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“Who is willing to try to save a
world that is destined to die?”
—Muarvin Gaye, from “Save The
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Children” onthe 1971 albwmn “What’s
Going On.”

“T've always considered that tune to
be in the category of all these ‘We Are
The World’ songs,” says Spearhead
front man Michael Franti. “But I was
listening to it the other day, and sud-
denly, I realized that I am one of the
kids he was talking about saving. Here
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Music And Politics:

Socially Conscious Artists Speak Out

NEWS ANALYSIS

I am, an adult and making music. I'm
in that same position. Suddenly, that

CHUCK D REID

line rings with a different harmony.”
Is the essential impulse of music, as
I'ranti implies, to transform the
human condition? In the *60s and early
"70s, many American rock’n’vollers
thought so and used their music to
(Continued on puge 79)
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A Delicate Balance

Can Music Be A Catalyst For Change?

I_BY_CHARLES M. YOUNG COMMENTARY

NEW YORK—The relationship be-
tween the government and the music
business is the same as the relation-

colossal profits to be reaped from
favorable trade poliey during the

A

BRAGG

RAGE AGAINST THE MACHINE DIFRANCO

ship between the government and any
other large industry. The wealthy indi-
viduals who own the music business
are able to buy access to the govern-
ment that everyone else doesn’t have,
and campaign contributions amount to
a tiny investment compared with the

B BY CHUCK TAYLOR

NEW YORK—In an effort to handle
anticipated growth {rom the new labels

..the best radio morning show.
prep in the business.

o S TS under the MCA Music Entertainment
SJ 1| Group umbrella, Uni Distribution has

‘estructured, adding {ive field oifices
16 Fast 27th Stroet N Yrk, New York 10016 restructured, adding five field olfices

and beeling up staffing.
Phone: (212) 679-3200, ext. 210 Fax: (212) 679-3310 Henry Droz, president of Uni, says

(Continued on page 89)

DROZ

NEW YORK—Ele-

gant and poised
though she may be,
pop singer Celine

Dion’s progress in
1996 is best exempli-
fied by a series of gi-
ant, deliberate strides
designed to confront
and conquer all ohsta-
cles.

And how.

Since the
Mareh release of
her fourth Eng-
lish-language
album, “Falling Into You,”

550’s CGELINE DION TAKES
STARDOM TO NEXT LEVEL

DION

BILLBOARD EXCLUSIVE

Dion has
crossed that elusive line into super-

star status around much of the world,
joining a short list of female vocal-
ists—Mariah Carey,
Madonna, Whitney
Houston, and Gloria
[istefan—who have
achieved  genuine
household-name status

in the past 10 yvears.
Globally, the 28-
vear-old French Cana-
dian has segued from
an adult contemporary
mainstay to an entity
recognized as
much for her
soaring, cinemat-
iec soprano and
warm, accommodating personality as
(Contined on page 13)

“globalization” of entertainment.
“Those who own the country should
run it,” said John Jay, the first chief
justice of the U.S., and indeed those
(Continued on page 81)

Sylvia Rhone Leads
Elektra’s Turnaround

W BY DON JEFFREY

NEW YORK—In July 1994, Warner
Music Group experienced the first of

| |
‘Eleklra Entertainment

RHONE

»®
A%\

MERCHANT

CHAPMAN

 E—

several implosions that would roek the
company for more than a year. Elektra
(Continued on page 83)
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Vote For ‘Hail To The Chief!”

In polities as in popular music, personal participation is its own
karmie reward, or so it has seemed in the realm of presidential cam-
paign songs.

At the Chicago Democratic Convention of 1932, with mere moments
to go before Franklin Delano Roosevelt would be formally nominated
from the podium at the Chicago Stadium, the candidate’s supporters
were still serambling to select a proper theme song to blast from the
arena’s pipe organ, In a smoke-filled Suite 1502 at the Congress Hotel,
Roosevelt’s strategists had just settled on “Anchors Aweigh,” the U.S.
Navy hymn (originally written by Charles Zimmerman and Alfred
Miles for the 1906 Army-Navy football game), as a fitting tribute to
FDR’s own naval service. But then a secretary burst into the hotel
flat to remind everyone that although “Anchors Aweigh” had been an
exhilarant 1930 pop hit on Columbia Records for Paul Tremaine & His
Orchestra, it was currently being used in a tacky radio ad by a ciga-
rette manufacturer. Impulsively, the secretary suggested “Happy Days
Avre Here Again” as un alternative, humming the rousing hit from the
1930 film “Chasing Rainbows” as she snapped her fingers and skipped
around the bedroom. After hasty agreement, orders

tial hopes of his relative James Buchanan, and “We Are Coming,
Father Abraham,” a poem by Quaker patriot James Sloan Gibbons
that Foster set to music in support of Abraham Lincoln’s call for addi-
tional troop conseription during the Civil War.

“Loster had more of a personal and sensitive perspective on poli-
tics,” notes Ostendorf, “and the nonmilitaristic and nonjingoistic nature
of his work—which usually dealt with the effects of war or other cur-
rent issues on ordinary citizens—shows he was as sentimental as he
was civie-minded.

“Since Foster died shortly before the Civil War ended |in 153651, he
didn’t live to see the victory of the Union cause he supported,” Osten-
dorf continues, “but his songs, like the rest of the compositions on the
album, which span an era from 1822 to the end of that century, reflect
a love of popular music-making as both a form of socializing and a
means of direct participation in the political process.”

The music also reveals the poignant passions and predicaments of
its writers, among them Jesse and John Hutchinson of the Hutehin-
son Family Singers, a staunchly abolitionist and pro-women’s suftrage

group that regularly faced violence and the outraged

were given by phone to the convention floor, and the
Democrats were thus gifted with the Depression-bust-
ing anthem that would inspire an entire generation.

These days, campaign ditties are even more hap-
hazard in their acquisition. Bob Dole ran afoul of “Soul
Man” co-author Isaac Hayes for exploiting an adapta-
tion dubbed “Dole Man,” and the harried Republican o
White House hopeful was last seen hitting the hustings i
to the sound ol Lalo Schifrin’s “Mission: Impossible”
overture.

Nonetheless, as disclosed by “Hail To The Chief!—
American Political Marches, Songs & Dirges Of The
1800s” (Sony Classical), a fascinating new 32-track col-
lection of vintage pieces performed alresh by the
Chestnut Brass Company & I'riends, there once was
an epoch in this nation’s political history when the
soundirack to the electoral process sprang with sin-
gular gusto from the parlors, public gazebos, and
street rallies of the candidates’ avid constituents.

S

TO MY EARS

by Tin:oihy White

rejection of music publishers for such topical anti-slav-
ery numbers us the one on “Hail To The Chief!” titled
“Get Off The Track!”

Most stirring of all may he the selections authored by
Irancis Johnson (1792-1844), a virtuoso African-Amer-
ican bugler and band leader whose European tour in
1837 with his all-black troupe was the {irst such trek by
any American orchestra. Johnson’s “The American
Boy” and “The Grave Of The Slave” boast an unflinch-
ing defense of {reedom and hatred of injustice.

“Johnson is the most compelling composer on the
album,” Ostendor! agrees. “His music gets right to
you, and tenor Patrick Romano and I were so touched
by “The Grave’ that we arranged it as a duet. Inciden-
tally, the vocal pieces are done at a fortepiano just as
they would have been in someone’s 1800s sitting room,
when everyone bought the latest sheet music, and the
brass picces are played as they'd sound on bandstands
in parks or at party rallies back when they were con-

“Politics was much more passionate and fun in the
19th century, when the notion of sharp-witted popular
commentary was a heck of a lot more a part of the people’s blood-
streams,” says “Hail To The Chief!” co-producer John Ostendorf, a
classical bass-baritone singer who undertook the project after he was
approached by Jay Krush, the tuba-wielding leader of the Pennsylva-

nia-based Chestnut Brass, an ensemble that specializes in re-creat-

ing the popular brass repertoire of the 1800s on period instruments.
“This project began its life during the last presidential election, in
1992, explains Ostendorf, “when Jay wanted to find various political
marches, dirges, and dance tunes he could resurrect. He and I did
research through old sheet music and other sources at the New York
Public Library, Library of' Congress. and the Free Library of Philadel-
phia, assembling a program of songs that wound up evenly divided
between vocal and brass material.”

Having produced two recent albums of popular pieces by Stephen
Foster (“Stephen Foster Songs,” Albany Records, 1994; “Civil War
Songs,” Helicon, 1996), Ostendor was particularly interested in polit-
ical ditties penned by the bygone American composer (182-64), whose
classic minstrel tunes and drawing-room ballads include “Beautitul
Dreamer,” “Camptown Races,” “Oh! Susannah,” and “Jeannie With
The Light Brown Hair.” Ostendorf located several Foster obscurities:
“The White House Chair,” which promoted the Democratic presiden-

CLASSICAL CROSSOVER
% RUNNIN WILD + BOSTON POPS ORCHESTRA (LOCKHART} * RCAVICTOR

JAZZ
* THE GUITAR TRIO
PACO DE LUCIA / AL DI MEOLA / JOHN MCLAUGHLIN * VERVE
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NEW AGE
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GEORGE WINSTON * DANCING CAI

temporary works. Jay Krush and the Chestnut Com-
pany even utilize the great ancient brass instruments
that are now so strange to look at and hear, like the cornopean |an
early trumpet | and the ophicleide |a forerunner of the bass tubal.”

Listeners struck by the dramatic intimacy and immediacy of the
music’s presentation should also understand that it documents a
turning point in American democracy, since 1828 marked the first
election that bypassed the former process of state legislatures
choosing the membership of the Electoral College. Average voters
were now able to pick the men who in turn chose the president.
Thus, incumbent National Republican John Quiney Adams and
Democratic challenger Andrew Jackson had to win the hearts and
minds of the common folk in what became one of the dirtiest con-
tests in U.S. history—as indicated by the corruption-satirizing son-
net titled “King Andrew.”

“Most of the album’s songs are tongue-in-cheek or sardonic,” says
a gleeful Ostendort. “Besides the awtful things said about King Andrew
and ‘his trusty squires and sharks,” there were many verses left out
of these songs hecause of still-scandalous reterences to children born
out of wedlock and candidates sleeping with opponents’ wives. There
was no mud unslung, as far as I could tell, but no shortage of genuine
caring, either. I see ‘Hail To The Chief! as powerful proof of our par-
ticipatory roots. Now we just watch the polls and CNN.”
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Producers’ Role Critical In Effective ID System

B BY PETER FILLEUL

“In the next few years, the music industry
stands to lose around 15% of its revenue if
ISRC is not implemented.”

That remark by Mike Edwards, director of
operations of the International Federation of
the Phonographic Industry, was made at the
British Phonographic Industry’s general
meeting in July and was designed, I think, to
attract the attention of the techno-phobes
among the attending record-industry moguls.
It is worthy of repetition and amplification in
this wider forum, especially as consideration
of the issues it flags are reflected in the pro-
gram of the record-producer activities at the
Audio Engineering Society (AES) convention
Thursday (7)-Nov. 10 in Los Angeles.

The International Standard Recording
Code (ISRC) is an agreed way of uniquely
identifying sound recordings. The identifica-
tion it provides is regarded as the foundation
of Electronic Copyright Management Sys-
tems that will facilitate the administration of
music sales and broadeasts via the plethora of
digital multiplex delivery systems that are
soon to emerge.

Edwards’ dire prediction will have increas-
ing resonance as mechanical sales diminish
into the next century, and so it is in a spirit of
controlled urgency that we need to consider
how to create an environment in which
ISRC’s implementation can be achieved most
swiftly and effectively.

Possibly the most urgent challenge is to
find ways by which the use of creative and
commercial contributions in all digital prod-
ucts can be accurately measured to facilitate
secure exploitation and fair and transparent
remuneration to producers and creators. This
imperative applies to every copyright area:
music, text, pictures, photographs, and sound.

Interestingly, the various copyright commu-
nities are moving in similar directions by
establishing international standards that can
provide ways to identify individual products.

The book publishers have had Internation-
al Standard Book Number (ISBN) for some
years, the music publishing industry is intro-
ducing the International Standard Work Code
(ISWC) to identify compositions, and the
International Standard Recording Code

‘We need to
consider how to
create an envi-
ronment in
which ISRC’s
implementation
can be achieved
swiftly and
effectively’

Peter Filleul is the vice
chairman of Re-Pro, the
U.K.-based Guild of
Recording Producers,
Directors, and Engi-
neers. Re-Pro Interna-
tional is holding its
“Name, Rank, And Seri-
al Number” weekend at
the AES Convention in
Los Angeles (see
expanded Studio Action
section, page 39).

(ISRC) has been established by the Interna-
tional Standards Organization not only to
uniquely identify sound recordings but to
facilitate the automatic logging of their uses.

A representation of an ISRC can be en-
crypted in an inaudible region of the record-
ing, and technology is available that reads the

code whenever that sound recording is trans-
mitted.

Technological solutions exist for most of the
similar problems that plague other intellec-
tual property rights owners, but what is need-
ed, at least as far as the music business is con-
cerned, is for the recording and broadcast
industries to support and encourage the im-
plementation of ISRC so that new, accurate,
and secure copyright protection and remun-
eration systems can be devised.

The record producer (in the George Mar-
tin sense) is, by nature of his or her role, a
conciliator—bringing together disparate con-
tributions and reconciling opposing views. We
are recognized as the people who direct the
actual process of recording and who are clos-
est to the activity that creates the product,
combining various copyright contributions
into a cohesive entity. Being the closest to the
activity puts us in the best position to collect
accurate information about all the elements
of each recording situation.

Information can be described, without re-
sorting to hyperbole, as “the currency of the
21st century,” and if it is the record producers
and studio engineers who are regarded as
those most likely to be able to supply accurate
and independent data, then they must not
allow the value of acquiring that data to be
taken for granted.

All record producers, engineers, and their
managers and lawyers must make themselves
aware of the new responsibilities that are like-
ly to be pressed upon them and ensure that
their invaluable and increasing role does not
go unrewarded.

After all, without accurate data collection,
the benefits of ISRC allocation and eneryp-
tion and a culture that expects the reliable
measurement of commercial usage of intel-
lectual property will be impossible to realize.

— IR

GREGORY UPDATES GAYE’S VISION

Many thanks for running Dick Gregory’s
comments on the state of so-called “gangs-
ta rap” [ Letters, Billboard, Oct. 19]. As one
who reviews “urban/rap” musie, I find it
increasingly hard to find any uniqueness
within the genre. Continued messages of
self-destructive behavior and graphic dis-
plays of low self-esteem do as much to
undermine the fragile fabric of inner-city
life as the next “scandal of the week.”

With the tragic passing of Tupac
Amaru Shakur, those artists who truly
consider themselves his friends would do
well to use their talents to honor with con-
structive assistance the memories of those
who have fallen victim to the same types
of violence perpetrated in some of rap’s
lyrical content. Far too many males and
females enduring these difficult living
conditions could use a steady flow of hope-
fulness, and not just reiterations of
images that a glance out our windows
would reveal.

Those within the business, as well as
consumers, should take a harder look at
what we're doing—other than making
money. We are passing on a legacy of
intolerable ignorance to minds that
shouldn’t be burdened with such things;
is it fair to thrust such ideas upon the
young and claim that “it’s just the way the
world is™?

A more conscious effort must be made
to rid ourselves once and for all of the
causes of this polemic “nigger/bitch”
mind-set that sits precariously between
rap’s grim imagery and the “real-life-
mares” of each day’s news. Our collective
choice should be education, not annihila-
tion—or we are doomed to live out Mar-
vin Gaye’s chilling vision of “. .. a world
that is destined to die.”

Joseph M. Bailey
R&B/Rap Columnist
Disc Respect
Boise, Idaho

A MAN & HIS OWN MANAGEMENT

This letter concerns Havelock Nelson's
Rap Column in the Sept. 21 Billboard about
Tupac Shakur. First of all, I'd like to offer
my condolences to his family and friends. I
know what it's like to lose a loved one. How-
ever, Nelson wrote, “2Pac has been involved
in numerous negative incidents since his
career began, and I feel that had he been
the beneficiary of level-minded council
early on, he would made the decision to be
reflective and to turn his life around.” Nel-
son also mentioned “better management.”
What do you mean by better management?
Everyone is responsible for their own
actions!

As far as the trouble Tupace was in, to my
knowledge he showed no respect for women

and was convicted of sexual assault. Maybe
if he had stayed in prison as long as your
average criminal, he wouldn’t have been so
arrogant. I'm sure quite a few people in my
neighborhood have been convicted of rape
and other crimes, and they don’t have
“management.” Just because you're rich
and famous doesn’t give you the right to
break the law and treat other people like
dirt.

I do realize that some rappers rap about
what their lives are really like, and some do
it for the money—period. But this gangsta
thing is getting way out of hand, and I just
hope some of us have learned a lesson from
Tupac’s death. I would also like to add a
message about recording artists in gener-
al: They are not heroes or gods just because
they make records, and should not be treat-
ed as such.

Kelly Butz
Co-Manager
Record Den

Hermitage, Pa.

EDITORIAL COMMENT
I found Billboard’s Sept. 28 editorial
[“Thug Life: Where Do The Children Play?”)
to be courageous, haunting, and desperately

needed.

Kim Bloxdorf
Record Research
Menomonee Falls, Wis.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Bilthoard, 1515 Broadway, New York, N.Y. 10036
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H BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America
(RIAA) is keeping a close eye on elec-
tion results in Oregon to see if voters
there support a measure that would
permit officials in local cities, town-
ships, and counties to set and enforce
their own definitions of obscenity.
According to First Amendment
groups that oppose ballot measure
31, the community-by-community
tactic is being tested by conservative
groups throughout the country that
wish to avoid the court-standard fed-

Music Distributors Wary Of
Oregon Obscenity Measure

eral and state obscenity definitions,
which they find too flexible,

A number of similar measures have
been defeated in several states, includ-
ing Oregon, in the last two years.

If passed on Election Day, Tues-
day (5), such a measure could mean
a distribution nightmare for RIAA
member companies, because labels
would be in violation of the law if they
did not withhold recordings from cer-
tain communities.

“From a distribution standpoint, it
would be impossible for a company
that manufactures records, movies,

(Continued on page 89)

Discovery To
Open Urban
Retail Centers

B BY SETH GOLDSTEIN

NEW YORK—Discovery Communica-
tions, a cable programmer with multi-
media retail pretensions, wants to see
more customers face to face.

The company, based in Landover,
Md,, is expanding its retail operations
to include two ambitious projects that
involve pro sports franchises in Wash-
ington, D.C., and a Japanese consumer

- electronics giant in
San  Francisco.
Other “Discovery
Channel Destina-
tion” outlets will fol-
low if the first two
show promise.

Sales of nontheatrical videos, a small
but solid component of Discovery’s rev-
enue stream, are expected to benefit.
“We know that when we put our name
on the door, we see much better sell-
through than when there’s another
name on the door,” says Greg Moyer,
Discovery Communications president
and chief editorial and creative officer.

Discovery’s made-for-cable titles are
widely available but do best in the com-
pany’s 132 retail outlets. Moyer says
Discovery is “refocusing a little bit,”
trimming its release schedule to 18
from 24-36 per year in order to make
“a bigger event” of each program.

“Video is a relatively mature busi-
ness,” he notes. “It doesn’t have the
growth potential of some of the new
media categories.” One is CD-ROM,
which Moyer thinks has “turned the
corner” after a slow start.

The retail chain, which is profitable
and Discovery’s second-largest rev-
enue producer, has been built in the
past year largely through such acqui-
sitions as the mall-based Nature Com-
pany. Stores average about 3,000
square feet. Discovery Channel Desti-
nation in downtown Washington will be
nearly 10 times the size.

At 25,000 square feet, it will have “a
significantly larger footprint” and a
different inventory, says Moyer. Only
30% of the current Discovery product
mix is making the leap to bigger space.
The other 70% will be bought to fit into
the store’s three floors, devoted (from
the bottom up) to the oceans and pre-
history, the earth’s surface, and light
and sky.

“There will be much more media,”
Moyer predicts, and all of it will be

(Continued on page 72)

NARAS Names Heroes Awards Recipients
Lichtman, Vega, LL Cool .J, Kamen, LiPuma Honored

Billboard deputy editor Irv Licht-
man, Suzanne Vega, LL Cool J, com-
poser Michael Kamen, and GRP
Records president Tommy LiPuma

LICHTMAN VEGA
have been named recipients of the sec-
ond annual New York National Acade-
my of Recording Arts and Sciences
(NARAS) Heroes Awards.

PolyGram Music Has Child. Songwriter/producer Desmond Child, front row
left, and PolyGram Music Publishing Group president David Simone, front row
right, put the finishing touches on a deal to acquire Child’s catalog by the global
music publisher. Known for collaborations with such superstars as Aerosmith,
Bon Jovi, and Alice Cooper, Child has a catalog containing more than 400
compositions. His hits include Aerosmith’s “Crazy,” Bon Jovi's “Livin’ On A
Prayer,” and Michael Bolton’s “How Can We Be Lovers.” All the compositions in
the catalog will continue to be administered by EMI Music Publishing for a
number of years, before administration moves to PolyGram Music Publishing.
Pictured in the back row, from left, are Winston Simone, Child’s manager; Holly
Greene, senior VP/GM of East Coast operations, PolyGram Music Publishing
Group; and attorneys Joel Weinstein and Bob Epstein of Epstein, Levinsohn &

Weinstein.

WB Cuts Black Music Staff

All Departments Suffer Layoffs

# BY CHRIS MORRIS

LOS ANGELES—Warner Bros. pared
its black music division Oct. 24, slash-
ing 16-18 jobs—nearly 40% of the divi-
sion’s staff—in all departments.

The cuts came only 18 months after
Warner revamped its black music staff,
following the departure of division
GM/senior VP Benny Medina, with the
installation of music-industry attorney
Denise Brown as senior VP (Billboard,
April 8, 1995).

A statement issued by Warner Bros.
Oct. 28 read in part, “Simply stated,
we've adjusted our overhead to better
reflect the marketplace and our cur-
rent needs. At the same time, we're
looking forward to maximizing our ef-
forts in the black music area with our
leaner and more competitive posture.”

The layoffs reportedly hit market-
ing, A&R, publicity, national promo-
tion, and artist-development staffers.
However, the division’s regional pro-
motion staff escaped unscathed.

Warner’s black music division works
aroster that includes such acts as Bush
Babees, Eric Benét, Chaka Khan, Cur-
tis Mayfield, Sandra St. Victor,

Me’Shell Ndegéocello, and Tevin
Campbell.

Two of these artists’ recent albums
reside in the lower reaches of the Top
R&B Albums chart this week: Bush
Babees’ “Gravity,” at No. 84, and
Ndegéocello’s “Peace Beyond Pas-

(Continued on page 87)

The awards, which will be presented
Dec. 5 at the Laura Belle supper club
in New York, are given to New York-
ers who have made significant contri-

LLCOOLJ KAMEN

butions to the local recording industry
and the community at large.

The idea for the awards “germinated
from wanting to do a high-profile, pres-
tigious event that would also recognize
people who haven’t really been recog-
nized the way we felt they should be,”
says Charlie Feldman, president of the
New York chapter of NARAS.

The award recipients are chosen by
a committee of the New York NARAS
chapter and approved by the group’s
board of trustees, according to Feld-
man, who is VP of writer/publisher rela-
tions at BMI and a NARAS trustee.
Funds raised at the awards ceremony
will be used to finance the chapter’s

educational seminars and events,
including Grammys in the Schools pro-
grams, professional seminars and work-
shops, and social events like NARAS
Jams that are
“good for the spirit
of the community,”
says Feldman.

Lichtman, whose
responsibilities at
Billboard include
editing the Song-
writers & Publish-
ers section and
writing the Words
& Music column, is a music industry
veteran who has been with the maga-
zine for 18 years. He has written liner
notes for albums by such artists as Lena
Horne, Teddy Wilson, Ruth Brown, and
Little Anthony & the Imperials.

He spent 20 years on the editorial
staff of Cash Box magazine, worked at
New York Times Musie, and was GM
of AudioFidelity Records’ affiliated
label Image Records before joining
Billboard.

Vega’s self-titled 1985 debut is cred-
ited with helping to rejuvenate the New
York folk music scene. A native New
Yorker, Vega studied at the High

(Continued on page 89)

LIPUMA

BMG Entertainment Acquires Share
In Zomba Group Record Division

B BY JEFF CLARK-MEADS

LONDON—BMG Entertainment has
taken a 20% stake in the Zomba
Group’s record division. The division
encompasses the Jive, Silvertone, and
Verity labels and is home to R. Kelly,
A Tribe Called Quest, Too Short,
Backstreet Boys, Jars Of Clay, Buddy
Guy, and E-40.

The new deal reinforces the links
between Zomba and BMG following
the indie group’s switch from the
major to a network of distribution
deals around the world (Billboard,
Nov. 2). BMG continues to distribute
Zomba in North America, as it has
done since 1986.

Rudi Gassner, president/CEO of
BMG Entertainment International,
says of the new link with Zomba, “This
is a terrific deal for us. We are great
fans of Zomba record companies in
general and, specifically, the music
they create.

“As they have achieved tremendous
growth with us internationally over the
past decade, we have every reason to
expect continued success, and we
strongly believe that [Zomba founder,

chairman, and CEQ] Clive Calder’s
entrepreneurial spirit will continue to
thrive under this new arrangement.”

Gassner feels that Zomba and BMG
have a track record of success when in
the same harness and points to the rise
of German band the Backstreet Boys,
which sold 2 million units through the
BMG-distributed Zomba.

Strauss Zelnick, president/CEO of
BMG Entertainment North Ameriea,
adds, “Zomba is exactly the kind of
entrepreneurial company we seek to
partner with and the kind that really
succeeds in our system. They maintain
complete autonomy with our support,
a balance not every major can strike.

“We have enjoyed incredible suc-
cesses with Zomba over the years—
with recent examples such as R. Kelly
and A Tribe Called Quest—and next
year at this time, the list will be even
longer.”

Zelnick underscores that Calder will
enjoy “the kind of freedom he has al-
ways had.”

Neither side will reveal the financial
details of the deal. Calder was unavail-
able for comment at press time, but in

(Continued on page 72)

Musicland Reports Third-Quarter Losses, Declining Sales

H BY DON JEFFREY

NEW YORK—Although it has
strengthened relationships with its
lenders, Musicland Stores, the largest
music retailer in the U.S., continues to
report losses and declining sales.

For the third quarter, the Min-
netonka, Minn.-based company
reports a net loss of $16.1 million, com-
pared with a loss last year of $144.6
million (which included a $138 million
write-off).

Comparable-store sales (for outlets
open at least one year) declined 4%
from the year before. The decrease
was most prevalent in the mall stores
(Sam Goody, Musicland, and Suncoast

Motion Picture Co.), where comp sales
fell 5.6%. But superstores (Media
Play, On Cue) also posted a decline, of
0.1%.

Overall revenue went up only 2.5%
to $366.6 million from $357.6 million a
year ago because of the closing of 79
stores during the fiscal year that
ended Sept. 30.

Total sales for the superstores in-
creased 23.3% to $129.9 million; for
the malls, they were down 6.2% to
$233.4 million.

The company attributes the disap-
pointing sales to a “weaker release
schedule” than last year.

Chairman Jack Eugster says in a
statement, “We are pleased that the

company met its bank covenants for
the third quarter despite the slow
sales growth and without relying on
the amendment that was retroactive-
ly granted by the bank group on Oct.
18. Our capital management programs
reduced short-term borrowing by ap-
proximately $30 million compared to
the previous year.”

At quarter’s end, Musicland
operated 1,476 stores (85 Media
Play, 158 On Cue, 419 Suncoast, 793
Sam Goody/Musicland, and 21 U.K.
outlets). During the quarter, the
company closed the following: nine
Sam Goody/Musiclands, two Media
Plays, one On Cue, and one U.K.
store.
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Big-Name Acts Boost Profile Of Longform Music Videos
Despite Recent Declining Sales, Format Can Be A Powerful Marketing Tool

B BY EILEEN FITZPATRICK

LOS ANGELES—The longform music
video—a perennial also-ran among
music and home video products—is
getting a profile boost this winter from
a number of big-name releases that
promise to raise retail spirits as well.
But despite the attention-grabbing
“The Beatles Anthology” and “The
Rolling Stones Rock And Roll Cireus,”
as well as a highly anticipated forth-
coming Bruce Springsteen tape/CD
package and new product from alter-
native bands 311 and Filter, suppliers
say they aren’t likely to expand the
longform musie video category much

RPN -

LOWRY

beyond its market-niche role.

“It’s a tough category,” says Sony
Musie executive VP Ted Green. “It has
never interested musie fans as much as
an album release.”

Warner Reprise senior VP Vie Fa-
raci agrees. “A hot album can usually
help sales of the video, but you don’t
see the same explosion an album has,”
Faraci says. “Not too many videos can
crack six figures anymore.”

Although they were one of the first
sell-through video products to hit
stores more than 10 years ago, music
videos in general have failed to break
out of their niche mold.

And in the last year, overall music
video sales have fallen significantly,
according to SoundScan. In 1995, the
top 50 titles combined sold 1.7 million
units; that is down from the 2.2 million
units moved in 1994. Suppliers say that

a successful music video will sell an
average of 40,000 units.

As a result, some suppliers are cut-
ting the number of releases on the
schedule, paring back to release only a
select list of titles.

A Warner Reprise spokeswoman
says the label has decreased its num-
ber of longform video releases from 25
in 1995 to about a dozen this year.

Such reductions makes sense in the
current marketplace, suppliers say. “I
think it’s good that you don’t see as
many releases,” says PolyGram senior
director of special interest marketing
Paul Freehauf,

In order to make the release sched-

ule, music videos must be event-driven,
suppliers say, and the company must
have realistic sales expectations.

‘EXCLUSIVE’ BOOST

It also helps to offer something
exclusive in order to drive sales.

Retailers say they are encouraged
by recent releases that include CDs
containing unreleased material that are
available only with purchase of the
video.

Highly anticipated at the store level
is “Bruce Springsteen: Blood Broth-
ers,” a documentary about the making
of the singer’s greatest-hits album,
which was released in 1995. The video’s
real selling point, retailers say, is the
five-song CD packaged with the video.

The CD includes two unreleased
tracks, plus alternate versions of the
album tracks “Blood Brothers,” “Se-

COUNTRY

eret Garden,” and “Murder Incorpo-
rated.”

Street date for the Columbia Home
Video title is Nov. 19, and the retail
price is $19.98. As an added incentive,
the combo pack will be available for a
limited time.

“Since it'’s unreleased material and
the only place people can get it is with
the video, it’s going to do better than
an average [music] video,” says Tim
Devin, a Tower Records store manag-
er in New York.

Also taking a similar tack is Poly-
Gram Video, which released a 311
video accompanied by a CD containing
previously unreleased material from

SPRINGSTEEN

the band.

Most videos boast some sort of
“extras” incentive, generally in the
form of previously unreleased footage,
which can prove a key selling point.
“The Beatles Anthology,” for instance,
contained four hours of footage not
shown on the companion television spe-
cial.

In stores since Labor Day, the eight-
tape “Beatles Anthology,” which is
priced at $159.95, has sold 42,000 units,
according to SoundScan. However, dis-
tributors Capitol Video and Turner
Home Entertainment say that the
title's sales amount to approximately
60,000 units when video outlets not
polled by SoundScan are included.

“Tt would have been a no-brainer to
package this as four tapes priced at
$59.95,” says Capitol/EMI senior exec-
utive adviser Steve Chamberlain.

* LATIN

“That’s the mass-market mentality, but
it's not what the band wanted.”

Chamberlain says the company is
satisfied with the title’s sales. “Anthol-
ogy.” he says, is a five- to seven-year
project that will yield several configu-
rations in order to capitalize on mass-
market sales.

As an example, he says, in three
vears, the supplier will compress the
set into four tapes and package it with
Beatles merchandise.

A direct-response campaign for the
set Is also in the long-term plan.

NOSTALGIA REIGNS

Debuting at No. 2 on the Top Music
Videos sales chart, PolyGram’s “The
Rolling Stones Rock And Roll Circus”
has sold 9,000 units since its release in
mid-October, according to SoundSean.

Nostalgia has also worked for Los
Angeles-based Monterey Home Video,
which has released three Grateful
Dead videos.

“A Ticket To New Year’s,” released
in October, has racked up sales of
70,000 units, according to the compa-
ny, and “Dead Ahead,” released last
year, has sold 100,000.

More than 10 years ago, the compa-
ny released “The Grateful Dead
Movie,” which has cumulative sales of
more than 100,000 units, according to
Monterey president Jere Rae-Mans-
field.

“We only want to release one a year,”
says Mansfield, “because that’s plenty
for the marketplace to have fun with.”

Although nostalgic acts can sell
above the norm, retailers say music
videos in general face numerous mar-
keting obstacles.

Poor timing and lack of interest from
distributors have contributed to the
genre’s downward trend, retailers con-
tend.

“We have five or six hit singles from
the Alanis Morissette album but no
[longform] video,” says a buyer at a
major chain. “T can’t figure that out.”

Other hot acts, such as Pearl Jam,
have failed to deliver videos to retail

THE ROLLING STONES

that could be expected to capitalize on
the acts’ CD success.

Some dealers say that many videos
arrive too late after a successful
allum's release to get much of a sales
bounce.

“Months after Green Day’s album
was released, T got a call from the label
saying they were thinking of putting
out a video,” says Best Buy music video
buyer Jimmy Hire. “My response was,
‘Why?,” since the album had already
peaked.”

Hire and other dealers say that
musie videos often seem to be label
afterthoughts and that they lack mar-
keting plans. “T don’t think it’s a seri-
ous eategory, and at this pace, it's going
to die,” says Hire. “I think the labels
are more concerned with selling the
audio.”

SUPPLIERS’ EYE VIEW

Despite the sales shortcomings, sup-
pliers say that music videos can be an
integral marketing element for an
album.

“It's a small business, but it’s a crit-
ical spoke in the overall wheel,” says
MCA VP of longform musie video
Steve Galloway. “A longform is not for
every band, but when you add the glob-
al element, the video can generate cash
flow.”

Galloway says MCA has been suc-
cessful in selling broadeast rights for
musie videos to PBS, as well as to inter-
national syndicators. Broadeasting a
video on television also gives added
exposure to drive retail sales.

Recent examples include PBS spe-
cials on the Eagles (“Hell Freezes
Over”™) and one keyed to the multi-
artist album “Rhythm, Country &
Blues,” along with network television

(Continued on page 72)
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Artists & Music

Dina Carroll Gonfirms Soul Diva Status On Sophomore Set
Mercury Records U.K. Expects ‘Only Human’ To Outperform Debut

H BY KWAKU

LONDON—Mercury Records UK. is
staking much on its belief that R&B/
dance singer/songwriter Dina Carroll
can touch the same U.K. fans who
warmed to her 1993 debut album, “So
Close.”

In a fourth quarter in which some
anticipated big releases have been
moved back, there is even greater
expectation for Carroll’'s sophomore
album, "Only Human,” released here
Oct. 14, to perform as well as, if not bet-
ter than, its predecessor’s 1.5 million-
plus domestic sales. That figure is no
mean feat for a debut artist here, par-
ticularly one who was originally seen
as “just another dance diva.”

Carroll had a mercurial rise to fame.
Although she enjoyed top 10 success as
the featured singer on Quartz's cover
of “It’s Too Late” in 1991, she came
into her own the following year. Be-
tween the release of her first solo hit
single, “Ain’t No Man,” in July 1992
and her last, the Andrew Lloyd Web-
ber-penned and aptly titled “The Per-
fect Year,” in December 1993, she gar-
nered seven top 30 hits, the last two
going top five.

She also had an album that charted
at No. 2 in its first week of release in
January 1993. That album, “So Close,”
was to become the third-best-selling
album of the year, nominated for the
BRIT Awards and International Dance
Awards (IDA), and short-listed for the
1994 Mercury Music Prize. Carroll
would go on to win best-female awards
at the BRITs and IDA in 1994.

All that success was as an A& M-
signed artist. But when her mentor at
the label, managing director Howard
Berman, moved to the equivalent posi-
tion at Mercury last year, Carroll fol-
lowed.

This second time around, nothing
has been left to chance. The vibe, and
much of the personnel, that surround-
ed the first album can be found on the
new one. The marked difference is that
Nigel Lowis, Carroll’s co-writer and a
co-producer of “So Close,” produced all
of the new album, except for the track

“Living For The Weekend,” which he
co-produced with David Morales.

“The theme is love again, because
that’s what we enjoy writing about,”
says Carroll. “It seems to be a mature
version of ‘So Close.” I don’t think it
strays that far—it’s still got the dance,
the big ballads, and it's got some nice
midtempos on there.”

“I think Dina is the finest soul diva
this country has ever produced,” says
Berman. “And [ think the growth in
confidence and maturity that she has
experienced as a vocalist are immedi-
ately identifiable as soon as you hear
any of the tracks on the album.”

Carroll is signed to 1st Avenue Rec-
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CARROLL

ords, from which Mercury has licensed
the album. 1st Avenue partner and
managing director Oliver Smallman
says Carroll is one of those artists who
is “the real deal.”

He explains, “Buyers know they are
getting a real quality product when
they buy her album.”

The new album, which contains “The
Perfect Year,” has been well set up by
the first single, “Escaping.” It easily
made radio and club playlists and shot
into the top five last month. It was well-
supported by the separately club-pro-
moted B-side, “Mind Body & Soul,”
released on Mercury’s Manifesto dance
label.

“With the sales and radio success of
the first single, it has achieved every-
thing and more than we could possibly
have asked for it,” says Berman.

RECORD COMPANIES. MCA Records in
Universal City, Calif., names Paul
Satenstein CFO and Tim Stedman
VP/ereative director. They were, re-
spectively, CFO for MCA Music Pub-
lishing and creative director at Holly-
wood Records.

Stuart Bondell is promoted to
senior VP of business affairs for Sony
Music International in New York. He
was VP of business affairs.

Philip S. Kurnit is appointed VP of
business affairs for VelVel Records in
New York. He was a partner with
Power, Weiss & Kurnit.

Douglas Kluthe is promoted to VP
of video development for EMI Records
in New York. He was senior director of
video development.

Elektra Records in New York ap-
points Diane Valensky senior director
of national video promotion and pro-
motes Larry Max to director of nation-
al video promotion. They were, respec-
tively, national director of video

SATENSTEIN

BONDELL

promotion at EMI Records and man-
ager of video promotion.

Lisa Gephardt is appointed director
of media relations for communications
at Sony Music Entertainment in New
York. She was a senior associate at
Robinson, Lerer & Montgomery.

Arista Records in New York pro-
motes Vanessa Barryer to national
director of R& B promotion and Jean-
Pierre to associate director of rap
promotion. They were, respectively,
national director of field promotion
and manager of college rap promo-
tion.

“Only Human” debuted at No. 2 on
the “official” U.K. top 40 albums chart
for the week of Oct. 26 and currently
stands at No. 6. It has sold more than
200,000 copies in the U.K., according to
the label.

“Escaping” was picked up early by
the commereial independent local radio
(ILR) stations. Brighton’s popular
adult contemporary outlet Southern
F'M is one of the stations where “Es-
caping” made the pole position.

“It’s a great single that sits well with
our output at Southern. I'm a big fan of
the song,” says program controller
Mark Sadler. The album was set to be
given away on the hour throughout the
Friday of release on the station’s “Free
Music Friday” competition slot.

While not divulging the budget, Ber-
man says the album will be backed by
Mercury’s biggest marketing campaign
this year, designed to launch and sustain
the album through the end of the vear.
Both solo and retail co-op TV advertising
will be used, as well as a broad-based
press push, including nationals and
music specialists, billboards, and posters
on transport systems.

The campaign will be boosted by the
Nov. 25 release of the title track as the
second single.

“The intention was to get a very high
debut position and thereafter to keep
it, at the very least, in the top 10 in the
album charts from the week of release
right through to the end of the year,
thereby embracing the all-important
Christmas period of retail,” Berman
says.

PRIME RETAIL WINDOW

“Only Human” would have been a
big seller even if new albums from U2,
Gary Barlow, and M People had not
been postponed, says HMV chart al-
bum buyer Andrew Fordyce. While the
album was not performing spectacu-
larly on the retail chain’s midweek
charts the week of release, Fordyce is
confident it has the legs to finish well
during the Christmas season.

“While it’s not our core market prod-
uct—hence, we don’t expect it to fly out
on release—it’s going to be a big sell-

KLUTHE

KURNIT

Windham Hill/High Street Records
in Beverly Hills, Calif., names Grace
Newman director of field marketing
and Kurt Nishimura director of pub-
licity. They were, respectively, manag-
er of marketing at RCA Vietor and
manager of publicity for MCA Rec-
ords.

Mark Jackson is appointed manag-
er of West Coast promotion for TVT
Records in Los Angeles. He was direc-
tor of alternative promotions for Hit-
makers magazine.

Turn Up the Music in Kenilworth,
N.J., names Jeff Boyd VP of sales for

er,” he says. “And with the high-prior-
ity promotion Mercury is putting
behind it, [ know it will be performing
well, especially during the Christmas
season, when mass-market products
sell best.”

The artist herself chooses to be cau-
tious about the new album’s future. She
says that money is tight now, so one
can’t take the buying public for grant-
ed. Carroll is not looking for sales fig-
ures that will match the unexpected
success of her debut. “I've had more
success here than I ever dreamt I ever
would anyway,” she says. “I don't need
anymore. I don’t need it for my ego. It's
not a money thing.”

Indeed, one of the reasons Carroll
disappeared from the limelight for two

‘Buyers know they
are getting a real
quality product when
they buy her album’

years was to allow her the time to relax
and think things through, she says. She
felt burned out and seriously consid-
ered whether she wanted to continue
with the high-pressure demands of a
successful recording career.

“I was worked so hard—I was both
mentally and physically burned out
after the touring and the seven sin-
gles—that [ didn’t have my head
straight,” she says. “And I really didn’t
know what had happened. It all hap-
pened so fast, and it was so busy. So 1
really had to think, Can I go through
this again? If so, then I've got to have
time out with it. So it's going to he eas-
ier this time.”

She is now without a manager, hav-
ing decided to not renew her contract
with 1st Avenue Management in May.
Smallman, for his part, says that in
order to concentrate on the label, 1st
Avenue has wound down the time-con-
suming management side of its busi-
ness, with just Eternal and Louise on
its books, plus a handful of producers,

VALENSKY GEPHARDT
music retail and Craig Ward national
sales manager. They were, respec-
tively, independent buyer for Trans
World Entertainment and Northeast
regional director for the Musicland
Group.

PUBLISHING. BMI in New York ap-
points Greg Boggs director of writer/
publisher relations and promotes
Christina Brennan to associate direc-
tor of research and information. They
were, respectively, director of writer/
publisher relations for SESAC and
communications coordinator.

For The Love Of Fashion. Elton
John, left, and VH1 president John
Sykes show off John's 1996 Fashion
Award backstage following the awards
ceremony in New York. John received
the viewers’ choice award for most
fashionable artist, selected by VH1
viewers via a 900 number. Toni Brax-
ton’s “You’re Makin’ Me High” earned
honors for most stylish music video.

such as Lowis and George Michael co-
producer Jon Douglas.

“It’s obviously not an ideal state of
affairs, but thus far, it has not proven to
be any form of hindrance,” Berman
says of Carroll's lack of manager. “It
certainly hasn't affected the fate of the
first single or the fairly gruelling
domestic and international promotion-
al schedule that she has been under-
taking. But it is a situation that we hope
to have resolved fairly shortly.”

