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JAPANESE LABELS TAKING 

STEPS TO REVIVE BUSINESS 
BY STEVE McCLURE 

TOKYO- Industry leaders in the 
world's largest music market, the U.S., 
may want to spare a thought for their 
peers in the next -largest market, 
Japan, and consider the words of the 
man who helms its 
leading record 
company. 

"We simply 
haven't made enough music that 
appeals to large numbers of people," 
says Ryokichi Kunugi, president of 
Sony Music Entertainment (Japan), 
assessing the music industry's respon- 
sibility for the downturn it is currently 
experiencing in this country. "I don't 
think the slump is caused by external 

factors such as other forms of enter- 
tainment." 

That no- nonsense analysis is mir- 
rored by statistics. According to the 
Recording Industry Assn. of Japan, 
shipments to the trade from January 
to August totaled 305.3 million units, 

down 1% from the 
same period of 
1996, for a value of 
366.8 billion yen 

($3 billion), down 3 %. 
Many in the business had expected 

the market to bounce back after a par- 
ticularly bad period at the end of last 
year. The anticipated recovery has yet 
to come. As a result, Japanese labels 
are slashing costs, cutting artist ros- 
ters and the number of new releases, 
and encouraging employees to take 
early retirement. 

"Everybody in the industry is being 
very careful," says Avex chairman Tom 
Yoda, who has more cause for opti- 

(Continued on page 109) 
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Huntington's 
Group To Fete 
Guthrie Family 

BY EILEEN FITZPATRICK 

LOS ANGELES -The foundation 
dedicated to finding 
a cure for the dis- 
ease that killed leg- 
endary folk singer 
Woody Guthrie 30 
years ago is prepar- 
ing to honor him, 
and his family, in a 

gala benefit tribute this month. 
On Oct. 16, the New York -based 

Huntington's Disease Society of Amer - 
(Continued on page 108) 
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Blockbuster To Focus On Vids 
Suppliers Mull Impact On Its Music Biz 

BY ED CHRISTMAN 

NEW YORK -Blockbuster Entertain- 
ment's announcement that the compa- 
ny is being realigned so that it can 
focus on its core video business has left 
music suppliers wondering if the com- 
pany has a vision for its 
record stores. 

The company's music 
operation has been floun- 
dering for almost two 
years, in the view of 
senior executives at 
labels and distribution 
companies. During that time, Block- 
buster Entertainment has gone from 
having separate stand -alone operations 
for its video rental and record stores to 
integrating the operations into one in 
an attempt to fulfill former CEO Bill 
Fields' vision of having complete 
"home entertainment stores." 

During his tenure, the company 
added a substantial music inventory to 
nearly 1,000 video rental stores. It also 

upgraded the video sell -through cate- 
gory and expanded impulse -sale items 
like magazines, candy, soda, etc. 

But after Fields' departure and the 
company's move of its headquarters to 
Dallas, Blockbuster Music has been in 
a tailspin. The move was considered to 

have a disastrous effect 
on Blockbuster opera- 
tions, and only recently 
has the company been 
able to get a semblance 
of control. 

On Sept. 24, in a memo 
to employees, new CEO 

John Antioco, who joined Blockbuster 
in the spring, said that the company 
had recently completed a thorough 
evaluation of its structure and opera- 
tions and as a result will realign the 

(Continued on page 98) 
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550's Seeelle Re- Creates 
Herself With `Toys' Set 

BY LARRY FLICK 

NEW YORK -With "Toys Of Vani- 
ty," Tajo Sevelle is shedding the fac- 
tory- stamped dance - 
ingénue image of her 
late -'80s recordings in 
favor of an eclectic sound 
befitting an artist of 
adventurous vision. As the 
550 Music set's first sin- 
gle, "I &I," demonstrates, 
it's a sound equally flush 
with commercial viability. 

Although the label 
does not begin soliciting top 40 radio 
airplay until Monday (6), early word - 
of -mouth on the track, which com- 
bines hip- hop- flavored beats and 

scratchy, alterna -rock guitars with 
splashes of traditional Middle East- 
ern culture, has been promising. 

"It's such a unique record that it will 
probably take a moment 
for some people to fully 
get it," says Erik 
Bradley, music director 
at WBBM (B-96) Chica- 
go. "But once you do, it's 
awesome. One thing that 
is evident from the first 
few seconds of the record 
is that you're dealing 
with an incredibly gifted, 

groundbreaking artist." 
With the project's retail story ten- 

tatively due to begin unfolding later 
(Continued on page 24) 
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WB Jazz Surges 
On Strength Of 

A &R, Marketing 
BY DOUG REECE 

LOS ANGELES -While Warner 
Bros.' jazz division has historical- 

ly maintained a 
strong presence on 
the Top Contempo- 
rary Jazz Albums 
chart, the label 
recently set a new 
standard for itself 

by dominating half of the top 10 posi- 
tions for the first time in its history. It 
has arrived at this place through a 

(Continued on page 103) 
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EMI Music Publishing 

mourns the passing of 

our dear friend and colleague 

Sharon Ambrose. 

We extend our deepest sympathies 

to her loved ones 

in this time of sorrow. 

A memorial service will be held on Monday October 6th, 
at io:3o a.m., at the New York Society for Ethical Culture, 

2 West 64th Street, New York City. 
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Crucial C'right Bills Advance In House 
Legislation Extends Term, Covers Theft Via Computer 

BY BILL HOLLAND 

WASHINGTON, D.C. -A House panel 
unanimously passed important pending 
copyright legislation Sept. 30. One mea- 
sure would close a loophole in the La 
Cienega court case, which copyright 
owners have claimed could consign all 
pre -1978 copyrighted songs to public - 
domain status. The second is a long - 
blocked bill to extend the copyright term 
to life plus 70 years. 

