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“Who is willing to try to save a
world that is destined to die?”
—Muarvin Gaye, from “Save The
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Children” onthe 1971 albwmn “What’s
Going On.”

“T've always considered that tune to
be in the category of all these ‘We Are
The World’ songs,” says Spearhead
front man Michael Franti. “But I was
listening to it the other day, and sud-
denly, I realized that I am one of the
kids he was talking about saving. Here
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Music And Politics:

Socially Conscious Artists Speak Out

NEWS ANALYSIS

I am, an adult and making music. I'm
in that same position. Suddenly, that

CHUCK D REID

line rings with a different harmony.”
Is the essential impulse of music, as
I'ranti implies, to transform the
human condition? In the *60s and early
"70s, many American rock’n’vollers
thought so and used their music to
(Continued on puge 79)
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A Delicate Balance

Can Music Be A Catalyst For Change?

I_BY_CHARLES M. YOUNG COMMENTARY

NEW YORK—The relationship be-
tween the government and the music
business is the same as the relation-

colossal profits to be reaped from
favorable trade poliey during the

A

BRAGG

RAGE AGAINST THE MACHINE DIFRANCO

ship between the government and any
other large industry. The wealthy indi-
viduals who own the music business
are able to buy access to the govern-
ment that everyone else doesn’t have,
and campaign contributions amount to
a tiny investment compared with the

B BY CHUCK TAYLOR

NEW YORK—In an effort to handle
anticipated growth {rom the new labels

..the best radio morning show.
prep in the business.

o S TS under the MCA Music Entertainment
SJ 1| Group umbrella, Uni Distribution has

‘estructured, adding {ive field oifices
16 Fast 27th Stroet N Yrk, New York 10016 restructured, adding five field olfices

and beeling up staffing.
Phone: (212) 679-3200, ext. 210 Fax: (212) 679-3310 Henry Droz, president of Uni, says

(Continued on page 89)

DROZ

NEW YORK—Ele-

gant and poised
though she may be,
pop singer Celine

Dion’s progress in
1996 is best exempli-
fied by a series of gi-
ant, deliberate strides
designed to confront
and conquer all ohsta-
cles.

And how.

Since the
Mareh release of
her fourth Eng-
lish-language
album, “Falling Into You,”

550’s CGELINE DION TAKES
STARDOM TO NEXT LEVEL

DION

BILLBOARD EXCLUSIVE

Dion has
crossed that elusive line into super-

star status around much of the world,
joining a short list of female vocal-
ists—Mariah Carey,
Madonna, Whitney
Houston, and Gloria
[istefan—who have
achieved  genuine
household-name status

in the past 10 yvears.
Globally, the 28-
vear-old French Cana-
dian has segued from
an adult contemporary
mainstay to an entity
recognized as
much for her
soaring, cinemat-
iec soprano and
warm, accommodating personality as
(Contined on page 13)

“globalization” of entertainment.
“Those who own the country should
run it,” said John Jay, the first chief
justice of the U.S., and indeed those
(Continued on page 81)

Sylvia Rhone Leads
Elektra’s Turnaround

W BY DON JEFFREY

NEW YORK—In July 1994, Warner
Music Group experienced the first of

| |
‘Eleklra Entertainment

RHONE

»®
A%\

MERCHANT

CHAPMAN

 E—

several implosions that would roek the
company for more than a year. Elektra
(Continued on page 83)
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Vote For ‘Hail To The Chief!”

In polities as in popular music, personal participation is its own
karmie reward, or so it has seemed in the realm of presidential cam-
paign songs.

At the Chicago Democratic Convention of 1932, with mere moments
to go before Franklin Delano Roosevelt would be formally nominated
from the podium at the Chicago Stadium, the candidate’s supporters
were still serambling to select a proper theme song to blast from the
arena’s pipe organ, In a smoke-filled Suite 1502 at the Congress Hotel,
Roosevelt’s strategists had just settled on “Anchors Aweigh,” the U.S.
Navy hymn (originally written by Charles Zimmerman and Alfred
Miles for the 1906 Army-Navy football game), as a fitting tribute to
FDR’s own naval service. But then a secretary burst into the hotel
flat to remind everyone that although “Anchors Aweigh” had been an
exhilarant 1930 pop hit on Columbia Records for Paul Tremaine & His
Orchestra, it was currently being used in a tacky radio ad by a ciga-
rette manufacturer. Impulsively, the secretary suggested “Happy Days
Avre Here Again” as un alternative, humming the rousing hit from the
1930 film “Chasing Rainbows” as she snapped her fingers and skipped
around the bedroom. After hasty agreement, orders

tial hopes of his relative James Buchanan, and “We Are Coming,
Father Abraham,” a poem by Quaker patriot James Sloan Gibbons
that Foster set to music in support of Abraham Lincoln’s call for addi-
tional troop conseription during the Civil War.

“Loster had more of a personal and sensitive perspective on poli-
tics,” notes Ostendorf, “and the nonmilitaristic and nonjingoistic nature
of his work—which usually dealt with the effects of war or other cur-
rent issues on ordinary citizens—shows he was as sentimental as he
was civie-minded.

“Since Foster died shortly before the Civil War ended |in 153651, he
didn’t live to see the victory of the Union cause he supported,” Osten-
dorf continues, “but his songs, like the rest of the compositions on the
album, which span an era from 1822 to the end of that century, reflect
a love of popular music-making as both a form of socializing and a
means of direct participation in the political process.”

The music also reveals the poignant passions and predicaments of
its writers, among them Jesse and John Hutchinson of the Hutehin-
son Family Singers, a staunchly abolitionist and pro-women’s suftrage

group that regularly faced violence and the outraged

were given by phone to the convention floor, and the
Democrats were thus gifted with the Depression-bust-
ing anthem that would inspire an entire generation.

These days, campaign ditties are even more hap-
hazard in their acquisition. Bob Dole ran afoul of “Soul
Man” co-author Isaac Hayes for exploiting an adapta-
tion dubbed “Dole Man,” and the harried Republican o
White House hopeful was last seen hitting the hustings i
to the sound ol Lalo Schifrin’s “Mission: Impossible”
overture.

Nonetheless, as disclosed by “Hail To The Chief!—
American Political Marches, Songs & Dirges Of The
1800s” (Sony Classical), a fascinating new 32-track col-
lection of vintage pieces performed alresh by the
Chestnut Brass Company & I'riends, there once was
an epoch in this nation’s political history when the
soundirack to the electoral process sprang with sin-
gular gusto from the parlors, public gazebos, and
street rallies of the candidates’ avid constituents.

S

TO MY EARS

by Tin:oihy White

rejection of music publishers for such topical anti-slav-
ery numbers us the one on “Hail To The Chief!” titled
“Get Off The Track!”

Most stirring of all may he the selections authored by
Irancis Johnson (1792-1844), a virtuoso African-Amer-
ican bugler and band leader whose European tour in
1837 with his all-black troupe was the {irst such trek by
any American orchestra. Johnson’s “The American
Boy” and “The Grave Of The Slave” boast an unflinch-
ing defense of {reedom and hatred of injustice.

“Johnson is the most compelling composer on the
album,” Ostendor! agrees. “His music gets right to
you, and tenor Patrick Romano and I were so touched
by “The Grave’ that we arranged it as a duet. Inciden-
tally, the vocal pieces are done at a fortepiano just as
they would have been in someone’s 1800s sitting room,
when everyone bought the latest sheet music, and the
brass picces are played as they'd sound on bandstands
in parks or at party rallies back when they were con-

“Politics was much more passionate and fun in the
19th century, when the notion of sharp-witted popular
commentary was a heck of a lot more a part of the people’s blood-
streams,” says “Hail To The Chief!” co-producer John Ostendorf, a
classical bass-baritone singer who undertook the project after he was
approached by Jay Krush, the tuba-wielding leader of the Pennsylva-

nia-based Chestnut Brass, an ensemble that specializes in re-creat-

ing the popular brass repertoire of the 1800s on period instruments.
“This project began its life during the last presidential election, in
1992, explains Ostendorf, “when Jay wanted to find various political
marches, dirges, and dance tunes he could resurrect. He and I did
research through old sheet music and other sources at the New York
Public Library, Library of' Congress. and the Free Library of Philadel-
phia, assembling a program of songs that wound up evenly divided
between vocal and brass material.”

Having produced two recent albums of popular pieces by Stephen
Foster (“Stephen Foster Songs,” Albany Records, 1994; “Civil War
Songs,” Helicon, 1996), Ostendor was particularly interested in polit-
ical ditties penned by the bygone American composer (182-64), whose
classic minstrel tunes and drawing-room ballads include “Beautitul
Dreamer,” “Camptown Races,” “Oh! Susannah,” and “Jeannie With
The Light Brown Hair.” Ostendorf located several Foster obscurities:
“The White House Chair,” which promoted the Democratic presiden-

CLASSICAL CROSSOVER
% RUNNIN WILD + BOSTON POPS ORCHESTRA (LOCKHART} * RCAVICTOR

JAZZ
* THE GUITAR TRIO
PACO DE LUCIA / AL DI MEOLA / JOHN MCLAUGHLIN * VERVE
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NEW AGE
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GEORGE WINSTON * DANCING CAI

temporary works. Jay Krush and the Chestnut Com-
pany even utilize the great ancient brass instruments
that are now so strange to look at and hear, like the cornopean |an
early trumpet | and the ophicleide |a forerunner of the bass tubal.”

Listeners struck by the dramatic intimacy and immediacy of the
music’s presentation should also understand that it documents a
turning point in American democracy, since 1828 marked the first
election that bypassed the former process of state legislatures
choosing the membership of the Electoral College. Average voters
were now able to pick the men who in turn chose the president.
Thus, incumbent National Republican John Quiney Adams and
Democratic challenger Andrew Jackson had to win the hearts and
minds of the common folk in what became one of the dirtiest con-
tests in U.S. history—as indicated by the corruption-satirizing son-
net titled “King Andrew.”

“Most of the album’s songs are tongue-in-cheek or sardonic,” says
a gleeful Ostendort. “Besides the awtful things said about King Andrew
and ‘his trusty squires and sharks,” there were many verses left out
of these songs hecause of still-scandalous reterences to children born
out of wedlock and candidates sleeping with opponents’ wives. There
was no mud unslung, as far as I could tell, but no shortage of genuine
caring, either. I see ‘Hail To The Chief! as powerful proof of our par-
ticipatory roots. Now we just watch the polls and CNN.”
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Producers’ Role Critical In Effective ID System

B BY PETER FILLEUL

“In the next few years, the music industry
stands to lose around 15% of its revenue if
ISRC is not implemented.”

That remark by Mike Edwards, director of
operations of the International Federation of
the Phonographic Industry, was made at the
British Phonographic Industry’s general
meeting in July and was designed, I think, to
attract the attention of the techno-phobes
among the attending record-industry moguls.
It is worthy of repetition and amplification in
this wider forum, especially as consideration
of the issues it flags are reflected in the pro-
gram of the record-producer activities at the
Audio Engineering Society (AES) convention
Thursday (7)-Nov. 10 in Los Angeles.

The International Standard Recording
Code (ISRC) is an agreed way of uniquely
identifying sound recordings. The identifica-
tion it provides is regarded as the foundation
of Electronic Copyright Management Sys-
tems that will facilitate the administration of
music sales and broadeasts via the plethora of
digital multiplex delivery systems that are
soon to emerge.

Edwards’ dire prediction will have increas-
ing resonance as mechanical sales diminish
into the next century, and so it is in a spirit of
controlled urgency that we need to consider
how to create an environment in which
ISRC’s implementation can be achieved most
swiftly and effectively.

Possibly the most urgent challenge is to
find ways by which the use of creative and
commercial contributions in all digital prod-
ucts can be accurately measured to facilitate
secure exploitation and fair and transparent
remuneration to producers and creators. This
imperative applies to every copyright area:
music, text, pictures, photographs, and sound.

Interestingly, the various copyright commu-
nities are moving in similar directions by
establishing international standards that can
provide ways to identify individual products.

The book publishers have had Internation-
al Standard Book Number (ISBN) for some
years, the music publishing industry is intro-
ducing the International Standard Work Code
(ISWC) to identify compositions, and the
International Standard Recording Code

‘We need to
consider how to
create an envi-
ronment in
which ISRC’s
implementation
can be achieved
swiftly and
effectively’

Peter Filleul is the vice
chairman of Re-Pro, the
U.K.-based Guild of
Recording Producers,
Directors, and Engi-
neers. Re-Pro Interna-
tional is holding its
“Name, Rank, And Seri-
al Number” weekend at
the AES Convention in
Los Angeles (see
expanded Studio Action
section, page 39).

(ISRC) has been established by the Interna-
tional Standards Organization not only to
uniquely identify sound recordings but to
facilitate the automatic logging of their uses.

A representation of an ISRC can be en-
crypted in an inaudible region of the record-
ing, and technology is available that reads the

code whenever that sound recording is trans-
mitted.

Technological solutions exist for most of the
similar problems that plague other intellec-
tual property rights owners, but what is need-
ed, at least as far as the music business is con-
cerned, is for the recording and broadcast
industries to support and encourage the im-
plementation of ISRC so that new, accurate,
and secure copyright protection and remun-
eration systems can be devised.

The record producer (in the George Mar-
tin sense) is, by nature of his or her role, a
conciliator—bringing together disparate con-
tributions and reconciling opposing views. We
are recognized as the people who direct the
actual process of recording and who are clos-
est to the activity that creates the product,
combining various copyright contributions
into a cohesive entity. Being the closest to the
activity puts us in the best position to collect
accurate information about all the elements
of each recording situation.

Information can be described, without re-
sorting to hyperbole, as “the currency of the
21st century,” and if it is the record producers
and studio engineers who are regarded as
those most likely to be able to supply accurate
and independent data, then they must not
allow the value of acquiring that data to be
taken for granted.

All record producers, engineers, and their
managers and lawyers must make themselves
aware of the new responsibilities that are like-
ly to be pressed upon them and ensure that
their invaluable and increasing role does not
go unrewarded.

After all, without accurate data collection,
the benefits of ISRC allocation and eneryp-
tion and a culture that expects the reliable
measurement of commercial usage of intel-
lectual property will be impossible to realize.

— IR

GREGORY UPDATES GAYE’S VISION

Many thanks for running Dick Gregory’s
comments on the state of so-called “gangs-
ta rap” [ Letters, Billboard, Oct. 19]. As one
who reviews “urban/rap” musie, I find it
increasingly hard to find any uniqueness
within the genre. Continued messages of
self-destructive behavior and graphic dis-
plays of low self-esteem do as much to
undermine the fragile fabric of inner-city
life as the next “scandal of the week.”

With the tragic passing of Tupac
Amaru Shakur, those artists who truly
consider themselves his friends would do
well to use their talents to honor with con-
structive assistance the memories of those
who have fallen victim to the same types
of violence perpetrated in some of rap’s
lyrical content. Far too many males and
females enduring these difficult living
conditions could use a steady flow of hope-
fulness, and not just reiterations of
images that a glance out our windows
would reveal.

Those within the business, as well as
consumers, should take a harder look at
what we're doing—other than making
money. We are passing on a legacy of
intolerable ignorance to minds that
shouldn’t be burdened with such things;
is it fair to thrust such ideas upon the
young and claim that “it’s just the way the
world is™?

A more conscious effort must be made
to rid ourselves once and for all of the
causes of this polemic “nigger/bitch”
mind-set that sits precariously between
rap’s grim imagery and the “real-life-
mares” of each day’s news. Our collective
choice should be education, not annihila-
tion—or we are doomed to live out Mar-
vin Gaye’s chilling vision of “. .. a world
that is destined to die.”

Joseph M. Bailey
R&B/Rap Columnist
Disc Respect
Boise, Idaho

A MAN & HIS OWN MANAGEMENT

This letter concerns Havelock Nelson's
Rap Column in the Sept. 21 Billboard about
Tupac Shakur. First of all, I'd like to offer
my condolences to his family and friends. I
know what it's like to lose a loved one. How-
ever, Nelson wrote, “2Pac has been involved
in numerous negative incidents since his
career began, and I feel that had he been
the beneficiary of level-minded council
early on, he would made the decision to be
reflective and to turn his life around.” Nel-
son also mentioned “better management.”
What do you mean by better management?
Everyone is responsible for their own
actions!

As far as the trouble Tupace was in, to my
knowledge he showed no respect for women

and was convicted of sexual assault. Maybe
if he had stayed in prison as long as your
average criminal, he wouldn’t have been so
arrogant. I'm sure quite a few people in my
neighborhood have been convicted of rape
and other crimes, and they don’t have
“management.” Just because you're rich
and famous doesn’t give you the right to
break the law and treat other people like
dirt.

I do realize that some rappers rap about
what their lives are really like, and some do
it for the money—period. But this gangsta
thing is getting way out of hand, and I just
hope some of us have learned a lesson from
Tupac’s death. I would also like to add a
message about recording artists in gener-
al: They are not heroes or gods just because
they make records, and should not be treat-
ed as such.

Kelly Butz
Co-Manager
Record Den

Hermitage, Pa.

EDITORIAL COMMENT
I found Billboard’s Sept. 28 editorial
[“Thug Life: Where Do The Children Play?”)
to be courageous, haunting, and desperately

needed.

Kim Bloxdorf
Record Research
Menomonee Falls, Wis.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Bilthoard, 1515 Broadway, New York, N.Y. 10036
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H BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America
(RIAA) is keeping a close eye on elec-
tion results in Oregon to see if voters
there support a measure that would
permit officials in local cities, town-
ships, and counties to set and enforce
their own definitions of obscenity.
According to First Amendment
groups that oppose ballot measure
31, the community-by-community
tactic is being tested by conservative
groups throughout the country that
wish to avoid the court-standard fed-

Music Distributors Wary Of
Oregon Obscenity Measure

eral and state obscenity definitions,
which they find too flexible,

A number of similar measures have
been defeated in several states, includ-
ing Oregon, in the last two years.

If passed on Election Day, Tues-
day (5), such a measure could mean
a distribution nightmare for RIAA
member companies, because labels
would be in violation of the law if they
did not withhold recordings from cer-
tain communities.

“From a distribution standpoint, it
would be impossible for a company
that manufactures records, movies,

(Continued on page 89)

Discovery To
Open Urban
Retail Centers

B BY SETH GOLDSTEIN

NEW YORK—Discovery Communica-
tions, a cable programmer with multi-
media retail pretensions, wants to see
more customers face to face.

The company, based in Landover,
Md,, is expanding its retail operations
to include two ambitious projects that
involve pro sports franchises in Wash-
ington, D.C., and a Japanese consumer

- electronics giant in
San  Francisco.
Other “Discovery
Channel Destina-
tion” outlets will fol-
low if the first two
show promise.

Sales of nontheatrical videos, a small
but solid component of Discovery’s rev-
enue stream, are expected to benefit.
“We know that when we put our name
on the door, we see much better sell-
through than when there’s another
name on the door,” says Greg Moyer,
Discovery Communications president
and chief editorial and creative officer.

Discovery’s made-for-cable titles are
widely available but do best in the com-
pany’s 132 retail outlets. Moyer says
Discovery is “refocusing a little bit,”
trimming its release schedule to 18
from 24-36 per year in order to make
“a bigger event” of each program.

“Video is a relatively mature busi-
ness,” he notes. “It doesn’t have the
growth potential of some of the new
media categories.” One is CD-ROM,
which Moyer thinks has “turned the
corner” after a slow start.

The retail chain, which is profitable
and Discovery’s second-largest rev-
enue producer, has been built in the
past year largely through such acqui-
sitions as the mall-based Nature Com-
pany. Stores average about 3,000
square feet. Discovery Channel Desti-
nation in downtown Washington will be
nearly 10 times the size.

At 25,000 square feet, it will have “a
significantly larger footprint” and a
different inventory, says Moyer. Only
30% of the current Discovery product
mix is making the leap to bigger space.
The other 70% will be bought to fit into
the store’s three floors, devoted (from
the bottom up) to the oceans and pre-
history, the earth’s surface, and light
and sky.

“There will be much more media,”
Moyer predicts, and all of it will be

(Continued on page 72)

NARAS Names Heroes Awards Recipients
Lichtman, Vega, LL Cool .J, Kamen, LiPuma Honored

Billboard deputy editor Irv Licht-
man, Suzanne Vega, LL Cool J, com-
poser Michael Kamen, and GRP
Records president Tommy LiPuma

LICHTMAN VEGA
have been named recipients of the sec-
ond annual New York National Acade-
my of Recording Arts and Sciences
(NARAS) Heroes Awards.

PolyGram Music Has Child. Songwriter/producer Desmond Child, front row
left, and PolyGram Music Publishing Group president David Simone, front row
right, put the finishing touches on a deal to acquire Child’s catalog by the global
music publisher. Known for collaborations with such superstars as Aerosmith,
Bon Jovi, and Alice Cooper, Child has a catalog containing more than 400
compositions. His hits include Aerosmith’s “Crazy,” Bon Jovi's “Livin’ On A
Prayer,” and Michael Bolton’s “How Can We Be Lovers.” All the compositions in
the catalog will continue to be administered by EMI Music Publishing for a
number of years, before administration moves to PolyGram Music Publishing.
Pictured in the back row, from left, are Winston Simone, Child’s manager; Holly
Greene, senior VP/GM of East Coast operations, PolyGram Music Publishing
Group; and attorneys Joel Weinstein and Bob Epstein of Epstein, Levinsohn &

Weinstein.

WB Cuts Black Music Staff

All Departments Suffer Layoffs

# BY CHRIS MORRIS

LOS ANGELES—Warner Bros. pared
its black music division Oct. 24, slash-
ing 16-18 jobs—nearly 40% of the divi-
sion’s staff—in all departments.

The cuts came only 18 months after
Warner revamped its black music staff,
following the departure of division
GM/senior VP Benny Medina, with the
installation of music-industry attorney
Denise Brown as senior VP (Billboard,
April 8, 1995).

A statement issued by Warner Bros.
Oct. 28 read in part, “Simply stated,
we've adjusted our overhead to better
reflect the marketplace and our cur-
rent needs. At the same time, we're
looking forward to maximizing our ef-
forts in the black music area with our
leaner and more competitive posture.”

The layoffs reportedly hit market-
ing, A&R, publicity, national promo-
tion, and artist-development staffers.
However, the division’s regional pro-
motion staff escaped unscathed.

Warner’s black music division works
aroster that includes such acts as Bush
Babees, Eric Benét, Chaka Khan, Cur-
tis Mayfield, Sandra St. Victor,

Me’Shell Ndegéocello, and Tevin
Campbell.

Two of these artists’ recent albums
reside in the lower reaches of the Top
R&B Albums chart this week: Bush
Babees’ “Gravity,” at No. 84, and
Ndegéocello’s “Peace Beyond Pas-

(Continued on page 87)

The awards, which will be presented
Dec. 5 at the Laura Belle supper club
in New York, are given to New York-
ers who have made significant contri-

LLCOOLJ KAMEN

butions to the local recording industry
and the community at large.

The idea for the awards “germinated
from wanting to do a high-profile, pres-
tigious event that would also recognize
people who haven’t really been recog-
nized the way we felt they should be,”
says Charlie Feldman, president of the
New York chapter of NARAS.

The award recipients are chosen by
a committee of the New York NARAS
chapter and approved by the group’s
board of trustees, according to Feld-
man, who is VP of writer/publisher rela-
tions at BMI and a NARAS trustee.
Funds raised at the awards ceremony
will be used to finance the chapter’s

educational seminars and events,
including Grammys in the Schools pro-
grams, professional seminars and work-
shops, and social events like NARAS
Jams that are
“good for the spirit
of the community,”
says Feldman.

Lichtman, whose
responsibilities at
Billboard include
editing the Song-
writers & Publish-
ers section and
writing the Words
& Music column, is a music industry
veteran who has been with the maga-
zine for 18 years. He has written liner
notes for albums by such artists as Lena
Horne, Teddy Wilson, Ruth Brown, and
Little Anthony & the Imperials.

He spent 20 years on the editorial
staff of Cash Box magazine, worked at
New York Times Musie, and was GM
of AudioFidelity Records’ affiliated
label Image Records before joining
Billboard.

Vega’s self-titled 1985 debut is cred-
ited with helping to rejuvenate the New
York folk music scene. A native New
Yorker, Vega studied at the High

(Continued on page 89)

LIPUMA

BMG Entertainment Acquires Share
In Zomba Group Record Division

B BY JEFF CLARK-MEADS

LONDON—BMG Entertainment has
taken a 20% stake in the Zomba
Group’s record division. The division
encompasses the Jive, Silvertone, and
Verity labels and is home to R. Kelly,
A Tribe Called Quest, Too Short,
Backstreet Boys, Jars Of Clay, Buddy
Guy, and E-40.

The new deal reinforces the links
between Zomba and BMG following
the indie group’s switch from the
major to a network of distribution
deals around the world (Billboard,
Nov. 2). BMG continues to distribute
Zomba in North America, as it has
done since 1986.

Rudi Gassner, president/CEO of
BMG Entertainment International,
says of the new link with Zomba, “This
is a terrific deal for us. We are great
fans of Zomba record companies in
general and, specifically, the music
they create.

“As they have achieved tremendous
growth with us internationally over the
past decade, we have every reason to
expect continued success, and we
strongly believe that [Zomba founder,

chairman, and CEQ] Clive Calder’s
entrepreneurial spirit will continue to
thrive under this new arrangement.”

Gassner feels that Zomba and BMG
have a track record of success when in
the same harness and points to the rise
of German band the Backstreet Boys,
which sold 2 million units through the
BMG-distributed Zomba.

Strauss Zelnick, president/CEO of
BMG Entertainment North Ameriea,
adds, “Zomba is exactly the kind of
entrepreneurial company we seek to
partner with and the kind that really
succeeds in our system. They maintain
complete autonomy with our support,
a balance not every major can strike.

“We have enjoyed incredible suc-
cesses with Zomba over the years—
with recent examples such as R. Kelly
and A Tribe Called Quest—and next
year at this time, the list will be even
longer.”

Zelnick underscores that Calder will
enjoy “the kind of freedom he has al-
ways had.”

Neither side will reveal the financial
details of the deal. Calder was unavail-
able for comment at press time, but in

(Continued on page 72)

Musicland Reports Third-Quarter Losses, Declining Sales

H BY DON JEFFREY

NEW YORK—Although it has
strengthened relationships with its
lenders, Musicland Stores, the largest
music retailer in the U.S., continues to
report losses and declining sales.

For the third quarter, the Min-
netonka, Minn.-based company
reports a net loss of $16.1 million, com-
pared with a loss last year of $144.6
million (which included a $138 million
write-off).

Comparable-store sales (for outlets
open at least one year) declined 4%
from the year before. The decrease
was most prevalent in the mall stores
(Sam Goody, Musicland, and Suncoast

Motion Picture Co.), where comp sales
fell 5.6%. But superstores (Media
Play, On Cue) also posted a decline, of
0.1%.

Overall revenue went up only 2.5%
to $366.6 million from $357.6 million a
year ago because of the closing of 79
stores during the fiscal year that
ended Sept. 30.

Total sales for the superstores in-
creased 23.3% to $129.9 million; for
the malls, they were down 6.2% to
$233.4 million.

The company attributes the disap-
pointing sales to a “weaker release
schedule” than last year.

Chairman Jack Eugster says in a
statement, “We are pleased that the

company met its bank covenants for
the third quarter despite the slow
sales growth and without relying on
the amendment that was retroactive-
ly granted by the bank group on Oct.
18. Our capital management programs
reduced short-term borrowing by ap-
proximately $30 million compared to
the previous year.”

At quarter’s end, Musicland
operated 1,476 stores (85 Media
Play, 158 On Cue, 419 Suncoast, 793
Sam Goody/Musicland, and 21 U.K.
outlets). During the quarter, the
company closed the following: nine
Sam Goody/Musiclands, two Media
Plays, one On Cue, and one U.K.
store.
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Big-Name Acts Boost Profile Of Longform Music Videos
Despite Recent Declining Sales, Format Can Be A Powerful Marketing Tool

B BY EILEEN FITZPATRICK

LOS ANGELES—The longform music
video—a perennial also-ran among
music and home video products—is
getting a profile boost this winter from
a number of big-name releases that
promise to raise retail spirits as well.
But despite the attention-grabbing
“The Beatles Anthology” and “The
Rolling Stones Rock And Roll Cireus,”
as well as a highly anticipated forth-
coming Bruce Springsteen tape/CD
package and new product from alter-
native bands 311 and Filter, suppliers
say they aren’t likely to expand the
longform musie video category much

RPN -

LOWRY

beyond its market-niche role.

“It’s a tough category,” says Sony
Musie executive VP Ted Green. “It has
never interested musie fans as much as
an album release.”

Warner Reprise senior VP Vie Fa-
raci agrees. “A hot album can usually
help sales of the video, but you don’t
see the same explosion an album has,”
Faraci says. “Not too many videos can
crack six figures anymore.”

Although they were one of the first
sell-through video products to hit
stores more than 10 years ago, music
videos in general have failed to break
out of their niche mold.

And in the last year, overall music
video sales have fallen significantly,
according to SoundScan. In 1995, the
top 50 titles combined sold 1.7 million
units; that is down from the 2.2 million
units moved in 1994. Suppliers say that

a successful music video will sell an
average of 40,000 units.

As a result, some suppliers are cut-
ting the number of releases on the
schedule, paring back to release only a
select list of titles.

A Warner Reprise spokeswoman
says the label has decreased its num-
ber of longform video releases from 25
in 1995 to about a dozen this year.

Such reductions makes sense in the
current marketplace, suppliers say. “I
think it’s good that you don’t see as
many releases,” says PolyGram senior
director of special interest marketing
Paul Freehauf,

In order to make the release sched-

ule, music videos must be event-driven,
suppliers say, and the company must
have realistic sales expectations.

‘EXCLUSIVE’ BOOST

It also helps to offer something
exclusive in order to drive sales.

Retailers say they are encouraged
by recent releases that include CDs
containing unreleased material that are
available only with purchase of the
video.

Highly anticipated at the store level
is “Bruce Springsteen: Blood Broth-
ers,” a documentary about the making
of the singer’s greatest-hits album,
which was released in 1995. The video’s
real selling point, retailers say, is the
five-song CD packaged with the video.

The CD includes two unreleased
tracks, plus alternate versions of the
album tracks “Blood Brothers,” “Se-

COUNTRY

eret Garden,” and “Murder Incorpo-
rated.”

Street date for the Columbia Home
Video title is Nov. 19, and the retail
price is $19.98. As an added incentive,
the combo pack will be available for a
limited time.

“Since it'’s unreleased material and
the only place people can get it is with
the video, it’s going to do better than
an average [music] video,” says Tim
Devin, a Tower Records store manag-
er in New York.

Also taking a similar tack is Poly-
Gram Video, which released a 311
video accompanied by a CD containing
previously unreleased material from

SPRINGSTEEN

the band.

Most videos boast some sort of
“extras” incentive, generally in the
form of previously unreleased footage,
which can prove a key selling point.
“The Beatles Anthology,” for instance,
contained four hours of footage not
shown on the companion television spe-
cial.

In stores since Labor Day, the eight-
tape “Beatles Anthology,” which is
priced at $159.95, has sold 42,000 units,
according to SoundScan. However, dis-
tributors Capitol Video and Turner
Home Entertainment say that the
title's sales amount to approximately
60,000 units when video outlets not
polled by SoundScan are included.

“Tt would have been a no-brainer to
package this as four tapes priced at
$59.95,” says Capitol/EMI senior exec-
utive adviser Steve Chamberlain.

* LATIN

“That’s the mass-market mentality, but
it's not what the band wanted.”

Chamberlain says the company is
satisfied with the title’s sales. “Anthol-
ogy.” he says, is a five- to seven-year
project that will yield several configu-
rations in order to capitalize on mass-
market sales.

As an example, he says, in three
vears, the supplier will compress the
set into four tapes and package it with
Beatles merchandise.

A direct-response campaign for the
set Is also in the long-term plan.

NOSTALGIA REIGNS

Debuting at No. 2 on the Top Music
Videos sales chart, PolyGram’s “The
Rolling Stones Rock And Roll Circus”
has sold 9,000 units since its release in
mid-October, according to SoundSean.

Nostalgia has also worked for Los
Angeles-based Monterey Home Video,
which has released three Grateful
Dead videos.

“A Ticket To New Year’s,” released
in October, has racked up sales of
70,000 units, according to the compa-
ny, and “Dead Ahead,” released last
year, has sold 100,000.

More than 10 years ago, the compa-
ny released “The Grateful Dead
Movie,” which has cumulative sales of
more than 100,000 units, according to
Monterey president Jere Rae-Mans-
field.

“We only want to release one a year,”
says Mansfield, “because that’s plenty
for the marketplace to have fun with.”

Although nostalgic acts can sell
above the norm, retailers say music
videos in general face numerous mar-
keting obstacles.

Poor timing and lack of interest from
distributors have contributed to the
genre’s downward trend, retailers con-
tend.

“We have five or six hit singles from
the Alanis Morissette album but no
[longform] video,” says a buyer at a
major chain. “T can’t figure that out.”

Other hot acts, such as Pearl Jam,
have failed to deliver videos to retail

THE ROLLING STONES

that could be expected to capitalize on
the acts’ CD success.

Some dealers say that many videos
arrive too late after a successful
allum's release to get much of a sales
bounce.

“Months after Green Day’s album
was released, T got a call from the label
saying they were thinking of putting
out a video,” says Best Buy music video
buyer Jimmy Hire. “My response was,
‘Why?,” since the album had already
peaked.”

Hire and other dealers say that
musie videos often seem to be label
afterthoughts and that they lack mar-
keting plans. “T don’t think it’s a seri-
ous eategory, and at this pace, it's going
to die,” says Hire. “I think the labels
are more concerned with selling the
audio.”

SUPPLIERS’ EYE VIEW

Despite the sales shortcomings, sup-
pliers say that music videos can be an
integral marketing element for an
album.

“It's a small business, but it’s a crit-
ical spoke in the overall wheel,” says
MCA VP of longform musie video
Steve Galloway. “A longform is not for
every band, but when you add the glob-
al element, the video can generate cash
flow.”

Galloway says MCA has been suc-
cessful in selling broadeast rights for
musie videos to PBS, as well as to inter-
national syndicators. Broadeasting a
video on television also gives added
exposure to drive retail sales.

Recent examples include PBS spe-
cials on the Eagles (“Hell Freezes
Over”™) and one keyed to the multi-
artist album “Rhythm, Country &
Blues,” along with network television

(Continued on page 72)
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Artists & Music

Dina Carroll Gonfirms Soul Diva Status On Sophomore Set
Mercury Records U.K. Expects ‘Only Human’ To Outperform Debut

H BY KWAKU

LONDON—Mercury Records UK. is
staking much on its belief that R&B/
dance singer/songwriter Dina Carroll
can touch the same U.K. fans who
warmed to her 1993 debut album, “So
Close.”

In a fourth quarter in which some
anticipated big releases have been
moved back, there is even greater
expectation for Carroll’'s sophomore
album, "Only Human,” released here
Oct. 14, to perform as well as, if not bet-
ter than, its predecessor’s 1.5 million-
plus domestic sales. That figure is no
mean feat for a debut artist here, par-
ticularly one who was originally seen
as “just another dance diva.”

Carroll had a mercurial rise to fame.
Although she enjoyed top 10 success as
the featured singer on Quartz's cover
of “It’s Too Late” in 1991, she came
into her own the following year. Be-
tween the release of her first solo hit
single, “Ain’t No Man,” in July 1992
and her last, the Andrew Lloyd Web-
ber-penned and aptly titled “The Per-
fect Year,” in December 1993, she gar-
nered seven top 30 hits, the last two
going top five.

She also had an album that charted
at No. 2 in its first week of release in
January 1993. That album, “So Close,”
was to become the third-best-selling
album of the year, nominated for the
BRIT Awards and International Dance
Awards (IDA), and short-listed for the
1994 Mercury Music Prize. Carroll
would go on to win best-female awards
at the BRITs and IDA in 1994.

All that success was as an A& M-
signed artist. But when her mentor at
the label, managing director Howard
Berman, moved to the equivalent posi-
tion at Mercury last year, Carroll fol-
lowed.

This second time around, nothing
has been left to chance. The vibe, and
much of the personnel, that surround-
ed the first album can be found on the
new one. The marked difference is that
Nigel Lowis, Carroll’s co-writer and a
co-producer of “So Close,” produced all
of the new album, except for the track

“Living For The Weekend,” which he
co-produced with David Morales.

“The theme is love again, because
that’s what we enjoy writing about,”
says Carroll. “It seems to be a mature
version of ‘So Close.” I don’t think it
strays that far—it’s still got the dance,
the big ballads, and it's got some nice
midtempos on there.”

“I think Dina is the finest soul diva
this country has ever produced,” says
Berman. “And [ think the growth in
confidence and maturity that she has
experienced as a vocalist are immedi-
ately identifiable as soon as you hear
any of the tracks on the album.”

Carroll is signed to 1st Avenue Rec-
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CARROLL

ords, from which Mercury has licensed
the album. 1st Avenue partner and
managing director Oliver Smallman
says Carroll is one of those artists who
is “the real deal.”

He explains, “Buyers know they are
getting a real quality product when
they buy her album.”

The new album, which contains “The
Perfect Year,” has been well set up by
the first single, “Escaping.” It easily
made radio and club playlists and shot
into the top five last month. It was well-
supported by the separately club-pro-
moted B-side, “Mind Body & Soul,”
released on Mercury’s Manifesto dance
label.

“With the sales and radio success of
the first single, it has achieved every-
thing and more than we could possibly
have asked for it,” says Berman.

RECORD COMPANIES. MCA Records in
Universal City, Calif., names Paul
Satenstein CFO and Tim Stedman
VP/ereative director. They were, re-
spectively, CFO for MCA Music Pub-
lishing and creative director at Holly-
wood Records.

Stuart Bondell is promoted to
senior VP of business affairs for Sony
Music International in New York. He
was VP of business affairs.

Philip S. Kurnit is appointed VP of
business affairs for VelVel Records in
New York. He was a partner with
Power, Weiss & Kurnit.

Douglas Kluthe is promoted to VP
of video development for EMI Records
in New York. He was senior director of
video development.

Elektra Records in New York ap-
points Diane Valensky senior director
of national video promotion and pro-
motes Larry Max to director of nation-
al video promotion. They were, respec-
tively, national director of video

SATENSTEIN

BONDELL

promotion at EMI Records and man-
ager of video promotion.

Lisa Gephardt is appointed director
of media relations for communications
at Sony Music Entertainment in New
York. She was a senior associate at
Robinson, Lerer & Montgomery.

Arista Records in New York pro-
motes Vanessa Barryer to national
director of R& B promotion and Jean-
Pierre to associate director of rap
promotion. They were, respectively,
national director of field promotion
and manager of college rap promo-
tion.

“Only Human” debuted at No. 2 on
the “official” U.K. top 40 albums chart
for the week of Oct. 26 and currently
stands at No. 6. It has sold more than
200,000 copies in the U.K., according to
the label.

“Escaping” was picked up early by
the commereial independent local radio
(ILR) stations. Brighton’s popular
adult contemporary outlet Southern
F'M is one of the stations where “Es-
caping” made the pole position.

“It’s a great single that sits well with
our output at Southern. I'm a big fan of
the song,” says program controller
Mark Sadler. The album was set to be
given away on the hour throughout the
Friday of release on the station’s “Free
Music Friday” competition slot.

While not divulging the budget, Ber-
man says the album will be backed by
Mercury’s biggest marketing campaign
this year, designed to launch and sustain
the album through the end of the vear.
Both solo and retail co-op TV advertising
will be used, as well as a broad-based
press push, including nationals and
music specialists, billboards, and posters
on transport systems.

The campaign will be boosted by the
Nov. 25 release of the title track as the
second single.

“The intention was to get a very high
debut position and thereafter to keep
it, at the very least, in the top 10 in the
album charts from the week of release
right through to the end of the year,
thereby embracing the all-important
Christmas period of retail,” Berman
says.

PRIME RETAIL WINDOW

“Only Human” would have been a
big seller even if new albums from U2,
Gary Barlow, and M People had not
been postponed, says HMV chart al-
bum buyer Andrew Fordyce. While the
album was not performing spectacu-
larly on the retail chain’s midweek
charts the week of release, Fordyce is
confident it has the legs to finish well
during the Christmas season.

“While it’s not our core market prod-
uct—hence, we don’t expect it to fly out
on release—it’s going to be a big sell-

KLUTHE

KURNIT

Windham Hill/High Street Records
in Beverly Hills, Calif., names Grace
Newman director of field marketing
and Kurt Nishimura director of pub-
licity. They were, respectively, manag-
er of marketing at RCA Vietor and
manager of publicity for MCA Rec-
ords.

Mark Jackson is appointed manag-
er of West Coast promotion for TVT
Records in Los Angeles. He was direc-
tor of alternative promotions for Hit-
makers magazine.

Turn Up the Music in Kenilworth,
N.J., names Jeff Boyd VP of sales for

er,” he says. “And with the high-prior-
ity promotion Mercury is putting
behind it, [ know it will be performing
well, especially during the Christmas
season, when mass-market products
sell best.”

The artist herself chooses to be cau-
tious about the new album’s future. She
says that money is tight now, so one
can’t take the buying public for grant-
ed. Carroll is not looking for sales fig-
ures that will match the unexpected
success of her debut. “I've had more
success here than I ever dreamt I ever
would anyway,” she says. “I don't need
anymore. I don’t need it for my ego. It's
not a money thing.”

Indeed, one of the reasons Carroll
disappeared from the limelight for two

‘Buyers know they
are getting a real
quality product when
they buy her album’

years was to allow her the time to relax
and think things through, she says. She
felt burned out and seriously consid-
ered whether she wanted to continue
with the high-pressure demands of a
successful recording career.

“I was worked so hard—I was both
mentally and physically burned out
after the touring and the seven sin-
gles—that [ didn’t have my head
straight,” she says. “And I really didn’t
know what had happened. It all hap-
pened so fast, and it was so busy. So 1
really had to think, Can I go through
this again? If so, then I've got to have
time out with it. So it's going to he eas-
ier this time.”

She is now without a manager, hav-
ing decided to not renew her contract
with 1st Avenue Management in May.
Smallman, for his part, says that in
order to concentrate on the label, 1st
Avenue has wound down the time-con-
suming management side of its busi-
ness, with just Eternal and Louise on
its books, plus a handful of producers,

VALENSKY GEPHARDT
music retail and Craig Ward national
sales manager. They were, respec-
tively, independent buyer for Trans
World Entertainment and Northeast
regional director for the Musicland
Group.

PUBLISHING. BMI in New York ap-
points Greg Boggs director of writer/
publisher relations and promotes
Christina Brennan to associate direc-
tor of research and information. They
were, respectively, director of writer/
publisher relations for SESAC and
communications coordinator.

For The Love Of Fashion. Elton
John, left, and VH1 president John
Sykes show off John's 1996 Fashion
Award backstage following the awards
ceremony in New York. John received
the viewers’ choice award for most
fashionable artist, selected by VH1
viewers via a 900 number. Toni Brax-
ton’s “You’re Makin’ Me High” earned
honors for most stylish music video.

such as Lowis and George Michael co-
producer Jon Douglas.

“It’s obviously not an ideal state of
affairs, but thus far, it has not proven to
be any form of hindrance,” Berman
says of Carroll's lack of manager. “It
certainly hasn't affected the fate of the
first single or the fairly gruelling
domestic and international promotion-
al schedule that she has been under-
taking. But it is a situation that we hope
to have resolved fairly shortly.”

While Carroll and Berman undoubt-
edly work well as team—he’s got great
ears and a knack for picking the few
covers that she does, Carroll says—
there is one area of departure.

Carroll, who was born in England to
an English mother and an African-
American father, says she has no inter-
est in trying to break in America.

While Carroll is arguably an artist
with the same quality of songs and
potential of a Whitney Houston or a
Mariah Carey, success has eluded her
stateside. The experience of working
the poorly received “So Close” and its
debut single in the U.S. has left her
nonchalant about the world’s higgest
market.

She attributes the failure there to
the issue of color. The industry, she
says, was more interested in asking,
“Are you black or are vou white? What
is your music? Is it black or is it white?”

(Continwed on page 72)

BOGGS

BARRYER

RELATED FIELDS. Amy L. Reeves is
appointed director’s representative for
Planet Inc. in Hollywood, Calif. She
was a director’s representative at Talk-
ing Trees.

Ellen Naumann is named director
of talent/music marketing for SJS
Entertainment in Los Angeles. She
was director of affiliate relations for
the Album Network.

Harvey Mednick is named market-
ing manager, Western region, for
Tango Communications in Los Ange-
les. He was marketing manager for
Iwerks Entertainment.
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Artists & Music

Gramophone Awards Strike Chord At Retail

Classical Accolades Spur Consumer Interest

H BY BRADLEY BAMBARGER

Billing itself as “the best classical
musi¢ magazine in the world,” the 73-
vear-old (Gramophone has few serious
competitors to the title. Likewise, the
U.K. publication’s annual Gramophone
Awards provide a greater boost at
retail for the winners than any other
laurel in the field.

In a ceremony
held Oect. 10 in
London, the 19th
annual  Gramo-
phone Awards be-
stowed accolades
on albums in 17
categories, along
with three individ-
ual artist honors.
Winner of record of the year and in the
concerto category was British pianist
Stephen Hough’s world-premiere ve-
cording of turn-of-the-century works
by Franz Xaver Scharwenka and Emil
von Sauer on Hyperion. The artist of
the year mantle went to Swedish
mezzo-soprano Anne Sofie von Otler,
whose most recent release is “Wings In
The Night,” an album of Swedish songs
for Deutsehe Grammophon. (FFor a com-
plete list of winners, see Keeping
Score, Billboard, Oct. 19).

In recent years, Gramophone has
endeavored to raise the profile of its
awiards, with enhanced interplay

HOUGH

among the magazine, record c¢ompa-
nies, and retail. Also, to broaden media
coverage ol the awards, the magazine
has begun to retain publicity firms on
both sides of the Atlantic. Radio 3 and
Classic 'M in England aired Gramo-
phone Awards specials this vear, and a
U.K. TV network has an option on an
awards broadeast for next year.

In the UK., the awards serve as a
significant pre-
lude to the Christ-
mas selling sea-
son, with thematic
promotions and sales helping to max-
imize the potential, according to
David Alker, assistant manager of
Farringdons Records in Leadenhall
Market in central London. At his store
for the past four vears, Gramophone
crities have come in during earty De-
cember to discuss with customers the
award winners and the eriteria for
their choices.

David Foulger, manager of the
MDC Classic Music on Creed Lane in
London, says Gramophone does an
excellent job of working with record
companies to intensify retail impact
of the winners with stickers and dis-
play materials. This is especially
influential with the record of the vear,
he says. “The Scharwenka dise didn’t
go particularly well at first, but now
it has sold probably double what it
wus.”

Gramophone
Awards 96

Ichiban Records Co-Founder
Starts Over With New Label

H BY TERRI HORAK

NEW YORK—As co-founder of the
lchiban Records empire, Nina 5as-
ton is well positioned to re-create
her previous success with her new
label, NMC Records (Declaration of
Independents,

Billboard, Feb.
10). 1

When Faston i
and her part-
ner/husband RECORDS
John  Abbey
split up earlier
this year, rather than divide
Ichiban’s holdings, Kaston opted to
sell her portion of the Tehiban group
of companies for an undisclosed
sum. While it has allowed Ichiban to
remain intact under Abbey’s lead-
ership, it also gives Easton the
chance to use her bountiful experi-

ence while she starts from serateh.

“I have a rebirth.” Easton says.
“It’s scary, and exeiting, and fun; all
the things the record business
should be. But there is a formula,
and yvou have to have three things:
know-how, the
right  circum-
stances, and luck.
If you are miss-
ing one of those,
then you ean’t
succeed.”

And know-how
s certainly
something Last-
on has accumu-
lated in the course of building
Ichiban into a multimillion dollar
corporation that includes nine
imprints, two recording studios, and
publishing companies, among other

(Continued on page 14)

EASTON

Johnny Rzeznik of Goo Goo Dolls

e

NOTHER.

SHURE

THe Sounp oF ProressionaLs... WorLOWIDE.~

A six-store chain, MDC sponsored
the Gramophone opera award this
vear, which went to the Valery
Gergiev account of Prokofiev’s “I"iery
Angel” with the Kirov Opera on
Philips. Foulger says the chain pays
little attention to the Grammys or the
many French classical music awards.

Even in the U.S., the luster of the
Gramophone Awards outshines that of
the Grammys (and does so despite
Gramophone’s often Anglo orientation
regarding repertoire and perlorm-
ers). “There’s no question that the
Gramophone Awards have more of a
sales impact than the Grammys, espe-
cially in strong classical markets,”
says Damon Sgobbo, manager of the
HMYV at 72nd Street and Broadway in

(Continued on page 12)

Up On The Roof. Krasnow Entertainment/MCA artist Vanessa Daou cele-
brates the release of her album “Slow To Burn” with a rooftop party at the
Bel Age Hotel in Los Angeles. Shown, from left, are Skip Bishop, senior VP
of promotion, MCA; Stanley Winslow, VP of urban promotion, MCA; Daou;
Harold Austin, PD, KKBT Los Angeles; and Bruce Reiner, VP of crossover
promotion, MCA.

HE GRASS IS GREENER: Steve Lerner, presi-

Grass Records Nov. 18. Lerner replaces exceutive VP’
Bob Cahill, who left last week. Derek Graham, Cas-
tle VP of marketing, follows Lerner to Grass.

In addition to Lerner’s being named head of the
label, sourees say his deal ineludes a 30% ownership
stake in the company, although he declines to confirm
that percentage. The majority of the company contin-
ues to he owned by lormer Alliance Entertainment
Corp. president Alan Meltzer,
who purchased the lubel last year

dent/CEQ of Castle U.S., will become president of

Lerner Assumes Grass Presidency;
Love Comes To Mercury Records

signed actively recording artists. As head of Castle
U.S., Lerner reported to Terry Shand, head of Castle
U.K.

Now, according to sources, Castle U.S. will be fold- |

ed into the Red Ant umbrella, with the new U.S. head

reporting to a Red Ant principal instead of to Shand.

Red Ant is the new Alliance division started by for-

mer MCA Music chairman Al Teller. Acts signed to

Castle U.S., including REO Speedwagon and Cheap

Trick, will appear on a Red Ant imprint, while Castle
U.S. will revert to being primari-
ly a catalog label.

for $900,000 from Duteh East
India Trading Co.

In the last several months,
Grass has gone through consider-
able turmoil, greatly expanding
its staff only to then let employ-
ees go. Although some of its alter-
native acts have been well-

Concord Jazz, another Alliance
acquisition, will also fall under
Red Ant’s long-reaching antenna.
No word on what effects, if any,
these changes will have on Castle
and Concord’s staffs.

received, none have broken
through to the mainstream.
Among the acts on the roster are
Chimera, New Radiant Storm
King, and Ditch Witch. Grass’ most widely regard-
ed acet, the Wrens, is no longer on the label.

“Grass went Irom three employees to more than 20
over a six-month period of time, and now it’s back
down to around 15 or 16,” says Lerner. “It was a
roller-coaster ride.” Much of the activity occurred
over a three-month period while Meltzer was il and
uninvolved in daily l:bel operations. “He came back
from his illness and had to make some decisions,” says
Lerner.

One of those decisions was to hire Lerner. The relu-
tionship between the two goes back to 1991, when
Meltzer contacted Lerner to work with him at CD One
Stop, the independent wholesaler then owned by
Meltzer and subsequently sold to Alliance.

Lerner’s plans for Grass, which is distributed
through BMG, are to expand its repertoire bevond its
alternative hase, although he declines to he more spe-
cifie. “It’s an extremely well-capitalized company, and
the money is there to make it happen,” Lerner says.
He also suggests that he may purchase music catalogs
down the road.

Lerner says he expects no more stafl changes, and
while he wouldn’t comment on roster cuts, he says,
“We're going to look at every act and where they are
and how to move them forward.”

The question remains as to what will happen to Cus-
tle U.S. following Lerner’s departure. Castle U.S. was
launched last year, several months after Alliance pur-
chased Castle Communications, a U.K.-based label
that is known primarily for its catalog, although it has

by Melinda Newman

senior VP of Virgin Records, has
left the label. lenner, who
remained largely behind the
scenes, was involved in a number
of areas in the company, including marketing and A&R.
No word on whether he’ll be replaced ... A&M VP of
A&R Larry Hamby has decided that he will leave the
label when his contract is up in February 1997. “I've
truly valued the work experience here, but I've got a
personal career agenda to pursue that I can’t pursue
here, ereatively especially,” says Hamby. Among the
acts with which he has worked at A&M are Monster
Magnet, Jackopicrce, and the Neville Brothers. He
was also the producer of the “Woodstock *94” live album
... Also leaving A&M at the end of his contract is VP
of A&R Manny Lehman, who has worked with a num-
ber of acts, including CeCe Peniston.

THIS AND THAT: Laura Love, who was highlight-
ed as one of America’s top unsigned acts in the Deec.
24, 1994, issue of Billboard, has signed with Mercury
Records. The Seuttle-based Love, who performs what
she calls “Afro/Celtic” music, has put out records on
her own label, as well as a collection on Putumayo . . .
The Tubes are wrapping up their first album in 10
years, “Genius Of America.” It features original mem-
bers Fee Waybill, Prairie Prince, Roger Steen, and
Rick Anderson,

Danzig, which is now signed, oddly enough, to Dis-
ney’s Hollywood Records, released its latest album,
appropriately enough, two days before Halloween. To
support “Blackacidevil,” Danzig is making nine in-
store appearances in five days. The band, fronted by
Glenn Danzig, will start a headlining tour by the end
of the year.

CHANGICS: Jimmy lenner, |
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The current star of our three-class service teL.A. ma,y Weﬁ be our fom'star cuisine. With menus
penned by the acclaimed Culinary Institute of Amariea, in c'bnjunctlon with our swn award-winning chefs.
Semce is seven times daily from JFX to LAX. Come fly our friendly skies.
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Express CD Services
Next Day CD-Rs as low as $16

Retail-ready CDs with color inserts * Order as few as 200 units
CD Mastering  CD Replication ¢ Digital Recording ¢ Digital Transfers
Sonic Solution & Sony 1630 Digital Editing ¢ Sequencing & Formatting

Call today for complete information and brochure

DB Plus Digital Services, Inc.

(Tel) 212-397-4099 (Fax) 212-397-2207 [
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GRAMOPHONE AWARDS STRIKE CHORD AT RETAIL

(Continued from page 10)

New York. “Classical customers just
have more respect for Gramophone's
choices.

“There’s always this customer-
driven interest for two to three weeks
after the awards are announced,”
Sgobbo adds. “After that, any increase
is down to in-store merchandising. The
better the merchandising, the longer
the increase can be extended.”

The two labels that cleaned up at the
Gramophone Awards this year were
EMI, with five wins, and Harmonia
Mundi (including its U.S.-distributed
labels), with six. Notified of the winners
before the awards announcement and
sworn to discretion, each of the win-
ning record labels contributes 1,500
pounds te a joint marketing fund for
point-of-sale promotions and co-op ads
in the U.K. For the U.S., most record
companies purchase at cost stickers
produced by Gramophone that tout the
individual awards; the labels place
them on CDs to ship to retail. Gramo-
phone also distributes the stickers to
retailers directly in the U.K. and to
Tower Records in the U.S.

Matthew Owen, national sales man-
ager for Harmonia Mundi USA (which
also distributes Gramophone to U.S.
music retailers), says Gramophone “has
done a spectacular job of sticking to
their guns artistically and yet helping
labels make the most of it. They make
it work from every angle without mak-
ing it seem crass and commercial.”

With Hough, Harmonia Mundi plans
special promotions at retail surround-
ing the pianist's December and Junu-
ary U.S. tour dates. (Hvperion is dis-
tributed in the U.S. by Harmonia
Mundi and in the U.K. by Select Music
& Video.) Harmonia Mundi is also high-
lighting all its award winners in endcap
displavs with various chains and inde-
pendent retailers.

According to Mark Forlow, director
of sales for EMI Classics (U.S.), the
allure of the Gramophone Awards has
been increasing. This vear, the awards
helped spur the label to release certain
titles in America that were previously
available only in Europe. EMI had heen
servicing U.S. retailers with the four-
CD set of Walter Gieseking's '50s
Debussy recordings, winner of best his-
toric nonvocal album, only every three
months as a special import. But be-
cause some retailers called requesting
the album after the awards (one store
asked for 500 copies), EMI plans to
bring the title out as a regular domes-
tic release in January.

Forlow says that except for its Maria
Callas titles, EMI's videos have been
disappointing commerecially in the U.S.,
so the label’s release plans have been
modest. But since “Violin Of The Cen-
tury,” a documentary on Lord Yehudi
Menuhin, won a Gramophone Award
for best video and Menuhin won this
year’s lifetime achievement award, the
label has received a bevy of customer
inquiries. EMI plans to issue “Violin Of
The Century” in the U.S. in January.

Both Owen and Forlow agree that
unusual repertoire receives the biggest
boost from a Gramophone Award.
Owen says record of the year for an oft-
beat title such as Hough’s Scharwen-
ka/Sauer could increase the album’s
sales as much as 300% during its shelf
life. Forlow says the award for best or-
chestral recording for the Franz
Welser-Most/London Symphony Or-
chestra reading of Franz Schmidt’s
Symphony No. 4 on EMI has already

helped boost reorders by 25%.

While the Gramophone artist of the
year honor sounds as if it might offer
a sales boon, its impact is significant-
ly less than that for specifie titles,
according to Albert Imperato, VP for
Deutsche Grammophon (U.S.). “We've
found that the only award that pro-
vides a big inerease in sales is record
of the year,” he says. “Artist of the
vear is most helpful when it goes to a
newer artist. Anne Sofie is at the
peak of her career, so the award is
more of a feather in her cap for the
long run. Now, when her album of
Grieg songs won record of the year
[in 1993, there was an immediate
40% jump in sales.”

Headquartered in Harrow, north-
west of London, Gramophone bases
its awards on the views of its 45 erit-
ics, who narrow the winners down
from the nearly 2,500 recordings
reviewed in the magazine over the
course of the year. Gramophone’s
worldwice circulation is about 70,000,
with half that in the U.K. (One-quar-
ter lies in North America.)

In its November awards issue, Gram-
ophone described Hough's record of the
year performance as possessing “a
super-charged bravura and the keen-
est poetry,” giving it special notice for
the debut status of the repertoire. Pre-
viously, Hough won a concerto award in
1987 for a set of Hummel on Chandos.
His album of late-Romantic piano
music by unsung English composer

York Bowen was a runner-up this year
in the instrumental category.

According to Hough, the best thing
that could come from higs Gramophone
record of the year award is that it may
persuacde record companies and record
buyers alike to keep an open mind
about uncommon material. “It’s like
being given the keys to the basement of
the Metropolitan Museum,” he says.
“There are a lot of things that should
probably remain in the basement, but
there are doubtless some that are truly
beautiful and worth sharing.”

Opening up the classical market-
place to music beyond the usual sus-
pects—i.e., the well-trod great master-
pieces—is one way the Gramophone
Awards can most benefit the industry,
according to Christopher Pollard,
Gramophone’s editorial director. “Of
course, the Harrison Birtwistle opera
‘Gawain’ on Collins that won the con-
temporary award should probably be
distributed with a government health
warning,” he says. “It’s definitely not
everyone's cup of tea.

“But anyone who likes the piano con-
certos of Rachmaninov should love the
Scharwenka,” Pollard continues. “And
the countertenor Andreas Scholl’s
recording of Vivaldi [which won the
Baroque vocal award] on Harmonia
Mundi is a wonderful record of unfa-
miliar repertoire. There’s a track on
there, ‘Ah ch'infelice sempre,’ that could
be the Pachelbel’s Canon for the '90s,
and that’s what we need.”
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550°’S CELINE DION TAKES STARDOM TO NEXT LEVEL

(Continued from puge 1)

for her collection of hit songs.

“There’s talent, and then there’s tal-
ent. Celine has a talent that supersedes
any trend, any moment. This is a tal-
ent for decades,” says Polly Anthony,
president (U.S.) of Dion’s label,
550/Sony. “Her ambition, her drive,
and the sacrifices she makes on a daily
basis for her career, for her voice, for
her fans—that’s what really pushes
her over the top.”

But more so, Anthony acknowl-
edges, “she’s not a fragile little girl.
She’s a very confident, intelligent,
funny woman who knows what she
wants and how to get it. And yet she
remains so very nice.”

Similar testimonials flow freely from
the mouths of most any label executive
with whom Dion has worked.

Epic (U.S.) CEO Dave Glew, who
signed Dion in the States in 1989, was
introduced to the singer when he
heard tracks brought to him by Sony
Canada’s Paul Berger. (550/Sony was

spun off from Epic in 1993.)

“We listened to [the first single]
‘Where Does My Heart Beat Now,’ and
that’s all I had to hear. It took me
about one minute to make a decision,”
Glew says. “It’s that amazing voice and
a very unique personality.”

Dion acknowledges that her level of
success is something she has hoped for
and worked toward since she began
singing professionally at 13. “I never
had the exact picture in my mind of
how it was going to be, but I always
knew I wanted to be a singer,” she
says. “I hope to sing for the rest of my
life, because I really am sincerely
happy to be able to do it.

“But I don’t wake up in the morning
thinking, ‘How many records have I
sold today? Am I No. 17 with a bullet,
am I No. 47" ” she adds. “T know that
all those things are important, because
it proves that it's all working. But I'm
not a number. Deep in my heart, I
don’t want a hit, I want a career.”

' BOXSCORE
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Following the release of her debut
English-language project, “Unison,”
in late 1990, Dion scored three U.S.
top 10 hits and, in 1995, the No. 1 “The
Power Of Love.” The building blocks
for the next level of stardom were
then planted firmly with the March
'96 release of the first single from
“Falling Into You,” the platinum
“Because You Loved Me,” which
topped Billboard’s Hot 100 Singles
chart for six weeks.

That song was tied in to the Robert
Redford/Michelle Pfeiffer movie “Up
Close & Personal,” gaining added
exposure through a mammoth adver-
tising campaign on television, which
included nearly as much footage of
Dion singing as of the flick’s stars (Bill-
board, Jan. 27).

“A lot of people have discovered
Celine through radio, a lot through
video. But television has allowed mil-
lions more to discover this artist,” says
John Doelp, executive VP (U.S.) at
550/Sony.

“Because You Loved Me” was No. 1
on the Billboard Adult Contemporary
chart for a record-breaking 18 weeks
and gained radio exposure on R&B sta-
tions, in addition to top 40. According
to a member of the National Academy
of Recording Arts and Sciences, a 1997
Grammy nomination in at least two
categories can be considered a given.

FULFILLING RISK

The album’s second single in
August, the Jim Steinman-penned “It’s
All Coming Back To Me Now,” which
label executives acknowledge as a
risky choice but a fulfilling success,
peaked at No. 2 last week on the Hot
100 and moves to No. 1 on the AC
chart this week. A remix of the song,
with versions produced by Love To
Infinity and Tony Moran, hops 23-20
on this week’s Hot Dance Music/Club
Play chart.

The album, meanwhile, which has
sold 4.2 million copies in the U.S,,
according to SoundScan (and close
to 13 million worldwide, according to
the label), hit No. 1 on The Billboard
200 Qct. 5 after spending 28 consec-
utive weeks in the top 10—"and we
haven't even had a holiday yet,”
Doelp says. And with Dion’s current
success, her last album, “The Colour
Of My Love,” which peaked at No. 4,
has reappeared on the album chart,
racking up sales of 3.2 million units
in its 140th week.

Sales aside, probably the biggest
coup for Dion’s increased star power
in 1996 was her appearance in
August at the Summer Olympic
Games, where she sang “The Power
Of The Dream.” The song was
penned for her by David Foster,
Babyface, and Linda Thompson and
was included in many nations as a
bonus track on the single release of
“It’s All Coming Back To Me Now.”

“Again, television served as a

(Continued on page 15)
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ICHIBAN RECORDS CO-FOUNDER STARTS OVER WITH NEW LABEL

(Continued froin page 10)

entities.

While Ichiban started with an
R&B focus and made its mark in
rap, NMC—which stands for New
Musical Creations—will be geared
toward top 40/dance, R&D, and
alternative music.

“I paid for college by working as
a club DJ, so I'm going back to my
roots in that music,” Easton says of
the new lubel’s emphasis on dance
music.

NMC has already had some sue
cess with Finnish pop singer Miisa
(she is the only Ichiban artist Eas-
ton has taken with her), whose self-
titled album was released Oct. 22.
The first two singles from the
album, “All Or Nothing” and “Set
Me Free,” peaked at No. 33 and No.
49, respectively, on Billboard’s Hot

Dance Music/Club Play chart. The
dise’s third single, “How Will 1
Know,” ships Tuesday (5). It will be
worked first to clubs and mix shows
and then to top
40 radio.

business, Easton
says she sees
similarities be-
tween rap and
dance music,
namely the abili-
ty to do high-
quality produe-
tion at a relatively

MNISA

low cost.

Easton also sees signs that dance
music is gaining mainstream popu-
larity in the U.S. “It’s been under-
ground for a long time, but I think

In terms of

within a vear or two, there will be
20 or 30 commercial dance stations
like Groove Radio,” she says.

Laston points to the recent pop
success of acts like Ace Of Base and
La Bouche, who mix European sen-
sibilities and an American top 40
feel, and says that is the flavor she
will generally be serving up on
releases dedicated to single dance
artists and on compilations.

“NMC Groove, Vol. 1,” due Nov.
12, is the first of a series of quar-
terly dance compilations that will be
a staple of NMC’s release schedule.
“My criteria is that it’s good dance
musice, whether it’s mainstream or
house. I do lJike an international
flair because it brings in different
things,” Easton says.

About half the tracks on the com-

Wherever your listeners
celebrate the holidays,
they’ll enjoy a special gift
from the Air Force and
Randy Travis. On this free
hour-long program, he
sings songs of the season
and some selections from
his new album, Full Circle.
Licensed country music
stations will receive this
holiday program on CD

the first week of

December. You can receive
The Gift 111 by calling

1-210-652-3937

““FORCE"

pilations will be NMC artists, with
the rest coming from licensing
deals. The discs will function as a
marketing tool in addition to a com-
mercial vehicle. Easton says she will
take a “pre-SoundScan approach”
by issuing four or five singles from
each compilation and is aiming for
growth and building a catalog as
opposed to living or dying by first
week’s sales.

“I’'m a big believer in catalog,”
she sayvs, noting that 26% of
Ichiban’s sales came irom catalog.
However, she has no plans to pur-
chase any catalogs for NMC within
the next six months, “unless a real-
ly good deal conies ulong.”

“In a lot of ways, the approach to
running the label is the same as
Ichiban, but the difference will be
that I'll keep a very small, tight ros-
ter and will have artist development
as a serious thing,” Easton says.

“As far as direct signings, I'd like
to have 8 to 12. That will give us a
good amount of releases per vear
and [time] to put all of our expertise
and patience into nurturing them.”

Easton has been extremely active
in the independent record distribu-
tion community for many years and
considers it an area “very close to
my heart.” As past chairman of the
National Assn. of Independent
Record Distributors and Manufac-
turers (NARM) and a current mem-
ber of NARM’s manufacturing advi-
sory committee, Easton thinks that
artist development is also one of the
ways the struggling industry may
be helped.

“It’s a competitive industry and
everybody’s scared, but this is a
time to invest in the future and put
niore in artist development and
marketing. Every earned dollar
costs more, but there is some evolu-
tion going on, and indie distributors
that are smart will cut overhead and
put the money in the right places,”
she sayvs.

NMC Records has signed with
M.S. Distributing for distribution,
at least in part out of Easton’s helief
in the independent arena. Also, with
a long-standing business relation-
ship with M.S.” principals, she says,
there will be room to voice “her
dime’s worth” on strategies.

M.S. distributed 1994’s Deadeye
Dick album, which spawned the hit
“New Age Girl,” for Ichiban. M.S.
did a “fantastic job,” she says. It
was the only title the distributor
handled nationally for the company.

While at Ichiban, Easton helped
oversee the company’s distribution
of up to 25 other labels. At NMC,
Faston says, she’s looking at other
U.S. repertoire, as well as possibly
picking up European labels for U.S.
distribution.

Easton, who is a native of Finland,
finds working with Scandinavian
acts a natural fit. And though she
can’t sign or even work all the acts
that want to come to America (or
vice versa), she says, “When some-
thing good comes along, I always try
to help and come up with alterna-
tives.”

As for international distribution
for her U.S signings, Easton is bid-
ing her time. Before approaching
possible partners, she believes it's
best to build a track record with
NMC releases in America and
wants to have all her key signings
and a five-year business plan in
place. “I've always been thorough,
and this way we can make a much
better presentation,” she says.

In addition to Miisa’s album
NMC has just shipped “Evidence,”
the American debut album from
Swedish alternative band Carpe
Wade.

In the first quarter, NMC will
release an album by R&B outfit ab-
soul-ut. “Obviously with Ichiban,
urban music is very close to my
heart, but we never really had a
mainstream urban act. I always
wanted to find a group that I felt
was self-contained and wrote good
music and that was willing to work
their butts of!f for their own future
and these three young people from
New York are a dream come true.”

Other artists signed to the label
include alternative band Puddle Of
Mudd and dance/pop artists Ernest
Kohl, Look Twice, and Mexican Pop-
pers.

Along with NMC Records, East-
on hus established Music & Media,
a company that will serve as a mul-
tifaceted consultant serviee to inde-
pendent labels.
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550°S CELINE DION TAKES STARDOM TO NEXT LEVEL

(Continued from page 13)

launching pad for us,” says Doelp.
“What an opportunity.”

While 550/Sony is still deciding on
“Again, television served as a launch
ing pad for us,” says Doelp. “What an
opportunity.”

While 550/Sony is still deciding on
the next U.S. single, it has already
been decided around much of the
world: “All By Myself,” an over-the-top
interpretation of Eric Carmen’s 1975
No. 2 hit. Sources outside of 550/Sony
contend that it is a likely candidate in
the States as well.

DRIVING BY THE MAP

Such a scrapbook of accomplish
ments in '96 is indeed a testament to
the unyielding drive and carefully
deliberated growth mapped out by
Dion and her career-long manager
and husband René Angélil, whose
belief in Dion was so entrenched that
he mortgaged his house to finance
her first French album when she was
13.

“Slowly, slowly, I think we did all the
right things,” Angélil says. “The only
thing Celine asked me when she start-
ed was that she wants to sing all her
life. My job is to see that we don’t go
too fast.”

Angélil likes to tell the story about
an award presented to Dion by 550/
Sony for increasing U.S. sales of her
English-language albums by 1 million
units each time around: 1990’s “Uni-
son” sold 1 million; 1992’s “Celine
Dion,” 2 million; 1993’s “The Colour Of
My Love,” 3 million; and “Falling Into
You,” 4 million—so far. “A lot of artists
have a big album, then fall back. I like
it this way,” he says.

As part of that steady progress,
Dion is the featured Artist of the
Month for November at VH1, where
“It’s All Coming Back To Me Now” is
the No. 1 video this week. A one-hour
video retrospective and concert per-
formance are planned.

“With each album since 1991, there
has always been at least one hit, but
Celine never clicked as a star until
now,” says Lee Chesnut, VP of music
programming for the channel. “It’s like
a light bulb went off over the public:
‘Wait a minute, this is the same girl
who did “The Power Of Love” and “If
You Asked Me To.”"”

“Her emergence has come at a
time “when people are tired of hear-
ing doom and gloom and ‘I hate
myself,” ” Chesnut says. “I think pop
music has been positioned for a
comeback for a while. Celine was in
the right place at the right time and
rode the wave.”

Along the way, Dion has picked up
legions of across-the-board fans.
“Her typical consumer? Life to
death,” notes Doelp. “She has tran-
scended any kind of demographic
study. At her shows, you see the fam-
ily, the date, the parents, the kids,
and the teenagers.”

OVERSEAS PARALLELS

Overseas, parallels of such momen-
tum abound. According to Anthony,
Dion has infiltrated most every terri-
tory, with the exception of Latin
America. In fact, over the past six
years, Dion has embraced her varied
audiences with a total of seven albums:
four in English and three in her native
French. Across Europe, “Falling Into
You”; “D’eux,” an album composed

and produced by FFrance’s leading
artist, Jean-Jacques Goldman, and
released in April 1995; and “The
Colour Of My Love” have each sold in
excess of 4 million units. (In the
States, “D’eux” was released as “The
French Album.”)

In France, her biggest market
hehind the U.S., Dion is the best-sell-
ing artist in history. This week, she
has three albums riding in the top 20,
the first time an artist has accom-
plished such a feat. Debuting at No. 1
is a new live album, “Live A Paris,”
which sold 200,000 units in its first
week (and is due for distribution
around much of the world in Novem-
her); “Falling Into You” sits at No. 6;
and “D'eux” is at No. 16.

According to Olivier Montfort, GM
of Columbia France, the company’s
strategy over the past two vears has
been 1o establish Dion as a leading act.
The first step was the recording of her
concerts at the Olympia in 1994, which
were then released as a live album. The
next step was the release of “D'eux.”

“The Olympia album started the
whole process,” Montfort says. “Our
strategy was to reposition the artist as
a leading live act. We wanted the pub-
lic to rediscover her onstage.”

Richard Ogden, senior VP of mar-
keting at Sony Music Europe, says,
“The way she has developed herself as
a live performer in the three years I
have been involved with her is incred-
ible. She has worked so hard on her-
self, on movement, on presentation, on
staging, and on communication. She is
now a superb live artist.”

THE STORY AT HOME

In Canada, where Dion graced the
cover of Time magazine in August, she
has been a top seller for close to a
decade. “Falling Into You” has sold 1
million units there, according to Don
Oates, senior VP of sales for Sony
Music Entertainment Canada. Sales of
“The Colour Of My Love” have
reached 1.5 million units, while “D’eux”
has sold 680,000 units, making it the
top-selling French-language album of
all time in the nation.

In Canada, “It’s All Coming Back To
Me Now” is No. 1 on The Record’s pop
adult chart and No. 3 on its contempo-
rary hit radio chart.

“Celine’s entire catalog, French and
English, continues to sell well,” Oates
says. “Because of the timeliness of
Celine’s music, and because she’s
never had downtime in this country—
having had French albums between
her English albums—her catalog is
forever aggressive in the market-
place.”

“Live A Paris” shipped 147,000 units
in Canada; 50% went to English-
speaking provinces, says Oates.
“That’s platinum-plus, which is
unheard of for a [French-language]
album in Canada.”

In Australia, Dion’s career has been
carefully nurtured by Denis Handlin,
CEO/chairman of Sony Australia, who
spotted the comparatively unknown
singer at U.S. retail showcases in 1990.

“I was absolutely knocked out with
that voice,” Handlin says, “but just as
much with her commitment to taking
her music to the world. I knew Aus-
tralians would respond to her warm
personality and brilliant work ethic.”

The mutual dedication paid off:
“Falling Into You” debuted on the

Australian Record Industry Assn.
chart at No. 1—and has revisited the
position three times so far. “It’s All
Coming Back To Me Now” is top 10,
with the release of “All By Myself”
scheduled for January. Sony has a
target of 1 million units for the
album; sales are more than halfway
there.

In Japan, one of the more recent |

nations to embrace Dion, she scored
at year-end '95 the first No. 1 hit by
a foreign artist since 1983’s “Flash-
dance (What A Feelin’)” by Irene
Cara. The single, “To Love You
More,” the TV theme to the regional
show “Koibito Yo” (My Dear Love),
went on to sell 1.5 million copies, a
record in the region.

UPCOMING PLANS

To support the worldwide momen-
tum, Dion will continue the tour she
launched in March; to date, she has
covered Canada and the U.S. and is
now roaring through Europe.

In December, according to Angélil,
she will return to the States. On Dec. 4,
she will be a performer at the Billboard
Awards, which will be televised live on
Fox. Other dates that month include
stops by “The Tonight Show With Jay
Leno” Dec. 6, a cystic fibrosis benefit
in Montreal Dec. 10, and three shows
in town Dec. 17-19. The next day, Dion
and Angélil will actually take a break
at their home in West Palm Beach,
Fla., with their parents.

But as of Jan. 29, Dion and com-
pany will be back on the road for a
two-month swing across Japan and
parts of Southeast Asia, including
China, Korea, Singapore, and Tai-

wan, followed by a second leg of

touring in the U.S., the World Music
Awards in Europe, and another
arena tour through Europe until the
end of April.

At that point, Angélil vows, the cou-
ple will take a year off to rest. Dion, as
usual, has bold ambitions, hoping to
learn Spanish and review secripts for a
possible English-language movie role.

But even if there are career oblig-
ations that interrupt the serenity, it’s
doubtful Dion would ever insist on
passing up an opportunity.

“] appreciate it, because 1 can have
an incredible living with what I do. I
can spoil my family, I can come and do
concerts in big halls with people
singing the words of my songs,” she
says. “It gives me the chance to do
more shows, to travel the world, and
meet new hearts every time.”

Assistance m preparmg this story was
provided by Larry LeBlanc in Toron-
to, Christie Eliezer in Melbourne, Aus-
tralia, Jeff Clark-Meads tn London,
and Emmanuel Legrand in Paris.
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- RAP

Issue Date: Nov. 23

‘ Ad Close: Oct. 29

| Billboard’'s annual review
of rap music provides read-
ers with an overall exami-

nation of the health and
progress of this market.

probes into the current

hypermaterialism to the
training and development

explore touring possibili-
ties, current artist-helmed
labels and the growing

breeding ground for suc-
cessful acts like Common
and Do Cr Die.

Contact.
Ken Piotrowski
212-536-5223

Our November 23 spotlight
issues facing this industry,

from the selling of sex and

of acts. Other features will

importance of Chicago as a

44-171-323-6686

- ol i,

AUSTRIA
Issue Date: Nov. 30

Ad Close: Nov. 5
Billboard’s November 30

. issue brings music activity

shared by Germany,

 Switzerland and Austria to

the forefront of the music
industry. Our annua! review
provides yezr-to-date sales,
top-selling albums and key
statistics for each region. In
addition, features will explore
the radio landscape of these
territories, including the
growth of commercial outlets
and their implications for
music promotion. Finally,
Billboard highlights the top
priority acts to keep your
eyes focused on during the
remainder of 1996 and 1997

Contact:

Christine Chinetti

MAVW ameri

GERMANY/SWITZERLAND/

|
e

i

- In keeping with our commit-

ENTERTAINMENT ‘97:

FIRST-QUARTER FOCUS

- Issue Date: Dec. 7
| Ad Close: Nov. 12

| ment to provide readers

- with the latest industry
- breakthroughs and product

offerings, Biliboard's
December 7th spotlight
looks ahead to entertain-

' ment in 1397. This special
. issue will preview the hot

erage will feature a survey
of key new releases from
both indie arc major
imprints, as wzll as an
index of forthicoming video
product, hardware and
multimedia titles.

Contact:
Jim Beloff
213-525-2311

products to watch for in the
January to March period of
the new year. Editorial cov-

[

e un'.u S

. an up-to-date report on the
- latest happenings in the

SWEDEN

| Iésue Date: Dec. 14

Ad Close: Nov. 19

Sweden’s music market
continues to flourish on the
internationat front.

| Billboard’s December 14th

issue provides readers with

region. This annual spot-
light will explore record
companies’ shifting focus

* from domestic sales to
. aggressive exporting of

Sweden's artists worldwide.
Other features will highlight
radio opportunities for tour
promoting, industry players
(managers, publishers etc),
and priority acts to watch
for as we enter 1997!

Contact:
Catherine Flintoff
44-171-323-6686
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AMANDA GUEST

21st spotlight looks at the
growth and heritage of the
= legendary, award-winning
~ Top 40 station, New York’s
WPLJ, celebrating its 25th
. Anniversary. Features will
include coverage on the
station’s personalities,
" management and key
players. Artists and
industry figures will also
comment on their experi-
ences with this well-
respected award winning
station.

. issue puts a wrap on the
Year In Video. This annual
spotlight recaps 1996's
market activity and pre-
views the products and
trends to look for in 1997.
Coverage also showcases
Billboard's year-end
charts, including Top
Video Sales, Top Video

. Rentals, Top Recreational
| Sports Videos, Top Health
& Fitness, Top Kid Videos,
and Top Music Videos.

end issue is a renawned
event, where artists and
the entire industry ake
the spotlight. It cortains
the Year End charts,
chronicling the year's best
releases. Plus, expanded
covierage recaptures the
impactful trends and
happenings of the past
year. A collector’s issue, it
remains on the newsstand
for two weeks.
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BILLBOARD'S H E AT S E E K E [R S ALBUM CHART

r
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling titles and developing artists, defined as those who ha appeared in the I
<l . 3. SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I 1l top 100 of The Billboard 200 chart. When an AR level: the album and the artis’s subsequent alburms are immedi-
wid | =S5 8 NOVEMBER 9 ately ineligible to appear on the Heatseekers chart. Al albums are available on cassette and CD. *Asterisk indicates vinyl LP is
B E Z E i ARTIST EMB , 1996 TITLE available. (O Albums with the greatest sales gains. © 1996 Biliboard/BPI Communications.
- - LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
4 & % NO.1 & & & 26 24 7 GEGGY TAH LUAKA BOP 46113/WARNER BROS. (10.98/15.98) SACRED COwW
@ 3 14 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' QUT LOUD 27 21 & BOUNTY KILLER BLUNTAP 1461%TVT (10.98/16.98) MY XPERIENCE
2 6 5 MERRIL BAINBRIDGE UNIVERSAL 53019 (10.98/15.98) THE GARDEN 37 4 KEIKO MATSUI COUNTDOWN 17750/ULG (10.98/15.98) DREAM WALK
(3] 10 | 15 | KENNY CHESNEY enA 66908/RCA (10.98/15.98) MEANDYOU | | 29 | 29 | 7 | LOCAL H istano 524202 (8.98/14.98) AS GOOD AS DEAD
4 8 9 FUN LOVIN’ CRIMINALS EmI 35703 (7.98/11.98) COME FIND YOURSELF 30 20 18 | JAMES BONAMY epric 6705(10.98 5@1-5.98) WHAT | LIVE TO DO |
] 9 | 206 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 31 | 23 | 29 | JO DEE MESSINA CURB 77820 (10.98/15.98) 1O DEE MESSINA
6 7 | 11 | EELS DREAMWORKS 50001/GEFFEN (10.98/16.98) BEAUTIFUL FREAK 32 | 32 | 13 | DEFTONES MAVERICK 46054/\WARNER BROS. (7.98/11.98) ADRENALINE
13 | 8 | AMANDA MARSHALL Epic 67562 (7.98 €Q/11.98) GO IR 33 | 31 | 3 | RAY BOLTZ WORD 67867/EP(C (10.98 EQ/15.98) NO GREATER SACRIFICE
8 9 12 | REPUBLICA DECONSTRUCTION 66899/RCA (9.98/13.98) REPUBLICA i 3 | 2 10 | DAVE KOZ CAPITOL 32798 (10 98/15.98) OFF THE BEATEN PATH
@ 11 | 16 | ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU @ 145 | JIM BRICKMAN wiNOHAM HILL 11164 (9.08/15.08) BY HEART
10 2 2 CORROSION OF CONFORMITY COLUMBIA 67583* (10.98 EQ/16.98) WISEBLOOD B 1 KULA SHAKER COLUMEIA 67822 (10,98 £0/16.98) K
@ 17 3 KANE & ABEL NO LIMIT 50634*/PRIORITY (6.98/9.98) THE 7 SINS : :
37 | 38 2 SKULL DUGREY NO LIMIT 50543*/PRIORITY (10.98/15.98) HOODLUM FQO' LIFE |
— | 1 | CHUCK D MERCURY 532944 (10.98 EQ/16.98) AUTOBIOGRAPHY OF MISTACHUCK
38 35 18 | 4HIM BENSON 4321 (10.98/15.98) THE MESSAGE
13 12 12 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) } STOLED THIS RECORD 5 i 2 KENrIY T R RE
-1 COLUMBIA 67125 (10.98 EQ/16.98) K LATTIMO
19 | 5 | GARY ALLAN DECCA 11482/MCA (10.98/15.98) USED HEART FOR SALE PR =
KENNY Gl . (10, .98
15 15 21 DONELL JONES LAFACE 26025%/ARISTA (10.98/15.98) MY HEART sl et 335 TR O (T LEDBETTER HEIGHTS-_
16 16 3 RICOCHET COLUMBIA 67223 (10.98 £EQ/15.98) RICOCHET 41 36 2 PAULA COLE IMAGO 46424/WARNER BROS. (10.98/15.98) THIS FIRE
17 18 4 SUSAN ASHTON SPARROW 51458 (9.98/15.98) A DISTANT CALL 42 33 3 IRIS DEMENT WARNER BROS. 461888 (10.98/15.98) THE WAY | SHOULD BE__
18 | 4 | 2 | THEJON SPENCER BLUES EXPLOSION MATADOR 53553 (10.98/15.98)  NOW | GOT WORRY — | 1 | GRUPO LIMITE POLYGRAM LATINO 33302 (7.98/12.98) PARTIENDOME EL ALMA
19 14 3 CRYSTAL LEWIS MYRRH 5036/WORD (10.98/15.98) BEAUTY FOR ASHES 4 50 13 | JACI VELASQUEZ wORD 67823/EPIC (10.98 EQ/15.98) HEAVENLY PLACE
@ % | 5 | BR5-49 ARISTA 18518 (10.08/15.98) BR5-49 (45) 21 | SHAKIRA SONY 81795 (7.98 EQ/12.98) PIES DESCALZOS
20 | 25 | 1 | AKINYELE 200 11142*NOLCANO (6.98/.98) PUT IT IN YOUR MOUTH (EP) 4 | 4 | 5 | DESCENDENTS EPiTaPH 86481° (9.98/14.98) EVERYTHING SUCKS
(22)| — | 1 | BLACK MOON wrECK 20230NERVOUS (10.98/15.98) DIGGIN’ IN DA VAULTS 47 | 43 | 4 | ELLEN DEGENERES SODA JERK/LAVA 92724/AG (10.98/16.98) TASTE THIS
(23)] 48 | 2 | KEVIN SHARP ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN — | 1 | MANNY MANUEL R 82034 (8.98/13.98) AUTENTICO
24 22 3 702 Biv 10 530738*/MOTOWN (8.98/16.98) NO DOUBT 49 46 3 SANDI PATTY WORD 67313/EPIC (10.98 EQ/15.98) 0O HOLY NIGHT!
(29)| 27 | 41 | ENRIQUE IGLESIAS ® Fonovisa 0506 (10.98/13.98) ENRIQUE IGLESIAS 50 | 42 | 3 | JESSE COOK NARADA 63037 (10.98/15.98) GRAVITY

REIGN’S SEASON: The phi-
losophy behind John “Jelly-
bean” Benitez’s new label,
H.O.L.A. (Home of Latino
Artists), is perfectly encapsu-
lated by its premiere release
by Dominican singer Reign.

Very Necessary. Day Ta
Day, the first act signed to
Salt-N-Pepa’s new MCA-
distributed label Jireh
Records, debuted Oct. 29
with its album “Take Your
Time.” The group has been
concentrating on its Wash-
ington, D.C., home market
with October performances
at the WPGC Halloween
party, the Taste of D.C. festi-
val, and Howard Universi-
ty’s homecoming. The
video for the act’s first sin-
gle, “Smile,” is being
played on BET and the Box.
The single was serviced to

R&B stations Oct. 29.

“Indestructible,” which
bowed Oct. 22, reveals Reign,
whose real name is Raymond
Basora, as a uniquely skilled
artist who seamlessly blends
R&B, rap, and hip-hop beats
with lyrics in Spanish, English,
and Jamaican patois.

According to Benitez, Baso-

ra’s borderless approach is the
perfect match for the ambi-
tious start-up label.

“Latinos haven’t been prop-
erly represented musically,”
says Benitez. “They do all
kinds of music, and I really
believe we're where rap was 12
years ago. This is the begin-
ning of a whole new genre, and
it needs specialized marketing
and consumer knowledge.”

Basora, who co-wrote six
songs on “Murder Love,” the
sophomore effort by Canadi-
an dancehall artist
Snow, says he is
excited about the
opportunity to move
away from ethnic
pigeonholing found
in the music industry.

“I keep saying,
‘Music is musie,””
says Basora.
“H.O.L.A. is like the
Spanish Motown. It’s
giving a chance to a
lot of Latin kids who
[perform]| music that |
would get shelved at
other places. I mean,

I sang with [Snow,] a
white guy who sang
reggae, and every-
body made such a fuss over it.
To me, it’s like, “So, he’s white.
So what?' ”

Many tracks on “Indestruc-
tible” exhibit a distinet dance-
hall backbone with a healthy
lyrical dose of reggae-inflect-
ed rap. But Ken Baumstein,
VP/GM of H.O.L.A,, says the
album will be marketed strict-
ly as an R&B set.

F—Sai i

‘l Paul Brandt, Calm Before The Storm

&4 first taste of Virgin's internation-
al sensation Spice Girls in mid-
November, when the act comes
here to do some early promo-
tion for their first-quarter
release, “Spice.” “Wannabe,”
the multiplatinum single from

- the British quintet, has been
hugely successful in international markets, topping singles
charts in the U.K., Belgium, Denmark, Switzerland, France,
and elsewhere. The group is touring Norway and Germany.

REGIONAL HEATSEEKERS NO.1s
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Fun Lovin’ Criminals, Come Find Yourself
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY DOUG REECE

“We don't see this as a Span-
ish record in any way, shape, or
form,” says Baumnstein. “It will
appeal to the same demo-
graphic that buys R. Kelly,
TLC, or Bone Thugs-N-Har-
mony.”

Baumstein cites contribu-
tions by individuals such as
Groove Theory’s Amel Lar-
rieux and Fugees producer
Salaam Remi as indicators of
the album’s R&B pedigree.

The set’s first single, “Inde-
structible,” was serviced to top
40/rhythm stations
Sept. 30. It has been
picked up by stations
I such as KTFM

EAST NORTH CENTRAL
IV Ann Nesby, ’m Here For You

n Y

WEST NORTH CENTRAL

Paul Brandt, Calm Before The Storm

PACIFIC |
Republica, Republica V

MIDDLE ATLANTIC
Black Moon, Diggin in Dah Vaults
SOUTH ATLANTIC
Ann Nesby, ’m Here For You

SOUTH CENTRAL
Adkins, Dreamin’ Out Loud

I
|_ Trace

THE REGIONAL ROUNDUEP

Rotating top 10 lists of best-selling titles by new and developing artists.

SOUTH ATLANTIC

. Ann Nesby I'm Here For You

Manny Manuel Autentico

. Akinyele Put It tn Your Mouth
Trace Adkins Drearnin’ Out Loud
Kenny Chesney Me And You
Black Moon Diggin In Dah Vaults
Merril Bainbridge The Garden
Chuck D Autobiography Of Mistachuck
Donell Jones My Heart

. Cledus “T." Judd | Stoled This Record

EAST NORTH CENTRAL

. Ann Nesby I'm Here For You
. Paul Brandt Caim Before The Storm
. Kane & Abel 7 Sins
. Merril Bainbridge The Garden
. eels Beautiful Freak
Trace Adkins Drearnin’ Out Loud
. Fun Lovin’ Criminals Come Find Yourself
. Donell Jones My Heart

Kenny Chesney Me And You
. Corrosion Of Conformity Wiseblood

COBNOMAWN -
SOONGMpWN -

._
=

San Antonio, Texas;
KPRR EIl Paso,
Texas; and KDNR
Albuquerque, N.M.

Baumstein says
the label will pursue
c0-0p campaigns in
early airplay markets
and advertising in
consumer magazines
such as Vibe, Urb,
and the Source. A
video for “Indestruc-
tible” has been ser-
viced to the Box.

Basora will bolster
H.O.L.A’s efforts with perfor-
mances at Sonrisa Latina and
Fiesta De Carnival, held in
November in New York and
Miami, respectively.

ROADWORK: Vic Chesnutt,
whose album “About To Choke”
will be released by Capitol on
Nov. 12, begins a five-date tour
Nov. 11 at the Music Farm in

Charleston, S.C.

Grass Records’ pop quartet
Chimera plays a series of dates
through early December,
beginning with a show at

Welcome To The Family.
“A Normal Family,” the new
set from Roadrunner's
U.K.-based dub outfit Baby
Fox, is receiving a healthy
dose of U.S. consumer |
press attention from publi-
cations such as Raygun,
Detour, and Entertainment
Weekly. The album bowed
Oct. 22, and after a warm
reception from DJs and col-
lege stations for the act’s
first single, ‘Jonny Lip-
shake,” Roadrunner
released “Curly Locks” as a
follow-up. Modern rockers
KDEO Honolulu, WOXY
Cincinnati, and KJEE Santa
Barbara, Calif., are early in
the trenches. A clip for
“Curly Locks,” directed by
band member Dwight, is
airing on MTV Europe.

