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ADVERTISEMENTS

B BY PAUL VERNA

Virtually unknown to all but the
most savvy world music aficionados,

the Cape Verde Islands are a bub-
bling well of musical activity, ready to
burst onto the global market with a
musie as rich as their Afro-European
heritage.

Situafed off the western coast of
Afriea, some 400 miles from Senegal,
the former Portuguese colony has

Retail Chain Takes
On Record Clubs

| BY CHRIS MORRIS

HOLLYWOOD
213/876-8733
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LOS ANGELES—A Pasadena, Calif -
based retail chain is taking a swat at
record clubs by offering cash to its cus-
tomers in return for sealed record-club
product.

winning

e BMG Music Service, which operates
design the BMG Music Club, suggests that
is FREE the offer is illegal and says it may seek
with every to block it in the courts.

The clubs have long been a sore
assette point with retailers, who have main-
and €D tained that clubs cannibalize their sales
manufacturing '8 and that their low-priced introductory

(Continued on page 119)
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been in the spotlight lately, thanks to
the international breakthrough of na-
tive singer Cesaria Evora.

By far the biggest musical star in
Cape Verde, the 54-year-old Evora
broke through in France, the Nether-
lands, Portugal, Italy, and other Eu-

002 0662 000

NEWSPAPER

Cape Verde In World Beat Spotlight

Tiny Nation Has Rich Musical Heritage

ropean territories in the late '80s.
Now, with her self-titled Nonesuch
Records release, the artist has expe-
rienced similar success in the U.S.

TULIPA NEGRA

The album has sold 20,000 units
through SoundScan-reporting outlets
alone; these are only a portion of the
sales base of world musie albums.

(Continued on page 123)

Making Plans For

Carnival’s Future
B BY ISAAC FERGUSSON

PEPPERING THE GLOBE
WITH CARNIVAL’S FIRE

Grant’s Ice Records

Survives Strife
B BY ISAAC FERGUSSON

NEW YORK—This year saw the
continued expansion of Caribbean-
style Carnival
celebrations
around the world.
Yet as the events
and the music be-
hind them be-
come more popu-
lar, there are
signs of growing
pains.

In Brooklyn,
N.Y., the borough’s annual West In-
dian Day Parade on Sept. 4 was
broadeast live for the first time on a
two-hour special on Fox-TV.

(Continued on page 120)

BROOKS

Eddy Grant’s Ice Records is mak-
ing up for lost time with a slew of re-

leases due in
1996. The label’s
release schedule
was delayed this
year as its pub-
lishing company,
Ice Music Ltd.,
fought a hostile
takeover attempt
by Grant’s former
business manag-
er, Michael Dolan.

While Dolan’s effort was thwarted
by a court ruling, Grant may have an-
other battle ahead. Trinidad’s five-

(Continued on page 121)
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IN MUSIC NEWS

George Strait Makes History
With ‘Strait Out Of The Box’

SEE PAGE 15
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Alagna Slated For
Tenor Stardom

B BY HEIDI WALESON

In a world ever-hungry for excit-
ing tenors, the reports that have

CLASSICS

been coming out of England for the
last vear on Roberto Alagna have
(Continued on page 22)

Soprano Gaballé
Blurs Opera, Pop

B BY HOWELL LLEWELLYN

MADRID—In Spain, they want
mother and daughter to be promoted
together and to stick to opera. In Ger-

CABALLE

many, they are not too bothered

about the daughter but go wild when

mom sings the odd pop song.
(Continued on page 98)

WORLDWIDE

SPOTLIGHT
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SEE PAGE 37

HEATSEEKERS

Deborah Cox Is No. 1
With Arista Debut

SEE PAGE 28
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Introducing, The Bridge, the new alburﬁ- from CE OF BASE that takes their “World
Pop Sound” to a totally new level. Expa R the frontiers of tdday s contemporary
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Annual Search For Peace On Earth

The holiday season, "40s style, has become that regular speed
bump in our popular routine when we rear up and exercise im-
partial prejudice, applving political pressure to banish cultural
influences that threaten our capacity for tolerance.

It seems that no one in a f{ree country should be able to pa-
rade a pagan rite like Halloween before unsympathetic fellow
members ol an open, inclusive nation. Thanksgiving is just as
vexing; its visions of 17th-century race-mixing at frontier sup-
pers all but coerce an enlightened response from citizens, who
deserve to be shielded from the banal details of democracy in
action.

Christimas, however, is the ultimate ordeal for all who endure
self-rule, since its onerous altruistic traditions appear to reach
back to post-Constitutional antiquity.

“Christmas isn’t my favorite time of year, even though my
parents were secular Jews who traded it for Hanukkah,” says
singer Jill Sobule, who contributes a definitive

to a yeoman German farmer to a woman referred to as “the
queen of handsome girls” in an 1815 New York newspaper ac-
count. Five vears later, he was described as a kindly Jewish ped-
dler. By 1827, as noted in Leigh Erie Schmidt’s new book *Con-
sumer Rites: The Buying And Selling Of American Holidays”
(Princeton University Press), Kris Kringle was being portrayed
as “a little old negro, who descends the chimney at night and
distributes a variety of rewards with impartial justice.”
Regardless of Father Christmas’ race, creed, or mythic ori-
gins, alternative rocker Juliana Hattield recalls “leaving out
milk and cookies for him every Christmas Eve,” but admits that
as an adult she “no longer observes any Christmas rituals,” find-
ing the holiday so “draining that I sometimes wish it didn’t hap-
pen.”
It’s exactly this emotional frostbite that makes Hatfield’s
heartfelt hvmn “Muke It Home” on “You Sleigh Me!” so marvel-
ously warming. “I wrote the song in 1994 for the

rendition of Robert Earl Keen’s withering
“Merry Christinas From The Family” to “You
Sleigh Me!,” one ot two anthologies of Christmas
songs (the other is *“Winter, Fire & Snow”) just
issued as a charitable gesture by Atlantic Rec-
ords. “Growing up, vou could see that an occa-
sion commemorating the birth of the son of God
couldn’t compete too well with the miracle of
some oil in ancient Israel burning for eight
straight days—I mean, big deal. you know?
“It’s just that Christmas is such a family
thing, and since my parents got divorced 15
years ago, and then my dad died eight years ago,
T've had a hard time keeping up. When I was re-
cording my last album [her self-titled Atlantic
debut), I wanted to finally be brave and do a
Christmas carol. We were recording at the same
Nashville studio where my engineer, Brad
Jones, had worked on Robert Earl Keen’s per-

Music

TO MY EARS

by Timoth

Christmas episode of the ‘My So-Called Life’ TV
series,” she says. “I was asked to play the part
of this homeless girl-angel on the show, and the
song is intended for Ricky, the gay character
who gets kicked out of his house by his parents,
who can't deal with him, so he walks the streets
at Christmastime.

“The song starts off with the melody of ‘Silent
Night.” and the bridge has the melody of ‘O
Come All Ye Faithful.” I was really moved by the
experience of writing it. I guess it’s trying to
comfort Ricky and all the other lost souls at
Christmas.”

As we struggle each year to wrest real mean-
ing from the inherited symbols of the past, it's
important to understand how unending that
process has always been. The concept of gift-giv-
ing didn’t emerge until the 1820s. before which
New Year's Day was the preferred festive cele-

y White

fect white-trash trailer-park Christmas song,
which has lines like ‘Send somebody to the
Stop’n Go/We need some celery and a can of fake snow/A bhag
of lemons and some Diet Sprite/A hox of Tampons and some Sa-
lem Lights.””

Sung in Sobule’s best deadpan nasal chirp, the ballad soars
bevond Keen's shit-kicker instincts and strikes more universal
chords in a consumerist society that barely has the patience to
wait for Santa Claus, let alone the Messiah. “And now that my
brother has married a non-Jew,” adds Sobule, “one of his little
boys is into Jesus, while the other prefers Hanukkah, so T have
to be a good Jewish aunt and do the dreidel games, while follow-
ing through on the electric guitar and amp I told the other boy
I'd get from Santa.”

Trouble is, Santa Claus has never been the simple Anglo-
Christian figure we make him out to be. The original St. Nicho-
las was a 4th-century Turk from the town of Lycia who was tor-
tured for his faith by Roman emperor Gaius Diocletianus and
later adopted by the Greeks (who have never gotten along with
the Turks) as their patron saint. During the Protestant Retor-
mation, the Yuletide image of St. Nick was banned from most
of Europe, and it was the Dutch who brought him to America
as a religious protector-of-sailors icon carved onto the prow of
the first Duteh ship that docked in America.

Once ashore, Santa Claus evolved from a Yankee vagabond
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HITTING THE HIGH NOTES

| A new Broadway play has renewed interest in legendary opera
soprano Maria Callas, and EMI Classics is putting out a number
of Callas releases aimed at old and new fans alike. Heidi Waleson
has the story in her Keeping Score column. Page 56

} MATCHING SOFTWARE WITH HARDWARE
Consumers will soon be able to tell if the CD-ROMs they're con-

l sidering buying can run on their computer systems, thanks to a

‘ new program initiated by the Interactive Multimedia Assn.

Enter*Active editor Marilyn A. Gillen reports. Page 88
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bration, commemorating themes as diverse as
homage to the Roman god Janus, the aging of
Father Time, and the Biblical visitation of the Wise Men to a
certain stable in Bethlehem.

In an 1880 editorial, The New York Times lamented, “Very
few Americans have the moral courage to be economical or even
sensible at this season of the year.” And attempts to curb the
sense of cultural alienation moved sociologist Maulana Karenga
in 1966 to create the African-American holiday of Kwanzaa as
a way, in Al Sharpton’s words. of “de-whitizing” the racially
chilly winter carnival. In 1993, The New York Times wondered,
“Will Success Spoil Kwanzaa?” as a Kwanzaa Holiday Expo at
a New York convention center was bursting with merchandise
and corporate sponsors. At the time, an African-American en-
trepreneur advised, “Black people need not be embarrassed
about making money. That is what pays the rent and that is
what makes America tiek.”

Meanwhile, Canadian singer/songwriter Jane Siberry offers
a lovely Christimas canticle on “Winter, Fire & Snow” titled
“Are You Burning, Little Candle?,” which can be heard as a
Christmas, Kwanzaa, pagan, Hanukkah, or nonsecular ode.

“Even if you don't believe an infant savior was born in a manger.,”
says Siberry, “every culture’s tales of candle lights, starry nights,
innocent babes, hope and charity, and new beginnings should at least
inspire us to believe each year in a world of tresh possibilities.”
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14 cLASSIC ACOUSTIC AND LIVE TRACKS NEWLY RECORDED

Includes:

Street Fighting Man
Like A Rolling Stone
Not Fade Away
Shine A Light
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CompuServe, Publishers Reach Deal

Online Service To Have Music Activities Licensed

B BY MARILYN A. GILLEN

LOS ANGELES—A groundbreaking settle-
ment in a long-running suit pitting music
publishers against commerecial online service
CompuServe will result in the collection of
mechanical royalties from the service’s online
forums for the upload and download of
recordings of copyrighted songs.

The landmark agreement marks the first
time that any of the three largest commer-
cial online services has had its musie-based
activities thus license and is expected to
serve as a model for licensing additional
online service providers.

Other recent trailblazing music-licensing
agreements have dealt with the issuance of
blanket performance licenses by ASCAP and
BMI to operators of individual World Wide
Web sites for the transmission of music on
the Internet (Billboard, April 15, July 8).

The settlement agreement, which has been
submitted for court approval, also calls for
the payment by CompuServe of a lump mon-
etary sum to the Harry Fox Agency, which
will be divided among members of the plain-
tiff publisher class. The settlement is
$568,000, or $500 for each song alleged to
have been infringed.

Filed in November 1993 in U.S. District
Court in Manhattan, Frank Music Corp. vs.
CompuServe alleged that copyrights in the
Frank Music-administered song “Unchained
Melody” and more than 900 other songs
owned by other music publisher members of
the Harry Fox Agency were infringed and
that CompuServe was responsible for the
alleged infringement by letting its sub-
seribers copy the songs without paying roy-
alties. The complaint referred specifically to
Ohio-based CompuServe's MIDI/Music
Forum, which offered MIDI-based song files

for download by computer users (Billboard,
Dec. 11, 1993).

CompuServe made no admission of liabili-
ty in settling the dispute.

“I'm extremely pleased with this agree-
ment and with the precedent it sets for the
practice of licensing musical works utilized
by online services,” says Edward P Murphy,
president/CEO of National Music Publishers’
Assn. and the Harry Fox Agency, its mechan-
ical royalty collection arm, which supported
the suit. “I would hope and expect that other
[online] services will follow, because we now
have a road map in place for how to proceed.”

Under terms of the settlement agreement,
the Harry Fox Agency and CompuServe will
work together to assist CompuServe forum
managers (the system operators who run
specific content arenas within the overall
service) in obtaining licenses from the Harry

(Continued on page 119)
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Hip-Hop Generation: American As Apple Pie

l BY OMAR BRADLEY

As the mayor of Compton, Calif., I anm well
acquainted with both the power and the prob-
lems of rap.

Rap music has become synonymeous with
the energy and voice of American youth. That
voice, as controversial as it may be perceived
by society, is as authentic and American as
apple pie. Rap or hip-hop, regardless of the
angle from which one examines it, was born,
bred, and made in America. It reflects a soci-
ety that the rapper did not create.

Those who argue that the explicit lyrics are
derogatory must concede that those same
words were part of the American lexicon long
before rap emerged.

With all of its raw language, rap, in my
opinion, is the only force that is universally
reaching the unreachable generation. This is
a generation that is expressing its dissent
through music rather than speeches. A gen-
eration that has rejected the sanctity of the
media’s re-creations of American life. A gen-
eration that knows by its experience that the
“Brady Bunch” and “I Love Lucy” never
lived where they live. A generation that real-
izes that presidents and heroes are killed in
America. A generation that doubts that
“Father Knows Best,” because it doesn’t know
its father. A generation that has learned that
freedom of speech ain’t free.. . . just ask Mar-
tin Luther King!

The rap music industry is a sales phenom-
enon that defies established paradigms on how
to sell and promote music. Even the most casu-
al observer must take notice when an inde-
pendent label like Death Row sells 4.7 million
Snoop Doggy Dogg records. This with no
radio play, no worldwide advertisement, and
none of the regular trappings of record indus-
try promotions.

Dozens of “homeboy” record labels have
emerged and become successful. Strong mes-
sages of discontent pour from CD players all
over the world. Radical messages are helieved
and acted upon by young people nationwide.
Kids in suburban Midwestern cities dress like
Warren G, complete with baggy pants and

shaved heads. Even major advertisers, such as
Nike, Sprite, and Taco Bell, have allowed rap
vocabulary to become an integral part of their
national ad campaigns. Rap can be eriticized,
but it cannot be ignored.

Due to the highly political content of many
rap lyrics, I believe that once the forces of rap
find their political legs, they can begin to
carry out their agendas by voicing their opin-
ions on such youth-oriented issues as affir-
mative action, abortion rights, educational
funding, and media perceptions. Rap has the
power to organize, educate, and even register

‘Rap has the
power to orga-
nize.’

Omar Bradley is the
mayor of Compton,
Calif., and the founder
and executive director
of the Rap the Vote
Foundation.

its audience to achieve great political influ-
ence,

Since rap and hip-hop are a real force in
America, with the ability to persuade Gener-
ation X, isn’t it time that we, as responsible
adults, bring its people into the fold? The rap
generation does not vote. Nationwide, less
than 3% of eligible voters between the ages of
18 and 35 even bother to register to vote.
Understanding that this group is the least like-
ly to vote gives us better insight as to why con-
servative politicians have selected rap as a tar-
get issue. This is why I have chosen to
demonstrate the power of rap through the Rap
the Vote concert series.

The Rap the Vote Foundation (see story,
page 10) is dedicated to producing rap con-
certs at which voter registration is the ticket
to entrance. Our first concert in Los Angeles
will allow more than 10,000 hip-hop voters to
register in one day. Rappers who have
expressed an interest in taking part include
Ice Cube, Ice-T, MC Hammer, and Chuck D,

This event will give those of us who call our-
selves leaders an opportunity to educate young
people about their responsibility to take a
political stand in order to ensure their own
survival. Would this group vote for three
strikes, elimination of First Amendment
rights, cuts in educational funding, and the
elimination of affirmative action? I don’t think
s0. When thousands of young people come
together to register and vote, drawn by the
vibrant sounds of their heroes, America will
take a second look at the fate of the hip-hop
generation.

THAT'S ALL, FOLKS

Our deepest thanks to Billboard for the
pieces on our artists Dar Williams and Chris
Smither (“Modern Troubadours Further Folk
Musie,” Billboard, Nov. 11). However, an error
crept in regarding sales figures for Dar and
Patty Larkin. While we would love to claim
that Dar’s “The Honesty Room” has sold
41,000 units on SoundSean, the correct figure
is the 16,000 attributed to Ms. Larkin’s
“Strangers World.”

We're quite happy with our 16,000 (and
because folk records sell a whole lot in stores
that don’t have SoundSean, the actual figure
for “The Honesty Room” is closer to 25,000).
And we offer all best wishes to Patty, who is
one of the greats in folk and beyond, and hope
she’ll sell a ton more. Thanks again for your
coverage of our corner of the music world!

Charlie Hunter

Carol Young

Young/Hunter Management
Chesterfield, Mass.

Billboard replies: The figures for Larkin’s
“Strangers World” are correct. The mcorrect
Dar Williams figure resulted from an editing
mistake. According to SoundScan, Williams’
“Honesty Room” albwm has thus far sold
17,000 copies.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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EMI Forms Royalty Collection Group

Impetus Is Frustration With Existing Agencies

@ BY JEFF CLARK-MEADS

LONDON—EMI Music Publishing is
mounting a challenge to the established
order of mechanical royalty collection
in Europe.

Dissatisfaction with the practices of
existing societies has prompted the
company to set up its own international
collection agency.

Based near Copenhagen in Ballerup,
Denmark, the Music Rights Society
Europe will initially administer the 10
songs on Simply Red’s new album
“Life.” Although other publishers are
welcome to administer their copyrights
via MRSE, an EMI spokesman says
this is not its main purpose. Rather,
MRSE is intended to be a catalyst for
change.

In recent months, EMI has made

$96 Mill. Piracy
Outfit Shut Down;
17 Are Arrested

H BY BILL HOLLAND

WASHINGTON, D.C.—The shut-
down by federal law enforcement
of a six-state piracy operation is be-
ing hailed by the recording indus-
try as the biggest domestic piracy
bust ever.

The estimated street retail value
of the counterfeit cassettes—based
on the purchases of blank cassettes
by the alleged pirates over a two-
year period—was placed at $96
million by authorities.

Artists represented on the stash
of allegedly counterfeit product in-
cluded Michael Jackson, R.E.M.,
Boyz I Men, Pear] Jam, and Janet
Jackson, as well as popular catalog
artists such as Muddy Waters,
B.B. King, and Sam Cooke.

Thousands of still-blank cas-
settes and bogus labels were also
snagged by the FBI, IRS, and U.S.
Postal Inspection Service team in-
volved in the takedown.

The Recording Industry Assn.

(Continued on page 123)

public its disquiet about the incentives
offered by existing collecting societies to
record companies. In EMI’s opinion,
these incentives are detrimental to com-
posers and publishers. Such incentives
are a function of the competition engen-
dered by central European licensing.

Historically, Europe’s record compa-
nies handled royalty payments on a
purely domestic basis. They secured
their pressing licenses from—and paid
their mechanicals to—the sole collect-
ing society in their country.

Under this system, each collecting
society enjoyed a monopoly in its own
market, and a multinational record
company had to do individual deals for
each country in which it operated.

However, the open market across
the 15-nation European Union means
that record companies can now buy one
pan-European license from any collect-
ing society within the Union.

The competition between the soci-
eties for such vast amounts of business
has been fierce, and each is vying with
the others to produce agreements that
are attractive to record companies.

EMI considers that this policy has
gone too far. In an internal document
explaining to EMI staff why the com-
pany has set up MRSE, executive VP of
continental European operations Terry
Foster-Key says, “The collecting soci-
eties have taken their members’ rights
for granted and have created a down-
ward spiral in effective royalties by dis-
counting the negotiated rates that
record companies have to pay under in-
ternational agreements; the central li-
censing structures perpetuate a system
whereby two commission deductions
are suffered by most royalty recipients.

“Such systems are unsatisfactory for
publishers and writers because the
economies of scale that should have
been derived from central structures
have actually resulted in less monies
being paid to the copyright owners.”

An EMI source offers an analogy. “If
a big retailer buys a lot of records, he
gets a discount from the record compa-
ny. However, if that retailer wants to
sell those records cheaply, the lower
price comes out of his margins. He
doesn’t go back to the record company
and say, ‘I want to sell these records
more cheaply, so [ need a lower price
from you.” But that is exactly what the
collecting societies have been saying to

M BY ED CHRISTMAN

NEW YORK—In a move to raise
some sorely needed cash and to pla-
cate disgruntled investors, the
Musicland Group announced that it
would spin off 49% of its Suncoast
Motion Picture Co. through an ini-
tial public offering early next year.
Musicland, based in Minneapolis,
said it would use the proceeds of the
offering to pay off some of its debt
and to support the future growth of
its Media Play, On Cue, and Sun-
coast operations. The company’s
prospectus for the offering has not
been filed yet so it could not be de-
termined what valuation Musicland
is placing on Suncoast. But some an-
alysts contacted by Billboard see

Musicland To Put Suncoast
On IPO For Cash, Credihility

desperation in the move.

The stock market has not been kind
to retail in general this year, and home
entertainment retail in particular. All
four of the publicly traded music
chains have seen their stock prices
hovering at historic lows.

On Nov. 8, the day before the IPO
announcement, Musicland’s stock
closed at $7.135. On Nov. 9, the mar-
ket hardly reacted, as Musicland’s
share price was off $0.135. In the
past year, Musicland’s share price
ranged from $6.25-$16.375.

“This is a very odd time for them
to announce an 1PO,” says one ana-
lyst who follows the company. “If
you are short on cash, in a positive
retail environment you can do an IPO

(Continued on page 113)

copyright owners.”

Simply Red’s mechanical royalties
have, to date, been paid by the band’s
record company, Warner Music Eu-
rope, to German society GEMA.

Warner and the other record compa-
nies pay their mechanicals at the rate
agreed upon by international publish-
ers body BIEM and international la-
bels group IFPI: 9.306% of published
dealer price.

However, GEMA takes 6.1% of all
sums paid to it by Warner before pass-
ing on the remainder to the composer’s
home society; in Simply Red’s case, this
is the U.K.’s Mechanical Copyright
Protection Society. GEMA’s 6.1% cut is
made up of 3.6% for its own administra-
tion costs and 2.5% that is returned to
Warner as an agreed discount.

Foster-Key’s statement to EMI staff
says, “Our attempts to persuade [the
collecting societies] to change these
practices have been unsuccessful, and
we have no alternative but to create a
new society through which its members
can enjoy transparency and proper
control of their rights.”

The EMI source says that MRSE is

(Continued on page 113)

Sony Music Enters Deal With
Michael Jackson, ATV Catalog

H BY IRV LICHTMAN

NEW YORK—Sony Music Enter-
tainment, which has been moving to
re-establish itself as a leader in
worldwide music publishing since
1986, has taken a giant step in that
direction by bringing in Michael
Jackson and his Beatles-rich ATV
Music catalog as a partner.

