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Anthony Adds Epic Stripes

New Prez Is Part Of Exec Shifting

Motown Under
Umbrella Of New
Mercury Group

B BY MELINDA NEWMAN

NEW YORK—Danny Goldberg, who
was named chairman of the newly
formed Mercury Group on Sept. 15,
says the uniting of Motown Records,
Mercury Records, and PolyGram
Classies & Jazz (PC&J) under one
umbrella should lead to “a type of
access to marketing and creative
opportunities that will strengthen the
company. The idea of a label group is
clearly one of the things that labels are
doing now as a way of organizing com-
panies.”

(Continued on puge 107)

Sony Classical
Expands Reach
With 0°CGonnor

H BY TERRI HORAK

NEW YORK—Following up on the
highly successful
Americana-themed
“Appalachia Waltz”
album—which this
issue is No. 16 on
the Top Classical
Albums chart a
year after its
release—violinist/
composer Mark
O’Connor makes his official debut as a
Sony Classical artist with the Oct. 28
release of “Liberty! The American

(Continued on page 118)
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B BY ED CHRISTMAN

NEW YORK—Although Polly
Anthony, president of 550 Music, has
now also added the presidency of
Epic Records to her title as part of a
management
realignment
within the Epic
Records Group,
senior company
executives say
the shifts do not
mean that a label
consolidation is
coming.

Tommy Motto-
la, president/COO of Sony Music
Entertainment, and David Glew,
chairman of Epic Records Group,
say that the two labels will remain
autonomous, with rosters intact, and
keep their separate staffs.

But the ascension of Anthony, who
replaces Richard Griffiths, did pre-

ANTHONY

cipitate a series of personnel moves
at both labels. David Massey, for-
merly senior VP at Epic, is now ele-
vated to executive VP/GM at the
label, while John Doelp adds the title
of GM to his current responsibilities
as executive VP

at 550 Musie.
| According to
Mottola, Griffiths
| will be reassigned
. | to a still-unspeci-
epic fied role within
the Sony Music
Group. Sources
say that Griffiths
has three years remaining on his
contract, although industry specula-
tion has connected his name with

other possible label homes.

In other moves within the label
group, Ron Sweeney, executive VP
of black music at Epic Records, has
been upped to president of black

(Continued on page 103)

Virgin’s Restructuring To
Herald New Retail Concept

B BY JEFF CLARK-MEADS

LONDON—The Virgin Group is aim-
ing to bring a new concept to music re-
tailing through the combination of its
record stores and cinemas under one
roof. The strategy comes in
tandem with a corporate
restructuring that consoli-
dates ownership of the com-
pany into fewer hands under
the new umbrella of the Vir-
gin Entertainment Group.

A 150 million pound ($240
million) investment program
is being put into place to create what
Simon Burke, chief executive of the
new Virgin Entertainment Group,
describes as something “that has not
been seen before.” He says the group

(>

MEGASTORE

is adopting a strategy of putting a cin-
ema and record store in the same build-
ing and using cross-promotion “to
make two plus two equal five.”

The shareholders in the Virgin En-
tertainment Group are Richard Bran-
son’s Virgin Group, with T0%;
U.S. investment organiza-
tions the Texas Pacific Group
and Colony Capital Inc., with
14.3% and 10%, respectively;
and Singapore-based Hotel
Properties Ltd., with 5.7%.

Singapore entrepreneur
Ong Beng Seng’s Hotel Prop-
erties Ltd. was a silent partner in Vir-
gin’s first U.S. Megastore, opened in
1992 in Los Angeles. Hotel Properties,
which holds various Pacific Rim fran-

(Continned on page 111)

McCartney’s ‘Standing}
Stone’ On EMI Classics

PAGE S

Polymer Suppliers
Are Called On To
Help Curb Piracy

B BY JEFF CLARK-MEADS

LONDON—The international record
industry is aiming to establish a new
partnership with polymer Guppll&ls to
tackle the rising global CD piracy
problem.

Figures released Sept. 18 show glob-
al pirate sales were worth $5 billion in
1996, more than the legitimate retail
value of the world’s third-largest
record market, Germany. Within that
total, unlicensed CDs rose by 25% in
volunie terms, according to the Inter-
national Federation of the Phono-
graphic Industry (IFPI).

(Continied on page 119)
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PAUL: ‘STANDING’ IN THE SHADOW OF LOVE

Many a worried father has wanted his children to find a timely route
around life’s mournful obstacles and mortal limitations, particularly
if such a dad once longed to solve that dilemma for himself. .Jim
MecCartney was no exception, the former jazz-band leader raising two
young boys alone in Liverpool, England, after the untimely 1956 death
from breast cancer of his 47-year-old wife, Mary.

“My musical tastes go back to George Gershwin and Paul Whiteman
because of my dad,” says Sir James Paul McCartney, recalling the
diverse formative influences that found unique expression in his mov-
ing new symphonic poem, “Standing Stone” (EMI Classics, due Thurs-
day [25] in the U.S., Sept. 29 internationally). “My dad [who died in
1976] was a sweetheart, and due to him my own musical tastes are
very wide, and I can relate to people like Monteverdi and Mozart as
if they were living. He used to play [Gershwin’s| ‘I'll Build A Stair-
way To Paradise’ on piano, the old Paul Whiteman [scoring]. I was
talking to George Harrison the other day, and we were having a laugh,
him saying, ‘Ah, I remember your dad used to play us that ‘Stairway
To Paradise.’ He tried to get the Beatles to record it! I said, ‘Dad, come
off it! It’s a bit old-fashioned, and we’re writing our own stuff these
days.””

MecCartney’s “own stuff” for the Beatles at that
point was pop of a distinctively eclectic bent. But more
recently, much of the former Beatle’s composing has
taken a classical form. Intriguingly, Whiteman, a
favorite in Paul’s father’s day who recorded for EMI,
was the bandleader/arranger/composer who commis-
sioned George Gershwin’s “Rhapsody In Blue” and
also a pioneer of symphonic jazz, bringing his orches-
trated sound to London’s Royal Albert Hall in 1926,
when Jim McCartney was just 24 years old.

Meanwhile, the multifarious musical “path” Paul
McCartney’s parent inspired him to pursue will come
full circle Oct. 14 at the Royal Albert Hall, when Paul
and the London Symphony Orchestra offer the world
premiere of “Standing Stone” (a work commissioned
to mark the centenary of EMI) as well as four other
classical pieces by McCartney. Tickets for the event,
to be repeated Nov. 19 at New York’s Carnegie Hall,
are expected to be the most sought-after such prize on

by Timothy White

I was going in the musie, I'd just refer to the poem and say, ‘Right,
that next bit is this bit.” And as a practice for working in this new
world, I started to compose smaller pieces.”

Those works include “Stately Horn,” a nine-minute work for a
French horn quartet that McCartney recorded Sept. 16 at Abbey Road
Studios, as well as “a crazy 10-minute string quartet called ‘Inebria-
tion,” wacky and very modern,” and “A leaf,” which was originally writ-
ten and recorded for solo piano but is scheduled to be the third selec-
tion in the upcoming concerts in a new orchestral setting by frequent
Stephen Sondheim arranger Jonathan Tunick. Lastly, says MeCartney,
“in working out whether I'd be able to have a good working partner-
ship with [British composer] Richard Rodney Bennett, I asked him
to orchestrate ‘Spiral,’ another chamber piece that was gonna be for
piano, and we had such a good time I asked if he’d supervise the score
on ‘Standing Stone.” ”

Many who've heard “Standing Stone” discern diverse touches rem-
iniscent of Benjamin Britten and Charles Ives, but the absorbing mood
of its mythic evolutionary story line—from the primordial spark of
Celtic culture and its clashes with interlopers to its celebration in rus-
tic ceremonial rites—captures the imagination
because of the lyrical imagery of the music, its large-
ly diatonie melodic structure as songful in its contours
as McCartney’s pop songs are in their consistent musi-
cality. McCartney is growing, with an ingratiating lack
of pretense, as a symphonic storyteller.

“Standing Stone’s” touching cumulative effect owes
to its underlying consideration of life’s unending cycles
of childhood, friendship, parenthood, and the losses
that deepen such links across time. “I got into poetry
and the type of thinking that kicked me toward ‘Stand-
ing Stone’ about five years ago,” says MeCartney,
“after the death from Parkinson’s discase of Ivan
Vaughan, one of my best friends at school in Liverpool
and the guy who actually introduced me to John
Lennon. Ivan and I were born on exactly the same day
and year in the same town—the 18th of June, 1942,
Liverpool—so that made us very close. When he died,
it seemed fitting to put my thoughts down in a poem,
and that led me, through my hooking up with Allen

the planet, but those unable to secure a seat can com-
pensate by obtaining a copy of the London Sympho-
ny'’s recording of “Standing Stone,” conducted by Lawrence Foster.
The slipcased 76-minute CD package comes complete with a booklet
featuring paintings by McCartney and photographs by daughter Mary
and wife Linda of the recording sessions and the Scottish “standing
stone” megaliths Paul employs “as a symbol of longevity” in his four-
movement piece for orchestra and chorus, their mysterious archeo-
logical legacy perceived by some as an ancient stairway to paradise.
The libretto also has the text of a companion poem McCartney wrote
as a conceptual “framework” for the project.

As McCartney explains, “What happened was, when I knew I was
gonna write this big orchestral piece, the last time I did anything sim-
ilar, with ‘The Liverpool Oratorio’ [1991], I had a guy to work with
who was going to conduct it, Carl Davis. And I didn’t really have to
think about things like the orchestrations; I could give him enough
ideas, themes, words, and melodies, and Carl was always there as a
backup. What I felt this time is that I'd like to actually do it myself.

“I had been hanging out with Allen Ginsberg, backing him on gui-
tar for a [1996] recording and an Albert Hall concert he did of a poem
called “The Ballad Of The Skeletons.’ So I thought it'd be a nice thing
for me to condense the images for the symphony into a poem. And it
felt kinda handy in such a big piece, because if I was wondering where

Ginsberg, to the writing accompanying ‘Standing
Stone.””

As an apprentice to classical structure, McCartney says, “I'd listen
to Beethoven, to see how he did symphonic stuff, and he would take a lit-
tle phrase or a melody, develop it throughout the whole movement, and
then leave it completely, and in the next movement he does something
else. I realized I work more episodically, more programmatically.

“And, after seeing I'd got 72 minutes of orchestral musie, I thought,
well, maybe I can allow myself a song.” Thus, “Standing Stone” ends
with the London Symphony Chorus, whose hymn-like choral passages
recur throughout, suddenly finding words for the finale. “We stop the
orchestra completely,” McCartney details, “and the choir has this
a cappella song, a lullaby melody my kids have known for years. It’s
virtually like a wedding song: ‘High above this overcrowded place/A
distant blackbird glides through space/And all he does is search for
love . . . /Now is all we ever really know/The past and future come and
go/Because they do, I stay with you.’

“I obviously value family very much,” McCartney concludes, “and if
you're lucky enough to have a good family and you put alittle time in,
it pays great rewards. Family is also a journey, particularly with musie,
looking backward and forward; you take your kids through it, then
they take you. It should have no barriers—it’s like religion when you
start putting up barriers. There’s one God, and it’s music.”
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TALKING BACK TO THE NIGHT

I just read Michael Harrison’s commentary
on why the music business, in its never-ending
quest to get its product on the air, should turn
to talk radio (Billboard, Aug. 9). At first, this
idea seems contrary to logic. Why should a
record company that has just committed a
million bucks toward exploiting the new
release from the next big musical thing waste
its time trying to recoup its monumental gam-
ble by allowing some narrow-minded Hillary-
hating talk show host to stumble over the
names of its artists in between taking calls
from militiamen?

However, a further analysis of his sugges-
tion makes it clear that Mr. Harrison is on the
right track. Talk radio has been making
strides to grow beyond those right-wing
stereotypes, and what’s more narrow-mind-
ed than most of today’s music formats? How

LETTERS

long before we hear “97Q, for the best oldies
of March 1973!” or “FFM101, nothing but ‘pre-
Sammy’ Van Halen!” (I can make these com-
ments, having been an opinionated music
director, co-founder of WXRT Chicago’s rock
format, a major-label A&R director, and for-
mer owner of a small record company.)
Music radio has potty-trained its audience
to believe that any interruption in the music
is an act of the devil. In fact, variety—if done
with intelligence—can enhance entertain-
ment value.
Robert J. Shulman
Entertainment Law Attorney
Santa Fe, N.M.

COLLEGE OF MUSICAL KNOWLEDGE

I read with enthusiasm the Aug. 9 Billboard
front-page article by Chet Flippo on the
emerging Murfreesboro, Tenn., music scene.

Owning a small recording studio 30 miles
southeast of Murfreesboro and Middle Ten-
nessee State University (MTSU), I realize
how the scene has flourished.

But as a 1990 graduate of MTSU’s Record-
ing Industry program, I take issue with those
in the article who were negative, having failed
their recording industry courses and dropped
out.

The experience I gained inside and outside
the classroom allowed me many successes,
and not just in business; some friendships I
made while studying the music industry could
last a lifetime. One should decide what one
wants to do and go for it with abandon.

After all, life is like a song: You only get out
of it what you put into it!

Michael Thomas Jr.
Owner/Engineer, GMT Recording Studio
Wartrace, Tenn.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036
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H BY BILL HOLLAND

WASHINGTON, D.C.—As officials
of the Recording Industry Assn. of
America (RIAA) and others with a
stake in copyright ownership feared,
legislation that would allow Congress
to quickly ratify important new digi-
tal-age international copyright
treaties has become tangled up with
an Internet-related bill dealing with
the limits of liability of online service
providers.

Quick ratification of the two copy-
right treaties of the World Intellec-
tual Property Organization (WIPO),
forged last December in Geneva, is
necessary if the U.S. is to keep the
lead in the digital era, they maintain.

But telephone companies, other
Internet and online service
providers, and some electronies man-

U.S.” WIPO Bill Is Entwined
With Online Liability Issue

ufacturers are calling for changes in
the implementation language that
they feel is too restrictive.

The treaties, one dealing with
sound recordings and the other pri-
marily with software and data, must
be ratified by two-thirds of the Sen-
ate after the enabling language is
passed.

RIAA officials, singer/songwriter
Johnny Cash, and songwriters rep-
resenting ASCAP and BMI appeared
before the House Intellectual Prop-
erty Subcommittee on the WIPO
Copyright Treaties Implementation
Act (H.R. 2180) and the On-Line
Copyright Liability Limitation Act
(H.R. 2281) over two days of hearings
Sept. 16 and 17 to push for quick rat- |
ification of the treaty. |

They and representatives from the

(Continued on page 110) |
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Saudi Prince Links With MJJ

Deal Ups Funds For Jackson’s Label

H BY IRV LICHTMAN

NEW YORK—1In an effort to gain the
added financial clout needed to woo
superstars or hotly contested new acts
to M.JJ Musie, Michael Jackson’s joint
venture with Sony .
Musie, Jackson is
expanding his show
business relation-
ship with Saudi
Arabian entertain-
ment mogul Prince | (o mie
Alwaleed Bin Talal L . _
Bin Abdulaziz

Alsaud.

The wealthy prince has become a
partner with Jackson and Sony Music
in MJJ Music, the 3-year-old label/
music publishing operation (Billboard
Bulletin, Sept. 17). The prince has
funded a variety of entertainment
enterprises in recent years, including
a previous venture with Jackson, King-
dom Entertainment, which is focused
on developing entertainment theme
parks around the world.

Although no parties to the new
arrangement were available to com-
ment on the pact, it is understood that

an originally modest annual budget
structure for MJ.J Music—in compar-
ison to the major-like status it hopes
to attain—has been considerably
boosted by the deal. “MJJ Music now
has the financial capability to attract
marquee artists on the same footing as
a major,” said Jerry Greenberg, MJJ
Music president/CEOQ, in a prepared
statement announcing the deal.

“What was started as a small joint-
venture label, with an annual budget
hardly on the scale of a major, now has
a new element—a prince who is will-
ing to spend millions” to upgrade the
company’s competitive spirit, says a
source close to the venture. The source
further suggests that Jackson, eyeing
with a competitive ego the landscape
of other artist-owned enterprises such
as Madonna’s Maverick label, has
decided to step out with a larger, glob-
al vision for the label, which is handled
by the Work Group.

Since the exact nature of Sony
Music’s original investment in MJJ
Music has not been specified—parties
to both the original and new partner-
ship arrangements refuse comment on

(Continued on page 110)

# BY CHRIS MORRIS

LOS ANGELES—In the latest twist
in an increasingly tangled tale of
murder and litigation, the estate of
Tupac Shakur has lodged a wrongful-
death suit against the man police
have named a prime suspect in the
rapper’s murder—and who himself
filed suit against the musician’s
estate this month.

On Sept. 12, Shakur’s mother,
Afeni Shakur, and New York attor-
ney Richard Fischbein, the adminis-
trators of the rapper’s estate, sued
Orlando Anderson in California
Superior Court here, alleging that
Anderson, a reputed member of L.A.
gang the Southside Crips, was the
triggerman who mortally wounded

Shakur Estate’s Suit Charges
Anderson With Wrongful Death

Shakur Sept. 7, 1996, in Las Vegas
(Billboard Bulletin, Sept. 15).

Anderson filed his own action
against the Shakur estate, Death
Row Records, and imprisoned Death
Row owner Marion “Suge” Knight
Sept. 8 of this year. Anderson
claimed that he suffered physical
injury and emotional distress from a
beating administered by Shakur,
Knight, and others in the lobby of the
MGM Grand Hotel in Vegas on the
night of the fatal shooting (Billboard,
Sept. 20).

The Shakur estate suit also names
another reputed Southside Crips
member, Jerry Bonds, as a defen-
dant; the action claims that Bonds
drove the white Cadillac that carried

(Continued on page 108)

‘Candle’ Lights A Fire In Stores Globally

Advance Orders Around The World Overwhelm Labels

A Billboard worldwide staff report.

History is being made by Elton John
and Bernie Taupin’s reworked “Can-
dle In The Wind 1997” as the record
industry across the world struggles to
cope with the level of demand.

The Rocket/Mercury single, record-
ed by John as a tribute to Diana,
Princess of Wales (Billboard, Sept.
20), went to No. 1 on the U.K singles
chart on the strength of just one day’s
sales and topped the listings in France
after having been on sale for only two

days of the seven-day monitoring peri-
od. In Australia, estimated advance
orders of 400,000 made it quadruple-
platinum before release, while Poly-
Gram Germany reports more than 2
million advance orders ahead of its
Sept. 13 issue.

In the U.K,, the release date meant
that sales of the single, released as a
double A-side with the track “Some-
thing About The Way You Look
Tonight,” rung up only on Sept. 13
would count for the chart for the week
of Saturday (20). However, a

A Developing Story. U.K.-based Hugely Music, the music publishing partner-
ship between producer Hugh Padgham and manager Dennis Muirhead, has
formed a joint venture with Famous Music, the publishing wing of Paramount
Pictures, with a goal to develop new talent among artists, artist/writers, and pro-
ducer/writers (Billboard Bulletin, Sept. 10). Shown in London, from left, are
Padgham; Ira Jaffe, president of Famous Music; and Muirhead.

Sergio George Forms Label
Venture With WEA Latina

B BY JOHN LANNERT

WEA Latina and prominent Latino
producer Sergio George have entered
into an agreement to form a joint-ven-
ture label called Sir George Records.

The imprint will
be majority-owned
and wholly distrib-
uted by WEA Lati-
na. While the new
venture shares a
name with George’s
former label dis-
tributed by Sony
Discos, no acts will
carry over in the

GEORGE

start-up.

Under terms of the deal, which
takes immediate effect, WEA Latina
VP/GM Serglo Rozenblat will serve as

chairman. George,

| named executive

| VP of the label, and

| George Zamora,

appointed label

GM, will report to
Rozenblat.

As executive VP,
George will handle the artistic chores
of the label; Zamora, who heads WEA
Latina’s tropical record company
Weacaribe, will oversee the label’s mar-
keting and promotion.

Rozenblat says that the accord with
George underscores WEA Latina’s
commitment to the tropical-rooted,
urban contemporary sounds for which

'Sir George

George is famous.

Rozenblat points out, as well, that
George brings a regal list of achieve-
ments to the table. His innovative pro-
ductions helped launch such top-shelf
tropical-based artists as RMM’s salsa
stars India and Mare Anthony and hot
Sony Tropical trio DLG. He also re-
cently produced No. 1 tropical tracks
for Weacaribe’s upstart salsero
Frankie Negréon and Sony Tropical
salsa notable Victor Manuelle.

Says Rozenblat, “Sergio has made

(Continued on page 105)

spokesman for the British Phono-
graphic Industry says 650,000 copies
were bought on that day, and he con-
firms that this is the first time in U.K.
chart history a single has topped the
listing on the strength of such a short
sales period.

In France, the single was released
Sept. 11 and achieved platinum status
the following day with 500,000 sales.
The single topped the chart both there
and in Germany for the week of Sat-
urday (20).

Yvan Sellier, international manager
at Mercury France, comments, “Re-
tailers’ orders were far over our capac-
ity to press the record.” He describes
the level of activity as “historic.”

That view is echoed in Germany.
Hartmut Peine. managing director of

(Continued on page 118)

Virgin Acquires
Narada Label

B BY DON JEFFREY

NEW YORK—Virgin Records’ acqui-
sition of Narada Productions, a leading
independent new age label, marks a
deepening commitment to the genre on
the part of the major-.

The purchase follows Virgin's sign-
ing of Yanni, the .
best-selling artist NARADA
of the category, in | - 1
February and its
formation of a U.S. distribution deal
with new age lahel Higher Octave
Music in May. Yanni had the top two
albums on Billboard’s Top New Age
Albums chart last
issue, both on his
former label, Pri-
vate Music/Wind-
ham Hill. He will
release his first
album for Virginin [ J
November.

Virgin purchased 100% of Narada
for an undisclosed price last month,
taking control of the label, four pub-
lishing companies, and a distributor,
Music Design, that mainly services an
alternative retail market of about 4,000
book and gift shops with recordings
from about 300 labels.

Narada’s annual sales are between
$25 million and $30 million.

The company was begun in 1979 by
John Morey as a mail-order concern

(Continued on page 111)

Tool, Freeworld In Legal Battle

Over Validity Of

H BY CRAIG ROSEN

LOS ANGELES—If platinum-selling
hard rock act Tool were to win its legal
battle with Freeworld Entertainment,
it would be a major blow to the new
label entity, which was created with the
merger of Volcano Entertainment (for-
merly Zoo Entertainment) and Rowdy
Records (Billboard, Aug. 23).

The hard-rock quartet, one of the
headliners on the recently wrapped
Lollapalooza tour, is the label’s best-
selling contemporary act. (Freeworld’s
roster also includes Matthew Sweet,
Size 14, Lysette Titi, Derrick Dimitry,
Joi, the (’Jays, and the Interpreters.)

Act’s Gontract

Tool’s last album, “Aenima,” debuted
at No. 2 on The Billboard 200 in the
Oct. 19, 1996, issue. This issue, the
album is at No. 95 in its 50th week on
the chart and has sold more than 1.1
million copies, according to SoundScan.

“Undertow,” the band’s 1993 album,
has sold more than 1.4 million copies,
according to SoundScan.

On Sept. 12, Tool and Freeworld
exchanged lawsuits over the validity of
its contract with the label (Billboard
Bulletin, Sept. 16).

The dispute flared up while Tool was
on the Lollapalocza tour after the
band’s manager, Ted Gardner, and

(Continued on page 119)
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B BY PAUL VERNA

NEW YORK—With acts ranging
from rock superstars U2, Melissa
Etheridge, and the Cranberries to
reggae icon Bob
Marley to Afro-
pop chanteuse
Angélique Kidjo,
Island Records
has been synony-
mous with diver-
sity. On Sept. 30,
the label will
make a show of
its eclectic raster
by releasing “Amazing Grace,” an all-
star compilation of music with spiri-
tual overtones.

Net proceeds from the project will
benefit the Multiple Myeloma Fund
at the Memorial Sloan-Kettering

KIDJO

Tists:

Island Has All-Star ‘Grace’

Compilation To Benefit Cancer Research

DANCE

Cancer Center here and the T.J.
Martell Foundation for Leukemia,
Cancer, and AIDS Research, two
foundations dear to Island founder
Chris Blackwell.

He says, “I've gotten to know peo-
ple involved with the Multiple Myelo-

GOOD WORKS

ma Fund personally—specifically Dr.
Joseph Michaeli. So I'd learned that
he was really on to something, and I
wanted to help out by trying to raise
some funds for the cause.”

Multiple myeloma, the medical
name for bone marrow cancer,
afflicts up to 15,000 people each year,
of which 9,000 die, according to the
album’s liner notes.

(Continued on puge 110)

* COUNTRY -

LATIN

*» CLASSICAL -

JAZZ -

S AVIUSIC

PRO AUDIO

Grifters Give Weight To Indie Rock Scene

Sub Pop Act Exploits ‘Full Blown’ American Sound On 6th Set

B BY BRADLEY BAMBARGER

NEW YORK—With electroniea having
evolved into the “in” sound and mod-
ern rock radio attune(l to major-label
concerns, it’s been said that indie rock
is endangered, particularly the guitar-
oriented species. But with an expres-
sive new album and the live show to
back it up, the Grifters prove that
there’s life to be reaped yet from the
rock’n’roll corpus. And it’s fitting that
a band adding some present tension to
the tradition should hail from the
music’s eradle, Memphis.

The Grifters are touring North
America through Thanksgiving on
behalf of “Full Blown Possession,” the
band’s sixth album and second Sub Pop
set, released Sept. 9. The new record
spotlights the group’s flair for aching
melody and skewed rootsiness, al-
though the Grifters’ soulful din is more
than Stax or Sun Studios redux. The

Uma Looking To ‘Fare Well’ For Refuge

L.A.-Based Act Is Ist Signing For Producer Gehman’s Label

@ BY DOUG REECE

LOS ANGELES—After years of
retreating into the twilight of cast Los
Angeles nights to record demos during
off hours, the members of roots-rock
act Uma are gearing up to step into the
spotlight with the release of their
Refuge/MCA debut album, “Fare
Well,” on Oct. 7.

Uma singer/guitarist Chris Hickey,
who was a substitute P.E. teacher for
the L.A. Unified School District prior
to the signing, says he won’t be miss-
ing his former gig.

“I guess it doesn’t say a lot about
L.A. Unified, but there are a lot of
actors and musicians filling in,” he says.
“It’s not something I'm sad to be leav-
ing. Teaching is a fine thing, subbing is
not.”

Hickey, who was working with
drummer Andy Kamman, eventually

UMA
invited vocalist Sally Dworsky to con-
tribute to the sessions, though she did

not become a permanent member of

the band until after it was signed.

It was these early tapes, passed on
to Don Gehman by his manager, that
convinced the noted producer (R.E.M.,
Hootie & the Blowfish, John Mellen-
camp) that the act would be the perfect
first signing for Refuge, the new MCA
joint-venture label he operates with
Larry Frazin, manager of No Doubt.

Following “Fare Well,” Refuge will
release albums from Jonatha Brooke
and DollsHead this fall and early next
year, respectively.

“I thought it was incredible and a
great place for us to start,” says
Gehman of his early reaction to Uma.
“It was moody,
dark, lyrically dri-
ven, and credible, |
the kind of thing |
you hope to find but L
never do. It appeals
to anyone who enjoys folk artists with
intelligent lyrics.”

Uma has long had a knack for culti-
vating support.

When the act couldn’t afford studio
time on the demos, the owner of Sono-
ra Recorders came to the table to offer
it time in exchange for a cut of any
future proceeds.

(Continued on page 106)
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THE GRIFTERS

quartet channels bits of the blues and
the British Invasion, punk and prog
rock with equal aplomb.

Indeed, rather than make a hig deal
out of their local legacy, the Grifters
emanate it effortlessly yet warily, drop-
ping such lines as “the King is dead”
and penning songs like “Radio City
Suicide” that reference doomed
strivers from Big Star to Beale Street.

“We don’t mind the connection to

Memphis,” says Grifters bassist Tripp
Lamkins, “but we can’t stand it when
other bands talk up all their Memphis-
ness, whether it’s the blues or Big Star
or whatever. I mean, I grew up listen-
ing to art rock, so 'm always scared
that if I don’t watch out, the ghost of
some bluesman is gonna come back and
kick my butt.

“I suppose as we get older, the less
we resist the idea that our music may
refleet our living in Memphis,”
Lamkins continues. “We’re not any
more influenced by Memphis than any
other rock band in the world—which is
to say we're influenced by it a lot.”

With a sound that resides some-
where between the backwoods and big
city, the Grifters are as American as
Qasis is English. And it’s precisely that
quality that gives the band its appeal,
according to Sub Pop chairman Jona-
than Poneman.

(Continned on page 108)

B BY LARRY FLICK

NEW YORK—AIlthough Catie Cur-
tis has spent the last few years
proudly waving the flag for the folk
movement, she decided to incorpo-
rate her mainstream pop influences
into her eponymous second release
for Guardian Records, due Oct. 7. 1t’s
a move that is meeting with early
praise irom radio programmers as
the label begins stomping in support
of the first single, “Soulfully.”

Since starting airplay solicitation
on Sept. 16, Guardian has secured 30
triple-A stations for the track, which
combines Curtis’ signature acoustic
strumming and storyteller lyries with
light jeep-flavored rhythms.

“This single exemplifies how

Guardian’s Curtis Makes A
‘Soulful’ Transition To Pop

CURTIS

Catie’s writing is always growing and
how it can appeal to a much wider
audience,” says Kevin Welch, PD of
KTHX Boise, Idaho, who actually
started spinning an early copy of the
record last month. He believes the
station’s audience is bonding with the
cut’s more pop-friendly texture

(Continned on page 110)
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Whiteheart Finds ‘Redemption’ On New Set

Curb Release Shows Inspiration, Ends Breakup Rumors

H BY DEBORAH EVANS PRICE

NASHVILLE—Often the best music
is forged by tough times, and White-
heart’s Tuesday (23) Curb Records
release, “Redemption,” is a prime
example. The band has survived per-
sonal and professional upheaval to
issue an emotionally charged album
that lays to rest speculation that the
veteran Christian rock outfit is dis-
banding.

“There were a lot of rumors that we
had decided to call it quits,” says vocal-
ist Rick Florian, who has been with the
band a dozen years. “They weren't ter-
ribly inaccurate. We hadn’t decided
that, but we hadn’t decided to contin-
ue, either.”

Guitarist/vocalist Billy Smiley found-

ed the band with keyboardist/vocalist
Mark Gersmehl 15 years ago, and
though some band members have come
and gone, the core of Whiteheart has
always been Gersmehl, Smiley, and
Florian.

After more than 12 years recording
exclusively for Christian record com-
panies, the group signed with Curb
Records and released “Inside” in Octo-
ber 1995. It was a rather dark collec-
tion of tunes, which paralleled the tur-
moil the band was going through:
Florian was in the midst of a divoree,
and band members Jon Knox, John
Thorn, and Brian Wooten were on their
way out.

“By the end of September 1996, we
stopped,” says Gersmehl. “We halted
the machinery. The 27th of September

T-Shirt Pimps. Virgin act the Sneaker Pimps, shown here before a performance
at New York's Roseland Ballroom, hold up their Heatseekers T-shirts honoring
the rise of their debut album, “Becoming X," to the No. 1 spot on that chart. The
band, which appears Monday (22) on “The Keenen lvory Wayans Show,” will
venture to Australia, returning in October for more U.S. dates. The Pimps’' new
song, "Velvet Divorce,” appears on the soundtrack to “A Life Less Ordinary,” a
new film by "Trainspotting” and “Shallow Grave” director Danny Boyle. (Photo:

Chuck Pulin)

RECORD COMPANIES. Wayne Halper
is appointed senior VP/GM at Dream-
Works Records Nashville. He was
CFO/VP of husiness development at
Imprint Records.

Virgin Records America in Los
Angeles promotes Peter Holden to
VP of international/commercial mar-
keting and Vivian Gueler to director
of international. They were, respec-
tively, senior director of international
and senior manager of international.

Lynne Hoffman-Engel is promot-
ed to executive VP of sales and mar-
keting at Platinum Entertainment Inc.
in Chicago. She was senior VP.

Tom Baldrica is promoted to VP of
national promotion at BNA Records in
Nashville. He was Southeast regional
promotion manager.,

Bob Anderson is appointed senior
director of national sales at Jive Ree-
ords and Silvertone Records in New
York. He was Northeast/mid-Atlantic
senior director of regional sales at

HALPER

HOLDEN

RCA.

Sue Naramore is promoted to
domestic tour marketing director at
Geffen Records in Los Angeles. She
was adult alternative national director.

Joe I’Ambrosio is named director
of operations and Lesley Faulk direc-
tor of new media at N2K Encoded Mu-
sic in New York. They were, respec-
tively, production manager at Phil
Ramone Inc. and manager of produc-
tion at Columbia Online & Emerging
Technologies.

Johnny DeMairo is promoted to
director of erossover music and Keith

EXECUTI

WHITEHEART

last year was our last show. We parked
it all, and it felt great to do that. I was
exhausted.”

Though the band has endured
rumors of a breakup previously due to
changes in musicians, Florian admits
this time there was more cause for con-
cern. “After we were done doing the
Inside tour, I was really ready not to
be doing anything, at least not anything
to do with music for a while,” he says.

What drew him back into commit-
ting enthusiastically once again were
the songs Smiley and Gersmehl were
writing. “When I heard what they had
brewing, that sucked me in,” he says.
“[The songs were] fresh and back to
what we were about originally. It was
melodie. It wasn’t in your face.”

The band members credit Curb with
letting them take time off to restore
their creative energies before record-
ing their 11th albuin, and they think lis-
teners will be able to tell the difference.

“‘Inside’ was an album of anger and
confusion, and I think ‘Redemption’ is
an album of hope and encouragement,”
agrees Curb VP Claire Parr. “ ‘Inside’
was a great record, but not necessari-
ly an encouraging record . .. I hope
they would never apologize for making
arecord like that, because artists have
the right to express human feelings in
situations, but I think a lot of people
were confused hy it because they had
never encountered that with White-
heart. They always got these really
great, encouraging, positive zlbums,

(Continued or page 105)
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Lyle to manager of media services at
Atlantic Records in New York. They
were, respectively, assistant director
of crossover music and staff writer.

Arista Records in New York pro-
motes Candi Shand to manager of
artist development. She was urban
marketing coordinator.

Avatar/Polydor Records in Los
Angeles names Jonathan Dixon
director of video production. He was
national coordinator of reggae music
at MCA.

Penalty Recordings in New York
names Terry Ferguson director of

B BY LARRY LeBLANC

TORONTO—While few female
Canadian rock singers have made
significant international break-
throughs over the years, Universal
Records expects that Holly
McNarland will knock down some
doors when her debut album, “Stuff,”
is released Oct. 28 in the U.S.

Produced by Dale Penner, “Stuff”
is a bruising rock
album displaying
the shimmering,
soaring voice of
this remarkable
23-year-old
Canadian power-
ing her way
through  such
edgy originals as
“Numb,” “Cow-
ard,” “Porno Mouth,” “Elmo,” “Just
In Me,” and “Twisty Mirror.”

“I’'ve nicknamed her Harley
McNarley,” says Tim Baker, buyer
with the 31-store, Toronto-based Sun-
rise Records chain. “It’s about time
we had a female rocker with cojones.
Never mind this sensitive bullshit
crap. I want to see a real [female-sup-
ported] Lilith tour with Harley
McNarley, Drain, and have Joan Jett
head it up ... I really like Holly’s
record. It cracked our top 30 chart
for the first time this week.”

Released June 24 in Canada,
“Stuff” is No. 25 on SoundScan’s
album chart. The track “Numb,”
released June 12, is No. 6 on Broad-
cast Data Systems’ rock radio chart.

One of the first Canadian radio sta-
tions to add “Numb,” with its lyric
about heroin addiction, was album
rock outlet CFOX Vancouver. “Holly
was our most-played artist last
week,” says the station’s music direc-
tor, Rob Robson. “In our [audience|
testing, she’s the No. 3 artist overall
and No. 1 with men 29-35. When it
comes to female artists, there aren’t
many ballsy rockers around. Most of
the females fall into the pop vein.”

McNARLAND

Canada’s McNarland Aims To
Rock U.S. With Universal Set

Says Debra Svicki, music director
of album rock station CILQ Toronto,
“It’s a solid album with good songs,
but ‘Numb’ hasn’t yet generated a
huge amount of phone requests.
Holly’s a neweomer, and on our sta-
tion there aren’t many female artists
on the air.”

To stave off any preconceived ideas
about MeNarland, Universal Ree-
ords’ strategy has been to signifi-
cantly downplay her striking tough-
girl looks. Advances of the album sent
to musie industry sources this sum-
mer came without a photo.

“We wanted the record to be heard
on its own without the hype of ‘anoth-
er angry, young female artist’ type of
thing,” explains Derek Simon, direc-
tor of marketing at Universal
Records (U.8.). “We wanted the [ad-
vance] packaging to be simple so peo-
ple [would] put the record on on its
own merits.”

On the album cover itself, Owen,
MecNarland’s Jack Russell terrier,
overshadows his master’s much
smaller photo. A backside photo of
the pooch, on the back of the Canadi-
an version of the album, has been
tucked inside the U.S. release, in
order to head off any complaints from
U.S. rack accounts.

“We want people to avoid making
a judgment of who Holly is without
[first] hearing the record,” says Tom
Lewis, director of A&R at Universal
Records (U.S.), about MceNarland’s
low profile on the jacket. “The record
speaks volumes [about her]. She’s an
unbelievably poised, unbelievably tal-
ented singer and lyricist. However,
we recognize there might be compar-
isons to Alanis Morissette because
Holly’s [also] a young female from
Canada with a bit of angst. But Holly
is a pure rock’n’roller, more in line
with Hole than Alanis.”

Says McNarland, “I’m not about
my face. Everybody does that nice
beautiful picture of the female artist
on the cover. It’s so horing. I don’t

(Continued on page 106)
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ANDERSON

marketing and Carolyn Williams ex-
ecutive assistant to the CEOQ/presi-
dent. They were, respectively, manag-
er of rap promotion at RCA and
director of operations at Soul Brother
Records.

Green Hill Production in Nashville
names Stewart Cusson manager of
special sales and Amy Templeton
coordinator of public relations. They
were, respectively, national gift
accounts manager at Provident Music
Group and an intern at the National
Assn. of Recording Merchandisers.

Todd Pfifer is named national sales

NARAMORE D'AMBROSIO

and marketing director at Solid Discs
in Hollywood, Calif. He was national
marketing director at Domo Records.

PUBLISHING. John Craighead is pro-
moted to president at Buddy Killen
Enterprises in Nashville. He was COO.

RELATED FIELDS. Sami Valkonen is
named GM of Expo '98 at Nice Man
Merchandising Europe in New York.
He will resume his duties as VP of
business operations at BMG Enter-
tainment North America when the
Expo is concluded.
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G. Love Spikes His Soul Cocktail

R&B Blend Refined On Third Epic Album

l BY STEVE KNOPPER

When G. Love first hit MTV three
years ago, he sounded a little like the
Beastie Boys, only with a strange affin-
ity for old Memphis blues. Then he
altered the hip-hop groove, just slight-
ly, so the drums marched like classic
New Orleans R&B.

And his third album, “Yeah, It’s That
Easy,” due Oct. 28, slows everything
down to smooth early "70s soul. Yet peo-
ple still remember him for those few
weeks in 1994 when he was a video star.

“You can imagine how many versions
of ‘Cold Beverage’ I've played,” says
Love, whose real name is Garrett Dut-
ton, referring to his first major hit.

“I feel like we’re on the road, still
supporting our first record,” he says.
“We had hits off the second record, but
many more hits from the first. That
record did not get its fair share from
anybody. If there’s one thing I want to
do before I die in the music business, 1
want that first record to go gold.”

Love’s self-titled OKeh/Epic debut
has sold 270,000 copies and continues
to move between 1,000 and 1,500 units
a week, according to the label. Since
then, despite new songs with hip-hop

overtones like “Recipe,” Love has slow-
ly moved away from his early rap-and-
blues party-song experiments.

And while Love’s music has definite-
ly become more sophisticated, new
songs like the
catchy leadoff
track, “Stepping
Stones,” still cling
to a chanted-rap
style. “I don’t
think it’s really
that different. The
sound does fall
into that Philly
Gamble and Huff
vibe,” says Jock
Elliott, Epic Records’ West Coast asso-
ciate director of product management.
“If he went ahead and made a rock-
‘n’roll alternative record, that would be
something problematic, I think.”

“Yeah, It’s That Easy” opens with
Love’s strongest new melodies: “Step-
ping Stones,” a fast-paced rock song;
“I-76,” a bouncy anthem about the
NBA’s Philadelphia 76ers and the same-
numbered freeway; and “Lay Down
The Law,” slow-moving soul with an
instantly memorable chorus. The album
quickly shifts moods, from the hard

G. LOVE

Red House Revs Up ‘Slant’
To Build Brown’s Audience

M BY JIM BESSMAN

NEW YORK—*“In so many ways, Red
House is the house that Greg Brown
built,” says Bob Feldman, president of
the Minneapolis folk-based label, which
is readying the Oct. 28 release of “Slant
6 Mind,” Brown’s 15th album for the la-
bel, which Feldman launched 14 years
ago expressly to advance Brown’s
career.