The House Intellectual Property Sub- 
committee also marked up the No Elec- 
tronic Theft (NET) Act, a recent bill 
that would criminalize theft of intellec- 
tual property by computer, even if those 
accused of the misconduct did not prof- 
it financially by their Internet scams. A 
hearing on that bill was held Sept. 11. 

An amendment was offered and 
approved for the NET bill regarding the 
retail value of infringing material that 
would keep it in line with the Copyright 
Act's existing threshold. The Copyright 
Act calls for felony penalties against 
infringers for distributing material that 
has a retail value of more than $2,500. A 
$5,000 threshold for electronic distribu- 
tion of infringing material was original- 
ly proposed for the bill, but the amend- 
ment draws the line at $2,500. The NET 
amendment also calls for misdemeanor 
punishment for electronic violations 
falling under the $2,500 threshold. 

Nevertheless, the figure, according to 
Rep. Barney Frank, D- Mass., the sub- 
committee's ranking minority member, 
would punish those guilty of "heavy" vio- 
lations, especially in light of plea -bar- 
gain cases, yet avoid prosecuting "a 
teenager downloading software at home 
for his brother." 

The bill does not address any other 
copyright liability issues. Those contro- 
versial issues are being dealt with in a 
bill still pending in the subcommittee. 

All three bills, reflecting the first 
action on copyright legislation in this 
session of Congress, now advance to full 
committee, possibly by month's end, 
where passage is expected, according to 
insiders on both sides of the aisle. 

If corresponding legislation in the 
Senate moves forward, as expected, the 
bills could become law next year. 

The subcommittee legislative markup, 
especially of the two long- stagnant bills, 
is seen as a victory by copyright owners, 
who have waited for two years for leg- 
islative relief for both the copyright -law- 
loophole patch -up and the copyright - 
term extension (Billboard, Nov. 11, 
1995). 

The 1996 La Cienega vs. ZZ Top fed- 
eral court decision affecting the copy- 
right legality of pre -1978 songs was 
based on a literal interpretation of the 
old 1909 Copyright Act that musical 
composition copyright information must 
be "affixed" or placed on phono records. 

However, the practice was discarded 
many decades ago, following the bene- 
diction of both the Copyright Office and 
congressional policy connected to Sec- 
tion 17 of the newer copyright law revi- 
sions of the '70s. 

However, without the intervention of 
lawmakers, the recent court decision 
would hold, since the Supreme Court 
refused to hear the case and tossed it to 
Congress to fix, putting the copyrights 
in peril and jeopardizing more than an 
estimated $1.2 billion in annual song- 
writer and music publisher revenue 
(Billboard, Oct. 4). 

"The court obviously read only the 
statute, not the policy," Frank said. The 
new copyright -term extension legisla- 
tion upgrades the current life plus 50 
years provision in U.S. law to the life 
plus 70 years international standard 
under the new World Intellectual Prop- 
erty Organization treaties now awaiting 
ratification. 

Subcommittee chairman and bill spon- 
sor Rep. Howard Coble, R -N.C., added 
a provision to ensure the continued 
"good -faith bargaining" between film 
companies and the screen guilds on 

dividing future additional revenue that 
will flow from the extended protection 
term. Coble added that it would be 
deleted if the groups negotiate an agree- 
ment. 

There is also a provision to ensure 
that such rights are carried over on pre - 
1960 theatrical film productions when 
one company is sold to another. 

Both bills have been "held hostage," 
as copyright owners termed it, by the 
author and some supporters of an unre- 
lated bill that would grant an exemption 
to restaurateurs and religious broad- 
casters. 

"We've supported passage of this bill 
for a long time," Coble said. 

However, Rep. James Sensenbrenner, 
R -Wis., relinquished his hold on the bills 
after realizing that he didn't have the 
subcommittee votes necessary to get the 
as- yet -unresolved exemptions bill 
passed. 

According to sources, Sensenbrenner 
will wait to push a version of his bill 
through in a future debate on the House 
floor. 

The House action occurs less than two 
weeks after songwriters lobbied on 
Capitol Hill to ask for support on the La 
Cienega case and after religious broad- 
casters, who are also asking for a music - 
fee exemption in the Sensenbrenner bill, 
faced a setback after a rate court ruled 
that ASCAP's contested per -program 
license is reasonable. 

Billy Joel Is Telling Stories. 1994 Billboard Century Award winner Billy Joel is the subject of 
an upcoming episode of VH1's "Storytellers." Pictured backstage at the filming, from left, are 
John Sykes, president of VH1; Joel; and Tom Freston, chairman /CEO of MTV Networks. 

FTC Widens Inquiry Of Music Biz Practices 
BY ED CHRISTMAN 

NEW YORK -The Federal Trade 
Commission (FTC) has stepped up its 
investigation into music industry ad- 
vertising practices, but senior distrib- 
ution executives grouse that the 
agency is merely grandstanding. 

The week of Sept. 22, the agency 
sent subpoenas to the heads of the 
major distribution companies and to a 
number of large chains, asking them 
for documentation of a broad range of 
music industry practices (Billboard 
Bulletin, Sept. 29). That move marked 
a heightening of the "preliminary 
inquiry" into the minimum advertised 
price (MAP) policies of the majors that 
the FTC began in April (Billboard, 
April 2(i). 

But what music industry executives 
find frustrating is that the FTC 
appears to be duplicating an investiga- 
tion that it conducted from July 1993 
through October 1996 in which topics 
covered included MAP policies, coop- 
erative advertising policies, free goods 
policies, and whether the majors were 
communicating with one another on 
price information. 