In a deal that is said to have been
on the negotiating table for more
than one year, half of Sony Music’s
publishing operation now belongs to
Jackson, a superstar on Sony Mu-
sic’s Epic label, while Sony Musie
becomes a partner in ATV Music, a
catalog of some 150,000 copyrights
led by 250 songs by the Beatles.

The Beatles songs include such
prime copyrights as “Come Togeth-
er,” “A Hard Day’s Night,” “Let It
Be,” “Michelle,” “Yesterday,” “We
Can Work It Out,” and “She Loves
You.” They are part of ATV’s
Maclen catalog, a repository primar-
ily for copyrights by the Beatles’
John Lennon and Paul McCartney.

The Sony/ATV arrangement,
which is believed to place the com-

Hope And Glory. Allen J. Grubman, founder and senior partner of Grubman,
Indursky, Schindler & Goldstein, is honored with the City of Hope's Spirit of Life
Award at a dinner held at the Century City Plaza hotel in Los Angeles. Elton John
and Rod Stewart performed at the gala. Shown, from left, are Alain Levy,
president/CEQ, PolyGram; Frederic D. Rosen, CEO, Ticketmaster; Al Teller,
chairman/CEO, MCA Entertainment Group; Thomas D. Mottola, chairman/COO,
Sony Music Entertainment; Grubman; Gil Schwartzberg, chairman of the board,
City of Hope; and David Geffen, co-founder, DreamWorks SKG.

bined entity among the world’s top
10 music publishers, appears to
unite equals in terms of net publish-
er share—about $12 million annually
for each.

However, sources say that Jack-
son is receiving at least $110 million
for his part of the deal, partly be-
cause the publishing rights to most
of his copyrights, including all of the
Beatles’ titles, are 100% owned by
ATV. Much of Sony Music’s income
comes from co-publishing or admin-
istration deals.

“This was an ideal arrangement
for both of us,” says a Sony Music
source. “Sony has the worldwide in-
frastructure that Michael needs.
This is not an end position for our
music publishing interests, but a
new starting point.”

Although the deal creates an im-
mediate co-venture entity, the ad-
ministration of ATV Music remains
in place as a result of an earlier mul-
timillion-dollar arrangement with
EMI Music Publishing Worldwide,
which is effective until Dec. 31,
1998.

Sources say that arrangement
was amended in order for the
Sony/ATV alliance to become a real-
ity. “From what I've seen, Michael
will be very active in pursuing other
catalogs and making artist/writer
deals,” says Martin Bandier, chair-
man/CEQO of EMI Music Publishing
Worldwide.

As a songwriter, Michael Jack-
son’s ties remain with Warner/
Chappell via his MIJAC Music.

According to a press statement
released Nov. 7, Sony/ATV will be
“overseen by a board of directors on
which both parties will be equally
represented. Sony Music will man-
age and operate the new company on
a day-to-day basis.”

Bandier and Charles Koppelman,
as principals in SBK Entertainment
in 1985, took the former CBS record
company out of music publishing
with their purchase of the CBS Cat-
alogue Partnership for $125 million.
That investment later swelled when
EMI Music purchased the CBS Cat-
alogue Partnership catalog for $300
million and hired Bandier and Kop-
pelman.

(Continued on page 119)

Compton Mayor Forms Rap The Vote

New Group To Produce Voter-Registration Concerts

B BY HAVELOCK NELSON

NEW YORK—Compton, Calif.,
mayor Omar Bradley has founded
the Rap the Vote Foundation,
aimed at assisting voter registra-
tion among African-American and
minority youth ages 18-35.

In a prepared statement released
Nov. 3, Bradley says, “Current na-
tional and state statisties indicate
that minority citizens under the age
of 35 have the lowest [percentage]
of voter participation. Ironically,
this same group [makes up] the
greatest supporters of rap artists
[and is] the target of some very per-
nicious legislation” (see commen-
tary, page 9).

To jump-start the drive, several
companies and groups have agreed
to sponsor a Feb. 3 concert at the
Olympic Velodrome, located on the

campus of California State Univer-
sity, Dominguez Hills, according to
Bradley.

The supporters include KKBT
(the Beat) Los Angeles, Rap Sheet
magazine, Conart Clothing Inc., the
“Night Beat” video show aired on
L.A.’s Continental Cable, and the
Box, according to Michael Belcher,
whose company, Hoop Du Jour, is
promoting the concert.

Performers confirmed so far
are Coolio, MC Hammer, All-4-
One, Totally Insane, and Verbal
Skilz. More names will be added
to the lineup as the date of the
show approaches, according to
Belcher.

General-admission tickets for the
concert will cost $25 and will go on
sale via Ticketmaster this week,
says Belcher. Voter-registration
booths will be located in the park-

ing lot at the concert, which is
scheduled to run 9 a.m.-4 p.m.

Belcher says the idea to form Rap
the Vote was Bradley's.

“He caught some flak a few years
ago for banning an Eazy-E video
shoot in Compton,” he says. Since
then, Bradley has been working
hard to build liaisons with members
of the rap community.

“He feels that unless you have a
relationship with them, you can’t
expect to change them,” Belcher
says.

Belcher promises that the Feb. 3
concert won’t be the last. Others
are being planned in other cities, in-
cluding one in Washington, D.C., on
July 4. Proceeds from the shows,
Belcher says, will go toward provid-
ing schools with funding for schol-
arships.
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‘Alien Autopsy’ Proves Quite Lively
Vid Rings Up Hefty Dzrect-Response Sales

B BY SETH GOLDSTEIN

NEW YORK—It came from outer

space to hit it big in home video.

That’s “Alien Autopsy,” a purported

post-mortem of the UFO occupants

killed in a erash in Roswell, N.M.. in
1947.

Fox Television’s broadcasts of
“Alien Autopsy” in August and Sep-
tember garnered high ratings and
sparked a consumer interest that
Vidmark Entertainment has fanned
into a sell-through blaze. TV series,
such as Fox’s “The X-Files,” and an
upcoming Time magazine cover sto-
ry on UFOs have provided addition-
al fuel.

“Alien Autopsy” sales, now ap-
proaching 100,000 units at $19.99,
could top 500,000 by early 1996.
However, unlike hit movies, most of
the action is taking place outside re-
tail. Such key chains as Best Buy,
Musicland, and Blockbuster have
bought thousands of copies, but
“Alien Autopsy” has been racking
up its strongest numbers in direct
response, according to Gary Gold-
man, president of Goldhil Home Me-
dia in Thousand Oaks, Calif.

“Nontheatrical often gets buried
in stores,” Goldman says. Goldhil’s
answer has been to place “Alien Au-
topsy” in 20 mail-order catalogs,
with an additional 30 pending. The
names range from Rivertown Trad-
ing to Book-Of-The-Month Club,
the latter of which reportedly will
feature “Alien Autopsy” on the cov-
er of a monthly bulletin to members.

In addition, Parade magazine will
promote the program in its Nov. 26
edition delivered to 1.5 million-2
million homes in Texas and Chicago.
If the response warrants it,* the
promotion will be sent to as many as
36 million Parade homes each week.
And Goldman is negotiating a news-
paper insert that could reach 55 mil-
lion households. “It’s all a function
of economics,” he says.

s also a function of the truism
‘seeing is believing.” Goldman
agrees with UFO enthusiasts that
federal authorities covered up the
Roswell incident, presented on the
tape in “a very formidable way.” He
adds, “It was simple to go out to ma-
jor accounts and tout it. No pun in-
tended, but the response has been
out of this world.”

‘

Catalogs are buying three to six
times their normal quantities, Gold-
man claims, even though he pitched
many of them on or after their
fourth-quarter deadlines.

None of this is new to Goldhil,
which has used similar end-runs
around retail to sell 500,000 copies
of ““David Carradine’s Tai Chi
Workout” and 200,000 of “Ameri-
ca’s Greatest Roller Coaster
Thrills.” But demand could make
“Ahen Autopsy” Goldhil’s best-sell-

“These are few and far be-
tween," Goldman says. “Maybe two
or three a year might qualify.”

Fox TV and Vidmark are doing
their best to keep the flame alive. Don
Gold, VP of sell-through programming
for Vidmark, says the network has
scheduled a third telecast for Nov. 25,
the night before the issue of Parade
lands on doorsteps.

Viewers will see a revised “Alien
Autopsy” containing new footage
from a German source. Vidmark,
which provided wrap-around
footage to Fox TV for the original
Aug. 28 broadcast, is the only one al-
lowed to show the entire autopsy,
however.

Gold says that parent Trimark
Pictures acquired home video rights
to its 70-minute edition after 20th
Century Fox Home Entertainment
passed. “We snapped it up. I knew |
could do 20,000 units just in cata-
log.” The latest direct-response
wrinkle is a cross-promotion with
Jami Marketing of Pearl River,
N.Y. Jami advertises the tape on
Dionne Warwick’s 900-number Psy-
chic Friends Network; Vidmark in-

serts coupons for three minutes of

free Psychic phone time in the
“Alien Autopsy” package.

Even though retail has been play-
ing a secondary role, it’s hardly a
minor one. Blockbuster’s five-figure
order, taken when the program still
lacked packaging, “was the biggest
they’ve given our company,” Gold
says.

Best Buy has sold 60% of 4,000
copies at $14.99 each. “It’s done well
for us,” says video buyer Joe
Pagano, who adds that sales might
have been even better if the street
date had been closer to the first Fox
telecast.

Golden Guitarist. Epic executives present guitarist Ottmar Liebert with a gold
album commemorating sales of his label debut, “Solo Para Ti.”” Shown, from left,
are Al Masocco, senior director of product management; Steve Rennie, senior
VP/West Coast; Richard Griffiths, president; Liebert; Stefan Liebert, artist
manager; Jim Scully, senior VP of sales; and Roger Klein, VP of A&R.

B BY JEFF CLARK-MEADS

LONDON—The international record
industry is completing a series of
meetings with Europe’s top govern-
ment officials to express its concerns
over piracy and copyright protection
on the information superhighway.

A delegation from international la-
bels body IFPI has been meeting
with European Union commissioners
based in Brussels as an adjunct to the
organization’s Nov. 9 board meeting
there.

The record company representa-
tives met with EU trade commission-
er Sir Leon Brittan to discuss the
Union’s attitude toward a closer liai-
son with U.S. antipiracy agencies. A
meeting between senior European
and U.S. officials to discuss greater
cooperation in copyright protection
across the range of international
trade is scheduled for the end of No-
vember.

The IFPI also discussed with Brit-
tan the continuing problem of Italian-
made bootlegs. The organization esti-
mates that 15 million unlicensed
recordings are exported annually
from Italy to the rest of the Union and
further.

Italian law allows the recording
and reprocuction of concerts, provid-
ed that appropriate mechanical royal-
ties are paid. Even though such

IFPI, EU Officials Discuss
Piracy, C’right Protection

records are illegal in the rest of Eu-
rope, the Union’s internal free market
means that there are few barriers to
their shipment across national bor-
ders.

The delegation was also eager to
know from Brittan what progress the
EU has made in persuading China to
give Western record companies
greater access to its markets. In con-
cert with American trade officials, the
EU has been pressing the case for
record companies to be allowed to dis-
tribute and market their product in
China (Billboard, Sept. 30).

At a meeting with Marty Bange-
mann, EU commissioner for telecom-
munications and new technology, the
record company executives ex-
pressed their anxiety over the
progress of new media. They argued
that they have been unfairly por-
trayed as holding back new delivery
systems.

In contrast, Bangemann was told
that the record companies are eager
for such systems to be in place, pro-
vided sufficient copyright safeguards
exist. They also stated that they ob-
ject to being labeled as “content
providers” in official literature; the
record companies feel that this de-
means their role, pointing out that if
customers did not desire their prod-
ucts, there would be no demand for
new media to deliver them.

Sony Plans Adult-Sized
‘Sesame Street’ Campalgn

M BY SETH GOLDSTEIN

NEW YORK—Here's how much
“Sesame Street” means to Sony Won-
der: Senior VP of marketing Wendy
Moss says that, beginning in February
1996, the label will spend $5 million to
promote the home video line it has li-
censed from Children’s Television
Workshop (Billboard, May 6).

While lavishing attention on CTW’s
offspring, Sony Wonder is also ventur-
ing into more adult material. Its Rene-
gade label, distributed by Sony Music
Video, opens with two VHS versions of
a video game, “Streetfighter.”

0.J. Simpson Sued Over His Exercise Video

H BY EILEEN FITZPATRICK

LOS ANGELES—The license hold-
ers to 0.J. Simpson’s exercise video
are adding to the former football
star’s legal troubles by slapping him
and his company, Orenthal Produc-
tions Inc., with a $5 million lawsuit for
breach of contract.

In the suit, filed in Los Angeles Su-
perior Court, Allworks Enterprises
Inc. claims that Simpson refuses to
perform promotional duties, includ-
ing the making of an infomercial, to
help sell “O.J. Simpson’s Minimum
Maintenance For Men.”

The lawsuit was filed Oct. 5, two

days after Simpson was acquitted of

the murders of his ex-wife Nicole
Brown Simpson and her friend
Ronald Goldman. Wrongful death
lawsuits, filed against Simpson on be-
half of the victims' families, are still

pending.

Distribution rights to the exercise
video, which was originally produced
by Playboy Entertainment Group,
were acquired by Fort Lauderdale,
Fla.-based Allworks in November
1994.

A provision in the contract allowed
for the promotional duties to be sus-
pended if Simpson was “unavailable
for the creation of the infomercial
for reasons beyond Playboy’s con-
trol.”

When Simpson was arrested for
the murders of his ex-wife and Gold-
man in June 1994, that portion of the
contract was exercised.

However, when Simpson was re-
leased from jail Oct. 3, Allworks de-
manded compliance from Simpson,
the lawsuit says. Simpson’s attorneys
responded that their client had “no
obligation to help promote the video.”

Allworks attorney Marvin L. Rud-
nick says his client was “stonewalled”
by Simpson attorneys after several
attempts to resolve the issue.

For example, days before the jury
came back with its not-guilty verdict,
Rudnick says Allworks offered to sell
back Simpson’s rights to his likeness
in connection with the video’s promo-
tion. But Simpson’s attorneys didn’t
respond.

“We did not try to play hardball
with Simpson,” says Rudnick. “The
problem is that he just doesn’t want
to do anything.”

Meanwhile, Rudnick says, “0O.J. is
running around getting his picture
taken and selling them to pay off his
legal fees.”

According to Simpson’s original
contract with Playboy, he received a
$100,000 advance and was to receive a
royalty of $1.50 per cassette if the

video sold more than 50,000 units.

Allworks picked up rights to the
video and added 30 minutes of out-
takes, one of which was shown as evi-
dence in the murder trial.

The added footage helped propel
retail orders to 100,000 units, accord-
ing to Allworks president Rick Smith
(Billboard, March 18).

Rudnick says the $5 million in dam-
ages is based on anticipated sales of
the video from an infomercial and
those generated by Simpson person-
ally publicizing the tape.

“We don’t know if he can sell any-
thing now,” says Rudnick. “But we'll
never know if he won’t promote it. All
he has to do is stand up and promote
the video, and he’s not willing to do
that.”

Simpson’s business attorney,
Leroy Taft, did not return calls to dis-
cuss the lawsuit.

The “Sesame Street” money—all
Sony’s, Moss emphasizes—has been
earmarked for television, cable, print,
and in-store campaigns designed to at-
tract consumers to what Moss calls “the
gold standard of preschool program-
ming.”

Parents should respond to the tune
of six-figure sales for most of the titles
due early next vear. Actually, three
$12.98 programs were introduced this
summer, but without the promotional
fanfare promised for the official launch.

Sony Wonder executives think that
“Sesame Street” deserves the attention
that retailers usually reserve for Dis-
ney titles. Moss says she has “some in-
terested parties” mulling a boutique for
“Sesame Street” video, audio, and book
and tape packages. “We want to com-
municate to the consumer under one
umbrella,” she says.

Moss has overseen a complete
repackaging of older “Sesame Street”
releases, except for the 25th anniver-
sary program, “A Musical Celebra-
tion!” By the end of next year, she ex-
pects to have released 27 titles,
including six to eight original produc-

(Continued on page 121)
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Jett Rabinovitz

(1956-1995)

Beloved Co-worker,
Beloved Friend,
Always...

Columbia TriStar Home Video
Sony Pictures Entertainment
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MCA’s Strait Box Flies From
Stores In Record Numbers

B BY DON JEFFREY

NEW YORK—Defying early retailer
skepticism, George Strait’s four-
record retrospective, “Strait Out Of
The Box,” is shaping up as the fastest-
selling country boxed set in history.

MCA/Nashville says it has shipped
nearly 350,000 units of the set, which
was released Sept. 12, and expects it
will receive platinum certification by
the Recording Industry Assn. of
America this month.

The RIAA certifies a four-CD set as
platinum after net shipments reach
250,000 units. A trade group spokes-
woman says no other country boxed
set has gone platinum. MCA/Nashville
has shipped more than 510,000 units of
the four-CD Jimmy Buffett boxed set,
“Boats, Beaches, Bars & Ballads,” but
that was released in May 1992 and
many do not consider it a country title.
Another MCA box, “The Patsy Cline
Collection,” released in 1991, has been
certified gold.

SoundScan, which records sales at
retail, says the Strait set has sold
125,000 units as of Nov. 5.

The recording is No. 72 on The Bill-

(Continued on page 26)

Florence Greenherg, 82, Dies
Scepter Head Mentored R&B Artists

B BY IRV LICHTMAN

NEW YORK—In its '60s hevday, Flo-
rence Greenberg’s independent label
Scepter Records, with hit after hit, re-
flected the mainstreaming of black
artists and their musical heritage on the
pop charts.

Greenberg, who died Nov. 2 at 82,
was a rarity then as a woman who pon-
dered a career outside her role as a
housewife in New Jersey. In addition to
her skills as an entrepreneur, Green-
berg was blessed with creative musical
instincts, including those of a song-

writer.

Greenberg discovered or nurtured
such talents as the
Shirelles (brought
to her attention by
her daughter, a
classmate of the
singing quartet),
B.J. Thomas, the
Kingsmen, Maxine
Brown, Chuck
Jackson, Ronnie
Milsap, the Isley
Brothers, James Cleveland, and Shirley

(Continued on page 113)

GREENBERG

B BY JIM BESSMAN

NEW YORK—Joni Mitchell's sur-
prise Nov. 6 performance at Green-
wich Village club the Fez—her first
gig before a paying audience here in
well over a decade—proved as mem-
orable as it was historic. Particularly
because she’'d been privately contem-
plating bowing
out of live music
altogether.

The show,
which was only
firmed up that
morning and pro-
moted via a single
announcement on
triple-A station
WFUV, over-
filled the intimate 200-person capaci-
ty room. Rapt fans included Carly Si-
mon, Eric Andersen, Victoria
Williams, Natalie Merchant, and
Mare Cohn, not to mention a loudly
enthusiastic Chrissie Hynde (“Thank
you for staying with us. Joni!” she
shouted out at one point), whose Nov.
4 acoustic show with the Pretenders

MITCHELL

Mitchell Does Rare Live
Show At New York Club

PHOTO BY PETER SILLEN

BILLBOARD EXCLUSIVE

at the Beacon Theatre had been at-
tended by Mitchell.

Mitchell was in New York at the
request of People for the American
Way, whose Nov. 5 benefit honoring
cartoonist Garry Trudeau at the Wal-
dorf-Astoria featured a short
Mitchell set. There, and at the Fez,
she was accompanied solely by
Daniel Lanois/Joshua Redman
drummer Brian Blade, whom she had
first seen at last spring’s New Or-
leans Jazz & Heritage Festival.

The New Orleans event was the
most recent concert appearance by
Mitchell, whose performances have
become few and far between.

One likely reason for her absence,
as she pointed out during the Fez set,
is that she employs 30-50 guitar tun-
ings for her complex repertoire,
necessitating “endless retunings plus
an army of extra guitars I had to
bring on the road in what had become
a truly exhausting process.’

(Contined on page 119)
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Seeking Heat. Arista’'s new R&B diva,
Deborah Cox, celebrates her self-titled
debut album hitting the top of the
Heatseekers chart for the week ending
Nov. 4 and again this week with her
Heatseekers No. 1 T-shirt. (Photo:
Chuck Pulin)
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New, Aggressive
Ska Returns To
Modern Rock

B BY CRAIG ROSEN

LOS ANGELES—Now that modern
rock radio has taken grunge and neo-
punk to the masses,
is the format ready
for ska again’

The fast-paced
predecessor to reg-
gae enjoyed mod-
erate success inthe
early '80s, as U.K.
acts such as the Specials, Madness,
and the English Beat scored radio hits
with “Ghost Town,”
“Madness,” and
“Save It For Lat-
er,” respectively.

Now. 15 vears af-
ter that uprising,
which was linked to
the U.K. 2-Tone la-
bel, a more aggres-
sive version of ska
is back on modern rock radio.

Rancid's Clash-like, punky reggae
“Time Bomb,” from the Epitaph al-
bum “. . . And Out Come The Wolves,”

(Continued on page 24)
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Chapman’s Mainstream ‘Heart’
Sparrow Flies To AC, Country Radio

B BY DEBORAH EVANS PRICE

NASHVILLE—In an effort to broaden
Steven Curtis Chapman’s base beyond
the Christian market, Sparrow Records
released the single “Christmas Is In
The Heart” to mainstream AC and
mainstream country radio Nov. 6.

In recent years, Chapman has domi-
nated the contemporary Christian mar-
ket in terms of retail sales and Christian
radio airplay. A three-time Grammy
winner and the Gospel Music Assn.’s
reigning artist and male vocalist of the
year, Chapman has won the GMA's top

songwriter award for seven consecutive
vears.

“I obviously am
excited any time I
get the opportunity
to build the plat-
form a little bit
wider, a little bit
deeper, to go into
some new areas,”
sayvs Chapman. *My
songs come from
real-life experi-
ences, trving to bring together my life

(Continued on page 110)
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the soundtrack to the epic movie event of the year is coming...
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Rocket Man. Executives of Rocket Records and Island Records present Elton
John with plagues commemorating platinum status of 10 of his albums, with a
total of more than 35 million copies sold in the U.S. on PolyGram labels. John
also received a plaque commemorating more than 1 million copies sold in the
U.S. of his most recent album, “Made In England.”” Shown, from left, are John
Reid, chairman, Rocket; Steve Leeds, VP of alternative and video promotion,
Island; John Cannelli, president, Rocket; Bernie Taupin, John's longtime
collaborator; Gerry Kopecky, senior VP of sales and field marketing, Island; John;
Laura Hinson, VP of AC promotion, Island; John Barbis, president/CEQ, Isiand;
Hooman Majd, executive VP, Island; Vicki Leben, VP of top 40 promotion, Island;

and Ken Walsh, VP of finance, Island.

For Artists Of All Kinds, A New Label

Sooj Records Not Limited To Musicians

B BY IRV LICHTMAN

NEW YORK—An independent label
is being launched here to present
artists who perform and also paint or
photograph.

The label, which will utilize the dis-
tribution services of Caroline Records
when it hits the market in January, has
eight CDs in the works.

“Some [of our artists] do songs,
some create sound, others do spoken
word,” says Jeff Gordon, a principal in
the company, who is a painter and vet-
eran producer.

In addition to Gordon, the label,
called Sooj Records, is being run by
Path Soong, a recording artist and
painter, and John Matarazzo, who con-
tinues to operate Celluloid Records
and Strate Records.

