- e JEESSERE BN

il

B . . N

o M

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN)

NEWSPAPER

®

IN MUSIC NEWS

Retallers Are Eager For
En Vogue's EastWest Set

PAGE 9

JUNE 7, 1997

ADVERTISEMENTS

RESOUNDTRACK

THhsERROR

THE an MOST OUTRAGEOUS TRAIL OF THE CENTURY
Mic DS « JEF D,\le

Features The Hit Single
and Music Video

“Mr. Pitiful”
by Taj Mahal

” JUNE 3

21997 the wingham hill group B 8 5 dwison of BMG Ertertanmen

“THE FIRST TRULY GREAT IRISH

BAND TO ARISE IN AMERICA."
— BOSTON HERALD

THE NEW ALBUM
Y SPELLS AND SCATTERED SHOWERS
“Afive-member Irish-American band
of startling instrumenta! and vocal
fire-power.” —The Los Angeles Times
Playing Dates From Coast To Coast!
(As  Coming Soon to a Venue
s Near You!

@ 78010

www.shanachie.com

Hong Kong Biz Mulls Future

Chinese Censors Could Target Music

B BY THOM DUFFY
and GEOFF BURPEE

HONG KONG—The creative goal of
the emerging record business in
China, says one of its

executives, is to “let
one hundred voic-
es ring and one
hundred flow-
ers blossom.”
But as Hong
Kong returns
to China’s rule at
the end of this
month, music industry leaders are ask-
ing whether artistic freedom here will
be pulled up by its roots.

From an economic perspective, the
outlook for the music industry in Hong
Kong is bullish, as companies antici-
pate greater access to the huge and
developing Chinese market. The Basic
Law that will govern Hong Kong fol-
lowing its handover from the British to
Chinese sovereignty at midnight June

Music Acts As
Healing Force
In The Balkans

A special report onthe music and musi-
cuns of the Bolkans since the breakup
of Yugoslavia and the war of 1991-95.

B EDITED BY DAVID SINCLAIR

On April 12, an American percus-
sionist named Donald Knaack traveled

GL®@BAL MUSIC PULSE

to Croatia, part of a region in Eastern
Europe that has been torn apart by one
of the most barbaric wars in the histo-
ry of the late 20th century. There,
among scenes of unbelievable devasta-
tion, he used the detritus of war to cre-

(Continued on page 90)

30 says economic self-regulation and
civil liberties will be guaranteed for the
next 50-years,

However, concerns about freedom
of expression in the media and the arts
in Hong Kong have
already emerged.

“We don’t expect
censorship in the
next 18 months or
so0, but we do not
know what will
happen after that,”
says J.C. Giouw,
Southeast Asian
regional director of
the International Federation of the
Phonographic Industry, the recording
industry’s worldwide trade group. If
the months following the handover
bring an increase in recordings in
Hong Kong with “provocative” mes-
sages, most likely from smaller inde-
pendent record labels, Giouw says, “we
fear the authorities will start looking

(Continued on page 89)
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EMI Music Overhauls Its
N. American Operations

Ken Berry Assumes
New Worldwide Post

B BY ADAM WHITE
and JEFF CLARK-MEADS

LONDON—To find more music that
can travel the
world, EMI is
restructuring to
put its recorded
music operations
into the hands of
one man, Ken
Berry. The corpo-
rate makeover—
which comes with a
$192 million price
tag—also offers the prospect of an
eventual successor to EMI Music pres-

ident/CEO Jim Fifield.
Effective Sunday (1), Berry
becomes president of EMI Recorded
(Continued on page 94)
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Turkey Shows Promise To
Become Viable Int’l Market

B BY ADRIAN HIGGS

ISTANBUL—Music is everywhere
in this chaotic city. With its massive
shantytowns and
population of 12 mil-
lion, Istanbul is
swelling by more
than 400,000 people
per year and is
more akin to Bom-
bay than Europe.
Arabesque  and
Turkish pop blares
{rom the shops, street-corner kiosks,
barrows of record sellers, and late-
night shop doorways in main thor-
oughfares colonized by moonlighters
selling pirated cassettes.