“I saw him at a coffeehouse and was
so blown away,” says Feldman, then a
high school teach-
er who “couldn’t
believe anybody
could be like that
—blues and soul
and folk and gos-
pel.” So, in 1983,
Feldman and some
friends booked a
benefit concert
featuring Brown,
for which they called “everyone in
town” and sold out the then 1,400-seat
Guthrie Theater. Previously, Brown, an
Towan, had never played before more
than couple hundred people in Min-
neapolis.

Feldman first met Brown at that
show, and afterward, Brown became a
regular on NPR’s “A Prairie Home
Companion,” which originated in Min-
neapolis.

“I was teaching a class in how to
start a small business with no money,”
Feldman says, “and Greg said he had
two albums he’d put out himself, and he
asked me to start a record company to
put them back in print. So I took my
own course, basically.”

Red House was off and running,
thanks to the reissue of Brown’s first
two albums. Feldman notes that since
then, Brown’s steadily selling catalog

BROWN

has topped 400,000 units total, “not a
lot by major standards, but it’s a great
niche cult audience, and his shows sell
out almost everywhere he goes.”

Significant too is that Brown’s audi-
ence is getting younger and bigger.
“With the last couple albums, we've
been trying to break him out of the
niche, and he got a lot of attention when
he got a four-star review in Rolling
Stone for [1996’s] ‘Further In,’ ” Feld-
man says.

He also notes the Brown’s profile
rose through Shawn Colvin and Mary
Chapin Carpenter’s single and video of
his “One Cool Remove” as well as the
fact that Willie Nelson and Carlos San-
tana had a hit in Europe with their duet
of Browr.’s “They All Went To Mexico.”
Another of Brown’s songs, “Sadness,”
was used in the soundtrack to the film
“Dream With The Fishes,” while a
video for the song, which featured
actors from the movie, aired on M2. “So
a lot of things are leading up to ‘Slant 6
Mind,” which will help Greg break out
more,” says Feldman.

Ironically, the new album (the title
comes from a phrase from the lead
track, “Whatever It Was,” which uses
the name of the durable ’60s car engine
to describe a woman’s mind) was not in
Brown’s mind.

“It came out of nowhere,” says
Brown, who hadn’t planned on making
an album when he took a winter break
from touring to work on compiling a
songbook to be published eventually by
Red House. “I was working on it, but
found myself writing new lyrics instead
of going through old ones. So I called up
some friends and went into the studio.”

Acoustic guitarist Brown produced
“Slant 6 Mind” with longtime cohort Bo
Ramsey, who also played electric guitar

(Continued on page 20)

funk “You Shall See” to the rapped
“Recipe” to the folky closer, “When We
Meet Again,” but it all fits underneath
the same relaxed groove. Love seems
determined to show that hip-hop, jazz,
soul, and blues all come from the same
place.

Though the original Special Sauce
rhythm section, drummer Jeff Clemens
and bassist Jim Prescott, rejoined Love
for “Yeah, It’s That Easy,” about 20
musicians, including Dr. John, actually
contribute to the album. Because Love’s
musical vision is starting to cohere,
along with his guitar and harmonica
skills, it’s more unified than the spotty,
jittery “The Things That I Used To
Do.” And because of the many various
lineups, it’s more diverse than 1995’

Three Times Lucky. The members of Hanson are presented plaques for sales
of more than 3 million units of the trio’s Mercury debut, “Middle Of Nowhere,”
following a video taping of a show at New York's Beacon Theater. Shown, from
left, are Isaac Hanson; Danny Goldberg, Mercury Records president/CEO; Taylor
Hanson; David Silver, Mercury VP of A&R; Steve Greenberg, Mercury senior
VP/head of A&R; and Zac Hanson.

(Continued on page 22)
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STORYTELLERS’ ON CD: VH1 is in discussions with
artists and labels about releasing episodes of its acclaimed
“Storytellers” series on CD. According to VH1 president
John Sykes, “We're now getting interest from a few of the
artists who have participated in the series about the pos-
sibility of releasing albums. I believe by the spring of 1998
we will have at least two releases.

“These artists are coming away from these sessions [real-

izing] how different the show is from

VH1’s “Storytellers’ Due On Disc;
Grammys Back At NYC’s Radio City

Barbie up in leather biker outfits or skimpy bikinis, but no
one else is going to get away with tarting up Barbie, by
God. When I first moved to New York 10 years ago, one of
my first assignments was a press conference where Mat-
tel was trying to find a human representation for Barbie.
It was a beauty contest of sorts. At one point, the official
photographer posed one of the contestants on all fours.
Representatives from Mattel and the company’s publicity

firm at the time, Solters, Roskin &

a traditional, live performance. These
are as much about the stories as they
are about the songs,” Sykes contin-
ues. “This could be a whole new way
for an artist to reintroduce reper-
toire that they often would have rel-
egated to best of’s or boxed sets.”
The series has featured a number

il

Friedman, noticeably blanched,
rushed up onstage. and grabbed the
girl off her hands and knees, scream-
ing that Barbie would never assume
such a pose. I guess that's why I
always preferred Skipper and Midge
... A tribute to Marc Bolan will be
held Oct. 3-4 at New York nightspot.

of top-flight singer/songwriters, in-
cluding Ray Davies, Elvis Costello,
Garth Brooks, Elton John, Billy
Joel, and Willie Nelson and Johnny Cash. While it’s
unclear if “Storytellers” can turn into the franchise that
“Unplugged” has become for VH1’s sister station, MTV, I
know I'd certainly plunk down money for albums of some
of the “Storytellers” I've seen.

BACK TO THEATERS: As we noted here last issue, the
National Academy of Recording Arts and Sciences
(NARAS) has announced that the 40th annual Grammy
Awards will once again be in New York next year. However,
the festivities will return to Radio City Music Hall instead
of Madison Square Garden, the site of this year’s awards.

Does that mean that the grand experiment to move the
show to an arena failed? No, says NARAS chief Michael
Greene. “Madison Square Garden was a real success,” he
says. “We will go back to arenas, absolutely. We now know
we can do it, even though some people would have liked to
have it be a little more intimate. I think we’ll go back and
forth between a [theater] and an arena every year or every
third year.” In fact, Greene says, NARAS has even been
consulted by the architects of the new Los Angeles arena
under construction to make sure that the building can
accommodate the Grammys’ needs.

The cost factor is another reason for the shift back to a
theater for the 1998 awards. “It’s very expensive to be at an
arena when you look at the fact that we carpeted that place,
we brought in theater seats. The set was three-quarters of
a million dollars. When you weigh that with the fact we
made less money on tickets—we had thousands of tickets
that were $100, we've never had tickets for less than $250
before—it’s just not something we can do every year.”

THIS AND THAT: Count me completely unsurprised that
Mattel is suing MCA over Aqua’s huge hit “Barbie Girl”
(see story, page 106). It's perfectly OK for Mattel to dress

by Melinda Neuman

the Fez. Among the artists taking
part in the event, which marks the
20th anniversary of Bolan’s death,
wili be Joey Ramone, Lloyd Cole, Patti Rothberg,
Richard Lloyd, and Richard Barone . . . Paula Abdul will
lead workouts in 40 markets starting Oct. 4 as part of a pro-
motion with Boost Nwtritional Energy Drink. . . The Aver-
age White Band is celebrating its 25th anniversary this
year. As part of its silver jubilee, MCA is reissuing the
band’s label debut, “Show Your Hand,” Wednesday (23). The
band is also on tour in support of its first album in eight
years, “Soul Tattoo” un Foundation Records.

WHERE’S JUAN VALDEZ? Putumayo World Music and
Barnes & Noble have linked to sell “A Putumayo Blend:
Music From The Coffee Lands.” The CD features music by
artists from coffee-growing countries like Brazil, Mexico,
Colombia, and Kenya. The bookstore will feature the album
in a special counter display at its more than 240 outlets with
cafes. Purchasers will receive a free regular coffee bever-
age. A portion of the proceeds will go to Cotfee Kids. a new
charity that helps families in coffee-producing countries.

SEE YOU IN COURT: Leslie West and his group Moun-
tain have filed suit against Joe Walsh in the Superior Court
of New Jersey in Bergen County. The suit alleges breach of
contract by Walsh, who, according to court papers, contracted
West/Mountain as his opening act for a summer tour. Accord-
ing to court documents, West/Mountain appeared on their
first scheduled date with Walsh, July 9, at Fexwoods Casino
in Ledyard, Conn. On July 10, the papers state, ‘Joe Walsh
maliciously and without cause breached the contracts made
with plaintiff in that he fired plaintift, leaving his audience
to question his failure to appear at previously scheduled and
advertised dates.” West/Mountain is asking for a jury trial.
West/Mountain is booked by Sammy Boyd Entertainment.
Walsh is booked by the William Morris Agency. Walsh's man-
ager, David Spero, did not return calls by press time.
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JOHN P. KEE SHOWS HIS

(Continued from page 18)

seek the Scriptures and get in to God’s
word. I had decided I didn’t want to
[make music] anymore, so I didn’t
write, I didn’t sit at the piano. I had
really stopped, and it was then that the
songs began to come.

STRENGTH’

“The songs are all encouraging, and
what I found is that I have a prophetic
message for today’s youth, on- and off-
stage. In the inner city, we're doing
some real work, and that’s where I see
my destiny.”

For Kee, the album is special because
it features a great deal of church
singing. “I did a lot of traditional mate-
rial—some of the old James Cleveland
style of music,” says Kee. The album
also includes a duet (“We Made It”)

RED HOUSE REVS UP ‘SLANT’ TO BUILD BROWN’S AUDIENCE

(Continued from page 14)

and sang backup. Other past collabora-
tors present were lap guitarist/vocalist
Kelly Joe Phelps and acoustic bassist
Gordy Johnson. “The only new guy was
[percussionist] Paul Griffith, who played
a garbage can on one song, a chair on
another, and an Irish hand drum and an
African drum between his legs simulta-
neously on another;” says Brown.
Brown singles out “Vivid,” which he
wrote as an answer song to Ani
DiFranco’s “The Bouquet,” which she
wrote for him and sang on her album
“Not A Pretty Girl.” “My fans are old
farts like me, but some of their kids
who've heard my records around the
house when they were growing up are
now getting on their own and checking
me out,” says Brown of his younger
fans, whom DiFranco represents.
Feldman also cites DiFranco, who
regularly preaches Brown’s merits to
her audiences. “One of our main efforts
now is to reach those ‘Brownies,’ so
we're stickering the albums with ‘tran-
scendental hillbilly beatnick jive tent
meeting’ and ‘wickedly sharp,’ a quote

from Rolling Stone,” says IFeldman.
“We're also going with listening-post
programs to reach that younger audi-
ence at retail.”

Red House is “reaching out” to
chains for “Slant 6 Mind,” adds Feld-
man. Noting that indie stores account
for up to 70% of Brown’s sales, he says
that Brown is a “too-well-kept secret”
to be disclosed via listening-station pro-
grams at Borders and Barnes & Noble.
The label has also developed two-sided
posters for larger in-store displays.

A heavy advance CD campaign has
also targeted retail and media, as has
a postcard mailing. Not to leave out
Brown’s traditional mom-and-pop store
base, Feldman is planning activities to
be coordinated through the Coalition of
Independent Music Stores.

The album is already being worked
at triple-A, roots music, college, and
public radio formats, according to Feld-
man, who feels that tracks “Whatever
It Was” and “Billy From The Hills” are
the prime candidates at these formats.

“I love the new record, and there’s

nothing I love more than winning over
new Greg Brown fans,” says Rita Hous-
ton, music director at New York non-
commercial triple-A station WFUV.
“Everytime we play him we find new
ones, and what’s interesting is that even
though he’s been doing it for so long, he
continues to build with remarkable
albums like this one and ‘Further In.””

Feldman expects additional radio sup-
port from syndicated shows on which
Brown is “pretty much a regulay” like
“A Prairie Home Companion,” “Moun-
tain Stage,” “E-Town,” and “West Coast
Live.” Feldman notes that Red House is
undertaking its biggest national ad push
yet with Brown.

On the concert side, Red House is
officially launching “Slant 6 Mind” with
an appropriate Nov. 3 Guthrie Theater
outing. Brown will hit other major
cities this fall solo, with a band, or with
Ramsey on guitar.

But Brown pledges to resume work
on his songbook this winter, and he
vows he “won’t get sidetracked” by
writing new material again.

with Coley, as well as an appearance by
Broderick Rice.

“What was important to us, with so
many things going on in the gospel
community, is that John stay true to his
core consumer,” says Griggs-Magee.
“We always want to reach as vast a
market as possible, but what ‘Show Up’
taught us is that there is a huge buying
market within the core base.”

Says Jazzy Jordan, VP of black music
marketing for Jive and Verity, “Our
interest is in keeping the ministry close
to him, so we’re taking a grass-roots
approach. If something sells [R&B],
than great, but John is one of the artists
that was at the forefront of the gospel
explosion. All he has to do is to contin-
ue what he does best, which is to turn in
good records.”

Jordan reports that Kee’s semi-
retirement had no effect on Verity.
Indeed, despite Kee’s absence from
active touring and recording, his New
Life production offices fielded up to
300 requests per week for appear-
ances. To accommodate the requests
(that will no doubt skyrocket with the
release of “Strength”), Kee plans to
launch a Back to the 'Hood tour this
fall.

“I've got Pepsi, Denny’s, and Bojan-
gles to sponsor the tour. I want it to be
a free tour;” says Kee.

According to Kee, this may well be
the last project for the New Life Com-
munity Choir, which, in the 10 years
since its inception, has undergone many

key personnel changes, not the least of
which was the 1995 defection of Isaac
Carree and Lowell Pye, who went on to
form Men Of Standard.

“I think we'll always have a ministry,
but I want my next album to be a great-
est-hits album, and I don’t just want to
pull old masters,” Kee says. “I want to
actually record a concert of the old
songs like ‘Standing In The Need’ and
maybe even bring some of the old mem-
bers back.”

Over the last year and a half, Kee has
switched gears to producing records
and expanding his Charlotte, N.C.-
based church of about 700 members.

“We’ve built a real nice $2 million
studio complex called Phat House, and
I'm really producing a lot,” says Kee.
“I'm excited about my church choir
now. I'll definite.y do something with
them.”

An active label deal with Verity
grants the label a first option on any act
Kee records, and thus far it has yield-
ed two new talents—Eric Mattews and
Shawn McLemore & New Image, both
of whom have product in the market-
place.

Notes Jordan, “John is without a
doubt one of the gospel industry’s lead-
ing producers, and we are depending
on him as well as Fred Hammond and
Hezekiah to bring to us the talent to
keep Verity on top in gospel music, to
keep us fresh and on the cutting edge of
gospel for a long time to come.”
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JAZZ VETERAN BOB DOROUGH MAKES BLUE NOTE DEBUT

(Continued from page 19)

tured on the Columbia holiday album
“Jingle Bell Jazz.”

“Well, Miles called me up out of the
clear blue sky—it’s June or some-
thing—1962,” recalls Dorough. “He
said [in a Miles-like eroak], ‘Bob.” ‘Hey
Miles.” ‘Write me a Christmas song.’
‘What!?' ‘I want you to write a Christ-
mas song, and vou're going to sing it
with me.’ It was another bloodeurdling
experience. 1 got chills up my spine. 1
started thinking: What would Miles
think about Christmas? He'd say, not
‘Bah, humbug,’ but something unprint-
able, right?”

Two other Dorough tunes, “Nothing
Like You” and “Devil May Care,” were
recorded in those 1962 Davis sessions.
“When we went into the studio, he said,
‘Let’s do that other one, too, “Nothing
Like You.” ' He liked it. So we recorded
‘Nothing Like You' and ‘Blue Xmas.’
Then, I felt ‘Nothing Like You’ wasn’t
very good—I thought, ‘Gee, I didn’t
sing very good, and I didn’t get much
time, and he wouldn't let me play the
piano ... I figured I was in good com-
pany—he wouldn’t let Monk play,
either. I used to see him cut Monk out
at Birdland. It would crack us up.”

Davis’ three Dorough songs were
included in last year’s boxed set “Miles
Davis & Gil Evans: The Complete
Columbia Studio Recordings.” “Gil
arranged those little combo things,”
says Dorough. “So I scored, by getting
on the Gil Evans/Miles Davis box.”

Much of Dorough’s offbeat legend

comes from his two early albums,
which have recently returned to print:
the 1957 Bethlehem release “Devil May
Care” and the 1966 Focus album “Just
About Everything,” which was reissued
by Evidence Music.

Additionally, Dorough and his some-
time partner Stuart Scharf produced
’60s hitmakers Spanky And Our Gang.
Unfortunately, the group split after its
guitarist/musical director Malcolm
Hale died and Elaine “Spanky” McFar-
lane left to have a baby. “I thought 1
had a goldmine,” says Dorough, “but it
became just another credit.”

Dorough has also released a number
of albums on his own Laissez-Faire
Records. “We've never had any distrib-
ution,” he says with a laugh. “We don’t
have bar’ codes.”

Dorough became known to a new
generation through his role in ABC-
TV’s educational, interstitial program
“School House Rock” (SHR), for which
he wrote, played, sang, arranged, con-
ducted, and served as musical director.

His first SHR song was the easygo-
ing, sweetly funky groove of “Three Is
A Magic Number.” “I told them why
three is a magic number,” says Dor-
ough. “Mentioned the triangle and the
tripod and things like that—thinking,
‘Oh, someday they’ll be ready for Buck-
minster Fuller if they get this.””

The multiplication song eyele led
SHR to grammar, American history,
science, and other subjects.

Recognizing that Blue Note must

introduce Dorough to a wider audience,
Evered says, “We're trying to let every-
body know that everyvbody that has
appreciated Bob Dorough in the past
can now step u) and really understand
what he’s all about. From ‘School House
Rock’ to the people that loved the Miles
tunes.” Blue Note plans Dorough mail-
ings for retail.

“We're looking for, obviously, jazz
radio,” continues Evered. “College
radio. Letting the college music press
know that Mr. Dorough has been doing
a lot of things. Just tying together
everybody that might know that voice.
Maybe some of the stations we serviced
the Sinatra record [‘Frank Sinatra With
The Red Norvo Quintet Live in Aus-
tralia, 1959’] to, that have older vocal
shows. It may be a little too swingy for
some, but those arrangements are very
hip and quite listenable.”

Asked which has had the greatest
effect on his career, Miles Davis or
“School House Rock,” Dorough replies,
“I really have no idea. Each in its own
way, I guess. Maybe my own work has
had a big effect, too. Just staying out
there and trying to get jobs and sing
and appear. Radio stations have been
very important to me. Playing the old
records if there weren’t any new ones.
But I'd like to thank them all: *School
House Rock,’ Miles, and the DJs.”

And does he expect his new Blue Note
deal to alter his lifestyle appreciably?
Answers Dorough with a laugh, “Oh,
yeah, just when I was ready to retire.”
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G. LOVE

‘Continued fromn paye 14)

“Coust To Coast Motel,” to which long-
time Memphis producer Jim Dickinson
added a same-sounding soul feeling,

“I went out with my acoustic guitar
and he went out with an acoustie pizno
and I was just sitting in a room teach-
ing my song to Dr. John,” recalls Love,
by phone from his parents’ New .Jersey
home. “I just felt that warmth. Dr.
John's like one of my idols, but I wasn’t
nervous at all. It was just two dudes
playing music.

“The first record was just a direct
reflection of our Monday-night gig
that we played for nine months at
this corner bar;” Love says. “The sec-
ond record, we were in New Orleans
and everyone in the band [Special
Sauce] was having a lot of personal
problems, and that came out in the
musie. And this next record—there’s
like three different bands on this
record.”

Love elaborates on how Special
Sauce, a trio that had been together
almost four years, began growing
apart after Love signed with Epic. It
was the classie rock’n’roll band drama:
The songwriter and bandleader, in-
evitably, gets most of the money. His
friends are reduced to role-playing
sidemen—with lower salaries—and
they don't like it.

Love recounts how at a sparsely
attended May 1996 concert, the band’s
tensions finally exploded in a public
manner. Love tried to play a song, he
says, while Clemens wanted to play
another song. Clemens cventually
walked offstage, only to return with
tempers flaring.

liventually, after a heart-to-heart
talk, the original Special Sauce broke
up.

The record deal, Love says, “put
something between us. 1 couldn’t deal
with showing up at sound check and
these guys [being] testy. They [were]
pissed off. You know; like Bugs Bunny
cartoons, when they re lost at sea [and
starving ] and they keep looking at each
other and they sce a chicken. I felt like
these guys were looking at me and they
see bags of monev.

“I'm a pretty sensitive person, and
how can I show you this song that I
came up with in my room that’s part of
me? How can I fight you? I thought,
“This isn’t worth it. I'll go play my songs
in coffechouses. I'll get my high school
band together. I'll go hang with people
who like me.””

Love, who was in the middle of re-
lentless U.S., ISuropean, and Japanese
tours, wound up going through three
touring bands, including the All Iellas
Band, the Philly Cartel, and the King’s
Court. (Combinations of all three, plus
Special Sauce, show up on “Yeah, It’s
That ISasy.”) Then weirdness happened
once again: “My guitar player’s girl-
friend would show up in Portland, Ore.,
with no money. Members of our group
got divorces; members of our manage-
ment had different chemical drug im-
balances. We really dealt with the
whole nine yards as far as rock’n’roll is
concerned.”

But the story has a happy ending.
After many months, Clemens and
Prescott had cooled off and were will-
ing to rejoin the band. Love was happy
to rehire them—and, he says, “Every-
one’s paid well and I think everyone’s
comfortable and everyone’s got some
publishing . . . All these people were
complicating my life, and going back to
Special Sauce was just right.”

NG,

SOUNDTRACK & FILM SCORE NEWS

EDITED BY CATHERINE APPLEFELD OLSON

I N THIS ‘KNOW': Kula Shaker is pounding new life into the Joe South com-
position “Hush,” originaily made famous hy Deep Purple in 1965, The track
is the lead single from the soundtrack te the Kevin Williamson camp thriller
“I Know What You Did Last Summer;” due Oct. 7 from Columbia Reeords, and
is already burning up rock airwaves in the States. “Hush” was released in Feb-
ruary in the U.K. and has becoine a favorite of fans.

“We were playing the song live from the early days because people didn’t
know our songs,” says Kula Shaker lead singer
Crispian Mills. "And we just decided to record
it as a thank you to our fans who supported us
during the first year.” Mills says the "Hush”
cover represents “a side of the band we thought
it would be good for people to see, and it seemed
like a good thing to have out between albums.”

Green Apple Quickstep’s “Kid,” an anthemic
ode to youth, will be the follow-up single. That
track also is slated for inciusion on Green Apple
Quickstep’s own zibum, due the second week of .
January 1998 on Colunibia. Lead vocalist Tyler Willman says the soundtrack-
to-band-album double-shot puts the Seattle act in an envious position. “It gives
us a chance to do a little tauring to suppart the soundtrack and set u:p our own
album. It’s a great sitaation,” he says. Green Apple Quickstep began shooting
avideo for “Kid” the week of Sept. 15 that will feature filin star Jennifer Love
Hewitt running through a haunted house and turning up famous icons from
the horror genre.

Also new and on the soundtrack are recordings from Type O Negative, the
Offspring, Soul Asylum, Toad The Wet Sprocket, and Southern Culture
On The SKkids, plus Qur Lady Peace’s “Superman’s Dead” and Hoover-
phonic’s “2Wicky.”

Glen Brunman. executive VP of Sony Music Soundtrax, sayvs Columbia was
looking for a film that would showease some of the label's acts to voung peo-
ple. “This is an opportunity to hreak a couple af new bands.” he says. “For
Kula Shaker, this song ought 1o be the last piece of the puzzle on the road to
establishing the band in America, so that when their second album comes out
|in the first quarter of 1998] it is poised to tuke off.”

Brunman says Columbia Studios’ commitment.to “Bush"—the song is featur-
ed in all television advertising and theatrical trailers—should increase the
soundtrack’s visibility. In turn, the soundtrack—out 10 days before the {ilm’s
debut—should help generate ticket sales. “We try to do soundiracks that give
us an opportunity to benefit from the movie und give benefit to the movie. No-
body’s after a situation where one of the elements wins and the other doesn’t.”

EONGW
Vs anur

MAMMOTH STEP: Mammoth Records is tuking its first stepinto the sound-
tracks arena and—surprise, surprise—it's not for a Disney movice. “Hurricane
Streets,” due from the label Sept. 23, is the compiement ta the United Artists
feature that puts love and lhope in a erime-ridden neighborhood in New York’s
Lower East Side under a microscope. The film marks the directorial debut of
actor Morgan Freeman, and it picked up severa awards at this year’s Sun-
dance Film Festival.

The first single, alternative-swaying “Sex And Candy” from former-EMI-
Records-now-Capitol act Marey Playground, shipped to radio the week of
Sept. 15 and will soon see a music video. But the soundtrack runs deeper than
the typical alternative rock {are, with an infusion of hip-hap and strect beats.
Included on the roster is Shades Of Brooklyn, an indie act that “Hurricane”
star Brendan Sexton discovered and brought to the project.

Mammoth foundet/president Jay Faires says he has been eveirg the sound-
tracks market for some time. “We were waiting for a film we felt strongly
about, and this one really fits with what Mammoth's all about.” In fact. Faires
was so committed te the movie that he initially planned to invest in it.

Mammoth will be stepping up its invesiment in films, he added, beginning
with indie movie “100 Proof,” which opens Wednesday (24) in New York.

Fuaires says Mammoth’s new role as a member of the Walt Disney Co. fam-
ily (Billboard, Aug. 2) does not restrict the label {rom seeking out soundtracks
to non-Disney fare. “I think our soundtracks projects will grow because of the
relationship with Disney. They have such a large scope of movies, from Mira-
max to the animated projects,” he says, noting he anticipates Mammoth will
release two to three soundtracks next year and eight to 10 the following year.
“But we have no reins on what we can do. [Walf Disney Studios chairman] Joe
Roth doesn’t operate like that. He knows we can pick up great ideas from
MGM/UA and other studios we’ll work with that will pay off in spades in our
work with Disney.”

PRODUCTION NOTES: “Gummo,” the directorial debut for “Kids” writer
Harmony Korine, also marks the soundtrack debut for new imprint Inde-
pendent Records. Independent is the music arm of “Gummo” and “Kids”
producer Cary Woods' Woods Entertainment. The album, which is slated
to hit retail at the end of this month, features 22 original songs from a sta-
ble of alternative up-and-comers, including Bethlehem, Niffleheim, Sleep,
and Namanax.
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FOLLOWING TRAILER:
Beth Orton, the English
singer/songwriter whose Ded-
icated album “Trailer Park”

Ready To Deliver. Priming
the release of 22 Brides’
forthcoming 1998 full-
length “Demolition Day,”
Zero Hour issued the act’s
EP, “Blazes Of Light,” Sept.
9. The act, made up of sis-
ters Carrie and Libby John-
son, breaks from a promo-
tional tour Saturday (27) for
a release party at CB's
Gallery in New York.
According to Libby John-
son, the intimate style of
the EP is an indicator of
what fans can expect on
the new album. “The more
heavily produced sound
didn’t work well for us,
especially in our situation,
where our strong suit is our
harmony and lyrics,” she
says. “We had feit like we
lost that.” The Johnsons,
both pregnant and due in
December, plan to tour next
spring with children in tow.

sparked the interest of critics
when it was released here in
May, is beginning to seep into

the mainstream conscious-
ness.

The artist, who performed a
handful of dates on the Lilith
Fair tour this summer;, is now
gracing MTV with a clip for
her single “She Cries Your
Name,” which was put into
active rotation on the network
Sept. 16.

Meanwhile, radio support
has increased, as such modern
rock stations as KTCL Denver,
WNNX Atlanta, and KLYY
Los Angeles begin to pick up

No More Confusion. Rap duo
Organized Konfusion surfaces on
Priority Records with its label
debut, “The Equinox,” on Tuesday
(23). The Queens, N.Y.-based act,
which was previously signed to
Hollywood/Basic, will begin a West
Coast promo tour with an Oct. 2
appearance on the “Vibe” TV pro-
gram. The first single, “Somehow,
Someway,” is getting regular spins
on BET and “Yo! MTV Raps.”

REGIONAL HEATSEEKERS NO.1s
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BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY DOUG REECE

GOING THE DISTANCE:
Three-time Grammy nominat-
ed rock gospel act Geoff
Moore & the Distance kick
off a 100-city tour in support of
their latest album, “Threads,”
Oct. 11 in Easton, Pa., and will
stay on the road until May
1998.

The first single from the act,
which is being joined by the
Smalltown Poets and Out Of
Eden on the tour, is a cover of
the Who’s “I'm Free.”
“Threads” will be released by

the track, Forefront Records on
Triple-A outlets * MOUNTAIN ’ NORTHEAST —1 Tuesday (23).
KMTT Seattle, Nastyboy Klick, Tha 1st Chapter hmmw,wmngsmmundwdogs} F
WRLT Nashville, \] =) ALLING UP: Irish
and KTSR Austin, —— singer/songwriter
Texas, are also play- EA.‘S’L Q%ﬁ[”;.ﬁi’:ﬁ“ Mary Coughlan’s
ing the song. 'l eighth album and V2
Orton has also \l debut, “After The
appeared on the syn- i A MIDDLE ATLANTIC Fall,” chronicles with

dicated radio pro-
gram “World Cafe”
and recently shared
billing with Jamiro-
quai on “Modern ’
Rock Live.” l_

i
Lite Of Agony, Soul Searching Sun |

The vocalist is now
in England, where
she performed as a
nominee during the
Mercury Awards,
but will return for more live
shows in the U.S. in mid- to late
October.

Among her supporters are
the Chemical Brothers, who
asked Orton to contribute
vocals to “Alive Alone” on their
“Exit Planet Dust” album, and
more recently, she appeared on
“Where Do I Begin?” from
“Dig Your Own Hole.”

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

WRINOGN AW

WEST NORTH CENTRAL
Trio Da Da Da
Days Of The New Days Of The New
Michael Peterson Michaet Peterson
Lee Ann Womack Lee Ann Womack
Robyn Robyn Is Here
Chely Wright Let Me In
Our Lady Peace Clumsy
Sneaker Pimps Becoming X
Creed My Own Prison

10. Tatk Show Talk Show

MIDDLE ATLANTIC
Life Of Agony Soul Searching Sun
CRU Da Dirty 30
Talk Show Taik Show
india Sobre EI Fuego
Allure Ailure

Trio Da Da Da

. Sneaker Pimps Becoming X
. Our Lady Peace Clumsy
10. Diana Krall Love Scenes

VENOVAWN S

Days Of The New Days Of The New

WEST NORTH CENTRAL stark beauty the
Trio, DaDaDa | ra " artist’s troubled past
‘ S—Lﬁ and inner battles.
. (W - | coomeloosommimer | Coughlan, who
PACIFIC ‘ ] shared the stage at
Daft Punk, Homework \ this summer’s Fleadh
— Festival with coun-
Ghei??#;i’:u, ?5%“%“ ‘ trymen Van Morri-

son and Sinéad

O’Connor, is per-

forming during a
series of Borders Books &
Music in-stores and club dates.
The week of Monday (22), she
visits Philadelphia, New York,
Detroit, and Chicago in sup-
port of the album, which bowed
Aug. 12.

ROADWORK: Lookout acts
the Groovie Ghoulies and the
Mr. T Experience continue

their tour of the U.S. and Cana-
da the week of Monday (22)
with stops in Florida, Georgia,
and North Carolina. The
Ghoulies’ new album, “Re-Ani-
mation Festival,” and Mr. T's
latest, “Revenge Is Sweet, And

Getting In Gear. Since
forming in high school five
years ago, Columbia four-
some Shift has steadily
built a following, releasing
an EP and later its fuli-
length debut, “Spacesuit,”
on Equal Vision Records.
According to representa-
tives from Columbia, the
group sold 10,000 units of
the latter, most via sales on
the road. In support of
Shift's major-label bow,
“Get In,” which drops Tues-
day (23), the band kicks off
a headlining tour Thursday
(25) at the Pontiac Grill in
Philadelphia. The act’s
debut single, “In Honor Of
Myself,” will be worked at
modern rock and main-
stream rock radio Nov. 10

and 24, respectively.

So Are You,” bowed Sept. 9 and
Aug. 26, respectively.
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Mercury’s Multi-Genre Will Downing Sends Musical ‘Invitation’

This article was prepared by Janine
Coveney, managing editor of R&B Avr-
play Monitor:

LOS ANGELES—For vocalist/song-
writer Will Downing’s fifth album, the
Brooklyn, N.Y.-born artist decided to
cash in some musie-pal favors and pay
tribute to the lives and work of two
artist friends who died prematurely.
And thus “Invitation Only,” the album
due from Mercury Oct. 28, features an
array of jazz/R&B’s top instrumental-
ists, arrangers, producers, and back-
ground singers.

Among the artists invited to play on
various tracks: the Yellowjackets,
bassist Marcus Miller (also a longtime
songwriting/production collaborator
with Luther Vandross), guitarists
Jonathan Butler and Norman Brown,
saxophonists Gerald Albright and Kirk
Whalum, drummer Harvey Mason, per-
cussionist Bashiri Johnson, arranger
Webster Lewis, keyboardist Alex
Bugnon, and vocalists James “D-Train”
Williams, Fonzi Thornton, Cindy
Mizelle, Marva King, and Maxan
Lewis. Fellow Brooklynites Peter Lord
and Jeffrey Smith of the Family Stand
produced a track with Avatar trio Good-
fellaz on background vocals. Downing
also co-wrote seven tracks.

Downing dedicated the album to Art
Porter, the charismatic saxophonist who
was a close friend and touring partner
before his untimely death by drowning
earlier this year. “Invitation Only” con-
tains the tune “Before We Say Good-
bye,” which Downing originally record-
ed with Porter. And in his tradition of
reinterpreting classic tunes, Downing
includes a cover of “I Don’t Want To
Lose You” as a tribute to the late Phyl-
lis Hyman, another friend for whom
Downing once opened on tour.

Downing, who has been recording for
10 years, has carved out a strong fol-
lowing in jazz, adult, and underground
circles. He has also garnered solid sales
outside the U.S. “In the U.K. his first
two albums went gold (100,000 units],
and he played several sold-out Ham-
mersmith Ballroom shows in 1990,” says
Christine Kozler at Downing’s manage-
ment company, Avenue Management
Group. His 1993 album, “Love’s The
Place To Be,” went platinum in the UK.
with sales of 300,000 units, according to
Kozler. “In South Afriea, the last album
did well,” she notes, “and in Japan,
every year they want him for New
Year’s, and album sales are solid there.”

But his full baritone and unique
phrasing have not been a staple of con-
temporary R&B radio. Mercury is

Queen Pen Raps About Reality
On Riley’s Li’l Man Records

This article was prepared by Janine
Coveney, managing editor of R&B
Atrplay Monitor.

LOS ANGELES—When the album
“Situations” by Queen Pen is delivered
to retail Nov. 11, the Brooklyn, N.Y.-
bred rapper will be the first artist
released on mega-producer Teddy
Riley’s Li'l Man Records, a co-venture
with Interscope. Artist and producer
make their creative connection clear on
the first single, “The Man Behind The
Musie,” for which Interscope will seek
radio adds Oct. 28.

The Li’l Man venture is one of sever-
al new pacts Interscope has formed this
year (Billboard, Sept. 13). Its other new
label pacts include deals with R. Kelly,
which excludes Kelly’s own material,
and Organized Noize, named for the
hip-hop production team.

Fans may remember Queen Pen
from her brief but memorable rhyme
appearance on BLACKstreet’s plat-
inum-selling single “No Diggity,” but
Riley and Interscope are looking to
establish Queen Pen as a unique female
artist with something to say. “This
album is telling the consumer this is all
the situations that make you-either find
yourself or go crazy. This is a realist’s
album,” says Riley.

“Situations—that’s all life is,” says
Queen Pen, who named herself for her
lyrical skills. “There’s something there
for everybody; it’s a soundtrack for a
female’s life.” Her album touches on a
variety of situations, from relation-
ships—“no gooey stuff”—to domestic
violence to simple survival. And Queen
Pen, a single mother who grew up in
Crown Heights, N.Y,, and has shuttled
between New York and Virginia Beach,

Va., for years while pursuing a record-
ing career, says she has enough life
experience for several albums.

The album features contributions by
Me’Shell Ndegéocello, who plays bass
on “Girlfriend,” Phil Collins and
BLACKstreet on “Got To Get Away,”
and cameos by Ronald Isley and rap
troupe the Lost Boyz. But Queen Pen
isn’t fazed: “I try to stay away from the
hype,” she says.

With years of
perfecting rhyme
skills on her own,
Queen Pen ap-
proached Riley in
Virginia Beach,
where he’s based.
He invited her to
his studio to play
her tape, and he
was impressed. “I said, ‘I like what
you're doing, but my deal is not in place
yet to do anything for you . .. If any-
thing does come up and you don’t have
anything by the time I'm ready, I'd like
to sign you,” ” Riley recalls. It took four
years, but Riley remembered Queen
Pen when it came time to have a female
rhymer guest on “No Diggity,” and
Riley immediately signed her.

“Queen Pen’s record has such a
broad appeal, she’s so relatable to
young women growing up in the com-
munities and inner cities,” says Inter-
scope marketing director Michele
Thomas. “She has a very melodie,
funky flow that is appealing to a young
hip-hop crowd, and Teddy’s got such
incredible tracks that no matter how
old you are, you are going to groove.”

Thomas says that Queen Pen has
been on the road with BLACKstreet

(Continued on page 28)

QUEEN PEN

looking to change that with the release
of a leadoff single, the uptempo “Have I
Told You (It’s All About You),” which

was produced by _

Darryl Simmons,
best known for his
work with Boyz 11
Men, Toni Brax-
ton, and Aretha
< Franklin.

“A lot of my
band now is out of
Atlanta, and the
people I've been
writing with are out of Atlanta. They
have their little cliques—Babyface, Dar-
ryl Simmons, Dallas Austin, L.A.
[Reid]—if you're a musician, you're part
of one of those camps,” Downing says.
“The guy that I had been working with
was part of the Darryl Simmons camp.
I was going down there once or twice a
month to do some writirg, and Darryl
would come in and say, ‘Hey man, that’s

A

DOWNING

a nice jam’ ... Myself and one of his
writers, Ronnie Garrett, and Rex Ride-
out, we wanted that kind of touch, and
we asked Darryl to produce it for us.”

“Have I Told You (It’s All About You)”
is being delivered Sept. 29 to R&B and
R&B adult outlets. A video is being
lensed in Miami by director Arthur
Jafa; the clip will be serviced to video
outlets VH1, BET, and local shows the
same week. In addition, the seasoned
performer will make a live appearance
Nov. 3 on the “Vibe” TV show.

Hector Hannibal, PD of R&B adult
WHUR Washington, D.C., says the sta-
tion is already playing the single, which
is featured on a pre-release best-of sam-
pler that teases three additional tracks
from “Invitation Only,” as well as Down-
ing favorites like “Free,” “Wishing On
A Star,” “I Go Crazy,” “Love’s The Place
To Be,” and “Nothing Has Ever Felt
Like This,” his anthemic duet with
Rachelle Ferrell.

“The thing is that D.C. has a love
affair with Will Downing. He can almost
do no wrong in this market,” says Han-
nibal. “I like the smooth sound of his
voice, whether it’s a ballad or tempo.
That’s a texture that’s so Will Down-
ing—it always adds a nice dimension to
the music mix. [The single] certainly
has the makings of a great record. He’s
the kind of artists that when he releas-
es something, people can’t wait to get
their hands on it, because they think the
last album was so smooth and so roman-
tie.”

Darryl Lindsey, Mercury senior
director of product management, notes
the sampler, “A Taste Of Will,” is aimed
at reintroducing Downing to radio.

Downing’s five previous albums have
gained him “two different audiences, to
a degree,” says Lindsey. “He does have
that jazz adult audience, but then again
he has that uptempo R&B type of thing

(Continued on poge 28)

This week’s column was written by Janine Coveney, man-
aging editor of R&B Airplay Monitor.

FIRE POWER: Ernie Singleton, who last month an-
nounced his partnership with Robert Johnson and Black
Entertainment Television, which invested in his Cyberson-
ics/Fully Loaded Records, has made several key appoint-
ments to his growing enterprise.

Virgil Roberts is named senior VP of business affairs,
and Harold Lewis joins as CFO/GM. Roberts is a long-
time entertainment attorney who has represented Bill
Cosby, Dionne Warwick, and Berry Gordy; he was also
president and general counsel at Dick Griffey’s Solar
Records, where he helped foster the songwriting/produc-
tion careers of Jimmy Jam
and Terry Lewis, L.A. Reid

Execs Named At Cybersonics/Fully Loaded;
Def Jam Turns Artists Into Superheroes

its current stable of artists, using artwork that casts them
as comie-book superheroes. Under the tag “The Unstop-
pable!! Def Jam coming Fall 1997 to save hip-hop,” the
comie-book package features LL Cool J, Foxy Brown,
Redman, Method Man, and EPMD, all rendered in eye-
popping artwork that has been used in its trade ads as well.
The piece also promotes distributed acts Jay-Z, Cru,
Christion, and Capleton and acts on the newer Def Soul
division: Playa and Absoulute . .. Speaking of LL Cool J,
I got a chance to read his tome with Karen Hunter, “I
Make My Own Rules” (St. Martin’s Press). It sounds
clichéd, but this book about the former James Todd
Smith’s path to stardom made me laugh, ery, and reflect.
A nice effort from a star who seems to have really turned
his life around to the positive
and makes us see the logiec of

and Kenneth “Babyface”
Edmonds, Reggie and Vin-
cent Calloway, and Joyce
Irby. Lewis comes to Cyber-
sonics after a career in bank-
ing and finance and was most
recently VP/manager of enter-
tainment relations for First

The

Rhythm

and the
Blues

the journey. His new album,
“Phenomenon,” was led off by
the track “Candy Girl,” which
originally sported the track
from the early New Edition
hit. But a beef with the pub-
lishers had the music changed
to the Jimmy Jam and Terry

Interstate Bank, one of the
West Coast’s largest banks.

