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B BY PAUL SEXTON

LONDON—Their album has cata-
pulted them to the forefront of British
guitar pop, and its title, “Expecting To
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A&M’s Bluetones HMV’s 75th Year Marked
y Celebration, Expansion

Retailer Anticipating Global Growth

W BY JEFF CLARK-MEADS

LONDON—HMYV is aiming to use its

75th anniversary to put something

back into music and the community.
The 330-store international chain

A

will celebrate its
birthday in 1996
with events that will
showease new tal-

Fly,” says everything about the confl-
dence of young, north London four-

piece the Bluetones.

ent in the U.S. and
U K. and raise mon-
ey for the homeless.

COMING THIS JUNE -
THE GIPSY KINGS
PBS-TV SPECIAL

INCLUDES THE

AIsTORICALREUNION

WITH

captured during this major
PR unpluggzd ™ event!

T .

Mimed by: Jrinbo faston

Aty

1996 HuhGram Recoris, lnc.

It’s still only nine months since the
(Continued on page 117)

Upgraded Charts:
Heatseekers, AC

Effective with this issue, Bill-
board expands its Heatseekers Al-
bum chart, which is devoted to new

T

| HEATSEEKERS

— -

T |

n 1 TOP 40 II AIRPLAY i

| « We Listen To Radio * "
] S =

and developing artists. The maga-
zine also augments its chart pack-
age with two new lists to re-

(Continued on page 109)
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THE BILLBOARD SPOTLIGHT

SEE PAGE 47

The group is also

taking an aggressive, expansionist
view of a future free from parent com-
pany Thorn EMI.

HMYV began music retailing on Lon-
don’s Oxford Street in 1921. Its store
there is still in operation but now
shares the street with HMV’s 10-year-
old flagship operation, HMV Oxford
Circus, the largest record store in the

world, according to the Guinness Book
of Records.

Now, with 329 stores and one of the
world’s most recognizable logos,
HMV is addressing expansion in its
power base of the UK., in the U.S’s
restructured retail
sector, in Germany
and the rest of Eu-
rope, and in the
tiger economies of
Southeast Asia.

As for the anni-
versary, CEO Stuart
MeAllister says there will be a year of
activities; these have already included a
celebratory concert by José Carreras
at London’s Royal College of Music, to
be repeated in New York May 21, and a
special performance of Pete Town-
shend’s “Tommy” in London.

HMYV has also purchased two Les

(Continued on page 116)

MCALLISTER

B BY J.R. REYNOLDS

LOS ANGELES—After a nearly 10-
year hiatus from record-
ing, Lionel Richie returns
to a music marketplace
that has changed dramat-
ically. Hip-hop has re-
placed dance music as
pop’s primary creative in-
fluence, a string of flash-
in-the-pan artists has
come and gone, and near-
ly every major-label ex-
ecutive has changed seats
at least once.

On the personal side, Richie’s life
has been trying: He lost his father,
his best friend died from AIDS, and

L

Mercury Set Marks Return Of
Classic Lionel Richie Sound

RICHIE

he divorced his wife.

Despite the changes around him,
Richie continues to follow his own
path on “Louder Than
Words.” Mercury, his
new label, is hopeful that
consumers will rediscov-
er the artist when the al-
bum is released domesti-
cally April 16 and in
Europe April 9.

“There’s an old saying
that says, ‘If it ain’t
broke, don't fix it,’ ” says
Richie, who still resides
in Los Angeles and is
managed by L.A -based Freddy De-
Mann Entertainment.

(Continued on page 115)

IN MUSIC NEWS

ot

Posies In Transcendent Form
On New DGC/Geffen Album

SEE PAGE 14

MARCH 16, 1996

Guy Gets ‘LiveY’
On Silvertone

B BY CHRIS MORRIS

LOS ANGELES—Buddy Guy,
generally acknowledged as the
consummate live blues performer,

GUY

will put his incomparable talents on

display with the April 16 release of

the Silvertone concert set “Live!
(Continued on page 107)

‘VH1 Honors’ To
Benefit Witness

B BY BRETT ATWOOD

LOS ANGELES—VHI is preparing
the 1996 “VH1 Hon-
ors,” a high-profile,
star-studded con-
cert that will pay
tribute to the global
human-rights orga-

nization Witness.
Peter Gabriel,
Michael Stipe,
Bryan Adams, Don
Henley, Natalie
Merchant, Rod
Stewart, Ustad Nusrat Fateh Ali Khan,
(Continued on page 106)
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German Showcase '96:
Echo Awards Roundup

SEE PAGE 69
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Christian Labels Pop Up Around Country

* THE BILLBOARD 200 ° ° °
«seoumers - ams wonssere o | Companies Emerge In Growing Market For Genre
BLUES 39| W BY DEBORAH EVANS PRICE four gargantuan organizations” of the  months,” says Gary Randall. president/vice
L =ECEIER Hea D KENA AN STNEUEGAERD (ST genre’s major players. chairman of Pamplin Communications, which
CONTEMPORARY CHRISTIAN - NASHVILLE—In recent years, the country “Chgnging 'the' directi.on of that kind of an includes Pamplip Music, Pamplin Entertz}gn-
% TAKE ME TO YOUR LEADER * NEWSBOYS * STARSONG music industry has grown from just a handful  organization is like trying to turn a battle- ment, and Christian Supply Centers. “It
T of labels located along Nashville’s Music Row  ship,” Dickerson says. “It creates an oppor- would be great if we did, but we don’t have to.
COUNTRY as to more than 20 players. If the number of en-  tunity for those of us that are out thereinthe This is a well-thought-
(O] & THE WOMAN IN ME » SHANIA TWAIN * MERCURY NASHVILLE trepreneurs entering the market is any indi-  dingy or rowboat to respond to what’s going WN through decision and a
P cation, the Christian industry could be on a  on in the marketplace and fill the vacuum o long-term commitment.
* STAND! * V.LP. MUSIC f OTSSIZEL S C . parallel growth course. they [create] as they become bigger and their __' We believe in the Christ-
A P MUSIC & ARTS SEMINAR MASS CHOIR * verTY The newest entrants on the burgeoning  concerns and corporate culture change.” ian industry.”
L HEATSEEKERS ‘ Christian scene are Portland, Ore.-based Pamplin entered the Christian market-
B % THE PROCESS * SKINNY PUPFY * AMERICAN / REPRISE 26 Pamplin Music, Chicago’s Questar/Mission CORPORATE SPINOFF place in 1993, when it puchased seven Chris-
Records, and Nashville’s Absolute Records. Another company looking to explore the tian book and music stores. The company
u THE BILLBOARD LATIN 50 |41 Each is entering the on-the-rise Christian  opportunities available for independent la- now has 13 stores; last year it formed Pam-
M * DREAMING OF YOU * SELENA * EMILATIN market, which has been  bels in the marketplace is Pamplin Music. A plin Entertainment, which has released two
S gaining momentum as  newly formed offshoot of Pamplin Entertain- children’s projects—the “Bibleman”
N LICENSEDPTSELC.I;ETA’S\T';&?)YS B I 82 @M major acts have been  ment, the label is owned by Dr. Robert B. videos/cassettes/activity books and “The
| IVARMIIOIN racking up impressive  Pamplin Jr,, president of the family-owned  Singing Place” series featuring such celebri-
R&B {Yele) so | sales numbers and main-  R.B. Pamplin Corp., which operates textile ty guests as Debby Boone.
% ALLEYEZ ON ME * 2PAC * DEATH ROW / INTERSCOPE 31 stream labels have been  mills in the Southeast and construction mate- Two titles in each series have been re-
taking artists into the rials companies in the Pacific Northwest. leased, and plans call for 13 episodes. The
REGGAE 39 general marketplace. One of the largest privately held corpora- projects were released through Sparrow par-
% BOOMBASTIC * SHAGGY * VIRGIN Though the three new labels are in differ-  tions in the Northwest, Pamplin Corp. claims ent company EMI’s Chordant Distribution.
WORLD MUSIC T ent cities and are pursuing unique artistic di-  fiscal 1995 sales of $835 million. Randall says the company is also negotiat-
% LORE » CLANNAD * ATLANTIC 39 recti(_)ns, they share the common g_oal_ of “We don’t have to turn the corner in 18 (Continued on page 115)
growing the marketplace through finding
o THE HOT 100 * - their own successful ni_che._ _
% ONE SWEET DAY * MARIAH CAREY & BOYZ Il MEN * COLUMBIA Absolute is the brainchild of Dez Dicker- = =
son, who began assembling the label in 1994 w Of L ff At w v L]
ADULT CONTEMPORARY 100, and debuted it March 1 with the release of ave ayo s arner ISIO“ 5
% ONE SWEET DAY * MARIAH CAREY & BOYZ Il MEN * COLUMBIA Paul Q-Pek's “Touch The Ground.” .
A resident of Nashville since 1990, Dicker- N Y k Off c I d B CI d
* ONE SWEET DAY -ln\nz:;'AlLTcIRo; sﬁs?)vz i MEN - cownan 100 Sonspent five years with Prince as a member ew 0 r I ce 0 u e ose
of his band the Revolution. He followed that
COUNTRY with a stint as a solo artist. After he became a B BY EILEEN FITZPATRICK that most of the product and marketing man-
* THE BEACHES OF CHEYENNE 36|  Christian in 1980, Dickerson got involved in agers were given 90-day termination notices.
GARTH BROOKS * CAPITOL NASHVILLE A .. . = ) 7 . . D
DANCE / CLUB PLAY _ the Nashville Christian The shift of WarnerVision Entertain- It sounds like everyone is out of there,
A Ty 33 music scene through in- ment’s operations to Warner Home Video  says one source. “From what I can tell,
N-JOI FEAT. MARK FRANKLIN AND NIGEL CHAMPION * LOGIC troductions made by his began March 1, with its new boss delivering  they’re closing shop.”
DANCE | MAXI-SINGLES SALES booking agent. a wave (3f layoff notices at the label’'s New One executive expected.to 1~ema§n,
* WOO-HAHI! GOT YOU ALL IN CHECK 33 He later served as VP York offices. sources indicate, is WarnerVision VP Brian
BUSTA RHYMES * FLPMODE / ELEKTRA of A&R for four years at Acting WarnerVision CEO Fred Anton  Moreno, who is based in Los Angeles.
LATIN 40 Star Song Communica- says that less than 50% of the supplier’s 60~ The job terminations are the latest devel-
* AMOR * CHRISTIAN * MELODY tions, prior to leaving to to 75-member staff received pink slips that  opment in WarnerVision’s slow fade from
REE start Absolute. announced either a 60- or 90-day notice and  being one of the industry’s most aggressive
% DOWN LOW [NOBODY HAS TO KNOW) 28 Dickerson and his wife a six-week severance package. _ suppliers of children’s and exercise product.
R. KELLY FEATURING RONALD ISLEY * JivE are sole owners of the company, the product Remaining staffers were given financial The change began to unfold in January,
RAP of which will be distributed by Newport incentives to remain on board, although  when founder/CEO Stuart Hersch left the
* WOO-HAHII GOT YOU ALL IN CHECK 30 Beach, Calif.-based Diamante Music Group. they were not given any guarantee astohow  company after failing to secure financing to
BUSTATRKYMES g tLEMODEEERTRA The two companies are gearing up for a push long their jobs would last. buy out WarnerVision. He later attempted
ROCK / ALBUM ROCK TRACKS 10 behind Q-Pek’s album. “What we’ve done is pared down the com-  to acquire financial backing from Hong
& SIS ME?,'\EJ:?CQL(E“,/\QT.O:,JTEER:V el = Other product scheduled for release this pany to what we need,” says Anton. “We're  Kong-based Tiger Eye Investment Hold-
year includes triple-A singer/songwriter now at a level where we have an adequate  ings, but the deal did not materialize.
ROCK / MODERN ROCK TRACKS 103 Brett Williams’ debut album, due in June or number of people.” In February, corporate parent Time
ELRONCEIALANISIMORISSETERAMAVERICK July, and an album by modern rock outfit Be- Anton would not disclose the exact num- Warner decided to move WarnerVision
+ TOP VIDEO SALES * lievable Picnic, June 21; a first-quarter 97 re- ber of employees that were terminated. He  from the Warner Music Group to its video
& STAR TREK GENERATIONS * PARAMOUNT HOME VIDEO 86 leasg is slated for newcomer JQ[li Mlller. _ dpes say that most were in support func-  division (Blllbozlrd., Feb. 17). . o
| Dickerson believes the time is right for his tions at the label. Upon the merging of the two video divi-
HEALTH & FITNESS new Christian label to fill a niche created by However, sources close to the label say (Continued on page 115)
ANTHEIGRIND WO RKOUTRITNESSWTHIFLAUA %11 the growth and consolidation into “three or
SONY MUSIC VIDEO
KID VIDEO _ R — —— § -
* THE LAND BEFORE TIME il ¢ UNI DISTRIBUTION 90 [ THIS W E E K I N BILLBOARD
RECREATIONAL SPORTS o1l |
* BAD GOLF MADE EASIER * ABC VIDEO l JAPANESE PRICE SYSTEM IN JEOPARDY COMMENTARY 6 MERCHANTS & MARKETING 77
— | In Japan, which has some of the highgst prices for music in th’e ARTISTS & MUSIC 1 Retail Track 80
e RWORTE)s U‘Nu's, o T ORICORE 88 world, labels and trade groups are fighting the government'’s Executive Turntable 13 Declarations Of Independents 83
| attempt to do away with the price-control system. Japan bureau T: ; Vt L o The Enter*Active File 84
| chief Steve McClure reports. Page 63 ebea Home Video 85
No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS Boxscore 21 ShelfTak 86
' U.K. VIDEO INDUSTRY REVERSES SLUMP BT ® e =
CLASSICAL After six years of a downward trend in rental, the U.K. video busi- R&B 5
* IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL ness has seen its first gains and is enjoying record revenues, REVIEWS & PREVIEWS 93
CLASSICAL CROSSOVER according to figures from the British Video Assn. Contributing CD:anctte Trax ;j
% US AND THEM: SYMPHONIC PINK FLOYD writer Peter Dean has the story. Page 85 ountry PROGRAMMING 99
LONDON PHILHARMONIC [SCHOLES] * POINT MUSIC Jazz/Blue Notes 39 Vox Jox 102
B BP COMMUNICATIONS + Chairman & CEO' GERALD S. HOBBS - President: Arthur F. Kingsbury ;
% HOW LONG H,J\SATE,EBEEN GOING ON * Executive Vice Presidents. John B. Babcack Jr, Robert J. Dowling, Martin . Fecly, Howar  -aun Notas 40 The Mcdern Age 103
VAN MORRISON WITH GEORGIE FAME & FRIENDS * VERVE Lander « Senior Vice Presidents: Georgina Chaltis, Paul Curran, Ann Haire, Rosalee Lovett Classical/Keeping Score 42 Music Video 104
« Vice President: Glenn Heffernan « Chairman Ementus: W.D. Littleford Higher Ground 44
JAZZ | CONTEMPORARY | ©Copyright 1996 by BPI Communications Inc. No part of this publication may be reproduced, 9 FEATURES
% Q'S JOOK JOINT » QUINCY JONES » QWEST stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechani- In the Spirit 45 e
cal, photocopying, recording , or otherwise, without the prior written permission of the pubiisher. ) f Update/Lifelines 92
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Two Music, Two Talk Shows
Canceled By SW Networks

This article was prepared by Phyllis
Stark, managing editor of Country
Atrplay Monitor.

SW Networks is canceling two
longform music shows and two talk
shows while refocusing its resources
on its other, more successful radio
programming.

The music shows being deleted
from the network’s roster are “stat-
ic,” a two-hour weekly modern rock
program hosted by Rock Airplay
Monitor managing editor John
Loscalzo, and “Street Heat,” a two-
hour weekly hip-hop show hosted by
Mike Elliot, aka M-80 Da Bomb. Both
shows had 33 affiliates.

In addition, the network is shelving
plans to launch a third full-time for-
mat, Success Radio, which was to
have featured self-help and motiva-
tional talk programming. Two call-in
shows that had already been launched
on Success Radio, “The Dr. David
Viscott Show’ and “The Darrell
Ankarlo Show,” have been canceled.
Both shows were three hours long

Offspring Seeks
End To Contract
With Epitaph

E BY CARRIE BORZILLO

LOS ANGELES—Multimillion-sell-
ing punk group the Offspring is at-
tempting to exit its contract with Epi-
taph Records.

The Offspring’s attorney, Peter Pa-
terno, issued a letter to Epitaph dat-
ed Feb. 29 stating that the band is
terminating its contract with the label
and does not owe it another record.
The letter did not provide details but
stated that the band has “substantial
and fundamental reasons’ for
wanting to leave and that the label
“breached its contract.”

In response, Epitaph is now look-
ing for an escrow holder for the
band’s seven-figure royalty check un-
til the dispute is settled. Epitaph also
responded with a letter dated March
4 asking the band, its management,
and attorney to detail their problems
with the label.

Sources say the band is looking to
sign with Columbia Records.

No lawsuits had been filed at press
time. Offspring manager Jim
Guerinot, members of the band, and
Columbia would not comment on the
situation.

Epitaph president Brett Gurewitz
says he has no idea why the Offspring
wants out of its contract and is frus-
trated about not being able to com-
municate directly with the band mem-
bers.

“If they are trying to give [the
next] record to Columbia, then that
would be very disappointing to me,”
says Gurewitz. “All I can say is, the
band is being controlled by other
forces that I can’t control, and I hope,
in the end, they will see the light and
stay on Epitaph ... I’'m confident
that we made an extremely attractive
offer to the Offspring that we’ve had
on the table for many months. I hope
this is just a phase they’re going
through and that they will give us
record No. 3.”

(Continued on page 106)

and were carried on four affiliates.

Success Radio will continue to have
a presence on the network’s World
Wide WeDb site on the Internet and
may be relaunched as a radio format.

The network was set to begin noti-
fying affiliates of all the canceled pro-
gramming March 7 and plans to dis-
continue the shows 90 days from that
date. The cancellations will result in
the layoffs of approximately eight SW
staffers.

The network’s other two full-time
formats, the jazz/AC format Smooth
FM and the classical format Classic
FM, will not be affected by the
changes. Also unaffected are SW’s
three other longform music shows,
“Country’s Most Wanted With Carl

(Continued on page 109)

@ BY BILL HOLLAND

WASHINGTON, D.C.—The Record-
ing Industry Assn. of America has is-
sued a cease-and-desist letter to the
interactive online service AudioNet
for offering digital performances of
copyrighted sound recordings with-
out authorization.

The RIAA letter, sent March 4, fol-
lows a similar one sent to AudioNet
by Sony in late February. AudioNet
officials were to meet with Sony offi-
cials March 6 in New York to discuss
the alleged violations.

“I've got the feeling it’s all not go-
ing to be resolved in a single meet-
ing,” says AudioNet CEO Todd Wag-

RIAA Addresses C’Right Allegations

Online Provider Asked To Cease Service

ner. Sony declined to comment on the
meeting.

The Dallas company provides an
Internet service known as AudioNet
Jukebox, through which computer
users can listen to more than 400 full-
length albums in a variety of musical
genres on their computers.

Although the music cannot be
“downloaded,” or saved onto a user’s
computer for future playback, the
RIAA claims that it can be copied by
rigging the digital transmissions into
a home stereo system.

AudioNet, which touts itself as “the
largest broadcast network on the In-
ternet,” makes available online many
simulcast radio programs in various

formats, from alternative rock to
sports talk. These programs were not
at issue in the cease-and-desist let-
ters.

The trade group views the action as
the first of what may become a series
of skirmishes with service providers
over authorization of sound record-
ings used by interactive services,
subseriber-fee-based and otherwise.

The RIAA contends that AudioNet
is offering digital performances of
copyrighted sound recordings via the
service without the permission of the
sound recording copyright owners
(the labels).

Frank Creighton, coordinator of

(Continued on page 106)

Gibson Gets Plaid. Mel Gibson, director and star of the film “Braveheart,”
shows off his plaid CD commemorating worldwide sales of more than 650,000
copies of the film’s soundtrack on London Records. The score, composed and
conducted by James Horner, earned one of the movie's 10 Academy Award
nominations. Pictured, from left, are Pat Clancy, VP of finance, PolyGram
Classics and Jazz; Nancy Zannini, VP of soundtracks, PolyGram Classics and
Jazz; Gibson; Jim Caparro, president, PolyGram Group Distribution; and Philicia
Gilbert, publicity manager, London Records.

Chuck D. Launches Slam Jamz
Rap Label To Focus On Singles, EPs

H BY HAVELOCK NELSON

NEW YORK—Chuck D., the lead
voice of Public Enemy whose politi-
cized rhymes and multilayered music
revolutionized rap in the '80s, has
formed the label Slam Jamz Record-
ings.

Chuck D. de-
sceribes the new
company, which
has a worldwide
distribution
arrangement with
and is financed
by the Columbia
Records Group, as
“a minor-league
farm system” that
will emphasize
grass-roots artist

development.

Slam Jamz will “try to make the
hardest records possible while taking
the most chances,” says Chuck D.
“We're not trying to capitulate to pop-
ular tastes and {are] hoping to strike
the iron with our own particular style.”

The label’s first release, in April, will
be the single “Concubinez” by the
Hyenas. In June, Son Slauwta
Melquan will debut his song “Flow
On.” Both acts are scheduled to release
EPs later in the summer. The Hyenas’

set is tentatively titled “Die Laugh-
ing,” while Melguan’s is “World Raw
One.” Other acts on Slam Jamz's ros-
ter are Moritori, Storm, Air Hoodlum,
Rzavar Dawgs, and A Train To The
Hood.

“It’s tremendously exciting to once
again have Chuck D. as part of the Co-
lumbia Records family,” says Don Ien-
ner, Columbia Records Group chair-
man/president. “Throughout his
career, he has consistently demon-
strated an eagerness to break barriers
in musie, both in terms of subject mat-
ter and creative vision. Slam Jamz
gives Chuck a platform to develop
artists and explore the wide range of
his talents, and I’'m proud that he has
chosen Columbia as his partner in this
new venture.”

Columbia’s associate director of
black music, Darryl Lindsay, says,
“Chuck and PE have set standards for
what rap music is. We believe in him
from that standpoint; [the group] has
also sold several million records.”

According to Chuck D., Slam Jamz
will treat rap as a style unto itself. “Too
many labels are trying to put rap in a
pop or R&B-type environment,” he
says. “They create these outsize expec-
tations and expenditures that actually
exceed the genre. Everything needs to

(Continued on page 107)

Peer To Open Latin Conference

Two Evenings Of Performance Planned

B BY JOHN LANNERT

MIAMI—Ralph Peer II, chairman/
CEO of music publisher peermusie,
will keynote Billboard’s seventh annu-
al International Latin Music Confer-
ence, slated for April 29-May 1 at the
Hotel Inter-con-
tinental here.
Peer’s speech
April 30 will for-
mally kick off the
three-day confer-
ence, the longest-
running gather-
ing of its kind.
The conclave
will include two
evenings of artist
showcases, as well as two industry pan-
els focusing on Tejano music and legal
aspects of the Latino record business.
The showcases are being sponsored by
CD/tape manufacturer AmericDise
and performing right society ASCAP.
In addition, the conference will fea-
ture, for the first time, an acoustic mu-
sic program spotlighting Hispanic
songwriters. Titled “Writers In The
Round,” the songwriter showcase is
being sponsored by Warner/Chappell.

Peer, whose father, Ralph Peer, was
a trail-blazing pioneer of Latin music
publishing, is VP and director of the
National Music Publishers’ Assn. and
the Harry Fox Agency. A former pres-
ident of the Country Music Assn., Peer
remains associated with the CMA as a
lifetime director.

Peer is active on the international
publishing front, as well. He is a direc-
tor of Fox Agency International in Sin-
gapore and is a consultant to the board
of the Mechanical Copyright Protec-
tion Society, U.K. Peer is a past presi-
dent and director of the International
Federation of Popular Music Publish-
ers, as well as the founding chairman of
the International Confederation of
Music Publishers.

Capping the conference May 1 will
be Billboard’s third annual Latin Mu-
sic Awards. During the awards cere-
mony, Mexican superstar Juan
Gabriel will be inducted into the Bill-
board Latin Music Hall of Fame. Pre-
viously inducted Latino notables are
salsa icon Celia Cruz, 1994 Grammy
winner Cachao, and pop/Tejano super-
star Selena.

With the exception of the video

(Continued on page 118)

Canadian Music Groups Want Gov’t
To Study Airplay Of Domestic Music

W BY LARRY LeBLANC

TORONTO—Five Canadian music
associations have called upon the
Canadian government to conduct a
review of Canadian radio’s airplay of
domestic music.

Representatives of record compa-
nies, songwriters, and music publish-
ing groups announced March 5 that
if a review shows major deficiencies
in the exposure of Canadian record-
ings, the Canadian Radio-television
and Telecommunications Commis-
sion should increase the mandatory
level of Canadian content by a signif-
icant, but unspecified, amount.

Most Canadian AM and FM
broadcasters are required to play
30% Canadian musie, reasonably dis-
tributed from 6 a.m.-7 p.m. Monday
through Friday.

Some observers say stations have
been programming Canadian re-
cordings in dismal time slots or with
less frequency than international

recordings (Billboard, Feb. 3).

Representatives of the Canadian
Independent Record Production
Assn., Canadian Musie Publishers
Assn., Canadian Recording Industry
Assn., Songwriters Assn. of Canada,
and the Society of Composers, Au-
thors, and Music Publishers of Cana-
da suggest that new Canadian
recordings should constitute at least
25% of a new quota.

The groups also called for the
CRTC totake steps to ensure that its
guidelines concerning reasonable
distribution of Canadian content are
strictly enforced.

Michael McCabe, president of the
Canadian Assn. of Broadcasters,
says a full-scale review of Canadian
content regulation is unnecessary.
“I’'ve talked to all of our major broad-
casters in the past day, and, to a per-
son, they said that their company’s
policy is the same rotation for Cana-
dian [as] for international artists,”
he says.

BILLBOARD MARCH 16, 1996
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Grammy night belongs to

Best Rap Perfo
By A Duo Or A
I'll Be There Fo

You 're All | Ne

Mary J.

Besi p ggae Album
Boombastic

Frank Zappa
Best Recording Package-Boxed
Civilization Phazz III

Best Hard Rock Performance

Soin The Black Circle

John Pfeiffer

Best Historical Album
The Heifesz Collection

Stephen
Schwariz

Best Song Writien
Specifically For A Motion

Picture Or For Television
Colors Of The Wind

Grant Beglarian

Best Historical Album
The Heifetz Collection

The Mavericks

Best Country Performance
By A Duo Or Group With Vocal
Here Comes The Rain

Best R & B’ Solig
Best Male R & B Vocal Performance
For Your Love

Glen Ballard

George Martin (ers

Trustees Av

v

h N Arrangement With
a“g a m Accompanying Vocals

Congratulations to

Best Rap So(®®

Performance’
Gangsta’s Paradise" >

Carol Cymbala
Best Gospel Album By A Choir Or Chorus
Praise Him...Live!

Mike Stoller

Best Musical Show Altbum
Smokey Joe’s Cafte -
The bonghﬂl Leiber And btalle[

erry Leiber

Best Musical bnow Atbum

ement Awurd Smokey Joe’s Cafe -
The Songs Of Leiber And Stoller

Josefa Heifetz

Best Historical Album
The Heifetz Collection

Best Rock Song
Best Rock Album
You Oughta Know

Album Of The Year

d Little Pill. N\ | W
AlanigseMori:eﬂ: l n e ' n c h N l ‘ s
 Best Metal Performance

Happiness In Slavery
John Anderson,Susan Ashton

Lari White

Best Southern Gospel, Country Gospel or
Bluegrass Gospel Album
Amazing Grace - A Country Salute To Gospel

d

Rob McConnell(SocaN)
Best Instrumental

Best Rap Album
Poverty’s Paradise

I Get A Kick Out Of You
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those wio belona tOASCAP

our 1996 winners.

Y ) ] A . Robert Farnon (socan)
9 - Best Instrumental Arranger

Lament
st Contemporary Folk Album
ecking Ball

The Nashville

Bluegrass Band

Best Bluegrass Album

Unleashed st Southern Gospel, Country Gospel or

uegrass Goszel Album
mazing Grace - A Country Salute To Gospe!

Emm lou Harris

L ’ T George Jellinek
— \ e B o Is Best Historical Album

The Heifetz Collection

& Pierre Boulez
Best New Arfist Best Classical Album Maya Angelou ‘
Best Performance By A Dyo ™= "= focturnes; Jeux, Ete. Best Spoken Word Or 4
° ' Non-Musical Album —al
Or Group With Vocal Bept Srcibetzel Furformance Phonolli® {ufn .

Let Her Cry

Zeonard Pennario

Best Eistorical Album 0 “ Vl e r M e s SI a e n

"he Heifetz Collection Best C{qssu;g[ Contem')orafary Com,)OSltlon
Messiaen: Concert A Quarte

American Society nf Campasers, Authors and Publishers

Best Poo/Contemporary Best Female
Gospel Album Pop Vocal Performance
It Lead Yot Home No More “I Love You’s”

| W, Smith
ert John ”A‘IIuI'I’ Lﬁ%‘é’?,ml:hec::“°x (PRS)

Best Couniry Album
The Woman In Me

Shania ?‘m '|‘|-ev0l' Horn (PRS)

Record Of The Year
Kiss From A Rose

" K Erank Sinatra

Best Traditional Pop Vocal Performance
% ) Duets I/

% Bill Holman .
¥ ] Best Instrumental Composition

A View From The Side Best R & B AlbUm
ASCAP also congratulates Crazyse.!rycool
Lena Horne Best R & B Performance
Best Male Rock Vocal Best 7azz Vocal Performance 4 iti
An Evening With Lena Horne By A Duo Or A GrOU.O w‘th Vocals
Performance Creep

You Don’t Know How If Feels
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B BY TERRI HORAK

NEW YORK—With “Tigerlily,”
l the first solo album from former
10,000 Maniacs
| lead singer Na-
talie Merchant,
having achieved
double-platinum
status in the
U.S., Elektra
Records is
mounting a con-
siderable mar-
keting effort in
Europe.

“We really are treating it as if it
was a brand-new record,” says Bill
Berger, senior VP of international

MERCHANT

Merchant’s Tour Is Key To
Elektra’s European Attack

at Elektra Entertainment Group.
Toward that end, the label has
created new packaging and promo-
tional art and is planning an exten-
sive advertising
l and media cam-

paign.
“Tigerlily”
was released
| June 20, 1995,
worldwide and
has sold more
than 85,000
= pieces in Europe,
according  to

Berger.
Concert dates with Sting are
leading the charge of renewed ex-
(Continued on page 109)

It's A Revolution For Giant Records:
New Name, Staff Show Change At Label

B BY CRAIG ROSEN

LOS ANGELES—In an expected
move, Irving Azoff’s 5-year-old Giant
Records has changed its name to Rev-

?
&Y”n\_‘

olution and undergone significant
staff and roster changes.

Although the Giant name will con-
tinue to appear on releases completed
prior to the changeover—such as Col-

or Me Badd’s “Now And Forever,”
due May 14—subsequent releases,
beginning with another on May 14, by
Seattle band Super Deluxe, will carry
the Revolution logo.

The company’s Nashville division
will still use the Giant name.

The announcement of the name

- change comes on
the heels of the
company re-sign-
ing distribution
‘ deals with Warner

Bros. and WEA in
the U.S. and BMG
internationally, under a pact that ex-
tends to 2000.

Azoff says the decision to rename
and reshape the company is not a re-
flection of any lack of success at Giant
but rather of the changing business
landscape.

“As [ made a commitment with
Warner and BMG to do this into the

(Continued on page 115)

Auteurs Rewriting Art-Rock History

Vernon Yard Act Strives To Regain Acclalm

B BY PAUL SEXTON

LONDON—The Auteurs are back in
print. The London art-rock outfit has
teamed up with one of modern rock’s
most celebrated producers to help it
regain the critical high ground it
reached in 1993.

That year, Luke Haines’ band was
acclaimed for its debut album, “New
Wave,” which landed a Mercury Musie
Prize nomination here. Some ob-
servers feel that Haines’ intellectual
brand of modern rock fell away in the
face of the U.S. grunge explosion that
was happening when the follow-up,
“Now I’'m A Cowboy,” came out in
1994.

But as the Vernon Yard label pre-
pares for the April 30 U.S. release of
the third Auteurs album, “After Mur-
der Park,” Haines is fighting an ene-
my closer to home as the band sails
against the tide of Britpop. And with
typical perversity, he has former Nir-
vana and Pixies producer Steve Albini

THE AUTEURS’ LUKE HAINES

as helmsman.

Never one to take the easy route,
Haines is scathing of the current
British music scene. “People seem to
think that alternative bands have
crossed over,” he says, “but in terms of
what they’re doing, they’re actually
pretty retarded.”

Vernon Yard VP of marketing and

Breathing Easy. Artists included on the Arista Records soundtrack to the 20th
Century Fox film “Waiting To Exhale”” were presented with plaques
commemorating sales of more than 5 million units. The celebration, led by Arista
president Clive Davis, took place at the [abel’s pre-Grammy party and featured
performances by many on the soundtrack, includ'ing Mary J. Blige, Brandy,
Chaka Khan, and Whitney Houston. Pictured, from left, are Davis; Bill Mechanic,
president/COO, Fox Filmed Entertainment; artists Faith Evans, Blige, Chante
Moore, and Toni Braxton; Kenneth “Babyface” Edmonds, the album’s producer;
and artists Khan, CeCe Winans, Sonja Marie, Houston, and Brandy.

©® 1996 Touchsione Pictures. P 1996 Buena Yista Pictures Distribution, ine.

UP CLOSE

promotions Matt Voss says that such
distancing from the current trend does
not endanger the label's U.S. market-
ing plans for “After Murder Park.”
“That’s fine for us, because the Brit-
pop thing means nothing over here,” he
says. “We're going to steer as far clear
from that as possible.”
SoundScan figures reveal that the
(Continued on page 105)

Bistro Awards
Honor Top 29
Cabaret Acts

NEW YORK—Twenty-nine artists
have been selected to receive 1996
Bistro Awards from Back Stage mag-
azine. The awards honor outstanding
achievement in the cabaret field last
year.

Back Stage, part of the BPI corpo-
rate family, will reveal the recipient of
its Bob Harrington Lifetime Achieve-
ment Award at its 11th annual Back
Stage Bistro Awards gala, Monday
(11) at the Supper Club in New York.
Sherry Eaker, Back Stage editor in
chief, will host the gala.

In addition to the performance
awards, Michael Kerner, director of

(Continued on page 105)

& PERSONAL
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Best Original Score. Music or Comedy Unstrung Heroes
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congratulates our
1996 Grammy Award
winners on another
wonderful year.

RECORD OF THE YEAR
SEaL  “Kiss FRoM A ROSE”
PRODUCER TREVOR HORN

ALBUM OF THE YEAR
ALANIS MORISSETTE ~ JAGGED LITTLE PiLt

SONG OF THE YEAR
SEAL  “Kiss FrRom A ROSE”

BEST NEW ARTIST
HooTiE & THE BLOWFISH

BEST MALE POP PERFORMANCE
SEAL  “Kiss FRom A ROSE”

BEST POP PERFORMANCE BY A DUO OR GROUP
WITH VOCALS
HooTtiE & THE BLowrisH “LET HER CRY”

BEST POP INSTRUMENTAL PERFORMANCE
Los Losos *

BEST POP ALBUM
JONI MITCHELL TURBULENT INDIGO

BEST FEMALE ROCK VOCAL PERFORMANCE
ALANIS MORISSETTE “You OQUGHTA Kxow”

BEST MALE ROCK VOCAL PERFORMANCE
Tom PETTY “YoUu DON’T KNow How IT FEELS”

BEST METAL PERFORMANCE
NINE INCH NaiLs “HAPPINESS IN SIAVERY”

BEST ROCK SONG
ALANIS MORISSETTE “You OQUGHT4 KNOW™

#%  APPEARING ON THE MCA SOUNDTRACKS ALBUM
*%*x  APPEARING ON THE ARISTA TEXAS ALRUM

BEST ROCK ALBUM
ALANIS MORISSETTE ~ JAGGED LITTLE PILL

BEST FEMALE R&B VOCAL PERFORMANCE
ANITA BAKER “I APOLOGIZE”

BEST RAP SOLO PERFORMANCE
CooLIO “GANGSTA'S PARADISE” %%

BEST RAP ALBUM
NAUGHTY BY NATURE POVERTY’S PARADISE

BEST GOSPEL ALBUM BY A CHOIR OR CHORUS
BROOKLYN TABERNACLE CHOIR  PRAISE Hium...LIvE!
CHOIR DIRECTOR  CAROL CYMBAILA

BEST MEXICAN AMERICAN PERFORMANCE
FLACO JIMENEZ **

BEST CONTEMPORARY FOLK ALBUM
EmmyLou HARRIS WRECKING BALL

BEST SPOKEN WORD ALBUM FOR CHILDREN
PROKOFIEV: PETER AND THE WoOLF
PRODUCERS DAN BROATMAN & MARTIN SAUER

BEST MUSICAL SHOW ALBUM
SMOKEY JOE’S CAFE - THE SONGS OF LEIBER AND STOLIER
PRODUCERS ~ ARIF MARDIN, JERRY LEIBER & MIKE STOLLER

BEST RECORDING PACKAGE
JONI MITCHELL

BEST ENGINEERED ALBUM, NON-CLASSICAL
WiLDFLOWERS

* APPEARING ON THE EFEC SOUNDTRAX ALBUM

©1996 Warner Music Group
A Time Vtarner Company
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Garth Takes Solo Sales Record
Kenny G Holds Top Christmas Album

B BY CHRIS MORRIS

LOS ANGELES—In February,
Garth Brooks became the all-time
leader in aggregate certified album
sales for a solo artist, according to fig-
ures for the month from the Record-
ing Industry Assn. of America.

With the simultaneous gold, plat-
inum, and triple-platinum certifica-
tion of his current Capitol Nashville
album, “Fresh Horses,” country star
Brooks topped the list of all-time
male solo best-sellers, with a total of
58 million units certified. According
to the RIAA, Brooks is trailed by Bil-
ly Joel (57 million), Elton John (51
million), Michael Jackson (48 mil-
lion), and Elvis Presley (41 million).

TLC’s LaFace/Arista set “Crazy-
SexyCool” continued its indefatiga-
ble sales pace: At 9 million units cer-
tified, the trio’s album maintains its
position as the best-selling album by
a female group.

Alanis Morissette—who, like TLC,
was a multiple Grammy Award win-
ner Feb. 28—saw her Maverick/
Reprise/Warner Bros. album,
“Jagged Little Pill,” top the 6 million
mark in February.

Another modern rock phenom,
Smashing Pumpkins, racked up si-
multaneous gold, platinum, and quin-
tuple-platinum awards for their two-
CD Virgin opus, “Mellon Collie And
The Infinite Sadness.” (The latter
award represents certified sales of
2.5 million, reflecting multiples of
CDs.)

Kenny G’s seasonal “Miracles: The
Holiday Album” continued a strong
post-Yule showing: The saxophon-
ist’'s Arista instrumental set topped
the 6 million mark, vaulting over two
Mannheim Steamroller albums at 5
million each to take the title as the
best-selling Christmas album of all
time.

- Veteran hard rock act Kiss scored

Songwriter/Exec Wes Farrell Dies;
Worked On Many Early Rock Hits

H BY IRV LICHTMAN

NEW YORK—Wes Farrell, whose
success as a songwriter and music en-
trepreneur stretched back to the ear-
ly ’60s rock’n’roll era, died Feb. 29 at
a resort on Fisher
Island, Fla., at the
age of 56. Accord-
ing to his wife,
Jean Inman Far-
rell, cancer was the
cause of death.

A native New
Yorker who cut his
creative teeth at
New York’s leg-
endary Brill Building, Farrell was
president/CEO of Music Entertain-
ment Group Inc. He established the
company in 1992 with investment
banking firm Warburg, Pincus In-
vestors LP to acquire music publish-

FARRELL

ing catalogs, copyrights, and other
publishing interests. .

The company’s first deal, complet-
ed in 1993, was the acquisition of 94-
year-old Nashville-based Benson Mu-
sic Group. Benson, one of the largest
Christian music companies, holds
more than 42,000 copyrights and
18,000 master tapes. Another partner
in the purchase was Zondervan Corp.,
operated by Jim Buick.

Farrell was “a guy who loved to
make music and be around people
that made music,” says Steve Fret,
CFO of the Music Entertainment
Group. “He loved being in the busi-
ness of music and everything about it.
He had a passion for it, and it was
something that was never dimin-
ished.”

At press time, it was expected that
Fret would be named CEO of the

(Continued on page 118)

RECORD COMPANIES. Yvon DesRochers
is appointed GM of BMG Quebec. He
was VP of HMV Quebec.

David Silver is named VP, creative
planning, artist, and repertoire, at
Mercury Records in New York. He
was VP, special projects, at Warner
Bros. Records.

GRP Records in New York pro-
motes Doug Wilkins to VP of urban
promotion. He was senior director of
urban promotion.

Douglas Kluthe is promoted to se-
nior director, video development, at
EMI Records in Los Angeles. He was
director of video development.

Atlantic Records in New York pro-
motes Kent Rippey to director of
marketing. He was manager of mar-
keting.

Allen Weinberg is promoted to de-
sign director, creative services, for
Sony Music in New York. He was se-
nior art director for creative services.

Elektra Entertainment Group pro-

DESROCHERS

SILVER

motes Mike Barnes in Cleveland,
Tara Brennan in San Francisco,
Alan Gordon in Atlanta, Denny
Nowak in Chicago, Jay Perloff in
Philadelphia, Helen Petroff in Los
Angeles, and Lynn Powell in Dallas
to regional marketing directors. All
were regional marketing managers.
MCA Inc. appoints Kenneth Kahrs
senior VP, human resources. He was
VP, human resources, at Viacom Inc.
Sue Gershon is-named marketing
and publicity director for Damian Mu-
sic in Los Angeles. She was an inde-
pendent publicity consultant.

its first two multiplatinum sets with
the double-platinum hits compilation
“Smashes, Thrashes And Hits” and
the 1977 concert package “Alive I1.”

First-time platinum sellers in Feb-
ruary included R&B vocalists D’An-
gelo (EMI) and Monica (Rowdy),
modern rock trio Goo Goo Dolls (Met-
al Blade/Warner Bros.), Denver rock
unit Big Head Todd & the Monsters
(Giant), new age musician Ottmar
Liebert (Higher Octave), and—for
his first solo album, issued in 1980—
Pete Townshend of the Who.

The Rolling Stones maintained
their spot as the group withthe most
gold albums, as their Virgin live set,
“Stripped,” became their 36th gold
entry.

Notching their first gold albums
last month were R&B artist Solo
(Perspective), modern rock trio Ever-
clear (Capitol), and—for his 1965
classic “That Was The Year That

(Continued on page 44)

Nashville Icon
Minnie Pearl
Dies At 83

B BY CHET FLIPPO

NASHVILLE—Sarah Ophelia
Colley Cannon,
better known
to the world as
Minnie Pearl,
died at Colum-
bia Centennial
Medical Center
here March 4
as a result of
complications
from a stroke. She was 83.

A veteran of 51 years on the
Grand Ole Opry, 22 years on the
TV show “Hee Haw,” country mu-

(Continued on page 107)

PEARL

TUR

WILKINS

KLUTHE

PUBLISHING. SESAC appoints Henry
R. Kaufman to senior VP/general
counsel in New York and promotes
Linda Lorence to VP, writer/publisher
relations, in New York and Greg Rig-
gle to director, writer/publisher rela-
tions, in Nashville. They were, respec-
tively, general counsel for the Libel
Defense Resource Center, regional di-
rector of the creative department, and
writer/publisher representative for the
creative department.

