signings
for authors like Octavia But-
ler, John Edgar Wideman,
Walter Mosely and Alice
Walker.

“We bridge a lot of gaps
between the younger and
older people in this commu-
nity. We want to use our
celebrity to get young peo-

ple reading Amiri Baraka,
James Baldwin and Edwidge
Danticat,” says Smith. Black-
Star believes that authors
have valuable lessons for
young people who enjoy rap
music. Says Smith, “Authors
are MCs too; they write
rhymes called books.”

Unlike some artist-run busi-
nesses, the BlackStar mem-
bers do not intend to use the
store as a media tool for their
own careers. “We’re trying to
bring publicity to the book-
store - not the other way
around,” says Smith.

BlackStar plans to open
up branches of Nkiru Books
in Atlanta and Los Angeles.
“We have a lot of plans for
the bookstore,” says Kweli.
“If you give yourself limits,
you'll find them.”

REFUGEES FOR
HUMANITY

LLauryn Hill does more
than rap, act, sing and raise
her two children. The New
Jersey native (and one-third
of the multi-platinum group
the Fugees) dedicates what

212.545.5628 | WWW.FUNKMASTERFLEX.COM
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little free time she has to the
Refugee Project, a nonprofit
organization that seeks to
enhance the lives of the
youth in her native New Jer-
sey and the surrounding
communities. The Refugee
Project offers after-school
programs and mentoring, a
reading club and a week-
long summer camp in the
Catskills Mountains of
Roscoe, N.Y.

Designed to build team-
work skills and self-esteem,
the Refugee Project has
also launched Project CARE
(Creating Access Through
Refugee Efforts)—a forum
for online discussions about
topics affecting young peo-
ple in the inner city. In addi-
tion, plans are under way for
a scholarship program to
assist students pursuing
post-secondary education.
After completing the
Refugee Project Scholarship

Program (including a com-
petency exam and 40 hours
of community service),
applicants become eligible
for the scholarship. As with
most musicians who run
outside businesses, Hill has
ample help running the
foundation as she tours the
country. Her board of direc-
tors includes such notable
entertainers as Mariah
Carey, Busta Rhymes, Q-Tip,
Spike Lee, Nas, RZA and
Malcolm Jamal Warner.
While Hill may not make a
profit from her outside ven-
ture, according to Raquiba
Sealy, the director of the
Refugee Project, Hill is look-
ing for something more valu-
able than monetary profits.
“We believe that our chil-
dren are a precious com-
modity,” says Sealy. “And we
need qualified, dedicated
adulits to take an interest in
our children.” H

Rah Digga

GIRLZ POWER

Continued from page 32

And virtually all female MCs
will agree on the need for more
unity in the rap sorority. “l love
to see unity among women; |
love to see women on other
women’s projects,” says Kim.
“There’s not enough of it. It
goes back to women coming
into the game for the wrong
reasons, but | can’t see any
reason why women wouldn’t
want to work together.”

“I can’t be mad at a black
female who'’s doing her
thing,” says Missy. “l don’t
have time for that. I'm so cool,
it’'s hard to even give me that
vibe. Mary is my dog, Kim is
my dog, and we respect each
other. I'm a groupie for LLau-
ryn, Erykah’s doing her thing;
everyone is doing their thing.”

“A couple of weeks ago, |
was on the phone with Missy,”
says Martinez. “She told me

about some stuff she’s been
through with the business
and gave me advice. She
opened herself to me and
gave me information to run
with so | don’t have to make
the same mistakes. | really
appreciated that. We all need
to do more of that-—have a
more positive energy and
help each other out.”

Whatever hip-hop’s future,
its music and culture can only
gain from women who are no
longer the exception and may
come to rule by stripping the
dead wood from outmoded
male points of view and
redefining popular ideas
about what is masculine and
what is feminine.

“We’ll never be removed,”
says Pen, who just complet-
ed a book of short stories.
“We make too much money
for the record companies to
go anywhere. Even if me or
Foxy don't do good records
anymore, that’s not the end of
females in hip-hop. It's '99,
going into 2000, and you’re
gonna see female hip-hop
artists doing TV and films,
owning labels, writing, pro-
ducing and managing. We're
going to flood the markets.”
- “We did this photo shoot
with Missy the other day, and
it was the first time | saw her
in business mode,” recalls
Martinez. “She had two cell
phones against her ears,
schedulirg a plane ticket for
her artist, while someone was
doing her makeup, and no
man was standing next to
her, telling her what to do.
Every time someone does
that, another little girl will see
it and know they can do it,
too.” A
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MUNICH—

The hip-hop trio Absolute
Beginner formed in 1992,
when the average age of
the three group members
was 16. The Hamburg-
based threesome—Guido
Weis (alias DJ Mad), Denis
Lisk and Jan Eissfeldt, who
writes the lyrics and the
beats—signed with an
indie label and attracted
attention with their socially
critical, German-language
lyrics. Last year, the group
cut a deal with Universal
Music and now records for
Universal’s Motor Music
label. With MTV Germany’s
support for the debut
major-label single, “Rock
On,” radio jumped behind
Absolute Beginner in time
for the October release of
a followup track, “Liebes
Lied,” and the November
arrival of the album
“Bambule” and a four-city
club showcase tour. After
peaking at No. 11, the sin-
gle “Liebes Lied” contin-
ued charting into the new
year. “Bambule (Ruckus)”
was co-produced by the
group and Matthias
Arfmann, a veteran of the
German avant-garde rock
scene. Guest appearances
by such rappers as Samy
Deluxe, Das Bo, David P
and Ferris MC have given

Absolute Beginner street Absolute Beginner

)

Krayzie Bone
Thug Mentality 1999

: Inf: _rncus Syndlcate . .
Juvenile : 0.‘ ging The Game ®

Being Myself

(™

Gangsta Boo
Inquering Minds i *

Rar sl P -Hop

Rap Hround

Tricks Daddy
wwws thug.com

MD TWIGE FANILY PRESENTS, .

FEMUR NCN[V'R BEFCRE SEEN
INTERVEW 001AGE FRCM TH0ZE
5 'HJEFR(!II CLEVELANG

Mo Thugs
Thug TV

ad ) B
Ghetto Mafia
On Da Grind

The Beatnuts
Watch Out Noaw

cred at the forefront of the
Hamburg hip-hop scene.
The album has hit No. 17
on the German chart. The
group peirformed “Liebes
Lied” on the prime-time TV
show “Nur Die Liebe Zaehit
(Oniy Love Countis)” and
has gained airplay on sev-
eral key youth stations,
including Hamburg’s Radio
N-Joy and Radio Fritz in
Potsdam, as well as
Frankfurt-based HR XXL.
“We had been watching
the band for a while, so we
were keen on their new
recordings,” says Wolfram
Kehler, music programmer
at HR XXL. “Our listeners
are between 14 and 26,
and we put ‘Liebes Lied’ on
daytime rotation. On two
occasions, the band also
came in to do live inter-
views and performed as
headliner at our first-
anniversary party.” The
video for a new single this
spring, “Hammerhart,” was
set for rotation on MTV,
Viva and Viva Ill, while the
band is set to open tour
dates for the Beastie Boys,
Dynamite Deluxe and Main
Concept before headlining
the Flying High Across The
Sky Tour with Bloodhound
Gang, Samiam, Donuts and
Dynamite Deluxe.

—ELLIE WEINERT

Continued on page 44
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RAP AROUND THE WORLD

Continued from page 40

TOKY O—

Now that the “rap lite” fad
of a few years ago, epito-
mized by trio East End X
Yuri, is well and truly forgot-
ten, it has been left to hard-
core rappers like Zeebra to
keep domestic rap a vital
and happening part of the
Japanese music scene.
Zeebra is “hardcore” in the
sense that his backing
tracks and delivery are
aggressive, macho and very
in-your-face, but, like all
Japanese rappers, he steers
clear of the kind of overt mili-
tancy or obscenity favored
by some American rappers.
Instead, his highly idiomatic
raps deal with topics of
everyday concern to young
Japanese, such as relation-
ships and coping with life in
a wired, stressed-out society.
His Japanese is worlds away
from the polite discourse of
the tea ceremony and haiku;
it's the language of the street
and of the kids for whom rap
is a natural mode of expres-
sion, not some exotic import.
Zeebra first made a name for
himself as the MC for hip-
hop group King Giddra and
now is signed as a solo act
to the Future Shock label,
which was set up in 1997 as

RaplshH 1 P-HoP

a hip-hop/R&B specialist
imprint by indie record com-
pany Polystar. His debut
album, “The Rhyme Animal,”
has sold some 30,000 units
since its release last June,
small compared to Japanese
megastars but not bad for a
pure rap act. “Because of its
high quality, his music
appeals not only to rap and
hip-hop fans, but also to
R&B and soul fans,” explains
Madoka Isono, a Japanese-
pop buyer at Tower Records’
flagship store in Tokyo’s
Shibuya district.

—STEVE McCLURE

PA RIS—

Bridging the under-
ground and the main-
stream, Zoxea signed a
deal with the IV My People
label, set up by NTM rap
star Kool Shen, and
released a remarkable
debut album, “A Mon Tour
De Briller (My Turn To
Shine),” in February. The
album has been licensed
through WEA. “Zoxea is
midway between crossover
rap and underground hip-
hop,” says DJ JP, an MC
and manager of the hip-
hop section at Vibe
Station, a Parisian music
retailer. “Whenever a
Zoxea track is played at a

hip-hop party,” he adds,
“people get on the dance
floor.” Enjoying strong
support from WEA, Zoxea
has made a significant
impact in specialized
media—including a show
on the national hip-hop
network Skyrock—and has
seen strong sales. No
newcomer tc the music
business, Zoxea—born
Jean-Jacques Kaodjo in
1974— almost became a
professional soccer player
but instead joined the rap

act Les Sages Poetes De La
Rue in the Parisian suburb
of Boulogne-Billancourt.
That group was featured
on the critically acclaimed
album “Cool Sessions,”
produced by Jimmy Jay,
the partner of seminai
French rapper MC Solaar.
Deeply influenced by '70s
jazz and soul, Zoxea also
sought—unsuccessfuily, to
his dismay—to sample a
recording of the legendary
French singer Charles
Aznavour. “l believe rap is

the successor to jazz,”
says Zoxea. “This music
was born in the ghettos but
is meant to seduce large
audiences. In France, it
has become a social phe-
nomenon.” With the group
Les Sages Poetes De La
Rue, Zoxea opened perfor-
mances for NTM last year
and has a full schedule of
performances across
France this year.