Singleton also taps Sara
Melendez as Cybersonies’ pro-
motion and marketing executive. Melendez, who was last
at Silas Records and spent many years at Columbia, had
been consulting outside projects. The three join Singleton
at the company’s Santa Monica, Calif., headquarters.

“All record companies [need] quality power players in
their mix,” says Singleton of the appointments. “Virgil is
a consummate record man. I was blessed to have met him
in my MCA Klymaxx days. I also am of the opinion that
you can build a company with people who have great skill
in the financial area, and Harold is our GM and our comp-
troller. What we’re running is a business, and who knows
more about business than people who manage money?”

The Fully Loaded label has already been established
through the initial success of rap outfit Ghetto Mafia;
other artists on the slate include Déja, brother of H-
Town’s Shazam and Dino; R&B crooner Benito; and
male-female duo Wataz, made up of Chris Stokes and
Katrina Askew, Stokes is better known as manager/pro-
ducer for teen trio Immature.

BIGGER & DEFFER: Def Jam Recordings Music Group
has launched an exciting new retail campaign promoting

Lewis composition “Sunshine,”
with New Edition providing
vocal embellishment; the label
decided to serve radio with the
title track, which mixes “Who Is He And What Is He To
You” bass with “White Lines”-rhythmed rhymes.

BEATS "N’ PIECES: Straight out of Hollywood comes the
First Weekend Club, sponsored by the Black Hollywood
Education and Resource Center (BHERC). Its mission is
to get African-Americans out to support movies at their
crucial Hollywood moment: the first weekend of release.
Anyone looking at The Hollywood Reporter or other film
mags knows that films are judged by opening-weekend box-
office tallies, and the First Weekend Club is hoping to boost
the profile of films featuring African-American actors,
directors, producers, and/or story lines. Headed by Sandra
Evers-Manly, formerly with the NAACE, the BHERC
launched a big initiative for the opening of “Hoodlum,” star-
ring Laurence Fishburne and Vanessa L. Williams, and
will likely push the October opening of “Soul Food.” And if
the films get support, more of them get made and the more
opportunities there are for those multi-artist soundtracks
that consumers love so much. For info, call 213-8574747.. ..
Stanley Winslow exits MCA Records, where he was senior
VP of promotion, black music. No word on a new gig yet.
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= COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY SoundScan®
SEPTEMBER 27, 1997 ™ IIIII"
48 48 45 21 HEAVY D @ UPTOWN 53033*/UNIVERSAL (10.98/16.98) WATERBED HEV 3
" z_ g 56 | 56 | 12 | BROWNSTONE MJ/WORK 67524/EPIC (10.98 EQ/16.98) STILL CLIMBING | 16
@ & % i 9| 2% armist TITLE E‘jé 50 | 46 | 47 | 7 | LISASTANSFIELD ARISTA 18738 (10.98/16.98) LISA STANSFIELD | 30
== | 3= [SYR-4 =20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} o & 51 50 51 14 CAPONE -N- NOREAGA PENALTY 3041*/TOMMY BOY (10.98/15.98) THE WAR REPORT 4
* % *NO. 1% % * 52 | 45 | 43 | 14 | CHANGING FACES @ BIG BEAT/ATLANTIC 52720°/AG (10.98/16.98) ALL DAY, ALL NIGHT | 6
1 | 1 [ 16| 3 | MASTER P NOLMIT50559°/PRIORITY (10.98/16.98) e sunon GHETTOD | 1 (53)| 61 | 59 | 84 | 2PAC A’ DEATH ROWINTERSCOPE 524204°/ISLAND (19.98/24.98) ALLEYEZONME | 1
2 2 1 PUFF DADDY & THE FAMILY A” BAD BOY 73012*/ARISTA (10.98/17.98) NO WAY OUT 1 54 | 51 | 60 | 12 | SUGA FREE SHEPPARD LANE/UNFADEABLE 524385ISLAND (10.98/16.98) B8 STREET GOSPEL | 40
3 3 4 22 | MARY J. BLIGE A MCA 11606* (10.98/16.98) SHARE MY WORLD 1] 55 | 49 | 52 3 | cOOLIO Tommy BOY 1180° (11.98/16.98) MY SOUL | 49
4 4 5 7 | JOE @ JivE 41603 (11.98/16.98) ALLTHAT 1AM | 4 56 | 53 | 42 | 10 | ANT BANKS PRIORITY 50698* (10.98/16.98) BIG THANGS | 4
5|5 | 6 | 17| So% oaesort ooswia o0 NATONA  cows proverry | 1 * % * HOT SHOT DEBUT * * *
6 | 8 | 8 | 4 | SOUNDTRACK ARISTA 18975 (10.98/16.98) MONEY TALKS — THE ALBUM | 6 NEWD | | | JONATHAN BUTLER N2k ENCODED 10005 (10.98/15.98) DO YOU LOVE ME? | 57
1 6 3 7 BONE THUGS-N-HARMONY RUTHLESS 6340*/RELATIVITY (19.98/23.98)  THE ART OF WAR 1 58 | 55 [ 60 | 54 | BLACKSTREET A’INTERSCOPE 90071 (10.98/16.98) ANOTHER LEVEL 1
8 12 17 31 ERYKEBADU A? KEDAR 530—27’/UNIVERSAL {10.98/15.98) BADUIZM 1 59 54 50 7 EARTH, WIND & FIRE PYRAMID 72864/RHINO (10.98/15.98) IN THE NAME OF LOVE 50
9 11 10 10 MISSY "MISDEMEANOR” ELLIOTT A EASTWEST 62062%/EEG (10.98/16.98)  SUPA DUPA FLY 1 60 63 55 28 | SCARFACE A RAP-A-LOT/NOO TRYBE 42799*VIRGIN (10.98/16.98) THE UNTOUCHABLE 1
10 | 13 | 11 | 12 | WICLEFIEAN FERT, REFUGEE ALLSTARS @ @ og)  WYCLEF JEAN PRESENTS THE CHRNVALFEAT REFUGEEALSTARS | 4 | 61 | 65 | 63 | 65 | TONIBRAXTON A" LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 1
m 5 3 : e P — 5 62 | 58 | 70 | 36 | PEGGY SCOTT-ADAMS MISS BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF 9
—12— m ” T o M BOUT T 1 1 63 | 62 65 19 | ALLURE TRACK MASTERS/CRAVE 67848"/EPIC (10.98 £Q/16.98) ALLURE | 23
64 59 48 4 ROYAL FLUSH BLUNT 6610%/TVT (10.98/16.98) BB GHETTO MILLIONAIRE 48
13 | 10 7 6 SOUNDTRACK @ DEF JAM 537973*/MERCURY (11.98 EQ/17.98) DEF JAM'S HOW TO BE A PLAYER 2| 65 | 61 | 6 AR v 3 |
L & 4 13 MIA X NO LIWIT 50705/PRIORITY (10.9%/16.%6) UNLADY LIKE 2 I ?56 57 53 11 SOUNDTRACK @ TOMMY BOY 1169 (11.98/16.98) NOTHING TO LOSE 5
15 7 2 3 VARIOUS ARTISTS SiCK WID' IT 45009/JIVE (19.98/24.98) SOUTHWEST RIDERS 2 70 1 68 | 55 | AALIYAH A7 BLAGKGROUNDATLANTIC 9271576 (10.9816.98) ONE IN A MILLION 2
16 | 20 | 20 26 | THE NOTORIOUS B.l.G. A“ BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1
—t NEW ) 1 BUSTA RHYMES ELEKTRA 62064*/EEG (10.98/16.98) WHEN DISASTER STRIKES... | 68
17 16 13 7 MR. SERV-ON NO LIMIT 50717*/PRIORITY (10.98/16.98) LIFE INSURANCE 5
18 | 18 | 18 | 11 | SOUNDTRACK A?COLUMBIA 68169" (10.98 EQ/17.98) MEN IN BLACK—THEALBUM | 2 | o | o | 3 | ransaan PATTERSON*MC*A 1z5|;€;iSQSER * % * s enreecon | 18
19 17 19 22 | ROME @ GRAND JURY 6744 1/RCA (10.98/15.98) ROME 7 ——
20 | 19 | 24 | 49 | GINUWINE A 550 MUSIC 67685/EP(C (10.98 £C/16.98) BB GINUWINE... THE BACHELOR | 14 8L | 89 | 3 | VARIOUS ARTISTS THUMP 4100 (10.98/16.98) OLD SCHOOL Mixx | 70
R 1| 60 62 11 | GHETTO TWIINZ RAP-A-LOT/NOO TRYBE 44438VIRGIN (10.98/15.98) IN THAT WATER | 36
:; i‘ ii’ i: \L:j:. :p?(:zc:;\l:"fff::.:Z;;S:;B:i:jzz 298) v PVEV[:JC_: Aizl::)’::::: f ﬂ 67 58 7 RAMPAGE VIOLATOR/ELEKTRA 62022*/EEG (10.98/16.98) SCOUTS HONOR...BY WAY OF BLOOD 15
T3 | 25 27 12 | paTTI LABELLE McA 11642 (10.3816.98) FLAME 10 73 | 66 | 69 8 BONEY JAMES WARNER BROS. 46548 (10.98/16.98) SWEET THING | 49
20 | 22 | 22 | 43 | DRU HILL & 1SLAND 524306 (10.98/16.95) BB DRURILE S| 74 | 74 | 71 | 29 | SOUNDTRACK @ JivE 41604" (11.98/16.98) BOOTY CALL 4
25 | 29 | 33 | 13 | K.CI&JOJO MCA 11613 (10.98/16.98) LOVE ALWAYS | 9 ;Ew; 1 | TOO MUCH TROUBLE TRIPLE BEAMRAP-A-LOT 44699/VIRGIN (10.98/16.98) TOO MUCH WRIGHT | 75
e | 55 112 A BAD BOY 73009/ARISTA (10.98/15.98) 112 5
;3 ;; :g ;) :::3 biD:oR :;: 5:2223:;;::: f?;:f;;:;gme'w TRU :;):Z:L:: 223 77 | 73 | 78 | 44 | SOUNDTRACK A* WARNER SUNSET/ATLANTIC 8296 1/AG (11.98/17.98) SPACE JAM 5‘1
28 | 26 | 3 5 SOUNDTRACK QWEST 46678 WARNER BROS. (10.98/16.98) STEEL | 26 NEW D) 1 VARIOUS ARTISTS DOGDAY 3700 (12.98/15.98) MILLION DOLLAR DREAM | 78
35 37 68 MASTER P ® NO LIMIT 53978+/PRIORITY (10.98/16.98) |CE CREAM MAN 3 84 84 43 TONY TONI TONE A MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC 10
0 | 33 | 34 9 MAXWELL COLUMBIA 68515 (7 98 £/13.98) MTV UNPLUGGED EP | 15 80 [ 79 | 83 | 70 | THE ISLEY BROTHERS A T-NECK 524214/ISLAND {10.98/16.98) MISSION TO PLEASE 2
31 | 35 | 36 | 76 | MAXWELL A COLUMBIA 66434* (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE | 8 :; g g :2 ;?L):KBROWN AWVIOATOR/DERAM]533664;/MERCURYIID.S8TEG/IG06) ILLNANA | 2
NO LIMIT 50531*/PRIORITY (10.98/16.98) THE SHOCKER
@ ol B ; mg,gg;f(g;ﬂéw ULTIMATE HIP HOP PARTY 1998 | 32 RE-ENTRY | 49 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24
| 33 | 27 | 28 | 7 | VARIOUS ARTISTS SUAVE HOUSE 1585/RELATIVITY (10.98/15.98) SUAVEHOUSE | 4 84 | 78 [ 79 | 7 | KILO ALI ORGANIZED NOIZE 50128*/INTERSCOPE (10.98/16.98) ORGANIZED BASS | 44
34 | 38 | 38 12 | TWISTA CREATOR'S WAY/ATLANTIC 92757 */AG (10.98/15.98) ADRENALINE RUSH 13 85 | 15 | 75 17 | KRS-ONE @ JIvE 41601+ (10.98/16.98) | GOT NEXT 2
35 | 20 | 15 | 3 | THA ALKAHOLIKS LOUD 67435%/RCA (10.98/16.98) LIKWIDATION | 15 91 | 88 | 44 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF | 38
36 | 32 | 28 | 3 | VANESSA WILLIAMS MERCURY 536060 (10.98 EQ/16.98) NEXT | 28 87 | 71 | 73 | 22 | GHETTO MAFIA DOWN SOUTH 2003/FULLY LOADED (9.9815.98) STRAIGHT FROM THE DEC | 49
3130 | 6 KILLARMY WU-TANG 50633*/PRIORITY (10.98/16.98) SILENT WEAPONS FOR QUIET WARS | 10 88 | 85 | 80 | 46 | BABYFACE A’ EPiC 67293* (10.98 £Q/16.98) THE DAY 4
38 | 41 | 41 | 27 | SOUNDTRACK @ COLUMBIA 67917 (10.98 EQ/16.98) LOVE JONES: THE MUSIC 3 89 | 76 | 74 | 12 | THE BEATNUTS reLatviTy 1508* (10.98/15.98) B STONE CRAZY | 38
39 [ 34 | 31 | 4 | O.C.PAYDAVFFRR 524399+/ISLAND {10.98/16.98) JEWELZ | 16 90 | 87 | 94 | 42 | SOUNDTRACK A2 arisTa 18951 (10.98/16.98) THE PREACHER'S WIFE | |
* % * GREATEST GAINER % % % 91 | 8 | 95 [ 21 | TEDDY PENDERGRASS SUREFIRE 13045WIND-UP (10.98/16.98.) YOUAND | 24
69 | 61 | 43 | 702 BIV10530738+/MOTOWN (8.98/16.98) NO DOUBT | 24 RE-ENTRY | 11 | CHRIS ROCK DREAMWORKS SO00B/GEFFEN (10.98/16.98) ROLL WITH THENEW | 41
a | 39 | 39 9 | THE O’JAYS GLOBAL SOUL 31149*/VOLCANO (10.98/15.98) LOVE YOU TO TEARS | 14 NEW ) 1 FRANKIE CHUCKLIFE 67634/EPIC (10.98 EQ/16.98) MY HEART BELONGS TOYOU | 93
42 | 44 | 40 | 45 | LIL' KIM A UNDEAS/ATLANTIC 92733"/AG (10.98/16.98) HARD CORE | 3 94 | 95| 91| 73 gg;‘; ciﬁfmﬁ'l?yfg'i%fég FAMILY A WHATCHA LOOKIN'4 | 3
43 | 42 | 57| 3 L’oﬁ?ig(ﬂf,s‘v‘v'gv'? (Tl§_98/14_98) MARVELLUS & MARCELLUS PRESENT HEAT | 42 95 | 89 | 82 | 3 | SHAGGY VIRGIN 44487 (10.98/16.98) MIDNIGHT LOVER | 82 |
4 | 40 44 | 66 | KENNY LATTIMORE @ COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 19 96 | 90 | 86 11 | LIL' KEKE sAM DOWN 1005 (10.98/16.98) BB DON'T MESS WIT TEXAS | 43
i 45 | 37 | 26 3 CRU VIOLATOR/DEF JAM 537607*/MERCURY (10.98 EQ/16.98) DADIRTY 30 | 26 97 | 88 | B3 4 98 DEGREES MOTOWN 530796" (6.98/10.98) BB 98 DEGREES | 88
RN T N e T
] B mﬁm\{)&g‘o&gvmnrzscops (10.98/16.98) THE DON KILLUMINATL: THE 7 DAY THEORY : RE-ENTRY | 48 | KENNY G A’ ARISTA 18935 (10.98/16.98) THE MOMENT | 9

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1997,

Biliboard/BPi Communications, and SoundScan, Inc.

Billboard’s 1997 Record Retailing Directory

Billboard’s Record Retailing Directory provides the accurate
information you need to reach record retailers and sell them your products
and services.

Relied upon by the entire record and video industry, Billboard’s 1997
Record Retailing Directory contains over 7,000 listings of full-line
record stores featuring chain stores, chain headquarters and independents.

& Chain Headquarters

buyers M store genre or music specialization ll audio book retailers nationwide
RRD packs all this essential information into one compact 6 x 9 directory —
s0 it’s easy to handle and take on the road.

Industry leaders agree—this source of reliable information is too valuable to be
without. To order your copy at $155 plus $6 shipping and handling ($13 for
international orders) call (800) 344-7119, in NIJ call (908) 363-4156. You can fax
your order to (908) 363-0338. or mail this ad with check or money order to:
Billboard Directories, Dept. BDRD3037, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

Please add appropriate sales tax in NY, NJ, PA. CA. TN. MA, IL & DC. Orders payable in U.S. funds only.
Please make any necessary name and address corrections above. All sales are final BDRD3027
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R&B

FIRST ROUND: Usher’s “You Make Me Wanna . . .

DATU FAISON'S

RHY 1IN
SECTION

” (Lalface/Arista)

easily fends off Boyz 11 Men’s attempt at the top slot on Hot R&B Sin-
gles, as the foursome settles for a No. 2 Hot Shot Debut with its latest
title, “4 Seasons Of Loneliness.”
in airplay for a total of 47 million listener impressions, securing anoth-
er weck atop the Hot R&B Airplay list. Radio was the 18-year-old’s
greatest asset in maintaining pole position, as Boyz I1 Men’s audience
stands at 24.6 million listeners. However, since Usher’s album “My Way”
hit stores Sept. 16, sales for the single could drop off by next week, thus
giving “4 Seasons” a chance at the throne during the next couple of
weeks. Sales for the Usher song stand at 26,000 units among R&B core
stores, while Boyz II Men scanned 24,500 units in that panel. That total,
by the way, marks their largest first week at R&B core stores.

Usher’s tune gained an additional 7%

N EW AVENUES: “Avenues” by Refugee Camp All-Stars (Arista)
marks the first solo attempt by Fugees member Pras and moves 44-29
on Hot R&B Singles, landing the Greatest Gainer Sales trophy. He fol-
lows his fellow Fugees: Lauryn Hill’s “The Sweetest Thing” peaked at
No. 2 on Hot R&B Airplay, while Wyelef Jean’s “Guantanamera” (both
Columbia) moves 44-30 on that list. “Avenues” is a rap remake of Eddie
Grant’s 1983 hit “Electric Avenue,” which peaked at No. 18 on Hot R&B

Singles in March of that same year. ..

Brian McKnight’s “You Should

Be Mine (Don’t Waste Your Time)” (Mercury) rebounds 8-6 on Hot R&B
Singles, thanks to strong increases in airplay. The song glides 26-16 on
Hot R&B Airplay with a 45% listener increase. Airplay leaders include
WPHI Philadelphia (40 plays), KKDA Dallas (36 plays), KNEK
Lafayette, La. (36 plays), and WENN Birmingham, Ala. (33 plays).

D ISASTER STRIKES: There's high anticipation for Busta Rhymes’
second album,“When Disaster Strikes” (Elektra), proved by its weck-
early debut at No. 68 on Top R&B Albums, Busta’s first radio single,
“Put Your Hands Where My Eyes Could See,” garners 32 million lis-
teners and skips 8-5 on Hot R&B Airplay after a 17% audience increase.

Three new stations came on board, bringing total supporters

to 73.

LIKE BUTTA: “Butta Love” by Next (Arista) skips 17-12 on Hot R&B
Singles after a picking up another seven stations, lending an additional
2 million listeners. “Butta Love” scales 46-37 on Hot R&B Airplay and
shoots 10-8 on Hot R&B Singles Sales after picking up another 13% at

R&B core stores . ..

“Get Up” by Dallas-based rappers NX (Ruth-

less/Epic) debuts at No. 90 as the first offering from Ruthless’ newly
pacted distribution deal through Epic/Sony. The label had gone through
Sony-owned indie Relativity. The duo also enters Hot Rap Singles at No.
31, with sales of 500 units at core stores.

BUBBLING UNDER.

HOT R&B
SINGLES

AR AEE
2 (% |e z|2|¢
2|51y | TITLE 2% | 4| TITLE
T | 2| 2 | ARTIST (LABEL/PROMOTION LABEL) E | S| & | ARTIST (LABELPROMOTION LABEL)
1| 3] ¢ | BABY, BABY 14 1 | MONKEY POP (RAISE THE ROOF)
KILO ALl (ORGANIZED NOIZEANTERSCOPE) DJ SPANKX (BABYLON)
— | 1 | AIN'T NUTHIN' BUT A JAM Y'ALL 15|13 | 2 | SOMEHOW, SOMEWAY
GEORGE CLINTON WITH THE DAZZ BAND (INTERSOUND) ORGANIZED KONFUSION (PRIORITY)
3| 1| 3 | PUTTHE MONKEY IN IT 16|14 5 | IT'S ALRIGHT
DAZ AND SOOPAFLY (TOMMY BOY) DAVE HOLLISTER (DEF SQUAD/EMI)
4| 2|5 | LET ME HOLLA AT CHA 17 | 12 | 12 | PEOPLE GET READY
BLAC HAZE (LIVE SHOT) 2IGGY MARLEY & THE MELODY MAKERS (ELEKTRAEEG)
5 ~| 1 | SET YOU FREE 18| 9 | 7 | 'BURBAN & IMPALAS
OL SKOOL (UNIVERSAL) BIG MIKE (RAP-A-LOT/NOO TRYBE/VIRGIN)
65| 2 | BUBBLIN 19 1 | BUMP'N IN YOUR TRUNK
CRU (VIOLATOR/DEF JAM/MERCURY) MAD DOG CLIQUE (CROSSTOWN)
SO IN LOVE SERENADE
11415 SAISON (KAT'S EYE/UNITY) 0|2\ 17 SHADES (MOTOWN)
8 | — | 1 | CAN'T STOP NO PLAYER 21125 6 | IN.THE COMPANY (OF KILLAZ)
DA ORGANIZATION (POCKETS OF RAGE/WRAP ICHIBAN) WISEGUYS (SURRENDER/DEF JAM/MERCURY)
g | g | 8 | HELP WANTED (HEROES ARE IN SHORT SUPPLY) 22| 16| g | HOODLUM
THE CHI-LITES (COPPER MOBB DEEP FEAT BIG NOYD & RAKIN (LOUD INTERSCOPE}
10| 7 | 5 | KEEP ME LIFTED 23| 20 | 20 | COME ON EVERYBODY (GET DOWN)
SPEARHEAD (CAPITOL) US 3 (BLUE NOTE/CAPITOL)
11] 11| 6 | SUPERNATURAL 2 4 | IT'S ABOUT TIME
WILD ORCHID (RCA) L.A. NASH FEATURING JEW'ELL (MENES)
121 8 | 3 | WAIT AWHILE 25 | | ACHILD IS BORN
ERICKA YANCEY (RCA) BRAND NUBIAN (LOUD)
1311714 EHEA(')*I:SISERCURY) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

WILL DOWNING

(Continued from page 26)

Billboard.,,
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED. COMPILED, AND PROVIDED BY SoundScan®

b4
. ! x x| 2 ° =
oing on. With Will, you do have to tack- | 2 2 o 9 | L o STRBUTNG LABEL BIMNl  aRmisT
le it from both fronts ikl Bl Bl ) Y
ety goes from one extreme to the other.” * x *NO, Tx x %

Smooth jazz stations will receive a 1 1 1 11 | UP JUMPS DA BOOGIE ® & MAGOO AND TIMBALAND
separate CD package featuring two (C) (D) BLACKGROUND/ATLANTIC 98018/AG 4 weeks at No. }
other tracks, the Brazilian-flavored 2 2 2 ) (’g:())(’g?”ﬂxlrg;)kggb%’ﬁ(%/ARETLHE NOTORIQUS 8.1.G. (FEAT. PUFF DADDY & MASE)
“Island” and the softer “Angel.” 3 | 3 | 4 | 13 | OTTONGHTFROM NOTHINGTOLOSE) @ @ ULOMFCADA 3G LEFEY MY ELUT & AVGE ARTNEL

“We understand where his base is, and (C) (D) (M) (T) (X) UNDEAS/TOMMY BOY 98019/AG
we didn't necessarily make a record for - |{(4)| 5 | 3 | 4 (' C')V:LS)%)’% HOMIES OIPR‘:RWSTER P FEAT. PIMP C AND THE SHOCKER
the mamstre.am, says Wa_vmon.Jones, 5 1 5 16 | ''LLBE MISSING YOU A® @ PUFF DADDY & FAITH EVANS (FEAT. 112)
Mercury senior VP of black musie. (M) (T) (X) BAD BOY 79097*/ARISTA

Retailers will also gCt a taste of * & % GREATEST GA'NER * & %
Downing via a special promotion coor- @®| s | | AVENUES(FROM “MONEY TALKS") @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAN)
dinated through PolyGram Group Dis- (C) (D) (T) (X) ARISTA 13411
tribution branches with local indepen- 7 6 6 6 (Bc:\‘g)l(&lﬂl;lg}zﬁ?soagg & MACK 10
dent retailers. Once retailers identify ———1— '
certain customers as being the prime _ 8 |37} 3 %ED‘,\#,?,M,!REE‘%LWORLD eI 0
audienee for Downing’s music, they will 9 7 7 12 | TAKE IT YO THE STREETS @ RAMPAGE FEAT. BILLY LAWRENCE
receive specially printed invitations to %’A‘i’&:’:}"ggﬁ’ﬁ%‘;’;’?“"‘“ IS o THE WHORIDRS
a private wine-and-cheese listening 10 | 11| 8 | 18 | ¢)(0) (1) SOUTHPAWIDELICIOUS VINYL 4007/RED ANT
reception for the new album. 1L | 12 | 10 | 2 | REMINDING ME (OF SEF) _ # COMMON FEAT. CHANTAY SAVAGE

Royce Fortune, owner of the Los (C) (D) {T) RELATIVITY 1627
Angeles-based Fortune Records store,  ((12)| 42 2 g)f’(lt:)wégg\%slm & THE BEATNUTS
expects grood things from Downing's lat- (@D| 14 | 14 | 3 | MENOF STEELWRON “STEEL) @ SWQULLEONG. It CIBE BREAL PETER GUNLE KRSONE
est set. “I heard four songs [from the (C) (D) (T) T.W.ISMJOWEST 17305/ WARNER BROS.
new album), and I like what I heard.” 14 | 10 1 8 DOWN FOR YOURS @ NASTYBOY KLICK FEAT. ROGER TROUTMAN

Although at press time Fortune had ggaggg’g??&é"swo“ SEESMEREURY < HURRICANE G
not yet received full details of Mercury’s 15 | 15 2 | {¢)(D}T) HO.LA. 341026/1SLAND
retail promotion, from what he’s heard, 16 | 13 | g | 13 | CUWHENUGET THERE (FROM "NOTHING TO LOSE") @ @ COOLIO FEAT. 40 THEVZ
he says, “it seems to be a great promo- ‘:;"E’;g‘x’ HOMMYCOEZES < ERD
tion, and whatever it is, 1t’;< going to help NEWD | 1 | oo o meRcURY
sales. Bring it on, that’s what I say. 50 | 42 | 16 | LISTEN (FIVE MINUTES) o DFC
That'’s what makes the cash l'egister (C) (D) (T) BIG BEAT/PENALTY 7185/TOMMY BOY o

o shich is i ots 1" LOOK INTO MY EYES (FROM "BATMAN & ROBIN") @ BONE THUGS-N-HARMONY
ring, \\vhl.(h is important to me! 19 16 12 | 16 | (c/i0) (i) RUTHLESS 6343RELATNITY

_ Downing, managed by Bruce Gar- 28 | 22 | 15 | HIPHOP DRUNKIES THAALKAHOLIKS FEAT OL DIRTY BASTARD
field, continues to tour extensively. And (C) (D) (T) LOUD 64882/RCA

having established a tradition of cover- 21 | 20 | 18 | 1o | 'CED DOWN MEDALLIONS © ROYAL FLUSH
ing R&B classies and jazz standards on :ng;rgﬁ"gé’ét“lﬂf 57 KOOL
each album, Downing plans to take the @ B [ 15 | 5 | (D) (M) (1) CLRAMERICAN 17320/WARNER BROS.

concept further on his next project. 23| 18 I 13 16 | SMILE® @ SCARFACE FEATURING 2PAC & JOHNNY P

“Me and Gerald Albright are talkin (C) (D) RAP-A-LOT/NOO TRYBE 38581 /VIRGIN
ab o e e 8 T 17 | 24 | 5 | CROOKED GREEN PAPERS © KINFUSION
about doing a duet album, a traditional C) (D) (T) BEFORE DAWN 109/TOUCHWOOD
Jjazz album trying to emulate the John- HOW WE COMIN' @ RBL POSSE
ny Hartman/John Coltrane kind of clas- 26 | 30 | 9 | icovmic beAvATLANTIC 98017
o ” o 3 BE THE REALIST TRAPP, TUPAC & NOTORIOUS B.1.G.
sic album,” says Downing. % | 19| 21 | 8 | (cypeer TRAPP 9283/INTERSOUND

: _ o 27 | 22 | 16 | 22 | JUST ANOTHER CASE & CRU FEATURING SLICK RICK
Assistance m preparing this story was | (C) (D) (M) (T) (X) VIOLATOR/DEF JAM 573856/MERCURY
provided by Dylan Siegler in New York. 2821191 (Fc/)\g)l(’rf)*g‘%;/egﬁsssoglm L:NOD.C. FEATURING YVETTE MICHELE
LET ME HOLLA AT CHA BLAC HAZE
2| 2|3 |5 | ¢oouvesnorsoon
IF U STAY READY & SUGA FREE
QU EEN PEN 48 | 31 | 21 | () (D) (1) SHEPPARD LANE/UNFADEABLE 854976/SLAND
nti rom page 26
(F,'o i “wd‘f.' .I page 26) GD| NEWD | 1 (%)E(E)EJTFRUTHLESS 78707/EPIC & X
since the beginning of the year, appear-  [73, 13 [ 3, | |5 | SMOKIN' ME ouT © WARREN G FEAT. RONALD ISLEY
ing with the group at concerts, promo- il| (C) (D) (T) G-FUNK/DEF JAM 571024/MERCURY
tional dates, interviews, and awards | 33 | 25 | 17 | 8 | 86BAOMANNAFRONDEF AHSHONTOBEAPLIER)  FONGROW Pl DRUHLL
shows. A flier and sticker campaign s | 39 | 26 | EMOTIONS © TWISTA
was completed before an early two- (C) (D) (M) (T) (X) CREATOR'S WAY/ATLANTIC 98025/AG

i ‘ersi g . i THAT'S RIGHT @ DJ TAZ FEAT. RAHEEM THE DREAM
LRI version of “The Man Behind 35 |32 | 20| 27 | om0 sREAKAWAVSUCCESS 53289/PRIORITY
The Music” was serviced to select radio [T )

i ! 36 | 33| 27 | 57 | DADIPA ® FREAKNASTY
stations over Labor Day weekend,; it got (C) (T) (X) HARD HOOD/POWER 0112/TRIAD
95 mix-show spins its first week. A 31 | 30 | 25 | 21 | [FICOUDCHAGERROMTHBUTIT) @ NASTER P FEAT STEADY MOBEN. Mk X, MO B. DICK & ODELL
video was shot in early September by .
. . : WHO U WIT LIL JON AND THE EAST SIDE BOYZ
director Christopher Erskine. The rap- 38 | 29 | % | 10 | )T (x) MIRROR IMAGE A10/ICHIBAN

s will also debut her single with Ril I'LL BE *FO N -
?)eclt“:]% 0;11 :(})1: ?‘Igeterfelr: IIr:/gofvw\}t’ayalneg B0 Bl (LD)m VIOLATORIDEF Jan 574028/MERCU)§(TI BROWN FEATURING JAv-2
s * i : PUT THE MONKEY IN IT (FROM “NOTHING TO LOSE") @ DAZ AND SOOPAFLY
‘“ho“‘& dv £ ) 33 | 4 | 3 | () p)m rommy Bov 7403

“Women are ready for another fe- KEEP ME LIFTED SPEARHEAD
male rapper to come to the forefront,” NEWD ! | ©®wmcarrioL ssess
says Heart Attack, assistant PD at 42 | 27 | 2% |10 8”0%05&5&‘%01 @ YOUNG MC
WOWI/WSVY Norfolk, Va., who began

. A 5 MONKEY POP (RAISE THE ROOF) DJ SPANKX
playing “The Man Behind The Music” NEWD | 1 | {&inosssvionoiol
in its initial short version and says the 16 I 8| 2% (JCI)\(ZDZ)TT S&k&cz J22ARSTA @ OUTKAST
response has been overwhelmingly pos-
0 3 Oyl SOMEHOW, SOMEWAY ¢ ORGANIZED KONFUSION
itive. “After ‘No Diggity,’ everybody NEWD | 1 | OrcRioriry sizee
was like, *Who is this girl?’ This first 46 | 40 | 3 | 59 | LETMECLEAR MY THROAT® = # DJ KOOL
e intr ] her (©) (T) (X) CLR/AMERICAN 1744 WARNER BROS.
CLTOISIEL T MU ) @ | 35 | 33 | 23 | HYPNOTIZEA & THE NOTORIOUS B.1.G.
skills .. . If Teddy’s putting anything (C) (D) BAD BOY 79092/ARISTA
behind it, he’s going to make sure she’s 48 | 37 | 3 | 7 | AFRIEND  KRS-ONE
gonna be a hit.” i B (T) (X) JIVE 42471*

: mer oo CAN'T NOBODY HOLD ME DOWN @ PUFF DADDY (FEAT. MA

Ggorge Da.melsI owner of George’s 49 [ 43 | 38 | 36 | 210)m 6o 8D BOY 79083ARISTA A (FEAT. MASE)
Music Room in Chicago, says the store 50 | 3 | 23 | 3 | BUBBLIN' ® CRU
has the promo of “The Man Behind The (1) VIOLATOR/DEF JAM 571525*/MERCURY

” 4,

Music,” “and we like it.”

He adds, “The single will start in our
market with in-store play, but it’s a
quality record and a quality artist, with
Teddy Riley behind her.”

(O Records with the greatest sales gains this week. ® Videoclip avaitability. ® Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single. cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1997, Billboard/8PI Communications,

and SoundScan, Inc.
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HOT R&B SINGLES

LECTED, COMPILED, AND PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS,
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL-