Rondor Music International names
Bill Meyerchak VP of finance/CEO
in Los Angeles and appoints Kathy

NTABLE

B BY DOUGLAS REECE

LOS ANGELES—King Biscuit
Flower Hour Records, the label
that owns more than 16,000 tapes of
live performances recorded during
the *70s and '80s
for “The King
Biscuit Flower
Hour” radio pro-
gram, released
its first 12 digi-
tally remastered
albums Feb. 27.

The first batch |
of titles includes
one album by the Fixx, which will re-
tail for $15.98, and two-disc sets by
Deep Purple and Kingfish, which will
carry a $23.98 price tag.

According to label president Steve
Ship, a total of 24 albums a year will
be released. The remaining 12 titles

KING BISCUIT
FLOWER HOUR

King Biscuit Label Issues
12 Titles From Radio Show

for this year will bow in batches of six
in June and September.

Although “King Biscuit” has
recorded concerts by such notable
acts as the Rolling Stones, Elvis
Costello, and Bruce Springsteen, the
label must secure permission from
the parties that controlled the rights
of the artist at the time of the record-
ing to release the material commer-
cially on CD.

The series will be distributed by
BMG in the U.S. and EMI Music in
Canada.

Ship says an average of 10,000
units per title are being pressed for
initial release.

The label, which was formed in
1998, had originally planned on re-
leasing albums in 1994.

In 1991, DCC Compact Classics
released four compilations of “King

(Continued on page 106)

Fans Mourn Brazilian Rock Stars

Mamonas Assassinas Were Regional Favorites

B BY ENOR PAIANO

SAO PAULO—Music fans and indus-
try insiders in Brazil continue to
mourn the passing of wildly popular
Brazilian rock act Mamonas Assassi-
nas, whose five members died in a
plane crash March 2 near Guarulhos
Airport, outside of Sdo Paulo.

More than 100,000 of the band’s ad-
mirers paid their respects during a
public visitation March 3-4 in the
group’s hometown of Guarulhos, an
industrial suburb of Sdo Paulo. Fu-
neral services were held March 4.

At the time of their deaths, Ma-
monas Assassinas—Dinho, Julio
Rasec, Alberto Hinoto, and brothers
Sérgio and Samuel Reoli—were
Brazil’s most successful act, known
affectionately by their rabid following
only as Mamonas (Billboard, Feb. 10).

According to Manuel Camero,

president of Brazilian recording
trade group ABPB, the band sold
more than 1.8 million units of its
eponymous EMI-Odeon Brasil debut.

MAMONAS ASSASSINAS

Although the witty, irreverent
band trafficked in adult-oriented
songs about orgies, gay superheroes,
and sex with animals, the members of
Mamonas Assassinas—most of whom
were in their early 20s—were per-
haps most loved by children, because
of their colorful stage costumes and
wisecracking banter.

(Continued on page 92)

RIPPEY

WEINBERG

Kemp East Coast A&R representa-
tive in New York. They were, respec-
tively, VP of finance at Capitol
Records and A&R assistant for Co-
lumbia Records. Annita Cooper is
named director of human resources/
travel and Jeff Witcher is appointed
director of operations for Rondor Mu-
sic International and Almo Sounds in
Los Angeles. They were, respectively,
executive assistant to the VP of fi-
nance/CFO and operations manager.
Nina Freeman is named interna-
tional coordinator for MCA Music Pub-
lishing in New York. She was an assis-

T
KAUFMAN

MEYERCHAK

tanf in the international division.

Lisa Zambrano is named creative
manager, film and television, for Poly-
Gram Music Publishing. She was sound-
track coordinator at A&M Records.

RELATED FIELDS. Lisa Segalt is promot-
ed to Southeast manager, radio station
services, at Arbitron Co. in Atlanta.
She was Southeast manager, radio ad-
vertiser/agency services.

The Lee Solters Co. in Los Angeles
promotes Dawn Lobaugh to senior ac-
count executive, music. She was junior
publicist.
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Paul Westerberg’s ‘Eventually’ Is Now
Reprise Believes Time Is Right For Singer

M BY CRAIG ROSEN

LOS ANGELES—With the April 23
release of “Eventually,” Reprise
Records is optimistic that Paul West-
erberg, the critically acclaimed, com-
mercially underappreciated ex-front
man of the Replacements, will final-
ly get his due.

Reprise president Howie Klein
says, “Paul has written some great
songs, and if we
can get those
songs out to the
people, that should
happen.”

It certainly
seems that the
timing could be
right for Wester-
berg, but then,
it’s not the first
time he or the Replacements seemed
on the brink of a mainstream break-
through.

With the Replacements through-
out the '80s, Westerberg recorded
such angst-ridden teen anthems as
“Color Me Impressed” and “Bas-
tards Of Young” long before Nirvana
kicked the rock world onto its back-

WESTERBERG

side with “Smells Like Teen Spirit.”
From the formation of the Re-
placements until the band’s dissolu-

tion in 1990, Westerberg also showed

he was capable of writing ballads and
mid-tempo tearjerkers, such as “If
Only You Were Lonely,” “Unsatis-
fied,” and “Swingin Party,” at least
a decade before Replacements afi-
cionados Goo Goo Dolls found suc-

cess with the Westerberg-like

“Name.”

Reprise VP of artist development
/ereative marketing Gary Briggs
says, “This guy has been duped
more than any artist in America
over the last seven to eight years.
As far as cred is concerned, you've
got to believe that some of that will
come back and he will benefit from
it.”

Retailers are also optimistic
about a Westerberg breakthrough.
“Goo Goo Dolls and Soul Asylum
have had success,” says Joel Ober-
stein, director of West Coast retail
operations for the 15-store Tempo
Music and Video, based in Simi Val-
ley, Calif. “Now, hopefully it’s Paul’s
turn.”

As for Westerberg, he remains

Geffen’s Posies Cultivate
Moody Pop On ‘Disgrace’

H BY BRADLEY BAMBARGER

NEW YORK—Though various per-
sonal upheavals have afflicted the
Posies since their last album three
years ago, the band has turned trou-
ble into triumph with its fourth and
finest effort, “Amazing Disgrace.”
Due April 23, the DGC/Geffen album
finds the prototypical power pop-
sters in transcendent form, broad-
ening their attack.

“The new album is more extreme
in its moods,” says Posies singer/gui-
tarist Jon Auer. “There’s heavier
stuff than we’ve ever done, and there
are the pretty things, too. But that’s
cool, because we get fans from skate
punks to grandmothers.”

With its mix of hard rock aggres-
sion and melodie pop bliss, “Amazing
Disgrace” recalls the glory days of
Cheap Trick. Appropriately, Trick-
sters Robin Zander and Rick Nielsen
guest-on the album, lending their
one-take talents to “Hate Song.”

The title of that song and those of
such tracks as “Daily Mutilation”

THE POSIES

and “Everybody Is A Fucking Liar”
reflect the agitated, cathartic quali-
ty of much of the material on “Amaz-
ing Disgrace.”

“The underlying emotions in the
songs aren’t always positive or ben-
evolent,” says Posies singer/guitarist
Ken Stringfellow. “There’s definite-
ly more venom there than in the
past.” .

And with a new rhythm section—
bassist Joe Skyward and drummer
Brian Young—the Posies’ musie has
a new muscularity to mateh its
increased emotional range. “Some of
the songs really kick, especially live,”
Auer says. “The band has never been

(Continued on page 22)
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undaunted, despite the lack of a com-
mercial breakthrough. “I’ve had a
chance to take this all in stride,” he
says. “Even five years ago, had a
band had massive success with a
track so similar to what we did, it
would have hurt more. Now, I know
[Goo Goo Dolls’ front man] Johnny
[Rzeznik], and I know he has learned
from me and the Replacements . . .
My peers and people that know
music know where the real stuff is
and where it came from. If everyone
in the world doesn’t know it, it does-
n’t hurt me.”

Westerberg’s first solo effort,
1993’s “14 Songs,” has sold more
than 161,000 copies, according to

(Continued on page 22)

Growing Up. Virgin artist Loudon Wainwright lil meets with label executives
following his soldout show at the Troubadour in Los Angeles. Wainwright is
touring in support of his new album, “Grown Man.” Shown, from left, are
Eric Ferris, director of product management, Virgin; Alison Taylor, special
projects manager, Virgin/Pointblank Records; Wainwright; John Wooler, VP
of A&R/special projects, Virgin/Pointblank Records; and Mike Kappus,
Rosebud Agency.

News Abounds At Grammy After-Parties;
Latin Winners Estefan, Secada Plan Sets

GRAMMY GRAB BAG: The Grammy Awards and
after-parties are always a good time to grab people and
get the latest news. Here’s part two of the Beat goes
to the Grammys.

Gloria Estefan, who won her second consecutive
Grammy in the category of best tropical Latin perfor-
mance, will release “Destiny,” her first album of orig-
inal songs in five years, in early

Mazzy Star is in the studio working on a new album
for a summer release. The act will also have a track on
the “Stealing Beauty” soundtrack . . . Composer
Michael Kamen, who, in addition to being nominated
for a Grammy was up for two Golden Globe awards, is
scoring “101 Dalmatians,” Disney’s live film version of
the cartoon classic. It features Glenn Close as Cruel-
la DeVille. Kamen is also scoring

June. The album’s Olympic-
themed lead single, “Reach,” will
be serviced to radio April 1; Este-
fan will wait until the start of the
Olympic Games in Atlantic to kick
off her Destiny tour.

Jon Secada is “busy writing
new songs” for his next English-

“Jack,” Francis Ford Coppola’s
new film, which stars Robin
Williams.

Percy Sledge is starting a
seven-week world tour this month
that includes dates in Europe and
Africa. The tour, which comes to
the U.S. in September, has Sledge

™

language record, due in 1997.
Secada, who triumphed in the best
Latin pop performance category,
contributed two solo tracks to
“Voces Unidas,” an all-star Spanish-language Olympic
album coming out March 12 on EMI Latin (see Latin
Notas, page 40).

Shaggy, whose “Boombastic” won best reggae
album, has just begun a six-month tour that will take
him to Europe, the Middle East, and South Africa.
Shaggy duets with Maxi Priest on “That Girl,” the
lead single from Priest’s upcoming album. Shaggy
duets with new Virgin signee Ravon on Mungo Jerry’s
classic “In The Summertime.” The song is taken from
the soundtrack to the forthcoming film “Flipper.”

Annie Lennox, elated over winning best female pop
vocal performance, is planning an indefinite hiatus
from the record business to spend time with her two
children. Saying that she wants to “kick back” and
reassess her priorities, Lennox adds that she has not
even thought about recording a new album. “When it
comes, it comes,” Lennox says when asked how and
when the recording project would take root.

Coming off his gold-certified 1993 album, “Lucky
Man,” saxophonist Dave Koz is at work on a new
album, tentatively titled “In The Moment.” The record-
ing is a marked contrast to Koz’s previous two albums.
“In the past, I've made records very painstakingly, with
bells and whistles. This time, we geared away from the
trappings of technology.” There’s nary a synthesizer
to be found on Koz’s new album, which instead finds
his sax surrounded by acoustic guitars, mandolins, fid-
dles, accordions, and even pedal steel. Among the
artists joining Koz on the album is guitarist Leo Kot-
tke on a track called “Awakenings.” Produced by Koz,
his brother Jeff, and Thom Panunzio, the Capitol
release will be out this summer.

by Melinda Newman

particularly excited because, he
says, “I'm touring with my own
band, the Sledgehammers. We
have nine pieces and three voices”
... Yum/550 Music artist/ writer/producer Jon B.,
who was nominated in the pop collaboration category
for “Someone To Love,” his duet with Babyface, said
he’s working on various projects, including producing
and/or writing with Toni Braxton, New Edition, and
“possibly, hopefully Brandy,” with whom he has been
wanting to work for some time.

Pearl Jam’s Stone Gossard kept mum about the
album that the group is currently recording. Word is
that Gossard’s side project, Brad, may have another
album out this year. Brad also features Jeremy
Toback, whose solo RCA debut is due early this sum-
mer.

Guitarist Cesar Rosas of Los Lobos, who won for
best pop instrumental performance with the cut
“Mariachi Suite” from the “Desperado” soundtrack,
said that his colleagues David Hidalgo and Louis
Perez couldn’t attend the awards ceremony; the two
are in the studio working on a new Latin Playboys
project with Mitchell Froom and Tchad Blake.

Folk legend Ramblin’ Jack Elliott earned his first
Grammy for the album “South Coast,” which won in the
best traditional folk eategory. He has had limited expe-
rience with the awards show. “First time I ever
watched it,” Elliott said in an appropriately rambling
appearance backstage. The singer says that he doesn’t
own a television set. Asked what he would do next, he
said, “I'm gonna become a millionaire. I’'m gonna buy
a Peterbilt truck and go into the truckin’ business.”

Assistance in preparing this column was provided by
Carrie Borzillo, John Lannert, Chris Morris, Craigy
Rosen, and J.R. Reynolds.
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ive of
- as a photo album or
 astashof old love
letters. Now, on what
she affectionately
calls her “make out
album,” she sings

them for you.

Featuring duets with Denna Summer and Johnny Mathis.

&

In Stores March 19

Produced by Brooks Arthur Exccutive Producers: Jay Landers & Steve Murphy
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Annual Grammy Awards Bring Out Industry s Finest

The members of LaFace’s TLC hold their awards high
after winning Grammys for best R&B album,
“CrazySexyCool,” and best R&B performance by a duo
or group, “Creep.”

MCA Music Entertamment Group execs mingle at a
post-Grammy party. Shown, from left, are John Burns,
Uni Distribution; Daniel Glass, Universal Records; Zach
Horowitz, MCA Music Entertainment Group; Hank
Shocklee, MCA Records; Ed Rosenblatt, Geffen
Records; Doug Morris, MCA Music Entertainment
Group; Jay Boberg, MCA Records; Jimmy lovine,
Interscope Records; Ted Field, Interscope Records;
Tony Brown, MCA Records Nashville; Bruce Hinton,
MCA Records Nashville; and Mel Lewinter, MCA Music
Entertainment Group.

Artists and execs appeared at PolyGram's post-
Grammy bash. Shown, from left, are Andre Harrell,
Motown Records; Lifetime Achievement Award winner
Stevie Wonder; Alain Levy, PolyGram; Blue
Gorilla/Mercury Record artist Joan Osborne; Clarence
Avant, Motown Records; and Danny Goldberg,
Mercury Records.

Warner Music Group’s Grammy celebration drew top
execs. Shown, from left, are Terry Semel, Warner Bros.
and Warner Music Group; Russ Thyret, Warner Bros.
Records; Sylvia Rhone, Elektra Records; Ahmet
Ertegun, Atlantic Records; Val Azzoli, the Atlantic Group;
and Bob Daly, Warner Bros. and Warner Music Group.

LOS ANGELES-The National Academy of Recordmg Arts and Sciences
honored top performers, songwriters, producers, engineers, and arrangers in
the music world Feb. 28 with the 38th annual Grammy Awards at the Shrine
Auditorium here. Alanis Morissette took home four Grammy awards, while
Seal seized three. Other big winners included Hootie & the Blowfish and
Joni Mitchell. (Backstage photos: Howard Waggner)

Joni M|tcheII took home two
Grammys for her Reprise album
“Turbulent Indigo,” including the
award for best pop album.

Maverick/Reprise artist Alanis
Morissette won four Grammys,
including album of the year and best
rock album for “Jagged Little Pill.”

ZTT/Sire/Warner Bros. artist Seal,
right, grabbed three Grammys,
including sang of the year, record of
the year, and best male pcp vocal
performance for “Kiss From A Rose.”
Seal is pictured with Arista’s Annie
Lennox, who won the award for best
pop vocal performance, female.

Stevie Wonder and family'members
celebrate Wonder's Grammy for
“For Your Love.”

Coolio and L.V. are all
smiles after winning a
Grammy for the single
“Gangsta’s Paradise.”

Alison Krauss has her
hands full after
capturing-Grammys
for her collaboration
with Shenandoah on
“Somewhere In The
Vicinity Of The Heart”
and her Rounder
single “Baby, Now
That I've Found You.”

Babyface gives
thumbs up after
winning for producer
of the year.

MCA'’s Vince Gill
shows off his Grammy
for “Go Rest High On
That Mountain,” a
song he wrote for his
brother, who died of a
heart attack three
years ago.

Emmylou Harris took
home a Grammy for best
contemporary folk album,
vocal or instrumental, for
“Wrecking Ball” on
Asylum/Elektra.

Shania Twain

celebrates her victory
for best country album,
“The Woman In Me,”
on Mercury Nashville.

The members of Atlantic act Hootie & the Blowfish
laugh out loud after grabbing Grammys for best new
artist and best pop performance by a duo or group
with vocal.

Sony Music artist Gloria Estefan is flanked by Sony's
Tony Bennett, right, and Sony Music Entertainment
president/COO Thomas D. Mottola. Surrounding them
are Sony, Columbia, and Epic label execs and members
of Alice In Chains, the Presidents Of The United States
Of America, and Grammy-winner Pearl Jam

Socializing at EMI Music’s gala post-Grammy affair are,
from left, Jorge Pines, William Morris Agency; singer
Gloria Estefan and her husband, Emilio Estefan Jr;
Charles Koppelman, EMI-Capitol Music Group North
America; and Grammy winner Jon Secada.

Grammy winner Annie Lennox, center, is all smiles as
she chats with Strauss Zelnick, BMG Entertainment
North America, left, and Rudi Gassner, BMG
Entertainment International.
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What A Difference A Chance Makes'

Y.E.S. TO JOBS Interns 1987

Look where they are now!

Racquel Caldwell - Real Estate Administrator
Jai Cannon - Independent Producer/Owner, Oktav Productions & Studio
José Castellon - Assistant Engineer, A&M Studios
Marsha Cole - Program Coordinator, Y.E.S. TO JOBS
Kisha Cravin *+ Administrative Services Manager, Perspective Records
Morgan Fouch * Account Coordinator, Burrell Communications Group
Sergio Gonzales * Assistant Data Processing Production Manager, WEA
Stan Kurianski - Owner/Commercial Artist, Stan Kurianski Advertising & Design
Heidi Othmer - Promotions Director, KLAX FM & KXED AM Los Angeles
Eric Reed - Jazz Pianist, Impulse! Records
James Staten - Field Director, Rock the Vote
Derrick Wade - Business and Legal Affairs Assistant, Hanna Barbera

“People Can’t Be What They Don’t Know Exists”

To give a chance to a 16-18 year old minority, high-school student, contact:
Y.E.S. TO JOBS ¢ JALEESA HAZZARD + 213 « 469 * 2411 x3598

Ann}\%lr]sary
YoEe§

To Jobs

www americanradiohistorv com
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Nancy Boy Is Very Model Of Glam Pop

‘Beautiful’ Elektra Qumtet Features Donovan Leitch

H BY DAVID SPRAGUE

NEW YORK—AIl that the members
of Nancy Boyv ask is that folks not
hate them because they’re beautiful.
The New York-based glam pop quin-
tet, which will release its American
debut, “Automaker,” on Elektra
April 23, may be fronted by promi-
nent fashion model Donovan Leitch,
but this is most assuredly a band to
be heard as well as seen,

“I can understand the ‘show me’
attitude to some extent, and I think
we back it up with our songs,” Leitch
says. “If people still hate us after
seeing us, fine. I’d rather be a love-
’em or hate-’em proposition than be
in a band everyone thinks is [just]
OK.”

Since convening in New York just
over a year ago, the quintet has built
its fan base outward from a semi-
residency at Don Hill’s, a celebrity-
heavy Tribeca nightspot. “We're not

NANCY BOY

going to emphasize the celebrity
aspect, but we will use it in some of
our marketing,” says Elektra prod-
uct manager Zsuzsanna Murphy.
“The last time they played New
York, Mick Jagger was there, Fran-
cis Ford Coppola . . . there’s a hip
factor there that people can get into
no matter where they live,” she suys.
The band will be very visible in the
coming months, thanks to a promo-
tional tie-in with designer Tommy
Hilfiger. “Hilfiger has been tied in
with the rap scene for a while, and
he’s been looking for a rock band

b u s I ness:s BOXSCORE
, TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROD STEWART Mentreal Forum Feb. 25 $530,898 14785 Donald K. Donald
Montreal ($728,020 Canadi- 16,422 Prods
an)
$65/$42.50
ROD STEWARY Coret Centre Feb. 26 $521,867 12,681 Donald K. Donald
Kanata, Ontario {$716,941 Capadi- 16,000 Prods
an}
$49 40733484/
$27.55
BOB SEGER Cincinnati Riverfront ~ Feb. 26 $415,790 14240 Belkin Prods
JOHN HIATT Coliseum $30/325 selfout
Cincinnati
ROD STEWARY Bryce Jordan Center,  Feb, 29 $381,230 12448 Jack Utsick Presents
Penn State Universi- $38.50/$27 50/ 13,752
ty $22.50
University Park, Pa
AC/DC Target Center March 2 $361,745 15,010 Jam Prods. Company
POOR Minneapalis $24.50 sellout
AC/DC Rose Garden Feb. 7 $355,740 15,626 MCA Concerts NW
Portland, Ore. 32150 17,000
ROD STEWARY Centrum In Worces-  March 4 $312,246 8,044 Don Law Co
ter $42.50/$28.50 10,071
Worcester, Mass
BUSH Hitten Coliseum March & $247,560 123718 Beaver Prods.
600 GOO DOLLS lowa State Universi- $20 sellout
NO DOUBT ty, Ames
Ames, lowa
ACC Arrowhead Pond Feb. 13 3241742 10,503 Nederlander Organi-
POOR Anaheim, Calif $24.50 11,400 zation
02ZY OSBOURKE Rose Garden Feb. 24 $219,475 8.426 MCA Concerts NW
KORN Portland. Ore $29 10.000
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-327
1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

that would be a good mateh for what
he does,” says Jerry Jaffe, whose
Management by Jaffe hun(l[es the
quintet. “He’s designing a line of
rock clothing, and he sees Nancy Boy
as the kind of band that epitomizes
what the feel is all about.”

The clothing line will include tour
shirts as well as designer threads
with hang-tags promoting “Au-
tomaker.” In addition, the Roman
Coppola-directed video for the first
single, “Deep Sleep Motel,” will play
in Hilfiger boutiques.

“The video is so strong that we're
sending quantities to retail to help
with solicitation,” says Murphy.
“We're also going to provide stores
with posters and [flats] of the album
art, which was shot by Stephane
Sednaoui. It’s very attractive.”

While the band has been together
just a little more than two years, its
members seem genetically predis-
posed to the occupation: Leiteh’s
father, Donovan, had considerable

‘Sacred Cow’ Served By
Luaka Bop’s Geggy Tah

I BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Although
Geggy Tah front men Tommy Jor-
dan and Greg Kurstin pride them-
selves on playing a rainbow of
unconventional instruments, they
have turned over the percussion to
new full-time drummer Daren
Hahn for their latest album,
“Sacred Cow,” set for release April
23 on Luaka Bop/Warner Bros.
Jordan and Kurstin reconnected
with old pal Hahn last year in Col-
orado while on tour supporting
their debut, “Grand Opening.” And
in keeping with Geggy Tah’s
serendipitous modus operandi,
things fell into place from there.
“We hooked up with Daren and

| started jamming and it felt good,

so we said, ‘Let’s make a run of
it,” ” Jordan says. “Greg and I knew

GEGGY TAH

from way back we wanted to make
a live record for the second album,
and Daren helped fulfill that wish.”
“This is a much different record,
a much different situation,” says
Yale Evelev, co-founder of Luaka
Bop, who along with labe! co-chief
David Byrne signed Geggy Tah.
“For the first record, they had
never even performed live before;
it was just two guys whe worked
together on music. Now they are a |
real band.”
(Continued on next page)

chart success as a solo artist in the _

’60s, while guitarist Jason Nesmith
is the son of former Monkee Michael
Nesmith (and a veteran of metal
combos, including Kill For Thrills).
Shortly after those two met in Los
Angeles, they were joined by bassist
Nigel Mogg (a former London Quire-
boy who has an uncle in UFO),
Drummer Mike Williams and key-
boardist Jesse Dorsey round out the
lineup.

“We planned to start a band, tour
the world, and do all this before get-
ting a record deal,” says the singer.
“We found ourselves a sugar daddy,
and he financed it so that we were
able to do just that.”

It took a trek to Britain—where
Nancy Boy played last year’s In the
City convention—to get label atten-
tion, but within four months the band
was signed to Elektra in the States
and, in a one-off deal, to Equator

tecords in the U.K. The latter label
issued a mini-LP titled “Promosexu-
al” last year, from which one song
(the anthemic “Johnny Chrome And
Silver”) is reprised on “Autom:ker.”
The band is now signed worldwide to
WEA.
“We tried to go for that big, epie
(Continued on next page)
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‘SACRED COW’ SERVED BY LUAKA BOP’S GEGGY TAH

(Continued from preceding page)

“Sacred Cow” is more spontaneous
than “Grand Opening,” but still has
the abundant samples, uncanny
instrumentation, and surreal slice-
of-life lyries from its predecessor.
Much of the album was “sculpted” in
production, Jordan says, during
which such elements as the sounds of
a Polaroid camera motor winding
and a turkey in “Don’t Close The
Door” were added.

The new album also continues
Geggy Tah’s collaboration with
Susan Rogers, best known for work-
ing in the studio with Prince, who
was co-producer, engineer, and all-
around source of inspiration during
the four months of recording at Jor-
dan’s home in Southern California.

Rogers’ dog, Gina, for example,
became the band’s unofficial mascot
and cover model for “Grand Open-
ing.” Rogers took the cover photo for
“Sacred Cow” and contributed sev-
eral of the album’s “working materi-
als,” including a set of soda bottles
she brought back from Trinidad that
Kurstin plays on the album and in
concert.

The bottles are just the one part
of what awaits the Geggy Tah con-
cert-goer. The band’s live show

GEFFEN’S POSIES CULTIVATE MOODY POP ON ‘DISGRACE’

(Continued from page 14)

more solid.”

The Posies debuted in 1988 with
the homemade album “Failure,”
released by PopLlama, an indie in
the band’s hometown of Seattle.
Once the Posies signed with DGC,
the paisley pop of “Dear 23” followed
in 1990, and the edgier, deeper
“Frosting On The Beater,” with its
stellar tracks “Dream All Day” and
“Solar Sister,” expanded the band’s
following. Released in '93, “Frosting
On The Beater” has sold 94,000
copies, according to SoundScan.

If Posies fans aren’t yet legion,
they are definitely devoted and well-
placed at radio, retail, and appropri-
ately, the label. Geffen merchandis-
ing manager Randy Leasure is an
ardent Posies admirer and the com-
piler of a band promotional CD sam-
pler—in fact, the disc is titled
“Randy Leasure’s Posies CD Sam-
pler.” Leasure says the goal was to
“collect all the great material the
band has recorded since ‘Frosting’
and remind people that the Posies
haven’t fallen through the cracks.”

On March 19, Geffen will service
radio, retail, and press with the
seven-track sampler, which features
two songs from “Amazing Dis-
grace”—the ballad “Please Return
It” and the raucous Hiisker Dii trib-
ute, “Grant Hart.” Also on the dise
are several covers that the Posies
have contributed to tribute albums
for the Germs, Zombies, Hollies, and
Bee Gees. A worthy original, “Going

WE AIM TO PLEASE. ..

CALL
BILLBOARD CLASSIFIED

800-223-7524
FAX: 212-536-5055
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includes much of its eclectic me-
nagerie of instruments, as well as
hearty doses of Jordan and Kurstin
playing off each other in a swirl of
loosely connected lyries. “We prac-
tice intuition regularly,” Jordan says
of their collaborative efforts. “We
are continually trying to develop our
ESP”

“They are really unique live,”
Evelev says. “No one had ever seen a
band with 20-foot-long tubing as a
horn and where each person plays
six different instruments.”

Despite the addition of Hahn,
Geggy Tah has pared its show down
a bit, Kurstin promises that the show
will still turn some heads. For one,
the Lite Brite set that appeared on
the band’s first album will still be

found stateside. “That’s our light
show,” Kurstin says. “We're trying
to outdo Kiss.”

Warner Bros.” biggest challenge
now is to get the band seen and
heard. A brief fall tour found Geggy
Tah on the East Coast, and it will be
returning to the road later this
month.

“We don’t believe in spending tons
of money on a baby band people
have yet to experience,” says Lorrie
Boula, a product manager at Warn-
er Bros. “But crowds respond very
well to them, so we are going to buy
them a van and send them out on the
road so they can kiss babies and
shake hands, and we will ask them
to send us postcards every six
weeks.”

Boula says she expects support for
the album to build during the tour
first among independent retailers
and then at chain stores. She does
not expect to ship the first single,
“Whoever You Are,” to radio until
this summer.

“Whoever You Are,” an ode to
those kind-hearted souls who let
other drivers switch lanes on the free-
way, may ring familiar to veteran fans
of the group. The song, like several on
“Sacred Cow,” is a cousin to a song
from “Grand Opening,” in this case
the freeway anthem “Go.” Further
bridging the two projects, the new
song “Mem” features Jordan and
Kurstin humming a medley of “Grand
Opening” tunes in the background.

Also new to the mix is a song about

Jordan’s new-found love of garden-
ing, “Century Plant,” and a 30-sec-
ond intro that showcases a partially
unintelligible speech by Jordan’s
grandfather. There's also “Lotta
Stuff,” which describes “that sort of
overwhelming feeling about the
world you get down in your tummy,”
as Jordan puts it, which actually got
its name because during a jam ses-
sion during which Hahn suggested
that they “just play a lot of stuff.”

With two musically divergent
albums under their belt, Jordan and
Kurstin are looking ahead to making
their next project more of a dance
record. They’'ve already picked a
name for it, “Space Heater,” which
refers to Gina’s liking to sleep in
front of a space heater.

PAUL WESTERBERG’S ‘EVENTUALLY’ IS NOW

(Continued from page 14)

SoundScan.

Between “14 Songs” and “Eventu-
ally,” some Westerberg material
appeared on the soundtracks to the
TV shows “Melrose Place” and
“Friends,” as well as in the film
“Tank Girl,” but “Eventually” marks

Going Gone,” is reprised from the
“Reality Bites” soundtrack. (A recent
extracurricular original not on the
sampler, “Limitless Expressions,”
appears on Epic’s new star-studded
“Home Alive” benefit album.)

In addition to cutting those tracks,
Auer and Stringfellow spent a good
bit of the time between sessions for
“Amazing Disgrace” touring with
Alex Chilton and Jody Stephens in
Big Star—the early "70’s band that
rock fans in the know recognize as
one of modern power pop’s most
unsung antecedents.

According to Bob Bell, new-
release buyer at Wherehouse, the
cachet of playing with Big Star and
one general trend in rock will aid
sales of the Posies’ new album. “This
should be the band’s breakthrough
record,” he says. “The market for
this type of music—power pop like
Matthew Sweet or Oasis—is excel-
lent right now.”

As testimony to the group’s promi-
nent position among power pop
bands, the Posies headlined an eight-
night power pop festival titled Pop-
topia, held in January in Los Ange-
les. After scores of bands played
various clubs through the week, the
Posies packed the Hollywood Grand
on the festival’s final night.

Another notable Posies fan, Bob
Waugh, assistant PD at WHF'S Balti-
more/Washington, D.C.,, calls “Frost-
ing On The Beater” one of his
favorite albums of the '90s, adding
that his station played “Dream All
Day” and “Solar Sister” heavily. The
station still plays the former as a
recurrent.

“If there is any justice in the
world,” Waugh says, “the Posies will
sell a ton of records.”

DGC/Geffen will issue “Please
Return It” as the first single from
“Amazing Disgrace” April 16 to col-
lege and commercial alternative

his full-length return.

Initially, the singer/guitarist cut
tracks at Southern Tracks in Atlanta
with Brendan O’Brien, known for his
work with Pearl Jam and Stone
Temple Pilots. Westerberg, however,
called a halt to recording.

radio. In Europe, the single will go
out March 25, including the excellent
“Sad To Be Aware” and “Terrorized”
as B-sides. Subsequent single candi-
dates include the dynamic, affecting
“Precious Moments” and the rocker
“Ontario.” The Posies’ songs are
published by BMG Music Publishing
worldwide.

Marketing the Posies worldwide is
a priority for DGC/Geffen, according
to Christina Calio, the label’s inter-
national marketing manager. “Inter-
national is definitely leading the way
with the Posies,” she says. “We want
to take advantage of the band’s high
profile overseas: They get great
press in Europe, and they've played
more than 100 gigs outside the U.S.
since November '94, including over 30
in the U.K.”

For this album, the Posies will be
making three trips to Europe:
throughout April, much of the summer,
and in the early fall. But they will
hardly ignore other territories; in fact,
the band plans to tour internationally
throughout this year and into ’97.
Interspersed with the European dates
is a full spate of gigs in North Ameri-
ca; the band goes to Japan, Australia,
and New Zealand in the fall and
returns to the U.S. in the winter. The
group will go to Australia and Europe
again in early '97. International Talent
Booking coordinates the Posies tours
abroad, and International Creative
Management books thein domestically.
The band is managed by Kelly Curtis
Management.

Their schedule sounds arduous,
but Auer and Stringfellow are look-
ing forward to the road, feeling that’s
where the Posies blossom best. “In a
given day, we might play two radio
shows, do an in-store, and then play
the gig,” Auer says. “So, we're ready
to work. Though it’s more than work,
really—at least for me, I know, music
is as close as it gets to religion.”

“I got the best out of him,” West-
erberg quips. “We disagreed mainly
on the song ‘These Are The Days.’
He was determined that it should be
a ballad, and I felt strongly it should
be a little more uptempo. Basically,
we parted over that.”

After the split from O’Brien,
Westerberg—whose songs are pub-
lished by Warner/Chappell—returned
to Minneapolis and wrote more
material to round out the album.

In later sessions, produced by
Westerberg with assistance from
Lou Giordano, Westerberg staged a
reunion of sorts with former Re-
placements bassist Tommy Stinson,
whose new band, Perfect, is signed
to Medium Cool/Restless Records.
Stinson plays bass and trombone on
the song “Trumpet Clip.”

Westerberg says, “Tommy walks
into the room, and it’s like the day
we first met. He played trombone, or
he held a trombone up to his lips and
blew through it, and I did the same
with an alto sax, and the drummer
[Michael Urbano] grabbed a trum-
pet. That was kind of fun. We made
up our own little horn section.”

However, Westerberg says a full-
fledged reunion with Stinson is
unlikely. “What I would need is
someone to play the bass,” Wester-
berg says. “But I think Tommy has
progressed to the point where he
sees himself as a songwriter, a lead
singer, and a guitar player, and
that’s kind of what I do, so [a
reunion] probably [wouldn’t hap-
pen], unless he was willing to just
play bass.”

“Trumpet Clip” isn’t the only
track on “Eventually” that recalls
the Replacements. “Good Day” was
inspired in part by the February
1995 death of Stinson’s stepbrother
and former Replacements guitarist,
Bob Stinson.

“I hesitate to use the word ‘trib-
ute,” ” Westerberg says. “It was a
song that I had been working on for
about a year or so, and it had a whole
bunch of different lyrics to it. After
Bob died, it found itself and pointed
to him, but it isn’t totally just a song
about Bob.”

Reprise plans to kick off its
“Eventually” campaign by sending
“Love Untold” to modern rock,
triple-A, and album rock April 2. A
video for the track will be shot.

If the track fares well at those for-
mats, Reprise will work the song to
top 40 and hot AC stations, Briggs
says.

At press time, no tour plans were
set. However, Briggs says it is possi-
ble that Westerberg—who is man-
aged by Gold Mountain Entertain-
ment and negotiating with booking
agents—may hit the road in the sum-
mer on a package tour of sheds.

“I truly think that this is the most
mass-appeal record Paul has ever
made, and it will open the doors for
him to reach the masses,” Briggs
says.

Westerberg, who has heard such
talk before, doesn’t seem overly con-
cerned about the prospects. “If it’s
not,” he says, “then I'll make anoth-
er one.”

ELEKTRA'S NANCY BOY

(Continued from preceding page)

sound,” Mogg says. “Kind of like
Bowie or T. Rex in the '70s. It's just
something that’s a bit more fun,
more interesting than what rock
music has become in the '90s.”

In order to capture some of that
vintage vibe, the band used the pro-
duction talents of Shel Talmy (of
Who and Kinks fame), whose trade-
mark crisp sound enhances such
songs as “Foxtrot” and “Deep Sleep
Motel,” which will be serviced to
commercial alternative and active
rock outlets next week. A three-
song sampler (including a cover of

Gary Numan’s “Are ‘Friends’ Elec-
tric?”) went to college radio last
week.

The band, which has supported
Blur and the Charlatans, will tour in
support of “Automaker,” beginning
with an album-release party in New
York at the beginning of April.

“We're looking forward to doing
that, because playing live really lets
you go off,” says Leitch. “You can
turn into another character entirely,
and people won’t really hold you
responsible for anything you do or
say up there.”
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Simply Fantastic.

Congratulations to our 1996 Grammy™ winners.

Best Reggae Album

Shaggy
Boombastic
#1 Reggae Album for 34 weeks so far

The gold album featuring the platinum single “Boombastic”
and the new single “Why You Treat Me So Bad”

Produced by Robert Livingston and Shaun “Sting Int'l” Pizzonia

for Big Yord Production

LiViNGSToN

MANAGE ™ ENT

Best Traditional Blues Album
John Lee Hooker

Chill Out

featuring Van Morrison,
Carlos Santana, Charles Brown, Booker T. Jones

Produced by Roy Rogers, Carlos Santana and John Lee Hooker
Van Morrison appears courtesy of Exile Productions Limited

Jeintalank

Roots=.
EBEluices.
Souwl.

©1996 Virgin Records America, Inc.
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NEW AGE

ISSUE DATE: APRIL 6
AD CLOSE: MAR. 12

New Age Music continues
to expand and blur into
other musical genres and
styles such as warld,
ambient and vocels.
Billboard spotlights this
music’s direction and

. surveys the growing
number of radio programs
that are helping New Age
artists attract larger
audiences. This special
will also contain short
portfolios on some of the
genre’s most successful
artists and labels.

Contact:
Lezle Stein
213-525-2329

i

VITAL REISSUES

ISSUE DATE: APRIL 13

AD CLOSE: MAR.19

Billboard’s sen? writer
Chris Morris takes the
pulse of the 1996 reissues
market in our April 13th
issue. This Spotlight will

- include reporting on the
' market's current state,

trends and new directions.
Editorial coverage will also

focus on reissues activity in =
. the UK, while containing
~ Billboard's most ambitious

guide ever to forthcoming

| domestic and foreign

product releases.

Contact:
Robin Friedman
213-525-2302

NASHVILLE MUSIC
PUBLISHING

ISSUE DATE: APRIL 20

AD CLOSE: MAR. 26

Billboard's April 20th
issue explores the
dynamics of Nashville’s
music publishing market.
In this Spotlight, Chet
Flippo explores all facets
of this creative community

~ from the labels specializ-
. ing in performing song-

writers to the presence of
Contemporary Christian
music publishers. Other

~ features include a look at
| activities planned for Tin

Pan South and the
representation of country
music writers in the
soundtrack arena.

Contact:
Lee Ann Photoglo
615-321-4294

CONTEMPORARY
CHRISTIAN

ISSUE DATE: APRIL 27
AD CLOSE: APRIL 2

More than ever,
Contemporary Christian
music is embracing and
exciting mainstream audi-
ences worldwide.

. Billboard's April 27th

-

v

issue provides in-depth
reporting by Deborah
Evans Price on the gen-

| eral state of the market.
~ This spotlight will also

discuss Contemporary
Christian’s chart success-

" es, the use of video as a

marketing tool and the
presence of the genre in
the UK.

Contact:
Lee Ann Photoglo
615-321-4294

i Billisaurd's 209,900

WWW_ameri
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Place your
| ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI

PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

/\o\U e

SOUNDTRACKS

| ISSUE DATE: APRIL 27 || ISSUE DATE: MAY 11 |

 ADCLOSE: APRIL2 | AD CLOSE: APRIL 16

. With the Oscars right |
around the corner, sound- |
tracks are getting their

. share of the spotlight.
Billboard highlights one
of the most productive
years for this market in its
April 27th special issue.
Coverage will include a
general overview of the
market, reports by Thom
Duffy on activity in
France, ltaly, UK, and
Australia, and rankings
for the top 30 titles of the
year.

N
. Known as the “Pope of
Pop,” Phil Ramone is
revered by his peers as
one of the industry’s all-
time greatest producers.
In our special May 11th
issue, Billboard pays
tribute to his unparalleled
accomplishments over the
last three decades. This
salute will include an
overview of his career, an
intensive Q & A interview,
a discography of his work
and testimonials from
artists who have worked
with him in the past.

Contact.
Deborah Robinson
212-536-5016

Contact:
Pat Rod Jennings
212-536-5136

www.americanradiohistorv.com

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

~ PUBLICATION [

| "~ DATE: MAY S8
i ok 613-9824-8260 - PH

| ~ ADCLOSE: MAR. 15 B o R o
~ AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

sy 3|

~ Nashville 615/Country Music =
- Sourcebook is the most
inclusive, informative directory of
~ business-to-business listings for
the Nashville region and world-
wide country music market.
Reach top r=cord exacutives,
music publishers, venue and
hotel personnel in the Nashville
area, and agents throughout the
world, who tum to this directory
for guidance in making important
decisions every day. Call today
and reserve your space!