Mama Kin in Boston on Wed-
nesday (6). The band’s set,
“Earth Loop,” dropped July 30.
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R&B SINGLES A-Z
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- TITLE (Publisher — Licensing Org.) Sheet Music Dist.
i 59  ALL | SEE (Shantav, BMEMI, ASCAP/Born First.
BMI/Second Cometh, BMI) HL
15 ASCENSION (DON'T EYER WONDER) (Sony/ATV Tunes,
ASCAPMuszewell, ASC//&X/I!aII Shur, g!\éll) % -
67 AT NIGHT | PRAY (Sony/ATV Tunes, ASCAP/Wild Orchid, b- le of POS (point of sale) equipped key R&RB retail stores which report number
Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 95 R&B stations Compiled from a national sub-sample of poi e} equipp y po!
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- 88 éige73\(;b(gnsoavld;gofr\g(?ASP(},‘:IF:T/]%MES(?EI%}Z HE of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. BMI/Sony/ATV LLC, BMI/Dream Team, ASCAP) HT/WBM I I I ll"
61 BLACKBERRY MOLASSES (Organized Noize. BMIHitco,
~T= =T BMI/Beit Star. ASCAP) - = ==
§l%53 ilE|s 52 BOHEMIAN RHAPSODY (FROM HIGH SCHOOL HIGH) (B. 553 Elu|3
z|2le z|(2 | Feldman & Co./Trident, ASCAP/Glenwood, ASCAP) HL (2|2 zizle
2|5 E TITLE o | é TITLE 25 BOW DOWN (Gangsta Boogie, ASCAP/WB, ASCAP/Base 2|5l E | TITLE o | % [ w | TITLE
E | S | £ | ARTIST (LABEL/PROMOTION LABEL) Z | S| £ | ARTIST (LABEL/PROMOTION LABEL) \F;V'giﬂASCAP/Rea‘ An Ruff, ASCAP/Golden Fingas, ASCAP) Z | S| 2 | ARTIST (LABEUPROMOTION LABEL) £ | 3| = | ARTIST (LABEUPROMOTION LABEL)
TOUCH ME TEASE ME 37 CAN'T KNOCK THE HUSTLE (Lil Lu Lu, BMI/Sounds Of The | CAN'T SLEEP BABY (IF 1)
* % NO.1 & * 38|34]28 O BROWN SPOLED ROTTENDEF Jab) Rt D ASGAP e e ASCAPICA BSCAP) HL * % NO.1 % 38 |31 | 18| g ey ive)
85 CHANGE THE WORLD (FROM PHENOMENON) (WB. NO DIGGITY
(D 2|12 WHAT KIND OF MAN WOULD 1 BE 35 PO P ASCAP/Interscope, ASCAP/EMI Christian, ASCAP/Bases (1[5 T, DR DRE) INTERSCOPE) Aws Mo, | 39|28 | 11 | HIT ME OFF
MINT CONDITION PERSPECTVEAM) Tkt L] | 39 13 | BO0R i FeaT s ap om0 TR Loaded, ASCAPIPoyGra It ASCAF/Carers-GMG, i e = NEW EDITION (MCA)
NO DIGGITY 'S GET THE MOOD RIGHT BMI) WBM/H PONY WHAT'S LOVE GOT TO DO WITH IT
2 | | | 14| glackstreeT reaT. bR DRE) (nTerscope | | 40| 29 | 14 !-OEJN%NG GILL (Momv(eﬁ)o 93 COME OVER %(Allf}{nlanﬁa?v ESD?:IXJ;/T\;cetEgTbSt ?MI/EIM' (D) 3 |10 GINUWINE (550 MUSIC/EPIC) 40| 33 | 8 | \\iRREN G FEAT. ADINA HOWARD (NTERSOOPE
Il bante, in reet Tunne
NOBODY JUST THE WAY (PLAYAS PLAY) BMI/J stin, ASCAP/EMI April, ASCAP) THIS IS FOR THE LOVER IN YOU _ COME SEE ME
(3D 4 | 12| (e SWEAT FEAT. ATHENA CAGE (FLEKTRAEEG) 41| 7 | ALFONZO HUNTER (DEF SQUAD/EM!) a1 com:U SEE ME (Tymg 4 FIIJy/éas BMI/BXg& JiPLxé 3| 2| 3| gagvrace (EPic) 1 | 112 (BAD BOY/ARISTA)
B BMI/Justin Combs, ASCAP/EMI April, P/LB Sam,
LAST NIGHT RAPPER'S BALL NOBODY BOHEMIAN RHAPSODY
4| 3 ) 15| 5 Vet (aracemrIsTAl 82| 6 | R nIO0 SHORT 8K ISR WD TN & ﬁi.cﬁf'), e S mons) A1 5 | 6 | e SWEAT FEAT, ATHENA OAGE (L EKTRAVEEG) 42| 4 | THe BRAIDS (BIG BEAT/ATLANTIC)
@ 7111 PONY |5 DON'T LET GO (LOVE) 98  DIRTY SOUTH (Organized Noize, BMI/Hitco, BMI/Cool @ |1 I'M STILL IN LOVE WITH YOU 43136 23 YOU'RE MAKIN' ME HIGH/LET IT FLOW
GINUWINE (550 MUSIC/EPIC) EN VOGUE (EASTWEST/EEG) Kg?:%le ng/Goodle M?b BMI/Gnat Booty, NEW EDITION (MCA} TONI BRAXTON (LAFACE/ARISTA)
P/Chrysalis, BMI} WBM
IF YOUR GIRL ONLY KNEW - LOUNGIN UN-BREAK MY HEART ELEVATORS (ME & YOU)
6] 5 | 14] AALIVAH (BLACKGROUND/ATLANTIC) 44|28 | 24 | (1"CoOL s (DEF JAMMERCURY) Z ﬁgg /é-ﬂ ﬁgﬁ%%ﬁ}égggﬁgE}{/%E;/Q%:dﬁa"”::e (O 7 | 3 | TN ek ton A RCEARISTA) 35 16 | GUTKAST (LAFACE/ARISTA)
LM CHAM ASCAP/One OI' Ghetto Hoe, AP/Warner Chappell/Bett WHAT KIND OF MAN WOULD | BE 0
1161 DRU HILLE(ISLAND) 5419 SALT-N-PPégly(EACA SOUNDTRACKS/MCA) Star, ASCAP) . T4]10 MINT CONDITION (PERSPECTIVE/AGM) 592 FREAK NASTY (HARD HOOD/POWER/TRIAD)
53 DO THANGZ (Zomba, ASCAP/Donril, ASCAP/Keep Me
11| 3 | | BELIEVE | CAN FLY 4140/ 10 WHO IS HE AND WHAT IS HE TO YOU Humble, ASCAP/Smokin’ Sounds, ASCAP/Slap-Roc, 8612 LL ME (@) 55 | 10 ,HERE [T COMES TS THE
R. KELLY (ATLANTIC/JIVE) IESHELL NDEGEOCELLO (MAVERICK/REPRISEMWB) ASCAP/Mr Peanut Butter, ASCAP) WBM DRU HILL (iSLAND) SOUTHSYDE B.0.1.Z. (LAFACE/ARISTA)
99 DOWN WITH THIS (Ooh Oui, BMI/Orgazmik, ASCAP/2 ST NIGHT ALL I SEE
@ 1316 THIS IS FOR THE LOVER IN YOU 47026 4 BOW DOWN Scoops Ov, BMH 98|12 LAYTT A 4704015 E E —
BABYFACE (EPIC) WESTSIDE CONNECTION {LENCH MOBPRIORITY) 5 00 vou THINK ABOUT US (T I, BMI) A7 YET (LAFACE/ARISTA) A+ (KEDAR/UNIVERSAL)
10] 8 I'M STILL IN LOVE WITH YOU 481451 6 NO TIME 96 DREAM ABOUT YOU (Zomba, BMI/Hookman BMI/Mike 15112 MISSING YOU 48|50 14 TOUCH MYSELF
NEW EDITION (MCA} LiL’ KiM FEAT. PUFF DADDY (UNOEAS/BIG BEATY Dean Designee, BMI/Mikabra, BMI/Quindon, 'BMI) WBM BRANDY, TAMIA, G. KNIGHT & C. KHAN (EASTWEST) T-BOZ (ROWDY/LAFACE/ARISTA)
11| 8 | 23 | ASCENSION (DON'T EVER WONDER) 55| 3 | NEVER LEAVE ME ALONE % ELEVATORS (HE & YOU) (Chysals ASCA/Gnl oy, | 7 1" oATIN' ON YOUR LOVE 53| 7 | THE MOMENT
MAXWELL (COLUMBIAI NATE DOGG (DEATH ROW/INTERSCOPE) 1 gn%,gc }Dnveby Ble /;( Men, BMUNew Line, THE ISLEY BROTHERS FEAT, ANGELA WINBUSH (-NECK) KENNY G (ARISTA)
MISSING YO LET'S GET DOW MI/Sony/ATV LLC, BMI) H STREET DREAMS GIVE ME ONE REASON
D) 17 | 15 | Ny O ki £.C. KN EASTWEST G e o cRY) 14 FLOAT ON v%%wv% ((T;meBBlu)e Ruse, ASCAPIWE, @) —| ! | RS coLumam 50 | 43 | 19 | TRACY CHAPMAN (ELEKTRAVEEG)
rifbilt, y-R-Go,
@ 2217 UN-BREAK MY HEART 511501 5 ATLIENS 44 GET ON UP (EMI April, ASCAP/Dalvin DeGrate, 13/12] 5 SITTIN' ON TOP OF THE WORLD 5144116 GOOD LOVE
TONI BRAXTON (LAFACE/ARISTA) OUTKAST (LAFACE/ARISTA) ASCAP/LBN, ASCA%oeI Hailey, ASCAP/Warner- DA BRAT (S0 SO DEF/COLUMBIA) JOHNNIE TAYLOR (MALACO)
FALLING WHY DOES IT HURT SO BAD Tamerlane. BMI) HLAWEM FALLING NO FEAR
16| 9| MONTELL JORDAN (DEF JAMMERCURY) 52 52| 18 [ wiITNEY HOUSTON (ARISTA) 81 gf—" "“”'g&'.ﬁ“é&ﬁ/%‘e’,f‘pﬁséﬁ B“MEV%';?C-ES':OO) 14114 6 | MONTELL JORDAN (DEF JAMIMERCURY) 52 (52| 7 | GRGINGO GUNN CLAPPAZ (DUCK DOWNPRIORTY)
3 r 4 9 -
15| 9 { 18| USE YOUR HEART 53|43 | 8 | STRESSED oUT ASCAP) 21| 9 | STEELO 53| 46 | 17 | CHANGE THE woRLD
SWV (RCA) ATRIBE CALLED QUEST FEAT. FAITH EVANS UIVE) 89  GETTIN' IT (Zomba, BMUSrand, BMI/Rubber Band, 702 (BIV 10/MOTOWN) ERIC CLAPTON (REPRISE/WARNER BROS.)
16| 12| 25| omLy You 54| 49| g | HOW couLp You O e EalGooschgck, 16] 11| 13] PO PIMP . 56| 2 | THERAPY e
112 FEAT. THE NOTORIOUS B1.G. (BAD BOVARISTA) K1 & JOJO OF JODEC! (MCA SOUNDTRACKSMCA) o GNELA)E 'ONE REASON (EM! April, ASCAP/Purple Rabbit, OR DIE (FEAT, TWISTA} (RAP-ALOTNOO TRYBE) HELTAH SKELTAH (DUCK DOWN/PRIORITY)
YDU'RE MAKIN' ME HIGH KISSIN' YOU ASCAl THE THINGS THAT YOU DO MUCHAINT NOBODY
17 { 14 [ 25| 701 BRAXTON (LAFACE/ARISTA} 5547135 TOTAL (BAD BOY/ARISTA) g'{ mELngE gM:EIA'acx,S BCI\AA'L)/| 7 RS 19]16 GINA THOMPSON (MERCURY) 55|39 23 | Monica (ROWDY/ARISTA)
Mi 'm The Man, ASCAP/Din|
STEELO SOMETHING BEAUTIFUL REMAINS ASCAP/Si S ASCAP/Beled i NO TIME WU-WEAR: THE GARMENT RENAISSANCE
B 21 | 14| 20Z @ 10/MOTOWN) (3B 57 | 12| FiRA tuRNER (VIRGIN) 10, mgg};ﬂfﬁm’;m . 7B { (AR 45 | 4 | N an AT PP DADOY UNDEASEI BEATATANTD [ 56 [ 41| 13 | R7q FeaT METHOD MAN & CAPPADONNA (BG BEAT)
94 HOW CAN WE STOP (Zomba, BMI/Horace Brown, BOW DOWN SET IT OFF
1918] 13 YOUR SECRET LOVE 571531 9 | GOT IT BAD BM|/Justin Com : ; 199138 57149 9
LUTHER VANDROSS (LV/EPIC) EVIN CAMPBELL (QW NER BROS. ustin Combs, ASCAP/EMI April, ASCAP/Amani, BMI) WESTSIDE CONNECTION (LENCH MOBPRIORITY) ORGANIZED NOIZE EASTWEST/EEG)
TWISTED ::OME SEEB':E s ) a SOW wﬂamwnmrscopem "MEFORE’S‘M _ (Joshu:;1s IF YOUR GIRL ONLY KNEW ME AND mossl EYES OF MINE
ream, earl, BMl/Wamer-Tamerlane,
20 | 15] 24 | 7] SWEAT (ELEKTRAEEG) 61| 5 | 112 (BAb BOVARISTA) BMI/Black/Mispanic, ASCAP/Suge, ASCAP/Eman's, 20 | 13| 11| fa/ivaN (BLACKGROUND/ATLANTIC) 58|38 | 18 | pingeLo EMi)
ASCAP/Delirous, BMI/Embassy, BMI) WBM g
21119] 10 DAYS OF OUR LIVEZ @ 721211 JUST CAN'T 34 | CANT SLEEP BABY (IF ) (Zomba, BMUR Kely 21216 MUSIC MAKES ME HIGH 5914815 TELL ME (I'LL BE AROUND)
THUGS-NHARMONY . )
BONE FAITH EVANS (BIG BEAT/ATLANTIC) BMUSony/ATV LLC, BM/Ecaf, BMY) WBMAHL LOST BOYZ (UNIVERSAL) SHADES (MOTOWN)
@ 32112 1 AIN'T MAD AT CHA 605114 CAN'T KNOCK THE HUSTLE 12 IF YOUR GIRL ONLY KNEW (Virginia Beach, ASCAP/Mass 216]22 JANT IT/CALIFORNIA LOVE (50) 69 | 3 LOVE LIKE MINE
2PAC (DEATH ROW/INTERSCOPE) JAY-2 (FREEZE/ROC-A-FELLA/PRIORITY) ComusGm r|lonu,m;\s;:,A|>(T /wga ASCAP) Awt;sc»‘gP m 2PAC (FEAT. KC AND JOJO) (DEATH ROW) B’ ZAKIYA (DVB/ARM)
4 | evin Campbefl, uman Rhythm, N
93| 23| 22| MYBOO 61| 48 | 22 | MEAND DREAMIN' EYES OF MINE BMYYoung Legend, ASCAP/Chrysalis, ASCAP) WBM 23|17 | 21{ TWISTED 61 [ 51|28 | KISSIN' ¥
GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) D'ANGELO (EMI) 97 1 GOT SOMEBODY ELSE (FROM mcu SCHOOL HIGH) KEITH SWEAT (ELEKTRA/EEG) TOTAL (BAD BOY/ARISTA)
I'M STILL WEARING YOUR NAME YOU CAN'T STOP THE REIGN (A's Street, ASCAP/Wames Chappell, PRS/WB. KNOCKS ME OFF MY FEET WHO IS HE AND WHAT IS HE TO YOU
(@0 27 | 12 ANN NESBY (PERSPECTIVE/ARM) 66| 3 | SvaxiEonaaw) ﬁCAP/Nn;oMAS&APp/ﬁz:andm, %lone Oke Ghetto (@D 26 | 2 DONELL JONES (LAFACE/ARISTA) (62)) 63 | 3 | MESHELL NDEGEDCELLO (MAVERXKREPRISEME)
, ASCAP, mpbell, ASCAP
25| 20| 18 | HIT ME OFF 68| 3 | NEW WORLD ORDER 83 [ LIKE (FROM THE NUTTY PROFESSOR) (Chrysalis, 25|18 | 24 | ONLY YOU 63 | 47 | 20 | BLACKBERRY MOLASSES
NEW EDITION {MCA} CURTIS MAYFIELD (WARNER BROS.) ASCAP/Mo' Swang, ASCAP/Baj, ASCAP/Longitude, BMI) 112 FEAT. THE NOTORIOUS BUG. (BAD BOY/ARISTA! MISTA (EASTWEST/EEG)
WBM
FLOATIN' ON YOUR LOVE TEARS . DO You THINK ABOUT US C'MON N’ RIDE IT (THE TRAIN)
26 | 16| hemermomersrear mcaawnausiarece | (8] 70| 10| T siey srotiERs -NeckisLanD) T st i (EMI, ASCAP/Piyte Tyme, 26|23 | 3 | ToTAL (BAD BOVARISTA) 6453 | 35 | GO OrSIQUACRASOUNDEIG BERTATLANTG
@ 30| 4 THUG DEVOTION |1 COLD ROCK A PARTY 80 1T AIN'T EASY (LIVIN' WITHOUT U) (Rodney Shetton, @ LIy NEVER LEAVE ME ALONE 6554 7 LOVER’'S GROOVE
MO THUGS FAMILY (MO THUGS/RELATIVITY) MC LYTE (EASTWEST/EEG) ASCAP/Copper Sun, ASCAP) NATE GOGG FEAT. SNOOP DOGGY DOGG (DEATH ROW) IMMATURE (MCA)
69| 2 | GET ME HomE 66 [ 67| 2 | STREET DREAMS iz ,"Scs,u,,,v}BG"TAS‘TC’““WRTe"'“CE”V?"”S o 28|22 8 | YOUR SECRET LOVE 74| 2 | AT NIGHT 1 PRAY
FOX EROAN FEAT. BACKSTREET VOLATCROEF 10 NAS (COLUMBIA) ] 82 IIZSOWEEZEE {HOD) (Toe Girl, BMI/Daisy Age, LUTHER VANDROSS (LV/EPIC) | WILD ORCHID (RCA)
; KNOCKS ME OFF MY FEET ANGS BMUEphcy, ASCAP) CAN'T KNOCK THE HUSTLE SUGAR HONEY ICE TEA
36 | 8 | DONELL JONES (LAFACE/ARISTA) 67| 65| 3 | MeN OF VIZOON (M1/550 MUSIGEPIC) 32 JUSTTI/!ZE WblaV &Lﬂs Pbl‘tn cgn&u'%'f BMI/O o (@ 3010 JAY-Z (FREEZE/ROC-A-FELLA/PRIORITY) 6D —| ! GOODFELLAZ (AVATAR/POLYDOR/A&M)
ASCAP/Zom| it/ anize
a0 | 24| 27 | 1 CAN'T SLeEP BABY (F 1) 48 | 56 | 16 | TELL ME(ILL BE AROUND) Noize, BMU/Hitio, BMI/Coodhe Mob, BMI) pr;g 30| 24 | 13 | ASCENSION (DON'T EVER WONDER) | | g [ 67 | 14 | SHAKE A LI’ SOMETHIN"..
R. KELLY (JIVE) SHADES {MOTOWN) 55 JUST WHAT IT TAKES (Human Rhythm, BMi/Young MAXWELL (COLUMBIA) THE 2 LIVE CREW (LIL' JOE)
THE THINGS THAT YOU DO . DO YOU THINK ABOUT US Legend, ASCAP/Chrysalis, ASCAP) WBM LET'S GET THE MOOD RIGHT ITZSOWEEZEE (HO
311 25| 19 | giNa THOMPSON (MERCURY) 71| 3 | ToTaL (Ba0 BOVIARISTA) a ﬁ?:sAlg) YOU Uam Shack II, BM/Troy Ili, BMI/Brisong, 31|27 9 1 jkny GiLL (MOTOWN) 69| 57 | 5 | ey domi bov
32|31 32| WHYI LOVE YOU SO MUCH @ | AIN'T NOBODY 28 KNOCKS ME OFF MY FEET (Black Bull, ASCAP/Jobete, @ 32| 8 JUST THE WAY (PLAYAS PLAY) 706015 WHY DOES IT HURT SO BAD
MONICA (ROWDY/ARISTA) LL COOL J (GEFFEN) ASCAP) WBM ALFONZO HUNTER {DEF SQUAD/EM) WHITNEY HOUSTON (ARISTA)
33|33 | 24 | How DO U WANT IT (D | 1 | JUST WHAT T TAKES R e VMEROEESSGRIELSS 33| 25| 18 | LoUNGIN 11172 14| movin: on
2PAC(FEAT. KC AND JOUO)DEATH ROWANTERSCOPD) KENNY LATTIMORE (COLUMBIA} 2 gnrs %H mEL MOOD RIGHT (Ecat, BM/Sony/ATV LL COOL J (DEF JAM/MERCURY) CECE PENISTON (A&M)
GET ON UP TOUCH MYSELF Ml DON'T LET GO (LOVE) DIRTY SOUTH
3413730 JODECH (MCA) 12|64 |11 T-BOZ (ROWDY/LAFACE/ARISTAY 87 UFT g;vFl(ChangSe&PB)Mlﬁawsohere ASCAP/Gioioso, @ —| 1| envosue (EASTWEST/EEG) 12(70]12 GOODIE MOB (LAFACE/ARISTA)
ASCA al
BEEN THERE DONE THAT MORE TO LOVE USE YOUR HEART FREAK OF THE WEEK
(39 58| 2 | BRORe (AFTERMATH/INTERSCOPE) 73159 6 | Case (SPOILED ROTTEN/DEF JAMMERCURY) 4 ,'{'S'EEA,‘;/MQ (Kgg'fﬁ) ASCAR/AAS Riim, 35|29 B suviren — | 2 | bJPOLO FEAT. RON JEREMY (SALMON)
SITTIN' ON TOP OF THE WORLD D LOVE 48 LIKE 10 M Apri, ASCATDAR P., ASCAP/Stone MORE TO LOVE HOW CAN WE STOP
(@O 39 7 | Bharar (S0 SO DEF/COLUMBIA) 74|63 | 12| JoHNNIE TAYLOR (MALACO) ate, BMI) HL (30| 37| 5 | ChSe (SPOLED ROTTENDEF JAMMERCURY) — | 1 | HORACE BROWN FEAT. FAITH EVANS IMOTOWN)
36 LOUNGIN (LL Cool J, ASCAP/Screen Gems-EMI,
37| 38| 2 | SNOOP'S UPSIDE va HEAD 751 2 | TOSSIT LP BMI/Bemard Wright, BMI/Mohoma, BMI) HL 37034 7 | LIKELDO _| 2 | NEW WORLD ORDER
SNOOP DOGGY DOGG (DEATH ROW/INTERSCOPE) MAKAVELI (DEATH ROW/INTERSCOPE) 60  LOVE LIKE MINE (PolyGram Int'l, ASCAP/Uncle Buddies, FOR REAL (ROWDY/ARISTA} CURTIS MAYFIELD (WARNER BROS.)
(O Records with the greatest airplay gains. © 1996 Billboard/BPI Communications. ASCAP//gO%yﬁSmtTOI) evSBCaP/Annotahon (O Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.
70 LOVER'S GROOVE (Zomba, BMi/Hookman, ASCAP) WBM
n HE nn 56  THE LOVE SONG (Daisy Age, BMI/Bush Babees Soundz,
8MI/Medina Sounds, BMI/Takin’ Care Of Business, BMI) ASCAP/Herbilicious, ASCAP) WBM 45 TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR)
50 ME AND THOSE DREAMIN' EYES OF MINE (Ah- ChDO 21 PO PIMP (N-The Water, ASCAP) (MCA, ASCAP/Chyna Doll, ASCAP/Cummin At Ya,
12111 LADY 1410 READY OR NOT ASCAP/12:00 AM, ASCAP/PotyGram Int'l, ASCAP) HL 73 THE RHYME (Zomba, ASCAP/IIIloth ASCAP/Erick Sermon, ASCAP/WB, ASCAP/Zomba, ASCAP/Ness, Nitty & Capone,
D’ANGELO (EMI) FUGEES (RUFFHOUSE/COLUMBIA) 10 MISSIP}E You (FR%A CRE/T m OFFLéiéir;yA"? M%)dcfg ASCAP/Amazement, BMI) Wi ASCAP) HLWBM o m
" " ASCAP/PolyGram, P/Onisha, B, 69  SET [T OFF (FROM SET IT OFF) {Organized Noize, 54 TOUCH MYSELF (FROM FLED) (EMI April,
2|12 mg é‘éf&&?’fﬁ WORLD 15)17] 2 C MON N RQIUW HE Ta%lmmm WBM/MHL BMI/Hitco, BMI/S.T.D., ASCAP/Sailandra, ASCAP/Almo, ASCAP/D.AR P., ASCAP) HL
A NIVBIG GEATA ) gg n:):kré%am éK(%l;ny G, BMB)M e \ ASt(l)fAP/One O Ghetto Hoe, ASCAP/WB, ASCAP/Queen 80 mv LOVE(AGMNS(Caplt%IS [();c:xm/eE/AS(%AASFE/AyP/Gereen ASCAP)
ALL THE THINGS (YOUR MAN WON'T L IN LOVE M natone, arner-Tameriane, BMI. Latifah, ASCAP) WBM 17 ISTED (Keith Sweat, P/E/A
3 I3l | A ETNGS DOV (18] 15|32 | STILL WM LOVE ercuRy WBM 84 SHAKEALIL SOMETHIN... (Lil" loe Wein, BMI) ASCAP/Deep Sound, ASCAP/Short Dolts, BMI/Zomba,
78 MOVIN ON (WB, ASCAP/Ness, Nitty & Capone, 18  SITTIN' ON TOP OF THE WORLD (So So Def, ASCAP/EMI ASCAP) WBM
414110 ALWAYS BE MY BABY 1716110 YOU'RE THE ONE ASCAP/Stone Jarn ASCAP/Blue Zephyr, ASCAP/CeCe Pen, April, ASCAP/Air Control, ASCAP/Jobete, ASCAP) HL 9 UN-BREAK MY HEART (Realsongs, ASCAP) WBM
MARIAH CAREY (COLUMBIA) SWV (RCA) ?SCAFr’I/PonGrar)n Int', /AHSCAP/Onsha ASCAP/Warner- 91 SO MA/NEV w;:\vss (FROM HIGH Sﬁgg&wlcm (So So Def, 22 USE YOUARSl(!:%AI;;’ (Waters Of Na)zarem, BMI/Str8 From
amerlane, BMI) WBM, ASCAP/EMI, ASCAP/Air Control akin’ Care Of The Lab, P/T Lucas, ASCAP’
5[ 53 | KILLINGIME SOFTLY. s 18 11| 13 | DOWN LOW (NOBODY HAS TO KNOW) 39 MUSIC MAKES ME HIGH (LB Fam, ASCAP) Business, BMD) HL 100 WAKE UP (Wu-Tang, BMD v
38 MY BOO (Ghostown, BMI/Carl Mo, BMI/Air Control, 74 STAY WITH ME {Zomba, BMI/Horace Brown, BMI/Rodney 3 WHAT KIND OF MAN WOULD | BE (Mint Factory,
61615 NEVER TOO BUSY 19| —| 44 CAN'T YOU SEE ASCAP/EMI April, ASCAP) HL Jerkins, BMI) ASCAP/EMI April, ASCAP} Hi
KENNY LATTIMORE (COLUMBIA) TOTAL FEAT. THE NOTORIOUS B.L.G. (TOMMY BOY) 30 NEVER LEAVE ME ALONE (Nate Dogg. BMI/Suge, 13 STEELO (Back 2 Da Getto, ASCAP/Mass Confusion, 68 WHAT'S LOVE GOT TO DO W|TH 1T (FROM SUPERCOP)
719 You 0l COUNT ON ME s f&wa;u%aoé%(éﬁf’zhﬂ ek 7 ﬁgﬁPﬁXJB ASCAP/D/iaRat, ASCAP/BI;(; Turtl)eg gWBAASCAP/Goyd Singie, PRS/Rondor, London/World,
L ayfield, BMI/)aBrian, P/Almo, ASCAP/PolyGram Int'l, ASCAP) HL/WBM MI/irving, BMI) WBM
MONIFARI(UPTOWN/UNIVERSAL). WHITNEY HOUSTON & CECE WINANS (ARISTA) 79 Bgllgaimzucgg (T;mmas, ASCAg();A B 24 STREET DREAMS (D' N'A, PRS/BMG, PRS/BMG, 92 wu%z: DO WE GO FROM/D HERE (WarnerJla)merlane,
SITTIN' UP IN MY KEEP ON, KEEPIN' ON NOBODY 'ologround, ASCAP/1 nder, BMI CAP/Careers-BMG, BMI} BMI/EMI Blackwood, BMI/Deborah Cox, BM) HL/WBM
8|7 16| SITTIN UP IR MY ROOM 21 20 | 12 | K E PRt SSeabt (FLAVOR UNITEASTWEST). 4 NOBODY (Keith Sweat, ASCAP/WB, ASCAP/E/A, 62 SUGAR HONEY ICE TEA {Arvermal, ASCAP/EMI April, 42 WHD IS HE AND WHAT IS HE T0 YOU (interior, BM)
ASCAP/Scottsville, BMI/EMI Blackwood, BMI) HL/WBM ASCAP/LeoSun, ASCAP/Pecot, ASCAP) 49  WHY DOES IT HURT SO BAD (FROM WAITING TO
9184 I'LL DO ANYTHING FOR YOU 2|—138 LET'S LAY TOGETHER 1 NO DIGGITY (Donril, ASCAP/Zomba, ASCAP/Chauncey 7 TELL ME (FROM EDDIE) (Stan Brown. BMI/M Doubie, EXHALE) (Ecat, BMI/Sony/ATV Songs, BMI) HL
ANN NESBY (PERSPECTIVE/A&M) THE ISLEY BROTHERS (ISLAND) glsaék, %SCAP/Sm/gkm'/ioﬁn?s, AS%FE/EU;&:npen, BMI/Alley Gadtly, BMRI()) ) \ 40 WHYI Lovzavou SO MUCH/AINT NOI;ODY (Warner-
’ AP/SIDI, BMI/Sony, unes, P/Ain’t Nothin’ 56 TELL ME (I'LL BE AROUND) (Screen Gems-EMI, BMD) HiL Tamerlane, BM1/Boobie-Loo, BMI/EMI April
10| 14| 20 | NOT GoN' CRY 23 |.='36| |ONE MORE CHANCE/STAY WITHME Goin' On But. ASCAP) HLAWEM 86 THAT GIRL (Chrysalis, BMI/Maxi, ASCAP/Notting Hil, ASCAP/Naughty, ASCAP/WB, ASCAP) WEM
76  NO FEAR (Shades Of Brooklyn, ASCAP/The Boy Toy, ASCAP/Livingston, ASCAP/Irving. BMI) WBM 75 WU-WEAR: THE GARMENT RENAISSANGE (FROM HIGH
11{12]21 BEFORE YOU WALK OUT OF MY LIFE 240119 WHERE DO U WANT ME TO PUT IT ASCAP/Sluggah, ASCAP/Pot Gold, ASCAP) 77 THERAPY (Virgo Soundz, BMI/Mr. Maldu, SCHOOL HIGH) {Remecca, BMI/Careers-8BMG, BMI) HL
MONICA (ROWDY/ARISTA} SOLO (PERSPECTIVE/A&M) 26 NO TIME (Undeas, BM|/Warner Chappell/EMI April, ASCAP/Disagreeable, ASCAP/LDE BMI) 71 YA PLAYIN' YASELF (Irving, BMI/Perverted Alchemist,
TELL ME YOU USED TO LOVE ME BMI/Dynatone, BMI/Unichappell, BMI/Justin Combs, 20 THE THINGS THAT YOU DO (EMI Blackwood. BMI/0/B/0 BMI/EMI April, ASCAP/Gifted Peari, ASCAP) WBM
12121130 GROGVE THEORY (EPIC) 252426 FAITH EVANS (BAD BOY/ARISTA) ASCAP/Amani, ASCAP) WBM - Itselt, BMI/Rodney Jerkins, BMI) HL 23 YOU'RE MAKIN' ME HIGH/LET [T FLOW (1996 Groove 78.
16 ggéxg/(iu (Just/ig &)g}as ASCMI)/E“?XIS%ITPL/S = 5 gm%s F%R II'HE L%ER/I\”YOU (Son/yE//ATVA%%(i ASJIWAP/AImo, ASCAP/Ecaf, BMI/Sony/ATV Songs, 8MI)
. X i, i y ds From MI/Epic, BMI/Solar, BMI/WB, ASCAP/E/A, P/Make HU/WBM
13| 13| 7 | THA CROSSROADS Recurrents are titles which have appeared on the Hot R&B gan gvillWaes oun DI / g gl .
BONE THUGSN-HARMONY (RUTHLESYRELATMTY) . The Soul, ASCAP/Longitude, BMI) HL/WBM It Big, ASCAP/Portrait-Solar, ASCAP/Silver Sounds, 19 YOUR SECRET LOVE (EMI April, ASCAP/Uncie Ronnie’s,
Singles chart for 20 weeks and have dropped below the top 50. 2 PONY (Papah, ASCAPNVirginia Beach, ASCAP/WB, ASCAP) HL ASCAP/Chrysalis, BMi/Vertelney, BMI) HL/WEM
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY ioijridlsialrlﬂ"

TOP R&B ALBUMS

NEW D CHUCK D MERCURY 532944* (10.98 EQ/16.98) AUTOBIOGRAPHY OF MISTACHUCK | 47
= = e 3. 3 46 | 46 | 21 | DONELL JONES LAFACE 26025* ARISTA (10.98/15.98) MY HEART | 30
28538 |3g| 25| arRTisT TILE | 23 49 | 44 | 40 | 50 | R.KELLY A® JVE 41579 (10.98/16 98) RKELLY | |
=232 o T 20 LABEL & NUMEER/DISTRIBUTI;;LABEL (SU:(;ESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 50 a1 I 2 LOST BOYZ @ UNIVERSAL 53010* (10.98/15.98) LEGAL DRUG MONEY 1
D new | 1 | wersoccominingeesamantsmon 1ses - owoows | 1 | |1 €18 | ¢ T SO0 Ktk e s e |
2 2 2 18 | KEITH SWEAT A ELEKTRA 61707+/€EG (10.98/16.98) KEITH SWEAT | 1 e = HOPSACK & SILK 4512/ICHIBAN (11.98/16.98) BeENlaoEn) | &8
3 1 1 3 BLACKSTREET INTERSCOPE 90071 (10.95/16.98) ANOTHER LEVEL 1 53 15 47 MONTELL JORDAN DEF jAM 533191/MERCURY (10.98 EQ/16.98) MORE... 17
4 4 5 5 SOUNDTRACK EASTWEST 61951/EEG (11.08/17.08) SET IT OFF 3 54 42 4 17 | CRUCIAL CONFLICT @ PALLAS 53006*/UN|VERSAL (10.98/15.98) THE FINAL TIC 5
5 5 1 7 NEW EDITION M 11480* (10.98/16.98) FONETRGE 1 55 | 53 | 54 | 27 | SWV A RCA66487* (10.98/16.98) NEW BEGINNING 3
@ 8 10 | 19 | TONI BRAXTON A’ LAFACE 26020/ARISTA (10 98116 98) SECRETS | 1 96 | 48 | 49 | 18 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82905+/AG (10.98/16.98) GET ON UP AND DANCE | 23
7 | 6 | 3 | 4 | LUTHER VANDROSS Lv 67553+/EPIC (10.98 EQ/16.98) YOUR SECRET LOVE | 2 [ ER%?,FE 5}%”&5 S;E,'JBEACHERS THE NEW WORLD ORDER | 57
8 7 6 38 2PAC A° DEATH ROW/INTERSCOPE 524204*/\SLAND (19.98/24.98) ALL EYEZ ON ME 1 70 70 24 KENNY LATTIMORE CcOLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 31
9 3 62 3 JERU THE DAMAJA PAYDAY/LONDON 124119*/ISLAND (10.98/17.98) WRATH OF THE MATH 3 59 59 52 TINA TURNER ViRGIN 41920 {10.98/16.98) WILDEST DREAMS 26
10 | 11 9 4 KENNY G ARISTA 18935 (10.98/16 98) THE MOMENT 9 60 | 50 | 55 SOUNDTRACK MCA SOUNDTRACKS 11498/MCA (10.98/17.98) BULLETPROOF | 37
11 9 8 8 DO OR DIE RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS § 61 54 48 62 | THUG LIFE @ DEATH ROW/INTERSCOPE 50608/PRIORITY (9.98/15.98) VOLUME | 6
@ NEW ) 1 M.O.P. RELATIVITY 1555+ (10.98/15.98) FIRING SQUAD | 12 62 | 57 | 45 DRU DOWN RELATIVITY 1531* (10.98/15.98) CAN YOU FEELME | 14
13 12 11 10 | OUTKAST LAFACE 26029+ ARISTA (10.98/16.98) ATLIENS 1 63 51 42 | 23 | TOO SHORT A DANGEROUS 41584*/JIVE (10.98/16.98) GETTIN' IT (ALBUM NUMBER TEN) 1
14 10 7 3 JOHNNY GILL MOTOWN 530646 {10.98/16.98) LET'S GET THE MOOD RIGHT 7 64 | 60 | 60 | 49 | LL COOL J A?DEF JAM 523845*/MERCURY (10.98 EQ/17.98) MR. SMITH 4
15 | 13 14 | 30 | MAXWELL @ COLUMBIA 66434 (7.98 EQ/11.98) MAXWELL'S URBAN HANG SUITE 8 65 | 56 | 36 SKULL DUGREY NO LIMIT 50543*/PRIORITY (10.98/16.98) HOODLUM FO' LIFE | 29
* * » GREATEST GAINER * K 66 69_ 67 | 56 | MARIAH CAREY A® COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1
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17 | 16 16 9 112 BAD BOY 73009/ARISTA (10.98/15.98) 112 : 5 68 | 58 | 58 GROVER WASHINGTON, JR. cOLUMBIA 57505 (10.98 EQ/16.98) SOULFUL STRUT | 45
18 | 14 | 12 | 5 | THE DAYTON FAMILY RELATIVITY 1544 (10 98/15 88) Bl | 7 69 | 67 | 53 | 21 | SOUNDTRACK A DEF Jam 531911*MERCURY (11.98 EQ/17.98) THE NUTTY PROFESSOR | |
19 | U 18 9 | AALIYAH @ BLACKGROUND 92715/46 (10.98/16.98) ONE IN A MILLION 4 70 1 47 | 4l 12 | FACEMOB INTERFACE/RAP-A-LOT 41336/VIRGIN (10.98/15.98) THE OTHER SIDE OF THE LAW 6
20 | 15 | 15 | 7 | SOUNDTRACK BIG BEAT 92709%/AG (10.98/17.98) HIGH SCHOOL HIGH | 4 7 | 61 | 69 | 13 | GEORGE BENSON GRP 9823 (10.98/16.98) THAT'S RIGHT | 33
21 | 21 | 21 | 22 | KIRK FRANKLIN AND THE FAMILY ® wikTelA looawal 2 12 | 63 | 64 MC LYTE EASTWEST 61781*/EEG (10.98/16.98) BAD AS | WANNAB | 1]
GOSPO CENTRIC 72127 (9.98/13.98) 73 | 73 | 66 | 69 | D’ANGELO A Emi 32629 (10.98/15.98) BROWN SUGAR | 4
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23 | 18 | 13 | 5 [ THEROOTS DGC24972GEFFEN (10.98/16 98) ILLADELPH HALFLIFE | 4 75 | 65 | 63 | 20 | HELTAH SKELTAH DUCK DOWN 50532*/PRIORITY (10.98/16.98) . NOCTURNAL | §
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ORIGINOO GUNN CLAPPAZ DUCK DOWN 50577/PRIORITY (10.98/16.98) DA STORM 95

42 | 32 | 30 | 67

BONE THUGS-N-HARMONY A* RUTHLESS 5539*RELATIVITY (10.98/15.98)
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43 | 3 28 13 | UGK JIvE 41586 (10.98/15.98) RIDIN' DIRTY | RUTHLESS 5526*/RELATIVITY (7.98/12.98) _
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(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units {250,000 for EPs). A RIAA- certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral
following the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labeis, are suggested iists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices, Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows atbums removed from Heatseekers this week. [l indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.

HIP-HOP MEET AIMS FOR UNITY

(Continued from page 19)

sized that to the {street| teams that
were attending this conference, and
they haven’t been stickering up this
hotel. But there are a gang of promo
tapes and fliers floating around.”

Rapper Tupac Shakur’s death and
the departure of artist/producer Dr.
Dre from Death Row (and his subse-
quent formation of Aftermath) were
common topies of conversation in the
hotel lobby, from a business and a social
perspective.

“[Shakur’s] death is still fresh in the
minds of people, but unfortunately, I
don’t see anything good coming out of

all of it so far,” said KKBT Los Ange-
les DJ Poetess, who is also a rapper.

Former Tommy Boy vocalist L.V.—
who won a Grammy this year for his
work with rapper Coolio on “Gangsta’s
Paradise”—said he’s still concerned
with the East Coast/West Coast rival-
ry among rappers and label executives.
“Instead of fighting with each other,
they should be listening to their fans,
who really ain’t all that interested in
listening to all that.”

The conference panels offered
insight on varying topics, although
they often started late. Among the 13

panels were “Misogyny On Trial,”
“The Future Of Hip-Hop Video,” “The
Business Of Hip-Hop,” “Street Promo-
tions,” “Music Publishing,” and “Mar-

keting & Promotions.”

In addition to workshops and panel
discussions, there was off-site enter-
tainment, ineluding a concert perfor-
mance by Yo Yo, music showcases, an
MC battle, and a battle of the DJs.

Although some conference regis-
trants complained about entertainment
events being held away from the hotel,
they agreed that it kept nonconference
hangers-on to 2 minimum.

b

—— P .
Maniacal Mayhem. Duck Down/Priority duo Heltah Skeltah stands with director
Gobi Nejad between takes for the rap act’s clip to its current single, “Therapy.”
The video was shot in an abandoned insane asylum in downtown New York. Pic-
tured, from left, are Heltah Skeltah’s Ruck, Nejad, and Heltah Skeltah’s Rock.
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MAKING THI CONNIECTION: What do three successful rappers do
after spending three weeks atop the Hot Rap Singles chart and elimbing to
No. 19 on Hot R&B Singles? How ahout a debut at No. 1 on Top R&B
Albums, not to mention a bow at No. 2 on The Billboard 200, with 145,500
units sold in the first week at retail (see Between the Bullets, page 89). That
is exactly what Westside Connection accomplishes this week. The collec-
tive comprises Ice Cube, W.C,, and Mack 10, and, given each artist’s sue-
cess, the high debut comes as no surprise. “Bow Down” is No. 5 on Hot Rap
Singles and No. 25 on Hot R&B Singles.

LATE EDITION: After spending seven weeks on the Hot R&B Airplay
list, New Edition’s “I'm Still In Love With You” (MCA) finally hit retail
last week. Consumer reaction was enough to net a No. 5 debut on Hot R&B
Singles Sales; the song earns the Hot Shot Debut, at No. 8, on Hot R&B
Singles. On Hot R&B Airplay, the track holds at No. 10 in its eighth week,
with a 2% increase in audience points, raising impressions to more than 22
million. Sales will likely improve in the next couple of weeks as the group
makes scheduled appearances on the TV series “New York Undercover”
and “Family Matters.”

DOUBLE PL.AY: Nas’ “Street Dreams” (Columbia) debuted a week
early on Hot R&B Singles, so it was easy to predict that the single
would make a big move this week. It does just that as it escalates 63-
24 and snags the Greatest Gainer/Sales award. The song. an ode to the
fancy items of the fast life, debuts at No. 12 on Hot R&B Singles Sales
and moves 67-66 on Hot R&B Airplay. There are 41 monitored stations
spinning the track, including WQHT New York, where music director
Tracy Cloherty says it has been a solid performer right out of the box.
She says the station also has the B-side, “Affirmative Action,” in power
rotation, where it’s been for some time now. “Affirmative Action” chart-
ed on Hot R&DB Airplay in the Sept. 7 issue and is receiving play at six
stations.

LOVE JONES: Keeping in the tradition of last week’s Hot Shot Debut
at No. 30 on Hot R&B Singles, Donell Jones’ “Knocks Me Off My Feet”
(LaFace/Arista) picks up another 13% in audience points, earning
Greatest Gainer/Airplay for its 30-28 move on that chart. The 13% gain
also propels the song 36-29 on Hot R&B Airplay; it is being spun at 64
monitored stations. Additionally, “Knocks Me” moves 26-24 on Hot R&D
Singles Sales, thanks to a 27% unit increase at R&B core stores. The
track was penned by Stevie Wonder and was released in December
1980 as the B-side to “I Ain’t Gonna Stand FFor 1t” (Tamla/Motown)
from Wonder’s album “Hotter Than July.”

RAPPI NG IT UP: The No. 1 title plus all of the new entries on Top
R&DB Albums are by rap acts, as is that chart’s Greatest Gainer (Above
The Law, 84-16). In total, rap accounts for 47% of this week’s charted
titles. Another rap title will join the chart in two weeks, as the posthu-
mous 2Pac album (Death Row/Interscope) is slated for a Tuesday (5)
release, but we wonder if street-date violations will force it onto next
week’s chart.

BUBBLING UNDER.

HOT R&B
SINGLES

T
B|E|3| A
¥ |2 22|
| 2|5 |8 | TITLE @ | 5| Y| TITLE
nJ—: 3 | 2 | ARTIST (LABEL/PROMOTION LABEL) £ | S| = | ARTIST (LABEL/PROMOTION LABEL}
111]3]RISE 14|19 | 3 | OVER AND OVER
SANDRA ST. VICTOR (WARNER BROS.} PUFF JOHNSON (WORK/EPIC)
I LOCKDOWN 15118 |15 KNOCK KNOCK
THE RUDE BOYS (BUCHANNAN/BELLMARK) SAM “THE BEAST" (CLR)
315113 PIECE OF CLAY 16 1|7 LET IT OUT
MARVIN GAYE (REPRISE/WARNER BROS.) SKOOTA (POPULAR/CRITIQUE)
4192 HOW MANY EMCEES-THE DJ EVIL DEE ‘96 REMIX 17111118 SHOT CALLIN’ & BIG BALLIN'
BLACK MOON (WRECK NERVOUS) THE WHORIDAS (SOUTHPAW/DELILIOUS VINYL)
5|215s EVERYBODY WANTS THAT LOVE 18116 7 FED UP
BARKAYS (CURB) HOUSE OF PAIN (TOMMY BOY!}
6146 MY KINDA N*GGA 19— 4 GIVE ME A LITTLE MORE TIME
HEATHER B. FEATURING M.O.P (PENDULUM/EMI) GABRIELLE (GO! DISCS/LONDON/ISLAND)
7125] 2 INDESTRUCTIBLE 2010103 WORLD WIDE
REIGN (H.0.L.A. RECORDINGS/ISLAND) ROYAL FLUSH (BLUNT/TVT)
g | 3|3 | THEHEIST 21| 22| ¢ | FORGET ME NOTS
DA 5 FOOTAZ (DEF JAM/MERCURY) RANDY CRAWFORD (BLUEMOON/ATLANTIC)
9164 BOUNCE TA DIS 221—13 THROW IT UP
8IG U & THE MADHOUSE CREW (ALEXIASTREET PRIDE} KILLAFORNIA ORGANIZATION (THUG/RAGING BULL}
100717 ROLLIN'/GET YOU BOGGIE ON 23— FLOSSIN
YOUNG M.C. (RED ANT) MR. X (JUNGLE)
REEP LOWER EASTSIDE
12015 CHINO XL (AMERICAN/WARNER BROS.} 411317 DELINQUENT HABITS (PMP/LOUD}
12{—15 ANOTHER DAY 25123( 5 DICKEY RIDE
NICK TORALE {D-TOWN) SOUTHERN PLAYAS {CRITIQUE)
13]—1| 5 L%ECE)I(FI&-IE":;FECT (MCA} Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

THE RHYTHM & THE BLUES

(Continued from page 19)

recording artist in his own right—and
lyricist Noble Sissle. The production
featured an impressive cast of black
luminaries, including Waters; Paul
Robeson, who became the first black
solo artist to sing entire recitals of
Negro spirituals and who opened the
door for similarly styled black artists
to mainstream America; Josephine
Baker; Florence Mills; and Trixie
Smith.

According to Hill, Jackson’s peri-
odic writings on the Page concerning
“Shuffle Along” were “greatly
responsible for attracting interest in
the show and getting it produced on
Broadway.”

“Shuffle Along” not only marked
the return of black productions to
the Broadway stage; it also redefined
the musical as more than a pateh-
work of songs and bits of varying
sources and quality. Instead, musi-
cals evolved into cohesive presenta-
tions in which songs and dance num-
bers were created specifically for the
production.

As a result of Jackson’s editorial
efforts on its behalf, plus the produc-
tion’s undeniable quality, “Shuffle
Along” helped mark the popular
return of musicals to Broadway.

In addition to his universal efforts to
expose white America to the fine work
being done by black entertainers, Jack-
son had a close relationship with the
black press. Black newspapers such as
The Chicago Defender, The Indi-
anapolis Freeman, The Atlanta Inde-
pendent, The Kansas Call, and The
Denver Star frequently picked up
information from the Page for their
entertainment sections.

Perhaps as much as any other writer
of his day, Jackson should be heralded
as a true Harlem Renaissance man,
serving as black entertainment’s pro-
fessional and ethical compass while
guiding its artists and interests.

Get On The Train. Warner Bros. jazz
vocalist Kevin Mahogany inspects the
train he'll be riding when he hosts a
bevy of industry guests on a rail trek
from San Diego to San Francisco on
Nov. 15. Mahogany, whose self-titled
album features emphasis tracks “I
Can't Make You Love Me” and I'm
Walkin’,” will conduct a private perfor-
mance along the way.
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STREET DREAMS & NAS
@ NEWD ! (C) (D) (M) {T) (X} COLUMBIA 78409 1 week at No. 1
3 4 5 SITTIN’ ON TOP OF THE WORLD & DA BRAT
(C) (T) SO SO DEF 78426/COLUMBIA
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6 5 5 6 MUSIC MAKES ME HIGH & LOST BOYZ
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3 4 3 2 HOW DO U WANT IT/CALIFORNIA LOVE A® @ 2PAC (FEAT. KC AND JOJO)
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9 6 6 19 LOUNGIN A & L COOLJ
(C) (D) (T) DEF JAM 575062/MERCURY
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ALL | SEE ® A+
14 10 13 15 1 (/D) {MLT) 00 KEDAR 56003/UNIVERSAL
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34 | 8 | 3 | (C)wARNER BROS. 17586
THE RHYME & KEITH MURRAY
5 19 12 4 (T) JIVE 42405*
CAN YOU FEEL ME & DRU DOWN
%5 3 12 1 & o) m RewariviTy 1567
PAPARAZZI| & XZIBIT
u 2% a 18 | (0 (o) (M LOUD 64565/RCA
28 23 24 12 GETTIN'IT & TOO SHORT FEAT. PARLIAMENT FUNKADELIC
(C) DANGEROUS 42409/JIVE
RUGGED -N- RAW & PMD
2 21 %6 ! (C) (D) (T) RELATIVITY 1572
DEAD & GONE & M.O.P
30 27 22 5 {C) (D) (T) RELATIVITY 1568
31 | 22 | 25 | § | YAPLAYIN' YASELF @ JERU THE DAMAJA
(T) PAYDAY/LONDON 120100*/ISLAND
@ 4 o 7 HOW MANY EMCEES-THE DJ EVIL DEE ‘96 REMIX @ BLACK MOON
(C) (D) (T) WRECK 20240/NERVOUS
33 31 28 18 IT'S A PARTY © BUSTA RHYMES FEATURING ZHANE
(C) (D) (T) ELEKTRA 64268/EEG
34 | 32 | 45 | § | MYKINDAN*GGA @ HEATHER B. FEATURING M.O.P
(C) (T) PENDULUM 58586/EMI
@ 45 2 THE HEIST & DA 5 FOOTAZ
{C) (D) (T) G FUNK/DEF JAM 575650/MERCURY
ANYTHING GOES @ RAS KASS
¥ | % 4 5 1 oimprigaiTy 53219
37 | a0 | 37 | 11 | 'LLEGALLIFE CAPONE-N-NOREAGA
(M) (T) (X} PENALTY 0177*/TOMMY BOY
HANG EM’ HIGH @ SADAT X
38 39 3 a (C) (D) (T) LOUD 64561/RCA
NO & CHUCK D
39 | 36 3 8 (C) (D) (T) MERCURY 578416 |
40 37 38 14 NO MORE TEARS MASTER P FEAT. SILKK & MO B. DICK
(€) (D) (T) NO LIMIT 53237/PRIORITY
41 | 33 | 34 | 13 | JUMPONIT ® SIR MIX-A-LOT
(C) (D) (T) (V) (X} RHYME CARTEL/AMERICAN 17626/WARNER BROS.
42 | 38 | 30 | ap | GETMONEYA @ JUNIOR MA.FILA. FEAT THE NOTORIOUS B.LG.
Y (C) (M) (T) (X) UNDEAS/BIG BEAT 98087/AG
WHERE I'M FROM (FROM “BULLETPROOF™) @ PASSION
RE-ENTRY 19 (C} (D) (M) (T) (X) MCA 55096
44 47 ] 32 35 AIN'T NO NIGGA/DEAD PRESIDENTS @ @ JAY-Z FEAT. FOXY BROWN
(M) (T) (X) FREEZE/ROC-A-FELLA 53233*/PRIORITY
KREEP & CHINO XL
RE-ENTRY 3 (C) (T) (X) AMERICAN 17625/WARNER BROS.
CLONES/SECTION & THE ROOTS
48 [lLe0 I 3 19 | &0 (0 0GC 19402/GEFFEN
TOP BILLIN’ & WRECKX-N-EFFECT
RE-ENTRY & (C) (D) (M) (T) (X) MCA 55092
KNOCK KNOCK SAM “THE BEAST"
RE-ENTRY 10 (M) (T} (X) CLR 5220*
LET IT OUT @ SKOOTA
RE-ENTRY 3 (C) POPULAR 12123/CRITIQUE
50 4 I 39 18 SHOT CALLIN' & BIG BALLIN' THE WHORIDAS

(C) (D} (T} SQUTHPAW,DELICIOUS VINYL 97005 INTERSCOPE

(O Records with the greatest sales gains this week. ®Videoclip availability. @ Recording Industry Association

of America (R1AA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catatog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavaiiable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Viny! maxi-single
availabitity. (V) Vinyl single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
and SoundScan, Inc.
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The Ahsolute Makes Spirited Return On U.K.’s AM:PM

LIF'E IS A DANCE: All too often, the
red tape and inside politics of the
industry can hinder—if not cease—
the flow of great music. It’s unfair,
annoying, and discouraging to anyone
who isn’t coated with the snake skin of
a veteran. Yeah, our bright pink
Pollyanna stripes are showing once
again. But it does our heart good when
we see an act overcome the drama and
find the success it deserves. Among
the recent winners of the industry
game of career chess is the Absolute,
which has rebounded from Tribal
America Records to a fruitful situa-
tion with AM:PM in the UK.

Helmed by producers Mark Pic-
chiotti and Craig Snider, the
Absolute returns in time for the
Christmas party rush later this month
with the spiritually charged “I
Believe.” Front woman Suzanne
Palmer makes good on the promise
she displayed on the previous “There
Will Come A Day,” stomping all over
the track’s cushiony house groove with
the pulpit-pounding passion of a baby
Martha Wash. The remixes range
from warmly poppy to darkly dubby,
though none are as effective as the
full-on gospel-house attack of the orig-
inal version.

Fellow Chicago troupe Liquid Soul
has ended the bidding war surround-
ing its tasty brand of acid jazz by join-
ing Miles Copeland’s newly formed
Ark 21 Records. The EMI-distributed
label will issue the band’s acclaimed
homemade album this month, allowing
ample time to work on new material.
A national concert tour begins Nov. 14
in San Diego.

Carloyn Harding sure does get
around. The woman seems to have a
record out on possibly every dance
label in the States, not to mention a
handful in the U.K. and Europe.
Although we worry about her spread-
ing herself too thin, her journey-
woman approach is commendable—
especially since she is rarely
connected to a dud recording. Her lat-
est is “I Am What I Am” on King
Street Sounds, and she serves a hand-
bag-swingin’ attitude over a forceful
house beat created by Deep Zone.
When is a major going to get a clue
and give this woman an album deal?

Speaking of divas, former Snap
singer Thea Austin has just wrapped
up “House It Up,” her first solo album
for Orbik Records. Collaborating with

Daunce @

TRAX

-

by Larry Flick

Los Angeles producers Michael
Eckart and Dain Noel, she has con-
cocted a solid set of Euro-splashed hi-
NRG jams that are equally accessible
to dancefloors and radio airwaves. The
first single is still to be determined, a
tough choice given the strength of the
cuts “Life Maze,” “I Feel It,” and
“What I Need.” Any of 'em would be
fun and formidable releases.

ON THE BEAT: We're pleased to
report that producer Roger Sanchez
and partner Karen L. have gotten the
independent Narcotic Records back in
the fast lane, setting up a New York
office and inking a European distrib-
ution deal with Edel Music.

British upstarts Brian Tharme and
DJ Face open this new phase of Nar-
cotic with “Earthshaker,” a funk-for-
tified house EP they’'ve recorded as
the Republic. “It’s the perfect way for
us to get things rolling again,”
Sanchez says. “We're out for the new
blood. That’s how a new label can be
preperly established—by committing
to fresh talent.”

The coming months will bring 12-
inchers by Hani, Prince Quick Mix,
and George Janis. Immediately fol-
lowing “Earthshaker” is “Stand Tall”
by Erik Wikman's new act, Depart-
ment Of Soul. Tony Jones is the fea-
tured belter of the jam, with remixes
crafted by the Basement Boys.

RIFFING: Techno godfather Moby
has been keeping mighty busy lately.
He’s just completed “Animal Rights,”
his second set for Elektra, while open-
ing for the guitar-slingin’ Soundgar-
den on the European leg of its world
tour. Between gigs and studio sessions,
he produced “Walk On Water” by
(gulp!) Ozzy Osbourne for the “Beav-
is And Butt-head Do America” sound-
track and has remixed cuts for Metal-
lica and Smashing Pumpkins. Is
anyone else smelling a transition into
rock? If not, the scent will become
apparent once you hear “Animal
Rights,” which has a decidedly aggres-

sive punk subtext. But please don’t
start dogging the lad until you've fully
digested the music, which is truly
extraordinary. True students of
Moby’s music should understand that
he’s always been far more about exper-
imentation and the emotional cathar-
sis of music than simplistic or single-
minded genre allegiance. Our advice
is to listen without prejudice when the
album is released Feb. 11.

Whether or not dubby hip-hop is
among your fave turntable flavors, you
are advised to immediately seek out
“Endtroducing . . .” by DJ Shadow. A
shy underdog in a community overrun
by lads craving gangsta glamour and
gold, Shadow weaves rich instrumen-
tals with edgy beats and complex
melodies that many wannabes will
have copped for their own jams by this
time next year. He ereated much of
this Mo’ Wax/ffrr album from samples
of more than 1,000 old funk, blues, and
soul records, embellishing each track
with deft scratching and odd sound
effects. Deep tracks like “What Does
Your Soul Look Like” should connect
with anyone who bemoans the formu-
laic nature of club music. It’s time to
stop moaning and start supporting the
pioneers. They're working overtime
right under your nose.

On the compilation tip, Atlanta’s
InterSound Records offers a festive
second volume of “Can’t Get This No
More,” which specializes in rare and
out-of-print twirlers. Lots of cute stuff
here, most notably the Escape From
New York mix of “Never Gonna Give
You Up” by Rick Astley and “It’s My
Pleasure” by My Friend Sam, which
features a juicy vocal by hi-NRG icon
Viola Wills.

If that set is too kitschy for you, then
go directly to the third edition of
“Trade,” a series showcasing the
turntable musings of cool UK. spinner.
This album features the music of Tony
DeVit and Steve Thomas. Both offer
peeks into their own new productions,
as well as a barrel of intriguing under-
ground hard-housers. Slammin’.

The recording career of Fine
Young Cannibals may be long over,
but its handful of hits apparently live
on. MCA gathers “She Drives Me
Crazy” and other familiar ditties for
“The Finest,” a best-of collection that
includes three previously unreleased
cuts from the act’s abandoned third
album, “The Finest.” The set will be

Spreading Love. Rising diva Gisele
Jackson, left, takes a break from a
recording session in New York with
producer Louie “Balo” Guzman to cel-
ebrate the ongoing chart success of
their collaboration “Love Command-
ments.” The Waako 12-inch single
advances to No. 18 on Billboard’s Hot
Dance Music/Club Play chart this
week, and it's sparking interest from
indies all over the world for licensing.
Jackson’s next single is due in Janu-

ary.

out in time for holiday gift-giving Nov.
19, and it’s worth grabbing for the
lovely new song “The Flame.” It leaves
you sad for the passing of what was
once an innovative pop outfit. We won-
der what the golden-voiced Roland
Gift is up to these days. Our spies are
already hard at work, digging up the
dirt.

Import enthusiasts with a hunger
for theatrically inclined female belters
should make a mad dash to their local
racks for “Only Human,” the long-
promised second album by Dina Car-
roll (see story, page 7). This glorious
collection should be passed around
clubland as a textbook study in mak-
ing a seamless transition from being a
disco dolly to a serious pop vocalist.
Under the guidance of producer Nigel
Lowis, Carroll heartily digs into sub-
stantial ballads that display the soft
nuances of her voice, while also
indulging in the pop/house fare that
has made her booming vibrato a sta-
ple of dancefloors. “Mind Body &
Soul” is vigorous and enlightening at

the same time, while “Escape” could
be the song that carries her onto state-
side radio airwaves.

Jeep-soul ingénue Aaliyah takes
her first steps into the dance arena
with a reverent cover of the Marvin
Gaye classic “Got To Give It Up.” Now
we were skeptical that such a young
artist could properly handle such a
subtle and sexy jam, but Miss Thing
works it lovely, performing with a per-
fect blend of quiet sensuality and
breathy shyness. Todd Terry kicks a
house groove that drives this home as
a multiformat smash waiting to hap-
pen. EastWest U.K. is already work-
ing this single on 12-inch import,
though we hear that a domestic press-
ing on Be!/Atlantic is imminent.

Finally, hi-NRG veteran Ernest
Kohl resurfaces with “Only You,” a
cover of the Yazz synth-pop nugget on
Atlanta’s new NMC Records. Produced
by the artist with Steve Skinner, this
is one of his more evenhanded and
mainstream-friendly recordings in
years. He really does have a fine tenor
range, and it’s put to excellent use
here. Be sure to check out Tom Moul-
ton’s rumbling tribal remix and
Lester Temple’s jiggly Euro-pop ver-
sion. A fine preview of Kohl's new
album, “The Importance Of Being.”

s Danee.
Rreakouss

NOVEMBER 9, 1996

CLUB PLAY

. INDESTRUCTIBLE REIGN HoL A

. IF YOU REALLY LOVE ME LONNIE
GORDON Ffup it

. ONLY 4 YOU CAJMERE cajuaL

. SHINE THE LIGHT CEVIN FISHER
NITEGROOVES

. UN-BREAK MY HEART TONI BRAXTON
LAFACE

MAXI-SINGLES SALES

. HOW MANY EMCEES BLACK MOON wreck

. DON'T LET GO (LOVE) EN VOGUE
EASTWEST

. MOUTH MERRIL BAINBRIDGE uNiversaL

. FRONT LINES (HELL ON EARTH)
MOBB DEEP 10up

5. STAY WITH ME JASON WEAVER

MOTOWN

v bW N

PW N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

BREAKS OUT

THE BEAT
WITH

L Ol MIX "SF THEME - #C. Marls

2. D.J. GIRL - Katina

3 DO YOU MISS ME - Joceiyn Gnrigues
4. AUTOMATIC LOVER - Real McCay

5. JELLYHEAD = Crush

" 6. DON'T STOP IWIGGLE WIGGLE] - Outhere Brothars
7. WEVE GOT IT GOIN' OM - The Backstrezt Boys
B. FEEL THE MUSIC = Planct Saul (Teal. Besrda Des)

3. DREAMER - Livin' Joy

10, ¥OU GOT TO PRAY = Jal Cardwsll
0. NEW YEARS DAY - Route 401

CS 5307-4

CD 5307-2

0 “”82551“53074”“ 8 0 '”LZSN“SBO?Z‘I“ 4

To Order:

Ph: I-BO0O-559-8273
or (612) 559-6000
fax: (612) 559-0210

@ 1886 Simitar Entertainment, Inc.
Disributed by Simitar Entertainment, Ing,
3850 Annapolis Lane M., Suite 140
Minneapalis, MM 55447-5443

I2. INSIDE OUT - Culturs Bwat
3. 1 DON'T KNOW = Escapade
14, MACAREMNA - Los Dl Mar

Available at all
One-Stops across
the Naticn

24 BILLBOARD NOVEMBER 9, 1996

www americanradiohistorv com


www.americanradiohistory.com

NOVEMBER 9, 1996 8 I ™
CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
& « |2 Q= OF DANCE CLUB PLAYLISTS. (2 <| 2 S STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SondScan®
%ﬁ B 23 ‘Q; TITLE ARTIST ‘é’u“j B =3 €< | TITLE IIII.“ ARTIST
E2| 32| ~8| =S| LABEL & NUMBER/PROMOTION LABEL T2 |52 | S| =S| LABEL & NUMBER/DISTRIBUTING LABEL
* *x *NO. 1% x *x * * * NO. 1/GREATEST GAINER * * %
2 3 8 NO FRILLS LOVE GEFFEN 22219 1 week at No. 1 JENNIFER HOLLIDAY¥ @ 47 - 2 STREET DREAMS (M) (T) (X) COLUMBIA 78408 1 week at No. 1 & NAS
4 b FIRED UP! TWISTED 55221/MCA FUNKY GREEN DOGS 2 1 1 5 NO DIGGITY (M) (T) (X) INTERSCOPE 95003 @ BLACKSTREET (FEATURING DR. DRE)
3 5 7 SHAKE THAT BODY COLUMBIA 78388 ROBI ROB'S CLUBWORLD FEATURING YA KID K @ 31 — 17 | THE THINGS THAT YOU DO (T) (x) MERCURY 578713 . @ GINA THOMPSON
7 12 6 LAND OF THE LIVING CHAMPION 324/RCA . KRISTINE W @ 3 3 19 | WHERE DO YOU GO (M) (T) (X) ARISTA 13226 @ NO MERCY
5 8 8 THAT SOUND SFP 9608 E-N FEATURING CEEVOX 5 23 34 9 CAN'T KNOCK THE HUSTLE (M) (T) (X) FREEZE/ROC-A-FELLA 53251/PRIORITY @ JAY-Z
11 | 14 | 5 | THECHILD (INSIDE) ARISTA 13252 @ QKUMBA 200 6 2 2 | 22 | HOW DO U WANT IT/CALIFORNIA LOVE (M) (T) (x) DEATH ROW/INTERSCOPE 854653/ISLAND @ 2PAC (FEAT. KC AND J0JO)
8 9 8 SNAPSHOT RHINO 76032/A I @ RUPAUL
l 2 10 | WHO IS HE Ar\LTJOWHAT/ ITSLA::: cTo YOU MAVERICK PROMO/REPRISE @ ME'SHELL NDEGEOCELLO * doxiHay SHOT DEBUT * * *
. @ NEW b 1 I’'M STILL IN LOVE WITH YOU (M) (T} (X) MCA 55278 & NEW EDITION
13 16 6 IN THE SPRINGTIME OF HIS VOODOO ATLANTIC 85475 TORI AMOS
g 0 L T e S T OROATER 8 6 6 5 NO TIME (T) UNDEAS/BIG BEAT 95631/AG @ LIL' KIM FEATURING PUFF DADDY
9 4 8 23 | ONLY YOU (M) (T} (X) BAD BOY 7907 1/ARISTA @ 112 FEATURING THE NOTORIOUS B.I.G.
15 | 2 NSRRI CANTHELP ITCOLISEUM IMPORT/PYL HARBY CLAPRERS 10| 10| 9 | 6 | MUSIC MAKES ME HIGH (M) (T) (X) UNIVERSAL 56020 ® LOST BOYZ
6 l 11 | STOMP QWEST 43766/WARNER BROS. QUINCY JONES FEAT THE CAST OF STOMP/THE YES/NO PRODUCTIONS
12 6 BNl W0 10 TANGO KAASNOW 55241CA RS LT 11)| 44 | 30 15 | STAND UP (T) () DV8 120085/A8M LOVE TRIBE |
1 7 7 Y REh i EJONET0n DG N o0S T 12 8 17 6 ME AND THOSE DREAMIN' EYES OF MINE (M) (T) EMI 58592 @ D'ANGELO
10 1 26| WHERE LOVE LIVES '96 LOGIC 59051 © ALISON LIMERICK 13 11 5 9 FIRED UP! (T} (X) TWISTED 55221/MCA FUNKY GREEN DOGS
16 | 20 6 | GIVE ME A LITTLE MORE TIME GO! DISCS/LONDON 850745/ISLAND @ GABRIELLE NEW ) 1 | ONE AND ONE (T} (X) DECONSTRUCTION 13268/ARISTA © ROBERT MILES FEAT. MARIA NAYLER
17 | 2¢ 175 | CAN I GET A WITNESS PERSPECTIVE PROMO/AEM ANN NESBY i: 5|2 3 LAST NIGHT (M) (T) X) LAFACE 24 18Z/ARISTA SIAZIET
29 | 37 LOVE COMMANDMENTS WAAKO 1244 ISELE JACKSON S | ¢ THE RHYME (1) JIVE 42405 . @ KEITH MURRAY
22 34 : 1 CUBA STRICTLY RHYTHM 12472 - e EEL MARTACH\ 17 12 10 3 THE CHILD (INSIDE) (T) (X) ARISTA 13252 € QKUMBA Z00
23 | 36 | 4 | 1T's ALL COMING BACK TO ME NOW 550 MUSIC 78377/EPC @ CELINE DION 30 [ 27 | 4 | PONY (T} 550 MUSIC 78354/EPIC : @ GINUWINE
20 | 15 | 10 | JUST BE GOOD TO ME ARISTA 13235 DEBORAH COX 19)] 22 | 14 5 | OHNO (T) (X) TWISTED 55242/MCA DANNY TENAGLIA
26 | 33 | 4 | LOVE ME THE RIGHT WAY ‘96 LOGIC 59053 @ RAPINATION & KYM MAZELLE NEWD | | | DANCE/HORNY (T) TWISTED 55246/MCA SIZE QUEEN
% % * POWER PICK* * * 21 7 11 7 YA PLAYIN' YASELF (T) PAYDAY/LONDON 120100/ISLAND @ JERU THE DAMAJA |
(23)] 38 | — | 2 | ONEAND ONE DECONSTRUCTION 1326BARISTA  ROBERT MILES FEAT. MARIA NAYLER 22 | 18 | 20 | 13 | ASCENSION (DON'T EVER WONDER) m) (x) COLUMBIA 78365 $ MAXWELL
2 | 18] 1l T e e ® LISA MARIE EXPERIENCE 23)| 40 | 37 | 28 | C'MON N’ RIDE IT (THE TRAIN) (M) (T} (X) QUADRASOUND/BIG BEAT 95664/AG ® QUAD CITY DJ'S
@ 30 2 3 HOLDING ON TO YOUR LOVE KING STREET 1048 STEPHANIE COOKE 24 13 12 4 IT'S ALL COMING BACK TO ME NOW (T} (x) 550 MUSIC 78377/EPIC @ CELINE DION
37 m 13 | EVERYBODY'S FREE (TO FEEL GOOD) PULSE 8 IMPORT * ROZALLA 25 9 7 5 SITTIN’ ON TOP OF THE WORLD (T) SO SO DEF 78427/COLUMBIA @ DA BRAT |
27 | 28 | 28 6 | THAT LOOK SUPN'SIDE IMPORT/DECONSTRUCTION DELACY 26 | 38 9 | KEEP PUSHIN' (1) MAW O12/STRICTLY RHYTHM BORIS DLUGOSCH PRESENTS BOOOM! |
28)| 35 | 41 | 4 | WATCHA GONNA DO? STRICILY RHYTHM 12464 DEIA 21 | 17 | 15 | 6 | NOBODY (1) (X) ELEKTRA 65382/EEG @ KEITH SWEAT FEATURING ATHENA CAGE
29) 40 | — 2 | HOLIDAY EiGHT BALL 89 GLENN TOBY 28 | 1819 5 | ITZSOWEEZEE (HOT) (1) (X) TOMMY BOY 752 @ DE LA SOUL
41 | 48 | 3 | sHouT coLumsia 78421 STAXX OF JOY 29 | 14 | 13 | 11 | IFYOUR GIRL ONLY KNEW (T) (X) BLACKGROUND 95644/AG @ AALIYAH
3 | 25 | 23 | & | KEEP ON DANCIN' JELLYBEAN 2514 SHADES OF RHAPSODY 30)] 36 | 23RBS _SNAPSHOT (T (0 RHING 76032 SIRURAU
32 | 19 13 13 | ONLY YOU KING STREET 1044 KIMARA LOVELACE 3D)| 32| 24 16 | DO YOU MISS ME (T) (X) CLASSIFIED/TIMBER! 0186/TOMMY BOY JOCELYN ENRIQUEZ
33 | 31 39 5 E-O-E OLD MORTALES 41193/BMG LATIN KING AFRICA | 32 27 16 18 | KEEP ON JUMPIN' (T) (X) LOGIC 59054 @ MARTHA WASH & JOCELYN BROWN |
43 - % NO ONE CAN LOVE YOU MORE THAN ME EASTSIDE IMPORT/ALMIGHTY HANNAH JONES @ NEWD 1 JAZZ 1T UP (1) (X) STRICTLY RHYTHM 12475 ® REEL 2 REAL |
35| 27 27 6 BOLERO CHA CHA 001 CEASAR & MANOF 4| 21 19 | MY BOO () S0 50 DEF 78358/COLUMBIA @ GHOST TOWN DJ'S
42 | 50 | 3 | LIKEI DO ROWDY 35079/ARISTA @ FOR REAL 35 | 25 | 22 | 4 | LIKE DO (1) (x) ROWDY 35079/ARISTA @ FOR REAL
3| | > 8 DESCARGA RAMBUNCTIOUS 0002/RAM LATIN EXPRESS 36 | 20 | 47 4 BOHEMIAN RHAPSODY (T) (X) BIG BEAT 95640/AG THE BRAIDS
38 33 31 7 _K[UBBHOPPING 7YX 66058 @ KLUBBHFADS 37 38 35 22 | YOU'RE MAKIN’ ME HIGH/LET IT FLOW (M) (T) (X) LAFACE 24161/ARISTA @ TONI BRAXTON
45 2 | MUSIC SAVED MY LIFE MAXI 2044 CEVIN FISHER 38 | 29 | 2 8 | STEELO (1)BIv 10 860557MOTOWN ¢ 702
40 21 18 14 | WON'T GIVE UP MY MUSIC JELLYBEAN 2513 PULSE FEATURING ANTOINETTE ROBERSON | 39 16 I 31 7 BOW DOWN (T) LENCH MOB 53227/PRIORITY © WESTSIDE CONNECTION
41 6 ) — 2 GET ANOTHER PLAN STREETWAVE 50007 ABSTRACT TRUTH 40 28 43 3 YOU CAN DO 1T {(BABY) () (x) GIANT STE® BLUE THUMB 3093/GRP NUYORICAN SOUL FEAT. GEORGE BENSON
* * * HOT SHOT DEBUT* * % 4 | 34 | 18 8 | SHAKE THAT BODY () (X) COLUMBIA 78388 ROBI ROB'S CLUBWORLD FEATURING YA KID K
NEW ) 1 SUGAR 1S SWEETER FFRR/LONDON 120102/1SLAND C.J. BOLLAND 48 | 40 | 20 | TWISTED (M) (1) (X) ELEKTRA 66031/EEG @ KEITH SWEAT |
43 | 4 | 47 3 | SETIT OFF EASTWEST 65991/EEG ® ORGANIZED NOIZE (FEAT. ANDREA MARTIN AND QUEEN LATIFAH) /1 a) - 2 | THERAPY (T) DUCK DOWN 53250/PRIORITY @ HELTAH SKELTAH
44 34 30 9 SURVIVE EMOTIVE 788 SAUNDRA MARQUEZ 44 46 — 6 FLOATIN' ON YOUR LOVE (T) T-NECK 854739/SLAND @ THE ISLEY BROTHERS FEAT. ANGELA WINBUSH
NEW ) 1 | THE REAL THING WARNER ALLIANCE 43789/WARNER BROS WORLD WIDE MESSAGE TRIBE 45 | 35 | 29 | 5 | GIVEME A LITTLE MORE TIME (1) (x) GO! DISCS/LONDON 850745/ISLAND @ GABRIELLE
NEW ) 1 | BORN SLIPPY waX TRAX! 8745/TVT ® UNDERWORLD 46)| NEWD 1 SUGAR IS SWEETER (1) (X) FFRRILONDON 120102//SLAND CJ. BOLLANDJ
4] 39 I 29 12 IT DOESN’T MATTER MAXI 2040 SHAY JONES 41 RE-ENTRY 2 LOOK INTO MY EYES (T) (X} STRICTLY RHYTHM 12480 PLANET SOUL |
NEW ) 1 BLUE SKIES PERFECTO/KINETIC PROMO/REPRISE BT FEATURING TOR| AMOS 48 RE-ENTRY 13 | ELEVATORS (ME & YOU) (M) (T) (X) LAFACE 24178 ARISTA @ OUTKAST
NEW D) 1 OHNO TWISTED 55242/MCA DANNY TENAGLIA 49 39 ] 32 13 | WU-WEAR: THE GARMENT RENAISSANCE (T) BIG BEAT 95058/AG @ RZA FEAT. METHOD MAN & CAPPADONNA
5 | &7 [ 40 6 NIGHT MOVES PULSE B IMPORT ABIGAIL 50)| RE-ENTRY 5 | DON'T WANNA BE ALONE (1) GASOLINE ALLEY 55245/MCA & SHAI |

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BPI Communications.

Klubbheads.

Klubbhopping.
Niubbheads Ity Bitty Boory Woozy
Lisa Maste Experience! Jory Musaphia
indoor Club Moes,

AL IS 1T

72 Otis Street

West Babylon, NY 11704
Ph (516) 253-0800

Fx {516) 253-0128

ARF WERAIN-3

&

"Klubbhopping® by KLUBBHWH You Ever Love Me?" by MICHELLE LEE
N ZYX 66058 ZYx 8477

-
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Kenny Rogers Offers Xmas ‘Gift’

Radio Targeted With Magnatone Christmas Set

B BY DEBORAH EVANS PRICE

NASHVILLE—It’s been a few years
since Kenny Rogers took a run at the
country charts, but as his Magna-
tone debut album, “The Gift,” preps
listeners for the
holiday season,
Rogers. his man-
agement, and
Magnatone exec-
utives are hoping
it will break a lit-
tle ice at radio as
well.

“We thought it
would be nice to
start this chapter in his career with
a really incredible record that was a
different kind of Christmas record
and reacquaint Kenny with his huge
audience,” Magnatone CEO Jim
Mazza says of the Sept. 3 release.

“I think it’s an interesting strate-
gv,” Rogers says of the decision to
make his Magnatone debut a Christ-
mas album. “We thought strategi-
cally that if I did a Christmas album,
radio stations who might not nor-
mally play my product because of
where country music 18 might break
that mold at Christmastime. And if
they play me at that time with huge
success, they are more likely to con-
sider me after Christmastime.”

A
o |

- h

ROGERS

Gaining exposure at country radio.

with a seasonal project is only one
facet of the plan that Rogers; his
manager, Ken Kruagen; and Magna-
tone CEO Jim Mazza have concocted
to restore the multiplatinum artist’s
career to its previous stature. Tele-
vision, touring, bookstore appear-
ances, and lots of media exposure
are also key elements in this new
chapter in Rogers’ life, and he’s pin-
ning a lot of hopes on longtime friend
Mazza’s abilities.

Rogers cites Mazza as the key rea-
son he signed with Magnatone, a
Nashville independent whose roster
includes Shelby Lynne, Great Plains,
Rich McCready. Billy Montana. and
Caryl Mack Parker.

“Jim was with me at EMI Liberty
when I had all my big hits,” Rogers

says. “He and I know each other. He
knows what I’m looking for, and I
know what he-needs to get his job
done. I'm prepared to work harder
for Jim than I ever have before, and
I think Jim is prepared to work
harder for me than anyone ever has.
We both stand to gain if we are both
right.

“I'm convineed Jim Mazza will get
hits for me when no one else can, and
once you get a hit, the ballgame
changes,” Rogers continues. “I have
always been a risk taker in that
sense, because I would rather be a
big fish in a little pond because I
think you can make the pond grow, if
you handle it properly, and little fish
get eaten up in big ponds.”

Kragen echoes Rogers’ belief in
Mazza. “Our relationship with Jim
Mazza goes back to the early ’80s,
when he was head of EMI America
and Kenny was on the label,” Kra-
gen recalls. “Jim was responsible for
a lot of that period, when the biggest
sales were racked up, and he had
some clever ideas in those days.

“He was the first one to suggest
we put extra bonus cuts of brand-
new singles on the greatest-hits
album, and one of those was ‘Lady,
and that of course created the
tremendous success of that album
... Another idea of his was that we
use telemarketing. These |ideas]
now seem pretty routine, but they
were the first time they were being
done.”

Throughout the ’80s, Rogers was
a staple on the country charts with
such hits as “The Gambler,” “Love
Will Turn You Around,” and “Lady”
and the duets “Islands In The
Stream” with Dolly Parton and
“Every Time Two Fools Collide”
with Dottie West. In addition to
being one of the top concert attrac-
tions, Rogers launched an acting
career that includes the “Gambler”
movies and other television and film
roles.

In recent years, his chart activity
has waned. His last country album
was on Giant in 1992. “I did one with
James Stroud, and it was kind of

T'n’T Set To Tour. Atlantic artist Tracy Lawrence and MCA Nashville artist Tracy
Byrd have joined forces for their TNT Tour. They announced their plans at a

press conference moderated by TV personality Katie Haas. Shown, from left, are
Lawrence, Haas, and Byrd.

right at the time when country radio
said they weren’t even going to play
Randy Travis. Well, that didn’t give
me much hope,” Rogers says.

He acknowledges that four years
is a long time to go without a new
project but says he didn’t feel the
time was right earlier. “It’s kind of
pointless to release anything that
you know you aren’t going to get on
the air. The trick is to have a career
that can sustain and wait until there
Is a legitimate chance, and then you
take advantage of it. It doesn’t both-.
er me the way this thing has hap-
pened.

(Continued on page 28)

JERYER
Anderson To Mercu
has signed a long-term contract with Mercury Nashville. Pictured at the signing,
from left, are Mercury Nashville president Luke Lewis, Mercury VP of A&R Keith
Stegall (who will produce Anderson), Anderson, manager Bobby Roberts, and
attorney Malcolm Mimms.

ry. Longtime traditionalist country singer John Anderson -

ON THE ROW: Clint Black’s ambitious World Wide Web
page on the Internet, besides offering fan-club informa-
tion, a discography, a videography, and the like, is market-
ing his current album, “The Greatest Hits.” His home page
is linked to Kellogg’s and the American Heart Assn.'s joint
home page, which offers 30-second soundclips from the
album and information on a $5-off discount offer on the CD
via specially marked boxes of Kellogg’s cereals. Also
offered are autographed posters and a chance to meet
Black . . . Not to be outdone, BR5-49 hus its own Web site

Clint Black, BR5-49 Hit The Weh;
0z’s Dead Ringer Band To Hit Town

George Dickel Tennegssee Whiskey for his Ain’t Nothing
Better tour. The 126-year-old distillery is also conducting
a lyrvics contest for amateur songwriters in Nashville . . .
Trifecta Entertainment signs DKC/Columbia artist Nikki
Nelson. DKC president Don Cook is producing her debut
album . . . Country Radio Broadcasters Ine. will move its
annual Country Radio Semin:r from the Opryland Hotel
to downtown Nashville’s Convention Center beginning in
1998. The 1997 confab is set for March 5-8. Notre Dame

football coach Lou Holtz will be the kick-off speaker.
The Oak Ridge Boys have re-signed for management
with Jim Halsey, who handled the group from 1975 to
1990. The group also inks with the William Morris Agency
... Vince Gill’s latest duet partner is Sonya Isaacs from
the East Tennessee

and a new fan club, dubbed appropriately the Hayloft Gang.
Australia’s the Dead Ringer Band, who won this year’s
award for best country recording from the Australian
Recording Industry Assn., will visit Nashville for the first
time in late November. The
group will be shopping for

a U.S. label, and BMI and g

the Country Music Assn.

are planning receptions for as VI e
them ... Deana Carter’s

debut Capitol album, “Did = =

I Shave My Legs For w\g
This,” has been certified

gold by the Recording

Industry Assn. of America ™
... Tracy Byrd played a

unique venue Oct. 23 to pay

off a bet. He and his band

performed a full concert

underneath his MCA billboard on Broadway. The street
was closed for a two-hour block party. Byrd lost a fishing-
lure wager with WSIX Nashville’s Bubba Skynyrd.

Notorious promoter Don King hit town for a quick tour
of the new downtown arena. King says that he might be
booking boxing and music events at the venue, which opens
next month . . . LeAnn Rimes will open the last nine dates
of Alan Jackson’s tour . . . Thrasher Shiver will open for
Ty England’s tour, which kicks off Nov. 21 in Tulsa, Okla.
... Mindy McCready is being courted for guest acting
appearances by Aaron Spelling Productions.

The Country Music Foundation honors Ralph Stanley
Saturday (9) for his 50th anniversary in music. He'll appear
on the televised segment of the Grand Ole Opry that
evening and on “Prime Time Country” Friday (8). .. Opry-
land Productions Inc. will produce shows for a 1,400-seat
music theater planned for a development in Sevier Coun-
ty in East Tennessee. The 150-acre project, called Gover-
nor’s Crossing, will also include restaurants, a factory-out-
let mall, a water park, a resort, and a spa. It’s on Highway
441, across from a new Wal-Mart, and is 15 miles from the
entrance to Great Smoky Mountains National Park . . . The
NationsBank branch on the Row has added a writer’s room
for its songwriter patrons . . . Oh Boy Records signs cult
fave R.B. Morris.

Rick Trevino has picked up tour sponsorship from

by Chet Flippo

gospel and bluegrass
group the Isaacs. Gill and
Isaacs recently wowed
Grand Ole Opry audi-
ences with a rendition of
his “A Real Lady’s Man.”
Also at the Opry, Ricky
Skaggs has been given
the late Bill Monroe’s
locker backstage . . . Lor-
rie Morgan re-signs with
thé Buddy Lee Agency . ..
Imprint Records signs
Jeff Wood.

RECORD ROUND-UP: Capitol reissues the George
Ducas single “Every Time She Passes By,” which failed to
garner much attention in its first go 'round this summer.
Capitol senior VP Bill Catino says the track was bunched
in a pack of other Capitol singles and didn’t get the prop-
er setup for radio. Epic is doing the same for Stephanie
Bentley’s “Once I Was The Light Of Your Life.” There is
ample precedent: Randy Travis’ “On The Other Hand”
required two chances before it topped the charts in 1956
... ERA Records, via K-tel, is releasing “Country Tuck-
er,” a 12-song collection of the Marshall Tucker Band’s
country-flavored work from its Capricorn years, 1973-78.
The year’s first French country album has reached us.
Raquel Bitton, a French chanteuse living in San Rafael,
Calif,, has issued “Changes” on her own RB Productions
(through City Hall Records). She covers a number of
Nashville writers, from Skip Ewing to Jim Weatherly, as
well as Roy Orbison’s “Changes” . . . Acoustic Disc has
issued “Shady Grove,” a collection of previously unreleased
acoustic tracks by David Grisman and the late Jerry Gar-
cia. It shows off Gareia’s skill on the five-string banjo. He
once auditioned—unsuccessfully—for Bill Monroe’s Blue
Grass Boys. The package comes with notes by John
Cohen of the New Lost City Ramblers and previously
unpublished photographs, lyrics, and a discography.
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COMPILED FROM A NATIONAL SAMPLE
a OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
I r PROVIDED BY SoundScan®
NOVEMBER 9, 1996 ) ™
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- = o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o - 5 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
" *x ANO. 1% %% 37 | 34 | 34 | 19 | LYLE LOVETT CURB 11409/MCA (10 98/16.98) THE ROAD TO ENSENADA | 4
1 1 1 16 | LEANN RIMES CuRB 77821 (10.98/15.98) 16 weeks at Na. BLUE 1 38 33 33 37 RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.98) RICOCHET 14
2 1 2| 2 | 5 | cLINTBLACK reasse71 0081698 THE GREATEST HITS | 2 45 | 52 | 6 | BR5-49 ARisTA 18818 (1098/1598) BRS-49 | 39
* % * HOT SHOT DEBUT % * * * % ¥ PACESETTER % * %
B (3)| NEWP | 1 | MARY CHAPIN CARPENTER COLUMBIA 67501SONY (1098 EU16.98) A PLACE IN THEWORLD | 3 66 | — | 2 | KEVIN SHARP ASYLUM 61930EEG (10.98/15.98) G MEASURE OF AMAN | 40
= "
@ 4 5 8 EEANA CARTER DID | SHAVE MY LEGS FOR THIS? 4 41 37 44 | 136 | TIM MCGRAW A* CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON 1
APITOL NASHVILLE 37514 (10.98/15.98) @ TRAVIS TRITT A&
42 43 46 59 GREATEST HITS — FROM THE BEGINNING 3
5 3 3 27 | GEORGE STRAIT A MCA 11428 (10.98/16.98) BLUE CLEAR SKY 1 WARNER BROS. 46001 (10.98/16.98)
6 | 6 5 | 90 | SHANIA TWAIN A° MERCURY NASHVILLE 522886 (10,98 EQ/16.98) THE WOMAN INME | 1 43 | 41 | 33 | 64 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16,98) TERRI CLARK | 13
7 | 5 1 4 | 28 | BROOKS & DUNN A ARISTA 18810 (10.98/15 98) BORDERLINE | 1 4 | 38 | 41 | 21 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.58) NEAL MCCOY | 7
i 45 36 32 19 | JAMES BONAMY EPIC 67069/SONY {10.98 £Q/15.98) WHAT | LIVE TO DO 16
8|8 | 7|5 i?LAH'#C“"'CHAELQ';"gNTGOMERY WHAT | DO THE BEST | 5 = :
NTIC 829170 96/16758) 46 | 24 | 47 | 215 | GEORGE STRAIT A®mca 10651 (1098/15.98) PURE COUNTRY (SOUNDTRACK) | 1
JEFF FOXWORTHY
9 | 7 | B | 9 | aRNeRBROS. 46361 (10.98/16.98) CRANK IT UP — THE MUSIC ALBUM | 3 47 | 49 | 48 | 71 | BRYAN WHITE @ asyLUM 61642/EEG (10.98/1598) BRYAN WHITE | 13
10 | 9 | 11 | 26 | MINDY MCCREADY ® BNA 66806/RCA (9.98/15.98) TEN THOUSAND ANGELS | 5 48 | 39 | 40 | 29 | JO DEE MESSINA CURB 77820 (10.98/15.98) (I8 JO DEE MESSINA | 22
1 11 12 53 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 1 49 | 48 55 53 | ALABAMA A RCA 66525 (10.98/15.98) IN PICTURES 12
12 | 10 | 9 | 31 | BRYAN WHITE @ AsYLUM 61880/EEG (10.98/15.98) BETWEEN NOW AND FOREVER | 7 50 | 51 | 49 | 29 | DIAMOND RIO @ ARISTA 18812 (10.98/15.98) v | 14
13 13 14 | 40 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE W{TH THE TRUTH 10 51 52 57 | 41 | LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR 11
14 15 15 9 TRAVIS TRITT WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7 52 42 35 18 | WADE HAYES COLUMBIA 67563/SONY (10.98 EQ/15.98) ON A GOOD NIGHT 11
15 | 14 | 17 | 98 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10 98/15.98) THEHITS | 1 53 | 53 | 51 | 59 | GEORGE STRAIT A’ MCh 11263 (39.98/49.98) STRAIT OUT OF THEBOX | 9
16 | 12 | 10 | 22 | VINCE GILL @ MCA 11422 (10.98/16.98) HIGH LONESOME SOUND | 3 54 | 47 | 45 4 | K.T.OSLIN BNA 66920/RCA (10.98/16.98) MY ROOTS ARE SHOWING... | 45
NEW ) 1 | TRACY BYRD Mca 11485 (10.95/16.98) ) BIGLOVE | 17 55 | 57 | 50 | 37 | WYNONNA A CURB 11090/MCA (10.98/16.98) REVELATIONS | 2
18 | 17 | 20 | 18 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 17 56 | 46 | 42 | 6 | HANKWILLIAMS, SR.. JR., &l THREE HANKS: MEN WITH BROKEN HEARTS | 29
3 19 19 16 40 | TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98) TIME MARCHES ON 4 57 50 38 10 | BILLY RAY CYRUS MERCURY NASHVILLE 532829 (10.98 EQ/15.98) TRAIL OF TEARS 20
' 0 | 18 | 22 | 62 | COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) | THINK ABOUT YOU 5 ALISON KRAUSS A* " .
2 (10.98 £O/ 58 | 64 | 61 | 80 | iR oss: (0081558 B NOW THAT I'VE FOUND YOU: A COLLECTION | 2|
21| 16| 13 9 | TRISHA YEARWOOD WMCA 11477 (10.98/16.98) EVERYBODY KNOWS 6 59 | 54 | 60 | 23 33\\/:32555 'Q"Jf?g’gﬁ” GETTIN' OUT THE GOOD STUFF | 12
2 | 20 19 | 49 | GARTH BROOKS A‘ CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 ——
60 | 55 58 | 102 | CHARLIE DANIELS @ EPIC 64182/SONY (5.98 £0/9.98) SUPERHITS | 35
(23)| 26 | 29 | 18 | KENNY CHESNEY BNA 66908/RCA (10.98/15.98) ME AND YOU | 23 .
2 61 56 54 | 272 | BROOKS & DUNN A° ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
4 5 21 61 FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 4
2 : 62 60 63 | 161 | REBA MCENTIRE A* MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO i
21 18 0 PAUL BRANDT Rrep 6 ARNE (10.98/16. CA EFORE TH
A 5 LO L L T B il S . 63 59 59 | 119 | WILLIE NELSON @ COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 34
VARIOUS ARTISTS
26 | 23 /[ 2o [EREH LT Ry 60002 (10.6/16.98) THE BEST OF COUNTRY SING THE BEST OF DISNEY | 23 64 | 58 | 55 | 11 | RANDY TRAVIS WARNER BROS. 46328 (10.98/16.98) FULLCIRCLE | 9
21 21 28 58 | TIM MCGRAW A? CURB 77800 (10.98/16.98) ALL | WANT 1 65 63 64 21 | ALABAMA RCA 66848 (4 98/9.98) SUPER HITS | 63
28 | 24 | 23 | 125 | VINCE GILL A° MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 66 | 61 53 28 | TOBY KEITH MERCURY NASHVILLE 531192 (10.98 EQ/15.98) BLUE MOON 6
29 22 21 6 JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES 9 67 62 62 | 125 | TRACY BYRD A McCa 10991 (10.98/15.98) NO ORDINARY MAN 3
+ % * GREATEST GAINER * % * NEWP | 1 | DAVID KERSH CURE 77848 (10.98/15.98) GOODNIGHT SWEETHEART | 68
40 | 36 | 10 | THE BEACH BOYS RIVER NORTH 161205 (11.98/15.98) STARS AND STRIPES VOL. 1 | 12 69 | 65 | 65 | 67 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REONECKS PLAY | 2
==
31 | 28 | 26 | 25 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 EQ/17.98) POLITICS, RELIGION AND HER | 17 70 | 68 | 69 | 109 | ALABAMA A RCA66410(1098/1598) GREATEST HITS VOL.IIl | 8
aTn JOHN MICHAEL MONTGOMERY A°
32| 3 | ¥ 16 | CLEDUS “T."” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD | 30 n | e 68 | B3 | AriAnTIC 82728/AG (10.98'16.98) JOHN MICHAEL MONTGOMERY 1
(33)] 35 | 43 | 5 | GARY ALLAN DECCA 11482/MCA (109815 98) USED HEART FOR SALE | 33 72 | 71 | 75 | 54 | CLAY WALKER A GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10
34 | 29 | 25 | 5 | DOLLY PARTON RISING TIDE 53041 (10.98/16.98) TREASURES | 24 73 | 70 | 71 | 51 | MARTINA MCBRIDE @ RCA 66509 (9.98/15.98) WILD ANGELS | 17
35 | 31 | 30 | 11 | TY HERNDON EPiC 67564/SONY (10.98 EQ/15.98) LIVING IN A MOMENT RE-ENTRY | 72 | DAVID LEE MURPHY @ MCA 11044 (10 98/15.98) OUT WITHABANG | 10
36 | 32 31 49 | VINCE GILL A MCA 11394 (10.98/16.98) SOUVENIRS 3 15 73 | 73 21 RHETT AKINS DECCA 11424/MCA (10.98/15.98) IR SOMEBODY NEW 13

(O Albums with the greatest sales gains this week. ®Recording industry Assn. Of America (RIAA) certification for sales of 500,000 units.
Most tape prices, and CD prices for WEA and BMG fabels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are

Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BP| Communications, and SoundScan, fnc.

A RIAA certification for sales of 1 million units, with multimillion seliers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
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B 1 1 PATSY CLINE A’ MCA 12* (7.98/12.98) 246 weeks at No. 1 12 GREATEST HITS 586— 14 15 REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND 4
2 2 HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, voL.1 | 98 15 | 14 | REBA MCENTIRE A’ MCA 4979" (7.98/12.98) GREATEST HITS | 284
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4 3 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/1198) 24 OF HANK WILLIAMS GREATEST HITS | 85 17 13 PATTY LOVELESS A EPIC 64188/SONY (10.98 EQ/15.98) WHEN FALLEN ANGELS FLY 4
5 5 BROOKS & DUNN A“ ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 5 18 23 GARTH BROOKS A° CAPITOL NASHVILLE 98743 (10.98/16.98) THE CHASE | 35
6 6 SHANIA TWAIN @ MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 67 1 19 21 FAITH HILL A® WARNER BROS. 45389 (9.98/15.98) Il ' TAKE ME AS | AM 5
_7_ — | VINCE GILL A MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH 24 20 19 BILLY RAY CYRUS A’ MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 76
8 8 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 284 21 227 | KENNY ROGERS A CAPITOL NASHVILLE 46106 (9.98/15.98) TWENTY GREATEST HITS | 136
__9_ 7 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 263— 22 17 JOHNNY CASH COLUMBIA 66773/SONY (5,98 EQ/9.98) SUPER HITS 12
10 11 THE CHARLIE DANIELS BAND A® EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 282 23 18 JOHN MICHAEL MONTGOMERY A* ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 5
1 12 MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/16.98) COME ON COME ON 5 24 20 THE MAVERICKS A MCA 10961 (9.98/15.98) Il WHAT A CRYING SHAME 8
12 9 BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 5 25 25 | GEORGE STRAIT A MCA 10450 (9.98/15.98) TEN STRAIT HITS | 97
13 10 GEORGE STRAIT A MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 280 Catalog albums are older titles which are registering significant saies. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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by Wade Jessen

RED WINE & BLUE MEMORIES: Deana Carter ends LeAnn Rimes’
unprecedented 20-week run atop Billboard’s Top Country Singles Sales chart,
as “Strawberry Wine” (Capitol Nashville) outsells “Blue” (Curb) by more than
1,000 units and bumps Rimes back to No. 2. Rimes manages to stay ahead of
Alan Jackson’s “Little Bitty” (15-3) by a 2,500-unit cushion, despite Jack-
son’s whopping 4,000 unit increase. Rimes’ labelmate Tim McGraw was the
previous record holder for the most weeks at No. 1 on Top Country Singles
Sales, stacking 19 consecutive weeks with “I Like It, I Love It,” before being
dethroned in the Jan. 20 issue by Shania Twain’s “I'm Outta Here”/“The
Woman In Me” (Mercury Nashville).

John Rose, sales VP at Capitol Nashville, says, “We're proud to be the ones
toreplace LeAnn Rimes at No. 1, considering the monumental impact of ‘Blue.'
This is a real testament to the power of a great song, and we couldn’t be hap-
pier.” Meanwhile, “Strawberry Wine” rises 7-6 on Hot Country Singles &
Tracks, and “Did I Shave My Legs For This?” bullets at No. 4 on Top Coun
try Albums while jumping 31-29 on The Billboard 200.

HIGH FIVE: With Hot Shot-Debut honors, Mary Chapin Carpenter parks
her fifth Columbia set at No. 3 on Top Country Albums. Moving 43,000 units,
“A Place In The World” is Carpenter’s second-biggest opener, outshined only
by her prior set, “Stones In The Road,” which entered the country chart at
No. 1 with 85,000 pieces in the Oct. 22, 1994, issue. Mike Kraski, senior sales
VP at Sony in Nashville, says, “We're only a little more than a month into the
lead single at radio, so this tells us that Chapin’s fans were more than ready
for something new. It has been two years since the last album, and we’re hear-
ing great feedback.” Kraski says a syndicated album premiere show, which
aired Oct. 21 on 100 country stations, was instrumental in Carpenter’s high
debut.