SoundScan®

=z z = z
%) O = » S Q
el |58 | 20|gg] TITLE ARTIST | %% 28 58 5g (¢S] TME ARTIST | %5
E2| S| 2| =35 PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & & 2|22 2| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/PROMOTION LABEL | & &
FIX @ BLACKSTREET WITH SPECIAL GUESTS OL’ DIRTY BASTARD & SLASH
*xx NO. 1 % 333l 9 | T RILEY.D.ADAMS (T RILEY,C HANNIBALALFILEY,SHUDSON,R JONES, L ALEXANDER L DOGSON.A IONES) (1) () INTERSCOPE 95012+ | 7
@ 1 1 6 YOU MAKE ME WANNA... @ 4 weeks at No. 1 ¢ USHER 1 -
— sy - STl |38]9 II)ND\EIJTLEBRLSE ths/ém (D DEVILLER S HOSEIN.S.KIPNER) (© (D) (T) (:) 308T(‘P ENGBIEEGEs% <
* & Kk HOT SHOT DEBUT * & ok @ NEW ) 1 OFF THE BOOKS THE BEATNUTS FEATURING BIG PUNISHER & CUBAN LINK 52
@ NEWP 1 4 SEASONS OF LONELINESS & BOYZ Il MEN 2 THE BEATNUTS (L.FERNANDEZ J.TINEQ,C.RIOS} {C}(T) (X) VIOLATOR 1646/RELATIVITY
JJAM,T.LEWIS (J.HARRIS 1, T,LEWIS) {C) (D) MOTOWN 860684 @ NEW ) 1 THE JOINT ® EPMD | 53
E.SERMON (P SMITH,E SERMON,M.OIKE M.DIAMOND, . KING.A.YAUCH,M SIMPSON.A FRANKLIN  (T) DEF JAM 571679 MERCURY
3 2 2 3 ¢ MARIAH CAREY 2
S COMBS THE UMMAH STEVIE | M CAREY (b CAREY § COMBS K FAREED.S JORDAN.S HAGUE B ROBINSON.R LARKINSLPRICE) (€ D1 i1 (71 1¥) (X} COLUMBIA 78548 54 12 33 7 ALL | WANT (FROM “GOOD BURGER") ® 702 3
4 3 3 . NEVER MAKE A PROMISE @ © DRU HILL 1 T.TAYLOR.C FARRAR (T.TAYLOR.C FARRAR F.PERREN,B.GORDY,D.RICHARDS A MIZELL)  (C) D) (T) BIV 10 CAPITOL 860676/MOTOWN i
D.SIMMONS (D.SIMMONS} (€) (D) (T) ISLAND 572082 55 59 4 ) CAN WE (FROM “BOOTY CALL") ® SWV | 3
(3| & | 9 | 5 | MYLOVEISTHE SHHH! @ SOMETHIN' FOR THE PEOPLE FEATURING TRINA & TAMARA | ¢ TIMBALAND (M.ELLIOTT, T.MOSLEY) (1) JIVE 42445¢
SOMETHIN FOR THE PEOPLE «J BAKER,M.L WILSON.J. YOUNG,T.POWELL SAUCE RHOLIDAY)  (C) (D} 1T} WARNER BROS. 17327 56 50 41 8 NEVER, NEVER GONNA GIVE YOU UP @ LISA STANSFIELD | 3¢
@ 8 7 4 YOU SHOULD BE MINE (DON'T WASTE YOURATIME) @ BRIAN MCKNIGHT FEAT. MASE 3 I.DEVANEY,P MOKRAN (B.WHITE) (C) (D) ARISTA 13346
§ COMBS,R LAWRENCE STEVIE J 15 COMBS,R LAWRENCE M BETHA K PRICE.| BROWN S JORDAN B MCKNIGHT: _ (C) (D) (T) MERCURY 574760 57 | 56 | 57 9 SHOW ME BILLY PORTER | 44
EVERYTHING ¢ MARY J. BLIGE W J.MCRAE (LALA) {C) (D) DV8 582282,A4M
NEWD ! JIAM,T.LEWIS (1 HARRIS 11, T.LEWIS.R.E1.H.NAKAMURA, T.BELLL.CREED.) BROWN.EWESLEY) _ (C) (D) (1) NcA 55353 | | 58 | 55 | 43 | 17 | YOU BRING ME UP ® K.Cl & JOJO ;
8 4 4 9 MO MONEY MO PROBLEMS A & THE NOTORIOUS B.I.G. (FEAT. PUFF DADDY & MASE) ) G.BAILLERGEAU,V.MERRITT (K.HAILEY,) HAILEY) (C} (D) (T) (X} MCA 55346
STEVIE J. S.COMBS (CWALLACE,S.JORDAN,M.BETHA,B.EDWARDS,N.RODGERS) (C) (D} (T) {X} BAD BOY 79100/ARISTA 55 | o 5 PIECE OF MY HEART ® SHAGGY (FEATURING MARSHA) | g
9 7 8 5 WHAT ABOUT US (FROM “SOUL FOOD™) & TOTAL 7 R.LIVINGSTON,S.PIZZONIA {J.RAGOVOY,B.BERNS) (C) (D) (T) VIRGIN 386D1
TIMBALAND,M.ELLIOTT (T.MOSLEYM.ELLIOTT) (C) (D) LAFACE 24272/ARISTA CAN'T LET GO o LAURNEA w1l
10 5 5 11 | UP JUMPS DA BOOGIE ® ¢ MAGOO AND TIMBALAND | 4 60 | 57 | 48 | 15 | 5 om (J.ROBINSON, T.ESTES A MARTIN, | MATIAS) (© (@) (1) A8 YuM 78565/€pIC | 20
TIMB T MOSLEY.M BARCLIFF,M.ELLIOTT; C) (D) BLACKGROUND 9801B'ATLANTIC
L T L — — 63 | 65 | 3 | MENOFSTEEL(FROM “STEEL") @ SHAQUILLE ONEAL, ICE CUBE, BREAL PETER GUNZ & KRS.ONE | g
11 ) 6 13 | NOT TONIGHT {FROM "NOTHING TO LOSE") @ @ LIL' KIM FEAT. DA BRAT, LEFT EYE, MISSY ELLIOTT & ANGIE MARTINEZ | 5 POKE & TONE (5. O'NEAL C.OLIVIER,S 1. BARNES L FREESE,0 JACKSON.L PARKER.P.GUNZ)  (C) (D) {T) T.W.ISM/QWEST 17305WARNER BROS
R SMITHA COLOY (K JONES,M ELLIOTT.L LOPEZ S HARRIS A MARTINEZR BELL G BRONNA NUHAMMED) G D) (M) T) () UNDEAS/TONMY BOY 98019 ATLANTIC DISTANT LOVER - * TARAL
17 | 191 4 | BUTTALOVE & NEXT | 9 62 1 66 | 6 | Switlaws swillamsseLar) (©)(0) 1) 0¥ MoTowN 860652 | °2
KAY GEE.O.LIGHTY,L ALEXANDER,PROF. T. (L ALEXANDER, T.TOLBERT,R.L HUGGAR,A CLOWERS,D.LIGHTY) (G} (D) (T} (X) ARISTA 13407 WHATEVER ot VOGUE
@] 16 | 7 |5 | BLEEDINL oo one SADSEEEATUNOLZ [ | (B 10 1% || sk oo 00 Do | *
| 'CAN LdVE YOU/L6VE 1S ALL WE NEED * MARY J BLIGE 64 60 58 15 LOOK INTO MY EYES (FROM “BATMAN & ROBIN") @ BONE THUGS-N-HARMONY 4
14 ] 1 12 100 ) & chking M. Ews ) BLIGE L BLIGE DECOSTA R JERKINS ¢ JONES C BRODY NMRCKLIL KIS ARRIS I (€)(0) TiMCAS5962 | 2 - Egt’/’gﬁgg (:EEE:;‘(;JLT;E: LN RU:":S;?:ST;&T\"T;
DO YOU LIKE THIS ¢ ROME 65 73 76 1 65
15 1011 9 G.BAILLERGEAU V.MERRITT (J.WOODS,V.MERRITT) (C) (D} (V) GRAND JURY 64874/RCA 10 ;),ZEEKSICSTTE;EEL‘J’?ZT;T:CO”’ ‘c’f’T‘:’izM\;’v‘:‘ggI’ LDO/:JE
16 | 12 | 13 | 8 | Bora o (s BANES)COUMERSCARTER L oo (1 oA ORDEE e s71681 mentony | 10 | | 0 1 89 1 5 | 18 SO RS LAVADITASR 10,01 STsEKLEOLS W D !
f * W EAT. LLSTA
17 14 14 16 é'c-ongsEsx:\l/tsElews%N\((;?Lé AIATSHER,F.EV.ANE)UFF DADDY & FAITH (,\EA}’(/?)'\(‘XS) éfgﬁgg’;égﬁ AlRlls%{ 1 67 65 52 16 W.JEAN PRAKAZREL (B.GIBB M.GIBB.R GIBB.N.JEAN,S. MICHAEL.J.FORTE ROBINSON) (M) (T} (X} RUFFHOUSE 78602* COLUMBIA 14
. “ " REMINDING ME (OF SEF) & COMMON FEATURING CHANTAY SAVAGE
18 ) 18 | 5 égﬁg& g/%%xcl?u (i3l 5ol (e lolo)) © ) mr’cyzlaLz%ﬁ/Ig?TEA 18 68 | 68 | 60 | 4 | yor (L.LYNN,A CRAIG,G.REDMOND,L BROWNEE F SMITH,J.SIMON) © ) m ReaTviTy 1627 | 80
DOWN FOR YOURS @ NASTYBOY KLICK FEATURING ROGER TROUTMAN
19 | 13|15} 22 &;&E‘&I&&#T' - © 0 (T,’mggé\';‘%(gg;&%%% 1 69 | 58 | 64 8 | Wc wasicioos (M.CARDENAS,L. MARIN,D. SALAS A.ESTRADA) (€)D) (1) NASTYBOVGLASSNOTE S747¢BMERCURY | 0
20| 15 | 10 | 10 | SOMEONE ® SWV (FEATURING PUFF DADDY) | ¢ 70 | 70 | 68 | 7 | IFIHADYOU @ FRANKIE | 4
S.COMBS, J.DUB (S.COMBS,WALKE R GRAHAM,H PIERRE,PRICE, WALLACE, MARTIN, SHAW) (C) (D) (T} RCA 64926 C.THOMPSON (C.THOMPSON,C.WARD.B.BACHARACH,H.DAVID) {C) (D) (T) CHUCKLIFE 78624.EPIC
21| 20 | 20 | § | AFTER 12, BEFORE 6 ® SAM SALTER | 99 7 | g6 | 59 | 13 | CUWHEN UGET THERE (FROM “NOTHING TO LOSE") @ & COOLIO FEAT. 40 THEVZ | 134
TRICKY,S.HALL (C.A.STEWART,S.K.HALL,TAB,P.L STEWART,S.SALTER) __ (C) (D) (T) (X) LAFACE 24253 ARISTA ROMEQ (A IVEY D ALDRIDGE H.STRAUGHTER,M.STRAUGHTER) (C) (D) (T) (X) TOMMY BOY 7785
22 21 16 4 | MISS MY HOMIES ¢ MASTER P FEATURING PIMP C AND THE SHOCKER 16 @ NEW) 1 BRING BACK YOUR LOVE @ CHRISTION 72
MO B. DICK,KLC,ODELL (MASTER P,PIMP C.THE SHOCKER) (C) (D) (T) NO LIMIT 53290/PRIORITY _ | CHRISTION (K.SKI,A.ANTHONY) (C) (D) (T) ROC-A-FELLA/DEF JAM 571592/MERCURY
I'M NOT A FOOL ¢ IMMATURE SOMEBODY ELSE 4 HURRICANE G
BB 3 C.STOKES,B.JAMES,SPEEDY (C.STOKES,B.JAMES, J.LHARRINGTON) © 0 Mca 55367 | 13 @ 7 2 D-MOET,A.MCLEAN (G.RODRIQUEZ,A. MOODY,GAMBLE,HUFF) (©) (D) (0 HO.LA. 34102615LAND | 73
WE CAN GET DOWN ¢ MYRON CRAZY ¢ MARK MORRISON
“ula |2 5 S.BROWN (M.DAVIS,A.CANTRELL,D.ROPER) (©) (©) () SUND 572084 | 22 14| 67| 67 4 P.CHILL,M.MORRISON,M.REILY (M.MORRISON) © (D) (D 0 ATLANTIC 82032 | ©7
@ 25 27 5 BACKYARD BOOGIE ¢ MACK 10 25 15 72 71 9 GIVE IT TO ME & TEDDY PENDERGRASS 57
BOBCAT (D ROLISON) (C) (D) (T) PRIORITY 53282 T.PENDERGRASS J SALAMONE (PENDERGRASS, J. SALAMONE) (C) (D) SUREFIRE 18003/WIND-UP
IN MY BED A @ DRU HILL I SAY A LITTLE PRAYER (FROM “MY BEST FRIEND'S WEDDING") @ DIANA KING
% ) n 3 D.SIMMONS (R.BROWN R.B.STACY,D.SIMMONS) (C) (D} ISLAND 854854 ! 1 | 76 | 77 10 A.MARVEL (B.BACHARACH,H.DAVID) (0) (0 Ty (X) WORK 78596EPIC. | 0
30 | — [ 2| MEAND MY CRAZY WORLD VA O 5 77| 7| 72| 18 | WHOYOU WIT (FROM “SPRUNG") ®JAY-Z | 95
DJ RON G (T KELLY R BOWSER) (C) (D) (T) UNIVERSAL 56131 SKi (S.CARTER.D.WILLIS) (T) QWEST 43883*/WARNER BROS.
FOR YOU @ KENNY LATTIMORE | ¢ FAR FROM YOURS # 0.C. FEATURING YVETTE MICHELE
B | B | 2% | 2| geasTvoN Leru {0 (D) COLUMBIA 78456 8741 B g 10.CREDLE.A BEST,M.BRYANT.G.JOHNSON.LLJOHNSON,ERIC B_RAKIM) (€} (D) (T) PAYDAY,FFRR 850916 SLAND | 5
* % * GREATEST GAINER/SALES * * * 79 | — | 2 | MAN BEHIND THE MUSIC QUEEN PEN FEATURING TEDDY RILEY | 19
T.RILEY (T RILEY,L WALTERS,T.GAITHER.M.SMITH,J. BROWN.C.BOBBITT,.BROWN,BBIRD) (T} LIL’ MAN 95015+ INTERSCOPE
AVENUES (FROM “MONEY TALKS") @ REFUGEE CAMP ALL STARS FEAT. PRAS (WITH KY-MAND - -
41— | 2 | PRAKAZREL (E.GRANT) (©) (D) (1 00 ARISTA 13411 | 20 80 | 83 | 78 | 9 | WHERE YOU ARE ® RAHSAAN PATTERSON | g3
JAMEY JAZ (R.PATTERSON,JJAZ) (C) (D) MCA 55355
GOTHAM CITY (FROM “BATMAN & ROBIN") ¢ R. KELLY q
082U fewymreeE (€) (D) (1) (V) (00 JIVE 42473 8 | g1 | 75 | 7 | STRANGER IN MOSCOW © MICHAEL JACKSON | ¢
M.JACKSON (M.JACKSON) (©) (D) (T) (V) (X) MJJ 78012/EPIC
| BELONG TO YOU (EVERY TIME | SEE YOUR FACE) A ¢ RO
i % 2 i G.BAILLERGEAU,V MERRITY (). WO0DSG.BANLERGEAU) {C) (D) (V) GRAND JURY 64755/RCA : 82 64 83 5 }"-:)EEY &}?OZNE (A.CRUZ,S.).BARNES, J.C.OLIVIER,LARKIN JR.,PRICE, HAGUE, MCCLAREN) .T r/?ozo fa%?alﬂ.@'a?gmm 50
WHEN YOU TALK ABOUT LOVE @ PATTI| LABELLE —— — : — . it
32 1 27 | 25 | 11| [ AMTLEWS (LHARRIS ILT.LEWISWRIGHT ANESBY,A GREEN.M.HODGES) © 0 (0 MecAss37 | 12 83 | 78 | 79 | 15 | V'VE BEEN HAVING AN AFFAIR TONYA | 35
(3| 3 | 40 | 7 | HOWYADO DAT (FROM “HOW BOUT IT") @ MASTER P FEAT YOUNG BLEED AND CLOC | 33 CRTASON (C.R CASON) ) 1 TOWN 231 AMALACD
MASTER P (MASTER P} (€) (D} (T) NO LIMIT 53284/PRIORITY NEW) 1 TRUE TO MYSELF (FROM “BATMAN & ROBIN") ¢ ERIC BENET | g4
e r DON'T SAY *IONB | 3 £.BENET,G.NASH,JR.,DEMONTE (E.BENET,G.NASH,JR.) (C) (D) (V) WARNER BROS. 17328
JON-JOHN,M.NELSON (J.ROBINSON,M.NELSON,D.SPENCER) _ (C} (D} (T} (X) YAB YUM.550 MUSIC 78614/EPIC 85 71 7 17 CRUSH & ZHANE 24
% | 2| 2 11 | TAKEITTO THE STREETS © RAMPAGE FEATURING BILLY LAWRENCE | |, KAY GEE,D.LIGHTY (R.NEUFVILLE,K.GIST,D.LIGHTY) (C) (D) {T) ILLTOWN 860640/MOTOWN
R.SMITH (R.MCNAIR,B.LAWRENCE,R SMITH,A.COLON,G.UNDERWOOD, B REED) (C) (D) (M) (T) (X) VIOLATORELEKTRA 64171 /EEG 86 90 90 18 SMOKIN' ME OQUT ® WARREN G FEATURING RONALD ISLEY 20
WARREN G (W.GRIFFIN,R.ISLEY,R.ISLEY,E.ISLEY ISLEY,0.ISLEY,C.JASPER)  (C) (D) (T) G-FUNK/DEF JAM 571024/MERCURY
* % * GREATEST GAINER/AIRPLAY * % % 7 o [0 | 5 | 1GOT DAT FEELIN' DJKOOL | g
Ty 7 THE WAY THAT YOU TALK ® JAGGED EDGE FEATURING DA BRAT & JD | 35 9 __| DJKOOLS.JANIS (DJ KOOL) (C) (D) (M) {T) CLR/AMERICAN 17329/WARNER BROS.
J.DUPRI (J.DUPR!,B.CASEY,B.CASEY, DA BRAT) (C) (D) {T) (X) SO SO DEF 78639/COLUMBIA M 5 13 | RELAX & PARTY ® IVORY | 45
WHAT'S STOPPING YOU & THE O'JAYS " | IVORY (S GREY) (C) (D} (T) LOUD 64860
31398 15 | GleverT G.LEVERT) (C) (D) (T) GLOBAL SOUL 34273V0LCAND | 21 89 | 94 | 8 | 10 | \CED DOWN MEDALLIONS © ROYAL FLUSH | 43
43 | 56 4 YEAH! YEAR! YEAH! # SIMONE HINES | 38 €2 ELPEE (R.GOVANTES,L.PORTER V.SANTIAGO,C.REID) (C) (D) (T) BLUNT 6614/TVT
R.JERKINS (R.JERKINS) (©) (D) (T) (X) EPIC 78627 NEWD ] GET UP *NX | o
HAVE A LITTLE MERCY 440 L JOHNSON,A.TATUM (B.SKINNER,K.BROWN,L. JOHNSON, A TATUM,R MULLER) (C) (D) (T) RUTHLESS 78707.EPIC
49 ] %0 7 J.JAM,T.LEWIS (J.HARRIS iIL,T.LEWIS) (C) (D) SAVVY/PERSPECTIVE 587580/A8M 39 B [FREAK] AND U KNOW 1T YD LN GTART
RETURN OF THE MACK A ® MARK MORRISON 82 | 81 | 10 ' by ey 32
o ulolv ] BEROLENES, bR | e ausaaits oes e, oiHemeprmgn |~
5 MILES TO EMPTY & BROWNSTONE 9 | 96 | 93 13 SLY & ROBBIE (M.DAVIS,D.DENNIS.S MARSDEN.T.KELLY,CFRANKLYN)  (C) (D) (T ISLAND JAMAICA 57203715LaND | 0
Mk | e BIG YAM,V.MERRITT (N.GILBERT,BIG YAM,V.MERRITT) () (0) (T) V) (X) MIJWORK 78296 EPiC | © L - - uZst LA ' s —
CUPID A PP — 93 99 95 13 EVERYTHING YOU WANT ¢ RAY J 29
42 1 38 | 42 | 31| S (A HENNINGS.C.SILLS.0.JONES M KEITH.M SCANDRICK.0.PARKER) _(C) (D) (T) (V) (X BAD BOY 79087.ARISTA | gg“;ﬁ:‘:?g:ﬂﬁ:’f?n TAKES) ® (LL.OLM ) EASTWEST.MRZS("B/?E'S
43 | 32 | 28 | 4 | NEEDYOURLOVE @ BIG BUB FEATURING QUEEN LATIFAH & HEAVY D | 9g 94 | 88 | 83 | 17 | 5 500 MMARTIN (ROBYN,D.5OPM MARTIH.H CRICHLOW) (©) (D) (1) (v) RCA 64865 | 59
T.JEFFERSON,BIG BUB (L.ORAKEFORD,TJEFFERSON,L SINGLETARY,B.EDWARDS,N.RODGERS) __ (C) (D) (T) KEDAR 56129/UNIVERSAL WHO' U i — — L JON AND THE EAST SIDEBOYZ [ ot
THINGS JUST AIN'T THE SAME (FROM “MONEY TALKS") 4 DEBORAH COX 95 85 88 12 ) ; 70
44 | 4839 15 | gANTOINE.AFVANS (A.ANTOINE,N.HARRISON, A EVANS, T.BELL,L.CREED} (C) (D) (T) (4 ARISTA 13380 | 22 :_’lsl“l’__"”:g ';EV[‘;'; S'Z“QIEE'NORR'S'V:NEA;; T FEA;CL)J(I;)I "\"‘(’EM(')RC'OEI”‘::;E ;K‘S'CT’X‘;AS
SMILE @ ® SCARFACE FEATURING 2PAC & JOHNNY P 9% | 97 | 92 | 15 37
5 | 47 | 89 | IS | G0iRrACt MOEAN.TCAPONE (B IORDANM DEAN.T SHAKURLHARRIS ILTLEWES)  (C)(D) RAP-ALOTNOG TRYBE Js58LvRaly | E:V:"FLESR'?E:SLR'ISTM'T”"'ROB'NSON'RJONE&M'W'L“AMS’ €0 ”;\‘LSEE (’S“::;
) I " o U
46 | 31 | 32 3 I')_TMEC{‘A'}S',&X'LIELF(Eg/’x'Ns_g‘_%&g&xﬂ}fﬁ&gmD) (C)(’DSTL)J%)EMNMVLQJJ 54/‘(;; 31 9 | 93 | 86 4 W.MORRIS,P.CHIEF MAS-PD (W.MORRIS,S.STOCKMAN,MAS-PD,P.CHIEF)  (C) (D) (T) STONECREEK 78644/EPIC 86
KISS AND TELL  BROWNSTONE 98 | 84 | 9 | 6 | CROOKED GREEN PAPERS @ KINFUSION | g4
53 | 53 & BIG YAM.VMERRITT (N GILBERT,BIG YAM.V.MERRITT.£.YANCEY) (©) (D) V) (X) MJUWORK 78213%EPIc | &7 A.FOREST (R.AYERS,L.BATES,J.GRIFFIN,A FOREST) (C) (D) (T) BEFORE DAWN 109/TOUCHWOOD
AS WE LAY DANA 99 | g2 | 91 | g | BETHEREALIST TRAPP, TUPAC & NOTORIOUS B.LG. | 45
88 | 37 | 37 | 5 | Lal SMOOV.BAGEE (LTROUTMAN.B.BECK) (C) (D) TONY MERCEDES/LAFACE 24252ARISTA | ! IRABEITRARE] C) DEFF TRAPP 3283/INTERSOUND
IF IT AIN'T LOVE (FROM “SPRUNG") & KEYSTONE LIKWIDATION ® THA ALKAHOLIKS
5| 5l T | TTAYLORW.GARDENER (T.TAYLOR W.GARDENER) (C) (D) QWEST 17375/WARNER BROS. | °° 100) 8 |8 13 | exvmose {O,HARVEY.E.BROOKS J.ROBINSON.R.SMITH) @ toupeasas- | 89

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. @ Recording Industry Assn. Of America

(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbo!. Cazalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette
single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. « 1997, Billboard/BPI Communications and SoundScan, Inc.
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u |
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
2 :s sgps)ons OF LONELINESS (EMI Apri, ASCAP/Flyte Tyme,
4 5 'g}xﬁa Tko EIgPTVB(TI;tf Night Rainbow, ASCAP/Brown Girl, ™
ike’s Rap, BMI) HL 3
Compiled from a national sample of airplay supplied by Broadcast Data Syslems Radio Track service. 105 R&B stations 21 AFTER 12, BEFORE 6 (Gimme Some Hot Sauce, Compiled from a natonal sub-sample of POS (point of sale) equipped key R&B retait stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/Tabulous, ASCAP/Mit Co. South, ASCAP/Tickle Box, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airpay with Arbitron listener data. This data is used in the Hot R&B Singles chart. ASCAP/E2, ASCAP/A Satt On The Charts, ASCAP/Mo Better Soundscan®
Grooves, ASCAP/Famous, ASCAP) HL T
13 QLL)CRLI/E‘IJJB?AUT (Careers-BMG, BMI/\ bi, BMY/Zomb
MI) H
5153 5|83 54 ALL | WANT (FROM GOOD BURGER) (Kharalory, E|5|3 AEAE:
R t[2le ASCAP/B.Black, ASCAP/Jobete, CAP/EMI April, ASCAP) HL 2|22 z|z|e
|5 | & TITLE 2|5 | &) TITLE 48 AS WE LAY (Saja, BMI/Lastrada, BMI) 2|5 | 8| TITLE 2|5 | & | TITLE
&£ | 2| 2 | ARTIST (LABEL/PROMOTION LABEL) £ | S| & | ARTIST (LABEL/PROMOTION LABEL) ol é"l‘gNUES (FROM MONEV TALKS) (intersong, ASCAPMWamer £ | 2| 2 | ARTIST (LABEL/PROMOTION LABEL) E [ S| 2 | ARTIST (LABEL/PROMOTION LABEL)
WE CAN GET DOWN % BACKIARD BOOGIE (WB, ASCAP/Real N Rulf, ASCAP) WBM G.H.ETT.O.UT.
4k NO.1 % % 39| 9 | WECAN GET DO elag glzgrgfnnmuﬂ A(?% Lwenhé: J;}smcg ) oW 10 BE APLATER) * ok NO.1 & 38| 32| 22| Z{ANGING FACES (BIG BEAT/ATLANTIC)
YOU MAKE ME WANNA... WHEN YOU TALK ABOUT LOVE M 11| 6 | YOU MAKE ME WANNA... MEN OF STEEL
@ 1 USHER (LAFACE/ARISTA) 4 wks at No. 1 393318 PATTI LABELLE (MCA) g%e“s‘ﬂmlﬁg:r&“&hﬁlyt%gggr,%nﬁsrzl;‘:gn%ean USHER (LAFACE/ARISTA) 4 wks at No. 1 4713 SHOLLIECNEAL K CLEE, BREAL TER GLNZ KRS CNETWEM)
LLC., BMJeity's fams LLC., ASCAP) HL
EVERYTHING SOMEONE 3 o 4 SEASONS OF LONELINESS KISS AND TELL
(D 3| 20| Fare). BLiGE tMcay 40| 32| 14 | 33 (FEATURING PUFF DADDY) (RCA) L Eg&g&mﬂ‘&ﬁg&‘g%ﬁm o D 1 | 'BOVZ Il MEN (MOTOWN) 40|40 | 3 | BROWNSTONE (MIIWORKEPIC)
NEVER MAKE A PROMISE 1 CARE ‘BOUT YOU ASCAP/Yah Yah, ASCAP/Do What | Gotta, ASCAP) HONEY SHOW ME
3|2 |17 DRU HILL (tSLAND) a7 MILESTONE (LAFACE/ARISTA) 60 CAN'T LET GO (Sony/ATV Sangs, BMI/Yab Yum, 3123 MARIAF CAREY (COLUMBIA) %8 BILLY PORTER (DV8/A&M)
HONEY SOCK IT 2 ME Eyc%%"m:sc%% BMV'éfaL' I PRS/S/?JI:za n»gs'ac}\P) MY LOVE IS THE SHHH! THE WAY THAT YOU TALK
mo, ! . 3 o
(8] 6 | 7 | BRRiAs carev ccoLumem 62| 2 "MISDEMEANOR” ELLIOTT (FEAT. DA BRAT)EASTWEST) HLWBM Smer e (D] 6 | 5 | SeTin ror e PEORLE et TRINA & TAMARA YD 58 | 7| JacGeo EDGE FeAT. DA BRAT & 1D IS0 5O DEF/COLUMBIA)
55  CAN WE (FROM BOOTY CALL) (Mass Confusion,
PUT YOUR HANDS WHERE MY EYES COULD SEE DON'T LEAVE ME b ¥ YOU SHOULD BE MINE (DOK'T WASTE YOUR TIME) | CAN LOVE YOU/LOVE IS ALL WE NEED
(B)| 8 | 7 | BUSTA RHYMES (ELEKTRAIEEG) 43 | 37| 42 | BUACKSTREET (INTERSCOPE) - éﬁﬁ“&’ﬁ'ﬁ?ﬁ?ﬁ%ﬁ%ﬁﬁﬁ%ﬁ{rﬁ%VE ! 5| 5 | 4 | BRIAN MCKNIGHT FEAT. MASE (MERCURY) | | 43 _28 10 | MARY . BLIGE (MCA)
(&) 11| 3 | GOT TILIT'S GONE 44|36 | 6 | 'M NOT A FOOL BMI/Mas-Pd, ASCAP/Fresh Fish Here Every Year. ASCAP/Bent 6 | 4 11| UPJUMPS DA BOOGIE 44| 45| 7 | HOW YA DO DAT
JANET JACKSON (FEAT. Q-TIP AND JONI MITCHELL) (VIRGIN) IMMATURE {MCA) . E?A“Z‘s’(Per?:c.?BMVSPZ T MAGOO AND TIMBALAND (BLACKGROUND/ATLANTIC) MASTER P FEAT. YOUNG BLEED AND C-LOC (NO UMITY
7 | 4 | 24| MO MONEY MO PROBLEMS 56| ¢ | HAPPINESS 98 CROOKED GREEN PAPERS (Touchwood. ASCAP/Chrysais. 7| 3| 9 | NEVER MAKE A PROMISE 45|43 | 15 | CAN'T LET GO
THE NOTORIOUS B.LG. (FEAT PUFF DADDY & MASE) (BAD BOY) VANESSA WILLIAMS (MERCURY) ASCAP) WBM DRU HILL (ISLAND) LAURNEA (YAB YUM/EPIC)
85  CRUSH (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya,
THE LOVE SCENE 1F | COULD TEACH THE WORLD BUTTA LOVE DOWN FOR YOURS
817 |1 jogune ] 70 | 2 | Bone THUGS NHARNONY (RUTHLESSRELATMITY) 2 éﬁ%‘}ﬁm&gj’&i ﬁ,ﬁ%ﬁp}ﬁ%’?#ﬂf 10| 4 | Next arisTa) 46|33 | 8 | NuSvOY KLOK FEAT. ROGER TROUTMAN QWASTYRON)
ASCAP/C.Sills, ASCAP/Kevin Wales. ASCAP/Justin Combs, MO MONEY MO PROBLEMS IT'S ALRIGHT
(D) 9 [19] LSRN LG Yﬁé’ 60| 5 HO}N Z? ?9/ oy M ASCAP) HL 91 7| 9| nedoronousaic o ruroovamsaeoson | | M| 34| 3 | Queen LatiFan rommy Boy
WiaT ABOUTUS. o mcr | G S MRG0 oo Ty ST
W i u It i,
138 TOTAL (LAFACE/ARISTA) 633 LUTHER VANDROSS (LV/EPIC) Stvagymer ASCAP) 095 TOTAL (LAFACE/ARISTA) 48482 HURRICANE G (H.0.L.A/ISLAND)
11|12 | 21 | IT'S ALL ABOUT THE BENJAMINS 49|34 | 15 | MEN IN BLACK e ?&';E,E!;{‘:L@&‘}‘Pg,';‘°',‘n'.’n‘t'.‘“w,s“’e“feﬁ"&a,sden 11| 12| 5 | ALL CRIED oUT 49| 42 | 17 | YOU BRING ME uP
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) WILL SMITH (COLUMBIA) BMU/Songs 0f PolyGram Int, BMU/Tony Kelty, BN ALLURE FEAT. 112 (TRACK MASTERS/CRAVE) K-Ct & JO3O (MCA)
STOMP HOPELESS ASCAP) HL NOT TONIGHT YEAH! YEAH! YEAH!
12 | 10 | 22 | Bo5's PROPERTY (B-RITE/INTERSCOPE) 50142 | 26 | [iONNE FARRIS (COLUMBIA) 62 m’wvm (W&NXPS\SCAP/KRD Me Humble, 121 8 [ 13 | [}" kim (UNDEASTTOMMY BOV/ATLANTIC) 52 | 4 | SIMONE HINES EPIC)
4 SEASONS OF LONELINESS CUPID 34 DONT SAY (Sony/ATV Songs, BMI/Yab Yum, BMI/Browntown o EVERYTHING RETURN OF THE MACK
(D] 15 | 4 | 3577 Mew iorow 51183 | 32| 117 8o BovaRisTA) Sound, BMUMCA, ASCTﬁP/évaegacIA meeésﬁnal 2“1 . $B) 1 | MARY J. BLIGE (MCA) (BD) 55 | 31 | ikAK MORRISON (ATLANTIC)
N ASCAP/Stepping Into The Blue, ramer Chappell, BMI
14| 5 | 10| B e b s vousroroer s | D[ 69 | 4 | KT R GA o LI 1415 4 | 055NN Hap i mestooen (G2 51| 7 | Fravkie conte
5 f 69 DOWN FOR YOURS (Marco Cardenzs, ASCAP) . NOLIMIT) FRANKIE (CHUCKLIFE/EPIC)
94 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation, BMVBMG, :
MY LOVE IS THE SHHH! ME AND MY CRAZY WORLD I'LL BE MISSING YOU 1 SAY A LITTLE PRAYER
@D 20 | 7 | MVchirron v roni ot s wasraves | (@3] 67| 3 | 1057 BOVZ (UNVERGAL e é%cé‘gu/cﬂﬂ'}lﬁ%{’:skap BMI)) HL 15| 13 | 16 | poroipnvsramies e sz @osovasia | | 93 | 49 | 10| piana KING (WORK/EPIC)
26 | 7 | YOU SHOULD BE MINE (DON'T WASTE YOUR TIME) 55| 4 | BACKYARD BOOGIE 93 EVERYTIHNG YOU WANT (Keith Crouch, ASCAP/Chrysais, 16|16 5 | 1 CARE ‘BOUT YOU 54| 41|11 | WHEN YOU TALK ABOUT LOVE
BRIAN MCKNIGHT FEAT. MASE (MERCURY) MACK 10 (PRIORITY) , s :qué %E Nﬁnd l}SCAP)V;? e, ASCAP M MILESTONE (LAFACE/ARISTA) PATT! LABELLE (MCA)
ril, ASCAP; jamer-
1711425 | GHETT.OUT (55) 58 | 14 | WHAT'S STOPPING YOU Tamerlane, BMVDynA;one BMI/Beve?hm M) 17| 11|10 | SOMEONE (55)| 64 | 5 | LOVE IS ALL AROUNO
CHANGING FACES (BIG BEAT/ATLANTIC) THE O'JAYS (GLOBAL SOUL/VOLCANO) 78 FAR FROM YOURS (Organimz, BM/BMG, ASCAP/ShII Diggin', SWV (FEATURING PUFF DADDY) (RCA) ADRIANA EVANS (PMP/LOUD)
NOT TONIGHT CAN WE /Relana, ASCAP/Wame- Tamerlane. BM| Kidada, DO YOU LIKE THIS FULL OF SMOKE
18| 16| 16 | [\ n unDEAsTOMMY BovatLanmicy | [ 36| 3 | 31| swvuve) o m@m“@&%ﬂmﬂg%}mmgggyw 18 14| 9 | Rom (GRAND JURVIRCA) 62| 29 | CHRISTION (ROC-A-FELLADEF JAMMERCURY)
FEEL SO GOOD 5 MILES TO EMPTY ASCAP/Smokin’ Sound, ASCAP/Wu-Tang, BMUBar-Kay, AFTER 12, BEFORE 6 C U WHEN U GET THERE
31| 3 | MaSe (BAD BOVARISTA) 57| 54 | 24 | BROWNSTONE (MJSWORKZEPIC) BMUWamer-Tamerlane, BMI/Sugarhill, BMI) WBM 19| 6 | SAv SALTER (LAFACE/ARISTA) 57| 44| 13 | Soouip ToMmY BOV)
I'LL DO ANYTHING/I'M SORRY BEEN AROUND THE WORLD 5‘1’ 'P.?J?&’A‘%”ﬁ’%ﬁcﬁpﬁ o.@&gg)gwgam ASCAP/916 AVENUES THE JOINT
20| 17| 13| Ginowine (550 MUSIC/EPIC) 58|48 8 PUFF DADDY (FEAT. THE NOTORIOUS B.LG. & MASE) (BAD BOY) {lMl/Mobbstar, BMUWE, ,\SC‘X.?; WBM by. e 31| 2 | RepGeE GNP AL STARSFEAT. PRAS OITH KA ARSTA —| 1 | EPMD \DEF JAWMERCURY)
: 90 GET UP (Closed Eye, ASCAP/Nu Use, ASCAP/Bitif, )
UP JUMPS DA BOOGIE THE PARTY DON'T STOP : BACKYARD BOOGIE WHAT’S STOPPING YOU
21118 | 11| yigo0 aND TinBacanD (BLACKGROUNDATLNTID) | | 99 [ 45 | 9 | WiaXFeaT NASTER & FOXY BROWN MOUMTPRORTY v ﬁ:ﬁp ﬁ“g-lﬁchg-ﬁ%wwgﬁ}ﬁw) 21 17| 5 | Mack 10 (PRIORITY) 59} 53 | 15 | TXE 0UAYS (GLOBAL SOULVOLCANO)
IN MY BED SMILE 75 GIVEIT TO ME (Sony/ATV Sangs, BMi/Ted-On, BMIMr. Jimmy, I'M NOT A FOOL 5 MILES TO EMPTY
2|22|4 DRU HILL (ISLAND) 60 | 64 | 22 SCARFACE FEAT. 2PAC & JOHNNY P (RAP-ALOTANO TRYBE) ASCAP) 2183 IMMATURE (MCA) 60 60 | 20 BROWNSTONE (MJJWORK/EPIC)
30 GOTHAM CITY (FROM BATMAN & ROBIN) (Zomba,
97| § | OTHERSIDE OF THE GAME 61161/ 3 | SHOE was ON THE OTHER FOOT BMU/R Kelly, BMI) WBM (Z3)| 24 | 2 | ME AND MY CRAZY WORLD 61139 | 8 | NEVER, NEVER GONNA GIVE YOU UP
ERYKAH BADU (KEDAR/UNIVERSAL) PATTI LABELLE (MCA 33 HAVEA LITTLE MERCY (Fiyte Tyme, ASCAP/EMI Apiil, ASCAP) LOST BOYZ (UNIVERSAL) LISA STANSFIELD (ARISTA)
HL
THE SWEETEST THING WHENEVER WHEREVER WHATEVER T . GOTHAM CITY ~ LISTEN (FIVE MINUTES)
28 | 26 | qgriyieE CaMP AL STARS FEAT.LAURYN L (COLUMBI) 68 | 6 | MaxwLL (COLUMBIA) & EE_VC_HA(SLC":PS/fzam‘ﬁﬁcs;ﬁ'ﬂmgn:‘%ﬁm’%m5 24120 | 11| Ry ove 3 | BFC (BIG BEAT/PENALTY/TOMMY BOY)
LOVIN’ YOU TONIGHT 1 MISS MY HOMIES ASCAP/Satisfaction Fulfilled. ASCAP/Chrysalis, ASCAP) WBM HAVE A LITTLE MERCY WHATEVER
25l S B EAM N EAL BOURRESIA L O e D THE SHOCKER QVOLNA 56 I HOP DRUNKIES (5. Same Tametae MM 25| 26| 7 | 40 (SAVVY/PERSPECTIVEIARM) 78 11 | ENVOGUE (EASTWEST/EEG)
an| reers-| N 12| an, 3
26| 19| 12 | DO YOU LIKE THIS __| 1 | THE WAY THAT YOU TALK HLATBM 26 | 21 | 15 | THINGS JUST AIN'T THE SAME 6457] 9 | Fx
ROME (GRAND JURY/RGA) JAGGED EDGE FEAT. DA BRAT & JD (50S0 DEFOOLUMBIA 3 HONEY (Sony/ATV Sangs, BMI/Rye, BMUlustin Combs. DEBORAH COX (ARISTA) BLACKSTREET (INTERSCOPE)
ASCAP/EMI April, ASCAP/Zomba, ASCAP/Jazz Merchant,
FOR YOU MISSING YOU : g WE CAN GET DOWN DANCEHALL QUEEN
27| 21| 30| kgnny LATTIMORE (COLUMBIA) 65 | 65| 13 | Wary) BLiGE (McA) Mﬁm A.Jordan, ASCAP/Bobby Robinson, BMI) 21|29 | 5 | wmvRoN (SLAND) 72 | 12| GeeNiE i FEAT, GHEVELLE FRANKLYN (SLAND JAMACA)
1 BELONG TO YOU (EVERY TIME | SEE YOUR FACE) PHENOMENON 33 HOW YA DO DAT (FROM HOW BOUT IT) (Burrin Ave., TAKE IT TO THE STREETS LOOK INTO MY EYES
28| 28129 | RowmE (GRAND JURVIRCA) —| 1| {Lcoot J (OEF JAMMERCURY) ﬁ%@m/fn/bo 'sthseﬂ '\SCAP/B)igP ASCAP/Beats By The Pound, 28 | 22| 11 | RavPaGE FEAT. BILY LAWRENCE VOLAT 665615 THUGS N-HARMONY (RUTHLESSRELATVITY)
ALL CRIED OUT RETURN OF THE MACK 31 I BELONG TO YOU {EVERY TIME | SEE YOUR FACE) (Mike's INVISIBLE MAN EVERYTHING YOU WANT
35| 4 | ‘ALLURE FEAT. 112 (TRACK MASTERSCRAVE) 67 | 57| 33 | iR MORRISON (ATLANTIC) Rap, BM| ' 23| 25] 9 | 95 DEGREES (MOTOWN) 9 | Rav ) (EASTWESTEEG)
| SNPGRS ) 8] 15| STy (G suygemuensoonn | 1T Tyeepvoue ove 2 1] 20104 oW AT T TAKES
: ) UIVE) BMi/indeas, BM\Wamer-Tamerizne. BMIUG th OF futy, BIG BUB FEAT. QUEEN LATIFAH & HEAVY A ROBYN (RCA)
I'LL BE MISSING YOU DON'T SAY BMI/NASHMACK, ASCAP) HL/WBM DON'T SAY [FREAK] AND U KNOW IT
31| 29 | 18 | pyrroanir & FATH EVANS (FEAT. 112) (8AD BOVARSTA 73| 6 | JoN B. (YAB YUM/550 MUSIC/EPIC) 18 L&ﬁwogm?x (F::IOQM-‘}?HLL/;VOOD) (Sany/ATV Sangs. (3D 37| 5 | 15N b. (¥AB YUM/550 MUSIC/ERIC) 69 | 65 | 10 | ApiNA HOWARD (MECCA DONEASTWESTEEG)
32| 23| 16 | THE RAIN (SUPA DUPA FLY) 74| 2 | TOO GONE, T0O LONG 9 ICED DOWN MEDALLIONS (IVT, ASCAP/EZ e 32[30| 7 | ALL 1 WANT 14 | HIP HOP DRUNKIES
MISSY “MISDEMEANOR” ELLIOTT (EASTWESTEEG) EN VOGUE (EASTWEST/EEG) ASCAP/Sute 1202, ASCAP/Jose Luls Gotcha, ASCAP/Pevcy 702 (BIV 10/CAPITOLMOTOWN) THA ALKAHCLIKS FEAT. OU DIRTY BASTARD (LOUD)
Coles, ASCAP/ngltude BMD WBM
NEXT LIFETIME WE JUST WANNA PARTY WITH YOU i AS WE LAY ICED DOWN MEDALLIONS
33 30 | 27 | ERYKAH BADU (KEDAR/UNIVERSAL) — | 3 | SNGOP DOGGY DOGG FEAT. JD (COLUMBIA) w '{,;,,’;‘,"’ '°“‘&W/Awms“ggmeg",;"‘gg};g}gems_ 33127 | 5 | GANA (TONY MERCEDES/LAFACE/ARISTA) T1{ 68| 9 | REVAL FLUSH (BLUNT/TVT)
YOU ARE THE ONLY ONE YEAH! YEAH! YEAH! EMI,ASCAP) TALKIN’ BOUT' BANK AIN'T NUTHIN' BUT A JAM Y'ALL
40| 5 | GOD'S PROPERTY (B-RITEANTERSCOPE) 12 71| 2 | SiMONE HINES (EPIC) 49 'F"é‘h'n“ LOVE (FROM SPRUNG) (Seven Eighteen. BMU/iron 34| 35 | 13 | 1 onove rounerwomioousvireann | [TD] — | 1 | GORGL CUNION WiTH PHE DAZ BAND INTERSOUND!
FIRM BIZ FIX 87 1 GOT DAT FEELIN' (CLR, ASCAP/WB, ASCAP/T-Boy, ASCAP) REMINDING ME (OF SEF) _ 1 GOT DAT FEELIN'
(3149 3 7315013 35|36 | 4 (13 4
NAS, FOXY BROWN, AZ (FEAT, DAWN ROBINSON) (AFTERMATH) BLACKSTREET (INTERSCOPE) , LLM £ MSSING YOU BMBe T, BM COMMON FEAT, CHANTAY SAVAGE (RELATVITY) DJ KOOL (CLR/AMERICAN/WARNER BROS.)
17 I'LLB U (Magnetic, BMI/Blue Turtle, BM/lllegal,
AFTER 12, BEFORE 6 TAKE IT TO THE STREETS : ; . OFF THE BOOKS ,, BRING BACK YOUR LOVE
36|38 | 11| Sam SALTER (LAFACE/ARISTA) 741 52| 15 | Rygtpace FEAT. LY LAWRENGE VLA gm%ﬁﬂﬁm_"gﬁﬁpﬁ"’“ LI LS 1| 1€ BEATAUTS FEAT. BG PUNSHER & CUBAN UMK MOLATOR) 1 | GHRISTION (ROC-AFELLATDEF JAWMERCURY)
BUTTA LOVE IT'S ALRIGHT 221 MISS MY HOMIES (Burin Avene, BMVBig P, BMI) WM IF IT AIN'T LOVE SMILE
GD) 4| 5 NEXT (ARISTA) 75|47 | 8 | QuEeN LATIFAH (TOMMY BOY) B Ké“cngcﬁ&gb &f’“&%%‘ﬁw*m""- BMI/Naked Soul, 37138 | 4 | KevSTONE (QWEST/WARNER BROS.) 75 | 59 | 15 | Suprace rear 2008 KoY PP ALOTNOO TRIBEVRGN)
(O Records with the greatest airplay gains. © 1997 Billboard/BP! Communications. 26 IN MY BED (Hitco, BMU/Brown Lace, BMI/Longitude, (O Records with the greatest sales gains. © 1997 Billboard/BPI Communications and SoundScan, Inc.
BMI/Zomba, BMI/Stacegoo, BMI/Wamer-Tamerlane,
BMvgoo&e;dLgo, BBngl) WBM
51 INVISI N Tunes, BM
HOT R&B HEE“““ENI AIIIPlAY ! ﬁSD:CAPAZCare(;rs EAE BB, SOLAN On B, MV g S WU Bemur's Ot SHUSng AT s, A, ASCHP Mot e SCAD g .
BIG DADDY ONLY YOU 76 1 SAY ALITTLE PRAYER (FROM MY BEST FRIEND'S WED- 1nt', BMI) HL/WBM 84 TRUE TO MYSELF (FROM BATMAN & ROBYN) (India B.,
113 HEAVY D (UPTOWN/UNIVERSAL) 1412 112 FEAT. THE NOTORIOUS B1G. (BAD BOY/ARISTA) DING) (New'ﬁsdden Valle; ,\gw,c,,sa David, ASCAP) 4 NEVER MAKE A PROMISE (Wamer-Tamertane. BMU/Boobie- BMI/Putty Tat. BM|/Demontes, BM/Paradise Forever, BMI)
THINKING OF YOU YOU'RE MAKIN' ME HIGH HL/WBM Loo, BMI) WBM ) 10 UP JUMPS DA BOOGIE (Virginia Beach, ASCAP/Mag/oo,
2 | —| 1| 1ONY TONI TONE (MERCURY) 15 | 8 | 27| oN| BRAXTON (LAFACE/ARISTA) 46 IT'S ALRIGHT (FROM NOTHING TO LOSE) (Chyna Baby 5 REVER, NEVER ORUA GIVE YOU UP (inichagoed, B e ;
Music, BMI/Janice Combs, BMVEMI Blackwood, BMI/Baby Big, BMU/Savette, BMI) HL 36 THE WAY THAT YOU TALK (So So Def, ASCAP/EM! April,
3|5 |27 | NoDIGGITY 16| — [ 12| How DO U waNT IT ASCAP/Buddha Max, ASCAP/Pert’s, BM/MCA. BMI) HL n gamﬂgﬂg (FR&'g Ng,{dl"/wg Igctgg)i) (Second Decade. ASCAP/Them Damn Twms ASCAP/Air Control, ASCAP/Throwin®
BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) 2PAC(FEAT. KCAND JOJO) (DEATH ROWANTERSCOPE) 83 I'VEBEEN HAVING AN AFFAIR (Get-Rich. BM|/Malaco, BMI) 52 OFF THE BOOKS (o Ve Show You, BMI Tantrums, ASCAP) HL
53 THE JOINT (Paricken, ASCAP/WB, ASCAP/Fourteenth Hour, OKS (Inkyju, ASCAP/Let Me hOW ou, BMI) 24 WE CAN GET DOWN (Alley Gadfly, BMI/M Double, BMI/Spin,
4|11]5|ON&ON 17 18| 17 | ONE IN A MILLION ASCAP/Polygram Int'l, ASCAP/Brown Acid, ASCAP/Dust 59 P:&ca OF MY HEART (Web IV, BMU/Sloopy il, BMi/Unichappell, ASCAP)
ERYKAH BADU (KEDAR/UNIVERSAL) AALIYAH (BLACKGROUND/ATLANTIC) Brothers, ASCAP/Copyright Control) BM1) HL/WBM 67 WE TRYING TO STAY ALIVE (Gibb Brothers, BMI/Careers-BMG.
| LOVE ME SOME HIM CAN'T NOBODY HOLD ME DOWN 47 KISS AND TELL (The Night Rainbow. ASCAP/Brown Girl, 88 RELAX & PARTY (Stephen Grey, ASCAP/Funkmaster Flex, BMU/Songs Of PolyGram Int'l, BMi/Music Corp. Of America.
5(—11 18(19( 7 ASCAP/Mike's Rap, BMI/MCA, ASCAP/Dre Baby, ASCAP) ASCAP) . BMUFlrsl Priority, BM{/Sony/ATV Tunes LLC, ASCAP/Tete San
TONI BRAXTON (LAFACE/ARISTA) PUFF DADOY (FEAT. MASE) (BAD BOY/ARISTA) 100  LIKWIDATION (ESP, BMIMamer-Tamedane BMI/Bee Mo 68 Eammmgm)i {OF SEF) (Senseless. BMI/TwiliteTone, o, ASCAP/Copyright Control) HL
Easy, ASCAP/EMI April, ASCAP) WBM 3 WHAT ABOUT US (FROM SOUL FOOD) (Virginia Beach,
6 | 4|3 | HYPNOTIZE 19(15( 5 | FOR YOU 1 WILL 40 RETURN OF THE MACK (Perfect, BMI/SPZ, BMYGEMA) g
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Major-Label Club Compilations Mix It Up With Flair

WIN DIN’ UP: The field of club com-
pilations aimed at the masses is getting
intensely competitive these days.
Major labels are not just sifting
through their own archives for tracks
anymore. Instead, they’re comple-
menting in-house fodder with well-
known jams licensed from indies—and
even other simpatico majors, Mercury’s
new “Pure Dance 1998” is a fine exam-
ple of this trend, as label acts that
include Crystal Waters and the Cardi-
gans are slotted alongside the likes of
Robbins Entertainment duo Crush and
Tommy Boy ingénue Amber. Even

Twirlin’ For Fun. Popular/Critique
ingénue Alexia is working up a healthy
sweat performing in clubs around the
country in promotion of her first full-
length album, “Fun Club,” which was
produced by red-hot Italo-disco star
Robyx. She is starting to grab the
attention of radio stations like WPOW
(Power 96) Miami with the giddy hi-
NRG single “Number One.” Licensed
for the States from ltaly’s DWA Rec-
ords, “Fun Club” has already spawned
several major European hits, including
“Me & You,” “Summer Is Crazy,” and
“UhLalala”

PolyGram-connected entities like
Island’s U2 are featured. Served in
snugly edited form, the resulting disc
is a filler-free package that actually
sounds more like a radio aircheck sans
DJs and station IDs than a nightelub.