That investigation ended with a let- 
ter that stated that "no further action 
is warranted." It also stated that the 
closure of the investigation should not 
be construed as a determination that a 
violation may not have occurred (Bill- 
board, Oct. 19, 1996). 

In the latest go- around, according to 
one retailer subpoenaed, the FTC sent 
an 80 -page document asking for all 

types of material relative to pricing 
issues and advertising policies. It also 
raises "collusionary kind of questions," 
that merchant said. 

However, distribution executives 
complain that the agency is asking to 
see the same documents that it already 
has from the previous investigation. 
One executive said that his company 
had already sent tractor -trailor loads 
of documents last time, only to have 
the FTC ask for the same documents 
all over again. 

Jim Caparro, president /CEO of Poly - 
Gram Group Distribution, charges that 
the FTC is going after the music 
industry because of the "public oppor- 
tunity" it provides. 

The FTC did not return phone calls 
seeking comment. 
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Music With Bernie Taupin is now avail- 
able through our back issues department. 
Call 212 -536 -5223 to reserve your copy 
for $8 while supplies last. 

i COMMENTARY, 

Copyright Order Belongs On The Cyber- Frontier 
BY MARILYN BERGMAN 

The Internet and other areas of the 
emerging new "digital world" are on a lot 
of people's minds these days, mine included. 
And, of course, the writers and publishers 
of copyrighted material are most con- 
cerned. 

Just three years ago, ASCAP was a co- 
host of the CISAC World Congress in 
Washington, D.C., where the topic was the 
impact of new technologies on creators and 
rights holders. 

At that time, while everyone agreed on 
the importance of this subject, it was a bit 
of an abstraction for some, who still hadn't 
really been exposed to the new technolo- 
gies. Three years down the information 
superhighway, I'd venture to guess that it 
isn't abstract anymore- neither the bene- 
fits nor the dangers. World Wide Web sites 

are now old news. 
We all E -mail, download, and upload con- 

stantly. We know about real -time audio, Liq- 
uid Audio, Web radio, and new ventures 
that supply downloadable music for a price. 
We've been hearing for years that record 

`Cyberspace is not the 

Wild West, and the rule 

of law can and will 
apply to this arena' 

Marilyn Bergman is presidenithairman of ASCAP 

stores and bookstores, as such, may be 
made obsolete in the foreseeable future. 

Is cyberspace the new wild frontier, 

where anything goes? Do those of us who 
seek to ensure that the rights of writers 
and publishers are protected stand in the 
way of progress, as some would have it? On 
whom can we rely to guard our interests in 
cyberspace? These are tough questions that 
I certainly won't attempt to answer in this 
forum, but they must be dealt with when 
we consider that there are strong forces 
that believe that our intellectual property 
claims are irrelevant in the new digital 
environment. 

What does that mean at a time when the 
number of home personal computers is 
expected to top 154 million in 2000? 

Technology now permits recordings of 
copyrighted music to be easily copied to a 
computer hard drive. And nothing can now 
prevent these copied recordings from being 
uploaded without authorization to an Inter - 

(Continued on page 47) 
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M.S. Distributing Trying 
Direct - Shipment Approach 

BY SETH GOLDSTEIN 

NEW YORK -To get along, M.S. 
Distributing is going along with the 
dominant trend in video sell -through: 
direct shipment to mass merchants. 

M.S., based in Hanover Park, Ill., 
concedes that it can't hang on to stu- 
dio titles- either catalog or new 
releases. Instead, the distributor has 
customized an off -the -shelf invento- 
ry system to handle cassette deliver- 
ies from every vendor except the six 
Hollywood majors. 

Its first client is Shopko, a 150 - 
store chain headquartered in Green 
Bay, Wis. "They were among the 
first people we talked to," says M.S. 
co -owner Tony Dalesandro. Shopko, 
which acknowledges only that a 
change is under way, is switching to 
M.S. from Handleman, once the pre- 
eminent sell- through rackjobber. 

The Troy, Mich. -based Handle- 
man has been down this road before, 

losing the video business of several 
key retailers, including Wal -Mart. 
The shift to direct delivery and a 
shortage of hit sell- through titles 
have devastated Handleman's bot- 
tom line. For the quarter ending 
Aug. 2, video rackjobbing revenue 
plummeted 54% to $19.1 million from 

distrìbutìne co. 

$41.6 million in the same period last 
year. Handleman video buyer 
Howard Kowalsky wasn't available 
for comment about Shopko. 

M.S. sees more such business corn- 
ing its way. Dalesandro and fellow 
co -owner John Salstone reason that 

(Continued on page 100) 

Jive Set To Benefit CHF 
Label Enlists R &B Acts To Help Children 

BY SHAWNEE SMITH that serve children whose only source 
of health care is the emergency room. 