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

Contact:
Ron Wiliman 913-5925-2307

212-536-5025
Los Angzles
Dan Dodd
213-525-2299

el

DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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BiLLBOARD'S H E ATS E E K E [R S, ABUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart fists the best-selling titles by new and developing artists, defined as those who have never appeared in the
g oo SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I I I“ top 100 of The Billhoard 200 chart. When an album reaches this leE/eI, the album and the artist's subsequent alrbu;r)r;u)s are immedi-
wis| =5 § ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Ty @ ¢ | 2T | ARTIST FOR WEEK ENDING MARCH 16, 1996 TITLE. available. () Albums with the greatest sales gains. © 1996 Biliboard/BPI Communications.
==l © | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) _
A 4% % NO.1 % & & 26 28 19 FROST RUTHLESS 1504%/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER
(1D — | 1 | SKINNY PUPPY AMERICAN/REPRISE 43057 WARNER BROS. (10.98/16.98) THE PROCESS 27 | 25 | 11 | LEE ROY PARNELL CAREER 18790/ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES
2 1 26 | JARS OF CLAY ESSENTIAL/SILVERTONE 41580/JIVE (10.98/15.98) JARS OF CLAY 28 30 7 ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS
(3)] 6 | 3 | 2 UNLIMITED RADIKAL 15446/CRITIQUE (10.98/15.98) HITS UNLIMITED 29 | 19 1 2 | GANKSTA NIP Rap-a-LOT 41335/ IRGIN (9.98/15.98) PSYCHOTIC GENIUS
4 7 17 KENNY WAYNE SHEPHERD GIANT 24621/ WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS 30 22 5 LA MAFIA SONY 81722 (8.98 EQ/13.98) UN MILLON DE ROSAS
(5)| 8 | & | STABBING WESTWARD COLUMBIA 66152 (.98 EQ/15.98) WITHER BLISTER BURN + PEEL 31 | 26 | 28 | POINT OF GRACE WORD 67049/EPIC (9.98 EQ/15.98) THE WHOLE TRUTH
6 | 3 PEEEN 3T MM/550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTRERNOOD (32)| 35 | 2 | LORD FINESSE PENALTY 3035*/TOMMY BOY (9.98/13.98) THE AWAKENING
7 5 29 TERRI CLARK MERCURY NASHVILLE 526991 (10.98 £G/16.98) TERRI CLARK 13 23 16 TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) SOUTHERN GAL
8 9 7 LONESTAR BNA 66642/RCA (9.98/15.98) LONESTAR — 1 PULP 1SLAND 24165 (8.98/14.98) DIFFERENT CLASS
d 012 GEBORALITON HRlwA fore D) ISR O 35 21 10 | FOR SQUIRRELS 550 MUSIC 67 150/EPIC (7.98 EQ/11.98) EXAMPLE
2 DOG'S EYE VIEW coLu 98 EQ/11.98
7 B 0G'S MEIAC6882 (78T Q/L:8) EPF NOWHEBE — |1 | MISFITS CAROLINE 7529 (61.98 CD) BOX SET
11 4 23 | JEWEL ATLANTIC 82700/AG (7.98/11.98) PIECES OF YOU
— | 6 | JUNIOR BROWN MCG CURB 77783/CURS (6,98/9.98) JUNIOR HIGH
(12)] — | 1 | GARY CHAPMAN REUNION 16200/ARISTA (9.98/15.98) SHELTER
38 31 20 | THE CORRS 143/LAVA 92612/AG (10.98/15.98) FORGIVEN, NOT FORGOTTEN
— | 1 | SUGA T JivE 41578 (10.98/15.98) PAPER CHASIN’
1 T 2 T NE (10981598 ol e 39 14 2 NICK CAVE & THE BAD SEEDS REPRISE 46195/WARNER BROS. (10.98/15.98) MURDER BALLADS
BI 41581/JIVE (10.98/15.98
@ 1 T S T T ———— e — PRIMITIVE STREAK 40 34 16 DARYLE SINGLETARY GIANT 24606/WARNER BROS. (10.98/15.98) DARYLE SINGLETARY
7 BB | RUBY CREATONwonK o7 458/00L B (1098115 9;3) : e, — | 1 | V.LP.MUSIC & ARTS SEMINAR MASS CHOIR VERITY 43014/JIVE (10.98/15.98) STAND!
@ — ) GEORGE HOWARD GRP 9839 (10 98/169;3) : ATTITUDE ADJUSTMENT B 42 29 39 RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
18 1 12 | JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU 43 | 33 | 31 | THE IMMORTALS VERNON YARD 39629/VIRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM
19 | 12 | 5 | LINDA DAVIS arisTA 18804 (2.98/15.98) SOME THINGS ARE MEANT TO BE — [ JANN ARDEN &M 540336 (10.98/15.98) LIURCTNCERTNE
2 18 10 | SON VOLT WARNER BROS. 46010 (10.98/15.98) TRACE 45 38 3 KILO WRAP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED
21 | 15 | 23 | JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART — | 21 | RAY BOLTZ WORD 41601/EPIC (9.98 EQ/15.98) THE CONCERT OF A LIFETIME
2 | 20 2 | STEVE GREEN SPARROW 51490 {9.98/13.98) LETTER a9 | 32 6 FUN FACTORY CURB EDEL 77824/CURB (10.98/15.98) FUN-TASTIC
20 | 4 | THE NIXONS MCA 11209 (9.98/15.98) FOMA — | 1 | GHETTO TWINZ 8iG BOY 20 (9.98/14.98) SURROUNDED BY CRIMINALS
24 | 13 | 3 | MAD SKILLZ BIG BEAT/ATLANTIC 92623*/AG (10.98/15.98) FROM WHERE??? 49 | 33 | 3 | RICOCHET COLUMBIA 67223 (10.98 EQ/15.98) RICOCHET
(25)| — | 1 | SHIRLEY CAESAR WORD 67301/EPIC (9.98 EQ/15.98) SHIRLEY CAESAR LIVE...HE WILL COME — |1 | AARON JEOFFREY STARSONG 0047/CHORDANT (9 98/15.98) AFTER THE RAIN

SPACE CASE: While many
British rock bands have been
touted as “the next this” or “the
next that,” Babylon Zoo is the
only band able to say that its
first single, “Spaceman,” is the
fastest-selling British debut ever
and the best-selling UK. single

Picture This. According to
Broadcast Data Systems,
modern rock spins of the
Verve Pipe’s “Photograph”
rose from 170 to 343 this
week. The song is the first
single from the band's RCA
debut, “Villains,” which was
produced by Jerry Harri-
son and is due March 26.
The East Lansing, Mich.-
based band is on the road
on the Eastern seaboard,
including two dates at New
York's Mercury Lounge
March 19 and 20.

since the Beatles’ “Can’t Buy
Me Love.”

The single, from the band’s
EMI debut, “The Boy With The
X-Ray Eyes,” due March 19 in
the U.S,, sold 250,000 copies in
its first week, debuting at No. 1
on the Hits of the UK. singles
chart for the week ending Feb.

3 and remaining there for four
weeks. The song also debuted at
No. 1 in Denmark, Finland, Ire-
land. Norway, Sweden, Belgium,
Poland, and Germany.

The album, named for lead
singer/songwriter Jas (pro-
nounced jazz) Mann’s piercing
blue eyes, bowed at No. 6 on the
Hits of the U.K. album chart for
the week ending Feb. 24.

While the band is comparable
only to the Beatles in terms of
chart success, the album is sim-
ilar in sound and style to those
of Smashing Pump-
kins, coniplete with a [
lead singer who wrote r
everything on it.

The Refreshments, Fizzy Fuzzy Big & Buzzy !
I = e

put a groovy, '90s spin on the Bee Gees disco hit “Stayin’
Alive,” will have its debut album, “Electronic Pleasures,”
released March 26 on Radikal Records, which is distributed by
Avex/Critique. “Stayin’ Alive” is No. 68 on the Hot 100 and No.
27 on Hot Dance Music's Maxi-Singles Sales chart this week.

REGIONAL HEATSEEKERS #1°'s

S S ——

MOUNTAN |

In the States, EMI
has just begun work-
ing the song to modern
rock radio, with top 40/
modern rock WHTZ
(Z100) New York and
modern rockers KITS
(Live 105) San Fran-
cisco, KRBE Houston,
and WBRU Provi-

|
1
dence, R.1,, as early [L Kenny
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EAST NORTH CENTRAL
Skinny Puppy, The Process

{  NORTHEAST

! Stabbing Westward, Wither Blisfer Burn + Peel

POPULARUPIRISINGS.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART <+ BY CARRIE BORZILLO

Refreshments’ whirlwind takes
another upward turn as first-
week sales of its Mercury debut.
“Fizzy Fuzzy Big & Buzzy,”
released Feb. 27, show some
impressive numbers.

The album, which has sold
more than 2,800 units, according
to SoundScan, sold 1,157 units in
its first few days of release at Zia
Records in Phoenix and debuted
at No. 90 at the Wherehouse
chain, No. 203 at Best Buy, and
No. 1 at the Tower stores in
Tempe and Mesa, Ariz. “Fizzy
Fuzzy Big & Buzzy”
also bowed at No. 1 in
the Mountain Regional
Roundup this week.

T

oY

WEST NORTH CENTRAL

|

MIDDLE ATLANTIC
| 2 Unlimited, Hits Unlimited

With a rabid fan
buse in the Phoenix/
Tempe area stem-
ming from the band’s

1 1994 album “Wheelie”
on Epiphany, lots of
touring, and airplay

i

‘ YA

Suga T, Paper Chasin’

PACIFC '

Wayne Shepherd, Ledbetter Heights J

supporters. Live 105
has reported No. 1
phone requests, while
WBRU reports No. 2
phones.

The video for the song is being
aired on the Box and was played
on MTV’s “120 Minutes”
March 3.

Due to heavy international
commitments, the band proba-
bly won’t tour the U.S. until the
summer.

REF RESHING, INDEED:
The Tempe, Ariz.-based

- SOUTH CENTRAL !
| Ghetto Twinz, Surrounded By Criminals |

SOUTH ATLANTIC

Kilo, Get This Party Started
il oS —

— on local album rockers
| KUPD and KDKB,
Mercury naturally

THE REGFONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN
. The Refreshments Fizzy Fuzzy Big & Buzzy
Frost Smile Now, Die Later
Skinny Puppy Process
Subdudes Primitive Streak
Terri Clark Terri Clark
Lonestar Lonestar
3T Brotherhood
Stabbing Westward Wither Blister Burn + Peel
. 2 Unlimited Hits Unlimited
. L.A.D. Ridin' Low

SPONAMBWNE

SeMNAMPLNE

. Stabbing Westward Wither Blister Burn + Peel

. Ruby Salt Peter

. Dog's Eye View Happy Nowhere
. God Lives Underwater Empty

NORTHEAST
Kenny Wayne Shepherd Ledbetter Heights

Jewel Pieces Of You

2 Unlimited Hits Unlimited
Skinny Puppy Process
Mad Skillz From Where?7?
Jim Brickman By Hearl

opted to unleash its
marketing plans in
that market.

Leading up to the
release of the low-
priced title, the label
ran spots on KUPD and KDKB
and a full-page ad in Zia’s
newsletter, held meet-and-
greets with retailers and a mid-
night sale at Zia in Phoenix, and
distributed fliers and “coming

soon” posters at key accounts.
The album was drop-shipped
to indie accounts and chains, with-
out shipping costs, according to
Jeff Brody, senior VP of sales at

Mercury, who adds that reorders
in the area are already filing in.

The band will head out on a
club tour after wrapping up a
few weeks with the Gin Blos-
soms Saturday (9).

“We are building this like the
Rusted Root scenario,” says
Brody. “When you see the band,
you get it and buy [the album].”

The raclio story is as impres-
sive as the sales story. This week,
according to Broadcast Data

Gentle Offering. Press
and college radio support
is heating up for Timco's
gorgeous slow-core
sophomore effort, “Gentle-
man Jim” on Basura!/Pri-
ority. WRAS Atlanta and
WCBN Ann Arbor, Mich.,
are behind the album.
Timco and Crown Heights,
which both contain former
members of Austin, Texas,
fave Nice Strong Arm, play
in Austin Thursday (14).

Systems, spins on the first sin-
gle from the album, “Banditos,”
nearly doubled, from 83 to 156.
Leading the way are XTRA-FM
91X) San Diego, KDGE Dallas,
KEGE Minneapolis, and KNRK
Portland, Ore.
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Compited from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 88 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
Glg|2 BlE|3
(2|2 2312
o |5 |5 TITLE || TITLE
iz ARTIST (LABEL/DISTRIBUTING LABEL) s 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
o EVERYDAY & EVERYNIGHT
* * No 1 * * 3831 12 YVETTE MICHELLE (LOUD/RCA)
1|1 ]14] SUTIN' UP IN MY ROOM 5 0'CLOCK
BRANDY (ARISTA) . 2 wis ai No. 1 B8 || St
(D 2 |16 DOWN LOW (NOBODY HAS TO KNOW) 41 | 8 | WIND BENEATH MY WINGS
R. KELLY FEATURING RONALD ISLEY {JIVE) GERALD LEVERT & EDDIE LEVERT, SR. (EASTWEST)
(D 3]9 ALL THE THINGS (YOUR MAN WON'T DO) 41|38 34| TELL ME
JOE (ISLAND) GROOVE THEORY (EPIC)
(D 5|12 LADY 42 | 39| 12 | VISIONS OF A SUNSET
D’ANGELO (EMI) SHAWN STOCKMAN (POLYDOR/A&M)
NOT GON’ CRY WOO-HAH!! GOT YOU ALL IN CHECK
3 4115 MARY J. BLIGE (ARISTA) 454 BUSTA RHYMES (ELEKTRAVEEG)
KILLING ME SOFTLY SCENT OF ATTRACTION
@ 1313 FUGEES (RUFFHOUSE/COLUMBIA) 523 PATRA DUET WITH AARON HALL (550 MUSIC)
7| 7 | 10| GALIFORNIA LOVE 45 | 42 | 28 | FANTASY
2PAC (FEAT, DR DRE AND R. TROUTMAN) (DEATH ROW) MARIAH CAREY (COLUMBIA)
88|19 NO ONE ELSE 46 | 44| 23 | YOU PUT A MOVE ON MY HEART
TOTAL (BAD BOY/ARISTA) QUINCY JONES INTRODUCING TAMIA (QWESTAWE)
9 | 6 | 20 | BEFORE YOU WALK OUT OF MY LIFE 41| 40 | 24 | WHERE EVER YOU ARE
MONICA (ROWDY/ARISTA) TERRY ELLIS (EASTWEST/EEG)
ALWAYS BE MY BABY ALL | NEED
10094 MARIAH CAREY (COLUMBIA) 53| 6 JESSE POWELL {SILAS/MCA)
DO YOU WANT TO 1 | AIN'T NOBODY
111021 XSCAPE (SO SO DEF/COLUMBIA) 66 4 FAITH EVANS (BAD BOY/ARISTA)
| WILL SURVIVE SLOW JAMS
1228 CHANTAY SAVAGE (RCA) 583 QUINCY JONES (QWEST/WARNER BROS.)
SOON AS | GET HOME NO MORE GAMES
13|11 |24 FAITH EVANS (BAD BOY/ARISTA) —| ! SKIN DEEP (LOOSE CANNON/ISLAND)
14 14| 15| LETIT FLOW 52 | 46 | 15 ( YOU WANT THIS PARTY STARTED
TONI BRAXTON (ARISTA) SOMETHIN' FOR THE PEOPLE (WARNER BROS.)
19| 7 | CAN'T BE WASTING MY TIME 57| 7 | GIVE ME THE NIGHT
MONA LiSA FEATURING LOST BOYZ (ISLAND) RANDY CRAWFORD (BLUEMOON/ATLANTIC)
LOVE U 4 LIFE ONE FOR THE MONEY
16|15|20 JODECI (UPTOWN/MCA) |2 HORACE BROWN (MOTOWN)
| MISS YOU (COME BACK HOME) STILL IN LOVE
1711726 MONIFAH (UPTOWN/MCA) 5514917 BRIAN MCKNIGHT (MERCURY)
DOINIT NEW YORK, NEW YORK
25 LL COOL J (DEF JAM/RAL/ISLAND) 6712 THA DOGG POUND (DEATH ROW/INTERSCOPE)
19| 16 | 15 | WHERE DO U WANT ME TO PUT IT 57| 50| 5 | DON'T WASTE MY TIME
SOLO (PERSPECTIVE) SA-DEUCE (MECCA DON/EASTWEST/EEG)
KEEP TRYIN' LET'S LAY TOGETHER
%] 8 GROOVE THEORY {EPIC) 69| 7 THE [SLEY BROTHERS (ISLAND)
A THIN LINE BETWEEN LOVE & HATE DON'T GIVE UP
816 H-TOWN (JAC-MAC/WARNER BROS.) 89147115 ISLAND INSPIRATIONAL ALL STARS (ISLAND)
TONITE'S THA NIGHT HAVE | NEVER
22/18(19 KRIS KROSS (RUFFHOUSE/COLUMBIA) 61]3 A FEW GOOD MEN (LAFACE/ARISTA)
GET MONEY DON'T RUSH
3122)16 JUNIOR M.AF.LA. (UNDEAS/BIG BEAT/ATLANTIC) 61|36 4 SILK (ELEKTRA/EEG)
ONE SWEET DAY DIGGIN' ON YOU
24)20(22 MARIAH CAREY & BOYZ I MEN (COLUMBIA} 62|48 24 TLC (LAFACE/ARISTA)
KEEP ON KEEPIN' ON KISSIN' YOU
3515 MC LYTE {FLAVOR UNIT/ELEKTRA/EEG) —|! TOTAL (BAD BOY/ARISTA)
WHO DO U LOVE LIKE THIS AND LIKE THAT
309 DEBORAH COX (ARISTA) 64163 |26 MONICA (ROWDY/ARISTA)
34| 6 | EVER SINCE YOU WENT AWAY 65|62 | 3 | WHAT DID | DO TO YOU?
ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC) TERRY ELLIS (EASTWEST/EEG)
STAIRWAY TO HEAVEN ISN'T IT SCARY
32 6 PURE SOUL (STEP SUN/INTERSCOPE) 703 JON B. (YAB YUM/550 MUSIC)
EXHALE (SHOOP SHOOP) FEELS LIKE THE FIRST TIME
9|23 20 WHITNEY HOUSTON {(ARISTA) 67594 3 INTRO (ATLANTIC;
30 | 27 | 13 | NOBODY KNOWS 68168] 6 NEVER KNEW LOVE
THE TONY RICH PROJECT (LAFACE/ARISTA) OLETA ADAMS (FONTANA/MERCURY)
BABY, BABY, BABY, BABY, BABY... _ WINTER WARZ
33115 R. KELLY (JIVE) 2 GHOSTFACE KILLER, MASTA KILLA {ISLAND)
@ 371 3 COUNT ON ME 7055/ 4 | SHOT YA
WHITNEY HOUSTON & CECE WINANS (ARISTA) LL COOL J (DEF JAM/RAL/ISLAND)
WE GOT IT YOU REMIND ME OF THING
33)25|18 IMMATURE (FEATURING SMOOTH) (MCA) 1322 R. KELLY (JIVE) CESOMETHIN
RENEE KISSING YOU
65( 2 LOST BOYZ {ISLAND) n 64 5 FAITH EVANS (ARISTA)
FU-GEE-LA PHYSICAL FUNK
35(29|8 FUGEES (RUFFHOUSE/COLUMBIA) @ —|3 DOMINO (QUTBURST/RAL/ISLAND)
WHO CAN | RUN TO | LET'S PLAY HOUSE
36|32 XSCAPE (SO SO DEF/COLUMBIA) 14 (5116 THA DOGG POUND FEAT. MICHEL'LE {DEATH ROW)
HEY LOVER SPACE AGE
|42 LL COOL J (DEF JAM/RAL/ISLAND) —| ! EIGHTBALL & MJG {SUAVE/RELATIVITY)

C) Records with the greatest airplay gains. © 1996 Billboard/BPI Communications.

HOT R&B HEI:IIIIBENT AIIIPlAY

1| 2 | 3 | ALREADY MISSING YOU 14 'TIL YOU DO ME RIGHT
GERALD LEVERT & EDDIE LEVERT, SR. {(EASTWEST) AFTER 7 {VIRGIN)
2 | 1 |13| ONE MORE CHANCE/STAY WITH ME 151 14| 12 | ON THE DOWN LOW
THE NOTORIOUS B.1.G. (BAD BOY/ARISTA} BRIAN MCKNIGHT (MERCURY)
3| 4 |15| WATERFALLS 16| 15| 2 | DANGER
TLC (LAFACE/ARISTA) BLAHZAY BLAHZAY (FADER/MERCURY)
4|7 |27 THIS IS HOW WE DO IT 17| 17| 22 | BEST FRIEND
MONTELL JORDAN (PMP/RAL/ISLAND) BRANDY (ATLANTIC)
5 | 8 |21 cAN'T You SEE 18| — | 11| WE MUST BE IN LOVE
TOTAL FEAT. THE NOTORIOUS B.L.G. (TOMMY BOY) PURE SOUL (STEP SUN/INTERSCOPE)
6 | 3 | 20| DON'T TAKE IT PERSONAL 19| — | 14 | JLL BE THERE..YOU'RE ALL I
MONICA (ROWDY/ARISTA) HOD MANM.J. BUGE (DEF JAWRAUlSLAND)
CANDY RAIN IF YOU LOVE ME
7 (19]36 SOUL FOR REAL (UPTOWN/MCA) 201138 BROWNSTONE {MJJ/EPIC)
8 | 6 | 3 | BROKENHEARTED 21| 12| 18 | SOMEONE TO LOVE
BRANDY (ATLANTIC) JON B. FEAT. BABYFACE (YAB YUM/S50 MUSIGERIC)
YOU USED TO LOVE ME GRAPEVYNE )
911012 FAITH EVANS (BAD BOY/ARISTA) |z BROWNSTONE (MJJ/EPIC)
BOOMBASTIC BROWN SUGAR
102016 SHAGGY (VIRGIN) 2|21 15 D'ANGELO (EMI}
CRUISIN’ | WANNA BE DOWN
11182 D'ANGELO (EMI) 2412536 BRANDY (ATLANTIC)
12| 5 | 41| creep 25 | | 16 | EVERY LITTLE THING I DO
TLC (LAFACE/ARISTA) SOUL FOR REAL (UPTOWN/MCA)
13| 16| 2 | GANGSTA'S PARADISE Recurrents are titles which have appeared on the Hot R&B
COOLIO FEAT. L.V. (MCA SOUNDTRACKS/MCA) Singles chart for 20 weeks and have dropped below the top 50.

R&B SINGLES A-Z

-8 & RBIB B

20

92
n

LK)

o]

2]
=

[

& B8 B &8 3 #8o

R S8 =]

—
w

—-

K2BBLHE

RA BB OH B o X R 8 AL &

17

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

1,2, 3, 4 (SUMPIN' NEW) (T-Boy, ASCAP/Boo Daxicly,
ASCAP/Screen Gemns-EMI, BMI HL

5 0'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP)

AINT NOBODY (Copyright Corttrol)

AINT NO LOVE AND HAPPINESS (Al Green, BMiivng,
BMVTID, BMVSweetness, BM)

AINT NO PLAYA (Find-A-Way, ASCAP/Rag Top, BM|/MWamer-
Tamertane, BMinterscope Pear, BMY/Arthony Forte, BMI)

ALL { NEED (Copyright Control)

ALL THE THINGS (YOUR MAN WON'T DO) (FROM DON'T
BE AMENACE...) (Fade 2 Black ASCAP/Tallest Tree,
ASCAPAJban Agenda, ASCAP/PolyGrarm Int, ASCAP)

BABY, BABY, BABY (Li Ed, ASCAP/Campbed-Trinity,
ASCAPMamer Chappel, ASCAP/Todski, ASCAP/King Kendrck,
BM|/Cambone, ASCAPWB, ASCAP/Warmesr-Tamertane, BMI)
BEFORE YOU WALK OUT OF MY LIFE/LIKE THIS AND LIKE
THAT (EMI Aprd, ASCAP/DAR P, ASCAPNuthouse,
ASCAP/Salandra, ASCAP/EMI Casadida, BMVEM| Blackwood,
BMVAImo, ASCAP/WE, ASCAP) HLWBM

BEWARE OF MY CREW (FROM A THIN LINE BETWEEN
LOVE AND HATE) (Dogay Style, BMVSaja, BMi/Sones Of Lastrada,
BMVWB, ASCAP/Suge. ASCAP/Snoop Daoggy Dog, ASCAP)
BROKEN LANGUAGE/HUSTLIN’ {Protoons, ASCAP/Next
Levei Groove, ASCAP/Hill Playaz, ASCAP)

CAN'T BE WASTING MY TIME (FROM DON'T BE A
MENACE...) (Motown, BM/Mass Avenue, BMI/PolyGram
Int’l, BMi/Vanessa, ASCAP/My Two Sons, ASCAP/Clyde
Otis, ASCAP/Mr.Sex, ASCAP/EMI April, ASCAP) HL
CHILDREN OF THE WORLD (FROM PEOPLE) (Act
Fast, BMI/Songs Of PolyGram, BMI/Miles Day, BMI)
C'MON ‘N RIDE IT (THE TRAIN) (Ceejai, BM/Sa-vette,
BMI/Unichappell, BMI)

COLD WORLD (Careers-BMG, BMI/Ramecca, BMI/GZA,
ASCAP/Jobete, ASCAP/Black Bull, ASCAP) WBM

COOLIE HIGH (Pratoons, ASCAP/Sheeba Doll,
ASCAP/Satin Strothers, ASCAP/Jock In The Box, ASCAP}
DEAD PRESIDENTS (Lif Lu Lu, BMi/Biggie, BMI)
DIGGIN' ON YOU (Ecaf, BMI/Sony/ATV Songs, BMI) HL
DOIN IT (LL Cool J, ASCAP/Def Jam, ASCAP/Sadyah, BMI)
DON'T GIVE UP (FROM DON'T BE A MENACE...)
{Star Brown, BMI/D.Lawrence, ASCAP/Crystal Aire, ASCAP)
DON'T WASTE MY TIME {Max & Ro, ASCAP/BoodaMax,
ASCAP/Baby Big, ASCAP)

DOWN LOW (NOBODY HAS TO KNOW) (Zomba,

BMUR Kelly, BMI) WBM

DO YOU WANT TO (Warmer-Tameriane, BMBoobie-Loo, BM) WBM
DROP (Besturiye, BVYEM Backwood, BMVEphcy, ASCAP)

EAST 1999 (Ruthless Attack, ASCAP/Mo Thug, ASCAP/Dolarz-N-
Sense, BMiMeenu, BV Donkiris, BV Songs Of PolyGram, BMID HL
EASTSIDE LB (Kee-Drick BMiMamer-Tameriane, BMyBlack Exe.
ASCAPAVB, ASCAP)

ENVY/FIREWATER (Joseph Cartegena, ASCAP/Maurkeers,
ASCAP/EMI Apri, BMIM-Tang BMY/Soul Clap, ASCAP)

EVER SINCE YOU WENT AWAY (Natuwe Boy, ASCAP Taylor's Dad,
BMi/Beautil Mess, BVFatz, BMY)

EVERYDAY & EVERYNIGHT (Funkmaster Flex BMM. Bryart, BM)
EXHALE (SHOOP SHOOP) (FROM WAITING TO EXHALE)
(Ecaf, BMYSory/ATV Songs, BMY/Fox Film, BM) WBMHL

FANTASY (Rye. BMY/Sony/ATV Songs, BMiMetered,
ASCAP/PolyGram nt), ASCAP/Sione Jarm, ASCAP/Ness, Nitty &
Capore, ASCAPWB, ASCAP) HLWVBM

FEELS LIKE THE FIRST TIME (Frabenshia, ASCAP/Ness, Nitly &
Capone, ASCAPMVB, ASCAP)

FU-GEE-LA (Sony/ATV Tunes, ASCAP/Tete San Ko, ASCAP/Obverse
ASCAP/Salaam Remnt, ASCAP) HL

FUNKORAMA (Zomba, ASCAP) WBM

FUNNY HOW TIME FUES (Frabenshaw, ASCAP/Store Jam,
ASCAP/WB, ASCAP/MCA, ASCAP) WBM

GAMERS (Sipady Mobbin', BMVEMI Blackwood, BMBeautifd
Mess, BMY/2 Daughtas Only Dokas, ASCAP/337, ASCAP)

GET MONEY (B Poppa, ASCAP/Undeas, BMVEZ Elpee, ASCAP/AF,
ASCAP/EMI Apr, ASCAP/Justin Combs, ASCAPWB, ASCAP) HL
GIMME YOURS (L s A Bich, ASCAP)

GIVE ME THE NIGHT (Rodsongs, ASCAP/Aimo, ASCAP) WBM
GOIN’ UP YONDER (Bud John, BMYEMI Chnstian, BV

HAVE § NEVER (Ecaf, BMY/Sory/ATV Sangs, BV

HEY LOVER (Rodsongs, ASCAP/Amo, ASCAP) WBM

HOOKED ON YOU (Young Legend, ASCAP/EMI Blackwoud,
BMV/Chrysaks, ASCAP/AlmD, ASCAP/Sallandra, ASCAP/EMI Casadda,
BM) WBMHL

HURRICANE (Zornba, BMVTore Only, BMIE-40, BMYB-Legit,
BMYD-Shot, BMYSuga T, BM WBM

|F YOU'RE NOT GONNA LOVE ME RIGHT (Dacara,
ASCAP/Crattude Sky, ASCAPMamer Chiapped, ASCAPME,
ASCAPHackkey, ASCAP)

ALLUSIONS (MCA, ASCAP/Soul Assasirss, ASCAP/BMG, ASCAP His
From Da Bong ASCAP/Bopper Spock Sun's, BMY)

| MISS YOU (COME BACK HOME) (FROM NEW YORK
UNDERCOVER) (EM Apri, ASCAP/E-Z-Duz-& ASCAPME,
ASCAP/Euele ASCAP HMVEM

{ REFUSE TO BE LONELY (MCA ASCAP/Al My Chidren,
ASCAPACommand Pestoniance, ASCAPMsic Com. Of Amenica,
BMYNetara, BMYMusc By Candeight, ASCAP) WBM

| REMEMBER (Vanderpool, BMY/Aynaw, BMYShawn Palrick,
BMVEnsign, BV Tyme For Fivie, BMYButter jix BM HL

1 WILL SURVIVE (PobGram int}, ASCAP/Penren-Vibes, ASCAP) HL
JESUS TO A CHILD (Dick Leaty, ASCAP/Chappel, ASCAP) WBMAHL
JUST TAH LET U KNOW Ruthiess Attack, ASCAP Rage OFA
Psychopath, ASCAP/Aino, ASCAP/Ace Ace, ASCAP WBM

KEEP IT REAL (Redphetic, ASCAP/Beare Tribe, ASCAP/Grand Royal,
ACAP)

KEEP ON, KEEPIN' ON {SoSoDef, ASCAP/EMI Apri, ASCAP/Brooidyn
Based, ASCAP/ Top Billry, ASCAP/Miex, BMYWarmer-Tamertane, BMD
KEEP TRYIN' (ERza's Voice, ASCAP/Groowe 78, ASCAP/Armo,
ASCAP/Rzop, BMYSary/ATV Sangs, BM) HMVBM

LADY (Ah-choo, ASCAP/12:00 AM, ASCAPRrythm, ASCAPPoyGram
H1LASCAP)

LEFLAUR LEFLAH ESHKUSHKA (Bay Paud BM/MW Maldy,
ASCAP/Doughout, ASCAP/Strangleman, ASCAP)

LET'S PLAY HOUSE (Suge, ASCAP/Emon's ASCAPMB,
ASCAP/Sroop Doggy Oog ASCAP)

LOVE U 4 LIFE (EM Aori ASCAP/DeSwing Mob, ASCAP HL
MICROPHONE MASTER (Straght Out Da Sewer, ASCAP/Bee Mo
Easy, ASCAP/EMI Apr, ASCAP/Cellar To The Acict, ASCAP/Sever Sirg,
ASCAPIHL

MISSING (Sory/ATV Tree, BMD)

MOVE YA BODY (Forever Paople, ASCAP/Zomba, ASCAP/Barry ).
Eastmond, ASCAP/AImo, ASCAPMarch 3, ASCAPClark's True Furk,
BMYWEBM

MUST STAY PAID (Misam, ASCAP)

NOBODY KNOWS (ioe Shade, BMYSHf Shit, BMYD/Jon BMD LM
NO ONE ELSE (umping Bean, BM/lustin Combs, ASCAP/EM A,
ASCAP/Evelle, ASCAP/BDP, ASCAP/ Zormba, ASCAP/Air Contr,
ASCAPAVB, ASCAP) HAVBM

NOT GON' CRY (FROM WAITING TO EXHALE) (Ecal,
BMYSory/ATV Songs, BMYFox Fim, BMD WBM

ONE SWEET DAY (Sony/ATV Songs, BMVRye, BM/Black
Partther, BM|/Vanderpool, BMI/Aynaw, BMU/Shawn Patrick,

Billboard.

FOR WEEK ENDING MARCH 16, 1996

Compiled from a national sub-sample of POS (paint of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
H
Ak G
2|22 2|22
2|5 |4 | nTLE 215 |4 |TITLE
Z]31{% | arTist (.liABEUDISTRmUTING L ABEL) £ | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
il q ;M WIND BENEATH MY WINGS
Kk ok NO.1T %% 3832 | 3 | GERALD LEVERT & EDDE LEVERT, S8 (BASTWEST)
DOWN LOW (NOBODY HAS TO KNOW) SET U FREE
L | 3R KELLY FEAT, RONALD SLEY OV 2“"‘2‘:‘1 39| 40| 2 | PLANET SOUL (STRICTLY RHYTHM)
212138 NOT GON' CRY 403423 CELL THERAPY
MARY J. BLIGE (ARISTA) GOODIE MOB (LAFACE/ARISTA)
WOO-HAA!! GOT YOU ALL IN CHECK PHYSICAL FUNK
(331 2 BUSTA RHYMES {ELEKTRAVEEG) 451 4 | DOMING (OUTBURST/RALASLAND!
LADY SOUL FOOD
(4) 33 D'ANGELO (EMI} 58 | 2 | Goooi MoB (LAFACE/ARISTA)
NO ONE ELSE YOU WANT THIS PARTY STARTED
(B 9|14 TOTAL (BAD BOY/ARISTA) 43|42 | 8 | SOMETHIN FOR THE PEOPLE (WARNER BROS.)
614al12 SITTIN’ UP IN MY ROOM 444114 BEWARE OF MY CREW
BRANDY (ARISTA) L.B.C. CREW (JAC-MAC/WARNER BROS.)
(Dl 5|6 THE THINGS (YOUR MANWONTDO) | | 45| 38 | 11 [ LET'S PLAY HOUSE
JOE (ISLAND) THA DOGG POUND FEAT. MICHEL'LE (DEATH ROW)
{ WILL SURVIVE DANGER
12] 5| chantar SAVAGE (RCA) 46|37 | 24 | ganzay BLANZAY {FADER/MERCURY)
GET MONEY HAVE | NEVER
9166 | UNORMAFLA (UNDEAYBIG BEAT/ATLANTIC) — | 1 | A'FEW GOOD MEN (LAFACE/ARISTA)
DOIN IT LEFLAUR LEFLAH ESHKUSHKA
13]2 LL COOL J (DEF JAM/RAL/ISLAND) 4813315 HELTAHSKELTAHANDOGC. AS THE FABS (DLOK DOWN)
NOBODY KNOWS SCENT OF ATTRACTION
11 8|14 frtony RICH PROJECT (LAFACE/ARISTA) — | 1 | PATRA DUET WITH AARON HALL (550 MUSIC)
ONE SWEET DAY AIN'T NO PLAYA
12| 716 MARIAH CAREY & BOYZ Il MEN (COLUMBIA) 53 | 3 | RAPPIN' 4-TAY (CHRYSALIS/EMI)
FU-GEE-LA UKNOWHOWWEDU
1B FUGEES (RUFFHOUSE/COLUMBIA) ST | 6 | BAHAMADIA (CHRYSALIS/EMI)
WHO DO U LOVE WHERE EVER YOU ARE
16 | 7 | DEgoRAH COXARISTA) 52 | 44 | 20 | Teggy ELL!S (EASTWEST/EEG)
TONITE'S THA NIGHT COLD WORLD
1511015 KRIS KROSS (RUFFHOUSE/COLUMBIA) 9343 |14 GENIUS/GZA (GEFFEN)
DO YOU WANT TO DON'T GIVE UP
1902 XSCAPE (SO SO DEF/COLUMBIA) 54| 56 [ 10 | 5ranp INSPIRATIONAL ALL STARS (ISLAND) |
WHERE DO U WANT ME TO PUT IT SPACE AGE
171412 SOLO (PERSPECTIVE) (55) 66 | 4 EIGHTBALL & MJG (SUAVE/RELATIVITY)
18] 15| 22 BEFORE YOU WALK../LIKE THIS AND... 56| 51|13 GOIN' UP YONDER
MONICA (ROWDY/ARISTA) M.C. HAMMER (GIANT/WARNER BROS.)
SOON AS | GET HOME DIGGIN' ON YOU
19117 115 | i evans (BAD BOY/ARISTA} 5T|54] 18| /¢ (LAFACE/ARISTA)
—11 KEEP ON, KEEPIN' ON 5815017 YOU PUT A MOVE ON MY HEART
MC LYTE FEAT. XSCAPE (FLAVOR UNTT/EASTWEST) QUINCY JONES INTRODUCING TAMIA (QWESTAWB)
5 O'CLOCK C'MON ‘N RIDE IT (THE TRAIN)
20| 4 | RONCHALANT (Mca) — | 1 | GUAO GITY DJ'S (QUADRASOUND/BIG BEAT)
22|18 4 | JESUSTO A CHILD 60 64| 3 AMERS
GEORGE MICHAEL (DREAMWORKS/GEFFEN) THE CONSCIOUS DAUGHTERS (PRIORITY)
A THIN LINE BETWEEN LOVE & HATE ALL | NEED
5|7 | Wiown {JAC-MAC/WARNER BROS.) 70| 3 | Jesse POWELL (SILAS/MCA)
ENVY | | FUNKORAMA
— | 1| FaT J0€ (vioLaTORRELATIVITY) 71| 11| REpMAN (INTERSCOPE)
49| 2 | L.2.3, 4 (SUMPIN' NEW) 63|45 2 | MISSING
COOLIO {TOMMY BOYI EVERYTHING BUT THE GIRL (ATLANTIC)
22616 CAN'T BE WASTING MY TIME 645517 WHITE HORSE/NASTY DANCER
MONA LISA FEATURING LOST BOYZ (ISLAND) KILO (WRAP/ICHIBAN)
WE GOT IT YOU REMIND ME OF SOMETHING
2315 IMMATURE (FEATURING SMOOTH) (MCA) 65152 |18 | g KELLY (JIVE)
ANYTHING CRUISIN'
82423 3T (MJJ/550 MUSIC) 6662 | 22 D'ANGELO (EMI)
GANGSTA'S PARADISE MICROPHONE MASTER
39131 COOLIO FEAT. L. (MCA SOUNDTRacksMca) | | 67148 ] 5 DAS EFX (FEAT. MOBB DEEP) (EASTWEST/EEG)
3022118 HEY LOVER 68|59 |21 WINGS OF THE MORNING
LL COOL J (DEF JAM/RAL/ISLAND) CAPLETON (AFRICAN STAR/RAL/AISLAND}
VISIONS OF A SUNSET FANTASY
31| 21| 10| g 3wN STOCKMAN (POLYDOR/A&M) 69 | 60 | 25 | {yapian carey (COLUMBIA)
@ 3|3 STAIRWAY TO HEAVEN 70(68] 3 REAL LIVE SH*T
PURE SOUL (STEP SUNAINTERSCOPE) REAL [IVE FEAT. K-DEF & LARRY-O (PIRATE/BIG BEAT)
LOVE U 4 LIFE WELCOME
33130 | 28| Topec iuptownmca) 111476 ERICK SERMON (DEF JAM/RALASLAND)
3412717 EVERYDAY & EVERYNIGHT 71216510 BROKEN LANGUAGE/HUSTLIN'
YVETTE MICHELLE (LOUD/RCA) SMOOTHE DA HUSTLER (PROFILE)
EXHALE (SHOOP SHOOP) DEAD PRESIDENTS
B/ WHITNEY HOUSTON (ARISTA) — | ! | Jav-2 (ROC-AFELLA)
362821 | MISS YOU (COME BACK HOME) |1 EVER SINCE YOU WENY AWAY
MONIFAH (UPTOWN/MCA) ART N' SOUL (NATURE BOY/BIG BEAT/ATLANTIC)
KEEP TRYIN {LLUSIONS
37356 GROOVE THEORY (EPIC) 75|69) 2 CYPRESS HILL (RUFFHOUSE/COLUMBIA)

C) Records with the greatest sales gains. © 1996 Billboard/BPI Communications and SoundScan, Inc.