The label’s unusual thematic base

World Festival Of Latin Pop Hits Paydirt

Three-Day Latin ‘Woodstock’ Successful Despite Snafus

B BY PEDRO RUZ GUTIERREZ

SAN JUAN, Puerto Rico—The inau-
gural World Festival of Latin
Pop/Rock survived frequent delays
and security concerns as 30,000 festi-
valgoers packed a muddy outdoor
park here Nov. 4 to catech more than 12
Latino rock acts.

Headlining the 10-hour event, which
began two hours late and lasted until 5
a.m Nov. 5, were prominent rock
artists from seven countries, including
Mexico (Café Tacuba), Argentina
(Fito Paéz, Los Enanitos Verdes),
Chile (Los Tres, La Ley), and Spain
(Seguridad Social, Los Rodriguez).

Other rock-rooted acts to appear at
Luis Munoz Marin Park were
Venezuela’s Desorden Publico, Peru's
Pedro Sudrez-Vertiz, Miami-based
Exodo and Nannette, and Puerto Ri-
can band Radio Pirata. Tickets for the
event were $15.

Dubbed by festival promoter Poly
Events as “Woodstock In Your Lan-

CAFE TACUBA

guage,” Puerto Rico’s first major rock
festival started out as a mud-slinging
war with dozens of unruly fans fight-
ing for the first three hours of the
show, until a 25-person security crew
established control.

No one seemed immune from the
muddy attacks, particularly near the
front of the stage, where members of
the international media, concert VIPs
in the press box, and performers were
plastered.

“What happened to the mud?” La
Ley’s lead vocalist, Alberto “Beto”

RECORD COMPANIES. Atlantic Records
in New York names Jay Faires VP of
A&R and Lenny Wohl director of
business and legal affairs. Faires re-
tains his title of president of Mam-
moth Records. Wohl was senior direc-
tor of legal affairs at PolyGram.
Kathy Guild is appointed VP of
marketing/creative at Capitol
Records in Los Angeles. She was VP
of marketing and creative director at
Virgin Interactive Entertainment.
Island Records black music divi-
sion names Varnell Johnson VP of
operations in New York, Tim
“Dawg”’ Patterson VP of A&R in
New York, and Fabian “Fade” Du-
vernay VP of marketing in Los Ange-
les. They were, respectively, senior
VP/GM of urban music at Elektra, se-
nior A&R director at Arista, and di-
rector of rap music at Interscope.
Earl Sellars is appointed VP of
marketing and promotion for Music
Entertainment Group in New York

GUILD

FAIRES

and its subsidiaries, including Benson
Music Group, Diadem Musie Group,
Tribute Records, and REV RUN
Records.

Felicia Gearhart is promoted to
VP of business affairs for RCA Spe-
cial Products in New York. She was
director of licensing and clearances.

A&M Records in Los Angeles pro-
motes Mike Rittherg to senior rock
promotion director and Heather
Kierszenbaum to senior manager of
preproduction. They were, respec-
tively, rock director and album pro-
duction coordinator.

EXECUTIVE

Cuevas, asked after a brief respite
from the sloppy skirmishes.

Globs of mud promptly rained down
on Cuevas and his group as they fin-
ished “r&r,” a driving rock thumper
taken from the band's WEA Latina al-
bum “Invisible.”

“The security here was useless,”
complained one festival attendee, who
aclded that the show started late, and
“that’s why the mess began.”

But Fernando Ramos, GM of the is-
land’s retailing behemoth Casa De Los
Tapes and one of the creators of the
event, insists that only 25-30 “crazy
people” were involved in the mud
fights.

“The security came, and there was
no problem after that,” says Ramos.
“And only 12 people were hurt, with
minor injuries, so that's not bad con-
sidering this was the first concert of its
kind, and there were 25,000 people.”

Although they did not take the stage
until 2 a.m., La Ley’s labelmate Café

(Continued on page 24)

T UR

JOHNSON PATTERSON

John Trumpbour is promoted to
director of advertising and A&R ad-
ministration at Relativity Recordings
in New York. He was national direc-
tor of consumer advertising and pro-
motions.

Larry Pareigis is named head of
the promotion department at Almo
Sounds/Nashville. He was PD at
KYCY San Francisco.

Bobbii Hach is named national
promotion manager for Lava Records
in Los Angeles. She was director of
mainstream/top 40 at Hitmakers
magazine.

had its genesis in an album that Gordon
produced called “Revolutions Per
Minute.” A 10-cut CD version of Gor-
don’s 20-track vinyl album is among
those on the label's release schecule for
1996. The album
has never be-
fore been re-
leased on CD.

“College ra-
dio and buyers
supported this
indie vinyl set,
which was pack-
aged with graphics and tracks by such
art and literary personalities as
William Burroughs, Buckminster
Fuller, Hanna Wilke, Chris Burden,
and others,” says Gordon.

Slated for January release are a 21-
song CD by 21-year-old painter St.
Christopher and a CD that contains

conversations with British painter
Francis Bacon.

Other releases will feature David
Harrington; Todd Murphy; Alexis
Rockman; an act called Jreem Canvas,
which features Path Soong and Gor-
don; and David Bierk, accompanied by
his father Sebastian Bach, lead singer
of Skid Row..

Other product being developed fea-
tures Cheryl Donnegan, Joseph Beuys,
Ken Goldsmith, Terry Fox, and Robert
Morgan, as well as a compilation CD,
“Banned In Anterika.”

Each CD will have 4 cover of artwork
by the personality involved, with a CD
booklet that in effect is a “minigallery of
their work,” says Gordon.

In line with the visual aspect of the
Sooj label, promotional and display
posters will be manufactured for retail

(Continued on page 24)

B BY BILL HOLLAND

WASHINGTON, D.C.—The 10th
annual Washington Area Music
Awards ceremony Nov. 7 was high-
lighted by multi-award, cross-genre
winners.

Although local heroes Mary Chap-
in Carpenter and Nils Lofgren took
honors as songwriter of the year and
musician of the year, respectively,
such D.C. talent as pop diva Mary
Ann Redmond, tenorman Ron Hol-
loway, and folk duo Pete & Maura
Kennedy also scooped up a number of
WAMAS,

Redmond won five awards in four
distinet music categories: best urban
contemporary recording, for her al-
bum “Prisoners Of The Heart™ (Vi-
tal), urban/contemporary and
pop/rock female voealist, and female
vocalist in the roots rock/traditional

Lofgren, Redmond Among
D.C.’s WAMA Winners

R&B and blues categories.
Carpenter and Lofgren were hoth
on tour and unable to attend the
awards show. But their absence did
not prevent the
membership from
giving Carpenter
two more awards,
best  country
recording, for her
album “Stones In
The Road” (Co-
lumbia), and best
country female

REDMOND

vocalist.

Lofgren copped three more acco-
lades: best rock pop instrumentalist,
rock/pop male vocalist, and roots
rock/traditional R&B instrumentalist.

Go-go musie godfather Chuck
Brown just about swept the awards in
the go-go category, for best male vo-

(Continued on puye 22)

NTABLE

DUVERNAY SELLARS

Elektra Entertainment Group in
New York promotes Bobby McCain
to manager of marketing/advertising
and Vincent Becchinelli to manager
of graphic art production. They were,
respectively, coordinator in the cre-
ative services department and coordi-
nator of graphie art production.

Cindy Crutchfield is promoted to
marketing coordinator for Magna-
tone Records in Nashville. She was
A&R administration coordinator.

Nat Rew is appointed GM of Pan-
disc/Streetbeat Records in Miami. He
was a marketing consultant.

WILLIAMS

GEARHART

Gary Tanenbaum is named VP of
operations at Del-Fi Records in Los
Angeles, He was senior buyer at the
first U.S. Virgin Megastore.

PUBLISHING. Jody Williams is named
president of MCA Music Publishing
Nashville. He was assistant VP of
BMI Nashville.

RELATED FIELDS. Lovester Law is ap-
pointed VP of marketing for Bill Gra-
ham Presents in San Francisco. He
was VP of marketing, San Francisco
Convention & Visitors Bureau.
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“You went to see those movies with Elvis and

eve-yone would scream when he came on

and | thought, that's a good job.”

©1995 Apple Corps. Ltd.
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Folk Comes Home To Red House
Label Formed From Enthusiasm For Artists

l BY CHRIS MORRIS

Red House Records in St. Paul,
Minn., is entering its second decade,
but its founder, Bob Feldman, still
speaks about his company like a man
with a mission.

“I didn’t want
to have a flavor of
the week, like I
was seeing in the
record business,”
Feldman says. “1
wanted to have
some people 1
really believed in,
that I felt were
true originals,
real artists, and
then I wanted to educate everybody
about them.”

Red House, which, Feldman says,
will gross more than $2 million this
year after earning $1 million in 1994,
had its genesis in Feldman’s enthu-
siasm for singer/songwriter Greg
Brown.

Today, 10 of Brown'’s albums grace
Red House’s 80-title catalog, which
includes works by such seminal
urban folk artists as John Gorka, Bill
Staines, Claudia Schmidt, Kate
MacKenzie, and the Chenille Sisters

a%

GREG BROWN

and stellar instrumentalists, such as
Peter Ostroushko and Dean Magraw.
Veteran folk performers Paul
Geremia, Spider John Koerner, and
Ramblin’ Jack Elliott are also Red
House acts. The
company recently
issued a 10th-
anniversary com-
pilation of its
major artists,
“House On Fire.”

In the early
'80s, Feldman’s
enthusiasm for
Brown’s music
served as the cat-
alyst for his
maiden voyage in
the music busi-
ness.

“When I first
saw Greg, I was
teaching school,”
says Feldman. “I was teaching a
class called ‘How To Start Your Own
Small Business With No Money’ at
Eden Prairie High School.

“After seeing Greg, I was just
blown away. Everything I loved in
soul music and jazz and folk and the
singer/songwriters, it all came
through him. The next day after I

Curb Re-Enters Christian
Market With New Projects

M BY DEBORAH EVANS PRICE

NASHVILLE—With new releases
by Whiteheart and Jonathan Pierce
on Curb Records and projects by
Tom DeVoursney and Keith Brown
on the new CPI label, Curb chair-
man Mike Curb is renewing his
label’s presence in the contempo-
rary Christian market.

“It’s developing beautifully,”
Curb says. “It was one of my goals
when I moved to Nashville to get
into this field of musie. Actually
we’ve always been, to some degree,
in this field. I think we had the
first major contemporary Christ-
ian hit in [1977] with Debby Boone
with “You Light
Up My Life,”
which crossed
over and became
a pop hit as well,
but we originally
promoted that as
a contemporary

Christian
record.”

KEITH BROWN Curb’s re-
entry in the

Christian market comes via the fall
releases of veteran Christian rock
band Whiteheart’s label debut
“Inside” and Pierce’s “One Love.”
Pierce was formerly with the
Imperials and is a member of the
Gaither Vocal Band, but the Curb
album is his first foray as a solo
artist. Both albums were the first
products to go through Warner
Christian Distribution, WEA’s new
Christian market distribution arm.

Though the Curb deal might
seem unusual for a band that had

WHITEHEART

spent 13 years on exclusively
Christian labels (Sparrow, Star
Song, and Word), Whiteheart’s
Mark Gersmehl, a founding mem-
ber who plays keyboards and sings,
says one reason the group signed
with Curb was they were im-
pressed with Mike Curb’s desire to
see music with a positive message
gain a wide audience.

“He said, ‘I think people are
going to want some hope again in
the world, and I think you guys are
the kind of people that can provide
it,” ” Gersmehl says of the mem-
bers’ early talks with Curb. “I
really saw that nonmanufactured
passion in his eyes . . . and I knew
he understood what our vision
was.”

Pierce agrees. “They really want
to be part of the Christian indus-
try,” he says of Curb. “Mike Curb
believes this music should go
everywhere, and we should make it

(Continued on page 20)

saw Greg, I tried to rent the Guthrie
Theater . . . I had never done any-
thing in music before, but I tried to
rent a 1,400-seat hall. I just felt like
more people should see him.”
Feldman succeeded in securing
the Guthrie for a 1983 benefit show
by Brown and Schmidt (then on Fly-
ing Fish Records) for the nonprofit
group the Cooperating Fund Drive.
The show sold out, raising $10,000,
and it remained in Brown’s memory.
Feldman says, “Greg had put out
a record of his own that he had sold
a couple of thousand of, and let it go
out of print. So when he moved up
here six months later to be on ‘The
Prairie Home Companion,” he called
me up and asked me if I'd like to
start a record company and get his
musiec out. I thought, ‘Well, what a
great hobby,” not knowing anything.
“I went to a library and got a book
about how to make and sell your own
record . . . I checked that book out of
(Continued on page 20)

Heart Of The Matter. The members of Heart present a plaque to the Hard Rock
Cafe following the band’s appearance at a party commemorating the release of
its new acoustic album and Disney Channel special, “The Long Road Home.”

IT’S A MAN’S WORLD . .. NOT! Not on the pop
charts, at least. Where are our male equivalents of
Mariah, Whitney, Madonna, and

Equal Opportunity On Pop Charts?;
For Petty’s Sake: Another Boxed Set

look, it makes news. Mariah directs her own video and
it gets much more coverage than if Billy Joel had done
the same. It’s always open season

Janet? Men whose primary suc-
cess comes from the pop chart, not
crossovers like R. Kelly or Coolio.
A scan of the Hot 100 Singles from
the Nov. 11 issue shows only six
slots taken by solo men: Seal,
Meat Loaf, Michael Jackson,
Jon B., Shaggy, and Edwyn

on Whitney’s private life. Other
than Jon Bon Jovi’s haircut two
years ago, people really don’t pay
much attention to men apart from
their music.

So what’s the deal? I haven’t got
a clue; it just seemed like some-
thing worth noting.

Collins. Aside from Jackson, none
of these could be called top 40
mainstays.

So what’s going on? New and
still developing artists like Jon Secada, Martin Page,
and Joshua Kadison seem to be more at home on the
Adult Contemporary charts, as are such bona fide stars
as Billy Joel or Michael Bolton. Older, established
stars like Sting, Bruce Springsteen, John Mellen-
camp, Elton John, and Bob Seger aren’t automatic
pop adds anymore and are pretty much relegated to AC
and album rock. Turning to The Billboard 200, the vast
majority of solo male artists are either country or
R&B/rap oriented.

Consult MTV’s most played clips, as reported to the
Billboard Video Monitor, and of the 50 clips listed, only
nine are solo men. Of VH1’s 30 slots, seven men hold
positions. (Including Phil Collins with his 10-year-old
song “Take Me Home” at No. 25. What’s up with that?)

I don’t know if some great music industry cabal had
a secret meeting and decided that solo men aren’t hip
anymore. As someone who gets virtually every album
released, the number of male artists coming through
the pipeline who even stand a shot at top 40 has slowed
to a trickle. Most of them, the Freedy Johnstons, the
John Hiatts, the Bruce Hornsbys of the world, go
straight to triple-A. I've already received quite a few
advances for albums coming out in early "96, but I don’t
hear anyone whose main format would be pop, as
opposed to starting somewhere else and crossing over.

Disavowing any conspiracy theory—I'm not Oliver
Stone, for God’s sake—TI think this may have something
to do with the ability for a man in a group, such as
Eddie Vedder, to attain superstar status while remain-
ing in the band, a feat that few women, other than
Chrissie Hynde, have been able to do in modern times.

As much as it pains me to admit it, it may also have
to do with image. Every time Madonna changes her

by Melinda Newman

THIS AND THAT: “Playback
1973-1993,” a six-CD/cassette
boxed set chronicling Tom Petty’s career will come out
later this month. The package contains material
through Tom Petty & the Heartbreakers’ greatest
hits. Unlike some sets that offer only a few previously
unavailable tracks, this collection is a veritable trea-
sure trove for true Petty fans. One dise contains 15 B-
sides, none of which were available in the U.S. before
now; another disc includes previously unreleased per-
formances; while a third dise contains unreleased
recorded material not released previously . . . Syd
Straw has signed with Capricorn Records. Her label
debut, which she is cutting with the Skeletons, should
be out in the first quarter ... The “Dead Man Walk-
ing” soundtrack, coming Jan. 9, will include two new
songs from Eddie Vedder, who is performing here with
Pakistan’s Nusrat Fateh Ali Khan, as well as new cuts
from Bruce Springsteen, Patti Smith, Tom Waits,
and others. Each of the songs on the Columbia sound-
track was written for a specific scene or character in
the film.

Music industry honchos Arma Andon, Steve |
Fargnoli, and Gordon Anderson have started Pure
Records. Distributed through Alliance Entertainment
Corp., the label’s first two offerings are new releases
from Big Country and Toronto quartet Glueleg . . .
Robert Plant and Jimmy Page finished their series
of shows at Madison Square Garden by announcing they
would be back when they had more material. This would
seem to indicate that Plant/Page’s album was not a one-
shot deal . . . Antonio Carlos Jobim will be remem-
bered at a Nov. 30 Carnegie Hall salute. Among the
artists participating in the tribute will be Branford
Marsalis, Ottmar Liebert, Ramsey Lewis, and
Gilberto Gil.
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FOLK COMES HOME TO RED HOUSE

(Cantinued from page 18)

the library and followed it word-for-
word. I really didn’t even know what
an independent label was.”

Retaining the name of Brown’s
label, Red House Records, Feldman
re-released the singer’s “The Iowa
Waltz,” an album with built-in mar-
keting potential.

“I loaded ’em all in my car and
tried to sell ’em in Iowa,” he says. “I
sold all 1,000 to gift stores and music
stores in Iowa, 25 at a time. I didn’t
know that people buy records in ones,
twos, and threes.”

Red House’s success with Brown
attracted the interest of other
regional performers in the upper
Midwest, according to Feldman. “I
started having people knocking at
my door, people like Pat Donohue and
Dave Moore and Peter Ostroushko,
wha was on Rounder at the time and
getting a lot of exposure on ‘Prairie
Home Companion.” ”

This A&R wrinkle has stood Red
House in good stead over the years.

“Until recently, I’ve never gone up

stations. I think it’s word-of-mouth.”

In Ann Arbor, Mich., which sports
a supportive local radio station and
the 25-year-old folk club the Ark,
such word-of-mouth helps propel
sales at Schoolkids’ Records, accord-
ing to owner Steve Bergman.

“With Bob’s product, it’s right up
our alley,” Bergman says. “I’m usu-
ally good for 1,000 units on a Che-
nille Sisters piece.”

Four years ago, Red House was one
of the first indie labels to establish an
exclusive deal with a national indie
distributor, Koch International.

“We had regional distribution,”
Feldman says. “We were pretty satis-
fied with that, although it was very
frustrating . . . Nobody was ever able
to tell us where our records went or
how many of them were on the shelf
or in the warehouse. With Koch, we
know every day where every single
record goes.”

Red House employs a staff of
seven full-time employees and one
part-timer; three of the full-timers

Feldman emphasizes that his com-
pany’s sales aren’t enormous by mul-
tiplatinum standards. “Nothing sells
entirely huge. We’ve had our 40,000
sellers and stuff like that.”

The company’s best-selling title is
Brown’s 1994 album “The Poet
Game,” which won the National Assn.
of Independent Record Distributors
and Manufacturers Indie Award and
has moved close to 50,000 units.

In true-believer fashion, Feldman
notes that the sales may ultimately
take a back seat to the importance of
putting contemporary folk perform-
ers like Brown and his labelmates
before the public.

“I want to see society be able to
support a troubadour,” he says. “I
want to know that kind of life still
goes on, that people can wander on
the road like in the Kerouac days. I
want to know that our society hasn’t
made that so impossible, to support a
Jack Elliott or a Greg Brown.
They’re our troubadours, and that’s a
tradition that’s gone on for thousands

] =

Damn Right, | Got The Blues. Dan Ay

kroyd, right, jams with Matt “Guitar” Mur-
phy at the House of Blues in Cambridge, Mass. Murphy was part of the original
Blues Brothers Band.

to somebody and said, ‘Will yoube on  were hired in the last year to deal of years.”
Red House Records?’ ” says Feld- with the label’s growing business. m n"‘
man. “I’m a bit shy by nature that
way. I wanted to do our work and , BOXSCORE
grow organically. Friends would tell - G1JRB RE-ENTERS CHRISTIAN MARKET SRR BRI . 10r 10 coneRT Rosses
friends. Almost all of our artists, (Continued from page 18) = L —
;};at’s how thelzy clarge to Red House. o o m pay ] S B ool ARTIST(S) Venue Date(s) Ticke Price(s) Capacity , Promoter
ow we're a little bit more aggres- accessible to everyone.” ets, but Parr says Curb plans to - '
sive and going out and looking at  Singles from the Whiteheart and  pursue mainstream airplay with | ptaq o oroon | padsnsware 0t 2627 | $LABGIS ~ il P
people and looking for people.” Pierce albums have already fared the upcoming title track, “Inside.” TRAGICALLY HIP New York seliouts
Like many folk labels, Red House well at Christian radio. According Instead of creating a separate
derives most of its sales from the to Curb VP Claire Parr, singles Christian imprint, Whiteheart and
high visibility of its acts on the road. from both_ acts will go to main-  Pierce w.ill be part o_f the Curb ros- DAVID BOWIE, Great Wostem Foum Oct. 28.29 | $150387 P N
“Almost all of our performers tour, stream radio in the spring, because ter, which also includes Tim NINE INCH NAILS Inglewood, Caif $28.50 tho Rainbow Prods
and that’s always been a key,” Feld- she feels the traffic during the McGraw, Sawyer Brown, and Hal PRIDE seltouts Goldenvoice
man says. “That’s really important to  fourth quarter doesn’t provide the Ketchum. “We’re very emphatic
a label like us, because we don’t real-  best climate to break an artist new about that,” Parr says. “We feel
ly get the airplay—although we get to the format. The label also didn’t these artists are on a level with JIMMY PAGE L FleetCenter 03 $557513 1w bon Law Co
some commercial airplay . .. [but] push Whiteheart’s first video from any other artist on our label, and ROBERT PLANT Boston $42.50/828.50 seltout
most of all, it’s public radio and folk the album “Even The Hardest we don’t want to limit their world TRAGICALLY Hip
shows and college and community Heart” to mainstream video out- by putting them on a separate
label. These records will be mar-
keted very aggressively, of course, REM. Meadows Music  Oct 11 $536,985 18532 Metropolitan
into the CBA [Christian Book- Theatre $47.50/83750/ 22,500 Entertainment
sellers Assn.] marketplace, but Hartford, Coan Ra
they will also be marketed in the
mainstream market.”
In addition to Whiteheart and PHISH Rosemont Horizon  Oct. 31 $411,998 8311 Jam Prods
Pierce, Curb has other Christian Rosemont, I $22.50 seliout
projects in the works. Patty Cab-
rera will have both an English and
a Latin album released next
spring. Curb has also purchased ANA GABRIEL Radio City Music Hall Oct. 21-22 | $350.785 7622 Radio City Music
Michael English’s Warner Alliance fiesforg §55/350/840/335 11,984, Hall Prods
catalog and will re-issue those b
albums. Since English signed with
Curb last year, the label released a
compilation album that included DAYID BOWIE/ Tacoma Dome Oct. 24 $332,196 12079 Perryscope Concert
“Healing,” a duet with Wynonna. NINE INCH NAILS Tacoma, Wash $28.50 16,800 Prods.
English is also working on a main-
stream pop album.
In addition to Curb Records, the =y~ e
Curb Group includes the MCG NI Nassaquter;ns Oct. 27 88.8 7.04 Delsener/Slater
label and the newly created CPI, ,T,f,'::é:lecﬁ";m bope i SRS
an imprint created to release
albums by the songwriters signed
E\?l]cl;?g})eisiucbl}ii?slggnchp(ﬁlt{’ lc);lftl, MANA Zadlo City Music Hall  Oct. 27 $283,355 5850 Radio City Music
. n ! ew York $55/850/340/335  sillout Hali Prods.
like Curb, it is not an exclusively
Christian label.
Meredith Stewart DeVoursney
serves as VP of CPI. The roster f
includes Keith Brown, Tom De- | {jctoussorson G s s | bocssi Ganam
5 Voursney (Meredith’s husband), University of Presents
. Don McLean, Jamie Slocum, and [‘:;’TIZ:S
Rocking Ranger. Elton John, center, is presented a New York Rangers David Wills. The first release is ¢
jersey in recognition of his record-setting 44th performance at New Brown’s album, titled “As Long As i ] ] — i -
York's Madison Square Garden. Flanking John are MSG VP of concerts  There Is Love." The first single, “A | G201Eried snd compied by Amusement spess. o ubigaton of ks oo Gro
and entertainment Joel Peresman, left, and MSG president/CEO Dave Heart After You,” has been 327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
Checketts. shipped to Christian radio.
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ALAGNA SLATED FOR TENOR STARDOM

(Continued from page 1)

been like manna in the wilderness.