NEW YORK -In an effort to help "We offer immunizations and treat 
ensure that homeless and underprivi- chronic illnesses like asthma and 
leged children receive adequate health recurring ear infections," says Dr. 
care, Jive Records is issuing "Jive's Redlener. "We offer prevention care 
Unreleased Masters For The Chil- generally 24 hours a day." 
dren's Health Fund (Vol. 1)" Nov. 25. CHF also offers an 800 number for 

A 10 -track compilation CD, the set parents to call when a problem arises, 
features unreleased songs and remix- and the organization provides or helps 
es from such Jive R &B and rap artists coordinate whatever medical assis- 
as R. Kelly, KRS -One, A Tribe Called tance the children need. 
Quest, E -40, and Joe. One hundred "Barry Weiss [president of Jive 
percent of the album's profits will ben- Records] and I went on a tour of the 
efit the Children's Health Fund (CHF) CHF facilities and met some of the 
organization, a program that provides children receiving treatment at no 
primary health care to homeless and cost, and we were floored," says Jazzy 
indigent children. Jordan, Jive Records VP of black 

Formed by Paul Simon and Dr. music marketing. "Out of all the things 
Irwin Redlener in 1987, the CHF we do in our professional endeavors to 
maintains mobile clinics in 10 cities (Continued on page 100) 

Sony, Philips Showcase 
Super Audio CD Format 

BY PAUL VERNA 

NEW YORK -Days after the Warner 
Music Group's announcement of a pro- 
posed technology for DVD audio cen- 
tered on a higher -resolution version of 
the current CD, Sony Corp. and Philips 
Electronics unveiled details of their 
plan to introduce a digital audio carri- 
er based on their Direct Stream Digital 
(DSD) encoding process. 

Sony and Philips touted their pro- 
posal in a series of demonstrations at 
Sony Music's New York headquarters 
timed to coincide with the Audio Engi- 
neering Society Convention, held Sept. 
26-29 at the nearby Javits Center. They 
claim the technology-which they call 
Super Audio Compact Disc -is the 
answer to the industry's needs for a 
digital audio carrier that offers vast 
improvements over the CD but is com- 
patible with the 16- year -old format. 

Sony and Philips elaborated on their 
earlier announcement of a two -layer 
disc system by noting that the pro- 
posed format's high -density layer 

would contain text, graphics, and video 
information in the outer band; a sur- 
round -sound music mix in the middle; 
and a high -resolution two -stereo mix in 
the inner band. The other layer would 
contain conventional Red Book (i.e., 

(Continued on page 98) 

Borders Branches Out In Asia, U.K. 
Retailer Plans Singapore Store, Buys 22- Outlet Chain 

BY DON JEFFREY 

NEW YORK- Borders Group, archi- 
tect of the books -and -music superstore 
concept in the U.S., is taking it over- 
seas for the first time with a planned 
opening in Asia and an acquisition in 
the U.K. 

On Nov. 1, the Ann Arbor, Mich. - 
based retailer expects to open its first 
location outside the U.S., a superstore 
in Singapore that will feature more 
than 200,000 book and music titles. 

The company also announced that it 
is acquiring a 22- store, London -based 

book chain called Books, etc. for an 
undisclosed price (Billboard Bulletin, 
Sept. 30). 

At present, Books, etc. stocks most- 
ly books and magazines, but Borders 
Group VP of planning and finance Rick 
Vanzura says, "We plan on opening 
superstores ultimately similar to the 
U.S. format." 

The typical Borders Books & Music 
in the U.S. is a 27,000 -square -foot 
superstore, with 8,500 square feet 
devoted to music and about 400 square 
feet given over to video, according to 
the company's financial statements. 

Jazz Wall Of Fame. ASCAP recently inaugurated its Jazz Wall of Fame in its 
New York office. The 11 inductees are Louis Armstrong, Count Basie, Benny 
Carter, Roy Eldridge, Duke Ellington, Benny Goodman, Coleman Hawkins, Bil- 
lie Holiday, Charlie Parker, Buddy Rich, and Art Tatum. Pictured at the recep- 
tion, in the back row from left, are Amina Claudine Myers, jazz composer/ 
pianist; Hale Smith, jazz composer; Oliver Lake, jazz musician /composer; and 
Andy Bey, jazz vocalist /pianist. Shown in front are Carter and Jay Hoggard, 
jazz musician /composer. 

Disney Sets 2 U.S. Dates 
For `Lion King' Cast Album 

BY IRV LICHTMAN 

NEW YORK -In order to capitalize 
quickly on the Broadway opening of the 
stage version of a Disney animated hit, 
Walt Disney Records is taking the 
unusual step of releasing the Broadway 
cast recording of "The Lion King" on 
separate dates in the U.S. 

The album, which was recorded late 
last month at Sony's New York studios, 
will be available Nov. 13 at retailers in 
the New York metro tri -state area and 
at the Disney- renovated New Amster- 
dam Theatre in New York, where the 
musical opens that day. A national 
release will follow Nov. 25. 

The cast recording will feature 15 
songs -including five from the original 

Elton John and Tim Rice score -plus 
three new songs from the pair. 
Demand for the cast album is expect- 
ed to begin perking up Oct. 15, when 
the production starts its pre- official run 
in rehearsals. 

The non -John and Rice songs 
include music from the label's plat- 
inum- selling "Rhythm Of The Pride 
Lands" album, itself a spinoff of "The 
Lion King" film, which features 
songs by Hans Zimmer; African -born 
singer /arranger Lebo M.; Mark 
Mancina, who is producing all music 
for the stage version; and Jay Rifkin. 
In addition, the same foursome wrote 
music for the Broadway production, 
with three additional songs. 

(Continued on page 96) 

E -Prop, VI Link For Game, Music Promo 
BY DOUG REECE 

LOS ANGELES -As yet another 
plank in EMI's 100th anniversary 
promotional campaign, EMI -Capitol 
Entertainment Properties (E -Prop) 
has teamed with computer and video 
game maker Virgin Interactive (VI) 
and its subsidiary company West- 
wood Studios for a value -added pro- 
motion called Sale of the Century. 

The promotion, which began Oct. 
1 and continues through January 

1998, features two prongs that tie 
together software and music from 
the companies. 

Consumers purchasing any two VI 
or Westwood Studios PC CD -ROM 
games released from Oct. 1 through 
Dec. 31- including titles from VI's 
budget -priced White Label brand - 
will be able to fill out an in -box vouch- 
er for a free CD. 