And while aspects of the Turkish
record industry, which is centered on
this ancient eity, may still seem prim-
itive by other countries’ standards,
with no unreproach-
able chart system
and & low-ranking
retail infrastruc-
ture, several devel-
opments are com-
bining to suggest
that Turkey’s music
busiress is becom-
ing more sophisti-
cated.

Among the promising signs are
widespread local activity among
major labels; a healthy batch of

(Continued on page 90)

Koppelman Among

Top Exec Departures
I_BY IRV LICHTMAN

NEW YORK—*“They’ve emptied the
42nd floor,” says a source, referring
_ both to the space at
| 1290 Avenue of the

fro—
ﬁ Americas here
e | where Charles
EMI Koppelman has

{
Group

held sway for the
last four years as

‘ chairman/CEO of
| the now-shuttered
EMI-Capitol
Records Group
North America and to the sweeping
move of parent company EMI Music
(Continued on page 94)

Indies Struggle
To Make Sense
Of The Future

W BY CHRIS MORRIS

NEW ORLEANS—That scrambling
sound heard in the halls of the Fair-
mont Hotel here during the May 21-25
convention of the National Assn. of
Independent Record Distributors and

Manufacturers (NAIRD) was pro-
duced by labels chasing fresh options
in an unstable marketplace and dis-
tributors jockeying for position.

Last May’s NAIRD confab in Balti-
more was swathed in gloom following
the flood of returns into warehouses
early in the year, and a state of stunned
paralysis had set in by last October’s
National Assn. of Recording Merchan-

(Continued on page 93)
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DVD Audio Standard Due By December

Music Titles Could Be Out Within Two Years

Bl BY PAUL VERNA

NEW YORK—After a year of negotiations,
representatives of the global recording and
electronics industries have agreed to estab-
lish a technical standard for DVD audio by
December 1997, paving the way for a second-
generation digital sound carrier to succeed
the compact dise. The timetable allows for the
consumer introduction of the first such high-
quality music titles within two years, accord-
ing to the Recording Industry Assn. of Amer-
ica (RIAA).

In a May 15 meeting, the International
Steering Committee (ISC)—comprising
members of the RIAA, its Japanese counter-
part (RIAJ), the International Federation of
the Phonographic Industry (IFPI), and the
six major global music companies—pledged
to “have a final draft specification for a DVD
musie disc” by the end of the year, according
to an RIAA statement. The ISC is working in
conjunction with the DVD Audio Working
Group, a subcommittee of the DVD Alliance
consisting of representatives from Hitachi,
JVC, Mitsubishi, Philips, Pioneer, Thomson
Multimedia, Sony, Time Warner, and Toshiba.

RIAA president Hilary Rosen says the
standard established last year for the audio
portion of DVD video is not sufficient for a
stand-alone music product. “In all our
announcements, we’re making it clear that we
don’t view the audio spec in video DVD as a
satisfactory system for a music dise,” she says.

In its effort to establish a music-only spec,
the ISC plans to conduct listening tests of
various proposed DVD formats for recording
professionals in studios in New York, Los
Angeles, London, Berlin, and Tokyo.

“The idea is to see whether there’s a uni-
form consensus on the sound quality of DVD
audio,” says Rosen. “If there’s a superior and
uniformly agreed upon system with regard to
sound quality, that’s where we want to be.”

RIAA senior VP of technology David Steb-
bings adds, “Our purpose is to see the top
‘golden ears’ people worldwide in their own
studios. We'll take a reference system to cal-
ibrate everybody’s ears, and then we’ll test
various proposed [DVD] systems.”

At press time, neither the test systems nor
their target audience had been identified,
according to Rosen.

