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Asian Record Industry Could
Prevent China-U.S. Trade War
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Bl BY MIKE LEVIN

and BILL HOLLAND
HONG KONG—Asia’s record indus-
try, specifically the multinational labels
headquartered in Hong Kong, may be
the only wild card left to prevent a
trade war between
China and the Unit-
ed States.

Both sides are
preparing for $2.8
hillion in U.S.
trade sanctions
against Chinese
goods by Feb. 4, a result of the main-
land’s inability to meet American de-
mands for copyright protection. Chi-
na says it will retaliate by imposing
sanctions of its own on U.S. produets.

Ray Phiri Rejoins
His Old Group
And Gallo Label

W BY ARTHUR G_O_LDSTUCK

JOHANNESBURG—One of South
Africa’s most popular musicians, Ray
Phiri, whose guitar underpinned Paul

STIMELA

Simon’s “Graceland™ and “*Rhythm O

The Saints” albums, has returned to
his roots, to his old group, and to the
hearts ot his fans.

(Comtinucd on puge 65)

Hope for agreement seems to lie
with the only industry that has a
framework in China for meeting U.S.
demands on piracy control. Music, un-
like movies, computer software, and
other intellectual property, has heen
the subject of 18 months of intense
negotiations between the Chinese

A BILLBOARD EXCLUSIVE

government and IFPI, the global
record-label group.

During that time, China has passed
14 laws aimed at solving its CD piracy
problem. The United States Trade
Representative (USTR) claims that
the laws are not being enforced
strongly enough and that sanctions
are the only option.

But a secret blueprint for improved
enforcement being prepared by the
Chinese Ministry Of Culture could be

(Continved on page 77
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Abrunhosa Draws Praise
Polydor Artist Wows Portugal

B BY FERNANDO TENENTE

OPORTO—Singer/songwriter Pedro
Abrunhosa and his acid jazz/hip-hop
group Bandemonio are
being hailed as the most
spectacular act to arrive
on the Portuguese mu-
sic scene in the last two
decades, only seven
months atter the release
of their first album, “Vi-
agens' (Vovages). on
the Polydor label.

The album sold more
than 100,000 copies and should soon
go triple platinum (120,000 units), ac-

cording to Rodrigo Marin, GM of

PolyGram Portugal.

Abrunhosa, the fastest-selling artist
in Portuguese record-industry history,
reached a tremendous peak of success
on i national tour. having playecd more
than 120 concerts since October, with

Island’s Africa Fete Eyes
More Dates, New Markets

W BY TRUD!I MILLER ROSENBLUM
NEW YORK—In it= thivd year, 1s-
land Records’ Africa Fete tour is
looking to expand in all
directions: more dates,
more outdoor shows,
more bands trom oth-
er labels, more ven-
dors, and the possibili-
tv of moving beyond
America, with shows
in Europe, Canada.
and the Caribbean.

Island also hopes to
make the concerts more accessible,
with a number ol free or low-cost
shows and possibly a program in-
volving elementary schools.

BAABA MAAL

“The target is not just to put on a
music coneert, but to create a festival
that introduces people to a whole cul-
ture, with arts and crafts, workshops
for kids, art exhibits,
clothing. jewelry, and
tood.” says Karen Yee,
Island senior director
of artist development.
“Last vear. we were
able to do that at three
> of the shows: this vear,
hopefullyv. we ¢an do
more.”

This year's lineup

ABRUNHOSA

features four artists: Senegal-based
Baaba Maal, who combines tradi-
tional African folk music with con-

(Continued on piuge 65)

an estimated total audience of more
than 200,000—including two sold-out
shows at Lisbon’s top indoor venue,
Coliseu dos Recreios, and four sold-out
shows at Oporto’s Cine-
ma Coliseu. The fourth
concert here was added
late because all tickets
for the first three were
sold in a few hours. The
concerts in Lisbon and
Oporto were sponsored
by Oporto’s new Megas-
tore Roma (Billboard,

Dec. 10, 1994).
Abrunhosa, 34, is a jazz composer,
teacher, and double bass player from
Oporto, and has performed with top
national and international jazz musi-
cians. Maceo Parker, best-known as
James Brown’s saxophone player,
plaved on the Abrunhosa album and
performed live at the Lishon and
Oporto venues, together with special
guest musicians Laurent Filipe,
Edgar Caramelo, Brendan Hems-
worth, and the Choir Of Oporto Uni-
(Continued on page 77

Arista’s ‘Boys’
Features Females

W BY DEBORAH RUSSELL

LOS ANGELES—Femaule singers
are the main ingredients in Arista

RAITT

ARMATRADING

Records’ “Bovs On The Side.” The
film soundtrack, due Jan. 24, features
Bonnie Raitt, the Indigo Girls, Sheryl
Crow, Melissa Etheridge, Stevie

(Continned on page 71)

In Billboard Bulletin...

Brian Wilson Not Missing;
Active New Year Ahead

SEE PAGE 78
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‘Relish’: Oshorne’s Lives Of Saints

Every artist longs to see too much, intent on unveiling all the
essential traits of the era through which he or she struggles.
Yet if they come close to divining the crucible of humanity’s
common experience, the vision offered is often too poignant in
its inward and outward clarity to be perceived as artistry. De-
spite the sound and fury of the effort, such work’s profound
merit resides in the terrible simplicity of its truth-telling.

“I’m very interested in gospel music and religious music
from different cultures,” says Kentucky singer/songwriter
Joan Osborne, whose stunning major-label album debut, “Rel-
ish” (Mercury, due March 7), manifests an almost mystical
grasp of a culture in spiritual disarray. “It’s a shame religion
has become such a huge institution with all its political and au-
thoritarian power, as opposed to something that can release
you—which obviously was its original intention. When I’m
singing, it's a very moving experience for me because it has this
very expressive nature that you feel in a lot of
religious music: the extreme tests you go
through with anything that requires faith.”

Subcelestial relationships can also demand a
trust that borders on the sacred, and the earthy
sensuality of Osborne’s robust vocals intensifies
her revelatory musical testament.

Matters of the spirit and the flesh coalesce on
“Relish” as if culled from a forbidden codex; the
peculiar motifs in songs such as “Right Hand
Man,” “Pensacola,” “Dracula Moon,” and “Lu-
mina” show an alarming overlap between a bold
seeker of the sanctified and a blind sybarite.
The bedevilment reaches a breaking point on
the remarkable “St. Teresa,” a mandolin-im-
pelled slice of alterna-pop in which damnation
vies with innate venerability on a eity street cor-
ner.

“I live on [irst Avenue in the East Village,”
Osborne says, “and when you look out the win-
dow there’s a bunch of women—not much more

—_——— -

TO MY EARS

hy Timoth

tured the country’s material splendor as well as its divided
soul. To this day, “The Life Of Saint Teresa Ot Jesus” is one
of the most engrossing esoteric tracts ever published, partly
due to the glimpse God purportedly permitted her of the pre-
cincts of Hell.

As generations of readers have discovered, Teresa’s pas-
sages on the topic, which shun customary depictions of an un-
derworld firestorm, do not easily fade from memory; offered in
the canoness’ calm, first-person style (“In that pestilential spot,
where I was quite powerless to hope for comfort”), they are sub-
tly troubling upon first perusal but assume their greatest im-
pact as afterthoughts, stealing back to dislodge any peace of
mind as they adapt to one’s inmost definition of personal horror.

Happily, Osborne’s songwriting is closer to joyous conviction
than Hadean despair, yet she makes the latter condition seem
convineingly harrowing for those who cannot appreciate the la-
tent meaning of life’s small moments.

As conveyed in the hilariously offhanded “One
Of Us,” written by guitarist Eric Bazilian (who
contributes to most of the tracks on “Relish”),
Osborne’s central message is the nearness of
self-redemption. “That song’s message is very
interesting,” she notes, “because you see your-
self sitting on a bus, looking around at the peo-
ple and thinking, ‘What if God—and I don’t
mean that it has to be Christ or whoever—were
“Just a slob like one of us,”’ as the lyric says. [
hear a lot of music these days that’s expressing
a lot of anger and self-hatred—and it's legiti-
mate to express anything you want—but [ feel
there’s a certain sense missing of just being
happy to be around.”

Joan Osborne was born on July 8, 1962, in An-
chorage, Ky., near Louisville; one of six children
born to building contractor Jerry Osborne and
the former Ruth Yunker. Getting her first
acoustic guitar from a boyfriend while a senior

y White

than girls—who are selling drugs all night
while they stand with their little kids next to
them in strollers. I wanted to explore the ‘little crime’ and the
complete innocence that were together in that scene. When [
was a kid, we went to Catholic Church, and I was into the whole
ritual and the beauty and mystery of the stained-glass win-
dows, so the religious imagery of St. Teresa came from that
kind of background.

“Later, after 1 wrote the song, 1 looked up the historical
woman, who was a nun from Spain in the 1500s; she started
having these visions and seizures where she saw these incred-
ible things that frightened her. The priests of the Spanish In-
quisition asked her to write down her experiences in great de-
tail, and they’re incredible manuscripts. I had no idea of this
at the time, but certain things in the lyrics correspond to that.
It’s interesting that you can write a song thinking of one partic-
ular thing, and suddenly it branches out to other connotations.”

Mother Teresa of Avila (1515-1582), who founded a rigorous
form of the monastic Carmelite Convent, was not just a leading
religious figure of the 16th century but also a revered writer,
whose 1565 autobiography was widely discussed in royal and
ecclesiastical circles. Living in the midst of Spain’s so-called
Golden Age (the cultural heyday of Cervantes, El Greco, Ti-
tian, and the imperial might of the Spanish Armada), she cap-

at Mamie Sweet Waggener High School, she in-
itially used it only for postgraduate puttering
while studying filmmaking at New York University. Between
jobs as a Fotomat clerk and a singing telegram messenger
(“they made me wear a gorilla suit in July”), she sauntered on-
stage during an open-mike night in a tavern to sing a Billie Hol-
iday tune and was asked back for the bar’s weekly blues jams.

Either touring or recording for the last four years, Joan also
issued the “Soul Show” CD (1991) and an EP called “Blue Mil-
lion Miles” (1993) on her own Womanly Hips Music label, while
accumulating an array of rave reviews for concerts that layer
bantering ease and broiling intensity.

Splicing gospel onto the grittiest saloon soul, Osborne’s sets
have an unpredictable air of outreach and insight. These traits
recur on “Relish” with the spelibinding strangeness of “Lad-
der” and “Spider Web,” two infernal fables fit for St. Teresa
herself in which a lover cracks the “little code” of her vanished
mate and Ray Charles regains his sight but loses his voice.

“The one promise I made to myself when I went into the proc-
ess of making this record was to be as open as possible to the
ideas around me,” Osborne confides. “ ‘Ladder’ is about self-
doubts, while still wanting to believe. And I love the surreal im-
agery of Ray Charles taking his glasses off, and when you look
inside his head there’s a thunderstorm.”

— f THIS WEEK IN BILLBOARD pe——

' FOUR-WAY SPLIT FOR WEA GERMANY

’ Responding to changes in the German music market,
WEA Music in Hamburg has reorganized its label struc-
' ture into four independent “mini-companies.” Page 35

| IT WAS A CD-ROM CHRISTMAS

Early reports from retailers indicate that multimedia pro-

ducts were popular among holiday shoppers, with CD-

) ROM sales meeting or exceeding forecasts. Meanwhile,
supermarkets are getting into the act. Eileen Fitzpatrick

I has the story in her Shelf Talk column. Page 48
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Extending Copyrights Preserves U.S. Culture

B BY ARTHUR R. MILLER

Beginning this summer, all member na-
tions of the European Union will extend
the length of copyright protection to the
life of the author plus 70 years. Should we
in America provide the same protection
for our own writers, musicians, artists,
computer programmers, and other crea-
tors of copyrighted items?

Some feel that we should not tamper
with existing U.S. law, which provides
copyright protection for life plus 50 years.
But this status-quoism ignores some fun-
damental changes that have occurred in
the 20th century.

One of the major reasons Congress orig-
inally adopted life-plus-50-years was to of-
fer protection not only to the creator of the
copyrighted works, but to his or her chil-
dren and grandchildren—that is, to three
generations in all. With people living
longer today, an extension of the copyright
term by 20 years would roughly corre-
spond to the increase in longevity that has
occurred during the 20th century.

In addition, Congress has already re-
cognized the wisdom of extending copy-
right protection to match the terms guar-
anteed by other nations. That is exactly
what Congress did in 1976 when it ex-
tended the copyright term to life-plus-50-
years, in order to bring American law into
line with the term then commonly recog-
nized by other nations.

But beyond this, the main arguments
for term extension are equity and econom-
ics.

If Congress does not extend to Ameri-
cans the same copyright protection af-
forded Europeans, American creators will
have 20 years less protection than their
European counterparts—20 years during
which Europeans will not be paying Amer-
icans for our copyrighted products. This
situation would not only be unfair to crea-
tors of copyrighted works, but would be
harmful economically to the country as a
whole.

The export of intellectual property is
growing at a tremendous rate because
America dominates popular culture the
world over. In 1990, America’s “copyright
industries” recorded $34 billion in foreign
sales of records, CDs, computer software,
motion pictures, music, books, scientific
journals, periodicals, photographs, de-
signs, and pictorial and sculptural works.
Because the world is so eager for the prod-
ucts of America's copyright industries,
they are one of the few bright spots in our
balance-of-trade picture.

The question of copyright extension
should be viewed in the larger context of
bilateral and multilateral trade talks—
including the Trade Related Intellectual
Property Rights (TRIPS) negotiations un-
der GATT. U.S. trade representatives
have found that shortecomings in our own
copyright law are used against us when we
call for stronger protection for American
works overseas. One can just hear the
Europeans objecting in future negotia-
tions: “How can you ask for better protec-
tion in Europe when you do not even grant
the same term of protection we do?”