—CECILE TESSEYRE

Continued on page 46
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Continued from page 44

8 IHIER-

Remember toasters, those
Jamaican DJs who rapped
above reggae records on a
sound system? Twenty
years after the style
emerged in Jamaica, the
mix of rapping and live reg-
gae is the latest craze in the
Netherlands. Rotterdam’s
Postmen (TopNotch/V2)
have already enjoyed three
charts hits with this spicy
homemade crossover. Hot
on their heels comes “If It
Don’t Hip, It Don’t Hop,” the
debut single by Haarlem-
based rap posse Relax. As it
happens, it is one of the
debut releases of newly
started Paradiso Amsterdam
Records (PAR), a joint ven-
ture of the legendary venue
and Mercury Records
Holland. The single fits per-
fectly in the new wave of
Dutch hip-hop. On the
Single Club imprint, PAR
releases four singles each
month, each recorded live.
The Relax track was part of
the first batch released Feb.
28. The group is a rather
schizophrenic outfit; in a
slightly different lineup, the
same band is known as
Nayberhood, rockers in the

Relax

style known as teeny-bopper
“punch” (punk mixed with
grunge). Confused? That’s
understandable, as
Nayberhood released its
debut single, “Always
Whateva,” on PAR on the
very same day. Frontman
Eldridge Isselt is a jack of all
trades. His musical output is
so diverse it defies catego-
rization. Public Radio 3FM
has played the singles from
both of his groups, albeit
with a clear preference for “If
It Don’t Hip, It Don’t Hop.”
As 3FM music director Basyl

de Groot explains, “This guy
changes colors just like
Moby does in dance. It's
great to see that hip-hop as
a genre is still developing.
We’ve had the Puff Daddy
covers, then the Timbaland
productions, and now it’s a
homegrown reggae variant.
Rappers like Postmen, E-life
(Zomba) and Relax provide
really hot stuff for radio.
They should be able to com-
pete on an international
level.” —ROBBERT TILLI

PFS RN E—

The path to recognition in
Australia is well-
established for rock and
dance acts. Mela
Bass’n’Breath, formed in
Sydney three years ago,
has taken on the task of
forging new paths for rap
acts Down Under. “It’s
exciting and challenging,
but difficult as well,” says
manager Trent Roden of
Slingshot Think-Tank. “But
we want to make rap and
hip-hop relevant to local
audiences.” The eight-
piece has opened for Run
DMC, Spearhead and
Fatboy Slim, with a show
that included a live band,
onstage acrobatics and
innovative beatbox action.
Two of its three rappers
are American, and their
two U.S. tours saw them
share the stage with
Jungle Brothers, the
Roots, Ozomatli, BlackStar

and world DJ champions
DJ Craze and DJ Vinroc. In
San Francisco, Meta
Bass’n’Breath recorded a
track with DJ Duck and DJ
Disk and collaborated in
New York with X-Men/
X-Ecutioners. U.S. releases
so far have included an all-
beatbox album, “The Life
And Death Of A
Beatboxer,” through San
Francisco’s Bomb

Records, and a 12-inch
single, “Perfection,”
through various indie out-
lets. The debut EP, “The
Art Of Levitation” (MXL/
MDS), was released in
Australia in April. “Our
energy is Australian, but
the sound is international,”
says Roden. “We’'ve always
kept an eye on the global
market.”

—CHRISTIE ELIEZER

‘It ain’t where ya from....”

UNIVERSAL LAW OF HIP HOP DYNAMICS

FOR MORE INFORMATION AND LICENSING CONTACT- EMAIL: VOODOO@BAD-MAGIC.COM  TEL: +44 (0)181969 1310 FAX: +44 (0) 181969 1155
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Continued from page 50

the engaging and critically
well-received “Blanket” on
Talkin’ Loud/Mercury. The
album spawned the soul-
tingling title track featuring
pop chanteuse Imogen
Heap, which breached the
pop top 50. Promotion for
the followup single,
“Woman,” along with sum-
mer festival appearances,
should continue the act’s
“repositioning,” says Fenella
Davis, product manager at
Mercury Records.

The group Desert Eagle
Discs, fronted by the imagi-
native vocalist Shari, released
its Boilerhouse/Arista debut
album, “The Eagle Has Land-
ed,” in February. The album
featured such soulful cuts
such “The Lover,” hip-hop
from DJ-producer Syze-Up,
and raps by Brooklyn-based
21 Soldiers.

Two of the acts that have
parted ways with major
labels are Structurize and
Definition Of Sound. The lat-
ter is featured on the
Freestylers’ new single,
“Here We Go,” on Mammoth.

VENUES AND JAMS
The renewed optimism of
the hip-hop underground

has also resulted in the
growth of new and existing
hip-hop jams and venues—
notably London’s Rap &
Ready, Mudlumz, Lyrical
Lounge and Flava Of The
Month. The scene has nur-
tured such artists as Bury
Crew, Shorty Blitz & Ty, Ff
Fwd Dynasty, NBG, Pluto
Piccaso and Lee Ramsay.

works different genres on
her new album,
“L.O.N.D.O.N. Styles.” The
record showcases a talented
lyricist, who covers partying
and pointed socio-tipped
songs with equal ease.

“I'm a rhymer, I'm very ver-
satile, and | ain’t even trying
to be like somebody else,”
says Phoebe One, who sup-
ported All Saints on a recent
U.K. tour.

“She’s coming from a
woman’s point of view, like
‘One Man’s Bitch (Is Another
Man’s Daughter)’,” says
Sara Freeman, product man-

The renewed optimism of the hip=hop underground
has also resulted in the growth of new and

existing hip=hop jams and venues=notably
London’'s Rap = Ready. Mudlumz. Lyrcal Lounge
and Flava 0f The Month.

The biggest critical noise by
far has been reserved for
Roots Manuva, whose
album “Brand New Second
Hand,” on Big Dada/Ninja
Tunes, has received over-
whelmingly positive press.

“I want listeners to pick up
on the fact that anything can
work, man,” says Roots,
referring to the different styles
on his album. “Those that
dare to venture out shouid
trust their instincts and not let
anybody distract them.”

Phoebe One, who won
recognition as best hip-hop
artist at the 1998 Music Of
Black Origin Awards, also

ager for Mecca Recordings.
A new single, possibly
“Don’t Take it Personal,” is
set for a late-July release.

Funky DL, with an R&B
and jazz-infused sensibility,
releases his third album next
month on his own Washing-
ton Classics label.

Hip-hop broadcaster and
journalist D-Nice, whose
“Homeground” radio show
and press charts strictly pro-
mote British rap, is bullish
on the scene. “There’s more
than enough going on,” he
says, “for us to make an
impression as a hip-hop
power.” B

Phoebe One

Music From and
Inspired by
Jerry Springer’s
Movie
Ringmaster
XR 241 (Explicit)

XR 242 (Clean) Wf

2 Live Crew

Greatest Hits 2
Includes The Hit
“Bill So Horny™

XR 238 (Explicit)
XR 239 (Clean)

’ﬂll Sic ”o,n

_

Club Classics

XR 236 (Explicit)
XR 237 (Clean)

X224 EXDHGIL
2«.'.1. i—EL :LULLL.LIJ

Booty Mixx Party

Dﬂﬂ JOE

T (Explicit)
248 (ClEan)
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Arista
Camp Lo, “Uptown
Saturday Night”

Second Il None,
“Second |l None”

Bad Boy
Mase, untitled

Cee-Low
Entertainment

Various Artists,
“Street Life: A
Hustler’'s
Compilation”

Def Jam

EPMD, “Out Of
Business,”
“Greatest Hits”

Ja Rule, “Venni,
Vetti, Veci”

Elektra

Missy Elliott, “Da
Real World”

O’ Dirty Bastard,
untitled

MCA

Genius, “Beneath
The Surface”

Rahzel, “Make The
Music 2000”

Queen Bee/
Undeas/
Atlantic

Lil’ Cease, “Long
Time Coming”

Rawkus

Company Flow,
“Little Johnny
From The
Hospital”

DJ Spinna, “Heavy
Beats Volume I”

Roc-A-Fella

Memphis Bleek,
“Coming Of Age”

Various Artists,
“Hard Knock Life
Tour, The
Soundtrack”

Ruffhouse

Kool Keith, “Black
Elvis/Lost In
Space”

Tommy Boy
Black Haven,
untitled

Ol’ Dirty Bastard

RAPSHH I P-HOP

A et ©F Imminent Releases

COMPILED BY ALIYA S. KING

(info accurate at press time)

Run DMC

Goodie Mob

Various Artists,
“Soundtrack:
Black Mask”

s

Def Jam
Various Artists,
“Hard Knock Life

Soundtrack”
Epic
Cha Cha, “Dear
Diary”

Jim Crow, “Crow’s
Nest”

MCA
Sauce Money,
“Middle Finger U”

Penalty
Recordings

Noreaga, “Melvin
Flynt-Da Hustler”

Rawkus

High & Mighty,
untitled

Mos Def, untitled

 Tommy Boy

Diamonds In The
Rough, untitled

screwball, “Y2K”

Shoestring, “Till The
World Ends”

Various Artists, “Get
Crunk”

A llb.%l sl

Arista

Goodie Mob,
untitled

One Life To Live,
untitled

Run DMC, “The
Best Of Run
DMC”

Second Il None,
untitled

Cee Low
Entertain-
ment

Manson Batez, “The
Trilogy”

Columbia

The Mad Rapper,
“Tell Em Why You
Mad”

Continued on page 56
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RECORDS

REOORDINGS

WE GIVE YOU

MILEAGE

with our new models: |
|

STANDARD EQUPMENT INGLUDED AT N0 EXTRA CHABGE
SAFETY/SECURITY:

THE WHORIDAS SPEECH

HIGH TIMES HoOPLA
Featuring “Dock of the Bay” ‘THE HIP-HDP ALBUM
Now jamming on BET!

OF 1999
-BLACK BEAT
EXTERIOR:

ORIGINAL Mo10x EBDYS

PICTURE sounp1Rack

THE SOUNDTRACK 70 SUWMER +99;

BIG PUN o SNogp o nﬁg(v fone

THREE 6 MAFIA +Copmy E gl
e

* THE WHORIDA
HOT

DEEr ¢ KURUPTY
DE s
RAK 01GGa, RamPage AND LORD HAVE RERCY

FUNCTIONAL:

{Feat. DMX & Drag On. %3
0-Tp & Consequence, .

Bounty Killes
The Fifth Elemen

Scare Dem Crew |

DJ Hurricane
Don't Siggp

O
B
)

e l-"!