While the listening sessions will focus on
the sound quality of DVD, other criteria will
be considered in the decision to implement a
music DVD standard, according to the RIAA
statement. Among these are full compatibili-
ty with the existing CD format, which would
allow current CDs to be played on DVD play-
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Home video editor Seth Goldstein reports.
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ers and DVD titles to be played on standard
CD hardware; the new disc’s ability to deliv-
er high-quality, multichannel sound “vastly
superior to current CDs”; and the capability
to encode DVD titles with copyright identifi-
cation and anti-piracy information.

Commenting on the CD compatibility
issue, Rosen says, “The key thing for us as
we go forward with manufacturing this new
product is that we continue to transition with
compatible CD systems. We're very con-
scious of the average consumer who is satis-
fied with the level of digital sound and skep-
tical of new technologies.

“On things like watermarking and eneryp-
tion,” adds Rosen, “it’d be useful to try to
have compatible systems for audio and video,
but we're not wedded to compatible systems.”

Stebbings confirms widespread industry
speculation that the ISC is considering a flex-
ible standard to allow different levels of audio
resolution to be allocated to different chan-
nels in a surround-sound mix. For instance, a
producer might reserve the highest sound
quality for the front channels while assigning
lesser resolution values to the rear channels.

Although it’s too early to predict the ulti-
mate level of audio resolution that musie
DVD titles will offer, Stebbings confirms
speculation that the ISC and DVD Audio
Working Group are seriously considering a
ceiling of 24 bits and a2 maximum sampling
rate of 96 kilohertz. By contrast, the current
CD has a fixed standard of 16 bits at a sam-
pling rate of 44.1 kHz.

(Continued on page 94)

Bl BY DOMINIC PRIDE
and JEFF CLARK-MEADS

BRUSSELS—The music industry is to be
given a full day to present its views to
Europe’s highest elected body later this
month.

Senior label executives, publishers’ rep-
resentatives, and artists will be given
unprecedented access to the European Par-
liament June 18 when the body sits in an all-
day session to hear concerns over copyright,
creativity, culture, and commerce.

The Parliament includes elected repre-
sentatives from all European Union nations,
and its role is to oversee pan-European leg-
islation and monitor the work of the EU’s
governmental civil service, the European
Commission.

The all-day Parliament sitting has been
instigated by the body’s Culture Commit-
tee; a prominent figure on the committee is
Nana Mouskouri, a Mercury recording
artist and one of Greece’s members of Par-
liament.

Mouskouri has been a prime mover in the
momentum for the parliamentary session,
compelled to do so by discussions with exee-
utives from the International Federation of
the Phonographic Industry (IFPI) at the
Platinum Europe Awards in February and
by contacts with the European Music Office

Music Biz Gets Full Day To
Address Concerns To EU Body

(EMO), which represents artists and the
creative community.

Some 50 representatives from the artis-
tic and business areas of the music industry
are being invited to speak at the session,
which is intended give Parliament a better
ability to shape the European Commission’s
strategies on musie.

The commission is considering such issues
as the harmonization throughout the EU of
value-added tax (VAT) on records—and is
under pressure from all areas of the music
industry to remove VAT from music com-
pletely—broadecasting quotas, educational
standards, tour support, and a new pan-
European copyright law for the digital era.

Among those provisionally booked to
address the parliamentary session are
Rupert Perry, European president of EMI
Music; Rick Dobbis, president of PolyGram
Continental Europe; Patrick Zelnik, presi-
dent of French labels’ organization SNEP;
Nic Garnett, director general of IFPI;
Jean-Loup Tournier, director general of
French authors’ body SACEM and presi-
dent of pan-European authors’ group
BIEM; Teddy Bautista, president of Span-
ish authors’ rights society SGAE,; and musi-
cian Vangelis.

“It is the first time that the music indus-
try will get the chance to make a thorough

(Continued on page 101)
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FCC Chairman Reed Hundt Steps Down

Successor; Commission’s New Direction Uncertain

# BY CHUCK TAYLOR
and BILL HOLLAND

WASHINGTON, D.C.—Closing the door on
a term fueled by massive telecommunications
changes and controversial policy mandates,
Federal Communications Commission (FCC)
Chairman Reed Hundt’s May 27 resignation
signals an uncertain agenda for the future of
the agency and its impact on radio and tele-
vision interests.

