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A Retooled RCA Is Once Again A Hit-Maker 
BY BRADLEY BAMBARGER 
NEW YORK—As recently as three 
years ago, RCA Records was the 
butt of some old, not wholly inaccu-
rate, gibes. 

Brian Vander Ark, front man of 
RCA modern rock sensation the 
Verve Pipe, recalls, "When we first 
started thinking about signing with 
RCA, the cautionary joke people 
always told us was, 'You know what 
the difference is between RCA and 
the Titanic? The Titanic had at least 

Island Targets RH 
Market With New 
Album From Kidjo 

BY ELENA OUMANO 
"Oremi," which Island/Poly-

Gram is releasing in various 
international markets beginning 
this month, suggests that if 
music can heal the world's ills, 
Angélique Kidjo has the remedy. 
The album, whose title means 

"friends," is Kidjo's fifth (and 
her fourth for Island; she is 
signed to Island Records U.K. 
for the world). It. bows May 25 in 
continental Europe, in the U.K. 

(Continued on page 88) 

one good band.' Well, I guess that 
might have been funny then, but now 
it's just not true." 
The truth is 

that RCA has 
shepherded a 
string of interna-
tional hit acts in 
the past couple of 
years that would 
make almost any 
label seasick with 
envy, including the 
Verve Pipe, SWV, Robyn, La Bouche, 
Rome, Sylk-E. Fine, and 'N Sync. 

JAMESON ROVNER 

That's not to mention multi-platinum 
Loud/RCA rap group Wu-Tang Clan 
or its labelmates Raekwon, Mobb 

Deep, and Big 
Punisher. 
And then there's 

pop phenom Nat-
alie Imbruglia, 
whose hot single 
"Torn" has pushed 
her "Left Of The 
Middle" debut to 
No. 16 this issue on 

The Billboard 200—making her one 
of the fastest-moving new artists in 

Taylor To Get Century Award 
BY PAUL VERNA 
NEW YORK—An artist whose con-
fessional, acoustic songs defined the 
singer/songwriter move-
ment of the '70s and '80s, 
James Taylor has had a 
profound influence on gen-
erations of artists, from 
like-styled tunesmiths to 
others whose art bears lit-
tle resemblance to his. 

Unlike some living leg-
ends, Taylor is as active 
and popular today as he 
ever has been, and the 
quality of his work has not 
diminished with his stardom. His lat-
est album, "Hourglass," has gar-

TAYLOR 

nered heaps of critical praise and 
won two Grammys, including one for 
best pop album. 

In what promises to be 
the crowning achieve-
ment of a banner year, 
Taylor will receive the 
1998 Century Award, 
Billboard's highest honor 
for distinguished creative 
achievement. The previ-
ous recipients of the 
award—presented annu-
ally during the Billboard 
Awards, which will be 
globally telecast in 

December—are George Harrison, 
(Continued on page 93) 
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RCA history. And last but not least, 
the Dave Matthews Band's fourth al-
bum, "Before These Crowded 
Streets," had the distinction last issue 
of knocking the "Titanic" soundtrack 
off its 16-week perch atop The Bill-
board 200. The Matthews disc is No. 
2 in its second week, with some 
623,000 copies sold to date, according 
to SoundScan. 

This success has been enough to 
yield record revenue for RCA two 

(Continued on page 86) 

Industry Is Abuzz 
With Implications Of 
Possible P'Gram Sale 
BY DON JEFFREY 
NEW YORK—Although an 
acquisition of PolyGram by Uni-
versal Music parent Seagram 
remained the likeliest scenario 

PolyGram 

at press time, the outcome is 
uncertain as other possible bid-
ders, including one linked to 
Hollywood power broker 
Michael Ovitz, have emerged. 

If Seagram did purchase 
PolyGram, the merger would 
create the world's largest 
record company; it also could 
result in massive consolidation 
of labels and distribution oper-
ations and affect the fortunes of' 
new artists, observers say. 

(Continued on page 87) 
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SIZE DOES MATTER 

at 

"Godzilla - The Album" In-Stores, May 19th. 

"Godzilla - The Movie" World Premiere at Madison Square rden, May 18th. 

Opens in over 3000 Theaters, May 20th. 

IFS Ultrasound Special "Godzilla Rocks" Debuts May 17th. 

1st Track St Video: The Wallflowers "Heroes." 

Ready to Attack: Puff Daddy featuring Jimmy Page "Come With Me." 

SONY MUSIC 
epic SOUNDTRAX 

epic records group 

World Premiere Coming Soon. 

TRI 
grmu P15115 

www.epicrecords.com www.sony.com www.GODZILLA.com "Epic" and Reg. U.S. Pat. & Tm. Off. Marca Registrada./0 1998 Sony Music Entertainment Inc./Motion Picture Artwork and Photography 

0 1998 TriStar Pictures, Inc. All RigtÉs Resenied./GODZILLA® and the GODZILLA character and design are marks of Toho Co., Ltd. The GODZILLA character and design are copyrighted works of Toho Co., Ltd. All works are used with permission. 
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THE ALBUM 
All New Recordings By 

ion genera 

THE WALLFLOWERS 
PUFF DADDY featuring JIMMY PAGE 
JAMIROGUAI 
RAGE AGAINST THE MACHINE 
BEN FOLDS FIVE 
DAYS OF THE NEW 
MICHAEL PENN 
FUEL 
FOO FIGHTERS 
GREEN DAY 
silverchair 
fuzzbubble 
JOEY DELUXE 
score by DAVID ARNOLD 
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Giant Is Restructuring Its Operations 
BY CRAIG ROSEN 
LOS ANGELES—In a move designed to 
more effectively utilize its partnership 
with Warner Bros. and bring its A&R 
more in line with the tastes of owner/ 
founder Irving Azoff, Giant/Revolution 
Records has streamlined its operation. 
Simultaneous with the changes, Giant/ 

Revolution has extended its U.S. pact 
with Warner Bros. through 2002 (Bill-
board Bulletin, May 12). The label will 
continue to be distributed by BMG inter-
nationally. 
Although Azoff says the restructuring 

will "evolve over the next two to four 
weeks," a number of issues had been 

Wherehouse In 
Fine Shape For 
B'buster Bid 

BY ED CHRISTMAN 
NEW YORK—If Wherehouse Enter-
tainment is successful in its bid to buy 
the Blockbuster Music chain, the 
recently reported year-end financial 
results show that its new management 
team is capable of turning around trou-
bled retail operations. 

In the year that ended Jan. 31, 
Wherehouse reported a net income of 
$7.7 million, or 74 cents per share, on 
sales of $327.4 million, according to the 
company's 10-K filing with the Secu-
rities and Exchange Commission. 
More important, the 220-unit, Tor-
rance, Calif.-based company posted 
$24.3 million in earnings before inter-
est, taxes, depreciation, and amortiza-
tion (EBITDA) on an adjusted basis. 
Last year the company posted $1.6 
million in EBITDA on an adjusted 
basis. (Video rental chains include 
amortization of rental titles in cost of 
goods, and financial analysts usually 
subtract that to get a cleaner read on 
EBITDA.) 
Chairman/CEO Tony Alvarez says 

the company's results "exceeded our 
expectations both in terms of the rev-
enues opportunities that we chased 
and in the expense reductions we 
achieved." He also points out that last 
year was the most profitable year from 
operations that the company has had 

(Continued on page 97) 

decided at press time. The label has dis-
missed senior creative executive Missy 
Worth, head of promotion Ritch Bloom, 
head of alternative promotion Sean 
Renet, New York-based A&R executive 
Dave Walters, and its entire field promo-
tion staff. 
"You can't go out with eight or 10 field 

people and expect them to work four 
states now that radio formats have 
become so narrowcast," Azoff says. "I'm 
betting that we will be better served by 
having partial time of a larger field staff 
[at Warner Bros./Reprise], than full time 
of a smaller one [in house]. 

"It's no secret that Warner/Remise has 
streamlined their roster and the number 
of releases that they are putting out, so 
we think they will have room to work our 
stuff," he adds. 

In addition, it is expected that head of 
business affairs Larry Jacobson will be 
promoted to GM. 

Giant Nashville will not be affected by 
the changes, and such senior staffers as 
A&R head Jeff Aldrich, head of market-
ing Mindy Espy, and CFO Larry Silver 
will remain with the label, Azoff says. 

It is unclear what will happen to a 
number of acts signed under Worth's 
tenure, including Agnus Gooch, Lucky 
Me, Super Deluxe, Closer, the Cunning-
hams, and Alien Crime Syndicate, as 
Azoff says he will evaluate the company's 
agreements with those acts. Letters To 
Cleo split from the label last month (Bill-
board Bulletin, April 24). 

"The roster will reflect more of my 
personal stamp," says Azoff. "My stamp 
is Kenny Wayne Shepherd, Big Head 
Todd [& the Monsters], Steely Dan, and 
Brian Wilson. You will see things going 
more in that way, but we do have a very 
diverse roster and will continue to have a 
diverse roster." 
While contemplating the move over 

several months, Azoff says, he took "an 
intense personal interest" in such forth-
coming projects as Wilson's "Imagina-
tion," due June 16, and the debut by New 
York-based singer/songwriter Michelle 
Lewis, due in late July or August. 
Azoff says the company will likely 

move from its Beverly Hills offices to 
Burbank, which is home to Warner/ 
Reprise. 
As for the future, Azoff is enthusiastic 

about the success of Shepherd, a forth-
coming Clay Walker greatest-hits album, 
and new Nashville signing the Wilkin-
sons, as well as the Lewis and Wilson 
sets. 
There is also a Steely Dan album on 

the horizon. "Don [Fagan] and Walter 
[Becker] tell me that the album will be 
released in September of this year, but 
they never have told me the truth before, 
so I don't believe them," Azoff quips. "It 
is an amazing project . . . but I'm not 
holding my breath on delivery dates." 
Aside from Giant/Revolution, Azoff 

continues to manage the Eagles and Don 
Henley, whose Warner Bros. debut is due 
this fall. 

Lifetime Achievement. Composer Michel Legrand was recently awarded the Henry Mancini 
Award for Lifetime Achievement at the 13th annual ASCAP Film & TV Music Awards. The event 
was held at the Beverly Hilton Hotel in Beverly Hills, Calif. Pictured at the event, from left, are 
lyricist Alan Bergman, Legrand, ASCAP chairman/president Marilyn Bergman, Quincy Jones, 
and director Sidney Pollack. 

Ending lst-Qtr. Dry Spell, Trans World Posts Profit 
NEW YORK—For the first time since 
1992, Trans World Entertainment has 
turned in a first-quarter profit, post-
ing net income of $2.6 million, or 12 
cents a share, on revenue of $145.1 mil-
lion for the period that ended May 2. 
That compares with a loss of 

$862,000, or 4 cents a share, on sales of 
$109.5 million in the same period last 
year. 
John Sullivan, senior VP/CFO at the 

530-unit chain, says, "We were very 
pleased with the first quarter, and the 
outlook for the second quarter is also 
very positive. We will make money in 
the second quarter as well." 
The stock market reacted positively 

to the results, announced May 12, after 
the end of trading, with the share price 

closing May 13 at $33.875, up $3.50 
from the stock's previous day close. 

In the 1980s and into the early '90s, 
music chains typically, but not always, 
lost money in the first quarter and then 
made money in the subsequent three 
quarters. But since the CD, which car-
ries a lower gross margin for retailers, 
emerged as the dominant album con-
figuration in 1992, music retailers have 
had a much harder time posting a prof-
it in the first quarter and generally 
have been experiencing losses in the 
first three quarters of the year. 
Earnings before interest, taxes, 

depreciation, and amortization more 
than doubled, with the company post-
ing EBITDA of $9.2 million in the first 
quarter this year, vs. $3.9 million in the 

same period last year. Gross profit 
increased from 35.9% in 1997 to 36.2% 
this year, while selling, general, and 
administrative expenses decreased 
from 32.3% to 29.8%. 

In addition, Trans World's balance 
sheet is particularly strong, with long-
term debt at zero and shareholders' 
equity valued at $162.9 million. Also, 
the company has been funding its 
inventory requirements through cash 
flow; at the end of the quarter, the 
drawdown of the firm's $100 million 
revolver was zero. Sullivan projects 
that the chain probably won't have a 
balance from its revolver for the rest of 
the year, as he expects cash flow to 
support product purchases. 

ED CHRISTMAN 
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8 RIM seeks to block use of 
bankruptcy to break a recording 
contract. 
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10 Executive Turntable: Daniel 
Savage is upped at Island. 

14 Billy Bragg's 'Mermaid 
Avenue' brings Woody Guthrie's 
lyrics to life with the help of Wilco 
and Natalie Merchant. 

14 The Beat: 'Genesis Archives 
Volume I: 1967-1975' is to final-
ly see a release. 

20 Boxscore: George Strait 
package tour grosses more than 
$4.5 million in Chicago and 
Columbus, Ohio. 
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track on its way to monstrous 
success. 
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Lagoon seeks to build on indie 
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And Go.' 

24 Reviews & Previews: Spot-
light is on newest from Lenny 
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27 R&B: Refugee Camp All-

Stars' John Forte blazes his 
own trail with solo album. 

30 The Rhythm Section: Janet 
Jackson's 'I Get Lonely' is her 
13th No. 1 on Hot R&B Singles. 

33 Dance Trax: The ongoing 
disco revival has officially outlast-
ed the original dancefloor craze. 
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53 Songwriters & Publishers: 
The Family Stand songwriting 
team builds a long line of hits. 

54 Studio Action: Hit Factory 
finds that family principles and 
aLbum projects equal success. 

56 Latin Rotas: Arbitran adds 
Puerto Rico as market No. 11. 

INTERNATIONAL, 
59 Bogus HMV store in China 
forced to close doors. 

61 Canada: Commercial suc-
cess not a concern for Canadian 
blues artist Colin James. 

62 Hits Of The World: Massive 
Attack's 'Mezzanine' rises to No. 
1 on the Eurochart 

63 Global Music Pulse: Maver-
ick to release 'Comin' Atcha!' 
from U.K. girl group Cleopatra. 

MERCHANTS ft MARKETING  
65 Anticipation mounts for 
high-definition programming. 

68 Retail Track: New debt 
offering sets up Tower Records/ 
Video for expansion. 

69 Declarations Of Indepen-
dents: New twists in the saga of 
Atlanta's Ichiban Records. 

70 Child's Play: Atlantic plans 
promo onslaught for 'Quest For 
Camelot' soundtrack. 

72 Home Video: Brokers 
respond to changing environment 
for used-video product. 

74 Shelf Talk: 'Dennis The 
Menace Strikes Again' goes direct 
to video from Warner. 

PROGRAMMING 
80 Radio grapples with increas-
ing misbehavior from visiting 
artists. 

83 The Modern Age: Literary-
minded Athenaeum hits the 
charts with 'What I Didn't Know.' 

84 AirWaves: Backstreet Boys 
beat the boy-group longevity 
odds with mass-appeal groove. 

85 Music Video: The Box 
revamps its image with new 
logo, programming. 

FEATURES 
79 Update/Lifelines: Album to 
raise money for MADD. 

93 Hot 100 Singles Spotlight: 
Mariah Carey's 'My All' is the 
third No. 1 this year for Colum-
bia. 

96 Between The Bullets: Garth 
Brooks makes chart history with 
his boxed set. 

98 Chart Beat: Watch out for 
'moan', the U.K. entry in the 
Eurovision Song Contest. 

97 This Week's Billboard 
Online 

76 Classified 

98 Market Watch 

98 Homefront: The voting 
process has begun for the Bill-
board/Airplay Monitor Radio 
Awards. 

i GUEST COMMENTARY, 

Australia Does Not Need Parallel Imports 
BY DENIS HANDLIN 

It's approaching crunch time on the 
parallel importation issue in Australia. 
The conservative government wants to 
push ahead with its legislation to repeal 
the exclusive "parallel import rights" to 
allow open imports of music products into 
Australia. This is simply an untenable 
policy that must be defeated. 
We fought the previous government 

for five years before it ultimately came 
to its senses and conceded that parallel 
importation of copyright products, music 
in particular, would bring major nega-
tives and no certain offsetting benefits. 

In 1996, there was a change in gov-
ernment, and the issue was reignited. 
The main reason is that this issue is, 
regrettably, seen as a symbol the gov-
ernment can use to show how different it 

is compared with the last government. 
The merits of the case and the damage 
that parallel importation will cause are 
largely irrelevant in this sad but complex 
political game. 

'Maintaining parallel 
import rights is vital to 
our ability to invest in 
new music for our cus-
tomers and our artists' 

Denis Handlin is chairman/CEO of 
Sony Music Entertainment (Australia) 

Underlying the government's claim is 
the economic rationalist zeal of the gov-
ernment's self-appointed engine room— 
the Treasury. This department has pur-

sued a ruthless and largely unchecked 
program of open importing and deregu-
lation for more than 15 years across all 
sectors of the economy. But the econom-
ic rationalists' approach does not make 
sense to me or the majority of Aus-
tralians. Let me explain. 
The Treasury's policy is that other 

countries in the "global village" make 
more music than Australia, and thus Aus-
tralia should buy from those (supposed) 
cheaper, more prolific sources. If Aus-
tralian music culture is desired, then it 
can be subsidized by the taxpayer if it is 
not "profitable" for the industry to invest 
in. That is, Australia should be a mere 
importer and appropriator of foreign 
music. 

Yet the Australian industry and public 
(Continued on page 78) 
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Columbia Trinar Goes Green 
With Henson Distribution Deal 
BY EILEEN FITZPATRICK 
LOS ANGELES—Kermit the Frog 
and the whole Muppet gang are 
jumping over to Columbia TriStar 
Home Video for a new distribution 
deal following a five-year stint with 
Buena Vista Home Video. 
To date, Columbia has released a 

number of family feature films for the 
sell-through market, but it has lacked 
a branded kids' line as powerful as 
Jim Henson Home Entertainment. 

Picking up distribution rights to 
the Henson catalog—as well as new 
TV, film, and direct-to-video produe-

Fox Integrates Its 
Video, Interactive, 
Merchandise Units 
BY SETH GOLDSTEIN 
NEW YORK—Fox Filmed Enter-
tainment has brought home video in 
from the cold. Earlier this month, the 
studio announced it had integrated 
the domestic activities of 20th Cen-
tury Fox Home Entertainment and 
Fox Licensing and Merchandising 
divisions under a single executive. 

Patricia Wyatt, who had been act-
ing head of Fox Home Entertainment 
since the departure last year of pres-
ident Bob DeLellis, was named pres-
ident of the newly created Fox Con-
sumer Products. She continues to 
report directly to Fox Filmed Enter-
tainment chairman/CEO Bill Me-
chanic, who says the realignment lets 
the studio better "leverage our pres-
ence" among stores. 
Wyatt oversees three product 

groups: video, interactive, and li-
censed merchandise. Two of them, 
video and interactive, are grouped 
under the Home Entertainment 
umbrella. At a time when retailers 
are being asked to expand their 
product coverage, "we think it makes 
sense to have a singular vision," says 
Wyatt. "In effect, this is one-stop 
shopping for retailers." 
She thinks the consolidation will 

help video outlets become "full-serv-
ice entertainment stores" as a way to 
stand out in "a very cluttered mar-
ketplace." Wyatt also hopes Fox Con-
sumer Products' arsenal can open 
new retail channels. Sell-through is 
expected to significantly benefit. 

"This gives us huge marketing 
muscle," Wyatt says. 

Several years ago, Fox Home Enter-
tainment, which had estimated sales of 
$1 billion in 1997, emerged as the most 
aggressive studio in promoting the sale 
of catalog titles with list prices of less 
than $10, as well as A ales like "Wait-
ing To Exhale" that previously would 
have been priced to rent 

Fox Consumer Products plans to 
show off Wyatt's "integrated ap-
proach" July 8-11 at the Video Soft-
ware Dealers Assn. annual conven-
tion in Las Vegas. 
The transition requires "a minimal 

realignment of executive talent," 
Wyatt says. Separately, home video 
marketing senior VP Brad Kirk has 
resigned. 

tions—will instantly make Columbia 
a major player in the kids' market 
"We haven't had preschool product, 

and this fills in the gap," says Colum-
bia president Ben Feingold. "It's a 
very important acquisition for us." 

Feingold says the video unit has 
actively pursued Henson since the 
early '90s. The unit's chances were 
greatly enhanced two years ago 
when the family-owned Henson com-
pany inked a long-term deal with 
parent Sony Pictures to create Jim 
Henson Pictures. 

(Continued on page 97) 

Bankruptcy Bill Raises Co 
Musicians' Unions Decry RIAA Move On Contract Breaking 

nee rn 
BY BILL HOLLAND 
WASHINGTON, D.C.—The Record-
ing Industry Assn. of America 
(RIAA) has agreed to negotiate 
compromise language for a provision 
in pending House bankruptcy reform 
legislation that would prevent a 
recording artist from using a decla-
ration of bankruptcy to break a 
recording contract. 
The RIAA decision follows a bar-

rage of negative criticism from musi-
cians' unions, such as the American 
Federation of Television and Radio 
Artists (AFTRA) and the American 
Federation of Musicians (AFM). The 

Comin' Atcha. The WEA U.K. R&B trio Cleopatra performed tracks from its 
upcoming debut release, "Commn' Atcha!," which licensed to Maverick in the 
U.S., for select staff members at Warner Music International (WMI) and Warner 
Bros. in New York. Pictured in back, from left, are WMI A&R manager Thelma 
Leemans, Warner Music Canada marketing manager Georgia Tsao, Cleopatra 
business manager Andrew Chaytow, Warner Music Latin America marketing 
executives Celia Cody and Fernando Cabral de Mello, WMI executive VP Jim 
Caradine, WEA U.K. head of international Hassan Choudhury, Maverick Records 
marketing executive Tegra Little, WMI production coordinator Joe Bannan, and 
WMI VP Midge Stathis. Shown in the middle row, from left, are Christine, mother 
of group member Cleopatra; Warner Bros. video marketing/promotion VP Lori 
Feldman; Maverick national promotion executive Tommy Nappi; Warner Bros. 
international artist development manager Helena Coram; and WMI A&R VP 
Ruby Marchand. Pictured in the front row, from left, are Cleopatra members 
Cleopatra, Zainam, and Yonah and group manager Tony Lovell. 

Borders Enters Online Retailing 
Chain Prepares Site Selling Music, Books, Videos 

BY DOUG REECE 
LOS ANGELES—Borders Group 
Inc. has crossed into the online world 
with the launch of its new World 
Wide Web site at www.borders.com. 
The site, which officially began 

selling books, music, and home videos 
May 7, will be serviced mainly by 
Borders' new in-house fulfillment 
center, but it will also work with one-
stops. Among other features, Bor-
ders.com notifies users of each 
album's status with the tags "ships 
immediately" or "special orden" 
The company is employing "hun-

dreds" of employees who will work 
either exclusively or primarily on the 
site, according to Rick Vanzura, 
senior VP of e-commerce and fulfill-
ment for Borders Group. 
Vanzura expects that the site's 

wide product offerings will help it 
differentiate itself from its more en-
trenched competition. 
"While it's true there are estab-

lished book or music or video sites, 
there really isn't a firmly established 
book, music, and video provider," says 
Vanzura. "In the same way that we 
have pioneered selling these products 
in our physical stores, we really feel 

we're breaking into new territory by 
blending those categories on one site." 

Meanwhile, other online-exclusive 
retailers have been aggressively 
expanding their product lines. The 
music retailer CDnow began selling 
home videos in 1997, and early this 
year the book seller Amazon.com 

(Continued on page 97) 

RIAA quietly inserted the provision 
into the reform legislation this week 
(Billboard Bulletin, May 13). 
Recording artists are the only 

group singled out for this treatment 
in the pending bill; in all other cases, 
courts would have the authority to 
allow other debtors in bankruptcy fil-
ings to reject burdensome contracts. 
At press time, the bill, H.R. 3150, is 

expected to be passed by the Judi-
ciary Committee imminently and 
then sent to the House floor. Passage 
could come later this month. 

In a markup session May 14, sev-
eral Judiciary Committee members 

spoke out against the provision. Rep. 
Maxine Waters, D-Calif., says that "it 
smells like a very, very special-inter-
est" provision. She adds, "They said 
they didn't sneak it in ... Well, they 
didn't talk to me about it." 
Waters and other opposing com-

mittee members will participate in 
the RIAA negotiations over the lan-
guage of the provision. A spokes-
woman for Waters told Billboard that 
the representative wants the provi-
sion taken out of the bill. 
The Senate Judiciary Committee 

is also considering bankruptcy re-
(Continued on page 90) 

Jay Berman Confirmed As 
Chief Of Global Labels Body 
BY ADAM WHITE 
KUALA LUMPUR, Malaysia— 
Jason "Jay" Berman's jurisdiction 
just jumped from one nation to 70. 
The former chairman of the 

Recording Industry Assn. of Ameri-
ca (RIAA), Berman was confirmed 
May 12 as the new leader of the 
International Federation of the 
Phonographic Industry (IFPI), 
which comprises some 1,300 
member companies from 70 
countries (Billboard Bul-
letin, May 14). His appoint-
ment to a two-year term as 
its full-time, London-based 
chairman/chief executive 
takes effect next Jan. 1, 
when he will succeed retir-
ing chairman David Fine. 
The change was approved by the 

IFPI board during the trade group's 
1998 council meeting in the 
Malaysian capital, as expected (Bill-
board, May 16). "Jay knows the play-
ers, and he knows the industry," 
says Fine. 

"I'm not going to remake IFPI in 
the image of the RIAA," says Ber-
man, who headed the latter organi-
zation for 11 years, departing this 
past January. 
The IFPI's most senior full-time 

officer, director general and chief 
executive Nic Garnett, is in line to 
become director general/C00, sub-
ject to negotiations. "It's a matter for 
Nie and I to resolve," says Berman, 

BERMAN 

"and I'm confident that it will be 
resolved to his satisfaction and that 
of the board." Members of that board 
say the organization will be stronger 
if Garnett stays, while he is said to be 
concerned for the future of his team 
at the IFPI secretariat in London. 
The need to strengthen the IFPI's 

top management with Berman is the 
result of "the pressure of changing 

demands on the organiza-
tion, and the complexity of 
the issues it faces," says 
Fine. "It also has to be 
related to Jay's availability 
and my retirement." 

Fine, who turns 70 next 
month, is one year through a 
two-year term as chair-
man—a role he has filled on 

a part-time basis—and will step down 
at the end of this year, six months ear-
lier than planned. "It'll be an almost 
seamless transition," he predicts. 
Berman's suitability to lead the 

global recording industry's trade 
body is, the executive says, attribut-
able to his experience at the RIAA 
and to 11 years on the IFPI board 
representing the U.S. national group. 
"I've involved myself and the U.S. 
industry in the affairs of IFPI for 
that time in a positive way," he says. 

Leaders of the six multinational 
record companies have privately 
expressed enthusiasm for Berman's 
pragmatic style and "can do" out-

(Continued on page 87) 

RIAA Piracy Raids Highlight C11-R Concerns 
BY JOHN LANNERT 
Steve D'Onofrio is generally 

pleased with a massive raid on video 
and music counterfeiters that took 
place May 5 in New York. But the 
RIAM executive VP/director of anti-
piracy is concerned that the bust, 
which yielded 43 arrests, revealed 
the increasingly illegal use of a rela-
tively new and inexpensive method of 
producing CDs using CD-recordable 
disc (CD-R) gear. 

"You're talking about equipment 
that can take blank CD discs you can 
buy at an office supply store and re-
cording onto them," says D'Onofrio, 
who notes that the May 5 raid con-

ducted with the New York Police De-
partment (NYPD) and the Motion 
Picture Assn. of America (MPAA) 
closed down the biggest CD-R facto-
ry to date. 

During the bust, police seized four 
CD-R machines worth $30,000 
apiece. Each was capable of manu-
facturing pirate CDs at the rate of 75 
units per hour. Also confiscated were 
20,290 CDs with a street value of $10 
each and 15,350 bootleg videos with a 
street value of $8 each. The CD-R 
plant allegedly produced illegal CDs 
worth $19 million annually. 
When asked how the RIAA plans 

to combat the expanding threat of 

CD-R, D'Onofrio replies that CD-R 
is "definitely a very problematic for-
mat Blank [CDs] can be turned very 
easily into counterfeits without going 
to a CD factory and having someone 
else who could turn you in. But we 
are going to be attacking it at the 
retail, distribution, and manufactur-
ing levels, and this raid is one symbol 
of what we are doing now." 

D'Onofrio says the RIAA already 
has been trying to address the CD-
R piracy problem through advisory 
talks with manufacturers of CD-R 
machinery and manufacturers of the 
raw materials for CD fabrication. 

(Continued on page 90) 
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In 1967, the conservative BBC allowed The jimi Hendrix Experience on television and radio 
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Atlantic/Decca To Issue 
3 Tenors' Third Concert 
BY MELINDA NEWMAN 
NEW YORK—Atlantic Records 
and Decca Records are teaming to 
release the third effort from Three 
Tenors Luciano Pavarotti, Placido 
Domingo, and José Carreras. 
The Three Tenors are perform-

ing their third concert, produced 
by the Tibor Rudas Organization, 
in conjunction with the World Cup. 
The album and video recordings of 
the event, slated for July 10 in front 
of the Eiffel Tower in Paris, will be 
released in North America by the 
Atlantic Group and by Decca 
Records/PolyGram Video in the 
rest of the world. This marks the 
first of the three collaborations by 
the opera singers to be split among 
two record companies. 
The CD and cassette formats 

will be released 
worldwide in 
mid-August, 
with the home 
video release 
potentially on 
the same day. 
DVD and laserdisc releases will 
follow. 
The first recording, released in 

1990 and recorded during the 
World Cup in Rome, was put out 
on PolyGram's London Records 
worldwide. "The 3 Tenors In Con-
cert 1994," recorded at the World 
Cup in Los Angeles, was released 
on Atlantic Records in the U.S. and 
through Warner Music Interna-
tional in the rest of the world. 
With the singers having ties to 

both companies, the decision was 
made for the two entities to part-
ner in the release. 
"With the scope of the project 

and the very close cooperation that 
existed between [Atlantic Group 
co-chairman/co-CEO] Ahmet 
Ertegun and us, it made much 
more sense to not be at odds and 
share the responsibilities," says 
Chris Roberts, president of Poly-
Gram Classics & Jazz. "Obviously, 
from our point of view, having an 

r), 
ATLANTIC 

exclusive relationship with Pavarot-
ti is extremely important in our 
strategy as a record company. And 
there's no point in having exclusiv-
ity if you don't act on it, particular-
ly in a project involving two of, if 
not the two, most successful classi-
cal projects ever made." 

According to the labels, the first 
two albums have sold more than 23 
million units worldwide. The Re-
cording Industry Assn. of Ameri-
ca has certified the 1990 album at 
2 million units sold in the U.S., and 
the 1994 follow-up at 1 million 
copies. 

Similar to the previous two 
releases, the new album will be a 
mix of operatic arias and stan-
dards performed in six languages. 

"Since the concert is in France, 
we'll have sev-
eral French 
songs," says 
Ertegun. "We'll 
have quite a bit 
of Latin music 
in Spanish and 

Italian. But it will be a Three 
Tenors-type concert with several 
arias and a few medleys where 
the three sing together." 

Pavarotti tells Billboard that two 
"brand-new" medleys are being 
readied. "For me, the most beauti-
ful and enjoyable moment is when 
José, Placido, and I sing these 
medleys together," he says. "From 
their incredible response, I always 
think that is one of the best 
moments for the audience as well." 
Among the songs the trio will 

sing is "You'll Never Walk Alone," 
which, oddly enough, has become 
an international football anthem. 

In fact, according to Roberts, 
the trio will record a studio version 
of the song, which will be released 
to radio. "We're planning to do a 
studio version which is a bit more 
contemporary, which may play bet-
ter to radio as a true promotional 
vehicle," he says. 

(Continued on page 90) 

DECCA 

RECORD COMPANIES. Island Records 
in New York names Daniel Savage 
VP of marketing. He was VP of prod-
uct development at Atlantic Records. 
Tommy Boy Records in New York 

names Beth Jacobson head of media 
relations and Hilary Siskind media 
relations rep. They were, respective-
ly, VP of press and artist develop-
ment at Elektra Entertainment 
Group and national director of pub-
licity at Ignition Records. 
RCA Records in New York names 

Nick Cucci VP of marketing. He 
was director of product marketing at 
Columbia Records. 
Tom Maffei is appointed VP of 

crossover promotion at Arista Rec-
ords in New York. He was senior di-
rector of crossover promotion at 
Elektra Entertainment. 
Mercury Records in New York 

promotes Mike Maska to VP of 
product management and sales and 

Labels Snap Up Eurovision 
BY FRED BRONSON 
BIRMINGHAM, England—Sony 
Music has signed the Eurovision 
Song Contest (ESC) winner, Israeli 
transsexual Dana International, for 
the world excluding Scandinavia, the 
Benelux, and Eastern Europe. Dutch 
indie CNR Music signed Interna-
tional's rights for these territories in 
the days leading up to the May 9 con-
test here (Billboard Bulletin, May 11). 
The winning song, "Diva," is being 

rush-released in the U.K. in an Eng-
lish-language version and will appear 
on Sony's Dance Pool imprint. The 
deal includes a second single in Sep-
tember and an album to follow in 
October, according to the artist's 
attorney, Yochay Chay. 
CNR hopes to have "Diva" as a 

single on the market within a week 
and already has advance orders for 
20,000 copies in Belgium. However, 
the company is looking beyond the 
winning entry. 
"We want to build a career," says 

Guido Janssens, international mar-
keting director for CNR Music. 
"With the attention she got at Euro-
vision, it will be easier to establish 
her as a star. We're looking at a sec-
ond single with remixes by Junior 
Vasquez and Rollo." Janssens 
believes the artist will have main-
stream success beyond the dance 
market she has already conquered. 
Winning the ESC isn't always a 

guarantee of international success, 
although Abba used the competition as 
a springboard to global fame in 1974. 
Last year, Katrina & the Waves had a 
top three hit in the U.K. and parlayed 
the Eurovision victory of "Love Shine 
A Light" into top 10 success in Aus-
tria, Norway, Ireland, Belgium, Swe-
den, and Holland, with top 20 postings 
in Hungary and Denmark. 

In 1996, Ireland's entry "The Voice" 
by Eimear Quinn, won the competition 
but failed to make an impression 
beyond Ireland. Instead, eighth-place 
U.K. entry "Ooh Aah ... Just A Little 
Bit" by Gina G was the commercial 
champ, reaching No. 1 in Britain, going 
top 10 worldwide, and peaking at No. 
12 on Billboard's Hot 100 Singles chart, 
the contest's highest-ranked U.K. 
entry in U.S. chart history 
Gina G might easily have won the 

1996 contest had "televoting" been in 
place as it was this year. After an 
experiment last year in which six 
countries conducted a popular vote 
by telephone, 23 of the 25 countries 
in this year's ESC opened their 
phone lines to let the people decide. 

Only Hungary 
and Romania 
relied on the tra-
ditional method 
of having small 
juries determine 
the result. 
Televoting 

changed the con-
test in one impor-

tant way, says Jonathan King, who for 
four years has helmed the Great 
British Song Contest heat to select 
the U.K. entry. "People only get to 
hear an entry once, so being 'instant' 
is very important. That is what I'm 
going to have to bear in mind now 
that the punters are voting. But great 
records can be gotten the first time." 

Televoting is just one way the song 
contest, established in 1956, is being 
drawn into the modern age. Next 
year will see the dropping of "the 

DANA 
INTERNATIONAL 

Winner 
Abba rule," which requires songs to 
be performed in a country's official 
language. The rule was invoked after 
the Swedish quartet won in 1974 by 
singing "Waterloo" in English. 

This year's contest had a nail-biting, 
cliffhanging finish. The lead kept 
bouncing between Israel, Malta, and 
the Netherlands as the participating 
countries reported their results. In the 
end, Macedonia's vote decided the 
clincher, awarding eight points to 
Israel. That sent Malta's song, "The 
One That I Love" by Chiara, into third 
place behind the U.K. entry "Where 
Are You?" by Imaani, released by EMI. 
Dana International is the 26th solo 

female singer to win the Eurovision 
Song Contest. Born Yaron Cohen in 
1972, the singer became a drag artist 
and had some recording success with 
a parody of a Whitney Houston song 
before going to London in 1993 to 
have a sex-change operation. That 
fact has stirred controversy in her 
home country (see story, this page). 

"Diva," written by Yoav Ginai and 
Svika Pik, was released in March in 
Israel on the IMP Dance album 
"Diva—The Collection." 

The Controversy Behind Israel's Newest Diva 
BY BARRY CHAMISH 
and FRED BRONSON 
TEL AVIV—Viewers of the Euro-
vision Song Contest may have em-
braced transsexual artist Dana 
International (see story, this page), 
but the torrent of opposition in her 
own country has grown even stron-
ger in the wake of the 26-year-old 
singer's victory with "Diva" in 
Birmingham, England, on May 9. 
After she was selected to repre-

sent Israel in the annual competi-
tion, International was denounced 
as an "insult" and a "message of 
darkness" by orthodox Rabbi Shlo-
mo Ben-bri. 

Traditionally, the winning nation 
hosts the next year's contest. With 
the competition scheduled to be 
held in Israel next year, politicians 
are adding their voices to the fray. 
"Such a shameful event will not 

take place in Jerusalem," pro-
claims the city's deputy mayor, 
Rabbi Haim Miller. "It will be bet-
ter to stage it in a country of goys." 

Continued opposition and secu-
rity issues could cause the Israeli 
Broadcasting Authority to decline 
to host the 1999 contest. In Birm-
ingham, the Israeli delegation 
stayed at the Hyatt Regency 
because it was the only hotel with 
bulletproof glass. But not all reli-
gious forces are opposed to the 
artist who was once a man. 

"I found a quote in the Bible 
about castration," offers Rabbi 
Marvin Antleman. "God says those 
who cut off their genitalia will be 
accepted if they become God-fear-
ing. What is amazing about the 
passage is that the name 'Dana' is 
spelled out, and the word 'interna-
tional' appears." 

EXECUTIVE TURNTABLE 

SAVAGE JACOBSON CUCCI MAFFEI MASKA BARNABEE BURRS MATHER 

Heather Kudler to associate direc-
tor of business and legal affairs and 
names Mike Cubillos associate di-
rector of media and artist relations. 
They were, respectively, VP of sales 
and field marketing/VP of market-
ing for associated labels; attorney; 
and national director of publicity at 
Way Cool Music. 
RCA Label Group in Nashville 

promotes Paul Barnabee to VP of 
finance. He was senior director of 
finance. 

Geffen Records in New York pro-

motes Bill Burrs to modern rock/ 
AOR promotion director, East Coast, 
and names Benjie Gordon A&R rep. 
They were, respectively, Chicago 
regional promotion manager and 
director of A&R at Columbia Records. 

Geffen Records in Los Angeles 
promotes Ross Zapin to head of rock 
promotion and names Ronda Call 
A&R rep. They were, respectively, 
modern rock promotion director, 
East Coast, and an A&R exec at 
Atlantic Records. 
DreamWorks Records in New 

York names Laura Curtin rock pro-
motion rep. She was VP of rock and 
triple-A promotion at Epic Records. 
Josh Lerman is promoted to asso-

ciate director of international prod-
uct development at Atlantic Records. 
He was manager of international 
product development. 
Sony Wonder/Sony Music Video in 

New York names Robert Wescott 
associate director of finance and 
administration. He was manager of 
joint venture accounting for Sony 
Music. 

N2K Encoded Music in New York 
promotes Mick Stevanovich to 
director of national sales and Rhon-
da Freeman to national director of 
field marketing. They were, respec-
tively, national sales manager and 
manager of field promotion. 

PUBLISHING. Robert Mather is pro-
moted to associate VP of Nashville 
administration at EMI Music Pub-
lishing in Nashville. He was senior di-
rector of administration. 
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ABM's Patty Griffin Heats Up 
Singer Sheds Acoustic Tag With `Flaming Red' 
BY DYLAN SIEGLER 
NEW YORK—Patty Griffin 
caught the nation's attention in the 
late spring of 1996 with her strik-
ing collection of sparse acoustic 
numbers, "Living With Ghosts." 
With the release of the radically 
different "Flaming Red," due June 
23 in the U.S. on A&M, Griffin's 
musical vision catches fire with the 
help of a full band, 
and her label is clam-
oring to harness the 
resulting heat. 
While the fiercely 

emotive and lyrical 
"Living With 
Ghosts," recorded in 
one take mainly in a 
kitchen, met with 
critical acclaim, Grif-
fin's advocates feel it 
inaccurately posi-
tioned the artist as a folk singer. 

Griffin's manager, Michael 
Baker, says "Living With Ghosts" 
seemed like a good way to intro-
duce Griffin to the world. "But we 
ran into a glass ceiling at radio," 
he says. "They couldn't wrap their 
heads around voice and guitar 
being successful. So A&M was 
ballsy enough to ...let Patty make 
["Flaming Red"]. She didn't know 

GRIFFIN 

where she'd end up. But when the 
dust settled, it holds together. I 
hope for the rest of the world it has 
the emotional impact that it does 
for us." 
"Flaming Red" is a diverse 

collection, drawing on "the 
granddaddy" of Griffin's influ-
ences—the Beatles—as much as 
the other singers Griffin has 

listened to over the 
years, such as Ar-
etha Franklin, 
Gladys Knight, 
Etta James, 
Erma Thomas, 
and Whitney Hous-
ton. 
About her deci-

sion to make a stu-
dio-produced album 
with a full band, 
Griffin explains, "I 

just thought it was time to take the 
plunge. And [producer] Jay Joyce 
was willing to work on it for many 
months. I thought it would be real-
ly good for me to grow. And the 
only thing that really has held me 
back in the past has been my own 
fears." 
Where "Living With Ghosts" 

was homogeneously raw and beau-
(Continued on page 30) 

BMI Awards Note Songwriting Success 
Grow, Babyface, Kelly Honored Menken Recognized For film Work 
BY CARRIE BELL 
LOS ANGELES—Sheryl Crow, Kenneth "Babyface" 
Edmonds, R. Kelly, and Jeffrey Trott shared songwriter 
of the year honors here May 12 at the 46th annual BMI 
Pop Awards. 
The win marked Edmonds' seventh songwriter tro-

phy; he won in '89, '90, '91, '94, '95, and '97. He also took 
home awards for three songs— "Every Time I Close My 
Eyes," "Last Night," and "Not Gon' Cry." These wins 
bring his BMI total to 48. 
Crow and Trott also took home 

awards for "A Change Would Do You 
Good," "Everyday Is A Winding 
Road," and "If It Makes You Happy." 
R. Kelly was also a triple winner for 
"I Believe I Can Fly," "I Can't Sleep 
Baby (If I)," and "I Don't Want To." 

"It's All Coming Back To Me Now," 
written by Jim Steinman, published 
by Lost Boys Music and Songs of Poly-
Gram International, and taken to No. 1 on the Hot 100 
and Adult Contemporary charts by Celine Dion, was 
named song of the year. 
The BMI college song of the year was "Distance," 

recorded by Cake and written and published by Greg 
Brown. It received the greatest number of American 
college radio performances. 
A special presentation was made to writer Richard 

Addrisi because "Never My Love," a song he wrote with 
his brother Don, reached the 7 million broadcast-per-
formances mark. It knocked the Beatles' "Yesterday" 
out of the No. 2 most-performed song spot. It trails only 
"You've Lost That Lovin' Feelin'," written by Barry 
Mann, Cynthia Weil, and Phil Spector, which has won 12 

(Continued on page 96) 

Western Jubilee's Edwards Bows Autry Tribute 
BY DEBORAH EVANS PRICE 
NASHVILLE—With a singing role 
in the new Robert Redford film "The 
Horse Whisperer," a greatest-hits 
package, and the new album "My 
Hero Gene Autry," which streets in 
the U.S. Tuesday (19), veteran cow-
boy crooner Don Edwards is riding 
high in the saddle these days. 
The Autry tribute is being distrib-

uted to Western and alternative 
retail outlets by the Colorado 
Springs, Colo.-based Western 
Jubilee Recording Co. According to 
Western Jubilee co-owner Scott 
O'Malley, the project will also be 
marketed to mainstream music 
retailers through the Newton, N.J.-
based Shanachie label via its distrib-
ution deal with Koch International. 
"My Hero Gene Autry" was re-

corded live last September at two 
shows at the Wells Fargo Theater at 
the Autry Museum of Western Her-
itage in Los Angeles. The shows 
were part of a celebration of Autry's 
90th birthday. The album features 
Edwards and special guest Peter 
Rowan, along with the Time-Warp 
Top Hands: lead guitarist Rich 
O'Brien, acoustic bassist Mark 

Abbott, fiddler Bob Boatright, trum-
peter Dave Alexander, and Tom Mor-
rell on steel guitar and dobro. 
Edwards says he was honored 

when Joanne Hale, the director of 
Autry's museum, asked him to 
perform at the birthday festivities, 
and he was thrilled that they were 
allowed to turn their performance 
into this new record. He says there 
have been so 
many tributes to 
Autry that the 
challenge was to 
deliver some-
thing unique. 

"I was looking 
for more of the 
earlier feel, before 
he changed and 
had big productions," says Edwards. 
"Gene used to work with a guy named 
Jimmy Long. They co-wrote 'Silver 
Haired Daddy Of Mine,' which was a 
monster hit... I wanted to make it 
sound as close to the original record-
ing as I could." 
Edwards says he chose the Marty 

Robbins-penned "My Hero Gene 
Autry" as the title cut because Autry 
once heard him perform the song and 

EDWARDS 

thrilled Edwards by telling him how 
much he liked his rendition. 
According to Edwards, there were 

some songs he felt had to be done 
because they are so associated with 
Autry. Yet he also wanted to give fans 
a taste of some of Autry's more 
obscure gems. "'Dear Old Western 
Skies' is from the movie 'Oh! Susan-
na!' That is on a 78 record but was 
never put on an album or CD. I love 
that song," Edwards says. "I tried to 
do the most obscure stuff I could 
find, as well as the obvious." 
Autry is pleased with Edwards' 

tribute. In fact, the album is stick-
ered with an endorsement from 
Autry. It reads, "Don, I will always 
treasure the wonderful gift of music 
you gave me on my 90th birthday. 
Your beautiful tribute album brought 
back many memories for me, as I 
hope it does for your listeners. I'm 
proud and honored to be riding the 
same trail as you." 
Edwards has been riding that trail 

for many years. He worked ranches 
in Texas and New Mexico as a teen. 
In 1961, he began working as an 
actor, singer, and stuntman at the 

(Continued on page 90) 

CROW MENKEN 

LOS ANGELES—Composer Alan Menken was hon-
ored with the Richard Kirk Award for lifetime achieve-
ment May 13 at the annual BMI Film and Television 
Awards. 

Menken, whose credits include "The Little Mer-
maid," "Beauty And The Beast," "Kicks: The Showgirl 
Musical," and "Aladdin," was presented his award by 
Walt Disney Co. chairman/CEO Michael Eisner, fea-
ture animation president Peter Schneider, and feature 
animation music executive producer Chris Montan. The 

ceremony was hosted by BMI 
CEO/president Frances W. Preston. 
The most performed song from a 

motion picture went to Academy 
Award and Golden Globe-winning 
"My Heart Will Go On" from "Ti-
tanic"; it earned trophies for writer 
William Jennings and publishers Blue 
Sky Rider Songs, Ensign Music 
Corp., and Fox Film Music Corp. 

Danny Elfman was the big winner with nods for 
"Men In Black," "Good Will Hunting," "Flubber," and 
"The Simpsons." Double-fisted honorees included Jerry 
Goldsmith ("Air Force One" and "L.A. Confidential") 
and John Williams ("The Lost World" and "Summon 
The Heroes" from the Centennial Olympic Games). 
More than 60 awards were given to the performing 

right organization's member publishers, songwriters, 
and composers who excelled in the music arena of film 
and TV programming. BMI also made special presen-
tations to its members who had won Academy Awards, 
Golden Globes, CableAce Awards, and Emmy Awards. 

Following is a complete list of winners. 
Richard Kirk Award: Alan Menken. 

(Continued on page 96) 

Country Vet Rabbitt Dies 
BY CHET FLIP PO 
NASHV1LLE—Eddie Rabbitt 
was one of the unsung pop-hybrid 
singer/songwriters who moved 
country music closer to a fusion 
with the pop and rock genres. 
The Brooklyn, N.Y., native, who 

died of lung cancer May 7 at Bap-
tist Hospital here, came from the 
generation of 
songwriters 
who found their 
way to Nash-
ville stardom 
after success 
with Elvis 
Presley and 
other lesser 
lights of the 
'70s. Although he garnered only 
one major award—top new male 
vocalist by the Academy of Coun-
try Music in 1978—Rabbitt chart-
ed 17 No. 1 singles on Billboard's 
Hot Country Singles in the '70s 
and '80s, frequently crossed over 
to the pop charts, and as a writer 
remained a potent influence on 
emerging generations of song-

RABBITT 

writers. He said that he was as 
influenced by Bob Dylan, Elton 
John, and Steely Dan as by Pres-
ley or Willie Nelson. 
He was born Edward Thomas 

Rabbitt to Irish immigrant par-
ents Nov. 27, 1941, in Brooklyn and 
raised in East Orange, N.J. 
Although Rabbitt's father played 
accordion and fiddle, it was his 
scoutmaster—who performed as 
Texas Bob Randall—who taught 
him guitar and engendered a love 
of country music. 

Rabbitt said he became a walking 
encyclopedia of country music as a 
child. After his parents divorced, he 
dropped out of high school (later 
earning a diploma in night school) 
and worked a series of day jobs 
while pursuing a musical career. He 
cut an album in 1964 for 20th Cen-
tury that went nowhere. 
He decided to give Nashville a 

try in 1968, reaching here with 
$1,000 and a Cadillac that died on 
arrival. Rabbitt signed as a song-
writer with Hill & Range for 

(Continued on page 90) 
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Bragg Plays Tunesmith For Guthrie 
Elektra Collection Features Lyrics From Folk Singer's Archives 
BY CRAIG ROSEN 
LOS ANGELES—When Nora Guth-
rie decided to open the archives of her 
father, Woody Guthrie, to a contem-

porary singer/ 
songwriter, 
British trouba-
dour Billy 
Bragg was a 
natural choice 
to write music 
and record 
songs with the 
legendary folk 
singer's lyrics. 

After all, Bragg chose to title a song— 
featured on 1991's "Don't Try This At 
Home"—"You Woke Up My Neigh-
bourhood." 
"By some strange coincidence, that 

was the title of a piece of artwork by 
my dad," explains Nora Guthrie. "I 
sent Billy a copy of the painting and 
said, 'Isn't that strange. You both 
carne up with the same title.' He called 
me back a week later and sheepishly 
admitted that he had seen the artwork 
and loved the title so much, he ended 
up writing a song with Woody's title. 
So, the collaboration began even 
before I knew" 
"Mermaid Avenue," Bragg's official 

GUTHRIE BRAGG 

collaboration with Woody Guthrie, 
which also features Wilco and Natalie 
Merchant, is due June 23 on Elektra 
Entertainment in the U.S. and East-

West in the U.K. 
The album, 

credited and pro-
duced by Bragg 
and Wilco, fea-
tures 15 songs 
with lyrics written 
by Guthrie (pub-
lished by Woody 
Guthrie Publica-
tions) and music 

composed by Bragg (BMG Songs/ 
ASCAP), Wilco's Jeff Tweedy and Jay 
Bennett (Warner-Tamerlane/Words-
Ampersand Music/BMI/Titanic 
Majesties Music/ASCAP), and Bragg, 
Wilco, and blues musician Corey Har-
ris (Poeyfarre Songs/500 Ft. Toe 
Music/BMI). 
"Mermaid Avenue" takes its title 

from the street in Coney Island, N.Y., 
where Guthrie lived with his family in 
the late '40s and early '50s. 
Bragg recalls the day in 1995 when 

Nora Guthrie asked him if he would 
consider writing tunes for some of the 
hundreds of Woody Guthrie songs in 
the archive with completed lyrics but 

Crowded House's Neil Finn 
Tries His 1st Solo 'Whistling' 
BY PAUL SEXTON 
LONDON—As one door closed on 
Crowded House, another swung open 
in the eventful career of Neil Finn. 
The front man/songwriter of the 

erstwhile an-
tipodean band, 
which split in 
1996, takes a solo 
bow June 16 with 
the album "Try 
Whistling This." 
The release 

marks a change 
of labels for Finn, 
formerly signed 

to Capitol in the U.S. For the world 
outside North America, he continues 
to be allied to EMI companies, as 
Parlophone U.K. oversaw the making 
of the album, which Parlophone A&R 
director (U.K.) Keith Wozencroft 
calls "a classic songwriting album." 

For North America, however, he is 
signed to the Work Group/Sony. "I 
negotiated with Capitol to be re-
leased from the contract," says Finn, 
"which I thought was a necessary 
step because things hadn't been func-
tioning too well for quite a long time. 
Now it feels like I'm going to get the 
best shot I've ever had. Work is a par-
ticularly artist-friendly label." 
The first U.S. single, "Sinner," will 

go to triple-A radio June 9, and the 
album will be serviced to college sta-
tions. In other territories, the set will 
be previewed by "She Will Have Her 
Way." "There's a ton of Crowded 
House fans out there who are real 
devoted to Neil," says Vickie Strate, 

FINN 

director of marketing (U.S.) for the 
Work Group, "but we want to find a 
new audience as well. Therefore, 
even though we're going to triple-A, 
we're going to college and, down the 
road, for alternative play" 
The label also plans to send key 

radio programmers and retailers a 
sampler featuring music from 
throughout Finn's career. "Subcon-
sciously, we all know these songs, but 
we need to be reminded," says Strate. 
Reawakened familiarity allowed 
Crowded House to bow out on a high 
in Europe—especially in the U.K., 
where the retrospective "Recurring 
Dream," released in June 1996, is now 
certified quadruple-platinum (1.2 mil-
lion units). The compilation also per-
formed well in Spain and Ireland. 

In the U.S., however, the group lost 
sales momentum after its 1986 plat-
inum self-titled debut, which con-
tained two top 10 singles, "Don't 
Dream It's Over" and "Something So 
Strong." Crowded House's predeces-
sors, Split Enz, of which Finn and 
brother Tim were members, had 
charted four albums on The Billboard 
200 on A&M between 1980 and 1984. 

For Work Group co-president Jeff 
Ayeroff, working with Finn signifies 
a reunion. "I was Split Enz's product 
manager at A&M; I've been presi-
dent of Neil Finn's fan club for 18 
years," he says. "I honestly believe 
this is the best record we've put out at 
this company" 

Finn, who continues to be pub-
lished by EMI Music Publishing, 

(Continued on page 21) 

no music. "I was rather daunted by it, 
frankly" Bragg admits. "My reaction 
was, 'Don't you think that this is Bob 
Dylan's job?' and also, 'I'm not an 
American. I don't know enough about 
Woody to do this." 

Although he was initially reluctant 
to take on the project, Bragg changed 
his mind once he saw some of 
Guthrie's lyrics. "Nora was very 
clever," he says. "She began to send 
me photocopies of the manuscripts. 
Once I saw a few, I was interested. 
When I realized that there were over 
1,000 full manuscripts, I thought to 

(Continued on page 20) 

Love Feeder. Actress Jennifer Love Hewitt joins Elektra act Feeder on the video 
shoot for the band's single "H gh." The tune is featured on both Feeder's album 
and the soundtrack to Hewitt's new film, "Can't Hardly Wait." Shown, from left, 
are Feeder's Grant Nicholas and Taka Hirose, Hewitt, and Feeder's Jon Lee. 

Genesis Box To Make Long-Delayed BOW; 
You Am I Parts With Warner Bros. 

IN THE BEGINNING: After much delay, Atlantic will 
release "Genesis Archives Volume I: 1967-1975" June 
16. The four-CD set concentrates on Peter Gabriel's 
tenure as lead singer of the seminal rock outfit. The col-
lection was originally slated for release in late 1996, but 
publishing issues contributed to its postponement, as 
did the band members' schedules. "We realized we were 
going to have a new Genesis studio album and Phil 
Collins had a record, and we didn't want the box set to 
clash with those," says Tony Smith, who manages the 
group and Coffins. 

Additionally, the band members, including Collins and 
Gabriel, reunited to record a new 
version of an unnamed tune from 
"The Lamb Lies Down On Broad-
way" "We went in with [producer] 
Trevor Horn and cut the track," 
Smith says. "We're still working on 
it. It's still waiting for Tony 
[Banks] to do some more key-
board overdubs and for Peter to do 
new vocals." With recording of the 
single having started more than 18 
months ago, Smith says with a 
laugh, "It may well hold the record for being the longest 
time ever spent recording one track." The tune, which 
is not on the boxed set, may be used, as originally 
planned to push the collection, or for another project. 
The bulk of "Genesis Archives" is devoted to "Lamb," 

the band's 1974 masterwork. The first two CDs are a 
recording of "The Lamb Lies Down On Broadway" 
taped in its entirety April 24, 1974, at Los Angeles' 
Shrine Auditorium. The other two discs contain previ-
ously unreleased live material, rare singles, demos. 
rough mixes, and BBC recordings. As the title would 
indicate, future volumes are on the drawing board. "We 
were loosely planning 'Volume II' for autumn of this 
year," Smith says, "but I think it will probably come out 
about this time next year. Obviously, there's a lot to think 
about because it covers such a wide period. It will cover 
all the Phil years as lead singer." 
As far as the current Genesis lineup, Smith admits he 

was deeply disappointed in the U.S. reception to last 
year's release, "Calling All Stations," the first with new 
lead signer Ray Wilson. "We ended up selling 1.2 mil-
lion copies worldwide," Smith says, "not bad for what 
is, in a sense, a new band. We did very well in Europe, 
but radio killed them in the U.S. Radio didn't even give 
the record a shot." Genesis will return to the studio 
after Mike Rutherford records a new Mike & the 
Mechanics album. 

Meanwhile, Collins will bring his big-band tour to the 
U.S. in June. The tour will feature Oleta Adams on 
vocals, with Collins opting only to drum and not sing. 

STUFF: Just weeks before the May 26 release date 

by Melinda Newman 

of its fourth album, Australian group You Am I has split 
with its U.S. label, Warner Bros., and is expected to 
announce an affiliation with a BMG-distributed label 
shortly. According to the band's manager, Todd 
Wagstaff, the band, which is signed to BMG in the rest 
of the world, was unhappy with recent staff cuts at 
Warner Bros. "Warner fired 100 people on the eve of 
the release of our third album, and they just let go 
another 40 people on the eve of the release of our new 
album. We thought it was going to cost us a great deal. 
The band has made a great record that doesn't deserve 
indifference," he says. Wagstaff adds that the new 

Warner team, headed by Phil 
Quartararo, was great about the 
split. "In a very good, spirited 
way, they made it a very clean 
release and returned our catalog 
and the masters to this new 
record." Warner had no comment 
by press time. 
At press time, it looks like 

Elton John and his longtime 
manager, John Reid, are splitting 
(Billboard Bulletin, May 12) ... 

Luther Vandross' Virgin Records debut, "I Know" will 
come out July 28. At the end of June, the label will ser-
vice two singles, the title track to AC and "Nights In 
Harlem" to R&B radio... In a one-off deal, Restless 
will release a live album by They Might Be Giants, 
"Severe Tire Damage," in August. The collection will 
include one new studio track, "Dr. Worm." 
N2K Encoded Music has entered a three-year deal 

with Rhythmic Records to distribute and jointly mar-
ket relea.s.es from the Dallas-based pop/alternative label 
... Ringo Starr's return to New York's Shea Stadium 
to film his new video was curtailed by rain (Billboard, 
May 16). However, he was able to shoot a segment in 
New York's Times Square, where he was joined by Mer-
cury labehnates and current teen heartthrobs Hanson. 

JOURNEY'S END: "Journey was one of the more 
powerful, emotional parts of my life, and I'm not ready 
to talk about it yet," says lead singer Steve Perry of his 
split with the band, officially announced May 7 after 
weeks of speculation. However, Perry did want people 
to know that the health issues that contributed to the 
parting are not life-threatening. Contrary to reports, 
he says he is not working on a solo album; however, his 
song from the "Quest For Camelot" soundtrack, the 
prophetically titled "I Stand Alone," has just been 
released to AC radio. The remaining members of Jour-
ney, Neal Schon, Ross Valory, and Jonathan Cain, 
along with new lead singer Steve Augeri and drummer 
Dean Cas-tranova, plan to tour Japan this summer. The 
new lineup has also cut a tune, "Remember Me," for the 
'Armageddon" soundtrack. 
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FPflPItINF 
Flea 
Anthony K.edis 
Dave Navarro 
Chad Smith 
EMI-Blackwood Music, Inc. 
Three Pounds of Love Music 

1..L BY IVIN CT. (2nd Award) 
Eric Carmen 
Eric Garret' Music 

Jeff Beres 
Ken Block 
Andrew Copeland 
Ryan Newell 
Mark Trojanowski 
Crooked Chimney Music, Inc. 
Music Corporation of America, Inc 

ALWAYS BE MY BABY (2nd Award) 
Maria!' Carey 
Rye Songs 
Sony/ATV Songs LLC 
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(8th Award) 
Lamont Dozier 
Brian Holland 
Eddie Holland 
Stone Agate Music 

Ronny FtoFoTHINn 
Duncan Sheik 
Careers BMG Music Publishing, Inc, 
Duncan Sheik Songs 
Happ Dog Music 

Meredith Brooks 
She ly Peiken 
EMI-Blackwood Music, Inc. 
Hidden Pun Music, Inc. 
Kissing Booth Music, Inc. 
Sushi Too Music 

(1HL WAIN) 
Johnny McGowan 
Nathaniel Orange 
Mic:iael Phillips 
Barry White 
Quadrasound Music 
Sa-Vette Music 
Unichappell Music, Inc. 
Warner-Tamerlane Publishing Corp. 

Noel Gallagher (PRS) 
Sony/ATV Songs LEC 

7 THE WCP.' (2nù Award) 
Ware Kirkpatrick. 
Careers-BMG Music Publishing, Inc. 
Magic Beans Music 

AWED DO YOU GOOD 
Sheryl Crow 
Briaa MacLeod 
Jeffrey Trott 
Old Crow Music 
Trottsky Music 
Wainer-Tamerlane Publishing Corp. 
Weenie Stand Music 

Robert Miles (MAE) 
Wainer-Tamerlane Publishing Corp. 

'IRATELY WANTINC 
Kevin M. Griffin 
Tentative Music 
Warner-Tamerlane Publishing Corp. 

SONGWRITERS 
OF THE YEAR 

(:!Ll :.x•  

'T LET GO (LOVE) 
Patrick Brown 
Ray Murray 
Rico Wade 
Hitco Music 
Organized Noize Music 

THE EARTH THE SUN, THE RAIN 
Stacey Piersa 
Chrysalis Songs 
Stacey Piersa Music 

/-\ vvii\IDING ROAD 
Sheryl Crow 
Brian MacLeod 
Jeff-ey Troll 
Old Crow Music 
Trottsky Music 
Warner-Tamerlane Publishing Corp. 
Weenie Stand Music 

FVFRVTIMF ri m Kr/ FVFR 
Kenneth "Babyface" Edmonds 
[CAE Music 
Sony/ATV Songs LLC 

FAST LL 
Freddie Washington 
Freddie Dee Music 

FOR THE FIRS] I!MC 
Jud Friedman 
Allan Rich 
Music Corporation of America, Inc. 
Nelana Music 
peermusic ltd. 
Schmoogie Tunes 

GONE A 
Dexter Holland 
Underachiever Music 

HARD TO SAY TM SORRY (2nd Award) 
David Foster 
Warner-Tamerlane Publishing Corp. 

-.0 OVER FEE. 
Alanis Morissette 
Music Corporation of America, Inc. 
Wanhurst Place Music 

POW 
Paul Fuemana (APRA) 
Alan Jansson (APRA) 
Songs of PolyGrain International. Inc. 

A 

ei â I :to'  

R. Kelly 
R. Kelly Publishing, Inc. 
Zomba Songs, Inc. 

)In 
Sandy Linzer 
David Woffert 
EMI-Sosaha Music, Inc. 
Jonathan lire c. Music Co. 
Linz Music 

Gerald Baillergeau 
Victor Melvin 
Jerome Woods p/k/a Rouie 
Mike's Rap Music 

R. Kelly 
R. Kelly Publisning, Inc. 
Zomba Songs, !ric. 

R. Kelly 
R. Kelly Publishing, Inc. 
Zomba Songs, nc. 

Darren Hayes (APRA) 
Daniel Jones (APRA) 
EMI-Blackwood Music, Inc. 

(2nd Award) 
Sting (PRS , 
EMI-Blackwood Music, Inc. 

-FYfMt eli1.1"Y 
Sheryl Crow 
Jeffrey Trot 
Old Crow Music 
Trottsky Music 
Warner-Tamerlane Publishing Corp. 

UPdLt cc 
Emerson Hart 
Crazy Owl Music 
EMI-Blackwood Music, Inc. 
Unconcerned Music Publishing 

Raphael V. Brown 
Daryl Simmons 
Ralph B. Stacy 
Boobie and DJ Songs, Inc. 
Brown Lacs Music 
Hitco Music 
Stacegoo Musiz Co. 
Warner-Tamerlane Publishing Corp. 
Zomba Songs, 



IresFreITIIP (21111 Award) 
Anne bree (SOCAN) 
Songs of PolyGrain International, Inc. 

AI! rOMIr; BACK TO ME NOW 
Jim Steinman 
Lost Boys Music 
Songs of PolyGram Internatienal, Inc. 

Stephony Smith 
EMI-Blackwood Music, Inc. 

Toby McKeehan 
Achtober Songs 
Up In The Mix Musc 

KIS 
Seal (PRS) 
SPZ Music, Inc. 

(3rd Award) 

Kenneth "Babyface' Edmonds 
ECAF Music 
Sony/ATV Songs LEC 

David Bryson 
Adam Duritz 
Charles Gillingham 
Matt Malley 
3en Mize 
3aniel Vickery 
EMI-Blackwood Music Inc 
Jones Falls Music 

Nina Persson (ST) 
Peter Svensson (5-1M) 
Songs of PolyGrarn inteeraional. Inc. 

(2nd AViE rd) 
-racey Thorn (PBS, 
Ben Watt (PRS) 
Sony/ATV Songs LC 

(2.-d Await ) 
John Waite 
Paperwaite Music 

Carlton "Carl Mo" gahoreJr. 
Rodney "Kool KolUe" Tery 
Carl Mo Music 
EMI-Blackwood lessic,.11c. 
Ghostown Thang Music 
Ground Control Music, b. 

William Stewart 
Richard S. Vick, Ill 
Bill Withers 
City Housing PublÉling 
Itterior Music Cor:. 
Làbvirg Publishing.lic. 

Fitzgerald Scott 
EMI-Blackwood IV isic, Inc 
Scottville Music 

t2nd /mart) 
Cohn DuBosé 
Joe Rich 
C'Jonsongs 
EMI-Blackwood Music, Inc. 
bidet) Music 
Joe Shade Music 

Kenneth "Babyface" Edmonds 
ECAF Music 
Fox Film Music Corporation 
Sony/ATV Songs LLC 

00H AA' LITTLE BIT 
Simon Tauber (PRS) 
peermusic ltd. 

OPEN UP YOUR EYES 
Emerson Hart 
Jeff Russo 
Crazy Owl Music 
EMI-Blackwood Music, Inc. 
Unconcerned Music Publishing 

Ed Roland 
Sugari cm Music 
Wanier-Tanterlane Publishing Corp. 

Pust-! 
Rob Thomas 
Bulms, Inc. 
EMI Blackwood Music, Inc 

Mark Morrson (PRS) 
SPZ Music, Inc. 

DUNO Ord Award) 
John Popper 
Blues Traveler Publishing Corporation 

SAY YCli • HE THERE 
Jonathan David Buck 
Eliot Kennedy (PRS) 
Sony/ATV Songs LLC 
Vibielect Publishing 
Yob Yum Music 

!'AED LIFE 
Kevin Cadogao 
Stephan Jenkins 
Arioa Salazar 
EMI-Blackwood Music, Inc. 
Three EB Publishing 

STANDING OUTSIDE A 
BROKEN PHONE BOOTH 
WITH IVIONEY IN MY HAND 

Jane Feather 
Modern Age Music Company 

STUPID flf.r.' 
Duke Erikson 
Steve Marker 
Butch Vig 
Irving Music, Inc. 
Vibecrusher Music 

,iWALLOWED 
Gavin Rossdale 
Mad Dog Winston Music Ltd. 

-Gerd Sara( (GEMA) 
Mehmet Saenniez (GEMA) 
Warner-Tanierlane Publishing Corp 

12nd fbnia 
Lalo Schein 
Bruir Mlusác Conipany 

AmberA; 
Christiaa enrtui (GEMA) 
Fran IteWtan IGEMA). 
.1Naree•-Tamer ere Publishing Corp. 

"Billy Corgi n 
ehryee:is Scngs 
Linde rid Music 

Jon Se zuda 
oreijr inaortei Productions 
and Publishing. Ir c. 

_aVonn Bete 
Athera Cage 
Tabitha Ekchael Duncan 
Sweatie Robb:Ann, Inc. 
Warner-Tamerlane Publishiig Corp. 

SONG 

COLLEGE SONG 
OF THE YEAR 
DISTANCE 
AS PERFORMED BY CAKE 

WHAT 
Bud Gough 
Bradley Nowell 
Eric Wilson 
Eric John Wilson Publishing 
Floyd I. Gough IV Publishing 
Gasoline Alloy Music 
Lou Dog Publishing 
Music Corporation of America, Inc. 

WHEN A MAN LOVES A WOMAN 
(7th Award) 
Calvin Lewis 
Andrew J. Wright 
Pronto-Music 
Gunny Music Publishing Co. 

David Foster 
Ever Kopelsou 
Doug Pashley ISOCAN) 
Linda Thompson 
Brandon Brody Music 
One Four Three Music 
Silk and Gravel Music 
Warner-Tamerlane Publishing Corp. 

INURE HAVE ALL THE 
ramnvc r•.;i1Nc? 

Paula Cole 
Ensign Music Corporation 
Hingface Music 

KE HISTORY 

Eltor John (PRS) 
Warner-Tamerlane Publishing Corp. 

i2nd Award) 
Alanis Morissette 
Music Corporation of America, Inc. 
Vanhurst Place Music 

Steve Foltz 
Polio Boy Music 
Robert Duffey Music 
Third Story Music, Inc. 
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(12th Award) 

, Barry Merin 
hB Spector 
pale Weil 
Mt« Mimic. Inc 
MotherBertha Music, Inc 
Screen Gems-EMI Music, Inc 

OF THE YEAR 
IT'S ALL COMING 
BACK TO ME NOW 

PUBUSHED BY LOST BOYS MUSK 
,NGS OF POLYGRAM 
INTERNATIONAL, INC. 

• o. 

GREG BROWN 
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AM Rounds Up Existing Fan Base For MxPx's 'Buffalo' Set 
BY DOUG REECE 
LOS ANGE LES—MxPx's "Chick 
Magnet," a single from its last album, 
"Life In General," turned out to be a 
major-label magnet. 
As a result of the song's success, 

the band signed a worldwide multi-
album deal with A&M Records, 
which will release the young punks' 
fourth album, "Slowly Going The 
Way Of The Buffalo," June 16 in the 
U.S. and Canada. 
However, it's not the first time 

MxPx has worked with the label. As 
part of its negotiation with the 
group's former label, Seattle-based 
Tooth & Nail, A&M signed on to co-
market "Life In General" several 
months after its 1996 release (Bill-
board, Aug. 9, 1997). 

According to A&M chairman/CEO 
(U.S.) Al Cafaro, the continuity 
afforded by working the new album 
continuously bodes well for the set. 

"That last situation was something 
we sort of cobbled together in order 
to sign the band," says Cafaro. 
"That's not saying it wasn't fruitful 
for everyone concerned, but it will be 
easier this time around for us to help 
the band implement and elaborate on 
its vision from start to finish." 

"Life In General" has sold more 

than 89,000 units, while the act's first 
two albums, "Pokinatcha" and 
"Teenage Politics," have sold more 
than 50,000 units combined, accord-
ing to SoundScan. 
A&M is seeding this fan base by 

randomly picking 1,000 people from 
MxPx's 10,000-name mailing list and 
sending them an unmastered demo 
CD single of different songs from the 
album once a month from April 
through June. 
The label's price and positioning 

program will focus on the band's two 
strongest markets, Seattle and Los 
Angeles, in addition to 10 other ma-
jor markets, such as Tampa and 
Philadelphia, according to A&M VP 
of A&R (U.S.) Larry Weintraub. 
A&M has also begun preparing 

loyal followers with an Internet 
awareness campaign. 
What fans can expect are 16 cuts 

of the group's familiar-sounding 
punk/pop, only two of which clock in 
at more than three minutes. Greg 
Hetson of Bad Religion guests on 
"The Downfall Of Western Civiliza-
tion." 
MxPx vocalist/bassist Mike Her-

rera says the songs—published by 
What's Mine Is Mine and Thirsty 
Moon River (ASCAP)—have the grit-

tier feel of the band's earlier work. 
"'Life In General' was a pretty 

clean, straightforward pop album, 
and we were happy with that, but this 
time around we dirtied things up a 
little," says Herrera. "We didn't 

MXPX 

wring out some of the noises that, by 
themselves, don't mean a lot but add 
to the merail feel. We didn't want it to 
sound like it was produced in a lab." 

In spite of the band's impressive 
fan base and solid retail track record, 
Weintraub says the label is ap-
proaching the new project with mod-
est expectations. 
"We never put any pressure on the 

band other than to make the next 
step," says Weintraub. "We figure it 
will be easy to do 100,000 [units], and 
anything else we get from radio air-

play after that will be a bonus. 
"The fan club, advertising, a snipe 

campaign in 12 major markets, and 
just getting the music out there to 
people—we're doing all this without 
even thinking of radio," he adds. "So 
if we do get it, that's what will take 
us to the next level." 
The first single, "I'm OK, You're 

OK," was shipped to modern rock 
radio May 6. 

Herrera says he appreciates the 
label's cautious approach, adding that 
it mirrors the act's history of slow 
growth. 

"Hopefully, our core fans will buy 
the record regardless of what hap-
pens, but obviously—and what hap-
pens with most records—is that the 
label will try to get a big break," he 
says. "I'm not naive enough to think 
that A&M isn't going to do the same, 
but they are showing signs of actual-
ly caring about our career. We don't 
necessarily want to have a hit right 
away. We're more into a gradual 
building, which is what we've been 
doing all along and what makes fans 
real fans and not just radio fans. I 
think A&M understands that if you 
hype it huge, it will die huge." 
The band, which is booked by Los 

Angeles-based Bandwagon Enter-

tainment and managed by Creighton 
Burke in Seattle, will also be touring 
internationally. "Going Slowly" will 
have a staggered release in territo-
ries outside of North America 
throughout the summer. 
MxPx opens for Bad Religion dur-

ing European dates in May, return-
ing to the U.S. for the first five weeks 
of the Warped tour, beginning June 
30 in Phoenix. A&M will distribute 
samplers and coupons directing con-
sumers to local retailers during the 
tour. On Aug. 4, the act begins a tour 
supporting Blink 182. 
Todd Meehan, manager at Tower 

Records' Sunset Boulevard location 
in Hollywood, says he is hopeful that 
A&M's deeper involvement will help 
the new album, but qualifies his opti-
mism with a concern about the de-
mand for MxPx's type of music. 

"I think there's going to be a much 
better setup since A&M has already 
been involved with the band and 
knows a little bit about them," he 
says. "And there will always be an 
audience for this kind of music, but 
looking at the performance of the last 
few Green Day albums, people seem 
to be looking for something a little 
more original. I think that's why 
artists like Beck are so huge." 
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12 Rounds Fire Off Their Debut With Nothing/Interscope's 'Hero' 
BY CARRIE BELL 
LOS ANGELES—For 12 Rounds, 
the deliciously dark duo of Claudia 
Same and Atticus Ross, their first 
release in the U.S. is a homecoming 
rather than an invasion. 

Despite living in London for the 
last several years and dabbling in mu-
sic projects like Bomb The Bass and 
Barry Adamson, Same was born in 
the U.S. and Ross was raised in Los 
Angeles by a father who owned a 
roller disco. 
"Americans view us as a British 

band coming to invade the country 
and sell the children weird records," 
Ross says referring to the band's 
Nothing/Interscope release, "My Big 
Hero," slated to infiltrate U.S. stores 
June 30. "In actuality, we are native 
and identify with American rock. 
And we are moving back to L.A. 
soon. We even have a 45-year-old 
American guy playing cello, who 
played bass for Lydia Lunch before 
fleeing to join an English orchestra 
because there was no future in post-
punk." There are no plans yet for an 
international release. 
Although the twosome's music is 

still a few steps away from apple pie, 
Trent Reznor's label is eager to cul-
tivate a following in the homeland. 

"12 Rounds have a sophistication 
unique to this day and age," Nothing 
president John Ma1m says. "They 
don't come out of some movement. 
It's not about fashion, making it dif-
ficult to pigeonhole." 
Same and Ross pride themselves 

on their ability to elude definition and 
prefer to call their work "millennium 
music." Ross fumbles with triggers, 

synthesizers, and samples for an 
electronica edge. The six-piece tour-
ing band adds a rock feel that 
careens toward industrial at mo-
ments. Church bells, strings, and 
windy percussion paint a gothic pic-
ture, filled in with fantastical, 
dreamy lyrics. Sarne's vocals mix the 
punk angst of Courtney Love, the 
alluring sexuality of Dracula, and the 
innocence of a child. 
"We wanted to defy labeling and 

make a record that we approved of," 
Same says. "Making music is about 
continually breaking the mold. There 
is so much out there to experiment 
with. There's no excuse for being bor-
ing." 

Jeff Anderson, the Nothing/Inter-
scope A&R representative who 
signed the act for its brilliant mix-
ture of genres, also says that origi-
nality will make "My Big Hero" 
tough to break. 

"All the record's elements come 
together in one wicked cohesive 
melodic machine," Anderson says. "It 
will be a hard sell in an industry 
hooked on homogenized sounds. But 
we're going to fight the good fight." 

That battle commences with a lim-
ited-edition 12-inch single with six 
remixes of "Pleasant Smell" by 
Sniper and members of the Nothing 
Collective (Reznor, Keith Hille-
brandt, Charlie Clouser, and Clint 
Mansell). It was shipped to college 
radio, commercial progressive dance 
shows, clubs, record pools, and press 
May 8. Within a couple of weeks, a 
wider list, including modern rock sta-
tions, will receive a CD version with 
two extra remixes. At press time, 

there were no plans to commercially 
release the single. 

"'Pleasant' defines both the record 
and the band, and we think it is the 

SARNE 

best way to introduce them," Ander-
son says. "It's essential for a new 
band to be heard at a street level." 
Two videos and a tour, booked by 

Alex Kochan, are also in the works. 
"Where Fools Go," which utilizes a 
sample from Nick Cave's "Red Right 
Hand," will be the follow-up radio 
track and has already won some fans. 

"I was drawn to them because 
they incorporate guitars, alternative 
energ3,; and punk angst into techno 
music," says Maverick A&R execu-
tive and DJ Jason Bentley, who spins 
electronica shows for Los Angeles' 
modern rock KROQ and public 
KCRW. "I rotate it with some regu-
larity and have gotten good feedback 
from listeners. It's nice when you hit 
on a song for radio but know that the 
album offers so much more if people 
go buy it." 

Retailers will be provided with in-
store copies and posters. Layne Feld-
man, a buyer for the Kansas City, 
Mo., store 7th Heaven, confirms that 
Nothing is on the ball with "My Wg 
Hero." He was serviced the advance 

BRAGG PLAYS TUNESMITH FOR GUTHRIE 
(Continued from page 14) 

myself, 'It's not like it's the last few 
scraps. If I mess it up, anyone can 
have a go at it.' I was honored to be 
asked to have a go at it first." 
As Bragg delved into the archive, he 

realized the fact that he isn't an Amer-
ican may have been an advantage. "I 
didn't grow up with Woody," he says. 
"I came to Woody through Bob Dylan, 
which was good, because Nora didn't 
want us to make a tribute album—she 
wanted a collaboration." 

For Tweedy, the prospect of com-
posing music for and recording songs 
with Guthrie's lyrics was unbeliev-
able. "When Billy asked us the first 
time, our reaction was, 'Sure, sounds 
great. We'll believe it when we see it.' 
It didn't really actually hit home until 
we got to meet with Billy and actual-
ly go to the archive and take some 
lyrics home to work with." 
"They really made it their own," 

Nora Guthrie says. "There's some 
songs that I can't believe Woody 
wrote, because it sounds so much like 
Billy and Jeff." 

In working on the album, Bragg 
came to realize that he had more in 
common with Guthrie than he real-
ized. "The obvious [similarities] are 
that we are both solo and both politi-
cal," he says. "We both are very firm 
believers in the do-it-yourself ethic 

that my generation refers to as punk." 
Bragg is also optimistic that the 

project will help expose record buyers 
to another side of Guthrie. "I think the 
Woody Guthrie we know is quite a one-
dimensional figure," he says. "He is 
someone who is seen as being synony-
mous with the Depression, the Dust 
Bowl, and the 1930s, but Woody 
Guthrie didn't die until 1967 ... And 
his greatest work was done in New 
York ... He certainly wouldn't have 
written 'Bound For Glory' if he didn't 
come to New York." 
Bob Reamer, a music buyer for the 

Ann Arbor, Mich.-based Borders 
Books & Music, says he is eagerly an-
ticipating the album. "Being a fan of 
Billy Bragg and Wilco, I'm excited," 
he says. "I can't say I'm a super fan of 
Woody Guthrie, but this will be a way 
of introducing him to a whole new 
audience who only know him as some-
one who inspired Bob Dylan or as 
Arlo Gutluie's father." 
With those hopes, on May 12 Elek-

tra shipped the track "California 
Stars" to triple-A, roots, and college 
radio, as well as specialty shows. The 
track will also be included on the 
Album Network's "Totally Adult Sam-
pler," due June 5. 
"We feel that the music on this rec-

ord is contemporary, and we want to 

get it out there and give it a shot," says 
Dana Brandwein, senior director of 
marketing for Elektra (U.S.). 
The label also expects a big boost 

from an appearance by Bragg and 
Wilco on the "Late Show With David 
Letterman" June 29. In mid-June, the 
artists are expected to appear togeth-
er at Guinness Fleadh Festival dates 
in New York, Chicago, and San Fran-
cisco, as well as a series of U.K. dates. 

In addition, Bragg (managed by 
Peter Jenner and booked by the 
Agency Group) and Wilco (managed 
by Tony Margherita and booked by 
Monterey Peninsula Artists) may play 
dates together in July or August. 

If Wilco isn't available, Bragg will 
enlist another band: "I'm not going to 
do [the songs] solo or even with just 
me and Jeff Tweedy, because I don't 
want this to be a folk thing. The whole 
point is that we want this to be Woody 
like you haven't heard him before, 
with a proper in-your-face band." 
The project will receive some addi-

tional exposure via a documentary 
commissioned by BBC 2 Television. 
Bragg says the program will likely air 
in the U.K. in December. He hopes it 
will be picked up by PBS in the U.S. 

Assistance in preparing this story was 
provided by Nigel Ifilliamson in London. 

two months before the release date. 
"I don't even have Lenny Kravitz 

[album], and it comes out in five days," 
he says. "It really helps to get buyers 
the info early because we pass it on to 
the customers and play the album 
early to generate buzz, especially for 
a company that has a devout follow-
ing. Everyone knows Trent and trusts 
him to pick up good new talent." 

Reznor's reputation encouraged 
the duo, which is managed by Neale 
Easterby and Richard Ramsey at 
Empire Management U.K., to sign on 
the dotted line. "Indies on the whole 
are more attractive. We had a lot of 
offers, but if you look down a roster 
and see 100 bands as opposed to 10, 
you know where you will have more 
freedom and attention," Ross says. 
"Nothing gets its shit done, but still 
asks how we're holding up. There is 
a marriage of indie mentality with 

the financial backing of a major. They 
have done a great job so fan" 

12 Rounds also marks the label's 
first signing with a female artist. But 
for a label that skews male in terms 
of its roster and its audience, Ander-
son isn't worried. "I prefer to think 
of the Nothing fan as an open-mind-
ed, intelligent person thirsty for new 
voices. Plus, Claude's an attractive 
girl. Why shouldn't she work that to 
the testosterone-raging fans of her 
labelmates?" 
Same feels privileged to be Noth-

ing's "first rocker minus a penis," but 
doesn't plan on wild nights of bra-
burning. "I was made aware I was 
the only woman just recently, and I 
don't want to make it an issue. I love 
women and have fantastic female 
friends, but I have no need to say, 
'Look what I'm doing and I'm a girl!' 
I'm not a Spice Girl." 

amusement 
ARTIST(S) 

I bu n 

Venue Date(s) 

e S ü, TOP 10 CONCERT 
Gross Attendance 
Ticket Price(s) CaDacity 

GROSSES 

Promoter 

GEORGE STRAIT TIM MCGRAW 
JOHN MICHAEL MONTGOMERY 
FAITH HILL 
LEE ANN WOMACK 
LILA MCCANN, ASLEEP AT 
THE WHEEL 

Ohio Stadium, May 9 
Ohio State University 
Columbus, Ohio 

$2,113,080 .69,954 
$45417.50 sabot 

PACE Touring 

GEORGE STRAIT T1M MCGRAYi 
JOHN MICHAEL MONTGOMERY 
FAITH HILL 
LEE ANN WOMACK 
LILA MCCANN, ASLEEP AT 
THE WHEEL 

Soldier Field May 10 
Chicago 

$1,813.825 45.486 
$47.50/520 se8out 

PACE Touring 

ELTON JOHN Coca-Cola Lakewood May 8-9 
Amphitheatre 
Atlanta 

$1,383,359 38.008 
$57.75/$25 twc 

sel outs 

Universal Concerts 

GARTH BROOKS 
TRISHA YEARWOOD 

Nashville Arena May 8-10 
Nashville 

$1,105,009 52,290 
$21.75 three 

sel outs 

Yarnell Enterprises 

ELTON JOHN Ice Palace May 5 
lampa. Fla. 

$829,495 18,803 
Gross Record sellout 
$49,50/$39.50 

Cellar Door 

ERIC CLAPTON Civic Arena May 11 
Pittsburgh 

$604,906 10,953 
260.50/545.50 sellout 

Beaver Prods. 

ERYKA1188.011 
CHICO DEBARGE 

Radio City Music Hall April 20 
New York 

$533,610 11,771 
$50/540/930 twr 

sel outs 

Radio City Prods 

ERYKAH BADU 
CHICO DEBARGE 
ROOTS 

Greek Theatre May 3-4 
Los Angeles 

$393,733 12,349 
$47.50/534/525 sel out 

Nedehander 
Organization 

ANDRE RIEU & THE 
JOHANN STRAUSS 
ORCHESTRA 

Radio City Music Hall April 24 
New York 

$311.132 4,112 
$79.50/$49.50/ 5,992 
$39.50 

Radio City Prods. 
DIU Universal 

BOY? II MEN 
K-CI 81010 
NEXT 
UNCLE SAM 

Frank Erwin Center. May 6 
University of Texas at 
Austin 
Austin, Texas 

$234,810 6,916 
$35/$30 11.324 

in-house 

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. 
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324, 
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324. 
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TAIL SPINS: With the Wallflowers' cover of David Bowie's "Heroes" 
already a radio hit in the U.S., the soundtrack to "Goclzilla" looks like it's 
on its way to achieving success of monstrous proportions. The Sony Music 
Soundtrax/Epic Records album hits U.S. retail Tuesday (19) and streets 
Monday (18) in most major international/ markets, for which Sony Music 
has readied a series of highly targeted marketing blueprints that involve 
several singles, including Jamiroquai's "Deeper Underground" and Puff 
Daddy and Jimmy Page's "Kashmir"-inspired "Come With Me." 

"It is a territory-by-territory choice," says Glen Brunman, executive 
VP of Sony Music Soundtrax. "We are looking at what's right for the indi-
vidual countries, and they have single options based on what they feel will 
work best in their country and based on the release dates of the movie." 

Moviegoers around the globe might notice that only about half of the 
songs on the soundtrack are actually featured in the film. Brunman says 
Sony decided early on to create a "companion album" more than a 
straight-ahead soundtrack, along the lines of Columbia's "Men In Black," 
the only song from which that was in the movie was the Will Smith title 
track. "The idea here was similar to 'Men In Black.' We have an event 
movie, and [it] seemed like a perfect opportunity to have a companion 
album that would be an event in its own world," Brunman says. "We set 
out to make an album that would be an extension of this movie, which is 
why so many artists got a chance to talk with [director] Roland 
Emmerich and [producer] Dean Devlin and see footage and trailers." He 
adds that so many artists wanted to participate in "Godzilla" because the 
monster is a "rock'n'roll icon'' in its own right. 

'C REATURE' COMFORT: Releasing the score from a feature film as 
a commercial album can be difficult enough, but doing so for a score album 
from a TV miniseries would seem near impossible. Not so for John Van 
Tongeren, whose score to the ABC miniseries "Creature," based on the 
Peter Benehley novel, will be in stores Tuesday (19) on Intrada Records. 
Van Tongeren, who cut his teeth as writer, arranger, and producer for 
pop and rock acts ranging from Chicago to Robbie Nevil to Chris 
Thompson, segued into film work under the stewardship of Hans Zim-
mer and has worked extensively with Mark Mancina on "Speed 2" and 
other projects. Aside from his theatrical work, Van Tongeren scores the 
TV series "Poltergeist: The Legacy" and "Outer Limits." He says he was 
drawn to "Creature" because the four-hour production enabled him to 
dive into a deeper body of music than is supported by an average-length 
film and because it offered him a chance to write "elegant" music. "They 
have all these great, exterior shots of the island and the ocean; it's excit-
ing to work on a project with a lot of great visuals," he says. Van Ton-
geren himself played a key role in getting "Creature" the album pro-
duced. "I did some groundwork after I had some of the main music 
written and sent it to a couple of the soundtrack labels I have relationships 
with," he says. The composer is at work on a non-theatrical instrumental 
project for a yet-to-be determined label and a Thompson solo album. 

FROM THE VAULTS: "Taxi Driver" and "Funny Lady" are the latest 
additions to the "Arista Masters" reissue series of digitally remastered 
music. The albums will be in stores Tuesday (19) and follow the April 28 
release of the 20th-anniversary expanded-edition CD of "Close Encoun-
ters Of The Third Kind." "Taxi Driver" contains 25 minutes of previously 
unreleased music, including all the cues composed and recorded by com-
poser Bernard Herrmann and five cover versions of Herrmann composi-
tions arranged and conducted by Dave Blume. "Funny Lady" includes 
nearly a dozen Barbra Streisand vocals, more than half of them standards 
from the '30s and some co-written by Billy Rose. Both sets have been rese-
quenced to reflect the actual order in which the music occurs in each film. 

PRODUCTION NOTES: Rhino Records is out to prove there's plenty of 
rocking'n'rolling going on in Cleveland_ On Tuesday (19), the label will 
release "Cleveland Rocks—Music From The Drew Carey Show" The com-
pilation comprises 24 tracks, including two versions of the title track—the 
original version by Ian Hunter and a cover by the Presidents Of The Unit-
ed States Of America—plus full renditions of the signature music snippets 
from the show, including "Five O'Clock World" and "What Is Hip?" 
And speaking of TV, TVT Records/Tee Vee Toons is rushing out an 

album to complement the retrospective "CBS: The First 50 Years." TVT 
is working with the network to collect theme music from a half-century of 
series from "Mary Tyler Moore" to "Murphy Brown," from "I Love Lucy" 
to "Everybody Loves Raymond." Also included are "Mission: Impossible," 
"The Dukes Of Hazzard," "Peanuts," and "All In The Family" The album 
will be in stores Tuesday (19), the day before CBS airs its two-hour special. 

FINN 
(Continued front page 14) 

took some time off after Crowded 
House's last hurrah in November 
1996 at the Sydney Opera House. The 
break helped him affirm that music 
remains in his blood. "The trepida-
tion about going solo was that you get 
used to the comfort zone with a 
band," says Finn, "but making the 
break was very liberating... When 
I started making the album, I was 
basically left to my own devices. I 
wanted to be able to work on it until 
I was satisfied." 
Finn worked on "Try Whistling 

This" in various New Zealand loca-
tions, including Karekare Beach 
(where Crowded House's 1993 album, 
"Together Alone," was made) with 
Jim Moginie of Midnight Oil. "He's an 
old friend of mine, and we had a great 
week writing songs together," he says. 
Four of their collaborations are on the 
record, including the title track. 
While Ayeroff acknowledges that 

Finn may not be a household name 
except to die-hard Split Enz and 
Crowded House fans, he says, "I 
think the cognoscenti of record buy-
ers and people in record stores know 
who he is. I liken this record to when 
Peter Gabriel left Genesis." A stick-
er on the album will remind con-
sumers of Finn's Crowded House 
affiliation, but Strate stresses that 
the artist is by no means trapped in 
the '80s. "What we tried to do was 
hook Neil up with some more con-
temporary people," she says, noting 
the contributions of Soul Coughing 
bassist Sebastian Steinberg; Marius 
De Vries, an alumnus of dance pro-
ducer Nellee Hooper, who produced 
some tracks; and Nigel Godrich, pro-
ducer of Radioheacl's "OK Comput-
en" who remixed some songs. 

"Neil is very highly respected in 
the industry," says Parlophone's 
Wozencroft, "and this is the type of 
album that will appeal to Crowded 
House fans but will also cross many 
barriers." 

In the U.K., the "She Will Have Her 
Way" single will be commercially 
released June 1, but national rock out-
let Virgin Radio began playing it early. 
PD Geoff Holland says, "Crowded 
House have always done really well for 
the station. The stuff Neil's doing now 
is not dissimilar, but I don't think that's 
going to hurt. Crowded House were a 
band that performed Neil Finn songs." 
U.K. retail interest also looks 

strong, especially in the wake of "Re-
curring Dream." Phil Jump, co-owner 
of Badlands, an independent retail and 
mail-order store in Cheltenham, 
Gloucestershire, says, "Crowded 
House [had] a massive fan base; from 
my experience, people seem to buy 
any of their related product. We 
expect to do really well with it." 
Finn will spend time in the U.K. 

and Europe in the coming weeks 
doing promotion, including acoustic 
radio performances and live dates. He 
has already visited Sony's nine U.S. 
branches, performing acoustically. 
Live work begins in late June in Aus-
tralia and New Zealand, followed by 
a six-week U.S. tour starting in mid-
July. Booked by William Morris 
Agency, Finn will also be making 
press and radio station visits. 

NEED CASH? 
WHY WAIT?  
We purchase: 

1 Lottery Payments I Structured Settlements 

1 Royalties 1 Judgements I First Mortgages 
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Woodbridge Sterling Capital, LLC. 
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230 Park Avenue, Suite 360 
New York, NY 10169 

(800)553-3801 
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1. International Buyer's Guide: The worldwide music & video 
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I
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I
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® 
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 1 1 1 1 1 11 

ARTIST MAY 23, 1998 TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

CD 1 6 
* * * NO. 1 * * * 

FUEL 550 MUSIC 68554*/EPIC (7.98 EO/11.98) SUNBURN 

2 3 14 EDWIN MCCAIN LAVA/ATLANTIC 82995/AG (10.98/15.98) MISGUIDED ROSES 

3 2 7 SYLK-E. FYNE GRAND JURY 67551*/RCA (10.98/16.98) RAW SYLK 

4 4 2 FUGAZI DISCHORD 110* (10.98/11.98) END HITS 

5 5 12 JAGGED EDGE so SO DEF 68181/COLUMBIA (10.98 EQ/16.98) A JAGGED ERA 

(-T) NEW > ALLFRUMTHA I PRIORITY 50588* (10.98/16.98) ALLFRUMTHA I 

7 7 9 ALL SAINTS LONDON 828997/ISLAND (10.98 EQ/16.98) ALL SAINTS 

8 9 19 SEVENDUST NT 5730 (10.98/15.98) SEVENDUST 

(I) 13 4 ELVIS CRESPO SONY DISCOS 82634 (8.98 EO/14.98) SUAVEMENTE 

10 8 13 BEENIE MAN SHOCKING VIBES 1513*NP (9.98/14.98) MANY MOODS OF MOSES 

(a) NEW 11. MARK WILLS MERCURY (NASHVILLE) 536317 (10.98 EO/16.98) WISH YOU WERE HERE 

(n) 18 19 AVALON SPARROW 51639 (10.98/15.98) A MAZE OF GRACE 

CM 27 33 ALEJANDRO FERNANDEZ • SONY Discos 82446 (9.98 Ean4.98) ME ESTOY ENAMORANDO 

14 11 43 MICHAEL PETERSON • REPRISE (NASHVILLE)46618/WARNER BROS. (NASHVILLE) (10.98/16.981 MICHAEL PETERSON 

15 6 3 ROY D. MERCER CAPITOL NASHVILLE 94301 (7.98/11.98) HOW BIG'A BOY ARE YA? VOLUME 4 

(El 35 5 ALEJANDRO SANZ WEA LATINA 20281 (8.98/13.98) MAS 

(a) 46 11 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS SONY DISCOS 82635 (8.98 E0/14.98) INOLVIDABLE 

18 10 3 THE URGE IMMORTAL 69152/EPIC (10.98 EQ/16.98) MASTER OF STYLES 

19 17 2 MANNY MANUEL MERENGAZO 82222/RMM (8.98/13.98) ES MI TIEMPO 

20 12 52 LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 

CM 25 6 HARVEY DANGER suisitiumon 556000ASLAND (10.98 E0/14.98) WHERE HAVE ALL THE MERRYMAKERS GONE? 

22 16 33 THE KINLEYS EPIC (NASHVILLE) 67965/SONY (NASHVILLE) (10.98 EO/16.98) JUST BETWEEN YOU AND ME 

23 28 7 GOD LIVES UNDERWATER 1500 540871*/A&M (8.98 E0/12.98) LIFE IN THE SO-CALLED SPACE AGE 

24 23 19 COAL CHAMBER ROADRUNNER 8863 (10.98/15.98) COAL CHAMBER 

la) 30 5 KEIKO MATSUI COUNTDOWN 17775/ULG (10.98/15.98) FULL MOON AND THE SHRINE 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immedi-
ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is 
available. 0 Albums with the greatest sales gains. 0 1998, Billboard/BPI Communications. 

GE, 31 4 RAMMSTEIN MOTOR/SLASH 539901/ISLAND (8.98 EQ/10.98) SEHNSUCHT 

ap 40 4 BLACK LAB DGC 25127/GEFFEN (10.98/16.98) YOUR BODY ABOVE ME 

28 22 12 DAVID KERSH CURB 77905 (10.98/16.98) IF I NEVER STOP LOVING YOU 

29 19 9 JIMMY RAY EPIC 69104 (10.98 EQ/16.98) JIMMY RAY 

30 14 5 DAVINA LOUD 67536IRCA (10.98/16.98) BEST OF BOTH WORLDS 

31 26 57 DAFT PUNK SOMA 426091VIRGIN (10.98/16.98) HOMEWORK 

32 20 13 MONO ECHO 536676/MERCURY (8.98 EO/12.98) FORMICA BLUES 

33 21 7 CLEDUS T. JUDD RAZOR & TIE 82835 (10.98/16.98) DID I SHAVE MY BACK FOR THIS? 

34 33 28 BUENA VISTA SOCIAL CLUB WORLD CIRCUIT/NONESUCH 79478/AG (10.98/17.98) BUENA VISTA SOCIAL CLUB 

35 42 37 DIANA KRALL IMPULSE! 233/GRP (10.98/16.98) LOVE SCENES 

36 32 8 MORCHEEBA CHINA 31020/SIRE (16.98 CD) BIG CALM 

37 15 3 WITCHDOCTOR ORGANIZED NOIZE 904161INTERSCOPE (10.98/16.98) ...A SWAT. HEALIN' RITUAL 

38 24 5 THE SUICIDE MACHINES HOLLYWOOD 162060* (8.98 E0/12.98) BATTLE HYMNS 

39 29 4 CLUTCH COLUMBIA 69113 (10.98 E0/16.98) THE ELEPHANT RIDERS 

40 41 27 KAREN CLARK-SHEARD ISLAND 524397 (10.98 EQ/17.98) FINALLY KAREN 

RE-ENTRY CHARLIE ZAA • SONOLUX 82136/SONY DISCOS (8.98 EO/14.98) SENTIMIENTOS 

42 39 3 MARGARET BECKER SPARROW 51552 (10.98/15.98) FALLING FORWARD 

(-) NEW Ile, MICHELLE TUMES SPARROW 1546/CHORDANT (15.98 CD) LISTEN 

CD RE-ENTRY ALANA DAVIS ELEKTRA 62112/EEG (10.98/16.98) BLAME IT ON ME 

(43) NEW > MAIRE BRENNAN WORD 69143/EPIC (10.98 EQ/16.98) PERGECT TIME 

46 36 6 PULP ISLAND 524492 (10.98 E0/16.98) THIS IS HARDCORE 

47 44 5 JOHN SCOFIELD VERVE 539979 (16.98 EQ CD) A GO GO 

48 45 27 NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE NEW LIFE 43108/VERITY (10.98/16.981 STRENGTH 

(4-§) RE-ENTRY MANDY PATINKIN NONESUCH 79459/AG (10.98/16.98) MAMALOSHEN 

(D RE-ENTRY BONEY JAMES WARNER BROS. 46548 (10.98/16.981 SWEET THING 

PeOPLJL_Al•LJE'er- ISII\IC.S 
BILLBOAR1D'S VVEEKLV COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART • BY DOUG REECE 

CREEPING UP ON YOU: 
With the release of Creeper 
Lagoon's latest album, "I 
Become Small And Go," May 
19 on adventurous indie 
Nickelbag and a Dream-
Works contract tucked in the 

Sweet. Marc Anthony 
Thompson, who records 
under the name Chocolate 
Genius, re-emerges July 
14 with his thoughtful V2 
debut, "Black Music." The 
artist, who recorded two 
albums for Warner Bros. in 
the '80s, won an Obie 
Award last year for his 
musical contribution to the 
play "A Huey P Newton 
Story." The album in-
cludes a few contributions, 
including guest work by 
members of Medeski, Mar-
tin & Wood. 

band's back pocket, the 
world can expect to see plen-
ty more of the Northern Cal-
ifornia indie faves. 
According to the band's 

guitarist/keyboardist/vocal-
ist, Sharky Laguana, 
Creeper Lagoon is looking 
forward to improving its pro-
file. 

"Indie credibility and a 
nickel will buy you a nickel's 
worth of food," observes 
Laguana. "Over the years 
we've played with everybody 
from Pavement to Guided 
By Voices-anybody that's 
ever been called indie. I feel 
two things about the issue of 
credibility. One, it's 
dated. And two, it's 
something indie 
rock just needs to 
get over." 

Considering the 
act's funky aesthet-
ic-it lists a Bic 
lighter and oxygen 
oscillator as instru-
ments, and lead 
vocalist Ian Sef-
chick builds its 
amplifiers from 
scratch-it's no 
wonder there was a 
meeting of the 
minds with Nickel-
bag, which is 
helmed in part by the Dust 
Brothers. 

"They're very open-mind-
ed to trying different things 
with their music," says Dust 
Brother John King, who 
remixed Creeper album cuts 
"Wonderful Love," "Empty 
Ships," and "Dear Deadly" 
"They're not strictly rock-

International Approach. 
Catatonia's album "Inter-
national Velvet" is No. 3 
on the U.K. albums chart 
this issue and will be 
released stateside May 
26 on Vapor Records. 
Following a promotional 
appearance May 28-29 

in New York, the act will hit the road July 30 on the 
H.O.R.D.E. tour. 

REGIONAL HEAT SEEKERS NO.ls 

MOUNTAIN 
AllFrumlha I, MFrundha 

EAST NORTH CENTRAL 
All Saints, All Saints 

WEST NORTH CENTRAL 
The Urge, Master Of Slyges 

PACIFIC 
AllFrumlha I, AttfrumTha I 

'n'roll or dance or analog or 
anything. It's just about 
making music that they 
love." 

Creeper Lagoon's Lagua-
na says the band's low-fi rep-
utation says nothing about its 
willingness to experiment. 

"I feel like we're building 
a Rube Goldberg machine," 
says Laguana, referring to 
the artist known for building 
whimsical but complicated 
mechanical contraptions. 

"Sometimes I think 
NORTHEAST 

Sevendust, Sevendust 

MIDDLE ATLANTIC 
Fuel, Sunburn 

SOUTH ATLANTIC 
Elvis Crespo, Suavemente 

SOUTH CENTRAL 
Roy D. Mercer, How Sig'A Boy In tut *km. 4 

THE REGIONAL ROUNDUP 

Rotating top 10 lists of best-selling itles by new and developing artists. 

EAST NORTH CENTRAL 
1. All Saints All Saints 
2. Fuel Sunburn 
3. Sylk-E. Fyne Raw Sylk 
4. Edwin McCain Misguided Roses 
5. Sevendust Sevendust 
6. Liquid Soul Make Some Noise 
7. Fuguai End Hits 
8. Eve 6 Eve 6 
9. Coal Chamber Coal Chamber 
10. Michael Peterson Michael Peterson 

SOUTH ATLANTIC 
1. Elvis Crespo Suavemente 
2. Manny Manuel Es Mi Tiempo 
3. Alejandro Sanz Mas 
4. Beenie Man Many Moods Of Moses 
5. Jagged Edge A Jagged Era 
6. Edward McCain Misguided Roses 
7. Alejandro Fernandez Me Estoy Enomorando 
8. Jose Luis Rodriguez With Los Panchos Inolvidable 
9. Fuel Sunburn 
10. Mark Wills Wish You Were Here 

our music has a 
similarity in that I 
don't know if it has 
any function, but it 
has a lot of beauty 
and emotion and 
intricacy." 

PHOENIX RIS-
ING: Hoping to 
satiate hometown 
demand and build a 
regional story in 
anticipation of the 
June 30 release of 
Gloritone's new 
album, "Cup Run-
neth Over," Kneel-

ing Elephant/RCA dropped 
the album May 12 in the 
Phoenix area. 
According to RCA VP of 

field marketing/sales Elise 
Kolesky, feedback from 
retailers and eager radio sta-
tions such as KDKB prompt-
ed the label to take aggres-
sive action. 

"It was almost like we 
asked ourselves, 'If we were 
an independent label, what 
would we do?' " says Kolesky. 
"So, basically we decided to 

All Hail The Chief. "El 
President," the forthcom-
ing single from Drug-
store's "White Magic For 
Lovers" album, features a 
duet between the band's 
vocalist Isabel Monteiro 
and Radiohead's Thom 
Yorke. Modern rock sta-
tions WFNX Boston, KITS 
San Francisco, and WHFS 
Washington, D.C., are test-
ing the track. Meanwhile, a 
clip for the song is airing 
on M2 and MTV's "120 
Minutes." The album bows 
June 9 here on Roadrun-
ner Records. 

infiltrate the market and 
seed product before street 
date." 

22 BILLBOARD MAY 23, 1998 



'01 

oga clnaka ooga cln 

A 
PHENOMENON 
IS BORN 
TALK ABOUT A BABY BOOM! 

The Dancing Baby (his friends call him 

Baby Cha Cha) began life in 1996 as a 

demonstration for an animation program, 

and once he hit the internet, baby, did 

he take off! 

Call to order: 973-344-4214 
Be sure to visit tine online Dancing 

Baby Boutique: Jig mr.picider 

MIMMI 

4409 
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Now the official Dancing Baby 

CD is here! 

Created to keep kids and 

their parents dancing in 

the aisles, the full length 

CD contains remixes of 14 classic 

tracks like Sugar Sugar, 1-2-3 Red Light, 

Yummy, Yummy, Yummy, and Chewy 

Chewy. The CD single features 4 

specially-created mixes of Hooked 

On A Feeling by Baby Talk. They're 

guaranteed to shake up your sales! 

THE OFFICIAL DANCING BABY 

CD AND CI) single FROM PPI_ 

THEY'RE 00GA-CHOCK-FULLA FUN! 

Peter Pan Industne, 88 St. Francis St., Newark, NJ 07105 973-344-4214 

e a CD 1998 Peter Pan Records / ASCAP. Manufactured 8 Distribided by PPI Entertainment Group, a Division of Peter Pan Industries Inc.. 83 St. Francis S:., Newark, NJ 07105. All Rights Reserved. ri Copyright 1998 Unreal Pictures, Inc. / Autodesk. Inc. el=1F 
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AL3VS 
ECirTEED 13s/ PAUL vulzrq.A. 

POP 
VARIOUS ARTISTS 

Godzilla—The Album 
PRODUCERS various 
Epic/Sony Music Soundtrax 69338 
The star-studded soundtrack to the long-
awaited monster flick that promises to be 
a summer blockbuster features enough 
new and noteworthy tracks to warrant 
attention as a likely big hit in its own 
right. Starting with the lead single, the 
Wallflowers' note-for-note cover of David 
Bowie's "Heroes," the album includes new 
studio tracks by Rage Against The 
Machine ("No Shelter," the band's first 
recording of an original song since its 1996 
album, "Evil Empire"), Ben Folds Five 
("Air"), and Foo Fighters ("Ji 320")—the 
latter two songs written especially for 
"Godzilla." Inevitably, the soundtrack fea-
tures an entry from the ever-present Sean 
"Puffy" Combs—hence, "Come With Me," 
his puzzling reworking of the Led Zep-
pelin classic "Kashmir" in collaboration 
with Jimmy Page and Rage's Tom Morel-
lo. "Godzilla" also marks the debut of 
Combs rock signing Fuzzbubble and 
includes previously released cuts by Days 
Of The New, Silverchair, Jamiroquai, 
Michael Penn, Joey Deluxe, and Green 
Day, who contributes a remix of "Brain-
stew." A mixed bag with lethal potential. 

* MITCHELL FROOM 

Dopamine 
PRODUCER: Tchad Blake 
Atlantic 83102 
A masterful producer whose touch has 
graced the work of Suzanne Vega, Los 
Lobos, Richard Thompson, Crowded 
House, Soul Coughing, Ron Sexsmith, 
Sheryl Crow, and the Latin Playboys—of 
which he's a member—keyboardist/ 
arranger/composer Mitchell Froom has 
never recorded an album of his own work 
until now (except for an obscure movie 
score). On this project, he uses a rotating 
cast of singers to animate a series of 
quirky instrumentals that reflect a wide 
range of tastes, from loungey, Middle 
Eastern melodies to noisy, industrial loops. 
Highlights include the title track, sung by 
Vega (Froom's wife); Crow's screaming 
"Monkey Mind"; "The Bunny" featuring 
M. Doughty of Soul Coughing; and Mark 
Eitzel's "Watery Eyes." A project that will 
appeal to fans of the participating singers, 
and to music lovers with eclectic tastes. 

THE NEW BROADWAY CAST RECORDING 
The Sound Of Music 
PRODUCER Tommy Krasker 
RCA Victor 63207 
Mary Martin, Maria of 1959. Julie 
Andrews, Maria of 1965. Rebecca Luker, 
Maria of 1998. Though not a legend in the 
Martin or Andrews class (as yet), the enor-
mously talented Luker gets the nod for 
her vocal ability, which is cheerfully on dis-
play in this rich, new Broadway version of 
the Richard Rodgers and Oscar Hammer-
stein classic. This production connects with 
the movie version: It includes two of 
Rodgers' songs for the film (for which he 
wrote both words and music, because 
Hammerstein had died before the film was 
made). The recording of this revival lives 
up to its formidable album predecessors. 

* DON CABALLERO 

What Burns Never Returns 
PRODUCER: Al Sutton 
Touch and Go 185 
Tortoise gets the hype, but Pittsburgh's 
Don Caballero knows not to leave out the 
rock in its post-rock abstractions. The 

SPOTLIGHT 

NIATAW 

NATALIE MERCHANT 
Ophelia 
PRODUCER: none listed 
Elektra 62196 
Throughout her career as the front 
woman of 19,000 Maniacs and in her 
solo work since she left the Maniacs in 
1993, Natalie Merchant has demon-
strated an innate ability to write music 
that is as delicately beautiful as it is 
commercially successful. Her magic 
touch is evident on "Ophelia," her sec-
ond solo album and one that seems 
destined to cement her reputation as 
one of the industry's boldest, most 
vital music makers. From the alluring 
title track (which features moody 
instrumentation and spoken passages 
in various languages) to the folk stan-
dard "When They Ring Them Golden 
Bells" to the irresistibly catchy first 
single, "Kind & Generous," this is a 
multifaceted gem of an album that 
showcases Merchant's skills as a 
sound sculptress in the Brian Wilson 
tradition. As with her solo debut, 
"Tigerlily," this album has tremendous 
cross-format potential. 

follow-up to 1995's monolithic "Don 
Caballero 2," "What Burns Never 
Returns" is a study in industrial-
strength grace, like some archaic 
machine heaving in exorable arabesques. 
The metallic guitars and grinding 
rhythm section interlock with mechanis-
tic precision, yet a very human friction 
shoots sparks of real beauty. Not to 
everyone's taste, certainly, but those 
tired of electronic clichés can turn to the 
sunburst hardcore of "June Is Finally 
Here" for relief. 

SPOTLIGHT 

LENNY KRAVITZ 
5 
PRODUCER: Lenny Kravitz 
Virgin 45605 
With an artist as mercurial as Lenny 
Kravitz, one learns not to expect con-
sistency but, rather, to revel in the 
flashes of genius that each new work 
may bring. On his latest endeavor, 
these brilliant moments are plentiful, 
starting with the funky opener, "Live," 
and culminating with the Seal-like "I 
Belong To You"—a pop gem that could 
turn Kravitz into a crossover phenom-
enon. Until now he has been predomi-
nantly a rocker who has effortlessly 
dabbled in other idioms; Kravitz now 
fully embraces pop, R&B, and funk in 
the manner of Prince at his best. 
Other highlights include "Black Vel-
veteen," "Little Girl's Eyes," and 
"Straight Cold Player," any of which 
could stir up action across a wide 
range of formats, from top 40 to R&B 
to modern rock to AC. A bold album 
that promises to restore some of the 
credibility Kravitz lost after the spotty 
"Circus" album from 1995. 

COUNTRY 
TERRI CLARK 
How I Feel 
PRODUCER. Keith Stegall 
Mercury 314 558 211 
Terri Clark is becoming much more 
focused as a singer and in selecting mater-
ial suitable for her strong voice. She's 
effectively making the transition from 
tough-but-vulnerable chick to a song styl-
ist. In doing so, she still incorporates the 
hardcore country song, such as the Melba 

VITAL REISSUES ® 

JOHN WILLIAMS 
Close Encounters Of The Third Kind 
PRODUCER: John Williams 
REISSUE PRODUCER. Shawn Murphy 
Arista Masters 9004 
When it was released theatrically in 
1977, close on the heels of "Jaws" and 
"Star Wars," "Close Encounters Of The 
Third Kind" cemented Steven Spiel.. 
berg's reputation as a ground-breaking 
director and special-effects pioneer. The 
movie also marked another successful 
collaboration between Spielberg and 
score composer John Williams, who in all 
three of those films showed a singular 
gift for writing themes that have 
remained as indelible in our minds as 
have the images on the screen. Like the 
"Star Wars" trilogy reissued last year, 
the 1998 edition of "Close Encounters" 
contains material that was left out of the 
original LP release because of space con-
straints, resulting in a CD program that 
closely follows the flow of the film score. 
And, ke the "Star Wars" series, "Close 
Encounters" has been remixed and 
remastered from the analog source 

tapes. A soundtrack that retains its vital-
ity a generation after it was written. 

STONEY EDWARDS 
The Best Of Stoney Edwards: Poor Folks Stick 
Together 
PRODUCER: Mke Ragogna 
Razor & 11e 82169 
Stoney Edwards was a distinctive coun-
try voice who never made it big but left 
a singular body of work. As one of the 
few African-Americans to have country 
success, Edwards came to the genre out 
of genuine love for the music. He chart-
ed throughout the '70s, beginning with 
the self-penned "A Two Dollar Toy." He's 
also remembered for "Hank And Lefty 
Raised My Country Soul," "She's My 
Rock," and "Mississippi You're On My 
Mind." After he worked to get on coun-
try radio, ironically, he was banned at 
some stations for the Chip Taylor-
penned "Blackbird (Hold Your Head 
High)," which included the words "coun-
try nigger." Album also includes the pre-
viously unreleased ",Jimmie Rodgers 
Blues." 

SPOTLIGHT 

WYNTON MARSALIS 
The Midnight Blues 
PRODUCER: Steven Epstein 
Columbia 68921 
Most "jazz with strings" albums have 
been noble failures. Even Charlie 
Parker's crossover epiphanies were 
marred by saccharin compromises, and 
the classic "Clifford Brown With 
Strings" isn't immune from ennui. But 
with "The Midnight Blues," Wynton 
Mamas and his crew got it right. 
Sleek and stylish yet showing no lack 
of sinew, it's the finest jazz-plus-strings 
set ever. The album is a sequel to the 
trumpeter's previous outing in the 
genre, 1984's Grammy-winning "Hot-
house Flowers," and although the new 
disc is burdened with insufferable liner 
notes from Stanley Crouch, it surpass-
es the previous milestone on three 
counts. First, Robert Freedman's 
arrangements are even more acute this 
time; second, the "real time" recording 
imbues the performances with an 
immediacy long missing from ballad 
dates. Finally, Manes' playing here is 
astonishing, his slurs and growls lend-
ing his horn an expressive power that's 
nearly vocal. The Rodgers and Hart 
chestnut "It Never Entered My Mind" 
speaks with fresh force, and Gersh-
win's "My Man's Gone Now" is as trag-
ic as it has ever been. The only original 
here—the 12-minute title track— 
shows Marsalis' composing skills in 
their best light. A tone poem of charm 
and ambition, the piece crystallizes the 
American romantic spirit from the big 
city to the bayou. And it epitomizes 
this pearl of an album. 

Montgomery/Leslie Satcher/Larry Cordle 
composition "Cure For the Common Cold 
Overall" and her own ballad "Not Getting 
Over You." Then she graduates to her sul-
try, stormy "Getting Even With The 
Blues" (co-written with Tom Shapiro and 
Chris Waters). Overall, this is a very well-
written album. Vocally, she is blossoming 
in the capable hands of Keith Stegall, one 
of Nashville's more underrated—as well 
as understated—producers. 

R&B 
VOICES OF THEORY 

PRODUCER. Jellybean Benitez 
H.O.L.A. Recordings 119 341 016 
Upon first glance at Voices Of Theory, one 
expects to hear some serious Latin 
grooves. But looks can be deceiving, espe-
cially when the group, whose debut was 
produced by Jellybean Benitez, sounds as 
soulful as K-Ci & JoJo and wears its R&B 
influences—notably Babyface and A11-4-
One—on its sleeves. That's not to say the 
Voices don't show their Latin roots..They 
do, especially on "Dimelo," a Spanish-lan-
guage version of their single "Say It," and 
on "Wherever You Go." Other noteworthy 
tracks include "Get Down," "Somehow," 
"If I Knew" and "Fly Away" Distributed 
by Navarre. 

ALEXANDER O'NEAL 

Lovers Again 
PRODUCERS: Buzz Willis, A an Bellman, Robert "Kool" 
Bell, and Cecil Holmes 
Ichiban/One World 1512 
Alexander O'Neal still sings the same type 
of music that has helped to maintain his 
career, but that isn't necessarily a good 
thing, since today's listeners get bored a lot 
sooner than they used to. While his earlier 
hits, such as "Saturday Love" (1984) and 
"Fake" (1987), connected with the public, 
"Lovers Again" lacks the fire to stir up the 
romantic impulses of the listening audi-
ence. Many of its tracks, such as "Carry 
On," "Our Love," and "Baby Come 'lb Me" 
(a duet with Cherrelle), seem geared to 
radio programs on R&B adult stations. 
Otherwise, this mediocre project will prob-
ably be passed over when it comes to top 40 
and mainstream R&B airplay. 

LATIN 
VÍCTOR MANUELLE 

Ironies 
PRODUCERS: Raman Sanchez, Victor Manuelle 
Sony Discos 82717 
Victor Manuelle, a nbuy handsome, grainy-
voiced salsero from Puerto Rico, follows 
up his breakthrough smash disc, "A Pesar 
De Todo," with another solid, romantic 
album that highlights his underrated 
improvisational talents on such well-craft-
ed tracks as "Hay Cariño," "Se Me Rompe 
El Alma," and "Que Habría Sido De MI." 

CLASSICAL 
* J.S. BACH: CANTATAS FOR ALTO 
Andreas Scholl, countertenor; Orchestre Du Col-
legium Vocale, Philippe Herreweghe 
PRODUCER: Jean-Martial Golaz 
Harmonia Mundi 901644 
Andreas Scholl sang at the Gramophone 
Awards ceremony last year in London 
and caused quite a stir with his Teutonic 
good looks and the disarming purity of 
his countertenor voice. His Gramophone 
Award-winning album of Vivaldi's Stabat 
Mater on Harmonia Mundi is something 
of a contemporary classic, and he has also 
put out a great collection of German 
Baroque lieder and one of old English 
songs, besides soloing in acclaimed 
ensemble recordings of Handel, Schütz, 
Caldara, and Bach. Here, Scholl offers a 
set of Bach's soulful cantatas for alto 
vocal, in league with fine Flemish conduc-
tor Philippe Herreweghe. And as a bonus 
on the initial pressing of the album, 
there's a sampling of Scholl's dis-
cography on a companion disc. Also new 
on Harmonia Mundi: Herreweghe has 
added to his impressive discography— 
which ranges from Monteverdi to 
Mahler—with a mellifluous take on 
Bach's B Minor Mass. 

CONTEMPORARY CHRISTIAN 
* CHRIS EATON 

What Kind Of Love 
PRODUCER: Chris Eaton 
Cadence Communications 46897 
British-born Chris Eaton is one of the 
most talented singer/songwriters in any 
genre of music. He's penned hits for 
everyone from Cliff Richard to Amy 
Grant, and the caliber of songs on this sat-
isfying pop album is a testament to his 
musical gifts. Even people who don't con-
sider themselves fans of contemporary 
Christian music will find themselves 
drawn to Eaton's universally appealing 
odes to life and love. Among the highlights 
are "Old Friends," the Celtic-flavored 
"Boat Of Devotion," the polished pop of 
"Shooting Stars," the rollicking "Ordinary 
People," and the wonderful title cut, co-
written with Grant. A world-class talent 
who, with this fine project, should garner 
well-deserved attention. Contact: 615-646-
7527. 

ALBUMS. SPOTLIGHT: Releases deemed by ;he review editors to deserve special attentior on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
. bons of works by one or more artista PICKS (>): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical 

merit.MUSIC TO MY EARS (JD): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the US, are eligible. Send review copies to Paul Vema, Billboard, 1515 
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W, Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fem Valley Road, Louisville, KY 40219. Other contributors: Iry Lichtman (Broadway/cabaret/N.Y.); Brad Barn-
barger (classicaVN.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age). 
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S \GIS 
ECrITEID BY LARRY FLICK 

POP 
10. ROD STEWART 0oh La La 3 58) 

PRODUCERS: Rod Stewart, Kevin Savigar 

WRITERS: R. Wood, R. Lane 

PUBLISHER: WB, ASCAP 

REMIXER: Chris Lord-Alge 

Warner Bros. 9300 (cassette single) 

Stewart previews his excellent new disc, 
"When We Were The New Boys," with an 
instantly memorable, largely acoustic jam 
that will remind many of the classic 
"Maggie May." A nearly lost nugget 
penned by his former Faces co-horts, Ron 
Wood and Ronnie Lane, the song has the 
laid-back warmth of Stewart's more 
recent recordings, but there's also a 
slightly more aggressive rock undertow 
that will please and retrieve long-lost fans 
of his early material. Soaked with charm-
ing Celtic flavor and anchored by a sweet, 
almost sing-along chorus, "Ooh La La" 
smacks with the multi-format appeal to 
render this a massive, well-deserved 
smash. 