While Carroll and Berman undoubt-
edly work well as team—he’s got great
ears and a knack for picking the few
covers that she does, Carroll says—
there is one area of departure.

Carroll, who was born in England to
an English mother and an African-
American father, says she has no inter-
est in trying to break in America.

While Carroll is arguably an artist
with the same quality of songs and
potential of a Whitney Houston or a
Mariah Carey, success has eluded her
stateside. The experience of working
the poorly received “So Close” and its
debut single in the U.S. has left her
nonchalant about the world’s higgest
market.

She attributes the failure there to
the issue of color. The industry, she
says, was more interested in asking,
“Are you black or are vou white? What
is your music? Is it black or is it white?”

(Continwed on page 72)

BOGGS

BARRYER

RELATED FIELDS. Amy L. Reeves is
appointed director’s representative for
Planet Inc. in Hollywood, Calif. She
was a director’s representative at Talk-
ing Trees.

Ellen Naumann is named director
of talent/music marketing for SJS
Entertainment in Los Angeles. She
was director of affiliate relations for
the Album Network.

Harvey Mednick is named market-
ing manager, Western region, for
Tango Communications in Los Ange-
les. He was marketing manager for
Iwerks Entertainment.
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Artists & Music

Gramophone Awards Strike Chord At Retail

Classical Accolades Spur Consumer Interest

H BY BRADLEY BAMBARGER

Billing itself as “the best classical
musi¢ magazine in the world,” the 73-
vear-old (Gramophone has few serious
competitors to the title. Likewise, the
U.K. publication’s annual Gramophone
Awards provide a greater boost at
retail for the winners than any other
laurel in the field.

In a ceremony
held Oect. 10 in
London, the 19th
annual  Gramo-
phone Awards be-
stowed accolades
on albums in 17
categories, along
with three individ-
ual artist honors.
Winner of record of the year and in the
concerto category was British pianist
Stephen Hough’s world-premiere ve-
cording of turn-of-the-century works
by Franz Xaver Scharwenka and Emil
von Sauer on Hyperion. The artist of
the year mantle went to Swedish
mezzo-soprano Anne Sofie von Otler,
whose most recent release is “Wings In
The Night,” an album of Swedish songs
for Deutsehe Grammophon. (FFor a com-
plete list of winners, see Keeping
Score, Billboard, Oct. 19).

In recent years, Gramophone has
endeavored to raise the profile of its
awiards, with enhanced interplay

HOUGH

among the magazine, record c¢ompa-
nies, and retail. Also, to broaden media
coverage ol the awards, the magazine
has begun to retain publicity firms on
both sides of the Atlantic. Radio 3 and
Classic 'M in England aired Gramo-
phone Awards specials this vear, and a
U.K. TV network has an option on an
awards broadeast for next year.

In the UK., the awards serve as a
significant pre-
lude to the Christ-
mas selling sea-
son, with thematic
promotions and sales helping to max-
imize the potential, according to
David Alker, assistant manager of
Farringdons Records in Leadenhall
Market in central London. At his store
for the past four vears, Gramophone
crities have come in during earty De-
cember to discuss with customers the
award winners and the eriteria for
their choices.

David Foulger, manager of the
MDC Classic Music on Creed Lane in
London, says Gramophone does an
excellent job of working with record
companies to intensify retail impact
of the winners with stickers and dis-
play materials. This is especially
influential with the record of the vear,
he says. “The Scharwenka dise didn’t
go particularly well at first, but now
it has sold probably double what it
wus.”

Gramophone
Awards 96

Ichiban Records Co-Founder
Starts Over With New Label

H BY TERRI HORAK

NEW YORK—As co-founder of the
lchiban Records empire, Nina 5as-
ton is well positioned to re-create
her previous success with her new
label, NMC Records (Declaration of
Independents,

Billboard, Feb.
10). 1

When Faston i
and her part-
ner/husband RECORDS
John  Abbey
split up earlier
this year, rather than divide
Ichiban’s holdings, Kaston opted to
sell her portion of the Tehiban group
of companies for an undisclosed
sum. While it has allowed Ichiban to
remain intact under Abbey’s lead-
ership, it also gives Easton the
chance to use her bountiful experi-

ence while she starts from serateh.

“I have a rebirth.” Easton says.
“It’s scary, and exeiting, and fun; all
the things the record business
should be. But there is a formula,
and yvou have to have three things:
know-how, the
right  circum-
stances, and luck.
If you are miss-
ing one of those,
then you ean’t
succeed.”

And know-how
s certainly
something Last-
on has accumu-
lated in the course of building
Ichiban into a multimillion dollar
corporation that includes nine
imprints, two recording studios, and
publishing companies, among other

(Continued on page 14)

EASTON

Johnny Rzeznik of Goo Goo Dolls

e

NOTHER.

SHURE

THe Sounp oF ProressionaLs... WorLOWIDE.~

A six-store chain, MDC sponsored
the Gramophone opera award this
vear, which went to the Valery
Gergiev account of Prokofiev’s “I"iery
Angel” with the Kirov Opera on
Philips. Foulger says the chain pays
little attention to the Grammys or the
many French classical music awards.

Even in the U.S., the luster of the
Gramophone Awards outshines that of
the Grammys (and does so despite
Gramophone’s often Anglo orientation
regarding repertoire and perlorm-
ers). “There’s no question that the
Gramophone Awards have more of a
sales impact than the Grammys, espe-
cially in strong classical markets,”
says Damon Sgobbo, manager of the
HMYV at 72nd Street and Broadway in

(Continued on page 12)

Up On The Roof. Krasnow Entertainment/MCA artist Vanessa Daou cele-
brates the release of her album “Slow To Burn” with a rooftop party at the
Bel Age Hotel in Los Angeles. Shown, from left, are Skip Bishop, senior VP
of promotion, MCA; Stanley Winslow, VP of urban promotion, MCA; Daou;
Harold Austin, PD, KKBT Los Angeles; and Bruce Reiner, VP of crossover
promotion, MCA.

HE GRASS IS GREENER: Steve Lerner, presi-

Grass Records Nov. 18. Lerner replaces exceutive VP’
Bob Cahill, who left last week. Derek Graham, Cas-
tle VP of marketing, follows Lerner to Grass.

In addition to Lerner’s being named head of the
label, sourees say his deal ineludes a 30% ownership
stake in the company, although he declines to confirm
that percentage. The majority of the company contin-
ues to he owned by lormer Alliance Entertainment
Corp. president Alan Meltzer,
who purchased the lubel last year

dent/CEQ of Castle U.S., will become president of

Lerner Assumes Grass Presidency;
Love Comes To Mercury Records

signed actively recording artists. As head of Castle
U.S., Lerner reported to Terry Shand, head of Castle
U.K.

Now, according to sources, Castle U.S. will be fold- |

ed into the Red Ant umbrella, with the new U.S. head

reporting to a Red Ant principal instead of to Shand.

Red Ant is the new Alliance division started by for-

mer MCA Music chairman Al Teller. Acts signed to

Castle U.S., including REO Speedwagon and Cheap

Trick, will appear on a Red Ant imprint, while Castle
U.S. will revert to being primari-
ly a catalog label.

for $900,000 from Duteh East
India Trading Co.

In the last several months,
Grass has gone through consider-
able turmoil, greatly expanding
its staff only to then let employ-
ees go. Although some of its alter-
native acts have been well-

Concord Jazz, another Alliance
acquisition, will also fall under
Red Ant’s long-reaching antenna.
No word on what effects, if any,
these changes will have on Castle
and Concord’s staffs.

received, none have broken
through to the mainstream.
Among the acts on the roster are
Chimera, New Radiant Storm
King, and Ditch Witch. Grass’ most widely regard-
ed acet, the Wrens, is no longer on the label.

“Grass went Irom three employees to more than 20
over a six-month period of time, and now it’s back
down to around 15 or 16,” says Lerner. “It was a
roller-coaster ride.” Much of the activity occurred
over a three-month period while Meltzer was il and
uninvolved in daily l:bel operations. “He came back
from his illness and had to make some decisions,” says
Lerner.

One of those decisions was to hire Lerner. The relu-
tionship between the two goes back to 1991, when
Meltzer contacted Lerner to work with him at CD One
Stop, the independent wholesaler then owned by
Meltzer and subsequently sold to Alliance.

Lerner’s plans for Grass, which is distributed
through BMG, are to expand its repertoire bevond its
alternative hase, although he declines to he more spe-
cifie. “It’s an extremely well-capitalized company, and
the money is there to make it happen,” Lerner says.
He also suggests that he may purchase music catalogs
down the road.

Lerner says he expects no more stafl changes, and
while he wouldn’t comment on roster cuts, he says,
“We're going to look at every act and where they are
and how to move them forward.”

The question remains as to what will happen to Cus-
tle U.S. following Lerner’s departure. Castle U.S. was
launched last year, several months after Alliance pur-
chased Castle Communications, a U.K.-based label
that is known primarily for its catalog, although it has

by Melinda Newman

senior VP of Virgin Records, has
left the label. lenner, who
remained largely behind the
scenes, was involved in a number
of areas in the company, including marketing and A&R.
No word on whether he’ll be replaced ... A&M VP of
A&R Larry Hamby has decided that he will leave the
label when his contract is up in February 1997. “I've
truly valued the work experience here, but I've got a
personal career agenda to pursue that I can’t pursue
here, ereatively especially,” says Hamby. Among the
acts with which he has worked at A&M are Monster
Magnet, Jackopicrce, and the Neville Brothers. He
was also the producer of the “Woodstock *94” live album
... Also leaving A&M at the end of his contract is VP
of A&R Manny Lehman, who has worked with a num-
ber of acts, including CeCe Peniston.

THIS AND THAT: Laura Love, who was highlight-
ed as one of America’s top unsigned acts in the Deec.
24, 1994, issue of Billboard, has signed with Mercury
Records. The Seuttle-based Love, who performs what
she calls “Afro/Celtic” music, has put out records on
her own label, as well as a collection on Putumayo . . .
The Tubes are wrapping up their first album in 10
years, “Genius Of America.” It features original mem-
bers Fee Waybill, Prairie Prince, Roger Steen, and
Rick Anderson,

Danzig, which is now signed, oddly enough, to Dis-
ney’s Hollywood Records, released its latest album,
appropriately enough, two days before Halloween. To
support “Blackacidevil,” Danzig is making nine in-
store appearances in five days. The band, fronted by
Glenn Danzig, will start a headlining tour by the end
of the year.

CHANGICS: Jimmy lenner, |

10

www americanradiohistorv com

BILLBOARD NOVEMBER 9, 1996



www.americanradiohistory.com

The current star of our three-class service teL.A. ma,y Weﬁ be our fom'star cuisine. With menus
penned by the acclaimed Culinary Institute of Amariea, in c'bnjunctlon with our swn award-winning chefs.
Semce is seven times daily from JFX to LAX. Come fly our friendly skies.
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Express CD Services
Next Day CD-Rs as low as $16

Retail-ready CDs with color inserts * Order as few as 200 units
CD Mastering  CD Replication ¢ Digital Recording ¢ Digital Transfers
Sonic Solution & Sony 1630 Digital Editing ¢ Sequencing & Formatting

Call today for complete information and brochure

DB Plus Digital Services, Inc.

(Tel) 212-397-4099 (Fax) 212-397-2207 [
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GRAMOPHONE AWARDS STRIKE CHORD AT RETAIL

(Continued from page 10)

New York. “Classical customers just
have more respect for Gramophone's
choices.

“There’s always this customer-
driven interest for two to three weeks
after the awards are announced,”
Sgobbo adds. “After that, any increase
is down to in-store merchandising. The
better the merchandising, the longer
the increase can be extended.”

The two labels that cleaned up at the
Gramophone Awards this year were
EMI, with five wins, and Harmonia
Mundi (including its U.S.-distributed
labels), with six. Notified of the winners
before the awards announcement and
sworn to discretion, each of the win-
ning record labels contributes 1,500
pounds te a joint marketing fund for
point-of-sale promotions and co-op ads
in the U.K. For the U.S., most record
companies purchase at cost stickers
produced by Gramophone that tout the
individual awards; the labels place
them on CDs to ship to retail. Gramo-
phone also distributes the stickers to
retailers directly in the U.K. and to
Tower Records in the U.S.

Matthew Owen, national sales man-
ager for Harmonia Mundi USA (which
also distributes Gramophone to U.S.
music retailers), says Gramophone “has
done a spectacular job of sticking to
their guns artistically and yet helping
labels make the most of it. They make
it work from every angle without mak-
ing it seem crass and commercial.”

With Hough, Harmonia Mundi plans
special promotions at retail surround-
ing the pianist's December and Junu-
ary U.S. tour dates. (Hvperion is dis-
tributed in the U.S. by Harmonia
Mundi and in the U.K. by Select Music
& Video.) Harmonia Mundi is also high-
lighting all its award winners in endcap
displavs with various chains and inde-
pendent retailers.

According to Mark Forlow, director
of sales for EMI Classics (U.S.), the
allure of the Gramophone Awards has
been increasing. This vear, the awards
helped spur the label to release certain
titles in America that were previously
available only in Europe. EMI had heen
servicing U.S. retailers with the four-
CD set of Walter Gieseking's '50s
Debussy recordings, winner of best his-
toric nonvocal album, only every three
months as a special import. But be-
cause some retailers called requesting
the album after the awards (one store
asked for 500 copies), EMI plans to
bring the title out as a regular domes-
tic release in January.

Forlow says that except for its Maria
Callas titles, EMI's videos have been
disappointing commerecially in the U.S.,
so the label’s release plans have been
modest. But since “Violin Of The Cen-
tury,” a documentary on Lord Yehudi
Menuhin, won a Gramophone Award
for best video and Menuhin won this
year’s lifetime achievement award, the
label has received a bevy of customer
inquiries. EMI plans to issue “Violin Of
The Century” in the U.S. in January.

Both Owen and Forlow agree that
unusual repertoire receives the biggest
boost from a Gramophone Award.
Owen says record of the year for an oft-
beat title such as Hough’s Scharwen-
ka/Sauer could increase the album’s
sales as much as 300% during its shelf
life. Forlow says the award for best or-
chestral recording for the Franz
Welser-Most/London Symphony Or-
chestra reading of Franz Schmidt’s
Symphony No. 4 on EMI has already

helped boost reorders by 25%.

While the Gramophone artist of the
year honor sounds as if it might offer
a sales boon, its impact is significant-
ly less than that for specifie titles,
according to Albert Imperato, VP for
Deutsche Grammophon (U.S.). “We've
found that the only award that pro-
vides a big inerease in sales is record
of the year,” he says. “Artist of the
vear is most helpful when it goes to a
newer artist. Anne Sofie is at the
peak of her career, so the award is
more of a feather in her cap for the
long run. Now, when her album of
Grieg songs won record of the year
[in 1993, there was an immediate
40% jump in sales.”

Headquartered in Harrow, north-
west of London, Gramophone bases
its awards on the views of its 45 erit-
ics, who narrow the winners down
from the nearly 2,500 recordings
reviewed in the magazine over the
course of the year. Gramophone’s
worldwice circulation is about 70,000,
with half that in the U.K. (One-quar-
ter lies in North America.)

In its November awards issue, Gram-
ophone described Hough's record of the
year performance as possessing “a
super-charged bravura and the keen-
est poetry,” giving it special notice for
the debut status of the repertoire. Pre-
viously, Hough won a concerto award in
1987 for a set of Hummel on Chandos.
His album of late-Romantic piano
music by unsung English composer

York Bowen was a runner-up this year
in the instrumental category.

According to Hough, the best thing
that could come from higs Gramophone
record of the year award is that it may
persuacde record companies and record
buyers alike to keep an open mind
about uncommon material. “It’s like
being given the keys to the basement of
the Metropolitan Museum,” he says.
“There are a lot of things that should
probably remain in the basement, but
there are doubtless some that are truly
beautiful and worth sharing.”

Opening up the classical market-
place to music beyond the usual sus-
pects—i.e., the well-trod great master-
pieces—is one way the Gramophone
Awards can most benefit the industry,
according to Christopher Pollard,
Gramophone’s editorial director. “Of
course, the Harrison Birtwistle opera
‘Gawain’ on Collins that won the con-
temporary award should probably be
distributed with a government health
warning,” he says. “It’s definitely not
everyone's cup of tea.

“But anyone who likes the piano con-
certos of Rachmaninov should love the
Scharwenka,” Pollard continues. “And
the countertenor Andreas Scholl’s
recording of Vivaldi [which won the
Baroque vocal award] on Harmonia
Mundi is a wonderful record of unfa-
miliar repertoire. There’s a track on
there, ‘Ah ch'infelice sempre,’ that could
be the Pachelbel’s Canon for the '90s,
and that’s what we need.”
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550°’S CELINE DION TAKES STARDOM TO NEXT LEVEL

(Continued from puge 1)

for her collection of hit songs.

“There’s talent, and then there’s tal-
ent. Celine has a talent that supersedes
any trend, any moment. This is a tal-
ent for decades,” says Polly Anthony,
president (U.S.) of Dion’s label,
550/Sony. “Her ambition, her drive,
and the sacrifices she makes on a daily
basis for her career, for her voice, for
her fans—that’s what really pushes
her over the top.”

But more so, Anthony acknowl-
edges, “she’s not a fragile little girl.
She’s a very confident, intelligent,
funny woman who knows what she
wants and how to get it. And yet she
remains so very nice.”

Similar testimonials flow freely from
the mouths of most any label executive
with whom Dion has worked.

Epic (U.S.) CEO Dave Glew, who
signed Dion in the States in 1989, was
introduced to the singer when he
heard tracks brought to him by Sony
Canada’s Paul Berger. (550/Sony was

spun off from Epic in 1993.)

“We listened to [the first single]
‘Where Does My Heart Beat Now,’ and
that’s all I had to hear. It took me
about one minute to make a decision,”
Glew says. “It’s that amazing voice and
a very unique personality.”

Dion acknowledges that her level of
success is something she has hoped for
and worked toward since she began
singing professionally at 13. “I never
had the exact picture in my mind of
how it was going to be, but I always
knew I wanted to be a singer,” she
says. “I hope to sing for the rest of my
life, because I really am sincerely
happy to be able to do it.

“But I don’t wake up in the morning
thinking, ‘How many records have I
sold today? Am I No. 17 with a bullet,
am I No. 47" ” she adds. “T know that
all those things are important, because
it proves that it's all working. But I'm
not a number. Deep in my heart, I
don’t want a hit, I want a career.”

' BOXSCORE
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Following the release of her debut
English-language project, “Unison,”
in late 1990, Dion scored three U.S.
top 10 hits and, in 1995, the No. 1 “The
Power Of Love.” The building blocks
for the next level of stardom were
then planted firmly with the March
'96 release of the first single from
“Falling Into You,” the platinum
“Because You Loved Me,” which
topped Billboard’s Hot 100 Singles
chart for six weeks.

That song was tied in to the Robert
Redford/Michelle Pfeiffer movie “Up
Close & Personal,” gaining added
exposure through a mammoth adver-
tising campaign on television, which
included nearly as much footage of
Dion singing as of the flick’s stars (Bill-
board, Jan. 27).

“A lot of people have discovered
Celine through radio, a lot through
video. But television has allowed mil-
lions more to discover this artist,” says
John Doelp, executive VP (U.S.) at
550/Sony.

“Because You Loved Me” was No. 1
on the Billboard Adult Contemporary
chart for a record-breaking 18 weeks
and gained radio exposure on R&B sta-
tions, in addition to top 40. According
to a member of the National Academy
of Recording Arts and Sciences, a 1997
Grammy nomination in at least two
categories can be considered a given.

FULFILLING RISK

The album’s second single in
August, the Jim Steinman-penned “It’s
All Coming Back To Me Now,” which
label executives acknowledge as a
risky choice but a fulfilling success,
peaked at No. 2 last week on the Hot
100 and moves to No. 1 on the AC
chart this week. A remix of the song,
with versions produced by Love To
Infinity and Tony Moran, hops 23-20
on this week’s Hot Dance Music/Club
Play chart.

The album, meanwhile, which has
sold 4.2 million copies in the U.S,,
according to SoundScan (and close
to 13 million worldwide, according to
the label), hit No. 1 on The Billboard
200 Qct. 5 after spending 28 consec-
utive weeks in the top 10—"and we
haven't even had a holiday yet,”
Doelp says. And with Dion’s current
success, her last album, “The Colour
Of My Love,” which peaked at No. 4,
has reappeared on the album chart,
racking up sales of 3.2 million units
in its 140th week.

Sales aside, probably the biggest
coup for Dion’s increased star power
in 1996 was her appearance in
August at the Summer Olympic
Games, where she sang “The Power
Of The Dream.” The song was
penned for her by David Foster,
Babyface, and Linda Thompson and
was included in many nations as a
bonus track on the single release of
“It’s All Coming Back To Me Now.”

“Again, television served as a

(Continued on page 15)
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ICHIBAN RECORDS CO-FOUNDER STARTS OVER WITH NEW LABEL

(Continued froin page 10)

entities.

While Ichiban started with an
R&B focus and made its mark in
rap, NMC—which stands for New
Musical Creations—will be geared
toward top 40/dance, R&D, and
alternative music.

“I paid for college by working as
a club DJ, so I'm going back to my
roots in that music,” Easton says of
the new lubel’s emphasis on dance
music.

NMC has already had some sue
cess with Finnish pop singer Miisa
(she is the only Ichiban artist Eas-
ton has taken with her), whose self-
titled album was released Oct. 22.
The first two singles from the
album, “All Or Nothing” and “Set
Me Free,” peaked at No. 33 and No.
49, respectively, on Billboard’s Hot

Dance Music/Club Play chart. The
dise’s third single, “How Will 1
Know,” ships Tuesday (5). It will be
worked first to clubs and mix shows
and then to top
40 radio.

business, Easton
says she sees
similarities be-
tween rap and
dance music,
namely the abili-
ty to do high-
quality produe-
tion at a relatively

MNISA

low cost.

Easton also sees signs that dance
music is gaining mainstream popu-
larity in the U.S. “It’s been under-
ground for a long time, but I think

In terms of

within a vear or two, there will be
20 or 30 commercial dance stations
like Groove Radio,” she says.

Laston points to the recent pop
success of acts like Ace Of Base and
La Bouche, who mix European sen-
sibilities and an American top 40
feel, and says that is the flavor she
will generally be serving up on
releases dedicated to single dance
artists and on compilations.

“NMC Groove, Vol. 1,” due Nov.
12, is the first of a series of quar-
terly dance compilations that will be
a staple of NMC’s release schedule.
“My criteria is that it’s good dance
musice, whether it’s mainstream or
house. I do lJike an international
flair because it brings in different
things,” Easton says.

About half the tracks on the com-

Wherever your listeners
celebrate the holidays,
they’ll enjoy a special gift
from the Air Force and
Randy Travis. On this free
hour-long program, he
sings songs of the season
and some selections from
his new album, Full Circle.
Licensed country music
stations will receive this
holiday program on CD

the first week of

December. You can receive
The Gift 111 by calling

1-210-652-3937

““FORCE"

pilations will be NMC artists, with
the rest coming from licensing
deals. The discs will function as a
marketing tool in addition to a com-
mercial vehicle. Easton says she will
take a “pre-SoundScan approach”
by issuing four or five singles from
each compilation and is aiming for
growth and building a catalog as
opposed to living or dying by first
week’s sales.

“I’'m a big believer in catalog,”
she sayvs, noting that 26% of
Ichiban’s sales came irom catalog.
However, she has no plans to pur-
chase any catalogs for NMC within
the next six months, “unless a real-
ly good deal conies ulong.”

“In a lot of ways, the approach to
running the label is the same as
Ichiban, but the difference will be
that I'll keep a very small, tight ros-
ter and will have artist development
as a serious thing,” Easton says.

“As far as direct signings, I'd like
to have 8 to 12. That will give us a
good amount of releases per vear
and [time] to put all of our expertise
and patience into nurturing them.”

Easton has been extremely active
in the independent record distribu-
tion community for many years and
considers it an area “very close to
my heart.” As past chairman of the
National Assn. of Independent
Record Distributors and Manufac-
turers (NARM) and a current mem-
ber of NARM’s manufacturing advi-
sory committee, Easton thinks that
artist development is also one of the
ways the struggling industry may
be helped.

“It’s a competitive industry and
everybody’s scared, but this is a
time to invest in the future and put
niore in artist development and
marketing. Every earned dollar
costs more, but there is some evolu-
tion going on, and indie distributors
that are smart will cut overhead and
put the money in the right places,”
she sayvs.

NMC Records has signed with
M.S. Distributing for distribution,
at least in part out of Easton’s helief
in the independent arena. Also, with
a long-standing business relation-
ship with M.S.” principals, she says,
there will be room to voice “her
dime’s worth” on strategies.

M.S. distributed 1994’s Deadeye
Dick album, which spawned the hit
“New Age Girl,” for Ichiban. M.S.
did a “fantastic job,” she says. It
was the only title the distributor
handled nationally for the company.

While at Ichiban, Easton helped
oversee the company’s distribution
of up to 25 other labels. At NMC,
Faston says, she’s looking at other
U.S. repertoire, as well as possibly
picking up European labels for U.S.
distribution.

Easton, who is a native of Finland,
finds working with Scandinavian
acts a natural fit. And though she
can’t sign or even work all the acts
that want to come to America (or
vice versa), she says, “When some-
thing good comes along, I always try
to help and come up with alterna-
tives.”

As for international distribution
for her U.S signings, Easton is bid-
ing her time. Before approaching
possible partners, she believes it's
best to build a track record with
NMC releases in America and
wants to have all her key signings
and a five-year business plan in
place. “I've always been thorough,
and this way we can make a much
better presentation,” she says.

In addition to Miisa’s album
NMC has just shipped “Evidence,”
the American debut album from
Swedish alternative band Carpe
Wade.

In the first quarter, NMC will
release an album by R&B outfit ab-
soul-ut. “Obviously with Ichiban,
urban music is very close to my
heart, but we never really had a
mainstream urban act. I always
wanted to find a group that I felt
was self-contained and wrote good
music and that was willing to work
their butts of!f for their own future
and these three young people from
New York are a dream come true.”

Other artists signed to the label
include alternative band Puddle Of
Mudd and dance/pop artists Ernest
Kohl, Look Twice, and Mexican Pop-
pers.

Along with NMC Records, East-
on hus established Music & Media,
a company that will serve as a mul-
tifaceted consultant serviee to inde-
pendent labels.
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550°S CELINE DION TAKES STARDOM TO NEXT LEVEL

(Continued from page 13)

launching pad for us,” says Doelp.
“What an opportunity.”

While 550/Sony is still deciding on
“Again, television served as a launch
ing pad for us,” says Doelp. “What an
opportunity.”

While 550/Sony is still deciding on
the next U.S. single, it has already
been decided around much of the
world: “All By Myself,” an over-the-top
interpretation of Eric Carmen’s 1975
No. 2 hit. Sources outside of 550/Sony
contend that it is a likely candidate in
the States as well.

DRIVING BY THE MAP

Such a scrapbook of accomplish
ments in '96 is indeed a testament to
the unyielding drive and carefully
deliberated growth mapped out by
Dion and her career-long manager
and husband René Angélil, whose
belief in Dion was so entrenched that
he mortgaged his house to finance
her first French album when she was
13.

“Slowly, slowly, I think we did all the
right things,” Angélil says. “The only
thing Celine asked me when she start-
ed was that she wants to sing all her
life. My job is to see that we don’t go
too fast.”

Angélil likes to tell the story about
an award presented to Dion by 550/
Sony for increasing U.S. sales of her
English-language albums by 1 million
units each time around: 1990’s “Uni-
son” sold 1 million; 1992’s “Celine
Dion,” 2 million; 1993’s “The Colour Of
My Love,” 3 million; and “Falling Into
You,” 4 million—so far. “A lot of artists
have a big album, then fall back. I like
it this way,” he says.

As part of that steady progress,
Dion is the featured Artist of the
Month for November at VH1, where
“It’s All Coming Back To Me Now” is
the No. 1 video this week. A one-hour
video retrospective and concert per-
formance are planned.

“With each album since 1991, there
has always been at least one hit, but
Celine never clicked as a star until
now,” says Lee Chesnut, VP of music
programming for the channel. “It’s like
a light bulb went off over the public:
‘Wait a minute, this is the same girl
who did “The Power Of Love” and “If
You Asked Me To.”"”

“Her emergence has come at a
time “when people are tired of hear-
ing doom and gloom and ‘I hate
myself,” ” Chesnut says. “I think pop
music has been positioned for a
comeback for a while. Celine was in
the right place at the right time and
rode the wave.”

Along the way, Dion has picked up
legions of across-the-board fans.
“Her typical consumer? Life to
death,” notes Doelp. “She has tran-
scended any kind of demographic
study. At her shows, you see the fam-
ily, the date, the parents, the kids,
and the teenagers.”

OVERSEAS PARALLELS

Overseas, parallels of such momen-
tum abound. According to Anthony,
Dion has infiltrated most every terri-
tory, with the exception of Latin
America. In fact, over the past six
years, Dion has embraced her varied
audiences with a total of seven albums:
four in English and three in her native
French. Across Europe, “Falling Into
You”; “D’eux,” an album composed

and produced by FFrance’s leading
artist, Jean-Jacques Goldman, and
released in April 1995; and “The
Colour Of My Love” have each sold in
excess of 4 million units. (In the
States, “D’eux” was released as “The
French Album.”)

In France, her biggest market
hehind the U.S., Dion is the best-sell-
ing artist in history. This week, she
has three albums riding in the top 20,
the first time an artist has accom-
plished such a feat. Debuting at No. 1
is a new live album, “Live A Paris,”
which sold 200,000 units in its first
week (and is due for distribution
around much of the world in Novem-
her); “Falling Into You” sits at No. 6;
and “D'eux” is at No. 16.

According to Olivier Montfort, GM
of Columbia France, the company’s
strategy over the past two vears has
been 1o establish Dion as a leading act.
The first step was the recording of her
concerts at the Olympia in 1994, which
were then released as a live album. The
next step was the release of “D'eux.”

“The Olympia album started the
whole process,” Montfort says. “Our
strategy was to reposition the artist as
a leading live act. We wanted the pub-
lic to rediscover her onstage.”

Richard Ogden, senior VP of mar-
keting at Sony Music Europe, says,
“The way she has developed herself as
a live performer in the three years I
have been involved with her is incred-
ible. She has worked so hard on her-
self, on movement, on presentation, on
staging, and on communication. She is
now a superb live artist.”

THE STORY AT HOME

In Canada, where Dion graced the
cover of Time magazine in August, she
has been a top seller for close to a
decade. “Falling Into You” has sold 1
million units there, according to Don
Oates, senior VP of sales for Sony
Music Entertainment Canada. Sales of
“The Colour Of My Love” have
reached 1.5 million units, while “D’eux”
has sold 680,000 units, making it the
top-selling French-language album of
all time in the nation.

In Canada, “It’s All Coming Back To
Me Now” is No. 1 on The Record’s pop
adult chart and No. 3 on its contempo-
rary hit radio chart.

“Celine’s entire catalog, French and
English, continues to sell well,” Oates
says. “Because of the timeliness of
Celine’s music, and because she’s
never had downtime in this country—
having had French albums between
her English albums—her catalog is
forever aggressive in the market-
place.”

“Live A Paris” shipped 147,000 units
in Canada; 50% went to English-
speaking provinces, says Oates.
“That’s platinum-plus, which is
unheard of for a [French-language]
album in Canada.”

In Australia, Dion’s career has been
carefully nurtured by Denis Handlin,
CEO/chairman of Sony Australia, who
spotted the comparatively unknown
singer at U.S. retail showcases in 1990.

“I was absolutely knocked out with
that voice,” Handlin says, “but just as
much with her commitment to taking
her music to the world. I knew Aus-
tralians would respond to her warm
personality and brilliant work ethic.”

The mutual dedication paid off:
“Falling Into You” debuted on the

Australian Record Industry Assn.
chart at No. 1—and has revisited the
position three times so far. “It’s All
Coming Back To Me Now” is top 10,
with the release of “All By Myself”
scheduled for January. Sony has a
target of 1 million units for the
album; sales are more than halfway
there.

In Japan, one of the more recent |

nations to embrace Dion, she scored
at year-end '95 the first No. 1 hit by
a foreign artist since 1983’s “Flash-
dance (What A Feelin’)” by Irene
Cara. The single, “To Love You
More,” the TV theme to the regional
show “Koibito Yo” (My Dear Love),
went on to sell 1.5 million copies, a
record in the region.

UPCOMING PLANS

To support the worldwide momen-
tum, Dion will continue the tour she
launched in March; to date, she has
covered Canada and the U.S. and is
now roaring through Europe.

In December, according to Angélil,
she will return to the States. On Dec. 4,
she will be a performer at the Billboard
Awards, which will be televised live on
Fox. Other dates that month include
stops by “The Tonight Show With Jay
Leno” Dec. 6, a cystic fibrosis benefit
in Montreal Dec. 10, and three shows
in town Dec. 17-19. The next day, Dion
and Angélil will actually take a break
at their home in West Palm Beach,
Fla., with their parents.

But as of Jan. 29, Dion and com-
pany will be back on the road for a
two-month swing across Japan and
parts of Southeast Asia, including
China, Korea, Singapore, and Tai-

wan, followed by a second leg of

touring in the U.S., the World Music
Awards in Europe, and another
arena tour through Europe until the
end of April.

At that point, Angélil vows, the cou-
ple will take a year off to rest. Dion, as
usual, has bold ambitions, hoping to
learn Spanish and review secripts for a
possible English-language movie role.

But even if there are career oblig-
ations that interrupt the serenity, it’s
doubtful Dion would ever insist on
passing up an opportunity.

“] appreciate it, because 1 can have
an incredible living with what I do. I
can spoil my family, I can come and do
concerts in big halls with people
singing the words of my songs,” she
says. “It gives me the chance to do
more shows, to travel the world, and
meet new hearts every time.”

Assistance m preparmg this story was
provided by Larry LeBlanc in Toron-
to, Christie Eliezer in Melbourne, Aus-
tralia, Jeff Clark-Meads tn London,
and Emmanuel Legrand in Paris.
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- RAP

Issue Date: Nov. 23

‘ Ad Close: Oct. 29

| Billboard’'s annual review
of rap music provides read-
ers with an overall exami-

nation of the health and
progress of this market.

probes into the current

hypermaterialism to the
training and development

explore touring possibili-
ties, current artist-helmed
labels and the growing

breeding ground for suc-
cessful acts like Common
and Do Cr Die.

Contact.
Ken Piotrowski
212-536-5223

Our November 23 spotlight
issues facing this industry,

from the selling of sex and

of acts. Other features will

importance of Chicago as a

44-171-323-6686

- ol i,

AUSTRIA
Issue Date: Nov. 30

Ad Close: Nov. 5
Billboard’s November 30

. issue brings music activity

shared by Germany,

 Switzerland and Austria to

the forefront of the music
industry. Our annua! review
provides yezr-to-date sales,
top-selling albums and key
statistics for each region. In
addition, features will explore
the radio landscape of these
territories, including the
growth of commercial outlets
and their implications for
music promotion. Finally,
Billboard highlights the top
priority acts to keep your
eyes focused on during the
remainder of 1996 and 1997

Contact:

Christine Chinetti

MAVW ameri

GERMANY/SWITZERLAND/

|
e

i

- In keeping with our commit-

ENTERTAINMENT ‘97:

FIRST-QUARTER FOCUS

- Issue Date: Dec. 7
| Ad Close: Nov. 12

| ment to provide readers

- with the latest industry
- breakthroughs and product

offerings, Biliboard's
December 7th spotlight
looks ahead to entertain-

' ment in 1397. This special
. issue will preview the hot

erage will feature a survey
of key new releases from
both indie arc major
imprints, as wzll as an
index of forthicoming video
product, hardware and
multimedia titles.

Contact:
Jim Beloff
213-525-2311

products to watch for in the
January to March period of
the new year. Editorial cov-

[

e un'.u S

. an up-to-date report on the
- latest happenings in the

SWEDEN

| Iésue Date: Dec. 14

Ad Close: Nov. 19

Sweden’s music market
continues to flourish on the
internationat front.

| Billboard’s December 14th

issue provides readers with

region. This annual spot-
light will explore record
companies’ shifting focus

* from domestic sales to
. aggressive exporting of

Sweden's artists worldwide.
Other features will highlight
radio opportunities for tour
promoting, industry players
(managers, publishers etc),
and priority acts to watch
for as we enter 1997!

Contact:
Catherine Flintoff
44-171-323-6686
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AMANDA GUEST

21st spotlight looks at the
growth and heritage of the
= legendary, award-winning
~ Top 40 station, New York’s
WPLJ, celebrating its 25th
. Anniversary. Features will
include coverage on the
station’s personalities,
" management and key
players. Artists and
industry figures will also
comment on their experi-
ences with this well-
respected award winning
station.

. issue puts a wrap on the
Year In Video. This annual
spotlight recaps 1996's
market activity and pre-
views the products and
trends to look for in 1997.
Coverage also showcases
Billboard's year-end
charts, including Top
Video Sales, Top Video

. Rentals, Top Recreational
| Sports Videos, Top Health
& Fitness, Top Kid Videos,
and Top Music Videos.

end issue is a renawned
event, where artists and
the entire industry ake
the spotlight. It cortains
the Year End charts,
chronicling the year's best
releases. Plus, expanded
covierage recaptures the
impactful trends and
happenings of the past
year. A collector’s issue, it
remains on the newsstand
for two weeks.
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BILLBOARD'S H E AT S E E K E [R S ALBUM CHART

r
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles and developing artists, defined as those who ha appeared in the I
<l . 3. SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I 1l top 100 of The Billboard 200 chart. When an AR level: the album and the artis’s subsequent alburms are immedi-
wid | =S5 8 NOVEMBER 9 ately ineligible to appear on the Heatseekers chart. Al albums are available on cassette and CD. *Asterisk indicates vinyl LP is
B E Z E i ARTIST EMB , 1996 TITLE available. (O Albums with the greatest sales gains. © 1996 Biliboard/BPI Communications.
- - LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
4 & % NO.1 & & & 26 24 7 GEGGY TAH LUAKA BOP 46113/WARNER BROS. (10.98/15.98) SACRED COwW
@ 3 14 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' QUT LOUD 27 21 & BOUNTY KILLER BLUNTAP 1461%TVT (10.98/16.98) MY XPERIENCE
2 6 5 MERRIL BAINBRIDGE UNIVERSAL 53019 (10.98/15.98) THE GARDEN 37 4 KEIKO MATSUI COUNTDOWN 17750/ULG (10.98/15.98) DREAM WALK
(3] 10 | 15 | KENNY CHESNEY enA 66908/RCA (10.98/15.98) MEANDYOU | | 29 | 29 | 7 | LOCAL H istano 524202 (8.98/14.98) AS GOOD AS DEAD
4 8 9 FUN LOVIN’ CRIMINALS EmI 35703 (7.98/11.98) COME FIND YOURSELF 30 20 18 | JAMES BONAMY epric 6705(10.98 5@1-5.98) WHAT | LIVE TO DO |
] 9 | 206 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 31 | 23 | 29 | JO DEE MESSINA CURB 77820 (10.98/15.98) 1O DEE MESSINA
6 7 | 11 | EELS DREAMWORKS 50001/GEFFEN (10.98/16.98) BEAUTIFUL FREAK 32 | 32 | 13 | DEFTONES MAVERICK 46054/\WARNER BROS. (7.98/11.98) ADRENALINE
13 | 8 | AMANDA MARSHALL Epic 67562 (7.98 €Q/11.98) GO IR 33 | 31 | 3 | RAY BOLTZ WORD 67867/EP(C (10.98 EQ/15.98) NO GREATER SACRIFICE
8 9 12 | REPUBLICA DECONSTRUCTION 66899/RCA (9.98/13.98) REPUBLICA i 3 | 2 10 | DAVE KOZ CAPITOL 32798 (10 98/15.98) OFF THE BEATEN PATH
@ 11 | 16 | ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU @ 145 | JIM BRICKMAN wiNOHAM HILL 11164 (9.08/15.08) BY HEART
10 2 2 CORROSION OF CONFORMITY COLUMBIA 67583* (10.98 EQ/16.98) WISEBLOOD B 1 KULA SHAKER COLUMEIA 67822 (10,98 £0/16.98) K
@ 17 3 KANE & ABEL NO LIMIT 50634*/PRIORITY (6.98/9.98) THE 7 SINS : :
37 | 38 2 SKULL DUGREY NO LIMIT 50543*/PRIORITY (10.98/15.98) HOODLUM FQO' LIFE |
— | 1 | CHUCK D MERCURY 532944 (10.98 EQ/16.98) AUTOBIOGRAPHY OF MISTACHUCK
38 35 18 | 4HIM BENSON 4321 (10.98/15.98) THE MESSAGE
13 12 12 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) } STOLED THIS RECORD 5 i 2 KENrIY T R RE
-1 COLUMBIA 67125 (10.98 EQ/16.98) K LATTIMO
19 | 5 | GARY ALLAN DECCA 11482/MCA (10.98/15.98) USED HEART FOR SALE PR =
KENNY Gl . (10, .98
15 15 21 DONELL JONES LAFACE 26025%/ARISTA (10.98/15.98) MY HEART sl et 335 TR O (T LEDBETTER HEIGHTS-_
16 16 3 RICOCHET COLUMBIA 67223 (10.98 £EQ/15.98) RICOCHET 41 36 2 PAULA COLE IMAGO 46424/WARNER BROS. (10.98/15.98) THIS FIRE
17 18 4 SUSAN ASHTON SPARROW 51458 (9.98/15.98) A DISTANT CALL 42 33 3 IRIS DEMENT WARNER BROS. 461888 (10.98/15.98) THE WAY | SHOULD BE__
18 | 4 | 2 | THEJON SPENCER BLUES EXPLOSION MATADOR 53553 (10.98/15.98)  NOW | GOT WORRY — | 1 | GRUPO LIMITE POLYGRAM LATINO 33302 (7.98/12.98) PARTIENDOME EL ALMA
19 14 3 CRYSTAL LEWIS MYRRH 5036/WORD (10.98/15.98) BEAUTY FOR ASHES 4 50 13 | JACI VELASQUEZ wORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE
@ % | 5 | BR5-49 ARISTA 18518 (10.08/15.98) BR5-49 (45) 21 | SHAKIRA SONY 81795 (7.98 EQ/12.98) PIES DESCALZOS
20 | 25 | 1 | AKINYELE 200 11142*NOLCANO (6.98/.98) PUT IT IN YOUR MOUTH (EP) 4 | 4 | 5 | DESCENDENTS EPiTaPH 86481° (9.98/14.98) EVERYTHING SUCKS
(22)| — | 1 | BLACK MOON wrECK 20230NERVOUS (10.98/15.98) DIGGIN’ IN DA VAULTS 47 | 43 | 4 | ELLEN DEGENERES SODA JERK/LAVA 92724/AG (10.98/16.98) TASTE THIS
(23)] 48 | 2 | KEVIN SHARP ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN — | 1 | MANNY MANUEL R 82034 (8.98/13.98) AUTENTICO
24 22 3 702 Biv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT 49 46 3 SANDI PATTY WORD 67313/EPIC (10.98 EQ/15.98) 0O HOLY NIGHT!
(29)| 27 | 41 | ENRIQUE IGLESIAS ® Fonovisa 0506 (10.98/13.98) ENRIQUE IGLESIAS 50 | 42 | 3 | JESSE COOK NARADA 63037 (10.98/15.98) GRAVITY

REIGN’S SEASON: The phi-
losophy behind John “Jelly-
bean” Benitez’s new label,
H.O.L.A. (Home of Latino
Artists), is perfectly encapsu-
lated by its premiere release
by Dominican singer Reign.