0

1

ey == = =

|
|
2 ) 1

-

Y
.4
|

&
o
2 —s

3
3

SV 251 DD

-
04

Lhliik

Hear them

now at www.tvtrecords.com
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COMING SOON

Continued from page 54

Nature, “For All
Seasons”

Pace Won, “The
Pace Won Effect”

Elektra

Lord Have Mercy,
untitled

Angie Martinez, “Up
Close & Personal”

Penalty
Recordings

Cardan, “Hey
Young World”

Roc-A-Fella
Rell, “Medicine”

Tommy Boy
Council, “Council
Era”

Work

Cappadonna,
untitled

Ghostface Killah,

Cappadonna

“Supreme
Clientele”

nggémb er

Bear Mountain
Records

Truth E No La, “The
Truth Hurts”

Penalty
Recordings

Thugged Cut
Entertainment,
“The Jump Off”

—

g

Half A Mil, “Million”

Rawkus

Beatminerz,
compilation

Roc-A-Fella
Amil, untitled

Tommy Boy
DITC, “All Love”

e

Tommy Boy

Brotha Lynch Hung,
“Midevil”

De La Soul, untitled

Royce The 5'9",
untitled

Winter
IR

Cee Low
Entertain-
ment

Donny Hoffa, unti-
tled

i -

De La Soul

Penalty
Recordings
Capone-N-Noreaga,

“The Reunion”

Rawkus
Pharaoh Monch,
untitled

—

e

—

Issue Date: December 4 « Ad Close: November 9
Contact: Michael Lewis 213-536-5008

P e - F 4 ——
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Shabaam Sahdeeq,
untitled

Various Artists,
“Lyricist Lounge:
Volume 11”7

BILLBOARD JUNE 5, 1999
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COMING SOON!
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% § HEENED

RAPPING
UP THE
YEAR
S® FAR

The recaps in the Rap/Hip-Hop Spot-
light are compiled from Billboard’s
weekly Top Rap Singles chart from the
start of the chart year, which began with
the Dec. 5, 1998, issuve through the May
8 issue. Rankings are determined by
accumulating sales, as compiled by
SoundScan, for each week a title is on
the chart. The.recups in this spotlight
were compiled by chart manager Datu
Faison with assistance from Anthony

Colombo and Michael Cusson.

TOP RAP ARTISTS @

Pos. ARTIST (No. Of Charted
Singles) Imprint/Label
1 BUSTA RHYMES
(1) Elektra/EEG
(1) FlipMode/Elektra/EEG
2 JANET JACKSON
(1) FlipMode/Elektra/EEG
3 TOO SHORT (2) Short/Jive
(1) Thump Street
4 LAURYN HILL
(1) Ruffhouse/Columbia
5 MYSTIKAL (2) No Limit/
Priority
T6 MO THUGS FAMILY (1) Mo
Thugs/Ruthless/Relativity
T6 BONE THUGS-N-
HARMONY (1) Mo Thugs/
Ruthless/Relativity
8 JAY-Z (1) Def Jam/Mercury
(3) Roc-A-Fella/Def Jam/
Mercury
9 SILKK THE SHOCKER
(2) No Limit/Priority
10 SNOOP DOGG (1) 19
Street/Priority
(2) No Limit/Priority

TOP RAP SINGLES =

Pos. TITLE—Artist—Imprint/
Label
1 WHAT’S IT GONNA BE?!—
Busta Rhymes Featuring
Janet—FlipMode/Elektra/EEG
2 GHETTO COWBOY—Mo
Thugs Family Featuring Bone
Thugs-N-Harmony—Mo
Thugs/Ruthless/Relativity
3 IT AIN’T MY FAULT 2/
SOMEBODY LIKE ME—
Silkk The Shocker Featuring
Mystikal—No Limit/Priority
4 WATCH FOR THE HOOK—
Cool Breeze Featuring
OutKast, Goodie Mob &
Witchdoctor—Organized
Noize/A&M/Interscope
5 DOO WOP (THAT
THING)—Lauryn Hill—
Ruffhouse/Columbia
6 PUSHIN’ WEIGHT—Ice
Cube Featuring Mr. Short
Khop—Priority
7 WHO DAT—JT Money
Featuring Sole—Tony
Mercedes/Freeworld/ Priority
8 HARD KNOCK LIFE
(GHETTO ANTHEM)—
Jay-Z—Roc-A-Fella/Def Jam/
Mercury
9 WOOF—Snoop Dogg
Featuring Mystikal And
Fiend—No Limit/Priority
10 MORE FREAKY TALES—
Too Short—Short/Jive

Janet

Busta Rhymes

11 NANN-—Trick Daddy
Featuring Trina—S!ip-N-Slide/
Warlock

12 WHATCHA WANNA DO?—
Mia X Featuring Charlie
Wilson—No Limit/Priority

13 NAS IS LIKE—NAS—
Columbia

14 JUST DON’T GIVE A F***—
Eminem—Web/Aftermath/
Interscope

15 HOLLA HOLLA—Ja Rule—
Murder Inc./Def Jam/Mercury

16 THE REAL ONE—The 2 Live
Crew Featuring lce-T—Li!" Joe

17 MONEY’S JUST A TOUCH
AWAY —Nack 10 Featuring
Gerald Levert—Hoo Bangin’/
Priority

18 RESPIRATION—Mos Def &
Talib Kweli Are BlackStar
Featuring Common—
Rawkus/Priority

19

20

21

22

23

24

25

INVASION OF THE FLAT
BOOTY B*****S__Too
Short—Short/Jive

HERE | GO—Infamous
Syndicate—Relativity

WHO LET THE DOGS
CUT?—Chuck Smooth—
Wingspan
ONE-NINE-NINE-NINE—
Common Featuring Sadat
X—Rawkus/Priority
SUPERTHUG (WHAT
WHAT)—Noreaga—
Penalty/Tommy Boy
BETTER DAYS—WC
Featuring Jon B.—Payday/
Londan/Mercury

STAND UP—Charli Baltimore
Featuring Ghostface Killah—
Untertainment/Epic

TOP RAP IMPRINTS

Pos. IMPRINT (No. Of Charted
Singles)

T
T
10

ONSOO RN =

NO LIMIT (5)
ELEKTRA (3)
FLIPMODE (1)
RUFFHOUSE (3)
SHORT (3)

DEF JAM (16)
PRIORITY (1)
MO THUGS (1)
RUTHLESS (1)
RAWKUS (5)

TOP RAP LABELS =

Pos. LABEL (No. Of Charted
Tracks)

PRIORITY (13)

ELEKTRA ENT. GROUP (4)
RELATIVITY (5)
MEFRCURY (18)
COLUMBIA (8)

e N =2
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ARTILLERIA PESADA, PRESENTA...

Featuring

ool CONTROL

Number 1 video on MTV Latino

UN |§s AL MAN?&M'U

- Control Machete's first album "Mucho Barato" is already Platinum in Mexico and Gold in the U.S.,
Central America and Venezuela.

- The hottest hip hop band of all time now presents "ARTILLERIA PESADA, PRESENTA..."
Catch them live at the "Artilleria Pesada Tour" in the U.S., Europe and Latinoamerica begining in June.
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READY FOR A HOT ONE?

44

.8 ' ¥
F+++ DyYInG FE.@‘T"’TTP{}J Q/\“
The follow-up, hit single to "Pushin” Weight"

from the Platinum release War & Peace Vol. I (THE WAR DISC)
Get ready for War & Peace Vol. 2 (THE PEACE DISC)

I (_'[ C” IH: Coming September ‘99

PG WHODAT

i \l The smash hit single from the album
AN AN/

i Pimpin’ On Wax ==
‘ W) ( In Stores Now
Other hot singles include

“Alright” feat. Big Gipp from the Goodie Mob .4
and “Something ‘Bout Pimpin’” feat. Too $hort ENTERTAINMENT

The Long Awaited Album § E @ ‘I,r U @ m

In Stores June 8th

Features the hit singles

"Tha Hood Still Got Me Under’
and Automatic’

S[“"M\‘B T’/}ﬁ ;‘: ;f UTT SECTLO N8
__ W Errm |

THIGKER THAN

The Much Anticipated Movie & Soundtrack O
Starring Mack 10, Fat Joe, Ice Cube, Big Pun, MC Eiht .
Featuring the new single from Westside Connection s

Let It Reign’ i
Coming August ‘99 RE2BRDS

C O GG
‘WILDSIDE’

The first single from their incredible debut album

Chilldrin Of Da Ghetto

Coming Soon ec¥ 05

PRIORITY

R E C O R D S

www.americanradiohistorv.com
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PORTFOLIO

CHER
Lifelong Contribution to the Music industry

JANET JACKSON
Outstanding Contribution to the Pop
Industry

RICKY MARTIN WILL S .Id‘* QHE CORRS BACKSTREET BOYS
World's best-selling Latin Artist World's best-selling Eapgifictist Maie ! Hest-selling trish World's best-selling Pop Grcup K]
World's best-selling R @tist Mate World's best-selling R & B Group
World's best-selling Daids h‘: st Male World's best-selling Dance Group
World's best-selling ROgRE “’»\-’\ Male

CELINE DION rrr;“;};-. HAUAPE PARIS BARENAKED LADIES

World's best-selling British Worid's best-selling Pop worldfsiddad 4:_ IRReadch recording-artists world's best-selling Canadian group
recording-artist Female Artist Female

-

i

3
4

3

N\

LAURYN HiLL Alejardro SANZ MODERN TALKING TARKAN
World’s best-selling world's best-selling R & B Artist Female world's bes=-selling Spanish World's best-selling German World's best-selling
Scandinavian recording- World's best-selling Rap Artist Female recording-artist recording-artists Turkish recorcéing-artis
artist Female World's best-selling New Artist

¢

Création Franck Lobono - Medio & fvents Monaco

— iy AT ‘g%

DJ BOBO PHILLIP KIRKOROV BZ ~ LARA FABIAN
World's best-selling Italian group world’s best-selling Swiss world’s best-selling Russian world's best-selling Asian World's best-selling Benelux