Although strident club activists are
already dogging the validity of albums
like “Pure Dance 1998” and Arista’s
similarly designed (and hugely suc-
cessful) “Ultimate Dance Mix” collec-
tion, we cannot applaud the efforts of
the majors loudly enough. These pro-
jects—including Epic’s sterling
“World’s Greatest Dance Album,” due
in late October-~will go miles toward
affirming the mainstream sales muscle
of the dance genre. Assembled by
Michael Cohen and Franco Iemmel-
lo, “Pure Dance 1998” is clearly not
intended for the hardcore punter. It’s
directed at mall kids, Stairmaster reg-
ulars, and adults who enjoy a taste of
rhythm from time to time.

The nifty trick is how an album that
features items like Todd Terry’s pop-
ular remix of “Love Fool” by the Cardi-
gans can be used to launch David
Morales’ highly credible new single,
“Wind Up Your Body,” or draw addi-
tional attention to underground gems

[Dauce

by Larry Flick

like “Get Up” by Byron Stingily and
“Encore Une Iois” by Sash. Exposure
on a potential hot-seller like this will
immeasurably broaden the audience of
our community’s artists. And isn’t that
the ultimate goal of everyone who
spends time and money putting out
records?

WHAT A DRAG: Well, kids, we have
now officially seen it all. If you think
RuPaul and Kevin Aviance are bold
or wild, then you need to brace yourself
for Kinsey Sicks (we'll leave greater
sociological minds to dissect the crafty
relevance of such a brilliant band
name), which is arguably the world’s
first drag barbershop quartet—though
the group actually prefers the term
“beauty shop.”

The San Francisco-based act, made
up of Ben “Rachel” Schatz, Maurice
“Trixie” Kelly, Irwin “Winnie”
Keller, and Jerry “Vaselina” Fried-
man, is raising many an eyebrow with-
in the West Coast club circuit with its
current homemade disc, “Everything
But The Kitsch N’ Synch,” which is an
endlessly amusing chronicle of its live
show. For a smoother representation of
the group’s music, seek out a copy of
the studio set “Dragapella,” available
Oct. 9.

Kinsey Sicks was born three years
ago when the four friends—along with
one-time fifth member, Abatto Avilez,
who died a year ago—went to see a per-
formance by Bette Midler and were
stunned to be the only drag queens in
the audience. That evening inspired the
lads to organize an effort to help spread
“the love vibe” of drag to the main-
stream world.

“[Midler’s] show is the best role
model we could have,” says Friedman.

Billboard.
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

“She is music, she’d vaudeville, she’s
burlesque, and she’s drag.”

He adds that the idea to harmonize
came naturally, since “we all come from
fairly musical backgrounds.” Seeming-
ly seconds later, they were gathering
critical roses from nightelub audiences.

At this point you can find music by
Kinsey Sicks in gay specialty shops like
A Different Light and in several Tower
outlets in California. Everyone else can
purchase CDs directly from the act.
For more info, contact KSicks@
aol.com or visit the act's World Wide
Web site at http://members.aol.
com/ksicks.

A LITTLE OF THIS: Is anyone out
there bonding with this whole new
speed-garage movement yet? We have
not quite gone there yet, to be honest,
but we’re starting to warm up to the
sound thanks to “Ripgroove” by Dou-
ble 99, aka producers Tim Deluxe and
DJ Omar.

For the less informed, speed-garage
is essentially a U.K. club concoction
that revs up a typical house groove to a
frenetic, almost rave pace, while adding
the reggae-like elements of jungle
music sans the genre’s standard break-
beat subtext. If you're a died-in-the-
wool househead like us with an affec-
tion for the soulful nature of house
music, speed-garage is a tad rattling at
first. However, “Ripgroove” manages to
serve up an ample dose of funk and grit
while remaining true to the reckless
vibe of the movement. Remixing team
Karl “Tuff Enuff” Brown and Matt
“Jam” Lamon enhance the track with
a plethora of fun sound effects and
infectious keyboard loops. Leave it to
the smarties at Logic Records to snag
this potential hit from small and bub-
bling Ice Cream Records in the U.K.
We're confident that Logic, as the label
that helped trump up pop interest in
Euro-NRG with La Bouche and Le
Click, is among the best shots speed-
garage has for busting out in the
States.

On a more traditional house tip,
Michael Procter returns with “Fall
Down,” a stompin’ anthem produced by
Marc¢ Pomeroy and Brian Tappert.
This is a perfectly fitting follow-up to
the glorious “Love Don’t Live,” with its
Jjazzy keyboard flourishes and firmly
muscular bassline. Pomeroy and Tap-
pert have evolved into highly competent
vocal producers, as evidenced in their
handling of Procter’s highly charged
performance. In lesser hands, the
singer would’ve gotten lost in the sauce
of percussion breaks.

Meanwhile, Procter illustrates
tremendous growth in his own right,
shading his vocals with sweet, subtle
colors before rising to the full-throttle
climax that peak-hour parties are made
of. Factor in clever lyries and a hook
that is downright unshakable and you
have a jam that will keep DJs hopping
for months to come.

Longtime loyalists of Sarah
McLachlan know that she has always
maintained a profile in dance music.
Not a tremendous one, but one that
keeps the children of the night smiling
and engaged. To that end, it should
come as no surprise that her next sin-
gle, “Sweet Surrender,” will be remixed

Divas On Parade. Hanging out backstage at Beatstock at Fioyd Bennett Field
in Brooklyn, N.Y., from left, are Loleatta Holloway, Rochelle Fleming, Ultra Naté,
and Sandy B. The singers were among the 40 acts appearing at the dance
music festival, which was presented by Vito Bruno and WKTU New York. Hol-
loway is promoting her new single, “Shout It To The Top,” on Junior Boy's Own
Records U.K., white former First Choice leader Fleming is recording her first solo
album for Embassy Records. Naté is also working on an album, tentatively due
later this year on Strictly Rhythm, while Sandy has begun gigging around the
U.S. in support of her new Champion single, “Ain’t No Need To Hide.”

with a decidedly electronic hand by the
Crystal Method. Look for it to be a
limited-edition vinyl item on Miss
Sarah’s Canadian home label, Nettwerk
Records, in mid-October. There’s ne
word yet on whether Arista will issue
the mixes here in the U.S.

Nettwerk is kicking it lovely with
several notable new singles. The fre-
netic “Duende” by Delerium is picking
up a hefty amount of turntable inter-
est, thanks in part to inventive remixes
by rising star Emily and Dreamlogic,
a hard-house act recently signed to
Nettwerk.

From the other end of the tempo
spectrum, Nettwerk offers “Rational”
by King Cobb Steelie, which could
mzke the pop grade with its memorable
haok and quirky, ear-grabbing instru-
mentation. DJs requiring a faster pace
will need to investigate Incarnate Per-
spective’s trend-sensitive remix. All of
this should make for a fine sequel to the
label’s “Plastic” club compilation.

A LITTLE OF THAT: Jason Nevins
is on quite a roll at the moment. In addi-
tion to drawing raves for his work on
the Run-D.M.C. chestnut “It’s Like
That,” he is starting to generate
deserved heat for contributing hear:y
beats to Zelma Davis’ Mercury debut,
“I'm Calling (Say It Loud).” Tastemak-
ing spinner Glenn Friscia is already
banging it like mad on his weekly mix

show on WKTU New York. Very good _
news, indeed. It’s about time this under-
ground veteran started clocking time
under clubland’s center-stage spotlight.

U.K. alterna-rock outfit Creation
Records is expanding its scope ly start-
ing a dance subsidiary, Eurruption,
helmed by Kris Needs. The enduring
producer/artist says that the label will
be aimed at intelligent listeners with
interests beyond the realm of pop radio
“cheese.” Although he has yet, to con-
firm his first signings, we’ve got our
fingers crossed that he'll decide to issue
some of his own music on the label—
which, by the by, is in need of a state-
side distributar. Any takers?

Speaking of intriguing new labels,
producer Stonebridge has inked a
worldwide distribution deal with New
York’s Waako Recoris for his new ven-
ture, Stoney Boy Records. At this point,
the label will be a forum for his own
songs and preductions that have what
he describes as “a distinetive
club/erossover feel.”

The first signing to the label is
Stockholm-rooted newcomer Antonia,
whose single “Disco Dude” will likely
be released next month.

Hew much do we adore reporting on
friens in clubland welcoming new life
into the world? Please join us in extend-
ing a hearty congrats to 93 North part-
ner Richard Payton on the recent
birth of his son, Cameron.
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K.STEGALL,J.KELTON (K.K.PHILLIPS,J.LASETER) (V) MERCURY 574638 ~7 : - —
10 70 69 8 JUST TO SEE YOU SMILE TIM MCGRAW 69
32 33 14 HOLE IN MY HEART & BLACKHAWK 31 B.GALLIMORE, T.MCGRAW (M.NESLER T.MARTIN} CURB ALBUM CUT
M.BRIGHT (D.CHILD,D.ROBBINS,V.STEPHENSON) {C) (D) (V) ARISTA NASHVILLE 13092 TR TTTLE TEXAS
32 | 26 | 20 | 18 | HOW A COWGIRL SAYS GOODBYE @ TRACY LAWRENCE | 4 78 | — | 2 | )5TROUD,C.OINAPOLID.GRAU (T.RUSHLOW,W.ALDRIDGE) WARNER BROS. ALBUM CUT | /1
D.COOK (L.BOONE,P.NELSON,T.LAWRENCE) (C) (D) ATLANTIC 82985 72 | % | 55 | g | WICHITA LINEMAN ® WADE HAVES | <
THE REST OF MINE & TRACE ADKINS \
BIERERR S.HENDRICKS (T.ADKINS, K BEARD) CAPITOL NASHVILLE ALBUM CUT | 3 &/C:E}:(fﬁvﬁﬂfi COUNTRY Qo w).c?'tljg %’;ﬁgﬁ
43 | 57 | 4 | TODAY MY WORLD SLIPPED AWAY GEORGE STRAIT | 34 (3| NEWD 1 | \.COPELAND,K.URBAN (K.URBAN,V.RUS) CAPITOL NASHVILLE ALBUM CUT | /3
T.BROWN,G.STRAIT (M.WRIGHT,v.GOSDIN) (V) MCA NASHVILLE 72019 FLOWERS © BILLY YATES
@Gy)| 37 | 45| 4 ﬁwﬂgg JEHP":H'L-L"‘;'(V":?A”ON - ) ARISTA NAS”}Q‘;‘E'}%&% 35 (J4)| Re-ENTRY | 16 G.FUNDIS,B.YATES (B.YATES,M.CRISWELL) ALMO SOUNDS ALBUM CUT | 30
o .. : - RIDIN' QUT THE HEARTACHE ANYA TUCKER
40 | 44 | 5 | YOU WALKED IN & LONESTAR | 3¢ 75| 67 l ¥ |n G.BROWN(()C.MLESKI,S.RUSS.S.SMITH) W CAPITgL NASHVIT.LE loszs | B
D.COOK,W.WILSON (R.J.LANGE,B.ADAMS) (C) (D) (V) BNA 64942
38 40 ) (I:’.MRYQCE)I}J(AR.C'LVJ'NANTNGHAM,M.D. SANDERS) * JA%gl(\\‘/)%Ek%"E‘Sg 37 %i:eggrgé Zhowir_Ig an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which
etections for the first time. @ Videoclip availability. Catalog number is for cassette single, or viny If cassette is unavailable. (C)
48 56 3 FROM HERE TO ETERNITY * MICHQEEF‘klsEEJ.EESgU'\T‘ 38 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. {V} Vinyl single avail-

ability. (X) CD maxi-singte availability. © 1997, Billboard/BPl Communications.
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* % *xNO. 1% % * 21 | — | 2 | YOU WALKED IN BNa 64342/RCA LONESTAR
1 | 1 | 15 | HOW DO i LIVE A curs 73022 8 weeks at No. 1 LEANN RIMES (15)| NEWD | 1 | ABROKEN WING Rch 64963 MARTINA MCBRIDE
2 3 3 YOU LIGHT UP MY LIFE CURB 73027 LEANN RIMES 16 | 14 13 13 | SHE'S GOT IT ALL BNA 64894/RCA KENNY CHESNEY
3 3 2 20 | IT'S YOUR LOVE A CURB 73019 TIM MCGRAW (WITH FAITH HILL) 17 17 16 6 THANK GOD FOR BELIEVERS DECCA 72014/MCA NASHVILLE MARK CHESNUTT
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5 | 4 | 4 | 17 | BUTTERFLY KISSES @ MCA NASHVILLE 72016 RAYBON BROS. 19 115115 SOMEBODY SLAP ME MERCURY 574640 JOHN ANDERSON
6 7 10 8 GO AWAY BNA 64914/RCA LORRIE MORGAN 20 18 17 10 | HOLE IN MY HEART ARISTA NASHVILLE 13092 BLACKHAWK
7 5 5 17 DRINK, SWEAR, STEAL & LIE REPRISE 17379WARNER BROS. MICHAEL PETERSON 25 B 2 WARNING SIGNS WARNER BROS. 43934*  BILL ENGVALL WITH SPECIAL GUEST JOHN MICHAEL MONTGOMERY
8 9 8 5 LOVE IS THE RIGHT PLACE ASYLUM 64152/EEG BRYAN WHITE 2 | 2 19 13 | HERE'S THE DEAL/BUTTERFLY KISSES CuRrs 73023 JEFF CARSON
9 | 8 | 6 | 35 | HERE'SYOUR SIGN (GET THE PICTURE) @ wARNERBROS 17491  BILL ENGVALL WITH SPECIAL GUEST TRAVIS TRITT 23 | 16 | 20 | 11 | PEACE TRAIN FLIP IT 44000/ARK 21 DOLLY PARTON
10 | 10 { 9 | 67 | THELIGHT IN YOUR EYES/BLUE CURB 76959 LEANN RIMES 24 | 20 | 18 | 15 | HOW DO I LIVE MCA NASHVILLE 72015 TRISHA YEARWOOD
11 12 14 7 SHUT UP AND DRIVE MCA NASHVILLE 72012 CHELY WRIGHT 25 | 23 | 24 | 25 | BETTER MAN, BETTER OFF ATLANTIC 83004/AG TRACY LAWRENCE
12 11 11 7 WE WERE IN LOVE MERCURY 574636 TOBY KEITH (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
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NEAL MCCOY GETTING ‘GOOD AT IT’

COUNTRY

1.2.8.0.0.8.0.9.0 .8 ¢

™

by Wade Jessen

FIRST THINGS FIRST: Opening at No. 1 on three Billboard charts, teen
phenomenon LeAnn Rimes’ “You Light Up My Life/Inspirational Songs”
sets several notable chart records. The album makes Rimes the first female
artist to have three consecutive No. 1 debuts on Top Country Albums. She
joins the exclusive company of Loretta Lynn as the only artist who has had
three different albums top Top Country Albums within the same year, match-
ing Lynn’s 1973 feat. One of Lynn’s sets was a duet package with Conway
Twitty, “Louisiana Woman, Mississippi Man,” and if we disqualify that title
because it was a duet set, Rimes is the first solo female artist to have three
consecutive No. 1 titles on the country chart.

With 186,000 units, the new set signals Rimes’ biggest opening week. “Blue”
entered at No. 1 on the country chart in the July 27, 1996, issue with 124,000
pieces, and “Unchained Melody/The Early Years”—which wins the country
chart’s Greatest Gainer this issue at No. 7—repeated that feat in the March
1, 1997, Billboard, scanning 166,000 units. Rimes is the first female country
act to have two consecutive No. 1 debuts on Top Country Albums within the
same calendar year. Those two sets also opened at No. 1 on The Billboard 200
(see Between the Bullets, page 118).

Rimes’ sales are no doubt buoyed by her fourth week at No. 1 on our Adult
Contemporary list with “How Do I Live,” which is also airing on 183 top 40
stations, amounting to 44 million top 40 audience impressions for the week.
That track rises 5-4 on Hot 100 Singles and moves 91,000 units. The track has
been at No. 1 for eight weeks on Top Country Singles Sales, and “You Light
Up My Life” is at No. 2 on that chart with 28,000 pieces. On Hot Country Sin-
gles & Tracks, “How Do I Live” slides 53-54 with 369 spins, although it rose
as high as No. 43 on that chart.

The new Rimes set opens at No. 1 on the Top Contemporary Christian
albums chart, making her the first country artist to debut at No. 1 there.
Rimes becomes the ninth artist to enter that chart at No. 1 since we converted
Top Contemporary Christian to SoundScan data in June 1995, but her new
album boasts the largest number of units of any of those titles. Previously,
the record for number of units during a debut week was set in the Dec. 9,
1995, issue, when de Talk entered at the tap with “Jesus Freak” (Forefront)
at 86,000 pieces. Rimes becomes the first. female in the SoundScan era to
debut at No. 1 on that chart.

“This is the fulfillment of a lot of our vision for LeAnn,” says Mike Curb,
chairman of the Curb Music Group. “We wanted to take her to the widest
audience possible, and this album proves that she’s a multi-genre artist. As an
avid record collector, I've overheard several conversations between retail con-
sumers who were surprised to find inspirational songs on this record, and I
believe that the spiritual selections are helping drive sales.”

To second Curb’s assertion, I attended the 40th annual National Quartet
Convention in Louisville, Ky., where “You Light Up My Life/Inspirational
Songs” appeared to be a popular purchase among the 20,000 Southern gospel
fans who attended the conference (see Higher Ground, page 58).

SO YOU’LL KNOW: Chely Wright debuts at No. 29 on Top Country Albums.
It is her third charting album, but her first for MCA. “Shut Up And Drive”
Jjumps 25-23 on Hot Country Singles & Tracks . .. George Strait’s “Strait Out
Of The Box” (MCA) moves to our catalog database this issue but falls about 200
units shy of Top Country Catalog Albums. Meanwhile, Travis Tritt’s “Great-
est Hits—I'rom The Beginning (Warner Bros.) enters that list at No. 9.

(Continued from page 33)

opportunity for exposure will be his
appearance on the Country Music
Assn. (CMA) Awards show Wednes-
day (24). McCoy has been asked to
announce the winners in the broadcast
personality and radio station of the
year categories.

He has opted to put his own unique
spin on announcing the winners. “I
have it worked up already. I have a rap
down,” he says. “Some of the people are
going to freak out; some of the stuffed
shirts [will say], ‘What is he doing? But
I wrote it all myself. I think it’s pretty
clever. I can rap and still get in every-
body and everything in there.

“This is my first time on the CMA
Awards. Even though I'm not supposed
to be performing . . . I'm going to turn
it into a performance. [ want people,
when the CMA show is over, to know
who I was. I don’t want to do a two-
minute reading. So when I'm through,
it will be one of the most talked-about
things on the show. I'll leave a mark;
whether the people will like it or not,
they’re going to remember I did this.”

McCoy is hoping that by providing
CMA viewers with a lively presenta-
tion, he’ll catch their attention enough
to make them want to investigate his
upcoming album, which will include 10
new songs and “The Shake” as a bonus
cut. After working with Barry Beckett
on his last three albums, he decided his
new release would be produced by Kyle
Lehning. McCoy says he wasn’t unhap-
py with Beckett, but he just felt he
needed a change.

Lehning produced “The Shake” and
all the other cuts. “I love his produec-
tion,” MeCoy enthuses. “His production
is wonderful, we just hit it off. He’s got
a great personality. He knows when to
be serious and when you don’t have to
be.”

McCoy thinks the change in produc-
ers resulted in a somewhat different
kind of album. “It is a little different
because our song selection was a little
different on this album,” McCoy says.
“On the last album we were a little
guilty of getting a little blues-ish, for
lack of a better word—kinda groovish.
We did too many songs that sounded
alike, I think ... I told the boys on the
bus I could [perform] this album
onstage and be completely happy when
I got through. There is just the balance,
just the right amount of ballads,
midtempos, and a lot of fun uptempo
stuff . .. You know my live show is the
most important thing to me.”

McCoy is also pleased with the cal-
iber of the songs. “I think we got some
great songs with 21 To 17" and ‘You'll
Always Be In My Life,’ which are great
ballads. We've just got a lot of strong
stuff . . . ‘Broken Record’ is an uptem-
po that’s a lot of fun. [Atlantic Nashville
president] Rick Blackburn absolutely
loves it. It’s different, and when you're
out here in competition with so many
people, you want to be just different
enough but not so different that radio
won't play it. You don’t want to sound
like everybody out there.”

The first single, “Be Good At It,”
will be released Oct. 6. At press time,
no one at radio had heard the song yet,
but WYAY Atlanta music director
Johnny Gray says he’s looking for-
ward to it. Gray thought “The Shake”
was a fun record and says he can
always count on McCoy to do some-
thing different.

“Neal has always been a pretty
diverse artist in my mind,” Gray says.
“He does ballads extremely well, and
he’ll come out with a great ballad, then
he’ll turn around and do something fun
like ‘Wink,” which was a huge record,
or ‘The Shake.” You never know what to
expect.”

Atlantic will debut the album on a
world premiere radio special syndicat-
ed by SJS Entertainment. Switzer says
Atlantic also plans “win it before you
can buy it” contests at radio.

“We're going out to the accounts and
doing the basic setup of the price and

Love Rules. Husband/wife team Tim McGraw and Faith Hill were among the

positioning and what advertising must
be done,” says Heatherly. “We’re going
out door to door to let everybody know
how great Neal is. It’s a long-term plan
to get the world to see Neal McCoy, and
once you see Neal McCoy, you'll leave
there a fan, and you’ll go to his next
show.”

McCoy is booked by William Morris
and has always been known for putting
on a strong live show that has steadily
increased his fan base. Last June those
fans spoke at the TNN/Music City
News Awards, when McCoy won the
video accolade for “Then You Can Tell
Me Goodbye.” It was his first award. “I
loved the energy he showed when he
won,” says Heatherly. “Someone who
shows that much appreciation definite-
ly deserves it.”

Switzer says the fans have always
“got” McCoy more than the industry
seems to, and Kane and Janese agree
that helping McCoy achieve more crit-
ical appreciation is on their agenda.
“With everything going on around him,
he’s ready to take that next step,” says
Heatherly.

Switzer agrees. “Right now, every-
body here feels like Neal’s star is rising
and has been rising for the last couple
of years,” he says. “But with the
changes he has made in his manage-
ment and with a new album coming out
and a new producer, it’s an opportune
time for him. I think it may be the first
time for Neal to finally taste the suc-
cess he’s deserved for so long.”

revelers congratulating songwriter Stephony Smith on the success of the hit “It's
Your Love,” which the duo took to the top of Billboard’s Hot Country Singles &
Tracks chart for six weeks. EMI Music Publishing and BMI hosted the event. Pic-
tured, from left, are EMI's Gary Overton, BMI's Roger Sovine, McGraw, Hill,
Smith, BMI's Joyce Rice, and producer Byron Gallimore.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

26 ALL LIT UP IN LOVE (OId Desperados, ASCAP/N2 D, 74 FLOWERS (Music Corp. Of America, BMI/So Bizzy,
ASCAP) BMIHillbillion, BM)/Hamstein Cumberland, BMI) HL/WBM
45 ANOTHER PERFECT DAY (Sony/ATV Tree, BM/Suffer In § THE FOOL (Major Bob, ASCAP/St. Myma, ASCAP/Castie
Silence, BMI/Sony/ATV Cross Keys, ASCAP) HL Bound, SESAC/Mountain Thyme, SESAC) WBM
66 ANSWER TO MY PRAYER (Minka, ASCAP/Maverick, 38 FROM HERE TO ETERNITY (Wamer-Tameriane, BMI/EM!
ASCAP/WB, ASCAP/Acuff-Rose, BMI) WBM April, ASCAP/JKids, ASCAP) HLYWBM
50 BLINK OF AN EYE (Wamer-Tameriane, BMi/Hellmaymen, 11 GO AWAY (EMI Blackwood, BMU/Starstruck Angel,
BML/Starstruck Angel, BMI/Dead Solid Perfect, BMI) BMI/Sony/ATV Cross Keys, ASCAP/AIl Around Town,
L/WBM ASCAP) HL/WBM
44 A BROKEN WING (Sony/ATV Tree, BMI/Sam's Jammin', 65 GOOD OL FASHIONED LOVE (Music Corp. Of America,
BMU/Suffer In Silence, BMI) HL BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
68 BUTTERFLY KISSES (Polygram Int'l, ASCAP/Diadem, Mae, BMI)
SESAC) HL/WBM 46 HAND OF FATE (WB, ASCAP/Lunn, ASCAP/Wamer-Tamer-
71 THE CALL (Square West, ASCAP/Tall Tale, ASCAP/Howlin’ lane, BM|/Under The Bridge, BMI) WBM
Hits, ASCAP/Rick Hall, ASCAP/Watertown, ASCAP) WBM 22 HELPING ME GET OVER YOU (Post Oak, BMI/LaSongs,
48 THE COAST IS CLEAR (Almo, ASCAP/Bamatuck, ASCAP/AImo, ASCAP) HL/WBM
ASCAP/Irving, BMI/Kybama, BMI) WBM 31 HOLE IN MY HEART (EMI April, ASCAP/Desmobile,
7 DANCIN', SHAGGIN' ON THE BOULEVARD (Maypop, ASCAP/Joe David, ASCAP/EMI Blackwood, BMI/Vee One,
BMI) WBM BMI) HL
19 DAY IN, DAY OUT (Wamer-Tamerlane, BMi/Golden Wheat, 14 HONKY TONK TRUTH (Sony/ATV Songs, BMU/Showbilly,
BMI/Kicking Bird, BMI/Thomahawk, BMI) WBM BMI/Sony/ATV Tunes LLC, ASCAP/Kim Williams,
58 DON'T LOVE MAKE A OJAMONO SHINE (Almo, ASCAP/Zomba, ASCAP) HL/WBM
ASCAP/Daddy Rabbit, ASCAP/Wayland, ASCAP) WBM 32 HOW A COWGIRL SAYS GOODBYE (Sony/ATV Cross Keys,
51 DOWN CAME A BLACKBIRD (M. Spiro, BM/Hidden ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI) HL
Words, BMI/Nakomis, ASCAP) 9 HOW DO | GET THERE (EMI Princeton Street, ASCAP/Full
27 DRINK, SWEAR, STEAL & LIE (Wamer-Tamerlane, Keel, ASCAP/Farrenuff, ASCAP) HL/WBM
BMI/BMG, ASCAP/Above The Rim, ASCAP) HL/WBM 17 HOW DO | LIVE (FROM CON AIR) (Realsongs, ASCAP)
10 EVERYWHERE (Almo, ASCAP/Daddy Rabbit, ASCAP/Brio WBM
Blues, ASCAP) WBM 54 HOW DO | LIVE (Realsongs, ASCAP) WBM

4 HOW WAS | TO KNOW (Reynsong, BMI/Bayou Boy,
BMi/Kentucky Gid, BMI) HL
1 HOW YOUR LOVE MAKES ME FEEL (tsland Bound,
ASCAP/Famous, ASCAP/WB, ASCAF/Pop-A-Wheelie,
ASCAP/Big Tractor, ASCAP) HLAWBM
15 IF YOU LOVE SOMEBODY (Farrenuff, ASCAP/Full Keel,
ASCAP/Longitude, BMI/Blue Desert, BMI) WBM
49 :BHAVE TO SURRENDER (Pat Price, BMY/Sydney Erin,

MI)

37 I'M YOUR MAN (Starstruck Writers Group, ASCAP/Mark
0., ASCAP/Senior Partner, ASCAP) HL

16 IN ANOTHER'S EYES (Major Bob, ASCAP/No Fences,
ASCAP/Rio Bravo, BMI/Cat's Eye, BMI) WBM

30 IT'S ALL THE SAME TO ME (Emdar, ASCAP/Texas Wedge,
ASCAP/Don't Tell Mama, BMI/John Juan, BMI) WBM

61 ) WANNA FALL IN LOVE (M. Spiro, BMI/Hidden Words,
BMI/Acuff-Rose, BMI)

70 JUSTTO SEE YOU SMILE (Music Corp. Of America,
BMI/Glitterfish, BMI/Hamstein Cumberland, BMI/Baby
Mae, BM)) HL/WBM

35  LAND OF THE LIVING (MCA, ASCAP/Delta Kappa Twang,
ASCAP/Tom Collins, BMI) HL/WBM

43 LIVING IN A HOUSE FULL OF LOVE (EMI, BMI/AI Gallico,
BMI) HLYWBM

20 LOVE IS THE RIGHT PLACE (Careers-BMG, BMI/Floyd's
Dream, BMI/MCA, ASCAP/Bases Loaded, ASCAP/EMI
Christian, ASCAP) HL

42 LOVE TRAVELS (BMG, ASCAP/Wood Monkey,
ASCAP/Careers -BMG, BMY/Ellymax, BMI) HL

63  LUCKY IN LOVE (Reynsong, BMI/Lucky Lady Bug,
BMI/Bayou Boy, BMI/Kentucky Girl, BMI) HL

1 NICKAJACK (Wamer-Tamerlane, BMI/Rancho Belita,

BMi/Yatata, BMI) WBM

39 NOTHIN' LESS THAN LOVE (MCA, ASCAP/WB,
ASCAP/Music Cabin, ASCAP/Maverick, ASCAP) HL/WBM

ONE SOLITARY TEAR (Reysong, BMI/Magnatune, SESAC)

PLEASE (We've Got The Music, BMI/Ashwords,

BMI/Songs Of PolyGram Int'l, BMI) HL

33  THE REST OF MINE (WB, ASCAP/Sawng Cumpny,
ASCAP/Milene, ASCAP/Loggy Bayou, ASCAP) WBM

75 RIDIN' OUT THE HEARTACHE (Songs For Debin,
ASCAP/Starstruck Angel, BMI/EMI Blackwood, BMI/Sin-
gles Only, BMI) HL

67  SEE ROCK CITY (Little Big Town, BMI/American Made,
BMI/Alabama Band, ASCAP/Wildcountry, ASCAP/Miss
Egé:.Pl)\SCAP/Starsvuck Writers Group, ASCAP/Mark D.,

6 THE SHAKE (Log Rhythm, BMi/Millhouse, BMI)

69 SHE KNOWS ME BY HEART (Club Zoo, BMI/Katie Walker,
BMI/Dabi Lu, BMI}

8 SHE'S GOT IT ALL (Emdar, ASCAP/Texas Wedge,
ASCAP/Womaculate Conceptions, ASCAP/AImo,
ASCAP/Daddy Rabbit, ASCAP) WBM

23 SHUT UP ANO ORIVE (Blue Water, BMI/Music Corp. Of
America, BM1) HL

62 SMALL TOWN (Almo, ASCAP/Holmes Creek, ASCAP/Irv-
ing, BMi/Gary Scruggs, BMI/AImo Irving, BMI)

55 SOMEBODY SLAP ME (Songs Of PolyGram Int'l,
BMI/Ranger Bob, ASCAP/Murah, BMI) HL/WBM

21 SOMETHING THAT WE 00 (Blackened, BMI/Acuff-Rose,
BMI) WBM

52 STILL HOLDING ON (Blackened, BM!/Wedgewood
Avenue, BM|/Great Broad, BMI/Longitude, BMI/Wamer-
Tamerane, BMI/Marty Party, BMI) WBM

64 THE STONE (AMR, ASCAP/Sierra Home, ASCAP/Songs Of
PolyGram Int’l, BMI/Mayodan, BMI) WBM

24 THANK GOD FOR BELIEVERS (EMI Blackwood,
BMI/Mark Alan Springer, BMI/Big Giant, BMI) HL

59  THAT TRAIN OON'T RUN (Wedgewood Avenue, BMI/Lon-

gitude, BMI/Great Broad, BMI/Gary Harrisongs, BMI)

238

WBM
3 THERE GOES (WB, ASCAP/Yee Haw, ASCAP) WBM
18 mls NIGHT WON'T LAST FOREVER (Careers-BMG,
1) HL
34 TODAY MY WORLD SLIPPED AWAY (Songs Of PolyGram
Int’l, BMI/Hookern, BMi/Polygram Int’l, ASCAP) HL
73 WALKIN' THE COUNTRY (Cobum, BMIA.R.S., BMI/Bugle,

ASCAP)

28  WATCH THIS (Notewrite, BMI/Words To Music, BMI/O-
Tex, BMI/Blind Sparrow, BMI/Sony/ATV Cross Keys,
ASCAP/Kim Williams, ASCAP) HL

12 WE WERE IN LOVE (Wacissa River, BMI/CMI, BMI/Built
On Rock, ASCAP/CMI, ASCAP/Song Matters,
ASCAP/Famous, ASCAP) HL

47 WHAT IF | DO (Starstruck Angel, BMI/Malloy's Toys,
BMI/New Haven, BMI/Starstruck Writers Group,
ASCAP/Mark 0., ASCAP) WBM

25 WHAT IF IT'S YOU (Sony/ATV Crass Keys, ASCAP/AIl
ﬁroung’;own. ASCAP/EMI April, ASCAP/JKids, ASCAP)

LW
2 WHAT THE HEART WANTS (Moon Catcher, BMI/Son Of

Gila Monster, BMI) WBM

72 WICHITA LINEMAN (Polygram Int'l, ASCAP) HL

56 A WOMAN LIKE YOU (Rocking K, ASCAP/Wamer Chap-
pel, ASCAP/Little Poncho’s, BMI/Little Big Town,
BMI/Kerpfish, BMI) WBM

