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Labels Hope For Holiday Sales Surge

Will Boost At Year’s End Save Retail’s Flat ’95?

ADVERTISEMENTS

Tha 1st single
in stores 12/5 from
tha forthcoming
January album
STR8 OFF THA
STREETZ OF
MUTHAPHU**{N
COMPTON

One final olbum.
14 new songs.

>z

winning
graphic
design
is FREE
with every
cassette
and €D
manufacturing
package from

Disc Makers.

O DISC MAKERS

Call today for your free 1996 catalog

1-800-468-9353

609-663-9030; fax 609-661-3458

http://www.discmakers.com

v

U%

A BILLBOARD

SEE PAGE 51

SPOTLIGHT

L

0928102552

H BY ED CHRISTMAN

NEW YORK—With the price war
continuing to take its toll on an over-
built retail base, and the continued
emergence of computer-related en-
tertainment product competing for
consumer dollars, record company
executives are hoping for a strong
surge in year-end holiday sales to
boost the health of the account base.

“If this isn’'t the Christmas we all
hope it will be, we are going to be
looking at a very different retail land-
scape next vear,” says Jim Urie, se-
nior VP of sales at Arista.

That scenario could include more
bankrupteies, store closings, and a
large return of product to musie man-
ufacturers, industry executives fear.
This year, Wherehouse Entertain-
ment and Kemp Mill Music filed for
Chapter 11 reorganizations, while
Trans World Entertainment and the

Pacific Harmony
Fuels Creativity

B BY MIKE LEVIN

BALI, Indonesia—Put two songwrit-
ers in a Los Angeles studio, and you
either get a collaboration or a fist-

DENNIS KOZ

fight. Put 80 of them in a hotel in Bali,
and you get a new take on the creative
process and a huge room-service bill.
By picking up the 10-day tab (via
associated companies) for Pacific
Harmony/Indonesia 1995 here and in
(Continued on page 20)

Musicland Group announced that

they were closing stores. Other

chains, including Blockbuster Music,
WaxWorks, and National Record
Mart, have put a hold on expansion.
Until this week, fourth-quarter re-
leases have failed to ignite retail
sales. Through mid-September,
year-to-date unit sales were up only

BEATLES’ ‘ANTHOLOGY’
AFAB RAY OF HOPE .. . PAGE 5

0.3% above the same period in 1994
(Billboard, Sept. 23).

Since then, sales have eroded de-
spite releases from such big guns as
Mariah Carey, Madonna, Alice In
Chains, Michael Bolton, Green Day,
Tha Dogg Pound, Alan Jackson, and
Janet Jackson.

Sales during October and Novem-
ber, traditionally the strongest time
of the year for music chains, have

been flat. Total year-to-date unit
sales are off by 0.4%. But first-day
sales of the Beatles’ “Anthology™ al-
bum were vigorous, giving retailers
hope that overall sales would explode
from Thanksgiving through Christ-
mas (see story, page 5).

“We are cautiously optimistic that
holiday sales will be strong,” says
PGD executive VP John Madison.
“However, I don’t really believe that
they will be strong enough to prevent
further fallout. We are just hopeful
that the fallout will be minimal.”

Others are less upbeat about the
future and say that they are strap-
ping in for what they describe as a
roller-coaster ride.

One longtime industry distribution
executive says, “I don’t think I have
ever seen the account base in the fi-
nancial turmoil that it is in now.
Twenty years ago, when retail started

(Continued on page 104)

B BY ENOR PAIANO

SAO PAULO, Brazil—The Brazilian
music market is
weathering the na-
tion’s economie up-
heaval, but retailers
are being forced to
tighten their belts in
the face of decreasing
profit margins and
competition from
mass merchants.

According to Bernardo Tavares,
president of Sao Paulo state retailers as-
sociation ALDMAESP, membership
has dropped from 2,700 in the mid-'80s
to 400 in 1995.