* THE B-52'S Debbie (3:331 

PRODUCERS: The B-52's, Tom Durack 

WRITERS: K. Strickland, K. Pierson, F. Schneider, C. Wil-

son 

PUBLISHERS: EMI-Blackwood/Man Woman Together 

Now!, BMI 

Reprise 9288 (c/o Warner Bros.) (cassette single) 

Is this ditty really about longtime band 
pal Deborah Harry? Possibly, though it 
hardly matters. One of two new record-
ings on the momentarily reunited band's 
forthcoming best-of compilation, "Time 
Capsule: Songs For A Future Genera-
tion," this jam shows the B-52's at their 
most irresistible. Creatively speaking, 
there's nothing particularly new going on 
here—and that should prove to be a 
tremendous draw. The beats are firm 
and pogo-friendly, the guitars rave with 
new-wave vigor, and the vocals are as 
vibrant as ever. As the world begins to 
reignite its love affair with the kitschy 
excess of the '80s, look for the B-52's 
(who will tour the States this summer 
with the Pretenders) to be among its 
first benefactors. 

* OLIVE Outlaw (3:501 

PRODUCERS: Robin Taylor-Firth, Tim Kellett 

WRITERS: R. Taylor-Firth, T. Kellett 

PUBLISHERS: Chrysalis/BMG Songs, ASCAP 

REMIXER: Stephen Jones 

RCA 65467 (c/o BMG) (cassette single) 

With Madonna's mega "Ray Of Light" 
project opening many a previously closed 
pop mind to electronica, the timing is 
perfect for RCA to put some promotion 
muscle behind this fab, if unfairly over-
looked U.K. act. The latest single from 
Olive's glorious album, "Extra Virgin," 
has an easily accessible drum'n'bass 
groove, as well as appropriately lush key-
boards that flesh out the song's memo-
rable melody. Singer Ruth Ann Boyle will 
continue to remind some of Everything 
But The Girl's Tracey Thorn, while oth-
ers will appreciate her creamy alto voice 
and subtly romantic delivery. For added 
pleasure, investigate Stephen Jones' glit-
tery uptempo remix, which could connect 
with punters who prefer a more NRGetic 
sound. 

TAKE 5 I Give (3:27) 

PRODUCER: Veit Renn 

WRITERS: K. Lamb, A. Little, L.J. Pearlman 

PUBLISHER: not listed 

edel 38252 (cassette single) 

D'ya think there's room at radio for just 
one more cutie-pie boy group? Perhaps, 
though the danger of these acts cancel-
ing one another out is perilously high. 
Take 5 comes on like a cross between 
the Backstreet Boys and Hanson on a 
languid pop/funk ditty that balances 

chirpy, prepubescent warbling with 
more mature baritone harmonizing. It 
could prove appealing to the targeted 
female teen audience—if its attention 
can be swayed long enough from the 
dozens of equally competent competi-
tors. 

THE BLENDERS (I Am In Love With The) 

McDonald's Girl 13.1/) 
PRODUCERS: Darren Runt, the Blenders 

WRITER: D. Friedman 

PUBLISHER: Dean Friedman, PRS 

Universal 1307 (cassette single) 
Speaking of boy groups, ya gotta give 
props to the Blenders for not taking them-
selves as seriously as their comtempo-
raries. "(I Am In Love With The) McDon-
ald's Girl" is as goofy as it gets, with lyrics 
like "She is an angel in her polyester uni-
form." Yeah, their vocals are smooth (in 
fact, they're reminiscent of the Osmonds 
circa "One Bad Apple"), but the grabber 
of this single is the lyrics—which demand 
the ear of anyone with a penchant for nov-
elty cuts. 

R&B 
QUEEN LATIFAH Bananas .4 441 

PRODUCER: Marcus DL 

WRITERS: D. Owens, Marcus DL, A. Peaks, G. Crapps 

PUBLISHERS: Queen Latifah/Forked Tongue/Not Him 

Again, ASCAP; Mass Appeal, BMI 

Motown 37463 (cassette single) 

It's been longer than a hot second since 
Latifah served her loyal music fans 
with a new recording. On this first sin-
gle from the long-anticipated "Order In 
The Court," she comes out swingin', fir-
ing off rhymes with a dexterity befit-
ting her experience. She is joined by 
Apache, who gives the song a nice 
bite—as does DJ Butta Fingers, whose 
slippery turntable scratching works 
extremely well against the track's 
booming funk beat and dramatic key-
board flourishes. An easy bet for maxi-
mum R&B—and possibly even top 40— 
radio airplay. 

MICHELIE Hang Tyme (4:06) 

PRODUCER: Reginald Devell Moore 

WRITERS: R.D. Moore, R. Lamb 

PUBLISHERS: Suge/VVB, ASCAP 

Death Row 30248 (cassette single) 
Sharp R&B listeners will remember 
Michel'le as one of the original jeep-soul 
dolls of the early '90s. She made waves 
with fierce tunes like "No More Lies" 
and "Nicety." The Los Angeles-based 
vocalist ends a lengthy break from 
recording with a slinky shuffler that nice-
ly utilizes her flexible technical range and 
saucy style. Although she deserves far 
more than a freak-happy jam that 
explores not much more than a desire to 
"yabba-dabba-do" her man, Michel'le 
makes the most of what she's given, per-
forming with a playful sensuality that 
almost makes you forget the song's silly 
lyrics. Still, producer Reginald Devell 
Moore keeps the synths mighty sweet 
and the groove taut enough to propel this 
track to the top of countless R&B radio 
playlists. 

* REGINA BELLE Don't Let Go (3:05) 

PRODUCERS: Erik "E-Smoo)h" Hicks, Mike Manni 

WRITERS: E. Hicks, R. Belle 

PUBLISHER: not listed 

REMIXER: Erik "E-Smooth" Hicks 

MCA 4172 (cassette single) 
What a pleasure it is to welcome Belle 
back to the front lines of R&B radio. She 
introduces her lovely, highly notable 
MCA debut, "Believe In Me," with a 
seductive, jazz-kissed ballad that illumi-
nates her markedly matured approach 
to lyrics. The track's co-producer, Erik 
"E-Smooth" Hicks, widens its appeal 
with a smoldering remix that empha-
sizes the song's sultry bassline and 
Belle's from-the-gut belting. It also has 
a fresh groove that will likely elevate 
"Don't Let Go" beyond adult-driven 
quiet storm shows into the realm of kid-
die-dominated mainstream jeep-soul 
programming. 

COUNTRY 
Ils› MICHAEL PETERSON When The Bartender 

Cries (3:43) 

PRODUCERS: Robert Ellis Orrall, Josh Leo 

WRITERS: M. Peterson, H. Davis 

PUBLISHERS: Warner-Tamerlane, BMI; Boat Money/Song 

Matters/Famous, ASCAP 

Reprise 9242 (c/o Warner Bros.) (CD promo) 
Peterson's first three singles have been 
smashes, and this one should easily con-
tinue the momentum, as it's one of the 
most-talked-about tunes on his stellar 
debut album. It boasts one of the best 
hooks to be found in a country song in 
recent memory: "You know you're in trou-
ble when the bartender cries." It's a 
heart-wringer but it ends on a positive 
note. (Could this signal a new era of 
drinldn' songs?) Peterson delivers his 
most poignant performance to date on this 
song, spotlighting subtle vocal nuances 
not evident on previous singles. To say 
"When The Bartender Cries" will be an 
out-of-the-box hit seems like an under-
statement. 

LISA BROKOP How Do I Let GO (3:34) 
PRODUCERS: Paul Worley, Dann Hutt 

WRITERS: K. Taylor-Good, L. Brokop 

PUBLISHERS: W.B.M./K. Taylor-Good, SESAC; WB, 

ASCAP 

Columbia 78871 (c/o Sony) (CD promo) 

Brokop has one of the strongest, clearest, 
most emotional sets of pipes to emerge 
from a country label in years. There's no 
denying her incredible vocal presence, but 
what makes her upcoming Columbia col-
lection so stunning is that she's also found 
her voice as a songwriter—as demonstrat-
ed on this fine single co-written with 
Music Row veteran Karen Taylor-Good. 
This beautiful ballad about coping with 
lost love deals with a familiar, frequently 
explored topic in country music. But what 
makes this record work is the simple, 
direct honesty in the lyric and the aching 
resignation in Brokop's delivery. With the 
able assistance of producers Dann Huff 
and Paul Worley, Brokop seems to have 
finally arrived, and this fine single is the 
perfect vehicle to show her gifts to coun-
try radio. 

* GEORGE JONES Wild Irish Rose 14:401 

PRODUCERS: Buddy Cannon, Norro Wilson 

WRITER: B. Braddock 

PUBLISHERS: Sony/ATV Songs/Tree, BMI 

MCA 72038 (CD promo) 
OK, so this song is depressing. It's heart-
breakingly sad and not in step with the 
glossy production and nursery rhyme 
lyrics that pass for country hits these 
days. But life is not always uptempo. Real-
ity used to be the backbone of country 
music, and no one can deliver a healthy 
dose of reality better than the master him-
self: George Jones. Penned by Bobby 
Braddock (who co-wrote Jones' massive 

"He Stopped Loving Her Today"), this is a 
tale of a war veteran who becomes home-
less, battles the bottle, and ultimately 
loses the battle. This is the kind of weeper 
that used to be a country music staple. 
Kudos to MCA for continuing to take 
Jones' singles to radio. It's an uphill fight, 
but true artistry may eventually win 
again. 

DANCE 
SHAWN CHRISTOPHER Sweet Freedom 8321 

PRODUCER: Eric Kupper 

WRITER: R. Temperton 

PUBLISHERS: Almo/ApriVRodsongs/U.A., ASCAP 

REMIXERS: Eric Kupper, Richie Jones, Dave Auder, Mark 

Lewis, Ian Rich, Mau Mau 

4-Play 1010 (CD single) 

Veteran club diva Christopher resurfaces 
with what could prove to be her biggest 
hit since "Don't Loose That Magic" and 
"Another Sleepless Night." She embraces 
Michael McDonald's pop hit with a soulful 
flair and a healthy dose of gospel energy 
Eric Kupper's richly layered production 
bounces with a nice blend of house author-
ity and hi-NRG pep. An army of cutting-
edge remixers has been enlisted to rebuild 
the song to fit a variety of club and radio 
formats. While none duplicate the zest of 
Kupper's version, Richie Jones comes 
mighty close with an expansive interpreta-
tion that pumps with forceful percussion 
and bit more R&B flash. Contact: 310-657-
5285. 

AC 
LIONEL RICHIE Time (4:141 

PRODUCERS: James Anthony Carmichael, Lionel Richie 

WRITER: L. Richie 

PUBLISHER: not listed 

Mercury 417 (do PolyGram) (cassette single) 

This is the single that Richie's patient fans 
have been hoping for. It doesn't recast him 
as jeep daddy or anything silly and age-
inappropriate. Rather, it is a simple, 
engaging ballad that allows the venerable 
artist to prove that he's still a highly profi-
cient tunesmith and fine vocalist. The title 
track to a solid, commercially viable new 
album, "Time" gets much of it,s motion 
from a subtle yet insinuating rhythm sec-
tion and its hook from a mildly assertive 
funk guitar line. They add up to a widely 
appealing single that will strike a most 
responsive chord with AC and top 40 radio 
programmers in search of a comforting, 
familiar voice. 

PATTY GRIFFIN One Big Love (3.51) 
PRODUCER: not listed 

WRITER: not listed 

PUBLISHER: not listed 

AM 00666 (cassette single) 
The attack of Lilith-leaning female trou-
badours continues with the onset of Grif-
fin and the first single from her forthcom-

NEW & NOTEWORTHY 

REISS Boom Bye Yac (4:30) 

PRODUCER: Craig Kafton 

WRITERS: C. Kafton, Reiss, D. Harry, C. Stein 

PUBLISHER: not listed 

REMIXERS: Greg Padula, Craig Kafton 

Mercury 410 le/o PolyGram) (cassette single) 

MMMM ... you can almost feel rays of 
sunlight coming from your speakers as 
this warm reggae/funk shuffler 
unfolds. With a raspy rap style that 
fondly recalls Tone Lifie, newcomer 
Reiss flexes appealing rhymes atop a 
groove that's coated with a sticky key-
board lick lifted from "Die Young Stay 
Pretty" by Blondie. His performance 
is nicely contrasted by guest toaster 
Miehie Mee, who brings a Patra-like 
aggression to the track. Tailor-made 
for pop and rhythm-crossover radio 
formats, "Boom Bye Yae" is strength-
ened by a spree of remixes by produc-
er Craig Kafton and remixer Greg 
Padula that swerve from rattling trip-
hop to beefy house. Regardless of your 

stylistic preference, expect to be jam-
min' to this one well into the summer 
season. 

DEF SQUAD Full Cooperation (3:32) 
PRODUCER: not listed 

WRITERS: E. Sermon, R. Noble, K. Murray, H. Ousley 

PUBLISHER: not listed 

Def Jam 225 (cassette single) 

"Dill Cooperation" isn't the first time 
Keith Murray, Erick Sermon, and 
Redman have collaborated on wax, but 
it is the first time the trio has formally 
recorded as the new group known as 
Def Squad. Though the single offers 
nothing new from the funk triad, it is 
the manipulation of each artist's 
expertise that makes this track a 
potential hit. Sermon creates yet 
another salacious production, while 
Redman and Murray spew their 
metaphorically rich wordplay through-
out the track. Their first full-length 
disc, "El Niño," hits stores June 30. 

ing "Flaming Red" collection. She 
deserves credit for sidestepping the pot-
hole of self-indulgent poetry, opting 
instead to travel a road paved with clever, 
often amusing words of love that contrast 
the girlish squeak of her voice. She seems 
to be having a blast as she rips into an 
arrangement of surprisingly urgent 
midtempo beats and tightly interwoven 
electric and acoustic guitars. An essential 
programming item for triple-A and AC 
stations, this gem should also get a close 
listen from mainstream rock radio 
tastemakers. 

ROCK TRACKS 
1110. THE SMASHING PUMPKINS Ada Adore (4:20) 
PRODUCERS: Billy Corgan. Brad Wood 

WRITER: B. Corgan 

PUBLISHERS: Chrysalis Songs/Cinderful, BMI 

Virgin 13066 (cassette single) 

Starved for a new taste of the Smashing 
Pumpkins? Well, the wait is finally over. 
Billy Corgan and company preview their 
long-anticipated album with a percussive, 
almost anthemic jam that bodes well for 
the rest of the project. Corgan's angst-rid-
dled voice is put to fine use here, as he 
rants through a meticulous arrangement 
that builds a firm bridge between '70s-era 
rock and modern-day grunge. Expect 
instant airwave saturation. 

* THE MURMURS La Di Da (no timing listed) 
PRODUCER: Matthew Wilder 

WRITERS: Franglen, Lupino, Grody, Harley 

PUBLISHER: not listed 

MCA 4076 (CD promo) 

Enough fooling around. It's time for rock 
radio to transform this adorable female 
twosome into the mega-stars they should 
have become several years ago. "La Di 
Da" previews the album "Blender" and 
matches the act with red-hot producer 
Matthew Wilder, who manages to spruce 
up and commercialize their sound without 
obliterating their kitschy charm. Their 
giddy vocals and playful lyrics work quite 
nicely amid a swirl of fluid electric guitars 
and butt-shaking beats. You won't be able 
to shake the chorus after one listen—and 
isn't that the mark of a single that should 
be on every station in the land? Well... 
isn't it? 

* THE ELECTRIC BUSHMEN Daddy's Gone (no 

finung hsted) 

PRODUCERS: Johnny Cock, Rob Jennings, the Electric 

Bushmen 

WRITER: M. Fracciolla 

PUBLISHER: not listed 

Out of the Cradle 8888 (CD cut) 

Lead by charismatic singer/tunesmith 
Matt Facciolla, the Electric Bushmen 
stride toward a deserved national break-
through with an infectious, guitar-laden 
cut that's fondly reminiscent of rock radio 
staples matchbox 20 and Marcy's Play-
ground. Facciolla brings a far more earthy, 
seen-it-all vocal quality to the table, 
anchoring a well-constructed song that 
combines haunting lyrics with a head-bob-
bin' backbeat and a harmony-soaked cho-
rus that sticks to the brain like candy. It's 
one of 15 fine cuts on the band's home-
made album, "Sink." Be among the first to 
seek it out. Contact: 212-421-6360. 

VIXEN Shut Up (4:04) 
PRODUCERS: Vixen 

WRITERS: J. Gardner, G. Stile 

PUBLISHER: not listed 

CMC International 87257 (c/o BMG) (cassette single) 

Bet you've been wondering where this 
'80s-era metal girl group has been hiding. 
Well, wonder no more. It returns with a 
crunchy rocker that invites listeners to a 
world where time has apparently stood 
still. There's nary a trace of the quasi-punk 
or industrial drama that has fueled the 
comebacks of Vixen's headbanging compa-
triots. Previewing the album "Tangerine," 
"Shut Up" is pure swagger, replete with 
showboating guitar riffs, air-punching 
beats, and crowd-ready chorus chants. 
Despite this song's primitive, hip-swaying 
charm, it's hard to say if people will care 
beyond college-level metal shows. 

SINGL ES  PICKS( >): New releases with the greatest chart potential. CRITICS CHOICE (*): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musica merit. NEW AND NOTEWORTHY: Highlights new and 

developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send 

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.) 
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HOME VIDEO 
BY CATHERINE APPLEFELD OLSON 

THE BEST OF THE SIMPSONS 
Twentieth Century Fox Home Entertainment 
50 minutes each, $9.98 each or $24.98 for three 
tape boxed set 
This third installment in Fox's "Simp-
sons" video collection comes from 
Springfield to your living room. Series 
creator Matt Groening hand-picked 
these six uncut episodes; each tape con-
tains two shows and several classic 
"Simpsons" shorts from "The Tracey 
Ullman Show," where Bart and the fami-
ly got their start in 1986. Longtime fans 
will have fun playing the "remember the 
time ..." game, which features such 
memorable story lines as the one where 
Bart gets hit by a car driven by Mr. 
Burns but Homer manages to botch his 
chances for the $1 million insurance set-
tlement. Then there's the episode in 
which Homer consumes "deadly" blow-
fish venom while eating sushi and thinks 
he has only 24 hours left to live and 
sleep. In another episode, the Simpsons' 
TV breaks, and the family is forced to 
converse with one another. 

THE X-FILES 
Twentieth Century Fox Home Entertainment 
95 minutes each, $14.98 each or $39.98 for three-
tape boxed set 
With the movie "The X-Files" slated to 
open in just a month, interest in the TV 
series has spiraled beyond its sizable 
cult audience. These episodes from the 
show's third season should have no 
trouble attracting both fans clamoring 
for anything "X-Files" and curious 
onlookers new to the show. The profes-
sional and personal webs surrounding 
agents Fox Mulder and Dana Scully get 
complex at times, and these tapes serve 
as a nice refresher course. As was the 
ease with Fox's two previous "X-Files" 
video collections, each tape includes an 
introduction by series creator Chris 
Carter, who provides insights about 
each episode and some personal anec-
dotes. 

EXPLORING AMERICA'S RIVERS AND LAKES 
Acorn Media 
50 minutes, $19.95 
This inviting travelog hits retail shelves 
just in time to be consumed by the 
countless number of consumers plan-
ning summer vacations. As much a his-
torical journey as a geographical one, 
the tape explores spectacular water-
ways and explains their places in Amer-
ican history. The tape meanders from 
the Wisconsin River (still home to the 
Winnebago tribe of American Indians) 
to the explorations of Meriwether Louis 
and William Clark, the construction of 
the Erie Canal, the role of rivers in the 
1849 California gold rush, and more. 
Interviews with historians provide con-
text as well as a sense of what visitors 
will find at each featured river or lake. 
Contact: 800-474-2277. 

ANCIENT ALIEN 
Odyssey Productions/SMV 
45 minutes, $14.98 
Cutting-edge computer animation keeps 
flowing from Odyssey Productions and 
SMV's "The Mind's Eye Presents" 
series. This time around, the artists' pri-
mary muse is the timeless nature of 
myth. While this theme may be lost on 
the casual observer, the video contains a 
proliferation of "big" topics such as what 
appear to be DNA chains, vast ocean-
scapes, and gravity-defying creatures 
that look like they were carved out of 
Stonehenge. The 10 segments are set to a 

score of electronic trance music from 
indie label Waveform Records. In July, 
the label will release the 'Ancient Alien" 
soundtrack, and Odyssey plans a host of 
Internet and in-store cross-promotions 
for the video and album. 

SOUTH PARK 
Warner Home Video 
56 minutes, $14.95 
The animation is as crude as the jokes, but 
this Comedy Central sleeper hit is bound 
to be a killer at retail. The adventures of 
foul-mouthed youths Stan, Kyle, and Cart-
man, as well as the often dead Kenny, are 
now legendary and creators Trey Parker 
and Matt Stone are the hottest animators 
since Matt Groening of "The Simpsons." 
Wisely, Warner has rushed out six 
episodes of the series to capitalize on the 
millions of people who have heard about 
"South Park" but don't get Comedy Cen-
tral. In "Cartman Gets An Anal Probe," 
aliens abduct Kyle's baby brother Ike and 
leave Cartman with a problem that would 
make even Mulder and Scully of "The X-
Files" chuckle. The resolution is as ridicu-
lous as the plot, but it's hilarious. In terms 
of adult-driven animation, "South Park" 

takes up were "The Simpsons" left off. 
Also available are "Volcano," "Weight 
Gain 400," "Big Gay Al's Big Gay Boat 
Ride," "An Elephant Makes Love To A 
Pig," and "Death." 

THE MIKE DOUGLAS SHOW WITH JOHN 
LENNON AND YOKO ONO 
Rhino Home Video 
Approximately 375 minutes, five-tape set, $99.95 
From Feb. 14-18, 1972, John and Yoko co-
hosted "The Mike Douglas Show," and 
daytime television has probably never 
seen a more eclectic group of guests. On 
day three, the couple booked a macrobi-
otic cook, a biofeedback expert, the direc-
tor of the Peace Corps, and Chuck Berry. 
Beatle fans expecting an all-out jam ses-
sion will be disappointed, but Berry and 
Lennon performing "Johnny B. Goode" 
and "Memphis" are great. The only sour 
note is Yoko singing "Sisters 0 Sisters," 
and there is a laughable spoken-word 
performance by Douglas. There's also a 
music video of "Crippled Inside" from the 
"Imagine" album, featuring a cameo by 
the late Andy Warhol. The music portions 
are entertaining, but the talking-head 
guests are pretty dull. Still, the interac-

tion between John and Yoko offers a lot 
of insight into why their marriage 
worked so well. 

ENTER*ACTIVE 
BY DOUG REECE 

ROCKTOONS 
www.rocktoons.com 
For a site that prides itself on being 
"non-productive" and having "no real 
purpose in the world," Rocktoons is quite 
entertaining. An image library focusing 
primarily on original artwork of rock 
bands, the site features artistic rendi-
tions of today's most popular bands 
drawn by both site maintainers and fans. 
Other features include an archive of 
older cartoons, a "Bulletoon" board 
through which users have a forum for 
"publishing their meaningless thoughts," 
and the opportunity to vote for their 
favorite submissions. Rocktoons boasts a 
design philosophy of "no frames, no 
applets, no problems." But don't let that 
fool you. The design is slick and imagina-
tive, even though the only software 

SATURDAY NIGHT FEVER 
Music and lyrics by the Bee Gees 
Directed and choreographed by Arlene Phillips 
Produced by Robert Stigwood, Paul Nicholas, and David 
Ian 
Starring Adam Garcia, Anita Louise Combe, Tara Wilkin-
son, and Simon Greiff 
London Palladium 

There are two inextricably 
linked cultural cinematic icons of 
the late '70s: "Saturday Night 
Fever" and "Grease," both starring 
John Travolta, both with multi-
platinum soundtrack albums, both 
featuring songs written by the Bee 
Gees, and now, both returning to 
our consciousness. 

In March, Paramount Pictures 
rereleased "Grease," and its sound-
track sits atop Billboard's Top Pop 
Catalog chart, and with a specta-
cle of color, flares, and perms, 
"Saturday Night Fever" is the 
newest musical to open at the leg-
endary London Palladium. 
While "Grease" began as a stage 

musical and was reborn on the sil-
ver screen, "Fever" follows in the 
footsteps of other film-to-stage 
translations, such as "Meet Me In 
St. Louis," "Sunset Boulevard," 
and "Carrie." 

"Grease" and "Saturday Night 
Fever" have many common 
threads, but their stories and his-
tories are fundamentally different. 
We enjoyed "Grease" in 1978 be-

cause it was a campy, humorous, 
nostalgic look back at the fabulous 
'50s, as opposed to "Saturday 
Night Fever," which was vital for 
the moment. 

If we didn't personally know 
about the lives portrayed by the 
characters in "Saturday Night 
Fever," we knew people who did, or 
at the very least we read about 
them in New York magazine, where 
the story that inspired the movie 
was first published. 
But unlike "Grease," with its 

ON *STAGE 

built-in fun and nostalgia, "Satur-
day Night Fever" wasn't about a 
bunch of carefree high school bud-
dies whose lives were straight out 
of the Archie comic books. 
On the other hand, no one is like-

ly to walk into "Saturday Night 
Fever" expecting great drama. 
With a score full of No. 1 hits like 

"Stayin' Alive," "Night Fever," and 
"How Deep Is Your Love," this pro-
duction is one of the few shows 
where people will walk into the the-
ater humming the songs. 
Any actor stepping into the lead 

role of Tony Manero would have big 
boogie shoes to fill, and no one 
could expect us to forget Travolta's 
intense portrayal. But Australian 
actor Adam Garcia has the audi-
ence in his pocket from the open-
ing scene, in which a miniaturized 
Verrazano Bridge rises and he's 
alone in the spotlight, striking that 
stance, legs apart, one hand on his 
hip, the other hand pointing to the 
sky. Later, in his bedroom, he 
removes his shirt, which elicits 
screams from the female audience 
members. 

But Garcia's real strength is his 
dancing, and fortunately there's 

plenty of it. Credit for all the en-
thralling dance numbers goes to 
director/choreographer Arlene 
Phillips. 
There should even more dancing 

because it would leave less time for 
the paper-thin book and the less-
than-substantial characters. 

It's fun to watch these people 
dance, but it's hard to care if 
they're joyful, angry, or suicidal. 
Only once, in a touching scene on a 
bench overlooking the Verrazano 
Bridge, do the two leads seem like 
three-dimensional humans. 
The songs are always worth 

revisiting, and Bee Gees favorites 
from the film like "Jive Talkin'" 
and "You Should Be Dancing" are 
well-represented. The score has 
been augmented with other tunes 
from the brothers Gibb, like 
"Tragedy" and "What Kind Of 
Fool," the latter a hit for Barbra 
Streisand and Barry Gibb. 
Two new songs ("It's My Neigh-

borhood" and "First And Last") 
written by Barry, Maurice, and 
Robin have been added, and a solo 
Garcia performs "Immortality," 
which is on Celine Dion's "Let's 
Talk About Love." Garcia's singing 
prowess is fully realized in this act 
two penultimate number. 
Anita Louise Combe is solid in 

the lead female role of Stephanie 
Mangano, and she and Garcia get 
exceptional support from Tara 
Wilkinson as Annette and Simon 
Greiff as Bobby C. 
A single of Garcia's "Night 

Fever" was released on Polydor in 
the U.K. May 5 to coincide with the 
show's opening night. The ensem-
ble hasn't gone into the recording 
studio yet, but this is a critic-proof 
show that will run into the next 
century, so expect an album by 
summer. 

FRED BRONSON 

requirement is "any browser written 
within the last few years." Laced with 
just a tinge of sardonic wit, Rocktoons is 
a humorous and entertaining site worth 
checking out. 

MLB 99 
Sony Entertainment 
Sony PlayStation 
"MLB 99," the latest fix for baseball 
junkies, packs an addictive, adrenaline-
soaked wallop. Even before users get to 
their first exhibition game, they have 
the option to compete as a major league 
hopeful in spring training. This new fea-
ture tracks players' progress, and if 
they have the right stuff, they get called 
up to the show. Don't get too comfort-
able, though, or you could find yourself 
back riding pine in spring training. Of 
course, there's a lot more to "MLB 99." 
The improved graphics are more than 
just hype, and Sony has applied its 
"total control" feature for highly 
advanced batting and fielding options. 
This game chews up and spits to the dirt 
competing games like Electronic Arts' 
"Triple Play 99." 

BLASTO 
Sony Entertainment 
Sony PlayStation 
Console game users can't get enough 
smart aleck superheros these days, and 
the wise-cracking, muscle-bound Blasto 
(voiced by "Saturday Night Live" alum-
nus Phil Hartman) is perfectly suited to 
come to the rescue. In many respects, the 
game answers the call and is full of sly 
surprises, with an abundance of cleverly 
animated villains with weapons that are 
wonderfully destructive. The biggest 
downside of "Blasto" is its early levels, 
which—though challenging—are repeti-
tive and frustrating. As a result, it takes 
some digging to get to the heart of this 
title. 

AUDIO BOOl<S 
BY TRUDI MILLER ROSENBLUM 

STILL ME 
By Christopher Reeve 
Read by the author 
Random House Audioboes 
3 hours (abridged), $18.95 
ISBN 0-375-40281-0 
It's no overstatement to say that Reeve's 
autobiography is among the most life-
affirming audiobooks ever published. 
Best known for his "Superman" role, 
Reeve had an active life outside of acting 
and always wanted control. The fact that 
such a man suffered an injury that left 
him a quadriplegic and dependent on oth-
ers for his care is tragic beyond belief. In 
this riveting audio, Reeve honestly and 
courageously details his accident and its 
aftermath. When he first learned the 
extent of his condition, he briefly consid-
ered turning off his life support. But his 
wife, Dana, told him she was with him for 
the long haul. "You're still you," she said, 
with no hint of hesitation or obligation. 
Reeve says if he had sensed any, he might 
not have been able to go on. Instead, he 
battled back from despair. He says he 
asked not "What kind of life can I have?" 
but "What kind of life can I build?" From 
his ongoing struggle with physical thera-
py—which gradually let him breathe for 
short periods without his ventilator—to 
his activism and directing debut, Reeve is 
a shining example of a person who has 
refused to be defeated. This audiobook 
also covers details of his troubled child-
hood and life before the accident. After 
overcoming the trauma of his parents' 
divorce, Reeve attended Juilliard, where 
one of his classmates was Robin Williams. 
Reeve made his mark in the theater and 
eventually made it big in Hollywood. This 
intimate audio forum is perfect for 
Reeve's story. Listening to his quiet, 
truthful voice against the soft hiss of the 
ventilator in the background is powerful 
indeed. 

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los 
Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218 
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A 'Freak' Outing. Teddy Riley recently hung up his producer groves to direct 
the video fo • Nutta Buttas debut single, "Freak Cut." Nutta Butta is signed to 
Riley's La' Man Records. Pictured, from left, are Ri ey and director of photogra-
phy Troy Smith. 

Forte Stakes Out His Own Camp 
RuffhouselColumbia Artist Looks To Establish Own Identity 
BY SHAWNEE SMITH 
NEW YORK—Though he gained 
notoriety for collaborating on vari-
ous Fugees projects—the Fugees' 
"Cowboys," Wyclef Jean's "We 
Trying To Stay Alive," and Lauryn 
Hill's "Sweetest Thing" remix— 
Refugee Camp All-Star John Forte 
is blazing his own trail with his solo 
album, "Poly Sei." 
Set to street internationally 

June 23 on Ruffhouse/Columbia, 
the project flaunts a more street-
oriented flavor than previous 
Fugees-affiliated sets. 

Living Legends Fetes Industry Pioneers 
O'Neal Makes More Music For 'Lovers' 

LEGENDS LIVING: The sixth annual Living Leg-
ends Awards dinner, held at the Impact SuperSummit 
conference April 29 in Reno, Nev.. honored the contri-
butions of such music industry pioneers as Henry 
Allen, one the first black VPs and senior VPs at 
Atlantic Records (U.S.); Willie J. Barney, owner of 
Barney's One Stop Records in Chicago; Eula Mae 
Hatter, veteran gospel-show host at WXOK Baton 
Rouge, La.; "Diamond" Jim Sears, who began his 
career as one of black radio's first salespeople; Win-
ston "Buzz" Willis, who created RCA Records' first 
black music division; and Violet Brown, R&B music 
buyer for the Wherehouse retail chain since 1985. 
Kedar Massenburg, CEO 

of Kedar Entertainment and 
senior VP of Universal Rec-
ords, who also served as din-
ner chairman, says there are 
already plans to start a Liv-
ing Legends concert series 
in which artists would donate 
a portion of their perfor-
mance fee to the charity. 
Massenburg, who also 

was Impact's conference 
chairman, says the proceeds 
will go to the Living Legends Foundation. Ultimately, 
his goal is to get In's peers to assist a great cause. In 
addition, Massenburg wants to help them realize that, 
like some veteran artists that the foundation has 
helped, they too could end up in need at some point in 
their lives. "Right now, it's for the older people, but Pm 
trying to get younger people involved," he says. 

()'NEAL'S BACK: Alexander O'Neal's seventh 
album, "Lovers Again," will be released Tuesday (19) 
by Iehiban Records/One World Entertainment. The 
singer worked with Nick Mundy, Dennis Charles, 
Ronnie Wilson, and Pele Kazir & B-Cube on the 
project. In 1984, he worked with Jimmy Jam and 
Terry Lewis on his self-titled debut on Tabu/CBS 
Records, garnering the hit single "Saturday Love." 
His second album, "Hearsay," offered such classic 
club anthems as "Fake," which gave a reality cheek 
to women who changed such things as hair length and 
eye color to be considered attractive to men. The new 
album is loaded with ballads and midtempo romantic 
songs similar to Luther Vandross. "Baby Come To 
Me," his duet with Cherrelle, is a decent effort but is 
no match for James Ingram and Patti Austin's orig-
inal version. "Grind," "Body Talking," "Our Love," 
and "Sneakin' " are among the more noteworthy 
tracks on the album. 

The  
Rhythm 
and the 
Blues 

by Anita M. Samuels 

5 

MTV'S REAL DEAL: Shopping demos and camping 
out in front of clubs or—heaven forbid—a record exec-
utive's door in an attempt to garner a record deal still 
isn't a "paid" full-time job. However, MTV is making 
those "dues-paying" efforts somewhat easier, via the 
TV pilot "The Real Deal," for young, unsigned R&B 
music performers of all nationalities. The show offers 
a "behind the scenes" look at the audition process that 
will culminate in "The Real Deal Showcase" (the very 
same one that catapulted such acts as Brandy, Karen 
White, and Take Six into the limelight). Similar to the 
format of MTV's "The Real World," the pilot was cre-
ated to give a bird's-eye view of the lives of unsigned 

singers and songwriters and 
the paths they take to gain 
notoriety. 
The auditions are open to 

14- to 28-year-olds who are 
"record deal" ready. 

LATIN HIP-HOP: Extend-
ed club mixes of Wyclef 
Jean's "Guantanamera" and 
Will Smith's "Miami," both 
of which are Latin-influ-
enced, are prominently fea-

tured on the Columbia compilation "Latin Mix USA," 
due June 16. Other artists on the album include Ricky 
Martin, Shakira, the Blackout Allstars, Deep Latin 
Groove, Albita, Chayanne, Monica Naranjo, Mere-
booty Girls, Fey, Robi Rob's Clubworld Featuring 
The Wepaman, and Lorena Martinez. 

WHO'S WHO AMONG THE NEW: The latest slew 
of notable new acts set for release this summer in-
cludes TyTese (RCA); Honey, Nutta Butta, and Mike 
Etheridge (Lir Man Records); Dejah (Un-D-Nyable 
Records); Debelah (Motown); and Tami Davis (Red 
Ant). Expect to see Case, D'Angelo, and A Tribe 
Called Quest resurface this summer. 

HERE AND THERE: The legendary Temptations 
plan to release "Phoenix Rising Temptations 4ever," 
their 54th album, on Motown in September ... Aaron 
Hall has switched his management from Anthony 
D'Amato to Abandon Entertainment in New York, 
which will work with Hall on his upcoming MCA 
release, "Inside Of You." The company is also seeking 
opportunities for Hall in film and theater, as well as 
increasing his guest appearances on other artists' hip-
hop and R&B projects. The album, which will be re-
leased this summer, was produced by Emanuel Seal, 
Malik Pendleton, and Hall. 

FORTE 

"Of course, people are going to 
assume that because I'm in the 
Refugee Camp, ["Poly Sci" is] 
going to be in the same vein . . . 
light but serious, danceable and 
commercially accepted," says 
Forte. "But lyrically I've always 
kept my ear to the street because 

that's [what] I 
relate to." 
Raised in the 

Brownsville sec-
tion of Brooklyn, 
N.Y., listening to 
the likes of Nina 
Simone and 
Sarah Vaughan, 
Forte was edu-
cated in New 
York public 

schools before attending Exeter, a 
preparatory high school in New 
Hampshire, where he was trained 
as a classical violinist. 
He titled the set "Poly Sei" to 

speak to the balancing act he often 
performs between his street back-
ground and academic training. 

"John's got the science of the 
streets and the science of the 
mind," says Demmette Guidry, 
senior VP of the black music divi-
sion at Columbia Records Group. 
"It's like the whole album is a mix-
ture of dual personalities. He's got 
the DMX track ["We Got This"], 
'Hot,' and the Fat Joe track ["They 
Got Mel that's bumping for the 
streets, and on a whole other [level] 
he's got 'God Is Love God Is War,' 
which we can market to rap alter-
native and R&B [audiences]." 
The album's first single, "Nine-

ty Nine (Flash The Message)," 
which was serviced to radio the 
first week of May, interpolates the 
chorus of the '80s hit "99 Luftbal-
Ions" by German group Nena. The 
chorus on the album version is sung 
by fellow Fugees affiliate Jeni Fuji-
ta, but, according to Julie Bor-

chard, VP of international at 
Columbia, per Sony Germany's 
request, Forte is slated to rerecord 
the single with the original vocal-
ist for higher visibility. 
The single received 133 spins for 

the week ending May 10, according 
to Broadcast Data Systems. 

Helen Little, operations manag-
er at WUSL-FM Philadelphia, put 
the single in light rotation and says 
she is excited about the artist's 
success at the station. "I saw 
[Forte] perform at a showcase, and 
he is a very compelling artist. 
'Ninety Nine' is very unique. The 
Nena hook he uses brings a whole 
new flavor to hip-hop." 

Clyde Ragland, manager at Mis-
ter Music in Mechanicsville, Va., 
also expects "Poly Sei" to do well 
at retail. 
"We've been selling the 12-inch 

of 'Hot' pretty well," he says of the 
single Columbia released to mix-
show and mix-tape DJs to garner 
an underground buzz on Forte. 
"Because he's a member of [the 
Refugee Camp All-Stars], there's a 
demand for the product. They have 
a broad appeal, so I expect [the 
album] to do very well." 
"We want to capitalize on his in-

volvement with the Fugees, but we 
want to highlight the talents that 
are unique unto himself," says 
Chris Schwartz, CEO of Ruff-
house, about the marketing strate-
gy for Forte. 

Forte has been on tour interna-
tionally with the Fugees for the 
last two years—first in support of 
"The Score" and currently for 
"Wyclef Jean Presents . . . The 
Carnival." 

In late 1997, the labels released 
the freestyle-flavored "Hot" and 
the brief interlude "Riddle Of 
Steel" to DJs via street teams to 
ready audiences for his solo debut. 

(Continued on next page) 

Gospel According To CeCe. Kirk Franklin joined gospel songstress CeCe 
Winans in Los Angeles to celebrate the release of her debut solo set, "Everlast-
ing Love," on Pioneer Music Group. Pictured at the event, from left, are Winans, 
Franklin, Pioneer Music Group president Charlie Lico, and Gospo Centric 
founder Vicki Mack-Lataillade. 
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FORTE STAKES OUT HIS OWN CAMP 
(Continued from preceding page) 

In April, Forte embarked on a 
two-week black college and spring 
break promo tour with Ruffhouse 
labelmates Sporty Thiev$. He also 
performed for radio, retail, and 
press across the U.S. as part of the 
Columbia black music depart-
ment's Street Souldiers campaign. 
The video for "Ninety Nine," which 
was serviced to video outlets May 
12, will also be rotated with other 
Street Souldiers artists in 465 Foot 
Action shoe retailers. 
"We want to focus on his core 

hip-hop audience, who we believe 
are about a million active record 
and concert ticket buyers, first," 
says Schwartz. "And hopefully 
'Ninety Nine' will cross over." 

Forte will continue dates with 
Jean throughout the summer, with 
the Fugees' annual Haitian benefit 
concert Saturday (16) being web-
east at www.johnforte.com. He will 
also perform during the upcoming 
Smokin' Grooves tour and during 
Lilith Fair as part of Queen Lati-
fah's set. Forte is managed by Lat-

ifah's Flavor Unit Management. 
Internationally, Forte used 

Jean's two-week European promo 
tour last November to do interna-
tional press and make TV appear-
ances with Jean. He will perform 
at various international summer 
events, and Borchard expects to 
book international promo dates in 
the late summer and early fall. 

Forte's music is published by 
Nutz Baby Music/ASCAF: and he is 
booked worldwide by the William 
Morris Agency. 

1 
Using Their lmajination. Jive recording act Imajin helped celebrate the open-
ing of Walt Disney's Animal Kingdom with a performance of its single, "Shorty 
(You Keep Playin' With My Mind)" on BET's Soundstage at Pleasure Island. Pic-
tured at the event, from left, are group members Talib Kareem, Jamal Hampton, 
John Fitch, and Olamide Faison. 
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SHE'S BACK: In the last issue, "I Get Lonely" by Janet Featuring 
BLACKstreet (Virgin) scored Hot Shot Debut at No. 6 on Hot R&B 
Singles after a street-date violation on the Hot R&B Singles Sales list 
forced that early entry. Now, a complete week at core stores nets her a 
cool 40.000 units. Ms. Jackson can tuck another No. 1 under her pillow; 
it's her 13th on Hot R&B Singles. Retail sales accounted for more than 
56% of the song's total chart points. 
As predicted here last week, a few of the records that had been gain-

ing are forced backward due to Janet's leapfrogging. After coming with-
in a hair of No. 1 on last issue's chart, "It's All About Me" (University/ 
Interscope) by Mya & Sisqo gets pushed back 2-3. Although the track 
continues to grow at radio, it does not earn a backward bullet because 
it had a 3% loss at retail. Another pop diva hit, Mariah Carey's "My 
All/Breakdown" (Columbia), settles for a hold at No. 4 despite increas-
ing by more than 1,000 retail chart points and by 3.8 million radio lis-
teners, according to Broadcast Data Systems (BDS). 

WE LOVE MAMA: It's definitely a rare occasion when a 24-week-
old record that's already peaked will re-bullet on Hot R&B Singles. 
Most times, once a record has lost its bullet, Billboard will look for 
increases of 10% or more in sales and airplay for two consecutive weeks 
before the track can earn the bullet back. However, "A Song For Mama" 
(Motown) by Boyz II Men re-bullets in its 24th chart week, moving 47-
27, and it also earns the Greatest Gainer Sales & Airplay distinction. 
"We saw this as the perfect Mother's Day song, so we wanted to take 

advantage of the opportunity," says Steve Shannon, singles buyer for 
the Dallas-based Blockbuster chain. When Motown cut out the single, 
the chain stockpiled inventory for use in a Mother's Day promotion done 
independently of Motown and distributor PGD; price and positioning 
were placed a week before the holiday. According to Shannon, sales shot 
from 400 to 4,000 units for that week. The total increase at retail was 
107%, hoisting the track 42-25 on Hot R&B Singles Sales. At radio, lis-
teners increased by 2.1 million as 13 additional stations spun the record 
for the BDS tracking week that ended May 12. Some individuals spent 
a little more on Mom and had a choice of two albums that featured the 
song: Boyz II Men's "Evolution," which saw a 45% gain on Top R&B 
Albums, rising 78-66, and the "Soul Food" soundtrack, which saw a 26% 
hike and rose 73-68. 

BLOWING UP: A few weeks ago I mentioned how the Sparkle track 
"Be Careful" (Rock Land/Interscope) was one of the fastest-growing 
R&B songs at radio. That tune stands at 51.3 million listeners after just 
six weeks at radio. Now "The Boy Is Mine" (Atlantic) by Brandy & Mon-
ica follows in that tradition, as 87 stations bring 39.4 million listeners to 
the party. Based on airplay alone, the song would rank at No. 12 on Hot 
R&B Singles; it's No. 5 on Hot R&B Airplay after four weeks at radio. 

Unlike Sparkle, who ships a self-titled album that hits stores Tues-
day (19) without ever having a commercial single, there will be a com-
mercial single on "The Boy Is Mine" also hitting Tuesday (19). That 
single will ship 850,000 units. 
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RAW ELEMENTS FEAT MEN-AILARG)186 PlA(ISOLID DISCS) 

11 22 5 PUERTO RICO 
FRANNIE CUTLASS (HOODY/FREEZE/MOONROOF) 

12 11 3 OH MARY DON'T YOU WEEP TRIN-I-TEE 5:7 (B-R)TENNTERSCOPE) 

13 9 8 BLAST FIRST PARIS (UNLEASHED/WHIRLING) 

NOT KS 
SINGLES 

as s 
LI 

3 

6 

3 
TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

14 — 11 SHAKE WHATCHA MAMA GAVE YA 
STI6E & THE HOODS WHAT WAX/STRICTLY RHYTHM) 

15 — 6 Utyliel:LfigtlErMiPPEANTÓN. MAMMY) 
16 3 2 IF I LET MYSELF GO CHUCK JACKSON á DIONNE WARWICK (WAVE) 

17 — 24 LseruYorell 
18 12 33 BE MY PRIVATE DANCER 

THE 2 LIVE CREW (LIE JOE) 

19 — 
19 
" 

ME NAME JR. GONG 
DAMIAN MARLEY FEAT GRAND RUM (TUFF GONGSIGNI)EAR) 

20 23 5 ill? groleilee,08 FEAT. VOICE (LIE JOE) 
21 17 6 THE )1:e'CSUTIFOICF12(AUDIO SOUL/ASPHODEL) 

22 — 6 THEt CO ec AiNYA Fi gegiY1 BA N ) 
23 20 32 TEAR ICAÁfi,11(3BYÚTAUPRIORITY) 

24 — 1 SOMETHING FOR THE RADIO BIZ MARKIE (COLD CHILLIN') 

25 — 1 . 
STRAIGHT 2 DA MOTE 
VOKAL (UNIVERSAL) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

R&B 
GRIFFIN 
(Continued from page 13) 

tiful, "Flaming Red" fuses beauty 
and power, placing Griffin in a league 
with Bonnie Raitt, Chrissie Hynde, 
and Tracy Chapman. It also hints at 
Sheryl Crow and fellow Boston sing-
er/songwriter Mary Lou Lord. 
On "Flaming Red," Griffin delivers 

vocals and lyrics with her signature 
intensity, but she adds accessibility by 
going electric and turning up the vol-
ume. Griffin's songs are published by 
One Big Love Music/Chrome Dog 
Music/ASCAP 
A&M hopes "Flaming Red" will be 

Griffin's ticket out of the acoustic 
pigeonhole, and the label is counting 
on radio to play a big part. "It's im-
portant that people hear the music 
first and let it speak for itself," says 
Beth Tallman, product manager at 
A&M (U.S.). 
Adds Peter Napoliello, senior VP 

of promotion at A&M (U.S.), "There 
is great anticipation that we will be 
very successful at all formats, be-
cause [Griffin] has a giant audience 
reach that would cover the full spec-
trum. The fact that she's a prolific 
songwriter and that her lyric content 
is intelligent could really hit the 
heartstrings of the masses." 
The first single, "One Big Love," 

will be serviced to AC, hot AC, alter-
native, and key top 40 programmers 
in late May. "I hope ["Flaming Red"] 
is going to be huge," says Bruce War-
ren, music director at WXPN Phila-
delphia, where Griffin has been an 
on-air guest. "I know that listeners in 
Philly will be going crazy for it. She's 
got a good following, and this is the 
record that should make her careen" 
Adds John T. Kunz, owner of 

Waterloo Records & Video in Austin, 
Texas, "I think the new record is 
going to do fantastic; it's a nice, full-
produced album. We've done incredi-
bly well with Patty in the past—we're 
at around 1,500 [units sold] out of one 
store with 'Living With Ghosts." 

"I think we're going to do very well 
with it," says Lee Negip, director of 
music purchasing at the Camelot 
chain. "We're working on a plan with 
A&M to place it into one of our [pro-
motional] programs." 

Griffin, who is booked by Interna-
tional Creative Management, is slated 
for three August dates of Lilith Fair, 
a tour she also performed at last year. 
According to Tallman, she's per-
forming May showcases in Min-
neapolis, Los Angeles, New York, and 
Dallas. She's currently playing sec-
ondary markets with her new band. 
Tallman adds that a summer tour to 
begin in July is still in the works. 

Baker, Griffin's manager, says it's 
critical that she be recognized outside 
of the singer/songwriter realm, and 
he hopes to establish her viability as 
an alternative rock artist. He is push-
ing for Griffin to tour with popular 
modern rock bands, as opposed to the 
generally acoustic acts she has been 
paired with since "Ghosts." 

"I don't want her to have to tailor 
her show to have to accommodate a 
politer audience," Baker says. 

"We're looking to build believers, 
and we're going to be very aggressive 
about it," says Al Cafaro, chairman/ 
CEO of A&M. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED, COMPILED, AND PROVIDED BY SoundScane 

TITLE 1 1 1 1 1 1 1 ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL  

1 1 1 4 
* * * No. 1* * * 

TURN IT UP [REMO/FIRE IT UP • BUSTA RHYMES 
(C) (D) (T) (X) ELEKTRA 64104/EEG 3 weeks al No 1 

2 2 2 8 MONEY, POWER & RESPECT • • THE LOX [FEAT. DMX & LIE KIMI 
(C) (D) (11 IX) BAD BOY 79156/ARISTA 

3 3 3 10 VICTORY • • PUFF DADDY &THE FAMILY FEAT. THE NOTORIOUS RIG. & BUSTA RHYMES 
(G) (D) (T) (X) BAD BOY 79155/ARISTA 

4 5 4 8 SECOND ROUND K.O. • CANIBUS 
(C) (D) IT) UNIVERSAL 56175 

CI) 6 7 9 
* * * GREATEST GAINER*** 

RAISE THE ROOF • LUKE FEAT. NO GOOD BUT SO GOOD 
(CI (D) (T) LUKE II 572250/ISLAND 

6 7 6 14 GET AT ME DOG • DMX (FEAT. SHEEK OF THE LOX) 
(C) (D) (M) IT) (X) DEF JAM 568862/MERCURY 

7 8 8 7 I GOT THE HOOK UP! • MASTER P FEAT. SONS OF FUNK 
(CI (D) Ill NO LIMIT 533)1/PRIORITY 

8 4 5 15 ROMEO AND JULIET • • SYLK-E. FYNE FEATURING CHILL 
(C) (D) (T) GRAND JURY 64973/RCA 

9 10 13 11 WHO AMI • BEENIE MAN 
(C) (T) (X) 2 HARD 6160NP 

10 9 9 22 DEJA VU [UPTOWN BABY] • • LORD TARIQ & PETER GUNZ 
(C) (D) (T) (X) CODEINE 78755/COLUMBIA 

11 12 10 5 CLOCK STRIKES • TIMBALAND AND MAGOO 
(C) (D) (T) (X) BLACKGROUND/ATLANTIC 97995/AG 

12 14 11 17 GONE TILL NOVEMBER • • WYCLEF JEAN 
(C) (D) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA 

13 13 14 9 GITTY UP • SALT-N-PEPA 
(C) (0) (T) RED ANT/LONDON 570100/ISLAND 

14 11 12 10 DO FOR LOVE • • 2PAC FEATURING ERIC WILLIAMS 
(CI (D) IT) AMARU 42516/JIVE 

15 15 15 18 WHAT YOU WANT • • MASE (FEATURING TOTAL) 
(CI (D) IT) (X) BAD BOY 79141/ARISTA 

16 16 16 18 MAKE EM' SAY UHH! • • MASTER P FEAT. FIEND, 51111 THE SHOCKER, NIA X &MYSTIKAL 
(C) (D) (T) NO LIMIT 53302/PRIORITY 

17 17 17 14 THE PARTY CONTINUES • • JD FEATURING DA BRAT 
(C) (0) (MI (I) (X) SO SO DEF 78807/COLUMBIA 

18 18 19 6 OUT OF SIGHT (YO) • RUFUS BLAQ 
IC) (D) PERSPECTIVE 587594/A&M 

19 20 21 9 THROW YO HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW 
(C) (D) LOC-N-UP 70714 

20 19 18 9 STILL PO' PIMPIN' • DO OR DIE FEAT. JOHNNY P AND TWISTA (c) (D) (V) NEIGHBORHOOD WATCH/RAP-A-LOT 38636NIRGIN 
0 25 27 6 JAM ON IT • CARDAN (FEATURING JERMAINE DUPRI) 

(MID) (11 PENALTY 7228/TOMMY BOY 

22 21 20 11 JUST BE STRAIGHT WITH ME • SIR THE SHOCKER FEAT. MASTER ( DESTMTS CHILD, O'DELL MOB. DICK 
(C) (D) (T) NO LIMIT 43305/PRIORITY 

23 24 23 21 BURN • MILITIA 
IC) (D) (T) RED ANT 119006/MERCURY 

CI 27 31 3 CHOKE • B.L.H.U.N.T. 
(C) IT) (X) SELECT 25059 

CI 28 26 16 THE CITY IS MINE • JAY-Z (FEATURING BLACKSTREET) 
(C) (D) (T) ROC-A-FELLNDEF JAM 568592/MERCURY 

26 22 24 18 FATHER • LL COOL J 
(C) (DI DEF JAM 568332/MERCURY 

CI 30 25 24 JUST CLOWNIN' • WC FROM WESTSIDE CONNECTION 
(C) (D) (11 PAYDAY/FFRR 570043/ISLAND 

28 23 33 4 COME & GET IT • DARQ AGE 
IC) (D) (T) KURUPT 004 

29 33 35 6 TAKE YOUR TIME • KOMPOZUR 
(C) (T) (X) ALL NET 2290 

0 36 36 5 SOUTHSIDE • LIU KEKE 
(C) (D) JAM DOWN/BREAKAWAY 482000/ISLAND 

31 31 29 14 GETTIN' JIGGY WIT IT • WILL SMITH 
(C) (D) IV) COLUMBIA 78804 

32 32 30 26 REAMINNO THE WORLDATIMMUT 11E UM A • PUFF DADDY ONE MURAT llf NDIMUS8.1.&60£11 
(c) (D) (T) 00 BAD BOY 79130/ARISTA 

C I 39 38 5 THE MOST BEAUTIFUL GIRL • RAHEEM 
(C) (D) (T) TIGHT 2 DEF/BREAKAWAY 482001/ISLAND 

CI 42 — 2 RUTHLESS FOR LIFE • MC REN 
(C) (D) (T) RUTHLESS 78901/EPIC 

35 26 22 30 I'M NOT A PLAYER • BIG PUNISHER 
(C) (D) (T) LOUD 64910/RCA 

36 29 37 20 DANGEROUS • • BUSTA RHYMES 
(C) (D) (MI (T) (X) ELEKTRA 64131/EEG 

31 34 34 5 SHAWTY FREAK A LIU SUMTIN' • LI L JON AND THE EAST SIDE BOYZ 
IC) (T) (X) MIRROR IMAGE 479/ICHIBAN 

0 44 28 13 6 A.M. (WE BE ROLLIN') • NADANUF 
(CI (D) (T) (X) REPRISE 17278/WARNER BROS. 

0 47 48 3 DING-A-LING HI-TOWN DJS 
(CI (D) (T) RESTLESS 72961 

0 48 46 8 2 LIVE PARTY • THE 2 LIVE CREW (FEAT. KC OF KC& THE SUNSHINE BAND & FREAKNAS1Y) 
(C) (D) (T) LIE JOE 897 

41 43 42 9 A REAL LADY (SOMETIMES I'M A BIT@H) • D'MEKA 
IC) (T) (X) ALL NET 2288 

42 35 43 5 BODY MIKE CITY 
(Cl INTERSOUND 8129 

43 45 41 23 SWING MY WAY • • K.P. & ENVY) 
(C) (D) (M) (T) (X) EASTWEST 64135/EEG 

44 41 45 31 
IMMA ROLLA • MR. MONEY LOC 
ICI (T) (X) LOC-N-UP 70310 

45 38 40 9 
I CAN FEEL IT • GHETTO MAFIA 
(C) (T) DOWN SOUTH 4003/FULLY LOADED 

46 46 47 15 NOTHIN' MOVE BUT THE MONEY • M)C GERONIMO FEAT. DMA & BLACK ROB 
(C) IT) (X) BLUNT 4939/T/T 

CI RE-ENTRY 3 SHAKE DAT • M.A.D. KUTZ 
(CI (DI (T) WARNER BROS. 17264 

48 ao 32 12 DDD DDD BROWN DJ NASTY KNOCK 
(C) (D) STREET STREET 30009 

CI RE-ENTRY 
37 BACKYARD BOOGIE • MACK 10 

(C) (DI (7) PRIORITY 53282 

CI) RE-ENTRY 6 BEFORE WE START • MCGRUFF 
(C) (D) (I) UPTOWN 56165/UNIVERSAL 

MAY 23, 1998 

Records with the greatest sales gains this week. •Videoclip availability. • Recording Industry As.-riation 
of America (RIAA) certification for sales of 500,000 units. • RIAA certification for sales of 1 million units. Catalog 
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable. 
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (11 Vinyl maxi-single 
availability. (V) Vinyl single availability. (X) CD maxi-single availability. lEI 1998, Billboarc/BPI Communications, 
and SoundScan, Inc. 
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* * * No. 1 * ** 
I GET LONELY 1 week at Na. 1 • JANET (FEATURING BLACKSTREET) J.JAM,T.LEWIS,JJACKSONT.RILEY (1.1ACKSON.J.HARRIS III,T.LEWIS,R.EL)ZONDO, JR.) (C) (D) (T) (V) (X) VIRGIN 38631 i 

2 1 1 15 TOO CLOSE• • NEXT KAYGEE,D.UGHTY (K.GISTO.UGHP,R.L.HUGGAR,R.BROWN,R.A.FORD,DMILLER,J.B.MOOREJLWALKER) (CI (D) (T) (X) ARISTA (3456 1 

3 2 2 11 IT'S ALL ABOUT ME • MYA & SISQO D.PEARSON (D.PEARSON.M.ANDREWS.N.DUDLEY.T.HORN.J.JECZALIK,G.LANGAN.P.MORLEY) (CI (D) UNIVERSITY 97024)1NTERSCOPE 2 

10 4 4 3 MY ALL/BREAKDOWN • MARIAN CAREY MCAREIMAFANASIEFF.STE, IE . S :.:MBS INCAREYWAFANASIEFF.A.HENDERSON.C.SCRUGGS.S.JORDANI (C) (DI IM) (T1IV) 00 COLUMBIA 78821 4 

Cil 5 5 4 THE ARMS OF THE ONE WHO LOVES YOU • XSCAPE G.ROCHE (D.WARREN) (CI (D) (V) SO SO DEF 78788/COLUMBIA 5 

6 3 
3 14 LET'S RIDE• • MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER T.BISHOP (M.JORDAN,MASTER P.SILKK THE SHOCKER) (C) (D) (T) DEF JAM 568475/MERCURY 1 

7 7 
6 9 ALL MY LIFE • K-CI & JOJO J.HAILEY,R.BENNETT (1.HAILEY,R.BENNETT) (C) (D) MCA 55420 1 

8 8 8 11 
A ROSE IS STILL A ROSE • • ARETHA FRANKLIN L.HILL (LHILL,J.W.BUSH,K.WITHROW,J.HOUSER,A.ALY,E.BRICKELL) (C) (D) (T) (X) ARISTA 13465 5 

9 9 9 14 
BODY BUMPIN' YIPPIE-YI-YO• • PUBLIC ANNOUNCEMENT E.ROBINSON (F.DAVIS,E.GRAY,M.GRAY) (C) (D) (T) (X) A&M 582444 4 

10 10 10 8 
MONEY, POWER & RESPECT • • THE LOX [FEATURING DMX & LIL' KIM] D.ANGELETTIE.R.LAWRENCE IS.JACOBLIPHILLIPS.D.SPfLES.E.SIMMONS,D.ANGELETTIE.R.LAWRENCE.J.SM(TH) (CI (D) (T)(X)BAD BOY 19(56/ARISTA 8 

CI 14 17 17 THEY DON'T KNOW/ARE U STILL DOWN • • JON B. TIM & BOB,T.SHAKUR (JON B.,T1M & BOB,T.SHAKUR,JOHNNY 1) (CI (D) TAB YUM/550 MUSIC 78793/EPIC 9 

12 11 7 
4 TURN IT UP [REMIX1/FIRE IT UP • BUSTA RHYMES BUSTA RHYMES (T SMITH G LARSON S PHILLIPS) (C) (D) (T) (X) ELEKTRA 64104/EEG 7 

CD 16 16 9 
CHEERS 2 U • PLAYA TIMBALAND (S.GARRETT,T.MOSLEY) (CI (D) DEF JAM 568214/MERCURY 13 

14 12 11 26 NO, NO, NO • • DESTINY'S CHILD W.JEAN.V.HERBERT.R.FUSARI (V.HERBERT,R.FUSARI.M.BROWN.C.GAINES) (C) (D) (T) (X) COLUMBIA 78618 i 

15 15 13 10 
VICTORY • • PUFF DADDY &THE FAMILY FEAT. THE NOTORIOUS B.I.G. & BUSTA RHYMES STEVIE J.,S.COMEIS (C.WALLACE.J.PHILLIPS.S.COMBS,S.JORDAN,B.CONTI) (C) (D) (T) (X) BAD BOY 79155/ARISTA 13 

16 17 14 11 IMAGINATION • TAMIA J.DUPRI U.DUPRI,M.SEAL.B.GORDY,A.MIZELL,F.PERREN,D.RICHARDS) (CI (D) QWEST 17253/WARNER BROS. 12 

17 13 12 15 
ROMEO AND JULIET • • SYLK-E. FYNE FEATURING CHILL G.BAILLERGEAU,V.MERRITT (JOHN.WARNER JR.,WINBUSH.MOORE) (C) (D) (T) GRAND JURY 64973/RCA 5 

1(1) 28 31 11 
SAY IT • VOICES OF THEORY S.MORALES (R.BASORA,S.MORALES,G.MCKETNEY) (CI (D) HOLA. 341032/RED ANT 18 

0 21 25 7 I GOT THE HOOK UP! KLC,SONS OF FUNK (MASTER P.SONS OF FUNK) • MASTER P FEATURING SONS OF FUNK (C) (DI (T) NO LIMIT 53311/PRIORITY 19 

CI 20 22 12 
WHO AM I • BEENIE MAN J.HARDING (M.DAVIS,J.HARDING) (Cl (T) (X) 2 HARD 6160NP 20 

21 18 15 17 WHAT YOU WANT • • MASE (FEATURING TOTAL) N.MYRICK (M.BETHA,K.SPIVEY,N.MYRICK,S.COMBS,C.MAYFIELD) (Cl (D) (T) (X) BAD BOY 79141/ARISTA 3 

22 19 19 18 NICE & SLOW • • USHER J.DUPRI U.DUPRI,M.SEAL,U.RAYMOND,B.CASEY) (C) (D) (T) (X) LAFACE 24290/ARISTA 1 

23 22 18 8 SECOND ROUND K.O. • CANIBUS W.JEAN,J.WONDER (G.WILLIAMS.N.JEAN,J.WONDER) (Cl (DI (T) UNIVERSAL 56175 13 

24 24 24 14 
GET AT ME DOG • DMX (FEATURING SHEEK OF THE LOX) PKGREASE (E.SIMMONS.A.FIELDS,D.BLACKMON,S.TAYLOR) (C) (D) (MI (T) (X) DEF JAM 568862/MERCURY 19 

® 26 27 9 
RAISE THE ROOF • LUKE FEATURING NO GOOD BUT SO GOOD L.CAMPBELL (LCAMPBELLJ BERRY,D.RUDNICK) (CI (D) (T) LUKE II 5722 501SLAND 25 

26 23 20 32 
DEJA VU [UPTOWN BABY] • • LORD TARIQ & PETER GUNZ KNS (D.FAGEN.W.BECKER) ICI (D) (T) (X) CODEINE 78755/COLUMBIA 4 

CD 47 47 24 

* * * GREATEST GAINER/SALES 8( AIRPLAY * * * 
A SONG FOR MAMA • • BOYZ II MEN BABYFACE (BABYFACE) (C) (D) (V) MOTOWN 860720 i 

28 27 23 17 GONE TILL NOVEMBER • • WYCLEF JEAN W.JEAN (N.JEAN,T.KELLY,O.HARVEY,JR.) (C) (D) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA 9 

29 25 21 10 
DO FOR LOVE • • 2PAC FEATURING ERIC WILLIAMS SOULSHOCK.KARLIN (T.SHAKUR.C.SHACK,K.KARLIN.B.CALDWELL,A.KETTNER) (C) (D) (T) AMARU 42516/JIVE 10 

30 29 29 9 
RAIN • SWV B.A. MORGAN (B.A.MORGAN) (C) (D) RCA 65402 7 

C) 34 36 5 DO YOUR THING • 7 MILE T.OLIVER (T.OLIVER.M.C.ROONEY) (C) (D) CRAVE 78886 31 

32 31 26 12 
BRING IT ON • KEITH WASHINGTON F.JERKINS 111,K.WASH(NGTON (F.JERK(NS III,K.WASHINGTON,M.NELSON) (C) (D) SILAS 55430/MCA 22 

33 30 28 5 
CLOCK STRIKES • TIMBALAND AND MAGOO TIMBALAND (T.MOSLEY.M.BARCLIFF,G.LARSON.S.PHILLIPS) (CI (D) (T) (X) BLACKGROUND 97995/ATLANTIC 24 

34 33 34 25 
BEEN AROUND THE WORLDIT'S ALL ABOUT THE BENJAMINS A • PUFF DADDY & THE FAMILY (FEAT. THE NOTORIOUS B.I.G. & MASEI 
r ..,e,•,: - . . ' "--- ' -,, E. : NALLACEll ETNAS.COMBER LAWRENCE, ICI ID, TIM AMBOY 79130ARRO 7 

35 35 33 17 MAKE EM' SAY UHH! • • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL KLC (MASTER P,FIEND,SILKK THE SHOCKER,MIA X.MYSTIKAL) (C) (D) (T) NO LIMIT 53302/PRIORITY 18 

0 38 45 5 CRAZY FOR YOU • EBONI FOSTER S.HUFF (S.HUFF) ICI (DI HENDRIX 55431/MCA 36 

37 36 32 16 AM I DREAMING • OL SKOOL [FEATURING KEITH SWEAT & XSCAPE1 K.SWEAT (S.DEES) (C) (D) (T) KEIA 56163/UNIVERSAL 5 

38 39 44 7 COME OVER TO MY PLACE • DAVINA DAVINA (D.BUSSEY) (CI (D) (T) LOUD 65448 38 

39 32 30 29 
I DON'T EVER WANT TO SEE YOU AGAIN • • UNCLE SAM N.MORRIS (N.MORRIS) (CI (D) STONECREEK 78689/EP(C 2 

40 44 41 40 YOU MAKE ME WANNA...• • USHER J.DUPRI (.1.DUPRI.M.SEAL,U.RAYMOND) (C) (D) (T) (X) LAFACE 24265/ARISTA 1 

41 40 39 14 
THE PARTY CONTINUES • • JD FEATURING DA BRAT J.DUPRI (J.DUPRI,DA BRAILBLACKMONN.LEFTENANIC.SINGLETON.T.JENKINS) (C)(D)(M)(T)(X)S0 SO DEF 78807/COLUMBIA 14 

42 41 35 31 MY BC/DY A • LSG DELITE (D.ALLAMBY,LBROWDER.A.ROBERSON) (C) (D) EASTWEST 64132/EEG 1 

43 37 37 23 
SWING MY WAY • • K.P. & ENVY( MIX20 (M.O.JOHNSON,J.HALL) (C) (D) (MI (T) (X) EASTWEST 64135/EEG 5 

CI 46 46 9 STILL PO' PIMPIN' • DO OR DIE FEATURING JOHNNY P AND TVVISTA MR. LEE (D.ROUND,D.SMITH,C.M(TCHELL.L.WILUAMS) (C) (D) (V) NEIGHBORHOOD WATCH/RAP-A-LOT 38636/VIRGIN 44 

45 43 42 9 
Girry UP • SALT-N-PEPA C.ELL(OTT,A.WEST (CJAMES.R.MOORE.R.JAMES) (C) (D) (T) RED ANT/LONDON 570100/(SLAND 31 

46 48 38 14 
STRAWBERRIES • SMOOTH LALEXANDER,PROF. T. (LALEXANDER.T.ROLBERI.J.CARTER,P.RUSHEN.L.DAVIS.F.WASHINGTON) (C) (D) PERSPECTIVE 587596/A&M 17 

47 49 48 24 
WE'RE NOT MAKING LOVE NO MORE • • DRU HILL BABYFACE,D.SIMMONS (BABYFACE) (CI (DI (AFACE 24295/ARISTA 2 

CI 52 54 3 
LIL' RED BOAT • ANGEL GRANT J.JAM,T.LEWIS (LHARRIS 11),TIEWIS,ANGELA GRANT) (C) (D) (11 FLYTE TYME 56176/UNIVERSAL 48 

49 45 43 11 REALITY • ELUSION MASS ORDER (E.HANES,K.VENEY,M.VALENTINE,LHILL) (CI (D) (T) RCA 64933 34 

— .... . — . .....„, .. ..... ......,..„....,.. _....... ........ ........... 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-GLE LECTED, COMPILED, AND PROVIDED BY SoundScan® S  TM 1111111 
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TITLE ARTIST PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
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50 50 51 12 WELL, ALRIGHT • CECE WINANS K.CROUCH (1.SM)TH,K.CROUCH,C.WINANS) (C) (D) PIONEER 97977 47 

51 42 40 15 
OFF THE HOOK • JODY WATLEY M.PENDLETON (C.PENDLETON,C.LUCAS,D.FLOYD) (CI (D) (T) (V) (X) ATLANTIC 84100 23 

52 55 52 6 OUT OF SIGHT (Y0) • RUFUS BLAQ C.ELL(OTT,A.WEST (R.BLAQ,C.ELLIOTT,A.WEST) (C) (D) PERSPECTIVE 587594/A&M 52 

I C 59 67 10  THANK YOU BEBE WINANS L.VEGA,K.GONZALEZ (B.WINANS,R.LAWRENCE,T.POTTS) (T) (X) ATLANTIC 84085' 53 

54 51 49 10 JUST BE STRAIGHT WITH ME • SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK CRAIG B(SILK( THE SHOCNERNIASTER P,DESTINETS CHILD,ODELLMO B. DICIUNARRISIILTIEWISI IC) 101)1) NO LIMIT 53305/PRIORITY 36 

55 53 55 20 . DANGEROUS • • BUSTA RHYMES R.SMITH (T.SMITH,R.SMITH,H.STONE,F.STONEWALL,A.COLON,L.DERMER) (C) (D) (M) (T) (X) ELEKTRA 64131/EEG 4 

56 56 50 8 LOVE LETTERS • ALI THE FAMILY STAND (P.LORD,V.J.SMITH.A.TENNANT.W.HECTOR) (C) (DI (T) ISLAND 571954 50 

© 60 60 5 SOUTHSIDE • LIL' KEKE DOUBLE D (M.EDWARDS.J.HUTCHINS.L.SMITH) (CI (D) (T) JAM DOWN 482000/BREAKAWAY 57 

® 63 _ 2 I WANNA GET NEXT TO YOU • CHRISTION DAVE G (ROLLS ROYCE,N.WHITF(ELD) (C) (D) ROC-A-FELUVDEF JAM 568476/MERCURY 58 

59 58 56 14 
GETTIN' JIGGY WIT IT • WILL SMITH POKE & TONE (W.SMITH,S.J.BARNES,B.EDWARDS,N.RODGERS,J.ROBINSON) (C) (D) (VI COLUMBIA 78804 6 

60 57 58 14 ALL I DO • SOMETHIN' FOR THE PEOPLE A.MCCLINTON,SOMETHIN' FOR THE PEOPLE (A.MCCLINTON,J.YOUNG.R.HOL(DAY) (C) (D) (T) WARNER BROS. 17282 15 

61 66 68 6 
JAM ON IT • CARDAN (FEATURING JERMAINE DUPRI) D1GGA (P.JONES.J.DUPR1,D.BRANCH,M.CENOC) (C) (D) (T) PENALTY 7288/TOMMY BOY 61 

62 62 59 7 MOAN & GROAN • MARK MORRISON P.CH(LL,M.MORRISON (M.MORRISON,B.MOSS) (CI (D) ATLANTIC 84038 50 

63 61 61 9 THROW YO HOOD UP MR, MONEY LOC FEATURING ABOVE THE LAW E.COSTON (MR. MONEY LOC,ABOVE THE LAW) (CI (D) LOC-N-UP 70714 61 

64 64 63 7 STAY ROOM SERVICE ALLSTAR (ALLSTAR,A.MARTIN.I.MATIAS,A.BURROUGHS,B.BURROUGHS,O.PATTERSON) ICI WI (X) EASTWEST 64119/EEG 63 

65 68 62 6 
SHAWTY FREAK A LIL' SUMTIN' • LIL JON AND THE EAST SIDE BOYZ D.J. TOOMP,L1L JON (A.DAVIS,J.SM)TH,S.NORRIS,W.NEILI (C) (T) (X) MIRROR IMAGE 479/1CHIBAN 62 

CI 72 72 4 CHOKE • B.L.H.U.N.T. WILDSTYLE (P.A.GRAHAM,RIEVERSTON) )C) (T) (X) SELECT 25059 66 

67 67 69 17 
FATHER • LL COOL J POKE & TONE (J.T.SM)TH,J.C.GLIVIER,S.BARNES,G.M(CHAEL,G.OVERBIG) (C) (D) DEF JAM 568332/MERCURY 12 

0 69 78 4 COME & GET IT • DARQ AGE BLACKCAT (DARQ AGE) (C) (D) (T) KURUPT 004 68 

69 73 74 5 THE MOST BEAUTIFUL GIRL • RAHEEM RED MONEY (M.RAHEEM,R.LOWEI (C) (DI (T) TIGHT 2 DEF 48200I/BREAKAWAY 69 

70 78 66 10 BEAUTIFUL BLACK PEOPLE JAMES GREAR & CO. R.GEORGE (J.GREAR.R.GEORGE,J.BENNETT,LFERGUSON) (C) BORN AGAIN 777 59 

)). 76 77 8 TAKE YOUR TIME • KOMPOZUR BUDDA.EBO,GUYWES.UNCLE *AI )LSTOPLESAI.STAWNGS.S ANDERSONN GISCOMBES CARTER,E.B0130.G.WESNEIRELANOSADHNSONI ID ITI RIAU NE12290 71 

72 77 65 14 6 A.M. (WE BE ROLLIN') • NADANUF MUTTLE,LHARRIS (LHARRIS.M.LITTLE,MSTANDIFER.D.PH)LPOT,A.GRIFFINR.CHIARELLI) (C) (DI III (X) REPRISE I7278/WARNER BROS. 55 

73 75 75 14 LOST TO LOVE JONATHAN BUTLER P.KLINGBERG,A.HEWITT (J.BUTLER,LLAURIE.B.LAURIE) (D) N2K ENCODED 10031 68 

C d1 83 _ 2 RUTHLESS FOR LIFE • MC REN LT HUTTON (LPATTERSON,LT HUTTON) (Cl (D) (1( RUTHLESS 78901/EPIC 74 

75 70 70 4 FULL COOPERATION • DEF SQUAD E.SERMON (E.SERMON,R.NOBLE,K.MURRAY,H.OUSLEY) (T) DEF JAM 568779"/MERCURY 70 

® 87 84 8 2 LIVE PARTY • THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAKNASTY) C.WONG WON.M.ROSS,C.D)XON (M.ROSS,C. WONG WON,H.W.CASEY,R.F1NCH) (C) (D) (T) LIL' JOE 897 75 

77 74 57 1A y ALL MY LOVE • QUEEN PEN FEATURING ERIC WILLIAMS T.RILEY (S.CARTER.T.RILEY,LWALTERS,LVANDROSS) (C) (D) LIL' MAN 97023/INTERSCOPE 17 

10 NEW 1 CHANGE YOUR WAYS • SEC-N-SOL C.STOKES,C.CUENI.T.BAKER (C.STOKES,C.CUEN),T.BAKER,K.BALL) (CI (D) (T) WARNER BROS. 17233 78 

79 65 64 16 IF YOU THINK I'M JIGGY • THE LOX D.GREASE (SJACOBS,WHILLIPS,D.STYLES,D.BLACKMON,R.STEWART,C.APPICE,D.HITCHINGS) ICI (D) BAD 80Y 79115/ARISTA 21 

80 85 81 16 
FREAK IT • LATHUN FEATURING DA BRAT 1.SMITH,P.LEWIS (L.GRADY,J.SMITH,PIEWIS,T.BUTLER) (CI (D) (T) (X) SO SO DEF 78801/COLUMBIA 38 

CI RE-ENTRY 4 DING-A-LING HI-TOWN DJS DA JOINT,D.RAHMING,Q-MAQ,R.KETZ (T.HALLUMS,D.RAHMING) (C) (D) (T) RESTLESS 72961 81 

82 82 82 13 
BODY ROCK • MOS DEF FEATURING Q-TIP & TASH S.J.PERIOD (D.SMITH,K.FAREED,R.SMITH,S.JONES) (C) (D) (T) OPEN MIC 157/RAWKUS 65 

10 NEW 1 WHERE U e? FATMAN SCOOP & CROOKLYN CLAN 
DJ SIZZAHANDZ,D1 RIZ (E.BINIIRIZZO) (T) AV8 53' 

83 

84 88 80 8 STRAIGHT TO THE MOTE' TREY 8 
K-WATT (D)AMOND,K-WATT) (M) (X) (SA BOMB 00401' 

69 

65 80 85 6 BODY MIKE CITY 
M.CITY.SLICE (M.CITY) (C) INTERSOUND 8129 

79 

86 84 83 9 I CAN FEEL IT • GHETTO MAFIA 
OVERDOSE (F.PILGRIM,R.BARBER.W.MOORE) (C) (T) DOWN SOUTH 4003/FULLY LOADED 

70 

87 89 87 16 
SEND MY LOVE/SEND ONE YOUR LOVE BORN JAMERICANS 
S.REM) (S.WONDER) (CI (D) DELICIOUS VINYL 71903 

60 

88 90 88 15 NOTHIN' MOVE BUT THE MONEY • MIC GERONIMO FEAT. DMX & BLACK ROB 
N.MYR)CK (M.MCDERMON,N.MYRICK,E.SIMMONS,R.ROSS) (CI (T) (X) BLUNT 4939/TVT 

31 

89 81 76 17 
SADDLE YOU UP • STRAWBERRI 
M.ROOFE (STRAWBERRI,R.WR)GHT) (CI (D) (11 (X) 1HR 220I/EAST POINTE 

59 

90 86 73 12 DOO DOO BROWN DJ NASTY KNOCK 
M. ST. JUSTE,K.FLEM(NG (M. ST. JUSTE) (C) (D) STREET STREET 30009 

69 

91 93 94 16 SAY YOU'LL STAY KAI 
T.BISHOP,B.SALEMAN (T.BISHOP) (CI ID) IT) (X) TIDAL WAVE 19419/GEFFEN 

58 

92 95 95 6 RJUZE DA ROOF - PUSH IT UP (CALL IT WHAT U WANT) • SOUTHSYDE CONN X SHUN FEAT. LA. SNO & STYLZ 
DLB,STYLES (B.SUMMERS,K.TONEY,L.BAT)STE) (CI (D) (T) HURRICANE 482002/BREAKAWAY 

88 

C) 97 _ 2 HOLD ON TO YOUR DREAMS THE CHI-LITES 
M.THOMPSON (V.BULLOCK,).J.HUNTER) (CI COPPER SUN 4011/PPI 

93 

94 98 90 10 24/7 • 24/7 
J.WEST U.WEST.D.KEYES) (C) (D) (T) LOUD 65412 

63 

95 92 99 16 HANDLE UR BIZNESS M.O.P. 
L.E.LAZE (LELLIOTT,J.GRINNAGE,E.MURRY) (C) (D) (T) RELATIVITY 1664 

61 

96 91 92 4 DISCO LADY 2000 JOHNNIE TAYLOR 
C.R.CASON (D.DAVIS,H.SCALES,A.J.VANCE) (Cl (X) MALACO 2333 

91 

97 96 93 7 ON THE MIC • DJ HONDA FEAT. CUBAN LINK, JU JU, A. L. AND MISSIN' LINX 
DI HONDA,VIC IF.DELGADO,ITINEO,A.MOSOUERA,B.SMALLS.C.BULLOCK,S.BOSTON.K.HONDA,V.PADILLAI ID RELATIVITY (692' 

89 

96 79 79 3 EVERYDAY • FATAL FEATURING ANTOINETTE ROBERSON 
DELITE (B.WASHINGTON,D.ALLAMBY) (T) RELATIVITY 1693' 

79 

99 99 91 3 INDEPENDENCE DAY TOO SHORT WITH KEITH MURRAY 
Q.BANKS (T.SHAW,K.MURRAY,Q.BANKS) (T) SHORT 46600"/AVE 

91 

100 100 97 13 LET ME PHIL STORM FEATURING KIM SMITH 
P.STORM (P.STORM) (CI (DI 40 STREET 4044 

62  

0 Records w'th the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. •Videoclip availability. • Recording Industry Assn. Of America 
(RIM) certification for sales o 500,000 units. A RIM certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette 
single unavailable. (Cl Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-sing(e availability. (V) Vinyl single availability. (X) CO maxi-single availability. c 1998, Billboard/BPI Communications and SoundScan, Inc. 
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Hot R&B Airplay. 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 106 R&B stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

3' 
LB 
i- 

3' 
D. 
n 

r2 
tj 
e 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

gie : 1 6 

NO. 1 * * 

BE CA*REF*UL 
SPARKLE (R OCK LANDANTERSGORE) 2 wia at 1 Na 38 38 

" 
DEJA VU [UPTOWN BABY] 
LORDTAMQ& PETER GUNZ (CODEINE/COLUMBUll 

48 3R1 A SONG FOR MAMA BOYZ II MEN (MOTOWN) 

2 29 I GET LONELY JANET (FEAT. BLACKSTREET) (VIRGIN) e 41 45 YOU MAKE ME WANNA... 
USHER (LAFACE/ARISTA) 

3 3 23 ALL MY LIFE 
K-Cl & JOJO (MCA) 41 35 24 GONE TILL NOVEMBER 

WYCLEF JEAN )RUFFHOUSE/COLUMBIA) 

Iro 
Imd 

4 18 TOO CLOSE 
NEXT (ARISTA) 42 43 8 NO GUARANTEE 

CHICO DEBARGE (KEDAR/UNIVERSAL) 

re 
Imi 

13 3 THE BOY IS MINE 
BRANDY 8, MONICA (ATLANTIC) 

43 25 27 I DON'T EVER WANT TO SEE YOU AGAIN 
UNCLE SAM (STONECREEK/EPIC) 

eild 
Imid 

6 9 IT'S ALL ABOUT ME 
MYA & SISQ01UNIVERSITTANTERSCOPE) 

44 36 ql 
'''-' 

MY BODY 
LSG (EASTWEST/EEG) 

7 5 26 ANYTIME 
BRIAN MCKNIGHT (MOTOWN) 

45 45 7 
' 

VICTORY 
PUFF DADDY & THE FAMILY (BAD BOY/AR)STA) 

rig 
Imd 

9 8 STILL NOT A PLAYER 
BIG PUNISHER FEATURING JOE (LOUD) 47 8 MONEY 046RU BALTIMORE(UNTERTAINMENDEP(0 STREET/EPIC) 

9 7 15 LET'S RIDE 
IINIILIFOWEATINIERP&SIUMIC9COUNTLIMINCIMI 

'. 53 7 CHEDDAR 
WC (RED ANT/LONDON/ISLAND) 

10 8 15 A ROSE IS STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 48 46 28 LUV 2 LUV U 

TIMPALAND AND MAGOO(BLACKGROUNCVATLANTIC) 

Img 
CD 
Imi 

17 11 THEY DON'T KNOW 
JON B. (TAB YUM/550 MUSIC/EPIC) 

49 42 3 THE RIPPER STRIKES BACK 
LL COOL J (DEF JAM/MERCURY) 

12 11 17 WE BE CLUBBIN' 
ICE CUBE (HEAVYWEIGHT/A&M) 

e 55 16 GET AT ME DOG 
(MX (FEAT. SHEEK OF THE LOXI(DEFJAMNERCURY) 

13 10 26 SEVEN DAYS 
MARY J. BLIGE (MCA) 51 49 11 GOTTA BE 

JAGGED EDGE (SO SO DEF/COLUMBIA) 

rip 
Imd 

16 4 MY WAY 
USHER (LAFACE/ARISTA) 52 40 20 SWING MY WAY 

K.P. & ENVY) (EASTWEST/EEG) 

15 12 27 NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

53 52 6 ALL THAT I AM 
JOE (JIVE) 

16 15 9R 
'-'-' 

NICE 8, SLOW 
USHER (LAFACE/ARISTA) C), 62 6 SAY 11. VOICES OF THEORY (H.O.L.A./RED ANT) 

17 14 25 WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

c) 57 33 WE'RE NOT MAKING LOVE NO MORE 
DRU HILL (LAFACE/ARISTA) 

18 20 9 THE ARMS OF THE ONE WHO LOVES YOU 
XSCAPE (SO SO DEF/COLUMBIA) C) 63 22 MAKE EM' SAY UHH! 

MASTER P (NO LIMIT/PRIORITY) 

19 18 17 BODY BUMPIN' YIPPIE-YI-Y0 
PUBLIC ANNOUNCEMENT (A&M) 

e 60 7 CHEERS 2 U 
PLAYA (DEF JAM/MERCURY) 

Pr) 
Imd 

23 5 THE ONLY ONE FOR ME 
BRIAN MCKNIGHT (MOTOWN) 

e 59 9 CRAZY FOR YOU 
EBONI FOSTER (HENDRIX/MCA) 

21 21 12 MONEY, POWER & RESPECT 
THE LOX IFEAT. MN& UL' KIM) (BAD BOY/AR)STA) 

e 65 3 DO YOUR THING 
7 MILE (CRAVE) 

22 19 17 PARTY AIN'T A PARTY 
QUEEN PEN (LIL' MAN/INTERSCOPE) 

60 50 5 SHORTY (YOU KEEP RAVIN' WITH MY MIND) 
IMAJIN FEATURING KEITH MURRAY (JIVE) 

11•1 
CO 
Imd 

31 4 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
PeS1.111H1FEAT WORT/ SISORDdrirscou:Nc LtiNtrusozpo 

C) i ALL THE TIMES 
LOG (EASTWEST/EEG) 

ling 
fa 
Iml 

26 12 WHO AM I 
BEENIE MAN (2 HARDNP) (1) 64 2 WITH ME DESTINY'S CHILD (FEAT. JD) (COLUMBIA) 

25 22 14 ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

63 56 7 SECOND ROUND K.O. 
CANIBUS (UNIVERSAL) 

PM! 
fa 
Imd 

27 42 BEEN AROUND THE WORLD 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 64 51 11 CLOCK STRIKES 

T1MBALAND AND MAGOD (BLOCKGROUND/ATLANTIC) 
MUM 
ete 
Imil 

44 5 DOOR #1 LOG (EASTWEST/EEG) 
0. 70 2 THANK YOU 

BEBE WINANS (ATLANTIC) 

" Id 
Imid 

33 6 CAN'T LET HER GO 
BOYZ II MEN (MOTOWN) 66 58 10 

THEY DON'T DANCE NO MO' 
GOODIE MOB (LAFACE/ARISTA) 

29 24 14 IMAGINATION 
TAMIA (QWEST/WARNER BROS.) 

m _ , 
• 

MONEY AIN'T A THANG 
JERMAINE DUPRI FEAT. JAY-Z (SO SO DEFADDLUMBIA) 

30 28 18 
AMI DREAMING 
01_91001 IFEAT.KEI111 SWEAT 8 MCAFEI (KENUNNERSAU 

a 74 2 MAKE IT HOT 
«WEAL MUST ' IISCOEJNOFCELUDTT&MOON (ELDCIPONG 

31 29 21 MAIN SWV (RCA) 69 61 4 HIT 'EM WIT DA HEE 
LISSY14SCIELUCK EWOIT (RAUL' MAI & MCOWN651151EG) 

32 32 6 APPLE TREE 
ERYKAH BADU (KEDAR/UNIVERSAL) 

70 68 2 WHATCHA GONE DO? 
LINK (RELATIVITY) 

"11110» 
Imd 

ri) 
bud 

39 12 TURN IT UP IREMIX1/FIRE IT UP 
BUSTA RHYMES (ELEKTRA/EEG) 

71 67 7 
' 

WELL, ALRIGHT 
CECE WINANS (PIONEER) 

37 5 I GOT THE HOOK UP! 
MASTER P FEAT. SONSOF FUNK (NO LIMIT/PRIOR(TY) 

e _ 1 I LOVE YOU 
KEITH WASHINGTON (S)LAS/MCA) 

"OD 
àmd 

54 3 MY ALL 
MARIAM CAREY (COLUMBIA) 

cj _  i RAISE THE ROOF 
LUKE FEAT. NO GC00 BUT SO 0000 (LUKE (NSLAND) 

36 30 1R 
' 

DO FOR LOVE 
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) 

C ,,, _  i STILL PO' PIMPIN' 
DOORKFIALICHNINONSINEGEROCOWAIONNOWRII) 

31 34 14 BRING IT ON 
KEITH WASHINGTON (S)LAS/MCA) 

75 73 in 
" 

BYE BYE 
RANDY CRAWFORD (BLUEMOON/ATLANTIC) 

0 Records with the greatest airplay gains. C) 1998 Oil board/BPI Communications. 

ROT MR RECURRENT AIRPLAY 
1 1 3 WHAT ABOUT US 

TOTAL (LAFACE/ARISTA) 

2 2 7 PUT YOUR HANDS WHERE MY EYES COULD SEE 
BUSTA RHYMES (ELEKTRA/EEG) 

3 6 4 EVERYTHING 
MARY J. BLIGE (MCA) 

4 5 2 5 STEPS 
DRU HILL (ISLAND) 

5 3 4 A DREAM 
MARY J. BLIGE (ARISTA) 

6 4 8 HOLD ON (CHANGE IS COMIN') 
SOUNDS OF BLACKNESS (PERSPECTIVE/MM) 

7 9 14 STOMP 
GOD'S PROPERTY (B-RITEANTERSCOPE) 

8 14 15 I CAN LOVE YOU 
MARY J. BLIGE (MCA) 

9 10 9 MY LOVE IS THE SHHH! 
DEFIER' FOR THE PFORE FEAT. I» 6 TAINIA NARNER 01:61 

10 7 14 MO MONEY MO PROBLEMS 
1HE NOTORMIS ALA (FIAT. FUFF NOY AWBOOILDBMISIA) 

11 8 6 TYRONE 
ERYKAH BADU (KEDAR/UNIVERSAL) 

12 11 21 FOR YOU 
KENNY LATTIMORE (COLUMBIA) 

13 13 6 BUTTA LOVE 
NEXT (ARISTA) 

14 20 27 THE SWEETEST THING 
REFUGEECAMP ALL.STARS FEAT. LAURYN HILT (COLUMBIA) 

15 19 23 CAN WE 
SWV (JIVE) 

16 17 9 FEEL SO GOOD 
MASE (BAD BOY/ARISTA) 

17 16 15 NEVER MAKE A PROMISE 
DRU HILL (ISLAND) 

18 _ 7 I CARE 'BOUT YOU 
MILESTONE (LAFACE/ARISTA) 

19 18 37 HYPNOTIZE 
THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 

20 21 32 DON'T LEAVE ME 
BLACKSTREET ONTERSCOPE) 

21 12 29 NEXT LIFETIME 
ERYKAH BADU (KEDAR/UNIVERSAL) 

22 23 10 4 SEASONS OF LONELINESS 
BOYZ II MEN (MOTOWN) 

23 15 10 SOCK IT 2 ME 
MISSY NISOINEMCM EWOTT FEAT. DA BRAT 1EASNVESTHG) 

24 — 19 CUPID 
112 (BAD BOY/ARISTA) 

25 24 19 I BELONG TO YOU IEVERYTIME I SEE YOUR FACE) 
ROME (GRAND JURY/RCA) 

Recurrents are tit es which have appeared on the Hot R&B Singles 
chart for more than 20 weeks and have dropped below the top 50. 

R&B SINGLES A-Z 
TITLE (Publisher — Licensing Org.) Sheet Music Dist, 

94 24/7 (Ros World, ASCAP/Protoons, ASCAP/Lickshot Lyrics, 
ASCAP/Alter /After School, BMI) 

76 2 UVE PART( (Lil' Joe Wein, BMVHarrick, BMI/Longitude, 
B  

72 6 A.M. (WE BE ROWN') (Too Slow U Blow, BMI/True Rap, 
BMI/Nine-Twenty Four, BMI/Aaron Babyboy, ASCAP/Magic 
Melodee Man, ASCAP/Me)ro Beat BM)) 

60 ALL I DO (Bleu Jo)i, BMVJunkie Funk, BM)) 
7 ALL MY LIFE (EM) April, ASCAP/Cord Kayla, ASCAP/Hee Bee 

Doinit, ASCAP/2 Big Prod., ASCAP/WB, ASCAP) HL/WBM 
77 ALL MY LOVE (Lil Lu Lu, BMVF_M) Blackwood, BMI/Donril, 

ASCAP/Zomba, ASCAP/Queen Pen, ASCAP/Funky Mama, 
ASCAP/EMI ASCAP/Uncle Ronnie's, ASCAP) HL/WBM 

37 AM I DREAMING (Irving, BMVLijesrika, BM)) WBM 
5 THE ARMS OF THE ONE WHO LOVES YOU (Rea)songs, 

ASCAP) WBM 
70 BEAUTIFUL BLACK PEOPLE (Alva, BMI/Jones & Williams, 

BM)/Sweet Still Voice, BMI) 
34 BEEN AROUND THE WORLD/IT'S ALL ABOUT THE BEN-

JAMINS (Jones, ASCAP/RZO, BMVCareers-BMG, BMI/Big 
Life, PRS/BMG, PRS/Big Papua, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP) HL 

9 BODY BUMPIN' YIPPIE-VI-Y0 (Smelzgood, ASCAP) 
82 BODY ROCK (Medina Sound, BM Vlazz Merchant 

ASCAP/Zomba, ASCAP/Alkaho)iks, BMI/Jperiod, ASCAP) 
85 BODY (JustMike, BMVMike City, BMI) 
32 BRING IT ON (Fred Jerkins (I, BMW-Shreve, ASCAP/EMI 

April, ASCAP/Personal 21, ASCAP/MCA, ASCAP) HL 
78 CHANGE YOUR WAYS (Bookman, 8MVHookman, 

ASCAP/Uncommon Torn. BMVMusically Mine, BM)) 
13 CHEERS 2 U (Herbilicious, ASCAP/Virginia Beach, 

ASCAP/WB, ASCAP) WBM 
66 CHOKE (B.L.H.U.N.T., BMVF(ict, BMI) 
33 CLOCK STRIKES (Virginia Beach, ASCAP/Mag/oo, 

ASCAP/WB, ASCAP/Music Corp. Of America, BM)) HL/WBM 
68 COME & GET IT (GCMM, ASCAP/Big-N-Mage, BMI) 
38 COME OVER TO MY PLACE (Davina, BM)) 
36 CRAZY FOR YOU (MCA) 
55 DANGEROUS (T'Ziah's, BMVZadiyah's, BMI/Longitude, 

BMI/Warner-Tamerlane, BMI/Armacien, BM)) WBM 
26 DEJA VU (UPTOWN BABY) (MCA, BMI) HL 
91 DING-A-LING (A)ro-rican, BMI) 
96 DISCO LADY 2000 (Longitude, BM)) 
29 DO FOR LOVE (Jungle Fever, Brmemi Blackwood, 

BMVSoulvang, BMI/Joshua's Dream, BMI/Music Corp. 01 
America, BMI/Ijndseyanne, BM)/Tho Music Force, 
BMVLongitude, BMI) FILJWBM 

90 DOO DOO BROWN (MS), BMI) 
31 DO YOUR THING (Chocolate Factory, ASCAP/Copyrigh( 

Control) 
98 EVERYDAY (Dirty Bruce, BMV2000 Watts, ASCAP/WB, 

ASCAP/Toni Robi, ASCAP) 
67 FATHER (LL Coo)), ASCAP/Del Jam, ASCAP/Slam U Well, 

ASCAP/Jelly's Jams, ASCAP/Chappell, ASCAP/Morrison 
Leahy, ASCAP/Twelve And Under, BMI/Jumping Bean, AMI) 
HL 

80 FREAK ff (21 st Century, ASCAP/Smith & Lewis, 
BMVWhooping Cram, BMI/Ground Control, BnivEmi 
Blackwood, BM)) 

75 FULL COOPERATION (Erick Sermon, ASCAP/)liotic, 
ASCAP/Zomba, ASCAP/Funky Noble, ASCAP/Famous, 
ASCAP/Sheronda, AM)) 

24 GET AT ME DOG (Boomer ASCAP/Copyright 
Control/Damon B(ackmon, ASCAP/Frankly, BM)) 

59 GETTIN' JIGGY WIT IT (Treyba)l, ASCAP/Slam U Well, 
ASCAP/(elly's Jams, ASCAP/Bernard's Other, BMVSony/ATV 
Songs, BMI/Gambi, BMVWamer Chappell, ASCAP/Wamer-
Tamerlane, BMI) HL/WBM 

45 GITTY UP (PolyGram, ASCAP/Ambush, ASCAP/Jobe)e, 
ASCAP/EMI April, ASCAP) HL 

28 GONE TILL NOVEMBER (Sony/ATV Tunes, ASCAP/Tete San 
ASCAP/EM) April, ASCAP/Bee Mo Easy, ASCAP/LB Fam, 

ASCAP) HL 

95 AS 
SAP) 
) UR BIZNESS (Blind Man's B(uff, ASCAP/Rapid Fire, 

93 HOLD ON TO YOUR DREAMS (Mafundi, BMI) 
80 I CAN FEEL IT (Dathods, BM)) 
39 I DON'T EVER WANT TO SEE YOU AGAIN (Vanderpool, 

BMI/Ensign, BM)) HL 
79 IF YOU THINK I'M JIGGY (Sheek Louchion, ASCAP/Jae'wons, 

ASCAP/Paniro's, ASCAP/Justin Combs, ASCAP/EMI April, 
ASCAP/D. Blackmon, ASCAP/Music Of Unicef, ASCAP/Fu)l 
Keel, ASCU') HL/WBM 

1 I GET LONELY (Black Ice, BrovEm) April, ASCAP/Flyte Tyme, 
ASCAP) 

19 I GOT THE HOOK UP! (Big P, BMVBurrin Avenue, AM)) 
16 IMAGINATION (So So Del, ASCAP/EMI April, ASCAP/Slack 

AS ASCAP/Jobete, ASCAP/EMI, ASCAP/BMG, ASCAP) HL 
99 INDEPENDENCE DAY (Zomba, BMVSrand, AMI/Zomba, 

ASCAP/Illiotic, ASCAP/Ouinton "B(ack" Banks, ASCAP) 
3 IT'S ALL ABOUT ME (D Xtraordinary. ASCAP/Wamer 

Chappell, ASCAP/Urban Warfare, ASCAP/SPZ, AMI/Perfect, 
BMI/WB, ASCAP) WBM 

58 I WANNA GET NEXT TO YOU (MCA, BMI) 
61 JAM ON IT (Sude 28, ASCAP/Fu)l Keel. ASCAP/So So Def. 

ASCAP/EMI, ASCAP) 
54 JUST BE STRAIGHT WITH ME (Big P, BMVBurrin Ave., 

Bronmi April, ASCAP/F)Yte TYme, ASCAP) HI/WBM 
100 LET ME (Edward, ASCAP/Jasmine, ASCAP/Kionna. 

ASCAP/Santange(o, ASCAP/GOD Music Works. ASCAP) 
6 LETS RIDE (Hudson Jordan, ASCAP/Wixen, ASCAP/Mood 

Swing, BMVBig P, BMI) 
48 UL' RED BOAT (EMI April, ASCAP/F)yte Tyme, 

ASCAP/Minneapolis Guys, ASCAP/Karmamrak, ASCAP) 
73 LOST TO LOVE (Zomba, ASCAP/Zomba, PRS/Sony/ATV 

Songs. AM)) 
56 LOVE LETTERS (leoSun, ASCAP/Avema), ASCAP/lrying, 

BMI/Rondor, PRS/EMI April, ASCAP) 
35 MANE EM SAY 011111(Bumn Ave., BMI/Big P, BMI) 
62 MOAN & GROAN (GEMA/WB, ASCAP/Flayhard, 

ASCAP/Ankine, ASCAP) WBM 
10 MONEY, POWER & RESPECT (Sheek Louchion, 

ASCAP/Jae'wons, ASCAP/Paniro's, ASCAP/Justin Combs, 
ASCAP/EMI Apri), ASCAP/Boomer X, ASCAP/Mystery System, 
BMIMB, ASCAP) HL/WBM 

69 THE MOST BEAUTIFUL GIRL (Tight 2 Def, ASCAP/Red Lowe, 
ASCAP/liestone, BMI) 

4 MY ALL/BREAKDOWN (Sony/ATV, BMVRye, BM)/Sony/ATV 
Tunes, ASCAP/Wallyworld, ASCAP/EMI April, ASCAP/Sie(, 
ASCAP/Wish Bone, ASCAP/Steven A. Jordan, ASCAP) 

42 MY BODY (Toni Robi, ASCAP/2000 Watts, ASCAP/WB, 
ASCAP) WBM 

22 NICE & SLOW (So So Bof, ASCAP/Slack AD., ASCAP/BMG 
Songs, ASCAP/U.R. IV, ASCAP/Them Damn Twins, 
ASCAP/EMI April, ASCAP) HL 

14 NO, NO, NO (3 Boyz From Newark, ASCAP/Promiscuous, 
ASCAP/WB, ASCAP/Warner-Tamerlane, BMVSang Melee, 
BMI/Ms. Mary's, BMVM)kman/Nitly & Capone, BM)) WBM 

88 NOTION' MOVE BUT THE MONEY (Puniras, 
ASCAP/Jae'wons, ASCAP) 

51 Off THE HOOK (Zavy, ASCAP/BMG, ASCAP/Wamer 
Chappell, ASCAPAinquarterz, ASCAP/WA, 
ASCAP/Cassandra Lucas Designee, ASCAP) HVWBM 

97 ON THE MIC (Sony, ASCAP/Danica, ASCAP/Entertaining. 
ASCAP/Jobete, ASCAP/EMI April, ASCAP) 

52 OUT OF SIGHT (Y0) (All B)ac, ASCAP/Back 2 Da Getto, 
ASCAP/Polygram Intl, ASCAP/AI West BMI) HL 

41 THE PART( CONTINUES (EMI April, ASCAP/So So Dot, 
ASCAP/Air Control, ASCAP/Throwin' Tantrums. ASCAP/td1 
Seeing Eye, ASCAP/Cameo-5, ASCAPANB, ASCAP/Wamer-
Tamerlane, BMI) HL/WBM 

30 RAIN (Bam Jams, BMVMCA, BMI) HL 
25 RAISE THE ROOF (LCM Deep South, BMVWamer-

Tamerlane, BMVEnsign, BMVPha-eva-phat, BMVWamer 
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MY ALL/BREAKDOWN 
MARIAN CAREY (COLUMBIA) 

IT'S ALL ABOUT ME 
MYA & 51500 (UNIVERSITYANTERSCOPE) 

TOO CLOSE 
NEXT (ARISTA) 

THE ARMS OF THE ONE WHO LOVES YOU 
XSCAPE (SO SO DEF/COLUMBIA) 

LET'S RIDE 
MCMOLORWIFFIT WiSIMP&SIMITIf9iXSERiCEFAILIOCURO 

TURN IT UP (REMIX) /FIRE IT UP 
BUSTA RHYMES (ELEKTRNEEG) 

CHEERS 2 U 
PLAYA (DEF JAM/MERCURY) 

BODY BUMPIN' YIPPIE-YI-Y0 
PUBLIC ANNOUNCEMENT (MM) 

MONEY, POWER & RESPECT 
THE LOX (FEAT. DMX & UL' KIMI(BAD BOY/ARISTA) 

VICTORY 
PUFF DADDY &THE FAMILY (BAD BOY/ARISTA) 

SECOND ROUND K.O. 
CANIBUS (UNIVERSAL) 

RAISE THE ROOF 
LUKE FEAT. NO GOOD BUT SO GOOD (LUKE IMAM)) 

SAY IT 
VOICES OF THEORY (H.O.L.AJRED ANT) 

A ROSE IS STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 

GET AT ME DOG 
DMX (FEAT. SHEEK OF THE LI30 (DEF JAMNERCURY) 

IMAGINATION 
TAMIA (QWEST/WARNER BROS.) 

I GOT THE HOOK UP! 
MASTER P (NO LIM)T/PRIOR(TY) 

THEY DON'T KNOW/ARE U STILL DOWN 
JON B. (YAB YUW550 MUSIC/EPIC) 

ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

WHO AM I 
BEENIE MAN (2 HARDNP) 

DEJA VU [UPTOWN BABY) 
LORD TARIQ & PETER GUNZ (CODEINUCOLUMBLA) 

CLOCK STRIKES 
TIMBALAND AND MAGOO (B),ACKGROUNDIATLANTIC) 

A SONG FOR MAMA 
BOYZ II MEN (MOTOWN) 

DO YOUR THING 
7 MILE (CRAVE) 

GONE TILL NOVEMBER 
WYCLEF JEAN (RUFFHOUSE/COLUMB)A) 

GITTY UP 
SALT-N-PEPA (RED ANT/LONDON/ISLAND) 

DO FOR LOVE 
2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) 

COME OVER TO MY PLACE 
DA VINA (LOUD) 

WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

MAKE EM' SAY UHH! 
MASTER P (NO LIMIT/PRIOR(TY) 

ALL MY LIFE 
K-Cl & 1010 (MCA) 

STRAWBERRIES 
SMOOTH (PERSPECTIVE/MM) 

THE PARTY CONTINUES 
JD FEAT. DA BRAT (SO SO DEF/COLUMBIA) 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

38 34 9 RAIN 
SVVV (RCA) 

39 36 18 NICE & SLOW 
USHER (LAFACE/ARISTA) 

40 39 6 OUT OF SIGHT (Y0) 
RUFUS BLAQ (PERSPECTIVE/A&M) 

41 3) 15 OFF THE HOOK 
JODY WATLEY (ATLANTIC) 

42 41 9 THROW YO HOOD UP 
MR. MONEY LOC FEAT. ABOVE THE LAW (LOC-N-UP) 

44 8 LOVE LETTERS 
ALI (ISLAND) 

44 40 9 STILL PO' P(MPIN' 
DOOR DIE (NEICklBORHOOD WATCHRAP-A-LOTMRGIN) 

53 6 JAM ON IT 
CARDAN (FEAT. JERMNNE DUPRI) (PENALTY/TOMMY BD)) 

46 49 6 MOAN & GROAN 
MARK MORRISON (ATLANTIC) 

47 45 10 JUST BE STRAIGHT WITH ME 
SILKK THE SHOCKER (NO LIMIT/PRIORITY) 

48 48 14 ALL I DO 
SOMETHIN' FOR THE PEOPLE (WARNER BROS.) 

49 46 11 REALITY 
ELUSION (RCA) 

50 52 21 BURN 
MILITIA (RED ANT) 

51 50 3 STAY 
ROOM SERVICE (EASTWEST/EEG) 

56 3 CHOKE 
B.L.H.U.N.T. (SELECT) 

57 11 THE CITY IS MINE 
JAY-Z (FEAT. BIAIXSTREETHROGAFELLNOEF P.MMERCUR 

8 BEAUTIFUL BLACK PEOPLE JAMES OREAR & CO. (BORN AGAIN) 

55 47 17 FATHER 
LL COOL J (DEF JAM/MERCURY) 

60 24 JUST CLOWNIN' 
WC FRCS,' WF_STSIDE CONNECTIONIPAYDAYNR(ISIAND) 

BRING IT ON 
KEITH WASHINGTON (SILAS/MCA) 

CRAZY FOR YOU 
EBONI FOSTER (HENDRIX/MCA) 

51 51 3 
COME & GET IT 
DARQ AGE (KURUPT) 

58 54 29 I DON'T EVER WANT TO SEE YOU AGAIN 
UNCLE SAM (STONECREEK/EPIC) 

70 2 I WANNA GET NEXT TO YOU 
CHRISTION (ROC-A-FELLA/DEF JAM/MERCURY) 

e 65 23 SO LONG (WELL, WELL, WELL) 
PHAJJA (WARNER BROS.) 

61 63 4 TAKE YOUR TIME 
KOMPOZUR (ALL NET) 

e 68 5 
SOUTHSI DE 
LIL' KEKE (JAM DOWN/BREAKAWAY) 

63 61 14 GETTIN' JIGGY WIT IT 
WILL SMITH (COLUMBIA) 

64 62 25 EEENAROUNDIIEWIRDIFSOLLMOUFIHEsaamiNs 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

CE) 73 3 LIL' RED BOAT 
ANGEL GRANT (FU/TE TYME/UNIVERSAL) 

66 58 12 WELL, ALRIGHT 
CECE WINANS (PIONEER) 

e 72 4 THE MOST BEAUTIFUL GIRL 
RAHEEM (TIGHT 2 DEF/BREAKAWAY) 

1 RUTHLESS FOR LIFE 
MC REN (RUTHLESS/EPIC) 

69 55 30 I'M NOT A PLAYER 
BIG PUNISHER (LOUD) 

70 59 20 DANGEROUS 
BUSTA RHYMES (ELEKTRNEEG) 

11 64 5 SHAWTY FREAK A LIL' SUMTIN' 
UL JON ANOMIE EAST SIDE BOYZ (MIRROR IMAGE/IC(1BM) 

13 6 A.M. (WE BE ROLLIN') 
NADANUF (REPRISE/WARNER BROS.) 

1 DING-A-LING 
HI-TOWN OJO (RESTLESS) 

74 67 24 TOGETHER AGAIN 
JANET (VIRGIN) 

75 75 29 THE ONE I GAVE MY HEART TO 
AALITAH (BLACKGROUND/ATLANTIC) 

0 Records with the greatest sales gains. 0 1998 Bi(lboard/BPI Communications and SoundScan, Inc. 

Chappell, MI) HL/WBM 
92 RAIZE DA ROOF - PUSH IT UP (CALL IT WHAT U WANT) 

(Bilsum, BMVWabastone, ASCAP/Pure De)ite, BMI) 
49 REALITY (Hams, ASCAP/Hill, ASCAP/Valentine, ASCAP) 
17 ROMEO AND MUET (Mike's Rap, BMVEMI Virgin. ASCAP/A 

La Mode, ASCAP) HL 
8 A ROSE IS STILL A ROSE (Sony/ATV Tunes. ASCAP/Obverse 

Crea)ion, ASCAP/MCA, ASCAP/Geflen, ASCAP/Withrow, 
ASCAP/Enlightened (Atty, ASCAP/Strange Mind. ASCAP/Edie 
Brickell, ASCAP) HL 

74 RUTHLESS FOR UFE INC Reo. ASCAP/11(Fam, BMI/Music 
Corp. Of America, BMI) 

89 SADDLE YOU UP (MR, BMVEast Poin)e, BMI) 
18 SAY IT (Stingray Soundz. ASCAP/Je)ly's Jams, ASCAP/Million 

Dollar Steve, BMVJumping Bean, BMI/Gem, ASCAP) 
91 SAY YOU'LL STAY (Gorgeous Clamour, BMI) 
23 SECOND ROUND ILO. (Timber Trace, ASCAP/Wyclef Jean, 

ASCAP/Jerry Wonder, BMI) Ht/WBM 
87 SEND MY LOVE/SEND ONE YOUR LOVE (Black Bu)l, 

ASCAP/Jobete. ASCAP) WBM 
65 SHAWTY FREAK A LIL' ROAM' (The Lewis & Smith, 

BMI/Carlos Glover, BMVfoomp Stone, BM') 
27 A SONG FOR MAMA (Sony/ATV Songs, BMVECAF, BMVFox 

Film, BMI) WBM 
57 SOUTHSIDE (Came From Nowhere, BMI/Zomba, ASCAP) 
64 STAY (Al's Street, ASCAP/Warner Chappell, ASCAP/A(mo, 

ASCAP/Salandria, ASCAP/One Ole Ghetto Ho, 
ASCAP/Reezmo. ASCAP/II-N-1, ASCAP/Now Chapter, 
ASCAP) 

44 STILL PO' PIMPIN' (Still N-The Water, BM(/N-The Water, 
AS 

84 STRAIGHT TO THE MOTE' (Fifalow, ASCAP) 
46 STRAWBERRIES (New Perspective, ASCAP/Zomba, 

ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCA)'/tove-Ly-N-

Divine, ASCAP/Freddie Dee, AMO WBM 
43 SWING MY WAY (Horrible. ASCAP) 
71 TAKE YOUR TIME (Playa 2 Playa, BM VT'Hill Hoop'N, 

BMI/Bud'da, ASCAP/Aftermath, ASCAP/Wamer Chappe)l, 
ASCAP/Junior, ASCAP/E-Bo Funk, BMI/Guy Wes, BM)) 

53 THANK YOU (EM) Blackwood, BMI/Benny's Music, 
BMI/Rhettrhyme, ASCAP/WB, ASCAP/Travon, 
ASCAP/Motown, ASCAP/PolyGram, ASCAP) 

11 THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs, 
BMI/Yab Tom, BMI/Vibzelect, BMV(yme For Flyte, 
BMI/Music Corp 01 America, BMVJoshua's Dream, 
BMVBMG, ASCAP/B)ack Hipanic, ASCAP) HL 

63 THROW YO HOOD UP (Kerason. AMR 
2 TOO CLOSE (Naughty, ASCAP/Do What 1 Della, ASCAP/Uh. 

Oh, ASCAP/Copyright ControVNeutral Gray, ASCAP/Pure 
Love, ASCAP/W13, ASCAP) WBM 

12 TURN TT UP TREMD3/FIRE IT UP (T'Ziah's, BMI/Music 
Corp. Of America, BMI) 

15 VICTORY (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI 
ASCAP/Jae'wons, ASCAP/Steven A. Jordan, 

ASCAP/EMI Una,), BMI) HL/WBM 
50 WELL, ALRIGHT (Dango, ASCAP/Edwardfunkyhandz, 

ASCAP/Little Pooky's, BMI) 
47 WE'RE NOT MAKING LOVE NO MORE (Sony/AN Songs, 

BM(/ECAF, AMI/Poe Film, BMI) WBM 
21 WHAT YOU WANT (M. Betha, ASCAP/Total's Thing, 

ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash Mack, 
ASCAP/Warner-Tamerlane, BMI/Camad, BM)) HL/WBM 

83 WHERE U AI? (AV8, ASCAP) 
20 WHO AM I (Deadly. ASCAP/STB, ASCAP/Shocking Vibes, 

ASCAP) 
40 YOU MANE ME WANNA... (EMI April, ASCAP/So So Del, 

ASCAP/S)ack A.D.. ASCAP/U.R. IV, ASCAP/BMG Songs, 
ASCAP) HL 
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Disco Nostalgia Thrives On TV, film, And Record 
THE DISCO REVIVAL has offi-
cially lasted longer than the actual 
'70s era of musical decadence. 
Go figure. 
Over the last eight years, that glo-

rious yet harshly criticized four-year 
period (we're not counting the pre-
disco Philly Soul tenure) has been 
the basis for more compilations, song 
covers, books, movies, and television 
shows than any other musical move-
ment. 
And just when my fellow media 

pundits attempt to declare a second 
death of disco, another wave of nos-
talgia washes over their feeble 
words. The world at large just never 
seems to get enough of it. 
The latest is just about to hit. This 

summer will see the release of the 
major motion pictures "Studio 54" 
and "The Last Days Of Disco," both 
of which sport spankin' hot sound-
tracks that sparkle with timeless 
baubles—as well as a few festive new 
items. 
The Work Group will come outta 

the chute first with the album sup-
porting "The Last Days Of Disco." A 
test pressing of Nuyorican Soul's 
jazz-kissed interpretation of Alicia 
Bridges' "I Love The Nightlife" has 
just been shipped to club DJs. A 
commercial single release is planned 
early next month. 

If you need a disco fix sooner, VH1 

TR AX 

by Larry Flick 

launches the second season of its fab 
"Behind The Music" series with a 
special 90-minute look at notorious 
New York nightspot Studio 54 on 
May 24. 
The program deftly traces the 

venue's history—from its opening on 
April 26, 1977, through its reign as 
the quintessential hall of decadence 
and right up to its unceremonious 
close several years later. Featured 
are yummy anecdotes from celebs 
like Grace Jones, Nile Rodgers, and 
Jerry Hall, as well as vivid observa-
tions from many of the club's door-
men and bartenders. 

It's all good, dishy fun, while also 
being remarkably insightful regard-
ing the endurance of the disco re-
vival. Simply put, it represents a 
rare time of pure societal freedom. 
Although the disco era has been 
romanticized beyond realistic grasp, 
it truly was a time when seemingly 
nothing could harm you—as long as 
you stuck reasonably close to the fan-
tasy land of colored lights and boo-
gie oogie oogie. After the disco bub-

No Borders For Natacha Atlas 
Beggars Banquet Set Mixes Dance, Arabic Styles 

BY DYLAN SIEGLER 
NEW YORK—Border-crossing 
comes easily to Natacha Atlas. 
Her multinational upbringing, 

coupled with her musical versatili-
ty, has been helping bridge the gap 
between breakbeats and belly 
dancing for a decade. With "Ha-
lim," her new release on Beggars 
Banquet U.S., Atlas mines her clas-
sical Arabic musical training to 
deliver a deep, danceable 
experience. In the proc-
ess, she establishes her-
self as a viable entity 
apart from her usual 
dance partners, Trans-
Global Underground. 
While growing up in a 

Moroccan suburb of 
Brussels, Atlas realized 
her calling. "I was always singing 
and dancing from about the age of 
6," she says. "I always wanted to 
grow up and be a performer." 
The Middle Eastern vocal tech-

nique and music theory Atlas 
began studying as a child factor 
prominently in her music today. "I 
use that [training] and the struc-
ture that goes along with that," she 
says. "Then I cross it over with 
some European sounds, push it a 
little bit further." 

ATLAS 

As a teenager, Atlas moved to 
England, where a chain of coinci-
dences brought her talent to the 
club world. Atlas' vocals and rag 
sharki (belly dancing) talents have 
enhanced projects by venerable 
names like Jah Wobble, Peter 
Gabriel, Apache Indian, and ¡Local, 
who had a huge U.K. club hit with 
"Timbal" in the early '90s. 
To the uneducated ear, "Halim" 

weighs in as an engaging 
collection of lilting Arabic 
melodies with an infec-
tious drum'n'bass-inflect-
ed groove. But the aver-
age American listener 
might miss the context of 
Atlas' new work, which, 
she says, takes its cues 
from "the sounds I like 

from [Arabic music of] the '70s and 
the '60s. It's dated in the Egyptian 
sense, as a nostalgic sort of thing, 
even though it's fused with dub and 
Western European music." 

"Halim," which means "beauti-
ful," takes its name in part from 
the late Abdel Halim Hafez, one of 
Atlas' favorite Egyptian singers; 
his roots, like her own, were half 
Jewish and half Muslim. 
"He was an angel in my eyes," 

(Continued on next page) 

ble burst, we were whacked by crises 
like AIDS. Suddenly, we went from 
being invincible to incredibly vul-
nerable. With that knowledge, who 
wouldn't want to permanently live in 
the past? 
VH1's "Behind The Music" special 

effectively captures the contrast 
between disco's heyday and initial 
crash in footage from the last known 
interview with Steve Rubell (co-
owner of Studio 54 with Ian Schrag-
er), who died of AIDS-related illness 
in 1989. His words will haunt you 
long after the program ends—and 
well into the next time you dive into 
the ongoing waves of disco nostalgia. 

LIVIN' IT UP: On the crazy-catchy 
"Boom Bye Yae," intriguing new-
comer Reiss so thoroughly soaks the 
brain with warm, sunny vibes that 
you feel virtually transported to a 
plush Jamaican island, frosty bever-
age in hand. 
With a voice reminiscent of Tone 

Lüc, Reiss seductively chats and 
raps amid a slinky shuffle-beat coat-
ed with a sticky keyboard lick lifted 
from "Die Young Stay Pretty" by 
Blondie. His performance is nicely 
contrasted by budding toasting siren 
Michie Mee, who brings a Patra-
like aggression to this hitbound Mer-
cury release. 

Intensely radio-minded in its orig-
inal form, this Craig Kafton pro-
duction will draw the heavy props of 
clubheads on the strength of Greg 
Padula's meaty house remix. He 
flexes a muscular bassline atop rat-
tling percussion, while keeping the 
keyboard frills to a minimum. Kaf-
ton takes a crack at recasting the 
tune himself by injecting a jittery 
trip-hop flavor into the song. 
Whilst we have Mercury on the 

brain, we also want to point out the 
imminence of a new album by the 
underappreciated Baha Men. 
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CLUB PLAY 
1. HEAVEN'S WHAT I FEEL 

GLORIA ESTEFAN EPIC 
2. HEAD TRANSISTER INTERSCOPE 
3. GOT FUNK? THE FUNKJUNKEEZ 

STRICTLY RHYTHM 

4. KEEP ON DANCIN' (LET'S GO) 
PERPETUAL MOTION PLAYLAND 

5. REASONS SABRINA JOHNSTON 
STARBOUND 

MAXI-SINGLES SALES 
1. N.O.R.E. NOREAGA PENALTY 
2. FROZEN LOLA GROOVE 
3. WHAT YOU DO J. CEE STRICTLY RHYTHM 
4. EVERYDAY FATAL FEAT. 

ANTOINETTE ROBERSON RELATIVITY 
5. KUNG-FU 187 LOCKDOWN KINETIC 

Breakouts: Titles with future chart potential, 

based on club play or sales reported this week. 

Surviving & Thriving. Enduring diva 
Gloria Gaynor has begun promoting a 
pair of projects that pay tribute to her 
disco-era tenure. "I Will Survive: The 
Gloria Gaynor Anthology" is a two-CD 
twirl through her catalog of hits and 
buried treasures such as "Real Good 
People." "There are a lot of great 
songs that never got a chance," she 
says of the Polydor/Chronicles set. 
"I'm grateful to have the opportunity to 
present these songs again because 
they deserve it—and my fans deserve 
it, too." The title of her classic "I Will 
Survive" is also the title of her autobi-
ography, published by St. Martin's 
Press. In addition to providing dishy 
insight into the '70s, the book has 
uplifting commentary on surviving the 
hardships of the music business. Talk-
show host Sally Jessy Raphael has 
optioned the right to produce a film 
version of the tome. 

Due June 16, the wonderfully 
uplifting "Doong Spank" shows the 
Bahamian male posse floating its 
rich harmonies over grooves that 
combine state-of-the-floors funk 
with thumpin' disco. The inex-
haustible Berman Brothers and 
Tommy D. are among the set's pro-
ducers—along with Mercury A&R 
guru Steve Greenberg, who is actu-
ally quite impressive at the helm of 
the noteworthy first single, "Double 
Lovin'." 