recording-artist

\],{7

SOCIETE DES Baiss DE MER

recarding-artist recording-artist recording-artists

A MARCOR INTERNATIONAL PRODUCTION in association with THE GARY L. PUDNEY COMPANY
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| ] COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY Souridisialrll
JUNE 5, 1999 ™ II
5% | &l 9 | COOL BREEZE ORGANIZED NOIZE/AGM 90159*/INTERSCOPE (10.98/16.98) EAST POINTS GREATESTHITS | 1]
z z 48 | 43 | 8 | BOOTLEG retaiviTy 1726 10.98/17.98) B DEATH BEFORE DISHONESTY | 18
(%] = = - -1
%é Z’E §8 Q% ARTIST TITLE | £2 50 | 38 | 35 | 26 | DJ QUIK PROFILE 19034" ARISTA (10.98/16.98) RHYTHM-AL-1SM | 13
2| 3= o< =0 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 51 44 o 2 SOUNDTRACK C-NOTE RUTHLESS 69836+/EPIC (11.98 EQ/17.98) TURF STORIES 44
—mmi NO. 1/HOT SHOT DEBUT M 52 | 45 | 60 | 7 | PASTOR TROY maDo SOCIETY 8035 (10.98/16.98) R} WE READY | DECLARE WAR | 45
NEWD | | | EIGHTBALL & M.J.G. SUAVE HOUSE 53251 /UNIVERSAL (1098/16.98)  lweskathod  INOURLIFETIME | I (53)| 50 | 61 | 13 | TEVIN CAMPBELL QWEsT 47008WARNER BROS (1098115 98) TEVIN CAMPBELL | 31
VARIOUS ARTISTS ) NDTRAC THE pJr 2%
2 ? 1 5 SULF RYDERS 9031 SINTERSCOPE (11,98/17.98) RUFF RYDERS: RYDE OR DIE VOL. 1 1 54 | 46 | 37 8 Sou RACK HOLLYWOOD 62170 (10.98/17.98) S |
31 2 | SNOOP DOGG No LIMIT 50052*/PRIORITY (11.98/17.98) NO LIMIT TOP DOGG | 1 55 | 47 | 55 | 13 | BONEY JAMES WARNER BROS 47283 (10.98/16.98) BODY LANGUAGE | 32
4 3 ) 8 | NAS A COLUMBIA68773* (11,98 EQ/17.98) | AM.. 1 5 | 52 | 50 | 3 | MEN OF VIZION MIJWORK 68012*/EPIC (11.98 E/16.98) I mov | 50
(5)| 8 | 8 | 5 | CASE DEFaM 5388717 MERCURY (8.98/12.98) PERSONAL CONVERSATION | 5 57 | 51 | 69 | 15 | GLENN JONES 5AR 1001 (1198/1598) TS TIME | 51
BEELOW BALLIN/PRIVATE { 417093/MERCURY (10.98/16.98 BALLIN 4 BILLIONS 58
(§) NEwWP | 1 | VARIOUS ARTISTS RAWKUS PRESENTS SOUNDBOMBING 11 | 6 NEWD | | o L
RAWKUS 50069/PRIORITY (10.98/16.98) 59 | 49 | 65 | 47 | MAXWELL A COLUMBIA 68968* (10.98 EQ/16.98) EMBRYA | 2
L 1T O WS T e o s T GEh A 50) | 64 | 53 | 23 | DJ CLUE @ ROCA-FELLADEF Jam 558591 MERCURY (1098/1698)  DJ CLUE? THE PROFESSIONAL | 3
ASH MO UNIVERSA 98/16.98; 400 DEGREEZ 4
: ; i fg Jsl:)\llJENILE 2GS HMEN Y 9162 — : 2 61 | 49 | 41 | KELLY PRICE A T-NECK/SLAND 524516 MERCURY (10.98 16 98) SOUL OF A WOMAN 2
NDTRACK ROCK LAND 903147/INTERSCOPE (11.98'17 98) LIFE
RACK - 62 2 BEENIE MAN SHOCKING VIBES 1547 /VP (9.98/14.98) BB THE DOCTOR | 62
10 9 9 35 | TRICK DADDY @ SLIP-N-SLIDE 2802/WARLOCK (10.98/16.98) ER WWW.THUG.COM 7
VARIOUS ARTISTS 63 60 46 19 | SILKK THE SHOCKER A NO LIMIT 50003*PRIORITY (10.98/17 98) MADE MAN 1
1 6 3 3 DEATH ROW 51161/PRIORITY (12.98/19.98) CHRONIC 2000 SUGE KNIGHT REPRESENTS 3 64 59 52 34 | OUTKAST A LAFACE 26053*/ARISTA (10.98 16.98) AQUEMINI 2
12 10 ) ) B.G. CASH MONEY 53265/UNIVERSAL (10.98/16.98) CHOPPER CITY IN THE GHETTO 2 TEAR DA CLUB UP THUGS OF THREE 6 MAFIA
/ 85 | 58 | 58 | 16 | | inomize MINDS 1716RELATIITY (10.9816 98) ERAZYNDA-AZDAYZ k
13 | 12 11 28 | 112 A BAD BOY 73021*ARISTA (10.9816.98) ROOM 112 6
TRETHED 1 BENET - e | 6 66 | 57 | 54 | 24 | MYSTIKAL A NOLMIT 41655/IVE (11.98/16.98) GHETTO FABULOUS 1
ERIC UARNERIBRO% 4707 UOSH 67 | 53 | 70 3 JOE SAMPLE FEATURING LALAH HATHAWAY THE SONG LIVES ON | 53
15 | 13 | 14 9 SILK ELEKTRA 62234/EEG (10.98/16.98) TONIGHT 8 PRA 9956/GRP (16.98 CD) N
15 16 | 13 | EMINEM A’ WEB/AFTERMATH 90287*INTERSCOPE (11.98/17 98 THE SLIM SHADY LP 1 70 | 66 | 78 | WILL SMITH A° COLUMBIA 68683* (11.98 EQ/17 98) BIG WILLIE STYLE 9
LAURYN HILL A 69 | 69 56 | 45 | MONICA A’ ARISTA 19011+ (10 98/16.98) THE BOY IS MINE 2
17 14 12 39 RUFFHOUSE 69035*/COLUMBIA (11.98 EQ/17.98) T EMI SEDUGATION O BLEYNICL L
= a = G 70 | 65 57 24 | REDMAN A DEF JAM 558945*/MERCURY (10.98/16.98) DOC'S DA NAME 2000 1
=] REATEST QAINER es—
ELLE POWER 2000/PLATIN 198/16.98 THE RIGHT TIME 55
23 | 26 | 50 | BRANDY A ATLANTIC 83039°/4G (10.96/17.98) NEVER S-A-Y NEVER | 2 33 | 81 138 | CHERRELLEPOWER2000/PLATINUMLIO S6/)
- 12 66 58 12 | C-MURDER @ NO LIMIT 50035*/PRIORITY (11.98/17 98) BOSSALINIE 1
19 16 15 | 23 | DMX A’ RUFF RYDERS DEF JAM 538640+/MERCURY (1198'17.98 FLESH OF MY FLESH BLOOD OF MY BLOOD 1
NAUGHTY B U 73 | 54 | — 2 X-RAIDED BLACK MARKET 9966 (10 98 15.98) EB THE UNFORGIVEN VOL. | 54
20| 17 13 4 BY NATURE NINETEEN NAUGHTY NINE NATURE'S FURY | 9
ARISTA 19047* {10.98/16.98) 74 56 36 4 LIL SOLDIERS NO LIMIT 50038 PRIORITY (10.98/16.98) BOOT CAMP | 22
21 19 19 28 | R. KELLY A" JIVE 41625 (19.98/24.98) R. 1 75 74 64 27 MARIAH CAREY A° COLUMBIA 69670* (11 98 EQ/17 98) #1S |
22 | 18 | 18 | 27 | WHITNEY HOUSTON A" ARISTA 19037 (11.98/17.98) MY LOVE ISYOURLOVE | 7 76 | 76 | 67 | 13 | YUKMOUTH RAP-A-LOT 46720NIRGIN (11.98/19.98) THUGGED OUT THE ALBULATION | 8 |
(@] 20 | 21 | 3¢ | TYRESE A Rea66901- (10.98/16.98) IS TYRESE | 6 77 | 72 | 74 | 26 | BIG TYMERS cASH MONEY 53170/UNIVERSAL (10.98/16 98} HOW YOU LUV THAT? vOL 2 | 17
24 20 20 35 | JAY-Z A‘ ROC-A-FELLA/DEF JAM 558902*/MERCURY (10.98/16 98) VOL. 2... HARD KNOCK LIFE 1 78 68 68 9 VARIQUS ARTISTS THE TOM JOYNER MORNING SHOW OLD SCHOOL MiX 1 64
(@] 8 | 33 | 9 [ LIL TROY SHORT STOPREPUBLIC 53278UNVERSAL (1098 16.98) SITTIN' FAT DOWN SOUTH | 25 EOb ] e |
8l | 79 | 6 | MARVIN SEASE JIVE 41674 (1098/16.98) HOOCHIE MOMMA | 75
2 | 25 | 23 30 | DRU HILL A? UNIVERSITY/ISLAND 524542/MERCURY (10 9817 98) ENTER THE DRU 2 e —
S e RECORDS PRESENTS. . MYALANSKY & JOE MAFIA IN WU-SYNDICATE
97 | 21| 21 | 23 | BUSTARHYMESA ELE. EXTINCTION LEVEL EVENT: THE FINAL WORLD FRONT | 7 B0 | 63 | 47 | 5 | e NG 50056n b RECORDS b K 18
FUPMODEELEKTRA 6221 1*/EEG (11.98/17.98) e
28 | 26 | 25 | 21 | LES NUBIANS OMTONN HIGHER OCTAVE 45997VIRGIN (10 9816 98) PRINCESSES NUBIENNES | 25 | | 81 | 71 | 63 | 9 | YORIOuS AR oswisos  WUTANG RECORDS PRESENTS: WU-CHRONICLES | 16
29 | 22 | 17 | 7 | KRAYZIE BONE A MO THUGSRUTHLESS 1671 RELATIVITY (19 98/23 98 THUG MENTALTY 1999 | 2 82 | 80 | 78 | 32 | HOT BOYS CasH MONEY 9614 (10.9817.98 GET IT HOW U LIVE! | 37
NEW b 1 | JUVENILE WARLOCK 2809 (10.98/16.98) BEING MYSELF (REMIXED) | 30 RE-ENTRY | 6 | SOUNDTRACK LiL' SOE 2417 (10.98/15 98) RINGMASTER | 80
31 2] I 22 10 | GINUWINE 550 MUSIC 69598*/EPIC (11 98 EQ/16.98) 100% GINUWINE 2 84 73 [ 71 45 | TRIN-I-TEE 5:7 B-RITE 90094/ INTERSCOPE (10.98/15.98) TRIN--TEE 5.7 20
(32| NEWD | | | REEL TIGHT GFUNK 72966RESTLESS 110.9816.98) BACK TOTHE REAL | 32 RE-ENTRY | 2 | ORIGINAL P WESTBOUND 1114 (7 98/9.98) WHAT DAT SHAKIN' (EP) | 85
33 | 29 | 28 | 53 | DMX A’ RUFF RYDERS/DEF JAM 558227*/MERCURY (11.98/17.98) IT'S DARK AND HELL IS HOT 1] 86 | 78 | 75 | 27 | SOUNDTRACK @ DEF 1AM 558925+ MERCURY (11.98 EQ/17 98) BELLY 2
34 | 31 | 27 | 26 | JESSE POWELL SItas 11789 MCA (10.98/16.98) BOUTIT | 15 93 | 95 | 31 | GHETTO MAFIA RaP ARTIST 2061 FULLY LOADED (10 98/15.98) ONDAGRIND | 34
35 | 30 29 26 | 2PAC A° AMARU/DEATH ROW 90301*/INTERSCOPE (19.98/24 98) GREATEST HITS 1 NEW D 1 TYRONE DAVIS MALACO 7496 (10.98/15.98) CALL TYRONE | 88
36 | 35 | 32 | 35 | KIRKFRANKLIN ® GOSPO CENTRIC 90178/NTERSCOPE (1098/17.98) THE NU NATION PROJECT | 4 89 | 75 | 82 7 | PEABO BRYSON PRIVATE MUSIC 82169/WINDHAM HILL (1098/16.98)  UNCONDITIONAL LOVE | 75
¥ . SHA l
12, TRl SHANICEI e 08B AR TR IO ) NICE | 15 90 | 88 | 83 | 9 | VARIOUSARTISTS THE N.W.A. LEGACY VOLUME 1 1988-1998 | 42
38 32 30 40 | THE TEMPTATIONS @ MOTOWN 530937/UNIVERSAL (10.98/16.98) PHOENIX RISING 8 SR
39 | 33 | 34 | 34 | DEBORAH COX @ ARISTA 19022 (10.98/16 98) ONEWISH | 14 95 | 75 | 11 | MASE PRESENTS HARLEM WORLD @ ALL 0UTSO SO DEF 63503"/C0LUMBIA ("1 98 €017 981 THE MOVEMENT 5
40 | 37 | 31 | 9 | BLACKSTREET Lil' MAN 90274"/INTERSCOPE (11 98/17.98) FINALLY | 4 92 | 8 | 91 | 27 | ICECUBEA @ eiioe WAR & PEACE VOL. | (THE WAR DISC) | 2
41 | 43 | 45 | 5 | ANT BANKS PRESENTS T.W.D.Y. THUMP STREET 9986 (10 98/16 98) DERTY WERK | 41 93 | 85 | 97 | 91 | MASTER P A?NOLMIT 50559°/PRIORITY (10.98/16 98) GHETTOD | |
42 | 39 | 44 | 13 | THE ROOTS @ MCA 11948" (10.98/16.98) THINGS FALL APART Z 94 | 8 | 80 9 USHER @ LAFACE 26059/ARISTA (11 98/17.98) LIVE | 30
43 | 40 | 42 | 30 | FAITH EVANS @ 8AD BOY 73016/4RISTA (10.98/17.98) KEEP THE FAITH | 3 RE-ENTRY | 3 | BY CHANCE PERSONA 1001 (8 98/14.98) GOTTA GET THAT LOVIN' | 86
44 | 36 | 39 | 18 | FOXY BROWN A VIOLATOR/DEF JAM 558933*/MERCURY (10.98 16 98) CHYNADOWL | I 96 | 90 [ 92 | 28 | METHOD MAN A OEF JaM 556920'/MERCURY (11.98/17.98)  TICAL 2000 JUDGEMENT DAY | 1
45 | 34 | 38 | 30 | 98 DEGREES A MOTOWN 530956/UN/VERSAL (10.98/16.98) 98 DEGREES AND RISING | 34 97 79 | 48 9 _SOUNDTRACK @ NO LIMIT 500534PRIORITY (11.98/17.98) FOOLISH 10
46 41 40 29 TOTAL @ BAD BOY 73020*/ARISTA (10.98/16.98) KIMA, KEISHA & PAM 9 98 77 62 4 DJ SCREW JAM DOWN 1010 (10.98/16.98) ALL WORK NO PLAY 62
—=mll PACESETTER B 99 | 91 | 85 | 15 | QUINCY JONES QWEST 46490/WARNER BROS (24.98/29.98) FROM Q WITH LOVE | 31
67 | 77 3 DIANA ROSS MOTOWN 549522/UNIVERSAL (10.98/16.98) EVERY DAY 1S A NEW DAY | 47 100 98 | 72 9 M.C. BREED POWER 5290/ROADRUNNER (10.98/16.98) T'S ALL GOOD | 41