VI will offer the promotion with its 
"NHL Powerplay'98,» "Sabre Ace: 
Conflict Over Korea," "Dune II," and 

"Lands Of Lore: Guardians Of Des- 
tiny" titles, among others. 

Meanwhile, consumers will be able 
to select from 49 albums represented 
in the promotion, including releases 
from the Beach Boys, Pink Floyd, the 
Beastie Boys, Frank Sinatra, and 
Bonnie Raitt. 

Other acts, such as the Beatles, are 
being excluded from the promotion 
due to royalties issues and )ther con- 
cerns. 

(Continued on page 99) 

Each superstore carries on average 
50,000 SKUs of music and about 9,300 
of video. Average annual sales per 
store are $7.2 million. 

The retailer operates 184 super- 
stores in the U.S., of which 168 sell 
music as well as books. The company 
also owns three Planet Music super- 
stores, but Borders has said that the 
music retailer, whose store count is 
down from nine, is no longer a growth 
vehicle. Borders also owns about 1,100 
Waldenbooks stores in U.S. malls. 

In its financial statements, Borders 
(Continued on page 96) 

Bond-Based 
Loans Devised 
By Azoff, Bank 
NEW YORK -Musical artists are lin- 
ing up for multimillion dollar loans col- 
lateralized by the income from their 
future royalties in a new financing 
strategy put together by a large inter- 
national bank and music business 
entrepreneur Irving Azoff. 

This latest wrinkle in entertainment 
financing is presented by Nomura Cap- 
ital Entertainment Finance, which ex- 
pects to lend more than $1 billion in a 
year to singers, bands, movie and TV 
actors, and producers. Sources say that 
the group has commitments for more 
than $100 million in loans. 

One name mentioned in a published 
report was Rod Stewart, but that could 
not be confirmed. 

Irene Romero, a banker and consul- 
tant who is part of the Nomura team, 
says, 'We're taking the position that 
we're going to treat our clients with 
confidentiality." 

This venture is a variation on a deal 
earlier this year in which investors 
bought $55 million worth of bonds 
guaranteed by the royalties on David 
Bowie's catalog. That financing was 
developed by Fahnestock & Co. and 

(Continued on page 22) 

Canadian Gov't 
Giving Hearing To 

Record Club Spat 
BY LARRY LeBLANC 

TORONTO- Citing a desire to main- 
tain and further competition in Cana- 
da's annual $200 million record club 
business, the federal government's 
Competition Bureau made an applica- 
tion to the Canadian Competition Tri- 
bunal in Ottawa Sept. 30 to force 
Warner Music Canada to license its 
catalog to BMG Direct in Canada. 

No date has yet been set for the tri- 
bunal to rule on the matter, but the 
companies involved have 30 days to re- 
spond to the bureau's action. 

BMG Direct, based in Mississauga, 
Ontario, is a wholly owned subsidiary 
of BMG Direct Marketing, itself a 
wholly owned subsidiary of BMG En- 
tertainment, both New York -based. 
BMG Direct opened in Canada in 
December 1994. 

Warner Music Canada, based in 
Scarborough, Ontario, is a wholly 

(Continued on page 96) 
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the new recording from the only group in history to win 7 consecutive grammy® awards. 
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Trio Setting Suits Summers 
Guitarist Back To Old Approach On RCA Victor 

BY PAUL VERNA 
and CARRIE BELL 

NEW YORK -After a series of multi - 
layered, genre -defying solo albums, 
guitarist Andy Summers has returned 
to the stripped -down trio approach that 
he flourished in as a 
member of the 
Police in the late 
'70s and early '80s. 

Summers' Oct. 
14 release, "The 
Last Dance Of Mr. 
X," will be his first 
under a long -term 
contract with RCA 
Victor after an 
album for the now -defunct German 
indie CMP and a string of titles for Pri- 
vate Music. 

"The last record I did, `Synaesthe- 
sia,' was pretty differeht from this," 
says Summers. "There were a lot more 
instruments, and it was more cinemat- 

ic, more cut -and -paste. This one comes 
out of playing in clubs and improvising 
in space." 

FeaturingSummers on guitar, Tony 
Levin on bass, and Greg Bissonette on 
drums, "The Last Dance Of Mr. X" is a 
contemporary jazz record colored by 

Summers' singular 
playing, which 
relies as much on 
melodic lyricism as 
it does on innova- 
tive soundscapes 
made possible by 

guitar synthesizers and other process- 
ing tools. 

In keeping with the jazz approach, 
"The Last Dance" is made up of a mix- 
ture of original compositions and inter- 
pretations of such standards as Wayne 
Shorter's "The Three Marias" and 
"Footprints," Horace Silver's "Lonely 
Woman," Charles Mingus' "Goodbye 
Porkpie Hat," and Mongo Santa - 

(Continued on page 108) 
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Reprise, Mercury Hit Market With 
Letterman, Conan Compilations 

BY CRAIG ROSEN 

LOS ANGELES -The late -night TV 
wars are heading to a record store near 
you with the release of "Live From 6A: 
Great Musical Per- 
formances From 
`Late Night With 
Conan O'Brien,' " 

out Tuesday (7) on 
Mercury, and "Live 
On Letterman: 
Music From The 
`Late Show,' " due 
Nov. 18 from Re- 
prise Records. 

The release of the two albums has 
also heated up talk about the possibili- 
ty of an album of performances from 
"Saturday Night Live." According to a 
source, the "SNL" camp will be keep- 
ing a close watch on the O'Brien and 

REED 

311 

Letterman albums to see if it is feasi- 
ble to release its own collection. 