Insiders here say that a Democratic suc-
cessor would probably keep on the often-
rocky course that Democrat appointee Hundt
set in trying to balance public interest

requirements with deregulatory marketplace -

decisions.

In a press conference here, Hundt, 49, said
that he has tendered his resignation to Presi-
dent Clinton—who nominated him almost four
years ago—and is leaving to spend more time
with his family. “Adam, Nathaniel, and Sara
are growing up, and I eannot miss any more of
their childhood,” Hundt said. He added that
he will remain until a replacement is found.

Hundt also said that neither Clinton,
administration officials, nor members of Con-
gress had pressured him to leave. Indeed,
Hundt was an irritant to several congres-
sional officials and faced accusations that he
was dragging his feet over implementation of

the deregulatory-minded Telecommunica-
tions Act, passed in February 1996.

He also nettled broadcasters with his insis-
tence on strengthening public interest stan-
dards, even as many regulations governing
communications industries were being relaxed.

Specifically, radio wrestled with Hundt
over the tender topic of prohibitions or limits
on beer, wine, and hard-liquor ads and pro-
posed increases in public affairs program-
ming, while TV has been unhappy because of
Hundt’s support of V-chip legislation and his
interpretation of new digital TV spectrum
rules. Both industries frown upon his support
of free political advertising over the airwaves.

The direct impact of his exit on the FCC
and the industry remains unclear when cou-
pled with the previously announced depar-
tures of commissioners James Quello and
Rachel Chong. Meanwhile, Susan Ness fills
a fourth seat, while the fifth, once occupied
by Andrew Barrett, has remained empty for
well over a year. Thus, with three members
of the four-seat commission soon changing,
there is little doubt a formidable new set of
priorities will pervade the agency.

Last week, President Clinton nominated
Republican Harold Furchtgott-Roth, the
House Commerce Committee’s economist, to
fill Barrett’s vacant seat and Democrat and
FCC General Counsel William Kennard to fill

'\:- ':::' [I'u"?

Quello’s soon-to-be vacant seat. One Republi-
can seat remains open, which one insider says
the administration will use as political ammu-
nition to possibly aid the confirmation of
Hundt’s successor. There is talk that Ness
may be elevated to the chairman seat, which
would not require Senate confirmation.

In any case, a highly placed telecommuni-
cations industry player predicts that the
next-generation FCC—because it is begin-
ning its term after passage of the Telecom
Act—will enter with a deregulatory mind-
set. “This current commission grew to their
present stature in a regulatory framework,”
the source says. He adds, however, that “with
each administration, there have been grad-
ual changes over years. It will probably con-
tinue to be that way.”

Response on the record by industry play-
ers has, not surprisingly, been polite and com-
plimentary, despite past grumblings. Nation-
al Assn. of Broadcasters president Edward
0. Fritts, who often publicly bumped heads
with the chairman, offers, “While we always
haven’t agreed with chairman Hundt, we
have enjoyed his competitive spirit and the
robust debate that he engendered by bring-
ing a full marketplace of ideas to the table.”

House Telecommunications Subcommittee
Chairman Billy Tauzin, R-La., said in a press

(Continued on page 94)

Music Biz Mustn’t Be Hypoctritical In China

H BY ERIN POTTS

Consider this: A man, Tibetan by birth,
educated as a Fulbright scholar in the United
States, returns to his homeland to record and
maintain the musical heritage of his culture.
He is arrested, charged with espionage, and
sentenced to 18 years in a Chinese prison. His
name is Ngawang Choephel, and he is in
prison, in his own country, for attempting to
hold onto a tradition of musical expression:
his tradition. His story offers an enlightening
reminder of China’s appreciation for the
artist.