“A Place In The World” enters The Billboard 200 at No. 20, while the lead
single, “Let Me Into Your Heart,” moves 37-29 on Hot Country Singles &
Tracks.

SURF’S UP: The Beach Boys (River North) take Greatest Gainer honors
on Top Country Albums, as “Stars & Stripes Vol. 1” increases by more than
2,000 units. That package, which features Beach Boys songs performed with
country artists, benefits from an Qct. 19-20 broadcast of Willie Nelson’s Farm
Aid 11 concert on the Nashville Network. The Beach Boys figured promi
nently on that show and performed with many of the artists who participat-
ed in the album. Nelson and the Beach Boys performed “Warmth Of The Sun”
to an enthusiastic audience during the Farm Aid show; taped Oet. 12 in Colum
bia, S.C,

Our Pacesetter ribbon goes to “Measure Of A Man” by Kevin Sharp (Asy-
lum), which rises 66-40 with a 53% gain. Sharp’s debut single, “Nobody
Knows,” vaults 43-35 on Hot Country Singles & Tracks, with new airplay
detected at KFRG Riverside, Calif.; WCMS Norfolk, Va.; and WDRM
Huntsville, Ala.; among others,

FOR THE RECORD: Due to a production error, the Top Producers list in
the Oct. 5 Country Spotlight had errors in ranking. Here’s the corrected list,
in order from Nos. 1-10: Tony Brown, Don Cook, James Stroud, Scott Hen-
dricks, Keith Stegall, Robert John “Mutt” Lange, Barry Beckett, Ed
Seay, Emory Gordy Jr., and Allen Reynolds.

(Continued from page 26)

“I think the fact that I’ve had so
much success hurts me. It’s almost
like it’s harder for me to get on
[radio] than a person who had a lit-
tle success before.”

Rogers says he’s honest with him-
self about exactly where his career
is at this stage. “I understand what’s
going on in country musie. I respect
it. I appreciate it. In the next six
months, I will predict to you that
there will be a major shift in coun-
try music. I would like to be part of
it, and I think the only way I could
do it is accidentally.

“By that I don’t mean I could set
out and just do a record and they
would say, ‘Oh, this is nice, we are
going to play this.’ I think we have to
almost come in the back door, and
that’s what we are trying to do.”

Rogers adds that he doesn’t “have
an interest in being No. 1 again. That
doesn’t interest me at all. If it hap-
pens, I was never shooting for that
in the first place; it’s gravy. But I do
like to be competitive, and I like to
be played on radio . .. I like being
contemporary. I miss that part of it.”

Rogers is hoping that “The Gift”
will get him on the airwaves again.
Magnatone has serviced radio with
a sampler of five songs from the
album, and according to promotion
and marketing administrator Casey
Robertson, the label sent out
“bounce back” cards to the stations
asking them to say whether they
planned to play songs from “The
Gift.” At press time, the cards had
been out for less than a week, but
Robertson reports that the label has
already received 40 replies, which
were all affirmative.

Rogers is excited about “The Gift”
and thinks it will do well at radio and
retail. The album features Rogers
and Wynonna dueting on the Mark
Lowry/Buddy Greene composition
“Mary Did You Know?,” which
Rogers says Wynonna suggested for
the project. The album also features
Christian groups the Katinas and
Glad performing with Rogers.

For the duet with Wynonna,
Rogers says, the two sang in the stu-
dio together. “It always works better
for me,” he says. “I’ve done it both
ways [recording duets together or
separately], but I find I sing better,
because I am easily inspired by
somebody else. If they do things, I'm
going to turn the burner up and stay

with them.”

Mazza says the label plans to pro-
mote the album with a radio special
and a television special filmed at
Nashville’s Ryman Auditorium,
which will air on the Family Channel
five times during the Christmas sea-
son. There will also be a special 30-
minute version of the 16-minute
track “The Chosen One,” which will
be syndicated to radio as a short pro-
gram. Rogers co-wrote the song,
which is like a mini-operetta: It has
children singing questions about the
meaning of Christmas and Rogers
offering replies.

Touring will be a key part of the
push on the album, with Rogers
doing a Christmas tour of at least 40
dates. Plans also call for prime
media exposure, including appear-
ances on “Late Night With David
Letterman,” “The Tonight Show
With Jay Leno,” “Good Morning
America,” and “Prime Time Coun-
try,” and Rogers will be featured in
the Macy’s Thanksgiving Day
Parade. He is also making in-store
appearances at Borders bookstores.

In addition to being distributed by
Navarre Corp. to mainstream

accounts, Magnatone has entered into
a distribution agreement with Word
Nashville to distribute the project to
the Christian bookstore market. “We
have been in the marketplace for the

past 30 days setting up major retail
campaigns with every major chain
across the country in both the secular
and contemporary Christian markets,”
Mazza says. “The reception has been
overwhelming.”

Rogers is already in the studio
recording material for his next
album, and though he is recording
songs he thinks will fit country
radio, he says there will also be cuts
for the adult contemporary format.
“We will service AC for sure,”
Rogers says. “I don’t think I could
put all my eggs in one basket,
because I think I probably have
maybe even a better chance of get-
ting on AC than country radio, but
you never know.”

Kragen says he expects awareness
of Rogers to be high next year, because
both Capitol and Warner Bros. are
preparing retrospective sets.

“Capitol is going to have a very
substantial boxed set in February or
March,” he says. “We are playing
with various concepts at the
moment—one is to take a couple of
new songs and out them on the Capi-
tol project or even both projects and
once again establish that we can sell
major amounts of records and then
come with a straight studio album.
The game plan is to put back in the
retailers’ and radio’s mind that this
is a very viable artist to deal with.”

A Swiss Fest. Nashville sent a contingent to Country Night Gstaad . . . A Music
Festival Experience in Gstaad, Switzerland. Shown, from left, are Perfect
Stranger lead vocalist Steve Murray, Perfect Stranger bassist Shayne Morrison,
Mary Chapin Carpenter, Lyle Lovett, David Ball, Perfect Stranger drummer Andy
Ginn, and Perfect Stranger lead guitarist Richard Raines.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.} Sheet Music Dist.

ASCAP/Fourth Floor, ASCAP/Terra Form, ASCAP) WBM
61  KING OF THE WORLD (Warner-Tamerlane, BMI) WBM
74  KISS THE GIRL (Walt Disney, ASCAP/Wonderland,
BMH HL
29 LET ME INTO YOUR HEART (Why Walk, ASCAP)
1 LIKE THE RAIN (Blackened, BMI) WBM

33 AIN'T GOT NOTHIN" ON US (Warner-Tamerlane,

Town, BMI/American Made, EMI) HL/WBM

BMI/New Works, BMI/Wamer Bros., ASCAP/J.E. Robin- 19 GOODNIGHT SWEETHEART (Sony/ATV Cross Keys,
songs, ASCAP) WBM ASCAP/Sony/ATV Tree, BMI/Thanxamitlion, BMI) HL
59 ALL 1 DO IS LOVE HER (Acuff-Rose, BMI/MCA, 70 HAVE WE FORGOTTEN WHAT LOVE IS (EMI Black-
ASCAP/Delta Kappa Twang, ASCAP) HL/WBM wood, BMI/BTK, BMI/Girl Next Door, BMI/Wamner-
58 AMEN KIND OF LOVE (MCA, ASCAP) HL Tamerlane, BMI) WBM
54 ANOTHER YOU, ANOTHER ME (Irving, BMI/Baby 30 HER MAN (irving, BM|/Colter Bay, BMI) WBM
Dumplin’, BMI/Blue Sky Rider, BMI) WBM 60 HIGH LOW AND IN BETWEEN (Tom Collins, BM1)
20 BELIEVE ME BABY (I LIED) (Mighty Nice, BMI/Wait WBM
No More, BMI/PolyGram Int'l, ASCAP/Julann, ASCAP) 75 HOME AIN'T WHERE HIS HEART IS (ANYMORE)
HL (Loon Echo, ASCAP/Zomba, ASCAP) WBM
25 BIG LOVE (Warner-Tamerlane, BMI) WBM 7 | CAN STILL MAKE CHEYENNE (O-Tex, BMI/Hit Street,
21 BURY THE SHOVEL (Great Cumberland, BMI/Fugue, BMI) HL
BMI/Windowcheese, ASCAP/Arms Songs, ASCAP} 40 | CAN'T DO THAT ANYMORE (Yee Haw, ASCAP/WB,
WBM ASCAP) WBM/HL
10 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI) 1 1 DO) (Warner-Tamerlane, BMI/Pollywog, BMI/Socan,
WBM BMI) WBM
52 CHEROKEE BOOGIE (Fort Knox, BMI/Trio, BMI) 22 IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP) HL
HL/WBM 43 1S THAT A TEAR (Alabama Band, ASCAP/Wildcountry,
57 EVERYBODY KNOWS (August Wind, BMI/Great Broad, ASCAP/Miss Blyss, ASCAP/Lac Grand, ASCAP) WBM
BMI/Georgian Hills, BMi/Longitude, BMI) 50 IT'S A LITTLE TOO LATE (EMI Blackwood, BMI/Songs
12 EVERY LIGHT IN THE HOUSE (Irving., BMI/Colter Bay, 0t Jasper, BMI/The Fat Rat, ASCAP/EMI April, ASCAP)
BMI) WBM HL
8 THE FEAR OF BEING ALONE (Rick Hatl, 17 IT'S ALL IN YOUR HEAD (Hamstein Cumberland,
ASCAP/Watertown, ASCAP/Fame, BMI) WBM BMI/Baby Mae, BMI/Give Reese A Chance, BMI) WBM
51 FRIENDS (That's A Smash, BMI) 66 | WOULDN'T BE A MAN (BMG Songs, ASCAP/Poly-
37 GOING, GOING, GONE (Sixteen Stars, BMI/Sony/ATV Gram Int'l, ASCAP/Songs De Burgo, ASCAP)
Tree, BMIZAIl Over Town, BMI/New Wolf, BMI/Little Big 65 JUST WHEN | NEEDED YOU MOST (Warner Bros.,

26

55
23

LITTLE BITTY (Hallnote, BMI) WBM

LIVI)NG IN A MOMENT (Pat Price, BMI/Sydney Erin,
BM!

LONELY TOO LONG (Bash, ASCAP/Cootermo,
ASCAP/Blue Water, ASCAP/BMG, ASCAP) HL

LOVE IS STRONGER THAN PRIDE (Maypop,
BMI/Wildcountry, BMI/Makin' Chevys, BMI/Sydney
Erin, BMI) WBM

LOVE REMAINS (Sony/ATV Tree, BMI) HL

LOVE WORTH FIGHTING FOR (EMI April, ASCAP/K-
Town, ASCAP/EMI Blackwood, BMI/Ticket To Ride,
BMI/Warner-Tamertane, BMI/Mac Truk, BMI) HL/WBM
LOVE YOU BACK (Little Big Town, BMI/American
Made, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP) WBM
THE MAKER SAID TAKE HER (Maypop, BMI/Wild-
country, BMi/Route Six, BMI/EMI Blackwood, BMI)
WBM/HL

MAMA DON'T GET DRESSED UP FOR NOTHING
(Sony/ATV LLC, BMI/Buffalo Prairie, BMI/Showbilly,
BMI/Don Cook, BMI) HL

MAYBE HE'LL NOTICE HER NOW (Big Giant, BMI/WB,
BMI) WBM

MAYBE WE SHOULD JUST SLEEP ON IT (Noosa
Heads, BMI/Emdar, ASCAP/Texas Wedge, ASCAP)
WBM

ME AND YOU (Acuff-Rose, BMI/Songs Of Rayman,
BMI/CMI, BMI) WBM
MORE THAN YOU'LL EVER KNOW (Post Oak, BMI) HL

35 NOBODY KNOWS (Hitco, BMI/Joe Shade, BMI/Longi-
tude, BMI/D'jonsongs, BMI/EM! Blackwood, BMI) HL

68 NO WAY QUT (Careers-BMG, BMI/EMI April,
ASCAP/House Of Bram, ASCAP) HL

28 ONE WAY TICKET (BECAUSE | CAN) (Warner-Tamer-
lane, BMI/WB, ASCAP/Global Nomad, ASCAP) WBM

72 POLITICS, RELIGION AND HER (Hamstein Cumber-
fand, BMI/Baby Mae, BMI/MCA, ASCAP/Brother Bart,
ASCAP/Sold For A Song, ASCAP)

13 POOR, POOR PITIFUL ME (Warner-Tamerlane,
BMI/Dark Room, BMI) WBM

63 PRETTY LITTLE ADRIANA (Benefit, BMI)

S THE ROAD YOU LEAVE BEHIND (0Id Desperados,

ASCAP/N2 D, ASCAP)

56 RUNNING OUT OF REASONS TO RUN (Zomba,
BMI/AMR, ASCAP/Sierra Home, ASCAP) WBM

64 SHE WANTS TO BE WANTED AGAIN (BMG, ASCAP)

31 SO MUCH FOR PRETERDING (Seventh Son,
ASCAP/Glen Campbell, BMi/New Court, BMI/Hayes
Street, ASCAP) WBM

27 STARS OVER TEXAS (Sony/ATV Cross Keys,
ASCAP/SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI)

HL
6 STRAWBERRY WINE (Longitude, BMI/August Wind,

BMI/Great Broad, BMI/Georgian Hills, BMI) WBM

38 SWINGIN' DOORS (Sony/ATV Tree, BMI/Careers-BMG,
BMI/Zomba, BMI) HL

16  THAT OL' WIND (Feelbilly, BMI/Breon's Island,
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM

39 THAT'S ANOTHER SONG (High Steppe, ASCAP/High
Seas, ASCAP/Acuff-Rose, BMI/Locust Fork,
BMi/Sony/ATV Tree, BMI) HL/WBM

24 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet
Olivia, ASCAP/Famous, ASCAP) HL

71 THAT'S HOW i GOT TO MEMPHIS (Unichappell,
BMI/Morris, BMi/Tom T. Hall, BMI/John D. Lent, BMI)

47  VIDALIA (EMI Blackwood, BMI/Ty Land,
BMI/Starstruck Writers Group, ASCAP/Mark D.,
ASCAP) HL

53 WEALL GET LUCKY SOMETIMES (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/Chrysalis,
ASCAP/Stone Angel, ASCAP) HL/WBM

67 WHAT IF JESUS COMES BACK LIKE THAT (August
Wind, BMI/Longitude, BMI/Hendershot, BMI/Sydney
Erin, BMI) WBM

46 WHAT WILL YOU DO WITH M-E (Cro-Jo, BMI/Dennis
Morgan, BMI) WBM

45 WHEN COWBOYS DIDN'T DANCE (Music Genesis,
ASCAP/Pepe Morchips, BMI)

49 WHERE DO | GO TO START ALL OVER (Sony/ATV
Tree, BMI) HL

44 A WOMAN'S TOUCH (PoiyGram Int’l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM/HL

34 WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

36 WOULD | (Starstruck Writers Group, ASCAP) HL

48 YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM

62 YOU CAN'T STOP LOVE (Warner-Tamerlane,
BM!/Marty Party, BMI/Songs Of Palygram Internation-
al, BMI/Seven Angels, BMI) HL/WBM

73 YOU JUST GET ONE (Benefit, BMI/New Don,
ASCAP/New Hayes, ASCAP) WBM

42 YOU'RE NOT IN KANSAS ANYMORE (Coburn, BMI/Bro
‘N Sis, BMI)
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34 27 1 17 | WORLDS APART ¢ VINCE GILL 5 | R.J.LANGE (S.TWAIN,R.J.LANGE) (C) (D) (V) MERCURY NASHVILLE 852133
s I 7.BROWN (V.GILL,B.DIPIERO) __(VIMCA 55213 =
( :: )| 43 43 7 NOBODY KNOWS @ KEVIN SHARP 35 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
CTARRENIERICHARDS DIDUAROSE) ASYLUMALBUMIGUT L~ | attain 3200 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
45 | 47 | 5 | WOULDI ® RANDY TRAVIS | 3¢ Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-singie availability. (V) Viny! single avail-
K LEHNING (M.WINCHESTER) (V) WARNERBROS. 17484 | "~ |  apility. (X) CD maxi-single avaitability. © 1996, Biliboard/BPI Communications.
. u COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'“m]rd 0 u“n I‘ In es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISiirI@
l ® ™ NOVEMBER 9, 1996 I II
z =z
o ©)
of|z8| 55| g% . o |28 5| gk
T2 | 52|32 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST L2 |53 |J%2| 25| TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % *NO. 1% % * 14 [ 16 | 11 | 31 | MY MARIA aRisTa 12993 BROOKS & DUNN
2 | 2 | 11 | STRAWBERRY WINE CAPITOL NASHVILLE 58585 1 week at No. 1 DEANA CARTER 15 | 14 | 13 | 14 | STARS OVER TEXAS ATLANTIC 87052/AG TRACY LAWRENCE
2 | 1 1 | 21 | BLUE cure 76959 LEANN RIMES 16 | 11 | 10 | 17 | SO MUCH FOR PRETENDING ASYLUM 6426 7/EEG BRYAN WHITE
@ 15 | — | 2 1 LTTLE BITTY aRista 13048 ALAN JACKSON 17 | 18 | 14 | 20 | THEN YOU CAN TELL ME GOODBYE ATLANTIC 87053/AG NEAL MCCOY
4 3 4 16 | 1 DO REPRISE 17616/WARNER BROS. PAUL BRANDT | 18 19 18 8 ANOTHER YOU, ANOTHER ME REPRISE 17615WARNER BROS BRADY SEALS
(5| 5 [ 5 | 9 | EVERY LIGHT IN THE HOUSE CAPITOL NASHVILLE 58574 TRACE ADKINS 19 | 21 | 20 | 4 | MAMA DON'T GET DRESSED UP FOR NOTHING ARisTA 13043 BROOKS & DUNN
6 6 6 13 | CHANGE MY MIND GAPITOL NASHVILLE 58577 JOHN BERRY 23 | 22 | 5 | BIGLOVE Mcas5230 TRACY BYRD
7 | 7 | 12 | MEAND YOU ena saseormca KENNY CHESNEY | | 21 | 20 | 19 | 7 | IRRESISTIBLE YOU Rca 64598 TY ENGLAND
8 4 3 15 | GUYS DO IT ALL THE TIME BNA 64575/RCA MINDY MCCREADY 2| 13 16 11 | THAT GIRL'S BEEN SPYIN' ON ME CAPITOL NASHVILLE 58563 BiLLY DEAN
9 8 8 14 | MORE THAN YOU'LL EVER KNOW WARNER BROS. 17606 TRAVIS TRITT 23 | 22 | 17 | 15 | LIVING IN A MOMENT EFIC 78334/SONY __TY HERNDON
17 | — | 7 | POOR, POOR PITIFUL ME MERCURY NASHVILLE 578644 TERRI CLARK NEWD | | | ROCKY TOP ‘96 pecca 55274mCh THE OSBORNE BROTHERS
1 | 9 9 5 | AIN'T GOT NOTHIN' ON US ATLANTIC 87044/AG JOHN MICHAEL MONTGOMERY 5 5[ n 5 | WHAT WILL YOU DO WITH M-E STeP ONE 507 WESTERN FLYER
12 15 9 GOODNIGHT SWEETHEART CURB 76990 DAVID KERSH (O Records with the greatest sales gains this week. ® Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 10 12 21 REDNECK GAMES WARNER BROS. 17648 JEFF FOXWORTHY WITH ALAN JACKSON certification _for sales of 1 million units, with multimillion titles indicated by a numeral following the symbol. © 1996, Biliboard/BPI
i Communications and SoundScan, Inc
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Solutions To Cassette Piracy In Chile Lie Across Border

FAR SOUTH PIRACY: According
to Chilean record industry trade
organization Cdmara Chilena del
Disco, piracy in Chile took a 14%
chunk of the nearly 6 million cas-
settes sold in 1995. In other words,
Chile’s record companies lost
approximately 800,000 units to coun-
terfeiters.

_And Sony GM José Antonio
Eboli, one of the members of
Camara’s anti-piracy commission,
says the percentage of illegal sales
is a much more worrisome 40% in
Chile’s remote pro- vinces.

“The illegal cassette, basically, is
destined to reach a [blue-collar] pub-
lic at a price that is much lower than
a cassette released by a label,” says
Eboli. “We have found out that pirat-
ed product is selling for 1,000 pesos
[$3]—one-third the price of a legal
cassette.”

Among the most popular pirate
cassettes are titles by Juan Gabriel,
Luis Miguel, Ricardo Arjona, and
Ricky Martin. Still, Chile’s cassette
piracy travails have been contained,
because it is a small market that is
home to some of the most stringent
intellectual property laws in Latin
America. Conviction of trafficking
in pirate cassettes brings a mini-
mum three-year jail term.

Eboli points out that Brazil, Mex-
ico, and Argentina have far worse
piracy plagues. “In Brazil, for every

_Latis
Notas

T

by John Lannert

legal cassette sold, there are five
illegal cassettes sold,” states Eboli,
who was once based in Brazil. “In
Chile, we still have a controllable sit-
uation, although the indices of pira-
cy are always on the rise.” Eboli
opines that the actual percentage of
business lost to pirates in Chile is
not 14% but 25%.

Eboli notes that Flapf, the Latin
American anti-piracy outfit based in
Coral Gables, Fla., has embarked on
a campaign to assign cassettes and
CDs released in Latin America with
holograms that certify their legali-
ty.

Flapf’s hologram project should
ameliorate the seemingly intractable
piracy morass that engulfs Latin
America. But it will not nearly be
enough to stem counterfeit product.

That’s because the primary source
of much of the pirated cassettes and
CDs that reach countries like Brazil
and Argentina are manufacturers
located in Paraguay, where an esti-

mated 42 million illegal tapes are
fabricated. Six weeks ago, under
pressure from Flapf and the
Recording Industry Assn. of Amer-
ica (RIAA), the Paraguayan govern-
ment finally established an anti-
piracy council.

A raid at Ciudad del Este,
Paraguay, several days after the
council was formed netted around
2,500 allegedly pirate CDs. In a
statement, RIAA chairman/CEQ
Jay Berman expressed mild
approval of action taken by the
Paraguayan government, but he
added that the government must
take an even more active role in
combatting piracy.

Unfortunately, Paraguay’s econo-
my leans heavily on the transship-
ment of contraband goods of all
description. Therefore, it is likely
that the Paraguayan government
will be unwilling, if not unable, to
launch serious anti-piracy initia-
tives.

A RGENTINA EXEC MOVES:
EMI Argentina president Eduardo
Hiitt and A&R director Hugo
Casas have left the company. No
reasons are known for their abrupt
departure. Guillermo Castellani,
EMTI’s senior director of business
development, Latin America, has
been tapped to helm the label until
a new president is appointed.

Roli Hernandez has been named
to replace Casas. Herndndez was
president of Pampas Discos, an
EMI-owned imprint that is being
integrated into EMI.

At Sony Argentina, marketing
director Victor Ovejero has been
replaced by Jorge “Pepo” Ferradas,
who was exploitation and label man-
ager of Argentine repertoire for
BMG Argentina. Ferradas’ replace-
ment has not been announced.

M EXICO NOTAS: XEDA-FM
Mexico City hosts the most impor-
tant radio event of the year, Evento
Pulsar, on Nov. 16 at Mexico City’s
Palacio de los Deportes. Booked to
appear at the hugely popular annu-
al event is an eye-popping lineup,
including Sony’s Alejandro Fer-
nandez, Ricky Martin, and
Chayanne; Fonovisa's Enrique
Iglesias and Daniela Romo; Warn-
er’s Miguel Bosé and La Ley; and
Ariola/BMG’s Jaguares and Ile-

gales . . . Iglesias, incidentally, is
half-way through recording his fol-
low-up album, which should drop in
January. The record’s lead single is
slated to be serviced to radio in
December. Producing Iglesias once
again is Rafael Pérez-Botija. Igle-
sias is set to appear Nov. 11 at the
Miss Colombia beauty pageant.

Another title due in January on
Fonovisa is the sophomore album by
José Manuel Figueroa. This
release will again be produced by his
father, Joan Sebastian. Also in the
studio is Laura Flores, who is cut-
ting her second album with the ever-
active Marco Antonio Solis.

ARGENTINA NOTAS: BMG Ar-
gentina has released “Comfort Y
Musica Para Volar,” a live dise by
Soda Stéreo recorded for MTV
Latino’s “Unplugged” series. Includ-
ed in the set are outtakes from the
band’s 1995 album “Suefio Stéreo,”

(Continued on page 33)

Siempre Selena

Loas Tles Cledoras

* Amalia Mendoza * Lucha Villa

Lola Beltran

b Siesnpre S

Juan Gabriel and Vicente Fernandez
“Overtura Mexicana”

o s S

LOLA
BELI'RAN

TEMAS X PRODUCCION DE JUAN GABRIEL

Includes single from

AMALIA
MENDOZA

LUCHA
VILLA

SEL.# 53585

‘JREYES JRECORDS INC.

SEL. # 38341

DISTRIBUTORS. INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO

SIN DUDA,

SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y

MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miomi, FL 33144 » Local: {305) 262-7711 * Fax: (305) 261-6143

NOSOTROS SE LO IGUALAMOQS

MANHATTAN LATIN MUSIC CENTER
€9 Distribuidora One Stop %

“{ TIENE LOS MEJORES PRECIOS EN EL MERCADO

S| LO CONSIGUES A MENOS

<] SERVIRLE A

& | voll #ree

E-Mail:

°| DOS CENTRICOS
iy LOCALES PARA

MY t-800.785-a509

Meinber of Miami

Tel:

(305) 591-7684

Fax:
(305) 477-0789
kubaney@bridge.net

New York

Tel:

(212) 563-4508

Fax:

(212) 563-4847
manhattan.iatin.music @worldnet.att.net

Member of
NAIRD

CD’S - TAPES & MUSICAL VIDEOS
140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

MERENGUE -

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

TODO EN MUSICA LATINA

TANGO - FOLKLORE - ROCK ARGENTINO
CUMBIA -

SALSA

Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.
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Hot Latin Tracks. %

g

Broadcast Data Systems

COMPILED t ROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BR: ADCA"
=z DATA SYSTEMS' RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC
ol Rz O E TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEE
2y 58| 3g| €2 | ARTIST TITLE
= - NP - 51 LABEL/DISTRIBUTING LABEL PRODUCER {SONGWRITER)
*x xNO. 1% » »

(D 1 | | | 6 | MARCOANTONIOSOLIS & RECUERDOS, TRISTEZA Y SOLEDAD
FONOVISA 5 weeks at No. 1 M A.SOLIS {M.A.SOLIS)

2 5 9 5 GRUPO LIMITE EL PRINCIPE
ol [ POLYGRAM LATING - CARRILLO (ALAZAN)
@ 4 7 g AMANDA MIGUEL L d AMAME UNA VEZ MAS
KARF RS GRAM LATING D VERDAGUER (D VERDAGUER.ANAHI}

(D 5 | 3 | 10| LosMismoS # WIE ESTA DOLIENDO DEJARTE

| 2 [ Y | emianN 0S MISMOS (E.CORTE

5 3 3 g EMMANUEL & AMOR TOTAL
N POLYGRAM Lil‘HNO M.ALEJANDRO (M Al EJANDRO}
@ 7 12 5 SELENA SIEMPRE HACE FRIO
| : EMI LATIN J.HERNANDEZ,Q PRODULT\OI&_( SANCHEZ

Dl s [0 | Lws  TEMERARIOS CUANDO FUISTE MIA
FONQVI A ANGE| ALBA (A, ANGEL ALBA)

s | 3 |56 | 9 BRONCO ADIOS, ADIOS AMOR
L FONOVILA NOT LISTLD € BRYANTQ BRYANT)
9 | 4 | 5 | g | LOSTIGRES DEL NORTE CUESTION OLVIDADA
i {7 | ronovies E.HERNANDEZ (G.VALDES) |

10 10 1 6 CHAYANNE & SOLAMENTE TU AMOR |

SONY D.POVEDAH S BAT! (D POVEDA H.S.BATI

* % * AIRPOWER* * %

18 5 | JESSICA TE FELICITO
ARIOLA/BMG M.CORREA (F.BARRIENTOS)

15 | 16| 4 | BANDAMACHOS CHIQUITA BONITA

FONQV B.LOMELI (.DIAZ)

CRIST|AN ~ ESPERANDOTE |

FONOVISA D.FREIBERG A.B.(&J(NTAN\LLA II.R VELA

* % * AIRPOWER * * %

CONJUNTO PRIMAVERA
NEW » 1 FONOVISA

S MUY TU VIDA
V.MATA,C.PRIMAVERA (R.ORTEGA)

= 5|8 [86]8
& | > >
=N
=
w

LAURA PAUSINI
13 15 6 WEA LATINA

+ INOLVIDABLE

A.CERRU1),D.PARISINI (CHEQPE,G.CAVELLA GDES G.DESTEFANI

EDNITA NAZARIO
12 9 10 EMILATIN

L 4 ATADA A TU VOLCAN
C PORTER (F.CEARA

* * * AIRPOWER * * %

MANNY MANUEL
18 | 30 | 3 | MERENGAZORMM

Y SE QUE VAS A LLORAR
R CAMILO,J.QUEROL (C.MARIA)

ANDA MAGUEY
14 14 13 FBONOVISA

& TU ETERNO ENAMORADO

E.SOLANG (E.SOLANO)

L(%S HURACANES DEL NORTE
|

VICTOR MANUELLE
SONY

911
_AMITCHELL (M.RUBALCAVA) |

VOLVERAS
S.GEORGE (M DELGADO}

|| (=] = | [—
S)||eo)| o 1 |~
N
=
=

YA NO TE CREO NADA
J.AVENDANO LUHRS (M E L ASTRO)

N
w
r
=

I
N
~
r
RS

MARC ANTHONY
RS

POR AMAR SE DA TODO |

S.GECRGE,M.ANTHONY (SALAKO)

7
4
ANA BARBARA
AR
6
7

JENNIFER Y LOS JETZ
LM LATIN

PURA DULZURA

*
A.QUINTANILLA JR. B.MOORE (R.GARZA)

|

[
=
o
~

=]

—
=

EDDIE GONZALEZ
SONY

EL DISGUSTO
T.GONZALEZ.H FIORES (C REYNA)

ENRIQUE
I | ¢ | 15 | ENRIQUE IGLESIAS

O LLORES POR M|

R.PEREZ-BOTIJA (E IGLESIAS.R.MORALES)

3] 77 10 IS-O0N§ PALOMINOS

DUELE EL AMOR

>
M LICHTENBERGER JR. (J.SEBASTIAN)

BOBBY PULIDO

# ENSENAME |

2 CHAYANNE SONY
SOLAMENTE TU AMOR
3 EMMANUEL PO1YGRAM LAT!
NO  AMOR TOTAL
4 LAURA PAUSINI wEA LATINA
INOLVIDABLE
5 EDNITA NAZARIO EMI LATIN
ATADA A TU VOLCAN
6 MARCOS LLUNAS POLYGRAM
ATINO  ERES MI
7 SORAYA POIYGRAM LATIN(
QUEDATE
8 JESSICA ARIOLABMG
TE FELICITO
9 MANNY MANUEL MERENGA
70/RMM Y SE QUE VAS A
10 MARCO ANTONIO SOLIS
FONOVISA RECUERDOS,
11 SHAKIRA sONY
UN POCO DE AMOR
12 RICKY MARTIN SONY
BOMBON DE AZUCAR
13 CRISTIAN FONOVISA
ESPERANDOTE
14 RICARDO ARJONA sony Sl
EL NORTE FUERA El SUR
15 MARC ANTHONY RmM
_POR AMAR SE DA TODO

2 VICTOR MANUELLE SONY
VOLVERAS
3 MANNY MANUEL MERENGA
ZO/RMM Y SE QUE VAS A.
4 MARC ANTHONY RMM
POR AMAR SE DA TODO
5 REY RUIZ SONY
MIENTEME OTRA VEZ
6 JOHNNY RIVERA RMM
TIEMPO DE ESTUDIANTE
7 LALO RODRIGUEZ En| LATIN
JAMAS OLVIDES
8 TONY VEGA RMM
HAREMOS EL AMOR
9 JAILENE £MILATIN
COMO TE EXTRANO
10 MICHAEL STUART RMM
IMAGINANDO TU AMOR
11 DOMINGO QUINONES RMM
LA MUERTE DUELE
12 SALSA KIDS POLYGRAM ROD
vin  JOVENES
13 SERGIO VARGAS
BARCO  BMi, NI TU NIYO
14 JERRY RIVERA s¢
LOCO DE AMOR
15 RUBEN BLADES sonY
TU MEJOR AMIGA

ecords showin Increase 11 detectio

s Mmore than 20 weeks will not receive a &

r 1he previous week le art mo

vu 1F registers an ncrea: etectior

00 detections tor the first u' t two reco m: are tied i 1her of pla 1

' he 10p 20 moved 1the chart after 26 weeks arci/BP| Con

nical

25

2l 2 8 EMI LATIN E.ELIZONDO (B.PULIDO} |

NEW ) 1 MICHAEL SALGADO PALOMITA BLANCA

NQT LISTED (NOT LISTED.

36 l 29 9 INTOCABLE LLEVAME CONTIGO

EMI LATIN J.L.AYALA (M A PEREZ}

NEW ) 1 LOS REHENES SECRETOS QUE NO SE CUENTAN

FONOVISA ). TORRES,S GUZMAN {J.TORRES,S GUZMAN

DANIELA ROMO ME GUSTA J S. BACH

34 32 3 FONOVISA G D.VAONA {D.ROMO)

32 2% 37 5 LAS TRES SENORAS OBERTURA MEXICANA
EMILATIN .GABRIEL (J.GABRIEL) |

TONY VEGA HAREMOS EL AMOR

@ _NEw ’ 1 | _RMM H.RAMIREZ (0.ALFANNO)

34 30 23 9 LOS FUGITIVOS PERMITEME SER

| B 1 POLYGRAM LATING PMOTTA (C.DISCIANO

35 3 ) EZEQUIEL PENA MUJER TE SIGO AMANDO LOCAMENTE

| 1 FONQVISA B M.A.SOLIS (J.L MORALES)

36 32 2 LOS CAMINANTES TENGO QUE OLVIDARTE

LUNA/FONOQVISA A.DE LUNA (R.BALDER)

@ 35 13 5 SORAYA & QUEDATE

A POLYGRAM LATINO N RARGENT,PVAN HOOKE URAYA)

38 24 40 3 GRACIELA BELTRAN & PALOMA TRISTE

EMILATIN R.GUADARRAMA (M.MARROQUIN)

37 28 10 VICENTE FERNANDEZ AQUI, EL QUE MANDA SOY YO
SONY PRAMIREZ (V.FERNANDEZ) |

OLGA TANON MI ETERNO AMOR SECRETO

NEW ’ 1 WEA LATINA M.A.SOLIS (M.A SOLIS)

POP TROPICAL/SALSA REGIONAL MEXICAN
. 27 STATIONS {7 STATIONS _56 STATIONS -
1 AMANDA MIGUEL KARENF' LY. 1 JESSICA ARIOLA/BMG 1 GRUPO LIMITE POLYGRAM
SRAM LATINO - AMAME UNA TE FELICITO LATINO EL PRINCIPE

2 MARCO ANTONIO SOLIS
FONOVISA RECUERDOS,
3 LOS TEMERARIOS FUNOVISA
CUANDO FUISTE MIA
4 BRONCO FONOVISA
AD!OS, ADIOS AMOR
5 LOS TIGRES DEL NORTE
FONOVISA CUESTION
6 LOS MISMOS £mi LATIN ME
ESTA DOLIENDO DEJARTE
7 SELENA £MI LATIN
SIEMPRE HACE FRIO
8 BANDA MACHOS FONOVISA
CHIQUITA BONITA
9 CONJUNTO PRIMAVERA
FONOVISA  ES MUY TU VIDA
10 BANDA MAGUEY rON SA
TU ETERNO ENAMORADO
11 LOS HURACANES DEL
NORTE FONOVISA 911
12 JENNIFER Y LOS JETZ EMm
LAIIN PURA DULZURA
13 LOS PALOMINOS sony
DUELE EL AMOR
14 BOBBY PULIDO EM LATIN

ENSENAME
15 EDDIE GONZALEZ sony

EL DISGUSTO
nent wi been on the
ower awarded to th ecords v 12
| ore stat d

s, Inc

~—— ..
FONOVISA

Manufactured aad Distributed by:
FONONISA, INC.
7710 Haskall Avenue, Van Nuys, CA 91406
(818) 782-6100 Fax (818) 782-6162
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"Billboard Latin 50 ...

Compxled from a national sample of retail store and rack sales reports collected, compiled, and provided by

NANA MOUSKOURI

N I b h 0 t b ] E E %’ ; ‘§ Z | ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE
ew album in spanis ctober s
1 1 19 LOS DEL RIO ARIOLA 37587/BMG [ 8weeksatNo. 1 MACARENA NON STOP

NADA ES IGUAL..

ENRIQUE IGLESIAS

MACARENA MIX

THE BEST OF THE CIPSY KINGS

* & * GREATEST GAINER * & %
GRUPO LIMITE POLYGRAM LATING 533302 [IH PARTIENDOME EL ALMA

2 il LUIS MIGUEL wWEA LATINA 15947

L] 52 ENRIQUE IGLESIAS @ FoNOVISA 0506
3

5

“Nana Latina”

69 VARIOUS ARTISTS 4aRrioLA 31388 BMG
83 GIPSY KINGS @ NONESUCH 79358/AG

| 6 | 34 | SHAKIRA sonv 8179 GB PIES DESCALZOS
OJITOS LATINOS * % x HoT SHOT DEBUT * * %
NEWD | MANNY MANUEL MERENGAZO 820341 AUTENTICO
@ { 11 2 EMILIO EmI LATIN 37765 QUEDATE
|10 | 7 | 14 | MARCOANTONIO SOLIS fonovisaosizE EN PLENO VUELO |
10 6 LOS MISMOS £mi LATIN 53581 JUNTOS PARA SIEMPRE
12 8 25 GRUPO LIMITE POLYGRAM LATINO 527434 POR PURO AMOR

13 9 67 SELENA A’ EMI 34123/EMI LATIN DREAMING OF YOU

14 14 26 JENNIFER Y LOS JETZ £M| LATIN 38242 DULZURA
15 12 33 GIPSY KINGS NONESUCH 79399 AG TIERRA GITANA
16 15 63 MARC ANTHONY rRMM 81582 [§ TODO A SU TIEMPO
17 18 29 OLGA TANON WEA LATINA 13667 [§ NUEVOS SENDEROS
18 17 27 LOS TIGRES DEL NORTE ronovisa 6049 BB _ UNIDOS PARA SIEMPRE
22 % LAURA PAUSINI WEA LATINA 15726 LAS COSAS QUE VIVES
20 16 [ BOBBY PULIDO £mi LATIN 38229 ENSENAME
21 21 57 GLORIA ESTEFAN @ £PiC 67284/50NY ABRIENDO PUERTAS =
(22)] 35 | 6 | ANABARBARA ronovish 9440 AY, AMOR
23 23 39 LOS TUCANES DE TIJUANA EMI LATIN 36384 MUNCO DE AMOR
24 24 58 RICKY MARTIN sony 81651 A MEDIQ VIVIR
25 19 175 GLORIA ESTEFAN A EPIC 53807/50NY MI TIERRA

26 25 5 BRONCO rFoNOVISA 6052 HOMENAJE A LOS GRANCES GRUPOS
21 20 9 LOS PALOMINOS sony 8201 DUE_E EL AMOR
28 31 45 MICHAEL SALGADO JoEy 3427 EN CONCIERTO
29 21 8 RICARDO ARJONA sony 82011 SI EL NORTE FUERA EL SUR
30 26 10 JERRY RIVERA sony 82017 FRESCO |
31 30 12 MAZZ EMI LATIN 37433 MAZZ MARIACHI ¥ TRADICION

32 32 | 136 | SELENA A EMILATIN 28803 AMOR PROHIBIDO

3 | 8 4 ANA GABRIEL soNY 82013 VIVENCIAS
45 | 7 | LAMAKINA &N 52417Em LATIN LA MAKINA A MIL
35 34 26 INTOCABLE EMI LATIN 37449 LLEVAME CONTIGO

36 4 ALBITA CRESCENT MOON 67757 EP! CICEN QUE...

36
NEWDP | LOS TEMERARIOS FONOVISA 6057 CAMINO DEL AMOR
RE-ENTRY | CHAYANNE sony 82058 VOLVER A NACER
43 2 AMANDA MIGUEL POLYGRAM LATINO 0184 AMAME UNA VEZ MAS
40 33 70 MANA WEA LATINA 99707 G CUANDO LOS ANGELES LLORAN
4 | 29 6 JAGUARES RCA 41236/8MG EL EQUILIBRIO DE LOS JAGUARES
42 [ 39 | 70 | JuLIO IGLESIAS sony 1604 LA CARRETERA
43 41 114 LUIS MIGUEL A WEA LATINA 57234 SEGUNDD ROMANCE
44 40 174 LUIS MIGUEL A WEA LATINA 75805 ROMANCE
45 37 11 PAUL ANKA GLOBO 82002/SONY AMIGOS
NEWD | VARIOUS ARTISTS wax 202/ LATINOS IN DA HOUSE
47 | 49 | 16 | BANDA MAGUEY ronovisa 9431 ETERNO ENAMORADO
RE-ENTRY | CRISTIAN Fonovisa 0510 EL DESEO DE OIR TU VOZ
RE-ENTRY | GIPSY KINGS ELEKTRA 60845 £EG GIPSY KINGS
50 38 46 PEDRO FERNANDEZ FOLYGRAM LATINO 528671 PEDRO FERNANDEZ

TROPICAL/SALSA REGIONAL MEXICAN

1 LOS DEL RIO ARIOLABMG
MACARENA NON STOP
2 LUIS MIGUEL wEA LATINA
NADA ES IGUAL...
3 ENRIQUE IGLESIAS FONO-
visa ENRIQUE 1GLESIAS
4 VARIOUS ARTISTS
ARIOLA/BMG MACARENA MIX
5 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
6 SHAKIRA SONY
PIES DESCALZOS
7 MARCO ANTONIO SOLIS
FONOVISA EN PLENO VUELO
8 SELENA EMIEMI LATIN
OREAMING OF YOU
9 GIPSY KINGS NONESUCH/AG
TIERRA GITANA
10 OLGA TANON WEA LATINA

1 MANNY MANUEL MERENGA-
ZO/RMM AUTENTICO

2 MARC ANTHONY RMM
TODO A SU TIEMPO

3 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

4 GLORIA ESTEFAN EPIC/SONY
MI TIERRA

5 JERRY RIVERA SONY
FRESCO

6 LA MAKINA J&N/EMI LATIN
LA MAKINA...A MIL

7 ALBITA CRESENT MOON/EPIC
DICEN

8 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATINO
GRANDES EXITOS

9 VARIOUS ARTISTS max
CHUPACABRAS MIX

1 GRUPO LIMITE POLYGRAM LATI
NO PARTIENDCME EL ALMA

2 EMILIO EMI LATIN
QUEDATE

3 LOS MISMOS EMI LATIN
JUNTOS PARA SIEMPRE

4 GRUPO LIMITE POLYGRAM
LATINO POR PURO AMOR

5 JENNIFER Y LOS JETZ £mI
LATIN DULZURA

6 LOS TIGRES DEL NORTE FONO-
VIsA UNIDOS PARA SIEMPRE

7 BOBBY PULIDO EMI LATIN
ENSENAME

8 ANA BARBARA FONOVISA
AY AMOR

9 LOS TUCANES DE TIJUANA
EMI LATIN MUNDO DE AMOR

10 BRONCO Fonovisa HOMENA-

N 0 V E M B E R 27 Santiago de Chlle NUEVOS SENDEROS 10 REY RUIZ sony JE A LOS GRANDES GRUPOS
Ci 11 LAURA PAUSINI WEA LATINA OESTINO 11 LOS PALOMINOS sony
7 earwater = LAS COSAS QUE VIVES 11 JESUS ALEMANY HANNI DUELE EL AMOR
- 29 Vina del Mar 12 RICKY MARTIN SONY BALRYKODISC CUBANISMO! 12 MICHAEL SALGADO JoEY
9 Mlaml A MED\%VIVIFB 12 VICTOR MANUELLE sony EN CONCIERTO
. H 2 13 RICARDO ARJONA soNY VICTOR MANUELLE 13 MAZZ £mi LATIN MAZZ MARI

11 San Juan de Puerto Rico 30 Santiago de Chile SI EL NORTE FUERA EL SUR | 13 KINITO MENDEZ J&NEM! ACH! Y TRADICION

17 C 14 ANA GABg!EL SONY LATIN CACHAMBA 96 14 SELENA EMi LATIN

aracas VIVENCIA 14 DLG SIR GEORGE/SONY DLG AMOR PROHIBIOO
Paul D E c EMBER 15 CHAYANNE sony 15 JOHNNYSRIVERA RMM 15 INTOCABLE £MI LATIN
ulo . VOLVER A NACER PAISAJES OE LA VIDA LLEVAME CONTIGO

19 Sao Pa ] 15 Mexico D.F.

24 Buenos Aires (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for saies of 500,000 units. & RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. IR indicates past and present Heatseeker titles. © 1996, Billboard/BP| Com-
munications and SoundScan. Inc.
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NOTAS

(Continued from page 30)

plus many of Soda’s elassics, such as
“Un Misil En Mi Placard” and “En
La Ciudad De La Furia,” the latter
of which features guest vocals by
Aterciopelados’ lead singer,
Andrea Echeverri ... On Nov. 23-24
at Buenos Aires’ Ferro stadium,
Rock & Pop Productions is produe-
ing an alternative rock festival

LATIN TRACKS A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
19 911 (Garmex, BMI)

8 ADIOS, ADIOS AMOR (House Of Bryant, BMI)
3 AMAME UNA VEZ MAS (Diam. BMI/Anahi Magic,
ASCAP}
§ AMOR TOTAL (Copynght Conlrol)
39 AQUI, EL QUE MANDA SOY YO (Sony Music, ASCAP)
16 ATADA A TU VOLCAN (Copyright Control)
12 CHIQUITA BONITA (Zomba Golden Sands. ASCAP)
7 CUANDO FUISTE MIA (ADG, SESAC)
9 CUESTION OLVIDADA (TN Ediciones, BMI}
26 DUELE EL AMOR (Vander. ASCAP)
24 EL DISGUSTO (Marfre. BMI)
2 EL PRINCIPE (Copynght Controt)
27 ENSENAME {Bobby Pulido. ASCAP/Sniper, ASCAP}
14 ES MUY TU VIDA (BMG Songs, ASCAP)
13 ESPERANDOTE (Phat Kat. BMI/Lone Iguana. BMI/EMi
Blackwood. BMI)
33 HAREMOS EL AMOR (EMOA. SESAC)
15 INOLVIDABLE (Copyright Control}
29 LLEVAME CONTIGO (Copyright Control}
4 ME ESTA DOLIENDO DEJARTE (Pacific, BMI)
31 ME GUSTA . S. BACH (Fonomusic. SESAC)
40 MI ETERNO AMOR SECRETO (Mas Latin, SESAC)
35 MUIJER TE SIGO AMANDO LOCAMENTE (Copynght
Control)
25 NO LLORES POR MI (Fonomusic. SESAC/Ummusica.
ASCAP)
32 OBERTURA MEXICANA (BMG Songs, ASCAP)
38 PALOMA TRISTE (Copynight Control)
28 PALOMITA BLANCA {(Copyright Control)
34 PERMITEME SER (M A M.P. ASCAP)
22 POR AMAR SE DA TODO (EMI Blackwood. BMi}
23 PURA DULZURA (Ruben Garza, BMI}
37 QUEDATE (Yami. BMI)
1 RECUERDOS, TRISTEZAY SOLEDAD (Crisma,
SESAC)
30 SECRETOS QUE NO SE CUENTAN (Edimonsa. ASCAP)
6 SIEMPRE HACE FRIO (Peermusic, BMI)
10 SOLAMENTE TU AMOR (Peermusic, ASCAP/NMB,
ASCAP)
11 TEFELICITO (Unimusica, ASCAP)
36 TENGO QUE OLVIDARTE {Luedi, BMI)
18 TU ETERNO ENAMORADO (Canciones Mexicanas.
SESAC)
20 VOLVERAS (Telearte)
21 YANO TE CREO NADA (Fonomusic. SESAC)
17 Y SE QUE VAS A LLORAR (Canbbean Waves. ASCAP)

dubbed FerroPalooza. Booked to
appear so far are Cypress Hill,
Nick Cave, Soda Stéreo, and Sony’s
Babasénicos, Los Fabulosos
Cadillacs, and Robi Draco Rosa
... Babasonicos are finishing their
Dopadromo tour of North America.
Remaining dates are in Miami (Nov.
10); Panama City, Panama, with Los
Rabanes (Nov. 14); Santa Fe de
Bogotd, Colombia (Nov. 15); and
Medellin, Colombia (Nov. 16).

CHART NOTES: For the eighth
straight week, Los Del Rio’s
“Macarena Non Stop” (Ariola/BMG)
tops The Billboard Latin 50, with
sales of the album topping Luis
Miguel’s No. 2 entry, “Nada Es
[gual . .." (WEA Latina), by nearly
a 3-to-1 ratio. Sales of “Macarena
Non Stop” have deelined five of the
past six weeks, however.

There is more shaking going on
this week in the bottom half of the
top 10 of The Billboard Latin 50.
Grupo Limite, arguably the hottest
act in the biz nowadays, leaps 13-6
with its latest album, “Partiéndome
El Alma” (PolyGram Latino).

The regional Mexican act'’s previ-
ous album, “Por Puro Anor.” slides
12-8. Expect the band’s dynamie
front wontan, Alicia Villareal, who
is sounding more and more like Sele-
na these days, to emerge as the
biggest female star in the regional
Mexican genre.

Making his highest debut yet this
week on The Billboard Latin 50 is
big-voiced merengucro Manny
Manuel, whose latest RMM effort,
“Auténtico,” comes in at No. 8, the
highest bow on the chart by a tropi-
cal/salsa title since Gloria Este-
fan’s “Abriendo Puertas” (Epic¢/
Sony) entered the chart 57 weeks
ago.

Like The Billboard Latin 50, there
is little change in the top positions
on Hot Latin Tracks. Marco Anto-
nio Solis’ “Recuerdos, Tristeza Y
Soledad™ (Fonovisa) remains well
entrenched at No. 1, with no threat
in gight.

Assistance i preparing this colinn
was provided by Marcelo Feirndidez
Bitar in Buenos Aives; Pablo
Mdarguez in Sautiogo. Cliile: and
Teresa Aguileva in Mexico City.

Pree Calalog, Same Do Madl, Besd Price

Call Toll Free To Place Orders

1-800-441-4041

Har: 7118-658-3573

L)

BERES HAMMOND
LOVE FROM A DISTANCE

LP.CD & CASS
VP 1480

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St., W, Hollywood, Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

LARGEST DISTRIBUTOR

reports collected, compiled, and provided by
TITLE
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
LAST WEEK

Compiled from a national sample of retail store and rack sales

SoundScan
]

ARTIST

* Kk NO.1 % %
MY XPERIENCE

BOUNTY KILLER

VIRGIN 40]158*

1 l BLUNTAP 1461%TVvT 6 weeks at No. 1

2 | 16 | MAN WITH THE FUN MAXI PRIEST
VIRGIN 41612
BOOMBASTIC @ SHAGGY

4|2 REGGAE GOLD 1996
VP 1479*

VARIOUS ARTISTS

NATURAL MYSTIC
TUFF GONG 524103*/ISLAND

BOB MARLEY & THE WAILERS

12 LOVE FROM A DISTANCE
VP 1480*

BERES HAMMOND

FIRE ON THE MOUNTAIN
POW WOW 7462

VARIOUS ARTISTS

50 THE BEST OF-VOLUME ONE
VIRGIN 41009

UB40

gwmw@mhwww
e~

g | ¢7 | 'TIL SHILOH BUJU BANTON
LOOSE CANNON 524 119*/ISLAND B
10 | 23 | SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001
11 | 1151 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
12 | 12] 5 BIG BLUNTS VOLUME 2 VARIOUS ARTISTS
TOMMY BOY 1153
13 |14 4 BIG BLUNTS VOLUME 3 VARIOUS ARTISTS
TOMMY BOY 1167
BAD BOYS A INNER CIRCLE
14 113 | 145} i gear 92261/a6
MILKMAN MAD COBRA
RE-ENTRY| [y 34307+

TOP WORLD MUSIC ALBUMS.

* x NO.1 % %

212 RED HOT + RiO

ANTILLES 533183/VERVE 1 week at No. 1

VARIOUS ARTISTS

1183 THE BEST OF THE GIPSY KINGS @
NONESUCH 79358/AG

GIPSY KINGS

SANTIAGO
RCA VICTOR 68602

THE CHIEFTAINS

3 CELTIC CHRISTMAS (1
WINDHAM HILL 11192

VARIOUS ARTISTS

RIVERDANCE
CELTIC HEARTBEAT 82816/AG B

BILL WHELAN

5 | 12 | SPIRITCHASER
4AD 46230/WARNER BROS

DEAD CAN DANCE

¢ | 33 | TIERRA GITANA
NONESUCH 79399/AG

GIPSY KINGS

THE MASK AND MIRROR @
WARNER BROS. 45420 I8

LOREENA MCKENNITT

5 | CELTIC SPIRIT
NARADA 63929

VARIOUS ARTISTS

ZYDECO'S GREATEST HITS
FASYDISC 7025/ROUNDER

VARIOUS ARTISTS

= | =
oo

g | 54 | CESARIA EVORA
NONESUCH 79379/AG B

CESARIA EVORA

RCA VICTOR 62702

12 | 12| 59 THE BROTHERS MCMULLEN SOUNDTRACK
ARISTA 18803
13 1183 THE LION KING: RHYTHM OF THE PRIDE LANDS @ LEBO M
WALT DISNEY 60871
CELTIC TWILIGHT 3 LULLABIES VARIOUS ARTISTS
NEW) HEARTS OF SPACE 11107
15 | 14 ‘ 9 THE LONG BLACK VEIL @ THE CHIEFTAINS

TOP BLUES ALBUMS.

* Kk NO.1 & %

7 weeks at No. 1

GOOD LOVE!
MALACQ 7480

JOHNNIE TAYLOR

VARIOUS ARTISTS

2 | 12 | ATRIBUTE TO STEVIE RAY VAUGHAN
EPIC 67599

3|52 GREATEST HITS @
EPIC 66217

STEVIE RAY VAUGHAN & DOUBLE TROUBLE

51 LEDBETTER HEIGHTS @
GIANT 2462 1/WARNER BROS.

KENNY WAYNE SHEPHERD

JUST LIKE YOU
OKEH 67316/EPIC

KEB' MO’

FROM THE CRADLE A®
DUCK/REPRISE 45735/WARNER BROS.

ERIC CLAPTON

A PIECE OF YOUR SOUL
CODE BLUE 82921/AG

STORYVILLE

13 | BLUE DROPS OF RAIN
EUREKA 77053/DISCOVERY

COREY STEVENS

wa\lmmhw'ﬁl—‘

9 |63 KEB' MO’ KEB' MO’
OKEH 57863/EPIC
10 | 8 |35 PHANTOM BLUES TAJ MAHAL
PRIVATE MUSIC 82139
BLUES @ JIMI HENDRIX
11 [ 1063 MCA 11060
12 |12 28 LIVE! THE REAL DEAL  BUDDY GUY (WITH G.E. SMITH AND THE SNL BAND)
SILVERTONE 41543/JVE (B
13 11330 THE ALLIGATOR RECORDS 25TH ANNIV. COL. VARIOUS ARTISTS
ALLIGATOR 110/111
FANNING THE FLAMES MARIA MULDAUR
151 2 | 1gLaRC 83334
CHEATIN' HABIT LITTLE MILTON
RE-ENTRY MALACO 748'2"

(O Albums wth the greatest sales gains this week ® Recording Industry Assn. Of Amenca (RIAA) certification for sales of 500.000
units; A RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All
albums available on cassette and CD *Asterisk indicates viny! availabie. indicates past and present Heatseekers titles ¢

1996, Billboard/BP| Communications and SoundScan. Inc.

acintalank

‘ is honored to be
associated with

John Lee Hooker
and congratulates him on
his Blues Foundation
Lifetime Achievement
Award

Boom Boom

&
L JOMM LEE HOOKER | 1

©1996 Virgin Records America. Inc,
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SIRIT

by Lisa Collins

AND WHO ARE THE FAIREST O THEM ALL?
That’s what the 12th annual Stellar Awards is set to decide
Dec. 12 at Nashville's famed Grand Ole Opry House. So far,
it appears that Fred Hammond and the Rev. Clay Evans
have a head start on the field of those vying for gospel’s
most pr estlglous awards. Hammond and Evans lead with
a total of six nominations each, Following close behind are
Kirk Franklin and Richard Smallwood, who pocketed
five each, and Beverly Crawford, Yolanda Adams, and
O’Landa Draper, who have four each. Squaring off for
artist of the year are Adams, Kirk Franklin & the Fam-
ily, Daryl Coley, and Hammond, while song of the year
nominees are “Jesus, Precious King” hv Crawford,
“Melodies From Heaven” by Franklin, “Old Songs Med-
ley” by Carlton Pearson. and “Shake The Devil Off” by
Dorothy Norwood. Male vocalist nominces are Smallwood,
Doug Williams, Evans, and Coley. The female vocalist of
the year nominees are just as impressive: Dottie Peoples,
Shirley Caesar, CeCe Winans, and Crawford.

BACK TO CHURCH: Albertina Walker, Kim McFar-
land, Evelyn Turrentine-Agee, the Christianaires, Paul
Porter, the Rev. Clay Evans, and the Rev. Jasper
Williams are among the guest vocalists featured on “Let’s
Go To Church,” the first recording in the 116-year history
of the National Baptist Convention and the debut of its mass
choir. Recorded at the group’s annual meet. which was held
in early September and attended by President Clinton,

the album is set for release in January, with a national
churceh campaign slated for Black History Month ... In
Los Angeles, Kirk Franklin, V. Michael McKay, Bobby
Jones, Ben Tankard, Calvin Rhone, and Richard Small-
wood were on hand for a live recording benefiting the Her-
itage Music Foundation’s building fund campaign and cap-
ping off the foundation’s annual meeting. The foundation
was founded by Dr. Margaret Douroux to preserve and
nurture gospel musie through the building of a gospel
shrine,

ON & ON: Shirley Caesar is set to record a live album in
New York Nov. 22 for release in April *97. Backing her will
he Hezekiah Walker’s Brooklyn, N.Y.-hased church choir.
Caesur, who has been dubbed “the first lady of gospel,” is
still charting with her current album, “Just A Word,” a joint
venture with her Qutreach Convention Choir, and is
being featured on two upcoming soundtracks: director
John Singleton’s “Rosewood” and, at the request of Whit-
ney Houston, Touchstone Pictures’ “The Preacher’s Wife.”
Both are scheduled for release in December.

BRIEFI‘Y: The Tommies are in the studio, putting the
final touches on an athum recorded live two months ago and
slated for release in February . . . The second anniversary
of the Texas Gospel Announcers Guild is scheduled to take
place in Houston Nov. 29-Dee. 1 at the Holiday Inn Hobby
Airport Atrium & Convention Center . .. Due for release
later this month is the Mighty Clouds Of Joy’s “Live In
Charleston.” Produced by Doug and Melvin Williams, it
features their take on James Cleveland’s classic “I Ain’t
No Ways Tired” . .. Finally, congratulations to the Sensa-
tional Nightingales, who celebrate their 50th anniversary
in the industry Sunday (3) at the Armory Auditorium in
Durham, N.C.

HiGHER
GROLND

%— ! Compiled from a national sample of retail store and rack sales SoundScan
i é o reports collected, compiled, and provided by T
B
HE o | ARTIST TITLE
E | 3 | £ | LABEL & NUMBER/DISTRIBUTING LABEL
0 * % NO.1 %
1 1127 KIRK FRANKLIN AND THE FAMILY @
GOSPO CENTRIC 72127 26 weeks at No. 1 WHATCHA LOOKIN' 4
2 7 122 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4320 8 THE SPIRIT OF DAVID
3 3 |173 KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 KIRK FRANKLIN AND THE FAMILY
4 4 | 3 | HELEN BAYLOR  WORD 67803/EPIC LOVE BROUGHT ME BACK
5 6 | 55 | CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE
6 5 | 17 | YOLANDA ADAMS  TRIBUTE 1000 YOLANDA LIVE IN WASHINGTON
7 7 120 RON WINANS PRESENTS FAMILY & FRIENDS
SELAH 33205 FAMILY AND FRIENDS IV
8 101 2 RICKY DILLARD'S NEW GENERATION CHORALE
CRYSTAL ROSE 20129/STARSONG WORKED IT OUT
9 g |2 MISSISSIPPI MASS CHOIR
L MALACO 6022 I’LL SEE YOU IN THE RAPTURE
10 | 8 | 23 | COMMISSIONED  BENSON 4184 [ IRREPLACEABLE LOVE
@ B35 BRODERICK RICE
BORN AGAIN 1010 TOMMY FORD PRESENTS: BRODERICK E. RICE ALIVE ALIVE ALIVE
12 | 11|72 | ANOINTED  woRD 67051/ErIC BB THE CALL
RE-ENTRY DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE
: ATLANTA INT'L 10221 COUNT ON GOD
14 |14 2 RICHARD SMALLWOOD WITH VISION
VERITY 43015 ADORATION: LIVE IN ATLANTA
15 | 12 | 36 | V.I.LP MUSIC & ARTS SEMINAR MASS CHOIR  VERITY 43014 BN STAND!
18112 THE FLORIDA A&M UNIVERSITY GOSPEL C
CRYSTAL ROSE 20127/STARSONG TWINKIE CLARK-TERRELL PRESENTS THE FLORD\A AGM UNIVERSITY GOSPEL CHOIR
17 | 13| 42 | REV. CLAY EVANS  MEEK 3995 I'VE GOT A TESTIMONY
18 |17 ]9 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 BB SHOW UP!
19 | 15| 6 | LASHUN PACE  savov 14831 A WEALTHY PLACE
29 | 107| DOTTIE PEOPLES  ATLANTA INTL 10200 ON TIME GOD
21 |21 ) 15 SHIRLEY CAESAR’S OUTREACH CONVENTION CHOIR
WORD 67687/EPIC JUST A WORD
22 | 19| 69 | YOLANDA ADAMS  TRIBUTE 3592 B MORE THAN A MELODY
23 | 22185 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT
RE-ENTRY| STEVE MIDDLETON & UNITY  PRRaDISETYSCOT 161218661 PRAISES FROM THE SOUL
25 [ 21| 4 | INNERCITY TvSCOT 161216/CGI HEAVEN
26 | 26| 6 | A-1 SWIFT  GOSPO CENTRIC 72135 TALES FROM THE SWIFT
27 |16 4 WALT WHITMAN AND THE SOUL CHILDREN OF CHICAGO
CG! 161203 GROWING UP
28 | 23|70 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
BENSON 4168 (B8 EIN NEW YORK BY ANY MEANS. ..
29 27171 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/STARSONG BIBLE STORIES
(30) |[NEW P | SPECIAL GIFT  CRYSTAL ROSE 20126/STARSONG SET TIME
31 | 37|53 | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF
32 |32 4 ALBERT PHILLIPS & THE DIVINE MESSENGERS
REDEMPTION 75004 VICTORY
@ RE-ENTRY SHIRLEY CAESAR
B WORD 67301/EPIC GH SHIRLEY CAESAR LIVE...HE WILL COME
34 2018 DARYL COLEY
SPARROW 51523 BEYOND THE VEIL: LIVE AT THE BOBBY JONES GUSPEL EXPLOSION XII
35 [ 30|42 | THE WINANS  QWEST 45888 WARNER BROS. HEART & SOUL
36 | 25| 110| HELEN BAYLOR WORD 66443/EPIC S THE LIVE EXPERIENCE
37 | 28|29 VARIOUS ARTISTS
BENSON 4272 SHAKIN' THE HOUSE...LIVE IN L.A.
38 |35 20 THE WILLIAMS SISTERS
FIRST LIGHT 4003 LIVE ON THE EAST COAST—LET EVERY EAR HEAR
39 | 31|53 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
40)) [RE-ENTRY| VARIOUS ARTISTS  CGI 161090 GOSPEL'S GREATEST HITS

(O Records with the greatest sales gains this week. @ Recording industry Assn. Of America (RIA) certification for safes of 500,000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the syrbot. All atbums available on
cassette and CD. *Asterisk inclicates viny! available. indicates past or present Heatseeker titles. © 1996, Billboard/BPI Communications,

Malaco Records is setting a
higher standard.
We’re resurrecting the
Muscle Shoals Sound Gospel
label to introduce the

amazing Men Of Standard.

Don’t miss their
innovative gospel
statement.

Manutactured and Distributed b
21 MALACO Records Inc.

'NAIRD

byiDr(?borah Evans Price

WOI{D, ROCKETOWN UNITE: A few short months
after forming Rocketown Records and naming former
Reunion director of A&R Don Donahue president,
Michael W. Smith has entered into a joint venture with
Word Records and Music. The deal is more than a distrib-
ution agreement, as Word has purchased a portion of the
company.

Under the terms of the venture, Smith, who continues
to record for Reunion Records, will find and develop new
talent for Rocketown. The fledgling label will utilize the
marketing and promotional services of both the Word and
Myrrh labels, and Loren Balman, Word’s executive VP,
will oversee things on the Word side and work closely with
Donahue.

Balman is excited about working with Smith in this
capacity. “Michael has long been a part of our family,” Bal-
man says. referring to Word’s longtime distribution agree-
ment with Reunion. (Due to Zomba's recent purchase of
Reunion, as of Jan. 1 Brentwood Musie will distribute
Reunion.) “Michael [has a] sense of what a song is. He is
one of those rare and wonderfully talented writers who can
consistently grab the emotions of the people who listen to
his music.”

Balman also says the agreement with Rocketown fits in
well with Word’s goals. “We believe that Rocketown is goingr
to fill some other niche areas for us,” Balman says. “We
recognize Michael’s position as a magnet to attract talent.
With his stature and visibility in the marketplace, he is
oftentimes seeing new writers, musicians, and artists, and
we wanted to take advantage of that.”

Donahue admits that in the process of looking for a dis-
tribution partner, Rocketown had conversations with other

labels, but he sauys the only serious discussions were with
Word. “When we decided we wanted it to be more than just
a distribution deal, we really only looked at Word,” he says.

Neither party would reveal Word’s percentage of own-
ership in Rocketown. “It’s enough to keep us very, very
interested,” Balman says. Donahue describes it as a
“minority share, a noncontrolling interest.”

“Michael and I both felt like it was important that the
company had a finaneial stake in something,” Donahue
says. “I think they may work harder on it. Instead of being
a distant member of the family, it makes us a close broth-
er. But we've felt like that all along. We wanted to be part-
ners with them, not just associates.”

According to Donahue, the new agreement leaves Rock-
etown’s distribution in the mainstream market open. Epic
is Word’s mainstream partner, and Donahue says it has
right of first refusal. Smith has numerous connections in
the mainstream due to his pop success on Geften with the
singles “Place In This World” and “I Will Be Here For You”
and his association with RCA under Reunion’s previous
ownership by BMG. So Rocketown has retained the option
to explore other avenues.

Word’s new agreement with Rocketown will no doubt
further strengthen Word’s presence in the marketplace.
But in light of Word's announcement three years ago that
it was trimming the Word and Myrrh rosters and cutting
the number of distributed labels to streamline the organi-
zation, where does Rocketown fit in? (These days, Word
has distribution deals with Gotee Records, Maranatha, and
Integrity, with varying degrecs of involvement.) Although
Word is adding Rocketown to the fold, Balman says that
move is still in line with the company’s current goals. “The
distribution agreements that were in place four years ago
would have given us somewhere between 60 and 100 releas-
es. The Rocketown deal calls for three in a year,” he says.
“Gotee, I think, is five, with possible options of extras with
our mutual consent. Putting those together is eight or nine
or 10, as opposed to 100. It’s very compatible with our phi-
losophy.”

Rocketown will remain headquartered at Smith’s Deer
Valley studios in Franklin, Tenn. Look for announcements
concerning artist signings in coming weeks, with product
due in the spring of 1997.
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TITLE
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Compiled from a nationai sample of retail store
and one-stop sales reports.

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
JeasT week
WKS. ON CHART

* % NO.1 % %

1 | 7 | POINT OF GRACE :
LIFE LOVE & OTHER MYSTERIES

| WORD 9694 4 weeks at No. 1

Artists & Music

Classical
| KEEPING
SCORE

by Heidr Waleson

IT AIN'T BEETHOVEN: Sales may be soft for orches-
tral recordings, but don’t tell that to RCA Victor. The com-
pany’s first disc with the Boston Pops and its feisty young
eonductor, Keith Lockhart, debuted at No. 1 on the Top
Classical Crossover chart for the week ending Saturday
(2). “Runnin’ Wild,” a program of Glenn Miller tunes, is
the first release in a four-year, six-disc exclusive contract
for Lockhart and the Pops, which returns the orchestra
to the label where it spent many prosperous vears (1935-
69 and the early *70s) under its founder, Arthur Fiedler.

Lockhart, 37, named Pops conductor in 1995, is only the
third conductor to lead the orchestra. (The Pops continue
to make recordings for Sony with Lockhart’s predecessor,
John Williams, who led the band from 1980 to 1993.)

Lockhart is grounded in both classical and pops reper-
toire: He remains the music director of the Cincinnati
Chamber Orchestra, will conduct performances of “The
Ballad Of Baby Doe” with the Washington Opera in 1997,
and is the conductor of the Boston Symphony’s youth con-
certs. A signing appearance at Tower Records in Boston
Oct. 15 attracted several hundred fans and television cov-
erage; New York television appearances include A&E’s
“Breakfast With The Arts.”

Lockhart made his New York debut with the orchestra
at Carnegie Hall Oct. 11. In December, he will play
Phoenix, Las Vegas, and San Jose, Calif,, as well as in Con-
necticut and New Harripshire, before returning to Boston
for two weeks of holiday concerts.

NEW BROOM: Cor Dubois, who replaced Guenter
Hensler as president of BMG Classics (Billboard, Nov. 2),
has been managing day-to-day operations for the compa-
ny since Hensler went on medical leave several months
ago, presiding over a streamlining of operations that
included a reduction in recording and release schedules.
So far, the cutbacks in recording at the parent company
is not affecting RCA Red Seal’s 15-disc deal with anoth-
er charismatic conductor, Michael Tilson Thomas, and
his San Francisco Symphony. Dubois has high hopes for
the marketing possibilities of this partnership.
SFS/MTT’s second recording, a disc of lesser-known
Copland, was released in October; some Mahler is in the
can; and sessions to record Stravinsky and Gershwin are
scheduled.

Hensler will return to Germany to manage artist rela-
tions for the company. Dubois has been senior VP of world-
wide marketing for BMG for the past year; the Nether-
lands native was formerly president of Baron Philippe de
Rothschild Inc.

COMPOSER SIGNED: Sony Classical has other ideas
about how to get new orchestral repertoire on dises: The
label has signed composer Richard Danielpour, 40, to an
exclusive contract to record his music. On Nov. 21, the label
will release the world premiere recording of Danielpour’s
“Concerto For Cello And Orchestra,” written for and per-
formed by Yo-Yo Ma, with David Zinman conducting the
Philadelphia Orchestra. Another Danielpour recording,
featuring his “Concerto For Orchestra” and a concert ver-
sion of his ballet score “Anima Mundi,” performed by Zin-
man and the Pittsburgh Symphony, will be released next

spring.
Under the agreement, Sony will record existing and new
(Continued on page 66)
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by Jim Macnie

REMEMBERING BUD: Chick Corea has already built
a fairly substantial fan base for his forthcoming tribute to
the late bop pianist Bud Powell. The famed pianist and
equally famed associates—Joshua Redman, Christian
McBride, Wallace Roney, and Roy Haynes—spent a
large part of the summer playing Powell’s music at venues
around the world.

“Remembering Bud Powell” is due from Stretch
Records in late January. Tunes include “Dusk In Sandi,”
“Oblivion,” and “Glass Enclosure.” Powell the improviser
was a genius, and Powell the composer was an ingenious
craftsman. Saxist Kenny Garrett is also included on the
studio date, and Corea and company sound as if they inves-
tigated every corner of the music before the tape started
rolling. ’

Stretch is also poised to enter a distribution and mar-
keting deal with Concord Records of Concord, Calif. The
ink should be dry well before the end of the year. “Remem-
bering Bud Powell” is the first of several releases sched-
uled for 1997. Also slated for the first quarter of next yvear
is the debut of Niacin, a conglomeration of bassist Billy
Sheehan, keyboardist John Novello, and drummer Den-
nis Chambers. Concord will also reissue Stretch’s past
catalog, which includes titles by John Patitucci, Bob
Berg, Eddie Gomez, Vinnie Colaiuta, and Billy Childs.

DATA: Over the past month or so, the Blue Note in New
York has helped several birthday boys blow out the can-
dles in a big way. At the end of September, pianist Billy
Taylor had a six-night stretch on the Blue Note stage to
acknowledge his 75th birthday. A week later, it was Ray
Brown’s turn to have fun on the anniversary of his 70th
year. Then, Oct. 22-27, Jimmy Heath enjoyed his 70th by

presenting his Little Man Big Band.

All three programs were built around guests galore.
Anyone who wanted to document a good portion of New
York’s best improvisers only had to keep an eye on the
club’s entrance. Though there’s no birthday being feted,
Joe Henderson debuts his large ensemble for a weeklong
run beginning Tuesday (5). The pieces will be culled from
the saxophonist’s sharp “Joe Henderson Big Band,”
released by Verve Oct. 15.

Mel Torme is still in the hospital, recuperating from an
Aug. 8 stroke, and progress is being made daily. But fans
with cable TV were able to see the singer in action in “An
Evening With Mel Torme,” which aired on A&E Oct. 26;
it’s likely to be rebroadeast later this year. The concert
was recorded and filmed at the Disney Institute in Orlan-
do, Fla. Concord Jazz released the music from the show
Oct. 22. We wish nothing but good health to the Velvet
Fog, who scats up a storm on the disc.

The Knitting Factory is gearing up for its 10th-anniver-
sary celebration in February, when audiences will find
New York's mecca for the miscellaneous in full swing with
special shows. The latest stitch the Knitters are including
in their weave is Latin jazz. Tuesday nights have been set
aside for salsa and improv, a welcome blend that should
enhance the venue’s cultural diversity. On Tuesday (5),
Orchestra Broadway kicks off the series; Jimmy Bosch
& the Masters hit Nov. 12; and Conrad Herwig & Trop-
ical Fire, featuring Eddie Palmieri, take the stage Nov.
26. Trombonist Herwig’s “The Latin Side Of John
Coltrane” was released by Astor Place Oct. 15. On Sept.
20, Knitting Factory Works released a recording culled
from the club’s annual festival. “What Is Jazz 1996” fea-
tures cuts by Charlie Hunter, Clusone Trio, Horace
Tapscott, Matthew Shipp, and Mario Pavone.

Drumming up business for their new Verve release,
“The Guitar Trio,” Paco de Lucia, Al Di Meola, and John
MecLaughlin have taken to the road for a monthlong eross-
country tour. November dates include Monday (4) in San
Diego; Thursday (7) in Tucson, Ariz.; Nov. 10 in St. Peters-
burg, Fla.; Nov. 15 in Milwaukee; and Nov. 24 in Boston.
Expect sizable interest in most regions: “The Guitar Trio”
debuted at No. 2 last week on the Top Jazz Albums chart.
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ARTISTS

Film Brings Old, New Writers Together
‘Grace Of My Heart’ Re-Creates 60s Sound

H BY ADAM WHITE

LONDON—Music industry profes-
sionals who have seen “Grace Of My
Heart” would probably agree: Allison
Anders’ film about the journey of a
female songwriter/singer through the
’60s (which could be subtitled “My
Brill-iant Career” or even “Oh! Car-
ole”) is affectionate and engaging.

The tale features several endearing
characters, including Joel Millner,
(played by John Turturro) as a cross
between real-life Brill Building pub-
lisher Don Kirshner and Wall of Sound
record producer Phil Spector, and
Denise Waverly, the Carole King-like
writer (portrayed by Illeana Douglas)
who eventually finds a voice of her own.

But how do the songs rate?

On that score, the Gramercy Pic-
tures release, which opened in U.S.
cinemas in September, has more than
grace. It offers some of the most
authentic re-creations of the period’s
popular music yet heard from Holly-

u}v‘(:

FRL

The NumBer ToCalllis. ..

1 308-BME:SONG

wood; they could even be called screen
gems.

Almost all the songs in “Grace Of
My Heart” were produced by Larry
Klein (long associated with Joni

@it By,

Mitchell) and recorded in Capitol Stu-
dios in Los Angeles. Arguably, they are
more effective in recapturing the '60s
sound and feel than an earlier picture
that dealt with similar subject matter,

A

BMG Songs recently demonstrated its new song

search system at its Los Angeles office. The event also featured a performance
by BMG Music Publishing writer/artist John Hiatt. Shown, from left, are Brian
Lambert, director of film and television music for BMG Songs; Art Ford, VP of
BMG Songs' film and TV/catalog marketing unit; Molly Kaye, director of catalog
marketing; Hiatt; and Danny Strick, president of BMG Songs. Printed on the sign

in back is the system’s toll-free number.

“The Idolmaker.” That original sound-
track was written by a genuine Brill
artisan, Jeff Barry, but was too obvi-
ously refracted through the late '70s,
when the movie was made.

“Grace Of My Heart” fulfills its
musical promise because the filmmak-
ers were able to recruit a number of
writers and singers connected to the
60s—Gerry Goffin, Burt Bacharach,
Carole Bayer Sager, Lesley Gore,
Mitchell—to create an authentic set of
original songs. These musicians were
paired with such latter-day writers as
Elvis Costello, Dave Stewart, David
Baerwald, J Maseis (of Dinosaur Jr),
and Klein himself.

Because of the wide range of song-
smiths involved, the “Grace” copy-
rights are in the hands of a variety of
publishers. However, one company, Irv-
ing/Almo, is involved with five of the 15
titles that appear on the MCA Records
soundtrack. The movie (although not
the MCA album) also includes one or
two familiar songs, such as Cynthia
Strother’s “Bermuda” (a hit for the
Bell Sisters in 1952) and Lincoln
Chase's “The Nitty Gritty” (a Shirley
Ellis success in 1964).

In production notes for the movie,
music supervisor Karyn Rachtman
says, “At first I thought that Allison’s
idea of original song collaborations by
songwriters of both the past and pre-
sent was impossible, but the talent we
approached had such a passion for the
project and were such fans of Allison’s
work that everything came together
beautifully.”

Rachtman is hardly exaggerating,
based on such “Grace” highlights as
these:

e “My Secret Love,” written by
Klein, Baerwald, and Gore, performed
on the soundtrack by Miss Lily Ban-
quette of Combustible Edison. The
movie’s most perfect period piece, this
is the absolute twin of Gore’s 1964 hit
“You Don’t Own Me.” Klein and Ban-
quette have replicated that record’s
double-tracked, dramatic, and declara-
tory tone, so much so that John Ma-
dara and David White (who wrote “You

(Continued on page 66)

“Without Your Love”
Written by Al Anderson and
Craig Wiseman
Published by Mighty Nice
Music/Al Andersongs (adminis-
tered by Bluewater Music Corp.)
(BMI) Almo Music Corp.
(ASCAP)

“Without Your Love,” penned by
Al Anderson and Craig Wiseman,
was cut originally by Aaron Tip-
pin and climbed to No. 22 on the
Hot Country Singles & Tracks
chart on March 23. The song is on
“Pay Before You Pump,” blues
rocker Anderson’s first solo album
in more than a decade.

‘THEY'RE PLAYING MY SONG’

Vv A NS
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Al Anderson, who was with NRBQ
for nearly 20 years, has written
numerous cuts that have been re-
corded by other artists, including the
Mavericks’ “All You Ever Do [s
Bring Me Down” and “Missing
You,” Hal Ketchumn's “Tonight
We Just Might Fall In Love Jr' ‘é
Again,” and Carlene Carter’s [
“Every Little Thing.” Ander- " &
son decided to record “With-
out Your Love” on his Imprint
debut when he was in the studio
working on the project.

“It was a hit on the charts when we
were doing the album, and I was just
running through the chord changes
[playing the song], waiting for the

S chart thing.” And everybody_]ust

ﬁ‘ 3

tape machine to go on to do another
thing,” Anderson recalls. “Everybody
said, ‘What's that? And I said, ‘It’s

the Aaron Tippin [single], my latest

wanted to do it.”
}\. Anderson says Tippin’s
*\  versionis like the demo of the
song, but when he decided to
I record “Without Your Love,”
/' he opted for a stark acoustic

.+ version.

“When I did it, it seemed like
the lyrie needed to be starker, more
desperately sung, because the guy
doesn’t want to live,” he says. “He’s
made of steel, except he has lost his
girl. So my version is more suicidal.”

Songwriters & Publishers

& MUSIC

NO. T SONG CREDITS
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HOT 100 SINGLES

NO DIGGITY ¢ Teddy Rile
Zomba/ASCAP, Chauncey

, C. Hannibal, L. Walters, William Stewart, Dr. Dre * Donril/ASCAP,
lack/ASCAP, Smokin’ Sounds/ASCAP, Queenpen/ASCAP, SiDI/BMI,

Sony/ATV Tunes/ASCAP, Ain’t Nothin’ Goin’ On But/ASCAP

HOT COUNTRY SINGLES & TRACKS
LIKE THE RAIN ¢ Clint Black, Hayden Nicholas « Blackened/ASCAP

HOT R&B SINGLES

NO DIGGITY ¢ Teddy Rile
Zomba/ASCAP, Chauncey

, C. Hannibal, L. Walters, William Stewart, Dr. Dre < Donrll/ASCAP.
Iack/ASCAP Smokin’ Sounds/ASCAP, Queen en/ASCAP, SIDI/BMI,

Sony/ATV Tunes/ASCAP Ain’t Nothin’ Goin’ On But/ASCAP

HOT RAP SINGLES
STREET DREAMS + Annie Lennox, Dave Stewart, N. Jones, S. Barnes « D’ N' A/PRS, BMG/PRS,
BMG/PRS, BMG/ASCAP. Careers/BMG/BMI

HOT LATIN TRACKS
RECUERDOS, TRISTEZA Y SOLEDAD ¢ Marco Antonio Solis * Crisma/SESAC

Sunhawk’s Solerno On Joplin;
Bergman Re-Elected CISAC Prez

RAGTIME ON CD-ROM, ETC.:
Seattle-based Sunhawk Corp. has
created a technology, Solerno, that
delivers playable, engraving-quality
scores via the Internet, enhanced
CD, and CD-ROM. Sunhawk debuted
Solerno on a recently released CD-
ROM, “Total Joplin” ($44.95), which
includes more than 60 digitally
restored sheet-music covers. The disc
also gives fans of the great ragtime
composer Scott Joplin the ability to
play and print more than 500 pages
of Joplin’s music, including some of
his waltzes.

Also due for release are discs fea-
turing Handel’s “Messiah” and a
complete collection of Mozart’s sym-
phonies. Those interested in trying
Solerno can visit Sunhawk’s World
Wide Web site (http:// www.sun-
hawk.com) and download a copy of
the sheet music free of charge.

others, presented such well-developed
plots and characters that all she had
to worry about was the singing. Her
tribute to Hammerstein, featuring 14
of his standards, indicated no cause
for concern on that score either.

MESSIEURS OCTOBER: Jerry
Leiber and Mike Stoller, the song-
writing team for all seasons, have
come off a month of special oceasions.
First, they were honored with the
HAL (Heroes and Legends) Pace-
setter scholarship award, presented
to them by another great writer
team, Edward and Brian Holland.
Later in the month,’the duo trav-
eled to Cleveland, where the Rock
and Roll Hall of Fame unveiled a
Leiber and Stoller exhibit, featur-
ing original 78 and 45 rpm discs,
rare recordings of their songs by
Elvis Presley, photos, and writing

c contracts.

ISAC WOM- That eve-
AN: At the ning, the re-
recent 40th vue based on
World Con- their hits,
gress of CI- L £ i “Smokey Joe’s
SAC, the in- #T Faflivis '_- SR S 3.1.'* Cafe,” opened
ternational in Cleveland.
COI)yIlght soci- by ]rrvU Llchtma/n On Oct. 23, it

ety in Paris,
ASCAP presi-
dent/chairman Marilyn Bergman
was re-elected president. First elect-
ed two. years ago, Bergman was the
first woman to get the post (she is
also the first female chief of ASCAP).
Her tenure has seen ‘“rapid
progress” in developing the Common
Information System Plan to permit
the digital exchange of information
on all copyrighted music, according
to an ASCAP statement.

In 1994, she was appointed to the
President’s Advisory Council on the
National Information Infrastructure.
Of course, she continues her career
as a songwriter. A collection of songs
sung by Maureen McGovern with
lyries by Bergman and her husband,
Alan, will be released in February on
Sterling.

THE BOOK ON OSCAR: Barbara
Cook extolled one virtue of Oscar
Hammerstein during a performance
of her recent cabaret act, “Oscar Win-
ners,” at the Hotel Carlyle in New
York: the comfort zone that he pro-
vided performers for such shows as
“Carousel” and “Oklahoma!” Cook
said the lyricist partner of Richard
Rodgers and Jerome Kern, among

opened at the
Prince of
Wales Theatre in London.

S IXTEEN CANDLES: As it
celebrates its 16th year, Glenn
Friedman’s Music Umbrella, a pub-
lisher/management firm located in
Santa Moniea, Calif., has added two
associates, Sotero Diaz and Mark
lannini, who will work in A&R and
artist management. Friedman’s two
publishing affiliates, Sweet Glenn
and Sweet Karol, have had a number
of hit songs, including “I'm The One

Mama Warned You About” (Mickey.

Gilley), “Mistakes” (Don Williams),
“Make My Life With You” (the Qak
Ridge Boys), and “One Lover At A
Time" (Atlantic Starr).

PRINT ON PRINT: The following
are the best-selling folios from Cher-
ry Lane Music:
1. Metallica, “Load.”
2. Hole, “Live Through This.”
3. Soundgarden, “Down On
The Upside.”
4. Dave Matthews Band, “Crash.”
5. John Tesh, “A Family Christmas.”

Assistance in preparing this column
was provided by Seth Goldstein.

36

www.americanradiohistorv.com

BILLBOARD NOVEMBER 9, 1996


www.americanradiohistory.com

Studio Action

ARTISTS & MUSIC

Yamaha Bows 03D Digital Mixer
Product Follows ProMix, 02R Success

l BY PAUL VERNA

NEW YORK—Still basking in the sue-
cess of its ubiquitous ProMix 01 and
02R digital eonsoles, Yamaha Corp. of
America Is preparing to launch the
newest mixer in that series, the 03D.
The product’s official debut is sched-
uled for Friday (8) at the Audio Engi-
neering Society (AES) Convention in
Los Angeles.

A smaller version of the $&,600 02R
designed primarily for project studios
and post facilities, the 03D will carry
a list price of approximately $4,000
when it begins shipping in January.

The unit features 26 inputs, four
buses plus the stereo bus output, 16
direct outputs, six auxiliary sends, and
two internal effects processors. Like
the 02R, the 03D offers fully paramet-
ric EQ, bus assignment routing, and a
limiter/compressor/gate on every chan-
nel—as well as full on-board auto-
mation. In fact, the 03D uses the same
32-bit signal-processing chip found in
the 02, which has been praised for its
sonie quality by such renowned pro-
ducer/engineers as Phil Ramone, Ro-
ger Nichols, Tom Jung, and Frank Fil-
ipetti.

Eighteen of the unit’s 26 inputs are
analog, with 20-bit analog-to-digital

and digital-to-analog converters. The
unit features eight mike preamps with
phantom power.

Peter Chaikin, product manager for
recording products at Yamaha’s Pro
Audio Produets division, says, “We
expeet that at this price point, with the
number of channels and features it has,
the 03D should he a really popular
piece. It's perfect for the person with a
single [Alesis| Adat or [Tascam] DA-
88. With these produects, vou used to
aim for some level of the market, but
where this might be an entry-level
mixer for recording, it'll be used all the
way up as sidecar because of its sonic
quality. This is our third-generation
digital-signal processing chip.”

The rack-mountable 03D is designed
to acecommodate project studios and
post facilities in which space is at a pre-
mium, according to Chaikin. He says,
“In the post facility, real estate is a
problem, and the size of the system
matters. This unit has a smaller foot-
print than the 02R. It's about the size
of the ProMix but deeper.”

Because of its four-bus strueture
and routing capabilities, the 03D can
be used as a surround-sound mixer—
an application suggested by its title.
Chaikin says, “You can get 5.1-channel
surround sound using the four buses

and the stereo bus, which can be
assigned to the card slot.”

The 03D uses the same type of card-
slot architecture as the 02R, except
that it has only one slot, compared to
four in the 02R. The slot can be used to
digitally connect the 03D to produets
that use the Adat, Tascam TDIF, Yam-
aha, or AES/EBU digital protocols—
the latter via a newly developed single-
slot card that is compatible with the
02R.

The 03D also offers RS422 control
and a serial port that can be used to
connect a standard computer mouse to
the unit, allowing fast navigation of the
display screen (which is similar to that
of the 02R).

The new unit can be digitally cas-
caded with an 02R, essentially serving
as a submixer: Yamaha will reinforce
the relationship between the 03D, 02RR,
and ProMix by showcasing all three
products on a pedestal at the AES
show, according to Chaikin. “We look
at this as our trinity of digital mixers,”
he says.

Chaikin adds that the 03D, although
not designed as a sound-reinforcement
board, “can even be used in installa-
tions where mikes are not the key and
live control is not the key, but reset-
ability is.”

i I
e 03 MRS SR N
The ‘Dirt’ On NRG. EMI recording artist Patti Rothberg's new single, “Treat Me
Like Dirt,” was tracked at NRG Recording Services in North Hollywood, Calif.
Shown at the sessions, in the back row, is appropriately named second engineer
Steve Mixdort. In the middle row, from left, are producer “Little” Dave Greenberg,
Rothberg, Rothberg manager Alicia Gelernt, producer/mixing engineer Tony
Shimkin, and EMI promotion rep Nick Bull. In the foreground is Pete Sayer of
Gelernt Management.

AUDIO TRACK

NEW YORK

3

The Rolling Stones Rock And Roll
Circus"—featuring the Stones, the
Who, Jethro Tull, John Lennon,
Eric Clapton, Taj Mahal, and oth-
ers—was mixed hy Steve Rosenthal
at the Magic Shop with Joe Warda
assisting. The album was produced
hy Jimmy Miller, Jody Klein, and
Lenne Allik. Warner Bros. artist
Paula Cole tracked her self-pro-
duced alhum “This Fire” at the
Magic Shop with Roger Moutenot
engineering and Warda assisting.

£

Algo at the Magie Shop, Shudder To
Think cut its upcoming Epie Records
release with producer Ted Nicely,
engineer Andy Baker, and assistant
Juan Gareia.

At Coyote Recording Studios in
Brooklyn, the Bottle Rockets tracked
their upcoming Atlantic Records re-
lease with producer Eri¢ (Roscoe)
Ambel, engineer Tim lHatfield, and
assistant Grace Falconer. Patti
Smythe recorded a four-song demo
with producer Kevin Salem and the
Kevin Salem Band; the project was
engineered by Albert Caiati.

The Gospel According To Bethenia And Joan. Blue Gorilla/Mercury recording
artist Joan Osborne, left, collaborated with gospel singer Bethenia, center, at Pie
Studios in Glen Cove, N.Y. Also shown is Aw Gee Productions producer/engineer

Tom Fritze.

LOS ANGELES

SATURN SOUND inaugurated its
upgraded Euphonix 96M studio system
with Rod Stewart. Producer Pat
Leonard and engineer Michael Ver-
dick spent five days working on Stew-
art material using 48 tracks of Otari
RADAR. Saturn recently moved into
the old Johnny Yuma studios, previ-
ously owned by Leonard. Saturn up-
graded its Euphonix console to 96
channels, 56 of which feature full
dvnamics, In addition, the studio’s
Fuphonix now has 12 automated aux-
iliary sends . .. Former L7 bassist Jen-
nifer Finch and Wool drummer Chris
Bratton’s new band, Lyme, recorded
35 songs live at King Sound & Pictures.
Lyme produced with engineer/studio
owner Jimmy Sloan. Other projects at
King include blues trio the Carter
Brothers tracking “Comin’ Back And
Singin’ The Blues” for Japan’s P-Vine
label. Drummer David Palmer and
bassist Carmine Rojas played on the
sessions; Rojas also served as musical
director. Sloan produced, engineered,
and mixed. Also at King Sound, mixer
Eric Sarafin (Brand New Heavies,
Big House) produced a Trousers pro-
jeet, and producer/engineer Jeremy
Smith mixed indie project Five Easy
Pieces.

Sony Musie Studios in Santa Moni-
ca hosted Harry Connick Jr., who
worked with engincer Stephen
Marsh on an upcoming soundtrack
project. M.JJ/Epic group Men Of
Vizion also worked at Sony, with
engineer Tony Alvarez. Remastering

(Continued on neaxt page)

newsline...

THE WOMEN IN AUDIO COMMITTEE of the Audio Engineering Society will
hold a panel discussion Nov. 10 featuring musician Suzanne Ciani, pro-
ducer/engineer Devon Rietveld, Capitol Studios staff engineer Leslie
Ann Jones, engineers Judy Clapp and Jamic Sloan, and Audio Technica
VP of produet development Jacquelynn Hebrock. The panel will be mod-
erated by Women in Audio Committee chair Carol Bousquet.

BRITISH PRODUCERS GUILD Re-Pro International and the Assn. of Pro-
fessional Audio Recording Services (APRS) have launched an online ser-
vice designed to help producers log a wide range of information about
past and present recordings. The data will be collated and used to assist
in the development of tape storage, copyright protection, and manage-
ment, according to a joint statement from the organizations.

Re-Pro vice-chairman Peter Filleul says, “This initiative is only the
beginning of a series of refinements to data collection and handling, in
which the APRS and Re-Pro are proactively engaged in conjunction with
other industry organizations. It is the next step on the path to estab-
lishing more effective control procedures in the future, which will be to
everyone's benefit.” Filleul adds that the producer holds a central role in
the recording process. “The producer is usually the only individual who
retains a total overview of a recording project, with involvement in the
recording, mixing, and final mastering, and has immense creative influ-
ence over the finished product. The U.K. ¢an and should lead the way
forward in copyright management, protecting the interest of U.K.
recordings as well as the industry at large.”

KAO INFOSYSTEMS CO. of San Ramon, Calif,, and Los Angeles Pacific
Coast Sound Works (PCSW) have opened a full-service DVD and multi-
media production facility in Holly wood, Calif. The partnership is intend-
ed to tap into Kao's digital video services, equipment, and research-and-
development expertise and PCSW's 10-year experience as a digital
production house for the multimedia. recording, film, and TV industries.

Kao VP James Bover—who helped establish the company’s mastering
studio—says, “The addition of DVD authoring to Kao’s multimedia ser-
vices offers content creators a significant outsource capability for those
who have not invested in DVD resources in-house. Equally important,
the Kao/PCSW partnership allows us to play an increasingly critical role
in the creation of our clients’ products by supplying them with both lead-
ing-edge equipment and advanced engineering expertise using the media
of the future.” PCSW owner/president Mark Waldrep adds, “Using DVD
Creator by Sonic Solutions as our authoring and premastering system,
we now have this ineredible environment for ereating DVD titles that
gives us whole new possibilities for presenting levels of interactivity to
the DVD user.

Kao and PCSW intend to offer “one-stop shopping™ to DVD clients via
such services as video capture and compression, audio capture and com-
pression, and DVD authoring and premastering. In addition, Kao—a CD
manufacturer—plans to offer DVD mastering. replication, packaging,
and shipping services.

(Continued on next page)
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(Continued from preceding page)

projects at the studio include the Neil
Diamond boxed set “In My Lifetime,”
with engineers David Mitson and
Marsh . .. At Oasis Mastering, Eddy
Schreyer worked on new projects by
Babyface, Johnny Cash, Tupac
Shakur, Nate Dogg, Korn, and Off-
spring.

At Sound Image in Van Nuys, RCA
act Eleventeen tracked and mixed
with producer/engineer Randy
Pekich and assistant Gus Antonelli.
Also, Brian Allen Curtis worked
with producer John Henning.

NASHVILLE

RUSS TAFF stopped at Sound Em-
porium to overdub for a Warner Bros.
project with producer/engineer Doug
Grau. Other projects at Sound Empo-
rium include Mark O’Connor track-
ing sessions for a self-produced Warn-
er Pictures project engineered by
Dave Sinko; a Bekka Bramlet &
Billy Burnette overdub/mixing ses-
sion for Almo Sounds produced by
Garth Fundis and engineered by
Sinko; and a Radney Foster self-pro-

duced mixing session for Arista, co-
produced by Mac McAnally and engi-
neered by Alan Schulman and Kent
Bruce.