13 YOU AND YOU ALONE (Benefit, BMI) WBM

40 YOU CAN'T GET THERE FROM HERE (Little Tybee,
ASCAP/Forerunner, ASCAP)

53 YOU DON'T SEEM TO MISS ME (Mighty Nice, BMI/Laud-
ersongs, BMI/Blue Water, BMi)

57  YOU LIGHT UP MY LIFE (Curb, ASCAP/Polygram Int'l,
ASCAP) WBM

36 YOU WALKED IN (Zomba, ASCAP/Badams,
ASCAP/Sony/ATV Tunes LLC, ASCAP) HL/WBM
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* % % NO. 1/HOT SHOT DEBUT* % » 37 | 30 [ 29 | 7 | JOHN ANDERSON MERCURY 536004 (10.98 EQ/16.98) TAKIN' THE COUNTRY BACK | 19
NEW D) 1 ﬁ'ﬁ‘sfmffme o8 1wekotno 1 YOULIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1 38 | 34 [ 28 | 9 | DWIGHT YOAKAM REPRISE 46690/WARNER BROS. (10.98/16.98) UNDER THE COVERS
A YEA.RW 0' 5 : 39 | 39 [ 39 | 48 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN
2 | 1| 1| 3 |TRISHA D (SONGBOOK) A COLLECTION OF HITS | 1 SRR
MCA NASHVILLE 70011 (10.98/16.98) 40 | 32 | 30 | 12 | recUry 534837 (10.98 EQ/I6.98 THE BEST OF BILLY RAY CYRUS COVER TO COVER | 23
2 2 15 | TIM MCGRAW CURB 77886 (10.98/16.98) EVERYWHERE 1 —_—
J 4 | 35 | 33 26 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST iS CLEAR 4
3 3 LEANN RIMES A* CURB 77821 (10.98/15. 1
g e oL A (1098/15.98) BLUE 42 | 38 | 38 13 | CHRIS LEDOUX CAPITOL NASHVILLE 52775 (10.98/16.98) LIVE 26
LIN RAYE
314 |5 1 3 | Ehice7aousoNy (1098 Eq6.98) THE BEST OF COLLIN RAYE — DIRECT HITS | 4 43 | 43 | 43 | 72 | MINDY MCCREADY A BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5
6 5 4 21 | GEORGE STRAIT A? MCA NASHVILLE 11584 (10.98/16.98)  CARRYING YOUR LOVE WITH ME 1 44 | 41 46 77 | BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98) BETWEEN NDW AND FOREVER 7
* % * GREATEST GAINER % % % 45 | 46 | 42 23 | WYNONNA CURB 11583/MCA NASHVILLE (10.98/16.98) COLLECTION 9
LEANN RIMES 4 | 47 | 45 13 | LONESTAR BNA 67422/RCA (10.98/16.98) CRAZY NIGHTS 16
7| 6| 3L | LN 1508 UNCHAINED MELODY/THE EARLY YEARS | 1 >
* % % PACESETTER * * %
8 6 7 14 | NEAL MCCOY ATLANTIC 83011/AG (10.98/16.98) GREATEST HITS 5 56 55 9 KENNY ROGERS MAGNATONE 116 (10.98/16,98) ACROSS MY HEART %
$ 19 |10 3 | MARTINAMCBRIDE Rk (10581658 EvoLuTion | 9 48 | 48 | 47 | 7 | VARIOUS ARTISTS en6cs COWBOY UP — THE OFFICIAL PRGA RODEO ALBUM | 44
10 10 9 7 CLINT BLACK RCA 67515 (10.98/16.98) NOTHIN® BUT THE TAILLIGHTS 4 AT VICUINE - -
DEANA CARTER A ) 49 | 44 | 62 7 MCA NASHVILLE 11579 (10.98/16.98) PATSY CLINE LIVE AT THE CIMARRON BALLROOM | 32
11 8 8 54 CAPITOL NASHVILLE 37514 (10.98/15.98) DA S IES AL, 2
9 1 T T = ; 50 | 49 | 48 | 95 | VINCE GILL A MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS 3
- PAM TILLIS ARISTA NASHVILLE 18836 (10.98/16.98) GREATEST HITS
45 | 40 | 4 | VARIOUS ARTISTS THE SONGS OF JIMMIE RODGERS — A TRIBUTE | 31
13 | 13 | 14 | 46 | ALAN JACKSON A ARISTA NASHVILLE 18813 (10.98/16.98) EVERYTHING | LOVE 1 31 EGYPTIAN/COLUMBIA 67676/SONY (10.98 EQ/16.98)
2
14 15 13 9 DIAMOND RI10 ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8 32 L) ) LN ) ELLE EARKY !
54 50 | 104 [ TIM MCGRAW AZ CURB 77800 (10.98/16.98] ALL | WANT 1
15 12 11 13 | LILA MCCANN AsYLUM 62042/EEG IR LILA 8 ) RARCNEIEGD {109816.98)
16 | 11 | 12 | 5 | LORRIE MORGAN BN 67499/RCA (10.98116.98) SHAKIN' THINGS UP | 9 84 | 51| 51| 2 | Reaeracr 10.9816.98) GREATEST HITS...AND THEN SOME | 17
17| 17| 17 | 23 | ALABAMA Rea 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD | 5 55 | 55 | 54 | 64 | KENNY CHESNEY @ BNA 66904/RCA (10.98/15.98) MEANDYOU | 9
18 | 18 | 20 | 99 | ALAN JACKSON A aRisTA NASHVILLE 18801 (10.98/16.98)  THE GREATEST HITS COLLECTION | | 56 | 52 | 53 | 62 | CLEDUS “T.” JUDD RAZOR & TiE 2825 (10.98/16.98) | STOLED THIS RECORD | 23
19 19 19 18 | LEE ANN WOMACK DECCA 11585/MCA NASHVILLE (10.9/15.98) LEE ANN WOMACK 9 57 5 | — 6 JOHN DENVER LEGACY 65183/SONY (9,98 EQ/13.98) THE BEST OF JOHN DENVER LIVE | 47
1 2 JOHN BER Al N .98/15.98; A
20 | 16 16 7 BLACKHAWK ARISTA NASHVILLE 18837 (10.98/16.98) LOVE & GRAVITY 8 88 5 c A el b Ak T GECES g
59 | 58 56 | 43 | MARK CHESNUTT @ DECCA 11529/MCA NASHVILLE (10.98/16.98) GREATEST HITS 18
21 22 24 23 | CLAY WALKER @ GIANT 24674/WARNER BROS. (10.98/16.98) RUMOR HAS 1T 4
60 | 60 64 62 | ALABAMA RCA 66848 (4.98/9.98) SUPER HITS | 47
22 | 20 18 9 MICHAEL PETERSON REPRISE 46618/WARNER BROS. (10.98/16.98) MICHAEL PETERSON 18 e
) u | | 2 61 | 57 | 6 | 19 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 1 | 57
SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD 8 CAPITOL NASHVILLE 54781 (9.98/15.98)
2 73 21 9 KENNY CHESNEY 5NA 67498/RCA (10.98/16.98) | WILL STAND 10 62 62 57 12 | JAMES BONAMY EPIC 67878/SONY (10.98 EQ/16.98) R ROOTS AND WINGS 25
ROY D. MERCER . .
25 | 21 | 22 | 12 | TOBY KEITH MERCURY 534836 (10.98 EQ/16.98) DREAM WALKIN' | 8 63 | 64 | 66 | 15 | Cibror NaSHVILLE 54782 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 2 | €3
25 | 23 | 64 | TRACE ADKINS ® capioL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 6 64 | 63 | 59 | 52 | VARIOUS ARTISTS enecs THE BEST OF COUNTRY SING THE BEST OF DISNEY | 17
21 28 31 45 | REBA MCENTIRE A MCA NASHVILLE 11500 (10.98/16.98) WHAT IF IT'S YOU 1 65 | 65 63 65 { LYLE LOVETT CURB 11409/MCA (10.98/16.98) THE RCAD TO ENSENADA 4
28 | 26 | 26 | 51 i?&'ﬁ#.c“@'zgi*7ﬁ'§h'§'g%'g§3MERv ® WHAT | DO THE BEST | 5 66 | 66 | 58 | 50 | RICK TREVINO COLUMBIA 67452/SONY (10.98 EQ/15.98) LEARNING AS YOU GO | 17
NEWD 1 CHELY WRIGHT MCA NASHVILLE 70003 (10.98/16.98) LETMEIN | 2 67 70 69 | 45 | DAVID KERSH CuURB 77848 (10.98/15.98) GOODNIGHT SWEETHEART 21
72 73 ERNDON ® 75 NY (10. . VING |
0 | 27 21 35 | BILL ENGVALL @ WARNER BROS. 46263 (10.98/16.98) HERE'S YOUR SIGN 5 68 S EPIC 67564/S0NY (10.98 EQ/15.98) t N A MOMENT J
3 % | 32 T4 | BROOKS & DUNN &7 N o1 - BORDERLINE N 69 | 69 | 65 | 47 | TRACY BYRD @ MCA NASHVILLE 11485 (10.98/16.98) BIG LOVE 12
ARISTA NASHVILLE 18810 (10. 5.98)
70 74 75 84 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE WH'H THE TRUTH 10
(32)| 33 | 35 | 68 | VINCE GILLA MCANASHVILLE 11422 (10.98/16.98) HIGH LONESOME SOUND | 3 & RS T v —— —T0
— o NASHVILLE 18843 (10. .98) 2N
31 36 51 CLINT BLACK A RCA 66671 (10.98/16.98) THE GREATEST HITS 2
= (N 67 25 | TANYA TUCKER CAPITOL NASHVILLE 36885 (10.98/16.98) COMPLICATED 15
34 | 40 | 41 | 55 | TRAVIS TRITT @ WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND | 7 73 1 75 | — | 14 | VARIOUS ARTISTS xTeL 6221 7 911,98 e
ALISON KRAUSS & UNION STATION —
35 | 37 | 37 | 25 | COUNDER 0365 (9.98/15.98) SO LONG SO WRONG | 4 NEWD | 1 | VARIOUS ARTISTS MADACY 1326 (15.98 CD) BEST OF COUNTRY | 74
36 | 36 34 95 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98} FRESH HORSES 1 15 | 67 I 68 13 | RICOCHET COLUMBIA 67773/SONY (10.98 EQ/15.98) BLINK OF AN EYE 24

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1997, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

Bilboard, Top Gountry Gatalog Albums e
I ® ™ SEPTEMBER 27, 1997 II
& g
x|, x § %) X [, X % L
Zw| 2w | ARTIST TITLE | E5 £ | 2u | ARTIST TITLE| E3
=3 |52 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =3 |33 | BEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 GARTH BROOKS A° CAPITOL NASHVILLE 29689 (10.98/15.98) 14 weeks at No. 1 THEHITS | 144 14 11 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 338
2 3 SHANIA TWAIN A® MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 136 15 17 COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU | 108
3 | 2 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 165 16 | 16 | GARTH BROOKS A™ CAPITOL NASHVILLE 96330 (10.98/15.98) ROPIN' THE WIND | 190
4 | 5 | GARTH BROOKS A" CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES | 337 17 | 21 | ALISON KRAUSS A2 ROUNDER 0325* (9.98/15.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 136
e e L TG T R ) ST ) 18 | 15 | THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 412
6 6 PATSY CLINE A7 MCA NASHVILLE 12* (7.98/12.98) 12 GREATEST HITS | 547
—— 19 10 ELVIS PRESLEY A° RCA 67462 (11.98/16.98) ELVIS' GOLDEN RECORDS 5
1 8 TIM MCGRAW AS CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 182
20 | 24 PATSY CLINE A MCA NASHVILLE 4038 {7.98/12.98) THE PATSY CLINE STORY | 163
8 7 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 175
9 — TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 105 2 = Gl S TS D) SRR | e
10 9 GEORGE STRAIT AS MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 261 22 20 HANK WILLIAMS A MERCURY 823293 (7.98 EQ/11.98) 24 OF HANK WILLIAMS GREATEST HITS | 160
11 | 12 | VINCE GILL A® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 171 23 | 18 | REBA MCENTIRE A‘MCA NASHVILLE 10906 (10.98/15.98) GREATEST HITS VOLUME TWO | 207
12 | 13 | GARTH BROOKS A’ CAPITOL NASHVILLE 90897 (9.98/13.98) GARTH BROOKS | 337 24 | 25 | TRACY BYRD A? MCA NASHVILLE 10991 (10.98/15.98) NO CRDINARY MAN | 170
13 14 | JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS | 41 25 | — | BROOKS & DUNN A°® ARISTA NASHVILLE 18658 (9.98/15.98) BRAND NEW MAN | 313

Catalog albums are 2-year-old litles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catal
lion units, with multimillion sellers indicated by a numerai following the symbol. *Ast

< 1997. Billboard/BP Communications and SoundScan, Inc.

og. @ Recording Industry Assn. Of Amenica (RIAA) certitication for sales of 500,000 units. A RIAA certification for sales of 1 mil-
erisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices. are equivalent prices, which are projected from wholesale prices. indicates past Heatseeker title
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SVERVIEW

"TEITS WAY

THE 60-6O YEARS HAVE GOT UP AND GONE, BUT SO HAVE THE HAY BALES AND “THE

13-WEEK MENTALITY." AUDIENCE SOPHISTICATION AND THE LABELS" SELF-CORRECTIVE PRACTICES HAVE NASHVILLE

LEADERS SEEING REASONS FOR OPTIMISM ON THE HORIZON. =w cxx== rr.xr=o

or the second straight year, country music’s growth
has rested on a platean, and there is every indication
that the music's much-discussed period of correction
is under way after the go-go years of the early "90s.
The RIAA reports that the format’'s market share is
down slightly, from 14.7% of the market in the first half of
1996 to 12.4% for the same period in 1997. 1t should be
noted, however, that for the market in general, shipments
were down for all andio and video product across the board.

As Atlantic Records Nashville president Rick Blackburn says,
cemphatically, “The years of automatic 30%  growth are over”
Even so, Blackbwm is quick to
point out that the genve has been
historically fail-safe. “I'm very opti-
mistic for the next five years,” he
says. 've seen the cycles come and
scen the cveles go. If country
music were a mutual fund, I'd be
buying it right now. Country
music is very well defined to its fan
base. Consumers may drift in and
out, but they return. As long as we
make music that keeps the identity
of country music, we've fine.”

Reasons for optimism, many
say, are on the horizon. The
sameness that had begun mark-
Ing oo many country releases is
finally being addressed, industry
leaders say. Such distinctive new
artists as Lee Ann Womack are mak-
ing inroads at radio and retail.

Songs now appear to be taking a
normal life at radio, says Blackburn.
“One may be 22 wecks, one may be
18, and one may be 12, he notes,
“but we're getting away from that
13-week mentality, and 1 like that.
Critics say, “Well, that will slow down
the chartz” Well, so what? Maybe hits
will stay around longer, and that
helps us all.”

Blackburn also says the current business and music climate
encourages innovation and variety. For example, he has
just—for the first time in his management career—signed an
act he has never scen or even met. 1t’s the critically acclaimed
Australian group the Dead Ringer Band, and he says the
music he heard convinced him that the group was worth a
shot. Similarly, he signed a group of veteran country stars in
an era when over-30 stars—let alone over-40 or over-50
artists—are considered to be poison on radio and at retail.
The Old Dogs, made up of Bobby Bare, Waylon Jennings,
Mel Tillis and Jerry Reed, have recorded an album of origi-
nal Shel Silverstein songs, and Blackburn says it’s a fun proj-
ect that will be positioned to take advantage of the artists’
appeal, regardless of country radio.

¥

Atlantic’s Rick Blackhurn

MCA’s Bruce Hinton

FANS TWIST AND SHAKE

Blackburn says country’s future depends on its innovation,
and he likes what he's seeing. “We've gotten better at micro-
managing the markets,” he says, “and better at getting rid of

the myth that one size fits all.” He says the industry is improv-
ing at managing specific markets. “What works in Salt Lake
may not work in Birmingham,” he explains. “We've also got
to provide more variety to radio. P'm running with a song
right now that everybody hates called “The Shake’ [a Neal
McCoy release]. 1t's like saying you like “The Peppermint
Twist.” But your fan likes it. Dene Hallum [KKBQ Houston
P’D] called me the other day, and 1 asked him if he was doing
“T'he Shake.” Fifty times [a week], he said. But he said he hates
that song so much that he listens to [competing station] KIKK
every time he plays it, because he can’t stand to hear it. But
he says the fans want it.”

RCA Label Group chairman Joe
Galante agrees. “For us to argue
about what country music is 1s a
moot point,” he says. “"The people
decide what country music 1s.”

And, says Mercury Records
president Luke Lewis, that audi-
ence is increasingly more sophisti-
cated. “The days of hay bales ave
long gone,” he says. “Everybody’s
got satellite dishes in their back-
yards now and home computers.”

“People are much more [inclu-
sive] now,” Galante says. “The

previous audience was the

Opry audience. Owr andience

now is also in some cases the

Sheryl Crow or Jewel audience,

and i’s an audience that is

drawn as much to cable or
video as to just music. Itis a dif-
ferent marketplace out there,
and we have to remember that
we're in show business. We
constantly have to entertain.”
Lewis points to what he sees
is a growing trend in Nashville.

“Part of the correction thats

under way,” he says, “is that a
~ ot of people here are saying
that we have to make music that we like. We had gotten 1o the
point that we weren’t even fans of our own music. Now, you're
seeing music that executives themselves love coming out of
labels like Sony here, and I think that’s very encouraging.”

Mercuny's Luke Lewis

Sony’s Allen Butler

FRESH-BREWED MUSIC

“We have to trust our instincts more,” says Sony Music
Nashville president Allen Butler. “That’s one reason 1 started
Monument Records and Lucky Dog Records here. We need
to pat out music that we ourselves love and believe in.”

MCA Nashville chairman Bruce Hinton is largely optimistic
about what he sees ahead. “Sure, we have hills and valleys as
far as country sales go,” he notes, “but 1 think the industry is
correcting itself right now as far as the music goes. Music
that’s being recorded in the studios here right now is showing
that. We had to make our music fresher and better, and that’s
happening. I think there’s no question in anyone’s mind that
country music by and large had gotten pretty stale. We had to
address that, and 1 think we are addressing that.” B
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The recaps in this Spotlight offer a year-to-date preview of

how The Year In Music standings look in the country cate-
gories. The recaps are based on performance on the Hot
Country Singles & Tracks, Top Country Albums and Top
Country Catalog Albums charts for the period from Dec. 7,
1996 (the beginning of the chart year), through the Aug. 30
issue.

Singles categories are based on an accumulation of
Broadcast Data Systems detections for each week a song
appeared on Hot Country Singles & Tracks. Album categories
are based on accumulated units sales as compiled by
SoundScan for each week a title appears on Top Country
Albums.

Because of the inherent difficulty of combining airplay
detections with album sales, a complex system of inverse
points is used to determine the overall categories. This sys-
tem is based on chart performance for each week a title
appears on either the album or singles chart.

The information in these recaps was prepared by Wade
Jessen with assistance from Anthony Colombo, Michael
Cusson, Mary DeCroce and Jan Marie Perry.

LeAnn Rimes Alan Jackson

Top Country Artists

Po:

ARTIST (No. Of Charted Albums & Singles) Label
LEANN RIMES (8) Curb

ALAN JACKSON (7) Arista Nashville
GEORGE STRAIT (11) MCA Nashville
DEANA CARTER (5) Capitol Nashville
REBA MCcENTIRE (7) MCA Nashville
TRACY LAWRENCE (6) Atlantic
TRACE ADKINS (4) Capitol Nashville
BROOKS & DUNN (6) Arista Nashville
VINCE GILL (6) MCA Nashville

KEVIN SHARP (3) 143

(1) 143/Asylum

COWONOTO L WNR

-

Top Country Male Artist

ARTIST (No. Of Charted Albums & Singles) Label

ALAN JACKSON (7) Arista Nasnville

Top Country Female Artist _

ARTIST (No. Of Charted Albums & Singles) Label
LEANN RIMES (8) Curb

Continued on page 40
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Trace Adkins

The Buffalo Club |
|

CEIARTS i

Continued from page 39

Top Country Duo Or Group

ARTIST (No. Of Charted Albums & Singles) Label

BROOKS & DUNN (6) Arista Nashvill

Top Country New Male Artist

ARTIST (No. Of Charted Albums & Singles) Label

TRACE ADKINS (4) Capitol Nashville é
Top Country New Female Artist

ARTIST (No. Of Charted Albums & Singles) Label

DEANA CARTER (5) Capitol Nashville

Top Country New Duo Or Group

ARTIST (No. Of Charted Albums & Singles) Label
THE BUFFALO CLUB (3) Rising Tige

MCA.

NASHVILLE

Top Country Lahels

Pos. LABEL (No. Of Charted Albums & Singles)
1 MCA NASHVILLE (50!
2 CURB (50)

Continued on page 46
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Female artists have asserted themselves in a major way, to the point
that few knowﬂedgeabﬂe countrzs observers could den6 that women writers
an Ainger/s have provlded the moast excltin% dEnamlc and innovative

country music of the past feuw years.

hat took 40 Qong?

BY CHEI" FFL.IOAIrErro

hey used to call them girl singers
in country music, and not so long
ago there used to be a quota sys-
tem at the major Nashville coun-
wy fabels: only so manv girls were
allowed i at one time. They didn’t exactly batter down the
clubhouse doors, but women coumtry artists have quietly
asserted themselves i a major wayv to the point that lew
knowledgeable country observers could deny that wonren
writers and artists have provided the most exciting, dynainic
and innovative country music of the past few years. To estab-
lish a cliché, you've come a long way, Ms. Country Star, since
you had to wear a gingham
dress on stage, defer to nen
and curtsy after every song.

The women’s revolution in
country music has heen grad-
ual. from Mavhelle Carter’s
pioncering lead guitar work to
Patsy Cline's decisive indepen-
dence and Dolly Parton’s and
Loretta Lynn’s don’t-tread-on-
me  songwriting.  Sull,  the
mage of woman as victim lin-
gered and in fact lingers in
country but is eftectively being
supplanted by songs of inde-
pendence,  from “Indepen-
dence Day™ itsell to "Better
Things To Do.” as well as songs of nurtur-
ing and love.

SoundScan proves that the movement is
working: women artists’ share of the coun-
wy albwm market has increased  from
almost 19% in 1994 1o almost 43%
through the first half of 1997, The cadre
of strong wonten performers has grown
appreciably in the "90s: to name a few who
have established  significant  audience
bases, there are Reba McEntre, Shania
Twain, Terrt Clark, Martina McBride,
Kathy Mattea, Trisha Yearwood, Iaith
1ill, Patty Loveless, Pam Tillis, LeAnn
Rimes, Deana Carter, Wynonna, Tanva  Pam Tillis
Tucker, Lorrie Morgan and such
newconters as Lee Ann Womack and
Sara Evans. They are also significant-
ly idemtifiable voices, a problem that
has wracked the dwindling surge of
nule hat acts who seem  indistin-
guishable from cach other.

Shania Twain

THE MARKET SENDS A
MESSAGE

The modern era of the woman
country artist ras a complex history,
with many artists and writers con-
tributing. McEmtive, with her strong
songs of women's identity, obviously
was the bridge between Parton and
Lynn and the emerging women
artists of today. The Judds were a significant addition.

The artist roster at Mercury Records in Nashville is an
interesting case study. “Four vears ago, when [A&R director]
Keith Stegall came on board,” says Mercury president Luke
Lewis, “Shania’s big album was being recorded, we signed

Terri Clark, we had Kim Richey and Kathy Mattea, and all of

a sudden our roster was 40% women. That went against
Nashville’s grain. We wondered: Are we crazy? Four years
fater, it turns out they were all good calls, for different rea-
sons. Fyery woman we signed had a nrore distinctive nrusical

Decistvely independent: Patsy Cline

message than did the men we were looking at. It was not our
wisdom.

"Shania had a much better sense ol her audience and a
vision for her market—with her videos—than we did. And she
was right on the mark. [ think women like her and Terri
Clark opened the industry’s eyes. 1 think we as an industry
were mired in tradition and were a litde oo contortable and
thought we understood the core
audicnce a little better than we
do.”

HOLDING MIRRORS

Women perforimers todayv see
their influence firstnd. Pam
Tillis savs, "Last weekend. 1 was
running around with a fan who
lias been to so many shows that
I've gotten to know her person-
ally. And she said o me, °I like
music that moves me and 1 like
music where your song puts my
experience and my emotions
into words better than 1 could.”
That's my job: to hold up that
nmirror up to people so that they can see that they're not
alone.™

Terri Clark says she regularly hears from lans who say, "Oh,
that song is me; that describes nie!”

Tillis. who is also beginning to produce
artists, says that record producton is one fron-
tier that women sull lace. That's where their
relative absence is really noticeable, she sayvs.
adding that *Women are leaned on for A&R
purposes, but they’re not in as nrany positions
of power as they could be. 1 see it more on the
business side than on the creative side. On the
creative side, T think the glass ceiling’s been
shattered. Because it's a product-driven busi-
ness. and women artists have so much to offer
today. That’s a victory that's been won.”

Clark says she sees the new revolution with
women starting with Shania “Twain, but says it’s
not linited to country. “1t’s going on every-
where.” she savs. "You look at Jewel and Sheryl
Crow and Sarah McLachlan and this
Lilith tour thing. I think we need to do
a country-music Lilith tour. 1t's every-
where, but in country it started with
Shamia, and people just realized that
women were doing sore of the most
nmovative, [resh-souncing sidf. I've
been in Nashville for 10 years banging
on doors and I heard over and over that
"We have our token female.” Now, we're
writing for the times and we're singing
lor the times and women are relating to
that, to that stronger pomt of view.”

Trisha Yeernoood

s

REAL LIFE ISSUES

The best thing about country, says
‘Irisha Yearwood, is thatit’s always been
about real life. “That's what I've always liked about country
music,” she explains. “When I started in 1991, Reba was the
queen and paved the way and proved that women could sell
tckets and records. That independence hit Nashville Tast for
wonten, but when it hit, it really hit. Fyvery song I sing doesi’t
have to say, ‘Oh 'm invincible,” but music can be something
that makes you feel stronger, or it can be something you can
commiserate with. With all the changes country has gone
through, it’s still about life. 1 think it’s gotten to where now it’s
not a male-female issue anvmore.” M
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COURTRY WHAT BECAMNE OF THE
CLASS OF '87¢

Most of the talents behind country’s last big breakthrough are prospening almost a decade later
Does the current crop of contenders have what it takes to remain in it for the long haul?

BErealxannes
It Up
AJox-ozacl= What

Nashville Needs To Do

What is the potential for American country music avound the
world? Billboard posed the question to Cindy Wilson, who has
over 12 years” experience i the inlernabional markelplace. A
Sormer VP of international for Capitol Nashville, she is now
head of Wilson & Associates, an bternational music market-
ing, management and television-distribution company based in

Nashoille.

he international market is the most obvious

arca of future growth for country music.

Country sales outside the ULS. are still small
as a pereentage of overall sales, but there are markets that are
beginning 1o open up to country. However, the industry
needs to go bevond what has been the typical strategy if it is
to realize any substantial growth abroad.

One of the markets ovening up lor American country
music 15 Australia. LeAnn Rimes. Garth Brooks. Shania
Twain and  Alan Jackson
have all seen  platinum
(70,000 units) and mmli-
platinum sales success there
recentlv. A growing locul
countrv-music industry i
Austrahia has provided a
natural base for U.S. coun-
v music. Country  Music
lelevision (CMT) has estab-
lished a foothold and is car-
ricd by both of the major
cable and satellite systems in
Australia. As payv television
expands, the continued
presence of CMT should go
a long wav to increase expo-
sure for country, especially
as a vehicle to reach the
non-rural audience. LeAnn Rimes and Garth Brooks have
hoth had very successtul tours in Australia, and plans are in
place for several other cauntry superstar artist to tour the
market in 1998,

Cinedy Wilson

BBC MEETS CMA
In the UK., coomtry minsic is widely viewed by the industry

as niche music. This year, country gave the first signs of’
. §

expanding its media exposure into the mainstream. In
January, BBC 2 aired a full evening of country music with
“Country Night,” which did
very well in the ratings. The
Conntry  Music  Association
(CMA) awards show hopes to
continue to increase its ratings
on BBC 2, with Rory McGrath
featured as a U.K.-based host
this year. The year also saw the first performance by a coun-
try artist on the “Lottery Show,” with Wynnona securing this
highly coveted 'T'V opportunity.

Ireland played host this year to one of the biggest live
country events ever to take place outside the U.S. Garth
Brooks’ unprecedented success in Ireland (a country where
he has sold more than 700,000 albums) was further galva-
nized by three sold-out concerts at Dublin’s Croke Park soc-
cer stadinm. Plans are also under way for a country festival

.

to take place next spring in conjunction with a Pro-Am golf
tournament in Galway, which is expected to attract some of

Contimued on page 50

Joe Galante is among those on

LS R | GO

BY DERBORAEIL EEVANS PIRICE:

hen the music history books are written, one thing
everyone will agree on is that 1989 was a great year
for country music. Songs like “Better Man,”
“Country Club™ and “If Tomorrow Never Comes”
dominated the charts, and it was the year fans were
mtroduced to such future stars as Garth Brooks, Alan

Jackson, Mary Chapin Carpenter, Travis ‘ritt, Lorrie Morgan

and Clint Black. So what is it that made the Class of 89 so spe-
cial? Does the current crop of contenders have what it takes
to remain in it for the long haul? Ilas the environment
changed or is the game still the
same?

These are questions an ever-
increasing number of Nashville
labels are struggling with as they
try to break and develop new
artists. With the proliferation of
labels, each with its own roster,
exponentially raising the number
of acts jockeving for chart posi-
tion, it's no wonder new acts are
finding it difficult to get a foot-
hold. :

RCA Label Group chairman  BEEEV.S :
RCAS Joe Galante
Music Row who've observed the
winds of change. "Owr biggest problem
is that there’s too much product going
into the same pipeline.” he savs. “The
reality is that probably at that time our
standards were higher. When you men-
tion those names [Brooks, Jackson,
Black, “Tritt]. thev all have catalogs.
Every one of them has a greatest-hits
album that's sold in the millions. We
were focused on careers and artists, not
on songs.”

THE EDUCATION OF CLINT

In Billboard’s 1989 “Year In Music”
wrap-up, Clint Black was lauded as the
“year's mivacle child,” as his first two sin-
gles—"Better Man” and “Killin’ "Time”—
went to No. 1 on the Billboard Top
Country Singles chart. He made head-
lines opening for K.T. Oslin at Carnegie
Hall, and his album was certified gold
within five months of its release. Black ¥
has managed to continue his success with
10 No. 1 singles, four platinum albums, a
double platinum disc and that auspicious
debut album, "Killin' Time,” which is triple platinum.

“I went into it wide-eyed, thinking I'm just going to go in
there and make hit records,” Black recalls. “Once | did that, 1
got an education in just how hard it is to do that, even back
then. But I think it’s a lot tougher now than back then, because
then we had six or eight headline acts that could go and head-
line arenas, and now we're looking at 20 or 25 maybe. Now
there are a lot more record companies putting out a lot more
records, and that makes it harder to be noticed.”

As to what he attributes his longevity, Black answers, “A lot
of people have worked real hard on my behalf, and I've
worked real hard to keep myself in songs. I think songs are
first. 1 also have alot of good people around me that keep me
in touch with the fans and with people in radio who've been
so supportive.”

yt 3

Clint Black

ALWAYS THE SONG

Building careers, not just having a hit record, was on the
top of the agenda in 1989, and everyone agrees songs are the
cornerstone for building a successful career. Arista Nashville

L

opened its doors in 1989 and released its first single in
October 1989, Alan Jackson's “Blue Blooded Woman.” Arista
Nashville president Tim DuBois says it was a variety of factors
that led him to sign Jackson, but it was his songwriting ability
that was the biggest drawing card. “Alan had a wonderful
pure country voice, but most importantly he was a great song-
writer,” DuBois explains. “Of course, his long blond hair and
good looks didn’t hurt, but it was really his remarkable abili-
ty to communicate through songwriting that hooked me.”

Atlantic president Rick Blackburn agrees that great songs
are key in an act’s success. “1t's always about a song,” he says.
“There’s nothing prophetic about that. 1 don’t know how clse
to say it. It’s about a song, and it's not going to change. But if
you have 30 labels and 10 artists per label—and I'm just pick-
mg numbers out of the air—that’s 300 artists in the universe,
and if they all provide one album a year, that's 3,000 songs. 1f
you look at it by sheer numbers—and a lot of times some of
those songs are put in hold for a long period of time—at has
away of drying up what's available when you go to cut. That's
a big factor: It makes it much harder for people to get a carcer
song.”

Blackburn also savs career songs have “nothing to do with
chart position” because the public isn't aware of chart posi-
tions, just the impact of the song. *“Time Marches On’ is a
carcer song for Tracy Lawrence like *1 Swear” was to John
Michael Montgomery,” he savs.
“Those songs don’t come in the
door every day, and there’s a
lot more competition for those
songs today than there was in
1989 or 1990.”

Blackburn says that’s why he
chooses to focus on a smaller
roster. Others agree that cut-
ting back on the amount of
product in the pipeline would
be beneficial to all concerned.
“We need 1o practice birth con-
trol here, planned  parent-
hood,” Galante savs. “We have
all these kids and we have no
place to put them. We all have
to be careful.”

Galante also savs one of the
reasons artists from the Class of’
89 have endured is because
they came up “through the sys-
tem.” They prepared for a
longterm career by getting a
good foundation working in
clubs, singing demos and get-
ting solid experience before they ever signed a contract.
That's not the case with many of today’s newcomers.

BUDGETS AND BRANDING
Everyone advocates a change, but it doesn’t seem to be
happening in the industry any time soon. “1 think when
enough record companies have lost enough money putting
out records that never go anywhere, or if they build up an
artist only to find that they can’t keep them going, 1 think
over time they’re going to pull back,” Black says. “When
you've got so many record companies and each of them has
15 to 25 artists, there's no way they can give the proper
amount of attention to every one of those artists. 1f they don’t
find the success they’re looking for, they're going to cut back
on the namber of records they put out and artists they sign.
That’s what I see as the big change that’s got to be on the hori-
zon.
Blackburn says that Atlantic’s focus is on building careers.
“I look at artists as brand identification, and I mean that in an
Continued on page 52
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CONGRATULATES

Trace Adkins Eddie Bayers

™,

CMA NOMINEES

Bellamy Brothers ENTERTAINER OF THE YEAR:
S GARTH BROOKS., ALAN
E g JACKSON, GEORGE STRAIT -
MALE VOCALIST OF THE
YEAR: ALAN JACKSON,
GEORGE STRAIT. BRYAN
WHITE * FEMALE VOCALIST

“ : OF THE YEAR: DEANA
. CARTER, TRISHA YEARWOOD
. - HORIZON AWARD: TRACE

Terri Clark

ADKINS., DEANA CARTER.

TERRI CLARK, LEE ANN
WOMACK - VOCAL GROUP OF
THE YEAR: DIAMOND RIO,

THE MAVERICKS, RICOCHET.
SAWYER BROWN - VOCAL DUO
OF THE YEAR: BELLAMY 7‘-

s

BROTHERS - ALBUM OF THE : ‘
l YEAR: CARRYING YOUR LOVE ) y:- & /4
_ WITH ME. GEORGE STRAIT; '
Kathv Mattea DID I SHAVE MY LEGS FOR Bob McDill
THIS?, DEANA CARTER;
EVERYBODY KNOWS, TRISHA
YEARWOOD; EVERYTHING |
LOVE. ALAN JACKSON -
MUSICIAN OF THE YEAR:
EDDIE BAYERS (DRUMS),
PAUL FRANKLIN (STEEL
GUITAR), BRENT ROMAN
(GUITAR) - SINGLE OF THE
YEAR: “ALL THE GOOD ONES
ARE GONE", BILLY JOE
WALKER, JR.; “CARRIED
AWAY”, GEORGE STRAIT; “ONE
NIGHT AT A TIME", GEORGE
STRAIT; “STRAWBERRY WINE",
Y [ DEANA CARTER., CHRIS
I FARREN - VOCAL EVENT OF
THE YEAR: “YOU'VE GOT A
FRIEND IN ME", KATHY MATTEA
' SONG OF THE YEAR: ‘ALLTHE  Billy Joe Walker Jr.
GOOD ONES ARE GONE’". BOB
MC DILL, “BUTTERFLY KISSES",
RANDY THOMAS - MUSIC
VIDEO OF THE YEAR: ‘455
ROCKET", KATHY MATTEA:
“EVERY LIGHT IN THE HOUSE",
‘ ‘ ; TRACE ADKINS; “STRAWBERRY
Trisha Yearwood WINE". DEANA CARTER ASCAP

Ricochet Brent Rowan

Randy Thomas

Bryan White Lee Ann Womack
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Top Country Marketing Labels

Pos. MARKETING LABEL (No. Of Charted Albums & Singles)

1 MCA NASHVILLE (56)
2 CURB (40)
3 CAPITOL NASHVILLE (35)
4 ARISTA NASHVILLE (35)
5 RCA (36)
Top Country Albums _ R
CEIA VIS
Continued from page 40 Pos. TITLE—Artist—Label
1 BLUE—LeAnn Rimes—Curb
3 CAPITOL NASHVILLE (35) 2 DID | SHAVE MY LEGS FOR THIS?—Deana Carter—Capitol
4 ARISTA NASHVILLE (33) Nashville
5 MERCURY (31) 3 UNCHAINED MELODY/THE EARLY YEARS—LeAnn Rimes—Curb
6 ATLANTIC (24) 4 CARRYING YOUR LOVE WITH ME—George Strait—MCA Nashville
7 EPIC (29) § EVERYTHING I LOVE—Alan Jackson—Arista Nashville
8 BNA (25) 6 EVERYWHERE-Tim McGraw—Curb
9 WARNER BROS. (27) 7 WHAT IF IT'S YOU—Reba McEntire—MCA Nashville
10 RCA (25) 8 THE GREATEST HITS -Ciint Black—RCA

9 BORDERLINE—Brooks & Dunn—Arista Nashville
10 BLUE CLEAR SKY—George Strait—MCA Nashville

Top Country Album Artists

Pos. ARTIST (No. Of Charted Albums) Label
LEANN RIMES (2) Curb

GEORGE STRAIT (4) MCA Nashville
DEANA CARTER (1) Capitol Nashville
ALAN JACKSON (2) Arista Nashville

TIM McGRAW (3) Curb

REBA MCcENTIRE (3) MCA Nashville
CLINT BLACK (2) RCA

BROOKS & DUNN (2) Arista Nashville
KEVIN SHARP (1) 143/Asylum

JOHN MICHAEL MONTGOMERY (2) Atlantic

CURB

R E C ORD 8

WG oO~NOON L WNR

'
(-]

- A Wist Person Once Saip -

WED ALL BE A BETTER MAN, BETTER OFF
IF WE WERE IN LOVE
AND NOT WORRIED ABOUT THE LITTLE THINGS
exCePT HOW YOUR LOVE MAKES ME FEEL

— KEN ALPHIN

" MICHAEL DULANEY
BILLY HENDERSON
BRETT JONES

' FAMOUS | JERRY KILGORE

MUSIC TONY LANE

SUSAN LONGACRE

DARRELL SCOTT
TIA SILLERS

NOW.. MORE THAN EVER

THE FAMOUS MUSIC PUBLISHING COMPANIES
65 MUSIC SQUARE EAST - NASHVILLE, TN 37203
PHONE: (615) 329-0500 - FAX: (615) 321-4121

Top Country Album Labels

Po!

. LABEL (No. Of Charted Albums)
CURB (17)

MCA NASHVILLE (17)

CAPITOL NASHVILLE (11)
ARISTA NASHVILLE (13)
MERCURY (13)

N o wWwNR

Top Country Album Distributing Labels

Pos. DISTRIBUTING LABEL (No. Of Charted Albums)
CURB (13)

MCA NASHVILLE (22)

CAPITOL NASHVILLE (11)

ARISTA NASHVILLE (15)

RCA (19)

N b WwNR

Tim McGraw
Top Country Singles

Po

TITLE—Artist—Label
IT'S YOUR LOVE—Tim McGraw (With Faith Hil)—Curb

ON THE VERGE—Collin Raye—Epic
RUMOR HAS IT—Clay Walker—Giant

SAD LOOKIN' MOON--Alabama—RCA
A LITTLE MORE LOVE—Vince Gill—MCA Nashville

CONONBRWN RS

Nashville

0
(-]

Nashville

Top Country Singles Artists

7

. ARTIST (No. Of Charted Singles) Label
ALAN JACKSON (5) Arista Nashville
GEORGE STRAIT (7) MCA Nashville
TRACY LAWRENCE (4) Atlantic
REBA McENTIRE (4) MCA Nashville
LEANN RIMES (6) Curb
TRACE ADKINS (3) Capitol Nashville
DEANA CARTER (4) Capitol Nashvilte
JOHN MICHAEL MONTGOMERY (4) Atlantic
(1) warner Bros.

9 VINCE GILL (3) MCA Nashville
10 TRACY BYRD (3) MCA Nashville

NN A WNR

ONE NIGHT AT A TIME—George Strait—MCA Nashville

(THIS AIN'T) NO THINKIN' THING—Trace Adkins—Capitol Nashville
BETTER MAN, BETTER OFF—Tracy Lawrence—Atlantic

I'D RATHER RIDE AROUND WITH YOU- Reba McEntire—MCA

1 LEFT SOMETHING TURNED ON AT HOME—Trace Adkins—Capitol

Continued on page 48
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the otherside

Wynonna

In stores October 21

featuring
the hit single

“When
Love

Starts
gilalkin’” -

plus

“Don’t Throw That
Mojo On-Me”

(with Naomi Judd and featuring Kenny Wayne ShepKerd)
y
and

“We Can’t Unmake Love”

(duet with John Berry)

e,

-

Catch “Wynonna: Live from Nashville at the Hard Rock Cafe”

{ F 'y {
Rrd RoY
j/ ) (T:z/'x—[%{IEJ s A one-of-a-kind Werld Radio Premiere Broadcast

Monday, October 20 at 10:00pin EST

(SJsentertainment For further information contact: Jim Bligh @ 212.679.3200 ext 210



SONY/ATV TREE, BMI (30)

MCA, ASCAP (11)

MAYPOP, BMI (6)

EMI APRIL, ASCAP (15)

SONY/ATV CROSS KEYS, ASCAP (21)

? IRVING, BMI (11)
10 WB, ASCAP (18)
- Country Publishing Corporations

Top

@0 ®~NS s

rochlig
walmer

MUSIC GROUP

CEIARTS Pos. PUBLISHING CORPORATION (No. Of Charted Singles)
Continued from page 46 1 EMI MUSIC (43)

lll? Flm Y

2 WARNER/CHAPPELL MUSIC (62)
3 SONY/ATV MUSIC (46)
Top Country Singles Labels 4 WINDSWEPT PACIFIC MUSIC (20)
5 ALMO MUSIC (19)
Pos. LABEL (No. Of Charted Singles)
1 MCA NASHVILLE (33) Top Country Producers
2 CAPITOL NASHVILLE (24:
3 CURB (33) Pos. PRODUCER (No. Of Charted Singles)
4 ARISTA NASHVILLE (20) 1 TONY BROWN (27)
5 EPIC (19) 2 KEITH STEGALL (15)
3 CHRIS FARREN (9)
C 4 JAMES STROUD (25)
9 9 M A 5 DOUG JOHNSON (9)
w w I L NASHVILLE 6 DON COOK (18)
E E R E N o VE 7 SCOTT HENDRICKS (7)
Written By: Top Country Singles Promotion Labels 8 CHUCK HOWARD (12)
Allen Shamblin / Chuck Cannon 9 BARRY BECKETT (11
sung by: Toby Kelth Pos. PROMOTION LABEL (No. Of Charted Singles) 10 CSABA PETOCZ (5)
1 MCA NASHVILLE (34) Tony Brown
2 CAPITOL NASHVILLE (24)
3 ARISTA NASHVILLE (20) Top Country Songwriters
To... 4 CURB (27)
5 EPIC (19) Pos. SONGWRITER (No. Of Charted Singles)
. . . ) 1 VINCE GILL (4)
an incredible music community, ol 2 2 STEPHONY SMITH (5)
S 3 RICK BOWLES (5)
Avustin Cunningham { . SRR el b el e s
EMI MUSIC PUBLISHING 5 MATRACA BERG (5)
John Bunzow e 6 CRAIG WISEMAN (6)
our Hunter Davis Top Country Publishers 7 HUGH PRESTWOOD (2)
R Tracie Lgnn 8 TOM T. HALL (2)
writers... Charlie Kelle Pos. PUBLISHER (No. Of Charted Singles) 9 ALAN JACKSON (2
Y 1 EMI BLACKWOOD, BMI (21 10 TIM NICHOLS (4)
Jess Leary 2 WARNER-TAMERLANE, BMI (27 vince Gill
Tim Norton 3 BENEFIT, BMI (4)
Allen Shamblin’s - _— -— S
‘Built On Rock Music’
Pat Terry * * Kk Kk K

Verlon Thompson

James Bonamy
Melodie Crittenden
Diamond Rio

Faith Hill

Farmer’s Davghter
Toby Keith

The Kinleys

Ruby Lovett

Tim McGraw

Nitty Gritty Dirt Band
Michae!l Peterson
Jason Sellers
Victoria Shaw

Russ Taff

Pam Tillis

Rick Trevino

“Smoker®s, e sttt

Letter to the
President”

Ray Stevens has been making people laugh
for ears. But who makes Ray Stevens laugh?