As should this: Another man, Hou Bejian,
born in Taiwan in 1956, records a hit song that
changes the face of Chinese popular music.
On June 2, 1989, he takes part in a hunger
strike during pro-democracy protests in
Tiananmen Square. In June 1990, Chinese
authorities put him on a Taiwan fishing boat
and force him to return to Taiwan, where he
was given seven months in prison for illegal
entry.

The music industry is just as eager as
everyone else to make a buck from the emerg-
ing Chinese market. It is difficult to argue
with economists and capitalists when
attempting to come to terms with a market
with such potential as China. Ever on the
lookout for something new, something untried,
China has emerged within the last several
years as a most desirable business partner. It
is the newest, and most popular, kid on the
block. As a result, the global community is
more than willing to discard China’s record
of human rights abuses in the name of con-
tinued trade relations.

Billboard reported last month in a story
headlined “Labels Testing Chinese Mar-
ket/Liaison Offices Offer Domestic Link”
(Billboard, April 19) that BMG, Sony, EMI,
and a few other international music compa-
nies have entered this market by posting rep-
resentatives and liaisons in Hong Kong.

‘What many people have chosen to ignore is
the apparent conflict of interest in attempt-
ing to expand the business of music into one
of the most restrictive and censorious soci-

eties in the world. Throughout its history, the
music industry has repeatedly taken a stand
for the rights of individuals and has, in the
United States, championed people’s right to
freedom of expression. When artists have
come under attack for lyrics that offended the
sensibilities of the status quo, the music indus-
try has been there to defend them. The con-
cern for everyone’s right to free expression
has been a hallmark of this business for years.

What, then, will be the industry’s role in a
country like China, which has a fully censored
press and no regard for individual freedoms?

‘It would be
highly hypocriti-
cal to tout the
values of free
expression here
in America yet
willingly partici-
pate in censor-
ship abroad’

Erin Potts is the execu-
tive director and co-
founder, along with
Adam Yauch of the
Beastie Boys, of the
Mifarepa Fund, a non-
profit organization
working for a free Tibet.

How will the industry deal with songwriters
and performers whose work has been deemed
“politically sensitive” or “splittist”? As China
develops into a major economic power, it is not
enough for us to sit back and wait for those
freedoms that we enjoy in America to simply
become part of Chinese society. We must take
every opportunity we can to proactively
encourage these freedoms. This is not simply
the business of politicians. It is the responsi-
bility of corporations as well—particularly
those that have stood for these rights in the
past.

Therefore, if global record companies can

act in a responsible manner and encourage a
climate more conducive to freedom of expres-
sion in China, then they should proceed with
their expansion. If the values that have been
the backbone of the industry for years can be
translated into a society whose present gov-
ernment has no regard for those values, then
the industry will indeed play a positive role in
China.

But if the industry’s role is simply to make
money while the freedoms of the individual
continue to suffer, then careful consideration
should be given. It would be highly hypocrit-
ical and damaging to the music industry’s
credibility to tout the values of free expres-
sion here in America and, at the same time,
willingly participate in censorship abroad.

Consumers and musicians have begun to
announce themselves on the political land-
scape. As young people across the country
have risen up to participate in social activism,
there is a growing number of conscientious
record buyers who have not forgotten that the
vitality of music is the freedom of expression;
that it is a right. It is not a luxury.

They have heard, often through music, sto-
ries of people forbidden the freedoms that we
take for granted. And they have begun to do
something about it. They are becoming
involved in their communities. They are reg-
istering to vote. And they have come to under-
stand what it means to be a responsible mem-
ber of our society and are encouraging others
to do the same. The rewards of responsibly
doing business and of acknowledging the ini-
tiative and drive of these record buyers will
increase the credibility of the music business
and will demonstrate the industry’s loyalty
and respect.