Tavares says that the decline was

caused by department stores and

Brazil’s Retail Sector Faces
Changing Economic Climate

supermarkets, which began selling
records in 1987.

The volume discounts these large chains
receive from the ma-
Jjor record companies
allow them to sell
records at extremely
low prices, sometimes
cheaper than the
wholesale prices that
small retailers receive.

There are eight
supermarkets and
department chains in Brazil that sell
CDs aggressively. These clients com-
bined account for 20%-30% of sales for
the six major record companies.

According to Mauro Pires, GM of
the Lado A chain, which has six stores

(Continued on page 50)

Simon ‘Anticipation’
Ends With Arista Set

SEE PAGE 13
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Perlman Finds
Roots On Angel

W BY HEIDI WALESON

When violinist Itzhak Perlman
went back to his roots last summer,

PERLMAN -

he dove into klezmer, once the com-
munity music of Eastern European
Jews and the Jewish Diaspora, now
a resurgent musical form that finds
fans everywhere from jazz clubs to
classical music festivals.
(Continued on page 101)

TriStar Act Up To
‘Monkey’ Business

B BY STEVE McCLURE

TOKYO—Super Junky Monkey, one
of the most original bands to come out
of Japan’s exciting underground mu-
sie seene in the last few years, has at-
tracted a core group of fans in the U.S.

SUPER JUNKY MONKEY

during the three American tours it has
done since 1993.

Sony’s TriStar Music label is hop-
ing to bring the band’s music to a
wider audience with the Nov. 21 U.S.

(Continued on page 103)
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Enya was your private discovery.
She was your personal secret.
So, it must have been YOU who bought all

18,961,754

albums sold worldwide.

ENYA The Memory qf Trees

(4/2-48106)

An album of all-new songs. December 5, 1995.

You just told one person. Oh, that explains it.

. Management: Aigle Musi VISITTHE WEB SITE-httpz/ /wwsv.RepriseRec.com/Enya 995 Reprise Records. Hey, and that’s not courting when sl




many congratulations to

SIR CLIFF RICHARD)

on receiving his knighthood

EMI UK 1s very proud to be associated with an artist of such stature
whose musical direction goes from strength to strength...
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The current studio album ‘Songs From Heathcliff, sces the release of the
new single ‘Had To Be’ on 27th November, a duet with Olivia Newton John.
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Sales Of Beatles Set Give Retailers Hope
Capitol Anthology Dwarfing Other Big Releases

This story was prepared by Chris Morris
in Los Angeles and Ed Christman in New
York.

LOS ANGELES—Music retailing’s “Super
Tuesday” proved to be, in a word, fab. First-
day sales of Capitol’s “The Beatles Anthologyv
1" dwarfed those of other hot new titles at
most locations on the two-CD set’s Nov. 21
street date.

Major pre-Christmas releases, including
Garth Brooks’ “Fresh Horses” (Capitol),
Bruce Springsteen’s “The Ghost Of Tom
Joad” (Columbia), and Don Henley’s “Actual
Miles: Henley’s Greatest Hits” (Geffen), hit
stores the same day.

But according to a stove survey conducted
by Billboard Nov. 21, the Beatles set—which
contains hitherto unreleased songs by the
Liverpudlian quartet and the heavily promot-
ed “new” track, “Free As A Bird”—tri-
umphed overwhelmingly at the cash regis-
ters. In faet, few retailers cite any other title
as a hot seller.

The Beatles package was doubtlessly
hoosted by enormous viewership Nov. 19 for
the first of ABC-TV's three “Beatles Antholo-
gv” telecasts. The two-hour opener, which
was succeeded by broadeasts Nov. 22 and 23,
pulled an audience of 47 million, according to
a network estimate.