18

BMVEnsign, BMi/Sony/ATV Tunes, ASCAP) HL

PHYSICAL FUNK (Geto Jarn, ASCAP/AIl Init,
ASCAP/Chrysalis, ASCAP) WBM

REAL LIVE SH*T (Ghetto Man, ASCAP/Fatneck, BMI)
RIDIN' LOW (Rikko, BMI)

SCENT OF ATTRACTION (Zomba, ASCAP/Aunt Hilda,
ASCAP/Mharatroy, ASCAP/Jamron. ASCAP)

SET U FREE (Nadine Renee, BMI)

SEXY {Almo, ASCAP/Dubin. ASCAP/WB, ASCAP/Hee Bee
Dooinit, ASCAP/Black Chick, ASCAP/Dresden, ASCAP) WBM
SITTIN' UP IN MY ROOM (FROM WAITING TO EXHALE)
{Ecat, BMI/Sony/ATV Songs, BMVFax Film, BMD) WBM

SOON AS | GET HOME (Chyna Baby, BMY/fanice Comnbs,
BMY/EMI Blackwood, BMI/Ninth Street Tunnel, BMJustin
Comnbs, ASCAP/EMI April, ASCAP) HL

SOUL FOOD (Organized Noze, BMY/Stiff Shit, BMi/Goodie Mab,
BMVBg Sexy, ASCAP}

SPACE AGE (Money-N-Pocket, ASCAP)

STAIRWAY TO HEAVEN (Mighty Thwee, ASCAP)

STILL N LOVE (PolyGram Intl, ASCAP/Cancelled Lunch,
ASCAP/Songs Of PolyGram, BMyBrandon Bames, BMY)

TELL ME (Airno, ASCAP/Groove 78, ASCAPJizop, BMISony/ATV
Tree, BM/Dream Team, BM) WBM/HL

A THIN LINE BETWEEN LOVE & HATE (Cotiion, BMiMWin Or
Lose, BMUWamer-Tamesiane, BMI) WBM

THROW YOUR HANDS UP (T-gr, BMiLarge Vanety, BMIG's
Only, BMVA lamatt 9, BMMaurice Thomgsson, ASCAP/Feein Biue,
ASCAP/Siory Teller, ASCAP/Jobete, ASCAP) WBM

TONITE'S THA NIGHT (So So Def, ASCAP/EMI Apri, ASCAP/Giobe:
Ant, BMIMontezk, BMYPiay One, BMi/Rightsong, BMI) HL

8 N 58

498 2 Be

TOO HOT (T-Bay, ASCAP/Boo Dackdy, ASCAP Wino Funk,
BMV/Second Decade, BMiWamer-Tamestane, BMI) WBM
UKNOWHOWWEDU (Red Handed, ASCAP)

VISIONS OF A SUNSET (FROM MR. HOLLAND'S OPUS)
{Shawn Patnick, BMVEnsign, BMY/Songs Of PolyGram, BMi) HL
WE GOT IT (Zomba, ASCAP/Hookiman, BMY/Sean “The Mystro”
Mather, ASCAP/Fe-Mac, ASCAP/Screen Gems-EMI, BM) WBMAHL
WELCOME (Erick Sermon, ASCAP/Zomba, ASCAP/Funky
Noble, ASCAP) WBM

WHERE DO U WANT ME TO PUT IT (EMi April, ASCAPFivte
Tyme, ASCAP/EMI Blackwood, BMHelp The Bear, BMI)

WHERE EVER YOU ARE (Two Tuff-Enuff, BMEM! Blackwood,
BMI) HL

WHITE HORSE/NASTY DANCER (O, BMKoke, Moke &
Noke, BM/Santron, BMUWB, ASCAP) WBM

WHO CAN | RUN TO (Warmer-Tamesiane, BMI) WBM

WHO DO U LOVE (MCA, ASCAP/Art & Rhythm, ASCAP/Zomba,
ASCAP/Gradington. ASCAP) WBMAHL

WHY YOU TREAT ME SO BAD (Lingsion, ASCAP/Bob Markey,
ASCAP/Rusttown, ASCAP/Songs Of PolyGram, BM)

WIND BENEATH MY WINGS (Wamer House of Music, BVIWB
Goid, ASCAP)

WOO-HAH!! GOT YOU ALL IN CHECK (T'Zah's, BMYSaciyats, BMD
YOU PUT A MOVE ON MY HEART (Rodsangs, ASCAP/Akmo,
ASCAPYWEM

YOU REMIND ME OF SOMETHING (Zomba, BM/R Kely, BM)
WBM

YOUR HEART'S IN GOOD HANDS (Realsongs, ASCAP) WBM
YOU WANT THIS PARTY STARTED (ke Furk BMBew o
BVIAWhok Nine Yartss, BMMaamum Stengh, ASCAP)
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THEDA SANDIFORD-WALLER'S swv NEW BEGINNING
C ti d y 27 z COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
(Continued from page 27) . | @ S COLLECTED, COMPILED, AND-PROVIDED BY  SoyndScan®
s 0
Nature” (No. 1 for seven weeks), “I'm | 28| G| 39| €5 TITLE l lidl Il ArTisT
So Into You” (No. 2 for four weeks), =2 | 3% | v | 5| LABEL & NUMBER/DISTRIBUTING LABEL
and “Always On My Mind” (which * % * NO. 1/GREATEST GAINER* % *
reached No. 8). | 7 5 | WOO-HAH! GOT YOU ALL IN CHECK . & BUSTA RHYMES
RCA plans to recapture SWV’s orig- (C) (M} {T} (0 FLIPMODE/ELEKTRA 64335/EEG 1 week at No. 1
i ivering ¢ GET MONEY @ JUNIOR M.A.FLA. FEAT THE NOTORIOUS B.I.G.
- inal f’(??}?_utmer bdase by ‘dell;\Iermgtgha 2 ! ! 8 | () UNDEAS/BIG BEAT 98097/AG
record that sounds comparable to the |+ | — [ 2 |oonr e LLCOOLJ
group’s first project, then conducting (C) (D) (T) (v) DEF JAM/RAL 576120/ISLAND
S an aggressive marketing and promo- 4 4 3 12 | FU-GEE-LA @ & FUGEES
ALES REBOUND GRAMMYS: Of the artists who performed at tion campaign for radio and the streets. v ‘Tcgm’l,(;é(’g ';,ﬁ;”‘;ﬁ'ﬁw:’cowwm s T
the 38th annual Grammy Awards, Coolio benefited the most from “We're also working closely with our 502 1 2 FI5 | i) v ) RUFFHOUSE 78092/COLUMBIA
the TV exposure. After 31 weeks on the Top R&B Singles chart, pop department, since this Grammy- ®| 6| |2 KEEP ON, KEEPIN' ON (FROM “SUNSET PARK”) @ MC LYTE FEAT. XSCAPE
“Gangsta’s Paradise” (MCA Soundtracks) posts a 53% gain over the nominated act appealed to such a broad : (O FLAVOR UNT/EASTWEST.64302/EEG
previous, pre-Grammy week and rebounds 39-29 on the chart. Mean- range of consumers,” says Evans. 5 | 5 QEEM 3OCLOCK S ORI
while the current single, “1,2,3,4 (Sumpin’ New),” which he didn’t “You're The One,” the first single, NEWD | 1 | ENVY/FIREWATER ® FAT JOE
perform, also flourishes, climbing 49-25 on the Top R&B Singles will be serviced to R&B and crossover (C) (D) {T) VIOLATOR 1546/RELATIVITY
chart. Consequently, on Top R&B Albums, Coolio’s Tommy Boy radio on Tuesday (13), with popsta- |(§)| 18 | — | 2 éﬁ&ﬁéﬁ%’g‘;’gﬂ;gfw) @ COOLIO
album “Gangsta’s Paradise” improves by 49%, moving 27-18, and tions to follow shortly after. It was pro-
N ’ 2 ) GANGSTA'S PARADISE (FROM “DANGEROUS MINDS") A® @ COOLIO FEAT LV,
“Dangerous Minds” (MCA Soundtracks) posts a moderate 5% gain on duced by All-Star, and a remixed ver- 12 ] 11§ 31 | )i0)v) MCA SOUNDTRACKS 55104/MCA -
Top R&B Albums. The album moves 50-52 but maintains its bullet, sion is being produced by Clark Kent 1l s 4 18 | HEY LOVERA & LL COOL J
despite the slight displacement in chart rank . . . Without a current and Sean “Puffy” Combs. (C) (8 (M) (1) (V) DEF JAM/RAL 577494/ISLAND
single at radio or retail, TLC’s multiplatinum “CrazySexyCool” Despite their confidence in being | 12 | 9 | 6 | 23 | CELL THERARY @ @@ @asi # GOODIE MOB
(LaFace/Arista) reawakens, moving 26-22 in its 68th week on Top able to attract the pop audience, label (@ 15 | 15 | 4 | PHYSICAL FUNK * DOMINO
R&B Albums, due primarily to the trio’s Grammy performance of executives emphasize that they initial- (C) (D) (M) (T) OUTBURST/RAL 577794/ISLAND
“Waterfalls.” ly want the R&B consumer. “We don’t 23| — | 2 (Scﬂg)l'nm?upmcz P AL4SARISTA ¢ GOODIE MOB
In contrast, superstars Mariah Carey and Boyz I1 Men did not want to be too crossover-leaning out of -
; . - 3 15 | 13 | 12 | 14 | BEWAREOF MYCREW @ LBC.CREW FEAT TRAY D AND SOUTH SENTRELL
secure a sales spike as a result of their Grammy revue. “One Sweet the box because we want to regain our (C) (D) (T) JAC-MAC 17722/WARNER BROS.
Day” (Columbia) recedes 7-12 on Hot R&B Singles Sales and 2-4 on core R&B audience,” says RCA black | 46 | 1) [ 7 | 11 | LET'S PLAYHOUSE THA DOGG POUND FEAT. MICHEL'LE
Hot 100 Singles Sales ... D’Angelo and Tony Rich’s Stevie Won- music senior marketing director Bobby el ‘;’I_\‘;’G"E’g” ROW/INTERSCOREA53230/RRIORITH, e >
der tribute hardly affected their album sales, because neither per- Duckett. 171 10 | 10 | 24 1 o FADER 127049/MERCURY M Gl 6
formed his own material. D"Angelo’.s “Brown Sugar” (EMI) stays A music vidpoclip of the single is 8| s g | 17 | LEFLAURLEFLAH ESHKUSHKA ® HELTAH SKELTAH AND 0.G.C. AS THE FAB 5
flat at No. 5, and the Tony Rich Project’s “Words” (LaFace/Arista) being shot and is scheduled for release __| (©) (7) DUCK DOWN 53223/PRIORITY
crawls 22-21 on Hot R&B Albums. to local and national video shows by the 20 | 23 QR AINTNO DLV eorvem W
We have yet to see the impression that Whitney Houston and end of March. UKNOWHOWWEDU © BAHAMADIA
CeCe Winans’ standing-ovation performance of “Count On Me” left Prior to the album’s release, a TV 22| 32 | 8 | ()i () X) CHRYSALIS 58517/EMI
on consumers, because the Arista single did not hit retail until teaser campaign is slated to air on 7Nl 1| s 14 | COLD WORLD & GENIUS/GZA FEAT. INSPEKTAH DECK
March 5. Next week, after a complete week of sales, it should make BET and the Box. One week prior to {O/T)GEFFENTI 3391
a notable debut on Hot R&B Singles and Hot R&B Singles Sales, | | the in-store date, SWV, which is man- 29 | 2 | § | SPACEAGE @ reaviny SIEGHNEAIN KNEE
espemally ?.S “Count On Me” cont'inues to pick up s1gmf1cant a}rp]ay aged by New-quk-based Smgleton 7 19 16 14 GOIN'UPYONDER @ M.C. HAMMER FEAT ANGEL BURGESS & THE SAN JOSE COMMUNITY CHOIR
points. This week, the single gains 37-32 on the Hot R&B Airplay Management, will perform on BET’s (C) (D) GIANT 17717/WARNER BROS.
’ “Vi » C'MON N RIDE IT (THE TRAIN) & QUAD CITY DJ'S
chart. V&f:]eeolf;)):lllg planning an in-store visit NEW » ! {C) (M} T) (X) QUADRASOUND/BIG BEAT 98083/AG
5 . £ GAMERS & THE CONSCIOUS DAUGHTERS
B by SWV to a yet-to-be-named New @| 7 | 3 | 4 | Ginemornyssae
USTA BUSTS IT: Busta Rhymes has got retail and radio in York retailer to be held the midnight 32 | 24 | 11 | FUNKORAMA # REDMAN
check, propelling “Woo-Hah!! Got You All In Check” (Elektra/EEG) before the album’s official release. A ;;;}‘mg '}:‘g;;cg/*’:‘zg"]ﬁ;fﬁAN = ~TS
37-8 on the Hot R&B Singles chart in its second week. similar in-store visit is planned for the | 20 [ 26} 9 | 5 wraP 34910BAN
following day at a still-undetermined 28 1 17 | 13 ] § | MICROPHONE MASTER @ DAS EFX (FEAT. MOBB DEEP)
store in Los Angeles. (C) (T) (X) EASTWEST 64309/EEG
H I-TECH RETURN: SWV returns to radio when “You're The One” Consumer-oriented listening parties 2 |2 | 182 g'(g‘ﬁs) o o i @ CAPLETON
is digitally delivered to R&B, top 40, and rhythm-crossover stations that will be co-sponsored by Vibe mag- 30 | 30 | 31 | 8 | REALLIVE SH*T ® REAL LIVE FEAT K-DEF & LARRY-O
simultaneously at 6:00 a.m. Wednesday (13) via DG Systems. This is azine are being scheduled in five to 10 (C) (T) (X) PIRATE/BIG BEAT 98113/AG
the first R&B record to utilize this technology. Incidentally, “You're markets following the album’s release. 311 16| 14| 6 | WELCOME # ERICK SERMON
The One” is SWV’s first single since 1993’s “Right Here (Human In lieu of performing promotional ‘BC’R‘DO"‘(TQDEFLK‘WGR“L 577;/91"5“‘“0 - TN
Nature)/Downtown.” The group’s second RCA album, “New Begin- track dates, the trio, which is booked 3208|218 | gnw ,E'ROF,,_?M%G FUSIRRY"  e-H OO .
ning,” hits retail April 23. through ICM, has begun rehears@ng G3)| NEWD | | DEAD PRESIDENTS ® JAY-Z
for a summer tour. “We’l,l’ be sending ('i) L":J) éTI)ggCS-A»FELLA 53233 <o
t}tlterﬂk? ntsome ltrz;dte run§a tSi?ySk]()luik- Cadll AT M 2 | (C W (M (X) RUFFHOUSE 78222/COLUMBIA
: ett, “but we want to avoid track dates % | 5 | 17 | 3 | KEEP ITREAL o JAMAL
because we want consumers to see the (C) (M) (T (V) (X) ROWDY 3-5066/ARISTA = |
HOT R&B girls doing full-blown shows to demon- | 35 | 33 | 29 | 31 | JEEPS, LEX COUPS, BIMAZ & BENZ © LOST BOYZ
) strate their talent.” (€) (M) (T) UPTOWN 55062/MCA
) HURRICANE # THE CLICK
™ SIN G I.Es 3 | 36 | 19 | 19 | (0/m) o0 Sick wio 17 a233sive
> = JUST TAH LET U KNOW © EAZY-E
B ; 3 B E B 8% |2 B oom RUTHLESS 5532/RELATIVITY
z 2 z 2 :
ale |8 nme alo 2 nme 39 | 34 | 28 | 17 | RIDIN'LOW @ L.A.D. FEATURING DARVY TRAYLOR
E < | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) E % | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) (((:::)(g)l_(.{)EHI(-)lLIIgVI-\;OOD 64004 © CAMP LO
R ME ENCHANT 40 | 35 | 34 | 9
1 2 7 JFA%?(AL%% BEAR (UNION/WARLOCK) 14119118 ?l?E TEMP'#ETI(‘;\P:‘S (EMI())%\\INENN)ING Lo PR@L-E 2345 T
= " THROW YOUR SET IN THE AIR @ CYPRESS HILL
2 1110} g R DO R oy o 15] 9| 6 | BOUNCE T YA v A | 38 1 27 | B | o) m 0 RUFFHOUSE 78042/COLUMBIA
’ 4 | 39 | 5 | WHYYOU TREAT ME SOBAD @ SHAGGY FEAT. GRAND PUBA
3 112]| 5 | GEORGY PORGY 16|18 | 7 | 16OT DAT FEELIN' (€) () (X) VIRGIN. 38529
SO e — EAST 1999 & BONE THUGS-N-HARMONY
4| 7| 3| DANCE WITH ME 17 | 15 | 19 | BANKHEAD BOUNCE 43 | 40 | 36 |15 | 60 (n) RUTHLESS 6332RELATIITY
INTRIGUE (GRG/UNIVERSAL) DIAMOND FEAT. D-ROC (EASTWEST/EEG) 44 37 2 TOO HOT & COOLIO
5|43 CHCK 18— | 1 | LET ME CLEAR MY THROAT B | 0o mw Tommy sov 7718
G-SHORTIES (STRESS) D.J. KOOL (CLR) Sealed With A Kiss. Sire/Warner 45 44 49 3 (%}'(IT(;'&) = - G-SHORTIES
FAMI WASSUP, WASSUP! i i
63]3 Ifreosr (Rl}TIaLESS/RELATIVITY) 1912430 A-TOWSN F?LAVYVERSSS(EREMEDITATED/WB) Bros'_amSt S(,eal' Wh,o picked up three 46 39 2 LA FAMILIA & FROST
 E i oo 1 SoRTRED trophies at this year's Grammy — (C) (D) {T) RUTHLESS 1547/RELATIVITY '
T | — | 1| & sanmiaco (oroove nationuniversan | |20 | — | 2 | 56 (H.C1B.D/RALISLAND) Awards, pauses with colleagues dur- 47 | 45 | 33 | 23 | INCARCERATED SCARFACES/ICE CREAM @ CHEF RAEKWON
gi|—=] )] WHATGOESUE (REMI) 2| | 1 [ EREAKY FLOW ingja recentisitto Ney York. Fic ?ﬁ%)éigﬁfg:t:fgg“BATMAN FOREVER") & METHOD MAN
MACK DA MANIAK (SELECT) SPECIAL ED (PROFILE} ‘tured' from |eft' are Warner BrOS. black 48 42 37 19 (©)(©) (T) ATLANTIC 87100
LI SOMETHIN' SOMETHIN' ic divisi i i i AR
g (8] 8| ARG 22| | 1| RS (b1t BEATATLANTIO) Riﬂ?;g’;:g’;ei‘:”'%:i?;téoar:lal'wcgr:zgg REENTRY | 5 | FORREAL o © JACKAL THE BEAR
H ) ' i
1064 Eﬂ?ﬁ%@é’@smmm B2 3'!'?33 COUSIN.{PRIORITY) ment’s Rebecca Mustow, Warner RE-ENTRY | 38 g%ﬁm?ﬁ&g%ﬁfgg"y r\zllvslTlH MEA & THE NOTORIOUS B.LG.
SN EIUIcE » TVNIFROOE Bros. publicity VP Karen Moss, Seal, L
11113 | 5 | DEVANTE (MCA SOUNDTRACKSMCA) 24| 22| 18 | GROUP HOME (PAYDAY/LONDON/ISLAND) Warner Bros. media relations VP (O Records with the greatest sales gains this week. #Videoclip availability. ®Recording Industry Association
of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 milfion units. Catalog
1211116 g&%%ﬁf&sqm (PENALTY/TOMMY BOY) -1 gggy(cvﬁos\g/gﬁaaouncz Donpa quso' el Wamer. B Sahiaek no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
— music division media relations VP (C) Cassette single availability, (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single
1311716 B/{\R'}(KSLSJR%[?E'ESE(F({SSLAND) Bubbting Under fists the top 25 singles under No. 100 Karen Lee. availability. (V) Vinyt-single availability. (X) CD maxi-single availability. © 1996, Billboard/BPI Communications,
which have not yet charted and SoundScan, fnc.
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44 | 43 | 66 | MARY J. BLIGE A° UPTOWN 111564MCA (10.98/15.98) MY LIFE | 1
z 3 KIRK FRANKLIN AND THE FAMILY A
< <o 3 E S 46 | & | 50 65 | Gospo CENTRIC 72115 (9.98/13.98) g KIRK FRANKLIN AND THE FAMILY | 6
5 x =
28 |24 |23 | €| ARTIST TITLE | =3 47 | 43 | 39 | 17 | WILL DOWNING MERCURY 528755 (10.98 EQ/16.98) mooDs | 23
2| 3% N < B3] LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa
48 | 45 | 37 30 | BRIAN MCKNIGHT @ MERCURY 528280 (10.98 EQ/16.98) I REMEMBER YOU 4
**x *kNO. T xx 43 | 46 42 31 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS | 34
1 1 1 4 | 2PAC DEATH ROW/INTERSCOPE 524204/ISLAND (19.98/24.98) 3weeksatNo.1  ALL EYEZONME | | 50 | 32 | — [ 2 | GANKSTA NIP RaP-A-LOT 41335VIRGIN (3.98/15.98) PSYCHOTIC GENIUS | 32
* % * GREATEST GAINER * % % 5 | 52 | 18 | VARIOUS ARTISTS NO LIMIT 53993*/PRIORITY (12.98/18.98) DOWN SOUTH HUSTLERS | 13
@ 2 2 3 FUGEES RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/15.98) THE SCORE 7) 50 | 65 | 32 | SOUNDTRACK A’ MCA SOUNDTRACKS 11228*/MCA (10.98/17.98) DANGEROUS MINDS 2
3 3 3 | 16 | SOUNDTRACK A*ARISTA 18796 (10.98/16.98) WAITING TO EXHALE | 1 53 | 53 | 83 | 31 5&%2&5&‘55{13@5}2!2&? TONY STARKS (GHOST FACEKILLER) ® - o1y i 4 cuan LNk | 2
@ 4 5 16 | R. KELLY AZ?JIVE 41579* (10.98/16.98) R. KELLY 1 54 | 49 | 47 | 17 | PHYLLIS HYMAN PIR 11040/200 (10.98/16.98) | REFUSE TO BE LONELY | 12
(5)| 5 | 6 | 35 | D'ANGELOA emi32629 (1098/15.98) BROWN SUGAR | 4 55 | 47 | 45 [EEEE JANET JACKSONA' DESIGN OF A DECADE 1986/1996 | 4
6 | 6 | 4 | 3 | TOTAL BAD BOY 730067/ARISTA (10.98115.98) § ToTAL | 4 5 | 58 | 58 | 51 | 2PAC A INTERSCOPE 92399+AG (10.98/16.98) ME AGAINST THE WORLD | |
7 | 8 | 22 | MARIAH CAREY A° COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM | 1 57 | 61 | 54 | 16 | TERRY ELLIS EASTWEST 61857/EEG (10 98/16.98) SOUTHERN GAL | 27
8 9 12 | 25 | SOLO @ PERSPECTIVE 54901 7/A&M (10.98/16.98) SOLO 8 58 | 51 46 | 69 | SADE A’ EPIC 66686* (10.98 EQ16.98) THE BEST OF SADE 7
9 8 ! 15 | LL COOL J A DEF JAM/RAL 523845*/ISLAND {10.98/17 98) MR. SMITH 4 59 | 52 | 49 18 | ERICK SERMON DEF JAM/RAL 529286"/ISLAND (10.98/16.98) DOUBLE OR NOTHING 6
SOUNDTRACK : 60 | 66 | 56 | 13 | SPICE 1 JivE 41583 (10.98/15.98) 1990 SICK 3
10 [ 10 | 11 8 {SLAND 524146+ (10.98/16.98) DON'T BE A MENACE TO SOUTH CENTRAL.. 3
i T m THA : 61 | 67 | 59 | 19 | FAT JOE VIOLATOR 1239*/RELATIVITY (10.98/16.98) JEALOUS ONE'S ENVY 7
L 19 Sou:gf;Azzu_ND A DEATH ROWANTERSOOPE 50546 PRIORTY(10 /1698 M8 DOGGIFOODI | 62 | 56 | 48 | 20 | S.0.S. BAND 748U 530594/MOTOWN (7.98/11.98) THE BEST OF 5.0.5. BAND | 27
15 | 15 RS L 46134 WARNER BROS. (10.98/15.98) A THIN LINE BETWEEN LOVE & HATE | 12 63 | 55 | 44 | 79 | BOYZ Il MEN A" MOTOWN 530323 (10.98/16.98) nlol
13 | 1t | 10 | 8 | KRIS KROSS @ RUFFHOUSE 67441 /COLUMBIA (9.98 EQ/15.98) YOUNG, RICH AND DANGEROUS | 2 64 | 59 | 66 | 38 | WILLIAM BECTON & FRIENDS wEB 9145/INTERSOUND (9.98/13.98) BROKEN | 25 |
EAZY-E " 65 | 69 | 79 | 110 | WU-TANG CLANA ENTER THE WU-TANG (36 CHAMBERS) | 8
14 | 12 7 5 RUTHLESS 5504+/RELATIVITY (10.98/16.08) STRE OFF THA STREETZ OF MUTHAPHU**IN COMPTON 1 T T ;oun 66336*/RCA (9.98/15.98) == 1
15 16 13 17 | QUINCY JONES @ QWEST 45875/WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 6 SUNPIREE EaNg D
67 | 57 64 8§ KILO WRAP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED | 57
16 14 16 33 | MONICA A ROWDY 37006*/ARISTA (10.98/15.98) MISS THANG 7 =
T 0 7 T3 | xscaPea - .ﬂ) RE-ENTRY | 20 | AZ Emi32631*(10.98/15.98) DOE OR DIE 1
R SOISUIDER6/Q225CONUMB IANLD'SB EIS 38 SGE THEHOOK 86 70 17 | 3T MJJ/550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD 65
(8| 27 | 30 | 17 | COOLIO @ romyy aor 1141* 119816 38 GANGSTA'S PARADISE | 15 10)| 79 | 73 | 77 | THE NOTORIOUS B.1.G. A’ BAD BOY 73000%/ARISTA (9.98/15.98) READY TO DIE | 3
19 19 | 21 28 | JUNIOR M.A.F.l.A. UNDEAS/BIG BEAT 92614*/AG {10.98/15.98) CONSPIRACY 2 1 % | 77 1 RICHIE RICH SHOT 8000 (6.98/14.98) Bl 57
20 | 18 | 20 | 17 | GOODIE MOB LAFACE 26018/ARISTA (10.98/15.98) SouL Fooo | 8 72 | 63 | 60 | 16 | THE PHARCYDE DELICIOUS VINYL 35102*/CAPITOL (9.98/15.98) LABCABINCALIFORNIA | 17
22 | 23 | 7 | THETONY RICH PROJECT LAFACE 26022/ARISTA (10.98/15.98) WORDS | 21 73 | 62 | 55 | 20 | PURE SOUL STEP SUN/NTERSCOPE 92638/AG (10.98/16.98) PURESOUL | 33
@ 26 | 26 | 68 | TLC A® LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL 2 74 | 75 | 67 | 17 | TOP AUTHORITY rRraK 72668/SOLAR (10.98/16.98) RATEDG | 16 |
23 20 | 19 | 27 | FAITH EVANS @ BAD BOY 73003*/ARISTA (10.98/15.98) FAITH 2 75 78 63 18 | INTRO ATLANTIC 82662/AG (10.98/15.98) NEW LIFE 16
2% | 21 2 | B ggr&t?ﬁlgs\;gg“% ;ﬂELE,LE"ERT' SR. ® FATHER AND SON 2 76 | 65 71 15 | VARIOUS ARTISTS DANGEROUS 41573/4IVE (10.98/15.98) DON'T TRY THIS AT HOME | 23
= NEW ) 1 RUSS FREEMAN & THE RIPPINGTONS BRAVE NEW WORLD 77
28 | 25 | 33 | BONE THUGS-N-HARMONY A’ RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL 1 }_ GRP 9835 (10.98/16.98)
26 | 24 | 28 [ 18 | EIGHTBALL & MJG @ 5uavE 1521%RELATIVITY (10.98/16.98) ON TOP OF THE WORLD | 2 78 | 68 | 57 | 5 | ARG AR SMOOTH GROOVES: A SENSUAL COLLECTION, vOL. 7 | 43
27t 3| g Y&ﬁ'ﬁ%g{gﬁg’;ﬂgﬁus - FUNKMASTER FLEX: 60 MINUTES OF FUNK | 15 79 | 77 | 75 | 23 | SOUNDTRACK @ UNDERWORLD 32438/CAPITOL (10.98/16.98) DEAD PRESIDENTS | 1
S— Hor S o) 80 | 81 | 72 | 15 | VARIOUS ARTISTS @ TOMMY BOY 1139 (11.98/15.98) MTV PARTY TO GO VOLUME 8 | 46
NEW ) 1 SUGA T's S :5 :U *u gc:/;'; )H-OT EBUT* % T e 28 81 | 82 | 90 | 30 | VARIOUS ARTISTS @ TOMMY BOY 1137 (10.98/15.98) JOCK JamMs voL. 1 | 33
ICK WiD" 78/4VE (10.98/15.98) N X
' 82 | 64 | 51 | § | VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLCTION, VOL. 5 | 45
.ﬂ) 35 35 52 | MYSTIKAL BIG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL 14 S 783 - 7 5 lR - BEVERL -
— Y THE RIGHT STUFF 35885/CAPITOL (11.98/17.98) ANTHOLOGY
30 | 30 | 31 19 | GROOVE THEORY EPIC 57421* (10.98 EQ/15.98) GROOVE THEORY | 14 MAZE FEATURING FRANKIE BEV AL 2 156739 X
3 RE-ENTRY | 15 | C-BO AwOL 7199 (9.98/14.98) BESTOFC-BO | 35
1 31 29 13 | IMMATURE MCa 11385+ (9.98/15.98) WE GOTIT 14 . NEWD : DARK SUN RIDERS FEATURING BROTHER J SEEDS OF EVOLUTION | 85
32 | 34 | 33 | 17 | THE CLICK SICK WID" IT 41562/JIVE (10.98/15.98) GAME RELATED 3 © ISLAND 524159 (10.98/16.98)
33 | 25 | 18 | 3 | MAD SKILLZ BiG BEAT/ATLANTIC 92623+/AG (10.98/15.98) FROM WHERE??? | 18 86 | 85 | 94 | 16 | STH WARD BOYZ RaP-A-LOT 40758NVIRGIN (9.98/15.98) RATEDG | 35
3% | 3 | 32 | 33 | JODECIA L =N N 3 94 | 8% | 3 SOUNDTRACK A DEF JAMRAL 529021 */iSLAND (10.98/16.98) THE SHOW 1
UPTOWN 11258*/MCA (10.98/16.98) HERSH O34 TiEwHliER FARTIA Ti-ENEONEL 88 83 78 14 | EAZY-E RUTHLESS 50544/PRIORITY {10.98/16.98) ETERNAL E 19
35 | 37 | 38 | 16 | SILK ELEKTRA 61849/EEG (10.98/16.98) SILK | 10 95 | — | &1 | TRU N UMIT 539834/PRIORITY (10.98/14.98) TRUE | 25
36 | 39 | — 2 LORD FINESSE PENALTY 30354TOMMY BOY (9.98/13.98) THE AWAKENING | 36 90 | 9 | 98 | 32 | BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/14.98) ‘TILSHILOK | 27
% % * PACESETTER ® % % 91 | 91 [ 87 | 35 | LUNIZ @ NOO TRYBE 40523 (9.98/13.98) OPERATION STACKOLA | 1
72 | 82 | 7 | GHETTO TWINZ BiG BOY 20(9.98/14.98) SURROUNDED BY CRIMINALS | 37 100 | — | 10 | CAPLETON AFRICAN STAR/RAL 529264-/ISLAND (10.98/16.98) PROPHECY | 65
38 1 29 | 27 | 6 | THE D.O.C. GIANT 24627/ WARNER BROS. (10.98/16.98) HELTER SKELTER | 5 93 | 74 | 88 | 66 | METHOD MAN A DEF JAWRAL 523839"/SLAND (10.98/16.9) neaL | |
39 | 33 | 38 | 18 | GENIUS/GZA ® GErren 24813 (1098/15.98) T oAl 2 94 | 80 | 61 | 17 | BOYZ 1l MEN MOTOWN 530584* (10.98/16.98) THE REMIX COLLECTION | 15
—— ; THE BRAND NEW HEAVIES
NEWD | | | GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT | 40 95 | 70 | — | 2 | pricious vinvL 35535/CAPITOL (9.98/15.98) EXCURSIONS: REMIXES & RARE GROOVES | 70
9 | 87 | 85 | 32 | SHAGGY @ VIRGIN 40}58* (10.98/15.98) BOOMBASTIC | 11
41 | 40 | 36 | 18 | CYPRESSHILLA CYPRESS HILL Ill (TEMPLE OF BOOM) | 3 = - == SO
RUFFHOUSEY6699 1;/C0LUMBIAI 098 [EQIL6-38) | | 97 | 92 | 68 | 172 | KENNY G A" ARISTA 18646 10.98/15.98) - BREATHLESS | 2
42 | 38 | 40 | 10 | JERALD DAEMYON GRP 9829 (10.98/16.98) THINKING ABOUT YOU | 35 98 | 98 | 91 | 93 | ZAPP & ROGER @ REPRISE 45143WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS | 9
41 | 41 | 75 | BRANDY A’ ATLANTIC 82610/AG (9.98/15.98) BRANDY | 6 99 | 88 | 100 | 49 | ONYX JMJRAL 520265*/ISLAND (10.98/16.98) ALLWEGOTIZUS | 2
48 | 62 | 21 | DEBORAH COX ARISTA 18781 (10.98/1596) DEBORAH COX | 25 RE-ENTRY | 17 | FROST RUTHLESS 1504~/RELATIVITY (10 98/16.98) SMILE NOW, DIE LATER | 36

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with muitiplatinum titles indicated by a numerat fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected trom wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. BH indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.

THE REUNION ALBUM IN STORES APRIL 2
featuring the single “THE WORLD IS A GHETTO”

For more information on The Geto Boys Keyword:Virgin in America Online
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Junior Vasquez Has Anything But Tunnel Vision

JUNIOR VASQUEZ is all smiles as he
breezes through SoundWorks, the New
York recording studio where he cuts
many of the anthems that keep punters
around the world in a sweat. It's quite a
change from the dark, brooding mood
that colored his demeanor for months fol-
lowing the abrupt close of clubland’s
beloved Sound Factory nightelub (Dance
Trax, Billboard, March 11, 1995), where
he ruled for six years.

But Vasquez has every reason to smile
now. The past 12 months have seen his
star rise to meteoric proportions, scoring
ardent public props from such superstars
as Madonna and k.d. lang and drawing
drooling praise from a media sector that
rarely acknowledges the presence of
dance musie as an art form, much less
that talent of its architects. All the while,
he has dominated clubland with a dis-
tinetive, forceful sound that countless
young guns are trying to copy—and
every major label is lining up to attain.

At the time of our discussion, Vasquez
was eyeing a new career phase that
includes mixing rocker John Mellen-
camp’s new album, starting Pagoda
Records with manager Jane Brinton
and industry vet Dennis Wheeler, and
playing to thousands every Saturday
night at New York’s Tunnel nightclub. No
wonder he can’t wipe off that grin.

Billboard: The last time we spoke for
the record was shortly after Sound Fac-
tory closed. I remember being struck at
your uncertainty about the future. You
seemed shellshocked.

Junior Vasquez: I was worried. And
1 was scared. And, boy, was I angry. I
built a cocoon around myself, and it took
about six months for me to emerge with-
out a lot of those emotions.

BB: When you look back on the Sound
Factory now, can you view it as something
special and even historical to dance
music?

JV: (Taking a deep breath) Finally, yes.
Fortunately, my personality allows me to
eventually put things behind me once I've
fully dealt with them. But I will say that
when the space re-opened as Twilo, it
hurt. It felt like someone was parading
my ex-lover in front of me. For a brief
moment, it brought back all of those feel-
ings of anger. I can look at the situation
and say that I know what I had with that

so-called lover and it was great—and it's
now OK for someone else to get involved
with that person or thing and make
something out of it.

BB: Have you been to Twilo?

JV: No. And I won't go. I won't even go
down the block. Even if I'm in a cab and
[Twilo] is on the way to where I'm head-
ed, I make the cab go around the block or
something. I just want to avoid it for now.

BB: What was the first night at the
Tunnel like for you?

JV: It was a nightmare. Everything
about it was so intense. [ was a total fish

Dance @

TRAX
by Larry Flick

out of water at first. And everyone was
feeling sorry for me and going, “awww

..” It was weird. It did come together
eventually—with a lot of thanks to [club
owner] Peter Gatien, who treated me
with such respect.

BB: Are you nesting? How long do you
plan to stay there?

JV: We're actually closing a deal on a
new space for me. Ironically, one of the
spaces we're looking at is across the
street from the old Sound Factory. I think
by summer, there might be Junior’s Club,
which will be cool.

I love the elub business. To be honest,
1like the feeling I get from DJing a little
bit more than from being in the studio.
My attention span is real low. After a
while, I get impatient and rambunctious,
and I just want to move on to the next
record. But I'm getting more disciplined.
When I worked with Mellencamp, it was
areal strict regimen and that was a little
painful.

BB: Where does a project like that fit
into the big picture of your career?

JV: Twill always take projects like this
if they come to me. It’s a chance to learn
and challenge yourself. I want to do pro-
jeets that broaden my range.

When I was in Indiana with John, he
said I should be producing young bands.
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I've thought a lot about what he said. Pro-
ducing dance acts exclusively is a tough
road, and I don’t want to do the R&B
thing. I'm sort of yawny about that. Five
years ago, I would have said I'd be doing
hip-hop, but I'm completely over it. I
won't make that kind of music unless I
can come up with another way of doing
it—like the way [producer] Puffy
[Combs] does it, where you take a great
old record and make it obvious that you're
doing a new track to it.

A lot of the younger college bands
these days are doing angry music, and I
play a lot of angry musie. It’s not techno,
but it’s got tribal drums and it’s hard and
aggressive. These bands are doing that
same thing with the addition of lyries and
guitars. I did a couple tracks like that
with John, actually.

BB: Sois Junior Vasquez a closet rock-
er?

JV: (Laughing.) No. But I'd like the
freedom and education to work with a
band like Smashing Pumpkins some-
day. I think it might be quite appropriate
for me to produce an alternative band in
the next year or so. But it will still have a
dance flavor. I don’t know what the Mel-
lencamp thing will bring, but it was fun.
It’s a little badge for me.

BB: You've evolved a lot as a producer
over the past year, doing more song-dri-
ven stuff. What do you see as your great-
est strength in this area?

JV: 1 think my strength is that I'm
always willing to change my sound. If I
paint something red and then suddenly
everyone else starts painting things red,
you can bet I'll paint it blue tomorrow.

When I look back on my older stuff, 1
was kind of mimicking people a little bit,
like Steve “Silk” Hurley, who was a big
influence on me. Now I incorporate those
early influences with my own thing. I'm
also giving an honest reflection of wher-
ever I am in my life. If I'm really happy—
like when I was when I did “Your Loving
Arms” by Billie Ray Martin—then the
record comes out pretty. I guess my ulti-
mate strength is that I don’t look at pro-
duction as a procedure with an unbend-
able formula.

BB: What do you do when an A&R
executive says he or she wants a “typical”
Junior Vasquez record?

JV: (Laughing.) Sometimes I don’t
think they know what they're getting!
With “Strange World” by Ké, for exam-
ple, I wanted to go for something unusu-
al. I was not gonna do another tribal
record with big snare drums like every-
one else. I took it totally left-of-center.
When [RCA marketing executive] Car-
men [Cacciatore] first heard it, he was
a little let down. But now it’s doing real
well because it's different, so everyone’s
happy. In the end, what label people want
is a No. 1 record—or a duplication of a
record that recently went to No. 1.

BB: What's the difference between
doing a Madonna record and an indie
underground record?

JV: Not a lot. I approach them with the
same objective, which is to make a great
record that people will want to hear and
dance to again and again. Sometimes an
artist like Madonna will want to have
input, which can be fun. Having the
chance to work with an artist of that
magnitude is the best.

BB: How would you deseribe your
relationship with Madonna?

JUNIOR VASQUEZ

JV: She’s a friend and someone I
admire. The media has connected us in
this sick relationship, like I'm her fag
friend/DJ. (Laughs.) But I love working
on her music. I'm going to try and con-
vinee her to let me do an album of her
unreleased dubs and stuff. Real freaky
stuff, like a house mix of “You'll See” I did
that’s not coming out. I have to figure out
how to approach her on it.

BB: Obviously, having the publie sup-
port of an artist like that can be a huge
help. But has there ever been a time when
it's been a problem?

JV: At one point, it absolutely was. It's
not anymore. I like being associated with
Madonna—as long as it’s not in a way
where it might appear that I need her for
my career. I do plan to hold her to a
promise that we're going to write some
songs together for her next album. I'd
love to do a whole dance album with her.

BB: You've had a taste of mainstream
celebrity this year, including the trap of
people taking your words more seriously
than you may have intended. What did
you learn from that?

JV: It was a whirlwind. It certainly
taught me that I don’t want to live under
that light all the time. [People] expect too
much from you. At the same time, there
were things about the attention that 1
loved. You can get spoiled and real used
to it after a while.

BB: When you're under that light, can
you be yourself?

JV: No way. But I'm self-conscious all
the time. I can have hit after hit, and it
doesn’t convince me of my talent. I've
always looked at the one or two bad
things I've done instead of looking at the
big picture. But I am growing more con-
fident. It started to happen on New
Year’s Eve, when I played for 8,000 peo-
ple—which was overwhelming. That
night, I was able to step back and see that
I have worked hard and that I deserve
success. I promised myself that I was
going to focus more on the fact that peo-
ple clearly want to hear my music and see
me succeed. There are only a few people
out there who want to see me fail—and I
can no longer be concerned with that.

BB: What do you think people in this
industry think of you?

JV: (Laughing.) I have quite a few ene-
mies, but they know that I don’t like them
either—so we won't go there. It’s the law
of the jungle that people don't always get

along other when they’re competitors. I
also don't always feel that people under-
stand where I'm coming from a lot of the
time. My attitude is that once you walk in
my shoes, you're entitled to say what you
wish about me—and not a moment soon-
er. For example, I didn’t want to get out
of bed for six months after Sound Facto-
ry closed, and people were shrugging and
telling me to get over it. They didn’t
understand what a big part of my life that
was. It made me real angry and hard to
deal with.

BB: Are you still angry?

JV: No. But I'm still so competitive
that it’s frightening. I've seen people
before me get to a point and then they
disappear. I'm scared of that happening
to me. Now that I’ve got a little fame, do
1 have to creep down and let someone
race ahead of me?

BB: So, do you spend a lot time looking
over your shoulder?

JV: Sometimes I feel like people are
biting at my heels. But I'm working on
turning that into positive energy.

BB: How are you making the move
from being perceived as a momentary
flavor into a place of longevity?

JV: By believing that I'll always be
capable of coming with something dif-
ferent and hopefully exciting. I'd rather
have no work than do 10 mediocre mixes,
and then re-emerge with something that
just knocks the world out.

But the truth is that I don’t actually
feel like the flavor anymore. Losing
Sound Factory put me down a few notch-
es and kicked me right off my pedestal
for a minute.

BB: When you look in the mirror, what
do you see?