Very Necessary. Day Ta
Day, the first act signed to
Salt-N-Pepa’s new MCA-
distributed label Jireh
Records, debuted Oct. 29
with its album “Take Your
Time.” The group has been
concentrating on its Wash-
ington, D.C., home market
with October performances
at the WPGC Halloween
party, the Taste of D.C. festi-
val, and Howard Universi-
ty’s homecoming. The
video for the act’s first sin-
gle, “Smile,” is being
played on BET and the Box.
The single was serviced to

R&B stations Oct. 29.

“Indestructible,” which
bowed Oct. 22, reveals Reign,
whose real name is Raymond
Basora, as a uniquely skilled
artist who seamlessly blends
R&B, rap, and hip-hop beats
with lyrics in Spanish, English,
and Jamaican patois.

According to Benitez, Baso-

ra’s borderless approach is the
perfect match for the ambi-
tious start-up label.

“Latinos haven’t been prop-
erly represented musically,”
says Benitez. “They do all
kinds of music, and I really
believe we're where rap was 12
years ago. This is the begin-
ning of a whole new genre, and
it needs specialized marketing
and consumer knowledge.”

Basora, who co-wrote six
songs on “Murder Love,” the
sophomore effort by Canadi-
an dancehall artist
Snow, says he is
excited about the
opportunity to move
away from ethnic
pigeonholing found
in the music industry.

“I keep saying,
‘Music is musie,””
says Basora.
“H.O.L.A. is like the
Spanish Motown. It’s
giving a chance to a
lot of Latin kids who
[perform]| music that |
would get shelved at
other places. I mean,

I sang with [Snow,] a
white guy who sang
reggae, and every-
body made such a fuss over it.
To me, it’s like, “So, he’s white.
So what?' ”

Many tracks on “Indestruc-
tible” exhibit a distinet dance-
hall backbone with a healthy
lyrical dose of reggae-inflect-
ed rap. But Ken Baumstein,
VP/GM of H.O.L.A,, says the
album will be marketed strict-
ly as an R&B set.

F—Sai i

‘l Paul Brandt, Calm Before The Storm

&4 first taste of Virgin's internation-
al sensation Spice Girls in mid-
November, when the act comes
here to do some early promo-
tion for their first-quarter
release, “Spice.” “Wannabe,”
the multiplatinum single from

- the British quintet, has been
hugely successful in international markets, topping singles
charts in the U.K., Belgium, Denmark, Switzerland, France,
and elsewhere. The group is touring Norway and Germany.

REGIONAL HEATSEEKERS NO.1s
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Fun Lovin’ Criminals, Come Find Yourself
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY DOUG REECE

“We don't see this as a Span-
ish record in any way, shape, or
form,” says Baumnstein. “It will
appeal to the same demo-
graphic that buys R. Kelly,
TLC, or Bone Thugs-N-Har-
mony.”

Baumstein cites contribu-
tions by individuals such as
Groove Theory’s Amel Lar-
rieux and Fugees producer
Salaam Remi as indicators of
the album’s R&B pedigree.

The set’s first single, “Inde-
structible,” was serviced to top
40/rhythm stations
Sept. 30. It has been
picked up by stations
I such as KTFM

EAST NORTH CENTRAL
IV Ann Nesby, ’m Here For You

n Y

WEST NORTH CENTRAL

Paul Brandt, Calm Before The Storm

PACIFIC |
Republica, Republica V

MIDDLE ATLANTIC
Black Moon, Diggin in Dah Vaults
SOUTH ATLANTIC
Ann Nesby, ’m Here For You

SOUTH CENTRAL
Adkins, Dreamin’ Out Loud

I
|_ Trace

THE REGIONAL ROUNDUEP

Rotating top 10 lists of best-selling titles by new and developing artists.

SOUTH ATLANTIC

. Ann Nesby I'm Here For You

Manny Manuel Autentico

. Akinyele Put It tn Your Mouth
Trace Adkins Drearnin’ Out Loud
Kenny Chesney Me And You
Black Moon Diggin In Dah Vaults
Merril Bainbridge The Garden
Chuck D Autobiography Of Mistachuck
Donell Jones My Heart

. Cledus “T." Judd | Stoled This Record

EAST NORTH CENTRAL

. Ann Nesby I'm Here For You
. Paul Brandt Caim Before The Storm
. Kane & Abel 7 Sins
. Merril Bainbridge The Garden
. eels Beautiful Freak
Trace Adkins Drearnin’ Out Loud
. Fun Lovin’ Criminals Come Find Yourself
. Donell Jones My Heart

Kenny Chesney Me And You
. Corrosion Of Conformity Wiseblood

COBNOMAWN -
SOONGMpWN -

._
=

San Antonio, Texas;
KPRR EIl Paso,
Texas; and KDNR
Albuquerque, N.M.

Baumstein says
the label will pursue
c0-0p campaigns in
early airplay markets
and advertising in
consumer magazines
such as Vibe, Urb,
and the Source. A
video for “Indestruc-
tible” has been ser-
viced to the Box.

Basora will bolster
H.O.L.A’s efforts with perfor-
mances at Sonrisa Latina and
Fiesta De Carnival, held in
November in New York and
Miami, respectively.

ROADWORK: Vic Chesnutt,
whose album “About To Choke”
will be released by Capitol on
Nov. 12, begins a five-date tour
Nov. 11 at the Music Farm in

Charleston, S.C.

Grass Records’ pop quartet
Chimera plays a series of dates
through early December,
beginning with a show at

Welcome To The Family.
“A Normal Family,” the new
set from Roadrunner's
U.K.-based dub outfit Baby
Fox, is receiving a healthy
dose of U.S. consumer |
press attention from publi-
cations such as Raygun,
Detour, and Entertainment
Weekly. The album bowed
Oct. 22, and after a warm
reception from DJs and col-
lege stations for the act’s
first single, ‘Jonny Lip-
shake,” Roadrunner
released “Curly Locks” as a
follow-up. Modern rockers
KDEO Honolulu, WOXY
Cincinnati, and KJEE Santa
Barbara, Calif., are early in
the trenches. A clip for
“Curly Locks,” directed by
band member Dwight, is
airing on MTV Europe.

Mama Kin in Boston on Wed-
nesday (6). The band’s set,
“Earth Loop,” dropped July 30.
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R&B SINGLES A-Z
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- TITLE (Publisher — Licensing Org.) Sheet Music Dist.
i 59  ALL | SEE (Shantav, BMEMI, ASCAP/Born First.
BMI/Second Cometh, BMI) HL
15 ASCENSION (DON'T EYER WONDER) (Sony/ATV Tunes,
ASCAPMuszewell, ASC//&X/I!aII Shur, g!\éll) % -
67 AT NIGHT | PRAY (Sony/ATV Tunes, ASCAP/Wild Orchid, b- le of POS (point of sale) equipped key R&RB retail stores which report number
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations Compiled from a national sub-sample of poi e} equipp y po!
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 88 éige73\(;b(gnsoavld;gofr\g(?ASP(},‘:IF:T/]%MES(?EI%}Z HE of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. BMI/Sony/ATV LLC, BMI/Dream Team, ASCAP) HT/WBM I I I ll"
61 BLACKBERRY MOLASSES (Organized Noize. BMIHitco,
~T= =T BMI/Beit Star. ASCAP) - = ==
§l%53 ilE|s 52 BOHEMIAN RHAPSODY (FROM HIGH SCHOOL HIGH) (B. 553 Elu|3
z|2le z|(2 | Feldman & Co./Trident, ASCAP/Glenwood, ASCAP) HL (2|2 zizle
2|5 E TITLE o | é TITLE 25 BOW DOWN (Gangsta Boogie, ASCAP/WB, ASCAP/Base 2|5l E | TITLE o | % [ w | TITLE
E | S | £ | ARTIST (LABEL/PROMOTION LABEL) Z | S| £ | ARTIST (LABEL/PROMOTION LABEL) \F;V'giﬂASCAP/Rea‘ An Ruff, ASCAP/Golden Fingas, ASCAP) Z | S| 2 | ARTIST (LABEUPROMOTION LABEL) £ | 3| = | ARTIST (LABEUPROMOTION LABEL)
TOUCH ME TEASE ME 37 CAN'T KNOCK THE HUSTLE (Lil Lu Lu, BMI/Sounds Of The | CAN'T SLEEP BABY (IF 1)
* % NO.1 & * 38|34]28 O BROWN SPOLED ROTTENDEF Jab) Rt D ASGAP e e ASCAPICA BSCAP) HL * % NO.1 % 38 |31 | 18| g ey ive)
85 CHANGE THE WORLD (FROM PHENOMENON) (WB. NO DIGGITY
(D 2|12 WHAT KIND OF MAN WOULD 1 BE 35 PO P ASCAP/Interscope, ASCAP/EMI Christian, ASCAP/Bases (1[5 T, DR DRE) INTERSCOPE) Aws Mo, | 39|28 | 11 | HIT ME OFF
MINT CONDITION PERSPECTVEAM) Tkt L] | 39 13 | BO0R i FeaT s ap om0 TR Loaded, ASCAPIPoyGra It ASCAF/Carers-GMG, i e = NEW EDITION (MCA)
NO DIGGITY 'S GET THE MOOD RIGHT BMI) WBM/H PONY WHAT'S LOVE GOT TO DO WITH IT
2 | | | 14| glackstreeT reaT. bR DRE) (nTerscope | | 40| 29 | 14 !-OEJN%NG GILL (Momv(eﬁ)o 93 COME OVER %(Allf}{nlanﬁa?v ESD?:IXJ;/T\;cetEgTbSt ?MI/EIM' (D) 3 |10 GINUWINE (550 MUSIC/EPIC) 40| 33 | 8 | \\iRREN G FEAT. ADINA HOWARD (NTERSOOPE
Il bante, in reet Tunne
NOBODY JUST THE WAY (PLAYAS PLAY) BMI/J stin, ASCAP/EMI April, ASCAP) THIS IS FOR THE LOVER IN YOU _ COME SEE ME
(3D 4 | 12| (e SWEAT FEAT. ATHENA CAGE (FLEKTRAEEG) 41| 7 | ALFONZO HUNTER (DEF SQUAD/EM!) a1 com:U SEE ME (Tymg 4 FIIJy/éas BMI/BXg& JiPLxé 3| 2| 3| gagvrace (EPic) 1 | 112 (BAD BOY/ARISTA)
B BMI/Justin Combs, ASCAP/EMI April, P/LB Sam,
LAST NIGHT RAPPER'S BALL NOBODY BOHEMIAN RHAPSODY
4| 3 ) 15| 5 Vet (aracemrIsTAl 82| 6 | R nIO0 SHORT 8K ISR WD TN & ﬁi.cﬁf'), e S mons) A1 5 | 6 | e SWEAT FEAT, ATHENA OAGE (L EKTRAVEEG) 42| 4 | THe BRAIDS (BIG BEAT/ATLANTIC)
@ 7111 PONY |5 DON'T LET GO (LOVE) 98  DIRTY SOUTH (Organized Noize, BMI/Hitco, BMI/Cool @ |1 I'M STILL IN LOVE WITH YOU 43136 23 YOU'RE MAKIN' ME HIGH/LET IT FLOW
GINUWINE (550 MUSIC/EPIC) EN VOGUE (EASTWEST/EEG) Kg?:%le ng/Goodle M?b BMI/Gnat Booty, NEW EDITION (MCA} TONI BRAXTON (LAFACE/ARISTA)
P/Chrysalis, BMI} WBM
IF YOUR GIRL ONLY KNEW - LOUNGIN UN-BREAK MY HEART ELEVATORS (ME & YOU)
6] 5 | 14] AALIVAH (BLACKGROUND/ATLANTIC) 44|28 | 24 | (1"CoOL s (DEF JAMMERCURY) Z ﬁgg /é-ﬂ ﬁgﬁ%%ﬁ}égggﬁgE}{/%E;/Q%:dﬁa"”::e (O 7 | 3 | TN ek ton A RCEARISTA) 35 16 | GUTKAST (LAFACE/ARISTA)
LM CHAM ASCAP/One OI' Ghetto Hoe, AP/Warner Chappell/Bett WHAT KIND OF MAN WOULD | BE 0
1161 DRU HILLE(ISLAND) 5419 SALT-N-PPégly(EACA SOUNDTRACKS/MCA) Star, ASCAP) . T4]10 MINT CONDITION (PERSPECTIVE/AGM) 592 FREAK NASTY (HARD HOOD/POWER/TRIAD)
53 DO THANGZ (Zomba, ASCAP/Donril, ASCAP/Keep Me
11| 3 | | BELIEVE | CAN FLY 4140/ 10 WHO IS HE AND WHAT IS HE TO YOU Humble, ASCAP/Smokin’ Sounds, ASCAP/Slap-Roc, 8612 LL ME (@) 55 | 10 ,HERE [T COMES TS THE
R. KELLY (ATLANTIC/JIVE) IESHELL NDEGEOCELLO (MAVERICK/REPRISEMWB) ASCAP/Mr Peanut Butter, ASCAP) WBM DRU HILL (iSLAND) SOUTHSYDE B.0.1.Z. (LAFACE/ARISTA)
99 DOWN WITH THIS (Ooh Oui, BMI/Orgazmik, ASCAP/2 ST NIGHT ALL I SEE
@ 1316 THIS IS FOR THE LOVER IN YOU 47026 4 BOW DOWN Scoops Ov, BMH 98|12 LAYTT A 4704015 E E —
BABYFACE (EPIC) WESTSIDE CONNECTION {LENCH MOBPRIORITY) 5 00 vou THINK ABOUT US (T I, BMI) A7 YET (LAFACE/ARISTA) A+ (KEDAR/UNIVERSAL)
10] 8 I'M STILL IN LOVE WITH YOU 481451 6 NO TIME 96 DREAM ABOUT YOU (Zomba, BMI/Hookman BMI/Mike 15112 MISSING YOU 48|50 14 TOUCH MYSELF
NEW EDITION (MCA} LiL’ KiM FEAT. PUFF DADDY (UNOEAS/BIG BEATY Dean Designee, BMI/Mikabra, BMI/Quindon, 'BMI) WBM BRANDY, TAMIA, G. KNIGHT & C. KHAN (EASTWEST) T-BOZ (ROWDY/LAFACE/ARISTA)
11| 8 | 23 | ASCENSION (DON'T EVER WONDER) 55| 3 | NEVER LEAVE ME ALONE % ELEVATORS (HE & YOU) (Chysals ASCA/Gnl oy, | 7 1" oATIN' ON YOUR LOVE 53| 7 | THE MOMENT
MAXWELL (COLUMBIAI NATE DOGG (DEATH ROW/INTERSCOPE) 1 gn%,gc }Dnveby Ble /;( Men, BMUNew Line, THE ISLEY BROTHERS FEAT, ANGELA WINBUSH (-NECK) KENNY G (ARISTA)
MISSING YO LET'S GET DOW MI/Sony/ATV LLC, BMI) H STREET DREAMS GIVE ME ONE REASON
D) 17 | 15 | Ny O ki £.C. KN EASTWEST G e o cRY) 14 FLOAT ON v%%wv% ((T;meBBlu)e Ruse, ASCAPIWE, @) —| ! | RS coLumam 50 | 43 | 19 | TRACY CHAPMAN (ELEKTRAVEEG)
rifbilt, y-R-Go,
@ 2217 UN-BREAK MY HEART 511501 5 ATLIENS 44 GET ON UP (EMI April, ASCAP/Dalvin DeGrate, 13/12] 5 SITTIN' ON TOP OF THE WORLD 5144116 GOOD LOVE
TONI BRAXTON (LAFACE/ARISTA) OUTKAST (LAFACE/ARISTA) ASCAP/LBN, ASCA%oeI Hailey, ASCAP/Warner- DA BRAT (S0 SO DEF/COLUMBIA) JOHNNIE TAYLOR (MALACO)
FALLING WHY DOES IT HURT SO BAD Tamerlane. BMI) HLAWEM FALLING NO FEAR
16| 9| MONTELL JORDAN (DEF JAMMERCURY) 52 52| 18 [ wiITNEY HOUSTON (ARISTA) 81 gf—" "“”'g&'.ﬁ“é&ﬁ/%‘e’,f‘pﬁséﬁ B“MEV%';?C-ES':OO) 14114 6 | MONTELL JORDAN (DEF JAMIMERCURY) 52 (52| 7 | GRGINGO GUNN CLAPPAZ (DUCK DOWNPRIORTY)
3 r 4 9 -
15| 9 { 18| USE YOUR HEART 53|43 | 8 | STRESSED oUT ASCAP) 21| 9 | STEELO 53| 46 | 17 | CHANGE THE woRLD
SWV (RCA) ATRIBE CALLED QUEST FEAT. FAITH EVANS UIVE) 89  GETTIN' IT (Zomba, BMUSrand, BMI/Rubber Band, 702 (BIV 10/MOTOWN) ERIC CLAPTON (REPRISE/WARNER BROS.)
16| 12| 25| omLy You 54| 49| g | HOW couLp You O e EalGooschgck, 16] 11| 13] PO PIMP . 56| 2 | THERAPY e
112 FEAT. THE NOTORIOUS B1.G. (BAD BOVARISTA) K1 & JOJO OF JODEC! (MCA SOUNDTRACKSMCA) o GNELA)E 'ONE REASON (EM! April, ASCAP/Purple Rabbit, OR DIE (FEAT, TWISTA} (RAP-ALOTNOO TRYBE) HELTAH SKELTAH (DUCK DOWN/PRIORITY)
YDU'RE MAKIN' ME HIGH KISSIN' YOU ASCAl THE THINGS THAT YOU DO MUCHAINT NOBODY
17 { 14 [ 25| 701 BRAXTON (LAFACE/ARISTA} 5547135 TOTAL (BAD BOY/ARISTA) g'{ mELngE gM:EIA'acx,S BCI\AA'L)/| 7 RS 19]16 GINA THOMPSON (MERCURY) 55|39 23 | Monica (ROWDY/ARISTA)
Mi 'm The Man, ASCAP/Din|
STEELO SOMETHING BEAUTIFUL REMAINS ASCAP/Si S ASCAP/Beled i NO TIME WU-WEAR: THE GARMENT RENAISSANCE
B 21 | 14| 20Z @ 10/MOTOWN) (3B 57 | 12| FiRA tuRNER (VIRGIN) 10, mgg};ﬂfﬁm’;m . 7B { (AR 45 | 4 | N an AT PP DADOY UNDEASEI BEATATANTD [ 56 [ 41| 13 | R7q FeaT METHOD MAN & CAPPADONNA (BG BEAT)
94 HOW CAN WE STOP (Zomba, BMI/Horace Brown, BOW DOWN SET IT OFF
1918] 13 YOUR SECRET LOVE 571531 9 | GOT IT BAD BM|/Justin Com : ; 199138 57149 9
LUTHER VANDROSS (LV/EPIC) EVIN CAMPBELL (QW NER BROS. ustin Combs, ASCAP/EMI April, ASCAP/Amani, BMI) WESTSIDE CONNECTION (LENCH MOBPRIORITY) ORGANIZED NOIZE EASTWEST/EEG)
TWISTED ::OME SEEB':E s ) a SOW wﬂamwnmrscopem "MEFORE’S‘M _ (Joshu:;1s IF YOUR GIRL ONLY KNEW ME AND mossl EYES OF MINE
ream, earl, BMl/Wamer-Tamerlane,
20 | 15] 24 | 7] SWEAT (ELEKTRAEEG) 61| 5 | 112 (BAb BOVARISTA) BMI/Black/Mispanic, ASCAP/Suge, ASCAP/Eman's, 20 | 13| 11| fa/ivaN (BLACKGROUND/ATLANTIC) 58|38 | 18 | pingeLo EMi)
ASCAP/Delirous, BMI/Embassy, BMI) WBM g
21119] 10 DAYS OF OUR LIVEZ @ 721211 JUST CAN'T 34 | CANT SLEEP BABY (IF ) (Zomba, BMUR Kely 21216 MUSIC MAKES ME HIGH 5914815 TELL ME (I'LL BE AROUND)
THUGS-NHARMONY . )
BONE FAITH EVANS (BIG BEAT/ATLANTIC) BMUSony/ATV LLC, BM/Ecaf, BMY) WBMAHL LOST BOYZ (UNIVERSAL) SHADES (MOTOWN)
@ 32112 1 AIN'T MAD AT CHA 605114 CAN'T KNOCK THE HUSTLE 12 IF YOUR GIRL ONLY KNEW (Virginia Beach, ASCAP/Mass 216]22 JANT IT/CALIFORNIA LOVE (50) 69 | 3 LOVE LIKE MINE
2PAC (DEATH ROW/INTERSCOPE) JAY-2 (FREEZE/ROC-A-FELLA/PRIORITY) ComusGm r|lonu,m;\s;:,A|>(T /wga ASCAP) Awt;sc»‘gP m 2PAC (FEAT. KC AND JOJO) (DEATH ROW) B’ ZAKIYA (DVB/ARM)
4 | evin Campbefl, uman Rhythm, N
93| 23| 22| MYBOO 61| 48 | 22 | MEAND DREAMIN' EYES OF MINE BMYYoung Legend, ASCAP/Chrysalis, ASCAP) WBM 23|17 | 21{ TWISTED 61 [ 51|28 | KISSIN' ¥
GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) D'ANGELO (EMI) 97 1 GOT SOMEBODY ELSE (FROM mcu SCHOOL HIGH) KEITH SWEAT (ELEKTRA/EEG) TOTAL (BAD BOY/ARISTA)
I'M STILL WEARING YOUR NAME YOU CAN'T STOP THE REIGN (A's Street, ASCAP/Wames Chappell, PRS/WB. KNOCKS ME OFF MY FEET WHO IS HE AND WHAT IS HE TO YOU
(@0 27 | 12 ANN NESBY (PERSPECTIVE/ARM) 66| 3 | SvaxiEonaaw) ﬁCAP/Nn;oMAS&APp/ﬁz:andm, %lone Oke Ghetto (@D 26 | 2 DONELL JONES (LAFACE/ARISTA) (62)) 63 | 3 | MESHELL NDEGEDCELLO (MAVERXKREPRISEME)
, ASCAP, mpbell, ASCAP
25| 20| 18 | HIT ME OFF 68| 3 | NEW WORLD ORDER 83 [ LIKE (FROM THE NUTTY PROFESSOR) (Chrysalis, 25|18 | 24 | ONLY YOU 63 | 47 | 20 | BLACKBERRY MOLASSES
NEW EDITION {MCA} CURTIS MAYFIELD (WARNER BROS.) ASCAP/Mo' Swang, ASCAP/Baj, ASCAP/Longitude, BMI) 112 FEAT. THE NOTORIOUS BUG. (BAD BOY/ARISTA! MISTA (EASTWEST/EEG)
WBM
FLOATIN' ON YOUR LOVE TEARS . DO You THINK ABOUT US C'MON N’ RIDE IT (THE TRAIN)
26 | 16| hemermomersrear mcaawnausiarece | (8] 70| 10| T siey srotiERs -NeckisLanD) T st i (EMI, ASCAP/Piyte Tyme, 26|23 | 3 | ToTAL (BAD BOVARISTA) 6453 | 35 | GO OrSIQUACRASOUNDEIG BERTATLANTG
@ 30| 4 THUG DEVOTION |1 COLD ROCK A PARTY 80 1T AIN'T EASY (LIVIN' WITHOUT U) (Rodney Shetton, @ LIy NEVER LEAVE ME ALONE 6554 7 LOVER’'S GROOVE
MO THUGS FAMILY (MO THUGS/RELATIVITY) MC LYTE (EASTWEST/EEG) ASCAP/Copper Sun, ASCAP) NATE GOGG FEAT. SNOOP DOGGY DOGG (DEATH ROW) IMMATURE (MCA)
69| 2 | GET ME HomE 66 [ 67| 2 | STREET DREAMS iz ,"Scs,u,,,v}BG"TAS‘TC’““WRTe"'“CE”V?"”S o 28|22 8 | YOUR SECRET LOVE 74| 2 | AT NIGHT 1 PRAY
FOX EROAN FEAT. BACKSTREET VOLATCROEF 10 NAS (COLUMBIA) ] 82 IIZSOWEEZEE {HOD) (Toe Girl, BMI/Daisy Age, LUTHER VANDROSS (LV/EPIC) | WILD ORCHID (RCA)
; KNOCKS ME OFF MY FEET ANGS BMUEphcy, ASCAP) CAN'T KNOCK THE HUSTLE SUGAR HONEY ICE TEA
36 | 8 | DONELL JONES (LAFACE/ARISTA) 67| 65| 3 | MeN OF VIZOON (M1/550 MUSIGEPIC) 32 JUSTTI/!ZE WblaV &Lﬂs Pbl‘tn cgn&u'%'f BMI/O o (@ 3010 JAY-Z (FREEZE/ROC-A-FELLA/PRIORITY) 6D —| ! GOODFELLAZ (AVATAR/POLYDOR/A&M)
ASCAP/Zom| it/ anize
a0 | 24| 27 | 1 CAN'T SLeEP BABY (F 1) 48 | 56 | 16 | TELL ME(ILL BE AROUND) Noize, BMU/Hitio, BMI/Coodhe Mob, BMI) pr;g 30| 24 | 13 | ASCENSION (DON'T EVER WONDER) | | g [ 67 | 14 | SHAKE A LI’ SOMETHIN"..
R. KELLY (JIVE) SHADES {MOTOWN) 55 JUST WHAT IT TAKES (Human Rhythm, BMi/Young MAXWELL (COLUMBIA) THE 2 LIVE CREW (LIL' JOE)
THE THINGS THAT YOU DO . DO YOU THINK ABOUT US Legend, ASCAP/Chrysalis, ASCAP) WBM LET'S GET THE MOOD RIGHT ITZSOWEEZEE (HO
311 25| 19 | giNa THOMPSON (MERCURY) 71| 3 | ToTaL (Ba0 BOVIARISTA) a ﬁ?:sAlg) YOU Uam Shack II, BM/Troy Ili, BMI/Brisong, 31|27 9 1 jkny GiLL (MOTOWN) 69| 57 | 5 | ey domi bov
32|31 32| WHYI LOVE YOU SO MUCH @ | AIN'T NOBODY 28 KNOCKS ME OFF MY FEET (Black Bull, ASCAP/Jobete, @ 32| 8 JUST THE WAY (PLAYAS PLAY) 706015 WHY DOES IT HURT SO BAD
MONICA (ROWDY/ARISTA) LL COOL J (GEFFEN) ASCAP) WBM ALFONZO HUNTER {DEF SQUAD/EM) WHITNEY HOUSTON (ARISTA)
33|33 | 24 | How DO U WANT IT (D | 1 | JUST WHAT T TAKES R e VMEROEESSGRIELSS 33| 25| 18 | LoUNGIN 11172 14| movin: on
2PAC(FEAT. KC AND JOUO)DEATH ROWANTERSCOPD) KENNY LATTIMORE (COLUMBIA} 2 gnrs %H mEL MOOD RIGHT (Ecat, BM/Sony/ATV LL COOL J (DEF JAM/MERCURY) CECE PENISTON (A&M)
GET ON UP TOUCH MYSELF Ml DON'T LET GO (LOVE) DIRTY SOUTH
3413730 JODECH (MCA) 12|64 |11 T-BOZ (ROWDY/LAFACE/ARISTAY 87 UFT g;vFl(ChangSe&PB)Mlﬁawsohere ASCAP/Gioioso, @ —| 1| envosue (EASTWEST/EEG) 12(70]12 GOODIE MOB (LAFACE/ARISTA)
ASCA al
BEEN THERE DONE THAT MORE TO LOVE USE YOUR HEART FREAK OF THE WEEK
(39 58| 2 | BRORe (AFTERMATH/INTERSCOPE) 73159 6 | Case (SPOILED ROTTEN/DEF JAMMERCURY) 4 ,'{'S'EEA,‘;/MQ (Kgg'fﬁ) ASCAR/AAS Riim, 35|29 B suviren — | 2 | bJPOLO FEAT. RON JEREMY (SALMON)
SITTIN' ON TOP OF THE WORLD D LOVE 48 LIKE 10 M Apri, ASCATDAR P., ASCAP/Stone MORE TO LOVE HOW CAN WE STOP
(@O 39 7 | Bharar (S0 SO DEF/COLUMBIA) 74|63 | 12| JoHNNIE TAYLOR (MALACO) ate, BMI) HL (30| 37| 5 | ChSe (SPOLED ROTTENDEF JAMMERCURY) — | 1 | HORACE BROWN FEAT. FAITH EVANS IMOTOWN)
36 LOUNGIN (LL Cool J, ASCAP/Screen Gems-EMI,
37| 38| 2 | SNOOP'S UPSIDE va HEAD 751 2 | TOSSIT LP BMI/Bemard Wright, BMI/Mohoma, BMI) HL 37034 7 | LIKELDO _| 2 | NEW WORLD ORDER
SNOOP DOGGY DOGG (DEATH ROW/INTERSCOPE) MAKAVELI (DEATH ROW/INTERSCOPE) 60  LOVE LIKE MINE (PolyGram Int'l, ASCAP/Uncle Buddies, FOR REAL (ROWDY/ARISTA} CURTIS MAYFIELD (WARNER BROS.)
(O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications. ASCAP//gO%yﬁSmtTOI) evSBCaP/Annotahon (O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
70 LOVER'S GROOVE (Zomba, BMi/Hookman, ASCAP) WBM
n HE nn 56  THE LOVE SONG (Daisy Age, BMI/Bush Babees Soundz,
8MI/Medina Sounds, BMI/Takin’ Care Of Business, BMI) ASCAP/Herbilicious, ASCAP) WBM 45 TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR)
50 ME AND THOSE DREAMIN' EYES OF MINE (Ah- ChDO 21 PO PIMP (N-The Water, ASCAP) (MCA, ASCAP/Chyna Doll, ASCAP/Cummin At Ya,
12111 LADY 1410 READY OR NOT ASCAP/12:00 AM, ASCAP/PotyGram Int'l, ASCAP) HL 73 THE RHYME (Zomba, ASCAP/IIIloth ASCAP/Erick Sermon, ASCAP/WB, ASCAP/Zomba, ASCAP/Ness, Nitty & Capone,
D’ANGELO (EMI) FUGEES (RUFFHOUSE/COLUMBIA) 10 MISSIP}E You (FR%A CRE/T m OFFLéiéir;yA"? M%)dcfg ASCAP/Amazement, BMI) Wi ASCAP) HLWBM o m
" " ASCAP/PolyGram, P/Onisha, B, 69  SET [T OFF (FROM SET IT OFF) {Organized Noize, 54 TOUCH MYSELF (FROM FLED) (EMI April,
2|12 mg é‘éf&&?’fﬁ WORLD 15)17] 2 C MON N RQIUW HE Ta%lmmm WBM/MHL BMI/Hitco, BMI/S.T.D., ASCAP/Sailandra, ASCAP/Almo, ASCAP/D.AR P., ASCAP) HL
A NIVBIG GEATA ) gg n:):kré%am éK(%l;ny G, BMB)M e \ ASt(l)fAP/One O Ghetto Hoe, ASCAP/WB, ASCAP/Queen 80 mv LOVE(AGMNS(Caplt%IS [();c:xm/eE/AS(%AASFE/AyP/Gereen ASCAP)
ALL THE THINGS (YOUR MAN WON'T L IN LOVE M natone, arner-Tameriane, BMI. Latifah, ASCAP) WBM 17 ISTED (Keith Sweat, P/E/A
3 I3l | A ETNGS DOV (18] 15|32 | STILL WM LOVE ercuRy WBM 84 SHAKEALIL SOMETHIN... (Lil" loe Wein, BMI) ASCAP/Deep Sound, ASCAP/Short Dolts, BMI/Zomba,
78 MOVIN ON (WB, ASCAP/Ness, Nitty & Capone, 18  SITTIN' ON TOP OF THE WORLD (So So Def, ASCAP/EMI ASCAP) WBM
414110 ALWAYS BE MY BABY 1716110 YOU'RE THE ONE ASCAP/Stone Jarn ASCAP/Blue Zephyr, ASCAP/CeCe Pen, April, ASCAP/Air Control, ASCAP/Jobete, ASCAP) HL 9 UN-BREAK MY HEART (Realsongs, ASCAP) WBM
MARIAH CAREY (COLUMBIA) SWV (RCA) ?SCAFr’I/PonGrar)n Int', /AHSCAP/Onsha ASCAP/Warner- 91 SO MA/NEV w;:\vss (FROM HIGH Sﬁgg&wlcm (So So Def, 22 USE YOUARSl(!:%AI;;’ (Waters Of Na)zarem, BMI/Str8 From
amerlane, BMI) WBM, ASCAP/EMI, ASCAP/Air Control akin’ Care Of The Lab, P/T Lucas, ASCAP’
5[ 53 | KILLINGIME SOFTLY. s 18 11| 13 | DOWN LOW (NOBODY HAS TO KNOW) 39 MUSIC MAKES ME HIGH (LB Fam, ASCAP) Business, BMD) HL 100 WAKE UP (Wu-Tang, BMD v
38 MY BOO (Ghostown, BMI/Carl Mo, BMI/Air Control, 74 STAY WITH ME {Zomba, BMI/Horace Brown, BMI/Rodney 3 WHAT KIND OF MAN WOULD | BE (Mint Factory,
61615 NEVER TOO BUSY 19| —| 44 CAN'T YOU SEE ASCAP/EMI April, ASCAP) HL Jerkins, BMI) ASCAP/EMI April, ASCAP} Hi
KENNY LATTIMORE (COLUMBIA) TOTAL FEAT. THE NOTORIOUS B.L.G. (TOMMY BOY) 30 NEVER LEAVE ME ALONE (Nate Dogg. BMI/Suge, 13 STEELO (Back 2 Da Getto, ASCAP/Mass Confusion, 68 WHAT'S LOVE GOT TO DO W|TH 1T (FROM SUPERCOP)
719 You 0l COUNT ON ME s f&wa;u%aoé%(éﬁf’zhﬂ ek 7 ﬁgﬁPﬁXJB ASCAP/D/iaRat, ASCAP/BI;(; Turtl)eg gWBAASCAP/Goyd Singie, PRS/Rondor, London/World,
L ayfield, BMI/)aBrian, P/Almo, ASCAP/PolyGram Int'l, ASCAP) HL/WBM MI/irving, BMI) WBM
MONIFARI(UPTOWN/UNIVERSAL). WHITNEY HOUSTON & CECE WINANS (ARISTA) 79 Bgllgaimzucgg (T;mmas, ASCAg();A B 24 STREET DREAMS (D' N'A, PRS/BMG, PRS/BMG, 92 wu%z: DO WE GO FROM/D HERE (WarnerJla)merlane,
SITTIN' UP IN MY KEEP ON, KEEPIN' ON NOBODY 'ologround, ASCAP/1 nder, BMI CAP/Careers-BMG, BMI} BMI/EMI Blackwood, BMI/Deborah Cox, BM) HL/WBM
8|7 16| SITTIN UP IR MY ROOM 21 20 | 12 | K E PRt SSeabt (FLAVOR UNITEASTWEST). 4 NOBODY (Keith Sweat, ASCAP/WB, ASCAP/E/A, 62 SUGAR HONEY ICE TEA {Arvermal, ASCAP/EMI April, 42 WHD IS HE AND WHAT IS HE T0 YOU (interior, BM)
ASCAP/Scottsville, BMI/EMI Blackwood, BMI) HL/WBM ASCAP/LeoSun, ASCAP/Pecot, ASCAP) 49  WHY DOES IT HURT SO BAD (FROM WAITING TO
9184 I'LL DO ANYTHING FOR YOU 2|—138 LET'S LAY TOGETHER 1 NO DIGGITY (Donril, ASCAP/Zomba, ASCAP/Chauncey 7 TELL ME (FROM EDDIE) (Stan Brown. BMI/M Doubie, EXHALE) (Ecat, BMI/Sony/ATV Songs, BMI) HL
ANN NESBY (PERSPECTIVE/A&M) THE ISLEY BROTHERS (ISLAND) glsaék, %SCAP/Sm/gkm'/ioﬁn?s, AS%FE/EU;&:npen, BMI/Alley Gadtly, BMRI()) ) \ 40 WHYI Lovzavou SO MUCH/AINT NOI;ODY (Warner-
’ AP/SIDI, BMI/Sony, unes, P/Ain’t Nothin’ 56 TELL ME (I'LL BE AROUND) (Screen Gems-EMI, BMD) HiL Tamerlane, BM1/Boobie-Loo, BMI/EMI April
10| 14| 20 | NOT GoN' CRY 23 |.='36| |ONE MORE CHANCE/STAY WITHME Goin' On But. ASCAP) HLAWEM 86 THAT GIRL (Chrysalis, BMI/Maxi, ASCAP/Notting Hil, ASCAP/Naughty, ASCAP/WB, ASCAP) WEM
76  NO FEAR (Shades Of Brooklyn, ASCAP/The Boy Toy, ASCAP/Livingston, ASCAP/Irving. BMI) WBM 75 WU-WEAR: THE GARMENT RENAISSANGE (FROM HIGH
11{12]21 BEFORE YOU WALK OUT OF MY LIFE 240119 WHERE DO U WANT ME TO PUT IT ASCAP/Sluggah, ASCAP/Pot Gold, ASCAP) 77 THERAPY (Virgo Soundz, BMI/Mr. Maldu, SCHOOL HIGH) {Remecca, BMI/Careers-8BMG, BMI) HL
MONICA (ROWDY/ARISTA} SOLO (PERSPECTIVE/A&M) 26 NO TIME (Undeas, BM|/Warner Chappell/EMI April, ASCAP/Disagreeable, ASCAP/LDE BMI) 71 YA PLAYIN' YASELF (Irving, BMI/Perverted Alchemist,
TELL ME YOU USED TO LOVE ME BMI/Dynatone, BMI/Unichappell, BMI/Justin Combs, 20 THE THINGS THAT YOU DO (EMI Blackwood. BMI/0/B/0 BMI/EMI April, ASCAP/Gifted Peari, ASCAP) WBM
12121130 GROGVE THEORY (EPIC) 252426 FAITH EVANS (BAD BOY/ARISTA) ASCAP/Amani, ASCAP) WBM - Itselt, BMI/Rodney Jerkins, BMI) HL 23 YOU'RE MAKIN' ME HIGH/LET [T FLOW (1996 Groove 78.
16 ggéxg/(iu (Just/ig &)g}as ASCMI)/E“?XIS%ITPL/S = 5 gm%s F%R II'HE L%ER/I\”YOU (Son/yE//ATVA%%(i ASJIWAP/AImo, ASCAP/Ecaf, BMI/Sony/ATV Songs, 8MI)
. X i, i y ds From MI/Epic, BMI/Solar, BMI/WB, ASCAP/E/A, P/Make HU/WBM
13| 13| 7 | THA CROSSROADS Recurrents are titles which have appeared on the Hot R&B gan gvillWaes oun DI / g gl .
BONE THUGSN-HARMONY (RUTHLESYRELATMTY) . The Soul, ASCAP/Longitude, BMI) HL/WBM It Big, ASCAP/Portrait-Solar, ASCAP/Silver Sounds, 19 YOUR SECRET LOVE (EMI April, ASCAP/Uncie Ronnie’s,
Singles chart for 20 weeks and have dropped below the top 50. 2 PONY (Papah, ASCAPNVirginia Beach, ASCAP/WB, ASCAP) HL ASCAP/Chrysalis, BMi/Vertelney, BMI) HL/WEM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY ioijridlsialrlﬂ"

TOP R&B ALBUMS

NEW D CHUCK D MERCURY 532944* (10.98 EQ/16.98) AUTOBIOGRAPHY OF MISTACHUCK | 47
= = e 3. 3 46 | 46 | 21 | DONELL JONES LAFACE 26025* ARISTA (10.98/15.98) MY HEART | 30
28538 |3g| 25| arRTisT TILE | 23 49 | 44 | 40 | 50 | R.KELLY A® JVE 41579 (10.98/16 98) RKELLY | |
=232 o T 20 LABEL & NUMEER/DISTRIBUTI;;LABEL (SU:(;ESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 50 a1 I 2 LOST BOYZ @ UNIVERSAL 53010* (10.98/15.98) LEGAL DRUG MONEY 1
D new | 1 | wersoccominingeesamantsmon 1ses - owoows | 1 | |1 €18 | ¢ T SO0 Ktk e s e |
2 2 2 18 | KEITH SWEAT A ELEKTRA 61707+/€EG (10.98/16.98) KEITH SWEAT | 1 e = HOPSACK & SILK 4512/ICHIBAN (11.98/16.98) BeENlaoEn) | &8
3 1 1 3 BLACKSTREET INTERSCOPE 90071 (10.95/16.98) ANOTHER LEVEL 1 53 15 47 MONTELL JORDAN DEF jAM 533191/MERCURY (10.98 EQ/16.98) MORE... 17
4 4 5 5 SOUNDTRACK EASTWEST 61951/EEG (11.08/17.08) SET IT OFF 3 54 42 4 17 | CRUCIAL CONFLICT @ PALLAS 53006*/UN|VERSAL (10.98/15.98) THE FINAL TIC 5
5 5 1 7 NEW EDITION M 11480* (10.98/16.98) FONETRGE 1 55 | 53 | 54 | 27 | SWV A RCA66487* (10.98/16.98) NEW BEGINNING 3
@ 8 10 | 19 | TONI BRAXTON A’ LAFACE 26020/ARISTA (10 98116 98) SECRETS | 1 96 | 48 | 49 | 18 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82905+/AG (10.98/16.98) GET ON UP AND DANCE | 23
7 | 6 | 3 | 4 | LUTHER VANDROSS Lv 67553+/EPIC (10.98 EQ/16.98) YOUR SECRET LOVE | 2 [ ER%?,FE 5}%”&5 S;E,'JBEACHERS THE NEW WORLD ORDER | 57
8 7 6 38 2PAC A° DEATH ROW/INTERSCOPE 524204*/\SLAND (19.98/24.98) ALL EYEZ ON ME 1 70 70 24 KENNY LATTIMORE CcOLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 31
9 3 62 3 JERU THE DAMAJA PAYDAY/LONDON 124119*/ISLAND (10.98/17.98) WRATH OF THE MATH 3 59 59 52 TINA TURNER ViRGIN 41920 {10.98/16.98) WILDEST DREAMS 26
10 | 11 9 4 KENNY G ARISTA 18935 (10.98/16 98) THE MOMENT 9 60 | 50 | 55 SOUNDTRACK MCA SOUNDTRACKS 11498/MCA (10.98/17.98) BULLETPROOF | 37
11 9 8 8 DO OR DIE RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS § 61 54 48 62 | THUG LIFE @ DEATH ROW/INTERSCOPE 50608/PRIORITY (9.98/15.98) VOLUME | 6
@ NEW ) 1 M.O.P. RELATIVITY 1555+ (10.98/15.98) FIRING SQUAD | 12 62 | 57 | 45 DRU DOWN RELATIVITY 1531* (10.98/15.98) CAN YOU FEELME | 14
13 12 11 10 | OUTKAST LAFACE 26029+ ARISTA (10.98/16.98) ATLIENS 1 63 51 42 | 23 | TOO SHORT A DANGEROUS 41584*/JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) 1
14 10 7 3 JOHNNY GILL MOTOWN 530646 {10.98/16.98) LET'S GET THE MOOD RIGHT 7 64 | 60 | 60 | 49 | LL COOL J A?DEF JAM 523845*/MERCURY (10.98 EQ/17.98) MR. SMITH 4
15 | 13 14 | 30 | MAXWELL @ COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 8 65 | 56 | 36 SKULL DUGREY NO LIMIT 50543*/PRIORITY (10.98/16.98) HOODLUM FO' LIFE | 29
* * » GREATEST GAINER * K 66 69_ 67 | 56 | MARIAH CAREY A® COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1
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17 | 16 16 9 112 BAD BOY 73009/ARISTA (10.98/15.98) 112 : 5 68 | 58 | 58 GROVER WASHINGTON, JR. cOLUMBIA 57505 (10.98 EQ/16.98) SOULFUL STRUT | 45
18 | 14 | 12 | 5 | THE DAYTON FAMILY RELATIVITY 1544 (10 98/15 88) Bl | 7 69 | 67 | 53 | 21 | SOUNDTRACK A DEF Jam 531911*MERCURY (11.98 EQ/17.98) THE NUTTY PROFESSOR | |
19 | U 18 9 | AALIYAH @ BLACKGROUND 92715/46 (10.98/16.98) ONE IN A MILLION 4 70 1 47 | 4l 12 | FACEMOB INTERFACE/RAP-A-LOT 41336/VIRGIN (10.98/15.98) THE OTHER SIDE OF THE LAW 6
20 | 15 | 15 | 7 | SOUNDTRACK BIG BEAT 92709%/AG (10.98/17.98) HIGH SCHOOL HIGH | 4 7 | 61 | 69 | 13 | GEORGE BENSON GRP 9823 (10.98/16.98) THAT'S RIGHT | 33
21 | 21 | 21 | 22 | KIRK FRANKLIN AND THE FAMILY ® wikTelA looawal 2 12 | 63 | 64 MC LYTE EASTWEST 61781*/EEG (10.98/16.98) BAD AS | WANNAB | 1]
GOSPO CENTRIC 72127 (9.98/13.98) 73 | 73 | 66 | 69 | D’ANGELO A Emi 32629 (10.98/15.98) BROWN SUGAR | 4
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23 | 18 | 13 | 5 [ THEROOTS DGC24972GEFFEN (10.98/16 98) ILLADELPH HALFLIFE | 4 75 | 65 | 63 | 20 | HELTAH SKELTAH DUCK DOWN 50532*/PRIORITY (10.98/16.98) . NOCTURNAL | §
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ORIGINOO GUNN CLAPPAZ DUCK DOWN 50577/PRIORITY (10.98/16.98) DA STORM 95

42 | 32 | 30 | 67

BONE THUGS-N-HARMONY A* RUTHLESS 5539*RELATIVITY (10.98/15.98)
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43 | 3 28 13 | UGK JIvE 41586 (10.98/15.98) RIDIN' DIRTY | RUTHLESS 5526*/RELATIVITY (7.98/12.98) _
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46 | 40 37 3 702 BIv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT _100 86 9% 86 | MYSTIKAL 8IG BOY 41581/JIVE (10.98/15.98) MIND.OF MYSTIKAL 14 ]

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units {250,000 for EPs). A RIAA- certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labeis, are suggested iists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices, Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows atbums removed from Heatseekers this week. [l indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.