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Piatinum). € RIAA certification for net shipment of 10 million units (Diamond).
Numeral following Platinum or Diamond symbol indicates album’s multi-piatinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labeis, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. BB indicates past or present Heatseeker title. ©1999, Billboard/BP! Communications, and SoundScan, Inc.
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301D ALBUM MOMENT OF TRUTH. LOOK FOR THE NEW SINGLE “FULL CLIP?

ALBUM IN STORES JULY i

AND RHYMES AVAILAB

LE ON

s

SSETTE € 4 PIECE VINYL. e
NEW TRACKS AS WELL AS THE HITS O1889 o e
0L Keyward- g R

o

AR

www.americanradiohistorv.com

Mo mAANA

WK~ 4ann


www.americanradiohistory.com

INDEPENDENTLY

I e
BT
s S

Check out Gilla's single "1-9 Nina Nina"
on Billboard's "RAP HIP HOP 1" special

Executive producers "Slick Vic" Little, Stylz, Eric Barboza

THE LABEL FOR THE Y2K

_/

232 Citizens Ave. Waterbury, CT 06704 - Office 203.757.3100 °* Studio 203.755.6327



www.americanradiohistory.com

Billboard.

JUNE 5, 1999

Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 102 R&B stations|
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impresstons, computed by cross-

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
4 808 (RHKelly. BMI/Dotted Line. BMI) WBM
28  ALL NIGHT LONG (Chyna Baby, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Ausar, BMI/BMG, BMI/lustin
Combs, ASCAP/EMI Apnl ASCAP/Brother-4-Brother,
ASCAP) HL
22 ALMOST DOESN'T COUNT (Sushi Too, BMI/Hidden Pun,

Billboard.

JUNE 5, 1999

Hot R&B Singles Sales.

Compiled from a national sub-sampie of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