If an "SNL" album does come to 
fruition, it will likely go to Mercury, 
since the label already has a relation- 
ship with Broadway Video and Lorne 
Michaels. Broadway produces the 
O'Brien show and "SNL," and Michaels 

(Continued on page 98) 

Sept. RIAA 

Certs Led By 

Pink Floyd, Joel 
BY CHRIS MORRIS 

LOS ANGELES - Two-CD sets by 
Pink Floyd and Billy Joel topped 
September album certifications 
from the Recording Industry Assn. 
of America (RIAA). 

However, the major news of the 
month was the 
previously 
announced, 
instantaneous 
multi -platinum 
certification of 
Elton John's 
tribute single 
for Princess 
Diana, "Candle 
In The Wind 

1997," which reached the 8 million 
mark upon its release Sept. 23 
(Billboard, Oct. 4). 

Pink Floyd's 
"The Wall" 
(Columbia, 
1979) and Joel's 
"Greatest Hits 
Volume I & II" 
(Columbia, 
1985) reached 

new certified peaks of 22 million 
and 18 million, respectively these 
totals represent sales levels of 11 
million and 9 million, respectively, 
since RIAA certifications are cal- 
culated in multiples of CDs in a set. 

The fresh certifications for the 
Floyd and Joel titles place the 
albums at third and fourth on the 
list of all-time best sellers, trailing 
Michael Jackson's `Thriller" (Epic, 
1982, 25 million) and the Eagles' 
"Their Greatest Hits 1971 -1975 
(Elektra, 1976, 24 million). 

With the certification of Barbra 
Streisand's 1994 two -CD set "The 
Concert" at 10 million, Streisand 
takes the lead as the female vocal - 

(Continued on page 96) 
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Red Ant's Salt 'N Pepa 
Gets 3 -Label Campaign 

BY SHAWNEE SMITH 

NEW YORK -In an unprecedented 
arrangement, Salt 'N Pepa's fifth al- 
bum, "Brand New," is being worked 
and released Oct. 21 through three 
labels: Red Ant Entertainment, Lon- 
don Records, and Island Black Music. 
"We went looking for one label, and the 
Lord blessed us with three," says Salt 
'N Pepa's manager, Darryll Brooks, of 
the group's search for a label to buy out 
its MCA contract. 

Officially signed to Red Ant Sept. 17, 
the trio suggested that the label 
approach London for a distribution 
agreement. Recently acquired by 
investment bank Wasserstein Perella 
& Co. (Billboard, Aug. 30), Red Ant has 
no established distribution contracts. 

The group's original label, indepen- 
dent Next Plateau Records, gave Lon- 

don the Salt 'N Pepa catalog- 1987's 
"Hot Cool & Vicious," 1988's "A Salt 
With A Deadly Pepa," and 1990's 
"Blacks' Magic " -in 1992 through a 
licensing agreement. The act's fourth 

set, "Very Neces- 
sary," was released 
directly through 
London in 1993. 

The group signed 
with MCA in 1995, 
but the contract 
never resulted in a 
project. 

SALT 'N PEPA The MCA con- 
tract did serve to 

establish Salt 'N Pepa's label, Jireh 
Records, and called for the act to sign 
four acts each year for four years. The 
act's deal with Red Ant also includes a 
similar deal for Jireh. 

(Continued on page 100) 

Canada's Cole Showcases 
Pop Side On Metro Blue Set 

BY LARRY LeBLANC 

TORONTO -While far from an out- 
right pop album, "Dark Dear Heart," 
due Oct. 21 in the U.S. on Metro 
Blue /Capitol Records, is Canadian 
singer Holly Cole's 
most pop -based 
recording to date. 

"[With previous 
releases] I have 
slowly been inching 
my way toward 
pop," says the 33- 
year -old Cole, best 
know to date for her 
jazz- skewed sound. 
"This [album] is a slightly bigger step." 

Produced by Larry Klein (Shawn 
Colvin, Joni Mitchell), the multihued 
album is released Tuesday (7) in Cana- 
da by Alert Music, distributed by the 
PolyGram Group Canada affiliate 
A &M/Island/Motown. The album was 

COLE 

released Sept. 25 in Japan and is due 
Oct. 21 in Germany and Nov. 3 in the 
U.K. 

Highlighted by its leadoff single, an 
arresting cover of John Lennon and 
Paul McCartney's "I've Just Seen A 

Face," "Dark Dear 
Heart" is anchored 
by bassist David 
Piltch and key - 
boardist Aaron 
Davis, as well as 

percussionist Jim Kelso and guitarist 
Kevin Breit. Additionally, there are 
contributions by Dean Parks (guitar), 
Jon Hassell (trumpet), Greg Leisz 
(steel guitar), and Steve Tavaglione 
(soprano sax). 

With its 16 Tom Waits compositions, 
Cole's previous album, 1995's darkly 
colored "Temptation," marked a piv- 
otal transition for Cole, introducing to 
her work for the first time a main - 

(Continued on page 99) 
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Metheny Group Expands Scope With `Day' 
Warner Expects Tour To Drive Sales For Label Debut 

BY BRADLEY BAMBARGER 

NEW YORK -One of the great attrib- 
utes of the ever -intrepid Pat Metheny 
Group has always been its high "trip 
quotient," as Metheny likes to say. And 
with "Imaginary Day" -its 12th album 
and first for Warner Bros. -the Group 
has broadened its horizons consider- 
ably. 