HIP-HOP MEET AIMS FOR UNITY

(Continued from page 19)

sized that to the {street| teams that
were attending this conference, and
they haven’t been stickering up this
hotel. But there are a gang of promo
tapes and fliers floating around.”

Rapper Tupac Shakur’s death and
the departure of artist/producer Dr.
Dre from Death Row (and his subse-
quent formation of Aftermath) were
common topies of conversation in the
hotel lobby, from a business and a social
perspective.

“[Shakur’s] death is still fresh in the
minds of people, but unfortunately, I
don’t see anything good coming out of

all of it so far,” said KKBT Los Ange-
les DJ Poetess, who is also a rapper.

Former Tommy Boy vocalist L.V.—
who won a Grammy this year for his
work with rapper Coolio on “Gangsta’s
Paradise”—said he’s still concerned
with the East Coast/West Coast rival-
ry among rappers and label executives.
“Instead of fighting with each other,
they should be listening to their fans,
who really ain’t all that interested in
listening to all that.”

The conference panels offered
insight on varying topics, although
they often started late. Among the 13

panels were “Misogyny On Trial,”
“The Future Of Hip-Hop Video,” “The
Business Of Hip-Hop,” “Street Promo-
tions,” “Music Publishing,” and “Mar-

keting & Promotions.”

In addition to workshops and panel
discussions, there was off-site enter-
tainment, ineluding a concert perfor-
mance by Yo Yo, music showcases, an
MC battle, and a battle of the DJs.

Although some conference regis-
trants complained about entertainment
events being held away from the hotel,
they agreed that it kept nonconference
hangers-on to 2 minimum.

b

—— P .
Maniacal Mayhem. Duck Down/Priority duo Heltah Skeltah stands with director
Gobi Nejad between takes for the rap act’s clip to its current single, “Therapy.”
The video was shot in an abandoned insane asylum in downtown New York. Pic-
tured, from left, are Heltah Skeltah’s Ruck, Nejad, and Heltah Skeltah’s Rock.
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MAKING THI CONNIECTION: What do three successful rappers do
after spending three weeks atop the Hot Rap Singles chart and elimbing to
No. 19 on Hot R&B Singles? How ahout a debut at No. 1 on Top R&B
Albums, not to mention a bow at No. 2 on The Billboard 200, with 145,500
units sold in the first week at retail (see Between the Bullets, page 89). That
is exactly what Westside Connection accomplishes this week. The collec-
tive comprises Ice Cube, W.C,, and Mack 10, and, given each artist’s sue-
cess, the high debut comes as no surprise. “Bow Down” is No. 5 on Hot Rap
Singles and No. 25 on Hot R&B Singles.

LATE EDITION: After spending seven weeks on the Hot R&B Airplay
list, New Edition’s “I'm Still In Love With You” (MCA) finally hit retail
last week. Consumer reaction was enough to net a No. 5 debut on Hot R&B
Singles Sales; the song earns the Hot Shot Debut, at No. 8, on Hot R&B
Singles. On Hot R&B Airplay, the track holds at No. 10 in its eighth week,
with a 2% increase in audience points, raising impressions to more than 22
million. Sales will likely improve in the next couple of weeks as the group
makes scheduled appearances on the TV series “New York Undercover”
and “Family Matters.”

DOUBLE PL.AY: Nas’ “Street Dreams” (Columbia) debuted a week
early on Hot R&B Singles, so it was easy to predict that the single
would make a big move this week. It does just that as it escalates 63-
24 and snags the Greatest Gainer/Sales award. The song. an ode to the
fancy items of the fast life, debuts at No. 12 on Hot R&B Singles Sales
and moves 67-66 on Hot R&B Airplay. There are 41 monitored stations
spinning the track, including WQHT New York, where music director
Tracy Cloherty says it has been a solid performer right out of the box.
She says the station also has the B-side, “Affirmative Action,” in power
rotation, where it’s been for some time now. “Affirmative Action” chart-
ed on Hot R&DB Airplay in the Sept. 7 issue and is receiving play at six
stations.

LOVE JONES: Keeping in the tradition of last week’s Hot Shot Debut
at No. 30 on Hot R&B Singles, Donell Jones’ “Knocks Me Off My Feet”
(LaFace/Arista) picks up another 13% in audience points, earning
Greatest Gainer/Airplay for its 30-28 move on that chart. The 13% gain
also propels the song 36-29 on Hot R&B Airplay; it is being spun at 64
monitored stations. Additionally, “Knocks Me” moves 26-24 on Hot R&D
Singles Sales, thanks to a 27% unit increase at R&B core stores. The
track was penned by Stevie Wonder and was released in December
1980 as the B-side to “I Ain’t Gonna Stand FFor 1t” (Tamla/Motown)
from Wonder’s album “Hotter Than July.”

RAPPI NG IT UP: The No. 1 title plus all of the new entries on Top
R&DB Albums are by rap acts, as is that chart’s Greatest Gainer (Above
The Law, 84-16). In total, rap accounts for 47% of this week’s charted
titles. Another rap title will join the chart in two weeks, as the posthu-
mous 2Pac album (Death Row/Interscope) is slated for a Tuesday (5)
release, but we wonder if street-date violations will force it onto next
week’s chart.

BUBBLING UNDER.

HOT R&B
SINGLES

T
B|E|3| A
¥ |2 22|
| 2|5 |8 | TITLE @ | 5| Y| TITLE
nJ—: 3 | 2 | ARTIST (LABEL/PROMOTION LABEL) £ | S| = | ARTIST (LABEL/PROMOTION LABEL}
111]3]RISE 14|19 | 3 | OVER AND OVER
SANDRA ST. VICTOR (WARNER BROS.} PUFF JOHNSON (WORK/EPIC)
I LOCKDOWN 15118 |15 KNOCK KNOCK
THE RUDE BOYS (BUCHANNAN/BELLMARK) SAM “THE BEAST" (CLR)
315113 PIECE OF CLAY 16 1|7 LET IT OUT
MARVIN GAYE (REPRISE/WARNER BROS.) SKOOTA (POPULAR/CRITIQUE)
4192 HOW MANY EMCEES-THE DJ EVIL DEE ‘96 REMIX 17111118 SHOT CALLIN’ & BIG BALLIN'
BLACK MOON (WRECK NERVOUS) THE WHORIDAS (SOUTHPAW/DELILIOUS VINYL)
5|215s EVERYBODY WANTS THAT LOVE 18116 7 FED UP
BARKAYS (CURB) HOUSE OF PAIN (TOMMY BOY!}
6146 MY KINDA N*GGA 19— 4 GIVE ME A LITTLE MORE TIME
HEATHER B. FEATURING M.O.P (PENDULUM/EMI) GABRIELLE (GO! DISCS/LONDON/ISLAND)
7125] 2 INDESTRUCTIBLE 2010103 WORLD WIDE
REIGN (H.0.L.A. RECORDINGS/ISLAND) ROYAL FLUSH (BLUNT/TVT)
g | 3|3 | THEHEIST 21| 22| ¢ | FORGET ME NOTS
DA 5 FOOTAZ (DEF JAM/MERCURY) RANDY CRAWFORD (BLUEMOON/ATLANTIC)
9164 BOUNCE TA DIS 221—13 THROW IT UP
8IG U & THE MADHOUSE CREW (ALEXIASTREET PRIDE} KILLAFORNIA ORGANIZATION (THUG/RAGING BULL}
100717 ROLLIN'/GET YOU BOGGIE ON 23— FLOSSIN
YOUNG M.C. (RED ANT) MR. X (JUNGLE)
REEP LOWER EASTSIDE
12015 CHINO XL (AMERICAN/WARNER BROS.} 411317 DELINQUENT HABITS (PMP/LOUD}
12{—15 ANOTHER DAY 25123( 5 DICKEY RIDE
NICK TORALE {D-TOWN) SOUTHERN PLAYAS {CRITIQUE)
13]—1| 5 L%ECE)I(FI&-IE":;FECT (MCA} Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

THE RHYTHM & THE BLUES

(Continued from page 19)

recording artist in his own right—and
lyricist Noble Sissle. The production
featured an impressive cast of black
luminaries, including Waters; Paul
Robeson, who became the first black
solo artist to sing entire recitals of
Negro spirituals and who opened the
door for similarly styled black artists
to mainstream America; Josephine
Baker; Florence Mills; and Trixie
Smith.

According to Hill, Jackson’s peri-
odic writings on the Page concerning
“Shuffle Along” were “greatly
responsible for attracting interest in
the show and getting it produced on
Broadway.”

“Shuffle Along” not only marked
the return of black productions to
the Broadway stage; it also redefined
the musical as more than a pateh-
work of songs and bits of varying
sources and quality. Instead, musi-
cals evolved into cohesive presenta-
tions in which songs and dance num-
bers were created specifically for the
production.

As a result of Jackson’s editorial
efforts on its behalf, plus the produc-
tion’s undeniable quality, “Shuffle
Along” helped mark the popular
return of musicals to Broadway.

In addition to his universal efforts to
expose white America to the fine work
being done by black entertainers, Jack-
son had a close relationship with the
black press. Black newspapers such as
The Chicago Defender, The Indi-
anapolis Freeman, The Atlanta Inde-
pendent, The Kansas Call, and The
Denver Star frequently picked up
information from the Page for their
entertainment sections.

Perhaps as much as any other writer
of his day, Jackson should be heralded
as a true Harlem Renaissance man,
serving as black entertainment’s pro-
fessional and ethical compass while
guiding its artists and interests.

Get On The Train. Warner Bros. jazz
vocalist Kevin Mahogany inspects the
train he'll be riding when he hosts a
bevy of industry guests on a rail trek
from San Diego to San Francisco on
Nov. 15. Mahogany, whose self-titled
album features emphasis tracks “I
Can't Make You Love Me” and I'm
Walkin’,” will conduct a private perfor-
mance along the way.
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*x*No. 1% xx*
STREET DREAMS & NAS
@ NEWD ! (C) (D) (M) {T) (X} COLUMBIA 78409 1 week at No. 1
3 4 5 SITTIN’ ON TOP OF THE WORLD & DA BRAT
(C) (T) SO SO DEF 78426/COLUMBIA
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(C) (D) RAP-A-LOT/NOO TRYBE 38559/VIRGIN
* * * GREATEST GAINER * * *
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e S e
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3 4 3 2 HOW DO U WANT IT/CALIFORNIA LOVE A® @ 2PAC (FEAT. KC AND JOJO)
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(C) (D) (T) DEF JAM 575062/MERCURY
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19 | 20 2 14 | o) m L o 80
20 17 19 6 ITZSOWEEZEE (HOT) & DE LA SOUL
(C) (T) (X) TOMMY BOY 7752
DIRTY SOUTH & GOODIE MOB
a 2 18 12| (0 () M) (1) (%) LAFACE 24173/ARISTA
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(C) (D} (T) WU-TANG 53238/PRIORITY
THE LOVE SONG & BUSH BABEES FEATURING MOS DEF
34 | 8 | 3 | (C)wARNER BROS. 17586
THE RHYME & KEITH MURRAY
5 19 12 4 (T) JIVE 42405*
CAN YOU FEEL ME & DRU DOWN
%5 3 12 1 & o) m RewariviTy 1567
PAPARAZZI| & XZIBIT
u 2% a 18 | (0 (o) (M LOUD 64565/RCA
28 23 24 12 GETTIN'IT & TOO SHORT FEAT. PARLIAMENT FUNKADELIC
(C) DANGEROUS 42409/JIVE
RUGGED -N- RAW & PMD
2 21 %6 ! (C) (D) (T) RELATIVITY 1572
DEAD & GONE & M.O.P
30 27 22 5 {C) (D) (T) RELATIVITY 1568
31 | 22 | 25 | § | YAPLAYIN' YASELF @ JERU THE DAMAJA
(T) PAYDAY/LONDON 120100*/ISLAND
@ 4 o 7 HOW MANY EMCEES-THE DJ EVIL DEE ‘96 REMIX @ BLACK MOON
(C) (D) (T) WRECK 20240/NERVOUS
33 31 28 18 IT'S A PARTY © BUSTA RHYMES FEATURING ZHANE
(C) (D) (T) ELEKTRA 64268/EEG
34 | 32 | 45 | § | MYKINDAN*GGA @ HEATHER B. FEATURING M.O.P
(C) (T) PENDULUM 58586/EMI
@ 45 2 THE HEIST & DA 5 FOOTAZ
{C) (D) (T) G FUNK/DEF JAM 575650/MERCURY
ANYTHING GOES @ RAS KASS
¥ | % 4 5 1 oimprigaiTy 53219
37 | a0 | 37 | 11 | 'LLEGALLIFE CAPONE-N-NOREAGA
(M) (T) (X} PENALTY 0177*/TOMMY BOY
HANG EM’ HIGH @ SADAT X
38 39 3 a (C) (D) (T) LOUD 64561/RCA
NO & CHUCK D
39 | 36 3 8 (C) (D) (T) MERCURY 578416 |
40 37 38 14 NO MORE TEARS MASTER P FEAT. SILKK & MO B. DICK
(€) (D) (T) NO LIMIT 53237/PRIORITY
41 | 33 | 34 | 13 | JUMPONIT ® SIR MIX-A-LOT
(C) (D) (T) (V) (X} RHYME CARTEL/AMERICAN 17626/WARNER BROS.
42 | 38 | 30 | ap | GETMONEYA @ JUNIOR MA.FILA. FEAT THE NOTORIOUS B.LG.
Y (C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG
WHERE I'M FROM (FROM “BULLETPROOF™) @ PASSION
RE-ENTRY 19 (C} (D) (M) (T) (X) MCA 55096
44 47 ] 32 35 AIN'T NO NIGGA/DEAD PRESIDENTS @ @ JAY-Z FEAT. FOXY BROWN
(M) (T) (X) FREEZE/ROC-A-FELLA 53233*/PRIORITY
KREEP & CHINO XL
RE-ENTRY 3 (C) (T) (X) AMERICAN 17625/WARNER BROS.
CLONES/SECTION & THE ROOTS
48 [lLe0 I 3 19 | &0 (0 0GC 19402/GEFFEN
TOP BILLIN’ & WRECKX-N-EFFECT
RE-ENTRY & (C) (D) (M) (T) (X) MCA 55092
KNOCK KNOCK SAM “THE BEAST"
RE-ENTRY 10 (M) (T} (X) CLR 5220*
LET IT OUT @ SKOOTA
RE-ENTRY 3 (C) POPULAR 12123/CRITIQUE
50 4 I 39 18 SHOT CALLIN' & BIG BALLIN' THE WHORIDAS

(C) (D} (T} SQUTHPAW,DELICIOUS VINYL 97005 INTERSCOPE

(O Records with the greatest sales gains this week. ®Videoclip availability. @ Recording Industry Association

of America (R1AA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catatog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavaiiable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single
availabitity. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
and SoundScan, Inc.
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The Ahsolute Makes Spirited Return On U.K.’s AM:PM

LIF'E IS A DANCE: All too often, the
red tape and inside politics of the
industry can hinder—if not cease—
the flow of great music. It’s unfair,
annoying, and discouraging to anyone
who isn’t coated with the snake skin of
a veteran. Yeah, our bright pink
Pollyanna stripes are showing once
again. But it does our heart good when
we see an act overcome the drama and
find the success it deserves. Among
the recent winners of the industry
game of career chess is the Absolute,
which has rebounded from Tribal
America Records to a fruitful situa-
tion with AM:PM in the UK.

Helmed by producers Mark Pic-
chiotti and Craig Snider, the
Absolute returns in time for the
Christmas party rush later this month
with the spiritually charged “I
Believe.” Front woman Suzanne
Palmer makes good on the promise
she displayed on the previous “There
Will Come A Day,” stomping all over
the track’s cushiony house groove with
the pulpit-pounding passion of a baby
Martha Wash. The remixes range
from warmly poppy to darkly dubby,
though none are as effective as the
full-on gospel-house attack of the orig-
inal version.

Fellow Chicago troupe Liquid Soul
has ended the bidding war surround-
ing its tasty brand of acid jazz by join-
ing Miles Copeland’s newly formed
Ark 21 Records. The EMI-distributed
label will issue the band’s acclaimed
homemade album this month, allowing
ample time to work on new material.
A national concert tour begins Nov. 14
in San Diego.

Carloyn Harding sure does get
around. The woman seems to have a
record out on possibly every dance
label in the States, not to mention a
handful in the U.K. and Europe.
Although we worry about her spread-
ing herself too thin, her journey-
woman approach is commendable—
especially since she is rarely
connected to a dud recording. Her lat-
est is “I Am What I Am” on King
Street Sounds, and she serves a hand-
bag-swingin’ attitude over a forceful
house beat created by Deep Zone.
When is a major going to get a clue
and give this woman an album deal?

Speaking of divas, former Snap
singer Thea Austin has just wrapped
up “House It Up,” her first solo album
for Orbik Records. Collaborating with

Daunce @

TRAX

-

by Larry Flick

Los Angeles producers Michael
Eckart and Dain Noel, she has con-
cocted a solid set of Euro-splashed hi-
NRG jams that are equally accessible
to dancefloors and radio airwaves. The
first single is still to be determined, a
tough choice given the strength of the
cuts “Life Maze,” “I Feel It,” and
“What I Need.” Any of 'em would be
fun and formidable releases.

ON THE BEAT: We're pleased to
report that producer Roger Sanchez
and partner Karen L. have gotten the
independent Narcotic Records back in
the fast lane, setting up a New York
office and inking a European distrib-
ution deal with Edel Music.

British upstarts Brian Tharme and
DJ Face open this new phase of Nar-
cotic with “Earthshaker,” a funk-for-
tified house EP they’'ve recorded as
the Republic. “It’s the perfect way for
us to get things rolling again,”
Sanchez says. “We're out for the new
blood. That’s how a new label can be
preperly established—by committing
to fresh talent.”

The coming months will bring 12-
inchers by Hani, Prince Quick Mix,
and George Janis. Immediately fol-
lowing “Earthshaker” is “Stand Tall”
by Erik Wikman's new act, Depart-
ment Of Soul. Tony Jones is the fea-
tured belter of the jam, with remixes
crafted by the Basement Boys.

RIFFING: Techno godfather Moby
has been keeping mighty busy lately.
He’s just completed “Animal Rights,”
his second set for Elektra, while open-
ing for the guitar-slingin’ Soundgar-
den on the European leg of its world
tour. Between gigs and studio sessions,
he produced “Walk On Water” by
(gulp!) Ozzy Osbourne for the “Beav-
is And Butt-head Do America” sound-
track and has remixed cuts for Metal-
lica and Smashing Pumpkins. Is
anyone else smelling a transition into
rock? If not, the scent will become
apparent once you hear “Animal
Rights,” which has a decidedly aggres-

sive punk subtext. But please don’t
start dogging the lad until you've fully
digested the music, which is truly
extraordinary. True students of
Moby’s music should understand that
he’s always been far more about exper-
imentation and the emotional cathar-
sis of music than simplistic or single-
minded genre allegiance. Our advice
is to listen without prejudice when the
album is released Feb. 11.

Whether or not dubby hip-hop is
among your fave turntable flavors, you
are advised to immediately seek out
“Endtroducing . . .” by DJ Shadow. A
shy underdog in a community overrun
by lads craving gangsta glamour and
gold, Shadow weaves rich instrumen-
tals with edgy beats and complex
melodies that many wannabes will
have copped for their own jams by this
time next year. He ereated much of
this Mo’ Wax/ffrr album from samples
of more than 1,000 old funk, blues, and
soul records, embellishing each track
with deft scratching and odd sound
effects. Deep tracks like “What Does
Your Soul Look Like” should connect
with anyone who bemoans the formu-
laic nature of club music. It’s time to
stop moaning and start supporting the
pioneers. They're working overtime
right under your nose.

On the compilation tip, Atlanta’s
InterSound Records offers a festive
second volume of “Can’t Get This No
More,” which specializes in rare and
out-of-print twirlers. Lots of cute stuff
here, most notably the Escape From
New York mix of “Never Gonna Give
You Up” by Rick Astley and “It’s My
Pleasure” by My Friend Sam, which
features a juicy vocal by hi-NRG icon
Viola Wills.

If that set is too kitschy for you, then
go directly to the third edition of
“Trade,” a series showcasing the
turntable musings of cool UK. spinner.
This album features the music of Tony
DeVit and Steve Thomas. Both offer
peeks into their own new productions,
as well as a barrel of intriguing under-
ground hard-housers. Slammin’.

The recording career of Fine
Young Cannibals may be long over,
but its handful of hits apparently live
on. MCA gathers “She Drives Me
Crazy” and other familiar ditties for
“The Finest,” a best-of collection that
includes three previously unreleased
cuts from the act’s abandoned third
album, “The Finest.” The set will be

Spreading Love. Rising diva Gisele
Jackson, left, takes a break from a
recording session in New York with
producer Louie “Balo” Guzman to cel-
ebrate the ongoing chart success of
their collaboration “Love Command-
ments.” The Waako 12-inch single
advances to No. 18 on Billboard’s Hot
Dance Music/Club Play chart this
week, and it's sparking interest from
indies all over the world for licensing.
Jackson’s next single is due in Janu-

ary.

out in time for holiday gift-giving Nov.
19, and it’s worth grabbing for the
lovely new song “The Flame.” It leaves
you sad for the passing of what was
once an innovative pop outfit. We won-
der what the golden-voiced Roland
Gift is up to these days. Our spies are
already hard at work, digging up the
dirt.

Import enthusiasts with a hunger
for theatrically inclined female belters
should make a mad dash to their local
racks for “Only Human,” the long-
promised second album by Dina Car-
roll (see story, page 7). This glorious
collection should be passed around
clubland as a textbook study in mak-
ing a seamless transition from being a
disco dolly to a serious pop vocalist.
Under the guidance of producer Nigel
Lowis, Carroll heartily digs into sub-
stantial ballads that display the soft
nuances of her voice, while also
indulging in the pop/house fare that
has made her booming vibrato a sta-
ple of dancefloors. “Mind Body &
Soul” is vigorous and enlightening at

the same time, while “Escape” could
be the song that carries her onto state-
side radio airwaves.

Jeep-soul ingénue Aaliyah takes
her first steps into the dance arena
with a reverent cover of the Marvin
Gaye classic “Got To Give It Up.” Now
we were skeptical that such a young
artist could properly handle such a
subtle and sexy jam, but Miss Thing
works it lovely, performing with a per-
fect blend of quiet sensuality and
breathy shyness. Todd Terry kicks a
house groove that drives this home as
a multiformat smash waiting to hap-
pen. EastWest U.K. is already work-
ing this single on 12-inch import,
though we hear that a domestic press-
ing on Be!/Atlantic is imminent.

Finally, hi-NRG veteran Ernest
Kohl resurfaces with “Only You,” a
cover of the Yazz synth-pop nugget on
Atlanta’s new NMC Records. Produced
by the artist with Steve Skinner, this
is one of his more evenhanded and
mainstream-friendly recordings in
years. He really does have a fine tenor
range, and it’s put to excellent use
here. Be sure to check out Tom Moul-
ton’s rumbling tribal remix and
Lester Temple’s jiggly Euro-pop ver-
sion. A fine preview of Kohl's new
album, “The Importance Of Being.”

s Danee.
Rreakouss
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CLUB PLAY

. INDESTRUCTIBLE REIGN HoL A

. IF YOU REALLY LOVE ME LONNIE
GORDON Ffup it

. ONLY 4 YOU CAJMERE cajuaL

. SHINE THE LIGHT CEVIN FISHER
NITEGROOVES

. UN-BREAK MY HEART TONI BRAXTON
LAFACE

MAXI-SINGLES SALES

. HOW MANY EMCEES BLACK MOON wreck

. DON'T LET GO (LOVE) EN VOGUE
EASTWEST

. MOUTH MERRIL BAINBRIDGE uNiversaL

. FRONT LINES (HELL ON EARTH)
MOBB DEEP 10up

5. STAY WITH ME JASON WEAVER

MOTOWN

v bW N

PW N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

BREAKS OUT

THE BEAT
WITH

L Ol MIX "SF THEME - #C. Marls

2. D.J. GIRL - Katina

3 DO YOU MISS ME - Joceiyn Gnrigues
4. AUTOMATIC LOVER - Real McCay

5. JELLYHEAD = Crush

" 6. DON'T STOP IWIGGLE WIGGLE] - Outhere Brothars
7. WEVE GOT IT GOIN' OM - The Backstrezt Boys
B. FEEL THE MUSIC = Planct Saul (Teal. Besrda Des)

3. DREAMER - Livin' Joy

10, ¥OU GOT TO PRAY = Jal Cardwsll
0. NEW YEARS DAY - Route 401

CS 5307-4

CD 5307-2

0 “”82551“53074”“ 8 0 '”LZSN“SBO?Z‘I“ 4

To Order:

Ph: I-BO0O-559-8273
or (612) 559-6000
fax: (612) 559-0210

@ 1886 Simitar Entertainment, Inc.
Disributed by Simitar Entertainment, Ing,
3850 Annapolis Lane M., Suite 140
Minneapalis, MM 55447-5443

I2. INSIDE OUT - Culturs Bwat
3. 1 DON'T KNOW = Escapade
14, MACAREMNA - Los Dl Mar

Available at all
One-Stops across
the Naticn
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
& « |2 Q= OF DANCE CLUB PLAYLISTS. (2 <| 2 S STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SondScan®
%ﬁ B 23 ‘Q; TITLE ARTIST ‘é’u“j B =3 €< | TITLE IIII.“ ARTIST
E2| 32| ~8| =S| LABEL & NUMBER/PROMOTION LABEL T2 |52 | S| =S| LABEL & NUMBER/DISTRIBUTING LABEL
* *x *NO. 1% x *x * * * NO. 1/GREATEST GAINER * * %
2 3 8 NO FRILLS LOVE GEFFEN 22219 1 week at No. 1 JENNIFER HOLLIDAY¥ @ 47 - 2 STREET DREAMS (M) (T) (X) COLUMBIA 78408 1 week at No. 1 & NAS
4 b FIRED UP! TWISTED 55221/MCA FUNKY GREEN DOGS 2 1 1 5 NO DIGGITY (M) (T) (X) INTERSCOPE 95003 @ BLACKSTREET (FEATURING DR. DRE)
3 5 7 SHAKE THAT BODY COLUMBIA 78388 ROBI ROB'S CLUBWORLD FEATURING YA KID K @ 31 — 17 | THE THINGS THAT YOU DO (T) (x) MERCURY 578713 . @ GINA THOMPSON
7 12 6 LAND OF THE LIVING CHAMPION 324/RCA . KRISTINE W @ 3 3 19 | WHERE DO YOU GO (M) (T) (X) ARISTA 13226 @ NO MERCY
5 8 8 THAT SOUND SFP 9608 E-N FEATURING CEEVOX 5 23 34 9 CAN'T KNOCK THE HUSTLE (M) (T) (X) FREEZE/ROC-A-FELLA 53251/PRIORITY @ JAY-Z
11 | 14 | 5 | THECHILD (INSIDE) ARISTA 13252 @ QKUMBA 200 6 2 2 | 22 | HOW DO U WANT IT/CALIFORNIA LOVE (M) (T) (x) DEATH ROW/INTERSCOPE 854653/ISLAND @ 2PAC (FEAT. KC AND J0JO)
8 9 8 SNAPSHOT RHINO 76032/A I @ RUPAUL
l 2 10 | WHO IS HE Ar\LTJOWHAT/ ITSLA::: cTo YOU MAVERICK PROMO/REPRISE @ ME'SHELL NDEGEOCELLO * doxiHay SHOT DEBUT * * *
. @ NEW b 1 I’'M STILL IN LOVE WITH YOU (M) (T} (X) MCA 55278 & NEW EDITION
13 16 6 IN THE SPRINGTIME OF HIS VOODOO ATLANTIC 85475 TORI AMOS
g 0 L T e S T OROATER 8 6 6 5 NO TIME (T) UNDEAS/BIG BEAT 95631/AG @ LIL' KIM FEATURING PUFF DADDY
9 4 8 23 | ONLY YOU (M) (T} (X) BAD BOY 7907 1/ARISTA @ 112 FEATURING THE NOTORIOUS B.I.G.
15 | 2 NSRRI CANTHELP ITCOLISEUM IMPORT/PYL HARBY CLAPRERS 10| 10| 9 | 6 | MUSIC MAKES ME HIGH (M) (T) (X) UNIVERSAL 56020 ® LOST BOYZ
6 l 11 | STOMP QWEST 43766/WARNER BROS. QUINCY JONES FEAT THE CAST OF STOMP/THE YES/NO PRODUCTIONS
12 6 BNl W0 10 TANGO KAASNOW 55241CA RS LT 11)| 44 | 30 15 | STAND UP (T) () DV8 120085/A8M LOVE TRIBE |
1 7 7 Y REh i EJONET0n DG N o0S T 12 8 17 6 ME AND THOSE DREAMIN' EYES OF MINE (M) (T) EMI 58592 @ D'ANGELO
10 1 26| WHERE LOVE LIVES '96 LOGIC 59051 © ALISON LIMERICK 13 11 5 9 FIRED UP! (T} (X) TWISTED 55221/MCA FUNKY GREEN DOGS
16 | 20 6 | GIVE ME A LITTLE MORE TIME GO! DISCS/LONDON 850745/ISLAND @ GABRIELLE NEW ) 1 | ONE AND ONE (T} (X) DECONSTRUCTION 13268/ARISTA © ROBERT MILES FEAT. MARIA NAYLER
17 | 2¢ 175 | CAN I GET A WITNESS PERSPECTIVE PROMO/AEM ANN NESBY i: 5|2 3 LAST NIGHT (M) (T) X) LAFACE 24 18Z/ARISTA SIAZIET
29 | 37 LOVE COMMANDMENTS WAAKO 1244 ISELE JACKSON S | ¢ THE RHYME (1) JIVE 42405 . @ KEITH MURRAY
22 34 : 1 CUBA STRICTLY RHYTHM 12472 - e EEL MARTACH\ 17 12 10 3 THE CHILD (INSIDE) (T) (X) ARISTA 13252 € QKUMBA Z00
23 | 36 | 4 | 1T's ALL COMING BACK TO ME NOW 550 MUSIC 78377/EPC @ CELINE DION 30 [ 27 | 4 | PONY (T} 550 MUSIC 78354/EPIC : @ GINUWINE
20 | 15 | 10 | JUST BE GOOD TO ME ARISTA 13235 DEBORAH COX 19)] 22 | 14 5 | OHNO (T) (X) TWISTED 55242/MCA DANNY TENAGLIA
26 | 33 | 4 | LOVE ME THE RIGHT WAY ‘96 LOGIC 59053 @ RAPINATION & KYM MAZELLE NEWD | | | DANCE/HORNY (T) TWISTED 55246/MCA SIZE QUEEN
% % * POWER PICK* * * 21 7 11 7 YA PLAYIN' YASELF (T) PAYDAY/LONDON 120100/ISLAND @ JERU THE DAMAJA |
(23)] 38 | — | 2 | ONEAND ONE DECONSTRUCTION 1326BARISTA  ROBERT MILES FEAT. MARIA NAYLER 22 | 18 | 20 | 13 | ASCENSION (DON'T EVER WONDER) m) (x) COLUMBIA 78365 $ MAXWELL
2 | 18] 1l T e e ® LISA MARIE EXPERIENCE 23)| 40 | 37 | 28 | C'MON N’ RIDE IT (THE TRAIN) (M) (T} (X) QUADRASOUND/BIG BEAT 95664/AG ® QUAD CITY DJ'S
@ 30 2 3 HOLDING ON TO YOUR LOVE KING STREET 1048 STEPHANIE COOKE 24 13 12 4 IT'S ALL COMING BACK TO ME NOW (T} (x) 550 MUSIC 78377/EPIC @ CELINE DION
37 m 13 | EVERYBODY'S FREE (TO FEEL GOOD) PULSE 8 IMPORT * ROZALLA 25 9 7 5 SITTIN’ ON TOP OF THE WORLD (T) SO SO DEF 78427/COLUMBIA @ DA BRAT |
27 | 28 | 28 6 | THAT LOOK SUPN'SIDE IMPORT/DECONSTRUCTION DELACY 26 | 38 9 | KEEP PUSHIN' (1) MAW O12/STRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM! |
28)| 35 | 41 | 4 | WATCHA GONNA DO? STRICILY RHYTHM 12464 DEIA 21 | 17 | 15 | 6 | NOBODY (1) (X) ELEKTRA 65382/EEG @ KEITH SWEAT FEATURING ATHENA CAGE
29) 40 | — 2 | HOLIDAY EiGHT BALL 89 GLENN TOBY 28 | 1819 5 | ITZSOWEEZEE (HOT) (1) (X) TOMMY BOY 752 @ DE LA SOUL
41 | 48 | 3 | sHouT coLumsia 78421 STAXX OF JOY 29 | 14 | 13 | 11 | IFYOUR GIRL ONLY KNEW (T) (X) BLACKGROUND 95644/AG @ AALIYAH
3 | 25 | 23 | & | KEEP ON DANCIN' JELLYBEAN 2514 SHADES OF RHAPSODY 30)] 36 | 23RBS _SNAPSHOT (T (0 RHING 76032 SIRURAU
32 | 19 13 13 | ONLY YOU KING STREET 1044 KIMARA LOVELACE 3D)| 32| 24 16 | DO YOU MISS ME (T) (X) CLASSIFIED/TIMBER! 0186/TOMMY BOY JOCELYN ENRIQUEZ
33 | 31 39 5 E-O-E OLD MORTALES 41193/BMG LATIN KING AFRICA | 32 27 16 18 | KEEP ON JUMPIN' (T) (X) LOGIC 59054 @ MARTHA WASH & JOCELYN BROWN |
43 - % NO ONE CAN LOVE YOU MORE THAN ME EASTSIDE IMPORT/ALMIGHTY HANNAH JONES @ NEWD 1 JAZZ 1T UP (1) (X) STRICTLY RHYTHM 12475 ® REEL 2 REAL |
35| 27 27 6 BOLERO CHA CHA 001 CEASAR & MANOF 4| 21 19 | MY BOO () S0 50 DEF 78358/COLUMBIA @ GHOST TOWN DJ'S
42 | 50 | 3 | LIKEI DO ROWDY 35079/ARISTA @ FOR REAL 35 | 25 | 22 | 4 | LIKE DO (1) (x) ROWDY 35079/ARISTA @ FOR REAL
3| | > 8 DESCARGA RAMBUNCTIOUS 0002/RAM LATIN EXPRESS 36 | 20 | 47 4 BOHEMIAN RHAPSODY (T) (X) BIG BEAT 95640/AG THE BRAIDS
38 33 31 7 _K[UBBHOPPING 7YX 66058 @ KLUBBHFADS 37 38 35 22 | YOU'RE MAKIN’ ME HIGH/LET IT FLOW (M) (T) (X) LAFACE 24161/ARISTA @ TONI BRAXTON
45 2 | MUSIC SAVED MY LIFE MAXI 2044 CEVIN FISHER 38 | 29 | 2 8 | STEELO (1)BIv 10 860557MOTOWN ¢ 702
40 21 18 14 | WON'T GIVE UP MY MUSIC JELLYBEAN 2513 PULSE FEATURING ANTOINETTE ROBERSON | 39 16 I 31 7 BOW DOWN (T) LENCH MOB 53227/PRIORITY © WESTSIDE CONNECTION
41 6 ) — 2 GET ANOTHER PLAN STREETWAVE 50007 ABSTRACT TRUTH 40 28 43 3 YOU CAN DO 1T {(BABY) () (x) GIANT STE® BLUE THUMB 3093/GRP NUYORICAN SOUL FEAT. GEORGE BENSON
* * * HOT SHOT DEBUT* * % 4 | 34 | 18 8 | SHAKE THAT BODY () (X) COLUMBIA 78388 ROBI ROB'S CLUBWORLD FEATURING YA KID K
NEW ) 1 SUGAR 1S SWEETER FFRR/LONDON 120102/1SLAND C.J. BOLLAND 48 | 40 | 20 | TWISTED (M) (1) (X) ELEKTRA 66031/EEG @ KEITH SWEAT |
43 | 4 | 47 3 | SETIT OFF EASTWEST 65991/EEG ® ORGANIZED NOIZE (FEAT. ANDREA MARTIN AND QUEEN LATIFAH) /1 a) - 2 | THERAPY (T) DUCK DOWN 53250/PRIORITY @ HELTAH SKELTAH
44 34 30 9 SURVIVE EMOTIVE 788 SAUNDRA MARQUEZ 44 46 — 6 FLOATIN' ON YOUR LOVE (T) T-NECK 854739/SLAND @ THE ISLEY BROTHERS FEAT. ANGELA WINBUSH
NEW ) 1 | THE REAL THING WARNER ALLIANCE 43789/WARNER BROS WORLD WIDE MESSAGE TRIBE 45 | 35 | 29 | 5 | GIVEME A LITTLE MORE TIME (1) (x) GO! DISCS/LONDON 850745/ISLAND @ GABRIELLE
NEW ) 1 | BORN SLIPPY waX TRAX! 8745/TVT ® UNDERWORLD 46)| NEWD 1 SUGAR IS SWEETER (1) (X) FFRRILONDON 120102//SLAND CJ. BOLLANDJ
4] 39 I 29 12 IT DOESN’T MATTER MAXI 2040 SHAY JONES 41 RE-ENTRY 2 LOOK INTO MY EYES (T) (X} STRICTLY RHYTHM 12480 PLANET SOUL |
NEW ) 1 BLUE SKIES PERFECTO/KINETIC PROMO/REPRISE BT FEATURING TOR| AMOS 48 RE-ENTRY 13 | ELEVATORS (ME & YOU) (M) (T) (X) LAFACE 24178 ARISTA @ OUTKAST
NEW D) 1 OHNO TWISTED 55242/MCA DANNY TENAGLIA 49 39 ] 32 13 | WU-WEAR: THE GARMENT RENAISSANCE (T) BIG BEAT 95058/AG @ RZA FEAT. METHOD MAN & CAPPADONNA
5 | &7 [ 40 6 NIGHT MOVES PULSE B IMPORT ABIGAIL 50)| RE-ENTRY 5 | DON'T WANNA BE ALONE (1) GASOLINE ALLEY 55245/MCA & SHAI |

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BPI Communications.

Klubbheads.

Klubbhopping.
Niubbheads Ity Bitty Boory Woozy
Lisa Maste Experience! Jory Musaphia
indoor Club Moes,

AL IS 1T

72 Otis Street

West Babylon, NY 11704
Ph (516) 253-0800

Fx {516) 253-0128

ARF WERAIN-3

&

"Klubbhopping® by KLUBBHWH You Ever Love Me?" by MICHELLE LEE
N ZYX 66058 ZYx 8477

-
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Kenny Rogers Offers Xmas ‘Gift’

Radio Targeted With Magnatone Christmas Set

B BY DEBORAH EVANS PRICE

NASHVILLE—It’s been a few years
since Kenny Rogers took a run at the
country charts, but as his Magna-
tone debut album, “The Gift,” preps
listeners for the
holiday season,
Rogers. his man-
agement, and
Magnatone exec-
utives are hoping
it will break a lit-
tle ice at radio as
well.

“We thought it
would be nice to
start this chapter in his career with
a really incredible record that was a
different kind of Christmas record
and reacquaint Kenny with his huge
audience,” Magnatone CEO Jim
Mazza says of the Sept. 3 release.

“I think it’s an interesting strate-
gv,” Rogers says of the decision to
make his Magnatone debut a Christ-
mas album. “We thought strategi-
cally that if I did a Christmas album,
radio stations who might not nor-
mally play my product because of
where country music 18 might break
that mold at Christmastime. And if
they play me at that time with huge
success, they are more likely to con-
sider me after Christmastime.”