Retailers—even independent retailers who
didn’t receive their shipments until street
date—say that widespread interest in the
Beatles, sparked by Capitol’s massive promo-
tional campaign and widespread press atten-
tion, is drawing consumers into stores in ex-
traordinary numbers. Many see high activity
in the aisles as a harbinger of good news after
a long drought at retail. However, some (ues-
tion whether the sules will be enough to boost
an otherwise flat year (see story, page 1).

“The show revved people’s interest again,”
savs Mitch Stuber, manager at Off the Record
in San Diego. *It was neat to have a buzzinthe
store again . . . It’s the kick in the ass that the
industry needed.”

Ron MePhee, manager of the Wherehouse
outlet in Colma, Calif’, says, “The Beatles are
outdistancing the other releases right now.
[Customers| were here as soon as we opened,
buying multiple copies . .. [t's getting people
back into the store, a lot o' people who haven't
bought musie in a long time.”

MecPhee notes that the huge Beatles sales
are something of an anomaly at his store,
since the Colma outlet is primarily an urban-
music specialist, where titles like the Whitney
Houston-driven “Waiting To Exhale™ sound-
track, Quiney Jones’ “Q’s Jook Joint,” and R.

THIS

REPEAT PERFORMANCES

Kelly’s self-titled new release are current top
sellers.

Howard Appelbaum, who heads up the 12-
unit Kemp Mill Music in Beltsville, Md., adds,
“Up until a week ago, there didn’t seem to be
that mueh hype surrounding the release, but
a great deal of interest has been generated by
the broadcast of the show. Somehow;, in the
last seven days, the enormousness of the mar-
keting machine kicked in, and the awareness
was huge. The interest has become extraordi-
nary.”

Peter Luckhurst, president of HMV
U.S.A,, which operates 13 stores, believes
that response to the Beatles juggernaut
would have been even more pronounced if
Capitol had put the albums in stores Nov. 20,
the day after the ABC broadeast, as original-
ly planned.

“The documentary Sunday and all the pre-
publicity had people eoming into the stores,”
says Luckhurst. “It would have been great to

have it [Nov. 20]. Nonetheless, it is flying out
the doors.”

Phil Pefter, manager of Blockbuster Mu-
sic’s Las Vegas store, is one of the few retail-
ers to report & competing title holding its own
with the Beatles.

“GGarth Brooks and the Beatles are blowing
out.” Peffer says. “Garth has been selling
pretty good. I've seen move quantity with
Garth . .. We're in a country area, so that’s
why Garth is good here.”

MIDNIGHT MADNESS

Sone retailers got & jump by placing the
new titles on sale at midnight Nov. 21 and
found early-bird buyers heading for the Fab
Four.

Steve Harman, Tower’s regional manager
for the New York/Philadelphia area, says that
the chain had a tremendous kickoff at mid-
night sales in 12 of the 13 Tower stores in his

(Continued on page 101)

NEW YORK—The 28th Annual ASCAP-
Deems Taylorr Awards will honor two
broadcasters, eight book authors and their

magazines, newspapers, or program notes
and theirr publishers for outstanding print
and meclia coverage of music in 1994,

Two special citations will also be pre-
sented at the awards ceremony, which will
be held Dec. 14 at the
Stanley H. Kaplan pent- |
house in the Rose Build- |
ing in New York. ‘

“The ASCAP-Deems ‘
Taylor Awards have
been. tfor almost three
] decades, a wonderful
{way for the songwriter,
composer, and musie publisher community
to honor the authors, erities, and broadeast-
ers who have made music their mission,”
says Marilyn Bergman, president/chairman
of ASCAP. “The Deems Taylor honorees
have each shed a distinetive light on the var-
ied musieal subjects they cover.”

The broadcast award in television will be
presented to WGBH Boston and the BBC
for the 10-part documentary “Rock & Roll,”

Deems Taylor Awards Celebrate
Authors, Publishers, B’casters

publishers, and eight writers and editors of

which was produced for PBS. The broadcast
awards in radio will be presented to Chorus
America for creating and producing “The
First Art,” a nationl radio series featuring
performances by member ensembles.