JV: I see a demented, ancient, jaded
person in the club scene. I don’t even
know how I got here. I just did. It’s weird.
Someone above offered me a path, and
I've stumbled down it. I'm really cantan-
kerous, and I'm working on fixing that.
Like everyone else, I have choices: to be
poor or insignificant, to be a star; or some-
where in the middle. In the end, I know
exactly what I want. I want to be No. 1!
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. SALVA MEA (SAVE ME) FAITHLESS
CHEEKY

. BURNIN' UP ANGEL MORAES FEATURING
SALLY CORTES STRICTLY RHYTHM

B AW N e

g bW N

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

w
N

www.americanradiohistorv.com

BILLBOARD MARCH 16, 1996


www.americanradiohistory.com

FOR WEEK ENDING MARCH 16, 19?6 I ™
CLUB PLAY MAXI-SINGLES SALES
g COMPILED FROM A NATIONAL SAMPLE g COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
- 5 o 5 Q o l&- OF DANCE CLUB PLAYLISTS. o 5 - 5 Q - STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan ®
z Lg’ g § = § ;:(]_:1 IAIBTE%E NUMBER/DISTRIBUTING LABEL ARTIST z I; g § i § §§ II\I!;I-EIEE NUMBER/DISTRIBUTING LABEL I I l I I l' ARTIST
— ~N — L=
*x *NO. T4 % % * % * NO. 1/GREATEST GAINER * % %
1 1 2 8 | THE NEW ANTHEM LOGIC 50034 2 weeks at No. | N-JOI FEAT. MARK FRANKLIN AND NIGEL CHAMPION @ 2 — 2 | WOO-HAH! GOT YOU ALL IN CHECK (M} {T) (X FUPMODE/ELEKTRA 66030/EEG 1 week at No. 1 @ BUSTA RHYMES
2 4 5 8 | THE WINDING SONG SIRE 66019/EEG DOUBLEPLUSGOOD 2 1 1 3 | DOWN LOW (NOBODY HAS TO KNOW) (M) (T) (X) JIVE 42372 @ R. KELLY FEATURING RONALD ISLEY

@ 5 11 5 | LUCKY LOVE ARISTA 1-2980 @ ACE OF BASE | @ 3 | — | 2 | povou want To m 5050 oeF 78052/c0LUMBIA ® XSCAPE
4 2 1 8 | WHO DO U LOVE ARisTa 1-2943 & DEBORAH COX @ 44 | 30 | 14 | NO ONE ELSE (M) (T)(X) BAD BOY 7-9052/ARISTA & TOTAL

@ 7 10 6 | TRES DESEOS (THREE WISHES) EPIC PROMO @ GLORIA ESTEFAN % % * HOT SHOT DEBUT* % %

()] 10 [ 19 [ 5 | sALvaMEA (SAVE ME) crtky comcsupion SFAITHLESS (5)| NEWP | 1 | KEEP ON, KEEPIN' ON (T) FLAVOR UNIT/EASTWEST 66044/EEG ® MC LYTE FEATURING XSCAPE
! 5 ’ Q. EFERGYACUABOCGIENING 855 S7ERGIRY U 6 8 5 12 | FU-GEE-LA (M)(T) (X) RUFFHOUSE 78194/COLUMBIA & FUGEES
8 8 9 7 MUSICA ES Mi VIDA (ROBI-ROB'S BORIQUA ANTHEM PT.I1) MCA IMPORT C+C MUSIC FACTORY 7 - : B SET U FREE 1 00 STeaor Y Ryt 12428 T

@ L . L STLME IV YOS Tos 008 AIEATAA 8 6 2 15 | SOON AS | GET HOME (M) (T) (X) BAD BOY 7-9049/ARISTA @ FAITH EVANS

12 | 18 | 6 | AINT NOBODY work 78220/coLuBIA SOMNAKNG | g T 75 W o 5o U LovE w0 s Lzaes B
111 9 [ 15 BONE SETME FREE CHIBAN 24880 MIISA 15 | 16 | 8 | FEELS SO GOOD (SHOW ME YOUR LOVE) (T) (X GROOVE NATION 56004/UNIVERSAL  LINA SANTIAGO
12 6 4 13 | FREEDOM (MAKE IT FUNKY) STRICTLY RHYTHM 12420 BLACK MAGIC e

@ 19 | 24 6 LIGHT YEARS WORK 78077/COLUMBIA & JAMIROQUAI i; z j ? i:}:m‘:: LN MY ROOM () (1) (X) ARISTA 12974 % C. 2:2’:2;

(19)] 18 | 25 | 5 | RUMOUR Lava 9s6agiatLaNTIC @ BEL CANTO : lIEONENVTTORRETRY 2260 Ads

? 16 | 20 | 6 | IMITATION OF LIFE SIRE 66049/EEG BILLIE RAY MARTIN :]E‘IN > 119 Z:VJ/ F'L':)EV::TER T VIOTATORH 50 6/REFATIVITY A L:BFQL cJ:E
16 | 14 | 6 | 14 | pavey DAY cauaL23s DAJAE M OVERIICOIRCAIGH IS
17 | 13 | 14 | 9 | DREAM COME TRUE GROOVILICIOUS 006/STRICTLY RYTHM ANGELA LEWIS (I5)| NEWD | | | DEAD PRESIDENTS m rocarcils 55233 s
THIRE 7 11 | CATERPILLAR MOONSHINE MUSIC 88419 KEOKI 16 | 13 | 22 | 24 | EVERYBODY BE SOMEBODY (T) (X) MAW 0007/STRICTLY RHYTHM ® RUFFNECK FEATURING YAVAHN
19 | 21 | 22 | 7 | LET THERE BE LIGHT ReeRist 43561 @ MIKE OLDFIELD 17 | 12 ] 21 | 3 | IWILLSURVIVE 7)) RCA 64491 @ICHANTAY SAVAGE

28 | 44 | 3 | FEELS SO GOOD (SHOW ME YOUR LOVE) GROOVE NATION 56004/UNIVERSAL LINA SANTIAGO | 28 | — | 2 | 12,3, (SUMPIN' NEW) (1) TOMMY BOY 721 $4C00010

18 | 12 3 | CAN'T BE WASTING MY TIME (T) ISLAND 854539 & MONA LISA FEATURING LOST BOYZ

@ 34 2 HYPER-BALLAD ELEKTRA 5504;&: * POWER PICK* * % * BIORK 2 | 2 13 Il | FUNKORAMA (M) (T) INTERSCOPE 95691/AG © REDMAN

22 | 15 | 8 | 14 | THE LOVER THAT YOU ARE JELLYBEAN 2506 PULSE FEATURING ANTOINETTE ROBERSON é) 2:“' Lg : (L’:TH B:ZLS:E:P'NGT:‘:;;HTAN ANGELIMITIX)ARISTATI 2983 RET‘)L Miggz
29 [ 37 [ 4 | THIS 1S THE WAY STockiOLM MPORT E-TYPE o i PTG -

T | — B WerinT A SENSATION maw Do0NSTRICIY FEFIIIY T (23)] 29 | 14 [ 4 | NOLOVEWITHOUT HATE () () (X) WU-TANG 008 SUNZ OF MAN
25 | 21 | 28 5 | CARNIVAL CUTTING 364 ® 2 IN AROOM 24 |17 8 i2 | COLD WORLD (T) GEFFEN 22210 @ GENIUS/GZA FEATURING INSPEKTAH DECK
2% 2% 30 5 GEORGY PORGY TRISTAR 36771 3*D 25 14 — 2 ILLUSIONS (M) (T) (X) RUFFHOUSE 78223/COLUMBIA @ CYPRESS HILL

33 | 46 | 3 | JUSTIFY STRICTLY RHYTHM 12407 THE GIRL NEXT DOOR % | 7 7 e MISSING (T) (X) ATLANTIC 85620/AG @ EVERYTHING BUT THE GIRL

31 | 36 | 4 | UNTIL WE MEET AGAIN KING STREET 1036 URBAN SOUL 21 | 23 | 11 | 12 | STAYIN' ALIVE (T} (X) RADIKAL 15562/AVEX-CRITIQUE @ N-TRANCE
29 | 20 | 17 | 13 | TREAT ME RIGHT ONE PLANET 10302 TEMPLE OF THE GROOVE 28 | 19 | 10 | 5 | MICROPHONE MASTER (1) (X) EASTWEST 66020/EEG ® DAS EFX (FEATURING MOBB DEEP)

32 | 42 | 4 | DON'T STOP (WIGGLE WIGGLE) AUREUS 1200 ® THE OUTHERE BROTHERS 29 | 22 | 20 | 24 | DANGER (1) (x FADER 120081/MERCURY @ BLAHZAY BLAHZAY |
31 | 22 | 12 | 10 | UNLEARN wax TRAX! 8728/TVT PSYKOSONIK 30 [ 16 | 17 4 PHYSICAL FUNK (M) (T) OUTBURST/RAL 577795/ISLAND & DOMINO
32 | 30 | 32 5 MOVIN' UP RCA 64479 DREAMWORLD 38 | 45 16 | LEFLAUR LEFLAH ESHKUSHKA/BLAH (T) DUCK DOWN 53223 PRIORITY @ HELTAH SKELTAH AND 0.G.C. AS THE FAB 5

45 = 2 STRANGE WORLD RCA 64371 ® KE 32 | 77 25 14 | GET MONEY/l NEED YOU TONIGHT (T) UNDEAS/BIG BEAT 95694/AG @ JUNIOR M.A.F.LA. FEATURING THE NOTORIOUS B.I.G.
34 127 | 2 10 | THIS TIME AROUND EPIC PROMO MICHAEL JACKSON RE-ENTRY ] UKNOWHOWWEDU (M) (T) (X) CHRYSALIS 5851 1/EMI & BAHAMADIA

@__5) 43 | 48 3 | DON'T WANT TO TALK ABOUT IT HANDS ON IMPORT GEOFFREY WILLIAMS 4|2 (19 | 7 EVERYDAY & EVERYNIGHT (1) LOUD 64450/RCA ® YVETTE MICHELLE

6)| 46 | — 2 INSIDE OUT 550 MUSIC 78233/EPIC & CULTURE BEAT 35 | 39 | 23 | 25 | FANTASY (M) (1) (x) COLUMBIA 78044 & MARIAH CAREY

D[ 49 | — | 2 | ReacHIN' JeLvsean 2508 CINSTINGT RE-ENTRY | 6 | WHERE DO U WANT ME TO PUT IT (T) (X PERSPECTIVE 588463/A8M *50L0
42 | 49 3 | GIVE ME THE NIGHT BLUEMOON 95660/ATLANTIC © RANDY CRAWFORD 49 I 42 3 | MUST STAY PAID (1) WRECK 201 68NERVOUS ® BROADWAY
% * * HOT SHOT DEBUT % * * NEWD | | | FREAKY FLOW (T)PROFILE 7447 SPECIAL ED

NEWD 1 LOVE HAS NO NAME REPRISE 43644 BABBLE NEW D) 1 WHAT DO YOU WANT? (1) (X) TRIBAL AMERICA 58382/R.S. FALLOUT SHELTER PRESENTS DIHANN MOORE
0 | » I 21 | 13 | TOMA DIGITAL DUNGEON 1208 EL CANTOR 40 | 43 | 29 | 17 | BEAUTIFUL LIFE (M) (T) (X} ARISTA 12918 @ ACE OF BASE

NEWDP | | | REAP (WHAT YOU SOW) SOUND PROOF IMPORT/MCA VERNESSA MITCHELL 42 | — | 4 | GIVMELUV® YOSHITOSH 005 ALCATRAZ
42 | a4 | 47 3 LIFT ME UP EIGHT BALL 79 CONNIE & JUNIOR 42)| 50 21 | -4 CATERPILLAR (T) (X) MOONSHINE MUSIC 88419 KEOKI

NE\]NP 1 FIND OUR WAY (BREAKAWAY) SUB-URBAN 21 KEY TO LIFE RE-ENTRY 4 REAL LIVE SH*T (1) (X) PIRATE/BIG BEAT 95718/AG _ @ REAL LIVE FEATURING K-DEF & LARRY-O
4 | 2 ] 13 | 14 | WHEN COLUMBIA IMPORT SUNSCREEM NEWDP | | | AIN'TNOPLAYA (M) (1) (X) CHRYSALIS 58527/EM) ® RAPPIN' 4-TAY

NEW ) 1 SWEET DREAMS RCA 64504 @ LA BOUCHE 45 | 31 43 -3 NOT GON' CRY () ARISTA 1-2989 © MARY ). BLIGE
4% | 41 43 4 DON'T FALL IN LOVE NERVOUS 20146 BYRON STINGILY 46 | 32 | 34 | 11 | ENERGY (T)AQUA BOOGIEMING 852637/MERCURY DEVONE
47 | 40 | 3 9 LOVE IN C MINOR PURE 2251 CERRONE RE-ENTRY 4 GIVE ME THE NIGHT (1) (x) BLUEMOON 95660/AG & RANDY CRAWFORD
48 | 36 | 27 | 11 | CHILDREN OF THE WORLD LIGHTYEAR 54166 SOUNDS OF BLACKNESS RE-ENTRY 9 | BROKEN LANGUAGE/HUSTLIN' (1) (X) PROFILE 7440 ® SMOOTHE DA HUSTLER
49 | 39 | 45 | 4 | BIG YELLOW TAXI REPRISE 43600 JONI MITCHELL NEWP | | [ SOUL FOOD (1) LAFACE 2.4146/aRISTA # GOODIE MOB
50 | 38 | 38 6 | TAKE A LOOK HOLLYWOOD 66002 ¢ J'SON NEW > 1| THINK TWICE (1) (% GPM 2501 /PROFILE HEARTBEAT FEATURING LAURAINE

(O Titles with the greatest sales or club play increases this week. # Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billboard/BP| Communications.

Updated for
£ the Spring!
ﬂwe,nlury I
Wi Rat

“2 Dlrectory. Package Deal!” — The Power Book March 1996 Edition AND The Power
Book September 1996 Edition for just $119. Order now & SAVE more than 20% on the Fr"mmm
September ‘96 Edition! (September ‘96 Edition will automatically mail in September).

To order, or for more information, call (800) 344-7119 or (800) 223-7524. In NY call (212) 536-5174. In NJ call (908) 363-4156. B Radio Syndicators
Or mail this ad with your payment to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701. O Top 100 Arbitron Markets
Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. All sales are final. BDPB3036
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Mindy McCready Wings IntoBNA =~

One-Year Deadline Brings Debut Album

B BY DEBORAH EVANS PRICE

NASHVILLE—Most aspiring art-
ists come here and spend several
years trying to secure their first
recording contract. BNA newcomer
Mindy McCready, however, was in
more of a hurry.
The Florida na-
tive gave herself
a specific dead-
line. If she didn’t
have a record
deal in a year, she
would return
home to college
and study prelaw.

“David told me,
‘Mindy, nobody gets a deal in a year.
It’s not going to happen,” ” she says of
producer David Malloy, who tried to
prepare her for the harsh realities of
the music business. “The day I got the
deal, it was exactly 51 weeks.”

With the April 30 release of her
debut album, “Ten Thousand Angels,”
BNA is launching a campaign geared
toward country radio to help the fledg-
ling artist accomplish her musical
goals. “We're trying to load the guns,”
says BNA VP Dale Turner. “She’s got
good management with Stan Moress.
She’s got the guidance of those two
heavy-duty producers [David Malloy
and Norro Wilson] along with Thom
Schuyler and Joe Galante’'s A&R
expertise.

“She’s a quick study,” Turner
adds. “She sang at the BMG conven-
tion in New Orleans the second week
of January in front of 500 distribu-
tion people and got a standing ova-
tion. This was just with a piano, not
a full production, and she just slayed
everybody. She’s got it. I dragged
Keith Whitley around the Midwest
to radio and Clint Black up and down
the East Coast, and you know when
it goes beyond the voice and the good
looks. You know when you’ve got
something, and this feels very spe-
cial.”

A self-professed tomboy, McCready
grew up in Fort Myers, Fla. She took
voice lessons and spent most of her
youth listening to such Christian
artists as Twila Paris and Amy Grant.
She later began patronizing karaoke
clubs, which, as she points out, didn’t
offer many Christian songs to per-
form, so she began singing tunes from
Trisha Yearwood, Crystal Gayle, and
Reba McEntire.

McCready and her mother visited
Nashville, and she made a few con-
tacts prior to moving there in June
1994. Once living in Music City, she
met producer Wilson at a publishing
company. He took her under his wing
and introduced her to Malloy, who got
her started singing demos. “One of
the songs I sang was called ‘Tell Me
Something I Don’t Know;” and this was
the first week in the 11th month,” she
recalls. “And David says to me, ‘We
can get you a deal with this one
song.””

Malloy played the song for RCA
Label Group senior VP of A&R
Thom Schuyler, who played it for
RCA Label Group chairman Joe
Galante, and soon McCready found
herself singing live for RCA execu-

McCREADY

tives. “The most scary day of my life
to date,” McCready calls it. “They
called me back three days later and
said I had the deal. [Galante] hadn’t
done that since the Judds. That was
a really big deal, and it was 51 weeks
to the day [that she moved to
Nashville]. It was Tuesday morning,
June 23.”

McCready says one of the most
challenging things about making her
debut album was finding her own
identity. “I think the biggest thing
was to find Mindy’s voice,” she says.
“That was the most difficult thing
because I was used to cover songs.
Also the bad thing about demo work
is when you are singing demos, you
are supposed to sing them like
whomever they are going to pitch
them to.”

McCready found her vocal iden-
tity with Malloy’s help and
searched for songs to which she
could relate. “I saw a certain art-
ist—I won’t mention any names—
during Fan Fair standing next to
her bus, and this girl came walking
up to the artist. She was pregnant,
and she was screaming and erying,
really sobbing, and she said, ‘Your
song has meant so much to me.’
And this artist did not know what
hit her. She was floored, and you
could tell that she could not identi-
fy with what this girl was going
through, why she was so emotional
about it.

“We get caught up in that a lot in
Nashville when we neglect to remem-
ber that our song might actually
mean something to people out there;
instead . .. we try to cut a hit song.
So I told David that when I cut every
single song on my record, I wanted
them to be something that I could
identify with, a bond that I would
have with each of my fans as an
artist.”

Radio has already gotten a taste of
McCready’s music: BNA regional
promoters took her around the coun-
try to perform acoustic sets at coun-
try stations with Malloy accompany-
ing her on guitar. In January, BNA
conducted a three-piece direct-mail
campaign including photos and bio
information to introduce her to radio
and other industry personnel.

“In addition to that, she went to
St. Jude’s with David and went
through the children’s hospital. She
really connected with that organi-
zation,” Turner says. “She came
back and said, ‘What can BNA do to
partner up with me and St. Jude’s?’
We came up with an idea of donat-
ing 10,000 cassette singles of her
first single, ‘10,000 Angels,” and in
turn St. Jude is furnishing those
cassettes to all the country radio
stations that are doing radiothons
for St. Jude’s. Then we took it a step
further by calling the radio stations
and offering Mindy to come to their
radiothon. She would go to . . . their
radiothon, meet the publie, perform
a couple of songs acoustically . . .
and for pledge donations she would
autograph photos and cassettes. She
was in Memphis, Savannah [Ga.],
and Baton Rouge [La.], and it’s still
going on. As we get those requests,

we're trying to honor them.”

MecCready was also scheduled to
perform at the WFMS Indianapolis
Music Expo '96 March 29. At press
time, MeCready does not have a
booking agent, and there are no spe-
cific tour plans.

“We want to make sure she meets
everybody at radio and solidifies her-
self with airplay before she begins
the touring process,” Turner says.
“Our focus right now is radio. It’s
obvious to us you can have a fancy
marketing plan, great visuals, great
packaging, but it doesn’t mean any-
thing if you don’t have any con-
sumers,”

Faith In Radio. Bob Pickett of KASE Austin, Texas, left, and Don Miller of
crosstown KVET, right, traded stories with artist Faith Hill after the
Warner/Reprise show at the Country Radio Seminar.

COU NTRY RADIO SEMINAR 27 was a big hit, with 2,257
participants filling the Opryland Hotel (see story, page 101).
And they consumed $60,000 worth of alcohol during the first
three days alone, as Chely Wright announced during her well-
received stint on the New Faces show.

One big surprise this year was an appearance by the Beach
Boys at the Epic showcase, where they backed James House
on “Little Deuce Coupe.” The group is in town cutting duets
for a Beach Boys tribute album being put together by
Nashville’s River North label. Tracks laid down thus far: “Lit-
tle Deuce Coupe” with House; “Don’t Worry Baby” with Lor-
rie Morgan; “Warmth Of The Sun” with Willie Nelson; “I Get
Around” with Sawyer Brown; “Be True To Your School” with
Toby Keith; “Shut Down” with Steve Earle; and “409” with

Beach Boys Preview Tribute Track;
Highway 101 Reunites With CD-ROM Title

Junior Brown. Travis Tritt
is set to record “Help Me,

Nashville
g

Rhonda” and Alabama,
H IGHWAY 101, now back ™

Kenny Rogers, and Hank
Williams Jr. have been
approached to collaborate on
the project. Brian Wilson
and River North president
Joe Thomas are producing.

together with Paulette Carl-

son, was showing off its new

enhanced CD in the band’s

CRS suite. “This is just like

having the band in your living room,” says 101 member and com-
puter whiz Jack Daniels, while Carlson and other original 101
member Curtis Stone looked on. The dise, titled “Highway 101
& Paulette Carlson: Reunited,” plays like a standard music
album on any CD player but also is a CD-ROM, compatible with
Macintosh or Windows. It opens to a verdant landscape remi-
niscent of the “Myst” CD-ROM game. Pop-up icons in the land-
scape call up images of 101 members’ homes, awards shows,
music videos, and interviews. The disc, says Daniels, also
includes a hidden clue to his real name, which is not Jack
Daniels. He showed me the clue, but I'll never tell.

Daniels adds that the group also has a World Wide Web site
on the Internet pending and that the price of the enhanced CD
(on Willow Tree/Intersound) will be the same as a standard CD.
The first single is Carlson’s co-written “Where’d You Get Your
Cheatin’ From.” The members of the group said it was
inevitable that they would get back together:

IN AN UNPRECEDENTED MOVE for both parties, Tim
MecGraw and CMT are teaming for McGraw’s Spontaneous
Combustion tour with Faith Hill, which kicks off Thursday (14)
in Wheeling, W.Va., and will play 100 dates through the end of
November: CMT has never sponsored a tour, and MeGraw has
never had a tour sponsor. So why this and why now?

“It’s a total win-win situation for both of us,” says McGraw’s
manager, Mark Hurt. CMT GM Paul Hastaba agrees. “Both

by Chet Flippo

Tim and Faith have been showcase artists on CMT and are very
representative of our network,” he says.

Hurt and Hastaba say they are bringing a “party event” fac-
tor to the tour and are auditioning for a “personality or party
host or MC or VJ” for the tour.

According to Hurt, the show will feature a 60-foot-by-40-foot
main sereen and four other big sereens. Hurt says that from
the time the doors open until the first act goes onstage, “we’ll
be running CMT loop footage and videos. We'll send an advance
video crew out in each city with giveaways and film geograph-
ic-specific footage in each city to run at that concert. The host
or MC will do cutaways and live breaks to wireless videocams
we'll have out during the show—to the audience and to Faith
backstage putting on her cold eream or whatever. The host will
do a live toss to Faith when
she gets onstage. It'll be a
truly interactive tour—we
may have marriages on-
screen and games that the
audience can play. They'll be
giving away lots of CMT
merchandise.”

Hastaba adds, “We're try-
ing to brand the network and
raise barriers against com-
petition. A lot of this will be
on the network. We'll engage
in viewer appreciation as
well as a call to action [for
fans to lobby for a country station in New York]. WYNY New
York is gone but CMT has 2.1 million subscribers in New York,
s0 this can have a galvanizing effect on our viewers. What’s good
for CMT is good for country music. This can evolve into many
other things [that we’re not ready to announce yet]. We're work-
ing on a big party to end the tour after all the parties every night.”

APPREHEN DED: Fugitive producer Huey Meaux (Nashville
Scene, Billboard, Feb. 17 and 24) was arrested by armed boun-
ty hunters March 5 in Juarez, Mexico, and returned to jail in
Houston to stand trial on charges of sexual assault and posses-
sion of child pornography and cocaine.

I HAD THE HONOR recently of meeting Buck Owens after
his performance at San Francisco’s Fillmore. He mentioned that
he had a major project in the works and promised to send details.
He sent them. He’s building his Crystal Palace Museum and
Theater in Bakersfield, Calif,, set to open this summer. Artist
sketches of the facility show a frontier-style complex with board-
walks, a general store, hotel, restaurant, Crystal City Bank, post
office, museum, and performance hall with a dancefloor.

Owens says the car that Nudie customized for him will be
hanging behind the 50-foot-long bar. He adds that he and the
Buckaroos will be perforniing weekly in the 600- to 700-seat
hall, along with other country artists. “If it’s country and it’s
good, it’ll be here,” Owens says.
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HILLBILLY HOLLYWOOD: The 38th annual Gram-
my telecast Feb. 28 shows its initial retail impact, as
titles by the big winners post gains on Top Country
Albums.

Shania Twain’s win for best country album for “The
Woman In Me” (Mercury Nashville) spikes that set by
niore than 12,500 units (17%), enough to hold No. 1 on
the country list with an 8-6 jump on The Billboard 200.
To illustrate just how comfortably Twain outdistances
the No. 2 title, Wynonna’s “Revelations,” here’s a unit
comparison: Twain shoveled more than 87,000 pieces out
the door, while Wy’s release dropped 15% (58,500 units).

The Mavericks, who won the trophy for best country
performance by a group with “Here Comes The Rain”—
the lead single from “Music For All Occasions”—and
turned in a short showcase, enjoy post-awards vigor as
their album jumps 19-13, winning Pacesetter honors
with a 30% increase. The group’s previous MCA album,
“What A Crying Shame,” rises 54-44 with a 20%
increase.

OTHER WINNERS: Vince Gill’s “When Love Finds
You” (MCA) benefits*from the Grammy gala, during
which the gospel-flavored “Go Rest High On That Moun-
tain” took honors for best male country performance and
best country song. Gill’s self-penned song fuels a 20%
increase for that title, jumping 21-16 on Top Country
Albums and 141-113 on The Billboard 200.

Alison Krauss continues to gain attention for “Now
That I've Found You: A Collection” (Rounder), as “Baby,
Now That I've Found You” took the Grammy for best
country female performance. Krauss’ album gains more
than 15% and moves 24-18.

by Wade Jessen

Country
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MOONSHINE: Neil Diamond turns in the largest unit
gain to win our Greatest Gainer nod with “Tennessee
Moon,” his collaborative set written and recorded in
Music City. That title increased more than 14,000 units,
inching 4-3 on Top Country Albums and 19-14 on The
Billboard 200. Jerry Lembo, pop promotion chief at
Columbia, says that his staff is tracking airplay on six
cuts at adult outlets and that “Marry Me” will be ser-
vieced to those stations in mid-April. For stations play-
ing rural fare, Columbia Nashville’s promo staff contin-
ues to concentrate its efforts on “One Good Love,” a duet.
with Waylon Jennings. An accompanying video for that
track aired 25 times during the past week on CMT,
according to Broadecast Data Systems.

DIAMONDS & STARS: Diamond Rio enters Top
Country Albums at No. 13 with “IV,” its fourth set on
Arista; the release marks the group’s highest album
debut and its largest debut-week sales (11,500). Diamond
Rio’s self-titled 1991 debut disc entered at No. 16 with
more than 8,000 units, and 1994’s “Love A Little
Stronger” came in at No. 17 with more than 10,500
pieces. Both titles eventually peaked at No. 13 on Top
Country Albums.

N EW KIDS ON THE BLOCK: Often borrowing the
vocal stylings of Patsy Cline, Mandy Barnett (Asy-
lum) makes her first appearance on Top Country
Albums at No. 60 with her self-titled debut dise, while
JoDee Messina (Curb) debuts at No. 13 on Top Coun-
try Singles Sales with “Heads Carolina, Tails Califor-
nia.”

COUNTRY SINGLES A-Z

BMI/Son Of Gila Monster, BMI) WBM

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 57 REONECK SON (G 1, ASCA e
Remembers, ASCAP)
61 REMEMBER THE RIDE {Sony/ATV Cross Keys.
. . ASCAP/Major Bob. ASCAP) WBM/HL
TITLE {Publisher — Licensing Org.} Sheet Music Dist. 48 RING ON HER FINGER, TIME ON HER HANDS

44 1969 (Warner-Tamerlane, BMI/Patrick Joseph, 7 IF YOU LOVED ME (Sony/ATV Tree. BMI/Terilee. (Sony/ATV Tree, BMI/Egypt Hollow, BMI/My Choy,
BMI/WB, ASCAP/Denny Henson, ASCAP) WBM BMI/Hamstein Cumbertand. BMi/Tom Shapiro, BM1) BMI/Copyright Management. ASCAP) HL

31 ALL | WANT IS A LIFE (G.1.D., ASCAP/Royalhaven, WBM/HL 69 RIPPLES (Millhouse. BMI/Ashwords, BMI/Songs Of
BMI) WBM 27 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! PolyGram, BMI) HL

51 ALL OVER BUT THE SHOUTIN' (EMI, ASCAP/Prince- {Loon Echo, BMI/Zomba, ASCAP) WBM 25 THE RIVER AND THE HIGHWAY (Housenotes
ton Street, ASCAP/EMI April. ASCAP/Of Music, ASCAP} 5 | KNOW SHE STILL LOVES ME (O-Tex. BMI/Hit Street. BMI/New Don, ASCAP/New Hayes. ASCAP)

26 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV BMI/Malaco, BMI) HL 63 'ROUND HERE (Travelin' Zoo, ASCAP/Myrt & Chuck's
Tree. BMI/Raul Malo, BMI/Mighty Nice, BMI/AI Ander 3 I'LL TRY (WB, ASCAP/Yee Haw. ASCAP) WBM Boy, ASCAP/Club Zoo, BMI) CLM
songs, BMI) HL 49 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuff- 62 SHE GOT WHAT SHE DESERVES (Criterion,

37 ALMOST A MEMORY NOW (WB, ASCAP/EMI April, Rose. BMI) WBM ASCAP/Escodilla, BMI/Bobby Fischer, ASCAP/Sangs In
ASCAP/Joe David, ASCAP/Stroudacaster, BMI) 55 | THINK ABOUT YOU (New Don, ASCAP/New Hayes, Black Ink. SESAC/CM!. SESAC)

66  ALWAYS HAVE, ALWAYS WILL (Sony/ATV Tree, ASCAP/Love This Town, ASCAP) WBM 68 SHE NEVER LOOKS BACK (Mighty Nice, BMI/Lauder-
BMI/Terilee. BMI/Sony/ATV Cross Keys, ASCAP/WB, 29 1T MATTERS TO ME (Starstruck Writers Group. songs, BMI/Warner Source, SESAC/Dyinda Jam
ASCAP) HL/WBM ASCAP/Mark D., ASCAP/New Haven, BMI/Music Hill, SESAC) WBM

1 THE BEACHES OF CHEYENNE (0ld Boots. ASCAP/EMI BMI) WBM/HL 17  SHE SAID YES (BMG. ASCAP/Sony/ATV Tree, BMI) HL
April, ASCAP/Rope And Oally, ASCAP/No Fences, 71 1T'S MIDNIGHT CINOERELLA (Sony/ATV Cross Keys, 33 SHE'S GOT A MIND OF HER OWN (rving. BMI/New
ASCAP/Major Bob, ASCAP) WBM/HL ASCAP/Kim Williams, ASCAP/Major Bob, ASCAP/No Hayes, ASCAP/New Don. ASCAP} WBM

23 BIGGER THAN THE BEATLES (Timbuk One, Fences. ASCAP/Careers-BMG. BMI/A Hard Day's 67 SOMEDAY (Murrah, BMI/Top Of The Levy. BMI/On The
ASCAP/MRBI. ASCAP/Chickasaw Roan, ASCAP/Emdar. Write, BMI) WBM/HL Wall. BMI/Copyright Management, ASCAP/AMR,
ASCAP/Texas Wedge. ASCAP) WBM 28 IT°S WHAT | DO (Hamstein Cumberland. BMI/Tom ASCAP/Sierra Home, ASCAP)

64 COUNTRY CRAZY (Square West. ASCAP/Howlin' Hits, Shapiro, BMI/Mike Curb, BMI/Diamond Struck, BMI) WBM 30 SOMEONE ELSE'S DREAM (Almo, ASCAP/Daddy Rab-
ASCAP/Longest Day. ASCAP/Great Cumberland, 19 T WORKS (Alabama Band. ASCAP/Wildcountry. ASCAP/EMI bit, ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM
BMI/Fugue, BMI) WBM Blackwood, BMI/Mark Alan Springer, BM) WBM/HL 13 SOME THINGS ARE MEANT TO BE (Nocturnal Eclipse.

46 C-0-U-N-T-R-Y (New Haven, BMI/Music Hill 15 1T WOULDN'T HURT TO HAVE WINGS (Warner- BMI/Michael Garvin, BMI/Ensign, BMI/BMG-Caréers
BMI/Dusty Drake. BMI/Cross Keys, ASCAP/Kim Tamertane, BMI/Miss Holly, BMI/Hapsack. BMI/Great BMI) HL
Williams, ASCAP) Galen. BMI) WBM 39 STANDING TALL {EMI Blackwood, BM/Ben Peters, BMI) HL

38 COWBOY LOVE (EMI Tower Street, BMI/EMI Black 73 LET YOUR HEART LEAD YOUR MIND (Smokin 42 TEN THOUSAND ANGELS (Island Bound,
wood, BMI) HL Armadilta. BMI) ASCAP/Famous, ASCAP/Pier Five, BMI) HL

50 DOES THAT BLUE MOON EVER SHINE ON YOU 40 LIKE THERE AIN'T NO YESTERDAY (Rick Hall 8 TO BE LOVED BY YOU (MCA, ASCAP/Gary Burr.
(Songs Of PolyGram. BMI/Tokeco, BMI/Bill Green, BMI) ASCAP/Watertown, ASCAP/Fame, BMI) WBM ASCAP/AImo, ASCAP/Brio Blues, ASCAP) WBM/HL

41 EVEN IF | TRIED (Tom Collins, BMI/AMR, ASCAP/Sier- 35 LONG AS | LIVE (Maypop, BMI/Wildcountry, 10 TOO MUCH FUN (Hamstein Stroudavarious,
ra Home. ASCAP) WBM BMI/Makin’ Chevys. BMI/Wonderland. BMI/Will Robin- ASCAP/Curtis Wright, ASCAP/Maypop. BMI/Wildcoun-

36 EVERY TIME MY HEARY CALLS YOUR NAME (EMI songs, BMI) try. BMI) wBM
Tower Street, BMI/EMI Blackwood, BMI) HL 70 LONG HARD LESSON LEARNED (Almo 6  WALKIN' AWAY (Almo, ASCAP/Anwa, ASCAP/Daddy

74 GOD'S COUNTRY, USA (Careers-BMG, BMI/Fioyd's ASCAP/Holmes Creek, ASCAP/Bienville, BMI) WBM Rabbit. ASCAP) WBM
Dream, ASCAP/BMG, ASCAP) 56 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Burr, 18 WHAT DO | KNOW (Starstruck Angel. BMI/EMI Black-

52 GONE (THAT'LL BE ME)-(Coal Dust West, BMI/Warn ASCAP/Acuff-Rose, BMI) WBM/HL wood, BMI/Sony/ATV Cross Keys, ASCAP/AIl Around
er-Tamerlane, BMI) WBM 72 MY HEART HAS A HISTORY (Starstruck Writers. Group. Town, ASCAP) WBM/HL

53 GRANDPA TOLD ME SO (Murrah, BMI/Tom Collins ASCAP/Mark D.. ASCAP/Warner-Tamertane, BMI/Polly- 45 WHO'S THAT GIRL (Careers-BMG, BMI/Zomba,

BMI) WBM wog. BMI/Socan, BMI) WBM BMI/G.1.D.. ASCAP) WBM/HL

58 HANGIN' ON (Magnatone, ASCAP/Moraine, ASCAP) 75 MY WIFE THINKS YOU'RE DEAD (Mike Curb, 4 WILD ANGELS (Longitude. BMI/August Wind,

34 HEADS CAROLINA, TAILS CALIFORNIA (EM| Biack Bmi/lamesion Brown, BMI) WBM BMIi/Great Broad, BMI/Sony/ATV Tree, BMI) WBM/HL
wood. BMi/Ty Land, BMI/Starstruck Writers Group. 11 NO NEWS (Sony/ATV Tree, BMI/Katy's Rainbow, 24  WITHOUT YOUR LOVE (Mighty Nice, BMI/Al Ander-
ASCAP/Mark D., ASCAP) HL BMI/Simply Irresistible, BMI/Starstruck Writers Group, songs. BMI/Blue Water, BMI/Aimo, ASCAP) WBM

16 HEART'S DESIRE (Songs Of PolyGram. BMI/Barney & ASCAP/Mark D., ASCAP) HL 60 YEARS FROM HERE (Zomba, ASCAP/Dixie Stars,
Arney. BMI/Lee Roy Parnell, BMI) HL 21 NOT THAT DIFFERENT (W.B.M.. SESAC/K T. Good, ASCAP/Zomba, BMI/Tuneover, BMI) WBM/HL

20 HEAVEN IN MY WOMAN'S EYES (Glitterfish SESAC/Spoofer, BMI) WBM 2 YOU CAN FEEL BAD {Longitude, BMI/August Wind,
BMI/Carpad, BMI) 43 NOW THAT'S ALL RIGHT WITH ME {Songs Of Poly- BMIi/Great Broad, BMi/Mighty Nice, BMI/Blue Water,

59 HOLDIN' ON TO SOMETHING (Kicking Bird, BMI/Thoma- Gram, BMI/Seven Angels, BMI) HL BMI) WBM/HL
hawk, BMI/Hamstein Cumberiand, BMI/Tom Shapiro, 32 QUT WITH A BANG (N2 D, ASCAP/Brian's Dream, ASCAP) 65 YOU'D THINK HE'D KNOW ME BETTER (Lonesome
BMU/Diamond Struck. BMI/Mike Curb, BMI) WBM 54 PARADISE (PolyGram Int’l, ASCAP/Ranger Bob, Dove, BMI/Ensign, BM!)

9 HYPNOTIZE THE MOON (Galewood. BMI/Ensign ASCAP/Murrah, BMI) WBM/HL 12 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck,
BMI/Zena, ASCAP) WBM/HL 22 READY. WILLING AND ABLE (DreamCatcher, ASCAP/lrving, BMI/Kybama, BMI) WBM
47 IF { WERE YOU (Sony/ATV Tree, BMI) ASCAP/Little Gila Monster, ASCAP/Moon Catcher, 14 YOU WIN MY LOVE (Zomba, ASCAP) WBM

Thanks to

Bryan White

& Asylum Records

From
Opryland
Music Group

& it's writers
#1 Someone Else's Star
Skip b skl Ao schery
*
#1 Rebecca Lynn
Sl Btagl Do Som sion
*
I'm Not Supposed To
Love You Anymore
Skip Ewing/Donny Kees

OPRYIAND MUSIC GROUP

ACuPr-ROSE MUSKC. Inc. - MILENE MUSIC. Inc.
A Gaylord Entertainment Company
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS’ RADIO TRACK SERVICE. 149 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

SINGLES

Bilboard.

FOR WEEK ENDING MARCH 16, 1996

HOT COUNTRY

&TRAGKS

WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

x x| g é x ~ | B 8." é
ol | 8|20 |9%| TITLE ARTIST | %3 ol |55 |E0l¥®| TITLE ARTIST | %5
p = Q 5 (@] I Q 5 (@)
2|32 |l |2 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & & Tz (3z|alf2 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL | & &

NDING L J
* k% NO. 1T x*xx ¥ ||y B JS.JYAROLE)I(LBUILAEIF;,IE.PEYERS) LOR('?:)| E/)'\QNOARGGAQS 32
@ 3 3 15 | THE BEACHES OF CHEYENNE 1 week at No. 1 GARTH BROOKS 1 40 38 27 19 | LIKE THERE AIN'T NO YESTERDAY BLACKHAWK 3
A.REYNOLDS (D.RCBERTS:B.KENNEDY.G.BROOKS) V) CAPITOL NASHVILLE 19022 M.BRIGHT (W ALDRIDGE,M.NARMORE) (C) {V} ARISTA 1-2897
@ 4 8 12 YOU CAN FEEL BAD PATTY LOVELESS 0) 41 43 45 ) EVEN IF | TRIED & EMILIO 4]
E GORDY.JR. (M.BERG, T.KREKEL) (0) V) EPIC 78209 - B.BECKETT (C.FAULK,N.MUSICK,B.REGAN) (C) CAPITOL NASHVILLE 58507
I'LL TRY ALAN JACKSON - TEN THOUSAND ANGELS & MINDY MCCREADY
3 ! 2 12 1 ¢ STEcALL (aJACKSON) W) ARSTA 12941 | | 48] 7| D.MALLOY,N.WILSCN (5 D JONES.5 HENDERSON) © ) Bha caazo | ¥
4 2 1 16 WILD ANGELS & MARTINA MCBRIDE 1 4% 48 10 NOW THAT'S ALL RIGHT WITH ME & MANDY BARNETT 3
M.MCBRIDE,P.WORLEY,E SEAY (M.BERG,G.HARRISON,H.STINSON) (C) (V) RCA 64437 B.SCHNEE, K LEHNING (KOSTAS,T PEREZ) (C) (V) ASYLUM 64308
@ 5 7 13 | KNOW SHE STILL LOVES ME GEORGE STRAIT 5 47 50 8 1969 @ KEITH STEGALL 44
T.BROWN,G.STRAIT (A BARKER,M.HOLMES) (V) MCA 55163 K.STEGALL,J.KELTON,C.CHAMBERLAIN (K STEGALL,G HARRISON,D.HENSON) (C) (V) MERCURY NASHVILLE 852618
WALKIN' AWAY & DIAMOND RIO WHO'S THAT GIRL & STEPHANIE BENTLEY
8 | 12| 14 6 (@5)| 49 | 51| 1 45
M.D.CLUTE,T.DUBOIS,DIAMOND RIO (A.ROBOFF C.WISEMAN) (C) (V) ARISTA 1-2934 T.WILKES,P.WORLEY (S BENTLEY,G.TEREN,D.Pf RIMMER) (C) (V) EPIC 78234
IF YOU LOVED ME & TRACY LAWRENCE C-0-U-N-T-R-Y & JOE DIFFIE
6 9 14 1 D coOK (P.NELSON,T.SHAPIRO) ATUANTIC ALBUM CUT | 5 | 68 3 | JSUATE J.DIFFIE (EHILLR HARBIN..DRAKE) W epic 78246 | 0
TO BE LOVED BY YOU WYNONNA _ IF | WERE YOU & TERR!I CLARK
! 101 111 £ grown (G.BURR M.REID) (©) (v) CURB 55084MCA | | % 2 | K STEGALL,CWATERS (T.CLARK) (C) (V) MERCURY NASHVILLE 352708 | 7
@ 9 11 10 HYPNOTIZE THE MOON & CLAY WALKER 9 48 45 39 19 RING ON HER FINGER, TIME ON HER HANDS REBA MCENTIRE 9
) STROUD (S.DORFF.E KAZ) (C) (V) GIANT 17704/REPRISE T.BROWN,R MCENTIRE (D.GOODMAN,P.ROSE,M.KENNEDY) (V) MCA 55161
TOO MUCH FUN & DARYLE SINGLETARY I’'M NOT SUPPOSED TO LOVE YOU ANYMORE & BRYAN WHITE
g 14 15 J.STROUD, R TRAVIS,D.MALLOY (C.WRIGHT,T.J.KNIGHT) GIANT ALBUM CUT/REPRISE i s - B.J.WALKER JR.,K.LEHNING (S.EWING D.KEES) (C) (V) ASYLUM 64313 .
NO NEWS ® LONESTAR (50)| 65 | — | 2 | DOES THAT BLUE MOON EVER SHINE ON YOU ® TOBY KEITH | <
13118 F 10 1 5000k W.WILSON (5.HOGIN,P.BARNHART M., SANDERS) © ) BNacaze | L1 . NLARKIN.T.KEITH (TKEITH) () (V) ASM NASHVILLE 576140
(@] 15 | 18 | 1 | YOU GOTTA LOVE THAT NEAL MCCOY | 15 (5D 54 | 67 | 4 | ALL OVER BUT THE SHOUTIN' SHENANDOAH | 5
8.BECKETT (J.BROWN,B.JONES) ATLANTIC ALBUM CUT D.COOK (M.SMOTHERMAN,R.FAGAN) {C) CAPITOL NASHVILLE 58545
@ 14 17 16 SOME THINGS ARE MEANT TO BE & LINDA DAVIS 13 52 52 52 F GONE (THAT'LL BE ME) & DWIGHT YOAKAM 5]
1.GUESS (M.GARVIN,G.PAYNE) (C) (V) ARISTA 1-2896 P.ANDERSON (D.YOAKAM) (V) REPRISE 17734
it GRANDPA TOLD ME SO KENNY CHESNEY
* % * AIRPOWER * % % : 83 | S0 | A4 ]9 | BlorokeTT (M. SPRINGER,LD.HICKS) © W BNaBazs2 |
2 | 31 | 4 | YOU WIN MY LOVE ® SHANIA TWAIN | | 54 | 44 | 26 | 15 | PARADISE JOHN ANDERSON | 26
R.J.LANGE {R.LLANGE) {C) (D) (V) MERCURY NASHVILLE 852138 J.STROUD,J.ANDERSON (B.MCDILL,R.MURRAH) (C) V) BNA 64465
, | THINK ABOUT YOU & COLLIN RAYE
@) 1|2 | B | ot aormoms Rl Il ) I . LHOBES . EN P NORLEY DSCUTESSESU __thercress |
n | 2 [ PEARTS DESIRE e e s % | 18| Coonisicos ek vy (o oshic 5775 | %
18 | 20 | 22 3@%2@'3 DYOEELSE RAKINS) i Sa%gcfgslggss 17 61 | 64 | & | GrUNDIS (R THOMASB CARLISLE) (IRoA 64496 | O
a | \,?lcﬂf,;rcg? S'E,'(‘YTSOQ{‘J’SS C MAJESKLS. SMITH) i cmm%ﬂ%’;og 18 9| 59| 8 Esuﬂg},(guCCREADY,B.D.MAHER,K.HURLEY,D.INGRAM) e R((I:()::A_‘A(';\ﬂ#ETCOI?\IE?POI N
IlT WORké - = = © ALABAMA 66 71 3 HOLDIN' ON TO SOMETHING JEFF CARSON 59
20 1 25 |30 | L ooRDY IR ALABAMA (M.CATES A SPRINGER) © W Roa 6aa73 | 19 C.HOWARD (T MCHUGH, T.SHAPIRO) (C) (D) (V) MCG CURB 76970
HEAVEN IN MY WOMAN'S EYES TRACY BYRD 63 | 63 | 6 | YEARS FROM HERE , @ BAKER & MYERS | ¢)
(20| 25 | 32 7 T BROWN (M.NESLER) V) MCA 55155 20 N.LARKIN,M. HOLLANDSWORTH (G.BAKER,F.MYERS, ). WILLIAMS) (C) (V) MCG CURB 76967
21 | 10 | 4 | 18 | NOT THAT DIFFERENT # COLLINRAYE | 4 60 [ 66 | 5|8 %5@"5%53@ b IFB\RERELL) ¢ PER(EE(%;TWS;IIEQBN%&@ 60
P.WORLEY,E. SEAY.J.HOBBS (K.GOOD,J.SCOTT) (C) (v) EPIC 78189 SHE GOT WHAT SHE DESERVES T T
@ 27 | 28 | 14 | READY, WILLING AND ABLE LARI WHITE | 55 62 | 2 6 M.WRIGHT (J.YATES,B.FISCHER,C.BLACK) (v) DECCA 55173 62
J.LEO,LWHITE (J.LEARY,J.A. SWEET) (C) (V) RCA 64455 "ROUND HERE = © SAWYER BROWN
23 | 16 | 6 | 16 | BIGGER THAN THE BEATLES @ JOE DIFFIE | 83 | SL | 42 | W | /4 VILLER M.MCANALLY (M.A MILLER S EMERICK G.HUBBARD) © 1) ) curs 76975 | 13
) SLATE,J.DIFFIE (J.5 ANDERSON,S.DUKES) (C) (V) EPIC 78202 COUNTRY CRAZY WTIRIEES
26 30 7 ;Aélﬂgs'?)gl(ﬂgrggsgul-cov\vllssm e Aé’f&ﬁ;\'gﬁg‘f 24 B4 | % 4 12 C.DINAPOLI,D.GRAU,LITTLE TEXAS (P.HOWELL,C.JONES) (V) WARNER BROS. 17770 “
()| 2 | 3 | 8 | THE RIVER AND THE HIGHWAY ® PAMTILLIS | 5 70 | 69 I FON D T e ¥ ME BETTER ® BOBE s sates | 69
P.TILLIS (G.HOUSE,D.SCHLITZ) (V) ARISTA 1-2958 ALWAYS HAVE. ALWAYS WILL SHENANDOAH
30 | 33 | g | ALLYOUEVER DO IS BRING ME DOWN ® THE MAVERICKS (FEAT. FLACO JIMENEZ) | 25 69 | 65 | 20 | 00K (PNELSON.L BOONE W.LEE) P s
D.COOK,R.MALO (R.MALO,A. ANDERSON) (V) MCA 55154 e ——— = -
27 | 23 | 16 | 18 | (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! @ SHANIA TWAIN | | * % * HOT SHOT DEBUT * * *
R.JLANGE (5. TWAIN R J.LANGE) (C) (D) (v) MERCURY NASHVILLE 852206 NEWD SOMEDAY ® STEVE AZAR | ¢
31 | 38 7 | IT'S WHAT | DO # BILLY DEAN | »g 1| TTHOMAS (S.AZAR AL MASTERS,B.REGAN) (C) RIVER NORTH 3008
T.SHAPIRO (C.JONES, T SHAPIRO) (C) CAPITOL NASHVILLE 58‘526 @ 5] - 2] e NEVER LOOKS BACK ® DOUG SUPERNAW | 63
29 | 28 22 19 | IT MATTERS TO ME @ FAITH HILL 1 (68) R.LANDIS (J.LAUDERDALE,F.DYCUS) (C) (V) GIANT 17687/REPRISE
S.HENDRICKS,F.HILL (M.D. SANDERS,E.HILL) (C) (V) WARNER BROS. 17718 RIPPLES S RUNER
37 | 49 | ¢ SOMESCNEFE:TLSL%S [s)EREMTAB o e sRoFsA;'\mJulcb% 30 B9 | 68 | 58 | 9 | g CANNONLSHELL (THASELDEN) © W) AsM NaSHILLE 577730 | O]
SN PR UAR G i ' 71 | — | 2 | LONG HARD LESSON LEARNED & JOHN ANDERSON | 7
@ 41 53 10 ALLOI WANT IS A IZIFE S MUNS ) TIM MCGR%\L’,\{ 31 J.STROUD,J.ANDERSON (J.D.ANDERSON,D.ANDERSON,M.A. ANDERSON) (V) BNA 64498
J.STROUD,B.GALLIMORE (T.MULLINS,S.MUNSEY,D.PFRIMMER CURB ALBUM
L - - 'S MIDN KS
32 | 17 | 13 | 17 | OUT WITH A BANG DAVID LEE MURPHY | |3 By s /I\TRESYNO{!D)S(L%TJI&QEBEUBZE,LGITBAROOKS) CAPITOL NAGSAHSIIL’-E‘ EL?L?MOCUT 69
T.BROWN (D.L.MURPHY,K. TRIBBLE) (V) MCA 55153 MY REART HAS A HISTORY © PAUL BRANDT
G| 3¢ | % JEEE SHE'S GOT A MIND OF HER OWN JAMES BONAMY | 34 @|n |- |2 J.LEO (M.D. SANDERS,P.BRANDT) () () REPRISE 17683 | '°
DIOHNSONTG LIYSEV,D.SCHITZ) [CHVIERICH5220 13| 6 5 | 10 | LET YOUR HEART LEAD YOUR MIND # SMOKIN' ARMADILLOS | 53
3 | 41 | 8 | HEADS CAROLINA, TAILS CALIFORNIA & JODEE MESSINA | 34 415 SR oTARDTTREERS) T e
B.GALLIMORE, T.MCGRAW (T.NICHOLS,M.D. SANDERS) () (D) (V) CURB 76982 NEWD 1| GOD'S COUNTRY, USA MARCUS HUMMON | 7
4 | 57 | 3 | LONGAS)LIVE JOHN MICHAEL MONTGOMERY | 35 M.JONES (M_HUMMON,B.CURRY) {C) (v} COLUMBIA 78251
$.HENDRICKS (R.BOWLES, W.ROBINSON) ATLANTIC ALBUM CUT PP — 4| MY WIFE THINKS YOU'RE DEAD  JUNIOR BROWN | g
39 3 5 EVERY TIME MY HEART CALLS YOUR NAME JOHN BERRY 36 J. BROWN {J.BROWN) (D) (V) MCG CURB 76983
J.BOWEN, C.HOWARD (G.HEYDE, ). B.RUDD) CAPITOL NASHVILLE ALBUM CUT
.37 42 47 4 ALMOST A MEMORY NOW @ BLACKHAWK | 37 (O Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
M.BRIGHT (D.OLIVER D.ROBBINS,V. STEPHENSON) €) (V) ARISTA 1.2975 attain 3000 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C)
38 | 35 | 29 | 18 | COWBOY LOVE ¢ JOHN MICHAEL MONTGOMERY | 4 Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-
SHENDRICKS (B.DOUGLAS,J. WOOD) ATLANTIC ALBUM CUT ability. (X} CD maxi-single availabitity. © 1996, Billboard/BPI Communications.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY

FOR WEEK ENDING MARCH 16, 1996

Bilboard. Top Gountry Singles Sales.

z z
o | 55| €q| ek o | 5| 8o |SE
Ig|sy i C | £ | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST Z2 (22| 22|25 | TITLE LABEL & NUMBERDISTRIBUTING LABEL ARTIST
**%*NO. Tx % % 14 | 11 | 11 | 38 | ANGELS AMONG US Rca 62643 ALABAMA
1 1 1 16 | 1T MATTERS TO ME WARNER BROS. 17718 8 weeks at No. 1 FAITH HILL @ 16 | 21 5 | WILD ANGELS Rca 64437 » MARTINA MCBRIDE
(2)] 3 | 3 | 8 | HYPNOTIZE THE MOON GIANT 17704/WARNER BROS. CLAY WALKER 16 | 14 | 12 | 11 | BIGGER THAN THE BEATLES £P(C 78202/SONY JOE DIFFIE
3 2 7 30 | 1LIKEIT, | LOVE IT CURB 76961 TIM MCGRAW 17 17 20 YOU CAN FEEL BAD EPIC 78209/SONY PATTY LOVELESS
(4)| 5 | 13 | 3 | YOU WIN MY LOVE MERCURY NASHVILLE 852138 SHANIA TWAIN 18 | 19 | 18 | § | SOME THINGS ARE MEANT TO BE ARisTA 1-2896 LINDA DAVIS
5 4 4 16 CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW 21 15 8 NOT ENOUGH HOURS IN THE NIGHT GIANT 17764/WARNER BROS. DOUG SUPERNAW
6)| 8 | 8 | 20 | TEQUILA TALKIN® BNa 64386/RRCA LONESTAR 20 | 15 | 16 | 17 | THE CAR MCGCURB 76970/CURB JEFF CARSON
7 7 7 17 WHAT 1 MEANT TO SAY COLUMBIA 78087/SONY WADE HAYES 21 NEW D) 1 I'M NOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/EEG BRYAN WHITE
3 3 5 14 | NOT THAT DIFFERENT EPIC 7818%/SONY COLLIN RAYE @ NEW D) 1 IF 1 WERE YOU MERCURY NASHVILLE 852708 TERRI CLARK
9 [ 9 | 6 | 23 | ’'M OUTTA HERE!/THE WOMAN IN ME MERCURY NASHVILLE 852206 SHANIA TWAIN 23 | 20 | 19 | 38 | YOU HAVE THE RIGHT TO REMAIN SILENT CuRB 76956 PERFECT STRANGER
10 12|17 6 | EVEN IF | TRIED CAPITOL NASHVILLE 58507 EMILIO 24 | 18 | 14 | 13 | HEART HALF EMPTY EpiC 78073/SONY TY HERNDON FEAT. STEPHANIE BENTLEY
11 [ 10 | 9 | 18 | REBECCA LYNN asvLUM 64360/EEG BRYAN WHITE @)] 2 | — | 3 | WALKIN' AWAY arista 12934 DIAMOND RIO
12 13 10 38 | WHEN YOU SAY NOTHING AT ALL BNA 64329/RCA ALISON KRAUSS & UNION STATION D_R’_ecovrds with the greatest sales gains this week. ®Recording Industry Assn. of America certification for safes of 500,000 units. A RIAA
13 NEW» 1 HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JODEE MESSINA Ef)rr::ﬁnfj:iggti?r:ssgrﬁsS[)Ju}]dgclglr?,nlnucrf‘ts’ with multimillion titles indicated by a numeral following the symbol. ® 1996, Billboard/BPt
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Hosted By Tom Wopat

weeknights
9PM ET LIVE!
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© 1996 Group W Satellite Communications. THE NASHVILLE NETWORK. TNN and the TNN logos are registered service marks,
and PRIME TIME COUNTRY and WE ARE COUNTRY are service marks, of HLM, Inc., a Gaylord Entertainment Company.
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COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
PROVIDED BY  SoyndScane
g L
FOR WEEK ENDING MARCH 16, 1996 ™
[t [t
& Z x =z
(=}
s g|gld z = g(g|d 5
21 % | 2| 2| ARTIST TITLE | S 21 2| 5| €| ARTIST TITLE | =
= = o~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = = ~ = | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
t A% *NO. Txxx 37 | 36 | 36 | 91 | TRACY BYRD A MCA 10991 (10.98/15.98) NO ORDINARY MAN | 3
@ 1 1| 56 | SHANIA TWAIN A* MERCURY NASHVILLE 522885 (1098 EXI6 S8 B 19wesisatNo. 1 THEWOMANINME | 3 38 | 34 | 31 | 13 | JOE DIFFIE EPIC 67405/SONY (10.98/15.98) LIFE'S SO FUNNY | 28
2 2 2 3 | WYNONNA CURB 11097 MCA 1098 16.98) REVELATIONS 2 39 | 41 | 42 | 23 | LITTLE TEXAS WARNER 8ROS. 46017 (10.98/15.98) GREATEST HITS | 17
. * % * GREATEST GAINER* % % 40 | ©3 | 50 | 2 %ﬂ%g?g;ﬁg’:&';{-olg&.l5.98) - WE ALL GET LUCKY SOMETIMES | 40
4 N [ ! ! .
_@ s : s T I sl b LR E 41 | 40 | 38 | 75 | ALABAMA A RCA 66410 (10.98/15.98) GREATEST HITS vOL. lll 8
ALAN JAC :
4 0 3 e ST (00 (OEE LR I G2 ey vilyS O EEeeN] L 42 | 42 39 18 | DWIGHT YOAKAM @ REPRISE 46051/WARNER BROS. (10.98/16.98) GONE 5
4 GARTH BR 9
J g B Do) CHRIRE WO e DD ) A N : 43 | 45 | 45 | 127 | REBA MCENTIRE A MCA 10906 (10.9815.98) GREATEST HITS VOLUME TWO 1
VIN
§ : & 15 CEGILEA ucaTisaetin 38lcice) SOUVENIRS 2 54 58 | 109 | THE MAVERICKS A McA 10961 (9.98/15.98) WHAT A CRYING SHAME 6
7 8 8 64 | GARTH BROOKS A°® CAPITOL NASHVILLE 29689 (10.98/15.98) THE HITS 1 VARIOUS ARTISTS
45 | 38 | 67 3 OTMERE oo ToEEETses) NASCAR: HOTTER THAN ASPHALT | 38
8 7 7 | 27 | FAITHHILL A WARNER BROS, 45872 (10.98/16.98) ITMATTERS TOME | 4 M YSONVIUED: 5
9 9 9 6 | TRACY LAWRENCE ATLANTIC 82866/ (10.98/15.98) TIME MARCHES ON 5 % | 981 99 WEEE] PAM TILLIS aRISTA 18799 (10.06/159%) AR LY
JEFF FOXWORTHY A’
10 10 10 | 24 | TIM MCGRAW A’ CURB 77800 {10.98/16.98) ALL | WANT 1 4 4 412 WARNER BROS. 45314 (9.98/15.98) (I VOUMIGHT BEAIREDNECKIIF... :
11 | 11 | 12 | 20 | CLAY WALKER GIANT 24640/WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 11 61 | 63 | 18 | JUNIOR BROWN WCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP) | 48
JOHN MICHAEL MONTGOMERY A’ 49 | 46 | 43 | 29 | ALABAMA @ RCA 66525 (10.98/15.98) IN PICTURES 12
12 | 13 | 16 | 49 | rianmic82728/G (10.98/16.98) JOHN MICHAEL MONTGOMERY | | ARIOUS ARTISTS
% % % PACESETTER % % * ! 50 37 33 8 DECCA 1 1260/MCA (10.98/16.98) NOT FADE AWAY (REMEMBERING BUDDY HOLLY) 19
@ 19 | 21 | 23 | THE MAVERICKS MCA 11257* (10.98/15.98) MUSIC FOR ALL OCCASIONS 9 51 | 50 | 55 | 23 | DARYLE SINGLETARY GIANT 24606/ WARNER BROS. (10.98/15.98) DARYLE SINGLETARY | 50
| * * * HOT SHOT DEBUT % »x » 52 | 47 | 47 | 53 | RHETT AKINS OECCA 11098/MCA (10.98/15.98) B A THOUSAND MEMORIES | 45
} NEWD | 1 | DIAMOND RIO ARISTA 18812 (10.98/15.98) wo| 14 55 | 49 | 52 | 97 | REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND | 2
! 15 12 11 22 | REBA MCENTIRE A MCA 11264 (10.98/16.98) STARTING OVER l 54 | 5l 48 | 75 | BROOKS & DUNN A’ ARISTA 18765 (10.98/15.98 WAITIN' ON SUNDOWN 1
| 21 22 81 | VINCE GILL A®MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 59 58 61 3 RICOCHET COLUMBIA 67223/SONY (10.98 EQ/15.98) RICOCHET 55
' 17 I 14 13 28 | COLLIN RAYE @ E£PiC 67033/SONY (1098 EQ/15.98) | THINK ABOUT YOU 5 56 57 57 | 109 | BLACKHAWK A ARISTA 18708 (9.98/15.98) BLACKHAWK 15
ﬂ 24 | 23| 5 QA—JS{?E’; o’gg‘\%ﬁ; - NOW THAT I'VE FOUND YOU: A COLLECTION | 2 57 | 55 | 54 | 52 | JOHN BERRY @ CAPITOL NASHVILLE 28495 (10 98/15.98) STANDING ON THE EDGE | 12 |
5 MONTG § 559/ 198/15.98) i
‘ 19 6| 8| 2 J«f&‘é&sag&'go& I iy e myr—— 3 58 | 56 9 | 110 | JOHN MICHAEL 0_ OMERY A° ATLANTIC 82559/AG (10.98/15.98 KICKIN' IT UP 1
i : — 59 | 59 | 60 | 85 | WILLIE NELSON COLUMBIA 64184 SONY (5.98 £Q'9 98) SUPER HITS | 34
| 20 18 17 33 | JEFF FOXWORTHY A" WARNER BROS 45856 (10.98/16.98) GAMES REDNECKS PLAY 2 r
: NEW ) 1 | MANDY BARNETT ASYLUM 61810/EEG (10.98/15 98) MANDY BARNETT | 50
21 | 15 | 19 | 42 | DAVID LEE MURPHY @ vCA 11044 (10.98/15.98) OUTWITH ABANG | 11 =
} 61 | 54 | 64 | 238 | BROOKS & DUNN A" ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
i 22 17 15 6 PATTY LOVELESS EPIC 67269/SONY 110.98/15.98) THE TROUBLE WITH THE TRUTH 10 - = — -
f = 62 | 33 | 53 3 LAR! WHITE RCA 56742 (10.98/15.98 DON'T ENCE ME IN | 33
123 | 25 | 25 | 23 | MARTINA MCBRIDE @ RCA 66509 19.9815.98) WILD ANGELS | 17
b= L83 | 40 56 | 111 | FAITH HILL A WARNER BROS. 45389 (9.98/15.98) IR TAKE ME AS | AM i
|24 | 23 | 20 | 30 | TERRI CLARK MERCURY NASHVILLE 526991 (10.98 EQ/16.98) IR TERRI CLARK | 20 — - =
3 - 64 | o3 | 59 | 68 | CHARLIE DANIELS EPIC 64182/SONY (5.98 EQ/9.98 SUPERHITS | 30
25 | 22 | 13 | 25 | GEORGE STRAIT A®MCA 11263 (39.98/49.98) STRAIT OUT OF THE BOX J - -
= | B85 | o2 | 4 10 | DOUG SUPERNAW GIANT 24633/ WARNER BROS (10.98/15.98) TR YOU STILL GOT ME | 42
26 | 20 | 24 | 37 | BRYAN WHITE ® asviUm 61642 €eG 10.98/15 98) BB BRYAN WHITE | 13 — -
= I 66 35 35 80 | PATTY LOVELESS @ tPiC 64138/SONY (9.98 EQ/15,98) WHEN FALLEN ANGELS FLY 3
21| 29 | 3 7 LONESTAR BN 66642/RCA (9.98/15 98) IR LONESTAR | 27 [ -

— = — 67 | 32 | 4 5 | JOHN ANDERSON BNa 66810/RCA (10.98/16.98) PARADISE | 40
| 28 | 26 | 26 | 13 | AARON TIPPIN RCA66740(3.98/1598) TOOL BOX | 12 P i t - —
[ 1 T T T | 68 | 96 l 58 | 191 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY 11098 FQ/15 98 ME ON COMEON |

29 | 28 | 28 | 102 | TIM MCGRAW A’ CURB 77659 (9.98 15 98) NOT A MOMENT OO SOON — t == T
T T 1 | 89 | 75 | 75 | 147 | BROOKS & DUNNA'ARISTA 13715 10.08/15 98) HARD WORKIN' MAN
30 | 27 | 30 | 36 | LORRIE MORGAN @ BnA 66508/RCA 10 98/16.98 GREATEST HITS t
| ' RE-ENTRY | 27 | DWIGHT YOAKAM @ REPRISE 45907 WARNER BROS. 10 98/15 98) DWIGHT LIVE | 3
3 2 | 27 | 25 | BLACKHAWK ® ARISTA 1879210.98/15.98) STRONG ENOUGH 1 ’ T -
n 8 NEAL MCCOY A ATLANTIC 82727 AG 110.9815 98) YOU GOTTA LOVE THAT 1
| 32 | 30 29 | 61 | WADE HAYES @ COLUMBIA 66412/SONY 19 98 £Q/15.98) 2R OLD ENOUGH TO KNOW BETTER 9 ] 7 . . i : ! 4
2| 59 7 THE TRACTORS A‘ ARISTA 18728 9.98/15.98 THE TRACTORS
| 33 | 31 | 32| 5 | LINDADAVIS ARISTA 18804 (9.98/15.98 SOME THINGS ARE MEANT TO BE | : < .
1 1 T RE-ENTRY 2 MARK CHESNUTT DECCA 11261/MCA (10.98/15.98) WINGS |
34 33 ; 34 | 181 | GEORGE STRAIT A" MCA 10651 10.98/15.98) PURE COUNTRY (SOUNDTRACK) | T 2 .
1 —T— 4N 52 | 69 | GEORGE STRAIT A MCA 11092 10.98/15.98) LEAD ON
(5| 39 | 40 | 33 [ TRACY BYRD @ v 112420109815 98) LOVE LESSONS | ' | T ! b
36 | 35 | 37 | 23 | EMILIO capoL nasHviLLE 32392 (9.98/13.98 UFE1SGooD | 13 | B | | M| 2| spaprow s1assicoroant @ 9gn39g)  \MAZING GRACE: A COUNTRY SALUTE TO GOSPEL | L

(O Atbums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated Dy a numeral following the symbol. *Astens« indicates LP 1s available
Most tape prices. and CD prices for WEA and BMG !abels, are suggested tists. Tape prices marked EQ, and all other CD prices. are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates miggest percentage growth
Heatseeker Impact shows albums removed frem Heatseekers this week. indicates past or present Heatseeker title. & 1996, Billboard/BP! Communications, and SoundScan, tnc.

Y COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND

B-"bocrd 0 n““ll‘l ala u “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundSialri®
| | o ;v  FOR WEEK ENDING MARCH 16, 1996 L
] | ' | |

’ i

[ | g = x x i &,
‘23| Z8 | aRTisT e | 25| |23 |53 g%
| Z2 | 3% | (ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 £z |33 25
[ 1 1 PATSY CLINE A° MCA 12* (7.98/12.98) 212 weeks at No. 1 GREATEST HITS | 252 14 16 GARTH BROOKS A " CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 17

2 2 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 33 15 11 PATSY CLINE MmcA 4038 (7.98/12.98) THE PATSY CLINE STORY 77

3 4 HANK WILLIAMS, JR. @ CURB 77638 (5.98/9.98) GREATEST HITS, vOL. 1 | 64 16 15 | WYNONNA A‘ CURB 10529/MCA (10.98/15.98) WYNONNA | 28

4 3 REBA MCENTIRE A’ \.CA 4979 (7.98/12.98) GREATESTHITS | 250 17 19 DWIGHT YOAKAM A° REPRISE 45241/WARNER BROS, (10.98/15.98) THIS TIME 8

5 5 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11.98) 24 GREATEST HITS | 5l 18 | 17 | WAYLON JENNINGS A* RCA 8506* (8.98) GREATEST HITS | 115

6 6 GEORGE STRAIT A’ MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 250 19 21 GARTH BROOKS A" CAPITOL NASHVILLE 98743 (10.98/16 98) THE CHASE 10 |

1 9 THE CHARLIE DANIELS BAND A° £PIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 248 20 | 18 | ALABAMA A RCA6825(7.98/11.98) ALABAMA LIVE | 113

8 7 GEORGE JONES A EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS | 231 —21 | 22 | THE BELLAMY BROTHERS cuRB 42298/MCh (4 98711 98) GREATEST HITS VOL. 11} | 50

9 8 GEORGE STRAIT A’ MCA 5567+ (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 246 22 | — | WYNONNAA CURB 10822/MCA (10.98/15.98) TELL ME WHY 7
10 | 14 | MARTINA MCBRIDE A Rca 66288 (9.98/15.98) THE WAY THAT | AM 16— 23 | 20 | GARTH BROOKS A°® CAPITOL NASHVILLE 80857 (10.98/16.98) INPIECES | 14

11 | 13 | KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATEST HITS | 98 24 | 25 | COLLIN RAYE A EPIC 47468/SONY (5,98 EQ/11.98) ALLICANBE | 3l
12 10 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98 15.98) LIFE'S A DANCE 14q 25 | — | GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAITHITS | 75

13 | 12 | BILLY RAY CYRUS A® MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVE ALL | 42 Catalog albums are older tities which are registering significant sales. © 1996, Billboard/BPI Communications and SoundScan, Inc.
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1
TOP BLUES ALBUMS.

Compiled from a national sample of retail store and rack sales SoundScan®
reports collected, compiled, and provided by L TLLLL

THIS WEEK

LAST WEEK
WKS. ON

{

—

=
Z|TITLE
=3
o

LABEL & NUMBER/DISTRIBUTING LABEL ARTIST

l Kok NO. 1 & &

LEDBETTER HEIGHTS KENNY WAYNE SHEPHERD
GIANT 2462 1/WARNER BROS. B 1 week at No. 1

118 GREATEST HITS STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC 66217*

PHANTOM BLUES
PRIVATE 82139

3 [ 29 | FROM THE CRADLE A
DUCK/REPRISE 45735/WARNER BROS.

TAJ MAHAL

ERIC CLAPTON

BLUES
R _MC111060_

JIMI HENDRIX |

DUKE’S BLUES THE DUKE ROBILLARD BAND

POINTBLANK 41344/VIRGIN

1-1 29 | CHILL OUT JOHN LEE HOOKER

POINTBLANK 40107/VIR_GJN

m@%;U@N@

FOUND TRUE LOVE JOHN HAMMOND

POINTBLANK 40655/VIRGIN

T
|

q | SOME RAINY MORNING ROBERT CRAY

MERCURY 526867

(-]
=2
~

T

ROOMFUL OF BLUES

TURN IT ON!, TURN IT UP!
BULLSEYE BLUES 9566/ROUNDER

—
1=
o
=)

KEB’' MO’

3 KEB' MO’
11 |8 ]2 | §E0 MO e

1

12 |92 HANDFUL OF BLUES ROBBEN FORD AND THE BLUE LINE
BLUE THUMB 7004/GRP (I8
| SLIPPIN' IN BUDDY GUY
@_ RE__ENTRY SILVERTONE 41542/JIVE
14 | 12| 16 | ONE FOOT IN THE BLUES ZZ TOP
! WARNER BROS. 45815
15 | 15 | 28 | COVER TO COVER THE JEFF HEALEY BAND
ARISTA 18770

TOP REGGAE ALBUMS.

2_ REAL WORLD 2354

* % NO.1 % %
(D1 | BOOMBASTIC @ SHAGGY
VIRGIN 40158* 34 weeks at No. 1
2 | 3 |33| TILSHILOH BUJU BANTON
LOOSE CANNON 5241 19*/SLAND
3 | 7 | 17 | THE BEST OF-VOLUME TwO UB40
VIRGIN 41010 |
4 15 |a | NATURAL MYSTIC BOB MARLEY & THE WAILERS
TUFF GONG 524103*/ISLAND ]
hs A RESISTANCE BIG MOUNTAIN
L > | " GIANT 24633/WARNER BROS. {H
B 7|1 PROPHECY CAPLETON
N1 AFRICAN STAR/RAL 529264 */ISLAND
7 | 6 | 16 | THE BEST OF-VOLUME ONE UB40
VIRGIN 41009
8 | g | 29 | SCENT OF ATTRACTION PATRA
17 550 MUSIC 67094* GH |
g | g |37 | TOUGHER THAN LOVE ® DIANA KING
N WORK 64189*/COLUMBIA BB
BAD BOYS @ INNER CIRCLE |
10 10111 BIG BEAT 92261/AG |
11 | 11| 34 | FREE LIKEWE WANT 2B ZIGGY MARLEY AND THE MELODY MAKERS
ELEKTRA 61702*/EEG
DANCEHALL KINGS VOLUME 1i VARIOUS ARTISTS
RE-ENTRY| g, yn 631/IVT
13 | 14| 14 | BLESSED BEENIE MAN
__\SL&D JAMAICA 539950*/iSLAND -
14 | 12| 7 | STRICTLY THE BEST VOLUME 15 VARIOUS ARTISTS
VP 1459* B |
15 | 13 THE STRUGGLE CONTINUES SUPER CAT J
SOLUMBIA 62197+ [T
| |
!
™
TOP WORLD MUSIC ALBUMS .
____J
)
* % NO.1 & % |
LORE CLANNAD !
NEW) CELTIC HEARTBEAT 82753/A0 Lweek ot No ] i
9 | 1|4 | BESTOF GIPSY KINGS
| 7 | NONESUCH 79358/AG |
3 | 5|3 |FiLMCUTS THE CHIEFTAINS
| RCA VICTOR 68438/RCA -
NIGHT SONG NUSRAT FATEH ALI KHAN & MICHAEL BROOK
|

s |
1

THE CHIEFTAINS

5 7 | 58 THE LONG BLACK VEIL ®
L RCA VICTOR 62702/RCA
6 514 THE CELTIC MINSTREL JAMES GALWAY
| RCA VICTOR 68393/RCA -
7 68 THE MASK AND MIRROR LOREENA MCKENNITT
¥ WARNER BROS. 45420 (B |
2115 WOMEN OF THE WORLD: CELTIC VARIOQUS ARTISTS |
- PUTUMAYO 120 o .
9 4 |5 THE LION KING: RHYTHM OF THE PRIDE LANDS @ LEBO M
| | WALT DISNEY 60871 |
10 | 8 ‘ 30 CESARIA EVORA CESARIA EVORA
° NONESUCH 79379/AG B
IRELAND'S GREATEST HITS VARIOUS ARTISTS
NEW»> RCA 66813 _ —
12 19|17 HEAT OF THE SUN STRUNZ & FARAH
SELVA 1001 -
13 |11 ]2 CELTIC TWILIGHT 2 VARIOUS ARTISTS
1SS | HEARTS OF SPACE 11106 _
| THE BROTHERS MCMULLEN SOUNDTRACK
RE-ENTRY| \Risia 15303 '
B _— ~ —'
15 | 14 ’ 57 CELTIC LEGACY: A GLOBAL CELTIC JOURNEY VARIOUS ARTISTS
| NARADA 63916 I
Iburms wth the greatest sales gains this week. ® Recarding Industry Assn. Of Amenca (RIAA) e.-;\. ation for sales of 500

units: a RIAA certification for sales of 1 million units with each additional million indicated by a numeral fallowing the symbal. A
atbums available on cassette and CD. *Astensk indicates vinyt availabte indicates past and present Heatseekers titles
1996, Billboard/BP) Communications and SoundScan. Inc
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Jegy
BLUE
NOTES

by Jun Macnie

ALL FOR KRALL: The electronic press kit that Impulse! has created for
Diana Krall’s upcoming “All For You” should help retail, television, and press
clue in to the pianist/vocalist’s take on her small-group jazz.

Due Tuesday (12), “All For You” is a tip of the hat to Nat “King” Cole’s
trio recordings. It’s split between sumptuous ballads and pulsing swing tunes.
Tommy LiPuma produced the set, which Impulse! plans on making well
known to a “younger, 20-somethingish demographic, as well as the older jazz
fans,” says Marshall Lamm, the label’s publicity manager.

“Diana’s more than just a jazz player on this one,” Lamm says. “*Around
here, some references have been thrown around: It's a “Tony Bennett kind
of record’ or a ‘Harry Connick kind of record.” It’s geared to appeal to a
broader audience.”

Krall hasn’t been doing too badly with her old audience. Her well-received
1995 GRP debut, “Only Trust Your Heart,” sold 18,000 units, according to
SoundScan.

The company is also working on seducing the cigar-and-cognae crowd, and
indeed, Cole’s songs can be heard as sophisticated pop tunes with jazz under-
pinnings. “The music is a great example of the old saying ‘What sounds easy
and simple is not easy and simple,’ " says Krall. “So there’s the challenge.”

Krall says the album is “really a tribute to the tradition Nat was a part of—
a guitar, bass, and piano group with no drums. That inspired Oscar Peterson’s
group with Herb Ellis, Ahmad Jamal’s band with Ray Crawford, and oth-
ers. It’s a historic format, and it’s still pretty challenging.”

Krall and company avoided Cole’s overly exposed pieces, siuich as “Mona
Lisa” and “Nature Boy,” opting instead for out-of-the-way tunes, such as “Hit
That Jive Jack” and “Frim Fram Sauce.” It was a decision made to stress sin-
gularity. “T have an extra advantage in that I'm a woman singing this stutf, so
my voice won’t be readily compared to Nat’s,” Krall says.

The groovy tone of the *40s and ’50s jump rhythms is evident, however.
“That comes from being with the right guys,” savs Krall. “I have Russell
Malone on guitarr—how lucky is that? He and I trade tours, and I get my ass
kicked all the time. It’s like tennis—play with the best players and they’ll
make vou better: And harmonically, he adds a different angle to the group.”

As a singer, Krall seems much more at ease on “All For You” than she did
on “Only Trust Your Heart.” The new record is a definite step forward.

“One thing I've learned with this material is that you don’t have to be melo-
dramatie,” she says. “There’s so much beauty in these music and words that
my job is to just tell the story; vou needn’t overemote in doing so. I actually
learned that from listening to Freddie Cole | Nat's brother| sing ‘A Blossom
Fell.’ T always approach my phrasing according to what’s going on around me.
I just react to the situation. It's not me being accompanied; it's a working
group collaborating.”

Krall appears on Benny Carter’s new “Songbook” and would like to do a
Fats Waller project, too. She'll begin her promotion for “All For You” in Bre-
men, Germany, on April 4, and then will begin a tour in Europe, Japan, and
Australia that will last through the summer.

Meanwhile, Impulse! has been busy cornering the market on the most

impressive young pianists in action. Both Danillo Perez and Eric Reed now |

reside at the imprint, A few listens to the Perez dise, titled “PanaMonk” and
due May 21, leads to one conclusion: It’s easily his strongest record to date.

1}

Ance Catalng, Same Day Mail, Best Price
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1-800-441-4041
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Moreover, barely 2% of the officers and board of
governors of NARAS’ 10 chapters across the country
are Latinos. This feeble Latino presence at the exec-
utive levels of NARAS contributes to the inconsistent
quality of Latino Grammy nominees. Worse still, with
few Latinos in high-profile slots, there is scant chance
that an aggressive campaign to lure Hispanic mem-
bers can be undertaken.

NARAS president/CEO Michael Greene has been
attempting to address this longstanding dilemma
with the proposed creation of a Latin Academy in the
U.S. and Latin America. However, several informed
executives in the U.S. Latino music industry have
commented privately that thev would prefer to be
included in NARAS. Naming a Latino as president of
NARAS’ Florida chapter was a heartening start.

There was talk at one point of forming a special
committee to create the strongest cast of Latino nom-
inees possible. Those discussions should be reopened,
because a Grammy trophy in the Latin musie world
is valued as a symbol of prestige, not as a piece of
hardware that can drive record sales.

by John Lannert

G RAMMY FAMILTARITY: There were no unex-
pected winners in the Latin categories of the 38th
Grammy Awards, held Feb. 28 in l.os Angeles.
SBK/EMI Latin star Jon Secada collected his third
Grammy, as a second-time winner in the best Latin
pop performance category for “Amor.” Epic/Sony
superstar Gloria Estefan snagged her second Gram-
my for best tropical Latin performance with “Abrien-
do Puertas.” A self-titled debut on Arista-Texas
earned ace accordionist Flaco Jiménez his third
Grammy for best Mexican/American performance.
Lastly, legendary songsmith Antonio Carlos Jobim
triumphed posthumously in the best Latin jazz cate-
gory for his Sony Discos album “Antdnio Brasileiro.”

As for the televised event, well . . . For a program
that touted itself as a trail-blazing happening, there
was nary a Latino artist performing Spanish-lan-
guage music. A bone, of sorts, was thrown toward

Billboard
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Hot Latin Tracks.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
= DATA SYSTEMS' RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC
- <|g S TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
‘é’ﬁ nH =3 2| ARTIST TITLE
T2 Sz | 2| TS| LABIUDISTRIBUTING LABEL PRODUCER (SONGWRITER)
*xxNO. T4 x » '
1 1 1 9 CRISTIAN & AMO

MELODY/FONOVISA 7 weeks at No. 1 D FREIBERG (C.CASTRO)

@ 2 2 9 LA MAFIA & UN MILLON DE ROSAS
SONY M.LICHTENBERGER JR. {A.LARRINAGA. B.LARRINAGA) _|

3 4 6 ENRIQUE IGLESIAS & EXPERIENCIA RELIGIOSA

FONQVISA RPEREZ-BOTLJA (C.GARCIA ALONSO

@ 7 14 4 BRONCO ANIMAL

FONOVISA BRONCO {J.GUADALUPE ESPARZA)

5 4 5 7 LA TROPA F & JUAN SABOR
v | EMILATIN FARIAS J.FARIAS (J.FARIAS
@ 9 10 G VICTOR MANUELLE HAY QUE PONER EL ALMA
| SONY S.GEORGE (0 ALFANNO

71 8 3 22 PETE ASTUDILLO & COMO TE EXTRANO

EMILATIN A B.QUINTANILLA 111 (A.B.QUINTANILLA il PASTUDILLO J.OJEDA
8 5 g 8 M. A. SOLIS Y LOS BUKIS POR AMOR A MI PUEBLO
| ° FONOVISA M.A SOLIS (M.A.SOLIS M.MARROQUIN
@ 14 12 7 JON SECADA & ES PORTI
1 SBICEMI LATIN E.ESTEFAN JR.,J. SECADA,J CASAS (K SANTANDER) |

18 39 4 | JULIO IGLESIAS LA CARRETERA

2 SONY R ARCUSA (R.LIVLR FERRQ)
1 6 7 6 ANA BARBARA ME ASUSTA PERO ME GUSTA ]
FONOVISA APASTOR LNAZAR) |

12 11 e LOS TUCANES DE TIJUANA & MUNDO DE AMOR
N2/ | | ALACRAN/EMI LATIN G.FELIX (M.QUINTERO LARA) |
0 | 6 | 14| LUIs MIGUEL AMANECI EN TUS BRAZOS |

WEA LATINA L MIGUEL K CIBRIAN {J.A JIMENEZ

19 23 6 JOSE MANUEL FIGUEROA QUIERO Y NECESITO

I FONOVISA J SEBASTIAN (J SEBASTIAN]

16 2 FITO OLIVARES LA ZAMBITA

FONOVISA F.OLIVARES (R QLIVARES)

~

* % * AIRPOWER % * %
LOS DINNOS AURIOS NO LLORARE POR TI

T
| {2 — ln—-o—-;—-
>
—
=3

WETT |

PolyGram  seL #1453119 24

LATINO

SEL. #314 529 805 2/4

Member of

NAIRD

@EYES @ECORDS INC.
CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA » EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

21 STATIONS

Lati S ed iy | FONOVISA AMITCHELL A SOLIS)
atino mnusic fans when Jiménez appeared as a side- G ' AN r IS
man during the Mavericks’ abbreviated country per- RAMMY NOTAS: Grammy week in Los Angeles | At 7| Emiamn E.ELIZONDQ (J.AVENA
formance. this year was jammed with enjoyable events, both 17 | 38 | 3 | LOS TIRANOS DEL NORTE  NADA CONTIGO (LA BANQUETA)
PP . . . i FONOVISA J.MARTINEZ (F.CORCHADO,PBRAMBILA) |
The near invisibility of Latino performers on related and unrelated to the awards. Hollywood, LOS REHENES NO PUDE DETENER M1 LLANTO
Grammy shows is tied directly to the total invisibili-  Calif.’s Rockwalk and NARAS sponsored a tribute 0 1% | 6 | ronovisa NOT LISTED (J. TORRES,S GUZMAN
ty of Latinos on the president’s advisory council of  concert to Carlos Santana Feb. 25 that was just 29 il 50%5)5(}‘ MANDAME FL?BAESR@(I’A%’OM\
the organization that stages the Grammy Awards, about as entertaining as it was long (almost five IBERACION © ENAMORADO DE”U_NF-A'W‘
NARAS. In other words, not one of the 37 members of  hours). TropidJazz/RMM’s nonpareil percussionist a | n 8 Y4 | Fonvusa LIBERACION (H PONY GONZALEZ !
the council is of Hispanic origin. (Continued on next puye) 22| 13| 15! g | PESADO ESO ME GUSTA
FONOVISA JALFARO (J.GUADALUPE ESPARZA)_|
23 91 16 5 INDUSTRIA DEL AMOR MALA MUJER
FONOVISA AMITCHELL (A.RAMIREZ,R.VERDUZCO
24 93 2 15 LOS TIGRES DEL NORTE NO PUEDO MAS |
FONOVISA TNINC. (LBELLO
. BANDA PACHUCO ME ENAMORE
NEWD U} lonasonovish A.DE LUNA (J.CORRAL) |
INTOCABLE QUETA
A R N A v A L % | 2 ‘ 20 | 107 Furrann JLAYALA (L.PADILLA
SHAKIRA ESTOY AQUI
C @D| NEWD 1 | sowv L.FOCHOA,S.MEBARAK (LF.OCHOA.S. MEBARAK)
28 % 40 d DOMINGO QUINONES TU COMO ESTAS
RMM C.S0T0,D.QUINONES (G.MARQUEZ) |
29 27 29 3 MANDINGO VAMOS AMARLA LOS DOS
FONOVISA J.GUADALUPE ESPARZA {J.GUADALUPE ESPARZA
35 12 3 JUAN GABRIEL MI BENDITA TIERRA
ARIOLA BMG JUAN GABRIEL (JUAN GABRIEL
{ 9 GD DONATO & ESTEFANO ESTOY ENAMORADO
D V Ii- C NEW ) L | sow DONATO,ESTEFANO,C.NIETO (DONATO.ESTEFANO) |
e veira a asa 32 | 30 | 21 | § | THEBARRIOBOYZZ ERES ASI
SBK/EMI LATIN K.C PORTER (M FLORES
ar : 3 28 13 13 PEDRO FERNANDEZ QUIEN
; POLYGRAM LATINO H.PATRON (E.MOGUEL
FAMA LAGRIMAS DE ALEGRIA
31038 1301 18| son 0.GALVAN, J GALVAN (J GALVAN)
35 36 14 6 PIMPINELA & SE VA SE VA
|3 POLYGRAM LATINO _ J.GALAN (J.GALAN LGALAN) |
RICKY MARTIN A MEDIO VIVIR
NEW) 1 | sowv K.C.PORTER.I.BLAKE (EDE VITA
MAZZ & MAS Y MAS
| 3 | 8| 6 | ewiaw J.GONZALEZ (J.LOPEZ
38 34 19 73 | ENRIQUE IGLESIAS 4 S| TU TE VAS
FONOVISA R.PEREZ-BOTLIA (E.IGLESIAS,R. MORALES
39 39 - 2 LOS CARDENALES DE NUEVO LEON COMO VOY A OLVIDARLA
FONOVISA D.CHAVEZ MORENO (G.ABREGO
MANA EL RELOJ CUCU
WEA LATINA FHER,A.GONZALES J.QUINTANA (FHER

TROPICAL/SALSA
20 STATIONS

REGIONAL MEXICAN

59 STATIONS

1 CRISTIAN MELODY/FONOVISA
AMOR

2 JON SECADA SBK/EMI LATIN
ESPORTI
3 ENRIQUE IGLESIAS FONO
visa EXPERIENCIA...
4 DONATO & ESTEFANO SONY
ESTOY ENAMORADO
5 THE BARRIO BOYZZ SBK/EMI
LATIN ERES ASI
6 JOSE JOSE ARIOLA/BMG
NO VALIO LA PENA
7 SHAKIRA SONY
ESTOY AQUI
8 MANA WEA LATINA
EL RELOJ CUCU
9 JULIO IGLESIAS sony
LA CARRETERA
10 MILLIE EmI LATIN CON LOS
BRAZOS ABIERTOS
11 RICKY MARTIN sony
A MEDIO VIVIR
12 RICARDO MONTANER EMI
LATIN SOY TUYO
13 ROCIO DURCAL ARIOLA/BMG
QUE DE MI
14 LOURDES ROBLES sony
ME DEJARE LLEVAR
15 DI BLASIO ARIOLA/BMG
PENELOPE

1 VICTOR MANUELLE sonY
HAY QUE PONER EL ALMA
2 DOMINGO QUINONES RMM
TU COMO ESTAS
3 ALEX D'CASTRO POLYGRAM
RODVEN DISCULPAME
4 HECTOR TRICOCHE poLY
GRAM RODVEN DIME SI.
5 GISSELLE RCA/BMG
YA SE QUE ES EL FINAL
6 MARC ANTHONY RMM
TE AMARE
7 CRISTIAN MELODY/FONOVISA
AMOR
8 GIRO 5DI/SONY
M FORMA DE SENTIR
9 LOS ILEGALES ARIOLABMG
LA MORENA
10 MANNY MANUEL MERENGA-
ZO/RMM M| PROBLEMA
11 EDGAR JOEL POLYGRAM ROD
VvEN NO JUEGES MAS..
12 DLG SIR GEORGE/SONY
NO MORIRA
13 JON SECADA SBK/EMI LATIN
ES PORTI
14 SHAKIRA SONY
ESTOY AQUI
15 ENRIQUE IGLESIAS FONO
vISA EXPERIENCIA..

1 LA MAFIA sony
UN MILLON DE ROSAS
2 CRISTIAN MELODY/FONOVISA
AMOR
3 BRONCO FONOVISA
ANIMAL
4 LA TROPA F EMI LATIN
JUAN SABOR
5 PETE ASTUDILLO EMI LATIN
COMO TE EXTRANO
6 M. A. SOLIS Y LOS BUKIS
Fonovisa POR AMOR A MI
7 LOS TUCANES DE TIJUANA
ALACRAN EV LATIN. MUNDO
8 ANA BARBARA FONOVISA
ME ASUSTA PERO ME GUSTA
9 FITO OLIVARES FONOVISA
LA ZAMBITA
10 LOS TIRANOS DEL NORTE
FoNovisa NADA CONTIGO
11 BOBBY PULIDO £Mi LATIN
DESVELADO
12 LOS REHENES roNOvisaA NO
PUDE DETENER MI.
13 LOS DINNOS AURIOS FONO-
visa NO LLORARE POR TI
14 LIBERACION FONOVISA
ENAMORADO DE UN
15 PESADO FONOVISA
ESO ME GUSTA

(O Records showing an increase in detections over the previous week, regardl
for more than 20 weeks will not receive a bullet, even if if registers an increas

less of chart movement. A record which has been on the chart
® In detections. Airpower awarded to those records which attain

600 detections for the first time. f two records are tied 1n number of plays, the record being played on more stations 1s placed first Records

below the top 20 are removed from the chart after 26 weeks.