HEY NOW: After teasing and 
taunting diehards for nearly two 
years with promises of an album, 
Washington, D.C., studio renegades 
Deep Dish are finally about to 
unleash the full-length "Junk Sci-
ence" on deConstruetion U.K. in 
June. Kids, you are not ready for the 
brilliance of this project. 
Of course, Deep Dish compatriots 

Dubfire and Sharam include the 
recent singles "Stay Gold" and 
"Stranded," giving punters a splash 
of the dark-house atmosphere that 
has become their signature. Howev-
er, they also break exciting new 
ground by infusing elements of alter-
na-pop and even the scant guitar or 
two. Although the set remains fairly 
dubby, Everything But The Girl 
chanteuse Tracey Thorn makes an 
appropriately torchy cameo, while 
the lads even try their hand at vocal-
izing with respectable results. 

Deep Soul Label 
Showcases Sound 
Of Chicago House 
NEW YORK—Legendary house 
performer Byron Stingily and 
veteran producer Mike Dunn are 
parlaying their wide array of ex-
perience into running the newly 
formed Deep Soul Recordings. 

Distributed in the States by 
Nervous Records, the singles-
driven label will focus on show-
casing talent bred in Stingily and 
Dunn's homebase of Chicago. 

"In my journeys around the 
world in the past several months, 
I've come to see that there is still 
a lot of respect and desire for the 
sound of real Chicago house mu-
sic," says Stingily, who is touring 
Europe in support of his own red-
hot Nervous collection, "The Pur-
ist." 

Actually, it is the worldwide 
acclaim for the singer's project 
that has sparked an optimistic 
forecast for Deep Soul's clubland 
profile. 
"His success has made him a 

lightning rod, quite frankly" says 
Nervous president Michael 
Weiss. "Throughout his career, 
Byron has remained true to the 
Chicago house sound, and he's 
proved that people are interested 
in that sound. His longstanding 
relationship with Mike, who is a 
great producer, adds credibility 
to the venture." 
Deep Soul material will be li-

censed to European labels on a 
track-by-track basis. 
The label's first release is 

"Party Lites, Party Nites," a 
hands-in-the-air anthem by the 
Tim Gant Project Featuring 
Roberta Thomas. Dunn co-pro-
duced the track, which has been 
remixed by Mark Grant. Test 
pressings of the track went to 
DJs May 11, with a retail release 
set for June 1. 
Up next is Dunn's "Now That 

You're Gone," a tribute to the late 
Chicago club icon Armando, 
which is due in late June. 

LARRY FLICK 

"Junk Science" doesn't have a firm 
U.S. release date yet. But we are 
willing to bet the rent that will 
change within seconds. This is, by 
far, among the best pure club albums 
we've heard in a long time. 
Another absolute must-have set of 

the summer will be "Tourism," the 
hotly anticipated second album by 
Danny Tenaglia. Slated for world-
wide release on Twisted May 19, the 
set shows the producer/DJ making 
major strides toward being the seri-
ous tunesmith we've always believed 
he could be. In addition to the recent 
smash "Elements," the album boasts 
sterling collaborations with Teens 
Marie ("Baby, Do You Feel Me?"), 
Darrell Martin ("Roots"), Jo Jo 
America ("Headhunter"), and Cele-
da ("Music Is The Answer"). 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

1 1 1 7 
* * * No. 1* * * 

FOUND A CURE STRICTLY RHYTHM 12534 3 weeks at No. 1 • ULTRA NATE 

C) 2 5 6 SHOUT TO THE TOP JBO 27520N2 • FIRE ISLAND FEATURING LOLEATTA HOLLOWAY 

C) 4 9 6 A ROSE IS STILL A ROSE ARISTA 13484 • ARETHA FRANKLIN 

4 3 4 8 TWISTED FFRR/LONDON 570111/ISLAND WAYNE G 

5 6 7 8 DISTORTION SUBLIMINAL 003/STRICTLY RHYTHM PIANOHEADZ 

6 5 2 10 UNTIL THE DAY TWISTED 55424/MCA FUNKY GREEN DOGS 

7 8 14 7 DO IT AGAIN GROOVILICIOUS 041/STRICTLY RHYTHM RAZOR N' GUIDO 

8 7 3 9 FROZEN MAVERICK 43993/WARNER BROS. • MADONNA 

CI 15 20 7 HANDS TO HEAVEN GEFFEN 22402 PURE SUGAR 

10 9 16 9 I GOT A MAN SFP 9620 SHAMPALE CARTIER 

0 17 22 6 STRINGS OF LIFE NITEGROOVES 1078/KING STREET RALPHI ROSARIO 

CI 18 25 4 MIDNIGHT BIG BEAT 84088/ATLANTIC ROBIN S. 

0 20 30 5 suNCHYME ETERNAL/KINETIC 44517/REPRISE • DARIO G 

14 13 17 9 LOVE IS SO NICE KING STREET 1073 URBAN SOUL FEAT. CEYBIL JEFFRIES & TROYETTA KNOX 

15 11 8 12 HAPPY ELEKTRA PROMO/EEG IOWA TEl 

16 12 15 10 THE FUTURES OVERRATED KINETIC 4396I/REPRISE • ARKARNA 

17 21 24 6 SACRE FRANCAIS ATLANTIC 83081 • DIMITRI FROM PARIS 

18 10 10 10 MIRACLE RCA PROMO • OLIVE 

19 14 6 10 THANK YOU ATLANTIC 84085 BEBE WINANS 

20 16 11 12 HAPPINESS EPIDROME PROMO/EPIC KAMASUTRA FEATURING JOCELYN BROWN 

0 28 34 4 GET INTO THE RHYTHM CLASSIFIED/TIMBER! 461/TOMMY BOY JOCELYN ENRIQUEZ 

22 25 26 6 LIFT UP THE NEEDLE TANTRUM 001 JOHN CREAMER PRESENTS ELLIS D 

23 19 13 9 I GET LONELY VIRGIN 38632 • JANET 

(24) 29 35 4 BUMPIN' AND JUMPIN' NERVOUS 20303 KIM ENGLISH 

(23) 37 42 3 
* * * POWER PICK* * * 

BEAUTIFUL DAY TOMMY BOY SILVER 468/TOMMY BOY • HYPERTROPHY 

26 26 31 5 PROLOGUE JACKPOT 1009/4 PLAY TENTH CHAPTER 

00 NEW > 1 
* * * HOT SHOT DEBUT* * * 

RAY OF LIGHT MAVERICK PROMO/WARNER BROS. • MADONNA 

ISD 31 38 4 I NEED LOVE GROOVILICIOUS 042/STRICTLY RHYTHM PAUL MAIN PROJECT FEATURING RENEE 

0 32 36 5 SIXTH SENSE OVUM/RUFFHOUSE 78726/COLUMBIA • WINK 

0 34 40 , 3 HORNEY PEPPERMINT JAM IMPORT MOUSSE T 

(1)1 35 41 3 WHERE DO WE GO STRICTLY RHYTHM 12538 WAMDUE PROJECT 

32 24 21 13 MUSIC TAKES YOU JELLYBEAN 2533 PULSE FEATURING ANTOINETTE ROBERSON 

0 39 45 3 HISTORY REPEATING DREAMWORKS/GRAND ROYAL 057/GEFFEN • PROPELLERHEADS FEAT. MISS SHIRLEY BASSET 

34 23 18 11 I THOUGHT IT WAS YOU FFRR/LONDON 570085/ISLAND SEX-O-SONIQUE 

Eli 41 — 2 GIVE ME RHYTHM EDEL AMERICA 9163 BLACK CONNECTION 

tE) 44 — 2 MY ALL COLUMBIA 78822 • MARIAN CAREY 

37 38 39 4 DAY FOR NIGHT ECHO PROMO/WARNER BROS. MOLOKO 

0 40 43 3 PRIDE UNIVERSAL PROMO • RACHID 

39 30 23 12 FLYING HIGH (GO) CUTTING 422 TRAUMA 

40 22 19 11 THE RHYTHM MAXI 2065 THE NEW HIPPIE MOVEMENT 

41 36 33 8 BUTTERFLY PERFECTO/KINETIC 43892/REPRISE TILT 

0 45 — 2 A LITTLE BIT OF MY LOVE VELOCITY 61012 SCOTT WOZNIAK FEATURING ALTHEA MCQUEEN 

43 42 — 2 YOUR LOVE IS TAKING ME OVER DEEPER 0014 KNIGHT BREED 

44 33 28 11 THE REAL BASS EDEL AMERICA 3770 • BROOKLYN BOUNCE 

CI NEW> 1 THE DAY DEFINITY 003 BOBBY D'AMBROSIO FEATURING MICHELLE WEEKS 

(1) NEW > 1 THE HORN SONG STRICTLY RHYTHM 12539 THE DON 

Cl) NEW> 1 KEEP IT SHINING MOONSHINE 88450 E.K.O. 

48 46 — 2 MADAZULU 550 MUSIC 78767/EPIC • DEEP FOREST 

10 NEW> 1 YOU WON'T FORGET ME RCA 65427 • LA BOUCHE 

50 27 12 12 FUN SUBLIMINAL 00I/STRICTLY RHYTHM DA MOB FEATURING JOCELYN BROWN 

C) Tit es with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the op 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles 
anywhere in the top 50. •Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. C) 1998, 
Billboa d/BPI Communications. 
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MAXI-SINGLES SALES 
COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE Ft: 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan 

TITLE 1111111 ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

3 
* * *No. 1* * * 

MY ALUFLY AWAY (BUTTERFLY REPRISE) ( M''T‘ M COLUMBIA 78822 3 weeks at No •MARIAH CAREY 

30 
* * *GREATEST GAINER* * * 

I GET LONELY (T) (X) VIRGIN 38632 • JANET (FEATURING BLACKSTREET) 

3 3 2 14 GET AT ME DOG (M) (T) (X) DEF JAM 568523/MERCURY • DMX (FEATURING SHEEK OF THE LOX) 

4 2 3 4 TURN IT UP IREMIXT/FIRE IT UP (T) (X) ELEKTRA 63844/EEG • BUSTA RHYMES 

5 4 8 13 TOO CLOSE IT) (X) ARISTA 13457 

6 6 4 10 WHO AM I (11 00 2 HARD 6160NP 

• NEXT 

• BEENIE MAN 

NEW> 

* * * HOT SHOT DEBUT* * * 
HEAVEN'S WHAT I FEEL (T) (X) EPIC 78908 • GLORIA ESTEFAN 

10 7 6 MONEY, POWER & RESPECT (T) (X) BAD BOY 79157/ARISTA • THE LOX [FEAT. DMX & LIU KIMI 

9 5 6 3 VICTORY (T) (X) BAD BOY 79 ARISTA • PUFF DADDY & THE FAMILY FEAT. THE ROTOR OUS B.I.G. & BUSTA RHYMES 

10 7 2 WHERE DO WE GO FROM HERE? IMI (-I) (X) MODERN VOICES 005 • TONY MASCOLO 

11 9 5 9 FROZEN (T) (X) MAVERICK 43993/WARNER BROS. • MADONNA 

12 8 11 6 FOUND A CURE (T) (X) STRICTLY RHYTHM 12534 • ULTRA NATE 

13 14 9 9 FRIGHT TRAIN (T) (X) FORBIDDEN 1234 ROBBIE TRONCO 

14 12 10 4 CLOCK STRIKES (T) (X) BLACKGROUND/ATLANTIC 95533/AG • TIMBALAND AND MAGOO 

15 13 12 7 A ROSE IS STILL A ROSE (T) (X) ARISTA 13484 • ARETHA FRANKLIN 

16 15 15 9 BODY BUMPIN' YIPPIE-YI-Y0 (T) (X) A&M 582445 • PUBLIC ANNOUNCEMENT 

11 11 13 SECOND ROUND K.O. (T) UNIVERSAL 56175 • CANIBUS 

18 17 19 18 DEJA VU [UPTOWN BABY] (T) (X) CODEINE 78762/COLUMBIA • LORD TARIQ & PETER GUNZ 

19 19 16 26 NO, NO, NO (T) (X) COLUMBIA 78687 • DESTINY'S CHILD 

20 16 14 6 EVERYBODY [BACKSTREET'S BACK] IT) (X) JIVE 42515 • BACKSTREET BOYS 

21 18 17 20 GET READY TO BOUNCE (I) (X) EDEL AMERICA 3722 • BROOKLYN BOUNCE 

22 21 21 14 YOU ONLY HAVE TO SAY YOU LOVE ME (0 (X) ARIOLA DANCE 54443/BMG LATIN HANNAH JONES 

23 22 27 12 WHAT YOU WANT (T) (X) BAD BOY 79142/ARISTA • MASE (FEATURING TOTAL) 

27 18 15 HOW DO I LIVE (T) (X) CURB 73047 • LEANN RIMES 

25 28 7 SWEET HONESTY (T) o) CLASSIFIED 0249 MG 

26 23 28 17 GONE TILL NOVEMBER (M) (T) (X) RUFFHOUSE 78753/COLUMBIA • WYCLEF JEAN 

43 40 13 NICE & SLOW (T) (X) LAFACE 24307/ARISTA • USHER 

28 32 31 16 MAKE EM' SAY UHH! (TI NO LIMIT 53302/PRIORITY • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 

29 34 17 LOVE IS ALIVE IT) 00 DV8 582349/A&M • 3RD PARTY 

30 35 32 9 RAISE THE ROOF (T) LUKE II 572251/ISLAND • LUKE FEATURING NO GOOD BUT SO GOOD 

31 25 26 7 IMMA ROLLA (T) (X) LOC-N-UP 70310 • MR. MONEY LOC 

38 23 13 BODY ROCK (T) (X) OPEN MIC 157/RAWKUS • MOS DEF FEATURING Q-TIP & TASH 

33 26 20 11 MY HEART WILL GO ON (T) (X) INTERHIT 54020/PRIORITY DEJA VU 

RE-ENTRY 19 IN A DREAM (T) (X) ROBBINS 72012 ROCKELL 

€13 48 22 ON THE MIC (T) RELATIVITY 1692 • DJ HONDA FEAT. CUBAN LINK, JU JU, A. L. AND MISSIN' LINX 

36 37 30 6 TORN (T) (X) INTERHIT 54022/PRIORITY NATALIE BROWNE 

(1) NEW> GET INTO THE RHYTHM (T) CLASSIFIED/TIMBER! 461/TOMMY BOY JOCELYN ENRIQUEZ 

38 42 41 15 IT'S OVER LOVE (T) 00 LOGIC 54697 • TODD TERRY FEATURING SHANNON 

39 45 2 SHOUT TO THE TOP (T) IX) JBO 27520N2 • FIRE ISLAND FEATURING LOLEATTA HOLLOWAY 

40 29 34 9 DO FOR LOVE (T) AMARU 42504/JIVE • 2PAC FEATURING ERIC WILLIAMS 

RE-ENTRY 13 LET'S RIDE (T) DEF JAM 568475/MERCURY • MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 

42 50 4 MIDNIGHT IT) BIG BEAT/ATLANTIC 84088/AG ROBIN S. 

43 40 50 32 ONE MORE NIGHT (T) (X) TOMMY BOY 786 AMBER 

RE-ENTRY 24 I'M NOT A PLAYER (T) LOUD 64909/RCA • BIG PUNISHER 

45 20 24 13 OFF THE HOOK (T) (X) ATLANTIC 84070/AG • JODY WATLEY 

RE-ENTRY 9 WANNA B LIKE A MAN (T) (X) VU 38615/VIRGIN • SIMONE JAY 

47 24 29 15 MAGIC ORGASM (T) (X) TWISTED 55433/MCA HOUSE HEROES 

48 46 47 3 BEAUTIFUL DAY (T) TOMMY BOY SILVER 468/TOMMY BOY • HYPERTROPHY 

(I) NEW > HOLD ON TIGHT (T) (X) ACALWAN 9804/ZYX JASON NEVINS 

50 49 45 THANK YOU (T) (X) ATLANTIC 84085/AG BEBE WINANS 

NO BORDERS FOR NATACHA ATLAS 
(Continued from preceding page) 

Atlas says. "He was just incredible, 
really. It's been 20 years since his 
death, so it seemed the right time to 
commemorate him." 
During Hafez's prime, according 

to Atlas, Egyptian pop musicians 
were influenced by Latin percussion 
and televised Hollywood aesthetics. 
Atlas, of course, can relate to their 
crossover mentality. But her voice— 
which is as cutting and distinctive as 
that of Bjork or Portishead's trip-hop 
diva, Beth Gibbons—is the biggest 

asset of "Halim." 
Atlas is jointly signed in the U.K. 

to Nation Records and Beggars Ban-
quet's Mantra label. Her 1997 debut, 
"Diaspora," was licensed to MCA for 
stateside release. It was closer in 
content to the work of TransGlobal 
Underground, whose input still fac-
tors heavily in Atlas' songcraft. 

"I wanted to move away from that 
[on "Hale] because there's no point 
in having two TransGlobal Under-
grounds around," she says. "It's not 

about any rules or tradition at all 
with TransGlobal Underground; it's 
about getting funky. And then 
there's my project, which is about 
tradition. People didn't know the dif-
ference for a long time." 

Atlas and TransGlobal Under-
ground still have clubgoers in mind, 
however. Because unauthorized 
remixers had a field day with "Dias-
pora," but none of the results were 
to Atlas' liking, she and TransGlob-
al Underground beat others to the 

punch by remixing many tracks on 
"Halim" themselves. One mix in-
cludes Atlas rapping in Arabic. 

Lesley Bleakley, executive VP at 
Beggars Banquet (U.S.), says Atlas' 
work "is world music, so we obvi-
ously want to go to that fan base. 
But we do want to broaden the 
appeal." The album's first single will 
be the club-friendly, Moroccan-
styled "Amulet." 

Bleakley says the label is "target-
ing the world fans but breaking out 

to reach— I hate the term 'mature 
audiences'—but that's the market." 
As almost the sole purveyor of 

Arabic tonalities to U.S. clubgoers 
and pop audiences, Atlas says she 
does "whatever I can to represent as 
many different facets of Arabic 
music as possible." She is already 
working with a small Egyptian 
record company on new material, 
embracing what she gleefully pro-
nounces "a tacky, modern Egyptian 
pop feel." 
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CLUBLAND 
UNPLUGGED 

A&R 
JURIES 

A rare opportunity to feast on 
dance music's greatest talent 
in an intimate club with a live 
acoustic band. 

Can't get that industry honcho to 
hear your demo? Here's your big 
chance. Top executives at labels, 
management companies, and 
publishing firms from all over the 
world will gather to evaluate your 
music and offer tips for industry 
survival and elevation. 

For discounted airfare on American Airlines, to Chicago, 
please call Pepp Travel at 1-800-877-9770. 

Please identify yourself as a 
Billboard Dance Music Summit attendee. 

ACCU» ODAT 
Chicago Marriott Downtown, 

540 North Michigan Avenue, Chicago IL, 60611 
For reservations call 1800 228-9290 or 312-836-0100 
Special Dance Music Summit Room Rate: $139. 

Call Phyllis Demo at 212-536-5299 
to inquire about cost, quantity and shipping details. 

BILLBOARD'S NEW ARTIST DISCOVERIES OF 1998 ... 
WIN a chance to perform in Billboard's exclusive, 
invitation-only artist showcases. Here's your chance 
to strut your stuff along-side clubland's biggest stars. 

TO ENTER: Submit one song, biographical information, 
and a picture with a check for $35 to: 

Michele Quigley, Billboard, 1515 Broadway, New York, NY 10036. 
(Please make sure tapes are clearly labeled). 

All entries will be judged by Billboard Dance Music Editor Larry Flick. Performance 
slots are on Thursday, July 9 and Friday, July 10 at venues in Chicago 

to be announced. Billboard is not responsible for artist travel 8( lodging. 

Michele Quigley 
Special Events Director 

212.536.5002 ph 
212.536.1400 fx 

REGISTRATIOINI FEES REGULAR 

71 Early bird - payment received by May 29 $ 275 

Ei Pre-registration - payment received between May 29th and June 19 $ 325 

11 Full registration - after June 19th and Walk up S 375 

r  Larry Flick 
Dance Music Editor 
212.536.5050 ph 
212.536.5358 fx 

BILLBOARD Ws & RECORD POOL DIRECTORS 

$ 199 

$ 229 

$ 249 

Fill out form and mail with payment to: Billboard Dance Music Summit, Michele Quigley, 1515 Broadway, 14th Floor, NY, NY 10036 or FAX to (212) 536-1400. 
Make all payments to Billboard Magazine. Please allow 10 business days for confirmation of receipt. This form may be duplicated. Please type or print clearly. 

First Name: 

Company:  

Phone: 

Address: 

Last Name:  

City: State:   Zip: 

Fax:  

I'm Paying By: 171 Check n Visa/MC CI Amex EJ Money Order 

Credit Card # Expiration Date:  Cardholder's Signature:   
(credit cards are not vaild without signature and expiration date.) 

Cancellation Policy: All cancellations must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE. Cancellations received on or before May 29th are subject to 
a $75.00 administrative fee. Cancellations received between May 29 and June 19th are subject to a $175 administrative fee. No refunds will be issued after June 19th. 



ARTISTS 81. MUSIC 

Till's Marks 'Time' On Arista Set 
BY JIM BESSMAN 
NEW YORK—Although it isn't re-
flected in the album, Pam Tillis' new 
Arista/Nashville release, "Every 
Time," follows a year of what she calls 
"cataclysmic" personal and profes-
sional upheaval. 

"At first, I thought I couldn't do the 
record," says Tillis, who has gone 
through the painful dissolution of 
both her marriage 
and longtime manage-
ment situation in the 
past 12 months. "But I 
just rolled up my 
sleeves and went into 
the studio every day 
and surrounded my-
self with people I felt 
comfortable with—and it felt a lot 
like when I first started out in the 
business." 
"Every Time," which was co-pro-

duced by Tillis and Billy Joe Walker 
Jr. and cut at Walker's Recording Club 
studio in Nashville, is Tillis' first album 
since last year's "Greatest Hits." The 
June 30 release is also her first set of 
all-new material since 1995's "All Of 

TILLIS 

This Love"—an album, Tillis says, 
that she did not want to reprise. 

"I felt like that was a darker album 
for me," she says, "and believe it or 
not—even in the face of all that hap-
pened—I wanted more of a 'Sweet-
heart's Dance' [her 1994 album] that 
had energy and a positive vibe to it— 
even though it had songs about all dif-
ferent angles of relationships." 

So, "Every Time" has an overall 
"brightness" in sound, melody, and 
tempo, says Tillis. "I think 'Hurt 
Myself' is the first song people will 
talk about, but it's really a sarcastic 
song that's really about being strong 
and refusing to be self-destructive," 
she says. "I felt it had a lot of depth 
to it when I first heard it, All The 
Good Ones Are Gone." 
That song, of course, was the new 

track from the greatest-hits package 
and a major hit. Tillis says she sees 
"I Said A Prayer," the first single 
from "Every Time," as the flip side 
to "All The Good Ones Are Gone," in 
that it's a "hopeful" number that 
reflects many of her best friends' 
experiences. "It was important to put 

Woad' Stories With Capitol's lelloux 
BY DEBORAH EVANS PRICE 
NASHVILLE—It's hard to think of 
a more unusual duet pairing than Jon 
Bon Jovi and Chris LeDoux. Then 
again, although LeDoux wears a cow-
boy hat, he's never been a traditional 
country artist. This fact is evident on 
his July 14 Capitol album, "One Road 
Man," which includes the Bon Jovi 
duet. 
With more than 30 albums to his 

credit—many that he recorded on his 
own American Cowboy Songs label 
before signing with Capitol Nash-
ville—LeDoux has always played an 
amalgam of country, western, and 
rock. The Kaycee, Wyo., resident is a 
legend on the rodeo circuit, having 
once won a world championship in 
bareback bronco riding. LeDoux's 
musical tastes and influences are as 
expansive as the vistas he calls home. 

"I'm really this country guy, and 
I'm this cowboy guy, and I love the 
West," he explains. "But my musical 
tastes are as wide as the wide-open 
spaces I live in. I hate to be catego-
rized as one thing. I've been bouncing 
around this musical triangle for years 
from country to rock to western." 
Being hard to peg also makes it 

hard to find songs to suit his eclectic 
tastes. LeDoux has written much of 
his own material, but on the new 
album he relies solely on other writ-
ers. LeDoux says that as he began the 
album he had trouble finding songs; 
he then took a trip to a record store 
instead of going to publishers. 

"I started looking through some 
albums I'd had in the past and found 
a couple of things I'd always thought 
about recording and never had the 
opportunity," LeDoux says. "I 
thought, 'Why not?" 
One of those tunes was Bon Jovi's 

LEDOUX 

"Bang A Drum," from the sound-
track to "Young Guns." LeDoux 
credits his children with introducing 
him to Bon Jovi. "I heard the song 
eight or 10 years ago," he says. "It 
blew me away. It stuck out like a gem 
on that album. I just love the song. 
And then to have Jon agree to sing 
on it, that was tremendous." 
LeDoux credits his new producer, 

Trey Bruce, with suggesting a duet 
with Bon Jovi. Bruce approached the 
rocker—who was happy to do it— 
and worked out the details. "Trey 
has talked to Jon and says he's real-
ly tickled with the way it turned out," 

LeDoux says. 
Others are also 

appreciative. "I 
heard the track with 
Bon Jovi, and I 
thought it was excel-
lent," says Brant 
Berry, senior music 
buyer for the 117-

store, Portland, Ore.-based Fred 
Meyer chain. "I was really im-
pressed. Who would have thought of 
Jon Bon Jovi and Chris LeDoux 
together? But it sounded terrific. 
When I heard it, I thought, "Mat will 
be huge, [with] two different audi-
ences blending together" 
"One Road Man" includes guest 

appearances by Charlie Daniels on 
"Caballo Diablo"; LeDoux's cousin, 
noted Music City live act Billy Bob 
Shane, on the classic "Ole Slew 
Foot"; and Willie Nelson's signature 
guitar licks on "The Borderline." 

"I'm really tickled with this al-
bum," says LeDoux. "Trey made it 
real easy, and I can't say enough about 
the musicians and special guests." 

Capitol VP of sales Bill Kennedy 
(Continued on page 38) 

it in there after that big, heavy single 
girl's anthem!" 

"I Said A Prayer," says Arista/ 
Nashville senior VP of marketing 
Fletcher Foster, "is not a typical Pam 
Tillis record," but is more rocking and 
uptempo and, as such, is "a great 
rockin' summertime record." Jeff 
Stoltz, music buyer for the Torrance, 
Calif.-based Wherehouse En-
tertainment chain (where "Greatest 
Hits" remains a top 200 seller), also 
notes that the tune is "a change of 
pace" for Tillis. 

"She's been known for the most 
deeply emotional, heart-wrenching 
songs around—especially 'All The 

(Continued on page 38) 

Awards Fest. Sony Music Nashville celebrated the Academy of Country 
Music Awards with a dinner held the night of the ceremony. Shown in the 
front row, from left, are the Dixie Chicks' Martie Seidel and Emily Erwin, Rick 
Trevino, and senior VP of sales and marketing Mike Kraski. Pictured in the 
second row, from left, are senior VP of national country promotion Jack 
Lameir, the Dixie Chicks' Natalie Maines, the Kinleys' Heather and Jennifer 
Kinley, Asleep At The Wheel's Ray Benson, Patty Loveless, Charlie Daniels, 
Sony Music Nashville president Allen Butler, and Shana Petrone. 

Jeff Foxworthy Segues From Rednecks To 
Relationships; Brooks Makes Nashville Debut 
YOU MIGHT BE: Jeff Foxworthy returns with his 
fourth Warner Bros. album Tuesday (19), and he's tail-
ing away from his redneck shtick a bit. The title single, 
"Totally Committed," deals more with relationships. 

"I have really high hopes for this album," he tells 
Nashville Scene. 'As crazy as the record business is 
these days, we'll have to see how it does. The first 
[album sold] 31/2 million copies, and the second one is 3 
[million]. I mean, that's settin' the bar pretty high for a 
comedy record. The only thing I have control over is the 
quality of the material, and I think it's the best stuff 
I've ever done. That's about all I can do." Foxworthy 
says about half of the album was inspired by the fact 
that he and his wife just 
celebrated their 13th 
anniversary. 
"You get to the point 

where you're saying, 
'Hey, we might make it!' 
I have this theory that 
after two or three years 
you're only a few beers 
away from messing the 
whole thing up," he says. 
"So I guess more than 
half the album's about 
what I've learned about 
women and relationships in the first 13 years. Obvious-
ly it's not a whole lot. It just follows my life. Looking 
back, whatever I've done has been [inspired by] what-
ever point I was at in my life. Dating, being a newly-
wed, being a new dad. Probably about a quarter of this 
album comes from the fact that I turned 40 this year, 
and I really thought I would be a lot smarter by this 
time. So about a quarter of it is dedicated to things I 
still don't know that I thought I would by now" 

He's serious. "I don't even know how my bellybutton's 
getting all that material off my shirt. I've studied it. It 
doesn't have fingers and doesn't have hands, but at the 
end of the day it's holding a cotton ball." 
So is he phasing out the redneck thing? 
"On the album," he says, "I did do some on the encore. 

My definition of 'redneck' was always a glorious lack of 
sophistication. It could be temporary or permanent, but 
that's what made it all-inclusive. If you weren't guilty 
of it, somebody in your family was. Then I read a thing 
in New Yorker magazine where this woman was com-
plaining that there was an absence of sophisticated peo-
ple, and I took that to mean that there was an over-
abundance of people like me. So a quarter of the album 
is studying the difference between sophisticated peo-
ple and rednecks. It's not redneck jokes per se." 

Nashville 
CRIC 

by Chet Flippo 

So the redneck thing will not die? 
"You know what? I'm amazed," Foxworthy says. "It's 

been a decade since I started doing that. Like the cal-
endars. Every year I keep thinking, 'I cannot think of 
365 more things.' But I keep a pad on my desk, and at 
some point during the day I'll walk by and write one or 
two down. Most of the time it's things that I've seen. 
But people still love it. They'll come up to me at the gro-
cery store or in church: 'Hey, I got one for you!'" 

It's interesting that the white Southerner is the last 
ethnic group that can be made fun of in public. 

"It's become so tough," he says. "It's hard times for a 
comedian. You can't talk about anything anymore with-

out offending somebody 
somewhere. It's a weird 
thing. If you look back 
at stuff I've done, I'm 
not mean; if I ever did 
anything that hurt 
somebody's feelings I'd 
probably just stop doing 
it. I think I've been real 
lucky on this, because I 
think it's always been 
taken in the spirit with 
which it was intended. I 
think I've been guilty of 

about half of these [jokes]. And those that I didn't, some-
body in my family can put a check mark beside. I think 
it's always been laughing with ourselves, and I think 
that's something that Southerners do have the ability to 
do. We don't take ourselves too seriously. It's a nice trait. 
Thaes the way I grew up. You weren't allowed to be real 
sensitive in our family. But we've always laughed." 

ON THE ROW: Most Music Row citizens were among 
the 51,000 ticket holders who attended Garth Brooks' 
first-ever Nashville appearances May 8-10 at the 
Nashville Arena. Brooks plucked Steve Wariner out of 
the crowd on Saturday and Sunday nights to duet with 
him on "Longneck Bottle." Wariner also sang his cur-
rent single, "Holes In The Floor Of Heaven." 
Brooks also appears on the new CMT single and 

video of "One Heart At A Time," which is benefitting 
the Cystic Fibrosis Foundation. Other artists singing 
the Victoria Shaw-penned song are Faith Hill, Neal 
McCoy, Michael McDonald, Olivia Newton-John, 
Billy Dean, Shaw, and Bryan White. 
At Atlantic Records Nashville, Greg Gosselin is 

named director of marketing... DreamWorks/SKG 
Music enters into a co-publishing deal with Buck 
Moore and Princetta Music. 
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ARTIST TITLE 
IMPRINT 8 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TRY AL 

24 23 96 

***No. 1/HOT SHOT DEBUT** * 
GARTH BROOKS CAPITOL 94572/CAPITOL NASHVILLE (44.98 CD) 1 week at No. 1 THE LIMITED SERIES 

LEANN RIMES CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 

GEORGE STRAIT MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 

SHANIA TWAIN A' MERCURY 536003 (10.98 EQ/16.98) COME ON OVER 

FAITH HILL WARNER BROS. 46790 (10.98/16.98) FAITH 

GARTH BROOKS à5 CAPITOL 56599/CAPITOL NASHVILLE (10.98/16.98) SEVENS 

TIM MCGRAW à' CURB 77886 (10.98/16.981 EVERYWHERE 

* * *GREATEST GAINER* * * 
LEANN RIMES A' 
CURB 77885 (10 98/16 98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 

STEVE WARINER CAPITOL NASHVILLE 94482 (10.98/16.98) BURNIN' THE ROADHOUSE DOWN 

TRISHA YEARWOOD A' 
MCA NASHVILLE 70011 10 98 116.981 (SONGBOOK) A COLLECTION OF HITS 

RANDY TRAVIS DREAMWORKS 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE 

BROOKS & DUNN A' 
ARISTA NASHVILLE 18852 (10.98/16.98) THE GREATEST HITS COLLECTION 

DIXIE CHICKS MONUMENT 68195/SONY (10.98 E0/16.98) 3M WIDE OPEN SPACES 

MARTINA MCBRIDE • RCA 67516/RIG (10.98/16.981 EVOLUTION -1 

JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG (10.98/16.98) LEAVE A MARK 

CLINT BLACK • RCA 67515/RLG (10.98/16.981 NOTHIN' BUT THE TAILLIGHTS 

GEORGE STRAIT A' mca NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME 

JO DEE MESSINA CURB 77904 (10.98/16.98) I'M ALRIGHT 

KENNY CHESNEY BNA 67498/RLG (10.98/16.981 I WILL STAND 

SAMMY KERSHAW • MERCURY 536318 (10 98 EQ/16.98) LABOR OF LOVE 

LEANN RIMES à5 CURB 77821 (10.98/15.98) BLUE 

SOUNDTRACK MCA NASHVILLE 70025 (10.98/17.98) THE HORSE WHISPERER 

CLAY WALKER • GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS IT 

COLLIN RAYE • 
EPIC 67893/SONY (10.98 EO/16.98) THE BEST OF COLLIN RAYE — DIRECT HITS 

MARK WILLS MERCURY 536317 (10.98 EQ/16.98/118 WISH YOU WERE HERE 

JOHN MICHAEL MONTGOMERY • ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 

DEANA CARTER A' 
CAPITOL NASHVILLE 37514 (10.98/15.98)1M DID I SHAVE MY LEGS FOR THIS? 

LILA MCCANN • ASYLUM 62042/EEG (10.98/16.98) 313 LILA 

TOBY KEITH • MERCURY 534836(10.98 E0/16.98) DREAM WALKIN' 

MICHAEL PETERSON • REPRISE 46618/WARNER BROS. (10.98/16.98) Di MICHAEL PETERSON 

ROY D. MERCER 
CAPITOL NASHVILLE 94301 (7.98/11.98) HS 

HOW BIG'A BOY ARE YA? VOLUME 4 

SOUNDTRACK DECCA 70027/MCA NASHVILLE (10.98/17.98) BLACK DOG 

THE MAVERICKS MCA NASHVILLE 70018 (10.98/16.98) TRAMPOLINE 

LEE ANN WOMACK • DECCA 11585/MCA NASHVILLE (10.98/15.98) 313 LEE ANN WOMACK 

THE KINLEYS EPIC 67965/SONY (10.98 E0/16.98)33 JUST BETWEEN YOU AND ME 

ALAN JACKSON A' ARISTA NASHVILLE 18813 (10.98/16.981 EVERYTHING I LOVE 

LEANN RIMES A' 
CURB 77856 (10.98/15.981 

UNCHAINED MELODY/THE EARLY YEARS 

DAVID KERSH CURB 77905 (10.98/16.98)M IF I NEVER STOP LOVING YOU 

e fve 

1— 

o 

e 
39 31 34 32 
40 37 36 29 
41 41 37 5 
42 40 43 

o OMS COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND 
PROVIDED BY SoundScan 

ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

PATTY LOVELESS EPIC 67997/SONY (10.98 E0/16.981 LONG STRETCH OF LONESOME 

TRACE ADKINS • CAPITOL NASHVILLE 55856 (10.98/16.981 BIG TIME 

GEORGE JONES 
MCA NASHVILLE 70005 (10.98/16.98) 

IT DON'T GET ANY BETTER THAN THIS 

7 
37 

85 CLINT BLACK à RCA 66671/RLG (10.98/16.981 THE GREATEST HITS 2 
43 34 31 
44 36 33 

CLEDUS T. JUDD DID I SHAVE MY BACK FOR THIS? 16 
RAZOR & TIE 82835 (10.98/16.98) H 

27 MINDY MCCREADY BNA 67504/RIG (10.98/16.98) IF I DON'T STAY THE NIGHT 12 
45 45 45 7 JOHN DENVER RCA 67604 (11.98/16.981 GREATEST COUNTRY HITS 36 
46 47 44 12 
47 43 42 

SOUNDTRACK DECCA 53058/MCA NASHVILLE (10.98/16.98) THE APOSTLE 21 
98 TRACE ADKINSA CAPITOL NASHVILLE 37222 (10.98/15.98)3M DREAMIN' OUT LOUD 6 

48 44 47 33 BRYAN WHITE • ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 7 
49 39 40 
50 48 41 
51 42 46 
52 49 49 
53 50 51 

29 ROY D. MERCER 
CAPITOL NASHVILLE 21144 (7.98/11.98) pm HOW BIG'A BOY ARE YA? VOLUME 3 31 

29 5 WYNONNA • CURB 53061/UNIVERSAL (10.98/16.981 THE OTHER SIDE 

53 ROY D. MERCER 
CAPITOL NASHVILLE 54781 (7 98/11.98/ rmm HOW BIG'A BOY ARE YA? VOLUME 1 39 

90 46 ALABAMA RCA 66948/RIG (4.98/9.981 SUPER HITS 

54 52 52 
55 46 39 
56 54 53 
57 51 50 

49 ROY D. MERCER 
CAPITOL NASHVILLE 54782 (7.98/11 98) ma HOW BIG'A BOY ARE YA? VOLUME 2 43 

49 6 PAM TILLIS • ARISTA NASHVILLE 18836 (10.98/16.981 GREATEST HITS 

11 18 DARYLE SINGLETARY GIANT 24696/WARNER BROS. (10.98/16.98)33 AIN'T IT THE TRUTH 

48 5 NEAL MCCOY • ATLANTIC 83011/AG (10.98/16.981 GREATEST HITS 

58 53 48 
43 8 DIAMOND RIO ARISTA NASHVILLE 18844 (10.98/16.981 GREATEST HITS 

15 WADE HAYES WHEN THE WRONG ONE LOVES YOU RIGHT 9 
COLUMBIA 68037/SONY (10.98 E0/16.98) 

59 57 57 35 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.981 mil LET ME IN 25 
60 55 56 6 LORRIE MORGAN BNA 67632/RLG (4.98/9.981 SUPER HITS 55 
61 62 59 31 VARIOUS ARTISTS AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL 40 

SPARROW 51583 (10.98/15.98) 

67 67 
* * *PACESETTER* * * 

25 JOHN DENVER  RIVER NORTH 161360110.98/16.98) A CELEBRATION OF LIFE/THE LAST RECORDINGS 16 
63 56 55 42 SHERRIE AUSTIN ARISTA NASHVILLE 18843 (10.98/16.98) Di WORDS 41 
64 64 61 28 NEAL MCCOY ATLANTIC 83057/AG (10.98/16.981 BE GOOD AT IT 23 
65 59 62 5 
66 68 68 

ALABAMA RCA 67631/RIG (4.98/9.98) SUPER HITS II 59 
40 JOHN DENVER LEGACY 65183/SONY (9.98 EQ/13.98) THE BEST OF JOHN DENVER LIVE 8 

67 58 60 7 KEITH WHITLEY RCA 66850/RLG (4.98/9.981 SUPER HITS 51 
68 60 58 
69 61 63 
70 63 54 
71 73 73 
72 65 65 
73 70 71 

31 DELBERT MCCLINTON 
CURB 53042/RISING TIDE (10.98/16.98) 

ONE OF THE FORTUNATE FEW 15 
57 5 ALABAMA • RCA 67426/RLG U0.98/16.981 DANCIN' ON THE BOULEVARD 

23 24 ANITA COCHRAN WARNER BROS. 46395 (10.98/16.98) IM BACK TO YOU 

79 REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT IF IT'S YOU 1 
47 16 LONESTAR BNA 67422/RLG (10.98/16.98) CRAZY NIGHTS 

RE-ENTRY 
75 69 70 

56 SAWYER BROWN CURB 77883 (10.98/16.981 SIX DAYS ON THE ROAD 8 
57 ALISON KRAUSS & UNION STATION • SO LONG SO WRONG 4 

ROUNDER 0365 (9.98/15.98) 

69 BILL ENGVALL • WARNER BROS. 46263 (10.98/16.981M HERE'S YOUR SIGN 5 
°Albums with the greatest sales gains this week. •Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. A R AA certificaton for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums 
with a running ime that exceeds two hours, the RIM multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalen 
prices, which a e projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. ŒIM indicates past or present Heatseeker title. • 1998, Billboard/BPI 
Communications, and SoundScan, Inc. 
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IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD/ 

TITLE 

SHANIA TWAIN à'' MERCURY 522886 (10.98 E0/16.98)3M 28 weeks at No. 1 THE WOMAN IN ME 

cjy. 

170 
2 3 ALAN JACKSON A° ARISTA NASHVILLE 18801 (10.98/16.981 THE GREATEST HITS COLLECTION 133 
3 2 CHARLIE DANIELS • EPIC 64182/SONY (5.98 E0/9.981 SUPER HITS 177 
4 4 WILLIE NELSON • COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 196 
5 10 PATSY CLINE à' MCA NASHVILLE 12 (7.98/12.981 12 GREATEST HITS 581 
6 5 GARTH BROOKS Au CAPITOL NASHVILLE 93866/EMI-CAPITOL (9.98/13.98) NO FENCES 371 
7 6 TIM MCGRAW à5 CURB 77659 (9.98/15.981 NOT A MOMENT TOO SOON 216 
8 21 GEORGE STRAIT A' MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX 121 
9 8 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 206 
10 11 GEORGE STRAIT A5 MCA NASHVILLE 10651 (10.98/15.981 PURE COUNTRY (SOUNDTRACK) 294 
11 9 GEORGE JONESA EPIC 40776/SONY (5.98 E0/9.981 SUPER HITS 364 

(I) Ui 
L.i e 

w 
ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

TITLE 
5 

14 12 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 59 
15 23 PATSY CLINEA MCA NASHVILLE 4038 (7.98/12.981 THE PATSY CLINE STORY 182 
16 13 GARTH BROOKS A' CAPITOL NASHVILLE 90897/EMI-CAPITOL (9.98/13.981 GARTH BROOKS 371 
17 14 ROY ORBISON COLUMBIA 67297/SONY 5.98 E0/9.98) SUPER HITS 36 
18 16 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.981 GREATEST HITS — FROM THE BEGINNING 134 
19 19 TAMMY WYNETTE EPIC 40625/SONY (7.98 E0/11.98) ANNIVERSARY: 20 YEARS OF HITS 3 
20 15 GEORGE STRAIT A' MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 532 
21 20 VINCE GILL à° MCA NASHVILLE 11047 (10.98/15.981 WHEN LOVE FINDS YOU 201 
22 17 GEORGE STRAIT A' MCA NASHVILLE 5567 (7.98/12.981 GREATEST HITS 610 
23 GARTH BROOKS AC CAPITOL NASHVILLE 32080/EMI-CAPITOL (10.98/15.98) FRESH HORSES 127 

12 7 THE CHARLIE DANIELS BAND A' EPIC 38795/SONY (7.98 EO/11.98) A DECADE OF HITS 439 
13 TAMMY WYNETTE EPIC 67539/SONY (5.98 E0/9.98) SUPER HITS 3 

24 VINCE GILL à MCA NASHVILLE 11394 (10.98/16.981 SOUVENIRS 117 
25 ANNE MURRAY SBK 31158/EMI-CAPITOL (10.98/16.98) THE BEST...SO FAR 4 

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIM certification for sales of 1 nil. 
ion units, with mul imillion sellers indicated by a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape p ces marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Ing indicates past Heatseeker title. 
Y 1998, Billboard/BPI Communications and SoundScan, Inc. 
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by Wade Jessen 

FELT HAT: According to the accompanying booklet in Garth 
Brooks' "The Limited Series" boxed set (Capitol), that would be a 
Stetson hat, thank you very much, and it's tipped to historic Hot Shot 
Debut slots at No. 1 on Top Country Albums and The Billboard 200 
with more than 372,000 scans (see Between the Bullets, page 96). The 
Oklahoman's massive retail debut coincides with this issue's fattest 
gain on the Hot Country Singles & Tracks chart, as "To Make You 
Feel My Love" gains 831 plays to shoot 51-41. 

"He's the best damn thing that ever happened to country music," 
says WQMX Akron, Ohio, PD Kevin Mason. "But I have to admit that, 
at first, I thought 'To Make You Feel My Love' was long, dreary, and 
boring. Then I heard it was a Bob Dylan cover, and I became even 
more confused. We ran with it anyway. And less than one week later, 
it's my No. 1 request." Mason says his initial impression of the song 
remains the same, but he adds, "I'm shocked, really, but I'll never pre-
sume anything about my audience again." 
With airplay at 123 monitored country stations, that track is the 

vaunt-courier single from the six new sides included in "The Limited 
Series," two of which appear on the lower rungs of the radio chart. 
"Something With A Ring To It" enters at No. 68, and "Uptown Down-
Home Good 01' Boy" two-steps in at No. 71. 

BOXING MATCH: Although Garth Brooks' box outsells LeAnn 
Rimes' new album by more than 2 to 1, the teenager flexes her mus-
cles to the tune of approximately 156,000 units with "Sittin' On Top 
Of The World" (Curb), which opens at No. 2 on Top Country Albums 
and No. 4 on The Billboard 200. Rimes' showing is respectable, but it 
still falls about 29,000 units short of her prior opening-week bench-
mark of 186,000 scans, set by "You Light Up My Life—Inspirational 
Songs" in the Sept. 27, 1997, issue. That earlier set, at No. 8 on the 
country chart, swipes Greatest Gainer honors after rising more than 
4,000 units. 

Interest in Rimes' new set has come from several areas, not the 
least of which was her three-episode role as a runaway on the daytime 
drama "Days Of Our Lives" the week of May 4. On the airplay scene, 
Rimes' "Commitment" bullets at No. 14 on Hot Country Singles & 
Tracks, up 71 plays, while "Looking Through Your Eyes," another 
track from the new package, holds at No. 27 on the Hot MO. 
Rimes has been touring with Bryan White since New Year's Eve, 

and the tour's last stop is scheduled for mid-October. 

WE'RE FROM THE COUNTRY: Elsewhere on Top Country 
Albums, John Michael Montgomery's "Leave A Mark" (Atlantic) 
bows at No. 15 with more than 13,000 pieces, and Mark Wills sets up 
shop at No. 25 with "Wish You Were Here" (Mercury) with 6,500 units. 
Wills' set pops on Heatseekers at No. 11, strengthened by "I Do [Cher-
ish You]," the lead single, which gains 443 plays to jump 12-9 on Hot 
Country Singles & Tracks. Airplay leaders include KIKK Houston (59 
plays), KYNG Dallas (46 plays), and KRMD Shreveport, La. (43 plays). 

TILLIS MARKS 'TIME' ON ARISTA SET 
(Continued from page 36) 

Good Ones Are Gone,' " says Stoltz, 
who, like Foster, notes that "I Said A 
Prayer" is "more rocking and a big 
summer song." 
The track is also one of three writ-

ten by Leslie Satcher. "Harlan How-
ard calls her something like the great 
hope of Nashville," says Tillis. "I've 
never cut so many songs by one 
writer on an album, but things come 
out in her songs that I don't hear in 
[other] Nashville songs now: She 
never got over Emmylou [Harris] and 
has a Dolly [Parton] influence and a 
bluegrass influence; then she turns 
around and writes a song like 
'Prayer,' which is really different and 
rock-influenced—but I hear an older 
style of country, too, and it's not so 
hybrided out that you can't hear 
where it comes from!" 

Tillis, whose songs are published 
by Sony/ATV Tree Publishing/Ben's 
Future Music (BMI), says that she 
wrote songs for "Every Time," but 
that the ones that made the album 
"really told how I felt and just came 
together—as all good things do." 
She says that she expects the title 

track to be the second single and that 
she is excited to have been able to get 
Eagles bassist Timothy B. Schmit to 
sing on it. Another guest background 
vocalist is Jamie O'Hara, who appears 
on his composition "Lay The 
Heartache Down." Foster cites this 
song, along with Satcher's "Whiskey 
On The Wound," as "traditional Pam 
Tillis songs," as opposed to the "more 
artistic" title track. 
"The album is very diverse," he 

says. "Pam has obviously ventured 
out as an artist." 
She has also ventured out as an 

actress, appearing as a con artist in 
back-to-back crossover episodes of 
"Promised Land" and "Diagnosis 
Murder"—which were heavily pro-
moted during last month's Academy 
of Country Music Awards show. "For 
all practical purposes, it was a Pam 
Tillis TV movie," says Tillis, who had 
previously performed as a singer on 
an episode of "L.A. Law" 

In addition to the single and an 
accompanying Tom Oliphant-direct-
ed video, Foster notes that the bulk of 
the album's promotion will center on 
touring. "Pam's always had an awe-

some show and took the last two 
months off to revamp it with Kenny 
Ortega, who's worked on Michael 
Jackson's shows," says Foster. "She's 
also participated in the Country 
Music Assn.'s 'America's Sold On 
Country Music' shows in major media 
advertising markets over the last few 
months and will be back on the road 
with her new show in the middle of 
summer. So it's a great time for her, 
and she's excited about her careen" 
Now managed by Stan Morass and 

booked by the William Morris Agency, 
Tillis is also trekking to Branson, Mo., 

every Tuesday night to recount her 
"musical journey" in song during the 
show by her father, Mel Tillis. 

"It's a hard commute, but I'm see-
ing my family more than I have in 10 
years—and it's worth it!" she says. 
"This is one of those 'pedal to the 
metal' years. I'm working like a mad-
woman, out of the dictates of the busi-
ness and my own personal drive and 
artist goals. It's like that darn new 
Brooks & Dunn and Reba [McEntire] 
song ̀If You See Him/If You See Hen' 
How am I doing? Sometimes it's hard 
to tell. But overall, I'm doing great!" 

'ROAD' STORIES WITH CAPITOLS LEDOUX 
(Continued from page 36) 

says it's one of LeDoux's best albums; 
he says the label has high expecta-
tions due to LeDoux's strong fan 
base. "His records quietly sell," 
Kennedy says. 

"He's a great sellen" Berry says. 
"His catalog sells so well for us, and 
we've done a couple of in-stores with 
him over the last few years and have 
had huge turnouts. Every time he 
puts out a new release, it's a top sell-
er .... Even without a hit or a lot of 
activity at radio, he's got that fan base 
that's looking for his new music." 
Kennedy seconds that. "Over the 

years, he's done an extensive amount 
of retail in-stores," he says. Und it 
never ceases to amaze me how big the 
crowds are when we take him on the 
road. He'll draw 500 to 1,000 people, 
and it's all young kids. They look up 
to this guy" 

Berry credits LeDoux's popularity 
partly to his accessibility. "When he 
does in-stores, he stays for hours and 
hours," he says. "He's so good to his 
fans. He has a real reputation for that 
with his fan base. When Capitol 
picked up his catalog a few years 
back, we brought it all in. I was sur-
prised, at that point, how popular he 
was. He's out there working all the 
time, doing fairs, shows, and rodeos." 
"Runaway Love," the first single 

from LeDoux's new album, goes to 
radio June 1. "If we can get some 
radio airplay, we always consider that 
a mor bonus," says Kennedy. "Our 
promotion staff is going to give 100%. 
"From a sales and marketing per-

spective," Kennedy adds, "we'll do 
radio advertising to let people know 
the record is out in his top 20 or 25 
markets on country radio. We also 
have a custom non-reporter list—most 
of his sales occur west of the Missis-
sippi—and we've made a custom 
'Chris LeDoux radio list' that we solic-
it and work beyond the reporters." 
Kennedy says the marketing cam-

paign also includes a club promotion 
as well as in-store appearances at 
retail. "We also utilize Chris' fan 
club," Kennedy says. "He's got a very 
passionate and loyal fan club, and the 
[members] will go out with point-of-
sale materials and flyers to western 
stores, boot retailers, feed stores, 
country clubs, parking lots, church-
es, everywhere." 
Kennedy says the grass-roots sup-

port helps LeDoux's catalog continue 
to sell. "He has 21 active catalog 
records," he says, "and they are all 
very consistent. Whenever the new 
records come out, his core base is 
250,000. And if we can get some help 
from radio, I think we can get a gold 
record for him. And there's nobody 
more deserving of success." 
Another factor that helps LeDoux 

sell without a great deal of radio sup-
port is the reputation of his live 
shows. "He's got a fantastic show," 
Kennedy says. "People continue to 
come out and see him. Where else can 
you see an artist with all the explod-
ing pyrotechnics in country music?" 
LeDoux is managed by T.K. Kim-

broil and booked by Monterey Artists. 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

63 ALMOST OVER YOU (Car Load Of Us, BMI/Ensign, 
BMI/Atlantic, BMI/Michael H. Goldsen, ASCAP/Sweet 
Angel, ASCAP) 

46 ALWAYS WILL (Sony/ATV Tree, BMI/John Hadley, BMI) 
HL 

34 BAD DAY TO LET YOU GO (Seventh Son, 
ASCAP/Behind The Beat, ASCAP/Self Reliance, 
ASCAP/Little Big Town, BMI/American Made, BM)) 
WBM 

43 BIG TIME (Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV 
Cross Keys, ASCAP/Grand Musique, ASCAP) Ht/WBM 

33 BUCKAROO (Starstruck Writers Group, ASCAP/Mark D 
ASCAP/New Haven, BMI/Music Hill, BMI) HL 

11 BYE BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rory 
Bourke, BMI) HI/WBM 

14 COMMITMENT (Rick Hall, ASCAP/Monkids, SESAC/Rio 
Bravo, BMI/Congregation, SESAC) WBM 

57 DANCE IN THE BOAT (We've Got The Music, BMVAsh-
woods, BMVSongs Of PolyGram Intl, BMI/Almo, 
ASCAP) HL/WBM 

70 DOUBLE WIDE PARADISE (Bugle, BMI/Yo Man, 
BMI/Fame, BMI) 

12 DREAM WALKIN' (Songs 01 PolyGram Intl, BMVToke-
co Tunes, BMI/Wacissa River, BMVCMI, BMI) HL 

60 DRIVIN' MY LIFE AWAY (Screen Gems, ASCAP/EMI, 
ASCAP) HL 

69 FAITH (MCA, ASCAP/Shinin' Stone Cold, ASCAP/BMG 
Songs, ASCAP/Secret Pond, ASCAP) 

74 FAMOUS FIRST WORDS (MCA, ASCAP/Brother Bart, 
ASCAP/Sold For A Song, SOCAN/EMI Tower Street, BMI) 

HL 
38 FROM THIS MOMENT ON (Songs Of PolyGram 

BMI/loon Echo, BMI/Zomba, ASCAP) WBM 
39 HAPPY GIRL (Almo, ASCAP/Anwa, ASCAP/BNC, 

ASCAP) WBM 
3 HOLES IN THE FLOOR OF HEAVEN (Steve Warmer, 

BMI/Red Brazos, BMVKicUulie, BMI) WBM 
73 HOW DO I LET GO (W.B.M., SESAC/Good, SESAC/WB, 

AS 
42 I ALREADY DO (MCA, ASCAP/Gary Burr, ASCAP/Songs 

Of PolyGram Intl, BMI/Hen-Wright, BMI) HL 
35 I CAN STILL FEEL YOU (Willdawn, ASCAP/Balmur, 

ASCAP/Brian's Dream, ASCAP/Sony/ATV Cross Keys, 
ASCAP) HLIWBM 

9 I DO [CHERISH YOU) (Smash Vegas, BMI/Big Picture, 
BMI/If Dreams Had Wings, ASCAP) WBM 

27 IF I NEVER STOP LOVING YOU (Acuff-Rose, BMI) 
WBM 

10 IF YOU SEE HIM/IF YOU SEE HER (Still Working For 
The Man, BMVSongs Of PolyGram Intl, BMI/EMI 
Blackwood, BMI/Garden Angel, BMI/Wamer-Tamerlane, 
BMI/Constant Pressure, BMI) Ht/WBM 

5 I JUST WANT TO DANCE WITH YOU (Big Ears, 
ASCAP/Bruised Oranges, ASCAP/Bug, BMI/Screen 
Gems, BMVEMI, BMI( HL 

59 I'M ALRIGHT (EMI April, ASCAP/Phil Vassar, ASCAP) 
4 ni FROM THE COUNTRY (Bug, BMI/High And Dry, 

BMI/Them Young Boys, ASCAP/Stan Webb, SESAC) 
BONIN 

21 I MIGHT EVEN QUIT LOVIN' YOU (EMI Blackwood, 

BMVSongs Of Jasper, BMI/EMI April, ASCAP) HL 
48 I SAID A PRAYER (EMI Blackwood, BMVSong Island, 

BMI) 
36 I SAW THE LIGHT (Screen Gems-EMI, BMI/Earmark, 

BMI/Warner Chappell, BMI) WBM 
16 IT WOULD BE YOU (Irving. BMVColter Bay, BMI/Neon 

Sky, ASCAP) WBM 
72 I WANNA REMEMBER THIS (EMI Blackwood, 

BMI/Garden Angel, BMI/Almo, ASCAP/Anwa, ASCAP) 
FIL)WBM 

30 JUST TO SEE YOU SMILE (Music Corp. Of America, 
BMVGlitterfish, BMI/Hamstein Cumberland, BMVBaby 
Mae, BMI) HL./WBM 

45 LONELY WON'T LEAVE ME ALONE (MKD, BMI/Ensign, 
BMI/Joe's Cafe, BM') HL 

17 LOVE WORKING ON YOU (Almo, ASCAP/Daddy Rabbit, 
ASCAP/EMI Blackwood, BMVJelinda, BMI) HLMBM 

23 A MAN HOLDIN' ON (Sixteen Stars, BMI/Dixie Stars, 
ASCAP) HL 

24 MATCHES (EMI April, ASCAP/Actrfl-Rose, BMI) 
HL/WBM 

56 NO END TO THIS ROAD (Rio Bravo, BMI/Michael-
house, BMI/Ensign, BMVI Want To Hold Your Songs, 
BMI/Reysong, BMI) HIMBM 

26 NOTHIN' BUT THE TAILLIGHTS (Blackened, BMVSteve 
WarMer, BMI) WBM 

25 NOW THAT I FOUND YOU MB, ASCAP/Lillywilly, 
ASCAP/MCA, ASCAP/Vanessa Corish, ASCAP) HL/WBM 

7 ONE OF THESE DAYS (Careers-BMG, BMI/Floyd's 
Dream, BMI/Warner-Tamerlane, BMI/When It Raines, 
BMI) HL/WBM 

49 ORDINARY PEOPLE (Almo, ASCAP/Daddy Rabbit, 
ASCAP/Careers-BMG, BMI/Music Hill, BMI) FIL)WBM 

2 OUT OF MY BONES (MCA, ASCAP/Gary Burr, 
ASCAP/Sharondipity, ASCAP/Puckalesia, BMI/Nomad-
Roman, BMI/Warner-Tamerlane, BMI) FIL/WBM 

62 OVER MY SHOULDER (Careers-BMG, BMI/Floyd's 

Dream, BMI/Tom Collins, BMI/Murrah, BMI) HUWEIM 
32 PAPA BEAR (Music Corp. Of America, BMI) HL 
22 PERFECT LOVE (Starstruck Angel, BMI/Missoula, 

BMI/EMI Blackwood, BMI/Singles Only, BM!) HL 
19 SAY WHEN (Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV 

Cross Keys, ASCAP) HL 
40 SHE'S GONNA MAKE IT (Careers-BMG, BMI/A Hard 

Day's Write, BMI/Sony/ATV Cross Keys, ASCAP/Kim 
Williams, ASCAP/Major Bob, ASCAP/No Fences, 
ASCAP) FIL/WBM 

47 SHE'S GOT THAT LOOK IN HER EYES (Maypop, DM)) 
WBM 

15 THE SHOES YOU'RE WEARING (Blackened, BMI) 
WBM 

44 SOMEBODY TO LOVE (Lil' Isabelle, ASCAP/Lazy Kato, 
BMI/Longitude, BMI/Wedgewood Avenue, BMI/Great 
Broad, BMI) 

68 SOMETHING WITH A RING TO IT (Acuff-Rose, 
BMI/BMG Songs, ASCAP) 

53 STEPPING STONE (LaSongs, ASCAP/Almo, 
ASCAP/Daddy Rabbit, ASCAP/lrving, BMI) 

66 THE STRONG ONE (Patty's Head, SOCAN/Balmur, 
SOCAN/MCA, ASCAP/Brother Bart, ASCAP/Sold For A 
Song, ASCAP) 

28 TEXAS SIZE HEARTACHE (Sony/ATV Tree, 
BMVSony/ATV Cross Keys, ASCAP) HL 

52 THAT'S WHERE YOU'RE WRONG (Pugwash, BMI/Bal-
mu, BMVHonest To Goodness, BMI) WBM 

18 THAT'S WHY I'M HERE (EMI Blackwood, BMI/Mark 
Alan Springer, BMI) HL 

20 THEN WHAT? (Wedgewood Avenue, BMI/Areles, 
BMVLongitude, BMIMamer-Tamerlane, BMI/Minnesota 
Man, BRIO WBM 

37 THERE GOES MY BABY (Almo, ASCAP/Anwa, 
ASCAP/Romanesque, ASCAP/Annotation, ASCAP/WB, 
ASCAP) WBM 

29 THERE'S YOUR TROUBLE (Tom Collins, BMI/Magna-

song. BM') WBM 
54 THINGS CHANGE (Coal Dust West, BMI/Wamer-Tamer-

lane, BM') WBM 
1 THIS KISS (Puckalesia, BMI/Nomad-Noman, 

BMI/Wamer-Tamerlane, BMI/Almo, ASCAP/Anwa, 
ASCAP/BNC, ASCAP) WBM 

U THIS SMALL DIVIDE (Starstruck Writers Group, 
ASCAP/Aubrie Lee, ASCAP/MCA, ASCAP/Gary Burr, 
ASCAP) HL 

65 TIME ON MY HANDS (BMG, ASCAP/EMI April, 
BMI/CID, BMIMB, ASCAP) fILMBM 

31 TO HAVE YOU BACK AGAIN (Almo, ASCAP/Anwa, 
ASCAP/WB, ASCAP/Romanesque, ASCAP/Annotation, 
ASCAP) WBM 

41 TO MAKE YOU FEEL MY LOVE (Special Rider, SESAC) 
8 TOO GOOD TO BE TRUE (Warner-Tamerlane, 

BMI/Milene, ASCAP) WBM 
75 TOTALLY COMMITTED (Max Laits, BMVJames Holli-

han, ASCAP) 
6 TWO PINA COLADAS (Foreshadow, BMI/CMI, 

BMI/Shawn Camp, BMVGood, ASCAP) 
71 UPTOWN DOWN-HOME GOOD OL' BOY (Mete, 

ASCAP/EMI April, ASCAP) 
58 WHAT IF I'M RIGHT (EMI Blackwood, BMI/Dos Vacas, 

BMI) HL 
51 WHEN THE WRONG ONE LOVES YOU RIGHT (EMI 

Blackwood, BMI/Song Island, BMI) HL 
61 WHY'D YOU START LOOKIN' SO GOOD (Paul And 

Jonathan, BMI/Web IV, BMI) WBM 
67 A WOMAN'S TEARS (Rocking K, ASCAP/Warner Chap-

pell, ASCAP/Logrhythm, BMI) WBM 
55 WONDERFUL TONIGHT (Eric Palmer Clanton, 

BMI/Unichappel), BMI) HL 
50 YOU'LL NEVER KNOW (Mighty Nice, BMI/Wait No 

More, BMI/Polygram Intl, ASCAP) HL 
13 YOU'RE STILL THE ONE (Songs Of PolyGram Intl, 

BMVLoon Echo, BMVZomba, ASCAP) WBM 
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* * * No. 1 ** * 
THIS KISS 2 weeks at No. 1 • FAITH HILL 
B.GALLIMORE,F.HILL (R.LERNER,A.ROBOFF,B.N.CHAPMAN) (C) (D) (V) WARNER BROS. 17247 

1 
T. 42 48 5 

HAPPY GIRL MARTINA MCBRIDE 
M.MCBRIDE,P.WORLEY (A.ROBOFF,B.N.CHAPMAN) RCA ALBUM CUT 

 39 

40 39 38 20 SHE'S GONNA MAKE IT GARTH BROOKS 
A.REYNOLDS (K.BLAZY,K,WILLIAMS,G,BROOKS) CAPITOL ALBUM CUT/CAPITOL NASHVILLE 

2 

œ 3 4 12 OUT OF MY BONES • RANDY TRAVIS 
J.STROUD.B.GALLIMORE,R.TRAVIS (G.BURR,S.VAUGHN,R,LERNER) (CI (D) (V) DREAMWORKS 59007 

2 
(i1) 51 — 2 TO MAKE YOU FEEL MY LOVE 

A.REYNOLDS (B.DYLAN) • GARTH BROOKS CUT/CAPITOL NASHVILLE CAPITOL ALBUM 
41  

CI 5 8 12 HOLES IN THE FLOOR OF HEAVEN 
S.WARINER (S.WARINER,B.KIRSCH) CAPITOL NASHVILLE ALBUM CUT @ 44 45 9 I ALREADY DO 

T.BROWN (G.BURR,C.WRIGHT) • CHELY WRIGHT (V) MCA NASHVILLE 72044 
42 

CI 4 5 16 I'M FROM THE COUNTRY 
T.BROWN (M.BROWN.R.YOUNG,S,WEBB) (C) (D) (V) M • TRACY BYRD CA NASHVILLE 72040 

4 lef) 49 59 3 BIG TIME 
S.HENDRICKS (P.NELSON,L CAPITOL NA BOONE,K.BEARD) TRACE ADKINS SHV)LLE ALBUM CUT 

43 

œ 7 9 6 I JUST WANT TO DANCE WITH YOU • GEORGE STRAIT 
T.BROWN,G,STRAIT (R.COOK.J.PRINE) (C) (D) (V) MCA NASHVILLE 72046 

5 CI 46 47 7 SOMEBODY TO LOVE 
D.CRIDER,S.BOGGUSS (5.BOGGUSS,D.CRIDER,M.BERG) (CI (D) (V) CAPITOL NASHVILLE 58699 

44 

6 2 1 23 TWO PINA COLADAS GARTH BROOKS 
A.REYNOLDS (S.CAMP.B.HILL,S.MASON) CAPITOL ALBUM CUT/CAPITOL NASHVILLE 

1 
45 41 37 19 LONELY WON'T LEAVE ME ALONE • TRACE ADKINS 

S.HENDRICKS (M.DANNA,J.A.SWEET) (CI (D) (V) CAPITOL NASHVILLE 58697 
11 

(I) ii ii ii ONE OF THESE DAYS • TIM MCGRAW 
B.GALLIMORE,J.STROUD,T.MCGRAW (K.RA)NES.M.POWELL,M,HUMMON) (CI (D) (V) CURB 73056 

7 
0 47 49 5 ALWAYS WILL WYNONNA 

B.MAHER (H.STINSON,J.HADLEY) CURB ALBUM CUT/UNIVERSAL 
46 

8 9 10 17 TOO GOOD TO BE TRUE • MICHAEL PETERSON 
R.E.ORRALL,J.LE0 (M.PETERSON,G.PISTILLI) REPRISE ALBUM CUT 

8 
47 31 22 15 SHE'S GOT THAT LOOK IN HER EYES • ALABAMA 

D.COOK,ALABAMA (R.OWEN,T.GENTRY) ICI (D) (V) RCA 65409 
21 

0 12 16 13 I DO [CHERISH YOU] • MARK WILLS 
C.CHAMBERLAIN (K.STEGALL,D.HILL) (C) (D) (V) MERCURY 568602 

9 (I) 63 _ 2 I SAID A PRAYER PAM TILLIS 
B.J.WALKER,JR,,P.TILLIS (L.SATCHER) ARISTA NASHVILLE ALBUM CUT 

48 

0 13 19 4 IF YOU SEE HIM/IF YOU SEE HER • REBA/BROOKS & DUNN 
T.BROWN.T.DUBOIS (T.L.JAMES,J.KIMBALL,T.MCBRIDE) (V) MCA NASHVILLE/ARISTA NASHVILLE 72051 

10 
0 53 60 4 ORDINARY PEOPLE CLAY WALKER 

ISTROUD,C.WALKER (C.WISEMAN,E.HILL) (C) ID) (V) GIANT 17210/REPRISE 
49 

11 10 7 19 BYE BYE • JO DEE MESSINA 
B.GALLIMORE,T.MCGRAW (P.VASSAR,R.M.BOURKE) (C) (D) (V) CURB 73034 

i 
50 43 33 

19 YOU'LL NEVER KNOW • MINDY MCCREADY 
D.MALLOY (K.RICHEY,ANGELO) (C) (D) (V) BNA 65394 

19 

12 6 6 17 DREAM WALKIN' • TOBY KEITH 
J.STROUD.T.KEITH IT.KEITH,C.CANNON) (V) MERCURY 574950 

5 
0 50 51 7 WHEN THE WRONG ONE LOVES YOU RIGHT WADE HAYES 

D.COOK (L.SATCHER) COLUMBIA ALBUM CUT 
50 

13 8 3 18 YOU'RE STILL THE ONE • SHANIA TWAIN 
R.J.LANGE (S.TWAIN.R J.LANGE) (C) (D) (V) MERCURY 568452 

1 
CI 52 53 8 THAT'S WHERE YOU'RE WRONG DARYLE SINGLETARY 

D.JOHNSON,J.HOBBS U.CROSSAN) GIANT ALBUM CUT/REPRISE 
52 

Cs 14 17 9 COMMITMENT 
W.C.RIMES (T.COLTON,T.MARTY,B.WOOD) • LEANN RIMES ) (V) CURB 73055/MCG (C) (D 

14 
0 62 — 2 STEPPING STONE 

D.HUFF (L.WHITE,C.WISEMAN,D.KENT) LYRIC STREET ALBUM CUT 
(1) 18 20 7 THE SHOES YOU'RE WEARING • CLINT BLACK 

C.BLACK.J.STROUD (C.BLACK,H NICHOLAS) (C) (D) (V) RCA 65454 
15 

® 55 65 4 THINGS CHANGE • DWIGHT YOAKAM 
P.ANDERSON (D.YOAKAM) REPRISE ALBUM CUT 

54 

(1) 20 21 15 

* * * AIRPOWER * * * 

IT WOULD BE YOU • GARY ALLAN 
M.WRIGHT.B.HILL (K.ROBBINS.D.OGLESBY) (Cl (0) (V) DECCA 72039 

16 

c, 60 58 10 WONDERFUL TONIGHT • DAVID KERSH 
P.MCMAKIN (E.CLAPTON) CURB ALBUM CUT 

55 

(1) 59 _ 2 NO END TO THIS ROAD RESTLESS HEART 
S.HENDRICKS,T.DUBOIS IN THRASHER,M.DULANEY,K.BLAZY) RCA ALBUM CUT 

56 

17 16 14 11 LOVE WORKING ON YOU • JOHN MICHAEL MONTGOMERY 
C.PETOCZ (C.WISEMAN.JIM COLLINS) (C) (D) (V) ATLANTIC 84103 

14 e 66 66 4 DANCE IN THE BOAT THE KINLEYSR.ZAVITSON.T.HASELDEN,P.GREENE (T.HASELDEN,C.BICKHARDT) EPIC ALBUM CUT 
57 

(Ti) 17 23 12 THAT'S WHY I'M HERE • KENNY CHESNEY 
B.CANNON.N.WILSON (S.SMITH,M.A SPRINGER (CI (D) (V) BNA 65399 

17 
58 54 55 9 WHAT IF I'M RIGHT • SHANE STOCKTON 

M.WRIGHT (5.STOCKTON) (C) (DI (V) DECCA 72043 
54 

0 22 24 17 

* * * AIRPOWER * * * 

SAY WHEN LONESTAR 
D.COOK,W.WILSON (P.NELSON,LBOONE,J.RICH) (C) (D) (V) BNA 65395 

19 
(3§)   NEW > NEW > i 

* * * HOT SHOT DEBUT * * * 

I'M ALRIGHT • JO DEE MESSINA 
B.GALLIMORE,T.MCGRAW (P.VASSAR) (C) (D) (V) CURB 73034 

59 

20 21 15 23 THEN WHAT? • CLAY WALKER 
ISTROUD.C.WALKER (R.S)-I VEZNER) (C) (D) (V) GIANT 17262/REPRISE 

2 
60 58 56 6 DRIVIN' MY LIFE AWAY • RHETT AKINS 

F.LIDDELL,G.DROMAN (E.RABBITT,D MALLOY,E.STEVENS) (V) DECCA 72049 
56ARP,J 

0 24 28 11 I MIGHT EVEN QUIT LOVIN' YOU 
M.WRIGHT (M.CHESNUTT,R.SPRINGER,S.MORRISSETTE) MARK CHESNUTT (V) DECCA 72031 

21  
C;I 68 — ' 2 WHY'D YOU START LOOKIN' SO GOOD • MONTY HOLMES 

P.DAVIS,E.SEAY (P.DAV(S) BANG II ALBUM CUT 
61 

22 19 13 19 PERFECT LOVE • TRISHA YEAR WOOD T.BROWN,T.YEARWOOD (S.RUSS,S.SMITH) (V) MCA NASHVILLE 72034 1 
CI 67 71 4 OVER MY SHOULDER • JOHN BERRY 

C.HOWARD (M.HUMMON,R.MURRAH) CAPITOL NASHVILLE ALBUM CUT 
62 

0 27 29 9 A MAN HOLDIN' ON • TY HERNDON 
B.GALLIMORE (J.RAMEY,B.TAYLOR,G.DOBBINS) (C) (D) EPIC 78904 

23 
63 48 44 12 ALMOST OVER YOU • LILA MCCANN 

M.SPIRO (C.RICHARDSON-WALKER,J.KIMBALL) ASYLUM ALBUM CUT 
42 

0 26 27 11 MATCHES • SAMMY KERSHAW 
K.STEGALL (R.SPRINGER,S.EWING) (C) (V) MERCURY 568524 

24 
64 64 68 3 

THIS SMALL DIVIDE • JASON SELLERS FEATURING MARTINA MCBRIDE 
C.FARREN (J.SELLERS,G.BURR) BNA ALBUM CUT 

64 
(I) 29 35 8 NOW THAT I FOUND YOU • TERRI CLARK 

K.STEGALL (1.D.MARTIN,P.BEGAUD.V.CORISH) (C) (D) (V) MERCURY 568746 
25 

65 65 62 6 TIME ON MY HANDS • DERYL DODD 
C.YOUNG,B.CHANCEY (D.DODD,S.DECKER,C.DAY) COLUMBIA ALBUM CUT 

62 

26 25 25 28 NOTHIN' BUT THE TAILLIGHTS CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK,S.WARINER) (C) (D) (V) RCA 65350 

1 
0 NEW 1 

THE STRONG ONE • MILA MASON 
B.MEVIS (C.RAWSON,B.HILL) ATLANTIC ALBUM CUT 

66 

27 23 18 25 IF I NEVER STOP LOVING YOU • DAVID KERSH P.MCMAKIN (D.KEES,S.EWING) (C) (D) (V) CURB 73045 
3 

61 56 46 13 A WOMAN'S TEARS • MATT KING 
G.MORRIS (M.KING,J.HARGROVE,M.CHRISTIAN) ATLANTIC ALBUM CUT 

46 

0 32 40 8 
TEXAS SIZE HEARTACHE • JOE DIFFIE 
D.COOK (Z.TURNER,L.WILSON) EPIC ALBUM CUT 

28 

10 NEW 1 SOMETHING WITH A RING TO IT GARTH BROOKS 
A.REYNOLDS (A.TIPPIN,M.COLLIE) CAPITOL ALBUM CUT/CAPITOL NASHVILLE 

68 
0 33 41 7 THERE'S YOUR TROUBLE • DIXIE CHICKS 

(C) ( P.WORLEY,B.CHANCEY (T.SILLERS,M,SELBY) D) MONUMENT 78899 
29 

If1/41)1 NEW> 1 FAITH • BIG HOUSE 
P.BUNETTA,M.BYROM,D.NEUHAUSER (M.BYROM,S.HUTCHISON) (C) (D) (V) MCA NASHVILLE 72052 

69 

30 28 26 42 JUST TO SEE YOU SMILE TIM MCGRAW 
B.GALLIMORE,J.STROUD,T.MCGRAW (M.NESLER,T.MARTIN) ICI (D) (V) CURB 73056 

1 
® NEW> 1 

DOUBLE WIDE PARADISE TOBY KEITH 
J.STROUD,T.KEITH (P.THORN,B.MADDOX) (V) MERCURY 568928 

70 

31 15 12 17 TO HAVE YOU BACK AGAIN PATTY LOVELESS E.GORDY,JR. (A.ROBOFF,A.ROMAN) EPIC ALBUM CUT 12 
CI NEW I 

UPTOWN DOWN-HOME GOOD OL' BOY GARTH BROOKS 
A.REYNOLDS (OBLACKWELL,E.B.LEE) CAPITOL ALBUM CUT/CAPITOL NASHVILLE 

71 

CI 34 32 12 PAPA BEAR • KEITH HARLING W.WILSON (K.HARLING) (C) (D) (V) MCA NASHVILLE 72042 32 
CI 74 _ 2 I WANNA REMEMBER THIS • LINDA DAVIS 

W.WILSON .KIMBALL,A.ROBOFF) DREAMWORKS ALBUM CUT  U 
72 

(I) 35 39 8 BUCKAROO • LEE ANN WOMACK 
M.WRIGHT (M.D. SANDERS,E.HILL) (V) DECCA 72041 

33 
CI NEW> i HOW DO I LET GO • LISA BROKOP 

P.WORLEY,D.HUFF (K.GOOD,LBROKOP) COLUMBIA ALBUM CUT 
73 

34 30 31 7 BAD DAY TO LET YOU GO BRYAN WHITE 
B.J.WALKER,JR.,K.LEHNING (B.WHITE,D.GEORGE,B.DIPIERO) ASYLUM ALBUM CUT 

30 
74 73 ___ 2 FAMOUS FIRST WORDS • GIL GRAND 

B.HILL (B.HILL,J.B.RUDD) MONUMENT ALBUM CUT 
73 

0 38 43 5 I CAN STILL FEEL YOU 
C.RAYE,P.WORLEY,B.J.WALKER,JR. (K.TRIBBLE,T.HYLER) • COLLIN RAYE EPIC ALBUM CUT 

35 

75 71 72 4 • TOTALLY COMMITTED • JEFF FOXWORTHY 
J.HOLLIHAN, JR.,D.GRAU U.FOXWORTHY,J.HOLLIHAN, JR.) WARNER BROS. ALBUM CUT 

70 
0 36 36 13 I SAW THE LIGHT C.HOWARD (T.RUNDGREN) • HAL KETCHUM (D) (V) CURB 73051/MCG  (C) • 

36 

C) Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which 
attain 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. •Videoclip availability. Catalog num-
ber is for cassette single, or vinyl if cassette is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single avail-
ability. (T) Vinyl maxi-sinele availability. (V) Vinyl sinele availability. (X1 CD maxi-sinele availability. W 1998. Billboard/BPI Communications. 

C I 40 57 3 THERE GOES MY BABY • TRISHA YEARWOOD 
T.BROWN,T.YEARWOOD (A.ROBOFF,A.ROMAN) (CI (D) (V) MCA NASHVILLE 72048 

37 

Cl 45 64 19 
FROM THIS MOMENT ON SHANIA TWAIN (WITH BRYAN WHITE) 
R.J.LANGE (S.TWAIN,RILANGE) MERCURY ALBUM CUT 

38 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST 

***No. 1*** 
YOU'RE STILL THE ONE• MERCURY 568452 10 weeks at No. I SHANIA TWAIN 

COMMITMENT • CURB 73055 LEANN RIMES 

THIS KISS WARNER BROS. 17247 FAITH HILL 

HOW DO I LIVE A a CURB 73022 LEANN RIMES 

BYE BYE/I'M ALRIGHT CURB 73034 JO DEE MESSINA 

I JUST WANT TO DANCE WITH YOU MCA NASHVILLE 72046 GEORGE STRAIT 

OUT OF MY BONES DREAMWORKS 59007/GEFFEN RANDY TRAVIS 

I'M FROM THE COUNTRY MCA NASHVILLE 72040 TRACY BYRD 

ONE OF THESE DAYS/JUST TO SEE YOU SMILE CURB 73056 TIM MCGRAW 

I DO [CHERISH YOU] MERCURY 568602 MARK WILLS 

CO LI., 

`n)Lu 

LI) 

8 

oi— 
;Fr e 5 

14 12 13 12 

17 21 3 

16 14 11 16 

17 
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19 

18 

20 

16 

19 

18 

14 

12 

28 

14 

24 2 

21 19 16 10 

22 21 20 54 

23 25 3 

02) RE-ENTRY 3 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST 

THAT'S WHY I'M HERE BNA 65399/RLG KENNY CHESNEY 

A MAN HOLDIN' ON EPIC 78904/SONY TY HERNDON 

IF I NEVER STOP LOVING YOU CURB 73045 DAVID KERSH 

IT WOULD BE YOU DECCA 72039/MCA NASHVILLE GARY ALLAN 

LOVE OF MY LIFE MERCURY 568140 SAMMY KERSHAW 

YOU'LL NEVER KNOW BRA 65394/RLG MINDY MCCREADY 

THERE GOES MY BABY MCA NASHVILLE 72048 TRISHA YEAR WOOD 

PUT YOUR HEART INTO IT ARISTA NASHVILLE 13122 SHERRIE AUSTIN 

IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 

I SAW THE LIGHT CURB 73051 HAL KETCHUM 

LOVE WORKING ON YOU ATLANTIC 84103/AG JOHN MICHAEL MONTGOMERY 

11 13 15 4 
12 9 7 17 

15 17 3 

THERE'S YOUR TROUBLE MONUMENT 78899/SONY DIXIE CHICKS 

THEN WHAT? GIANT 17262/WARNER BROS. CLAY WALKER 

NOW THAT I FOUND YOU MERCURY 568746 TERRI CLARK 

25 22 22 8 WOMAN TO WOMAN REPRISE 17248/WARNER BROS. THE LYNNS 

°Records with the greatest sales gains this week. •Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA 
certification for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. W 1998, Billboard/BPI 
Communications and SoundScan, Inc. 
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Artists 8( Music 

Country Artists Shine At 
33rd ACM Awards Show 
Country music's best and brightest stars invaded Hollywood April 

22 for the 33rd annual Academy of Country Music (ACM) Awards, 
where the performances were as polished as the shiny trophies the 
winners took home. More than 60 performers and celebrities turned 
out for the show, which seemed to transform the Universal Amphi-
theatre into the Grand Ole Opry. 

Five-time ACM entertainer of the year Garth Brook and wife Sandy savor 
the moment. Sandy is holding her husband's special achievement award, 
which honored Brooks' summer concert in New York's Central Park. 

Singer/fiddler Charlie Daniels is flanked, from left, by Travis Tritt, Garth Brooks, and Marty Stuart after receiving 
ACM's Pioneer Award. The backstage gathering at the Universal Amphitheatre followed a retrospective on Daniels' 
career achievements. 

Shown above, from left, are ACM DJ of year Tom Rivers of WQYK 
Tampa, Fla.; Gil Cunningham of the Don Romeo Agency in 
Omaha, Neb., who was named talent buyer of the year; and PD 
Alan Sledge of WUSN Chicago, which was named radio station of 
the year. In photo at right, Buck Owens and presenter Chely 
Wright hold Owens' award for country nightclub of the year. 
Owens owns the Crystal Palace in Bakersfield, Calif. 

Pictured starting clockwise, from top left: Top country couple Tim McGraw and Faith Hill balance their four ACM tro-
phies for their duet "It's Your Love." The track won awards for song of the year, single of the year, top vocal event of the 
year, and video of the year at the ceremony, which aired April 22 on CBS from the Universal Amphitheatre in Universal 
City, Calif. Next photo, from left: Gary Overton, Kevin Sharp, Stephony Smith, and Jeff Carson celebrate their song of 
the year win. Overton accepted the award on behalf of publisher EMI Blackwood Music Inc. Smith wrote the song. 
Sharp and Carson were presenters in the category. Next photo, from left: Joe Diffie, Mike Curb, Byron Gallimore, James 
Stroud, and Pam Tillis. Gallimore and Stroud received awards for producing "It's Your Love," and Curb accepted on 
behalf of his Curb Records, which released the single from the McGraw album "Everywhere." Diffie and Tillis were pre-
senters. Next photo, from left: Sherman Halsey, producer and director of the "It's Your Love" video, shares a laugh with 
presenters Mindy McCready and Glen Campbell. Campbell performed "Like A Rhinestone Cowboy" on the telecast. 

Lee Ann Womack, Kenny Chesney, and the Kin eys celebrate their new 
artist awards backstage at the ACM show. Womack, left, won as top new 
female artist, and Chesney was top new male artist. The Kinleys earned a 
nod in the top new vocal duet category. 
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he dogs were jumping into the creek 
and romping through the brush of Joe 
Ely's Hill Country spread, a few miles 
southwest of Austin. On the tables 
under the oak trees, there was more 
than enough posole, cornbread and 

homemade fudge to feed the friends, fans 
and family who had gathered to help Ely 
celebrate his "Twistin' In The Wind" 
album—and to enjoy his impromptu 
reunion performance with Jimmie Dale 
Gilmore and Butch Hancock as the Hill 
Country Flatlanders. The relaxed tableau 
provided stark contrast to the industry bus-
tle that was overwhelming downtown 
Austin, where the streets on this Friday 
afternoon of the South By Southwest music 
conference were swarming with movers and 
shakers, expense accounteu, cellular phon-
ers, indie hustlers—the kind of frenzied 
folks whose aggressive attitudes stamped 
them as conventioneers rather than natives. 
"Everybody puts Austin on a pedestal," 

says Tony Brown, president of MCA-
Nashville, enjoying the laid-back afternoon 
at Ely's. "The industry will never play as 
important a role in Austin as the live-music 
scene. Austin is blessed for that reason, and 
Nashville is cursed." 
Austin doesn't mind being the focus of 

industry attention for one long weekend in 
March, but it couldn't stand such frazzle 
year-round. Since the early '70s—when 
Willie Nelson returned to his native Texas 
from Nashville, Jerry Jeff Walker found a vagabond's 
home in the Hill Country, and Doug Sahm recast himself BY DON McLEESE 

as a "cosmic cowboy" following his psyche-
delic forays in San Francisco—Austin has 
been known as a creative oasis, a place that 
puts music first and career far behind. Far 
removed from the power centers of 
Nashville, New York and Los Angeles—in 
attitude even more than miles—it has pro-
vided an escape from industry pressures 
and a mecca for musical mavericks. 

"Artists who choose to operate out of 
here have decided that they've got to have 
a life first, and that says something about 
you as a musician," says Walker, who 
recently released "Cowboy Boots And 
Bathin' Suits" on his Tried And True Music 
label. "You may pin up with anything to be 
famous in Los Angeles. In Austin, you'll 
take whatever success you can get, just 
knowing you're in an environment you 
want to be in." 

A SMOKIN' LIVE SCENE 
Despite the recent Grammy triumph by 

Shawn Colvin, the emergence of Abra 
Moore and Fastball as radio contenders, 
and the high hopes surrounding David 
Garza's major-label debut (on Lava/ 
Atlantic), Austin remains far better-known 
for the vitality of its live performance than 
the commercial success of its recorded 
product. With more than 50 venues offer-
ing live music on a nightly basis, the city 
proclaims itself "the live music capital of the 
world," boasting more clubs per capita than 

anywhere else in the country. More than 50,000 students at 
Continued on page 46 
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TFIE SOUND OF TO:: C OTOS 

[C °RIDS 
Over the past 12 years, 

Austin-based Antone's has 

recorded such blues 

greats as James Cotton, 

Jimmy Rogers, Snooky 

Pryor, Lavelle White, 

Lou Ann Barton and 

Angela Strehli. 

Continuing in that tradi-

tion, look for these cur-

rently scheduled 1998, 

summer releases: 

-..e 
PETE MAYES 

For Pete 's Sake 

Band leader for Junior Parker 
as well as played guitar for 
Parker, Big Joe Turner, B.B. 
King and Jimmy Reed 

- FEA RING 

*JONNY*LANG*& 
JOHNSON* 

SYL JOHNSON 

Bridge to a Legacy 
Penned 70's hits 
"Take Me To The River," 
"Anyway The Wind Blows" 
& "Sock It To Me." 

Also be on the lookout for 

new recordings from: 
Lazy Lester 
Guy Forsyth 

Toni Price 
Barbara Lynn 

Bringing you the best In Blues 
from Austin & around the 
world. 

www.antonesree.com 
1 - so - 9 6 -BLUES 

rJ 

e 

A Survey Of Five Up-And-Coming Austin Bands 

BY CHRIS RIEMENSCHNEIDER 

I
here are two types of musicians that will always be integral to the Austin music scene. One is the outlaw country boy, as personified 

by the members of Reckless Kelly. The other is the gifted guitar wizard, such as Monte Montgomery. Even though these two 

examples are a little outside the norm, they show that Austin is bucking its stereotypes and continually opening its club doors to 

all kinds of music and musicians, including hip-hop acts such as MC Overlord, smart and sultry female songwriters like Trish 

Murphy and youthful pop-punk bands similar to Silver Scooter. These are just five of the most prominent and promising unsigned 

acts currently in Austin. 

Trish Murphy 
A newcomer in the Austin 

singer-songwriter crowd, which 
spawned such obvious influences 
as Lucinda Williams and Nanci 
Griffith, 32-year-old Houston 
native Trish Murphy arrived to 
open arms, ears and hearts last 
year with her album "Crooked 
Mile" and the modest, local hit 
"Concession Stand Song." For-
merly part of the vocal duo Trish 
and Darin, Murphy has a sweet, 
country-girl quality that's neither 
naive nor contrived. Blending 
childhood memories with Mary 
Tyler Moore—like "you're gonna 
make it" lyrics, 
she offers a bun-
dle of energy 
and charm on 
stage and on 
record. Her back-
ground is Texas 
folk, but lately 
she has turned 
the volume up 
on her band and 
offered a more 
rollicking pop sound. Either way, 
she's attracting more fans—and 
plenty of label attention—with 
each new song. 

Monte Montgomery 
"The acoustic guitar just feels 

more natural, like something you 
can put your arms around and 
hold on to," says singer-guitarist 
Monte Montgomery, who embod-
ies everything that a six-string 
hero from Austin should, but who 
dares to be different by not using 
a Stratocaster or any other kind of 
electric guitar. In the city that 
reared Stevie Ray Vaughan, Eric 

Johnson and Chris Duarte, such 
affinity for an acoustic guitar is 
almost sacrilegious, but Mont-
gomery proves he's a devout fol-
lower of his predecessors, playing 
gigs several times a week and 
wowing audience members— 

there's at least one in every 
crowd—who can't believe how 
electrifying his shows really are. 
With his second independent 
album, "1st And Repair," the 30-
year-old guitar slinger took mat-
ters one step further, showcasing 
his singing and songwriting tal-
ents. The combination of his 
sandy voice and loose, laid-back, 
finger-picking guitar style has 
earned comparisons to Mark 
Knopfler and Bruce Cockburn, 
but his connection to the fabled 
Texas town of Luckenbach—he 
spent his teens there—and his 
heartfelt, soulful approach to 
songwriting have made him a 

i•Sel 1010 MIA WA* Mee 

uniquely Lone Star figure. 

Reckless Kelly 
Five friends just this side of 20, 

the members of Reckless Kelly 
went from a band that ladies went 

to see because they're cute to one 
that guys saw because they seem 
cool, to a group every alternative-
country fan in Austin noticed 
because, quite simply, they're 
great musicians. The quintet 
moved to Austin only a year and a 
half ago from Bend, Ore., and in 
that time they managed to put out 
an album on local country veteran 
Chris Wall's record label, earn air-
play on both rock and AAA sta-
tions and win the Best New Band 
trophy at the Austin Music 
Awards. That's a far cry from the 
small Oregon town of Millican, 
where Reckless Kelly played its 
first gig and whose name the 

members appropriated as the title 
for their album. That down-home, 
small-town charm finds its way 
into the group's music via fiddles, 
mandolins and singer Willy 
Braun's warm voice. However, the 
group's noisy six-strings and ram-
bling, lonesome lyrics offer the 
edge that separated Steve Earle 
and Willie Nelson from the rest of 
country music. 

Silver Scooter 
The most enticing band to come 

out of Austin's DIY indie-rock 
scene in recent years, Silver 
Scooter plays an awkward, pubes-

cent, fuzzy brand 
of pop filled with 
melancholy and 
gorgeous, brood-
ing melodies, like 
the musings of a 
12-year-old won-
dering how big 
the universe is. In 
actuality, the band 
features three 
20 -something, 

T-shirt-and-baggy-shorts-wearing 
guys who got together about two 
years ago and have since released 
one CD ("The Other Palm 
Springs") and several 7-inch sin-
gles on small labels Peek-A-Boo 
and Crank. The group has been 
embraced equally by skateboard-
ing teenagers who enjoy its cheap 
or free all-ages shows and elder 
fans who remember the joy and 
innocence of jangly-pop groups 
like the Feelies, the dB's and early 
R.E.M. Singer-guitarist Scott 
Garred and bassist John Hunt 
weave their parts together for 
some amazing, climactic 

Continued on page 46 

42 BILLBOARD SPOTLIGHT BILLBOARD MAY 23, 1998 



THANKS FOR OUR FIRST 
YEAR'S 

SUCCESS. 

Steve Schnur: VP, A&R 
Scott Robinson: Senior Director, Artist Development 

Dan Herrington: Manager, Sales and Marketing 
John Butler: Senior Director, Promotion 

Jon Peterson: National Manager, Promotion 
Athena Fortenberry: Manager, Media & Publicity 

Janie Osborne: Publicity Consultant 
Billy Mills: Coordinator, Artist Development 
Aimee Johns: Executive Assistant A&R 

615.780.9100 

BLOW 
ON TH 
ARISTA AUSTIN: ONE YEAR OLD AND 
ALREADY MAKING BIG NOISE. 
THANKS FOR HELPING US BE HEARD. 

SISTER 7 "Know What You Mean" 

continues its cross from Rock & Modern AC 

to Top 40 as sales explode on their debut 

album This The Trip. On tour always. 

ABRA MOORE #1 AAA and Top 10 Alternative hit with 

"Four Leaf Clover," Best Female Rock Vocal Performance 

Grammy nomination, Lilith Tour again this year. And it just 

keeps getting bigger with the new single, "All I Want," 

from her acclaimed Arista Austin debut album, Strangest 

Places. 

ROBERT EARL KEEN PICNIC - his Arista Austin 

debut and the biggest selling album of his 

career. His new album arrives this fall. 

JEFF BLACK Anybody who saw him at this year's 

SXSW is still talking about it. His debut album, 

Birmingham Road, arrives July 14. 

BR5-49 The kings of modern-hillbilly 

beat return with their new album, 

Big Backyard Beat Show in stores July 14. 

RADNEY FOSTER His Arista Austin debut album, 

featuring special guests Emmylou Harris, 

Darius Rucker and more, arrives in September. 

MUST& © 1998 Arista Records, Inc., a unit of BMG Entertainment AUSTIN 



FROM AUSTIN TO THE WORLD 

fAUfirlin 

CITY G 
LIIMIliri® LUES 
EXTRAVAGANZA 
STIE'VIE RAY' valunliarq 
ILIGHTNIIINV HIOIPICINIS 

B.B. KING 
BIDNIIMIE marry. 
IBUII,Eolr GIUnr 

IDEILIBERT Ma0ILINITONI 
Wee- OLAIRIC. 

al...EsEFrr 00ILLINIS 
GATIENIOUTH BROWNI 
ELIZABETH 04DT"TIENII 

IICEBI Ma" 

PREMIERING IN MAY AND JUNE ON PBS t 
NEW YORK: WLIW CH. 21 SAT.,JUNE 13 AT 11 P.M. 
LOS ANGELES: KCET CH. 28, SAT., MAY 30 AT 11 P.M. 

CD/CASSETTE AVAILABLE ON COLUMBIA/LEGACY 

Waterloo Records 
and Video 

"RETAILER OF THE YEAR" 
(1998, 1996) 

-NARM 

"BEST RECORD STORE" 
Austin Music Awards (1982-1998) 

-The Austin Chronicle 

"INDEPENDENT RETAILER 
OF THE YEAR" 

(1994) 
-Album Network 

"...the record store music aficionados 

hail as the country's finest!" 

-HITS Magazine 

"...there was no better rock & roll theatre 
experience in Austin-or, for that matter, 

anywhere else." (regarding SXSW in-stores) 

-Rolling Stone 

"...its exactly what's happening." 

-entertainment weekly 

Compact Discs 
Records • Video 

10-11 Mon- Sat 12-11 Sun 
6C0-A No ,th Lamar Austin, TX 78703 

(512)474.2300 intoewaterloorecords.com 
httpiPaniviso.aden.com/-waterloo 

WHERE MUSIC STILL MATTERS 

1((■ ° 
VENUES 

THE $OUIID OF THE CITIES 

8,« 

Frank Erwin 
Center. 1701 Red 
River St., cap. 
15,000. A University 
of Texas-run sports 
arena. Recently host-
ed LeAnn Rimes, 
;Ind N1ctallica. 

Southpark Meadows, 9600 S. 
1H-35, cap. 25,000. Large, 
grassy amphitheater usually 
booked by Pace Concerts. Pearl 
jam, R.E.M. and Lollapalooza 
have all stopped in. 

CONCERT HALLS 
Austin Music Hall, 208 
Nueces St., cap. 3,000. Versatile 
downtown facility has hosted 
sit-down shows by Bob Dylan 
and Bruce Springsteen and 
stand-up gigs by Soundgarden 
and Foo Fighters. Booked by 
Di, ec t I:\ ems and PIC l. 

The Backyard At Bee Cave. 
13101 Texas Hwy. 71, cap. 
2,500. Situated under looming 
live oaks in the hills west of 
town, this beloved amphithe-
ater has welcomed its neighbor 
Willie Nelson, plus Sheryl 
Crow, the Indigo Girls and 
Elvis Costello. Also a Direct 
1.1.\ Pace venue. 

La Zona Rosa, 612 W. Fourth 
St., cap. 1,200. Upgraded from 
a Mexican eatery to a first-rate 
concert facility. Recent headlin-
ers include David Byrne, Ben 
Folds Five and Paula Cole. Also 
a Direct Events/Pace venue. 

Ranch Studios, 1101 Reinli 
St., cap. :;,000. A strip-mall 
space newly converted into a 
concert hall. Sugar Ray and 

Megadeth are among the first 
takers. 

Stubb's, 801 Red River St., cap. 
2,000. Historic downtown bar-
becue joint recently added a 
permanent outdoor stage in its 
backyard, where George 
Clinton, Cheap Trick and Soul 
Asylum have already played. 

CLUBS 
Antone's, 213 W. Fifth St., cap. 

299. New home of the world-
renowned blues club that bred 
Stevie Ray Vaughan and the 
Fabulous Thunderbirds and 
welcomed Muddy Waters, 
Albert King and more. 

Bob Popular, 402 E. Sixth St., 
cap. 600. Dance club for college 
crowd now offering retro-'80s 
shows like Vanilla Ice and Run-
D.M.C. 

Broken Spoke, 3201 S. Lamar 
blvd., cap. 660. Historic, 
authentic country dance hall 
that hosted Bob Wills and 
reared George Strait and 
Asleep At The Wheel. No line-
dancing allowed. 

Cactus Cafe, 24th & 
Guadalupe St., cap. 150. 
Intimate, on-campus songwrit-
ers haven immortalized by 
Townes Van Zandt in "To Live 
Is To Fly." Recent guests 
include Patty Griffin, Guy Clark 
and I) ideo Smith. 

Cedar Street Courtyard, 
208 W. Fourth Si., cap. 200. 
Upscale martini, cigar and jazz 
bar. 

Continental Club, 1315 S. 
Congress Ave., cap. 200. 
Vintage-themed hangout hosts 
rockabilly, country, Elvis' birth-

day celebrations and anything 
else agelessly cool. 

Dessau Music Mall, 13422 
Dessau Rd., cap. 1,380. A piece 
of old Austin, this large road-
house has been upgraded for 
country and rock shows, includ-
ing Marshall Tucker, Delbert 
McClinton ;111(1 David Ball. 

Electric Lounge. 302 Bowie 
St., cap. 350. Downtown hot 
spot for truly alternative bands, 
including Cornershop, the 
Geraldine Fibbers and Apples 
In Stereo. 

Elephant Room, 315 Congress 
Ave., cap. 100. Subterranean 
hangout reminiscent of New 
York jazz clubs in both sight 
and sound. 

Emo's, 603 Red River St., cap. 
500. Johnny Cash played here 
once, but usually the men in 
black are leather-clad punk 
rockers. Alumni include the 
Jesus Lizard, 1.7 and Fear. 

Flamingo Cantina, 515 E. 
Sixth st.. (al). :100. A tropical 
hole-in-the-wall that hosts 
punk, reggae and ska acts, 
including the Itals, the Slackers 

the Dill> Syndicate. 
Gruene Hall, 1601 Hunter Rd., 
New Braunfels, cap. 500. A 
half-hour drive south of Austin, 
its history as the oldest dance 
hall in Texas makes it an intrin-
sic part of the local music scene. 
Jerry Jeff Walker, Hal Ketchum 
and Joe Ely are all frequent vis-
itors. 

Hole In The Wall. 2538 
Guadalupe St., cap. 192. Small 
campus hangout loved by local 
bands since 1974. Regulars 
have included Timbuk 3, Nanci 

solutionl. 

• 

Professional Editon 

Yeah. It's Powerful. 

Yeah. It's Simple. 

Yeah. It's Affordable. 

Yeah. It's Here. 

voice 512.347.9324 fax 512.347.9325 email info@yeahsolutions.com 
YEAH!" 
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Griffith, Doug Sahm and 
Alejandro Escovedo. 

Liberty Lunch, 405 W. Second 
St., cap. 1,100. Voted Austin's 
favorite music venue year after 
year, this indoor/outdoor hang-
out was the site of a Joe Ely live 
album and concerts by Nirvana, 
Smashing Pumpkins, the 
Neville Brothers and lots more. 

The Mercury, 503 E. Sixth St., 
cap. 250. Frequently hosts hip-
ster jazz and funk acts like 
Jimmy McGriff, Victor Wooten 
and Big Ass Truck. 

Ringside At Sullivan's, 300 
Colorado St., cap. 280. Ultra-
swanky jazz venue hosts local 
and touring jazz greats, such as 
Ron Brown, Carmen Bradford 
and Joe McBride. 

Saxon Pub, 1320 S. Lamar 
Blvd., cap. 150. South Austin 
club hosts blues (Omar & The 
Howlers), country (Michael 
Martin Murphy), folk (Butch 
Hancock) and more. 

Speakeasy, 412 Congress Ave., 
cap. 380. Back-alley entrance 
leads to trendy jazz club. 

Steamboat, 403 E. Sixth St., 
cap. 299. Guitar-lovers haven 
has hosted Eric Johnson and 
Stevie Ray Vaughan, plus 
collegiate-rock acts Sister 7 and 
Jackopierce. 

Stubb's, 801 Red River St., cap. 
324. Barbecue joint has indoor 
club space, too, in historic, 
limestone building that show-
cases up-and-coming rock, 
country and blues acts. 

Top Of The Marc, 618 W. Sixth 
St., cap. 320. Fancy dance spot 
appeals to adult crowd with 
shows by the Marvelettes, 
Classics IV and local jazz acts. 

RADIO 

Perhaps the weakest 
link in the chain that 
bonds the Austin 
music scene together 
is radio, which in 
only a few cases 
reflects local fans' 
eclectic tastes and 

offers area bands access to the 
airwaves. The most prominent 
exception is KGSR (FM 
107.1), one of the first Triple-
A stations in the country and a 
continuing supporter of Lone 

ON THE ROAD AGAIN... 

Mobile Audio Recording 

from Austin to You 

Digital or analog 

Radio - n Broadcast 
Live Music Recording 

512 312-1610 

roalcoletexas.not 

Star music and much more. 
On a smaller scale, University 
of Texas—owned non-profit sta-
tions KUT (FM 90.5), which is 
an NPR affiliate, and the stu-
dent-operated KVRX (FM 
91.7) also offer a wide variety 
of fare. KVRX shares the 91.7 
airwave with ICOOP, a community-
run public-access station. The 
continuing champion in ratings 
is country station KASE (FM 
100.7 FM), which competes 
with KVET (FM 98.1) and 
KIKY (FM 92.1) in bringing 
Nashville to Austin. Typically 
behind KASE in ratings is con-
temporary pop station KHFI 
(FM 96.7), which goes rela-
tively unchallenged in that for-
mat. Austin's only real access to 
rap and urban music is KJCE 

(AM 1370). The lines between 
rock stations in Austin are 
blurred, but the clear favorite 
is KLBJ (FM 93.7), which 
plays harder alternative, plus 
metal and classic rock. KROX 
(FM 101.5) is all-alternative 
and popular with college stu-
dents, while KAMX (FM 94.7) 
offers a more adult mix of pop 
and rock. KPEZ (FM 102.3) 
and KAHK (FM 107.7) play 
classic-rock from the '60s 
through the '80s. Other formats 
include smooth-jazz station 
KAJZ (FM 93;3), Tejano 
leader IU(LB (FM 92.5), 
oldies favorite KEY' (FM 
103.5), all-talk and Howard 
Stern—hosted KJFK (FM 
98.9), Christian mainstay 
KNLE (FM 88.1) and classical 

music KMFA (FM 
89.5). 

MUSIC 
RETAILERS 

ABCD's, 4631 Airport 
Blvd. #110. Great 
jazz, world beat and 
classical selections. 

Alien Records, 503-
B W. 15th St. For 
DJs and electronic-
music lovers only. 

Antone's Record Shop, 2928 
Guadalupe St. Great vinyl selec-
tion, especially blues. 

CD Warehouse, several loca-
tions with good used sections. 

Cheapo Records, 914 N. 
Lamar Blvd. Used, new and 
hard-to-find CDs. 

Duval Discs, 2928 Guadalupe 
St. Mostly used and local fare. 

Maldonado's, 2207 E. Seventh 
St. Oldest music store in town, 
specializes in Tejano and Latin. 

Musicmania, 3909-D North 
1H-35 #1. Home to hip-hop 
and urban music fans. 

Sound Exchange, 2100-A 
Guadalupe St. Hip campus 
shop with lots of punk, indic 
CDs and vinyl. 

Technophilia, 2418 Guadalupe 
St. Cl) shop with many imports. 

Tower Records, 2402 
Guadalupe St. Among the best 
in the chain. 

33 Degrees, 4017 Guadalupe 
St. Hip vinyl haven with punk, 
jazz and more. 

Waterloo Records, 600-A N. 
Lamar Blvd. Two-time winner 
of best retailer in America is 

Continued on page 16 

A CITY BUILT TO ENDURE 

SIX GOVERNMENTS, THREE WARS AND A LOT OF 

ROCK 'N' ROLL. 

With our breathtaking scenery, cool water and lively entertainment, 
Austin has established a long history of fun. So rest assured, whether you 
want a rockin' night on Sixtlatre , or à.,serene getaway along our hills 
and creeks, you've definitely fou ríe right place. 

For free visitor information 

call 1-800-926-2282 or visit www.austintexas.org 

LIVE MUSIC CAPITAL OF THE WORLD 
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LOCAL NOISE 
Continuedfrom page 42 

instrumentals, while the band as a 
whole surprises many a listener 
when it turns into one mighty 
power trio. Pop or punk, young or 
old—the beauty of Silver Scooter 
is it's all interchangeable. 

MC Overlord 
The running joke about MC 

Overlord is that not only is he 
Austin's best rapper, he's its only 
rapper. That's not exactly true, but 
he is the only local hip-hop act who 
consistently performs and attracts 
crowds every week. Unlike 95% of 

Continued on page 48 

YOU CAN'T H EAR AMERICAN M USIC 
W ITHOUT HEARING TEXAS 

TEXAS M USIC O FFICE 
O FFICE OF THE G OVERNOR 

P.O. B ox 13246 

A USTIN, T EXAS 7 8 7 1 1 

512.463.6666 * FAX 512.463.4114 

music@governor.state.tx.us 

www.governor.state.tx.us/music 

We're the information clearinghouse 

and promotion office for the Texas music industry. 

Contact us for the latest on Texas 

businesses, events and talent. 

VITAL STATISTICS 
Continued/rom page 15 

even more popular with locals. 
Lots of folk, country and 
vinyl. 

Antone's, 507 West 
Ave. #2. Offshoot of 
the club and equally 
dedicated to leg-
endary and new 
blues acts. Said to be 
signing a distribu-
tion deal with a 

major label. 
Arista/Austin, P.O. Box 

163167. The only local office of 
a major, it enjoyed first-year 
success with Abra Moore and 
Robert Earl Keen. 

Continental Records, RO. 
Box 3843. Affiliated with the 
Continental Club. Scored 
with local jazzsters 8 
Souvenirs. 

Freedom Records, PO. Box 
6500032. Charming, eclectic 
label has released Jon Dee 
Graham and Asylum Street 
Spankers. 

Munich Records, P.O. Box 
2242. American outlet for 
European label. Works with 
some locals such as the 
Gourds. 

Peek-A-Boo Records, PO. 
Box 49542. Young operation 
with youthful discs by local 
punk and po e bands. 

Trance Syndicate, PO. 
Box 49771. Owned by 
Butthole Surfers' King Coffey 
and featuring avant-punk 
and electronic music. Reared 
Sixteen Deluxe and 
Bedhead. 

Watermelon Records, PO. 
Box 49056. Affiliated with 
Sire Records. Offers pure, 
honest country and folk acts 
like the Derailers and Don 
Walser. 

MUSICAL MECCA 
Continuedfivm page 41 

the University of Texas and other 
local colleges keep the city's bar 
scene jumping, while tourists from 
throughout the country and over-
seas flock to Austin to experience 
the Lone Star musical legacy in its 
natural habitat—the blues at 
Antone's, roots-rock at the Con-
tinental Club and two-stepping 
country at the Broken Spoke. 
As the most liberal city in a tra-

ditionally conservative state, 
Austin provides a musical melting 
pot where roots and rebellion go 
hand-in-hand. Nowhere else 
could a 63-year-old country yodel-
er such as Don Walser find such 
favor with the punk-rocking 
Butthole Surfers and their fans, or 
a virtuoso of twang such as Junior 
Brown conjure the spirits of both 
Ernest Tubb and Jimi Hendrix. 
Nowhere else could a local hero 
such as Alejandro Escovedo per-
form the same songs as Tex-Mex 
cantina balladry on his own, as 
chamber music with his multi-
stringed Orchestra and as T. 
Rex/Stooges glam-thrash revival-
ism with his Buick McKane garage 
band. So it goes in Austin, a town 
that has been breaking down 
walls, building bridges and blazing 
trails since ropers and dopers 
found common ground at the 

Continued on page 47 

Alternative 
Distribution 
Alliance, 1301-B 
E. St. Johns, Austin, 
78752 

Austin Record 
Distributors, PO. 
Box 312, Austin, 

78767 
BMG Distribution, 4605 Ave. 
H, Austin, 78751 

Koch International, 1803 
Westridge Dr., Austin, 78704 

RECORDING 
STUDIOS 

Arlyn/Pedernales 
Studio, 200 
Academy Dr. Two 
unique shops used 
by the owner's 
uncle, Willie Nelson, 
plus Stevie Ray 
Vaughan, Sublime 

and, currently, Wilco. 
Bismeaux Studio, 4023 
Manhcacha Road. Asleep At 
The Wheel's 48-track studio 
works for commercials and 
albums. 

Blue World Music, 204 
Winchester Dr. SSL mixing 
console, plus 48-track direct-to-
disc capabilities. Clients have 
included Jimmy Vaughan, 
Junior Brown and Spoon. 

The Hit Shack, 1621 S. Lamar 
Blvd. New and vintage gear 
used by Butthole Surfers, Hal 
Ketchum and many locals. 

Sweat Box Studio, 304 E. 
Fifth St. Affordable favorite for 
indie bands. 

Tequila Mockingbird, 306 W. 
16th St. Commercials rule 
here. 

Terra Nova Digital Audio, 
3102 Bee Caves Road. Leading 
place for mastering and editing 
only. 

VIDEO 
The Administration, 4012 

Idlewild Lane. Low-budget 
indie videos by Ed Hall and 
Sixteen Deluxe. 

Earl Miller Productions, 
1702 W. Koemng Lane. Filmed 
concerts for Stevie Ray 

Vaughan, HBO and MTV. 
Inks Production Co., 5000 
Bee Caves Rd. Music videos 
and concerts by Willie 
Nelson and Little Joe Y La 
Familia. 

U.R.P. Productions, 704 W. 
Gibson. Documentary and 
music-video maker. Has 
worked for the Kerrville 
Folk Festival, and Townes 
Van Zandt. 

M il 1 r44.e.: 

i 
rn 

Austin American-
Statesman. 1>o 
Box 670, Austin, 
78767. Arts coverage 
daily and in  Thursday's XLent 
pullout. 

Austin Chronicle, 
P.O. Box 49066, 

Austin, 78765. Local weekly is 
especially popular and music-
friendly. 

Daily Texan, P.O. Box D, 
Austin, 78713. Student-run, 
University of Texas-owned. 

Hispanic Magazine, 98 San 
Jacinto Blvd. #1150, Austin, 
78701. Monthly coverage of 
Tejano arts. 

Pop Culture Press, RO. Box 
150423, Austin, 78715. 
Magazine for pop and punk 
fans. 

Texas Monthly, P.O. Box 
1569, Austin, 78767. Lone 
Star answer to The New 

3rd Coast Music, 620 Circle 
Ave., Round Rock, 78664. Free 
monthly on Texas country and 
folk. 

Thursday's XLent 
pullout. 

Austin Chronicle, 
P.O. Box 49066, 

Austin, 78765. Local weekly is 
especially popular and music-
friendly. 

Daily Texan, P.O. Box D, 
Austin, 78713. Student-run, 
University of Texas-owned. 

Hispanic Magazine, 98 San 
Jacinto Blvd. #1150, Austin, 
78701. Monthly coverage of 
Tejano arts. 

Pop Culture Press, RO. Box 
150423, Austin, 78715. 
Magazine for pop and punk 
fans. 

Texas Monthly, P.O. Box 
1569, Austin, 78767. Lone 
Star answer to The New 

3rd Coast Music, 620 Circle 
Ave., Round Rock, 78664. Free 
monthly on Texas country and 
folk. 

Austin City Limits, 
P.O. Box 7158, 
Austin, 78713. 
Beloved PBS 
music series now 
in its 23rd 
year. 

Austin Music 
Network, 309 W. Second St. 
#15. One-of-a-kind, 24-hour 
local cable channel. • 

..,..... 
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MUSICAL MECCA 
Conlinuedfrom page 46 

Armadillo with Willie and WayIon. 
"So many kinds of music hit 

here from so many different direc-
tions," explains Ely, one of the 
dozens of musical mainstays who 
found himself drawn to Austin 
from conservative Lubbock, 
Texas. "This is where East met 
West and North met South, unlike 
any place I'd ever seen. I'll never 
forget seeing Flaco Jimenez and 
Stevie Ray Vaughan playing on 
the same stage together. Austin 
was just so wide-open, with few 
rules and a relaxed atmosphere. 
Besides. it's such a beautiful 

A COLLEGE TOWN AT THE 
CROSSROADS 

Though so inta h of the musical 
spirit remains the same, the late 
'90s find Austin at a crossroads. 
The friendly college town is 
sprawling into a metropolitan area 
of more than a million, with the 
city still trying to decide what it 
wants to be when it grows up. The 
cheap rents that once made Austin 
so attractive to musicians have sky-
rocketed, while the relaxed pace 
has been undermined by traffic 
jams. Where artists once came to 
escape the commercial dictates of 
the industry, Austin now attracts 
musicians who are hoping to catch 
the industry's eye. 
"Though it used to be a myth, 

people really do get signed to 
labels here," says Jody Denberg, 
program director for adult-
alternative KGSR-FM. "You can 
be seen here and make a living at 
it—as long as you don't expect to 

make your money playing here 
exclusively." 

'just like there's a new crop of 
freshmen every year at the Uni-
versity of Texas, there's a new cycle 
of talent that is drawn to this city," 
says Steve Schnur, VP of A&R and 
artist development fbr Arista/Austin. 

"It's an ongoing musical mecca, 
not just an up-and-coming one," 
Schn ur continues. "It's a very 
attractive place to live and to make 
a living, for bands or songwrit-
ers. Arista/Austin is geared to 
the music of an environment that 
breeds more and more musical 
activity of different genres. The 
music that Abra Moore is writing 
is universal. In actual fact, proba-
bly very few people could agree on 
the type of music that best charac-
terizes Austin." 

Yet those who prize Austin most 
for the guitar tones of a Jimmie 
Vaughan, the blues bass of a 
Marcia Ball or a Texas troubadour 
such as Jimmie Dale Gilmore fear 
that catering to the industry will 
do Austin music more harm than 
good. "Developing an industry 
infrastructure" has been the crux 
of an extended Austin debate, 
with some claiming that the city 
needs more of a professional 
industry presence, and others in-
sisting that the music industry is 
the last thing that Austin needs. 

NASHVILLE? NOT LIKELY 
"\\c‘ could um2 mote ptoducers, 

engineers, managers and booking 
agents, but I really can't see us 
developing in the way of New 
York, Los Angeles or Nashville," 
says Carlyne Majer, executive 
director of the Texas chapter of 
NARAS. "What makes us unique is 

that Austin is one of the largest 
pools of raw talent in the country, 
and it's not encumbered by pres-
sure from the industry." 

"Austin isn't capable of becom-
ing a Nashville even if it wanted 
to," says one exec. "And why would 
it want to?" 

Increasingly, Austin has been 
able to raise its profile on its own 
terms, from the television expo-
sure of MTV's "Austin Stories" 
and "King Of The Hill" by Mike 
Judge (who still moonlights as 
occasional bassist for Doyle 
Bramhall) to the films of Austin-

based directors such as Robert 
Rodriguez and Richard Linklater. 
The latter's success has had a 
direct benefit for Austin music, 
through his commission of the 
Bad Livers to provide much of the 
soundtrack for "The Newton 
Boys," and the trio's Danny 
Barnes to compose an original 
score. 

"I think [Linklater] saw in us 
something he sees in himself," says 
the Livers' bassist, Mark Rubin, 
who served as the film's music 
supervisor and recruited a num-
ber of other Austin acts for the 
project. "When he presented us 
with an Austin Music Award a few 
years ago, he said what a big fan 
he was and reminded us that he'd 

Continued on page 48 

A JEWEL ir the 

A grand, state-of-the-an 

facility with a 3,000 seat 

capacity on the University 

of Texas at Austin campus 

For information call 

(512) 4 71 - 0 6 4 0 

UT Performing 

HEART of Central TE 

BASS CONCERT HALL 

Center.  
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rappers, Overlord is in his element 
on stage, where he's always backed 
by his four- or five-piece funk band 

and where his mammoth, 6-foot-5 
figure looms as large as his hard-
hitting but incredibly positive 
music. Born Don Robinson and 
raised in a single-parent, six-
children home, he says, "My child-
hood was the same as so many 
other black kids'." On his recent, 
self-released CD "The Dark Side," 
he explores this and many other 

problems facing African Americans 
while ofkring messages of peace 
and unity for all races. He has 
avoided the stereotypes of rappers 
well enough to earn a following in 
Austin rock dubs and on local rock 
radio stations. Even if MC Over-
lord were the only evidence of hip-
hop in Austin. he'd still be a shin-
ing example. • 

information call 1.800.555.3822 

sxsw 
tod I11llitkcomes hike Dom 
The vitality of Austin music and the growth of South By 

Southwest have become so intertwined that it is hard to imagine 
one without the other. Twelve years ago, SXSW was launched by 
the alternative weekly Austin Chronicle as a regional counter-
part to the New Music Seminar in New York, with an emphasis 
on Texas talent and independent initiative. On a grass-roots 
level, it has provided opportunities for showcasing and net-
working, away from the musical power centers on the coasts. 
The laid-back Austin atmosphere contnues to figure heavily in 
the event's appeal, as the conference has become widely 
regarded as "spring break for the music industry." 
With the demise of the NMS, SXSW has established itself as 

the most significant music conference in the country, increas-
ingly reflective of major-label priorites and international in 
scope (with European and Japanese talent strongly represent-
ed). It has also spawned its own movie and multimedia con-
ferences (held concurrently in March), as well as other region-
al conferences in Portland, Ore., and Toronto, Canada. 
This year's Austin festival found more than 800 acts show-

casing at some 40 venues March 18-22, with Sean Lennon, 
Sonic Youth and local heroes Fastbal playing to some of the 
fest's more tightly packed houses. During the day, the confer-
ence offered panels and workshops for registrants at the 
Austin Convention Center, along with a trade show. Such offi-
cially sanctioned events have faced increasing competition 
from record-company receptions throughout the week, as well 
as relentless power-brokering at the bar of the nearby Four 
Seasons hotel. 
The festival climaxed with a free show at Waterloo Park fea-

turing Jimmie Vaughan, Junior Brown and Ian Moore—a guitar 
extravaganza that drew the weekend's biggest crowd and 
returned the Texas twang to the musical forefront of SXSW. 
Despite charges that SXSW has grown too broad in scope and 
too big for its own good, this year's test drew high marks for 
the quality of its diverse musical offerings and the manage-
ability cf its club-hopping. —D.M. 

MUSICAL MECCA 
Coniinued from page 17 

hired us to play his 'Slacker' wrap 
party." 
Now in its 23rd season on PBS, 

"Austin City Limits" remains the 
best national showcase for the 
city's musical vitality. Spawned by 
the "outlaw" inspiration of Willie 
Nelson and the rest of the pro-
gressive country movement of the 
'70s, it has since introduced the 
nation to the likes of Lyle Lovett, 
Nanci Griffith, Stevie Ray 
Vaughan and other local luminar-
ies who were fans of the show long 
before performing on it. 

SYMBIOSIS WITH A DASH 
OF HOT SAUCE 

"It's very nitt( h a symbiotic rela-
tionship," says program producer 
Terry Lickona. "I think that 
'Austin City Limits' has nurtured 
the Austin music scene and vice 
versa. There's a crossroads of so 
many musical styles—Texas, 
Southern, Mexican, blues, coun-
try—and there's the Texas frontier 

mentality of anything goes that has 
really fed the creative energy." 
Can that creative energy gener-

ate multiplatinum sales? 
"Proportionally, there are just as 

many L.A. bands that haven't 
made it as Austin bands," says 
Casey Monahan, director of the 
state's Texas Music Office. "Be-
cause there are so many bands try-
ing to get deals in Austin, and 
because of the local media spot-
light on those that do, the inflated 
expectations of the Austin music 
scene often crumble in the face of 
the harsh realities of making it in 
the music business." 

"It'll happen," insists Tony 
Brown. "As a source for music, 
Austin has influenced lots of acts 
that have gone platinum. People 
will continue to come here to be dis-
covered. Not to make commercial 
music, but non-commercial music 
that becomes commercial." • 
Don McLeese is columnist/critic-
at-large for the Austin American-
Statesman and a contributor to many 
music magaines. 
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Ritenour, Hancock Launch Labels 
GIVING BACK TO THE MUSIC: 
We each have our own way of giving 
something back to the music we love, 
whether it's working in the jazz side 
of the industry, creating music, or 
spreading the word amongst friends. 
For those with seemingly limitless 
creativity (and the proper resources), 
there is another option—replenishing 
the music with new talent, to ensure 
that jazz will continue to thrive and 
develop. 