The need for strong copyright protec-
tion hecomes more important every year
as a weapon with which to fight the piracy

of intellectual property. Overseas piracy of
American copyrighted material has grown
dramatically in recent years due to the
availability of equipment that can make
cheap copies of movies, videotapes, sound
recordings, and computer programs. As
more and more digital technology arrives
on the scene, the problem will only become
worse.

Indeed, China alone produced an esti-

‘Copyright term
extension makes
economic sense.’

Arthur R. Miller is a professor of law
at Harvard Law School.

mated $2 billion worth of counterfeit re-
cordings and computer discs last year. Ac-
cording to the International Federation of
the Phonographic Industry, China now
has as many as 26 factories capable of pro-
ducing 62 million compact discs. China’s
domestic market accounts for only about 3
million dises, so the dimension of the loss
to copyright owners is obvious. Unless
Congress matches the copyright extension
adopted by the European Union, we will
lose 20 years of valuable protection against
rip-off artists around the world.

It would not take long to see what harm
can come from not changing our laws to
match those of Europeans. America may
be a young nation, but we have the world’s
oldest popular culture. Many wonderful
motion pictures and songs—including
Irving Berlin’s “Alexander’s Rag Time
Band”—already have lost their copyright
protection. Dozens, if not hundreds, of
other valuable songs and motion pic-
tures—the legacy of American culture—
also will lose their protection in the next
few years. For example, if Congress does
not act soon, such classics as “After You've
Gone,” “I'm Always Chasing Rainbows,”
“A Pretty Girl Is Like A Melody,”
“Swanee,” and “The World Is Waiting For

DANCE MUSIC NEEDS BETTER EXPOSURE
As dance music enthusiasts, we were mo-
ved to comment on Larry Flick’s article on
illegal mix-tapes (Billboard, Nov. 5, 1994).
Is it worth the time and effort to go after
DJs who sell mix-tapes? Or is the record in-
dustry, as we suspect, seriously out of touch
with the dance community? Could the pop-
ularity of mix-tapes be a red flag to the in-
custry that dance music is underexposed?
Given that the consumer has to be in a
club or a record store to hear most new
dance music, it's no wonder they're satisfy-
ing their cravings by picking up mix-tapes
on the street. Record company executives
seem to view this as copyright infringement
alone, rather than a missed opportunity to
expose new artists. But isn’t it possible that
today’s mix-tape buyer is tomorrow’s CD/
vinyl buyer? Let’s give that person a clue
as to what’s out there.
And if artists such as Dajae, who is
quoted in the article, seem to think that

The Sunrise” will fall into the public do-
main, and that is only the beginning.

Commentary writer Professor Lewis
Kurlantzick (Billboard, Oct. 29, 1994) as-
serted that when copyrighted works lose
their protection, they become more widely
available. At first blush, this appears logi-
cal. But, paradoxically, works of art be-
come less available to the public when they
enter the public domain—at least in a form
that does credit to the original. This is be-
cause few businesses will invest the money
necessary to reproduce and distribute
products that have lost their copyright
protection and can therefore be repro-
duced by anyone. The only products that
do tend to be made available after a copy-
right expires are “down and dirty” repro-
ductions of such poor quality that they de-
grade the original copyrighted work. And
there is very little evidence that the con-
sumer really benefits economically from
works falling into the public domain.

Kurlantzick also denigrates the impor-
tance of long-term copyright protection by
stating that “a dollar to be received 75
years from now is worth a small fraction
of one cent.” But he fails to see that the
dollar value placed on future copyright ad-
vantages will increase more or less in pro-
portion with the inflation rate. That is to
say, if the dollar loses 90% of its value over
the next 75 years, then the cost of goods
and services will be roughly 90% higher in
75 years than it is today.

For all these reasons, it’s clear why Con-
gress should act. America can reap valu-
able benefits, at no cost to itself, if Con-
gress enacts legislation to extend our
copyright protection by 20 years. By har-
monizing our laws with the EU, we can re-
duce our balance-of-trade deficit, encour-
age economic investment, strengthen our
hand in dealing with intellectual piracy,
and see to it that America’s authors, com-
posers, artists, and computer program-
mers receive the same level of protection
afforded the creative people of other na-
tions. Thus, copyright term extension
makes economic sense, and it’s equitable.

LETTERS

their careers won't benefit from being in-
cluded on mix-tapes, we disagree. Perhaps
Dajae is satisfied with limited club and in-
store play. We wouldn’t be.

As long as a mix-tape takes credit only
for the mixing of the songs, and offers
proper title/artist credit for each song, we
see it as a viable tool for exposing new art-
ists and new music. If labeis won’t commit
to their dance artists or can’t afford to pro-
mote them, why not make use of what’s
happening with mix-tapes to further every-
one’s career?

By purchasing mix-tapes, the public is
demonstrating an appetite for what
they're not getting elsewhere. The indus-
try can either spend time and energy find-
ing ways to satisfy that appetite, or quash
DJs and their mix-tapes and keep the pub-
lic hungry.

Bill Hutchcroft
Blake Lawrence
San Francisco

l Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.‘[

i Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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@ BY MARILYN A. GILLEN

NEW YORK—House Of Blues En-
tertainment is taking up residence in
cyberspace. The Los Angeles-based
parent company of the House Of
Blues restaurants/clubs, radio hour,
retail stores, and music company has
formed a new division designed to
extend its presence into the interac-
tive realm.

House Of Blues New Media, to be
headed by newly appointed VP Marc
Schiller, will focus on creating brand
identities for two distinct areas of de-
velopment, House Of Blues Online
and House Of Blues Software, as
well as working with sister company
House Of Blues Music on the devel-
opment of enhanced CD (“CD Plus”)
titles, according to House Of Blues
Entertainment founder/CEO Isaac
Tigrett.

“The formation of the New Media
division further underscores the
company’s overall aim to foster mul-
ticulturalism and preserve the musi-
cal tradition and social influence of
the blues,” says Tigrett.

Toward that end, House Of Blues
New Media will come out of the

House Of Blues Stands At
The Interactive Crossroads

starting gate at a full run with a live
online Internet concert Jan. 16 that
will mark both the official debut of
the new media division and a cele-
bration of Dr. Martin Luther King
Jr.’s birthday.

The Internet event kicks off at 10
a.m. Pacific time with an educational
music presentation highlighting the
accomplishments of Dr. King; there
also will be interviews with various
artists, including Chuck D and Ice-T,
posted online.

At 8:30 p.m., a live concert featur-
ing the Five Blind Boys Of Alabama
will originate from the Los Angeles
House Of Blues club and be fed live
over the MBONE of the Internet.

The debut event is being co-
sponsored by IUMA/The Under-
ground Network, which also pre-
sented the live Sky Cries Mary
broadcast Nov. 10 in conjunction
with Seattle production company
Starwave.

As with that history-making event,
only users with access to an extreme-
ly high-end computer will be able to
watch the live concert’s audio/video
feed—largely limiting access to insti-

(Continued on page 76)

Warner, Nest
Team Up On
Kids’ Programs

@ BY SETH GOLDSTEIN

NEW YORK—The Warner Music
Group and movie and video producer
Nest Entertainment, which licensed
theatrical feature “The Swan
Princess” to New Line Home Video,
have joined forces to extend a line of
children’s programs that Nest has
been developing since 1988.

The partners, contributing $7.5
million apiece to the $15 million pro-
duction kitty, named the venture
Warner Nest Animation. In effect, it’s
a continuation of a successful test that
had Warner Music and Irving, Texas-
based Nest selling each other’s titles
via direct response.

Nest, which uses mail order and
telemarketing to reach 1 million
prospective customers, offered three
entries from the “Baby-sitters Club”
series; Warner Music promoted
“Thomas Edison,” one of Nest’s 30-
minute “Animated Hero Classics.”

Warner Nest's goal, during the
course of the 15-year agreement, will
be to create and deliver 16 additional
titles in the “Classics” series. Home
video sales are currently limited to di-
rect response, the route Nest has tak-
en for the seven titles now in the col-
lection.

But the channel could be widened
to include retail, and more fully ex-
ploit Time Warner’s distribution ca-
pabilities. Warner Music president
Chris Linen says A*Vision Entertain-
ment, a Time Warner affiliate that
has established a major presence
over the past couple of years, “might
very well” have a sales role. So could
WEA, A*Vision’s distribution arm.

The odds favoring retail will likely
increase if Warner Music can get
“Classics” into television syndication.

(Continued on page 59)

Ly

Warner Classical Shifts To Atlantic
Labels Move From Elektra To New U.S. Home

8 BY IRV LICHTMAN

NEW YORK—The Warner Music
classical labels have moved from un-
der the Elektra Records umbrella to
become part of Atlantic Records.

A new Atlantic division—yet to be
named—has been established as the
U.S. marketing and distribution home
for three familiar Warner Music Inter-
national label logos: Germany’s Teldec
Classics International, France’s Erato
Disques, and Finland’s Finlandia. The
division also will be home to NVC Arts,
a U.K. video label.

In addition, the Nonesuch label,
formed by Elektra as a classical/
crossover company in 1964, will be in-
corporated into the new unit. The big
success of late at Nonesuch has been
the best-selling classical recording of
contemporary Polish composer Hen-
ryk Gorecki’s Symphony No. 3.

Atlantic will provide the new divi-
sion with the dollars to market and
promote product from the labels,
while most A&R dollars will stem
from Warner Classics International.

Under their new banner, the new
labels will operate under the supervi-
sion of Kevin Copps, who has been
named senior VP/GM; Copps had the
title of VP/GM at the former classical

Happy Anniversary. During its recent Deems Taylor Awards presentation,
ASCAP honored Billboard with a special citation commemorating the magazine’s
100th anniversary. The Deems Taylor Awards honor excellence in music
journalism, criticism, history, and broadcast programming. Shown, from left, are
Timothy White, editor in chief of Billboard; David Horn, producer of the PBS
series "In The Spotlight,” which won a broadcast award; Marilyn Bergman,
ASCAP president; and Howard Lander, president and publisher of Billboard.

company, Elektra International Clas-
sics. Copps reports to Val Azzoli,
president of Atlantic Records. Also,
Robert Hurwitz, a 10-year Nonesuch
veteran, has been promoted to presi-
dent of the label. He was senior
VP/GM. Hurwitz will report to Lon-
don-based Peter Andry, senior VP of
Warner Classics International.

For Finlandia, which has marketed
offbeat classical and pop musie, the
new arrangement marks a return to
Atlantic, which until recent years had
been its U.S. distributing label.

Atlantic itself has had a taste of
crossover classical success with “The
3 Tenors In Concert 1994,” which has
sold more than 1 million copies and
has been the No. 1 classical recording
on the Billboard Top Classical Al-
bums chart for the past four months.

Referring to the “3 Tenors” suc-
cess, Atlantic chief Azzoli says, “I like
the idea of striking while the iron is
hot. We want to be more aggressive in
marketing classical product. A lot of
product can cross over to mass appeal.
Everyone wants to know about classi-
cal music, but many are not educated
about it properly. In fact, they are his-
torically intimidated by it. Under the
new system, if we see a classical re-
lease crossing over, we can take dol-

lars from the overall Atlantic Records
budget and apply it to the release.”

The new Atlantic unit may have
come about as a result of the recent
executive realignment at Elektra En-
tertainment, a source says. Elektra’s
top management underwent a major
change when longtime chairman Bob
Krasnow resigned in July. His depar-
ture led to the promotion of Sylvia
Rhone, formerly chairman/CEO of
EastWest, to Krasnow’s post. Later,
Seymour Stein, founder of Sire
Records, was named president of
Elektra. The new Elektra manage-
ment, deeply and successfully in-
volved in creating pop hits, may not
share Krasnow's broader view of the
marketplace, the source says.

Nonesuch is said to be in line for a
stronger marketing and A&R pres-
ence in New York that will deal with
repertoire generated both here and in
international markets.

The classical labels’ combined staff
of about 17 appears likely to be main-
tained at the new classical division,
with some suggestion that several ad-
ditions would be made in the near fu-
ture.

Joining the new division is David
Bither, the former GM of Elektra,

(Continued on page 71)

Majors Take 50% Stake In
STAR TV’s V Music Channel

8 BY MIKE LEVIN

HONG KONG—STAR TV received a
long-awaited, international seal of ap-
proval Jan. 6 when Sony Pictures En-
tertainment, Warner Music Group,
EMI Musice, and BMG invested in a
combined 50% share of the Hong
Kong-based satellite network’s V mu-
sic channel.

Each of the four investors took an
equal 12.5% share worth a total of $30
million. This represents the first in-
vestment made in Asian music televi-
sion by the multinational record com-
panies. STAR is 62.5% owned by
Rupert Murdoch’s News Corp.

The partnership means the record
companies get a share of Asia’s only
regional TV network—which reaches

Mills Leaves Giant’s Black Music Division

8 BY DON JEFFREY

NEW YORK—Reflecting some disap-
pointment with the black music depart-
ment of his Giant Records label,
founder Irving Azoff has restructured
the division following the resignation of
Cassandra Mills, who was its president.

According to Azoff, her decision to
leave was mutual. “We did not want a
separate black music operation ...
‘We wanted to eliminate her position.”

Efforts to reach Mills, whose con-
tract is said to have expired at the end
of last year, were unsuccessful. Giant
does not plan to replace her.

Azoff says five members of Mills’ 15-
person staff will take on added respon-
sibilities. They are Jeffrey Bowens
and David Jacobson in A&R, Ardenia
Brown in promotion, Thornell Jones in
product management, and Chantalle
Williams in artist development.

A spokesman says that although

R&B has been “integrated” with the
rest of the label, some staffers will
work only on urban music. No one but
Mills has left.

Azoff also says Giant will “pare” the
urban roster “a bit,” but declines to
specify the cuts. He says no major acts
will be involved. Giants’ R&B roster
includes Color Me Badd, Jade, and
Hammer. “It certainly does not signify
a reduction in our commitment to
black music,” he says.