A
o |

- h

ROGERS

Gaining exposure at country radio.

with a seasonal project is only one
facet of the plan that Rogers; his
manager, Ken Kruagen; and Magna-
tone CEO Jim Mazza have concocted
to restore the multiplatinum artist’s
career to its previous stature. Tele-
vision, touring, bookstore appear-
ances, and lots of media exposure
are also key elements in this new
chapter in Rogers’ life, and he’s pin-
ning a lot of hopes on longtime friend
Mazza’s abilities.

Rogers cites Mazza as the key rea-
son he signed with Magnatone, a
Nashville independent whose roster
includes Shelby Lynne, Great Plains,
Rich McCready. Billy Montana. and
Caryl Mack Parker.

“Jim was with me at EMI Liberty
when I had all my big hits,” Rogers

says. “He and I know each other. He
knows what I’m looking for, and I
know what he-needs to get his job
done. I'm prepared to work harder
for Jim than I ever have before, and
I think Jim is prepared to work
harder for me than anyone ever has.
We both stand to gain if we are both
right.

“I'm convineed Jim Mazza will get
hits for me when no one else can, and
once you get a hit, the ballgame
changes,” Rogers continues. “I have
always been a risk taker in that
sense, because I would rather be a
big fish in a little pond because I
think you can make the pond grow, if
you handle it properly, and little fish
get eaten up in big ponds.”

Kragen echoes Rogers’ belief in
Mazza. “Our relationship with Jim
Mazza goes back to the early ’80s,
when he was head of EMI America
and Kenny was on the label,” Kra-
gen recalls. “Jim was responsible for
a lot of that period, when the biggest
sales were racked up, and he had
some clever ideas in those days.

“He was the first one to suggest
we put extra bonus cuts of brand-
new singles on the greatest-hits
album, and one of those was ‘Lady,
and that of course created the
tremendous success of that album
... Another idea of his was that we
use telemarketing. These |ideas]
now seem pretty routine, but they
were the first time they were being
done.”

Throughout the ’80s, Rogers was
a staple on the country charts with
such hits as “The Gambler,” “Love
Will Turn You Around,” and “Lady”
and the duets “Islands In The
Stream” with Dolly Parton and
“Every Time Two Fools Collide”
with Dottie West. In addition to
being one of the top concert attrac-
tions, Rogers launched an acting
career that includes the “Gambler”
movies and other television and film
roles.

In recent years, his chart activity
has waned. His last country album
was on Giant in 1992. “I did one with
James Stroud, and it was kind of

T'n’T Set To Tour. Atlantic artist Tracy Lawrence and MCA Nashville artist Tracy
Byrd have joined forces for their TNT Tour. They announced their plans at a

press conference moderated by TV personality Katie Haas. Shown, from left, are
Lawrence, Haas, and Byrd.

right at the time when country radio
said they weren’t even going to play
Randy Travis. Well, that didn’t give
me much hope,” Rogers says.

He acknowledges that four years
is a long time to go without a new
project but says he didn’t feel the
time was right earlier. “It’s kind of
pointless to release anything that
you know you aren’t going to get on
the air. The trick is to have a career
that can sustain and wait until there
Is a legitimate chance, and then you
take advantage of it. It doesn’t both-.
er me the way this thing has hap-
pened.

(Continued on page 28)

JERYER
Anderson To Mercu
has signed a long-term contract with Mercury Nashville. Pictured at the signing,
from left, are Mercury Nashville president Luke Lewis, Mercury VP of A&R Keith
Stegall (who will produce Anderson), Anderson, manager Bobby Roberts, and
attorney Malcolm Mimms.

ry. Longtime traditionalist country singer John Anderson -

ON THE ROW: Clint Black’s ambitious World Wide Web
page on the Internet, besides offering fan-club informa-
tion, a discography, a videography, and the like, is market-
ing his current album, “The Greatest Hits.” His home page
is linked to Kellogg’s and the American Heart Assn.'s joint
home page, which offers 30-second soundclips from the
album and information on a $5-off discount offer on the CD
via specially marked boxes of Kellogg’s cereals. Also
offered are autographed posters and a chance to meet
Black . . . Not to be outdone, BR5-49 hus its own Web site

Clint Black, BR5-49 Hit The Weh;
0z’s Dead Ringer Band To Hit Town

George Dickel Tennegssee Whiskey for his Ain’t Nothing
Better tour. The 126-year-old distillery is also conducting
a lyrvics contest for amateur songwriters in Nashville . . .
Trifecta Entertainment signs DKC/Columbia artist Nikki
Nelson. DKC president Don Cook is producing her debut
album . . . Country Radio Broadcasters Ine. will move its
annual Country Radio Semin:r from the Opryland Hotel
to downtown Nashville’s Convention Center beginning in
1998. The 1997 confab is set for March 5-8. Notre Dame

football coach Lou Holtz will be the kick-off speaker.
The Oak Ridge Boys have re-signed for management
with Jim Halsey, who handled the group from 1975 to
1990. The group also inks with the William Morris Agency
... Vince Gill’s latest duet partner is Sonya Isaacs from
the East Tennessee

and a new fan club, dubbed appropriately the Hayloft Gang.
Australia’s the Dead Ringer Band, who won this year’s
award for best country recording from the Australian
Recording Industry Assn., will visit Nashville for the first
time in late November. The
group will be shopping for

a U.S. label, and BMI and g

the Country Music Assn.

are planning receptions for as VI e
them ... Deana Carter’s

debut Capitol album, “Did = =

I Shave My Legs For w\g
This,” has been certified

gold by the Recording

Industry Assn. of America ™
... Tracy Byrd played a

unique venue Oct. 23 to pay

off a bet. He and his band

performed a full concert

underneath his MCA billboard on Broadway. The street
was closed for a two-hour block party. Byrd lost a fishing-
lure wager with WSIX Nashville’s Bubba Skynyrd.

Notorious promoter Don King hit town for a quick tour
of the new downtown arena. King says that he might be
booking boxing and music events at the venue, which opens
next month . . . LeAnn Rimes will open the last nine dates
of Alan Jackson’s tour . . . Thrasher Shiver will open for
Ty England’s tour, which kicks off Nov. 21 in Tulsa, Okla.
... Mindy McCready is being courted for guest acting
appearances by Aaron Spelling Productions.

The Country Music Foundation honors Ralph Stanley
Saturday (9) for his 50th anniversary in music. He'll appear
on the televised segment of the Grand Ole Opry that
evening and on “Prime Time Country” Friday (8). .. Opry-
land Productions Inc. will produce shows for a 1,400-seat
music theater planned for a development in Sevier Coun-
ty in East Tennessee. The 150-acre project, called Gover-
nor’s Crossing, will also include restaurants, a factory-out-
let mall, a water park, a resort, and a spa. It’s on Highway
441, across from a new Wal-Mart, and is 15 miles from the
entrance to Great Smoky Mountains National Park . . . The
NationsBank branch on the Row has added a writer’s room
for its songwriter patrons . . . Oh Boy Records signs cult
fave R.B. Morris.

Rick Trevino has picked up tour sponsorship from

by Chet Flippo

gospel and bluegrass
group the Isaacs. Gill and
Isaacs recently wowed
Grand Ole Opry audi-
ences with a rendition of
his “A Real Lady’s Man.”
Also at the Opry, Ricky
Skaggs has been given
the late Bill Monroe’s
locker backstage . . . Lor-
rie Morgan re-signs with
thé Buddy Lee Agency . ..
Imprint Records signs
Jeff Wood.

RECORD ROUND-UP: Capitol reissues the George
Ducas single “Every Time She Passes By,” which failed to
garner much attention in its first go 'round this summer.
Capitol senior VP Bill Catino says the track was bunched
in a pack of other Capitol singles and didn’t get the prop-
er setup for radio. Epic is doing the same for Stephanie
Bentley’s “Once I Was The Light Of Your Life.” There is
ample precedent: Randy Travis’ “On The Other Hand”
required two chances before it topped the charts in 1956
... ERA Records, via K-tel, is releasing “Country Tuck-
er,” a 12-song collection of the Marshall Tucker Band’s
country-flavored work from its Capricorn years, 1973-78.
The year’s first French country album has reached us.
Raquel Bitton, a French chanteuse living in San Rafael,
Calif,, has issued “Changes” on her own RB Productions
(through City Hall Records). She covers a number of
Nashville writers, from Skip Ewing to Jim Weatherly, as
well as Roy Orbison’s “Changes” . . . Acoustic Disc has
issued “Shady Grove,” a collection of previously unreleased
acoustic tracks by David Grisman and the late Jerry Gar-
cia. It shows off Gareia’s skill on the five-string banjo. He
once auditioned—unsuccessfully—for Bill Monroe’s Blue
Grass Boys. The package comes with notes by John
Cohen of the New Lost City Ramblers and previously
unpublished photographs, lyrics, and a discography.
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COMPILED FROM A NATIONAL SAMPLE
a OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan®
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- = o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o - 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
" *x ANO. 1% %% 37 | 34 | 34 | 19 | LYLE LOVETT CURB 11409/MCA (10 98/16.98) THE ROAD TO ENSENADA | 4
1 1 1 16 | LEANN RIMES CuRB 77821 (10.98/15.98) 16 weeks at Na. BLUE 1 38 33 33 37 RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.98) RICOCHET 14
2 1 2| 2 | 5 | cLINTBLACK reasse71 0081698 THE GREATEST HITS | 2 45 | 52 | 6 | BR5-49 ARisTA 18818 (1098/1598) BRS-49 | 39
* % * HOT SHOT DEBUT % * * * % ¥ PACESETTER % * %
B (3)| NEWP | 1 | MARY CHAPIN CARPENTER COLUMBIA 67501SONY (1098 EU16.98) A PLACE IN THEWORLD | 3 66 | — | 2 | KEVIN SHARP ASYLUM 61930EEG (10.98/15.98) G MEASURE OF AMAN | 40
= "
@ 4 5 8 EEANA CARTER DID | SHAVE MY LEGS FOR THIS? 4 41 37 44 | 136 | TIM MCGRAW A* CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1
APITOL NASHVILLE 37514 (10.98/15.98) @ TRAVIS TRITT A&
42 43 46 59 GREATEST HITS — FROM THE BEGINNING 3
5 3 3 27 | GEORGE STRAIT A MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 WARNER BROS. 46001 (10.98/16.98)
6 | 6 5 | 90 | SHANIA TWAIN A° MERCURY NASHVILLE 522886 (10,98 EQ/16.98) THE WOMAN INME | 1 43 | 41 | 33 | 64 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16,98) TERRI CLARK | 13
7 | 5 1 4 | 28 | BROOKS & DUNN A ARISTA 18810 (10.98/15 98) BORDERLINE | 1 4 | 38 | 41 | 21 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.58) NEAL MCCOY | 7
i 45 36 32 19 | JAMES BONAMY EPIC 67069/SONY {10.98 £Q/15.98) WHAT | LIVE TO DO 16
8|8 | 7|5 i?LAH'#C“"'CHAELQ';"gNTGOMERY WHAT | DO THE BEST | 5 = :
NTIC 829170 96/16758) 46 | 24 | 47 | 215 | GEORGE STRAIT A®mca 10651 (1098/15.98) PURE COUNTRY (SOUNDTRACK) | 1
JEFF FOXWORTHY
9 | 7 | B | 9 | aRNeRBROS. 46361 (10.98/16.98) CRANK IT UP — THE MUSIC ALBUM | 3 47 | 49 | 48 | 71 | BRYAN WHITE @ asyLUM 61642/EEG (10.98/1598) BRYAN WHITE | 13
10 | 9 | 11 | 26 | MINDY MCCREADY ® BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5 48 | 39 | 40 | 29 | JO DEE MESSINA CURB 77820 (10.98/15.98) (I8 JO DEE MESSINA | 22
1 11 12 53 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 49 | 48 55 53 | ALABAMA A RCA 66525 (10.98/15.98) IN PICTURES 12
12 | 10 | 9 | 31 | BRYAN WHITE @ AsYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7 50 | 51 | 49 | 29 | DIAMOND RIO @ ARISTA 18812 (10.98/15.98) v | 14
13 13 14 | 40 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE W{TH THE TRUTH 10 51 52 57 | 41 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR 11
14 15 15 9 TRAVIS TRITT WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7 52 42 35 18 | WADE HAYES COLUMBIA 67563/SONY (10.98 EQ/15.98) ON A GOOD NIGHT 11
15 | 14 | 17 | 98 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10 98/15.98) THEHITS | 1 53 | 53 | 51 | 59 | GEORGE STRAIT A’ MCh 11263 (39.98/49.98) STRAIT OUT OF THEBOX | 9
16 | 12 | 10 | 22 | VINCE GILL @ MCA 11422 (10.98/16.98) HIGH LONESOME SOUND | 3 54 | 47 | 45 4 | K.T.OSLIN BNA 66920/RCA (10.98/16.98) MY ROOTS ARE SHOWING... | 45
NEW ) 1 | TRACY BYRD Mca 11485 (10.95/16.98) ) BIGLOVE | 17 55 | 57 | 50 | 37 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS | 2
18 | 17 | 20 | 18 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 17 56 | 46 | 42 | 6 | HANKWILLIAMS, SR.. JR., &l THREE HANKS: MEN WITH BROKEN HEARTS | 29
3 19 19 16 40 | TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4 57 50 38 10 | BILLY RAY CYRUS MERCURY NASHVILLE 532829 (10.98 EQ/15.98) TRAIL OF TEARS 20
' 0 | 18 | 22 | 62 | COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5 ALISON KRAUSS A* " .
2 (10.98 £O/ 58 | 64 | 61 | 80 | iR oss: (0081558 B NOW THAT I'VE FOUND YOU: A COLLECTION | 2|
21| 16| 13 9 | TRISHA YEARWOOD WMCA 11477 (10.98/16.98) EVERYBODY KNOWS 6 59 | 54 | 60 | 23 33\\/:32555 'Q"Jf?g’gﬁ” GETTIN' OUT THE GOOD STUFF | 12
2 | 20 19 | 49 | GARTH BROOKS A‘ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 ——
60 | 55 58 | 102 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 £0/9.98) SUPERHITS | 35
(23)| 26 | 29 | 18 | KENNY CHESNEY BNA 66908/RCA (10.98/15.98) ME AND YOU | 23 .
2 61 56 54 | 272 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
4 5 21 61 FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 4
2 : 62 60 63 | 161 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO i
21 18 0 PAUL BRANDT Rrep 6 ARNE (10.98/16. CA EFORE TH
A 5 LO L L T B il S . 63 59 59 | 119 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 34
VARIOUS ARTISTS
26 | 23 /[ 2o [EREH LT Ry 60002 (10.6/16.98) THE BEST OF COUNTRY SING THE BEST OF DISNEY | 23 64 | 58 | 55 | 11 | RANDY TRAVIS WARNER BROS. 46328 (10.98/16.98) FULLCIRCLE | 9
21 21 28 58 | TIM MCGRAW A? CURB 77800 (10.98/16.98) ALL | WANT 1 65 63 64 21 | ALABAMA RCA 66848 (4 98/9.98) SUPER HITS | 63
28 | 24 | 23 | 125 | VINCE GILL A° MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 66 | 61 53 28 | TOBY KEITH MERCURY NASHVILLE 531192 (10.98 EQ/15.98) BLUE MOON 6
29 22 21 6 JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES 9 67 62 62 | 125 | TRACY BYRD A McCa 10991 (10.98/15.98) NO ORDINARY MAN 3
+ % * GREATEST GAINER * % * NEWP | 1 | DAVID KERSH CURE 77848 (10.98/15.98) GOODNIGHT SWEETHEART | 68
40 | 36 | 10 | THE BEACH BOYS RIVER NORTH 161205 (11.98/15.98) STARS AND STRIPES VOL. 1 | 12 69 | 65 | 65 | 67 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REONECKS PLAY | 2
==
31 | 28 | 26 | 25 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 EQ/17.98) POLITICS, RELIGION AND HER | 17 70 | 68 | 69 | 109 | ALABAMA A RCA66410(1098/1598) GREATEST HITS VOL.IIl | 8
aTn JOHN MICHAEL MONTGOMERY A°
32| 3 | ¥ 16 | CLEDUS “T."” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD | 30 n | e 68 | B3 | AriAnTIC 82728/AG (10.98'16.98) JOHN MICHAEL MONTGOMERY 1
(33)] 35 | 43 | 5 | GARY ALLAN DECCA 11482/MCA (109815 98) USED HEART FOR SALE | 33 72 | 71 | 75 | 54 | CLAY WALKER A GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10
34 | 29 | 25 | 5 | DOLLY PARTON RISING TIDE 53041 (10.98/16.98) TREASURES | 24 73 | 70 | 71 | 51 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17
35 | 31 | 30 | 11 | TY HERNDON EPiC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT RE-ENTRY | 72 | DAVID LEE MURPHY @ MCA 11044 (10 98/15.98) OUT WITHABANG | 10
36 | 32 31 49 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 3 15 73 | 73 21 RHETT AKINS DECCA 11424/MCA (10.98/15.98) IR SOMEBODY NEW 13

(O Albums with the greatest sales gains this week. ®Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units.
Most tape prices, and CD prices for WEA and BMG fabels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BP| Communications, and SoundScan, fnc.

A RIAA certification for sales of 1 million units, with multimillion seliers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
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T2 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) EXs) 2|53 20
B 1 1 PATSY CLINE A’ MCA 12* (7.98/12.98) 246 weeks at No. 1 12 GREATEST HITS 586— 14 15 REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND 4
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL.1 | 98 15 | 14 | REBA MCENTIRE A’ MCA 4979" (7.98/12.98) GREATEST HITS | 284
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4 3 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/1198) 24 OF HANK WILLIAMS GREATEST HITS | 85 17 13 PATTY LOVELESS A EPIC 64188/SONY (10.98 EQ/15.98) WHEN FALLEN ANGELS FLY 4
5 5 BROOKS & DUNN A“ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 5 18 23 GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE | 35
6 6 SHANIA TWAIN @ MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 67 1 19 21 FAITH HILL A® WARNER BROS. 45389 (9.98/15.98) Il ' TAKE ME AS | AM 5
_7_ — | VINCE GILL A MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH 24 20 19 BILLY RAY CYRUS A’ MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 76
8 8 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 284 21 227 | KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 136
__9_ 7 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 263— 22 17 JOHNNY CASH COLUMBIA 66773/SONY (5,98 EQ/9.98) SUPER HITS 12
10 11 THE CHARLIE DANIELS BAND A® EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 282 23 18 JOHN MICHAEL MONTGOMERY A* ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 5
1 12 MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/16.98) COME ON COME ON 5 24 20 THE MAVERICKS A MCA 10961 (9.98/15.98) Il WHAT A CRYING SHAME 8
12 9 BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 5 25 25 | GEORGE STRAIT A MCA 10450 (9.98/15.98) TEN STRAIT HITS | 97
13 10 GEORGE STRAIT A MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 280 Catalog albums are older titles which are registering significant saies. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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by Wade Jessen

RED WINE & BLUE MEMORIES: Deana Carter ends LeAnn Rimes’
unprecedented 20-week run atop Billboard’s Top Country Singles Sales chart,
as “Strawberry Wine” (Capitol Nashville) outsells “Blue” (Curb) by more than
1,000 units and bumps Rimes back to No. 2. Rimes manages to stay ahead of
Alan Jackson’s “Little Bitty” (15-3) by a 2,500-unit cushion, despite Jack-
son’s whopping 4,000 unit increase. Rimes’ labelmate Tim McGraw was the
previous record holder for the most weeks at No. 1 on Top Country Singles
Sales, stacking 19 consecutive weeks with “I Like It, I Love It,” before being
dethroned in the Jan. 20 issue by Shania Twain’s “I'm Outta Here”/“The
Woman In Me” (Mercury Nashville).

John Rose, sales VP at Capitol Nashville, says, “We're proud to be the ones
toreplace LeAnn Rimes at No. 1, considering the monumental impact of ‘Blue.'
This is a real testament to the power of a great song, and we couldn’t be hap-
pier.” Meanwhile, “Strawberry Wine” rises 7-6 on Hot Country Singles &
Tracks, and “Did I Shave My Legs For This?” bullets at No. 4 on Top Coun
try Albums while jumping 31-29 on The Billboard 200.

HIGH FIVE: With Hot Shot-Debut honors, Mary Chapin Carpenter parks
her fifth Columbia set at No. 3 on Top Country Albums. Moving 43,000 units,
“A Place In The World” is Carpenter’s second-biggest opener, outshined only
by her prior set, “Stones In The Road,” which entered the country chart at
No. 1 with 85,000 pieces in the Oct. 22, 1994, issue. Mike Kraski, senior sales
VP at Sony in Nashville, says, “We're only a little more than a month into the
lead single at radio, so this tells us that Chapin’s fans were more than ready
for something new. It has been two years since the last album, and we’re hear-
ing great feedback.” Kraski says a syndicated album premiere show, which
aired Oct. 21 on 100 country stations, was instrumental in Carpenter’s high
debut.

“A Place In The World” enters The Billboard 200 at No. 20, while the lead
single, “Let Me Into Your Heart,” moves 37-29 on Hot Country Singles &
Tracks.

SURF’S UP: The Beach Boys (River North) take Greatest Gainer honors
on Top Country Albums, as “Stars & Stripes Vol. 1” increases by more than
2,000 units. That package, which features Beach Boys songs performed with
country artists, benefits from an Qct. 19-20 broadcast of Willie Nelson’s Farm
Aid 11 concert on the Nashville Network. The Beach Boys figured promi
nently on that show and performed with many of the artists who participat-
ed in the album. Nelson and the Beach Boys performed “Warmth Of The Sun”
to an enthusiastic audience during the Farm Aid show; taped Oet. 12 in Colum
bia, S.C,

Our Pacesetter ribbon goes to “Measure Of A Man” by Kevin Sharp (Asy-
lum), which rises 66-40 with a 53% gain. Sharp’s debut single, “Nobody
Knows,” vaults 43-35 on Hot Country Singles & Tracks, with new airplay
detected at KFRG Riverside, Calif.; WCMS Norfolk, Va.; and WDRM
Huntsville, Ala.; among others,

FOR THE RECORD: Due to a production error, the Top Producers list in
the Oct. 5 Country Spotlight had errors in ranking. Here’s the corrected list,
in order from Nos. 1-10: Tony Brown, Don Cook, James Stroud, Scott Hen-
dricks, Keith Stegall, Robert John “Mutt” Lange, Barry Beckett, Ed
Seay, Emory Gordy Jr., and Allen Reynolds.

(Continued from page 26)

“I think the fact that I’ve had so
much success hurts me. It’s almost
like it’s harder for me to get on
[radio] than a person who had a lit-
tle success before.”

Rogers says he’s honest with him-
self about exactly where his career
is at this stage. “I understand what’s
going on in country musie. I respect
it. I appreciate it. In the next six
months, I will predict to you that
there will be a major shift in coun-
try music. I would like to be part of
it, and I think the only way I could
do it is accidentally.

“By that I don’t mean I could set
out and just do a record and they
would say, ‘Oh, this is nice, we are
going to play this.’ I think we have to
almost come in the back door, and
that’s what we are trying to do.”

Rogers adds that he doesn’t “have
an interest in being No. 1 again. That
doesn’t interest me at all. If it hap-
pens, I was never shooting for that
in the first place; it’s gravy. But I do
like to be competitive, and I like to
be played on radio . .. I like being
contemporary. I miss that part of it.”

Rogers is hoping that “The Gift”
will get him on the airwaves again.
Magnatone has serviced radio with
a sampler of five songs from the
album, and according to promotion
and marketing administrator Casey
Robertson, the label sent out
“bounce back” cards to the stations
asking them to say whether they
planned to play songs from “The
Gift.” At press time, the cards had
been out for less than a week, but
Robertson reports that the label has
already received 40 replies, which
were all affirmative.

Rogers is excited about “The Gift”
and thinks it will do well at radio and
retail. The album features Rogers
and Wynonna dueting on the Mark
Lowry/Buddy Greene composition
“Mary Did You Know?,” which
Rogers says Wynonna suggested for
the project. The album also features
Christian groups the Katinas and
Glad performing with Rogers.

For the duet with Wynonna,
Rogers says, the two sang in the stu-
dio together. “It always works better
for me,” he says. “I’ve done it both
ways [recording duets together or
separately], but I find I sing better,
because I am easily inspired by
somebody else. If they do things, I'm
going to turn the burner up and stay

with them.”

Mazza says the label plans to pro-
mote the album with a radio special
and a television special filmed at
Nashville’s Ryman Auditorium,
which will air on the Family Channel
five times during the Christmas sea-
son. There will also be a special 30-
minute version of the 16-minute
track “The Chosen One,” which will
be syndicated to radio as a short pro-
gram. Rogers co-wrote the song,
which is like a mini-operetta: It has
children singing questions about the
meaning of Christmas and Rogers
offering replies.

Touring will be a key part of the
push on the album, with Rogers
doing a Christmas tour of at least 40
dates. Plans also call for prime
media exposure, including appear-
ances on “Late Night With David
Letterman,” “The Tonight Show
With Jay Leno,” “Good Morning
America,” and “Prime Time Coun-
try,” and Rogers will be featured in
the Macy’s Thanksgiving Day
Parade. He is also making in-store
appearances at Borders bookstores.

In addition to being distributed by
Navarre Corp. to mainstream

accounts, Magnatone has entered into
a distribution agreement with Word
Nashville to distribute the project to
the Christian bookstore market. “We
have been in the marketplace for the

past 30 days setting up major retail
campaigns with every major chain
across the country in both the secular
and contemporary Christian markets,”
Mazza says. “The reception has been
overwhelming.”

Rogers is already in the studio
recording material for his next
album, and though he is recording
songs he thinks will fit country
radio, he says there will also be cuts
for the adult contemporary format.
“We will service AC for sure,”
Rogers says. “I don’t think I could
put all my eggs in one basket,
because I think I probably have
maybe even a better chance of get-
ting on AC than country radio, but
you never know.”

Kragen says he expects awareness
of Rogers to be high next year, because
both Capitol and Warner Bros. are
preparing retrospective sets.

“Capitol is going to have a very
substantial boxed set in February or
March,” he says. “We are playing
with various concepts at the
moment—one is to take a couple of
new songs and out them on the Capi-
tol project or even both projects and
once again establish that we can sell
major amounts of records and then
come with a straight studio album.
The game plan is to put back in the
retailers’ and radio’s mind that this
is a very viable artist to deal with.”

A Swiss Fest. Nashville sent a contingent to Country Night Gstaad . . . A Music
Festival Experience in Gstaad, Switzerland. Shown, from left, are Perfect
Stranger lead vocalist Steve Murray, Perfect Stranger bassist Shayne Morrison,
Mary Chapin Carpenter, Lyle Lovett, David Ball, Perfect Stranger drummer Andy
Ginn, and Perfect Stranger lead guitarist Richard Raines.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

ASCAP/Fourth Floor, ASCAP/Terra Form, ASCAP) WBM
61  KING OF THE WORLD (Warner-Tamerlane, BMI) WBM
74  KISS THE GIRL (Walt Disney, ASCAP/Wonderland,
BMH HL
29 LET ME INTO YOUR HEART (Why Walk, ASCAP)
1 LIKE THE RAIN (Blackened, BMI) WBM

33 AIN'T GOT NOTHIN" ON US (Warner-Tamerlane,

Town, BMI/American Made, EMI) HL/WBM

BMI/New Works, BMI/Wamer Bros., ASCAP/J.E. Robin- 19 GOODNIGHT SWEETHEART (Sony/ATV Cross Keys,
songs, ASCAP) WBM ASCAP/Sony/ATV Tree, BMI/Thanxamitlion, BMI) HL
59 ALL 1 DO IS LOVE HER (Acuff-Rose, BMI/MCA, 70 HAVE WE FORGOTTEN WHAT LOVE IS (EMI Black-
ASCAP/Delta Kappa Twang, ASCAP) HL/WBM wood, BMI/BTK, BMI/Girl Next Door, BMI/Wamner-
58 AMEN KIND OF LOVE (MCA, ASCAP) HL Tamerlane, BMI) WBM
54 ANOTHER YOU, ANOTHER ME (Irving, BMI/Baby 30 HER MAN (irving, BM|/Colter Bay, BMI) WBM
Dumplin’, BMI/Blue Sky Rider, BMI) WBM 60 HIGH LOW AND IN BETWEEN (Tom Collins, BM1)
20 BELIEVE ME BABY (I LIED) (Mighty Nice, BMI/Wait WBM
No More, BMI/PolyGram Int'l, ASCAP/Julann, ASCAP) 75 HOME AIN'T WHERE HIS HEART IS (ANYMORE)
HL (Loon Echo, ASCAP/Zomba, ASCAP) WBM
25 BIG LOVE (Warner-Tamerlane, BMI) WBM 7 | CAN STILL MAKE CHEYENNE (O-Tex, BMI/Hit Street,
21 BURY THE SHOVEL (Great Cumberland, BMI/Fugue, BMI) HL
BMI/Windowcheese, ASCAP/Arms Songs, ASCAP} 40 | CAN'T DO THAT ANYMORE (Yee Haw, ASCAP/WB,
WBM ASCAP) WBM/HL
10 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI) 1 1 DO) (Warner-Tamerlane, BMI/Pollywog, BMI/Socan,
WBM BMI) WBM
52 CHEROKEE BOOGIE (Fort Knox, BMI/Trio, BMI) 22 IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP) HL
HL/WBM 43 1S THAT A TEAR (Alabama Band, ASCAP/Wildcountry,
57 EVERYBODY KNOWS (August Wind, BMI/Great Broad, ASCAP/Miss Blyss, ASCAP/Lac Grand, ASCAP) WBM
BMI/Georgian Hills, BMi/Longitude, BMI) 50 IT'S A LITTLE TOO LATE (EMI Blackwood, BMI/Songs
12 EVERY LIGHT IN THE HOUSE (Irving., BMI/Colter Bay, 0t Jasper, BMI/The Fat Rat, ASCAP/EMI April, ASCAP)
BMI) WBM HL
8 THE FEAR OF BEING ALONE (Rick Hatl, 17 IT'S ALL IN YOUR HEAD (Hamstein Cumberland,
ASCAP/Watertown, ASCAP/Fame, BMI) WBM BMI/Baby Mae, BMI/Give Reese A Chance, BMI) WBM
51 FRIENDS (That's A Smash, BMI) 66 | WOULDN'T BE A MAN (BMG Songs, ASCAP/Poly-
37 GOING, GOING, GONE (Sixteen Stars, BMI/Sony/ATV Gram Int'l, ASCAP/Songs De Burgo, ASCAP)
Tree, BMIZAIl Over Town, BMI/New Wolf, BMI/Little Big 65 JUST WHEN | NEEDED YOU MOST (Warner Bros.,

26

55
23

LITTLE BITTY (Hallnote, BMI) WBM

LIVI)NG IN A MOMENT (Pat Price, BMI/Sydney Erin,
BM!

LONELY TOO LONG (Bash, ASCAP/Cootermo,
ASCAP/Blue Water, ASCAP/BMG, ASCAP) HL

LOVE IS STRONGER THAN PRIDE (Maypop,
BMI/Wildcountry, BMI/Makin' Chevys, BMI/Sydney
Erin, BMI) WBM

LOVE REMAINS (Sony/ATV Tree, BMI) HL

LOVE WORTH FIGHTING FOR (EMI April, ASCAP/K-
Town, ASCAP/EMI Blackwood, BMI/Ticket To Ride,
BMI/Warner-Tamertane, BMI/Mac Truk, BMI) HL/WBM
LOVE YOU BACK (Little Big Town, BMI/American
Made, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP) WBM
THE MAKER SAID TAKE HER (Maypop, BMI/Wild-
country, BMi/Route Six, BMI/EMI Blackwood, BMI)
WBM/HL

MAMA DON'T GET DRESSED UP FOR NOTHING
(Sony/ATV LLC, BMI/Buffalo Prairie, BMI/Showbilly,
BMI/Don Cook, BMI) HL

MAYBE HE'LL NOTICE HER NOW (Big Giant, BMI/WB,
BMI) WBM

MAYBE WE SHOULD JUST SLEEP ON IT (Noosa
Heads, BMI/Emdar, ASCAP/Texas Wedge, ASCAP)
WBM

ME AND YOU (Acuff-Rose, BMI/Songs Of Rayman,
BMI/CMI, BMI) WBM
MORE THAN YOU'LL EVER KNOW (Post Oak, BMI) HL

35 NOBODY KNOWS (Hitco, BMI/Joe Shade, BMI/Longi-
tude, BMI/D'jonsongs, BMI/EM! Blackwood, BMI) HL

68 NO WAY QUT (Careers-BMG, BMI/EMI April,
ASCAP/House Of Bram, ASCAP) HL

28 ONE WAY TICKET (BECAUSE | CAN) (Warner-Tamer-
lane, BMI/WB, ASCAP/Global Nomad, ASCAP) WBM

72 POLITICS, RELIGION AND HER (Hamstein Cumber-
fand, BMI/Baby Mae, BMI/MCA, ASCAP/Brother Bart,
ASCAP/Sold For A Song, ASCAP)

13 POOR, POOR PITIFUL ME (Warner-Tamerlane,
BMI/Dark Room, BMI) WBM

63 PRETTY LITTLE ADRIANA (Benefit, BMI)

S THE ROAD YOU LEAVE BEHIND (0Id Desperados,

ASCAP/N2 D, ASCAP)

56 RUNNING OUT OF REASONS TO RUN (Zomba,
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM

64 SHE WANTS TO BE WANTED AGAIN (BMG, ASCAP)

31 SO MUCH FOR PRETERDING (Seventh Son,
ASCAP/Glen Campbell, BMi/New Court, BMI/Hayes
Street, ASCAP) WBM

27 STARS OVER TEXAS (Sony/ATV Cross Keys,
ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI)

HL
6 STRAWBERRY WINE (Longitude, BMI/August Wind,

BMI/Great Broad, BMI/Georgian Hills, BMI) WBM

38 SWINGIN' DOORS (Sony/ATV Tree, BMI/Careers-BMG,
BMI/Zomba, BMI) HL

16  THAT OL' WIND (Feelbilly, BMI/Breon's Island,
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM

39 THAT'S ANOTHER SONG (High Steppe, ASCAP/High
Seas, ASCAP/Acuff-Rose, BMI/Locust Fork,
BMi/Sony/ATV Tree, BMI) HL/WBM

24 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet
Olivia, ASCAP/Famous, ASCAP) HL

71 THAT'S HOW i GOT TO MEMPHIS (Unichappell,
BMI/Morris, BMi/Tom T. Hall, BMI/John D. Lent, BMI)

47  VIDALIA (EMI Blackwood, BMI/Ty Land,
BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) HL

53 WEALL GET LUCKY SOMETIMES (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/Chrysalis,
ASCAP/Stone Angel, ASCAP) HL/WBM

67 WHAT IF JESUS COMES BACK LIKE THAT (August
Wind, BMI/Longitude, BMI/Hendershot, BMI/Sydney
Erin, BMI) WBM

46 WHAT WILL YOU DO WITH M-E (Cro-Jo, BMI/Dennis
Morgan, BMI) WBM

45 WHEN COWBOYS DIDN'T DANCE (Music Genesis,
ASCAP/Pepe Morchips, BMI)

49 WHERE DO | GO TO START ALL OVER (Sony/ATV
Tree, BMI) HL

44 A WOMAN'S TOUCH (PoiyGram Int’l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM/HL

34 WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

36 WOULD | (Starstruck Writers Group, ASCAP) HL

48 YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM

62 YOU CAN'T STOP LOVE (Warner-Tamerlane,
BM!/Marty Party, BMI/Songs Of Palygram Internation-
al, BMI/Seven Angels, BMI) HL/WBM

73 YOU JUST GET ONE (Benefit, BMI/New Don,
ASCAP/New Hayes, ASCAP) WBM

42 YOU'RE NOT IN KANSAS ANYMORE (Coburn, BMI/Bro
‘N Sis, BMI)
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34 27 1 17 | WORLDS APART ¢ VINCE GILL 5 | R.J.LANGE (S.TWAIN,R.J.LANGE) (C) (D) (V) MERCURY NASHVILLE 852133
s I 7.BROWN (V.GILL,B.DIPIERO) __(VIMCA 55213 =
( :: )| 43 43 7 NOBODY KNOWS @ KEVIN SHARP 35 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
CTARRENIERICHARDS DIDUAROSE) ASYLUMALBUMIGUT L~ | attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
45 | 47 | 5 | WOULDI ® RANDY TRAVIS | 3¢ Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-singie availability. (V) Viny! single avail-
K LEHNING (M.WINCHESTER) (V) WARNERBROS. 17484 | "~ |  apility. (X) CD maxi-single avaitability. © 1996, Biliboard/BPI Communications.
. u COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“m]rd 0 u“n I‘ In es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISiirI@
l ® ™ NOVEMBER 9, 1996 I II
z =z
o ©)
of|z8| 55| g% . o |28 5| gk
T2 | 52|32 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST L2 |53 |J%2| 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % *NO. 1% % * 14 [ 16 | 11 | 31 | MY MARIA aRisTa 12993 BROOKS & DUNN
2 | 2 | 11 | STRAWBERRY WINE CAPITOL NASHVILLE 58585 1 week at No. 1 DEANA CARTER 15 | 14 | 13 | 14 | STARS OVER TEXAS ATLANTIC 87052/AG TRACY LAWRENCE
2 | 1 1 | 21 | BLUE cure 76959 LEANN RIMES 16 | 11 | 10 | 17 | SO MUCH FOR PRETENDING ASYLUM 6426 7/EEG BRYAN WHITE
@ 15 | — | 2 1 LTTLE BITTY aRista 13048 ALAN JACKSON 17 | 18 | 14 | 20 | THEN YOU CAN TELL ME GOODBYE ATLANTIC 87053/AG NEAL MCCOY
4 3 4 16 | 1 DO REPRISE 17616/WARNER BROS. PAUL BRANDT | 18 19 18 8 ANOTHER YOU, ANOTHER ME REPRISE 17615WARNER BROS BRADY SEALS
(5| 5 [ 5 | 9 | EVERY LIGHT IN THE HOUSE CAPITOL NASHVILLE 58574 TRACE ADKINS 19 | 21 | 20 | 4 | MAMA DON'T GET DRESSED UP FOR NOTHING ARisTA 13043 BROOKS & DUNN
6 6 6 13 | CHANGE MY MIND GAPITOL NASHVILLE 58577 JOHN BERRY 23 | 22 | 5 | BIGLOVE Mcas5230 TRACY BYRD
7 | 7 | 12 | MEAND YOU ena saseormca KENNY CHESNEY | | 21 | 20 | 19 | 7 | IRRESISTIBLE YOU Rca 64598 TY ENGLAND
8 4 3 15 | GUYS DO IT ALL THE TIME BNA 64575/RCA MINDY MCCREADY 2| 13 16 11 | THAT GIRL'S BEEN SPYIN' ON ME CAPITOL NASHVILLE 58563 BiLLY DEAN
9 8 8 14 | MORE THAN YOU'LL EVER KNOW WARNER BROS. 17606 TRAVIS TRITT 23 | 22 | 17 | 15 | LIVING IN A MOMENT EFIC 78334/SONY __TY HERNDON
17 | — | 7 | POOR, POOR PITIFUL ME MERCURY NASHVILLE 578644 TERRI CLARK NEWD | | | ROCKY TOP ‘96 pecca 55274mCh THE OSBORNE BROTHERS
1 | 9 9 5 | AIN'T GOT NOTHIN' ON US ATLANTIC 87044/AG JOHN MICHAEL MONTGOMERY 5 5[ n 5 | WHAT WILL YOU DO WITH M-E STeP ONE 507 WESTERN FLYER
12 15 9 GOODNIGHT SWEETHEART CURB 76990 DAVID KERSH (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 10 12 21 REDNECK GAMES WARNER BROS. 17648 JEFF FOXWORTHY WITH ALAN JACKSON certification _for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1996, Biliboard/BPI
i Communications and SoundScan, Inc
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Solutions To Cassette Piracy In Chile Lie Across Border

FAR SOUTH PIRACY: According
to Chilean record industry trade
organization Cdmara Chilena del
Disco, piracy in Chile took a 14%
chunk of the nearly 6 million cas-
settes sold in 1995. In other words,
Chile’s record companies lost
approximately 800,000 units to coun-
terfeiters.

_And Sony GM José Antonio
Eboli, one of the members of
Camara’s anti-piracy commission,
says the percentage of illegal sales
is a much more worrisome 40% in
Chile’s remote pro- vinces.

“The illegal cassette, basically, is
destined to reach a [blue-collar] pub-
lic at a price that is much lower than
a cassette released by a label,” says
Eboli. “We have found out that pirat-
ed product is selling for 1,000 pesos
[$3]—one-third the price of a legal
cassette.”

Among the most popular pirate
cassettes are titles by Juan Gabriel,
Luis Miguel, Ricardo Arjona, and
Ricky Martin. Still, Chile’s cassette
piracy travails have been contained,
because it is a small market that is
home to some of the most stringent
intellectual property laws in Latin
America. Conviction of trafficking
in pirate cassettes brings a mini-
mum three-year jail term.

Eboli points out that Brazil, Mex-
ico, and Argentina have far worse
piracy plagues. “In Brazil, for every

_Latis
Notas

T

by John Lannert

legal cassette sold, there are five
illegal cassettes sold,” states Eboli,
who was once based in Brazil. “In
Chile, we still have a controllable sit-
uation, although the indices of pira-
cy are always on the rise.” Eboli
opines that the actual percentage of
business lost to pirates in Chile is
not 14% but 25%.

Eboli notes that Flapf, the Latin
American anti-piracy outfit based in
Coral Gables, Fla., has embarked on
a campaign to assign cassettes and
CDs released in Latin America with
holograms that certify their legali-
ty.

Flapf’s hologram project should
ameliorate the seemingly intractable
piracy morass that engulfs Latin
America. But it will not nearly be
enough to stem counterfeit product.

That’s because the primary source
of much of the pirated cassettes and
CDs that reach countries like Brazil
and Argentina are manufacturers
located in Paraguay, where an esti-

mated 42 million illegal tapes are
fabricated. Six weeks ago, under
pressure from Flapf and the
Recording Industry Assn. of Amer-
ica (RIAA), the Paraguayan govern-
ment finally established an anti-
piracy council.

A raid at Ciudad del Este,
Paraguay, several days after the
council was formed netted around
2,500 allegedly pirate CDs. In a
statement, RIAA chairman/CEQ
Jay Berman expressed mild
approval of action taken by the
Paraguayan government, but he
added that the government must
take an even more active role in
combatting piracy.

Unfortunately, Paraguay’s econo-
my leans heavily on the transship-
ment of contraband goods of all
description. Therefore, it is likely
that the Paraguayan government
will be unwilling, if not unable, to
launch serious anti-piracy initia-
tives.

A RGENTINA EXEC MOVES:
EMI Argentina president Eduardo
Hiitt and A&R director Hugo
Casas have left the company. No
reasons are known for their abrupt
departure. Guillermo Castellani,
EMTI’s senior director of business
development, Latin America, has
been tapped to helm the label until
a new president is appointed.

Roli Hernandez has been named
to replace Casas. Herndndez was
president of Pampas Discos, an
EMI-owned imprint that is being
integrated into EMI.

At Sony Argentina, marketing
director Victor Ovejero has been
replaced by Jorge “Pepo” Ferradas,
who was exploitation and label man-
ager of Argentine repertoire for
BMG Argentina. Ferradas’ replace-
ment has not been announced.