Last June, guitarist Lee Ritenour 
launched his own label, i.e. music, with 
the release of "A Twist Of Jobim," a 
contemporary take on the music of the 
late Antonio Carlos Jobim. "In this 
day and age where thousands of 
records are released in a given year, I 
wanted more control over my music 
and destiny," says Ritenour. "To have 
a successful rec-
ord, you need 
great music and a 
great record com-
pany. If you have 
one without the 
the other, it never 
works. With jazz, 
you need a team 
that understands 
the music and the marketing and pro-
motion that goes with it." 
Verve distributes i.e. music. 
"I've been making music for 25 or 

30 years," Ritenour says. "I wanted 
to give the talents and experience 
that I've been fortunate to develop 
back to some young artists." 
Although Ritenour has been asked 

to play and produce for numerous art-
ists, he says that producing for his 
own label holds special meaning. 
"From hands-on experience, I may 
know that a particular musician is a 
monster young player," he says. "In-
stead of helping an artist with just 
one album, i.e. music puts me in a 
position to help them develop their 
whole career and artistic vision." 
On June 16, Ritenour fulfills a long-

time goal of recording an album on 
his own label. According to Ritenour, 
the forthcoming i.e. music/Verve 
release "This Is Love" is "represen-
tative of where we want to be with 
i.e.—contemporary jazz, straight-
ahead, pop, and classical crossover." 

km(  
BLUE 
NOTES 

by Steve Graybow 

The album, which runs the gamut 
from the Bob Marley-sampled title 
track to two Sonny Rollins composi-
tions and an impressionistic classical 
piece, is sequenced like a Ritenour 
concert. "It begins with some con-
temporary pieces, then I hit you with 
a straight-ahead piece, then an 
acoustic piece, a vocal, and back to 
contemporary," the guitarist explains. 

Ritenour notes that flexibility is a 
key element in i.e.'s game plan. Al 
Jarreau is the latest i.e. music sign-
ing. Jarreau will do contemporary 
projects for i.e. but has the option of 
doing a straight-ahead project for 
Verve and, speculates Ritenour, a 
classical crossover album for Philips 
in the future should he so desire. 

Recently, i.e. released "Cha-
meleon" by world music guitarist/ 

vocalist Badi As-
sad, and plans are 
in the works for an 
upcoming album 
by singer Vesta (a 
former A&M art-
ist) and a "Can-
nonball" Adder-
ley tribute by Eric 
Marianthal. Look 

for Ritenour to tour throughout the 
summer. 

HEADHUNTING: On July 21, Her-
hie Hancock launches his own label, 
Hancock Records, an artist-driven 
imprint that is also distributed by 
Verve (Billboard Bulletin, May 8). 

Like Ritenour, Hancock will spear-
head his label's artistic direction, 
which will focus primarily on jazz. 
And like i.e. music, Hancock Records 
is committed to the discovery and 
development of new talent. Says 
Verve president Chuck Mitchell, 
Hancock's "unique reach through all 
musical styles will develop exciting 
special projects and fresh artist rela-
tionships" for the label. 
The imprint's first release, howev-

er, will be a name familiar to the 
pianist/composer's followers. "The 
Return Of The Headhunters" is a 
reunion (of sorts) of the band that cre-
ated Hancock's landmark 1973 jazz/ 
funk album, "Headhunters," (recent-

(Cont i n ued on page 52) 
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Compiled from a national sample of retail store and rack sales s oundScang 
reports collected, compiled, and provided by 111111 1 

TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST 

C_) 1 
1 q 
" 

* * NO. 1 * * 
ROMANZA • ANDREA BOCELLI 
PHILIPS 539207 alij 6 weeks at No. 1 

œ 2 32 
THE BOOK OF SECRETS A 
QUINLAN ROAD 46719/WARNER BROS. LOREENA MCKENNITT 

3 3 34 BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB 
WORLD CIRCUIT/NONESUCH 79478/AG Ma 

4 4 47 RIVERDANCE BILL WHELAN 
CELTIC HEARTBEAT 53076/UNIVERSAL  

( 5 ) 6 10 MAMALOSHEN MANDY PATINKIN 
NONESUCH 79459/AG iiii 

6 7 6 GYPSY SOUL-NEW FLAMENCO VARIOUS ARTISTS 
NARADA 45506/VIRGIN 

7 5 ii DEEP FOREST III — COMPARSA DEEP FOREST 
550 MUSIC 68726 

8 8 4 DUALITY 4 AD 46854/WARNER BROS. IIIN LISA GERRARD & PIETER BOURKE 

9 9 10 LANDMARKS CLANNAD 
ATLANTIC 83083/AG 

10 11 36 COMPAS GIPSY KINGS 
NONESUCH/ATLANTIC 79466/AG  

11 10 25 CELTIC MOODS VARIOUS ARTISTS 
VIRGIN 44951 

(TI) 12 62 
MICHAEL FLATLEY'S LORD OF THE DANCE 
PHILIPS 533757 RI RONAN HARDIMAN 

13 14 9 LEAHY LEAHY 
NARADA 42955/VIRGIN im 

14 13 14 
INTRODUCING... RUBEN GONZALEZ RUBEN GONZALEZ 
WORLD CIRCUIT/NONESUCH 79477/AG 

15 15 9 SENSUAL SENSUAL B-TRIBE 
ATLANTIC 83080/AG 

TOP BLUES ALBUMS.. 

( 1 ) 1 31 

* * No. 1 * * 
TROUBLE IS... KENNY WAYNE SHEPHERD BAND 
REVOLUTION 24689/WARNER BROS. 11 weeks at No. 1 

C) 2 27 DEUCES WILD • B.B. KING 
MCA 11711 

(1) 3 67 LIE TO MEA JONNY LANG 
A&M 540640 so 

4 4 14 
BLUES BROTHERS 2000 • SOUNDTRACK 
UNIVERSAL 53116  

5 8 41 LIVE AT CARNEGIE HALL STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
EPIC 68163 

6 5 97 
'' 

CONTAGIOUS PEGGY SCOTT-ADAMS 
MISS BUTCH 4005/MARDI GRAS 

7 7 31 ONE OF THE FORTUNATE FEW DELBERT MCCLINTON 
CURB 53042/RISING TIDE 

8 6 5 SACRED ISLAND TAJ MAHAL & HULA BLUES BAND 
PRIVATE MUSIC 82165/WINDHAM HILL 

C —) 10 99 JUST LIKE YOU KEB' MO' 
OKEH 67316/EPIC Ma 

10 9 13 
ESSENTIAL WOMEN IN BLUES VARIOUS ARTISTS 
HOUSE OF BLUES 161257  

11 12 94 
GOOD LOVE! MALACO 7480 JOHNNIE TAYLOR 

12 13 10 
LIVE ON BEALE STREET BOBBY "BLUE" BLAND 
MALACO 7489 

13 14 9 
LIVE IN NYC '97 JOHNNY WINTER 
POINTBLANK 45527/VIRGIN 

n NEW> BIG BLUES EXTRAVAGANZA! —THE BEST OF AUSTIN CITY UMITS VARIOUS ARTISTS 
COLUMBIA 65324 

(15) RE-ENTRY HELP YOURSELF PEGGY SCOTT-ADAMS 
MISS BUTCH 4003/MARDI GRAS m. 

TOP REGGAE ALBUMS.. 

1 1 21 
** No. 1 * * 

MANY MOODS OF MOSES BEENIE MAN 
SHOCKING VIBES 1513./VP cm 13 weeks at No. I  

2 2 24 INNA HEIGHTS BUJU BANTON 
GERMAIN 2068NP gia 

3 3 5 DANCEHALL KINGS III VARIOUS ARTISTS 
BLUNT 6330"/TVT 

C) 6 21 
BEST OF BOB MARLEY BOB MARLEY 
MADACY 7420  

5 5 20 MAVERICK A STRIKE FINLEY QUAYE 
550 MUSIC 68506/EPIC Illa 

C) 8 8 THE COMPLETE WAILERS 1967-1972 PART I BOB MARLEY 
JAD 1002/KOCH 

7 4 26 STRICTLY THE BEST 19 VARIOUS ARTISTS 
VP 1519* 

8 7 16 RIGHT ON TIME HEPCAT 
HELLCAT 80406*/EPITAPH cm 

9 9 51 REGGAE GOLD 1997 VARIOUS ARTISTS 
VP 1509* 

(1) RE-ENTRY 
RASTANTHOLOGY STEEL PULSE 
WISE MAN DOCTRINE 3 

11 12 33 
THE BESTOFFII MARLEY AND THE MELODY MAKERS (148819931 ZIGGY MARLEY& THE MELODY MAKERS 
VIRGIN 44098 

12 14 36 
FALLEN IS BABYLON ELEKTRA 62032/EEG ZIGGY MARLEY & THE MELODY MAKERS 

13 15 37 MIDNIGHT LOVER SHAGGY 
VIRGIN 44487. 

(14) RE-ENTRY DREAMS OF FREEDOM—AMBIENT TRANSLATIONS OF BOB MARLEY IN DUB BOB MARLEY 
AXIOM 524419*/ISLAND 

15 11 3 RAGGA RAGGA RAGGA 10 VARIOUS ARTISTS 
GREENSLEEVES 247. 

°Albums wth the greatest sales gains this week.• Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units; • RIBA certdication for sales of 1 million units with each additional million indicated by a numeral following the symbol. 
For boxed sets, and double albums with a running time that exceeds two boum, the RIBA multiplek. _shipments by the number of 
discs and/or tapes. All albums available on cassette and CD. "Asterisk indicates vinyl available. ML indicates past and present 
Heatseekers titles C 1998, Billboard/BPI Communications and SoundScan, Inc. 

"They call me Johnny 
Guitar, I'm coming to play 
in your town." 

IN NYC 57 

This is the live album 

Johnny has always wanted 

to make—recorded ut 

Bottom Line last April 

tracks chosen by 

ohnny and members of his 

extensive fan dub. 

In stores now. 

pc!nCillank 

IMP://www.virginrecords corn 
AU Keyword: Virgin Records 

© 1998 Virgin Records America, Inc. 
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Compiled from a national sample of retail store and rack sales s 
reports collected, compiled, and provided by 110n 1' 

ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 3 

* * No. 1 * * 
FRED HAMMOND & RADICAL FOR CHRIST 
VERITY 43110 2 weeks at No. 1 (PAGES OF LIFE) CHAPTERS I & I I 

c), 2 7 CECE WINANS PIONEER 92793/AG EVERLASTING LOVE 

3 3 al 
" 

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A, 
B-RITE 90093/INTERSCOPE GOD'S PROPERTY 

4 4 15 
VARIOUS ARTISTS • 
VERITY 43109 WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS 

5 6 28 BEBE WINANS ATLANTIC 83041/AG BEBE WINANS 

6 5 27 KAREN CLARK-SHEARD ISLAND 524397 cim FINALLY KAREN 

7 7 2a 
' 

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 
NEW LIFE 43108NERITY ICI STRENGTH 

(D 12 5 JAMES GREAR & CO. BORN AGAIN 1018/PANDISC GE DON'T GIVE UP 

(D 9 80 DONNIE MCCLURKIN WARNER ALLIANCE 46297 DONNIE MCCLURKIN 

10 8 76 SOUNDTRACK A' ARISTA 18951 THE PREACHER'S WIFE 

(D 13 54 SHIRLEY CAESAR WORD 66003/EPIC um A MIRACLE IN HARLEM 

12 11 46 VICKIE WINANS COI 161279 LIVE IN DETROIT 

13 10 2 
VANESSA BELL ARMSTRONG 
VERITY 43114 DESIRE OF MY HEART — LIVE IN DETROIT 

14 14 43 
THE CANTON SPIRITUALS 
VERITY 43021 131 LIVING THE DREAM: LIVE IN WASHINGTON D.C. 

10 16 17 
‘CeRFfe4C3ói1rlyWITH THE NEW GENERATIWNNGMtalIONOIft 

HOME AGAIN 

10 17 62 
e l I: I61e5S2 ARTISTS 

TODAY'S GOSPEL MUSIC COLLECTION 

17 15 11 
COLORADO MASS CHOIR FEATURING JOE PACE 
VERITY 43111 SO GOOD! 

(D 20 102 
riitey) 1413PCA6MarD & RADICAL FOR CHRIST 

THE SPIRIT OF DAVID 

19 19 80 BEBE & CECE WINANS SPARROW 37048/EMI GREATEST HITS 

Ci 22 52 
FyIEER71(41e2131LKER & THE LOVE FELLOWSHI PNCILVegiEj ?riDAIrm  nu 

(1/41) 34 65 Irtl.TEE)GRIYA,CS67931/EPIC T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED! 

22 24 9 DENIECE WILLIAMS HARMONY 1655 THIS IS MY SONG 

23 26 47 OLETA ADAMS HARMONY 1601 COME WALK WITH ME 

24 23 51 THE WILLIAMS BROTHERS BLACKBERRY 1618/MALACO STILL STANDING 

25 32 43 DOTTIE PEOPLES ATLANTA INT'L 10233 TESTIFY 

(D NEW ipTELlielei."?ojeMPS°N LET THE CHURCH SAY AMEN AGAIN 

27 28 65 
CARLTON PEARSON 
WARNER ALLIANCE 46354 CM LIVE AT AZUSA 2 PRECIOUS MEMORIES 

28 29 15 
LUTHER BARNES & THE RED BUDD GOSPEL CHOIR 
ATLANTA INT'L 10239 GOD'S PROMISE 

29 18 8 DERRICK MILAN AND PETER'S ROCK MASS CHOIR NINE 2224/SOUND OF GOSPEL OVER AND OVER 

30 25 52 VIRTUE VERITY 43020 VIRTUE 

31 31 11 O'LANDA DRAPER & THE ASSOCIATES WARNER ALLIANCE 46845 REFLECTIONS 

32 21 11 BEVERLY CRAWFORD WARNER ALLIANCE 46580 NOW THAT I'M HERE 

33 33 52 MARVIN SAPP WORD 68039/EPIC GRACE AND MERCY 

34 30 60 KURT CARR SINGERS GOSPO CENTRIC 72138 NO ONE ELSE 

35 35 96 YOLANDA ADAMS VERITY 43027 YOLANDA LIVE IN WASHINGTON 

36 27 32 ANGIE AND DEBBIE ATF 9760/DIAMANTE BOLD 

19 37 78 ANOINTED WORD 67804/EPIC Ill UNDER THE INFLUENCE 

38 36 31 THE MOTOR CITY MASS CHOIR 
INTEGRITY/WORD 68144/EPIC SHOUT IN THE HOUSE WITH THE MOTOR CITY MASS CHOIR 

(9 RE-ENTRY YIie,AITIrjm,Ligej liS6TI14/cGi GOSPEL'S GREATEST HITS VOLUME III 

g) RE-ENTRY 
THE GMWA GOSPEL ANNOUNCERS GUILD RADIO ANGELS 
ALEEIO INCL MUSIC 201b5/SIARSONG SO YOU WOULD KNOW 

oe Records with the greatest sales gains this week. • Recording Industry Assn. 01 America certi ication to 
sites of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated by a 
numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIM 
multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates 
vinyl available. 111 indicates past or present Heatseeker titles. c 1998, Billboard/BPI Communications. 
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r Mighty Clouds of Joy • Luther Sumes & The Sunset Jubilaires • Tommy Ellison & The Singing Stars 

What becomes a legend most? 

Legendary quartets singing legendary hits in a 
legendary live performance 

Ibriaae Leveed: 0,f (grape 
a four-video set hosted by Lou Rawls 
coming soon from CSG Distribution 

Martin JaCox & Willie Rogers & Company • Willis Pittman & The Burden Lifters • The Swanee Quintet 
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by Lisa Collins 

COME AGAIN: Atlanta-based AIR Gospel, a label 
that is building quite a reputation and solid sales base 
for its rerelease collections, is back with another "The 
Collection," a compilation of previously released mate-
rial from top diva Dottie Peoples. This time, Peoples 
is hoping to transcend her traditional base with more 
mainstream-flavored, contemporary rearrangements 
of some of her top hits, including "On Time God," 
redone in the studio from a live concert track, and 
"Pure Love," which was rearranged with a rhythm 
track. Other cuts include "I Want To See His Face," 
"Step Right In," and "Changed," all of which spotlight 
her strength as a balladeer. 

Aside from hoping to appeal to younger audiences, 
AIR execs say it was just as important to showcase 
another side of Peoples as a performer—not only 
important to them but to Peoples, who first conceived 
the idea for the compilation. The much-anticipated set, 
promoted by Peoples during appearances on the 
recent Power '98 tour, is due June 9. 

"Because of her recent successes, we anticipate 
early support from chain stores, who will have the rec-
ord in place by street date," reports Norman Hunter, 
director of sales and distribution for the label. "As a 
result, chart activity will be immediate and long-stand-
ing, and because of early penetration this record is 
going to surprise people." 

In the meantime, Peoples is prepping for her next 
live recording of all-new material in Atlanta. And make 
no mistake about it, she's coming back strong with her 
trademark traditional style. Thus far, songs have been 
submitted by Hezekiah Walker, Kurt Carr, and 
Byron Cage. 

WITH A VENGEANCE: EMI Gospel threw the full 
force of its marketing efforts behind the self-titled 
debut release from Lamar Campbell & the Spirit Of 
Praise with a marketing initiative dubbed "Project 
Praise," enlisting the efforts of street teams in 50 mar-
kets, each of which will host street-date listening par-
ties on Tuesday (19). The newly launched label is also 
celebrating its second signing, Sharon Riley & the 
Faith Choral. The Toronto-based, 35-plus-voice 
choir—featured in the recently released Universal 
film "Blues Brothers 2000," as well as its soundtrack— 
is slated to release its first album in October. 

BRIEFLY: Shirley Caesar's much-talked-about (and 
delayed) autobiography, "The Lady, The Melody And 
The Word," is now set for release from Thomas Nelson 
Publishers June 10. Supportive retail promotions from 
Word/Epic Records will tie her current album, "A Mir-
acle In Harlem," to the book's release and Black Music 
Month. 
Malaco Records' June releases include Greg 

Hoover & the Charlotte Community Singers' "It's 
Gonna Be Alright," as well as the newly launched 
Savannah Mass Choir, whose debut project, titled 
"It's Alright Now," was produced by Dorothy Nor-
wood. 
Sharon Heyward has been appointed senior direc-

tor of marketing for New York-based Harmony 
Records ... They're celebrating at Verity with first-
week sales of 24,600 units for Fred Hammond's lat-
est release, "Pages Of Life." 

KEEPING 
SCORE 

TM 

by Bradley Bambaryer 

THE FRENCH CORRECTION: In his sage article in 
the May 14 issue of the New York Review of Books, 
pianist/scholar Charles Rosen rebuts recent essays by 
cellist Julian Lloyd Webber and Sony Classical presi-
dent Peter Gelb that seek to blame modernist composers 
for the crisis in the classical music business. Along the 
way, Rosen dubs Pierre Boulez—one of the unnamed 
villains in both the Webber and Gelb pieces—a veritable 
"public institution" for his four decades-plus as a prime 
mover in contemporary music as 
Grammy-winning conductor, com-
poser, author, and founder of vision-
ary music institutions. Moreover, as 
I discovered a couple of weeks ago 
in Chicago—where Boulez was log-
ging his annual residence as princi-
pal guest conductor of the city's ace 
orchestra—the 73-year-old artist is 
far from the black prince of modern-
ism, as he is so often made out to be 
by people who have never met him and who can only re-
call his youthful polemics. An uncompromising intelli-
gence marks his music making, yet Boulez is exceedingly 
congenial as a man, even avuncular; he may have no time 
for nostalgia, but his humanity is manifest. 
Along with observing Boulez both in performance 

and in a recording session for an upcoming Deutsche 
Grammophon disc of Mahler's Symphony No. 1 with 
the Chicago Symphony Orchestra, I was also able to 
talk with him at length for a piece that will run in Bill-

BOULEZ 

board later this year. But regarding a timely issue, 
Boulez is familiar with the recent round of discussion 
in the U.S. about classical music and its dissipating pub-
lic. It is all old hat to him, in fact; after all, as a veteran 
in the battle for hearts and minds in contemporary art, 
he wrote in the early '80s a dialogic essay with the late 
philosopher Michel Foucault titled "Contemporary 
Music And The Public" that addressed similar con-
cerns. Boulez has always seen commitment and educa-
tion as the solution, not lower standards. The Cité de la 
Musique in France that Boulez helped found—and that 
served as inspiration for Chicago's new Symphony Cen-
ter (Keeping Score, Billboard, May 16)—features an 
interactive music museum, and Boulez says he would 
like to see it do more with recordings and links to the 
other arts. And following up innovative associations 
with CBS Masterworks and Erato, Boulez has been 
surveying 20th-century music for Deutsche Gram-
mophon over the past decade, crafting a sort of ency-
clopedia in sound from Stravinsky and Debussy to 
Schoenberg and Bartók (composers considered canon-
ical today but whose work was often misunderstood or 
disparaged in its time, like so much great music). 

Boulez says the audience for challenging contempo-
rary music may never be enormous, but it can be sig-
nificant. "Yet you must cultivate the taste and under-
standing for the music in the public. You can't expect 
someone to read Emily Dickinson like they read the 
newspaper, after all. And, of course, if someone reads 
Emily Dickinson, her work is going to stay with them. 
The same with music. That which is easy on the ear at 
first is often something that is easily forgotten." And 
any assumption that only academics care for composers 
like Gyórgy Ligeti or Elliott Carter is obviously not 
true, he says. "We had a Ligeti festival in Paris last year: 
Every concert was completely packed. We just played 
the Carter Clarinet Concerto here in Chicago: The hall 
was full, and the people applauded—they seemed to 
truly appreciate the piece. So for these articles to say 

(Continued on page 52) 
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joins the rank of its other successful 

WOW counterparts in sales performance, gold & platinum respectively. 

Special thanks and congratulations are due to BMG, Provident Music 

Distribution, Retail, Gospel Radio and to all who celebrate 

gospel music's bright performance and promising future! 
3D11 

From the WOW Brand Partnership, EàiI Christian Iusic Group/Word Entertainment/Provident kusic Group/Verity Records. 
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reports collected, compiled, and provided by. 111111 1 

ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 2 

* * No. 1 * * 

riige',9-0040.7eRTIPENT 2 weeks at No 1 LIVE THE LIFE 

CI 2 35 LEANN RIMES A 
CURB 77885/WCD YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 

(1,,, 5 12 MICHAEL CRAWFORD ATLANTIC 83076/WCD ON EAGLE'S WINGS 

4 3 8 CECE WINANS PIONEER/SPARROW 1628/CHORDANT EVERLASTING LOVE 

10 6 7 TWILA PARIS SPARROW I627/CHORDANT PERENNIAL — SONGS FOR THE SEASON OF LIFE 

c), 8 6 ANDY GRIFFITH SPARROW 1666/CHORDANT JUST AS I AM 

7 4 27 YeRgiernIe rS le WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 
8 7 5 4 HIM BENSON 82205/PROVIDENT OBVIOUS 

CI 9 19 AVALON SPARROW 1639/CHORDANT gli A MAZE OF GRACE 

10 11 3 PETRA WORD 9967 GOD FIXATION 

CI 13 35 AMY GRANT • MYRRH 7008/WORD BEHIND THE EYES 

12 10 29 STEVEN CURTIS CHAPMAN SPARROW 1630/CHORDANT GREATEST HITS 

13 14 15 CARMAN SPARROW 1640/CHORDANT MISSION 3:16 

14 12 34 JARS OF CLAY • ESSENTIAL 70017/PROVIDENT MUCH AFRAID 

15 19 10 CRYSTAL LEWIS MYRRH 5041/WORD CM GOLD 

16 17 87 POINT OF GRACE • WORD 9694 LIFE LOVE & OTHER MYSTERIES 

17 15 5 VARIOUS ARTISTS BRENTWOOD 1048I/PROVIDENT THE 1998 DOVE AWARDS NOMINEES 
18 18 28 BEBE WINANS ATLANTIC/SPARROW 1621/CHORDANT BEBE WINANS 

19 16 3 MARGARET BECKER SPARROW 1552/CHORDANT go FALLING FORWARD 

CD 25 7 'PtNFM,?.,`,C,2,teRT,Ts BECAUSE HE LIVES/THE BEST—LOVED SONGS OF BILL & GLORIA GAITHER 

CI 26 11 MICHELLE TUMES SPARROW 1546/CHORDANT LISTEN 

(1), 30 11 DELIRIOUS SPARROW 1622/CHORDANT CUTTING EDGE 

23 21 7 MAIRE BRENNAN WORD 9965 PERFECT TIME 

24 20 65 RICH MULLINS REUNION 16205/PROVIDENT CM SONGS 

25 22 12 SOUNDTRACK SPARROW/DECCA 53059/MCA NASHVILLE THE APOSTLE 

26 28 10 WAYNE WATSON WORD 9972 pi THE WAY HOME 

27 32 13 BILL & GLORIA GAITHER SPRING HOUSE 080I/CHORDANT DOWN BY THE TABERNACLE 

28 24 2 eF!klICH?)11:1Ceeo iroFRILRN.MD THEIR HOMECOMING FRIENDS OF Joy 

(1) 37 32 15E41(17C VOCAL E Nile N D LOVIN' GOD & LOVIN' EACH OTHER IFI:IRN 1HtI LLGAITHER 

30 29 19 JENNIFER KNAPp GOTEE 3832/WORD GE KANSAS 

31 33 63 DONNIE MCCLURKIN WARNER ALLIANCE 46297/WCD IM§ DONNIE MCCLURKIN 

CI RE-ENTRY VARIOUS ARTISTS BRENTWOOD 83061/PROVIDENT ACOUSTIC WORSHIP 

33 27 10 THE INSYDERZ SQUINT 7035/WORD IM§ THE INSYDERZ PRESENT SKALLELUIA! 

34 38 4 VARIOUS ARTISTS AMERICA'S 25 BEST PRAISE & WORSHIP SONGS VOLUME 2 
35 23 28 VARIOUS ARTISTS FOREFRONT 5183/CHOROANT WWJD 

36 34 49 THE SUPERTONES BEC 7401/CHORDANT up SUPERTONES STRIKE BACK 

10 RE-ENTRY SIERRA STAR SONG 0166/CHORDANT STORY OF LIFE 

® RE-ENTRY ‘sipieRgUeigiTOIRDTe AMAZING GRACE 2 — A COUNTRY SALUTE TO GOSPEL 

® RE-ENTRY SANDI PATTY WORD 9911 CM ARTIST OF MY SOUL 

Fe RE-ENTRY VINEYARD VINEYARD 9265/CHORDANT MORE LOVE, MORE POWER 

(D Records with he greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification 
or sales of 500,000 units; • RIAA certification for sales of 1 million units with each additional million indicated 
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours, 
he RIM multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. RI indica tes past or present Heatseeker title. © 1998, Billboard/BPI Communications. 
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1HIGHER 
GRORhl 

by Deborah Evans Price 

EMI LAUNCHES NEW COMPANY: EMI Christian 
Music Group (EMI CMG) is creating a new company, 
Sonic Fuel Music Sales, to handle alternative music 
sales in the Christian Booksellers Assn. market. The 
first company to be distributed by the new venture is 
Tooth & Nail Records. EMI CMG's Chordant Distrib-
ution will handle management of the new company and 
will take care of fulfillment services, such as shipping, 
billing, and returns processing, for the new sales team. 
Bryan Ward, formerly a Chordant field territory 

manager, has been named director of sales. He'll report 
to Greg Fritz, Chordant's senior director of teIesales, 
customer service, and sales administration. Ward is al-
ready familiar with Tooth & Nail, as he worked its prod-
uct when he was at Diamante Music Group when that 
outfit was distributing the label. Plans call for Ward to 
be based in EMI CMG's Brentwood, Tenn., offices and 
head a staff of eight, including five or six sales reps. 
MxPx's June 16 Tooth & Nail/A&M album, "Slowly 

Going The Way Of The Buffalo," (see story, page 18) 
will be the first release to go through the new system. 
Other June releases scheduled to be worked through 
the new company include Slick Shoes' "Burn Out" and 
the debut release from Craig's Brother, "Homecom-
ing." Starting July 1, the entire 100-plus-title Tooth & 
Nail catalog will be available. 

SECOND WESTERN A SUCCESS: The second 
Great Western Quartet Convention (GWQC) was held 
May 7-9 at the Selland Arena in Fresno, Calif. The event 
takes place each Mother's Day weekend and is a spin-
off of the Louisville, Ky.-based National Quartet Con-
vention (NQC), which celebrated its 40th anniversary 
last September. "The NQC board was pleased with the 
second GWQC," says NQC executive director Clarke 
Beasley. "Attendance was well over 10,000 for all three 
days. We were also very pleased in our increased expo-
sition and afternoon matinee attendance. And we were 
overwhelmed with advance sales for 1999." 
The event included seminars, showcases, and special 

speakers. A key event was a performance of "When 
Men Pray" at the Berean Bookstore on Fresno's Black-
stone Road. The song, penned by Jacky Jack White 
and Dale Cal, was performed by some of Southern 
gospel's legendary voices, including Les Beasley, Glen 
Payne, Ben Speer, and Ernie Haase. 

MORE SOUTHERN GOSPEL NEWS: Southern 
Gospel fans in Nashville have cause to rejoice. With the 
Opryland theme park no longer in existence, many 
wondered what would happen to the annual Gospel 
Jubilee, traditionally held in the park on Memorial Day 
weekend. Well I'm happy to report The Grand Ole 
Opry will continue the tradition by hosting the event 
May 22-24 at the Opry House. The weekend's festivities 
will also include concerts, plus a Sunday-morning wor-
ship service and a "dinner on the ground." The lineup 
includes J.D. Sumner & the Stamps, the Crossmen 
Quartet, the Florida Boys, Tony Gore & Majesty, 
the Dixie Melody Boys, Gold City, the Isaacs, and 
The Fox Brothers. Grand Ole Opry stars the Whites 
and Billy Walker are among the Opry stars also sched-
uled to participate. 

KEEPING SCORE 
(Cois)  from paye 50) 

that the public isn't open to this music 
or doesn't care is mistaken." 
More than perhaps any figure in 

the recording world today, Boulez as-
sumes (and rewards) the intelligence 
and curiosity of the listener. Yet while 
he is optimistic about art and the 
audience, Boulez is also realistic. 
"Being very bold and losing a lot of 
money is not the purpose of any of 
this, but not being daring at all will 
not make you any money in the long 
run either—people will get bored and 
go away," he says. "In my concert 
programs, I don't want to make 
things too difficult for people, but I 
do try to attract them by offering 
something rare: a sense of adven-
ture." Carter, Ligeti, Luciano 
Berio—these are composers who are 
furthering the tradition of "classical" 
music, Boulez says, and who will be 
remembered for the effort. Reac-
tionary articles are "gone with the 
wind," he adds. "How many people 
will talk about this Webber in five 
years? Not so many, I don't think." 

SPEAKING OF ELLIOTT CAR-
TER, there are few honors that 
haven't come the composer's way in 
his nearly century-spanning career— 
although his forward-minded idiom 
has also earned him his share of de-
tractors, particularly in these con-
servative times. But, amazingly, 
Carter—who celebrates his 90th 
birthday Dec. 11—keeps working 
away, and at the highest level. One ex-
ample is his ingenious Clarinet Con-
certo, which Pierre Boulez just pre-
miered in the U.S. with the Chicago 

Symphony Orchestra. More proof of 
Carter's vigor can be found on an al-
bum of his chamber music from the 
Arditti String Quartet and pianist 
Ursula Oppens, due in June from the 
French Montaigne/Auvidis label (via 
Harmonia Mtindi in the U.S. and 
U.K.). The set's centerpiece is the de-
but recording of Carter's latest string 
quartet, the fifth in a genre that has 
earned him twm Pulitzer Prizes. 

Peerless interpreters of the cutting 
edge, the Arditti toured Carter's 
String Quartet No. 5 in North Amer-
ica to acclaim this spring; the group 
tours internationally with Oppens 
later this year to play the composer's 
new Piano Quintet. In the orchestral 
realm, Oliver Knussen and the BBC 
Symphony recorded Carter's fresh-

ly compiled triptych "Symphonia: 
Sum Fluxae Pretium Spei" last month 
for Deutsche Grammophon following 
their premiere of the piece in Man-
chesten England. And just out is a re-
issue in Sony Classical's "Bernstein 
Century" series that pairs works by 
Ives (Carter's early mentor) with the 
1970 premiere of the kaleidoscopic 
Concerto for Orchestra. A more re-
cent take on that piece comes cour-
tesy of a disc in BMG Classic's Arte 
Nova line that also includes "Three 
Occasions For Orchestra" and the bril-
liant Piano Concerto, with Oppens 
and the Southwest German Radio 
Symphony under Michael Gielen. 
The set is a prime introduction to an 
indefatigable American composer and 
his demanding yet exhilarating art. 

JAll BLUE NOTES 
(Coiltinnecifrom page 49) 

ly reissued by Legacy/Columbia ). 
"Return" features original Head-

hunters reed player Bennie 
Maupin, bassist Paul Jackson, per-
cussionist Bill Summers, and drum-
mer Mike Clark, who joined the band 
when original drummer Harvey 
Mason left after recording the first 
Headhunters album. Most of the key-
board duties on "Return" are ably 
handled by Billy Childs; Patrice 
Rushen and Darrel Smith add their 
piano skills. Hancock himself plays on 
almost half the album's tracks. 

LORBER SIGN: Also breaking 
label ground is keyboardist Jeff Lor-

ber, whose new Water Sign Records 
(distributed by AV Experience 
American and the Unity Label 
Group) releases "All The Colors" by 
singer/songwriter Sonny Southon 
June 9. 

"Colors" is a smooth jazz affair 
that features Lorber on keyboard 
and guitar; Lorber also arranged 
and produced the album. 
He is quick to note that Water 

Sie is about the development of new 
artists, rather than a vehicle for his 
own artistic needs. "I'm looking for 
artists who can both write and play 
an instrument, artists who have their 
own statement to make." 
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Gattield Takes On Double Duty 
BY IRV LICHTMAN 
NEW YORK—Music publishing 
won't be taking a back seat for 
Nick Gatfield in his unusual dual 
role as president of PolyGram 
Music Publishing and sister label 
Polydor Records. 
"From my point of view, my job 

will mainly be that of publishing," 
says the Los Angeles-based Gatfield, 
who recently took over the publish-
ing slot months after the departure 
of David Simone to a senior A&R 
post at Geffen Records. 
"A&M has taken over promotion at 

Polydor, and we don't have that many 
releases," he says. "There was no re-
luctance on my part at all [in making 
this move]. I did not come to it kick-
ing and screaming. It's really a great 
opportunity to develop a roster of 
artists from publishing signings. 

"I'm not chasing after major new-
artist deals, but want to develop 
[newer talent] through publishing to 
the point where they can get a rec-
ord deal at Polydor or through third-

party compa-
nies," he adds. "I 
don't expect to 
sign more than 
two or three acts 
a year. To func-
tion as a publish-
er [today] is to 
acquire acts at 

GATFIELD the opportune 
time at a compet-
itive price." 

In fact, Gatfield says, "I'm in-
trigued by artist development that's 
going on in publishing. Publishing 
can take a longer view without deal-
ing with label pressures such as 

Family Stand's Lord, Smith 
Build Long Line Of Hit Songs 
BY SHAWNEE SMITH 
NEW YORK—"Sonp‘ riting is real-
ly the basis, the foundation of what 
I'm about," says Peter Lord, half of 
the songwriting/production team 
behind EastWest's the Family Stand 
and various other recording acts. 
"Even when I was taking piano 
lessons at 15, I would always stay 
after and try to write something. I 
was always creating." 

FAMILY STAND 

For the team's other half, V. Jeffrey 
Smith, songwriting has been more a 
form of self-expression. 
"My [musical] energy developed 

into a lot of different things," says 
Smith, who plays seven instru-
ments and contributes most of the 
musical arrangements for the songs 
they compose. "Songwriting [never 
had] anything to do with getting 
paid; it was just a form of express-
ing myself." The two met in 1983 
while Smith was working with long-
time friend and collaborator Will 
Downing. 

"Will let me hear a demo for a guy 
he said was looking for a flute player, 
and when I heard the tape, I said, 
'Let me meet this guy,' because the 
song I heard, the music he was doing, 
was brilliant," says Smith. 

Once they met, the two, along with 

singer Sandra St. Victoi; formed the 
Family Stand and recorded three al-
bums, 1988's "Chapters: A Novel By 
Evon Geffries And The Stand," 1990's 
"Chain," and 1992's "Moon In Scor-
pio." They had limited commercial 
success, and the group disbanded in 
1992, only to regroup with vocalist 
Jacci McGhee in 1996. Its fourth set, 
"Connected," streeted Feb. 24. It has 
yet to have a commercial break-
through. 

St. Victor went on to release a solo 
set, "Mack Diva Saves The World" 
(Warner Bros.), in 1996. Smith and 
Lord penned and produced tracks for 
the set. 

For the most part, their work for 
other artists has gained them the 
most notoriety. Lord won Billboard's 
top pop songwriter of the year award 
in 1991 for writing or co-writing 10 
songs on Paula Abdul's "Spellbound" 
(Virgin). Hits from the set include 
"Rush, Rush," "Blowing Kisses In 
The Wind," "The Promise Of A New 
Day" and "Will You Marry Me?" 

Smith and Lord's "I'm In A Philly 
Kind Of Mood" for Daryl Hall piqued 
interest in the veteran artist's set, 
"Soul Alone" (Epic); and their "Crazy 
Maze" and "Trip On Love" rounded 
out Des'ree's set, "I Ain't Movin'" 
(Epic). 
They also wrote and produced 

Chynna Phillips' "When 2000 Comes" 
(EMI), Steel Pulse's "Soul Of My 
Soul" (MCA), and Goalfellaz's "If You 
Walk Away" and "Sugar Honey Ice 
Tea" (Avatar/Polydor). 

Their latest work includes tracks 
on "Hymns," the upcoming album on 
LaFace for Corey Glover (former lead 
singer of Living Colour). Smith wrote 
the first single, "Do You First, Then 
Do Myself." 
With all their success, Lord says he 

still can't understand why their own 
(Continued on page 78) 

radio add days. That's a real luxury" 
Gatfield notes that A&R staff 

from Polydor will play a dual role, 
too, in looking to bring acts to the 
publishing roster. 
"The more you're in the market-

place, the more opportunities you 
have. My belief is that the tradition-
al role of a creative function in pub-
lishing is not the same as A&R. It's a 
demanding full-time job to seek cov-
ers of new songs and in working with 
the company's catalog." 
Among the executives who contin-

ue to hold key creative roles are VPs 
Holly Greene on the East Coast; 
John Baldi on the West Coast; Daniel 
Hill in Nashville; and Linda New-
mark, VP of acquisitions, in L.A. 
Another key player at the publisher 
is controller Steve Holmberg, also 
based in L.A. 
"We are looking to fill several 

vacancies, including head of business 
affairs," says Gatfield. 

Gatfield, who speaks with ease on 
publishing matters yet admits to not 
having the "slightest" previous expe-
rience working directly in the field, 
says that music publishing is "far 
more experienced [than record com-
panies] in getting as much value as 
it can out of intellectual property. 
Record companies think largely in 
terms of standard distribution." Gat-
field refers to publishing's wider 
view of possibilities, such as syn-
chronization deals for film/TV and 
commercial usage. 

Gatfield expresses deep concern 
over the issue of preserving intellec-
tual property rights, so much so that 
he says he would welcome positions 
on the boards or committees of in-
dustry groups. "On the issue of 
online delivery alone, we want to 
have a voice in determining proper 
payment for our own copyrights." 

In assuming a dual role, Gatfield 
has also taken on a reporting func-
tion involving two people. As chief of 
Polydor, he continues to report to Al 
Cafaro, chairman/CEO of A&M 
Records; he now also reports to 
Roger Ames, president of PolyGram 
Music Group. His home base is in 
PolyGram Music Publishing's head-
quarters on the A&M lot in L.A. 
At Polydor, Gatfield, who has been 

associated with PolyGram for five 
years, is credited with developing 
the group Tonic, directing a come-
back for the Bee Gees, and or-
ganizing the successful reissue of the 
"Grease" soundtrack and a compila-
tion series, "Disco 1 & 2," in con-
junction with PolyMedia. 

Gatfield's career has included 
stints in A&R and as a performer. 
He came to PolyGram after heading 
A&R for EMI Records U.K., where 
he is associated with the signings of 
Jesus Jones, EMF, Blur, and Radio-
head, as well as with working on the 
careers of Pet Shop Boys, Kate Bush, 
and Morrissey. He was also a mem-
ber of Dexys Midnight Runners, 
whose biggest hit, 1983's "Come On 
Eileen," was released on Mercury. 

41=', _ 1 S. 4=11> 1\1 G G E CHIT' S. 
TITLE • WRITER • PUBLISHER 

THE HOT 100 
MY ALL • Mariah Carey, Walter Afanasieff • Sony ATV BMI. Rye BMI. Sony ATV Tunes/ASCAP. 

Wallyworld ASCAP 

HOT COUNTRY SINGLES & TRACKS 
THIS KISS • Robin Lerner, Annie Roboff. Beth Neilsen Chapman • Puckalesia BMI. 

Nomad-Noman BMI, Warner-Tamerlane. BMI, Almo. ASCAP, Anwa,ASCAP, BNC ASCAP 

HOT R&B SINGLES 

I GET LONELY • Janet Jackson, James Harris Ill, Terry Lewis, Rene Elizondo, Jr. • Black Ice BMI. 

EMI April ASCAP, Flyte Tyme.ASCAP 

HOT RAP SINGLES 
TURN IT UP [REMIX] FIRE IT UP • T. Smith, Glen Larson. Stu Phillips • T'Ziah's, BMI/Music Corp. 

Of America, BMI 

HOT LATIN TRACKS 
SUAVEMENTE • Elvis Crespo • Sony/ATV/BMI 

'Encores!' Revives Another Gem In 
Arlen/Mercer's 'St. Louis Woman 
WITH ALL THOSE DIAMOND 
SONGS: Harold Arlen is one of 
those composers whose litany of 
evergreens has to be listed before 
one recognizes his greatness. His 
name alone does not evoke famous 
shows or films, even though he 
wrote the classic songs for "The 
Wizard Of Oz." 

Arlen had a love affair with jazz 
and the blues, beyond that of his 
contemporary George Gershwin 
and others schooled in European 
traditions. And without surrender-
ing his supreme melodic genius, 
Arlen managed to inscribe such 
sensibilities in many of his works to 
a degree that Gershwin himself 
chose not to do. Where Gershwin 
suggests, Arlen incorporates. 
Writing a score for an all-black 

musical taking 
place largely in 
a turn-of-the-
century up-
scale nightclub 
setting must 
have been a 
welcome chal-
lenge for Arlen, 
who had the 
added incentive of working with 
Johnny Mercer, with whom he had 
already produced some sizable hits 
by the time the show, "St. Louis 
Woman," was mounted in 1946 (i.e., 
"Blues In The Night," "Ac-Cent-
Tchu-Ate The Positive," and "That 
Old Black Magic"). Mercer's South-
ern roots were also his passion, 
often taking flight in his lyrics. 
The Broadway box-office results 

were mediocre (the show had 113 
performances), but "St. Louis 
Woman's" score is far grander than 
the show's track record. Its libret-
to is something on the order of 
"Carmen" meets "Porgy And 
Bess"—there is a killing here, 
too—where blacks are depicted as 
well-heeled jockeys or people who 
cater to their pleasures. 
There is one outright standard 

(probably in the top 10 of all-time 
pop greats), "Come Rain Or Come 
Shine," yet that high level of achieve-
ment continues with such lesser-
known bluesy gems as "Any Place I 
Hang My Hat Is Home," "I Had 
Myself A True Love," and "I Won-
der What Became Of Me?" and sev-

eral songs that soar with musical 
theater joy and humor (i.e., "Ridin' 
On The Moon," "It's a Woman's Pre-
rogative," "Legalize My Name," 
"Cakewalk Your Lady" and "Augie 
Is A Natural Man"). For a so-called 
"lost" show, that's simply amazing. 
Doing what it does best, New 

York's City Center brought the 
score vividly back to life as part of 
its entertaining "Encores!" series, 
rounding out this season's three 
concertized revivals with five per-
formances April 30-May 3. 

Inexplicably, even in the era of 
the 78 rpm disc, Capitol Records' 
recording of the original Broadway 
cast album is a sparse 28 minutes 
long. 
The album and other sources 

were used to reconstruct the orig-
inal orchestra-
tions, as deter-
mined by the 
skillful Ralph 
Burns and 
Luther Hen-
derson. 
The "En-

cores!" pro-
duction of "St. 

Louis Woman" featured superstar 
diva Vanessa Williams; the thril-
lingly operatic yet unpretentious 
Helen Goldsby; and Yvette Car-
son, who contributed a delightful 
re-creation of Pearl Bailey, one of 
the show's original performers. 
There was loads of charm and pres-
ence from the male leads, Charles 
S. Dutton and Chuck Cooper. 
And, of course, musical director 

Rob Fisher with the Coffee Club 
Orchestra were their ordinary 
extraordinary selves. 
At press time, PolyGram, Wil-

liams' label, appeared to be a lead-
ing contender for releasing a new 
recording of "St. Louis Woman," an 
event musical theater lovers would 
cherish. 

PRINT ON PRINT: The follow-
ing are the best-selling folios from 
Hal Leonard Corp.: 
1. "Titanic," soundtrack. 
2. Sarah McLachlan, 

"Surfacing." 
3. "Third Eye Blind." 
4. Fiona Apple, "Tidal." 
5. "Duncan Sheik." 

Words&Musiç 
àitr.br= 
by Iry Lichtman 

BILLBOARD MAY 23, 1998 53 



Studio Action 
ARTISTS &. MUSIC 

At New York's Hit Factory, Success Has Been A Family Affair 
BY PAUL VERNA 
NEW YORK—"Project studio" and 
"family business" are two of the last 
phrases that come to mind when one 
thinks of the Hit Factory. 
A stroll though the studio's mar-

ble entrance hall—lined with plati-
num awards and Grammy certifica-
tions—imparts a sense of awe not 
unlike what one feels walking into a 
museum or jet cockpit. A ride in its 
slow-moving, wood-paneled freight 
elevator sends a frisson of excite-
ment through one's veins. And a 
glance around any of its 15 state-of-
the-art rooms suggests a wealth 
born of outside investments and cor-
porate partners. 
However, owner/president Ed 

Germano insists that the Hit Facto-
ry is both a family business and a 
project studio. By that, he means 
that the recording complex—which 
he acquired in 1975 and has operat-
ed with his wife, mother, and chil-
dren ever since—has stayed on top 
of the game by devoting itself to 
recording projects rather than film 
post-production, commercials, or any 
of the other ancillary areas that 
other high-end studios have turned 
to for survival. 
"When times got slow, everybody 

ran to do commercials," he says. "We 
steadfastly stayed where we were, 
because we wanted to do album pro-
jects." 

Ed's son, executive VP Troy Ger-
mano, adds, "The thing that I'm the 
most proud of is that on any given 
day, in our 10 rooms we're doing pop, 
hip-hop, R&B, jazz, rock, alternative 
rock, Broadway cast albums, film 
scores, classical music, crossover 
classical music, etc. We don't con-
centrate on one or two types of mu-
sic. We were part of 64 Grammy 
nominations this year, and over the 
past three years there have been 
over 175 Grammy nominations that 
we were part of—projects that were 
recorded, overdubbed, mixed, and 
mastered here." 

Sitting in Ed's office on a sunny 
late-April afternoon, the Germanos 
reflected on the studio's magnificent 
history. Rather than gloat about the 
superstars who have recorded there 
over the years—a dizzying list that 
includes virtually every name one 
could conjure up—the Germanos 
kept returning to two central 
themes. The first was how much they 
love their jobs, and the second was 
how much it thrills them to work 
among family. 

Besides Ed and Troy, the studio is 
run by CFO Janice Germano (Ed's 
wife), and their daughter, VP 
Danielle Germano, who is in charge 
of bookings. There are no outside 
partners, just a nuclear family of 
four New Yorkers who built a multi-
million-dollar business the hard way 
and who have chosen to work togeth-
er simply because they enjoy each 
other's company. 
The Hit Factory employs approx-

imately 100 people in its 10 record-
ing/mixing rooms, five mastering 

The close-knit Germano family has run the Hit Factory since 1975. Pictured, from 
left, are owner/president Ed Germano, VP Danielle Germano, CFO Janice Ger-
mano, and executive VP Troy Germano. (Photo: Edward MaJluk) 

rooms, and ancillary businesses, 
such as its in-house label, Astoria 
Entertainment. Long situated at 237 
W. 54th St., the studio later acquired 
a 100,000-square-foot building down 
the street at 421 W. 54th St. Opened 
in 1992, the new site houses five 
recording/mixing studios and four 
mastering rooms, including a cav-
ernous sixth-floor tracking room 
that can accommodate up to 140 
musicians. 
The studio's credit list is numb-

ingly star-studded: Stevie Wonder, 
Michael Jackson, Madonna. Bruce 
Springsteen, Mariah Carey, David 
Bowie, the Rolling Stones, Paul 
Simon, Sting, Aerosmith, Billy Joel, 
U2, and hundreds of others. 
The pinnacle of the state of the 

art, the Hit Factory offers every 
imaginable recording, mixing, and 
mastering option, from the Sony 
Oxford digital console and Sony 3348 
HR recorder in its all-digital room to 
the Solid State Logic 9000 J series 
board with a 959 center section for 
surround-sound monitoring in Stu-
dio 1. It also sports vintage New and 
New VRs and a dazzling collection 
of microphones and outboard proces-
sors. In short, it's the world's big-
gest, most impressive, and most lav-
ishly appointed music studio—a 
source of interminable pride for the 
Germanos, who say their relation-
ships and their top-notch staff are 
the keys to their success. 

"I've always said that you can 
bring a horse to water, but you can't 
make the horse drink the water," 
says Ed. "All my buddies that I grew 
up with are now heads of companies. 
The second generation behind me, 
Troy and Danielle, have their rela-
tionships too, and their relationships 
are taking over my relationships. So 
we can bring the people to the stu-
dio, but if the employees don't do 
their job, the clients will never come 
back." 
Another cornerstone of the Hit 

Factory is meticulous preventive 

maintenance. "We have a tremen-
dous maintenance staff here," Ed 
adds. "We work round the clock with 
maintenance. At whatever sacred 
moment we can get into the studios, 
we're in there doing it." 
While other studio owners and 

music industry executives have be-
moaned the softness of the business, 
the Hit Factory is busier than ever 
and making money every year, ac-
cording to Ed. 
"We had 29 sessions two weeks 

ago in two days on a weekend," he 
says. "I don't think that's ever hap-
pened here at the Hit Factory. You 
read the articles in the papers about 
the music industry being in the dol-
drums, that it's not a happening busi-
ness right now. But I must tell you, 
we're busy. We have second and third 
holds on all our time." 
An independent producer who cut 

his teeth working at the old A&R 
and Record Plant studios in New 
York, Ed was set to move to Califor-
nia to go into business with another 
producer. He changed his mind and 
decided to stay in New York when 
the opportunity presented itself to 
participate in a management buyout 
of the Record Plant from Warner 
Communications, which owned it at 
the time. 

Following the purchase, one of the 
partners, Chris Stone, moved to Cal-
ifornia to open Record Plant studios 
in Los Angeles and Sausalito, leav-
ing Ed to head the flagship New 
York facility. 
He remembers the Record Plant 

days as vital and fun-filled—with a 
staff of eventual stars that included 
Jimmy Iovine, Dave Thoener, Thom 
Panunzio, Shelly Yakus, and Roy 
Cicala—but he tired of the layers of 
decision-making that went with a 
partnership. Consequently, 18 
months after joining the Record 
Plant, he sold his shares back to the 
company and bought the Hit Facto-
ry from founding owner Jerry 
Ragavoy for $30,000. 

At the time, the Hit Factory— 
which was located on West 48th 
Street—needed to make a big splash 
to compete with the Record Plant 
and the other top studios in New 
York. Ed was counting on his friend 
John Lennon to deliver the goods, 
but Lennon decided to take a five-
year hiatus in 1975. Fortunately for 
the Hit Factory, Wonder booked 
three days at the studio in 1976. That 
booking evolved into a six-month ses-
sion that yielded his landmark album 
"Songs In The Key Of Life." By the 
time Lennon found his way back to 
the music business—and to the Hit 
Factory—in 1980, the studio was one 
of the major players. 

In 1981, Ed moved the facility to 
the address at 54th and Broadway 
that it still occupies. Since then, he 
has steadily built the business from 
a small shop to one of the world's 
great recording venues. 

Troy, 33, started hanging around 
recording studios when he was 8 
years old and his father worked as a 
producer in various rooms in New 
York. After the family bought the 
Hit Factory in 1975, Troy worked 
part-time at the studio while attend-
ing high school. Upon graduation, he 
faced the momentous decision all 
graduates face. 
"Instead of going to college, I 

decided to come to this college," he 
says. He emphasizes the facility's 
academic aspects by noting that 
"every day is a learning experience." 
Troy built his career from the 

ground up, working in the delivery, 
tape duplicating, and tape library 
departments before ascending to the 
position of booking manager. Re-
garding the latter job, he says, "I 
thought I did a great job, but Dan-
ielle does twice as good a job as I 
did." 

Danielle, 30, got further into a 
"conventional" career than her 
brother did: She attended college for 
six days before announcing to her 

parents that she was dropping out to 
join the studio staff. Although many 
parents would bristle at a child's 
decision to leave college, Ed was 
elated, and Janice was equally sup-
portive once she was convinced that 
her daughter had made the right 
decision. 
Asked how she keeps the Hit Fac-

tory's recording and mastering 
rooms humming, Danielle echoes the 
themes sounded by her brother and 
father. "I love what I do, and I like 
every single person that comes in 
here," she says. "They're friends to 
me, and I try to do for them the best 
I can. My dad and my mom always 
told me, 'We're in a service business.' 
If a client calls at the last minute, I 
do whatever I can to get them in." 
While some top studios play fav-

orites, displacing a lesser-known 
client if a superstar suddenly calls, 
the Germanos treat their customers 
equally. "You try to treat everybody 
the same way, whether it's Bob Jones 
or Bob Dylan," says Troy. "The next 
Bob Dylan could be Bob Jones. You 
never know" 
Even outside the studio, the Ger-

manos are extraordinarily close-
knit. Ed, Janice, Troy, and Danielle 
—plus the parents and siblings of the 
elder Germanos—live on the same 
block on Manhattan's East Side. 
Although Ed says he never count-

ed on his son and daughter to join 
the business, he's delighted that they 
have. He beams with anticipatory 
pride at the imminent birth of his 
first grandchild, from Troy's family. 

Constantly stereotyped as an Ital-
ian-American family, the Germanos 
have a more complex heritage, as 
Janice is Austrian, Irish, and Span-
ish. However, the family members 
have no ties to their ancestors. 
Instead, they view themselves as 
quintessentially American, embody-
ing the dream of the self-made, 
mom-and-pop business—with a little 
marble to boot. 

AA Offers Reduced 1st-Class 
Fare For Nashville/L.A. Flights 
BY DAN DALEY 
NASHVILLE—Underscoring the 
importance of the recording and en-
tertainment business in Nashville 
and Los Angeles, American Airlines 
announced April 30 that it had estab-
lished a reduced-cost, advance-pur-
chase first-class fare between those 
markets, the first program of its 
type for any major U.S. carrier. 
The new round-trip, first-class 

fare of $896 is $128 less than a stan-
dard one-way first-class fare on 
American and considerably less than 
half the cost of the standard $2,108 
round-trip first-class fare. (The new 
fare basis requires a seven-day ad-
vance purchase and is non-refund-
able, although it can be applied to 
similarly routed future bookings.) 

The announcement comes nine 
months after the music industries in 
both cities reacted dramatically— 
after the story broke in Billboard 
Aug. 30, 1997—to American's plans 
to terminate its one remaining non-
stop flight between Nashville and 
L.A., which would have eliminated 
first-class service between the two 
cities. 

Southwest Airlines also services 
that route, but the so-called "no-
frills" carrier has no first-class cabin 
service or reserved seating, points 
that American has been hammering 
hard in a series of full-page adver-
tisements in newspapers in both 
cities since it has recommitted to the 
route. 

(Continued on next page) 
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American opened a hub in Nash-
ville in 1986, building service up to 
144 nonstop flights a day, including 
three a day to L.A., five a day to New 
York, and a short-lived Nashville-
London nonstop flight in 1994-95. 
But the airline began dismantling its 
hub in Nashville in 1995, which irri-
tated many in the entertainment 
industry who had moved or regular-
ly commuted to Nashville during 
country music's recent boom years 
of 1989-1994. 
By the end of 1997, American had 

fewer than 20 flights per day out of 
Nashville. However, the announce-
ment on July 30 that it would cancel 
its one remaining nonstop flight 
between the two cities incensed 
entertainment industry leaders. 

"First class isn't a luxury; it's a 
necessity in this business," says 
Gary Haber, an L.A.-based business 
manager whose clients include 
award-winning producer and MCA 
Nashville president Tony Brown and 
recording acts Randy Travis, Joe 
Cocker, and Lynyrd Skynyrd. "You 
never know who you're going to run 
into and make deals with. It's an 
extension of your office when you 
commute that much." 
A campaign of letter writing and 

phone calls to American's manage-
ment ensued. On Sept. 22, 1997, a 
conference call was placed between 
executives of American Airlines and 
major music industry leaders in 
Nashville, including RCA Label 
Group (RLG) chairman Joe Galante, 
Arista/Nashville president Tim Du-
Bois, and ASCAP VP Connie Brad-
ley, during which they conveyed the 
dismay of the recording community. 
Reacting to the furor, American not 
only reinstated the flight but added 
a second Nashville-L.A. nonstop. 

The carrier has since added a 
fourth daily nonstop flight be-
tween Nashville and New York's 
La Guardia Airport. American's 
Southeast regional sales manager, 
Mike Dye, acknowledged that the 
airline had been "overwhelmed" by 
the entertainment industry's re-
sponse. 
DuBois and American spokesman 

Tim Smith also confirmed that there 
were "verbal agreements" that sev-
eral labels would promote the flights, 
which Galante said were still in place 
and which have contributed to an 
ongoing dialogue between American 
and Nashville's music industry. 

"American has made regular pre-
sentations to us and kept us in-
formed about things like load factors 
between the two cities," Galante told 
Billboard. "But if you ask me, 'Has 
the entertainment industry in 
Nashville propelled a change in cor-
porate action regarding this mar-
ket?,' I say, 'Absolutely, yes.' It's pret-
ty significant that record companies 
can affect airline policies." 

Despite a slowdown of growth in 
the music industry that saw signifi-
cant staff reductions at major labels 
last year and the closing of Nashville 
imprints Rising Tide and Almo 
Sounds this year, Hollywood-based 
entertainment companies have taken 
positions here recently. The Spiel-
berg-Katzenberg-Geffen film/video/ 
music venture Dream Works and Dis-
ney's new Lyric Street Records la-
bel are two examples. 
The new discounted first-class 

fare is intended to capitalize on this 
connection, and American's Dye 
acknowledges the influence of the 
entertainment business on his com-
pany's recent decision in the 
Nashville market. 

PRODUCTION CREDITS 
BILLBOARD'S NO. 1 SINGLES (MAY 16, 1998) 

CATEGORY HOT 100 R&B COUNTRY CLUB PLAY RAP 
TITLE 
Artist/ 
Producer 
(Label) 

TOO CLOSE 
Next/ 
Kay Gee, D. Lighty 
(Arista) 

TOO CLOSE 
Next/ 
Kay Gee, D.Lighty 
(Arista) 

THIS KISS 
Faith Hill/ 
B. Gallimore 
(Warner Bros.) 

FOUND A CURE 
Ultra Nate/ 
Mood II Swing 
(Strictly Rhythm) 

TURN IT UP(Remix)/ 
FIRE IT UP 
Busta Rhymes/ 
Busta Rhymes 
(Elektra) 

RECORDING 
STUDIO(S) 
Engineer(s) 

DA MILL 
(Orange, Ni) 
Kay Gee 
D. Lighty 

DA MILL 
(Orange, NJ) 
Kay Gee, D. Lighty 

LOUD 
(Nashville) 
Julian King 
Marty Williams 

GROOVE ON 
(New York) 
Phil Pagano 
Doug DeAngelis 

SOUNDTRACK 
(New York) 
Vinny Nicoletti 

RECORDING 
CONSOLE(S) 

Mackie 64 analog Mackie 64 Analog SSL 4000G Yamaha 02R/ 
Mackie 32.8 Bus 

SSL 6040 

RECORDER(S) Akai DR16 Akai DR16 Mitsubishi X-850 Tascam DA 88 Otani MTR90 

MASTER TAPE 3M 996 3M 996 Ampex 467 Tascam DA88 Ampex 499 

MIX DOWN 
STUDIO(S) 
Engineer(s) 

HIT FACTORY 
(New York) 
Angela Piva 

HIT FACTORY 
(New York) 
Angela Piva 

IMAGE 
(Hollywood, CA) 
Chris Lord-Alge 

M.A.W. 
(New York) 
Steve Barkan 
Doug DeAngelis 

SOUNDTRACKS 
(New York) 
Vinny Nicoletti 

CONSOLE(S) SSL 4072G SSL 4072G SSL 4056E SSL 4000G SSL 6056E 
G computer 

RECORDER(S) Studer 827 Studer 827 Sony 3348 Sony APR 24 Otan i MTR 90 

MASTER TAPE Quantegy 499 Quantegy 499 Ampex 467 Ampex 499 Ampex 499 

MASTERING 
Engineer 

HIT FACTORY 
Chris Gehringer 

HIT FACTORY 
Chris Gehringer 

THE MASTERING LAB 
Doug Sax 

POWERS HOUSE OF 
SOUND 
Herb Powers Jr. 

STERLING SOUND 
Tom Coyne 

CD/CASSETTE 
MANUFACTURER 

BMG BMG WEA Europadisk WEA 

e 1998, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary, Club Play, and Dance Sales rotate weekly. 

Get the ithritive maroeturer's ipile t 
oducbg our -recorded Indic e 

• CD, Audio and Video Manufacturers 

• Video Production Facilities 

• Packaging and Mailing Suppliers 

• Equipment Manufacturers of 
CD and CD Rom 

• Tape Duplicators and CD 
Replicators 

• Tape Masterers 

• And much more 

BILLBOARD'S 1998 

40, 

MUM TAPE/DISC DIRECTORY 
FOR FASTEST SERVICE CALL 

(800) 344-7119. 
Outside the U.S. call (732) 363-4156. Fax your order to (732) 363-0338 

or mail this ad with a check or money order for $65 plus $6 S&H 

($13 for international orders) to: 
Billboard Directories, P.O. Box 2016, Lakewood NJ 08701. 

Please add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. 
Orders payable in U.S. funds only. All sales are final. BDTD3168 

(Also available on diskette, for rates call Mike Sisto at 212-536-5017.) 

02e89 
A PRODUCER/ENGINEER'S DREAM 

• 64 tracks of 24 bit Pro Tools w/ 48 channels I/O 

• New 55L G+ 4056 Special Edition Console 

• Ultimation, Total Recall, E Series EQ, Surround Sound 

• 8 Additional Aux buses, 96 Fader returns 

• Built -in machine control & synchronization 

• New Studer A-827 Multitrack & A-800 Mixdown Peck 

• New & Vintage Outboard Gear & Mic Collection 

• Extensive MIDI System w/ latest Sound Modules & Samplers 

• Huge Sample 8, Drum Loop Libraries 

• 195P Plug-ins from Focusrite, IC Electronics, Waves Etc. 

• Huge Sample & Drum Loop Library 

• DSP Plug-ins from IC Electronics, Waves. Focustrite etc. 

What more could you want? A chef in a gourmet kitchen? A pool and hot tub? A full gym? 
Guest facilities? I50N Internet connection? A Great Vibe? Privacy? We have that too... 

Just 20 minutes outside of Austin in the Texas Hill Country 
$850 a day (not including engineer) 

Blue World is also proud to present: 

IN TWO 16 SPACE RACKS WE HAVE CREATED WHAT WE BELIEVE TO BE THE ULTIMATE STUDIO ON WHEELS: 
• 32 tracks of 24 bit Fro Tools with 24 channels I/O 

• Balanced Snakes to both TT, 1/4" or XLR 

• Rack mounted Macintosh 96001350 w/ 128 M5 of Ram 

• Two 9 gigabyte fast wide Cheetah drives 

• Seagate AIT 8 mm back-up drive w/ Grey Matter's Mezzo 

• Glyph rack mounted 4 x 6 Re-writable CD burner 

• Otani Universal Format Converter w/ 24 channels AES/EBU 

• Prawmer 1962 Mic Pre/compressor w/ 24 bit A/P converters 

• IC Electronics M-2000 Wizard w/ 20 bit A/P converters 

• Dbx New DPP stereo compressor w/ 24 bit A/P converters 

• D5F plug-ins from Focusrite, IC Electronics, Waves Etc. 

• Digidesign Universal Slave Driver synchronizer 

• Opcode Studio 4 Midi Interface & Kurzweil Module 

• Roland Portable Midi Controller w/ sustain & volume pedals 

• Software from Opcode, MOTU, E-Magic 8, Steinberg 

• Sony PCMR-500 Pat Machine 

• Genelec 1029 Monitors 

• Furman HA-6 headphone amp wl Sony Headphones 

• 2 Furman PL-8 Power Conditioners 

• 2 Viewsonic 15" Flat screen monitors 

Special Introductory Pally rate with Pro Toole expert: $850.00 (12 hour maximum) 

Bring your project back to Blue World and receive an additional 25% discount. 

We also specialize in Pro Tools training, 
consultation, installation 

& technical support. 

Call for our brochure or 

check our web site. 

Blue World Music 

512.264.330E3 
www.blueworldmusic.com 
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by John Lannert 

PUERTO RICO STEPS UP: If there were doubts 
about the importance of Puerto Rico as a radio market, 
they were dashed May 2 at the annual Puerto Rico 
Radio Broadcasters Convention when Arbitron 
announced it was going to measure the island's radio 
audience (Billboard, May 16). 
With a population of more than 3 million aged 12 and 

older, "La Isla Del Encanto" becomes the 11th-largest 
market of the 268 markets surveyed by Arbitron. 
Miami is bumped from 11th to 12th place. All markets 
below Miami will be bumped down a position, too. 

Arbitron's first book to report Puerto Rico's ratings 
is summer '98. Subsequently, the commonwealth's rat-
ings will be measured for spring and fall only. All sta-
tions on the island will be surveyed whether or not they 
are Arbitron clients. 
Thomas Mocarsky, Arbitron's VP of communica-

tions, says the company's foray into Puerto Rico will 
benefit both the island's radio stations and stateside 
advertising agencies. 
"The Puerto Rican broadcasters approached us, say-

ing they were looking for a service that had wide accep-
tance by mainland [advertising] agencies," says 
Mocarsky. 'Agencies understand the methodology here 
in the States, which is the same methodology we have 

successfully tested and will use in Puerto Rico." 
Test surveys conducted in February showed that 

Puerto Rican consumers actively filled out the diaries 
that Arbitron uses to compile its radio ratings. Each 
Arbitron survey in Puerto Rico will have a sample goal 
of 2,400 persons aged 12 and older. 
Mocarsky notes that ad agencies, as well as Arbitron, 

see the Latin America as a continually growing mar-
ketplace. Moreover, he says, the company's entrance 
into Puerto Rico "is a very logical [move] for Arbitron 
because we are interested in expanding international-
ly, and Puerto Rico has served as a stepping stone for 
many U.S. companies to expand internationally" 
As in the U.S., Billboard will use Arbitron's Puerto 

Rican books as the basis for its revisions of stations re-
porting to Hot Latin Tracks. 

FONOVISA INKS EL REENCUENTRO: Fonovisa 
has signed a recording deal with El Reencuentro, a 
six-man vocal group comprising the former members 
of Menudo. Terms of the pact call for Fonovisa to put 
out a live double album that was recorded during the 
act's shows staged earlier this year in Puerto Rico. 
The album, due to drop in late May or early June, 

contains many Menudo hits that have been reshaped 
with new arrangements. 

El Reencuentro is slated to perform Thursday (21) 
at Festival Acapulco '98. The group also will be in New 
York June 14 to take part in that city's annual Puerto 
Rican Day Parade. 

STATESIDE BRIEFS: Grammy-winning trumpeter 
Arturo Sandoval is supporting his splendid, just-
released album, "Hot House," (N2K Encoded Music) 

(Continued on page 58) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE. 97 LATIN MUSIC STATIONS ARE ELEC-

TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT, 7 DAYS A WEEK 

ARTIST TITLE 
IMPRINT . -0MOTION LABEL PRODUCER (SONGWRITER) 

* * * No. 1 * * * 
1E) 1 2 5 ELVIS CRESPO • SUAVEMENTE 

SONY DISCOS 2 weeks at No. 1 FLCORA,E CRESPO.LA CRUZ (ECRESPO) 

(-2—) 4 5 9 
‘ 

RICKY MARTIN • LA COPA DE LA VIDA 
SONY DISCOS R ROSA,D CHILD,K.C.PORTER ID CHILD,R.ROSALGOMEZ ESCOLAR) 

* * * GREATEST GAINER* * * 
('Ï) 13 23 3 MARC ANTHONY NO ME CONOCES 

RMM A CUCCO PENA.M.ANTHONY.J.LUGO (EARIAS) 

4 2 3 14 ALEJANDRO FERNANDEZ • NO SE OLVIDAR 
SONY DISCOS [ESTEFAN JR.,K.SANTANDER ((SANTANDER) 

C) 8 8 13 LOS TEMERARIOS FONOVISA • POR QUE TE CONOCI 
A.ANGEL ALBA (A.ANGEL ALBA) 

CI 3 4 18 JUAN GABRIEL 
A/BMG LATIN ASI FUE ARIOL J.GABRIEL U.GABRIEU 

7 7 6 36 ALEJANDRO FERNANDEZ • SI TU SUPIERAS 
SONY DISCOS [ESTEFAN JR.,K.SANTANDER (K.SANTANDER) 

CI 11 29 3 MYRIAM HERNANDEZ SONY DISCOS • HUELE A PELIGRO 
H.GATICA (A.MANZANERO) 

CS) 9 24 4 ALEJANDRO SANZ • AMIGA MIA 
WEA LATINA E.RUFFINENGO,M.A.ARENAS (A.SANZ) 

CI 12 13 5 YURI Y TU COMO ESTAS 
RODVEN/POLYGRAM LATINO  A.ZEPEDA (C.BAGLIOND 

11 6 1 29 ANA GABRIEL • A PESAR DE TODOS 
SONY DISCOS A.GABRIEL (A.GABRIEL) 

12 10 9 15 RICKY MARTIN • VUELVE 
SONY DISCOS R.ROSA.K.C.PORTER (F.DE VITA) 

(D 16 20 6 PEPE AGUILAR POR MUJERES COMO TU 
MUSART/BALBOA  RAGUILAR (FATO) 

IC) 20 22 3 _ MANNY MANUEL • COMO DUELE 
MERENGAZO/RMM R.ORLANDO R.VAZOUEZ,W.DRULLARD (R.VAZOUEZ) 

15 17 11 7 CRISTIAN LLORAN LAS ROSAS 
ARIOLA/BMG LATIN RPEREZ (A.MATHEUS) 

16 15 12 5 ALVARO TORRES EL ULTIMO ROMANTICO 
EMI LATIN A.TORRES (A.TORRES) 

CI 22 21 10 INTOCABLE ERES MI DROGA 
EMI LATIN J.L.AYALA (M.MENDOZA) 

(1) NEW ille 1 MANA EN EL MUELLE DE SAN BLAS 
WEA LATINA  FHER & ALEX (FHER & ALEX) 

19 5 1 12 SERVANDO Y FLORENTINO WEA LATINA • UNA FAN ENAMORADA 
S.GEORGE (R.MONTANER) 

20 14 10 11 TONY VEGA SI TU SUPIERAS 
RMM H.RAMIREZ,I.INFANTE (K.SANTANDER) 

10 31 2 NEK • LAURA NO ESTA 
WEA LATINA R.D'ANGELI,M.VARINI (NEK,R.DIAZ,N.DIAZ,M.VARINI,A.DE SANCTIS) 

22 19 17 9 JOSE GUADALUPE ESPARZA DEJA QUE TE QUIERA 
FONOVISA J.GUADALUPE ESPARZA (J.GUADALUPE ESPARZA) 

IC) 33 3 ANA BARBARA FONOVISA COMO ME HACES FALTA 
M.A.SOLIS cm.R.sous) 

24 18 15 17 GRUPO LIMITE SENTIMIENTOS 
RODVEN/POLYGRAM LATINO J.CARRILLO (A.VILLAREAL) 

(' NEW ile' 1 
SON BY FOUR NO HAY RAZON 
RJO 0.ALFANNO (0.ALFANNO) 

IC) 27 25 9 LOS ANGELES AZULES A/EMI LATIN ME HACES FALTA TU 
DIS D.CHAVEZ MORENO ILMEJIA AVANTE) 

C I 30 27 16 LOS TUCANES DE TIJUANA HACEMOS BONITA PAREJA 
EMI LATIN G.FELIX (M.OUINTERO LARA) 

CD 29 _ ç 
' 

LUIS MIGUEL DE QUERERTE ASI 
WEA LATINA L.MIGUEL (C.AZNAVOUR) 

() NEW III> 1 GLORIA ESTEFAN • CORAZON PROHIBIDO 
EPIC/SONY DISCOS E.ESTEFAN JR..T.MORAN (K.SANTANDER.G.ESTEFAN) 

30 26 I 14 18 CELINE DION • MY HEART WILL GO ON 
550 MUSIC/EPIC/SONY DISCOS W.AFANASIEFFJ.HORNER (J.HORNER,W.JENNINGS) 

C) RE-ENTRY 4 ANDREA BOCELLI FEAT. MARTA SANCHEZ • VIVO POR ELLA 
POLYGRAM LATINO M.MALAVASI (V.ZELI,M.MENGALI,G.PANCERO 

CI 37 2 LOS TIGRES DEL NORTE QUIERO VOLAR CONTIGO 
FONOVISA LOS TIGRES DEL NORTE U.ARMENTA) 

33 28 37 25 _ BANDA ARKANGEL R-15 VOY A PINTAR MI RAYA 
LUNA/FONOVISA A.DE LUNA U.NAVARRO) 

34 23 — 5 - LISETTE MELENDEZ • ALGO DE MI 
SIR GEORGE/WEA LATINA S.GEORGE (C.BLANES) 

35 21 28 16 i RtIARC ANTHONY SI TE VAS 
A.CUCCO PENA,M.ANTHONY,H.RAMIREZ (RFERNANDEZ) 

IC) 5 • SUPERHERO RE-ENTRY : CDOAZLUMEBIA/SONY DISCOS J.JAM,DELGADO (J.JAM,DELGADO,SIEBER.J.TANNOV) 

37 25 I 33 7 _ JOSE LUIS RODRIGUEZ FEAT. LOS PANCHOS RAYITO DE LUNA 
SONY DISCOS H.MASELLI,J.NAVARRO U.NAVARRO) 

Ci) NEW 1 INDIA SI TU ERES MI HOMBRE 
RMM  I.INFANTE (G.GUTHRIE,P.GRANT) 

(111) NEW II> 1 LOS PALOMINOS DISCOS • TE SEGUIRE 
SONY DI M.LICHTENBERGER JR. (E.R.RAMIREZ) 

(:1) RE-ENTRY 4 JARABE 
EMI 

DE PALO LATIN LA FLACA JARABE DE PALO (JARABE DE PALO) 

POP TROPICAL/SALSA REGIONAL MEXICAN 

18 STATIONS 15 STATIONS 69 STATIONS 

1 MYRIAM HERNANDEZ SONY 1 ELVIS CRESPO SONY DISCOS 1 LOS TEMERARIOS FONOVISA 
DISCOS HUELE A PELIGRO SUAVEMENTE POR QUE TE CONOCI 

2 YURI RODVEN/POLYGRAM LATI- 2 MARC ANTHONY RMM 2 INTOCABLE EMI LATIN 
NO Y TU COMO ESTAS NO ME CONOCES ERES MI DROGA 

3 RICKY MARTIN SONY DISCOS 3 RICKY MARTIN SONY DISCOS 3 JOSE GUADALUPE 
VUELVE LA COPA DE LA VIDA ESPARZA FONOVISA DEJA... 

4 ELVIS CRESPO SONY DISCOS 4 MANNY MANUEL MERENGA- 4 GRUPO LIMITE RODVEN/POLY. 
SUAVEMENTE ZO/RMM COMO DUELE GRAM LATINO SENTIMIENTOS 

5 ALEJANDRO FERNANDEZ 5 TONY VEGA RMM 5 LOS ANGELES AZULES 
SONY Discos NO SE OLVIDAR SI TU SUPIERAS DISNEMI LATIN ME HACES... 

6 ALEJANDRO SANZ WEA um- 6 YURI RODVEN/POLYGRAM LATI- 6 LOS TUCANES DE TIJUANA 
NA AMIGA MIA NO Y TU COMO ESTAS EMI LATIN HACEMOS... 

7 RICKY MARTIN SONY DISCOS 7 SON BY FOUR RJO 7 JUAN GABRIEL ARIOLNBMG 
LA COPA DE LA VIDA NO HAY RAZON LATIN ASI FUE 

8 CRISTIAN ARIOLA/BMG LATIN 8 SERVANDO Y FLORENTINO 8 LOS TIGRES DEL NORTE 
LO MEJOR DE MI WEA LATINA UNA FAN... FONOVISA QUIERO VOLAR... 

9 CRISTIAN ARIOLA/BMG LATIN 9 LISETTE MELENDEZ SIR 9 BANDA ARKANGEL R-15 
LLORAN LAS ROSAS GEORGE/WEA LATINA ALGO... LUNA/FONOVISA VOY A... 

10 ALVARO TORRES EMI LATIN 10 MARC ANTHONY RMM 10 LOS PALOMINOS SONY DIS-
EL ULTIMO ROMANTIC° SI TE VAS COS TE SEGUIRE 

11 ALEJANDRO FERNANDEZ 11 ALEJANDRO SANZ WEA Lan- 11 PEPE AGUILAR MUSART/BAL-
SONY DISCOS SI TU SUPIERAS NA AMIGA MIA BOA POR MUJERES COMO... 

12 MARC ANTHONY RMM 12 DAZE COLUMBINSONY DISCOS 12 EZEQUIEL PENA FONOVISA 
NO ME CONOCES SUPERHERO QUE CHULADA DE MUJER 

13 ANDREA BOCELE) FEAT. MARTA SANCHEZ 13 INDIA RMM 13 MARCO ANTONIO SOLIS 
;;RMI LATINO VIVO POR ELLA SI TU ERES MI HOMBRE FONOVISA YA APRENDERAS 

14 GLORIA ESTEFAN EPIC/SONY 14 NEK WEA LATINA 14 LA MAFIA SONY DISCOS 
DISCOS CORAZON PROHIBIDO LAURA NO ESTA QUE MARIA SIN TI 

15 DAZE COLUMBIA/SONY DISCOS 15 INDIA RMM 15 GRUPO LIMITE RODVEN/POLY-
SUPERHERO MI MAYOR VENGANZA GRAM LATINO HASTA MANANA 

ORecords showing an increase in audience over the previous week, regardless of chart movement. A record which has been on the chart for 
more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Grea est Gainer indicates song with largest audience 
growth. If two records are tied in audience size, the record being played on more Mations is placed first. Records below fhe top 20 are removed 
from the chart after 26 weeks. rID 1999 Billboard/BPI Communications, Inc. 
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NOTAS 
(Continued from page 56) 

with a Caribbean/U.S. tour that fea-
tures June dates at the Playboy Jazz 
Festival, Saratoga Jazz Festival, and 
New York's Carnegie Hall. "Hot 
House" is an Afro-Cuban, big-band 
disc boasting guest appearances by 
RMM's timbalero legend Tito 
Puente (who is feted on the album 
with a tribute song), Sony Discos 
salsa singer Rey Ruiz, pop/jazz diva 
Patti Austin, and ace saxophonist 
Michael Brecker. 
The Center for Black Music Re-

search is hosting a four-day workshop 
in August titled Afro-Latin/American 
and the Diaspora: Cultural Hybridity, 
Miscegenation, Creolization. Includ-
ed in the workshop, slated to take 
place Aug. 12-16 in Santo Domingo, 
are lectures and musical perfor-
mances. For more information, call 
312-663-1600, extension 7559. 

CHART NOTES, RETAIL: Year 
after year, Mother's Day weekend 
invariably is one of the top-selling 
periods in the U.S. Latino market. 
This year followed suit. 

Sales for this issue, including Moth-
er's Day weekend, are 107,000 units, 
a jump of just over 5% from the 
101,000 moved last year in the com-
parable week. Sales during the com-
parable week in 1996 were 95,000 
units, the same number of pieces sold 
for the last issue. 
Though a buoyant sales period, 

Mother's Day weekend pales in com-
parison with Valentine's Day week-
end, which saw sales of 136,000 units 
this year. 
As always during sales periods 

surrounding holidays dedicated to 
loved ones, ballad-laden product heat-
ed up store registers. This issue's 
Greatest Gainer is "Inolvidable" by 
Sony Discos' José Luis Rodriguez 
With Los Panchos, which moves 8-6 
with a bullet on The Billboard Latin 
50. Sales of "Inolvidable" soared 71% 
to 5,000 units. 

Other top 10 ballad discs enjoying 
sizable percentage sales gains are 
"Más" by Alejandro Sanz (WEA 
Latina), up 40% to 5,500 units; 
"Romances" by Luis Miguel (WEA 
Latina), up 40% to 3,500 units; and 
"Me Estoy Enamorando" by Alejan-
dro Fernández (Sony Discos), up 
37% to 5,500 units. 
One non-ballad album scoring a 

40% gain in sales this issue is "Suava-
mente" by Sony Discos' hot merengue 
artist Elvis Crespo. Sales of the title 
vault from 5,000 to 7,000 units and 
help push the disc from No. 3 to No. 2 
this issue. "Suavamente" stays at No. 
1 on the tropical/salsa chart for the 
second week running. Also, by debut-
ing on this issue's Billboard 200 at No. 
188, "Suavamente" becomes only the 
second merengue title to land on Bill-
board's flagship retail chart. 

Surprisingly, one of the few albums 
not to realize a sales gain this week is 
Selena's chart-topping "Anthology" 
(EMI Latin). Sales of that set slip 5% 
to 8,500 units. In addition, 'Antholo-
gy" falls 133-151 on The Billboard 
200. It does remain atop the regional 
Mexican genre chart for the fifth 
week in a row 
Ricky Martin's "Vuelve" (Sony 

Discos), which slid 2-3 this issue on 

H L DISTRIBUTORS 
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The Billboard Latin 50, is the only 
other Latino title on The Billboard 
200, where it slips 191-192. "Vuelve" 
rules the pop chart for the 12th suc-
cessive week. 

Sales of the top 15 titles on this 
issue's pop chart are 41,500 units, 
compared with 40,000 pieces sold 
during the comparable week last year. 
Sales of tropical/salsa albums this 
issue are 33,500 units vs. 18,500 
pieces during the comparable week in 
1997. And sales of regional Mexican 
titles this issue are 27,500 units; in the 
comparable week last year they were 
36,000 pieces. 

Finally, two nomenclature items: In 
order to avoid confusion among the 
actual labels and the distribution divi-
sions, Sony will now appear as Sony 
Discos and BMG will now appear as 
BMG Latin. 

CHART NOTES, RADIO: Elvis 
Crespo remains comfortably atop 
Hot Latin Tracks for the second con-
secutive week with "Suavamente" 
and on top of the tropical/salsa chart 
for the third week in a row 
Los Temerarios hold down No. 1 

on the regional Mexican chart for the 
10th successive week with "Por Que 
Te Conocí" (Fonovisa). 
And on the pop chart, Chile's vet-

eran chanteuse Myriam Hernández 
reaches the top slot with "Huele A 
Peligro" (Sony Discos). 

LATIN TRACKS A-Z 
TITLE (Publisher — Licensing Org) Sheet Music Dist. 

11 A PESAR DE TODOS (Sony Discos, ASCAP) 

34 ALGO DE MI (SGAE) 

9 AMIGA MIA (Copyright Control) 

6 ASI FUE (BMG Songs, ASCAP) 

14 COMO DUELE (Caribbean Waves, ASCAP/Viodi, 

ASCAP) 

23 COMO ME HACES FALTA (Crisma, SESAC) 

29 CORAZON PROHIBIDO (F)PP, BM)) 

28 DE QUERERTE ASI [DE T'AVOIR AIMEE] (Chappell & 

Co., ASCAP) 

22 DEJA QUE TE QUIERA (Edimusa, ASCAP/Vander, 

ASCAP) 

16 EL ULTIMO ROMANTICO (A.T. Music, BM)) 

18 EN EL MUELLE DE SAN BLAS (Ye)apa Songs, ASCAP) 

17 ERES MI DROGA (Copyright Contro)) 

27 HACEMOS BONITA PAREJA (Mas Flamingo, BMI) 

8 HUELE A PELIGRO (Manzamusic, SACM) 

2 LA COPA DE LA VIDA (Traco Cornelius, BMI/DESMO-

PHOB)A, ASCAP/Musicacalaca, SGAE) 

40 LA FLACA (Copyright Contro)) 

21 LAURA NO ESTA (Copyright Control) 

15 LLORAN LIS ROSAS (Rubet, ASCAP) 

26 ME HACES FALTA TU (Edimonsa, ASCAP) 

30 MY HEART WILL GO ON (Famous. ASCAP/Blue Sky 

Rider Songs, BM)) 

25 NO HAY RAZON (EMOA. ASCAP) 

3 NO ME CONOCES (Unimusica, ASCAP/Sony Music, 

ASCAP) 

4 NO SE OLVIDAR (FIPP, BMI) 

13 POR MUJERES COMO TU (Vander, ASCAP) 

5 POR QUE TE CONOCI (Editora Anna Musica), SESAC) 

32 QUIERO VOLAR CONTIGO (TN Ediciones, BM)) 

37 RAYITO DE LUNA (Larry Spier, ASCAP) 

24 SENTIMIENTOS (Copyright Control) 

35 SI TE VAS (Songs Of PolyGram Intl, BMI) 

38 SI TU ERES MI HOMBRE (EM) April, ASCAP) 

7 SI TU SUPIERAS (FIPP, BM)) 

20 SI TU SUPIERAS (FIPP, BMI) 

1 SUAVEMENTE (Sony/ATV, BM)) 

36 SUPERHERO (WB Music Corp., ASCAP) 

39 TE SEGUIRE (Mafio)a, ASCAP) 

19 UNA FAN ENAMORADA (EMI April, ASCAP) 

31 VIVO POR ELLA (VIVO PER LEH (Copyright Contro)) 

33 VOY A PINTAR MI RAYA (De Luna, BMI) 

12 VUELVE (Sony Discos, ASCAP) 

10 Y TU COMO ESTAS IE TU COME STAII (Copyright 

Con)rol) 

THE Billboard. Latin so.„...., 
Compiled from a nazional sample of retail store and rack sales reports collected, compiled, and provided by 1111111 
0 17, t'•̀.J e- .„,„ 

Mrsibl IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE 

* * *  No. 1 * * * 
1 1 5 SELENA EMI LATIN 94110 5 weeks at No. 1 ANTHOLOGY 

SE) 3 4 ELVIS CRESPO SONY DISCOS 82634 rIn SUAVEMENTE 

3 2 13 RICKY MARTIN SONY DISCOS 82653 VUELVE 

0 5 33 ALEJANDRO FERNANDEZ • SONY DISCOS 82446 rgl ME ESTOY ENAMORANDO 

0 7 23 ALEJANDRO SANZ WEA LATINA 20281 On MAS 

* * * GREATEST GAINER * * * 
(JD 8 23 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS soon, DISCOS 82635 (SI INOLVIDABLE 

7 4 2 MANNY MANUEL MERENGAZO 82222/RMM ME ES MI TIEMPO 

8 6 33 BUENA VISTA SOCIAL CLUB woRwaRcurreenesucH7s478.AG ga BUENA VISTA SOCIAL CWB 

CI 10 40 LU IS MIGUEL A WEA LATINA 19798 ROMANCES 

10 9 31 MANA WEA LATINA 20430 SUENOS LIQUIDOS 

CD 14 47 CHARLIE ZAA • SONOLUX 82136/SONY DISCOS QM SENTIMIENTOS 

12 12 27 MARC ANTHONY RMM 82156 CONTRA LA CORRIENTE 

13 13 6 LOS ANGELES AZULES DISA 93235/EMI LATIN CONFESIONES DE AMOR 

14 16 29 GRUPO LIMITE RODVEN/POLYGRAM LATINO 539331 CM SENTIMIENTOS 

15 17 28 _ ANA GABRIEL SONY DISCOS 82563 INI CON UN MISMO CORAZON 

0 27 24 - GRUPO MANIA SONY DISCOS 82438 ALTO HONOR 

0 31 15 JUAN GABRIEL ARIOLA 53172/BMG LATIN CELEBRANDO 25 ANOS DE... 

18 23 32 CRISTIAN ARIOLA 52205/BMG LATIN LO MEJOR DE MI 

19 15 14 LOS TEMERARIOS • FONOVISA 0515m COMO TE RECUERDO 

(1) 25 35 INDIA OMM 82157 im SOBRE EL FUEGO 

21 18 2 FIEL A LA VEGA CDT 71072 A QUIEN LE PUEDA INTERESAR 

22 19 21 LOS TIGRES DEL NORTE FONOVISA 6072 ffn ASI COMO TU 

23 21 24 LOS TUCANES DE TIJUANA EMI LATIN 23461 op DE FIESTA CON... 

24 26 39 , GIPSY KINGS NONFSUCH/ATLANTIC 79466/AG COMPAS 

* * *  HOT SHOT DEBUT * * *  

CI NEW VICTOR MANUELLE SONY DISCOS 82717 IRONIAS 

10 RE-ENTRY OLGA TANON WEA LATINA 18733 m  LLEVAME CONTIGO 

27 22 27 EROS RAMAZZOTTI DOD 53047/BMG LATIN EROS 

C I NEW  YURI RODVEN/POLYGRAM LATINO 539327 HUELLAS 

C I 35 7 TITO NIEVES RMM 82171 DALE CARA A LA VIDA 

0 49 6 PEPE AGUILAR MUSART I819/BALBOA CON MARIACHI 

31 28 6 MECANO ARIOLA 56659/BMG LATIN ANA JOSE NACHO 

C I 34 28 CRISTIAN UNIVERSAL LATINO 40092 1111 MIS MEJORES MOMENTOS 

33 11 4 LOS PALOMINOS SONY DISCOS 82677 TE SEGUIRE 

34 20 46 - INTOCABLE EMI LATIN 56694 1111 IV 

35 29 6 LOS ORIGINALES DE SAN JUAN EMI LATIN 93617 ESTOS SI SON CORRIDAZOS 

36 32 82 GRUPO LIMITE a — RODVEN/POLYGRAM LATINO 533302 cgi PARTIENDOME EL ALMA 

37 30 19 BANDA ARKANGEL R-15 LUNA 7049/FONOVISA LA 4 X4 

38 36 22 RUBEN GONZALEZ WORLD CIRCUMNONESUCH 79477/AG INTRODUCING...RUBEN GONZALEZ 

CI RE-ENTRY JULIO IGLESIAS COLUMBIA 67899/SONY Discos TANGO 

40 37 39 DLG SONY DISCOS 82340 SWING ON 

() RE-ENTRY PEDRO FERNANDEZ POLYGRAM LATINO 539222 CANTA A JOSE ALFREDO JIMENEZ 

42 43 67 ENRIQUE IGLESIAS A FONOVISA 0001 VIVIR 

43 44 23 AFRO-CUBAN ALL STARS woRLD CIRCUIT/NONESUCH 79476/AG A TODA CUBA LE GUSTA 

44 50 10 TONY VEGA RMM 82220 HOY QUIERO CANTARTE 

45 38 11 LOS HURACANES DEL NORTE FONOVISA 6074 AIRES DE MI NORTE 

46 24 47 SELENA EMI LATIN 19207 EXITOS Y RECUERDOS 

0 RE-ENTRY LOS ANGELES AZULES DISA 53791/EMI LATIN INOLVIDABLES 

CI RE-ENTRY SERVANDO Y FLORENTINO wu LATINA 21390 LOS PRIMERA 

49 41 4 RAMON AYALA Y SUS BRAVOS DEL NORTE FREDDtE 1770 20 COTOS GIGANTES 

50 42 2 GRUPO BRYNDIS DISA 94243,EMI LATIN 14 SUPER CUMBIAS 

POP TROPICAL/SALSA REGIONAL MEXICAN 

1 RICKY MARTIN SONY DISCOS 1 ELVIS CRESPO SONY DISCOS 1 SELENA EMI LATIN ANTHOLOGY 
VUELVE SUAVEMENTE 2 LOS ANGELES AZULES 

2 ALEJANDRO FERNANDEZ SONY 2 MANNY MANUEL MERENGA- DISNEMI LATIN 
DIscos ME ESTOY ENAMORANDO ZO/RMM ES MI TIEMPO CONFESIONES DE AMOR 

3 ALEJANDRO wiz wEmaium MAS 3 BUENA VISTA SOCIAL CLUB 3 GRUPO UMITE RODMWOLYGRNA 

4 JOSE LUIS RODRIGUEZ WORLD CIRCUIT/NONESUCH/AG umoSENTIMIENTOS 
WITH LOS PANCHOS BUENA VISTA SOCIAL CLUB 4 ANA GABRIEL SONY DISCOS 

SONY DISCOS INOLVIDABLE 4 CHARLIE ZAA SONOLU/VSONY CON UN MISMO CORAZON 
5 LUIS MIGUEL WEA LATINA DISCOS SENTIMIENTOS 5 LOS TEMERARIOS FONOVISA 

ROMANCES 5 MARC ANTHONY RMM COMO TE RECUERDO 
6 MANA WEA LATINA SUENOS CONTRA LA CORRIENTE 6 LOS TIGRES DEL NORTE 
LIQUIDOS 6 GRUPO MANIA SONY Duos FONOVISA ASI COMO TU 

7 JUAN GABRIEL ARIOLPA3MG LATIN ALTO HONOR 7 LOS TUCANES DE TIJUANA 
CELEBRANDO 25 ANOS DE... 7 INDIA RPM SOBRE EL FUEGO EMI LATIN DE FIESTA CON... 

8 CRISTIAN ARIOLA/BMG LATIN 8 VICTOR MAMJEUEscmcfscosIRONLAS 8 PEPE AGUILAR MUSARPBAL 

LO MEJOR DE MI 9 OLGA TANON WEA LATINA BOA CON MARIACHI 
9 FIEL A LA VEGA cor LLEVAME CONTIGO 9 LOS PALOMINOS SONY DM-
A (WIEN LE PUEDA INTERESAR 10 TITO NIEVES RMM COS TE SEGUIRE 

10 GIPSY KINGS NONESJOYATLANTIC/AG DALE CARA A LA VIDA 10 INTOCABLE EMI LATIN IV 
COMPAS 11 RUBEN GONZALI1 WORLD CIRCUIT/ 11 LOS ORIGINALES DE SAN JUAN as 

11 EROS RAMAZZOTTI NONESUCH/PG INTRODUCING... LAPN ESTOS 9 SON CORRIDAZOS 
DDD/BMG LATIN EROS RUBEN GONZALEZ 12 GRUPO UMITE RODVENPOLYGRAM 

12 YURI RODVEN/POLYGRAM 12 DLG SONY DISCOS SWING ON LATuvo PARTIENDOME EL ALMA 
LATINO HUELLAS 13 AFRO-CUBAN ALL STARS 13 BANDA ARKANGEL R-15 

13 MECANO ARIOUVBMG LATIN WORLD CIRCUIT/NONESUCH/AG LUNA/FONOVISA LA 4 X4 

ANA JOSE NACHO A TODA CUBA LE GUSTA 14 PEDRO FERNANDEZ POLY-
14 CRISTIAN UNIVERSAL LATINO 14 TONY VEGA RMM GRAM LATINO CANTA A JOSE 

MIS MEJORES MOMENTOS HOY QUIERO CANTARTE ALFREDO JIMENEZ 

15 JULIO IGLESIAS COLUMBIA/ 15 SERVANDO Y FLORENTINO 15 LOS HURACANES DEL NORTE 
SONY DISCOS TANGO WEA LATINA LOS PRIMERA FONOVISA AIRES DE MI NORTE 

0 Albums with the greatest sales gains his week. • Recording Industry Assn. Of America (RIM) certification for sales of 
500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the 
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the 
number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase. Ma indicates past and present Heatseeker 
titles. e 1998, Billboard/BPI Communications and SoundScan, Inc. 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 

HMV Shuts Bogus Chinese Store 
U.K.-Based Retailer Moves To Halt Use Of Its Name 
BY GEOFF BURPEE 
1-10.NG KONG—When is an HMV 
not an HMV? The London-based in-
ternational retail chain has acted to 
stop a store in Guangzhou, China, 
from using the HMV name, store 
design, and deep-catalog concept to 
market CDs, cassettes, and video 
CDs in the mainland Chinese mar-
ket. 
John Fu Yu-Cheong, director of 

finance and administration at HMV 
greater China and Southeast Asia, 
says that the company's lawyers, 
along with the Guangzhou branch 
of the Chinese government's 
Authority of Industry and Com-
merce (AIC), raided the bogus 
HMV store May 3 (Billboard Bul-
letin, May 6). The AIC is responsi-
ble for investigating trademark 
infringements and complaints asso-
ciated with industry and commerce. 
Fu says HMV has been aware of 

the outlet for several weeks and 
monitored a low-key opening 
March 28 and a grand opening 
April 25. 
"They call themselves 'China 

HMV,' but the logo was simply 
HMV," Fu says, adding that the 
logo and store design were "totally 
similar" to the chain's trademark 
pink font and gray background sig-
nage. 
Fu says those similarities contin-

ued inside the outlet, where an 
identical setup and branding greet-
ed customers as in any HMV store, 
including the same segregation of 
genres and music types, chart 
walls, listening posts, and other 
point-of-sale features. 
Following investigation of the 

chain's complaints, the AIC and 
HMV representatives have been 
successful in getting China HMV 
to stop using the HMV name. How-
ever, China HMV is also using the 
HMV characters in a stylized form 

that resembles the Chinese logo 
used by HMV at its four Hong 
Kong outlets (translating as "Chi-
nese Music Unlimited"), a trade-
mark that Fu admits is not regis-

tered. For the time 
being, says Fu, 
HMV is taking ad-
vice on whether it 
can proceed against 
China HMV over 
the use of the HMV 

color scheme and in-store design. 
Fu says the music product found 

in China HMV was legitimate. 
"The pricing is quite different, and 
the range is limited due to supply, 
but they are targeting the same 
customers." 
Fu says he is unable to comment 

HMV 

on who is responsible for the invest-
ment in and establishment of the 
store, saying that HMV lawyers 
are still investigating in 
Guangzhou. "They have a few 
names, but they are not yet con-
firmed." Fu notes that the bogus 
HMV store appears to be, from his 
travels around Guangzhou, by far 
the biggest and "most professional" 
retail outlet in the region. 
Record company sources in Hong 

Kong, while condemning the copy-
right infringement, welcomed the 
experiment with deep-catalog retail 
in the Chinese market. 
Fu also comments that HMV is 

exploring opportunities for new 
openings and that, in the long run, 
"China is definitely a part of that." 

France's Sacem/SD HM 
Aims For New Openness 
BY RÉMI BOUTON 
PARIS— French authors' body 
Sacem/SDRM is aiming for a 
greater transparency in its finan-

cial operations by 
presenting its 
1997 annual fig-
ures six weeks 
early. President 
Jean-Loup 
Tournier says he 
hopes the move 

TOURNIER will offset some of 
the criticism the 

society received last year. 
One of the criticisms leveled at 

Sacem/SDRM during 1997 was not 
of its own making. Tournier says 

World Music Awards Win Praise 
BY MARK DEZZANI 
MONACO, Monte Carlo—The World 
Music Awards, held May 6 here, 
celebrated its 10th anniversary with 
a renewed broadcasting deal with 
ABC in the U.S. and plaudits from 
senior label executives (Billboard 
Bulletin, May 7). 
This year's event at Monaco's 

Sporting Club saw a record turnout 
of artists and music industry profes-
sionals. Awards for 1997 were given 
on the basis of year-end sales from 
the International Federation of the 
Phonographic Industry's national 
groups or relevant chart compilers. 
Principal recipients of this year's 
awards, which acknowledge global 
best sellers and the best-selling 
artists from each major music mar-
ket or region in 1997, went to Mari-
ah Carey, Puff Daddy, Spice Girls, 
LeAnn Rimes, and Italian tenor 
Andrea Bocelli, who picked up two 

CAREY 

nods each. 
Carey won the award for R&B 

artist and a special Legend 
Award for artist of the '90s. Puff 

Daddy received 
trophies for new 
artist and rap 
artist, Spice 
Girls won for pop 
group and Brit-
ish recording 
group, Rimes 
picked up the tro-
phy for American 
artist and coun-

try artist, and Bocelli picked up the 
classical artist and Italian artist 
awards. 
While Spice Girls failed to show 

up for the second year running, their 
U.K. genre rivals, All Saints, ap-
peared as "special guests," as did 
Mase. The show was hosted by Glo-
ria Estofan and actors Jason Priest-

PUFF DADDY 

ley and Daisy Fuentes, with a host 
of stars from TV, movies, music, 
sports, and modeling handing over 
the awards. 

Melissa Cor-
ken, an executive 
producer with 
husband John 
Martinotti, whose 
Marcor Interna-
tional company is 
responsible for 
launching the 
event, says the 
World Music 

Awards has grown considerably 
since its debut year. "It's got bigger 
and more global," says Corken, 
adding, "We started with 20 coun-
tries in Europe, and now we reach 
130 countries and over 500 million 
viewers worldwide." 
The show's third executive pro-

(Continued on next page) 

V2 Lands In South Africa 
On the trunk of a sports car in Johannesburg, Richard Branson, right, 

signs a licensing deal for his V2 Records in South Africa with David Gre-
sham, center, founder of David Gresham Records (DGR), one of South 
Africa's largest independent record companies. Joining them is V2 head 
of international Steve "Abbo" Abbott. The deal has seen DGR issue and 
gain airplay for V2 artists, including the Stereophonics, PM Dawn, and 
Heather Nova. "We're very excited about the deal and haven't wasted any 
time getting tracks playlisted on key radio stations here," says Gresham. 
Branson says he is especially excited about the opportunity this deal would 
give V2 to take South African artists to a worldwide audience. 

"There are obviously two sides to the deal," he says. "The one is the 
chance to introduce local audiences to V2's growing spread of great artists 
like the Stereophonics, and the other is to look for exciting South African 
talent to bring into the V2 fold." 

the financial and management dif-
ficulties faced during the year by 
artists' collecting body Adami have 
been unfairly projected onto all 

collecting societies. 
"If Credit Lyon-

nais is virtually 
bankrupt, that does 
not mean that all 

French banks are badly run," 
Tournier says. If one collecting 
society is in difficulty, that is not 
sufficient justification to question 
the whole system of collective 
licensing, he argues. 

However, Tournier agrees with 
the French Ministry of Culture 
that the financial control of col-
lecting societies needs to be 
improved. He says the early release 
of Sacem's 1997 figures is his soci-
ety's way of showing that it has 
taken the culture ministry's rec-
ommendations to heart and that it 
cannot be accused of the same 
shortcomings that are being lev-
eled against some of its sister orga-
nizations. 
But Tournier characterizes 

Sacem/SDRM's figures as "not 
very brilliant." The two halves of 
the society—Sacem is the per-
forming right body while SDRM 
collects mechanical royalties—had 
revenue up 0.4% to 3.3 billion 
francs ($550 million). 
Performing right income from 

broadcasters was up 4.5% to 1 bil-
lion francs ($167 million). Within 
that, income from radio was up 
14.6% to 190 million francs ($31.7 
million). Royalties from public 
broadcasters rose 8.9% to 90 mil-
lion francs ($15 million), while 
income from commercial radio 
increased by 20.3% to 100 million 
francs ($16.7 million). 
According to Sacem deputy man-

ager Thierry Desurmont, "The im-
portant increase of the private 
radio revenue has come from only 
one source—the good figures of 
the radio industry in 1997 and in 
particular the excellent results of 
the NRJ group." 

Royalties from live perfor-
mances rose 5.7% to 519 million 
francs ($86.5 million); income from 
cafes and other public premises 
was up 5.7% to 396 million francs 
($66 million); and revenue from cin-
emas rose 1.7% to 65.8 million 
francs ($11 million). 

In contrast, mechanicals income 
was down 4.3% to 600 million 
francs ($100 million). Revenue from 
the home-taping levy fell 10.3% to 
130 million francs ($21.6 million) 

(Continued on page 61) 

sacem 
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Sony France Management Revamped 
BY RÉMI BOUTON 
PARIS—Sony Music France presi-
dent Paul-René Albertini has set up 
a new management organization that 
will give the company more flexibili-
ty to react to changes in the market. 

"Since 1994, Sony Music France's 
market share has grown up from 20% 
to 25% in a very competitive market, 
and our pyramidal organization was 
no longer able to react quickly" says 
Albertini. 

Based on this analysis, Albertini 
has split the management into three 
operational and decision-making 
groups that will oversee all of Sony's 
imprints in the areas of strategy/ 
management, marketing, and A&R. 
This new structure is in addition to 
current label managements. "Those 
three groups have been created in 
order to coordinate the strategies of 
the labels," says Albertini. 
The Management Group is to be 

run by Jean-Claude Gastineau (cur-
rently senior VP of Sony Music 
France and recently promoted to 
senior VP of Sony Music Europe). 
The Marketing Group is under Olivi-
er Montfort (Columbia managing 
director and Sony Music France 
deputy managing director), and the 
A&R group is managed by Philippe 
Désindes, currently managing direc-
tor of the Small imprint. Both Mont-
fort and Désindes, who retain their 

responsibilities at the head of their 
respective labels, are promoted to 
senior VP of the company. 

Says Albertini, "This new organi-
zation is a reshuffling of positions that 
makes the best of the competence of 
everyone. Olivier Montfort will be 
responsible for the whole marketing 

strategy of the 
company, and Phil-
ippe Désindes will 
be responsible for 
Sony's new artistic 

SONY 

project. 
"In France we are the second-

largest company, and we can't ignore 
any musical segment. Until now, 
there are some musical genres that 
we don't cover, such as rai, for exam-
ple, while at the same time, we have 
sometimes three or four labels work-
ing in the same area." 

Albertini says Désindes' brief is to 
introduce a more coherent A&R pol-
icy throughout the labels. "He's there 
to make sure that we cover all the 
artistic niches, but he is not Sony 
France's A&R man. That would make 
no sense," Albertini says. 

In the wake of the promotion of 
Gastineau to his new European post, 
Albertini has appointed sales man-
ager Jean-François Loury to Sony 
France deputy GM. According to 
Albertini, this new position will allow 
him to take a global view of the corn-

WORLD MUSIC AWARDS WIN PRAISE 
(Continued from preeed tug page) 

ducer, Gary L. Pudney, announced 
during the awards that the ABC net-
work in the U.S. has just signed the 
show for another six years. It will be 
aired May 28 in prime time in the 
U.S. and on different dates in May 
and June around the world. 
Corken said that the show's suc-

cess was in large part due to "mas-
sive record company support" and 
pointed out that 35 personnel from 
Sony Music alone (including 15 exec-
utives) were present this year. Paul 
Russell, president of Sony Music 
Europe, said that the number of 
Sony executives present reflected 
the number of Sony artists receiving 
awards. 
"We have six artists here, and 

Monaco is a great location for us to 
have an informal meeting," said Rus-
sell. Jonathan Morrish, VP of com-
munications for Sony Music Europe, 
added, "The TV show is becoming 
increasingly important as a TV 
event. Also, it is appealing for the 
artists, as it is not an academy or 
panel voting the winners but the 
record-buying public through their 
purchases." 
Kevin Richardson of the Back-

street Boys, who received the award 
for dance artist/group, told Bill-
board, "It is great to be here, as this 
award represents public recognition 
from around the world for our 
achievements." 
The heir to Monaco's throne, 

Prince Albert, who is also a patron 
of the event, congratulated its orga-
nizers on the prestige it has accu-

mulated and on its charitable activi-
ties. "The World Music Awards have 
made a significant contribution not 
only to the music industry but also 
to charity" said Prince Albert. Tick-
et sales for the annual awards are 
donated to Monaco's Aide and Pres-
ence charity, established by Prince 
Albert's mother, Princess Grace, to 
benefit underprivileged children and 
adults in the Third World. 
A Middle Eastern category 

appeared for the first time this year. 
The edited version of the show that 
will be aired in the U.S. will omit the 
sections featuring the African, Mid-
dle Eastern, Brazilian, French, 
Spanish, Benelux, Swiss, and Irish 
awards. 
A listing of the remaining awards 

follows. 
Newcomers, Hanson. 

Scandinavian group/artist, Aqua. 

Australian artist/group, Savage Garden. 

Rock artist/group, No Doubt. 

Middle Eastern artist/group, Amr Diab. 

Brazilian artist/group, So Pra Contrariar. 

Swiss artist/group, DJ Bobo. 

Irish artist/group, U2. 

African artist/group, Wes. 

Latin female artist, Shakira. 

Benelux artist/group, André Rieu. 

French artist, Pascal Obipso. 

Spanish artist, Monica Naranjo. 

French album, "Era." 

Latin artist, Luis Miguel. 

German artist/group, Tic Tac Toe. 

Eastern European artist/group, Golden Ring. 

Greek recording artist, Yanni. 

Japanese artist/group, Glay. 

Canadian artist, Calme Dion. 

pany. "The day-to-day activity of the 
company will not stop if I'm away" he 
says. 

In addition to the new overarching 
management structure, changes have 
been made at the LTC/Tristar and 
Epic imprints. The Epic management 
team with Christophe Lamegnière as 
GM and Caroline Diament as deputy 
GM has been split. Diament joins 
LTC-Tristar as GM, and Lamegnière 
is confirmed as Epic's sole GM. 

According to a Sony source, "This 
move is more personal than strategic-
driven." At the same time, LTC/Tris-
tar chief executive Luigi Théo Cal-
abrese will extend his input to Epic 
in "assisting" Lamegnière with the 
label's marketing strategy. "But LTC-
Tristar remains my most important 
activity, and I am happy to now have 
Caroline in my team," says Cal-
abrese. 
After a year of operation, the 

Sony/Calabrese joint venture has 
grown from five to 12 people working 
for the label. "We are constructing a 
great catalog in two directions: 
French acts and Latin acts. It is good 
timing to set up a new structure," 
says Calabrese. 

South African Awards 
Show Draws Criticism 
BY DIANE COETZER 
JOHANNESBURG—South Africa's 
annual music awards ceremony, the 
FNB South African Music Awards 
(SAMA), is facing tough criticism over 
this year's event, held April 25 here. 
BMG Africa managing director 

Keith Lister says his company would 
"politely inform" FNB (sponsor First 
National Bank) and the Assn. of the 
South African Music Industry 
(ASAMI, the organizers) that "unless 
judges are named before entries are 
put forward, BMG as a record com-
pany would no longer participate in 
the awards ceremony" 

Lister's criticism stems from the 
fact that, unlike in previous years, the 
official fourth annual FNB SAMA pro-
gram did not contain a list of judges. 
Another reason is ASAMI's apparent 
reluctance to name those individuals 
chosen to judge. Lister says, "Until the 
awards ceremony is fully transparent 
and accountable, we will be extremely 
reluctant to participate." 

Judging is not the only aspect of the 
awards that has caused dispute. Don 
Laka of the successful independent 
label Kalawa/Jazzmee Records says 
he is seriously considering setting up 
an alternative to the SAMAs, based 
on the Soul Train Music Awards in the 
U.S. None of his label's acts received a 
nomination despite the fact that sev-
eral, including Trompies, have had an 
enormous impact on radio and the live 
circuit this year. 

Randall Abrahams, station manag-
er at South Africa's fastest growing 
regional station, YFM, says the cur-
rent categories and nominations 
"don't show what's happening in SA 
music in the least." 

(Continued on next page) 

newsline... 
VIRGIN'S NEW RETAIL CONCEPT will be launched July 17 with the open-
ing of a combined store and movie theater in the London commuter-
belt town of Slough. The store concept reflects Virgin Entertain-
ment Group's policy of bringing its retail and movie arms under one 
roof (Billboard, Sept. 27, 1997). Virgin Entertainment Group chair-
man Simon Burke says he wants to implement the policy worldwide. 
The Slough Virgin Cinema complex will incorporate a 4,200-square-
foot music and video store within a 10-screen cinema complex. The 
company says the store will carry a range of music and video titles, 
with emphasis on soundtrack albums. The development is the first 
joint venture between Virgin Retail and Virgin Cinemas, the two 
companies that make up the Virgin Entertainment Group. 

JEFF CLARK-MEADS 

Z 0 M BA MUSIC PUBLISHING has reached an out-of-court settlement 
with three U.K. producer/remixers over the use of a sample in the 
Jazzy Jeff & the Fresh Prince hit "Boom! Shake The Room" (Jive), 

which reached No. 13 on Billboard's Hot 100 in 
1993. The song uses a part of the Surgery Dub 
remix by Ray Hayden, Bob Jones, and Danny 
G of the Temptations' 1991 Motown single "The 
Jones'," one of the first international Motown 
releases following the label's acquisition by 

PolyGram. The settlement calls for the three to be credited; other 
terms were not disclosed. It follows a four-year suit brought by 
Hayden and his label, Opaz Records. MARK SOLOMONS 

DEDICATED RECORDS is now 100% owned by BMG U.K. following the 
sale by founder/managing director Doug D'Arcy of his 25% stake to 
the major. Dedicated's offices in Notting Hill in west London closed 
March 13, and its three staffers are now employed by BMG. D'Arcy is 
no longer associated with the label, which most recently had success in 
the alternative market with post-rock band Spiritualized's "Ladies And 
Gentlemen, We Are Floating In Space." BMG-owned dance label 
deConstruction has taken over the marketing of Dedicated's roster— 
which includes Spiritualized, Mulu, and DBH—in the U.K. Former Ded-
icated U.K. GM Geoff Muncey is employed by deConstruction, work-
ing with the acts, while the label's two other staffers are reported to 
have found positions within the major. Discussions are continuing over 
Dedicated's New York offices, which may be used to strengthen deCon-
struction's U.S. presence. DOMINIC PRIDE 

>IA 

INTERNATIONAL AUTHORS' UMBRELLA BODY CISAC has named Eric 
Baptiste general secretary, to succeed Jean-Alexis Ziegler, who is 
due to retire at the end of the year. Baptiste is CEO of Paris-based 
radio station 95.2 and chairman of Musique France Plus—which 
represents all French industry bodies and collection societies— 
and French radio association Vive La Radio. He is expected to quit 
all these other positions when he assumes the CISAC post. 

RÉMI BOUTON 

U.K. ENTERTAINMENT GROUP Capital Radio has acquired the entire 
share capital of Red Dragon Radio in South Wales from rival group 
Emap Radio for 18.25 million pounds ($29.6 million), it announced 
May 7. Cardiff-based Red Dragon—the local market leader—oper-
ates top 40/rock station Red Dragon FM and gold service Touch 
AM. A week earlier, Capital agreed to buy a controlling stake 
(90%) in London alternative station Xfm, which launched last Sep-
tember, for 15.9 million pounds ($25.8 million) (Billboard, May 16). 

MIKE McGEEVER 

THE HIGH COURT IN LONDON May 8 found in favor of George Har-
rison, Sir Paul McCartney, Ringo Starr, and Yoko Ono in the case 
brought by them against U.K. label Lingasong over an unautho-
rized live double album (Billboard Bulletin, May 7). The judge 
ordered all copies of the album to be delivered to the Beatles' 
lawyers and ordered the defendant, Edward Taylor, to pay costs. 
He also ordered an inquiry to establish damages. "This case 
shows that the Beatles are determined to lead the way in enforc-
ing and protecting artists' rights," says band solicitor Nicholas 
Valner. 

MARK SOLOMONS 

PAUL HERTOG, senior VP at Sony Music Benelux, has left day-
to-day management to become a consultant to the company. 
Hertog will work exclusively for Sony. The executive says that 
"now I have reached the age of 50, I feel it is time to move on." 
He says he intends to spend more time on farming, art, and 
travel. 
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International 

Smellie Running HMG Japan 
BY STEVE McCLURE 
TOKYO—Michael Smellie, Hong 
Kong-based senior VP of BMG Enter-
tainment International Asia-Pacific, is 
playing an unusually active role as act-
ing president of BMG Japan. 

Smellie, who was appointed to the 
post following the elevation of presi-
dent Osamu Sato to the company's 
chairmanship (Billboard, April 18), is 
spending Tuesday-Friday each week 

at the label's 
Tokyo headquar-
ters. He says he is 
involved in both 
the day-to-day 
running of the 
company and the 
search for a per-
manent replace-
ment for Sato. 

"I think all I'm 
doing is keeping the wheels turning at 
the moment," Smellie says. "We'll just 
have to wait and see how [the search] 
sorts itself out. It'll either be very 
quick or very slow" 

Smellie says Sato's appointment to 
the chairmanship was part of the over-
all effort to strengthen BMG Japan's 
management team, and he emphasizes 
that the former president continues to 
play an active role at the label. 

There is no word on who will replace 
Sato as BMG Japan president, al-
though some sources say Kazunaga 
Nitta, president of the Fun House 
label, which was purchased by BMG 
Japan in 1996, will be appointed to the 
post. 
Thanks to big-selling acts such as 

Shazna and Sha Ram Q, BMG Japan 
has racked up solid results in the 
domestic repertoire category over the 
past several months. But internation-
al product has fared poorly, reflecting 
a general trend in the Japanese mar-
ket. 

Traditionally, the position of chair-
man is largely a ceremonial one in 
Japanese companies. In the music 
industry, however, Avex's Tom Yoda 
and Warner Music Japan's Hiroshi 
Inagald, who both hold the position of 
chairman, exercise considerable 
power. 

In the year that ended June 30, 
1997, BMG Japan's sales fell 17% from 
the previous period to 39.3 billion yen 
($343.4 million). At that time, the label 
asked as many as 40 employees to take 
early retirement and announced that it 
was planning to cut its domestic-artist 
roster by two-thirds. Including Fun 
House, BMG Japan has a market 
share of about 6%. 

SACEM/SDRM FIGURES 
(Continued from page 59) 

due to the slowing down of the 
video and audio tape market. 

Collections from abroad in both 
the performance and mechanicals 
sector were also down—by 6.7% to 
552 million francs ($92 million). At 
the same time, Sacem/SDRM's ex-
penses have increased by 1.1% to 
872.5 million francs ($145.4 mil-
lion). 

"Obviously, this increase is more 
important than the increase in any 
negative perceptions of us, but the 
rise is the smallest one for many 
years," says Tournier. "We have 
reinforced the financial controls, 
and, in terms of staff, all we have 
done is to replace the people who 
have retired." 

Staff costs represent about 70% 

of the society expenses, according 
to the figures released by Tournier. 
Those figures show that Sacem/ 
SDRM has an average commission 
rate of 17.38% for performance and 
mechanical revenues, compared 
with 16.9% in 1996. 

"I can lower this ratio by laying 
off 300 people," says Tournier. "It's 
easy to lower costs, but we would 
then be less efficient. Some col-
lecting societies criticize the level 
of our expenses, but what's impor-
tant is what the authors receive. 
And Sacem is among the best in 
this domain." 
For 1997, Sacem/SDRM will 

redistribute 2.66 billion francs 
($443 million) to authors and pub-
lishers. 

SOUTH AFRICAN AWARDS 
(Continued from preceding page) 

"The big thing this past year was 
definitely kwaito ... yet there's real-
ly only one category [dance] for these 
artists," Abrahams says. "Where are 
all the new artists, like Bongo Maf-
fin, E'Smile, O'Da Meesta, Trompies, 
and others?" 
Speaking after the awards cere-

mony, Freda Lowe, chairman of the 
FNB Steering Committee, respond-
ed, "The South African music indus-
try is a very complex one in terms of 
genres, styles, and languages, and it's 
extremely difficult to satisfy every-
one. While this industry may have a 
long history in terms of recording and 
creating, it's still in its infancy in most 
other respects. It's also not a very uni-
fied industry" 

Defending the failure to name judges, 

SHOW 

Lowe says many judges were reluctant 
to be named. "Many of these individu-
als do not want to be named nor taken to 
task about how they voted." 
The SAMAs are still struggling to 

have an impact on the South African 
record-buying public. Howard 
Lazarus, Director of Look 'n Listen, 
one of the country's biggest inde-
pendent retailers, says the awards 
had no impact on sales, either before 
or after the event. 

"In fact, the Grammys has far 
more of an effect on sales in our 
stores," he says. "I feel strongly that 
the awards organizers are not doing 
nearly enough to bring retailers into 
the fold. Most of us would not know 
the event was taking place if we did 
not read about it in the press." 

Canada 

James And Little Big Band Are Back 
Sequel Set Reflects Singer/Guitarist's Love For The Blues 
BY LARRY LeBLANC 
TORONTO—While a U.S. break-
through has long eluded blues-based 
Colin James, the Canadian singer/ 
guitarist isn't worrying about the 
commercial prospects of "Colin 
James & The Little Big Band II." 
The album, which explores the 

jump style of horn-dominated R&B, 
is being released June 23 here by 
WEA Records. There are no plans as 
yet to issue it in other territories. Nor 
was James' 1997 WEA album, the 
sparse, traditional blues-based 
"National Steel," released outside of 
Canada. It did, however, earn James a 
Juno Award in March for top Cana-
dian blues album of the year. 
Whether performing jump blues, 

rural blues, or rock'n'roll, the Vancou-
ver-based James says he intends to con-
tinue concentrating on recording the 
diverse records he wants to make rather 
than those that others might expect of 
him. Also, he says that he insists on 
being able to move around freely 
between the blues and rock genres. 

"Anyone who is truly a fan knows 
what I'm about," says James. "[To] 
those on the periphery who thought 
'Just Came Back' [a 1990 Canadian 
hit] was a good hit song, what I'm 
doing now will be a surprise. To me, 
there's no difference between per-
forming Muddy Waters' version of 
'Rolling Stone' or Jackie Wilson's 
'Baby Workout'. .. You have to do 
what makes you happy to play. When 
I was 16, I loved rock'n'roll, but I also 
loved R&B swing music." 

James, who as teenager backed Ten-
nessee bluesman Yank Rachell, later 
toured with Stevie Ray Vaughan, 
James Cotton, Buddy Guy, Steve Wm-
wood, ZZ Top, Albert Collins, and the 
Rolling Stones. He has long been hailed 
as another in a long line of white gui-
tar heroes, which irritates him. "I got 
so tired answering the question 'Why 
does a white guy like you have to do the 
blues?' " he says. 

Strikingly more low-down than its 
predecessor, "Colin James & The Lit-
tle Big Band" was released worldwide 
in 1993 by Virgin Records. The new 
album features a pulsating (and 
radio-friendly) version of Wilson's 
1963 R&B/pop crossover hit "Baby 
Workout." It's the album's lead single, 
slated to be serviced May 13 to top 40, 
album rock, AC, and college stations. 
A video will be serviced to Canadian 
video outlets in early June. 
The album features spot-on versions 

of straight-out blues songs originated 
by Memphis Slim ("I'm Lost Without 
You") and Willie Dixon ("Bring It On 
Home" and "You Know My Love"), a 
humorous reading of the Ray Charles 
novelty "Mary Ann," and two out-
standing James originals, "Triple 
Shot" and "Rocket To The Moon." 
The album's core is several slightly 

obscure, vintage R&B tracks, in-
cluding "Something Goin' On In My 
Room" (originally recorded by Daddy 
Cleanhead), "Safronia B" (Calvin Boze 
& His All-Stars), "C'mon With The 
C'mon" (Cab Calloway), and "I'll See 
It Through" and "Think," both origi-

JAMES 

nally recorded by Jimmy MeCracklin. 
The album was co-produced and 

engineered by Joe Hardy (ZZ Top, 
Steve Earle), who produced James' 
1990 album "Sudden Stop." The bed 
tracks for the new album were re-
corded in December at Mushroom Stu-
dios in Vancouver. James recorded his 
guitar and vocals at his own Rat's Ass 
Studio in the first two weeks of 1998. 