"Our past albums have always had a 
couple nine- or 10- minute.songs that 
really try to take you somewhere," 
Metheny explains, "but with the new 
record, we wanted to explore that ter- 
ritory from beginning to end. When I 
first took what became the title track 
to the band, I described it as a Chinese 
opera/blues with a Miles [Davis] 'Fines 
De Kilimanjaro' interlude. Maybe 
that's indicative of where we're at." 

Out Tuesday (7), "Imaginary Day" 
definitely features some of the most 
complex, indefinable Metheny Group 
music yet, as well as some of the most 
beguiling. The exotic 10- minute title 
epic is matched by a host of tracks 
boasting bold, cinematic textures and 
nearly double -digit lengths, while the 
songful charms of the radiant "Follow 
Me" and the yearning "Across The 
Sky" are more pointed yet no less 
abiding. 

Throughout the album, intricate 
composition is wedded to spirited im- 
provisation, yielding a far -reaching 
stylistic hybrid. It's music rooted in 
jazz but not limited to any preconcep- 
tions of how a jazz band should 
sound -in league with the legacy of 
fusion pioneers Weather Report but 
more evolved and even more electric. 

Beyond the core Group of guitarist 
Metheny, co- composer/keyboardist 
Lyle Mays, bassist Steve Rodby, and 
drummer Paul Wertico, "Imaginary 
Day" features the vocalise and multi - 
instrumental skills of David Blamires 
and Mark Ledford as well as a battery 
of percussionists. Plus, Metheny wields 
an array of futuristic stringed instru- 
ments to broaden the palette further. 

The Metheny Group has always 
been at the forefront of technology, and 
the outfit's volume level rivals most 

rock bands. But one especially charged 
new track, "The Roots Of Coinci- 
dence," even finds common ground 
with the likes of Nine Inch Nails. "We 
question ourselves less and less about 
idiom as we go on," Metheny says. 

"We're just following the material 
where. it takes us-and on this album, 

that meant follow- 
ing it as far as it 
would go. `Roots 
Of Coincidence' is 
my favorite track 
because that seems 
like truly modern 
music to me, in that 
so many elements 
of that song could 
only exist today. 

And it shows off a facet of the Group's 
sound that we've never exploited fully. 
It really rocks." 

The Metheny Group's debut on 
Warner Bros. comes after long associ- 
ations with first ECM and then Geffen 
that produced a series of chart -topping, 
Grammy - winning albums by the Group 
as well as Metheny in various solo set- 
tings. Last year, the Group's stripped- 

METHENY 

down "Quartet" crowned Top Jazz 
Albums during a 32 -week chart run 
(Billboard, Nov. 23, 1996). The groove - 
oriented' We Live Here" peaked at No. 
2 on Top Contemporary Jazz Albums 
in '95; moreover, it hit No. 83 on The 
Billboard 200, a rare feat for a jazz 
record (Billboard, Dec. 10, 1994). 

A star collaborator outside the 
Group, Metheny has both pushed the 
envelope of late and pursued more pop- 
ulist projects. Last year, he played live 
and in the studio with an exploratory 
quartet featuring British free jazz gui- 
tarist Derek Bailey, percussionist 
Gregg Bendian, and Wertico; this past 
spring, the band issued "The Sign Of 
4," a three -CD document of those 
seething performances on Knitting 
Factory Works (Billboard, Feb. 1). 

With bass legend and longtime 
friend Charlie Haden, Metheny pro- 
duced one of this year's true jazz 
events, the sublime acoustic duet al- 
bum `Beyond The Missouri Sky (Short 
Stories)." The Verve set hit No. 1 on 
Top Jazz Albums and is still at No. 7 
after 30 weeks. Next year, Metheny 

(Continued on page 100) 

Telarc Ties In With Book Co. 

For `Nature Of America' Set 
BY DYLAN SIEGLER 

Performances by the Cincinnati 
Pops Orchestra and themes from 
popular nature -themed films will be 
featured in an unusual CD/book tie -in 
that seeks to capture `The Nature Of 
America." Telarc International is set 
to release the compilation "The 
Nature Of America: A Musical 
Impression" as a companion to a dis- 
tinctive hardbound collection of 
nature photographs by book publish- 
er Watson Guptill/Amphoto Art. 

The music on the CD compilation 
was selected by Telarc president/ 
COO Bob Woods and editing manag- 
er Erica Brenner and was chosen "to 
capture the spirit of the American 
landscape in musio," says Rob Saslow, 
special markets manager at Telarc. 

"We tried to make [the CD] as 
accessible as possible," says Saslow. 
"We didn't want to make it heavy - 
handed, and it isn't. A lot of the selec- 
tions are themes from popular films, 
like `Dances With Wolves' and `The 

White Dawn.' ' " 
The CD also includes such pieces 

as an excerpt from Copland's "Ap- 
palachian Spring" and the main 
theme from "On Golden Pond," per- 
formed by well-known orchestras. 

"The music itself is very descrip- 
tive," adds Jack Renner, chairman of 
Telarc. "It's programmatic, eliciting 
a response which recalls certain 
places and moods, like looking at a 

(Continued on page 74) 

Two Albums Stoke Growing Fire For Jamaica's Sizzla 
BY ELENA OUMANO 

KINGSTON, Jamaica -Late one June 
night in Jamaica, IRIE -FM -the 
island's 24/7, all- reggae radio station - 
made a straight run through several 
current Sizzla hits: "Black Woman And 
Child," "Homeless," "Hard Ground," 
"Make It Secure," "One Away," "Give 
Them A Ride," "Inna Dem Face," and 
"Praise Ye Jah." With two recent Ja- 
maican albums, "Praise Ye Jah" on 
Xterminator and "Black Woman And 
Child" on Brickwall, and hit singles 
from both peppering the réggae mar- 
ketplace, Sizzla fever is raging in Ja- 
maica and in the island's U.S. and U.K. 
ethnic outposts. 