Fortunately, it’s very early in the game.
Despite the seductive powers of profit, the
music industry should not forget what is vital
about music. It should not forget that when
the opportunity arises to make decisions in
which this vitality is a factor, it should be the
guiding factor. As record buyers continually
find themselves at a loss for good news, let
them say that their music is pure, and that
this, at least, is still true.
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Fans Shower Taylor With
Love Via ‘Hourglass’ Sales

B BY CHUCK TAYLOR

NEW YORK—As if there were any
doubt, James Taylor can rest
assured—he’s got more than a friend.

The enduring solo artist’s latest
effort on Columbia Records, “Hour-
glass”—his first album since 1993’s
“(Live)”—blasts onto The Billboard
200 at No. 9 this issue. According to

SoundSecan, the
COLUMBIA

set moved 72,261
copies in its first
week on the racks.

“It’s a terrific debut and encourag-
ing to hear such a quality record from
a classic veteran,” says Peter Kapp,
rock buyer for Nobody Beats the Wiz’s
59 music outlets. “In many ways, it
compares to the new Bee Gees record
[Billboard, May 24] in that it’s selling
without the benefit of a hit single.
We've found that many of the albums
that seem to be hanging on these days
are just such adult records.”

The top 10 triumph represents the
latest in Taylor’s legacy as that rare
artist who has recorded more than 25
years and maintains status as a plat-
inum-selling act. His last 10 albums,
going back to 1975, have all been best
sellers: three of them gold, five plat-
inum, and two multiplatinum. His top-
selling set, 1976’s “Greatest Hits,”
moved 11 million copies. Even so,
“Hourglass” represents his first top 10
album since “Dad Loves His Work” 16
years ago.

Such success should further quell
the oft-cited belief that 35-plus buy-
ers—logically representing Taylor’s
core—aren’t steady music consumers.
The Recording Industry Assn. of
America reports that 35-plus buying
has increased 11.6% over the past
decade to 35.3% of the total record-
buying public.

According to Cathy Kerr, VP with
PAM Artist Management and Taylor’s
manager, “I think people were ready

Doug Johnson
Named Prez Of
Nashville’s Giant

B BY CHET FLIPPO

NASHVILLE—Doug Johnson has
been named partner and president of
Giant Records/Nashville, according to
Giant owner Irving Azoff.

Johnson, former senior VP at Epic
Nashville, re-
places James
Stroud, who
resigned April 15 to
pursue other inter-
ests. Stroud was
founding presi-
dent of the label,
which opened in
1992.

Azoff noted that
Johnson will be responsibie for Giant’s
A&R duties as well as the day-to-day
running of the label. “We are incredi-
bly fortunate to welcome Doug John-
son, one of Nashville’s most respect-
ed, artist-friendly, creative
executives,” he said. “Doug will have
available to him every means neces-
sary to carry our partnership to the
next level of success.”

Johnson said his mission at Giant

(Continued on page 101)

JOHNSON

for a new James Taylor record.

“The fans he’s had for 30 years-plus
will love this as much as ‘Sweet Baby
James,’ ” his breakthrough album in
1970. “But I aiso think those who
might have lost touch over the years
will rediscover him on this one. He’s
sort of become cool again.”

Taylor agrees that the timing feit
right for this album, which he regards
as a labor of love. “I have an audience
that is one of the great joys of my life.

(Continued on page 97)

V2 Revs Up. Critically acclaimed musical adventurers Mercury Rev have signed

Aussie Indie Shock Expands In U.S., Japan

At Home, Label Beefs Up Its Dance Music Division

B BY CHRISTIE ELIEZER

MELBOURNE, Australia—Leading
independent Shock Records is increas-
ing its presence in the U.S. and Japan
and is restructuring its dance division
for the domestic market.

The company opened its first over-
seas office in San Francisco May 26.
Newly appointed manager of North
American operations Ashli Lewis will
sign U.S. acts and represent Australian
signings to licensees and distributors.

Shock co-managing director David

a worldwide deal with V2 Records. The band is recording its debut album for V2,
which expects to release it later this year. Pictured, from left, are Mercury Rev
guitarist Grasshopper; band leader Jonathan Donahue; and V2's head of A&R,
Kate Hyman. Also in the celebration are Hyman'’s dogs.