The authors of the winning books are
Mary Ellin Barrett, for “Irving Berlin: A
Daughter's Memoir” (Simon & Schuster);
Theodore Bikel, for “Theo’ (Harper-
Collins); Humphrey Burton, for “Leonard
Bernstein” (Doubleday); Saul Chaplin, for
“The Golden Age Of Movie Musicals And
Me” (University of Oklahoma Press):
Joseph Kerman, tor “Write All These
Down: Essavs On Musie” (University of
California Press); Richard Kramer, for
“Distant Cyeles: Schubert And The Con-
ceiving Of Song” (University of Chicago
Press); Jeffrey Kresky, for “A Reader’s
Guide To The Chopin Preludes™ (Green-
wood Publishing Group): and Thomas L.
Riis, for “Just Before Jazz" (Smithsonian
Institution Press).

The writers and editors of the winning ar-
ticles or program notes are Mark DeVoto,
for his article “Berg Guides™ in Journal of
the Arnold Schoenberg Institute: Carter

(Continued on page 104)
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W BY JEFF CLARK-MEADS

LONDON—EMI Music, widely
regarded as being prepared for a
new owner, produced another
record performance in the first half
of the fiscal year, according to par-
ent company Thorn EMI.

The Thorn EMI figures for the
six months ended Sept. 30 show that
music-division sales were up 28.8%,
and profits were up by 23%, com-
pared with the same period last
year.

A statement from Thorn EMI
says the results reflect the full con-
solidation of Japanese company
Toshiba-EMI, in which Thorn EMI
increased its stake to 55% in Qcto-
ber 1994.

The company says that without
the Toshiba-EMI consolidation—

EMI Music Has Record
Sales In 1st Half 0f ’95

that is, comparing on a like-for-like
basis—the music group’s sales for
the six months were up 4.4% over
last year, and profits were up 10.4%.

However, with Toshiba-EMI’s con-

tribution, total sales moved to $1.75

billion and profits to $193.1 million.

Thorn EMI

says the increas-

es were assisted

by U.K. sales of

Pink  Floyd’s

“Pulse,” Blur’'s

“The Great Escape,” and Super-

grass’ “I Should Coco,” along with

the continuing success of the Now!

hits compilation series, currently
working on its 31st release.

A company statement says, “In
North America, sales were driven by
Selena’s ‘Dreaming Of You,” which
(Continued on page 94)

Questions Arise
At MCA As Morris
Succeeds Teller

W BY CRAIG ROSEN

LOS ANGELES—Following the res-
ignations of MCA Music Entertain-
ment Group chairman/CEQ Al Teller
and MCA Records president Richard
Palmese, it remains unclear what fur-
ther changes the company will under-
go under new chairman/CEQO Doug
Morris.

Only one thing was certain at press
time—that Palmese’s successor will
not be Elektra Entertainment Group
chairman/CEQ Sylvia Rhone, at least
as long as she is under contract.

“I won’t tamper with any con-
tracts,” says Morris. “That’s not the
way I do business.” Rhone was a close
ally of Morris at the Warner Music
Group and was considered an obvious
choice for the MCA Records presi-
dency.

Morris was named as Teller’s suc-
cessor Nov. 16, just hours after the
ousting of Warner Music Group
chairman/CEQ Michael Fuchs, mak-
ing it one of the most dramatic single-
day executive shuffles in recent in-
dustry history.

Palmese resigned four days later,
leaving Morris to handle the daily op-

(Continued on page-106)

Burke Gets Dual Role
At Virgin Our Price
And Virgin Cinemas

W BY JEFF CLARK-MEADS

LONDON—The head of the U.K.’s
biggest dedicated record retail
group is now also head of a chain of
cinemas.