Giant is a five-year-old joint venture
between Azoff and Warner Bros.
Records. There has been talk that
Mills’ departure is related to last year’s
shake-up at Warner Music Group. Ac-
cording to the speculation, top Warner
executives like Doug Morris, president
of Warner Music-U.S., and Sylvia
Rhone, chairman of Elektra/EastWest,
did not get along with Mills. But Azoff
dismisses the rumors, maintaining that
Mills’ departure was “an internal thing;

it had nothing to do with relations with
Sylvia or Doug Morris.”

In an earlier interview (Billboard, May
28, 1994), Azoff referred to the R&B divi-
sion as the label’s “crown jewel.” But the
department has produced few big hits in
the past year. One source suggests that
the division’s expenses ballooned out of
proportion to its revenues, which has-
tened the restructuring.

On The Billboard 200 albums chart
for Jan. 14, there is only one R&B hit
from Giant, Jade’s “Mind, Body &
Song,” at No. 159. For all of 1993, only
two Giant titles landed among the Top
100 R&B albums of the year: Ham-
mer’s “The Funky Headhunter” at No.
35 and Color Me Badd’s “Time And
Chance” at No. 94.

Azoff concedes that he has been less
than satisfied with the performance of
the urban music division. “I can’t say
I'm happy with Color Me Badd’s soph-

(Continued on page 34)

a reported 50 million homes from Tai-
wan to the Middle East—and the re-
gion’s first and most successful 24-
hour music channel.

Conversely, V gains valuable legiti-
macy through the major-label associ-
ation; a leg up on MTV, which pulled
out of STAR in May and is scheduled
to re-enter the market in February;
and capital to increase localized pro-
gramming and production.

“This type of partnership allows
both sides to be a lot bigger than two
separate entities,” says Don Atyeo,
Channel V’s general manager. “It
means mutual access to new talent
and joint creation of artists at a grass-
roots level, which everyone realizes is
the future of Asian music.”

Conspicuously absent from the
deal was PolyGram, Chinese reper-
toire’s major player. The company’s
Far East president, Norman Cheng,
was unavailable for comment, but
PolyGram International’s London
spokeswoman, Amanda Whitwell,
says, “We did look at V, but the fact is
that satellite broadcasting is still in
its infancy, and as such, we felt the
timing was not right.”

Warner, Sony, EMI, and BMG
were in negotiations for V's partner-
ship during most of 1994. Insiders say
the lengthy dealings were due to
STAR'’s complicated ownership struc-
ture and the fact that V had originally
requested exclusive use of its in-
vestors’ videos, a proposal rejected by
the labels.

Record executives say they are
pleased with V’s programming style
and will leave format decisions to
channel executives. V is not subject to
any quotas on local repertoire and
will continue to broadcast videos of
any artist who appeals to its audience.

“Our investment strategy is to
make use of STAR’s experience and

(Continued on page 77)
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POP*ROCK*"R&EB*RAPDANCE*COUNTRY=*LATIN

~ Atlantic’s STP Cracks
'Album Rock Tracks Record

B BY ERIC BOEHLERT

NEW YORK—For Stone Temple Pi-
lots, the interstate runs on forever.

“Interstate Love Song,” the band’s
second radio cut from its summer re-
lease “Purple,” recently concluded a
record-setting 15-week run at No. 1
on the Billboard Album Rock Tracks
chart.

Not only does that eclipse all pre-
vious rock No. 1’s, but “Interstate”
stayed on top longer than any other
format single since Billboard charts
switched over to the more accurate
Broadecast Data Systems-based spin
calculations. In the process, Stone
Temple Pilots surpassed the 14-week
reign of Hot 100 chart titans Whitney
Houston and Boyz I Men (Billboard,
Jan. 7).

Wading through the numbers gen-
erated by “Interstate’s” nearly five-
month king-of-the-hill run reveals
some telling statistics:

Thanks to airplay on album rock,
modern rock, and top 40 radio, “In-
terstate” has logged a mind-numbing
60,000 radio spins. Or, approximately
l 15,000 more than Warren G and Nate

STONE TEMPLE PILOTS

Dog’s hit “Regulate” achieved.

“Interstate” actually replaced
Stone Temple Pilots’ own “Vaseline”
atop the Album Rock Tracks chart,
which means the band had been No. 1
in the format for 17 straight weeks—
from Labor Day to Christmas Day.

Not only did “Interstate” reign
supreme at album rock, but it also
logged 17 weeks in the top 10 of the
Modern Rock Tracks chart.

At some rock outlets, such at
WFBQ Indianapolis, “Interstate” has
been lodged in the station’s top five
airplay for more than four months.

Since arriving in October, the “In-
terstate” video, with its Charlie Chap-

(Continued on page 34)

Ace Of Base,
‘Lion King’ Lead
Record Certs

LOS ANGELES—Top-selling 1994
titles by Ace Of Base and Boyz 11
Men and the soundtrack for “The
Lion King™ hit pinnacles in Decem-
ber, capping a
record-breaking
vear for album cer-
tifications from the
Recording Indus-
try Assn. of Amer-
ica.

In its year-end
breakdown of cer-
tifications, the RIAA noted that new
highs were attained in every album
category. Multiplatinum titles totaled
283, up from 141 in 1993 (an increase
of more than
100%); platinum
albums numbered
180, vs. 149 in 93
(up 20%); and gold
albums tallied 340
for the year, com-
pared to 239 the
previous year (a

ACE OF BASE

BOYZ II MEN

climb of 40%).

The trade group said that the in-
crease was due, in part, to a rules
change that allows record-club bonus
albums to count toward certification.

Platinum single certifications de-
clined to 26 in 1994 from 41 in ’93,
while the total of 82 gold singles
equaled the '93 number.

Disney’s “The Lion King” sound-
track and Arista’s debut Ace Of Base

(Continued on page 76)
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R.E.M. OKs Ticketmaster For Tour
Meanwhile, Pearl Jam SthkS To Guns

B BY ERIC BOEHLERT

NEW YORK—R.E.M.—one of the
first groups to voice support for Pearl
Jam in its attempt to shake up ticket
distribution in the U.S.—plans to go
ahead and use Ticketmaster to dis-
tribute tickets for its first tour in five
years. Meanwhile, Pearl Jam is quiet-
ly working to piece together its 40-
date, Ticketmaster-free summer
tour.

R.E.M.’s tour is set to kick off in
Australia Friday (13) with U.S. dates
starting May 5 in Phoenix. With no
ruling in sight from the Justice De-
partment’s anti-trust division regard-
ing possible anti-competitive practices
within the ticketing industry, R.E.M.
will “operate within the system cur-
rently established,” says band attor-
ney Bertis Downs. In other words,
Ticketmaster will distribute R.E.M.
tickets complete with service fees.

Last summer, Pearl Jam sent
shock waves through the industry
when it canceled its tour, claiming
that Ticketmaster’s virtual control of
ticket distribution made it impossible
for the band to pass along inexpensive
tickets to its fans without them hav-
ing to pay hefty service fees. Ticket-

Songwriters Salute. Crosby, Stills & Nash were honored recently with a lifetime
achievement award at the National Academy of Songwriters’ ninth annual Salute
To The American Songwriter. The event was highlighted by performances by
Jackson Browne with Stephen Stills and Graham Nash, a performance by Ant
Garfunkel, and Jan Crosby’s award acceptance on behalf of her husband, David
Crosby, who was recuperating from a liver transplant operation. Shown at the
reception, from left, are Nash; Dan Kirkpatrick, executive director of the National
Academy of Songwriters; Stills; Browne; and Jeff Barry, songwriter and NAS

president.

PEARL JAM

master executives insisted they made
good-will offers to meet the band’s
concerns, only to be rejected.

At the time, a handful of acts came
to Pearl Jam’s side in calling for a re-
vamping of the ticket business.
R.E.M.’s Downs was among those
who testified before a House subcom-
mittee last summer in Washington,
D.C., arguing for more competition.
“We wanted to do our part to help im-
prove the system and make sugges-
tions in ways competitiveness could
be reintroduced,” Downs says, speak-
ing for a band that in the past has em-
braced populist causes, as well as
avoided corporate sponsorships.

In October, a source close to
R.E.M. told Blllboald that the band
was hoping that the Justice Depart-
ment would make public some sort of
finding in its investigation into the
ticket industry by year's end, thereby
giving the band more ticketing lee-
way in 1995 (Billboard, Oct. 29, 1994),

But when it came R.E.M.’s turn to
announce tour dates Jan. 5, without a
Justice Department ruling in hand
(the investigation is ongoing), the
band ran into the same roadblock that
Pearl Jam hit; virtually all major pro-
moters and venues have existing, ex-
clusive contracts that determine,
among other things, Ticketmaster
service fees in advance.

“It's out of our hands,” Downs says.
“We're going to play buildings that
are under exclusive contract with
Ticketmaster. There’s nothing we can
do about that.” According to Downs,
R.E.M.s sel'v1ce fees will be “no bet-
ter or no worse” than past high-pro-
file rock shows.

A high-level Ticketmaster source
says, “Investigations such as this take
years, and in the meantime bands

(Continued on page 71)

Ted Hawkins, Street Singer
Turned Record Artist, Dles

B BY CHRIS MORRIS

LOS ANGELES—In the last year of
his life, street singer Ted Hawkins re-
mained a familiar figure on the Third
Street Promenade in Santa Monica,
Calif., plucking his battered guitar
and crooning in his rough, plaintive
voice while seated on an up-ended
milk crate.

Many of the passers-by who
dropped coins into his brass spittoon
may not have realized that Hawkins
was a major-label recording artist
with an international reputation.

Hawkins died Jan. 1 at Centinela
Medical Center here, after suffering a
stroke on Dec. 29. He was 58.

In 1994, DGC released Hawkins’
first and only major-label album,
“The Next Hundred Years,” to al-
most universal acelaim. The record—

Dick Clark Links With Sony For Label

LOS ANGELES—In an attempt to
become directly involved in the mu-
sic business, dick clark productions
has formed Click Records. The label,
which will focus on established acts,
will be distributed by Sony.

Click’s first release, due this
spring, will be “Fifth Dimension In
The House,” by a new version of the
veteran pop/R&B group.

Ollie E. Brown, who produced the
Fifth Dimension album, has been
named senior VP of A&R of Click.
The veteran producer/songwriter
will manage the label’s day-to-day

operations.

Says Brown, “Our focus will be on
signing established acts that will ap-
peal to the young-adult crowd. We'll
be signing acts from all kinds of mu-
sic styles.”

Click plans to develop slowly.
Brown says the label aims to release
only three albums in 1995. “The goal
is to use the muscle of Sony’s distri-
bution, marketing, and promotion
resources to eventually develop
Click into a full-service record la-
bel.”

No other staffers have been an-

nounced. Brown says the label’s
staff will be “initially minimal.”

Brown has written and produced
songs for artists such as Tracie
Spencer, Patti Austin, Barry White,
and Teddy Pendergrass. He owns
the production company Brown Sug-
ar Productions.

A publicly traded company, dick
clark productions is creator of the
annual American Music Awards and
other TV specials. Dick Clark, chair-
man/CEOQ of the firm, was not avail-
able for comment at press time.

J.R. REYNOLDS

TED HAWKINS

which followed by a decade a pair of
albums on the independent Rounder
Records—mated his gritty, moving
original works to potent covers of
Webb Pierce’s “There Stands The
Glass” and John Fogerty’s “Long As
I Can See The Light.”

“I always thought he was totally
unique,” says Bruce Bromberg, who
discovered Hawkins and co-produced
his Rounder albums with former
partner Dennis Walker. “He was a
real throwback to a different era . ..
He was not like anything I'd ever en-
countered.”

“He had a style of songwriting that
was so inherently American,” says
Hawkins’ manager, Nancy Meyer.
“And he touched so many people, with
his music as well as with his persona.”

Hawkins was born on Oct. 28, 1936,
in Lakeshore, Miss. He learned how
to play guitar by the age of 12, when
he began a stint at Oakley Training

(Continued on page 20)
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Michael Jackson Appeals
Italian Plagiarism Ruling

B BY MARK DEZZANI

MILAN—TItalian lawyers representing
Michael Jackson say they will appeal a
decision by the Rome civil tribunal
court that found the American artist
guilty of plagiarizing local singer/song-
writer Al Bano Carrisi.

On Dee. 30, Judge Domenico Bonac-
corsi ruled in favor of Carrisi, popu-
larly known as Al Bano, who claimed
that Jackson’s “Will You Be There,”
written in 1991 and featured on the
“Dangerous” album, is a copy of a song
Bano wrote in Los Angeles in 1981 and
recorded in 1986. It is titled “I Cigni di
Balaka” (The Swans Of Balaka).

A musicologist from the University
Of Cremona, Luciano Chailly, was
nominated by the judge to compare the
two songs. Chailly reported that out of
40 notes used in the melody and har-
monies, 37 are the same, with the open-
ing six notes identical.

Judge Bonaccorsi summed up by
saying that apart from the “musical
identicality” and despite the difference
in the lyrics, several other elements of
the two songs were coincidental,
including a choral theme and a refer-
ence to rivers in the two songs. Bano’s
composition refers to the River Jordan,
while Jackson’s song refers to the
River Ganges, which the judge said
could not be a mere accident.

The ruling includes a temporary in-
junction, effective immediately, against
the use and distribution of Jackson's
song worldwide. The ruling also names
Sony Musie, publisher Mijac Music,
and Fortissimo Editoriale, a publishing
company owned by Warner Chappell
ITtaly, which has a subpublishing deal
for Jackson compositions in Italy. A de-
finitive sentence, including a figure for
damages, will be announced within 120
days.

No official statement was made from
Warner Chappell Italy.

Jackson’s Italian lawyers (Guenda-
lina Ponti, Vittorio De Sanctis, and
Alberto Seganti) issued a statement on
Jan. 1 protesting the injunction and
asking for an annulment. The state-

ment read: “The sentence was issued
by a judge absolutely incompetent in
musical matters. It is a provisional and
preventative decision and can still be
revoked and modified within 120 days
whilst awaiting the definitive out-
come.”