M EXICO NOTAS: XEDA-FM
Mexico City hosts the most impor-
tant radio event of the year, Evento
Pulsar, on Nov. 16 at Mexico City’s
Palacio de los Deportes. Booked to
appear at the hugely popular annu-
al event is an eye-popping lineup,
including Sony’s Alejandro Fer-
nandez, Ricky Martin, and
Chayanne; Fonovisa's Enrique
Iglesias and Daniela Romo; Warn-
er’s Miguel Bosé and La Ley; and
Ariola/BMG’s Jaguares and Ile-

gales . . . Iglesias, incidentally, is
half-way through recording his fol-
low-up album, which should drop in
January. The record’s lead single is
slated to be serviced to radio in
December. Producing Iglesias once
again is Rafael Pérez-Botija. Igle-
sias is set to appear Nov. 11 at the
Miss Colombia beauty pageant.

Another title due in January on
Fonovisa is the sophomore album by
José Manuel Figueroa. This
release will again be produced by his
father, Joan Sebastian. Also in the
studio is Laura Flores, who is cut-
ting her second album with the ever-
active Marco Antonio Solis.

ARGENTINA NOTAS: BMG Ar-
gentina has released “Comfort Y
Musica Para Volar,” a live dise by
Soda Stéreo recorded for MTV
Latino’s “Unplugged” series. Includ-
ed in the set are outtakes from the
band’s 1995 album “Suefio Stéreo,”

(Continued on page 33)

Siempre Selena

Loas Tles Cledoras

* Amalia Mendoza * Lucha Villa

Lola Beltran

b Siesnpre S

Juan Gabriel and Vicente Fernandez
“Overtura Mexicana”

o s S

LOLA
BELI'RAN

TEMAS X PRODUCCION DE JUAN GABRIEL

Includes single from

AMALIA
MENDOZA

LUCHA
VILLA

SEL.# 53585

‘JREYES JRECORDS INC.

SEL. # 38341

DISTRIBUTORS. INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO

SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y

MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miomi, FL 33144 » Local: {305) 262-7711 * Fax: (305) 261-6143

NOSOTROS SE LO IGUALAMOQS

MANHATTAN LATIN MUSIC CENTER
€9 Distribuidora One Stop %

“{ TIENE LOS MEJORES PRECIOS EN EL MERCADO

S| LO CONSIGUES A MENOS

<] SERVIRLE A

& | voll #ree

E-Mail:

°| DOS CENTRICOS
iy LOCALES PARA

MY t-800.785-a509

Meinber of Miami

Tel:

(305) 591-7684

Fax:
(305) 477-0789
kubaney@bridge.net

New York

Tel:

(212) 563-4508

Fax:

(212) 563-4847
manhattan.iatin.music @worldnet.att.net

Member of
NAIRD

CD’S - TAPES & MUSICAL VIDEOS
140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

MERENGUE -

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

TODO EN MUSICA LATINA

TANGO - FOLKLORE - ROCK ARGENTINO
CUMBIA -

SALSA

Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.
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Hot Latin Tracks. %

g

Broadcast Data Systems

COMPILED t ROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BR: ADCA"
=z DATA SYSTEMS' RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC
ol Rz O E TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEE
2y 58| 3g| €2 | ARTIST TITLE
= - NP - 51 LABEL/DISTRIBUTING LABEL PRODUCER {SONGWRITER)
*x xNO. 1% » »

(D 1 | | | 6 | MARCOANTONIOSOLIS & RECUERDOS, TRISTEZA Y SOLEDAD
FONOVISA 5 weeks at No. 1 M A.SOLIS {M.A.SOLIS)

2 5 9 5 GRUPO LIMITE EL PRINCIPE
ol [ POLYGRAM LATING - CARRILLO (ALAZAN)
@ 4 7 g AMANDA MIGUEL L d AMAME UNA VEZ MAS
KARF RS GRAM LATING D VERDAGUER (D VERDAGUER.ANAHI}

(D 5 | 3 | 10| LosMismoS # WIE ESTA DOLIENDO DEJARTE

| 2 [ Y | emianN 0S MISMOS (E.CORTE

5 3 3 g EMMANUEL & AMOR TOTAL
N POLYGRAM Lil‘HNO M.ALEJANDRO (M Al EJANDRO}
@ 7 12 5 SELENA SIEMPRE HACE FRIO
| : EMI LATIN J.HERNANDEZ,Q PRODULT\OI&_( SANCHEZ

Dl s [0 | Lws  TEMERARIOS CUANDO FUISTE MIA
FONQVI A ANGE| ALBA (A, ANGEL ALBA)

s | 3 |56 | 9 BRONCO ADIOS, ADIOS AMOR
L FONOVILA NOT LISTLD € BRYANTQ BRYANT)
9 | 4 | 5 | g | LOSTIGRES DEL NORTE CUESTION OLVIDADA
i {7 | ronovies E.HERNANDEZ (G.VALDES) |

10 10 1 6 CHAYANNE & SOLAMENTE TU AMOR |

SONY D.POVEDAH S BAT! (D POVEDA H.S.BATI

* % * AIRPOWER* * %

18 5 | JESSICA TE FELICITO
ARIOLA/BMG M.CORREA (F.BARRIENTOS)

15 | 16| 4 | BANDAMACHOS CHIQUITA BONITA

FONQV B.LOMELI (.DIAZ)

CRIST|AN ~ ESPERANDOTE |

FONOVISA D.FREIBERG A.B.(&J(NTAN\LLA II.R VELA

* % * AIRPOWER * * %

CONJUNTO PRIMAVERA
NEW » 1 FONOVISA

S MUY TU VIDA
V.MATA,C.PRIMAVERA (R.ORTEGA)

= 5|8 [86]8
& | > >
=N
=
w

LAURA PAUSINI
13 15 6 WEA LATINA

+ INOLVIDABLE

A.CERRU1),D.PARISINI (CHEQPE,G.CAVELLA GDES G.DESTEFANI

EDNITA NAZARIO
12 9 10 EMILATIN

L 4 ATADA A TU VOLCAN
C PORTER (F.CEARA

* * * AIRPOWER * * %

MANNY MANUEL
18 | 30 | 3 | MERENGAZORMM

Y SE QUE VAS A LLORAR
R CAMILO,J.QUEROL (C.MARIA)

ANDA MAGUEY
14 14 13 FBONOVISA

& TU ETERNO ENAMORADO

E.SOLANG (E.SOLANO)

L(%S HURACANES DEL NORTE
|

VICTOR MANUELLE
SONY

911
_AMITCHELL (M.RUBALCAVA) |

VOLVERAS
S.GEORGE (M DELGADO}

|| (=] = | [—
S)||eo)| o 1 |~
N
=
=

YA NO TE CREO NADA
J.AVENDANO LUHRS (M E L ASTRO)

N
w
r
=

I
N
~
r
RS

MARC ANTHONY
RS

POR AMAR SE DA TODO |

S.GECRGE,M.ANTHONY (SALAKO)

7
4
ANA BARBARA
AR
6
7

JENNIFER Y LOS JETZ
LM LATIN

PURA DULZURA

*
A.QUINTANILLA JR. B.MOORE (R.GARZA)

|

[
=
o
~

=]

—
=

EDDIE GONZALEZ
SONY

EL DISGUSTO
T.GONZALEZ.H FIORES (C REYNA)

ENRIQUE
I | ¢ | 15 | ENRIQUE IGLESIAS

O LLORES POR M|

R.PEREZ-BOTIJA (E IGLESIAS.R.MORALES)

3] 77 10 IS-O0N§ PALOMINOS

DUELE EL AMOR

>
M LICHTENBERGER JR. (J.SEBASTIAN)

BOBBY PULIDO

# ENSENAME |

2 CHAYANNE SONY
SOLAMENTE TU AMOR
3 EMMANUEL PO1YGRAM LAT!
NO  AMOR TOTAL
4 LAURA PAUSINI wEA LATINA
INOLVIDABLE
5 EDNITA NAZARIO EMI LATIN
ATADA A TU VOLCAN
6 MARCOS LLUNAS POLYGRAM
ATINO  ERES MI
7 SORAYA POIYGRAM LATIN(
QUEDATE
8 JESSICA ARIOLABMG
TE FELICITO
9 MANNY MANUEL MERENGA
70/RMM Y SE QUE VAS A
10 MARCO ANTONIO SOLIS
FONOVISA RECUERDOS,
11 SHAKIRA sONY
UN POCO DE AMOR
12 RICKY MARTIN SONY
BOMBON DE AZUCAR
13 CRISTIAN FONOVISA
ESPERANDOTE
14 RICARDO ARJONA sony Sl
EL NORTE FUERA El SUR
15 MARC ANTHONY RmM
_POR AMAR SE DA TODO

2 VICTOR MANUELLE SONY
VOLVERAS
3 MANNY MANUEL MERENGA
ZO/RMM Y SE QUE VAS A.
4 MARC ANTHONY RMM
POR AMAR SE DA TODO
5 REY RUIZ SONY
MIENTEME OTRA VEZ
6 JOHNNY RIVERA RMM
TIEMPO DE ESTUDIANTE
7 LALO RODRIGUEZ En| LATIN
JAMAS OLVIDES
8 TONY VEGA RMM
HAREMOS EL AMOR
9 JAILENE £MILATIN
COMO TE EXTRANO
10 MICHAEL STUART RMM
IMAGINANDO TU AMOR
11 DOMINGO QUINONES RMM
LA MUERTE DUELE
12 SALSA KIDS POLYGRAM ROD
vin  JOVENES
13 SERGIO VARGAS
BARCO  BMi, NI TU NIYO
14 JERRY RIVERA s¢
LOCO DE AMOR
15 RUBEN BLADES sonY
TU MEJOR AMIGA

ecords showin Increase 11 detectio

s Mmore than 20 weeks will not receive a &

r 1he previous week le art mo

vu 1F registers an ncrea: etectior

00 detections tor the first u' t two reco m: are tied i 1her of pla 1

' he 10p 20 moved 1the chart after 26 weeks arci/BP| Con

nical

25

2l 2 8 EMI LATIN E.ELIZONDO (B.PULIDO} |

NEW ) 1 MICHAEL SALGADO PALOMITA BLANCA

NQT LISTED (NOT LISTED.

36 l 29 9 INTOCABLE LLEVAME CONTIGO

EMI LATIN J.L.AYALA (M A PEREZ}

NEW ) 1 LOS REHENES SECRETOS QUE NO SE CUENTAN

FONOVISA ). TORRES,S GUZMAN {J.TORRES,S GUZMAN

DANIELA ROMO ME GUSTA J S. BACH

34 32 3 FONOVISA G D.VAONA {D.ROMO)

32 2% 37 5 LAS TRES SENORAS OBERTURA MEXICANA
EMILATIN .GABRIEL (J.GABRIEL) |

TONY VEGA HAREMOS EL AMOR

@ _NEw ’ 1 | _RMM H.RAMIREZ (0.ALFANNO)

34 30 23 9 LOS FUGITIVOS PERMITEME SER

| B 1 POLYGRAM LATING PMOTTA (C.DISCIANO

35 3 ) EZEQUIEL PENA MUJER TE SIGO AMANDO LOCAMENTE

| 1 FONQVISA B M.A.SOLIS (J.L MORALES)

36 32 2 LOS CAMINANTES TENGO QUE OLVIDARTE

LUNA/FONOQVISA A.DE LUNA (R.BALDER)

@ 35 13 5 SORAYA & QUEDATE

A POLYGRAM LATINO N RARGENT,PVAN HOOKE URAYA)

38 24 40 3 GRACIELA BELTRAN & PALOMA TRISTE

EMILATIN R.GUADARRAMA (M.MARROQUIN)

37 28 10 VICENTE FERNANDEZ AQUI, EL QUE MANDA SOY YO
SONY PRAMIREZ (V.FERNANDEZ) |

OLGA TANON MI ETERNO AMOR SECRETO

NEW ’ 1 WEA LATINA M.A.SOLIS (M.A SOLIS)

POP TROPICAL/SALSA REGIONAL MEXICAN
. 27 STATIONS {7 STATIONS _56 STATIONS -
1 AMANDA MIGUEL KARENF' LY. 1 JESSICA ARIOLA/BMG 1 GRUPO LIMITE POLYGRAM
SRAM LATINO - AMAME UNA TE FELICITO LATINO EL PRINCIPE

2 MARCO ANTONIO SOLIS
FONOVISA RECUERDOS,
3 LOS TEMERARIOS FUNOVISA
CUANDO FUISTE MIA
4 BRONCO FONOVISA
AD!OS, ADIOS AMOR
5 LOS TIGRES DEL NORTE
FONOVISA CUESTION
6 LOS MISMOS £mi LATIN ME
ESTA DOLIENDO DEJARTE
7 SELENA £MI LATIN
SIEMPRE HACE FRIO
8 BANDA MACHOS FONOVISA
CHIQUITA BONITA
9 CONJUNTO PRIMAVERA
FONOVISA  ES MUY TU VIDA
10 BANDA MAGUEY rON SA
TU ETERNO ENAMORADO
11 LOS HURACANES DEL
NORTE FONOVISA 911
12 JENNIFER Y LOS JETZ EMm
LAIIN PURA DULZURA
13 LOS PALOMINOS sony
DUELE EL AMOR
14 BOBBY PULIDO EM LATIN

ENSENAME
15 EDDIE GONZALEZ sony

EL DISGUSTO
nent wi been on the
ower awarded to th ecords v 12
| ore stat d

s, Inc

~—— ..
FONOVISA

Manufactured aad Distributed by:
FONONISA, INC.
7710 Haskall Avenue, Van Nuys, CA 91406
(818) 782-6100 Fax (818) 782-6162
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"Billboard Latin 50 ...

Compxled from a national sample of retail store and rack sales reports collected, compiled, and provided by

NANA MOUSKOURI

N I b h 0 t b ] E E %’ ; ‘§ Z | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
ew album in spanis ctober s
1 1 19 LOS DEL RIO ARIOLA 37587/BMG [ 8weeksatNo. 1 MACARENA NON STOP

NADA ES IGUAL..

ENRIQUE IGLESIAS

MACARENA MIX

THE BEST OF THE CIPSY KINGS

* & * GREATEST GAINER * & %
GRUPO LIMITE POLYGRAM LATING 533302 [IH PARTIENDOME EL ALMA

2 il LUIS MIGUEL wWEA LATINA 15947

L] 52 ENRIQUE IGLESIAS @ FoNOVISA 0506
3

5

“Nana Latina”

69 VARIOUS ARTISTS 4aRrioLA 31388 BMG
83 GIPSY KINGS @ NONESUCH 79358/AG

| 6 | 34 | SHAKIRA sonv 8179 GB PIES DESCALZOS
OJITOS LATINOS * % x HoT SHOT DEBUT * * %
NEWD | MANNY MANUEL MERENGAZO 820341 AUTENTICO
@ { 11 2 EMILIO EmI LATIN 37765 QUEDATE
|10 | 7 | 14 | MARCOANTONIO SOLIS fonovisaosizE EN PLENO VUELO |
10 6 LOS MISMOS £mi LATIN 53581 JUNTOS PARA SIEMPRE
12 8 25 GRUPO LIMITE POLYGRAM LATINO 527434 POR PURO AMOR

13 9 67 SELENA A’ EMI 34123/EMI LATIN DREAMING OF YOU

14 14 26 JENNIFER Y LOS JETZ £M| LATIN 38242 DULZURA
15 12 33 GIPSY KINGS NONESUCH 79399 AG TIERRA GITANA
16 15 63 MARC ANTHONY rRMM 81582 [§ TODO A SU TIEMPO
17 18 29 OLGA TANON WEA LATINA 13667 [§ NUEVOS SENDEROS
18 17 27 LOS TIGRES DEL NORTE ronovisa 6049 BB _ UNIDOS PARA SIEMPRE
22 % LAURA PAUSINI WEA LATINA 15726 LAS COSAS QUE VIVES
20 16 [ BOBBY PULIDO £mi LATIN 38229 ENSENAME
21 21 57 GLORIA ESTEFAN @ £PiC 67284/50NY ABRIENDO PUERTAS =
(22)] 35 | 6 | ANABARBARA ronovish 9440 AY, AMOR
23 23 39 LOS TUCANES DE TIJUANA EMI LATIN 36384 MUNCO DE AMOR
24 24 58 RICKY MARTIN sony 81651 A MEDIQ VIVIR
25 19 175 GLORIA ESTEFAN A EPIC 53807/50NY MI TIERRA

26 25 5 BRONCO rFoNOVISA 6052 HOMENAJE A LOS GRANCES GRUPOS
21 20 9 LOS PALOMINOS sony 8201 DUE_E EL AMOR
28 31 45 MICHAEL SALGADO JoEy 3427 EN CONCIERTO
29 21 8 RICARDO ARJONA sony 82011 SI EL NORTE FUERA EL SUR
30 26 10 JERRY RIVERA sony 82017 FRESCO |
31 30 12 MAZZ EMI LATIN 37433 MAZZ MARIACHI ¥ TRADICION

32 32 | 136 | SELENA A EMILATIN 28803 AMOR PROHIBIDO

3 | 8 4 ANA GABRIEL soNY 82013 VIVENCIAS
45 | 7 | LAMAKINA &N 52417Em LATIN LA MAKINA A MIL
35 34 26 INTOCABLE EMI LATIN 37449 LLEVAME CONTIGO

36 4 ALBITA CRESCENT MOON 67757 EP! CICEN QUE...

36
NEWDP | LOS TEMERARIOS FONOVISA 6057 CAMINO DEL AMOR
RE-ENTRY | CHAYANNE sony 82058 VOLVER A NACER
43 2 AMANDA MIGUEL POLYGRAM LATINO 0184 AMAME UNA VEZ MAS
40 33 70 MANA WEA LATINA 99707 G CUANDO LOS ANGELES LLORAN
4 | 29 6 JAGUARES RCA 41236/8MG EL EQUILIBRIO DE LOS JAGUARES
42 [ 39 | 70 | JuLIO IGLESIAS sony 1604 LA CARRETERA
43 41 114 LUIS MIGUEL A WEA LATINA 57234 SEGUNDD ROMANCE
44 40 174 LUIS MIGUEL A WEA LATINA 75805 ROMANCE
45 37 11 PAUL ANKA GLOBO 82002/SONY AMIGOS
NEWD | VARIOUS ARTISTS wax 202/ LATINOS IN DA HOUSE
47 | 49 | 16 | BANDA MAGUEY ronovisa 9431 ETERNO ENAMORADO
RE-ENTRY | CRISTIAN Fonovisa 0510 EL DESEO DE OIR TU VOZ
RE-ENTRY | GIPSY KINGS ELEKTRA 60845 £EG GIPSY KINGS
50 38 46 PEDRO FERNANDEZ FOLYGRAM LATINO 528671 PEDRO FERNANDEZ

TROPICAL/SALSA REGIONAL MEXICAN

1 LOS DEL RIO ARIOLABMG
MACARENA NON STOP
2 LUIS MIGUEL wEA LATINA
NADA ES IGUAL...
3 ENRIQUE IGLESIAS FONO-
visa ENRIQUE 1GLESIAS
4 VARIOUS ARTISTS
ARIOLA/BMG MACARENA MIX
5 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
6 SHAKIRA SONY
PIES DESCALZOS
7 MARCO ANTONIO SOLIS
FONOVISA EN PLENO VUELO
8 SELENA EMIEMI LATIN
OREAMING OF YOU
9 GIPSY KINGS NONESUCH/AG
TIERRA GITANA
10 OLGA TANON WEA LATINA

1 MANNY MANUEL MERENGA-
ZO/RMM AUTENTICO

2 MARC ANTHONY RMM
TODO A SU TIEMPO

3 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

4 GLORIA ESTEFAN EPIC/SONY
MI TIERRA

5 JERRY RIVERA SONY
FRESCO

6 LA MAKINA J&N/EMI LATIN
LA MAKINA...A MIL

7 ALBITA CRESENT MOON/EPIC
DICEN

8 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO
GRANDES EXITOS

9 VARIOUS ARTISTS max
CHUPACABRAS MIX

1 GRUPO LIMITE POLYGRAM LATI
NO PARTIENDCME EL ALMA

2 EMILIO EMI LATIN
QUEDATE

3 LOS MISMOS EMI LATIN
JUNTOS PARA SIEMPRE

4 GRUPO LIMITE POLYGRAM
LATINO POR PURO AMOR

5 JENNIFER Y LOS JETZ £mI
LATIN DULZURA

6 LOS TIGRES DEL NORTE FONO-
VIsA UNIDOS PARA SIEMPRE

7 BOBBY PULIDO EMI LATIN
ENSENAME

8 ANA BARBARA FONOVISA
AY AMOR

9 LOS TUCANES DE TIJUANA
EMI LATIN MUNDO DE AMOR

10 BRONCO Fonovisa HOMENA-

N 0 V E M B E R 27 Santiago de Chlle NUEVOS SENDEROS 10 REY RUIZ sony JE A LOS GRANDES GRUPOS
Ci 11 LAURA PAUSINI WEA LATINA OESTINO 11 LOS PALOMINOS sony
7 earwater = LAS COSAS QUE VIVES 11 JESUS ALEMANY HANNI DUELE EL AMOR
- 29 Vina del Mar 12 RICKY MARTIN SONY BALRYKODISC CUBANISMO! 12 MICHAEL SALGADO JoEY
9 Mlaml A MED\%VIVIFB 12 VICTOR MANUELLE sony EN CONCIERTO
. H 2 13 RICARDO ARJONA soNY VICTOR MANUELLE 13 MAZZ £mi LATIN MAZZ MARI

11 San Juan de Puerto Rico 30 Santiago de Chile SI EL NORTE FUERA EL SUR | 13 KINITO MENDEZ J&NEM! ACH! Y TRADICION

17 C 14 ANA GABg!EL SONY LATIN CACHAMBA 96 14 SELENA EMi LATIN

aracas VIVENCIA 14 DLG SIR GEORGE/SONY DLG AMOR PROHIBIOO
Paul D E c EMBER 15 CHAYANNE sony 15 JOHNNYSRIVERA RMM 15 INTOCABLE £MI LATIN
ulo . VOLVER A NACER PAISAJES OE LA VIDA LLEVAME CONTIGO

19 Sao Pa ] 15 Mexico D.F.

24 Buenos Aires (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for saies of 500,000 units. & RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. IR indicates past and present Heatseeker titles. © 1996, Billboard/BP| Com-
munications and SoundScan. Inc.
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NOTAS

(Continued from page 30)

plus many of Soda’s elassics, such as
“Un Misil En Mi Placard” and “En
La Ciudad De La Furia,” the latter
of which features guest vocals by
Aterciopelados’ lead singer,
Andrea Echeverri ... On Nov. 23-24
at Buenos Aires’ Ferro stadium,
Rock & Pop Productions is produe-
ing an alternative rock festival

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
19 911 (Garmex, BMI)

8 ADIOS, ADIOS AMOR (House Of Bryant, BMI)
3 AMAME UNA VEZ MAS (Diam. BMI/Anahi Magic,
ASCAP}
§ AMOR TOTAL (Copynght Conlrol)
39 AQUI, EL QUE MANDA SOY YO (Sony Music, ASCAP)
16 ATADA A TU VOLCAN (Copyright Control)
12 CHIQUITA BONITA (Zomba Golden Sands. ASCAP)
7 CUANDO FUISTE MIA (ADG, SESAC)
9 CUESTION OLVIDADA (TN Ediciones, BMI}
26 DUELE EL AMOR (Vander. ASCAP)
24 EL DISGUSTO (Marfre. BMI)
2 EL PRINCIPE (Copynght Controt)
27 ENSENAME {Bobby Pulido. ASCAP/Sniper, ASCAP}
14 ES MUY TU VIDA (BMG Songs, ASCAP)
13 ESPERANDOTE (Phat Kat. BMI/Lone Iguana. BMI/EMi
Blackwood. BMI)
33 HAREMOS EL AMOR (EMOA. SESAC)
15 INOLVIDABLE (Copyright Control}
29 LLEVAME CONTIGO (Copyright Control}
4 ME ESTA DOLIENDO DEJARTE (Pacific, BMI)
31 ME GUSTA . S. BACH (Fonomusic. SESAC)
40 MI ETERNO AMOR SECRETO (Mas Latin, SESAC)
35 MUIJER TE SIGO AMANDO LOCAMENTE (Copynght
Control)
25 NO LLORES POR MI (Fonomusic. SESAC/Ummusica.
ASCAP)
32 OBERTURA MEXICANA (BMG Songs, ASCAP)
38 PALOMA TRISTE (Copynight Control)
28 PALOMITA BLANCA {(Copyright Control)
34 PERMITEME SER (M A M.P. ASCAP)
22 POR AMAR SE DA TODO (EMI Blackwood. BMi}
23 PURA DULZURA (Ruben Garza, BMI}
37 QUEDATE (Yami. BMI)
1 RECUERDOS, TRISTEZAY SOLEDAD (Crisma,
SESAC)
30 SECRETOS QUE NO SE CUENTAN (Edimonsa. ASCAP)
6 SIEMPRE HACE FRIO (Peermusic, BMI)
10 SOLAMENTE TU AMOR (Peermusic, ASCAP/NMB,
ASCAP)
11 TEFELICITO (Unimusica, ASCAP)
36 TENGO QUE OLVIDARTE {Luedi, BMI)
18 TU ETERNO ENAMORADO (Canciones Mexicanas.
SESAC)
20 VOLVERAS (Telearte)
21 YANO TE CREO NADA (Fonomusic. SESAC)
17 Y SE QUE VAS A LLORAR (Canbbean Waves. ASCAP)

dubbed FerroPalooza. Booked to
appear so far are Cypress Hill,
Nick Cave, Soda Stéreo, and Sony’s
Babasénicos, Los Fabulosos
Cadillacs, and Robi Draco Rosa
... Babasonicos are finishing their
Dopadromo tour of North America.
Remaining dates are in Miami (Nov.
10); Panama City, Panama, with Los
Rabanes (Nov. 14); Santa Fe de
Bogotd, Colombia (Nov. 15); and
Medellin, Colombia (Nov. 16).

CHART NOTES: For the eighth
straight week, Los Del Rio’s
“Macarena Non Stop” (Ariola/BMG)
tops The Billboard Latin 50, with
sales of the album topping Luis
Miguel’s No. 2 entry, “Nada Es
[gual . .." (WEA Latina), by nearly
a 3-to-1 ratio. Sales of “Macarena
Non Stop” have deelined five of the
past six weeks, however.

There is more shaking going on
this week in the bottom half of the
top 10 of The Billboard Latin 50.
Grupo Limite, arguably the hottest
act in the biz nowadays, leaps 13-6
with its latest album, “Partiéndome
El Alma” (PolyGram Latino).

The regional Mexican act'’s previ-
ous album, “Por Puro Anor.” slides
12-8. Expect the band’s dynamie
front wontan, Alicia Villareal, who
is sounding more and more like Sele-
na these days, to emerge as the
biggest female star in the regional
Mexican genre.

Making his highest debut yet this
week on The Billboard Latin 50 is
big-voiced merengucro Manny
Manuel, whose latest RMM effort,
“Auténtico,” comes in at No. 8, the
highest bow on the chart by a tropi-
cal/salsa title since Gloria Este-
fan’s “Abriendo Puertas” (Epic¢/
Sony) entered the chart 57 weeks
ago.

Like The Billboard Latin 50, there
is little change in the top positions
on Hot Latin Tracks. Marco Anto-
nio Solis’ “Recuerdos, Tristeza Y
Soledad™ (Fonovisa) remains well
entrenched at No. 1, with no threat
in gight.

Assistance i preparing this colinn
was provided by Marcelo Feirndidez
Bitar in Buenos Aives; Pablo
Mdarguez in Sautiogo. Cliile: and
Teresa Aguileva in Mexico City.

Pree Calalog, Same Do Madl, Besd Price

Call Toll Free To Place Orders

1-800-441-4041

Har: 7118-658-3573

L)

BERES HAMMOND
LOVE FROM A DISTANCE

LP.CD & CASS
VP 1480

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St., W, Hollywood, Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

LARGEST DISTRIBUTOR

reports collected, compiled, and provided by
TITLE
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
LAST WEEK

Compiled from a national sample of retail store and rack sales

SoundScan
]

ARTIST

* Kk NO.1 % %
MY XPERIENCE

BOUNTY KILLER

VIRGIN 40]158*

1 l BLUNTAP 1461%TVvT 6 weeks at No. 1

2 | 16 | MAN WITH THE FUN MAXI PRIEST
VIRGIN 41612
BOOMBASTIC @ SHAGGY

4|2 REGGAE GOLD 1996
VP 1479*

VARIOUS ARTISTS

NATURAL MYSTIC
TUFF GONG 524103*/ISLAND

BOB MARLEY & THE WAILERS

12 LOVE FROM A DISTANCE
VP 1480*

BERES HAMMOND

FIRE ON THE MOUNTAIN
POW WOW 7462

VARIOUS ARTISTS

50 THE BEST OF-VOLUME ONE
VIRGIN 41009

UB40

gwmw@mhwww
e~

g | ¢7 | 'TIL SHILOH BUJU BANTON
LOOSE CANNON 524 119*/ISLAND B
10 | 23 | SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001
11 | 1151 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
12 | 12] 5 BIG BLUNTS VOLUME 2 VARIOUS ARTISTS
TOMMY BOY 1153
13 |14 4 BIG BLUNTS VOLUME 3 VARIOUS ARTISTS
TOMMY BOY 1167
BAD BOYS A INNER CIRCLE
14 113 | 145} i gear 92261/a6
MILKMAN MAD COBRA
RE-ENTRY| [y 34307+

TOP WORLD MUSIC ALBUMS.

* x NO.1 % %

212 RED HOT + RiO

ANTILLES 533183/VERVE 1 week at No. 1

VARIOUS ARTISTS

1183 THE BEST OF THE GIPSY KINGS @
NONESUCH 79358/AG

GIPSY KINGS

SANTIAGO
RCA VICTOR 68602

THE CHIEFTAINS

3 CELTIC CHRISTMAS (1
WINDHAM HILL 11192

VARIOUS ARTISTS

RIVERDANCE
CELTIC HEARTBEAT 82816/AG B

BILL WHELAN

5 | 12 | SPIRITCHASER
4AD 46230/WARNER BROS

DEAD CAN DANCE

¢ | 33 | TIERRA GITANA
NONESUCH 79399/AG

GIPSY KINGS

THE MASK AND MIRROR @
WARNER BROS. 45420 I8

LOREENA MCKENNITT

5 | CELTIC SPIRIT
NARADA 63929

VARIOUS ARTISTS

ZYDECO'S GREATEST HITS
FASYDISC 7025/ROUNDER

VARIOUS ARTISTS

= | =
oo

g | 54 | CESARIA EVORA
NONESUCH 79379/AG B

CESARIA EVORA

RCA VICTOR 62702

12 | 12| 59 THE BROTHERS MCMULLEN SOUNDTRACK
ARISTA 18803
13 1183 THE LION KING: RHYTHM OF THE PRIDE LANDS @ LEBO M
WALT DISNEY 60871
CELTIC TWILIGHT 3 LULLABIES VARIOUS ARTISTS
NEW) HEARTS OF SPACE 11107
15 | 14 ‘ 9 THE LONG BLACK VEIL @ THE CHIEFTAINS

TOP BLUES ALBUMS.

* Kk NO.1 & %

7 weeks at No. 1

GOOD LOVE!
MALACQ 7480

JOHNNIE TAYLOR

VARIOUS ARTISTS

2 | 12 | ATRIBUTE TO STEVIE RAY VAUGHAN
EPIC 67599

3|52 GREATEST HITS @
EPIC 66217

STEVIE RAY VAUGHAN & DOUBLE TROUBLE

51 LEDBETTER HEIGHTS @
GIANT 2462 1/WARNER BROS.

KENNY WAYNE SHEPHERD

JUST LIKE YOU
OKEH 67316/EPIC

KEB' MO’

FROM THE CRADLE A®
DUCK/REPRISE 45735/WARNER BROS.

ERIC CLAPTON

A PIECE OF YOUR SOUL
CODE BLUE 82921/AG

STORYVILLE

13 | BLUE DROPS OF RAIN
EUREKA 77053/DISCOVERY

COREY STEVENS

wa\lmmhw'ﬁl—‘

9 |63 KEB' MO’ KEB' MO’
OKEH 57863/EPIC
10 | 8 |35 PHANTOM BLUES TAJ MAHAL
PRIVATE MUSIC 82139
BLUES @ JIMI HENDRIX
11 [ 1063 MCA 11060
12 |12 28 LIVE! THE REAL DEAL  BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)
SILVERTONE 41543/JVE (B
13 11330 THE ALLIGATOR RECORDS 25TH ANNIV. COL. VARIOUS ARTISTS
ALLIGATOR 110/111
FANNING THE FLAMES MARIA MULDAUR
151 2 | 1gLaRC 83334
CHEATIN' HABIT LITTLE MILTON
RE-ENTRY MALACO 748'2"

(O Albums wth the greatest sales gains this week ® Recording Industry Assn. Of Amenca (RIAA) certification for sales of 500.000
units; A RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All
albums available on cassette and CD *Asterisk indicates viny! availabie. indicates past and present Heatseekers titles ¢

1996, Billboard/BP| Communications and SoundScan. Inc.

acintalank

‘ is honored to be
associated with

John Lee Hooker
and congratulates him on
his Blues Foundation
Lifetime Achievement
Award

Boom Boom

&
L JOMM LEE HOOKER | 1

©1996 Virgin Records America. Inc,
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SIRIT

by Lisa Collins

AND WHO ARE THE FAIREST O THEM ALL?
That’s what the 12th annual Stellar Awards is set to decide
Dec. 12 at Nashville's famed Grand Ole Opry House. So far,
it appears that Fred Hammond and the Rev. Clay Evans
have a head start on the field of those vying for gospel’s
most pr estlglous awards. Hammond and Evans lead with
a total of six nominations each, Following close behind are
Kirk Franklin and Richard Smallwood, who pocketed
five each, and Beverly Crawford, Yolanda Adams, and
O’Landa Draper, who have four each. Squaring off for
artist of the year are Adams, Kirk Franklin & the Fam-
ily, Daryl Coley, and Hammond, while song of the year
nominees are “Jesus, Precious King” hv Crawford,
“Melodies From Heaven” by Franklin, “Old Songs Med-
ley” by Carlton Pearson. and “Shake The Devil Off” by
Dorothy Norwood. Male vocalist nominces are Smallwood,
Doug Williams, Evans, and Coley. The female vocalist of
the year nominees are just as impressive: Dottie Peoples,
Shirley Caesar, CeCe Winans, and Crawford.

BACK TO CHURCH: Albertina Walker, Kim McFar-
land, Evelyn Turrentine-Agee, the Christianaires, Paul
Porter, the Rev. Clay Evans, and the Rev. Jasper
Williams are among the guest vocalists featured on “Let’s
Go To Church,” the first recording in the 116-year history
of the National Baptist Convention and the debut of its mass
choir. Recorded at the group’s annual meet. which was held
in early September and attended by President Clinton,

the album is set for release in January, with a national
churceh campaign slated for Black History Month ... In
Los Angeles, Kirk Franklin, V. Michael McKay, Bobby
Jones, Ben Tankard, Calvin Rhone, and Richard Small-
wood were on hand for a live recording benefiting the Her-
itage Music Foundation’s building fund campaign and cap-
ping off the foundation’s annual meeting. The foundation
was founded by Dr. Margaret Douroux to preserve and
nurture gospel musie through the building of a gospel
shrine,

ON & ON: Shirley Caesar is set to record a live album in
New York Nov. 22 for release in April *97. Backing her will
he Hezekiah Walker’s Brooklyn, N.Y.-hased church choir.
Caesur, who has been dubbed “the first lady of gospel,” is
still charting with her current album, “Just A Word,” a joint
venture with her Qutreach Convention Choir, and is
being featured on two upcoming soundtracks: director
John Singleton’s “Rosewood” and, at the request of Whit-
ney Houston, Touchstone Pictures’ “The Preacher’s Wife.”
Both are scheduled for release in December.

BRIEFI‘Y: The Tommies are in the studio, putting the
final touches on an athum recorded live two months ago and
slated for release in February . . . The second anniversary
of the Texas Gospel Announcers Guild is scheduled to take
place in Houston Nov. 29-Dee. 1 at the Holiday Inn Hobby
Airport Atrium & Convention Center . .. Due for release
later this month is the Mighty Clouds Of Joy’s “Live In
Charleston.” Produced by Doug and Melvin Williams, it
features their take on James Cleveland’s classic “I Ain’t
No Ways Tired” . .. Finally, congratulations to the Sensa-
tional Nightingales, who celebrate their 50th anniversary
in the industry Sunday (3) at the Armory Auditorium in
Durham, N.C.

HiGHER
GROLND

%— ! Compiled from a national sample of retail store and rack sales SoundScan
i é o reports collected, compiled, and provided by T
B
HE o | ARTIST TITLE
E | 3 | £ | LABEL & NUMBER/DISTRIBUTING LABEL
0 * % NO.1 %
1 1127 KIRK FRANKLIN AND THE FAMILY @
GOSPO CENTRIC 72127 26 weeks at No. 1 WHATCHA LOOKIN' 4
2 7 122 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4320 8 THE SPIRIT OF DAVID
3 3 |173 KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 KIRK FRANKLIN AND THE FAMILY
4 4 | 3 | HELEN BAYLOR  WORD 67803/EPIC LOVE BROUGHT ME BACK
5 6 | 55 | CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE
6 5 | 17 | YOLANDA ADAMS  TRIBUTE 1000 YOLANDA LIVE IN WASHINGTON
7 7 120 RON WINANS PRESENTS FAMILY & FRIENDS
SELAH 33205 FAMILY AND FRIENDS IV
8 101 2 RICKY DILLARD'S NEW GENERATION CHORALE
CRYSTAL ROSE 20129/STARSONG WORKED IT OUT
9 g |2 MISSISSIPPI MASS CHOIR
L MALACO 6022 I’LL SEE YOU IN THE RAPTURE
10 | 8 | 23 | COMMISSIONED  BENSON 4184 [ IRREPLACEABLE LOVE
@ B35 BRODERICK RICE
BORN AGAIN 1010 TOMMY FORD PRESENTS: BRODERICK E. RICE ALIVE ALIVE ALIVE
12 | 11|72 | ANOINTED  woRD 67051/ErIC BB THE CALL
RE-ENTRY DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE
: ATLANTA INT'L 10221 COUNT ON GOD
14 |14 2 RICHARD SMALLWOOD WITH VISION
VERITY 43015 ADORATION: LIVE IN ATLANTA
15 | 12 | 36 | V.I.LP MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 43014 BN STAND!
18112 THE FLORIDA A&M UNIVERSITY GOSPEL C
CRYSTAL ROSE 20127/STARSONG TWINKIE CLARK-TERRELL PRESENTS THE FLORD\A AGM UNIVERSITY GOSPEL CHOIR
17 | 13| 42 | REV. CLAY EVANS  MEEK 3995 I'VE GOT A TESTIMONY
18 |17 ]9 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 BB SHOW UP!
19 | 15| 6 | LASHUN PACE  savov 14831 A WEALTHY PLACE
29 | 107| DOTTIE PEOPLES  ATLANTA INTL 10200 ON TIME GOD
21 |21 ) 15 SHIRLEY CAESAR’S OUTREACH CONVENTION CHOIR
WORD 67687/EPIC JUST A WORD
22 | 19| 69 | YOLANDA ADAMS  TRIBUTE 3592 B MORE THAN A MELODY
23 | 22185 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT
RE-ENTRY| STEVE MIDDLETON & UNITY  PRRaDISETYSCOT 161218661 PRAISES FROM THE SOUL
25 [ 21| 4 | INNERCITY TvSCOT 161216/CGI HEAVEN
26 | 26| 6 | A-1 SWIFT  GOSPO CENTRIC 72135 TALES FROM THE SWIFT
27 |16 4 WALT WHITMAN AND THE SOUL CHILDREN OF CHICAGO
CG! 161203 GROWING UP
28 | 23|70 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
BENSON 4168 (B8 EIN NEW YORK BY ANY MEANS. ..
29 27171 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/STARSONG BIBLE STORIES
(30) |[NEW P | SPECIAL GIFT  CRYSTAL ROSE 20126/STARSONG SET TIME
31 | 37|53 | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF
32 |32 4 ALBERT PHILLIPS & THE DIVINE MESSENGERS
REDEMPTION 75004 VICTORY
@ RE-ENTRY SHIRLEY CAESAR
B WORD 67301/EPIC GH SHIRLEY CAESAR LIVE...HE WILL COME
34 2018 DARYL COLEY
SPARROW 51523 BEYOND THE VEIL: LIVE AT THE BOBBY JONES GUSPEL EXPLOSION XII
35 [ 30|42 | THE WINANS  QWEST 45888 WARNER BROS. HEART & SOUL
36 | 25| 110| HELEN BAYLOR WORD 66443/EPIC S THE LIVE EXPERIENCE
37 | 28|29 VARIOUS ARTISTS
BENSON 4272 SHAKIN' THE HOUSE...LIVE IN L.A.
38 |35 20 THE WILLIAMS SISTERS
FIRST LIGHT 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR
39 | 31|53 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
40)) [RE-ENTRY| VARIOUS ARTISTS  CGI 161090 GOSPEL'S GREATEST HITS

(O Records with the greatest sales gains this week. @ Recording industry Assn. Of America (RIA) certification for safes of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the syrbot. All atbums available on
cassette and CD. *Asterisk inclicates viny! available. indicates past or present Heatseeker titles. © 1996, Billboard/BPI Communications,

Malaco Records is setting a
higher standard.
We’re resurrecting the
Muscle Shoals Sound Gospel
label to introduce the

amazing Men Of Standard.

Don’t miss their
innovative gospel
statement.

Manutactured and Distributed b
21 MALACO Records Inc.

'NAIRD

byiDr(?borah Evans Price

WOI{D, ROCKETOWN UNITE: A few short months
after forming Rocketown Records and naming former
Reunion director of A&R Don Donahue president,
Michael W. Smith has entered into a joint venture with
Word Records and Music. The deal is more than a distrib-
ution agreement, as Word has purchased a portion of the
company.

Under the terms of the venture, Smith, who continues
to record for Reunion Records, will find and develop new
talent for Rocketown. The fledgling label will utilize the
marketing and promotional services of both the Word and
Myrrh labels, and Loren Balman, Word’s executive VP,
will oversee things on the Word side and work closely with
Donahue.

Balman is excited about working with Smith in this
capacity. “Michael has long been a part of our family,” Bal-
man says. referring to Word’s longtime distribution agree-
ment with Reunion. (Due to Zomba's recent purchase of
Reunion, as of Jan. 1 Brentwood Musie will distribute
Reunion.) “Michael [has a] sense of what a song is. He is
one of those rare and wonderfully talented writers who can
consistently grab the emotions of the people who listen to
his music.”

Balman also says the agreement with Rocketown fits in
well with Word’s goals. “We believe that Rocketown is goingr
to fill some other niche areas for us,” Balman says. “We
recognize Michael’s position as a magnet to attract talent.
With his stature and visibility in the marketplace, he is
oftentimes seeing new writers, musicians, and artists, and
we wanted to take advantage of that.”

Donahue admits that in the process of looking for a dis-
tribution partner, Rocketown had conversations with other

labels, but he sauys the only serious discussions were with
Word. “When we decided we wanted it to be more than just
a distribution deal, we really only looked at Word,” he says.