Interscope Sued By Trauma
Cos. At Odds Over Rights To No Doubt

B BY DOUG REECE

LOS ANGELES—The much-rumored
strained relationship between Inter-
scope and Trauma Records has mani-
fested itseif in a $100 million-plus
breach of contract lawsuit filed by
Trauma over rights to the platinum-
selling act No Doubt.

The suit, which comes after the
Trauma/Interscope partnership has
spawned platinum-selling titles by No
Doubt and Bush, was filed May 23 in
L.A. Superior Court, naming Inter-
scope and principals Ted Field and
Jimmy Iovine. It alleges that Inter-
scope perpetrated fraud, breach of con-
tract, and extortion (Billboard Bulletin,
May 28).

According to the suit, Interscope
reneged on an agreement made in 1995
that allowed No Doubt to join Trauma’s
roster.

Only after the act “had languished
while under contract to Interscope,”
says the suit, did Interscope co-owner
Field strike an agreement with Trau-
ma president Paul Palmer that allowed
the smaller label to take responsibility
for producing, promoting, and market-
ing the act.

According to the suit, Interscope had
neglected the band during its tenure
with the label, “devoting almost no time
or resources to them.”

No Doubt’s self-titled Interscope
debut has sold more than 164,000 units,
but 126,000 of those units were sold
after the September 1995 release of
“Tragic Kingdom,” according to
SoundScan.

Meanwhile, “Tragic Kingdom” has
sold more than 6.5 million units, accord-

ing to SoundScan, and is at No. 22 on
The Billboard 200 this issue.

The suit says that Interscope
announced to Trauma in February that
it did not consider No Doubt a Trauma
act, acting on a premeditated plot, the
suit continues, to deny “that it had
assigned No Doubt’s recording con-
tract to Trauma in the event that Trau-
ma developed No Doubt into a suc-
cessful band, in order to fraudulently
induce Trauma to contribute its hard
work and genius without compensa-
tion.”

Further, the suit says that Inter-
scope is attempting to avoid a “buy-

(Continued on page 15)

Music Clip Creators Seek

B BY BRETT ATWOOD

LOS ANGELES—Controversy sur-
rounding the rights of music video
directors and producers is heating up,
as some executives are calling for new
standards that would protect ideas for
clips, and production companies from
having to absorb out-of-pocket ex-
penses.

Some of those concerns are appar-
ent in a May 22 lawsuit filed by veter-
an music video director Marty Callner
and his production company, Cream
Cheese Films Inc., against Aerosmith
and its manager, Wendy Laister of
Magus Entertainment, for breach of
contract and fraud.

The suit, filed in Los Angeles Supe-
rior Court, seeks reimbursement of
pre-production expenses, legal costs,

Williams says, “Over the years we have
had a series of releases in the States
through various distributors and have
found it difficult to ensure communica-
tion with our partners is as strong as it
should be. As a

result, we've prob-
ably lost out on a ‘@
few good opportu-
nities. We’re cur- NUSTRALIA
rently attracting a

lot of U.S. interest
for our signed acts, so the timing feels
right.”

Lewis, who has worked with inde-
pendent booking agents and college
radio and was manager of the group
Red House Painters, reports to
Williams. Up to four staffers are
expected to be added in San Francisco
in the next few years.

The first expected releases are
skatecore act Frenzal Rhomb and pop
band Glide, which has toured the U.S.,
as have labelmates Dirty Three and
Bodyjar.

Coinciding with its move into the
U.S., Shock has signed Walter Yet-
nikoff’s Velvel Records for Australian
distribution. The deal, effective Sunday
(1), was brokered at MIDEM in
Cannes this year. It includes Velvel
signings Gypsy Records, the Bottom
Line Record Co., and Razor & Tie
Entertainment.