ASCAP/Warner-Tamerlane, BMI/Manuiti LA., ASCAP) WBM SoundScan®
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart, 9 QNYW/{'SF&E gKahnmia. ASCAP/lustin Combs, ASCAP/EMI i
pril, P) HL
71 AUTOMATIC (Driveby, BMi/Karam's Kid, ASCAP)
553 5182 84 BABY (Designee, BMI/Dirty Birdy, SESAC/Zomba Melodies, I|Els il B P
ERERR ERE SESAC/Tabulous, ASCAP/Hitco South, ASCAP/Famous. EREAR AR
o |5 é TITLE v |5 E TITLE éSCAP/Tl;aneCSAO[)I The Verge Of Insanity, ASCAP/Mo Better o5 é TITLE o= é TITLE
Z | 3| = | arRTIST UMPRINT/PROMOTION LABEL) T | S| = | ARTIST UMPRINT/PROMOTION LABEL) 8 ggﬁ,‘m %ZAUP(MOR?(IZRA% BMD - Ela|z ARTIST (IMPRINT/PROMOTION LABEL) E [ 2| 2 | ARTIST UMPRINT/PROMOTION LABEL)
61 lorth Avenue PManuiti ilip WOOF
| L1 me— 38 | 31 [ 32 | FADED PICTURES Weatherspoon, ASCAP) _— 383419
FonTUNATE NO CASE & JOE (DEF JAM) 19 gg(%fw OAYS (S ?’y /A}v TK s PAECA%UQCHY 10 Muic, o R‘T;EE NO. 1 SNOOP DOGG FEAT MYSTIKAL AND FIEND (ND LIMIT PRIORITY)
indswept Pacific. S
113 ook BRSO 2visan 1| | 39 (39| 20 | YU GO M AN BADU (MCA) ASCAPNayre's Fynst, ASCAP/QDIII Soundiab, ASCAP/KC V) 4| sy owsaset | | 39 | 38 | 22| MORE FREAKY TALES
ASCAI
@ 3017 ANYWHERE g1 |7 I'M GOOD AT BEING BAD 82  BIG MAMA (GO BIG GIRL) (4 TRE', ASCAP/Amirikami, BMI) @ 214 CHANTE'S GOT A MAN |1 WHAT WE BE BOUT
112 FEATURING LIL'Z (BAD BOY/ARISTA} TLC (LAFACE/ARISTA) 62  BILLS, BILLS, BILLS/(ShaCk ‘en Down, BM/IéHn %o CHANTE MOORE (SILAS/MCA) MOZAE (SAGESTONE)
BMI/Kandacy ASCAP/Air Control, ASCAP/EMI pril,
NO SCRUBS SOMEBODY LIKE ME Y WHERE MY GIRLS AT? BOUNCE, ROCK, SKATE, ROLL
3| 2|16 vic whraceiarisT) 41 [ 36| 8 | Stk THE SHOCKER FEAT HYA (N LIMITIPRIORITY AOCAR/Bayonce, ASCAP/Le Toya, ASCAP/Helendria. ASCAR) (3] 4| 4| 703 waorowny AL |37 © | BaBY DC FEAT, IMAIN (SHORTAIVE)
97 BOUNCE, ROCK, SKATE, ROLL (Tarnopol, BMI/Dopefiend. 808
@ 4|25 YOu 52| 4 NEVER GONNA LET YOU GO ASCAP) @ 519 4213919 ANGEL OF MINE
JESSE POWELL (SILAS/MCA) FAITH EVANS (BAD BOY/ARISTA) 1 Rgéf\‘é‘ /&1[ of\F (Ya") st Tree, ASCAPAWB, ASCAP/Zomba, BLAQUE (TRACK MASTERS/COLUMBIA} MONICA (ARISTA)
CHANTE’S GOT A MAN WHAT'D YOU COME HERE FOR? iely, ASCAP. WHO DAT RESPIRATIOM
(&) 8|9 CHANTE MOORE (SILAS/MCA) 43140 | 13 | TRiNa & TAMARA (COLUMBIA) 2 CHANTE'S GOT AMAN (Fiyte Tyme, ASCAP/EMI April, 5| 31 8 | ruoney rear soue tows wercenesmreewortomrorr | | 43 | 41 | 13 | uosuara s v i B s e coubon memncsemomy
SWEET LADY YESTERDAY ASCAP/EMI R T s R IF YOU HAD MY LOVE NAS IS LIKE
6| 5|27 yrest (rca) 47| 5 | SHANICE (LAFACE/ARISTA) 8 DACOUDNESS (Fuky Noble, ASCap/Famoue (ED| 6 | 2 | JEnNIreR LOPEZ (WORKIEPIC) 8| 13 | Nas'coLumsia
ASCAP/Duke Ellington, ASCAP/EMI Mills, ASCAP)
WHERE MY GIRLS AT? FOR YOUR LOVE . MY FAVORITE GIRL GANGSTA! GANGSTA! (HOW U DO IT)
(D 98| 70 (MOTOWN) 481 7 | TEVIN CAMPBELL (QWEST/WARNER BROS.) = ?;ﬁ,:ﬁ,’;’a?’g{;,'A‘J,ﬁlﬁe‘iz’g?,idiﬁf'gﬁfv‘g'}gﬂ'(V“;ﬁf"ef 7| 7 | 12| DAVE HOLUISTER (DEF SQUAD/DREAMWORKS) 50 | 12| ' WEBB FeAT. KURUPT (HUMILIV/LIGHTYEAR)
IF YOU (LOVIN' ME) JAMBOREE CEs IF YOU (LOVIN' ME) PHD. (PLAYA HATA DEGREE)
10 18| gik iFLEKTRAVEEG) 58| 2 | NAUGHTY BY NATURE FEAT, ZHANE (ARISTA) 72 EVERYONE FALLS IN LOVE (Shocking Vibes. BMI/Dub 8 | 8 | 3| sikicLekrivesG) A7 | 15 | 70%v:5 FEAT, EVIN GARDNER & REDWINE (EPICUREAN)
glhz;ltlt/eGBMl/Tl ony Kc;lly BMI/Songs Of PolyGram Int'l,
DID YOU EVER THINK GET READY reensleeves HOLLA HOLLA NANN
&} 14| 20| RS Uk 53 | 3 | iaSE FEAT, BLACKSTREET (BAD BOYIARISTA) 41 EVERYTHING IS EVERYTHING (Sony/ATV Tunes, (1 10 | 13 | TAKUTE (MURDER INC.IDEF 1aMy 471 35 [ 15| Toick DADDY FeAT. TRINA (SLIP-N.SLIDEMWARLOCK)
ASCAP/Obverse Creation, ASCAP/Jermaine, ASCAP)
10 6 |2 EX-FACTOR 48143 4 PLAY AROUND 18 EX-FACTOR (Sony/ATV Tunes, ASCAP/Obverse Creation, 1009110 WHAT'D YOU COME HERE FOR? 571 2 EVERYONE FALLS IN LOVE
LAURYN HILL (RUFFHOUSE/COLUMBIA} L EASE 52 L1 08 ~00KE2 & R BRS7A, QUEENBEEANDEAS TV gSC)AP/CoIgems -EMI, ASCAP/Careers-BMG, BMI/Wu-Tang, TRINA & TAMARA (COLUMBIA) TANTO METRO & DEVONTE (PENTHOUSE/VP)
HAPPILY EVER AFTER BEAUTY IT AIN'T MY FAULT 2/SOMEBODY LIKE ME SHE'S A BITCH
(D) 21 | 12| Lasr ort sane 49146 | 9 | GRU RILL (UNIVERSITYISLAND/OEF jaM) o %Eig/a%%QESJSZKSNCEEP';.;EEE'}/Eﬂgfalxéés%w' 11| 10| 14 | uirwe sroceer rear svsmcac o inameriorms | | 49 [ 49| B | §issy ELLIOTT (THE GoLD MINDIEASTWEST/EEG)
) 36 FADED omba, P/Kiely, ASCAP/Tallest ¥ .
808 WHAT'S SO DIFFERENT | DON'T WANNA SEE NOBODY'S SUPPOSED TO BE HERE
(D) 15 | 10 | Blidue (rrack MASTERSICOLUMBIAL 50 [ 44 19 | GINOWINE (550 MUSICERIC) 7l R e 16 4 | Nk ReLATIITY) 30| 4436 | DEBoRaH COX (ARISTA)
WHAT'S IT GONNA BE?! BILLS, BILLS, BILLS 1 FORTUNATE (Zomba, BMI/R Kelly, BMI) WBM WATCH OUT NOW COLD FEET
317119 BUSTA RHYMES FEAT JANET (FLIPMODE/ELEKTRAVEEG) 623 DESTINY'S CHILD (COLUMBIA} 54 FOR YOUR LOVE (October 12 th, ASCAP/Hitco South, 642 THE BEATNUTS FEAT YELLAKLAW (VIDLATORRRELATIVITY) —| 2 40 K CREW (FRANCIS)
ASCAP/Steven A. Jordan, ASCAP/WB, ASCAP)
141312 WHO DAT 52|50 | 20 WHEN | CLOSE MY EYES 19 GEORGY PORGY (Hudmar, ASCAP) WBM 14)12]11 WHAT'S IT GONNA BE?! 52142 |13 STAND UP
JTMONEY FEAT SOLE {TONY MERCEDESIFREEWORLDPRIORITY] SHANICE (LAFACE/ARISTA} 42 GET INVOLVED (Tony Torii Tone, ASCAP/PolyGram BUSTA RHYMES FEAT JANET (FLIPMODE/ELEKTRAEEG) CHARL GALTIMORE FEAT GHOSTFACE KLLAW (UNTERTAIMENTEPC)
International, ASCAP/Jazz Merchant, ASCAP/Zomba
ALMOST DOESN'T COUNT WHAT YA WANT \er- ) ' ONE MORE TRY WATCH FOR THE HOOK
191 9 | BRANDY (aTLANTIC) (ED] 67 | 2 | EVE5 NOKIO (RUFF RYDERSANTERSCOPE) 56 gE%PE/XVD:Y:S?}éﬂ?{%?&%%%ﬁﬁ&scwﬂustin 15115 10 | Dy (PENDULUMRED ANT) 93 | 53| 24 | cooL BREEZE (ORGANIZED NOIZEJASMANTERSCOPE)
SITTING HOME IT'S GONNA RAIN ombs, ASCAP/EMI April ofting Dale, MY FIRST NIGHT WITH YOU WE BE PUTTIN’ IT DOWN
16| 11| 14| 7oraL (BAD BOV/ARISTA) 60| 2 | KeLLy'PRICE (ROCK LANG/INTERSCOPE) e I, ASCAP/Sofar, ASCAP/Sony/ATV Tunes. 16| 14 12 | Gya (UNIVERSITYANTERSCOPE) 34 | 51| 13 | gap a7z FEAT. SNOOP DOGG (19 STREETPRIORITY
LIFE IT'S ALL ABOUT YOU NOT ABOUT ME 68  GIRLFRIEND/BOYFRIEND (Donril, ASCAP/Zomba, PLAYERS HOLIDAY TAKING EVERYTHING
171 12| 18 | ¢’ Jos0 (ROCK LANDIMCAINTERSCOPE) 70| 2 | TRACIE SPENGER (CAPITOL) ﬁggﬁi’ﬁ\lﬁe&a CQE/C'S\IP/%"O 'éOV'L'g ﬁs}(\;SAg/A?’il\z}\D]BM 18 7| Ty FeAT 100 SAORT & wac waLL raunpsieeen | | 99 | 49 | 19 | GERALD LEVERT (EASTWEST/EEG)
ondie Kockwel
20| 3 WILD WILD WEST 56|51 | 34 THESE ARE THE TIMES 87  GUILTY CONSCIENCE (Eight Mile Style, BMI/W! 18(13]18 HEARTBREAK HOTELAT'S NOT RIGHT BUT IT'S OKAY — | 46 THROW YO HOOD UP
L SHTH FEAT DR HL & KOL WOEDEE VERBRODKITERSCOPEOLUNEI DRU HILL {UNIVERSITY/ISLAND/DEF JAM) ASCAP/AIn't Nuthm%Gomg On But Funkin, ASCAP/EMI WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE (ARISTA) MR, MONEY LOC FEAT ABOVE THE LAW (LOC-N-UP)
Blackwood, BMI) W|
GEORGY PORGY WANNA BE A BALLER 1 STILL BELIEVE/PURE IMAGINATION WHO LET THE DOGS OUT?
19} 17 | 19 | ERIC BENET FEAT. PATH EVANS OWARNER BROS) 64 3 | UL TRoY (SHGRT STOPIREPUBLICUNIVERSAL) ey EVER AFTER (Baby Spike, ASCAP/Gifed Source. 19117 | 15 | yspu ey rear wesvze son a4 srarccoiome) | {97 | 95 | 21| CHOCK SMOOTH (winGspAN)
N ) 29 HATE ME NOW (Copyright Controb/ll Will, ASCAP/Zomba, AUTOMATIC I'M YOURS
22 | 18 | !T'S NOT RIGHT BUT IT'S OKAY 58 49112 AKEDA ASCAP/Michael Moody's Universe, ASCAP/lumping Bean. 20(19(3 . 58629 U o e
WHITNEY HOUSTON (ARISTA) LES NUBIANS (OMTOWN/HIGHER OCTAVENVIRGINY BMI /Slam e ASgAP oy s RSOAPD E Ut MC EIHT (HOO BANGIN/PRIORITY) QUINCY JONES FEAT SEDH GARRETT &L CEBARGE (OWESTIHARNER 805 )
HOLLA HOLLA GIRLFRIEND/BOYFRIEND WHEN | CLOSE MY EYES GHETTO COWBOY
23|12 JA RULE (MURDER INC./DEF JAM) 5904215 BLACKSTREET WITH JANET (LIL' MANINTERSCOPE) 25 HEARTBREAK HOTEL (Jungle Fever, BMI/EMI Blackwood, 21121110 SHANICE (LAFACE/ARISTA) 5913829 MO THUGS FAMILY (MO THUGS/RUTHLESS/RELATIVITY}
BMI/Soulvang, BMI/Marshai, ASCAP/EMI April, ASCAP) HL
22116 5 | NO PIGEONS 60| 58| 4 | IF YOU HAD MY LOVE 12 HOLLAHOLLA (TVT, ASCAP/DI Irv, BMI) (2D)| 31| 3 | LIGHTHOUSE 60 61 | 12 | SOOPAMAN LOVER
SPORTY THIEVZ FEAT. MR WOODS {RUFFHOUSE/COLUMBIA) JENNIFER LOPEZ (WORK/EPIC) 81 /}\Ié)(\:li F(’:/%ULD HEBD:JI.I;?TT vo:(l (rr;amé-,;st, BM#/Uncle Buddies, NEW DIRECTION {MYRRH/WORD/EPIC) CHI0 DEBARGE FAT RICK SERNON & REDHAN BT
ar Dar, BMI/Tony Kurtis,
NANN BACK THAT AZZ UP 1 WANT U WHEN YOU BELIEVE
(23] 24 | 17 | THick Daooy FeaT TRIA (LN SLIDEMARLOCK) T8 | 2| G R s FRESH & LN (45 HONEYUANETSAD ) Lf,fl‘/nszugﬁ"an’]‘gﬁé\%&vﬁﬁfgg'&’ e S 23| 20| 8 | Rept TIGHT (G-FUNKRESTLESS) B1 | 54 ] 20 | whiThey HOUSTON & MARIAK CAREY (DREAMWORKS)
JIGGA WHAT... YOU'Z A GANXTA 43 | DON'T WANNA SEE (2000 Watts, ASCAP/WB iT'S OVER NOW ALL | KNOW
25 | 17 | 4av.7 FEAT. BIG JAZ (ROC-A-FELLAIDEF JAM) 72| 11| ] qUiK (PROFILE/ARISTA) égﬁ;\rf’éméh%&Tﬁﬂﬁ;lﬁggézf‘m;mm‘% Bui/Million 24126 3 | pEgoRAH COX (ARISTA) 62160 | 3 | Ravizel Moa)
25118 | 11 HATE ME NOW 63|56 | 5 FOLLOW ME NOW 93 IF | LOSE MY WOMAN (Kenbo, ASCAP/Sony/ATV Tunes, 250221 9 ONE-NINE-NINE-NINE 6348 12 IF EVER
NAS FEATURING PUFF DADDY (COLUMBIA) JUVENILE (CASH MONEY/UNIVERSAL) ASCAP/Warner-Tamertane, BMi/Bobbie And DJ, BMI) COMMON FEAT, SADAT X (RAWKUS/PRIORITY) 3RD STOREE (YAB YUM/ELEKTRA/EEG)
6 IF YOU HAD MY LOVE (EMI Biackwood, BMI/Rodney
32| 7 | LATELY _| 3 | STREET TALKIN® Jerkins, BMI/EMI April, ASCAP/LaShawn Daniels, 26| 29| 6 | NASTY TRICK 64 |59 | § | WHAT G'S DO 4 MONEY
TYRESE (RCA) SLICK RICK FEAT. OUTKAST (DEF JAM) ASCAP/Cori Tittant, BMI/Sony/ATV Sangs, BMI/Fred lerkins GANGSTA BOO (HYPNOTIZE MINDS/RELATIVITY) LIL" RACHETT FEAT, LV {BIG KID/LIGHTYEAR)
11l, BMI/Ensign, BMI) HL
iT'S OVER NOW BREAK ME OFF g ;" ALL NIGHT LONG LOVE LIKE THIS