Simon Burke, managing director
of Virgin Qur Price, has been ap-
pointed part-time chairman of what
is now Virgin Cinemas, a 120-site
chain acquired by the Virgin Group

(Continued on page 95)

Landmark Gets $5.2 Mil In Damages

Judge: Labels Wrong In Filing Bankruptcy

B BY ED CHRISTMAN

NEW YORK—Landmark Records Dis-
tribution has been awarded $5.2 million
in compensatory and punitive damages
and legal costs by a U.S. bankruptey
judge, who ruled that three labels made
a bad-faith filing of an involuntary bank-
ruptey petition against the company.

The petition, which was filed by Tom-
my Boy, Select Records, and Max En-
tertainment, on Jan. 25, 1994, was dis-
missed in March of that year by U.S.
Bankruptey Court for the District of
New Jersey. After an appeal by the la-
bels, the decision was upheld by a New
Jersey district court in September 1994.

But Landmark closed its doors in
April 1994, saying that it was mortally
wounded by the bankruptey filing.
Landmark lawyers argued that the pe-
tition was filed in connection with Tom-
my Boy's failed efforts to acquire Pro-
file Records, a sister company of
Landmark.

Lounging Around. Virgin Records president/CEO Phil Quartararo, front,
socializes with developers of the Rolling Stones “Voodoo Lounge” CD-ROM at a
launch party in Virgin’s Los Angeles offices. Evoking the “Voodoo Lounge’
mood were foliage, jungle sounds, and Cajun food. Attendees had the
opportunity to try out the CD-ROM at play stations set up at the party. Shown in
back row, from left, are David Eno, Second Vision New Media; Toni Young,
Second Vision New Media; Nels Anderson, GTE Entertainment; and Nadir

D’Priest, Second Vision New Media.

Profile was co-owned by Steve Plot-
nicki and Cory Robbins. They each also
owned 44% of Landmark, and a third
partner, Burt Goldstein, owned 12%,
the court documents say.

According to the documents, Tommy
Boy was involved in negotiations from
September 1993 until mid-January 1994
to acquire Profile. But coinciding with
those negotiations, the two Profile part-
ners discussed ending their partner-
ship, culminating with Plotnicki buying
out his partner Jan. 24, 1994—the day
before the involuntary petition was
filed.

In dismissing the original petition,
Judge William F. Tuohey wrote that
Tommy Boy and label president Tom
Silverman “were frustrated that their
quest to acquire Profile .. . . ended in fail-
ure.” The judge further found that the
filing was not for “legitimate business
reasons but was filed for vindictive mo-
tives to punish Plotnicki and Landmark
for the breakdown in acquisition talks.”

The judge cited Tommy Boy’s “ex-
treme bad faith” and said Select also
acted in bad faith, calling their motives
“spiteful and malevolent.”

According to court documents, Tom-
my Boy agreed to pay all fees for the pe-
titioning creditors. In the past, Select
and Max Entertainment executives
have claimed that agreement indemni-
fies them against damages.

The damages, awarded Nov. 16, in-
clude $3.2 million in compensatory and
$500,000 in punitive damages, as well as
legal costs, which were stated in the
Jjudge’s ruling at $1.5 million. The court
gave Landmark 30 days to set forth all
legal costs, and a subsequent 25 days for
the petitioners to file any objection. Oth-
er legal actions involving the contending
parties are still pending.

Plotnicki declines comment, and, at
press time, executives at Tommy Boy,
Select, and Max did not return phone
calls seeking comment on the decision
or other related matters.

Survey: Storyline Is Key
To Effective Videoclips

B BY CRAIG ROSEN

LOS ANGELES—A strong story-
line—but limited use of special ef-
fects—appears to be the key to a suc-
cessful music video, according to a
nationwide survey of music video view-
ers conducted exclusively for Billboard.

The results of the survey by Real
Sound Research, a division of the Mu-
sic Marketing Network of Red Bank,
N.J., were revealed at Billboard’s re-
cent Music Video Conference at the
Loews Santa Monica (Calif.) Beach
Hotel (see story, page 91).