Neither party would reveal Word’s percentage of own-
ership in Rocketown. “It’s enough to keep us very, very
interested,” Balman says. Donahue describes it as a
“minority share, a noncontrolling interest.”

“Michael and I both felt like it was important that the
company had a finaneial stake in something,” Donahue
says. “I think they may work harder on it. Instead of being
a distant member of the family, it makes us a close broth-
er. But we've felt like that all along. We wanted to be part-
ners with them, not just associates.”

According to Donahue, the new agreement leaves Rock-
etown’s distribution in the mainstream market open. Epic
is Word’s mainstream partner, and Donahue says it has
right of first refusal. Smith has numerous connections in
the mainstream due to his pop success on Geften with the
singles “Place In This World” and “I Will Be Here For You”
and his association with RCA under Reunion’s previous
ownership by BMG. So Rocketown has retained the option
to explore other avenues.

Word’s new agreement with Rocketown will no doubt
further strengthen Word’s presence in the marketplace.
But in light of Word's announcement three years ago that
it was trimming the Word and Myrrh rosters and cutting
the number of distributed labels to streamline the organi-
zation, where does Rocketown fit in? (These days, Word
has distribution deals with Gotee Records, Maranatha, and
Integrity, with varying degrecs of involvement.) Although
Word is adding Rocketown to the fold, Balman says that
move is still in line with the company’s current goals. “The
distribution agreements that were in place four years ago
would have given us somewhere between 60 and 100 releas-
es. The Rocketown deal calls for three in a year,” he says.
“Gotee, I think, is five, with possible options of extras with
our mutual consent. Putting those together is eight or nine
or 10, as opposed to 100. It’s very compatible with our phi-
losophy.”

Rocketown will remain headquartered at Smith’s Deer
Valley studios in Franklin, Tenn. Look for announcements
concerning artist signings in coming weeks, with product
due in the spring of 1997.
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TITLE
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Compiled from a nationai sample of retail store
and one-stop sales reports.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
JeasT week
WKS. ON CHART

* % NO.1 % %

1 | 7 | POINT OF GRACE :
LIFE LOVE & OTHER MYSTERIES

| WORD 9694 4 weeks at No. 1

Artists & Music

Classical
| KEEPING
SCORE

by Heidr Waleson

IT AIN'T BEETHOVEN: Sales may be soft for orches-
tral recordings, but don’t tell that to RCA Victor. The com-
pany’s first disc with the Boston Pops and its feisty young
eonductor, Keith Lockhart, debuted at No. 1 on the Top
Classical Crossover chart for the week ending Saturday
(2). “Runnin’ Wild,” a program of Glenn Miller tunes, is
the first release in a four-year, six-disc exclusive contract
for Lockhart and the Pops, which returns the orchestra
to the label where it spent many prosperous vears (1935-
69 and the early *70s) under its founder, Arthur Fiedler.

Lockhart, 37, named Pops conductor in 1995, is only the
third conductor to lead the orchestra. (The Pops continue
to make recordings for Sony with Lockhart’s predecessor,
John Williams, who led the band from 1980 to 1993.)

Lockhart is grounded in both classical and pops reper-
toire: He remains the music director of the Cincinnati
Chamber Orchestra, will conduct performances of “The
Ballad Of Baby Doe” with the Washington Opera in 1997,
and is the conductor of the Boston Symphony’s youth con-
certs. A signing appearance at Tower Records in Boston
Oct. 15 attracted several hundred fans and television cov-
erage; New York television appearances include A&E’s
“Breakfast With The Arts.”

Lockhart made his New York debut with the orchestra
at Carnegie Hall Oct. 11. In December, he will play
Phoenix, Las Vegas, and San Jose, Calif,, as well as in Con-
necticut and New Harripshire, before returning to Boston
for two weeks of holiday concerts.

NEW BROOM: Cor Dubois, who replaced Guenter
Hensler as president of BMG Classics (Billboard, Nov. 2),
has been managing day-to-day operations for the compa-
ny since Hensler went on medical leave several months
ago, presiding over a streamlining of operations that
included a reduction in recording and release schedules.
So far, the cutbacks in recording at the parent company
is not affecting RCA Red Seal’s 15-disc deal with anoth-
er charismatic conductor, Michael Tilson Thomas, and
his San Francisco Symphony. Dubois has high hopes for
the marketing possibilities of this partnership.
SFS/MTT’s second recording, a disc of lesser-known
Copland, was released in October; some Mahler is in the
can; and sessions to record Stravinsky and Gershwin are
scheduled.

Hensler will return to Germany to manage artist rela-
tions for the company. Dubois has been senior VP of world-
wide marketing for BMG for the past year; the Nether-
lands native was formerly president of Baron Philippe de
Rothschild Inc.

COMPOSER SIGNED: Sony Classical has other ideas
about how to get new orchestral repertoire on dises: The
label has signed composer Richard Danielpour, 40, to an
exclusive contract to record his music. On Nov. 21, the label
will release the world premiere recording of Danielpour’s
“Concerto For Cello And Orchestra,” written for and per-
formed by Yo-Yo Ma, with David Zinman conducting the
Philadelphia Orchestra. Another Danielpour recording,
featuring his “Concerto For Orchestra” and a concert ver-
sion of his ballet score “Anima Mundi,” performed by Zin-
man and the Pittsburgh Symphony, will be released next

spring.
Under the agreement, Sony will record existing and new
(Continued on page 66)
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by Jim Macnie

REMEMBERING BUD: Chick Corea has already built
a fairly substantial fan base for his forthcoming tribute to
the late bop pianist Bud Powell. The famed pianist and
equally famed associates—Joshua Redman, Christian
McBride, Wallace Roney, and Roy Haynes—spent a
large part of the summer playing Powell’s music at venues
around the world.

“Remembering Bud Powell” is due from Stretch
Records in late January. Tunes include “Dusk In Sandi,”
“Oblivion,” and “Glass Enclosure.” Powell the improviser
was a genius, and Powell the composer was an ingenious
craftsman. Saxist Kenny Garrett is also included on the
studio date, and Corea and company sound as if they inves-
tigated every corner of the music before the tape started
rolling. ’

Stretch is also poised to enter a distribution and mar-
keting deal with Concord Records of Concord, Calif. The
ink should be dry well before the end of the year. “Remem-
bering Bud Powell” is the first of several releases sched-
uled for 1997. Also slated for the first quarter of next yvear
is the debut of Niacin, a conglomeration of bassist Billy
Sheehan, keyboardist John Novello, and drummer Den-
nis Chambers. Concord will also reissue Stretch’s past
catalog, which includes titles by John Patitucci, Bob
Berg, Eddie Gomez, Vinnie Colaiuta, and Billy Childs.

DATA: Over the past month or so, the Blue Note in New
York has helped several birthday boys blow out the can-
dles in a big way. At the end of September, pianist Billy
Taylor had a six-night stretch on the Blue Note stage to
acknowledge his 75th birthday. A week later, it was Ray
Brown’s turn to have fun on the anniversary of his 70th
year. Then, Oct. 22-27, Jimmy Heath enjoyed his 70th by

presenting his Little Man Big Band.

All three programs were built around guests galore.
Anyone who wanted to document a good portion of New
York’s best improvisers only had to keep an eye on the
club’s entrance. Though there’s no birthday being feted,
Joe Henderson debuts his large ensemble for a weeklong
run beginning Tuesday (5). The pieces will be culled from
the saxophonist’s sharp “Joe Henderson Big Band,”
released by Verve Oct. 15.

Mel Torme is still in the hospital, recuperating from an
Aug. 8 stroke, and progress is being made daily. But fans
with cable TV were able to see the singer in action in “An
Evening With Mel Torme,” which aired on A&E Oct. 26;
it’s likely to be rebroadeast later this year. The concert
was recorded and filmed at the Disney Institute in Orlan-
do, Fla. Concord Jazz released the music from the show
Oct. 22. We wish nothing but good health to the Velvet
Fog, who scats up a storm on the disc.

The Knitting Factory is gearing up for its 10th-anniver-
sary celebration in February, when audiences will find
New York's mecca for the miscellaneous in full swing with
special shows. The latest stitch the Knitters are including
in their weave is Latin jazz. Tuesday nights have been set
aside for salsa and improv, a welcome blend that should
enhance the venue’s cultural diversity. On Tuesday (5),
Orchestra Broadway kicks off the series; Jimmy Bosch
& the Masters hit Nov. 12; and Conrad Herwig & Trop-
ical Fire, featuring Eddie Palmieri, take the stage Nov.
26. Trombonist Herwig’s “The Latin Side Of John
Coltrane” was released by Astor Place Oct. 15. On Sept.
20, Knitting Factory Works released a recording culled
from the club’s annual festival. “What Is Jazz 1996” fea-
tures cuts by Charlie Hunter, Clusone Trio, Horace
Tapscott, Matthew Shipp, and Mario Pavone.

Drumming up business for their new Verve release,
“The Guitar Trio,” Paco de Lucia, Al Di Meola, and John
MecLaughlin have taken to the road for a monthlong eross-
country tour. November dates include Monday (4) in San
Diego; Thursday (7) in Tucson, Ariz.; Nov. 10 in St. Peters-
burg, Fla.; Nov. 15 in Milwaukee; and Nov. 24 in Boston.
Expect sizable interest in most regions: “The Guitar Trio”
debuted at No. 2 last week on the Top Jazz Albums chart.
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ARTISTS

Film Brings Old, New Writers Together
‘Grace Of My Heart’ Re-Creates 60s Sound

H BY ADAM WHITE

LONDON—Music industry profes-
sionals who have seen “Grace Of My
Heart” would probably agree: Allison
Anders’ film about the journey of a
female songwriter/singer through the
’60s (which could be subtitled “My
Brill-iant Career” or even “Oh! Car-
ole”) is affectionate and engaging.

The tale features several endearing
characters, including Joel Millner,
(played by John Turturro) as a cross
between real-life Brill Building pub-
lisher Don Kirshner and Wall of Sound
record producer Phil Spector, and
Denise Waverly, the Carole King-like
writer (portrayed by Illeana Douglas)
who eventually finds a voice of her own.

But how do the songs rate?

On that score, the Gramercy Pic-
tures release, which opened in U.S.
cinemas in September, has more than
grace. It offers some of the most
authentic re-creations of the period’s
popular music yet heard from Holly-
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wood; they could even be called screen
gems.

Almost all the songs in “Grace Of
My Heart” were produced by Larry
Klein (long associated with Joni

@it By,

Mitchell) and recorded in Capitol Stu-
dios in Los Angeles. Arguably, they are
more effective in recapturing the '60s
sound and feel than an earlier picture
that dealt with similar subject matter,

A

BMG Songs recently demonstrated its new song

search system at its Los Angeles office. The event also featured a performance
by BMG Music Publishing writer/artist John Hiatt. Shown, from left, are Brian
Lambert, director of film and television music for BMG Songs; Art Ford, VP of
BMG Songs' film and TV/catalog marketing unit; Molly Kaye, director of catalog
marketing; Hiatt; and Danny Strick, president of BMG Songs. Printed on the sign

in back is the system’s toll-free number.

“The Idolmaker.” That original sound-
track was written by a genuine Brill
artisan, Jeff Barry, but was too obvi-
ously refracted through the late '70s,
when the movie was made.

“Grace Of My Heart” fulfills its
musical promise because the filmmak-
ers were able to recruit a number of
writers and singers connected to the
60s—Gerry Goffin, Burt Bacharach,
Carole Bayer Sager, Lesley Gore,
Mitchell—to create an authentic set of
original songs. These musicians were
paired with such latter-day writers as
Elvis Costello, Dave Stewart, David
Baerwald, J Maseis (of Dinosaur Jr),
and Klein himself.

Because of the wide range of song-
smiths involved, the “Grace” copy-
rights are in the hands of a variety of
publishers. However, one company, Irv-
ing/Almo, is involved with five of the 15
titles that appear on the MCA Records
soundtrack. The movie (although not
the MCA album) also includes one or
two familiar songs, such as Cynthia
Strother’s “Bermuda” (a hit for the
Bell Sisters in 1952) and Lincoln
Chase's “The Nitty Gritty” (a Shirley
Ellis success in 1964).

In production notes for the movie,
music supervisor Karyn Rachtman
says, “At first I thought that Allison’s
idea of original song collaborations by
songwriters of both the past and pre-
sent was impossible, but the talent we
approached had such a passion for the
project and were such fans of Allison’s
work that everything came together
beautifully.”

Rachtman is hardly exaggerating,
based on such “Grace” highlights as
these:

e “My Secret Love,” written by
Klein, Baerwald, and Gore, performed
on the soundtrack by Miss Lily Ban-
quette of Combustible Edison. The
movie’s most perfect period piece, this
is the absolute twin of Gore’s 1964 hit
“You Don’t Own Me.” Klein and Ban-
quette have replicated that record’s
double-tracked, dramatic, and declara-
tory tone, so much so that John Ma-
dara and David White (who wrote “You

(Continued on page 66)

“Without Your Love”
Written by Al Anderson and
Craig Wiseman
Published by Mighty Nice
Music/Al Andersongs (adminis-
tered by Bluewater Music Corp.)
(BMI) Almo Music Corp.
(ASCAP)

“Without Your Love,” penned by
Al Anderson and Craig Wiseman,
was cut originally by Aaron Tip-
pin and climbed to No. 22 on the
Hot Country Singles & Tracks
chart on March 23. The song is on
“Pay Before You Pump,” blues
rocker Anderson’s first solo album
in more than a decade.

‘THEY'RE PLAYING MY SONG’

Vv A NS
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Al Anderson, who was with NRBQ
for nearly 20 years, has written
numerous cuts that have been re-
corded by other artists, including the
Mavericks’ “All You Ever Do [s
Bring Me Down” and “Missing
You,” Hal Ketchumn's “Tonight
We Just Might Fall In Love Jr' ‘é
Again,” and Carlene Carter’s [
“Every Little Thing.” Ander- " &
son decided to record “With-
out Your Love” on his Imprint
debut when he was in the studio
working on the project.

“It was a hit on the charts when we
were doing the album, and I was just
running through the chord changes
[playing the song], waiting for the

S chart thing.” And everybody_]ust

ﬁ‘ 3

tape machine to go on to do another
thing,” Anderson recalls. “Everybody
said, ‘What's that? And I said, ‘It’s

the Aaron Tippin [single], my latest

wanted to do it.”
}\. Anderson says Tippin’s
*\  versionis like the demo of the
song, but when he decided to
I record “Without Your Love,”
/' he opted for a stark acoustic

.+ version.

“When I did it, it seemed like
the lyrie needed to be starker, more
desperately sung, because the guy
doesn’t want to live,” he says. “He’s
made of steel, except he has lost his
girl. So my version is more suicidal.”

Songwriters & Publishers

& MUSIC

NO. T SONG CREDITS
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HOT 100 SINGLES

NO DIGGITY ¢ Teddy Rile
Zomba/ASCAP, Chauncey

, C. Hannibal, L. Walters, William Stewart, Dr. Dre * Donril/ASCAP,
lack/ASCAP, Smokin’ Sounds/ASCAP, Queenpen/ASCAP, SiDI/BMI,

Sony/ATV Tunes/ASCAP, Ain’t Nothin’ Goin’ On But/ASCAP

HOT COUNTRY SINGLES & TRACKS
LIKE THE RAIN ¢ Clint Black, Hayden Nicholas « Blackened/ASCAP

HOT R&B SINGLES

NO DIGGITY ¢ Teddy Rile
Zomba/ASCAP, Chauncey

, C. Hannibal, L. Walters, William Stewart, Dr. Dre < Donrll/ASCAP.
Iack/ASCAP Smokin’ Sounds/ASCAP, Queen en/ASCAP, SIDI/BMI,

Sony/ATV Tunes/ASCAP Ain’t Nothin’ Goin’ On But/ASCAP

HOT RAP SINGLES
STREET DREAMS + Annie Lennox, Dave Stewart, N. Jones, S. Barnes « D’ N' A/PRS, BMG/PRS,
BMG/PRS, BMG/ASCAP. Careers/BMG/BMI

HOT LATIN TRACKS
RECUERDOS, TRISTEZA Y SOLEDAD ¢ Marco Antonio Solis * Crisma/SESAC

Sunhawk’s Solerno On Joplin;
Bergman Re-Elected CISAC Prez

RAGTIME ON CD-ROM, ETC.:
Seattle-based Sunhawk Corp. has
created a technology, Solerno, that
delivers playable, engraving-quality
scores via the Internet, enhanced
CD, and CD-ROM. Sunhawk debuted
Solerno on a recently released CD-
ROM, “Total Joplin” ($44.95), which
includes more than 60 digitally
restored sheet-music covers. The disc
also gives fans of the great ragtime
composer Scott Joplin the ability to
play and print more than 500 pages
of Joplin’s music, including some of
his waltzes.

Also due for release are discs fea-
turing Handel’s “Messiah” and a
complete collection of Mozart’s sym-
phonies. Those interested in trying
Solerno can visit Sunhawk’s World
Wide Web site (http:// www.sun-
hawk.com) and download a copy of
the sheet music free of charge.

others, presented such well-developed
plots and characters that all she had
to worry about was the singing. Her
tribute to Hammerstein, featuring 14
of his standards, indicated no cause
for concern on that score either.

MESSIEURS OCTOBER: Jerry
Leiber and Mike Stoller, the song-
writing team for all seasons, have
come off a month of special oceasions.
First, they were honored with the
HAL (Heroes and Legends) Pace-
setter scholarship award, presented
to them by another great writer
team, Edward and Brian Holland.
Later in the month,’the duo trav-
eled to Cleveland, where the Rock
and Roll Hall of Fame unveiled a
Leiber and Stoller exhibit, featur-
ing original 78 and 45 rpm discs,
rare recordings of their songs by
Elvis Presley, photos, and writing

c contracts.

ISAC WOM- That eve-
AN: At the ning, the re-
recent 40th vue based on
World Con- their hits,
gress of CI- L £ i “Smokey Joe’s
SAC, the in- #T Faflivis '_- SR S 3.1.'* Cafe,” opened
ternational in Cleveland.
COI)yIlght soci- by ]rrvU Llchtma/n On Oct. 23, it

ety in Paris,
ASCAP presi-
dent/chairman Marilyn Bergman
was re-elected president. First elect-
ed two. years ago, Bergman was the
first woman to get the post (she is
also the first female chief of ASCAP).
Her tenure has seen ‘“rapid
progress” in developing the Common
Information System Plan to permit
the digital exchange of information
on all copyrighted music, according
to an ASCAP statement.

In 1994, she was appointed to the
President’s Advisory Council on the
National Information Infrastructure.
Of course, she continues her career
as a songwriter. A collection of songs
sung by Maureen McGovern with
lyries by Bergman and her husband,
Alan, will be released in February on
Sterling.

THE BOOK ON OSCAR: Barbara
Cook extolled one virtue of Oscar
Hammerstein during a performance
of her recent cabaret act, “Oscar Win-
ners,” at the Hotel Carlyle in New
York: the comfort zone that he pro-
vided performers for such shows as
“Carousel” and “Oklahoma!” Cook
said the lyricist partner of Richard
Rodgers and Jerome Kern, among

opened at the
Prince of
Wales Theatre in London.

S IXTEEN CANDLES: As it
celebrates its 16th year, Glenn
Friedman’s Music Umbrella, a pub-
lisher/management firm located in
Santa Moniea, Calif., has added two
associates, Sotero Diaz and Mark
lannini, who will work in A&R and
artist management. Friedman’s two
publishing affiliates, Sweet Glenn
and Sweet Karol, have had a number
of hit songs, including “I'm The One

Mama Warned You About” (Mickey.

Gilley), “Mistakes” (Don Williams),
“Make My Life With You” (the Qak
Ridge Boys), and “One Lover At A
Time" (Atlantic Starr).

PRINT ON PRINT: The following
are the best-selling folios from Cher-
ry Lane Music:
1. Metallica, “Load.”
2. Hole, “Live Through This.”
3. Soundgarden, “Down On
The Upside.”
4. Dave Matthews Band, “Crash.”
5. John Tesh, “A Family Christmas.”

Assistance in preparing this column
was provided by Seth Goldstein.
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Studio Action

ARTISTS & MUSIC

Yamaha Bows 03D Digital Mixer
Product Follows ProMix, 02R Success

l BY PAUL VERNA

NEW YORK—Still basking in the sue-
cess of its ubiquitous ProMix 01 and
02R digital eonsoles, Yamaha Corp. of
America Is preparing to launch the
newest mixer in that series, the 03D.
The product’s official debut is sched-
uled for Friday (8) at the Audio Engi-
neering Society (AES) Convention in
Los Angeles.

A smaller version of the $&,600 02R
designed primarily for project studios
and post facilities, the 03D will carry
a list price of approximately $4,000
when it begins shipping in January.

The unit features 26 inputs, four
buses plus the stereo bus output, 16
direct outputs, six auxiliary sends, and
two internal effects processors. Like
the 02R, the 03D offers fully paramet-
ric EQ, bus assignment routing, and a
limiter/compressor/gate on every chan-
nel—as well as full on-board auto-
mation. In fact, the 03D uses the same
32-bit signal-processing chip found in
the 02, which has been praised for its
sonie quality by such renowned pro-
ducer/engineers as Phil Ramone, Ro-
ger Nichols, Tom Jung, and Frank Fil-
ipetti.

Eighteen of the unit’s 26 inputs are
analog, with 20-bit analog-to-digital

and digital-to-analog converters. The
unit features eight mike preamps with
phantom power.

Peter Chaikin, product manager for
recording products at Yamaha’s Pro
Audio Produets division, says, “We
expeet that at this price point, with the
number of channels and features it has,
the 03D should he a really popular
piece. It's perfect for the person with a
single [Alesis| Adat or [Tascam] DA-
88. With these produects, vou used to
aim for some level of the market, but
where this might be an entry-level
mixer for recording, it'll be used all the
way up as sidecar because of its sonic
quality. This is our third-generation
digital-signal processing chip.”

The rack-mountable 03D is designed
to acecommodate project studios and
post facilities in which space is at a pre-
mium, according to Chaikin. He says,
“In the post facility, real estate is a
problem, and the size of the system
matters. This unit has a smaller foot-
print than the 02R. It's about the size
of the ProMix but deeper.”

Because of its four-bus strueture
and routing capabilities, the 03D can
be used as a surround-sound mixer—
an application suggested by its title.
Chaikin says, “You can get 5.1-channel
surround sound using the four buses

and the stereo bus, which can be
assigned to the card slot.”

The 03D uses the same type of card-
slot architecture as the 02R, except
that it has only one slot, compared to
four in the 02R. The slot can be used to
digitally connect the 03D to produets
that use the Adat, Tascam TDIF, Yam-
aha, or AES/EBU digital protocols—
the latter via a newly developed single-
slot card that is compatible with the
02R.

The 03D also offers RS422 control
and a serial port that can be used to
connect a standard computer mouse to
the unit, allowing fast navigation of the
display screen (which is similar to that
of the 02R).

The new unit can be digitally cas-
caded with an 02R, essentially serving
as a submixer: Yamaha will reinforce
the relationship between the 03D, 02RR,
and ProMix by showcasing all three
products on a pedestal at the AES
show, according to Chaikin. “We look
at this as our trinity of digital mixers,”
he says.

Chaikin adds that the 03D, although
not designed as a sound-reinforcement
board, “can even be used in installa-
tions where mikes are not the key and
live control is not the key, but reset-
ability is.”

i I
e 03 MRS SR N
The ‘Dirt’ On NRG. EMI recording artist Patti Rothberg's new single, “Treat Me
Like Dirt,” was tracked at NRG Recording Services in North Hollywood, Calif.
Shown at the sessions, in the back row, is appropriately named second engineer
Steve Mixdort. In the middle row, from left, are producer “Little” Dave Greenberg,
Rothberg, Rothberg manager Alicia Gelernt, producer/mixing engineer Tony
Shimkin, and EMI promotion rep Nick Bull. In the foreground is Pete Sayer of
Gelernt Management.

AUDIO TRACK

NEW YORK

3

The Rolling Stones Rock And Roll
Circus"—featuring the Stones, the
Who, Jethro Tull, John Lennon,
Eric Clapton, Taj Mahal, and oth-
ers—was mixed hy Steve Rosenthal
at the Magic Shop with Joe Warda
assisting. The album was produced
hy Jimmy Miller, Jody Klein, and
Lenne Allik. Warner Bros. artist
Paula Cole tracked her self-pro-
duced alhum “This Fire” at the
Magic Shop with Roger Moutenot
engineering and Warda assisting.

£

Algo at the Magie Shop, Shudder To
Think cut its upcoming Epie Records
release with producer Ted Nicely,
engineer Andy Baker, and assistant
Juan Gareia.

At Coyote Recording Studios in
Brooklyn, the Bottle Rockets tracked
their upcoming Atlantic Records re-
lease with producer Eri¢ (Roscoe)
Ambel, engineer Tim lHatfield, and
assistant Grace Falconer. Patti
Smythe recorded a four-song demo
with producer Kevin Salem and the
Kevin Salem Band; the project was
engineered by Albert Caiati.

The Gospel According To Bethenia And Joan. Blue Gorilla/Mercury recording
artist Joan Osborne, left, collaborated with gospel singer Bethenia, center, at Pie
Studios in Glen Cove, N.Y. Also shown is Aw Gee Productions producer/engineer

Tom Fritze.

LOS ANGELES

SATURN SOUND inaugurated its
upgraded Euphonix 96M studio system
with Rod Stewart. Producer Pat
Leonard and engineer Michael Ver-
dick spent five days working on Stew-
art material using 48 tracks of Otari
RADAR. Saturn recently moved into
the old Johnny Yuma studios, previ-
ously owned by Leonard. Saturn up-
graded its Euphonix console to 96
channels, 56 of which feature full
dvnamics, In addition, the studio’s
Fuphonix now has 12 automated aux-
iliary sends . .. Former L7 bassist Jen-
nifer Finch and Wool drummer Chris
Bratton’s new band, Lyme, recorded
35 songs live at King Sound & Pictures.
Lyme produced with engineer/studio
owner Jimmy Sloan. Other projects at
King include blues trio the Carter
Brothers tracking “Comin’ Back And
Singin’ The Blues” for Japan’s P-Vine
label. Drummer David Palmer and
bassist Carmine Rojas played on the
sessions; Rojas also served as musical
director. Sloan produced, engineered,
and mixed. Also at King Sound, mixer
Eric Sarafin (Brand New Heavies,
Big House) produced a Trousers pro-
jeet, and producer/engineer Jeremy
Smith mixed indie project Five Easy
Pieces.

Sony Musie Studios in Santa Moni-
ca hosted Harry Connick Jr., who
worked with engincer Stephen
Marsh on an upcoming soundtrack
project. M.JJ/Epic group Men Of
Vizion also worked at Sony, with
engineer Tony Alvarez. Remastering

(Continued on neaxt page)

newsline...

THE WOMEN IN AUDIO COMMITTEE of the Audio Engineering Society will
hold a panel discussion Nov. 10 featuring musician Suzanne Ciani, pro-
ducer/engineer Devon Rietveld, Capitol Studios staff engineer Leslie
Ann Jones, engineers Judy Clapp and Jamic Sloan, and Audio Technica
VP of produet development Jacquelynn Hebrock. The panel will be mod-
erated by Women in Audio Committee chair Carol Bousquet.

BRITISH PRODUCERS GUILD Re-Pro International and the Assn. of Pro-
fessional Audio Recording Services (APRS) have launched an online ser-
vice designed to help producers log a wide range of information about
past and present recordings. The data will be collated and used to assist
in the development of tape storage, copyright protection, and manage-
ment, according to a joint statement from the organizations.

Re-Pro vice-chairman Peter Filleul says, “This initiative is only the
beginning of a series of refinements to data collection and handling, in
which the APRS and Re-Pro are proactively engaged in conjunction with
other industry organizations. It is the next step on the path to estab-
lishing more effective control procedures in the future, which will be to
everyone's benefit.” Filleul adds that the producer holds a central role in
the recording process. “The producer is usually the only individual who
retains a total overview of a recording project, with involvement in the
recording, mixing, and final mastering, and has immense creative influ-
ence over the finished product. The U.K. ¢an and should lead the way
forward in copyright management, protecting the interest of U.K.
recordings as well as the industry at large.”

KAO INFOSYSTEMS CO. of San Ramon, Calif,, and Los Angeles Pacific
Coast Sound Works (PCSW) have opened a full-service DVD and multi-
media production facility in Holly wood, Calif. The partnership is intend-
ed to tap into Kao's digital video services, equipment, and research-and-
development expertise and PCSW's 10-year experience as a digital
production house for the multimedia. recording, film, and TV industries.

Kao VP James Bover—who helped establish the company’s mastering
studio—says, “The addition of DVD authoring to Kao’s multimedia ser-
vices offers content creators a significant outsource capability for those
who have not invested in DVD resources in-house. Equally important,
the Kao/PCSW partnership allows us to play an increasingly critical role
in the creation of our clients’ products by supplying them with both lead-
ing-edge equipment and advanced engineering expertise using the media
of the future.” PCSW owner/president Mark Waldrep adds, “Using DVD
Creator by Sonic Solutions as our authoring and premastering system,
we now have this ineredible environment for ereating DVD titles that
gives us whole new possibilities for presenting levels of interactivity to
the DVD user.

Kao and PCSW intend to offer “one-stop shopping™ to DVD clients via
such services as video capture and compression, audio capture and com-
pression, and DVD authoring and premastering. In addition, Kao—a CD
manufacturer—plans to offer DVD mastering. replication, packaging,
and shipping services.

(Continued on next page)
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(Continued from preceding page)

projects at the studio include the Neil
Diamond boxed set “In My Lifetime,”
with engineers David Mitson and
Marsh . .. At Oasis Mastering, Eddy
Schreyer worked on new projects by
Babyface, Johnny Cash, Tupac
Shakur, Nate Dogg, Korn, and Off-
spring.

At Sound Image in Van Nuys, RCA
act Eleventeen tracked and mixed
with producer/engineer Randy
Pekich and assistant Gus Antonelli.
Also, Brian Allen Curtis worked
with producer John Henning.

NASHVILLE

RUSS TAFF stopped at Sound Em-
porium to overdub for a Warner Bros.
project with producer/engineer Doug
Grau. Other projects at Sound Empo-
rium include Mark O’Connor track-
ing sessions for a self-produced Warn-
er Pictures project engineered by
Dave Sinko; a Bekka Bramlet &
Billy Burnette overdub/mixing ses-
sion for Almo Sounds produced by
Garth Fundis and engineered by
Sinko; and a Radney Foster self-pro-

duced mixing session for Arista, co-
produced by Mac McAnally and engi-
neered by Alan Schulman and Kent
Bruce.

Megadeth is among the latest high-
profile rock acts to record in Nashville.
The Capitol Records metal band
tracked at Masterfonics with produc-
er Dan Huff, engineer Jeff Balding,
and assistant Mark Hagen. Also at
Masterfonics, Jars Of Clay mixed a
self-produced Silvertone/Zomba album
with engineer Jim Rondinelli, and
Charlie Daniels mixed a Sparrow

BILLBOARD’S NO. 1 SINGLES (NOVEMBER 2, 1996)

CATEGORY | HOT 100 ‘ R&B COUNTRY MODERN ROCK ADULT TOP 40
TITLE | MACARENA NO DIGGITY LIKE THE RAIN WHAT | GOT | LOVE YOU ALWAYS
Artist/ {Bayside Boys Mix) Blackstreet Clint Black/ Sublime/ FOREVER
Producer Los Del Rio/ (Feat. Dr. Dre) / J. Stroud, C. Black David Kahne Donna Lewis/
{Label) C.De Yarza, M. Triay T. Riley, W. Stewart (RCA) (Gasoline Alley/MCA) D. Lewis, K. Killen

(RCA) (Interscope) {Atlantic)
RECORDING ESTUDIO BOLA/ FUTURE STUDIOS LOUD RECORDING TOTAL ACCESS SHELTER ISLAND
| STUDIO(S) BAYSIDE MUSIC (Virginia Beach) {Nashville} STUDIOS SOUND
Engineer(s) (Seville, Spain/Miami) John Hanes, George Kevin Beamish (Redondo Beach, CA) {New York)
Jesus Bola/Mike Triay Meyers, Serban Ghenea Eddie Ashworth Kevin Killen
RECORDING Sony MPX 3000/ | SSL 4072 SSL 4000E Amek G2520 MCi 636 with
CONSOLE(S) Tascam 3500 i with G Series Computer Neve Flying Faders
1
RECORDER(S) | Sony PCM 33244/ Studer 827/Dolby SR | Mitsubishi X850 ATR 124 [ Studer ABO
Spectral Digital
Workstation o
MASTER TAPE Sony Hard Disc Ampex 499 Ampex 467 Ampex 499 Ampex 499
MIX DOWN BAYSIDE MUSIC FUTURE STUDIOS LOUD RECORDING SCREAM STUDIOS UNIGUE RECORDING
STUDIO(S) (Miami) (Virginia Beach) {Nashville) (Studio City, CA) {New York)
Engineer(s) Mike Triay John Hanes, George Kevin Beamish David Kahne Jimmy Bralowet/
Meyers, Serban Ghenea Tim Leitner
CONSOLE(S) Tascam 3500 SSL 4072 SSL 4000E with SSL 4056G SSL 4000 with
G Series Computer Ultimation
| -
| RECORDER(S) Spectral Digital Studer 827/Dolby SR Mitsubishi X850 Studer A820 Studer AS00 MKIN
l Workstation
MASTER TAPE Hard Disc Ampex 499 Panasonic 3700 DAT BASF 911 Ampex 499
MASTERING ABSOLUTE AUDIO HIT FACTORY MASTERFONICS BERNIE GRUNDMAN GATEWAY
Engineer Leon Zervos Herb Powers Glenn Meadows Big Bass Brian Bob Ludwig
CD/CASSETTE BMG MCA BMG MCA WEA
MANUFACTURER

© 1996, Billboard/BP! Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.

MORE ALBUMS
GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES
PUT TOGETHEP

INTROD
MAKERS OF AMPEX

CING QUANTEGY. |
RRAND TAPE.

www quantegy.com

by
(QUANTEGY

release with producer Ron Griffin,
engineer Pete Greene, and assistant
David Boyer.

At the Music Mill, Carman over-
dubbed and mixed his Sparrow project
with producer David Huntsinger and
engineers Lynn Fuston, Tony Castle,
and Greg Parker; Doug Stone over-
dubbed a Sony project with producer
Paul Worley and engineers Clarke
Schliechter and Castle; Delbert
McClinton and Lyle Lovett worked
on a Rising Tide project with producer
Emory Gordy and engineers Russ
Martin and Grahame Smith; and
Sherrie Austin overdubbed an Arista
project with producers Ed Seay and
Will Rambeaux and engineer Dean
Jamison.

Hilltop Recording Studios has added
a 32-channel, automated Neotek Elan
console. The 32-year-old facility caters
to a wide variety of clients, from rock
and bluegrass to Christian, country,
spoken word, and jingles.

OTHER LOCATIONS

AT DIFFERENT FUR in San Fran-
cisco, Arista act Cola overdubbed with
producer/engineer Andy Wallace and
assistant Adam Munoz. George Win-
ston worked on his self-produced
“Linus & Lucy—Music Of Vince
Guaraldi” album for Dancing Cat/
Windham Hill with engineer Howard
Johnston and assistants Mark Slagle,
Nancy Scharlau, and Maurice Ricks.
Bla Pahinui tracked, mixed, and mas-
tered an upcoming Dancing Cat/
Windham Hill release with Winston in
the producer’s chair and the same
engineering/assisting team that
worked on Winston's album . . , At Cri-
teria Recording Studios in Miami,
multiplatinum artist Julio Iglesias

finished mixing his self-produced
tango album for Sony Music Interna-
tional with co-producer Roberto Livi.
Longtime Iglesias engineer Carlos
Alvarez engineered with assistant
Steve Robillard. Other artists recent-
ly working at Criteria include dance-
hall superstar Patra and vocalist
Nana Maskouri.

At Ardent Studios in Memphis,
Robert Cray tracked his upcoming
Mercury Records release with engi-
neer John Hampton and assistant
Matt Martone, Dana Key worked on
demos for Ardent’s Christian Music
imprint with engineer Paul Ebersold,
and Nashville rock band Joe, Marc’s
Brother cut and mixed demos for Vir-
gin with producer Rick Clark and
engineer/mixer Skidd Mills . . . Near-
by at House of Blues, Revolution
Records artist Kenny Wayne Shep-
herd cut a soundtrack with produc-
er/engineer David Z and guest musi-
cians Corey Sterling, Storyville
members Chris Layton and Tommy
Shannon, guitarist Jack Holder, and
harmonica player James Cotton.
Kevin Page and Gary Hardwood
assisted on the sessions.

At Arlyn Studios in Spicewood,
Texas, the Indigo Girls worked on a
self-produced Epic Records project
with co-producer/engineer Dave
Leonard and assistant Mare Frigo. At
the neighboring Pedernales studio,
Tandy worked on a Tomato Records
project with producer Kevin Eggers,
engineer Eric Paul, and assistant Eric
Fogelberg.

Please send materiad for Audio Track
to Paul Verna, pro audio/technolog y
editor, Billboard. 1515 Broudway, New
York, N.Y. 10036; far 212-536-5358;
E-mail PVerna@bilboardg voup.com.

NEWSLINE

(Continued from preceding page)
THE PLANNED SALE of BASF’s mag-

netics division to Turkish diversified
media company RAKS has come
under attack from BASF union
employees at the company’s German
plants in Willstatt and Munich,
according to BASF sources. In a
Sept. 12 demonstration in Lud-
wigshaven, Germany—where BASF
held a board of directors meeting—
employees charged the company’s
management with forcing them to
work longer hours and agreeing to
layofts under the terms of the RAKS
deal. At press time, BASF and RAKS
could not be reached for comment.
RAKS signed a letter of intent in
August to acquire the entire BASF
Magnetic Media Products division,
effective Jan, 1, 1997, subject to the
approval of the BASF board (Bill-
board, Sept. 21).

NIMBUS MANUFACTURING INC. has
expanded its Sunnyvale, Calif., facil-
ity in an effort to boost the plant's
capacity to 20 million CDs per year.
Combined with Nimbus’ other manu-
facturing facilities—in Char-
lottesville, Va.; Provo, Utah; and the
U.K.—the Sunnyvale expansion
brings the company’s total capacity
to more than 200 million units per
year.

PRO PEOPLE ON THE MOVE: Robert

Grubb is named sales manager for

pro audio products at Otari Corp. of
Foster City, Calif, Grubb was previ-
ously GM of Los Angeles rep firm
New West Audio . .. Ridge Nye is
named VP of sales and marketing of
Sounderaft’s U.S. operations. He was
VP of sales, North America, at Stud-
er Editech . .. Jim Longstreth is pro-
moted to VP of sales for digital pro-
cessing specialist Quantel Ine. of
Darien, Conn. He has held several
positions at the company, most
recently broadecast sales manager for
the Midwest, Eastern, and Central
regions.

AVON STUDIO in the Kowloon district
of Hong Kong is the first facility in
that city to install a4 Solid State Logic
(SSL) 9000 J console, according to a
statement from SSL. The studio, for-
merly part of the CBS/Sony studio
stable, is now privately owned by the
Chiu family, which has been the exclu-
sive Sony distributor in Hong Kong
for more than 20 years. The board
will be used in the Tom Hidley-
designed room of the the two-studio
complex in conjunction with a Sony
PCM-3348 digital multitrack
recorder.

SSL has also installed 9000 J
boards at the Shanghai Radio, Film,
and TV Broadcast Bureau in China;
Platinum Studio in Taipei, Taiwan;
and Synchrosound in Kuala Lumpur,
Malaysia.
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Profile Of A Producer

Five Of The Best Discuss Their Positions,
Passions And Priorities

Il BY PAUL VERNA

ARIF MARDIN

A true living legend, Avif Mavdin
has worked with a galaxy of vecord-
ing stars, including Aretha Frank-
lin, Bette Midlcr, Hall & Oates
and Phil Collins. Recently, he has
produced the “Rent” cast album
and “Hunchback Of Notre Dame”
soundtrack, as well as tracks for an
upcoming Bee Gees albumn.

How did you get
! into production?
i I had graduated

from Berklee Col-
lege of Music in
1963, and Atlantie
co-founder Nesuhi
Ertegun brought
me to the company
that year. 1 learned
mixing, Tom Dowd
being my teacher.
I got promoted to
manager. Then Atlantic

studio
signed the Young Rascals, and Tom
and I co-produced them. That was it.
I was bitten by the bug. I put jazz on
the back burner and got completely
into pop.

How would you define the role of
producer?

Finding the material, making a
budget, getting the musicians—
that’s one side. But the other side is
to get 200% out of everybody con-
cerned in the recording studio. You
have to create an atmosphere in
which the artist can soar and maxi-
mize his or her potential. The other
thing is to recognize the importance
of the song and the lyric.

What are your views on technology?

You can't escape it. You can’t just
talk about the good old days.
Recently, I was looking at an old

GLEN BALLARD

A diseiple of Quiney Jones and «
hit-making producer/songueriter foy
such acts as Wilsonw Phillips and
Alanis Movrissette, Glen Ballard
was recently in the news when he
annonneed a joint venture for his
label, Java Recovds, with Capitol
Records, Billboaird caught up awith
Ballard as he was wrapping iwp
work with  Aerosmith and Van

Halen and starting some vew proj-
ects.

How did you get
into production?

Through the
master himself,
Quincy Jones. 1
had been writing
songs for his ar-
tists since about
1980. Then, in
about 1984, he said,
“You're ready to
produce a record.”
Learning from him
was the greatest gift 1 could ever
have. 1 saw how creating an atmo-
sphere of trust and confidence and
sanctuary for an artist was always
part of his process. 1 was staff pro-
ducer for him for two years, and I
did everything from Patti Austin to
Jack Wagner, Evelvn Champagne
King and Teddy Pendergrast.

How would you define the role of
the record producer?

It’s like being a film director and a
film producer, because you have the
creative responsibilities and the
financial responsibilities to make it
happen. There’s a lot on your plate.
Most people who aren’t involved
with music¢ are mystified by that
title, “record producer.” And for as
many record producers it can mean
as many things, For me, it’s a hands-
on process that involves—long
before you go into the studio—a pre-

HUGH PADGHAM

A pioneer in developing the drium

EXPANDED

Studio Ac’ﬂon

PRODUCERS

CTION

Producers Of The World Unite

U.K.’s Re-Pro Organization Benefits
Both Beginners And Veterans

B BY ZENON SCHOEPE

By any measure, Re-Pro is a sue-

sornd that characterized 80s pop- | cess story. Deseribed by viee chair-

rock music, from Phil Collins to
XTC to the Police, Hugh Padghan
is « consuntmate producerfengineer
who has helped such artists as Sting
and Melissa Ethevidge reacl their
creative peaks. Along with Marvdin,
David Foster and Russ Titelman,
Padgham has contributed to the
soon-to-be-released Bee Gees album.

How did vou get
into production?

I was in a group
at school, and I got
into tape record-
ing our rehearsals.
e Then | saw a mag-
azine called Beat
Instrumental,
which had studios
in it, and said,
“This is unbeliev-
able. That’s what |
want to do!” T worked through the
London ecircuit as a tape operator,
assisting on many records, and then
wound up at the Townhouse Studios
in the late "70s. It was there that I
met Steve Lillywhite. When Steve
was asked to do an XTC record, he
asked me to engineer it for him.
That was one of the first whole
albums [ ever did, the “Drums And
Wires” record.