(Roy says “Big Ed Johnson is one of the
funnlest guys I've heard in years; he is a true
comic original”. High praise from Stevens who
by the way produced, arranged and played
on this album.

A mind
15 @
[errible
thing fo
Lwaist.

the
artists ...

HARVURD

Produced by Ray Stevens for

Culia Frocblis, Rolin Peber

Memberof g

800-222-9332

FROEHLIG PALMER Music GrROuP 2
65 Music Square E., Nashville, TN 37203 <
Ph: (615) 329.0235 Fax: (615) 321-4121 | we¢

Distributed by:

MUSIC

Select-O-Hits i Paulstenr Distributing
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Play I
For All
It’s

Worth.

Tap the star power of

TNN: The Nashville Network,
home of the most popular
music in America.

TNN provides maximum
exposure fo an intensely
loyal audience. TNN
viewers don’t just love
country, they live it — its
music, its lifestyles, its
values. We link the stars
with America’s biggest
advertisers, and when
our viewers see and learn
about their favorite artist,
they buy their records.
It’s the power of country,
and it’s worth its weight
in gold records on

TNN: The Nashville Network.

CJTNN

THE NASHVILLE NETWORK

(} ( e are ( / yunliry

) 1997 CBS Cable. All rigt

reserveda.




GOWBOY JUNCTION RECORD

FLEA MARKET AND COUNTRY ¢« COWBOY e« BLUEGRASS MUSIC SHOWS
VIDEQS ¢ LP’S « CASSETTES » CD'S

[3_Cowboy Junction Flea Market |

SEE OUR HALL OF FAME STARS AND ENTERTAINERS!

TUNE IN

HEARD ON
WKFLT1 H1E70 AM OTHER RADIO
STATIONS
BUDDY MAX AROUND THE
SHOW WORLD
EVERY FRIDAY
EIRWYN
2 TO 4PM
BUSHNELL " rey o
COUNTRY SHOW
LEESBURG
CLERMONT e
LERMON CERquZI(ZION
FLORIDA 103.3
CABLE TV M
CHANNEL 7 WALES
QP! UK
WED. 5:30-
ED. 5:3 EUROPE

Ay
LENORA GRAY FREDA BUDDY MAX WALLY JONES

Buddy Max, America’s Singing Flea Market Cowboy, receiving World Hall Of Fame Award from International
Biographical Centre Cambridge, England at Cowboy Junction Country Music Show, Sunday Feb. 2, 1997 as presented
by Michae! Senkiw, then read over Radio WLBE. Congratulated by Stephen J. Schurdell, President of WGUL-WINY,
Inverness, FL on Friday Feb. 7, 1997, announced over radio station WKFL Bushnell, FL. and read by Henry Furhmann,
President and General Manager of WKFL. Wednesday July 23-30, 1997 award shown over Cable TV, Channel 7 QPI
Adephia, Inverness, Fla. Notice Buddy Max holding award and gold medallion while Professor Michael Senkiw reads the
Proclamation with Blessings from the Queen. Great Hall Of Fame’s - Cowboy Junction in Hollywood, Nashville, in every
state. It was said, World Who's Who Hall Of Fame is the greatest in the whole world, International Biographical Centre,
Cambridge, England. Buddy Max was inducted into the Hall Of Fame among five hundred participants for his songs,
recordings and services to Country Western Bluegrass music. Other Cowboy Junction stars at the ceremony were Chuck
Puckett, Maxine Griffis, Woody Faltinowski, Leo Vargason, Bill Gray, Troy Holliday, Doc Michael, Jay Bennet, Bruce
Burrows, Evelyn Wydeck, Martha Dewesee, Barbara Holroyd, Annie Jane De-aga and hundreds of people who attended.

d‘ In memory of *JOHN PASTUCH* 3/2/60 - 8/18/96
Be among the famous...

My Thought And My Love.
Bass guitar player for Cowboy Junction Band helped record 13 albums.
visit Cowboy Junction Flea Market
in Lecanto, Florida on Tuesdays

* QUR COUNTRY MUSIC SHOW:
and Fridays

MI(HAEL SENKIW

* Cowboy Junction Opry
Saturdays at 2:00PM

{closed July & August - on music tour)
* Reopens September 1 ¢

OUR LATEST RECORDINGS:

Orange Blossom Special, My Thought And My Love, If It's Country Music It's For Me,
That Old Fishing Hole, Lady From Chicago, Lonesome George, When The Whip-Poor-Will Calls,
Lisa, Curve In Lecanto, Gypsy Girl, When Jesus Came To Our Home,
Cheese Eating Flea Market Cowboy, Feel The Power, Take Me Back To The West Virginia Hills,
Jessie’s Prayer, etc.

GOWBOY JUNGTION » 3949 HWY. 44 & JCT. 430
LEGANTO, FLORIDA 34461

Y
COUNTRY

BRIEARKING XX
TF ABEROAD
Continued from puge 12

the bigger names in country music.

BRAZILIAN COWBOYS

Brazil i1s another growth market
for commtry music. The najor
Brazilian country artists typically sell
more than a nullion albims on each
release. There s a lifestvle in Brazil
that is compatible with conntry
music. This includes an annual
rodeo crcuit in the state ol Sio
Paulo, culminating i the Barretos
rodeo, which draws more than 1.2
million people over a 10-cay period.
Brazlan rodeo fans, coming from a
high socio-cconomic sector, have
created a mudu-million dollar local
country-music industry:

Some of the most popular US.
country artists i Brazil inchnde
Garth Brooks, Shania Twain and
Billy Ray Cyrus. Brooks has experi-
enced the most suceess at radio. with
a No. 1 song on the Radio Link “Fop
40 chart, resuling in total album
sales of more than 100,000 anits.
lwain has had the benetit of bemg
mchided i a compilation that was
released in conjuiction with a very
popular soap opera on TV Globo.
Cyrus toured Brazil i Julv. A duet
with the mult-platinum-selling
Brazilian country duo Chitaozinho &
Norord is included on the Brazilian
release of Cyrus' new greatest-hits
album. Cyrus sold more than 29,000
mits on-a previous album, and
PolvGram is hoping to well exceed
those sales on the current release.

The hive scene in Brazil for
Nashville artists is picking up, with
an increasing number of U.S. coun-
v acts touring this vear. Country
Music Television (CNMT) in Brazil
was established last vear and has
experienced enormous growth. The
service plays primarily U.S. country
music but also includes  both
Brazilian conry and rodeo pro-
gramumng. CMT Brasil’s rescarch
has shown that the fans, while mnmore
familiar and comfortable with the
local music, are very enthusiastic
about the U.S. country artists.

With all of the enconraging signs
from these markets, country music
still faces several obstacles 1o sigifi-
cant growth owside the U.S., most
notably a lack of radio airplay.

The fact is that much of Nash-
ville’s music 1s made for U.S. coun-
uv radio and therefore has instru-
mentation and lyrics that hmic it 1o
this format. However, there are a
number of artists i songs that {in
very comfortably in the aduli-
contemporary format. International
label executives have to keep an
open mhnd and listen 1o their cont-
pany’s country releases for songs
that transcend the forntat. Olien a
Ihnited perception of what country
is becomes a self-fulfilling prophecy.

AIRPLAY AND ALBUM
GRAPHICS
While much of Nashville’s music
1s locked into the country radio for-
niat, there are tracks that have the
potential for airplay outside the U.S.
Nashville is home to sonite of the best
songwriters in the world, which is
Continued an page 52

50

BILLBOARD SPOTLIGHT

BILLBOARD SEPTEMBER 27, 1997



Congratulations,
Bill Mack,
on your CMA
Song of the Year
nomination for
“Blue.”

We are very proud to
represent one of the
greatest Country songs
of all time.

LEIBER & STOLLER MUSIC PUBLISHING

Randy Poe, President
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Contineed from page 56

evidenced by the recent success of
such pop hits as “Change The
World” and “Butterfly Kisses.” One
recent example of a crossover track
is the Martina McBride']Jim Brick-
man duet “Valentine,” which had
significant success at AC radio in the
U.S. BMG will be targeting this track
on Martina’s international release
later this year. The right vecording
of the right song will be what moves
Nashville’s music to the next level ol
sales outside the U.S.

Nashville wrtists need to look at
other strategies that will increase
their chance of airplay oatside the
U.S. These include remixes, the
recording of additional tracks for
international release and duets with
local artists. The success of Shania
Twain in Quebec can be traced to a
remix of “I'm Outta Here.” The
coming year should see an increase
in the number of artists recording
duets with international artists.

Soundtracks have provided other
good opportunities, such as the
release of the Trisha Yearwood sin-
gle on the “Con Air” soundirack.

In addition to making some
efforts to customize the music to the
mternattonal market, Nashville also
needs to look at its imaging. Album
covers, photos and videos often
need to be created specilically for
the international market. Changing
an often very outdated perception
of country artists and their music is
critical to its future international
sticcess. W

RS R i L e S ST TR w0

CL.ASS O 89
Conlinued from page 42

affectionate way. 1 don’t mean to
mmply that artists are like a bar of
soap,” he says. “We are in the
process of trying to develop a name
tor Neal McCoy, where it’s a brand
name, and that takes awhile. It
doesn’t happen overnight, and you
need career songs.”

Galante says building another
strong class of country artists the
audience can identify with is essential
to country’s future. “We depend on
12 releases a year to make 70% ol the
billing in this industry,” he sayvs. “We
hope for the star to come along and
save us, and it’s not about a star. It's
about having “The Class.” That's what
made country music so strong in
those following years: you had a class
[of artists]. It was Vince. It was Alan.
It was Garth. It was Travis Tritt. 1t
was Clint Black. And there was a con-
sistency of product that followed that.
Lach one of those guys is a wnique
singer and has a unique approach.
When we get back to that, I think
we're going 1o be just fine. But when
we sit here and play three versions ol
‘Butterfly Kisses™ and jump on this
song that nobody else has ever heard
of just because it generates phones
and there’s no artist behind ... 1
don’t have to name everyvthing that’s
gone on where we've just jumped on
cuts and nothing else has come out of
it. We're not top 40. We're supposed
1o be a format that has artists people
relatc t0.” W

52

BILLBOARD SPOTLIGHT

BILLBOARD SEPTEMBER 27, 1997



Curb Records thanks our artists
and staff for making us BILLBOARD’S

#1 TOP COUNTRY
ALBUM LABEL, 1997

LeAnn Rimes Tim McGraw

#1 TOP il o , #1 TOP
Country Artist | Country Single
#1 TOP “It’s Your Love”
Country Female Artist

#1 TOP
Country Album Artist

#1 Album
Billboard Chart,
11Consecutive weeks

e
Y ;

Hank Williams Jr. B %

L s ' Blake éBrianj
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‘ Artists & Musi
THEB. . = I |S S US|C
I r O I SoundScan®
. i
Compiled from a national sample of retail store and rack sales reports coilected, compiled, and provided by
i NOTAS
g £% | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE (Contimwdfr(ml p'r‘(’,ceding page)
*x % %k No.1 % & % Dade County officials were unavail-  with the $17 million she made in 1996.  Grupo Exterminador and its wicked-
1 1 6 | LUIS MIGUEL weA LATINA 19798 5 weeks at No. 1 ROMANCES able for comment by press time. In addition, Estefan and her hus- ly witty set of near “gangsta”-style
s band/producer/manager, Emilio, talestitled “Narco Corridos 2” (No. 13).
* % % GREATEST GAINER * * * ESAC’S BIG TIME: SESAC Latina  grace the magazine’s cover as part of In a move pioneered by ISMI Latis
@I 5 | GIPSY KINGS NONESUCHATLANTIC 79466/AG COMPAS staged its first Latin Music Awards  its article on the Estefans and the .S, Los Tucanes De Tijuana, Grupo
e RTIERT Sept. 10 at Big Time Studios in Miami  Latino music industry. Exterminador is simultaneously chart-
(3)| 3 | 13 | CHARLIE ZAA sonoux s21360nY B SERIIMIENTES Beach, Marco Antonio Solis. Fono- Complementing the Forbes piece on  ing this issue at No. 44 with another
* * * HOT SHOT DEBUT * % * visa's always sought-after singer/song-  the Estefans was a mini-profile on  disc of a more romantic nature, “El
N N0 ST . _ g Tilo Pelais
@ NEWD | iNDIA s 52157 09 SOBRE EL FUEGO Wi %tLl/pl oducer, was namg(l song F‘or‘mwsa and its CEO/president, ChileT elal/,.. )
writer of the year. SESAC Latina  Guillermo Santiso. Interestingly, however, Tucanes
@ 5 | 14 | LOSTIGRES DEL NORTE @ ronovisa 80711 JERRIDERIFRES awarded the publisher of the year L album of love songs “Tucanes De Oro”
6 4 | 33 | ENRIQUE IGLESIAS A FONOVISA 000! B VIVIR honor to Fonomusie, a division of Fono- UIS MIGUEL ROMANCES is charting higher (No. 7) than its cor-
[ 7 7 21 | LOS TUCANES DE TIJUANA EMI LATIN 56921 TUCANES DE ORO visa. Accepting the accolade was Fono-  ARGENTINA: “Romances,” the cur-  rido entry “Tucanes De Plata” (No. 25).
P 5 | 48 | GRUPO LIMITE FOLYGRAM LATING 533302 PARTIENDOME EL ALMA music GM Marvin Nolasco. rent blockbuster disc by Warner Among other acts making their Bill-
9 9 | 23 | JULIO IGLESIAS ® coLuman 67899/50n T IANGO Following is a list of other award  megastar Luis Miguel, entered atthe  board Latin 50 bows this issue is
TR . ina’e enles arman P R iohi Poralt:
10 | & | 20 | JUAN GABRIELROCIO DURCAL frious 47s05v G JUNTOS OTRA VEZ winners: ) i top of Argentina’s sales charts in Lalmap Recor ds .Chl?hl Peralta +
10 ThE T Thata TSN TSI Regional Mexican song of the  August, according to that country’s  Son Familia with its excellent,
AR e year: “Cuanda Fuiste Mia,” written by trade group, CAPIF. Dominican-rooted “Pa’ Otro La’o” (No.
(12)| NEWD | CARLOS VIVES emiLamin 59152 TENGO FE Adolfo Angel Alba, published by Edi- Following is a list of the top 10 sell- ~ 33). The album is the South Florida
NEWD | GRUPO EXTERMINADOR FONOVISA 9590 NARCO CORRIDOS 2 tora Angel Musical. ers in August in Argentina: indie’s first retail entry as well.
1 9 a o SH. “w 5 3" Luis Mi S e DN r Jordi T S >
T8 1T 12 1 33 | FEY son carn s2059500Y TN LA NOGHE Tropical song of th.L year: “Hay 1. “Romances,” Luis Miguel (Warn F 1na11:\, .lm di, t_h)e n‘an(lqomc.,
T [ vikioos AT S s s azrm — e e | Que Poner El Alma,” written and pub-  er). smooth-singing son of PolyGram Lati-
= RIDTA6527/B G —  lished by Omar Alfanno. 2. “Chiquititas Vol. 3,” Chiguititas  no’s Dyango, bows this issue at No. 47
16 | 1l | 80 | SHAKIRA @ sONYLATINGI795SONYER PIES DESCALZOS Pop song of the year: “Qué Pena  (Sony). on The Billboard Latin 50 with his fine
@ 17 | 15 | VICTOR MANUELLE SONY TROPICAL 82334/SONY A PESAR DE TODO Me Das,” written and published by 3. “Sigue Siendo El Maestro,” Anto-  Fonovisa premiere, “Desesper-
18 | 14 | 5 DLG SONY TROPICAL 82340/SONY SWING ON Marco Antonio Solis. nio Rios (Leader). adamante Enamorado.”
19 | 18 LAURA FLORES UNIVERSAL 40004 ME QUEDE VACIA Tejano song of the year: “No Te 4. "Hit Container ’97,” various c
20 | 19 | 10 | VICENTE FERNANDEZ SONY DISCOS 82356/SONY ESTATUA DE MARFIL Vayas,” written by Gilberto Abrego, artists (Sony). HART NOTES—RADIO: Luis
icho: T 8 AN < o " Qaoled: ] e amach hit “TPor Deh:d ,
2L | 15 | 5 | JENNIFER Y LOS JETZ cvriaim soser TENNIEER published by‘Cdnu()nes I\/I‘e.\lcana.\. 5. *Poncho Al Viento,” Soledad Mlguﬂtl s smash 11.1t Por I).Lbd.]() De La
52 1 120 B0l BLEIANGHO FERIANDE sarvoscos o T e Alternative song of the year: (Sony). Mesa” (WEA Latina) contirues to rule
< “'—Sc —  “Melting Pot,” written by Luis Blan- 6. “Vivir,” Enrique Iglesias (IFono-  the roost on Hot Latin Tracks. Artists
23 | 22 | 98 | ENRIQUE IGLESIAS A FONOVISA 0506 G _=ENRIQUE IGLESIAS co, José Blanco, Martin Cunning-  visa). making their debut on Hot Latin
24 | 16 | 3 | MAZZemiaTin 28504 AL FRENTEDETODOS | ham, and Gilenda Lee; published by 7. “El Negro Pega Con ‘To.” " Jean  Tracks this issue are fast-rising
25 | 21 | 21 | LOS TUCANES DE TUANA imiiatnseo22 [l TUCANES DEPLATA | T,0s Nifios De Yemalla Music, Musicor — Carlos (BMG). Merengazo/RMM act Grupo Heavy
26 | 25 | 13 | INTOCABLE EMILATIN 56694 W | Musie, 8. “Lunas Rotas,” Rosana (Univer-  with the irresistibly catchy “Enam-
35 | 10 | ALABINA astor pLACE 4004 ALABINA | G sal). ) orado” and Fonovisa’s Grupo Limite-
28 | 24 | 13 | GRUPO BRYNDIS DISh 57594EM LATIN ASI ES EL AMOR LORIA'S UNIQUE TOP 40: 9. “17 Grandes Exitos,” Gilda (Uni-  style band Priscila Y Sus Balas De
Sy AL DRI i Noria Fstof: Ame Mata : its infectious xies
29 | 29 | 20 | OLGA TANON wen Laring 18735 g8 T EVAME CONTICO _Lpl(/bon,\" idol Gloria ?mtt{an came  vel sal):‘ ] . . Plata d.nd J‘ts ll‘l’ft(.tl‘()hb MLxl(:m
% % | » T T oL s in at No. 31 on Forbes' 1997 Top 40. 10. “El Color De Tu Corazon, cunibia title “No Sé Si Ius El Amor.
- - Estefan was the lone Latino artist to  Grupo Red (Leader). On the genre charts, Luis Miguel’s
(B1)| RE-ENTRY | TONO ROSARIO WA LATINA 19530 SEGUIRE crack the magazine’s annual list of the c aforementioned *Por Debajo De La
32 | 23 | 8 | BANDAEL RECODO ronovisa 9580 DE PARRANDA CON LA BANDA 40 biggest-earning entertainers. HART NOTES—RETAIL: After Mesa” is No. 1 at pop, DLG leaps 4-1
@ NEWD | CHICHI PERALTA + SON FAMILIA — PA OTRO LAO According to Forbes, Estefan’s 1997 plunging almost 0% in the previous  on the tropical/salsa chart with its
% | 25 T el ILEcares T earnings were $30 million, compared  three weeks, sales of Luis Miguel’s  Sony Tropical/Sony title “La Quiero A
g B chart-topping *Romances” may be  Morir,” and Marco Antonio Solis tops
| 35 | 33 | 15 | LAMAFIA SONY DISCOS 82267/SONY G ENTTUSIMANOS poised to stabilize. Sales this week of  the regional Mexican chart with his
3% | 30 | 28 | BRONCOronosacos3gm wunmarvers | LATIN TRACKS A-Z the No. 1 disc on The Billboard Latin ~ Fonovisa hit “Mi Ultimo Adiés.”
( = <13 gy 3 ta < . . TQ jes ’ 0y
(31)| 4 | 10 | LOSHURACANES DEL NORTE roNovisA 606 TOP NORTENO | TTLE (Pubisher Licensing Org) Sheet Music 0t 0 S1ib only 9% to 18,500 units, about  ~ Please note that this issue’s chart
38 | 31 | 29 | SELENA emicATIN 19207 EXITOS Y RECUERDOS | 17 ACEPTA MIERROR (Edimonsa. ASCAP) 90% higher than the Gipsy Kings' includes the listeners of 10 simulcast
3 | 37 | 42 | PEDRO FERNANDEZ porvamav Lamno 531120 g8 DESECS Y DELIRIOS 37 AMAME (Vander. ASCAP) _ resurgent Nonesuch/Atlantic/AG disc stations. Although these stations are
= == = 24 AMOR A LA MEXICANA (Peermusic. BMI) “Compas” (9,500 units) t monitored by Broadcast Data Sys-
40 | 38 | 23 | VARIOUS ARTISTS BeasT 53172 DJ LATIN MIX ‘97 14 AMOR NARCOTICO (Copyright Control) pas— (2,000 U : . not monitored by adcast Data oys
41 | 32 | 10 | FRANKIE NEGRON CON AMOR SE GAN & DESESPERADAMENTE ENAMORADO (Latin Tedd Also continuing to rise strongly is  tems, their audience cumes as deter-
B WEACARIBEIBTIOWE FIRIING SEGARA Sougs, SESAL) y Charlie Zaa's surprise Sonolux/Sony  mined by Arbitron are added to their
42 | 36 6 JOSE JOSE Rca 49443/BMG SERIE PLATINO VOL. 2 5 bLEESTING (BMG Songs. ASCAP hit “Sentimientos,” up 10% to 5,500  sister stations.
43 34 30 MICHAEL SALGADO JOEY 8560 RECUERDO ESPECIAL 22 ENAMORADO (Prodemus) units. The 10 simulecast stations are
44 | 39 | 2 | GRUPOEXTERMINADOR FONOVISA 9591 EL CHILE PELAIZ 21 ESTATUA DE MARFIL (Fonomusic, SESAC) RMM salsa princess India returns  WZCH-FM Chicago; KICI-FM and
45 | 40 | 18 | VARIOUS ARTISTS SONY LATIN 82232/SONY LO NUESTRO Y LO MEJOR 11 ES VERDAD (Flamingo) in a big way after a three-year absence  KTLR-FM Dallas; KJMN-FM Den-
46 | 27 | 4 | MICHAEL SALGADO JoEY 8562 MI PRIMER AMOR 38 FUI CULPABLE (Edimonsa, ASCAP) with the No. 4 entry, “Sobre El Fuego.” ver; KBNA-FM El Paso, Texas;
NEWD | JORDI FoNovisa 6069 DESESPERADAMENTE ENAMORADO ig :z:;“ET;‘EOVL”E""L%AASCE‘;’;’MORAR ot Also debuting strongly this issue avre  KLTO-FM Houston; KBUA-FM Los
anfranco, - . o1 Y, v 1 . M _° . -
43 4] I 2 LOS REHENES DISA 53721/EMI LATIN 15 EXITOS, VOL. 1 ASCAP) l'(.‘”e”ato/l 0({1\ idol (’d‘f‘l()s Vl\eS"WIth Angeles; KGBT-F M and KTJX-FM
» ) his EMI Latin debut, “Tengo Fe” (No. ~ McAllen/Brownsville, Texas; and
RE-ENTRY DI BLASIO ARIOLA 4801 /BMG SOLO 18 JEFE DE JEFES (TN Ediciones Musicales, BMI) . A o .
23 LA INCERTIDUMBRE (BMG Songs, ASCAP) 12), and Fonovisa's star norteito band  KSOL-FM San Francisco.
BANDA MAGUEY FONOVISA 5969 EL MUNDO GIRA 7 LA QUIERO A MORIR (Karen, ASCAP)
TROPICAL/SALSA REGIONAL MEXICAN 15 LAS LAGRIMAS DE M ALMDHADA (EMI Blackwood.
BMI)
1 LUIS MIGUEL WEA LATINA 1 CHARLIE ZAA SONOLUX/SONY 1 LOS TIGRES DEL NORTE
ROMANCES SENTIMIENTOS FONOVISA JEFE DE JEFES B R
2 GIPSY KINGS NONESUCH/ 2 INDIA RMM SOBRE EL FUEGO | 2 LOS TUCANES DE TIJUANA 4  MIENTE (Fonomusic, SESAC)
ATLANTIC/AG COMPAS 3 VICTOR MANUELLE SONY TROP- EM! LATIN TUCANES DE ORO $  MIULTIMO ADIOS (Marsosa, SESAC)
3 ENRIQUE IGLESIAS FoNO ICALSONY A PESAR DE TODO 3 GRUPO LIMITE POLYGRAM LATI 35 MOTIVOS (Fonomusic, SESAC)
VISA VIVIR 4 DLG SONY TROPCALSONY SWING ON NO PARTIENDOME EL ALMA —
4 JULIO IGLESIAS COLUMBIA/ 5 OLGA TANON WEA LATINA 4 JUAN GABRIEL/ROCIO DURCAL 16 NO PRETENDO (STEAL YOUR HEART) (FIPP BMI)
SONY TANGO LLEVAME CONTIGO ARIOLAVBMG JUNTOS OTRA VEZ iki
5 THALIA EMi LATIN 6 TONO ROSARIO WeA LATNA | 5 GRUPO EXTERMINADOR L
AMOR A LA MEXICANA SEGUIRE FONOVISA NARCO CORRIDOS 2 21 NO SE SI ES AMOR (Copyright Control)
6 CARLOS VIVES EMi LATIN 7 CHICH! PERALTA + SON 6 VICENTE FERNANDEZ SONY Dfs 25 NO TE PIDO MAS (Copyright Control) DISTRIBUTORS, INC.
7 E?GO o F%IL:Q ghmégl% v oL 7 WYEES?TI%\ Dj:gh{l'}z\RHL 30 PERO TE AMO (Ernesto Musical)
SONY LATIN/SONY 8 FRAN N NIFER S EMI ) .
TIERNA LA NOCHE WEACARIBE/WEA LATINA LATIN JENNIFER 1 POR DEBAJO DE LA MESA (Tillandsia. ASCAP) LA DISTRIBUIDORA MAS
8 VARIOUS ARTISTS ARIOLA/ CON AMOR SE GANA 8 ALEJANDRO FERNANDEZ 36 QUE BUENO (Copyright Control)
BMG TE SIGO AMANDO 9 LOS HERMANOS ROSARIO SONY DISCOS/SONY MUY DEN 28 QUE SETE om:{) fUmmusica ASCAP) GRANDE Y MAS COMPLETA EN
9 SHAKIRA SONY LATIN/SONY KARENPOLYGRAM LATINO Y ES FACIL? TRO DE Mi CORAZON o
PIES DESCALZOS 10 GLORIA ESTEFAN EPIC/SONY 9 MAZZ eMI LATIN AL FRENTE 13 QUE SOLO ESTOY SIN Tl (Mas Latin, SESAC) MUSICA LATINA
10 LAURA FLORES UNIVERSAL ABRIENDO PUERTAS DE TODOS 38 QUE TE HAS CREIDO (Peer, ASCAP,
ME QUEDE VACIA 11 VARIOUS ARTISTS WEA LATINA | 10 LOS TUCANES DE TIJUANA 34 QUISIERA (2000 A {Peer. ) EN EL MUNDO
11 ENRIQUE IGLESIAS FoNo MERENGON EMI LATIN TUCANES DE PLATA ISIERA (2000 Amor)
VISA ENRAIQUE IGLESIAS 12 JUAN LUIS GUERRA 440 11 INTOCABLE £MI LATIN IV 32 QUIT PLAYING GAMES (WITH MY HEART) (Zomba, SIN DUDA,
12 ALABINA ASTOR PLACE KAREN/POLYGRAM LATINO 12 GRUPO BRYNDIS DISAEMI ASCAP/Creative, ASCAP/Megasongs, ASCAP)
ALABINA GRANDES EXITOS LATIN ASI ES EL AMOR e ' SIM 1
13 ILEGALES ARIOLABMG 13 VARIOUS ARTISTS PuTU 13 LOS ANGELES AZULES DISEMI 26 SEGUIRE (Unimusica, ASCAP) PLEMENTE LA MEJOR
REBOTANDO MAYQ LATINO! LATINO! LATIN INOLVIDABLES 5 SITU SUPIERAS (FIPP BMI) Di ;
14 VARIOUS ARTISTS BEAST 14 GRUPO HEAVY MERENGAZO/ 14 BANDA EL RECODO FONOVISA ! scos Compactos ® Videolaser ® Cassettes ® Accesorios
DJ LATIN MIX ‘97 RMM GRUPO HEAVY DE PARRANDA CON LA BANDA B O Y MUCHO MAS!
15 JOSE JOSE RCA/BMG 15 JAILENE EMI LATIN 15 LA MAFIA SONY DISCOS/SONY 40 SUFRO POR AMARTE (Garmex)
SERIE PLATINO VOL. 2 AQUI ESTOY EN TUS MANOS 20 TAL VEZ ES AMOR (TALVEZ SEJA AMOR) (Sony Dis- LLAMENOS HOY!
Alb ith th test sales gains th k. ® Recording tndustry Assn. Of America (RIAA) certification for sales of cos, ASCAP/EMI April. ASCAP) - - -
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Artists & Music

Mason Melds Country, Jazz;
Berklee’s Best At Monterey

TWANG/SWANG: A lot of people are
going country, but at least one country
artist {s going jazz. Guitarist Brent
Mason has appeared on innumerable
Nashville sessions; his polished twang
helps define the sound of modern coun-
try. But on Mercury's forthcoming
“Hot Wired,” it's Mason’s polished
glide that might turn heads outside the
country charts.

The instrumentals that make up the
disc are kin to some of the era’s con-
temporary jazz sounds—sleek and
lightly syncopat-
ed. After hearing

the music, it
comes as little
surprise that
among those
thanked by Ma-
son in the rec-

Jagy
BLUE
NOTES

™

ord’s notes are
George Benson,
Pat Martino,
and Larry Carl-
ton. Mason has previously recorded
with contemporary jazz saxophonist
Warren Hill. The label wants to make
sure that the Oct. 7 release is appreci-
ated by two audiences.

“This is the first jazz release we've
ever done,” says Chris Stacey, Mer-
cury’s national director for promotion
and artist development, “so we're
learning as we go. But we're defi-
nitely chasing NAC and smooth jazz
formats, as well as country radio.
We've brought in an independent pro-
motion person to help out on this title
because we don’t know all the partic-
ulars of the jazz format. But I know
that if we can get them to listen, ‘Hot
Wired' will really go somewhere.”

The label did a late-in-the-game
sequencing change to place the lead
track, “Blue Water Girl,” in its pri-
mary spot. The former lead was the
record’s title cut. “That one is the
only really twangy thing on the
album,” says Stacey. “We said, ‘Let’s
not do that, we might scare off the
jazz aficionados.’ This record actual-
ly shows off Brent’s chops and diver-
sity, which isn’t hard to do.”

Ads will be taken out in guitar
magazines and musician-oriented
trade publications. Live dates will be
planned according to how well “Hot
Wired” does. “Because of his studio

by Jim Macnie

schedule, Brent's not going to be out
there on the road a lot,” says Stacey.
“But if radio airplay demands it in
certain markets, we're going to back
it up with the promotional boogie—
put players behind him to show the
jazz community what this guy's all
about.” Country fans shouldn’t fret
too much: “Hot Wired” also has a blis-
tering take on the traditional picking
staple “Sugarfoot Rag.”

EAST COAST, WEST COAST:
Youngsters are
getting breaks
all over the jazz
spectrum these
days. Included on
this year’s Mon-
terey Jazz Festi-
val bill is a stu-
dent group from
Boston’s Berklee
College of Music.
Dubbed the Ber-
klee Monterey Quartet '97, the
ensemble will play Sunday (21) on the
festival’s Garden Stage. The band
members hail from all over the globe.
Pianist Leo Blanco is from Venezuela,
tenor sax player Anat Cohen from
Israel, bassist Yoshi Waki is a Tokyo
native, and drummer Steve Hass is a
Brooklyn, N.Y., boy.

This is the second year the school
has sent a band to the festival.
Berklee has also been documenting
its talent in the studio. On Sept. 6, a
compilation of collegiate musicians
titled “Summa Cum Jazz” was re-
leased through a relationship with the
BMG record club. It carries a $6.98
list. The club’s World Wide Web
address is www.bmgmusicservice.
com,

Speaking of Berklee, jazz guitarist
John Scofield accepted an honorary
doctor of music degree Sept. 5 at the
school’s convocation. The well-known
improviser and Verve recording artist
is a Berklee alumnus, class of 1973.

This, the 40th edition of the Mon-
terey bash, packs an immense
amount of music into a three-day
stretch, starting Sept. 19 and ending
Sunday (21). Highlights include a pair
of notable debuts. On opening night,
Dave Grusin presents his update of

(Continued on page 59)
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TOP BLUES ALBUMS.
% ; i Complled from a national sample of retall store and rack sales So @
: | 2|8 TITLE reports collected, compiled, and provided by iﬂdﬁﬂ
g | 5|y
z |3 i% LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % NO.1 % %
1 117 LIVE AT CARNEGIE HALL  STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
EPIC 68163 7 weeks at No, 1
2 |2mn LETOME® JONNY LANG
A&M 540640 (I
3308 GREATEST HITS A STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
‘ | EPIC 66217°
4 |4l|n | COME ON HOME BOZ SCAGGS
VIRGIN 42984
5 | 5|13 SENOR BLUES TAJ MAHAL
PRIVATE MUSIC 82151
6 |64 HELP YOURSELF PEGGY SCOTT-ADAMS
MISS BUTCH 4003/MARDI GRAS (Il
@ 7 | 19 | ROAD TO ZEN COREY STEVENS
EUREKA 77061/DISCOVERY (IB
@ 9 | 97 | LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD
GIANT 24621/WARNER BROS. (Il
9 |89 SWEET POTATO PIE THE ROBERT CRAY BAND
MERCURY 534483
ROLL AWAY THE STONE KELLY JOE PHELPS
AD|NEws | R0 03
JUST LIKE YOU KEB' MO’
11 | 10|65 OKEH 67316/EPIC (IR
12 12|17 LIVE FROM CHICAGO'S HOUSE OF BLUES BLUES BROTHERS AND FRIENDS |
HOUSE OF BLUES 161273 |
@ 13 | 68 GOOD LOVE! JOHNNIE TAYLOR |
MALACO 7480
14 |11 |2 DON'T LOOK BACK JOHN LEE HOOKER
POINTBLANK 42771/VIRGIN
15 | 14| 20 LOVE'S BEEN ROUGH ON ME ETTA JAMES
PRIVATE MUSIC 82140 |
1
TOP REGGAE ALBUMS.
*x * NO.1 %
11113 MIDNIGHT LOVER SHAGGY
VIRGIN 44487* 3 wooks at No, 1
2 12|17 REGGAE GOLD 1997 VARIOUS ARTISTS
VP 1509+
30319 FALLEN IS BABYLON ZIGGY MARLEY & THE MELODY MAKERS
ELEKTRA 62032/EEG
4 |47 REGGATTA MONDATTA VARIOUS ARTISTS
ARK 21 61868
5 |5|n GUNS IN THE GHETTO UB40
VIRGIN 44402
6 |64 RAGE. AND FUR'Y STEEL PULSE
BLUEMOON/ATLANTIC 92767/AG
7 1719 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
8 |9y THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
9 |81 YARDCORE BORN JAMERICANS
DELICIOUS VINYL 5018+RED ANT IR
@ 13 | 5 | APPOINTMENT WITH HIS MAJESTY BURNING SPEAR
HEARTBEAT 211+
1 1l FIRE ON THE MOUNTAIN 2... REGGAE CELEBRATES THE GRATEFUL DEAD  VARIOUS ARTISTS
POW WOW 7466
@ 14| 4 GHETTO GRAMMA' BOUNTY KILLER
GREENSLEEVES 238*
13 [10]13 \l,?is;gN LADY SAW
14 |15/ 2 DANCEHALL QUEEN SOUNDTRACK
ISLAND JAMAICA 524396%/ISLAND
15 12|25 THE BEST OF ZIGGY MARLEY ., . (1988-1993) ZIGGY MARLEY AND THE MELODY MAKERS
VIRGIN 44098
e
TOP WORLD MUSIC ALBUMS.
% % NO.1 % %
@ 1 | 4 | COMPAS GIPSY KINGS
o NONESUCH/ATLANTIC 79466/AG 4 waeks at No. 1
2 |22 MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN
PHILIPS 533757 Il
3 13|n3 RIVERDANCE BILL WHELAN
CELTIC HEARTBEAT 53076/UNIVERSAL
4 |4les RIVERDANCE @ BILL WHELAN
CELTIC HEARTBEAT 82816/AG (I
5 |51 CELTIC PRIDE COLUMN MACOIREACHTAIGH & THE IRISH CEILI BAND
RETRO 0090 [
6 |63 N DIS LIFE ISRAEL KAMAKAWIWO'OLE
BIG BOY 5903
7171 IN THE NAME OF LOVE HAPA
COCONUT GROVE 8197
8 [s|n ANOKHA...SOUNDZ OF THE ASIAN UNDERGROUND TALVIN SINGH
QUANGO 524341/ISLAND
9 |99 CHANT OF INDIA RAVI SHANKAR
ANGEL 55948
10 [ 102 CABO VERDE CESARIA EVORA
NONESUCH 79450/AG (Il
11 1l COLORS OF THE WORLD VARIOUS ARTISTS
ALLEGRO 1
@ 14 | § | CARIBBEAN PARTY VARIOUS ARTISTS
PUTUMAYO 132
13 |13 ]2 LEGENDS JAMES GALWAY & PHIL COULTER
RCA VICTOR 68776 [l
@ NEwWD | THE SUPREME COLLECTION VOLUME 1  NUSRAT FATEH ALI KHAN & PARTY
CAROLINE 7562
G.-.D RE-ENTRY| NARADA WORLD A GLOBAL VISION VARIOUS ARTISTS
NARADA 63935

(O Albums wth tha graatest sales gains this wask. ® Recording Industry Assn. Of America (RIAA} certification for sales of 500,000
units; A RIAA certification for sales of 1 million units with each additionat million Indicated b{ a nurmeral mlwwln§1 the symbol,
p

For boxed sats, and double albums with a running time that exceeds two hours, the RIAA mutti
discs and/or tapas, All albums available on cassette and CD, *Asterisk

1 hipments by the number of

vinyl past and present

Heatseekars titles ® 1997, Biliboard/BP) Communications and SoundScan, Inc,

laconic voc -
astonishing harp"
on an uncommonly
set. Yok”

Chicago Tribune

‘““‘Harmonica wizardry, gin
soaked vocals and guitar
licks mark Musselwhite's
latest . . . a sound and tone
all Musselwhite’s own.
Deep dish blues. ¥k

San Francisco Chronicles

CHARLIE
MUSSELWHITE
ROUGIH NEWS

The new album avanlable
at your local record store
or o order by phone call

1-SO0- 7451477

Headlimimge San Francisco
Blues Festival 9720
Sce Charlie live on town

this fall with Keb™Mo
and Dr. John
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ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 » %

BEHIND THE EYES

THIS WEEK
WKS ON CHART

LAST WEEK

LEANN RIMES
NEWD | Chzasnc

NEWD | AMY GRANT  MYRRH 7008/WORD

Artists & Music

IER

]

HHAY

y Deborah Evans Price

NQC CELEBRATES 40TH ANNIVERSARY: The
Southern gospel community was out in full force and the
mood definitely celebratory at the 40th annual National
Quartet Convention (NQC) Sept. 8-13, held at the Ken-
tucky Fair and Exposition Center in Louisville, Ky. The
six-day event featured the top names in Southern gospel
music, including the Florida Boys, the Bishops, the
McKameys, the Isaacs, the Gaither Vocal Band, the
Steeles, the Nelons, the Speers, and numerous other acts,
not to mention seminars, showcases, and guest speakers,

“The week has been sensational,” NQC executive direc-
tor Clarke Beasley reported on Saturday just before the
final evening’s performances began. “The show has per-
formed beyond our expectations. On the nights we were
able to grow, we grew substantially, and on the nights we
were at capacity, we were at capacity again. The exhibit
hall was completely full, 420 exhibitors, 150,000 square
feet of exhibit space. And our afternoon packages were
stunning and very well received. We had Jerry Falwell
come in on Wednesday. It was his first time at the Quar-

“[Bill] Gaither did his class sing-along, much the same
format he uses on his videos. That’s always a favorite and
was again this year. Something we added new on Thursday
was Jacksonville’s First Baptist Choir bringing in their
230-voice choir and 60-piece orchestra. They performed,
and it was almost breathtaking. It was overwhelming being
in that room, and the sound that massive a choir can gen-
erate. It was stunning. Then on the Songwriter Showcase,
they paid a special and surprise tribute to Dottie Rambo,

and the room was absolutely packed. There was so much
emotion flowing out of that room.”