"This is really is a superb album," 
says Kim Cooke, senior VP and man-
aging director, U.S. division, at Warn-
er Music Canada. "The other record 
["Colin James & The Little Big 
Bane] was good. This is even better." 

Says Candy Higgins, marketing man-
ager of domestic repertoire at Warner 
Music Canada, "To set up the album, 
Global Television is airing a TV special, 
tentatively titled 'Breaking Up The 
House,' nationally June 20. We're now 
completing a 50-minute radio special, 

with Steve Warden 
hosting. There are 
[advance] posters 
available for retail-
ers, and we're look-
ing at available in-
store listening 
posts. 

"We'll be mar-
keting the album 

around several of Colin's appearances 
at [Canadian] jazz festivals in late 
June. He'll also be doing a national 
theater tour in the fall." 

"Colin James definitely has a fan 
base that is very hip," says Stewart 
Duncan, director of music for the 
three-store Indigo Books, Music & 
Café chain in Ontario. "I'm actually 
booking releases today, and I'm plan-
ning on bulldng up on his new album." 

James says it took much longer to pick 
songs for the follow-up album. "With the 
first Little Big Band album, I had 16 
years to pick the songs," he says. "A lot 
of songs [for that album] I had been stor-
ing in my pocket for a long time. On my 
first short-list for this album, I had 75 
songs. We [recorded] 18 songs and then 
dropped it down to 14. We finished 
recording the bed tracks in four days, 
just before Christmas. Then I did my 
overdubs in my studio. We wrapped up 
two weeks after Christmas." 
James says his primary aim was to 

gather together some great musicians 
(many of whom played on the 1993 
album) and have a good time record-
ing. Hardy, who came aboard after 
James' longtime producer Chris Kim-
sey couldn't make it, was an inspired 
choice. Working as an engineer at 
Stax Records in Memphis in the '70s, 
and later with such seminal R&B 
artists as Eddie Floyd, Sir Mack 
Rice, and Al Green, Hardy knew the 
music James was covering. 

"Joe brought a blues savvy to the 
project," says James. "I like the way 
he records. Very dry. He puts a gloss 
on [production] without it sounding 
manufactured." 
Hardy says that having arrange-

ments that emphasized James' guitar 
work was the key ingredient in the 
album's vibrancy. "For the most part, 
these songs were horn-based songs or 

the [original] guitar parts were so 
buried," he says. "We were intent on 
`guitaring' the music up and making it 
hard and heavy. We took a lot of time 
trying to find guitar parts." 

After James completed recording 
the album, he relocated to Nashville 
for two months to write with Hardy 
and long-time collaborator Daryl 
Burgess for a rock-based album, 
expected in 1999. That set, Warner 
Canada's Cooke says, "should reflect 
a mature blues-based performer." 

No Blues For James 
With Canadian Sales 
TORONTO—While he has been 
unable to crack the U.S. market-
place, Canadian singer/guitarist 
Colin James remains a significant 
star at home. 
Although there's no label com-

mitment yet for the American 
release of "Colin James & The Lit-
tle Big Band II," James says he 
has high hopes for the set, the fol-
low-up to 1993's "Colin James & 
The Little Big Band." 
"When we put that first record 

out, there was no swing scene like 
today," he says. "We got great 
American press, but we could not 
sell record one. We were five years 
ahead of the curve. Hopefully, with 
this [U.S.-based] swing revival 
going on, we can turn something 
over in the U.S. this time." 

Despite strong press and criti-
cal acclaim, U.S. sales of James' 
albums have been minimal. His 
self-titled Virgin debut album, 
released in 1988, and its 1990 fol-
low-up, "Sudden Stop," have sold 
65,000 units each, according to 
James. The Virgin release "Colin 
James & The Little Big Band" has 
sold only 17,000 units in the U.S. 
to date, while 1995's "Bad Habits," 
released by Elektra Entertain-
ment Group in the U.S., has sold 
8,800 units there, according to 
SoundScan. 

In Canada, however, James' 
sales are impressive. Bill Banham, 
VP/GM of Virgin Music Canada, 
says James' self-titled debut 
album has sold 276,338 units in 
Canada, "Sudden Stop" has sold 
194,430, "Colin James & The Lit-
tle Big Band" has sold 173,441, 
and the 1995 compilation "Then 
Again," released only in Canada, 
has sold 68,271. 
After leaving Virgin in 1995, 

James signed with Warner Music 
Canada and released "Bad 
Habits." In Canada, the album has 
sold 100,000 units, says Candy 
Higgins, marketing manager of 
domestic repertoire at Warner 
Music Canada. James' 199'7 coun-
try blues project, "National Steel," 
not available outside Canada, has 
sold 39,000 units here, says Hig-
gins. LARRY LeBLANC 
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SINGLES 
YUUWAKU GLAY PLATINUM 
SOUL LOVE GLAY PLATINUM 
TAISETSU SMAP VICTOR 

TIMING BLACK BISCUITS BMG JAPAN 
JET COASTER ROMANCE KINKI KIDS JOHNNY'S 

ENTERTAINMENT 

HEART/YOU MASAHARU FUKUYAMA BMG JAPAN 

LUNA SEA STORM UNIVERSAL VICTOR 

NAGAI AIDA KIRORO VICTOR 
NOSTALGIA NANASE ALKAWA comic EDGE 

GET DOWN YAEN AVEX TRAC 

WING RINA CHINEN SONY 

WITH-YOU LA'CRYMA CHRISTI POLYDOR 

SAMAYOERU A01 DANGAN B'Z ROOMS RECORDS 
DIVE TO BLUE 12ARC-EN-CIEL KI/OON/SONY 

LOVE IS ALIVE SHAZNA Imo JAPAN 

TSUTSUMIKUMO YONI MISIA Elmo JAPAN 
SENKOH—HIKARI—NO VEIL MAX AVEX TRAX 
ROCKET DIVE HIDE WITH SPREAD BEAVER unt 

VERSAL VICTOR 

GOKIGEN DORI SOPHIA tors FACTORY 

MARIA KUROYUME TOSHIBA-EMI 

ALBUMS 
SPEED RISE Tors FACTORY 

EVERY LITTLE THING TIME TO DESTINATION AVEX 
TRAY 

MAYO OKAMOTO HELLO TOKUMA JAPAN 

SOUNDTRACK TITANIC SONY CLASSICAL 
U A AMETORA VICTOR 
GLOBE LOVE AGAIN AVEX TRAIT 

LENNY KRAVITZ 5 TOSHIBA-EMI 
THE HIGH LOWS LOBSTER Furry 

PUFFY JET CD EPIC/SONY 

NORIYUKI MAKIHARA SMILING Ill—THE BEST OF 

NORIYUKI MAKIHARA WARNER MUSIC JAPAN 

TOMOYASU HOTEI SUPERSONIC GENERATION 

TOSHIBA-EMI 

SEIKO MATSUDA FOREVER MERCURY MUSIC 
BONNIE PINK EVIL AND FLOWERS PONY CANYON 

SOUNDTRACK MORE ate JAPAN 
SPITZ FAKE FAR POLYDOR 

GLAY REVIEW—THE BEST OF GLAY PLATINUM 

CELINE DION LET'S TALK ABOUT LOVE EPIC/SONY 

BOOWY THIS BOOWY TOSHIBA-EMI 
DEEN DEEN SINGLES +1 B-GRAM 

VARIOUS ARTISTS SUKURA TAISEN & KAYOU ZEN-

SYUU MARVEROUS ENTERTAINMENT 
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SINGLES 
EIN SCHWEIN NAMENS MAENNER DIE AERZTE 

MOTOR MUSIC 

OUT OF THE DARK FALCO EMI 

STAND BY ME 4 THE CAUSE RCA 
MY HEART WILL GO ON CELINE DION COLUMBIA 
YOU'RE MY HEART, YOU'RE MY SOUL MODERN 
TALKING ARIOLA 

HIGH THE LIGHTHOUSE FAMILY POLYDOR 
WANNABE YOUR LOVER YOUNG DEENAY WEA 
REMEMBER THE TIME NANA MOTOR MUSIC 
SUPER SONIC MUSIC INSTRUCTOR EASTWEST 
ALANE WES EPIC 

COSE DELLA VITA/CAN'T STOP THINKING ABOUT 
YOU EROS RAMAZZOTTI & TINA TURNER ARIOLA 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
TABULA RASA MELLOWBAG & FREUNDESKREIS 
DOWNBEAT/WEA 

WHEN THE RAIN BEGINS TO FALL PAPPA BEAR 
UNIVERSAL 

WITHOUT YOU SQEEZER EMI 

FROZEN MADONNA MAVERICK/WEA 
GUILDO HAT EUCH LIEB! GUILDO HORN & DIE 
ORTHOP 

LAURA NON C'E' NEK WEA 
THE FINAL PHIL FULDNER ARIOLA 
TURN IT UP BUSTA RHYMES EASTWEST 

ALBUMS 
MODERN TALKING BACK FOR GOOD ARIOLA 
HERBERT GROENEMEYER BLEIBT ALLES ANDERS 
EMI 

FALCO OUT OF THE DARK (INTO THE LIGHT) EMI 

SOUNDTRACK TITANIC SONY CLASSICAL 
MADONNA RAY OF LIGHT MAVERICKANEA 
EROS RAMAZZOTTI EROS ARIOLA 
GUILDO HORN & DIE ORTHOP DANKE! EMI 

D.J. BOBO MAGIC EAMS 
THE LIGHTHOUSE FAMILY POSTCARDS FROM 
HEAVEN POLYDOR 

MASSIVE ATTACK MEZZANINE VIRGIN 

CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 
ROSENSTOLZ ALLES GUTE POLYDOR 
TORI AMOS FROM THE CHOIRGIRL HOTEL EAST-

WEST 

PETER MAFFAY BEGEGNUNGEN ARIOLA 

SOUNDTRACK JACKIE BROWN WEA 
PUR MAECHTIG VIEL THEATER INTERCORD 
ERIC CLAPTON PILGRIM oucemta 
SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
GUANO APES PROUD LIKE A GOD ARIOLA 
WOLFGANG PETRY ALLES ARIOLA 
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SINGLES 
UNDER THE BRIDGE ALL SAINTS LONDON 
TURN BACK TIME AQUA UNIVERSAL 

FEEL IT THE TAMPERER FEATURING MAYA PEPPER 
LAST THING ON MY MIND STEPS Javc 

GONE TILL NOVEMBER WYCLEF JEAN RUFF 
HOUSE/COLUMBIA 

LIFE AIN'T EASY CLEOPATRA WEA 
TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
DREAMS THE CORRS LAVA/ATLANTIC 

RAY OF LIGHT MADONNA MAVERICK/WEA 
SAY YOU LOVE ME SIMPLY RED EASTWEST 
DANCE THE NIGHT AWAY THE MAVERICKS MCA 
HOW DO I LIVE LEANN RIMES CUREVHIT LABEL 
ALL THAT I NEED BOYZONE POLYDOR 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
SMILE COMMUNICATIONS 

YOU THINK YOU OWN ME HINDA HICKS ISLAND 
TURN IT UP (REMIX)/FIRE IT UP BUSTA RHYMES 

ALEKTRA 
ART WILL GO ON CELINE DION EPIC 

TEARDROP MASSIVE ATTACK CICA 
LA PRIMAVERA SASH! MULTIPLY 

JUNGLE BROTHER JUNGLE BROTHERS 
CFFSIREET-52 

ALBUMS 
VARIOUS ARTISTS NOW THAT'S WHAT I CALL 
MUSIC! 39 EMINIRGIN/POLYGRAM 

MASSIVE ATTACK MEZZANINE CIRCANIRGIN 
CATATONIA INTERNATIONAL VELVET BLANCO y 
NEGRO 

MADONNA RAY OF LIGHT MAVERICK/WEA 
VARIOUS ARTISTS TOP OF THE POPS SUMMER 
'98 VARIOUS ARTISTS 

ROBBIE WILLIAMS LIFE THRU A LENS CHRYSALIS 
TORI AMOS FROM THE CHOIRGIRL HOTEL 
AT I ANTIC EASTWEST 

ALL SAINTS ALL SAINTS LONDON 
VARIOUS ARTISTS THE BEST CLUB ANTHEMS 
. . . EVER! 3 VIRGIN/EMI 
THE VERVE URBAN HYMNS HUT/VIRGIN 

JAMES THE BEST OF FONTANA/MERCURY 

CELINE DION LET'S TALK ABOUT LOVE EPIC 

THE MAVERICKS TRAMPOLINE UNIVERSAL 
THE CORRS TALK ON CORNERS LAVA/ATLANTIC 

VARIOUS ARTISTS CLUB HITS '98 TELSTAR 

VARIOUS ARTISTS KISS GARAGE '98 POLYGRAM Tv 
JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 

THE DRUNK) COLUMBIA 

DANDY WARHOLS COME DOWN PARLOPHONE 
SAINT ETIENNE GOOD HUMOR CREATION 
ASIAN DUB FOUNDATION RAFI'S REVENGE LON-

DON 
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SINGLES 
LA COPA DE LA VIDA RICKY MARTIN TRISTAR 

MY HEART WILL GO ON/THE REASON CELINE 
DION COLUMBIA 

LA TRIBU DE DANA MAMAU POLYDOR 

EVERYTHING'S GONNA BE ALRIGHT SWEET BOX 
RCA 

FROZEN MADONNA MAVERICK/WEA 
TOGETHER AGAIN JANET JACKSON VIRGIN 

ANGELS ROBBIE WILLIAMS EMI 
NEVER EVER ALL SAINTS BARCLAY/POLYGRAM 
VIVO PER LEI ANDREA BOCELLI & HELENE 
SEGARA POLYDOR 

MON PAPA A MOI EST UN GANGSTER STOMY 
BUGSY COLUMBIA 

DIABLO 666 PANIC RECORDS/POLYGRAM 
STOP SPICE GIRLS VIRGIN 
TORN NATALIE IMBRUGLIA RCA 

TELLEMENT N' BRICK FAUDEL MERCURY 
HUMANA LARA FABIAN POLYDOR 

LA FIESTA PATRICK SEBASTIEN POLYDOR 

FEEL IT THE TAMPERER FEATURING MAYA SCOR-
PIO/POLYGRAM 

TON INVITATION LOUISE ATTAQUE 
ATMOSPHERIOUE/SONY 

DON'T SAY GOODBYE 2 BE 3 EMI 
EMMENE MOI ALLAN THEO EMI 

ALBUMS 
PASCAL OBISPO LIVE 98 EPIC 

SUPREME NTM SUPREME NTM EPIC 
LOUISE ATTAQUE LOUISE ATTAQUE ATMOS-
PHE RIOUE SONY 

SOUNDTRACK TITANIC SONY CLASSICAL 
LARA FABIAN PURE POLYDOR 
JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 
THE DRUNK) Sony 

CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 

MASSIVE ATTACK MEZZANINE DELABEL/VIRGIN 
SOUNDTRACK TAXI SMALL/SONY 

FLORENT PAGNY SAVOIR AIMER MERCURY 
VARIOUS ARTISTS COUPE DU MONDE: L'ALBUM 
OFFICIEL VERSAILLES/SONY 

MADONNA RAY OF LIGHT MAVERICIVWEA 
PUCCINO OXMO OPERA PUCCINO DELABELNIRGIN 
MANU CHAO CLANDESTINO VIRGIN 
SOUNDTRACK JACKIE BROWN MAVERICK/WEA 
I AM L'ECOLE DU MICRO D'ARGENT DELABEUVIRGIN 
ERA ERA MERCURY 
ANDREA BOCELLI ARIA—THE OPERA ALBUM 
POLYDOR 

2 BE 3 ALBUM 98 EMI 

JANET JACKSON THE VELVET ROPE VIRGIN 

CANADA (SoundScan) 05/23/98 NETHERLANDS (Stichting Mega Top 100) 05/16/98 AUSTRALIA (ARIA) 05/24/98 ITALY (Musica e Disch(/FIMI) 05/11/98 
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SINGLES 
CANDLE IN THE WIND 1997/SOMETHING ABOUT 
THE WAY YOU LOOK TONIGHT ELTON JOHN MER-

CURY 

YOU'RE STILL THE ONE SHANIA TWAIN MERCURY 
BANG ON PROPELLERHEADS DREAMWORKS 
TOO CLOSE NEXT ARISTA 

FROZEN MADONNA WARNER BROS. 
ALL 1 HAVE TO GIVE BACKSTREET BOYS JIVE/ZOMBA 
I'LL BE THERE FOR YOU THE MOFFATTS MERCURY 
I WANT YOU BACK 'N SYNC RCA 

GONE TILL NOVEMBER WYCLEF JEAN cowman 
BROKEN BONES LOVE INC. BMG 
TURN IT UP (REMIX)/FIRE IT UP BUSTA RHYMES 
ELE KT RAZE ES 

IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
SMILE 

2ND ROUND KA. CANIBUS unavErrsnL 

ROMEO AND JULIET SYLK-E. FYNE FEATURING 
CHILL RCA 

IF I COULD JOEE POPULAR 
DEJA VU [UPTOWN BABY] LORD TARIQ & PETER 
GUNZ COLUMBIA 

ANYTIME BRIAN MCKNIGHT MOTOWN 
WISHLIST PEARL JAM EPIC 

MY HEART WILL GO ON CELINE DION EPIC 

IMAGINATION TAM IA OWEST/WARNER BROS 

ALBUMS 
VARIOUS ARTISTS NOW! 3 now 
VARIOUS ARTISTS HIT ZONE 4 eri. 

SOUNDTRACK TITANIC SONY CLASSICAL 
SOUNDTRACK CITY OF ANGELS WARNER 
CELINE DION LETS TALK ABOUT LOVE EPIC 

SPICE GIRLS SPICEWORLD VIRGIN 
VONDA SHEPARD SONGS FROM ALLY MCBEAL EPIC 
VARIOUS ARTISTS LILITH FAIR: A CELEBRATION 
OF WOMEN IN MUSIC no-rwEnK 
SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
TORI AMOS FROM THE CHOIRGIRL HOTEL ATLANTIC 
ANDREA BOCELLI ROMANZA PHILIPS/POLYGRAM 

SHANIA TWAIN COME ON OVER MERCURY 
DAVE MATTHEWS BAND BEFORE THESE CROWD-
ED STREETS RCA 

NATALIE IMBRUGLIA LEFT OF THE MIDDLE RCA 

SOUNDTRACK BULWORTH INTERSCOPE 

VARIOUS ARTISTS BIG SHINY TUNES 2 WCU/WARN-
ER 

SARAH MCLACHLAN SURFACING NETTWERK 
LEANN RIMES SITTIN' ON TOP OF THE WORLD 

CURB 

AQUA AQUARIUM UNIVERSAL 
MADONNA RAY OF LIGHT WARNER BROS 
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SINGLES 
ALL MY LIFE K-CI & JOJO UNIVERSAL 

MY HEART WILL GO ON CELINE DION COLUMBIA 
COMING HOME ROMEO DURECO 
AFSCHEID VOLUMIA! emc 
I'LL SAY GOODBYE TOTAL TOUCH BUG 
SAY WHAT YOU WANT TEXAS FEATURING WU-

TANG CLAN MERCURY 

FORMULA DJ VISAGE EMI 

TURN IT UP/FIRE IT UP BUSTA RHYMES WARNER 
MUSIC 

TRULY MADLY DEEPLY SAVAGE GARDEN cowmem 
FEEL IT THE TAMPERER FEATURING MAYA 
ZOMBNROUGH TRADE 

UP AND DOWN VENGABOYS ZOMBNROUGH TRADE 
HIGH THE LIGHTHOUSE FAMILY POLYDOR 
NO, NO, NO DESTINY'S CHILD COLUMBIA 
HET LAND VAN MIJN DROMEN JANTJE SMIT MER-
CURY 

FOLLOW THE LEADER THE SOCA BOYS RED BULLET 

FROZEN MADONNA MAVERICKANARNER 
I WANT YOU TO WANT ME SOLID HARMONIE 
ZOMBA/ROUGH TRADE 

UNDER THE BRIDGE ALL SAINTS MERCURY 
YOU'RE STILL THE ONE SHANIA TWAIN MERCURY 

STOP SPICE GIRLS VIRGIN 

ALBUMS 
MADONNA RAY OF LIGHT MAVERICK/WARNER 
EMMA SHAPPLIN CARMINE MEO EMI 
CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 

ANOUK TOGETHER ALONE onto music 
SOUNDTRACK TITANIC SONY CLASSICAL 
FRANS BAUER WAT IK JE ZEGGEN WIL KOCH 
SOLID HARMONIE SOLID HARMONIE ZOMBA/ROUGH 
TRADE 

CLOSE II YOU CLOSER EPIC 

DE KAST NOORDERZON CNR MUSIC 
EROS RAMAZZOTTI EROS BMG 

CLIFF RICHARD 40 YEARS OF HITS IN HOLLAND 
EMI 

ERYKAH BADU LIVE UNIVERSAL 
VOLUMIA! VOLUMIA! emc 
K'S CHOICE COCOON CRASH DOUBLET/sow 

BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL 
CLUB MUNICH 

GOLDEN EARRING THE COMPLETE NAKED TRUTH 
SONY MUSIC 

SPICE GIRLS SPICEWORLD VIRGIN 
ERA ERA MERCURY 

MASSIVE ATTACK MEZZANINE VIRGIN 
WIBI SOERJADI PLAYS CHOPIN PHILIPS 
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SINGLES 
YOU'RE STILL THE ONE SHANIA TWAIN 
MERCURY/POLYGRAM 

NEVER EVER ALL SAINTS LONDON/POLYGRAM 

MY HEART WILL GO ON (CLUB MIXES) CELINE 
DION EPIC/SONY 

5,6,7,8 STEPS Jivc/musrinoowsorry 

ALL MY LIFE K-Cl & JOJO UNIVERSAL 
SECOND SOLUTION/PRISONER OF SOCIETY THE 
LIVING END mos 

YOU MAKE ME WANNA ... USHER emc 
BIG MISTAKE NATALIE IMBRUGLIA emc 
STOP SPICE GIRLS VIRGIN 

ALL 1 HAVE TO GIVE BACKSTREET BOYS JIVE/MUSH-

ROOM/SONY 

MARIA RICKY MARTIN COLUMBIA/SONY 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
MDS 

LOLLIPOP AQUA UNIVERSAL 
CHERISH PAPPA BEAR FEATURING VAN DER 
TOORN UNIVERSAL 

THE IMPRESSION THAT I GET THE MIGHTY 
MIGHTY BOSSTONES MERCURY/POLYGRAM 

THE UNFORGIVEN II METALLICA VERTIGO/POLYGRAM 
NOW 1 CAN DANCE TINA ARENA COLUMBIA/SONY 
CRY THE MAVIS'S WHITE/MUSHROOM/SONY 
SEX AND CANDY MARCY PLAYGROUND EMI 

GOTTA BE ... MOVIN' ON UP PM. DAWN FEA-
TURING KY-MANI V2/SONY 

ALBUMS 
JEFF BUCKLEY SKETCHES (FOR MY SWEETHEART, 
THE DRUNK ) COLUMBIA/SONY 

SOUNDTRACK TITANIC SONY CLASSICAL 
SOUNDTRACK THE WEDDING SINGER WENWARNER 
MATCHBOX 20 YOURSELF OR SOMEONE LIKE YOU 
EASTWEST/WARNER 

MICHAEL CRAWFORD ON EAGLE'S WINGS EAST-

WEST/WARNER 

CELINE DION LET'S TALK ABOUT LOVE EPIC/SONY 

BACKSTREET BOYS BACKSTREET'S BACK 
JIVE/MUSHROOM/SONY 

SHANIA TWAIN COME ON OVER MERCURY/POLYGRAM 
MASSIVE ATTACK MEZZANINE VIRGIN 

ALL SAINTS ALL SAINTS LONDON/POLYGRAM 
MADONNA RAY OF LIGHT MAVERICIQWENWARNER 
SPICE GIRLS SPICEWORLD VIRGIN 
AQUA AQUARIUM UNIVERSAL 
NATALIE IMBRUGLIA LEFT OF THE MIDDLE BMG 
REBA MCENTIRE MOMENTS & MEMORIES MCNUNI-
VERSAL 

SOUNDTRACK BLUES BROTHERS 2000 mcnnati-
VERSAL 

THE VERVE URBAN HYMNS HUT/VIRGIN 
SOUNDTRACK GREASE POLYDOR/POLYGRAM 
VARIOUS ARTISTS GEORGE MARTIN—IN MY LIFE 
LIBERATION/SONY 

THE CORRS TALK ON CORNERS EASTWEST/WARNER 
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SINGLES 
HORNY '98 MOUSSE T EDEUCLUBTOOLS 

RESTLESS NEJA NEW musewP 

LA COPA DE LA VIDA RICKY MARTIN COLUMBIA - 

GIMME LOVE ALEXIA DANCE POOUSONY  

RAY OF LIGHT MADONNA WEA 

MY HEART WILL GO ON CELINE DION COLUMBIA 

LARARARI ... (CANZONE FELICE) SANTOS & 

SABINO EXPANDED/MANTRA 

NO TENGO DINERO LOS UMBRELLOS vinorwrimc 

ACIDA PROZAC+ EMI 

HIGH THE LIGHTHOUSE FAMILY POLYDOR 

FROZEN MADONNA WEA 

MY OH MY AQUA UNIVERSAL/MCA 

WHERE YOU ARE RAHSAAN PATTERSON UNIVERSAL 

IT'S LOVE GAYA' Ji-O/GLOBAL NET 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 

FEEL IT THE TAMPERER FEATURING MAYA TIME 

GIVE ME LOVE DJ DADO FEATURING MICHELLE 

WEEKS TIME 

EL PAM PAM CECILIA GAYLE NEW MUSIC/MEET 

BANDOLERO PARADISIO DO IT YOURSELF 

SUPERSTAR NOVY VS. ENIAC emo RICORDI 

ALBUMS 
VASCO ROSSI CANZONI PER ME EMI 

PINO DANIELE YES I KNOW MY WAY CGDIEASTWEST 
RENATO ZERO AMORE DOPO AMORE FONOPOLVSONY 

SAVAGE GARDEN SAVAGE GARDEN cowmen% 

CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 

MASSIVE ATTACK MEZZANINE VIRGIN 

MADONNA RAY OF LIGHT MAVERICK/WARNER 

BROSIWEA 

RICKY MARTIN VUELVE COLUMBIA 

ERIC CLAPTON PILGRIM DUCK/WARNER BROS. 

BACKSTREET BOYS BACKSTREET'S BACK JIVE/VIR-

GIN 

AQUA AQUARIUM UNIVERSAL 

THE LIGHTHOUSE FAMILY POSTCARDS FROM 

HEAVEN POLYDOR 

MORCHEE8A BIG CALM CHINA RECORDS/WARNER 

IVANO FOSSATI GREATEST HITS COLUMBIA 

SOUNDTRACK TITANIC SONY CLASSICAL 

ANOUK TOGETHER ALONE BMG ENTERTAINMENT 

NEFFA 107 ELEMENTI BLACKOUT/POLYGRAM 

PROZAC+ ACIDOACIDA EMI 

FRANCESCO GUCCINI GUCCINI UVE COLLECTION 

EMI 

NATALIE IMBRUGLIA LEFT OF THE MIDDLE 

RCA/BMG 

Hits Of The World is compiled at Billboard/London by Dominic Pride and Alison Smith. Contact 44-171-323-6686, fax 44-171-323-2314/2316. NEW = New Entry RE = Re-Entry 
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SINGLES 
MY HEART WILL GO ON CELINE DION EPIC./COLUM- 

BIA 

LA COPA DE LA VIDA RICKY MARTIN TRISTAWCOLUM-
RIA 

TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
FROZEN MADONNA HAvEmckamenmarrEn 
FEEL IT THE TAMPERER FEATURING MAYA TIME 
EIN SCHWEIN NAMENS MAENNER DIE AERTZE 
HOT ACTION/MOTOR 

UNDER THE BRIDGE/LADY MARMALADE ALL 
SAINTS LONDON 
OUT OF THE DARK FALCO EMI 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
PROFILE 

HIGH LIGHTHOUSE FAMILY POLYDOWWILDCARD 

ALBUMS 
MASSIVE ATTACK MEZZANINE CIRCA/VIRGIN 
MADONNA RAY OF LIGHT MAVERICK/SIRE/WARNER 
SOUNDTRACK TITANIC SONY CLASSICAL 
CELINE DION LET'S TALK ABOUT LOVE EPIC/COLUM- 
MA 

SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 
MODERN TALKING BACK FOR GOOD HANSNBMG 
HERBERT GRONEMEYER BLEIBT ALLES ANDERS 
ELECT ROLA 

TORI AMOS FROM THE CHOIRGIRL HOTEL EAST-
WEST 

AQUA AQUARIUM UNIVERSAL 

ERIC CLAPTON PILGRIM DUCK/REPRISE/WARNER 
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SINGLES 
RAY OF LIGHT MADONNA WENGINGER 
MY HEART WILL GO ON CELINE DION COLUMBIA 
LA COPA DE LA VIDA RICKY MARTIN COLUMBIA/SIN-
GER 

TORN NATALIE IMBRUGLIA RCA 
FROZEN MADONNA MAVERICK/WARNER 
DR. JONES AQUA UNIVERSAL 
BIG MISTAKE NATALIE IMBRUGLIA RCA 
Y TU.. . NO BAILAS? CORO RAYA REAL PASARELA 
WALKIN' ON THE SUN SMASH MOUTH UNIVERSAL 

EL CLUB DE LOS HUMILDES MECANO AMOLA 

ALBUMS 
LUIS MIGUEL ROMANCES WARNER MUSIC 
MECANO ANA, JOSE, NACHO ARIOLA 
RICKY MARTIN VUELVE COLUMBIA 
LUIS MIGUEL TODOS LOS ROMANCES WARNER 
MUSIC 

ALEJANDRO SANZ MAS WARNER MUSIC 
SOUNDTRACK TITANIC SONY CLASSICAL 
ROCIO JURADO CON MIS CINCO SENTIDOS coLum-
DIA 

CELINE DION LET'S TALK ABOUT LOVE COLUMBIA 
MONICA NARANJO PALABRA DE MUJER EPIC 
MIGUEL BOSE ONCE MANERAS DE PONERSE EL 
SOMBRERO WARNER MUSIC 

MALAYSIA (RIM) 05/12/98 HONG KONG (IFPI Hong Kong Group) 05/03/98 
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ALBUMS 

VARIOUS ARTISTS NOW 4 EMI 

THE CORRS TALK ON CORNERS WARNER MUSIC 

CELINE DION LET'S TALK ABOUT LOVE SONY MUSIC 

VARIOUS ARTISTS GERGASI WARNER MUSIC 

VARIOUS ARTISTS MAX 3 WARNER MUSIC 

SOUNDTRACK TITANIC SONY CLASSICAL 

SAVAGE GARDEN ASIAN TOUR PACKAGE SONY 

MUSIC 

SALEEM MAAF WARNER MUSIC 

SPOON SPOON LIFE RECORDS 

LIANA ZAIN BEST OF ZIANA ZAIN Elmo mum 
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ALBUMS 
GALLEN LO SECRET OF THE HEART NICE TRACK 
KELLY CHAN LOVER'S CONCERTO GO EAST 
LESLIE CHEUNG PRINTEMPS ROCK 
JORDAN CHAN I'LL WASH AWAY YOUR BLUES BMG 
RONALD CHENG TIME, PLACE AND FACES POLY-
GRAM 

ANTHONY WONG/JAN LAMB MUSIC IN LIFE VOL 
2 GO EAST 
LEON LAI YEARNING POLYGRAM 
EDMOND LEUNG EDMOND 003—SPARKS CAPITAL 
ARTISTS 

A-MEI CHANG MUI LIK SI SHE 1998 CHANG HUI 
MUI VAN CHANG HUI TI GIAN XIAN TING BAN (El 

DANIEL CHAN DANIEL CHAN/AVCD POLYGRAM 

IRELAND (IRMA/Chart-Track) 05/30/98 BELGIUM (Promuvi) 05/15/98 
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SINGLES 
ALL THAT I NEED BOYZONE POLYDOR 
THE PIANO MAN VARIOUS ARTISTS souo 
TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 
IT'S LIKE THAT RUN-D.M.C. VS. JASON NEVINS 
SMILE COMMUNICATIONS 

MY HEART WILL GO ON CELINE DION EPIC 

TURN IT UP (REMIX)/FIRE IT UP BUSTA RHYMES 
ELEKTRA 

YOU'RE STILL THE ONE SHANIA TWAIN MERCURY 
FEEL IT THE TAMPERER FEATURING MAYA PEPPER 
UNDER THE BRIDGE ALL SAINTS LONDON 
MEET HER AT THE LOVE PARADE DA HOOL MANI- 
PESTO 

ALBUMS 
VARIOUS ARTISTS NOW THAT'S WHAT I CALL 
MUSIC! 39 EMVVIRGIWPOLYGRAM 
MASSIVE ATTACK MEZZANINE CIRCA 
SOUNDTRACK TITANIC SONY CLASSICAL 
THE VERVE URBAN HYMNS HUTAARGIN 
THE CORRS TALK ON CORNERS LAVA/ATLANTIC 

CELINE DION LET'S TALK ABOUT LOVE EPIC 

THE MAVERICKS TRAMPOLINE UNIVERSAL 
SOUNDTRACK THE FULL MONTY RCA VICTOR 
VARIOUS ARTISTS NEW HITS '98 
WARNER/GLOBAL/SONY 

TRACY CHAPMAN TRACY CHAPMAN ELEecraa 
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SINGLES 
FORMULA DJ VISAGE ANTLER-SUBWAY/EMI 
MY HEART WILL GO ON CELINE DION °amnia 
SPREAD THE WORD AROUND FIOCCO 
OUTLINE/ANTLER-SUBWAY/EMI 

CASANOVA ULTIMATE KAOS POLYDOR 
LA COPA DE LA VIDA RICKY MARTIN COLUMBIA 
LAST THING ON MY MIND STEPS ZOMBA/ROUGH 
TRADE 

DIS OUI MELANIE COHL AMC/EMI 
JE ME SOUVIENS MARIANNE MOLINA AMC/EMI 
TRULY MADLY DEEPLY SAVAGE GARDEN COLUMBIA 

WHEN THE LIGHTS GO OUT FIVE RCNBMG-ARIOLA 

ALBUMS 
SOUNDTRACK TITANIC SONY CLASSICAL 
MADONNA RAY OF LIGHT MAVERICK/WARNER BROS. 
MAURANE I2UN POUR L'AUTRE POLYDOR 
CELINE DION LET'S TALK ABOUT LOVE cowstevi 
ANDREA BOCELLI ARIA—THE OPERA ALBUM 
PHILIPS CLASSICS 

K'S CHOICE COCOON CRASH DOUBLE T/SONY 
AQUA AQUARIUM UNIVERSAL 

MASSIVE ATTACK MEZZANINE CIRCA/VIRGIN 
EMMA SHAPPLIN CARMINE MEO EMI 
SPICE GIRLS SPICEWORLD VIRGIN 

AUSTRIA (Austrian IFPI/Austria Top 40) 05/12/98 SWITZERLAND (Media Control Switzerland) 05/17/98 

7185 
WEEK 

1 

2 
3 
4 

5 
6 
7 
8 

9 
10 

1 
2 

3 
4 
5 
6 
7 
8 
9 
10 

LAST 
WEEK 

5 

7 
1 
2 

3 
4 
6 
8 

9 
NEW 

2 
1 

3 
4 

NEW 
9 
7 
10 
5 
6 

SINGLES 
EIN SCHWEIN NAMENS MAENNER DIE AERZTE 
POLYGRAM 

NO TENGO DINERO LOS UMBRELLOS VIRGIN 

ALANE WES SONY 
YOU'RE MY HEART, YOU'RE MY SOUL MODERN 
TALKING BMG 
TRULY MADLY DEEPLY SAVAGE GARDEN saw 
OUT OF THE DARK FALCO EMI 
MY HEART WILL GO ON CELINE DION SONY 
WHEN THE RAIN BEGINS TO FALL PAPPA BEAR 
UNIVERSAL 

NEVER EVER ALL SAINTS POLYGRAM 
OPEN YOUR EYES GUANO APES BMG 

ALBUMS 
MODERN TALKING BACK FOR GOOD BMG 
HERBERT GROENEMEYER BLEIBT ALLES ANDERS 
EMI 

MASSIVE ATTACK MEZZANINE VIRGIN 

AUSTRIA 3 AUSTRIA 3 Biro 
NEK LEI GLI AMICI E'TUTTO IL RESTO WARNER 
CELINE DION LET'S TALK ABOUT LOVE SONY 
FALCO OUT OF THE DARK (INTO THE LIGHT) Elm 
TWO IN ONE NOW & FOREVER EMI 

SOUNDTRACK TITANIC SONY CLASSICAL 
MADONNA RAY OF LIGHT MAVERICK/WARNER 

MIS 
%IMMIX 

1 
2 

3 
4 
5 
6 

7 

8 
9 
10 

1 
2 
3 

4 
5 
6 
7 
8 
9 
10 

LAST 

1 
3 

5 
2 
4 
6 

7 

NEW 
8 

NEW 

1 
2 
4 

3 
5 
6 
7 
8 
10 
9 

SINGLES 
MY HEART WILL GO ON CELINE DION SONY 
EIN SCHWEIN NAMENS MAENNER DIE AERZTE 
POLYGRAM 

OUT OF THE DARK FALCO EMI 

HIGH LIGHTHOUSE FAMILY POLYGRAM 
FROZEN MADONNA MAVERICK/WARNER 
YOU'RE MY HEART, YOU'RE MY SOUL MODERN 
TALKING emo 
TABULA RASA MELLOWBAG & FREUNDESKREIS 
WARNER 

STAND BY ME 4 THE CAUSE BMG 
TRULY MADLY DEEPLY SAVAGE GARDEN SONY 
LA COPA DE LA VIDA RICKY MARTIN COLUMBIA 

ALBUMS 
DJ BOBO MAGIC (»AS 
MODERN TALKING BACK FOR GOOD Brao 
HERBERT GROENEMEYER BLEIBT ALLES ANDERS 
EMI 

MADONNA RAY OF LIGHT MAVERICK/WARNER 
SOUNDTRACK TITANIC SONY CLASSICAL 
CELINE DION LET'S TALK ABOUT LOVE sorry 
FALCO OUT OF THE DARK (INTO THE LIGHT) EMI 

SAVAGE GARDEN SAVAGE GARDEN SONY 
MASSIVE ATTACK MEZZANINE VIRGIN 
RICKY MARTIN VUELVE SONY 

GLOBAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

U.K.: One British act strongly tipped for a global breakthrough is WEA U.K.'s Cleopa-
tra, whose third single, "Life Ain't Easy," enters the official singles chart at No. 4 the 
week of May 11. Madonna's label, Maverick, has picked up the Manchester teen-girl 
threesome's R&B/pop debut album, "Comin' Atcha!," for a June 30 release in the U.S. 
The group's infectious first single, "Cleopatra's Theme," sold 200,000 copies in the U.K. 
alone, according to WEA U.K., which is trying to reconcile European, American, and 
British media's demands for Cleo (15), Yonah (13), and Zainam (17). DOMINIC PRIDE 

SINGAPORE: "Electronation—Our Definition Of Dance" is the first compilation surveying the 
growing number of techno acts here. From established hitmakers such as Club E to new-
comers Quadmix and Liquid, "Electronation's" 12 tracks from 10 acts document the diver-
sity of the scene here. Released in mid-May on new independent label Doggie Bone Records, 
the album will be distributed by Music Street (also the distributor of Avex Trax) in Singa-
pore and Malaysia. Says Leonard Tan of the techno act Equatorial, who compiled the album, 
"Since Pony Canyon closed in Singapore, it seemed bleak for local musicians who wanted to 
get recorded. PHILIP CHEAH 

JAPAN: One of Japan's biggest-selling acts, pop trio Dreams Come True, will release its first 
U.S. album July 28 on Virgin Records America. The album, 
"Sing Or Die—Worldwide Version," will feature English-lan-
guage versions of all the tracks on the album's Japanese ver-
sion, released last November on Toshiba-EMI's D.C.T./Virgin. 
The songs were translated into English by band vocalist Miwa 
Yoshida. The band, which last August shocked the Japanese 
music industry by moving from longtime label Sony Records 
to Virgin, will do a promotional tour of the U.S. this summer. 
"Sing Or Die—Worldwide Version" will also be released in 
other territories, including Canada, Malaysia, Singapore, the U.K., Germany, and Sweden. It 
will appear in Japan, with two bonus tracks. STEVE McCLURE 

AUSTRALIA: Savage Garden (Roadshow/Warner) and Leonardo's Bride (Mushroom/Sony) 
were the big winners at this year's Australasian Performing Right Assn.'s (APRA) Music 
Awards, held May 11 at Sydney's Regent Ballroom. Savage Garden's Darren Hayes and 
Daniel Jones were named songwriters of the year, while their "I Want You" was certified 
most performed Australian work overseas. Young Melbourne band Leonardo's Bride was the 
surprise of the evening, when its hit "Even When I'm Sleeping," written by guitarist Dean 
Manning, was named song of the year, voted by 11,000 APRA members. The song was also 
named most performed Australian work. More than 500 songwriters and publishers attend-
ed the ceremony. The most performed awards were based on broadcast statistics and rele-
vant charts compiled by the Australian Record Industry Assn. CHRISTIE ELIEZER 

U.K.: Beenie Man is spearheading the 1998 reggae assault on the U.K. 
mainstream, ahead of other indie-signed conscious artists like Sizzla and 
Anthony B. Beenie follows up his March top 10 hit "Who Am I" with the 
Sly & Robbie-produced "Foundation," out May 31, taken from his "Many 
Moods Of Moses" album on Jetstar. In addition to a sellout U.K. tour in 
early May and several TV and radio appearances, Beenie was a guest speak-
er at a University of Westminster seminar, where he told the students, "I 
respect Bob Marley to the max. But the press must know that I'm trying 
to surpass Bob Marley. I'm trying because we have to take reggae up to the top." Kwmal 

BALKANS: Composer Goran Bregovic is being recognized beyond his fan base in the Balka-
ns and Greece. On April 14, Mercury France released "Ederlezi," a collection of the Sara-
jevo-born composer's film scores, including "Underground," "Arizona Dream," and "Time 
Of The Gypsies." It features collaborations with Iggy Pop, Cesaria Evora, and Scott Walk-
er and has also been released throughout Europe. Some of those tracks are also featured 
on the Plaza Muzik/PolyGram Turkey/Raks album "Dugun Ve Cenaze" (Weddings And 
Funerals), a collaboration with Turkey's "queen of pop" Sezen Aksu, which according to the 
label has sold more than 400,000 units in Turkey. That album includes "Erkekler" (Men), Bre-
govic's composition for the closing ceremony of celebrations ending Greek city Salonika's 
year as European Cultural Capital in 1997. PolyGram France will release that album June 
1. Bregovic also wrote the music for Greek star George Dalaras' latest Minos-EMI album, 
"Thessaloniki—Yannena With Two Canvas Shoes," released throughout Europe by EMI 
(Global Music Pulse, Billboard, May 16). ADRIAN HIGGS AND DOMINIC PRIDE 

NETHERLANDS: Bloem (Flower), one of Holland's most sought-after new 
artists, has signed to Columbia. "It hasn't exactly been a bidding war, but 
it has been hectic all the same," reports Bloem's manager, Manon Koers 
of Haarlem-based Off the Record management "With difficult music like 
this, you need somebody with understanding," referring to Columbia A&R 
manager Gino Moerman. Nineteen-year-old Bloom, often compared to 
Icelandic siren Bjork, is in London recording her debut album, scheduled 
for release in September. 

DREAMS COME TRUE 

BEENIE MAN 

ROBBERT TILLE 
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Music Fans Get Early Taste Of Hi Del 
CineMuse Previews Technology With Museum Presentations 
BY STEVE TRAIMAN 
NEW YOII,K—With high-definition 
TV programming due to start later 
this year on a limited basis, Hi Def 
programming of jazz, blues, reggae, 
folk, classical, and opera music—as 
well as other entertainment—is 
already being previewed at museums 
and performing arts centers across 
the country. 

"We're looking at niche marketing 
for root American music," says Mort 
Cooperman, founder of New York's 
Lone Star Café and Lone Star Road-
house. Cooperman is one of four part-
ners in CineMuse, the only company 
now presenting Hi Def programming 
to U.S. audiences on a national basis. 
The company, which was launched 

a year ago, has formed alliances with 
museums and other presenters of art 
to showcase Hi Def features on life-
sized screens in their theaters. Any 
production done on film can be 
redubbed in the Hi Def videotape for-
mat. 
"The future is limited only by your 

imagination as to where this technol-
ogy can go," Cooperman says. Via Hi 
Def satellite delivery, he says, "you 
could take Buddy Guy across the 
country into several hundred small 

The four partners in CineMuse gather 
at the CineMuse studio. Shown, from 
left, are Barry Rebo of the Hi Def pro-

duction firm Rebo Productions; Cine-

Muse president Ted Geier; CineMuse 

treasurer Tom Kinnally; and Mort 

Cooperman, founder of the Lone Star 

Roadhouse. 

but quality venues he'd never reach 
and earn enough in one night to rival 
the best pay-per-view [PPV] concert 
and even sports revenues to date." 
This vision convinced company 

president Ted Geier to put together 
the new venture. He had previously 
founded and served for 14 years as 
CEO of Cause Effective, a leading 
provider of nonprofit fund raising and 
special-events consulting and train-
ing. He estimates he worked with 

more than 2,000 groups over the 
years. This included work with the 
New York Folk Festival, of which 
Cooperman was a major sponsor. 
Through Cooperman, Geier was 

introduced to Barry Rebo, whose 
Rebo Productions had filmed a num-
ber of Hi Def programs at the Lone 
Star Roadhouse and House of Brazil 
in New York. The Rebo catalog is a 
source of many of the initial Cine-
Muse programs. Another source is 
the Rabbit Ears catalog of children's 
programming licensed from Micro-
league Multimedia; those programs 
are narrated by top actors, with 
major artists providing the music. 

(Continued on next page) 

Dom links With Three Other labels 
BY DON KAPLAN 
NEW YORK—Boosted by a freshly 
inked deal that teams Domo Records 
with three former rivals, the Los 
Angeles-based label, specializing in 
new age, world, and AC music, has 
high hopes for a new album that will 
enjoy all the sales support and mar-
keting muscle of EMI Music Distrib-
ution (EMD). 
The deal, which creates a formida-

ble family of labels offering similar 
music, links Domo, Narada, Higher 
Octave, and Virgin, with distribution 
being handled by EMD, the world-
wide distributor's domestic arm. 
Domo signed the long-term deal 

with Narada—a recently acquired 
division of Virgin Records—this past 
February and is banking that its $2.5 
million domestic sales will double by 
next year as a result of the agree-
ment. 
"One of the things that makes this 

deal very significant for us," says 
Domo managing director Eddie 
Gilreath, "is that we now have the 
ability to be aligned with other corn-

panics doing the same type of 
business that we are." 
The companies might soon adopt a 

name that will represent all of the 
labels. Gilreath—who joined the firm 

last September— 
says the combined 
labels boast "so 
many types of 
artists that add to 
the spectrum of 
the group. It 
makes it a much 

stronger and [more] viable entity. It 
allows us to be aligned with other 
companies that have the ability to 
become very aggressive out there, 
and we can be a part of what they're 
doing." 

Domo's upcoming release, set to hit 
stores Tuesday (19), is Kitaro's 
"Gaia." It marks the first studio 
release in more than four years by 
Kitaro, a Grammy-nominated new 
age artist who is regarded as one of 
the genre's most prestigious per-
formers. 
With the help of the label group's 

DIMS 
DOMO RECORDS INC. 

Amazon.com Plans Steady 
Growth In Music And Video 
BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.—The online 
retailer Amazon.com is out to prove 
it's as serious about selling music 
and video as it is about selling books. 
The Seattle-based company has pur-
chased the 
Internet Movie BOOKS, MUSIC & MORE campaigns slat-

Database (IMDB), an on- arnazon.corn ed for later this 
year. 

line repository   The IMDB 
of movie and TV (www.imdb.com) 
information that it will use to en- offers information about more than 
hance its existing video store. In 140,000 movies and TV shows. Dur-
addition, Amazon.com just launched ing the past eight years, it has 
a preliminary version of its music grown from an insider's haven to a 
store. heavily trafficked consumer desti-

nation. 
"It's a great resource for us tech-

nically and to teach us how to do 
community well," says David Rish-
er, Amazon.com's senior VP of prod-

vast network of sales and marketing uct development. "We want to par-
support, Domo plans to launch allel our book community, and we 
"Gaia," which carries a $15.98 list saw the amount of passion that went 
price, at accounts like Borders, Block- into IMDB." 
buster Music, and For the near term, Risher says, 
Tower Records/ the IMDB site will continue to exist 
Video. The label much as it does today, with the addi-
will use various tion of links to Amazon.com to buy 
point-of-purchase L videos and soundtracks. 
elements such as "There is content there we intend 
bin cards, chains, to redeploy on the Amazon site," 
Kitaro notebooks, Risher adds. 
streamers, and Although it's just starting to piece 
album flaps. The KITARO together a robust video retail envi-
effort is the ronment, Amazon.com actually has 
largest merchandising campaign in been selling videos for almost its 
the firm's four-year history. entire existence and now even car-
According to Mitch Rabin, Domo's ries DVD product. 

manager of operations, various retail "We've had videos for a long time 
accounts will offer a promotional six- but never made a big deal of it and 
song Kitaro sampler called "Six Musi- have not put the energy behind it, as 
cal Portraits" as a companion piece to we have [with] books," says Risher, 
the album, adding that video sales are "very 
"Some accounts are banding it with small" for the company. 

the Kitaro CD as a special piece," With the IMDB purchase, Risher 
Rabin notes, adding that other says, the company now will now be 
accounts will offer the sampler as a moving video into center stage. 

(Continued on page 71) (Continued on next page) 

However, in a departure from its 
no-holds-barred entry into the book 
market, Amazon is taking a much 
quieter tack with the latter product 
categories. It's initially just ad-
vertising to its existing customers, 
  with broader 
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Merchants 8( Marketin 
MUSIC FANS GET AN EARLY TASTE OF HI DEF 
(Continued from preceding page) 

The initial 62-title CineMuse cata-
log includes such music highlights as 
"R&B In The Classic Style," which 
features Ruth Brown and Charles 
Brown and is also available as a 
Rounder Records/Rebo DVD release; 
"World Music II: Reggae," featuring 
Jamaican artist Sugar Minot; "World 
Music I: Soukous," featuring Papa 
Wemba and Diblo Dibala with Loke-
to; "Clearwater: Celebrating The 
Hudson Riven" with folk singer/song-
writers Pete Seeger and Arlo Guth-
rie; "Romeo And Juliet," with the 
Paris Opera Ballet; and Wagner's 
"Die Meistersinger Von Nürnberg," 

from the Deutsche Oper Berlin. 
There's also an impressive array of 
fine art, drama, biography, documen-
tary, and other arts programming. 

CineMuse's initial selections also 
include 14 children's releases from 
the Rabbit Ears catalog, such as 
"Anansi," with Denzel Washington 
and UB40; "Brer Rabbit & Boss 
Lion," with Danny Glover and Dr. 
John; "King Midas And The Golden 
Touch," with Michael Caine, Ellis 
Marsalis, and Yo-Yo Ma; "Koi And 
The Kola Nuts," with Whoopi Gold-
berg and Herbie Hancock; and 
"Rumpelstiltskin," with Kathleen 

newslinew 
NAVARRE narrowed its net loss to $974,000 for the fiscal year that ended 
March 31, from $6.19 million last year. Revenue declined to $196.6 million 
from $200.7 million. The independent distributor says that music sales 
rose 18.7% during the year and that cash flow (earnings before interest, 
taxes, amortization, and depreciation) increased to $3.9 million from $1.9 
million. In other news, the company announces an exclusive distribution 
deal with Blue Hat Records, a label begun last year with Charlie Daniels 
as its first and sole artist so fan The first album through the deal is Daniels' 
"Blues Hat." David Corlew is president of Nashville-based Blue Hat. 

MUSICLAND reports that sales for stores open at least a year rose 11.6% 
for the four weeks that ended May 2, compared with the same period last 
year. For the mall stores (Sam Goody, Musicland, and Suncoast Motion 
Picture Co.), same-store sales climbed 12.8%; for the superstores (Media 
Play and On Cue), they rose 9.2%. Total sales for the 1,350-store chain 
were up 9.4% to $111.5 million. 

N2K, the online music company, announces two new deals and a new World 
Wide Web site. Its online retailer Music Boulevard has made an agree-
ment with telephone company Bell South to be the exclusive music con-
tent provider and retailer for the BellSouth.net Internet service. The 
company's label, N2K Encoded Music, has signed a three-year exclusive 
distribution deal with Rhythmic Records, a Dallas-based label that will 
issue catalog titles by such acts as Jackopierce and Sister 7. N2K also 
says its Jazz Central Station Web service has launched the first official 
Miles Davis Web site. On May 26 there will be an online tribute to Davis, 
featuring live music from Birdland in New York and commentary. 

RECOTON, a marketer of consumer electronics accessories, says net income 
jumped to $3.6 million in the first fiscal quarter from $532,000 in the same 
period last year. Sales rose 51% to $144.7 million in the three months that 
ended March 31. Recoton says its biggest sales increases came from the 
"InterAct" video game and its multimedia accessory business. 

READER'S DIGEST ASSN. says that revenue from home entertainment prod-
ucts such as music and video declined 10% to $413 million in the third fis-
cal quarter. The company says that about half of the decrease resulted from 
the strength of the dollar but that "lower-priced offerings in music and 
video" also contributed to the drop. Operating profit for home entertain-
ment "decreased significan*" the direct-marketing company reports. 
Reader's Digest also announces the appointment of a new chairman/CEO, 
Thomas O. Ryder. He succeeds George Grime, who will remain on the board. 
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Turner and Tangerine Dream. 
A second wave of music releases is 

due later this year from the "Man-
hattan Music Magazine" concert 
series recorded live by Rebo in Hi 
Def on 24-track digital audio at the 
Lone Star and Sounds of Brazil. 
Among the new titles are "Hot Tuna: 
Alive In Concert"; "Blues Men: John-
nie Johnson And Johnny 'Texas 
Twister' Copeland"; "The Rhythm & 
Blues Of New Orleans," with Snooks 
Eaglin and Johnny Adams; and "New 
Wave Folk," featuring Peter Gallway, 
Aztec Two-Step, and Cliff Eberhardt. 

This programming literally comes 
to life in the Hi Def electronic cine-
mas that have been operating for 
years in Europe and Japan. 

"In the CineMuse concept," Geier 
explains, "we offer equipment that 
creates a state-of-the-art movie the-
ater in which audiences feel as if 
they're experiencing in person the 
live and prerecorded events on the 
screen. Hi Def quality surpasses most 
film and provides detail and color five 
times greater than conventional 
video. The image has a widescreen 
16-by-9 ratio aspect and generally 
measures loto 25 feet diagonally." 
To showcase the new concept and 

programming, CineMuse has put 
together equipment packages that 
are being loaned to the test perform-

The future is 
limited only by your 

imagination' 

ing arts locations. Included in each 
package is a high-resolution projec-
tor, a JVC WVHS high-definition 
videotape recorder that can also play 
VHS and Super VHS (SVHS) tapes, 
a high-quality stereo audio system 
with the capacity to handle Hi Def 
audio output, a quality movie screen 
with a diagonal image of up to 25 feet, 
a Hi Def decoder compatible with 
transmitted signals, and a satellite 
dish to receive those transmissions. 
"Most of the equipment is off the 

shelf," Geier says. "And many of the 
test venues have some of the key com-
ponents. A good Hi Def system from 
scratch will only cost about $25,000 
today, and we are consulting with a 
number of the arts centers that have 
tried CineMuse." 

Interest in the concept was en-
hanced by a CineMuse presentation 
at last August's annual conference of 
the Assn. of Performing Arts Pre-
senters (APAP), which represents 
about 800 presenting organizations 
and 350 artists and artists' man-
agers. CineMuse showcased its 
demonstration in the registration 
area and got an excellent response to 
the presentation. 
"When CineMuse contacted us in 

an early stage of development, I 
thought it provided a great opportu-
nity to our members," says APAP 
executive director Suzy Farr. "It gives 
our presenters the chance to elec-
tronically bring performances to 
smaller venues in their communities 
that otherwise would not be available 

CineMuse president Ted Geier shows 
off promotional displays and original 
film-based videos from which new Hi 
Def features were created. (Photo: 
Steve Traiman) 

or affordable. The quality of the Hi 
Def broadcast is very high. And the 
programming catalog is impressive 
now and holds great promise for 
future development." 
After making presentations to 

more than 100 potential exhibitors, 
Geier put together an impressive list 
of test venues; they started offering 
Hi Def programs last fall. Participat-
ing venues include the Children's 
Museum of Manhattan; Brigham 
Young University in Provo, Utah; 
Algonquin Arts Theatre in Man-
asquan, N.J.; Kalamazoo (Mich.) Val-
ley Museum; Mesa (Ariz.) Southwest 
Museum; Munson-Williams-Proctor 
Institute in Utica, N.Y.; the Pitts-
burgh Center for the Arts; and the 
Cape Museum of Fine Arts in Den-
nis, Mass. Other bookings have 
included the Sheldon Theatre in Red 
Wing, Minn., and Cal Poly Arts in 
San Luis Obispo, Calif. 

"In most cases it's a revenue-shar-
ing agreement with minimum guar-
antees," Geier says. "Some venues 
had most of their own equipment set-
ups. Others, like Kalamazoo and 
Pittsburgh, rented programs for spe-
cial events." 
The experience that the Cape 

Museum of Fine Arts had from 
March until early May of this year 
was typical of the positive reaction to 
the CineMuse test. 
"We were very pleased with the 

response from our audience to the 
artist biographies and some of the 
classical programs," says director 
Greg Harper. "For the 'Romeo And 
Juliet' performance, we heard com-
ments such as, 'It was like being in 
the second-row center of the Paris 
Opera.' The audio and video quality 
was exceptional. One thing that Hi 
Def really works well with is the art 
programs, offering the true color you 
can't get when you're watching a 
basic VHS program on PBS or cable. 

"We're going to rerun some high-
light programs in our high season this 
June and July," he notes. "We're very 
seriously looking at purchasing the 
equipment and then we'll subscribe to 
the CineMuse program. It will defi-
nitely help our 92-seat venue, which 
has run a successful 16 mm fine-art 
film series. With the industry shift-
ing to 35 mm, it would cost about 
$165,000 to re-equip our theater. And 
with CineMuse, a much smaller 
investment will not only give us 
access to Hi Def, but the equipment 
also can be used for VHS, SVHS, and 

DVD programs." 
Harper says he hopes the Cape 

Museum of Fine Arts will eventually 
be part of a consortium of fine-arts 
institutions that can use Hi Def satel-
lite programming. 

This is Geier's goal for CineMuse. 
"We're now negotiating to get per-
manent sites in a consortium that 
would offer a minimum guarantee 
against revenue-sharing, with that 
revenue financing the equipment 
setup," he says. 
"We hope to have between 40 and 

50 sites signed up by year-end 1999 
and more than 100 by the new centu-
ry, when we'll be large enough to 
begin originating and broadcasting 
live programs," he adds. "With live 
transmission via satellite, we expect 
to far outdo what PPV has accom-
plished to date for even sports pro-
gramming." 

Geier says fine arts content will 
work on PPV when it features pro-
gramming typically not available on 
commercial or cable TV, when it's 
shown in an appealing facility, and 
when it's presented with the very best 
high-tech equipment. "IMAX has 
shown that if you deliver good shows 
in a great format, people will come to 
museums to see them," he notes. 

For Cooperman, merchandise op-
portunities are equally attractive. 
"CineMuse is something people will 
want to belong to," he says. "We'll 
launch some type of club for venue 
members. We've already tested sales 
of videos and audiocassettes at the 
Children's Museum of Manhattan, and 
we know how well museum stores do 
on all types of merchandise." 

Geier lays out the bottom-line sce-
nario: "If you get 200 people in 200 
smaller communities, and you sell 
those 40,000 tickets at $20, that's an 
$800,000 gross that spells success on 
any revenue-sharing basis," he says. 
"And when you add in the appeal of a 
subscription series with wide-rang-
ing types of programming, we see Hi 
Def as the real wave of the future for 
performing arts." 

AMAZON.COM 
(Continued from preceding page) 

"Right now there is a lot of empha-
sis on books," he says. "And music 
is where we see our short-term 
attention being focused, and then 
video." 

In mid-April, Amazon debuted 
the initial incarnation of its long-
awaited music store. The company 
sells a selection of 100,000 titles, 
which are searchable by title and 
artist and cover every genre except 
for classical. 
While the music store is similar 

to its book counterpart, Amazon. 
com plans to add editorial features 
and other content and has been 
amassing a dedicated music staff. 
The company is asking the site's 

visitors for suggestions on ways it 
can provide information like cur-
rent album reviews and "desert 
island" album picks; it's also asking 
for comments on the music area's 
design. 
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DVD IS SELLING. 
ARE YOU SELLING IT? 

Introducing Valley Media's DVD Dealer's Choice Program 

Are you ready for the format of the future? 

Your customers certainly are. Vicleotican-

reports t hat DVD 1mi-din/are mid soft ware sales 

are exploding. Sales of DVD titles have eclipsed 

1.30 million units. averaging more than 130000 

units per week. That's more than 3.27 million 

DVDs sold to date. And its just the beginning 

as the DVD customer base ctwitinues to grov• 

by loops and bounds. 1997 ended with about 

200.000 DVI) households i number expected ti 

crest well over I million before this year is out 

t hat's a iti t irnos greater market penetratioi 

t han audio CDs dk I their first yearr 

The signs are clear. Retailers who invest iii this 

fOrmat today will reap thogreotest profits. 

Volley Media Inc. is committet I to help you 

establisli ant I growyour profits in DVD. We have 

the largest selection of DVD titles you will find 

anywhere! ... And we have on exclusive and 

innovative program to help you sell it. 

Introducing Valley Media's DVI) DEALERS CHOICE 

PROGRAM. Elexibility of product paired with 

sensible merchandising opportunities for any 

budget - The choice is yours with Valley Medios 

DVD DEALERS CHOICE PROGRAM. 

Choose from one of four viable merchandising 

kits to grow DVD sales: 

DEALER'S 

C 11 OICE # 1 

P.O.P. Signage Kit 

This Valley Media-exclusive 

kit includes: a full color poster 

shelf talkers. window static 

cling. DVD employee 

buttons and 'Also 

Available On DVD  foil 

video stickers. This 

kit offers the basic 

iiols you need to build 

DV') store awareness. 

DEALER'S CHOICE # 2 

WREE Spinning DVD Display Racks 

These merchandising racks take up less t lion 

two square feet of flooror counter space' 

coil choose from two color options white or 

black, both with d glowing won 

ipper And the best part - Dealer's 

hoice 2 lets you choose your own 

product mix anci your I'. 'k is ri'oe 

with a 48 or 112 LIV ,Z 

order! 

a 
DI A1.1:Ft'S CHOICE "3 

DVD Rolling Display 

This Valley Media-exclusive fixture 

feat tires easy set-up, heavy-duty 

tubular silver & black steel and holds 

120 units! The display has wheels for 

easy movement anti conies with 

rental and sell-t hrough DVI) signoge 

and a DVD rental player locking bar 

(DVD players available separately.) 

VALLEY MEDIA, INC. 

America's Leading Wholesale Distributor of Audio. Video, DVD & Games. 

Corporate Headquarters 

1280 Santa Anita Ct., Woodland. CA 95776 

ph. 800.845.8444 fax. 800.999.1794 
New Accounts: 800.260.0622 

DEALER'S 

ille CHOICE # 4 
The (II t imate DVI) kiosk 

The royal crown of DVD 

merchandising. 

exclusive Valley 

Media kiosk 

comes with two 

spinners (each 

holds 00 units.) 

The kiosk holds 

and locks 

row- DVD 

r e 11 t 

players and 

is expandable to 

hold up to twelve! 

Internal voice unit 

included for 

maximum 

awareness.1'his package includes both sell-

through anti rental signage, for individual 

store needs. Holds most 27-TVs. (Rental DVD 

players available separately.) 

this 

1h Il' 

II II 

ij 

hull 
1.1111 

II I-
ii - • . 

! 

Whether you're already in the DV') game 

or thinking about rent ing and/or selling 

DVD. Valley Media's MI) Dealer's Choice 

Program gives you the flexibilityyou need 

to make the right merchandising decisions 

with very little investment. 

Participate in Valley Media's DVD Dealer's 

Choice Program today and you'll get a 100% 

Return Allowance!t 

Call your Valley Media Account Manager 10( 

more information on our DVD Dealer's Choice 

Program or ai ly of our other protitict s. services or 

programs. 

Be One With Valley Median - America's Leading 

Wholesale Distributor of Audio, Video, DVI) and 

Games 

'Source VideoN4 an'. hit I998 I Fieediciiiavr,icknand Wei prixhit I retunmudriiniceolteted fora limited lime. ReNiriciions apply 

www.valsat.com 
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,?/ #1,  \ di • - ' , ; , ,  
. *\ lUND", 

5-52s, Time Capsule 

JeFF eucn.E.Y, Sketches For tor 
My Sweetheart -rhe Doc 10.19 

ISrn.t. MOOS, For geai 

MO -MUGS, Family geunion 

UNSURPASSED SERVICE! 
COMPUTERIZED CATALOG 
INTERNET FULFILLMENT 
WEEKLY MAILER 
GREAT IMPORT SELECTION 
EXCELLENT FILLS 
OVER 170,000 SELECTIONS 
POSTERS & PROMOS 

6775 B[nele Roaci 
Houston, Texas 77092 

713/460-4300 
Fax: 713/460-1480 

www.neosoft.com/—swvy 

Tower Set for Expansion With 
New Debt Offering, Revolver 
TOWER POWER: Since January, 
Russ Solomon, Tower Records/ 
Video president, has been saying the 
chain is ready to rock'n'roll. And now 
he can afford it, because Tower has 
completed a $110 million debt offer-
ing, selling senior subordinated notes 
that are due in 
2005 and carry 
a 9.375% inter-
est rate. More-
over, the Sacra-
mento, Calif.-
based company 
has secured a 
new revolving 
credit facility, 
with fund availability totaling $275 
million; it matures in five years. The 
refinancing was underwritten by 
Chase Investors and Merrill Lynch, 
with Chase Investors also serving as 
the lead in the banking syndicate sup-
plying the revolving credit facility. 
Company treasurer Sandy Cortes 

says the refinancing was done with 
the "goal of positioning the company 
for future expansion opportunities, 
both domestically and worldwide." 
She notes that in addition to supply-
ing funds to the domestic operation, 
the revolver also serves the needs of 
Tower Records Kabushiki Kaisha 
(KK), the company's Pacific Rim 
operation, which encompasses stores 
in Taiwan, Singapore, Hong Kong, 
and Japan. "The syndicate supplying 
the revolving credit facility includes 
international banks," Cortes says. 
"We wanted to have access to the cur-
rencies and the funds in the countries 

in which we do business." 
In addition to the countries named 

above, Tower Records KK has fran-
chises in Korea, Thailand, Malaysia, 
and the Philippines, while Tower's 
parent company, MTS Inc., has stores 
in the U.K., Ireland, Canada, Israel, 

Colombia, Mex-
ico, and Argen-
tina, in addition 
to the U.S. In 
total, the com-
pany operates 
192 stores and 
has total rev-

RETAIL 
TRACK 
by Ed Christman 

enues of about 
$1 billion. 

While saying that the refinancing 
should fuel Tower's expansion for the 
next five years, Cortes declines to 
specify how many stores will be 
opened in the current year. She notes 
that because the company doesn't use 
a "cookie cutter" approach, it's hard-
er to project when and how many store 
openings will occur. But, she adds, in 
the company's history, "we have only 
closed eight stores. Compare that total 
to the hundreds of stores that our com-
petitors have closed in the last few 
years, and it speaks well to our expan-
sion approach." 

It does at that. And now we'll all get 
a peek behind the curtains to see 
exactly how healthy Tower's opera-
tion is. Thanks to the $110 million 
debt offering, the company will begin 
making 10-K and 10-Q filings with 
the Securities and Exchange Com-
mission. 

(Continued on page 70) 

Going the distance. 

For the music. 

We will. 

New Accounts: 1-800-635-9082 
Fax: 1-954-340-7641 

www.aent.com 

emeSteio 

What album 
features suDerstars 

Elton John, 
Vanessa Williams, 
Michael Bolton, 
Linda Ronstadt, 
Peabo Bryson, 

and 
Jon Secada? 

What album 
features a collection 
of smash hit singles 

that have 
collectively sold 

over 
3 million units? 

What album 
has been 
10 years 

in the making? 

GR SATE ST 

Pop 
HITS 
Coming in August. 

Share the music of Disney at our website. 
http://www.disney.com/DismeyRecords 

COAcre-ester 
RECORDS 

()Disney 
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New Ownership, Distrib For Ichiban 
ICHI13AN DEALS: There are a cou-
ple of new twists in the saga of 
Atlanta-based Ichiban Records. Label 
president John Abbey has re-
acquired the 50% of the company 
purchased last year by Koch Inter-
national and has inked a new exclu-
sive distribution pact with Alpharet-
ta, Ga.-based Intersound Dis-
tribution, a division of Downers 
Grove, Ill.-based Platinum Enter-

- tainment. 
Last year, Port Washington, N.Y.-

based Koch, which had been Ichiban's 
exclusive distributor since December 
1996, bought the half of the label 
retained by Abbey's ex-wife and ex-
partner, former Ichiban president 
Nina Easton, after the couple split in 
early '96 (Billboard, March 8, 1997). 
The Ichiban/Koch deal supplied new 
funding for the label, which had expe-
rienced some rocky times owing to 
the distracting Abbey/Easton divorce, 
and gave Koch—previously known as 
a distributor of roots, jazz, and pop 
product—a gateway into the R&B 
music sphere. 

Today, both Abbey and Koch In-
ternational president Michael Koch 
describe their parting of the ways as 
amicable. Neither is especially forth-
coming about the reasons behind the 
dissolution of their partnership. Koch 
says only that it stemmed from "a dif-
ference in vision." Abbey says his 
buyback of Koch's interest for an 
undisclosed sum was completed in 
March. 
Even after the completion of the 

repurchase, Koch and Ichiban appar-
ently talked about continuing their 
distribution relationship, which was 
up for renewal. However, Koch says, 
"we didn't want to provide the addi-
tional funding ... The renewal deal 
was too rich for me." 

"With Michael's blessing, we spoke 
to a few other companies," says 
Abbey, who adds that Ichiban ended 
up talking with seven or eight firms 
before narrowing things down to 
three prospective distributors. 

Intersound, which was purchased 
in early '97 by Platinum, won out, ac-
cording to Abbey, because of its geo-
graphical proximity and its expertise 

by Chris Morris 

in handling genres like bass music 
and old-school R&B, both Ichiban 
mainstays. "We weren't dissatisfied 
with Koch, but I feel the marriage 
with Intersound is a better mar-
riage," Abbey says. "We have a lot in 
common with Intersound." 
The first albums under the new 

distribution arrangement, which took 
effect May 4, will arrive on Tuesday 
(19): "Lovers Again," by smooth R&B 
vet Alexander O'Neal, and, on the 
Wrap imprint, "We Keep It Crunk 
For You," by Atlanta hip-hop group 
the A-Town Players. Ichiban's ros-
ter includes M.C. Breed, Ashford & 
Simpson, Millie Jackson, Top 
Authority, Lil Jon & the East Side 
Boyz, and Da Organization. 

Abbey's repurchase of Koch's in-
terest and the new distribution deal 
serve as an exclamation point for a 
period of some tumult in Ichiban's 
recent past: In January, the label laid 
off 12 of its 30 staff members (Bill-
board, Jan. 24). 

For Koch's part, the distributor will 
be on the hunt for new R&B product. 
"We do want to fill that void now," 
Koch says. "We're definitely going to 
stay in that game. It's a viable genre." 

ACTION AT DNA: Distribution 
North America (DNA) in Woodland, 
Calif., has undertaken a new rela-
tionship with the long-running punk 
rock label SST Records in Lawndale, 
Calif. DNA will now warehouse the 
majority of SST's product; fulfill SST 
for overseas accounts and regional 
specialty distributors; and sell SST 
product to chains, one-stops, and 
some indie accounts. 
The bond between DNA and SST 

represents a major switch for the la-

bel, which is operated by former 
Black Flag guitarist Greg Ginn. In 
the past, SST utilized a broad web of 
U.S. distributors and one-stops to 
move its wares and warehoused its 
own product. 

In other DNA news, the distribu-
tor has inked a long-term distribution 
deal with Moulin D'Or, the Min-
neapolis adult contemporary label 
that numbers Danny Wright among 
its acts. The new arrangement takes 
effect in July. Moulin D'Or was pre-
viously distributed by Navarre Corp. 

FLAG WAVING: In the late '70s, 
when punk rock was first rearing its 
ugly little head in L.A., the Heaters 
were a local act that energetically 
fused the punk outlook with some 
engaging pop moves. Now the band's 
singer/songwriter, Missy Connell, is 
spearheading a new edition of the 
group, as the Heaters return with the 
album "Living In A Sitcom," on Mal-
ibu, Calif.-based Garage Records. 
Contemporaries of such zesty 

punk-skewed pop acts as the Plim-
souls and 20/20, the Heaters issued 
albums on Ariola America and Co-
lumbia in their early-'80s heyday. But, 
Connell recalls, "they wanted us to 
sound like Martha Davis and the 
Motels, and we said no thanks." 
The band came close to making an 

album with the legendary, and legen-
darily eccentric, producer Phil Spec-
tor. Connell says of those abortive 
sessions, "The bodyguard had his gun 
out on the piano, singing along... 
[Spector] was great, but it dragged 
on for so long." 

Ultimately, the Heaters packed it 
in in 1986. While the original band 
members—including Connell's sister 
Maggie—scattered to the four 
winds, Connell stuck it out in Los 
Angeles. "I had a feeling I didn't com-
plete something," she says. "Music is 
so much timing. You do what you love, 
and the wheel of fortune turned 
around." 
The spark for the band's reforma-

tion came last year, when local writer/ 
cable TV host Art Fein asked Con-
nell to perform at a tribute to Bobby 
Fuller at the Hollywood nightspot 
Jacks Sugar Shack. There she en-
countered producer Dollar Varden, 
and, she says, "things came together 
right then." 

Connell ended up recording the 
resultant album mostly by herself. "I 
just thought, ̀ God—I had an 8-track 
[tape machine], I got a computer...' 
I said, 'I want to see what I can do, to 
clear the cobwebs out.' " 

"Living In A Sitcom" manages to 
capture a good deal of the sassy orig-
inal Heaters sound, in rockers like 
"That Boy (Wants To Be A Girl)" and 
the shock-rocking "He Treats Her 
Like A Trophy" and in lovely rock 
balladry like "Every Living Day." 

Connell is applying her energies to 
whipping a working band into shape; 
guitarist Bernard Yin, bassist Lisa 
Henschel, and drummer David 
Demeter round out the lineup. 
"We're rehearsing it up," Connell 
says. "This music is hard. They're 
going through torture." 

When the show hits the road, 
the music industly turns to 
the premier reference guide 
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RETAIL TRACK 
(('olittituedfiviit page 68) 

ABOUT THE TRACK:National 
Record Mart Inc. continues to turn in 
the strongest comparable-store gains 
among publicly traded music special-
ty chains, reporting a 14% increase 
for April. During the month, the chain 
posted $7.3 million in sales, up 18% 
from the $6.2 million it generated in 
the same time period last year. The 
Carnegie, Pa.-based chain currently 
operates 153 outlets ... Up in Boston 
at Newbury Comics, Lisa Fehl-Par-
rette, previously executive VP at the 
chain, has been named president. She 
replaces John Brusger, who moves 
up to become chief technology officer. 
Brusger owns the chain with CEO 

Mike Dreese ... The Oasis CD Lis-
tening Station Program, based in Los 
Angeles, has just changed its name to 
the Isis Listening Station Program. 
The change was made due to a copy-
right conflict. In other Isis news, Joel 
Oberstein, formerly director of retail 
operations for Tempo/Pacific Coast, 
has joined Isis as label liaison. 

BREAKING UP: It's almost official: 
The long-anticipated split between 
David Lang and Jerry Solomon, co-
owners of Compact Disc World, is 
about to become a reality, with the 
former buying out the latten Accord-
ing to Solomon, Lang "is buying my 

EXECUTIVE TURNTABLE 

NEW MEDIA. Bill Ostroff is appointed 
VP at Columbia House Co. Interac-
tive in New York. He was GM at City-
Search. 

HOME VIDEO. IVN Entertainment Inc. 
in Concord, Calif., promotes Nancy 
LeSage to VP of finance and Lor-
raine Hess-Seymour to producer of 
program development and names 
David Bright national sales manager 
of the library and school division. 
They were, respectively, controller, 
producer, and sales manager at Re-
search Publications International. 

RELATED FIELDS. Viacom Inc. in Wash-
ington, D.C., names Anne Lucey VP 
of regulatory affairs. She was attor-
ney adviser in the video services divi-
sion of the mass media bureau at the 
Federal Communications Commis-
sion. 
Stuart DeMarais is appointed 

sales director at Solid State Logic in 
Oxford, England. He was divisional 

OSTROFF 

brand manager, music record and 
film. 
Showtime Networks in New York 

promotes Mike Harrigan to VP of 
field marketing and Jan Meshon to 
VP of point of sale marketing and ap-
points Sharon Whitt counsel for 
sales and marketing. They were, re-

spectively, director 
of field marketing, 
director of affiliate 
training and incen-
tives, and a corpo-
rate lawyer at 
Davis Polk & 
Wardwell. Show-
time also promotes 
Tony DiBella to 
VP of special mar-

kets in Atlanta. He was director of 
special marketing. 
USA Networks in New York names 

Mark L. Bienstock VP of business 
affairs/affiliate relations. He was VP 
of legal and business affairs at USA 
Networks International. 

half of the company. The deal should 
close in the next week or so, but we 
have an agreement in principal." He 
declines to disclose details of the 
transaction. Compact Disc World, 
based in South Plainfield, N.J., has 
nine stores, with another planned to 
be opened later this year. The two 
began the company in January 1986 
and opened their first store in Octo-
ber of that year. In addition to the 
retail operations, the company also 
has a mail-order operation. 
The breakup between the two part-

ners has been brewing for a couple of 
years, and at one time the chain was 
put up on the block because of it, 
sources say. But in the end, Solomon 
says, the partnership's dissolution has 
been amicable. In the meantime, he 
says, he's considering starting anoth-
er music retail operation in another 
part of the country or pursuing other 
opportunites in the music industry. 
He can be reached for the next few 
weeks through the Compact Disc 
World headquarters. 

CIAO, BUD: Walter "Bud" Martin, 
executive VP at Tower Records/ 
Video, is retiring from the chain. 
Martin, who also has the nickname of 
"Mn No" at Tower, has logged 37 
years working with Russ Solomon, 
Tower's founder. 

FOR THE RECORD 
Contrary to a statement in an 

article in the May 9 issue of Bill-
board, Jorma Kaukonen did not 
record an album for Warren 
Green, owner of the Spinsters 
record store in New Hope, Pa. 
Kaukonen is under exclusive con-
tract with Relix Records. 

Atlantic Employs Tie-Ins 
Galore For 'Camelot' Set 
WHOLE LOTTA CAMELOT: 
Atlantic Records has put a wide 
array of lances in its promotional 
tiltyard in service for the sound-
track to "Quest For Camelot," the 
Warner Bros. animated movie that 
opened May 15. 

"Quest For Camelot: Music From 
The Motion Picture," released May 
5 on Curb/Warner Sunset/Atlantic, 
features original songs from the 
film written and produced by 
David Foster and Carole Bayer 
Sager and performed by LeAnn 
Rimes, Celine 
Dion, the 
Corrs, Bryan 
White, Steve 
Perry, and An-
drea Bocelli. 
Plus, actors 
Eric Idle and 
Don Nickles, 
who voice Cam-
elot's two-head-
ed dragon, Devon & Cornwall, per-
form on a track. The album includes 
excerpts from the film score, com-
posed by Patrick Doyle. 
Lisa Gray, senior director of 

product development for Atlantic, 
says the promotion and marketing 
campaign involves tie-ins with Ko-
dak, Eekerd Drugs, Wendy's, 
Blockbuster Video, Kraft/Kool-Aid, 
Wal-Mart, Tyson Chicken, and 
UNICEF. 
The Wendy's program, which 

kicked off May 1 and runs through 
June 14, is centered around give-
aways of two-song sampler cas-
settes featuring movie songs "On 

• 

My Father's Wings" (sung by 
Perry) and "I Stand All Alone" 
(performed by White, who sings 
the movie's male lead role, Garrett; 
the Corrs' Andrea Corr sings 
female lead Kayley). Tray liners in 
5,400 Wendy's restaurants na-
tionwide are tagged with informa-
tion about the full soundtrack, urg-
ing customers to buy it at their local 
Blockbuster. 

"Quest For Camelot" soundtracks 
are among the prizes being given 
away in Kraft/Kool-Aid's "Become A 

Knight" sweep-
stakes, which is 
being pushed 
via more than 
45,000 free-
standing dis-
plays in gro-
cery stores 
through June 
or July, accord-
ing to Gray. 

From April 15 through July 15, 
the soundtrack is tagged on the 
back of 5 million Tyson Chicken 
boxes. Gray says Tyson is holding 
its own sweepstakes, with prizes 
including "Quest For Camelot" 
albums. 
Through the end of this month, 

the soundtrack will be featured in 
listening posts at all Wal-Marts 
nationwide. The title is also receiv-
ing high visibility at Warner Bros. 
stores. 
As for the UNICEF tie-in, each 

soundtrack will contain an insert 
with information about the organi-
zation. The charity is using music 
and characters from the film in a 
fall fund-raising campaign called 
Trick or Treat for UNICEF. 
Gray says children's specialty 

marketing firm Playground Enter-
tainment Marketing is playing a big 
part in the promotion of the "Quest 
For Camelot" soundtrack. "We're 
working with 4,000 retailers— 
everything that falls outside music 
accounts," says Playground founder/ 
president Kathleen Bywater, who 
notes that her company is also han-
dling Camelot book and tape prod-
uct, released on Kid Rhino/Kids' 
WB! Music. "Target is one of our 
major clients in this area. We've 
been working with them since Sep-
tember." 
The book and tape title "Quest 

For Camelot Audio Action-Adven-
ture" was released April 7 and is 
being pushed via advertising in DC 
Comics' May issues of Animaniacs, 
Pinky & The Brain, and Super-
friends; a trailer on Warner Home 
Video's "Quest For Camelot Sing-
Along," due in June; the Kraft/ 
Kool-Aid sweepstakes, in which it 
will be given away to 100 first-prize 
winners; and other promotional 
efforts. 

JUDY & DAVID ON TOP: Belated 
and richly deserved congratulations 

(Continued on next page) 

by Moira McCormick 

NORWALK 
DISTRIBUTORS INC  

FULL LINE OF 

LASERDISCS • DVD • COMPACT DISCS • CASSETTES 

MUSIC VIDEOS • VINYL • ACCESSORIES 

WE HAVE A TEAM OF EXTREMELY KNOWLEDGEABLE SALES REPS 
WHO CAN ANSWER ALL OF YOUR QUESTIONS, BOTH IN THE 
AUDIO INDUSTRY AND IN THE EVER-CHANGING LASERDISC 
AND DVD INDUSTRY. ADD TO THAT OUR EVERYDAY LOW 
PRICES, SAME-DAY SHIPPING AND WEEKLY SALES SPECIALS, AND 
THEN ASK YOURSELF  

"Why Go Anywhere Else?" 

"YOUR FULL-SERVICE ONE-STOP" 

1193 Knollwood Circle • Anaheim, CA 92801 

(800) 877-6021 • Fax (714) 995-0423 

SELL YOUR MUSIC! 

Create Your Own Full Color Custom Promotional Cards Featuring 

Record Releases & New Bands • Great For Recording & Sound 

Studios • Market Instruments & Accessories • Perfect For Trade 

Shows, Fan Clubs, Special Events & More! • Call Now 

For More Information & A Free Sample Kit! 

Modem PoskadTM 
1-800-959-8365 
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CHILD'S PLAY 
(Continued from preceding page) 

to Toronto-based husband-and-wife 
duo Judy & David, who won this 
year's Juno Award for best chil-
dren's recording for the thorough-
ly delightful album "Livin' In A 
Shoe," on Tanglewood Audio. Kudos 
also to Tanglewood chief Bruce 
Davidsen, who knows how to pick 

• 'em. Child's Play kvelled about this 
fresh, funny preschool-oriented 
pair in the Dec. 20, 1997, column; 
we consider the duo among the very 

• best the genre has to offer. We're 
anxious to see what the pair will 
come up with next. 

KIDBITS: Sony Wonder has rere-
leased Waylon Jennings' charmer 
of a children's album, "Cowboys, 

Billboard® 

Top Kid   Audio .. 
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Compiled from a national sample of retail store and rack soundsme 
sales reports collected, compiled, and provided by 1111111 

ARTIST/SERIES TITLE 
IMPRINT, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE) 

1 1 

,.. 

10 

* * * No. 1 * * * 
SESAME STREET MOPPETS ELMOPALOOZA! 
SONY WONDER 63432/EPIC (9,98 EO/13.98) 

2 2 6 VEGGIE TUNES VEGGIE TUNES 
EVERLAND 8438/WORD (6.98/10.98) 

3 3 123 VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1 
WALT DISNEY 60605 (6.98/13.98) 

4 5 142 VARIOUS ARTISTS A CLASSIC DISNEY VOL. I - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/15.98) 

5 4 75 CEDARMONT KIDS CLASSICS TODDLER TUNES 
BENSON 84056 (3.98/5.98) 

6 6 140 BARNEY A' BARNEY'S FAVORITES VOLUME 1 
BARNEY MUSIC/SBK 27115/EMI (9.98/15.98) 

7 12 142 VARIOUS ARTISTS A CLASSIC DISNEY VOL. II - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60866 (10.98/15.98) 

8 8 94 CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 82218 (3.98/5.98) 

9 7 26 
READ-ALONG THE LITTLE MERMAID 
WALT DISNEY 60297 (6.98 Cassette) 

10 11 106 
CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 82217 (3.9 8/5.98) 

11 10 9 MY FIRST SING-ALONG WINNIE THE POOH: SILLY OLD BEAR SONGS 
WALT DISNEY 60629 (6.98 Cassette) 

12 9 72 
CEDARMONT KIDS CLASSICS SILLY SONGS 
BENSON 82220 (3.98/5.98) 

13 14 105 VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 60897 (8.98/11.98) 

14 18 76 CEDARMONT KIDS CLASSICS BIBLE SONGS 
BENSON 82216 (3.98/5.98) 

15 13 21 SING-ALONG THE LITTLE MERMAID 
WALT DISNEY 60942 (10.98 Cassette) 

16 15 78 
VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT DISNEY 60819 (9.98/13.98) 

17 16 9 READ-ALONG THE ORIGINAL STORY OF WINNIE THE POOH 
WALT DISNEY 60279 (6.98 Cassette) 

18 24 41 
VARIOUS ARTISTS CLASSIC DISNEY VOL. IV - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60909 (10.98/15.98) 

19 21 50 READ-ALONG HERCULES 
WALT DISNEY 60287 (6.98 Cassette) 

20 19 120 
SING-ALONG • WINNIE THE POOH 
WALT DISNEY 60889 (10.98 Cassette) 

21 22 86 
VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOLUME 2 
WALT DISNEY 60606 (9.98/13.98) 

22 17 27 CEDARMONT KIDS CLASSICS PRESCHOOL SONGS 
BENSON 84236 (3.98/5.98) 

23 20 2 VARIOUS ARTISTS THE BEST OF NICKTOONS 
KID RHINO 75238/RHINO (9.98/15.98) 

24 23 6 THE LITTLE MERMAID ARIUS FAVORITES 
WALT DISNEY 60628 (8.98/12.98) 

25 RE-ENTRY MY FIRST SING-ALONG WINNIE THE POOH: TIGGERIFIC SONGS 
WALT DISNEY 60630 (6.98 Cassette) 

Children's recordings: o iginal motion picture soundtracks excluded. • Recording Industry Assn. Of America (RIM) certification 
or sales of 500,000 units. A RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the 
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIM multiplies shipments by the number 
of discs and/or tapes. Most albums available on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices, and CD 
prices for BMG and WEA labels, are suggested lists. Tape prices marked ECI, and all other CD prices, are equivalent prices, which 
are projected from wholesale prices. e 1998, Billboard/BPI Communications, and Soundscan, Inc. 

Sisters, Rascals & Dirt," which 
first appeared on Lou Adler's Ode 
2 Kids label in 1992. It views the 
world from a spirited little boy's 
point of view and includes such 
original tunes as "All Of My Sisters 
Are Girls" and "Cowboy Movies." 
Redway, Calif.-based Music for 

Little People (MFLP) has secured 
exclusive worldwide rights to audio 
product based on the Learning 
Channel's preschool series "Bingo 
& Molly." The first album is "You 
Can Do It!" with songs and a score 
by Ric Zivic. Also new from MFLP 
is "Cajun For Kids" by Papillion, 
a New Orleans-based musician who 
is part of the Crescent City's Arts 
in Education series. Tunes include 

MAY 23, 1998 

"Let's Go! Fais Do Do!," "Laissez 
Les Bons Temps Rouler," and 
"Crawfish." 
The Club Baby label of Forest 

Hills, N.Y., has a new arrival in its 
endearing toddler audio series of 
the same name. "Club Baby: A Spe-
cial Gift" features upbeat, bubbly 
songs from singer, songwriter, 
musician, and Club Baby founder 
Denise Lifeson. The series is also 
available en español. 

DOMO RECORDS 
(Continued from page 65) 

sales incentive with any Domo prod-
uct. 
The program is much larger than 

what Domo has been capable of in the 
past. Prior to signing the deal with 
Narada, the label's distribution was 
handled by the independent Navarre. 
"When you're dealing with a major 
distribution organization, you have a 
large field force," says Gilreath. 
"With this deal, we have an entire 
sales force that is dedicated to sell-
ing." 

Both Gilreath and Rabin are firm 
when explaining that the deal doesn't 
diminish Domo's creative control over 
its projects or its current direction. 
"We're still an independent compa-
ny," Rabin says. "We're not indepen-
dently distributed, but we're still 
fully owned by ourselves. We still 
have the freedom to do what we want 
to do and put campaigns together as 
we see fit. We don't have anyone 
telling us what direction to go in." 

Altogether, the new label group is 
a potent combination of new age, 
world, and AC firms. The group's 
Virgin arm boasts the best-selling 
Yanni as part of its stable of new age 
artists; Gilreath says collaborative 
efforts between artists and across 
labels isn't out of the question. 
As an example, Gilreath cites a re-

cently completed Narada project, 
"Gypsy Soul," a compilation album 
that tapped Domo's Benedetti & Svo-
boda for a track of flamenco music. 
"We're able to do things where we 
can easily license artists to other 
labels in the group," he says, "be it 
for exposure or support of particular 
projects." 
According to Narada president 

Wesley Van Linda, there were sever-
al sides to the company's interest in 
bringing Domo into the fold. Fore-
most was longstanding respect for 
Domo founder/CEO Eiichi Naito and 
Gilreath. 

"It's just fun to be able to work 
with good, honest people in this busi-
ness," Van Linda says. "Secondly, 
Kitaro is one of the premier artists in 
this whole new age/world fusion area, 
and for us, the opportunity to be part 
of this is great. 
"We've indirectly worked with 

Kitaro product in the past," he adds, 
"and we have a tremendous amount 
of respect for him and his music. It's 
a good match to bring them into what 
we're doing with Virgin and EMI 
Distribution. For us it's a real positive 
thing, and we hope we can do a good 
job with them." 
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REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 

ARTIST . 1 1 1111 TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)  TO
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1 1 

* * Na, 1 * * 

SOUNDTRACK A' GREASE 
POLYDOR 825095/AM (10.98 E0/17.98) 40 weeks at No 1 259 

2 2 
METALLICA A I° METALLICA 
ELEKTRA 61113*/EEG (10.98/16.98) 352 

3 3 
BOB MARLEY AND THE WAILERS A' LEGEND 
TUFF GONG 846210*/ISLAND (10.98 EO/17.98) 464 

4 4 
DAVE MATTHEWS BAND A° CRASH 
RCA 66904 (10.98/16.98) 106 

5 5 
JEWEL A' PIECES OF YOU 
ATLANTIC 82700/AG (10.98/15.98) Ea 117 

6 8 
PINK FLOYD A" DARK SIDE OF THE MOON 
CAPITOL 460011EMI-CAPITOL (9.98/15.98) 1103 

7 6 
BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 527351/MERCURY (7.98 EO/11.98) 345 

8 7 
JIMMY BUFFETT A' SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 377 

9 9 
BOB SEGER & THE SILVER BULLET BAND A' GREATEST HITS 
CAPITOL 30334*/EMI-CAPITOL (10.98/15.98) 185 

10 10 
METALLICA A' ...AND JUSTICE FOR ALL 
ELEKTRA 60812/EEG (10.98/16.98) 423 

11 15 
SELENA /,' DREAMING OF YOU 
EMI LATIN 34123/EMI-CAPITOL (10.98/16.98) 51 

12 12 
FLEETWOOD MAC A' GREATEST HITS 
WARNER BROS. 25801 (9.98/16.98) 300 

13 11 
GUNS N' ROSES A" APPETITE FOR DESTRUCTION 
GEFFEN 24148 (6.98/11.981 363 

14 21 
JAMES TAYLOR A II GREATEST HITS 
WARNER BROS. 3113* (7.98/11.98) 394 

15 16 
JIMI HENDRIX A' THE ULTIMATE EXPERIENCE 
MCA 10829 (10.98/17.981 226 

16 14 
ALANIS MORISSETTE A" JAGGED LITTLE PILL 
MAVERICK 45901/WARNER BROS. (10.98/16.98)MS 150 

17 13 
PINK FLOYD A' THE WALL 
COLUMBIA 36183* (15.98 EQ/31.98) 475 

18 20 
SHANIA TWAIN A'' THE WOMAN IN ME 
MERCURY (NASHVILLE) 522886 (10.98 ECl/16.98) 167 

19 19 
SARAH MCLACHLAN A' FUMBLING TOWARDS ECSTASY 
NETTWERK 18725/ARISTA (10.98/15.98)1R 189 

20 17 
LYNYRD SKYNYRD A SKYNYRD'S INNYRDS/THEIR GREATEST HITS 
MCA 42293 (7.98/12.98) 160 

21 18 
2PAC A' ALL EYEZ ON ME 
DEATH ROW/INTERSCOPE 524204'/ISLAND (19.98 EQI24.98) 113 

22 29 
AL GREEN A GREATEST HITS 
THE RIGHT STUFF 26530/EMI-CAPITOL (10.98/15.98) 38 

23 28 
VAN MORRISON A' THE BEST OF VAN MORRISON 
POLYDOR 841970/A&M (10.98 EO/17.98) 383 

24 23 
STEVE MILLER BANDA' GREATEST HITS 1974-78 
CAPITOL 46101/EMI-CAPITOL (7.98/11.98) 348 

25 22 
VARIOUS ARTISTS A' JOCK JAMS VOL. 1 
Tommy BOY 1137 (10.98/15.981 146 

26 25 
TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 
MCA 10813 110.98/17.98) 220 

27 27 
DAVE MATTHEWS BAND A' UNDER THE TABLE AND DREAMING 
RCA 66449 (10.98/15.98) 161 

28 33 
ALAN JACKSON A' THE GREATEST HITS COLLECTION 
ARISTA NASHVILLE 18801 (10.98/16.98) 133 

29 24 
DEF LEPPARD A VAULT—GREATEST HITS 1980-1995 
MERCURY 528718 (10.98 EO/16.98) 85 

30 43 
ELTON JOHN An GREATEST HITS 
ROCKET 512532/A&M (7.98 E0111.98) 425 

31 37 
ERIC CLAPTON A THE CREAM OF ERIC CLAPTON 
POLYDOR 527116/A&M 110.98 EO/17.98) 58 

32 35 
EAGLES A' HELL FREEZES OVER 
GEFFEN 24725 (12.98/17.98) 180 

33 31 
SUBLIME • 40 OZ. TO FREEDOM 
GASOLINE ALLEY 11474/MCA (7.98/12.98)M 77 

34 45 
CELINE DION A' THE COLOUR OF MY LOVE 
550 MUSIC 57555/EPIC (10.98 EO/16.98) 213 

35 34 
METALLICA A' RIDE THE LIGHTNING 
MEGAFORCE/ELEKTFtA 60396/EEG (10.98/16.981 375 

36 30 
MASTER P • ICE CREAM MAN 
NO LIMIT 539780/PRIORITY (10.98/16.98) 61 

37 32 
METALLICA A" MASTER OF PUPPETS 
ELEKTRA 60439/EEG 110.98/16.98) 392 

38 36 
AC/DC AO° BACK IN BLACK 
ATLANTIC 92418/AG (10.98/16.98) 216 

39 40 
MARVIN GAYE A EVERY GREAT MOTOWN HIT 
MOTOWN 636058 (7.98 E0/11.98) 71 

40 — 
ORIGINAL LONDON CAST A' PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563/A&M (10.98 E0/17.981 355 

41 39 
JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 EQ/15.98) 447 

42 42 
FLEETWOOD MAC A1' RUMOURS 
WARNER BROS. 3010 (7.98/15.981 175 

43 — 
BILLY JOEL A" GREATEST HITS VOL. I & II 
COLUMBIA 40121*(15.98 [0/28.981 220 

44 38 
CREEDENCE CLEARWATER REVIVAL A" CHRONICLE VOL. 1 
FANTASY 2* (12.98/17.98) 251 

45 — 
BEE GEES A' BEE GEES GREATEST 
POLYDOR 800071/A&M (13.98 E0/22.98) 61 

46 48 
QUEEN A GREATEST HITS 
HOLLYWOOD 161265 (10.98 EO/17.98) 263 

47 46 
MADONNA A' THE IMMACULATE COLLECTION 
SIRE 26440*/WARNER BROS. (13.98/18.98) 234 

48 49 
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE A GREATEST HITS 
EPIC 66217* (10.98 EO/17.98) 49 

49 — 
VARIOUS ARTISTS VEGGIE TUNES 
BIG IDEA 8438/WORD (6.98/10.98) 2 

50 44 
THE NOTORIOUS B.I.G. A' READY TO DIE 
BAD BOY 73000*/ARISTA (9.98/16.98) 86 

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-
lent prices, which are projected from wholesale prices. Elindicates past or present Heatseeker title. 
©1998, Billboard/BPI Communications, and SoundScan, Inc. 
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Brokers, Stores Squeeze Used-Tape Biz 
Merchants Are Beginning To Trade In Previously Viewed DVDs 
BY EARL PAIGE 
LOS ANGELES—The used-tape 
business is suffering from an identity 
crisis. 

Brokers of previously viewed pro-
grams who once relied solely on 
direct-response sales are outfitting 
stores. Meanwhile, retailers who 
bought only new goods are also spend-
ing open-to-buy dollars on used inven-
tory DVD is exacerbating the tensions 
between the two camps. 
A market is developing in used 

DVDs, indicative of the year-old con-
figuration's early maturity, according 
to trade sources. "Actually, many bro-
kers are diversifying to the point 
where it is almost rare to find a com-
pany solely in the used-tape business," 
says Joe Mazon, president of Video 
Distributors of Florida. 
Mazon, a veteran tape broker, is 

now scouting for disc inventory. So is 
Stage Two Video, the new name of a 
Dallas company that as Stage Two 
Previously Viewed had specialized in 
tape. President Dan Crider, actively 
seeking DVD product, has just 
launched a World Wide Web site, trad-
ing DVDs with the general public. 

Brokers, in fact, have gone heavily 
to Web sites, according to Craig 
LaRowe of Craig LaRowe & Associ-
ates, a consulting firm. LaRowe 
attributes this early activity in DVD 
to the increasing number of high-tech 
surfers who regularly shop the Web 

for bargains. 
Damon Van Voorhis of Frontier 

Video Distributors agrees. A major 
broker, Frontier has also diversified 
into retail outlets. It went on the 
Internet last August to bolster store 
activity. 
"We first picked up interest in used 

DVD on the Web site," says Van 
Voorhis, "but so far it's just a trickle." 
Used DVDs are not yet a factor at 
Frontier's three Video Cupboard and 
Family Video Depot stores, he 
observes. 
The phones may be about to ring off 

the hook, however. Movies 2 Sell, a San 
Diego used-tape outlet, is starting to 
get DVD inquiries, says owner Eric 
LaRowe, brother of Craig LaRowe. 
"That's how it started with video 
games. People get tired of them and 
want to sell." 

Movies 2 Sell "is about the only 
place in San Diego with a decent 
selection of laserdiscs, about 1,300 
titles," Eric says. He anticipates the 
format will disappear as DVD catch-
es on. 
The line between used brokers and 

retailers is blurring for both VHS 
and DVD. Los Angeles chain 20/20 
Video advertises that it's "not a bro-
ker," but at the same time, it's hoping 
to buy used product directly for 
resale. 

In fact, there's so much confusion 
in the marketplace, that Gene Gross, 

Eric LaRowe stocks used tapes in his Movies 2 Sell store in San Diego. 

U.K.'s Technicolor Opens Danish 
Duplicating Plant For Scandinavia 
LONDON—Technicolor, a subsid-
iary of the U.K. media group Carl-
ton Communications, has set up a 
new plant in Denmark to exploit the 
Scandinavian cassette market. It's 
the duplicator's third European 
expansion in the past 18 months. 
The facility, in Pandrup, Jutland, 

will initially have the capacity to pro-
duce more than 5 million units a year, 
says Technicolor, which also has 
manufacturing and distribution 
operations in the U.S., the U.K., Hol-
land, Italy, and Spain. Its clients 
include Disney, Warner, and Dream-
Works. First off the new production 
line will be "The Game," starring 
Michael Douglas. 

The move reflects growing de-
mand in Scandinavia, where the 
total sell-through market for Den-
mark, Norway, Sweden, and Fin-
land has doubled since 1992 to $200 
million a year, according to Techni-
color. VCR penetration in the 
region stands at around 70% of 
households. 
The Danish plant has 50 employ-

ees and 1,500 recorders. Technicol-
or said it plans a 50% expansion of 
the facility in the near future. Carl-
ton managing director June de 
Moller says, "The videocassette mar-
ket in Europe is growing, and we're 
expanding to meet the demand." 

SAM ANDREWS 

president of broker Video Group in 
Clearwater, Fla., quips, "I am just 
going to stop and catch my breath." 
Hollywood isn't helping matters 

any. Gross says one of the latest de-
velopments creating confusion is the 
raft of so-called free goods going right 
through dealers' hands and into the 
used pipeline. 
The trend dates back to late 1997, 

when the studios began rewarding 
dealers who made quotas with extra 
copies of hit movies that consumers 
might otherwise have difficulty find-
ing on a hot-renting Friday night. 
"What's happening is that many 

(Continued on page 75) 

A Roar For Reading. BMG Video has acquired all rights to what it says is a 
groundbreaking multimedia literacy series for children, "Between The Lions," a 

co-production of Sirius Thinking Ltd. and WGBH-TV Boston. Public TV will carry 
the programs prior to video release late next year. Surrounding Theo the Lion 
are, from left, Al Reuben, president of BMG Video; John Sculley and Chris Cerf, 
co-founders of Sirius Thinking; and Judy Stoia, executive producer. 

So Exactly How Successful Is MID? As It 
Passes The One-Year Mark, Opinions Vary 
H,\ I,F EMPTY? HALF FULL? If you listen to the 
enthusiasts, DVD is cruising. Software sales have far 
exceeded expectations, they say, and the number of 
players in consumer homes, while not as plentiful as 
hoped, are still well ahead of CDs and VCRs at the same 
point in their retail histories. 

Others, though, suspect DVD is running on empty. 
In their view, the year-old format hasn't taken advan-
tage of the existing home video infrastructure and lags 
behind demand for the true example of consumer elec-
tronics success, the 
rooftop satellite dish. For 
DVD, there's still con-
vincing to do. 
The DVD Video Group 

(DVG) did some serious 
tub-thumping earlier this 
month in a meeting with 
the trade press. Ma-
chines in homes probably 
top 300,000, about 60% of 
those shipped to retail-
ers, according to the 
trade group's rough estimates. And the disc_ count "is 
practically over 4 million units," said DVG chairman 
Emiel Petrone, executive VP of Philips Electronics. 
DVG's a cheerleader, of course: It has no other reason 

for being. Columbia House, however, can take DVD or 
leave it alone. After a test run in conjunction with 
Philips, the direct-mail giant elected to take it, launch-
ing a DVD Club with 500 titles at $24.95 and $29.95. 
They're "all big movie stuff," says Video Club executive 
VP Brian Wood. "I really believe the format is going to 
work. It shows all signs of that." 
Ads in specialty magazines like Stereo Review and 

the mass-readership Entertainment Weekly are 
designed to both inform consumers and sell member-
ships. On the day we spoke to Wood, he had just gotten 
the first 22 via mail and the phone number 888-CHC-
DVDS. "That doesn't sound like much," he says, but he 
notes that the original Video Club was "pretty small" 
when it was launched in 1981. 

Each member pays $4.95 each for two introductory 
selections and $14.95 for a third. Members need only 
buy four more DVDs at regular prices in the next two 
years to fulfill their obligations. "This is great news for 
consumers," says Wood, tooting his own horn. "Here's 
a national store. If it helps people become mare confi-
dent about buying a player, that's good for all of us." 
Even Divx could share in the prosperity, or so think 

the Circuit City and Good Guys! chains. The retailers 
will promote the Divx machine as an enhanced DVD 
player when the format arrives in San Francisco and 

PKTRE 
THirS  

by Seth Goldsteiy 

Richmond, Va., at the end of May. Good Guys! advertis-
ing VP Brad Bramy shrugs off the Divx Memorial Day 
delay (Picture This, Billboard, May 16) as a "very 
minor" glitch, which in fact may benefit the Bay Area 
introduction. (A national Divx rollout is due later in '98.) 
By June 12, the new start date for print ads, Cali-

fornia will be past the political primaries that jack up 
the cost of commercial time. Divx spots are "probably 
well advised to wait till next month," says Good Guys! 
president Bob Gunst. "Anyway, we're used to this." 

DVD suffered a delay of 
several months before 
suppliers began shipping 
hardware and software 
in March 1997. 
That postponement 

continues to haunt man-
ufacturers. Trade ob-
servers like consultant 
Richard Kelly consider 
the early projections of 1 
million DVD players in 
the firt year as the 

standard that suppliers have failed to meet. Kelly counts 
an installed base of about 400,000 machines, higher than 
most other estimates but less than one-half the 900,000 
direct broadcast satellite dishes sold to consumers in 
that technology's first year. 

Kelly, compiling a worldwide optical media market 
survey for the International Recording Media Assn. 
(IRMA), says he "was surprised" at the relatively low 
total of 105,000 DVD players delivered to stores in the 
first quarter. Overall, DVD's household penetration 
"does not add up to the satellite numbers." Nor, in 
Kelly's view, is it sufficiently ahead of the VCR. 
He notes that Betamax and VHS struggled in the 

early days "with very little software." It was only after 
the studios began releasing movies on tapes that VCR 
sales surged 8%-10% or more a year. DVD, he suggests, 
has had the benefit of movies and retailers attuned to 
home video from the start. However, Kelly is quick to 
note that DVD will probably be found in 10,000 outlets 
this year, compared with 5,000 in 1997. Sales should 
reflect the increase. 

His other concern is a disc inventory that has grown 
like Topsy since early 1997. Although DVD proponents 
trumpet the heavy sell-through—early adoptors are 
snapping up an average of 20-30 a year, and some dual-
layer titles are in short supply—Kelly says total sales 
were barely 25% of the replicators' 1997 output. The 
IRMA study estimates that as many as 12 million discs 
have been warehoused. In 1998,35 million more are due 
to roll oft' assembly lines. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

Label Principal 
TITLE (Rating) 

Distributing Label, Catalog Number Performers 

1 3 3 

* * 

L.A. CONFIDENTIAL :R:: 

* No. 1 * * * 

Warner Home Video 14913 
Kevin Spacey 
Russell Crowe 

2 5 3 COPLAND ,R) 
Miramax Home Entertainment 
Buena Vista Home Entertainment 13527 

Sylvester Stallone 
Robert De Niro 

3 1 5 BOOGIE NIGHTS (R) 
New Line Home Video 
Warner Home Video N4624 

Mark Wahlberg 
Burt Reynolds 

4 8 4 KISS THE GIRLS (R) Paramount Home Video 331883 Morgan FreemanAshley Judd 

5 29 2 THE JACKAL (R) 
Universal Studios Home Video 
83267 

Bruce Willis 
Richard Gere 

6 4 7 
I KNOW WHAT YOU DID 
LAST SUMMER (R) 

Columbia TriStar Home Video 
23923 

Jennifer Love Hewitt 
Sarah Michelle Geller 

7 2 8 THE FULL MONTY (RI FoxVideo 4806 
Robert Carlyle 
Mark Addy 

8 9 3 FLUBBER (PG) 
Walt Disney Home Video 
Buena Vista Home Entertainment 1468 

Robin Williams 

9 6 9 IN & OUT (PG-13) Paramount Home Video 329873 
Kevin Kline 
Joan Cusack 

11 5 RED CORNER (R) MGM/UA Home Video 
Warner Home Video M906832 

Richard Gem10 
Bai Ling 

11 10 5 SEVEN YEARS IN TIBET (PG-13) 
Columbia TriStar Home Video 
21813 

Brad Pitt 

12 7 12 THE DEVIL'S ADVOCATE (R) Warner Home Video 
Keanu Reeves 
Al Pacino 

13 13 11 THE EDGE (R) FoxVideo 2750 Anthony HopkinsAlec Baldwin 

14 35 2 ANASTASIA (G) FoxVideo Animated 

15 14 6 U-TURN (R) Columbia TriStar Home Video 
32523 

Sean Penn 
Jennifer Lopez 

16 18 4 THE ICE STORM (R) FoxVideo 2751 
Kevin Kline 
Sigoumey Weaver 

17 16 7 ULEE'S GOLD (R) Orion Home Video 
MGM/UA Home Video 2110003 

Peter Fonda 
Patricia Richardson 

18 21 2 MRS. BROWN (PG) 
Miramax Home Entertainment 
Buena Vista Home Entertainment 13525 

Judi Dench 
Billy Connolly 

19 15 9 THE PEACEMAKER (R) Universal Studios Home Video 
83485 

George Clooney 
Nicole Kidman 

20 12 8 MIMIC (R) 
Dimension Home Video 
Buena Vista Home Entertainment 13137 

Mira Sorvino 
Jeremy Northam 

21 17 16 THE GAME (R) PolyGram Video 4400478353 
Michael Douglas 
Sean Penn 

22 20 6 BEAN (PG-13) PolyGram Video 4400469133 
Rowan Atkinson 
Peter MacNicol 

23 22 3 THE HOUSE OF YES (R) Miramax Home Entertainment 
Buena Vista Home Entertainment 13526 

Parker Posey 
Tori Spelling 

24 28 10 
THE MAN WHO KNEW 
TOO LITTLE (PG) 

Warner Home Video 15626 Bill Murray 

25 NEW> BODY COUNT (R) PolyGram Video 4400550473 
David Caruso 
Linda Fiorentino 

26 23 10 EVE'S BAYOU (R) Trimark Home Video VM6437 
Samuel L. Jackson 
Lynn Whitfield 

27 19 14 G.I. JANE (R) Hollywood Pictures Home Video 
Buena Vista Home Entertainment 10441 

Demi Moore 

28 NEW> MOUSE HUNT (PG) 
Universal Studios Home Video 
82585 

Nathan Lane 
Lee Evans 

29 33 6 A THOUSAND ACRES (R) Touchstone Home Video 
Buena Vista Home Entertainment 12979 

Jessica Lange 
Michelle Pfeiffer 

30 31 6 ONE NIGHT STAND (R) 
New Line Home Video 
Warner Home Video 4312 

Wesley Snipes 
Nastassia Kinski 

31 27 6 
MORTAL KOMBAT: 
ANNIHILATION (PG-13) 

New Line Home Video 
Warner Home Video N4643 

Robin Shou 
Talisa Soto 

32 24 13 AIR FORCE ONE (R) Columbia TriStar Home Video 
71883 

Harrison Ford 

33 NEW FOR RICHER OR POORER (PG-13) 8U3n3i75sal Studios Home Video Tim Allen 
Kirstie Alley 

34 NEW ALIEN RESURRECTION (R) FoxVideo 0325 
Sigourney Weaver 
Winona Ryder 

35 26 7 IN THE COMPANY OF MEN (R) 
Columbia TriStar Home Video 
26013 

Aaron Eckhart 
Matt Malloy 

36 NEW > KISS OR KILL (R)  Universal Studios Home Video 
83491 

Francis O'Connor 
Matt Day 

37 30 8 SHE'S SO LOVELY (R) 
Miramax Home Entertainment 
Buena Vista Home Entertainment 13472 

Sean Penn 
John Travolta 

38 36 8 A LIFE LESS ORDINARY (R) FoxVideo 2772 
Cameron Diaz 
Ewan McGregor 

39 25 10 MAD CITY (PG-13) Warner Home Video 15433 
Dustin Hoffman 
John Travolta 

40 34 18 CONSPIRACY THEORY (R) Warner Home Video 15091 
Mel Gibson 
Julia Roberts 

• ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
or theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. 0 1998. F3illboarcl/BPI Communications. 

Children Will Love It! 

Every smart video retailer 
knows animated feature films 
have a tremendous rental ROI! 
• "G"-rated animated full-length movie 

• Premiering only on video! 

• Full 90-day pay-per-view window! 

• Perfectly priced for rental and 
sell-through in collectible clamshell 

• Based upon the classic Grimm 
Brothers' tale 

• Clamshell #41657 • Slip sleeve #41653 
ORDER DATE: JUNE 9 STREET DATE: JUNE 30 
For more information, call our hotline I-888-600-9220 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

 TITLE Label Principal 
Distributing Label, Catalog Number Performers 
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.P. 2i 
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g 

1 1 3 

* * * No.1*** 
Walt Disney Home Video 

FLUBBER Robin Williams Buena Vista Home Entertainment 1468 
1997 PG 22.99 

2 14 2 ANASTASIA FoxVideo Animated 1997 G 26.98 

3 2 10 
New Line Home Video Michael Meyers 

AUSTIN POWERS Warner Home Video N4577 Elizabeth Hurley 1997 PG-I3 14.98 

4 3 104 
THE LITTLE MERMAID: THE Walt Disney Home Video Animated SPECIAL EDITION Buena Vista Home Entertainment 12731 

1989 G 26.99 

5 4 3 ELMOPALOOZA! Sony Wonder The Muppets 1998 NR 12.98 

6 NEW THE FIFTH ELEMENT Columbia TriStar Home Video 82403 Bruce Willis 
Gary Oldman 

1997 R 14.95 

7 7 6 
Miramax Home Entertainment Ralph Fiennes 

THE ENGLISH PATIENT Buena Vista Home Entertainment 8730 Juliette Binoche 
1996 R 19.95 

8 6 14 
Walt Disney Home Video 

HERCULES Animated Buena Vista Home Entertainment 9123 
1997 G 26.99 

9 12 4 
Playboy Video 

PLAYBOY'S NATURALS Play Various Artists Universal Music Video Dist. PBV0828 
1998 NR 19.98 

10 5 82 
PETER PAN: 45TH ANNIVERSARY Walt Disney Home Video Animated 
EDITION Buena Vista Home Entertainment 12730 

1953 G 26.99 

11 16 4 PLAYBOY: NIGHT CALLS Playboy Home Video Juli Ashton 
Universal Music Video Dist. PBV0829 Doria 

1998 NR 19.98 

12 NEW > SOUTH PARK Rhino Home Video Animated 
Warner Home Video 36449 

1998 NR 39.98 

13 11 10 EVIL DEAD 2: DEAD BY DAWN Anchor Bay Entertainment SV10320 Bruce Campbell Sarah Berry 1987 NR 14.98 

14 10 6 SELENA Warner Home Video 14909 Jennifer Lopez 1996 PG 19.98 

15 9 13 AIR FORCE ONE Columbia TriStar Home Video 71883 Harrison Ford 1997 R 14.95 

16 NEW > 
Hollywood Pictures Home Video John Cusack 

GROSSE POINT BLANK Buena Vista Home Entertainment 10040 Minnie Driver 1996 R 19.99 

17 13 19 
ANDREA BOCELLI: TIME FOR 

 ROMANZA PolyGram Video 4400553973 Andrea Bocelli 1997 NR 24.95 

18 8 8 
PLAYBOY'S WOMEN Playboy Home Video Various Artists 
BEHAVING BADLY Universal Music Video Dist. PBV0825 

1998 NR 19.98 

19 15 7 BATMAN & MR. FREEZE: SUBZERO Warner Family Entertainment Animated 
Warner Home Video 149963 

1998 NR 19.96 

20 32 4 
MGM/UA Home Video Kyle MacLachlan 

BLUE VELVET Warner Home Video 206863 Isabella Rossellini 1986 R 14.95 

21 20 14 
SPICE GIRLS: GIRL POWER!-LIVE 

 IN ISTANBUL Virgin Music Video 92111 Spice Girls 1998 NR 19.98 

22 NEW > MOUSE HUNT Universal Studios Home Video 83585 Nathan Lane Lee Evans 1997 PG 22.98 

23 40 17 SOUL FOOD FoxVideo 4493 Vanessa Williams 
Vivica Fox 1997 R 19.98 

24 17 12 MARILYN MANSON: DEAD TO Interscope Video  THE WORLD Universal Music Video Dist. 90150 Marilyn Manson 1998 NR 16.95 

25 35 2 TORI AMOS: LIVE FROM NEW YORK MVD Video 80732 Tori Amos 1998 NR 29.95 

26 26 11 PLAYBOY'S VOLUPTUOUS VIXENS II Playboy Home Video Various Artists 
Universal Music Video Dist. PBV0824 

1998 NR 19.98 

27 21 6 
Bill Pullman 

LOST HIGHWAY PolyGram Video 4400549893 Patricia Arquette 1996 R 19.95 

28 39 24 MEN IN BLACK Columbia TriStar Home Video 82453 Tommy Lee Jones 
Will Smith 1997 PG-13 22.95 

29 33 7 
NATIONAL GEOGRAPHIC: SECRETS Warner Home Video Various Artists 
OF THE TITANIC 

1988 NR 14.95 

30 25 27 
SPICE GIRLS: ONE HOUR OF 

Warner Home Video 363553 Spice Girls 
GIRL POWER 

1997 NR 14.95 

31 18 104 
John Travolta 

GREASE À• Paramount Home Video 1 108 Olivia Newton-John 1978 PG 14.95 

32 19 2 STOMP OUT LOUD HBO Home Video Various Artists 
Warner Home Video 91484 

1998 NR 19.98 

33 34 20 
Julia Roberts 

MY BEST FRIEND'S WEDDING Columbia TriStar Home Video 82723 Dermot Mulroney 1997 PG-13 14.95 

34 28 27 
MGM/UA Home Video Cary Elwes 

THE PRINCESS BRIDE Warner Home Video 7709 Robin Wright 1987 PG 14.95 

35 38 2 
New Line Home Video Halle Berry 

B.A.RS. Warner Home Video N4413 Martin Landau 
1996 PG-13 14.98 

36 22 23 RAGE AGAINST THE MACHINE Epic Music Video Rage Against 
Sony Music Video 19V50160-3 The Machine 

1997 NR 19.98 

37 23 12 
Howard Stern 

PRIVATE PARTS Paramount Home Video 33251 Robin Quivers 1997 R 14.95 

38 31 2 MARIAN CAREY: MY ALL Columbia Music Video Mariah Carey 
Sony Music Video 78846 

1998 NR 3.95 

39 30 5 AMERICAN POP Columbia TriStar Home Video 19592 Animated 1981 R 13.95 

40 NEW 1> GODZILLA-KING OF THE MONSTERS Similar Ent. Inc. 4909 Raymond Burr 1956 NR 12.95 

MAY 23, 1998 Home Video 

• RIPA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIPA platinum cert. for sales of 100,000 units or 82 million in sales at suggested 
retail. • ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1 
million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically 
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. ©1998, Billboard/BPI Communications. 

MERCHANTS 8( MARKETING 

DENNIS THE FRANCHISE: 
That freckled-face kid who has 
bugged Mr. Wilson for years could 
be Warner Home Video's next 
direct-to-video franchise. 
On July 14, the studio will re-

lease "Dennis The Menace Strikes 
Again," a direct-to-video sequel to 
the 1993 film "Dennis The Men-
ace." Priced at $19.94, the title will 
be part of the studio's 75th-an-
niversary marketing initiative. 
Dairy Queen is a cross-promo-
tional partner. 
"Warner has a lot of 

great characters that 
could become video 
franchises, but we're 
taking a wait-and-see 
approach on Dennis,'" 
says Warner Family 
Entertainment director 
of marketing Dan Ca-
pone. "I can't definitely 
say that this is our next 
franchise, but he's a 
strong direct-to-video 
character." 

In fact, Capone says 
that "Dennis" is the 
first of seven direct-to-video re-
leases Warner plans to announce 
over the next month. "Some will be 
spinoffs, and others will be based 
on characters," says Capone, who 
wouldn't disclose details. 
One reason Dennis is ripe for 

video is that the movie grossed 
more than $50 million at the box 
office and sold nearly 4 million 
units on video, according to 
Capone. The 50-year-old comic 
strip character created by Hank 
Ketcham also appears in 1,200 
daily newspapers in 48 countries 
and is translated into 19 lan-
guages. 
Plans for the title include a 

national TV and print advertising 
campaign, a coupon book worth 
$150 in related Warner products 
that will be included inside each 
cassette, and the Dairy Queen 
promotion. The title is being 
released in Spanish as well. 
On street date, Dairy Queen's 

4,500 locations will hand out a 
coupon for $1 off the purchase 
price of the video and advertise 
availability via in-store displays. 
The cassette box will contain a 50 
cent coupon good toward Dairy 
Queen purchases. 
This time around, Don Rickles 

will play Mr. Wilson, replacing 
Walter Matthau, who starred in 
the movie. Justin Cooper, who co-
starred in "Liar Lie" is the new 
menacing Dennis, replacing 
Mason Gamble. 

JOHN, YOKO & MIKE: Beatles 
fans are in for a rare treat this 
month, thanks to those creative 
folks at Rhino Home Video. 
The supplier has assembled the 

interviews and performances that 
John Lennon and Yoko Ono did 

Dennis Joins Warner's 
15th-Anniversary Lineup 

as co-hosts on "The Mike Douglas 
Show" in 1972. Also included in 
the five-tape boxed set is a 48-page 
booklet with behind-the-scenes 
tidbits about the Lennons' week 
on-air. 

It features backstage photos, a 
present-day question-and-answer 
session with Douglas; excerpts 
from a press conference featuring 
Lennon, Ono, and guest Jerry 
Rubin; and new liner notes. The 
$99.95 collection is available Tues-
day (19). 

SHELF 
TA 1. K 

by E 
Fitzp 

ileen 
atrick 

Noted for its show-biz 
guests, "The Mike Dou-
glas Show" took on a 
different look with Len-
non and Ono, who invit-
ed Black Panthers Party 
chairman Bobby Seale, 
Asian activist/folk sing-
ing duo Yellow Pearl, a 
biofeedback expert, and 
a macrobiotic cook, 
among others. 
One cassette features 

a performance of Len-
non and Chuck Berry. 
Lennon and Ono do sev-

eral duets on each tape. 

HAPPY BIRTHDAY: Fright 
fests, fistfights, and pure fun 
highlight several movies receiving 
anniversary treatments on video 
this spring and summer. 