Megadeth is among the latest high-
profile rock acts to record in Nashville.
The Capitol Records metal band
tracked at Masterfonics with produc-
er Dan Huff, engineer Jeff Balding,
and assistant Mark Hagen. Also at
Masterfonics, Jars Of Clay mixed a
self-produced Silvertone/Zomba album
with engineer Jim Rondinelli, and
Charlie Daniels mixed a Sparrow

BILLBOARD’S NO. 1 SINGLES (NOVEMBER 2, 1996)

CATEGORY | HOT 100 ‘ R&B COUNTRY MODERN ROCK ADULT TOP 40
TITLE | MACARENA NO DIGGITY LIKE THE RAIN WHAT | GOT | LOVE YOU ALWAYS
Artist/ {Bayside Boys Mix) Blackstreet Clint Black/ Sublime/ FOREVER
Producer Los Del Rio/ (Feat. Dr. Dre) / J. Stroud, C. Black David Kahne Donna Lewis/
{Label) C.De Yarza, M. Triay T. Riley, W. Stewart (RCA) (Gasoline Alley/MCA) D. Lewis, K. Killen

(RCA) (Interscope) {Atlantic)
RECORDING ESTUDIO BOLA/ FUTURE STUDIOS LOUD RECORDING TOTAL ACCESS SHELTER ISLAND
| STUDIO(S) BAYSIDE MUSIC (Virginia Beach) {Nashville} STUDIOS SOUND
Engineer(s) (Seville, Spain/Miami) John Hanes, George Kevin Beamish (Redondo Beach, CA) {New York)
Jesus Bola/Mike Triay Meyers, Serban Ghenea Eddie Ashworth Kevin Killen
RECORDING Sony MPX 3000/ | SSL 4072 SSL 4000E Amek G2520 MCi 636 with
CONSOLE(S) Tascam 3500 i with G Series Computer Neve Flying Faders
1
RECORDER(S) | Sony PCM 33244/ Studer 827/Dolby SR | Mitsubishi X850 ATR 124 [ Studer ABO
Spectral Digital
Workstation o
MASTER TAPE Sony Hard Disc Ampex 499 Ampex 467 Ampex 499 Ampex 499
MIX DOWN BAYSIDE MUSIC FUTURE STUDIOS LOUD RECORDING SCREAM STUDIOS UNIGUE RECORDING
STUDIO(S) (Miami) (Virginia Beach) {Nashville) (Studio City, CA) {New York)
Engineer(s) Mike Triay John Hanes, George Kevin Beamish David Kahne Jimmy Bralowet/
Meyers, Serban Ghenea Tim Leitner
CONSOLE(S) Tascam 3500 SSL 4072 SSL 4000E with SSL 4056G SSL 4000 with
G Series Computer Ultimation
| -
| RECORDER(S) Spectral Digital Studer 827/Dolby SR Mitsubishi X850 Studer A820 Studer AS00 MKIN
l Workstation
MASTER TAPE Hard Disc Ampex 499 Panasonic 3700 DAT BASF 911 Ampex 499
MASTERING ABSOLUTE AUDIO HIT FACTORY MASTERFONICS BERNIE GRUNDMAN GATEWAY
Engineer Leon Zervos Herb Powers Glenn Meadows Big Bass Brian Bob Ludwig
CD/CASSETTE BMG MCA BMG MCA WEA
MANUFACTURER

© 1996, Billboard/BP! Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.

MORE ALBUMS
GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES
PUT TOGETHEP

INTROD
MAKERS OF AMPEX

CING QUANTEGY. |
RRAND TAPE.

www quantegy.com

by
(QUANTEGY

release with producer Ron Griffin,
engineer Pete Greene, and assistant
David Boyer.

At the Music Mill, Carman over-
dubbed and mixed his Sparrow project
with producer David Huntsinger and
engineers Lynn Fuston, Tony Castle,
and Greg Parker; Doug Stone over-
dubbed a Sony project with producer
Paul Worley and engineers Clarke
Schliechter and Castle; Delbert
McClinton and Lyle Lovett worked
on a Rising Tide project with producer
Emory Gordy and engineers Russ
Martin and Grahame Smith; and
Sherrie Austin overdubbed an Arista
project with producers Ed Seay and
Will Rambeaux and engineer Dean
Jamison.

Hilltop Recording Studios has added
a 32-channel, automated Neotek Elan
console. The 32-year-old facility caters
to a wide variety of clients, from rock
and bluegrass to Christian, country,
spoken word, and jingles.

OTHER LOCATIONS

AT DIFFERENT FUR in San Fran-
cisco, Arista act Cola overdubbed with
producer/engineer Andy Wallace and
assistant Adam Munoz. George Win-
ston worked on his self-produced
“Linus & Lucy—Music Of Vince
Guaraldi” album for Dancing Cat/
Windham Hill with engineer Howard
Johnston and assistants Mark Slagle,
Nancy Scharlau, and Maurice Ricks.
Bla Pahinui tracked, mixed, and mas-
tered an upcoming Dancing Cat/
Windham Hill release with Winston in
the producer’s chair and the same
engineering/assisting team that
worked on Winston's album . . , At Cri-
teria Recording Studios in Miami,
multiplatinum artist Julio Iglesias

finished mixing his self-produced
tango album for Sony Music Interna-
tional with co-producer Roberto Livi.
Longtime Iglesias engineer Carlos
Alvarez engineered with assistant
Steve Robillard. Other artists recent-
ly working at Criteria include dance-
hall superstar Patra and vocalist
Nana Maskouri.

At Ardent Studios in Memphis,
Robert Cray tracked his upcoming
Mercury Records release with engi-
neer John Hampton and assistant
Matt Martone, Dana Key worked on
demos for Ardent’s Christian Music
imprint with engineer Paul Ebersold,
and Nashville rock band Joe, Marc’s
Brother cut and mixed demos for Vir-
gin with producer Rick Clark and
engineer/mixer Skidd Mills . . . Near-
by at House of Blues, Revolution
Records artist Kenny Wayne Shep-
herd cut a soundtrack with produc-
er/engineer David Z and guest musi-
cians Corey Sterling, Storyville
members Chris Layton and Tommy
Shannon, guitarist Jack Holder, and
harmonica player James Cotton.
Kevin Page and Gary Hardwood
assisted on the sessions.

At Arlyn Studios in Spicewood,
Texas, the Indigo Girls worked on a
self-produced Epic Records project
with co-producer/engineer Dave
Leonard and assistant Mare Frigo. At
the neighboring Pedernales studio,
Tandy worked on a Tomato Records
project with producer Kevin Eggers,
engineer Eric Paul, and assistant Eric
Fogelberg.

Please send materiad for Audio Track
to Paul Verna, pro audio/technolog y
editor, Billboard. 1515 Broudway, New
York, N.Y. 10036; far 212-536-5358;
E-mail PVerna@bilboardg voup.com.

NEWSLINE

(Continued from preceding page)
THE PLANNED SALE of BASF’s mag-

netics division to Turkish diversified
media company RAKS has come
under attack from BASF union
employees at the company’s German
plants in Willstatt and Munich,
according to BASF sources. In a
Sept. 12 demonstration in Lud-
wigshaven, Germany—where BASF
held a board of directors meeting—
employees charged the company’s
management with forcing them to
work longer hours and agreeing to
layofts under the terms of the RAKS
deal. At press time, BASF and RAKS
could not be reached for comment.
RAKS signed a letter of intent in
August to acquire the entire BASF
Magnetic Media Products division,
effective Jan, 1, 1997, subject to the
approval of the BASF board (Bill-
board, Sept. 21).

NIMBUS MANUFACTURING INC. has
expanded its Sunnyvale, Calif., facil-
ity in an effort to boost the plant's
capacity to 20 million CDs per year.
Combined with Nimbus’ other manu-
facturing facilities—in Char-
lottesville, Va.; Provo, Utah; and the
U.K.—the Sunnyvale expansion
brings the company’s total capacity
to more than 200 million units per
year.

PRO PEOPLE ON THE MOVE: Robert

Grubb is named sales manager for

pro audio products at Otari Corp. of
Foster City, Calif, Grubb was previ-
ously GM of Los Angeles rep firm
New West Audio . .. Ridge Nye is
named VP of sales and marketing of
Sounderaft’s U.S. operations. He was
VP of sales, North America, at Stud-
er Editech . .. Jim Longstreth is pro-
moted to VP of sales for digital pro-
cessing specialist Quantel Ine. of
Darien, Conn. He has held several
positions at the company, most
recently broadecast sales manager for
the Midwest, Eastern, and Central
regions.

AVON STUDIO in the Kowloon district
of Hong Kong is the first facility in
that city to install a4 Solid State Logic
(SSL) 9000 J console, according to a
statement from SSL. The studio, for-
merly part of the CBS/Sony studio
stable, is now privately owned by the
Chiu family, which has been the exclu-
sive Sony distributor in Hong Kong
for more than 20 years. The board
will be used in the Tom Hidley-
designed room of the the two-studio
complex in conjunction with a Sony
PCM-3348 digital multitrack
recorder.

SSL has also installed 9000 J
boards at the Shanghai Radio, Film,
and TV Broadcast Bureau in China;
Platinum Studio in Taipei, Taiwan;
and Synchrosound in Kuala Lumpur,
Malaysia.
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Profile Of A Producer

Five Of The Best Discuss Their Positions,
Passions And Priorities

Il BY PAUL VERNA

ARIF MARDIN

A true living legend, Avif Mavdin
has worked with a galaxy of vecord-
ing stars, including Aretha Frank-
lin, Bette Midlcr, Hall & Oates
and Phil Collins. Recently, he has
produced the “Rent” cast album
and “Hunchback Of Notre Dame”
soundtrack, as well as tracks for an
upcoming Bee Gees albumn.

How did you get
! into production?
i I had graduated

from Berklee Col-
lege of Music in
1963, and Atlantie
co-founder Nesuhi
Ertegun brought
me to the company
that year. 1 learned
mixing, Tom Dowd
being my teacher.
I got promoted to
manager. Then Atlantic

studio
signed the Young Rascals, and Tom
and I co-produced them. That was it.
I was bitten by the bug. I put jazz on
the back burner and got completely
into pop.

How would you define the role of
producer?

Finding the material, making a
budget, getting the musicians—
that’s one side. But the other side is
to get 200% out of everybody con-
cerned in the recording studio. You
have to create an atmosphere in
which the artist can soar and maxi-
mize his or her potential. The other
thing is to recognize the importance
of the song and the lyric.

What are your views on technology?

You can't escape it. You can’t just
talk about the good old days.
Recently, I was looking at an old

GLEN BALLARD

A diseiple of Quiney Jones and «
hit-making producer/songueriter foy
such acts as Wilsonw Phillips and
Alanis Movrissette, Glen Ballard
was recently in the news when he
annonneed a joint venture for his
label, Java Recovds, with Capitol
Records, Billboaird caught up awith
Ballard as he was wrapping iwp
work with  Aerosmith and Van

Halen and starting some vew proj-
ects.

How did you get
into production?

Through the
master himself,
Quincy Jones. 1
had been writing
songs for his ar-
tists since about
1980. Then, in
about 1984, he said,
“You're ready to
produce a record.”
Learning from him
was the greatest gift 1 could ever
have. 1 saw how creating an atmo-
sphere of trust and confidence and
sanctuary for an artist was always
part of his process. 1 was staff pro-
ducer for him for two years, and I
did everything from Patti Austin to
Jack Wagner, Evelvn Champagne
King and Teddy Pendergrast.

How would you define the role of
the record producer?

It’s like being a film director and a
film producer, because you have the
creative responsibilities and the
financial responsibilities to make it
happen. There’s a lot on your plate.
Most people who aren’t involved
with music¢ are mystified by that
title, “record producer.” And for as
many record producers it can mean
as many things, For me, it’s a hands-
on process that involves—long
before you go into the studio—a pre-

HUGH PADGHAM

A pioneer in developing the drium

EXPANDED

Studio Ac’ﬂon

PRODUCERS

CTION

Producers Of The World Unite

U.K.’s Re-Pro Organization Benefits
Both Beginners And Veterans

B BY ZENON SCHOEPE

By any measure, Re-Pro is a sue-

sornd that characterized 80s pop- | cess story. Deseribed by viee chair-

rock music, from Phil Collins to
XTC to the Police, Hugh Padghan
is « consuntmate producerfengineer
who has helped such artists as Sting
and Melissa Ethevidge reacl their
creative peaks. Along with Marvdin,
David Foster and Russ Titelman,
Padgham has contributed to the
soon-to-be-released Bee Gees album.

How did vou get
into production?

I was in a group
at school, and I got
into tape record-
ing our rehearsals.
e Then | saw a mag-
azine called Beat
Instrumental,
which had studios
in it, and said,
“This is unbeliev-
able. That’s what |
want to do!” T worked through the
London ecircuit as a tape operator,
assisting on many records, and then
wound up at the Townhouse Studios
in the late "70s. It was there that I
met Steve Lillywhite. When Steve
was asked to do an XTC record, he
asked me to engineer it for him.
That was one of the first whole
albums [ ever did, the “Drums And
Wires” record.

How do you define the role of the
record producer?

Every producer is different in his
own way. My own way is being an
invisible catalyst. When I make a
record for an artist, I'm there to
enhance, advise and make the best
out of the songs that they’ve written,
because, distinet from other produce-
ers who are writers, I've come up
from the engineering side. 1 under-
stand music, I've learned piano and
guitar, but ['ve never been a big

“Finding the material, making a budget, getting the musicians—that’s one side. But
the other side is to get 200% out of everybody concerned in the recording studio.”

track sheet for an Aretha Franklin
session where we had drums on one
track, vocal on one, ete. And that
was fine in those days, because you
made decisions before you put the
music on tape. Now we delay making
decisions until the mixing stage. But
there is a middle ground. You can
defer some judgment, but, for heav-
en’s sake, if you like the way the
reverb sounds, put it on tape!

What do you think of the prolifer-
ation of low-cost, high-quality
home recording equipment?

It's great. I'm a little behind, in
terms of getting ADATs for my
home demo studio, but T think the
technology is very powerful. In the
end, though, what matters is the
song and the melody and the lyric.

—Arif Mardin

production process. That's where
you make a hit record, in preproduc-
tion.

What do you think of the prolifer-
ation of low-cost, high-quality
home-recording technology?

I think it's great, and there’s no
stopping it. The Alanis record was
98% |done on the Alesis] ADAT [for-
mat|, and I've done 10 or 12 other
records that were 8% ADAT. I'm
not a purist in that if it’s not analog
it can’t be good. I'm into capturing
emotions, I try not to be too precious
about it, because at the end of the
day if what yow're hearing in the stu-
dio is great and you put it on ADAT,
I don’t think it’s going to be any less
great. As long as the technology
isn’t driving the boat, vou're OK.

man Peter Filleul as a trade associa-
tion within the trade association of
the British APRS (Association of
Professional Recording Services),
Re-Pro’s guild of record producers
and engineers flies in the face of sug-

(BRPG) within the APRS, having
realized that its role had to change
and that it needed to be established
in a legitimate way with a democrat-
ic hierarchy. Filleul admits that the
original BRPG had been somewhat
ad hoe and had ended up with more
chiefs than indians. “There was the
perception of it being a club for the
established rather than a group
whose raison d’étre was the develop-

“There were those who believed that a producer’s
techniques, abilities, tricks and trademarks should be
protected from others, but, in fact, that is entirely fatu-
ous hecause of the way technology has developed. The
industry’s changed, and there is great benefit from that

hackneyed phrase ‘networking’.”

gestions that individuals involved in
the audio production process cannot
organize and represent themselves.
Re-Pro was formed in 1992 under
the chairmanship of producer Robin
Millar from the humble beginnings of
the British Record Producers’ Guild

—Peter Filleul, Re-Pro

ment of the profession and the help-
ing of those who enter it,” he says.
Membership now stands at more
than 200, including associate mem-
bers from overseas. Whereas the
BRPG created the opportunity for

(Continued on page 40)

Professionals Are Pro And Con
On Need For Organization

Mixers Have Mixed Emotions

Il BY DAN DALEY

U.S. producers take a mixed view
of the concept of a producers’ organi-
zation along the lines of the U.K.'s
Re-Pro. Most are intrigued by the
notion, with a particularly
positive emphasis on the
idea that there could be
some standardization with-
in the industry regarding
the notification of the orig-
inal producers and/or engi-
neers on archival projects
that are being remastered
or remixed for re-release
in other formats, such as
(610

writer and I don’t purport to go into
the studio with artists and change
their songs.

You're a big advocate of analog
recording for rock 'n’ roll, particu-
larly the drum sounds you're so
well-known for. But you also use
digital quite a bit. What are your
views on technology?

For rock musie, I can get punchier
sounds out of recording on analog
using old Neve modules. I put 90%
of the stuff through old Neve mod-
ules. I especially like to use those
modules when I'm working digitally.
I make sure that something in the
chain—if not all of the things in the
chain—go through tube equipment
to get a little more warmth on the
tape.

(Contined on page 12)

The level of response

generally varies according
to where a producer sits in
the economic spectrum of
the industry and by genre.
Established pop producers
are cautious about the
potential for such an orga-
nization to establish a rate
structure for producers,
fearing that such a strue-
ture could limit their abili-
ty to negotiate higher fees.
Remixers, on the other
hand, feel they have the
most to gain in situations in which
they have virtually re-produced a
project but rarely participate in the
royalty point strructure the original
plo(lucel enjoys. Country y pr oducers
in Nashville, who oper: ate in what is
likely the U.Ss most structured

Tony Brown

music¢-business environment, seem
the most indifferent to the concept.

STANDARD ROYALTIES

“On paper it sounds good, but I'd
have to see specifically what it all
entails,” says Butch Vig, producer
of records for Nirvana,
Sonic Youth, Garbage and
Smashing Pumpkins. “I
might be interested in
how a producer could par-
ticipate in airplay royal-
ties and performance roy-
alties for television and
. film. On the other hand, I
don’t think it makes sense
to have norms for fees in
the industry. What most
interests me is the idea of
going into areas where
E there [is| no royalty par-

E ticipation now.”
John Boylan, who has
| done records for the
. Charlie Daniels Band,
Little River Band, Boston
and Nelson, feels the con-
cept of organization runs
against the fundamental
image of the record pro-
ducer as an independent
entity. “Essentially, it's a
competitive, lone-wolf
gig,” he says. “It's about competi-
tion, not solidarity. The only real pur-
pose I can think of for such an orga-
nization is to be like a guild that sets
a standard for the job description.
In the case of a producer, that’s a
(Continued on page 40)
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AES Head Elizabeth Cohen Has Sound Advice

For The Future

W BY STEVE TRAIMAN

“We're at a time that the audio
tools are heing developed that can
give our artists and producers the
ability to go to the furthest reaches
of their imaginations,” says Dr
Elizaheth Cohen. She will be inaugu-
rated as the first female
president in the 50-year
history of the Audio En-
gineering Society (AES)
at the 101st convention,
Nov. 8 to 11 at the L.A.
Convention Center.

“One of our key roles at
AES is to make sure that
these exciting new tools
get to the creative commu-
nity,” she adds. “In striv-
ing for audio excellence in
all the new media, the society and its
members will play an increasing role
in working groups around the world.
Many companies have radically
changed the way that computer
music works, developing powerful
composing and editing tools for
musicians.”

Cohen is an accomplished musi-
cian and acoustician. With B.A.
degrees in music and science from
Bennington College, an M.S. in elec-

trical engineering and a Ph.D. in
acoustics from Stanford University,
she hrings an eclectic background to
her new post.

She is currently consulting pro-
fessor of electrical engineering at
Stanford and president of Cohen
Acoustical Inc. ir Los Angeles.
She'’s also earned a reputation for
her work in implement-
ing audie technologies on
the Internet and 3-D
sound and has led sound-
design teams for radio,
TV, film and theater pro-
ductions.

She spent five years as
acoustician for the Holly-
wood Bowl, from 1988 to
1993, and was involved in
the complete redesign of
the sound system to mul-
tichannel. “The Bowl is about 500
feet from the lip of the stage to the
front of the house. which made it
pretty challenging to provide a true
sense of envelopment in the sound
field,” Cohen observes. Currently
acoustician for the Aspen Music
Festival, she played a key role on the
sound-design team for the new
Aspen Concert Hall.

From 1993 to 1944, Cohen served
as science and engineering fellow to

On The High End

Forget Downsizing: High-Service Recording Studios
Spend Big Bucks To Remain State-Of-The-Art And
Maintain High Profiles

l BY DAVID JOHN FARINELLA

After the dust settled from the
home-studio revolution, high-end stu-
dios from coast to coast took a look
around and then raced to their near-
est pro-audio dealer to buy the next

2 ,-.-3{-'-. __4_:

Lou Gonzalez at Quad Studios; Bob Ludwig at Gateway Mastering

best thing they could find. Just when
you thought the era of big-business,
high-end studios was about to end,
things are looking brighter than ever
Bucking traditional business trends,
major studios from Los Angeles to
Nashville to New York have opened
their checkbooks and are investing

more than ever in their own studios.
High-end, high-service, high-profile
studios like Starstruck in Nashville,
which just built two brand-new stu-
dios and filled them with SSL 9000Js,
or Larrabee Sound Studio in Los
Angeles, which seems to be constant-
ly upgrading, are not stopping come

ol

hell or another wave of ADAT tech-
nology. In fact, over the past six years,
Larrabee owner Kevin Millshas has
plunked down somewhere between $4
million and $5 million to bring in new
equipment and refurbish and expand
the studio. It's one of the defining dif-
ferences between the home studio and

SECTION

the White House National Economic
Council, working on national and
global information-infrastructure
issues. This summer and fall, she has
been working with the Federal Com-
munications Commission and other
agencies involved with various new
media.

“This is to assure that the quality
of audio is as good or better than the
video in such media as DVD Movie,
DVD Audio, high-definition TV,
Internet audio and *streaming audio’
for computer sound cards,” Cohen
emphasizes. She points to several
related workshops at the convention,
including “Audio For DVD,” “Soft-
ware Developers, Users And DVD”
and “Audio For The Internet/
WWW.”

The new AES president says,
“One of my key roles is to keep our
members ‘heads-up’ on new tech-
nologies so that audio enters the
planning stages of any new media
and has an impact from the start.
There is no feasible reason, econoni-
ically or technologically, not to have
high-quality audio. The bottom line
is to work with the developers of new
media, so that our artists, producers
and engineers know the effects that
technology can have in extending
their creative palettes,”

the commercial spot, he explains:
“The average home studio can't spend
that kind of money; the average pro-
ducer can’t replicate the entire envi-
ronment that a commercial facility
can offer.”

Rose Mann, The Record Plant’s
president, concurs with Mills while
adding that a stu-
dio’s success de-

pends on more
than its check-
book. “The Rec-

ord Plant com-
petes on equip-
ment, facility and
client service, ra-
ther than price
and rate,” she
says. “Our formu-
la and our opera-
tional philosophy
is to emphasize
the very high
level of equip-
ment and client
service.” Mann says the reason stu-
dios like The Record Plant and its
brethren succeed is because they
offer anything and everyvthing
superstar recording artists need,
from the top-name gear to the best
personnel on the block.

(Continued on page 42)

U.K.’S RE-PRO

(Continued from puage 39)

self-employed competitors to meet
and learn from each other, Re-Pro is
open to all who are interested.

“It moved from the likes of Gus
Dudgeon and Alan Parsons exchang-
ing information about each other’s
contracts and techniques to there
being a shared knowledge about
what a contract should be and about
various technical processes,” ex-
plains Filleul. “There were those who
believed that a producer’s tech-
niques, abilities, tricks and trade-
marks should be protected from oth-
ers, but, in fact, that is entirely fatu-
ous because of the way technology
has developed. Everybody’s got the
same gear; everybody knows how to
use an SSL. The industry’s changed,
and there is great benefit from that
hackneyed phrase ‘networking’.”

ABSOLUTE BEGINNERS

Re-Pro actively encourages those
just beginning to pursue a career in
the audio industry to join because, as
Filleul states, “When you start your
career is when you need help—when
you don’t know what a budget is,
what rights might be and all the var-

ious opportunities that might unfold
before you.”

For its associate and full members,
Re-Pro produces a quarterly news-
letter and organizes at least four
forum meetings a year, where they
can meet other industry specialists,
such as managers, A&R representa-
tives and lawyers to learn about the
value of the producer. There are also
general and special-suliject meet-
ings.

Re-Pro works in tandem with the
International Managers Forum
(IMF) on contractual, rovalty and
general issues affecting producers’
income and relationships with record
companies. The two have cooperated
on a standard four-page agreement
for producers.

Filleul explains that the amount of
harmonization going on in Europe
has made Re-Pro address problems
in the area of income, particularly
that denied to producers. It has
focused on what, in the U.K., is called
PPL income and, in Europe, Neigh-
bouring Rights Revenue. “IEven in
BRPG days, there was a great deal of

(Continued on page 42)

U.S. ORGANIZATION

(Continued from page 39)

measure of leadership which I don’t
think can be codified. I'm eoncerned
that something like this could put a
cap on rates. I would say that it's
unnecessary.”

Others, however, see a useful paral-
lel with the film industry's guilds,
such as the Directors Guild of
America (DGA), as an opportunity to
set tangible standards. “I think it’s
the most important thing we could
ever do,” says Phil Ramone, whose
oeuvre includes Barbra Streisand,
Natalie Cole and Frank Sinatra.
Ramone concedes that a fee structure
is neither a likely nor a necessarily
good idea, and that performance-
royalty participation would have to
come from sources that are already
reluctant to cut their pies further
However, he adds, “We could set the
stage for future participation if we act
now. Even if we're talking one-
sixteenth of a point, it's worth it. We
can automate the process like BMI
and SESAC do, and put a mark inside
the code of the disc.

“The future involves things like the
Internet, pay-for-play and alternative
distribution,” Ramone continues. “We
need to be prepared for that. The
larger forces of technology are hring-
ing this issue to a head. But it’s on the
remixing and archiving side [that an
organization] could do the most good.
It could set standards for quality, for
contacting original producers and
engineers on remixes, on establishing
[protective] guidelines for when a
producer is fired from a project.
Something along the lines of the
DGA. It can function as a guild that
can interface between the producer
and the labels and artists.”

Al Schmitt, producer for Jackson
3rowne, Sam Cooke and the Jef-
ferson Airplane, among others,
agrees, emphasizing the reissue
aspect. “Too many records I've made
over the years have heen reissued
without my name being included,” he
says, “or it sounds terrible because
they didn’t consult any of the original

producers. It's upsetting.” Schmitt
concurs that a rate structure is prob-
ably unacceptahle to most producers,
but adds, “The DGA has cne, but that
doesn’t stop anyone from getting
more if they can. Cream rises to the
top.”

Tony Brown, a quintessential coun-
ty producer who heads MCA Records
Nashville and produces records for
Reba McEntire, Wynonna and Lyle
Lovett, says he’s piqued by the poten-
tial for new sources of revenue partic-
ipation but otherwise has little inter-
est. “I work more than I want as it is,”
he says. “I like working independent-
ly, which I can do even as an employ-
ee of MCA Records. There's some-
thing about the idea of a producers
organization that doesn’t strike me
right. There’s potential to infringe
upon that independence. It's not like
musicians, who need a union to avoid
abusive situations. The producer is in
control of the situation. How can you
set standards? A musician’s value is
hased on ability, on fact; a producer’s
value is all theoretical, intangible.
There are no guidelines as to what he
has to know. So I'm not gonna lose
any sleep over this.”

REMIXERS IN THE MIX

By contrast, dance and urban
remixers—genres with more limited
airplay and retail exposure—perhaps
have the most to gain from an organi-
zation, some feel. New York remixer
Tommy Musto (Next Phase, Jordan
Hill, Michael Proctor) sums up their
sentiments, saying that “90% of the
time, a remixer is doing almost a com-
pletely new production of a song but
not being compensated on the same
level as the producer. People try to
get remixers for as little as they can.
I'd like to see some standardization of
rates and the ability to negotiate a
point-participation situation more
often. The industry tends to be a little
condescending toward remixers, even
though they often do the same work
as producers.”
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Studio Action

A BILLBOARD

EXPAND
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SECTION

HIGH-END STUDIOS

(Continued from page 40)

IF YOU CAN'T BEAT THEM

While studios like Starstruck are
building new rooms to accommodate
superstar artists, there are some stu-
dios that have welcomed the advent of
home studios. They realize that an
artist’s at-home work frees up their
space for more projects, rather than
tying them down with the lengthy

who just want to try something out
and not have to pay top-shelf prices.
At the same time, however, he's
embraced the current wave of high-
priced spending by adding an SSL
9000 to his main room. “People work
on that machine and they’re happy to
pay the extra price because of the
quality they get,” he comments.

Bernie Grundman. “It seems that the
trend has always been to try and find
a cleaner signal path, processing
equipment that produces fewer dis-
tortions and does the process you
want to do without interfering with
the quality of the sound,” says
Grundman. “I think that’s still a valid
pursuit.” To that end, he says that he

Bucking traditional business trends, major studios from Los Angeles to Nashville
to New York have opened their checkbhooks and invested more than ever in their

own studios.

lock-outs that major artists have
required in the past. Miami’s

Crescent Moon, for instance, has
actually taken a smaller room and
made it into a mid-level room, com-
plete with an SSL 8000, 48-input

Owner Kevin Mills (standing) and producer Dave
Bianco at the all SL 9000 J Larrabee North studios.

board and quality outboard gear to
capture the obvious market. “It's
there, it’s happening, so we might as
well try and work with the trends as
opposed to fighting them,” says the
studio’s manager, Kevin Dylan.
Likewise, Lou Gonzalez, owner of
Quad Studios in New York City, has
added a mid-level room for clients

WHAT YOU PAY FOR

More than anything, that’s the
short answer to the long question of
why high-priced and high-end studios
are succeeding. Savs Trevor Fletcher,
of Criteria Recording Studios in
Miami, “Mariah Carey is
not going to come into our
studio looking for ADATS;
she’s gonna want 48 tracks
of analog or something.
Our experience has been
that there's a reason one
costs  $200,000 and one
costs $200. It’s the sonic
quality of the product and
the ease of use.”

Taking it even a step fur-
ther, Allen Sides, who is
taking his Ocean Way
Studios know-how on the
road to Nashville, com-
ments, “A lot of our acts
have incredibly demanding
needs, meaning that some-
times they are using as many as 100
tracks, and there's a lot of complexity
in locking, synchronizing, formatting
and having it all work. We provide a
level of technical understanding for
very difficult projects.”

And it’s not any different for mas-
tering studios, agree hoth Bob
Ludwig of Gateway Mastering and

is constantly on the lookout for equip-
ment that will get him closer to
achieving that goal.

As is Ludwig, who comments, “Our
whole raison d'étre is that we do the
very best we can. Normally our
clients are more interested in getting
it as perfect as possible, rather than
trying to save as much money as pos-
sible.”

Of course, then there are the stu-
dios that are high-end by necessity
Take Sony’s New York facility, for
example. They've combined a full
audio recording and mixing studio
with a master and re-mastering stu-
dio, a tele-production and post-pro-
duction facility, as well as having fully
integrated production and broadcast
capability in-house, “We have to be
many things to many artists,” ex-
plains VP of studio operations and
programming for Sony Music, Andy
Kadison. “We can’t just be the one-
room mixing studio for a rock band;
we can’t just be a project studio for a
hip-hop artist; we can't just be a clas-
sical re-mastering studio. We are all
those things.”

In short, comments Gonzalez,
“The high-end studio makes it
because it's a high-end studio. It’s
the one thing that the home stu-
dio can’t be.”

U.K.’S RE-PRO

(Continued from page 40)

indignation about producers not
receiving payment for the use of
their work when it’s broadcast. And
there has been fear, as long ago as
1985, that there would soon be new
technologies that would diminish the
number of mechanical sales and
increase the number of electronic
sales,” he says.

GLOBAL CONCERNS

Matters developed via the Rental
and Lending Directive, the Euro-
pean harmonization plan, which
meant that European counterparts
would all be affected. Re-Pro invited
producers from all over the world to
a meeting at the AES Convention in
Paris last year and realized that all
had exactly the same concerns.

Seven countries with organizations
that represent producers and engi-
neers exchanged views on how to
develop and protect the profession
and established Re-Pro Interna-
tional—what Filleul describes as “a
very loose, unconstituted umbrella
organization”—not only to take in
Europe but also countries like China.
However, a sub group was formed,
called the European Sound Directors
Association (ESDA), to focus on the
situation in the European community
and look at specific legal ramifica-

tions and the influence it might bring
to bear on the international treaties
usually handled by the World In-
tellectual Property Organization.
The association’s presence at
major audio shows, like this month’s
AES in Los Angeles, evidences the

internationalization of its
sphere of influence. Re-Pro Inter-
national is even hosting a special
event at AES, gathering a panel of
experts to discuss the latest techno-
logical developments in copyright-
management systems.

Filleul says there will be many new
instruments and copyright treaties
in the next 10 years that will alfect

recent

performers, producers and record
companies and believes it is becom-
ing more important that his profes-
sion has a voice. “As we persevere
with an idea like this, people will
start to think that they should listen
to us and consult us because we have
a part to play.” For instance, he says,
“In establishing an efficient vemu-
neration process under the new leg-
islation, there has to be a copyright-
management system the likes of
which does not exist within the U.K.
at the moment. To facilitate this, the
group involved has set aside a specif-
ically technical non-political agenda
that will be addressed by representa-
tives from PPL, MCPS, IFPI and
te-Pro.

“People now know that, il they
want to talk about stuff like this, they
come to Re-Pro. We're playing a vital
part in the Performers Collection
Organization. We are able to bring
our knowledge about the way things
are developing technically, about the
reality of the recording process in
1996, as opposed to 1956—which is
the era closest to where the current
legislation’s based,” concludes Fil-
leul. “And we're looking forward to
making a very great contribution to
the development of the whole indus-
try.”

PROFILES

(Continned from page 39)

What do you think of the prolifer-
ation of low-cost, high-quality
home recording equipment?

On one hand, it’s great that people
have the opportunity to make
records at home. It's not just a rich-
man’s sport anymore. But on the
other hand, it has obviously hurt a
lot of the top-notch recording stu-
dios. I don’t like getting attitude
from the record company like, “If
s0-and-so can do it at home for 200
pounds, why do we have to spend
2,000 pounds a day in a studio?”
We're here to make records to the
best of our ability, and when you
hear of the cost-cutting at that
end—while vou hear of the presi-
dents of the record labels being fired
and being given $60 million pay-
offs—that to me is completely lop-
sided. But I would never want to get
in the way of evolving technology.

MICHAEL BEINHORN

Renowned for his work with Ozzy
Osbourie, Soundgarden and Soul
Asylum, Michael Beinhorn is staff
producer at Epic Records, forichich
he just produced a Social Distovtion
ulbum.

How did you get
into production?

I was a key-
boardist in a band,
and it wasn’t really
a conscious de-
cision. I began pro-
ducing other peo-
d ple’s records, and
one thing led to
another, and 1
decided T liked it
better than dealing
with being in a band. I felt more
comfortable recording.

How do you define the role of pro-
ducer?

Fill space. That’s about as broad a
term as I can think of.

Well, that’s about the shortest and
most succinet answer I've ever
gotten to that question!

Well, I'd be glad to elaborate. The
production of a record is an interac-
tive sort of thing. It's up to the

in any one way of doing things.

What do you make of the prolifer-
ation of low-cost but high-quality
home recording equipment?

I think it’s beautiful. It's absolute-
ly incredible. As tnuch as there are
certain studios in the world I'm in
love with, it's essential for people to
get into that kind of thing to learn
the process. It's wonderful. [t's great
to have that at one’s fingertips. It
frees people from the feeling that
recording is removed from one’s
budget and sphere of influence.

DAVID KAHNE

The Gravommy-winning producer
of Tony Bennett’s hit “MTV Un-
plugged” album, David Kahne re-
cently ventured into the world of
independent producers ufter serv-
ing for nearly a decade as stuff pro-
ducer/A&R at Columbia Records.

What have you been working on
lately?

I did the Soul Coughing, Sublime
and Candy Butchers records. 1 also
worked with a band from
London called Lincoln; that proj-
ectis justabout done. I mixed
some of the Catherine album and
have been working for about three
months with a player/siriger/writer
named Greg Garing for the Re-
volution label.

How did you get into production?
I was an artist, signed to Capitol,
and 1 didn’t like performing live
because I had zero charisma. But I
noticed, when I was in the studio, I
became fascinated with the production
process. I've always loved arranging.
Then I got a job in Wally Heider’s stu-
dio  in San Francisco  answering
phones. 1 started producing in 1978
with Jorma Kaukonen. From there, 1
produced a lot of indie bands like Pearl
Harbor & The Explosions, Romeo
Void, WireTrain, Translator and Rank
& File. Then |Columbia Records head|
Al Teller hired me to work for
Columbia. There I did tons of stuff,
including the Bangles and Fishbone.

What are your views on technology?
I’m not opinionated about it. I love

“It's bewildering sometimes—the possibilities we have

as producers.”

record producer to sense the
strengths and the weaknesses of
people they’re working with, to
direct where direction is needed,
and to lay back or detach themselves
from the process where that’s need-
ed as well. It’s a continual exercise
in being flexible and understanding
other people and attempting to help
them realize the highest level—and
beyond the highest level—of what
their capabilities are.

Whalt are your views on recording
technology?

I'm not the world’s most techno-
logical guy. The process of record-
ing and the recording studio are
just blocks that can be put together
in whatever combinations are de-
sired. There are no hard-and-fast
rules of any sort. Each situation dic-
tates its own solution. I try to
remain flexible and not get caught

—David Kahne

digital and I love analog. It's bewil-
dering sometimes—the possibilities
we have as producers. When the
musicians are good, there’s a good
song, and there’s something going
on musically, technology seems to
make much less difference.

What do you make of the prolifer-
ation of home-recording gear?

I like the gear because I use a lot of
it. One bad thing about it is sometimes
people make recordings earlier than
they normally would have. That's
changed the business a lot. There are
s0 many more demos than there used
to be, and there’s something about
playing live and having to make it
through some kind of club scene and
touring. You play differently when
you're playing with other people
instead of through two speakers. But
I like the idea of the gear being cheap
and available to people.
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Pony Canyon Names Inaba Prez

Japanese Label Strives To Regain Prominence

H BY STEVE McCLURE

TOKYO—There is a new man in the
saddle at Pony Canyon, as the compa-
ny strives to regain a place among
Japan’s top five lubels.

Falling sales at Pony Canyon have
led to the appointment ol Akinori
Inaba as president, replacing Akira
Ijichi.

Inaba, 52, was managing director of
the Nippon Hoso radio network, which,
like Pony Canyon, is part of the Fuji-
sankei Communications Group media

empire.

Ijichi, 64, will remain representative
director on the Pony Canyon board. He
will also continue to serve as chairman
of the Japan Video Software Assn.

The reshuffle, announced at an
extraordinary Pony Canyon stock-
holders meeting, also saw four Pony
Canyon board members replaced by
six new members, whom the company
hopes will revive its flagging fortunes.
The new faces include Kazuma Tomo-
to, 44, who was manager of Sony Music
Entertainment’s (Japan) sales and pro-

motion department before joining Pony
Canyon in October.

Another new bhoard member is Tat-
suo Ozu, 49, GM of Pony Canyon’s in-
ternational A&R department, who will
now have responsibility for Pony
Canyon’s international business aftairs.

“The most serious task we face is
restructuring our domestic division,”
says Ozu, adding that Pony Canyon will
continue to look for international art-
ists and labels to sign and to expand its
presence in the rest of Asia.

In the year ending March 1992,

FROM AROUND

T HE

HMV Hits The Books. The HMV Group has linked up with the University of

newsline...

Pony Canyon’s annual sales peaked at
nearly 99 billion yen ($729 million at
that time), alter the company racked
up a string of multimillion-selling hits
by such artists as Chage and Aska.
Back then, Pony Canyon was among
the top five Japanese record compa-

Westminster in London to establish a database on the World Wide Web. The
U.K.-based retail giant has put up 30,000 pounds ($45,000) in funding for the
Internet venture, which will make use of company and trade association reports,
business plans, media stories, and industry analysis to compile a portrait of the
international music business. Pictured at the launch of the HMV Music Business
Research Site are HMV Group chairman Stuart McAllister, left, and Norton York,

MTV EUROPE has confirmed its major radio syndication deals for its music
awards show this month. The broadeaster had previously announced a simul-
cast agreement with London station Capital Radio (Billboard, Oct. 26). Other
stations that have now signed to carry the 1996 MTV Europe Music Awards
are Fun Radio (France), RTL 104.6 (Germany), Los 40 Principales (Spain),
Radio DeeJay Network (Italy), and Kiss FM (Greece).

A NEW INDEPENDENT dance convention is to be staged in Cannes next year
during MIDEM. The European Dance Music Forum (EDMF) is not connect-
ed to MIDEM but will take place at the same time (Jun. 19-23, 1997) and is
aimed specifically at independent dance labels. The event will be held at the
Queens venue, and participating exhibitors will be offered the opportunity to
present and showcase their product. According to the organizers, Italy-hased
Match Music Television has already offered its support and will be carrying
coverage of the EDMF

COUNTRY MUSIC TELEVISION is being broadeast on Germany’s first digital
television service, Das Digitale Fernsehen 1 (DF1). Under the agreement,
CMT’s second European digital deal, the channel was launched Nov. 1 on
KirchGruppe’s TV service, which broadcasts to Germany, Switzerland, Aus-
tria, Luxembourg, and Liechtenstein. Tom Hawley, managing director of

committed to increasing our reach in Europe, and our alliance with Kirch-
Gruppe gives us the opportunity to break into the biggest television market
in Western Europe.”

THE COUNTRY MUSIC ASSN.’S (CMA) U.K. and Ireland representative, Tony
Rounce, is parting company with the organization to pursue other business
interests. Jeff Green, senior director of strategic marketing at CMA, says
that the body will be seeking a successor and that the exact job description
for the post is being reviewed by an international subcommittee.

CMT’s parent company, Group W Satellite Communications, says, “We are |

nies, but now it is barely in the top 10,
(Continued on page 49)

head of commercial music at the university.

ltalian Music Biz Relaunches CD Single
January Bow To Coincide With New Singles Chart

H BY MARK DEZZANI

TURIN, Italy—The relaunch of the
CD single is to spearhead a raft of
measures in the new year to revitalize
the Italian music market.

The format initiative coincides with
the launch of a record industry-
backed chart in January and other
measures designed to boost music
sales, including tough anti-piracy
laws and the establishment of music
education in ltalian schools (Bill-
board, Oct. 26).

The new singles chart, commis-
sioned by major-label group FIMI, was
scheduled to be launched at the Italian
trade fair Salone Della Musica, held
here last month (Billboard, Oct. 12).
However, PolyGram Italy president
Stefuno Senardi says FIMI’s new sin-
gles chart, compiled by the indepen-
dent market research company Niel-

sen, will now bow in January to coin-
cide with the re-introduction of the CD
single.

Up until now. the CD single has been
primarily used as a promotional tool
for radio. The new version of the for-
mat will eontain three tracks in a card-
board sleeve and will sell for 9.900 lira
($6.50), the price of which, it is hoped,

will encourage sales by virtue of the

fact that it is less than 10,000 lira.
Senardi says, “At the moment, the
majority of singles sold are vinyl 12-
inch mixes through specialist outlets,
making it difficult to extrapolate an
accurate sample of singles sales. We
will have a CD single display in approx-
imately 200 outlets. including special-
(Continued on page 49)

GERMANY’S INTERCORD LABEL RESTRUCTURES

B BY WOLFGANG SPAHR

STUTTGART, Germany—German
record company Intercord is
restructuring its operations in
order to concentrate fully on the
creative aspects of the business.
Herbert Kollisch, managing
director of the EMI-owned Inter-
cord, expects roughly 40 jobs to be

cut as a result of the changes,
which will see the Intercord ware-
house in Stuttgart closed July 1,
1997.

The warehouse activities will be
integrated into the EMI distribu-
tion center, which operates on a
Europe-wide level in Cologne, Ger-
many. In this way, Intercord will

(Continued on next page)
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International

Indie Organization Taking Shape
FEurope’s ICPO Establishing Global Links

LLONDON—A new industry voice is
emerging for European independent
record companies and producers.

After being discussed throughout
the year, the structure of the newly
formed International Council of Pro-
ducers Organisations (ICPQ) is start-
ing to take shape. The organization is
committed to giving independent Euro-
pean music producers a platform for
their views on industry issues, and it is
already looking to spread its net wider
by establishing links with other bodies
around the world.

Peter James, managing director of
the German Independent Record Pro-
duction Assn. and one of the founders
of the new organization, says, “We are
very much in the early stages at the
moment, and we are still getting the
proper framework in place. However, I
have been in regular contact with the
other founders, and next vear, we will
have the proper structure in place for
regular meetings.”

The organization was conceived at

Lunar Records
Hymn Collection A
Surprising Irish Hit

M BY KEN STEWART

DUBLIN—A nostalgic collection of
seldom-heard hymns is Ireland’s
surprise hit of the vear. It is likely
to be the best-selling album of 1996
and is set to become an exceptional-
ly strong catalog item.

“Faith Of Our Fathers,” subtitled
“Classic Religious Anthems Of Ire-
land,” is a joint venture between
state broadcaster RTE and Lunar
Records. The album includes
approximately 130 voices, among
them Frank Patterson, Regina
Nathan, the monks of Glenstal
Abbey, the RTE Cor na nOg, Ros Ni
Dhubhain, Mark Duff, and the [rish
Philharmonic Orchestra and Cho-
rus.

The album, which sold 50,000
units within a week of its Oct. 21
release, was made by two Dublin
businessmen, Bernard Banett and
John Kearns, who had no previous
experience in the record industry
and a budget of 80,000 Irish pounds
($128,000).

When “Faith Of Our Fathers”
was turned down by three other
companies, Brian Molloy, managing
director of the independent Lunar
Records, accepted the album, which
struck a responsive chord with view-
ers when it was launched on RTE 1
Television’s “The Late, Late Show.”

It is an example of that once-in-
a-blue-moon disc that has immense
appeal to people who rarely visit
record shops and—as in the case of
an album of Pope John Paul II's
speeches during his 1979 Irish pil-
grimage that sold 400,000 units in
this country of 3.5 million inhabi-
tants—is likely to be sent to family
and friends around the world.

Molloy and promoter Denis Des-
mond will stage a “Faith Of Our
Fathers” concert to be televised at

(Continued on page 49)

MIDEM in January, and talks contin-
ued through the year. The other key
movers, according to James, have been
Gabriel Ibos from the French body
SEPI and Jan Paulsen from Norwegian
body FONO; there has also been sup-
port from Umbrella (U.K.), OLF (Aus-
tria), and UPPI-BOP (Belgium).
ICPO’s brief is to defend the inter-
ests of independent producers on all
industry matters, and it has already
established contact with such industry
organizations as the International Fed-
eration of the Phonographic Industry,
according to James. The fledgling hody
will be represented at the Oct. 18 meet-
ing in Ireland between the European
record industries and the relevant

European commissioners.

James, whose German offices are
serving as the ICPO head office for the
moment, says he has been in touch with
other independent producers’ associa-
tions around the world and is keen to
work closer with them.

“One of the key issues for us is to
spread ourselves worldwide,” says
James. “We have been in touch with the
National Assn. of Independent Record
Distributors in the U.S., and we will
keep in contact with the Canadian
Independent Record Producers Assn.
in Canada. We hope to arrange a world-
wide meeting next year at MIDEM. It
seems like the ideal venue for a meet-
ing.” JOIIN FIERGUSON

MOSCOW—Russian authorities have
struck another blow against Moscow’s
notorious Gorbushka open-air market
with a raid against stalls dealing in
pirated interactive products.

More than 5,000 CD-ROM titles
were taken in the raid, the latest in a
series of crackdowns against the
market. Russian industry figures
say there has been a dramatic down-
turn in illegal products on sale at
Gorbushka, a massive open-air mar-
ket in which traders sell cheap CDs
and CD-ROMs, sourced from illegal
operations in China, Bulgaria, and
Russia itself.

Open-Air Market Raided

Interactive Products Seized In Moscow

In the latest raid on the interac-
tive side of the market, 100 vendors
dealing in CD-ROMs and video CDs
were targeted and their products
seized.

PolyGram Russia, meanwhile, is
keeping up the pressure on pirates
by issuing a letter outlining a list of
illegal versions of product by its acts.
Police can now detain a vendor sell-
ing suspect material.

The Gorbushka market remains
an ongoing concern for the Western
music industry because of the vol-
ume of illegal products sold there.

ERKIN TOUZMOHAMEDOV

Songwriter/Producer Launches DeVox Label In Japan

M BY STEVE MCCLURE

TOKYO—Songwriter/producer Gerry
DeVeaux, whose involvement in the
Japanese music market has steadily
increased over the past couple of years,
has set up his own label here under the
auspices of Toshiba-EMI.

The label, DeVox, was launched here
Sept. 25 with a showcase performance
by American singer Angie Stone,
whose “DeVox Featuring Angie Stone”
is DeVox's first relesse.

“I’ve been coming to Japan a lot over
the years, and I did a lot of research
with the help of my publishers, Nichion,
and . .. there definitely was no doubt
that Toshiba-EMI was the right place
for me [to launch DeVox],” says
DeVeaux.

“To me, it’s a question of a feeling
and a vibe—it’s not just a question of
paperwork, and I found a real strong,
positive connection with Toshiba-EMI.”

Under the terms of the deal,
DeVeaux will license two or three
albums a year to Toshiba-EMI, Japan's
No. 2 record company, for Japan only.

Stone, formerly a member of A&M
R&B act Vertical Hold, was a natural
choice as the label’s inaugural act, says
DeVeaux.

“When I think of DeVox, I think of
Angie,” he says. “DeVox means awe-
some vocals, and Angie epitomizes
quality vocals.”

Stone credits DeVeaux for giving her
the encouragement she needed to go
solo.

“Gerry said, ‘Angie, your calling is to
do a solo career, and guess what, I've
got this fabulous company that’s giving
me a shot, and I want to make you the
first artist,” ” says Stone.

Her numerous career highlights
include having been a member of the
first female rap group, Sequence, as
well as singing on albums by such
artists as Lenny Kravitz, Vanessa Par-
adis, and Jennifer Brown.

“As far as working with him, we have
a team effort, a formula, that works,
and we’re going to run it out,” says
Stone.

“DeVox Featuring Angie Stone” is
Stone’s first solo album. It is a highly
polished set that gives full rein to
Stone’s powerful vocal style. Both
DeVeaux and Stone contributed songs
to the set.

The label’s next two releases will be
an album by Finnish female vocalist

Janita and a compilation of what
DeVeaux terms “soothing” instru-
mental tracks featuring various vocal-
ists, including Stone.

“Japan is an important market and
will become an even more important
market,” says DeVeaux when asked
why he chose to launch the DeVox
label here.

“It’s a market that I can appreciate
and relate to because the Japanese
and myself have the exact same work
pattern and work ethic: They helieve
in killing themselves for working, and
so do I,” he jokes. “And they're so
open to all different types of music.”

DeVeaux says he produced “DeVox
Featuring Angie Stone” specifically
for Japan.

“It’s a bonus now that other labels
in America, the U.K., and other places
are really interested and want to put
the record out,” he says.

DeVeaux, who was born in Glasgow,
Scotland, and raised in the Bahamas,
has written for many major artists.
They include his cousin, Lenny
Kravitz (“Heaven Help,” “Circus™),

Paradis (“Be My Baby™), Chaka Khan
(“Don’t Take Back Your Love”), and
Kylie Minogue (“Surrender;” “No Turn-
ing Back”).

He also has done production work,

including six tracks on “Giving You The
Best,” the 1994 debut album by Swe-
den’s Jennifer Brown, which has sold
more than 230,000 units here on BMG
Victor.

PARIS—Roadrunner, the Dutch-
based indie label specializing in
heavy metal and hardcore rock, is
planning to expand in France.
The move coincides with the
arrival Oct. 1 of Olivier Lebeau,
former marketing director of EMI
label Chrysalis in France, as GM
of Roadrunner’s Paris office.
Lebeau’s appointment follows the
departure of Stephane Saunier to
pay channel Canal+, where he will
be in charge of the music pro-
gramming for the TV show “Nulle
Part Ailleurs.” During the past
eight months, Lebeau was working
for multimedia company Infonie,

ROADRUNNER PLANS BEEFING UP IN FRANCE

supervising its Internet activities.
Lebeau reports directly to Road-
runner founder Cees Wessels.

Lebeau says his ambition is to
build on Roadrunner’s established
metal/hardcore reputation in the
musical genres of rock, techno,
dance, pop, blues, classical, and
jazz.

Roadrunner employs 10 people
in France and will gross some 30
million French francs ($5.5 mil-
lion) in 1996. Its biggest act is
Brazilian thrash outfit Sepultura.
The label is distributerd by indie
Musidisc.

EMMANUEL LEGRAND

GERMANY’S INTERCORD LABEL RESTRUCTURES

(Continued from preceding page)

gain access to the latest order-han-
dling and customer-service tech-
nology as well as Information Tech-
nology facilities.

Kollisch explains, “This will allow
[Intercord] to meet all the logistic
challenges of the German record
market, which is currently in a
state of flux. We have more com-
petitive advantages with the com-
bined strength of the EMI, Virgin,
and Intercord labels within a single
distribution entity.”

He adds that integration in the
EMI distribution service center
will result in considerable cost ben-
efits, which in turn will boost Inter-
cord’s competitiveness, safeguard-
ing the jobs of the company’s
creative staff.

Kollisch emphasizes that despite
the changes, Intercord will remain
a fully functioning record company.
As the sales department now has
access to other resources offered by
the EMI distribution center, the
sales force will be able to concen-
trate more on assisting retailers
and promoting a greater number of

new products.

Kollisch says, “We act like a
small creative team but have the
market clout of a large company,
without giving the artists the feel-
ing of being ignored in spite of the
flood of new products. Established
artists feel just as much at home as
the new acts whom we take by the
hand so that they can create tomor-
row’s hits.”

Rupert Perry, president/CEO of
EMI Europe, says he is convinced
that Intercord will continue on its
successful path from its Stuttgart
base, saying that the label has
shown that German product, such
as Fool’s Garden and E-Rotic, can
have an international impact.

He believes that the integration
of distribution and other adminis-
trative operations at EMI will give
Intercord more power to break acts
and to achieve greater sales for
established top sellers, such as Pur,
over the next few years. “EMI
Music has put the philosophy of
independence into practice with
great success over the last few

years,” says Perry.

In the first half of 1996, Inter-
cord’s sales were up more than 18%,
compared with a 4.86% increase for
the German market as a whole. The
record company claims a market
share of 4.92%.

Pur has sold more than 3 million
records; Fool’s Garden sold more
than 1 million over the same period
of time and achieved success
throughout Europe and Asia. Other
Intercord artists include Fettes
Brot, Faithless, Reinhard Mey, and
Pe Werner.

Kollisch states that the restruc-
turing was urgently needed to
extend the company’s successes and
adds, “As we intend to remain a
small, compact record company,
responding swiftly to the market,
we want to make use of the inter-
nationally proven distribution and
administration facilities of our par-
ent company, EMI Music. By doing
this, we hope to gain even greater
clout in more than 6,000 German
record stores.”
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International

Ritz Music Group Goes Public

@ BY JOHN FERGUSON

LONDON—U.K.-based Ritz Music
Group Ple is looking to its forthcom-
ing stock-market flotation to help
build its presence on the international
marketplace.

The company, which specializes in
Irish, country, and easy-listening
music, has applied in London for an
OFEX market listing, which is de-
signed for small companies that seek
to go public. Michael Clerkin, who
founded the company 15 years ago, is
placing 11% of the shares at 88 cents
(b pence) each, valuing the company

LUNAR RECORDS

(Continued from page 4.4)

Dublin’s Point Theatre toward the end
of January 1997.

John Kearns, whose day job is with
Hibernian Insurance, says he conceived
the album after attending evening
Mass, when an old priest lead the
singing of seldom-heard hymns to a
very warm response from the congre-
gation. Next morning, while shaving,
Kearns realized that he was uncon-
sciously humming the hymns—and
was convinced that he had identified an
uncatered-for niche. “They’re great
tunes,” he says.

Thinking that record companies
would be unenthusiastic about hymns,
he described them as “religious an-
thems,” and they were arranged “as if
they were the national anthem.”

The album, produced by Bill Somer-
ville-Large with musical director John
Tate, was recorded over five sessions in
2V days in September in the Aula Max-
ima of Maynooth College, County Kil-
dare, and at Glenstal Abbey, County
Limerick.

Among the 20 anthems, some re-
corded for the first time, are “Holy
God, We Praise Thy Name,” “Sweet
Heart Of Jesus,” “Hail Redeemer, King
Divine,” “Salva Regina,” “Soul Of My
Saviour,” “Queen Of The May,” “O
Sacrament Most Holy,” “I’ll Sing A
Hymn To Mary,” and “Hail Glorious
Saint Patrick.”

at $16.3 million (10.2 million pounds).

Ritz’s best-selling artist is Irish
singer Daniel O’'Donnell, and the com-
pany hopes that 1997 will see him
break through in North America.
International operations director Tony
Byworth says O'Donnell is planning a
substantial tour of the U.S. and Cana-
da for next summer, set to be backed
by TV marketing and promotion. “He
has done it a couple of times hefore,
but he has really only toured Irish
venues,” explains Byworth. “We are
planning a much bigger campaign
with TV marketing. There is more
behind this campaign than ever be-
fore.”

No O'Donnell releases have been
available in the U.S,, but Byworth says
that there has been excellent word-of-
mouth regarding the artist and that
Ritz will be looking to secure 4 licens-
ing deal for him in the States.

Ritz is looking to expand its Aus-
tralian operations, where the compa-
ny licenses its product to Sydney-
based Massive Records. Byworth says,
“Daniel O’Donnell has had three tours

there that have been extremely suc-
cessful, so we are looking to launch
more artists into Australia next year.
One of them will be Mary Duff, who

has toured with Daniel a couple of

times and will be doing a tour in her
own right in May. Dominic Kerhan will
also be making his first tour in
August, and Charlie Landsborough
will be making a promotional visit
down there as well.”

Other plans for Ritz include the
development of its direct-merchandis-
ing operation, Ritz Direct, which is to
be launched on the Internet.

Byworth adds, “T am also looking to
license material from Nashville and to
develop a bit more Amervican country
music on Ritz. I am talking to one or
two companies over there at the mo-
ment and hope to make some an-
nouncements shortly.”

Ritz's flotation is expected to take
place at the end of the month. Clerkin
has been named chairman; Ann Cler-
kin will be managing director. The
other director is Nigel Angel, respon-
sible for business affairs.

—

ITALIAN MUSIC BIZ RELAUNCHES CD SINGLE

(Continwed from puge 43)

ist record shops and large supermar-
kets, and hope that the new format will
show significant growth by next May.”

Since the demise of the 7-inch single
in the early *80s, the singles market in
Italy has consisted mainly of 12-inch
dance music mixes. FIMI figures for
1995 estimate singles shipments at 1.4
million units in all formats, while the
country’s musie trade monthly Musica
E Dischi, which combines sales from
FIMI and members of the independent
association AF, put singles sales at 7.3
million units last year. The majority of
AFI members’ singles sales are 12-
inch dance mixes.

Meanwhile, more details of FIMI’s
first music awards gala have been
unveiled. Franco Cabrini, president of
Sony Musie Italy, says that the planned
Gran Premio Italiano Della Musica will
take place in December 1997, with
nominations to be announced in Sep-

PONY CANYON NAMES INABA PREZ

(Continued from page 43)

as dynamic companies such as Avex
and PolyGram K.K. have expanded
their market share.

In the year ending March 1996,
Pony Canyon’s sales slipped to below
78.4 billion yen ($729.7 million at that
time), while music sales in the first
seven months of 1996 were down 25%
from the same period last year.

That’s largely due to declining sales
of domestic repertoire, which accounts
for about 80% of Pony Canyon’s music
sales. In contrast, video sales, which
account for roughly 60% of Pony Can-
yon's overall business, have been
steady in the past few years.

Foreign artists signed to Pony
Canyon include metal guitar hero Yng-
wie Malmsteen. The company is also
the Japanese licensee for Disney Rec-
ords.

Until 1992, the company was the
Japanese licensee for A&M, whose
product is now handled by Polydor
K.K. A&M product accounted for
about 40% of Pony Canyon’s interna-

tional repertoire.

The recent decision by independent
record company For Life to switch dis-
tribution from Pony Canyon to BMG
Japan has added to the company’s
woes.

Meanwhile, there is skepticism re-
garding the choice of Inaba to lead
Pony Canyon. “The president of a
record company should be a music
man, someone experienced in the rec-
ord business,” one industry source
here says. “This kind of change should
have been made at least six months
ago. I think it’s a little bit too late.”

Ijichi had been president since 1985.
During his term in office, Pony Canyon
expanded aggressively into Asia out-
side of Japan, setting up offices in
Hong Kong; Singapore; Seoul, South
Korea; Taipei, Taiwan; Kuala Lumpur,
Malaysia; and Shanghai, China. Ijichi’s
presidency also saw Fujisankei take a
25% stake in Virgin Music Group,
which the Japanese company sold to
Thorn-EMI in 1992.

tember of that year. “Although similar
music awards in Germany and the
U.K. take place in January and Febru-
ary, we already have the Sanremo Fes-
tival in February,” Cabrini explains.
“December is strategic, as the nomi-
nations and voting will take place from
September through December, re-
inforeing public interest in music dur-
ing our peak sales period.”

The awards will be decided by a
panel of music industry professionals,
including press, radio and TV execu-
tives, composers, video producers,
retailers, producers, and managers, as
well as label personnel.

The voting will be conducted by
Nielsen. Categories for the awards
include separate Italian and interna-
tional awards for best album, single,
group, new talent, dance artist, sound-
track, and classical and operatic releas-
es. In addition, there are awards for
best Italian artist (male and female)
and best Italian videoclip, as well as a
special prize defined by the organizing
committee.

“We are negotiating with major pub-
lic and private networks to create a
prime-time TV special for the awards.
The eventual venue of the event will
depend on the outcome of these nego-
tiations,” says Cabrini.

FIMI, Italy’s IFPI-recognized
music industry federation, also
declared October the first special
music month, and, to coincide with
Salone Della Musica, the five major
multinationals (BMG Ricordi,
WEA/CGD EastWest, PolyGram,
EMI, and Sony) offered 150 best-sell-
ing titles at a 20% discount throughout
Italy.

Commenting on the success of the
inaugural Salone Della Musica, Poly-
Gram’s Senardi says, “This is the first
time outside of the Sanremo Festival
that music has received so much sus-
tained media attention over a whole
week.”

The Salone Della Musica, which was
divided into two sections (for the indus-
try and the public), attracted more
than 170,000 visitors Oect. 10-15.

WHEN THE MTV EUROPE
Music Awards are presented in Lon-
don Nov. 14, it will mark the third
year the event has been produced by
Dreamchaser Productions, the Irish
video production company whose
principal partners, Ned O'Hanlon
and Maurice Linnane,
have gained an inter-
national reputation for
their work with such
artists as U2, Garth
Brooks, Van Morri-
son, Sinead O’Con-
nor, and many others.

Earlier this year,
Dublin-based Dream-
chaser reached across
the Irish Sea to set up
a new office in London,
recruiting an ideal can-
didate as a third part-
ner to head its U.K.
operation: Sara Mar-
tin, former VP and
executive producer of
MTV Europe. Martin
had previously helped develop pro-
grams, including the MTV Europe
Music Awards, which were first
staged in Berlin in 1994 and then
Paris in 1995. In the biggest produc-
tion so far for Dreamchaser’s London
office, Martin is on familiar turf, once
again overseeing production of the
MTYV awards show.

“We've just started to put a run-
ning order together, finalizing the
sets and putting all the pieces togeth-
er,” says Martin, taking a brief break
during the hectic run-up to this
year's broadcast. Taking place at the
Alexandra Palace in London, this
year’s show will feature former Take
That star Robbie Williams as host,
and performers will include George
Michael, Metallica, the Fugees,
Bryan Adams, Peter Andre, and
Garbage.

In Dublin, Dreamchaser has been
part of Ireland’s remarkably creative
film and music industry. As Bill-
board’s Dublin correspondent Ken
Stewart has noted, its best-known
projects have included a Grammy-
winning video of U2’s Zoo TV tour; a
documentary on Garth Brooks’
1994 tour of Europe, and the docu-
mentaries “Miss Sarajevo” (co-pro-
duced by O’Hanlon and Bono of U2)
and “Black Wind, White Land—Liv-
ing With Chernobyl.”

O’Hanlon approached Martin to
set up Dreamchaser’s London oper-
ation to further strengthen the com-
pany’s activities and international
reach. “What both of us are afteris a
fully fledged production company,”
says Martin.

The announcement that Dream-
chaser would produce the MTV
Europe Music Awards for the third
consecutive year was made at the
same time the U.K. operation was
launched in March. But Dreamchaser
in London has been involved in a
range of other projects, Martin says,
including conference videos for U.K.
record companies; new music videos
for Mazzy Star, PJ Harvey, and
Robert Miles; and a longform video
on the Irish teen-pop group Boyzone.

Dréamchaser Goes For3 |
With MTV Europe Awards

HOME &
ABROAD

by Thom Duffy

]

The company also is looking at the
development of TV programming for
Britain's ITV, BBC, and Channel 4
and the soon-to-be-launched Channel
5, the country’s newest commercial
television channel. Not surprisingly,
Dreamchaser in London is looking to
increase its roster of
directors.

After six years with
MTYV, Martin has made
the move to Dream-
chaser to chase some
professional dreams of
her own with a compa-
ny she has long
admired. “From my
point of view,” she says,
“they've got a fantastic
track record.”

‘

ANI“H()LOGY LIGHT;
you might call it. Amid
all the hoopla over the
release of “Anthology
3" from the Beatles
comes news of a quiet,
modest collection of Fab Four covers
released by an indie label in Scotland.
Titled “The Spirit Of Lennon &
MecCartney,” the disc features gui-
tarist Rob Howat—who has done
session work for Elton John, among
others—performing lovely, under-
stated, instrumental versions of 18
ballads by the Beatles, occasionally
accompanied by nature sounds such
as birdsongs. The disc is on the Sky-
line label, which is distributed
through REL Records (www.rel-
records.co.uk).

B()RDER CROSSINGS: The album
“Extreme Paranoia In Stocktown”
from the Swedish-Trinidadian rap-
per Absent Minded (aka ADL), orig-
inally released by the Breakin’ Bread
label through the Stockholm Label
Group, has received a boost in recent
weeks, as Absent Minded opened
dates for the Fugees in Cologne,
Germany; Paris; and London.
Licensed by Barelay in France,
Motor Music in Germany, and Poly-
dor in other territories, the album
also has benefited from the use of the
instrumental single “Alright” in
radio, TV, and cinema ads for the
Hugo fragrance from Hugo Boss. A
new ad campaign launches this
month . .. The Duteh production
team Ferry and Garnefski continue
to have international impact with
their single “Doop,” a Euro-dance
takeoff on the Charleston that has
sold 6 million copies worldwide since
1994, according to the Clubwork
label. “Doop” was unleashed in Asia
in May, has earned sales awards in
Japan, and will appear on the album
“Circus Doop” this fall on Popular
Records in North America, Libera-
tion Records in Australia, and Pulse- |
8 Records in the UK.

Homne & Abroad is a bawveekly coliann
spotlighting the activity of the mter-
natonad wusic bustness and artists o -
side thetr home markets. Information
may be sent to Thom Duffy, Billbourd,
23 Ridgmount St., London, WCI1E
7AH, or faxed to 44-171-323-2316.
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HITS OF THE

1996, Bilboora/BPI Communications

JAPAN

(Dempa Publications Inc.) 11/04/96

THIS | LAST

WEEX WEEK
1 ]
2 3
3 2
4 | NEwW
5 A
6 8
7 7
8 9
9 | NEW
10 | NEW
1 | NEW
2 | NEW
3 | NEwW
4 2
5 1
6 | NEW
7 3
8 5
9 8
10 6

SINGLES

KOREGA WATASHINO IKIRUMICHI PUFFY
SONY

KOIGOKORO NANASE AIKAWA CcUTTING EDGE
SAVE YOUR DREAM TOMOMI| KAHARA PIONEER LDC
CIRCUS TOMOYASU HOTE! 10SHIBA-EM
SWALLOWTAIL BUTTERFLY YEN TOWN BAND Eeric
SONY

YELLOW YELLOW HAPPY POCKET BISCUITS TosHI
BA-EMI

SAIGONO USO YUMI MATSUTOYA roSHIBA-EMI
KAGAMINO DORESS NORIKO SAKAI vicior
TABIBITOYO BAKUFU SLUMP sony

DNA MAKOTO KAWAMOTO sony

ALBUMS

SPITZ INDIGO CHIHEISEN poLYDOR

NORIYUKI MAKIHARA UNDERWEAR wea JapAN
UA 11 vicTOR

VAN HALEN GREATEST HITS wea japaN

KENJI OZAWA KYUTAI NO KANADERU ONGAKU
TOSHIBA-EMI

TSUYOSHI NAGABUCHI LIVE COMPLETE '95-'96
TOSHIBA EM)

YEN TOWN BAND MONTAGE EPic soNy

YUTAKA OZAKI YUTAKA OZAK! FOR ALL MY LOVES
SONY

MIYUKI NAKAJIMA PARADISE CAFE PONY CANYON
JOURNEY TRIAL BY FIRE sony

ERIC

GERMANY (Media_Comro!) 10/29/96

IFRANCE (SNEP/IFOP/Tite-Live} 10/26/96

CAN DA (The Record) 11/04/96

LAST
WEEK|

1l

NEW

THIS
WEEX
1
2
3
4
5
6 6
7 4
8 5
9 7
10 S
11
12
13
14
15
16
17
18
19

20

ALBUMS

NIRVANA FROM THE MUDDY BANKS OF THE
WISHKAH DGC

CELINE DION FALLING INTO YOU coLumBia
COUNTING CROWS RECOVERING THE SATELLITES
DGC

SHERYL CROW SHERYL CROW a&m

MARILYN MANSON ANTICHRIST SUPERSTAR
INTERSCOPE

ALANIS MORISSETTE JAGGED LITTLE PILL maveriCk
R.E.M. NEW ADVENTURES IN HI-FI waRNER BROS.
TOOL AENIMA z00

MOIST CREATURE Emi

ELTON JOHN LOVE SONGS mca

NO DOUBT TRAGIC KINGDOM INTERSCOPE
TONI BRAXTON SECRETS arisTA
BLACKSTREET ANOTHER LEVEL INTERSCOPE
VARIOUS ARTISTS TRAINSPOTTING O.S.T.
VARIOUS ARTISTS HIT ZONE 2 8uG
VARIOUS ARTISTS DANCE MIX '96 quaLity
BACKSTREET BOYS BACKSTREET BOYS Jive

| MOTHER EARTH SCENERY & FISH twmi
SMASHING PUMPKINS MELON COLLIE AND THE
INFINITE SADNESS viRGIN

WEEZER PINKERTON pcc

PREMIER

MUSIC
EUROCHART HOT 100 :0::06  awmeoia
THES |LAST
WEEK WEEK| SINGLES
1 1 WANNABE SPICE GIRLS vIRGIN
2 2 SEVEN DAYS AND ONE WEEK B.B.E. TRIANGLE
3 7 INSOMNIA FAITHLESS cHEEKY
4 3 KILLING ME SOFTLY FUGEES columsia
5 |NEW| SAY YOU'LL BE THERE SPICE GIRLS viRGIN
6 10 HOW BIZARRE OMC ro1YDOR
Z 5 IF | RULED THE WORLD (IMAGINE THAT] NAS
COLUMBIA
8 9 IT'S ALL COMING BACK TO ME NOW CELINE
DION EpiC/COLUMBIA
9 12 WORDS BOYZONE rOLYDOR
10 18 ZEHN KLEINE JAGERMEISTER DIE TOTEN HOSEN
“ASTWEST
11 11 STRANGER IN MOSCOW MICHAEL JACKSON epy
12 8 I CAN'T HELP MYSELF KLLLY FAMILY em
13 4 READY OR NOT FUGEES coLumBia
14 6 WHERE DO YOU GO NO MERCY wmci
15 |NCW | AICHA KHALED garcLaY
16 |NEW| I'M RAVING SCOOTER eDeL
17 15 | LOVE YOU ALWAYS FOREVER DONNA LEWIS
ATLANTIC
18 |NEW | QUIT PLAYING GAMES (WITH MY HEART) BACK-
STREET BOYS zomBAIVE
19 |NEW! FREE FROM DESIRE GALA NITE LIFE
20 17 SALVA MEA FAITHLESS cHeeky
ALBUMS
1 7 SIMPLY RED GREATEST HITS eAsTwE
2 2 FUGEES THE SCORE coLumeia
3 1 R.E.M. NEW ADVENTURES IN Hi-FI warRNER
BROS WEA
4 5 CELINE DION FALLING INTO YOU EPIC/COLUMBIA
5 3 NIRVANA FROM THE MUDDY BANKS OF THE
WISHKAH GEFFEN
6 4 JAMIROQUA! TRAVELLING WITHOUT MOVING
SONY §2
7 |NEW| PHIL COLLINS DANCE INTO THE LIGHT wea
8 6 ALANIS MORISSETTE JAGGED LITTLE PILL MAVER-
ICK/REPRISE
9 9 LAURA PAUSINI LA COSE CHE VIVl ccp
10 12 DJ BOBO WORLD IN MOTION METROVINYL
11 10 GEORGE MICHAEL OLDER viRGIN
12 8 EROS RAMAZZOTTI DOVE C'E MUSICA poD
13 11 SHERYL CROW SHERYL CROW a&Mm
14 | NEW | COUNTING CROWS RECOVERING THE SATELLITES
GEFFEN
15 13 WOLFGANG PETRY ALLES arioLA
16 20 LUCIO DALLA CANZONI PRESSING
17 |NEW| MIKE OLDFIELD THE VOYAGER wta
18 |NEW | NAS IT WAS WRITTEN coLumBiA
19 14 BACKSTREET BOYS BACKSTREET BOYS zomsauive
20 INEW | DINA CARROLL ONLY HUMAN MERCURY

THIS | LAST
WEEK WEEK
1 1
2 3
3 2
4 9
5 8
6 4
7 5
8 7
9 6
10 | 13
11 10
12 12
13 | 20
14 14
15 17
16 11
17 15
18 | NEW
19 16
20 |NEW
1 1
2 4
3 2
4 3]
5 10
6 5)
7 6
8 12
9 17
10 8
11 7
12 9
13 14
14 11
15 16
16 13
17 18
18 | 19
19 15
20 | 20

HI
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TS OF THE

SINGLES

ZEHN KLEINE JAEGERMEISTER DIE TOTEN
HOSEN EAsTWEST

HOW BIZARRE OMC roLYDOF

QUIT PLAYING GAMES BACKSTREET BOYS
ZOMBA/JIVE

A NEVERENDING DREAM (WITH MY HEART) X-
PERIENCE wEa

WHAT'S LOVE GOT TO DO WITH IT WARREN G
FEATURING ADINA HOWARD mca

I'M RAVING SCOOTER Epe

IF | RULED THE WORLD (IMAGINE THAT) NAS
COLUMBIA

SALVA MEA FAITHLESS inTERCORD

PRAY DJ BOBO tams

REALITY RMB moTOR MUSI

READY OR NOT FUGEES columsia

I CAN'T HELP MYSELF KEILY FAMILY emi

| LOVE YOU ALWAYS FOREVER DONNA LEWIS
FASTWEST

INSOMNIA FAITHLESS INTERCORD
BECAUSE YOU LOVED ME CELINE DION
WANNABE SPICE GIRLS viRrGIN
HARDCORE FEELINGS CHARLY LOWNOISE & MEN-
TAL THEO mOTOR MUSIC

WORDS BOYZONE POLYDOR

BORN SLIPPY UNDERWORLD arioLA

RUN A WAY SOUND LOVERS rOLYDOR

ALBUMS

PHIL COLLINS DANCE INTO THE LIGHT wea
SIMPLY RED GREATEST HITS EasTwes?
WOLFGANG PETRY ALLES ariOLA

DJ BOBO WORLD IN MOTION £ams

JOE COCKER ORGANIC Em

R.E.M. NEW ADVENTURES IN HI-Fi wea
FUGEES THE SCORE coLumsia

EROS RAMAZZOTTI DOVE C'E MUSICA aRioLA
CELINE DION FALLING INTO YOU coLumsia
H-BLOCKX DISCOVER MY SOUL ArioLA
WESTERNHAGEN KEINE ZEIT wea

PUR LIVE--DIE ZWEITE INTERCORD

DIE TOTEN HOSEN OPIUM FURS VOLK eaAsTwesT
JAMIROQUAI TRAVELLING WITHOUT MOVING epic
BACKSTREET BOYS BACKSTREET BOYS zowmBAuIvE
DIE SCHLUMPFE ALLES BANANE! VOL. 3 Em
ALANIS MORISSETTE JAGGED LITTLE PILL wta
FAITHLESS REVERENCE INTERCORD

FETTES BROT AUSSEN TOP HITS, INNEN
GESCHMA INTERCORD

SHERYL CROW SHERYL CROW pOLYGRAM

== U.K.

©1996, Music Control GmbH 11/02/96
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SINGLES

FREED FROM DESIRE GALA s
AICHA KHALED BarCLAY
WANNABE SPICE GIRLS vIRGIN
KILLING ME SOFTLY FUGEES sony

ALL BY MYSELF CELINE DION coLumsia

IF | RULED THE WORLD (IMAGINE THAT) NAS
COLUMBIA

CHANGE THE WORLD ERIC CLAPTON =
WHERE DO YOU GO NO MERCY smc
JE TE PRENDRAI NUE DANS LA SIMCA 1000
CHEVALIERS DU FIEL FLARENA

RAIDE DINGUE DE TOI G SQUAD sri0l A
MACARENA LOS DEL RIO arioLA

SHAME ON U OPHELIE WINTER Eastw

SEVEN DAYS AND ONE WEEK B B.E. vircin
WHY 3T FEATURING MICHAEL JACKSON Er
BAD BOYS DE MARSEILLE AKHENATON vIRGIN
TIC, TIC, TAC CARRAPICHO Rrca
VIRTUAL INSANITY JAMIROQUAI
VOICES MEPHISTO roLYGRAM
ABC POUR CASSER . .. KITSCH PETER STARRING
OLIVIA rca

JE N'AIME ENCORE QUE TOI SYLVIE VARTAN m:r

RPIC

RISE/WEA

INY

ALBUMS

CELINE DION LIVE A PARIS columBia

PHIL COLLINS DANCE INTO THE LIGHT wta
LE FESTIVAL ROBLES BEN MON COCHON ver
FUGEES THE SCORE sONY

VARIOUS ARTISTS STARMANIA wia

CELINE DION FALLING INTO YOU coiumBsia
NIRVANA FROM THE MUDDY BANKS OF THE
WISHKAH GEFFEN

JAMIROQUAI TRAVELLING WITHOUT MOVING
SONY

EDDY MITCHELL MR. EDDY roLyDOR

JOE COCKER ORGANIC cHRYsALIS

NAS IT WAS WRITTEN coLUMEIA

TRUST EUROPE ET HAINES wea

WORLDS APART EVERYBODY emi

ALANIS MORISSETTE JAGGED LITTLE PILL wea
AXELLE RED A TATONS virGIN

CELINE DION D'tUX coLumBia

JOHNNY HALLYDAY LORADA TOUR MERCURY
ZAZIE ZEN MERCURY

GENERATION DISCO GENERATION DISCO smG
NENEH CHERRY MAN virGiN

(Musica e Dischi/FIMI) 10/28/96

N =

AUSTRALIA {Australian Record Industry Assn.) 11/03/96

THIS | LAST

'WEEK | WEEK
1 3
2 2
3 1
4 4
5 13
6 6
7 5
8 8
9 9
10 7
11 | 20
12 | NEW
13 10
14 11
15 14
16 17
17 | NEW
18 | NEW
19 12
20 |NEW
1 2
2 1
3 6
4 5
5 9
6 3
7 4
8 |NEwW
9 8
10 7
11 14
12 17
13 10
14 | 13
15 | 20
16 | 15
17 | 12
18 | 18
19 | 16
20 INEW

SINGLES

WANNABE SPICE GIRLS viRGIN

1 LOVE YOU ALWAYS FOREVER DONNA LEWIS
EASTWEST

MACARENA LOS DEL RIO BMg

YOU'RE MAKIN' ME HIGH TONI BRAXTON 8mG
WHAT'S LOVE GOT TO DO WITH IT WARREN G
FEATURING ADINA HOWARD INTERSCOPE/MCA
SOMETIMES WHEN WE TOUCH NEWTON rEsTivat
I'LL BE THERE FOR YOU REMBRANDTS EASTWEST
LET'S MAKE A NIGHT TO REMEMBER BRYAN
ADAMS agm

IT'S ALL COMING BACK TO ME NOW CELINE
DION EpiC

LOVER LOVER JIMMY BARNES MUSHROOM/FESTIVAL
IN TOO DEEP BELINDA CARLISLE em;

MANY RIVERS TO CROSS TONI CHILDS roLYDOR
| WANT YOU SAVAGE GARDEN ROOART
MACARENA LOS DEL MAR resTivaL

HEAD OVER FEET ALANIS MORISSETTE wea
HIT ME OFF NEW EDITION mca

| LIVE FOR YOU CHYNNA PHILLIPS Emi

DON'T STOP MOVIN' LIVIN' JOY mca

CHANGE THE WORLD ERIC CLAPTON wea
SEVEN DAYS AND ONE WEEK B.B.E. em

ALBUMS

TONI CHILDS THE VERY BEST OF TONI CHILDS
AEM

JIMMY BARNES HITS MUSHROOM/FESTIVAL
ALANIS MORISSETTE JAGGED LITTLE PILL wea
CORRS FORGIVEN, NOT FORGOTTEN EASTWEST
CELINE DION FALLING INTO YOU eeic
SPIDERBAIT VY AND THE BIG APPLES roLYDOR
NIRVANA FROM THE MUDDY BANKS OF THE
WISHKAH GEFFEN/MCA

PHIL COLLINS DANCE INTO THE LIGHT wea
GARBAGE GARBAGE MUSHROOM/FESTIVAL
COUNTING CROWS RECOVERING THE SATELLITES
GEFFEN/MCA

BILL WHELAN RIVERDANCE EASTWEST
CROWDED HOUSE RECURR!NG DREAM—THE
VERY BEST OF &mi

TOOL AENIMA zoo/BMG

EVERCLEAR SPARKLE AND FADE (AUSTRALIAN
TOUR PACK) emi

CHRIS ISAAK BAJA SESSIONS wea

JOHN FARNHAM ROMEQ'S HEART BMmG

JOHN MELLENCAMP MR. HAPPY GO LUCKY MeRr-
CURY

POWDERFINGER DOUBLE ALLERGIC poLYDOR
SHERYL CROW SHERYL CROW aam

BUSH SIXTEEN STONE INTERSCOPE/MCA

THES | LAST
WEEK SINGLES

1 SAY YOU'LL BE THERE SPICE GIRLS viRGiN

2 |NEW| IF YOU EVER EAST 17 FEATURING GABRIELLE
LONDON

3 2 WORDS BOYZONE roLYDOR

4 | NEW| UN-BREAK MY HEART TONI BRAXTON
LAFACE/ARISTA

5 4 INSOMNIA FAITHLESS cHEEky

6 | NEW! ALISHA RULES THE WORLD ALISHA'S ATTIC MeR.
CURY

7 |NEW /| PLACE YOUR HANDS REEF sonvs2

8 3 IT'S ALL COMING BACK TO ME NOW CELINE
DION Epic

9 | NEW| FOLLOW THE RULES LIVIN' JOY UNDISCOVERED/MCA

10 6 YOU'RE GORGEOUS BABYBIRD ectHo

11 | NEW| WHAT BECOMES OF THE BROKEN HEARTED
ROBSON & JEROME rca

12 | 12 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME-
THING INTERSCOPE/MCA

13 8 NO DIGGITY BLACKSTREET FEATURING DR. DRE
INTERSCOPEMMCA

14 9 FLYING CAST PoLYDOR

15 INEW | FLOWERS IN DECEMBER MAZZY STAR CAPITOLPAR.
LDPHONE

16 |NEW! HELP ME MAKE IT HUFF & PUFF skyway

17 5 ROTTERDAM BEAUTIFUL SOUTH 6o DIsCs

18 |NEW! WHAT IF ... LIGHTNING SEEDS &ric

19 | 10 | SETTING SUN CHEMICAL BROTHERS wiRGIN

20 11 TRIPPIN' MARK MORRISON wea
ALBUMS

1 14 | BEAUTIFUL SOUTH BLUE IS THE COLOUR &o0! biscs

2 1 SIMPLY RED GREATEST HITS easTwesT

3 INEW} PHIL COLLINS DANCE INTO THE LIGHT face
VALUE/EASTWEST

4 |NEW| BEATLES ANTHOLOGY 3 APPLE/PARLOPHONE

5 2 VARIOUS ARTISTS KISS IN IBIZA 96 POLYGRAM TV

6 6 | CELINE DION FALLING INTO YOU eric

7 g VARIOUS ARTISTS HEARTBEAT—NUMBER 1 LOVE
SONGS OF THE 60°S GLOBAL TELEVISION

8 7 £ DANIEL O'DONNELL SONGS OF INSPIRATION Ritz

9 16 | VARIOUS ARTISTS THE BEST ... ALBUM IN THE
WORLD .. . EVER! 4 virGiN

10 |NEW ¢ CROWDED HOUSE RECURRING DREAM—THE
VERY BEST OF CAPITOLPARLOPHONE

11 4 COUNTING CROWS RECOVERING THE SATELLITES
GEFFEN/MCA

12 9 JAMIROGQUAI TRAVELLING WITHOUT MOVING
SONY 52

13 |NEW| SUEDE COMING UP NupE

14 8 LIGHTHOUSE FAMILY OCEAN DRIVE wiip
CARD/POLYDOR

15 | NEW{ SPACE SPIDERS cut

16 | 18 | SHERYL CROW SHERYL CROW asM

17 5 DINA CARROLL ONLY HUMAN 1ST AVENUE/MERCURY

18 | 12 FUGEES THE SCORE coLumaia

19 |NEW| BABYBIRD UGLY BEAUTIFUL tcwo

20 | 13 | KULA SHAKER K cowmsia

THES | LAST
'WEEK WEEK|
1 1
2 6
3 2
4 3
5 4
6 8
7 7
8 19
9 14
10 )
11 | 33
12 | 18
13 9
14 | 27
15 | 15
16 | 12
17 | 10
18 | 16
19 | 28
20 | 13
21 | 26
22 | 23
23 | 29
24 | 11
25 | NEW
26 | 25
27 | 34
28 | 31
29 | 20
30 | NEW
31 17
32 {NEW
33 | 35
34 | 38
35 |NEW
36 | 30
37 |NEW
38 jNEW
38 | 22
40 | NEW

AIRPLAY

ROTTERDAM BEAUTIFUL SOUTH 60! piscs

SAY YOU'LL BE THERE SPICE GIRLS viRGIN
BREAKFAST AT TIFFANY'S DEEP BLUE SOME-
THING INTERSCOPE'MCA

| LOVE YOU ALWAYS FOREVER DONNA LEWIS
ATLANTIC/ERSTWEST

WORDS BOYZONE poivpoR

YOU'RE GORGEOUS BABYBIRD ecro

VIRTUAL INSANITY JAMIROQUAI sonv sz
BEAUTIFUL ONES SUEDE Nube

FLYING CAST poLYDOR

ESCAPING DINA CARROLL 1ST AVENUE/MERCURY
UN-BREAK MY HEART TONI BRAXTON
LAFACE/ARISTA

WHAT #F . .. LIGHTNING SEEDS &riC

SPINNING THE WHEEL GEORGE MICHAEL vireiN
iF YOU EVER EAST 17 FEATURING GABRIELLE
LONDON

ALISHA RULES THE WORLD ALISHA'S ATTIC MERCURY
IT'S ALL COMING BACK TO ME NOW CELINE
DION epic

READY OR NOT FUGEES coiumsia

TRIPPIN' MARK MORRISON wga

ANGEL SIMPLY RED eastwest

GOOD ENOUGH DODGY a&m

SEVEN DAYS AND ONE WEEK B.B.E. POSITvAEMI
t AM, | FEEL ALISHA'S ATTIC MERCURY
NEIGHBOURHOQOD SPACE cur

DANCE INTO THE LIGHT PHIL COLLINS ¢ace
VALUE/EASTWEST

INSOMNIA FAITHLESS cHEEky

LOUNGIN LL COOL J DEF JAMAMERCURY

NO DIGGITY BLACKSTREET FEATURING DR. DRE
INTERSCOPE/MCA

FLAME FINE YOUNG CANNIBALS 10NDON

LOVE N LOVE DAMAGE BiG ufe

PLACE YOUR HANDS REEF sonys2

GOODBYE HEARTBREAK LIGHTHOUSE FAMILY

: WiLD CARD/POLYDOR

STRANGER IN MOSCOW MICHAEL JACKSON
MIVERIC

BITTERSWEET ME R.E.M. WARNER BROS/WEA
FOLLOW THE RULES LIVIN' JOY UNDISCOVEREDMCA
SO IN LOVE WITH YOU DUKE ENCOREEMI
STAMP! JEREMY HEALY & AMOS POSITIVAVEM!
WHAT BECOMES OF THE BROKEN HEARTED
ROBSCON & JEROME Rca

LAZY LOVER SUPERNATURALS FOOD/PARLOPHONE
HOW BIZARRE OMC roiypor

ONE & ONE ROBERT MILES FEATURING MARIA
NAYLER OECONSTRUCTION

& w

~N o>

OGN DA WN

NEW

NEW

~00 RO WN
b3

(SN

SINGLES

BORN SLIPPY UNDERWORLD DO IT YOURSELS

ONE AND ONE ROBERT MILES FEATURING MARIA
NAYLER )T cOMPANY/DBX

FOLLOW THE RULES LIVIN' JOY wca

SEVEN DAYS AND ONE WEEK B.B.E.
TRIANGLE/DANCE FACTORY

STRANGER IN MOSCOW MICHAEL JACKSON epic
OCEAN WHISPERS R.A.F. BY PICOTTO meDIAGFE
PROFESSIONAL WIDOW TORI AMOS arLaNTIC/EAST
WEST

YOU MUST LOVE ME MADONNA MAVERICKWWARNER
BROS

STRUGGLE FOR PLEASURE SKIPPER MEDIA/ENTER
PRISE

WHERE DO YOU GO NO MERCY 00 17 YOURSELF

ALBUMS

LUCIO DALLA CANZONI PRESSING

MINA CREMONA Emi

FABRIZIO D'ANDRE ANIMA SALVE RICORD
BIAGIO ANTONACCI IL NUCCHIO MERcURY
LAURA PAUSINI LA COSE CHE ViVi ceD
EROS RAMAZZOTTI DOVE C'E MUSICA BMG
R.E.M. NEW ADVENTURES IN HI-FI waRNER
FRANCESCO DE GREGORI PRENDERE E LASCIARE
COLUMBIA

FUGEES THE SCORE coLumsia

ARTICOLO 31 COSI' COM'E’ RICDRD

SPAIN

(TVE/AFYVE) 10/19/96
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SINGLES

WANNABE SPICE GIRLS vIRGIN

TIRA SISTEMA 3 DJ's AT WORK/MAX MUSIC

REMIXES SISTEMA 3 BIT MUSIC

BORN SLIPPY UNDERWORLD aRiOLA

PONT AERI VOL. 2 BUER! & SKUDERO max music
THE WORLD OF BUENRI X QUE? Max MusiC

THE CAT (EL GATO) TWO DEEJAYS MAX MUSK
PING PONG OBJECT ONE MAX MUSIC

INUSUAL SPACE DJ JUAN CRUZ & ZONE GINGER MUS
LET'S GO EMPHASSIS BT Music

ALBUMS

ROSANA LUNAS ROTAS mca

NACHO CANO EL LADO FEMENINO virain

PHIL COLLINS DANCE INTO THE LIGHT wARNER
LAURA PAUSINI LAS COSAS QUE VIVES bro
HEROES DEL SILENCIO PARA SIEMPRE EMI ODEON
ELLA BAILA SOLA ELLA BAILA SOLA Hispavox
MIKE OLDFIELD VOYAGER waRNER

RICKY MARTIN A MEDIO VIVIR sony

ALANIS MORISSETTE JAGGED LITTLE PILL waRNER
CROWDED HOUSE RECURRING DREAM—THE
VERY BEST OF Hispavox

Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316.

‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

[MALAYSIA () 1029096

@_N_G _K_O_NG (IFPI Hong Kong Group) 10/20/96

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

FRANCE: Khaled’s keenly awaited new album, “Sahra” (Barclay/ PolyGram), named after his daugh-
ter, will be released here Nov. 12. This latest collection by the undisputed leader of the rai movement,
which emerged in the "80s from the Algerian eity of Oran, is the follow-up to the albuins “Khaled”
(which includes the worldwide hit “Didi”) and “N'ssi N'ssi,” both of which sold more than 200,000
units in France. The new set has been in production in France, Jamaica, and Los Angeles through-

out most of 1996. Several producers have teamed up with Khaled, including Don Was, the man

THIS | LAST THIS | LAST
WEEKWEEK| ALBUMS WEEKWEEK| ALBUMS
1 1 MICHAEL LEARNS TO ROCK PAINT MY LOVE - 1 1 KELLY CHAN FENG HUA ZUE co easT
GREATEST HITS em 2 |[NEW| EKIN CHENG EKIN, 13 Bma
2 g BACKSTREET BOYS BACKSTREET BOYS zomBAuvE 3 4 TAT MING VIVA VIVA VIVA TAT MING RE-UNION
3 2 KENNY G THE MOMENT BmG ALBUM MUSICIAN/GO EAST
4 5 CELINE DION FALLING INTO YOU sont 4 2 FAYE WONG FAYE WONG BEST cinepoLy
5 4 SCORPIONS THE GOLD ULTIMATE COLLECTION emi 5 |NEW | ANDY LAU ANDY LAU IN CONCERT '96 sma/music
6 |NEW | VARIOQUS ARTISTS SMOOTH & GROOVE (R&B) IMPACT
SONY 6 6 SANDY LAM SANDY- LOVE RETURNS Rock
7 6 EMIL CHAQ XIAO TIAN TANG Rrock 7 5] VARIQUS ARTISTS YI DONG NAN REN XIN RoCx
8 7 JORDAN HILL JORDAN HILL waRNER 8 |[NEW| LEQ KOO SECOND FAVORITE BMG/MUSIC IMPACT
9 8 NIRVANA FROM THE MUDDY BANKS OF THE 9 9 MICHAEL KWAN POLYGRAM 88 EXTREME TONE
WISHKAH mca COLOUR SERIES POLYGRAM
10 10 FOOL'S GARDEN DiSH OF THE DAY &mi 10 10 LEON LAt LEON LAI '96 GREATEST HITS POLYGRAM
NETHERLANDS (Stichting Mega Top 50) 10/24/96 IRELAND (IFPI {reland/Chart-Track) 10/24/96
THIS |LAST THIS |LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 1 BANGER HART ROB DE NS Emi 1 1 WORDS BOYZONE poLYDOR
2 3 1 CAN'T HELP MYSELF KELLY FAMILY emi 2 2 1T'S ALL COMING BACK TO ME NOW CELINE
3 5| SOMEBODY ELSE'S LOVER TOTAL TOUCH smac DION tpic
4 2 HARDCORE FEELINGS CHARLIE LOWNOISE & 3 8 SAY YOU'LL BE THERE SPICE GIRLS viraGiN
MENTAL THEQ rolvoor 4 3 INSOMNIA FAITHLESS chttky
5 6 IT'S ALL COMING BACK TO ME NOW CELINE 5 4 1 LOVE YOU ALWAYS FOREVER DONNA LEWIS
DION cotumsia ATLANTIC/EASTWEST
6 |NEW | UN-BREAK MY HEART TONI BRAXTON Bmc 6 6 SETTING SUN CHEMICAL BROTHERS viRGIN
7 4 WANNABE SPICE GIRLS VIRGIN 7 ) SEVEN DAYS AND ONE WEEK B.B.E. posimivaimi
8 7 SEVEN DAYS AND ONE WEEK B.B.E. 7omBa 8 7 HOW BIZARRE OMC roLYDOR
9 8 STRANGER IN MOSCOW MICHAEL JACKSON epic 9 9 BREAKFAST AT TIFFANY'S DEEP BLUE SOME-
10 |NEW | WHAT'S LOVE GOT TO DO WITH IT WARREN G THING INTERSCOPE/MCA
FEATURING ADINA HOWARD mca 10 |NEW | VIRTUAL INSANITY JAMIROQUAI sony sz
ALBUMS ALBUMS
1 1 CELINE DION FALLING INTO YOU columsia 1 |NEW | VARIQUS ARTISTS FAITH OF QUR FATHERS
2 2 BZN A SYMPHONIC NIGHT MERCURY RTEAUNAR
3 4 MICHAEL JACKSON HISTORY: PAST, PRESENT AND | 2 1 BRIAN KENNEDY A BETTER MAN rca
FUTURE--BOOK 1 &pic 3 2 SIMPLY RED GREATEST HITS EASTWEST
4 3 ROB DE NIJS DE BAND, DE ZANGER EN HET 4 4 CELINE DION FALLING INTO YOU tpic
MEISJE em 5 3 CHARLIE LANDSBOROUGH WITH YOU IN MIND rit
5 5) FRANS BAUER VOOR JOU nrtop 6 6 SOUNDTRACK TRAINSPOTTING rmi
6 6 ANDREA BOCELLI BOCELLI roivoor 7 5] FUGEES THE SCORE coumsia
7 9 ALANIS MORISSETTE JAGGED LITTLE PILL warnerR | 8 8 ALANIS MORISSETTE JAGGED LITTLE PILL maver
8 |[NEW | PETER ANDRE NATURAL 8MmG ICK/RTPRISE
9 7 LAURA PAUSINI LA COSE CHE VIVl warnER 9 7 R.E.M. NEW ADVENTURES IN HI-FI wARNER BROS
10 INEwW | BETTE MIDLER EXPERIENCE THE DIVINE waRNER 10 INEW ! BEAUTIFUL SOUTH BLUE IS THE COLOUR Go' Discs

behind “Didi,” who produced three tracks recorded in Los Angeles; Clive Hunt, who produced
three songs in Jamaiea; and Philippe Eidel, the man responsible for several tracks on “N'ssi N'ssi.”
“Sahra” will include a duet with French rap act IAM and two French-language songs, one of which,
“Aicha,” has already been a No. 2 hit in France carlier this year. Composed by Jean-Jacques Gold- I
man, who penned the whole of Celine Dion’s “D'eux” album, “Aicha” is a light, haunting melody

that reveals a new side of Khaled’s art. Interestingly, this song has become a massive radio crossover l
hit and has been played by almost every radio station here regardless of format. a feat that the
Algerian-born Khaled was unable to achieve when he sang only in Arabic. EMMANUEL LEGRAND

POLAND: When singer Anita Lipnicka suddenly quit the top-selling band Varius Manx (Bill-
board, Global Music Pulse, Nov. 4, 1995), the future for both parties looked uncertain. However, Var-
fus Manx quickly recruited a new voealist, 19-year-old Katarzyna Stankiewicz, who made her
debut appearance with the band on the TV show “Szansa Na Sukces” (The Chance Of Success).
It certainly was such a chance for her, and she grabbed it with open arms, proving herself equal
to the task of replacing Lipnicka. Varius Manx has since released “Ego” (Zic |
Zac), its first album featuring Stankiewicz. Her singing style is more dynam- ]
ic and rock-oriented than that of her predecessor, and she writes her own

lyries (the music was written as usual by Robert Janson). If the success of |
the album and its first single, “Orla Oien” (Iagle’s Shadow), is anything to go

by, then the fans have certainly accepted her, since both are currently high |
on the charts. Lipnicka, meanwhile, spent six months after the split living in |
London, learning English, looking for songs, and recruiting the hest studio
musieians she could find. The result is her first solo album, “Wszystro Sie
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Moze Zdarzye” (Pomaton EME/Orea), the title of which means, she says, “that
really ‘anything is possible’ when we have faith in the future.” The album was produced by Danny

THIS [LAST SING THIS [LAST e Schogger (known for his work with Kate Bush), and among the musicians involved are Hugh
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1 | 4 | SIMPLY RED GREATEST HITS wia R Rtie IR e Er T T — tracks selected by speeialist compilers. These include respected DJs such as
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Billboard's
1997 International
Buyer's Guide

BUYER'S CUIDE 1997

If you're interested in joining those well-connected folks who do the
big deals, make the big money, and have the big fun in the music
and video business, we suggest that you order your own copy of
Billboard's 1997 International Buyer's Guide before this year's press
run is completely sold out.