) 1996 Billhoard/BPI Communications, Inc
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FOR WEEK ENDING MARCH 16, 1996

"*Billboard Latin 50,

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

Artists & Music

é %]
Y | £Z | ARTIST (ABEL & NUMBER/DISTRIBUTING LABEL TITLE
* & & NO. 1 & & &
1 1 33 SELENA A7 EMI LATINEMI 34123/EMI LATIN 33 weeks at No. 1 DREAMING OF YOU

* % & GREATEST GAINER * & *
ENRIQUE IGLESIAS roNovISA 0506 B ENRIQUE IGLESIAS

©

rof 4
o

o _3 LA MAFIA SoNY 81722 - - UN MILLON DE ROSAS )
4 3 49 GIPSY KINGS NONESUCH 79358/AG THE BEST OF GIPSY KINGS
—m B - |
GLORIA ESTEFAN EPIC 67284 SONY ABRIENDO PUERTAS
CRISTIAN MELODY 0510/FONOVISA BB EL DESEO DE OIR TU VOZ

SELENA A £MI LATIN 28803 (B

VARIOUS ARTISTS ARIOLA 29136/BMG
LUIS MIGUEL @ wEn LATINA EL CONCIERTO
LA TROPA F Emi A UN NUEVO NIVEL

* & & HOT SHOT DEBUT * * *
LA DIFERENZIA ARISTA-TEXAS 1881 1/BMG FUE MUCHO MAS QUE AMOR
LA CARRETERA

_COMO TE EXTRANO
PEDRO FERNANDEZ

AMOR PROHIBIDO
MACARENA MIX

LATIN 36463

JULIO IGLESIAS sony 4

PETE ASTUDILLO £vi LATIN 32263 G
PEDRO FERNANDEZ POLYGRAM LATINO 528 67

MAZZ Emi LATIN 30913 (B SOLO PARATI
B(EY PULlDO_EM L;T:N 416_c DESVELADO
Jori SEaDA BK 35468/EMI LATIN AMOR
RICKY MARTIN ONY 8165 A MEDIO VIVIR
INTOCABLE EMI LATIN 376 “OTRO MUNDO
GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
LOS TIGRES DEL NORTE FoNovisA 6030 EL EJEMPLO
THALVA EMI LATIN 352 ) - EN EXTASIS
LUIS MIGUEL A weA LATINA 97234 _ SEGUNDO ROMANCE
LOS HURACANES DEL NORTE FONOVISA 604 CORRIDOS
L(_JS TU_CANES DE_TUUANA_ALN:RAN 4972 EMILATIN - 14 TUCANAZOS BIEN PESADOS

SOUNDTRACK @ ELEKTRA 961240/EEG THE MAMBO KINGS
MICHAEL SALGADO JoEy 3427 EN CONCIERTO

CUANDO LOS ANGELES LLORAN
ROMANCE |
IN DA HOUSE

MANA WEA LATINA 99707 BH
LUIS MIGUEL A WEA LATINA 75805
PROYECTO 1 J&N 28857/EMi LATIN

[
| 31 [ 29 [ 5 | VARIOUS ARTISTS NELSON 7001/50NY FIESTA MIX USA
32 [ 26 [ 5 | EZEQUIEL PENA ronovsasoss ORGULLO RANCHERO |
33 [ 35 | 7 | LOS TUCANES DE TIJUANA ALACRAN 36384/ AT MUNDO DE AMOR
34 22 4] PEDRO FERNANDEZ FOLYGRAM LATINO 526 17 MI FORMA DE SENTIR
35 | 38 | 15 | LOS TEMERARIOS AFG siGwA 2014 CAMINO DEL AMOR |
36 | 37 | 13 | OLGA TANON WEALATINA 13020 EXITOS Y MAS
37 31 62 SELENA EWI LATIN 30907 12 SUPER EXITOS
38 33 17 DI BLASIO ARIOLA 31945/BMG LATINO
39 |33 [ 35 | JUAN LUIS GUERRA 440 karen 2941858116 GRANDES EXITOS
40 [ 36 | 19 | ANAGABRIEL sonvsiers JOYAS DE DOS SIGLOS
41 41 | 120 | SELENA @ emi LATIN 42 LIVE!
NEWP | J0SE MANUEL FIGUEROA Fonovisa 9359 EXPULSADO DEL PARAISO
43 | 43 | 14 | FAMA sonvsi7is LAGRIMAS DE ALEGRIA
49 30 CARLOS VIVES POLYGRAM LATING 528531 LA TIERRA DEL OLVIDO
45 | 44 | 13 | BRONCO FoNOwisa0509 ANIMAL
NEWD | EXTERMINADOR FONOViSA 941 ME GUSTA PONERLE AL POLVO
47 46 40 MARC ANTHONY Rum &1 158208 TODO A SU TIEMPO |
48 42 15 | JOSE JOSE aRioLA 30422/BMG MUJERIEGO
49 | 45 | 140 LINDA RONSTADT A £LEKTRA 60765/EEG CANCIONES DE MI PADRE
50 48 136 | MANA @ wen LATINA 90818 DONDE JUGARAN LOS NINOS

“ TROPICAL/SALSA REGIONAL MEXICAN

LATIN NOTAS

(Continued from preceding puaye)

Giovanni Hidalgo dazzled the
cheering audience with blinding
handwork during his heated conga
solo. GRP trumpeter Arturo San-
doval traded searing lines with
Santana on “Black Magic Woman.
One disappointinent was the fact
that scheduled performer Tito
Puente did not appear for San-
tana's rousing take of “Oye Como
Va,” which was written by RMM’s
legendary timbalero/vibist.

On Feb. 27, EM] Latin and the
Atlanta Committee for the Olympic
Games hosted a superh press con-
ference for the official Spanish-lan
guage album of the Olympics,
“Voces Unidas.” Aforementioned
Grammy winners Estefan and
Secada were on hand, as well as
EMI Latin’s Tejano/country star

(Continued on nexi page)

DISTRBUTORS, INC.

LA DISTRIBUIDORA MAS
SRANDE Y MAS COMPLETA EM
MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

® “/ideolaser ® Cassettes ® Acceso~0s
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6C40SW. 12 Sreer Miomi, FL33 44 » Local: (3C5) 262-7711 + Fax: (305] 261-3143

Cliscos Compactos

1 SELENA EMI LATINEMUEMI LATIN
DREAMING OF YOU

2 ENRIQUE IGLESIAS FONOVISA
ENRIQUE IGLESIAS

3 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS

4 CRISTIAN MELODY/FONOVISA
EL DESEQ DE OIR TU VOZ

5 VARIOUS ARTISTS ARIOLA/BMG
MACARENA MIX

6 LUIS MIGUEL WEA LATINA
EL CONCIERTO

7 JULIO IGLESIAS sONY
LA CARRETERA

8 JON SECADA SBK/EMI LATIN

9 RICKY MARTIN 50NY
A MEDIOVIVIR

10 THALIA EMI LATIN
EN EXTASIS

11 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE

12 MANA wea LATINA CUANDO
LOS ANGELES LLORAN

13 LUIS MIGUEL WEA LATINA
ROMANCE

14 PROYECTO 1 EMI LATIN
IN DA HOUSE

15 DI BLASIO ARIOLABMG
LATINO

1 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
2 GLORIA ESTEFAN EPICSONY
MITIERRA
3 SOUNDTRACK El EKTRAEEG
THE MAMBO KINGS
4 VARIOUS ARTISTS NELSONSONY
FIESTA MIX USA
5 OLGA TANON WEA LATINA
EXITOS Y MAS
6 JUAN LUIS GUERRA 440
KARENBMG GRANDES EXITOS
7 CARLOS VIVES POLYGRAM LATINO
LA TIERRA DEL OLVIDO
8 EXTERMINADOR FONOVISA
ME GUSTA PONERLE AL POLVO
9 MARC ANTHONY RiM
TODO ASUTIEMPO
10 VARIOUS ARTISTS POLYGRAM
RODVEN LOS GRANDES DEL ...
11 EL GENERAL RCABMG ES MUNDIAL
12 OSCAR D'LEON RMM
EL SONERQ DEL MUNDO
13 ZAFRA NEGRA JANEMI LATIN
VAMO AL MAMBO!!
14 VARIOUS ARTISTS J&NEMI LATIN
MERENHITS ‘96
15 JESUS ALEMANY FEAT. ALFRE-
DO RODRIGUEZ
HANNIBALRYKODISC CUBANIS-

1 LA MAFIA SONY
UN MILLON DE ROSAS
2 SELENA EMI LATIN
AMOR PROHIBIDO
3 LATROPA F EMI LAT
A UN NUEVO NIVEL
4 LA DIFERENZIA ARISTA-TEXASBMG
FUE MUCHO MAS QUE AMOR
5 PETE ASTUDILLO EMI LATIN
COMO TE EXTRANO
6 PEDRO FERNANDEZ POLYGRAM
LATING PEDRO FERNANDEZ
7 MAZZ i LATIN SOLO PARATI
8 BOBBY PULIDO EMI LATIN
DESVELADO
9 INTOCABLE £mi LATIN
OTRO MUNDO
10 LOS TIGRES DEL NORTE FONO-
visa EL EJEMPLO
11 LOS HURACANES DEL NORTE
FONOVISA CORRIDOS
12 LOS TUCANES DE TIJUANA
ALACRANEMI LATIN 14
13 MICHAEL SALGADO JoEY
EN CONCIERTO
14 EZEQUIEL PENA FONOVISA
ORGULLO RANCHERO
15 LOS TUCANES DE TIJUANA
ALACRAN/EMI LATIN
MUNDO DE AMOR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. [[Hindicates past and present Heatseeker titles. ¢ 1996, Billboard/BPI Com
munications and SoundScan, Inc.
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LATIN NOTAS

(Continued from preceding puage)

Emilio and the Barrio Boyzz,
EMI Latin’s star vocal group, which

performed a neat a cappella take of

a song from “Voces Unidas” titled
“Una Nacién.” Estefan was partic-
ularly impressive as she gave
insightful, sincere answers to ques-
tions in Spanish and English.
" “Puedes Llegar,” the Tead track
from “Voces Unidas,” was pre-
viewed by video at the conference.

The soaring, majestic ballad of

achieving one’s potential contains
performances by a who’s who of
Latino stars. Howls and applause
rang out during Placido Domin-
go’s pulpit-shaking vocal flourish-
es.

At the post-Grammy fiestas,
Estefan and Secada were pre:
dictably elated. Ever-classy Ario-
la/BMG chanteuse Rocio Dircal
was pleased to have been nominat-
ed. The Spanish songstress noted
that she “would love” to hit it big in
the U.S. English-language market.

LATIN AGENDA: Next week, the
Recording Industry Assn. of Amer-
ica is scheduled to hold a meeting
with Hispanic record executives in

an effort to form a Latino entity

within the trade organization. In
related news, the RIAA is expect-
ed to soon announce the appoint-
ment of a Latino record executive
to its executive board. A spokesman
for the RTA A says the candidate
likely will come from an indepen-
dent label.

STATESIDE BRIEFS: PolyGram
Latino has inked a distribution deal
with Camino Records, a merengue
imprint owned by noted meren-
guero Fernando Villalona. Also,
Roberto Livi has been tapped as
producer of Isabel Pantoja’s Poly-
Gram Latino debut, due in Septem-
ber or October.

Fonovisa heartthrob Enrique
Iglesias, Ariola/BMG star pianist
Di Blasio, and El Dorado/EMI
Spain rock mavens Herdes Del
Silencio have signed with the
William Morris Agency for repre-
sentation . .. Karen/PolyGram
Latino merengue artist Mickey
Taveras won the best singer kudo
Feb. 19 at the 37th annual Vina del
Mar Song Festival.

Detectives from the Los Angeles

QROD * KUBANEY « FONOVISA EMI/LATINCOMBO + p

T

MUSIC4,

NEC “E

DO DE LA DISTRIBUIDORA MAS
GRANDE EN EL MUNDO

Niv1/o

05 *POLYGRAM»

910 ANOS.« VNILV1 VM

TOLL FREE:BOO-329-7664
OR 305-621-0070 /FAX:621-0465

DISCOS COMPACTOS, VIDEQLASER, CASSETTES,

ASK FOR MARTHA

ACCESORIOS, VIDEOS Y MUCHO MAS!

SJ.IH N3LdOl-

« I34OW HONW 8 N3AGO®”

MERENGUE -

EN MUSICA LATINA

TANGO - FOLKLORE - ROCK ARGENTINO
CUMBIA -

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

SALSA

Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.

WM

DISlrlbuldnra one Stofl+

MElores

e VE“GAN Y COMPA,REN

5‘ ‘%&%s SEL \G\lk

Tall Free

DOS CENTRICOS New York
LOCALES PARA e Tel:
SERVIRLE A

1-800-7465-4609

Miami Member of
(212) 563-4508 (305) 591-7684

Fax: Fax:
(212) 563-4847 (305) 477-0783

County Sheriff’s office, along with
investigators of the Assn. of Latin
American Record Manufacturers,
confiscated 115,000 counterteit
Latin music cassettes and made 11
felony arrests Feb. 16 in Los Ange-
les. ALARM director Bud Rich-
ardson said that the 11 arrested
caime to Los Angeles from Pueblo,
Mexico, and set up a network of
four distributors to supply East Los
Angeles street vendors and swap
meets with counterfeit cassettes.
Those arrested are being held on
$15,000 bond.

CHART NOTES: While Christ-
ian’s smash hit “Amor” remains
perched on Hot Latin Tracks for
the seventh successive week, La
Mafia’s “Un Millén De Rosas”
(Sony) appears poised to claim the
No. 1 slot next week . .. Fonovisa
and EMI Latin have (lominated Hot
Latin Tracks during the past six
months. For example, on this week’s
chart 656% of the titles are distrib-
uted by Fonovisa (16 ) and EMI
Latin (10) . . . The upper echelon of
The Billboard Latin 50 has been
remarkably stable lately. In the
past four months, only four titles
have debuted in the top 15 of the
chart, including this week’'s No. 11
entry, “Fue Mucho Mds Que Amor”
by Arista-Texas act La Diferenzia.

LATIN TRACKS A-Z

TITLE (Publisher — Licensing Org.} Sheet Music Dist
13 AMANECI EN TUS BRAZOS (BMG Songs, ASCAP)
1 AMOR (Fonomusic, SESAC)
4 ANIMAL (Vander, ASCAP)
7 COMO TE EXTRANO (A.Q.[Il Music, BMI/EMI Black-
wood, BMI/Peace Rock, BMI}
39 COMO VOY A OLVIDARLA (Edimonsa, ASCAP)
26 COQUETA (Copyright Control)
17 DESVELADO (Copyright Control)
40 EL RELOJ CUCU (Copyright Control)
21 ENAMORADO DE UN FANTASMA (Edimonsa, ASCAP)
32 ERES ASI (Famous. ASCAP/Insignia, ASCAP)
22 ESO ME GUSTA (Vander. ASCAP)
9 ES POR TI.(FIPR BMI)
27 ESTOY AQUI (Copyright Control)
31 ESTOY ENAMORADO (FIPP BMi/PSO Ltd., ASCAP)
3 EXPERIENCIA RELIGIOSA (Unimusica
ASCAP/Fonomusic, SESAC)
6 HAY QUE PONER EL ALMA (EMOA, ASCAP)
5 JUAN SABOR (I Faries, BMI)
10 LA CARRETERA (Copyright Control)
34 LAGRIMAS DE ALEGRIA (Sony Latin, BMI)
15 LA ZAMBITA (Fonomusic. SESAC}
23 MALA MUJER (Solmar Music, SESAC)
20 MANDAME FLORES (AY, AY, AY) (Striking, BMI)
37 MAS Y MAS (Zomba Golden Sands, ASCAP)
11 ME ASUSTA PERO ME GUSTA (Fonomusic. SESAC)
36 A MEDIO VIVIR (Sony Music. ASCAP)
25 ME ENAMORE (De Luna, BMI)
30 MIBENDITA TIERRA (BMG Songs, ASCAP)
12 MUNDO DE AMOR (Zomba Golden Sands. ASCAP)
18 NADA CONTIGO (LA BANQUETA) (Vander, ASCAP)
16 NO LLORARE POR TI {Solmar. SESAC)
19 NO PUDE DETENER MI LLANTO (Edimonsa, ASCAP)
24 NO PUEDO MAS (Jam Entertainment, BM()
8 POR AMOR A MI PUEBLO (Mas Latin, SESAC)
33 QUIEN (Copyright Control)
14 QUIERQ Y NECESITO (Vander. ASCAP)
35 SE VA SE VA (Firstper, ASCAP)
38 SITU TE VAS (Fonovisa, SESAC/Unimusica, ASCAP)
28 TU COMO ESTAS (Copyright Control)
2 UN MILLON DE ROSAS (Mafiola, ASCAP/Larrinaga,
ASCAP)
29 VAMOS AMARLA LOS DOS (Vander, ASCAP)

KEEPING

SCORE

by Heidi Waleson

MONKS AND MORE: The small French label Jade, which caused a furor in
the U.S. last year by launching with much fanfare “The Soul Of Chant,” its
own archival recording by those singing monks of Santo Domingo de Silos, has
decided that the U.S. is fertile territory for religious music. Emmanuel Cham-
boredon, who started the label in 1989 with his wife, Colette, will be releas-
ing half a dozen of its 20 yearly titles in the U.S. through its sister company
Milan, which is better known for its soundtracks to such films as “Ghost” and
“Broken Arrow.”

Until now, most of Jade’s titles were imported by Harmonia Mundi USA;
Milan will now manufacture Jade product for the U.S. market and distribute
it through BMG (BMG is already the label’s distributor outside of France). The

change in the Harmonia Mundi

connection is still being worked out.

Chamboredon stresses that Jade
is a “liturgical music” label, not a
classical one, and its focus is on
early and contemporary musie,
rather than the religious music of,
for example, Bach and Mozart,

which has effectively become con-

their commissioning grants for 1996. The Mary Flagler Cary Charitable

[ <
(Th !
cert music. The Chamboredons are

Catholies, with strong ties to the religious community. While their first impe-
tus in starting the label was to produce good religious music recordings (1
would get many tapes of terrible quality,” says Chamhoredon), they see no rea-
son not to offer their product to a wider market with a nice marketing push,
especially given the success of such “music of faith” titles as “Chant” and
Gorecki’s Symphony No. 3.

Through BMG, Jade has already released “Ave Maria,” a Santo Domingo de
Silos sequel to “Soul Of Chant,” in the U.S., as well as “Cantate Domino,” a
chant recording sung by nuns. In the spring comes a third Santo Domingo de
Silos recording, “Easter Chants,” with an intro by the abbot of the monastery.
There will be a Christmas recording in September and a requiem album later.

Other projects include an album of Cuban Baroque music by Esteban Salas,
performed by Cuba’s Exaudi choir (which is scheduled to perform at the
Olympies this summer); a single CD of Messiaen, performed by organist John
Gillock, taken from a six-CD box of the complete Messiaen organ musie
recorded last summer in the composer’s home church, L'Eglise de la Trinité
in Paris; plus a curious mood dise, “Spirit Of The Zither,” consisting of instru-
mental meditations composed and performed on the zither by a Carmelite nun.

GRAMMY NOTES: Probably the most interesting aspects of the classical
part of the Grammy Awards show were not the mostly predictable winners
but Maxim Vengerov's rocking-and-rolling Shostakovich performance and
a couple of pleas in favor of arts funding.

Michael Greene, president/CEQ of NARAS, eloquently urged Congress to
stop slashing the NEA. Actor Richard Dreyfuss, who plays an inspiring
teacher (but bad composer) in the hit movie “Mr. Holland’s Opus,” declared,
“For some strange reason, when it comes to music and the arts, our world view
has led us to believe they are easily expendable. I believe that a nation that
allows music to be expendable is in danger of becoming expendable itself.”

Right on, gentlemen.

IVI ORE WORK FOR COMPOSERS: Two organizations have announced

Trust is giving grants totaling $342,000 to 30 New York music and the-
ater institutions toward commissions for 45 composers and seven libret-
tists. Meet the Composer’s Composer/Choreographer Project has award-
ed $289,000 to 12 dance companies to commission new collaborative
works.

Projects funded by the Cary Trust include “Once Upon A Time In Chi-
nese America,” an orchestral suite for narrator and traditional Chinese
and Western instruments, to be composed by Fred Ho for the Afro-Asian
Music Ensemble/Monkey Orchestra ($20,000); a cello concerto by Lois
V Vierk, commissioned by Experimental Intermedia and cellist Maya
Beiser ($5.500); Meredith Monk’s “Hildegarde Von Bingen/Millennium
Project” ($20,000); and 10 composers, including John Corigliano and
Bright Sheng, for an “American Love Song Cycle” for voices and piano,
to be performed by the New York Festival of Song ($15.000).

Meet the Composel s collaborations include a project by composer Lou
Harrison and choreographer Mark Morris and one by choreographer
Sun Ock Lee, composer Joseph Celli, and video artist Nam June Paik,
which will draw heavily on Korean ritual arts and combine live electron-
ic elements and taped sequences controlled by a solo performer.
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MIAMI

APRIL 29 - WAY 1, 1996
HE HOTEL INTER-CONTINENTAL

Featured Speakers & Topics Include:

¢ Keynote Address by RALPH PEER,
Chairman/CEO, peermusic,

* “Contracts & Negotiations: Navigating the Legal
Waters of the Latin Music Industry”

* “The State of Tejano Music”

¢ “Writers in the Round” sponsored by
Warner/Chappell Music, Inc. featuring ...

Victor Victor (BMG)

Fernando Osorio (Warner/Chappell)
Mary Lauret (peermusic) .... and others!!

Live Artist Showcases & Highlights

* Brunch at the Hard Rock Cafe

e Opening Night Party with
Live Artist Showcases
sponsored by AMERIc Disc

* An evening of Live Artist
Showcases sponsored by ASCAP
“ASCAP’s Best Kept Secrets”

¢

e Billboard’s Star-Studded Latin Music Awards at
the historic Gusman Center for the Performing Arts.

e Billboard's Latin Music Hall of Fame inductee
Juan Gabriel, celebrating his 25th Anniversary.

e “El Premio” Billboard's Lifetime
Acheivernent Award
» Selena Spirit of Hope Award
Performances include:
Soraya (PolyGram)
DLG (Sony Discos)

and many more ....

Shakira (Sony Discos)
Nydia Rojas (Arista Texas)
Aterciopelados (BMG) Bobby Pulido (EMI Latin)

Registration Information
° $265.00
Early Bird Special -- must be
postmarked by March 15th
* $305.00
Pre-Registration -- must
be pastmarked by April 15th
* $350.00
Full Registration -- After
April 15th and walk-up

Contact Information

Maureen P. Ryan,

Special Events Manager

(212) 536-5002 PH e (212) 536-5055 FAX

For Spanish Inquiries:

Angela Rodriguez,

Latin Marketing Manager

(305) 441-7976 PH = (305) 441-7689 FAX

Hotei Accommodations

Hotel IntereContinental

100 Chopin Plaza, Miami, Fl. 33131

For reservations call 305-577-1000
Room rate $120.00 single or double. To
insure room, please make reservation by
April 6th and state that you're with the
Billboard Latin Music Conference.

REGISTRATION
FORM

BILLBOARD’s
LATIN MUSIC
CONFERENCE,

APRIL 29 - Mar 1

l TO REGISTER:
Cut out and mail to:

l BILLBOARD LATIN
MUSIC CONFERENCE

ATTN:
B MAUREEN P. RYAN,

1515 BROADWAY, 14TH FL,
J NEW YORK, NY 10036

OR FAX TO (212) 536-5055.

This form may be

l duplicated -- please type
or print clearly.

l Make all payments to
BILLBOARD MAGALINE.

l First Name:

B Last Name:

] Company:
] Title:

i Address:
1 City:

State:

i
Zip:
R

Country:

P_hone:
1

Fax:

«l_ T — - ——

j '™ Paying by:
Q Check W Money Order
| 4 Visa/MC J Amex

§ Credit Card #:

Ea rd-r;old—;'s_ Nar;e:

Ear?i—holder's Address:

Cardholder’s Phone;

Cardholder's Signature:

Cancellation policy: All cancellations must

l be submitted in writing. A full refund
less a $75.00 administrative fee will be

l issued after the conference, if notification
is received on or before March 25th.
Cancellations received between March 26
and April 10 will be subject to a $150.00
cancellation fee. No refund will be issued
for cancellations received after April 11th.
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Contemporary Christian.

|

HiGHIER

by Deborah Evans Price

Z MUSIC EXPANDS PROGRAMMING: Z Music Televi-
sion will tape its first concert special in March, featuring Fore-
Front rockers Geoff Moore & the Distance and Gotee
Records Christian reggae band Christafari. Scheduled for
March 9 at the Rome (Ga.) Auditorium, the event is the result
of a partnership between Z Music and Scripps Howard of
Rome, which will jointly produce the special. Proceeds from
ticket sales will go to Compassion USA, a national organiza-

Z Music Television marketing manager Suzanne Holter-
mann describes the event as a “win-win” situation that will
expand Z’s programming, provide the participating acts with
national television exposure, and create an entertaining pro-

Inother Z Music news, the Nashville-based Christian video
channel recently telecast the world premiere of Big Tent
Revival’s “Something 'Bout Jesus.” Z also premiered Dana
Key’s “Dear Mr. Clapton,” which contains lyrics written in
response to Eric Clapton’s hit single “Tears In Heaven.”

SOUTHERN GOSPEL CELEBRATION: The Southern
Gospel Music Guild’s second Spiritfest will be held Saturday
(16) through March 18 at Trinity Music City, USA, in Hen-
dersonville, Tenn., just outside of Nashville. The event will
include seminars, showcases, and guest speakers designed to
give neweomers an opportunity to benefit from the expertise
of seasoned veterans. The three-day event will be capped by
the Hearts Aflame Awards, which are voted upon by the mem-

Awards will be presented in 16 categories. Among the nom-
inees are Bill Gaither, Vestal Goodman, Kenny Hinson,
Dottie Leonard Miller, and Brock Miller for the Heritage
Award; the Freemans, the Hoppers, the Martins, Karen

Peck & New River, and the Steeles for best mixed group; the
e e e S W e e e

Cathedrals, the Gaither Vocal Band, Gold City, Kingdom
Heirs, and the Kingsmen for male quartet; Peg McKamey
Bean, Sheri Easter, Chris Freeman, Kim Hopper, and Amy
Lambert for female vocalist; Ivan Parker, Glen Payne, Car-
roll Robertson, Jeff Steele, Tim Surrett, and Kirk Talley
for male vocalist; 70 X 7, Common Bond, Crossmen, Joshua,
and the Porchlight Trio for new artist; Roger Bennett,
Anthony Burger, Angelina McKeithen, John Pfeifer, and
Jeff Stice for instrumentalist; and the Cathedrals, the Free-
mans, the Martins, the McKameys, and Robertson for artist.

Nominees for album of the year are “Anchor To The Power”
by the Hoppers (Homeland), “The Cathedrals: A Reunion” by
the Cathedrals (Canaan), “Serious Business” by Robertson
(MorningStar), “Southern Steele” by the Steeles (Daywind),
and “Prayer Chain” by Inheritance (Sonlite). The awards
show will be March 18 at the Ryman Auditorium in Nashville
and will be broadcast natiomwide on the INSP network.

IN MEMORY: Our condolences to the family of Wes Farrell,
who succumnbed to cancer Feb. 29 (see story, page 13). Farrell
was CEO of New York-based Music Entertainment Group Ine.,
which owns Benson Music Group and Diadem. I was looking
forward to interviewing him this month for Billboard’s upcom-
ing spotlight on Christian music (Wes was always a great inter-
view) and was terribly saddened to get the phone call that he
had passed away. Like countless music fans, I enjoyed his cre-
ative efforts for years (I still have all the old Partridge Fam-
ily albums) before I had the pleasure of meeting him through
his efforts in the Christian market. His vision and enthusiasm
in the Christian music industry will be missed.

NEWS BRIEFS: Sierra is the spokesgroup for Acts Net-
work and Family Net and is scheduled to perform a live con-
cert for the cable systems March 22.

Gospel legend J.D. Sumner has recorded a two-hour
audiocassette interview honoring Elvis Presley, with whom
Sumner performed for many years. “J.D. Sumner: A
Friendship Revisited (J.D. Remembers Elvis)” was record-
ed in Studio A of the Center for Music Business at
Nashville’s Belmont University. Proceeds from sales of the
two-tape set will help establish the J.D. Sumner “Elvis”
Endowment Fund for students of Belmont’s Mike Curb
Music Business Program . .. Gotee act Out Of Eden just
returned from Los Angeles, where it taped an upcoming
episode of Brandy’s show, “Moesha.”

GARTH BROOKS LEADS ALL-TIME SALES

Intinite Sadness” (two-CD set), Virgin, their third.
D’Angelo, “Brown Sugar,” EMI, his first.

her second.
Coolio, “Gangsta’s Paradise,” Tommy Boy, his second.

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certi
fication for sales of 500,000 units; A RIAA certification for sales of 1 million units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker tite. © 1996, Billboard/BPI Communications.

DID YOU KNOW...

WHEN RECORD COMPANIES HAVE POSITIONS
TO FILL - THEIR #1 CHOICE IS ALWAYS

BILLBOARDS CLASSIFIED SECTION -
WE GET QUICK RESULTS!!

CALL
1-800-223-7524
FAX: 212-536-5055

é‘c—: [ Compiled from a national sample of retail store SoundScan
E E S and one-stop sales reports. ll
=z
2 |5 |2 |ARTIST TITLE
T | S| 2 [ LABEL & NUMBER/DISTRIBUTING LABEL
* * NO.1 % x
1 1 5 | NEWSBOYS 1
STARSONG 0075/CHORDANT 2 weeks at No. | TAKE ME TO YOUR LEADER
2 | 3|15 DCTALK @ FOREFRONT 5140/CHORDANT JESUS FREAK
3 2 | 2 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
4 4 | 40 | JARS OF CLAY  ESSENTIAL 5573/BRENTWOOD JARS OF CLAY
(B5)| 10| 21 | CECE WINANS  SPARROW 1241/CHORDANT ALONE IN HIS PRESENCE
6 5 | 28 | MICHAEL W. SMITH @  REUNION 0106/WORD I'LL LEAD YOU HOME
13| 2 | GARY CHAPMAN  REUNION 0109/WORD SHELTER
8 6 | 17 | VARIOUS ARTISTS  SPARROW 1516/CHORDANT WOW-1996
9 | 8| 2 | STEVEGREEN  SPARROW 1490/CHORDANT LETTER
10 | 7 | 39 | VARIOUS ARTISTS  wORD 0604 MY UTMOST FOR HIS HIGHEST tion that benefits children.
@ 19 | 13 | SHIRLEY CAESAR
WORD 3602 SHIRLEY CAESAR LIVE...HE WiLL COME
12 | 9 | 18 | CARMAN  SPARROW 1422/CHORDANT R.IOT
13 | 11| 94 | KIRK FRANKLIN AND THE FAMILY A ‘ ;
GOSPO CENTRIC 2119/CHORDANT KIRK FRANKLIN AND THE FAMILY motional event for Scripps Howard.
14 | 12| 52 | POINT OF GRACE  WORD 5608 THE WHOLE TRUTH
(A8)| 16 | 31 | RAY BOLTZ  woRD 41601 THE CONCERT OF A LIFETIME
16 | 14| 2 | AARON JEOFFREY  STARSONG 0047/CHORDANT EH AFTER THE RAIN
18 | 49 | ANOINTED  WORD 67051 CALL
18 | 15|79 | AMY GRANTA®  MYRRH 6974/WORO HOUSE OF LOVE
19 | 24 | 35 | VARIOUS ARTISTS
SPARROW 1445/CHORDANT AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL
NEWD | VARIOUS ARTISTS  VINEYARD 9200/STARSONG  CHANGE MY HEART OH GOD
21 | 17 | 18 | PHILLIPS, CRAIG & DEAN  STARSONG 0074/CHORDANT TRUST
99 | 72 | 50 | NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
| VERITY 43010 . SHOW UP!
23 [ 20| 3 | CHERI KEAGGY  SPaRROW 1491/CHORDANT MY FAITH WILL STAY bers of the Southern Gospel Music Guild.
36 | 6 | VARIOUS ARTISTS  sPaRROW 1561/CHORDANT GREAT WOMEN OF GOSPEL
25 | 21 | 22 | KATHY TROCCOL!  REUNION 0110/WORD SOUNDS OF HEAVEN
32 | 33 | YOLANDA ADAMS  TRIBUTE 5921/DIADEM MORE THAN A MELODY
97 | 27 | 29 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 LIVE IN NEW YORK BY ANY MEANS NECESSARY
29 | 24 | DONALD LAWRENCE & TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW BIBLE STORIES
29 | 23 | 85 | STEVEN CURTIS CHAPMAN @  SPARROW 1408CHORDANT R HEAVEN IN THE REAL WORLD (Continued from page 13)
30 | 25| 124| MICHAEL W. SMITH @  REUNION 0086WORD  FIRST DECADE 1983-1993 Was”—musical satirist Tom Lehrer:
T@ e T el In singles action, Coolio became the
RON KENOLY  (NTEGRITY 02392 SING OUT VOICE first solo rap artist to reach sales of 3
32 | 33|19 | THE WINANS ~ QWEST 45888/WCD HEART & SOUL million, as “Gangsta’s Paradise” was
33 |2 Y certified triple-platinum.
Pl el R R pou With the gold certification of “You'll
34 |30 |13 | GOSPEL GANGSTAS  HOLY TERROR 5852/BENSON DO OR DIE See,” Madonna pulled into a dead
35 - —— heat with Janet Jackson as the female
38 RADICAL FOR CHRIST  INTEGRITY 08792 E HOUSE solo artist with the most gold singles,
36 | 28 | 83 | NEWSBOYS  STARSONG 8814/CHORDANT GH GOING PUBLIC with 16 apiece.
TR r A complete list of February RIAA
NEWD | VARIOUS ARTISTS__ VINEYARD 9201/STARSONG WIN VOL. certifications follows.
38 |37 [171| DC TALKA  FOREFRONT 3002/CHORDANT FREE AT LAST MULTIPLATINUM ALBUMS
Ace Of Base, “The Sign,” Arista. 9 million.
39 |35 IONA  FOREFRONT 5142/CHORDANT JOURNEY INTO THE MORN TLC, “CrazySexyCool.” LaFace/Arista, 9 million.
RE-ENTRY| CLAY CROSSE  REUNION 0104/WORD TIME TO BELIEVE Eric Clapton. “Unplugged,” Reprise, 8 million.

Kenny G, “Miracles: The Holiday Album,” Arista,
6 million.

Alanis Morissette, “Jagged Little Pill,” Maver-
ick/Reprise/Warner Bros., 6 million.

Smashing Pumplkins, “Mellon Collie And The
Infinite Sadness” (two-CD set), Virgin, 5 million.

Shania Twain, “The Woman In Me,” Mercury, 5
million.

Garth Brooks, “I'resh Horses,” Cupitol Nashville,
3 million.

George Strait, “Strait Out Of The Box” (four-CD
boxed set), MCA, 3 million.

SWV, “It’s About Time.” RCA. 3 million.

John Michael Montgomeryv. “John Michael Mont-
gomery,” Atlantic. 3 million.

Silverchair, “Frogstomp.” Epie, 2 million.

Natalie Merchant, “Tigerlily,” Elektra, 2 million.

Kiss, "Smashes, Thrushes And Hits.” Mercury, 2
million.

Kiss, “Alive [1," Mereury, 2 million.

Green Day, “Insomniac,” Reprise, 2 million.

PLATINUM ALBUMS
Smashing Pumpkins, “Mellon Collie And The

Goo Goo Dolls, “A Boy Named Goo,” Metal Blade
'Warner Bros., their first.

Rolling Stones, “Stripped,” Virgin, their 18th.

Monica, “Miss Thang,” Rowdy, her first.

The Police, “The Police Live” (two-CD set), A&M,
their sixth.

Kenny G, “Gravity,” Arista, his seventh.

The Clash, “London Calling,” Epic, its second.

Garth Brooks, “Fresh Horses,” Capitol Nashville,
his ninth.

Coolio, “Gangsta's Paradise,” Tommy Boy; his second.

Enya, “The Memory Of Trees,” Reprise. her fourth.

Big Head Todd & the Monsters, “Sister Sweet-
1v,” Giant, their first.

Faith Hill, “It Matters To Me,” Warner Bros., her
second.

Ottmar Liebert, “Nouveau Flamenco,” Higher
Octave. his first,

Pete Townshend, “Empty Glass,” Atco, his first.

Neal McCoy, “You Gotta Love That,” Atlantic, his
second.

GOLD ALBUMS

Smashing Pumpkins, “Mellon Collie And The
Intinite Sadness” (two-CD set), Virgin, their fourth.

Solo, “Solo,” Perspective, its first.

Rolling Stones, “Stripped,” Virgin, their 36th.

Various artists, “Classic Disney, Volume 1,” Walt Disney.

Various artists, “Classic Disney, Volume 2," Walt Disney.

Various artists, “Children’s Favorites. Volume IV
Walt Disney.

Steely Dan, “Citizen Steely Dan 1972-1980" (four-
CD boxed set). MCA. its 11th.

Bonnie Raitt. “Road Tested,” Capitol. her seventh.

Everclear, “Sparkle And Fade,” Capitol, its first.

Garth Brooks, "Fresh Horses,” Capitol Nashville,
his ninth.

Martina MeBride, *Wild Angels,” RCA Nashville,

Various artists, “MTV Party To Go, Volume 8,”
Tommy Boy.

Dwight Yoakam, “Dwight Live," Reprise, his eighth.

Tom Lehrer, “That Was The Year That Was,”
Reprise, his first.

Enya, “The Memory Of Trees,” Reprise, her fourth.

Ottmar Liebert, “Borrasca,” Higher Octave, his
third.

Various artists, “The Complete Beethoven Sym-
phonies” (five-CD boxed set), Classical Heritage.

Various artists, “Great Melodies Of The Classics”
(four-CD boxed set), Classical Heritage.

Various artists, “Piano Masterpieces” (four-CD
boxed set), Classical Heritage.

Various artists, “Joy To The World” (four-CD
boxed set), Classical Heritage.

Various artists, “Classies For Lovers” (four-CD
boxed set), Classical Heritage.

Various artists, *Romance And Roses” (four-CD
boxed set), Classical Heritage.

MULTIPLATINUM SINGLES
Coolio, “Gangsta's Paradise.” MCA, 3 million.
GOLD SINGLES

Various artists, “Toy Story "™ (read-along), Walt Disney.

Smashing Pumpkins, “Bullet With Butterfly
Wings,” Virgin, their fourth.

Brandy, “Sittin’ Up In My Room,” Arista, her
fourth.

Faith Evans, “Soon As I Get Home.”” Bad Boy
Arista, her second.

Pearl Jam, “Merkinball.” Epie, its first.

Madonna, “You'll See.” Maverick/Warner Bros,,
her 16th.

Assistance t preparing this story was provided by
Douglas Reece.
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STIRIT

™

by Lisa Collins

‘

THE PEOPLES CHOICE’ is the name of the chorale
that accompanies Dottie Peoples on record and on the
road, and it is fast becoming the name by which she is
known on the gospel music scene. Such hits as “On Time
God”—off her second album on Atlanta International
Records—have struck a chord with traditional gospel fans.

So much so that an Atlanta-based booster club—com-
posed of almost 100 fans—accompanies her on the road to
dates in and around Georgia. In January, nearly 50 of them
braved the Blizzard of '96 via bus to cheer her on at the
10th annual Stellar Awards, and that night—winning four
awards—she indeed became “the people’s choice.”

All for the album that, she says, put her on the gospel
map. Now, AIR is going all out to capitalize on the momen-
tum with a fourth album, “Count On Me,” slated for
release at the end of March.

Peoples is calling this project, which was recorded live
in Atlanta Jan. 12, a follow-up to her highly successful “On
Time God.” Peoples wrote two of the cuts and arranged
three others. Her signature flair is rearranging old-time
classics. However, with her latest installment, Peoples has
altered her characteristic, hardcore traditional style with
the inclusion of some contemporary cuts. “It’s a different
Dottie,” she says. “People expect me to be all the way tra-
ditional, and I am a traditional singer, but I also wanted to
show some versatility. To let people know that I can do it
all.”

Since signing to the label in 1993—and her debut album,
“Dottie Live,” which dropped in 1994—Peoples has become
AIR’s top seller. And while greater confidence onstage has
come with the success, she says, what it boils down to is
that “the pressure is on. I had to work harder on this last
album, because people are now expecting so much more.”

But the 40-plus-year-old divorcee believes that she can
deliver more with her faith than with her talent. “The best
is yet to come, and we’ve still got to do what we’ve been
called to do, which is ministry. I feel the Lord will take us
higher if we stay humble.”

As with the theme of this album, she adds, “he’s an on-
time God, and you can count on him.”

SHE’S BACK: Twinkle Clark, known for her cutting-
edge style, teamed with two of gospel’s finest cutting-edge
producers—Donald Lawrence and Ben Tankard—for
the project that will mark her re-entry onto the gospel
scene later this month. It has been five years since her last
release. Clark, who was dubbed for years as the innova-
tive source behind the Clark Sisters, is signed to Tribute
Records and is calling her comeback release “The Mas-
terpiece” . .. Meanwhile, Benson Records is getting set
for the March 27 release of “Shakin’ The House: Live In
L.A.” Recorded live at last year’s annual Gospel Music
Workshop of America meet in Los Angeles, it features live
performances from Yolanda Adams, Hezekiah Walker
& His Love Fellowship Crusade, and Fred Hammond
with Radical For Christ.
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E Compiled from a national sample of retail store and rack sales SoundScan®
5 ] i) reports collected, compiled, and provided by i [[{1
2 |22 |ArTIST TITLE
£ | & | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
*hx NO.1 % %
- V.LP. MUSIC & ARTS SEMINAR MASS CHOIR
Z| 2 . VERITY 43014, 1 week at No. 1 STANDL
(2] 12 | 21 | CECE WINANS  sparrOw 51441 ALONE IN HIS PRESENCE
3 1 |139 KIRK FRANKLIN AND THE FAMILY A
GOSPO CENTRIC 72119 KIRK FRANKLIN AND THE FAMILY
(@) 16| 8 | REV. CLAY EVANS  MEEK 3995 I'VE GOT A TESTIMONY
5 2 |37 DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW BIBLE STORIES
6 3 |40 | WILLIAM BECTON & FRIENDS  WEB 9145/INTERSOUND BROKEN
7 1032 SHIRLEY CAESAR
i WORD 67301/EPIC SHIRLEY CAESAR LIVE...HE WILL COME
8 4 |73 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD
9 6136 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 4168 B E IN NEW YORK BY ANY MEANS...
10 |7 |57 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 SHOW UP!
RE-ENTRY ISAIAH D. THOMAS AND THE CORNERSTONE PBB MASS CHOIR
3 REDEMPTION 75003 PRAY EVERYTHING WILL BE ALRIGHT
12 |13 | 35 | YOLANDA ADAMS TRIBUTE 3592 MORE THAN A MELODY
13 | 8 [ 19 | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF
RE-ENTRY| RICHARD FOY  REDEMPTION 75002 GIVE GLORY TO GOD
15 |5 ] 19 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
RE-ENTRY| NORTH EAST OHIO MASS CHOIR  REDEMPTION 75001 NO FAILURE
@ 1319 DONALD LAWRENCE PRESENTS RODNEY POSEY
SPARROW 51470 LIVE IN PRAISE AND WORSHIP WITH THE WHITFIELD COMPANY
18 |19 95 GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME
KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR
39 | 24 | BorN AGAIN 1008 ___EXCITED
20 | 14 | 37 | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS Il
21 | 27 | 24 | EDDIE JAMES & THE PHOENIX MASS CHOIR  FRESH WiNE 001 “HIGHER”
22 1217 RADICAL FOR CHRIST
INTEGRITY 08792 PRAISE IN THE HOUSE WITH RADICAL FOR CHRIST
23 115 56 FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT
GMWA PHILADELPHIA MASS CHOIR
RE-ENTRY| \gcrron 2180 FOR THE GOOD OF THEM
25 | 28 | 13 | DOUG WILLIAMS  BLACKBERRY 1612 HEARTSONGS
26 | 24 | 17| THERANCE ALLEN GROUP
BELLMARK 70008 YOU MAKE ME WANNA DANCE
27 | 18 | 79 | HELEN BAYLOR  WORD 66443/EPIC THE LIVE EXPERIENCE
28 |17 |17 KIRK FRANKLIN AND THE FAMILY
GOSPO CENTRIC 72130 KIRK FRANKLIN AND THE FAMILY CHRISTMAS
29 [11] 5 GERALD THOMPSON & THE TENESSEE FULL GOSPEL MASS CHOIR
ATLANTA INT'L 10215 LET THE CHURCH SAY AMEN
30 |32 |51 | ANOINTED WORD 67051/EPIC THE CALL
31 [ 25|19 | THE WINANS  QWEST 45888/ WARNER BROS. HEART & SOUL
@ RE-ENTRY PETER’S ROCK MASS CHOIR
SOUND OF GOSPEL 213 A MESSAGE FROM THE ROCK
33 | 36 | 147| THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS
34 | 31| 143| MISSISSIPPI MASS CHOIR  MALACO 6013 IT REMAINS TO BE SEEN
35 | 20| 23 REV. MILTON BRUNSON AND THE THOMPSON COMMUNITY SINGERS
WORD 67303/EPIC SHOUT
36 |26 7 B. CHASE WILLIAMS & THE SHABACH CHOIR
INTERSOUND 9162 TAKE A TRIP
37 9|38 FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
GOSPO CENTRIC 72131 i A NEW THING-EXPERIENCE THE FULLNESS...
38 |29 11 COGIC INTERNATIONAL MASS CHOIR
BELLMARK 70007 HE'LL BRING YOU OUT!
39 | 34| 24 | GEORGIA MASS CHOIR  savoy 7117/MALACO  LORD, TAKE ME THROUGH
RE-ENTRY ELDER MONTEL THOMAS AND THE NEW YORK STATE SOUL WINNERS
VECTRON 2178 “SEALED BY THE HOLY GHOST”

(O Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 un'ts; A
RIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albumns available on
cassette and CD. *Asterisk indicates vinyl available. {[{H indicates past or present Heatseeker tities. © 1996, Billboard/BPI Communications.

is a unique stylistic blend
of traditional and contemporary Gospel
with a raw, streetwise sense of rhythm.