On Friday night, NQC once again sold out the 19,500-
seat Freedom Hall at the exposition center. Saturday was
a near sell-out, with only a few scattered single seats
unsold. “Monday and Tuesday nights [attendance] were
up between 14% and 18%,"” Beasley says. “So the nights
we could grow, we sustained some pretty substantial
growth.”

Overall attendance was up 26% this year. Beasley
attributes some of that to the fact that they “hit the local
community. The first three nights we really feel the local
community is our target,” he says. “We put some advert-
isements in some Christian newspapers, and we blan-
keted the Christian radio waves with advertisements. I
don’t think you could have listened to 30 minutes of Chris-
tian radio in the past six weeks and not heard our ad
twice.”

In May '96, the NQC held its first convention on the |

West Coast in Fresno, Calif. The second “Western” is slat-
ed for Mother’s Day weekend 1998. Plans call for it to be
an annual event, and during the show, NQC executives
announced plans to host the first Canadian convention
July 16-17, 1999, in Red Deer, Alberta. “We think there’s
a large fan base in Canada, big supporters of our music,
who aren’t getting enough,” Beasley says. “That was the
motivational factor that took us to Fresno. So we’re going
to give it a try in Red Deer in 1999.”

Another exciting aspect of this year’s NQC is that Grey-
stone, a Los Angeles-based company that produces numer-
ous programs, including TNN’s “Life & Times” and A&E’s
“Biography” series, was filming the convention for a docu-
mentary on Southern gospel. Greystone’s Judy Blatchford
is producing the program, which is slated to be released to
the home video market in December. The Greystone crew
was working hard to capture NQC's unique flavor. I can’t
wait to see the results.

From a musical standpoint, there were so many highlights
during the week, it's hard to mention them all. One of my
favorite moments was seeing Homeland recording act the
Bishops perform at a Saturday-afternoon tea at the Brown

(Continued on page 97)

VARIOUS ARTISTS
37 2 I 20 VINEYARD/STAR SONG 9243/CHORDANT

RE-ENTRY| SMALLTOWN POETS

VARIOUS ARTISTS
NEW) VINEYARD/STAR SONG 9249/CHORDANT

VARIOUS ARTISTS
RE-ENTRY| osannal 10392/WORD

CHANGE MY HEART OH GOD, VOLUME 2
SMALLTOWN POETS |

FOREFRONT 5163/CHORDANT

1
YOU ARE GOD/TOUCHING THE FATHERS HEART #31 |
I
|

CIEIE

AMERICA'S BEST PRAISE & WORSHIP SONGS

(O Records with the greatest sales gains this week, @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional million indicated
by a numeral following the symbol, For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. Ali albums available on cassette and CD. *Aster-
isk indicates vinyl avallable. [HJ indicates past or present Heatseeker title, ® 1997, Billboard/BPI Communications.
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by Lisa Collins

IS IT CHRISTMAS ALREADY? Leading the holiday
release schedule is Donald Lawrence's “Hello Christ-
mas,” due in stores Oct. 7 on the Crystal Rose Records
label (EMI Christian). Lawrence, whose Tri-City
Singers have not had an album release in more than
two years, just wrapped work on Karen Clark’s
“Finally Karen” for Island Records, the label where
he will not only do the next Tri-City record (sometinie
next year) but also take on executive duties this fall,
as director of A&R for Island’s inspirational arm.

“I like being an artist, but I know the business,” says
Lawrence, who can hardly contain his excitement at
the prospect of doing both. “Creatively, I will be able
to go and do the album when I need to, then I can turn
around and help to make the records work in the mar-
ketplace.”

For the moment, however, he will coneentrate on
“Hello Christmas,” which features Carman, Men Of
Standard, and, of course, the Tri-City Singers. On the
album, Lawrence offers a different twist to some clas-
sic Christmas carols.

“I took a D'Angelo/Al Green approach to ‘The First
Noel’ for the cut ‘Soulful Noel,” ” he notes. “Then ‘Hello
Christmas’ is a tune I wrote with a Nat ‘King’ Cole
kind of feel, and ‘I Can Hear The Angels’ has an Isley
Brothers feel. Of course, I did some real traditional
things . .. an arrangement of ‘Sweet Little Jesus Boy’
called ‘We Didn’t Know,” and there’s a very interest-
ing arrangement of ‘Rudolph The Red-Nosed Rein-

(1)

[€Y)
@D
3 1 | 64 | BOB CARLISLE A? DIADEM 1139/PROVIDENT IR SHADES OF GRACE
4 | 2| 3| THIRD DAY REUNION 10006/PROVIDENT CONSPIRACY NO. 6
5 |33 | RCTREK aucomomnt LIVE IN CONCERT — WELCOME TO THE FREAK SHOW
6 4 | 69 | JACI VELASQUEZ  MYRRH 6995/WORD (I} HEAVENLY PLACE
1 6 | 53 | POINT OF GRACE ® WORD 9694 LIFE LOVE & OTHER MYSTERIES
8 5 [ 15 | THE SUPERTONES  BEC 7401/CHORDANT (I SUPERTONES STRIKE BACK
9 | 7 |95|DCTALKA  FOREFRONT 5140/CHORDANT JESUS FREAK
10 | 8 | 46 | dumoe tevnomt ° X WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
D [Newr | T T Rt LOVIN' GOD & LOVIN' EACH OTHER
12 | 11| 72 | KIRK FRANKLIN AND THE FAMILY A GOSPOCENTRC 2127KORDANT  WHATCHA LOOKIN' 4 among them Dr. Jerry Falwell.
13 | 9 | 24 | CARMAN  SPaRROW 1565/CHORDANT | SURRENDER ALL—30 CLASSIC HYMNS
14 | 14 | 13 | CHRIS RICE  ROCKETOWN 1528/WORD (IR DEEP ENOUGH TO DREAM
15 | 13| 7 | PHILLIPS, CRAIG AND DEAN  STAR SONGISPARROW 0156/CHORDANT (I8 WHERE STRENGTH BEGINS
16 | 12 | 11 | CLAY CROSSE REUNION 10005/PROVIDENT (i STAINED GLASS
17 | 15| 25 | CAEDMON'S CALL  WARNER ALLIANCE 46463/WCD (IR CAEDMON'S CALL
18 | 17 | 39 | VARIOUS ARTISTS  HOSANNA/INTEGRITY 8952/WORD SHOUT TO THE LORD
19 | 10 | 54 | STEVEN CURTIS CHAPMAN @  SPARROW 1554/CHORDANT SIGNS OF LIFE tet Convention, and everyone enjoyed that.
20 |16 | 20 | KATHY TROCCOLI  REUNION 10003/PROVIDENT (I LOVE AND MERCY
21 | 18|29 | PETRA woRD 9329 PETRA PRAISE 2 WE NEED JESUS
| 22 | 20 | 50 | CRYSTAL LEWIS  MYRRH 5039/WORD I BEAUTY FOR ASHES
| 23 [19] 13 | OLETA ADAMS  HARMONY 7701/CHORDANT COME WALK WITH ME
@ 31| 5 | VARIOUS ARTISTS  PSALM 150 8013/DIAMANTE BUTTERFLY KISSES
@ 25 | 42 | VARIOUS ARTISTS  HOSANNAYINTEGRITY 10492WORD REVIVAL AT BROWNSVILLE
26 | 22 | 64 | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT ([ GOD
| 27 | 24| 41 | DONNIE MCCLURKIN  WARNER ALLIANCE 46237WCD DONNIE MCCLURKIN 5| -
! 28 | 21 | 82 | NEWSBOYS @  STAR SONG/SPARROW 0075/CHORDANT TAKE ME TO YOUR LEADER ’4*\« m
29 | 23| 18 | VIRTUE  VERITY 50032/PROVIDENT VIRTUE THE GREATEST PART OF ME
30 | 26 | 82 | AUDIO ADRENALINE ~ FOREFRONT 5144/CHORDANT BLOOM
31 [ 27|39 | MXPX  TOOTH & NAIL 1060*/DIAMANTE (IR LIFE IN GENERAL Srl KlT
32 [ 28| 75 | SNt I | LOVE TO TELL THE STORY: 25 TIMELESS HYMNS
33 130 | 3 | DONMOEN  HOSANNAVINTEGRITY 11522'WORD LET YOUR GLORY FALL ™
33 [ 45 | RAY BOLTZ wORD 9937 (I NO GREATER SACRIFICE
35 |29 | 80 | THIRD DAY  REUNION 0117/PROVIDENT IR THIRD DAY
(38) [NEWD | SHADED RED  CADENCE 46724/WCD SHADED RED

Also getting in the holiday spirit are Yolanda
Adams, Helen Baylor, Shirley Caesar, Karen Clark,
Donnie McClurkin, Special Gift, Virtue, and the
Winans, who are set to join Aaron Neville, Kenny
Lattimore, and other secular stars for the “Holiday
Gospel Music Event,” a nationally televised concert
scheduled to tape Oct. 11 at the Great Western Forum
in Inglewood, Calif. The hourlong special will air on
local stations across the country throughout Novem-
ber and December and is being billed as a nonstop
symphony of gospel music.

LAUGHING ALL THE WAY: Comedian Johnathan
Slocumb’s Tuesday (23) release “Laugh Yo' Self 2
Life” is no joke to Warner Alliance execs. They're bet-
ting that his unique brand of comedy will appeal to
gospel lovers and mainstream audiences alike.

“We're setting up a mini-promo tour with press and
radio as well as in-stores in major markets,” reports
Warner Alliance VP Demetrus Alexander. “Plus,
we've created a sampler of 12 60-second comedy snip-
pets to be serviced to both gospel and mainstream
radio, and our mainstream black music promotions
team has jumped on board. So we’re looking for great
things to happen.”

The release marks the recording debut of the Los
Angeles-based comedian, whose talents have been
showcased on HBO'’s “Def Comedy Jam,” “The Steve
Harvey Show,” and most recently BET’s “Planet
Groove.” The set—which will release in both markets
concurrently—was recorded live in May before a
crowd at the Rialto Theatre in Atlanta,

BRIEFLY: Pre-release sales are swift for Shirley
Caesar’s newest longform “Miracle In Harlem” con-
cert video, shot in July at the World Baptist Center in
Nashville. Guesting on the video—slated for release

deer, Oct. 14—is Bishop T.D. Jakes.
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ARTIST

THIS WEEK
LAST WEEK
WKS. ON CHART

CompiIoJ from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by [[ 1L

LABEL & NUMBER/DISTRIBUTING LABEL

TITLE

B-RITE 90093/INTERSCOPE
am—

* *x NO.1 * %

GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION A
16 weeks at No_1
o ncam

GOD'S PROPERTY
e

SOUNDTRACK A?

ARISTA 18951

THE PREACHER'S WIFE

KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRIC 72127

WHATCHA LOOKIN' 4

4|9 THE CANTON SPIRITUALS
VERITY 43021

LIVING THE DREAM: LIVE IN WASHINGTON D.C.

OLETA ADAMS

HARMONY 1601

COME WALK WITH ME

VERITY 43023

HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR

LIVE IN LONDON AT WEMBLEY

VERITY 43046

FRED HAMMOND & RADICAL FOR CHRIST

THE SPIRIT OF DAVID

DONNIE MCCLURKIN  WARNER ALLIANCE 46297

DONNIE MCCLURKIN

W (o~ | | bW N
w
—
w

VARIOUS ARTISTS
CGI 165252

TODAY'S GOSPEL MUSIC COLLECTION

VERITY 43015

10 | 7 | 18 | VIRTUE vERITY 43020 VIRTUE
13 | 20 | SHIRLEY CAESAR  WORD 68003/EPIC BB A MIRACLE IN HARLEM
12 | 11| 31 | T-D. JAKES
INTEGRITYWORD 67938PIC  T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!
13 | 12 | 5 | BEN TANKARD & TRIBE OF BENJAMIN
VERITY 43095 GIT YO PRAYZE ON
14 | 15|46 | ANOINTED WORD 67804/EPIC B UNDER THE INFLUENCE
15 | 18 | 50 | THE WILLIAMS SISTERS
FIRST LITE 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR
22 | 26 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE
17 | 17 | 46 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
18 | 16 | 72 | RICHARD SMALLWOOD WITH VISION
ADORATION: LIVE IN ATLANTA

Artists & Music

| Clarsical
KEEPING
SCORE

by Heidi Waleson

VINTAGE VOICES: EMI is giving us Maria Callas,
repackaged and remastered (Billboard, Sept. 6), and now
Kultur Video is offering up some vintage tenors in a new
series, “Bel Canto: The Tenors Of The 78 Era,” scheduled
for release on Tuesday (23). The 12-part series examines
the great tenors of the first half of the 20th century, includ-
ing Enrico Caruso, Beniamino Gigli, Lauritz Melchior,
and Leo Slezak. The singers are analyzed artistically and
historically; the programs include conversations with their
family and friends as well as commentary by contemporary
singers, teachers, and opera experts. Filmed in black and
white to match the film clips, the 12 30-minute individual
programs are available as a boxed set, retailing at $99.95, or
in individual volumes, each including three programs, priced
at $29.95.

TODAY’S VOICES: The Metropolitan Opera has appoint-
ed Valery Gergiev, director of the Marinsky Theatre in St.
Petersburg, Russia, to the post of principal guest conductor,
the first in the company’s history. Gergiev, whose record-
ings with his Kirov Opera for Philips Classics have placed
the Russian repertoire and a bevy of exciting Russian
singers squarely before Western listeners, made his Met
debut in 1994. He will be conducting “Boris Godunov” at the
house in December and January and is bringing the Kirov
company to New York with four productions in April and
May ’98.

James Levine (whose role as the Met’s artistic director
will not change with this appointment) is featured on a new
Deutsche Grammophon release that should gladden the

hearts of those who-love Wagner but can do without all that
singing—a sumptuous recording by the Met Orchestra of
the composer’s orchestral music (“Forest Murmurs” from
“Siegfried,” “Good Friday Spell” from “Parsifal,” ete). A
London disc of “I Lombardi,” with June Anderson,
Luciano Pavarotti, and Samuel Ramey, is due this fall;
Levine says that given the state of the record business, the
company’s future opera recording commitments are still
under discussion. He is, however, extremely enthusiastic
about the prospect of making live opera recordings as
opposed to studio ones, not merely for their economic
advantages, but because of the greater excitement inher-
ent in live performance. Announcements of firm plans,
Levine says, are forthcoming.

REMEMBERING DIANA: Maybe it won’t make Elton
John numbers, but the U.S.-based Vox Classics is putting
out “A Tribute To Diana,” subtitled “A Commemorative
Album Of Her Chosen Music.” While there is an “official”
album of the Princess of Wales’ funeral being put out by
the BBC and PolyGram Classics (Billboard, Sept. 20), Vox
plans a newly recorded, all-music recording of the music
from her funeral, including “Libera Me” from the Verdi
“Requiem,” “Nimrod” from
Elgar’s “Enigma Variations,”
the Pachabel Canon, an
assortment of hymns and
organ works, and a piano ver-
sion of John’s “Candle In The
Wind.” The disc will also
include a cut not from the
funeral, Ravel’s “Pavanne
Pour Une Infante Defunte,”
for obvious reasons. (OK, non-
Francophiles, it means
“Pavanne For A Dead Princess.”) Performers include Mary
Jane Newman and her choir Voci Angeli, Musica Anti-
qua New York, pianist Randall Atcheson, and soprano
Gale Limansky. The disc, set for release Oct. 3, will be

(Continued on puge 97)

_(/‘/}/ 10t

19 | 20|31 CARLTON PEARSON
WARNER ALLIANCE 46354 LIVE AT AZUSA 2 PRECIOUS MEMORIES
20 | 19 | 10 | DOTTIE PEOPLES  ATLANTA INTL 10233 TESTIFY
26 | 36 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD
22 | 14|16 | ANDRAE CROUCH  QWEST 45924/ WARNER BROS PRAY
(23)| 25 | 62 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON
27| 3 VARIOUS ARTISTS
PLATINUM/LIGHT 161304/CGt GOSPELS GREATEST HITS VOLUME 1Y
25 | 21 | 12 | VICKIE WINANS  cal 161279 LIVE IN DETROIT
26 | 23| 17 | THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO STILL STANDING
27 |28 |9 JAMES HALL & WORSHIP AND PRAISE
CGI 161278 ..ACCORDING TO JAMES HALL — CHAPT. (Il
28 | 24 | 18 | MARVIN SAPP"  WORD 68039/EPIC GRACE AND MERCY
29 | 30 | 101| CECE WINANS ®  SPARROW 51441 ALONE IN HIS PRESENCE
30 [ 29| 3 | THE GMWA WOMEN OF WORSHIP  ALEMO INT'L MUSIC/STAR SONG 20152/SPARROW WHEN | GET HOME
31 | 3318 BAM CRAWFORD’S PURPOSE
HARMONY 1600 THE KING IS COMING ANY DAY!

(32) |RE-ENTRY| CHRISTOPHER BRINSON  MALACO 4487

WHAT IF GOD IS UNHAPPY?

33 13113 REV. JAMES MOORE

MALACO 6026 1T AIN'T OVER (TILL GOD SAYS IT'S OVER) — LIVE IN PITTSBURGH

35 | 18 | DOROTHY NORWOOD  MALACO 6024 HATTIE B'S DAUGHTER
@ RE-ENTRY| V.I.P. MUSIC & ARTS SEMINAR MASS CHOIR . VERITY 43014 STAND!
36 |34 |19 | CANDI STATON cal 161276 COVER ME

37 |37 68 MISSISSIPPI MASS CHOIR
MALACO 6022 I'LL SEE YOU IN THE RAPTURE
38 | 3219 DOC MCKENZIE & THE GOSPEL HI-LITES
FIRST LITE 4007 RIDE WITH JESUS
39 |36 | 41 | THE GEORGIA MASS CHOIR  savoy 7123 GREATEST HITS

EDWIN HAWKINS
RE-ENTRY| . oMONY 1612

DALLAS MUSIC & ARTS SEMINAR MASS CHOIR

Records with the greatest sales gains this week. ® Recording Industry Assn. Ot America (RIAA) certification for
nits;

sales of 500,000 unit
numeral following the symbol. For

A RIAA certification for sales of 1 million units with each additional miltion indicate
boxed sets, and double albums with a running time that exceeds two hours,

multiplies shipments by the number of discs and/or tapes. Alt albums available on cassette and CD. *Asterisk indicates
vinyl available. indicates past or present Heatseeker titles. ® 1997, Billboard/BPI Communications.

BLUE NOTES

(Continued from page 57)

“West Side Story,” due to be released
in album form by N2K Tuesday (23).
The next evening finds guitarist Jim
Hall augmenting his quartet with a
brass ensemble, addressing pieces
from his latest Telarc disc, “Tex-
tures.”

Warner Bros.” historical overview,
the three-dise “Monterey Jazz Festi-
val: 40 Legendary Years,” was re-
leased Sept 9.

REST IN PEACE: Jazz: Blue
Notes is late with the news of gui-

tarist Chuck Wayne’s July 29 death.
One of the first bop guitarists to
work on 52nd Street during the hey-
day of swing, he participated on sev-
eral studio dates with Dizzy Gille-
spie. He also helped Woody
Herman’s Orchestra with its fluid
stomp during the mid-’40s. From
there it was a gig with a bit more
restraint: the George Shearing
Quintet. During his later years,
Wayne taught in the New York area.
Emphysema was the cause of death.
Wayne was 74.
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INTERSCOPE’S TRANSISTER RISES THROUGH RADIO

(Continued from page 18)

calls immediately after its music aired
on the station.

Transister guitarist Gary Clark says
the band’s schedule has been nothing
less than frantic. In fact, even before
signing to Interscope, the three band-
mates found themselves rushing to
complete their demo tape in Clark and
Hawkes’ native U.K. homeland (he is
Seottish, she is British) before Press-
ly’s visa expired.

“It was incredible how fast every-
thing happened,” says Clark. “Eric
went back [to] Los Angeles with the
DAT tape, and for a while no one would
return his calls. Two weeks later; he got
a call from Chris [Douridas]. It was
astonishing. Erie, especially, was
spending a lot of time and energy get-
ting the record deal together, so when
he came back to record the rest of the
songs there was kind of a gap.”

“Transister” is a wonderful and fluid
collection of songs rife with some clev-
erly turned lyries. The album cuts “I
Saw Red,” “Head,” “What You Are,”
“Day 1,” and “Falling Off The World”—
all recorded after the band’s radio
windfall—were committed to tape with
a different philosophy.

“We put a lot of thought into [how the
album sounded] as a whole. It wasn’t
haphazard,” says Pressly. “Sometimes
we would have a great idea, but instead
of following through, we would ask our-
selves if that was what we needed on
the record.

“The first six were pretty inspired,
but toward the end we were conscious
of trying not to be too soft, for lack of a
better word,” he adds. “It wasn’t as big
of a consideration later on.”

With the imminent release of “Tran-

sister” and Interscope’s promotional
activities in full swing, it may appear
that the band is moving into phase two
of its harried schedule.

Still, Interscope head of marketing
and sales Steve Berman says the label
will execute a metered, thoughtful pro-
motion plan.

“Qur intention is not to force this
record,” says Berman. “Our intention
is to build this record.

“This is a group that we feel strong-
ly about, and we want to see it build nat-
urally, so our approach is to be aggres-
sive and make it a huge priority, but do
it the right way. Our immediate goal is
to let people hear it and get the music
in everyone’s hands.”

New-artist pricing and an active push
at lifestyle accounts are part of this plan.

After seeding radio, retail, and the
press with advance copies of the album,
Berman says early feedback is “fan-
tastic.”

Interscope began working the band’s
first single, “Look Who'’s Perfect Now,”
Sept. 9 at modern rock radio. Eventu-
ally, top 40 radio will receive the single.

The band also recently finished shoot-
ing a clip for the single—lensed by Wal-
ter Stern (Prodigy, Verve)—in the U.K.

According to Hawkes, the clip cli-
maxes with the singer falling from a
four-story window and landing in a
police chalk outline that is surrounded
by onlookers.

“It has a subplot that relates to the
lyric and verse of the song,” says
Hawkes. “Basically, the song is ‘Look
Who's Perfect Now,” and my perfect
state is in death or something.”

Interscope, which is releasing the
album in North America, and Virgin,

which holds rights to the album in other
territories, shared costs on the video
shoot and will coordinate future pro-
motional efforts where appropriate.

Ironically, Pressly and Clark, as for-
mer members of now-defunct rock act
King L, were let go by Virgin.

“Sure, they dropped us, but it’s a
matter of business, isn’t it?” says Press-
ly. “When they came back to us, we still
had a lot of respect for them, and they
had respect for us. We knew them, and
we liked them.”

In fact, it was Pressly and Clark’s
release from Virgin, says the latter,
that spurred the duo to tap into its new
sound.

“[King L] was a more traditional
band lineup,” he says. “I had begun to
experiment with loops, so basically,
when we got dropped, I decided to
spend our last bit of money on a really
good sampler. Eric and I just retreat-
ed into a room and went to work.”

Release dates for the album in terri-
tories outside the U.S. have not yet
been set.

Tentative tour plans for the act will
include promotional dates at radio sta-
tions’ Christmas shows.

Though the band’s members have all
performed live for several years with
other acts, they are still developing
their own show.

“Apart from our performance on
[‘Morning Becomes Eclectic’], which
was an acoustic session, we haven’t
played for an audience, so it’s going tc
be fascinating to see what people fee
about us,” says Clark. “It’s not like wi
came out the same school together an¢
have been playing together all ou
lives.”
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Hamstein Cumberiand On Top

Nashville Co. Boasts Strong Roster Of Writers

B BY DEBORAH EVANS PRICE

NASHVILLE—Developing a solid
group of songwriters and creating a
strong synergy between Nashville
and its Austin, Texas-based parent
company are just two factors that
have made Hamstein Cumberland
Music one of the most successful pub-
lishing ventures on Music Row.

The company boasts an impressive
roster of songwriters—Rick Giles,
Chuck Jones, Chris Waters, Monty
Criswell, Dino Harris, Tony Martin,
Lee Thomas Miller, Stuart Mont-
gomery, Sterling Whipple, Reese Wil-
son, Gavin Reily, and Tom Shapiro,
who tied for BMI’s country song-
writer of the year last year with Ron-
nie Dunn.

The Hamstein Cumberland catalog
includes a diverse catalog of hits
ranging from Peter Cetera’s “Faith-
fully” to Christian country artist Ken
Holloway’s “Daddy Whipped The
Devil” to numerous country hits,
including Reba McEntire’s “Is There
Life Out There,” Tim McGraw’s
“Indian Outlaw,” Collin Raye’s “That
Was A River,” Trisha Yearwood’s
“Thinkin’ About You,” Rhett Akins’
“That Ain’t My Truck,” and Billy
Yates’ “Flowers.”

Hamstein Cumberland is actually a
combination of two successful pub-
lishing companies. Bill Ham, well
known as the producer/manager of ZZ
Top, founded Hamstein Publishing in
1969 primarily for ZZ Top’s publish-
ing, but it has grown to include such
acclaimed writers as Stephen Allen
Davis and Jerry Lynn Williams. The
company’s catalog includes hits by
numerous artists, including Bonnie
Raitt, B.B. King, Bob Seger, Rod
Stewart, Wilson Pickett, and Ray
Charles. The company is based in
Austin and is headed by VP of creative
affairs Richard Perna and VP of busi-
ness affairs Dean Migchelbrink.

Great Cumberland Music was
started in 1989 by Ham, James
Stroud, and Jimmy Bowen (who was
later bought out of the company in
1993). Stroud founded Stroudavarious

-
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ton’s co-manager.
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Good For Each Other. Writer/producer Malik Pendleton
continues to make music for BMG Music Publishing under a
new deal. His writing/producing credits are on major sellers
by Mary J. Blige, Zhané, and 702, with future releases from
Jody Watley and SWV. On his own, he will soon debut with
an album on Big Beat/Atlantic. Shown at BMG Music's New
York offices, from left, are Derrick Thompson, director of
urban music; Danny Strick, president of BMG Songs; Dave
Nelson, Pendleton’s manager; and Erskine Issac, Pendle-

Music in 1991. Hamstein Cumberland
VP/GM Jeff Carlton was running
Stroudavarious Music. The companies
merged in 1995 to form Hamstein
Cumberland.

Says Carlton, “A lot of people real-
ly contribute to the success of both
companies. Bill Ham’s vision and will-
ingness to empower talented people”
is a key ingredient in the company’s
success, which includes 78 top 10 sin-
gles, 34 No. 1 singles, 56 ASCAP
Awards, and 29 BMI Awards.

JEFF CARLTON & RICHARD PERNA

Besides Carlton, the staff includes
VP of creative services Chip Hardy,
director of office operations Janice
Bane, director of creative marketing
Jan Perry, creative manager Tim
Hunze, manager of administration
Jennifer Rainwater, and catalog man-
ager Scott Parker.

Hamstein Cumberland shares its
Nashville offices with parent compa-
ny Hamstein Music, whose Music
City division is headed by creative
director Kim Jones, who shares staff
with Hamstein Cumberland. The
Hamstein Music writers include
Stephen Allen Davis, Del Gray,
Porter Howell, Billy Kirsch, Ralph
Murphy, Dwayne O'Brien, Caryl
Mack Parker, Scott Parker, Tim
Rushlow, and Jerry Lynn Williams.

Chuck Jones, who writes for Ham-
stein Cumberland, has been with the
Great Cumberland since his career
started. He’s currently enjoying
tremendous success, including co-

writing Deana Carter’s recent hit
“Count Me In” as well as two other
tunes on her multi-platinum debut
album.

Jones says Hamstein Cumberland’s
ties to the parent company in Austin
are a plus. Hamstein Music has satel-
lite offices in Paris and London that
are scoring cuts in the European
market. According to Hamstein Pub-
lishing VP of creative affairs Richard
Perna, the company recently placed
five cuts on French artist Johnny
Hallyday’s current album. Hamstein
Publishing also has subpublishing
deals in other foreign countries to
work the Hamstein and Hamstein
Cumberland catalogs.

Carlton and Perna both say the
synergy between the Austin and
Nashville offices is a big plus. “I trav-
el to Nashville,” Perna says, “and Jeff
travels to Austin on a monthly basis,
and we discuss how we can assist each
other. Jeff also brings writers down,
and we’ve started a showcase for the
Austin community.”

Hamstein Publishing and Ham-
stein Cumberland sponsor a big, five-
day A&R conference each year to
showease their writers. The two com-
panies invite producers, managers,
writers, and other key people in the
industry from all over the world to
Austin each October. (This year the
conference is Oct. 27-31.)

From 9 a.m. to 6 p.m., Monday
through Friday, they hold sessions
exposing their writers, usually just by
means of tapes and projectors, where
they discuss each writer’s history,
style of writing, whom they’ve co-
written with, and what kind of mate-
rial they are pitching. They also have
sessions called “Buried Treasures”
where they bring out older songs in
their catalog. People from their over-
seas operations also spotlight their
writers.

Perna says they look for opportu-
nities for their writers to be utilized,
and “the remainder of the year, we
follow up on situations that have been
set up during the conference. It cre-
ates great relationships.”

Fritz.

Jimmie’s Cracked Peermusic. Jimmie's Chicken Shack
has signed a global deal with peermusic. The group, cur-
rently on tour in the U.S., had its “Pushing The Salmonella
Envelope” released this summer on Rocket Records and
was at peermusic’s New York offices recently. Shown there,
from left, are Kathy Spanberger, COO; Richard Burgess,
manager of the group; band members Jimi HAHA, Che’
Lemon, Jim Chaney, and Jim McD; and attorney David P

Songwriters & Publishers
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NCO.T SONG CREDITS

T I YL B .

W R I T E R .

P U B LI S H E R

THE HOT 100
HONEY - Mariah Carey, Sean “Puffy” Combs, K. Fareed, Steven Jordan, S. Hague, Bobby Robinson,
R. Larkins, L. Price « Sony/ATV Songs, BMI, Rye/BM), Justin Combs/ASCAP, EM) April/ASCAP,
Zomba/ASCAP, Jazz Merchant/ASCAP, Steven A. Jordan/ASCAP, Bobby Robinson/BMI!

HOT COUNTRY SINGLES & TRACKS
HOW YOUR LOVE MAKES ME FEEL + Max T. Barnes, Trey Bruce ¢ Island Bound/ASCAP,
Famous/ASCAP, WB/ASCAP, Pop-A-Wheelie/ASCAP, Big Tractor/ASCAP

HOT R&B SINGLES
YOU MAKE ME WANNA . . . « Jermaine Dupri, Manuel Seal, Usher « EMI April/ASCAP, So So
Def/ASCAP, Slack A.D./ASCAP, UR IV/ASCAP

HOT RAP SINGLES
UP JUMPS DA BOOGIE - T. Mosley, M. Barcliff, Missy Elliott « Virginia Beach/ASCAP,
Mag/00/ASCAP, Mass Confusion/ASCAP

HOT LATIN TRACKS

POR DEBAJO DE LA MESA -« Ar|

d: 0 * Tilland

/IASCAP

Levine’s Legacy Lives On;
Harlem’s Hotshots Onstage

THE ‘LYRICS’ MAN: Although his
success as the founder/artistic direc-
tor of New York’s “Lyrics & Lyricists”
series at the 92nd St. Y built a repu-
tation that qualified him as a major
contributor to the New York cultural
scene, Maurice Levine, who died
Sept. 8 at age 79, had made a career
for himself as a musician more than
two decades before his annual salute
to songwriters was born in 1970.

He was a violinist who was among
the first students, with Leonard
Bernstein, at Tanglewood in 1940.
And Levine later conducted a number
of Broadway shows. He was selected
by composer Kurt Weill in 1949 to
conduct “Lost In The Stars,” Weill
and Maxwell Anderson’s adaptation
of Alan Payton’s “Cry The Beloved
Country.”

Happily, Levine drew little distinc-
tion between

producer of the movie, who was black-
listed by Hollywood in the McCarthy
era. The movie itself was a victim of
racial segregation in the South. Palca
and former Harlem Globetrotter
Marcus Haynes are consultants to
the show. Scher says that Ed Ecks-
tine, serving as musical director, will
assemble music of the era and per-
haps have new songs commissioned
for the show. One logical oldie Scher
is shooting for is the team’s signature
song, Ben Bernie, Maceo Pinkard,
and Ken Casey’s “Sweet Georgia
Brown,” first published in 1925. No
label deal has been made yet. “There’s
no question about it, we’ll be playing
basketball onstage,” says Scher:

S ETTING THE STAGE: “The
Capeman,” Paul Simon’s first Broad-
way score, is getting a concept album

from Warner

classical music
and the classics
of the Broadway
stage. His own
narratives, de-
livered by him- | %
self and others

Words & Music.

SHE S8 A

Bros. Records.
Due Nov. 18,
the album will
feature Simon
and three of the
show’s stars,

at each “Lyries

& Lyricists” 5
event, drew

from his vast experience and first-
hand knowledge of the great Broad-
way writers. Eager to tap other music
genres for the Y, he even tested the
idea of presenting a blues program at
the Y last holiday season.

“Lyrices & Lyricists” is truly a won-
der of the New York scene, drawing
more interest than its venue can
accommodate, even with two added
performances starting last season. It
was especially comforting to see
Levine walk to the lectern onstage—
haltingly in recent years because of
illness—to get things under way.

Things won’t be the same without
Levine and his annual date with the
greats of song. But the show must go
on, right Maurice?

PLAYI NG BALL—ONSTAGE: The
1951 cult movie “Go Man Go,” based
on the legendary Harlem (N.Y.)
Globetrotters basketball team and its
manager, Abe Saperstein, is coming
to Broadway as a musical. John
Scher’s New York-based Metropoli-
tan Entertainment Group has picked
up rights to adapt the movie to the
stage for a 1999 premiere. Scher made
the deal with Alfred Palca, writer/

by Irv Lichtman

Mare Anthony,
Ruben Blades,
and Editna Na-
zario. The mu-
sical is based on the life of Salvador
Agron, a Puerto Rican from New
York who, at age 16, was sentenced to
death for the murder of two youths,
the youngest person ever to receive
the death penalty in New York. Then
Gov. Nelson Rockefeller commuted
the sentence, and, following his
release years later, Agron developed
into one of the most significant poets
of Puerto Rican heritage. Agron died
in the mid-"80s. Simon, a teenager
himself at the time of the murder,
recalls being terrified on hearing that
Agron was identified as wearing a
black cape at the erime scene. The
show is set to open Jan. 8, 1998, at
New York’s Marquis Theatre, follow-
ing previews that begin Dec. 1. A full
original-cast album is due from Warn-
er Bros. after the New Year.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. Hanson, “Middle Of Nowhere.”

2. Jewel, “Pieces Of You.”

3. Korn, “Life Is Peachy.”

4. Joni Mitchell, “Hits.”

5. “Stars Wars Trilogy, Special
Edition.”

60

BILLBOARD SEPTEMBER 27, 1997




Studio Action

ARTISTS & MUSIC

Bl BY PAUL VERNA

Paul Winter is no stranger to record-
ing in out-of-the-way locations.
Throughout his lengthy and distin-
guished career as the leader of the
Paul Winter Consort and other ensem-
bles, the soprano saxophonist/compos-
er has made landmark location record-
ings in such inspiring locales as the
Grand Canyon and New York’s Cathe-
dral of St. John the Divine.

On his latest project—his first-ever
solo album—Winter and a small crew
toted a solar-powered Tascam DA-88
recording system to a'remote part of
the Grand Canyon, where the acoustics
were perfect for his fluid, uplifting
playing style. .

As Winter explains in the liner notes
to the album, titled “Canyon Lullaby,”
the project was born of his desire to
find “a sound-space so magnificent
that when you closed your eyes and
played, you would hear a majesty sim-
ilar to that which you see when you
view the awesome panorama from the
South Rim.”

Enter Sam West, a friend of Win-
ter’s who had served as a National
Park River Ranger at the Grand
Canyon, rowing more than 150 expedi-
tions, including journeys that Winter
undertook in 1981 and 1983. West
found a secluded side canyon that Win-
ter describes as his “aural vision of this
ultimate space.”

Because of its many irregular sur-
faces, the side canyon has “myriad lit-
tle echoes that all come together to cre-
ate this reverb, but you don’t hear
anything coming back,” says Winter.
“You don't hear a sound being
mimicked by the wall. In other places
in the canyon I get echoes, two or
three, but in this case the sound seems
like it keeps going forever down
canyon, reflected by this curving
chamber that we're in.”

Winter says he stood on the floor of
the side canyon and played against an
800-foot wall of Navajo sandstone that

Cuts Solo Album In Grand Canyon

curves around the space “like a tem-
ple. In the middle of this sand floor,
there’s a 60-foot-long rock that comes
up out of the sand that looks like the
back of a humpback whale. The engi-
neers sat with their gear in a tent atop
a promontory 70 feet high, about 150
feet diagonally from me.”

Winter compares the seven-second
decay time in the canyon to the natur-
al reverb of the cavernous Cathedral of
St. John, where he and his Consort
have held annual Winter Solstice shows
for nearly 20 years and made several
recordings.

“The sound was sublime, with the
same seven-second reverberation time
as in the [cathedrall],” says Winter in
the notes. “From the first notes I
played, I knew we had found our
*sound-home.’ We called it ‘Bach’s
Canyon.””

Except for a subtle organ overdub,
“Canyon Lullaby” is a true solo album,
with Winter performing on the sax
accompanied only by the sounds of
canyon wrens, mourning doves, white
throated swifts, house finches, bats,
hummingbirds, ravens, rain, wind, and
thunder.

The album—which will be released
Oct. 7 on Winter's Living Music label—
was produced by Winter, West, and
longtime collaborator Les Kahn. The
other three members of the canyon ex-
pedition were recording engineer
Steve Van Zandt, who also did post-
production editing on the album; Jim
Butler, who designed and operated the
location power system; and cook Kim-
berley Sweet.

Kahn recorded Winter using front-,
side-, and rear-facing Sennheiser
MKH series microphones in a 360-
degree, M/S configuration, according
to the album notes. Kahn fed the mike
outputs to a Grace Design Model 801
preamps, which went directly into a
Tascam DA-88 digital 8-track recorder.
The tape ou¢puts were routed to a
Mackie 1202 mixer, which was used for
headphone monitoring during the ses-
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Electric Lady Land. The three producers of “South Saturn Delta,” a Jimi Hen-
drix solo album consisting of previously unavailable tracks, take a break from
remastering the material at the legendary Electric Lady Studios in New York—the
facility built by Hendrix just prior to his death. Shown, from left, are Eddie
Kramer, Hendrix's original engineer; Janie Hendrix, the late artist’s sister and
president/CEQ of Experience Hendrix; and John McDermott, a Hendrix biogra-
pher who serves as catalog manager of Experience Hendrix. *South Saturn
Delta” is due in October on the Experience Hendrix label, which is distributed by

MCA Records.

sions.

The entire rig was powered by three
55-pound, deep-cycle, 12-volt batteries,
used one at a time in rotation, accord-
ing to the notes. The battery in use fed
into a 250-watt, Exel Tech low-distor-
tion inverter, which delivered the AC
power needed to drive the system.
While one battery was in use, the oth-
ers would be recharged using photo-
voltaic solar panels and/or a small
portable generator—the latter of
which was positioned more than a mile
away to avoid noise interference.

Once the crew returned to the barn
studio at Living Music’s headquarters
in Litehfield, Conn., Kahn mixed the
album on a Yamaha 02r Digital Re-
cording Console, preserving the front-
to-rear audio information in a matrix
that will be reproduced when the al-
bum is played back on any of the com-
mereially available surround-sound for-
mats, according to the notes. Kahn
notes that “Canyon Lullaby” is also
compatible with standard stereo sys-
tems.

“It’s one of the more unusual record-
ing adventures that’s been done,” says
Winter, reflecting on a mental image
of Van Zandt hiking up the canyon
“with a DA-88 on his back.”

Although Winter remembers his
“Canyon Lullaby” mission fondly and
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Paul Winter and his daughter, Keetu, in the Grand Canyon. (Photo: Jermifer

is preparing to embark on another ex-
pedition, he says that working in
nature is not without its difficulties.

“Wind was often a problem,” he
recalls. “Sometimes I'd stand for
hours, waiting for the wind to die
down. Also, airplanes overhead ruined
a lot of takes, and on humid nights
gnats were occasionally so bad I'd suck
in a whole mouthful when I began to
play. For that, Jim Butler had a bee-
keeping hat and net, which I put over
my head.”

Another challenge of canyon life—
at least at the site that Winter used—
was maintaining a steady water sup-
ply. “It’s a totally dry canyon,” he

explains, “so every day someone would
have to hike down river and bring
water.”

At press time, Winter<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>