IBG '97 brings you record labels, music publishers, wholesalers
and distributors, manufacturers, service and supply companies,
home video companies, public relations firms, schools, entertain-
ment attorneys, tape duplicators, compact disc plants, and an
audio books section that has been doubled in size. Plus, you'll
find more than 50 pages of informative ads, and an entire section
of manufacturing specification charts on blank tape.

With IBG '97, you will be able to:

M Reach record buyers worldwide at retail and distributors,
importers/exporters

H Find the telephone number. fax or E-Mail number of companies
throughout the world.

M Get specifications on blank media inclusive of blank tape and diskettes.

B Find manufacturers of jewel boxes and other service and supply
organizations,

B Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the

industry. And, best of all, it costs just $125 (plus shipping/han-

dling), which is practically nothing when compared to the stag-

gering cost of gathering this information on your own--particular-

ly when you consider that the guide is constantly being updated

by our research teams in both the U.S. and Europe,

FOR FASTEST SERVICE CALL

(800) 344-7119. In NJ (908) 363-4156.

Or send check/money order for $125 plus $5 S&H ($12 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,
PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.
All sales are final.
BDBG3126

Canada

Labels Giving Acts Better Deals

Result Is Looser Contracts With Higher Royalties

H BY LARRY LeBLANC

TORONTO—Sizable independent
successes by a number of domestic
acts in recent years, coupled with
increased label competition for
signing new domestic acts and
greater business savvy by artists
and managers, has led to Canadian-
based labels initiating more favor-
able and diversified artist deals,
according to musie industry
sources here.

Production agreements, co-ven-
tures, pressing and distribution
agreements, and licensing deals
that convert to direct label signings
are among the variety of contracts
being offered to artists by major
and independent labels.

Industry sources add that label
contracts are offering higher artist
royalties on domestic and foreign
sales, rights for acts to sell direct
to specialty retail outlets or at live
shows, and, albeit rarely, the rever-
sion of masters to artists and the
exclusion of record-club commit-
ments.

Historically, it has been difficult
for new artists to get any contract
concessions when signing with
major labels. With competitive bid-
ding situations rare, artists had lit-
tle bargaining power. Major labels
aggressively pushed for long-term
agreements, often with clauses for
low royalties outside Canada, and
attempted to secure an act’s pub-
lishing through affiliated compa-
nies.

BETTER ROYALTIES

According to a number of indus-
try attorneys, most major-label
contracts have loosened up, with
many now stipulating, for example,
a North American royalty rate for
domestic recordings—something
unheard of five years ago.

“Of the six majors in Canada,
probably with four you can get a
North American [royalty] rate [for
sales] of 12% in Canada and the
United States,” says Graham Hen-
derson of the law firm Graham
Henderson & Associates in Toron-
to. “Five years ago, you'd see 12%
for Canada, 10% for the United
States. However, small [Canadian]
independents giving 12% in Cana-
da will still offer 50% of whatever
they get as a royalty from the Unit-
ed States.”

Henderson adds that major
labels have also modified and
raised foreign royalty rates in
recent years. “Once, vou would
have been entitled to pick several
major territories, like Germany
and England, and receive a 75%
rate, while the rest of the world
would be 50%,” he says. “The list of
major territories has grown, and
it’s at an 85% royalty rate, while
the rest of the world is at a 66%
rate.”

It is now easier, according to
Henderson, to get major labels to
drop record-club rights clauses
from deals. “Of the artists that I've
been part of signing in the past
year, maybe only 10% have given up
record-club rights,” he says.

Independent labels here have

generally had more restrictive
artist contracts than their major
counterparts, offering longer con-
tracts, lower royalty rates, cross-
collateralization of recording and
publishing revenues, co-publishing,
or a share of the artist’s merchan-
dising monies. The indie labels
often cite their sizable financial
risks in subsidizing recording and
the fact that a percentage of their
income goes to the majors for dis-
tribution.

However, the increased focus on
domestic signings by multination-
als based here, and the develop-
ment of a strong domestic grass-
roots alternative scene, have
prompted Canadian independents
to offer more competitive con-
tracts.

‘We just did a con-
tract where the
artist’s lawyer
insisted we had to
include a national
in-store signing
campaign’

“It’s with the independents that
the major changes [with artist con-
tracts]| have happened,” says
lawyer Stephen Stohn of McCarthy
Tetrault in Toronto. “Independent
deals were usually worse than
the majors. That doesn’t wash
anymore, because groups know
they are better off selling on their
own. Independent labels are now
doing artist deals for one album
with two options and with either no
publishing, a share of publishing,
or a share of publishing for a [set]
period.”

According to Al Mair, owner of
Attic Records of Toronto, acts are
increasingly seeking and getting
greater clout in contracts, inelud-
ing approval of marketing, promo-
tional, and tour support budgets.

“We just did a contract where the
artist’s lawyer insisted we had to
include a national in-store signing
campaign,” he says. “Even before
making a record, artists are now
asking for guaranteed showcases—
an [unrecoupable] marketing
expense.”

But not all independents are soft-
ening their deals. Terry McBride,
president of Vancouver-based Nett-
werk Productions, says his label
has toughened its artist contracts.
“Three or four years ago, we made
a policy shift [for contracts| with
new artist deals for five albums in
perpetuity,” he says. “It’s a tough
deal, but if an artist signs with us,
it’s because they want to be in [cre-
ative} control of their career.”

MAJORS DRAWN BY INDIE HITS

By selling their records on their
own, or through independent
national distributors, and perform-
ing extensively, many acts know

major labels are apt to notice them.

Boosted greatly by support from
such key retail chains as HMV
Canada, Sam the Record Man, A&B
Sound, and Sunrise Records, and
by the MuchMusic and CMT Cana-
da video channels, such acts as
Loreena McKennitt, the Rankin
Family, Moxy Fruvous, the Wal-
tons, and, more recently, Ashley
Maclsaac, Moist, Bass Is Base,
Hayden, Pluto, Natalie MacMaster,
and Laura Smith have garnered
major-label interest following suc-
cesses with their own indie releas-
es.

“Releasing a [grass-roots] inde-
pendent record was once frowned
upon,” says Paul Sanderson of Paul
Sanderson & Associates in Toron-
to. “The situation is reversed now.
[Major] labels cherry-pick the best
of independent releases.”

In handling the production, man-
ufacturing, marketing, and promo-
tion of their records, videos, and
merchandising, many independent
acts and managers have become
savvy enough about the music
industry that they are unwilling to
commit quickly to a major-label
deal.

“By this time, they've likely had
an [independent] recording, and if
they sold 5,000 copies, they proba-
bly made $15,000,” says Stohn.
“When the record company offers to
pay them $1.50 per unit after
deducting recording costs, artists
do some quick math and say, ‘Hey,
perhaps, I don’t want this deal after
all””

Many independent acts seek to
emulate the 1990 licensing agree-
ment between McKennitt’s label,
Quinlan Road, and Warner Music
Canada. In that deal, according to
industry sources, McKennitt
secured control of her master
recordings, a highly favorable
artist royalty rate, and the right to
sell her produet in alternative retail
outlets in Canada.

Prior to affiliation with Warner
Music Canada, McKennitt built an
impressive sales track record by
working with a cross section of
Canadian distributors, as well as
her own computer mailing list of
contacts. She sold 20,000 copies of
her first album, “Elemental,” in
1985; 6,000 copies of her 1987 sea-
sonal collection, “To Drive The
Cold Winter Away”; and 25,000
copies of her 1989 album, “Paral-
lel Dreams” (Billboard, Nov. 13,
1991).

But sources note that to create
such a deal, an artist needs a sales
history like McKennitt’s. Dave
Tollington, senior VP/managing
director, domestic/international
division, at Warner Music Canada,
savs, “I'm surprised at the number
of artists who ask for a Loreena
MecKennitt deal and don’t know
what it is and don’t understand the
[sales] leverage she brought to the
table.”

Adds Stohn, “Loreena had a lot
of bargaining power to go into a
[major]| deal. Her catalog is up over
3 million units worldwide, and
much of that is on really favorable
[royalty] terms.”
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Theme Parks Expand Music, Vid’s Retail Role

CDs, Tapes Increase Prominence In Merchandise Mix

l BY PATRICIA BATES

NASHVILLE—Amid the festive en-
vironment of U.S. theme parks, on-site
retail outlets are becoming more
aggressive in cashing in on prerecord-
ed music and video.

For instance, this year, when visitors
went on the new $100 million Jurassic
Park ride at Universal Studios Holly-
wood in California or on the $60 million
Terminator 2—3D “virtual adventure”
at Universal Studios Florida in Orlan-
do, they were offered the opportunity
to buy those movies on video.

John Poorman, VP of merchandising
for Paramount Parks in Charlotte,
N.C., points out that music and video
probably represent a single-digit per-
centage of merchandise sales for each
of the four Paramount Parks in the
U.S. Although he acknowledges the
dominance of merchants like Best Buy
and Media Play in hawking music and
video, he adds that sales in those prod-
uct categories could grow at theme
parks because studies show that about
50% of Paramount Parks’ visitors are
between the ages of 12 and 24.

Moreover, there are indications that
theme parks are taking a broader view
of hawking music and video.

At Opryland in Nashville, there is a
year-round music store, Grand Ole
Opry Records (see story, this page).

Disney World recently announced
that it will build an entertainment-ori-
ented retail complex inside the Plea-
sure Island sector of the park, which
will contain a Virgin Megastore.

Universal Studios built its Citywalk

retail project outside the entrance of

its studio tour in Universal City, Calif.,
and placed a Sam Goody’s superstore
there.

And in Florida, Universal is plan-
ning to build another theme park next
to its existing site. According to cur-
rent plans, those parks would have a
central parking area and a retail
“throat” leading to the parks. One mer-
chant familiar with Universal’s plans
says the park wants to have a record
store in the corridor.

But the merchant adds that he is
skeptical about the viability of retail in
theme parks. “I think the jury is still
out on whether vacationers and park
visitors are actually buyers of mer-
chandise. They seem to support the
restaurants, but do they actually
shop?”

In addition to adding record stores,
theme parks are capitalizing on the
popularity of musie and video through
stores selling products such as T-
shirts, key chains, and coffee mugs
licensed from popular musie acts and
movies.

For years, parents have bought Dis-
ney movies, soundtracks, and sing-

along books and tapes. Now, other mar-
keters of children's entertainment are
following that lead.

The “Peanuts” score can be bought
at Knott's Berry Farm in Buena Park,
Calif., and at Knott’s Camp Snoopy, an
anchor tenant at Mall of America in
Bloomington, Minn.

Peanuts music and videos are sold at
Snoopy Boutique, which also carries a
wide array of Peanuts clothing, col-
lectibles, and toys.

Camp Snoopy merchandise manag-
er Dan Ploenzke notes that the store
sells more than 500 videotapes per
month. The best sellers of the 30
“Peanuts” titles are “A Charlie Brown

Christmas,” “It’s Christmastime,
Charlie Brown,” and “It's The Great
Pumpkin, Charlie Brown,” which retail
for $9.95 apiece.

“We do quite well with our videos,
especially during the holidays,” Ploen-
zke adds. “Paramount holds the license
for all the Snoopy TV specials, and we
carry everything we can find from
them.”

He notes that the mall has placed a
Sam Goody's and a Suncoast near
Camp Snoopy, “but we don’t really
compete with them, because they don’t
have nearly the ‘Peanuts’ video selec-
tion we do.”

(Continued on next page)

At Six Flags Over Mid-America in
Eureka, Mo., Warner Bros. opened a
Backlot Company Store, which carries
licensed merchandise from Six Flags
rides and attractions. Pictured above,
Dan Bloenke, merchandise manager
for Six Flags, shows off some of the
wares. (Photo: Patricia Bates)

NASHVILLE—The 1,356-square-
foot Grand Ole Opry Records is
unusual for a music store in that Opry-
land U.S.A’’s merchandise manager,
Gary Heflin, can almost make a daily
sales forecast by the weather.

Major events in country music also
strongly affect sales.

“This June, we had a 5%-6% in-
crease |in receipts] during the Inter-

Rainy days drive customers inside
Grand Ole Opry Records in Nashville
to buy CDs, cassettes, videos, pon-
chos, and umbrellas. Pictured, from
left, are supervisors Brent Cobb and
Chris Manning. (Photo: Patricia
Bates)

national Country Music Fan Fair,”
says Heflin. “In Fan Fair packages,
visitors get one free ticket to Opry-
land during the week.” And they came
despite Nashville’s torrid heat and tor-
rential downpours.

Grand Ole Opry Records is open
year-round, located only a few hun-
dred feet from the entrance to the
4,400-seat Grand Ole Opry House and
the Grand Ole Opry Museum. Cus-
tomers can browse through 10,000
music titles, of which 60% are on cas-
sette and 40% are on CD. Many do so
after taking in a Friday evening or
Saturday matinee performance at the
Grand Ole Opry. They can also look
through 150 video titles and 25-30
celebrity biographies and cookbooks.

Star's of the Grand Ole Opry get top
billing at Grand Ole Opry Records.
Vince Gill, Dolly Parton, Garth
Brooks, and Lorrie Morgan are among
those most in demand, according to
cashier L.A. Bozeman. He's a retiree
now in his second career at Opryland
Themepark, working alongside his
wife, Kathleen. More women than
men shop at Grand Ole Opry Records,
says Bozeman.

“We're about on-budget at Grand

IS COMING SOON TO
A STORE MEAR YOU! ¢

Ole Opry Records for the year,” says
Heflin. Opryland Themepark admis-
sions declined to 2 million in 1995—
below the 2.1 million at Dollywood,
another country music theme park, in
Pigeon Forge, Tenn.—but this year,
Opryland is marketing its 25th an-
niversary season,

“When the guests come into Opry-
land in the morning, they are in a hold-
ing pattern near our door until they
get to the turnstiles,” says Heflin.
They venture inside and decide on
what CDs or tapes they will return for
later that day. **We have to get the new
products out so they can see them
before 9:30 a.m.,” adds Bozeman.
“Then we're busy at closing and until
after 10 p.m."

Grand Ole Opry Records’ invento-
ry is maintained by wholesaler Music
City Record Distributors in Nashville.
Its reps restock on Tuesdays and
Thursdays and ready displays on

When It Rains At Grand Ole Opry Records, It Pours

BILLBCOAIRLS
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weekends. For major events or holi-
days, like Opryland’s Christmas in the
Park in late November and December;
Music City brings in speciality lines.

“They give us a suggested order,
and nine out of 10 times we approve
it,” savs Heflin. “They coordinate all
the promotions with the record labels.
If we need an item, they're here on the
same day. They're very hands-on, and
they give us lots of feedback.”

The No. 1 video during the summer
was “Alan Jackson: The Greatest Hits
Video Collection” (Arista Records/6
West Home Video), but not far behind
was Shania Twain's “The Woman In
Me"” (PolyGram Video). Also popular
were “The Real Patsy Cline” and “The
Country Music Hall Of Fame—25
Years” (Cabin Fever Entertainment).
Customers also like videos featuring
vintage performances from late
artists such as Marty Robbins and Bill
Monroe. Instructional line dancing
and NASCAR titles such as “Richard
Petty: The Legend” (Creative Sports
Home Video) are also a hit.

At Grand Ole Opry Records, com-
edy is also collectible: “Ray Stevens
Comedy Video Classies™ and “Ray

(Continwed on next page)

High Level Systems have been in continuous use in high volume

retail stores for over five years. There are solid reasons why retail

chains such as Tower Records, The Wherehouse, Harmony House,

i Streetside, EURPAC and hundreds of other retailers feature The
. High Level CD Listening Stations™.

{ HEAR THE DIFFERENCE our high quality audio systems and

durable, responsive headphones deliver sound second to none.

SEE THE DIFFERENCE in our user-friendly Control Panels
and our full line of rugged, space-efficient fixtures that are

designed as a point-of-purchase in order to maximize sales.

HIGH LEVEL INTERACTIVE SYSTEMS . . .

SIMPLY THE BEST IMN THE WORLD

NOT ALL LISTENING SYSTEMS ARE CREATED EQUAL

EXPERIENCE THE DIFFERENCE that High Level Systems have on

at consumer-interactive systems.

is included in the purchase price.

increased sales and consumer satisfaction. The original
Listening Station™ company has a lot more to offer than
the most reliable hardware on the market. When you choose
High Level, you get the benefit of our years of experience
and marketing expertise that will change the way you look

High Level Interactive -The finest systems available for
Music, Audio Books, Software, Kids and Point-of-
Purchase Consumer Information. Our (2) year warranty

USA—8033 Sunset Blvd Suite 3518, Los Angeles, CA 90046.Tel: (818) 769-7700, Fax: (818) 769-7133
Australasia—17 Bowden St. Unit 6, Alexandria, NSW2015 Australia. Tel: (02) 319-7988, Fax: (02) 319-0173
Canada—6616 Campobello Rd., Mississauga, Ontario L5N 2L8 Canada. Tel: (905) 813-8273, Fax: (905) 813-8309
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WHEN IT RAINS AT GRAND OLE OPRY RECORDS, IT POURS

(Continued fromt preceding page)

Stevens Live” (Curb House Video) and
CDs by Jeff Foxworthy and Minnie
Pearl are among the titles carried.
Even self-produced audiocassettes by
in-house Opryland performer Mike
Snider are popular.

As for CDs, Gill and Brooks &
Dunn were summer hot sellers, as
were newcomers Bryan White, David
Lee Murphy, Rhett Akins, Tracy
Byrd, and Neal McCoy. Among female
artists, Reba McEntire and Parton
dominate, along with Twain, Morgan,
and others.

“Music costs about $1-$3 more here,”
says Bozeman. “But people tell us, ‘We
want to say we bought it at Opryland.””

Often, customers will also grab a box
of Nashville’s own peanut and pecan
candy, Goo Goo Clusters, for $4.50 each,

At the Grand Ole Opry House, artists
often debut their latest singles, espe-
cially during the TNN/Music City
News Country Awards in June and the
Country Music Assn. Awards show in
October. The next day, viewers come
into Grand Ole Opry Records looking
for the releases—which may not even
be out yet, says Bozeman.

“We're seeing more international
groups than ever from England, Ger-
many, and Australia,” says Bozeman.
“Some of the best sales are from the
Japanese—$150-$200 at a time.” The
foot traffic should get more hectic dur-
ing conventions, since the adjoining
Opryland Hotel nearly doubled in size
this year.

The public likes to watch visiting
radio DJs in Grand Ole Opry Records’
6- by 10-foot studio. Each year, approx-
imately 100 acts are interviewed there.
“They went wild over Bryan White,”

T-shirts and postcards are next to the CDs at Grand Ole Opry Records in the

P o

Grand Ole Opry Records is located within the OpryIandIThemepark in Nashwville.
Pictured are L.A. Bozeman, left, an employee of the music store, and Gary
Heflin, merchandise manager of Opryland U.S.A. (Photo: Patricia Bates)

says Bozeman, who saw the effects at
the cash register.

Occasionally, fans go to book signings
by, for example, George “Goober” Lind-
say or Dolly Parton’s sister Willadeen
Parton.

“I could have sold a dozen George
Jones autobiographies if we had them,”
says Bozeman. “We don’t always get
{books] in as soon as they’re published,
though.”

Besides Grand Ole Opry Records,
there are six other gift shops in Opry-
land Themepark that carry music: Leg-
ends, Bob-B-Sox, the Christmas Store,
Gallery Royale, the Nature Store, and
the GEO Star Shop.

“We carry about 10% music or
music-related products throughout

o P

Opryland Themepark in Nashville. (Photo: Patricia Bates)

EXECUTIVE

RETAIL. Laura Bartlett is appointed
VP of marketing for HMV Canada in
Etobicoke, Ontario. She was VP/GM of
Virgin Records Canada.

HOME VIDEQ. Live Home Video’s sell-
though department in Los Angeles
appoints Ray Sohl Midwest regional
sales manager, Michael Sellars West
Coast regional sales manager, and
Marie Di Perna East Coast regional
sales manager. They were, respective-
ly, account executive with Paramount
Home Video, director of special mar-
kets for Barr Films/Barr Entertain-
ment, and East Coast manager for
Live's rental division.

Wilson Cabral is appointed manag-

TURNTABLE

ing director of Columbia TriStar Home
Video in Sido Paulo, Brazil. He was
sales director for LK-Tel.

Carmine F. Adimando joins the
board of directors for Go-Video in
Scottsdale, Ariz. He was CFO for Pit-
ney Bowes.

ENTER*ACTIVE. Greg Hutcheson is
appointed director of sales and opera-
tions for Digital Entertainment in Min-
neapolis. He was VP of sales for
Future Vision Multimedia.

Wyman Dunford is appointed
executive VP of manufacturing for
Mediacopy in San Leandro, Calif. He
was senior VP of engineering at
Technicolor.

Opryland Themepark,” says Heflin of
total merchandise sales. “The rest is
about 60% T-shirts, 20% hats, and 10%
other souvenirs.”

Across from the Chevrolet GEO
Theater, Bob-B-Sox offers about 75
titles—including some from Elvis
Presley. At the GEO Star Shop, acts
can have their tour merchandise sold.
Opryland Themepark holds approxi-
mately 50 concerts a year at the
Chevrolet GEO Theater.

“I'd say about 90% of them take
[the option of having the store sell
their wares),” says Heflin of the tour-
ing artists. “They say we do a great
job.”

Some of the highest per-capita
spending this year was during a date
by Billy Ray Cyrus.

“We tested a Billy Ray Cyrus toy
bus this year,” says Heflin. “They look
like the real ones—the engine starts,
and the horn honks. We've experi-
mented with high-end pricing, such as
Billy Ray Cyrus wall clocks, too.”

The Legends store across from the
C.F. Martin Theater carries 50 titles
by the late Cline, Jim Reeves, Conway
Twitty, and others and memorabilia of
Pearl and Roy Acuff and of the
restored Ryman Auditorium. Legends
is also serviced by Music City.

The Christmas Store features 10-
12 titles by artists like Amy Grant.

The Gallery Royale has around 15
titles, with inspirational hymns by
acts from Bill Gaither to the Cumber-
land Boys. The Nature Store has
approximately 25 instrumental titles.

Opryland employees receive a 40%
discount on all merchandise not on sale,
so they frequent Grand Ole Opry
Records for the latest CDs. “They’re
real courteous to us, because they know
we’ll be going to their stores, too,” says
Bozeman. “One lady comes in every
payday.”

In any theme park, retailers locat-
ed near shelters and bathrooms make
money, and so it is with Grand Ole
Opry Records. On an overcast day,
families may dash in for the 1,500-
2,000 ponchos ($4.95), medium-sized
umbrellas ($6.95), and large golf-size
umbrellas ($8.95) always kept at the
counter.

“If it storms, we sell everything
we've got,” says Bozeman. “They’re in
here five minutes; they’ve already
spent $10 or $15. No one likes to leave
empty-handed from Opryland.”

PATRICIA BATES

the retail music business.”

new series this fiscal year.

newsline...

READER’S DIGEST ASSN. has launched LookSmart, a navigation service for
the Internet, and Reader’s Digest World, a global World Wide Web site that
can be used to buy music and video. LookSmart, which uses a base of 100,000
Web sites, was developed by LookSmart Ltd., a Melbourne, Australia-based
majority-owned subsidiary of Reader’s Digest, a direct marketer of music,
books, video, and magazines. Reader’s Digest World includes Reader’s Digest
Shop at Home, which features hundreds of musie, video, audiobook, magazine,
CD-rom, and book titles. For the first fiscal quarter, which ended Sept. 30,
Reader’s Digest reports that net income declined 36% to $334.6 million on a
12% decrease in revenue to $644 million. Revenue from books and home enter-
tainment products fell 15% to $439.2 million in the quarter.

NATIONAL RECORD MART (NRM) reports that comparable-store sales (for out-
lets open at least one year) rose 6.1% in October from the same period last
year. With comp sales up 2.3% in August and 4.2% in September, the fiscal sec-
ond quarter, which ended Oct. 26, should show significant improvements over
last year: NRM also says that store operating margins for October increased
to 37.4% from 36.5% a year ago. And, on Oct. 17, the company’s major lender
increased its revolving credit facility to $26 million from $22 million. NRM
states, “The consolidation of music stores among the major music retailers ap-
pears to be setting a foundation of a return to prudence and reasonableness in

PLAYBOY ENTERPRISES reports that although net income was flat in the first
fiscal quarter, at $1 million, operating profit rose 69% to
$2.4 million. Revenue rose 6% to $66.2 million. Operating
income from the Entertainment Group, which includes
Playboy Home Video, nearly tripled in the quarter to $3.5
million on a 15% rise in revenue. However, the company
points out that domestic home video revenue fell 31% to
$1.5 million because of an “expected decrease” from the
Playmate continuity series. Playboy expects to release a

THEME PARKS EXPAND MUSIC, VID’S RETAIL ROLE

(Continued from preceding page)

At the Snoopy Boutique, children
play around Snoopy's doghouse, which
has a TV monitor at eye level. The
“Peanuts” videotapes are arranged on
a slanted, flat-wall, Plexiglas display.
Vince Guaraldi's “Peanuts” instru-
mentals are usually on the in-store
stereo.

“The ‘Peanuts’ tapes and CDs are
minor sales for us,” says Ploenzke.
“But if we didn’t offer them, our cus-
tomers would ask for them.” The dis-
tributor for the Snoopy Boutique is
the New Hope, Minn.-based Navarre
Corp.

At the Snoopy Boutique, the de-
mand is greatest for “Schroeder’s
Greatest Hits” (which has the famil-
iar “Peanuts” theme), “Joe Cool
Blues,” and “A Boy Named Charlie
Brown.” The sticker price is $6.98 for
cassette, $9.98-$16.98 for CD.

At Paramount Parks, the Rock
Shop was introduced in 1992, The
chain, which sells mostly artist-
licensed merchandise, has a 2,200-
square-foot outlet at Paramount’s
Kings Island in Kings Island, Ohio; a
1,800-square-foot outlet at Para-
mount’s Kings Dominion in Doswell,
Va.; a 1,800-square-foot outlet at
Paramount’s Great America in Santa
Clara, Calif.; and a 1,500-square-foot
outlet at Paramount’s Carowinds in
Charlotte, N.C.

There is no music in these shops,
which derive about 80% of their sales
from clothing, 10% from hats, and
10% from jewelry and gifts. While
customers can’t purchase “Jagged
Little Pill” at the Rock Shop, they
can usually get an Alanis Morissette
T-shirt.

“Each of the Paramount Parks has
a local buyer,” says Poorman. “They
stay current with what’s going on
with the acts, but we also notice the

trends in overall retailing at the
MAGIC [Men’s Apparel Guide in Cal-
ifornia] show in Las Vegas and
through our sales reps at Winterland
Productions, Giant, and Sony Signa-
tures.”

Since Viacom purchased Para-
mount (and its five theme parks),
management sees a great opportuni-
ty to capitalize on Viacom properties,
along with Paramount’s proprietary
characters and movie titles.

“We want to capitalize on all the
Viacom properties—MTYV, VHI,
Nickelodeon, ete.—and retail around
them,” says Poorman. “Viacom has
taken valiant efforts to do that
already.”

In 1997, “Rugrats” and “Aaahh!
Real Monsters” videos will be among
the assortment of Nickelodeon prod-
ucts at all four Paramount Parks in
the U.S. (Outside theme parks, Via-
com will open a flagship specialty
superstore in Chicago in spring
1997)

Meanwhile, most of the Six Flags
Theme Parks have Attitudes shops,
according to corporate communica-
tions manager Nancy St. Pierre. The
Attitudes with the widest range of
merchandise, with 4,800 square feet
of space, is at Six Flags Great Adven-
ture in Jackson, N.J.

Like Paramount’s Rock Shops,
Attitudes are fully stocked with the
coolest band T-shirts but don’t carry
CDs or videotapes.

However, videos are carried in the
Looney Tunes Shops, which have
stores in Six Flags Over Texas in
Arlington; Six Flags Over Mid-
America in Eureka, Mo.; and Six
Flags Over Georgia in Atlanta. At the
Looney Tunes Shop in Eureka, there
are at least a dozen titles, many of

(Continued on next page)
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Catatog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent pr ces, which are projected from wholesale prices.
indicates past or present Heatseeker title. <1996, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES Sy - . g
. REPORTS COLLECTED. COMPILED, AND PROVIDED BY  SoundScan® g _| (Continued from preceding page)
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%E Eg ARTIST III" TITLE §<I( which are aired on a TV monitor
2|3 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) S throughout the day.
* *x NO.1 » *x “We support our Warner Bros.
SOUNDTRACK A® GREASE brands, especially Batman and
1 1 POLYDOR 825095/A4M {10.98/16.98) 2 weeks atNo, 1 | 102 Looney Tunes, as we’ve gotten more
BOB MARLEY AND THE WAILERS A® LEGEND and more into the partnership,” says
2 2| TUFF GONG 846210%/ISLAND (10.98/17.98) 212 St Pierre. “We're alwavs look{n for
JOURNEY & JOURNEY'S GREATEST HITS I S g
3 4 | COLUMBIA 44493 (9.98 £0/15.98) 281 ways to merchandise.
4 7 KENNY G A’ MIRACLES — THE HOLIDAY ALBUM ; Warner Bros. has opened a Warn-
QRE'S;IAsﬁéﬁégngﬁw oo heli L er Bros. Backlot Company Store at
5 3 | DEF JAM 527351/MERCURY (7.98 EQ/11.98) 203 Six Flags _0"'91' Mid-America. _S”\'
RAGE AGAINST THE MACHINEA  RAGE AGAINST THE MACHINE Flags previously was owned by Time
6 5 | EPIC52959" (10.98 EQ/16.98) 33 Warner. Unlike the mall-based Warn-
12 . v
7 1 CP;QT%LFA'%%OYB(QQMS - DARK SIDE OF THE MOON 283 er Bros. Studio Stores, the Backlot
JAMES TAYLOR & " GREATEST RITS Company Store focuses on merchan-
8 7 | WARNER BROS. 3113* (7.98/11.98) 278 dise licensed from rides and other
PINK FLOYD A" THE WALL attractions throughout Six Flags.
9 8 COLUMBIA 36183 (15.98 FQ/31 98) 286 . 3 . For
ENIGMA &° CVXC A D, At Dollywood in Pigeon Forge,
10 | — | CHARISMA 86224/VIRGIN (10.98/16.98) 1 Tenn., Dolly Parton fans can get her
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
11 10 | MCA5633*(7.98/11.98) 279
METALLICA A" ...AND JUSTICE FOR ALL
12 12 | FLEKTRA 60812/FEG (9.98/15.98) 266
THE DOORS A GREATEST HITS
13 28 | ELEKTRA 61996/FEG (10.98/16 98} 22
2PAC A STRICTLY 4 MY N.I.G.G.A.Z...
14 6 INTERSCOPE 50604*/PRIORITY (9.98/16.98) I
PATSY CLINE A7 12 GREATEST HITS
15 16 | mCA 12%(7.98/12.98) : 266
THE SMASHING PUMPKINS A°® SIAMESE DREAM
16 13 | VIRGIN 88267 (9.98/15.98) 43
VAN MORRISON A° THE BEST OF VAN MORRISON
17 | 14 | POLYDOR 841970/A&M (10.98/17 98) 71
ADAM SANDLER A THEY'RE ALL GONNA LAUGH AT YOU
18 17 WARNER BROS 45393 (9.98/15.98) 14
VAN HALEN A" VAN HALEN
19 20 | WARNER BROS 3075 (7.98/11.98) 7
TRACY CHAPMAN A* TRACY CHAPMAN
20 18 | ELEKTRA 60774/EEG (7.98/11.98) 3l
STEVE MILLER BAND A® GREATEST HITS 1974-78
21 26 | CAPITOL 46101 (7 98/11.98) 275
JIMI HENDRIX A/ THE ULTIMATE EXPERIENCE
22 | 15 | MCA10829(10.98/17.98) 75
2PAC ® 2PACALYPSE NOW
23 9 INTERSCOPE 50603*%PRIORITY (10.98/16.98) 7
ENYA A WATERMARK
24 | 25 | REDRISE 26774/WARNER BROS. (10.98/15.98) 258
COUNTING CROWS A’ AUGUST & EVERYTHING AFTER
25 19 | DGC 24528/GEFFEN {10.98/15.98) 23
NINE INCH NAILS A’ PRETTY HATE MACHINE - "
% | o IT\;I/I\;GIIISH%Z&R?Y%I’ ERRY CRRSTIS 160 | At Universal Studios in Florida, music
271 | — | coLUMBIA 64222 (10.98 FQ/16.98) 12 and video are selectively merchan-
METALLICA A® RIDE THE LIGHTNING dised at some of the retail outlets that
28 | 23 | MEGAFORCE 6039?:/EEG (9.98/13.98) 254 are sprinkled throughout the park. Pic-
SARAH MCLACHLAN A? FUMBLING TOWARDS ECSTASY i
29 | 27 | NETTWERK 18725/ARISTA (10.98/15.98) 14 tured aboye na sh“op atthe theme”
THE BEATLES A° ABBEY ROAD park are videos of “The LUCy Show
30 | 33 | CAPITOL 46446* (10.98/16.98) 129 displayed alongside other Lucille Ball
METALLICA A® MASTER OF PUPPETS merchandise.
3l 2] | ELEKTRA 60439/EEG (9.98/15.98) 250
MANNHEIM STEAMROLLER A’ CHRISTMAS IN THE AIRE
L/ — g"ﬁ;‘;f: ?SA‘F"APHONE 1995 (10.98/17 28) ! latest album at Uncle Bill's Guitar &
33 | 30 | erc 53046(10.§3E8FEAQ%7A,98) el 38 Musie Shop, which sells about 100
AC/DC A~ BACK IN BLACK titles, from traditional country to
34 | 32 | ATLANTIC 92418/AG (10.98/15.98) 173 rock'n’roll.
THE BEATLES A® SGT. PEPPER'S LONELY HEARTS CLUB BAND NI . a chased ¢
35 | 46 | CAPITOL 46442* (10.98/16.98) 160 .)_)(/Lf)denl(ll ta})ezigag P € put c\her.ed L
HANK WILLIAMS, JR. A GREATEST HITS, VOL. 1 22 of Dollywood’s 55 stores; music
36 | 29 | CURB77638(6.98/9.98) 28 accounts for 5%-6% of the park’s
ERIC CLAPTON A® UNPLUGGED retail income, says Chuck Rumley,
37 | 37 | DUCK/REPRISE 45024/ WARNER BROS. (1C.98/16.98) 26 senior merchandising manager,
MADONNA A° THE IMMACULATE COLLECTION : g > ger. ,
38 | 40 | SIRE 26440*/WARNER BROS. (13 98/18.98) 76 Dollywood also has a 1,200-square-
CREEDENCE CLEARWATER REVIVAL A° CHRONICLE VOL. 1 foot Celebrity Corner, which carries
39 | 34 :EAQI:;S,\YAZA.(AI?'%MBB) S ECROSS OF CHANGES 185 country-artist licensed merchandise
H s T . 5 g 8 ot
40 | 42 | CHARISMA 39236/VIRGIN (10.98/16.98) 28 and 150 CD and tape titles. Acts
311 MUSIC occasionally hold signings at Celebri-
41 35 | CAPRICORN 942008/MERCURY (9.98 EQ/15.98) 9 tv Corner.
ZZTOP A’ GREATEST HITS SPRED 3 ark’s sie invern-
42 | 44 | wARNER BROS. 26846 (10.98/16.98) 36 t A‘\ I‘)"UE (;g th({ pfnuk \ m_u‘”_l_( ylfl;lent.
GUNS N’ ROSES 4" APPETITE FOR DESTRUCTION ory, says [m ey, "ive carry al o
43 | 39 | GEFFEN 24148 (7.98/1298) 177 Dolly’s music that’s still being dis-
ERIC CLAPTON A’ TIME PIECES - THE BEST OF ERIC CLAPTON tributed, from ‘White Limozeen’ to
44 36 POLYDOR 80001 4/A&M (7.98/11 98) 275 ‘Heartsongs." ”
THE CRANBERRIES A* EVERYBODY ELSE IS DOIN IT, SO WHY CAN'T WE? Artsongs. - 5
45 31 ISLAND 514156 (10.98/17.98) BB 13 H()V\'e\'el', he addb, we don’t sell
BARNEY A’ BARNEY'S FAVORITES VOLUME 1 any of Dolly’s movies at Dollywood.
46 | 50 | BARNEY MUSIC/SBK 27L15/EMI (9 98/15.98) 6 We know fans are creating their own
41 | 19 g,gﬁoﬁgégag'éﬁgmo o) Lyl 84 video libraries, but price point is the
FLEETWOOD MAC A GREATEST HITS issue,” he says. “They can get a new
48 | 47 | WARNER BROS. 25801 (9.98/16.98) 232 release at Wal-Mart for about $20 vs.
EAGLES A~ THEIR GREATEST HITS 1971-1975 $6- ‘o1 & . o
49 | 43 | ELEKTRA 105%EEG (10.98/1598) 219 %;‘h o _m,l an 0.1(.16} U9 LITHE The
THE BEATLES &’ THE BEATLES Center Stag(?_glft shop on D«)ll:\/\\ ood
50 | — | CAPITOL 46443* (14.98/26 98) 61 Boulevard offers 20-30 video titles—

mostly Westerns and World War 11
classics.

In April, Dollywood opened Inspi-
rations, a gift shop that retails angels
and spiritual wall plaques alongside
20-25 Christian music titles. It also

launched the Southern Gospel
Jubilee, held Oct. 4-Sunday (3). with
more than 25 acts, including Gold
City and J.D. Sumner & the Stamps.

Dollywood also has a few children’s
sing-along cassettes, such as “Tho-
mas The Train.” There are interac-
tive displays of nature-sound tapes
and wooden barrels filled with ham-
mered-dulcimer instrumentals.
Titles in Brentwood Music’s “Smoky
Mountain Hymns” series usually sell

for two cassettes for $10.

“Edutainment” is what goes on at.
Sesame Place in Langhorne, Pa.
Operated by Busch Entertainment
Corp., which owns Sea World and
Busch Gardens, Sesame Place sup-
ports “Sesame Street” with multi-
media material at its 4,800-square-
foot Mr. Hooper's Emporium, which
has a Book Nook. It resembles a quiet
library, which contrasts with the
noisy pla_ygl ound outside.
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Spec’s Closes ‘Clean-Up’ Year;
Tower Union Voted Down In L.A.

- =Y
System <
A computer solution for
high-volume retail chains, ™%
distributors and rackjobbers

of music, books, videos,
software, and video games.

Wholesale Inventory Management

Retail Inventory Management
Distribution and Warehousing
Purchasing

Returns Processing
Replenishment

Business Analysis, and more...

GET THE RIGHT PRODUCT
TO THE RIGHT PLACE
AT THE RIGHT TIME!

The companies who are growing in this competitive industry have
learned how to have the right products on the shelf at the time the
consumer comes in to buy, to get the unwanted products ouz quickly,
and to maintain the best balance of fresh titles and steady sellers.

Many of those companies have chosen The Nordic System to help them
achieve their goals. Companies like Handleman, Strawberries, Circuit
City, Warner, MS Distributing, Fred Meyer, Saturn, and many more.

Let us do the same for you. Call us now.

Nordic Information Systems

9719 Lincoln Village Drive, Suite 105

Sacramento, CA 95827

(916) 856-5555 Fax (916) 856-5566
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Laserdiscs
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NORWALK DISTRIBUTORS INC.
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FOR OUR CUSTOMERS!!!
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and see what's new!
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Same Day Shipping!!
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or (714) 995-8111

@ Compact Discs
® CD-ROM
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Call Your Abbey
Sales Rep Today!

New Accounts Call

(3101802-2011

Abbey Road Distributors

> Get The
Abbey Advantage

Weekly New Release Mailer
Same Day Shipping
Quarterly Product Catalog
Knowledgeable Sales Reps
Computerized Inventory

1-800-827-7177 ext. 278

® Cassettes

® Laserdiscs

® (Cass. Singles

® Video Cassettes

plus a complete Latin catalog

Abbey Road Distributors

Abbey Santa Fe Springs
800-827-71717

Los Angeles
800-795-6874

SERVINGOVER 3,000 RETAILERS NATIONWIDE

RESULTS ARE IN: In the midst of' a
restructuring, Spec’s Music released its
vear-end sales, posting a $4.45 million
loss on sales of $77.5 million. The loss
includes a $3.2 million charge to close
unprofitable stores, including Spec’s
Coconut Grove, Fla., megastore. Tak-
ing into account eight store closures
during the year, annual sales were
down 2.6% (rom the previous year’s
revenue ol $79.6 million. The Miami-
based company now has 49 outlets.

In a statement, Spee’s chairman
Barry Gibbons noted that the results
were due to adverse market conditions,
which are forcing the company to diver-
sifv bevond its retail base to become a
“much broader-based leisure compa-
ny.”

Recently, the compuny announced
that it had formed SoBE Music Festi-
val, a subsidiary that will produce a
series of concerts in South Beuch, Fla.,
beginning with an early December
performance by

challenge the vote.

By the way, most published reports
suggested that had employvees voted in
favor of unionization, the Sunset loca-
tion would have become the first union-
ized outlet in the record-store business.

Not so. The Musicland Group inher-
ited two unionized stores when it
hought the original two Sam Goody
locations in Manhattan, N.Y. One of
those, the Rockefeller Plaza store, has
since closed down; the other is still run-
ning on 43rd Street and Third Avenue
and is still unionized, according to Beth
Heming, a Musicland spokeswoman.

OUT AND ABOUT: Billboard’s New

York office 1s located in the heart of |

Times Square. which makes every

arrival to and departure from the of- |

fice u potential adventure. At the very
least, you huve the potential ol bump-
ing into anyone and everyone you ever
knew; if you believe the old adage about

standing  in

Sheryl Crow.
Elaborating on
Gibhons’ state-
ment, COO/CFO
Jeff  Fletcher
says, “Basically,
this vear was a

RETAIL
TRACK |

by Ed Christman (1% 4

Times Square
long enough.
For example,
as [ was walk-
ing through the
square Oct. 29,
lo and behold,

clean-up year for
us, and the un-
profitable stores had to be deult with
... in order to have a core of profitable
stores, generating positive cash flows,
to help us work on our debt.”

Duving the year, the company re-
duced long-term debt by $1.8 million,
from the $11.4 million level it was at at
the end of fiscal 1995 to the $9.6 million
with which it closed this vear.

Although Spec’s plans to close the
Coconut Grove megastore in the cur-
rent quarter, it took the chirge for that
closure in its fiscal fourth quarter, I'let-
cher explains. The outlet’s sales were
pood, but not relative to the store's size,
he suys: “We had too much store for the
business we got, so the overhead wus
too much.” The other megastore, in
South Beach, is doing fine. he adds.

With the closure of the Coconut
Grove outlet, [Fletcher says, “I don’t
have plans to close any other stores.
The ones we couldn’t make work, we
closed; the ones where we thought we
could improve performance, we are in
the process of doing that.”

The company posted a net loss of 86
cents per share in 1996. compared with
earnings of 20 cents per shwre in [iscal
1995. The company also reported a
same-store decline of 5.7% for the vear,
which ended July 31.

In looking at the last quarter, Spec’s
generated $16.7 million in sales, down
4.4% from the $17.4 million the compa-
ny garnered in the same period last
vear. The loss or the quarter was $3.1
million, or 59 cents per share, vs. a
$422,000 loss. or eight cents per share,
in the same peviod in 1995,

THE EFFORT to unionize Tower
Records/Video’s Sunset Strip store in
Los Angeles was defeated. according
to published reports. The Los Angeles
Times reports that store employees
voted down unionization 50-27.

Tower executives were unavailable
for comment. Ray Schillaci, president
and field rep for Studio Utility Work-
ers Local 724, says there are no plunsto

there was Arnie
Bernstein, for-
mer president of the Musicland Group's
mall musie division. Bernstein, you
might recall, resigned irom Musicland
in August '94: cashed out a portion of
his Musicland holdings when the stock
was riding high; and went off to Tibet,

one of the more exotic places he visited |

in his travels around the globe.

After Bernstein enjoved the good life
for a couple of years, word began to
leak out that he was ready to return to
the retail trenches and was looking for
a gig.

After investigating a [ew musie retail
opportunities, Bernstein signed on as
C'EO of Denver-based company RentX.
He says that RentX is a retail concept
that rrents equipment to home-improve-
ment contractors, among others. As ex-
planation, he points out that a contruc-
tor may not need, say, a tractor every
day, but only once or twice a month,
making it more economical to rent than
to purchase.

In addition to renting equipment to
contractors, the company rents equip-
ment for parties. [f vou want to hold an
outdoor party and need a giant tent and
tables and chairs lor 250 people, call
RentX.

The company was formed in June
and since then has acquired four com-
panies with 27 locations. Overall, it is a
$17 billion industiy that is dominated
by mom-and-pops. RentX plans to con-
solidate the industry through acquisi-
tions to become the {irst national chain.
Bernstein savs the business may not be
as glamorous as music retail, “but at
least it has good profit margins built
in.”

With that comment, he disappeared
into the crowds of Times Square.

MAKING TRACKS: Ed Franke,
previously Eust Coast manager of sales
at Relativity, has joined MCA us East
Coast director of sales. He was
replaced at Relativity by Mike Del
Tufo, formerly RED sules manager for
the New York branch.
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Merchants & Marketin

Album Artwork Hits New Low On Rotten Records

S ICK PUPPIES: Sometimes we
encounter things in this business that
fill us with dismay.

Among the items that arrived in the
mail this week was a copy of the CD
“Paegan Terrorism Tactics” by Lou-
isiana band Acid Bath, released by the
Montelair, Calif.-based Rotten Records.

The album contains such potential
hits as “Bleed Me An Ocean,” “New
Death Sensation,” “New Corpse,” and
“Deud Girl” (can you figure out what
the music sounds like?), but what
attracted us was the cover artwork,
which looked vaguely familiar.

The art is a4 painting of three huge
rabbits lifting a bearded man out of a
gigantic Faster egg. We squinted at the
tiny signature in the lower right-hand
corner of the picture, and then it all
came back to us.

This grotesque piece is the handi-
work of Dr. Jack Kevorkian, some-

times known as “Dr. Death,” the con-
troversial Michigan physician who has
gained notoriety by assisting in the sui-
cides of terminally ill patients. Several
specimens of Kevorkian's unsettling art
were on display on a recent edition of
CBS-TV’s “60 Minutes.” Let’s just say
that his fantastical style is pretty
unmistakable.

This isn’t the first time that Acid
Bath and its label have used such art-
shock tactics. Two years ago, Declara-
tions of Independents reported that the
label had utilized two paintings by exe-
cuted Illinois mass murderer John
Wayne Gacy on Acid Bath’s debut,
“When The Kite String Pops” (Bill-
board, Sept. 3, 1994).

(In a similar gambit in 1993, Red
Decibel Records in Minneapolis graced
a T-inch single by Season To Risk with
a Gacy clown painting; Columbia
Records, which was scheduled to

DECLARATIONY

SNy
INDEPENDENTS.

DISTRIBUTORS, INC.

Tired of leaving messages on

voice mail and hoping some-
one will call you back?
YOU SHOULD HAVE
CALLED H.L.!

12800180712

LOCAL: 30522622111k« FAX. 305 o261=6143
6940 S.W. 12 Street Miami, FL 33144
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by Chris Morris
release the 45, declined to distribute it.)

Since then, according to press mate-
rials released by Rotten, an EP of edit-
ed versions of Acid Bath’s songs bore
sketches by Los Angeles’ “Night Stalk-
er,” Richard Ramirez, while one-half
of “the Hillside Strangler” team, Ken-
neth Bianchi, supplied a drawing for a
limited-edition set of radio edits.

While civil libertarians will quickly
note that Kevorkian has never been
convicted of a crime and by no meuans
should be lumped together with such
monsters as Gacy, Ramirez, and
Bianchi, it should be readily apparent
that the doctor’s painting has been
acquired strictly for its ability to get a
rise out of prospective purchasers. (In
a minor concession to taste, Kevorkian
is identified as the cover artist on the
back of the CD booklet and not on the
tray card.)

We attempted to contact Rotten
president Ron Peterson for a comment
on this latest calculated affront, but at
press time he was out of town on busi-
ness. However, in 1994, in reference to
the use of Gacy’s art, Peterson said,
“It’s America—you should he able to do
what you want.”

We agree only up to a certain point.
If somebody wants to dig the question-
able artistic sensibilities of mentally
disturbed killers and sex offenders (or
those of a physician whose methods
have brought him up on charges of
murder) in the privacy of his own home,
OK. Likewise, if somebody wants to lis-
ten to pedestrian death metal while
playing air guitar in his bedroom,
hunky-dory.

But using art like this as a market-
ing device for some duff product seems
to us the rankest sensationalism imag-
inable. If Acid Bath and Rotten are
aiming for the lowest common denomi-
nator with these tiresome and cynical
ploys, the chances are very good that
they’ll hit the target. But please count
us—and, let’s hope, clearer heads in the
retail community—out.

FLAG WAVING: It isn’t every
wacked-out post-lounge instro combo
that takes its name from a Colombian
comic book featuring the XXX-rated,
otherworldly exploits of a lusty bisexu-
al vampire and her gay consort.

Enter Sukia. As “Contacto Espacial
Con EI Tercer Sexo” (“Space Contact
With The Third Sex”)—the title of the
L.A. quartet’s first album and the
debut release by the Dust Brothers’
new imprint, Nickel Bag Records—
suggests, the group has more than
Moog synthesizers on its collective
mind.

Multi-instrumentalist Ross Harris
explains that the crudely explicit, thor-
oughly nutty Spanish-language comie
is a pretty good tit with Sukia’s zany
music, which mates suavely trippy
instrumentals with samples from such
diverse sources as antique instruetion-
al albums about wine tasting and hyp-
notism. (Consumers and retailers
please note: Comic book not included.)

Harris, who is joined in Sukia by fel-
low multi-instrumentalists Craig Bor-
rell, Sasha Fuentes, and Grace
Marks, started the group two years
ago as a recreational pursuit; a former
child actor (he was the kid bugging
Kareem Abdul-Jabbar in “Airplane”),
he is today a respected video director.

“It was a sidelight, and then it
hijacked me for a while,” says Harris.
“Now that the album’s finally coming
out, I'm getting ready to go back to
more video work.”

The great charm of “Contacto Espa-
cial” is probably the tacky sound of the
band’s vintage electronic keyboards
and vintage synthesizers. Harris says
that he unearths these wonderful old
wheezers by haunting “thrift stores,
swap meets, and pawnshops” and that
the L.A. used-goods newspaper The
Recycler is an invaluable source.

He says of the equipment, “It’s

cheap, and even if it’s not cheap, I got
it for cheap.” His best find was an old
Lowery organ: “I got it for 20 bucks in
a thrift shop. They practically paid me
to take it out of there.”

Through the Dust Brothers (who
picked up on Sukia after most of “Con-
tacto Espacial” was recorded), Sukia
hooked up with another lover of found
sound, Beck, whose album “Odelay”
was helmed by the production team.
The group recently opened five West
Coast shows for the eccentric singer.

Harris says that Sukia’s live set is
sometimes a dicey affair, given the
sometimes recalcitrant behavior of the
members’ antique gear. “On a good
night, we play seven songs, and four
will come off, and there’s three misfires

.. When it pays off, it’s fun.”

Harris says Sukia plans to take its
musical madness on the road and “hit a
few places in a few months.”
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Merchants & Morke’ring
Children’s Radio Continues To Liven Up Airwaves

RADIO, RADIO: Once regarded as
an iffv proposition at best, children’s
radio continues to grow. Two nation-
al satellite networks, Radio AAHS
and KidStar Interactive Network,
continually add markets and attract
Sponsors.

Pioneering network Radio AAHS,
owned by Children’s Broadcasting
Corp. (CBC) and satellite-delivered
from its flagship station, WETC-
AM Minneapolis, has progressed
from covering 28%-40% of the coun-
try in the past 12 months, according
to CBC president/CEO Christopher
T. Dahl. The live, 24-hour network
announced last month that it had
added Chicago to its roster: CBC
signed a purchase agreement with
Nelson Broadcasting of exurban
Aurora, I1l., to purchase WAUR-AM,
licensed to the city of Sandwich, Ill.,
and serving the Chicago area.

T

by Motra McCormick

Plus, CBC announced that it had
closed on the purchase of WPWA-
AM Chester, Pa., which serves the
Philadelphia area. WPWA launched
Radio AAHS Nov. 1; Dahl says
WAUR will kick off the kids’ net-
work “before the first of the vear.”
Radio AAHS now boasts an affiliat-
ed network of 32 stations, broad-
casting in seven of the nation’s top
10 markets.

Arbitron does not sample the 12-
and-under audience—a fact that has
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parents, and anyone
with a sense of humor

long been considered a major stum-
bling block for kids’ radio—but this
has not been problematic, according
to Dahl. He says CBC has its own
methods of tracking how effectively
its advertising sells products. Still,
he predicts, “there will be a day”
when Arbitron does measure the 12-
and-under audience: “When we’re
delivering 60%-70% of the country,
the ad agencies will demand it.”

In other developments, Radio
AAHS began weekly live broadcasts
from Universal Studios Hollywood
and Universal Studios Florida on
Oct. 12-13. Each Saturday, between
1 p.m. and 3 p.m. PT, Radio AAHS
goes live from the Hollywood, Calif,,
park, while on Sundays it broadcasts
between 1 p.m. and 3 p.m. ET from
the Florida site. The partnership
will be enhanced with quarterly pro-
motions in which listeners can win
trips to either park.

According to Dahl, Radio AAHS’
live broadcasts from Walt Disney
World ceased when the network’s
relationship with ABC Radio Net-
works was severed and CBC filed a
lawsuit against ABC and parent
Walt Disney Co. The suit alleges
that Disney, which has announced
plans to launch its own children’s
radio network, used its stewardship
of ABC (which had a “strategic rela-
tionship” with CBC since 1995) to
obtain and “unlawfully [use]. . . con-
fidential business information of
CBC” to “misappropriate CBC’s
unique radio programming format
and force CBC out of the children’s
radio market,” according to a CBC
statement.

ABC had served as national adver-
tising sales representative for CBC
and was responsible for scheduling
and billing of network commercial
time. Dahl prefers not to comment
on the situation.

Dahl notes that CBC is “working
with a publisher” to bring back the
Radio AAHS magazine, which fold-
ed when publisher Time Warner
closed its Warner Music Enterpris-
es division, which oversaw the publi-
cation.

Radio AAHS competitor KidStar,
which satellite-delivers its program-
ming from its home base of Seattle,
operates 24-hour AM radio stations
in Seattle, Boston, Detroit, San
Francisco, San Diego, Houston, and
San Antonio, Texas; station launch-
es in Chicago and Washington, D.C.,
are expected by year’s end.

KidStar targets kids aged 6-11 via
a mixture of broadcast, print,
phones (i.e., network feature Phone
Zone, through which kids can
receive information and record mes-
sages to be heard on the air), and
online media.

Recently, KidStar signed a num-
ber of high-profile brand names as
sponsors and advertisers. According
to marketing director Julie Dia-
mond, the network has had corpo-
rate sponsors, including Nordstrom
and McDonald’s, since it launched.
The most recent sponsors “have all
come aboard in the last few months,”
says Diamond; they include Gap-
Kids, Bubbalicious, Warner Lam-
bert, Bandai America, the Disney
Channel, and Disney Interactive.
Other recently signed promotional
partners are Mattel Starwave, Cal-

ifornia Milk Advisory Board, and
Gap division Old Navy Clothing Co.
“We've tried to create unique pro-
gramming, sponsorable by [a corpo-
rate entity], which would also be
bundled with an advertising pack-
age, including radio spots, print ads,
interactive media, the Phone Zone,
and our magazine,” says Diamond.
New sponsored programs include
GapKids’ “Zack & Zoey’s Survival
Guide,” in which “two eighth
graders pass on their wealth of
experience when it comes to surviv-
ing schooldays and holidays,” and
the Disney Channel-sponsored “Vir-
tual Safari,” in which “a team of
khaki-clad kids guides listeners
through wild animal adventures.”
KidStar leases and “completely

Billboard-

controls” the stations it operates,
notes Diamond: “It’s the most cost-
effective way for us to enter mar-
kets. We’re handling all future
expansion this way.”

A major difference between Radio
AAHS and KidStar is that Radio
AAHS, as mentioned, is live, where-
as KidStar’s programming airs two
hours after being taped. Diamond
says the 120-minute delay results in
a stronger sound for the station, in
that the programming utilizes many
call-in messages from kids: “We'’re
able to edit them, so instead of
sounding hesitant, as kids often do,
they sound great,” says Diamond.
Radio AAHS’ Dahl counters, “Kids
like to call up and hear themselves
on the radio instantly.”
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1 1 g | VARIOUS ARTISTS FOR OUR CHILDREN TOO!
KID RHINO 72494/RHINO (9.98/15.98)

2 ) 17 VARIOUS ARTISTS CLASSIC DISNEY VOL. 11l - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60907 (10.98/16.98)

3 4 62 BARNEY A* BARNEY’S FAVORITES VOLUME 1
BARNEY MUSIC/SBK 27115/EMI (9.98/15.98)

4 3 62 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. 1 - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60865 (10.98/16.98)

5 6 40 SING-ALONG WINNIE THE POOH
WALT DISNEY 60889 (10.98 Cassette)

6 5 6 VARIOUS ARTISTS DISNEY’S MUSIC FROM THE PARK
WALT DISNEY 60915 (10.98/16.98)

7 8 62 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. If - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60866 (10.98/16.98)

8 7 2 READ-ALONG THE HUNCHBACK OF NOTRE DAME
WALT DISNEY 60268 (6.98 Cassette)

9 9 33 READ-ALONG OLIVER & COMPANY
WALT DISNEY 60221 (6.98 Cassette)

10 | 11 44 VARIOUS ARTISTS A® DISNEY CHILDREN'S FAVORITES VOLUME 1
WALT DISNEY 60605 (6.98/13.98)

11 2 ) ALVIN & THE CHIPMUNKS CLUB CHIPMUNK-THE DANCE MIXES
SONY WONDER 63392/EPIC (9.98/13.98)

12 | 13 51 READ-ALONG A TOY STORY
WALT DISNEY 60265 (6.98 Cassette)

13 10 19 LINDA RONSTADT DEDICATED TO THE ONE ! LOVE
ELEKTRA 61916/EEG (10.98/16.98)

14 121 29 VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
WALT DISNEY 60897 (8.98/11.98)

15 | 14 | 61 KENNY LOGGINS ® RETURN TO POOH CORNER
SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98)
VARIOUS ARTISTS MOUSE HOUSE

16 | NEWD WALT DISNEY 60914 (10.98/16.98)

17 16 | 27 SING-ALONG MICKEY'S FAVORITES
WALT DISNEY 60891 (10.98 Cassette) B

18 | 15 55 BARNEY @ BARNEY'S FAVORITES VOLUME 2
BARNEY MUSIC/SBK 28338/EMI (9.98/16.98)

19 | 17 49 READ-ALONG A* THE LION KING
WALT DISNEY 60254 (6.98 Cassette)

20| 18| 54 VARIOUS ARTISTS WINNIE THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE WOOD
WALT DISNEY 60863 (9.98/16.98)

21 19 48 BARNEY BARNEY'S SLEEPYTIME SONGS
BARNEY MUSIC/SBK 35101/EMI (9.98/16.98)
READ-ALONG 101 DALMATIANS (LIVE ACTION)

22 | NEW » WALT DISNEY 60272 (6.98 Cassette)
READ-ALONG 101 DALMATIANS

23 | RE-ENTRY WALT DISNEY 50217 (6.98 Cassette)

2| 2| 8 VARIOUS ARTISTS A? DISNEY CHILDREN'S FAVORITES VOLUME 2
WALT DISNEY 60606 {9.98/13.98)

25| 2 | 23 SING-ALONG DISNEY'S CLASSIC SING-ALONG COLLECTION: VOL. 1
WALT DISNEY 60898 (10.98 Cassette)

Children's recordings: original soundtracks excluded. ® Recording Industry Assn. Of America (RIAA) certification for
sales of 500,000 units. & RIAA certification for sales of 1 million units, with muttimillion sellers indicated by a numeral fol-
lowing the symbol. Most albums availabie on cassette and CD. *Asterisk indicates vinyl LP is available. Most tape prices,
and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and ail other CD prices, are equivalent
prices, which are projected from wholesale prices. © 1996, Billboard/BPt Communications, and Soundscan, Inc.
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Home Video

MERCHANTS

The Ghost Goes West. Japanese and American executives met in Tokyo to
honor “Ghost In The Shell,” the first Japanimation title to top Billboard’s Top
Video Sales chart. Standing, from left, are Yoshimasa Mizuo of producer Kodan-
sha, Laurence Guinness and Marvin Gleicher of U.S. distributor Manga Enter-
tainment, and Hiroshi Yamazaki and Tomio Yoshioka of Kodansha. Seated, from
left, are Shigeru Watanabe of Bandai Visual and Teruo Miyahara of Kodansha.

& MARKETING

W BY STEVE TRAIMAN

NEW YORK—Anticipating the biggest
sell-through season in home video his-
tory, major retailers are cooking up
plans to sate entertainment appetites
between the Thanksgiving turkey and
the Christmas ham.

The top dozen Hollywood titles will
likely represent more than 115 million
units in pre-order shipments, worth
$1.5 billion-$1.75 billion wholesale,
according to distributor and studio esti-

space since Labor Day, from the arrival
of Disney’s “Oliver & Company,” which

WAIT 'TIL NEXT YEAR: Consumers desperate for a
DVD player for Christmas likely will have to factor
round-trip plane fare to Tokyo into the price. Except for
the tiniest of tests—and we doubt even that—DVD’s
introduction won't come until January at the earliest. So
Japan, where the first players arrived Nov. 1, is it.

But if you go, don’t expect to find much more than play-
ers. Hollywood movies, or any movies for that matter, are
out of the question; programming is limited to Japanese
music videos. Worse, there’s the possibility the players
will be equipped with copy protection chips that don’t

conform with the system
Hollywood finally OKs. I]I mE

Even as various trade
groups struggled through
numerous drafts to issue a
press release announcing
agreement on encryption
technology, the word at
press time was that Mat-
sushita would not permit

U.S. DVD Arrival Date Only As
Firm As The Latest Press Release

Long term is just as easy: DVD will make a big splash
next year, not least because of the attention drawn to the
present controversy. When in 19977 Pioneer Electronics
opts for January, when senior VP of technology Mike
Fidler expects to ship three DVD player models. He led
a Pioneer contingent to New York the week of Oct. 27 to
demonstrate the units, which are priced at $599-$1,750.

But the date is only as firm as the latest press release,
and Pioneer—like everyone else—has been backpedaling
from the original fall delivery to stay abreast of copy-pro-
tection-induced postponemcntx One of corporate public
relations manager Joni
Saphir’s announcements
sticks an asterisk next to
January with this expla-
nation: “Availability dates
| based on copyright issues
| agreements.” A similar

caveat was italicized else-
where in the Pioneer
hand-outs.

M 5
H

the studios to examine its
DVD production models
and determine for them-
selves whether encryption is as “robust” as was claimed
in the Oct. 29 joint announcement from the Motion Pic-
ture Assn. of America (MPAA), the Consumer Elec-
tronics Manufacturers Assn. (CEMA), and the Record-
ing Industry Assn. of America (RTAA).

Warner Home Video president Warren Lieberfarb,
the most vigorous proponent for DVD among studio exce-
utives, used the same word in describing “this critical
step on the path to DVD introduction.” He and the trade
groups define “robust” copy protection as difficult, if not
impossible, to erack. Suspecting that player manufac-
turers are overly optimistic about the strength of the
modified Matsushita system that’s been chosen, the stu-
dios want to run their own evaluation. In as few words
as possible, the DVD muddle continues.

The trumpeted 1996 U.S. launch seemed doubtful ever
since the computer industry and CEMA/MPAA crossed
swords in the spring over the extent of copyright pro-
tection. Computer- and software-makers won the duel—
encryption is restricted to audio and video. It remains
for the studios to analyze what RIAA senior VP David
Stebbings described in the joint announcement as a
“provisional recommendation . . . a welcome first stepin
crafting a multimedia copy protection system.”

Stebbings is co-chair of the Copyright Protection Tech-
nical Working Group, which has groped for months for a
way to satisfy all parties. Sources indicate that Holly-
wood wants another two months, postponing a green light
until year’s end. The short-term scenario is easy to write:
no approval, no replication of DVD movies, and no play-
ers (certainly not the 100,000 predicted recently by an
analyst).

by Seth Goldstein

Given the go-ahead,
she’s also prepared to
send out press kits push-
ing the date back deeper into the first quarter. Thomson
Consumer Electronics, along with Toshiba the most
aggressive U.S. marketer of DVD players, has already
retreated to March (and the NCA A basketball competi-
tion, a prime TV ad buy).

Pioneer, in fact, has been a reliable barometer of
DVD’s fortunes. Not as fixated on a fall introduction as
Matsushita, Toshiba, or Thomson, it has been less con-
servative than Sony and Philips, which earlier opted
out of the 1996 race in favor of an introduction next
year.

Fidler has always been close to a realistic schedule in
his on- and off-the-record remarks. At the New York
event, he acknowledged that 96 “would be difficult” for
anyone and that the joint announcement on “robust”
encryption left many questions unanswered, including
the status of the players available in Japan. The studios
would have eight weeks to prepare titles for replication,
he added.

Nonetheless, Fidler was sure of DVD’s imminent
arrival and eventual success. Pioneer predicts that play-
er manufacturers will sell 400,000 units the first year
and 11 million by 2000. For DV D-audio, which probably
won’t reach stores until 1998, the numbers are 100,000
and 4 million, respectively; for DVD-ROM, off to the
fastest start thanks to the removal of the encryption
brake, they are 500,000 and 54 million, respectively.

Fidler, who has always exhibited grace under the pres-
sure of a badly botched introduction, found a silver lin-
ing for skeptical trade journalists. The CD was intro-
duced in 1983, he noted, with just 16 titles,

mates. It has been a race for shelf

streeted Sept. 25, to Fox Home Enter-
tainment’s “Independence Day,” due
Nov. 22. The stores’ biggest problem:
finding room for floor displays.

Most of the retailers contacted in a
cross-country survey are pricingr hit
titles at close to the suppliers” minimum
advertised price (MAP). Virtually all
are counting on “piggyback” sales of
related videos, including catalog, to
provide the real profits.

As usual, rebates are expected to
drive sales. Disney and Warner Home

Video, for example, offer a selection of

titles for $3-$5 off list with the pur-
chase of Disney’s “Toy Story” and

Top Titles Set For Holiday Sales

- Big Retailers Expect Record-Setting Season

“QOliver & Company”™ or Warner’s
“Twister” and *Willie Wonka And The
Chocolate Factory.”

The sales floor still dominates the
action, though perhaps not for long.
More and more video stores are going
on the Internet with their own World
Wide Web sites, and theyv hope to see
significant impact next year: Of the sur-
veyed chains, Moovies has the busiest
site, and the Musicland Group, Tower
Video, Best Buy, and J&R Music World
anticipate cyberspace activity in 1997,

It helps to have music and video out-
lets pitching the same product, accord-

(Continued on next page)

Bonneville Expands Into Video
With Revamped WonderWorks

W BY SETH GOLDSTEIN

NEW YORK—DBonneville Worldwide
Entertainment is counting on Wonder-
Works to work wonders in home video.
The company’s line of made-for-TV
titles “is what’s getting us into the
market,” says Tim Doot, executive VP
of home media products.

The Salt Lake City-based media
company has other aspirations, such as
producing two to four dramatic pro-
grams and 4s many as six special-inter-
est shows per year. And Doot says more
acquisitions like WonderWorks are on
the way.

But for now, the WonderWorks cata-
log of 44 releases is Bonneville’s calling
card to distributors and stores. Most
know of the titles, which were licensed

originally to Chicago-based Public
Media Home Video for retail sales.
They have done well, Doot notes.
However, Public Media's deal for
WonderWorks
came five years
ago, in the early
davs of sell-
through, and cas-
sette prices were
as high as $34.95
for a three-hour
program. More
recently, Doot
says, Public Media
decided that it
wanted to concen-
trate on perform-
ing-arts and foreign-language titles.
(Continued on page 61)

Bonneville's Tim
Doot: expanding
his home wvideo
domain.

SEALED WITH
A KISS.

A searing new release from the woman who's oh so
kiss-able. Top television star, 1982 Playmate of the Year
and live-in love of Kiss rocker Gene Simmons,
Shannon Tweed’s got it all. A stunning showcase now
available and ready to rock your sales into overdrive.

PLAYBOY HOME VIDEO
© 1996 Playboy. All Rights Reserved.
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ing to Keith Benson, president of Mu-
sicland Stores Corp.’s mall division.
Benson is responsible for more than 425
Suncoast Motion Picture stores and 800
Sam Goody and Musicland units.

“We see a lot more synergistic
opportunities in the 200 malls where we
have both Suncoast and a Sam Goody
or Musicland location,” he says. “In the
Suncoast stores, we've focused on CD
soundtrack crossover sales, with an
average 100 or so tltles At our music
outlets, with a typically younger cus-
tomer, we've expanded to about 1,000
video titles, while each Suncoast store
carries 8,000-10,000.”

Of the crowded field, Benson likes
what he sees. He antlmpates the
higgest sales for “Toy Story” and
“Independence Day,” with Par amount s
“Misgion: Impossible,” Warner’
“Twister,” and MCA/Universal’s “Tl
Nutty Professor” close behind.

“Last year we did well with the ‘Star
Wars Trilogy, ‘Cinderella,” and the ‘007’

J&R Music World in New York expects
big holiday sales from its display of
Paramount Home Video’s Star Trek
series.

i taet N .

J i i i
series,” Benson adds. “This year, there
are more opportunities to piggyback
sales, and we will actively push the
three Tom Cruise titles, with ‘Mission:
Impossﬂ)le as just one example.

“The opportunity to cross-merchan-
dise with catalog titles is very impor-
tant,” he adds. “We'll be featuring the
‘classie’ titles together from mid-
November through Christmas for max-
imum impact. The new sound-enhanced
and wide-screen versions are a big
plus.”

Jenson anticipates good sales for
catalog titles like “The Sound Of
Musie.” “My Fair Lady,” “E.T.—The
Extra-Terrestrial” and “The Wizard Of
0z.” Many are receiving last-call-in-
this-millennium promotions. “We’ll
rotate displays at the front of all stores
with each new release to pull customers
inside,” he says.

Tower video purchasing and distrib-
ution VP John Thrasher has seen good
movement on *“Twister” as well as “0z”
and “The Sound Of Music.” “With
‘Twister’ already a bona fide hit, I'm
pretty upbeat on the fourth quarter,”
he says. Tower has done well with
Turner Home Entertainment’s “Beat-
les Anthology,” including more than
1,000 laserdisc sets at $179.99.

“The catalo; o 1rebates have been very
effective,” says Thrasher, “and we saw
a lot of bonus sales for ‘Willie Wonka’
with the added rebate from a ‘Twister”
purchase the first two weeks.”

Thrasher likes Paramount’s strate-
gy of tving “Mission: Impossible” to
three of Tom Cruise’s hit titles “Top
Gun,” *Days Of Thunder,” and “The
Firm"—but beefs about the pricing

“With both MAP and ~uggested
retail at $5.99, T wish they had been
more flexible so that we or anyone else

(Continued on page 63)
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isneps 35th Anni
Now Available To A

All-New Limited-Edition Release —
Fully Restored To Its Original Brilliance!

Meticulously Restored Frame-By-Frame To Flawless
Masterpiece Condition!

Special Limited-Edition Programming, Never Before
Available On Video!

FREE Commemorative Booklet. “The Magic Of Bambi,”
Inside Every Video!

One Of The All-Time Most Requested Disney
Classics Is A Must-Own For Everyone!

Cumulative Box Office Over $268 Million!*

Bambi Is Poised To Take Its Place Among Tke Top 10 Videos Of All Time!

Never Before Available To A Whole New Market!
—More Tl an 18 Million Additional VCR Houschokds!**
—More Tl an 28 Million New Kid Vicwerst Can Watzh Bamnbi For The First Time!
Last Yeer’s Cinderella Release Sold Through Nearly 14 Million Units!

Disney Classic Hit-Level Marketing Support!

—Nationa: Television Aad Print Advertising—Including
Grandparent-Targeted Medin!

—Nearly 35 Million Tra‘lers On Toy

24-Picce BaanbiOnly Prepack-
Stock #9632

Story. The Hunchback Of Notre 48-Picce Bambi Only Prepack -
k N . 0 . Stock #9053 >

Dame. And 101 Dalmatians Sing- ;

gt 5 L Dvasmre 96-Picee Banihi Only Prepack -
,\ll)"“.,’ b""."-:s- = - Stock #9654
A Al A g

—382 Instzmt Coupon Attachec To g1 g X 48-Picee Bumbiltayley Mills
; \ { Mixed Prepack -

ivery Bambi Video., Good Toward
Any ‘Havley Mills Col ectior” i )
y += | 90-Picee Bambiltlavley Mills

Purchasc! Mixed Prepack -
Stock #9601

Stock #9060

“Combined Domesile Box Office, 1995 Dollars, ©* BUHY Tntevnal Esdoaes. ¥ Souree 1.5 Comne Dat
Walt Disuey Home Vaton distributed by Biena Vit Home Vieew, Buddsank, CA 9133, Printed in U 5.\ €Divwy Bcrprises fae,
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“Bonneville's mission is to provide
positive entertainment,” he says. “We
wanted to control our own destiny, and
WonderWorks happened to be avail-
able.”

Thus the video label was born. Doot
has hired John Hilsman, formerly of

: y Public Media, as director of sales and

e I - marketing and Steve Bliss, formerly of
Sa am l Baker & Taylor Video, as head of

national accounts; both are in Chicago,

where additional sales and marketing
staffers will likely be located.
Bonneville has experimented with

&
some longform music videos starring
the Mormon Tabernacle Choir and,
y . three years ago, with a feature, “Mrs.

THE CHRONICLES OF NARMIA |

WARD WINNING VIBED £CITIO

~and the VOYAGE of the
E

Disney
Will Stop
Taking Orders
55 Days After
NAAD-

March

“The Chronicles Of Narnia” at a lower
price and to a wider account base.

’Arris Goes To Paris.” This time, it
enlisted the help of consultant Robin
Montgomery, a veteran entertainment
executive who had worked on Bon-
neville movie projects.

The WonderWorks agreement was
reached in July for a library, including
the popular BBC production of “The
Chronicles Of Narnia,” adapted from
the C.S. Lewis books. Other titles, such
as “Jacob Have I Loved,” “Bridge To
Terabithia,” “The Little Princess,” and
“Girl Of The Limberlost,” are based on
best-selling books, Doot notes, giving
Bonneville ample opportunity to exploit
literary and TV values—and at a lower
suggested list.

Doot knocked $10 off the price of

()() WonderWorks’ most expensive releas-
es, to $24.95, and reduced others to
$14.95. “It’s more user-friendly,” he
says. While Public Media had cut prices

Suggested somewhat, “it was not part of the plan

RetaillPrice to bring them down anymore.”

Bonneville, meanwhile, halted deliv-
eries in order to repackage the series,
he says. “It had an industrial look
before.” Over the past several years,
suppliers have boxed children’s and
family titles in white plastic clamshells
as a way for consumers to readily iden-
tify the genres. Bonneville took a dif-
- T , wi : ferent tack, placing tapes in standard

Pl ebOUL' 12; l l/ 96 cardboard sleeves.

Stock #9503 @:‘i [ca Feature Running Time: 69 Minutes 1\ &\D; 2/ 4/ () ] becXzedﬁ?;d;gil:og;?ng]li,a;‘:,iigﬁfﬁs

and we're very conscious of that from a

corporate standpoint,” Doot says.

“Packaging impact can be made just as

well with a cardboard sleeve.” Little
stock balancing was involved, because

“enough notice was given for the mar-

ket to adjust,” Doot adds.
(Continued on page 63)
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THE NEXT JANE? Bad reviews
and diminishing sales have pretty
much knocked celebrities out of the
exercise video market, but Kathy Ire-
land has managed to weather the
storm.

Two new videos from the Sports
[lustrated model-turned-fitness pro-
fessional are due from United Amer-
ican Video (UAV) Dec. 4 at $14.99 sug-
gested list. The titles are “Absolutely
Fit” and “Advanced Sports Fitness.”

Based in Fort Mill, S.C., UAV has
distributed three previous tapes
from Ireland and is positioning her to
become the next Jane Fonda in the

Kathy Ireland Pumps Up
UAV Fitness Video Sales

the upcoming release of “Indepen-
dence Day” from 20th Century Fox
Home Entertainment, the remake of
“The Nutty Professor” from MCA/
Universal Home Video, and Para-
mount’s theatrical sequel to Academy
Award-winner “Terms Of Endear-
ment” (in which Shirley MacLaine
and Jack Nicholson reprise their
original roles).

Each rerelease will feature new
artwork with eatchy eome-ons, such
as “If you liked ‘ID4, you'll love ‘The
War Of The Worlds.” ” Paramount
has scheduled a print campaign for
this fall in Time, Sports Illustrated,

genre. “She
definitely has
the potential,”
says UAV pres-
ident Jerry
Pettus Jr.
“Kathy may
not achieve the

SHELF
TALK

by Eileen Fitzpatrick

GQ, Premiere,
TV Guide, and
Vanity Fair.

T URNER
SALE: Even in
transition, Tur-
ner Home En-

total sales vol-

ume of Fonda,

because the fitness market won’t ever
get back to what it used to be, but it’s
still an ineredible business.”

UAV recently signed a long-term
deal with Ireland to co-produce
future titles. Her first three tapes
have cumulatively sold in excess of 1
million units, according to Pettus.

He says that while the fitness mar-
ket did bottom out a few years back,
it’s starting to experience an up-
swing. Other suppliers, such as Orion
Home Video, agree that the genre is
again viable (see story, page 63).

“There are fewer releases now, and
retailers are not overloading exercise
tapes,” says Pettus. “We manage our
product stringently and move inven-
tory out of places where it’s not sell-
ing to stores where it is selling.” Pet-
tus claims that the Ireland tapes are
distributed to more than 55,000 out-
lets.

More than a pretty face, Ireland
has diligently worked to increase her
credibility as a fitness professional,
says Pettus. In addition to hosting
ESPN’s “Body Shaping” program,
Ireland has several fitness accredita-
tions under her belt.

Like Fonda, Ireland is working the
merchandising angle, branding her
name on a line of clothes, jewelry, eye-
wear, and exercise equipment. “She
really is a national brand name,” Pet-
tus says.

Although she doesn’t have the act-
ing résumé of Fonda, Ireland has
received enough publicity from her
Sports Tllustrated covers and the
movies in which she has appeared to
keep her before the public. To in-
crease Ireland’s fitness exposure,
Pettus says, UAV will run consumer
print and television advertising and
will begin eross-promoting the new
titles with Ireland’s other releases,
including “Total Fitness Workout,”
“Body Specifics,” and “Reach.”

ORIGINAL STUFF: Paramount
Home Video will offer sci-fi classic
“The War Of The Worlds,” Jerry
Lewis in the original “The Nutty Pro-
fessor,” and “Terms Of Endearment”
for $9.95 through Feb. 28.

The bargain pricing coincides with

tertainment
continues to
pump out promotions.

For the first quarter, the supplier
will drop the price on all titles in its
Greatest Adventure Stories from the
Bible and Timeless Tales series to
$9.98. Street date for the newly
priced titles is Feb. 4.

Each of the 13 Bible and eight
Timeless Tales titles will feature a $5
rebate when consumers purchase
four or more tapes. For the Easter
holiday, Turner will offer three six-
tape gift sets of the Bible series for
$59.98 or all 13 for $119.98. The Time-
less Tale series will also be offered in
holiday packaging, far $69.98.

In another holiday package, Turn-
er will release “Yogi The Easter
Bear” on the Cartoon Network Video
label Feb. 4 at $12.98. Consumers who
purchase any three titles can also
receive a $5 rebate.

HAPPY TRAILS: Longtime video
executive Larry DeVuono is leaving
St. Louis-based distributor Sight and
Sound after 12 years.

DeVuono rose through the ranks of
the company, becoming its president
in 1993, when J. D. Mandelker was
promoted to CEQ. DeVuono served on
the Video Software Dealers Assn.
board of directors from 1993 to 1996.

“The passion for the job just isn’t
the same as it once was,” says De-
Vuono. “I think I have one more good
run left in me, and I want to try some-
thing different.” DeVuono says he’ll
serve as a consultant for Sight and
Sound for the next six months. Man-
delker will assume DeVuono'’s spot.

Sight and Sound will also lose pub-
lic relations manager Lynn Peterson,
who is leaving to set up a freelance
writing business.

Other promotions and changes are
in the works. According to DeVuono,
the company’s “silent investor” Jack
Brozman will be named CEO, VP
Kevin Vogler will be upped to senior
VP of operations, and senior VP of
sales John Jump will become execu-
tive VP of sales and marketing. Also,
Renee Joshu is named senior VP of
marketing, and Rich Foege has been
named to the new position of chief
administrative officer.

Billboard,
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1| 1] 4 | TWISTER Warer Home Video 20100 Bill Paxton 199 | PG-13 | 22.96
Walt Disney Home Video Richard Dreyfuss
2 31 2 JAMES AND THE GIANT PEACH Buena Vista Home Video 7894 Susan Sarandon 19% PG 299
MCA/Universal Home Video Henry Thomas
3 | 2 | 73 | E.T. THE EXTRA-TERRESTRIAL Un Dist. Corp, 82864 T 1982 | PG | 1498
WILLY WONKA AND THE ! Gene Wilder
4 4 3 | CHOCOLATE FACTORY Warner Home Video 14546 Jack Albertson 1971 | G | 1998
Walt Disney Home Video .
5 | 3 | 5 | OLIVER & COMPANY g ey S Animated 1988 | G | 2699
MGM/UA Home Video Judy Garland
6 | 6 |18 | THE WIZARD OF 0Z @ o T e Ray Bolger 1939 [ ¢ | 1998
MCA/Universal Home Video Paul Hogan
7| 12| 2 | FLIPPER Uni Dist. Corp. 82825 Elijah Wood 199 | PG | 1998
8 7 14 | COPS: TOO HOT FOR TV! & MVP Home Entertainment 1001 Various Artists 1996 | NR [ 19.98
LES MISERABLES: 10TH Vel . .
9 | 111 3 | ANNIVERSARY CONCERT Columbia TriStar Home Video 88703 Various Artists 1986 | NR | 20.95
10 | 38 | 2 EHREOfE'ELI'RNC%gTONES ol ABKCO Video 3878110033 Various Artists 1996 | NR | 24.98
11| 5 | 9 | BRAVEHEART Paramount Home Video 33118 g"oe;h?;”m”rc - 1995 | R | 2495
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12 | 8 | 296 | THE SOUND OF MUSIC ¢ FoxVideo 4100444 Christopher Plummer | 1965 | G | 19.98
13110 8 COPS: CAUGHT IN THE ACT MVP Home Entertainment 1004 Various Artists 1996 | NR | 1998
PLAYBOY: 1997 VIDEO PLAYMATE Playboy Home Video )
14 | 34 | 2 CALENDAR Uni Dist. Corp. PBVO797 Various Artists 199 | NR | 1998
15| 13 5 COPS: IN HOT PURSUIT MVP Home Entertainment 1003 Various Artists 1996 | NR | 19.98
5 Playboy Home Video ) .
16 | 9 | 5 | PLAYBOY'S CHEERLEADERS Uni Dist. Corp. PBVO796 Various Artists 1996 | NR | 19.98
vCl ) .
17 | 15 | 22 | RIVERDANCE-THE SHOW Columbia TriStar Home Video 84060 Various Artists 199 | MR | 2495
18 | 28 | 5 | SEVEN (DIRECTOR'S LETTERBOX New Line Home Video Brad Pitt A
EDITION) Turner Home Entertainment N4485V Morgan Freeman :
1 . Playboy Home Video . .
19| 16 | 9 | PLAYBOY: WET & WILD-BOTTOMS UP % Dist. Corp. PBV0794 Various Artists 1996 | NR | 19.98
ALADDIN AND THE KING OF Walt Disney Home Video )
20| 141 ThevEs Buena Vista Home Video 4609 Animated 1996 | MR | 24.99
Capitol Video
21 | 21 | 7 | THE BEATLES ANTHOLOGY e e The Beatles 1996 | NR | 159.95
PLAYBOY: THE BEST OF JENNY Playboy Home Video
22| B3| 21 | mccaRTHY Uni Dist. Corp. PBY0810 Jenny McCarthy Lo i oo
. Stephen Baldwin
23 | 22 | 6 | THE USUAL SUSPECTS PolyGram Video 8006302273 Kevin Spacey 1995 | R | 19.95
24 | 35 | 2 | R.E.M.: ROAD MOVIE Warner Reprise Video 3-38443 REM. 199 [ MR | 19.98
Jim Henson Video The Muppets
25 | 20 | 7 | MUPPET TREASURE ISLAND Buena Vista Home Video 7076 Tim Curry 199 | G | 2299
. Rex Harrison
26 | 17 | 50 | MY FAIR LADY & FoxVideo 8166-30 Audrey Hepburn 1964 | G | 2498
271 | 25 | 2 | DANCE THE MACARENA Quality Video, Inc. 26033 Wil Deloz 199 | NR | 19.95
28 | 26 | ¢ ;EE/E';'EES’ B0, U 2 FoxVideo 8992 83;"':'1 %‘ﬂ‘ggz 199 | NR | 14.98
THE X-FILES: DARKNESS FALLS/ . David Duchovny
29 | 24| 4 | THE ERLENMEYER FLASK Foxvideo 8993 Gillian Anderson 1994 | NR | 1498
X . David Duchovny
30 | 18 | 4 | THE X-FILES: SQUEEZE/TOOMS FoxVideo 8991 Gillian Anderson 1993 | NR | 1498
PENTHOUSE: PET OF THE YEAR Penthouse Video . .
31 33 2 PLAY-OFF 1996 WarnerVision Entertainment 57003-3 Various Artists 1996 NR | 19.95
32 | NEWP | THE BRIDGES OF MADISON COUNTY  Warner Home Video 13772 fﬂ“e’:‘yfsafg;‘[’fd 1995 | pe-13 | 19.98
33| 19 | 4 | THE AMERICAN PRESIDENT Columbia TriStar Home Video 80173 yhonael D08 1995 | PG-13 | 1995
PENTHOUSE: AMATEUR VIDEO Penthouse Video ) )
34 136 | 2 | 5 SEXIEST CENTERFOLDS WarnerVision Entertainment 50792-3  various Artists LU
35|30 | 21 CLUELESS Paramount Home Video 33215 Alicia Silverstone 1995 | PG-13 | 14.95
BEAVIS & BUTT-HEAD: DO MTV Music Television )
36 | RE-ENTRY CHRISTMAS Sony Music Video 49807 Animated 1996 | NR | 14.98
WALLACE & GROMIT: A CLOSE CBS/Fox Video )
31 | NEWD | JLop R er Animated 199 | M| 998
38 | RE-ENTRY gﬁ\;n% %';%“\AT,,E UMPKIN, Paramount Home Video 83718 Animated 1994 | MR | 1295
. . Steven Weber
39 | NEWDP | JEFFREY Orion Home Video 5079 e — 1995 | R | 1998
40 | 39 | 3 ﬁgw E,Eg'ﬁ,[s)EAD: TICKETTO Monterey Home Video 31988 Grateful Dead 1996 | PG | 2995

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. @ |TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1
million at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically
released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatncal titles. © 1996, Bitlboard/BPI Communications.
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Aerohics Champs Turn Up The Heat For Orion Videos

H BY EILEEN FITZPATRICK

LOS ANGELES—With retailers slash-
ing exercise inventories, starting a label
may seem like buying a ticket on a
sinking ship. But Orion Home Video is
banking on the NAC System to keep
fitness afloat.

NAC stands for National Aerobic
Championship, an 11-year-old compe-
tition for fitness instructors from
around the world. Five of its medal win-
ners are featured on three NAC Sys-
tem tapes that will debut in stores Dec.
17, priced at $14.98 each.

“Nothing in the fitness market is as
great as it used to be, but it is getting
back to basics,” says Orion president
Herb Dorfman. “This is not an Elle
MacPherson celebrity vehicle, it’s a
serious training video.”

The system is modeled after the
ways in which a personal trainer would
get someone in shape. Each tape offers
a different workout designed to rest
some muscle groups while putting oth-
ers into overdrive. The 45-minute titles
include “Interval Challenge,” an in-
tense aerobic workout; the more mod-
erate “Measured Intensity”; and “Body
Parts,” a total body-toning tape. .

Included in each cassette box is a 32-

TOP TITLES SET FOR HOLIDAY SALES

(Continued from page 60)

could have offered special deals, if
desired,” he says. Nevertheless, “it was
good to have our industry in on a pro-
motion like this, rather than see it go to
a fast-food chain.”

Tower will run a heavy ad schedule
for five weeks starting in November,
and it will include newspaper inserts,
VH1, and local broadecast markets.
Praising the “store search” feature of
Paramount’s Web site, Thrasher hopes
to cross-link with the studio when
Tower adds its video page next year.

Sue Vovsi, audio and video GM of
J&R Music World in New York, fore-
sees a strong fourth quarter in both
retail and mail order. “ ‘“Twister’ got the
season off on the right foot,” she says,
“along with ‘Sound Of Music,’ ‘Oliver &
Company,” and the 25th anniversary
‘Willie Wonka’ edition.”

Pricing close to MAP is necessary
“for competitive reasons,” she observes,
“[but] it doesn’t bother me as much due
to our typical customer’s multiple pur-
chases. We make our sell-through buys
based on our knowledge of their buy-
ing habits.”

J&R has about a dozen kiosks
throughout its J&R Video World sec-
tion. Each has a monitor with a fea-
tured title and related product, such as
“Mission: Impossible” and the repriced
Cruise hits. Sampling should be heavi-
est right after a J&R insert is bundled
with a Sunday New York Times just
before Thanksgiving. Video will also
get a bigger play than usual in the J&R
holiday mail-order catalog.

Vovsi says the retailer tries to high-
light as many genres as possible. “In
late October, we have a big horror sale
and a Japanimation special, with that
category taking off this past year, as
we've easily tripled the number of titles
now offered,” she adds. “We also have a
big foreign-film sale in November.”

Best Buy continues to do what it does
best in video—generate big numbers.
Sell-through has vaulted from $4 mil-
lion five years ago to an estimated $200

page fitness
planner
booklet.
“When you
train, you
don’t do the
same kind of
exercise ev-
ery day,”
says Dorf-
man. “A train-
er does some-
thing differ-
ent each

time that

works to-

ward balane- Orion offers a new

ing the body.” exercise series as the
Dorfman fitness market shrinks.

thinks the

format will

encourage consumers to purchase all
three tapes in the series. The creden-
tials of the trainers on each video
should give buyers confidence that the
workouts work. “People would die to
have these professionals as their per-
sonal trainers,” he adds.

Orion has signed a long-term deal
with NAC to co-produce additional
titles for the line. Three more videos
are in production, according to Dorf-

man. “It’s a seven-figure project,” he
says. In addition, Orion has budgeted
for a substantial marketing campaign.

Those elements include a pre- and
post-street date advertising campaign,
as well as a cross-promotion with
Minute Maid Premium fruit juices and
Polar heart-rate monitors. Consumers
who buy any of the videos and any six
Minute Maid products can receive a
$3.50 rebate. Consumers get $5 back
from Polar with the purchase of one
tape and a heart-rate monitor, which
generally retails for $40-$60. Both
offers run through June 30.

Other marketing plans include a
two-minute direct-response informer-
cial, which Orion began testing this
month. A 30-second commercial is
scheduled to air on cable channels, in-
cluding ESPN 2, Lifetime, and Fit TV,
along with a print campaign in major
fitness magazines.

Orion VP of business development
Nancy Jones says that the Minute
Maid cross-promotion will bring the
NAC line to more than 10,000 grocery
outlets. Further, the vendor has com-
mitments for endcap displays in key
mass-merchant accounts throughout
January, when exercise gets serious
after the holidays.

million in 1996 at 270 stores.

“We're very committed in terms of
retail selling space and just spent about
$2 million for major renovations that
moved video to the center of the store,
with extra shelves and endcaps,” says
video merchandising manager Joe
Pagano. “This gives us a better repre-
sentation, with the ability to show box
faces instead of spines. We've become
better listeners to our customers’
demands and have a strategy estab-
lished for each title this season.”

New titles get a front endcap and
several floor displays for the first two
weeks, before being moved back to
make room for the next release. “Each
one is a locomotive to pull in sales for
related catalog titles,” Pagano adds.

Best Buy will have a weekly insert in
33 million Sunday newspapers in every
market with stores and will also pur-
chase TV time. “You've got to buy net-
work and big cable blocks to develop a
solid marketing image,” Pagano says.
“T think all the titles are going to win
for us. Our ‘value added’ program
already is paying off.”

Best Buy offers a free Rodgers and
Hammerstein “Sound Of Music” CD
with the purchase of the Fox title and
offers a “Tornado” video with
“Twister.”

Even rental-oriented video retailers
have caught the fever. Moovies will have
more than 200 stores in 15 states for
the holiday season, according to Eric
Litynski, director of product manage-
ment for the Greenville, S.C., chain. It
launched with 87 stores last year.

“Our families are more oriented to
building their video collections, so the
many offerings this season should all
do well,” he says. Moovies will have an
insert the Sunday before Thanksgiving
that will reach about 4 million homes.