How do you define the role of the
record producer?

Every producer is different in his
own way. My own way is being an
invisible catalyst. When I make a
record for an artist, I'm there to
enhance, advise and make the best
out of the songs that they’ve written,
because, distinet from other produce-
ers who are writers, I've come up
from the engineering side. 1 under-
stand music, I've learned piano and
guitar, but ['ve never been a big

“Finding the material, making a budget, getting the musicians—that’s one side. But
the other side is to get 200% out of everybody concerned in the recording studio.”

track sheet for an Aretha Franklin
session where we had drums on one
track, vocal on one, ete. And that
was fine in those days, because you
made decisions before you put the
music on tape. Now we delay making
decisions until the mixing stage. But
there is a middle ground. You can
defer some judgment, but, for heav-
en’s sake, if you like the way the
reverb sounds, put it on tape!

What do you think of the prolifer-
ation of low-cost, high-quality
home recording equipment?

It's great. I'm a little behind, in
terms of getting ADATs for my
home demo studio, but T think the
technology is very powerful. In the
end, though, what matters is the
song and the melody and the lyric.

—Arif Mardin

production process. That's where
you make a hit record, in preproduc-
tion.

What do you think of the prolifer-
ation of low-cost, high-quality
home-recording technology?

I think it's great, and there’s no
stopping it. The Alanis record was
98% |done on the Alesis] ADAT [for-
mat|, and I've done 10 or 12 other
records that were 8% ADAT. I'm
not a purist in that if it’s not analog
it can’t be good. I'm into capturing
emotions, I try not to be too precious
about it, because at the end of the
day if what yow're hearing in the stu-
dio is great and you put it on ADAT,
I don’t think it’s going to be any less
great. As long as the technology
isn’t driving the boat, vou're OK.

man Peter Filleul as a trade associa-
tion within the trade association of
the British APRS (Association of
Professional Recording Services),
Re-Pro’s guild of record producers
and engineers flies in the face of sug-

(BRPG) within the APRS, having
realized that its role had to change
and that it needed to be established
in a legitimate way with a democrat-
ic hierarchy. Filleul admits that the
original BRPG had been somewhat
ad hoe and had ended up with more
chiefs than indians. “There was the
perception of it being a club for the
established rather than a group
whose raison d’étre was the develop-

“There were those who believed that a producer’s
techniques, abilities, tricks and trademarks should be
protected from others, but, in fact, that is entirely fatu-
ous hecause of the way technology has developed. The
industry’s changed, and there is great benefit from that

hackneyed phrase ‘networking’.”

gestions that individuals involved in
the audio production process cannot
organize and represent themselves.
Re-Pro was formed in 1992 under
the chairmanship of producer Robin
Millar from the humble beginnings of
the British Record Producers’ Guild

—Peter Filleul, Re-Pro

ment of the profession and the help-
ing of those who enter it,” he says.
Membership now stands at more
than 200, including associate mem-
bers from overseas. Whereas the
BRPG created the opportunity for

(Continued on page 40)

Professionals Are Pro And Con
On Need For Organization

Mixers Have Mixed Emotions

Il BY DAN DALEY

U.S. producers take a mixed view
of the concept of a producers’ organi-
zation along the lines of the U.K.'s
Re-Pro. Most are intrigued by the
notion, with a particularly
positive emphasis on the
idea that there could be
some standardization with-
in the industry regarding
the notification of the orig-
inal producers and/or engi-
neers on archival projects
that are being remastered
or remixed for re-release
in other formats, such as
(610

writer and I don’t purport to go into
the studio with artists and change
their songs.

You're a big advocate of analog
recording for rock 'n’ roll, particu-
larly the drum sounds you're so
well-known for. But you also use
digital quite a bit. What are your
views on technology?

For rock musie, I can get punchier
sounds out of recording on analog
using old Neve modules. I put 90%
of the stuff through old Neve mod-
ules. I especially like to use those
modules when I'm working digitally.
I make sure that something in the
chain—if not all of the things in the
chain—go through tube equipment
to get a little more warmth on the
tape.

(Contined on page 12)

The level of response

generally varies according
to where a producer sits in
the economic spectrum of
the industry and by genre.
Established pop producers
are cautious about the
potential for such an orga-
nization to establish a rate
structure for producers,
fearing that such a strue-
ture could limit their abili-
ty to negotiate higher fees.
Remixers, on the other
hand, feel they have the
most to gain in situations in which
they have virtually re-produced a
project but rarely participate in the
royalty point strructure the original
plo(lucel enjoys. Country y pr oducers
in Nashville, who oper: ate in what is
likely the U.Ss most structured

Tony Brown

music¢-business environment, seem
the most indifferent to the concept.

STANDARD ROYALTIES

“On paper it sounds good, but I'd
have to see specifically what it all
entails,” says Butch Vig, producer
of records for Nirvana,
Sonic Youth, Garbage and
Smashing Pumpkins. “I
might be interested in
how a producer could par-
ticipate in airplay royal-
ties and performance roy-
alties for television and
. film. On the other hand, I
don’t think it makes sense
to have norms for fees in
the industry. What most
interests me is the idea of
going into areas where
E there [is| no royalty par-

E ticipation now.”
John Boylan, who has
| done records for the
. Charlie Daniels Band,
Little River Band, Boston
and Nelson, feels the con-
cept of organization runs
against the fundamental
image of the record pro-
ducer as an independent
entity. “Essentially, it's a
competitive, lone-wolf
gig,” he says. “It's about competi-
tion, not solidarity. The only real pur-
pose I can think of for such an orga-
nization is to be like a guild that sets
a standard for the job description.
In the case of a producer, that’s a
(Continued on page 40)
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AES Head Elizabeth Cohen Has Sound Advice

For The Future

W BY STEVE TRAIMAN

“We're at a time that the audio
tools are heing developed that can
give our artists and producers the
ability to go to the furthest reaches
of their imaginations,” says Dr
Elizaheth Cohen. She will be inaugu-
rated as the first female
president in the 50-year
history of the Audio En-
gineering Society (AES)
at the 101st convention,
Nov. 8 to 11 at the L.A.
Convention Center.

“One of our key roles at
AES is to make sure that
these exciting new tools
get to the creative commu-
nity,” she adds. “In striv-
ing for audio excellence in
all the new media, the society and its
members will play an increasing role
in working groups around the world.
Many companies have radically
changed the way that computer
music works, developing powerful
composing and editing tools for
musicians.”

Cohen is an accomplished musi-
cian and acoustician. With B.A.
degrees in music and science from
Bennington College, an M.S. in elec-

trical engineering and a Ph.D. in
acoustics from Stanford University,
she hrings an eclectic background to
her new post.

She is currently consulting pro-
fessor of electrical engineering at
Stanford and president of Cohen
Acoustical Inc. ir Los Angeles.
She'’s also earned a reputation for
her work in implement-
ing audie technologies on
the Internet and 3-D
sound and has led sound-
design teams for radio,
TV, film and theater pro-
ductions.

She spent five years as
acoustician for the Holly-
wood Bowl, from 1988 to
1993, and was involved in
the complete redesign of
the sound system to mul-
tichannel. “The Bowl is about 500
feet from the lip of the stage to the
front of the house. which made it
pretty challenging to provide a true
sense of envelopment in the sound
field,” Cohen observes. Currently
acoustician for the Aspen Music
Festival, she played a key role on the
sound-design team for the new
Aspen Concert Hall.

From 1993 to 1944, Cohen served
as science and engineering fellow to

On The High End

Forget Downsizing: High-Service Recording Studios
Spend Big Bucks To Remain State-Of-The-Art And
Maintain High Profiles

l BY DAVID JOHN FARINELLA

After the dust settled from the
home-studio revolution, high-end stu-
dios from coast to coast took a look
around and then raced to their near-
est pro-audio dealer to buy the next

2 ,-.-3{-'-. __4_:

Lou Gonzalez at Quad Studios; Bob Ludwig at Gateway Mastering

best thing they could find. Just when
you thought the era of big-business,
high-end studios was about to end,
things are looking brighter than ever
Bucking traditional business trends,
major studios from Los Angeles to
Nashville to New York have opened
their checkbooks and are investing

more than ever in their own studios.
High-end, high-service, high-profile
studios like Starstruck in Nashville,
which just built two brand-new stu-
dios and filled them with SSL 9000Js,
or Larrabee Sound Studio in Los
Angeles, which seems to be constant-
ly upgrading, are not stopping come

ol

hell or another wave of ADAT tech-
nology. In fact, over the past six years,
Larrabee owner Kevin Millshas has
plunked down somewhere between $4
million and $5 million to bring in new
equipment and refurbish and expand
the studio. It's one of the defining dif-
ferences between the home studio and

SECTION

the White House National Economic
Council, working on national and
global information-infrastructure
issues. This summer and fall, she has
been working with the Federal Com-
munications Commission and other
agencies involved with various new
media.

“This is to assure that the quality
of audio is as good or better than the
video in such media as DVD Movie,
DVD Audio, high-definition TV,
Internet audio and *streaming audio’
for computer sound cards,” Cohen
emphasizes. She points to several
related workshops at the convention,
including “Audio For DVD,” “Soft-
ware Developers, Users And DVD”
and “Audio For The Internet/
WWW.”

The new AES president says,
“One of my key roles is to keep our
members ‘heads-up’ on new tech-
nologies so that audio enters the
planning stages of any new media
and has an impact from the start.
There is no feasible reason, econoni-
ically or technologically, not to have
high-quality audio. The bottom line
is to work with the developers of new
media, so that our artists, producers
and engineers know the effects that
technology can have in extending
their creative palettes,”

the commercial spot, he explains:
“The average home studio can't spend
that kind of money; the average pro-
ducer can’t replicate the entire envi-
ronment that a commercial facility
can offer.”

Rose Mann, The Record Plant’s
president, concurs with Mills while
adding that a stu-
dio’s success de-

pends on more
than its check-
book. “The Rec-

ord Plant com-
petes on equip-
ment, facility and
client service, ra-
ther than price
and rate,” she
says. “Our formu-
la and our opera-
tional philosophy
is to emphasize
the very high
level of equip-
ment and client
service.” Mann says the reason stu-
dios like The Record Plant and its
brethren succeed is because they
offer anything and everyvthing
superstar recording artists need,
from the top-name gear to the best
personnel on the block.

(Continued on page 42)

U.K.’S RE-PRO

(Continued from puage 39)

self-employed competitors to meet
and learn from each other, Re-Pro is
open to all who are interested.

“It moved from the likes of Gus
Dudgeon and Alan Parsons exchang-
ing information about each other’s
contracts and techniques to there
being a shared knowledge about
what a contract should be and about
various technical processes,” ex-
plains Filleul. “There were those who
believed that a producer’s tech-
niques, abilities, tricks and trade-
marks should be protected from oth-
ers, but, in fact, that is entirely fatu-
ous because of the way technology
has developed. Everybody’s got the
same gear; everybody knows how to
use an SSL. The industry’s changed,
and there is great benefit from that
hackneyed phrase ‘networking’.”

ABSOLUTE BEGINNERS

Re-Pro actively encourages those
just beginning to pursue a career in
the audio industry to join because, as
Filleul states, “When you start your
career is when you need help—when
you don’t know what a budget is,
what rights might be and all the var-

ious opportunities that might unfold
before you.”

For its associate and full members,
Re-Pro produces a quarterly news-
letter and organizes at least four
forum meetings a year, where they
can meet other industry specialists,
such as managers, A&R representa-
tives and lawyers to learn about the
value of the producer. There are also
general and special-suliject meet-
ings.

Re-Pro works in tandem with the
International Managers Forum
(IMF) on contractual, rovalty and
general issues affecting producers’
income and relationships with record
companies. The two have cooperated
on a standard four-page agreement
for producers.

Filleul explains that the amount of
harmonization going on in Europe
has made Re-Pro address problems
in the area of income, particularly
that denied to producers. It has
focused on what, in the U.K., is called
PPL income and, in Europe, Neigh-
bouring Rights Revenue. “IEven in
BRPG days, there was a great deal of

(Continued on page 42)

U.S. ORGANIZATION

(Continued from page 39)

measure of leadership which I don’t
think can be codified. I'm eoncerned
that something like this could put a
cap on rates. I would say that it's
unnecessary.”

Others, however, see a useful paral-
lel with the film industry's guilds,
such as the Directors Guild of
America (DGA), as an opportunity to
set tangible standards. “I think it’s
the most important thing we could
ever do,” says Phil Ramone, whose
oeuvre includes Barbra Streisand,
Natalie Cole and Frank Sinatra.
Ramone concedes that a fee structure
is neither a likely nor a necessarily
good idea, and that performance-
royalty participation would have to
come from sources that are already
reluctant to cut their pies further
However, he adds, “We could set the
stage for future participation if we act
now. Even if we're talking one-
sixteenth of a point, it's worth it. We
can automate the process like BMI
and SESAC do, and put a mark inside
the code of the disc.

“The future involves things like the
Internet, pay-for-play and alternative
distribution,” Ramone continues. “We
need to be prepared for that. The
larger forces of technology are hring-
ing this issue to a head. But it’s on the
remixing and archiving side [that an
organization] could do the most good.
It could set standards for quality, for
contacting original producers and
engineers on remixes, on establishing
[protective] guidelines for when a
producer is fired from a project.
Something along the lines of the
DGA. It can function as a guild that
can interface between the producer
and the labels and artists.”

Al Schmitt, producer for Jackson
3rowne, Sam Cooke and the Jef-
ferson Airplane, among others,
agrees, emphasizing the reissue
aspect. “Too many records I've made
over the years have heen reissued
without my name being included,” he
says, “or it sounds terrible because
they didn’t consult any of the original

producers. It's upsetting.” Schmitt
concurs that a rate structure is prob-
ably unacceptahle to most producers,
but adds, “The DGA has cne, but that
doesn’t stop anyone from getting
more if they can. Cream rises to the
top.”

Tony Brown, a quintessential coun-
ty producer who heads MCA Records
Nashville and produces records for
Reba McEntire, Wynonna and Lyle
Lovett, says he’s piqued by the poten-
tial for new sources of revenue partic-
ipation but otherwise has little inter-
est. “I work more than I want as it is,”
he says. “I like working independent-
ly, which I can do even as an employ-
ee of MCA Records. There's some-
thing about the idea of a producers
organization that doesn’t strike me
right. There’s potential to infringe
upon that independence. It's not like
musicians, who need a union to avoid
abusive situations. The producer is in
control of the situation. How can you
set standards? A musician’s value is
hased on ability, on fact; a producer’s
value is all theoretical, intangible.
There are no guidelines as to what he
has to know. So I'm not gonna lose
any sleep over this.”

REMIXERS IN THE MIX

By contrast, dance and urban
remixers—genres with more limited
airplay and retail exposure—perhaps
have the most to gain from an organi-
zation, some feel. New York remixer
Tommy Musto (Next Phase, Jordan
Hill, Michael Proctor) sums up their
sentiments, saying that “90% of the
time, a remixer is doing almost a com-
pletely new production of a song but
not being compensated on the same
level as the producer. People try to
get remixers for as little as they can.
I'd like to see some standardization of
rates and the ability to negotiate a
point-participation situation more
often. The industry tends to be a little
condescending toward remixers, even
though they often do the same work
as producers.”
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Studio Action

A BILLBOARD

EXPAND
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SECTION

HIGH-END STUDIOS

(Continued from page 40)

IF YOU CAN'T BEAT THEM

While studios like Starstruck are
building new rooms to accommodate
superstar artists, there are some stu-
dios that have welcomed the advent of
home studios. They realize that an
artist’s at-home work frees up their
space for more projects, rather than
tying them down with the lengthy

who just want to try something out
and not have to pay top-shelf prices.
At the same time, however, he's
embraced the current wave of high-
priced spending by adding an SSL
9000 to his main room. “People work
on that machine and they’re happy to
pay the extra price because of the
quality they get,” he comments.

Bernie Grundman. “It seems that the
trend has always been to try and find
a cleaner signal path, processing
equipment that produces fewer dis-
tortions and does the process you
want to do without interfering with
the quality of the sound,” says
Grundman. “I think that’s still a valid
pursuit.” To that end, he says that he

Bucking traditional business trends, major studios from Los Angeles to Nashville
to New York have opened their checkbhooks and invested more than ever in their

own studios.

lock-outs that major artists have
required in the past. Miami’s

Crescent Moon, for instance, has
actually taken a smaller room and
made it into a mid-level room, com-
plete with an SSL 8000, 48-input

Owner Kevin Mills (standing) and producer Dave
Bianco at the all SL 9000 J Larrabee North studios.

board and quality outboard gear to
capture the obvious market. “It's
there, it’s happening, so we might as
well try and work with the trends as
opposed to fighting them,” says the
studio’s manager, Kevin Dylan.
Likewise, Lou Gonzalez, owner of
Quad Studios in New York City, has
added a mid-level room for clients

WHAT YOU PAY FOR

More than anything, that’s the
short answer to the long question of
why high-priced and high-end studios
are succeeding. Savs Trevor Fletcher,
of Criteria Recording Studios in
Miami, “Mariah Carey is
not going to come into our
studio looking for ADATS;
she’s gonna want 48 tracks
of analog or something.
Our experience has been
that there's a reason one
costs  $200,000 and one
costs $200. It’s the sonic
quality of the product and
the ease of use.”

Taking it even a step fur-
ther, Allen Sides, who is
taking his Ocean Way
Studios know-how on the
road to Nashville, com-
ments, “A lot of our acts
have incredibly demanding
needs, meaning that some-
times they are using as many as 100
tracks, and there's a lot of complexity
in locking, synchronizing, formatting
and having it all work. We provide a
level of technical understanding for
very difficult projects.”

And it’s not any different for mas-
tering studios, agree hoth Bob
Ludwig of Gateway Mastering and

is constantly on the lookout for equip-
ment that will get him closer to
achieving that goal.

As is Ludwig, who comments, “Our
whole raison d'étre is that we do the
very best we can. Normally our
clients are more interested in getting
it as perfect as possible, rather than
trying to save as much money as pos-
sible.”

Of course, then there are the stu-
dios that are high-end by necessity
Take Sony’s New York facility, for
example. They've combined a full
audio recording and mixing studio
with a master and re-mastering stu-
dio, a tele-production and post-pro-
duction facility, as well as having fully
integrated production and broadcast
capability in-house, “We have to be
many things to many artists,” ex-
plains VP of studio operations and
programming for Sony Music, Andy
Kadison. “We can’t just be the one-
room mixing studio for a rock band;
we can’t just be a project studio for a
hip-hop artist; we can't just be a clas-
sical re-mastering studio. We are all
those things.”

In short, comments Gonzalez,
“The high-end studio makes it
because it's a high-end studio. It’s
the one thing that the home stu-
dio can’t be.”

U.K.’S RE-PRO

(Continued from page 40)

indignation about producers not
receiving payment for the use of
their work when it’s broadcast. And
there has been fear, as long ago as
1985, that there would soon be new
technologies that would diminish the
number of mechanical sales and
increase the number of electronic
sales,” he says.

GLOBAL CONCERNS

Matters developed via the Rental
and Lending Directive, the Euro-
pean harmonization plan, which
meant that European counterparts
would all be affected. Re-Pro invited
producers from all over the world to
a meeting at the AES Convention in
Paris last year and realized that all
had exactly the same concerns.

Seven countries with organizations
that represent producers and engi-
neers exchanged views on how to
develop and protect the profession
and established Re-Pro Interna-
tional—what Filleul describes as “a
very loose, unconstituted umbrella
organization”—not only to take in
Europe but also countries like China.
However, a sub group was formed,
called the European Sound Directors
Association (ESDA), to focus on the
situation in the European community
and look at specific legal ramifica-

tions and the influence it might bring
to bear on the international treaties
usually handled by the World In-
tellectual Property Organization.
The association’s presence at
major audio shows, like this month’s
AES in Los Angeles, evidences the

internationalization of its
sphere of influence. Re-Pro Inter-
national is even hosting a special
event at AES, gathering a panel of
experts to discuss the latest techno-
logical developments in copyright-
management systems.

Filleul says there will be many new
instruments and copyright treaties
in the next 10 years that will alfect

recent

performers, producers and record
companies and believes it is becom-
ing more important that his profes-
sion has a voice. “As we persevere
with an idea like this, people will
start to think that they should listen
to us and consult us because we have
a part to play.” For instance, he says,
“In establishing an efficient vemu-
neration process under the new leg-
islation, there has to be a copyright-
management system the likes of
which does not exist within the U.K.
at the moment. To facilitate this, the
group involved has set aside a specif-
ically technical non-political agenda
that will be addressed by representa-
tives from PPL, MCPS, IFPI and
te-Pro.

“People now know that, il they
want to talk about stuff like this, they
come to Re-Pro. We're playing a vital
part in the Performers Collection
Organization. We are able to bring
our knowledge about the way things
are developing technically, about the
reality of the recording process in
1996, as opposed to 1956—which is
the era closest to where the current
legislation’s based,” concludes Fil-
leul. “And we're looking forward to
making a very great contribution to
the development of the whole indus-
try.”

PROFILES

(Continned from page 39)

What do you think of the prolifer-
ation of low-cost, high-quality
home recording equipment?

On one hand, it’s great that people
have the opportunity to make
records at home. It's not just a rich-
man’s sport anymore. But on the
other hand, it has obviously hurt a
lot of the top-notch recording stu-
dios. I don’t like getting attitude
from the record company like, “If
s0-and-so can do it at home for 200
pounds, why do we have to spend
2,000 pounds a day in a studio?”
We're here to make records to the
best of our ability, and when you
hear of the cost-cutting at that
end—while vou hear of the presi-
dents of the record labels being fired
and being given $60 million pay-
offs—that to me is completely lop-
sided. But I would never want to get
in the way of evolving technology.

MICHAEL BEINHORN

Renowned for his work with Ozzy
Osbourie, Soundgarden and Soul
Asylum, Michael Beinhorn is staff
producer at Epic Records, forichich
he just produced a Social Distovtion
ulbum.

How did you get
into production?

I was a key-
boardist in a band,
and it wasn’t really
a conscious de-
cision. I began pro-
ducing other peo-
d ple’s records, and
one thing led to
another, and 1
decided T liked it
better than dealing
with being in a band. I felt more
comfortable recording.

How do you define the role of pro-
ducer?

Fill space. That’s about as broad a
term as I can think of.

Well, that’s about the shortest and
most succinet answer I've ever
gotten to that question!

Well, I'd be glad to elaborate. The
production of a record is an interac-
tive sort of thing. It's up to the

in any one way of doing things.

What do you make of the prolifer-
ation of low-cost but high-quality
home recording equipment?

I think it’s beautiful. It's absolute-
ly incredible. As tnuch as there are
certain studios in the world I'm in
love with, it's essential for people to
get into that kind of thing to learn
the process. It's wonderful. [t's great
to have that at one’s fingertips. It
frees people from the feeling that
recording is removed from one’s
budget and sphere of influence.

DAVID KAHNE

The Gravommy-winning producer
of Tony Bennett’s hit “MTV Un-
plugged” album, David Kahne re-
cently ventured into the world of
independent producers ufter serv-
ing for nearly a decade as stuff pro-
ducer/A&R at Columbia Records.

What have you been working on
lately?

I did the Soul Coughing, Sublime
and Candy Butchers records. 1 also
worked with a band from
London called Lincoln; that proj-
ectis justabout done. I mixed
some of the Catherine album and
have been working for about three
months with a player/siriger/writer
named Greg Garing for the Re-
volution label.

How did you get into production?
I was an artist, signed to Capitol,
and 1 didn’t like performing live
because I had zero charisma. But I
noticed, when I was in the studio, I
became fascinated with the production
process. I've always loved arranging.
Then I got a job in Wally Heider’s stu-
dio  in San Francisco  answering
phones. 1 started producing in 1978
with Jorma Kaukonen. From there, 1
produced a lot of indie bands like Pearl
Harbor & The Explosions, Romeo
Void, WireTrain, Translator and Rank
& File. Then |Columbia Records head|
Al Teller hired me to work for
Columbia. There I did tons of stuff,
including the Bangles and Fishbone.

What are your views on technology?
I’m not opinionated about it. I love

“It's bewildering sometimes—the possibilities we have

as producers.”

record producer to sense the
strengths and the weaknesses of
people they’re working with, to
direct where direction is needed,
and to lay back or detach themselves
from the process where that’s need-
ed as well. It’s a continual exercise
in being flexible and understanding
other people and attempting to help
them realize the highest level—and
beyond the highest level—of what
their capabilities are.

Whalt are your views on recording
technology?

I'm not the world’s most techno-
logical guy. The process of record-
ing and the recording studio are
just blocks that can be put together
in whatever combinations are de-
sired. There are no hard-and-fast
rules of any sort. Each situation dic-
tates its own solution. I try to
remain flexible and not get caught

—David Kahne

digital and I love analog. It's bewil-
dering sometimes—the possibilities
we have as producers. When the
musicians are good, there’s a good
song, and there’s something going
on musically, technology seems to
make much less difference.

What do you make of the prolifer-
ation of home-recording gear?

I like the gear because I use a lot of
it. One bad thing about it is sometimes
people make recordings earlier than
they normally would have. That's
changed the business a lot. There are
s0 many more demos than there used
to be, and there’s something about
playing live and having to make it
through some kind of club scene and
touring. You play differently when
you're playing with other people
instead of through two speakers. But
I like the idea of the gear being cheap
and available to people.
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Pony Canyon Names Inaba Prez

Japanese Label Strives To Regain Prominence

H BY STEVE McCLURE

TOKYO—There is a new man in the
saddle at Pony Canyon, as the compa-
ny strives to regain a place among
Japan’s top five lubels.

Falling sales at Pony Canyon have
led to the appointment ol Akinori
Inaba as president, replacing Akira
Ijichi.

Inaba, 52, was managing director of
the Nippon Hoso radio network, which,
like Pony Canyon, is part of the Fuji-
sankei Communications Group media

empire.

Ijichi, 64, will remain representative
director on the Pony Canyon board. He
will also continue to serve as chairman
of the Japan Video Software Assn.

The reshuffle, announced at an
extraordinary Pony Canyon stock-
holders meeting, also saw four Pony
Canyon board members replaced by
six new members, whom the company
hopes will revive its flagging fortunes.
The new faces include Kazuma Tomo-
to, 44, who was manager of Sony Music
Entertainment’s (Japan) sales and pro-

motion department before joining Pony
Canyon in October.

Another new bhoard member is Tat-
suo Ozu, 49, GM of Pony Canyon’s in-
ternational A&R department, who will
now have responsibility for Pony
Canyon’s international business aftairs.

“The most serious task we face is
restructuring our domestic division,”
says Ozu, adding that Pony Canyon will
continue to look for international art-
ists and labels to sign and to expand its
presence in the rest of Asia.

In the year ending March 1992,

FROM AROUND

T HE

HMV Hits The Books. The HMV Group has linked up with the University of

newsline...

Pony Canyon’s annual sales peaked at
nearly 99 billion yen ($729 million at
that time), alter the company racked
up a string of multimillion-selling hits
by such artists as Chage and Aska.
Back then, Pony Canyon was among
the top five Japanese record compa-

Westminster in London to establish a database on the World Wide Web. The
U.K.-based retail giant has put up 30,000 pounds ($45,000) in funding for the
Internet venture, which will make use of company and trade association reports,
business plans, media stories, and industry analysis to compile a portrait of the
international music business. Pictured at the launch of the HMV Music Business
Research Site are HMV Group chairman Stuart McAllister, left, and Norton York,

MTV EUROPE has confirmed its major radio syndication deals for its music
awards show this month. The broadeaster had previously announced a simul-
cast agreement with London station Capital Radio (Billboard, Oct. 26). Other
stations that have now signed to carry the 1996 MTV Europe Music Awards
are Fun Radio (France), RTL 104.6 (Germany), Los 40 Principales (Spain),
Radio DeeJay Network (Italy), and Kiss FM (Greece).

A NEW INDEPENDENT dance convention is to be staged in Cannes next year
during MIDEM. The European Dance Music Forum (EDMF) is not connect-
ed to MIDEM but will take place at the same time (Jun. 19-23, 1997) and is
aimed specifically at independent dance labels. The event will be held at the
Queens venue, and participating exhibitors will be offered the opportunity to
present and showcase their product. According to the organizers, Italy-hased
Match Music Television has already offered its support and will be carrying
coverage of the EDMF

COUNTRY MUSIC TELEVISION is being broadeast on Germany’s first digital
television service, Das Digitale Fernsehen 1 (DF1). Under the agreement,
CMT’s second European digital deal, the channel was launched Nov. 1 on
KirchGruppe’s TV service, which broadcasts to Germany, Switzerland, Aus-
tria, Luxembourg, and Liechtenstein. Tom Hawley, managing director of

committed to increasing our reach in Europe, and our alliance with Kirch-
Gruppe gives us the opportunity to break into the biggest television market
in Western Europe.”

THE COUNTRY MUSIC ASSN.’S (CMA) U.K. and Ireland representative, Tony
Rounce, is parting company with the organization to pursue other business
interests. Jeff Green, senior director of strategic marketing at CMA, says
that the body will be seeking a successor and that the exact job description
for the post is being reviewed by an international subcommittee.

CMT’s parent company, Group W Satellite Communications, says, “We are |

nies, but now it is barely in the top 10,
(Continued on page 49)

head of commercial music at the university.

ltalian Music Biz Relaunches CD Single
January Bow To Coincide With New Singles Chart

H BY MARK DEZZANI

TURIN, Italy—The relaunch of the
CD single is to spearhead a raft of
measures in the new year to revitalize
the Italian music market.

The format initiative coincides with
the launch of a record industry-
backed chart in January and other
measures designed to boost music
sales, including tough anti-piracy
laws and the establishment of music
education in ltalian schools (Bill-
board, Oct. 26).

The new singles chart, commis-
sioned by major-label group FIMI, was
scheduled to be launched at the Italian
trade fair Salone Della Musica, held
here last month (Billboard, Oct. 12).
However, PolyGram Italy president
Stefuno Senardi says FIMI’s new sin-
gles chart, compiled by the indepen-
dent market research company Niel-

sen, will now bow in January to coin-
cide with the re-introduction of the CD
single.

Up until now. the CD single has been
primarily used as a promotional tool
for radio. The new version of the for-
mat will eontain three tracks in a card-
board sleeve and will sell for 9.900 lira
($6.50), the price of which, it is hoped,

will encourage sales by virtue of the

fact that it is less than 10,000 lira.
Senardi says, “At the moment, the
majority of singles sold are vinyl 12-
inch mixes through specialist outlets,
making it difficult to extrapolate an
accurate sample of singles sales. We
will have a CD single display in approx-
imately 200 outlets. including special-
(Continued on page 49)

GERMANY’S INTERCORD LABEL RESTRUCTURES

B BY WOLFGANG SPAHR

STUTTGART, Germany—German
record company Intercord is
restructuring its operations in
order to concentrate fully on the
creative aspects of the business.
Herbert Kollisch, managing
director of the EMI-owned Inter-
cord, expects roughly 40 jobs to be

cut as a result of the changes,
which will see the Intercord ware-
house in Stuttgart closed July 1,
1997.

The warehouse activities will be
integrated into the EMI distribu-
tion center, which operates on a
Europe-wide level in Cologne, Ger-
many. In this way, Intercord will

(Continued on next page)

The #1 Ch0|ce Of The Record

L HHIIIINE HEIY  RRD pa

Billboard’s Hecord Retalling Dwectory prov:dw the accurate
information you need to reach record retailers and sell them your
products and services.

Relied upon by the entire record and video industry, Billboard’s
Record Retailing Directory contains over 7,000 listings of full-line
record stores featuring chain stores, chain headquarters and independents.

Jam-packed with listings:
M phone and fax numbers M store names and addresses M chain store planners and

buyers M store genre or music specialization M audio book retailers nationwide

Or send check to:
Billboard Directories, Dept. BDRD3036, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

HOSIE/VIDED BEALERS & CAMIN BEARDEARTIRS

5 all this essentizlll_ information into one compact 6 x 9 directory —
> han take e road. = - ,

Please add appropriate sales tax in NY, NJ, PA. CA. TN. MA, IL & DC. Orders payable in U.S. funds only.
Please make any necessary name and address corrections above. All sales are final.

BDRD3036

BILLBOARD NOVEMBER 9, 1996

www americanradiohictorv com

43


www.americanradiohistory.com

International

Indie Organization Taking Shape
FEurope’s ICPO Establishing Global Links

LLONDON—A new industry voice is
emerging for European independent
record companies and producers.

After being discussed throughout
the year, the structure of the newly
formed International Council of Pro-
ducers Organisations (ICPQ) is start-
ing to take shape. The organization is
committed to giving independent Euro-
pean music producers a platform for
their views on industry issues, and it is
already looking to spread its net wider
by establishing links with other bodies
around the world.

Peter James, managing director of
the German Independent Record Pro-
duction Assn. and one of the founders
of the new organization, says, “We are
very much in the early stages at the
moment, and we are still getting the
proper framework in place. However, I
have been in regular contact with the
other founders, and next vear, we will
have the proper structure in place for
regular meetings.”

The organization was conceived at

Lunar Records
Hymn Collection A
Surprising Irish Hit

M BY KEN STEWART

DUBLIN—A nostalgic collection of
seldom-heard hymns is Ireland’s
surprise hit of the vear. It is likely
to be the best-selling album of 1996
and is set to become an exceptional-
ly strong catalog item.

“Faith Of Our Fathers,” subtitled
“Classic Religious Anthems Of Ire-
land,” is a joint venture between
state broadcaster RTE and Lunar
Records. The album includes
approximately 130 voices, among
them Frank Patterson, Regina
Nathan, the monks of Glenstal
Abbey, the RTE Cor na nOg, Ros Ni
Dhubhain, Mark Duff, and the [rish
Philharmonic Orchestra and Cho-
rus.

The album, which sold 50,000
units within a week of its Oct. 21
release, was made by two Dublin
businessmen, Bernard Banett and
John Kearns, who had no previous
experience in the record industry
and a budget of 80,000 Irish pounds
($128,000).

When “Faith Of Our Fathers”
was turned down by three other
companies, Brian Molloy, managing
director of the independent Lunar
Records, accepted the album, which
struck a responsive chord with view-
ers when it was launched on RTE 1
Television’s “The Late, Late Show.”

It is an example of that once-in-
a-blue-moon disc that has immense
appeal to people who rarely visit
record shops and—as in the case of
an album of Pope John Paul II's
speeches during his 1979 Irish pil-
grimage that sold 400,000 units in
this country of 3.5 million inhabi-
tants—is likely to be sent to family
and friends around the world.

Molloy and promoter Denis Des-
mond will stage a “Faith Of Our
Fathers” concert to be televised at

(Continued on page 49)

MIDEM in January, and talks contin-
ued through the year. The other key
movers, according to James, have been
Gabriel Ibos from the French body
SEPI and Jan Paulsen from Norwegian
body FONO; there has also been sup-
port from Umbrella (U.K.), OLF (Aus-
tria), and UPPI-BOP (Belgium).
ICPO’s brief is to defend the inter-
ests of independent producers on all
industry matters, and it has already
established contact with such industry
organizations as the International Fed-
eration of the Phonographic Industry,
according to James. The fledgling hody
will be represented at the Oct. 18 meet-
ing in Ireland between the European
record industries and the relevant

European commissioners.

James, whose German offices are
serving as the ICPO head office for the
moment, says he has been in touch with
other independent producers’ associa-
tions around the world and is keen to
work closer with them.

“One of the key issues for us is to
spread ourselves worldwide,” says
James. “We have been in touch with the
National Assn. of Independent Record
Distributors in the U.S., and we will
keep in contact with the Canadian
Independent Record Producers Assn.
in Canada. We hope to arrange a world-
wide meeting next year at MIDEM. It
seems like the ideal venue for a meet-
ing.” JOIIN FIERGUSON

MOSCOW—Russian authorities have
struck another blow against Moscow’s
notorious Gorbushka open-air market
with a raid against stalls dealing in
pirated interactive products.

More than 5,000 CD-ROM titles
were taken in the raid, the latest in a
series of crackdowns against the
market. Russian industry figures
say there has been a dramatic down-
turn in illegal products on sale at
Gorbushka, a massive open-air mar-
ket in which traders sell cheap CDs
and CD-ROMs, sourced from illegal
operations in China, Bulgaria, and
Russia itself.

Open-Air Market Raided

Interactive Products Seized In Moscow

In the latest raid on the interac-
tive side of the market, 100 vendors
dealing in CD-ROMs and video CDs
were targeted and their products
seized.

PolyGram Russia, meanwhile, is
keeping up the pressure on pirates
by issuing a letter outlining a list of
illegal versions of product by its acts.
Police can now detain a vendor sell-
ing suspect material.

The Gorbushka market remains
an ongoing concern for the Western
music industry because of the vol-
ume of illegal products sold there.

ERKIN TOUZMOHAMEDOV

Songwriter/Producer Launches DeVox Label In Japan

M BY STEVE MCCLURE

TOKYO—Songwriter/producer Gerry
DeVeaux, whose involvement in the
Japanese music market has steadily
increased over the past couple of years,
has set up his own label here under the
auspices of Toshiba-EMI.

The label, DeVox, was launched here
Sept. 25 with a showcase performance
by American singer Angie Stone,
whose “DeVox Featuring Angie Stone”
is DeVox's first relesse.

“I’ve been coming to Japan a lot over
the years, and I did a lot of research
with the help of my publishers, Nichion,
and . .. there definitely was no doubt
that Toshiba-EMI was the right place
for me [to launch DeVox],” says
DeVeaux.

“To me, it’s a question of a feeling
and a vibe—it’s not just a question of
paperwork, and I found a real strong,
positive connection with Toshiba-EMI.”

Under the terms of the deal,
DeVeaux will license two or three
albums a year to Toshiba-EMI, Japan's
No. 2 record company, for Japan only.

Stone, formerly a member of A&M
R&B act Vertical Hold, was a natural
choice as the label’s inaugural act, says
DeVeaux.

“When I think of DeVox, I think of
Angie,” he says. “DeVox means awe-
some vocals, and Angie epitomizes
quality vocals.”

Stone credits DeVeaux for giving her
the encouragement she needed to go
solo.

“Gerry said, ‘Angie, your calling is to
do a solo career, and guess what, I've
got this fabulous company that’s giving
me a shot, and I want to make you the
first artist,” ” says Stone.

Her numerous career highlights
include having been a member of the
first female rap group, Sequence, as
well as singing on albums by such
artists as Lenny Kravitz, Vanessa Par-
adis, and Jennifer Brown.

“As far as working with him, we have
a team effort, a formula, that works,
and we’re going to run it out,” says
Stone.

“DeVox Featuring Angie Stone” is
Stone’s first solo album. It is a highly
polished set that gives full rein to
Stone’s powerful vocal style. Both
DeVeaux and Stone contributed songs
to the set.

The label’s next two releases will be
an album by Finnish female vocalist

Janita and a compilation of what
DeVeaux terms “soothing” instru-
mental tracks featuring various vocal-
ists, including Stone.

“Japan is an important market and
will become an even more important
market,” says DeVeaux when asked
why he chose to launch the DeVox
label here.

“It’s a market that I can appreciate
and relate to because the Japanese
and myself have the exact same work
pattern and work ethic: They helieve
in killing themselves for working, and
so do I,” he jokes. “And they're so
open to all different types of music.”

DeVeaux says he produced “DeVox
Featuring Angie Stone” specifically
for Japan.

“It’s a bonus now that other labels
in America, the U.K., and other places
are really interested and want to put
the record out,” he says.

DeVeaux, who was born in Glasgow,
Scotland, and raised in the Bahamas,
has written for many major artists.
They include his cousin, Lenny
Kravitz (“Heaven Help,” “Circus™),

Paradis (“Be My Baby™), Chaka Khan
(“Don’t Take Back Your Love”), and
Kylie Minogue (“Surrender;” “No Turn-
ing Back”).

He also has done production work,

including six tracks on “Giving You The
Best,” the 1994 debut album by Swe-
den’s Jennifer Brown, which has sold
more than 230,000 units here on BMG
Victor.

PARIS—Roadrunner, the Dutch-
based indie label specializing in
heavy metal and hardcore rock, is
planning to expand in France.
The move coincides with the
arrival Oct. 1 of Olivier Lebeau,
former marketing director of EMI
label Chrysalis in France, as GM
of Roadrunner’s Paris office.
Lebeau’s appointment follows the
departure of Stephane Saunier to
pay channel Canal+, where he will
be in charge of the music pro-
gramming for the TV show “Nulle
Part Ailleurs.” During the past
eight months, Lebeau was working
for multimedia company Infonie,

ROADRUNNER PLANS BEEFING UP IN FRANCE

supervising its Internet activities.
Lebeau reports directly to Road-
runner founder Cees Wessels.

Lebeau says his ambition is to
build on Roadrunner’s established
metal/hardcore reputation in the
musical genres of rock, techno,
dance, pop, blues, classical, and
jazz.

Roadrunner employs 10 people
in France and will gross some 30
million French francs ($5.5 mil-
lion) in 1996. Its biggest act is
Brazilian thrash outfit Sepultura.
The label is distributerd by indie
Musidisc.

EMMANUEL LEGRAND

GERMANY’S INTERCORD LABEL RESTRUCTURES

(Continued from preceding page)

gain access to the latest order-han-
dling and customer-service tech-
nology as well as Information Tech-
nology facilities.

Kollisch explains, “This will allow
[Intercord] to meet all the logistic
challenges of the German record
market, which is currently in a
state of flux. We have more com-
petitive advantages with the com-
bined strength of the EMI, Virgin,
and Intercord labels within a single
distribution entity.”

He adds that integration in the
EMI distribution service center
will result in considerable cost ben-
efits, which in turn will boost Inter-
cord’s competitiveness, safeguard-
ing the jobs of the company’s
creative staff.

Kollisch emphasizes that despite
the changes, Intercord will remain
a fully functioning record company.
As the sales department now has
access to other resources offered by
the EMI distribution center, the
sales force will be able to concen-
trate more on assisting retailers
and promoting a greater number of

new products.

Kollisch says, “We act like a
small creative team but have the
market clout of a large company,
without giving the artists the feel-
ing of being ignored in spite of the
flood of new products. Established
artists feel just as much at home as
the new acts whom we take by the
hand so that they can create tomor-
row’s hits.”

Rupert Perry, president/CEO of
EMI Europe, says he is convinced
that Intercord will continue on its
successful path from its Stuttgart
base, saying that the label has
shown that German product, such
as Fool’s Garden and E-Rotic, can
have an international impact.

He believes that the integration
of distribution and other adminis-
trative operations at EMI will give
Intercord more power to break acts
and to achieve greater sales for
established top sellers, such as Pur,
over the next few years. “EMI
Music has put the philosophy of
independence into practice with
great success over the last few

years,” says Perry.

In the first half of 1996, Inter-
cord’s sales were up more than 18%,
compared with a 4.86% increase for
the German market as a whole. The
record company claims a market
share of 4.92%.

Pur has sold more than 3 million
records; Fool’s Garden sold more
than 1 million over the same period
of time and achieved success
throughout Europe and Asia. Other
Intercord artists include Fettes
Brot, Faithless, Reinhard Mey, and
Pe Werner.

Kollisch states that the restruc-
turing was urgently needed to
extend the company’s successes and
adds, “As we intend to remain a
small, compact record company,
responding swiftly to the market,
we want to make use of the inter-
nationally proven distribution and
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