“It’s a two-way deal,” says Shock co-
managing director Andrew McGee.
“They are keen on looking at Aus-
tralian acts, but we’re still a way from
signing anything [to Velvel for the
U.s.)”

(Continued on page 15)

Gary Kurfirst, Universal
Bow Radiouniverse Label

B BY CRAIG ROSEN

LOS ANGELES—The creation of
Radiouniverse, an imprint spawned by
Radioactive chairman Gary Kurfirst
and Universal Records, will give Kur-
first a new channel to expose his sign-
ings through Universal Music Group’s
New York-based label.

The announcement comes after
weeks of speculation that Kurfirst
would be taking on expanded respon-
sibilities within the Universal Music
Group (UMG) (Billboard Bulletin, Jan
29).

UMG’s dealings with Kurfirst have
already proved successful. Radioactive
Records, the executive’s joint venture
with MCA Records, is the home to plat-
inum-selling rock act Live.

UMG vice chairman/COO (U.S.) Mel
Lewinter says that Kurfirst and UMG
chairman/CEO (U.S.) Doug Morris
have “a good musical and personal rela-
tionship.”

Kurfirst concurs, adding that
Radiouniverse’s New York home base
will give him more opportunities to
work closely with Morris.

“Of all the chairmen of the major
companies, he is the one guy that I feel
comfortable walking in and playing
music to,” he says. “I get the feeling
that he gets it.”

As part of the deal, which Lewinter
describes as a “hybrid” incorporating

and undetermined damages, following
a terminated oral agreement to pro-
duce two clips for the band’s “Hole In
My Soul,” which is taken from Aero-
smith’s Columbia album “Nine Lives.”

After numerous meetings and the
outlining of various concepts, which
were subsequently amended by the
band and Laister, the suit alleges that
the band’s management terminated the
agreement just days before shooting
was to commence and failed to reim-
burse Cream Cheese Films for its pre-
production costs. The suit also alleges
that Laister “engaged in conduct
designed to sabotage [the] plaintiff’s
relationship with Aerosmith.”

In response to the suit, Laister
issued a statement, which reads, “If
Marty had come up with an acceptable
video concept both the band, the label

elements of a joint-venture pact and a
royalty deal, Universal Records will
market, promote, and sell Radiouni-
verse titles. “Universal needed some-
one to do what I can do, and I needed
someone to help me put out my
records,” Kurfirst says.

There are no immediate announce-
ments regarding staffing for Radiouni-
verse, which Kurfirst says will start
small and grow as needed.

Kurfirst adds that the imprint was
developed in part to help stem a flood
of product from Radioactive into the
MCA pipeline. “It’s going to be much
easier to run two separate companies
that just keep building and building.”

Lewinter adds that the formation of
Radiouniverse will give Kurfirst “an
outlet to expand his creativity. The best
way to describe Gary is a soulful record
man who really takes the part of his
artists. I've never seen a person as
reflective of an artist’s needs as he is.”

The first release from Radiouniverse
will be “Tiny Warnings” by Radio
Iodine, a St. Louis industrial pop act
that previously issued an EP on
Radioactive.

Also sliding over from the Radioac-
tive roster to Radiouniverse is Dig.
Other Radiouniverse acts include for-
mer Capitol Records group the
Devlins, who are expected to have a
new album in the fall, and an Irish band
called Tyzle Fly.

Protections

and I would have been thrilled to work
with him, because he’s made some clas-
sic Aerosmith videos in the past.
Unfortunately, however, despite a
number of discussions with Marty and
his submission of several ideas, uiti-
mately none of them were appropriate
for this particular song, and so the
band was forced to go elsewhere.”
The fallout follows a long profes-
sional relationship between Aerosmith
and Callner, who has directed 13 videos
for the rock act, including “Livin’ On
The Edge,” “Cryin’,” and “Amazing.”
Though the lawsuit likely represents
a “worst-case scenario” of what can
happen without a written contract,
many industry insiders say that the
legal action by Callner and company
signifies a need for more standardiza-
(Continued on page 89)
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