“We’re actively taking a much more
aggressive approach, with more sell-
through product in all stores,” Lityn-
ski emphasizes. “We're very competi-
tive on pricing, with ‘Twister’ at $15.97

and ‘E.T. at $9.99, for example. We
want our customers to know that
Moovies is the place for good value and
selection.”

Litynski says “Toy Story” is “awe-
some from the family point of view”
and likes the prospects for “effects”
movies such as “Twister” and “Inde-
pendence Day.”

BONNEVILLE

(Continued from page 61)

Bonneville’s “Chronicles” arrived in
September in a test of a new market-
ing strategy aimed at wider retail cov-
erage. Doot claims that “the response
has created pretty good demand”

.among mass merchants and super-

markets that hadn’t stocked the more
costly Public Media cassettes.
Accounts now include Best Buy and
Borders.

While he won't reveal figures, Doot
says sales are on track. “They’re mov-
ing along as we had expected. This is
the first time they’re been widely avail-
able at retail,” he says. Additional Won-
derWorks releases are due throughout
1997.

‘Bonneville has more on tap than
WonderWorks. The privately held com-
pany, which owns several big-market
TV stations, produces programming
for syndication and network broadeast.
Three projects are scheduled for broad-
cast in 1997 and 1998 and could appear
on retail shelves thereafter. Doot also
wants to convert Bonneville’s 22 juve-
nile books into videos.

“The Little Stream,” published last
year but getting national distribution
only now, should be ready for cassette
release in time for the American Book-
sellers Assn. conference in June. Doot
says the storybook animation—the
equivalent of flipping book pages to
give characters the illusion of motion—
is similar to the one used by Rabbit
Ears and Western Publishing.
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Top Video Rentals.

10 6

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS
AR-AE:
£l &
wlm |y Label Principal
T
E|= | # | TLE (Ratng Distributing Label, Catalog Number Performers
- ) LT
i %%k NO. 1 ***
i
o 2 d i Hesent Harnt !
1|2 |4 | TWISTER Fi-13) i Warrer Hupie ided 20100 Hiriinl
Robin Williams
2 | 1 | 5 | THE BIRDCAGE (R) MGM/UA Home Video M305536 - o0
I A . Frances McDormand
3|14 |3 |FARGOR) PolyGram Video 8006386931 William H. Macy
THE TRUTH ABOUT . Uma Thurman
413 18| Ccars & DOGS (P6-13) LS Janeane Garofalo
Columbia TriStar Home Video Fairuza Balk
517 2 | THE CRAFT (R) 82413 Robin Tunney
6 /39| 2 | PRIMALFEAR (R Paramaunt Home Video 328323 |y o
T - > -
Touchstone Home Video Robert Redfard
115 6 | UP CLOSE AND PERSONAL (PG-13) Buena Vista Home Video 7892 Michelle Pfeiffer
) Samuel L. Jackson
8 | 12 | 3 | THE GREAT WHITE HYPE (R) FoxVideo 8994 Daman Wayans
Hollywood Pictures Home Video Meryl Streep
9 | 8 | 4 | BEFOREAND AFTER (°G-13) Buena Vista Home Video 7047 Liam Neeson
12 | EXECUTIVE DECISION (R) Warner Home Video 14211 Hurtifussel

Steven Seagal

11 NEWD  JAMES AND THE GIANT PEACH (PG)

12|10

6

SGT. BILKO (PG)

Walt Disney Home Video
Buena Vista Home Video 7894

Richard Dreyfuss
Susan Sarandon

MCA/Universal Home Video
Uni Dist. Corp. 82596

Steve Martin
Dan Aykroyd

MCA/Universal Home Video Reese Witherspoon
13 NEWD | FEAR () Uni Dist. Corp. 82823 Mark Wahiberg
14912 A THIN LINE BETWEEN New Line Home Video Martin Lawrence
| | LOVE & HATE (R) Turner Home Entertainment N4442  Lynn Whitfield
MCA/Universal Home Video Jean-Claude van Damme
15|13 | 5 | THE QUEST (P6-13) Uni Dist. Corp. 82869 Roger Moore
Miramax Home Entertainment George Clooney
16 | 11| 10 | FROM DUSK TILL DAWN (R Buena Vista Home Video 8016 Quentin Tarantino |
] Nick Nolte |
17 | 14 | 8 | MULHOLLAND FALLS (R) MGM/UA Home Video M90B534 1 oo |
MCA/Universal Home Video Paul Hogan
18 |20 | 2 | FLIPPER (PG) Uni Dist, Corp. 82825 Eljah Wood
1916 9 THINGS TO DO IN DENVER Miramax Home Entertainment Andy Garcia
WHEN YOU'RE DEAD (R) Buena Vista Home Video 6181 Christopher Walken
MCA/Universal Home Video Bruce Willis
20 |19 | 16 | 12 MONKEYS O (R Uni Dist. Corp. 82751 Brad Pitt
21 |17 | 9 | THE SUBSTITUTE (R} Live Home Video 60196 Tom Berenger
[ Hollywood Pictures Home Video Damon Wayans
| 22 [NEWD> | CELTIC PRIDE (°6-13) Buena Vista Home Video 8024 Daniel Stern
MCA/Universal Home Video
. 23 | 18 | 14 | HAPPY GILMORE (PG-13) Uni Dist, Corp. 42898 Adam Sandler
Walt Disney Home Video
24 | 15| 4 | OLIVER & COMPANY (G) Buena.Vista Home. Video 6022 Animated
. Lili Taylor
25 | 38 | 2 | 1SHOT ANDY WARHOL (R) Evergreen Entertainment 3322 i
Columbia TriStar Home Video Sarah Jessica Parker
26 (21| 4 [IFLUCY FELL (R) 583 £ Schastier
27 |RE-ENTRY | COPS: TOO HOT FOR TV! <& (NR) MVP Home Entertainment 1001 Various Atists
New Line Home Video Dennis Hopper
28|25 | 4 | CARRIED AWAY (R Turner Home Entertainment N4407V  Amy Irving
’ Hollywood Pictures Home Video .
29 | 36 | 16 | MR. HOLLAND'S OPUS (PG) B Vil | o videol ST Richard Dreyfuss
Columbia TriStar Home Video Owen Wilsor
30 |35 | 3 | BOTTLE ROCKET (R) NE7E Faed Camr
31|34 | 18 | DEAD MAN WALKING R) PolyGram Video 8006382433 ousan Serandon
Sean Penn
Miramax Home Entertainment Woody Allen
32|22 | 18 | MIGHTY APHRODITE (R) Buena Vista Home Video 7173 Mira Sorving
33 [NEWD | ANTONIA'S LINE (R EEd e pueafs Wileke Van Ammelrooy
BMG Video 380232-3
. Sharon Stone
34 {27 | 12 | DIABOLIQUE (R) Warer Home Video 14204 e
Hollywood Pictures Home Video .
35(23 | 10 | WHITE SQUALL (PG-13) Buena Vista ome Video 6698 Jeff Bridges
Robert De Niro
36 (24 | 18 | HEAT (R) Warner Home Video 14192 Al Pacino
37373 MYSTERY SCIENCE THEATER 3000:  MCA/Universal Home Video Michael J. Nefson
THE MOVIE (PG-13) Uni Dist. Corp. 82897 Trace Beaulieu
Columbia TriStar Home Video Al Pacino
38|31 | 13 | CITY HALL R e o alCisack
Columbia TriStar Home Video Julia Roberts
39 [ 26 | 8 | MARY REILLY (R) o e A
MCA/Universal Home Video Robert De Niro
40|33 | 22 | casiNo © (R Uni Dist. Corp. 82592 Joe Pesci

@ [TA gold certification for a2 minimum of 125,000 units or a dollar volume of $3 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for 2 minimum sale of 250,000 units or a dollar
volurme of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical titles. © 1996, Billboard/BPI Communications.
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‘Braveheart’ Skirts Ahead In 1996 British Video Assn. Award
| _ raveheart’ Skirts Ahead In ritish Video Assn. Awards
r
= COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES % : :
w2 | X e e g e e L Il BY PETER DEAN should }’)e another good year for ourin-  the independent award for the seventh
o I [TTILHL g : dustry. year, the Apollo chain ousted Block-
a5 | @ TITLE, Label Principal x| &~ LONDON-—Paramount Pictures’ Strong titles—such as “Braveheart”  buster from its throne as the best mul-
= | 5 | = Distributing Label, Catalog Number Performers & | 25| “Braveheart” replicated its Oscar tri-  and other top renters “Die Hard With  tiple rental retailer, and London-based
| k NO.1 % % umph at the 1996 British Video Assn. A Vengeance,” “Seven,” and “Bad  Variety Video was named the year’s
f ‘ps MISEMELES- ST AN EONCERT (BVA) Awards ceremony. Boys”—weren't the only reasons for  best independent rental chain.
(1224 s R . Narinus Brists IF {2495 The Mel Gibson-directed feature growth. Singled out for a special In- Introduced this year were so-called
[ [ N Ciluirtes TG Ve Visko BET03 . . oIng’ P v Y
| THE'ROLNNEASTONES ROCI & ROLL GIREVS won trophies for being the best-rent-  dustry Initiative Award was the Adver-  “surprise” categories for the most un-
2|1]2 | ABKCO Video 3878110033 Various Artists IF |24%8| ing film of 1996 and for having the tising Alliance, the first serious and expected hits on rental and sell-
e e BEATUBS ANTEOLOGY —|  best-renting artist (Gibson). The film  successful intercompany marketing through shelves.
3 | 31 8 | capito Video Tumer Home Entertainment 5523 The Beatles IF 1595  was supported by the best rental dis-  strategy since the aborted 1991 gener- Buena Vista’s “Around The World
1 OAD MOVIE tributor marketing campaign, which  ic campaign. The alliance, dubbed “son ~ With Timon And Pumbaa” and the
4 4 | 3| Warer Reprise Video 3.38443 REM LF (1998  succeeded in makjng it the all-time  of generic,” involveq five vendors that BBC TV production of “Pride And
; OUR FIRST VIDEO A° oy At best-renting video in Scotland. co-funded a peak-viewing TV adver- Prejudice” were nominated in the sell-
5 | 10 188 | e video Warnervision Entertainment 53304 Ashiey Olsen SF[1285 The “Braveheart” theme of fighting  tising campaign. through category. “Pride And Preju-
| T TICKET TO NEW YEAR'S against heavy odds was also the main Also nominated for special accolades  dice” won: It had originally been tar-
: 6|5 | 3| Monterey Home video 31988 Gratetilipeed lF |29 theme of the 1996 BVA Awards. BVA  were the industry’s successful fight geted for an 11,000-unit delivery but
| | WHATCHA LOOKIN' 4 TR counted among its major achievements  against video piracy; CIC’s “one to  sold more than 200,000 units at a pre-
T | 6 | 13 | Gospo contric 72134 And The Family 118851 this year the recovery of the rental watch” ad effort for Paramount and  mium price, equivalent to $30.
BAD HAIR DAY : business; in fact, revenues were up 5%  MCA/Universal Home Video releases; The overall best-selling retail video
8 8 | 21 | Seopi Bros. video 5055 Wi, alR¥ankovy SF19% | in 1996 over the same period in 1995. VCTI’s Cinema Club, meant to beef u was also a bit of a surprise, in that it
. . . p . p
| 9 |, | MTV UNPLUGGED pyoed BVA chairman Phil Jackson says, sales of budget titles; and 20th Centu-  came from far back in the pack. Buena
7 MTV Music Television Sony Music Video 19 V-50148 D iy LF1199%|  «This has been achieved in another ry Fox Home Entertainment’s pio-  Vista’s “101 Dalmatians” managed to
10| 12 gy  THE COMPLEAT BEATLES A [ Iy tough year, and it’s going to get neering launch of the television series  outpace all other sell-through titles in
MGM/UA Home Video Warner Home Video 700166 greediies - tougher.” “The X-Files.” the six weeks between its release date
11 |NEW D LIVE AT THE ISLE OF WIGHT, 1970 S Hen o Tl Taking note of new media like digi- In addition, Fox walked off with a  and the BVA Awards ceremony.
| Rhino Home Video 72301 m | tal satellite services, Jackson, also  key marketing award for “The X- “The Shawshank Redemption,”
120 1 A TRIBUTE TO STEVIE RAY VAUGHAN TR i |t head of Buena Vista Home Video’s UK.  Files.” Disney was awarded one forits  starring Tim Robbins and Morgan
| 7 % EpicMusic Video Sony Music Video 50144 i venture, notes that “the format may  “The Lion King” campaign. Freeman, picked up the most surpris-
LIVE AT THE ACROPOLIS A change, but renting or buying a movie Among stores, HMV was the overall  ing rental award, finishing ahead of
1321|138 . . Yanni IF |98 renting 4 . . " . e . 50
| Private Music BMG Video 82163 ‘| s still growing in popularity, and 1997  winner. Adrians Video in Essex won  British-made “Jack And Sarah.
THREE TENORS: ENCORE Carreras-Domingo- .
14| 11 | 15 New Line Home Video Turner Home Entertainment 75933  Pavarotti th i3 Bl"m[dﬂ NOVEMBER 9, 1996
GREATEST VIDEO HITS COLLECTION
18| 16 | 49 | '\yeqt Home video BMG video 1573 MNanMiacksar) LF ] 1498 - —
LIVE FROM AUSTIN, TEXAS @ Stevie Ray Vaughan
16 | 14152 Epic Music Video Sony Music Video 50130 & Double Trouble L1958 “ p p e c I a n e F e s I e n a e s ™
N R IE [atvo -4 it Garth Brooks |29 . : . . . .
] ° Compiled from a na}lonal sample of retail ° Compiled from a national sample of retail
PULSE A : x stores sales reports. x stores sales reports.
18 15 | n Columbia Music Video Sony Music Video 50121 Pink Floyd LF 2408 g g. % — }:3,; g g. %r— g.g
1 v ¥ a M sa
SOUVENIRS-LIVE AT THE RYMAN . o | £ |4Z|TITLE B @ | £ [¢<|TITLE -
19 NEW ’_ MCA Music Video Uni Dist. Corp. 11509 WREE) L E|l~|z8 Program Supplier, Catalog Number a5 Flw |§5 Program Supplier, Catalog Number a5
EATEST HITS-HISTORY A '
| 20 3|71 VI.DEO GR( e Michael Jac<son LF 1998
Epic Music Video Sony Music Video 50123
' L RECREATIONAL SPORTS.. HEALTH AND FITNESS.
21 | 9 | 30 | REMOTELY CONYROLLED Mark Lowry F 2195
(e Word Video 1695 * % NO.1 * % * * NO.1 * =k
R.I.OT. MICHAEL JORDAN: ABOVE & BEYOND THE FIRM: TIME CRUNCH WORKOUT
2 | 20 | 35 | Sparrow Video Chordant Dist. Group 43161 Gaiman Sl [ 1| 1|25 | Foxvideo (CBS/Fox) 8360 14.98 1| 8|3 |ame video 80113.3 |19.98
THE WOMAN IN ME A . . DREAM TEAM 1996 GOES FOR THE GOLD YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS
23 | 17 | 57 | poycram video 8006336605 Se T ki {12 2 | 3 | 19 Fovideo (CBS/Fox) 8343 1498) | 2| 3 129 feqling as 1088 1498
LIVE AT MADISON SQUARE GARDEN A : MLB UNBELIEVABLE! THE GRIND WORKQUT HIP HOP AEROBICS
2 | 2 | 3 Columbia Music Video Sony Music Video 50134 ariah Garey N 9.8. 3613 Orion Home Video 95009 1498 3|7 Sony Music Video 49659 1298
| THE BOB MARLEY STORY A Bob Marley MICHAEL JORDAN: AIR TIME THE GRIND WORKOQUT: FITNESS WITH FLAVA®
25 | % 105 Island Video PolyGram Video 4400823733 And The Wailers & [ R 412|175 FoxVideo (CBS/Fox) 5770 19.98 41|48 Sony Music Video 49796 2l
i UNPLUGGED @ MICHAEL JORDAN: COME FLY WITH ME® THE FIRM: NOT-SO-TOUGH AEROBICS
|1
26 | 20 | 3 | ocram video 80063003825 (= 9|8 | 434 Foulideo (CBS/Fox) 2173 1998 |5 | 4|27 | gyG video 80122 L
DOWN UNDER THE BIG TOP GRANT HILL: NBA SENSATION THE FIRM: AEROBIC INTERVAL TRAINING
3 Newsb Fo|19s
27 | 18 | 2 | Siarsong vidko 20114 Euses ! B | 5 | 21| Fovideo (CBS/Fox) 8325 18| | 6 [NEWP guc ideo 50112.3 19.38
LIVE! TONIGHT! SOLD OUT!! A DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS THE FIRM: ABS, HIPS & THIGHS SCULPTING
28 | 25 | 102 | Gefien Home Video Uni Dist. Corp. 39541 Wifpéana (188 T | 11] 33 | poiyGram Video 8006353633 1995 | 7 INEWP| guc video 80114-3 1998
X-TREME CLOSE-UP A LESLIE NIELSEN’S BAD GOLF MY WAYe® THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING
IF[199
29 | 27 | 95 | poiyGram video 4400853953 i |®%1 [ 8] 7|97 polyGram video 8006331153 1995 | 8 INEWP gy vied 80115.3 19.98
| THE ALTERNATE ALOHA CONCERT ; [ NFL: 100 GREATEST FOLLIES THE FIRM: 5 DAY ABS
30 | 30 | 5 | ghtvear Ent. Wamervision Entertamment 54077-3  EIS Prestey 9% 8 | REENTRY | b am video 8006326733 1895 | 8| 2 | 55| BMG video 80116-3 14.98
HELL FREEZES OVER A’ I KEN GRIFFEY JR.: ADVENTURES IN BASEBALL CRUNCH: TURBO SCULPT
31 | 32 | 101 | Gogeen Home Video Uni Dist. Corp. 39548 e 4 |24'98 10) 8 |21 ABC Video 44112 1935 10) 1023 Anchor Bay Entertainment 5%
GRATEFUL TO GARCIA - 100 GREATEST NFL TOUCHDOWNS CRUNCH: BRAND NEW BUTT
Artist IF |99 y ;
32| 29 | 45 | Channel one 39733 Various AtfSts | |LL|REANTRY | ool Gram Video 4400876793 1495 | 11| REENTRY | (ochor Bay Entertainment SV10024 399
NO GREATER SACRIFICE | MICHAEL JORDAN'S PLAYGROUND THE FIRM: TOUGH AEROBIC MIX-FIRM PARTS
Ray Boltz LF 1995 :
33313 | oravigeo 52270 B e 12110 | 251 Forvideo (CBS/Fox) 2858 1938 112118 | 3 | BmG video 801173 %8
LIVE SHIT: BINGE & PURGE A" ; SUPER SLUGGERS CINDY CRAWFORD/THE NEXT CHALLENGE
; Metal IF |89
34 | 31 | 148 | oo Entertainment 5194 . 7113|173 | 5rion Home video 96001 1498 11319 | 115 GooqTimes Home Video 05-7100 199
RAINBOW BRIDGE (UNCUT) _— 7 [ MUHAMMAD ALI: SKILL, BRAINS, & GUTS RICHARD SIMMONS: DISCO SWEAT
X Hend tF 1995 ] ; : :
35 [NEWD Rhino Home Video 72248 e : 14|13 | 15 | \ipi Home Video MP7116 1998 | 14116 | 15 | GoogTimes Home Video 98
LITTLE EARTHQUAKE @ WORLD CUP USA: OFFICIAL PREVIEW THE FLO-JO WORKOUT: MIND, BODY, AND SPIRIT
R - A F i . 1 v
iﬁ 35 | 44 | arnervision Entertainment 50335-3 Tors Amos (1698 118 | 15| 75 | poyyGram video 8006315733 1495\ 15| 11 | 31| paramount Home Video 82043 19.85
KISS MY A** @ NFL'S GREATEST EVER: VOL. 1 CRUNCH: WASHBOARD ABS
K |19 1
| 37|39 | %6 PolyGram Video 8006323093 e % 16 | RE-ENTRY PolyGram Video 8006353713 R 16| 13| 7 | Knchor Bay Entertainment SV10026 i
|
KONFIDENTIAL @ FOOTBALL SECRETS FROM THE WORLD CHAMPIONS CLAUDIA SCHIFFER: PERFECTLY FIT ABS
N , K IF 1995
| 38 |RE-ENTRY PolyGram Video 4400876033 %6 17118 | 3 | cojumbia Tristar Home Video 2% 17715 | 39 | Fovvigeo (CBS/Fox) 8240 1498
R.I.O.T. PART 2 100 YEARS OF OLYMPIC GLORY THE FIRM: BODY SCULPTING BASICS
! Fofo
ig 28 | 13 Sparrow Video Chordant Dist. Group 43196 atman LFE [j1238 18|14 |25 Turner Home Entertainment 3294 29.98 18| 5 |39 BMG Video 80110-3 LR
| REBA: CELEBRATING 20 YEARS ; THE OFFICIAL 1996 NBA FINALS VIDEO DENISE AUSTIN: FAT BURNING BLAST
Fol199s
40| 37 | 34 | bcn wusic vigeo Un: Dist. Corp. 14083 REEIMERTIE 3 18| 2 | 11| foevideo (CBS/Fox) 8345 1998 |19 NEWD| o 00 Video 1933 )
L . : " THE BROOKLYN DODGERS-GIFT BOX SET REEBOK WINNING BODY WORKOUT
O RIAA gold cert. for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units for 20 INEW)> - 89.95 20 | RE-ENTRY h 19.95
SF or Lngideos-, ,?YRIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert. ESPN Home Video 44146 PolyGram Video 8006330553

for sales of 100,000 units for SF or LF videos;

RIAA gold cert. for 25,000 units for SF or LF videos certi-

fied prior to April 1, 1991; ® RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to

April 1, 1991. LF long-form. SF Short-form. VS Video single. ©1996, Billboard/BP| Communications.

@ ITA gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 million at sug-
gested retail for nontheatrical titles. < ITA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©1996, Billboard/BPI Communications.
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Barenaked Ladies Expose All On Enhanced CD

Ml BY BRETT ATWOOD

LOS ANGELES—Reprise modern
rockers Barenaked Ladies are branch-
ing out into comedy for their second
enhanced CD (ECD), “Rock Spectacle.”
The live album, which will be released
Nov. 19, contains “BNL-TV,” a multi-
media program that shows what sort of
programming the quirky quintet would
create if it had its own cable television
system.

The multimedia content was devel-
oped by Nettmedia on a shoestring
budget of less than $15,000, according
to Cathy Barrett, project manager for
Nettmedia.

Barenaked Ladies is one of the few
acts to release more than one ECD.
“Rock Spectacle” follows the act’'s EP
“Shoe Box,” which contained more tra-
ditional ECD content.

“It’s a great way for our fans to get
more from us besides live perfor-

mances,” says vocalist/drummer Tyler
Stewart. “The enhanced CD allows us
to show the audiences more of what we
are about. We like to act like a bunch of
idiots and have fun.”

The act took a firsthand role in devel-

oping comedy skits that are in tune-

with its often twisted sense of humor.
“A lot of [the comedy] was very sponta-
neous,” says Stewart. “We shot most of
the video footage in one day with a
hand-held eamcorder. We wanted to
show what we would program if we had
our own eable station. It was low bud-
get, which meant we had to be pretty
innovative with what we could do. But
we’d love to do a movie at some point, if
we had the budget for it.”

The act is known for seamlessly
merging together silly and serious
lyries in its songs. Barenaked Ladies
have also carved a comedie reputation
from their humorous onstage antics,
which include a running gag that has

audience members pelt the band and
each other with dry macaroni during
the song “If 1 Had $1000000.”

“We're lucky that we have the extra
dimension of humor,” says Stewart.
“Good ECDs are probably more diffi-
cult to make if the band is serious. They
probably have to let the music alone
speak for them. I couldn’t see an inter-
esting ECD coming from, say, a grunge
band. Humor is an important part of
our performance, but that doesn’t
always come across on CD.”

Among the offerings on “BNL-TV”
are Barenaked Ladies guitarist/vocal-
ist Ed Robertson’s psychic hot line “Ask
Ed,” raunchy sitcom “Life In A Nut-
shell,” home shopping program “Shop
Shop,” and goofy exercise program
“Sporto For Pirates.”

The ECD also contains a complete
musie video performance clip of the
act’s “Straw Hat And Old Dirty Hank.”

More than four hours of video was

Good Guys! Offers Multimedia Entertainment
Retailer Revamps With Updated Home Equipment Centers

M BY EILEEN FITZPATRICK -

LOS ANGELES—The future is now,
and the Good Guys! is changing its look
in order to better service consumers
who are ready to converge their audio,
video, and computer systems.

On Now. 1, at its store in Redondo
Beach, Calif., the Brisbane, Calif -based
chain unveiled a store concept called
the Good Guys! Audio Video Exposi-
tion.

The new design will be rolled out to
the chain’s 75 stores throughout 1997,
according to the Good Guys! president/
CEO Bob Gunst. The upgrades will also
be included in new WOW! locations, the
company’s megastore joint venture
with Tower Records/ Video.

At the heart of the redesign are four
“expo” rooms where store visitors will
be able to see how a multimedia center
could look in their home,

The rooms will showease the latest
electronic gizmos, from Surround
Sound audio and home theater systems
to television-based Internet access.
New home office equipment is also
included.

“The business is no longer pure audio
or pure video,” says Gunst. “They’re all
combining into one.”

Expo rooms will be manned by top
Good Guys! sales reps, who will assist
customers in home design and equip-
ment selection. The reps will also
supervise in-home installations.

“These are products for the next
decade, and I don’t think our store or
anyone else is geared up to present new
technologies,” says Gunst. “This is a
whole new design concept to address
the convergence of technology.”

As an example, store visitors will be

FOR THE RECORD

An Oct. 26 article misstated the
length of a six-month promotion
between music retailer Musicland
and Navarre Corp.’s NetRadio.

introduced to WebTV, a $329 set-top
device that provides Internet and E-

" mail capabilities. The system is expect-

ed to be integrated into television sets,
which will be on sale at the Good Guys!
in spring. .

“WebTV is a system that used to be
serviced only by a $2,500 computer, but
the need for a PC is gone,” says Gunst.

The 31,500-square-foot Redondo
Beach store, located on Hawthorne
Boulevard, was closed for several
months during the renovation.

Gunst says the company selected the
Redondo Beach store because it is the
chain’s largest and is located in a high-
ly corapetitive area. It also has the right
consumer profile.

“For a consumer electronies store to
be suceessful, it needs to be in an area
with a broad consumer base,” says
Gunst. “This store has all the right
demographies and is in a highly com-
petitive market.”

Steres in the immediate area include
Circeuit City, Best Buy, and another
Good Guys! store two miles away.

Gunst would not disclose the cost of

‘Cyberlunch’ To Feature Intel

LOS ANGELES—Intel will showcase
several new computer and software
technologies as part of its “Cyber-
lunch” presentation at the Billboard
Music Video Conference, to be held Fri-
day (8) at the Crowne Plaza Parc Fifty
Five Hotel in San Francisco.

One of the highlights will be a dis-
cussion of Intel’s forthcoming Pentium
processor with MMX technology, which
is expected to make its commercial
debut in January. MMX technology,
also known as the P55C processor, will
be integrated into succeeding genera-
tions of Intel processor-equipped com-
puters. MMX allows content develop-
ers to deliver higher-quality multimedia
applications on Pentium PCs, including
musie and music video content.

Avram Miller, Intel VP of corporate

the remodeling project but noted that
“it was more expensive than starting
from scrateh.”

Older stores in the chain will be
among the first to be remodeled, Gunst
adds.

The opening of the expo store follows
the Oct. 31 debut of the Good Guys! and
Tower’s second WOW! multimedia
superstore in nearby Long Beach.

The new WOW! store will not include
the expo area, and there are no imme-
diate plans to incorporate it into the
year-old WOW! store in Las Vegas,
Gunst says.

In addition to the WOW! in Long
Beach, Tower will unveil its new 44,000
square-foot, three-floor New York store
at Lincoln Center in mid-November.
The store replaces the chain’s 66th
Street location, which closed in 1994.

The companies may open two addi-
tional loeations in Southern California
sometime in late 1997, according to
Tower president Russ Solomon (Bill-
board, Sept. 21).

Gunst would not discuss specifie
locations for the new WOW! stores.

business development, will also discuss
how Internet-connected PCs will play
a significant role in the future of music
video entertainment.

“The PC is rapidly becoming a new
medium, and music is expected to be a
leading application of this new medi-
um,” says Miller. “It is likely that this
will result in a closer relationship
between those that create the medium
and those that consume it.”

Tim Horne of the production compa-
ny Professional Slaves will debut a mul-
timedia-created music video for Herbie
Hancocek’s “The Melody,” which from
its inception was targeted for multiple
media, including broadeast, CD-ROM,
and an interactive Internet site.
Horne’s work was done and will be
shown on a dual-processor Pentium
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shot for the dise, but only about 20 min-
utes appear on the final release.

“They had so many ideas that we
ended up with more material than we
could use,” says Barrett.

Among the axed multimedia content
is a skit called “Abs Of Lard,” a spoof
of the popular fitness video “Abs Of
Steel.”

“There are a lot of outtakes,” says
Stewart. “We had too many inside
jokes that the rest of the world would
probably not find funny. When you
spend so much time together on a tour
bus, you start to develop a shared sense
of humor that may not translate to the

. rest of society. So a lot of material did

not get used.”

However, Barrett says, some of that
content may surface on subsequent
ECDs or possibly on fan sites on the
Internet.

The act will debut some of the com-
edy contained on the disc on Saturday
(9), when it hosts the Billboard Music
Video Awards at the Crowne Plaza
Pare Fifty Five Hotel in San Francis-
co.

The dise was originally due in Octo-
ber but was delayed after Reprise
learned that ECDs developed in the
pregap format were incompatible with
newer versions of Windows 95 (Bill-
board, Aug. 17). As a result, the label
decided to shift the pregap dise to the
multisession ECD format.

Fans who attended Barenaked
Ladies’ performances on its just-con-
cluded tour have likely already seen
parts of the ECD. Multimedia content
from both the “Shoe Box” EP and the
“Rock Spectacle” album was previewed
at special computer stations set up at
each venue.

Technologies

Pro workstation using Adobe Photo-
shop 3.0, Adobe Premiere 4.2, and Soft-
image 3.5.

John Chiplin, CEO of SuperScape
Ine., and Andy Tait, SuperSeape VP of
strategie relations, will discuss and pre-
view SuperScape technology, which is
used to deliver real-time, interactive
music videos over the Internet.

Mark Ghuneim, VP of online and
emerging technologies at Columbia
Records, will demonstrate how Sony
Musie is using the Internet and the PC
to deliver music videos and related
music content,

Other emerging technologies that
will be discussed during the presenta-
tion include satellite data delivery,
Intel’s Intercast, MPEG 1I playback,
and DVD-ROM. BRETT ATWOOD

America Online Makes
Move To Flat Rates

AOL CHANGES: There have been some
major changes at leading commercial
online service America Online (AOL).
The company has announced that it will
switch to a flat-rate pricing plan that
allows unlimited access to its subserip-
tion content and to the Internet for
$19.95. The move follows similar an-
nouncements by Prodigy and the
Microsoft Network.

* In another strategie shift, AOL’s sis-
ter Internet access provider Global
Network Navigator will be folded into
AOL.

Those who already have access to
the Internet will be able to purchase a
subseription to AOL’s content for the
flat rate of $9.95 per month.

AOL has also announced significant
changes to its corporate structure. The
company has named former MTV chief
executive Robert Pittman to head its
new AOL Networks division.

In addition, the company has formed
AOL Studios to develop original multi-
media content for the Internet and for
AOL’s 7 million subseribers.

In a separate move, AOL has entered
into a strategic partnership with tele-
vision producer Brandon Tartikoff to
develop original hybrid projeets that
will launch simultaneously online, on
television, and as books. The first pro-
jeet on tap is the serial drama “Beggars
And Choosers,” which is executive-pro-
duced by “The Spot” creators Scott
Zakarin and Troy Blotnick. Also due
are a game show for kids and an inter-
active pop culture magazine.

SET-TOP NET BOXES DEBUT: The first
Internet-access set-top boxes have
debuted at retail. WebTV Networks’
WebTV and Sega’s Net Link add-on for
the Sega Saturn game system bring
Internet access to standard TV sets.

Sony and Philips are manufacturing
and marketing WebTV set-top boxes
for less than $350, while Sega is selling
the Net Link add-on for $199 or as a
self-contained Internet-access device
for $449. Both systems are aimed at
connecting the 90% of U.S, citizens who
are not yet wired to the Internet.

“The object is to bring the Internet
to the masses,” says WebTV VP of
marketing Chip Herman.

To promote WebTV, Herman says,
the company and its marketing part-
ners are targeting readers of main-
stream consumer publications. In_
addition, the company is posting ads
for the set-top box next to movie and
musie posters in major cities, includ-
ing Los Angeles, San Francisco, and
New York.

BITS’N’BYTES: An unreleased live ver-
sion of John Mellencamp’s “Key West
Intermezzo (I Saw You First)” is avail-
able for download in AOL’s MusicSpace
at keyword: AOL Live . . . Michelle
Shocked will perform live on the Inter-
net Saturday (9) at http://www.shell-
shock.com . . . Microsoft and U.S. West
have purchased an equity stake in video
and audio streaming company VDOnet
Corp. Both companies will hold a seat
on VDOnet’s board of directors.
VDOnet recently unveiled its propri-
etary video teleconferencing technolo-
gy VDOPhone; its video/audio stream-
ing software competes with Xing
Technologies’ Streamworks.

BILLBOARD NOVEMBER9, 1996

www.americanradiohistorv.com

65


www.americanradiohistory.com

ate

(-

GOOD WORKS

DREYFUSS AWARD: Actor Rich-
ard Dreyfuss will receive the Music
for Life Award from the National
Assn. of Music Merchants Saturday
(9) at the 21st annual Bands of Amer-
ica Grand National Marching Band
Championship at Indianapolis” RCA
Dome. The award recognizes indi-
viduals who have demonstrated sup-
port of music education for children.
Dreyfuss stars in the hit film “Mr.
Holland’s Opus,” in which he plays a
music teacher. The actor will also be
presented with a Crystal Heart
Award from the Heartland Film Fes-
tival and will address an audience of
more than 23,000 music students,
parents, and band directors. Bands
of America was founded in 1975.
Contact: Penny Zokaie at 914-241-
9112 or Katie Freiburger at 847-956-
8282.

THE ROASTEE: Sean “Puffy”
Combs, CEO of Bad Boy Entertain-
ment, will be honored at the fourth
annual Rap Roast Nov. 14 at the Puck
Building in New York. The event will
benefit Combs’ nonprofit organization

Daddy’s House Social Programs Inc.
In addition to the roast, the evening
will feature a performance by Bad
Boy group 112. The Rap Roast was
founded in 1992 by music producer
Grace Harry and label executive
Rene McLean. Contact: Lois Najar-
ian at 212-333-7728, extension 105.

BENEFIT DINNER: The Detroit
Music Retailers Assn. will host a ben-
efit dinner Nov. 15 at the Crowne
Plaza Hotel at the Detroit Metro Air-
port for the family of Rudy Greer, the
urban product developer for Uni Dis-
tribution who died Aug. 25. The
keynote speaker will be Miller Lon-
don, president of Urban Network.
Tickets are $60 per person. Contact:
Tondra Williams at 313-485-7050 or
Tammy Golden at 313-974-3884 or
313-705-6588.

FOUR CHARITIES BENEFIT:
The Benefit Songwriters’ Concert
and Art Show will take place Nov. 21
at St. Peter’s Church in New York.
The event aids four charitable groups:
Hale House, which specializes in help-

LIFELINES

.

BIRTHS
Girl, Jenna Lee, to Jeff and Sharon
Graybow, Sept. 28 in Los Angeles.
Father is national director of single
sales/urban marketing at Virgin
Records.

MARRIAGES
Steven McKewin to Kerri Green, Oct.
19 in Dallas. Groom is regional sales
manager for Atlantic Records.

DEATHS

Dr. David Viscott, 58, of heart failure,
in Studio City, Calif. A noted psychia-
trist and author, Viscott hosted a radio
call-in show on KABC Los Angeles
from 1980-93 and was heard most
recently on KIIS-FM, also in Los
Angeles. He was also an Emmy-win-
ning TV host. He is survived by his
wife, three daughters, son, and moth-
er. In lieu of flowers, the family asks
that donations be made in his name to
the Juilliard School, care of Develop-
ment Office, 60 Lincoln Center, New
York, N.Y. 10023.

John Bauldie, 47, in a helicopter acci-
dent, Oct. 22 in the U.K. He was
acknowledged as an expert on the work
of Bob Dylan, primarily through his
highly regarded fanzine, Telegraph.
Bauldie, who also worked at Britain’s Q
magazine, was nominated for a Gram-
my Award for his liner notes to the 1991
Dylan set on Columbia Records, “The
Bootleg Series—Volumes 1-3 (Rare &
Unreleased) 1961-1991.”

Florence Pincus, 90, Oct. 23 in Croton-
on-Hudson, N.Y. She and her husband,
George, established an independent
music publisher, Gil Music (BMI), in the
early '50s. Among the company’s copy-
rights are “A Taste Of Honey” and “Old
Cape Cod.” The firm is now known as
GPS Music Group, which includes an
ASCAP-cleared company, George Pin-
cus & Sons Music, and is operated by
the Pincuses’ sons, Lee and Irwin, out
of New York and Los Angeles, respec-
tively. In addition to Lee and Irwin, sur-
vivors include a daughter, Dr. Gloria
Tannenbaum, and four grandchildren.

KEEPING SCORE

(Continued from page 35)

works by the composer. Planned pro-
jects include “Sonnets To Orpheus,
Book I” with Sylvia McNair and
“Piano Concerto No. 2” featuring
Emanuel Ax and the Los Angeles
Philharmonic under Esa-Pekka
Salonen. Danielpour’s “Sweet Talk,”
four songs for voice and chamber
ensemble set to texts by Toni Morri-
son, will premiere during the 1996-97
season by Jessye Norman and will be
recorded with Ma, Ax, and Edgar
Meyer. Compositions in progress
include a new score, scheduled for the
New York City Ballet in spring 1997,
and a symphony in three movements
for the opening of the New Jersey
Symphony Hall in October 1997.

Sony has made a significant contri-
bution to the contemporary music
recording scene by releasing Peter
Lieberson’s “King Gesar,” a haunting
melodrama for narrator and chamber
ensemble (including Ax and Ma and
conducted by the composer) that tells
the life story of a Tibetan warrior
king.

MORE BAROQUE: Reference Re-
cordings has taken on the Bay Area’s
Philharmonia Baroque Orchestra
and its music director, Nicholas
McGegan, formerly with Harmonia
Mundi USA. The orchestra has re-
corded some Vivaldi-concertos for
release in spring 1997.

ing babies that are born HIV-positive
or addicted to drugs, alcohol, or tobac-
co; the Jewish Board of Family & Chil-
dren’s Services, which serves more
than 50,000 families of all ethnie, eco-
nomic, and religious backgrounds;
Covenant House, which provides food,
clothing, shelter, medical care, and
counseling to more than 43,000 youths;
and Church of the Holy Cross School,
which serves more than 300 children,
mostly minorities. Songwriters who
will appear include Ann Belmont,
Fred Berman, Joe Goldberger, Mark
Josefsberg, Mark Lambert, and Bar-
bara Sfraga. The event is hosted by
In Concert with Our Community,
which was founded to pool talent for a
charitable annual event. Contact: Sfra-
ga at 718-358-0733.

L

Working Women. Michele Anthony, executive VP of Sony Music Entertainment,

and Rosemary Carroll, partner in the law firm Gendler, Codikow & Carroll,
recently co-hosted Women'’s Health Luncheon '96 at Sony Music Studios in New
York. The event featured guest speakers Eleanor Smeal, president of the Femi-
nist Majority Foundation, and Dr. Susan Wicklund, owner/medical director of the
Mountain Country Women's Clinic in Bozeman, Mont. The luncheon raised
money for the Feminist Majority and its educational and fund-raising arm, Rock
for Choice. Pictured, from left, are duVergne Gaines, coordinator, Rock for
Choice; Carroll; Smeal; Donita Sparks, founding member of rock band L7 and
Rock for Choice; Anthony; Michel Cicero, coordinator, Rock for Choice; and

Wicklund.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send informationto Cal-
endar, Billboard, 1515 Broadway, New
York, N.Y. 10036.

NOVEMBER

Nov. 7-9, Biliboard Music Video Confer-
ence, Crowne Plaza Parc Fifty Five Hotel, San
Francisco. 212-536-5002.

Nov. 7-9, Mickey Mantle Foundation/Del
Webb Sun Cities Celebrity Golf Invitational,
Highland Falls Golf Course, Las Vegas. 619-771-
1262.

Nov. 9, 12th Annual Technical Excelience &
Creativity Awards, honoring Brian Witson and

Willi Studer, Regal Biltmore Hotel, Los Angeles.
510-939-6149.

Nov. 11, 1996 Broadcasting & Cabie Hail of
Fame Awards, honoring Mel Karmazin, among
others, Marriott Marquis, New York. 212-843-
8005.

Nov. 12, “Breaking Down The First Door,”
presented by NARAS/Los Angeles, A&M Chaplin
Soundstage, Hollywood, Calif. 310-392-3777.

Nov. 13, Silver Clef Award Dinner And Auc-
tion, honoring Bill Curbishley, to benefit the Nord-
off-Robbins Music Therapy Foundation, Rose-
land, New York. 212-541-7948.

Nov. 13, “Getting Records To Radio,” pre-
sented by the L.A. Music Network, Hotel Sofitel,
Los Angeles. 818-769-6095.

Nov. 13, “Music Video: Art That Rocks The
Box,” presented by NARAS/New York, Museum of
Radio & Television, New York. 212-245-5440.

Nov. 14, Fourth Annual Rap Roast, honoring
Sean “Puffy” Combs, benefits Daddy's House—
Social Programs, Puck Building, New York. 201-
659-6406.

Nov. 15, International Radio & Television
Society Newsmaker Luncheon, Waldorf-Asto-
ria Hotel, New York. 212-867-6650, extension
306.

Nov. 20, SESAC New York Music Awards,
Supper Club, New York. 212-586-3450.

DECEMBER
Dec. 4, Billboard Music Awards, Hard Rock
Cafe, Las Vegas. 310-451-7111.

FILM BRINGS OLD, NEW WRITERS TOGETHER

(Continued from page 36)

Don't Own Me”) could be forgiven for
thinking this was the follow-up. In the
movie, the character who performs
“My Secret Love” is played by Bridget
Fonda, who closes the circle with her
striking visual resemblance to Gore
herself.

* “Truth Is You Lied,” written by
M. Fosson and P Marshall, performed
by Jill Sobule. The melancholy, solitary
world of Brenda Lee’s “All Alone Am
1” and “Losing You” is conjured up by
this song, “written” in the film by the
Denise Waverly character. It is a per-
fect replica of those heart-rending Lee
ballads, right down to the one-note
piano motif, the country guitar, the
sweeping strings, and a vocal chorus
that sounds just like the Anita Kerr
Singers. The truth is, “Truth Is You
Lied” could have been produced in
Bradley’s Recording Studio in Nash-
ville by Owen Bradley himself.

¢ “Love Doesn’t Ever Fail Us,”
written by Larry Klein and Tonio K,
performed by the Williams Brothers.
Another Brill Building smash
authored in the movie by Denise
Waverly, this is a dead ringer for an
Everly Brothers platter—or two,
since the song sounds like a combina-
tion of Don and Phil Everly’s 1960 hits
“Let It Be Me,” written by Felix
Boudleaux Bryant, and “So Sad (To
Watch Good Love Go Bad),” by Don
Everly.

In the film, “Love Doesn’t Ever Fail
Us” is presented by “the Click Broth-

ers,” who are essayed by a real broth-
erly voeal act, David and Andy Wil-
liams. These nephews of MOR great
Andy Williams duplicate the purity of
the Everlys’ voices. Moreover, their
appearance in “Grace Of My Heart”
is one of the movie’s subtle delights
for rock trivia buffs, since Andy
Williams and the Everly Brothers had
their first hit records for the same
label, Archie Bleyer’s Cadence
Records.

« “I Do,” written by Sager and
Stewart, performed by For Real.
Since much of “Grace Of My Heart” is
set inside the Brill Building, the film’s
soundtrack demands the presence of
at least one girl group. For Real (for-
merly with A&M Records, now with
Rowdy/Arista) rightly takes three
numbers on the soundtrack album,
including this uptempo side, which
marries, say, the sound of the Toys
(“Lover’s Concerto”) with the sass of
the Supremes. Someone too young to
remember these references might, in-
stead, consider “I Do” to be a match
for any '80s hit written and produced
by Britain’s PWL partnership.

Coincidentally, For Real is repre-
sented on Billboard’s Hot 100 Singles
chart with “Like I Do,” a Dallas
Austin tune that is melodically con-
structed from a quintessential Hol-
land/Dozier/Holland smash of the
’60s, “My World Is Empty Without
You.” Life imitates the big screen, nat-
urally.

* “God Give Me Strength,” written
by Bacharach and Costello, sung in the
movie by Kirsten Vigard, the voice of
Denise Waverly, and featured on the
soundtrack in a version by Costello and
Bacharach. This, of course, is the
“Grace Of My Heart” showstopper,
deployed by Anders as Denise Waver-
ly’s first tentative step toward a record-
ing career of her own and to an inde-
pendent life. For Bacharach, it
represents a powerful evocation of the
composition style by which he is de-
fined—or, as the composer told a Van-
ity Fair reporter recently, “that 6/8,
6/12 thing I used to write in that I
hadn’t done in years.” Costello’s lyric is
equally powerful, and the combination
is as arresting as much of Bacharach’s
work with Hal David in the '60s.

If these five titles represent the
best “Grace” copyrights, there are
others that also strike a harmonious
note. They include “Man From Mars,”
penned by Mitchell and evocative of
her “Blue” period in the early '70s;
“Born To Love That Boy,” written by
Klein and Goffin, a tender tune remi-
niscent of the Smokey Robinson/Mary
Wells school; and “Absence Makes The
Heart Grow Fonder,” authored and
performed by Tiffany Anders and
Boyd Rice, in the exaggerated style of
the Nancy Sinatra/Lee Hazlewood
duets of the ’60s.

Now, if only King herself had been
available to contribute to Anders’
tapestry ...
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ALBUMS

EDITED BY FPAUL VERMA

Y MICHELLE SHOCKED
Stillborn

PRODUCER: Bones Howe

Private 0100 582145

Michelle Shocked’s first album since
completing her masterful trilogy of
American roots music in 1992 witk “The
Arkansas Traveler” is a comparat:vely
stark album that brings to mind the cre-
ative soul-searching periods of Brice
Springsteen and Neil Young. The alhum
is highly personal, often bleak, and not
for the faint of heart. With charac-eristic
forthrightness, she tackles such tcugh
suhjects as death, mourning, and the
struggles of the working class, most
touchingly on “Stillborn,” “Homestead,”
“Cold Comfort,” and “Winter Wheat.” A
challenging album for both artist and lis-
tener, and one that sacrifices airplay in
the name of artistic exploration. A transi-
tional phase in the career of one of the
industry’s most gifted singer/songwrit-
ers.

Y STEVE FORBERT

Rocking Horse Head.

PRODUCER: Brad Janes

Paladin/Revolution 24663

A songsmith whose gifts have yet to be
fully appreciated by the masses, Steve
Forbert continues to quietly convey his
insightful version of the American experi-
ence. From the delicate, acoustic strains
of “If I Want You Now" and “Dear Lord”
through full-bore numbers like “My Time
Ain’t Long™ and “Shaky Ground,” For-
bert covers the spectrum between folk
and rock. The album’s pivotal track is the
brilliant “Good Planets Are Hard To
Find,” a subtly effective anthem o7 envi-
ronmental awareness. A fine album by an
artist who has built an impressively con-
sistent canon of great songs.

% THE ZAMBONIS 5

100% Hockey . . . And Other Stuff

PRODUCERS: the Zambanis

Dot 1995

On paper it sounds like a novelty: an
album of songs that celebrate hockey. But
in the hands of the Zambonis (a pcp/rock
quartet named after the ice-groom.ing
machine), the concept is elevated to an
art form that won’t melt under the heat
of critics or music fans. Despite the speci-
ficity of the album’s theme, the Zambonis
rock out like the best power-pop units.
What’s more, they have a sense of humor
about themselves. Highlight tracks
include “Away Game,” “The Referee’s
Daughter,” and “Slapshot Love.” A time-
ly and surprisingly appealing releuse.
Contact: dotdotdash@sonicnet.com.

JULIE ANDREWS

Here I’ll Stay

PRODUCER: Jay David Saks

Philips 446 219

Dedicated with sure-handed appecl to
songs with lyries by Alan Jay Lerner, this
album allows Julie Andrews, currently
starring in Broadway’s “Victor/Victoria,”
to perform songs other than those Lern-
er (and composer Frederick Loewe)
wrote for her in “My Fair Lady” aad
“Camelot.” That body of work is a rich

SPOTLIGHT
hits

Jdni mitchell

T

| JONI MITCHELL

Hits

PRODUCERS: Joni Mitchell, Larry Klein

Reprise 46358

For the first time in her illustrious
career, Billhoard Century Award win-
ner Joni Mitchell has compiled her
moxt successful and recognizable
tunes, including “Big Yellow Taxi,”
“Waodstock,” “Chelsea Morning,”
“Beth Sides Now;” and “You Turn Me
On, I'm A Radio.” Although the compi-
lation spans Mitchell’s career, the focus
is on the late "60s/early "70s, the period
thai yielded such landmark albums as
“Clouds,” “Ladies Of The Canyon,”
“Blae,” and “Court And Spark”—all of
them gold or platinum. More than just
a ccdlection of great songs, “Hits”
rev=als the enormous influence
Mitehell has had on a generation of
artists, beginning with Judy Collins
and Crosby, Stills & Nash, who
enjuyed great success with “Chelsea
Morning” and “Woodstock,” respec-
tively. A singer/songwriter who is once
again in the limelight, shining as

brightly as she ever did.

SPOTLIGHT

joni mitchell Y1 i 8 5e,

JONI MITCHELL
Misses

PRODUCERS: Joni Mitchell, Larry Klein, Mike Shipley
Reprise 46358

The flip side of the coin for any artist's
greatest-hits package are the “miss-
es"—i.e., records that, for any number
of reasons, failed to make a deep
impression on the public but are never-
theless worthy of attention. In
Mitchell’s case, “Misses” includes
material that stands right up to her
“hits,” from the title tracks to the gold
albums “For The Roses” and “Hejira”
to “The Magdaléne Laundries” from
her Grammy-winning “Turbulent Indi-
go” album of 1994. The concurrent
release of “Hits” and “Misses” casts
new light on Mitchell's catalog and sig-
nals her continuing faith in material
that has not yet—and may never—
reap commercial rewards. However,
given the mercurial nature of art and
Mitchell’s image of herself as a van
Gogh-like character, there’s no ruling
out the possibility of the misses gain-
ing newfound attention at any point in
the future.

VARIOUS ARTISTS
Safe And Sound—A Benefit In Response To
The Brookline Clinic Violence

PRODUCERS: Various

Big Rig/Mercury 314 534 067

Motivated by the murders of two
employees at a Brookline, Mass., abor-
tion clinic, Boston-area rockers unite
for an album that benefits pro-choice
and anti-violence organizations. Pro-
ject features the cream of Beantown’s
musical crop, including Aimee Mann,
Belly, Morphine, Tracy Bonham, Let-
ters To Cleo, Jennifer Trynin, the
Mighty Mighty Bosstones, Juliana
Hatfield, and Mary Lou Lord. Some of
the material was recorded live during a
weeklong series of benefit shows fol-
lowing the incident; other tracks are
studio recordings not featured on the
artists’ other releases. Highlights
include Belly’s Harry Nilsson cover
“Think About Your Troubles,” Mann’s
“Driving With One Hand On The
Wheel,” and Gigolo Aunts’ “Mr.
Woods.” More than a benefit for a good
cause, “Safe And Sound” is a thought-
ful document of a vihrant music scene.

one, including the scores of “Brigadoon”
and “Paint Your Wagon.” Andrews also
offers lesser-known Lerner collabora-
tions of uncommon beauty, among them
“Here I'll Stay” (music by Kurt Weill),
“Take: Care Of This House” (music by
Leonard Bernstein), “One More Walk
Around The Garden” (music by Burton
Lane:, and “There’s Always One You
Can’t Forget” (lyries by Charles Strouse)
from “Dance A Little Closer.” In addi-
tion, Andrews takes a sauey turn at “My
Love Is A Married Man,” from Lerner
and L.oewe's 1945 flop “The Day Before
Spring.”

» REBA McENTIRE

What If It’s You

PRODUCERS: Reba McEntire, John Guess

MCA 11500

This is the first album recorded in Reba
McEntire’s new Starstruck Studios in
Nashville, and in many ways it’s both a
departure and a return for her. Instead
of Tony Brown, her usual producer, she
turned to John Guess and herself for
direction. She also decidedly returns to
country, after last year’s album of pop
covers, which confused and disappoint-

ed many fans. After 20 years in the
business, though, she remains in control
and sounds here very much like the
Reba McEntire who galvanized the
country world years ago and made it
safe for spunky, independent female
singers and producers. Since she
doesn’t write, she’s always paid close
attention to song selection, and the line-
up here doesn’t disappoint. There isn’t a
stronger set of country songs out there.
Such writers as Robert Ellis Orrall,
Cathy Majeski, Mark D. Sanders, Tim
Nichols, and Trey Bruce deliver the
groceries in a big way.

BOCGGALOO JOE JONES

Legends Of Acid Jazz

PROBUCER: none listed

Prestige 24167

Bocgaloo is back, thanks to a new series
from Fantasy’s Prestige label called
“Legends Of Acid Jazz.” Back in the
'60s, jazz labels, facing the onslaught of
Staz Volt acts, James Brown, and oth-
ers, began releasing albums with the
funzy new beats. While some artists,
such as Herbie Hancock and the late
Lee Morgan, soared with the combina-
tion, most of it wasn’t much movre than a
bunth of R&B tracks missing the
vocils. Somewhere in the middie was
guitarist Boogaloo Joe Jones, whose
blistering jazz attack provided more
sophistication and grit. At Prestige,

VITAL REISSUES®

Jones worked with a killer house band:
drummer Bernard Purdie, tenor Rusty
Bryant, and organist Sonny Phillips.
The musie they made (now popularized
by such artists as Maceo Parker) has
won over a new generation of listeners.
Programmers might do the popcorn for
Jones’ “Right On” and boogaloo to his
“Atlantic City Soul.” Ow!

ART TATUM

20th Century Piano Genius

REISSUE PRODUCER: Michael Lang

Verve 531 763

This album’s title may seem overblown,
but skeptics will gladly concede the
point after listening to jazz piano icon
Art Tatum brilliantly flex rhythms and
dynamics with shimmering cascades of

notes and Garner-esque flights of
melodic fancy. His creative urge was so
uncontrollable that he would effortless-
ly break into one tune while in the midst
of a superadorned exposition of another.
This two-CD, 39-track set contains
Tatum’s complete 1950 and ’55 solo ses-
sions from the home of Ray Heindorf.
(Two albums were drawn from them,
and this reissue features 12 never-
released tracks.) Understandably,
Tatum’s ivory artistry spurs on a party
atmosphere, and the noise of enthralled |
guests and even the clicking of his rings
on the keys are audible. This strong
standards set includes Tatum’s twists
on “Tenderly,” “Over The Rainbow;” “In
A Sentimental Mood,” “Without A
Song,” and “Begin The Beguine.”

% IRIS DEMENT

The Way 1 Should

PRODUCER: Randy Scruggs

Warner Bros. 46188

Folk-oriented singer/songwriter Iris
DeMent turns to Nashville for her third
and most lucid album, enlisting producer
Randy Scruggs and an elite corps of ses-
sion musicians to help her craft a full-
fledged country sound that goes beyond
the sparse, acoustic orientation of her pre-
vious records. Just as important, DeMent
has sharpened her writing pen, pulling no
punches on such stinging tracks as
“Wasteland Of The Free.” “There’s A Wall -
In Washington,” and the title track. Other
highlights include the Delbert McClinton
duet “Trouble,” the highly personal “Let-
ter To Mom,” and the no-nonsense coun-
try shuffler “I'll Take My Sorrow
Straight.” A bold step forward for an
artist who is equally at ease in the folk and
country idioms and whose writing has
gained an effective edginess.

p PACO DE LUCIA, AL DI MEOLA, JOHN
MCLAUGHLIN

PRODUCERS: De Lucia, D Meola, McLaughlin

Verve 314 533 215

Reprising the early '80s partnership that
vielded two hit records for Columbia
(“Passion, Grace & Fire” and “Friday
Night In San Francisco™), this superstar
acoustic trio delivers another seductive
six-string soirée. High on intelligent beau-
ty and low on sentimental wank. the
album divides compositions, solos, and
production among the three guitar heroes
in a triptych of Latin-flavored lyricism.
Fans of Paco de Lueia's flamenco, Al Di
Meola's tango excursions, or John
McLaughlin’s more introspective side will
warm instantly to this.

p BRANFORD MARSALIS TRIO

The Dark Keys

PRODUCER: Delfeayo Marsalis

Columbia 67876

Branford Marsalis returns to the piano-
frree trio as a stark showcase for his rest-
less, dogged tenor and soprano sax
stylings. Backed by bassist Reginald Veal
and drummer Jeff “Tain” Watts, the spirit
of the session is decidedly Coltranean,
with the title track’s recurrent ostinato a
progressive signpost of what's ahead.
Highlights of an energetic, albeit mono-
chromatic set include the loose, avant-
blues of Watts’ “Blutain,” the nearly
arhythmic rhapsody of “A Thousand
Autumns,” and the loosely framed. free-
ranging theme “Schott Happens” (which
sardonically refers to a prominent Cincin-
natian). Fleet-footed theme “Judas Iseari-
ot” features Kenny Garrett on alto, and
one of the dual, declamatory tenors on
“Sentinel” belongs to Joe Lovano.

» VAN MORRISON (AND OTHERS)

The Songs Of Mose Allison

PRODUCERS: van Marrison, Georgie Fame, Ben Sidran
Verve 314 533 203

Van Morrison's R&B-jazz set “How
Long Has This Been Going On?" has
been on the Top Jazz Albums chart
since January, so the fact that Morrison
is leading a Mose Allison tribute album
is sure to stir up interest. But Morrison
doing Mose is like Meat Loaf doing Nat
“King” Cole—interesting, but a bit over
the top. Both singers have different
approaches: Mose is cool, detached, and
understated; Morrison is a hot, angry-

(Continued on page 69)
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p FUGEES No Woman, No Cry (4:39)
PRODUCERS: Prakazrel, Jerry “Te Bass" Dupiessis
WRITER: V. Ford

PUBLISHER: not listed

REMIXERS: Wyclef, Steve Marley, Lauryn Hill
Ruffhouse/Columbia 8865 (c/c Sony) (CD promo)
Fugees continue to offer the hip-hop
masses a thorough musical history—
this time targeting Bob Marley’s classic
reggae hit “No Woman, No Cry.” Steve
Marley’s heartwarming vocal similarity
to his dad and Wyclef’s present-day
Brooklyn, N.Y.-project-sensitive lyries
successfully bind new jacks to dance-
hall’s reggae origins. The video for the
single continues the legacy: Lauryn Hill
gets her unique vocal swerve on with
the Melody Makers in scenes reminis-
cent of Rita, Judy, and Marcia’s I-Three
days, and early Wailers footage inter-
spersed with the collaborators’ studio
time supplies an overall tear-jerking,
historic experience.

* SLASH WITH MARTA SANCHEZ Obsession
(4:13)

PRODUCERS: Slash, Nile Rodgers

WRITERS: Slash, N. Rodgers

PUBLISHERS: Dik Hayd, ASCAP; Tommy/Jymi, BMI
REMIXER: Tony Moran

Geffen 1045 (c/o Uni} (cassette single)

OK, we can now officially say that we
have seen and heard it all. Guns N’
Roses axeman Slash is at the center of
what will likely be one of the major
dance/pop hits of the season. He’s
paired with singer Marta Sanchez and
producer Nile Rodgers for a Latin-
spiced rhythm-pop twirler from the
soundtrack to “Curdled.” Remixer Tony
Moran is recruited to push what is
already a fairly jiggly tune over the top.
Moran beefs up the track with a shoul-
der-shaking house beat, while Sanchez
smolders and Slash floats fluttering
riffs that are miles from the metallic
sound he’s revered for. What could be
next? A grunge rocker by Frankie
Knuckles?

* SARAH MASEN Kissing Tree (3.11)
PRODUCER: Charlie Peacock

WRITER: S. Masen

PUBLISHERS: River Oaks/Andi Beat Goes on/EMI, BMI
rethink 003 (7-inch single)

Masen’s second single from her impres-
sive debut album demonstrates again
why this 20-year-old Michigan native is
one of the brightest new talents in the
ever-growing pool of alterna-pop female
singer/songwriters. Charlie Peacock’s
production accentuates Masen’s artistry,
and her affecting vocals make this tune
a joy to listen to over and over. In the
wake of the positive exposure she’s get-
ting on her current Borders tour, this
fine single could herald her well-
deserved breakthrough at radio. The flip
side is an equally appealing live acoustic
version of the Elvis Costello/Paul
MeCartney tune “Veronica.”

ERIC GABLE This December (no timing iisted)
PRODUCER: Tony Moore :
WRITERS: T. Moore, C. Walker

PUBLISHER: not listed

X-Bam 001 (cassette single)

R&B enthusiasts will remember Gable
for his early-'90s hit “Remember The
First Time.” He resurfaces with a
smooth hallad that is far more pop/AC
in style, which suits his suave delivery
extremely well. Making the most of the
song’s melancholy lyrics, he builds to an
appropriately dramatic conclusion amid
a rush of strings and delicate piano
lines. Give this a close listen and spend
some time with his new album, too. Con-
taet: 713-995-4846.

p LUTHER VANDROSS | Can Make It Better
(3:58)

PRODUCERS: Luther Vandross, Marcus Miller
WRITERS: L. Vandross, M. Miller

PUBLISHERS: EMI-April/Unc'e Ronnie's
Music/MCA/Thriller Miller, ASCAP

LV/Epic 8902 (c/o Sony} {cassette single)

The second serving from Vandross’
lovely “Your Secret Love” opus is an
old-school soul ballad that reminds

-everyone why he is a truly untouchable

stylist. In lesser hands, this song would
reek of unprogrammable nostalgia. But
Vandross cruises through the song with
enticing and romantie flair, deftly
swerving around an arrangement of
strings and horns. A fine way to main-
tain the interest of R&B radio program-
mers while possibly tweaking popsters
who could certainly use a little more
pure soul in their lives.

> TONY TONI TONE Let’s Get Down (3:52)
PRODUCERS: Quik, G-One, Raphael Saadiq
WRITERS: R. Saadig, G. Archie, D. Blake
PUBLISHER: not listed

Mercury 168 (c/o PolyGram) (cassette single}

D’ya wanna dance? Oakland, Calif.’s
finest returns with a wriggling preview
of its new “House Of Music” collection.
Songwise, this is far from the act’s
strongest effort. But it sure is a lot fun,
not to mention being deep in the pocket
of youth-driven R&B and top 40 radio
trends. DJ Quik adds spice with a guest
rap that is gratefully never overpower-
ing. A fine way for the act to grab main-
stream ears and pave the way for the
album’s more substantial and satisfying
tracks.

THA TRUTH Everyday (no timing listed?
PRODUCER: T-Smoav

WRITERS: F. Evans, T-Smoov, Tha Truth

PUBLISHER: Chyna Baby/Try Ties/T-Smoov, ASCAP
Priority 30065 (cassette single}

Tha Truth makes it hard to deny it a
spot in hip-hop soul diva history by
combining the best of Faith Evans’
songwriting prowess (no clichéd lyrics),
instrumental bits from Barry White’s
“Playing Your Game,” and pure talent.
Should cateh the ear of adult-skewed
and youth-driven R&B formats with its
successful meld of old and new flavors.

COUNTRY

p WYNONNA Somebody To Love You (3:51)
PRODUCER: Tony Brown

WRITERS: G. Nicholson, D. McClinton

PUBLISHERS: Sony Cross Keys/Four Sons, ASCAP; Del-
bert McClintan, BMI

Curb/MCA 55286 (7-inch single)

Soulful and rocking with emotion, this
latest single from Wy’s “Revelations”
disc finds the diva in full-throated glory
as she sinks her teeth into this powerful
lyric. Tony Brown’s production is sinewy,
and the vocal performance is strong. But
there will no doubt be questions raised
over whether it falls within the bound-
aries of country radic. Wynonna has
always been one to extend those bound-
aries, and time will tell if country radio
accepts this with open arms or says
enough is enough.

p COLLIN RAYE What If Jesus Comes Back
Like That (2:53)

PRODUCERS: Paul Worley, John Habbs, Ed Seay
WRITERS: P. Bunch, D. Johnson

PUBLISHERS: August Wind/Hendershot/Longitude/Syd-
ney Erin, BMI(

Epic 78452 (c/o Sony!} (7-inch single}

This is an incredibly powerful song—but
considering that it comes from Raye, no
one should be surprised. He has always
pushed the envelope by delivering songs
of substance, but this may be his most
risky venture yet. In recent years, coun-
try radio has shied away from songs with
heavy messages, especially those that
mention Jesus. Lyrics like “What if
Jesus comes back like that, two months
early, hooked on crack?/Will we let him
in or turn our backs?” may not seem

palatable to country programmers. The
fact.that the single is coming out around
the holidays should help its chances, cou-
pled with the fact that Raye is on a hot
streak. This is a great song and a gutsy
move that deserves to be rewarded.

p JO DEE MESSINA Do You Wanna Make
Something Of 1t (2:45) D
PRODUCERS: Byron Gallmore, Tim McGraw
WRITERS: B. DiPiero, T. Anderson

PUBLISHERS: Little Big Town/American Made, BMI;
BMG Songs/Trailer Trash/Slow Train, ASCAP

Curb 1302 (7-inch single}

The third single from Messina’s stellar
debut album absolutely cooks and sim-
mers. The fast-paced production, laced
with steel guitar, is made for country
radio, and Messina shows off the same
personality-packed vocals that made her
two previous singles among the year’s
most memorable hits. This outing looks
sure to continue Messina’s momentum at
country radio.

HELEN DARLING Full Deck Of Cards (3.08)
PRODUCER: not listed

WRITERS: M. Dyer, Kostas

PUBLISHERS: Fanetta, ASCAP; Songs of PolyGram Inter-
national, BMI

Decca 55212 (7-inch single}

The first single from Darling’s forthcom-
ing sophomore collection, “West Of Yes-
terday,” sounds like a real winner. The
thoroughly enjoyable country-rock pro-
duction provides a strong framework for
Darling’s vocals, and she cuts loose and
goes for broke on this tune about a woman
who loses her lover and subsequently
“ain’t playing with a full deck of cards.”

BURNIN’ DAYLIGHT Love Worth Fighting For
(3:14)

PRODUCER: not listed

WRITERS: M. Beeson, S. Lemaire, K. Howell
PUBLISHERS: EMI-Apri/K-Town, ASCAP; EMI-Black-
wood/Ticket ta Ride/Warner-Tamerlane/Mac Truck, BMI
Curb 1296 (7-inch single)

Comprising singer/songwriter Marc Bee-
son, former Southern Pacific member
Kurt Howell, and Sonny Lemaire, who
gained fame as a longtime member of
Exile, this talented trio makes an impres-
sive debut with a radio-ready single. The
production is solid, the song is finely craft-
ed, and the vocals are strong, especially as
the tune steadily builds on the anthemic
chorus. If the rest of the album is any-
where near this good, this could be one of
the breakthrough acts of the year.

* KEITH PERRY All | Give A Darn About Is You
(3:00)

PRODUCERS: Nelson Larkin, Mike Hollandsworth
WRITERS: J. Foster, M. Petersen

PUBLISHERS: Zomba Songs/Millhouse/Sangs of PolyGram
International, BMI

Curb 1304 (7-inch single)

With an opening line like “I don’t give a
rat’s behind if the credit cards get paid on
time,” listeners know they are in for an
interesting blue-collar observation on life

NEW &
NOTEWORTHY

LOOK TWICE Do U Wanna Boogie (3:24)
PRODUCER: John Bejerhoim

WRITER: W. Bejerhoim, J. Bejerholm
PUBLISHER: not listed

NMC 6996 (c/o MS} (cassette single)
Stockholm continues to be among
the more fertile sources of hit-wor-
thy pop-dance music. This frothy
spinner is different from the rest in
that it bypasses the typical Euro-
NRG sound in favor of a slower,
more funk-rooted vibe. Of course,
the track is as retro as can be, with
its KC & the Sunshine Band-like
chants, brassy horn flourishes, and
jangly guitar licks. The rapping is
light but cute, and the chorus is so
catchy that you’ll be humming it for
hours after one fisten. For immedi-

ate crossover radio consumption.

and love. Perry delivers exactly that in
this simple and heartfelt love song about a
guy who knows what’s really important in
his life. A West Virginia native, Perry has
one of the most instantly recognizable
voices to come along this year. There’s a
warmth in his tone, and his unmistakably
country delivery will invite comparisons to
great stylists such as Keith Whitley and
Lefty Frizzell. A strong debut that bodes
well for this newcomer.

DANCE

P> SAINT ETIENNE He’s On The Phone (6:26)
PRODUCER: Steve Rodway

WRITERS: Cracknell, Stanley, Wiggs, Daho
PUBLISHERS: Momentum/Warner-Chappell/Etienne
Daho, ASCAP

REMIXERS: Motiv8, Primax

MCA 55268 (c/o Uni) (cassette single)

MCA's festive new “Life Is A Dance”
compilation gets a nice boost from the
domestic single release of this twirlin’
U.K. club smash. With its deliciously
sweet pop hook and adorable girl-group
vocals, “He’s On The Phone” is ripe for
pop radio picking. Motiv8 kicks a snappy
hi-NRG beat on its jiggly remix, while
Primax aims for a faster, more rave-
intensive sound that is not as much fun
but should prove useful to hard-headed
DJs who pretend to eschew pop records.

% CHICKS INC. So Many Males, So Few Men
(no timing listed)

PRODUCER: Bobby Orlando

WRITERS: B. Orlando, T. Marinello

PUBLISHER: Bobster, ASCAP

REMIXER: Chris “the Greek" Panaghi

Reputation 008 (12-inch single)

Miss the days of the Flirts and pure hi-
NRG dance music? Pioneer producer
Bobby Orlando is banking that lots of
people do, and he conjures up a lot of
fond memories on this kitschy ditty. Rife
with amusing wordplay, this track races
at a heart-attack pace, while the “chicks”
in question gleefully chirp along. Dust off
your battered old disco whistle, kids. This
track is going to take you back in time—
and you may never want to come back.
Contact: 212-997-4500.

DAVID CRAWFORD Get It Right (no timing iisted)
PRODUCERS: Aou Pakdee, George Mitchell

WRITER: D. Crawford

PUBLISHERS: Stronger Together/Younan, BMI; Step
Ahead, ASCAP

REMIXERS: Aou Pakdee, DJ Saeed

You Street Dance 001 (12-inch singie)

Crawford has a pleasant vocal style that
works well with this disco track’s swirl of
wah-wah guitars. The song is simple and
full of earnest words of love that could
trigger a rush of punters coupling for a
round of romantic hustle moves. DJs and
runway girls will prefer the dubby Work
It Right remix by DJ Saeed, which
pumps a muscular house beat and a
kitchen sink of cowbells and congas. Con-
tact: 202-291-8892.

MATADOR You Look Fabulous (no timing fisted)
PRODUCER: K. Montgomery

WRITER: K. Mantgomery

PUBLISHER: not listed

Glamour Boy 6368 (12-inch singie)

An oddly appealing record that takes a
cue from RuPaul’s “Supermodel” by pay-
ing homage to the glitter and glamour of
cluberawlers. The dishy street tone of the
male lead vocal and raw funk/house beats
reek with underground attitude, but the
self-esteem-pumping lyries are far more
accessible to mainstream minds. A
smoother remix might do the trick in
unlocking doors for this appealing effort.
Contact: 619-687-5145. :

p CELINE DION Send Me A Lover (4:32)
PRODUCER: Humberto Gatica

WRITERS: R. Hahn, G. Thatcher

PUBLISHERS: Perpetual Motion/Humazing/Moir, BMI;
Warner-Tamerlane, ASCAP

MMI 46400 (CD cut)

Here’s a wonderful song that Dion has

contributed to “The Power Of Peace,” a
fine 13-track compilation designed to
raise money for CARE. Sharp ears will
remember Taylor Dayne’s hit version of
this forlorn power ballad, which Dion
dives into with white-knuckled power.
AC listeners who cannot get enough of
the Canadian diva will feast on this
treat. Check out the album, which also
features Chaka Khan, Oleta Adams,
Aretha Franklin, and Wynnona Judd,
among others. Contact: 416-482-2475.

* DAVID BROWN Splendid Wings (3:27)
PRODUCERS: David Brown, Bruce Whitcomb
WRITER: D. Brown

PUBLISHER: not listed

Chihuahua 001 (CD cut}

The title track from this gifted
singer/songwriter’s debut disc is a
heart-rending meditation on the end of
life. With the spare instrumental sup-
port of an acoustic guitar and subtle
violins, Brown aims to climb inside the
mind of a man traveling from one life
dimension into another, fleshing out his
poetic words with a sweet, almost buoy-
ant vocal. Sounds too heavy? It’s not. In
fact, the song has a comforting and
uplifting quality that makes you want
to hear it again and again. Brown is
trekking around the East Coast club
circuit—don’t miss the chance to see
him perform live. Contact: 212-595-
4309.

ROCK TRACKS

COCKTAILLICA No Yawk (no timing listed)
PRODUCERS: Joe Ferry, Donna Lupie

WRITER: D. Lupie

PUBLISHER: More Caviar, ASCAP

Word of Mouth 22 (7-inch single)

Keep your Go-Go’s comparisons to your-
self! This female rock trio assaults the
senses with a barrage of fuzzy guitars,
mosh-inducing beats, and heavily dis-
torted vocals that are anything but cute
and perky. Singer/guitarist Donna
Lupie has a field day playing with the
stereotypical accent of New Yorkers
while bashing all the things that make
living in the Big Apple annoying. All the
while, her cohorts, Sue Horwitz (bass)
and Dawn McGrath (drums), slam out a
poppy noise that college kids and alter-
na-heads should find worth a spin. Con-
tact: 84 Kraft Ave., Bronxville, N.Y.
10708.

DUNCAN SHEIK Barely Breathing (3.55)
PRODUCER: Rupert Hine

WRITER: D. Sheik

PUBLISHERS: Duncan Sheik Songs/Happ Dog/Careers-
BMG, BMI

Atlantic 6725 (cassette single)

The second single from Sheik’s fine
debut is a folk-pop strummer that was
clearly influenced more by Seals &
Crofts than by Bob Dylan. Nothing
wrong with that, right? The hook is
breezy and memorable, and the words
are intelligent. Sheik has an easy-going
style that pleases and reveals nuance
with repeated listens. Should prove
intriguing to rock and triple-A audi-
ences equally.

P MC LYTE Cold Rock A Party (no timing risted)
PRODUCER: Rashad Smith

WRITER: MC Lyte

PUBLISHERS: Brooklyn Based/Top Billin', ASCAP;
Sadiyah, BMI

REMIXER: Sean "Pufty” Combs

EastWest 93695 (c/o Elektra) (cassette single)

With the aid of mega producer Sean
“Puffy” Combs, Lyte is turning the hip-
hop world upside down with a much-
needed Bad Boy remix to “Cold Rock A
Party.” Though it could stand to lose
Misdemeanor's rap and Combs’ usual
ad-lib antics, “Cold Rock” is a classie
party rocker combining Lyte’s melodic
flow with the high-powered instrumen-
tal to Diana Ross’ '80s hit “Upside
Down.”

SINGLES. PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardiess of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and

» developing acts worthy of attention. Cassette, vinyl or CD singles equally appropria
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent

te for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributor: Doug Reece (L.A.), Shawnee Smith (N. Y.).
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Reviews & Previews

(Continued from page 67)

sounding bellower. As a result, Mose’s
gentle, wry tunes come close to sound-
ing like belligerent grousing. Mcse’s
most appealing disciple, Ben Sidran,
sings three tunes, but is otherwise rele-
gated to piano, and Georgie Fame, who
plays gospel-soul organ riffs through-
out, turns in three OK vocals. Li.ckily
for all, Mose (on piano and vocal) and a
restrained Van are featured on two
tunes, “I Don’t Want Much” and “Per-
fect Moment,” by far the best cu‘s.

LATIN

» MANNY MANUEL

Auténtico

PRODUCER: Rafael Camilo, Jaime Querol

RMM 82034

Now armed with a deeper, more powerful
baritone, as well as a pleasingly maturing
delivery, the dynamic teen throb
merenguero from Puerto Rico establishes
himself as a major tropical star on this
breakthrough set as he confidently prom-
enades through a hit-laden package of bit-
tersweet romantic testimonials sueh as hit
lead single “Y Sé Que Vas A Lloras” “Un
Amor En E] Olvido,” and “A Quier Vas A
Enganar.”

% JOSE LUIS PERALES

En Clave De Amor

PRODUCER: José Luis Gil

Sony Discos 82085

This beguiling package contains not only
the Spanish singer/songwriter’s reliably
wry and poignant parables of an amorous
nature, but it also showcases smart pop
arrangements not often heard on his pre-
vious records. A serious label pusk: for the
memorable midtempo tales of an enduring
relationship (“Supervivientes”) and of a
broken affair (“Me Hablaba De Ti”) would
yield hit singles.

K VARIOUS ARTISTS

Festival Of Light

PRODUCERS: Robert Duskis, Bob Appel

Six Degrees/Island 162 531 069

“Festival Of Light” brings a different
twist to Hanukkah with traditiona. compo-
sitions and originals by a pointedly eclec-
tic group of musicians. Klezmer-styled
performances by the Klezmatics and Don
Byron are expected, but not the Covenant
intoning “Kiddush Le-Shabbat” in cantor-
ial vocals set in a Deep Forest-styl=d land-
scape. Elsewhere, the mood runs from
chamber folk to modern instrumentals
with the Mels, Flairck, Rebbe Sou., John
McCutcheon, and a stirring “Bikkurim”
from avant-gardist John Zorn. Vocals by
Peter Himmelman, David Broza, and
Marc Cohn fall outside the brackets of the
album’s mood, but Jane Siberry’s “Shir
Amami” extends the project’s ecstatic
appeal.

GOSPEL

TOTALLY COMMITTED

A Silver Lining

PRODUCER: Michael A. Brooks

CGI 51416 1215

This new Milwaukee-based foursome
merges mainstream R&B roots with
bedrock gospel to create a sound that is
unique and surprising, yet instantl:y famil-
iar. Raised on mainstream all-stars like
Cameo, Luther Vandross, Force MDs, and
Philip Bailey, the group took a sharp stylis-
tic left in 1987, reconfiguring itself as the
Spiritual Harmonizers, which became a
popular and traditional gospel vocal group.
Now reborn as Totally Committed, the
group has clearly hung onto what was best
in every facet of its diverse past, creating
something all its own in the process.
Smooth R&B grooves and contemy-orary
urban work-outs create an album rich with
opportunities for AC, urban, and gospel
urban programmers. An impressiv2 debut
from a group with all the earmarks of a
serious contender.

EDITED BY EA!'HEFIHL APPLEFELD O

PHIL COULTER: THE LIVE EXPERIENCE
Shanachie Entertainment

70 minutes, $19.95

The new concert hall at the University
of Limerick provides the perfect
ambiance for this intimate concert fea-
turing one of Ireland’s most beloved
mus:cians. Coulter’s performance,
which never strays far from traditional
Irish tunes, comprises eight pieces that
blend original compositions and stan-
dards. Among the highlights are the
touching original “This Old Man,”
which he dedicates to those who have
lost their fathers; “Mancini Magice,”
which blends portions of the themes
from “The Pink Panther” and “The
Thorn Birds” with “Moon River” and
more; and “Mid Term Break,” Coul-
ter’s rendition of Seamus Heaney’s
Pulitzer Prize-winning poem “Death Of
A Naturalist.” Coulter is joined
onstage by several inspirational guests,
ineluding Peadar O’Riada and the Col-
lea Choir.

' CHILDREN"S

HO HO NOOOOOO!!! IT'S MR. BILL'S
CHRISTMAS

Anchor Bay Entertainment

30 minutes, $9.99

Mr. Bill has starred in two previous
home videos, but this is the Play-Doh
spokesmodel’s first holiday special.
Written and directed by original Mr.
Bill ereator Walter Williams and pre-
sent=d by the “Sluggo Broadcasting
System,” the program features familiar
“Saturday Night Live” friends Mr.
Hand, Spot, and Sluggosthe latter in

the mismatched role of Santa). The for-
mat follows twisted versions of stan-
dard holiday stories such as “A Christ-
mas Carol” and “ "Twas The Night
Before Christmas.” Some are funny,
others not so successful. For the true
“SNL’ sentimentalists, there’s a guest
appearance by fellow alum Father
Guido Sarducci.

HEALTH & FITNESS

THE NAC SYSTEM

Orion Home Video o

Approximately 45 minutes each, . $14.98 each
The National Aerobic Championship
has piqued consumer interest during
its television airings, and for the first
time, five NAC-winning instructors
strut their stuff for a video audience.
Comprising three videos that feature
different types of workouts—aerobic-
intensive “Interval Challenge,” car-
diovascular and muscle training “Mea-
sured Intensity,” and target training
“Body Parts”—the modular NAC
series is aimed at people who are seri-
ous about getting and staying fit but
who might approach their exercise
regimens in a variety of ways.

WHAT EVERY PARENT SHOULD KNOW
ABOUT A.D.D.

MWC America

72 minutes, $24.95

With more children being diagnosed
with attention deficit disorder and
more doctors preseribing Ritalin than
ever before, questions continue to
arise among parental and educational
sectors about the genesis and treat-
ment of this confusing condition.
Enter this comprehensive tape, which
was created by a woman with ADD
who has three children with the condi-
tion. The program was filmed during a
panel discussion she leads with
experts in the ADD community,
including the chairman of the Ten-
nessee Education Assn. and the CEO
of the Center for Attention and

Hyperactivity Disorders. There’s a lot
of information to be had, including
ideas about forming support groups
and related confidence-builders. Con-
tact: 615-329-3323.

DOCUMENTARY

SECRET WEAPONS

MP! Home Video

330 minutes, $79.98

The public’s fascination with war and
espionage has given rise to countless
fictional novels and films. This latest
boxed set from MPI—comprising six
tapes and 13 episodes—uncovers the
juicy details of the real thing. From
the roles of jet engines, infantries, and
other human factors in modern war-
fare to the rise of stealth machines
created to take charge of the seas and
the perils of the atomic bomb, the
secret developments of physical and
tactical weapons come to light with
electrifying—and often horrifying—
revelations. John Palmer’s narrative is
enhanced by historic combat footage
from most of the major wars of the
20th century.

INSTRUCTIONA

TO LEAD IS TO SERVE

Shar McBee

33 minutes, $29.95

Unnecessarily released as a two-
pack—one video, subtitled “How To
Attract Volunteers & Keep Them,” is
17 minutes, the other, “Reaching Our
Goals, is 16—this offering is based on
the book of the same name. Aimed at
boards of directors, recruiters, people
who work with volunteers, and volun-
teers themselves, the tapes present
information concisely but are encum-
bered by the need for viewers to fol-
low along in a handbook that comes
packaged with them. This program is
best saved for the educational sector
and consumers with a lot of patience
and time. Contact: 800-814-8827.

PENNIES FROM HEAVEN—THE
AMERICAN POPULAR MUSIC BUSI-
NESS IN THE TWENTIETH CENTURY
By Russell Sanjek, updated by David
Sanjek

Da Capo Press, New York

769 pages, $21.50

More than a decade since the ap-
pearance of the third and last edi-
tion of “Pennies From Heaven”—
the late Russell Sanjek’s exhaustive
and celebrated overview of the
Anmerican popular music business—
Sanjek’s son David has updated the
volume with chapters on the
strength of the independent sector
and the quest for synergies among
entertainment conglomerates.

Father and son evince a deep love
of their subject matter, and both
are armed with ample credentials:
The elder Sanjek was among the
first employees of BMI and retired
as VP of public relations for the
rights society, while David Sanjek
is archives director at BMI.

The younger Sanjek’s update not
only brings the text into the pre-
sent day, it sheds fresh light on a
scaolarly volume that has been
overshadowed in recent years by
mcre current and more sensation-
alized accounts of the business.
Indeed, Russell Sanjek took a

restrained but enlightened
approach, proceeding chronologi-
cally from the invention of the
phonograph to the CD explosion of
the mid-"80s.

David Sanjek’s chapters pre-
serve the tone of the original,
ensuring consistency and inviting
future updates. Although he does
not venture into great depth on any
single topic, he articulates his

Ruzssli
Sanjek.
Lo
ArRlir
AR

points succinctly and aceurately.
Summing up his view of corporate
greed in the music industry, he
writes: “Partisans of ‘synergy’
argue that the key to economic sur-
vival amounts to superior product
tied to guaranteed distribution, yet
when those in control of intellectu-
al property devour one another, a
media conglomerate faces not ‘syn-
ergy’ but entropy.”

At times, Sanjek’s penchant for
brevity results in passages that
suffer from lack of detail. For
instance, a section on megastar
recording contracts regurgitates
widely reported but unconfirmed
dollar values for the recording ser-
vices of Motley Crue, Michael
Jackson, Aerosmith, and Janet
Jackson without explaining the
complexities of such contracts.

Another of the book’s flaws is
careless copy editing. No book that
purports to chronicle the musie
business should contain mis-
spellings of such names as Elektra
Records, Jimi Hendrix, and
Domenico Modugno.

Nevertheless, the new edition of
“Pennies From Heaven” should
prove a welcome addition to the
library of any music fan or scholar.

PAUL VERNA

MADE FOR TV

CRACKER

A&E Home Video

350 minutes, $59.95

The much-awaited debut at retail of
mystery series “Cracker” occurred
this summer in the form of a single
movie. Now, the series graces shelves
in a three-tape boxed set that features
“The Mad Woman In The Attie,” “To
Say I Love You,” and “One Day The
Lemming Will Fly.” The series, a cult
favorite in the U.K. that quickly won
over a devoted stateside audience
when it began airing on the Arts &
Entertainment network, follows the
sleuthing of an unlikely hero: an alco-
holie, ill-tempered forensic psycholo-
gist played by veteran actor Robbie
Coltrane. Columbo he ain’t, but fans
of the gritty, psychological side of
mystery will find that this modern-
day Sherlock Holmes fits the bill.

= =P

AC_TIVE

ECITED BY BRETT ATWH D

MERIDIAN 59

Studio 3D0

PC CD-ROM

The 3DO Co. enters the PC software
market with a surprisingly strong fan-
tasy-based game that connects players
from around the world in the same vir-
tual environment. Players must have
an Internet connection to embark upon
this adventure, which includes an
expansive and detailed world filled
with five cities and more than 140 dif-
ferent territories. Each participant
creates his or her own onscreen per-
sona and has the option of forming an
alliance with two opposing online
teams. Users can choose to follow
teams lead by the Princess or the
Duke. Of course, some independent-
minded gamers may want to remain
solo——but, since the game requires
users to be on the Internet, that may
prove to be a difficult feat. Several
enemy creatures also populate this
world, and it is likely that gamers will
need to rely on teamwork to advance in
the game.

“Meridian 59” is a fascinating game
for many reasons. On a superficial
level, it offers all the basic elements of
a good role-playing-game. But its real
appeal is the computer-delivered
socialization that it brings to players
who allow themselves to be immersed
in its quirky and chaotic environment.
Strange things happen when people
allow themselves to assume the invinci-
ble identities offered by the online
world. Digital friendships form. Online
squabbles are frequent. Even Internet
marriage ceremonies have been known
to happen in the weird and wondrous
fantasy environment of “Meridian 59.”
A winner.

THE ADVENTURES OF LOMAX

Psygnosis

Sony PlayStation

Those little green-haired creatures
from Psygnosis® hit “Lemmings” are
back in a new platform jumping game.
While some elements of “Lemmings”
are still intaet, “The Adventures Of
Lomax" is more reminiscent of “Super
Mario Bros.” There are more than 40
game levels to conquer and several
unusual enemies to defeat. However,
the graphics on this 2D adventure do
not compare with those offered by
other recent 3D titles, including Uni-
versal Interactive’s “Crash Bandicoot”
and Sega’s “NiGHTS.” For “Lem-
mings” lovers only.

HOME VIDEO All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305 ENTER*ACTIVE Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los
Angeles, Calif. 90036. BOOKS: Send review copies to Paul Verna, Biilboard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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CLASSIFIED ADVERTISING RATES
Regular Classified : $5.50 per word, minimum order: $115.00

1" - 1 issue $156.00 PER
1" - 3 issues .. $143.00 PER J
1" - 13 issues $136.00 PER
1" - 26 issues $127.00 PER
1" - 52 issues 7 $106.00 PER
REVERSE ADVERTISEMENTS: $20.00 » Fancy oorder: $10.00
POSITION WANTED: $75.00 PER COLUMN INCH
BOX NUMBER: $22.50/RADIO HELP WANTED: $85.00 PER INCH
CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE

+REAL ESTATE TO THE STARS**
For Real Estate information call
Kara DioGuardi in NY
212-536-5008
Call Toll Free: 1-800-407-6874

Real Estate to the Stars:
$74.00 per inch
ALL MAJOR CREDIT CARDS ACCEPTED

Call Jeff Serrette
NY State - 212-536-5174
1515 Broadway New York, NY 10036

Display
Classified;

FAX YOUR AD

212-536-5055
CALL TOLL FREE: 1-800-223-7524

SERVICES SERVICES SERVICES

500 CASSETTES $595
COMPOSITE NEGS FROM YOUR CAMERA READY ART
CASSETTE RUNNING MASTER

TEST CASSETTE

APEX PRINTING ON CASSETTE

1OOO x ONE-COLOR INSERT (500 FOR REORDER)
NORELCO BOX CELLO WRAPPED

REORDER ANYTIME $385
TOOO 4-COLOR CASSETTES F¥-X-X-4
e CASSETTE RUNNING MASTER
e TEST CASSETTE
e APEX PRINTING ON CASSETTE
e 2000 x 4-COLOR INSERTS FROM YOUR PRINT-READY FiIL M

({1000 EXTRA FOR REORDER)

* NORELCO BOX SHRINK WRAPPED

REORDER ANYTIME $750

UP TO 22 MINUTES PER SIDE Ask for our free brochure!!!

TOTAL CD, CD-ROM
& CASSETTE PRODUCTION

Feel the "Power of Excellence”
call for POWER PLAY the
DIGITAL FORCE Sampler &
Studio Reference Disc

330 WEST 58th ST, NY, NY 10019

COMPACT DISCS + 85¢ EACH

{Bulk from your C.D. ready master and label posilives) minimum 1000
Complete CD and Cassette Packages Available
1-800-874-4174
CAlLL FOR A QUOTE
Digital Mastering Systems * Digital Audio Duplication ® Computer Graphics

NATIONAL TAPE DISC

1110-48th Avenue North « Nashville, 3720

EUROPADISK specializes in full service

compact disc replication. Everything is

done in-house, on-site for guaranteed quality

and cost efficiency. Major credit cards accepted. Fox
a free catalog or estimate, call: 800-455-8555, ext.31

sCD-Audio *CD ROM +Vinyl eCassette

COMPLETE SERVICES: replicating ® mastering ¢ pressing ® graphics ® fulfillment

EUROPADISK/LTD!

Discs With No Risks.
75 Varick Street, New York, NY 10013. (212)-226-4401, ext.31 FAX (212) 966-0456

SHORT RUN PRINTING/ 4/L SEPS
-CD) BOOKLETS »FOLDERS -FOSTERSe
+J-CARDS-U-CARDS*LAM. FASSES-ETC.+

D Gk,

CALL CHRISTINE @ 212-682-6520
SPEED GRAPHICS
342 MADISON AVE,, 228 E 45TH. ST.

100 TO 1500 PIECES N.YC.

\

SMALL AD = BIG SAVINGS!
DN DUR EVERYDAY LOW PRICES.
1000 CD’s $1575 /500 CD's $899
1000 CASS's $799, 500 CASS's $449
From your CD-R and finished fitm separations.
INCLUDES:4 page, 4-color over 1 color booklet, 4 color
iniay card, 2 color CD label, jewel box & shrink wrap.
MAJDR LABEL QUALITY GUARANTEED!
Call today for our price list & additional services.

MAGNETIC AIR PRODUCT  Toll Free 1-888-229-2233

& CD & Cassette Mastering and Replication
4 Digital Audio Post production
4 CEDAR Sonic Restoration

+ANALOG | DIGITAL MASTERING

«SONIC RESTORATION » CD ONE-OFF'S*
~COMPACT DISKS

«CASSETTES (HIGH SPEED | REAL TIME):
«COLORED VINYL

+CUSTOM CASSETTE BLANKS

*DESIGN «PRINTING » PACRAGING

Using Todav's Technology
To Bring Your Project

‘ To Tomorrow’s Standards.

| 3383F Industrial Blvd. Bethial Park, PA 15102
| Call 1-800-444-DDAI

.370 HUDSON STREET
HACKENSACK. NJ 07601
TOLL FREE: 1-888-TRUTONE

3 DAYS!

NARM |

Your Fans
Will Be
Impressed

SAS is a Full Service House
for high quality Audio
Cassette Duplication and
Compact Disc Replication
from a single ‘reference’
copy to several thousand
copies, combining competi-
tive pricing, superior quali-
ty and quick turn-around
on all orders with respon-
sive service.

Call today for your FREE
Catalog or just simply to discuss
your future duplication
requirements.

(800) 727-7181

Delivery & Satisfaction
GUARANTEED!

SAS Industries, Inc.
(800) 955-7271
VA Sales Office

Manufacturing Facility Centrally
Located in St. Louis, MO

E-mail: sasmedia @ earthlink.net

\

THE NAMES YOU KNOW AND TRUST...

HIGH BIAS BULK-BLANK AUDIO TAPES
UNLABELED

FULL LINE OF RECORDING

UNBOXED- | AND DUPLICATING SUPPLIES
LENGTH %?A( mﬁxg I HCER&&F B:%?': [T 8BASF
COBALT PLUS SUPER TDK AMPEX IM

10 24¢ 25¢ 25¢ 28¢ maxell SONY

C-15 26¢ 27¢ 30¢ 3¢ L

C-20 28¢ 30¢ KIK S 35¢ PRICES:

€-30 33¢ 36¢ 35¢ 45¢ BEST \ \_ / / secoeoms
46 0¢ 45¢ 42¢ s8¢ DERVICE

C-62 47¢ 50¢ 50¢ 68¢ CORS - A-DAT'S

c-80 56¢ 68¢ 65¢ 85¢ MD'S-HIBMM

€97 ‘ 62¢ 75¢ 72¢ 87¢ DCC-DAT'S

€100 70¢ | 83¢ 76¢ 95¢

ALL LENGHTS AVAILABLE - 1 MINUTE TO 126 MINUTES

DIRECT ON CASSETTE PRINTING
CUSTOM LABELS AND J-CARDS

...FROM THE COMPANY YOU KNOW AND TRUST

764 5th Avenue,
Brooklyn, New York 11232
In NYC Tel: (718) 369-8273

=-NRS

24 Howr Fax: (718) 369-8275

National Recording Supplies Inc.

145 Lauro Pinero Ave., VISA
Ceiba, Puerto Rico 00735

In Puerto Rico Tel: EC]
(809) 885-2316 1el

CALL TOLL FREE 1-800-538-2336

=~ COMPACT DISCS
1000 ~ $1595

Limirep TIME

Retail READY PACKAGE
CUSTOMER SUPPLIES: DAT, 1630, or CDR MASTER

NEGATIVES & COLOR KEYS « CD LABEL FILM POSITIVE

UIDE TO

" MASTER TAPE
PREPARATION

Gws\'ﬂ"‘"‘

P N E i of tips from the manufacturing side

| on how to prepare your master for
\M RIEpane}ya

\ error-free manufacturing. A must for
) recording artists and studios.
| ——

- ~Coll today for your FREE copy:

1-800-468-9353

609-663-9030 * http:/ /www.discmokers.com

CD-R's $16-
Your Logo / Fast Turnaround

AOVANCE / PRE-RELEASE REFERENCE / ROM BETA COPIES
*Par Disk For Multiple Copies

DB Plus Digital Services. INC.
250 West %77h s1. N.Y.C. N.Y. 10107

212-397-4099 / 397-2207 FAX

GET YOUR CD TO RADIO
with custom mailing labels and
listings for the radio stations of
your choice (U.S. and Canada).