For Alagna’s self-titled debut
recording of arias, EMI Classics, not
shy about making comparisons, ran a
large-scale U.K. print and radio cam-
paign with the slogan “It’s proof that
you don't need to be a big man to be a
big tenor.” The disc was released in ear-
ly October and sold 10,000 units in the
U.K. in four weeks, according to the la-
bel.

Alagna arrived in New York on Oct.
31 for a two-day PR blitz designed to
help him have the same kind of impact
in the U.S., where the record also came
out in early October. Alagna has yet to
sing in the U.S,, but in April he makes
his debut at New York’s Metropolitan
Opera as Rodolfo in “La Bohéme.”

EMI is planning a major U.S. mar-
keting campaign for the CD around
that time, which will include Alagna’s
picture on buses and bus shelters in
New York, national advertising, and
features in Vogue, People, and Vanity
Fair.

For an extra jolt of star power,
Alagna’s Mimi at the Met will be An-
gela Gheorghiu, the young Romanian
soprano who also has been a hit in Eu-
rope and England. She is the knock-
out Violetta on Decca’s newly released
“La Traviata” with Sir Georg Solti.
Alagna and Gheorghiu also happen to
be a couple, and the tenor hinted that
they might get married during the
New York run of “Bohéme.”

After “Boheéme,” Alagna will sing
“La Damnation De Faust” with James
Levine at New York’s Carnegie Hall in
October 1996. He is also booked with
the Chicago and San Francisco opera
companies and is planning a worldwide
duet recital tour with Gheorghiu that
will include the U.S. He expects to sing
in the U.S. annually.

Alagna’s CD is already selling
briskly in the U.S. Steve EXk, classical
buyer for high-volume stores for Trans
World Entertainment, reports that the
album has been in New York’s Lincoln
Center Coconuts store’s classical top 10
best-sellers list since its release last
month and is doing well in Miami and
starting to show activity in Chicago and
Houston.

“He’s doing better than some artists
who’ve had much more exposure in this
market,” Ek says. “He’s got a pretty
healthy chance of breaking into the big
time. It’s a good package—he’s good-
looking and personable, in addition to
having the talent to back it up—and
they don’t come along that often.”

Alagna’s people skills won’t hurt ei-
ther: Ek said that at a reception for re-
tailers, the tenor “worked the room
well, despite a language barrier.” He
adds that when Cecilia Bartoli first
came to the U.S,, she didn’t speak any
English either.

Alagna’s primary languages are
French and Italian: The first is the lan-
guage of the land of his birth, the sec-
ond is that of his immigrant Sicilian
parents. The 32-year-old tenor says
that he always knew he wanted to be an
artist but studied accounting to as-
suage the worries of his working-class
parents (his father is a mason), who
wanted their son to have a white-collar
job. Nonetheless, he sang popular
songs in cabarets.

One night, while Alagna was singing
in a Paris pizzeria, he was heard by
Gabriel Dussurget, founder of the Aix-
en-Provence Festival, who promptly

called Jean-Marie Poilve, a French
agent. Poilve sent him off to audition for
England’s Glyndebourne Festival
Opera. (He stayed on after the audition
to see “Falstaff,” the first full opera
production he ever attended.) In 1988,
Alagna made his stage debut as Alfredo
in Glyndebourne’s touring company’s
“La Traviata.”

Alagna won the 1988 Pavarotti Com-
petition and was soon singing Rodolfo
in such houses as Milan’s La Scala
(1990) and London’s Covent Garden
(1992). Acclaim in London reached a
fever pitch when he sang Roméo in
Gounod’s “Roméo Et Juliette” at
Covent Garden in October 1994, an
event that was particularly poignant
given the fact that his wife, Florence,
had died just a month before of a brain
tumor.

Handsome, sporting a trim beard,
and outspoken, Alagna seems happy to
make waves. He insists that he is self-
taught. “I don’t believe much in teach-
ers,” he says. “Saying that will make me
enemies, but too bad. All singers really
learn by themselves. You need some-
one at the beginning who opens your
voice. I had someone like that a long
time ago, who lit the flame, but for the
rest, I worked on my own.”

At the moment, Alagna’s schedule is
full of Alfredo, Rodolfo, and Roméo, as
well as Nemorino in “L’Elisir
D’Amore,” which he has recorded for
Erato. He says he will be adding
Werther (in Toulouse, France, and lat-
er at Covent Garden) and Des Grieux in
“Manon” in Paris, as well as Don José in
“Carmen” in two years, first on record-
ing and then at the Opéra Comique in
Paris.

Comparing the “Flower Song” aria
from Carmen on his EMI record to the
one on Ben Heppner’s recently re-
leased recital disc, Alagna says simply,

“Mine is better, it is more fragile. Don
José is macho, and I know people like
that; my family is Sicilian. It is almost
shameful for him to say ‘T love you’ to a
woman. He wouldn’t say it loud—that is
why the aria is marked ‘piano’ and ‘pi-
anissimo.””

Alagna has also made inroads into
heavier Verdi. He can be heard as the
Duke on Sony’s live La Scala recording
of “Rigoletto,” and he is scheduled to
sing Don Carlos in a major new produc-
tion next year shared by the Théatre de
Chatelet in Paris and Covent Garden.
He says, however, that he is rethinking
that choice, based on the strenuousness
of the role, although he says that he will
do the recording even if he cancels the
stage performances.

The debut aria recording shows him
best in the French repertoire, and some
critics are hoping that he won’t try to go
too far too fast.

Gregg Whiteside, host of WQXR
New York, says, “It’s a young voice,
with more developing to do. At its best,
it’s a lovely instrument—rich, relaxed,
easy, and open—and I can see why
EMI is promoting him as the Second
Coming, but he’s not there yet.”

One powerful factor in the career of
this young artist is his new insistence
that he and Gheorghiu appear togeth-
er. “If a theater director invited me
without her for ‘Boheme,” I would not
say no, but I would tell him to find an-
other job, because he doesn’t under-
stand anything,” Alagna says. “We are
trying to build a career together.”

So far, the record companies are
certainly playing along. Next year,
EMI Classics will release a recording
of the two singing soprano/tenor
duets, including a cut from “West Side
Story.” James Brock, head of the
strategic marketing team for core
classical in the U.K., thinks that this
recording could be even stronger than
the aria record. The dynamic duo has
also recorded “Roméo Et Juliette,”
due for release next year on EMI.
(Alagna has also recorded “La Bo-
héme” with soprano Leontina Vaduva;
it is scheduled for U.K. release next
July on EML.)

Also on the EMI docket are “La
Rondine” and “Manon.” At Decea, Ghe-
orghiu’s home base, the pair is talking
about “Faust,” “Elisir,” and yes, anoth-
er “La Bohéme.”

“Think of Pavarotti and Sutherland,”
says Alagna. “It’s important to have a
couple.”

LOFGREN, REDMOND AMONG WAMA WINNERS

(Continued from page 16)

calist, instrumentalist, and recording,
for his “Hah Man” (Liaison) and also
won recognition for his jazz-tinged ex-
cursions into balladry with the best con-
temporary jazz male vocalist.

Recent Epic signing emmett swim-
ming won two awards in the alternative
rock category and took away the presti-
gious album of the year for its release
“wake.” The record was initially re-
leased on Screaming Goddess and is be-
ing rereleased on Epic.

Brawny tenor saxophonist Ron Hol-
loway won six awards, nearly sweeping
the traditional and contemporary jazz
categories, including the best recording
in both categories for his “Struttin’ " al-
bum (Milestone).

In the folk area, Pete & Maura
Kennedy were also multi-WAMA win-
ners, winning the artist of the year and
the best debut recording prizes for
their album “River Of Fallen Stars”
(Green Linnet). They also scored four
in the contemporary folk category.

Eclectic guitarist Al Petteway also
won a number of awards, taking home
three prizes in the new age, Irish/Celtic,
and traditional folk categories, as well
as best record design, for his album
“Midsummer Moon” (Maggie’s Music).

Hall of Fame awards went to leg-
endary tenor sax player Stanley Tur-
rentine, seminal doo-wop groups the
Clovers and the Orioles, and the late
guitarist Danny Gatton.
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NEW, AGGRESSIVE SKA RETURNS TO MODERN ROCK

(Continued from page 15)

recently reached No. 8 on the Mod-
ern Rock Tracks chart. This week,
the track stands at No. 25.

Earlier this year, Sublime, signed
to the MCA-affiliated Gasoline Al-
ley, scored a modern rock hit with
its controversial “Date Rape” (Bill-
board, May 6).

The success of “Time Bomb” has
other ska-influenced acts, such as
No Doubt and Dance Hall Crashers,
cautiously optimistic that modern
rock radio programmers will open
their playlists to the genre.

At the same time, some progran-
mers are applauding the danceable
ska-influenced songs, as well as
quirky material by such non-ska
acts as Folk Implosion and the
Presidents Of The United States Of
America for providing the format
with some variety.

While No Doubt and Dance Hall
Crashers, like Rancid and Sublime,
aren’t purely ska, the influence can

| be heard on their recent major-label

bows.

“Tragic Kingdom” by Orange
County, Calif.’s No Doubt was re-
leased Oct. 10. “Just A Girl,” the
first single from the album, debuts
this week at No. 33 on the Modern
Rock Tracks chart.

“Lockjaw,” Dance Hall Crashers’
first title for (5610) Records/MCA,
was released Aug. 29. However, its
first single, “Enough,” which is in-
cluded on the “Angus” soundtrack,
failed to chart.

RADIO RECEPTION

Modern rock WBCN Boston has
been playing “Time Bomb" for
weeks and recently began program-
ming No Doubt’s “Just A Girl.” Mu-
sic director Carter Alan sees sku's
return to the airwaves as a result of
the punk rock revival.

“Historically, all the best punk
bands had that side to them,” he
says. “The Clash did some great ska
and reggae songs, and that’s the
case with Rancid.”

WBCN, like most modern rock
stations, still occasionally plays 2-
Tone records in recurrent rotation.
While Alan welcomes new ska
records, he says that the genre isn’t
as important as the quality of the
material. “We just look for hits. If
we have something by the Mighty
Mighty Bosstones and Rancid,
that’s fine. There’s not a quota, just
as long as they are good songs.”

MCA director of marketing
Mindy Espy worked at Chrysalis in
the early '80s, when that label was
attempting to break the Specials in
the U.S. Now she finds herself
working Dance Hall Crashers, a

band whose existence, according to
vocalist Alyse Rogers, was inspired
by the Specials.

Yet Espy points out that the new
generation isn’t merely copying the
2-Tone acts. “It’s not totally in that
vein,” she says. “They have a differ-
ent take on it that is younger and
fresher.”

However, Espy does note that
there is a common bond between
the current ska-influenced groups
and the 2-Tone acts. When she at-
tended a recent sold-out perfor-
mance by Dance Hall Crashers at
the Palace in Hollywood, Calif., it
reminded her of some of the Spe-
cials’ gigs.

“It had a real similar feel, as far
as the level of enthusiasm,” she
says. “It’s great to go into a club
and see kids dancing nonstop.”

Yet Rogers isn’t positive that
modern rock radio is open to ska-in-
fluenced acts. “They were kind of
forced to deal with Rancid, because
Rancid is so huge,” she says. “Ska
has been underground for the past
10 or 15 years in America, and
everyone always says it’s going to
be the next big thing.”

RIDING PUNK’S COATTAILS

What gives Rogers optimism is
that the 2-Tone movement in the
U.K. was on the coattails of the
original punk movement. Now that
America has embraced neo-punk
acts, such as Green Day and Off-
spring, Rogers is hopeful that ska
will be next in the U.S.

No Doubt bassist Tony Kanal is
also optimistic. “The fact that “Time
Bomb’ is getting played on the radio
all the time is definitely going to
help us out,”” he says, ‘“‘just like
Madness helped out Fishbone.”

Like Dance Hall Crashers, No
Doubt doesn’t consider itself a pure
ska act. “When we started in 1987,
we were primarily a 2-Tone ska
band, but as we have progressed,
we've gotten into other styles of
music. But we ull love ska and reg-
gae music so much, I don’t think it’s
ever going to leave our sound.”

Still, both acts are sensitive about
being pigeonholed as ska bands.
“That’s a little hard for us,” says
Rogers. “Going into our record deal
with (510)/MCA., we sort of warned
them that everyone was saying that
ska was going to be the next big
thing, but as soon as ska is the last
big thing that came and went, we
are going to still be around. Yes, we
do play ska, but we play a lot more
than that. Just calling us a ska band
is selling us a bit short.’

While ska has continued to thrive

WORLD FESTIVAL OF LATIN POP HITS PAYDIRT

(Continied from page 16)

Tacuba drew the most heated re-
sponse from the crowd, which by
then had endured alimost seven
hours of sporadic rain, foot-cover-
ing mud, and long breaks between
performances.

The fans on hand to see Café
Tacuba were not disappointed. The
high-pitehed vocals of front man
Cosme. combined with his stage
dives and eccentric movements,
elicited howls and cheers.

Despite the snafus, organizers
and record label executives were
pleased with the outcome of the
event,

Says Rufael Cuevas, VP/GM of
SD1/Sony, “This event was like a
catapult for the development of
rock en espaiiol in Puerto Rico.”

Ramos says that plans are being
drawn up to expand next year’s fes-
tival to four days.

in underground scenes in Boston,
[..A., and the Bay Area, American
acts have had little success with ska
at radio (Billboard, Jan. 15, 1994).

The Untouchables, a Los Ange-
les-based bhand of the mid-'80s, re-
leased a few titles on Stiff/MCA and
received some airplay on KROQ
Los Angeles. The group’s cover of
“Agent Doubte O Soul” reached No.
28 on the Modern Rock Tracks
chart in March 1989, but ultimately,
the Untouchables failed to garner a
mainstream following.

Fishbone, initially a heavily ska-
inflected unit, landed a major-label
deal with Columbia in the mid-'80s
and recorded several albums that
were only moderately successful. It
scored two Modern Rock hits in
1991, “Sunless Saturday,” which
reached No. 7, and a cover of
“Everyday Sunshine,” which
peaked at No. 14. On its later
recordings, the band all but aban-
doned its ska roots in favor of punk
and hard rock.

Mercury act the Mighty Mighty
Bosstones have remained a favorite
in their hometown of Boston, but
only have one Modern Rock Track
hit to their credit, “Someday I Sup-
pose,” which reached No. 19 in Au-
gust 1993.

Now, however, Lynn McDonnell,
director of national alternative pro-
motion for Interscope, says that
programmers are receptive to the
ska-influenced sounds of No Doubt.
“They’re telling me that it sounds
really fresh and different in com-
parison to what they have on their
playlists,” she says.

KROQ musie director Lisa Wor-
den also says that ska-influenced
acts could make a resurgence.
“We’re playing No Doubt right now,
and it’s doing real well for us,” she
says. “This could be one of the types
of music that replaces the grunge
sound.”

KEDJ (the Edge) Phoenix music
director Christopher “the Minister”
Allen, however, feels that the poten-
tial for ska-influenced musie is lim-
ited. “It’s just like how disco is hip
now,” he says. “It was cool back
then, and it’s still cool now, but 1
don’t think it will ever be huge. I
don’t think it will ever be like
grunge.”

S00J RECORDS

(Continued from page 16)

and the consumer, as well as T-
shirts and other merchandising
items.

In January, Sooj will be on the In-
ternet with its own World Wide
Web site, which Gordon says will of-
fer “unique visual and sound con-
tent to promote the line. Worldwide
licensing deals are being set now.”

Says Matarazzo, “The artists on
the label bring a cross-disciplinary
understanding of their work, in that
they can inspire and draw inspira-
tion from many artistic disciplines.
More important, they have shown
themselves to be not only compe-
tent but masterful in their efforts as
creative musical artists, as they
have in their works in their primary
field of endeavor.”
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GEORGE STRAIT

(Continued from page 15)

board 200 album chart this week (it
peaked at No. 50) and is No. 14 on the Top
Country Albums chart, where it peaked
at No. 10.

But initial orders for the album from
retailers were not strong.

Mass merchandisers, which are gen-
erally Strait’s biggest market, had reser-
vations about the album because they are
reluctant to buy costly boxed sets. The
four-CD set carries a list price of $49.98;
discounters are selling it for $39.99.

David Watland, music buyer with
Anderson Merchandisers, a rackjobber
that supplies Wal-Mart stores with music,
says of Strait’s album, “We missed it. We
took a very conservative approach. But
we're fine now and have been for five or
six weeks.”

He adds, “It’s doing great. We moved
over 20,000 units, which is unprecedent-
ed for us. We don’t typically buy boxed
sets for Wal-Mart.”

Says Bruce Hinton, chairman of
MCA /Nashville, “There’s a preconceived
notion at retail what any boxed set will do.
Maybe some of that is justified. But we
knew we had something unique.”

The title is also performing well at
chains other than mass merchants. Deb-
bie Abbott, music buyer at Best Buy, says
the set has been selling an average 2,000
units a week at the retailer. “We've never
sold this many on a country boxed set,”
she adds. The chain has positioned the
album in its stores with signage and has
included it in advertisements. It came in
No. 8 at Best Buy the week it was listed in
newspaper inserts, Abbott says.

The set’s longbox packaging was one
reason for the initial resistance from
retail. As Hinton says, “The mass mer-
chants basically are set up to sell some-
thing in a jewel box. If it's other than that,
they’re not prepared to sell.” But the box,
which includes a 72-page color booklet,
has received high marks from accounts.
“The packaging is exceptional,” says Wat-
land. “It was a value.”

One thing that has helped the set is the
promotional push provided by the current
No. 1 country single, “Check Yes Or No,”
which is available commercially only in
the box. “That’s one of his better songs in
years,” says Watland.

Retailers and the label are looking for-
ward to continued success with the album
during and after the holiday season.

“From our point of view, it will more
than likely maintain its current level,”
says Watland, “with a natural Christmas
pickup, which is probably 15%-20% on a
title.”

Future sales will be aided by the
release of a second single, “I Know She
Still Loves Me.” Hinton says, “A boxed set
with two hit singles puts major visibility
onit for half a year.”

He says the label will launch the “sec-
ond phase” of the album’s marketing cam-
paign in the first quarter of 1996, which
will include repositioning and advertising.

The idea for the box came up in label
meetings this past summer, says Hinton.
“I think he was very flattered,” says Hin-
ton, referring to Strait. “Not every artist
should have [a boxed set]. We explained
to him that while he’s at the peak of his
career is a good time.”

In a statement released through his

| label, Strait says, “To see the boxed set

having the success that it has had is espe-
cially rewarding, because it is almost my
whole career up to this point wrapped up
in one package.”

The album includes 72 tracks from
Strait’s more than 15-year recording
career.

Gontin

E i
>

BOSTON: Despite a boom year for Boston talent, the ninth annual Boston Music
Awards was a bit of a letdown, held for the first time at the funky Orpheum The-
ater and lacking a major print sponsor: The low-key Nov. 2 event didn't attract the
usual industry crowd or buzz, but still honored some 35 acts with 51 awards. The
big winner was Rykodisc’s Morphine (including act of the year, modern rock band,
and album of the year for “Yes”). Multiple winners included Tracy Bonham (indie
debut album and rock single for “Dan-
delion”), G. Love & Special Sauce
(major debut album and rap/hip-hop
act), and Joshua Redman (jazz act and
Jjazz instrumentalist). Also noteworthy:
Jennifer Trynin (rising star), Buffalo
Tom (rock band), the funky Groova-
saurus (local rock band), and the rhyth-
mic Otis (new local rock act). Specialty
trophies went to gospel’s Angela Berryman, producer Mike Denneen (Letters To
Cleo, Trynin), instrumentalist Duke Levine, R&B act Eye To Eye, reggae act
the Mighty Charge, hardcore act Tree, and Latin act Sol Y Canto. The BMA
inducted Carly Simon into its Hall of Fame and honored WBCN and PD Oedipus
for contributions to the local rock scene. Fans were treated to first-rate perfor-
mances by several winners, including Letters To Cleo (best single for “Here And
Now”) and Patty Larkin (folk/acoustic act). Ballots were cast by press/industry and
fans, many of whom voted at area Strawberries record stores.  GREG REIBMAN

MORPHINE

BALTIMORE: In just 2% years, Jimmie's Chicken Shack has perfected a tough,
attitude-laden funk’n’roll with a successful string of regional releases. Issued on
the band’s own Fowl Records (these guys are full of poultry puns), “Chicken
Scrateh” and “Spit Burger Lottery” etehed a melodic brand of bash and erash on
mosh pits all over the mid-Atlantic. “It isn’t often your fans can tear down a club
and still have the owner invite you back,” says lead singer/guitarist Jimi Haha,
referring to Shack fans who pulled wooden planks from the ceiling of the Eight By
Ten Club here. “But they were gonna remodel anyway.” In May, Shack released “2
For 1 Special,” a 20-song CD compilation of early efforts that’s sold more than 5,000
copies. Like Washington, D.C. hardcore legends Fugazi, Shack sells its music at
the top-end price of $5, moving 100 copies at the Maryland Fall Music Festival after
one short set. Its indie releases have found their way to 36 area music stores, and
the band will release its new 17-song live effort, “Giving Something Back,” Nov. 22.
Also available is a concert video, “Plucked,” recorded late last year at the Eight By
Ten. Radio has been just as fast to jump on Shack’s bandwagon; D.C.'s WHF S and
WWDC, WIYY and WGRX Baltimore, and WRNR Martinsburg, W.Va., are spin-
ning tracks from “2 For 1 Special” in regular rotation. In fact, WHFS morning jock
Bob Waugh tagged Shack as the most requested local band in WHFS’ history:
Opening for Big Audio Dynamite, G. Love & Special Sauce, Collective Soul,
and others has cemented a growing live performance rep. Fitting in with the mer-
curial Haha are drummer Jim Chaney, guitarist Jim MeD, and bassist Che’
Lemon. Contact: Chris Keith at E-Flat Productions at 410-793-3893. J. DOUG GILL

ALBUQUERQUE, N.M.: The way the band members describe their sound conjures
images of ordering food from a deli. And with its brand of “indie rock on vinyl,”
Flake serves some tasty music. “It's cheap to make, and it’s cool to do,” says lead
singer/lyricist James Mercer. With Mercer, guitarist Neal Langford (who is a
hot-air balloon pilot), drummer Jessie Sandoval, and bassist/backing vocalist
Marty Crandall, Flake has been a mainstay on the local rock scene for the last
two years, frequently playing such small downtown clubs as Golden West Saloon
and the Dingo Bar. It’s toured Califor- |
nia’s small-club circuit, often opening |

l

for such big acts as Yo La Tengo, the
Meices, Archers Of Loaf, and Rocket
From The Crypt. “They have a lot of
fans in town, and they’re a good draw;,”
says Joe Anderson, Golden West
Saloon’s promoter/talent huyer. “The
national bands we have complement
them, because they’re great songwrit-
ers.” In September at Golden West,
Flake had a memorable set opening for American Recordings’ Medicine and Long
Fin Killie and playing songs from its upcoming 10-inch EB “Spork,” featuring
the songs “Get Out Of Your Head Size” and “Totto.” The band’s sound is neither
hard nor soft, but wistful and atmospheric. Mercer’s introspective musings recall
the Cure’s Robert Smith, and the band says its melodies were influenced by such
’80s bands as Echo & the Bunnymen and the Lillies. Local mom-and-pop out-
lets, such as Bow Wow Records, Mind Over Matter, Natural Sound, and Drop Out
Records, have been selling Flake’s releases, including a three-song vinyl single
and a split 7-inch single (shared with another local act) called “Deluca,” on Omnibus
Records; it sold about 500 copies. An indie compilation on Resin Records featur-
ing Flake’s song “Magoo” sold 400 copies, Sandoval says. Contact: Sandoval at 505-
265-8540, or Langford at 505-883-8355. GIL GRIFFIN

FLAKE
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. and this is just the beginning

Introducing the Hit Single

“Christmas Is All In The Heart”

with guest vocalist CeCe Winans

National Add Date: November 24

From the New Christmas Album

“The Music Of Christmas”
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ADRENALIZEI): The Def-
tones, whose debut, “Adrena-
line,” was released on Maverick
Oct. 3, just wrapped up shooting
a performance for the forthcom-
ing sequel to the film “The
Crow"” called “The Crow: City
Of Angels,” set for release in the
summer of 1996 from Miramax.