First up is the 25th-anniversary 
edition of Bruce Lee's "Enter The 
Dragon," busting into stores Tues-
day (19) at $19.98 from Warner 
Home Video. The limited-edition 
collection includes the cassette, an 
exclusive CD of the Lalo Schifrin 
soundtrack, a commemorative 
book, archival information, eight 
movie card imprints, and a photo 
of a film frame. It's priced at 
$49.98. 
Meanwhile, Paramount Home 

Video is remastering "Grease" for 
its 20th-anniversary rerelease fol-
lowing a successful theatrical run 
in March. The title will be out 
June 23, priced at $14.95. 
A deluxe edition with an onpack 

CD is available for $19.95. Called 
the "Grease Megamix," the re-
cording contains the songs 
"Greased Lightnin'," "Summer 
Nights," and "You're The One 
That I Want." 

Also from Warner is the 25th-
anniversary edition of "The Exor-
cist," available Aug. 25. A $19.98 
version includes an introduction by 
director William Friedkin, a 30-
minute behind-the-scenes docu-
mentary with 11 minutes of never-
before-seen outtakes, the original 
theatrical trailer, and a lobby card. 
The deluxe version contains all 

the above, plus the 52-page "The 
Exorcist: The Making Of A Clas-
sic Motion Picture," a limited-edi-
tion CD of Schifrin's soundtrack, 
eight lobby cards, and a picture, 
and is priced at $49.98. 
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1 1 3 
* * NO. 1 * * 

RIVERS OF JOY Gaither & Friends 
Spring Hill Video 44354 

LF 29.99 

2 5 i7 

'' 
GARTH LIVE FROM CENTRAL PARK 

Garth Brooks 
Orion Home Video 10119 

LF 19.95 

3 2 iç 
." 

GIRL POWER! LIVE IN ISTANBUL 
virgin Music Video 92111 Spice Girls LF 19.98 

4 3 25 
TULSA, TOKYO AND THE MIDDLE OF NOWHERE 

Hanson 
PolyGram Video 4400479233 LF 19.95 

5 4 on 

`-' 
ONE HOUR OF GIRL POWER 

Spice Girls 
Warner Home Video 363553 

LF 14.95 

6 9 21 
ROMANIA IN CONCERT 

Andrea Bocelli 
PolyGram Video 4400553973 

LF 24.95 

7 6 17 

`" 
THE DANCE A Fleetwood Mac 
Warner Reprise Video 3-38486 

LF 19.98 

8 15 14 DOWN BY THE TABERNACLE 
Bill & Gloria Gaither 

Spring Hill Video Chordant Dist. Group 104 
LF 19.98 

9 7 1, 
'' 

DEAD TO THE WORLD 
Marilyn Manson 

Interscope Video Universal Music Video Dist. 90150 
LF 16.95 

10 13 29 
TRIBUTE A Yanni 
Virgin Music Video 77849 

LF 24.95 

11 8 24 
RAGE AGAINST THE MACHINE Rage Against 
Epic Music Video Sony Music Video 19 V50160-3 The Machine 

IF 19.98 

12 20 84 
LES MISERABLES: 10TH ANNIV. CONCERT 

Various Artists 
VCI Columbia TriStar Home Video 88703 

LF 24.95 

13 11 7 
AFTER DARK 
Roadrunner Video 987 Type 0 Negative LF 19.98 

14 18 17 
SINGIN' WITH THE SAINTS 

Bill & Gloria Gaither 
Spring Hill Video Chordant Dist. Group 102 

LF 19.98 

15 10 3 MY ALL Mariah Carey 
Columbia Music Video Sony Music Video 78846 

VS 3.95 

16 12 24 CLOSURE Nine Inch Nails 
Interscope Video Trimark Home Video 6734 

LF 24.98 

17 14 12 
LIVE Fred Hammond & 
Verity Video 43108-3 Radical For Christ LF 19.98 

18 21 3 
MICHAEL CRAWFORD IN CONCERT 

Michael Crawford 
Warner Home Video 36420 

LF 19.98 

19 29 4 
LIVE FROM NEW YORK 

Tori Amos 
MVD Video 80732 

LF 29.95 

20 19 26 
3-WATCH IT GO 

Pantera 
Elektra Entertainment 40195 

IF 19.98 

21 23 58 
SELENA REMEMBERED 

Selena EMI Latin Video 77826 IS 1998 

22 24 12 
WOW-GOSPEL 1998 
Verity Video 43109-3 Various Artists LF 19.98 

23 27 15 
THE ABSOLUTE BEST VIDEOS 

Carman 
Sparrow Video Chordant Dist. Group 43201-3 

LF 1998 

24 36 2 
IN CONCERT 

Sarah Brightman 
Columbia Music Video Sony Music Video 2105 

LF 19.98 

25 26 72 
THE CREAM OF ERIC CLAPTON A 

Eric Clapton 
PolyGram Video 440081189 

LF 14.95 

26 17 49 I'M BOUT IT A' Master P 
No Limit Video Priority Video 53423 

LF 19.98 

27 32 28 
THE BEST OF THE DOORS 

The Doors 
Universal Studios Home Video 83297 

IF 14.98 

28 RE-ENTRY 
LIVE AT THE ACROPOLIS A' 

Yanni 
Private Music BMG Video 82163 II 1998 

29 28 12 
LIVE IN HYDE PARK 

Eric Clanton 
Warner Reprise Video 3-38473 

LF 19.98 

30 25 132 
LIVE FROM AUSTIN, TEXAS • Stevie Ray Vaughan 
Epic Music Video Sony Music Video 50130 And Double Trouble IS 19.98 

31 39 152 
' PULSEA Pink Floyd 

Columbia Music Video Sony Music Video 50121 LF 24.98 

32 RE-ENTRY 
LIVE IN CONCERT 

Backstreet Boys MVD Video 50028 LF 19.95 

33 34 181 
THE BOB MARLEY STORY& Bob Marley 
Island Video PolyGram Video 4400823733 And The Wailers 

LF 9.95 

34 16 9 CLOSE TO YOU: REMEMBERING THE CARPENTERS The Carpenters 
MPI Home Video MP7278 LF 19.98 

35 RE-ENTRY 
JOY IN THE CAMP Bill & Gloria Gaither And 
Spring Hill Video Chordant Dist. Group 101 Their Homecoming Friends 

LF 19.98 

36 35 228 
LIVE SHIT: BINGE & PURGE A' 
Elektra Entertainment 5194 Metallica LF 89.98 

37 RE-ENTRY 
LIVING THE DREAM: LIVE IN WASHINGTON, D.C. 

The Canton Spirituals Verity Video Word Video 43021-3 LF 1998 

38 RE-ENTRY 
THE COLOUR OF MY LOVE CONCERT 

Celine Dion 
Epic Music Video Sony Music Video 50136 

LF 19.98 

39 33 4, 
' 

HISTORY ON FILM: VOLUME II 
Michael Jackson 

Epic Music Video Sony Music Video 50138 
LF 19.98 

40 31 33 
OUR MUSIC VIDEO Mary-Kate & 
Dualstar Video WarnerVision Entertainment 53357 Ashley Olsen LF 12.95 

O RIAA gold cert, for sales of 25,000 units for video singles; • RIAA gold cert. for sales of 50,000 units fo 
SF or LE videos; RIM platinum cert. for sales of 50,000 units for video singles; A RIM platinum cert. 
for sales of 100,000 units for SF or LE videos; 0 RIM gold cert. for 25,000 units for SF or LE videos certi-
fied prior to April 1, 1991; • RIM platinum cert. for 50,000 units for SF or LE videos certified prior to 
April 1, 1991. LE long-form. SF Short-form. VS Video single. 01998, Billboard/BPI Communications. 

Home Video 
MERCHANTS 8( MARKETING 

Laserdisc Wholesaler Closes, A Victim Of OD 
LOS ANGELES-A laserdisc 
wholesaler has become a casualty of 
the DVD market. Image Entertain-
ment says it will shutter U.S. Laser 
Video Distributors, acquired in 1995. 

U.S. Laser operated a distribution 
company, a magazine, and Digit,ain-
ment, a retail venture in Whippany, 
N.J. About 10 people were laid off as 
a result of the closure. President 
David Goodman had left in Decem-
ber to form DVD International. 

According to Image CFO Jeff 
Framer, much of U.S. Laser's distri-
bution business had already been 
folded into Image's Chatsworth, 
Calif., headquarters. Laserviews 
ceased publication in October. 
"With laser declining and DVD 

growing, we decided to close the 
store" July 15, says Framer. The 
8,000-square-foot outlet stocks about 
2,000 titles and sold laser and DVD 
hardware. "It's near New York, and 

we thought we'd get a lot of traffic," 
he adds, "but when DVD came out, 
it became a problem." 
But the new format is not big 

enough to allow Image to convert the 
store to a DVD-only operation. 
"There's only a small number of 
machines out there, not enough to 
cover expenses," Framer says. 

Closing U.S. Laser should save 
Image $1.2 million three years. 

EILEEN FITZPATRICK 

BROKERS, STORES SQUEEZE USED-TAPE BIZ 
(Continued from page 72) 

smaller dealers can't meet the quotas 
on these free-goods offers, and they 
overbuy and then sell it off," says 
Gross. "We are paying $45 for some 
movies which we sell for up to $59." 
Oftentimes, the cassette boxes have 
never been opened. 

Brokers, in fact, question the basis 
of these plans. "The product being 
offered in these Profit Plus plans, or 
whatever they are called, is not really 

Billboard, 

free," notes Crider. "Maybe you get a 
few free copies with an order on a title 
where you pay $70 for all the rest. 
How can you say these are free 
goods?" 

Craig LaRowe says that much of 
the free-goods activity stems "from so 
many dealers who are these days act-
ing as sub-distributors." In essence, 
these retailers earn-and keep-the 
extra cassettes by filling other stores' 

orders. Enthusiasm leads to excess. 
"I am sure the traditional distribu-

tors take full advantage of what is 
going on. Quantities of these titles are 
left over, and these go right into the 
used pipeline," says LaRowe. 

Part two of this story in the May 30 
issue, will examine the impact of used 
tapes and DV Ds in the big-and 
volatile-Los Angeles market. 
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Compiled from a national sample of retail 
stores sales reports. 

TITLE 
Program Supplier, Catalog Number 

1 8 
11= 
= 
J 

RE CREATIONAL SPORTS 

1 1 11 

* * NO. 1 * * 
DENVER BRONCOS: SUPER BOWL XXXII CHAMPIONS 
PolyGram Video 4400464433 19.95 

2 

3 

4 

5 

2 11 
GRETZKY: THE GREAT ONE AND THE NEXT ONES 
FoxVideo (CBS/Fox) 2758 14.98 

3 25 
THE OFFICIAL 1997 WORLD SERIES VIDEO 
Orion Home Video 91097 19.98 

6 5 
LESLIE NIELSEN'S STUPID LITTLE GOLF VIDEO 
Winstar Home Entertainment 71027 19.98 

5 29 
PURE PAYTON 
PolyGram Video 4400464413 19.95 

6 8 105 
MICHAEL JORDAN: ABOVE & BEYOND 
FoxVideo (CBS/Fox) 8360 14.98 

7 4 323 MICHAEL JORDAN'S PLAYGROUND 
FoxVideo (CBS/Fox) 2858 19.98 

8 7 77 
THIS WEEK IN BASEBALL: 20 YEARS OF UNFORGETTABLE PLAYS& BLOOPERS 
Orion Home Video 96002 14.98 

9 15 47 
MUHAMMAD ALI: THE WHOLE STORY 
Warner Home Video 05586 109.98 

10 10 13 NBA 2000 
FoxVideo (CBS/Fox) 2759 14 98 

11 11 47 
NBA AT 50 
FoxVideo (CBS/Fox) 8450 19.98 

12 13 255 
MICHAEL JORDAN: AIR TIME 
FoxVideo (CBS/Fox) 5770 19.98 

13 12 77 NFL: 100 GREATEST FOLLIES 
PolyGram Video 8006326733 19.95 

14 RE-ENIRY LESLIE NIELSEN'S BAD GOLF MADE EASIER 
ABC Video 45003 19.98 

15 17 29 
FOOTBALL FOLLIES 
PolyGram Video 4400475033 9.95 

16 

17 

18 

RE-ENTRY TIGER WOODS: SON, HERO & CHAMPION 
FoxVideo (CBS Video) 4098 14.98 

NEW> 1998 OLYMPIC WNTER GAMES OVERALL HIGHLIGHTS FoxVideo (CBS Video) 0412 19.98 

NEW 
1998 OLYMPIC WINTER GAMES FIGURE SKATING COMPETITION 
FoxVideo (CBS Video) 0414 19.98 

19 NEW> THE ICE PRINCESS Winstar Home Entertainment 71074 19.98 

20 19 37 
THE OFFICIAL 1996-97 NBA CHAMPIONSHIP VIDEO 
FoxVideo (CBS/Fox) 8452 19 98 

(I) 
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 Compiled from a national sample of retail 

stores sales reports. 

TITLE 
Program Supplier, Catalog Number 

HEALTH AND FITNESS 

1 1 31 

* * NO. 1 * * 

OPRAH: MAKE THE CONNECTION 
Buena Vista Home Entertainment 60428 22.99 

2 4 31 
DENISE AUSTIN: A COMPLETE WORKOUT WITH WEIGHTS 
Parade Video 908 12.98 

3 2 77 
CRUNCH: FAT BLASTER PLUS 
Anchor Bay Entertainment SV10092 9.98 

4 3 141 
THE GRIND WORKOUT HIP HOP AEROBICS* 
Sony Music Video 49659 12.98 

5 7 187 
YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 
Healing Arts 1088 14.98 

6 8 123 
THE GRIND WORKOUT: FITNESS WITH FLAVA<> 
Sony Music Video 49796 12.98 

5 21 
FIRM BASICS: ABS, BUNS & THIGHS WORKOUT 
BMG Video 80344-3 19.98 

8 RE-ENTRY CRUNCH: BEST ABS AND ARMS 
Anchor Bay Entertainment 5V10093 9.98 

9 9 5 CRUNCH: BURN & FIRM IN 30 MINUTES Anchor Bay Entertainment SV10284 9.99 

20 

11 

13 7 
CRUNCH: THE JOY OF YOGA 
Anchor Bay Entertainment SV10285 999 

RE-ENTRY THE FIRM: ABS, HIPS & THIGHS SCULPTING 
BMG Video 80114-3 19.98 

12 6 27 
THE GRIND WORKOUT: FAT BURNING GROOVES* 
Sony Music Video 12.98 

13 14 43 
CRUNCH: TURBO SCULPT 
Anchor Bay Entertainment SV10027 9.98 

14 RE-ENTRY ABS, CHEST & LEGS OF STEEL 2000 
WarnerVision Entertainment 51312-3 29.95 

15 RE-ENTRY CINDY CRAWFORD/SHAPE YOUR BODY WORKOUT 
GoodTimes Home Video 7032 19.99 

16 11 21 
FIRM BASICS: FAT BURNING TOTAL BODY WORKOUT 
BMG Video 80343-3 19.98 

17 RE-ENTRY ALI MACGRAW'S YOGA MIND & BODY 
Warner Home Video 35826 19.98 

18 RE-ENTRY MTV ADVANCED WORKOUT: TOTAL BODY TRAINING 
Sony Music Video 49331 14.98 

19 12 23 
STEP REEBOK: POWER BLAST 
BMG Video 80359-3 19.98 

20 15 15 
BUNS OF STEEL 2000 WITH TAM ILEE WEBB 
WarnerVision Entertainment 226 14.95 

• ITA gold certlication for sale of 125,000 units or a dollar volume of $9 mill'on a retal for theat ically released programs, 25,000 units and $1 million at sug-
gested retail for nontheatrical titles. OITA platinum certification for sale of 250 000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. 01998, Billboard/BPI Communications. 
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FREE! 

Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 

decision makers across the country and around the 

world by telling them about your product and 

service in the industry's leading news magazine. 

All Major Credit Cards Accepted 

Billboard  
• SERVICE & RESOURCES: $150 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED : $150 per inch/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLY SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client. 

SERVICES 

Factory Direct 
CD REPLICATION 
> Pre - Mastering 
> Mastering 
> Replication 
> 6 Color Printing 
> Packaging 
> Fulfillment 

Good Service - Great Rates - Quick Turnaround 

LJ_S_ MEDIA (DISC, INC 

Tel: 1-888-USM-DISC ; (310)574-9888 

SumimmilmmA 
GET A LOAD 

OF THIS DEAL!! 

10-50 COPIES 

from your CDR 

as low as $7.99 each 
including jewel box. 

CD LABS, INC. 
(818) 505-9581 
(800) 423-5227 
www.cdlabs.com 

GUIDE TO 
MASTER TAPE 
PREPARATION 
Prod out how to prepare 
your audio master for erro, 
free manufacturing A must 
for recording artists and 
studio engineers. 

4795- 1/(4)giiie 

DISC MAKERS 
1-800-468-9353 • http://www.discmakers.com 

r. I CrirorCe 
I g Lox 

TOTAL CD, 
CD-ROM, E-CD, 

& CASSETTE PRODUCTION 

2 1 2 - 2 5 2 - 9 3 0 0 
www.digita If orce.com 
Feel the "Power of Excellence" 

call for POWER PLAY the 
DIGITAL FORCE Sampler & 

Studio Reference Disc 

149 MADISON AVENUE NY, NY 10016 

Call Billboard Classified Today! 
(From Eastern & Central Time Zones-i; 

Jeff Serrette 1-800-223-7524 • jserretteeillboard.com 

(From Mountain & Pacific Time Zones:) 

Tracy Walker 1-800-390-1489 • twalker@billboard.com 

FAX ALL ADS TO: 212-536-8864 

DEADUNE: FRIDAY AT 3:30PM EASTERN  

SERVICES 

CD Replication 
• Retail-Ready Packages with Graphics 
• Bulk Replication (only 100 Min. Order! 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly with our factory? 

Best Service... Best Price... Period. 

EUROPADISK, 
Free Catalog or quote: 

(800) 455-8555 http://www.europadisk.com 
Major credit cards accepted. 

mez kapjo 
1,000 for 62c each 

Ferric Music Grade Tape, Up to 45 Clear or Color Shell 
Norelco Box, Scandia Wrap 

Customer Supplies, Print & Label Film, Master. Call For Quote. 
CALL TODAY! 

CUSTOM DUPLICATION elighteMeng Ph. 1-800-486-6782 
P.O. Box 7647 Fax: 1-803-548-3335 

Charlotte, NC 28241 elltittOli »ICE VISA Accepted 

300 
CD PACKAGE: $975 

INCLUDES: 
• ORIGINATION • 1-COLOR 1-PAGE BOOKLET 
AND TRAY CARD' • 1-COLOR (D LABEL' 

• JEWEL BOX &SHRINK WRAP • QUICK TURNAROUND 
• from your punt-ready film  lin Rombo veal 

IN-HOUSE CD, VINYL 8. CASSETTE REPLICATING PACKAGING 

1000 ?re 
reorder: 51349 

INCLUDES: 
ORIGINATION • 4-PAGE BOOKLET with 4-COLOR COVER, 

1-COLOR BACK and 4-COLOR TRAY CARD • 
' CD LABEL FILM & 2-COLOR LABEL IMPRINTING • 

JEWEL BOX g SHRINK WRAP • QUICK TURNAROUND 
• from your print -ready film (In Rombo s spurs) 

ASK FOR OUR FREE BROCHURE! 

pa on the 

Rainbo Records and Cassettes 
1738 Berkeley Street, Santa Monica, fl( 90404 • (3101 829-3476 • Fax (3101 828-8765 • www.rainborec.com 

COMPACT DISCS • 75‹ EACH 
IT'S A BETTER DEAL! Complete CD & Cassette Packages! II 

"ADD IT UP" 
1,000 CDs 750.00 
1,000 j.w.vwrap 300.00 

1,000 2 -Pg Book/Tray 240.00 

CALL FOR QUOTE 
()gird Mastering Systems • Ogled /such Duplication • Computer Grophia 

NATIONAL TAP»' 5 1,290.00 

From yopurrC-eckimMoster & 
Print-Ready cr 

-DISC 
1-800-874-4174  

1 1 10-48th Avenue North • Nashville, TN 37209 

CUSTOM COMPACT DISCS 
Affordable single copy CDs, starting at $15. 

$5.00 OFF WITH THIS AD 

46 PRODUCTIONS 
42W557 Hawk Circle, St. Charles, Ill. 60175 

Tel (800) 850-5423 Fax (800) 203-1725 

Contact Us On The Internet at info@46p.com 
Visit our Web Page at http://vAvw.46p.com 

çrvatívv 
& Web Services, 

Phone (615-356-4906) www Creatiyedisc.com 
Fax (615-353-19481 EMail Cds home. 

CD REFLTG4 C4Ser/E 
FRINTIAS COLOR FILM SGRAQA 
ÉRAffeC CESZN 
BAQ ares xe) 

SERVICES 

/ • Compact Disc Pressing 
CD Audio b CD ROM 

• Pre-Mastering /Short-Run 
• Cassette Duplication 

'Vin VI Pressing 
• Design/FIlm/Printing 

COMPLETE PACKAGES REA DYTO-GOI 

We may be the experts, 
but when it comes to 

your project, yos:L•E the bossl 

LeMaxDisk 
Free catalogue/custom quote! 

tI 800 68I 0708i 

E-mail your Classified 

Advertising to Tracy Walker at 

twalker@billboard.com 

Media One Corn in ec» 
QUALITY HIGH SPEED CASSETTE DUPLICATION dik 
COMPACT DISC PRODUCTION 
REAL TIME VIDEO DUPLICATION 4II 

1000 CD'S - $899.00 
CDR MASTER REQUIRED 

1000 CASS - $499.00 
HIGH QUALITY MUSIC GRADE FERRIC 

500 CD'S - $699.00 
CDR MASTER REQUIRED 

500 CASS - $295.00 
HIGH QUALITY MUSIC GRADE FERRIC 

CIES & CASSETTE PRICES REFLECT NORELCO, SHRINK WRAP & INSERTION OF YOUR INSERTS 

CDR TRANSFERS (SONIC SOLUTIONS) 
1 -$15.99 2-10 - $9.99 11-100 -46.99 

100 VIDEOS T-120 — $179.00 OUPUCRTED MX PRICE 

Attn Indy Labels: 
Rates too Low to mention 

CALL 
1 (800)586-9733, IN LA (626)358-2556 

FAX (626) 358-2826 

CASSETTES 
•DIGITAL BIN' 

1 000 FOR .64 EACH 
CHROME TAPE. UP TO C-45. CLEAR SHELL, 

ASSEMBLED IN NORELCO BOX. SHRINKWRAP 

YOU SUPPLY PRINT, LABEL FILM, MASTER 

CUSTOM SERVICE 

1015 W. Isabel Street 
Burbank, CA 91506 

(800) 423-2936 
FAX (818)569-3718 

We Anticipate Your Every Need 

CD REPLICATION 
Cassette Duplication 

Graphic Design & Printing 

Digital Editing & Mastering 

1-800-527-9225 
(716) 691-7631 • Fax (716) 691-7732 
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PROFESSIONAL 
SERVICES 

• BROWSER DISPLAY SYSTEMS • BUSINESS 
OPPORTUNITIES 

HELP WANTED 

PUBLIC ITIr 
IbiIF 

35 t.111 .̀• 111..1111Cillk.! md, qualit> 

FREE 
Catalog 8. Samples 

B&W 
8x10's 
500 - 80 
1000 - '108 
B&W 

POSTCARDS 
500 - 65.00 

PICTURES 
1867 E. Florida St.. Sude BB 
Springfield, MO 65803 
(417) 869-3456 Fax (417) 869-91E15 
www.abcpictures.com 

SECRETS OF SINGING 
YOUR PLACE AND MINE 
Power " Confidence * High Notes 

Jeffery Allen Studio 
PC to PC - Worldwide Private Vocal Instruction 
For Vocal Success® Products/Services info call: 

1-800-644-4707 or 
web site: mvw.vocalsuccess.corn 

WANTED TO BUY 

We Buy/We Sell 
NEED PRODUCT?/HAVE PRODUCT TO SELL"' 
WIDE SELECTION PREVIOUSLY PLAYED 

CD'S, TAPES, etc New stores our specialty! 
USEDCD Company, Inc. 

P.O. Box 31, Jericho, N.Y. 11753 
Tel. 516 677-6018, Fax 516-677-6007 

email info@usedcd.com 

MUSIC MEMORABILIA 
WANTED 

Posters, record awards, promo 
tchotschkies like shirts, pens, press re-
leases etc.Dealer prices paid. Call Sam: 

(773) 296-2248 or 
e-mail: sam433@mcs.com 

MUSIC, VIDEO, GAMES & SOFTWARE 
Overstocks, Returns, Discontinued Titles 
WE WANT 'EM ALL 
CONFIDENTIAL 84 DISCREET 

Fax: 516-563-8755 
Call: (516) 563-8705 

ORIGINAL LYRIC SHEETS 
WANTED 

Collector seeks to purchase original handwrit-
ten lyrics to well-known songs. related notes. 
letters. etc. Highest prices paid - Privacy 
assured. Please fax detailed information to: 

"R.F."al (212)840-3923 

STORE 
FOR SALE 

INDIE STORE FOR SALE 
Est. in 1985, Poindexter Records is the pre-
mier independent music store in North 
Carolina's triangle area. Adjacent to Duke 
University, convenient to Chapel Hill and 
Raleigh, Poindexter is an integral part of 
one of the fastest growing, most diverse 
music scenes in the U.S. Located in 
Durham on Ninth St., a charming shop-
ping district with built-in foot traffic, Poin-
dexter is a solid earner with a proven 
track record against the competition. 
Owner's move is forcing this sale. Write 
or fax Inquires to: Poindexter Records, 
718 Ninth St., Durham, NC 27705. Fax: 
919-286-4258 or email to: 

burvis@inindspring.com 

ANNOUNCEMENTS FOR SALE 

400 CD BOOKLETS in 2 SQ. FT.! 
actual CD's kept in jewel boxes behind the counter. 

M IMI Full line of counter, wall and floor displays 

i3rowsr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior • Chicago. IL 60610 
Phone 312.822/0822 • Tollfrot 800- 822/4410 

California - New Orleans - New York - 
Atlanta - Kansas City 

JAFF RECORD LABELS 
Presents 

The R&B smooth Jazz BM! Singer/ 
Songwriter Vocalist and Independent 
Recording Artist 

JOSEPH ALAN FEARS 
AKA "LITTLE JOE" 
Featuring the 1998 

Smooth Jazz Solo Release that's 
Destined to Climb the Charts 

"URBAN TRAFFIC JAZZ" 
(JF-00SR-9) 

Available: On JAFF CD's & 
Cassette Tapes 

Call: (785) 826-9137 or (785) 825-0055 
For booking info: Write to: 

J. Entertainment Productions 
P.O. Box 3301 

Salina, Kansas 67402-3301 
Distributed by "H.O.S.A.S." Radio P.R.'s 

Call (785) 825-0055 

COLLECTIBLES 

UNBELIEVABLE VINYL 
ALBUM COLLECTION 

FOR SALE 
1,850 L.P.'s of R&R, R&B, POP, Funk, 
Jazz, Blues, Gospel & Dance + NC. 
Span's 50's thru 90's...95% in "MINT" 
Condition. Some are Collectables. 
ONLY SERIOUS RECORD COL-
LECTORS or RADIO STATIONS 
PLEASE!! Call for catalog, ask for: 

Jerry I,ove...(201) 767-8811 

TALENT 

TALENT WANTED 
Established management/promotions com-
pany with major East & West Coast film & re-
cord company contacts seeks all new talent: 
Song writers, Script writers, Producers, 
Musicians, Entertainers, Rap Artists, Male 
& Female Vocalists, etc. PLEASE SEND ALL 
DEMOS/SCRIPTS/PRESS KITS/BIOS/ 
REPLIES TO (serious inquires only): 

13IVIE, Inc. 
Box 1002, Billboard Classified 

1 51 5 Broadway, New York, NY 10036 

Attn: Leon Bowen 

* HAVE TALENT WILL TRAVEL * 
Indie label has RocWGen. X bands seeking 
reps. with Booking Agency, Distribution 
Co., Ent. Lawyer, Radio Lists, Connections 
etc. (U.S. and Abroad) Reply: 
973-616-0238, Cloey Records, P.O. Box 
593, Pompton Plains, NJ. 07444. 

E-mail your Classified 
Advertising to Jeff Serrette at 
jserrette@billboard.com 

DON'T BUY CUTOUTS: 
Until You See Our Catalog 
Of Great Cassettes & CD's 

TARGET MUSIC DISTRIBUTORS 
7925 NW 66th St - Dept J 

Miami, Florida 33166 
PH 305-591-2188 * Fax 305-591-7210 

DEALERS ONLY 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. For free 
catalog call (609) 890-6000. 

Fax (609) 890-0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691-0020 

• Psychedelic • Heavy Metal • Punk • Jan • Blues • R&D • 

â, Campus Records 
Wholesale Distributor of • 
"Deletions/Overstocks" 
874 Albany Shaker Road 

Latham, NY 12110 
UI (518)783-6698 

(518) 783-6753 FAX 

EXPORT 

• For a Unique Mend of Indrpendent and en 
▪ Vctjor Lobel (12woutn and Ourreetockee 
. tunnelling . h‘v3 . adieu . spousal] • ammo • 

BIG BUCKS! 
T-SHIRTS • CANDLES • JEWELRY 

KEY RINGS • LIPSTICK • NAIL POLISH 
HAIR DYE • POST CARDS 

LICENSED GOODS 
1-800-368-1235 (dept. 7) 

COMPUTERS 

'YOUNG SYSTEMS LIMITED' 

(WITH SYSTEMS FOlt 
TIE NISI( & Y1110 INIISTIY 

7 7 0 - 4 4 9 • 0 3 3 8 

MORE THAN 30 YEARS Oi EXPERIENCE 
7 7 0 • 8 4 0 • 9 7 2 3 FAX 

Complete POS/ Inventory 
Control for ALL your recor. 
and multimedia store needs 
Available in Spanish too! 

1 888-222-4POS ("di free 
Fax 919 828-4485 
e-mail-sales@idcsoft.com 
WVAV.Idcsoft.com 

RECORDING CONTRACT 

OPPORTUNITY 
MINERVA ENTERTAINMENT, INC. has 
negotiated a recording contract opportuni-
ty with Wally Roker, internationally known 
music industry veteran. FINANCIALLY 
BACKED musicians and vocalists have an 
opportunity to train under Wally Roker. 
This opportunity represents a direct in 
road to all major labels in Los Angeles and 
New York. 
Must be compatible, professional, 
talented, available to train. Acceptance is 
subject to sole discretion of Minerva Enter-
tainment and Wally Roker. Serious finan-
cial backing required!!!! 
Contact: 
MINERVA ENTERTAINMENT, INC. 

P.O. Box 50447 
Bellevue, Washington 98015 

425-646-6471 

VIDEO 

VIDEO RIGHTS 
Top Ten Video Distributor seeks dom/ 
Intl rights to films/video's. RUSH sam-
ples w/dIstb. start and exp. dates to: 

Mr. McCorber 
PO Box 9388 

Canoga Park, CA 91 30 9 

MUSIC VIDEO PRODUCTION 

à Complete film S. Video Piodurtion ii Ipeeps fec Auk Videos • EPK'S • T.V. Spots • Promos. 111 
O Sming Ihe U.S. & Latin 'Wei«) 

al Pholopoplry IL Graphic Design available 
1 Phone: (309828.8552 • Far (305)828.8548 al 

• 1800.348./127 • 
! 6013 N.W. 16/ SI Unit C-14 Miami, FL 33015 a 

:1 Ws ere the Music Mee Specialists al 

DJ SERVICES 

DJ's & COLLECTORS 
BROUHAHA MUSIC MARKETING 

2168 S. Atlantic Blvd. #260 
Monterey Park, CA. 91754 

For CD Singles (special trks, 
mixes, CD's, collectables etc) 

(213) 721-4003 Fax (213) 728-4373 
http://www.brouhahamuslemarketIng.com 

HELP WANTED 

SALES REPRESENTATIVE 
BALTIMORE-D.C. & VIRGINIA 
Navarre Corporation, the nation's leading 
independent music distributor, is seeking an 
experienced sales person. 
Candidates should possess: 

• 3-5 years sales experience in the 
MUSIC INDUSTRY 

• Proven negotiation skills 
• Strong sales track record 
• Ability to juggle multiple project 

responsibilities 
• Highly honed interpersonal skills and 

flexibility 
• Creativity 
• College degree preferred 
This fast-paced position will sell directly 
to major retail organizations. 
If you are interested in a great opportuni-
ty for career growth, send your resume 
in confidence to: 

Navarre Corporation 
Attn: Human Resources 

7400 49th Ave.N. 
New Hope, MN. 55428 
or fax (612) 533-2156 

or e-mail: 
infoenavarre.com 

NAvARR 
CORPORATION 

DIRECTOR OF 
MARKETING 

A leading independent record company 

with its own proprietary distribution 
network is currently seeking a Director 

of Marketing and promotional plans. Re-

sponsibilities encompass the devel-
opment and implementation of creative, 

profitable and consumer oriented 
marketing plans at a national and re-

gional level. Individual will work closely 
with sales in tracking the effectiveness 

of marketing plans. 

Qualified candidates should have a min-
imum of 5 years of marketing and 

supervisor experience in the music in-

dustry, be a self-starter, have a college 

degree and excellent written and oral 

communication skills. We offer a com-
petitive salary and benefits package. In-

terested parties should send their re-
sume and salary history to: 

Box 8444 

Billboard Classified 
1515 Broadway 

New York, N.Y. 10036 

Windham Hill Records, a Division BMG 
Entertainment, has an outstanding opportunity 
available for a Director of Special Product Sales 
in our Beverly Hills office. 

In this position, you will use your sales expertise 
to generate revenue from the master recordings 
of Windham Hill's artists through special 
market channels including: direct response, 
corporate premiums, alternative retail, budget 
and retail exclusives. The successful candidate 
must have an undergraduate degree (MBA a 
plus) and a min. of 5 years' sales experience 
with measurable success. New account develop-
ment exp. is required and experience in 
licensing, cross marketing, co-branding and 
A&R is preferred. Travel is required. 

We offer a competitive salary and comprehen-
sive benefits. For consideration, please forward 
your resume to: BMG Entertainment, Dept. 
SPS/MR, 1540 Broadway, 38th floor, New 
York, NY 10036; fax to 212-930-4862 or 
e-mail to michele.ross@bmee.com 

SPECIAL PRODUCTS PRODUCTS 

CREATIVE SERVICES 
DIRECTOR 

Established New York based independent 
record company seeks skilled, experi-
enced, motivated, creative person to fill ex-
citing role. Duties include generation of all 
artwork needs, packaging and promo-
tional. Supervisory skills and at least 5 
years experience in record company art 
direction required. Send resume to: 

Box 8442, Billboard Classified, 
1515 Broadway, New York, N.Y. 10036 

RIGHTS! CLEARANCES! 
LICENSES! 

Music to multimedia. We do it all and 
we need another experienced pro for 
our growing agency. Salary 40's. 
Benefits. Send resume to: Box 8443, 
Billboard Classified, 1515 
Broadway, New York, N.Y. 10036 

PRODUCTION 
COORDINATOR 

Wanted by New York based produc-
tion company. Industry experience a 
must, other skills a plus. 

Fax resume to: (212) 725-1532 CALL BILLBOARD AT 212-536-5174 

BILLBOARD MAY 23, 1998 
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HELP WANTED 

eccF,Akni rs I N Q 
RECORD LABEL 

in West Hollywood distributed by a major 
seeking skilled record industry pro-
fessionals: Legal/Business Affairs (min. 
7yrs exp.), Label Mgr (min 10yr exp.), CD 
Manufacturing/Pre Press Mgr. (min 
7yrs), Promotion/Publicity (min 6yrs), 
Asst. to Label Mgr (min 6yrs), Special 
Markets Business Affairs (7yrs - compila-
tions, licensing), Accounting Mgr (min 10 
yrs), Retail Promoter (min 5yrs), 
Mallorder Coordinator (min 5yrs - A to Z, 
from taking orders to final shipping). Fax 
resume ATTN: (position desired) to: 
213-650-4058. 

NATIONAL DIRECTOR OF 
SALES 8c MARKETING 

Respected NYC-based independent label 
with major label distribution seeks experi-
enced and well-established salesperson 
with excellent national retail connections 
and contacts. The person we seek must 
show the same progressive and innovative 
nature that we as a label strive for. Must 
be capable of creating presentations for 
buyers that are thorough, exciting, 
memorable and effective and be able to 
conduct all facets of their placement at re-
tail from contact to close. 

Major label sales experience, ability to 
create retail marketing plans and an un-
derstanding of both catalog and new 
product sales is also necessary. 

Please fax resume and salary 
requirements to: 

(516) 326-9087 

SONGWRITERS 

SONG LYRIC 

WRITERS WANTED! 
SEND MATERIAL 
AND OTHER 

INFORMATION TO: 

30 Sneyd Hall Road 

Bloxwich, Walsall 

West Midlands 

England WS3-2NP 
(Send Postage for Details) 

MUSIC MERCHANDISE 

ZNIACHARS, INC. 
MUSIC MERCHANDISE One stop distributor for 
posters, t-shirts, stickers, hats, keyrings, but-
tons, incense, lights, jewelry, sunglasses, 
tapestries, and much more... We are a service 
based company with all of the latest merchan-
dise available. Get it all with just one call... 
NO MINIMUM/SAME DAY SHIPPING, dealers only 
call for info: 1-800-248-2238 fax: 305-888-1924 

www.zmachars@aol.com 

NOTICE 

R8cB MUSIC 
SPOTLIGHT 
SPECIAL!!! 

JUNE 6th ISSUE 
Catch this R&B essential player's 

spotlight. The hottest artists, directors, 

executives & stations will pack the pages 

of this music industry must-read. We'll 

report on the rise of "neo-soul", examine 

the integral role videos play, report on 

the latest British acts, feature year-to-

date charts and much morel! Call Jeff 

Serrette today and reserve your ad 

space! Deadline May 22nd. 

(800) 223-7524 

COMMENTARY 
(Continued from page 6) 

have always rejected this policy, 
producing and requiring instead 
a strong local industry together 
with the best possible supply of 
foreign recordings. Accordingly, 
we say, the copyrights should be 
left intact so that the public's 
interest can continue to be met by 
the activities of the industry in 
Australia. 

In pursuit of its political agen-
da, the government has led a cam-
paign of misinformation of 
immense proportions. Following 
are just a few examples of the 
government's misinformation 
campaign; the list is very large, 
and space does not allow them all 
to be set out. 

It claimed to have evidence 
showing that imports would pro-
duce substantial price decreases. 
When it came time to produce 
that evidence, it could not and did 
not. 

It claimed that allowing paral-
lel importation would be in line 
with world developments. As we 
know, the world trend and stan-
dard is not to allow parallel 
imports. 
The government has claimed 

that the world piracy problem will 
be solved in the short term. This 
is extraordinary in light of the 
fact that world piracy is getting 
worse and more entrenched every 
year. The fact that the govern-
ment has made such fanciful 

FAMILY STAND 
(Continued from page 53) 

recordings aren't as widely accept-
ed as the tracks they write for other 
people, especially when Family 
Stand projects tend to cover "much 
broader subjects." 

"The biggest misconception about 
any of [the Family Stand's] albums is 
that it's not commercial or it's un-
accessible," says Lord, whose pub-
lishing, Leosun Music, is administered 
through EMI Music Publishing 
(ASCAP). Smith's publishing, Arver-
mal Music, is also administered 
through EMI (ASCAP). 
"But when you go back to what 

makes a song commercial and popu-
lar, [the song] requires a strong hook, 
strong lyrics, and strong melody. All 
our songs fulfill those requirements. 
We've had hit records with 'Blowing 
Kisses In The Wind,' Sugar Honey 
Ice Tea,' and 'Do You First, Then Do 
Myself,' so our music is accessible. 
But the songs on our projects have 
never been supported." 
The only real difference Lord 

sees between tracks written for 
themselves and for others is that 
"writing for other people is like 
writing for a movie or novel or a 
play. You just write for characters 
or personalities. Paula Abdul has 
one type of personality, and Corey 
has another." 
But all the music they create 

comes from their collective influ-
ences of Stevie Wonder, Sly & the 
Family Stone, Larry Graham, 
Donny Hathaway, the Beatles, and 
Jimi Hendrix. 

"At our core, we are a soul band," 
says Lord. "We're soul in the classic 
sense of when soul music still had 
rock elements in it." 

claims is a cogent example of its 
preparedness to pursue the polit-
ical agenda with little or no 
regard to real facts. 

Fortunately, the government 
does not control the Senate (Aus-
tralia's parliamentary upper 
house), and the legislation to 
repeal our exclusive import rights 
cannot be passed unless all oppo-
sition parties and Independents 
agree. Prior to voting on the legi-
slation, the Senate required a full 
review of the issue by the Senate 
Legal and Constitutional Legisla-
tion Committee. 
This process involved close to 

200 submissions, many hearings, 
and a committee report of some 
200 pages. The result was that 
the government's legislation was 
rejected by the nongovernment 
members, including the powerful 
Labor Party and the Democrats. 
The Independents now have the 
last say. 
With the Senate report done, 

the legislation can be put to the 
vote in the Senate at any time the 
government chooses. The vote is 
likely to be at the end of May or 
in June. The dramatic irony is 
that Australia's recommended full 
price is now the same as the rec-
ommended full price in the U.S. 
And with sales tax and royalties 
adjusted, Australia is cheaper! 

It is absolutely clear that main-
taining parallel import rights is 
vital to our ability to invest in new 
music for our customers and our 
artists. 
Music is a high-risk, passion-

ate, promotion-driven business. 
We need copyright, artists, and 
talented management/marketing 
to be successful. All are key fac-
tors that work in combination. If 
the exclusive import rights are 
removed, we will essentially 
become mere distributors rather 
than creators and risk takers. 
The fairest and most basic con-

cept that everyone can under-
stand is that the people who cre-
ate, own, and promote a product 
should also be the only ones who 
can sell their product. The gov-
ernment still can't (and will never 
be able to) explain how a business 
is better off if its products can be 
sold by others who don't con-
tribute anything to the product's 
origination and promotion. 
Consumers' best interests are 

served by us supplying the widest 
selection of back catalog and new 
product that is commercially sus-
tainable. We must be able to con-
tinue to bring vibrant local talent 
to our customers through a 
recorded music scene that 
remains diverse, exciting, and 
constantly reinvented. 

Equally, our retailers need us 
to supply credit facilities, prima-
ry promotion, efficient distribu-
tion, and all the other backup ser-
vices to get the best and widest 
product selection to our cus-
tomers. We can only do all this to 
optimal levels if we sell our own 
products and gain the returns 
exclusively on the relatively infre-
quent albums that are financially 
successful. And that's what the 
exclusive parallel import rights 
ensure around the globe. 

Billboard's 
1998 International 

Buyer's Guide 
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If you're interested in joining those well-connected folks who do the 
big deals, make the big money, and have the big fun in the music 
and video business, we suggest that you order your own copy of 
Billboard's 1998 International Buyer's Guide before this year's press 
run is completely sold out. 

IBG '98 brings you more than 16,000 listings including record 
labels, music publishers, wholesalers and distributors, manufac-
turers, service and supply companies, home video companies, 
public relations firms, schools, entertainment attorneys, tape 
duplicators, compact disc plants, and an audio books section that 
has been doubled in size. Plus, you'll find more than 50 pages 
of informative ads, and an entire section of manufacturing 
specification charts on blank tape. 

With IBG '98, you will be able to: 
• Reach retail record buyers, distributors and importers/exporters in 

50 countries worldwide. 
• Find the telephone number, fax, E-Mail addresses and websites of 

companies throughout the world. 
I Get specifications on blank media such as blank tapes and diskettes. 
• Find manufacturers of jewel boxes and other service and supply 

organizations. 
MILocate a publisher who may have interest in your catalog and/or specific 

copyright. 

This is the kind of information that can put you at the top of the 
industry. And, best of all, it costs just $129 (plus shipping/han-
dling), which is practically nothing when compared to the stag-
gering cost of gathering this information on your own--particular-
ly when you consider that the guide is constantly being updated 
by our research teams in both the U.S. and Europe. 

FOR FASTEST SERVICE CALL 
(800) 344-7119. Outside the U.S. (732) 363-4156. 

Or fax your order to (732) 363-0338. 

Or send check/money order for $129 plus $6 S&H ($13 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, 

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. 
All sales are final. BDBG3128 
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CALENDAR 

MAY 
May 16-19, European Audio Engineering 

Society Exhibition, RIA Exhibition Center, Amster-
dam. 44-118-975-6218. 

May 17-18, MTV/Billboard Asian Music Con-
ference, Regent Hotel, Hong Kong. 212-536-5225. 

May 18, Fourth Annual Hard Rock Cafe 
Celebrity Golf Tournament, Sherwood Country 
Club, Thousand Oaks, Calif. 818-380-0400. 

May 18, ASCAP Pop Awards, Beverly Hilton 
Hotel, Beverly Hills, Calif. 310-470-7825. 

May 19, Art For AIDS Sake Auction, sponsored 
by the Video Industry AIDS Action Committee, Four 
Seasons Hotel, Los Angeles. 818-227-0677. 

May 21, Re-Arranging Arrangers, New York 
chapter of the National Academy of Recording Arts 
and Sciences, New York. 212-245-5440. 

May 22-25, Northwest Folklife Festival, Seat-
tle Center, Seattle. 206-684-7327. 

May 23, Miracle In The Desert '98, benefitting 
the Musicians' Assistance Program, Mission 
Springs Park, Desert Hot Springs, Calif. 760-836-
1844. 

May 27-30, Electronic Entertainment Expo, 
Georgia World Congress Center, Atlanta 800-315-
1133, www.e3expo.com. 

May 28, Leadership In Music Symposium: 
Music Makes Kids Smarter, sponsored by the Na-
tional Music Council, Supper Club, New York. 973-
655-7974. 

May 28, Assn. Of Independent Music Pub-
lishers Luncheon, on accounting and auditing, 
Hotel Sofitel Ma Maison, Los Angeles. 818-842-
6257. 

May 28-31, Frank Sinatra Las Vegas Celebri-
ty Classic Golf Tournament, Stallion Mountain 
Country Club, Las Vegas. 310-360-6065. 

May 29, Audio Publishers Assn. Conference, 
Chicago. 212-877-6398, fasspreaolcom. 

May 30, Art Around The Park, with live music, 
spoken word, fashion, and art, Tompkins Square 
Park, New York. 212-685-3001. 

May 30, Third Annual Audie Awards, McCor-
mick Center, Chicago. 212-877-6398, fasspr@aol. 
COM. 

May 30, MTV Movie Awards, Barker Hanger, 
Santa Monica, Calif. 212-258-8000. 

JUNE 
June 2, ASCAP Songwriters' Workshop, Fez, 

New York. 212-621-6485. 
June 2-4, Replitech North America, Moscone 

Center, San Francisco. 800-800-5474. 
June 8, Tiger Jam I, sponsored by the Tiger 

Woods Foundation, Universal Amphitheatre, Uni-
versal City, Calif. 818-622-4440. 

June 10, Songwriters' Hall Of Fame Dinner, Sher-
aton Hotel and Towers, New York. 212-957-9230. 

June 10-Aug. 22, Texas Stage Show, Pioneer 
Amphitheater, Palo Duro Canyon State Park, Amar-
illo, Texas. 806-655-2181. 

June 11, What You See Ain't Necessarily What 
You Get: Music Video In The Cyberage, New York 
chapter of the National Academy of Recording Arts 
and Sciences, New York. 212-245-5440. 

June 12-14, Reggae Riddums, City Park's Mar-
coni Meadows, New Orleans. 504-367-1313. 

June 15, TNN Music City News Country 
Awards, Nashville Arena, Nashville. 615-889-
6840. 

June 15, Third Annual Mix L.A. Open, spon-
sored by Mix magazine and the Mix Foundation for 
Excellence in Audio, Brookside Golf Course, Pasa-
dena, Calif. 310-207-8222. 

June 15-19, Summer Jazz Workshop, Texas 
Southern University and Willowridge High School, 
Houston. 713-227-8706. 

June 15-20, 27th Annual Fan Fair, Tennessee 
State Fairgrounds, Nashville. 615-244-2840. 

June 16, Membership Awards Luncheon, 
sponsored by the Los Angeles chapter of the Na-
tional Academy of Recording Arts and Sciences, 
Beverly Hills Hilton, Beverly Hills, Calif. 310-392-
3777, extensions 214/224. 

June 16-17, Recordable Optical Media '98, 
organized by Understanding & Solutions Ltd., Bar-
bizon Tulip Hotel, Amsterdam. 44-0-1582-607744. 

June 17-20, PROMAX Conference & Exposi-
tion, Convention Centre, Toronto. 213-965-1990. 

June 19-21, Consumers Electronics Manu-
facturers Assn. FUSE '98, Atlantic City, NJ. 703-
907-7600. 

June 20-22, City Of Dreams '98: Music And 
Urban Fashion Conference, Space, New York. 
212-613-5758. 

June 22-26, Vocational Industrial Clubs Of 
America Leadership And Skills Conference, H. 
Rowe Bartle Hall, Kansas City, Mo. 703-777-8810. 

June 23, New York Recording Academy A&R/ 
Producers Awards Luncheon, Supper Club, New 
York. 212-245-5440. 

June 23, Songwriter Showcase, presented by 
the Songwriters' Hall of Fame and the National 
Academy of Popular Music, Life nightclub, New York. 
212-957-9230. 

June 27-28, Urban Focus Music Conference, 
Musicians Institute, Los Angeles. 310-289-6350, 
www.urbanfocus.com. 

JULY 
July 6-10, Macworld Expo: The Creative 

World, Jacob K. Javits Convention Center, New York. 
800-645-EXPO, www.macworldexpo.com. 

July 8-10, Billboard's Fifth Annual Dance Mu-
sic Summit, Marriott Downtown, Chicago. 212-
536-5002. 

July 8-12, Video Software Dealers Assn. Con-
vention, Convention Center, Las Vegas. 818-385-
1500. 

July 9, Biz Tech '98, sponsored by the Society of 
Professional Audio Recording Services, Loew's Van-
derbilt Hotel, Nashville. 800-771-7727, spars@ 
spars.com. 

July 15-16, Plug In '98, Crown Plaza, New York. 
800-488-4345. 

July 19, Lovefest '98, Hollywood, Fla. 954-929-
0982. 

July 24-26, Party In Palm Springs Weekend 
Getaway, Westin Mission Hills resort, Palm Springs, 
Calif. 310-670-6937, www.pip4fun.com. 

AUGUST 
Aug 7-9, Litchfield Jazz Festival, Goshen Fair-

grounds, Goshen, Conn. 860-567-4162. 
Aug. 12-13, Authoring Digital Entertainment 

Media, conference sponsored by Professional DVD 
Producers, Universal Hilton, Universal City, Calif. 
609-279-1999. 

Aug. 13-17, Popkomm, Congress Center East, 
Cologne, Germany. 49-221-91655-0. 

Aug. 20-23, Act Like Me Convention, Miami 
Beach. 888-775-4057. 

SEPTEMBER 
Sept. 4-7, Festival Of Mountain And Plain... 

A Taste Of Colorado, Civic Center Park, Denver. 
303-478-7878. 

Sept 8, Torch Of Liberty Awards Dinner, spon-
sored by the American Civil Liberties Union Foun-
dation of Southern California, Century Plaza Hotel, 
Los Angeles. 213-467-9212. 

Sept. 8-12, National Assn. Of Recording Mer-
chandisers Fall Conference, San Diego. 609-279-
7100. 

Sept. 10, MTV Video Music Awards, Universal 
Amphitheatre, Los Angeles. 212-258-8000. 

Sept. 17-19, Billboard/Airplay Monitor Radio 
Seminar & Awards, Pointe Hilton at Tapatio Cliffs, 
Phoenix. 212-536-5002. 

Sept 30-Oct 2, ComNet Conference & Expo-
sition, Moscone Center, San Francisco. 800-545-
EXPO. www.comnetexpo.com 

GOOD WORKS 
MADD MONEY: Windham Hill's 
"Honor Them All," which includes 
tracks from Carly Simon, Brian 
Wilson, Jim Brickman, Lorrie 
Morgan, and the Rippingtons, is 
dedicated to drunken driving vic-
tims and will raise money for Moth-
ers Against Drunk Driving, which 
will receive $1.25 from the sale of 
each CD and 80 cents from each 

FOR THE RECORD 
Executive Turntable in the 

May 2 issue should have stated 
that Susan Collins was named 
managing director of Famous 
Music Ltd. in London. 

cassette. Contact: Kurt Nishimura 
at 310-358-4850. 

CEASE-FIRE SHOUT-OUTS: 
Zero Hour's new R&B imprint, 3-2-
1 Records, will kick off with a hip-
hop and dub compilation called 
"Connected." Proceeds from the 
release, featuring Channel Live, 
Spida, and MC's, will be donated to 
PAX, an organization devoted to 
ending gun violence founded by 
Dan Gross and Talmage Cooley. 
Listening parties and open-mike 
nights will accompany the release 
and fund raising in selected mar-
kets through June, including 
Austin, Texas; San Francisco; Los 
Angeles; Seattle; Atlanta; Philadel-
phia; Washington, D.C.; Orlando, 
Fla.; Miami; Chicago; Boston; New 

York; and Phoenix. Contact: 3-2-1's 
Fiona Bloom at 212-337-3200, ex-
tension 222, or PAX at 212-677-
1180. 

G ET INTO THE GROOVE: 
Groove With Me, established in 
June 1996, is in need of financial 
support to continue its work with 
disadvantaged girls in New York. 
The program provides free dance 
classes for children 7-15 to instill 
leadership skills, creativity, disci-
pline, and self-esteem. Two new 
objectives include a big-sister pro-
ject, in which older students act as 
teachers, and a teen troupe that ex-
plores the question "Who am I?" 
through dance, video, spoken word, 
and writing. Contact: Abigail L. 
Rosin at 212-505-5995. 

Divas For A Cause. R&B divas Gloria Gaynor and Chaka Khan joined Michael 
Bolton for the International Achievements in Arts Awards April 5. Held at the 
Sheraton Miramar Hotel in Santa Monica, Calif., the event benefited the Michael 
Bolton Foundation Inc. for abused and battered women and children. Gaynor 
and Khan received standing ovations for their performances of their respective 
hits, "I Will Survive" and "I'm Every Woman." Pictured, from left, are Gaynor, 
Bolton, and Khan. 

LIFELINES 
BIRTHS 

Boy, Matthew Vinson, to Carla and 
Jeff Aber, May 5 in New York. Father 
is VP of Wind-up Entertainment. 

Girl, Lauren Procko, to Sue Procko 
and Jeffrey Boxer, May 7 in Pitts-
burgh. Mother is owner/president of 
Sue Procko Public Relations. Father 
works for the law firm of Levy, Stern 
& Ford. 

DEATHS 
Freda Meibach, 85, May I in New 
York. Meibach was the mother of en-
tertainment lawyer Ina Lea Meibach, 
who works for Shukat Arrow Hafer 
& Weber L.L.P In lieu of gifts or 
flowers, the Meibach family requests 
that donations be made to the Hebrew 
Home for the Aged in honor of Freda 
Meibach. Checks may be sent to Ina 
Lea Meibach at Shukat Arrow Hafer 
& Weber, 111 W. 57th St., Suite 1120, 
New York, N.Y. 10019. 

Lisa Jones, 33, of complications from 
lupus and kidney failure, May 3 in 
Queens, N.Y. A budget analyst for the 
City of New York, Jones was the 
fiancée of Steve Graybow, columnist 
and chart manager for Billboard and 
Top 40 and Rock Airplay Monitor. In 
lieu of flowers, the family requests 
that donations in Jones' memory be 
made to the Education Fund at the 
Bible Church of Christ, c/o Graybow, 
38-11 Ditmars Blvd., Box 474, Asto-
ria, N.Y. 11105. 

Tommy McCook, 71, of heart failure 
complicated by pneumonia, May 5 in 
Atlanta. McCook, who underwent 
triple-bypass heart surgery four 
years ago, was one of the founding 
members and bandleader of the 
Skatalites. A master player of the 
tenor saxophone and the flute, he 
started his musical training at 
Jamaica's famous Alpha Boys School 
and cut his chops on the pre-ska live 
and studio circuit when the Skatalites 
started recording for Co.xsone Dodd's 
Studio One label. After the Skatalites 
broke up, McCook was the leader of 
the Supersonics and a session player 

for numerous reggae artists. A 
memorial service was scheduled to be 
held May 12 at the All Good 
Methodist Church in Atlanta. 

Lester Butler, 39, of a drug overdose, 
May 9 in Los Angeles. Butler was a 
blues vocalist and harmonica player 
who came to prominence as front man 
for the Red Devils, an L.A. band that 
had a long-running residency at the 
King King in the early '90s. Def 
American released a live album by 
the group, "King King," in 1992. The 
band also backed Mick Jagger on an 
as-yet-unreleased album of blues 
standards. In 1997, HighTone 
Records issued the blues/rock set "13 
Featuring Lester Butler." Butler is 
survived by his mother and sister. 

Alice Faye, in her mid-'80s, of can-
cel; May 9 in Rancho Mirage, Calif. 
Although the singer/dancer/actress 
had a limited recording career, she 
introduced many now-standards in 
more than 30 films in the '30s and 
'40s. In 1935, the New York native 
sang "I'm In The Mood For Love" 
and "I Feel A Song Coming On" by 
Jimmy McHugh and Dorothy Fields 
in "Every Night At Eight" and "I'm 
Shooting High" by McHugh and 
Ted Koehler in "King Of Bur-
lesque." In 1937, she appeared in 
"On The Avenue" with a score by 
Irving Berlin, in which she sang 
"I've Got My Love To Keep Me 
Warm" and "This Year's Kisses." In 
1944, at the height of World War II, 
she introduced Oscar winner "You'll 
Never Know," by Harry Warren and 
Mack Gordon, in "Four Jills And A 
Jeep." Faye left the movies in the 
mid-'40s, but returned in 1962 for a 
remake of Rodgers and Hammer-
stein's "State Fair" and appeared 
on a soundtrack album originally 
released by Dot Records. Faye was 
briefly married to singer Tony Mar-
tin before entering into a 54-year 
union with bandleader Phil Harris, 
who' died at age 91 in 1995. Sur-
vivors include two daughters, four 
grandchildren, and four great-
grandchildren. 
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Hello Goodbye. FM802 Osaka, Japan, radio personality Kamasami Kong, left, 
savors his autographed copy of Sir George Martin's new CD, "In My Life:" follow-
ing an on-air interview with Martin, right, about the project. The famed Beatles' 
producer also freely discussed anecdotes surrounding the Fab Four. The album 
is due for U.S. release in June. 

newslinew 
VIRTUAL CONTEST? Jaeor's Midwestern and Eastern hot ACs got a lot of 
attention recently following the announcement that those stations had 
run a $5,000 "song of the day" contest in tandem, meaning that listen-
ers in nine markets were competing for the daily cash prize. All the sta-
tions—WMVX Cleveland; WVMX Cincinnati; WMXL Lexington, Ky.; 
WMMX Dayton, Ohio; WVOR Rochester, N.Y.; KLYF Des Moines, 
Iowa; WMLX Lima, Ohio; WMT-FM Cedar Rapids, Iowa; and WMTX 
Sandusky, Ohio—participated in a daily conference call in which they 
baektimed their programming so that they would play the song at the 
exact same time. Listeners called a centralized phone number to win. 
Posted and on-air rules for the contest made it clear that it was taking 
place in a number of markets. 

A CAPSTAR STAR. Jim Donahoe, most recently VP/GM of AC/classic rock 
combo KYXY/KPLN San Diego, is the new president/CEO of Capstar's 
Pacific Star division, including its stations in Fresno, Calif., and Hon-
olulu. He replaces Dex Allen, who exits to launch a minority broad-
casting group with San Diego's Michael Padilla. 

TOP 40 FAITH. An AC remix of Faith Hill's "This Kiss" is generating 
heavy phone traffic at adult top 40 KPLZ Seattle, where programming 
coordinator Alisa Hashimoto says it was the station's No. 3 most-request-
ed song the week of May 11. KPLZ has been spinning "This Kiss" three 
times a day. The remix, which removes the steel guitar from the origi-
nal version, is intended for a 1999 international release of Hill's current 
album, "Faith," according to Brad Howell, VP of promotion at Warner 
Bros. in Nashville, who says the new version is available to pop radio 
"upon request." Although KPLZ is one of the few non-country stations 
playing "This Kiss," BP Consulting Group's Ken Moultrie says the remix 
has been made available to his company's pop clients. 

Radio Faces More Artist lisbehavin" 
This story was prepared by Air-
play Monitor reporter Dana 
Hall and Janine Coveney. 

The record company has set up a 
walk-through/interview/concert 
appearance for a priority artist with 
your radio station. And on the ap-
pointed day, at the appointed time, 
any of the following can occur: 
• The artist is late. 
• The artist shows up with 10 bud-

dies in tow. 
• The artist has a nasty attitude. 
• The artist's attitude is fine, but 

he or she suddenly clams up the 
minute you flip on the mike. 
• The artist makes unreasonable 

demands. 
• The artist uses foul language on 

the air/onstage. 
• The artist doesn't show up at all. 
Almost every industryite at one 

time or another has borne witness to 
artist offenses. These range from basic 
rudeness and lateness to major trans-
gressions, such as artists trashing the 
station lobby or insulting the on-air 
staff, even an incident last year in 
which a rap group allegedly assault-
ed its regional label rep in an incident 
connected with an on-air interview. 
And it's not always young artists 

who are the worst offenders, say ob-
servers; veteran artists can also be 
guilty of behaving as though their 
discography entitles them to treat 
radio and record staffers like flunldes. 

"It's definitely getting worse; art-
ists are late. It's a big problem," says 
Glenn "Golden Boy" Cooper, music 
director of WUSL (Power 99) Phila-
delphia, who says that frequent 
scheduling pileups and uncooperative 
artists have forced him to come up 
with a pre-emptive strategy for deal-
ing with artists before they get on 
the air. Still, he acknowledges that 
life on the road can automatically put 
artists on edge. 
"Sometimes the label has a group 

doing so much—in-stores, inter-
views, etc.—and the artists barely 

have time to shower or eat. Labels 
need to plan better," says Cooper. 
"When an artist is really late, we will 
take into consideration how the artist 
is feeling and what they were doing 
before we decide to go ahead with a 
scheduled on-air interview. 

"But usually we go ahead with it; 
we may just have to shorten the in-
terview time, because my show is 
real tight. When an artist comes late, 
it can mess up the whole flow of your 
show. Sometimes you just take them 
in production and tape the interview 
for another day" Cooper adds that if 
he detects a poor attitude prior to air 
time, he won't attempt to do an inter-
view. "Artists who are hungry and 
trying real hard, those are the ones 
you want to help. You want to see 

them do well." 
"A lot of these guys and girls who 

are placed in these positions of fame 
at a young age have no life experience 
or experience in fame, and they just 
don't know how to cope with it," says 
Chris Reynolds, PD of WDZZ Flint, 
Mich. "There is nothing anyone can 
tell them. I also see artists, now more 
than ever, trying to run the show. 
They call the shots with the label, 
instead of the label telling them what 
would be good for their long-term 
careen" 
"We have problems with the hip-

hop acts bringing entourages," notes 
Rajeeyah Shabbazz, assistant PD of 
WVEE (V103) Atlanta. "They have 
15 people with them when we're only 

(Continued on next page) 

lucent Joins DAB Development Race 
BY CHUCK TAYLOR 
NEW YORK—Lucent Technologies 
has launched a new company to 
develop its own version of an in-band, 
on-channel (IBOC) digital audio 
broadcasting (DAB) system, com-
peting directly with former partner 
USA Digital Radio (USADR). 
The May 11 announcement places 

three proponents in the ring to devel-
op a viable DAB system for the U.S., 
which is already years behind Euro-
pean countries and many other na-
tions in developing such a system 
(Billboard, May 2). 
Along with Columbia, Md.-based 

USADR and the new Lucent Digital 
Radio in Murray Hill, N.J., Digital 
Radio Express, headquartered in 
San Jose, Calif., recently entered the 
race. All three are attempting to suc-
ceed with an IBOC system, which 
would let broadcasters overlap their 
current positions on the radio dial 
with new digital signals, making the 
transition to DAB much easier. 
The developing Lucent system 

promises "near-CD quality" for FM 

radio and "greatly enhanced sound 
quality for AM." Surprisingly, the 
company says it also will let broad-
casters air digital signals with exist-
ing transmitters and antennas, a fea-
ture that hasn't been part of the 
other systems' plans. 
Lucent Digital Radio president 

Suren Pai alludes to the company's 
deep pockets, citing its parent firm's 
assets of $24 billion. He adds that, as 
a result, it's better-positioned than 
any other company to succeed. Roll-
out, he says, is anticipated in the next 
two to three years. 
USADR, which is backed by CBS 

and has been working to get its sys-
tem ready since 1991, responded to 
the announcement wit h an elegant 
hand for its rival's support of IBOC, 
saying that it "welcomed Lucent's 
commitment to IBOC technology, 
underscoring IBOC's viability as the 
system of choice for digital radio 
broadcasting." The two companies 
parted ways in February, after they 
together agreed that IBOC could 
work in the U.S. 
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TITLE ARTIST 
IMPRINT & NUMBER/PROMOTION LABEL 

1 1 1 19 

* * * No.1*** 
TRULY MADLY DEEPLY • SAVAGE GARDEN 
COLUMBIA 78723  7 weeks at No. 1 

2 2 2 13 MY FATHER'S EYES • ERIC CLAPTON 
REPRISE ALBUM CUT  

C 1 3 4 15 YOU'RE STILL THE ONE MERCURY 568452 • SHANIA TWAIN 

4 4 3 18 AS LONG AS YOU LOVE ME JIVE ALBUM CUT • BACKSTREET BOYS 

5 6 6 17 GIVE ME FOREVER (I DO) JOHN TESH FEAT. JAMES INGRAM 
GTSP ALBUM CUT/MERCURY 

10 7 7 13 RECOVER YOUR SOUL • ELTON JOHN 
ROCKET 568762/ISLAND 

7 5 5 24 MY HEART WILL GO ON • CELINE DION 
550 MUSIC 78825  

10 8 10 11 FROZEN 
MAVERICK 17244/WARNER BROS. • MADONNA 

9 9 8 34 I DON'T WANT TO WAIT • PAULA COLE 
IMAGO 17318/WARNER BROS.  

MO 10 11 13 A PROMISE I MAKE • DAKOTA MOON 
ELEKTRA 64116/EEG  

11 11 9 38 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT • ELTON JOHN 
ROCKET 568108/A&M 

CI 14 14 10 LIKE I LOVE YOU AMY GRANT 
A&M ALBUM CUT  

13 12 13 45 HOW DO I LIVE CURB 73022 • LEANN RIMES 

14 15 15 31 AT THE BEGINNING ATLANTIC 84037 • RICHARD MARX & DONNA LEWIS 

CI 16 18 7 TORN • NATALIE IMBRUGLIA 
RCA ALBUM CUT 

CI 22 21 5 

* * * AIRPOWER* * * 
LOOKING THROUGH YOUR EYES • LEANN RIMES 
CURB 73055/ATLANTIC 

17 17 16 43 QUIT PLAYING GAMES (WITH MY HEART) • BACKSTREET BOYS 
JIVE 42453 

(D 19 19 9 SAFE PLACE FROM THE STORM MICHAEL BOLTON 
COLUMBIA ALBUM CUT  

19 13 12 15 LANDSLIDE 
REPRISE A  LBUM CUT • FLEETWOOD MAC 

® 21 23 4 

* * * AIRPOWER* * * 
HEAVEN'S WHAT I FEEL 
EPIC 78875 • GLORIA ESTEFAN 

(1) 20 22 5 

* * * AIRPOWER* * * 
ADIA 
ARISTA ALBUM CUT • SARAH MCLACHLAN 

CI 24 24 4 
MY ALL 
COLUMBIA 78821 • MARIAN CAREY 

23 23 20 22 OH HOW THE YEARS GO BY VANESSA WILLIAMS 
MERCURY ALBUM CUT  

(1), 25 ___ 9 
' 

SEARCHIN' MY SOUL • VONDA SHEPARD 
550 MUSIC ALBUM CUT 

CI 27 27 3 ONE BELIEF AWAY • BONNIE RAITT 
CAPITOL ALBUM CUT  

Adult Top 40 
c, 1 1 15 

***No.1*** 
TORN • NATALIE IMBRUGLIA 
RCA ALBUM CUT 5 weeks at Na 1 

2 2 2 29 3 Am • MATCHBOX 20 
LAVA ALBUM CUT/ATLANTIC 

3 3 3 26 TRULY MADLY DEEPLY • SAVAGE GARDEN 
COLUMBIA 78723 

() 7 9 11 THE WAY • FASTBALL 
HOLLYWOOD ALBUM CUT 

CI 4 5 15 SEX AND CANDY • MARCY PLAYGROUND 
CAPITOL 58695 

(1) 10 11 8 UNINVITED ALANIS MORISSETTE 
WARNER SUNSET ALBUM CUT/REPRISE 

CI 6 7 17 I'LL BE • EDWIN MCCAIN 
LAVA ALBUM CUT/ATLANTIC 

8 5 4 37 WALKIN' ON THE SUN • SMASH MOUTH 
INTERSCOPE ALBUM CUT 

9 9 6 28 HOW'S IT GOING TO BE • THIRD EYE BLIND 
ELEKTRA 64130/EEG 

10 8 8 13 MY FATHER'S EYES • ERIC CLAPTON 
REPRISE ALBUM CUT 

C) 19 21 9 ADIA • SARAH MCLACHLAN 
ARISTA ALBUM CUT 

12 12 14 44 I DON'T WANT TO WAIT • PAULA COLE 
IMAGO 17318/WARNER BROS. 

13 11 10 12 FROZEN • MADONNA 
MAVERICK 17244/WARNER BROS. 

14 14 15 47 IF YOU COULD ONLY SEE • TONIC 
POLYDOR ALBUM CUT/A&M 

15 13 13 56 ALL FOR YOU • SISTER HAZEL 
UNIVERSAL 56135 

I0 24 29 4 IRIS • GOO GOO DOLLS 
WARNER SUNSET ALBUM CUT/REPRISE 

0 22 23 5 SEARCHIN' MY SOUL • VONDA SHEPARD 
550 MUSIC ALBUM CUT 

0 23 24 7 REAL WORLD • MATCHBOX 20 
LAVA ALBUM CUT/ATLANTIC 

19 17 20 15 ME • PAULA COLE 
IMAGO ALBUM CUT/WARNER BROS. 

20 15 19 18 AS LONG AS YOU LOVE ME • BACKSTREET BOYS 
JIVE ALBUM CUT 

C) 26 — 2 KIND & GENEROUS • NATALIE MERCHANT 
ELEKTRA ALBUM CUT/EEG  

22 16 12 23 THE MUMMERS' DANCE • LOREENA MCKENNITT 
QUINLAN ROAD 17241/WARNER BROS. 

23 20 16 22 BITTER SWEET SYMPHONY • THE VERVE 
VC/HUT 38634NIRGIN 

24 21 18 19 MY HEART WILL GO ON • CELINE DION 
550 MUSIC 78825 

(111) 32 34 3 

* * * AIRPOWER * * * 
HEROES • THE WALLFLOWERS 
EPIC ALBUM CUT 

Compiled f om a nab nal sample of airplay upplied by Broadcast Data Systems Radio Track service. 58 adult conternporary stations and 73 adult top 40 
tations ar electronically mondo ed 24 hours a day, 7 days a week. Songs ranked by number of detections. C) Tracks showing an increase in detections over 
he previous week, regardless ol hart movement. Airpower awarded to songs which attain 400 adult contemporary detections or 700 adult top 40 detections 
for the first time. c,1998, BillboarrePI Communications. 
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RADIO FACES MORE ARTIST ̀ MISBEHAVIN" 
(Continued from page 80) 

going to interview one person. Then 
sometimes they write on the furni-
ture, they'll graffiti up the place or 
sticker up the lobby downstairs, and 
we're in a corporate building! A lot of 
MDs and PDs miss the time when 
artists came out and were humble 
and glad to be here, glad you want to 
support them, glad to do a show for 
you, instead of acting like we owe 
them something." 

"It is true; it has been getting 
worse, and, unfortunately, it has been 
with a lot of hip-hop groups. And it's 
just a few people causing the bad rep," 
says Jay Allen, assistant PD/music 
director of WGCI-FM Chicago. 
"When they come into town for a 
show or even just a promo tour and do 
an interview, they have to bring their 
entire entourage. We call the label and 
ask them to give us a set list of who is 
coming, and we request that it be just 
the necessary persons. Sometimes 
they bring more than that, but we 
don't allow them all into the studio." 

SINCERE AND POLITE PEOPLE 
But not all artists are troublesome, 

insist those we spoke to. "When an 
artist understands the role of radio 
and how it helps them in their career, 
then those artists are much easier to 
deal with. They are professional, 
punctual, and, most importantly, 
enthusiastic about doing the radio 
tours," says Terrence Colter, radio 
tour manager for SJS Entertainment. 
"When we do a radio tour with an 

artist, we have many stations across 
the country lined up and waiting for 
their time slot with an artist. If they 
are late, it throws off the entire 
schedule. For the most part, the labels 
have been good about getting them 
here on time, but I just think the 
artist needs to know the bigger pic-
ture for why they are doing what they 
are doing, and everyone will benefit." 

Kelly Berry, music director of 
WJMZ Greenville, S.C., says her ex-
periences have mostly been pleasant. 
"We have had some very humble, out-
going, and nice people come to this 
station. As a matter of fact, usually 
they want to stick around and hang 
out with the staff and get to know us 
better. Last week, we had Sam Salter, 
Elusion, and 7 Mile in town, and they 
were great. All were down to earth, 
and there were no problems at all." 
While good behavior might have 

been drilled into these acts by labels 
or managers, Berry says it probably 
has more to do with personality. 
"They are just sincere and polite peo-
ple. They want to go above and 
beyond the call of duty, because they 
genuinely love what they are doing, 
and they are excited about it. They 
were happy to talk to listeners or 
take pictures. They had no ego." 
She adds that making sure radio 

staffers are familiar with the artist's 
music and background helps put the 
artist into a friendly, communicative 
mood. "We usually will go over the 
questions with the artist beforehand as 
well. We don't try to surprise the artist 
or put them out there on the spot." 

"I think a lot of the problem is with 
the image of hip-hop—artists feel 
like they have to live up to a certain 

lifestyle, or maybe the clique they are 
hanging with has a rough street 
image. But it's not necessary," says 
WGCI's Allen. "Take, for example, 

Ice Cube. You would think that he 

might have this rough-and-tough atti-

tude, but he is professional. He shows 

up when he is supposed to, and he is 

very articulate. He's been in the 

game for a while, so he knows. It 

seems like the problems really arise 

with the newer up-and-comers. I 

guess experience is the best teacher, 

and maybe after a couple of pro-

grammers don't play their records or 

don't invite them up for interviews 

anymore, then they'll learn." 

MOTOWN CHARM SCHOOL 
So, who is responsible for taking 

artists in hand and grooming them? 
Most radio personnel say that labels 
should reinstate the artist-develop-
ment practices that made the Mo-
town charm school so legendary. 

"Labels need artist development. 
The whole point is that sometimes 
the label needs to bring up these kids 
as parents would or should," says 
WUSL's Cooper. "Even if you're 
gangsters, there is still a way to come 
off that will be acceptable to your 
audience, as well as be professional 

about your career. You want to be 
able to articulate what your music is 
about if you are on the radio." 
"They should go back to the old 

Motown days, when Berry Gordy 
trained his artists," says Allen. He 
notes that former White Sox player 
Frank Thomas has begun a new label 
where that kind of training is avail-
able. "It's just like a mini-Motown 
there. They have an etiquette room 
where they teach the artists things 
like, if you go to dinner with a PD, 
what fork to use, and 'yes ma'am, no 
ma'am.' I was so impressed. There 
are few labels that take the time to do 
that. Most just want to put the prod-
uct out there and make the money. 
After the artist does his time, then 
they just move on to the next one." 
Sometimes it takes experience to 

mellow an artist. Says Cooper, "If you 
look at some of the older artists, like 
Doug E. Fresh or Ice Cube, they 
have experience now and know what 
it takes to happen, and part of that is 
working radio. Mary J. Bilge used to 
be real rough on her first and second 
album, but she is seasoned now as 
well. Artists like this understand that 
radio is there to make them look 
good. Here's your opportunity to sell 
records by being on our airwaves." 
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If you enjoy the great outdoors but can't stand the thought of leaving 
your mousepad behind, then grab your surfboard and head west to 
www.92five.com, home of XHRM (92.5 FM) San Diego. 
Here you'll find alternative rock with a Southern California focus, 

featured on a site that, all summer long, offers the latest surf conditions 
for nearby waters. In the winter, the site serves up snow reports for the 
area's highest peaks. And it provides news about local bands through-
out the year. 

Featuring XHRM playlists and a 24-hour RealAudio cybercast of the 
station, the site keeps alternative music fans in tune with area favorites 
such as Assorted Jelly Beans, Blink-182, the Inspector, and Mahal° Boo-
gie. In addition, the Ska Toons section offers visitors more than 100 
links to World Wide Web pages of San Diego-area bands. 
The tailored focus helps the site's appeal, says XHRM operation and 

promotion manager Jay Isbell. "We have listeners all over the world," 
Isbell says. "I think RealAudio is amazing. It's sounding better and bet-
ter everyday" 
Surfers—both literal and virtual—will also want to stop in at What-

ever, an area dedicated to new albums and top imports. "Our site will 
give you a total taste of the station," says Isbell. "The surfer can inter-
act with us instead of just looking at some pretty pictures ." 
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WINTER '98 ARBITRONS call  
KEZR 
KSFO 
KI01 
KOIT-AM-FM 
KRTY 
KS10 
KKSF 
KFFG/KFOG 
KBRG 
KFRC-AM-FM 
KDFC 
KLOK 
KISQ 
KSOL/KZOL 
KUFX 
KABL 
KMEL 
RAZA 
KBLX 
KLLC 
KLIV 

12-plus overall average quarter hour shares (#) indicates Arbitran market rank 

Copyright 1998, Arbitran Ratings Co. May not be quoted or reproduced without 
the prior written permission ofArbitron.  

Call 
W Sp Su Fa W 

Format 97 97 97 97 98 Call 

BALTIMORE-(19) 
WERQ 
WBAL 
WPOC 
WLIF 
MISR 
WWMX 
WXYV 
WWIN-FM 
WIYY 
WCAO 
WOCT 
WHFS 
WRBS 
WCBM 
WHUR 
WJFK-AM 
WPGC-FM 
WASA/WWLG 
WGRX 
WOLB 
WWIN-AM 
WRNR-FM 
WRQ)( 

RAB 
Nil 
country 
AC 
oldies 
AC 
top 40 
RAB adult 
album 
religious 
cls rock 
modern 
religious 
N/T 
RAB adult 
N/T 
RAM 
adult std 
country 
Nfl 
religious 
triple-A 
AC 

80 
8.5 
7.6 
5.6 
6.0 
6.6 
3.5 
3.6 
4.0 
2.5 
2.6 
3.3 
1.9 
2.5 
1.4 
1.6 
1.6 
1.3 
1.3 
.6 
.9 
.7 

1.2 

10.0 
7.5 
6.4 
4.7 
6.2 
5.9 
3.3 
3.8 
4.1 
2.7 
3.7 
3.8 
1.6 
2.5 
1.2 
1.8 
1.6 
.8 

1.0 
1.0 
.7 
.8 

1.0 

9.2 
9.4 
6.4 
5.3 
6.8 
5.5 
3.8 
3.6 
3.9 
2.2 
3.4 
3.7 
1.5 
2.1 
1.6 
1.6 
1.4 
1.0 
1.5 
1.0 
.7 
.6 

1.4 

PITTSBURGH-(20) 
K D KA N/T 12.2 
WDVE album 9.0 
WDSY-AM-FM country 7.5 
WBZZ top 40 6.3 
WJAS adult std 4.5 
WWSW-AM-FM oldies 5.3 
WSHH AC 5.4 
WLT1 AC 4.3 
WAMO-ReSSI RAB 3.4 
WXDX modern 5.3 
WZPT cls rock 2.5 
WDRV AC 3.3 
W111 jazz 3.8 
WRRK cls rock 2.6 
WASP-FM country 1.0 
WTAE N/T 3.8 
KQV N/T 1.1 

13.7 
8.8 
8.3 
7.2 
4.3 
5.9 
4.4 
3.7 
3.1 
5.0 
3.2 
3.1 
3.7 
3.1 
1.5 
3.5 
10 

11.9 
9.0 
8.1 
6.5 
5.0 
6.3 
4.1 
3.6 
4.0 
4.8 
3.1 
3.5 
3.3 
2.8 
1.0 
3.6 
1.1 

TAMPA, FLA.-(21) 
WFLZ top 40 9.5 9.5 10.4 
WDUV adult std 8.1 6.7 8.7 
WQYK-FM country 8.2 6.8 7.2 
WFLA N/T 5.8 6.4 7.1 
WTBT cls rock 2.2 2.9 2.8 
WXTB album 4.8 5.3 4.9 
WWRM AC 5.6 6.1 4.6 
WRBQ-FM country 5.0 4.8 4.9 
WS1T jazz 3.3 3.5 4.1 
WAKS AC 4.2 4.4 3.6 
WSSR-FM AC 3.7 3.3 4.5 
WGUL-AM-FM adult std 5.0 3.8 3.5 
WYUU oklies 3.6 4.4 4.5 
WCOF cls rock 4.0 4.4 3.8 
WHPT tnple-A 3.6 3.9 3.0 
WLVU-FM adult std 2.1 1.7 1.2 
WRBQ-AM RAB adult 1.8 1.4 1.6 
WTMP RAB 1.5 1.5 1.4 
WILV AC - .8 

KYGO-FM 
KOA 
ROSI 
KOKS 
KRFX 
KHIH 
KBCO-FM 
KKHK 
KXKL 
KALC 
KHOW 
KIMN-FM 
KEZW 
KBPI 
KXPK 
KTCL 
KVOD 
KCKK 
KKFN 

WZAK 
WM1I 
WDOK 
WGAR 
WRMR 
WMI0( 
WNCX 
WTAM 
WZ1M 
WMMS 
WQAL 
WNWV 

DENVER-(22) 
country 10.5 
N/T 7.0 
AC 6.3 
top 40/rhythm 4.6 
cls rock 5.0 
jazz 3.5 
triple-A 4.2 
cls rock 5.4 
oldies 4.9 
top 40 5.8 
N/T 4.3 
AC 2.5 
adult std 3.2 
album 3.7 
triple-A 3.3 
modern 1.6 
classical 2.8 
country 1.7 
sports 1.3 

7.9 
8.6 
6.9 
6.2 
5.1 
3.8 
4.5 
4.6 
4.2 
4.8 
4.0 
2.7 
3.8 
4.3 
3.1 
1.3 
1.8 
2.0 
1.6 

7.8 
7.8 
6.6 
6.5 
5.5 
3.9 
5.0 
3.9 
5.4 
5.0 
3.9 
3.5 
3.1 
3.5 
3.1 
2.3 
2.0 
1.6 
1.2 

9.8 
7.0 
6.4 
4.5 
7.2 
5.0 
4.1 
3.4 
4.3 
4.2 
2.8 
2.7 
1.9 
2.3 
1.4 
1.8 
1.6 
1.2 
1.2 
.9 

1.0 
.8 

1.1 

12.4 
9.2 
7.4 
6.5 
5.2 
5.6 
4.6 
3.9 
3.4 
5.0 
3.5 
3.2 
3.5 
2.4 
1.5 
3.4 
1.2 

9.3 
7.1 
8.3 
6.3 
5.5 
4.5 
6.5 
4.4 
3.9 
3.5 
4.2 
4.1 
3.4 
3.4 
2.0 
1.7 
1.9 
1.7 
1.2 

9.3 
7.9 
6.2 
5.6 
6.5 
4.1 
5.2 
4.4 
4.7 
4.7 
4.7 
3.4 
2.6 
3.5 
3.0 
1.9 
2.2 
1.9 
1.4 

CLEVELAND-(23) 
RAB 8.2 8.0 8.7 9.9 
oldies 8.8 8.7 8.0 8.0 
AC 6.5 6.8 5.7 6.9 
country 7.5 8.3 9.1 7.5 
adult std 5.4 5.5 6.2 5.5 
AC 4.4 4.1 4.3 3.3 
album 6.2 5.6 6.7 6.9 
Nff 5.3 4.5 4.7 4.3 
top 40 5.6 5.0. 5.2 6.0 
album 4.8 4.5 4.8 4.4 
AC 5.8 5.6 6.2 5.0 
jazz 3.6 3.9 3.6 4.0 

9.8 
6.8 
6.7 
5.8 
5.5 
5.4 
4.8 
4.1 
3.9 
3.3 
29 
2.4 
2.2 
2.1 
2.0 
1.7 
1.7 
1.3 
1.2 
1.2 
1.2 
1.1 
1.0 

12.6 
8.6 
7.4 
6.9 
6.2 
5.6 
5.4 
4.4 
4.3 
4.2 
3.9 
2.8 
2.8 
2.7 
1.7 
1.4 
1.3 

9.7 
7.0 
6.9 
6.5 
5.8 
5.6 
4.8 
4.6 
4.6 
4.4 
4.3 
4.2 
2.8 
2.6 
2.0 
2.0 
1.7 
1.5 
1.3 

7.8 
6.7 
6.3 
6.1 
5.9 
5.3 
5.1 
4.5 
4.5 
4.4 
4.3 
3.7 
3.5 
3.4 
2.9 
2.5 
2.3 
1.8 
1.5 

9.3 
8.1 
7.2 
6.9 
6.2 
5.7 
5.1 
4.9 
4.8 
4.6 
4.5 
3.9 

KFBK N/T 10.5 
KZZO AC 7.1 
KSFM top 40/rhythm 8.9 
KGBY AC 4.2 
KNCI country 4.5 
KRXQ album 4.1 
KHYL oldies 4.6 
KHTK N/T 2.6 
KCTC adult std 3.2 
KBMB R&B 
1(YMX AC 4.6 
KSTE Nff 2.5 
KWOD modern 4.3 
KX0A-FM cls rock 3.5 
KRAK country 3.4 
KSEG cls rock 4.2 
KSS1 jazz 2.6 
KQBR RAB adult 1.7 

KGO 
KYLD 
KCBS 
ROME 
KBAY 
KNBR 
6207 
RARA 

W Sp Su Fa W 
Format '97 '97 '97 '97 '98 

WCLV 
WENZ 
WIMO 
WKNR 
WABQ 

KKRZ 
KKCW 
KE)( 
KW11 
RU PL-FM 
KKSN-FM 
KGON 
RUFO 
1(111Z 
1011.-AM 
KEWS 
KKRH 
KNRK 
KINK 
KKSN-AM 
KBBT 
KF)3( 
KPDQ-FM 
101-FM 
KOTK 

WORE-FM 
WEBN 
WRRM 
WLW 
WGRR 
WIZF 
WKRQ 
WOFX 
WVMX 
WKRC 
WVAE 
WSAI 
WYGY 
WAQZ 
WAKW 
WCIN 
WHKO 
WCVG 

KPRS 
WDAF 
KUDL 
KFKF 
KMXV 
KCIY 
KM BZ 
KCMO-FM 
KQRC 
KBEQ-FM 
KCFX 
KYYS 
KCMO-AM 
KOZN 
KXTR 
KNRX 
KFEZ 
KPRT 
KCHZ 
KLZR 

classical 
modern 
RAB oldies 
sports 
religious 

3.3 
1.6 
1.6 
2.7 
1.7 

2.3 2.1 
2.1 1.7 
1.8 1.7 
5.0 4.7 
1.7 1.2 

2.9 
2.0 
1.7 
4.5 
1.0 

PORTLAND, ORE.-(24) 
7.9 9.3 9.5 9.6 10.7 
7.3 6.1 6.7 5.1 6.7 
6.9 4.8 4.4 5.7 5.9 
6.5 5.3 5.1 5.3 5.5 
5.5 5.9 5.5 6.4 5.4 
4.6 5.4 5.6 6.3 5.3 
4.0 5.2 5.2 4.8 5.1 
4.2 4.4 4.7 4.3 5.0 
3.7 3.4 4.5 2.9 3.8 
6.4 5.4 5.5 3.9 3.8 
2.4 2.5 2.6 4.1 3.4 
2.6 3.3 3.1 3.2 3.4 
2.9 2.9 3.1 2.9 3.0 
3.5 3.5 3.4 3.4 2.8 
3.0 2.9 2.6 3.2 2.8 
3.3 3.6 3.0 2.3 2.7 
1.3 .8 1.9 1.8 1.8 
1.9 1.1 1.4 1.5 1.5 
2.4 2.3 2.4 2.3 1.5 
1.5 1.1 1.0 1.4 1.1 

top 40 
AC 
AC 
country 
country 
oldies 
cls rock 
album 
jazz 
N/T 
Nff 
cls rock 
modern 
triple-A 
adult std 
AC 
sports 
religious 
triple-A 
NTT 

3.4 
2.6 
2.5 
2.2 
1.7 

CI NCI NNATI-(25) 
country 9.6 8.6 9.9 
album 8.9 7.9 7.9 
AC 6.0 5.7 5.7 
N/T 10.3 9.5 9.5 
oldies 5.9 6.6 5.6 
RAB 5.0 5.8 6.2 
top 40 6.3 7.0 7.1 
cls rock 3.8 4.2 5.3 
AC 3.8 3.6 4.3 
lilff 5.0 4.1 4.5 
jazz 3.9 3.4 3.3 
adult std 4.3 3.9 3.8 
country 3.0 3.3 3.5 
modern 2.0 2.3 2.1 
religious 1.6 2.1 1.2 
RAB oldies .8 .9 .7 
country 1.0 .8 1.2 
religious .4 .6 .5 

KANSAS CITY-(26) 
RAB 7.9 8.0 8.6 
country 7.5 6.6 6.5 
AC 3.6 3.3 4.5 
country 7.3 7.0 6.1 
top 40 6.5 8.3 8.2 
jazz 4.6 3.8 4.5 
Nff 5.5 5.8 6.1 
oldies 5.7 6.3 6.5 
album 6.2 5.3 5.1 
country 6.4 6.2 6.0 
cls rock 5.4 6.1 6.3 
album 4.2 4.2 3.7 
N/T 3.8 4.3 3.4 
AC 3.9 3.4 3.0 
classical 3.3 2.6 3.0 
modern 2.3 2.1 1.6 
adult stnd .6 1.2 1.5 
religious 2.0 1.4 1.2 
top 40 - - .8 
modern .7 1.0 1.0 

9.4 
8.0 
5.6 
8.6 
6.2 
5.8 
6.0 
4.6 
4.2 
4.8 
3.3 
3.5 
4.0 
2.2 
2.1 
.9 

1.1 
.5 

10.0 
6.3 
5.1 
6.7 
6.6 
4.3 
5.5 
5.1 
4.9 
5.9 
6.0 
5.3 
3.5 
3.4 
3.8 
1.5 
1.1 
1.3 
.8 
7 

9.1 
7.5 
7.0 
6.6 
5.9 
5.8 
5.2 
5.2 
5.1 
4.3 
4.2 
3.8 
2.9 
2.7 
1.7 
1.2 
1.1 
1.0 

8.3 
7.3 
7.0 
6.5 
6.3 
5.7 
5.4 
5.2 
5.1 
5.0 
5.0 
5.0 
4.2 
3.7 
1.9 
1.8 
1.3 
1.3 
1.1 
1.1 

KFRG 
KFI 
KGGI 
KSCA 
NOT 
KOLA 
KIIS-FM 
KCXX 
ROSI 
KCBS-FM 
KLVE 
KLOS 
KSSE 
RNA 
KTWV 
KWRP 
KCAL-FM 
KBIG 
KRIM 
KPWR 
KLSX 
KRTH 
KZ LA 
KCMG 
KCAL-AM 
KLAC 

WTM1 
WMIL 
WKLH 
WI(KV 
WLZR-AM-FM 
WLTO 
WMYX 
WISN 
WKTI 
WOKY 
WZTR 
WPNT 
W1ZI 
WLUM 
WAMG 
WFMR 
WMCS 
WNOV 
WEZY 
WTKM-FM 

W Sp Su Fa W 
Format '97 '97 '97 '97 '98 Call 

AC 
N/T 
AC 
AC 
country 
album 
jazz 
triple-A 
Spanish 
oldies 
classical 
Spanish 
RAB adult 
Spanish 
cls rock 
adult std 
RAB 
Spanish 
RIM adult 
AC 
N/T 

4.9 
2.5 
2.4 
2.2 
3.7 
3.6 
3.3 
2.7 
1.6 
3.1 
2.5 
2.5 
1.2 
1.8 
2.1 
.7 

2.7 
.4 

1.3 
1.5 
.7 

5.3 
2.3 
2.1 
2.3 
2.8 
4.1 
3.0 
2.3 
1.3 
3.4 
1.6 
4.4 
1.1 
2.1 
4.5 
.8 

1.6 
.9 

1.3 
2.2 
.5 

4.6 
2.4 
2.9 
1.9 
4.7 
2.9 
2.1 
2.7 
1.3 
2.9 
1.8 
3.2 
1.0 
3.0 
3.4 
2.0 
2.6 
.7 

1.3 
1.5 
.6 

3.4 
3.3 
2.2 
2.6 
2.8 
2.9 
2.2 
2.7 
.9 

2.1 
2.3 
2.6 
2.1 
2.4 
3.5 
2.4 
1.8 
.8 

1.5 
1.9 
.7 

RIVERSIDE, CALIF.-(29) 
country 9.2 10.0 10.5 11.3 12.3 
N/T 7.7 7.5 6.4 6.1 7.7 
top 40/rhythm 6.4 6.1 6.1 7.0 5.6 
Spanish 1.6 2.0 2.3 3.2 4.6 
RAB 4.9 5.2 5.0 3.9 3.8 
oldies 4.1 4.4 4.9 4.2 3.7 
top 40 2.9 2.8 2.1 2.4 3.2 
modern 1.6 1.8 2.4 3.2 3.0 
AC 3.6 3.1 2.1 3.0 2.9 
cls rock 2.7 2.6 2.9 2.4 2.8 
Spanish 1.6 2.3 2.1 2.3 2.8 
album 3.1 2.5 2.9 2.9 2.7 
Spanish 2.3 2.4 2.0 2.7 2.7 
N/T 1.9 2.0 1.8 1.9 2.2 
jazz 2.8 2.6 1.9 2.1 2.2 
easy 3.8 2.6 3.5 2.8 2.2 
album 3.4 2.9 3.8 2.9 1.9 
AC 3.5 2.2 2.0 1.4 1.8 
modern 1.7 2.1 2.4 1.6 1.8 
RAB 2.5 2.4 1.6 1.4 1.7 
Nff 1.2 1.0 1.8 1.4 1.6 
oldies 2.3 2.2 2.4 1.4 1.6 
country 1.2 1.0 1.2 .9 1.4 
RAB oldies .8 .7 .4 .6 1.1 
Spanish .8 .7 .8 1.1 1.0 
adult std .9 1.1 1.8 1.6 1.0 

3.2 
3.2 
3.0 
3.0 
3.0 
2.8 
2.7 
2.6 
2.5 
2.5 
2.4 
2.3 
2.2 
2.1 
2.0 
1.8 
1.7 
1.6 
1.6 
1.4 
1.0 

MILWAUKEE-(30) 
N/T 
country 
cls rock 
RAB 
album 
AC 
AC 
N/T 
AC 
adult std 
oldies 
AC 
jazz 
modern 
AC 
classical 
RAB adult 
RAB 
easy 
ethnic 

9.3 
7.6 
6.8 
7.4 
6.9 
3.9 
5.4 
5.7 
5.6 
5.6 
4.0 
1.2 
2.8 
3.8 
2.2 
1.8 
1.8 
1.5 
1.6 
1.0 

8.9 10.4 11.1 
7.7 8.2 6.6 
6.9 7.1 6.2 
6.1 6.8 5.3 
7.0 5.9 6.8 
4.1 3.5 3.7 
5.2 3.8 4.9 
5.0 4.2 4.3 
6.0 5.6 5.2 
5.6 5.7 5.8 
4.7 3.8 4.0 
1.7 4.3 3.3 
2.7 3.4 2.6 
3.2 3.3 3.3 
1.6 2.5 2.7 
2.3 2.0 2.5 
1.9 1.7 1.7 
1.4 1.3 2.2 
1.9 1.1 1.3 
.8 .6 .7 

PROVIDENCE, R.I.-(31) 
WWLI AC 8.8 7.6 7.5 7.9 
WPRO-FM top 40 5.7 7.8 5.6 5.3 
WH1Y album 6.9 6.1 7.7 7.3 
WWBB oldies 6.2 7.1 6.5 6.1 

SACRAMENTO, CALIF.-(27) WCTK country 5.3 3.8 4.5 6.0 
10.5 9.8 9.6 9.7 WLKW adult std 6.2 6.3 5.5 2.9 
8.2 7.1 7.2 6.3 WSNE AC 5.1 5.5 5.1 4.6 
8.0 7.5 8.5 6.2 WPRO-AM N/T 4.2 4.2 5.4 5.3 
3.8 4.6 4.0 4.7 WW10(/WAKX top 40/rhythm 4.9 3.6 3.5 4.1 
5.2 6.3 5.1 4.5 WH11 N/T 3.3 3.4 3.1 4.1 
4.8 4.5 4.1 4.5 WBRU modern 3.6 2.8 3.0 3.4 
4.1 4.5 4.2 4.3 WWRX cls rock 3.7 3.8 3.4 3.8 
2.4 2.5 3.0 4.2 WCRB classical 1.2 1.9 2.2 2.5 
3.4 3.6 3.8 4.1 WHKK cls rock .9 1.8 1.1 1.0 
- - .9 4.0 WBSM N/T 1.0 1.1 1.5 1.2 
5.0 4.0 3.5 3.8 W1MN top 40/rhythm 1.3 1.3 2.5 2.0 
2.9 2.9 2.3 3.5 WFHN top 40/rhythm 1.0 1.9 1.7 3.0 
3.8 3.3 4.2 3.3 WBZ Nff 1.3 1.2 1.5 1.9 
3.0 4.5 4.2 3.3 WAAF album 1.9 1.4 .8 1.6 
4.5 4.0 3.1 3.0 WBCN modern 1.1 .8 1.3 1.5 
3.0 3.4 3.2 3.0 WCIB cls rock .5 .8 .7 .9 
2.8 3.0 2.7 2.4 WPLM-AM-FM jazz 1.3 .9 .8 .9 
1.6 1.4 1.0 1.4 INXEX modern 2.1 1.7 2.1 2.2 

WBOS triple-A 1.2 .9 1.2 .7 
WZIX cis rock 1.0 .8 .9 .5 SAN JOSE, CALIF.-(28) 

Nff 7.2 7.6 6.9 7.5 
top 40/rhythm 1.2 1.3 5.3 5.0 
N/T 4.0 3.4 3.2 3.8 
modern 4.2 4.4 4.4 4.5 
AC 4.1 4.4 5.4 3.9 
sports 3.6 4.3 4.0 4.7 
top 40 .8 .5 1.7 2.6 
AC 2.5 2.5 3.7 3.3 

6.8 
5.3 
4.7 
4.6 
4.0 
2.9 
3.5 
3.3 

9.2 
6.9 
6.7 
6.6 
6.4 
5.1 
5.1 
4.9 
4.9 
4.6 
4.1 
3.8 
2.7 
2.6 
2.4 
2.3 
2.1 
1.7 
1.0 
1.0 

9.2 
7.3 
6.5 
5.9 
5.1 
4.9 
4.9 
4.4 
4.3 
4.2 
3.3 
3.1 
2.3 
1.9 
1.8 
1.8 
1.7 
1.6 
1.5 
1.4 
1.3 
1.3 
1.3 
1.2 
1.0 

COLUMBUS, OHIO-(32) 
WNCI top 40 9.5 8.8 10.2 9.4 9.6 
WSNY AC 8.2 8.1 7.3 7.9 7.7 
WTVN N/T 7.3 6.9 6.6 7.1 7.7 
WCI0( RAB 5.4 5.0 5.0 3.6 6.8 
WBNS-FM oldies 4.4 5.2 5.5 5.9 6.2 
WCOL-FM country 9.7 10.0 8.9 8.3 6.2 

W Sp Su Fa W 
Format '97 '97 '97 '97 '98 Call 

WLVQ 
WBZX 
WHOK 
WZAZ-FM 
WMNI 
WZ1Z/W1ZA 
WCLT-FM 
WKFX 
WINO 
WMXG 
WWCD 
VIBNS-AM 
WAZU 
WFII 
WLYR 

album 
album 
country 
modern 
adult std 
jazz 
country 
cls rock 
religious 
RAB adult 
modern 
sports 
album 
N/T 
easy 

5.4 
4.3 
5.0 
3.1 
2.6 
2.1 
2.0 

1.5 
2.2 
2.2 
1.5 
1.3 
1.5 
2.0 

5.7 
5.3 
4.9 
3.6 
3.2 
2.6 
2.6 

2.2 
1.9 
2.2 
1.7 
1.7 
.8 

1.5 

6.0 
5.4 
5.0 
3.8 
2.8 
2.3 
2.4 

2.0 
2.8 
1.8 
1.7 
1.4 
.9 

1.0 

5.0 
5.3 
4.1 
3.6 
2.7 
2.4 
2.2 

1.7 
3.5 
1.8 
2.4 
1.7 
.8 
.6 

5.9 
5.3 
4.3 
3.6 
3.0 
3.0 
2.2 
2.0 
1.7 
1.4 
1.4 
1.3 
1.2 
1.1 
1.1 

SAN ANTONIO, TEXAS-(33) 
KTFM top 40/rhythm11.3 9.9 9.6 10.5 10.6 
KZEP-FM cls rock 4.3 7.4 6.5 7.0 6.3 
KSMG AC 5.7 5.5 4.7 6.1 6.2 
KXTN-FM Spanish 6.5 6.1 6.1 6.2 6.1 
KISS-FM album 6.3 5.2 6.3 4.9 5.5 
RAJA country 5.6 6.0 5.1 5.9 5.3 
KONO-AM-FM oldies 5.4 5.5 5.9 4.4 5.2 
RISA N/T 4.7 4.1 6.4 4.4 5.0 
KCYY country 5.2 6.1 5.7 5.6 4.4 
KROM Spanish 3.6 4.9 4.0 5.3 4.4 
KS1L RAB 4.0 3.4 3.3 3.6 4.4 
KOXT AC 5.3 4.1 4.1 4.0 4.2 
KLUP adult std 1.9 2.6 2.4 2.5 3.1 
W041 N/T 4.1 3.4 3.5 3.6 3.1 
KCJZ jazz 2.8 2.5 3.0 2.5 2.7 
KKY)( country 2.1 2.3 2.1 2.1 2.4 
KCOR Spanish 2.4 3.1 3.5 2.8 1.8 
KRIO-FM Spanish 1.7 1.6 1.3 1.0 1.5 
KEDA Spanish .9 15 .5 .8 1.0 

NORFOLK, VA.-(34) 
WOWI R8,13 10.4 
WCMS-AM-FM country 6.1 
WG H-FM country 9.2 
WNOR-AM-FM album 5.8 
WWDE AC 4.8 
WPTE AC 3.5 
WNVZ top 40/rhythm 4.4 
W1CD jazz 4.6 
WVCL oldies 5.0 
WFOG-AM-FM AC 5.0 
WSVY-FM/WSVV RAB adult 5.4 
WAFX cls rock 3.9 
WROX modern 3.6 
WXEZ easy 2.9 
WNIS N/T 3.8 
WGPL religious .7 
WKOC triple-A 2.4 
WTAR N/T 1.3 

11.5 11.9 
6.2 7.0 
6.4 7.3 
6.8 
5.2 
4.7 
4.4 
5.2 
3.9 
5.6 
5.4 
3.5 
3.9 
3.5 
3.1 
1.0 
2.7 
1.3 

6.6 
5.8 
5.1 
5.3 
7.6 
4.1 
3.9 
4.5 
4.0 
3.2 
3.3 
2.9 
1.0 
1.9 
1.1 

12.4 
5.7 
6.1 
5.5 
5.0 
4.6 
5.0 
6.2 
3.8 
5.3 
3.4 
4.1 
2.3 
3.4 
3.8 
2.3 
1.7 
1.0 

SALT LAKE CITY-(35) 
KSFI AC 9.3 8.2 8.8 7.6 
KIHT top 40 4.0 4.4 5.4 5.3 
KSL Nff 6.6 6.5 5.0 7.3 
10(RK modern 3.8 4.8 4.8 4.4 
KSOP-AM-FM country 5.5 3.8 5.7 4.6 
KISN-FM AC 5.3 6.1 5.5 4.0 
KOD1 oldies  5.7 4.6 4.5 5.1 
KRSP ds rock 5.0 4.6 4.7 4.3 
KUBL country 4.4 5.2 4.2 4.5 
KENZ modern 4.3 4.1 5.0 3.9 
KKAT country 4.8 3.7 4.0 3.8 
KBEE-FM AC 4.2 5.0 3.9 4.3 
KBER album 4.3 3.2 3.8 5.4 
KURR cls rock 1.7 1.7 2.8 2.4 
KDYL/KOVO adult std 3.9 4.1 4.2 3.6 
KUMT AC 2.0 3.5 3.1 2.0 
KALL N/T 3.7 3.2 3.2 4.7 
KFNZ sports 2.0 2.7 1.4 2.6 
KOMB AC 2.6 2.2 2.7 2.2 
KNRS N/T .9 .8 - .1 
KBIN jazz 2.3 1.5 2.9 2.6 
RIO adult std .6 .7 .8 .7 

WPEG CHARLOTTE, N.C.-(36) 
RAB 10.0 11.0 10.0 10.2 

WSOC-FM country 9.2 8.6 7.6 7.4 
WBT-AM-FM N/T 5.8 6.5 5.9 6.1 
WRFX album 8.1 6.8 7.0 5.7 
WLYT AC 5.8 7.1 5.6 7.2 
WKKT WWMG country 5.0 5.1 5.3 5.3 

oldies 5.5 4.9 6.2 5.7 
WNKS top 40 5.0 4.6 5.1 5.8 
WBAV-FM RAB adult 4.7 4.3 5.6 5.0 
WINK AC 4.1 3.9 4.1 3.9 

modern 4.3 3.7 3.9 4.0 wWsEsNsD 
cls rock 4.7 4.2 4.6 4.1 

WXRC album .8 1.6 2.0 2.2 
WNcitilf-FM adult std 2.6 2.4 2.0 2.0 
wc  jazz 1.9 2.1 1.6 2.4 
WMIT religious 2.0 1.5 1.3 1.4 

WFBQ 
WFMS 
WIBC 
WTPI 
WZPL 
WENS 
WTLC-FM 

13.0 
7.2 
6.3 
6.3 
6.2 
6.1 
5.0 
4.6 
4.4 
4.3 
4.0 
3.2 
3.1 
2.7 
2.3 
2.1 
1.9 
1.4 

8.6 
6.8 
6.2 
5.2 
4.7 
4.5 
4.5 
4.2 
4.2 
4.1 
3.9 
3.6 
3.6 
3.2 
2.8 
2.7 
2.6 
2.6 
2.6 
2.5 
1.6 
1.2 

9.9 
7.4 
7.0 
6.8 
6.6 
6.3 
5.8 
5.6 
5.6 
4.7 
3.5 
3.1 
2.7 
2.5 
2.4 
1.2 

INDIANAPOLIS-(37) 
album 12.1 10.7 10.8 10.9 10.7 
country 11.9 12.5 13.8 13.7 10.7 
N/T 9.1 8.3 8.0 8.3 8.5 
AC 5.6 6.3 4.9 6.3 6.1 
top 40 4.4 4.7 4.9 5.0 6.0 
AC 5.4 5.9 4.7 5.4 5.5 
RAB 5.1 5.6 4.9 4.7 5.5 

WYRK country 8.9 
WBEN N/T 9.5 
W1YE 
WBLK 
WGRF 
WHIT-FM 
WKSE 
WECK 
WGR 
WLCE 
WM1Q 
WEDG 
WWWS 
WNUC 
CKEY 
WDCX 

W Sp Su Fa W 
Format '97 '97 '97 '97 '98 

WGLD 
WHHH 
WRZX 
WNAP 
WMYS 
WTTS 
WGGR 
WGRL 
WXIR 
WNDE 
WTLC-AM 
WSYW-FM 

oldies 5.6 
top 40/rhythm 6.4 
modern 4.2 
cls rock 
adult std 
triple-A 
RAM adult 
country 
religious 
N/T 
RAM oldies 
classical 

4.2 
4.0 
2.1 
1.5 
.9 

1.2 
1.2 
1.2 
1.3 

5.7 
5.7 
4.1 
5.1 
3.3 
2.1 
1.6 

1.8 
1.4 
.9 
8 

6.4 
4.7 
4.4 
4.9 
4.2 
2.6 
2.5 
2.3 
1.3 
1.2 
.8 
.9 

ORLANDO, FLA.-(38) 
WWKA country 10.0 8.1 8.8 
WXXI top 40 7.7 6.9 6.9 
WTKS N/T 5.3 6.4 5.8 
W1HM RAB 6.9 8.2 7.5 
WMGF AC 6.7 5.5 6.9 
WOCL oldies 5.1 4.4 5.2 
WDBO N/T 6.5 5.1 5.4 
WOMX-FM AC 5.8 7.2 5.1 
WMMO triple-A 3.9 4.1 4.8 
W1RR album 4.2 4.1 3.9 
WCFB RAB adult 3.5 3.6 3.3 
WL(N) jazz 4.2 3.9 3.8 
WHO() adult std 3.2 4.3 3.1 
WHTQ cls rock 3.5 4.4 4.0 
WSHE AC 3.1 4.2 4.5 
WOKB Spanish - .7 1.1 
WQTM sports 1.2 1.1 1.5 
WTLN-FM religious 1.2 7 1.0 

NEW ORLEANS-(39) 
WIDE RAB 13.0 
WILD-FM R8,13 adult 8.7 
WWL N/T 8.6 
WNOE country 7.5 
WTKL oldies 6.0 
WEZB AC 2.9 
KUMX top 40 5.3 
WLMG AC 5.1 
KKND modern 3.8 
WILD-AM religious 4.1 
WRNO cls rock 3.4 
WLTS AC 3.7 
KMEZ RAB oldies 3.4 
WCKW-FM album 2.9 
WBYU adult std 2.7 
WBOK religious 1.7 
WTIX-AM N/T .8 

5.0 
5.7 
4.4 
4.5 
2.8 
2.3 
2.3 
2.5 
1.3 
1.8 
.6 

1.0 

8.5 
6.1 
7.7 
6.6 
4.5 
6.4 
6.6 
5.0 
3.8 
4.3 
4.3 
4.8 
3.0 
3.8 
3.3 
6 

1..8 
1.3 

13.2 13.4 12.7 
7.7 10.0 9.0 
8.5 7.2 8.3 
7.7 6.0 8.5 
4.1 5.3 5.1 
4.0 4.7 3.8 
4.2 4.2 3.9 
5.1 5.2 5.4 
3.8 3.4 4.8 
3.4 4.0 3.3 
3.6 4.4 4.1 
5.2 4.4 4.0 
4.8 3.7 2.5 
2.7 3.5 3.0 
2.6 2.1 3.0 
2.5 2.2 1.9 
6 8 .9 

GREENSBORO, N.C.-(40) 
WTQR 
W1MH 
WQMG-FM 
WMAG 
WMCIX 
WHSL 
WKZL 
WS1S 
WKRR 
WKSI 
WKXU/WKIX 
WXRA 
WQMG-AM 
WEND 
WAAA 
WMFR 
WDCG 
WFMX 
WIST-FM 

country 12.0 10.7 
RAB 7.9 8.2 
RAB adult 7.0 5.5 
AC 6.1 5.9 
oldies 5.6 5.5 
country 4.9 4.8 
AC 4.9 6.2 
N/T 4.7 3.1 
cls rock 5.9 5.5 
AC 2.6 4.8 
country 2.2 2.9 
modern 3.7 3.0 
religious 1.8 1.6 
modern 2.5 1.8 
RAB adult 1.2 .9 
N/T .9 1.6 
top 40 1.3 1.6 
country 1.4 1.1 
adult std .4 .9 

9.5 
9.3 
7.0 
6.4 
5.5 
5.3 
4.9 
4.0 
4.9 
4.2 
3.0 
3.2 
9 

2..9 
.9 
.7 

1.5 
1.7 
1.4 

BUFFALO, N.Y.-(41) 
7.3 8.1 10.3 
7.4 8.7 10.2 

AC 8.4 8.3 7.8 8.3 
RAM 6.5 8.4 7.4 6.6 
cls rock 6.5 9.6 8.9 7.5 
oldies 7.0 6.7 7.5 6.4 
top 40 7.6 7.0 6.3 6.4 
adult std 6.5 5.9 6.5 4.6 
Nff 6.0 5.7 4.5 5.2 
AC 3.3 5.1 5.9 5.2 
AC 7.0 5.8 4.6 4.9 
modern 5.2 4.7 4.2 4.1 
RAB oldies 1.0 1.6 1.3 1.0 
country 1.2 1.5 1.4 1.5 
AC .7 .4 .6 .5 
religious 1.0 1.3 1.4 .8 

10.4 
8.5 
6.4 
7.4 
5.7 
5.4 
3.9 
3.6 
6.9 
4.2 
3.8 
2.2 
2.2 
1.8 
.8 
9 

1..3 
1.3 
.7 

5.2 
5.1 
5.0 
4.7 
2.8 
2.6 
2.1 
2.0 
1.8 
1.7 
1.2 
1.1 

8.3 
7.6 
7.5 
6.7 
6.1 
6.0 
5.7 
5.7 
4.9 
4.5 
4.2 
4.0 
3.1 
3.1 
2.8 
1.1 
1.1 
1.0 

13.9 
8.7 
8.4 
5.5 
5.3 
4.8 
4.6 
4.6 
4.3 
4.1 
3.7 
3.6 
3.4 
2.9 
2.5 
1.8 
1.0 

9.7 
7.6 
6.5 
6.3 
5.9 
5.7 
5.4 
5.3 
4.9 
4.3 
2.1 
2.4 
1.9 
1.7 
1.5 
1.5 
1.4 
1.1 
1.0 

8.7 
8.5 
8.0 
7.8 
7.5 
7.2 
6.6 
6.1 
5.6 
4.6 
4.6 
4.5 
1.5 
1.3 
1.2 
1.0 

HARTFORD, CONN.-(42) 
WTIC-AM N/T 12.5 11.4 12.0 11.1 11.3 
WRCH AC 12.8 12.2 11.2 9.9 11.2 
WKSS top 40 6.0 6.4 5.7 6.7 7.8 
WTIC-FM AC 7.7 6.4 6.3 6.8 7.5 
WWYZ country 8.0 7.5 8.5 8.0 7.0 
WDRC-FM oldies 5.8 5.5 5.5 6.0 5.8 
WIN1C-AM/WSNG adult std 4.7 5.0 5.7 5.0 5.0 
WMRQ modern 4.8 3.9 5.2 4.8 4.8 
WCCC-FM album 2.6 3.1 3.4 4.0 4.7 
WZMX cls rock 3.8 3.8 4.1 4.0 3.8 
WHCN cls rock 3.1 2.9 2.0 3.0 2.3 
WNEI RAB .4 1.8 2.5 3.4 2.2 
WAQY-AM-FM cls rock 2.4 2.4 2.1 2.0 1.6 
WFAN sports 1.1 1.1 1.5 1.5 1.4 
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W ebster's dictionary gives several mean-
ings for the term "athenaeum": the 
Athenian temple where scholars met, a 

Roman school of law and literature, a literary club, 
or any building used as a library. 
But the Greensboro, N.C., band consisting of 

Grey Brewster, Nie Brown, Mark Kano, and Alex 
McKinney called more on personal significance 
when choosing a name; its moniker is lifted from 
a Kentucky literary society that lists poet laure-
ate Robert Penn Warren, gonzo journalist Hunter 
S. Thompson, and Brown's dad among the alumni 
(Music to My Ears, Billboard, March 28). 

"It is catchy when people actually get it right," 
• says tunesmith Kano. "But lots of times they don't, 

Billboard. 

Mainstream Rock Tracks,. 
, e _ie 

,,, 
,-., e 

"3...z e ci TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) IMPRINT/PROMOTION LABEL 

1 2 2 18 
* * * No. 1* * * 

BLUE ON BLACK 4 weeks at No. I • KENNY WAYNE SHEPHERD BAND 
TROUBLE IS... REVOLUTION 

2 1 1 6 MOST HIGH • JIMMY PAGE 8. ROBERT PLANT 
WALKING INTO CLARKSDALE ATLANTIC 

() 3 3 g I LIE IN THE BED I MAKE BROTHER CANE 
WISHPOOL VIRGIN 

CI 4 6 14 TORN CREED 
MY OWN PRISON WIND-UP 

5 5 4 21 SHELF IN THE ROOM • DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST/GEFFEN 

CI 11 20 4 FIRE IN THE HOLE VAN HALEN 
VAN HALEN 3 WARNER BROS. 

7 6 5 13 CUT YOU IN • JERRY CANTRELL 
BOGGY DEPOT COLUMBIA 

o 12 14 3 HEROES • THE WALLFLOWERS 
"GODZILLA" SOUNDTRACK EPIC 

CI 9 12 5 WISHLIST PEARL JAM 
YIELD EPIC 

10 7 7 23 SEX AND CANDY • MARCY PLAYGROUND 
MARCY PLAYGROUND CAPITOL 

ICD 10 11 14 FUEL • METALLICA 
RELOAD ELEKTRA/EEG 

12 8 8 17 
MY HERO • FOO FIGHTERS 
THE COLOUR AND THE SHAPE ROSWELUCAPITOL 

19 14 13 10 CLOSING TIME • SEMISONIC 
FEELING STRANGELY FINE MCA 

CI 18 21 5 SLAM DUNK DLR BAND 
WAWAZAT!! 

15 13 9 39 MY OWN PRISON • CREED 
MY OWN PRISON WIND-UP 

® 16 15 10 SAVE YOURSELF • STABBING WESTWARD 
DARKEST DAYS COLUMBIA 

CI 19 18 7 REAL WORLD • MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVA/ATLANTIC 

18 17 16 44 TOUCH, PEEL AND STAND • DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST/GEFFEN 

19 15 10 25 THE UNFORGIVEN II • METALLICA 
RELOAD ELEKTFtiVEEG 

0 NEW 1 AVA ADORE THE SMASHING PUMPKINS 
ADORE VIRGIN 

IC) 20 17 14 USE THE MAN MEGADETH 
CRYPTIC WRITINGS CAPITOL 

CI 21 22 8 SHE'S GONE ERIC CLAPTON 
PILGRIM REPRISE 

© 22 23 6 DON'T DRINK THE WATER • DAVE MATTHEWS BAND 
BEFORE THESE CROWDED STREETS RCA 

® 23 24 4 I WILL STILL BE LAUGHING • SOUL ASYLUM 
CANDY FROM A STRANGER COLUMBIA 

ICI 24 30 4 IRIS • GOO GOO DOLLS 
"CITY OF ANGELS" SOUNDTRACK WARNER SUNSET/REPRISE 

C 25 26 7 SHIMMER • FUEL 
SUNBURN 550 MUSIC 

® 26 28 5 TIME AGO • BLACK LAB 
YOUR BODY ABOVE ME DGC/GEFFEN 

CI 32 40 3 THE WAY • FASTBALL 
ALL THE PAIN MONEY CAN BUY HOLLYWOOD 

C I 33 39 3 BE QUIET AND DRIVE (FAR AWAY) • DEFTONES 
AROUND THE FUR MAVERICK/WARNER BROS. 

30 28 25 21 GIVEN TO FLY PEARL JAM 
YIELD EPIC 

31 29 33 7 BOOM BOOM BIG HEAD TODD & THE MONSTERS WITH JOHN LEE HOOKER 
BEAUTIFUL WORLD REVOLUTION 

32 30 29 13 RAGE VAN ZANT 
BROTHER TO BROTHER CMC INTERNATIONAL 

0 NEW I THAT SONG • BIG WRECK 
IN LOVING MEMORY OF... ATLANTIC 

CD NEW 1 CIGARETTES AND ALCOHOL ROD STEWART 
WHEN WE WERE THE NEW BOYS WARNER BROS. 

CD NEW 1 HOME • ECONOLINE CRUSH 
THE DEVIL YOU KNOW RESTLESS 

C) NEW 1 MONSTERSIDE ADDICT 
STONES BIG CATN2 

le0 40 2 AT THE WATER STEGOSAURUS 
STEGOSAURUS REPRISE 

0 NEW' 1 LUCY CARAMEL 
CARAMEL 41/GEFFEN 

39 27 19 12 WITHOUT YOU • VAN HALEN 
VAN HALEN 3 WARNER BROS. 

40 31 32 11 CEREMONY JOE SATRIANI 
CRYSTAL PLANET EPIC 

Compiled from a nabonal sample of airpl y supplied by Broadcast Data Systems Radio Track service. 109 Mainstream rock stations and 82 modem rock s 

(1) Tracks showing an increase in detections over the previous week, regardless of chart movement, Airpower awarded to those records which attain 8000 tections (Mainstream Rack) o 1,100 d tachons (Modem Rork) foe the first time. • Videoclip asailability. *1998, Billboard/BPI Communications. 

and you get called things like Anthem Mayhem. 
Thank God, the radio people have helped prolifer-
ate the correct pronunciation [ath-a-nee-um]." 
Programmers have spread the act's signature 

pop-infused alternative sound by playing "What 
I Didn't Know," No. 25 on this issue's Modern Rock 
Tracks. The song calls on personal experience to 
describe one of Kano's old relationships. "I always 
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feel like a jerk. This is a summation of the ups and 
downs and terrible things we did to each other." 

Kano, who sees music as therapy and prefers 
sharing deep thoughts with strangers, isn't wor-
ried about the ex hearing the song. "I'm sure she 
knows it's about her. I could go on all day about 
that time in life. It produced a lot of good fodder 
for sensitive musical outpourings." 
Kano didn't get the girl that time; she married 

the band's former guitar player. But Kano wishes 
no ill will and finds happiness with his live-in love. 
"It's hard not to lose your life to the industry. 
Phone bills are high, you miss your loved ones, and 
most human contact is short-lived. That's the 
toughest part about this career choice." 