Call M Street
1-800-248-4242

CUSTOM COMPACT DISCS
Affordable single copy CDs starting at $30.
$5.00 OFF WITH THIS AD
46 PRODUCTIONS
42W557 Hawk Circle, St Charles, IL 60175
Tel (800) 850 5423 - FAX (800) 203 1725
Contact Us On The Internet at 46P@wwa.com

Visit our Web Page at hitp://www.beaches.net/46P

GUARANTEED
QUALITY

USTOM SERVICE

P. 0. Box 7107
BURBANK, CA 91510

(800) 423-2936

COMPOSITE Fax (818) 569-3718

The Hottest
Issue of the Year!
Billboard’s

YEAR-END ISSUE

» Expanded Editorial Coverage

» Special Features

* Reviews of 1996 * Previews of 1997
» Trends of the Year ¢ Listings/Photos

1996 YEAR-END CHARTS & #1
AWARDS. Most complete chart
wrap-up in the world ... ranking
top artists in music. INCREASED
NEWSSTAND CIRCULATION: 94%
... over regular weekly circulation.
WORLDWIDE READERSHIP
200,000 decision-makers in over
100 countries around the globe ...
Be a part of this dpn’t miss issue
with a Billboard Classified/
Real Estate Advertisement!
This is an issue that will be
circulated and referred to for
many, many weeks to come ...

CALL TODAY!!
DON’T DELAY!!

Toll Free (800) 223-7524

Billboard
Classified Action Mart
Jeff Serrette
(212) 536-5174 (NYS)
FAX: (212) 536-5055

Real Estate to the Stars
Kara DioGuardi
(212) 536-5008 (NYS)
FAX: (212) 536-5055

AD DEADLINE:
DECEMBER 131H
ISSUE DATE:
DECEMBER 2871H
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SERVICES FIXTURE HELP WANTED

CD

MANUFACTURING

CASSETTE DUPLICATION * GRapHiC DESIGH
PRINTING ¢ DIGITAL EDITING & MASTERING

.

EB5

BAETIRN STANDARD PRODUCTIONS, INE.
37 . HN GLENN DRIVE BUFFALO NY 14228
716) 691-7631 » FAX (716) 891-7732

DISC

8400 Cote de Lesse.
Stlaurent, (Quebec)
Conada H4T 1G7
IF YOU THINK YOU'VE GOT THE
GREATEST PRODUCT AROUNMD..,
CHECK US OUT! WITH OVEF 14
YEARS EXPERIENCE IN MASTERING
AND MANUFACTURING, TO FULFILLMENT
AND GRAPHIC PRINTING,

YOU CAN'T GO WRONG.

CALL US NOw !!!

AND ASK FOR OUR FREE CATALOG.
THE 1 NUMBER 2 REMEMBZ=R:

1-800-361-8153

Let s Mabie youn Musiel [ﬁ]comcr
di g QuISIE

BOOKS/
PUBLICATIONS

FREE DJ & NIGHTCLUB CATALOG

88-Pages o pro sound, lighting & viden
gear Jiscount prices! All major brands! §

Call Today: 16009459300
B2 lahninG

COMPUT

FACTORY DIRECT |
o (D JEWELBOX STORAGE CABINETS.

In Stock Now, No Waiting.
Choice of colors, 2 sizes.

2 drawer, 570 Capacity, $239

3 drawer, 855 Capacity, $269
Prices INCLUDE locks.

Textured steel construction.

Q"i\:%;,,

>~
o (D JEWELBOX SHELF, 2-TIER.
Gridwall, Slatwall, Pegboard.
8 facings, capacity 64. 25" long,
couble tier. Black, white, grey.
Adjustable dividers. “Flip-thru”
trowsing. Use for CD-ROM.

Aichitectural Merchandising Floor
Flans at “no cost or obligation™.

Stccked in Baltimore & Los Angeles

Fitee 100 Page Color Catalog
1+800+433+3543

Fax: 3109372070

FOR SALE

Any Case $29.90

(800) 343-1433
Call Now
ISLAND CASES

(In NY)
(516) 563-0633

Fax: (516) 563-1390

Musicware”

Comptete POS / Inventory
Control for ALL your mecord and
multimedia store seeds!
3 s Available in Spanish too!
. Toll Free 1-888-222-4P0S
FAX:  (919)677-9194

E-mail pos@unidizl.com
http://www.id¢soft.com
2001 Weston Pkwy., Cary, NC 27513 (Also in Esrope)

Buy direct and save! While other people are
raising their prices, we are slashing ours. Major
labe: CD's. cassettes and LP’s as low as 50¢
Your choice from the most extensive listings
available. For free catalog cail (609) 890-6000.
FAX: (609) 890-0247 or write
SCORPIO MUSIC, INC.
P.0.BOX A
TRENTON, NJ 08691-0020

* Psychedelic » Heavy Metal » Punk * Jazz » Blues * R&B
Campus Records

Wholesale Distributor of

“Deletions/Overstocks” "%

874 Albany Shaker Road
Latham, NY 12110

(518) 783-6698 G
(518) 783-6753 FAX
For a Unique Itlend of Independent and
Major Label Closeouts and Overstocks
« [BLISNOUL « MBD » 3eO08Y « 3L0J}28(3 » BJUEQ -

5,08 « W04 + saIPIQ - dod

Thrash « Noise + New Age

YOUNG SYSTEMS LIMITED

(OMPUTER SYSTENS FIR
THE NUSIC & YVIDEO INDUSTRY

770 °'4949:-03338

MORE THAN 30 YEARS OF EXPERIENKE

7708409723 FAX

RecordTrak

Inventory Maragement
For Record Stores

== 200-942-3008

Fax 203-269-3930
Voice 203-265-3440

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes & CD's
TARGET MUSIC DISTRIBUTORS
7925 NW 66th Street - Dept. J
Miami, Florida 33166
PH: 305-591-2188 « FAX: 305-691-7210
DEALERS ONLY

REGIONAL SALES MANAGER
WEST COAST

SM to handle music, video and CD-Rom
Sales to Dist. & Ret. from office in West
Hollywood. Includes large sell thru video
catalog and music product with
substantial new releases in each
category. New tech products under

development. Comprehensive experience
required.

Please send resume and salary history to:
SIMITAR ENTERTAINMENT. INC.

3850 ANNAPOLIS LANE. SUITE 140M.
MINNEAPOLIS, MN 55447-5443

FAX 612-559-6502

Customer Service/Production Person
— Experienced only im all aspects of
the manufacture of CD’s, cassettes &
records. Knowledge of packaging a
plus.
Trutone, inc.
— Adrianne (201) 489-9180

Director of Sales

Growing Classical and Jazz record
label seeks experienced candidates
for Director of Sales position. This
position requires extensive knowledge
of sales, marketing, retail, domestic/
international distribution, and
manufacturing. Internet and computer
skills a plus. Occasional travel
required. Salary, benefits, bonuses.
Send resume and salary history to:
(fax) 602-470-0696 or (mail) PO Box
26850, Tempe, AZ 85285-6850.
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Bobbie Noreen CRS, GRI
Owner / Broker
(800) 653-9848

m Fax: 371-3235
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REALESTATE TO THE SRS

Rate $74
1.inch by 1 column
Kara DioGuardi
1-800-407-6874 - (212) 536-5008
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NASHVILLE

Experience the difference
with Legacy Properties.

(2222222222222 222 23

B OUND?

The music business and a GREAT real estate market
brought me to Nashville from California several years
ago. If you are relocating, call me and 1 will show you
why I fell in love with Middle Tennessee. With over
22 years of real estate experience and personal
knowledge of the relocation intricacies,

I can make your transition a

Experience the difference.

MUSIC MERCHANDISE

Zmachars INC. "\
MUSIC MERCHANDISE

One stop distributor for posters, t-shirts, stickers, hats,
keyrings, buttons, patches, incense, lights, jewelry,
sungiasses, tapestries, and much, much, more. .
We are a service based company with all of the latest
mer di ilable. Get it all with just one call...

SALES MANAGER

RED Distribution has an opening for a New
York based Sates Manager to help oversee
all sales functions in the Tri-State area of NY,
NJ and Conn. Some travel required.
Candidate should have at least 5 years
Sales/Sales Mgmt. exp., preferably in music
business. Must have strong leadership
abilities, exceptional organizational and
presentation skills, and computer
experience.

Fax or mail Resume to: tax #212 337-5277

FRANK FALKOW
RED DISTRIBUTION
79 Fifth Ave., New York, NY 10003

MUSIC & MORE
Rights clearance firm: Music/Films/
Celebrities and more. Office manager
with an opportunity to learn licensing.
Expand your horizons. Excéllent growth
opportunity. Fax your resume to
BZ/Rights at 212-769-9224.

PROMOTIONS DIRECTOR

National promotions agency in Los
Angeles seeks detail-oriented
professional with a minimum of 4 yrs.
exp. in promotions/marketing including
special event production. You will oversee
promotions involving nighiclub events
and head team of individuals to market
our client’s products. Send resume and
salary history to Karyn: 640 N. LaSalle,

Ste. 350, Chicago, IL 60610.

INVESTORS WANTED

Colored Jewels * Jewel Boxes

%395\ CD Blisters * Security Packaging
6‘3”:"-' Plastic Sleeves * Price Guns
i%\®% " Mailers * Dividers * Norelcos

The Jewelmaster Packaging System
Retail-level shrinkwrapping. Does CD's, Videos
cassettes, LP's, ﬁosters & more...only $189,95!
Indies » Budgets « Novelties * Accessories * Blank Tape
Poerformance Dist'ss.

2 Oaxk S7. New BRunswick NJ OB90 1
Tel:308.545.3004 Fax:908.545.6054

Indie Record Company....
Indie Record company with soon to
release CD/seeks investors. Prior
record releases with major success.
Very Hot Product. Secured. Call Mr.
Winters. 305-596-9786

NO MINIMUMS/SAME DAY SHIPPING

dealers only — call for information:
1-800-248-2238 - fax #: (305) 888-1 Qy

WANTED TO BUY

Reducing your Used Stock?
Selling your Collection?
Going Out of Business?

CASH for CDS, Tapes,
LPS,Software, Videos

Scott Henderson at 602-835-9102
e-mail: scotthh@primenet.com

OMITH.ALSTER

~——— AND COMPANY ——

> Rudio Books  yideo Games

> Consumer 5, computers
Electronics  compact Discs

> Videos
> Laser Discs > Cassettes

(954) 351-0000
Fax: (954) 351-0561

TALENT
HOT NEW LABEL

Seeks R & B, Hip Hop & Pop Tracks
for several diverse artists.
Mail your tapes to:
EXECUTIVE PRODUCER
6932 Greenville Suite 162
Dallas, Texas 75231

Mail tapes by November 30th, 1996

ANNOUNCEMENTS

SHE'S BACK ...
DOMINICO & HER BAND
RECORD RELEASE PARTY
The Funk is Live at, THE MUSIC CAFE
December, Friday the 13th, Show Time at 9:15 PM
380 Canal St. & W. Broadway,
hitp://www.users.interport.net/-dominico

You can rely on us to reach
the buyers who want to
purchase your products

and services

Billboard classified ...
year round the place to be.

Billboard classified ...
can help in selling your
service, locating an
employee, advertising
promotional products or
selling your home if you're
relocating

Rely on us today!

Jeff Serrette
1-800-223-7524,
212-536-5174 or for
ReAL ESTATE TO THE STams
Kara DioGuardi
1-800-407-6874,
212-536-5008

Billhoard
1515 Broadway
New York, NY 10036
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Morissette Still Going Strong In Oct. RIAA Certifications

B BY CHRIS MORRIS

LOS ANGELES—Alanis Morissette
is alone at the top: With the Record-
ing Industry Assn. of America’s
(RIAA) certification of her Maver-
ick/Reprise/Warner Bros. album,
“Jagged Little Pill,” in October for
sales of 13 million, the Canadian
singer/songwriter’s U.S. debut
became the best-selling album by a
female artist.

“Jagged Little Pill” continues to
sell at an amazing clip: The album
arrived at the 12 million mark in
September, tying Whitney Houston’s
self-titled 1985 bow as the top-sell-
ing album of all time by a female
artist. Thus, it took Morissette only
a month to rack up 1 million sales
and eclipse its previous high-water
mark.

In passing its latest sales signpost,
“Jagged Little Pill” moves to fourth
on the list of top debut albums. Still
looming ahead of Morissette’s set are
“Boston” (Epic, 1976, 15 million),
Hootie & the Blowfish’s “Cracked
Rear View” (Atlantic, 1994, 14 mil-
lion), and Guns N’ Roses’ “Appetite
For Destruction” (Geffen, 1987, 14
million). The latter album attained
its current sales peak in October.

Nirvana’s 1991 DGC break-
through, “Nevermind,” reached cer-
tified sales of 9 million last month,
matching Pearl Jam’s 1992 Epic opus
“Ten” as the top alternative rock
album of the decade.

Prefacing the holiday season, sax-
ophonist Kenny G’s 1994 seasonal
album “Miracles” rang in a certifica-
tion for sales of 7 million. The album

BMG, ZOMBA

(Continued from page 6)

a statement, he says that BMG is
“welcome” as a minority sharehold-
er.

The agreement further cements a
longstanding relationship between
the two companies. Not only do they
have a decade-old distribution
arrangement, but BMG bought 25%
of Calder’s publishing concerns in
1991, and Zomba acquired U.S.-
basgd Christian label Reunion from
BMG-owned Arista earlier this year
(Billboard, Oct. 19).

In addition to the Jive, Silvertone,

remains the biggest-selling Christ-
mas album of all time.

Among female artists, the month
was not Moressette’s alone. Melissa
Etheridge’s 1993 Island album, “Yes
I Am,” hit a sales peak of 6 million;
Celine Dion scored her first quintu-
ple-platinum album with her current
550 Music release, “Falling Into You,”
while her 1993 collection, “The
Colour Of My Love,” hit quadruple
platinum; and Brandy’s eponymous
1994 Atlantic debut tallied sales of 4
million, tying Tiffany’s self-titled
1987 album as the biggest recording
by a female teen.

The triumvirate of José Carreras,
Placido Domingo, and Luciano
Pavarotti celebrated a new pinnacle
for their 1990 London album, “In
Concert”: Vaulting to certified sales
of 3 million, the set maintains its sta-
tus as the best-selling classical
release ever.

Female R&B duo Zhané (Motown)
and that trio of rockin’ rodents, the
Chipmunks (Epic), attained their
first million-selling albums in Octo-
ber.

Both Kiss and Rush collected their
21st gold albums last month, for
“Unplugged” (Mercury) and “Test
For Echo” (Atlantic), respectively.
The veteran groups are tied for third
on the list of bands with the most
gold albums, behind the Rolling
Stones (with 36) and the Beatles
(with 28).

R&B unit Groove Theory (Epic)
and country group Lonestar (RCA
Nashville) captured their first gold
albums.

Many people are apparently still

and Verity labels, Zomba’s record
division includes the U.K.-based
Pinnacle/Windsong group of compa-
nies, U.S.-based Christian music
distributor Brentwood, the Battery
recording studios and Dream Hire
equipment company, film music edit-
ing operation Segue Music, and a
record producer management com-
pany.

Zomba claims that its $500 million
annual revenues make it the world’s
biggest independent music opera-
tion.

DISCOVERY TO OPEN URBAN RETAIL CENTERS

(Continued from page 6)

grouped by floor topic. Videos from
Discovery and other vendors won't be
confined to one section, a hindrance to
sales elsewhere, Moyer believes. “We
want to avoid ghettoizing product.”

Discovery has leased the space from
Abe Pollin, chairman of Washington
Sports and Entertainment Limited
Partnership, which is building a 20,000-
seat arena to house the National Bas-
ketball Assn.’s Washington Bullets
(soon to be the Wizards) and the Nat-
ional Hockey League’s Washington
Capitals. MCI Communications is a
participant and a prominent advertis-
er; hence the name “MCI Center.” The
arena will open next fall.

Because Discovery Channel Desti-
nation won’t have on-site competition,
Moyer expects to draw heavily from
the crowds attending more than 250
events per year. He adds, “We have
some very aggressive plans about how
we've going to dress the set.”

The San Francisco lease, signed

with Sony Retail Entertainment, gives
Discovery 14,000 square feet adjacent
to the main entrance of a center that

“will have an Imax theater, a 15-screen

multiplex, a restaurant, and a night-
club when it opens in mid-1998. Moyer
describes the one-floor layout as “an
edit” of MCI Center, using the same
principle of merchandising “by realm.”

He anticipates working with Sony in
the future. “We’ve been talking to
them on a range of issues,” Moyer says,
including other urban centers.

Sony’s considering only “a handful,”
says spokesman Dan Scheffey: “Cen-
ters have to be something that have
meaning to the local population and to
visitors.” As for the new retail partner,
“we're looking forward to working
with them,” he adds.

Discovery Channel Pictures and
Sony recently announced a deal to co-
produce and co-develop 3D and 2D
large-format movies.

bl

MORISSETTE

learning how to “Macarena”: Los Del
Rio’s unstoppable single, released in
August 1995, hit sales of 4 million in
October. The megahit dance tune is
now tied with Whitney Houston’s “I
Will Always Love You,” USA For
Africa’s “We Are The World,” and
Tag Team’s “Whoomp! (There It Is)”
for the best-selling single of all time.

Dion’s single “It’s All Coming Back
To Me Now”—the second million-
selling number from “Falling Into
You”—went platinum and gold simul-
taneously last month. :

First-time gold-single artists
include Maxwell (Columbia), Do Or
Die (Noo Trybe/Virgin), Az Yet
(LaFace), Ginuwine (550 Music), and
No Mercy (Arista).

Following is a complete list of
October RIAA certifications:

MULTIPLATINUM ALBUMS
Guns N’ Roses, “Appetite For
Destruction,” Geffen, 14 million.
Alanis Morissette, “Jagged Little
Pill,” Maverick/Reprise/Warner
Bros., 13 million.
Garth Brooks, “The Hits,” Capi-

LONGFORM MUSIC VIDEOS

(Continued from page 7)

specials on Lyle Lovett, Tom Petty,
Elton John, and Reba McEntire.

But Galloway admits that televi-
sion airings have a direct effect
more on album sales than on video
sales. As an example, he says that
when “Rhythm, Country & Blues”
aired on PBS, sales of the MCA
album “catapulted” to 1 million,
while the video moved just 40,000
units domestically.

DINA CARROLL CONFIRMS SOUL DIVA STATUS

(Continued from page 8)

than with simply responding to “what
was in the grooves.”

“I think she’s being modest,” re-
sponds Berman upon hearing Carroll's
comments. “I'm certainly looking very
much at America and would certainly
look at being able to compete with
those artists you've just mentioned.

“The first album significantly un-
derachieved in America, in spite of
Dina having made many friends in the
industry and the media,” continues
Berman. “The first single turned out
to be a very ill-fated choice and set a
tone from which the album never
recovered. ['ve had a lot of enthusiasm
toward Dina as an artist for this album
from Mercury in New York. It’s fairly
early days, though I know they’re
working on a plan to set the record up

tol Nashville, 9 million.

Nirvana, “Nevermind,” DGC, 9
million.

The Cranberries, “No Need To
Argue,” Island, 7 million.

Counting Crows, “August And
Everything After,” Geffen, 7 million.

Kenny G, “Miracles,” Arista, 7
million.

Melissa Etheridge, “Yes I Am,”
Island, 6 million.

Peter Gabriel, “So,” Geffen, 5 mil-
lion.

Nirvana, “In Utero,” DGC, 5 mil-
lion.

Celine Dion, “Falling Into You,”
550 Music, 5 million.

Celine Dion, “The Colour Of My
Love,” 550 Music, 4 million.

Brandy, “Brandy,” Atlantic, 4 mil-
lion.

Various artists, soundtrack,
“Sleepless In Seattle,” Epic, 4 mil-
lion.

Vanessa Williams, “The Comfort
Zone,” Mercury, 3 million.

Carreras, Domingo, Pavarotti,
“In Concert,” London, 3 million.

Boyz II Men, “Christmas Inter-
pretations,” Motown, 2 million.

PLATINUM ALBUMS

Pink Floyd, “Shine On,” Colum-
bia, its 13th.

Zhané, “Zhané,” Motown, its first.

Chlpmunks, “Chlpmunks In Low
Places,” Epic, their first.

Marvin Gaye, “Every Motown
Hit,” Motown, his third.

Tracy Lawrence, “Time.Marches
On,” Atlantic, his fourth.

dc Talk, ‘Jesus Freak,” Forefront,
its second.

GOLD ALBUMS
Gloria Estefan, “Destiny,” Epic,
her sixth.
Vince Gill, “High Lonesome
Sound,” MCA, his eighth.
Andy Griffith, “I Love To Tell The
Story,” Sparrow, his secord.

Various artists, “Club Cutz,”
RCA.
White Zombie, “Supersexy

Swingin’ Sounds,” Geffen, its third.

Kiss, “Unplugged,” Mercury, its
21st.

Kathy Mattea, “Walking Away A
Winner,” Mercury Nashville, her
sixth.

Marvin Gaye, “Every Motown
Hit,” Motown, his fourth.

Groove Theory, “Groove Theory,
Epie, its first.

Rush, “Test For Echo,” Atlantic,
its 21st.

Aaliyah, “One In A Million,”
Blackground, her second.

Various artists, soundtrack,
“High School High,” Big Beat.

Lionel Richie, “Louder Than
Words,” Mercury, his fifth.

Lonestar, “Lonestar,”
Nashville, its first.

Shania Twain, “Shania Twain,”
Mercury Nashville, her second.

PLATINUM SINGLES
Celine Dion, “It’s All Coming
Back To Me Now,” 550 Music, her
third.

RCA

GOLD SINGLES

Celine Dion, “It’s All Coming
Back To Me Now,” 550 Music, her
third.

Maxwell, “Ascension (Don’'t Ever
Wonder),” Columbia, his first.

Do Or Die, “Po Pimp,” Noo
Trybe/Virgin, its first. :

Az Yet, “Last Night,” LaFace, its
first.

New Edition, “Hit Me Off,” MCA,
its second.

Ginuwine, “Pony,” 550 Music, his
first.

No Mercy, “Where Do You Go,”
Arista, its first.

Assistance in preparing this article
was provided by Gina van der Vliet.

MCA is working on a deal to air a
Ramones farewell tour, which will
eventually be released as a longform
video.

CHRISTIAN NICHE
In niche markets, a video can give
an artist added exposure, and in
some cases broaden his or her audi-
ence. Contemporary Christian acts
are a good example of that upside.

as effectively as possible in the new
year.”

Mercury in the U.S. is expected to
release the set in the first quarter, al-
though details are pending.

On the European front, Berman
says, “the album did relatively well in
some European territories, but be-
cause we’d chosen to concentrate on
America and chased the ill-advised sin-
gle, it meant by the time we turned our
attentions to Europe, we were chasing
our tail—everything was completely
out of synch. There’s a much more
cohesive international plan being put
together [for the new album] than was
the case last time.”

Assistance in preparing this story was
provided by Dominic Pride.

“I think my video brings more
kids to my concerts,” says Christian
comedian/singer Mark Lowry. “The
kids watch it and pass it along to
other family members, so I think
I’'m getting a cradle-to-grave demo-
graphic.”

Distributed by Nashville-based
Word Records, Lowry’s “Remotely
Controlled” longform video was pro-
duced by the label as an added mar-
keting tool for the artist.

Word VP of marketing Alisa
Elder says the label is using the
same strategy for the group Point
Of Grace. In production now, the
video from the group will be titled
“Life, Love, And Other Mysteries:
The Point Of Grace Story.”

In order to compete with the vari-
ety of budget-priced movie product,
PolyGram dropped the price of cat-
alog titles to $9.98 two years ago in
a program called “Video Worth Lis-
tening To For Less.”

“The budget line has worked
incredibly well,” says Freehauf.
“Two of our videos were off the
sales charts until we repriced
them.”

One, “The Bob Marley Story,” is
No. 25 on the Top Music Videos sales
chart this week.

Says Freehauf, “We're not rolling
over and playing dead with music
video.”
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Who's Bad‘7 Wynonna parks har Harley outsmle the stud|os of SW Networks’
“Country’s Most Wanted” with Carl P Mayfield in Nashville, following a tell-all
interview. Pictured in the back row, from left, are Mayfield; show staffer Dean
Warfield; and Wynonna's husband, Arch Kelly.

Phoemx s Civil 3-Way Country Battle

KNIX, KMLE'’s Alternating No. 1 Ends In Summer Book

This story was prepared by Phyllis
Stark. managing editor of Country
Awrplay Mowitor:

The battle for country dominance in
Phoenix is one of the hottest and yet
most civil airwave dogfights in Amer-
ica. In the five Arbitron books released
from spring '95 to spring ’96, KNIX
and KMLE took turns at No. 1 and No.
2, trading positions every quarter. It
wasn't until the newly released sum-
mer book that either station (in this
case, KMLE) took the lead two books
in a row.

KNIX has been through three
morning teams in the past two years,
while KMLE recently lost its a.m.
drive-time dominators, Tim Hattrick
and Willy D. Loon, to WKXK Chica-
go.

Also this year, KMLE was nomi-
nated as Country Music Assn. (CMA)
station of the year, while KNIX was
nominated for the Billboard/Airplay
Monitor Radio Awurds in that cate-
gory. along with the program/opera-
tions director and music director of

KIIS Listeners Enjoy Drive Time In Style

BMW Z3 Roadster (riveaway Generates Publicity

B BY DOUG REECE

LOS ANGELES—In a market
where slick, eye-popping promotions
are the order of the day, KIIS-FM
Los Angeles is attempting to leave
its competition in the dust for the
next ratings book by giving away

PROMOTIONIS

& MARKETING

five of the hottest, hard-to-get
sports cars in the nation.

For five consecutive Thursdays
beginning at the end of September,
KIIS gave away the James Bond-
affiliated BMW Z3 Roadster to the
102nd caller to identify three songs
played on Rick Dees’ “In The Morn-
ing” show.

The station, which has run similar
promotions in the past with Por-
sches and Mazda Miatas, was intent
on outdoing itself, says Karen Tobin,
KIIS VP and director of marketing.

“We couldn’t do a car a month, be-
cause people get tired,” says Tobin.
“L.A. can be a jaded market, and
KIIS has always owned it wita big-
ger-than-life contests. If we had not
set a precedent for ourselves, raybe
we could have looked at it with a
more relaxed attitude.”

Tobin says the station chcse to
focus the event around Thursdays
based on the programming philoso-
phy that that is the day Arbitron

diaries are most typically filled out.

Perhaps a refleetion of the diverse
audience drawn to the station
through the promotion, winners
ranged from a 50-year-old Ph.D.
cand.date to a secretary in her late
20s.

“We wanted to push all the cume
into one day, and that’s especially
important when you're in a market
with 84 signals,” Tobin says. “We
use cur call letters as an acronvm:
Keep It Irresistibly Simple.”

Judging from listener response,
the s ation has been highly success-
ful in generating enough publicity to
fuel the promotion. At one point,
Tobir says, phone lines at the station
were temporarily blown out.

To keep listeners tuned in, KIIS
mixed its giveaway times and bol-
stered promotion with spots in var-
ious dayparts. The station also
cross-promoted with other events.
For its “Free Gas Fridays” promo-
tions, for example, the radio station
displayed the roadster at gas sta-
tions as listeners filled their tanks.

It also took out citywide bus
backs, played the eontest up over its
Internet World Wide Web site, and
aired a unique television campaign,
which originally ran during L.A’s
No. 1 rated news program on Span-
ish KMEX and was then given Eng-
lish subtitles to air on other local
network news shows.

The ads were designed to address
the station’s large Spanish-speaking
audience and to serve as a take-off
on IBM’s popular subtitled televi-

| W=
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Bus-ted. KIIS-FM Los Angeles isn't
fooling around with just any car give-
away in its current promotion. A hand-
ful of lucky listeners will soon get to
drive alongside this bus billboard in
their new BMW Z3s.

sion ads, says Tobin.

Meanwhile, North Hollywood,
Calif.-based Century BMW—al-
ready an account at the station—has
been getting good mileage from the
promotion.

In addition to requisite mentions
on liners and bus-back ads and hav-
ing the television commercial taped
on the dealer’s lot, KIIS aired sev-
eral theater-of-the-mind commer-
cials that simulate a driving experi-
ence and invite listeners to Century
BMW for test rides.

Tobin suggests that by paring
down the promotion, smaller-market
stations with tighter purse strings
could create an effective car contest.

“People should keep in mind that
besides the local dealer, it’s a good
idea to approach the regional deal-
ers’ association and the larger asso-
ciations [in this case, West Coastl,”
says Tobin. “Those are three doors
to get co-op dollars, and if the sta-
tion is willing to trade, they can
knock off additional expense.”

the year categories. KNIX won all
three awards.

To further complicate matters, a
third country FM, KBUQ, signed on
in July, calling itself Young Buck
Country. The name is a thinly veiled
reference to KNIX owner and recent
CMA Hall of Fame inductee Buck
Owens,.

By all accounts, however. the
Phoenix match has been an unusually
courteous one. “I have a lot of respect
for KNIX and what they’ve done for
country musie and |particularly] for
country music in Phoenix,” says
KMLE PD Jeff Garrison.

“It’s been very competitive, [but]
those of us in radio enjoy that,” echoes
KNIX VP/general program manager
Larry Daniels, a 26-year veteran of the
station. “It’s been a good, clean fight
here in Phoenix, without a doubt. It's
still a lot of fun.

“We never take potshots at any of
our [rivals],” he adds, a claim support-
ed by Garrison. “We think our listen-

ers don't want to hear that,” Daniels
adds.

The closest KNIX has come to dirty
dealings was in the form of a full-page
ad in the July issue of its station mag-
azine. The ad declared, “Tim & Willy
are gone. Now what? All of a sudden
you're bored with repetitious, top 40-
sounding country radio. Everything
that was unpredictable e about it has
gone to Chicago. So it’s time to shop
around. Find out what a nice surprise
it is to hear an all-time favorite song
you haven't heard in a while, mixed
right in with the hottest new tunes.
Remember variety? You will. And
you'll wonder why you settled for so
much less.”

Daniels says the ad was not intend-
ed as a dig at KMLE as much as a
reinforecement of what he views as the
positives of KNIX. “We've always been
aggressive,” he says. “We've always
believed in the philosophy of letting
people know what we’re doing. We

(Continued on page 76)
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Joel Whitburn's ROCK TRACKS K

‘Two artist-by-artist listings of every title to appear i

on Billboard's “Album Rock Tracks” (1981-95)

& “Modern Rock Tracks” (1988-95) charts.

With Complete Chart Data On Each Rock Track:

Chart debut date ¢ Peak position * Total weeks

charted * Album title ¢ Label and album

number ¢ Top 25 Artists photos ¢ Detailed

accurate artist biographies ¢ Title notes * More!
Song Title List * Top 100 Artists

¢ Artists With The Most #1, Top 10 &

Charted Hits ¢ Top Hits Of Each Year, Each

Decade & All-Time * Chronological #1 Hits List

Partial sample page from “Albwm Rock Tracks” section
—

oepur reaxwnel  anmisy
DATE POS |CHR Rock Track

PoP
P95 Atbam e

Albua
Labal @ Numbac

PEARL JAM #21%

AT ~

| 4 & A
1/4/92
812192
w/22/92

' Alive
2 Even Flow
20 2 deremy

{ 11/19/94 16

Softcover $34.95

Express

Seatilebased rock band: mcailay Pl Vedder (b Bdic Mustir . duiasits Stome Gossard und Mike
ana 4 o

1984 Drummes JAck roms jexBed 2ok CoL Peppare) Joined in uie 1904
I)Better Ban 3/Daughier 3)Even Flow

o i
s 73 T £
fox 100 alter 1 was 1¢ieased In 1995 s 8 €D sungle (Epic 779351
12/26/92. 3 25 4 Black T Cp A 4
a/18/93 26 5 & Crazy Mary St Ketef 4 Benf
Victoria Williams fwever. gurtar Backing smeal) s lariogsl et Tar 714 |
10/16/83 3 B eGo Epe/Auec 53136 i
10/3/93 1t 26 7 Daughter. ) EpeAsme 53138 F
o et e s oo et G A tep 77508
10/30/83¢ 21 13 8 An.mal Epeioen 3313
3/12/95 3 23 o Dissident 18 va Pk 33138
Bubbird | nder” after 1t was released in 1985 20 & CD max)-singe [Epe 77939
6/11/8a 23 12 1o Elderly Woman Beliind The Counter In A
Small Town Epucsnae »
7/2/%4 39 1 11 Glorified G v Ep ]
9/3/84 21 19 12 Yellow Ledoruier fup €D gle tox a1
e S s ey |
(e 77833 and i he mmﬁun s G 1n 3995, e version. Bubbied Under” 1 the B.aite o fne

single “Davghter” [Epu 77938 n

e J';&T"m‘" C'{""M“‘\/\/MMTM ~l

¢ Dave Krusen who puyed on the sibum
.
aa Mait Dlllon's hand. Cittzen Dick. Abbruzzesc leit Band (n Augusi

¢ Kruarn recorded »ith Tespie Of

Ten Eperaam 4057
Ten o/ Ao 478 |

1-800-827-9810

Over 250 pages. Size: 7" x 9"
Shigping & Handling Charges:
$6 / Canada & Foreign $7

Payment Accepted: Check. Mone:
Order. MasterCard. VISA, American

Mail to; Record Rcselrch lnc

Dept. BBRT. PO. Box 2

Menomonee Falls, WI 530)’ 0200
SA

Fax to: 414-251-9452

Have a question? Need more
information? Or ordering from
overseas? Call 414-251-3408.
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PROGRAMMING

b | Su Fa W Sp Su Su Fa W Sp Su Su Fa W Sp Su
call Format '95 '95 '96 '96 '96  Call Format '95 '95 '96 '96 '96  Call Format '95 95 '96 '96 '96
RNO cls rock 49 48 48 53 48 WG count 71 46 37 34 30
o= R T = KL oldies 56 47 55 50 48  WPCM courtry 3l 25 16 21 28 W#&‘c s&ﬂomles %g f? ?g IZ[I) %g
12-plus overall average quarter-hour sharves (#) indicates Arbitron market rank. WEZB m£40 44 47 45 36 47 wml))( mOdim }g %g %S ?g %g WPLX adult std 10 11 20 10
Copyright 1996, Arbitron Ratings Co. May not be quoted or veproduced without MTESZ ﬁcﬂmd'es i% 3‘2 38 i% ‘3:3 WOMG-AM fgil»]é:orZs 13 25 9 13 1% NASHVILLE—(44)
the priorwritten permission of Arbitron. WCKW-FM album 300 24 45 34 35 WDC6 op 40 LI 14 19 13 14 weix country 49 153 149 164 148
i ki o - - WYLD-AM religious 29 32 25 36 32 WARA R&B adult 11 6 13 12 12 WSM-FM country 100 94 100 98 84
Su Fa W Sp Su Su Fa W Sp Su mgu adult std 3423 27 29 31 WMRR N/T 1112 12 13 1.3 waak RSB 60 74 68 £3 80
call Format  '95 '95 '96 '96 '96  Call Format  '95 '95 96 '96 '96  \puy hoen 20 33 21 30 33 T . S I I R
CHARLOTTE, N.C 7 WCC) jazz 7 16 14 18 19 wew rNE/I%Eklus S I AR WHRK MQEMPHIET(I??)M 128 128  GFX cls rock 70 53 70 56 6l
album 83" 13 (;34 )72 Y - S S B LT [ L O WAC-F AC A I T
WOLM oy 3 a6 43 g0 ap MO amn o 143 01 De 3 GREENSBORo N.C—(42) s RS 63 58 69 51 0 W owwm 2% 43 35 3 4]
RNk countn 7 s wew religious 8 8 13 14 country 128 127 117 113 115 WEGR album 64 67 52 69 61  wwin i 50 25 34 33 18
WET-AM-FM A 65 62 76 74 61  WKRC i 19 12 13 10 o REB 58 54 64 86 68  WLOK religious 47 50 54 43 66  wier REBadut 33 3% 97 3 3
WIDR country 80 38 58 63 60 WHAG AC 58 70 72 61 61  WMC-M i 58 58 67 69 64 iy a2 7 bl i
WWMG oldies 60 41 48 45 59 NEW ORLEANS—(38) WKZL AC 64 66 12 68 62  WGKX country 75 75 74 71 58  WAC-AM A B s R
WLYT A 52 74 56 55 58 WaUE R&B 142 138 124 132 13.1 MOX oldies 57 56 51 55 55 WNC-AM i 50 63 44 48 45 WVDL R&B oldies 22 17 14 11 22
WBAV-FM RéBadut 48 44 45 47 41 WHL N 63 88 83 64 92 WOMG-FM ReBadult 50 41 47 61 55  wogy count 39 S5 41 39 34 O lplesH G e
WYLD-FM R&B adult 87 72 13 15 80 couniry i g WRLG/WYYB  modem L1318 11 1l
WEND modemn 3123 34 43 39 KRR cls rock 46 47 44 40 53 WSRR-FM T0soldes 33 27 29 31 32
WS AC 5753 16 4] 35 MMOE county Won B H e : 18003 4 4e 4 wea madem 27 28 30 31 31 WMOB e L3 b1 1210
WSSS cls rock 42 43 34 32 33 . g - - cauntry - 8 . . WMFS album 30 24 21 29 28 .
) WLMG A 43 49 53 18 48 WxRA album 36 45 51 35 41 s A 15 17 05 20 3 ROCHESTERIOE\I Yo,e gﬁasl)o.e s
WBEE country 105 111 103 98 104
WPXY top 40 77 8l 10 88 ‘82
WCMF-FM album 90 90 74 85 15
WRMM-FM AC 73 86 71 18 62
WNVE modern 68 54 58 63 60
WDKX RSB 61 60 58 57 5.1
T T WKLX oldies 56 56 51 47 48
WVOR AC 51 50 59 52 46
WBEF adult std 37 34 36 33 37
“ E H R E E e i ! i ‘E
WHRR cls rack 9 23 34 27 31
WHTK N/T 9 2 6 8 12
WMIQ AC 3 10 9 11
WYLF adult std 1. 0 3 5 8 11
WEST PALM BEACH FLA —(47)
WRMF AC 78 77
WRLX easy 7.2 5.2 62 69 1.3
- WEAT-FM AC 64 93 72 72 12
WIRK country 76 81 59 66 55
WPBZ modern 30 35 40 49 47
WINOWINK  NT 51 64 48 47 44
WKGR album 43 44 38 41 al
WIBW adult std 34 26 40 38 33
WCLB country 3129 22 22 30
WEDR RSB 29 33 36 33 30
= WDBF adult std 31 23 23 17 26
WIMI classical 12 22 21 20 25
WBZT N 2320 21 34 24
WPOW top 40/rhythm 13 14 25 22 21
WLVE jauz 18 20 20 15 20
WM oldies 12 22 15 14 18
WBGG cls rock 16 16 15 18 18
WITA album 19 16 24 15 18
WOLL cls rock 27 29 28 22 17
WEAT-AM N1 L7 18 14 16 15
. WPLL AC 138 13 17 15
WHYI t0p 40 10 10 12 10 14
WI0D N/T 10 16 18 14 14
_ WLYF AC 22 14 13 14 13
. WHT R&Badut 17 14 18 15 12
5 SONES! WKIS country 17 13 12 17 12
g WYFX R&B adult 5 38 3 12
™ WZZR album 16 10 13 19 12
i W s WOAM sports 7 7 9 8 11
WRMA Spanish 6 7 8 11
LIVEN METRLLIER EUREEARSEX FISTOLS "RENSTIENDYS WPOM religious 8 11 12 15 10
LAS VEGAS—(48)
KL adult std 79 93 100
KLuC top 40/shythm e_z 7.6 53 71 82
KSNE AC 78 716 89 83 66
KFMS cauntry 48 52 51 52 62
KWNR country 70 58 67 67 61
KMZQ AC 52 61 65 56 60
KMXB AC 39 48 47 46 51
KEDG modern 64 64 73 70 50
KKLZ cls rock 37 38 37 41 40
KXTE modern 39 40 37 34 40
Three-Year CARDIGANS KOMP album 58 43 51 44 39
Overnight ODIG Y KoL oldies 51 48 47 47 36
Success cHeapTRICK | KBGO oldies 23 18 14 14 32
paaass} LT KOWN N/T 30 26 22 34 22
HuNDY KLSQ Spanish 21 25 20 18 21
KXPT tnple-A 18 23 25 24 21
REM Ko:g ;%msm H 1.2 28 %g 13
KR 13
Excellent KVEG NT 18 7 8 11 13
‘Adventares’ i K0OL Spanish 17 12 16 11 11
CATRO@L KENO sports 5 12 9 7 11
THECOMPLETE KNUU NAT 17 12 11 13 10
EEALERICH LOUISVILLE, KY—(49)
WAMZ country 5 140 148
e Tk o vy 3R
e (] . 3 R .
Sneali preview: The new NIRVANA albam WG28 Rég 61 59 53 66 65
WVEZ AC 53 60 63 49 52
WOMF album 52 46 40 48 51
WIFX album 59 62 61 64 48
WSFR cls rock 3741 41 37 43
WSIW jazz 37 30 27 40 43
WAVG adult std 42 41 37 32 40
WLRS AC 42 25 27 24 37
. WRKA oldies 39 39 38 36 37
WKIK-FM country 24 31 25 23 23
WINU modern 11 12 21 24 18
WRVI ¢ls rock 10 13 17
WMIM R&Badut 18 16 14 19 12
WLLY religious 5 15 16 23 11
WTHQ-FM country 4 5 10
RALEIGH/DURHAM, NC—(50)
WOCo top 40 88 93 88 83
WQOK R8B 77 7.5 77 85 81
PAID CIRCULATION: 213,655 e 3
WIRG oldies 59 66 55 17 68
[ ) Y 4 WKIX country 59 61 58 67 61
WPTF N 71 78 63 69 62
GUITAR WORLD 1115 BROADWAY NEW YORK, NY 10010 (212) 807-7100 R A
WORLD WIDE WEB: http://www.guitarworld.com WRXCWFKK  RsBadut 60 68 57 55 51
wzzu ols rack 38 46 40 38 47
*[AS FILED WITH A.B.C; PERIOD ENDING JUNE 30,1996] WICO jazz 17 21 20 14 23
WIMH RSB 14 L1 13 16 16
WKTC country 20 13 13 18 13
WLLE RSB 17 13 13 10 10
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rock unconscious, the sound of L.A. quartet

Tonic is the sum of the band’s record collection.
“You are what you grow up with,” says vocalist/gui-
tarist Emerson Hart. “There are only so many notes
in a scale. We just try to let come out what con:es out
and then ruthlessly edit.”

Listening to “Open Up Your Eyes,” the first single
from Tonic’s debut Polydor/A&M album, “l.emon
Parade,” you get the feeling that you've heard the song
before, so familiar is the grieved vocal, the power gui-
tar. The allure of “Open Up Your Eves,” No. 30 02 Mod-
ern Rock Tracks this week, is that it synthesizes yeurs
of FM rock.

Though Hart and his fellows in Tonic—guitarist Jeft
Russo, bassist Dan Rothchild, and drummer Kevin

Billboard.

E manating tones and tales from the collective

Shepard—reside out West, Hart grew up in Red Bank,
N.J. It was there that he absorbed the rock’n’roll rever-
berations from the rooms of his two older sisters. “It
was a constant influx of music in my house,” he says.
“Everything from Elton John’s ‘Tumbleweed Connec-

= BY BRADLEY BAMBARGER

“ *‘The Cars’ was

one of the first

y records 1 turned

my friends on to.

It was so different,

yet still rock.”
—Emerson Hor of Tonic

tion’ to Aerosmith’s ‘Toys In The Attic’ was playving.”
One of the first albums Hart had the thrill of dis-
covering on his own was the Cars’*78 debut, which he

NOVEMBER 9, 1996 Billboard.

bought at Jack’s in Red Bank, a “combination record
shop/head shop,” he says. “You could hang out there
with all the cool people, and as a kid, that was great.
The Cars album was one of the first records that I was
able to turn my friends on to. It had such great melo-
dies and that real distinct mood. You brought a cool
record like that home, and you were the man.”

The guys in Tonic have bonded over albums that pos-
sess an appeal akin to that of “The Cars,” such as
Weezer’s “Pinkerton” and, especially, Radiohead’s
“The Bends.” “With “The Cars,’ it was so different, yet
still rock,” Hart says. “I remember how my friends
and I used to react to it at parties, *‘The Bends’ has
such powerful melodies, such a continuity, that we got
the same feeling. You can’t consciously emulate some-
thing like that. but you ingest it. It’s all in there.”

NOVEMBER 9, 1996

Mainstream Rock Tracks.

Modern Rock Tracks-

< < L3 Qz TRACK TITLE ARTIST &2 U 21¢. TRACK TITLE ARTIST
o 21 [N (&) ALBUMLE_(.IF ANY) LABEL/PROMOTION LABEL == | = o =0 ALBUM TITLE (IF ANY) LABEL/PROMOTION LABEL
* A *NO. 1% & * * A ANO. 1% & &
1 1 1 4 ME WISE MAGIC 3 weeks at No. 1 VAN HALEN @ 1 ! 12 WHAT | GOT 3Jweeks at No. 1 @ SUBLIME
VAN HALEN BEST OF VOLUME 1 WARNER BROS. SUBLIME GASOLINE ALLEY/MCA
@) 3| 4| 8 | BFOOFTHEDAY M (ED) 2 | Roonsoor st RAMAINTERSCORE
3 ) 3 18 OPEN UP YOUR EYES & TONIC 3 2 2 13 NOVOCAINE FOR THE SOUL @ EELS
LEMON PARADE POLYDOR/A&M BEAUTIFUL FREAK DREAMWORKS/GEFFEN
@ 5 9 5 ANGELS OF THE SILENCES & COUNTING CROWS @ 3 4 5 ANGELS OF THE SILENCES & COUNTING CROWS
I =1 RECOVERING THE SATELLITES DGC/GEFFEN RECOVERING THE SATELLITES DGC GEFFEN
SWALLOWED & BUSH | WAS WRONG & SOCIAL DISTORTION
@ 18 2 RAZORBLADE SUITCASE TRAUMA/INTERSCOPE A 5 9| WHATE LIGHT WHITE HEAT WHITE TRASH 550 MUSIC
6 4 2 10 TEST FCR ECHO RUSH @ 8 q 5 BITTERSWEET ME & REM.
TEST FOR ECHO ANTHEM/ATLANTIC NEW ADVENTURES IN HI-F! WARNER BROS.
12 | 14 | 5 | e e oner Y AN THE AR R aros 9 | 17| 4 | Dot nton IRACNTESSO0PE
BLACKBERRY & THE BLACK CROWES THE DISTANCE & CAKE
8 6 ! 7 THREE SNAKES AND ONE CHARM AMERICAN/REPRISE 10 12 6 FASHION NUGGET CAPRICORN/MERCURY
@ q 10 ) HAIL HAIL PEARL JAM 9 5 3 19 DOWN & 311
NO CODE EPIC 311 CAPRICORN/MERCURY
13 | 12 | 5 | B NER W e i | |10 | 7 | 6 | 1] E S YOU HAPPY SEERIRes
1 7 5 22 BURDEM IN MY HAND & SOUNDGARDEN @ 12 8 9 MUZZLE THE SMASHING PUMPKINS
DOWN ON THE UPSIDE ABM MELLON COLLIE AND THE INFINITE SADNESS VIRGIN
LADY PICTURE SHOW STONE TEMPLE PILOTS HAIL HAIL PEARL JAM
15| 28 3 TINY MUSIC._SONGS FROM THE VATICAN GIFT SHOP ATLANTIC 13 13 6 NO CODE EPIC
13 3 6 9 WHAT'S UP WITH THAT ZZ TOP 18 19 7 BOUND FOR THE FLOOR & LOCALH
RHYTHMEEN RCA AS GOOD AS DEAD ISLAND
BLOW UP THE OUTSIDE ‘WORLD & SOUNDGARDEN SCOOBY SNACKS @ FUN LOVIN' CRIMINALS
16 21 4 DOWN ON "HE UPSIDE AGM | 7 18 10 COME FIND YOURSELF EMI
MUZZLE THE SMASHING PUMPKINS
19 16 6 MELLON CCLLIE AND THE INFINITE SADNESS VIRGIN * * * AIRPOWER * * *
OVER NOW * N CHAINS LADY PICTURE SHOW STONE TEMPLE PILOTS
16 | 10 8 | I5 UNPLUGGE? ALICE IN CHAINS 231 35 |3 | TiNy MUSIC. SONGS FROM THE VATICAN GIFT SHOP ATLANTIC
SHAME & STABBING WESTWARD
R 1l 17 | JTHER BLSTER BURN + PEEL COLUMBIA * * % AIRPOWER* * *
v o [ LE oLt n || s | SICOMDmKIDTELYOL o THE LGN ES
1 | MBIA
19| 171 181 g | 1WAS WRONG @ SOCIAL DISTORTION 17 4 ANEURYSM © NIRVANA
WHITE LIGHT WHITE HEAT WHITE TRASH 550 MUSIC 14 ! l FROM THE MUDDY BANKS OF THE WISHKAH DGC. GEFFEN
= o wwxBmpoweRx xx ] [ | 0|7 |6 | oo
23 27 4 EL SCORCHO & WEEZER
YOURSELF OR SOMEONE LIKE YOU LAVAATLANTIC 2 | 22 8 ENKERGOR DGC/GEFFEN
* % *AIRPOWER * Kk Kk 20 15 10 20 BURDEN IN MY HAND & SOUNDGARDEN
DOWN ON THE UPSIDE A&M
22 | 22| 7 | STINKFIST ¢ T00L BLOW UP THE OUTSIDE WORLD ® SOUNDGARDEN
AENML &0— 30 34 3 DOWN ON THE UPSIDE A&M
FREE PHISH
Q@) 2% |30 | 4 ekt feieH (2D | NEWD 1 ir‘VIACH 5 & THE PRESIDENTS OF THE UNITED STATES OF Acr\gm%ﬁ
23 | 21 | 19 | § | MESSAGE OFLOVE VO @| » | # | 7 | PEVILS HAIRCUT & BECK
ODELAY DGC/GEFFEN
BOUND FOR TH
2|7 | Koo oo O | |28 |19 | 16| | WHOEVER vOU ARe LA BOP WARNER b1
@| 0 | n 5 | CHARLIE BROWN'S PARENTS & DISHWALLA 6TH AVENUE HEARTACHE © THE WALLFLOWERS
PET YOUR FRIENDS ASM 5 16 1 15 | BRINGING DOWN THE HORSE INTERSCOPE
ANEURYSM & NIRVANA
|20 |15 7 | o Tr:iEgUDDY BANKS OF THE WISHKAH DGC/GEFFEN 28 | 26 | 7 }155}% L%)r/&%‘ffn * ALAN‘SMN,?R'TC!SEEEPHSE
DOWNLOAD EXPANDING MAN
0 ) 8| B | 9 | aproTH croun Q DIVISIONWORK COLUMBIA 3B | — | 2 | TATIVA e chéjﬁgﬁ
28 29 25 2 UNTIL IT SLEEPS & METALLICA 28 2% 2 % PEPPER & BUTTHOLE SURFERS
LOAD ELEKTRA/EEG ELECTRICLARRYLAND CAPITOL
S ERENE Orein | [ [ |6 [ s | Kicor ew onceaws T
KING OF NEW ORLEANS & BETTER THAN EZRA
30 | 25|17 ] 14 FRICTION, EABY SWELL/ELEKTRAEEG 32 | 36 4 &35,5‘ pERiD\EOUR EYES pofmfj%'ﬁ
THE BEAUTIFUL PEOPLE & MARILYN MANSON
3 | 38 | 3 | ANTicHRIST SUPERSTAR NOTHING/INTERSCOPE 3| 29 6 ,?E‘Llw\(FIST ® Toz%k
3 31 2% 13 | KEYWEST INTERMEZZO (I SAW YOU FIRST) & JOHN MELLENCAMP @ B | 3 ALL MIXED UP @311
MR. HAPPY 50 LUCKY MERCURY 311 GAPRICORN
G| 40 | — | 10 | WOULD? @ ALICE IN CHAINS 33 | 29 | 25 | 26 | TRIPPIN'ON AHOLE IN A PAPER HEART @ STONE TEMPLE PILOTS
[S—1_ UNPLUGGED COLUMBIA TINY MUSIC. . SONGS FROM THE VATICAN GIFT SHOP. ATLANTIC
WHAT | GOT @ SUBLIME THE BEAUTIFUL PEOPLE © MARILYN MANSON
g u SUBLIME GASOLINE ALLEY/MCA BB 6 ANTICHRIST SUPERSTAR NOTHING/INTERSCOPE
@ NEWD . lgT(l)F?KING i AWARE/CASP‘TTL)T 35 21 21 15 ?v?ﬁshg ELISTER BURN + PEEL SRRl WESCT%%%R
6TH AVENUE HEARTACHE & THE WALLFLOWERS AN P
36 | 34 | 32 | 21 | ERNGING COWN THE HORSE INTERSCOPE 3 {24121 HELL%RY ZOHIINE MODERN/ATLAPNCT)E
VANISHING CREAM & THE HUNGER
3 | 3 | 3 | % | pevic truues aRoe UNIVERSAL 36 )38 | 3 ké?W%ﬁS#AED.NG * CHALEOE/},?B’YA
38 | 32| 26 | 12 | DOWN ®311 3 | _ | 2 | FREE PHISH
311 CAPRICORN/MERCURY BILLY BREATHES ELEKTRAVEEG
= L
B0 3 | Soene CRAGRen | | 3 | 3 | %0 | 28 | STORIDGIRL 110 SOUNOGERN
HAVE YCU SEEN MARY # SPONGE NAKED EYE LUSCIOUS JACKSON
NEW) 1 WAX ECSTATIC COLUMBIA 40 2 FEVER IN FEVER OUT GRAND ROYAL/CAPITOL

Compiled from a national sample of airplay supplied by Breadcast Data Systems’ Radic Track service. 105 Mainstream rock stations and 78 modern rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections
(O Tracks showing an increase in detections over the prev ous week, regardless of chait movement, Airpower awarded to those records which attain 800 detections (Mainstream Rock) or 1,100 detections (Modem Rock) for the first time. 4 Videoclip availability. & 1996, Billboard/BPt Communications

Week of October 20, 1996

@ Virtual Insanity / Jamiroquai

@ If It Makes You Happy / Sheryl Crow

® Lovefool / Cardigans

@ Swallowtail Buttertly~Aino Uta~/
Yen Town Band

® | Love You Always Forever / Oonna Lewis

® Dub-1-Dub/ The Axle Boys Quartet

@ Se AVida E (That's The Way Life Is}/
Pet Shop Boys

® Macarena (Bayside Boys Mix) /
Los De! Rio

© Grateful When You're Dead - Jerry Was
There / Kula Shaker

@ Siow Flow / The Braxtons

@ Out Of The Storm / Incognito

@ Hit Me OH / New Edition

@ Say You'il Be There / Spice Girls

@ Rizumu / UA

@3 Boy / Marcetla Detroit

@ Dance Into The Light / Phit Collins

@D If Your Girl Only Knew / Aaliyah

@ Lemon Tree / Fool's Garden

@9 Escaping / Oina Carroll

€9 Now You're Not Here / Swing Out Sister

@ You Gave Me Love / Mona Lisa

& Change The World / Eric Clapton

@3 Runaway Train / Cara Jones

@ | May Be Single / Elisha La Verne

@ aneurysm / Nirvana

@ Good Enough / Dodgy

@ The Wake - Up Bomb / REM

@ When You Love A Woman / Journey

@ Boom Boom Boogie / Snow

@0 Dtonani Nareba / Kenji Ozawa
@) When | Fall In Love /
Natalie Cole And Nat King Cole

@ Squall / Kyousuke Himuro
@ Better Late Than Never / Tupahn
@3 Breathing Space / Linda Lewis
@ 2Kindsa Love /

The Jon Spencer Blues Explosion
@ Korega Watashino Ikirumichi / Puffy
@ She Can Rock It/ The Power Station
@9 Smoky / Psychedeiix
@ Kiss Lonely Good Bye / Stevie Wonder
@ Woman / Neneh Cherry
@ You Can't Hide Love /

Oevox Featuring Angie B. Stone
@ No Cheap Thrill / Suzanne Vega
@ Gorta Get You Into My Life / Ruback
@ Nagisa / Spitz
@ Sleep To Dream / Fiona Apple
@ Angels Of The Silences/ Counting Crows
@ Use Your Heart/ SWV
No Diggity / Blackstreet Featuring Dr. Dre
@ Trash / Suede
&) Wishing From The Top / Dana Bryant
Selections can be heard on
“Sapporo Beer Tokio Hot 100"
every Sunday 1 PM-5 PM on
J-WAVE /81.3 FM in TOKYO

81.3FM J-WAUE

Station information availahle at:
http://www.infojapan.com/JWAVE/
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Adutt Contemporary

x x Yl s | TITLE ARTIST
~3 | —3 | % | =0 | LABEL & NUMBERPROMOTION LABEL
| *xxNO. Txx %
1 IT'S ALL COMING BACK TO ME NOW & CELIME DIOM
INL 2 2 x'lg EEC BRH] FRdan i } s gt N Y
2 1 1 21 CHANGE THE WORLD @ ERIC CLAPTON
........ REPRISE 17621 [
17 | LOVE YOU ALWAYS FOREVER & DONNA LEWIS |
_'f__g.l S 15 | arnnicsroz
@ 5 8 5 WHEN YOU LOVE A WOMAN JOURNEY
COLUMBIA 78428
5 4 4 7 YOU CAN MAKE HISTORY (YOUNG AGAIN) @ ELTON JOHN
MCA 55222 f— i
DANCE INTO THE LIGHT @ PHIL COLLINS
'@, ! ! 5 | FACE VALUE 87043/ATLANTIC
7 3 g 10 LET'S MAKE A NIGHT TO REMEMBER & BRYAN ADAMS
| A&M 581862
8 | 6 | 5 | 19 | FOREVER ® MARIAH CAREY
COLUMBIA ALBUM CUT
9 ) 3 28 GIVE ME ONE REASON & TRACY CHAPMAN
ELEKTRA 64346/EEG
UN-BREAK MY HEART & TONI BRAXTON
15 | 21 |4 | (aace 20200aR15T
BECAUSE YOU LOVED ME & CELINE DION
| 110 |10 37 | 550 MUSIC 78237
12 | 12 | 12 | a1 | NOBODY KNOWS & THE TONY RICH PROJECT
| | LM | LAFACE 24115/ARISTA
| LOVE IS THE POWER MICHAEL BOLTON
| 16 | 19 |5 | ColmainaLBum cuT
[ INSENSITIVE & JANN ARDEN
14|11 12 | 8 |y
15 12 13 20 WHERE DO WE GO FROM HERE & VANESSA WILLIAMS
MERCURY 578102
MISSING YOU & TINA TURNER
| 17116 ]38 VIRGIN 38553 -
f 17 18 15 ¥ KEY WEST INTERMEZZO () SAW YOU FIRST) @ JOHN MELLENCAMP
| MERCURY 578398
ALWAYS BE MY BABY & MARIAH CAREY
‘ 18 | 20 | 17 | 34 | corymiares
| BACK FOR GOOD & TAKE THAT
| 19 19 18 &6 ARISTA 12848
0 \ THE MOMENT & KENNY G
(200] 21 | 25 | 4 | jrisiatazeo
| | ORDINARY GIRL & LIONEL RICHIE
| 13_ _11 ..__13_i. MERCURY 578375
(78 24 30 3 | THAT THING YOU DO! & THE WONDERS
[hLLs Y 12 | PLAY-TONEYEPIC SOUNDTRAX 78401/EPIC
7 | YOU LEARN & ALANIS MORISSETTE
(23) 25 | » Lk w\vlgmcx L7644 REPRISE
! * % x HOT SHOT DEBUT* » *
i | YOU MUST LOVE ME & MADONNA
((24)] NEWD | 1| eier Sros. 17495 |
| ONE CLEAR VOICE PETER CETERA
%5 2 2 15 RIVER NORTH ALBUM CUT
! * &% A NO. 1% % x
1 1 | 1 | 20 | |LOVEYOU ALWAYS FOREVER ® DONNA LEWIS
ATLANTIC 87072 5, weeks 21 ND. 1
2 ) 2 27 CHANGE THE WORLD & ERIC CLAPTON
REPRISE 17621
3 l 3 3 13 IT’S ALL COMING BACK TO ME NOW & CELINE DION
HECIM| 550 MUSIC 78345
a3l s 3 § WHEN YOU LOVE A WOMAN JOURNEY
W | coLumBia 78428
(5Y 6 g 8 HEAD OVER FEET & ALANIS MORISSETTE
hat MAVERICK ALBUM CUT/REPRISE
Bl 2 4 13 KEY WEST INTERMEZZO (I SAW YOU FIRST) & JOHN MELLENCAMP
._{._.-’. | 23] MERCURY 578398 L
m 7 5 18 COUNTING BLUE CARS & DISHWALLA
) ABM 581462
B 11 13 17 | GO BLIND HOOTIE & THE BLOWFISH
REPRISE ALBUM CUT
& MERRIL BAINBRIDGE
@ | 9 | 12 |11 GniveRsaL 56018 ¢
10 3 6 2% YOU LEARN & ALANIS MORISSETTE
MAVERICK 17644/REPRISE
1 10 7 37 GIVE ME ONE REASON & TRACY CHAPMAN
ELEKTRA 64346/EEG
17 "y¢ | NOWHERE TO GO & MELISSA ETHERIDGE
12 ] 12 | 10 | 15 | Sianp ssasea
JEALOUSY & NATALIE MERCHANT
1315 | 14 i 24 ELEKTRA 64301/EEG -~
BIRMINGHAM & AMANDA MARSHALL
14 ] 14 )15 | 10 | e 7s3ss
WHO WILL SAVE YOUR SOUL & JEWEL
15 | 13 | 11 | 28 | jnaNnCerist v
* % x AIRPOWER % * *
(181 22 | 25 | 5 | JUSTBETWEEN YOU AND ME DC TALK
s ViRGIN ALBUM CUT
@ 17 18 11 LET'S MAKE A NIGHT TO REMEMBER & BRYAN ADAMS
A&M 581862
INSENSITIVE & JANN ARDEN
|18 | 16 | 16 | 43 | aeyseizie
(19 18 20 ol THAT THING YOU DO! & THE WONDERS
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PHOENIX’S CIVIL 3-WAY COUNTRY BATTLE

(Continued from page 73)

don’t have time to let [them] know what
someone else is doing.”

This summer was a time of transi-
tion for both stations. KMLE lost
Tim and Willy as Garrison was still
getting settled in the position he
began in May after the station had
been without a PD for months. Then,
shortly after his arrival, MD/midday
host Gwen Foster departed over
philosophical differences. As Garri-
son looked for a replacement for Fos-
ter, KMLE lost promotion director
Karen Johnson and overnight jock
Tony Trovato. A search is under way
to replace all three.

Garrison’s first project was find-
ing a morning show. His candidates,
Ben Campbell and Brian Egan, were
discovered in Arbitron market No.
105, Lexington, Ky., after an exten-
sive hunt. “They relate well to the
audience and are very topical,” Gar-
rison says. The pair produces its own
parody songs, while Campbell does
impressions of notables like Presi-
dent Clinton and Ross Perot.

Ben and Brian were introduced to
the market with a weekendlong bus
tour of Phoenix. Listeners faxed in
suggestions on where the DJs should
stop on the tour and won the chance
to ride along on the bus. Garrison
believes that the promotion, com-
bined with a send-off party for Tim
and Willy and a long on-air farewell,
helped prepare the market to accept
a new morning show on KMLE. The
payoff came in the summer book, in
which, Garrison says, Ben and Brian
debuted with a higher cume than
Tim and Willy had last summer.

Garrison’s next project, imple-
menting some programming
changes, was quickly accomplished.
It included identifying the station
between every record, bringing back
what Garrison calls the “fun enter-
tainment elements and the attitude
elements,” and dropping the “no-talk
triple play” feature. “I feel like ‘no
talk’ is no fun, and being a very
aggressive, top 40-type country
radio station, we wanted to let the
jocks entertain the listeners [more],”
Garrison says.

The final programming change
was increasing the rotation of heav-
ies from 36 to approximately 45
spins a week. Since Garrison’s
arrival, KMLE has been about 60%
current and plays 37-42 currents at a
time. The 40% noncurrent material
goes back to about 1988, with a few
exceptions. Titles like Alabama’s
“Song Of The South” and Reba
McEntire's “You Lie” hadn’t been
tested in a while, but when they were
tested recently, they showed high
positive scores, Garrison says.

In the summer Arbitrons, KMLE
was up 6.7-7.6 12-plus and 7.9-8.5 25-
54. In addition, KMLE had the best
cume in its eight-year history—
327,500—beating KNIX’s 304,100
cume for the first time in recent
memory.

TWEAKING AND ADAPTING

Meanwhile, KNIX also has spent
the last several months tweaking and
adapting to serious changes. Fore-
most was the search for a replace-
ment for its morning show as well.
The new KNIX team, Steve Harmon
and Carrie Wilson, hit the Phoenix
airwaves seven weeks ago. Daniels
says he sees early indications that

the new show will be successful, but
it was not in place in time to avert a
summer-book loss. KNIX was off
6.6-6.1 12-plus, dipping to third
place. (KBUQ, meanwhile, debuted
with a 1 share.) In 25-54 numbers,
KNIX was up (6.6-6.8).

“You're always disappointed when
your numbers go down, and our
research showed we would,” says
Daniels. “We had a fairly weak
morning show, but we've fixed that.
We feel like we scored big this time
with Steve and Carrie. They are off
to a great start, and we feel like it's
a perfect fit. It’s up from here. This
is history.

Daniels won'’t predict how much of
an effect KBUQ may ultimately have.
“The fact is, with three country FMs
in the market right now, all with new
morning shows, it’s up for grabs.”

Garrison agrees. “Time will tell if
there is a need for a third country
station in Phoenix,” he says.

STABLE OWNERSHIP HISTORY

One advantage Daniels thinks he
has over the competition is KNIX’s
history of stable ownership. At a
recent convention, the question was
asked, “Do you know who your owner
is?” and he was the only one in the
room to stand up. And despite KNIX
being a family-run enterprise in a
world where those are becoming
scarce, Daniels has no reason to
believe that Owens has any plans of
cashing out of the radio business.

The heavily researched KNIX is
positioned as “today’s new country
and all-time favorites.” Daniels
explains, “A couple of years ago, we
found some dissatisfaction among the
fans of country that we had become
too current-oriented. Our listeners
love current music, and we play tons
of it, but they were missing some of
the things they heard specifically in
the ’80s: early Alabama, George
Strait, the Judds, and other artists.
We play a significant percentage of
the music from the '80s. Probably
around 40% of our music is beyond 2
years old. KBUQ and KMLE are

going head to head playing nothing
but new music, and we stand out as
the station that plays the favorites.”

KNIX plays 33-36 currents and
generally goes back just 10 years on
gold, although it does sprinkle in a
few cuts from legendary artists who
are no longer considered hit makers,
like Willie Nelson, Merle Haggard,
and Waylon Jennings. “We do that
occasionally and call them heroes
and treat them with the respect they
deserve,” says Daniels.

The station also plays a large num-
ber of album cuts from the likes of
Alan Jackson, John Michael Mont-
gomery, Toby Keith, and Paul
Brandt.

“We're looking for the best songs
out there, and if it happens to be the
third cut on Alan Jackson’s album,
that’s the one we play,” says Garri-
son, who believes that playing album
cuts is a positive for the labels, even
it it wreaks havoc on their chart
strategy. “It helps support the new
acts and sell more music for the
record company if we go on a big
reactionary record like ‘Down In
The Ditch’ by Joe Diffie,” he says.
“We played that over the summer
and saw a big spike in sales.”

OPTIMISTIC VOICES

While others are predicting doom
and gloom for country, Daniels
remains steadfastly optimistic. “I
have absolutely no concerns about
the future of country music,” he
says. “It’s been very similar to the
stock market, had its ups and downs,
but decade after decade, you find it
in a much stronger condition than it
previously was. It’s probably health-
ier than any other genre in America.
People who complain about the bad
times we’re having aren’t tuned in to
the fact that we are [far] ahead of
where we were a decade ago.”

Garrison also holds a positive view
of the genre, saying that regardless
of who has what share, he is heart-
ened by the fact that the total coun-
try audience in Phoenix is up 1.4
shares over the spring.

Following is a recent afternoon hour
on KNIX:

Alan Jackson, “Don’t Rock The
Jukebox.”

Ty Herndon,
Moment.”

Little Texas, “Kick A Little.”

David Kersh, “Goodnight Sweet-
heart.”

Wynonna, “No One Else On Earth.”

The Judds, “Change Of Heart.”

Lonestar, “When Cowboys Didn’t
Dance.”

Billy Dean, “You Don’t Count The
Cost.”

George Strait, “Blue Clear Sky.”

James Bonamy, “I Don’t Think I
Wwill.”

Mary Chapin Carpenter, “Let Me
Into Your Heart.”

Alabama, “If You're Gonna Play In
Texas.”

Patty Loveless, “You Can Feel
Bad.”

Wade Hayes, “I’'m Still Dancing
With You.”

Clay Walker, “Bury The Shovel.”

“Living In A

Sample Hours For KNIX And KMLE

And a recent afternoon hour on
KMLE:

George Strait, “Check Yes Or No.”

Deana Carter, “Strawberry
Wine.”

Alan Jackson, “Chasin’ That Neon
Rainbow.”

Tracy Lawrence, “Is That A Tear.”

Mark Wills, “‘Jacob’s Ladder.”

Reba McEntire, “The Fear Of
Being Alone.”

Rick Trevino, “Learning As You
Go.”

James Bonamy, “I Don’t Think I
Will.”

Garth Brooks, “Two Of A Kind.”

Trace Adkins, “Every Light In
The House.”

Toby Keith, “Wish I Didn’t Know
Now.”

Faith Hill, “I Can’t Do That Any-
more.”

Ricochet, “Daddy’s Money.”

Aaron Tippin, “That’s As Close As
T'll Get To Loving You.”

Vince Gill, “Whenever You Come
Around.”
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FCC Head Addresses Liquor Ad Dehate;
ARS Ordered To Sell Rochester Stations

SPIRITED OPPOSITION: While
much of the wrangling has subsided
regarding Seagram’s decision this past
summer to ignore a decades-old self-
imposed ban on TV liquor ads by plae-
ing spots in some markets, potential
government intervention could have an
impact on radio beer ads as well, insid-
ers are saying.

The latest chapter in the brewing
controversy was an Oct. 28 speech by
FCC Chairman Reed Hundt in which
he said that every child should have
“reasonable protection from the
media’s capacity to do harm,” including
“advertising hard liquor to an audience
of children.”

Hundt also asked whether it is in the
public interest for kids to be able to
view ads for distilled spirits on TV and
invited the public to write to him about
the issue. (Dear Mr. Hundt: How can
liquor ads harm children when the law
already prohibits their access to alco-
hol until they’re 217)

Mothers Against Drunk Driving, the
National Council on Alcoholism and
Drug Dependence, and other groups
have recently suggested that liquor ads
be relegated to their own “safe harbor”
hours when kids aren’t tuned in. Dis-
tillers and brewers obviously oppose
such a move.

Big shoes: The U.S. Department of
Justice, on Oct. 24, stepped in to ensure
that radio broadcasting mergers don’t
trek into antitrust territory by order-
ing American Radio Systems Corp.
(ARS) to divest itself of three of the five
stations it owns or is planning to buy in
Rochester, N.Y.

The Justice Department mandate
stated that ARS may acquire Lincoln
Group’s WGTK and WPXY, but it
must spin off crosstown WHAM and
WYVOR. The feds also said that ARS
must divest itself of its joint sales
agreement (JSA) with crosstown
WNVE, which includes an option to
buy the station.

The announcement by the Justice
Department also made clear that with
the JSA with WNVE, ARS would
effectively control six of Rochester’s
nine top stations—too many, it says.

For its part, ARS agreed to sell two
of the four stations it was planning to
buy from Lincoln, plus sell an AM it
owns there.

What is noteworthy in the action is

that the amount of revenue a broad-
castar can earn in any market has been
lowered from almost 50% in a recent
case involving Jacor Broadecasting in
Cincinnati to 42%.

The Justice Department said last

by Chuck Taylor

mor.th that if stations enter into JSAs
or lecal marketing agreements before
premerger anti-trust reviews, they
could be liable for fines as high as
$10.000 a day (Billboard, Nov. 2).

Count on this: After eight years of
losses, top 40’s station count is up for
the first time in '96, according to annu-
al station counts from the M Street
Journal. Top 40 was up from 318 sta-
tions a year ago to 333 this year, but is
still down by 618 stations from '89,
when M Street’s tallies began. Country
remains the most-programmed com-
mervcial format, but is down 88 stations
this year, putting the format back to
where it was in '92.

FORMATS: TIP TO TRIPLE-A

Susquehanna signed on triple-A
KNBR-FM (the Zone) Dallas Oct. 25.
The station is currently jockless; GM
Dan Halyburton is waiting to hire a
PD before bringing in air staff. KNBR’s
calls, which also belong to the group’s
Sar Francisco AM, are temporary.

The Chicago Sun-Times reports that
rival rock AC outlets WTMX and
WLUP Chicago have settled their war
over the slogan “the best musie on the
planet.” WLUP launched with the
tagline, which WTMX picked up and
later dropped. But WTMX had service-
marked the “best music” line, which it
has now agreed to drop in exchange for
$100 from WLUP

Portland, Ore.’s KUPL-AM bows
this week as Straight Country 970, with
a gold-based country format. The for-

in that market.

newsline...

BOB McNEILL, VP of programming for Westwood One’s eight satellite for-
mats, is the new VP of programming for Heritage Media.

STATION SWAP OF THE WEEK: San Diego and Phoenix are the turf of a three-
way swap between Jacor, Nationwide, and Sandusky that sees Jacor getting
KPOP/KGB San Diego and KOPA /KSLX Phoenix going from Jacor to Nation-
wide to Sandusky, which is rumored to be trading KEGL Dallas to Nation-
wide. Meanwhile, Jacor’s KCBQ-AM San Diego will go to EXCL Communi
cations and become part of that company’s Spanish California Network. Jacor
also buys Colfax’s Boise, Idaho, stations this week.

STATION SALES: WWYZ Hartford, Conn., from Gilmore to SFX Broadcasting
for $25.25 million. SFX already owns or is zequiring WMRQ/WHCN/WKSS

mer KBBT, which had been simulcast-
ing KUPL-FM this month, will be
sprinkled with the most traditional-
sounding new product and such pre-
'70s artists as Patsy Cline and Jim
Reeves.

Modern AC WXNU Louisville, Ky,
flips its calls to WHTE to go with its
new Hits 105.9 handle.

With WYFX West Palm Beach, Fla.,
dropping its R&B adult format to
become N/T WINA, co-owned sports
outlet WIRA Fort Pierce, Fla., picks up
ABC’s the Touch format as well as Tom
Joyner and Doug Banks. WIRA also
plans to get the WYFX calls. The move
gives Fort Pierce two commercial R& B
stations.

Monterey, Calif., gets its first R&B
FM ever, as soft AC/jazz KIMY
becomes ABC R&B adult outlet KISE.
Evelyn Rogers remains GM.

WAEG Augusta, Ga., flips from adult
R&B to smooth jazz; album WNDD
(the End) Gainesville, Fla., adds a sec-
ond frequency in the market, WNDT,
at 92.5.

Fuller-Jeffrey confirms that it will
simuleast country WOKQ Portsmouth,
N.H., on former top 40 WZPK Port-
land, Maine.

FOLKS: PLEASING BEASING

Former KYSR (Star 98.7) Los Ange-
les PD Dave Beasing opens a West
Coast office of Jacobs Media. He'll con-
sult modern AC stations.

Only two months after joining as VP
of Entercom’s Seattle radio group—
overseeing its KISW/KNDD/KMTT/
KBSG—Bruce Blevins exits.

Dick Harlow, most recently GM of
oldies/modern combo WWMG/WEND
Charlotte, N.C., is the new GM of coun-
try WKSI Greensboro, N.C., replacing
Stan Thomas.

Classic rock WING-FM Dayton,
Ohio, PD Michael Luczak is upped to
operations manager of top 40 WGTZ,
WING-FM, and N/T WING-AM.

OM Mike Murphy picks up PD
duties at R&B adult WLQR Toledo,
Ohio, following the departure of Casey
McMichaels.

Night jock Jay Michaels is upped to
music director at WTRS Gainesville.
He replaces Tommy Rockwell, who
becomes MD at sister AC station
WMFQ.

WZSK (the Shark) Ocean City, Md.,
OM Jack Da Wack is named director
of top 40 programming for owner Great
Scott Broadceasting, while Ron Bowen,
Cape Cod, Mass.-based OM of Makkay
Group Broadeasting, is named group
director of rock programming. He’s
now based at album WZBH Ocean
City, where he replaces Cepth Mi-
chaels as PD/middayer.

As Commodore closes on five more
Huntington, W.Va,, stations, Judy Jen-
nings-Riffe adds GM duties at the
Adventure Communications’ outlets,
putting her in charge of a total of 10
stations.

Washington, D.C., bureau chief Bill
Holland; Airplay Monitor editor Sean
Ross; and Aivplay Monitor manag ing
editors Kevin Carter, Phyllis Stark,
Junine MeAdanes, and Mare Schiffinan
contributed to this colunm.

Radio
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Tom 0’Brien Cultivates
WKQI’s Top 40 Growth

IF TOM O’BRIEN EVER decides to
leave radio, he could always go back
to gardening. He whacks a mean
weed.

But that won’t likely happen any
time soon. O'Brien, PD of top 40/adult
WKQI (Q95.5) Detroit, is living com-
fortably with a 7.1 share 25-54, the
highest in WKQI’s history. Q95.5
leapt from ninth to fourth place 12-
plus, 3.9-5.8, this summer, despite los-
ing morning man

It has begun to lean edgier in terms
of current titles, especially with the
advent of crossover rival WDRQ,
which is doing an adult dance format
similar to that of WKTU New York.
Here’s a recent Friday-night sam-
ple on Q95.5: Fun Factory, “(I Wanna)
B With U”; Black Box, “Strike It Up”;
Jewel, “Who Will Save Your Soul’;
Quad City DJ’s, “C’'mon N’ Ride It
(The Train)”; No Mercy. “Where Do
You Go”; 4 Seasons,

Dick Purtan to eross-
town oldies WOMC.

O’Brien’s entry into
radio was not without
its share of grass-
stained knees, howev-
er. At age 13, he was
pulling weeds and
mowing the lawn at
WQWK/WRSC State
College, Pa. “My
neighbor was the GM
of the stations,”
O’Brien explains.

O’Brien’s other
noteworthy  gigs
include PD of classic
rock KGB San Diego
and album WIXV
(195) Savannah, Ga.;
assistant PD/music
director/middays at
WFLY Albany, N.Y.; operations man-
ager of WYYY/WSYR/WBBS Syra-
cuse, N.Y.; and a tour at classic rock
WOFX Cincinnati.

O’Brien, early in his career, man-
aged to avoid the format typecasting
other programmers sometimes found
confining later on. His first full-time
gigs were at a full-service AM and an
album rocker, which he says made him
a more well-rounded programmer.

As OM of WRKI/WINE Danbury,
Conn., he received his introduction to
serious radio research and strategic
thinking. “The Research Group
taught me the science behind the
fun,” he says. “I soon realized that
format was secondary. Regardless of
musie or format, the principles of
strategic thinking hold true.”

When he arrived at WKQI in April
’95, the station, which had segued
from top 40 to AC over several years,
was pulling itself in two directions.
“The good news was, we had Dick
Purtan in the morning,” O'Brien says.
“The bad news, we had Dick Purtan
in the morning.” Given the national
shift in adult musical tastes, O'Brien
was faced with the challenge of bal-
ancing Purtan’s aging audience with
the hipper new tastes in adult music.
From summer '93 to spring '96, Pur-
tan drove WKQI's numbers, averag-
ing an 8 share, while middays and
afternoons sat in the mid-4s.

With no mainstream or adult top 40
in the market at the time, a decision
was made to move Q95.5 in a hipper,
more uptempo direction to fill the hit-
music hole and to separate the station
demographically from heritage AC
sister WNIC. “We now have little
overlap. Q95.5s strength stops where
WNIC’s starts, at around age 35.”

Q95.5s first move, after becoming
“Detroit’s continuous hit-music sta-
tion,” was to pull a lot of older titles.

Billboard.
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TOM O'BRIEN

Program Direclor
WKQI Detroit

“December 1963
(Remix)”; Hootie &
the Blowfish, “I Go
Blind”; and 2 Unlimit- |
ed, “Get Ready For
This.”

When Evergreen
Media bought Q95.5,
it was cuming close to
500,000 people 12-
plus. In-house re-
search showed that
the potential loss of
Purtan could cost the
station as much as
20% of that number.
“In order to rebuild
this station, we had to
make enough noise to
offset any possible
cume erosion,” says
O’Brien, who credits
Evergreen VP of programming Steve
Rivers and consultant Guy Zapoleon.

After a few legal windows opened
in Purtan’s contract, GM John Fullam
(now at WKTU) needed someone to
create an immediate impact. Danny
Bonaduce, who was in afternoons at
WLUP Chicago, approached Ever-
green COO Jimmy de Castro about
doing both shows.

Bonaduce relocated to Detroit in
September; he continues in after-
noons on Evergreen’s WMVP Chica-
go. O’Brien reports that cume is more
than 650,000 12-plus; mornings, mid-
days, and afternoons are sitting in the
mid-7-share range.

Bonaduce is joined by local stand-
up comedian John Heffron and
Rebecea Marshall from KBEE Salt
Lake City. “They hit the air only
three days after they met,” says
O’Brien. “They now get along so well
that I would classify them as ‘official-
ly dangerous.’”

Kim Stevens, a veteran of WKYS
Washington, D.C., and WIOQ
Philadelphia, is in middays, followed
by Kevin O’Neill, an eight-year sta-
tion vet. Night jock Dave Fuller, who
worked at the station in the mid-'80s,
when it was top 40 WCZY (Z95), re-
turned this April.

“Exciting promos; exciting, rele-
vant records; exciting personalities;
the element of fun: It’s a time-bon-
ored formula that works. GM Larry
Wert understands the entertainment
value of what we're doing,” he says.

*After months of planning and soul
searching, this is an incredibly exeit-
ing time,” he says. “I now know what
it must feel like inside WKTU.” How- |
ever, he adds. “It’s one thing to launch |
a brand-new property—it’s another
to be able to take a mature property,
turn it into the wind, and watch it sail |

on a winning course.” KEVIN CARTER
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SOCIALLY CONSCIOUS ARTISTS SPEAK OUT

(Continued from preceding page)

Reggae’s mission has renewed itself
in the '90s and inspired some American
artists. “I've been really excited about
what’s going on in reggae,” says Fran-
ti, who recently recorded a “stripped-
down” cover of Bob Marley’s “Rebel
Musie (3 O’Clock Road Block)” with
Bob’s son Stephen Marley.

“Rebel” or “reality” music in the
Jamaican lexicon refers not to mirror
images of the oppressor’s violence.
Reggae reality offers specific indict-
ments, along with soul-guidance to
antidote delusions of rational material-
ism.

In Jamaica, reggae today is a true
vox popular with undeniable political
clout. When Jamaica’s JL.P opposition
party approached DJ (rapper) Bounty
“Poor People’s Governor” Killer for
permission to use his anthemic suffer-
er song “Fed Up” against the ruling
PNP party in the upcoming national
elections, Bounty, himself the product
of an impoverished Kingston ghetto,
refused.

“I made it for the people, not for the
politicians,” he says. “That’s why I use
the term ‘leaders’ in the song, not
‘prime minister’ or ‘president.” Music is
entertainment, but I realize that the
kids listen to Bounty more than they
do to their teachers and that I have a
responsibility.”

“Culture” music is all the rage in
Jamaica and virtually everywhere else
in the world. But in the U.S,, reggae’s
mainstream currency has hit rock bot-
tom. The sole R&B-chart presences at
the moment are Shaggy and Maxi
Priest’s pop-reggae “That Girl” and
Cobra’s X-rated “Big Long John,” nei-
ther of which reflects reggae’s current
thematic concerns whatsoever.

“If there's a song that will enlighten
people, they're not playing it,” says vet-
eran reggae DJ/singer Sister Carol.
“Reggae artists with positive con-
sciousness have been around a long
time, singing their hearts out for years
and talking up a storm, and nobody
bigged them up, nobody wants to pro-
mote them. Even with the so-called
change in the music, there’s not enough
to make it effective, as compared to
when they were promoting reggae with
guns-and-girls lyrics in the '80s. The
music that needs to be highlighted to
prepare us to survive in this time as a
people isn’t being played. It’s the same
system, the very same.”

A FAILURE TO ENGAGE

But are all musicians obligated to
address life-and-death issues in their
music? What may be missing from
much of today’s pop music is not so
much explicit political discourse but
emotional and intellectual “genuine-
ness” that engages the listener in a
profound enough way to be transfor-
mative.

“I've been listening to vinyl lately—
Donny Hathaway, Dionne Warwick,
Zap Mama, Gregory Isaacs, James
Taylor,” says singer Dionne Farris. “I
put it all in there, and the flow was,
‘Wow! This is what I've been missing.’
So much can be said through music in
such a nonaggressive, nonpreachy way
that you get more ideas across than if
you harangue. People tend to listen a
little deeper if they’re not attacked.
The music part makes them feel good,
then the lyrics spark their awareness.”

Perhaps what's needed is for today’s
pop musicians to take a harder look at
what it means “to be real.”

“It’s to go to that terrifying place of
feeling and expressing those feelings,”
says Reid. “Artists are called to do that
and to witness what they experience.
If they're a political artist and that’s

what they’re feeling, they should do
that. Toni Braxton, in her heart of
hearts, may be Angela Davis, and she
should be that. But if an artist is jam-
mering away about politics and really
wants to be Perry Como, he or she
needs to do that, too.”

Music is, after all, entertainment
first and foremost. In these times or in
any times, we do need to be enter-
tained.

“People go to a show mostly to have
a good time and let off a little steam,”
says L.7 member Dee Plakas. “If every-
one’s doing the same thing or staying
the same and music didn’t evolve and
change, we wouldn’t have artists like
Rage Against The Machine or Beck,
who are combining two or three differ-
ent musical forms into one.

“But as a musician in a pop band, you
do have power that the average bank
teller doesn’t to influence and get a
message across,” Plakas adds. “I don’t
think every artist has that responsibil-
ity. An artist might donate half of his
income to certain causes even though
he or she doesn’t sing about them.”

OFFSTAGE IMPACT

In fact, artists who may not deal with
political or social issues in their music
are making a difference in their off-
stage lives.

Don Henley, Barbra Streisand,
R.E.M., and Bonnie Raitt are examples
of acts who raise and contribute large
amounts of money to fund political and
social concerns.

In 1991, L7, in conjunction with the
Feminist Majority Fund, began the
Rock for Choice movement, which is
now an independent entity. Oyewole
has been holding a weekly Sunday
open house for young artists at his
uptown Manhattan, N.Y., apartment
for three years. Indigo Girls’ Daemon
label recently released “Honor,” a com-
pilation album featuring 20 prominent
rock acts, to help fund the many annu-
al grants Honor the Earth awards to
grass-roots indigenous environmental
projects.

Beastie Boys’ Yauch promoted a
June 15 concert in San Francisco to
benefit the Tibetan cause, at which 19
leading music acts, including Rage
Against The Machine, the Red Hot
Chili Peppers, the Smashing Pump-
kins, De La Soul, A Tribe Called Quest,
Yoko Ono, Richie Havens, Pavement,
and the Skatalites performed “to raise
awareness about what’s happening in
Tibet,” says Yauch.

“Students for a Free Tibet is grow-
ing quickly on campuses all over the
country and will be a key in bringing
about change,” he says. Ten days after
the concert, Yauch addressed a con-
gressional committee on the matter of
China’s domination of Tibet.

“Tt made a bit [of a dent],” says
Yauch, “especially with the aides to the
congressmen. The congressmen rely
on the aides to tell them what young
people think and what’s happening, and
the aides are the future politicians, so
it’s important to speak to them about
truth. The reason I focus on Tibet is
because it’s a nonviolent struggle, and
nonviolence is the key to really chang-
ing the way we look at society and at
each other. I also believe that their cul-
ture is the most mentally advanced on
the planet.”

Yet music itself is a powerfully direct
force for social change, and historical-
ly, a frequent bedfellow with politics.
From national anthems to songs of
resistance, music has a way of by-
passing the traps of the mind and head-
ing straight for the body, where the
heart is.

The very nature of artistic expres-
sion is a political act, a strike for the
cause of human liberation. And no mat-
ter how estranged the artists inter-
viewed for this article are from the sys-
tem, virtually all of them emphasize the
importance of casting that vote.

“Young black people in the industry
feel that ‘that shit don't affect me,” but
it does,” says Farris. “The political
arena does affect all of our lives, and
that’s why it’s important to vote.

“The climate of the world is for us to
change, and it needs to start one by
one,” she adds. “That grows into the
mass majority. It starts with you decid-
ing to do something about it. As a mat-
ter of fact, I was just walking out the
door to register to vote.”

The shock of Shakur’s untimely
death may have provided a wake-up
call. “Tupac had to die for us to live,”
says Big Gipp of the Goodie Mob. “That
death should teach every artist that
you aren’t exempt from these streets,
unless you're here to make a stand that
can be lasting and people can learn
from. As long as you make spiritual
music with direction and purpose, no
one can knock your game. Tupac
should be a lesson for this year and
years to come.”

“There’s clearly some sort of move-
ment today in the world of rap away
from gangsta rap,” says Goldberg.
“Nas and the Fugees are two of the
biggest records of the year. Hopefully,
some white artists will find a way to
address the complicated politics of the
moment—the issues of welfare and the
budget, for example.”

RISE OF SPOKEN WORD

Many would-be rappers are opting
instead for the burgeoning spoken-
word movement, where the word takes
supremacy over the beat.

“Spoken word is getting more popu-
lar,” says Care Moore. “I'm watching
my audiences grow from 30 people in a
cafe to 500 people. Spoken word really
has an opportunity right now because
of what’s needed and lacking in hip-
hop, which is concentration on what
people are saying. Spoken word is the
origin of rap, structuring words in a
way to move people, whether it’s with a
beat or a cappella. We have responsi-
bilities as artists to take advantage of
the fact that all these young people are
listening to what we're saying. We have
to realize our power; the media is very
powerful, TV is very powerful. Yet,
when I walk into a high school, the
young are hungry for information and
role models and for someone to vali-
date them.”

That youthful hunger is linked to our
government’s continuing withdrawal
from the business of the arts, particu-
larly in public education. “It’s unfortu-
nate that the federal government in
recent years has decreased money
spent on the arts,” says Jackie Harris,
director of the Music and Entertain-
ment Commission of New Orleans.
“When we stopped teaching the arts in
schools and having arts programs after
school, we started having many of the
problems in our inner-city neighbor-
hoods.”

By default, artists have been hand-
ed a mandate to feed the youth. “Here
in New York City, for example, you
have some of the most gifted artists
and musicians on the planet, and they
are excluded from an education pro-
cess that they could enhance tremen-
dously,” says Oyewole, who teaches
part time in the public school system.

“There are no music, dance, or art-
appreciation classes that could be out-

(Continued on next page)
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CAN MUSIC BE A CATALYST FOR CHANGE?

(Continued from page 1)

who own the U.S. have been runaing it
for more than 200 years. “Free trade”
as defined in the GATT agrecment
codifies that principle for the rest of
our multinational corporate world.

The relationship between politicians
and musicians is more complicated.
Power brokers in government and busi-
ness speak exactly the same language.
Musicians, in general, do not. Musicians
like to make musie, which is viewed as
naive by those who like to make money.
Musicians, in turn, resent the control
that money exerts over their art.

Yet politicians and musicians occa-
sionally need each other. Musicians
need copyright laws and someone to
referee the eternal war over money
inside the business. Politicians need
benefit concerts and glamour by asso-
ciation. Politicians also need scape-
goats to distract the electorate from
the fundamental problem of grotesque-
ly unequal distribution of wealta, and
every few years try to blame musicians
with strange haircuts for alienated
behavior among the young.

The relationship between musicians
and the body politic is peculiar. Musi-
cians start their careers in extremely
precarious financial circumstances, and
most of them stay that way. The eco-
nomic structure of popular music—
with its ungodly rich ruling class, small
middle class, and masses of wretched
poor borrowing 10 bucks from their
girlfriends for a set of guitar strings
and a slice of pizza—resembles
Guatemala without the death squads.

Most musicians, even those few who
join the ungodly rich, can’t entirely for-
get their roots. They've seen too many
talented people fail, too many slugs
make a big score, and too many dollars
pillaged from their own wallets to view
the economic system as a (that fuvorite
Republican word) “meritocracy.” Thus
they gravitate toward progressive
causes, want to spread the wealth
around to some degree, and are big on
everyone having the means to pursue
his or her own happiness.

To the everlasting credit of the
music business, such artists sometimes
support these causes with money. Even
the minority of musicians with right-
wing sympathies, like Ted Nugent,
tend to justify their views with a Clint
Eastwood supermasculine libertarian
mythology. Any musician of any polit-
ical belief who has ever had a strange

B BY J.R. REYNOLDS

LOS ANGELES—In an effort to get
students involved in the political pro-
cess and promote computer technol-
ogy in the classroom at the same time,
several corporations have banded
together to form the hi-tech letter-
writing campaign Zip-Across-Ameri-
ca. To help deliver the message, the
| campaign is using EMI rap artist
Speech as a messenger.

Says Zip-Across-America coordi-
nator Katie Grendahl, “Speech is
someone that the kids really connect
with, in a language and a way that
they can vibe with. He has thrown his
support to the program and has got-
ten directly involved as a way to give
back to a community that has paid
him a lot of respect.”

Zip-Across-America is a traveling
campaign that invites fourth- through
eighth-grade students to write letters
to the president expressing their
social and political concerns. Accord-
ing to Grendahl, the impetus of the
campaign was Vice President Al
Gore’s call for all children to be com-
puter-literate by the year 2000.

Speech says one student’s letter
compelled him to become involved in
the campaign. “I read a letter to the
president from an eighth-grade girl in
Atlanta who got shot on the way to
her grandmother’s house on the day

Speéch Supports Student Campaign

before Thanksgiving,” he says. “That
little girl lost her mother and sister in
that same shooting, and she wrote the
president asking him to do something
about the violence in this country.”
During the tour, Speech has ap-
peared at several stops, lecturing stu-
dents on the need to become politi-
cally involved and commenting on “If

U Think The System’s Workin,”” a
politically motivated track he record-
ed for his self-titled solo debut, which
was released Jan. 23 (Billboard, Dec.
16, 1995).

Says Speech, “Many people think
that social programs are working, but
in many cases they’re not; that’s what
the song is about. In addition to [social |
programs, part of ‘the system’ is what
Zip-Across-America is about. They're

showing kids that in order for ‘the sys-
tem’ to work, ordinary citizens—young
and old—have to participate.”

To travel from school to school, an
ordinary bus was stripped of seats and
refitted into a hi-tech vehicle loaded
with computers and other hardware.
The computers take students’ letters
and store them on “Zip dises” devel-
oped by the Tomega Corp., which
sponsors Zip-Across-America. Digital
photos and short voiceclips are also
captured and placed on the dises.

Co-sponsors of the campaign
include Eastman Kodak, Newsweck
Inc., and Texas Instruments and its
subsidiary Silicon Systems.

At press time, Zip-Across-America,
which was launched Sept. 26 in Wash-
ington, D.C., was haltway through its
scheduled 18-city tour of America.
The campaign will conclude Dec. 17 in
Seattle. Organizers expect to obtain
tens of thousands of student images
and letters.

After the campaign is concluded,
the dises will be delivered to the pres-
ident or president-elect.

“We had 25,000 letters from kids in
Indianapolis alone,” says Grendahl,
who is open to other recording artists
participating in the campaign.

For more information concerning
Zip-Across-America, send E-mail to
zaa@iomega.com or call 800-276-
1431.

haireut distrusts the police too much to
be a complete authoritarian.

Music being the art form that most
directly acts on the emotions, musi-
cians tend to have mindsets that emote
first and analyze later, if at all. Their
otherwise decent instinets are espe-
cially vulnerable to symbolism, bro-
mides, and the exhilaration of hanging
out with other celebrities to the exclu-
sion of what William F. Buckley would
call “the lower orders.”

A large portion of popular music
with political subject matter sounds
like it was written by Mr. Van
Driessen, Beavis and Butt-head’s
junior high teacher: vaguely liberal,
amorphously new age, unconsciously
tied to the power structure, full of

hand-wringing ambivalence and poet-
ic indirection used to fudge the issues.

Michael Stipe, for example, recently
addressed a rally for President Clinton
and told MTV News afterward: “I feel
[that] deep in his heart . .. he’s very,
very liberal. And [ agree with every-
thing he believes in, or what [ believe
he believes in.”