But don’t be surprised if
things don’t look quite normal
on the set. It seems that Def-
tones guitarist Stephen Car-

Camera’s Return. The
first Aztec Camera album
in more than two years,
“Frestonia,” is due
Tuesday (14) on Reprise.
The first single, “Sun,” is
being worked to triple-A
radio that week. A tour is
planned for early 1996.

penter rearranged the equip-
ment after takes. The gag was
missed by the director, so an
amplifier’s position may change
from one frame to the next.
The director also didn’t notice
that Carpenter didn’t plug in his
guitar. In the scene, the band
plays its new song, “Teething,”
which isn’t on the album.
Meanwhile, the Sacramento,
Calif.-based hard rockers
landed the opening slot on the

Anthrax tour Nov. 24 to Dec.
20, after finishing up dates with
CIV and Smile on Nov. 17.

“Anthrax used to be my favor-
ite band when I was 15, so I'm
real happy to tour with them,”
says Carpenter, whose other
dream tour mates include PJ
Harvey or Frank Black.

The Deftones are making
some headway at album rock
and modern rock radio, which
isn't as easy as it used to he for
a hard-edged band. The first
single, “7 Words,” is getting
spins at modern
rockers CIMX (89X)

Detroit, KNDD (the Ly

End) Seattle, and
KWOD Sacramento
and at such album
rock outlets as
WXTB Tampa, Fla.
The video for the
song is in the top 100
at the Box; however,
it hasn’t yet been
serviced to MTV.

“It's funny,” says
Maverick GM Abbey
Konowich. “The
huge appetite for
hard rock comes
from the left, from
the alternative side,
more than the metal
side. You're dealing with life-
style music. These people love a
variety: Pearl Jam, Stone Tem-
ple Pilots, Metallica, and re-
spect bands like Anthrax and
Korn.”

Konowich says that the game
plan for the Deftones is to “tour,
tour, tour. We're in the conver-
sion business. Converting fans
night after night, from city to
city.” He quips that the label will
take the band to a “more mass-
appeal audience” once it has
sold as many units as have been
given away as promotional

Motherly Love. Julian Cope
scores his first U.K. top 30 hit
since 1987’s “World Shut Your
Mouth” with “Try Try Try” from
his second American Recordings
album, the quirky “20 Mothers,”
released on Halloween. The label
hopes to mirror that success in
the U.S. Triple-A stations WXPN
Philadelphia, KQPT Sacramento,
Calif., and WSHE Miami are on
the single.
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Deborah Cox, Deborah Cox
Frost, Smiie Now, Die Later
Intocable, Otro Mundo

SIS AT S EIO LS

items.

PLEASURE INDEED: The
melodic, power pop sounds em-
anating from the Twin Cities

lately (Polara, the Hang Ups)
get more company, as Minnea-
polis-based Semisonic’s debut
EP, “Pleasure,” hits the streets

via CherryDis¢/MCA.

The trio, formerly known as
Pleasure, layers Beatle-esque
pop with often noisy, atmos-
pherie musical beds.

The emphasis track, “Brand
New Baby,” is getting spins at
such modern rock stations as
KTOZ Springfield, Mo.,
WBRU Providence, R.I., and
KREV Minneapolis.

The band hits the road open-
ing for the Freddy Jones Band
on a Midwest tour of 1,000-seat
venues from Nov. 28 to Dec. 10.
Semisonic will also play two
Minneapolis
shows during the
Thanksgiving
weekend.

The EP was
released primar-
ily as a building
block for the
band’s full-
length, still unti-
tled, debut due
on MCA in late
March.

John Horton,
president of
CherryDisec,
says he licensed
the EP from
MCA after being
turned on to the
band by MCA
A&R manager Hans Haedelt,
who signed the act.

“We really wanted a smaller
indie label working it, because
we felt it was more appropri-
ate produect for them at the
time,” says Randy Miller, ex-
ecutive VP of marketing at
MCA. “CherryDisc was very
interested and passionate
about the band, so it made
sense.”

The main thrust of the mar-
keting efforts are to keep the
band on the road. A consumer
advertising campaign is set for

December in such publications
as Tower Pulse, Alternative
Press, Hypno, Culture, and
Magnet.

CherryDisc, meanwhile, is
hoping to land a first-look deal
with a major label in the near
future. The Boston-based in-
die has already done deals
with Giant for Letters To
Cleo, Relativity for Smack-
melon, Island for Tracy
Bonham, and Geffen for Jas-

Blowing Up The Box. Bay
Area co-ed rappers the
Click have the No. 1 video
on the Box, “‘Hurricane,”
for the week ended Nov. 3.
The song is from the
group’s Sick Wid it/Jive
album “Game Related.”
Jive also re-released the
group’s Sick Wid It debut,
“Down & Dirty.” Both titles
dropped Nov. 7. The Click
consists of well known
rapper E-40, along with D-
Shot, Suga T., and B-Legit.

per & the Prodigal Sons.

REGI()NAL NO. 1: Former
Wu-Tang Clan member Gen-
ius/GZA’s solo debut, “Liquid
Swords” on Geffen, is No. 1 in
the Middle Atlantic Regional
Roundup this week.
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95.7% of
readers
worldwide
find Billboard
extremely

important
for work.

QUINCY JONES

ISSUE DATE: DEC. 16
AD CLOSE: NOV. 20

Quincy Jones, one of the
entertainment industry’s
premier talents, celebrates
a haif-century of wide-
ranging accomplishments.
Billboard’'s December 16
spoftlight is anchored
around an up- close,
exclusive interview with
Quincy, highlighting his
career milestones as a
musiC producer, arranger,
artfist, publisher, and fim

1)

YEAR IN MUSIC

ISSUE DATE: DEC. 23

AD CLOSE: NOV. 28

Billboard’s 1995 Year
End Issue is a renowned
event, where artists
and the entire industry
take the spotlight. It
contains the Year End
charts, chronicling the
year's best releases.
Plus, expanded
editorial coverage
recaptures the
impactful trends and
happenings of the past

YEAR IN VIDEO

ISSUE DATE: JAN. 6
AD CLOSE: DEC. 12

Enjoying another successful
year, the home video
market continues to diversify
and expand its products.
This January 6 spotlight is
anchored around the
year-end positions of
Billboard’s home video
charts, including Top video
sales, Top video rentals and
Top kid video. In addition,
Billboard takes you through
the major trends of 1995 as

Billboard producer/scorer. We'll also year. A Collector’s well as taking a look at
trade take a look at his much Issue, it remains on the predictions for 1996 trends
ads & editorial anticipated new release newsstand for two and developments.
are the primary Q's Jook Joint and his weeks.
sourceés future projects.
retailers use
to find new Confact Contact Contact
raloasos. Gary Nuell Pat Rod Jennings Jodie Francisco

213-525-2302

212-536-5136

213-525-2304

fieach Billboard’s 200,000 readers worldwide.
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FRANCE
ISSUE DATE: JAN. 20
AD CLOSE: DEC. 26

Preceding the Victoire

de la Musique awards
ceremony, Billboard’s
spotlight on France offers
readers a comprehensive
current overviewiew of the
French music market. In
addition to listing key
contenders in the various
categories for the awards,
the January 20 issue also
explores the revitalization of
French popular music,
featuring capsule reports on
French acts, music video
production and always
important.... French radio!
Large Bonus distribution

at MIDEM!

Contact
Francois Millet
331-4549-2933

PRE-MIDEM
MIDEM

PRE:

ISSUE DATE: JAN. 20
AD CLOSE: DEC. 26
MIDEM:

ISSUE DATE: JAN. 27
AD CLOSE: JAN. 2

After 30 years of annual growth
and high productivity, MIDEM
projects the largest music market
ever. Billboard's January 20
spotlight previews the January
21-25 MIDEM meeting in Cannes,
France. As a follow-up, our
January 27 issue highlights the
event's activities including
in-depth coverage of European
licensing, music publishing, and
the Asian Pacific and Latin
American music explosions.
Large Bonus distribution

at MIDEM!

Contact

Christine Chinetti
Catherine Fintoff
0171-323-6686

NY: Pat Rod Jennings
212-536-5136
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CANADA

ISSUE DATE: JAN. 27
AD CLOSE: JAN. 2

The Great North continues to
cultivate both new and
established talent at home
and abroad. Billboard's
January 27th spotlight brings
you up-to date on Canada’s
music market with a special
emphasis on the infernational
success of Canadian talent.
Our editorial coverage
includes a look at label
releases, emerging talent,
musical successes and the
overall growth of the
Canadian marketplace.

Contact
Ken Piotrowski
212-536-5223

Place your ad today!

LONDON
44-171-323-6686 - PH
44-171-323-2314 - FAX
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213-661-8885 - FAX

AKI KANEKO
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Over 50%
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of reading
Billboard.

individuals

read each

subscriber
copy of
Billboard.
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‘Soul Train’ Opens Hall Of Fame
Audience Is Enthusiastic Despite Delays

M BY JR. REYNOLDS

LOS ANGELES—A two-hour delay
and lengthy production setups did not
dampen the audience’s enthusiasm at
the “Soul Train 25th Anniversary Hall
Of Fame Special,” which was taped
Nov. 2 at the Shrine Auditorium in Los
Angeles.

The evening
was hosted by for-
mer talk-show
host Arsenio Hall
and featured live
performances by
Stevie Wonder,
Diana Ross, Patti
LaBelle, MC
Hammer, Bill
Withers, and Al
Green. A prerecorded Shrine perfor-
mance by Michael Jackson was played
during the show.

A&M artist Barry White was sched-
uled to perform, but canceled after
being hospitalized as a result of com-

CORNELIUS

plications {rom preseribed medication
he was taking. According to “Soul
Train” creator Don Cornelius, White
was “fine and recovering.”

Inductees into the newly created
“Soul Train” Hall of Fame were White,
Ross, Hammer, LaBelle, Green, Won-
der, Whitney Houston, Jackson, With-
ers, Hall, Curtis Mayfield, actress/
choreographer Rosie Perez, and the
late Marvin Gaye.

The evening’s high-energy opening
production number was choreographed
by Perez and conducted by the show’s
musical director, George Duke.

Hall, who was in rare comedic form,
followed that segment with a gut-bust-
ing monolog that caused many in the
audience to forget about the almost
two-hour delay in the show’s start.

Nostalgic videoclips playved through-
out the evening, offering “Soul Train”
highlights and artist performances
over the show’s 25 years on the air.

Despite the lengthy production
setups and grumbling by veteran

‘Dangerous’ Duo Kris Kross
Prepare 3rd Columbia Set

H BY HAVELOCK NELSON

NEW YORK—After So So Def/Colum-
bia rappers Kris Kross swiftly gained
pop fame with its debut, “Totally
Krossed Out,” the then preadolescent
duo successfully avoided the sopho-
more jinx a year later with “Da Bomb,”
which solidified the act’s appeal in the
hip-hop world.

On their third project, Chris Kelly
and Chris Smith regard themselves as
tenured rap artists and say that
“Young. Rich And Dangerous,” which
will be released internationally Jan. 9,
perfectly embodies the group’s evolv-
ing identity.

Explaining the album’s title, Kelly
says, “I'm 16 and Chris is 17, which
accounts for the young part. We’re
richer than the average kids because
we made our share of loot over the
years. And we feel we’re dangerous
‘cause we've got more knowledge than
most of the younger groups—which
could be seen as a threat.”

“Young, Rich And Dangerous” is a
12-cut EP that defines the Kris Kross
lifestyle with its midtempo, melodic
tracks. Says Michael Mauldin, Colum-
bia’s senior VP of black music, “Young,
rich, and dangerous musie is about liv-
ing the life of a celebrity, but at the
same time staying connected to and
understanding the streets.

“Kris Kross is very much in a mack
state of mind, talking a lot about
women,” he adds. “But they’re not
using profanity and R-rated prose. We
want people to realize how real this
album is.”

When Kris Kross debuted in 1992,
the twin MCs were 12 and 13 years old
and introduced the “krossed-out
look”—a short-lived fashion fad in
which kids wore their clothing back-
ward.

The set featured the double-plat-
inum ‘Jump,” a rap anthem that
inspired people to do exactly what the
title commanded and was No. 1 on the
Hot 100 Singles chart for eight weeks.

“Totally Krossed Out” sold more
than 4 million units, according to
SoundScan. It was No. 1 on Top R&B
Albums and The Billboard 200 and
earned the duo several accolades,

KRIS KROSS

including two American Music
Awards, a Grammy, and an MTV
Award.

1993’s “Da Bomb” peaked at No. 13
on The Billboard 200 and sold 687,000
units, according to SoundScan.

Although that set failed to generate
the same feverish pop frenzy as
“Totally Krossed Out,” “Da Bomb”
rose as high as No. 2 on the Top R&B
Albums chart and helped cement the
duo’s reputation as credible hip-hop
performers.

“Tonight’s Tha Night,” the first sin-
gle from “Young, Rich And Danger-
ous,” is to hit retail Nov. 21 and will be
supported by a clip directed by Mark
Gerard. White-label vinyl of the song
was shipped to street DJs and mix-
show jocks in October.

(Continued on page 36)

record business executives on hand,
nonindustry guests seemed undaunted
about the protracted evening and
demonstrated a spirited vitality
throughout the night.

During breaks in taping, such
artists and celebrities as Snoop
Doggy Dogg, Sinbad, and Houston
signed autographs and entertained
guests seated nearby, which con-
tributed to the show’s relaxed, jovial
character.

“Soul Train” is the longest first-run
syndicated television show in history.

Gold And Platinum-N-Harmony. Ruthless/Relativity act Bone Thugs-N-Harmony and
label executives take a moment to share the success of the act’s set “E. 1999 Eternal”
and single “1st Of Tha Month,” which were certified platinum and gold, respectively.
Pictured kneeling, from left, are producer U-Neek, Relativity GM Harry Palmer, Relativity
urban music senior VP Alan Grunblatt, and acting Ruthless GM Ernie Singleton. Pic-
tured standing, from left, are Ruthless marketing VP Cassandra Ware; Bone Thugs-N-
Harmony's Layzie Bone, Wish Bone, Flesh-N-Bone, Bizzy Bone, and Krayzie Bone;
Relativity president Bob Buziak; and Relativity sales VP Marc Offenbach.

S OUL TRAIN 25: How can you measure the impact
of “Soul Train,” the longest-running television pro-
gram in the country to offer R&B music fans a con-
sistent glimpse of their favorite acts? We asked
artists and the executives who put out their records.

* Motown chairman Clarence Avant: “That [exec-
utive producer Don Cornelius] has been able to make
[‘Soul Train’] survive all these years says a lot. ‘Soul
Train’ is one of the only shows out there [regularly
featuring African-Americans] that makes sense to
me-—that and the [NAACP] Image Awards.”

® Warner Bros. artist Curtis Mayfield: “The show
has a beauty and charisma because of the colorful
dancers on the show, plus
Don brought a certain sen-
suality to the show, which
makes ‘Soul Train’ a very
happening thing.”

* Motown president/CEO
Andre Harrell: “Before
videos, artists had an
avenue of exposure through
‘Soul Train.” And it was crit-
ically important in many of
their careers, because it
gave consumers a chance to
see their favorite perform-
ers live.”

* Interscope rapper 2Pac: “ ‘Soul Train’ gave us a
chance to see more [R&B performers] than what was
being shown on ‘American Bandstand’ in the old days.
Today, it’s one of the only places where we can regu-
larly see ourselves on TV, aside from music videos.”

» Atlantic artist Brandy: “The show means a lot
both to me and other voung kids out there, because it
generates an excitement and enthusiasm that you
can’t always find on the video shows.”

The
Rhythm
and the

Blues

|

LABEL INTEL: Island senior VP/GM Hiram Hicks
has firmed up his black music division with the fol-
lowing appointments: Industry vet Varnell Johnson
is operations VP; former Arista A&R director Tim
“Dawg” Patterson is A&R VP; and former Inter-
scope rap music director Fabian “Fade” Duvernay
is marketing VP. Ronnie Johnson remains black
radio promotion VP, All executives report directly to
Hicks.

On the heels of Roland Edison’s recent appoint-
ment to A&M as urban produet marketing and pro-
motion VP is the release of “Cutie” by debut R&B duo
Raw Stilo. The group is signed to producer Ric
Wake’s newly formed A&M joint venture DVS.
Expect the act’s self-titled album during the first
quarter of 1996. The hiring of Edison and marketing
and promotion of “Cutie” through A&M, instead of
Perspective, suggests a renewal in A&M’s commit-

25th Anniversary Musings On ‘Soul Train’;
Eazy-E Lives On ‘Eternal-E’ Greatest-Hits Set

by J. R. Reynolds

ment to release R&B product.

Black music senior VP Tony Anderson exits
Columbia . . . Former Mercury exec Michael John-
son joins RCA as black music promotion VP

S ETS TO LOOK FOR: Priority Records is donating
a portion of the proceeds from sales of “eternal-E,”
its upcoming Eazy-E greatest-hits set, to the Santa
Monica, Calif.-based Pediatric AIDS Foundation.
Eazy-E died from AIDS last March. The album fea-
tures many of the late artist’s hits, including “Boyz-
N-The-Hood,” “Eazy-Duz-It,” and “Eazy-er Said Than
Dunn.” The set arrives at retail Nov. 28.

On Feb. 2, MCA will
release a greatest-hits
album by Jody Watley, who
is currently signed to her
own label, Avitone. The 13-
track “Greatest Hits” will
include classic Watley hits
“Don’t You Want Me,” “Look-
ing For A New Love,” and
“Friends.” The set also
includes “Ectasy,” which was
never released in the U.S.
but was a popular U.K. sin-
gle.

TO CELEBRATE his 50 years in show business,
blues man Jimmy Witherspoon is taking to the road.
The six-date concert tour begins Friday (17) in San
Diego, then turns north, coneluding in Vancouver Nov.
26. The artist’s current album is “Spoon’s Blues” on
Stony Plain Records.

WHERE WAS vocalist Jennifer Holliday when
officials were ready to perform the national anthem
during the recent Holyfield/Bowe fight at Caesar’s
Palace in Las Vegas Nov. 4?

LIFE & ART: Actor Kenny Blank, who portrays the
teenage son of Robert Townsend in the Warner Bros.
Network sitcom “The Parent Hood,” is apparently
acting out his real life.

The University of Southern California freshman—
whose father Warren Benbow is a jazz drummer, and
mother Lola Blank has performed and toured with
James Brown—has begun composing music for the
weekly series. In addition, Blank recently collabo-
rated with guitarist Stanley Jordan to contribute
music for the independent short film “One Red Rose.”

Blank, whose stepfather Bob Blank owns Blank
Tapes and Studios in Stamford, Conn., also composed
the theme song for “The Montel Williams Show” and
composed the title song to the film comedy “The
Super,” in which Blank co-starred with Joe Pesci.
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30 | 27 | 23 | 51 | TLC ASLAFACE 26009/ARISTA (10 98/16.98) CRAZYSEXYCOOL | 2 83 | 86 | 67 | 32 E’LEKPRLRJIISE,‘,‘ESEE‘(\SE&%93) RETURN TO THE 36 CHAMBERS | 2
31 26 17 6 £ NPG 45999/ WARNER BROS. (10.98/16.98) THE GOLD EXPERIENCE A 84 76 75 k! E-40 @ SICk WID' IT 41558/JIVE (10.98/15.98) IN A MAJOR WAY 2
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34 | 25 | 2 1 DAS EFX EASTWEST 61829*/EEG (10.98/15.98) HOLD IT DOWN 4 87 95 | 84 11 | J. SPENCER MOJAZZ 0551/MOTOWN (10.98/15.98) BLUE MOON | 49

(35| NEWP | 1 | GENIUS/GZA cerrren 24813 (10.98/15.98) LIQUID SWORDS | 35 88 | 82 | 97 | 155 | KENNY G A"ARISTA 18646 (10.98/15.98) BREATHLESS | 2
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39 33 26 5 WC & THE MAAD CIRCLE PaYDAY/LONDON B28650*/ISLAND (10.98/15.98) CURB SERVIN' 15 92 6 4 4 SOULS OF MISCHIEF JIVE 41551 (10.98/15.98) NO MAN'S LAND 27
40 38 34 21 WILLIAM BECTON & FRIENDS INTERSOUND 9145 (3.98/14.98) BROKEN 25 93 | 100 | 7 a7 PHIL PERRY BLUE THUMB 4026/GRP (9.98/15.98) PURE PLEASURE 50
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43 | 35 | 32 | 9 | REGINA BELLE columBia 66813 (10.98 EV/16.98) REACHIN' BACK | 18 RE-ENTRY | 19 | MOKENSTEF OUTBURST/RAL 527364*/ISLAND (10.98/15.98) azzizz | %
4 | 34 | 3 1 TRU NO LIMIT 53983*/PRIORITY (10.98/15.98) B TRUE VARIOUS ARTISTS )

5|1 IMIT 53983*/PRIOR 8 B % 97 | 97 | 95 | 36 | Mo 7i8c9/A0 U 98/11.98) SMOOTH GROOVES: A SENSUAL COLLECTION, vOL. 1 | 33
45 1 42 | 29 |OCE] SOUNDTRACK UPTOWN 11342MCA (109817 26) NEW YORK UNDERCOVER | 12 98 | 88 90 | SNOOP DOGGY DOGG A* DEATH ROWINTERSCOPE 92279%AG (10.98/15.98)  DOGGY STYLE | |
46 | 43 | 41 | 49 | MARYJ. BLIGE A" UPTOWN L1156"MCA (10.98/15.96) MYULFE | | RE-ENTRY | 5 | DIANA ROSS MOTOWN 530586 (10.98/16.98) TAKE ME HIGHER | 38
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1995, Billboard/BPI Communications, and SoundScan, Inc.