Grammy-winning Jerry Peters.

9162
[N 2y

take a trip |

ME%!
9 the Thha ljB(lc/ Chocr

The debut project from
B. Chase Williams & the ShaBach Choir,

s

Take A Trip
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Produced by the
Intersound”
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Thanks
A Billion!

Thank you (blumbia TiiStar Home Video,
2th Century Fox Home Entertainment,
MCA / Universal, Paramount Home Video,
Live Entertainment and Hallmark Home

Entertainment.

We thank you, and all of our many cus-
tomers, for helping us to make history on

the evening of February 27, 1996.

During that night one of our packaging
lines in northern lllinois, central Arkansas
or southern California produced Rank’s
one-billionth pre-recorded video cassette.
This historic milestone deserves to be
shared with all of you.

Thanks to you, we at Rank are privi-
leged to bring quality video to American
homes every day of the year.

Rank Video Services America
540 LAKE Cook RoaDp o DErrriELD, IL 60015

51996 RANK VIDEO SERVICES AMERICA ALL RIGHTS RESERVED.
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CHALLENGED BY THE SPEED OF CHANGE - THE BILIBOARD SPOTLIGHT

m s always, the pro-tape market is
puzzling. It is a market with continued
strong demand and little, if any, prof-
it. In 1995, for the first time in 30
yvears, both audio- and videotape
prices increased, as the demand for
raw materials—particularly poly-
ester-base film—cutpaced supply.
Although duplicators were spared
tape shortages during the 1995
Christmas season, the future is
unclear. The only certainty for tape
suppliers is the knowledge that times
are changing. Recently, two signifi-
cant corporate announcements have
been made that are reflecting those
changes.

POST 3M
A major industry shocker came
when 3M Corp. announced it would be
leaving the tape business by the end
of 1996. Although many industry

Rumors Of Tape’s Death Greatly Exaggerated "

Keeping Up With An Industry In Which Change Is The Only Certainty
BY DEBBIE GALANTE BLOCK

sources have predicted tape company
dropouts, few expected that decision
to come from 3M, which has strong
market shares in video and the studio
tape businesses. Ampex Media Corp.,
formerly of Ampex Corporation, offi-
cially became Quantegy Inc.,
Mountain View, Calif., an indepen-
dent company 100% owned by a new
group of shareholders. With 35 years
experience, Quantegy will continue to
supply the studio market, where it
reportedly has the biggest market
share. That now leaves the studio
business with really only two tape
suppliers: Quantegy and BASF Corp,
Bedford, Mass. Sources at both com-
panies, of course, say they will benefit
from 3M’s decision.

In the audiotape pancake, sources
say there will be little effect felt by
3M’s absence. In videotupe, however,
there will be some changes as other

suppliers compete for 3M customers.
But it's still not that simple. The 3M
company makes a good portion of its
own polyester-base film. By taking
that film out of the market, it is uncer-
tain what the effect will be on supply.
No one knows for sure whether or not
3M will continue to make film for the
tape market, or whether that film
capacity will be converted to make
film for more profitable markets, such
as toys or plastic eating utensils. As of
presstime, that decision had not been
made.

COST CONCERNS

Videotape prices rose between 5%
and 15% last year. Terry O’Kelly,
BASF’s director of sales and market-
ing, professional products, points out
thaf the prices of raw materials for
film, such as ethylene glycol, also con-
tinue to skyrocket, thus film price

increases are likely this year as well.
In fact, another film price increase is
expected for the first quarter of 1996.
Thus, videotape prices are likely to
continue their way up as well.

On the demand side, Ed Havens of

SKC America, Mount Olive, N.J , says
the supply/demand film scenario is
beginning to change because new
capacity is expected on stream in
Korea this year. However, that posi-
tive change might affect SKC because
they are one of the companies bring-
ing on capacity. Some of the other
lines expected up and running next
year may go into other market niches
rather than into magnetics. No oné
knows.

Sony Electronic Inc.’s VP of mar-
keting, Bob Striano, says, “If you
make vour own product, as we do, that
enables you to manage your own des-
tiny. No one wants to be held hostage

by their vendors.”

Doug Booth, national sales manag-

er for TDK Professional Products

*ort Washington, N.Y., says, “As tape
prices continue to go up, the market
will start to become prafitable. This
will ultimately trigger {ilm expansion.
But this all takes time.”

Dave Rogers, a JVC spokesman in
Tuscaloosa, Ala., is a bit more opti-
mistie. “We're always concerned with
price increases,” he says. “However,
by streamlining our business, we still
have been able to remzin price com-
petitive in pancake.”

Booth agrees that streamlining is
important, but also adds that output
gains can only be incremental without
more film availability.

On the positive side, the video sell-
through market is expeeted to peak in

Continued on page 54
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COMPACT DISC * MINIDISC ¢ CD-ROM ¢ LASERDISC » CASSETTES

Editing, Mastering, CD Replication, Cassette Duplication, Graphic Services,
Component Procurement, Packaging, Warehousing, Distribution

With sister facilities in Carroliton, GA; Pitman, NJ; Springfield, OR; Toronto, Canada; and Mexico City, Mexico,
we offer a global network of services to all of our clients.

Digital
Audio Disc
Corporation

1800 N. Fruitridge Ave., Terre Haute, IN 47804 ¢ 812-462-8195
A Subsidiary of SONY CORPORATION OF AMERICA
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Manufacturers Draw Attention With Products, Packaging, Promotions
BY STEVE TRAIMAN

.
.

he exit of 3M 1rom the profes-

+ sional and consumer audio- and video-
Etupe markets. announced at vear-end,
s certainly will impact the studio indus-
. try, where the company has plaved a
tvital role for more than 40 years. At
s the same time, despite the hype for
- digital optical formats and the intro-
: duetion of CD-R (CD-recordable) in
s studios, analog and digital tape is alive
Eand well. And every major manufac-
s turer is looking to expuand its market
. share with new and improved prod-
2 uets, packaging and promotions.

At 3M, Don Rushin, marketing
- director, professional products, audio
:and video products division, empha-
: sizes the firm will stay in the pro mar-
: ket through this year, “to give all our
s customers tiine to make an orderly,
.comfortable transition to another
source. With a lot of growing business
2 within 3M, we also want to have a base
< from which to redeploy our
sstaff. A support infra-
s strueture will remain
<lo service the pro
‘market, and our
: logistic organiza-
stion  will stay
sintact. Product
- {Tow will be avail
: uble based on fore- \
: casted demand, and \
we will notify all N
faccounts well in ad
s vance to get specific alter-
: nate sources.”

FILLING THE GAP
: “We have a lot of respect for 3M as
ta very able competitor that con-
< tributed much to the industry,” notes
: Phil Ritti, Ampex’s VP of marketing,
s professional audio and video. “We're
- ready and willing to satisfy their cus-
:tomers through the transition to he
< sure the pro market is well-supported.
: Quantegy is our ‘new’ company. It’s
: been making Ampex tape for over 35
s years and will continue the Ampex
: brand name on all products.

“Last year was very suceessful with
< our Ampex pro-audio line being very
:robust, for both 4199 Grand Master
1 Gold and 456 Grand Master analog
: mastering formats,” Ritti continues.
: “Our 472 series of mastering cassettes
T was reintroduced with an upgraded
: product in a polyearbonate shell for
:10-, 20-, 30-, 45-, 60- and Y0-minute
- lengths. As analog mastering peaks,
:we've seen the successful introduction
. of our DAT line for track mastering
: and hackups, adding bonus minutes to
« each length—16, 34, 48, 64, 94 and 120.
2 Our new DATpak library box holds
: two DATS, track sheets and a iloppy

: Top: Fuji's Daly, BASF’s 0"Kelty. Bottom:
Sony's professional media product fine

disk; our Album DATpak holds up to
12 DATs to keep major projects orga-
nized on a standard shelf'in the former
open-reel package.

“Our 489 ADAT in 42- and 60-
minute lengths, hased on S-VHS tech-
nology, uses a special PEN (polyethyl-
ene naphalate) base {ilm and is
packed-out with every Alesis ADAT
machine. Our 488 Hi8 cassette for
Tascam machines is available in 30-,
60- and 113-minute lengths, and we

will introduce a new generation ol

bothi ADAT and Hi8 products in April.

Ampex keeps its name in cus-
tomers’ minds with its image-promot-
ing Golden Reel program, in which
artists who record on Ampex tape and
earn gold certification choose a chari-
ty to receive a monetary contribution.
“Our Golden Reel program has made
close to 1,300 awards to artists mus-
tering on our tape, including recent

projects from
Reba Mclkintire to Madonna, from
Jimi Hendrix to Jeff Foxworthy,” says
Ritti. “In close to 20 years, about $1.3
million has been contributed to chari-
ties.”

BACK TO BASICS

At BASF, Terry O’Kelly, director of

sales and marketing, professional
products, observes, “There’s still
strength in analog vecording with
the ‘back-to-the-basics’ ap-
proach of musicians like
Neil Young. We have a
real opportunity with

3M leaving to
extend the
reach of our &
SM 911

analog
mastering
and SM 900 max-
imum high-output
1/4- to 2-inch tapes, as —
well as our SM 168 high- '
bias version, which Mary
Chapin Carpenter used for her last
album. Our DAT line also is doing well,
with 30- to 120-minute lengths, and at
the Audio Engineering Society (AES)
convention last October we bowed DM
938 as our S-VHS ADAT product in
40- and 60-minute lengths.

e

“To better serve the pro market,
we've reorganized internally with
Tom Burrows, from Hightree Media
and Otari, our new studio account
manager, and Leslie Vaughan as ded-
icated product manager,” sayvs
O’Kelly. “Building on our invention of
magnetic tape more than 60 yvears ago,
we’ll continue to promote the entire
family of BASF pro studio products
through this year and bevond.”

O’Kelly also sees tape as a long-
term storage medium for studios,
hased on an ongoing archiving project
involving evaluation of tapes stored
immediately following and since
WWIT at two major German radio sta-
tions. Conducted by BASF Magnetics
GmbH, the tests spot-checked the
tapes and discovered that the difficul-
ties were all attributed to tape han-
dling procedures that are easily cor-
rected. They confirmed the long-term,
sale and secure properties of magnet-
ie tape as an archival medium.

INTERNET WORKING
TDK is aggressively pursuing
the professional project and high-
end recording studio market with
its new Pro line of advanced tech-
nology media, notes Doug Booth,
national industrial-sales manag-
er. "In areas that we participate
in, we're doing very well,” he says.
“Our new SM and SM-X (dual-laver,
higher-output) studio mastering cas-
settes are available in 10-, 20-, 30-, 60-
and Y0-minute lengths, and we've car-
ried over that high-performance level
to our DATs. We've repackaged the
entire DAT line, with the new DA-R
cassetles using an advanced Super

. of tape will explore
. the way their mar- /4
: ket is changing
. when the Inter-

. national
: Association
: holds its 26th
: annual confer-

The ITA Itinerary

Annual Conference Addresses Industry’s Issues
BY CARLO WOLFF

Experts in the field

Tape

ence March 13-17
at the Arizona
Biltmore Hotel in
Phoenix.

With the imminent
arrival of Digital Versatile "
Dise, questions on how that new
format will coexist with such estab-
lished ones as the audiocassette, CD
and CD-ROM will be addressed, says
Charles Van Horn, ITA president.

“We always have new products on

. the horizon,” Van Horn says. “It’s

. and Panasonic. Thomp-

: under the RCA brand.

Fianvinx formulation, in 16-, 30-, 46-,
+ and computer-hased technologies.

60-, 90- and 120-minute tapes.”

At the recent Nutionul Association *
. eral manager of DuPont Films, will

Of Music Merchants (NAMM) Show,
Booth says he noticed an increased
interest in both ADAT (Alesis-
type) and DTRS (Tascam-
>, tvpe) multitrack recording
devices. “Our high-reso-

lution CM, an S-
> VHS formulation
for ADATS, is
offered in
30-, 60-
and
120-min-
ute lengths;

W 7 MPline comes in 30-, 60-,

VM VHS tape for in-cassette video
duplication and post-production appli-

during this annual forum that we talk
about these new technologies, the
economics behind them
and the marketing =
plans to launch them”
DVD hardware
should be available
toward the end of the
year from such manu-
facturers as Thompson
Consumer Electronics

son has announced
plans to roll out a $499
DVD player this fali

In addition, notes Van

Horn, “Several major home-video
studios have committed to putting
product on DVD” in the fourth quar-
ter, so the DVD players will have
something to play.

SPEAKERS IN THE HOUSE

Launching the ITA get-together
the morning of March 14 will be Carl
J. Yankowski, president and COO of
Sony Electronics Inc. As head of
Sony’s $9 billion doiestic electronics
operation, Yankowski is intimately
involved with the firm’s strategy to
lead markets emerging from the inte-
gration of electronics, communication

Michael B. Hartnagel, VP and gen-

- follow Yankowski's address with a

: speech on the relationship between
. the environment, business and tech-

and our super- .
/high resolution Hi8-
. of Telefuture
90- and 120-minute ver- :
sions,” he notes. “We also have
. panel discus-
: sion

cations. We hope to have some excit- 2

Continued on page 55 :

nology. In his fourth term as presi-
dent of the Association Of The
Manufacturers Of Polyester Films,
Hartnagel will discuss how trade
associations such as his can foster
industrial growth while respecting
the environment.

Following
these keynote
speakers, Bob
Pfannkuch,
the president §

Partners, will
moderate a

about

7ideo compression,
wireless cable. pro-
gramming on the
8 Worldwide Web
W\ and electronic
delivery.

The following
morning will fea-
ture committee
meetings  and
seminars on such
topics as the rela-
tionships between
#  paper, tape, plastic and

: elezironics; the accelerating

capacities f magneto-optical stor-
ege; a five-year forecast for VHS,
particularly ia the light of the upcom-
ing DVD market; DVD; and the mar-
Leting chal enges facing hardware
nanafagturers.

The rapic changes in technology
gtiending nzw information-delivery
£ystems an= new electronic media
will be the subject of
a panel headed by
Seth Goldstein, Bill-
board’s home-video
editor.

On Saturday mor-
ning, Judy Ander-
son, executive direc-
tor of the Laser Disc
Association, will dis-
| cuss the downsizing
of technology, point-
ing to the main-
frame-PC devolution
and the way the
rternet has gone public from its
beginnings a3 a government network.

Mark An=cek of Zentech Designs
~ 1l lead a xinel brainstorming the
s3ues invo:ved in video duplication
and replicazion. Conference discus-
zions will end with speculations about
DVD packaging and its impaet on
Jeme audio-

STICKING WITH TAPE

Van Horn suggests that DVD will
1ot hurt the tape market, but will
anhance it. "Consumers have made
-zpe indispisable,” he says, noting
stat VCRs a~e in 88% of U.S. house-
10las.

“Audiotage has been holding its
»m, even wrh the inroads of the CD,
ooth ir the aremium market and in
10ks on tape,” he says. “And in the
a-ofessional industrial market, tape
2as maintared a good edge. I think
Jptical dise technology—the Digital
Versat:le D sc for movies, computers,
Zames and zudio—will coexist with
Zepe.”

Bottom: RCA DVD player

[_C;nter; ITA executive VP Charles Van Horn J
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In The Studios

“ec0scccccces0cccsscsnne

Artists Loyal To The Format And Nostalgic For The
Sound Ensure That Analog Is Here To Stay

m hile tape may be losing popu-

larity as a consumer format, it’s still
very important in recording studios.
Optical digital media obviously is
invading the professional audio mar-
ket, but creative uses of audio- and
videotapes are driven by the continu-
ing interest of both older and newer
artists, engineers and producers. A
sampling of studios across the conti-
nent offers some intriguing looks at
the vital role of tape.

ON THE RIGHT TRACK

At Right Track Recording in
Manhattan, general manager Barry
Bongiovi has three rooms, with an
SSL. 9000J, an SSL 4000G Plus and a
Capricorn digital console; two Sony
3348 48-track digital recorders, a
Studer D827 and four Studer A800
24-track units. BASF 900 is the ana-

BY STEVE TRAIMAN

dio, Little Feat was working in
January on its new release, and
Bonnie Raitt completed “Road
Tested,” her recently charted live
album. “We find the Sony 3348 record
best for this type of project,” Dooley
says. “We're also looking to acquire a
Tascam DA-88 as a production tool;
up to now, we’ve been renting one as
needed.”

At Miami’s 39-year-old Criteria
Recording, president Joel Levy
has seen dramatic change in his 11
years at
the

log tape of preference, with Apogee &

DATSs and BASF ADATS for growing
Alesis usage, mostly for transfers.
The Sony PCM800 and Tascam DA-
88 are used for ‘surround soi

mixing. e
One recent [T >d
Michael B;,mh_}l ft, D of
SoundgauTEﬂm- 'wu iunkh wn,y
who reenrded > most of [0zzy

Osbourng's ‘Gurwoqxs

to reclaim& sound, he/beheved wouk;l

provide i for' evety mstf‘ument\
and vocal 0 the albm n. Anéther cur-

rent project fith*Social Dlstm tiop

utilized the old Studer ahd wed-

track analog recorders, Bon;_{m-.l

says. On the digital side, he sbed‘m-
with the AT&T DisQmix project, used

with the SSL consoles on several

recordings.

Bill Dooley, director of recordings
at L.A.’s Brooklyn Recording Studio,
which is owned by Madonna manager
Freddie Demann, has a Neve 8078
console in the studio, where, he says,
“We do more ‘organic-based’ music
and a lot more analog projects.” He
also has a Studer A800 24-track and
Ampex ATR-100 2-track unit, and in
the digital editing room, Panasonic
3700 DAT machines and a Sonic
Solutions workstation. Analog clients
have requested either Ampex 499 or
3M 996 on a 50/50 basis, he notes, and
with 3M leaving the business, he’s
trying BASF 911 among other analog
masters. Ampex 467 seems to be the
most prevalent digital tape, with
mostly Apogee DATSs used, usually
60s with 15s for singles.

Among digital projects at the stu-

lbum gsfng/ an arr:iy of units,
the “antifue" Studer A%O;’F‘itfed ““’lncludmgl ree Stu-
with 2-ieh tayie heads and Fupnifig™ “der P4-track re-
BAST SMAi0at7 1/2ips,. hewas aole ~~cordérs and two

Bl
Thefive re-
@erlng rooms offer

Otari MTF. -90 24-
tradk models; a
Mitzubhi=hi X-800
d2-traclk and new
Studer D-827 48-
Jrack digital mod-
ules. Most clients
request Ampex 499 or
3M 996, or Ampex 467
on the digital side, with
mostly Ampex DATs. One
Alesis ADAT unit was
recently added, with Ampex
ADATSs, “and we're looking
into several more as clients
keep bringing them in,” Levy says.

OLD DOGS, NEW TRICKS

The studio still seems to be doing a
lot of analog work, with Collective
Soul’s second album using the Studer
A-27 with Ampex 499 tape. Julio
Iglesias went digital for his last
album, using the Sony 3348 setup.
“It’s hard to teach an old dog new
tricks,” Levy observes. “The engi-
neers like to take the technical
plunge, but even though the world
around us is moving quickly to digital,
there’s definitely plenty of analog
enthusiasts to fill our rooms. They

Ampex 467; Little Feat’s Paul Barrere (right) with Brooklyn
Recording Studio engineers (from left) Nathaniel Kunkel,
Bill Dooley and Ronnie Rivera

want something to sink their teeth
into, and digital still has a long way to
go until we see the ‘tapeless studio.
Last year, we were about 60/40 analog
to digital, and that may shift a bit due
to our new investment in equipment.”
The Capitol Records Studio marks
its 40th anniversary this year in L.A,,
and creative director Mike Frondelli
notes, “We’'ve been pro-active with
artists like Frank Sinatra, Keely
Smith with Billy May, and Nat King
Cole since the start. Now that we're
back under the Capitol label, from our
stint with EMI Records Group N.A,,
we've gotten a continuing push from
[label head] Gary Gersh.” With 12
rooms, two for live recording; one
mixing and two mastering suites; six
editing rooms; and one DAT duping
room, the studio has a broad array of
equipment. Analog units include 14
Ampex 102/104 ATRs, three Studer
827s and a Studer A-80. On the digi-
tal side, there’s a Mitsubishi X-80, a
Sony PCM 9000,
10 Sony U-
Matics

{Photo by David Goggin}

eight PCM 1630 processors; 10
Panasonic SV3700 DAT units, and 60
Nakamichi MR-1s with custom front-
ends. Studio uses Ampex 499 and 456,
and 3M 996 mastering tapes; Ampex
DATSs; and all TDK mastering cas-
settes.

“We're definitely interested in
what’s new,” Frondelli emphasizes,
“as it’s definitely a producer- and
artist-driven business today. We have
a fair amount of diversification in TV
and film business, and see a shift to
the Tascam DA-88 and its Hi8 format.

Continued on page 56
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Demands

Suppliers’

The Reasoning Behind Rising Prices
Focuses on Raw Material
BY STEVE TRAIMAN

onsumer audio and video contin-

ue to thrive, as noted in statistics
released at last fall’s ITA seminar by
Bob Striano, VP marketing, Sony
Recording Media And Energy
Products Group, and this has led to
escalating price pressures related to
key raw materials’ supply and
demand. The handful of global sup-
pliers of base film, plastic resins,
metal particles and magnetic
pigments offer a candid look at
the cost pressures and the
outlook for the profession-
al audio- and videotape
markets.

“The prices of raw
materials like magnetic pig-
ments and polyester film (PT)
are driven by demand in the =
consumer markets,” explains
Bill Oskin, sales manager with
Teijin-Dupont since the joint
venture began five years ago,

and involved with PF and

chrome pigments since the mid
"70s. “The professional
market, while much
smaller, is affected by
the same market for-
ces. PF prices went up
twice last year for a
total of about 25%, due
to particularly strong
video duplicator de-
mand, with the equiva-
lent of 550 million T-
120s utilized. The
consumer portion is
75% of the total mar-
ket, so it drives what
happens in all seg-
ments.

Dow Plastics’ Wainerdi

cult year for pro tape.”

In agreement is Harry Miller,
senior account executive and head of
the magnetic-media team at ICI
Films, another key supplier of base
film for pro audio and video products.
“In the pro audio sector it’s pretty

stable, with continuing good market
demand for analog,” he observes.
“But in video, the big shift is
from Betacam to digital S-
VHS for ADATSs and Alesis,

and Hi8mm for Tascam
and Sony multitrack
recorders.

NO MORE CHARITY

“Last year, demand over-
took supply, and we were able
to push through long-overdue
price increases, held up by the
previous ‘charity pricing’ in the
magnetic media industry, the
largest part of the PF market.
It had prevented us from rein-
vestment opportunities, and
we’re now the most
integrated and second-
largest global supplier
of melinar PF and the
PTA resins used in
cassettes and for the
‘cookies’ in diskettes.
Costs should be more
stable this year.”

At ISK Magnetics,
Dave Mills, VP, sales
and marketing, also
confirms, “Our mag-
netic particle [for coat-
ings] market is heavily
dominated by demand
for consumer formats.

“PF was on a steady
road down in price until 1994, then
upturns in the industrial packaging
and replographic film markets
came at the same time as audio
and videotape, and we all were
able to do a little bit of ‘catch-
up’ in prices. The currency -
situation (dollar vs. yen) .-
in a truly global mar-
ketplace and anti-
dumping legislation also were -
factors in price increases.” i

Oskin notes one positive
effect is a movement to U.S,
manufacturing by tape and
supplier manufacturers: “Our
new plant now on-line in
Circleville, Ohio, the new Fuji
Photo Film S.C. factory, and
ISK Magnetics’ Texas opera-
tion are just recent
examples.” For this
year, he sees a contin-
uing tight supply of
PF with more supplier
price increases and
pass-along by the tape
manufacturers. “The
3M exit will have some
effect, as they were
vertically integrated,”
says Oskin. “There
may be enough coating
capacity around with |
Quantegy/Ampex,

Teijin-Dupont's Oskin

The 1/2-inch video [for VHS movies]
and 1/8-inch audio [for musicassettes
and audiobooks] represent 65% of
the market. Our new plant in
Greens Bayou near Houston is
dedicated to particles for VHS
tapes. The important profes-
sional audio and video niche
markets are served by
our parent company
plant in Osaka, Ishi-
hara Sangyo Kaisha, which
supplies specialty magnetic
materials for pro recording and
data tapes.

“Prices have gone up sub-
stantially,” he acknowledges,
“although there’s less pressure
on the pro markets. We're con-
stantly under the gun for cost
reduction, and another big fac-

tor is the use of cobalt
to raise the magnetic
coercivity. The instabil-
ity in Central Africa,
the major source for
cobalt, has driven up
the price in four years
to $70 a kilogram from
$20. This translates to
as much as one-third of
the cost of a typical
videocassette, and
oxide manufacturers
haven’t been able to
pass along all this price

Sony, Fuji and per- -
haps BASF, but I'm not sure of the
PF capacity. It will be another diffi-

increase. While base-

Continued on page 57
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We don’t make tape that sticks.

Just tape that sticks around.

= Since the beginning of magnetic recording there's one company professionals have found to be as log-lasting as

its recording tape: BASF. We've got over 60 years in the business—and tapes that nave ccme out of a vault after 50 years

working as if they were fresh out of the box —to back that up. When you choose BASF you can count on an audio tape with no
sticky mess, no rough winds and no fuss. And that same attention to quality and dependability applies to our full line of digital
audio media. So when you're ready to commit your music to tape, pick a tape and a company you know will stick around.

The first name in magnetic tape.

) BASF

USA 1-800-225-4350; FAX: 1-800-446 BASF; CANADA 1-800-661-8273; EUROPE (49) 621-59 20-366
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He listens. Half the year in the
studio. The other half on the road
as a live sound mixer. For Gregg
Rubin the challenge is to capture
the immediacy of music. After
hundreds of live performances
and countless hours in the studio,
he knows what music really
sounds like. What goes in his ear
is what gets laid down on Sony
Digital Audio Recording Media.

“It doesn’t matter if a perfor-
mance is great if the tape you're
recording it on, isn’t. That's why
| trust Sony DAT tape for my
live and 2-track masters. In the
studio, | prefer Sony DASH tape.
lt's so precise, and | can punch
as many times as | want without
compromising the quality of
the recording. And for live multi-
track recording, I've discovered
the DARS series for 8mm MDMS
— it's performed flawlessly. The
bottom line is that | know every-
thing I'm putting down is safe —
so the sound | hear the day of
the recording is exactly the

sound | hear the day of the mix.”

Whether you’re working in the
control room, on location or in
your basement, make the most
of every note. Sony Digital
Audio. After all, sound that
inspires is not a luxury, it's a
necessity. For a brochure call

1-800-955-SONY.

SONY

Converting the industry bit by bit.™

©

11425 Sony Electronics Inc. All rights reserved. Reproduction in whole or in part without Sony's writlen p

ing the industry bit by bit.” ore irademarks of Sony.

d. Sony and *C:
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INTRODUCING QUANTEGY.
THE NEW COMPANY THAT'S BEEN MAKING
AMPEX TAPE FOR OVER 35 YEARS.

And the same manufacturing, technical support and sales people.
You even get the same Ampex™ brand name.
The difference is that we’re now the only media company
The same top quality video tapes used by broadcast and dedicated exclusively to you, the recording professional.

creative professionals around the world. So call us today and we’ll tell you more

The same market-leading instrumentation l | AN TE( i \J} about Quantegy™
tapes used by aerospace and government. ™ After 35 years, we're just getting started.

Quantegy Worldwide Sales Offices

Nothing’s changed, really.
You still get the audio mastering tapes that go gold more than
all other brands combined.

Northeast (New York) (201) 472-4100 South Central (Dallas) {214) 620-9033 UK & Ireiand {London) 44-1-734-302240 Middle East/Africa (London) — 44-1-734-302208 1t 213 Latin America & Caribbean

Mid-Atlantic (Washington, D.C)  (301) 530-8800 Northwest (San Francisco)  (510) 881-7341 Italy & ioeria (Rome) 39-6-529-3330 Benelux (Nijmegen) 31-24-3730484 (San Frascisco) (415)903-1132
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KEEPING UP
Continued from page 47

1996, with some sources still expect-
ing double-digit growth this year.
Predictions from The International
Recording Media Association, New
York, N.Y., indicate that worldwide
home-video program units for 1995
were expected to be 1.354 billion and
are projected to grow to 1.401 billion
in 1996, with continued growth
through 1998. Stan Bauer, VP and
general manager for magnetic mar-
kets at Fuji Photo Film USA, Inc,,
says, “Although it is too soon to know
the real impact of 3M’s decision, we
expect to see continued growth in
video, and that is a positive no matter
how you look at it.”

FORMAT FORECAST
With regard to competition from
the coming DVD format, Sony’s

H

“Other formats have
been—and will continue to |
be—complements to tape, at
least until the year 2000 if |
not further,” says Sony's Bob
Striano.

Striano says, “Tape manufacturers
should not be frightened of new tech-

nologies. Other formats have been—
and will continue to he—complements

L

‘ Ampex’s Ritti ‘

to tape, at least until the year 2000 if
not further.”

O’Kelly is even stronger with
regard to his opinion on DVD.
“There’s not likely to be any effect
from DVD for a while, because there
are so many issues to resolve,” he
says. “For industry support of DVD
to happen, title holders will need to be
guaranteed maximized profits. Will it
be profitable for a company to put out
one DVD because there is so much
available capacity? Or is it more prof-
itable to put out seven discs? Can
rights holders charge the same price
for one disc as they can for a seven-
disc set?”

EVEN AUDIO

With regard to audiotape, the
industry is not quite as predictable.
Although 3M’s decision will not have a
great impact on the audio industry,
John Cristiano of Magnetic Media
Corp., Melville, N.Y., says, “I think
it’s a real statement about our indus-
try that Wall St. looked at 3M’s

Continued on page 58
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MANUFACTURERS
Continued from page 49

ing pro market promotions this year,
and are encouraging all our studio cus-
tomers to visit TDK on our Worldwide
Website [http://www.tdk.com.].”

BUNDLING NATURAL PAIRS

Sony Recording Media And Energy
Products Group announced several
new studio products at both AES and
NAMM. “Sony is targeting the project
studio market with new products spe-
cially created for those users,” says
Bob Striano, VP of marketing. “The
DARS-116 series of digital audio mas-
ter cassettes is the first metal-evapo-
rated tape for the 8mm DTRS-format
in an extended 116-minute recording
time for Sony’s PCM-800 and Tas-
cam’s DA-88 multitrack recorders,
with a DARS-MP version also avail-
able for session work. The DASV-40
series for S-VHS-based digital audio
applications (like Alesis), featuring
Sony’s Super RF binder and Calen-
daring, offers 40-plus minutes of
recording time.

“For a limited time, we're bundling
a DARS-116 cassette with every Sony
PCM-800, using this promotional cam-
paign to demonstrate the natural pair-
ing of two high-quality products,” says
Striano. “We've also created a new full
professional-line brochure for the
studio market titled ‘When Your
Musicians Perform, So Must Your
Digital Media.” And our new ad cam-
paign focuses on a Greg Rubin
endorsement and runs in all audio
trade magazines throughout 1996.”

ALIVE AND WELL

At Fuji Photo Film U.S.A., Tom
Daly, senior marketing manager, pro-
fessional video products, observes,
“This is a very interesting year, as
we're seeing a lot of hype related to
trends toward a ‘non-tape’ pro indus-
try. However, when you look at the
new DVHS [digital Super VHS] for-
mulation from JVC for DSS satellite
transmissions, tape technology is alive
and well in the studio market. The
DVC [digital 6mm cassette] from
Panasonic, targeted to the pro broad-
cast and studio markets as a cheaper
replacement for the 8mm Betacam
tape, is another example, and we’ll
have our version for the National
Association Of Broadcasters (NAB)
show in mid-April.

“For both audio and video studio
needs, we're introducing new prod-
ucts and packaging,” says Daly. “Our
DAT line will have extended-play 16-,
34-, 48-, 64-, 94- and 124-minute
lengths; our new Pro S-VHS is being
formulated as an ADAT for Alesis
products; and our Pro Hi-8 is being
formulated for Hi-8mm applications
on Tascam recorders, with promo-
tions planned for all studio products.
While we see a lot of interest for the
DVD for studios, the home-video
duplicator market was up 20% to 25%
last year, to 550 million T-120 equiva-
lents. With VCR penetration in over
85% of U.S. households—and 50%
having more than one—we feel our
$100 million investment in our S.C.
videotape plant five years ago is very
significant. We're running both lines,
seven days a week, turning out 150
million T-120 equivalents annually.
We expect to add pro video products,
now imported from Japan, in the not-
distant future.”

Of all the technology used in production, the most important
may be the least expensive.

Videotape, the technology entrusted with the expensive results of a production, is usually the least costly of all.

Ironically, it could be the most critical element. Thats why more producers and directors rely on Fuji Digital
Videotape to preserve their most important work.

As a leader in digital videotape technology, we offer products for all of today’s leading digital formats. With
the introduction of D321 Digital Betacam Videotape, we continue the trend. Fuji D321 joins our technologically
advanced D2, D3 and DCT" products to provide for every production need. Further proof that we’ll
continue to be the media of choice as the state of the art advances. :

Because timing is critical to the success of your project, i
orders are serviced promptly from the Fuji Distribution Center
nearest you. And you'll get answers to any questions you might
have with a quick call to our fully trained Account and Technical
Service Representatives. Because despite the modest unit cost of

our digital videotape, we're keenly aware of what’s riding on it. @I FUJL. A new way of seeing things.

©1995 FUJI PHOTO FILM USA INC
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STUDIOS
Continued from page 50

So far we've rented, but we are trying
the Prism module for six channels of
20-bit recording on the DA-88, which
provides surround sound for film
scores. With Capitol Records having
its own server and Worldwide
Website, we'll be one of the first stu-
dios to book time via the Internet this
spring.”

ALL-ANALOG

Bearsville (N.Y.) Sound Studios,
about two hours north of Manhattan,
has been all-analog, notes studio man-
ager Mark McKenna, formerly with
A&M Studios. “This spring, we’ll add
our first digital room, with three
Tascam DA-88 machines, mostly for
rehearsal and post-production work.
For Woodstock '94 however, we had a
digital onslaught, with nine Sony 3348
units brought in to make 48-track dig-
ital clones of all masters.” The Barn
has a 32-input API Legacy console
and Studer A800 24-track recorder;
Studio A has a Neve 8088 and another
Studer A800; and Studio B has an
SSL 6056 E-series console and two
Studer A800s.

“After 3M leaves the scene, there’s
only Ampex/Quantegy as a major
supplier [of analog mastering tape],
and it’s risky to have only one,”
McKenna notes. “We generally use
Ampex 499 or 456, and 3M 996 mas-
tering tapes, with the BASF 900
series being tried, from 1/4- to 2-inch
widths. Maxell DATs have replaced
cassettes, with four Panasonic 3700
machines, and we plan extensive tests
with BASF and Apogee DATSs this
year. More and more people are
‘reaching back’ to capture the sound
of the ’60s and '70s with wider track
widths and slower tape speeds for an
improved bass response. Michael
Beinhorn did some of Ozzy Os-
bourne’s ‘Ozzmosis’ cuts at Bears-
ville, using a setup similar to their
work at Right Track. We want to
‘recover’ an older Ampex 350 tube-
based recorder and bring it up to fac-
tory spec for studio use.”

Bob Borbonus, assistant manager
at Hollywood’s A&M Recording
Studios, has five rooms, one mixing
and four tracking suites. Equipment
includes 10 Studer A800 Mark ITI
units, two Sony 3348 digital machines,
and a Mitsubishi X850 32-track, 1-
inch digital recorder, with more U.K.
groups using this format. There are
three modified SSL consoles, and
Fred Boda, director of technology
services, has two Alesis ADAT units,
one working with the SSL remotes
features, both using Ampex ADATSs.
Mostly Ampex 499 and 456 analog
mastering tape is used, with 60- and
90-minute DATs from 3M, Ampex
and TDK.

“More people are bringing in their
own Alesis units,” Borbonus observes,
“with some Tascam DA-88s as well.
It’s still 70/30 analog to digital busi-
ness here, but we’re seeing more cus-
tomers going to analog first and then
dumping to digital. Archiving is a big
thing for older tapes cropping up now,
as we're responsible for all A&M mas-
ters. We're also getting a lot of ses-
sions with clients who do the basics at
home and then come in to mix and
transfer to 2-inch. I don’t see analog
going away anytime soon.”
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SUPPLIERS
Continued from page 50

film suppliers have other outlets for
their products, we're locked into the
magnetic tape industry.”

Mills does see room for innovation
i and a better return on the new high-
end products for S-VHS ADATSs and
Hi8mm. “The high-density tapes use a
. . . reduced quantity of magnetic materi-
|

al,” he explains. “A reel of 2-inch mas-
tering tape might use 600 to 800
grams of magnetic pigments, while a
videocassette uses only 30 grams in a

J = = = digital format. This ‘downsizing’ of
Unlicensed custom-loading duplicators or loaders, or duplicators product demand is 4 two-edged

sword. The demand is high for our

using non-licensed blank cassettes bearing the distinctive VHS product, and then we build  big tape

. . . particle plant, only to find the return
IOgO Of JVC al‘e n VIOIatIOn Of Ia w. may be reduced with the new pro for-

mats. The other threat is optical
media in all formats. While this has a
sobering effect, we believe that enter-
tainment recording will stay with tape

for a long time.”
RESOLUTION @@ [ G CINE MAGNETICS
B | st Drplicating Inc. Video & Film Laboratories P
P' e i & Ao a
mm ’c'cv?'ck:hc\.no%qvolélsos’gm C Lfﬁgl s COLOR FILM The instability in Central
m&ﬂ‘!ﬂl - Commanions CORPORATION Africa, the major source for

cobalt, has driven up the price

DXB
TLw T ACEE M. from $20 four years ago to

THE LITTLE WAREHOUSE, INC.
ME $70. This translates to as

b MINN T Es [ | I va much as one-third of the cost

COMMUNICATIONS & i ¥
of a typical videocassette.

WISC

" NY - P,\ Audio/Video —Dave Mills, ISK
O Duplication
E MICH - U

ne N THE FUTURE IN PLASTICS
For Dow Plastics, T.J. Wainerdi,
OHIO trem Cr/o Mardee senior market development manager,
!gE IND Vs TII. fv consumer electronics, is bullish on the
L cororate services = upiication pI'ESent and future for the genel'al
I purpose and high-impact polystyrene

b resins supplied to the pro and con-
sumer tape industry. “In our minds,

1 mo N sz,
C ;{ni 195? i NC
it’s 10 years before DVD replaces

aISE y VHS, and the CD-R is just starting to

VIDEO SERVICES GROUP, INC. TN $ “ expand. As a key supplier, we're
é& (] [11 I
PROD“CTIO“S
A

WEA working on the new technologies so
- ‘ S
INC

CASSETTE DIVISION

MANUFACTURING INC. the necessary plastics are in place
when required.

“Meanwhile, we have to bring value
to the existing professional market as

» WRS well as more cost-effective products,”

Motion Picture & B Y A 5 ' FTou
el says Wainerdi. “One way is ‘down

engineering’ from a more expensive

( ABS resin to the less expensive but
SFORD™ MEDIA N greatly improved HIPS resin. We're
) ) ‘ ‘ \ developing ‘enabling’ technologies for

IR0 the polycarbonate substrates used in
i — VIDEO DUPLICATION SERVICES, INC. optical media. We’re also working to

bring in a more effective package,
with the jewel box one key area of
MIRRUR IMAGE cost pressure. We've reduced the

thickness from 1.5mm to lmm, in a

DUPLICATION SERVICES ; ’
stronger box with the same see-

— through appeal, using less resins for
%l E W lower costs while retaining consumer
= i CORPORATION Cassette Productions Unlimited and user appeal.”

MEDIA CQL%EETS' wme. ¢t L 747 A TIortraon e The bottom line for prices on pro-

" E fessional audio- and videotape prod-

ucts is obvious. Continued cost pres-

sures on virtually all key raw

VICTOR COMPANY OF JAPAN, LIMITED materials mean more selective price

12, 3-Chome, Moriya-cho; Kanagawa-ku Yokohama 221, Japan increases from most major tape man-

ufacturers this year. However, all

suppliers are bullish for the future

and are working to provide better
materials at lower costs.
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Christian Video International, inc. INTERNATIONAL Lt
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©1996 TDK and the TDK logo are registered trademarks of The TDK Electronics Corporation.

 INTRODUCING A LINE OF RECORDABLE MEDIA FOR PERFECTIONISTS. THE TDK PRO LINE. IT'S PURE FHIEISI!]H

BECAUSE EVERY FORMAT, EVERY LENGTH, EVERY GRADE IS 100% SPECIFICATION GUARANTEED. FOR YOUR
FINEST WORK. IT'S MORE INNOVATION FROM THE PEOPLE THINKING ABOUT WHAT YOU DO, AND THE TOOLS
YOU NEED TO GET AHEAD. FROM THE COMPANY THAT'S TAKING PROFESSIONAL RECORDING FAST FORWARD.

For more information on our complete line of recording products, please "
call 1-800-TDK-TAPE or check out our site on the W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>