In addition, the attorneys brought to
Judge Bonaccorsi’s attention a 1939
jazz composition by Lane & Baker
called “Bless You (For Being An An-
gel).” Although that tune has different
harmonies, the melody is similar and is
being presented as the inspiration for
both Bano’s and Jackson’s pieces.

Sony’s attorney, Vittorio De Sanctis,
confirms that the company would be
requesting an annulment. “Apart from
questioning the judge’s competence in
musical matters, we will also be [ques-
tioning] procedural irregularities in
which Michael Jackson’s publishing
company Mijac Music was only
brought into the case halfway
through.”

De Sanctis says if the annulment is
achieved, the case would have to start
over again from scratch if Bano wanted
to pursue the claims.

(Continued on page 66)

Grammy Offers Open Arms To
A New Generation Of Talent

H BY CRAIG ROSEN

LOS ANGELES—Unlike in recent
years, there is no one force dominating
the nominations for the 37th annual
Grammy Awards. Instead, four artists
and a songwriter/producer have five
nominations each.

As usual, National Academy of Re-
cording Arts & Sciences members
tended to favor past winners, including
quintuple nominees Bonnie Raitt,
Bruce Springsteen, Elton John, and
Babyface. Yet there are a few big sur-
prises from new talent, including
Sheryl Crow, Green Day, and Me’Shell
NdegéOcello, who are rubbing shoul-
ders with the old Grammy faves.

Predictably, Crow was nominated
for best new artist. Her nomination for
best female rock vocal performance
isn’t a big shocker. But her other three
nominations are somewhat of a sur-
prise.

Crow’s “All I Wanna Do” garnered
her nominations for record of the year
(a singles award), song of the year (a
songwriting award), and best female

Getting “Down.” The members of FU-Schnickens chat with Jive Records senior
VP/GM Barry Weiss, second from left, and Flavor Unit director of publicity Gwen
Quinn, right, at a party following the New York premiere of the film “A Low Down
Dirty Shame” at the Palladium. FU-Schnickens contributed the single “Cray-Z”
to the film’s soundtrack on Jive/Hollywood Records.

RECORD COMPANIES. Christina
Murray is promoted to VP of me-
dia relations, black music, for
Atlantic Records in New York. She
was senior director of black music
media relations for Atlantie.

John Spielberger is appointed
senior director of finance and ad-
ministration for Columbia Records
in New York. He was director of fi-
nance for RCA.

Tommy Delaney is named na-
tional college promotion manager
for Virgin Records in New York.
He was in the progressive market-
ing department at Atlantic.

John Owen is promoted to man-
ager of international repertoire li-
censing for Capitol Records in Los
Angeles. He was staff assistant in
the catalog marketing department.

Legacy in New York names Jes-
sica Sowin associate director of
marketing development and ad-
ministration and Patti Matheny

MURRAY

SPIELBERGER

manager of new releases. They
were, respectively, A&R adminis-
trator and A& R administration as-
sistant.

DISTRIBUTION. Michael Block is
promoted to associate director of
Columbia single sales for Sony Mu-
sic Distribution in New York. He
was account service representa-
tive.

Lee Knuth is appointed market-
ing manager at Allegro Corp. in
Portland, Ore. He was product
manager at Helen Of Troy, a hair

TURNT

DELANEY

appliance manufacturing and mar-
keting firm.

Mark Funderburg is named VP/
GM of Word Distribution in Nash-
ville. He was VP of sales and mar-
keting at Sparrow Distribution.

PUBLISHING. James B. Conlon is
promoted to assistant VP of finance
at BMI in New York. He was assist-
ant controller.

RELATED FIELDS. Chet Van Wert is
promoted to VP of development,
music marketing, at Columbia

Two compositions by Elton John, left, and co-writer Tim Rice are in the running
for song of the year. Newcomer Sheryl Crow, right, is among the nominees for
record of the year and best pop female vocal.

pop vocal.
In the record of the year category,

Crow will face such stiff competition as
Boyz II Men’s “I'll Make Love To
You,” Bruce Springsteen’s Oscar-win-
ning “Streets Of Philadelphia,” Bonnie
Raitt’s “Love Sneakin’ Up On You,”
and Mary Chapin Carpenter’s “He
Thinks He'll Keep Her.”

Crow’s debut album, “Tuesday
Night Music Club,” didn’t receive an
album of the year nomination. That
category is led by recent Grammy
sweepers Raitt and Eric Clapton. Join-
ing Raitt’s “Longing In Their Hearts”
and Clapton’s “From The Cradle” is
Tony Bennett's “MTV Unplugged,”
“The 3 Tenors In Concert 1994,” and
Seal’s self-titled second album.

Springsteen’s “Streets Of Philadel-
phia” and “All I Wanna Do”—which
was written by Crow, David Baerwald,
producer Bill Bottrell, Wyn Cooper,
and Kevin Gilbert—were also nomi-
nated for song of the year, along with
“Can You Feel The Love Tonight,”
“Circle Of Life,” and “I Swear.” The
former two songs, both featured in
“The Lion King” movie, were written
by Elton John and Tim Rice. “I
Swear,” which was a hit for country
singer John Michael Montgomery and
pop vocal group All4-One, was penned

by Gary Baker and Frank J. Meyers.

Other multiple nominees reflected
the NARAS membership’s recognition
of new talent. Of the seven artists re-
ceiving four nominations each, two
earned nominations with material from
their major-label debuts.

San Francisco Bay area-based punk
rock unit Green Day snared nomina-
tions in the best new artist, best alter-
native music performance (for its al-
bum “Dookie™), best hard rock
performance (for “Longview”), and
best rock performance by a duo or
group (for “Basket Case”).

Joining Green Day and Crow in the
best new artist derby are Swedish pop
group Ace Of Base, rockers Counting
Crows, and Canada’s Crash Test Dum-
mies.

Another newcomer making a
strong showing with four nominations
was NdegéOcello. Her “If That'’s
Your Boyfriend (He Wasn’t Last
Night)” was nominated for best fe-
male R&B vocal performance and
best R&B song, while “Plantation
Lullabies” earned a nomination for
best R&B album. “Wild Night,” her
duet with John Mellencamp, earned
NdegéOcello a nomination for best
pop vocal collaboration.

(Continued on page 67)

KNUTH VAN WERT

House Co. in New York. He was di-
rector of marketing planning and
analysis, music marketing.

VHI1 in New York names Sandy
Shapiro VP of original program-
ming and development and Jack
Sussman VP of news and studio
production, They were, respectively,
VP of program development and
production at American Movie Clas-
sics and VP of production and origi-
nal programming at VH1.

John Raso is appointed Atlantic
product manager for Time Warner
AudioBooks in New York. He was

SHAPIRO SUSSMAN

director of alternative music at
Rowdy Records.

Arnold Robinson is promoted to
senior account executive for Rogers
& Cowan in Los Angeles. He was an
account executive.

Kim Becker is appointed senior
account executive at Dan Klores As-
sociates in New York. She was man-
ager of public relations for Barnes &
Noble Ine.

Chris Roslan is named account
executive at Dera & Associates in
New York. He was publicity man-
ager at Continuum Records.
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Dave Stewart Offers ‘Greetings’
Former Eurythmic Goes Solo On EastWest

B BY CRAIG ROSEN

LOS ANGELES—During the '80s,
Dave Stewart was the less-visible
half of Eurythmies, one of the dec-
ade’s most successful duos. On Feb.
28, EastWest Records will attempt
to raise Stewart’s profile with the
release of “Greetings From The
Gutter.”

Since Eurythmies’ last studio out-
ing in 1989, Stewart has been in-
volved in several projects. In 1990,
Arista released “Dave Stewart &
The Spiritual Cowboys,” which fea-
tured the Pretenders’ Martin Cham-
bers on drums. The Cowboys’ fol-
low-up, 1992’s “Honest,” was not
released domestically. The following
year, Stewart teamed with Terry
Hall, former front man of the Spe-
cials, Fun Boy Three, and the Co-
lourfield, to form Vegas. The duo’s
self-titled debut also wiasn’t released
in the States, but served to fulfill
Stewart’s obligation to BMG.

Armed with a new recording con-
tract with EastWest, Stewart opted
to record what he calls his first full-
fledged solo album, a record that he

Virgin To Issue ‘Thank You’
Royal Trux

From Rockers

M BY DAVE SPRAGUE

NEW YORK—While Royal Trux
has long heen a staple of the avant-
rock underground, the group——cen-
tering on the duo of Neil Hagerty
and Jennifer Herrema—has always
had a decidedly traditional self-im-
age.

“When we talked to people
around us about wanting to make
rock records, people thought it was
just insane talk,” says guitarist Ha-
gerty, who formed the band in 1956,
just after his departure from noise-
rock deconstruction crew Pussy Ga-
lore. “We're doing everything back-
wards: Bands like the Kinks were
really simple and great, and then
they started writing rock operas.
We got our indulgences out of the
way early.”

The band’s fifth release, “Thank
You” (set for a Feb. 21 release on
Virgin) certainly follows Hagerty’s
theory of evolution. Chunky Rolling
Stones-inflected riffs are given in-
tricate, jazz-inspired arrangements,
while Herrema’s throaty, rough-
hewn vocals impart a feel redolent
of pre-punk blues-rock. Taken as a
whole, the album’s songs seem de-
signed for maximum live impact.

“Touring is going to be very im-
portant, since Royal Trux presents
itself visually in a distinctive man-
ner,” says manager Tom Atencio,
who began working with the group
shortly after it signed with Virgin.
“In modern marketing, that can’t
be emphasized enough.”

Not that Royal Trux puts on a
show in the textbook sense: Though
the focus is certainly on the band’s
front woman, attention is drawn
more by Herrema’s otherworldly

says is personal “almost to the point
of ridiculousness.”

He adds, “I think that is why I
was hiding from doing a solo album,
because if' I did one, I knew 1
couldn’t just write
about the war in
Bosnia or this or
that. It was going
to be the real
me.”

The real Dave
Stewart is just
fine for East-
West. “This al-
bum has some-
thing for everyone,” says Steve
Kleinberg, senior VP of product de-
velopment for the Elektra Enter-
tainment Group, which includes
EastWest. “The more you listen to
it, the more it grows on you. It kind
of reminds me of the records I used
to buy as a kid. You can listen to it
from start to finish. This is really an
album project, and needs to be
viewed as an album project.”

To get that point across, on Jan.
27 EastWest will ship the {irst track,
“Jealousy,” to album alternative,

STEWART

ROYAL TRUX

detachment than her rare moments
in motion. To convey some of the
Royal Trux vibe to noninitiates, Vir-
gin financed a promotional film au-
thored by Hagerty and Herrema,
which draws from the pair’s fea-
ture-length 1990 rockumentary
noir, “What Is Royal Trux?”

“Initially, it was intended for in-
ternal use, to educate Cema reps
about the band, but reaction was so
enthusiastic that we decided to dis-
tribute it to college radio and inter-
national press, too,” sayvs Margi
Cheske, Virgin director of product
management.

Cheske sees the aforementioned
elements as the foundation of what
she terms a “long-term, slowly
building” project, for which a single
strategy has yet to be finalized. Vir-
gin sent receptive radio outlets and
indie retailers a four-song sampler
in late November to aid in the plan-
ning: Cheske says response to the
bitterly driving “You’re Gonna
Lose” has been strongest.

Two weeks before the album hits
retail, college radio will be serviced
with vinyl copies of “Thank You”—a
joint effort between Virgin and

(Continued on page 13)

modern rock, album rock, and col-
lege radio, along with the full album.
“We hope to take the track to top 40
at some point thereafter,” Kleinberg
says.

Stewart will have competition at
modern rock, since the format is
now dominated by the new breed of
punk rockers. XTRA (91X) PD Mike
Halloran says his San Diego station
will give Stewart a spin, “but it’s
pretty hard to compete with Green
Day and Offspring. It’s going to be
a tough haul.”

There are also plans for a
Stewart-directed videoelip for the
track, co-starring Stewart’s {riend
Isabella Rossellini.

(Continued on page 13)

Blues For Buddy. Buddy Guy, center, meets with label staffers following his soid-
out show at Los Angeles’ House Of Blues. Flanking the guitarist are Silvertone
Records’ reps Neil Portnow, left, and Michael Tedesco.

Merchant Makes A Deal With Landau;
The Bottom Line Starts ‘Discovery’ Series

MUSIC MERCHANT: When Natalie Merchant split
from 10,000 Maniacs and her management company last
vear, managers were beating a path to her door, salivat-
ing at the chance to represent an artist who seems to
have tapped only the beginning of her estimable talent.

When the dust settled, Merchant linked with Jon Lan-
dau Management, marking the first time the company
has officially taken on another client since signing Bruce
Springsteen in 197% (Billboard, Dec. 24, 1994).

According to Jon Landau, the move was « matter of
timing and talent. “I always think

waukeeans; and D.C. sextet the Zimmermans. Each
act will perform a 25-minute set.

According to Pepper, the series will feature unsigned
acts as well as artists on major labels. “This series really
comes out of two things: first, a frustration that I’ve had
for years with coming across terrific talent and not being
able to present them because the routing wasn’t right or
whatever; and second, we have a core audience with ec-
lectic tastes. These people’s record collections have a va-
riety of things in them. I felt that if you're a music lis-

about increasing [our roster], but
over the last several years I've
been producing [Bruce| and on his
new record, I've taken a reduced
role in the production area, so it's
freed up u little time . .. But that’s
somewhat incidental. The main
thing was meeting Natalie. I felt

these artists are. You might want
to own their records in vour collec-
tion.”

The Bottom Line has made the
series as user-friendly us possible.
Tickets are $12.50. Attendees will
be asked to fill out a4 questionnaire
at their first show. Upon comple-

tener, you should be aware of who
H E k[“

like myself, [management partner|
Barbara Carr, and Natalie could
do some great things together.
Basically, I'm interested in people
who see themselves in a long-range perspective.”