Real Live To Hit Shelf; Blunt/TVT Jumps With Mic Geronimo

CHANNEL LIVE: “This group is
somethin’ that had to be done—I feel
like it’s untouchable,” says producer K-
Def, who has every reason to be excit-
ed. So does his MC partner, Larry O.,
for that matter.

In June, Big Beat/Atlantic signed
Real Live following several career
false starts and dead ends. The two-
man crew’s brooding, cinematic setup
single, “Real Shit,” hits retail racks
Dec. 5. However, it’s already beginning
to bubble up from the bricks. The act’s
debut album is due in early '96.

K-Def and Larry O. first paired
together in 1988. Since then, “a whole
lot went down,” K-Def says.

After frittering away two years fol-
lowing “the wrong management,” they
hooked up with a shady indie. Then
internal friction temporarily tore them
apart.

Larry rolled with KRS-ONE for a
while, hoping to benefit from the
strength of Kris [Parker of KRS-
ONE’s] name. “But he was busy, doin’
too many things. I got overlooked,” he
says.

by Havelock Nelson

Later, the rapper joined Ghetto
Rebel Criminals, which then signed
with Continuum Records. “When it
came to rap they were on some Bar-

num & Bailey-type shit,” says Larry.
“They were putting [inferior] groups
out ahead of us.” Ultimately, Continu-
um folded, and GRC'’s album was never
released.

Meanwhile, K-Def was making
tracks with Marley Marl, producing
Lords Of The Underground, L.L.
Cool J, and Da Youngstas. This voca-
tion didn’t always prove satisfying.

“T wasn’t getting enough light from
the artists,” he says. “So I stopped
everything and took time out to do my
own thing. The only person I could’ve

done it with was Larry. He’s who I'm
most comfortable with.”

In the studio, both K-Def and Larry
endeavored to flex hard-edged skills
and sound like nobody else. “I feel no
one's taking rap seriously anymore,”
K-Def says. “But I'm not tryin’ to just
lift R&B jams and play them over; I'm
making authentic street nigga ghetto
jams with hard-to-find breakbeats.”

K-Def, executive producer Marl, and
others worked with Larry on his lyries,
he says. “They got on my ass, which

(Continued on page 36)
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Hot R&B Airplay.
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TITLE (Publisher — Licensing Org.} Sheet Music Dist.

53 1ST OF THA MONTH (Ruthless Attack, ASCAP/Mo
Thug. ASCAP/Dollarz-N-Sense, BMi/Keenu, BMI)

52 AIN'T NUTHIN' BUT A SHE THING (Bed Of Nails, ASCAP)

87 ALL | CAN DO (Rondor. BMI/Sony. BMI/Irving,
BMi/Andrea Martin, BMI) WBM
7 ALREADY MISSING YOU (Divided. BMI/Zomba,
BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM
24 ANYTHING (To The Tee, BMI)

82 ARE YOU READY? (All Silver, ASCAP/Pebbitone, ASCAP/
Hard Hands, ASCAP/Beane Tribe, ASCAP/EMI Blackwood,

BMI/Who Knows. BMI/MCA, BMI/Lo-Mo, BM1)
57 BE ENCOURAGED (Red Rewmar, SESAC)

46 BOMDIGI (Stone City. ASCAP/Nationat League, ASCAP) WBM

41 BOOMBASTIC/IN THE SUMMERTIME {LivingSting,

ASCAP/Malaco, BMI/Broadley, ASCAP/PolyGram, ASCAP) HL
9 BROKENHEARTED (Human Rhythm, BMI/Chrysalis.

ASCAP/Young Legend, ASCAP/Pecot, ASCAP) WBM

34 BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, ASCAP/

PolyGram int'l, ASCAP/)Jazz Merchant. ASCAP) HL
86 CAN | TOUCH YOU...THERE? (Warner Chappell,
ASCAP/Mr. Bolton's, BMI/Zomba, BMI/Warner-
Tameriane, BMI/Out Of Pocket. ASCAP) WBM
17 CELL THERAPY (Organized Noize, BMI/Stiff Shirt,
BMI/Goodie Mob, BMI)

15 COME WITH ME (Music Corp. Of America, BMI/Cameo
Appearance By Ramses, ASCAP/Vandy. ASCAP/MCA,

ASCAP/G.Spot, BMI/Yppahc. ASCAP) HL
10 CRUISIN' (Bertram, ASCAP)

65 CURIOSITY (FROM DANGEROUS MINDS) (EMI April,

ASCAP/Oalvin DeGrate, ASCAP/Mass Confusion,
ASCAP/MCA, ASCAP)

79 DADDY'S HOME (Mo’ Swang, ASCAP/Shep And Shep. ASCAP)
40 DAMN THING CALLED LOVE (Sony Songs. BMI/Yab

Yum, BMi/Vibzelect, BMI)
33 DANGER (Copyright Control)
8 DIGGIN' ON YOU (Ecaf, BMI/Sony, BMI)
90 EAST SIDE RENDEZVOUS (ALT. BMVO.G.Enius, BMY

Overexposed, BMI/French Lick, BMU/Too Brown, Too Down, BMI)

59 FADES EM ALL (EMI April. ASCAP/Big Poppa,
ASCAP/lustin, ASCAP/Bee Mo Easy, ASCAP}
3 FANTASY (Rye. BMI/Sony, BMI/Metered, ASCAP/

PolyGram Int'l, ASCAP/Stone Jam, ASCAP/Ness, Nitty &

Capone, ASCAP/WB, ASCAP) HL/WBM
25 FEEL THE FUNK (FROM DANGEROUS MINDS)
{Zomba, BMI/Hookman, BMI} WBM

35 FUNNY HOW TIME FLIES (Frabensha, ASCAP/Stone Jam, ASCAP)
16 GANGSTA’'S PARADISE (FROM DANGEROUS MINDS)
(T-Boy, ASCAP/0/B/0 ttself, ASCAP/Boo Daddy, ASCAP/Lany

Sanders, BMI/Songs Of PolyGram, BMY/Madcastle,

BMI/Jobete, ASCAP/Black Bull, ASCAP) HL/WBM
93 GIRLSTOWN (Zomba, ASCAP/Wild Apache,

ASCAP/Enc Sermon, ASCAP) WBM

11 HEAVEN (EMI April, ASCAP/Flyte Tyme. ASCAP/New

Perspective, ASCAP)
47 HE'S MINE (Mo Ken, ASCAP/AIl Init, ASCAP/Hami

Wave, ASCAP/Controversy, ASCAP/WB, ASCAP/Songs

0f Lastrada, BMI/Songs Of PolyGram, BMI/Rubber
Band, BMI) WBM/HL

13 HEY LOVER (Rodsongs. ASCAP/Almo, ASCAP)

12 HOOKED ON YOU (EMI Casadida, BMI/Rondor,

BMi/Young Legend, ASCAP/EMI Blackwood, BMI) WBM/HL

39 HOW HIGH (FROM THE SHOW!) (Funky Noble,

ASCAP/Zomba, ASCAP/Erick Sermon, ASCAP/Careers-

BMG, BMI/Wu-Tang, BMI) HL/WBM
36 HURRICANE (Zomba, BMi/Tone Only. BMI/E-40.
BMI/B-Legit, BMI/D-Shot, BMI/Suga T, BMI) WBM
76 | CAN'T STAND THE PAIN (Human Rhythm, BMI)

45 |CE CREAM (Careers-BMG, BMI/Ramecca, BMI/Wu-

Tang, BMI) HL

31 1 GOT 5 ON IT (Stackola, BMY/True Science, ASCAP/Triple Gold,

BMI/Jay King &V, BM/Songs Of All Nations, BMUWamer-

Tamertane, BMEMI Blackwood, BMY/Two Tuff-Enuff, BMI) WBM

20 | HATE U (Controversy, ASCAP/WB, ASCAP) WBM

84 I'LL ALWAYS BE AROUND (EMI Virgin, ASCAP/Robi-

Rob. ASCAP/Shekia, BMI)

26 | MISS YOU (COME BACK HOME) (FROM NEW YORK

UNDERCOVER) (EMI April, ASCAP/E-Z-Duz-It,
ASCAP/WB, ASCAP/Evelle, ASCAP) HL/WBM

95 I'M YOUR MAN (Bobizzz, BMI/Meltree, BMI/Sony. BMI)
48 IT'S IN GOD'S HANDS NOW (Sony Troe, BMiMWe Care, ASCAP/
Sony, ASCAP/Buit On Rock, ASCAP/Copynght Managerment, ASCAP)

38 | WANT YOU BACK (Oonril, ASCAP/Zomba,
ASCAP/Blatre, BMI/Sexy Girl, BMI)
77 JEEPS, LEX COUPS, BIMAZ & BENZ (EMI April,

ASCAP/Bee Mo Easy. ASCAP/Lost Boyz, ASCAP/Vanessa,

ASCAP/My Two Sons, ASCAP/Clyde Otis, ASCAP) HL
73 LAST DAYZ (Acoustic Lady, ASCAP) WBM

4 LIKE THIS AND LIKE THAT/BEFORE YOU WALK OUT
OF MY LIFE (EMI April, ASCAP/D.A.R.P.. ASCAP/WB,

ASCAP/Nuthouse, ASCAP/Almo. ASCAP/Salandra,

ASCAP/EMI Casadida, BMI/EMI Blackwood, BMI) HL

43 LIQUID SWORDS (GZA, ASCAP/Ramecca, BMI)
56 LOOK WHAT YOU'VE DONE (Trauma Unit,
ASCAP/BMG, ASCAP/The Lady Roars, BMI)

69 LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI)

58 LOVE T.K.0. (Warner-Tamerlane, BMI} WBM
89 LOVE TRIANGLE (Diana King, BMI/World Of Andy,
ASCAP/W'NR, ASCAP)

19 LOVE U4 LIFE (EMi April, ASCAP/OeSwing Mob, ASCAP) HL
74 MC'S ACT LIKE THEY DON'T KNOW (Zomba, ASCAP/BOP,
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SUPER CAT (COLUMBIA)

BMI/Deborah Cox. BMI) WBM/HL

T Lucas, ASCAP/Smokin’ Sound, ASCAP/Tadej, ASCAP) WBM

| 72 SEXIN THE RAIN (Mokenstef, ASCAP/Ma Phil, ASCAP) 94  TONITE (EMi April, ASCAP/D.A R P.. ASCAP)
BEST FRIEND 19 | CANDY RAIN ASCAP/Gifted Pearl. ASCAP/EMI April. ASCAP) WBM/HL 81 SOMETHIN' 4 DA HONEYZ (Chrysalis. ASCAP/Mo 63 VIBIN' (Vanderpool, BMI/Aynaw, BMI/Shawn Patrick.
1|1}5
BRANDY (ATLANTIC) SOUL FOR REAL (UPTOWN/MCA) 88 MIND BLOWING (PHATT) (Vertical City, BMI/PMA, BMI) Swang, ASCAP/Ojr's, BMI/Nomad-Noman, BMI/Ensign, BMI/Bee & Tee, BMI/Butter Jinx, BMI) HL
2| |1 | SOMEONE YO LOVE 15| 14| 24 | CREEP 55 O'L SKOOL (EMI Apri, ASCAP/Bovina, ASCAP/Groove Child. BMI/Warner-Tamerlane, BMI/Songs Of PolyGram, 42 WATERFALLS (Organized Notze, BMY/SH Sturt, BMU/BeftStar,
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) TLC (LAFACE/ARISTA) BMI/Songs Of PolyGram, BMI/Run Devine, ASCAP/Protoons, BMI/Madcastle, BMI/Second Decade, BMI) HL/WEM ASCAP/Tiztiz, ASCAP/Pebbitone, ASCAP/EMI Apri, ASCAP) HL
3| 3|4 |CANTYOU SEE 16 | 5 | | WANNA LOVE LIKE THAT R R e e 67 SORRY, I (Wil Down, ASCAP/Uncle Buddes, 29 WE MUST BE IN LOVE (Played Like A StepSun.
TOTAL FEAT. THE NOTORIOUS B.L.G. (TOMMY BOY) TONY THOMPSON (GIANT/WARNER BROS.) 37 ONE MORE CHANCE/STAY WITH ME (Bg Poppa, ASCAP/PoiyGram Int'l, ASCAP/Nectivity. SESAC) ASCAP/Black Art O War, ASCAP)
FEELS SO GOOD PRACTICE WHAT YOU PREACH CaPrstin ASCAP/EM A ASCAR kel ASCAPYHUMBM 79 STILL IN LOVE (PolyGram int!, ASCAP/Cancelled Lunch, 64 WEST UP! (Base Pipe, ASCAPWotpteowoo,
4122 XSCAPE (S0 SO DEF/COLUMBIA) 1711631 BARRY WHITE (A&M/PERSPECTIVE) 7 ONCTHE DIOEIN LOW'I((}Z\arE:c:LI)ed I':””Ch' ASCAP/Sangs Of PolyGram, BMI/Brandon Barmes, BM") ASCAP/WB, ASCAP/Gangsta Boogie. ASCAP/Real An
TR ReRBENoD ASCAP/PolyGram Int'l, ASCAP) H ) 30 SUGAR HILL (Tricky Track, BMI) Ruff, ASCAP/Mycenae, ASCAP) WBM
5| 4|4 | WATER RUNS DRY 18] 18| 13| AR OF YO o SoUNDTRAXS50 MUSED) 60 PLAYA HATA (Stackola, BM|/Triple Gold. BMVLongitude. gy SUMMERTIME IN THE LBC (FROM THE SHOW!) (Biz 71 WHAT ABOUT OUR LOVE? (PolyGram Int', ASCAP/Unce
ON'T TAKE IT PERSONAL BEFORE | LET YOU GO 62 ELM;KSE‘;%WTE:'EGS&AZ/SM iscc“ﬁgkésﬁép? Funk AL L R LT et U A
DON'T TAK s ark's True Funk, 85 TAKE A LOOK (Slam U Well, BMI/Jumping Bean, 83 WHAT YOU WANNA DO? (Lench Mob. ASCAP/Gangsta
B 18] | wowch rowbviarsa 1125 | aicestreet (rerscopo BMVEMI April. ASCAP/Justin, ASCAP/Big Poppa, ASCAP) HL BMI/Evelle, ASCAP/Warner Chappell, ASCAP/ Twelve Boogie, ASCAP/WB, ASCAP) WBM ’
71 9 | 10| THIS IS HOW WE DO IT 20|17 | 25 | | WANNA BE DOWN 21 PRETTY GIRL (Sony Tree, BMI/Ecaf, BMI) WBM/HL And Under, ASCAP/Jelly Jams, ASCAP) 14 WHERE EVER YOU ARE (Two Tuff-Enuff, BMI/EMI
MONTELL JORDAN (PMP/RAL/ISLAND) BRANDY (ATLANTIC) 81 REAL HIP HOP (Straight Out Da Sewer. ASCAP/EMI 5 TELL ME (Almo, ASCAP/Groove 78, ASCAP/izop, Blackwood, BMI) HL
8| 5|11 GRAPEVYNE 21| 13| 9 | EVERY LITTLE THING | DO ROl C Trilolhe AddicE1ASCAR) BMU/Sony Tree, BMI/Dream Team, BMI) WEM/HL 2 WHO GAN | RUN TO (Warner-Tamerlane, BMI) WBM
BROWNSTONE (MJJ/EPIC) SOUL FOR REAL (UPTOWN/MCA) 92 g'slTV”D“" °Fe°t“ d“SV'" d“‘g:’m(f"”ky Shit. 51 TEMPTATIONS Uoshua’s Dream, BMI/interscope 54 WINGS OF THE MORNING (Irving. BM!) WBM
. ocumented Sounds, i ja. 3 T READY YET (Zomba. ASCAP/Chin
v LOVE NOBODY FREAK LIKE ME Pearl, BMI/Warner-Tamerlane, ASCAP/Saja 50 Y'ALL AIN'T REA|
L et i s 22 | 21 14| 1R OWARD (WiECCA DONEASTWESTIEER) 49 THE RIDDLER (FROM B‘TM‘%FORE";;)G BMI/Songs Of Lastrada, BMI/Funky Knoble, Checkin’, ASCAP) WBM
FoUlloweTE oy (Ramecca, BMI/Wu-Tang, BMI/Careers-BMG, BMI/Bridgeport, BMI/Bee Mo Easy, ASCAP) WBM/HL 23 YOU ARE NOT ALONE (Zomba, BMI/R.Kelly,
101121 | [EYOULOVEME | B3| — | 13| glicxstreer inrerscores BMI/Miller. ASCAP) HL 66 THROW YOUR HANDS UP/GANGSTA'S PARADISE (- BMI/Warner-Tamerlane, BMI/Black Ice, BMI) WEM
D e 80 TMMECRq:I ,mypnn (ScFJngi 0; ;Io)lycram. BMU/Songs Of girl, BMI/Large Variety. BMI/G's Only. BMI/Al Jamat 9. 61 (YOU MAKE ME FEEL LIKE) A NATURAL WOMAN (FROM
24 18 Scrne s AT ) BMI/Maurice Thompson, ASCAP/Feel'n Blue, NEW YORK UNDERCOVER) (Screen Gems-EMI, BM) HL
1[ 8|9 | eman worisr mescurn o LA 18 RUNAWAY (Black Ice. BMI/EMI April, ASCAP/Fiyte ASCAP/Story Teller, ASCAP/Jabote, ASCAP) 32 YOU PUT A MOVE ON MY HEART (Rodsongs,
FREEK'N YOU I'LL BE THERE...YOU'RE ALL I., Tyme, ASCAP) WBM 78  THROW YOUR SET IN THE AIR (Soul Assasins, ASCAP/ ASCAP/AImo, ASCAP) WBM
121713 JODEC! (UPTOWN/MCA) 5|59 METHOD MAN/M J. BLIGE (DEF JAM/RAL) 44 RUNNIN’ (Beetiunkye, BMIEMI Blackwood, BMVEphcy, ASCAP) HL MCA, ASCAP/Hits From Da Bong, ASCAP/BMG, ASCAP) HLI 1 YOU REMIND ME OF SOMETHING Comba. BMVR Kely, BMI)
- 6  SENTIMENTAL (EMI April, ASCAP/DA.R.P.. 28 You T0 LOVE ME Baby, BMU2nce Comb
I LIKE Recurrents are tiles which have appeared on the Hot R&S 22 TIL YOU DO ME RIGHT (Sony Tree, BMVEcaf, BMUKmel, BMD) YOU USED (Chyna Baby, BMUJanice Combs,
[13]12] 9 | kuvkiose iceweLexranees) Singles Chart for 20 weeks and nave aropped belom the ton 50. ASCAP/WB, ASCAP/Nuthouse. ASCAP/EMI Blackwood. 75 TONIGHT'S THE NIGHT (Dorril, ASCAP/Zomba, ASCAP/ BMV/EM Blackwood, BMUNinth Street Tunnel, BMD HL
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Isn't it funny how the

world seems to get a little
smaller every day?

Beyond the recent

bridges built in cyberspace,
the global dance-music commu-
nity has never seemed more connect-

ed. Whether it is by bassline, lifestyle or

Dancin
In The Streets /2@

K

TUENRY SYaTrike ity

Worldwide
Jance

The past year has been a
tough one for New York
clubgoers.

The winter months saw

the legendary Sound Factory unexpect-
edly and permanently close its doors,
leaving an enormous void in the under-
ground scene. Though there were ram-
pant rumors and several at-large parties,
hopes of the venue rcopening were
dashed when SF’s resident DJ and red-
hot producer Junior Vasquez settled into
a weekly slot at the enduring Tunnel,

philosophy, there is less us and them, and a l he wo rld
whole lot more we. The unique qualities

resulting from cultural differences and geog-

raphy remain, but they are
far more accepted by one
another. In fact, one could
argue that the differences
are embraced.

That vibration of
clubland's global unity is
the essence and fuel of
Billboard's annual "World-
wide Dance" Spotlight.

As you wander through
the quick-bite overviews
of selected club scenes
from around the world, the
threads of common-

BY LARRY FLICK

ality are Tikely
to be vibrant and
obvious. But do

serving up his signature quirky hlend of

ARMAND VAN HELDEN continues to rule the world as one of clubland’s hottest
remixers. His own productions and compositions for New York’s Strictly
Rhythm Records also have garnered kudos and have a number of major-label
AGR executives lining up to sign the young talent to an album deal.

not lose sight of
the differing per-

spectives and sounds that keep the international dance-music community from becoming a gray,
faceless blob. The beauty of it, as illustrated in the following pages, is that the varying
colors are merging into a tightly sewn tapestry.

Join us in celebrating the current state of clubland.

!

When it comes to divas,
few have been more visible
in the last three years
than New Jersey's MICKELLE
WEEKS, who has grown into
the lofty role as the
Jocelyn Brown of the '00s.
Among her strongest
records in recent times
has been "Never Leave You
Lonely" with Diva
Convention on Radikal
Records and "Wake It Up"
with Lovewatch on
G-Zone/Gee Street

Records.

well-known ditties and cutting-edge
deep-housc.

Llsewhere around town, the descen-
dant Sound Factory Bar continues to
flourish with several must-attend weekly
cvents. Wednesday nights are presided
over by the Underground Network, host-
ed by singer Barbara Tucker with
turntable magic by “Little™ Louic Vega,
while the fierce Facroria bash is a
Thursday night favorite, thanks to future-
superstar D Lord G. and an array of the
city’s most fashionable banjee boys
Fridays at Sound Factory Bar belong to
the legendary Frankic Knuckles, who is
still one of the best in the biz, hands
down

The Roxy continues to embrace the
Mardi Gras decadence of the late great
Saint with its jam-packed room of shirt-
less muscle bods, bright-colored ambi-
ence and twirly house music from festive
DJs like Johnny Vicious and Danny
Tenaglia. Andy Anderson still rules the
VIP room with kooky nuggets by the likes
of Connie Francis and A Taste Of Honey,
among others.

For the mainstrcam-minded, Tatou and
Palladium continue to reign supreme,
serving the hits of the day and an ample
dose of fashion-conscious punters, while
subterranean rastes are met at funky
havens like the East Village sweat parlor
known as Crobar (Tedd Patterson is a
drcam of a D)) and the pioneering, leg-
endary Clit Club. In sum, New York has
something for nearly every dance music
taste.

Continued on page 40
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is the World's leading dance label . . . forging the new sounds of HOUSE music with the genre 's biggest names:
DANNY TENAGLIA; "CLUQ_‘: 69, JUNIOR VASQUEZ, MURK, ERIC KUPPER, DEEP DISH, DJ PIERRE,
UNDERGROUND SOUND of LISBON, FRED JORIO, the ABSOLUTE USA and more!

a chk-solid founda}}"&n for a better HOUSE!

for a catalog of TRIBA. tities, merchandise, and more...
1 Joi the TRIBE! Call the 24-hour TRIBAL hatline at 415-979-4874 or write to:
B tmonar | B Doredo | FEIES S . TRIBAL Ame‘rica-./ TJ{?IBAL‘ United Kingdom
UPGEE | gaiABER | EumAL 594 Broadway #901, New York, N¥ 10012 or e-mail TribalGuy @ aol,com

1.R.5...SOUND BUSINESS
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Worldwide
Dance

DANGE AROUND THE WORLD: THE 0.K.
Continued from page 38

w1 &L

ne of the more important
things to happen over the past
year has been the increased

global acknowledgement of areas heyond
London when addressing the vitality of
the U.K. club circuit. Venues like the
Hacienda are legends that need no fur-
ther bolstering, bui there are numerous
other rooms in which special new DJs are
being bred.