MAY 23, 1998 

Modern Rock Tracksm 
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e5 

TRACK TITLE ARTIST 
ALBUM TITLL (If ANY) IMPRINT/PROMOTION LABEL 

1 i 1 14 
* * * No. 1* * * 

THE WAY 7 weeks at No. 1 • FASTBALL 
ALL THE PAIN MONEY CAN BUY HOLLYWOOD 

CI 2 2 11 CLOSING TIME • SEMISONIC 
FEELING STRANGELY FINE MCA 

0 6 8 7 IRIS • GOO GOO DOLLS 
"CITY OF ANGELS" SOUNDTRACK WARNER SUNSET/REPRISE 

4 4 4 7 DON'T DRINK THE WATER • DAVE MATTHEWS BAND 
BEFORE THESE CROWDED STREETS RCA 

C i 5 5 7 PUSH IT • GARBAGE 
GARBAGE VERSION 2.0 ALMO SOUNDSANTERSCOPE 

6 3 3 16 I WILL BUY YOU A NEW LIFE • EVERCLEAR 
SO MUCH FOR THE AFTERGLOW CAPITOL 

7 7 6 13 WISHLIST PEARL JAM 
YIELD EPIC 

cD 8 9 11 SHIMMER • FUEL 
SUNBURN 550 MUSIC 

() NEW 1 

* * * AIRPOWER* * * 
AVA ADORE THE SMASHING PUMPKINS 
ADORE VIRGIN 

ICI)I 10 17 3 
, 

HEROES • THE WALLFLOWERS 
"GODZILLA" THE ALBUM EPIC 

19 11 14 7 FLAGPOLE SITTA HARVEY DANGER 
WHERE HAVE ALL THE MERRYMAKERS GONE? SLASH/LONDON/ISLAND 

12 9 7 30 SEX AND CANDY • MARCY PLAYGROUND 
MARCY PLAYGROUND CAPITOL 

© 15 16 8 REAL WORLD • MATCHBOX 20 
YOURSELF OR SOMEONE LIKE YOU LAVA/ATLANTIC 

10 17 21 5 SPARK • TORI AMOS 
FROM THE CHOIRGIRL HOTEL ATLANTIC 

CI 19 20 7 JUMP RIGHT IN • THE URGE 
MASTER OF STYLES IMMORTAL/EPIC 

16 13 11 26 MY OWN PRISON • CREED 
MY OWN PRISON WIND-UP 

17 12 10 19 MY HERO • FOO FIGHTERS 
THE COLOUR AND THE SHAPE ROSWELUCAPITOL 

18 16 15 12 ZOOT SUIT RIOT • CHERRY POPPIN' DADDIES 
200T SUIT RIOT MOJO/UNIVERSAL 

19 14 13 10 LOSING A WHOLE YEAR • THIRD EYE BLIND 
THIRD EYE BLIND ELEKTRNEEG 

20 20 18 11 FROM YOUR MOUTH • GOD LIVES UNDERWATER 
LIFE IN THE SO-CALLED SPACE AGE 1500/A&M 

21 18 12 15 TORN • NATALIE IMBRUGLIA 
LEFT OF THE MIDDLE RCA 

CI 21 25 5 
* * * AIRPOWER * * * 

REDUNDANT GREEN DAY 
NIMROD, REPRISE 

23 22 19 26 TIME OF YOUR LIFE (GOOD RIDDANCE) • GREEN DAY 
NIMROD. REPRISE 

CI 25 29 4 LUCKY MAN • THE VERVE 
URBAN HYMNS VC/HUTNIRGIN 

® 26 30 5 WHAT I DIDN'T KNOW ATHENAEUM 
[RADIANCE] ATLANTIC 

19 27 27 4 I WILL STILL BE LAUGHING • SOUL ASYLUM 
CANDY FROM A STRANGER COLUMBIA 

0  31 35 A 
' 

INSIDE OUT • EVE 6 
EVE 6 RCA 

28 28 26 9 SAVE YOURSELF • STABBING WESTWARD 
DARKEST DAYS COLUMBIA 

29 24 24 13 SHELF IN THE ROOM • DAYS OF THE NEW 
DAYS OF THE NEW OUTPOST/GEFFEN 

30 23 22 12 CUT YOU IN • JERRY CANTRELL 
BOGGY DEPOT COLUMBIA 

C I 33 37 3 SAINT JOE ON THE SCHOOL BUS MARCY PLAYGROUND 
MARCY PLAYGROUND CAPITOL 

C) 34 36 3 SONG FOR THE DUMPED BEN FOLDS FIVE 
WHATEVER AND EVER AMEN 550 MUSIC 

o  32 33 5 TIME AGO • BLACK LAB 
YOUR BODY ABOVE ME DGC/GEFFEN 

34 30 28 8 UNINVITED ALANIS MORISSETTE 
"CITY OF ANGELS" SOUNDTRACK WARNER SUNSET/REPRISE 

Cs 37 _ 2 KIND & GENEROUS • NATALIE MERCHANT 
OPHELIA ELEKTRA/EEG 

36 29 23 25 CLUMSY • OUR LADY PEACE 
CLUMSY COLUMBIA 

37 36 32 21 GIVEN TO FLY PEARL JAM 
YIELD EPIC 

38 35 31 g IT'S YOU • THE SPECIALS 
GUILTY TIL PROVED INNOCENT! WAY COOL MUSIC/MCA 

39 40 - 2 IF YOU CAN'T SAY NO • LENNY KRAVITZ 
5 VIRGIN 

0 NEW 1 4 AM OUR LADY PEACE 
CLUMSY COLUMBIA 

HITS! 
IN 

TOKIO 
Week of April 26, 1998 

C) My Heart Will Go On / Celine Dion 

2, Everything's Gonna Be Alright/ Sweetbox 

Frozen / Madonna 

® Not Alone / Bernard Butler 

(5) My Father's Eyes / Eric Clapton 

e Falling For You / Turnia 
0 Black Velveteen / Lenny Kravitz 

CO Stop / Spice Girls 

e Brighter Days / Sybil 
0 Rewind / Celetia 

O All 'Bout The Money/ Meja 

O Brimful Of Asha / Cornershop 
O Real Love / Speech 
O Tsutsumikomuyouni... / Misia 
0 Picture Of You / Boyzone 

0 Tom / Natalie Imbruglia 

0 Toro / UA 

0 You're Still The One / Shania Twain 

0 No, No, No / Destiny's Child 

43 Off The Hook /Jody Watley 

O Kiss The Ra n / Billie Myers 

al Found A Cure / Ultra Nate 

CD Walking On The Sun / Smash Mouth 

O Ainoshirushi / Puffy 

0 A Rose Is Still A Rose / Aretha Franklin 

Royalty / Gang Starr Featuring K-Ci & Jojo 

0 Somebody Else's Guy (David Morales 

Classic Old School Mix)/ Cece Peniston 

0 Lizard / The Mopeds 

0 Every Time /Janet 

The Cup Of Life / Ricky Martin 

(0 The Continental / Eliane Elias 

Rewind / London Electricity 

0 Most High /Jimmy Page And Robert Plant 

0 Dreams / The Corro 

Tsumetai Hoho / Spitz 

Heaven / Laila 

0 I Want You Back '98 /Jackson 5 Featuring 

Black Rob 

Why Can't We Be Friends? / Smash Mouth 

0 Lovely Daze / Jazzy Jeff And Fresh Prince 

10 Forget Me Not / Bonnie Pink 

O Mutante / Clara Moreno 

Madazulu / Deep Forest 

0 Are You Jimmy Ray? /Jimmy Ray 

0 Teardrop / Massive Attack 

0 Free Satpal Ram (Primal Scream And 

Brendan Lynch Mix)/ Asian Dub Foundation 

Sweet Summer Day / Chris Rea 

93 Without You / Van Halen 

Sylvie / Saint Etienne 

(el Maria / Ricky Martin 

eD Just A Memory / 7 Mile 

Selections can be heard on 

"Sapporo Beer Tokio Hot 100" 

every Sunday 1 PM-5 PM on 

J-WAVE / 81.3 FM in TOKYO 

111.3FM J-UJAUE 
Station information available at: 
http://www.j-wave.co.ip 
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Backstreet Boys View Their Teen Act 
Origins As Just The Start Of A Career 
BACKSTREET'S FORWARD 
MOVES: Nina Spangler, 11, was 
patient and poised as she endured act 
after act at the WHTZ (Z100) New 
York Jingle Ball concert at Madison 
Square Garden last winter. From 
Chumbawamba and Celine Dion to 
Savage Garden and even Hanson, 
she applauded politely, giggling and 
chatting with her mother as she nib-
bled popcorn and sipped soda. 
But when the five members of 

Backstreet Boys took to the stage, it 
was like a spell overtook young Nina's 
sweet disposition. Moving to the aisle, 
she stood nearly paralyzed, sobbing 
with urgency and mindlessly snap-
ping photo after photo into the dark-
ness, hoping for a tangible memory of 
this, perhaps the greatest moment of 
her life. 

It's a scene that has played out time 
after time over the past three years 
for the five members of Backstreet 
Boys, whose vaguely suggestive "I 
need you, girl" brand of R&B-leaning 
dance/pop has catapulted the video-
genic act to the top of the worldwide 
boy-band brigade. 
Around much of Europe and in 

Canada, the group began working its 
magic in 1995, almost two years 
before connecting with audiences in 
its native U.S. In fact, Backstreet 
Boys racked up sales of 10 million 
albums in 30 countries in advance of 
the self-titled debut album's stateside 
release in August 1997 on Jive. 

Today, the boys in the band regard 
themselves as graduates of the teen-
act tag around most of the world, hav-
ing gradually captivated a more-
rounded audience than that of the 
Nina Spanglers of the world. 

"Overseas, we have an older audi-
ence because we've been around long 
enough to have proved ourselves," 
says Backstreet Boy Kevin Richard-
son, the eldest at 26. "A lot of people 
stereotype us and want to put us in a 
certain category. We're just trying to 
put out good music, not something for 
just one age or sex." 

"It's definitely a compliment to 
have all these screaming young girls," 
adds fellow group member Nick 
Carter, who, at 18, is the youngest of 
the Boys. "But at the same time, we 
feel our music is for everybody. We 
want it to be for young, old, black, 
white, anything. Recently, we're 
starting to see adults getting into it. 
We love that, to be respected by older 
people." 
The guys also believe that their 

cross-appeal gives them the juice to 
avoid the quick rise-and-fall of most 
acts whose core begins with teens 
and preteens. "A lot of people say a 
teen act doesn't have the longevity or 
that they self-destruct," Richardson 
says. "New Edition was considered a 
teen act and had a very good career. 
As they got older, they did their solo 
stuff, then came back together. As 
long as you're growing and trying to 
get better and evolve with what's 
going on around you, you'll be fine." 

With fellow members Brian Lit-
trell, Howie Dorough, and A.J. 
McLean, Backstreet Boys were 
launched in 1995 by dance/pop mae-
stros Denniz PoP and Max Martin, 
who most recently launched boy-
group riva: 'N Sync. 

by Chuck Taylor 

Their first worldwide single, 
"We've Got It Goin' On," a rabidly 
tempoed, bass-heavy R&B/pop 
groove, signaled the group's arrival in 
key markets, including Germany, the 
U.K., and Canada, but faltered in the 
U.S. at a dim No. 69 on the Hot 100. 
The group then racked up four 

more worldwide hit singles—"I'll 
Never Break Your Heart," "Get 
Down," "Quit Playing Games (With 
My Heart)," and "Anywhere For 
You"—before the label thought it was 
the right time to give it another go in 
the U.S. 

It released pop gem "Quit Playin' 
Games" (the group's first interna-
tional No. 1) in May 1997 here, and 
the song quickly sashayed to No. 2 on 
both the Hot 100 and the Adult Con-
temporary charts. 

BACKSTREET BOYS 

"I don't think the U.S. market was 
ready for us when we first started," 
suggests Carter. "Everyone was more 
into alternative and more hardcore 
kind of stuff. Our dance single 'We 
Got It Goin' On' was uptempo and 
just a different flavor." 

Also, "over there, they had a bunch 
of boy groups, so we had a ready-
made market," says Littrell, 22. "But 
since we were Americans, we were a 
fresh new sound for Europe. We had 
more of an edge, and, unlike a lot of 
those other groups, we could sing." 

Backstreet Boys remained over-
seas for more than a year, promoting 
their smash album. "It took longer 
than we expected," says Richardson. 
"We were so busy everywhere else 
that it was hitting that we ended up 
waiting to have time to come back to 
the U.S." 

There's no doubt it was worth the 
wait. After the success of "Games," 
the U.S. follow-up, "As Long As You 

Love Me," scored top five airplay on 
the Hot 100 (no commercial single 
was released), while current single 
"(Everybody) Backstreet's Back"— 
practically a second take on "We've 
Got It Goin' On"—is the group's 
fastest-moving hit yet, reaching No. 
4 in just four weeks on the Hot 100. 
This issue, it is No. 5. 

Radio attributes the group's suc-
cess to its well-defined package for 
listeners. "First, they came out before 
there was a lot of that sound, so they 
were the originators," explains Jay 
Michaels, music director of top 40 
ERSE Houston. "They also have an 
image of clean-cut, upbeat pop music 
that the kids like. But they also ap-
peal to adults—especially with the 
first two songs, the lyrics really hit 
home with women. Appealing to the 
kids and the adults is ideal for top 40." 
Over these past three years, the 

group has played between 600 and 
700 shows, most of those outside of 
the U.S. Richardson says that court-
ing celebrity region by region has 
helped keep the group's feet on the 
ground: "It's lucky for us that it hap-
pened slowly overseas. We used to 
leave Europe with 100 people to send 
us off and we'd land in the U.S. and 
we're nobody, which was very ground-
ing. It kept us sane." 
To date, Backstreet Boys have sold 

nearly 20 million albums worldwide, 
according to Jive, while their Bill-
board 200 top 10 set "Backstreet 
Boys" has rung up sales of 3.2 million 
in the U.S., according to SoundScan. 
And don't look for a hiatus any time 
soon. A fourth single is planned in the 
U.S., "I'll Never Break Your Heart," 
for which the group filmed a new 
video in late April in Los Angeles. 
"We already did this video once, 

two years ago," says Richardson. 
"The song's not dated, but we look 
like little boys." 

Meanwhile, the team is laying the 
groundwork for its next project, with 
a demo already submitted by the Bee 
Gees. "Man, I grew up listening to 
the Bee Gees, the Eagles, then Boys 
II Men and New Edition. All five of 
us grew up with a genuine love for 
music," says Richardson. "And now 
we have a demo sent to us with Barry 
Gibb singing. It's incredible." Other 
possible collaborators: Diane War-
ren, Teddy Riley, and Jermaine 
Dupri. 

Just released is the group's second 
home video, "Backstreet Boys: All 
Access," which includes music clips 
and "making of" segments. And 
beginning July 8, Backstreet Boys 
will launch their first headlining U.S. 
summer tour, hitting 33 cities by the 
end of August. 
"We can't wait. When you look out 

into the audience and see smiling 
faces and people crying and know 
that your music is reaching people, 
it's a great feeling," says Richardson. 
"That's one of the best parts of the 
business, seeing that you are touch-
ing people's lives." 

IF YOU'RE THE OLDEST coun-
try station in Ohio, why not play 
up your 50-year heritage by spin-
ning more of the music that put 
you on the map? That was what 
WHOK Columbus, Ohio, PD Don 
Cristi was thinking last November 
when he decided to scrap the 
head-to-head current battle 
against market country leader 
WCOL, concentrate on an older 
target audience, 
and play more gold. 

Cristi says that 
shift to more gold 
product was "a very 
calculated move," 
based on a linger-
ing market percep-
tion of WHOK. 
"The station always 
had the image of 
being an older-
based country" out-
let, he says. "People 
remember it having 
a very broad play-
list. We played right 
into that and took it 
right in the direc-
tion that everyone 
thought we had 
been doing." 
That included playing "a lot 

more gold from the '70s and early 
'80s. We still play the hits, but 
we're just not breaking the songs 
like we used to," Cristi says. The 
playlist dropped from 35 currents 
to an average of 26 or 27. Mean-
while, the gold library grew from 
less than 300 to more than 500 
titles. The gold category, which 
previously didn't encompass much 
of anything recorded before 1989, 
now dates back to the late '60s. 
Older titles are positioned with 
stagers that highlight the fact 
that, as Cristi says, "nobody else 
is playing them." 

Here's a recent 10 a.m. hour on 
WHOK, which recently became a 
Broadcast Data Systems-moni-
tored station: T.G. Sheppard, 
"Only One You"; Michael Peter-
son, "Too Good To Be True"; Vince 
Gill, "When I Call Your Name"; 
John Michael Montgomery, "Love 
Working On You"; Charly 
McClain, "Surround Me With 
Love"; Travis Tritt, "Take It 
Easy"; Shenandoah, "I Want To 
Be Loved Like That"; Faith Hill, 
"This Kiss"; Willie Nelson and 
Waylon Jennings, "Good Hearted 
Woman"; Wade Hayes, "The Day 
She Left Tulsa (In A Chevy)"; 
Reba McEntire, "The Fear Of 
Being Alone"; Mark Chesnutt, "I 
Might Even Quit Loving You"; 
Bellamy Brothers, "Redneck 
Girl"; Trisha Yearwood, "How Do 
I Live"; Daryle Singletary, "Too 
Much Fun"; and Wynonna, "Tell 
Me Why" 
The changes are starting to 

show early signs of a payoff for 
WHOK, which, after a summer-to-

Cristi Plays Up WHO's 
Heritage With A Gold Focus 

fall drop-off of almost a full share 
point, rebounded 4.1-4.3 12-plus in 
the winter and is the market's 
ninth-ranked station. WCOL, 
meanwhile, has been on a down-
ward trajectory for the last three 
books, dipping 10.0-6.2 since last 
spring. It is currently tied for No. 
5 in the market with oldies 
WBNS. 

"All the things people say you 
can't do we did, and 
the numbers went 
up," Cristi notes. 
"Radio and the 
music industry 
[are] concentrating 
so heavily on new 
artists and new 
product that we've 
stopped playing the 
music that got us 
where we are to-
day" 
Two months af-

ter adjusting the 
music, WHOK, 
which uses the slo-
gan "Ohio's first 
country, WHOK 
K99.5," split off 
simulcast partner 
WHQK (whose 

numbers are included in the 4.1 
share) and returned that station 
to its previous classic hits format. 
Cristi says, "We weren't getting 
the results we wanted out of the 
simulcast." 
He also made lineup changes in 

both key dayparts. After losing 
morning hosts Bandy and Bailey 
to sister Jacor station WBUL Lex-
ington, Ky., Cristi hired Buddy 
Baron, formerly of KSAN San 
Francisco, for mornings and 
replaced afternoon jock Jake Cal-
houn with Columbus market vet 
Jane London. 

Cristi describes Baron, who 
doubles as the head writer for 
comedienne Phyllis Diller, as 
"folksy" and "a very adult-based 
air talent. He's an '80s jock in his 
approach. His humor is more of an 
old-style humor that utilizes com-
edy bits, rather than being real 
cutting edge." 

Cristi says that's exactly the 
right approach for Columbus, 
where Baron's morning show has 
grown 2.7-4.1 in the 25-54 demo 
and 3.6-5.1 35-64. "It just works, 
kind of like when all the stars line 
up. You could pick up everything 
we're doing and move it to Tulsa, 
Okla., and it would probably fall 
flat on its face." 
That "folksy" feel is also the 

difference in approach between 
WHOK and rival WCOL, which 
Cristi describes as "very AC, very 
cosmopolitan." Cristi believes 
part of WCOL's recent ratings 
trouble is that "they are too cur-
rent" and play "too much unfa-
miliar music." 

Billboard® 

BROADCASTER 
OF TFLE WEEK 

DON C 
Program 

WHOK Colu 

RISTI 
Director 
mbus, Ohio 

PHYLLIS STARK 

84 BILLBOARD MAY 23, 1998 



FOR WEEK ENDING MAY 10, 1998 

M usIc Video 
PROGRAMMING Billboard Video Monitor 

The Box Gets A Makeover: New 
Logo, New Slogan, Music News 
THE BOX CHANGES ITS IM-
AGE: The Box has always been a 
no-frills network: no game shows, 
no VJs, no talk shows. It just plays 
viewer-selected videos in a "juke-
box" programming format. 
Now the Box is revamping its 

image. For starters, the network 
has changed its logo; it has also 
dropped the slogan "Music televi-
sion you control" and replaced it 
with "Music Network." 

In addition, the Box is aiming to 
be a leading TV source for music 
news. As of June 1, the Box will 
begin airing 90-second music news 
updates every hour. The 
news content will be 
provided by Addicted to 
Noise, the news division 
of the World Wide Web 
music site SonicNet. The 
addition of news seg-
ments on the Box follows 
Tele-Communications 
Inc. Music's purchase of 
Paradigm Music Enter-
tainment, parent of the 
Box and SonicNet/Ad-
dieted to Noise (Bill-
board, Oct. 4, 1997). 
The Box will show its 

news programming in a 
format somewhat like 
CNN Headline News, 
says Carl Zablotny, the 
Box's public relations manager. 
"We'll have the news scrolling 
onscreen with voice-overs and a 
computerized icon presenting the 
news." 

Addicted to Noise editor in chief 
Michael Goldberg says, "Our 
strength is that we break a lot of 
news stories first, and we have a 
far-reaching network of sources." 
And for the first time, the Box 

will venture into longform spe-
cialty programming by televising 
a concert: Wyclef Jean's second 
Haitian Benefit show, which takes 
place Saturday (16) in Miami. The 
concert—featuring such artists as 
Jean and the Refugee Allstars, 
Salt 'N Pepa, Canibus, Inner 
Circle, Lord Tariq & Peter 
Gunz, Pras, and Diana King— 
will premiere on the Box in July. 
The Box will continue to feature 

"Box Calendar"—a regional tour-
date summary—as a separate 
segment from the news. Ex-
panded news stories will also be 

available on the Box's Web site, 
which is located at www.thebox. 
corn. 
And in further development of 

its regional programming, the Box 
has also launched "Box Big 
Break," a feature that lets local 
artists get videos played on the 
Box in their respective markets. 
So far, "Box Big Break" has de-
buted in New Orleans; other mar-
kets will follow 

Zablotny says that despite these 
changes, the Box "is strictly a 
music channel, and it's going to 
stay that way" 

T HIS & THAT: 
Acclaimed music video 
director Hype Wil-
liams has written and 
directed a feature film, 
"Belly," an urban 
drama due Nov. 6 in 
U.S. movie theaters 
from Artisan Enter-
tainment (Billboard 
Bulletin, May 6). 
Among those starring 
in "Belly" are rappers 
DMX and Nas. Addi-
tional cast members 
include Method Man, 
T-Boz from TLC, and 
actress/singer Taral 
Hicks. The film is 

about two childhood friends 
(played by Nas and DMX) with 
different views of criminal life. 
DMX's character enjoys a fast-
lane lifestyle, while Nas plays the 
friend who aspires to be a law-
abiding family man. 
Brooke Alexander has been 

named anchor of CNN's new music 
show, "World Beat" (Billboard, 
May 9). The New York-based 
Alexander most recently hosted 
programs such as "The ABC 
Screening Room" and ABC's "In 
Concert." 
MTV Latin America has named 

Leonor Santillanes manager of 
media relations. She replaces 
Suzy Trutie, who exited last 
month (The Eye, Billboard, April 
25). Santillanes was previously 
manager of public relations at 
Coca-Cola. She will be based out 
of Mexico City for the next few 
months and will then relocate to 
MTV Latin America's headquar-
ters in Miami Beach. 

r 1 
by Carla 
Hay 

PRODUCTION NOTES  
NASHVILLE 

Garth Brooks' "To Make You Feel 
My Love" was directed by Jon Small. 
Tim McGraw shot "One Of 

These Days" with director Sher-
man Halsey. 
George Jones' "Wild Irish Rose" 

and Morgan Cryar's "Pray In The 
USA" were directed by John Lloyd 

Miller. 

LOS ANGELES 
Lionel Richie shot his "Time" 

video with director David Hogan. 
Robbie Robertson's "Unbound" 

was directed by Goode & Becker. 
Mark Kohr directed Green Day's 

"Redundant" video. 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 

11S-11 
14 hours daily 
1899 9th Street NE, 
Washington, D.C. 20018 

1 Brandy & Monica, The Boy Is Mine 
2 Janet, I Get Lonely 
3 Chico Debarge, No Guarantee 
4 The Lox, Money, Power & Respect 
5 Big Punisher, Still Not A Player 
6 Busta Rhymes, Turn It Up 
7 Boys Il Men, Can't Let Her Go 
8 Mya & Sisqo, It's All About Me 
9 Sparkle, Be Careful 
10 Christion, I Wanna Get Next To You 
11 LSG, Door #1 
12 K-Ci & JoJo, All My Life 
13 Puff Daddy & The Family, Victory 
14 Next, Too Close 
15 Montell Jordan W/Master P, Let's Ride 
16 Beenie Man, Who Am I 
17 Escape, The Arms 01 The One Who Loves 
18 Pras Michel POI' Dirty Bastard, Ghetto Supastar 
19 Public Announcement, Body Bumpin' 
20 Timbaland And Magoo, Clock Strikes 
21 Public Enemy, He Got Game 
22 Playa, Cheers 2 U 
23 Luke, Raise The Roof 
24 Queen Pen, Party Ain't A Party 
25 Canibus, Second Round K.O. 
26 Master P, Make 'Em' Say Uhh! 
27 2Pac, Do For Love 
28 Imajin, Shorty (You Keep Playin' With My Mind) 
29 Charli Baltimore, Money 
30 Mariah Carey, My All 

** NEW ONS** 

Usher, My Way 
Of Age, All My Love 
Shiro f/MC Lyte, I Like 
Destiny's Child, With Me 
LMS, Pure Necessities 
N'Dea Davenport, Bring It On 
Link f/Delite, Whatcha Gone Do 

_11 
Ire IL   III 0 .1 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Shania Twain, You're Still The One 
2 Clay Walker, Then What 
3 Mark Wills, I Do 
4 LeAnn Rimes, Commitment 

5 Reba/Brooks& Dunn, If You See Hielf You See Her 
6 Tim McGraw, One Of These Days 
7 Michael Peterson, Too Good To Be True 
8 Clint Black, The Shoes You're Wearing 
9 Tracy Byrd, I'm From The Country 

10 Randy Travis, Out Of My Bones 
11 John Michael Montgomery, Love Working On You 
12 Collin Raye, I Can Still Feel You 
13 Toby Keith, Dream Walkin' 
14 Faith Hill, This Kiss 
15 Steve Wanner, Holes In The Floor Of Heaven 
16 Olivia Newton-John, I Honestly Love You 
17 Jason Sellers, This Small Divide * 
18 Dixie Chicks, There's Your Trouble * 
19 Rhett Akins, Drivin' My Life Away * 
20 Jeff Foxworthy, Totally Committed * 
21 Trisha Yeanvood, There Goes My Baby* 
22 Thompson Brothers Band, Back On The Farm • 
23 Joe Diffie, Texas Size Heartache * 
24 Mindy McCready, You'll Never Know 
25 Big House, Faith * 
26 Trace Adkins, Lonely Won't Leave Me Alone 
27 Lee Ann Womack, Buckaroo * 
28 Deryl Dodd, Time On My Hands * 
29 Derailers, Just One More Time 
30 Sammy Kershaw, Matches 
31 Terri Clark, Now That I Found You 
32 Allison Moorer, A Soft Place To Fall 
33 Kenny Chesney, That's Why I'm Here 
34 The Kinleys, Just Between You And Me 
35 Chris Knight, Framed 
36 Wynonna, Come Some Rainy Day 
37 Neal McCoy, Party On 
38 Chely Wright, I Already Do 
39 Keith Harling, Papa Bear 
40 Shane Stockton, What If I'm Right 
41 Gary Allan, It Would Be You 
42 Hal Ketchum, I Saw The Light 
43 David Kersh, Wonderful Tonight 
44 Blake & Brian, Amnesia 
45 Ty Herndon, A Man Holdin' On 
46 Eddy Raven, Johnny's Got A Pistol 
47 Dwight Yoakam, Things Change 
48 Lisa Brokop, How Do I Let Go 
49 Linda Davis, I Wanna Remember This 
50 Monty Holmes, Why'd You Start Lookin'... 

* Indicates Hot Shots 

** NEW ONS** 

Garth Brooks, To Make You Feel My Love 
John Berry, Over My Shoulder 
Mark Nester, Used To The Pain 
Philip Claypool, Looking Up From A Long Way Horne 
The Mavericks, Dance The Night Away 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 K-Ci & JoJo, All My Life 
2 Puff Daddy & The Family, Victory 
3 Natalie Imbruglia, Torn 
4 Janet, I Get Lonely 
5 Lord Tariq & Peter Guns, Deja Vu 
6 Next, Too Close 
7 Master R Make Em' Say Uhh! 
8 Marcy Playground, Sex And Candy 
9 Dave Matthews Band, Don't Drink The Water 
10 Goo Goo Dolls, Iris 
11 Mariah Carey, My All 
12 The Wallflowers, Heroes 
13 Brian McKnight, Anytime 
14 Fastball, The Way 
15 Brandy & Monica, The Boy Is Mine 
16 Everclear, I Will Buy You A New Life 
17 Semisonic, Closing Time 
18 Garbage, Push It 
19 Backstreet Boys, Everybody IBackstreet's Backl 
20 Matchbox 20, Real World 
21 Cherry Poppin' Daddies, Zoot Suit Riot 
22 Will Smith, Gettin Jiggy Wit It 
23 Tori Amos, Spark 
24 Shania Twain, You're Still The One 
25 Ice Cube, We Be Clubbin 
26 Montell Jordan w/Master R Lelo Ride 
27 Sparkle, Be Careful 
28 Hanson, Weird 
29 Destiny's Child, No, No, No 
30 Green Day, Time Of Your Life 
31 Usher, Nice & Slow 
32 Mase, What You Want 
33 Green Day, Redundant 
34 Robyn, Do You Really Want Me 
35 Radiohead, No Surprises 
36 Mya & Sisqo, It's All About Me 
37 Pras Michel POI' Dirty Bastard, Ghetto Supastar 
38 Matchbox 20, 3 AM 
39 Puff Daddy, Been Around The World 
40 Third Eye Blind, Losing A Whole Year 
41 Usher, You Make Me Wanna 
42 Savage Garden, Truly Madly Deeply 
43 Beastie Boys, Sabotage 
44 Dave Matthews Band, Ants Marching 
45 Janet, Together Again 
46 Mase, Feel So Good 
47 Bosta Rhymes, Turn It Up 
48 Metallica, The Unforgiven II 
49 Fuel, Shimmer 
50 Boys II Men, I'll Make Love To You 

5* Indicates MTV Exclusive 

** NEW ONS** 

Will Smith, Just The Two Of Us 
Cleopatra, Cleopatra's Theme 
Metallica, Fuel 

11111 
MUSIC FIRST" 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Natalie Imbruglia, Torn 
2 Savage Garden, Truly Madly Deeply 
3 Madonna, Frozen 
4 Matchbox 20, 3 AM 
5 Marcy Playground, Sex And Candy 
6 Fastball, The Way 
7 Shania Twain, You're Still The One 
8 Celine Dion, My Heart Will Go On 
9 law Matthews Band, Don't Drink The Water 
10 The Wallflowers, Heroes 
11 Paula Cole, Me 
12 Sarah McLachlan, Adia 
13 Mariah Carey, My All 
14 Aretha Franklin, A Rose Is Still A Rose 
15 Smash Mouth, Walkin' On The Sun 
16 Vonda Shepard, Searchin' My Soul 
17 Jewel, Foolish Games 
18 The Wallflowers, One Headlight 
19 Third Eye Blind, Semi-Charmed Life 
20 Sugar Ray, Fly 
21 Fleetwood Mac, Landslide 
22 Sister Hazel, All For You 
23 Ben Folds Five, Brick 
24 Billie Myers, Kiss The Rain 
25 Matchbox 20, Real World 
26 Chumbawamba, Tubthumping 
27 Paula Cole, I Don't Want To Wait 
28 Bonnie Raitt, One Belief Away 
29 Diva's Ensemble, Natural Woman 
30 Matchbox 20, Push 
31 Janet, I Get Lonely 
32 Eric Clapton, My Father's Eyes 
33 Babyface & Des'ree, Fire 
34 Ebba Forsberg, Lost Count 
35 Janet, Together Again 
36 Edwin McCain, I'll Be 
37 Prince & The Revolution, Kiss 
38 Aerosmith, Crazy 
39 Fiona Apple, Criminal 
40 Erykah Badu, Tyrone 
41 Semisonic, Closing Time 
42 Shawn Colvin, Nothin' On Me 
43 Madonna, Like A Prayer 
44 Queen, Bohemian Rhapsody 
45 Melissa Etheridge, Come To My Window 
46 Gloria Estefan, Turn The Beat Around 
47 The Verve Pipe, The Freshmen 
48 Tonic, Open Up Your Eyes 
49 No Doubt, Don't Speak 
50 Sheryl Crow, If It Makes You Happy 

* * NEW ONS* * 

Natalie Merchant, Kind & Generous 
Goo Goo Dolls, Ins 
Sparkle IR. Kelly, Be Careful 

THE CLIP LIST,. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MAY 23, 1998. 

music network 

Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Eightball, Pure Uncut 

BOX TOPS 

MC Ren, Ruthless For Life 
Sparkle, Be Careful 
Pras, Ghetto Supastar 
Mya, It's All About Me 
Master R I Got The Hook-Up 
Big Punisher, Still Not A Player 
Five, When The Lights Go Out 
Charli Baltimore, Money 
Backstreet Boys, Everybody IBackstreet's Back' 
Canibus, Second Round K.O. 
Tori Amos, Spark 
LSG, Door #1 
WC, Cheddar 
Sarah McLachlan, Adia 
Dr. Die & LL Cool J, Zoom 
Chico Debarge, No Guarantee (Remix) 
Xscape, The Arms Of The One Who Loves You 
Scarface, Sex Faces 
Cam'ron, 357 (Magnum Pl.) 
Mariah Carey, My All 
C-Murder, A 2nd Chance 
Janet, I Get Lonely (Remix) 
Master R Make Em' Say Uhh! 

NEW 

Ben Folds Five, Song For The Dumped 
Blink 182, Josie 
Destiny's Child, With Me 
Feeder, High 
Gloria Estefan, Heaven's What I Feel 
Hardeman, Scream 
Hi-Town DJ's, Ding-A-Ling 
Sarah McLachlan/Indigo Gins/Jewel, Water Is Wide 
Lisa Loeb, Let's Forget About It 
Metallica, Fuel 
MXPX, I'm OK, You're OK 
Nicole, Make It Hot 
Roni Sizzo/Reprazent, Watching Windows 
Save Ferris, The World Id New 

Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

Treana, Naked On You 
Sprung Monkey, Get 'Em Outta Here 
Spiritualized, Come Together 
Aluna Davis, Crazy 
Feeder, High 
Buff lo Daughter, Great Five Lakes 

Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

Hayden, Hazards Of Sitting... (new) 
3Deep, Into You (new) 
Asian Dub Foundation, Buzzin' (new) 
Dimitri From Paris, Sacre Francais (new) 
Fuel, Shimmer (new) 
Master p, Make Em' Say Uhh! (new) 
Sarah McLachlan/Indigo Girls/Jewel, Water Is Wsde (new) 
Madonna, Ray Of Light 
Fastball, The Way 
Sarah McLachlan, Adia 
The Tea Party, Release 
Natalie Imbruglia, Torn 
Spice Girls, Stop 
The Rascalz, Northern Touch 
Matthew Good Band, Indestructible 
The Verve, Lucky Man 
Montell Jordan, Let's Ride 
Big Wreck, That Song 
Next, Too Close 
K-Ci & JoJo, All My Life 

Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Daft Punk, Revolution 909 (Heavy) 
Hanson, Weird (Heavy) 
James, Destiny Calling (Heavy) 
Mana, En El Muelle De San Blas (Heavy) 
Miguel Bose, Muro (Heavy) 
Peach Union, On My Own (Heavy) 
Texas, Say What You Want (Heavy) 
The Wallflowers, Heroes (Heavy) 
Zurdok Movimiento, Si Me Hablas Al Reyes (Heawl 
Alejandro Sanz, Amiga Mia (Medium) 
Dave Matthews Band, Don't Drink The Water (Medium) 
Finley Guaye, Your Love Gets Sweeter (Medium) 
Green Day, Redundant (Medium) 
Illya Kuryaki & The Valderramas, Jugo (Medium) 
Los Amigos Invisibles, Sexy (Medium) 
Los Rabanes, Tu Me Disparas Balas (Medium) 
Pulp, This Is Hardcore (Medium) 
Ricky Martin, La Copa De La Vida (Medium) 
Sneaker Pimps, Post.Modern Sleaze (Medium) 
Spacehog, Carry On (Medium) 

LIGHT MUSIC 
1/2-hour show weekly 
Signal Hill Dr 
Wall, PA 15148 

Audio Adrenaline, Big House 
God's Property, More Than You Know 
Electrics, Get To Heaven 
Out Of Eden, Lovely Day 
Supertones, Littleman 
Tony Vincent, Must Be The Season 
Sozo, Global Culture Sega Child 
Audio Adrenaline, Some Kind Of Zombie 
Third Day, You Make Me Mad 
Age Of Faith, Walk In My Shoes 
Jeri Varnadeau, Between You And Me 
Rich Mullins, Hold Me Jesus 

VIDEO 
TELEVISION 

Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

Tort Amos, Spark 
Robbie Robertson, Unbound 
Cornershop, Sleep On The Left Side 
Eve 6, Inside Out 
Charli Baltimore, Money 
Lenny Kravitz, If You Can't Say No 
Matchbox 20, Real World 
Iron Maiden, The Angel & The Gambler 
Sarah McLachlan, Adia 
Semisonic, Closing Time 
10-Speed, Space Queen 
Dr. Dre & LL Cool J, Zoom 
Soul Asylum, I Will Still Be Laughing 
Tami Davis, How Do I... 
Third Eye Blind, Losing A Whole Year 
Green Day, Redundant 
Sprung Monkey, Get 'Em Outta Here 
2 Skinee J's, Riot Nrrrd 
Boys II Men, Can't Let Her Go 
Fuel, Shimmer 

CALIFORNIA MUSIC CHANNEL 

15 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Mya, It's All About Me 
Big Punisher, Still Not A Player 
WC, Cheddar 
Tarnia, Imagination 
Master P, I Got The Hook-Up 
Next, Too Close 
Backstreet Boys, Everybody (Backstreet's Back) 
2Pac, Do For Love 
C-Bo, Money By The Ton 
Janet, I Get Lonely (Remix) 
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RCA RECORDS 
(Continued from page 1) 

years in a row. RCA's fiscal year ends 
in June, and although the label is part 
of the privately held Bertelsmann 
Group and doesn't disclose its finan-
cial details, industry sources es-
timate that RCA will see some $300 
million in worldwide revenue, at least 
a 30% increase over last year's num-
bers. 

This remarkable turnaround has 
come with the stewardship of RCA 
president Bob Jamieson and executive 
VP/GM Jack Rovner. Under the aegis 
of BMG Entertainment North Amer-
ica president/CEO Strauss Zelnick, 
the two have overhauled RC/Ès New 
York office since they came to the 
label in mid-1995. As Jamieson says, 
"The only thing that's the same about 
RCA is the name and the address." 

FREEDOM AND RESPONSIBILITY 
With Jamieson replacing previous 

RCA chief Joe Galante—who re-
turned to head the RCA Label Group 
in Nashville—the label's roster was 
pruned by about 25 acts. A third-
party consulting firm was brought in 
to buttress Jamieson and Rovner's 
new view of things, and the RCA staff 
was eventually reduced by some 20%. 
The marketing and publicity areas 
changed almost wholesale, and a 
layer of middle management was 
eliminated. This implemented clear-
er lines of responsibility, with Jamie-
son taking ultimate control over 
A&R, and Rovner over marketing. 

"Everybody had a different idea of 
what was wrong with RCA, but you 
never know how bad things are until 
you're in the middle of them," Jamie-
son says. "We made a lot of changes, 
some that were obvious and others 
less so. And all respect to Joe Galan-
te, he gave it his best shot here. He 
pushed country—which he's a genius 
at—and don't forget, he signed the 
Dave Matthews Band. 
"But RCA was at one time the 

biggest, most successful record com-
pany in the world, and through a 
series of missteps, the label lost that 
edge," Jamieson adds. "I knew it was 
going to take a lot of time and money 
to make RCA competitive again, but 
Strauss Zelnick was nothing but 
supportive. Now we're back on track, 
after working our asses off to get 
there." 
Jamieson and Rovner agree that 

focus and commitment have been the 
bywords of the new RCA, as the label 
has signed fewer acts and striven to 
stand by them over the long haul. The 
Verve Pipe's "Villains" album, for 
example, was down to selling just a 
few hundred copies per week after its 
second single, but RCA threw a 
whole new campaign behind "The 
Freshmen" to break the band with 
that song after more than a year's 
worth of effort 
"We don't release a lot of records, 

and that gives us the opportunity to 
really work each and every one," 
Rovner says. "Two to three singles 
or more is the rule. And we don't just 
put out our records and then try to 
build awareness for them. We work 
hard to set them up. For instance, 
we've been working the Dave Mat-
thews record since before January. 

"Really, it's patience and persever-
ance with us," Rovner adds. "We're 
trying to build careers for our artists. 
So with acts like Jai, we're taking our 
time to let him develop in the eyes of 

DAVE MATTHEWS BAND ROBYN 

the media and the consumer. He's a 
truly gifted writer and singer, but it's 
going to be a building process for him. 
Not every artist gets on 'Saturday 
Night Live' before their album is even 
released, like Natalie. If Jai sells 
50,000-100,000 of his first album, that's 
OK. We're in it for the long term." 

Patience is necessary, because 
there have been some gray clouds 
amid all the silver linings at RCA, 
with a few acts failing to make good 
on initial promise. The West Coast 
power-pop trio 1000 Mona Lisas pro-
duced a strong debut album and gen-
erated a regional buzz a couple of 
years ago, before their relatively 
edgy sound was rejected by the 
changing face of modern rock radio. 
With internal and external stress, the 
band eventually broke up. 

Bloomington, Ind., folk/pop quar-
tet the Mysteries Of Life has also 
never gone far beyond its local re-
nown. RCA was a bit dismayed at the 
band's evolving lineup, but the label 

NOVIK ZELNICK 

has since encouraged the Mysteries' 
regenerative process; after a couple 
of indie singles, the group is ready-
ing a sophomore album for the label. 
Thin Lizard Dawn and Leah An-
dreone are two more whose promis-
ing debuts failed to ignite, but both 
acts have follow-ups due soon. 
To Zelnick, taking risks has been 

as much a part of RCA's success as 
its enhanced efficiency or patience. 
"If you're not disappointed once in a 
while, you're not doing your job," he 
says. "You have to take chances, and 
the great thing about the record busi-
ness is that you're encouraged to do 
that. Taking risks is nearly im-
possible in the film industry, where 
the costs are just too high. 

"I admit that when I first heard 
Dave Matthews, I didn't really get 
it—although I love the records now, 
of course," Zelnick continues. "So 
there's obviously something to be 
said for trusting people's passion. 
And that's what is special about RCA 
now. Everyone knows there's a prof-
it and loss factor associated with 
what they're doing, but what people 
are talking about in the hallways is 
the music and how great it is." 

INTERNATIONAL TALENT POOL 
The Dave Matthews Band, the 

Verve Pipe, roster stalwart Bruce 
Hornsby, and such modern rock up-
and-corners as Eve 6 and Agents Of 
Good Roots are all RCA domestic 
signings. But much of RCA's chart 
success has had an international fla-
vor, with Imbruglia from BMG U.K., 
Robyn from Sweden, and La Bouche 
from Germany. Jamieson logged 

SWV'S COKO IMBRUGLIA THE VERVE PIPE 

international experience as presi-
dent/GM of BMG Canada in addition 
to years with CBS in Europe and 
Australia. Plus, as Jamieson took on 
ultimate A&R accountability, the pre-
vious head of A&R Dave Novik, shift-
ed to senior VP of international A&R. 

Beyond Imbruglia, Robyn, and La 
Bouche, Novik imported Jai from 
U.K. imprint M&G and technopop 
act Republica, which hit the modern 
rock top 10 in '96 with "Ready To 
Go," from English indie deConstruc-
don. Another Novik electropop sign-
ing from the U.K. is Olive, which is 
working on its sophomore disc. And 
a second Swede chanteuse, Jennifer 
Brown, has her RCA debut in the 
works. 
The broad A&R scope stems from 

not only Jamieson's and Novik's 
extensive international contacts and 
frequent flying but a willingness to 
consider all possibilities. "I try not to 
discriminate among styles—I don't 
want any barriers to potential," 

(What It Takes)," "Show Me Love," 
and "Do You Really Want Me (Show 
Respect)." In Sweden preparing to 
record her follow-up, Robyn says she 
will probably extend part of the work 
to the U.S. this summer, keeping 
close to the contemporary, R&B-
leaning sounds that are her passion. 

Domestically, the Verve Pipe val-
ues senior VP of A&R/staff producer 
Brian Malouf as that rare bird, "a 
musical A&R man," Vander Ark 
says. And Matthews praises senior 
VP of A&R and artist development 
Bruce Flohr and senior director of 
A&R Peter Robinson for "pushing 
for us within the company from the 
beginning." 
The resolutely self-sufficient Dave 

Matthews Band built its fan base on 
its own, touring the U.S. continually 
for years. Its relationship with RCA 
is honest and independent, just as it 
has to be, Matthews says. "We've had 
our differences with the label. I 
mean, their No. 1 goal is to sell a lot 

THE RCA RECORDS LABEL 

Novik says. "No matter what kind of 
music it is, I get excited if I hear a 
unique voice, a great song." And, he 
adds, RCA's flexibility stems from 
the range of its involvement with the 
projects, although "the commitment 
stays the same." 
With Robyn, RCA's U.S. office was 

"very involved with lending the al-
bum an urban slant with remixes and 
so on," Novik says, and the label has 
been instrumental in forming 
Brown's aesthetic. For Imbruglia, 
though, RCA's approach has been 
more hands-off, concerned mostly 
with fine-tuning her presentation to 
keep it in line with the imagery of the 
hit "Torn" video. 

Appreciative of RCA's sensitivity, 
Imbruglia says, 'As a former actress 
[on the Australian soap "Neigh-
bours"], I had some worries about 
how I would be portrayed image-wise. 
But whether it's what clothes I'm pho-
tographed in or what TV shows I do, 
the people in both in the U.K. and the 
U.S. listen to what it is I want. People 
always talk about record companies 
like they're these big, scary monsters, 
but I really like my label." 
"Being 18 and Swedish," Robyn 

says she also had some trepidation 
over how she might be positioned in 
the U.S. "I have had my fights with 
Dave, Bob, and Jack—I always let 
people know just what I think—but 
they've been humble enough to keep 
things balanced so we're both happy 
with what we're doing." 

Both parties should be happy with 
the results of Robyn's debut record, 
"Robyn Is Here," which is platinum 
after three singles—"Do You Know 

JONES 

of records, and while we want our 
music to reach more and more peo-
ple, topping the charts isn't neces-
sarily our top priority. But any prob-
lems we've had have been worked out 
pretty quickly, and the label's faith in 
us is a real asset." 

Jai says RCRs faith has been some-
thing he has felt, too, even though his 
"Heaven" album hasn't broken yet. 
"The press has been great, but the 
radio wasn't really there—and RCA 
still isn't discouraged. I think they're 
willing to take their time and invest 
some money in my potential. That 
sort of attitude toward artist devel-
opment is what you hope for." 

OUTSIDE VOICES 
Hitmaking RCA artists like Mat-

thews and Imbruglia have been 
embraced wholeheartedly by radio 
and MTV/VH1, but enthusiasm for 
the label's modus operandi is such 
that new acts like Jai and Eve 6 are 
getting support, too. "There's a feel-
ing of empowerment at RCA," says 
Wayne Isaak, VH1's senior VP of 
music talent. "They've shown that 
they can break artists with hits in a 
variety of genres. 
"We worked closely with the label 

on Jai, and it was a pleasure," Isaak 
continues. "They were really in-
spired, and that kind of sincere drive 
is refreshing. It makes you want to 
be part of it." 

Brian Philips, based at modern 
rock WNNX Atlanta (99X) as direc-
tor of programming for Susquehan-
na Broadcasting's Atlanta and Dallas 
markets, is high on several RCA 
offerings beyond the power-rotation 

Matthews single "Don't Drink The 
Water." He says, "The label's senior 
VP of promotion, Ron Geslin, has 
always been able to put together a 
great promotion. But Ron's never had 
records to work with like he does 
now. One example is Eve 6, who is 
breaking out here like nobody's busi-
ness with 'Inside Out.' The band per-
formed at the Midtown Music Festi-
val here not long ago and was the 
highlight out of a hundred bands." 

In the retail world, the admiration 
for RCA's turnaround is similar. 
George Scarlett, national product 
manager for Tower Records, says, "I 
won't say that RCA was a laughing-
stock, but I think that even BMG had 
to be disappointed with the perfor-
mance of what was purported to be 
its flagship entity. So it's really neat 
to look at our chainwide top 10 now 
and see three of Mies albums on 
there—Natalie Imbruglia, Dave 
Matthews, and Big Punisher's 'Cap-
ital Punishment.' 

"It seems to me that RCA 
has really rebuilt their 
machine," Scarlett adds. 
"Because although some-
thing like Matthews is a 
slam-dunk at this point, what 
the label did with the Verve 
Pipe shows that they can 
build things from the ground 
up and keep it going. That's 

the mark of a good company" 

COMING UP 
Looming on the RCA horizon are 

a number of potentially hot proper-
ties. The Verve Pipe is in the studio 
with producer Michael Beinhorn and 
could have its sophomore set out by 
this fall. And while the status of plat-
inum R&B trio SWV is up in the air, 
the group's Cheryl "CoKo" Gamble 
is working with producer Stevie J. on 
a solo album for next year. 
According to CoK.o, her solo bow is 

going to have "a little bit of every-
thing—some R&B, some alternative 
rock maybe, something smooth. It's 
going to sound different from the 
same old things out there." CoKo adds 
that she's writing material designed 
to "show off my vocal ability a bit 
more," including a preview single that 
could be out before year's end. 

Early summer albums on tap from 
RCA include a June 16 release of La 
Bouche's "S.O.S.," as well as sets 
from Gloritone, EOL, and From 
Good Homes. August brings Horns-
by's "Spirit Trail" (which could be a 
two-disc set), Mysteries Of Life's 
"Come Clean," Thin Lizard Dawn's 
"Gettin' A Piece," and modern rock 
act Ruth Ruth's "Are You My 
Friend?" Also set for August is the 
R&B debut from 19-year-old Tyrese, 
the star of a Coca-Cola commercial a 
couple years back. 

In the fall, look for Andreone's sec-
ond album and a follow-up from 
dance act Wild Orchid, as well as a 
greatest-hits disc from SWV and 
more reissues from RCA's top cata-

(Continued on next page) 

86 BILLBOARD MAY 23, 1998 



INDUSTRY IS ABUZZ WITH IMPLICATIONS OF POSSIBLE POLYGRAM SALE 
(Continued from page 1 ) 

Many note that such an acquisition 
would require—to offset an estimat-
ed $9 billion-$12 billion price tag— 
significant cuts in personnel, espe-
cially in distribution, and in artist 
rosters. Music retailers, on the other 
hand, do not seem to be dismayed by 
the potential folding of the Big Six 
into the Big Five (or Four). 
Seagram has emerged as the like-

liest buyer of PolyGram—or of EMI 
Music, if the aborted talks for that 
company are revived—because such 
an acquisition would bolster Univer-
sal's growing but still relatively weak 
foreign distribution operations, as 
well as the reputation of Seagram's 
CEO, Edgar Bronfman Jr., who has 
been under fire recently from in-
vestors and the media for lackluster 
financial results from Universal Stu-
dios' film company. 
At press time, Netherlands-based 

Philips Electronics, which owns 75% 
of PolyGram, stated that it was "dis-
cussing a transaction involving the 
acquisition of Philips' interest in Poly-
Gram, including an offer to the minor-
ity shareholders, with Seagram." 

If Seagram does buy PolyGram, it 
will be the market-share leader in 
the U.S. and the world. Last year 
PolyGram was third in total albums 
sold in the U.S., with a 13% share; 
Universal was fifth, at 12.1%. If they 
had been merged, their combined 
share of 25.1% would have easily 
dwarfed Time Warner-owned WERs 
leading share of 18.9%. Worldwide, 
Universal is said to have 6% of the 
market, while PolyGram is reported 
to be the leader at 17%. 
At press time, some analysts said 

Philips would like to sell PolyGram 
before mid-June, when the enter-
tainment company releases its sec-
ond-quarter results, which are not 
expected to be stellar. Sources in 
Europe noted that Philips may wait 
until the Dutch government, begin-
ning its session this month, changes 
tax laws that currently penalize a 
company that buys shares that are 
in public hands. Public stockholders 
own 25% of PolyGram. 
PolyGram posted strong annual 

results last year, with worldwide 
sales of $5.49 billion, 16.9% higher 
than the year before, and net income 
of $390 million, a 9% increase. Cash 
flow from music was estimated at 
about $800 million. 

This year, PolyGram expects to 
release albums by Sheryl Crow, Joan 
Osborne, and Montell Jordan. 
Although Seagram is believed to 

be the most serious contender for 
PolyGram, there has been other in-
terest in the music and movie com-
pany. Several leveraged buyout 
(LBO) firms were considering bids 
at press time. One would be a com-
bined bid by two firms, Forstmann 
Little and Thomas H. Lee, brought 
together by Ovitz. Representatives 
for the two firms, Ovitz, and their 
investment banker Allen & Co. de-
cline comment. But a source familiar 
with the situation said at press time 
that the LBO firms, each of which 
have about $4 billion in capital, had 
sent a letter to Philips stating that 
they were "exploring" a bid and that 
they had met with PolyGram's senior 
management May 14 to look at the 
company's financial information. The 
other exploration, reported in The 
New York Times, was a joint effort 

of investment bank Donaldson, 
Lufkin & Jenrette; LBO firm Texas 
Pacific Group; and the CEO of Span-
ish TV company Univision Commu-
nications, A. Jerrold Perenchio. A 
spokesman for Texas Pacific declines 
comment but says that his company 
has $2.5 billion in capital and is a 
partner with Richard Branson in 
Virgin Entertainment. 
A buyout of PolyGram by its top 

management had been floated as a 
possible scenario. Sources say that 
company president/CEO Alain Levy 
had not been part of the negotiations 
with Seagram, but at press time 
Philips issued a statement that "the 
parties are now inviting PolyGram 
to participate in the discussions." If 
the LBO firms make a successful 
bid, they could retain present man-
agement, since neither the firms 
involved nor Ovitz has experience 
running a music company. Ovitz was 
chairman of talent firm Creative 
Artists Agency before leaving to be-
come president of Walt Disney. He 
was forced to resign in 1996. Recent-
ly he acquired 12% of theatrical pro-
duction company Livent, based in 
Toronto, and will serve on its board. 
The other rumored suitors for 

PolyGram—and for EMI—are the 
entertainment companies Viacom 
and Walt Disney. But investment 
sources are skeptical. Larry Petrel-
la, senior entertainment analyst with 
New York-based Lehman Bros., says, 
"Viacom has great businesses in 
cable and film. They don't need [Poly-
Gram or EMI]. And they're more 
price-sensitive." Senior entertain-
ment analyst Stewart Halpern of 
Furman Selz adds, "Disney's more 
likely to continue building its own 
company and perhaps make small 
acquisitions along the way" 
The speculation about PolyGram 

began May 6 when Philips issued a 
statement saying that it was "explor-
ing strategic options" for its 75% 
stake in PolyGram. 

Observers say that Philips wants to 
focus on its core businesses, primar-
ily consumer electronics. One ex-
ecutive familiar with Philips' man-
agement says, "It was a very different 
Philips under [previous CEO Jan] 
Timmer. They needed PolyGram 
back then for the cash flow. [Present 
CEO Cor] Boonstra likes a steady, 
predictable business; he doesn't like 
the up and down of music." 
Seagram has made no bones about 

its intention to expand its music com-
pany, which has showed the most 
promise of all the former MCA prop-
erties that the Montreal-based firm 
acquired in 1995 from Matsushita 
Electric for $5.7 billion. For the fis-
cal year that ended June 30, 1997, the 
music company's cash flow tripled to 
$72 million, as revenue increased 24% 
to $1.5 billion. The acquisition of a 
major record company would give 
Universal the presence in interna-
tional distribution it now lacks. 
The sticking point in any buyout 

is price. With PolyGram's stock ris-
ing to nearly $57 at press time, the 
company is valued by the market at 
$10.26 billion. Shares, however, were 
still 10% below their 52-week high of 
$63.0625. 

Financing a bid should not be a 
problem for Seagram, which has a 
debt load of only $2.6 billion and 
owns 11.8 million shares of Time 

Warner stock that could be sold on 
the market at current prices for 
nearly $950 million. 
Although EMI announced last 

week that it was terminating buyout 
talks with an undisclosed suitor be-
cause it had not received an offer, 
Seagram is reported to have bid $7.7 
billion. Seagram declines comment. 
An EMI executive says, "Talks are 
now off. We made it clear that an 
approach—not a bid—was made, but 
right now it's business as usual." 
Observers view as unlikely the 

prospect of a leveraged buyout firm 
acquiring PolyGram. Generally an 
LBO firm puts up about 25% of its 
capital for a takeover and borrows 
the rest from banks or other lenders. 
It then divests underperforming 
assets, makes large cuts in overhead 
and other expenses, and resells the 
company to the public or other in-
vestors at a large premium. But as 
analyst Halpern points out, "Some-
body already in the business like Sea-
gram should be able to get more 
value from the acquisition, by reduc-
ing redundancies." Moreover, a 
source close to the firms involved 
says they are generally unwilling to 
get into competitive bidding, which is 
likely if Seagram makes an offer. 

COST EFFICIENCIES 
With a takeover by Seagram, 

many cost efficiencies could be real-
ized. For instance, PolyGram and 
Universal have overlapping branch 
distribution operations in a number 
of U.S. cities. Estimates of cost sav-
ings to be wrung out of consolidation 
are in the hundreds of millions. 
The toll of this uncertainty on the 

employees, the labels, and the artists 
is becoming apparent. 
There has been considerable spec-

ulation about the fate of the various 
labels under Universal and PolyGram 
if such a merger is completed. Uni-
versal's labels include MCA, Univer-
sal, Geffen, and GRP PolyGram has 
Mercury, Island, Motown, A&M, Def 
Jam, Verve, and the classical labels 
Deutsche Grammophon, Philips, and 
Decca. 

Sources point out that a label like 
Def Jam (which has been unhappy 
with PolyGram management) might 
be a better fit with R&B-strong MCA 
Records. And GRP (with Impulse!) 
and Verve are two of the strongest and 
most respected labels in jazz. 
While employees at Universal are 

said to be excited about the prospect 
of becoming the world's largest rec-
ord company, PolyGram executives 
say they are trying to keep their peo-
ple focused on marketing and selling 
records while uncertainty swirls 
about them. 

Artists and their managers, mean-
while, have expressed distress at cor-
porate consolidation's effects on cre-
ative development. 

Sting, who records for PolyGram's 
A&M Records, says of the new cor-
porate climate, "I have a great rela-
tionship [with the company], but I 
think for younger bands starting out 
they need to succeed quickly and keep 
succeeding, otherwise there's not 
much hope, whereas before a band 
would be nurtured for three or four 
albums and then expect a big payoff." 

Allen Kovac, CEO of talent man-
agement firm Left Bank Organiza-
tion, says that the increased empha-
sis by publicly held music companies 
on quarterly results may result in 
artists "looking for alternative ways 
to get their product out to audiences 
... It can be a big boon for indepen-
dent labels that can market and pro-

mote new artists and have the pa-
tience it takes to develop them." 
Rob Koss, senior VP of Metropol-

itan Entertainment and manager of 
Mercury band Rusted Root, says of 
industry consolidation, "In the short 
term, it's rarely a good thing. All the 
executives and employees are in a 
limbo period where they're uncertain 
about their futures, and it's hard for 
them to concentrate on the acts 
they're working." 

Retailers are less pessimistic 
about the potential combinations. 
Although they prefer to see more 
rather than less competition among 
their suppliers, they believe the ac-
quisitions probably would have little 
effect on their operations. 
Bob Higgins, chairman of the 

Trans World Entertainment music 
chain, says, "It's hard for us to say 
whether it would be positive, nega-
tive, or neutral. I don't think you'd see 
much change in policies." 

Russ Solomon, president of Tower 
Records, mostly agrees, but adds, 
"It's anti-competitive, and that's not 
a good thing." 

In addition to its record compa-
nies, PolyGram operates a healthy 
music publishing business, which 
combined with that of MCA would 
create a "firm No. 3" in the world 
says, a source says. 
PolyGram also operates a growing 

movie company with a 1,500-film li-
brary. It is not yet profitable but could 
provide additional value for a film 
company like Seagram's Universal. 

Assistance in preparing this story 
was provided by Adam White in 
Kuala Lumpur Malaysia; Mark 
Solomcms in London; and Iry Licht-
man and Paul Verna in New York. 

BERMAN CONFIRMED AS 
(Continued from page 8) 

look. "David as chairman has been 
the facilitator. Jay as chairman will 
lead and direct," says the regional 
president of one major. 
"Anywhere in the world," says 

Garnett, "IFPI's work is not a mat-
ter of putting our case to govern-
ments in a vacuum. Firstly, the prob-
lems have to be fought through a 
political process. But secondly, we 
need more industry involvement. Jay 
knows about the process; he knows 
the players better than I do." 
Another senior label executive 

adds, "Jay can get [Universal Music 
Group chairman/CEO] Doug Morris 
and [Sony Music Entertainment 
president/CEO] Tommy Mottola on 
the phone." Berman responds, "Our 
major companies recognize they're 
in a global business." 
The former RIAA chairman's time-

tested political skills in Washington, 
D.C., are also expected to be a major 
asset to the IFPI, providing a measure 
of influence in the capital that it pre-
viously had only through the RIAA. 
"The playing field is so different now," 
Berman says, pointing to the power of 
telephone companies and Internet ser-
vice providers. "If we thought the 
[political influence of] consumer elec-
tronics companies used to be difficult, 
the telcos simply dwarf them today." 
Berman refutes suggestions that 

he will "Americanize" the IFPI, 

CHIEF OF GLOBAL LABELS BODY 

adding that non-American con-
stituents of the federation were 
happy to have the support of the U.S. 
government when tackling tough 
copyright protection and market-
access issues in Asia and elsewhere. 
"It wasn't a problem when Ameri-
cans were called to pitch in then," he 
says. "It shouldn't be a problem in 
any other respect." 
Berman, 60, will relocate to Lon-

don to take his new post and, for the 
balance of this year, will serve as an 
exclusive consultant to the IFPI. His 
contract includes the option for a 
second two-year term, but he 
declines to discuss his remunera-
tion—said by informed sources to 
exceed $1.2 million a year, plus 
bonus. "I never comment on the 
price of music or the salaries of 
music people," he says. 

RCA TURNAROUND 
(Continued from preceding page ) 

log artists—Elvis Presley, John Den-
ver, and Jefferson Airplane. Next 
year, expect albums from Robyn, 
Brown, Republica, and Mobb Deep. 
And with the R&B roster an element 
of new emphasis, look for a solo set 
not only from CoKo but from a fresh 
signing: After 7's Kevon Edmonds, 
Kenneth "Babyface" Edmond's little 
brother. 
As with the recent hits, the cam-

paigns for RC/Pis future projects will 
involve plenty of retail events—a 
label specialtys according to BMG 
Distribution president Pete Jones. 
"We've done more first-day events 
and midnight sales for the Matthews 
records than any company has done 
for any band ever," he says. "And 
we've been working with RCA as a 

team better than ever, working hard 
to both create demand and fulfill it 
intelligently" Jones adds. "We don't 
always dictate national priorities to 
every region; the field has the flexi-
bility to react on its own. We believe 
records happen market by market." 

Reprising a line from his days in 
the movie business, Zelnick likes to 
say, "Hits cure all ills." But despite 
RCA's recent good health, Jamieson 
says the label will continue to be 
"lean and mean" to ward off a re-
lapse. "We seem like heroes right 
now, but we know full well that we 
could go back to looking like idiots 
pretty quickly, if we don't watch it." 

Assistance in preparing this story 
was provided by Chuck Taylor 
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ISLAND REACHES OUT TO BROADER AUDIENCE FOR ANGELIQUE KIDJO 
(Continued fro'', page 1) 

June 8, and the U.S. June 16. 
" "Oremi' is the first stop of my tril-

ogy," says Kidjo, whose first two 
Mango/Island albums made Bill-
board's year-end world music top 10 
charts in the years they were 
released. (Kidjo was one of two 
artists retained by Island U.K. after 
the closure of its Mango world music 
imprint.) "It's a trilogy geared 
toward the black diaspora in the 
world. The first stop is America, 
because my public here is getting 
larger and larger, and I like the 
American public a lot. This album 
expresses an African person with 
her roots and what she got from 
black America." 
What Kidjo is bringing to Ameri-

ca is a collection of fresh, unpre-
dictable tracks sung in Fon (her 
native tongue), Yoruba, French, and 
English. As in any true friendship, 
"Oremi" accepts, then absorbs, any 
differences, in this case between 
African traditionalism and Western 
modernism. It could be tagged as 
world music, but universal appeal 
rescues it from the fringes of pop. 

Says Alexis Aubrey, product man-
ager for Island Records (U.S.), "She 
has demonstrated an enormous po-
tential to touch many different peo-
ples—from children to older people. 
She crosses all cultural boundaries." 
With a mind to reach out to as 

wide an audience as possible, Island 
intends to market Kidjo more as an 
R&B act, unlike on previous albums, 
for which she was positioned as a 
world music artist. 
"We'd like to get her out of the 

world music ghetto," says Liz 
Townsend, international marketing 
manager for Island U.K., who 
acknowledges the issues at stake in 
communicating the message to the 
trade: "You can't just say 'Angélique 
Kidjo is now an R&B artist' and ex-
pect the dealers to move her records 
out of that section." 

Yet subtle changes, such as a move 
away from "earthy" colors in the 
cover art to a striking blue, will help 
reinforce the message, as will the 
video for album track "Voodoo Child 
(Slight Return)," shot in New Orleans. 

Island says Kidjo's releases have 
sold in the region of 100,000 copies 

worldwide, but with the crossover 
potential of "Oremi" and the praise 
garnered for Kidjo's contribution to 
Island's 1997 "Amazing Grace" com-
pilation-"Summertime"—the label is 
confident of exceeding that. It is tar-
geting the North American market; 
to date her strongest sales have come 
from Switzerland, Germany, France, 
and Denmark. 

Like her music, Kidjo's emotion 
also covers a wide range in "Oremi." 
In some tunes, she's a jazz nightclub 
chanteuse crooning her soul secrets; 
in others, she's a raw, Afro-erotic 
power woman (see track listing, this 
page ). 

"Oremi's" friendship theme per-
meates all 12 tracks, not only in 
Kidjo's lyrics, but in the participation 
of other artists, African and Ameri-
can. A South African poet shouts 
Zulu praises in "Introduction": 
"Angélique Kidjo! The soul and unifi-
cation of Africa!" Americans Robbie 
Nevil, Cassandra Wilson, Branford 
Marsalis, and Kelly Price co-wrote 
and/or sing on various tracks. Naima, 
Kidjo's 5-year-old Paris-born daugh-
ter with her co-writer and bassist/ 
producer husband, Jean Hebrail, who 
is French, makes an impressive 
though brief singing debut. 

"This album was written mainly in 
France," says Kidjo. "But when I 
came to the U.S., I had [to have] some 
collaboration, because I couldn't say 
I wanted to talk to America without 
having people from that country ex-
pressing themselves. That's why I 
call this album ̀ Oremi: " 
Drawing on indigenous sounds of 

her native Africa, permutations of 
American funk that range from 
James Brown classicism to Jimi Hen-
drix's brilliant eccentricities, cool 
jazz flows, four-square rock'n'roll 
beats, and slick Euro-pop, Kidjo and 
company create the raucous party 
vibe of a live African music show, 
where audience members leap on-
stage to party with the performers. 
"Most of the time I write the 

lyrics, melody, and the percussion to-
gether," Kidjo says. "You cannot find 
out which one comes first. To me, 
those three elements are one entity 
and the base [of my songs] ... The 
percussion gives you a little bit of the 

drum pattern—how it's going to 
sound. That and my voice keep it 
completely African. The drum sings, 
so the bass has to sing, too." 

Kidjo, who is in her 30s, left Benin 
for Paris 15 years ago, intending to 
study law One of nine children edu-
cated by their musician father and 
theater director/producer mother "to 
care about people," Kidjo later 
changed her mind about that career 
path, deciding "to bring something to 
people with music." 

Kidjo joined Alafia, an Afro-funk 
group, then sang and recorded 
Afro-jazz fusion with another 
group, Pili Pili. In 1987, she went 
solo, forming her own band with 
Hebrail and recording "Parakou." 
Their trademark mélange of world 
rhythms has fused tighter and 
tighter with each subsequent album 
(see discography, this page). 

In the U.S., Island is gearing up 
for a wider and more aggressive mar-
keting strategy behind Kidjo's new 
album than has been seen with her 
previous releases. 

"Davitt [Sigerson, Island Records 
chairman] and I are very excited 
about ̀ Oremi; " says Island president 
John Barbis. "We feel Angélique has 
delivered an exceptional album and 
know that our passion for her music 
will be shared by many" 
The label's primary concentration 

will be on listening posts out of the 
box in "appropriate retail locations," 
says Island U.S.'s Aubrey. "Above 
that, we are obviously plugging 
`Oremi' into all available world music 
endcap promotions, as well as alter-
native print in key world music mar-
kets such as New York, Los Angeles, 
Chicago, Philadelphia, and Boston. 
Ultimately, we want to make a much 
broader appeal to an audience beyond 
the world music consumen" 

This will include in-store play and 
merchandising campaigns, Aubrey 
says. "Alternative retail outlets were 
responsible for 20% of all of An-
gélique's [U.S.] sales for her last al-
bum; we anticipate that this is going 
to do at least as well, if not better." 

Retail also appreciates Kidjo's 
wide potential. "Borders is embrac-
ing Angélique Kidjo's musical evolu-

(Continued on next page) 

Track Listing For Angélique Kidjo's 
• "Voodoo Child (Slight 

Return)": This is the album's first 
single and a tribute from an African 
voodoo child to an American voodoo 
child, Jimi Hendrix. The track injects 
Angélique Kidjo's vibrant energy 
into the guitar god's juicy '60s funk— 
especially those jubilant, yelping 
arias. But Kidjo wisely sidesteps the 
original's searing six-string pas-
sages. "The first time I heard 'Voo-
doo Chile' was seven years ago," says 
Kidjo. "I was in Paris, listening to 
Sting's live album, where he made 
that cover of 'Little Wing,' with a 
Beninese friend of mine born in 
France. I said, 'Wow! This song of 
Sting is great!' He said, 'Are you 
crazy? It's not a Sting song; it's a Jimi 
Hendrix song!' I listened to the real 
version of 'Little Wing,' Purple 
Haze,' Castles Made Of Sand,' and 
'Voodoo Chile,' and from the moment 
he put on 'Voodoo Chile,' I couldn't 

move. He asked, 'What happened to 
you?' I said, 'This song is calling me 
somehow.' If one of the biggest 
rock'n'roll stars can call himself a 
voodoo chile in the '70s, he somehow 
felt that the way he plays come from 
faraway. And the lightning behind 
what he plays! That's why I didn't 
have guitar in my version of 'Voodoo 
Chile.' No one can play that guitar for 
me, so my tribute to Jimi Hendrix 
was to do everything but the guitar." 
• "Never Know": A collaboration 

between Kidjo, husband Jean 
Hebrail, and Robbie Nevil, this track 
features Cassandra Wilson's cool and 
delicate background scatting. "Some-
times we're too laid-back," Kidjo 
explains. "We think, 'I have time to 
see my mother or my brother,' and 
suddenly you hear that she or he 
died. My grandmother passed away 
when I was here, doing promotion for 
Tifa.' The inspiration is that you 

never know and also what she always 
told us: 'Never, ever think about sui-
cide, because life is a gift.' So, I was 
thinking about her and about youth 
who kill themselves because they 
don't have anyone who understands 
them. Terrible, a waste." 
• "Babalao": Co-written by Kidjo 

and Hebrail, this song addresses the 
sadness of that lack of understand-
ing. " ̀Babalao' means 'the voodoo 
priest' in Yoruba," says Kidjo. "In Af-
rica, when young people do some-
thing wrong, we have a babalao to 
talk to. We ask him, 'Can you please 
talk to my parents or I'll get a big 
kick.' And he says, 'What did you do? 
Now talk to me. Why did you do 
that?' He tells you to think before you 
do something. It's somebody who's 
out of the family who you'll talk to 
more than your parents. That helps 
a lot. The youth in the world don't 

(Continued on next page) 

COMPLETE DISCOGRAPHY 
• "Pretty," 1980 (available in 

the U.S. as an import): "This 
album was for the African mar-
ket," says Angélique Kidjo. "I 
recorded it in France and went 
back to Africa, where it sold 
200,000 copies. I never got a penny 
for it because the co-producer ran 
away with my master tape and 
never gave me any money. I moved 
to France three years later, and I 
arrive at the French ASCAP 
[office]. They told me that the co-
producer had put his name down 
as the writer of the songs. I had to 
redo everything. I continued work-
ing with different people, and 
when I met my husband, we decid-
ed to produce our own music." 
• "Parakou," 1990 (Open/ 

Island U.K. and France; 
available in the U.S. as an 
import): Says bass-
ist/producer Jean 
Hebrail, Kidjo's co-
writer and husband, 
"The jazz keyboard play-
er Jasper Van't Hof 
appears in a very inti-
mate track called 
`Blewu.' " 
Adds Kidjo, "This 

album got me the Island 
contract. Someone sent it 
to Chris Blackwell, and 
he sent a fax: ̀ Chase her 
down; she can be in a 
hole up there, I don't 
care. Chase her down!' I 
still have the fax. I was 
playing in a Paris club 
called New Morning, and 
suddenly the heads of Mango in 
France and England are both 
there, right in front. I had tried to 
attract their attention for a long 
time, but no one had answered. 
Chris had sent them. 

"This is the first album my hus-
band and I produced. This was the 
first production where I got into 
the technical part, which I don't 
like at all. We didn't have much 
money and the label, Open, 
belonged to the head of the jazz 
school where I was studying at 
that time. It was also a production 
with people from my jazz school, 
so you have a lot of jazz influence 
in there. 'Parakou' was named 
after a village in northern Benin, 
and it was the first step of bring-
ing in my experience from tradi-
tional to modern." 
• "Logozo" (Tortoise), 1991, 

(Mango/Island): Says Hebrail, 
"Recorded in Miami, produced by 
Jo Galdo [Miami Sound Machine], 
this LP represents the first step of 
Angélique's international career. 
The song ̀ Batonga' charted in var-
ious countries. American saxo-
phonist Branford Marsalis appears 
on the track ̀ Logozo,' which gives 
its name to the album: ̀ Listen to 
the song of the tortoise/She lives 
alone, folded up in her shell with 
no one in whom to confide." 

Says Kidjo, "This vvas my first Is-
land release; the contract was 
signed in France. What I really 
appreciated was that before I 
signed, Chris Blackwell came all the 

way to Paris to meet me." 
• "Aye" (Life), 1994 (Mango/ 

Island): Hebrail says, "This album 
was recorded by David Z in Pais-
ley Park Studio and by Will 
Mowatt in Soul II Soul studio. It 
combines high technologies and 
deep African culture. The video of 
the first single, ̀ Agolo,' was nomi-
nated for a Grammy Award." 

Kidjo says, "'Aye' is a long 
story. After ̀ Logozo,' I decided I 
had to have a baby. We were lucky 
that nature said yes. In the mid-
dle of ̀ Logozo,' I got pregnant, 
and it gives you a voice like noth-
ing else in the world can. I wish I 
could have that voice all the time. 
'Agolo' came to me just like that. 
One day I was putting my gar-

bage out and thought 
how two days before, the 
garbage can was empty 
and now it's full. We're 
talking about nuclear 
waste and pollution, but 
we are consuming like 
hell. I realized, 'Oo la la, 
I have to back up and go 
inside and find a way of 
bringing my contribu-
tion for the sake of 
mother nature and for 
my daughter coming 
into this world." 
• "Fifa" (Peace), 

1996 (Mango/Island): 
This is Kidjo's first 
album with English-lan-
guage lyrics. Says 
Hebrail, "'Fifa was pro-
duced in a very special 

way. Angélique wanted musicians 
from her own country, Benin, to 
contribute to her music. The first 
stage was to search for the 
rhythms of her childhood. Armed 
with an 8-track recorder and 
some microphones, we traveled to 
Benin to meet the traditional play-
ers of cowbells, flute, bambou, 
background singers, berimbau 
that Angélique was so fond of. 
Back in Paris and then in London, 
Los Angeles, and San Francisco 
[with Carlos Santana], the new 
technologies of music recording 
enabled Western musicians to 
play together with the African 
ones. To Angélique, this album 
represents an attempt to share a 
part of her culture with music 
lovers all over the world." 

Kidjo says, " ̀Fifa' was a great 
time, too. This project had been in 
my head since I was a little girl, 
when I first discovered music that 
come from the Western world. All 
I knew before was the drum, the 
calabash, the cowbells. I hear 
Western music on the radio, but I 
didn't know how they made those 
sounds until my brothers started 
their own group and my father 
bought them the instruments. 
"We recorded the whole percus-

sion part of the album outdoors 
and during ceremonies, and some-
times we find schools and go in 
them because of the acoustics. 
Then, I took the DATs and go back 
home to write." 

ELENA OUMANO 
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ISLAND REACHES OUT TO BROADER AUDIENCE FOR ANGELIQUE KIDJO 
(Continued from preceding page) 

tion toward a truly global pop music 
style," says Arend Lubbers, Borders' 
buyer for international music. 
" ̀Oremi' is a cutting-edge fusion of 
African, pop, and R&B influences. 
It's urban music for any city. Borders 
will feature ̀ Oremi' in a front-line 
listening post, like any major pop re-
lease." 
Among other strategies expected 

to be deployed are plans "to create 
posters and a postcard campaign 
that will be used as a direct-mail 
piece," says Aubrey. 
Although Kidjo will not be part of 

this summer's Africa Fete concert 
tour, "her postcards will be distrib-
uted at all the tour outlets, along 
with the CD and her catalog pieces," 
says Aubrey. "There will also be a 
consumer contest with ballot boxes 
to win a trip to see Angélique per-
form during her fall U.S. tour." 

LILITH DATES 
Kidjo will be part of this year's 

Lilith Fair tour. Five dates have 
been confirmed thus far: June 28 in 
Phoenix; June 29 in Albuquerque, 
N.M.; Aug. 28 in Calgary, Alberta; 
Aug. 29 in Edmonton, Alberta; and 
Aug. 31 in Vancouver. Kidjo will per-
form on a side stage. "However, it is 
expected that she will perform one 
tune with Sheryl Crow on the main 
stage for a surprise duet," says Au-
brey. 
The album's title track will be in-

cluded on a Lilith Fair CD titled 
"The Lilith Developing Artist Sam-
pler," which is being created by the 
tour organizers. Aubrey says that 
2,500 pieces are being distributed 
free at each Lilith concert date. 

"We're working on in-store oppor-
tunities for acoustic performances 
to coincide with Lilith dates wher-
ever possible," Aubrey continues. 

Kidjo will return to the U.S. at 
the end of September for a solo tour 
that will last through the first half 
of October, "going from the North-
east to the West Coast and back 
around the Midwest," says Aubrey. 
The artist has already been on the 

Kidjo Develops Small, Dedicated Niche In South Africa 
BY DIANE COETZER 
JOHANNESBURG—Angélique 
Kidjo's use of South African Xhosa 
choruses on "Oremi" is indicative of 
her close emotional ties with this 
part of the African continent. 
As far back as 1995, Kidjo 

worked with multi-award-winning 
South African songwriter/per-
former Jabu Khanyile, recording 
with him "Wombo Lombo," a track 
from the album "Fifa." 
"Bayete was performing with 

other South African artists in 
Paris, and Angelique came to see 
the show," Khanyile recalls. "She 
told Hugh [Masekela] she needed a 
vocalist for a track on her new 
album, someone who could lend the 
song a real South African feel, and 
so I landed up in a Paris recording 
studio with her." 

Khanyile (who is mastering his 
new album, "Umathinula" [The 
Sneezing Man] and, like Kidjo, is 
signed to Island Records interna-
tionally) describes the experience 
as magical. "It really felt special to 
enter the world music circle with 
such an amazing performer." 
Another South African singer, 

Busi Mshlongo, also lent her vocal 
talents to "Fifa." Kidjo performed 
in South Africa last October with 
two shows at Johannesburg's Mega 
Music Warehouse for the annual 
Arts Alive Festival sold out; she 

also performed at the annual Kora 
African Music Awards held in Sun 
City outside Johannesburg, gar-
nering critical acclaim from the 
local media. Kidjo won the 1997 
Kora Award for best female 
African artist. 

Like most other world music art-
ists who perform here, Kidjo's 
appearances have had a galvanizing 
effect on sales. 

PolyGram's Fran Kruger, mar-
keting manager for Island, says 
"Fifa's" sales of almost 6,000 units 
were "definitely helped by An-
gélique's live performances. She is 
a very performance-oriented artist, 
and her live shows were a tremen-
dous boost for interest in this 
artist." 
Other artists working in the 

genre, including Ismael Lo and 
Salif Keita, have enjoyed increased 
sales following live performances 
here, with Lo recently winning the 
best-selling African release honors 
(for "Jammu Africa") at the FNB 
South African Music Awards. 

"In many ways, African artists 
like Angélique and Ismael are at 
the real beginning stages of their 
careers in South Africa," says 
Damon Forbes, president of 
independent label Sheer Sound. 
"Although we're part of the conti-
nent, until the onset of democracy, 
no African artist would set foot 

here." 
In an effort to boost interest in 

the genre, Sheer Sound last year 
released a compilation in a joint 
venture with PolyGram. The 
album, titled "World Music: 
Africa," featured Kidjo's hit single 
"Agolo" along with tracks from sev-
eral other world music artists. 
PolyGram South Africa market-

ing director Steve Harris is confi-
dent that "Oremi" will move at least 
5,000 units in that country. "Obvi-
ously it's hard to predict, but with 
the growth of this sector of the 
market, we are sure the album will 
at least match sales of Angélique's 
last two albums. Johannesburg, in 
particular, should see decent sales 
because this is where she last per-
formed and also because of the 
growing community of expatriate 
Africans living here." 
Howard Lazarus, director of 

independent retailer Look 'n Listen, 
concurs. "We stock all Angélique's 
catalog albums in all our stores, but 
Hillbrow definitely sees the most 
movement in terms of sales, and this 
is because of the many west Af-
ricans now living in that part of 
Johannesburg." 

Locally, PolyGram plans a pro-
motional effort across print, radio, 
and TV. Pinpointed for airing of the 
promo for "Voodoo Child (Slight 
Return)" are SABC 2, a TV chan-

nel on the national broadcaster with 
a significant commitment to Africa, 
and M-Net, the country's pay chan-
nel, which is broadcast into Africa. 

Radio is more complex. "It's al-
ways hard getting rotation for 
world music," PolyGram's Kruger 
explains. "Stations like P4 in Cape 
Town and Metro and Kaya in 
Johannesburg will definitely play 
the single. A national chart station 
like 5FM is more problematic, as its 
playlist is based on what's charting 
in the U.K. and the U.S.A." 

However, Ike Tladi, music com-
piler/librarian at Kaya FM, is 
determined to break Kidjo into the 
consciousness of local listeners. 
"Radio cannot do without her here," 
Tladi says. "She's the African 
equivalent to our Sibongile Khu-
malo, and there's hardly a day that 
goes by where we do not play an 
Angélique track—either Agolo' or 
`Batonga' or ̀ Malaika.' I for one am 
anxiously awaiting the first single 
off ̀ Oremi.'" 

There's talk, too, of further tours 
to South Africa. Says PolyGram's 
Harris, "It's important that the rest 
of the country gets an opportunity 
to see Angélique play live. Nothing 
definite has been confirmed, but 
when we spoke to her recently, 
Angélique expressed a very keen 
interest in coming back to this 
country to perform." 

promotional road, talking to media 
in key European territories, includ-
ing France, the Germany/Switzer-
land/Austria region, and Scandi-
navia. Phone interviews for 
Australasia, South Africa, and 
Japan will follow. PolyGram in 
Brazil has committed to releasing 
"Oremi," notes Townsend, partly 
because of a duet recorded with that 
country's Cidade Negra. 

A tour of Europe and Africa be-
gins July 4, Aubrey says, and runs 
though Aug. 20. It resumes in Octo-
ber, after her U.S. dates, and runs 
through this year. 

RADIO RAMP-UP 
Plans for radio are also aimed at 

broadening Kidjo's fan base. "We 
want to introduce Angélique to a new 
world of radio listeners, one that she 

hasn't been exposed to before," says 
Aubrey. "Our efforts will initially 
focus on hot AC and AC formats by 
servicing the CD promo of 'Voodoo 
Child' for a work date of June 15. We 
will follow with a June 22 work date 
at [jazz/AC], as well as full album 
servicing to the triple-A format." 
As in the past, college and com-

munity radio will be a key outlet for 
Kidjo, Aubrey notes. 

TRACK LISTING FOR ANGELIQUE KIDJO'S `OREMI' 
(Continued from preceding page) 

have that much; the black American 
youth don't have that at all." 
• "Yaki Yaki": Kidjo's infectious 

humor is on full display in this song, 
the title of which is how she 
describes the sound of her own 
laughter, which is set off frequently, 
"especially when someone has the 
pretension of being better," she 
says. "When you fall, I go, `Yaki 
yaki yaki yaki!' My mother says, 
`You laugh like men in the bar! It's 
not a feminine laugh; I don't like 
that!' I'm saying in that song that 
everyone comes on this earth with 
something different to do. We are 
all the same, but we are each 
unique. So don't pretend you know 
better than anyone else." 
• "Loloye": The word is another 

of Kidjo's linguistic creations, 
devised to describe the shame of 
men who "beat women in the name 
of love," she says with heat. "I say 
love is not a jail. If you love that per-
son, set that person free." 
• "Itche Koutche": Kidjo 

addresses sins on the distaff side in 

this song, the title of which means 
"bad behavior" in Yoruba and which 
features Branford Marsalis' saxo-
phone. The tune was inspired by a 
backstage all-girl chat fest in which 
a friend of her American backup 
singer "was saying that she was 
bringing her new boyfriend home to 
meet her mother," Kidjo recalls. 
"She said, 'But before I introduce 
him to my mother, I have to ask him 
how much he earns.' I went, 'What! 
You're not going to ask him how 
much he loves you?' She goes, 'That 
is secondary' I realized that my way 
of seeing love and wedding is com-
pletely different from some people 
in America." 
• "Open Your Eyes": Up-and-

coming American R&B singer Kelly 
Price duets with Kidjo on this stir-
ring track, which is in the tradition 
of Marvin Gaye's landmark "What's 
Going On?" "It was written two 
years ago," says Kidjo, "the first 
song of this project. The idea start-
ed in Spain, and the writing hap-
pened in France. Extreme right-

wing things were happening in 
France, and I was thinking that peo-
ple look out their windows but don't 
realize that there is more out there 
than what they see. I was also think-
ing about me and [U.K. singer] Seal: 
We're both from Africa, but I'm 
born and raised in Africa, and he's 
born and raised in London. Both of 
us come into the world saying we are 
all the same. We have to try to trav-
el and see the other people that 
make up the world who are seeking 
the same things—happiness, love, 
and peace. Sometimes you have to 
pull yourself by the hand and open 
wide your eyes to appreciate the 
world without any preconceived 
ideas." 
• "Give It Up": Written by Kidjo, 

Hebrail, and Keith Cohen, this song 
speaks to the human need to share 
emotional burdens. "That song 
comes to me by watching people go, 
'I have no help,' " says Kidjo. "Talk! 
Why don't you give it up? Talk! Even 
if someone can't help you, he'll drop 
a word that will help you." 

• "Oremi": That theme of mutu-
al support continues in the lyrics of 
the title track, penned by Kidjo, 
Hebrail, and Cohen. 
• "Orubaba": Meaning "Almighty 

darkness" in Yoruba, the song 
speaks to our irrational fear of the 
dark. "Most of the time we don't even 
take the darkness and night as part 
of our life, but if we didn't sleep in 
the night, we'd be dead," says Kidjo. 
"The song tells us to learn how to 
love the darkness as the daytime." 
• "No Worry": The set closes 

with this consoling lullaby penned 
by Kidjo, Mr. Mellow, EZ Cut, Nevil, 
and Hebrail and featuring Kidjo's 
mellifluous English-language rap. 
"This is for somebody who wants to 
die because a man promised her he 
was going to be in her life forever, 
and he's gone," says Kidjo. "I'm 
telling her, 'Why should you cry? 
What's meant to be will be. If this 
man is meant to be in your life, he 
will come back. If he doesn't, he's 
not for you. You were meant for a 
bigger happiness coming." 

The label also plans to release a 
12-inch single of "Voodoo Child" re-
mixes to create a "dance-oriented, 
alternative flavor for clubs and mix 
shows," says Aubrey. "And we antic-
ipate scheduling radio visits by An-
gélique depending on her availabili-
ty during Lilith and her own tour." 
Among Kidjo's fervent world 

radio supporters is Richard Segan, 
director of "One World Radio," a 
college program that airs weekdays 
on WHUS Storrs, Conn. 

Says Segan, "She's quite savvy in 
her knowledge of the international 
sound, and her records have all been 
huge successes. We're sure to get a 
strong listener response with the 
next record." 

NEXT UP 
Kidjo's "next stops" in her trilogy 

will be an album featuring the rich 
musical dialogue between Africa, 
"the mother continent," and Brazil, 
and one that will cover Africa, Haiti, 
Cuba, and New Orleans. 

"I didn't put New Orleans in this 
album because the music of New Or-
leans is tinted with voodoo, and voo-
doo comes from Benin," Kidjo ex-
plains. In fact, Kidjo's mission to 
rehabilitate the world's image of 
voodoo underlies the entire trilogy. 
"Why does voodoo have that bad 
reputation?" she asks rhetorically. 
"Because the colonists found that 
the voodoo religion is a community 
religion. It brings people together. 
They didn't want that." 

Assistance in preparing this story 
was provided by Dominic Pride in 
London. 
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BANKRUPTCY BILL RAISES CONCERN 
(Continued from page 8) 

form, but the controversial provision 
has not been attached to that bill. 
The musicians' unions were upset 

that the RIAA had the provision 
inserted after subcommittee and full 
committee hearings had already 
been held on the bill, thereby allow-
ing no public discussion of the issue. 
The hopes of the unions now center 
on negotiated compromise on the 
provision before the bill goes to the 
House floor. 
The unions maintain that the law 

is not only unfair but unnecessary. 
Under current law, while such con-
tracts can be dissolved by a court, 
any bankruptcy filing found to be "in 
abuse of the process" or filed "in bad 
faith" can be dismissed. 
Bruce York, national executive 

director of AFTRA, says the RIAA 
provision "unfairly singles out artists 
for adverse treatment, which is inap-
propriate. And the bankruptcy code 
already has adequate remedies for the 
judge to deal with suspected bank-
ruptcy filings for improper purposes." 
Cary Sherman, senior VP and 

general counsel of RIAA, tells Bill-
board that "we honestly did not 
expect this provision to be contro-
versial," adding that AFTRA, which 
brought the issue to the public eye, 
"doesn't represent recording artists." 
As to the charge that RIAA got 

the provision into the legislation 
without public airing, Sherman says 
that the final bill language, with the 
provision inserted, "was publicly dis-
tributed, after all." 
Sherman says that in contract 

negotiations, threats of bankruptcy 
by artists "or artists' lawyers" have 
been "a problem of increasing con-
cern at labels. Some artists, not all 
artists, are using the threat of bank-
ruptcy to get a better deal, especial-
ly artists on the edge of success." 
Sherman likens the RIAA provi-

sion to legislation that places medical 
school debts outside the parameter of 
forgivable debts in bankruptcy cases. 
"There's an analogy between these 
recording artists who, for years, get 
advances from record companies, run 
up all kinds of debts, and then, just on 
the edge of success, when the labels 
would reap their rewards, file bank-
ruptcy and just walk away, and med-
ical students who take out huge loans, 
rack up a huge pile of debts, then 
declare bankruptcy although they're 
set for life," says Sherman. "Con-
gress stepped in and stopped those 
abuses. And that's what we're trying 
to do here—the curbing of abusive 
use in the bankruptcy laws." 
Tom Lee, secretary and treasurer 

of the American Federation of Musi-
cians, D.C. local No. 161-710, and a 
national officer of the AFM, asks, "Is 
it fair to single out recording artists, 
and only recording artists, from not 
being able to get out from under their 

FOR THE RECORD 
Daniel Bangalter is adviser to 

Daft Punk on copyright issues. 
His affiliation was incorrectly 
identified in an article in the 
May 9 issue of Billboard. The 
band is self-managed through 
Daft Life, London, and Daft 
Trax, Paris. 

contracts in a bankruptcy filing?" 
Burt Padell, a New York-based 

artist's attorney, says that while some 
artists and lawyers take advantage 
of bankruptcy laws, "if this would 
pass, if the contracts stay with them, 
the majority of entertainers who are 
insolvent and want to start a new life 
won't be able to earn a living. If they 
do an album, they won't get anything, 
because they're in the red!" 
Attorney Don Engle of the Los 

Angeles firm Engle & Engle, which 
has represented many artists in con-
tract disputes, says, "The problem is, 
there's no group representing artists 
to go up against the RIAA. These 
artists are under the thumb of compa-
nies who have them in contracts that 
keep them on a low level of earning." 

Hill insiders say that once the 

RIAA realized that the provision was 
being scrutinized by AFTRA and 
others, its lobbyists changed direc-
tion and began an effort to contact 
committee members and suggest a 
post-markup compromise discussion. 
The discussion, opponents of the 

measure say, may also explore the 
sore subject of recording contract 
negotiations. 

"Recording artists, more than any 
other creator of intellectual proper-
ty in the U.S., are in need of a way to 
terminate onerous contracts," says 
Engle, whose clients also include 
record companies. "No [movie] stu-
dio has actors under such contracts, 
and with book publishers, writers 
sign a one-book deal." 
The larger bankruptcy reform bill 

is split along party lines, with most 

Democrats opposing many of the 
provisions. Among them is Rep. 
Howard Berman, D-Calif. A spokes-
man in Berman's office says, "There 
is a real problem here, a real issue, 
and Congressman Berman is not 
sure this is the right way to address 
it. He has some concerns with the 
provision as currently drafted. We 
anticipate, as the parties have said, 
that they will try to work out a solu-
tion between now and when it goes to 
the House floor." 
The first of several publicized 

cases of artists with contract dis-
putes who have filed for bankruptcy 
involved the group Run-D.M.C., 
which in 1993 filed for bankruptcy 
and emerged with a new contract 
with Profile Records. 
More recent cases involve Toni 

Braxton and TLC, both signed to 
LaFace/Arista. 

In 1996, TLC settled its dispute 
with LaFace and its production/man-
agement firm, Pebbitone, and agreed 
to record a new album for LaFa.ce. 

Braxton filed bankruptcy this past 
January, seeking to have her contract 
voided under California's so-called 
"seven-year statute," which limits the 
term of personal service contracts to 
seven years. Behind her actions, vet-
erans say, are at least two causes for 
such drastic measures: unrecouped 
royalty debts in long-term contracts; 
and profits being shared through 
production deals, which by their very 
multilayered nature are often unfa-
vorable to artists financially (Bill-
board, Feb. 28). 

WESTERN JUBILEE'S EDWARDS BOWS AUTRY TRIBUTE 
(Continued from page 13) 

amusement park Six Flags Over 
Texas. He recorded his first album in 
1964. Two of his albums are included 
in the Folklore Archives of the 
Library of Congress. He's won 
numerous accolades, including the 
Wrangler Award for outstanding tra-
ditional Western music. Warner 
Western has just released "The Best 
Of Don Edwards," featuring songs 
culled from his three albums on that 
label released from 1992 to 1996. 

O'Malley and Dane Scott, also co-
owner of Western Jubilee Recording 
Co. (along with Richard Harris), 

3 TENORS CONCERT 
(Continued from page 10) 

In the U.S., Atlantic plans to 
release the audio title at a list price 
of $19.98, the same price point as the 
1994 release. For the rest of the 
world, Roberts says, pricing will be 
decided by territory. 
As in the past, the album and video 

will be bolstered by television spe-
cials. In the U.S., the concert will air 
on PBS live and in prime-time delay. 
According to Roberts, individual 
deals are being struck with each ter-
ritory "It will air in different ways in 
different places as various agree-
ments are made," he says. "Some 
places may air it live, but each deal 
will call for repeated airings." 
The concert, which will kick off the 

World Cup Final weekend celebra-
tion, will be free, with a limited num-
ber of premium, paid seats. 
While the Tenors franchise con-

tinues to be incredibly strong, some 
retailers question if, like movie 
sequels, the newness might wear off 
the project. "I don't know if the next 
project will sell as well as the previ-
ous ones," says Bryan Hester, opera 
buyer for Tower Records' Lincoln 
Center location in New York. "The 
second one didn't sell as well for us 
as the first. I think in some way you 
have the law of diminishing returns." 

However, both Roberts and Erte-
gun remain assured of the Tenors' 
appeal. "It's music sung by three glo-
rious voices which are distinctly pop-
ular," says Ertegun. "It's not eso-
teric. It reaches people all over the 
world, and it's closely tied into one of 
the world's most popular events, the 
World Cup. It's a celebration." 

anticipate Edwards' new album 
being a top seller for their year-old 
company, which bowed as a revival in 
the genre was taking place (Bill-
board, Dec. 20, 1997). According to 
O'Malley, the album will be serviced 
to a network of radio stations that 
support the Western genre. 
Among the plans is a special pro-

motion with Great Empire Broad-
casting, which includes KFDI Wichi-
ta, Kan., and KV00 Tulsa, Okla. 

"It's a cooperative venture with 
Mike Oatman and Great Empire 
Broadcasting," says Scott. "Mike has 
always been wonderful, playing our 
music and supporting it on the air." 

Plans call for 60-second radio spots 

to run 10 times a day for three 
months. The spots will feature 
Edwards along with other Western 
Jubilee acts, such as Waddie Mitchell 
and the Sons Of The San Joaquin. 

In addition to the obvious visibility 
Edwards will receive from his role as 
Smokey, Redford's sidekick in "The 
Horse Whisperer," O'Malley says the 
label also is going to run TV spots 
offering Edwards' 32-song, two-CD 
set "Saddle Songs," which was 
released last year. When consumers 
call in to purchase that set, they'll be 
asked if they also want to purchase 
the new Autry project. 

Retail plans include placement of 
a special listening post at the main 

COUNTRY VET EDDIE RABBITT DIES 
(Continued from page 13) 

$37.50 a week and eventually clicked 
two years later, co-writing "Ken-
tucky Rain" for Presley. 
He continued to write for Presley 

and signed with Elektra Records in 
1974 after writing Ronnie Milsap's 
hit "Pure Love." As a performer, he 
overcame a somewhat thin and reedy 
voice by overdubbing himself in 
three-part harmonies, a process he 
called the "Eddie Rabbitt Chorale." 
After three charted singles, Rabbitt 
scored his first No. 1 with "Diinldn' 
My Baby (Off My Mind)" in 1976. 
The hits soon came in a torrent: "I 

Love A Rainy Night," "Every Which 
Way But Loose" (from the Clint 
Eastwood movie of the same name), 
a duet with Crystal Gayle on "You 
And I," and the R&B-influenced 
"Suspicions." That last song received 
the Robert J. Burton Award from 
BMI as the most performed country 
song of 1979. 
At the peak of his career, in the 

early '80s, he notched five No. 1 sin-
gles in a row followed by a No. 2 and 
two more No. l's. That string includ-
ed his "Drivin' My Life Away" which 
was featured in the 1980 movie 
"Roadie." Ironically, a remake of 
"Drivin' My Life Away" by Rhett 
Akins is featured on the soon-to-be-
released soundtrack to the movie 
"Black Dog." 
During that same period, Rabbitt 

had two No. 1 albums on Billboard's 
Top Country Albums chart, "Hori-
zon" and "Step By Step," both on 

Elektra. He moved to Warner Bros. 
in 1983, to RCA in 1985, to Univer-
sal in 1989, and to Capitol Nashville 
in 1990. 

Rabbitt curtailed his career some-
what after his 2-year-old son Timo-
thy died in 1985 of a rare digestive 
ailment. He became a crusader for 
organ transplants and cancer re-
search; he also quit smoking and lost 
55 pounds. Throughout his career, he 
remained devoted to his family and 
confounded his record labels by tak-
ing half of each year off to be with 
his family and to write. His last No. 
1 came in 1989 with "On Second 
Thought." 
He eventually received 12 Million-

Air Awards from BMI, signifying 
that 12 of his compositions were each 
played more than 1 million times at 
radio. He also received three Gram-
my nominations and one Country 
Music Assn. Award nomination. 
He was diagnosed with lung can-

cer last year and underwent surgery 
and chemotherapy. During his illness, 
he recorded a final album, "Beatin' 
The Odds," for Intersound Records. 
It was released last September. 

Rabbitt is survived by his wife, 
Janine; daughter Demelza; and son 
Tommy. The family requests that 
memorial donations be sent to Vicel 
Inc., Attn.: Eddie Rabbitt Memorial 
Fund, PO. Box 1328, Bonsai, Calif. 
93004. Vicel, a medical company, spe-
cializes in research for life-threat-
ening illnesses. 

location of the 20-store Shepler's 
Western wear chain in Wichita. 
According to John Wilcox, Shepler's 
VP of sales and promotion, Western 
Jubilee is creating a "Cowboy Cor-
ner" for the store that will feature 
Edwards and other acts on the label. 
Wilcox says Edwards and Mitchell 

have appeared on the cover of the 
Shepler's catalog in the past and 
appeal to Western wear consumers. 
To familiarize the mainstream 

music community with Edwards, 
Shanachie's national marketing 
director, Lee Goldstein, says plans 
are to secure listening posts at Bor-
ders, Barnes & Noble, Best Buy, 
Hastings, and other chains. 
The fact that VH1 is airing a pro-

motional piece on "The Horse Whis-
perer" that includes a clip of Ed-
wards should also be a big boost. 
"We couldn't have scripted a better 
scenario for Don and our little 
label," says O'Malley, who also 
serves as Edwards' booking agent 
and manager. 

CD COPYING 
(Continued from page 8) 

"But in some cases," says 
D'Onofrio, "the manufacturers and 
distributors know who they are sell-
ing this stuff to. It requires some tech-
nical knowledge in terms of setting up 
the equipment and running it, so in 
some cases it is quite possible the dis-
tributor has to go and help set up the 
equipment." 

D'Onofrio says about 60% of the 
illicit CDs confiscated during the 
haul were by Latino artists. He reck-
ons that the high proportion of Span-
ish-language product could be attrib-
uted to its fluid sales potential on the 
street. However, D'Onofrio points 
out that some of the counterfeit Lati-
no product was discovered in small 
New York retail outlets, where police 
executed several of a total of 15 
search warrants. 
To underscore their efforts in 

stemming Latino CD piracy in New 
York, RIAA officials met with exec-
utives from the major labels and sev-
eral indies on the day of the raid. 
The bust was the result of a six-

month-long joint undercover investi-
gation by the NYPD, the RIAA, and 
the MPAA. 
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NATALIE IMBRUGLIA (RCA) 2 wks at No. 1 
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2 28 TRULY MADLY DEEPLY 
SAVAGE GARDEN (COLUMBIA) 

3 23 ALL MY LIFE 
K-C) & JOJO (MCA( 
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5 

6 

11 

28 

31 

16 

12 

SEX AND CANDY 
MARCY PLAYGROUND (CAPITOL) 

3 AM 
MATCHBOX 20 (LAVA/ATLANT(C) 

ANYTIME 
BRIAN MCKNIGHT (MOTOWN) 

THE WAY 
FASTBALL (HOLLYWOOD) 

7 30 AS LONG AS YOU LOVE ME 
BACKSTREET BOYS (JIVE) 

14 

13 

8 

18 

12 

9 

11 

14 

25 

9 

30 

23 

YOU'RE STILL THE ONE 
SHANIA TWAIN (MERCURY) 

TOO CLOSE 
NEXT (AR)STA) 

GETTIN' JIGGY WIT IT 
WILL SMITH (COLUMBIA) 

UNINVITED 
ALANIS MORISSETTE ¡WARNER SUNSET/REPR(SE) 

TOGETHER AGAIN 
JANET (V)RGIN) 

MY HEART WILL GO ON 
CELINE DION (550 MUSIC) 

15 16 28 HOW'S IT GOING TO BE 
THIRD EYE BLIND (ELEKTRA/EEG) 
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23 
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13 
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44 
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FROZEN 
MADONNA (MAVERICK/WARNER BROS.) 

I DON'T WANT TO WAIT 
PAULA COLE (IMAGO/WARNER BROS.) 

WALKIN' ON THE SUN 
SMASH MOUTH (INTERSCOPE) 

IRIS 
GOO GOO DOLLS (WARNER SUNSET/REPRISE) 

21 16 I WANT YOU BACK 
'N SYNC (RCA) 

24 

28 

19 

26 

5 

6 

14 

18 

SEARCHIN' MY SOUL 
VONDA SHEPARD (550 MUS)C) 

MY ALL 
MAR)AM CAREY (COLUMBIA) 

MY FATHER'S EYES 
ERIC CLAPTON (REPRISE) 

NO, NO, NO 
DESTINY'S CHILD (COLUMB)A) 

25 

0 

30 

25 

61 

33 

30 

9 

2 

4 

9 

I GET LONELY 
JANET (FEAT. BLACKSTREET) (V)RGIN) 

THE BOY IS MINE 
BRANDY & MONICA (ATLANTIC) 

HEROES 
THE WALLFLOWERS (EP)C) 

EVERYBODY [BACKSTREET'S BACK] 
BACKSTREET BOYS (JIVE) 

34 13 I'LL BE 
EDWIN MCCA)N (LAVA/ATLANT)C) 

22 23 NICE & SLOW 
USHER ((AFACE/ARISTA) 

31 

33 

34 

35 
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36 

29 

27 

32 

51 

39 
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47 

23 

55 
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YOU MAKE ME WANNA... 
USHER (LAFACE/ARISTA) 

REAL WORLD 
MATCHBOX 20 (LAVA/ATLANT)C) 

FLY 
SUGAR RAY (LAVA/ATLANT(C) 

KISS THE RAIN 
BILLIE MYERS (UNIVERSAL) 

IF YOU COULD ONLY SEE 
TONIC (POLYDOR/A&M) 

KIND & GENEROUS 
NATALIE MERCHANT (ELEKTRA/EEG) 

42 6 ADIA SARAH MCLACHLAN (AR(STA) 

o 

TITLE 
ARTIST (IMPRINT/PROMOT(ON LABEL) 

39 10 CLOSING TIME 
SEMISONIC (MCA) 

39 31 17 WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

ao 37 12 ME 
PAULA COLE (IMAGO/WARNER BROS.) 

41 35 43 HOW DO I LIVE 
LEANN RIMES (CURB) 

45 3 BE CAREFUL 
SPARKLE (ROCK LAND/)NTERSCOPE) 

47 7 ZOOT SUIT RIOT CHERRY POPPIN' DADDIES (MOJO/UN(VERSAL) 

44 41 13 I WILL BUY YOU A NEW LIFE 
EVERCLEAR (CAPITOL) 

45 43 51 PUSH 
MATCHBOX 20 (LAVA/ATLANTIC) 

62 4 STILL NOT A PLAYER 
BIG PUNISHER FEAT. JOE (LOUD/RCA) 

48 

49 

72 

48 

49 

2 

38 

11 

RAY OF LIGHT 
MADONNA (MAVER(CK/WARNER BROS.) 

SOMETHING ABOUT THE WAY YOU LOOK TONIGHT 
ELTON JOHN (ROCKET/A&M) 

LANDSLIDE 
FLEETWOOD MAC (REPRISE) 

50 40 30 BITTER SWEET SYMPHONY 
THE VERVE (VC/HUTNIRGIN) 

51 44 11 DO YOU REALLY WANT ME 
ROBYN (RCA) 

52 46 7 BODY BUMPIN' 
PUBLIC ANNOUNCEMENT (A&M) 

53 50 10 ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

sa 53 13 DEJA VU (UPTOWN BABY] 
LORD TARIQ & PETER GUN2 (CODEINE/COLUMBIA) 

e 56 2 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
PRAS MICHEL FEAT, OU DIRTY BASTARD & MYAIINTERSCOPE) 

e AVA ADORE 
THE SMASHING PUMPKINS (VIRGIN) 

57 54 8 WISHLIST 
PEARL JAM (EPIC) 

e 67 3 IT'S ALL ABOUT ME 
MYA & SISCIO (UNIVERSITY/INTERSCOPE) 

(0) 63 2 MY WAY USHER (LAFACE/ARISTA) 

60 59 7 PUSH IT GARBAGE (ALMO SOUNDS/)NTERSCOPE) 

61 55 11 LET'S RIDE 
MONTELL JORDAN (DEF JAM/MERCURY) 

62 57 7 DON'T DRINK THE WATER 
DAVE MATTHEWS BAND (RCA) 

(0) SAY IT 
VOICES OF THEORY (HOLA/RED ANT) 

sa 52 23 THE MUMMERS' DANCE 
LOREENA MCKENN)TT (QUM* ROADAVARNER BROS.) 

65 60 3 HEAVEN'S WHAT I FEEL 
GLORIA ESTEFAN (EPIC) 

66 64 6 SHIMMER FUEL (550 MUSIC) 

67 58 20 LUV 2 LUV U 
TIMBALAND AND MAW° (BLACKGROUND/ATLANTIC) 

e 2 IMAGINATION 
TAMIA (QWEST/WARNER BROS.) 

2 FLAGPOLE SITTA 
HARVEY DANGER (SLASH/LONDON/ISLAND) 

70 66 7 RECOVER YOUR SOUL 
ELTON JOHN (ROCKET/ISLAND) 

ciD 74 7 GIVE ME FOREVER (I DO) 
JOHN TESH FEAT. JAMES INGRAM (GTSP/MERCURY) 

72 70 43 LOVE YOU DOWN 
UMW (SO SO DEF/COLUMBIA) 

CD SPARK 
TORI AMOS (ATLANTIC) 

74 68 14 WE BE CLUBBIN' 
ICE CUBE (HEAVYWEIGHT/MM) 

75 65 4 THIS IS HOW WE PARTY 
SOAP. (CRAVE) 

Records with the greatest airplay gains. © 1998 Bi( board/BP( Communications. 

ROT 100 RECURRENT AIRPLAY 
1 2 4 SEMI-CHARMED LIFE 

THIRD EYE BLIND (ELEKTRNEEG) 

2 1 ç 
" 

ALL FOR YOU 
SISTER HAZEL ¡UNIVERSAL) 

3 3 4 SHOW ME LOVE 
ROBYN (RCA) 

4 4 5 QUIT PLAYING GAMES (WITH MY HEART) 
BACKSTREET BOYS (JIVE) 

5 10 12 ONE MORE NIGHT 
AMBER (TOMMY BOY) 

6 5 6 TUBTHUMPING 
CHUMBAWAMBA (REPUBLIC/UNIVERSAL) 

7 7 IA 
— 

SUNNY CAME HOME 
SHAWN COLVIN (COLUMBIA) 

8 _ i 
' 

I DON'T EVER WANT TO SEE YOU AGAIN 
UNCLE SAM (STONECREEK/EPIC) 

9 8 1 
' 

ONE HEADLIGHT 
THE WALLFLOWERS (INTERSCOPE) 

10 6 2 TIME OF YOUR LIFE (GOOD RIDDANCE) 
GREEN DAY (REPRISE) 

11 9 13 MO MONEY MO PROBLEMS 

12 II 13 YOU WERE MEANT FOR ME 
JEWEL (ATLANTIC) 

13 12 21 DON'T SPEAK 
-.,) DOUBT (TRAUMA/INTERSCOPE) 

14 13 6 HOW BIZARRE OMC (HUH'/MERCURY) 

15 15 23 BARELY BREATHING 
DUNCAN SHEIK (ATLANTIC) 

16 14 2 SWING MY WAY 
K.P. & ENVY' (EASTWEST/EEG) 

17 16 13 FOOLISH GAMES 
JEWEL (ATLANTIC) 

18 18 27 BITCH 
MEREDITH BROOKS (CAPITOL) 

19 22 60 I LOVE YOU ALWAYS FOREVER 
DONNA LEWIS (ATLANTIC) 

20 17 9 
' 

BRICK 
BEN FOLDS FIVE (550 MUSIC) 

21 23 91 MISSING 
EVERYTHING BUT THE GIRL (ATLANTIC) 

22 19 28 LOVEFOOL 
THE CARDIGANS (TRAMPOLENESTOCKHOLMAIERCURY) 

23 20 21 CRASH INTO ME 
DAVE MATTHEWS BAND (RCA) 

24 — I ipeellaff:D&UTeleFiterd2DRBle/ARISTA) 

25 21 17 I'LL BE MISSING YOU 
PUFF DADDY & FAITH (VANS (FEAT 112) (BAD BOY ARISTA) 

Recurrents are tiles which have appeared on the Hot 100 chart 
for more than 20 weeks and have dropped below the top 50. 

TITLE (Publisher — Licensing Org.) Sheet Music Dist. 

9 ALL MY LIFE )EM( April, ASCAP/Cord Kayla. ASCAP/Hee Bee 
Doinit, ASCAP/2 Big Prod., ASCAP/WB, ASCAP) HUWEIM 

62 ARE YOU JIMMY RAY? (MCA, ASCAP/Universal, 
ASCAP/Songs Of PolyGram Int'l, BM)) HL 

8 THE ARMS OF THE ONE WHO LOVES YOU 
(Rea(songs, ASCAP) WBM 

49 BITTER SWEET SYMPHONY (ABKCO. BMI) 
78 BLUE ON BLACK (Music Corp. Of America, BMI/On)y 

Hit, BMI/Bro 'N Sis, BMI/0/13/0 Itself And Estes Park, 
BMI/Moraine, BMI/1 Know Jack, BMI/Ensign, BMI) HL 

10 BODY BUMPIN' YIPPIE-YI-Y0 (Sme)zgood, ASCAP) 
84 BRING IT ON (Fred Jerkins III, BMW-Shreve, ASCAP/EMI 

April, ASCAP/Personal 21. ASCAP/MCA. ASCAP) HL 
90 BURN (Chop-Shop, BMI/AA, BMI/Can I Kick (t, ASCAP) 
56 BYE BYE (EMI April, ASCAP/Phil Vassar, ASCAP/Rory 

Bourke. BM)) HL/WBM 
43 CHEERS 2 U (Herbilicious, ASCAP/Virginia Beach, 

ASCAP/WB, ASCAP) WBM 
73 THE CITY IS MINE (Li) Lu Lu, BMI/EM) Blackwood, 

BMI/Warner-Tamerlane, BMI/Donril. ASCAP/Zomba, 
ASCAP/Red Cloud, BMVNight River, ASCAP) HI/WBM 

42 CLOCK STRIKES (Virginia Beach, ASCAP/Mag/oo, 
ASCAP/WB, ASCAP/Music Corp. Of America, BM» HUWBM 
COME OVER TO MY PLACE (Devine, BM)) 
DEJA VU [UPTOWN BABY] (MCA, BMI) HL 
DING-A-LING (Afro-rican, 
DO FOR LOVE ((unge Fever, BM/EM) Blackwood. BM)/Soulvang, 
BMV1oshua's Dream, 0W/Music Corp. Of America, BMI/Lindseyanne, 
BMI/the Music Force. BMI/Longitude. BMI) lit/WEIM 

66 DO YOUR THING (Chocolate Factory, ASCAP/Copyright 
Control) 

5 EVERYBODY [BACKSTREET'S BACK] (Zomba, 
ASCAP/Grantsvil(e. ASCAP) WBM 

14 FROZEN (WB, ASCAP/Webo Gir), ASCAP/No Tomato, 
ASCAP) WBM 

39 GET AT ME DOG (Boomer X, ASCAP/Copyright 
Control/Damon B(ackmon, ASCAP/Frankly, BMI) 

17 GEITIN' BOGY WIT IT (Treyball, ASCAP/Slam U Wel), 
ASCAP/Jelly's Jams, ASCAP/Warner Chappell, 
ASCAP/Bernard's Other, BMI/Sony/ATV Songs, 
BMI/Gambi, BMI/Warner-Tamerlane, BM)) HL/WBM 

58 GITTY UP (PolyGram, ASCAP/Ambush, ASCAP/Jobete, 
ASCAP/EMI April, ASCAP) HL 

36 GONE TILL NOVEMBER (Sony/ATV Tunes, 
ASCAP/Tete San Ko, ASCAP/EMI April, ASCAP/Bee Mo 
Easy, ASCAP/LB Fain, ASCAP) HL 

86 HAVE FUN, GO MAD (BMG, ASCAP/BMG, PRS) 
34 HEAVEN'S WHAT I FEEL (Foreign Imported, BM)) 
31 HOW DO I LIVE (Realsongs, ASCAP) WBM 
22 HOW'S IT GOING TO BE (3 EB, BMI/Cappagh, 

BM(/EMI Blackwood, BMI) HL 
80 I 00 (CHERISH YOU( (Smash Vegas, BMI/Big Picture, 

BM)/If Dreams Had Wings, ASCAP) WBM 
100 I DON'T WANNA GO ON (Not Listed) 
32 I DON'T WANT TO WAIT (Hingface, BMI/Ensign, BM)) HL 
97 IF I NEVER STOP LOVING YOU (Acuff-Rose, WBM 
3 I GET LONELY (Black Ice, BMI/EMI April, ASCAP/Flyte 

Tyme, ASCAP) 
28 I GOT THE ROOK UP! (Big P, BM)/Burrin Avenue, BM)) 
67 I JUST WANT TO DANCE WITH YOU (Big Ears, ASCAP/Bruised 

Oranges, ASCAP/Bug, BMI/Screen Gems, BM)/EMI, BMI) HL 
87 I KNOW WHERE In AT (MCA, ASCAP/SPZ, BM(/EMI 

Blackwood, BMI) HL 
37 IMAGINATION (So So Def, ASCAP/EM) April, ASCAP/Slack 

ASCAP/Jobete, ASCAP/EM(, ASCAP/BMG, ASCAP) HL 
72 I'M FROM THE COUNTRY (Bug, BM(/High And Dry, BM(/Them 

Young Boys, ASCAP/Stan Webb, SESAC) HIJWBM 
17 IN A DREAM (Rocks, ASCAP) 
6 IT'S ALL ABOUT ME (D Xtraordinary, ASCAP/Warner 

Chappell, ASCAP/Urban Warfare, ASCAP/SPZ, 
BMI/Perfect Songs, BMI/WB, ASCAP) WBM 

95 IT'S UP TO YOU (Beast Or Angel?, ASCAP/Tul( And Babe) 
75 IT'S YOUR LOVE (EM) Blackwood, BMI) HL 
15 I WANT YOU BACK (Cheiron, ASCAP/BMG, ASCAP) HL 
63 JUST BE STRAIGHT WITH ME (Big P, BMI/Burrin Ave., 

BMVEMI April. ASCAP/Flyte Tyme, ASCAP) FlIfYIBM 
41 KISS THE RAIN (EMI Blackwood, BMI/DESMOPHOBIA, 

ASCAP/Po)ygram ASCAP/Human Boy, ASCAP/W13, 
ASCAP) HL/WBM 

71 LET'S FORGET ABOUT IT (Juan Patine, BMI/Furious 
Rose, BM)/Music Corp. Of America, BM)) HL 

11 LET'S RIDE (Hudson Jordan, ASCAP/Wixen, 
ASCAP/Mood Swing. 1361I/Big P, DM)) 

98 LIFE IN MONO (Chrysalis, ASCAP/MCA-Northern. 
ASCAP) HL/WBM 

79 LIGHT IN YOUR EYES )EM) April, ASCAP/Tosha, ASCAP/Bases 
Loaded, ASCAP/MCA, ASCAP/EMI Christian, ASCAP) HL 

27 LOOKING THROUGH YOUR EYES (Warner-Tamerlane, 
BMI) WBM 

92 LOVE ME GOOD (Mi)ene, ASCAP/Deer Valley, 
ASCAP/Warner-Tamerlane, BM(/Sell The Cow, BMI) WBM 

57 LOVE YOU DOWN (MCA, ASCAP/Moonwalk, 
ASCAP/Ready Ready, ASCAP/Unicity, ASCAP) HL 

25 MAKE EM' SAY Will! (Barrio Ave.. BMI/Big P, BM)) 
76 MOAN & GROAN (GEMA/WB, ASCAP/Playhard, 

ASCAP/Ankine, ASCAP) WBM 
19 MONEY, POWER & RESPECT (Sheek Louchion, 

ASCAP/Jae'wons, ASCAP/Paniro's, ASCAP/Justin 
Combs, ASCAP/EM) April, ASCAP/Boomer X, 
ASCAP/Mystery Man, BMI/WB, ASCAP) HL/WBM 

54 THE MUMMERS' DANCE (Quinlan Road, SOCAN/Quin)an 
Road, BMI/Warner-Tamerlane, BMI) WBM 

1 MY ALL (Sony/ATV, BMI/Rye, BMI/Sony/ATV Tunes, 
ASCAP/Wal(yworld, ASCAP) HL 

24 MY HEART WILL GO ON (Famous, ASCAP/Irving, BMI/Blue 
Sky Rider. BMI/Ensign. BMI/TCF, ASCAP/Fox Film, BMI) HL 

65 MY HEART WILL GO ON (Famous, ASCAP/Inring. 
BMI/Blue Sky Rider. BMI/Ensign, BMI/TFC. ASCAP) HL 

26 NICE & SLOW (So So Del, ASCAP/Slack &D., 
ASCAP/BMG, ASCAP/U.R. (V, ASCAP/Them Damn 
Twins, ASCAP/EMI April, ASCAP) HL 

16 NO, NO, NO (3 Bee From Newark, ASCAP/Promiscuous, 
ASCAP/WB. ASCAP/Warner-Tamer(ane. BMI/Sang Melee, 
BMI/Ms. Mary's, BMI/Milkman/Nitty & Capone, BM)) WBM 

89 NOW THAT I FOUND YOU (WB, ASCAP/Lillywilly. 
ASCAP/MCA, ASCAP/Vanessa Corish, ASCAP) HL/WBM 

74 ONE OF THESE DAYS (Careers-BMG. BMI/Floyd's Dream, 
BM/Warner-Tamerlane, BMI/When If Raines. BM)) HIANBM 

68 OUT OF MY BONES (MCA, ASCAP/Gary Burr, 
ASCAP/Sharondipity, ASCAP/Puckalesia, BMI/Nomad-
Homan, BMI/Warner-Tamerlane, BMI) HI./WBM 

99 OUT OF SIGHT (Y0) (All Blac, ASCAP/Back 2 Da 
Getto, ASCAP/Polygram ASCAP/AI West, BMI) HL 

52 THE PARTY CONTINUES (EMI April, ASCAP/So So Def. 
ASCAP/Air Control, ASCAP/Throwin' Tantrums, 
ASCAP/All Seeing Eye, ASCAP/Cameo-5, ASCAP/WB, 
ASCAP/Warner-Tamerlane. BMI) HL/WBM 

94 PINK (Swag, ASCAP/EM) April, ASCAP/MCA. ASCAP/Aerostation, 
ASCAP/Colgems. ASCAP/Super Sopa. ASCAP) HL 

70 A PROMISE I MAKE (Po)yGram, ASCAP/Sondancekid, 
ASCAP/Warner-Tamerlane, BMVSell The Cow. 
BMVBases Loaded, ASCAP/MCA. ASCAP/Sunhill, 
BMI/Slick Boyo, ASCAP) HL/WBM 

53 PUSH IT (Vibecrusher. BMVIrving. BMI/Deadarm, 
ASCAP/Almo, ASCAP/Careers-BMG, BMVWB, ASCAP) HL/WBM 

60 RAIN (Dam Jams, BM)/MCA, BMI) HL 
30 RAISE THE ROOF (LCM Deep South, BMI/Warner-

Tamerlane, BMI/Ensign, BMI/Pha-eva-phat, 
BMI/Warner Chappell, BM)) HL/WBM 

81 
29 
as 
so 

Hot 100 Singles Sales 
Compiled from a national sample of POS (point of sale) equipped retail stores and rack outlets which report 
number of units sold to SoundScan, Inc. This data is used in the Hot 100 Singles chart. fir 
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

CD 3 

* NO. 1 * * 
MY ALL 
MARIAM CAREY (COLUMB(A) 2 wks at No. 1 

I GET LONELY 
JANET(FEAT. BLACKSTREET) (VIRGIN) 

2 

3 

6 

5 

4 

15 

15 

4 

11 

6 

TOO CLOSE 
NEXT (ARISTA) 

YOU'RE STILL THE ONE 
SHANIA TWAIN (MERCURY (NASHVILLE)) 

THE ARMS OF THE ONE WHO LOVES YOU 
XSCAPE (SO SO DEF/COLUMBIA) 

IT'S ALL ABOUT ME 
MYA & SISCIO (UNIVERSITY/INTERSCOPE) 

EVERYBODY [BACKSTREET'S BACK] 
BACKSTREET BOYS (JIVE) 

7 14 BODY BUMPIN' YIPPIE-YI-Y0 
PUBLIC ANNOUNCEMENT (A&M) 

9 

10 

11 

12 

13 

8 

9 

12 

11 

14 

9 LET'S RIDE 

3 

10 

8 

7 

TURN IT UP IREMIX1/F(RE IT UP 
BUSTA RHYMES (ELEKTRA/EEG) 

VICTORY 
PUFF DADDY 8, THE FAMILY (BAD BOY/ARISTA) 

MONEY, POWER & RESPECT 
THE LOX WEAT, DMX & LIU KIM) (BAD BOY/ARISTA) 

I GOT THE HOOK UP! 
MASTER P (NO LIMIT/PRIORITY) 

14 13 15 ROMEO AND JULIET 
SYLK-E. FYNE FEAT. CHILL (GRAND JURY/RCA) 

15 

16 

17 

18 

19 

20 

21 

22 

aD 

24 

16 

10 

17 

19 

15 

9 

17 

6 

7 

12 

RAISE THE ROOF 
LUKE FEAT. NO GOOD BUT SO GOOD (LUKE II/ISLAND) 

MAKE EM' SAY UHH! 
MASTER P (NO LIMIT/PRIORITY) 

LOOKING THROUGH YOUR EYES 
LEANN MIMES (CURB) 

SECOND ROUND K.O. 
CANIBUS (UNIVERSAL) 

I WANT YOU BACK 
'N SYNC (RCA) 

21 

20 

26 

28 

24 

10 

9 

9 

17 

26 

FROZEN 
MADONNA (MAVERICK/WARNER BROS.) 