Merchant is working on her solo debut for Elektra En-
tertainment, which Landau expects to come out the first
half of this year. She road-tested some of the new mate-
rial during a mini-college tour in late November. Accom-
panying her on the outing, and in the studio, are Jen-
nifer Turner on guitar, Barry McGuire on bass, and
Peter Yanowitz on drums. Landau says the material on
Merchant’s new album “continues her development. T
don’t know how to place it in relation to her past work.
It’s a very individualized sound.”

REQUII{ED READING: New York nightspot the Bot-
tom Line will launch a new series Friday (13), highlight-
ing acts the club feels its audience should get to know
better. “Required Listening—A No-Risk Evening Of
Discovery” will feature four artists per evening. Shows
will be presented every five or six weeks and will be
hosted by Rita Houston, morning D.J on WFUV,
Fordham University’s noncommerecial folk-leaning radio
outlet.

However, club owner Allan Pepper stresses that the
acts won't necessarily be folkies. “We have no set crite-
rig,” he says. “It’s a matter of listening to stuff and see-
ing how people around here feel about it.”

The artists slated for the first night’s concert reflect
the wide-open booking policy. Appearing are Seattle
bass player and singer Laura Love, who has released
three records on her own Octoroon Biography label; Red
House Records act Greg Brown, who has 10 albums to
his credit; popular Midwest band Paul Cebar & the Mil-

by Melinda Newman

tion, they will be given a “Required
Listener” card. The card will allow
them free entry to every fifth “Re-
quired Listening” show they at-
tend. Additionally, cardholders will receive u discount on
artists’ merchandise, including records, sold at the
shows, and they cin stay for the evening’s second per-
formance for free.

Pepper anticipates that the concerts will serve as a
showcase for any unsigned acts on the bill. “T expect a
lot of label people to be coming to this. The point is that
a lot of these acts work around the country; they sell
their product. I think a lot of A& R people will have heard
of some of these acts, but may not have gotten to see
them.”

And could some of these artists end up on a rumored
new label run by Pepper, producer Hank Medress, and
former CBS Records head Walter Yetnikoff (Billboard,
Dec. 24, 1994)7 Well, Pepper will only say, “Right now
there is no label. There’s a discussion taking place, but
there’s no definitive situation. However, if I had a label,
would some ol these artists be considered? You bet.”

HALL OF IFAME: Recordings to be inducted into the
National Academy of Recording Arts And Sciences’ 22nd
Annual Hall Of Fame at the March 1 Grammy Awards
are the albums “Abbey Road,” the Beatles (1969), and
“Jazz At Massey Hall,” Charlie Parker, Dizzy Gilles-
pie, Bud Powell, Max Roach, and Charlie Mingus
(1953). Singles honored are “Heartbreak Hotel,” Elvis
Presley (1956); “Star Dust,” Hoagy Carmichael & His
Pals (1927); and “Some Of These Days,” Sophie Tucker
(1911). The Hall Of Fame pays tribute to early record-
ings of historical significance.
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“THE MAN OF THE YEAR”

(Time Magazine)

LEADING THE WORLD IN PRAYER, IN MEDITATION, AND IN DEVOTION

o N EA IR ORY IR “The Rosary with the
ENWERNELR TGN Pope John Paul 11”
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1-800-314-83835

Double CD in a slimline jewel case
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Persistence Pays Off For Freddy Jones Band
Reissue Of 1st Album A Sign Of Capricorn’s Commitment

H BY JIM BESSMAN

NEW YORK—Capricorn Records’
forthcoming amended reissue of the
Freddy Jones Band’s self-titled 1992
album, which initially was distributed
independently, is testament not only to
the strength of the band’s label debut
“Waiting For The Night,” but to Capri-
corn’s perseverance in supporting it.

“Waiting For The Night” was re-
leased in September 1993, and after an
acknowledged hard sell is now up to
more than 100,000 units sold, with
“consistent reorders,” according to Jay
Hart. Capricorn’s national director of
album promotion.

“The sales pattern was like the radio
airplay of [first single] ‘In A Day-
dream,”” says Hart. “It didn’t rocket
up the charts, but had amazing staying
power, with very little burn at album
[rock] radio. When the album was first

released, we sent it out to the progres-
sive, adult album stations. We weren’t
sure it had quite the edge that album
radio might be looking for, but with the
success at the progressive adult sta-
tions and, in particular, tremendous
feedback on three songs—'Daydream,
‘Take The Time,” and ‘One World’—we
felt that the time was right to cross to

|

THE FREDDY JONES BAND

- BOXSCORE
business TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Datels) Ticket Price(s) Capacity Promoter
QAK RIDGE BOYS Star Plaza Theatre  Dec. 30-31 $221.639 1.433 in-house
RESTLESS HEARY Merrillville. tnd. $35/824 10.200,
three
‘ shows
HOLIDAY WHIPLASH BASH: Wings Stadium Dec. 30 $156.360 8113 Brass Ring Prods
TED NUGENT Katamazoo, Mich $20 sellout
GARY HOEY |
|
i
LORRTE MORGAN Palace Of Auburn Dec. 10 $146.610 8,067 l Glass Palace
Hills $30:322.50/ 14.760 Promotions
Auburn Hills, Mich 31125
ANDY WILLIAMS Star Plaza Theatre Dec. 23 $140.920 5.420 in-house
CHRISTMAS SHOW Merrillvilie, Ind $26 6.800.
two shows
NEW YEAR'S EVE AT | Concert Hall Dec. 31 $82,14 2718 in-house
KENNEDY CENTER John F. Kennedy $35 2,743
MEMBERS OF NATIONAL Center
SYMPHONY ORCHESTRA & Washington, D.C.
OTHERS
AARON TIPPIN Greenville Memorial ~ Dec. 31 $81.593 3,598 ’ Show Productions
JOHN BERRY Auditorium $22.50 4,000 inc.
KENNY CHESNEY Greenville, S.C
THE COLORS OF The Mark 0f The Dec. 14 $78.484 5131 APA
CHRISTMAS: Quad Cities $20.50/$15.50 1.060
ROBERTA FLACK Motine. 1l
PEABO BRYSON
SHEENA EASTON
JAMES INGRAM
DAVE MATTHEWS BAND Fox Theatre Dec. 27 $78.169 4,502 Cellar Door Prods
FROM GOOD HOMES Atlanta $17.50/$16.50 sellout
TED NUGENT Star Plaza Theatre ~ Dec. 27 $74.800 3.400 in-house
GARY HOEY Merrillville Ind $22 setiout
THE COLORS OF Palace Of Auburn Nov. 26 $51.768 4,535 Glass Palace
CHRISTMAS: Hills $30/822.50/ 14,515 Promotions
ROBERTA FLACK Auburn Hills, Mich $12.50
PEABO BRYSON
SHEENA EASTON
JAMES INGRAM
Copyrighted and compiled by Amusement Business, a publication of BPf Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

album radio.”

But the success of “In A Daydream”
at album formats was won one station
at a time, Hart adds.

“It was a tough sell,” he says. “Peo-
ple thought it had a too passive-type
sound for album rock, but market-by-
market it broke down. We started with
‘Daydream’ in the South, where it
broke out and then spread to the Mid-
west and Northeast, so it was kind of
a regional breakout. It was able to
spread because wherever it got played,
it got phones, and it was an all-daypart
kind of record. So while it wasn’t an
easy sell upon first listen, once it got
on, it worked. It got requests, and sales
started developing.”

Hart adds that this was a six-month
endeavor. Marty Lloyvd, the Freddy
Jones Band’s vocalist/acoustic guitar-
ist, notes, “Capricorn works a song for-
ever, as I think most people in the
trade found out! They worked two sin-
gles over a vear: ‘Daydream’ and ‘Take
The Time.””

The latter tune is currently being
promoted at album rock, and Hart says
it will continue there until Capricorn’s
Feb. 21 release of “The Freddy Jones
Band.” The reissue will differ slightly
from the original, in that the studio re-
cordings of “In A Daydream,” “And
She Cried,” and “The Puppet” will be
replaced by live versions recorded last
February at the Vie Theatre in the
band’s hometown, Chicago. An acoustic
studio version of “In A Daydream” will
also be included,; the first single will be
“Texas Skies.”

“It’s called ‘a little something for ev-
eryone,”” Lloyd says of the reconfi-
gured reissue, which he says has sold
more than 10,000 copies in its original
form. “It's maybe more cohesive than
‘Waiting For The Night’ because the
songs were all written around the same
time [unlike those on Waiting For The
Night’).”

Recorded in a basement studio on
Chicago’s north side, “The Freddy
Jones Band” also “tends to be more
raw,” adds Lloyd. “We blasted out the
tunes in the basement with minimal
overdubbing. and kind of let it all hang
out. We were paying for it, so we
couldn’t sit around and be picky!”

The band—which also features
Wayne Healy, guitarist/vocalist; Jim
Bonaccorsi, bassist; Rob Bonaccorsi,
guitarist/vocalist; and Simon Horrocks,
drummer—sold the album out of the
trunks of the vans they used to tour the
Midwest college circuit. “The next
thing we knew, we were showeasing in
Nashville for Capricorn,” says Lloyd.

Scott Madden, Capricorn’s Chicago
rep, brought the band to the label’s at-
tention, Hart says. “They had the com-
plete package,” he says. “Good players,
a couple of very strong vocalists, great
songs, and regional sales which were
quite strong. We found that ‘Day-
dream’ was just a good, solid, main-
stream rock’n’roll song that performed
on album radio like Big Head Todd &
the Monsters and the Gin Blossoms.”

And while he concedes that the
Freddy Jones Band—whose name,
Lloyd says, was made up as a joke—
“isn’t your kick-ass rock’n’roll band,”
Hart notes that it has become “quite
the party rock’n’roll band” among loy-
alists.

(Continued on next page)

Wasserman Has Bass-ic
Instinct For Composing Ads

CAREER TRACKS: Expanding
on Warner/Chappell’s placement
of catalog hits with jingle houses,
director of creative projects Alan
Tepper has signed bassist Rob
Wasserman with the goal of ex-
ploiting both Wasserman’s songw-
riting talents and commercial-mu-
sic composing skills (Words &
Musie, June 25, 1994),

“There’s a lot we can do with
Rob on both sides,” Tepper says,
noting Wasserman’s “double ca-
reer” as an acclaimed recording
artist with additional success in
the commer-

ily adds, he’s never been one to fol-
low formulas anyway. “I assume
that’s why Warner/Chappell
wanted me in the first place, be-
cause of my different ideas. But I
don't think I can write music with
the idea of just selling something.
I still have the same values, and
will try to write great music which
fits in with what people are trying
to sell. There should be no prob-
lem as long as I don’t compromise
the music and write something I
can’t stand—which I won’t do!”

cial domain.
“He wants to
continue
working in
the commer-
cial area,
which not ev-

Words &:Music

L5 S M

BYE BYE
Brill: The
Brill Build-

ing, home to
many music
publishers

ery artist and
writer wants
to do.”

Then again, Wasserman truly
does fit Tepper’s designation as a
“unique” artist. His acclaimed
MCA/GRP release “Trios,” which
features three-way collaborations
between Wasserman and such di-
verse artists as Jerry Garcia,
Brian Wilson, Elvis Costello,
and Branford Marsalis, followed
the “Duets” album of bass and
voice duets and a preceding “Solo”
album of compositions for solo
acoustic bass.

The “Trios” track “Spike’s
Bulls” originated with a 1991
Levi’s TV spot directed by Spike
Lee, one of four TV or radio com-
mercials Wasserman has made for
the jeanery.

“It was based on a visual
theme—the running of the bulls—
so I created a flamenco-based or-
chestral thing,” says Wasserman.
“It was my reaction to the visual
images instead of song lyrics, like
in movie scores (which, inciden-
tally, the Warner/Chappell deal
also covers). I don’t really know
what ‘jingle writers’ do, and I don’t
think in terms of commercial ‘sell-
ing.’ I just write little music motifs
that will catch people’s ears and
hopefully make a memorable aural
impression which will stand by it-
self outside the commercial con-
text—rather than a superficial
noise. Everything I've done in
commercials so far could be on an
album, and in the case of ‘Bulls,’ al-
ready has.”

Wasserman, then, senses no ar-
tistic conflict in his future commer-
cial endeavors.

“I don’t think about “product,’
though obviously I know that cer-
tain things are designed to sell
products. But using Levi’s as an
example, I think great music can
support that without me having to
think ‘jeans’ the whole time. Be-
cause I don't know what jeans
sound like! But that’s a positive,
because it makes me come up with
a fresher approach.”

Of course, as Wasserman read-

by Irv Lichtman

over the
vears, will
lose its last
major pub-

lisher tenant
when Freddie Bienstock Enter-
prises moves into a building it has
purchased at 126 W. 38th St. in
Manhattan. For Freddie Bien-
stock, the move, probably by the
fall of 1995, will represent only his
second corporate home since join-
ing Chappell Music in 1943. His
other associations, with Hill &
Range and Jerry Leiber & Mike
Stoller, among others, kept him in
the Brill Building. The transaction
was handled by Monica Kelly of
the New York real estate firm of
Simon Rudd.

MORE OF “THE WORST”:
Dallas-based songwriter Josh
Alan Friedman provides Words &
Music with an update on his CD
musical “The Worst!,” based on
the life of low-budget film director
Ed Wood, subject of a recent
movie (Words & Music, Oct. 22).
“I’m about to sign a (licensing]
deal with a British record com-
pany called Vinyl Schnozza Lim-
ited. There are six labels under
their umbrella, [and] I'm told my
album will come out on a label
called Gorse, which is also their
book publishing division. ‘The
Worst!?” will be released this
spring, along with five reprinted
Ed Wood cheapo paperbacks—sex
novels Wood wrote in the '60s.
They will also release a 45 single to
the British pop market and distrib-
ute a full release in Germany and
Holland. Locally, I've signed on
for distribution by Midwest Rec-
ords, which is part of Big State and
INDI [network].”