Remarkable though it is that Clinton
still has anyone guessing what he
believes after two national campaigns
and four years in office, it is unbeliev-
able that deep in his heart Stipe
believes in: authorizing another 4.5 bil-
lion board feet to be cut out of the
national forests and bragging, “I've
done more for logging than anyone else
in the country”; loudly supporting the

death penalty and presiding over exe-
cutions in Arkansas; refusing to sign
the Biodiversity Treaty; punishing
Saddam Hussein with trade sanctions
that result in 4,500 children under the
age of 5 dying every month in Iragq;
signing a “welfare reform” bill that
tosses millions of children into pover-
ty; raising the military budget when
the U.S. faces no military threat; push-
ing for NAFTA and GATT, which
export jobs and eftectively repeal envi-
ronmental laws all over the world as

“trade barviers”; appointing right-wing
hacks to the Supreme Court and fed-
eral bench; slowing the phase-out of
chemicals that destroy the ozone layer;
supporting erime bills that cleave large
chunks out of the Bill of Rights; and
doing trace favors for Indonesia, with
its horrendous human rights abuses,
child labor practices, and continuing
genocide in East Timor with American
weapons. That's the short list of what
Clinton has done, regardless of what he
may “believe.”

At the ahove-mentioned rally, Stipe
told the erowd, “In the voting booth, it
doesn’t matter what vou wear. It
doesn’t matter what you look like. It
matters what you think.”

What has rock’n'roll come to that the
singer of America’s most popular band
could say such a thing in support of a
politician who proposes to solve the
savage inequalities of public education
with school uniforms, curfews, and
“national standards™? Children need
more conformity? More obedience?
More crypto-militarism? More cut-
throat competition? More labeling and
tracking? That’s going to teach them to
think in the voting booth, where it
doesn't matter what you look like?

Maybe Exxon needs the automatons
that would succeed in such a system.
Maybe rock’n’roll doesn’t. Maybe MTV
thinks its ratings will improve when
teenagers are forced by law to stay
home at night.

The relationship between music and
political change is tenuous. The '60s are
viewed as a time of great protest music,
since the decade was a time of great
protest. Rock'n'roll may have given the
anti-war movement an attitude, and
the sound of an overdriven guitar may
have been associated with riots in the
street, but the lyrics only rarely
addressed any of the great moral
issues with specificity.

“Bob Dylan never wrote directly
ahout the Vietnam War,” points out
Billy Bragg, whose latest album,
“William Bloke,” argues quite directly
for a “socialism of the heart.” “He never
wrote about the eivil rights movement

(Continued on puge 87)

SOCIALLY CONSCIOUS ARTISTS SPEAK OUT

(Continued from preceding page)

lets for the energy that these kids are
born with. You see them standing at
the bus stop with radio headsets on,
and they are dancing. If that massive
energy isn’t channeled, it backs up and
turns into a very negative rage, when
it could be a blossoming flower, some-
thing useful and helpful. At the same
time, music and dance definitely en-
hance and motivate development of
good math and English skills.”

If government remains oblivious to
the power of musie to educate and heal,
some American city governments are
learning that the arts can be extreme-
ly profitable. “Many cities have lost a
lot of industry, and all monies declined
in the past few decades,” says Harris,
who works for a city that reaps large
annual profits from its 28-year-old Jazz
and Heritage Festival and a well-
deserved reputation as a jumping
music scene.

“They’ve had to rely on tourism, and
in doing so, they've gained a ceeper
respect for artists. People don’t usual-
ly return to the same vacation spot

every year, but when you can offer a
strong arts and entertainment pro-
gram, people will return. People who
ordinarily would not cross paths or
unite or communicate—people of dif-
ferent cultures, races, countries, and
political backgrounds—join together
through music festivals.”

Every year, Harris and a contingent
of New Orleans musicians and Jazz and
Heritage personnel, along with musi-
cians from Cuba, Africa, and the
States, are invited to Montego Bay,
Jamaica, to participate in a sister fes-
tival, the privately funded, two-week
All That Heritage and Jazz Festival,
promoted and run by volunteers.

“This type of festival spreads musie
and understanding across the world,”
says Cynthia Dewberry, vocalist and
flutist for the Detroit-based, all-female
jazz band Straight Ahead, which has
played All That Heritage five years
running.

“We have performed with Jamaican,
Cuban, and African drummers and
blended our cultures,” she says. “I sang

with one of the Jamaican choral
groups, and their musie was so famil-
iar, like the songs my mom taught me,
growing up in North Carolina. Those
connections are spiritual—using musie
as an international language to tran-
seend social and political divisions.”

As the year 2000 rushes up to meet
us, we have the opportunity to consid-
er not only our history but what we—
musicians and civilians alike—are cre-
ating for our future.

“Everybody has to reflect on what
happened in the last 1,000 years, the
last millennium,” says Franti. “Some
people will reflect on it like a TV
show—the highlights of the last 1,000
years. Others will go a lot deeper in
terms of reflecting and analyzing
what's really happened throughout the
course of history. The year 2000 can be
commodified so much that it’s up to
artists—especially musicians, because
we have a voice that’s heard—to start
raising our voices again and express-
ing our concerns about what has hap-
pened and where we're going.”
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24 | 4 | 10N BRAXTON (LAFACE/ARISTA) 34|47 | 17| 311 (CAPRICORNIMERCURY) ASCAP/Amalgamated Consoldaled, ASCAP/Bug, BMINew 16 115 110 | iTT CONDITION (PERSPECTIVE/AGM) 53| 3 | THE BRAIDS (B1G BEATATLANTIC)
R M| i 5
17]14]19 BOO W DS (50 SO DEF . 55 | 56 | 19 | FREE TO DECIDE egency, BMI/New Enterpnses. BMI/You Sound Bitter, BMI) WBM gl P PIN«IP 55| 46 | 21 | BLUE
GHOST TO J'S (SO SO DEF/COLUMBIA) THE CRANBERRIES (ISLAND) 30 GIVE ME ONE REASON (EMI April. ASCAP/Purple DO OR DIE (FEAT TWISTA (RAP-A LOT/NOO TRYBEVIRGINY LEANN RIMES (CURB)
KEY WEST INTERMEZZO (I SAW YOU FIRST) THE DISTANCE Rabbit, ASGAP) HL . FALLING LIKE | DO
18 | 15| 13| J50N MELLENCAMP (MERCURY) B8 | 3 | CAKE (CAPRICORN/MERCURY) 23 HETROEOEFTFHE DI)\Y (Csrgem/l:g DeathMASC:gg:A 241 6 | FONTELL JORDAN (DEF JAM/MERCURY) 5|50 | 5 | FoR eaL iRowovARISTA)
HIT M (MCA, ASCAP/I'm The Man, P/Dinky
| GO BLIND DO YOU MISS ME IF IT MAKES YOU HAPPY JUST THE WAY (PLAYAS PLAY)
23| 10| 1GOTIE & THE BLOWFISH (REPRISE) ST 197 | 12| 4ok W ENRIUE? (CLASSIFEDIIMEERYTOMMY EOY Eséig?;e'lzéy XASOC:PS/?’\WF:/Eml[I) :Ssg:g/iimda‘- 191191 8 | shervl crow (A&m) (BD| 57 | 5 | AFONIG HUNTER (EF SauAoEMd
WHO WILL SAVE YOUR SOUL ONLY YOU ; 1 ) WHEN YOU LOVE A WOMAN CAN'T KNOCK THE HUSTLE
200017 | 29 Jewe arianmo 61| 15| 1i2FeAT THE NOTORIOUS B (BAD BOVARISTA) . gg:’mn%,u'z'nﬁ:;lg%;: r?RB';A'f/vbg:’nEer(ﬁ;ma”Zne 25 | 3 | JOURNEY (CoLUMBIA) 67| 7 | Jav-z (FREEZEIROC-A-FELLAPRIORITY)
NO DIGGITY FOREVER BMI/Suge, ASCAP/Black/Hispanic, ASCAP/Eman's, v BOW DOWN TOUCH MYSELF
22 | 10| giacksireet (reat. bR, ore) anvterscore | | 39| 54| 20| GRRRK BAReY (coLumBIA) ASCAP/%GH,OUSI BMI/Embasty. BMI) WBM 20| 14| 7 | YEsTsioE connection encH wompriory) | | 99 | 31| 14| 1857 (RowpviLAr acEaRISTA)
22 | 18 | 32 | GIVE ME ONE REASON 60| 65| 8 | | WAS WRONG 38 [ CAN'T SLEEP BABY (IF 1) (Zomba. BMI/R Kelly, __| | | STREET DREAMS 60| 52 | 15 | WHY DOES IT HURT SO BAD
TRACY CHAPMAN (ELEKTRA/EEG) SOCIAL DISTORTION (550 MUSIC) BMI/Sony/ATV LLC, BMI/Ecaf, BMI} WBM/HL NAS (COLUMBIA) WH)TNEY HOUSTON (ARISTA)
SPIDERWEBS BUT ANYWAY 82 1 DON'T NEED YOUR LOVE (Upstarrs. ASCAP/Led HOW DO U WANT IT/CALIFORNIA LOVE THIS IS YOUR NIGHT
2320|126 NO DOUBT (TRAUMA/INTERSCOPE) 81|66 17| 5ies TRAVELER (A&M) Sled, ASCAP/Saucedo. ASCAP/Angelina. ASCAP) 3)120|21 2PAC (FEAT KC AND J0JO) {DEATH ROW/INTERSCOPE) 65| 8 AMBER (TOMMY BOY) |
100 | FELL IN LOVE (No Salt, BMI/House Of Flavor, BMI) |
INSENSITIVE READY TO GO MACARENA WHY | LOVE YOU SO MUCH/AIN'T NOBODY
241 21| 35 | AR ARDEN (A& B2 | 62 | 10 | Rl (oA (DECONSTRUCTION/RCA) 12 IF IT MAKES YOU HAPPY (Warnes-Tamerlane. 24| 21| 19| (55 DeL RID (ARIOLABMG LATINY B2 | 49| 23 | MIgNICA (ROWDVARISTA) |
() FLY LIKE AN EAGLE TUCKER'S TOWN ek e A ONLY YOU ) AT NIGHT | PRAY
25512 636317 20 IF YOUR GIRL ONLY KNEW (Virginia Beach. 25(23124 (63) 62 | 3
SEAL (ATLANTIC
L (ATLANTIC) HOOTIE & THE BLOWFISH (ATLANTIC) A oo YA CAE WEX S CAR WG 112 FEAT, THE NOTORIOUS B 1G. (BAD BOY/ARISTA) WILD ORCHID (RCA)
DON'T LET GO (LOVE) BOHEMIAN RHAPSODY 99 1 LIKE (FROM NUTTY PROFESSOR) lis, LOUNGIN WHO WILL SAVE YOUR SOUL
28| 5 | EN'VOGUE (EASTWEST/EEG) 64|67 6 | 71 BRAIDS (BIG BEAT/ATLANTIC) ASC';P/;wo'gwa::iSCAgl!al. AgCAP/L;ng(dceh%S;I;SWBM 261 22| 18 | [ "oool ) (DEF JAMMERCURY) 64155 | 22| Jewee tatanmio)
JUST BETWEEN YOU AND ME BLOW UP THE 0UTS|DE WORLD 3 1 LOVE YOU ALWAYS FOREVER (Donna Lewis, MISSING YOU THAT GIRL
37| 3 | e Tak RGN — | 1] SOUNDGARDEN (A&h) ASCAP/WB, ASCAP) WBM 21127 | 12 | granoy, an, G kit & C.kn erstwesTeEa) || 89 | 94 | 18 | MAXI PRIEST FEATURING SHAGGY (VIRGIND
LET'S MAKE A NIGHT TO REMEMBER MACARENA (BAYSIDE BOYS MIX) 75 1LUV U BABY (MCA, ASCAP) HL | LOVE YOU ALWAYS FOREVER LITTLE BITTY
(28] 29 | 11| gRyax ADAMS AgM) 86 | 44|30 | (05 DeL mio (Rew 94 I'M SO HAPPY | CAN'T STOP CRYING (Magnetic, 28|18 | 18 | GNNA LEWIS (ATLANTIC) L | RLAN JACKSON (ARISTA)
. BMVI/Irving, BMI) HL
YOU MUST LOVE ME LADY PICTURE SHOW PRS/Regatta ' KEY WEST INTERMEZZO (1 SAW YOU FIRST) THE CHILD (INSIDE)
23125) 3 | {JADONNA (WARNER BROS ) 73| 2 | STONE TEMPLE PILOTS (ATLANTIC) ig :’:“SSET’:LS'-I”VLEU\(’E*m:;‘;félll_”-EM"ﬁC‘s‘\i/sF;ﬁ?gYT%mAP) 29126 | 11| [53N MELLENCAMP (MERCURY) 69| 2 | qkUmBA 200 (ARISTA)
OF olyGram, I~
SWALLOWED TIL | HEAR IT FROM YOU . LET'S MAKE A NIGHT TO REMEMBER NOWHERE TO GO
36 | 2 | BUSH (TRAUMA/INTERSCOPE) _58 72 | 66 | GiN BLOSSOMS (M) . IBTMSV;TL"‘g:‘)a';""'gyss&'/;’g'ﬁﬁ‘"ow('L:S":'go':t 30| 28 | 10 | gRyan ADAMS tA&M) 73] 3 | MELISSA ETHERIDGE ISLAND)
31 | 26 | 40 | ALWAYS BE MY BABY 69 | 71| 7 | ANEURYSM BMI/Sangs Of Polygram International. BMD HL 31|30 7 | FLOATIN'ON YOUR LOVE — | e Tl )
|- MARIAH CAREY (COLUMBIA) NIRVANA (DGC/GEFFEN 79 JELLYHEAD (Copyrght Control/Momenturn, ASCAP) THE ISLEY BROTHERS FEAT ANGELA WINBUSH (TNECKISLAND! PHIL COLLINS (FACE VALUE/ATLANTIC)
32133110 WHAT 1 GOT 70069 7 MUZZLE 88 JUST THE WAY (PLAYAS PLAY) (Enck Sermon. 0|9 STEELO 1 THAT THING YOU DO! .
SUBLIME (GASOLINE ALLEY/MCA) || THE SMASHING PUMPKINS (VIRGIN) ASCAP/Zomba, BMI/Copyright Control, BMI/Organized 702 (BIV 10/MOTOWN) THE WONDERS (PLAY-TONEVEPIC SOUNDTRAXEPIC)
NOBODY HAIL, HAIL Noize, BMI/Hitco, BMI/Goodie Mob, BMI} WBM DON’T LET GO (LOVE) 1 DO
(3D 48| 4 KEITH SWEAT FEAT ATHENA CAGE (ELEKTRAEEG) @ 7504 PEARL JAM (EPIC) 18 KEY WEST INTERMEZZO (I SAW YOU FIRST) (Full Keel, Gy |! EN VOGUE (EASTWEST/EEG) 71163]5 PAUL BRANDT (REPRISE)
LOUNGIN YOU CAN MAKE HISTORY (YOUNG AGAIN) ASCAP/EMI April, ASCAP/Katsback, ASCAP) HL/WBM WHAT'S LOVE GOT TO DO WITH IT EVERY LIGHT IN THE HOUSE
3434116 | 1 0000 ) (DEF JAMMERCURY) 1270 6 | FI70N JOHN (MCA) 81 KNOCKS ME OFF MY FEET (Black Bull, 34|29 8 | WarmenGrenr ADINA Howaro (NTERSCOPE) | | 72 | 72| 2 | TRACE ADKINS (CAPITOL NASHVILLE!
ASCAP/Jobete, ASCAP) WBM
BIRMINGHAM SCOOBY SNACKS YOU'RE MAKIN' ME HIGH/LET IT FLOW STUPID GIRL
35301 7 | RMANDA MARSHALL (£PIC) @D —| 1| 250w Crimmas e 14 IE}AMSI/TKNIGT (;ggx))T:LE NUTTY PROFESSOR) (Ecat. 35 | 32| 23 | 75N BRAXTON (LAFACEIARISTA) 73|58 | 15| GamBaGe (ALMO SOUNDS/GEFFEN)
eiande,
1 CAN'T SLEEP BABY (IF I) ALL MIXED UP g | NO TIME GET READY, HERE IT COMES (IT'S THE CHOO-CHOO)
36127 | 23| ey Ove) —| 1| 517 (CAPRICORN/MERCURY) g?z tEETT'SsGrEATAll(“EEAMstlJ(?HRTIGTNl)T gﬁmﬁ"mgﬁ;ﬁfw ik U | Ok rea puer osons whoesss searanantio | | 74| 88 | 3 | SoUTHSYDE B O 1.z, (LAPACEARISTA)
@ 16| 4 THAT THING YOU DO! |1 THE GREASE MEGA-MIX ASCAP/Zomba, ASCAP) HL/WBM 3703117 CHANGE THE WORLD 75| 61 | 28 KISSIN' YOU
| THE WONDERS (PLAY- TONEYEPIC SOUNDTRAX EPIC) JOHN TRAVOLTA AND OLIVIA NEWTON JOHN (POLYDORIA8M) 72 LIKE | DO (EM Agri, ASCAP/D A RP., ASCAP Stone Agate, BV HL ERIC CLAPTON (REPRISE) TOTAL (BAD BOY/ARISTA)
(D Records with the greatest airplay gains. © 1996 Billboard/BPI Communications. 27 'émlj/"‘w(“’" (Bergar:j V‘(’E:Em‘ F’:IS/SITE)ESLGemS"EML (O Records with the greatest sales gains. € 1996, Billboard/BP| Communtcations and SoundScan, Inc
MI/Mohoma, BMI/LL Cool J, P
4 MACARENA (BAYSIDE BOYS MIX) (Rightsongs,
“ T l HE RHEN IRPI_ BMI/SGAE, ASCAP) WEM/HL 32 PO PIMP (N-The Water, ASCAP) 86 TONIGHT, TONIGHT (Chrysals, BMI/Cinderful, BMI) WBM
e ] ANOTHER NIGH 44 MACARENA (Rightsongs, BMI/SGAE, ASCAP) WBM/HL 56 READY TO GO (BMG. ASCAP/Momentum. PRS) HL 77 TOUCH MYSELF (FROM FLED} (EM! Apnl. ASCAP/D AR P ASCAP) HL
1 ‘ 11 ISSING 10171 l T 92 ME AND THOSE DREAMIN' EYES OF MINE (Ah-choo 83 SHAKE A LIL' SOMETHIN'... (Lil' Joe Wein, BMI) 71 TUCKER'S TOWN (Monica's Reluctance To Lob,
| e SESCHCCON R ASCAP/12:00 AM, ASCAP/PolyGram Int'l, ASCAP) HL 31 SITTIN' ON TOP OF THE WORLD (So So Def, ASCAP/EMI ASCAP/EMI April, ASCAP) HL
201 NOBODY KNOWS 1511 18 THE WORLD | KNOW 40 MISSING YOU (FROM SETIT OFF) (Barry's Melodies. Apnl, ASCAP/Ar Control. ASCAP/Jobete. ASCAP) HL 9 TWISTED (Keith Sweat. ASCAP/E/A, ASCAP/WB. ASCAP/Deep
THE TONY RICH PROJECT (LAFACE/ARISTA) | COLLECTIVE SOUL (ATLANTIC) ASCAP/PolyGram, ASCAP/Onsha, ASCAP/WB. ASCAP) WBM/HL 96  SNAPSHOT (RuPaul Charles. SESAC/Squalene, Sound. ASCAP/Short Dolis, BMU/Zomba. ASCAP) WEBM
BECAUSE YOU LOVED ME ROLL TO ME 84 MISSING YOU (Markmeem. ASCAPANB, ASCAP/Fallwater, ASCAP/WB, ASCAP) WEM 5 UN-BREAK MY HEART (Realsongs. ASCAP) WBM
3| 3| 3 | Cruine Diow 550 MUSO 1611235 | peaiaiTrr e ASCAP/Paperwarte, BMI/Alley, BMI/Tno. BMI) WBM/HL 52 STEELO (Back 2 Da Getto. ASCAP/Mass Confusion. 53  USE YOUR HEART (Waters Of Nazareth. BMI/Str8
7 MOUTH (MCA, ASCAP) HL ASCAP/WB. ASCAP/D-Rat. ASCAP/Blue Turtle. From The Lab. ASCAP/T Lucas. ASCAP)
E DOWN
A N ol L L Y —————— 17| || |23 s ey 62 MUSIC MAKES ME HIGH (LB Fam. ASCAP) ASCAP/Almo. ASCAP/PolyGram Inll, ASCAP) HLAWBM 26 WHAT KIND OF MAN WOULD | BE (Mint Factory.
I — NAME ONLY WANNA BE WITH YOU 37 MY BOO (Ghostown, BMI/Carl Mo, BMi/Ais Control, 78 STRAWBERRY WINE (Longitude, BMI/August Wind, ASCAP/EMI April. ASCAP) HL
51421 GOO GOO DOLLS (METAL BLADEAVARNER BROS ) 18 (17135 HOOTIE & THE BLOWFISH (ATLANTIC) ASCAP/EMI April, ASCAP) HL BMi/Great Broad. BMI/Georgian Hills, BMI) WBM 58 WHAT'S LOVE GOT TO DO WITH IT (FROM SUPER-
EUNAROUNE BREAKFAST AT TIFFANY'S 50 NEVER LEAVE ME ALONE (Nate Dogg. BMI/Suge. 39 STREET DREAMS (D' N' A, PRS/BMG, PRS/BMG. COP) (WB. ASCAP/Good Stngle, PRS/Rondor.
6| © |37 eLuesraveLer am 1916 ) 29 | et buue SomTinG RANMIKERINTERSO0PE 10 :%%%P:;n&sefh éi,ceif) ASCAP/WB, ASCAP/E/A 65 Qiﬁﬁfécé{ﬁir?&.ﬁiﬁfu‘sﬁx I)BMI/lrvmg BM)/Deadarm 13 Wﬂ‘é%"%ﬂ"fbe? KIWISaABNM(IE:xS ’gatch ASCAP/S0
IRONIC 20121 2 CLOSE TO YOU ASCAP/Scottsville, BMI/EMI Blackwood, BMI) WBM/HL ASCAP/Nineden, ASCAP/EMI Virgin, ASCAP) HL/WBM Much, ASCAP/Fingers Of Joy. ASCAP)
T | 5] 3 | ALANIS MORISSETTE (MAVERICKREPRISE) FUN FACTORY (CURB-EDEL) 1 NO DIGGITY (Donnl. ASCAP/Zomba, ASCAP/Chauncey Black, 22 TELL ME (FROM EDDIE) (Stan Brown. BMI/M Double. 8 WHERE DO YOU GO (Far MV, ASCAP/BMG, ASCAP) HL
8 | | SWEET DREAMS 21115 18] 1979 ASCAP/Smoken” Sounds, ASCAP/Queenipen, ASCAP/SIDI, BMI/Sony/ATY BMI/Alley Gadfly, BMI) 34 WHO WILL SAVE YOUR SOUL (Wiggly Tooth,
LA BOUCHE (RCA) ] | THE SMASHING PUMPKINS {(VIRGIN} Tunes, ASCAP/An't Nothin Goin On But, ASCAP) HLWBM 74 TELL ME (I'LL BE AROUND) (Screen Gems-EMI, BMI) HL ASCAP/WB, ASCAP) wWBM
BE MY LOVER | CHILDREN 59 NO TIME {Undeas, BMI/Warner Chappell/EMI Apnii, 76 THAT GIRL {(Chrysalis, ASCAP/Max:, ASCAP/Notting 80 WHY DOES IT HURT SO BAD (FROM WAITING TO
9 | 8|15 fasouchs mea) 22125 | 7 | ROBERT MILES (DECONSTRUCTIONARISTA) BMI/Dynatone. BMI/Unichappetl, BMI/Justin Combs, Hil ASCAP/LivingSting, ASCAP/Irving, BMI) WBM EXHALE) {Ecaf. BMy/Sony/ATV Songs. BMI) HL
ONDER T WATERFALLS ASCAP/Amani, ASCAP) 41 THAT THING YOU DO! (FROM THAT THING YOU DOY) 70 YOU CAN MAKE HISTORY (YOUNG AGAIN) (William
10 et R G 23|21 | 41| WATERFALLS (a 49 NOWHERE TO GO (MLE, ASCAP/AImo, ASCAP) WBM (TCF, ASCAP/PolyGram Int, ASCAP/Unfiered. ASCAP) HLAWBM A Bong, PRS/Wretched. ASCAP/WB, ASCAP) HLAWBM
; - 54 ONE AND ONE Uerk Awake. ASCAP/EMI Vign. ASCAP/Future 57 THE THINGS THAT YOU DO (EMI Blackwood. 23 YOU LEARN/YOU OUGHTA KNOW (MCA.
1inlals ggL%REcI?E:DthAE#JN THE RAIN 2411913 g:}gm (k’gsﬂ)my ROOM Fumiture, ASCAP/Hidden Pun, BMI/Warmer-Tamedane, BMI) WBM/HL BMI/Rodney Jerkins. BMI) HL BMI/Vanhurst Place, BMI/Aerostation. ASCAP) HL
33 ONLY YOU (Justin Combs, ASCAP/EMI Aprit, 6 THIS IS FOR THE LOVER IN YOU (Sony/ATV LLC. 97  YOU'LL BE MINE (PARTY TIME} {Foreign Imported, BM{) WBM
12 1 KILLING ME SOFTLY 25118 40 DECEMBER ASCAP/Amani, ASCAP/Kevin Wales, ASCAP/Sounds BMI/Epic, BMI/Solar, BMI/WB. ASCAP/E/A, ASCAPMake it 19 YOU'RE MAKIN® ME HIGH/LET IT FLOW (Groove 78,
FUGEES IRUFFHOUSE COLUMBIA) e CTIVES O TCR NG From The Soul, ASCAP/Longitude. BMI) HLAVBM Big. ASCAP/Portrart-Sofar, ASCAP/Sitver Sounds, ASCAP) HL ASCAP/Aimo ASCAP/Ecaf, BMI/Sony/ATV Sangs. BMI) HLAVBM
1313137 | KISS FROM A ROSE Recurrents are titles which have appeared on the Hot 100 11 PONY {Papah ASCAPAVirginia Beach. ASCAP/WB, 28 THIS IS YOUR NIGHT (Shark Mediz BM|/Wamer-Tamertane. BMI) WBM 68 YOUR SECRET LOVE (EMi Apnl. ASCAP/Uncle Ronnie’s,
| SEAL (ZTT/SIREWARNER BROS.) chart for 20 weeks and have dropped below the top 50. ASCAP/Herbilicrous, ASCAP) WBM 91  TONIGHT IS THE NIGHT (WB, ASCAP/FMP/Edition Interaudic) WBM ASCAP/Chrysalis, BM|NVertefney. BMI) HL/WBM
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SYLVIA RHONE

(Continued from paye 83)

Another big R&B priority was the
solo career of Ellis of En Vogue, which
was on hiatus, But Ellis’ album, “Soeuth-
ern Gal,” released last Novenber,
failed to become a hit (142,000 units
have sold, according to SoundScan).
Now she and the other members of Ein
Vogue have reassembled and expect to
release an album in the third quarter
of next year. The act has received early
attention with a single, “Don’t Let Go
(Love),” from the “Set It O{f” gound-
track, a top 10 album for Flektra that
has sold 300,000 units, accord ng to
SoundScan.

Natalie Cole is another singar for
whom Elektra has high hopes. Her lat-
est album, “Stardust,” has sold 179,000
units since its October release, accord-
ing to SoundScan. While it is current-
ly declining on The Billboard 200, exec-
utives are oplimistic ahout its holiday
retail performance.

Like Cole’s previous album, “Unfor-
gettable With Love,” “Stardust’ con-
tains an electronically ¢reated duet
with her father, the late Nat “King”
Cole. “I was personally involved with
Natalie,” says Stein. “After ‘Untorget-
table,” it was hard for her to come up
with something new, but I helped her
come up with a way to reinvent that
concept.”

Elektra’s biggest seller this year has
come, not surprisingly, from the band
Rhone calls the label’s “Iranchise.”
Metallica’s latest album, “Load.” has
sold 2.5 million units domestically since
its release June 4, according 1o Sound-
Scan. Meanwhile, the hard rock act’s
previous, self-titled album has rucked
up 272 weeks on The Billboard 200
chart and sales of 9.1 million units,
according to SoundScan. To hring
“Load” to a higher sales level, Steve
Kleinberg, senior VP of marketing,
says the label will continue to work sin-
gles and videos well into 1997 and
“keep the record viable at retail.”

With heavy hitters like Metallica,
Elektra this year is far and away the
leading label in SoundSean’s hard rock
category. Its album share through Oct.
20 for this genre was 30.8%.

But one of its hard rock acts did not
provide the blockbuster the label
expected. BastWest's Pantera sold 1
million units with its 1994 album, “Far
Beyond Driven.” This year”s iollow-up,
“The Great Southern Trendkill,”
debuted at No. 4 on The Billhoard 200
and has sold 471,000 units since its May
release but has since fallen froni that
chart.

Label exeeutives have plans to revive
the album. A new track, “Ilool1,” is
being promoted to rock radio.

Rhone says, “The marketplace
changed a little bit on them. But they're
the kind of group that will come back.
Over time, [the album] will sell over a
million units.”

“Pantera makes no excuses {orwhat
they do,” adds Greg Thompson, senior
VP of promotion. “I'rom a promotion-
al standpoint, we did everythirg we
could to further their exposure. Pan-
tera is like a Phish. A lot of that
[group’s fan base] are not active radio
listeners. Our job is to increase their
hase.”

Phish, in fact, has in recent weeks
been one of the big reasons for cele-
bration at Elektra. Its latest album,
“Billy Breathes,” debuted at No. 6 on
The Billboard 200—by lar the band’s
highest position on that chart—and has
sold 84,000 copies, according to Sound-
Scan. The act had been dismissed by
some as a popular touring band whose
concert success would not translate
into sales.

(Continuved on page 87)
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THE u THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY
SouridiScalrI1®
® ® NOVEMBER 9, 1996
z z z z
O Q o O =)
x |, _x 4 o x B = x | ¥ N4 =
|20 | =3 ££| ARTIST TITLE | 53 2|28 | 58| €3 | aRTisT TITLE | 58
SN (S 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) CSES Gy (I3 & LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) oo
#* % * NO. 1/HOT SHOT DEBUT* * * 95 | 48 | 47 | 25 | MAXWELL @ coLumsia 66434 (7.98 £/11.98) [fR MAXWELL'S URBAN HANG SUITE | 43
NEWD | 1 | VAN HALEN waRNER BROS. 46332 (11.98/17.98)  lweekatNo.l  BEST OF VOLUME 1 | 1 5 | 51 | 58 | 9 | 112 BAD BOY 73009/ARISTA (10.98/15.98) 112 | 37
(2)| NEWP | 1 | WESTSIDE CONNECTION (ENCH MOB 505834/PRIORITY (10.98/16 98 BOW DOWN | 2 57 | 49 | 45 | 26 | DAVE MATTHEWS BAND A RCA 66504 (10.98/16.98) CRASH | 2
—_— R —r— I
NEW ) 1 | JOURNEY COLUMBIA 67514 (10.98 EQ/16 98) TRIALBY FIRE | 3 * * * PACESETTER * % * |
4 2 1 33 | CELINE DION A" 550 MUSIC 67541/EPIC (10.98 EQ/16.98) FALLING INTO YOU 1 76 | 90 6 | CAKE CAPRICORN 532867/MERCURY (8.98 EQ/12.98) FASHION NUGGET | 58
5 | 1 2 | COUNTING CROWS DGC 24975¥/GEFFEN (10.98/17.98) RECOVERING THE SATELLITES | 1 59 | 54 | 53 | 53 | THE SMASHING PUMPKINSA’ \E(|oN COLLIE AND THE INFINITE SADNESS | 1
VIRGIN 40861 (19.98/22.98)
i e P P LR e e Ul Aol ] | 60 | 55 | 70 | 56 | OASISA*ericerast 10.98 E16.98) (WHAT'S THE STORY) MORNING GLORY? | 4
* * * GREATEST GAINER * % *
61 52 | 46 5 WEEZER DGC 25007*/GEFFEN (10.98/16.98) PINKERTON 19
@ 6 7 43 | NO DOUBT A? TRAUMA 92580/INTERSCOPE (10.98/15.98) TRAGIC KINGDOM: 4 CEORGE WINSTON
8 5 6 72 | ALANIS MORISSETTE A ' MAVERICK/REPRISE 459C1/WARNER BROS. (10 98/16.98) JAGGED LITTLE PILL 1 62 | 63 60 6 DANCING CAT 11184 WINDHAM HILL (10.98/16.98) LINUS & LUCY - THE MUSIC OF VINCE GUARALDI %
@ 12 | 12 | 19 | TONI BRAXTON A‘ LAFACE 26020/ARISTA (10.98/16.98) SECRETS | 2 63 | 65 | 66 | 55 | GARBAGE A ALMO SOUNDS 80004*/GEFFEN (10.98/16.98) GARBAGE | 20
10 9 9 18 | KEITH SWEAT A ELEKTRA 61707+/EEG (10.98/16.98) KEITH SWEAT 5 64 | 50 | 49 13 | ALICE IN CHAINS A COLUMBIA 67703 (10.98 EQ/16.98) UNPLUGGED 3
1 13 10 5 SOUNDTRACK EASTWEST 61951666 (11 98/17.98) SET IT OFF 4 65 57 69 17 | THE WALLFLOWERS INTERSCOPE 90055 (10.98/16.98) IR BRINGING DOWN THE HORSE | 56
VARI A
12 | 8 | 5 | 16 | LEANN RIMES CURs 77821 (10.98/15.98) BLUE | 3 66 | 62 | 68 | 9 POPUU?RUIEOOECT;.%& TR SUPER DANCE HITS — VOL. 1 60_ |
13 11 3 3 MARILYN MANSON NOTHING 90086/INTERSCOPE (10.98/16.98) ANTICHRIST SUPERSTAR 3 67 56 50 28 | RAGE AGAINST THE MACHINE A EPIC 57523* (10.98 £0/16.98) EVIL EMPIRE 1
14 15 8 7 NEW EDITION Mmca 11480* (10.98/16 98) HOME AGAIN 1 68 61 63 37 | JEWEL A ATLANTIC 82700/AG (10.98/15.98) PIECES OF YOU 25
15 14 11 7 BLACKSTREET INTERSCOPE 90071 (10.98/16.98) ANOTHER LEVEL 3 JOHN MICHAEL MONTGOMERY
69 | 58 | 3l 5 | Aviantic 82947m6 (10.98/16.98) WHAT 1 DO THE BEST | 39
I LG B 5 SHERYL CROW ré 540587 (10.98/16.55) SHERYL CROW : 83 | 84 7 FIONA APPLE CLEAN SLATE/WORK 67439/EPIC (7.98 EQ/11 98) TIDAL | 70
17 3 — 2 KORN IMMORTAL 67554/EPIC (10,98 EQ/16.98) LIFE IS PEACHY 3
NIRVANA 70| 58 | 52| 9 | JERE FOXWORTHY ecss CRANK IT UP — THE MUSIC ALBUM | 21
18 10 4 4 DGC 25105 */GEFFEN (10.98/16.98) FROM THE MUDDY BANKS OF THE WISHKAH 1 - e &
. : —— 72 67 64 26 MINDY MCCREADY @ 8NA 66806 (10.98/16.98) TEN THOUSAND ANGELS 40
19 17 15 5 CLINT BLACK RCA 66671 (10.98/16 98) THE GREATEST HITS 12
SR ETEINIER 73 64 55 7 RUSH @ ANTHEM 82925/AG (10.98/16.98) TEST FOR ECHO 5
CHA PENTER
NEWD ! COLUMBIA 67501 (10.98 EQ/16.98) SRl Ul SOl X 14 60 62 26 | THE CRANBERRIES A ISLAND 524234* (10.98/16.98) TO THE FAITHFUL DEPARTED 4
18 | 14 | 4 | LUTHER VANDROSS Lv 67553*/EPIC (10.98 EQ/16.98) YOUR SECRET LOVE | 9 MICHAEL BOLTON .
2 67553+/EPIC ( 16 5] 88 | 102 | 4 | Mo O el o) THIS IS THE TIME — THE CHRISTMAS ALBUM | 75
2 e | R R N e e P A e 311 | 12 | Ty | 11 | 72 | 56 | MARIAH CAREY A® coLumsin 66700 (10.98 E/16.98) DAYDREAM | 1
NEWP | 1 | PHIL COLLINS FACE VALUE 82949/AG (10.98/16.98) B DANCE INTO THE LIGHT | 23 77 1 53 | 26 | 5 | THE ROOTS boc 2497276ErrEN (10.58/16.98) ILLADELPH HALFLIFE | 21
|24 | 21 | 18 | 10 | VARIOUS ARTISTS 1oMMY BOY 1163 (10.98/16.98) JOCK JAMS VOL. 2 | 10 78 | 70 | 74 [ 12 | LOS DEL RIO aioLn 37587/8MG LATIN (8081 1.98) BB MACARENA NON STOP | 41
25 20 17 37 | 2PAC A DEATH ROW/INTERSCOPE 524204%/ISLAND (19.98/24.98) ALL EYEZ ON ME 1 79 68 67 g AALIYAH @ BLACKGROUND 927 15/AG (10.98/16.98) ONE IN A MILLION 20
2% | 19| 16 | 4 | TOOLz0031087" (1058/16.98) AENIMA | 2 NEWD | 1 | ABOVE THE LAW romuy 60Y 1154+ (10.98/1598) TIME WILL REVEAL | 80
23 21 5 SOUNDTRACK PLAY-TONEVEPIC SOUNDTRAX 67828/EPIC (10.98 EQ/17.98) THAT THING YOU DO! 21
7 i i 81 77 77 | 94 | BUSH A® TRAUMA 92531/INTERSCOPE (10.98/15.98) SIXTEEN STONE 4
24 24 9 ou CE 26029*/ARISTA (10.98/16.98) ATLIENS 2
= 5 TKAST 177 ; OO 82 | 85 87 21 BRYAN ADAMS @ A&M 540551 (10.98/16.98) 18TILIDIE | 31
EANA CARTE m
3|y J CAPITOL NASHVILLE 37514 (10.98/15.98) RITtE R Raes el Ul e 83 | 66 | 48 4 | SHAWN COLVIN coLumBiA 67119 (10.98 EQ/16.98) A FEW SMALL REPAIRS | 39
30 25 23 66 BONE THUGS-N-HARMONY A * RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 84 84 88 66 VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 30
31 27 27 21 METALLICA A° ELEKTRA 61923*%/EEG (10.98/16.98! LOAD 1 85 75 73 53 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 5
32 7 — 2 PHISH ELEKTRA 6197 1/EEG (10.98/16.98) BILLY BREATHES 7 86 | 73 57 4 THE DAYTON FAMILY RELATIVITY 1544 (10.98/15.98) F.BA. | 45
33 26 19 7 R.E.M. WARNER BROS. 46320* (10.98/16.98) NEW ADVENTURES IN HI-FI 2 87 78 80 27 | HOOTIE & THE BLOWFISH A’ ATLANTIC 82886*/AG (10.98/16.98) FAIRWEATHER JOHNSON 1
34 | 32 | 26 5 ELTON JOHN MCA 11481 (10.98/16.98) LOVE SONGS | 24 88 | 82 | 79 19 | BECK @ DGC 24823*/GEFFEN (10.98/16.98) ODELAY 16
35 28 20 27 | GEORGE STRAIT A MCA 11428 (10.98/16.98) BLUE CLEAR SKY 7 89 80 76 23 | SOUNDGARDEN A AsM 540526* (10.98/16.98) DOWN ON THE UPSIDE 2
36 | 39 | 42 | 13 | SUBLIME GASOLINE ALLEY 11413/MCA (10.98/16.98) SUBLIME | 36 * * * HEATSEEKER IMPACT * % *
37 | 30 | 30 | 8 | DO OR DIE RAP-A-LOTINOO TRYSE 42058/VIRGIN (10.98/15.98) PICTURE THIS | 27 102 | 109 | 3 | GINUWINE 550 MUSIC 67685/EPIC (10.98/16.98) R GINUWINE... THE BACHELOR | 90
NEWD | 1 | RUSTED ROOT MERCURY 314534 (10.98 EQ/16.96) REMEMBER | 38 91 | 69 | 61 | 13 | SOUNDTRACK MIRAMAX 162047/HOLLYWOOD (10.98/17.98) THE CROW: CITY OF ANGELS | 8
39 | 29 25 9 PEARL JAM EPIC 67500% (10.98 EQ/16.98) NO CODE 1 92 | 79 65 | 48 | 2PAC A INTERSCOPE 50609*/PRIORITY (10.98/16.98) ME AGAINST THE WORLD 1
40 | 33 29 5 NATALIE COLE ELEKTRA 61946/EEG (10.98/16.98} STARDUST 20 93 72 56 3l BRYAN WHITE @ AsyLUM 61880/EEG (10.98/15.98) BETWEEN NOW & FOREVER 52
41 | 36 | 31 | 37 | FUGEES A" RUFFHOUSE 67147+/COLUMBIA (10.98 EQ/16.98) THE SCORE | 1 NEWD | 1 | M.O.P. RELATIVITY 1555+ (10.98/15.98) FIRING SQUAD | 94
42 | 43 | 38 7 SOUNDTRACK @ 8iG BEAT 92709*/AG (10.98/17.98) HIGH SCHOOL HIGH 20 95 | 94 | 97 5 MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98) DEFINITION OF ABAND | 76
" POINT OF GRACE
43 | 38 34 87 | SHANIA TWAIN A® MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 5 96 | 81 54 7 WORD 67638/E1C (15,98 EQ/15.98) LIFE LOVE & OTHER MYSTERIES | 46
I S RS 97 | 96 | 8 | 24 | PATTY LOVELESS @ ericer2s9(10.98Ensgs)  THE TROUBLE WITH THE TRUTH | 86
41 10 DONNA LEWIS @ ATLANTIC 82762/AG (10.98/15.98) IR NO 1
L 16 FTUANTIC B2762n6 WINAMINUTE | 3 98 | 98 | 94 | 6 | SOCIAL DISTORTION o eaioos) WHITE LIGHT WHITE HEAT WHITE TRASH | 27
46 | 36 | 28 | 28 | BROOKS & DUNN A ARISTA 18810 (10.98/15.98) BORDERLINE 5 RG] ANb e FAMILY P
99 86 82 26 WHATCHA LOOKIN' 4 23
NEW ) 1 HOUSE OF PAIN TRUTH CRUSHED TO EARTH SHALL RISE AGAIN | 47 GOSPO CENTRIC 72127 (9.98/15.98)
TOUNY BOY 116, 12501658 > 100 | 100 | 131 | 37 | ADAM SANDLER @ WHAT THE HELL HAPPENED TO ME? | 18
48 | 45 | 39 19 | VARIOUS ARTISTS @ 50 SO DEF 675324/COLUMBIA (10.98 EQ/16.98) SO SO DEF BASS ALL-STARS | 32 WARNER BROS. 46151* (10.98/16.98} £
49 | 37 | 32 | 3 | JOHNNY GILL MOTOWN 530646 (10.98/16.98) LET'S GET THE MOOD RIGHT | 32 101 | 89 | 78 | 49 | LL COOL JA”DEF Jam 523845*/MERCURY (10.98 EQ/17.98) MR.SMITH | 20
50 | 40 | 33 | 3 | CHRIS ISAAK REPRISE 46325WARNER BROS. (10.98/16.98) BAJA SESSIONS | 33 102 | 90 | 75 | 6 | ZZ TOP Rca 66956 (10.98/15.98) RHYTHMEEN | 29
51| 44 | 36 | 7 | JOHN MELLENCAMP MERCURY 532696 (10.98 £Q/16.98) MR. HAPPY GO LUCKY | 9 03| 93 | 95 | 10 | COUNTDOWN DANCE MASTERS MACARENA TROPICAL DISCO | 93
52 35 — 2 JERU THE DAMAJA PAYDAY/LONDON 124119+/SLAND (10.98/16.98) WRATH OF THE MATH 35 104 | 101 | 127 3 VARIOUS ARTISTS QUALITY 6750/WARLOCK (12.98/16.98) DANCE MIX U.S.A. VOL. 5 | 101
53 | 47 13 18 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82905%/AG (10.98/16.98) GET ON UP AND DANCE | 31 105 | 103 | 96 13 | ROBERT MILES DECONSTRUCTION 18930/ARISTA (10.98/15.98) DREAMLAND 54
54 | 46 41 17 | NAS A’ COLUMBIA 67015* (10.98 EQ/16.98) IT WAS WRITTEN l 106 | 91 71 8 STEVEN CURTIS CHAPMAN SPARROW 51554 (9.98/15.98) SIGNS OF LIFE 20

O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units {250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs}, with multiplatinum tities indicated by
a qumeral following the symbol: '_Asterlsk indicates LP is availab!e. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest
Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. EBindicates past or present Heatseeker title. @ 1996, Billboard/BPI Communications, and SoundScan, Inc.
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CAN MUSIC BE A CATALYST FOR CHANGE?

(Continued from page 81)

or what happened in 1968. The only
political song he wrote after ‘The
Times They Are A-Changin’’ was
‘Hurricane.””

Though undeniably stirring, “The
Times They Are A-Changin’” had so
little to say that it could be sunz by a
bunch of rock stars at Clinton’s first
inaugural as a baby boomer valentine
to the president. It is unimaginable
that Phil Ochs’ “I Ain’t Marching Any-
more,” a 2%-minute history of imperi-
alism that advocated draft resistance
in 1965, could be sung under the same
circumstances.”

Dylan was a better poet. Ochs had
more courage, and he paid for iZ with
no radio play and a depression that
ended in suicide in 1976. “His tragedy
was taking it personally when things
didn’t change,” counsels Bragg, who
just played the general strike in Toron-
to. “The lesson to be learned is not
identifyving your own struggles with the
struggle for justice.”

Music offers enormous pleasure to
its audience and is worth pursuing for
only that reason. But musicians who
draw a line in the dirt between their art
and politics relegate themselves to a
societal role analogous in some ways to
that of professional athletes. They
teach people fanatic loyalty to causes
that have nothing to do with their lives
and become agents of the vast specta-
cle of trivia that distracts the public
from any genuine problems.

“We give the people the escapism
they want,” some moguls might
object. Well, why do they want so
much escapism? What does it say
about the stress of American culture
that 40 million Americans need psy-
chotropic drugs to deal with <heir
lives? Human beings have had exact-
ly the same brain for around 30,000
years. Now we need Prozac? The
same brains that television executives
insist have a 30-second attention span
read 400,000 copies of Tom Paine’s
“Common Sense” when it launched a
revolution in 1776. Proportionately,
Paine would sell 32 million now. He
was the Michael Jackson of his day—
except that Paine had something to
say.

“A good political song has to be of its
time, and it has to be precise,” says
Bragg. “The broader strokes you use,
the more difficult it is to make a real
point. If the answer is blowing in the
wind, where is it blowing from? The

SYLVIA RHONE LEADS ELEKTRA'S TURNAROUND

(Continued from page 85)

Rhone calls Phish her “favorite
band” and waxes ebulliently about the
group’s recent dates at New York’s
Madison Square Garden. “For me,
they’re an amalgamation of the music I
have experienced throughout my whole
life,” she says.

Because Phish has had little pres-
ence on radio and refuses to make
videos, the label has had to devise ways
to market the band. Executives have
high expectations for a documentary of
a Phish concert, for which the lakel is
seeking a film distributor.

Another turnaround story at Elek-
tra is its Asylum label. Founded by
David Geffen in the "70s and formerly
the home of artists like Jackson
Browne, Asylum was revitalized as a
country label after the merger two
years ago.

Success has been elusive, but last
year Bryan White received a gold
record for his self-titled debut album.
His second release, “Between Now
And Forever,” has sold 555,000 units,

right or the left? That song struck a
chord with many people, but probably
because it didn’t say much. A more spe-
cific song would be ‘Ohio.” Very power-
ful. A generation that was singing
about something that was happening to
itself. Very often, people will choose to
write about something that no one can
disagree with, like Live Aid. Who could
object to feeding starving children? But
‘Ohio’—you might have to play there
next month.”

Even with “Ohio,” Crosby, Stills,
Nash & Young were singing about four
murdered white, middle-class college
students. If the refrain had expanded
the accusation of murder to “2 million
dead in Vietnam,” it wouldn’t have got-
ten much airplay.

If American rock’n’roll has a Paine
in the '90s, it would be Rage Against
The Machine, although arguments for
Ani DiFranco will be considered. (Her
new album with Utah Phillips, “The
Past Didn’t Go Anywhere,” is a hell of
a lesson in history and philosophy.)

Rage has gone multiplatinum with
both its self-titled first album and “Evil
Empire,” and it sings with unmistak-
able specificity about the holocaust that
the U.S. has wrought all over the Third
World. There is not a whiff of Mr. Van
Driessen about them. They sing about
the crimes of the Central Intelligence
Ageney, and they mean it. They are
revolutionaries.

For singer Zack de la Rocha, the
journey to radicalism took a big step
forward in the mid-"80s, when he put
his Stones albums in the closet and
started listening to punk rock, in which
the word “anarchy” figured promi-
nently. He found a single by Bad Reli-
gion with a lecture by Noam Chomsky
on the B-side.

“I knew I'd found someone who was
really trying to stir shit up,” says de la
Rocha of the Massachusetts Institute
of Technology linguist, libertarian
socialist, and probably the most
knowledgeable critic of American for-
eign policy. “I'd been failing courses
in high school because I couldn’t read
the material. Chomsky could cut
through all the bourgeois intellectual
crap and put things in real terms for
real people. I started reading him,
and my perspective changed on
everything.”

So that’s the first step. Educate your-
self. That means reading outside the
normal mass media. It means reading

anything by Chomsky, “A People’s His-
tory Of The United States” by Howard
Zinn, “Make-Believe Media: The Poli-
tics Of Entertainment” by Michael Par-
enti. Buy their lectures on tape from
Radio Free Maine (207-622-6629).

The second step is organizing.

“I always try to emphasize at our
shows that 10 people who are willing to
stand up and count for something are
more important than 10,000 who sit
down and watch television,” says Tom
Morello, Rage’s guitarist. “Journalists
always ask me if the kids are getting
the message. From eavesdropping on
the Internet, from talking to fans, it’s
obvious to me that a great many of
them are getting it. People are dis-
gusted and alienated anyway. If a rock
band can suggest a way out, can sug-
gest some causes to pursue, then it's a
good night’s work.

“The great thing about music is that
sometimes a scream and a riff can com-
municate more than a Ph.D. thesis,” he
adds. “My favorite political songs—
“Black Steel In The Hour Of Chaos” by
Public Enemy, “Get Up, Stand Up” by
Bob Marley, “Clampdown” by the
Clash—all have that intangible element
of inspiration. They can speak to people
and inspire in a way that few authors or
orators can. Ultimately, it’s just anoth-
er way of getting at the truth.”

Musician magazive columnist Charles
M. Young is writing a book about the
Butthole Surfers for Little, Brown
Publishers.

BLACK MUSIC STAFF

(Continued from page 6)

sion,” at No. 80.

The division currently has five en-
tries on Billboard’s Hot R&B Singles
chart: Ndegéocello’s “Who Is He And
What Is He To You,” No. 42; Camp-
bell’s “I Got It Bad,” No. 46; Mayfield’s
“New World Order,” No. 51; Bush
Babees’ “The Love Song,” No. 66; and
Benét’s “Let’s Stay Together,” No. 100.

The staff trims at Warner reflect
further belt-tightening within the
Warner Music Group. On Oct. 8,
Atlantic Records Group let go more
than 60 staffers in its New York and
L.A. offices (Billboard, Oct. 19).

Assistance tn preparing this story was
provided by J.R. Reynolds.

according to SoundScan.

“It certainly helped,” says Kyle
Lehning, co-president of Asylum along
with Joe Mansfield. But, he adds, “We
still have a lot to prove.”

If White represents the breaking
artist in country and Busta Rhymes the
breaking R&B artist, then Spacehog
rates as the alternative rock breakout
of the year. Its Sire debut, “Resident
Alien,” broke into the top 50 of The Bill-
board 200 and has sold 325,000 units.
Other new acts that have had some
chart impact this year include Mista,
Nada Surf, and Superdrag.

Last year’s alternative breakout was
Better Than Ezra, whose first album,
“Deluxe,” sold 780,000 units, according
to SoundScan. However, the group’s
new album, “Friction Baby,” has been
a disappointment, selling only 95,000
units since its release in August.

Spacehog is signed to the indepen-
dent Hi-fi label, which has a deal with
Sire.

Elektra has other deals with indie

labels that serve as development cen-
ters for acts. It owns 49% of grunge
pioneer label Sub Pop. This year, the
Afghan Whigs charted on The Bill-
board 200 with “Black Love,” released
by Sub Pop/Elektra. Other indie labels
with which Elektra has ventures or dis-
tribution deals include Alias, Blackbird,
and Mutiny.

“We can identify certain projects we
want to upstream into Elektra,” says
Rhone. “With other projects, we deter-
mine what our support will be. It’s done
that way to protect the integrity of the
label. We want to build these labels, not
overshadow them.”

Another source of new talent are the
relationships Elektra has developed
with producers like Keith Crouch,
Raphael Saadiq, Brice Wilson, Track-
master, Delight, and Organized Noise.
Elektra also has deals with producers
like D’Angelo, Whitney Houston, Jazz
Merchants, Darryl Simmons, and All
Star, who can bring recordings to the
label.

i _

Do You Know WHO REALLY
MAKES Your CompAcT Discs?

Probably not.

Most companies you deal with are just
brokers. We should know; many are our
customers. At EuropaDisk, we can stand
behind every single disc we sell. Because
we make every single disc we sell.
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ARTIST

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)

ON

TITLE

PEAK
POSITI

A TRIBE CALLED QUEST ®

JIVE 41587~ {11.98/16 98)

BEATS, RHYMES AND LIFE

—_—

108 | 106 | 113 | 272

METALLICA A" ELEKTRA 611 13*EEG (10 98/15 98}

METALLICA 1

109 | 105 | 112 | 45

JARS OF CLAY A ESSENTIAL/SILVERTONE 41580/J/VE (10.98/15.98)

JARS OF CLAY 46

110 | 108 | 92 9

TRAVIS TRITT WARNER BROS. 46304 (10.98/16.98)

THE RESTLESS KIND 53

111 | 107 | 111 | 98

GARTH BROOKS A" CAPITOL NASHVILLE 29689 (10.98/15.98)

THE HITS 1

12 | 11| 8 | 1

WHITE ZOMBIE @ GEFFEN 24976 (9.98/12.98)

SUPERSEXY SWINGIN' SOUNDS 17

13 | 87 | 59 | 22

VINCE GILL @ mca 11422 (10.98/16.98)

HIGH LONESOME SOUND 24

114 | 99 | 83 | 24

THE ISLEY BROTHERS @ 1-NECK 524214/ISLAND (10.98/16.98)

MISSION TO PLEASE | 31

115 | 110 | 98 | 15

POE MODERN 92605/AG (10.98/15 98)

HELLO | 71

(119 | 125 | 120 | 41

NEW ) 1 | SIMPLY RED EASTWEST 61993/EEG (10.98/16.98) GREATEST HITS | 116 |
117 | 115 | 126 | 33 | “WEIRD AL” YANKOVIC A ROCKNROLL/SCOTTI BROS 75500/ALL AMERICAN (10.98 15.98) BAD HAIR DAY 14
118 | 74 | — 2 XZIBIT LOUD 66816*/RCA (10.98/15.98) AT THE SPEED OF LIFE I 14

LA BOUCHE A RCA 66759 (9.98/15.98)

SWEET DREAMS | 28

120 | 113 | 100 | 71

NATALIE MERCHANT A’ ELEKTRA 61745/EEG (10 98/16 98)

TIGERLILY 13

5, S
2% 55 $o | ¢E| armisT TITLE | £3
2|3 o <L 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o a
153 | 138 | 132 | 51 | COOLIO A’ TOMMY BOY 1141+ (11.98/16.98) GANGSTA'S PARADISE )
154 | 9 — 2 GRATEFUL DEAD ARISTA 18934 (15.98/24.98) THE ARISTA YEARS | 95
155 | 131 | 105 4 CRASH TEST DUMMIES ARISTA 39779 (10 98/16 98) A WORM’S LIFE 78
156)| 185 | — 2 | AMANDA MARSHALL epic 67562 (7.98 £Q/11.98) BB AMANDA MARSHALL | 156

157 | 156 [ 153 | 7

REPUBLICA DECONSTRUCTION 6689%/RCA (8.98/13.98)

REPUBLICA | 153

158 | 143 | 124 | 23

TOO SHORT A DANGEROUS 41584*/JIVE (10.98/16.98)

GETTIN' IT {ALBUM NUMBER TEN) 3

159 | 158 | 157 | 58

TIM MCGRAW A° CURB 77800 (10.98/16.98)

ALL | WANT 4

160 | 154 | 142 | 47

SOUNDTRACK @ [ONDON 448295 (10 98/16.98)

BRAVEHEART | 45

= —
167 | 159 | 37

MARILYN MANSON @ NOTHING 9264 1/INTERSCOPE (7.98/11 98)

SMELLS LIKE CHILDREN 31

162 | 150 | 119 | 104

VINCE GILL A MCA 11047 (10 98/15.98)

WHEN LOVE FINDS YOU 0

163 | 144 | 117 | 6

JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/16.98)

FACES | 83

164 | 136 | 123 | 11

CYPRESS HILL RUFFHOUSE 67780*/COLUMBIA (7.98 EQ/11.98)

UNRELEASED & REVAMPED (EP) 21

165 | 149 | 141 | 18
166 | 137 | 128 | 17

JAY-Z @ FREEZE/ROC-A-FELLA 50592*/PRIORITY (10 98 16 98)

REASONABLE DOUBT 23

CRUCIAL CONFLICT @ PALLAS 53006*/UNIVERSAL (10.98/15.98)

THE FINAL TIC 12

167 | 161 | 170 | 33

STING A A&M 540483 {10.98/17.98)

MERCURY FALLING 5

121) NEW D 1

TRACY BYRD MCA 11485 (10 98/16.98)

BIG LOVE | 121

168)| 172 | 181 | 4

ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98)

I'M HERE FOR YOU | 168

122 | 116 | 116 | 4

TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98)

DREAMIN' OUT LOUD | 116

169)| RE-ENTRY 8

THE BEACH BOYS RIVER NORTH 161205 (10.98/16.98)

STARS AND STRIPES VOL. 1 | 101

123 | 119 | 122 | 36

STABBING WESTWARD @

COLUMBIA 66152 (9.98 EQ/15.98)

WITHER BLISTER BURN + PEEL 67

124 | 114 | 93 10

THE JERKY BOYS MERCURY 532892 (10.98 EQ/16.98)

THE JERKY BOYS 3 18

170 | 152 | 133 | 21

SOUNDTRACK A DEF JAM 531911*/MERCURY (11.98 EQ/17.98)

THE NUTTY PROFESSOR 8

171 | 170 | 172 | 31

STONE TEMPLE PILOTS A
ATLANTIC 82871 */AG (10 98/16.98)

TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP 4

125 | 122 | 101 | 17

SOUNDTRACK @ REPRISE 46360/WARNER BROS. (11 98/17 98)

PHENOMENON 12

172 | 104 2

CORROSION OF CONFORMITY COLUMBIA 67583 (10.98 EQ/16.98

126 | 109 | 110 | 16

VARIOUS ARTISTS @ RCA 66745* (9.98/15.98)

MACARENA CLUB CUTZ 65

173 | 174 | 193 | 7

SUBLIME GASOLINE ALLEY 11474/MCA (7.98/12.98)

WISEBLOOD | 104

40 OZ. TO FREEDOM | 173

127 | 120 | 106 | 14

SOUNDTRACK CAPITOL 37190 (10 98/16.98)

TRAINSPOTTING 43

114)| 183 | 182 | 26

DISHWALLA a&M 540319 (10.98/16.98)

PET YOUR FRIENDS 89

128 | 13t | 161 | 3

MERRIL BAINBRIDGE UNIVERSAL 53019 (10.98/15.98)

THE GARDEN | 128

129 [ 12e [ 107 | 2

GLORIA ESTEFAN @ EPIC 67283 (10.98 EQ/16.98)

DESTINY 23

130 | 127 | 121 | 50

R. KELLY A° JIVE 41579* (10.98/16.98)

R. KELLY 1

131 | 118 | 99 | 40

TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98)

TIME MARCHES ON 25

132 | 117 | 118 | 62

COLLIN RAYE A £PIC 67033 (10.98 EQ15.98)

I THINK ABOUT YOU 40

133 | 141 1 125 | 3

JIMMY BUFFETT MARGARITAVILLE 11489/MCA (10.98/16.98)

CHRISTMAS ISLAND | 125 |

134 | 112 | 8l 9

TRISHA YEARWOOD Mca 11477 (10.98/16.98)

EVERYBODY KNOWS 52

135 | 129 | 103 | 8

TINA TURNER VIRGIN 41920 (10.98/16 98)

WILDEST DREAMS 61

175 | 163 | 147 | 25

SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 £Q:16.98

POLITICS, RELIGION AND HER | 115

176 | 130 2

THE LEMONHEADS 7AG 92726%/AG (10.98/15.98)

CAR BUTTON CLOTH | 130

177 | 169 | 146 | 16

JOHNNIE TAYLOR MALACO 7480 (9.98/14.98)

GOOD LOVE! | 108

178 | 165 | 155 | 205

KENNY G A" ARISTA 18646 (10.98/16.98)

BREATHLESS 2

NEW D 1 KANE & ABEL NO LIMIT 506367/PRIORITY (6.98/9 98) R THE 7 SINS | 179
NEWD | 1 | PMD RetaTiviTy 1569° (10.98/15.98) BUSINESS IS BUSINESS | 180

181 | 178 I 168 | 43 | DC TALK @ FOREFRONT 25140 (10.98/16.98) JESUS FREAK 16
RE-ENTRY | 40 | THE TONY RICH PROJECT A LAFACE 26022/ARISTA (10.98/15.98) WORDS | 31

DAVE MATTHEWS BAND A

136 | 126 | 115 | 43 | GARTH BROOKS A’ CAPITOL NASHVILLE 32080 (10.98/16 98) FRESH HORSES 2 183 | 173 | 162 | 108 | Ciiec o 0081508 UNDER THE TABLE AND DREAMING | 11
137 | 140 | 139 | 103 | EAGLES A" GEFFEN 24725 (12.98/17.98) HELL FREEZES OVER 1 190 2 | SOUNDTRACK 40 ACRES & A MULE 90089/INTERSCOPE (10.98/16.98) GET ON THE BUS | 184
138)) 148 | 137 | 4 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 137 185)f 192 | 183 | 24 | GEORGE MICHAEL A DREAMWORKS S0000/GEFFEN (10.98/17.98) OLDER | 6

139 | 135 | 140 | 105

BOB SEGER & THE SILVER BULLET BAND A’

CAPITOL 30334* (10.98 15 .98}

GREATEST HITS 8

157 | 158 | 7

KENNY CHESNEY BNA 66908/RCA (10.98/15,98)

ME AND YOU | 140

141 | 139 | 138 | 120

HOOTIE & THE BLOWFISH A ' ATLANTIC 82613*/AG (10.98/16.98)

CRACKED REAR VIEW 1

142 92 | — 2

VARIOUS ARTISTS
ABKCO 1268 (17.98 CD)

THE ROLLING STONES ROCK & ROLL CIRCUS 92

143 | 123 | 104 | 6

SOUNDTRACK WORK 67814/EP|C (10.98 EQ/17.98)

THE FIRST WIVES CLUB 90

144 | 153 | 154 | 6

FUN LOVIN' CRIMINALS EMi 35703 (7.98/11.98)

COME FIND YOURSELF | 144

145 | 151 | 152 | 6l

FAITH HILL A WARNER BROS. 45872 (10.98/16.98)

IT MATTERS TO ME 2

146 | 147 | 135 | 9

MONTELL JORDAN DEF JAM 533191*/MERCURY (10.98 EQ/16.98)

MORE... 47

147 | 132 | 114 | 20

PAUL BRANDT REPRISE 46180/ WARNER BROS. (10 98/15.98)

CALM BEFORE THE STORM | 102

148 | 128 | 108 | 12

TOM PETTY AND THE HEARTBREAKERS
WARNER BROS. 46285~ (10.98/16 98}

SONGS AND MUSIC FROM SHE'S THE ONE 15

149 | 145 | 144 | 10

EELS DREAMWORKS 5000)/GEFFEN (10.98/16.98)

BEAUTIFUL FREAK | 114

186 | 159 | 156 | 21

LOST BOYZ @ UNIVERSAL 53010* (10.98/15.98)

LEGAL DRUG MONEY 6

187 | 160 | 149 | 24

BUTTHOLE SURFERS @ CAPITOL 29842+ (10.98/15 98)

ELECTRICLARRYLAND 31

188 | 181 | 179 | 47

ENYA A7 REPRISE 46106/WARNER BROS. (11.98/17.98)

THE MEMORY OF TREES 9

189 | 171 | 167 | 14

THE BLACK CROWES

THREE SNAKES AND ONE CHARM 15

AMERICAN/REPRISE 43082/WARNER BROS. (10.98/16.98)

190)| NEWD 1

CHUCK D MERCURY 532944~ (10.98 EQ/16.98)

AUTOBIOGRAPHY OF MISTACHUCK | 190

191 | 175 | 171 | 41

MELISSA ETHERIDGE A ISLAND 524154 (10.98/17.98)

YOUR LITTLE SECRET 6

192 [ 180 | — | 3

CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98)

| STOLED THIS RECORD | 180

193 | 198 | 197 | 107

SOUNDTRACK A" MCA 11103" (10.98/16.98)

PULP FICTION 21

194 | 186 | 177 | 102

ABBA A° POLYDOR 517007/A&M (10.98/17.98)

GOLD 63

195)| NEW D> 1

GARY ALLAN DECCA 11482/MCA (10.98/15.98)

USED HEART FOR SALE | 195

196 | 193 | 180 | 4

DONELL JONES LAFACE 26025*/ARISTA (10.98 15.98)

MY HEART | 180

197 {162 | 136 | 13

UGK JIVE 41586 (10.98/15.98)

RIDIN' DIRTY 15

150 | 146 | 129 | 5

VARIOUS ARTISTS
WALT DISNEY 60902 (10 98/16.98)

THE BEST OF COUNTRY SING THE BEST OF DISNEY | 129

151 | 142 | 143 | 140

CELINE DION A* 550 MUSIC 57555/EPIC (10.98 EQ/16 98)

THE COLOUR OF MY LOVE 4

152 | 133 | 130 | 19

SOUNDTRACK @ WARNER BROS. 46254 (10.98/16.98)

TWISTER 28

198 | 188 | 166 | 16

VARIOUS ARTISTS TOMMY BOY 1164 (11.98/16 98)

MTV PARTY TO GO VOLUME 9 28

199 | 164 | 145} 5

DOLLY PARTON RISING TIDE 53041 (10.98/16.98)

TREASURES | 141

200 | 196 | 187 | 80

WHITE ZOMBIE A’
GEFFEN 24806* (10.98/16.98)

ASTRO CREEP: 2000 SONGS OF LOVE, DESTRUCTION 6

TOP ALBUMS A-Z (LISTED BY ARTISTS)

112 56
2Pac 25,92
311 22

Aaliyah 79

Abba 194

Above The taw 80
Bryan Adams 82
Trace Adkins 122

Butthole Surfers 187
Tracy Byrd 121

Cake 58

Mariah Carey 76

Mary Chapin Carpenter 20
Tracy Chapman 44

Steven Curtis Chapman 106
Kenny Chesney 140

Dishwalla 174
Do Or Die 37

Eagles 137

eels 149

Enya 188

Gloria Estefan 129
Melissa Et+eridge 191

Alan Jackson 85
Jars Of Clay 109
Jay-Z 165

The Jerky Boys 124
Jeru The Damaja 52
Jewel 68

Efton John 34
Donell Jones 196

Dave Matthews Band 57, 183
Maxwell 55

Curtis Maylield 138

Mindy McCready 72

Tim McGraw 159

John Mellencamp 51

Natalie Merchant 120
Metallica 31, 108

Phish 32

PMD 180

Poe 115

Point Of Grace 96

Quad City DJ's 53

REM. 33
Rage Against The Machine 67

Get On The Bus 184
High School High 42
The Nutty Professor 170
Phenomenon 125

Pulp Fiction 193

Set It Off 11

That Thing You Do! 27
Trainspotting 127

VARIOUS ARTISTS
The Best Of Country Sing The Best
Of Disney 150
Dance Mix U.S.A. vol. 5 104
Jock Jams Vol. 1 84
Jock Jams Vol. 2 24
Macarena Club Cutz 126
MTV Party To Go Volume 9 198

Alice In Chai 64 Chuck D 190 Jeft Foxworthy 71 Montell Jordan 146 George Michael 185 Collin Raye 132 Twister 152 The Roiling Stones Rock & Roll
F.'Ce R ‘a'”;o N ;JCI Cole 40 Kirk Frankiin And The Family 99 Journey 3 Robert Miles 105 Republica 157 Stabbing Westward 123 Circus 142
ICN2RaRDIE Pg_‘aée” U8 23 Fugees 41 Cledus “T." Judd 192 Mint Condition 95 The Tony Rich Project 182 Sting 167 So So Def Bass All-Stars 48
Merril Bainbridge 128 L Fun Lovin’ Criminals 144 John Michael Montgomery 69 teAnn Rimes 12 Stone Temple Piiots 171 Super Dance Hits — Vol. 1 66
Shawn Colvin 83 Kane & Abel 179
The Beach Boys 169 M.O.P. 94 The Roots 77 George Strait 35
Coolio 153 Kenny G 6, 178 R. Kelly 130 . A ; The Wallflowers 65
Beck 88 . ; Alanis Morissette 8 Rush 73 Sublime 36, 173
John Berry 163 Corrosion Of Conformity 172 Garbage 63 Sammy Kershaw 175 Rusted Rool 38 TS 10 Weezer
Cli ?B! r'y( 19 Countdown Dance Masters 103 Gary Allan 195 Korn 17 NAS 54 Westside Connection 2
n:” & "’Ck a 58 Counting Crows 5 Johnny Gill 49 La Bouchie 119 Ann Nesby 168 Adam Sandler 100 Johnnie Taylor 177 Bryan White 93
e R The Cranberries 74 vince Gill 113, 162 e e New Edition 14 Bob Seger & The Silver Bullet Band ~ Too Short 168 White Zombie 112, 200
Mich Téee}t 75 Crash Test Dummies 155 Ginuwine 90 The {em\:)vr:hecads 176 Nirvana 18 139 Tool 26 George Winston 62
iShec fooon Sheryl Crow 16 Grateful Dead 154 4 No Doubt 7 Simply Red 116 A Tribe Called Quest 107
Bone Thugs-N-Harmony 30 . Donna Lewis 45 . . g Xzibit 118
Crucial Conflict 166 B . The Smashing Pumpkins 59 Travis Tritt 110
Paul Brandt 147 Faith Hil 145 LL Cool J 101 Qasis 60  SMasning I ., R _
Cypress Hill 164 . y Social Distortion 98 Tina Turner 135 ‘Weird A" Yankovic 117
Toni Braxton 9 Hootie & The Blowfish 87, 141 Los Dei Rio 78 Outkast 28 Soundgarden 89 Shania Twain 43 Trisha Yearwood 134
Brooks & Dunn 46 The Dayton Family 86 House Of Pain 47 Lost Boyz 186 Dolly Parion 199 SOUNDTRACK
Garth Brooks 111, 136 DC ralk 181 Patty Loveless 97 Y UGK 197 ZZ Top 102
Jimmy Buffett 133 Deana Carter 29 Gip R P Pearl Jam 39 Braveheart 160
Bush Y 81 Celine Dion 4. 151 The Isiey Brothers 114 Marilyn Manson 13, 161 Tom Petty And The Heartbreakers The Crow: City Of Angels 91 Van Halen 1
. Amanda Marshal! 156 148 The First Wives Club 143 Luther Vandross 21
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UNi RESTRUCTURES UNDER NEW REGIME

(Continued from page 1)

that the company was restructured to
better serve the labels that it distrib-
utes. “All of our labels are talented and
aggressive,” Droz states. “We needed
a distribution company commersurate
with our labels, and that’s what we
tried to do.”

In addition to MCA, Uni distributes
Geffen and GRP, as well as MCA/Uni-
versal Home Video and Playboy Video.
Since it was acquired by Seagram Co.
last year, MCA’s music division added

Universal Records, a full-service East
Coast label, and Rising Tide, a country
label, and purchased 50% of Interscope
Records. The company also assumed
distribution of the DreamWorks label,
helmed by Mo Ostin.

A shake-up in Uni management ear-
lier this year, which brought in Droz
and Jim Urie as senior VP/GM, was
considered the first step in preparing
for the distribution company’s future
direction under Seagram ownership

BETWEEN THE

BULLETS,

week’s No. 2 title.

by Geoff Mayfield

WINNER’S CIRCLE: Van Halen is, to quote one of its songs, “standing
on top of the world,” as the veteran band’s first hits package faces virtually no
competition in its quest to conquer The Billboard 200. The rocking band, which
got large portions of media attention over its break with vocalist Sammy
Hagar and its brief reunion with original mouthpiece David Lee Roth, romps
up a first-week sum of around 233,500 units—=88,000 units more than the

The game of musical chairs played with Roth and Hagar certainly height-

(Retail Track, Billboard, July 20). Droz
and Urie replaced longtime Uni presi-
dent John Burns.

In the fourth quarter, executives say,
Uni will have released 19 albums from
artists who achieved gold or platinum
status with their last releases, includ-
ing the Counting Crows, 2Pac, New
Edition, Marilyn Manson, and Dr. Dre.

Droz acknowledges that he joined
Uni at a “very exciting time. I happened
to fall into an unbelievable release
schedule, which is dynamite—it is a real
killer. But it didn’t hide the fact that we
needed to redo the organization, not for
the blockbuster releases, but for the
releases by developing artists.”

Uni will continue to have three divi-
sions, which are helmed by Rich
Grobecker, VP of the Eastern division;
Jim Weatherson, VP of the Central
division; and Mike Greene, VP of the
Western division.

The new offices will be in Seattle,
San Francisco, Detroit, Miami, and
Washington, D.C. (Billboard, Nov. 2).
Droz says that he expects those offices
to be open by the beginning of 1997.

The organization has been divided
into 12 regions, each of which has a
sales and marketing staff, according to
Droz. “Each region is a strike force, if

you will,” he says. “Each region will be
headed by a regional director and have
merchandising, sales, singles, and mar-
keting personnel.”

The Eastern division will have
offices in Boston, where the regional
director is Mike Khouri; New York,
where the regional director is Mike
Farrell; Washington, D.C., where
Steve Taylor has been hired as region-
al director; Atlanta, where Roger Met-
ting has been named regional director;
and Miami, where Rob Coble has been
named regional director.

The Central division will have offices
in Chicago, where Kathy Aderman has
been named regional director; Detroit,
where Bruce Bench has been named
regional director; Minneapolis, where
Ken Patrick has been named regional
director; and Dallas, where Roger
Christian assumes that position.

In the Western division, the region-
al director in Burbank, Calif., is David
Cline, while in San Francisco and Seat-
tle, Jeff Lusis and Mike Jones, respec-
tively, have been named regional direc-
tors.

In planning the reorganization, Droz
says, “We looked at facilities, people,
and structure, talking to our home
office, field staff, and our labels.”

Initially, the company let go fewer
than 20 people whom, Droz says, didn’t
fit into the new setup. But by the time
the restructuring is complete, 50
staffers will be added, for a net gain of
approximately 30 positions, he says.

“Since we are trying to build a peo-
ple-oriented company, we were very
sensitive” about how cutbacks were
made, Droz says. The cuts were made
due to changes in structure and due to
discontinued positions, he says.

As part of that process, the company
eliminated the regional sales manager
and regional marketing manager posi-
tions, combining those functions into
the new position of regional director.

Also, the company has created three
label liaison positions, which have yet
to be filled. One label director will work
with MCA and GRP; another, with
Geffen, Almo, and DreamWorks; and
the third with Interscope and Univer-
sal. New label director positions have
also been created to shepherd urban
and country product through the Uni
system, and these positions have yet
to be filled.

Other positions that have yet to be
filled are senior VPs of sales and mar-
keting, Droz states. He declined to
comment on reports that Joyece
Castagnola has agreed to become
senior VP of sales.

ened the band’s profile, but one suspects that this puppy would have barked
loudly even without the media hoopla. Van Halen's last two studio efforts
debuted at No. 1, with “Balanc2” racking a first-week sum of 295,000 units in
the early part of 1995 and “For Unlawful Carnal Knowledge” piling up 243,000
units in the summer of 1991. The latter was the first album to top 200,000 units

Meanwhile, in addition to having
sales reps in each region, the compa-
ny has nine senior account represen-
tatives, who will be assigned to their

NARAS NAMES HEROES AWARDS RECIPIENTS

(Continued from page 6)

School of Performing Arts and Barnard ~ stars in the UPN television series “In

after The Billboard 200 converted to SoundScan data in May 1991.

Van Halen’s “Best Of, Volume 1” moved more than 30,000 units for two
accounts, Musicland Group and Best Buy, a range much larger than a top sell-
er would typically move at either chain. Gary Arnold, VP of marketing for
Best Buy, says that in the weeks leading up to Van Halen’s arrival, the chain’s
No. 1 album sold in the neighborhood of 15,000-18,000 units. The Van Halen
set was also No. 1 for the Camelot Music, Trans World Music, Circuit City,
Strawberries, the Wall, and Nztional Record Mart webs.

ALL THE BEST: Hits compilations often ring up less-than-spectacular num-
bers. In fact, Van Halen’s is only the second one-disc hits set to debut at No.
1in the SoundScan era. Bruce Springsteen’s was the first to do so, with
251,000 units in March 1985. Garth Brooks’ “The Hits,” released in late 1994,
spent eight weeks at No. 1 on The Billboard 200 but did not debut in the top
slot; it had to wait out the reigns of Pearl Jam’s “Vitalogy” and Kenny G’s
Christmas album. Michael Jackson’s “HIStory: Past, Present And Future—
Book 1” debuted at No. 1 with 391,000 units in the summer of ’95, but that was
a double set and was devoted to new material as much as to hits.

Then there’s the “almost” category, which would include Nirvana’s “From
The Muddy Banks Of The Wishkah” (1996) and “MTV Unplugged In New
York” (1994), the Eagles’ “Hell Freezes Over” (1994), Pink Floyd’s “Pulse”
(1995), Selena’s “Dreaming Of You” (1995), and the first two Beatles “Anthol-
ogy” albums (1995 and 1996). Each debuted at No. 1 and included hit songs,
but none is a traditional best-of set.

THREE—PUNCH COMBINATION: The new Van Halen isn’t the only play-
er with home-run power, as new albums also occupy the second and third rungs
of The Billboard 200. With 145,500 units, the rap summit known as Westside
Connection—which includes Ice Cube, Mack 10, and W.C.—roars in at No.
2, edging out Journey’s reunion effort by less than 100 units.

In the SoundSecan era, Cube has twice topped the big chart: as a member of
N.W.A in 1991 and as a solo act in 1992; another set peaked at No. 2. His last
title, 1994’s “Bootlegs & B-Sides,” debuted at No. 19. Mack 10’s eponymous
debut peaked at No. 22 last year, while W.C. & the Maad Circle stood as high
as No. 85 during the three weeks it spent on The Billboard 200.

A 1994 solo album by Journey front man Steve Perry peaked at No. 15,
while “Journey’s Greatest Hits” has been a perennial performer on Top Pop
Catalog Albums, having appeared on it for 281 of the 286 weeks we have pub-
lished that chart. The title, which moves 4-3 with 8,000 units on this week’s
catalog list, has moved more than 2.7 million copies during that run.

THE GOOD NEWS is that each of the top four albums sold more than 100,000
units this week. The bad news is that consumers bought little else; only 15 of
the titles from last week’s Billboard 200 show any kind of gain.

YEAH, YEAH, YEAH: In the album’s first day on the street, a value-added
offering at Best Buy drew more than 50,000 sales of the Beatles’ “Anthology
3,” 20,000 units more than the Van Halen set sold during the entire week. Best
Buy’s Arnold prediets that his chain will do 93,000 units for the week and esti-
mates a national sum on the order of 279,000 units. We’ll see how close he
comes next week, when the album bows at No. 1.

“Anthology 1,” which came on the heels of last year’s ABC documentary
miniseries, bdnged out 855,500 units, while “Anthology 2” opened with 442,000
units in thl% year’s April 6 issue.

College and honed her eraft at clubs like
the Bottom Line and Folk City. In the
four albums since her debut, Vega has
continued to grow artistically while
helping to broaden industry awareness
of the burgeoning singer/songwriter
genre, which has produced such artists
as Tracy Chapman, Patty Larkin, and
Dar Williams.

LL Cool J won a Grammy in 1991 for
best rap solo for the single “Mama Said
Knock You Out.” His albums, including
his most recent release, “Mr. Smith,”
have earned seven multiplatinum certi-
fications from the Recording Industry
Assn. of America. LL Cool J, who is in
the process of forming his own label,
Ilion Records, made his acting debut in
the film “The Hard Way” with Michael
J. Fox and had a supporting role in the
film “Toys” with Robin Williams. A
native of St. Albans, N.Y., in Queens, he

OREGON MEASURE

(Continued from page 6)

or books to comply with such a law,”
says Paul Russinoff, RIAA director of
state relations.

“What might seem to violate a com-
munity standard in a rural town might
not be seen as violating a community
standard in, say, Portland,” Russinoff
explains.

The initiatives could also chill free
speech, he says, because “retailers
would be foreed to engage in a sort of
self-censorship and to avoid any and
all recordings that might be consid-
ered controversial in order to avoid lit-
igation.”

The RIAA, with the help of Capitol
Records, has produced anti-ballot
radio spots featuring Alexakis, lead
singer of the group Everclear.

Last month, Krist Novoselic, former
Nirvana bass player and president of
the Joint Artists and Music Promo-
tions Political Action Committee, held
a press conference opposing the ballot
initiative at an industry musie confer-
ence in Portland. If passed, the mea-
sure would become an amendment to
the state’s constitution.

The House.” He is the founder of Camp
Cool J, a summer youth camp.

Kamen won two Grammy Awards
and an Oscar nomination in 1991 for
“Everything I Do (I Do It For You)”
from the film “Robin Hood: Prince Of
Thieves.” His film-scoring credits also
include all three “Die Hard” and
“Lethal Weapon” films and “Don Juan
DeMarco.”

LiPuma has held executive positions
with Blue Thumb Records, which he
founded with Bob Krasnow; A&M’s
Horizon Records; Warner Bros.; and
Elektra. A working musician in his
early years, LiPuma worked his way up
in the recording industry from loading
boxes and has held creative and execu-
tive positions. As a producer, he has
worked with such artists as Barbra
Streisand, George Benson, Natalie
Cole, and Dave Mason, earning 30
Grammy nominations and 18 gold and
platinum dlbums

Last year's NARAS Heroes Awards
honored Michael Bolton, Milt Gabler,
Congressman Jerold Nadler, Salt-N-
Pepa, and Elektra Entertainment’s
Seymour Stein.

respective regions, reporting to both
the regional directors and the divi-
sional VPs.

The number of product development
representatives will be expanded, and
each will be assigned by label. Urban
and country will have their own dedi-
cated staffs. In the case of the latter
genre, the company is creating a
regional country marketing manager
position, which will be a hybrid sales
and marketing position.

—_——m—

FOR THE RECORD

A sentence in a story on the case
involving STEMRA and PolyGram
(Billboard, Oct. 19) should have read:
“In August 1994, STEMRA informed
PolyGram that it ecould not accept
direct accounting.” STEMRA manag-
ing director Anton Smits states that
although his organization investigated
the concept of direct accounting with
PolyGram in 1994, STEMRA never
committed itself, either in principle or
in practice, to the system of direet ac-
counting.

CDs IN 3 WEEKS!
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\ 300 CDs I
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€€ The people at Disc Makers are
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Bilboard Music Group

MEFRONT

AN UPDATE ON BBMG EVENTS & HAPPENINGS

Heavy Hitters In Lineup For
Billboard Music Video Meet

Billboard’s 18th Annual Music
Video Conference and Awards gets
down to business next Friday morn-
ing, Nov. 8 with a powerful lineup of
“must-see” sessions for anyone in-
volved in the marketing of music or

music videos.

MTV and M2 president Judy Me-
Grath will open the morning with a
keynote address covering issues in

ments in music video pro- §
gramming, including the
progress of M2, MTV’s new
all-music spinoft channel.

McGrath’s speech  will
segue neatly into the “Major
Thinkers” session, wherein
top label executives and na-
tional programmers will
hash out the key issues of
the day. The panel will be moderat-
ed by Billboard Music Group direc-
tor of strategic development Ken
Schldgel and Right NOW! Consult-
ing’s John Robson and will feature
such top executives as Reprise
tecords president Howle Klein,
Mercury Nashville president Luke
Lewis, Noo Trybe president lLiric
Brooks, VH1 senior VP Wayne
Isauk, MTV VP of musie pro-
gramming Patti Galluzzi, BET VP
of programming Lydia Cole, and
others.

The “Major Thinkers” session
will be followed by Billboard’s {irst-
ever “Cyberlunch,” hosted by Intel
Corporation. The luncheon will
introduce conterence attendees to
the new tools and technologies that
are changing the way music and
video are presented and sold to the

New Edition has been added to
the star-studded lineup for the 1996
Billboard Music Awards. The MCA

4 show with a live perfor- |
mance outside the Hard Rock
Hotel & Cusino in Las Vegas.

The Awards show, which is
being held for the iirst time |
in Las Vegas, will be telecast |48
live by Fox-TV. Hot young
comedian Chrix Rock, who
can be seen Nov. 2 as the host of
NBC-TV's “Saturday Night Live,”
will host the Billboard extravaganza.

The six members of New Idition
recently reunited to record the hit
album "Home Again.” The first sin-

the programming or production of

the cable industry and develop—

BARENAKED
LADIES

supergroup will open the Dec. s

NEW-EDITION

public via the Internet and other
new media. Featured will be demon-
strations by Intel and other leading-
edge companies in such fields as
video streaming, live Internet
broadeasting, 3D audio, digital pro-
duction, and Intel's Intercast® tech-
nologv (which is to be used by M2).

And that’s just one morning’s
worth of activity at the three-day
conference, which will take place at
the 01 owne Plaza Parce Fifty Five
! s Hotel in San Irancisco.
Here are some of the other
highlights:

¢ An opening-night par-
ty Thursday, Nov. 7, spon-
sored by San Francisco-
based programmer
California Music Channel.

¢ Format Forums on
rap/R&D. country and al-
ternative rock programming.

¢ The West Coast premiere of

“Freebird ... The Movie,” a concert
film {rom Cabin Fever devoted to
the original Lynyrd Skvnyrd Band.

* A live focus group of teen- and
college-age music fans, who will be
surveved about their video tastes.

* An evening ol new-artist per-
tormances sponsored by The Box
and Sony Music.

* A full lineup of additional pan-
els and roundtables covering an ar-
ray of topies for musie marketers,
programmers and video producers.

It all wraps up Saturday night,
Nov. 9, with Reprize recording
artists Barenaked Ladies hosting
the 18th Annual Billboard Music
Video Awards.

Ior further information, contact
Meaureen Ryan at 212-536-5002.

New Edition Is New Attraction
For ’96 Billboard Music Awards

gle, “Hit Me Off,” debuted at No. 1
on Billboard’s R& B singles chart on
August 31. “Home Again” ;1150
- debuted at No. 1 on both Bil
board’s R&B Albums ¢ mrt
and The Billboard 200 in the
Septemer 28 issue.

New Edition joins Brooks
& Dunn and Toni Braxton in
the Awards show lineup.
Celebrity presenters include
pop-rockers No Doubt and
rappetr/actor LI Cool .J, as well as
the previously announced super rap
duo Salt-N-Pepa and funny man
“Weird Al” Yankovie. Additional
star performers and presenters will
be announced in the coming weeks.

‘ Billboard Music Video Conference & Awards
Crowne Plaza Pare Fifty Five Hotel, San Francisco ¢ Nov. 7-9, 1996
Billboard Music Awards

‘ Las Vegas ¢ Dec. 1. 1996
International Latin Music Conference & Awards

‘ Hotel Inter-Continental, Miami ¢ April 28-30, 1997

Fourth Annual Dance Music Summit

\ Chicago Marriott, downtown Chicago ¢ July 16-18. 1497
1997 Billboard/Airplay Monitor Radio Seminar

| Orlando Renaissanee Hotel, Orlando, Ila. ¢ Oct. 16-17, 1997

For more inforination, contact Maureen Ryan at 212-536-5002.

| Visit our Web site at http://www.billboard-online.com
Contact Sam Bell at 212-536-1402/1-800-449-1402.
E-mail: shell@billboard-online.com

It’s “No Dlgglty" ‘Macarena’ Falls

THE LONG REIGN OF “MACARENA” it finally over, as
the single by Los Del Rio falls 1-4 after a 14-week reign
azop the Hot 100. That’s a reversal of the move the dance hit
made when it climbed to No. 1; if you can remember back
to the week of Aug. 3, that week the Bayside Boys mix of
“Macarena” moved 4-1, climbing over two orevious No. 1
hits, Toni Braxton’s “You're Makin’ Me High”/“Let It
Flow” and 2Pac’s “How Do U Want It”/“California Love.”
The latter title was a collaboration with Dr. Dre and Roger
Troutman.

Now Dre returns to the top of the
chart in another collaboration, this
time with Blackstreet on “No Diggi-
ty” (Interscope). It's Dre’s second
time at, No. 1 and Blackstreet's first.
The group made its debut on the Hot

100 in June 1994 with “Booti Call,”
which peaked at No. 34. Blackstreet’s
biggest hit until now was “Before 1
Let You Go,” which reached No. 7 in
January 1995.

This is the first time that the word “diggity” has been
featured in a No. 1 title, although another song came very
close. Forty years ago, Perry Como went to No. 2 on Bill-
hoard’s Best Sellers in Stores chart with “Hot Diggity (Dog
Ziggity Boom).”

SWEATING TO THE NEWIES: Keith Sweat becomes
the latest artist to have two simultaneous hits in the Hot
100’s top 10, as “Twisted” falls 5-9 and the follow-up,
“Nobody,” featuring Athena Cage, bullets 11-10.

R.-\ISING CAIN: It’s no surprise that Van Halen enters
The Biliboard 200 at No. 1 (see Between the Bullets, page
29) with “Best Of Volume 1”7 (Warner Bros.). It’s the band’s
third dise to debut in the top spot. Van Halen made its first
appearance on the album chart in March 1978 with its self-
titled debut. Three years earlier; Journey made its album
chart debut with its eponymous first release. That gives
that rock band a 21%-year album chart span, as “Trial By

by Fred Bronson

Fire” (Columbia) enters The Billboard 200 at No. 3

CHANGE THE CHART: After 13 weeks in pole position
onthe Adult Contemporary chart, Eric Clapton’s “Change
Tre World” (Reprise) gives way to Celine Dion’s “It's All
Caming Back To Me Now” (550 Music). But that 13-week
rua is good enough to put “Change” in a tie with Mariah
Czrey and Boyz I Men's “One Sweet Day” as the second-
Jorgest-running No. 1 single on the AC chart. The only title
that had a longer run is Dion’s
“Because You Loved Me,” which
remained on top for 19 weeks. “One
Sweet Day,” “Because You Loved
Me,” and “Change The World” are the
three immediate predecessors to “It's
All Coming Back,” which means the
three longest-running AC chart-top-
pers reigned consecutively. It also
means that Dion returned to No. 1 as
quickly as one can without succeed-
ing oneself. It also means that there have only been four
Ar> No. 1 songs in the last 46 weeks, the lowest nunber in
ary 46-week period in that chart’s history.

On the Hot 100, “Change The World” drops 10-15, but
not before setting a record, according to William Simp-
sen of Los Angzeles. The “Phenomenon” single was in the
tcp 10 for 16 consecutive weeks, the most for any single to
peak at No. 5. Simpson, a completist, 2lso reminds that Bon
Jovi's “Always” was in the top 10 for 18 weeks, the most
for any single to peak at No. 4; Real McCoy's *“Another
Night” was in she top 10 for 23 weeks, the most for any No.
3title; Tag Team’s “Whoomp! (There It Is)” was in the top
19 for 24 weeks, the most for a No. 2 Iecmd, dnd Chubby
Checker's “The Twist” was in the top 10 for 2
reost for any MNo. 1 hit.

OUTTA SITE: There’s more Chart Beat on the World
Wide Web at Billboard Online. The address is http:/Aawvww.
Ixllboard-onlire, then elick on Fred's Trivia Corner to read
t1is week's Chart Beat Bonus.

NMIARKET WWATCH.

A WEEKLY NATIONAL NMUSIC SALES REPORT

Be — L= =
WEAR-TO-IDAT E I WEAR-TO-IDODATE
OVERALL SALES BY
WCWONIT SALES AL EEWUIVE FORWVIAT
hb=1 =¥ _- 19D h b= 1= ¥ -1 hb=1 =Y 3
TOTAL 521,951,000 550,191,000 (UP 5.4%) CD 287 377,000 324 812,000 (UP 13%) l
ALBUMS 443,965,000 453,018,000 (UP 2%) CASSETTE 155,939,000 127,043,000 (DN 18.5%) |
SINGLES 77,985,000 97,173,000 (UP 24.6%) OTHER 649,000 1,163,000 (UP 79.2%) |
OoOvVERALL ALSUINV SINGLES [
UNIT SALES SALES SALES
THIS WEEM THIS WEEK THIIS WVWEEMN
12,772,000 10,381 000 2,381,000
LAST WEEM LAST WEEMK LAST WEEM |
12,961,000 10,581 000 2,380,000 |
CHAMNGE CHANGE CHANGE
DOWN 1.5% DOWN 1.8% UP 0.04%
THIS WEENK THIS VWEENK THIS WEEK |
oS | Ioos cos
12,245,000 10,478,000 1,767,000
CHANGE | CHAMNG E | CHANG E |
UP 43% DOWN 0.8% | U 34.7%
|
1
ALBUNM SALES BY FORMAT '
THIS LAST THIS WEEM ]
WEEK WEEK CHANGE o= CcCHANGE |
CD 7,676,000 7,749,200 DN0.9% 7,151,000 UP7.3% |
CASSETTE 2,687,000 2,802,000 DN4.1% 3,312,000 DN 18.9%
OTHER 28,000 30,000 DN 6.7% 15,000 UP 86.7%
ROUNDED FIGURES FOR WEEK ENDING 10/27/96

COMPILED FROM A NATIONAL SAMPLE

SALES REPORTS COLLECTED., COMPILED,
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Noverrnber 7 - 9, 1996
Crowne Plaza Pavrc Fifty Five Hotel
Sar Fra»ncisco

\S;oecia/ﬂiglz/iglzfd

* Keynote Address by MTV president, Judy McGrath

/

: * Opening Night Party sponsored by g}?!g
: * Cutting edge panel topics -- Artist Panel, Format Forums, Major Thinkers:
Top Programmers & Label Execs Face Off , Digital Production Tools and more......

* “Meet The Artists Suites” -- your chance to tape a session with some of today’s hottest acts!
* Cyberlunch sponsored by Intel

* Multimedia Expo -- view latest products and services for new media.

* 18th Annual Music Video Awards hosted by Reprise recording artistsBarenaked Ladies

ﬂo fe/ﬂccommoc/ationé

Crowne Plaza Parc Fifty Five Hotel
55 Cyril Magnin, San Francisco, Ca. 94102
"0 $149.00 single or double occupancy
J i ¢ : For reservations, please call toll free 1-800-650-7272.
- K . L e Reservations must be made by October 7th. Reservation requests received

TT AL

after this date will be handled on a space available basis, at the group rate.
Please state that you’re with the Billboard Music Video Conference.

Kegid lration geed

$399.00 Pre-Registration
payment must be received by October 15th

$455.00 Full Registration
after October 15th and walk-up

Confacf jn/ormafion

Maureen P. Ryan, Special Events Manager
(212) 536-5002 ph. * (212) 536-1400 fax

ZIAL

jo K)ec‘iéfer
7 4

cut out this form and mail to: Billboard Music Video Conference, attn: Maureen Ryan, 1515 Broadway, I4th Flooy, New York, NY 10036
or fax to (212) 536-1400. This form may be duplicated. Please tvpe or print clearly. Make all payments pavable to Billboard Magazine.

7w

First Name: ‘ ; Last Name:

Comipany: - Title: 1
Address: City: _ State:  Zip:

Phone: Fax:

I'm paying by: (3 Check O Money Order (3 Visa/MC 3 Amex

Credit Card #: -— Expivation Date: -
Cardholder’s Name: __ Cardholder’s Signature:

(credit cards not valid without si?natu re & expiration date)
Cancellation Policy: All cancellations must be submitted in writing Cancellations recetved between October Ist and October 25th will be subject to a §130.00
- cancellation fee. No vefund will be issued for cancellationsreceived after October 25, 1996. Substitutions for vegistrants within the same company are permitted
if reguested in writing by October 31st.
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- THE DALY BHUUPHUHEH THAN THE YANKE
% NO MERCLY

Whether burning up request lines, igniting live audiences, or being seen on MTV, No Mercy has solidly
emerged as one of the year's hottest new artists. Their gold debut single powered its
way to the top and their sizzling live performances create a hysteria that hasn’t been seen in years.

Now get ready for all-out pandemonium with the release of their hotly anticipated debut album,
NO MERCY. Includes the smash hit “Where Do You Go,” plus “Don’t Make Me Live Without
You,” “When | Die” and “Kiss You All Over.”

| MERCY Let The Word Out & “Have Mercy.”
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