(ZD)] 30| 10| Degonar cox arisTA) 69 | 6 | Fitw oF vizIoN (MumWORKEPIC) ! %%éﬁg/ul'%&gcx;}&?%%g:a/{tsséﬁg/%ﬁ/m%r%?épmr, 21| 23| 12| £aTyi EvANS FEAT. PUFF DADDY (BAD BOYARISTAY 75| 30 | FalrH EVANS FEAT PUFF DADDY (BAD BOYIARISTA)
SHE'S A BITCH {F YOU REALLY WANNA KNOW AP) Wi NO SCRUBS HATE ME NOW
28|26 | 9 | fussy eLtiort (e coub minoreasTwesteess | | 66 | 63| B | arc DorseY Give) 59 IF YOU REALLY WANNA KNOW (Slack A.D.. ASCAP/Nate 28| 27| 10 | 7¢ (UAFACE/ARISTA) 66 63 | 8 | NaS FEAT PUFF DADDY (COLUMBIA)
Love's, BMI/Baseer ASCAP/Big Mike, BMI/Tel Tel,
29(281 9 YOU ARE EVERYTHING 67157118 RUFF RYDERS ANTHEM (REMIX) BMI/BMG, ASCAP) 29032113 I'M NOT READY 676724 DO YOU FEEL ME? (...FREAK YOU)
DRU HILL (UNIVERSITY/ISLAND/DEF JAM) D CUE FEAT Db JADAKSS STYLES, ORAG ON & EVE ROC A “ELLADEF J4b) 55 kgﬁcgg%ﬁ Ag( gEING gAD (ERMCXHI ASCAP/FIyte Tyme, KEITH SWEAT (ELEKTRA/EEG) MEN OF VIZION (MJJ/WORK/EPIC)
a ene s Jon s,
3027123 ALL NIGHT LONG 68|50 4 EVERYONE FALLS IN LOVE ASCAP/UNLL, ASCAP/Rick's, BMI/Budde BMI/Sweet 30(28] 8 THESE ARE THE TIMES |2 1999
FAITH EVANS FEAT PUFF DADDY (BAD BOY/ARISTAI TANTO METRO & DEVONTE (PENTHOUSENVP) Summer Night, ASCAP DRU HILL (UNIVERSITY/ISUAND/DEF JAM) PRINCE (WARNER BROS.)
47 ISTILL BELIEVE/PURE IMAGINATION (Tom Sturges.
EVERYTHING IS EVERYTHING PARTY [S GOIN' ON OVER HERE _ BETTER DAYS SUGA SUGA
33 5 | CAURYN HILL (RUPFHOUSE/COLUMBIA) 89 | 711 5 | BUSTA RHVMES (FLIPMODE/ELEKTRAEEG) v ASCAP/Colgems-EMI, ASCAP/Taradam, 1| 7a cLockworkzeric) 69|36 | 9 | FioNIFAM (UPTOWN/UNIVERSAL)
TELL ME IT'S REAL GUILTY CONSCIENCE 35 ITAINT MY FAULT 1 & 2 (Big P, BMI) GEORGY PORGY WHY-0-WHY
(BD(38 | 3 | X&ra 1o%o tviem | 1| EhINEM FEAT DR DRE (WEBAFTERMATHINTERSCOPE) 66 gMSV%k/ILI é&gggg"ga%’gsﬁgugm)f (ungle Fever, 32 25| 2 | ERicBENET FEAT. FAITH EvaNS (WARNER BROS.! —| 12| gc. red AND
@ 35|10 MY FAVORITE GIRL 11065 6 PLAYERS HOLIDAY 63 IT'S GONNA RAIN (Zomba, EMI/R Kelly, BMI) 33| 24| 7 | SITTING HOME 74 | 2 | NUTTIN’ TO DO
DAVE HOLLISTER (DEF SQUAD/DREAMWORKS) T D.Y. FEAT. T00 SHORT & MAC MALL (THUMP STREET) 26 [T'S NOT RIGHT BUT IT'S OKAY (EMI Blackwood, TOTAL (BAD BOY/ARISTA) BAD WEETS EVLFEAT EMINEN & ROYCE THE FIVE NIE [GAMEMANOSPEED!
BMI/Famous, ASCAP/EMI April, ASCAP/Pink Jeans,
3429 | 15| GET INVOLVED 72|68 | 3 | HOW COULD HE HURT YOU SESACZomi, SESACMCA, ASCAP Roney lerkn, 34|30 | 17 | HARD KNOCK LIFE (GHETTO ANTHEM) | |77 | 4g | 57 | M YOUR ANGEL
RAPHAEL SAADIQ & Q-TIP (HOLLYWOOD) THE TEMPTATIONS (MOTOWN) BMI/LaShawn Damiels, ASCAP) HL/WBM JAY-Z (ROC-A-FELLA/DEF JAM) R. KELLY & CELINE DION (JiVE)
20 IT'S OVER NOW (Kei-3, ASCAP/WB, ASCAP/Soulfinga,
HEARTBREAK HOTEL SPENDIN' MONEY FADED PICTURES THE ANTHEM
(35X 37 | 27 | iy nonsion Feer FATH v & ELLY PRICE (RITA —| 1| & ke owe éﬁﬁ;wm"m"g Hill BMI/Hitco. BMI/Intersect, BM/DeMone. 35133 | 17| case & Jo€ (DEF Jam — | 3| WA & KNG TEGH FEAT DJ REVOLUTION UINTERSCOPE)
WHEN A WOMAN'S FED UP THUG MENTALITY 67 ) WANTU (Mijac, BMI/amer-Tameriane, BMINincent IF YOU REALLY WANNA KNOW LET ME GO...RELEASE ME
363427 | R KELLY LvE) 74|55 | 12 | ¢Ravait BONE (MO THUGSIRUTHLESSRELATIVITY Herbert, ASCAP/June-Bug Alley, ASCAP/BRDB, ASCAP) 36 | 2 | WaRC DORSEY (GVE) | 26| VERONICA (H.5.L.A
JIGGA IGG, 38 iA(;?}?\OMRYEE{I(gS:g(T}ILAL BMII/SS ASC/AP/CQI?SIEAE’%) d {GO BIG GIRL) K/
GA MY NIGGA SPEND MY LIFE WITH YOU 6 1 Lu Lu, wizz Beatz ea BIG MAMA DID YOU EVER THINK/HOME ALONE
45| 4 ) yav.7 (RUFF RYDERS/INTERSCOPE) | 1| ERIC BENET FEATU. TAMIA IWARNER BROS.) Game, ASCAP) 40'| 3| BLACK DAVE (TRIAD/ROADRUNNER) —| ! | RRevuve
R N N - . 33 JIGGA WHAT... (Lit LuLu, BMI/EMI Blackwood, BMI/lazo, N - - —
(O Records with the greatest airplay gains. © 1999 Biliboard/BPI Communications. ASCAPAVirginia Beach, ASCAP) H (O Records with the greatest sales gains. © 1999 Billboard/BPI Communications and SoundScan, Inc.
95  JOHN DOE (Smelzgood, ASCAP)
Hﬂ-l- R&B HEB“HHENT AIHPI_AY 30 ké&génfgnxs%%) BMI/Seven Summits, BMI/Zovektion.
83 RUFF RYDERS ANTHEM (REMIX) (Boomer X, ASCAP/Swizz 37 WATCH OUT NOW (Psycho Les, ASCAP/6 Deep, ASCAP)
23 U Coms ofien vy v, S S0 g dsoCome KA ors 21 AMATD IO GOME WEREFOR G,
NOTHING EVEN MATTERS ANGEL IN DISGUISE } i aniro, pril, ondie Rockwell, ates, ow, BMI/Tam-Cat,
L[ 1|5 | SOV koo rurstovsecoLuvenn 10 | GRranpy ATLANTI) e ASCAP/Feelis, ASCAP) HL 13 WHAT'S IT GONNA BE?! (T Ziah's, BMI/Wamer-Tamertane,
ASCAP/Oh! God. ASCAP/PolyGram International ASCAP/C. 32 SHE'S ABITCH (Mass Confusion, ASCAP/WB, BMI/2000 Watts, ASCAP/Toni Robi. ASCAP/WB, ASCAP)
2| —| 1 | LOVE LIKE THIS 15|20 | 17 | THE FIRST NIGHT A O o, BV ASCAPNirginia Beach, ASCAP) WBM weM
FAITH EVANS (BAD BOY/ARISTA) MONICA (ARISTA) e e On Blue. cLLalbt S 9 gggfmcogsr&g /gvra ON MAES)C(EFE; What | Gotta, 60 E‘IHA:]“SA g& D'F/v\fmfg&x (PG)old Daddy. ASCAPAVirginia
N B ookman /Big M each, P/WB, WBM
3| 3|9 |TO0CLOSE 16]10] 4 | TS ON 49 MY EIRST NIGHT WITH YOU (Sany/ATY Sangs, BMIECAT. ASCAPCheckonan, Mot amenae, MINes, Nity, 64 Wkl YA WANT (Blonde Roekwel, ASCAP/Dead Garre,
NEXT (ARISTA) DJ CLUE FEAT. DMX (ROC-A-FELLA/DEF JAM) - BNI/Re?gsortlgNs éSISAg')Wk/WEN e e & Capone, ASCAP/Mr. Frankin. BMD) ASCAP/Swizz Beatz, ASCAP)
a2 |5 | caniceTa 17116 | 8 | RUFF RYDERS ANTHEM A o, LS AL 16 SITTING HOME (Do House ASCAP st Coms, 44 WHEN A WOMAN'S FED UP Comba. BMIR Kely. BM)
F JAM pril eric Angelettie, ake
JAY-Z FEAT, AMIL (OF MAJOR CDINZ) & JA (DEF JAM) DMX (RUFF RYDERS/DE ) 99 /r\lé\(s){s)uxusw (Zomba ASCAP/NI Will, ASCAP/EMI April. Karingion, BMIMindswept Paciic, ASCAP/PolyGram 38 WHEN | CLOSE MY EYES (Nynaw ASCAP/EMI April
5| 6| 7 | DOO WOP (THAT THING) 18l19]5|HA 10 e ncise, BMULI' Joe Wein, BM) Interational, ASCAP/Motown, BMi) HLAWEM ASCAP/Marshai, ASCAP) H
LAURYN HILL (RUFFHOUSE/COLUMBIA) JUVENILE (CASH MONEY/UNIVERSAL) 53 NEVER GONNA LET YOU GO (Demis, ASCAP/EZ, ASCAP/EMI 51 SOMEBODY LIKE ME (Big P, BMI/Mrs. Scott's, BMI/). 3 WHERE MY GIRLS AF (Mass Confusmn ASCAPAVirginia
April, ASCAP/ECAF, BMI/Sony/ATV Sbngs BMD Rhone, BMI/rving, BMI/Ready Ready. ASCAPMoonwalk, Beach, ASCAP/WB,
6 | 5 | 3 | THELOVE WE HAD (STAYS ON MY MIND) | | 1g | 25 | 17 | GOTTA BE 31 NO BIGEONS (Soorty, ASCAP Steal B ASCAP/MCA, ASCAP/Unicity, ASCAP) 5 WO DAT (Famods, ASCAP/Tunes On e Verge f nsani,
DRU HILL (UNIVERSITV/ISLAND/OEF JAM) JAGGED EDGE (SO SO DEF/COLUMBIA) N S A ot Cracher, 89 SPENDIN' MONEY (Zomba, BMI/R Kelly, BMI/Ausar, ASCAP/Mo Better Grooves, ASCAP/Rufftown, BMI/Tony
SECRET LOVE HAVE YOU EVER? ASCAP/Shek’em Down, BMi/Hitco, BMI/Tam, ASCAP/Air BMV/Justin Combs, ASCAP/EMI April, ASCAP/Steven A. Mercedes, ASCAP/Honey From Missoun, ASCAP/Hitco
T |7 | 11| RECCY PRICE (T-NECKASLAND) 20 [ 17| 8 | BRaNDY (ATLANTIO) Control, ASCAP) HL _ Jordan, ASCAP/The Price Is Right. BMI/MCA, ASCAP) South, ASCAP/Tabulous, ASCAP) HL
8 NO SCRUBS (Shek'em Down, BMI/Hitco, BMI/Tam. HLWEM ' 24 WILD WILD WEST (Treyball, ASCAP/Black Bull,
8|11l 9 | TRIPRIN' 21| 22| 14 | HOW DEEP IS YOUR LOVE ASCAP/Air Control, ASCAP/EMI April, ASCAP/Kandacy, 90 SPEND MY LIFE WITH YOU (India B., BMl/SOngS of ASCAP/Jobete, ASCAP/WB, ASCAP/EMI April, ASCAP/Zomba,
TOTAL FEAT. MISSY ELLIOTT (BAD BOY/ARISTA) DRU HILL FEAT. REDMAN (UNIVERSITY/ISLANDIDEF JaM) ASCAP/Tony Mercedes, ASCAP/Mindswept Pacific, BMI) Eg’ﬁf“&%' BMI/Putty Tat, BMi/Demontes. BMI/Paradise o %%%EL(B P.EM)
HL/WBM [EVEls g
NOBODY’S SUPPOSED TO BE HERE THIS 1S MY PROMISE i 73 STREET TALKIN' (Slick Rick, BMI/Def, BMI/Bubba Gee. 52 YESTERDAY (famey Jaz, ASCAP/Windswept Pacific,
9| 413 | Srlionad CoXARISTA 22 [ 14|10 | 1 2Emp AT ONS (MOTOWN) a8 gchA'rf)or?LE TRY (Morrison Leahy, ASCAP/Chappell & Co.. BMI/Gat Boo? ASCAP/CE?ch"/Sw S%?A " ASCAP/Shanice 4 1ou, A(SCAP/ENAI April /580!}P/H|tco BM)
80 ONE-NINE-NINE-NINE (Senseless, BMI/Text Gram, ASCAP) 14  SWEET LADY {(Kharatroy, P/WB P/B.Black, 34  YOU ARE EVERYTHING (Da Ish, ASCAP/Sony/ATV Songs,
10 | 15 | 23 | ARE YOU THAT SOMEBODY? 23 | 241 23 | STILL NOT A PLAYER 85 PARTY IS GOIN' ON OVER HERE (T'Ziah's, BM/Wamer- ASCAP/Naked Under My Clothes, ASCAP/Chrysalis, ASCAP) BMI/Music Everyone Craves, BMI)
AT B ACEORE RO R 7 Lﬂﬁ’ﬂ”& BMI{Iuma Playsjﬁm ASCRTP) riane, BMI/O 39 TELL ME IT'S REAL (EMI April, ASCAP/Cord Kayl % g)u ﬁOKS%EP}BIJ:serg 53" ?&S%%g/elarl%n%'NeRggczﬁ Bgﬂl/scm
THEY DON'T KNOW 5 UND (Undeas, amer-Tameriane, ne {EMI April, ASCAP/Cord Kayla, orch, aby. ndie Rockweil,
1910 E?(’?LELYAI}EOAleERING keimr MURray oive) | | 241 23 | 22| JoNB. (YAB YUM/S50 MUSIC/ERIC) Shot Deal, SESAC/Harve Pierre, BMI) ASCAP/Hee Bee Dooinit, ASCAP/2 Big Prod., ASCAP/WB, ASCAP)
40 PLAYERS HOLIDAY (Badass, ASCAP/Zomba, ASCAP/Rag ASCAP) HL/WBM 91 YOU WON'T SEE ME TONIGHT (Zomba, ASCAP/II Will,
121812 ANGEL OF MINE 2511212 ROSA PARKS Top, BMIA Save Em, ASCAP/Strand, BMI/Over Kil, 45 THESE ARE THE TIMES (ECAF, BMi/Demis, ASCAP/E2, ASCAP/WB, ASCAP/Virginia Beach. ASCAP/Mass Confusion,
MONICA {ARISTA) OUTKAST (LAFACE/ARISTA) BMi/Golden Withers, ASCAP/Unichappetl, BMI) HL/WBM ASCAP/EMI April, ASCAP) HL . ASCAP)
100 QUIET STORM (Careers BMG, BMI/Juvenile Hell, 88 THUG MENTALITY (Siet, ASCAP/WB, ASCAP/EMI April, 77 YOU'Z A GANXTA (Way 2 Quik. ASCAP/Protoons, ASCAP)
13(21(10 ZION Recurrents are tities which have appeared on the Hot R&B Singles ASCAP/BMG, ASCAP/SugarhiII. BMi/Twenty Nine Black, ASCAP) 11 YOU {(EMI April, ASCAP/Ya Dlﬁ ASCAP/Chrysahs
LAURYN HILL FEAT CARLOS SANTANA (RUFFHOUSEICOLUMBIA) | ¢fyart for more than 20 weeks and have dropped below the tap 50. BMI) 69 WANNA BE A BALLER (Shortie Man, BMI) ASCAP/To The Third Power, BMI) H
72 BILLBOARD JUNE 5, 1999
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©77Y OSBOURNE - BLACK sms/m-l nm zammz
DEFETONES - TODIL. - MARIL.YN MANSON 5]
FOD FIGHTERS - PANTERA - MEGADETH