PRINT ON PRINT: Following
are the best-selling folios from Hal
Leonard Corp.:

. Nirvana, “Nevermind.”

. David Lanz, “Christmas Eve.”
. “The Lion King” soundtrack.

. “Forrest Gump” soundtrack.

. Amy Grant, “House Of Love.”

Qv b~

Assistance in preparing this column
was provided by Jim Bessman.
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DAVE STEWART OFFERS ‘GREETINGS’

(Continued from page 10)

In addition, two different versions
of a Stewart electronic press kit will
be serviced to press and video out-
lets, and the label plans to use the
striking album cover art by artist
Damien Hirst “in a full complement
of consumer advertising,” Kleinberg
says.

“Greetings From The Gutter,”
recorded in New York, is full of mu-
sical influences from Stewart’s teen-
age years. “From 68 through '73, I
got this perfect sort of baptism right
through glam, glitter, ‘Hunky Dory,
Lou Reed’s ‘Transformer,” the Vel-
vet Underground, all these psyche-
delic things, and the Beatles,”
Stewart says.

Stewart enlisted an all-star cast of
support players, including bassist
Bootsy Collins, keyboardist Bernie
Worrell, and drummer Jerome “Big

Foot” Brailey. “That was the nu-
cleus of the band, and it was amaz-
ing because they had no preconcep-
tions of what I would do,” Stewart
says. “I made them play things that
they wouldn’t normally play.”

For example. Stewart had Collins
play acoustic bass with an orchestra
on one track. “It was almost like a
psychedelic Kinks song from the
’60s, and he was really getting off on
it,” Stewart says.

On “St. Valentine’s Day,” Stewart
didn’t show the band the song’s
chord progression before they went
into the studio. “I faced them in the
studio singing and playing it, so they
could follow roughly, and then I took
all the mistakes they made and had
someone arrange them into an or-
chestration of mistakes.”

The album also features guest

VIRGIN TO ISSUE ‘THANK YOU’ FROM ROYAL TRUX

(Continued from page 10}

Drag City, the Chicago-based indie
that has issued the past three Royal
Trux albums.

Hagerty admits that the band’s
past releases—all recorded with
radically different lineups—exist in
individual vacuums. He's adamant,
however, about solidifying a band
identity for the current formation
(which also includes percussionists
Chris Pyle and Rob Armstrong and
bassist Dan Brown).

“We have eight years to draw on,
but we're going to be perceived as
a new band,” he says. “We're kind
of looking at it that way, too—we’ve
developed more patience, more of a
willingness to let people have some
time to get comfortable with what
we’re doing.”

It hasn’t always been easy to cozy
up to Royal Trux. The group’s sec-

ond album, “Twin Infinitives,” has
heen hailed as one of the most im-
penetrable sets of the '90s—sort of
their veryion of Captain Beefheart’s
“Trout Jgusk Replica,” but for the
post-pur , generation. While subse-
quent al jums were a bit more ap-
proachabie, “Thank You” (the bulk
of which was recorded in less than
a week by R&B/jazz veteran David
Briggs) seems to be Royal Trux's
dalliance with the rock mainstream.

“I don’t think those actual words,
but we have made a record that a ot
of people can relate to,” he says.
“All our other records were very
personal, exposing and dissecting
ourselves. Here, we're talking
about a common social reality—it’s
not just a voyeuristic thing any-
more.”

AUDIENCE.

ONE LOOK AT OUR RATES
TeLLs You WE KNOw
How To DELIGHT AN

At The Mayflower Hotel on Central Park
West, guests are strolling distance from
Lincoln Center, The Metropolitan Opera
House, Carnegie Hall, the theater district, and many famous muse-
ums and art galleries. Other features you’ll applaud include guest
rooms with serving pantries, suites with spectacular views of the
park, a fully equipped exercise facility and reasonable rates. Please
call us for reservations: 1-800-223-4164 or 212-265-0060. Mention
Code AF: Travel Agent Access Code GD.

3139 -*140

Standard/Park View

ENTERTAINMENT RATES*
150-°160

Double:
Standard/Park View

¥165-°185
Suite: Single/Double
Standard/Park View

ON THE

OWER HOTEL
PARK o
15 Central Park West at 61st Street, New York, N, 10023-7709. Fax: 212-265-0227,

*Per night. Subject to availability. Not applicable to groups.
Taxes and gratuities not included. Advance reservations are suggested.

NEW YORK

shots by a handful of Stewart’s fa-
mous friends, including Laurie
Anderson, Lou Reed, Carly Simon,
David Sanborn, Mick Jagger, and
Deee-Lite’s Lady Kier.

David Bowie isn’t actually on the
album, but is given a nod in the
Bowiesque “Chelsea Lovers,” which
contains the lyric “Stardust lovers in
a Ziggy cartoon.” The track offers
glimpses into Stewart’s relation-
ships with former Eurythmies part-
ner Annie Lennox and his wife,
Siobhan Fahey, a former member of
Bananarama and Shakespear’s Sis-
ter.

“It’s about my first meeting with
Annie, and then it turns into my
wife,” Stewart says. “I can’t just
write a whole song about one sub-
ject, because they always start to
meander into other things.”

While the cast of characters may
change, “Greetings From The Gut-
ter” is “all about trying to survive in
a relationship in the '90s. People use
Valium, Prozae, and all these mil-
lions of ways to keep themselves ba-
lanced to have a relationship ...
Women have to go even further to
get the high ground, and men have
to really go down.”

Stewart is speaking from personal
experience. “It’s like I am married
to a man, and she is like married to
a woman in a way,” he says. “To be
a girl in musie, she has got to under-
stand men’s way of being, much
more than other people. I never re-
ally think of Siobhan as totally femi-
nine, and I don’t think she sees me
as totally masculine, because the na-
ture of what we do is a very mixed-
gender thing.”

FREDDY JONES BAND

(Continued from preceding page)

“That’s a tremendously loyal fan
base, which is why we rereleased the
initial album,” says Hart. “I don’t know
if it will be hugely successful at album
radio right now, but it will be among
fans already hip to the band.”

Lloyd says the band is excited about
the reissue. “At every town we go to,
at least a couple kids ask how they can
get it. So we told Capricorn to just
stick it out on the shelves without mak-
ing a big deal. But they decided to do
more than that, with new packaging
and a single. It’s a lot like them.”

Indeed, in January, Capricorn will
similarly rerelease the previously
issued debuts (originally released on
other labels) of recent signings Cake
and Sonia Dada. Meanwhile, Lloyd
says the [‘reddy Jones Band will begin
recording its third album in January or
early February for an April or May re-
lease. “We're exploring a ot of differ-
ent textures, with slide guitar and man-
dolin and brushes on drums,” Lloyd
says. “It's a little early, but we're get-
ting the sense of a harder sound.”

Lloyd adds that there will be no per-
forming live until after the next album
is completed. To support “Waiting For
The Night,” the band toured with Big
Head Todd & the Monsters and label
mates Widespread Panic. “Big Head’s
audience was very radio-keen because
it had singles out, while Widespread’s
was very live show-oriented,” he says.
“So it was the best of both worlds.”

LITTLE ROCK, ARK.: The third annual Arkansas Music Showcase, spon-
sored by ASCAP, provided solid evidence that the seene in Little Rock
and surrounding cities is still thriving. The event. which is part indus-
try showcase and part battle of the bands, was held at Juanita's over
a five-week period. In spite of the sense that the showcase’s overall
band lineup was weaker than in
previous years. there were some
notahle exceptions. This year’s
winner was Pokerface, a power-
house trio that wowed the audi-
ence with a blistering set of in-
tense, thrashing, Who-like rock.
“I'm On My Way” was a stand-
out, with its hyper-speed chor-
uses and rock hard reggae-influ-
enced verses. Other final-night
highlights included Big Boss
Line, whose thundering set of
desperate anthems have the intensity of Social Distortion (with re-
gional thematic sensibilities) turned up quite a few notches. Among the
other bands on finals night who turned in fine performances were
Cosmo Clods, a deadpan blend of garage, surf, and country; Terry’s
Wreck, featuring singer/songwriter Michael Goodrich; Combo
Gang Bunch, fronted by Mary Horne; and Christian rockers Ste-
phen’s Law.

POKERFACE

RICK CLARK

LONG BEACH, CALIF.: Hook and energy are the key elements to Red
Five's power-punk-pop two-minute songs. The four-piece comprises
female vocalists and guitarists Jenni Mac and Beth Carmellini,
drummer Adam Zuckert, and bassist Hedge. Red 5 has been together .
for approximately seven months and has built a steady following by
playing at least once a week around Southern California. The band’s
raw, unpolished attitude adds charisma to the already powerful live
show. The female-fronted band combines the sounds of the Breeders,
Hole, and Veruca Salt to achieve a very accessible sound. Mac ex-
plains, “We’re not a chick band. This is a group. Beth and I live 45 miles
away from each other, so we write over the phone long distance.” The
band’s new four-song demo was produced by Mike Bosley, who has
worked with Toad The Wet Sprocket, the Fluid, Dramarama, Suici-
dal Tendencies, and the Replacements. All members of the band
come from different musical backgrounds and are influenced by such
artists as Flaming Lips, Neil Diamond, Helmet, and the Pixies.
Contact either Mac at 213-436-0371 or Carmellini at 714-646-2143.
JEFF BLUE

MIAMI: Last year, two of Miami’s most popular groups, Forget The
Name and Natural Causes, broke up. The pressure and stress of be-
ing in “the big area band” was finally too much for both acts. In the
wake of that, Forget The Name
vocalist Rene Alvarez and drum-
mer Derek Murphy hooked up
with Causes guitarist Joel
Schantz. They all wanted to
make different kinds of music
without having to rely on pre-set
band roles. So they formed a rec-
ord company called Bad Karma
Records and formed its first two
groups, Sixo and Milkecan. In
Sixo, Alvarez writes and sings.
When they’re performing under the moniker Milkean, it’s Schantz who
takes center stage. Murphy drums for both configurations. Sixo plays
melancholy pop; Milkean leans towards head-banging punk. “The ad-
vantage of having two groups is the flexibility,” says Alvarez. “We can
play 20 dates a month by switching them off.” Bad Karma recently re-
leased a full-length CD by each group, and they have been touring the
state heavily. An East Coast tour is planned for January through
April, but the band members’ style has been decidedly low-key. “We're
just trying to shake things up a bit and have fun with it,” he says. “If
people think we're insane, that's OK.” Contact Bad Karma at 305-534-
3518.

SIXO

SANDRA SCHULMAN

FOR THE RECORD: The correct contact number for Farrery, featured
in the Dec. 17, 1994, installment of Continental Drift, is 305-922-8400.

BILLBOARD JANUARY 14, 1995

wwWwW americanradiohistorv com

13


www.americanradiohistory.com

BILLBOARD'S H E A TSE E K ER SggA»LBuﬁ/T? CHART

PO P =l LA

OF

HOT

R e

FOR

COMPILED FOR WEEK ENDING JAN. 14, 1995 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling ti ifTati ; i
' - g titles by new and developing artists, defined as those who have never appeared in the
% s SAMPLE OF RETAIL STORE AND RACK Cséﬁ%iggpgﬁgspggb%gfz& I II I I Il top 100 of The Billboard 200 chart. When an album reaches this tevel, the album and the artist's subsequent albums are immediately
» i I Sl &5 ! ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is availabte.
z ; < ‘g ’;‘ 5 ARTIST TITLE () Albums with the greatest sales gains. © 1995, Billboard/BPI Communications.
LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
21 17 10 | DEAD CAN DANCE 4AD 45769/WARNER BROS. (10.98/15.98) TOWARD THE WITHIN
* x & NO. 1T * »x %
1 | 1 | 17 | DES'REE 550 MuSC 6a3oa/Epic 9.98 EQri5.98) TaNTMOVING | @D — | 6 | K-DEE tench mos 1002 (10.98/16.98) ASS, GAS OR CASH (NO ONE RIDES FOR FREE)
2 4 63 | ADAM SANDLER wARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU 23 35 18 | LUSCIOUS JACKSON GRAND ROYAL 28356/CAPITOL (10.98/15.98) NATURAL INGREDIENTS
3 7 25 | TYPE O NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES =— 2 RANCID €epiTaPH 86434 (9.98/15.98) LET'S GO
4 3 68 | MARTINA MCBRIDE @ rcha 66288 (9.98/15.98) THE WAY THAT | AM 25 13 44 | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL
(5| 18 | 3 | THE FLAMING LIPS warNER 8ros. 45334+ (7.98/11.98) TRANSMISSIONS FROM THE SATELLITE % | 39 | 3 | SHENANDOAH LiserTy 31109 (10.98/1598) IN THE VICINITY OF THE HEART
6 8 | 21 | DEADEYE DICK icHIBAN 6501 (11.98/16.98) A DIFFERENT STORY @ — | 5 | DOCTOR DRE & ED LOVER REe(ATIVITY 1230* (10.98/16 98) BACK UP OFF ME!
1 g 24 | LARI WHITE Rca 66395 (9.98/15.98) WISHES — | 9 | LIL 1/2 DEAD PRIORITY 53937* (9.98/15.98) THE DEAD HAS ARISEN
15 | 17 | RAPPIN' 4-TAY GHRYSALS 30889+/EMI (10.98/15.98) DON'T FIGHT THE FEELIN PRI T ———— U Rl
9 2 27 KIRK FRANKLIN AND THE FAMILY GOSPO-CENTRIC 2119/SPARROW (9.98/13.98)  KIRK FRANKLIN 30 14 10 BUDDY GUY SILVERTONE 41542/J1VE (10.98/15.98) SLIPPIN' IN
4 4 P.M. b NOW'S THE TIME
) i ety AU o pOR 828oTel SUMN DTDIRIS ) g @ — 1 BUSH TRAUMA 7101 1/INTERSCOPE (9.98/14,98) SIXTEEN STONE
(11)| 20 | 9 | RB.L. POSSE inAMINUTE 8700 (9.98/1598) RUTHLESS BY LAW
32 36 14 | FREEDY JOHNSTON ELEKTRA 61655 (10.98/15.98) THIS PERFECT WORLD
12 9 33 | CRYSTAL WATERS MERCURY 522105 (10,98 £Q/15.98) STORYTELLER
(33)| — | 7 | COMMON SENSE retaTviTy 1208° (9 98/16.98) RESURRECTION
13 12 17 KEN MELLONS ePic 53746 (9.98 EQ/15.98) KEN MELLONS 0 us
— HER LAFACE 26008/ARISTA (9.98/15.98 USHER
32 2 PORTISHEAD G0!DISCS/LONDON 528553/ISLAND (10.98/15.98) DUMMY @ ) S
— 1 WN
15 | 6 | 2 | POPEJOHN PAUL Il isk 1 (14981598 THE ROSARY WITH THE POPE DRONOWI{ ey PHECICINGANE
36 29 6 RUSTED ROOT MERCURY 522713 (9.98 EQ/15.98} WHEN | WOKE
16 23 5 OASIS CREATION 66431/EPIC (9.98 EQ/15.98) DEFINITELY MAYBE
17 28 14 | CORROSION OF CONFORMITY COLUMBIA 6620 (10.98 EQ/15.98) DELIVERANQE 31 19 11 STEVEN CURTIS CHAPMAN @ SPARROW 51408 (9.98/13.98) HEAVEN IN THE REAL WORLD
18 | 24 9 | VICIOUS EPIC STREET 57857+/EPIC (9.98 EQ/15.98) DESTINATION BROOKLYN . — | 13 | WHITEHEAD BROS. woTown 0346 (9.98/13.98) SERIOUS
38 | 10 | LORDS OF ACID wiiTt LBLSAMERICAN 45574*WARNER BROS. (10.98/16.98) VOODOO-U — | 1 | MARILYN MANSON ITerscoPe 52344746 (10981598 PORTRAIT OF AN AMERICAN FAMILY
37 | 9 | NOFX epiapH 86435~ (8.98/14.98) PUNK IN DRUBLIC 40 | 16 | 22 | LOREENA MCKENNITT wARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR

b PR

THE

HEATSEEKERS. CHART

|- S

N G S

BY CARRIE

BORZILLO

" BILLBOARD'S WEEKLY COVERAGE

BOTTOMS UP: MJJ/Epic’s
elaborate promotional efforts
for Brownstone’s debut,
“From The Bottom Up” (Bill-
board, Dec. 10, 1994), will fi-
nally come to fruition when the
album is released on Jan. 10.
The group was signed to the
label in June 1993 and com-
pleted the album in April 1994.
Jerry Greenberg, president
of Michael Jackson’s MJ.J la-
bel, says it took more than a

Massive. This week
Virgin is going for airplay
for Massive Attack at
modern rock, album
alternative, college, and
adult alternative radio.
The label serviced three
versions of the title track
“Protection,” including a
Brian Eno mix; “Better
Things”; and the
instrumental “Weather
Storm.” The album is due
Jan. 24.

year to release the album be-
cause the label wanted to whet
the appetites of potential fans.

“You don’t get three girls
that can write, sing, and per-
form walking into your office
every day,” savs Greenberg.

“We didn’t want to just throw
out a single. We felt it needed
special attention.”

Brownstone has already
whet the appetites of the R&B,
top 40, and dance communities.
“If You Love Me,” the second
single, is No. 5 and No. 32 on
the Hot R&B Singles and Hot
100 Singles charts this week,
respectively. “Pass The Lo-
vin’,” which was used to intro-
duce the trio in August, peaked
at No. 42 on Hot Dance Music/
Club Play Oct. 22 and at No. 58
on Hot R&B Singles
Sept. 17.

“It’s been a long

PROSPRECTS

Memorable. “A Thousand
Memories,” the debut album
by sought-after country
newcomer Rhett Akins,
streeted Jan. 3 via Decca.
The 24-year-old Nashville
singer, who co-wrote nine
songs on the album, hits the
road with Reba McEntire and
Tracy Byrd in February. “|
Brake For Brunettes” is at
country radio now.

MOUNTAIN |

Rappin’ 4-Tay, Don't Fight The Feelin’

time since I've been
able to devote u lot
of time like this with
a group,” adds
Greenberg, who
served as executive
producer of the al-
bum with Jackson.
“It’s a great way to
start off '95.”

| Deadeye Dick, Different Story

i EASTNORTH CENTRAL |
L Aclam SandIefl The_y‘re All (_;onna Lau_gh At You

~ WEST NORTH CENTRAL

REGIONAL HEATSEEKERS #1"s

“ NORTHEAST

| Adam Sandler, They're All Gonna Laugh At You
L s ! s

ol |

MIDDLE ATLANTIC
N Des’ ree, | Aint _I_Wovin'

California punk band face to
face is primed to take the alter-
native world by storm with
“Big Choice,” due sometime in
February on Victory.

The group already has a
strong underground following
from its numerous live shows
with NOFX and Offspring.

Thom Wilson (Offspring,
TSOL, the Adolescents, the
Vandals) handles production
duties on the album.

According to SoundSean, the
group’s Fat Wreck Chords de-

but “Don’t Turn

! Away,” released

in April 1994, and

its EP “Over It,”

released in

October 1994,

have sold 6,000

and 7,000 units,
respectively.

“It’s weird for

PACIFIC

Brownstone’s "
Nicei describes the :

R.B.L.Posse, Ruthiess By Law |
—

group’s sound as

“one big old gumbo.

My influences in-

clude Chaka Kahn,

Aretha Franklin,

and my mom’s a jazz

singer in Detroit, so I like a lot
of jazz. Mimi is also into jazz,
and Maxee is more into pop—
she loves Michael [Jackson],
and Celine Dion, and she’s into
reggae.”

Nicci says one of the trio’s fa-
vorite songs on the album
turned out to be the only song
they didn’t write—the Eagles’
“I Can’t Tell You Why,” which
will be a future single.

“When Jerry first suggested
it, we were like, ‘OK, you want
three black girls to do an Ea-
gles cover?’ ” reecalls Nicei.

SOUTH CENTRAL
Lari White , Wishes

7 U

SOUTH ATLANTIC
| Kirk Franklin & Family, Kirk Franklin & Family |
L wliald DAL AL

me to go to the
| East Coast,
where no one

N /Vﬁ

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Adam Sandler, They're All Gonna Laugh.
The Flaming Lips, Transmissions From..
Deadeye Dick, Different Story
Kirk Franklin/Family, Kirk Franklin/Family
Des'ree, | Ain't Movin'
Martina McBride, The Way That | Am
Type O Negative, Bloody Kisses
The Murmurs, The Murmurs
Lari White, Wishes
Rappin’ 4-Tay. Don't Fight The Feelin’
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SOUTH ATLANTIC
Kirk Franklin/Family, Kirk Franklin/Family
Des'ree, ! Ain't Movin’
Vicious, Destination Brooklyn
Lari White, Wishes
Martina McBride, The Way That | Am
Adam Sandler, They're Ail Gonna Laugh.
Deadeye Dick, A Different Story
Ken Mellons, Ken Mellons
Helen Baylor, The Live Experience
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Type O Negative, Bloody Kisses

“Then we went in the studio
and really got into the mood of
it. He was right.”

Brownstone will perform at
the House Of Blues in L.A. on

Wednesday (10) and at the
Apollo Theater in Harlem,
N.Y., on Jun. 14.

GOOD CHOICE: Southern

knew them, and
kids are singing
the songs,” says
Kevin Moran,
director of A&R
at Vietory. “This
has all spread by
word-of-mouth
through touring.”

Modern rock airplay of the
single “Disconnected,” on such
outlets as KROQ Los Angeles,
is also helping get the word out.

The group hit the road for
six weeks with the Mighty
Mighty Bosstones in Feb-
ruary.

DEMONIC FUNK: 4AD/
Warner Bros. is aiming for a
dance audience this time
around for the Wolfgang
Press’ latest, “Funky Little
Demons,” due Jan. 27.

“This is more dance-ori-
ented, but they’re still an alter-
native band,” says Robin Hur-
ley, CEO of 4AD. “It’s also
more experimental with softish
funk.”

In December, dance clubs
were serviced with two import
12-inch singles, featuring re-
mixes. The first single includes
“Going South,” along with
“Christianity,” “11 Years,” and
“Sabers Of Paradise.” The sec-

- S Wl |

IV Real. Soul IV Real’s
debut single, “Candy
Rain,”” garnered the most
new R&B mainstream
airplay for the week of
Dec. 30 on such
powerhouses as KKBT
(the Beat) Los Angeles
and WGCI Chicago. The
group’s Uptown/MCA
debut album of the same
name is due Feb. 28.

ond features “Executioner,”
“11 Years,” “Chains,” and “Go-
ing South.”

Jah Wobble, Michael
Brooks, and Adrian Sher-
wood are among the featured
remixers.

“Going South” was serviced
to modern rock and college ra-
dio the week of Jan. 2.
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Billboard

FOR WEEK ENDING JANUARY 14, 1995

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 79 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
(8|3 |53
2|3 |¢ 2|22
o |5 | & | TITLE w5 | & | TITLE
T | 5| = | ARTIST (LABEL/DISTRIBUTING LABEL) £ | 3| = | ARTIST (LABEL/DISTRIBUTING LABEL)
WHY WE SING
* % NO.1 »« 38 37| 4 | KiRK FRANKLIN & FAMILY (GOSPO-CENTRIC)
111117 ON BENDED KNEE TURN IT UP
| BOYZ Il MEN (MOTOWN) 5 wks at No. 1 44 13 | RAJANEE (PERSPECTIVE)
CREEP AT YOUR BEST (YOU ARE LOVE)
23|12 TLC (LAFACE/ARISTA) 5329 AALIYAH (BLACKGROUND/JIVE)
BEFORE | LET YOU GO CONSTANTLY
312]18 BLACKSTREET (INTERSCOPE) 4388 IMMATURE (MCA)
@ 5119 | WANNA BE DOWN 207 DON'T SAY GOODBYE GIRL
BRANDY (ATLANTIC) TEVIN CAMPBELL (QWEST/WARNER BROS.)
5104017 PRACTICE WHAT YOU PREACH 43042 4| MISS YOU
BARRY WHITE (A&M/PERSPECTIVE) N L U (ARISTA)
IF YOU LOVE ME WHEN YOU NEED ME
6611 BROWNSTONE (MJJ/EPIC) ° 5119 AARON HALL (SILAS/MCA)
IF YOU THINK YOU'RE LONELY NOW AGE AIN'T NOTHING BUT A NUMBER
17|14 K-Cl HAILEY OF JODEC! (MERCURY) 46 | 24| palivan (BLACKGROUND/JIVE)
BE HAPPY THIS LOVE IS FOREVER
8|14 MARY J. BLIGE (UPTOWN/MCA) a1l HOWARD HEWETT (CALIBER)
| BELONG TO YOU FORGET | WAS A “G"
@ 9 9 TONI BRAXTON {LAFACE/ARISTA) 47110 WHITEHEAD BROS. (MOTOWN)
| APOLOGIZE MARY JANE
101 10| 11| aniva BAKER (ELEKTRA). 4840 3 | YaRv) BLIGE (UPTOWNMCA)
@ 11118 HERE COMES THE HOTSTEPPER 490511 6 WHY YOU WANNA PLAY ME OUT?
INi KAMOZE (COLUMBIA) TRISHA COVINGTON (COLUMBIA)
U WILL KNOW ANSWERING SERVICE
121z B.M.U. (BLACK MEN UNITED) (MERCURY) 571 4 | GERALD LEVERT (EASTWEST)
FOOLIN’ AROUND TAKE A TOKE
13]13]12 CHANGING FACES (SPOILED ROTTEN/BIG BEAT) (D) 62 | 6 C+C MUSIC FACTORY (COLUMBIA)
BODY & SOUL | CAN GO DEEP
151 21| 2NiTa BAKER (ELEKTRA) 52|50 12 SILK (HOLLYWOOD/JIVE)
SHAME TOOTSEE ROLL
15| 14111} 2Ne {HOLLYWOOD) (53| 58| 23 69 BOYZ (RIP-IT)
LET'S TALK ABOUT IT HOW MANY WAYS
161 16 | 3N T LARGE (EASTWEST) (3 %6 | 48 TON) BRAXTON (LAFACE/ARISTA)
I'M GOIN' DOWN FOE THA LOVE OF $
21| 5 | \aRy ). BLIGE (UPTOWN/MCA) (55) 63| 4 BONE THUGS N HARMONY (RUTHLESS)
OLD SCHOOL LOVIN' 70'S LOVE GROOVE
18112 | GanTE MOORE (SILAS/MCA) 56 | 55 | 8 | JaNET JACKSON (VIRGIN)
ALWAYS AND FOREVER GET DOWN
19 10 | {riER vANDROSS (LV/EPIC) 57| 54| 3 | CRAIG MACK (BAD BOY/ARISTA)
I'LL MAKE LOVE TO YOU FOR YOU
31123 | govz i wen (MOTOWN) 60| & | rkeLry Lve)
@ 2319 CAN | STAY WITH YOU 59148 9 THINKING ABOUT YOU
KARYN WHITE (WARNER BROS.) FELICIA ADAMS (MOTOWN)
EVERY DAY OF THE WEEK RODEOQ STYLE
(@22 8 JADE (GIANT) 66| 3 | JamECIA (MERCURY)
CAN'T HELP MYSELF NEVER AGAIN
IR GERALD LEVERT (EASTWEST) 69| 12 INTRO (ATLANTIC)
CANDY RAIN WHY NOT TAKE ALL OF ME
24| 6 | souL FoR REAL (UPTOWN/MCA} 64| 13 | CASSERINE FEATURING CATO (WARNER BROS.)
@ 25111 | NEVER SEEN A MAN CRY 63159 3 SLIDE
SCARFACE (RAP-A-LOT/NOO TRYBE) EL DEBARGE (REPRISE)
BLACK COFFEE FA ALL Y'ALL
2626 23 HEAVY D & THE BOYZ (UPTOWN/MCA) 71|16 DA BRAT (S0 SO DEF/CHAOS/COLUMBIA)}
RED LIGHT SPECIAL DOWN 4 WHATEVA
315 TLC {LAFACE/ARISTA) — ! NUTTIN' NYCE {POCKETOWN/HOLLYWOOD)
GET UP ON IT TASTY
28| 18 | KEiTH SWEAT (ELEKTRA) 73] 8 | [OKEY? (PERSPECTIVE)
291271 5 THIS LIL' GAME WE PLAY 67165/ 9 THE SWEETEST DAYS
SUBWAY (BIV 10/MOTOWN) VANESSA WILLIAMS (WING/MERCURY)
THE MOST BEAUTIFULLEST . . . I'LL TAKE HER
30 10| kerrH MuRRaY (IVE) 68| 70| 18 ILL AL SKRATCH (MERCURY)
@ 3515 MY LIFE 69 (61|15 GOING IN CIRCLES
MARY J. BLIGE (UPTOWN/MCA) LUTHER VANDROSS (LV/EPIC)
WOMAN TO WOMAN END OF THE ROAD MEDLEY
32132] 5 JEWELL {DEATH ROW/INTERSCOPE) . GLADYS KNIGHT (MCA)
BIG POPPA WITH OPEN ARMS
SEIE THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) 2| RACHELLE FERRELL (MANHATTAN/CAPITOL)
FLAVA IN YA EAR BRING THE PAIN (IS IT REAL)
39|23 CRAIG MACK (BAD BOY/ARISTA) 12|75 | 2 | }AETHOD MAN (DEF JAM/RAL/SLAND)
YOU WANT THIS {F ANYTHING EVER HAPPENED TO YOU
35|29 15 JANET JACKSON (VIRGIN) =16 BEBE & CECE WINANS (CAPITOL)
WHERE | WANNA BE BOY WHAT CAN | DO?
4315 MISSJONES (STEP SUN) | 1] \CE CUBE (PRIORITY)
BABY SLYDE
37136 3 | granpy (atianTio) i 3 | Zameo (w2 F/RAGING BULL)
C) Records with the greatest gain. © 1995 Billboard/BPI Communications.
1(5]1 BACK & FORTH 141413 SENDING MY LOVE
AALIYAH (BLACKGROUND/JIVE) ZHANE (ILLTOWN/MOTOWN)
211110 THE RIGHT KINDA LOVER 15|15 13 ANY TIME, ANY PLACE
PATTI LABELLE (MCA) JANET JACKSON (VIRGIN)
WHEN CAN | SEE YOU BUMP N' GRIND
314 5 BABYFACE (EPIC) 16120 | 24 R, KELLY (JIVE)
4212 I'D GIVE ANYTHING 172110 ALWAYS IN MY HEART
GERALD LEVERT (EASTWEST) TEVIN CAMPBELL (QWEST/WARNER BROS.)
50613 STROKE YOU UP 18 111! DON'T WANT TO KNOW
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) GLADYS KNIGHT (MCA)
6712 CAN U GET WITIT 19— 131 NEVER KEEPING SECRETS
USHER (LAFACE/ARISTA} BABYFACE {EPIC)
118114 I'M NOT OVER YOU 2001815 WILLING TO FORGIVE
CE CE PENISTON (A&M/PERSPECTIVE) ARETHA FRANKLIN (ARISTA)
8 [ 1117 | ANYTHING 21| | 17 | YOU MEAN THE WORLD TO ME
SWV (RCA) TON| BRAXTON (LAFACE/ARISTA)
1 MISS YOU I'M READY
9 |16} 14 | L3RoN HALL (SILAS/MCA) 2(19|2 TEVIN CAMPBELL (QWEST/WARNER BROS.)
YOUR BODY'S CALLIN' THE MOST BEAUTIFUL GIRL .
1013) 1 R. KELLY (JIVE} 24|20 4 (NPG/BELLMARK)
BELIEVE IN LOVE TREAT U RITE
iy s TEDDY PENDERGRASS (ELEKTRA) U — |18 aNgeia WINBUSH (ELEKTRA)
NEVER LIE YOUR LOVE IS A
12194 IMMATURE (MCA) 5 3| WHITEHEAD BROS. (MOTOWN)
13110} 5 THROUGH THE RAIN Recurrents are titles which have appeared on the Hot R&B
TANYA BLOUNT (ISLAND) Singles chart for 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