"Praise Ye Jah," produced by Xter- 
minator executive producer /manager 
Philip "Fattis" Burrell and distributed 

RECORD COMPANIES. Steve Barnett 
is promoted to senior VP of world- 
wide marketing at Epic Records in 
New York. He was senior VP of 
international. 

Warner Music Group in New York 
promotes Jordan Rost to senior VP 
of new technology and appoints 
Robert Emmer senior VP of busi- 
ness affairs. They were, respective- 
ly, VP of marketing and executive 
VP of business affairs at Rhino 
Entertainment Co. 

Dave Lory is named VP of inter- 
national marketing at Mercury 
Records in New York. He was chair - 
man/CEO at DE -EL Entertainment. 

Arista Records in New York 
names Donna Torrence associate 
director of publicity and promotes 
Devin Lasker to director of nation- 
al single sales. They were, respec- 
tively, owner of Torrence and Asso- 
ciates and manager of national 
single sales. 

by V.P. Records in the U.S., drops 
stateside Tuesday (7), two days before 
Sizzla -along with Xterminator label - 
mates singers Luciano and Mikey Gen- 

eral -play an ea- 
gerly anticipated 
Thursday (9) con- 
cert at New York's 
Beacon Theatre. In 
Jamaica, the two 
albums were re- 
leased almost 
simultaneously in 
August. "Black 

Woman," produced by label owner 
Bobby "Digital" Dixon, was released 
Aug. 19 in the U.S. It is distributed by 
the label's Brickwall distribution arm, 
which has representation in Jamaica, 
Miami, and New York. 

At first listen, the staunchly Rasta- 

SIZZLA 

farian Sizzla may seem an unlikely can- 
didate to fulfill the reggae industry's 
longstanding R &B /pop crossover aspi- 
rations. And few in that arena are nom- 
inating him. But no one works the bor- 
der turf between MC and singer like 
this 21 -year -old reggae chanter: a true 
wailing wailer who is realizing Marley's 
vision of the Rastaman as bearer of the 
message. Sizzla's elastic vocal scope, 
musical imagination, and lyrical force 
are reinventing reggae singjay style - 
bringing together the rhythmic acuity 
of the DJ (rapper) with the emotional 
power of the singer -and setting the 
standard for today's reggae artist. 
Even on his Jah -focused terms, R &B 
and hip -hop heads can relate to Sizzla's 
Afro -centric themes and toasting skills. 
And anyone who takes up a mike - 
vocalist or rapper -would do well to 

E X E C U T I V E T U R N T A B L E 

take a.page from Sizzla's compelling, 
genre -transcending flow. 

"Not since [reggae DJ /singer] Buju 
[Banton] came out with one hit after 
another in early '92 have we seen some- 
thing like this," says Sharon Gordon, 
host of "Food For Thought" on 
WNWK New York. "You couldn't go to 
a dance then, [without] there [being] at 
least one solid hour of Buju. Five years 
later, Sizzla is creating that same phe- 
nomenon. People can't get enough of 
Sizzla. Everybody's singing his songs; 
every man is calling his woman 
`empress' and `princess,' because of 
`Black Woman And Child." 

Though "Black Woman" has pro- 
duced more hit singles, both albums 
weigh in equally as exemplars of the 
Sizzla sound: his rhythmically intricate, 

(Continued on page 99) 

BARNETT ROST 

Susan Eaddy is promoted to asso- 
ciate director of creative services at 
the RCA Label Group in Nashville. 
She was manager of creative services. 

Verity Records in New York pro- 
motes Joseph Burney to A &R man- 
ager and names Carla Williams 
director of marketing and B. Jeffrey 
Grant -Clark national director of 
radio promotion. They were, respec- 
tively, office coordinator, director of 
marketing at Benson Records, and 
Northeast promotion director at 
Warner Bros. Records. 

Verity Records in Nashville names 

LORY TORRENCE 

Paul Wright director of A &R, Ben 
Tankard director of A &R, and 
Clyde Duffle national manager of 
radio promotion. They were, respec- 
tively, director of A &R at Benson 
Records, VP at Tribute Records, and 
radio promotion coordinator at Trib- 
ute Records. 

The Ryko Corp. in Salem, Mass., 
appoints Mary Barnhill director of 
corporate operations and promotes 
Kevin Hopper to operations coordi- 
nator. They were, respectively, VP 
of operations at REP Co. and ship- 
ping manager. 

ALEXANDER KNIGHT 

Damascus Records in Nashville 
names Missy Baker director of 
media relations. She was manager of 
publicity at ForeFront Records. 

PUBLISHING. ASCAP names John 
Alexander VP of membership in 
New York and Los Angeles. He was 
executive VP of creative services, 
North America, at MCA Publishing. 

Music Sales Corp. in Los Angeles 
appoints Bob Knight VP of film, TV, 
and advertising. He was senior cre- 
ative director at Famous Music. 

Toni -Ann Marinaccio is promot- 

MARINACCIO HORTON 

ed to director of international acqui- 
sitions at BMG Publishing in New 
York. She was manager of interna- 
tional acquisitions. 

ORGANIZATIONS. Julie Horton is 
named senior project manager at 
MusiCares in Santa Monica, Calif. 
She was senior Western regional 
creative director at ASCAP. 

Mark Levine is appointed assis- 
tant general counsel for SESAC in 
New York. He was senior attorney 
of national advertising at the Coun- 
cil of Better Business Bureaus. 
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