LIMP BIZKIT. - SI AYER - SEBULTURA _ 4

TYPE © NEGATIVE - CDAL. CHAMBER: k

SOULFLY - SEVENDUST. - PRIMUS

GODSMACK - MACHINEHEAD
MOTORHEAD - FEAR FACTORY

SYSTEM OF A DOWN - INCUBUS-

AITCHSHIF TER - BIDHAZARD

L.IFE OF AGONY - KILGORE - DANZIG
MELVINS - THERARY?

MONSTER VOODOD MACHINE - SNOT. =
BOWERMAN 5000 - DRAIN SSTHuaDOWNSET,
VISION OF DISORDER - HEDIEE) )

HUMAN WASTE PRDJECT SI.O BURN - Nmﬂws*rs
ENTOMBEDR - EARTH CRISIS - CELLODPHANE

UL TRASPANK - RUYA - SLIPKNDT. - BUSHMONKEY
APARTMENT, 26 - FLASHPOINT. - STATICX
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splinter groups:

ME+AL SUBGENRS
URISH AND FUSE

Metal continues to spin off a variety of vital style
schools. An influx of stoner-rock, progressive metal,
power- and black-metal bands are making heads
bob madly with intrigue.

BY TIM HENDERSON
{ you tilt vour head downward, you can hear the soil slowly col-

lapsing as the underground’s bruised and battered head awak-
ens from a long slumber. Bands, labels and a stvle of heavy
metal music that was buried and beaten over the head by the
mdusiry shovel long ago are reappearmg m varying sizes,
shapes and forms. And, inside that big vawn, a cry of anger signals a wake-

up call. We're not talking total musical revolution herve, but wastes are chang-

| A_

INg as even some recently

ordained styles are becom-

e

ing stale. Metal continues
to splnter into numerous
subgenres, boasting greater
appeal and pushing the
limits of creativitv. The
power chord has returned.

Specitically speaking, an

HEAUY IMPRINTS:

Il
[HEIK WA

BY DON KAYE

o't tell Mewal Blade presi-
dent/CEO Brian Slagel that
heavy music s dead. It
strikes me that the scene is so
simifar now 1o the way it was
in ‘84 and 857 Slagel reinarks.
“There’s a real strong under-
ground surging back up agam,
there’s this huge scene over in
Lurope that’s beginning 10 come

LAl
(.

) LEAVE
LY

genre  velerans like Roadrunner
Records and Metal Blade. as well
as a ralt ol relaiive newcomers, are
all delivering the goods 1o a
revived and active underground
scene. “Metal is the essence ol
rock,” savs Rhodes Mason, presi-
dent of Nuclear Blast Records,
founded in Germany in 1987,
“Our company has seen sone

“What | think sets Roadrunner aside and makes it a special [abel
is that we try to combine the best parts of being an independent
with having experienced players here. We're quick-thinking and
street-oriented, and we're very much in touch with the fan base

that drives the sales of our core acts.”

—Jonas Nachsin

back...iU’s like the clock is turning
backward.”

Slagel owns one ol several inde-
pendent record labels that have
continued to exist and even thrive
through the darkest days of the
last few vears, when MTV, rock
radio and music ntagazines all but
threw the last few handfuls of dirt
on metal’s coltin. But, in appro-
priate keeping with the music’s
often dark lyrical imagery, the
corpse refusced 1o stay dead. Not
only is heavy rock on the verge ol

amazing growth m the States—over
500% in 1wo vears—so it is obvious
that metal is making a comeback.”

Roadrunner and Metal Blade
are the two hard-rock labels that
have lasted the longest, with
Roadrunner starting i the Neth-
erlands in 1981 and Slagel launch-
ing his California-based operation
a year later. Although Road-
runner’s roster was primarily
Furopean in 1ts early days, the
openmg ol its U.S. ollice in the
late '80s shilted 1ts priorites.
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Stoner-rock champions

Roachpowder (top)
and sHeavy albums
Magna Carta hoss Pete Morticelli
getting sued by a big [old-school} b
label's higgest seller. “If you can su
free.”

milux of stoner-rock, pro-

Fu Manchu gressive  metal, power

metal and the ever-illustrious black-metal
bands are making heads bob madly with

mlrlgue.

With old-school philosophy i mind, a recent interest
in the psychedelic stomp of stoner-rock has made names
for Monster Mugnet, Quecns Of The Stone Age, Nebula,
Spiritual Beggars and Fu Manchu, each treading the line
line of their forelathers in a haze of down-tuned

chordage, a bludgeoning backbeat and a billow of

smoke.

“And 1 doesn’t hurt that there’s a big Sabbath
reunion,” remarks The Music Cartel spacelord Lric
Lemasters. “Here's the lamily tree ol stoner rock, and
there sits Ozzy-he’s the trunk, and his roots are deep!”

TMC exchanges (okes with such acts as Roachpowder
and Terra Firma, while Orange Goblin and sHeavy have
been licensed by TMC for the U.S. from 