THIS KISS 
FAITH HILL (WARNER BROS. (NASHVILLE)) 

CHEERS 2 U 
PLAYA (DEF JAM/MERCURY) 

THEY DON'T KNOW 
JON B. (TAB YUM)550 MUSIC) 

NO, NO, NO 
DESTINY'S CHILD (COLUMBIA) 

25 

26 

27 

28 

Ca) 

30 

31 

32 

(33) 

34 

CU) 

36 

ciD 

22 

18 

27 

23 

18 

16 

4 

11 

DEJA VU [UPTOWN BABY] 
LORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA) 

GONE TILL NOVEMBER 
WYCLEF JEAN (RUFFHOUSE/COLUMBIA) 

CLOCK STRIKES 
TIMBALAND AND MACAO (8LACKGROUNDIATLANTIC) 

A ROSE IS STILL A ROSE 
ARETHA FRANKLIN (ARISTA) 

36 6 SAY IT 
VOICES OF THEORY (HOLA/RED ANT) 

29 

25 

30 

35 

54 

13 GET AT ME DOG 
BMX (FEAT. SHEEN OF THE LOX) (DEE JAM/MERCURY) 

17 

49 

1 

10 

24 

WHAT YOU WANT 
MASE (FEAT. TOTAL) (BAD BOY/ARISTA) 

HOW DO I LIVE 
LEANN RIMES (CURB) 

HEAVEN'S WHAT I FEEL 
GLORIA ESTEFAN (EPIC) 

IMAGINATION 
TAMIA (QWEST/WARNER BROS.) 

A SONG FOR MAMA 
BOYZ II MEN (MOTOWN) 

33 10 DO FOR LOVE 
2PAC FEAT. ERIC WILLIAMS (AMARU/JIVE) 

37 7 WHO AM I 
BEENIE MAN (2 HARDNP) 

38 '.
e 
I
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TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) 

THE PARTY CONTINUES 
JD FEAT. DA BRAT (SO SO DEF/COLUMBIA) 

39 32 11 BYE BYE 
JO DEE MESSINA (CURB) 

40 31 18 NICE & SLOW 
USHER (LAFACE/ARISTA) 

41 38 GITTY UP 
SALT-N-PEPA (RED ANT/LONDON/ISLAND) 

42 41 15 TOO MUCH 
SPICE GIRLS (VIRGIN) 

43 39 14 STRAWBERRIES 
SMOOTH (PERSPECTIVE/MM) 

44 45 10 JUST BE STRAIGHT WITH ME 
SILKK THE SHOCKER (NO LIMIT/PRIORITY) 

as 40 RAIN 
SWV (RCA) 

as 43 11 MY HEART WILL GO ON 
DEJA VU (INTERMIT/PRIORITY) 

WISHLIST 
PEARL JAM (EPIC) 

48 44 5 I JUST WANT TO DANCE WITH YOU GEORGE STRAIT (MCA NASHVILLE) 

49 53 8 THE UNFORGIVEN II METALLICA (ELEKTRNEEG) 

50 46 6 OUT OF MY BONES RANDY TRAVIS (DREAM WORKS (NASHVILLE)) 

ciD 56 4 DO YOUR THING 
7 MILE (CRAVE) 

52 42 14 ARE YOU JIMMY RAY? 
JIMMY RAY (EPIC) 

53 47 8 I'M FROM THE COUNTRY 
TRACY BYRD (MCA NASHVILLE) 

62 3 THIS IS HOW WE PARTY 
SOAP. (CRAVE) 

55 51 9 STILL PO' PIMPIN' 
DO OR DIE (NEIGHBORHOOD WATOVRAP.A.LOTNIRGIN) 

56 50 11 THE CITY IS MINE 
JAY) (TEAT. BIACKSTREEDIROCA.FELINDEF JAMPAEACURf( 

ciD so 4 ONE OF THESE DAYS 
TIM mCGRAW (CURB) 

co) 66 33 SONEINING ABOUT THE WAY..X.Atelf )8111E98101997 
ELTON JOHN (ROCKET/MM) 

59 59 6 MOAN & GROAN MARK MORRISON (ATLANTIC) 

so 49 9 ALL MY LIFE 
K-CI & J010 (MCA) 

61 63 6 COME OVER TO MY PLACE DAVINA (LOUD/RCA) 

62 61 3 I DO [CHERISH YOU] MARK WILLS (MERCURY (NASHVILLE» 

63 58 25 BEEN AROUND THE WORLD 
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) 

sa 55 BITTERSWEET SYMPHONY 
THE VERVE (VC/HUT/VIRGIN) 

65 65 2 THERE'S YOUR TROUBLE 
DIXIE CHICKS (MONUMENT) 

66 48 14 THEN WHAT? 
UM WALKER (GMT 1NASFMLLE)REPRISE (NASHVILLE)) 

67 57 12 BRING IT ON 
KEITH WASHINGTON (SILAS/MCA) 

68 71 3 BLUE ON BLACK 
KENNY WAYNE SHEPHERD BAND (REVOLUTION) 

aD NOW THAT I FOUND YOU 
TERRI CLARK (MERCURY (NASHVILLE» 

70 70 23 TOGETHER AGAIN 
JANET (VIRGIN) 

71 68 3 PUSH IT 
GARBAGE (ALMO SOUNDS/INTERSCOPE) 

72 74 5 IT'S YOUR LOVE 
SHE MOVES (GEFFEN) 

73 72 16 I KNOW WHERE IT'S AT 
ALL SAINTS (LONDON/ISLAND) 

11 THE MUMMERS' DANCE 
LOREENA MCKENNITT (QUINLAN ROADAVARNER BROS.) 

75 52 5 LOVE ME GOOD 
MICHAEL W. SMITH (REUNION/JIVE) 

0 Records with the greatest sales gains. 1998, Billboard/BPI Communications and SoundScan, Inc. 

96 REALITY (Hanes, ASCAP/Hil), ASCAP/Valentine, ASCAP) 
55 RECOVER YOUR SOUL (William A. Bong, PRS/Warner-

Tamerlane, BMI/Wretched, ASCAP/WB, ASCAP) HL/WBM 
18 ROMEO AND JULIET (Mike's Rap, BM)/EMI Virgin. 

ASCAP/A La Mode, ASCAP) HL 
46 A ROSE IS STILL A ROSE (Sony/ATV Tunes, 

ASCAP/Obverse Creation, ASCAP/MCA, ASCAP/Geffen. 
ASCAP/Withrow, ASCAP/Enlightened Kitty, 
ASCAP/Strange Mind, ASCAP/Edie Brickell, ASCAP) HL 

33 SAY IT (Stingray Soundz, ASCAP/Jelly's Jams, ASCAP/Million 
Dollar Steve, BMI/Jumping Bean. BM/Gem, ASCAP) 

35 SECOND ROUND LO. (Timber Trace, ASCAP/EMI April, 
ASCAP/Wyclef Jean, ASCAP/Jerry Wonder. BMI) HUWBM 

12 SEX AND CANDY (Wozniak, ASCAP/WB. ASCAP) WBM 
47 SOMETHING ABOUT THE WAY YOU LOOK TONIGHT/CAN-

DLE IN THE WIND 1997 (William A. Bong. PRS/Warner-
Tamerlane, BM)/Wretched, ASCAP/WB, ASCAP/Songs Of 
PolyGram Int'l, HL/WBM 

69 STILL PO' PIMPIN' (Still N-The Water, BMI/N-The 
Water, ASCAP) 

61 STRAWBERRIES (New Perspective, ASCAP/Zomba, 
ASCAP/Fe-Mac, ASCAP/Baby Fingers, ASCAP/Love-
Ly-N-Divine, ASCAP/Freddie Dee, BM)) WBM 

88 SUPERHERO (L 8i G. KODA/Warner Chappell 
Denmark. KODAANB. ASCAP) 

91 SWEET HONESTY (Rhythm Vision, BMI) 
93 THAT'S WHY I'M HERE (EM) Blackwood. BMI/Mark 

Alan Springer, DM)) HL 
83 THEN WHAT? (Wedgewood Avenue, BMI/Areles, 

BMI/Longitude, BMI/Warner-Tamerlane, 
BMI/Minnesota Man, BM)) WBM 

82 THERE'S YOUR TROUBLE (Tom Collins. 

BMVMagnasong, BM)) WBM 
38 THEY DON'T KNOW (Sony/AN Songs, BMVYab Yum, 

BMINibzelect, BMIgyme For Flyte, BM)) HL 
51 THIS IS HOW WE PARTY (Copyright Contre)) 
45 THIS KISS (Pucka)esia, BMI/Nomad-Noman, 

BMI/Warner-Tamerlane, BM(/Almo, ASCAP/Anwa, 
ASCAP/BNC, ASCAP) WBM 

20 TOGETHER AGAIN (Black Ice, omvEmi April, 
ASCAP/Flyte Tyme, ASCAP) HUWBM 

2 TOO CLOSE (Naughty, ASCAP/Do What I Gotta, 
ASCAP/Uh, Oh, ASCAP/Copyright Control/Neutral Gray. 
ASCAP/Pure Love, ASCAP/WB, ASCAP) WBM 

59 TOO MUCH (Full Keel, ASCAP/Windswept Pacific, 
ASCAP/19 Music, PRS/BMG, ASCAP) HL/WBM 

7 TRULY MADLY DEEPLY (Rough Cut/EMI Australia, 
APRA/EMI Blackwood, BMI) HL 

13 TURN IT UP IREMIX1/FIRE IT UP (T'Ziah's. 
BMI/Music Corp. Of America, BMI) HL 

64 THE UNFORGIVEN II (Creeping Death, ASCAP) 
21 VICTORY (Big Poppa, ASCAP/Justin Combs, 

ASCAP/EMI April. ASCAP/Jae'wons, ASCAP/Steven A. 
Jordan. ASCAP/EMI Unart, BM)) HUWBM 

23 WHAT YOU WANT (M. Betha. ASCAP/Total's Thing, 
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Nash Mack, 
ASCAP/Warner-Tamerlane, BMI/Camad, BMI) HL/WBM 

40 WHO AM I (Deadly, ASCAP/STB, ASCAP/Shocking 
Vibes, ASCAP) 

48 WISHLIST (Innocent Bystander. ASCAP) 
44 YOU MAKE ME WAWA... (EMI April, ASCAP/So So Del, 

ASCAP/Slack A.D., ASC,AP/U.R. IV. ASCAP/BMG Songs, ASCAP) HL 
4 YOU'RE STILL THE ONE (Songs Of PolyGram 

BMVLoon Echo, BMI/Zomba, ASCAP) WBM 
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TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
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cii c-i TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z 
0 

a_ a_ 

* * * No. 1 * * * 50 45 39 10 
= 

DO FOR LOVE • • 2PAC FEATURING ERIC WILLIAMS 
SOULSHOCKKARLIN (T.SHAKUR,C.SHACK,K.KARLIN,B.CALDWELL,A.KETTNER) (C) (DI (I) AMARU 42516/JIVE 

21 

C I 2 2 3 MY ALL 1 week at No. 1 
M.CAREY,W.AFANASIEFF (M.CAREY (C) (D) (M) (T) ,W.AFANASIEFF) • MARIAH CAREY (V) (X) COLUMBIA 78821 

1 
I 51 53 6 THIS IS HOW WE PARTY SOAP. 

REMEE,HOLGER (REMEE,HOLGER) (CI (D) CRAVE 78876 
51 

2 1 1 15 TOO CLOSEA • NEXT 
KAYGEE,D.LIGHTY (K.GISTALIGH1Y,R.L.HUGGAR,R.BROWN,R.A.FORD,D.M)LLER,J.B.MOORE,K.WALKER) (CI (D)(T)(X) ARISTA 13456 

1 
52 47 41 12 THE PARTY CONTINUES • • JD FEATURING DA BRAT 

J.DUPRI U.DUPRI.DA DRAT,LBLACKMON.N.LEFTENANT.C.SINGLETON.T.JENKINS) (CI (MIMI IT) IX) SO SO DEF 7880/COLUMBIA 
29 

* * * HOT SHOT DEBUT ** * 
• JANET (FEATURING BLACKSTREET) 

53 53 52 3 PUSH IT • GARBAGE 
GARBAGE (GARBAGE,B.WILSON,R.CHRISTIAN,H.AZOR) (D) ALMO SOUNDS 89014*/INTERSCOPE 

52 

2 NEW 1 I GET LONELY 
J.JAM,T.LEWIS,J.JACKSON,T.R1LEY (J.JACKSON,J.HARRIS )II,T.LEWIS,R.ELIZONDO, JR.) (C) (DI (T) (V) (X) VIRGIN 38631 

3 
54 52 49 12 THE MUMMERS' DANCE • LOREENA MCKENNITT 18 

L.MCKENNITT (LMCKENNITT) (C) (D) (V) QUINLAN ROAD 1177224411/WARNER BROS. 

3 3 15 YOU'RE STILL THE ONEA • SHANIA TWAIN 
R.J.LANGE (S.TWAIN,R.J.LANGE) (C) (D) (V) MERCURY (NASHVILLE) 568452 

2 
10 55 60 6 RECOVER YOUR SOUL • ELTON JOHN 55 

C.THOMAS (E.JOHN.B.TAUPIN) ICI (D) ROCKET 568762/ISLAND 

5 4 4 6 EVERYBODY [BACKSTREET'S BACK] • • BACKSTREET BOYS 
D.POP,M.MARTIN (D.POP,M.MARTIN) (CI (D) (TI (V) (X) JIVE 425)0 

4 
56 50 48 11 BYE BYE • JO DEE MESSINA 43 

B.GALLIMORE,T.MCGRAW (P.VASSAR,R.M.BOURKE) (C) (D) (V) CURB 73034 

(1) 6 11 11 IT'S ALL ABOUT ME • MYA & SISQ0 OPEARSON (D.PEARSON,MANDREWS,N.DUDLEY.T.HORN.J.(ECZALIK,G.LANGAN.P.MORLEY) ICI (DI UNIVERSITY 97024/INTERSCOPE 
6  57 56 59 16 LOVE YOU • INOJ 25 

SAVAGE GARDEN 

C RILY(0M.UE)EY01 (C) (D) (T) (X) SO SO DEY 78801/COLUMBIA 

7 7 5 25 TRULY MADLY DEEPLY • • C.FISHER (D.HAYES,D.JONES) (CI (D) (V) COLUMBIA 78723 
1 58 54 56 à GITTY UP • SALT-N-PEPA 50 

THE ONE WHO LOVES YOU • XSCAPE 
C.ELLIOTT,A.WEST (C.JAMES,R.MOORE,RJAMES) (C) (DI (13 RED ANT/LONDON 570100/ISLAND 

C ) 8 15 4 THE ARMS OF G.ROCHE (D.WARREN) (C) (D) (V) SO SO DEI' 78788/COLUMBIA 
8  59 59 61 15 TOO MUCH • SPICE GIRLS 9 

• K& JOJO 
ABSOLUTE (SPICE GIRLS,WATKINS,WILSONI ICI (D) VIRGIN 38630 

9 9 8 9 ALL MY LIFE -CI 
J.HAILEY,R.BENNETT )J.HAILEY,R.BENNETT) (CI (D) MCA 55420 

1 
60 58 57 9 RAIN • SWV 25 

BODY BUMPIN' YIPPIE-YI-Y0 A • PUBLIC ANNOUNCEMENT B.A.MORGAN (B.A.MORGAN) (C) (D) RCA 65402 

10 5 6 14 
E.ROBINSON (F.DAVIS,E.GRAY,M.GRAY) (C) (D) (T) (X) A&M 582444 

5 
61 60 63 14 STRAWBERRIES • SMOOTH 49 

LET'S RIDE A • MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER LALEXANDER,PROF. TALALEXANDER,T.ROLBERT,J.CARTER,P.RdSHEN,L.DAVIS,F.WASHINGTONI (C) (D) PEEPECTIVE 587596/A&M 

11 10 7 12 T.BISHOP (M.JORDAN,MASTER P,SILKK THE SHOCKER) (C) (D) (13 DEF JAM 568475/MERCURY 
2 

62 57 55 14 ARE YOU JIMMY RAY? • • JIMMY RAY 13 
SEX AND CANDY • MARCY PLAYGROUND 

C.F)TZPATRICK U.RAY,C.FITZPATRICK) (C) (DI (13 (X) EPIC 78816 

12 14 12 7 J.WOZNIAK (J.WOZNIAK) IC) (0) (VI CAPITOL 58695 
8 

(1) 63 65 10 JUST BE STRAIGHT WITH ME • SILKK THE SHOCKER FEAT. MASTER P, DESTINY'S CHILD, O'DELL, MO B. DICK 57 

TURN IT UP EREMIX1/FIRE IT UP • BUSTA RHYMES 
CRAIG 8 (910( THE SHOCKERHASIER P,DESTINETS CHILD,ODELLMO B. DICK,).HARRISIILTIEWIS) ICI ID) (T) NO LIMIT 53305/PRIORITY 

13 12 10 3 BUSTA RHYMES (T.SMITH.G.LARSON,S.PHILLIPS) (C) (D) (T) (X) ELEKTRA 64104/EEG 10 64 65 64 8 THE UNFORGIVEN II • METALLICA 59 
FROZEN • • MADONNA 

B.ROCK,J.HETFIELD,L.ULRICH (J.HETFIELD,LULR(CH,K.HAMMETT) (C) (D) ELEKTRA 641(4/EEG 
14 11 9 10 MADONNA,W.ORBIT.P.LEONARD (MADONNA.P.LEONARD) ICI (D) (T) (VI (X) MAVERICK 17244/WARNER BROS. 

2 
65 61 58 11 MY HEART WILL GO ON DEJA VU 58 

I WANT YOU BACK • • N SYNC 
, ALMIGHTY ASSOCIATES (J.HORNER,WJENNINGS) (C) (T) (X) INTERHIT 54020/PRIORITY 15 13 14 12 D.POP,M.MARTIN (D.POP.M.MARTIN) (C) (DI (T) (V) (X) RCA 65348 

13 
CD 71 76 5 DO YOUR THING • 7 MILE 66 

NO, NO, NO A • DESTINY'S CHILD T.OLIVER (T.OLIVER,M.C.ROONEY) IC , (D) CRAVE 78886 16 18 16 26 W.JEAN,V.HERBERT,R.FUSARI (V.HERBERT.R.FUSARI.M.BROWN,C.GAINESI (C) (DI (T) (X) COLUMBIA 78618 
3 

67 62 66 5 I JUST WANT TO DANCE WITH YOU • GEORGE STRAIT 62 
GETTIN' JIGGY WIT IT • WILL SMITH T.BROWN,G.STRAIT (R.COOK,J.PRINE) (C) (D) (V) MCA NASHVILLE 72046 17 19 23 13 POKE & TONE (W.SMITH,S.J.BARNES,B.EDWARDS,N.RODGERS,J.ROBINSON) (C) (D) (V) COLUMBIA 78804 

1 
68 64 71 5 OUT OF MY BONES • RANDY TRAVIS 64 

ROMEO AND JULIET • • SYLK-E. FYNE FEATURING CHILL 6 J.STROUD,B.GALLIMORE,R.TRAVIS (G.BURR,S.VAUGHN.R.LERNER)(C) (D) (V) DREAMWORKS (NASHVILLE) 59007 18 15 13 15 G.BAILLERGEAU,V.MERRITT (JOHN,WARNER JR.,W)NBUSH,MOORE) (C) (D) (T) GRAND JURY 64973/RCA 69 70 62 9 STILL PO' PIMPIN' • DO OR DIE FEATURING JOHNNY P AND TWISTA 62 
MONEY, POWER & RESPECT • • THE LOX [FEATURING DMX & LIL' KIMI MR. LEE (D.ROUND,D.SMITH,C.M(TCHELLLWILLIAMS) (C) ID) (V) NEIGHBORHOOD WATCH RAP-A-LOT 38636 VIRGIN 19 17 20 8 D.ANGELETTIE,RLAIAIRENCE LS.JACOBSJ.PHIWPS.D.STYLES,E.SIMMOtiS.D ANGELETTER LAWRENCE.J.SMIT ,. ICi Z ¡N ¡X) BAD 80Y 79156,,ARISTA 

17 
70 73 74 10 A PROMISE I MAKE • DAKOTA MOON 69 

TOGETHER AGAIN • • JANET 1 m.moRE.A.LoGAN (G.KENNEDY,W.KIRKPATRICK,T.SIMS,A.LOGAN,M.MORE) (C) (D) ELEKTRA 64116/EEG 20 22 25 23 
J.JAM,TIEWIS,JJACKSON U.JACKSON,J.HARRIS III,TIEW(S,R.ELIZONDO, JR.) (C) (D) (T) (V) (X) VIRGIN 38623 LET'S FORGET ABOUT IT • LISA LOEB 71 
VICTORY • • PUFF DADDY & THE FAMILY FEATURING THE NOTORIOUS B.I.G. & BUSTA RHYMES 19 (I) 79 83 4 

J.PATINO,L.LOEB U.PATINOLIOEB) (C) (D) GEFFEN 19424 21 20 19 10 STEVIE J.,S.COMBS (C.WALLACE,J.PH(LL(PS,S.COMBS,SJORDAN,B.CONTI) (C) (D) (T) (X) BAD BOY 79155/ARISTA 72 75 I'M FROM THE COUNTRY • TRACY BYRD 66 
HOW'S IT GOING TO BE • THIRD EYE BLIND 9 66 8 

T.BROWN (M.BROWN,R.YOUNG,S.WEBB) ICI (D) (V) MCA NASHVILLE 72040 22 25 26 25 
STENKINS,E.VALENTINE,R.KLYCE (S.JENKINS,K.CADOGAN) (CI (DI ELEKTRA 64130/EEG 73  THE CITY IS MINE • JAY-Z (FEATURING BLACKSTREET) 52 
WHAT YOU WANT • • MASE (FEATURING TOTAL) 6 69 69 17 

T.RILEY (S.CARTER,T.RILEY,K.GAMBLELHUFF,G.FREY,J.TEMPCHIN) (C) (D) IT) ROC-A-FELLA DEF JAM 568592/MERCURY 23 23 24 17 N MYRICK (M.BETHA,K.SPIVEY,N.MYR(CK.S.COMBS.C.MAYFIELDI (C) (D) (13 (X) BAD BOY 79141/ARISTA (I) ONE OF THESE DAYS • TIM MCGRAW 74 
24 MY HEART WILL GO ON • • CELINE DION 1 

77 82 4 
B.GALLIMORE,J.STROUD,T.MCGRAW (K.RAINES,M.POWELL,M.HUMMON) (C) (DI (V) CURB 73056 24 21 13 W AFANASIEFF.J.HORNER (J.HORNER,WJENN)NGS) (C) (D) 550 MUSIC 78825  IT'S YOUR LOVE • SHE MOVES 67 

25 22 17 MAKE EM' SAY UHH!• • MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL 16 
75 74 67 10 

THE BERMAN BROTHERS (S.SMITH) (C) (DI GEFFEN 19421 16 KLC (MASTER P,FIEND,SILKK THE SHOCKER.MIA X,MYSTIKA1) (C) (D) (TI NO LIMIT 53302,PRIORITY MOAN & GROAN • MARK MORRISON 76 
26 21 17 18 NICE & SLOW • • USHER 

i 
,(1) 76 79 6 

P.CHILL,M.MORRISON (M.MORRISON,B.MOSS) (C) (D) ATLANTIC 84038 
J.DUPRI (1.DUPRI,M.SEALU.RAYMOND,B.CASEY) (C) (D) (TI (X) LAFACE 24290/ARISTA IN A DREAM ROCKELL 

0 27 34 6 LOOKING THROUGH YOUR EYES • • LEANN RIMES 27 
C I 86 90 18 

J.TUCCI,B.BROWN (R.TAYLOR-WEBER) (Cl (T) (X) ROBBINS 72012 
77 

W.C.RIMES (C.SAGER,D.FOSTER) (C) (D) (V) CURB 73055 BLUE ON BLACK • KENNY WAYNE SHEPHERD BAND 

0 29 32 7 I GOT THE HOOK UP! • MASTER P FEATURING SONS OF FUNK 28 
0 78 78 4 

J.HARRISON (K.W.SHEPHERD,M.SELBY,T.SILLERS) IC) (D) (V) REVOLUTION 17222 
78 

KLC,SONS OF FUNK (MASTER P,SONS OF FUNK) (CI (D) (T) NO LIMIT 5331PPRIORITY 
LIGHT IN YOUR EYES BLESSID UNION OF SOULS 

29 28 27 24 DEJA VU [UPTOWN BABY) • • LORD TARIQ & PETER GUNZ 
9 79 81 81 15 

EMOSIA (E.SLOAN,T.SIMS) (C) (D) (V) CAPITOL 58670 
48 

KNS (D.FAGEN,W.BECKER) (C) (D) (T) (X) CODEINE 78755,COLUMBIA I DO [CHERISH YOU] • MARK WILLS 
C I 30 30 9 RAISE THE ROOF • LUKE FEATURING NO GOOD BUT SO GOOD 30 0 80 94 3 

C.CHAMBERLAIN (K.STEGALL,D.HILL) (CI (D) (V) MERCURY (NASHVILLE) 568602 
80 

L.CAMPBELL (LCAMPBELLIBERRY,D.RUDNICK) (CI (D) (T) LUKE II 572250/ISLAND 
COME OVER TO MY PLACE • DAVINA 

31 31 28 49 HOW DO I LIVE A • LEANN RIMES 2 (ii) 83 86 6 
DAVINA ID.BUSSEY) (CI (D) (T) ,OUD 65448/RCA 

81  
C.HOWARD,W.C.RIMES,M.CURB (D.WARREN) (CI (D) (T) (V) (X) CURB 73022 

THERE'S YOUR TROUBLE • DIXIE CHICKS 

32 32 29 30 I DON'T WANT TO WAIT • PAULA COLE 11 e 85 - 2 
P.WORLEY,B.CHANCEY (T.SILLERS,M.SELBY) (CI (D) MONUMENT 78899 

82  
P.COLE (P.COLE) (CI (D) (V) IMAGO 17318/WARNER BROS. 

THEN WHAT? • CLAY WALKER 65 
* * * GREATEST GAINER/SALES & AIRPLAY * * * 

83 67 68 16 . J.STROUD,C.WALKER (R.SHARP.J.VEZNER) (C) (D) (V) GIANT (NASHVILLE) 17262/REPRISE (NASHVILLE) 

10 1 42 50 8 SAY IT • VOICES OF THEORY 
(C) (DI HOLA. 34 I032/RED ANT 

33 84 75 70 12 BRING IT ON 
F.JERKINS III,K.WASHINGTON (F.JERKINS )II,K.WASHINGTON,M.NELSON) • KEITH WASHINGTON (C) (D) SILAS 55430/MCA 

63 
S.MORALES (R.BASORA,S.MORALES.G.MCKETNEY) 

DING HIDJS 

NEW > 1 HEAVEN'S WHAT I FEEL • GLORIA ESTEFAN 34 10 90 93 4 -A-LING -TOWN 
DA JOINT,D.RAHMING,Q-MAQ,R.KEYZ (T.HALLUMS.D.RAHMING) (C) (D) (T) RESTLESS 72961 

85 
E.ESTEFAN JR.,T.MORAN (K.SANTANDER) (CI (D) (T) (V) (X) EPIC 78875 

HAVE FUN, GO MAD BLAIR 
35 33 31 7 SECOND ROUND K.O. • CANIBUS 28 C I NEW 1 M.MAGUIRE (B.MACKICHAN,P.TAYLOR)  ((CCl) (D) JERSEY 55444/MCA 

86  
W.JEAN,J.WONDER (G.WILLIAMS,N.JEAN,J.WONDER) (C) (D) (T) UNIVERSAL 56175 

SAINTS 
36 26 18 16 GONE TILL NOVEMBER • • WYCLEF JEAN 7 87 82 77 17 I KNOW WHERE IT'S AT • ALL 

K.GORDON,C.MCVEY,M.FIENES (K.GORDON.S.LEWIS.W.BECKER,D.FAGEN) (C) (D) (V) LONDON 570112/ISLAND 
36 

W.JEAN (N.JEAN,T.KELLY,O.HARVEY,JR.) (C) (D) (M) (T) (X) RUFFHOUSE 78752/COLUMBIA 
• DAZE 

37 38 38 10 IMAGINATION • TAMIA 37 0 NEW > 1 SUPERHERO 
 (C)(D) IT) (X) COLUMBIA 78867 J.JAM,DELGADO U.TONNOV,SIEBER) 

88 
_ J.DUPRI U.DUPRI,M.SEALB.GORDY,A.MIZELL,F.PERREN,D.RICHARDS) (C) (D) QWEST 17253/WARNER BROS. 

jer 49 51 17 TH 0 ' K0• • JON B. 29 C I NEW > 1 NOW THAT I FOUND YOU • TERRI CLARK 
K.STEGALL U.D.MARTIN,P.BEGAUD,V.CORISH) (NASHVILLE) 568746 (D) (V) MERCURY   (C) • 

89 
TIM & BOB UNONT8. TNIM &WBOB) (C) (D) YAB YUM 78793/550 MUSIC 

dig 41 44 13 GET AT ME DOG • DMX (FEATURING SHEEK OF THE LOX) PK,GREASE (E.SIMMONS,A.FIELDS,D.BLACKMON,S.TAYLOR) (C) (D) (M) (T) (X) DEI' JAM 568862/MERCURY 
39 90 72 72 20 BURN 

E.DEAN (D.SILAS,J.SMITH,E.DEAN) • MILITIA (C) (D) (T) RED ANT 119006 
52 

Of 44 47 11 WHO AM I • BEENIE MAN 
J.HARDING (M.DAVIS,J.HARDING) (C) (T) (X) 2 HARD 6160/VP 

40 (91) 91 98 4 SWEET HONESTY M:G 
G.GUTIERREZ (G.GUTIERREZ) (C) (T) (X) CLASSIFIED 7249 

91 

e 36 35 29 KISS THE RAIN • BILLIE MYERS (C) (D) UNIVERSAL 56140 15 92 68 73 5 LOVE ME GOOD 
M.HEIMERMANN,M.W.SMITH (M SMITH,W.KIRKPATRICK) • MICHAEL W. SMITH (CI (D) REUNION 10010/JIVE 

61 

39 37 4 
D.CH(LD IB.MYERS,E.BAZILIAN.D.CHILDI 

CLOCK STRIKES • TIMBALAND AND MAGOO  
TIMBALAND (T.MOSLEY,M.BARCLIFF,G.LARSON,S.PHILLIPS) (CI (D) (T) (X) BLACKGROUND 97995/ATLANTIC 

37 93 84 97 3 THAT'S WHY I'M HERE • KENNY CHESNEY 
B.CANNON,N.WILSON (S.SMITH,M.A.SPRINGER) (C) (0) (V) RNA 65399/RLG 

84 elle 

C I 43 46 9 CHEERS 2 U • PLAYA 
TIMBALAND (S.GARRETT,T.MOSLEY) (CI (D) DEF JAM 568214/MERCURY 

43 94 92 85 13 PINK • AEROSMITH 
K.SHIRLEY,AEROSMITH (S.TYLER,R.SUPA,G.BALLARD) (C) (D) COLUMBIA 78830 

27 

/ 37 40 40 YOU MAKE ME WANNA...• • USHER 
J.DUPRI (IDUPR).M.SEALU.RAYMOND) (C) (D) (T) (X) LAFACE 24265IARISTA 

2 95 98 84 10 IT'S UP TO YOU • THE TUESDAYS 
0.EVENRUDE (C.BRANDON.G.MARSHALL) (C) (D) ARISTA 13469 

55 

/ 35 42 10 
THIS KISS • FAITH HILL 
B.GALLIMORE,F.HILL (R.LERNER,A.ROBOFF.B.N.CHAPMAN) (C) (D) (V) WARNER BROS. (NASHVILLE) 17247 

35 96 88 89 11 
REALITY • ELUSION 
MASS ORDER (E.HANES,K.VENEY,M.VALENT(NE.L.HILL) (CI (D) q.) RCA 64933 

75 

# 34 33 11 
A ROSE IS STILL A ROSE • • ARETHA FRANKLIN 
LHILL (LHILL,J.W.BUSH,K.WITHROW,J.HOUSER,A.ALY,E.BRICKELL) (C) (D) (T) (X) ARISTA 13465 

26 97 87 87 15 
IF I NEVER STOP LOVING YOU • DAVID KERSH 
P.MCMAKIN (D.KEES,S.EWING) (C) (D) (VI CURB 73045 

67 

47 48 45 33 
SOMETHING ABOUT THE WAY YOU LOOK TONIGHT/CANDLE IN THE WIND 1997 A" • ELTON JOHN 
C.THOMAS,G.MARTIN (EJOHN.B.TAUPINI (CI (D) (V) ROCKET 568108/A&M 

1 98 89 92 15 
LIFE IN MONO • MONO 
M.VIRGO (M.VIRGO,J.BARRY) (T) (X) ECHO 568285/MERCURY 

70 

CI NEW > 1 
WISHLIST PEARL JAM 
B.O'BRIEN,PEARL JAM (EVEDDER) (DI (V) EPIC 78896* 

48 99 100 100 4 
OUT OF SIGHT (Y0) • RUFUS BLAQ 
C.ELLIOTT,A.WEST (R.BLACLC.ELLIOTT,A.WEST) IC) (D) PERSPECTIVE 587594/A&M 

97 

/  40 36 9 
BITTER SWEET SYMPHONY • THE VERVE 
YOUTH,THE VERVE (MJAGGER.K.RICHARDS,R.ASHCROFT) (Cl (D) VC/HUT 38634/VIRGIN 

12 100 95 — 2 
I DON'T WANNA GO ON INNERLUDE 
B.CARTER (M.HUGEZ,E.VIZBERAS,R.ANCHETA,B.CARTER) (D) STRAIGHT HITS 001* 

95 

0 Records with the grea est airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. •Videoclip availability. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units. • R)AA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single( regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette 
maxi-single availability. (13 Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. e 1998, Billboard/BPI Communications and SoundScan, Inc. 
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by Theda Sandiford-Waller 

HER ALL: Mariah Carey's "My All" is Columbia's third No. 1 on the Hot 
100 this year, more than any other promotion label. Arista follows with two 
No. 1 singles: Usher's "Nice & Slow," which topped the chart for two weeks, 
and Next's "Too Close," this year's longest-running No. 1 single at four 
weeks. However, if you compare the number of weeks spent at No.1, Colum-
bia is actually tied with Arista. 
Savage Garden's "Truly Madly Deeply" and Will Smith's "Gettin' Jiggy 

Wit It" were No. 1 for two and three weeks, respectively. Both promotion 
labels have spent six weeks at No. 1 this year. 

RECORD-BREAKING DEBUTS: Entering the Hot 100 at No. 3, Janet's 
"I Get Lonely" (Virgin) is her best debut on that chart to date. The single 
scanned 144,000 units to bow at No. 2 on Hot 100 Singles Sales. "I Get Lone-
ly" has 27 million audience impressions from airplay at 112 monitored sta-
tions. Sales represent nearly 83% of the title's Hot 100 chart points. 
Speaking of record-breaking debuts, Gloria Estefan's "Heaven's What 

I Feel" (Epic) bows at No. 34, besting her highest entry to date, No. 55, 
achieved by 1989's "Don't Wanna Lose You" and 1991's "Coming Out Of 
The Dark." Both songs eventually hit No. 1. 

MAMA MIA: While the singles sales business was down 3% from last 
issue's numbers, sales of Boyz II Men's "A Song For Mama" (Motown) 
nearly doubled because of Mother's Day. The single, which has been declin-
ing on Hot 100 Singles Sales for 13 weeks, leaps 54-35 with scans of 19,000 
units. Steve Shannon, Blockbuster's singles music buyer, says the chain 
stockpiled the single to ensure it had enough product to meet demand. 
Blockbuster also positioned the $1.99 single at the front counter for two 
weeks prior to the holiday weekend to spur impulse buying. 

SWITCHEROO: If you have been tracking Jon B.'s "Are U Still Down" 
(Yab Yum/550 Music) and are wondering why it has disappeared, the sin-
gle's title on the Hot 100 and Hot 100 Singles Sales has been changed to 
"They Don't Know" because audience impressions for the B-side (5.1 mil-
lion) have overtaken the audience for "Are U Still Down" (770,000). Since 
both titles appear below the top 75 of Hot 100 Airplay, airplay points for 
the song with the most audience impressions will contribute to the Hot 100 
and receive credit on Billboard's charts. The single rebounds 49-38 on the 
Hot 100 because of this adjustment. 

BABY BOOM: It was bound to happen! That annoying dancing baby, aka 
Baby Cha Cha from Fox-TV's "Ally McBeal," who has popped up on Block-
buster's TV spots and all over the Internet, now has a commercial single. 
Never mind that the dancing baby is an animated cartoon and not a real 
artist. "Hooked On A Feeling (Ooga-Chaka)" by Baby Talk (Peter Pan) 
scanned 4,300 units and is No. 3 on the Bubbling Under chart. 

Theda Sandford-Waller can be reached via E-nzail at thedaebillboard. cam. 
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L., TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

i 9 4 CRAZY FOR YOU 
EBONI FOSTER (HENDR(X/MCA) 

2 6 .1 
- 

A MAN HOLDIN' ON 
TV HERNDON (EPIC (NASHVILLE)) 

3 25 2 HOOKED ON A FEELING (00GA.CHAICA) 
BABY TALK (PETER PAN/PPI) 

4 5 3 LIL' RED BOAT 
ANGEL GRANT (FLYTE TYME/UNIVERSAL) 

5 8 10 SO IN LOVE WITH YOU 
DUKE (4 PLAY/UNIVERSAL) 

6 19 6 YOU ONLY HAVE TO SAY YOU LOVE ME 
HANNAH JONES (ARIOLA DANCE/BMG LATIN) 

7 15 5 SOUTHSIDE 
LIL' KEKE (JAM DOWN/BREAKAWAY) 

8 11 3 »S.Foct(JI,F,2,THE WAY YOU LIKE IT 

9 12 5 THE MOST BEAUTIFUL GIRL 
RAHEEM (TIGHT 2 DEF/BREAKAWAY) 

10 13 6 RAIN DA ROOF • NM IT UP (CALL It WHAT U WARR 
SOUTHSYDE CONN X SHUN IHURRICANE/BREAKAWAYI 

11 18 6 JAM ON IT 
CAROM (FEAT. ARMANT WPM) (PENALTY)TOMMY BOY) 

12 7 9 IT WOULD BE YOU 
GARY ALLAN (DECCA/MCA NASHVILLE) 

13 4 14 YOU'LL NEVER KNOW 
MINDY MCCREADY (BNA/RLG) 

HOT 100 
SINGLES 
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TITLE 
ARTIST (IMPRINT/PROMOT)ON LABEL) 

14 14 8 2 LIVE PARTY THE 2 LIVE CREW (LIU JOE) 

15 16 2 RUTHLESS FOR LIFE 
MC REN (RUTHLESS/EPIC) 

16 _ i THERE GOES MY BABY 
TRISHA YEAR WOOD (MCA NASHVILLE) 

17 10 9 PUT YOUR HEART INTO IT 
SHERRIE AUSTIN (ARISTA NASHVILLE) 

18 22 6 LOVE LETTERS 
ALI (ISLAND) 

19 _ 1 I WANNA GET NEXT TO YOU 
CHRISTION (ROC-A-FELLJVDEF JAM/MERCURY) 

20 17 A 
' 

STAY 
ROOM SERVICE (EASTWEST/EEG) 

21 24 2 I SAW THE LIGHT HAL KETCHUM (CURB) 

22 20 12 WELL, ALRIGHT 
CECE W)NANS (PIONEER) 

23 _ i FOUND A CURE 
ULTRA NATE (STRICTLY RHYTHM) 

24 _ 1 ALL MY LIFE 
KRAZI & JUDO (UNDER THE COVER) 

25 _ i LOVE WORKING ON YOU 
JOHN MICHAEL MONTGOMERY (ATLANTIC (NASHVILLE» 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

JAMES TAYLOR TO RECEIVE CENTURY AWARD 
(Continued from page 1) 

Buddy Guy, Billy Joel, Joni Mitchell, 
Carlos Santana, and Chet Atkins. 

Established in 1992 by Billboard 
publisher Howard Lander and editor 
in chief Timothy White, the Century 
Award is determined through ongo-
ing, confidential consultation with 
hundreds of artists and industry pro-
fessionals regarding established 
artists whose unfolding body of work 
has not received the recognition it 
richly deserves. 
"One of the most gifted and utter-

ly natural musicians of his time, 
James Taylor is also an artist who 
represents a timeless link between 
Stephen Foster, Jimmie Rodgers, 
Pete Seeger, Hoagy Carmichael, 
Ewan MacColl, and other great trou-
badour/stylists of modern song in the 
Western Hemisphere," says White. 
"Another hundred years from now, 
James' music will still sound as age-
less and intimate as it does today. 

"Moreover," adds White, "with 
his gently penetrating singing, 
adroit guitar chordings, and a con-
versational writing technique that 
melds cultural insight with candid 
self-revelation, Taylor brought a 
seemingly effortless new eloquence 
to popular song in the second half of 
this century. Fellow musicians know 
how difficult it is to play James Tay-
lor's works as they're actually 
arranged and performed by the 
composer, and songwriters have 
long learned how hard it is to match 
the innate sense of rightness in his 
lyrical and structural dynamics. 
But more than anything else, gen-
erations of listeners know that the 
heart has no hiding place from the 
simple, hymn-like truth of James' 
art. And that's why Billboard can 
think of no artist more deserving of 
the 1998 Century Award than the 
peerless James Taylor." 

Taylor, who turned 50 this year, 
admits to being cynical about awards 
but says he was thrilled to receive the 
Century Award. 

"I've always taken a rather cynical 
view of awards and what they mean, 
but actually the few times that I've 
received them I can't help but feel 
kind of gratified," he says. "When I 
got the Grammy this year, for 
instance, or a couple of years ago 
when they gave me an honorary doc-
torate from [the] Berklee [College of 
Music], I found myself feeling very 
grateful. I know that the Century 
Award is a deeply considered and 
sincerely offered honor, so I'm really 
happy to be getting it." 

Implicit in the Century Award is the 
recipient's influence on other artists. 
Accordingly, Taylor is a fitting candi-
date, having inspired innumerable 
young admirers to take pen to paper, 
instrument in hand, and call them-
selves singer/songwriters. In fact, 
Taylor is the first name that comes to 
mind when one thinks of that genre. 

"I've been a major fan of James 
Taylor for over 25 years and still 
am," says Sting, who emerged on 
the scene with the Police in the late 
'70s. "I went to see him in my home-
town in Newcastle [England]; he 
played the City Hall the year of 
'Fire And Rain' [in 1970]. I bought 
the albums, learnt everything on 
them, play all the licks. I'm just a 
total fan." 
Although on the surface, the Po-

lice's reggae-tinged new-wave songs 

like "I Can't Stand Losing You" and 
"Roxanne" have little in common with 
such Taylor staples as "Sweet Baby 
James" and "Fire And Rain," Sting 
has always taken cues from Taylor's 
writing, singing, and playing. 

"James Taylor is one of those peo-
ple who defined the singer/songwriter, 
and I'd always defined myself as being 
that, even though I was in a band," 
says Sting. "If you took the old Police 
songs and transposed them to a gui-
tar and voice, you'd find the ghost of 
James Taylor there. I guarantee it." 
Garth Brooks, who named his 

first-born daughter, Taylor, after 
James, says, "Having someone that 
you've never met be your idol, you 
take a chance when you meet them 
of them disappointing you because of 
the high expectations you've already 
set. After meeting James, I'm a big-
ger fan than I've ever been. I truly 
love him and his music." 

STRONG INFLUENCE 
The list of artists who have been 

moved by Taylor over the years goes 
on. Harrison composed the Beatles 
standard "Something" around the 
line "Something in the way she 
moves," from Taylor's song of that 
name on his debut album, which 
appeared on the Beatles' Apple label 
and featured uncredited perfor-
mances by Harrison and Paul 
McCartney; the Motown hit-writing 
trio of Eddie Holland, Lamont Dozi-
er, and Brian Holland said at this 
year's Grammy Awards ceremony 
that Taylor's version of "How Sweet 
It Is (To Be Loved By You)" was 
among their favorite renditions of 
their songs; and stars ranging from 
Stevie Wonder to Yo-Yo Ma, from 
Shawn Colvin to Branford Marsalis, 
dropped what they were doing to re-
cord with Taylor on "Hourglass," 
according to Frank Filipetti, the al-
bum's producer. 
Even young musicians who came 

of age well after Taylor broke 
through with "Fire And Rain" ac-
knowledge a huge debt of influence. 
Newcomer Steve Foltz, whose Mer-
cury debut album, "One Left Shoe," 
was released last month, tells a 
story of a rite of passage he will 
always associate with Taylor: "I was 
in ninth grade, living in Palm 
Springs [Calif.], and I was really 
into, say, Boston, Styx, and Earth, 
Wind & Fire," he recalls. "I was an 
altar boy, and there was this girl 
named Halle Rotstein, whose dad 
was a chemistry teacher. She being 
Jewish and I being Catholic, she was 
forbidden fruit. 
"One night her dad was away, and 

she invited me over to her house. I 
was hoping I would become a man 
that night. We started kissing, and 
I was getting really into it. All of a 
sudden she gets up to change the 
record, and I hear, 'Moving in silent 
desperation/Keeping an an eye on 
the holy land,' and I remember 
going, 'Wow, what's that?' So she 
said, 'That's James Taylor.' And I 
said, 'That's the guy that did 'Fire 
And Rain?' So we stopped kissing 
and stayed up talking about James 
Taylor." 

Taylor may have unwittingly fore-
stalled Foltz's passage into manhood, 
but he single-handedly moved the 
teenager to take up the guitar and 
become a singer/songwriter. 

Taylor takes special pleasure in 
knowing that, just as Woody Guthrie, 
Lead Belly, Bob Dylan, and John 
Lennon and McCartney influenced 
him, he himself has been "central to 
[others] finding their own voice." He 
was particularly thrilled recently 
when he read an interview in which 
Dylan cited Taylor as a worthy 
American singer/songwriter. "That 
had a huge effect on me," says Tay-
lor. "It really made me hold my head 
up and did good things for my sense 
of self-worth." 
Don Ienner, chairman of the 

Columbia Records Group, Taylor's 
label home since 1977, says, "James 
is so deserving of this award. He's 
one of the most important and influ-
ential artists in American music. 
He's one of our true cultural trea-
sures." 

Ienner cites Taylor as one of Co-
lumbia's "heritage" artists, even 
though Taylor—unlike Dylan, Joel, 
Barbra Streisand, Bruce Spring-
steen, and Mariah Carey—has not 
spent his entire career at the label. 
"When you look at James' three 

decades and compare what he's done 
to the current climate, in which art-
ists' careers are measured in months 
and weeks, you start to realize how 
amazing his accomplishments have 
been been," says Ienner. 
Of Taylor's 17 albums, five have 

been certified gold, five platinum, 
and four multi-platinum. 1976's 
"Greatest Hits" ranks as one of the 
best-selling albums of all time, cer-
tified at 11-times platinum. "Hour-
glass"—released May 20, 1997, on 
Columbia—has sold 747,000 copies, 
according to SoundScan. 

'THE REALEST THING' 
For all his success as a recording 

artist, however, Taylor perceives him-
self foremost as a live performer. 
"Making music live is the realest 

thing in the whole range of stuff that 
I do," says Taylor. "It's more real 
than making records and releasing 
them and a good deal more real than 
constructing a public persona and 
promoting yourself." 
As creatively restless as he is con-

sistent, Taylor has recently partici-
pated in several projects outside the 
sphere of writing, recording, and 
performing his songs. These include 
producing a spoken-word album by 
Spalding Gray; collaborating with 
arranger Stanley Silverman and 
orchestrator/bassist Edgar Meyer on 
an album of reinterpretations of 
older Taylor songs, new songs, and 
folk standards; performing at the 
annual Rainforest Foundation benefit 
concert April 27 at New York's 
Carnegie Hall alongside Sting, Elton 
John, Joel, Roberta Flack, Madonna, 
Joe Cocker, and others; and opening 
the Boston Pops season with a new 
song he wrote, "From Boston To 
Belfast," about the conflicts in North-
ern Ireland. 
Although he considers himself "as 

grown-up as [he's] going to get," 
Taylor says he does not feel any dif-
ferent at 50 than he did at 20. "I'm 
just focused on what's in front of me, 
on what's in the day immediately 
ahead," he says as he boards a shut-
tle flight from New York to Boston 
to resume the next chapter in the life 
of an American icon. 
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ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z 
o 
1= 

 a. 6_ 

( 1 ) NEW 1 _ 
* * * No. 1/HOT SHOT DEBUT* * * 

GARTH BROOKS CAPITOL (NASHVILLE) 94572/CAP1TOL NASHVILLE 144.98 CD) 1 week at No. 1 THE LIMITED SERIES 1 

2 1 2 DAVE MATTHEWS BAND BEFORE THESE CROWDED STREETS 
RCA 67660* (10.98/16.98) 

1 

CD 2 3 6 SOUNDTRACK WARNER SUNSET/REPRISE 46867NWARNER BROS. (10.98/17.98) CITY OF ANGELS 2 

(1) NEW > 1 LEANN RIMES CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 4 

C) NEW III> 1 TORI AMOS ATLANTIC 830951AG (10.98/16.98) FROM THE CHOIRGIRL HOTEL 5 

6 3 1 22 SOUNDTRACK Am SONY CLASSICAL 63213 (10.98 E0/17.98) TITANIC 1 

C) NEW > 1 V5500rusiticS69H3E6P5/AEpRicDo 1.98 Eon7.98) SONGS FROM ALLY MCBEAL (TV SOUNDTRACK) 7 

CD NEW 1 FIEND NO LIMIT 50715NPRIORITY (10.98/16.98) THERE'S ONE IN EVERY FAMILY 8 

9 6 4 25 CELINE DION A' 550 MUSIC 68861/EPIC (10.98 E0/17.98) LET'S TALK ABOUT LOVE 1 

10 7 6 39 BACKSTREET BOYS A ' LIVE 41589 (10.98/16.98) BACKSTREET BOYS 4 

11 5 - 2 BIG PUNISHER Loup 67512NRCA (10.98/16.98) CAPITAL PUNISHMENT 5 

12 8 5 56 SAVAGE GARDEN A' COLUMBIA 67954 (10.98 EO/16.98) SAVAGE GARDEN 3 

13 4 2 3 GEORGE STRAIT MCA NASHVILLE 70020 (10.98/16.981 ONE STEP AT A TIME 2 

14 10 10 27 SHANIA TWAIN A' MERCURY (NASHVILLE) 536003 (10.98 E0/16.98) COME ON OVER 2 

15 11 9 47 K-CI & JOJO A' MCA 11613* (10.98/16.98) LOVE ALWAYS 6 

16 12 12 9 NATALIE I MBRUGLIA A RCA 67634 (10.98/16.981 LEFT OF THE MIDDLE 10 

11 9 7 3 FAITH HILL WARNER BROS. (NASHVILLE) 46790 (10.98/16.981 FAITH 7 

18 14 13 10 MADONNA A' MAVERICK 46847/WARNER BROS. (10.98/17.981 RAY OF LIGHT 2 

19 13 11 5 SOUNDTRACK NO LIMIT 50745NPRIORITY (11.98/17.98) I GOT THE HOOK-UP! 3 

20 20 18 24 GARTH BROOKS A" CAPITOL (NASHVILLE) 56599/CAPITOL NASHVILLE 110.98/16.98) SEVENS 1 

21 16 16 62 MATCHBOX 20 A' LAVA/ATLANTIC 9272I/AG (10.98/15.981M YOURSELF OR SOMEONE LIKE YOU 5 

22 21 15 9 ERIC CLAPTON A DUCK/REPRISE 46577/WARNER BROS. (10.98/17.98) PILGRIM 4 

23 17 17 24 WILL SMITH A' COLUMBIA 68683* (10.98 EO/17.98) BIG WILLIE STYLE 10 

24 27 21 3 SOUNDTRACK INTERSCOPE 90160* (11.98/1 7.98) BULWORTH -THE SOUNDTRACK 21 
25 18 14 8 SOUNDTRACK • HEAVYWEIGHT 5408861A&M (10.98 E0/17.981 THE PLAYERS CLUB 10 

26 22 19 34 USHER A' LAFACE 26043/ARISTA (10.98/16.98) MY WAY 4 
27 15 - 2 JIMMY BUFFETT MARGARITAV1LLE 524485/ISLAND (10.98 E0/16.98) DON'T STOP THE CARNIVAL 15 

28 26 - 2 PUBLIC ENEMY DEF JAM 558130NMERCURY (10.98 E0/16.98) HE GOT GAME (SOUNDTRACK) 26 

29 24 - 2 VARIOUS ARTISTS ARISTA 19007 (19.98/2481 LILITH FAIR: A CELEBRATION OF WOMEN IN MUSIC 24 

30 31 27 33 BRIAN MCKNIGHT A MOTOWN 536215 (10.98 E0/16.98) ANYTIME 13 

31 25 8 3 JIMMY PAGE & ROBERT PLANT • WALKING INTO CLARKSDALE 
ATLAN1IC 83092')AG 110.98/16.9W 

8 

32 34 29 43 SARAH MCLACHLAN A' ARISTA 18970 (10.98/16.981 SURFACING 2 

33 35 22 5 BONNIE RAITT • CAPITOL 56397 (10.98/16.981 FUNDAMENTAL 17 

34 28 24 32 CREED A WIND-UP 13049 (10.98/16.98)M MY OWN PRISON 22 

35 30 25 25 MARCY PLAYGROUND A CAPITOL 53569 (10.98/15.98)M MARCY PLAYGROUND 21 

C) 42 42 9 FASTBALL HOLLYWOOD 162130 (10.98 EO/16.98) In ALL THE PAIN MONEY CAN BUY 36 

37 19 - 2 WC RED ANT/LONDON 828957/ISLAND (10.98 EQ/16.98) THE SHADIEST ONE 19 

38 41 46 13 CHERRY POPPIN' DADDIES MOJO 53081/UNIVERSAL 110.98/16.981ffi ZOOT SUIT RIOT 38 

39 37 32 37 MASTER P A, NO LIMIT 506591PRIORITY (10.98/16.98) GHETTO D 1 

40 33 26 31 JANET A' VIRGIN 44762 (11.98/17.98) THE VELVET ROPE 1 

41 39 48 33 JON B. • TAB YUM/550 MUSIC 67805/EPIC (10.98 EO/16.98) COOL RELAX 39 

42 36 23 5 DO OR DIE NEIGHBORHOOD WATCH/RAP-A-LOT 45612/VIRGIN (10.98/16.981 HEADZ OR TAILZ 13 

43 32 20 5 GOODIE MOB • LAFACE 26047NARISTA (10.98/16.98) STILL STANDING 6 

44 38 30 27 SPICE GIRLS A' VIRGIN 45111 (11.98/17.98) SPICEWORLD 3 

( 45 ) 56 53 23 

* * *GREATEST GAINER* * * 
ANDREA BOC EL L I • PHILIPS 539207 00.98 E0117.98/1111 ROMANZA 37 

46 29 28 49 TIM MCGRAW A CURB 77886110.98716.981 EVERYWHERE 2 

47 44 33 57 THIRD EYE BLIND A' ELEKTRA 62012NEEG (10.98/16.98) MI THIRD EYE BLIND 25 

48 23 - 2 MICHAEL W. SMITH REUNION 10007/JIVE (10.98/16.981 LIVE THE LIFE 23 

49 40 38 12 SILKK THE SHOCKER A NO ma 50716NPRIORITY (10.98/16.98) CHARGE IT 2 DA GAME 3 

50 46 40 34 MAR IAN CAREY •' COLUMBIA 67835 (10.98 EO/17.98) BUTTERFLY 1 

51 43 31 8 C-MURDER NO LIMIT 507231PRIORITY (10.98/16.98)M LIFE OR DEATH 3 

(I) NEW il> 1 SOUNDTRACK UNTERTAINMENT 69364/EPIC (11.98 [0/17.981 WOO 52 

53 45 37 42 PUFF DADDY & THE FAMILY A' BAD BOY 73012*/ARISTA (10.98/17.98) NO WAY OUT 1 

54 49 45 21 NEXT • ARISTA 18973110981159811g RATED NEXT 45 
(D Albums wi h the greatest sales gains this week. S Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For 
boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes As erisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices 
marked EP, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatsee kers this week. 
IN indicates past or present Heatseeker title. e, 1998, Billboard/BPI Communications, and SoundScan, Inc. 
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THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 

SAMPLE OF RETAIL STORE AND RACK SALES REPORTS 
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ARTIST TITLE 
IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

(1) 

(1) 
60 

58 
59 
67 
52 

54 
47 
72 
35 

32 
7 
5 
14 

61 48 41 3 
62 60 52 38 

63 50 36 46 

64 54 50 25 
65 53 43 28 

74 64 66 
67 61 51 14 

68 51 2 

69 62 61 26 

CD 78 87 7 

11 66 63 31 
72 65 69 7 
73 64 55 66 
74 68 58 32 

75 73 70 37 

76 55 49 3 
77 57 39 6 

NEW 1 
79 81 84 31 

MONTELL JORDAN • DEF JAM 536987NMERCURY (10.98 E0/16.98) LET'S RIDE 

LEANN RIMES A° 
CURB 77885 (10.98/16.98) 

YOU LIGHT UP MY LIFE - INSPIRATIONAL SONGS 

LOREENA MCKENNITT A QUINLAN ROAD 467I9/WARNER BROS. (10.9EV16.981 THE BOOK OF SECRETS 

o 

`<g) 

ARETHA FRANKLIN ARISTA 18987 (10.98/16.98) A ROSE IS STILL A ROSE 

ANDREA BOCELLI PHILIPS 462033 (10.98 EQ/17.98) ARIA - THE OPERA ALBUM 

SOUNDTRACK A MAVERICK 46840/WARNER BROS. (11.98/17.98) THE WEDDING SINGER 

STEVE WARINER CAPITOL NASHVILLE 94482 (10.98/16.981 BURNIN' THE ROADHOUSE DOWN 

FLEETWOOD MAC e REPRISE 46702/WARNER BROS. (10.98/17.98) THE DANCE 

WYCLEF JEAN FEAT. REFUGEE ALLSTARS A WYCLEF JEAN PRESENTS THE CARNIVAL FEAT. REFUGEE ALLSTARS 
RUFFHOUSE 67974*/COLUMBIA (10.98 E0/16.98( 

METALLICA A' ELEKTRA 62126*/EEG (10.98/16.981 RELOAD 

MASE A' BAD BOY 73017*/ARISTA (10.98/16.981 HARLEM WORLD 

PAULA COLE A IMAGO 46424/WARNER BROS. (10.98/15.98) Ma THIS FIRE 

PEARL JAM A EPIC 68164*(10.98 E0/16.98) YIELD 

FRED HAMMOND & RADICAL FOR CHRIST (PAGES OF LIFE) CHAPTERS I & II 
VERITY 43110 (11.98/17.981 

LSG A EASTWEST 62125/EEG (10.98/16.981 LEVERT.SWEAT.GILL 

SEMISONIC MCA 11733 (8.92/12.981E FEELING STRANGELY FINE 

EVERCLEAR • CAPITOL 36503* 110.98/15.98) SO MUCH FOR THE AFTERGLOW 
'N SYNC RCA 67613 (10.98/16.98) 'N SYNC 

SPICE GIRLS A' VIRGIN 42174* (10.98/16.98) SPICE 

THE VERVE A VC/HUT 44913/VIRGIN (10.98/16.98) URBAN HYMNS 

TRISHA YEARWOOD A' 
MCA NASHVILLE 70011 (10.98/16.98) 

(SONGBOOK) A COLLECTION OF HITS 

RANDY TRAVIS DREAMwORKS (NASHVILLE) 50034/GEFFEN (10.98/16.98) YOU AND YOU ALONE 

GANG STARR • NO0 TRYBE 45585*NIRGIN (10.98/16.981 MOMENT OF TRUTH 

BAD RELIGION ATLANTIC 83094*/AG (10.98/16.981 NO SUBSTANCE 

80 71 73 46 

81 77 76 34 

82 72 77 3 
83 70 60 26 
84 80 85 15 

98 92 25 

131 21 
81 76 66 33 
88 75 68 37 

93 91 113 
90 82 83 11 

114 184 52 

(1) 125 121 33 
93 86 86 12 

94 96 89 51 
NEW 
148 142 

91 91 88 

1 

KENNY WAYNE SHEPHERD BAND REVOLUTION 24689/WARNER BROS. 110.98/16.98) TROUBLE IS... 

20 

1 

17 
30 
59 
5 

ROBYN A RCA 67477 (10.98/16.98) [DM ROBYN IS HERE 

BROOKS & DUNN A' 
ARISTA NASHVILLE 18852 (10.98/16.981 

THE GREATEST HITS COLLECTION 

MYA UNIVERSITY 90166/INTERSCOPE (10.98/16.98) MYA 

TIMBALAND AND MAGOO • BLACKGROUND/ATLANTIC 92772/AG (9.98/15.981 WELCOME TO OUR WORLD 

DIXIE CHICKS MONUMENT 68195/SONY (NASHVILLE) (10.98 E0/16.98) 1g WIDE OPEN SPACES 

KENNY GA ARISTA 18991 (10.98/17.98) KENNY G GREATEST HITS 

*** PACESETTER*** 
SOUNDTRACK • ATLANTIC 83053/AG (10.98/17.981 ANASTASIA 

CHUMBAWAMBA A' REPUBLIC 53099/UNIVERSAL (10.98/16.98) TUBTHUMPER 

MARTINA MCBRIDE • RCA (NASHVILLE) 67516/RLG (10.98/16.981 EVOLUTION 

CELINE DION AI° 550 MUSIC 67541/EPIC (10.98 EQ/17.981 FALLING INTO YOU 

BIG BAD VOODOO DADDY COOLSVILLE 93338/EMI-CAPITOL (10.98/16.981 BIG BAD VOODOO DADDY 

SOUNDTRACK • EMI LATIN 55535 (10.98/16.98) SELENA 

BOYZ II MEN A' MOTOWN 530819*(11.98 E0/17.98) EVOLUTION 

DESTINY'S CHILD COLUMBIA 67728* 110.98 EO/16.98) DESTINY'S CHILD 

FOO FIGHTERS A ROSWELL 55832NCAPITOL (10.98/16.981 THE COLOUR AND THE SHAPE 

JOHN MICHAEL MONTGOMERY ATLANTIC (NASHVILLE) 83I04/AG (10.98/16.981 LEAVE A MARK 

41 

3 
24 
1 
64 

1 
67 
10 
95 

26 1 BARBRA STREISAND A' COLUMBIA 66181 (10.98 EO/17.98) HIGHER GROUND 

98 95 90 

99 84 75 

100 99 96 

101 79 59 

53 2 HANSON MERCURY 534615 (11.98 EQ/I7.98) MIDDLE OF NOWHERE 

30 10 GREEN DAY • REPRISE 46794/WARNER BROS. (10.98/16.98) NIMROD. 

21 VARIOUS ARTISTS •  POLYGRAM TV 536204 (10.98 EQ/17.98) THE SOURCE PRESENTS HIP HOP HITS - VOLUME 1 38 

26 3 MYSTIKAL A BIG BOY/NO LIMIT 41620/JIVE (10.98/16.9811111 UNPREDICTABLE 

102 87 71 
103 69 44 

117 141 

7 3 CA P PADONNA • RAZOR SHARP/EPIC STREET 679471EPIC (11.98 E0116.98( THE PILLAGE 

5 28 JERRY CANTRELL COLUMBIA 68147* (10.98 [0/16.981 BOGGY DEPOT 

3 44 SONS OF FUNK NO LIMIT 50725'/PRIORITY (10.98/16.98) THE GAME OF FUNK 

105 92 74 

106 88 62 

6 104 FUEL 550 MUSIC 68554*/EPIC (7.98 EQ/11.98/31 SUNBURN 

8 4 VAN HALEN WARNER BROS. 46662 (10.98/17.98) VAN HALEN 3 

101 101 93 
108 90 82 
109 105 94 

6 DAZ DILLINGER 
DEATH ROW 53524'/PRIORITY (10.98/16.98) 

RETALIATION, REVENGE AND GET BACK 8 

5 52 STABBING WESTWARD COLUMBIA 69329 (10.98 E0/16.98) DARKEST DAYS 

34 42 BEN FOLDS FIVE • CAROLINE/550 MUSIC 677621EPIC (10.98 E0/16.98) WHATEVER AND EVER AMEN 

34 BUSTA RHYMES A ELEKTRA 62064NEEG (10.98/16.98) WHEN DISASTER STRIKES... 3 
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110 109 107 20 CHICO DEBARGE PEGAR 53088*/UNIVERSAL (10.98/16.98) LONG TIME NO SEE 86 INSANE CLOWN POSSE • ISLAND 524442 (10.98 E0116.98) THE GREAT MILENKO 

111 89 78 10 SCARFACE • RAP-A.LOT 45471NIRGIN (19 98/22.98) MY HOMIES 4 157 149 156 12 JAGGED EDGE SO SO DEF 68181/COLUMBIA (10.98 E0/16.98101M A JAGGED ERA 123 

(112) 126 113 11 SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA TIME TO SAY GOODBYE 
NEMO STUDIO 56511/ANGEL (9.98/16.98) ffill 71 

155 141 118 17 BILLIE MYERS UNIVERSAL 53100 (10.98/16.98) MI GROWING, PAINS 91 

(159) 196 195 96 LEANN RIMES A' CURB 77821 (10.98/15.98) BLUE 3 113 110 100 93 SUBLIME A5 GASOLINE ALLEY 11413/MCA (10.98/16.98) SUBLIME 13 
160 146 131 26 OZZY OSBOURNE • EPIC 67980 (10.98 00,(7.98) THE OZZMAN COMETH 13 114 106 114 6 THE CARPENTERS A&M 540838 (10.98 EO/17.98) LOVE SONGS 106 

115 103 102 29 BARENAKED LADIES • REPRISE 46393/WARNER BROS. (10.98/16.98) Ma ROCK SPECTACLE 86 (161) 171 171 27 SVPAANRRIOV5S16A29R( T151S981; 1ST r8) WOW-1998: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 52 

116 83 81 35 AQUA A MCA 11705 ((0.98/16.98) AQUARIUM 7 162 119 160 28 DAVE MATTHEWS BAND • LIVE AT RED ROCKS 8.15.95 
BAMA RAGS 67587/RCA (19.98 CD) 3 

117 115 105 47 SOUNDTRACK • WORK 68166/EPIC (10.98 E0117.98) MY BEST FRIEND'S WEDDING 14 
163 170 164 27 B.B. KING • MCA 11711 (10.98/17.981 DEUCES WILD 73 

118 97 80 45 RADIOHEAD • CAPITOL 55229 (10.98/15.98) OK COMPUTER 21 
164 162 165 41 JOE • JIVE 41603* (11.98/16.98) ALL THAT I AM 13 

119 107 104 60 THE NOTORIOUS B.I.G. A' BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1 
(165) 184 186 12 VARIOUS ARTISTS MOTOWN 530849 (29.98 EQ CD) MOTOWN 40 FOREVER 65 

120 112 106 27 VARIOUS ARTISTS POLYGRAM TWPOLYDOR 555120/A&M (10.98 EO/17.98) PURE DISCO 2 71 
166 85 - 2 STEVIE NICKS THE ENCHANTED WORKS OF STEVIE NICKS 

MODERN/ATLANTIC 80393/AG (44.98 CD) 85 
(fE) 122 127 26 A A PAINT THE SKY WITH STARS - THE BEST OF ENYA 

REPRISE 46835,WARNER BROS 111.98/17.98) 
30 

061) NEW 1 VARIOUS ARTISTS 
LYRICIST LOUNGE VOLUME ONE 

OPEN MIC 1129*/RAWKUS (13.98/17.98) 
167 

122 102 99 37 DAYS OF THE NEW • OUTPOST 30004/GEFFEN (10.98/16.981 MI DAYS OF THE NEW 54 
(1 6 8) NEW > 1 ALLFRUMTHA I PRIORITY 50588* (10.98 EQ/16.98) MI ALLFRUMTHA I 168 

023) NEW I> 1 VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY (10.98 E0/17.98) PURE FUNK 123 
169 137 145 19 UNCLE SAM • STONECREEK 67731/EPIC (10.98 ED/16.98) Ma UNCLE SAM 68 124 Ill 101 43 SMASH MOUTH • INTERSCOPE 90142 (10.98/16.98) OM PUSH YU MANG 19 
170 144 138 60 AEROSMITH • COLUMBIA 67547 (10.98 E0/16.98) NINE LIVES 1 125 108 95 17 THE LOX • BAD BOY 73015*/AR1STA (10.98/16.98) IMI MONEY, POWER & RESPECT 3 

(128) 186 180 10 MICHAEL CRAWFORD ATLANTIC 83076/AG (10.98/16.98) ON EAGLE'S WINGS 57 171 154 146 35 VARIOUS ARTISTS A ESPN PRESENTS: JOCK JAMS VOLUME 3 
TOMMY BOY 1214 (12.98/17.98) 

23 

(1.27) 156 124 27 YANNI • VIRGIN 44981 (11.98/17.98) TRIBUTE 21 172 166 170 6 ALL SAINTS LONDON 828997/ISLAND (10.98 00/16.98) El ALL SAINTS 113 

128 120 129 8 CECE WINANS PIONEER 92793/AG (10.98/16.98) EVERLASTING LOVE 107 173 165 137 87 FIONA APPLE A' CLEAN SLATE/WORK 67439/EPIC (10.98 EQ/16.98) M8 TIDAL 15 

(129) 190 200 4 TWILA PARIS PERENNIAL - SONGS FOR THE SEASON OF LIFE 
SPARROW 51627 (10.98/15.98) 

129 (174) 200 - 2 SOUNDTRACK MCA NASHVILLE 70025 (10.98/17 98) THE HORSE WHISPERER 174 

130 113 144 38 CLINT BLACK • RCA (NASHVILLE) 67515iRLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 43 175 169 161 84 TOOL • FREEWORLD 31087*(10.98/16.98) AENIMA 2 

131 94 56 3 RADIOHEAD CAPITOL 58071 (8.98 CD) AIRBAG/HOW AM I DRIVING? (EP) 56 
176 152 130 45 CLAY A W ...1KER • GIANT (NASHVILLE) 24674/WARNER BROS. (NASHVILLE) (10.98/16.981 RUMOR HAS IT 32 

132 132 136 6 EDWIN MCCAIN LAVA/ATLANTIC 82995/AG (10.98/15.98) M8 MISGUIDED ROSES 132 177 127 109 19 QUEEN PEN LIU MAN 90151*/INTERSCOPE (10.98/16.98) MI MY MELODY 78 

133 104 97 55 GEORGE STRAIT A5 MCA NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME 1 178 147 128 33 OUR LADY PEACE • COLUMBIA 67940 (10.98 EQ/16.9811 CLUMSY Œ 76 

134 130 110 13 SOUNDTRACK RCA VICTOR 68904 (10.98/17.98) THE FULL MONTY 99 
179 163 139 24 2PAC A° AMARU 41630*/JIVE (19.98/24.981 R U STILL DOWN? [REMEMBER ME] 2 

135 100 65 5 AZ NOD TRYBE 56715NIRGIN (10.98/16.98) PIECES OF A MAN 22 180 161 152 22 THREE 6 MAFIA RELATIVITY 1644 (10.98/15.98) CHPT. 2: WORLD DOMINATION 40 

136 129 120 25 ERYKAH BADU • KEDAR 53109*/UNIVERSAL (10.98/16.98) LIVE 4 181 175 166 25 JOHN MELLENCAMP • THE BEST THAT I COULD DO 1978 - 1988 
MERCURY 536738 (11.98 EQ/(7.98) 33 

137 116 98 8 JO DEE MESSINA CURB 77904 (10.98/16.98) I'M ALRIGHT 61 182 135 108 6 COCOA BROVAZ DUCK DOWN 50699/PRIORITY (10.98/16.98) THE RUDE AWAKENING 21 

(138) 150 126 34 SOUNDTRACK •2 LAFACE 26041/ARISTA (10.98/16.98) SOUL FOOD 4 183 151 133 7 PLAYA DEF JAM 536386/MERCURY (8.98 [0112 98) CHEERS 2 U 86 

139 121 123 7 SYLK-E. FYNE GRAND JURY 67551*/RCA (10.98/16.98) Mil RAW SYLK 121 184 136 79 3 SOULFLY ROADRUNNER 8748 UO98/16.981 SOULFLY 79 

140 134 125 8 LIMP BIZKIT FLIP 90124/INTERSCOPE (10.98/16.981M THREE DOLLAR BILL, Y'ALL 100 185 185 175 9 SEVENDUST Tvr 5730 (10.98/15.98) MI SEVENDUST 165 

(141) 164 172 7 GEORGE WINSTON ALL THE SEASONS OF GEORGE WINSTON - PIANO SOLOS 
WINDHAM HILL 11266 (10.98/17.98) 

137 186 189 192 97 THE WALLFLOWERS A5 INTERSCOPE 90055(10.98/16.98)M BRINGING DOWN THE HORSE 4 

142 124 103 4 TAMIA QWEST 46213/WARNER BROS. (10.98/16.98) TAMIA 67 187 159 134 7 JOURNEY COLUMBIA 69139 (10.98 EQ/17.98) GREATEST HITS LIVE 79 

(143) 199 - 2 ANDY GRIFFITH SPARROW 51666 (11.98/16.98) JUST AS I AM 143 (188) NEW > 1 ELVIS CRESPO SONY DISCOS 82634 (8.98 EQ/14.98) MI SUAVEMENTE 188 

144 142 148 50 GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A 5 GOD'S PROPERTY 
B-RITE 90093/INTERSCOPE (10.98/16.98) 

3 
189 178 159 14 SOUNDTRACK CAPITOL 55631 (10.98/16.98) BOOGIE NIGHTS 84 

(le RE-ENTRY 76 ELTON JOHN • MCA 11481110.98/18.981 LOVE SONGS 24 
145 145 149 4 VARIOUS ARTISTS THE ONE AND ONLY LOVE ALBUM 

POLYGRAM TV/POLYDOR 555610/A&M (15.98 EQ/19.981 
145 

191 172 158 35 BLINK 182 • CARGO 11624*/MCA (10.98/16.98)R DUDE RANCH 67 
146 118 135 15 KENNY CHESNEY BNA 67498/RLG (10.98/16.98) I WILL STAND 95 

192 191 183 12 RICKY MARTIN SONY DISCOS 82653 (9.98 E0J14.98) VUELVE 81 
147 140 116 7 PROPELLERHEADS DREAMWORKS50031*/GEFFEN (8.98/1298) DECKSANDRUMSANDROCUNDROLL 100 

193 168 155 10 BEENIE MAN SHOCKING VIBES 1513*/VP (9.98/14.981M MANY MOODS OF MOSES 151 
148 123 112 27 SAMMY KERSHAW • MERCURY (NASHVILLE) 536318 (10.98 EQ/16.98) LABOR OF LOVE 49 

194 181 163 45 PRODIGY A' XL MUTE/MAVERICK 46606/WARNER BROS. (10.98/16.98) THE FAT OF THE LAND 1 
(149) 188 188 14 JOHN TESH GTSP 539804 (10.98 [0/17.981 GRAND PASSION 45 

195 173 189 37 COLLIN RAYE • THE BEST OF COLLIN RAYE - DIRECT HITS 
EPIC (NASHVILLE) 67893/SONY (NASHVILLE) (10.98 00/16.98) 

33 
150 128 122 7 PUBLIC ANNOUNCEMENT Aam 540882 (10.98 [0/16.98) ALL WORK, NO PLAY 81 

196 197 169 5 4HIM BENSON 82205/VERITY (10.98/16.98) OBVIOUS 95 
151 133 151 5 SELENA EMI LATIN 94110 (19.98/30.98) ANTHOLOGY 131 

197 167 140 7 VARIOUS ARTISTS LEGACY: A TRIBUTE TO FLEETWOOD MAC'S RUMOURS 
LAVA/ATLANTIC 83054/AG (10.98/16.98) 

86 
152 143 143 6 SANTANA COLUMBIA 65561 (10.98 [0)16.981 THE BEST OF SANTANA 107 

153 158 174 15 VARIOUS ARTISTS • WOW GOSPEL 1998 - THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS 
VERITY 43109 (17.98/19.98) 

100 
198 174 168 28 VARIOUS ARTISTS • ARISTA 18988 (10.98/16.98) ULTIMATE DANCE PARTY 1998 38 

199 183 176 78 SOUNDTRACK A' WARNER SUNSET/ATLANT1C 82961/AG (11.98/17.98) SPACE JAM 2 
154 138 - 2 FUGAZI DISCHORD 110* (10.98/11.98) M8 END HITS 138 

200 182 - 11 VARIOUS ARTISTS WWF WORLD WRESTLING FEDERATION THE MUSIC VOL. 2 
KOCH 8709 (10.98/16.981 

165 
155 139 117 55 MARY J. BLIGE A' MCA 11606* (10.98/16.98) SHARE MY WORLD 1 

-À TOP ALBUMS Al (LISTED BY ARTISTS) 
2Pac 179 
4Him 196 

Aerosmith 170 
AllFrumTha 1 168 
All Saints 172 
Tori Amos 5 
Fiona Apple 173 
Aqua 116 
AZ 135 

Jon B. 41 
Backstreet Boys 10 
Bad Religion 78 
Erykah Bade 136 
Barenaked Ladies 115 
Beenie Man 193 
Big Bad Voodoo Daddy 90 
Big Punisher 11 
Clint Black 130 
Mary J. Blige 155 
Blink 182 191 
Andrea Bocelli 45, 59 
Boyz II Men 92 
Sarah Brightman & The London 
Symphony Orchestra 112 
Brooks & Dunn 81 
Garth Brooks 1, 20 

Jimmy Buffett 27 
Busta Rhymes 109 

Jerry Cantrell 102 
Cappadonna 101 
Mariah Carey 50 
The Carpenters 114 
Cherry Poppin' Daddies 38 
Kenny Chesney 146 
Chumbawamba 87 
Eric Clapton 22 
C-Murder 51 
Cocoa Brovaz 182 
Paula Cole 66 
Michael Crawford 126 
Creed 34 
Elvis Crespo 188 

Days Of The New 122 
Chico DeBarge 110 
Destiny's Child 93 
Daz Dillinger 106 
Celine Dion 9, 89 
Dixie Chicks 84 
Do Or Die 42 
Enya 121 
Everclear 71 

Fastball 36 

Fiend 8 
Fleetwood Mac 62 
Ben Folds Five 108 
Foo Fighters 94 
Aretha Franklin 58 
Fuel 104 
Fugazi 154 

Kenny G 85 
Gang Starr 77 
God's Property From Kirk Franklin's 
Nu Nation 144 
Goodie Mob 43 
Green Day 98 
Andy Griffith 143 

Fred Hammond & Radical For Christ 
68 
Hanson 97 
Faith Hill 17 

Natalie lmbruglia 16 
Insane Clown Posse 156 

Jagged Edge 157 
Janet 40 
Wyclef Jean Featuring Refugee 
Allstars 63 
Joe 164 

Elton John 190 
Montell Jordan 55 
Journey 187 

K-Ci & Jojo 15 
Sammy Kershaw 148 
B.B. King 163 

Limp Bizkit 140 
The Lou 125 
LSG 69 

Madonna 18 
Marcy Playground 35 
Ricky Martin 192 
Mase 65 
Master P 39 
Matchbox 20 21 
Dave Matthews Band 2, 162 
Martina McBride 88 
Edwin McCain 132 
Tim McGraw 46 
Loreena McKennitt 57 
Brian McKnight 30 
Sarah McLachlan 32 
John Mellencamp 181 
Jo Dee Messina 137 
Metallica 64 
John Michael Montgomery 95 

Mya 82 
Billie Myers 158 
Mystikal 100 

Next 54 
Stevie Nicks 166 
The Notorious B.1.G. 119 
'N Sync 72 

Ozzy Osboume 160 
Our Lady Peace 178 

Jimmy Page & Robert Plant 31 
Twila Paris 129 
Pearl Jam 67 
Playa 183 
Prodigy 194 
Propellerheads 147 
Public Announcement 150 
Public Enemy 28 
Puff Daddy & The Family 53 

Queen Pen 177 

Radiohead 118, 131 
Bonnie Raitt 33 
Collin Raye 195 
LeAnn Rimes 4, 56, 159 
Robyn 80 

Santana 152 
Savage Garden 12 
Scarface Ill 
Selena 151 
Semisonic 70 
Sevendust 185 
Vonda Shepard 7 
Kenny Wayne Shepherd Band 79 
Silkk The Shocker 49 
Smash Mouth 124 
Michael W. Smith 48 
Will Smith 23 
Sons Of Funk 103 
Soulfly 184 
SOUNDTRACK 

Anastasia 86 
Boogie Nights 189 
Bulworth - The Soundtrack 24 
City Of Angels 3 
The Full Monty 134 
The Horse Whisperer 174 
I Got The Hook-Up! 19 
My Best Friend's Wedding 117 
The Players Club 25 
Selena 91 
Soul Food 138 
Space Jam 199 

Titanic 6 
The Wedding Singer 60 
Woo 52 

Spice Girls 44, 73 
Stabbirg Westward 107 
George Strait 13, 133 
Barbra Streisand 96 
Sublime 113 
Sylk-E. Fyne 139 

Tamia 142 
John Tesh 149 
Third Eye Blind 47 
Three 6 Mafia 180 
Timbaland And Magoo 83 
Tool 175 
Randy Travis 76 
Shania Twain 14 

Uncle Sam 169 
Usher 26 

Van Halen 105 
VARIOUS ARTISTS 
ESPN Presents: Jock Jams Volume 
3 171 
Legacy: A Tribute To Fleetwood 
Mac's Rumours 197 
Lilith Fair: A Celebration Of Women 

In Music 29 
Lyricist Lounge Volume One 167 
Motown 40 Forever 165 
The One And Only Love Album 
145 
Pure Disco 2 120 
Pure Funk 123 
The Source Presents Hip Hop Hits 
- Volume 1 99 
Ultimate Dance Party 1998 198 
Wow-1998: The Year's 30 Top 
Christian Artists And Songs 161 
Wow Gospel 1998 - The Year's 
30 Top Gospel Artists And Songs 
153 
WWF World Wrestling Federation 
The Music Vol. 2 200 

The Verve 74 

Clay Walker 176 
The Wallflowers 186 
Steve Wanner 61 
WC 37 
CeCe Winans 128 
George Winston 141 

Yanni 127 
Trisha Yearwood 75 
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BMI awards. 
In total, BMI honored 73 songs, 15 

of which were represented by EMI 
Music Publishing, earning it pub-
lisher of the year accolades. 
The BMI citations of achievement 

are given in recognition of song pop-
ularity as measured by broadcast 
performances on U.S. radio and TV 
from Oct. 1, 1996, to Sept. 30, 1997. 

Following is a complete list of 
winning songs. 

"Aeroplane," Flea, Anthony Kieclis, Dave 
Navarro, Chad Smith, EMI-Blackwood 
Music Inc., Three Pounds of Love Music, 
Red Hot Chili Peppers; "All By Myself" 
(second award), Erie Carmen, Erie Carmen 
Music; "All For You," Jeff Beres, Ken Block, 
Andrew Copeland, Ryan Newell, Mark Tro-
janowski, Crooked Chimney Music Inc., 
Music Corporation of America Inc.; "Always 
Be My Baby," (second award), Mariah 
Carey, Rye Songs, Sony/ATV Songs LLC. 

Also, "Baby, I Need Your Loving" 
(eighth award), Lamont Dozier, Brian Hol-
land, Eddie Holland, Stone Agate Music; 
"Barely Breathing," Duncan Sheik, 
Careers-BMG Music Publishing Inc., Dun-
can Sheik Songs, Happy Dog Music; 
"Bitch," Meredith Brooks, Shelly Peiken, 
EMI-Blackwood Music Inc., Hidden Pun 
Music Inc., Kissing Booth Music Inc., Sushi 
Too Music; "C'mon 'N Ride It (The Train), 
Johnny McGowan, Nathaniel Orange, 
Michael Phillips, Barry White, Quadra-
sound Music, Sa-Vette Music, Unichappell 
Music Inc., Warner-Tamerlane Publishing 
Corp.; "Champagne Supernova," Noel Gal-
lagher (PRS) Sony/ATV Songs LLC. 

Also, "Change The World" (second 
award), Wayne Kirkpatrick, Careers-BMG 
Music Publishing, Inc., Magic Beans Music; 
"A Change Would Do You Good," Sheryl 
Crow, Brian MacLeod, Jeffrey Trott, Old 
Crow Music, Trottsky Music, Warner-
Tamerlane Publishing Corp., Weenie Stand 
Music; "Children," Robert Miles (SIAE), 
Warner-Tamerlane Publishing Corp. 

Also, "Desperately Wanting," Kevin M. 
Griffin, Tentative Music, Warner-Tamerlane 
Publishing Corp.; "Don't Let Go (Love)," 
Patrick Brown, Ray Murray, Rico Wade, 
Hitco Music, Organized Noize Music; "The 

HONORED BY BMI 

Earth, The Sun, The Rain," Stacey Piersa, 
Chrysalis Songs, Stacey Piersa Music; 
"Everyday Is A Winding Road," Sheryl 
Crow, Brian MacLeod, Jeffrey Trott, Old 
Crow Music, Trottsky Music, Warner-
Tamerlane Publishing Corp., Weenie Stand 
Music; "Every Time I Close My Eyes," Ken-
neth "Babyface" Edmonds, ECAF Music, 
Sony/ATV Songs LLC; "%dove," Freddie 
Washington, Freddie Dee Music; "For The 
First Time," Jud Friedman, Allan Rich, 
Music Corporation of America Inc., Nelana 
Music, peermusic Ltd., Schmoogie Tunes; 
"Gone Away," Dexter Holland, Under-
achiever Music. 

Also, "Hard To Say I'm Sorry" (second 
award), David Foster, Warner-Tamerlane 
Publishing Corp.; "Head Over Feet," Alanis 
Morissette, Music Corporation of America 
Inc., Vanhurst Place Music; "How Bizarre," 
Paul Fuemana (APRA), Alan Jansson 
(APRA), Songs of PolyGram International 
Inc.;"I Believe I Can Fly," R. Kelly, R. Kelly 
Publishing Inc., Zomba Songs Inc.; "I 
Believe In You And Me," Sandy Linzer, 
David Wolfert, EMI-Sosaha Music Inc., 
Jonathan Three Music Co., Linz Music; "I 
Belong To You (Every Time I See Your 
Face)," Gerald Baillergeau, Victor Merritt, 
Jerome Woods p/k/a Rome, Mike's Rap 
Music; "I Can't Sleep Baby (If I)," R. Kelly, 
R. Kelly Publishing Inc., Zomba Songs Inc. 

Also, "I Don't Want To," R. Kelly, R. 
Kelly Publishing Inc., Zomba Songs Inc.; "I 
Want You," Darren Hayes (APRA), Daniel 
Jones (APRA), EMI-Blackwood Music Inc.; 
"I'll Be Missing You" (second award), Sting 
(PRS), EMI-Blackwood Music Inc.; "If It 
Makes You Happy," Sheryl Crow, Jeffrey 
Trott, Old Crow Music, Trottsky Music, 
Warner-Tamerlane Publishing Corp.; "If 
You Could Only See," Emerson Hart, Crazy 
Owl Music, EMI-Blackwood Music Inc., 
Unconcerned Music Publishing; "In My 
Bed," Raphael V. Brown, Daryl Simmons, 
Ralph B. Stacy, Boobie and DJ Songs Inc., 
Brown Lace Music, Hitco Music, Stacegoo 
Music Co., Warner-Tamerlane Publishing 
Corp., Zomba Songs Inc.; "Insensitive" (sec-
ond award), Anne Loree (SOCAN), Songs of 
PolyGram International Inc. 

Also, "It's All Coming Back To Me Now," 
Jim Steinman, Lost Boys Music, Songs of 
PolyGram International Inc.; "It's Your 
Love," Stephony Smith, EMI-Blackwood 

MENKEN HONORED AT FILM, TV AWARDS 
(Continued from page 13) 

Film music awards: David 
Arnold, "Tomorrow Never Dies"; 
Teddy Castellucci, "The Wedding 
Singer"; Randy Edelman, "Ana-
conda"; Danny Elfman, "Men In 
Black," "Good Will Hunting," and 
"Flubber"; John Frizell, "Beavis 
And Butt-Head Do America"; 
Jerry Goldsmith, "Air Force One" 
and "L.A. Confidential"; Mark 
Mancina, "Con Air"; Alan 
Menken, "Hercules"; Trevor 
Rabin, "Con Air"; Graeme Revell, 
"The Saint"; and Hans Zimmer, 
"As Good As It Gets." 
Most performed song from a 

film: "My Heart Will Go On" from 
"Titanic," writer William Jennings, 
publishers Blue Sky Rider Songs, 
Ensign Music Corp., and Fox Film 
Music Corp. 
BMI Academy Award winner: 

Will Jennings for "My Heart Will 
Go On" from "Titanic." 
BMI Golden Globes winner: Will 

Jennings for "My Heart Will Go 
On" from "Titanic." 
BMI TV music awards: Bill 

Cosby and Benny Golson, "Cosby"; 
Dennis C. Brown, "Dharma & 
Greg"; W.G. "Snuffy" Walden, 
"The Drew Carey Show"; Marty 
Davich, "E.R."; Bruce Miller and 
Darryl Phinnessee, "Frasier," 

"Union Square"; Allee Willis, 
"Friends"; Steve Hampton, "Just 
Shoot Me"; Roger Neill, John 
O'Connor (PRS), and Lance Rubin, 
"King Of The Hill"; Paul Reiser 
and David Kitay, "Mad About You"; 
Mike Post, "NYPD Blue" and "Law 
& Order"; Ian Dye, "NYPD Blue"; 
Danny Elfman, "The Simpsons"; 
Isaac Hayes and David Porter, 
"Soul Man"; Marc Lichtman, 
"Touched By An Angel"; Robert 
Israel, "20/20"; Mark Vogel, "Two 
Guys, A Girl And A Pizza Place"; 
and Kevin Kiner, Chuck Norris, 
Tirk Wilder, and Richard Band, 
"Walker, Texas Ranger." 
BMI Emmy Award winners: 

Louis Febre, "The Cape"; Ken Cor-
day, Amy Evans, Dominic Messen-
ger, and Brent Nelson, "Days Of 
Our Lives"; Julie Bernstein, Steve 
Bernstein, and Richard Stone, 
"Animaniacs"; John Williams, 
"Summon The Heroes" from the 
Centennial Olympic Games; and 
Stan Bush and Gloria Sklerov, 
"Until I Was Loved By You" from 
"Guiding Light." 
CableAce Award winners: Dave 

Grusin, "In The Gloaming," and 
Eban Schletter, "Jeepers Creepers" 
from "Mr. Show" 

CARRIE BELL 

Music Inc.; "Just Between You And Me," 
Toby McKeehan, Achtober Songs, Up in the 
Mix Music; "Kiss From A Rose" (third 
award), Seal (PRS), SPZ Music Inc.; "Last 
Night," Kenneth "Babyface" Edmonds, 
ECAF Music, Sony/ATV Songs LLC; "A 
Long December," David Bryson, Adam 
Duritz, Charles Gillingham, Matt Malley, 
Ben Mize, Daniel Vickery, EMI-Blackwood 
Music Inc., Jones Falls Music; "Lovefool," 
Nina Persson (STIM), Peter Svensson 
(STIM), Songs of PolyGram International 
Inc.; "Missing" (second award), Tracey 
Thorn (PRS), Ben Watt (PRS), Sony/ATV 
Songs LLC; "Missing You" (second award), 
John Waite, Paperwaite Music. 

Also, "My Boo," Carlton "Carl Mo" 
Mahone Jr., Rodney "Kool Kollie" Terry, 
Carl Mo Music, EMI-Blackwood Music Inc., 
Ghostown Thang Music, Ground Control 
Music Inc.; "No Diggity," William Stewart, 
Richard S. Vick III, Bill Withers, City Hous-
ing Publishing, Interior Music Corp., Lib-
virg Publishing Inc.; "Nobody," Fitzgerald 
Scott, EMI-Blackwood Music Inc., Scottville 
Music; "Nobody Knows" (second award), 
Dohn DuBosé, Joe Rich, D'Jonsongs, EMI-
Blackwood Music Inc., Hitco Music, Joe 
Shade Music; "Not Gon' Cry," Kenneth 
"Babyface" Edmonds, ECAF Music, Fox 
Film Music Corp., Sony/ATV Songs LLC; 
"Ooh Ash .. Just A Little Bit," Simon 
Tauber (PRS), peermusic Ltd.; "Open Up 
Your Eyes," Emerson Hart, Jeff Russo, 
Crazy Owl Music, EMI-Blackwood Music 
Inc., Unconcerned Music Publishing; "Pre-
cious Declaration," Ed Roland, Sugarfuzz 
Music, Warner-Tamerlane Publishing Corp. 

Also, "Push," Rob Thomas, Bidnis Inc., 
EMI-Blackwood Music Inc.; "Return Of The 
Mack," Mark Morrison (PRS), SPZ Music 
Inc.; "Runaround" (third award), John Pop-
per, Blues Traveler Publishing Corp.; "Say 
You'll Be There," Jonathan David Buck, 
Eliot Kennedy (PRS), Sony/ATV Songs 
LLC, Vibzelect Publishing, Yab Yum Music; 
"Semi-Charmed Life," Kevin Cadogan, 
Stephan Jenkins, Anion Salazar, EMI-
Blackwood Music Inc., Three EB Publish-
ing; "Standing Outside A Broken Phone 
Booth With Money In My Hand," Jane 
Feather, Modern Age Music Co.; "Stupid 
Girl," Duke Erikson, Steve Marker, Butch 
Vig, Irving Music Inc., Vibecrusher Music; 
"Swallowed," Gavin Rossdale, Mad Dog 
Winston Music Ltd. 

Also, "Sweet Dreams," Gerd Saraf 
(GEMA), Mehmet Soenmez (GEMA), Warn-
er-Tamerlane Publishing Corp.; "Theme 
From Mission Impossible" (second award), 
Lab Schifrin, Bruin Music Co.; "This Is 
Your Night," Amber (GEMA), Christian 
Berman (GEMA), Frank Berman (GEMA), 
Warner-Tamerlane Publishing Corp.; 
"Tonight, Tonight," Billy Corgan, Chrysalis 
Songs, Cinderful Music; "Too Late, Too 
Soon," Jon Secada, Foreign Imported Pro-
ductions and Publishing Inc.; "Twisted," 
LaVonn Battle, Athena Cage, Tabitha 
Rachael Duncan, Sweatie Publishing Inc., 
Warner-Tamerlane Publishing Corp. 

Also, "What I Got," Bud Gaugh, Bradley 
Nowell, Eric Wilson, Eric John Wilson Pub-
lishing, Floyd I. Gaugh IV Publishing, Gaso-
line Alley Music, Lou Dog Publishing, Music 
Corporation of America Inc.; "When A Man 
Loves A Woman" (seventh award), Calvin 
Lewis, Andrew J. Wright, Pronto Music, 
Quinvy Music Publishing Co.; "Where Do 
We Go From Here," David Foster, Evan 
Kopelson, Doug Pashley (SOCAN), Linda 
Thompson, Brandon Brody Music, One Four 
Three Music, Silk and Gravel Music, Warn-
er-Tamerlane Publishing Corp.; "Where 
Have All The Cowboys Gone?," Paula Cole, 
Ensign Music Corp., Hingface Music. 

Also, "You Can Make History (Young 
Again), Elton John (PRS), Warner-Tamer-
lane Publishing Corp.; "You Learn" (second 
award), Alanis Morissette, Music Corpora-
tion of America Inc., Vanhurst Place Music; 
"You Were Meant For Me," Steve Poltz, 
Polio Boy Music, Robert Duffey Music, 
Third Story Music Inc.; "You've Lost That 
Lovin' Feelin" (12th award), Barry Mann, 
Phil Spector, Cynthia Well, ABKCO Music 
Inc., Mother Bertha Music Inc., Screen 
Gems-EMI Music Inc. 

by Geoff Mayfield 

BOXING CHAMP: For only the first time in the '90s and only the sec-
ond time in chart history, a boxed set debuts at No. 1 on The Billboard 
200. You just had to know that the act that would accomplish this feat 
would be Garth Brooks, the artist who has spent more weeks at No. 1 
on the big chart during this decade than any other man, woman, or 
band. That tally, by the way, is 44 weeks and counting, accomplished by 
six different titles. 

Characteristic of Brooks, the opening-week numbers for the sixth 
and latest chart topper are stunning, a tribute to his popularity, sharp 
marketing, high awareness of the release, and, oh yeah, inexpensive 
prices. The six-CD set went relatively cheap—in the low 30s and even 
the high 20s—at many locations, not just mass merchant accounts but 
at some mainstream record stores, too. 
With bargain prices in play, "The Limited Series" drew a far-from-

limited first-week sum of 372,000 units. And, we're not talking some 
number multiplied by six; we're talking 372,000 boxes times six. In other 
words, if this one week's sales were the amount of units the set has 
shipped to date—and you know it's done more—the Recording Indus-
try Assn. of America, which tallies gold and platinum awards, would 
already credit Brooks with more than 2.2 million units. 
Allowing no time for the dust to settle, the massively popular coun-

try crooner is poised for his next trick. Just as his handsome numbers 
for "The Limited Series" became known, Brooks revealed in a story on 
the Internet site Wall of Sound that he's angling to put out an album 
around Thanksgiving week of material recorded live in Dublin. Given 
his penchant for November releases—his last two prior to the boxed 
set came during that month—that seems a likely expectation. 
The only other box to debut at No. 1 was Bruce Springsteen's live 

1986 set. Not only did Springsteen's precede SoundScan, but there just 
wasn't a lot of point-of-sale data available at retail in 1986, so it is dif-
ficult to compare the first-week sales of this one to that. A buyer from 
one national music specialty chain recalls that Springsteen's did about 
40% more than Brooks' did, but that same buyer suspects the Brooks 
box did much bigger numbers at mass merchant accounts than the Boss 
box did in '86. 

LADIES' NIGHT: Even without the awesome competition of the 
Garth Brooks box, two-time Billboard 200 topper LeAnn Rimes would 
have fallen short of the summit, as her fourth album, the premium-
priced "Sittin' On Top Of The World," rings in with a lower first-week 
sum than that rung by either of her previous two albums. 

In '97, Rimes' "Unchained Melody/The Early Years" bowed in Feb-
ruary with 168,500 units, while "You Light Up My Life" piled on 
186,000 units during its first week in November; both entered at No. 1. 
The new Rimes enters at No. 4 with 156,500 units, behind the "City Of 
Angels" soundtrack (No. 3, 169,000 units), which has seen a gain every 
week since its chart debut, and last issue's No. 1 by the Dave Matthews 
Band (No. 2, 201,000 units, 52% less than its opening-week sum). 
Two other women stand quite tall this week. Tori Amos debuts at 

No. 5 with 153,000 units, her biggest debut week ever (her '96 title 
"Boys For Pele" entered higher, at No. 2, but with only 109,000 copies 
in its first week). And Vonda Shepard, who previously never dented 
The Billboard 200 or even the Heatseekers chart, sashays in with 
143,500 units with the TV soundtrack "Songs From Ally McBeal." 
Aside from "The Beavis & Butt-Head Experience," which bowed at 

No. 5 in 1993," the "McBeal" album far outranks any other TV-related 
album in the SoundScan era, which began in May 1991. In the last two 
decades, the only tube-tied titles to rank higher were the "Miami Vice" 
soundtrack, which rose to No. 1 in 1986, and "The Simpsons Sing The 
Blues," which peaked at No. 3 in 1990. 

For the season to date, Fox's "Ally McBeal" has a 8.1 rating and a 12 
share, No. 54 among all programs, but 19 days into the May sweeps, 
the Monday night comedy/drama ranked No. 22 with 9.8/15. The May 
4 episode, preceded by a videoclip of Shepard's "Searchin' My Soul," 
easily won its time slot with a 10.4/16 and ranked No. 14 for the week. 

Hi, MOM: Labels say Mother's Day shopping seems the catalyst for 
boosts by Andrea Bocelli (56-45, a 33% gain; 67-59, a 28% gain), 
Kenny G (98-85, a 19.5% gain), Barbra Streisand (148-96, a 59% gain), 
Sarah Brightman (126-112, a 26% gain), the touring Yanni (156-127, 
a 61% gain), and other adult-leaning fare. Boyz II Men's latest, with 
its "A Song For Mama," was another obvious beneficiary (125-92, a 
50% gain) . Aretha Franklin, who got a chart bump from VH1's 
recent (and oft repeated) "Divas Live" special, this issue rides "The 
Tonight Show With Jay Leno" to a bullet at No. 58 (a 15% gain). Even 
more conspicuous is the 25% sales bump that follows Paula Cole's stop 
on Rosie O'Donnell's syndicated show (74-66). Meanwhile, the well-
advertised home video release of "Anastasia" boosts its soundtrack 
131-86 (a 61.5% gain). 

96 BILLBOARD MAY 23, 1998 



WHEREHOUSE IN FINE SHAPE FOR B'BUSTER BID 

4 

(Coutinued from page 5) 

since 1992. 
Alvarez has helmed the company 

since it emerged from Chapter 11 on 
Jan. 31, 1997. He was brought aboard 
by New York-based Cerberus Part-
ners, which wound up becoming the 
majority owner of Wherehouse 
Entertainment when the Chapter 11 
plan called for converting the debt-
ors' claims against Wherehouse into 
equity in the chain. 
While eager to talk about Where-

house's financial results, Alvarez 
wouldn't comment on what he terms 
"rumors." However, reliable sources 
say that Wherehouse is among the 
music chains interested in buying 
Blockbuster Music, which in March 
was put on the block by its parent, 
Viacom (Billboard, March 21). In 
addition to Wherehouse, Camelot 
Music and Trans World Entertain-
ment are said to have looked at the 
chain (Billboard Bulletin, May 4), in 
the latest go-round. 
A Blockbuster Music spokes-

woman declined to comment on ru-
mors, as did executives at the music 
specialty chain. 

Since March, Wasserstein Perella 
& Co., a New York-based investment 
banking firm, has been conducting an 
auction for the 393-unit Blockbuster, 
sources say. The process is said to be 
in its final round, and Billboard has 
been unable to determine if all three 
chains are still participants in the 
chase for Blockbuster Music. 

Exclusive Concert Reviews 

Largo 
Bottom Line, N.Y. 

King Britt Presents Sylk 130 
S.O.B.'s, N.Y. 

Exclusive Album Reviews 

Ravi Coltrane 
"Moving Pictures' 
(BMG/RCA Victor) 

DFW Mass Choir 
'I'd Rather Have Jesus' 

(CGI) 

Various Artists 
'Lyricist Lounge Volume One' 

(Rawkus/Open Mic) 

Versus 

'Two Cents Plus Tax' 
(Caroline) 

News Updates Twice Daily 

Hot Product Previews 
Every Monday 

A new Billboard Challenge begins 
every Thursday. 

This week's champ is Michael W. 
Gilboe of Petaluma, Calif. 

News contact: Julie Taraska 
jtaraskaebillboard.com 

Sources suggest that of the three 
chains, Wherehouse is the only one 
that put in a bid on the entire Block-
buster Music chain, while the other 
two chains are said to have made only 
partial bids. Sources suggest that 
other industry players, such as the 
Musicland Group, Tower Records/ 
Video, and National Record Mart, 
either chose not to participate or 
weren't included in the process by 
Wasserstein Perella. Also not clear is 
whether any financial players have 
made a bid. Industry experts, how-
ever, say the participation of such 
parties is unlikely, because music 
retail has rebounded and valuations 
are once again reaching historic 
heights. Also, such players wouldn't 
achieve the economies of scale avail-
able to strategic buyers. 

At this point, final bids are in; 
Wasserstein Perella and Viacom are 
said to be reviewing them. 

For the last two years, Blockbuster 
Music has been a thorn in the side of 
Blockbuster Entertainment, showing 
consecutive operating losses. In its 
most recent year, the chain reported 
a loss of $71.6 million on revenue of 
$605.7 million. In its previous year, it 
lost $46.2 million on revenue of 
$616.2. Blockbuster has been aggres-
sively shuttering outlets; its store 
count has dropped from 560 at its 
zenith to 393. 

Billboard estimates that Block-
buster Entertainment paid about 
$425 million to enter music retail in 
1993 and 1994 through its acquisition 
of the Super Club retail operations 
(consisting of Record Bar and Tur-

tle's outlets) and the Shamrock Hold-
ings music retail portfolio (consisting 
of Sound Warehouse and the Music 
Plus chains). 
Although chain valuations are once 

again near historic heights, industry 
observers doubt Blockbuster Music 
will command a premium if it's sold. 
Consistently losing money, the 
17,000-square-foot "Blockbuster con-
cept" stores built by the old Block-
buster regime were disastrous, 
sources suggest. Despite its store-
closing efforts, Blockbuster appears 
to be stuck with these "concept" 
stores, as those have only been built 
in the last three years and have long 
leases. Billboard estimates the 
chain's current valuation at about 
$200 million. 
Over the last 18 months, Block-

COLUMBIA TRISTAR GOES GREEN WITH HENSON DISTRIBUTION DEAL 
(l'oiatiretealroin page à) 

The film unit plans to release be-
tween three and five features under 
the Jim Henson banner each year. 

"Buddy," the first film under the 
Sony deal, was released on video by 
Columbia in January and sold ap-
proximately 1 million units, accord-
ing to trade sources. 
Henson also has an extensive co-

production TV deal with ABC but 
retains video distribution rights. 
Henson president/C00 Charles 

Rivkin says the company's decision 
not to re-sign with Buena Vista was 
not based on poor sales. 
"The product sold extremely well, 

and Disney did a great job," says 
Rivkin. "But it was strategic to place 
our video and film product under one 
banner." 
Under the new video deal, Colum-

bia will pick up the Henson catalog, 
which includes "Fraggle Rock," "The 
Muppet Show," and "Muppet Babies" 
and the films "The Muppet Movie," 
"The Muppets Take Manhattan," 
"The Dark Crystal," and "Laby-
rinth." 
Two features co-financed by 

Buena Vista—"Muppet Treasure 
Island" and "The Muppet Christmas 
Carol"—will remain at the studio. 

It's been more than a year since a 
new Henson title has come to the mar-
ket, but Rivkin says the company is 
gearing up for its biggest year to date. 
More than 300 hours of program-

ming is available for release on video, 
including the new series "Bear In 
The Big Blue House," which will be 
the first Henson title released under 
the new Columbia deal. The series 
airs on the Disney Channel. Two 
video volumes will be available Sept. 
15, priced at $14.95 each. 
The previously released holiday 

titles "Muppet Family Christmas," 
"Emmet Otter's Jug-Band Christ-
mas," and "The Christmas Toy" will 
follow Sept. 29. Other catalog titles 
will eventually be repackaged and 
rereleased. 
More than 75 hours of program-

ming are in production or in the 
works, including a new feature film, 
"The Muppet Movie In Outer Space." 
Other productions include the TV 
shows "Wubbulous World Of Dr. 
Suess" and "The Brats Of The Lost 
Nebula." 

In addition to gearing up produc-
tion, Rivkin says, Henson will create 

an internal video marketing depart-
ment, to be run by Margaret Loesch, 
who also heads the Jim Henson Tele-
vision Group. 
"We can focus on each of the new 

offerings and bring back the special-
ness of the Henson line in the mar-
ketplace," Feingold says. 

Despite the strong appeal of the 
Henson brand name, Columbia needs 
to learn how to break through the 

clutter of the crowded children's 
market. But Feingold says the prod-
uct's existing media exposure will 
drive sales at retail. 

"At any given moment there's a 
Henson show in syndication, on the 
Disney Channel, or on Nickelodeon," 
Feingold says. "And if you give the 
trade good marketing materials to 
create a bigger impression, you can 
be successful." 

BORDERS ENTERS ONLINE RETAILING 
(Continued from page 8) 

announced it was entering music 
retailing. 
Meanwhile, Columbia House's 

Total E, which already sells albums 
and DVD and VHS products, will be 
offering books, audiobooks, and CD-
ROMs in coming months. 

Total E senior VP of new media 
Bill Ostroff is hesitant to proclaim a 
trend but is optimistic about the 
future of online retail megasites. 
"By doing all these different 

things, we're raising the bar for con-
sumer expectations," he says. "But if 
we can do it and offer a more com-
plete experience in multiple product 
lines, there's a chance that there are 
going to be greater opportunities 
before us." 

Borders.com will offer more than 
200,000 albums in the CD, cassette, 
and MiniDisc formats and more than 
70,000 video titles. 
Vanzura says prieing will be com-

petitive with other online retailers. 
Borders will match the 30% music 
discounts being offered at sites such 
as CDnow, he says. 
"We understand that in this space, 

comparison shopping is just a click of 
the finger away," he says. "We cer-
tainly plan on being competitive. But 
that said, we ultimately have to pro-
vide customers with a more com-
pelling reason to come to us other 
than price. We're competing on price, 
but we're going te focus on an assort-
ment of services, community, and 
content, as well as pricing." 

Borders hopes to bolster its online 
presence and drive traffic to the new 
site through strategic partnerships 
with content providers and search 
engines such as Infoseek, CNET, 
Snap!, Jazirimes, Rough Guides, and 
Salon magazine. 

Vanzura says Borders will employ 
a combination of online and offline 
promotions when the site's grand 
opening takes place this summer. 
Although the site is now fully opera-
tional, it's considered to be in the 
"preview" stage and may evolve as 
consumers offer feedback. 
Vanzura says advertising the site 

in Borders stores is a qualified risk 
that the chain is willing to take. 

"It's hard to tell exactly how much 
cannibalization there is going to be, 
but whatever it is, it's going to be 
there whether we're online or not," 
he says. "It seems to be part of the 
game. A good part of online sales 
appears to be incremental or inter-
national, so we'll see how that evolves 
over time." 

Not all traditional retailers, how-
ever, are so gung-ho about entering 
the online sales arena. 
Jack Eugster, chairman/CEO of 

Minnetonka, Minn.-based Musicland 
Corp., announced at the company's 
annual shareholder meeting May 11 
that it had no plans to begin selling 
online. Eugster cited a lack of prof-
its in online sales as the reason for 
the company's hesitancy. 

buster, at the behest of Viacom, has 
searched for a way out of the music 
specialty business. Last year, the 
company had separate informal dis-
cussions with music specialty chains 
such as Tower Records/Video and 
Wherehouse Entertainment, among 
others, about the possibility of a 
merger, sources say. 

In such a scenario, a new compa-
ny would be formed with the other 
chain running the entire operation. 
Also, during the second half of 1997, 
Texas Pacific, a financial firm, is said 
to have approached Blockbuster 
about the possibility of pooling 
resources, sources say (Billboard, 
Dec. 20, 1997). In that scenario, 
Texas Pacific would have supplied 
funds and its financial clout, while 
Blockbuster would have contributed 
its music stores. They would have 
then tried to buy another chain that 
would run the entire operation. That 
gambit, however, is said to have 
reached only the "talking stage" 
between Blockbuster and Texas 
Pacific and never went further. 

If bids in the current go-round 
don't reach Viacom's expectations, 
the company could choose not to sell 
the chain and return to pursuing one 
of the above possibilities. Or—since 
at the beginning of the year it named 
former Musicland executive Larry 
Gaines as the chain's president—it 
could hold onto the chain and wait for 
the new management team to turn 
around the operation so it would com-
mand a higher price the next time it's 
put up for sale. 
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When you make CDs, 
cassettes, or 12" vinyl 
records with Disc Makers. 

Disc Makers wants to put your 
music on the Internet Underground 
Music Archive (lUMA). 

IUMA is the hottest promotion 
and distribution Web site for indie 
music. Over 20,000 people visit 
IUMA every day. 

Call Disc Makers today 
for a complete brochure: 

1-800-468-9353 
www.discmakers.com/iuma 
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Industry Voting Begins In 
Expanded Radio Awards 
The voting process for the an-

nual Billboard/Airplay Monitor 
Radio Awards has begun. Prelim-
inary ballots ran in the May 15 
edition of the four Airplay Moni-
tors (Top 40, Country, Rock, and 
R&B). Final ballots listing the 
nominees will appear in all sub-
scriber copies of the 
Aug. 1 issue of Bill-
board and the July 24 
issue of the Airplay 
Monitors. Winners will be an-
nounced Sept. 19 at the closing of 
the Billboard/Airplay Monitor 
Radio Seminar, scheduled for 
Sept. 17-19 at the Pointe Hilton 
at Tapatio Cliffs in Phoenix. 

Several changes have been 
made in this year's balloting pro-
cess. Record-label awards return 
for the first time since 1991 with 
the addition of a label promotion 
team of the year award in each of 
five format categories (country, 
R&B, rock, rhythmic top 40/main-

stream top 40, and AC/adult top 
40/modern adult). Also, several 
format categories have been 
expanded. The top 40 category is 
now split into rhythmic top 40 and 
mainstream top 40. There are also 
separate awards for AC and adult 
top 40/modern adult. R&B is now 

split into mainstream 
R&B and adult R&B. 
The rock category 
continues to be bro-

ken out into three format catego-
ries: mainstream, modern, and 
triple-A. Country continues as one 
category. Also, market-size cate-
gories have been changed from 
major, medium, and small, to 
major (markets Nos. 1-25) and 
secondary (markets No. 26-plus). 
The eligibility period for nom-
inees is May 1997 to the present. 
For additional information on 

the Radio Seminar & Awards, 
please call Michele Quigley at 
212-536-5002. 

R_ rici 
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Billboard Plugs Into Web Confab 
Billboard magazine has joined 

with Jupiter Communications and 
the New York Music Festival to 
produce Plug.In '98, the New Mu-
sic Meets New Technology Fo-
rum. The third-annual confer-
ence, which is devoted to 
examining issues relat-
ing to the music busi-
ness and the Internet, 
will be held July 15-16 at the 
Crowne Plaza in New York. 

Highlights will include keynote 
addresses by VH1 president John 
Sykes and Vibe Publishing presi-
dent/CEO Keith Clinkscales. 
Among the panels will be the Bill-
board Roundtable: Labels & the 

Internet, moderated by Ken 
Schlager, editorial director of 
Billboard Online. 
Jupiter Communications is a 

New York-based new media re-
search firm that focuses on con-

sumer interactivity. 
The Plug.In confer-

ence runs in tandem 
with the week-long Intel 

New York Music Festival, which 
hosts performances by 400 artists 
from around the world and cyber-
casts concerts via the Internet. 
For registration and sponsor-

ship information, contact 212-780-
6060 or 800-488-4345. Or visit Ju-
piter's Web site (wwwjup.com). 

f!ItlerMIM  
Rob Accatino has joined the 

Airplay Monitor publications as 
marketing manager. In this 
new position, Accatino will 
be responsible for the posi-
tioning and marketing for 
all four Monitors. He will al-
so plan conferences and 
special events, create media 
kits and house ads, as well as 
play a major role in the creation 
of Airplay Monitor's new website. 

A radio industry veteran, Acca-
tino joins Monitor from top 40 

station Z100 in New York, 
where he was director of 
promotion and client ser-
vices. Prior to his work with 
Z100, he was the marketing 
and creative services man-
ager for CBS Radio Net-

works in New York. Accatino will 
be based in the Billboard Music 
Group's Los Angeles office. 

Billboard's Fifth Annual Dance Music Summit 
Chicago Marriott Downtown, Chicago • July 8-10, 1998 
Billboard/Airplay Monitor Radio Seminar & Awards 

Pointe Hilton at Tapatio Cliffs, Phoenix, Ariz. • Sept. 17-19, 1998 
The 20th Annual Billboard Music Video Conference & Awards 

Sheraton Universal • Universal City, Calif. • Nov. 4-6, 1998 
For more information, contact Michele Jacangelo Quigley at 212-536-5002 

Imam' Grows Bolder From Birmingham 
THE 1998 EUROVISION SONG CONTEST, held in 
Birmingham, England, is history, and the winner has 
been proclaimed (see story, page 10). Now the real test 
comes: Which entries will have global chart success? 
It's too early to tell if the victorious "Diva" by Dana 
International will be a worldwide hit, although it has 
the muscle of Sony Music and CNR behind it. One thing 
is certain: After languishing for 
weeks, the U.K. entry is shaping up 
to be atop 10 smash. 
"Where Are You?' by Imaani 

(EMI) placed second in the compe-
tition, perhaps a surprise to many 
people who liked the song but 
didn't think it was an immediate hit 
that could register with telephone 
voters after one listen. In the wake 
of its runner-up status, the single 
jumps 60-22 on the U.K. Chart-Track list, just missing 
the top 20 portion published in this issue (see Hits of 
the World, page 62). Early sales figures indicate the sin-
gle should be in the top 10 next issue. 
That would fulfill the goal of Jonathan King, who 

has been the BBC's point person to select the British 
entry for Eurovision since 1995. In the four years he 
has helmed the Great British Song Contest, King has 
come up with four hit singles. In 1995, "Love City 
Groove" by the group of the same name placed 10th in 
the contest and peaked at No. 7 in the U.K. In 1996, 
Gina G's "Ooh Aah ... Just A Little Bit" was a disap-
pointing eighth in the contest, but No. 1 at home. Last 
year, Katrina & the Waves' "Love Shine A Light" 
brought the trophy home to the U.K. for the first time 
in 16 years and peaked at No. 2. Now the Nottingham-
born Imaani seems certain to join these three previous 
U.K. entries in the top 10. One of the composers of 

C.H.ART E. 
by Fred Bronscm, 

"Where Are You?" has already had a No. 1 on Bill-
board's Hot 100: Scott English co-wrote Barry 
Manilow's "Mandy." 
'LONELY' AT THE TOP: Janet Jackson's "I Get 
Lonely," the second single from "The Velvet Rope," 
moves to the top of Hot R&B Singles and enters the Hot 

100 at No. 3. That's the highest 
opening ever for Jackson on the 
singles chart and her fourth con-
secutive top 10 debut. In 1995, 
"Scream" (recorded with her 
brother Michael Jackson) de-
buted at No. 5, and "Runaway" 
bowed at No. 6. Last December, 
"Together Again" entered at No. 9. 
Should "I Get Lonely" achieve pole 
position, Jackson will be the first 

artist to have two No. l's in 1998. It is already her 24th 
top 10 hit overall and her 18th in a row. In fact, every 
Jackson title has achieved top 10 status except for "The 
Pleasure Principle," which peaked at No. 14 in 1987. 

git' LL FOR ONE: The single Janet Jackson has to 
beat to be No. 1 is Mariah Carey's "My All," which 
glides 2-1 to become the singer's 13th chart-topper. That 
ties her with Michael Jackson for third place among 
acts with the most No. 1 hits, surpassed only by the 
Beatles (20) and Elvis Presley (17). "My All" is the 
eighth single to move to No. 1 in 1998, just one less than 
the total number of chart-topping titles in 1997. 

Carey began her career with five No. l's in a row, a 
U.S. record. Now she's put together another string of 
five consecutive No. l's, beginning with "Fantasy" in 
1995 and continuing through "One Sweet Day" "Always 
Be My Baby" "Honey," and her current smash. 
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From a movie tilled with hope, cornes a classic soundtrack filled with heart. 
music from the motion picture 

HOPE FLOATS 
garth BROOKS* 
1 he world's most popular periormer sings his most intimate love song ever, "To Make You Feel My Love" 
ships to Country Radio on May 56 AC/AAA Radio on May is. Video to VI-11. CMT ô TNN on May 18. 

bob SEGER ei martina McBRIDE 
"Chances ...re" is the first new Seger song in three years! [lis first-ever duet features Grammy -winnin:?, country 
favorite Martina McBride. Ships to AC/AAA Radio on May 5. Video to VI-11, cm-r ô TNN on May is. 

sheryl CROW 
Multi-platinum, multf.:-Grammy "-winner captures the heart 
of the film with a stunning new song, "In Need." 

the ROLLING STONES 
The most popular hand 111 the ‘vorld recently recorded this 
extraordinary cover of "Ilonest I Do," a classic limmy Reed 
Hues standard. 

deana CARTER 
Country's newest multi-platinum superstar performs 
"What Makes You Stay" a new song written for and 
inspired by I_14e Floats. 

bryan ADAMS 
After w million albums sold and two dozen hit singles. Bryan Adams 
unveils a wonderfully reflective acoustic version of 
"When You Love Someone." 

trisha YEARWOOD 
Following up her filth straight multi-platinum album, American Country 
Music's t998 Top Female Vocalist Of The Year performs her first 
soundtrack recording since the 1997 Grammy -winning "I low Do I Live?" 

Also new songs from: lyle LOVETT, the MAVERICKS, lila McCANN, 
jonell MOSSER, gillian WELCH and WHISKEYTOWN 

(-orning Up: 

• A special Hope Floats Rosie O'Donnell May 20 

• HBO Hope Floats Special with Sandra Bullock begins May 24 

• General Cinema Theaters previewing Garth Brooks 
and Bob Seger ô Martina McBride videos in theaters nationwide 

• V1-11's Hollywood ô Vinyl on the Making of Hope Floats and 
Toplen Countdown hosted by Sandra Bullock and 

Harry Connickjr. both begin airing May 24 

MOTION PICTURE OPENS NATIONWIDE MAY 291!1 

music from the motion picture 

featuring: 

bryan ADAMS 

garth BROOKS 

deana CARTER 

sheryl CROW 

lyle LOVETT 

the MAVERICKS 

lila McCANN 

jonell MOSSER 

the ROLLING STONES 

bob SEGER 6 martina McBRIDE 

gillian WELCH 

WHISKEYTOWN 

trisha YEARWOOD 

* "To Make You Feel My Love" 
the new single from Garth Brooks 
is also available on his box set 
The Limited Series. 

Executive Seundtraek Pr,,ducers: \\'as and Forest \Vbitaker 
Must: Supervised for coth Century Fox by Robert Kral! athi Laura :iffren 
Music Supervised lor Capitol by Oary Gersh and Li: 11.11er 

Ns.‘s Capitol Ruorsls. In, Motion l'imire Artwork. Mew and ,NI ass,.,a Twentieth Centun• Fe‘ Lam Corporation. 
. \II Rights Reserve! l'nauthori:ed Puplization is a Vielasion oi Applicable Laws. 
Visit,Fox theintenict at ww,,toxiaz .,:m 
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