Among the hotter venues in the UK.
right now 1s Hard Times, which is the
brainchild ol tarmer-turned-clubiand
mogul Stephen Raine. The house-driven

club began its young but influential life
Aug. 7, 1993, in a small West Yorkshire
village known as Mirficld. Over rwo
vears, Hard Times has changed locations
several times. inhabiting such unusual
venues as an old church in Huddersfield
the mammoth Bagley's film studio in
London (the site of onc of the UK.’s
largest garage-styled partics to date) and,
cventually, a statc-of-the-art center in
Leeds Clubland heroes like David
Morales and Todd Terry have graced
Hard Times’ turntables.

In Manchester, Paradise Factory en-
dures as one of the city’s top gay spots.
Twirl your handbag to the lively Euro-
disco and hi-NRG coming [rom the
turntables of resident DJs Tim Lennox,
Dave K. Butch and Shane. who make the
Saturday soirec “Hallelujah” all the rage

Trekking to Liverpool, there is no place
quire like Club 051, with irs large indus-
trial-warehouse visual vibes and happy-

tude is rampant. And there are more
clubs than you can swing a bat at.

Ministry Of Sound has been one of
London’s prime spots since it opened in
1991. Patterned after the famed Paradise
Garage, the venue continues to play host
to some ol the world’s 1op spinners—
including CJ Mackintosh, “Little” louie
Vega, Kenny “Dope” Gonzalez and David
Morales. Needless to say, trends and
important records are launched at this
venue scemingly on a nightly basis. In
fact, Ministry Of Sound has spawned its
own respected independent label and is
the umbrella for a country-wide caravan
concert-tour that features top acts like
Love To Infiniry and Billic Ray Martin.
The tour peaks later this season at the
massive Wembley Complex

The Gardening Club is also hanging
tough atter four-plus years of operation
successfully playing (o formidable
crowds who require a bit ol substance
with their grooves. Jeremy tlealy contin-
ues to be one of the Gardening Club’s
prime draws, while James Levelle's
Friday night “Headz™ party packs 'em in

EastWest U.K. act D-INFLUENCE has been wooing clubgoers and critics alike with its
second album, “Prayer 4 Unity,” which transcends the acid-jazz/rare-groove movements
Jrom which the act was born. Led by singer Sarah Weber, the group has been touring
Europe and the U.K. throughout the fall and will continue until the end of 1995.

house musical context. DJs Dave Graham
and Rusty keep the NRG at peak level at

all times. Across the way is Nation, which
is notorious for drawing the likes of kylie

for a night filled with evervthing from jazz
to techno. As always, the Gardening Club
works best because it is adaptable to a
variety ol crowds and sounds, and is

"HOT _ HOT  HOT |
CaLYypPso/soca music

®eBestPricesGuaranteed.
®Free CatalogsandFlyers.
®T00%RetUrNSs (ontecomonded Producis)
= :
'o PHONE:1-305-234-0440
‘ft"‘,x FAX:1-305-234-9774
%, BOLLIN' THUNDER RECORDS
. 12855 SW 136 AVE Sulte#106  ®
Miami, Fl. 33186 ¥

K-MIX REPRESENTS THE WORLD'S LEADING

REMIX AND PRODUCTION TALENT

ARMAND VAN HELDEN
LENNY BERTOLDO
JOSH WINK
GEORGE MOREL
DJ CASANOVA
DJ SNEAK
DJ STEW PIRRONE

X-MiX talent remixed and produced
nine Billboard #1 singles and many
massive original club tracks in 1995

Full pmduc-tion and editing
in three digital studios
Boston, New York and Philadelphia

Fof Prodvt‘lciior“\ and "World;nﬂl.ide DJ'"Book,ings
contact Neil Petricone at

617.661.9649 or FAX 617.661.6785

never a slave to momentary trends

Durable to the end
Finally, there is Heaven, a gay-directed
Continued on puge 42

Minogue. Roger Sanchez and Andy
Weatherall. The sound is varied house
with a decidedly srateside feel. Tasty,
tasty.

scene. The expectations are almost

lx's not ¢asy to live in the London club
insurmountable. Drowsy punter atti-

NERVOUS ROLLS INTO

the only label covering all areas of underground music

&0 NERVOUS |

2 BYRON STINGILY “"DON'T FALL IN LOVE" produced by David Morales

i QN ¥ b/w "I'M WITCHA BABY" produced by Mike Dunn.
Yor JAY WILLIAMS "LOOK ME UP" remix by Junior Vasquez.

KIM ENGLISH "THE LOOK IN YOUR EYES" produced by Byron Stingily and Mike Dunn
‘ NU YORICAN SOUL - title TBA, produced by Masters At Work.
, BLACK PHUNK - title TBA, produced by Derek Jenkins & Crew
| the same people who brought you “RUFFNECK" featuring YAHVAN.
N-SYNC “CLOSE THE DOOR" house version of the classic Teddy Pendergrass track, produced by B.0.P

“1 on SORTED

WINX “ARE YOU THERE" the follow-up to the worldwide smash
"DON'T LAUGH" - from the forthcoming debut album.
ROGRESS INTO OUR FUTURE - THE ALBUM"
available on CD and double vinyl LP.
M-FIVE FEATURING BRAD RAKER "SANCTUARY" the follow-up to "LIFT ME UP."
ACID COWBOYS "WIMMIN" produced by Jazzy Nice and Mitch Moses.

on WRECK

BROADWAY "MUST GET PAID" produced by KRS-ONE.
FUNKMASTER FLEX — the debut album, title TBA.
SMIF-N-WESSUN - new album, TBA.

on WEEDED

MAD LION — new album, title TBA, to be produced by KRS-ONE.
LADY APACHE - the debut album, to be produced ty Mad Lion.

on STRAPPED

RUSTY KILLA PRODUCTIONS "REALITY CHECK"
produced by Shazam X and Kenny Dope.

on NERVOUS CHILL

At DIRECTION. JIMMY WeNTz,0TG95; Arl TRaMP

JULIUS PAPP PRESENTS CUEBALL VOLUMES 1 & 2.

.z on DISCO DOLLY
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Far contacts please call Mr. NIKO SPINOSA

Ph. +39-2-80.90.70 Fax +39-2-72.00.41.17
DANCE FACTORY is a division of EMI italiana s.p.a.
via Camperio, 14 - 20123 Milan - ltaly
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Dreamin®
bve Me Tonight
It You Leave Me Now
Plus Morg!

Hey Mallorcae Crazy Over You
(rcus Rae Master Mixe Danger
Mongbizye My Fortidoen Lover
Mus More!

RECORDS INC.
AN ENBERTAINMENT COMPANY

DISTRIBUTED EXGLUSIVELY BY TN/NV/7\"RIR= 1.800-728-4000

.:,;f

Camt Stop The Beat

Tel 1t To My Heart

Say It's Gonna Rain
Plus More!

Be My Mane Funkytown
Samirae Capitol Tropical
Harden My dearteLove & Desire
Flus Morg!

| DANGE AROUND THE WORLD: LONOON

Continued from page 40

venue that has the lads swinging and
prancing into the wee hours every
Saturday to the pop/house and hi-NRG
anthems of the moment—thanks to the
nimble mixing touch of jocks like Vicki
Edwards, Tasty Tim and Jimmy Dean
Equally festive are the midweek Fruit
Machine parties, at which scandalous
grinding occurs during mix sets by Rich
B. Martin, Confusion and Jeffrey Hinton.
Good lor a gag or a giggle.

Il N !

he true beauty of the Dutch

I dance music scene is its broad

diversity. It is a region where

Euro-NRG acts like 2 Unlimited and

housers like Jaydee can more than

coexist: They actually complement
cach other.

Raves continue to be a major draw,
with parties like Mystery Land frequently
enticing upwards of 20,000 kids to
trip'n’twirl. Also quite popular are
Hellraiser and the Mega Music Dance
Experience, which has been known to
draw nearly 25,000 punters.

In Amsterdam, nothing has the style or
drama of Roxy, the city’s oldest and best-
known venue. Roxy exists within a fine
old theater where performers like
Josephine Baker once basked under the
center-stage spotlight. Musically speak-

| ing, Roxy is fueled by the mainstream

hits of the day, with a bit of a slant
toward retro-NRG and disco. Prepare for
the moment Dead Or Alive starts blasting

Venerable techno outfie THE
PRODIGY continued to be one
of the most innovative groups
of its genre with its early 1995
Mute release, “Music For The
Jilted Generation.” The act, led
by Liam Howlett, is currently in
the studio completing ar album
Jor spring 1996 release.

from the speakers!

The only hitch with Roxy is that it
holds only about 700 people and is a
membership-driven venue. The door
scene is intense, but well worth endur-
ing—if only for an opportunity to stand

on landmark ground

Club IT continues to be among the
leading gay venues in Amsterdam, most-
ly on the strength of its brilliantly dra-
matic, if somewhat ostentatious, decor
and its crowd of beautiful badies. The

More Protein Records’ LIPPY LOU raised more than a few eyebrows in 1995 with
“Liberation,” a rave-lined ragga/NRG anthem in which she publicly declared her lesbian
sexuality. The 19-year-old siren is currently promoting her second single, a riotous cover
of the Was (Not Was) chestnut “Out Come The Freaks.”

Myslc
.. ANEW REALITY WITHIN THE RECORD INDUSTRY!

ZAC MUSIC s.r.l. V. Mecenate 76/3 20138 Milan italy Tel. ++39-2-58015015 Fax ++39-2-58015188
PUBLISHING MASCOTTE s.r.l. V. Quintiliano 43 20138 Milan Italy Tel. ++39-2-50841 Fax ++39-2-5084313
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sound system is still the best in the land
and it cooks with the blistering bass ol
handbag hits by Evolution, M People and
countless other lamiliar names

Now that you are prepared with tha
knowledge. head directly for the heart o
Switzerland’s club world: Zurich. And be
sure to start your irck ar the mighiy

Kausleuten. one of th

swiitt=err] Latmndl

city’s largest and most
popular venues

Lach night ar Kau-
sleuten has a notably dil-

cre’s an important rule ol
thumb when dealing with the
Swiss club scene: Do not eve

draw comparisons between it and th
Swedish circuits

According to many ol Switzerland's top
DJs, the nwo arcas are constantly conr
pared for reasons thar are unclear. “Mayb >
it's because both start with SW,” notes
one local punter with a laugh. In vt
however, Switzerland and Sweden are nct
only geographically distant, but are also
vastly apart on the musical maj
Switzerland’s embrace of hard and aggres-
sive techno music sharply contrasis
Sweden's dominant pop/NRG sounds.

Chicago-rooted diva MEECHIE
continues to reign as one of
the flagship artists of the
renowned Vibe Music produc-
tion/artist posse. Her 1994
U.S. smash, "You Bring Me
Joy," was a crossover hit in
the U.K. shortly after it
was licensed by MCA Records
U.K. She currently is
putting the finishing touch-
es on a follow-up single,

terent avor, ranging from
old-school R&B on Tuesdays to the hard-
house and techno saund that fuels the

weekend. The hottest DJs in residence at
the moment are 69-Fimp and Jazzee Tam
hoth »f whom keep tace synth edges jagged
and aathartic—a nicz conurast to the rela-
tively plusli and darl. decor of the vene:.
Velvct is far more ntimate—the sor ol

New to the Fix in ‘96 GIElers
Freaky,Chak Smgle-CeIl

INTER@STELLAR GROOVE POWER

For.Information:,212-8€6-7500

'"’Wm 1

place where {olks converge at the top of
an cvening's club crawl. Vibeology is ke
at Velvert, and it provides a musical menu
ol "70s disco, housc and retro-soul

Luv is the place where people go when
they need a break [rom techno. D] team
Marco and Pluto are curren:ly propped
for bringing some much-necded garage
styled house to the scene. Check the
schedule, though. Othenwise, you might
stumble upon one of the club’s popular
heavy-meral nights. Scary, but wrue

The Garage is a Saturday-only venue
with an all-night bash that leaks into
Sunday alternoon, while Oxa is a wildly
popular after-hours joint that draws
hardcore ravers.

The gay club scene is highlighred by
Laborinth, which is jam-packed cver
weekend. It gets so hot and crowded in
the venue that the walls and ceiling are
literally dripping. DJs Michael k. and
GoGo are clearly doing something right.

In the French region ol switzerland
smoother house rhythms prevail, as evi-
denced in venues like The Mad in
Lausannc, and The New York Club in
Neu Chatel

Continued on page +4

FUTURE SOUND OF LONDON remains among the leading
innovators of the ambient-pop musical movement. In the past
few years, the act has evolved away from remixing other acts’
material in favor of mining its own unique ground. Since ink-
ing a licensing agreement with Astralwerks in the U.S., the
ever-experimental Futnre Sound Of London has been able to
transfer some of its underground club success into modern-
rock and college radio.

—

FRANKFURT

LONDON NEW YORK

Bringing you Music
from around the globe
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HIP HOP FREESTYLE CLUB HOUSE TECHNO

WE ARE THE 12" VINYL

SINGLE SCGLUTIGN

Celebrating Our 15th Anniversary

OVER 500 MAJOR/INDEPENDENT LABELS
CURRENT AND CATALOG ON 12" / LP'S
KNOWLEDGEABLE SALES FORCE
EXCELLENT SERVICE

mmmmmm  V/INYL ACCESSORIES =
Record Bags - Slip Mats - Stanton Products

CALL FOR OUR NEW STORE PACKET
@UNlGUE MUSIC CORP.

110 DENTON AVENUE, NEW HYDE PARK, NY 11040
Tel.# (516) 294-5905 ext. 445

CLUBHOUSE TRIBAL CLASSICS R&B

Tel.# (800} 294-5901 Outside NYS Fax# (516) 294-1644
PROGRESSIVE TRANCE DANCE DANCEHALL

dioV S1lv3IgMv3Iyg 3I1ONAC ISNOHANVYH

Warldwide
lance

DANCE ARDUND THE WORLD: CHIGAGD
Continued from page 43

<l H g

We Are Family

> NATIONAL AND REGIONAL independent dance music distribution
> EXCLUSIVE with many labels

> DROP SHIPMENTS TO CHAINS in rzacting areas

» FAST return approval and processing

> NO COMMISSIONED SALESPEOPLE

>» GCLOSE TO THE STREET we solicit product with consumer demand
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WHERE DANCE MUSIC BECOMES MAINSTREAM
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would have advanced 1o the level it is
today withour the Chicago scene?
Mavbe, but not with the same rich
groove rexture and abiding reverence o

lx there any way that dance music

| traditional soul. As the hirthplace of

howse music. Chicago has atot to live up
to—which ir does, und then some.
Nearly cvery musical taste is met by a
wide variety of clubs in this town
though Vorrex and CroBar are on 1op ol

Maxi recording artist DAPHNE
has beee making strides toward
mainstream stardom with each
success-ve single. Her latest
effort, "I Found It," which was
produced by David Anthony, is
already a dancefloor smash and
is starting to snag attention
from crcssover radio program-
mers anc mix-show spinners.

ol acts like Barbara Tucker, M People
and Joi Cardwell. And the crowd is
among the most {riendly you will
cneounier

ol saucy and oh-so-fashionable gay men
On Saturdays, muscles and leather
abound.

Also quite festive is Pigalle Place. a
grand ol venue ol rococo style with
miles ol red velver and gold. Kitseh does
not fully capture the faux glamour of this
club. The music is equally bold and
smartly varied 10 sate the rastes of the
laitly broad cross-section of punters. On
any given evening, you arc likely to hear
caustic rave blend into hi-NRG. into
garage and finally into hip-hop or ambi

New York’s Digital Dungeon Records has been having solid underground

club success with a series of dubs from Danish production team THE
WITCHDOCTORS. The act is dividing its time between creating a new EP
of material for release at the top of 1996 and DJing in venues throughout

Europe.

the all-important house-music heap. The
former is flashy and claborately
cquipped with a state-of-the-art video
bar and two dancefloors that are
designed to simultaneously suit hard
and poppy desires. The ferocious
Psycho-Bitch blends hard-house jams
with enviable agility.

CroBar caters to more subterranean,
left-of-center needs. with its dark and
gothic atmosphere and alternative-leaning
mixture of house and trance music. DJs-
in-residence Teri Bristol and Marc
Picchiotti are masters al weaving tingly
rhythm pictures. In fact, they can casily be
touted as two of the best turntable arnists
working in the States at the moment.

Elscwhere around town, Shelrer is the
most mainstream joint, wherein John
Curly spins pop-rooted fare witn conti-
dence. Ka-Boom is also quite popular on
Saturdays and is propelled by the music

ThrailiNacxe

onsidering its reputation f{or
heralding less-than-savory under-
ground grooves, Paris actuall;

has quite the innovative and daring
scene. Perhaps it is time (o rethink some
age-old stereorypes.

The most striking aspect ol the Parisian
circuit is that its venues are steeped in
lush and arttud visual style. For example,
Qucens, on the notorious Champs
Elysées, 1s best described as a cyber cas-
tle, wherein siate-of-the-art lighting and
sound is framed by detailed architecture.
The sound is hip-grinding deep-house
along the order of David Morales.
Derrick May and “Little” Louie Vega,
with a clientele that 1s largely comprised

ent pop.

The good news is that most Parisian
clubs are also embracing the homegrown
creations of rencgades like Laurent
Garnicr, who has camed a deserved glob-
al reputation as one of France’s truly bril-
liant musical minds. tiis remixes and
productions never fail to stretch the
boundaries of house music, while pro-
viding the bass licks necessary to achicve
Mainsirean success.

to solten its perennially hard-edged
approach to dance music. Sure, abra-
sive techno still saturates the scene, but
there are a couple of choice venues that

ln recent times, Germany has begun
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are venturing into brighter and more-joy-
{ul dance music tones.

Berlin’s E-Werk, located on Wil-
helmstrasse (between Zimmerstrasse
and Leipzigsirasse at Potrsdamer Platz),
dabbles heavily in hi-NRG and pop-
spiced house rhythms—which jibes well
with the venue’s enveloping high-pow-
ered turbo sound system. E-Werk has
played to a lairly mixed crowd since it
opened in 1993, sprinkling in guest DJs
like Judge Jules and Dino Percra with in-
lhouse jocks Dr. Motte, Magic Jonzon, D)
Cle. D) Disko and Woody. The best
thing about the spare, warehouse-like |
Werk, however, is that its Sarurday night
parties tend to spill well beyond Sunday
hrunch hours. 1t is a true haven for the
most die-hard twirlers.

Equally intense is Distillery, a South
German venue housed in the basement
of an old brewery at Wolfgang Heinze
Strasse. Over the past three years,
Disrillery has embraced a combo of acid-
house, nu-NRG and trance that success-
fully skirts the line between edgy aggres-
sion and anthemic revelry. Like E-Werk,
Saturdays at this spot are the real deal,
operating from midnight into mid-alter

noon the next day. Don’t even think of

arriving until 2 a.m. at the carliest. And
bring a change of clothes (or be prepared
to strip). It gets mighty hot'n’steamy
rhere.

Tl

The ltalian club scene will forever he
noted as the country that almost single-
handedly resurrected the disco move-
ment several years ago with the nostalgic

In the past year,
BRIAN "B.T." TRANSEAU
has developed from
one-time Deep Dish
production-team member
into a red-hot solo
entity. His complex
electro-house style
has rendered him an
in-demand remixer for
artists like Seal,
while he's a solid
recording act in his
awn right. His single
"Embracing The
Sunshine” on Perfecto
Records has become a
watermark in the
commercial success of
ambient-pop.

musings ol Capella, Blackbox and the
49%ers. However, the last two years have
seen a norable shift in sound and vision
from ltalian clubheads. Sure, they still
love to indulge in froth and festivity, but
there’s an underground scene percolal
ing, and it's on the verge of taking over
the mainstream.

One of the hest new venues in Napoli,
for example, is Angels Ol Love, where the
hass from the specially mstailed sound
system actually makes the walls shake.
Talk about Sensurround! Besides hosting
a bevy of local heros like Claudio
Cocoluto, Angel Ol Love is fast hecoming
famous for luring top-shelf spinners like
London’s Ashley Beadle

In Rimini, history rules the scene with

NEXT RELEASES - NEXT RELEASE

."

Alex Parly - photo by Emanuele Mascioni
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the excitement thar continues to sur-
round Echoes and Cocorico. The lormer
venue holds roughly 2,000 revelers and
is noted for being the first place house
music was heard in laly—in 1986 To
that end, this continucs to be among the
most innovative, lorward-reaching clubs
in all of lraly.

On a 1otally dilferent musical page, the
latter club glistens with the caustic synth
attack of techno and hi-NRG—though it
is not unusual for the bassline to 1isc
above the noise and guide punters down
a more sultry rance path. Peak howrs aie
mad affairs, with the beats-per-minute
racing to heart-attack pace. It’s catharsis
of the most joyful order from ltaly’s ve
first 1techno nightclub.
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Flying Records (USA) Inc.

TANIA LOUISE “DEEP IN YOU" STONEBRIDGE MIXES '

BLAST “CRAYZY MAN"” KAMASUTRA REMIX

F.O.S. feat. CHECKMATE “L OVE PEACE AND JOY”
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ALEX PARTY the.album

DINO LENNY “WHITE HORSES" NEW W£VE EXPLORERS + GIANNI PARRINI RMX

UMM proHM az.zm

member labels of Flying Records Productions

INDIANA “TOGETHER AGAIN”
KK “l CAN'T STAND”
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WORLD LINE “HOLD ON"
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BABYRA SOUL “s/t”
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Boy George Exits Virgin, Readies To Tour States

GEORGE ON THE LOOSE: On the
eve of his first concert tour of the U.S.
in several years, Boy George is sever-
ing his decade-plus ties with Virgin
Records, citing a “lack of commitment”
from the label to his latest album,
“Cheapness And Beauty.”

In an exclusive phone conversation
from his London home, the brash and
outspoken artist cites a “frustrating”
promotional visit to the States last

BOY GEORGE

month, coinciding with public appear-
ances in support of his new Harper-
Collins autobiography, “Take It Like A
Man,” as the final factor that triggered
the move.

“I was getting stopped in airports by
people asking me when I was going to
make another album,” he says. “Can
you imagine how that made me feel? It
made me feel like my label wasn’t work-
ing terribly hard to promote a record
that I had poured my heart into. I felt
third rate when I absolutely did not
deserve to. I've given too much of my
life and music to this label during the
last 15 years to be treated like this.”

Although nobody we contacted at Vir-
gin would speak on the record regarding
the matter, one source at the label says
the split will be “as amicable as possible
and will, hopefully, be handled to the sat-
isfaction of everyone involved.”

At this point, Virgin is still actively
soliciting club play on the recent single
“Same Thing In Reverse,” an acoustic-
framed pop ditty that has been refash-
ioned with twirly, NRGetic house
rhythms by Evolution. However, the
label is not providing financial support
for George’s concert tour, which will
begin hitting midsized venues at the
end of the month. He is covering many
of the costs himself. “It’s important to
me to get out there and play these

auce'..,:‘

TRAX
by Larry Flick
songs live,” he says, noting that the
tour will be preceded by a string of
gigs in St. Petersburg, Russia.