The findings—which, according to
Music Marketing Network VP of re-
search Joe Rapolla, “should be viewed
as indicative of general trends”—were
gathered from a two-phase study.
First, the firm assembled a focus group
comprising active music consumers
and video viewers ages 17-25. A video-

Schlager Gets Billboard Development Post;
Nunziata, Gillen Move Up Editorial Ladder

NEW YORK—Ken Schiager, Billboard's managing editor
for the past 10 years, has been named director of strategic
development for the Billboard Music Group, effective Dec. 4.
He will be succeeded as managing editor by news editor Su-
san Nunziata. Moving up to the news editor post is Marilyn
Gillen, currently editor of Billboard’s Enter*Active page.

In his new post, Schlager
will work across the entire
breadth of the Music Group's
properties to enhance exist-
ing ancillary projects, such
as Billboard Online, confer-
ences, directories, the annual
Billboard Musie Awards, and
the recently announced Bill-
board Live music clubs. Ad-
ditionally, he will explore

new opportunities and potential acquisitions.

Schlager will continue to be based in New York and will
report directly to Howard Lander, president and publisher
of the Music Group, which includes Billboard, Airplay Mon-
itor, Amusement Business, Musician, Musie Monitor, and

Music & Media.

“During his tenure as managing editor, Ken helped build
and oversee a staff that allowed Billboard to enjoy a period

SCHLAGER

NUNZIATA

GILLEN

says Lander. “It is vital that we further capitalize on Ken's
unique skills to fully exploit the Music Group’s potential.”
Nunziata takes over as managing editor after three years
as news editor. In her new post, she will be responsible for
coordination of Billboard’s entire editorial staff in five U.S.
offices. She will continue to be based in New York and will

report to editor in chief Tim-
othy White.

Gillen will assume Nunzia-
ta’s responsibilities as news
editor, directing the editorial
staff’s news-gathering ef-
forts and assembling the
weekly Commentary page.
Currently based in Los An-
geles, Gillen will transfer to
New York in January; she

will report to Nunziata.

“Susan is a seasoned industry professional who's distin-
guished herself enormously as news editor during this dra-
matic period of expansion in Billboard’s overall coverage,”
says White, “and she’ll be drawing still further on her wide

range of music journalism experience in her well-earned

of steady growth and ever-increasing editorial excellence,”

new role as managing editor.
“Marilyn Gillen has done a truly exceptional job in every

(Continued on page 104)

tape of the focus group’s responses was
shown during the panel.

In addition, Real Sound Research
did a telephone survey of 300 con-
sumers nationwide, aged 14-40.

Music Marketing Network’s Marcus
Peterzell noted that labels often turn to
research before choosing singles, but
videos are rarely tested. He added that
perhaps videos should be tested “the
way ad agencies test commercials.”

The survey confirmed viewers’ in-
terest in an engaging narrative, with
28% of respondents expressing a pref-
erence for videos with storylines and
another 19% saying they liked it when
artists acted out a song on video.

Live performances were cited as the
favored video type by 23% of respon-
dents in the overall telephone survey.
However, a male focus group partici-
pant said he disliked such videos.

(Continued on page 94)

Jon Stewér_t_To
Host Billbhoard
Music Awards

NEW YORK—Talk show personal-
ity Jon Stewart is pegged to host the
1995 Billboard Music Awards Dec. 6
at the New York Coliseum here,

Stewart is best known for his ac-
claimed syndi- |
cated late-night
talk show, “The
Jon Stewart
Show,” which
ran from Sep-
tember 1994 to
June 1995.

Stewart is
working on the
feature film “Wishful Thinking” and
is set to star in the film “First Wives
Club.”

The Billboard Music Awards hon-
or the year’s No. 1 artists and songs
as determined by year-end data

(Continued on page 95)

STEWART
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