Fans of the singer should be braced
for a raw, band-executed set that leans
primarily on the rhythm/rock-fused
“Cheapness And Beauty,” which has
been deservedly lauded for its tight
pop hooks and brave, homocentrie
lyries. His longtime protégé, More
Protein/Radikal Records diva Eve
Gallagher, will be the opening act.

Following the tour, George says he
will begin writing and recording mate-
rial for his next album. As on previous
projects, the stylistic tone will be
diverse. Despite early overtures from
several other labels, he says he is not
in a rush to sign the dotted line just
yet. “I'm going to be very careful
before I make that kind of long-term
commitment again,” he says. “But I'm
actually quite excited at the idea of get-
ting a fresh start in a new situation.”

George’s burgeoning career as a club

DJ continues to flourish, with a pair of
beat-mixed compilations due before the
year’s close on the independent U.K.
labels React and Ministry of Sound.
Reflecting on his final moments with
Virgin, George sighs and says, “At the
end of the day, it was like a bad mar-

riage in which we no longer understood
each other. It's better that it’s over.”

GROOVE LINE: If we had a penny
for every industry executive who whis-
pered in our ear, “What I'd really like

(Continued on next page)

Phat Vibes. Members of Chicago’s famed Vibe Music production/indepen-
dent label posse unwind after mastering “The Don Presents The Phatheadz Il
EP" the sequel to producer/engineer Joey Donatelio’s successful early '95
recordmg debut. Donatello has also completed another Vibe Music EP

“Pearl Necklace,” which is due before the end of ‘96, and has contributed a
remix to the 12-inch for Michael Jackson’s new Epic single, “This Time
Around.” Pictured, from left, are Donatello; Connie Varvitsiotis, VP of Vibe
Music; and producer/DJ Maurice Joshua.

U ALL NEED SOUND, GUYS !
NOW...U CAN GET IT EASILY
DIG IT INT'L DANCE...

a

\_INTERNATIONAL |

S

DIG IT INTERNATIONAL S.r.l. via Fantoli 15 - 20138 Milano
Tel. (02) 580991 (ric. aut. 15 linee) - Telefax 58011767
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BOY GEORGE EXITS VIRGIN, READIES TO TOUR STATES

(Continued from page 46)

to do is produce records myself,” we
would be wealthy enough to retire. One
of the rare few who is successfully real-
izing the transition from the office to
the studio is Vinny Vero, a former
EMI product manager who is making
promising inroads as a housemeister
with an intriguing pop flair.

In less than a year, Vero has added
his touch to recent records by Shara
Nelson, Blondie, and Cut’n’Move. His
strongest efforts include “Lucky,” the
first European single from Ace Of
Base's forthcoming Arista album, and
“Driving” by enduring English pop
troupe Frazier Chorus. Also, Vero is
writing material with diva Judy
Cheeks for her next album. If there is
a hitch to this scenario, it is that Vero
(like so many young stateside produe-
ers) is currently better appreciated by
labels and DJs overseas than in his own
backyard. When will the sheep of this
business wake up and look beyond the
flavor of the moment? In the end, how-
ever, we believe that Vero will eventu-
ally enjoy an extended period of time
in the U.S. spotlight.

Speaking of folks who straddle the
fence between the business and cre-
ative sides of the music biz, we are
pleased to report that sometime A&R
dude/producer Dave Shaw is back on
the frontline after a brief hiatus from
the studio. He has reteamed with occa-
sional collaborator Kathy Brown for
“]1 Appreciate,” a stormin’ houser on
Cutting Records. Brown is in fine
form, making good use of Shaw’s sim-
ple, infectious tune. Benji Candelario
adds to the fun with a pair of remixes
that have a sharp blend of deep house
bass and tribal-spiked percussion.

Also making a nifty comeback is Jay
Williams, who could easily surpass the
suceess of his 1990 hit “Sweat” with a
cover of the Blue Magic R&B chest-
nut “Look Me Up.” Available on New
York’s Nervous Records, the single
gains much of its depth from a rich,
well-shaded performance that could
only come from a seasoned pro.
Williams’ production is sturdy, pro-
grammable, and anchored with bits of
ear-pleasing live instrumentation.
However, we are betting that Junior
Vasquez's more aggressive and slight-
ly more trend-conscious remixes will
draw the lion’s share of attention. The

s Dance
Breakouts

FOR WEEK ENDING NOV. 18, 1995

GLUB PLAY

. BEAUTIFUL LIFE ACE OF BASE ArisTA

. PHILADELPHIA BROOKLYN FRIENDS
NITEGROOVES

. ADDICTED PLUTONIC BoLD!
. 1 FOUND IT DAPHNE maAxi
. COME ON HOME CYNDI LAUPER EPiC IMPORT

MAXI-SINGLES SALES

. BUDDAH BLESSED IT SUPERNATURAL
EASTWEST

. UNIFIED REBELUTION JURASSIC 5 sLUnT
. FUNNY HOW TIME FLIES INTRO atLanTiC

. WHERE EVER YOU ARE TERRY ELLIS
EASTWEST

. TREAT ME RIGHT TEMPLE OF THE GROOVE
ONE PLANET

Nneaw N

N o bAWN =

Breakouts: Titles with future chart potential,
based on club play or sales reported this week

Rhythm Saint. Producer/turntable
artist Stephen Nixon cues up a house
music jam at a recent bash celebrat-
ing the release of the new album,
“Golden,” by his act, Rhythm Saints.
The party was held at Rage in Los
Angeles, where Nixon spins on a reg-
ular basis. “Golden” is available on the
independent N'Soul/Velocity Records
and is bolstered by the DJ attention
being given to the set’s leadoff tracks,
“Forever” and “Living Joy,” both of
which feature vocals by diva Shade
Edejumo. (Photo: Randy Rike)

good news is that Williams is working
on an album that should be ready by
the middle of next year.

The second Bucketheads single is
finally upon us, and it was well worth
the wait. “Got Myself Together” floats
samples from the disco classic of the
same name over a vigorous house
groove that is as accessible to main-
stream radio formats as it is to under-
ground dancefloors. Mastermind
Kenny “Dope” Gonzalez proves the
depth of his imagination and beat skills
here, as he deftly walks the tightrope
between pickpocketing innovation and
nostalgia. He teams with “Little”
Louie Vega for a Masters at Work
remix that is reliably edgy and hard.
For those of you who have been
indulging in this gem as an album cut
from the Bucketheads’ fine full-length
Henry Street/Big Beat album, there is
the bonus jam “Sunset,” which.is worth
the price of the 12-inch.

From the halls of the Northcott-dis-
tributed Sub-Urban Records comes the
equally retro-minded “First Take Ses-
sions” EP by producer Paul Simpson.
Dub action for days, with Simpson
revealing solid potential as a tunesmith
via the loopy hooks and memorable
melodies that propel such tracks as
“Keep Dancin’ ” and “Real Woman.” The
next logical step is for Simpson to con-
nect with a lyrieist who can flesh his
useful ideas into full-fledged songs. In
the meantime, give your booty a treat
with these infectious four cuts.

On a completely different musical tip,
Mark Bell, who is best known as half of
the venerable techno act LFO, takes
solo steps under the name Clark with
“Lofthouse.” Issued on Carl Craig’s
Detroit-based Planet E Records, this
two-record set explores a fairly broad
range of electronic club vibes, including
fast'n’blippy trance and solemn ambi-
ent/pop. For the brainy punter who
needs more than the occasional “oh,
yeah” sample in a 4/4 beat—and don’t
we all once in a while?

But when you are ready to return to
the land of divas and soulful house
musie, be sure to investigate “People”
by Karen Pollard on Deeper Records.
The New York-rooted belter flexes her
untrained but highly effective pipes to
maximum effect, while producer Eddie
Peters and remixer Jonathan Peters

throw down hearty tribal-shaded
rhythms that are custom-made for
peak-hour domination. Join us in living
for the sprawling and ever-changing
Put Your Hands Together mix, which
clocks in at 10-plus minutes.

STOCKING STUFFERS: Need some
holiday gift ideas for the twitchin’ punter
in your life? How ‘bout a multi-act club
compilation? We cannot recall when we
last saw as many well-structured sets as
are circulating now.

We have been undecided about the
creative state of freestyle music in
recent months. As much as we love that
quirky blend of salsa, electro-pop, and
youthful vocals, there has not been a
breakout act or record from this com-
munity in far too long. This fact takes
on greater weight as you listen to
“Freestyle Latin Dance Hits,” a two-
volume collection of classies that offers
such durable gems as “Let Me Be The
One” by Sa-Fire, “Bad Of The Heart”
by George Lamond, “Show Me” by the
Cover Girls, and “Come Into My
Arms” by Judy Torres. Tasty as candy,
this set will trigger countless memories,
while also spurring hope that someone
in the freestyle community will eventu-
ally find the inspiration to take the lag-
ging sound to a fresh new level.

While in a retro mood, spend some
time with “Hit That Perfect Beat,” a
two-CD set of '80s ditties on the MCA-
distributed Oglio Records. Decidedly
Anglo in its perspective, the song selec-
tion leans heavily on such alterna-
dance cuts as “Animal Song” by the
Europeans, “World Domination” by
the Belle Stars, “Who Needs Love
Like That” by Erasure, and “I Love A
Man In Uniform” by Gang Of Four.
Of course, the icing on the cake is the
1985 Bronski Beat bauble that
inspired the collection’s title. Although
there are not that many rare tracks
featured, the real allure of this project
is that chance to have the original 12-
inch mixes of these songs (many of
which are out of print) on CD.

For those with less obvious, less
mainstream desires, Harthouse/Eye-
Q Records offers “Dark Hearts 2,”
another in the label’s series of complex
ambient excursions. The plus here is
that much of the material rarely falls
into beatless new age soup. Rather, the
plush, pillowy keyboard musings of
such producers as Claude Young,
Luke Slater, and Frank de Wulf are
rooted with vibrant basslines and per-
cussion that keep the listener engaged
and inspired to move.

Also, Eye-Q founder/producer
Matthias Hoffman bows Cygnus X, the
latest of his musical alter egos, via the
album “Hypermetrical.” Glorious, mind-
expanding music that will make the hair
on the back of your neck stand up.

Finally, New York’s Freeze Records
illustrates the depth of its catalog with
a trio of compilations: “NYC Dance,”
“Freeze Vocals,” and “Freeze Club
Mixer.” Fueled by the jams of Todd
Terry, David Anthony, Jason Nevin,
and Roger Sanchez, among others,
these discs initially startle even the
most discerning and experienced
house fan by raising proof that Freeze
has been building a distinctive sound
over the past few years without the
grandstanding tactics of many of its
competitors. The breadth of innovation
and timeless music speaks loudly. You
need each of these albums—and you
need 'em now.

NEW YORK—With the release of “1
Found It,” her third single for New
York’s Maxi Records, saucy ingénue
Daphne is striding toward the kind
of divadom that scores of clubland
wannabes and perpetrators will only
dream of attaining.

But a successful life surrounded by
strobing disco lights and throbbing
grooves is not the only item on the
New York-based artist’s career agen-
da—which is perhaps the key ele-
ment placing her
above the com-
petitive ranks.
She may love the
nightlife, but she
can see far
beyond it. And
while there is a
prevalent timbre
of forceful ambi-
tion in her voice,
there is no sign of desperation.

“There has always been a larger
picture for me,” she says. “I never
want to rely on any single thing in my
career. Besides, I'm an artist with
dreams to do a variety of things.”

At the moment, Daphne is wrap-
ping up arun in a stage production of
Randy Newman's “Faust” in La Jolla,
Calif. It is a long distance from her
salad days as the lead singer of the
defunct trio Pajama Party, which
enjoyed a string of pop/freestyle hits
that included the giddy top 40 radio
anthem “Yo No Se.”

“Tt was like school for me,” she says.
“It was meaningful in that I met peo-
ple and got to see how the music busi-
ness works on a lot of different levels.”

She also had the opportunity to
experience what she describes as “a
fabulous sense of fakeness. It was all
about coming across like we were fierce
stars. But none of it was real. You'd ride
around in a limo all day like you were
all that, and then you would go home
and wash your own panties.”

After the dissolution of Pajama
Party, Daphne began to further explore
other passions, such as acting and song-
writing. To date, her path has taken
promising turns with roles in the
Columbia motion picture “I Like It
Like That” and the Fox-TV program
“House Of Buggin’.” All the while, she
was writing tunes that eventually drew
the attention of those at Maxi Records.

“I’'m like a shark,” she says, undercut-
ting a sigh with a worldly wise snicker.
“T've got to keep moving, or I'm going to
die. And it has always been about doing a

DAPHNE

Ingénue Eaph_ne Qlys
‘I Found It’ To Divadom

variety of things in my career. I could
never be happy just doing one thing.”

Fortunately for the jaded ears and
booties of clubland, Daphne is exerting
considerable energy to working the
dancefloor. So far, she has scored a pair
of international hits with the muscular
house music jams “Change” and
“When You Love Someone.”

The new single, “I Found It,” which
has been snagging widespread play
from DJs on prerelease test pressing,
shows her evolving further into a fear-
less figure that rejects industry con-
ventions—from the imaginative struc-
ture of the song (which she wrote with
producer David Anthony), to the eye-
popping cover photo that greets con-
sumers. It is a striking shot that not
only pushes hormonal buttons but bold-
ly affirms that unusual, exotic beauty
can be as lingering to the memory as
more classical features. Tressed in a
mammoth, afro-like mane, the singer
smolders in nothing more than a satin
bra as her right hand travels to south-
ern physical regions. Daphne laughs at
the uproar the shot has created.

“First of all, I want people to know
that I am NOT wearing a weave,” she
says with a sassy giggle. “That’s
what you get when you run a brush
straight through my hair. VOLUME
for days! But on a more serious note,
that photo came out of a point during
the session when we were feeling
kind of silly. It wasn't at all calculat-
ed. The fact that I keep hearing peo-
ple talk about the cover is so amusing
to me. I hope they spend as much
time with the actual record.”

“I Found It” is the precursor to a
full-length album that is planned for
release during the first quarter of
1996. A preview into the set, which was
largely written and produced by
Daphne with newcomer Paul Romano
and veteran Justin Strauss, effectively
illustrates an artistic range stretching
beyond the house arena to include grit-
ty funk/hip-hop licks and sweet pop fla-
vors. After a easual listen to the shim-
mering, single-worthy “Inside Me” and
the rambunctious, downtempo “Cara-
jita,” it becomes clear that Daphne’s
greatest success is still ahead of her,
looming in the not-too-distant future

“T look at making music as being like
me needing to say something badly, and
someone else needing to hear it,” she
says. “It’s my way of procreating . . . of
sending something special from inside
myself into the world.”

LARRY FLICK

There's No Place Like House for the Holidays
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@ DEBORAH EVANS PRICE

NASHVILLE—Trisha Yearwood,
Steven Curtis Chapman, and Tony
Brown co-hosted a Music City press con-
ference announcing the nominations for
the Nashville Music Awards. Winners
will be announced during the awards
show Feb. 21 at the Ryman Auditorium.

Five new categories were added to
this year’s nominations—children’s
recording, classical recording, tradition-
al gospel recording, independent record-
ing, and music writer/journalist (which
is a write-in category). Winners can be
voted on in ballots printed in the Ten-
nessean, Nashville Banner, Nashville
Scene, Bone, and Music Row magazines
in January. Additionally, two honorees
will also be selected by the membership
of Leadership Music to receive the Her-
itage Award for lifetime achievement
and the Bridge Award, which recognizes
people who help “bring the Nashville
community and music industry togeth-
er.” Profits from the awards show will

ARTISTS & MUSIC

Nashville Music Awards Taps Noms
Feb. 21 Show To Include 5 New Categories

benefit Leadership Music, W.0.
Smith/Nashville Community School, and
Nashville Institute for the Arts.

Following is a list of the nominees:

¢ Bluegrass/old-time music album:
Alison Krauss, “Now That I've Found You:
A Collection,” Rounder; Lonesome Stan-
dard Time, “Lonesome As It Gets,” Sugar
Hill; Ronnie & Rob McCoury, “Ronnie &
Rob McCoury,” Rounder; the Nashville
Bluegrass Band, “Unleashed,” Sugar Hill,
Oswald, “Carry Me Back,” RME.

¢ Blues album: Cedell Davis, “The
Best Of,” Capricorn/Fat Possum; Earl
Gaines/Roscoe Shelton/Clifford Curry,
“ExcelloLegends,” Blue Moon/Magnum;,
Mike Griffin, “Sittin’ Here With Noth-
ing,” Waldoxy; Dave MacKenzie, “Slen-
der Man Blues,” Hey Baby; Tracy Nel-
son, “I Feel So Good,” Rounder:

¢ Contemporary Christian album:
Brent Bourgeois, “Come Join The Liv-
ing Word,” Reunion; Ashley Cleveland,
“Lessons Of Love,” Reunion; Jars Of
Clay, “Jars Of Clay,” Brentwood; Phil
Keaggy, “True Believer,” Sparrow;

Holloway, Others Honored
At 3rd CCMA Gonference

NASHVILLE—Ken Holloway, Susie
Luchsinger, MidSouth, and Bruce
Haynes were the top winners at the
Christian Country Music Awards held
Nov. 2 in Hendersonville, Tenn., at the
Trinity Broadcast Network’s Auditori-
um. The awards were part of the Chris-
tian Country Music Assn.’s annual con-
vention, which featured four days of
showcases, seminars, and workshops.

Holloway was named entertainer of
the vear. MidSouth received the song of
the year accolade for its hit “Without
You I Haven’t Got A Prayer” and also
won the voeal group award. Haynes took
home the top male vocalist honor for the
third consecutive year. (The organiza-
tion is 3 years old, making Haynes the
only one to hold the title.) Luchsinger
was named female vocalist of the year
for the second consecutive year.

Luchsinger, who dedicated the award
to her husband, Paul, says she has been
pleased at the growth of the Christian
country music industry and the CCMA’s
role in that growth. “CCMA is an orga-
nization that works very hard,” she says.
“I think the award show went very well.
Lyndon LaFevers, who produced the
show, worked very, very hard.”

CCMA president Gene Higgins
agrees that LaFevers did a great job
with the broadcast and says that the
organization also had a lot of assistance
from TBN staffers who went “above and
beyond the call of duty.”

Co-hosted by Luchsinger, Paul Over-
street, and Marty Raybon, the show was
broadcast live on ACTS Network and
FamilyNet and is scheduled to air on
TBN in coming weeks; a date has not yet
been set. Among the performers on the
show were Holloway, Raybon, Haynes,
Eddie Rabbitt, and Terri Lynn.

The other winners at the event were
Raybon (mainstream country artist),
Lisa Daggs (best new artist), Ricky
Skaggs (musician of the year), Rivers &
Owens (vocal duo of the vear), WPUV

Pulaski, Va. (radio station of the year),
Tom Carter from Morningstar Radio
Network (radio personality of the year),
and the “Silent Witness” compilation
(video of the year).

One of the most emotional moments

The top artists in the Christian country
music industry were honored at the
recent Christian Country Music
Awards. Pictured, from left, are male
vocalist winner Bruce Haynes, female
vocalist winner Susie Luchsinger,
entertainer of the year Ken Holloway,
mainstream country artist Marty Ray-
bon, and Paul Overstreet. Luchsinger,
Overstreet, and Raybon co-hosted the
event.

of the broadcast was when Kenny Hin-
son’s widow and children accepted the
Pioneer Award in his honor. Hinson
died three months ago following a bout
with cancer. “Everybody rose to their
feet in appreciation of that man,” Hig-
gins says. “It was a special moment.”

In addition to the awards show, Hig-
gins says that the seminars on song-
writing, publishing, management, and
booking were well received. “People
were blown away by the caliber of peo-
ple who participated,” he says. “So
many people thanked us for the educa-
tional aspect of the convention. If we
made a difference in one ministry, then
we've done our job.”

The convention drew 3,300 regis-
trants, a 40% increase over last year.
Luchsinger sees the CCMA and the
Christian country genre continuing to

(Continued on page 51)

Steve Taylor, “Liver,” Warner Alliance.

e Traditional gospel album: Christ
Church Choir, “Lift Him Higher,” Land-
mark/ Vision; Beverly Crawford, ‘Jesus,
Precious King,” Warner Alliance; J.D.
Sumner & the Stamps Quartet, “Let’s Go
To Church,” Chapel; Rev. Lawrence
Thomison/ Voices Of Binghampton, “T’ll
Follow You,” New Haven; various artists,
“Silent Witness,” New Haven.

e Folk album: Guy Clark, “Dublin
Blues,” Asylum; Steve Earle, “Train A
Comin’, ” Winter Harvest; Mark Germi-
no, “Rank & File,” Winter Harvest;
Emmylou Harris, “Wrecking Ball,” Asy-
lum; Bill Miller, “Raven In The Snow,”

Land Of A Thousand Dances. “Club Dance” has notched its 1000th episode.
Dan Seals’ hit “Bop” was featured on both the opening show in 1991 and on the
1000th. Pictured, from left, are Cinetel Productions executive VP and GM
Stephen Land, Seals, “Club Dance” host Shelley Mangrum, Gaylord Communi-
cations VP Paul Corbin (who conceptualized the TNN series), and TNN program-
ming director Brian Hughes.

(Continued on page 51)

JODY WILLIAMS says that his first priority as pres-
ident of MCA Music Publishing/Nashville will be to con-
solidate the company’s activities. The staff and writers
are currently shuttling between two small buildings on
17th Street. Williams will finish his duties at BMI in a
couple of weeks, then take some time off to discuss tran-
sition plans with outgoing president Jerry Crutchfield
before the taking the helm Dec. 1. “I want to have us
under one roof on Music Row by this time next year,”
Williams tells Billboard. “Providing the optimum song-
writer environment is one of the most pressing priori-
ties.” Otherwise, he says, immediate goals are to “shore
up our relationships with our referral system, maintain
a well-beaten path between us and the [MCA] label, and

foundation to build on.”
He says he discussed the
job for “two or three

continue to attract the
right kind of writers, and

Nashville
months” with MCA Musie Sw\e
chief Jay Boberg before

continue joint ventures
accepting. Crutchfield ™

like the one with Tony
Brown ... I have a great
will soon announce a new
joint publishing operation.
0 N THE ROW: The
Country Music Assn. will present Triple Play Awards
on Wednesday (15) to writers who have achieved three
No. 1 songs in a 12-month period. Trisha Yearwood and
songwriter Pat Alger will host the affair. Writers to be
honored are Tony Arata, Clint Black, Garth Brooks,
Mary Chapin Carpenter, Bob DiPiero, Ronnie Dunn,
Vince Gill, Porter Howell, Alan Jackson, Kostas,
Tony Martin, Mark Miller, Roger Murrah, Paul Nel-
son, Hayden Nicholas, Mark Sanders, Don Schlitz,
Brady Seals, and Victoria Shaw . .. “The Queen of
Rockabilly,” Wanda Jackson, donated to the Country
Music Foundation the Martin guitar that appeared on
the cover of her '60s album “Wanda Jackson Salutes The
Country Music Hall Of Fame.”

FAMILY TRADITION: Hank Williams Jr. is wrap-
ping the 65th album of his career. The 46-year-old
Williams has been recording since 1964, although he was
on the road as a child. Chuck Howard is producing the
album, as vet untitled, for MCG/Curb Records for a fir