5-4-3-2 (YO! TIME 1S UP) (Second Generation
Rooney Tunes, BMi/MCA, BMI/Creole Chee Chee,
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP)

AGE AIN'T NOTHING BUT A NUMBER (Zomba,

BMI/R Kelly, BMI) WEM

ALL | NEED (IS A CHANCE) (Warnerbuilt,
BMI/DeeMee, BMI/Kumeh, BMI/Cash Cow, BMI/Lorna
Lee, BMI/Songs Of PolyGram. BM{)

ALWAYS AND FOREVER (Rodsongs, ASCAP/Almo,
ASCAP) WBM

AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BACK SEAT (WIT NO SHEETS) (Bishstick, BMi/Pac Jam, BMI)
BEFORE | LET YOU GO (Donril, ASCAP/Zomba, ASCAP/MCA.
ASCAP/Tade), ASCAP/Davey Pooh, ASCAP/Chatncey Black,
ASCAP/WB, ASCAP/Playhard, ASCAP) WBM

BE HAPPY (MCA, ASCAP/Mary J. Blige, ASCAP/Dooch.
ASCAP/Twelve And Under, ASCAP/Justin Publishing
Co., ASCAP/EMI April, ASCAP)

BEHIND BARS (Prinse Pawl, BMI/Jana, BMi/rving,
BM!) WBM

BIG POPPA (Tee Tee, ASCAP/Justin Combs, ASCAP)
BIOLOGICAL DIDN'T BOTHER (Shaq Lyrics,
ASCAP/Chrysalis, ASCAP/Zomba, ASCAP/Gabz,
ASCAP/L1 C, ASCAP) WBM

BLACK COFFEE (EMI April, ASCAP/Bee Mo Easy,
ASCAP/E-Z-Duz-It, ASCAP) ’

BLOWIN' UP (DON'T STOP THE MUSIC) (Taking
Care Of Business, BMI)

BODY & SOUL (EMI Virgin, BMI/Shipwreck, BMI/EMI
Virgin, ASCAP/Future Furniture, ASCAP)

BOUNCE (K-Otic, BMI/Sword, BMI/Troutman,
BMI/Saja, BMI/Rubber Band. BMI)

BREAKDOWN (Zomba, BMI/CPMK, BMI/Saja,
BMI/Troutman, BMI) WBM

BRING THE PAIN (IS IT REAL) (Careers-BMG,
BMI/Razor Sharp, BMI) HL

CANDY RAIN (EMI April, ASCAP/E-Z-Duz-1t,
ASCAP/WB, ASCAP/Evelle, BMI/Twelve And Under,
ASCAP/Slam U Well, BMI) WBM

CAN | STAY WITH YOU (Ecat, BMI/Sony, BMI)

CAN'T HELP MYSELF (Trycep, BMI/Willesden, BMI/Ramal,
BMI/Cleveland’s Own, BMI/Zomba, BMI) WBM

CAN'T LET GO/WHEN A MAN CRIES (Jareese, BMI)
COCKTALES (Zomba, BMI/Srand, BMI/Zomba, ASCAP)
CONSTANTLY (EMI April, ASCAP/Millhiil, BMi/Jesse
Powell, BMI/Teron Beal, BMI)

CREEP (D.AR.P., ASCAP) HL

DAAAM! (Alley, BMI/Trio, BMI/Norfotk, BMI)

DON'T SAY GOODBYE GIRL (WB, ASCAP/Gratitude
Sky. ASCAP/FeadBach, ASCAP) WBM

DOWN 4 WHATEVA (FROM A LOW DOWN DIRTY SHAME)
(Zomba, ASCAP/Art & Riwthm, ASCAP/Pocketpwn. ASCAP/EMI,
ASCAP/EMI Aprl, ASCAP/Jazzie B, ASCAP/EMI Virgin, ASCAP) WBM
DO YOU SEE (Warren G, ASCAP/Colgems-EMI.
ASCAP/0/B/0 Itself, ASCAP/Extreme, ASCAP)

EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT
(Armato, ASCAP/Arving, BMI/Little Jerald Jr., BMI/Ju-Ju Bee,
BMI/WB, ASCAP/Qrisha, ASCAP/Stone Jam, ASCAP) WBM
FA ALL Y'ALL (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP)

FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs,
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
FOOLIN’ AROUND (Zomba, BMI) WBM

FORGET | WAS A G (Warner-Tamerlane, BMi) WBM
GET DOWN (For Ya Ear, ASCAP/Justin Combs. ASCAP)
GET UP ON IT (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Scottsville, BMI/EMI Blackwood, BMI) WBM
GIT UP, GIT OUT (Gnat Booty, ASCAP/Chrysalis, ASCAP/Goodie
Mab, BMI/Organized Nowze, BMY/Stiff Shirt. BMI) WBM

GROOVE OF LOVE (Ensign, BMI/Lane Brane,
BMI/Famous, ASCAP/Suga Wuga, BM1)

HERE COMES THE HOTSTEPPER (FROM READY TO
WEAR) (Salaam Remi, ASCAP/Pine, PRS/Longitude,
8MI/Irving, BMI/9 Sounds, BMI) WBM

HOLD ON (K-Jack Top 10, ASCAP/Neroses, ASCAP)
HOOK ME UP (Booty Ooty, BMI)

HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid,
BMI/Fiyte Tyme, ASCAP/EMI April, ASCAP) WBM

1 APOLOGIZE (All Baker's, BMI/Hentage Hill. ASCAP/WB,
ASCAP/Onsha, ASCAP/Paisley Park, ASCAP) WBM

| BELONG TO YOU/HOW MANY WAYS (Three Boyz
From Newark, ASCAP/Polygram, ASCAP/Lady Ashlee,
BMI/Jay Bird Altey, BMI/Black Hand, ASCAP/Zomba,
BMI/Raphic, BMI/MCA, ASCAP) WBM

| CAN GO DEEP (FROM A LOW DOWN DIRTY SHAME} (Today's
Crucal, BMIVIe And My Boy, BMiMWamer-Tamesiane, BM) WBM

IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd.,
ASCAP/Music By Candelight, ASCAP/Music Corp. Of
America, BMI/MCA, BMi/Nelana, BMI) WBM

IF YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/Qrisha, ASCAP/WB, ASCAP/Brown Girl, ASCAP/Night
Rainbow, ASCAP/EMI April, ASCAP/Slow Flow, ASCAP)

V'LL MAKE LOVE TO YOU (Sony Songs, BMUEcaf, BMI) HL
1'LL TAKE HER (Gabz, ASCAP/Brian-Paul, ASCAP/11
C, ASCAP/Deep Soul, ASCAP/Ill, ASCAP/EMI April,
ASCAP/Zomba, ASCAP) WBM

| MISS YOU (3 Boyz From Newark, ASCAP/Polygram
Int'l, ASCAP/Sure Light, BMI)

| NEVER SEEN A MAN CRY (AKA | SEEN A MAN DIE)
(N-The Water, ASCAP/EMI Blackwood, BMI/Straight Cash. BMI)
| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP/Chrysalis, ASCAP) WBM

| WISH (New Perspective, ASCAP)

KITTY KITTY (Down Low, ASCAP/Drop Science. ASCAP)
LET'S TALK ABOUT IT (Divided, BMI/Zomba,
BM!/Ramal, BMI/Warner-Tamerlane, BMI) WBM

MAD 1ZM (Copyright Control}

THE MOST BEAUTIFULLEST THING IN THIS WORLD
{Zomba, ASCAP/Illiotic, ASCAP/Erick Sermon,
ASCAP/EMI April, ASCAP/Bovina, ASCAP) WBM/HL
NEVER AGAIN (Stone jam, ASCAP/Frabensha,
ASCAP/Ness, Nitty & Capone, ASCAP/Warner
Chappell, ASCAP)

NIKA (Don Vicious, BMI/Bovina, ASCAP/EMI April, ASCAP)
NOT ENOUGH HOURS IN THE NIGHT (Realsongs,
ASCAP) WBM

NUTTIN BUT FLAVOR (Dope On Plastc. ASCAP/Misam. ASCAP)
OLD SCHOOL LOVIN' (EMI Blackwood, BMI/Charte' 7,
BMILane Brane, BMVEnsign, BMi/Suga Wuga, BM|/Tunes On
The Verge Of Insanity, ASCAP/Famous, ASCAP/Too Tnie, ASCAP)
ON BENDED KNEE (Fiyte Tyrme, ASCAP/EMI Aprd. ASCAP) WBM
PARTY (Pottsburg, BM/Harrick, BMI/Longitude, BMI) WBM
PIMP OF THE YEAR (Triple Gold, BMI/Double D,
BMI/Harlem, BMI/0/B/0 Itself, BMI/August Moon, BMI)
PLAYAZ CLUB (Rag Top, BMI)

PRACTICE WHAT YOU PREACH (Seven, BMV/Super, BMIDnvded,
BMY/Zormba, BMIWamer-Tamerane, BMRamal, BMi) WBM
RECORD JOCK (Tickle Your Fancy, ASCAP/Cats On

Billboard

FOR WEEK ENDING JANUARY 14, 1995

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores.which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan
[ [111]
g3 g15|3
|22 (3|2
2|5 | 4| TITLE 2 ||| TITLE
Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3| = | ARTIST (LABEL/DISTRIBUTING LABEL)
& 4 PARTY
* % NO.1 » * 38 | 34 | 17 | pi/N-DAT (EPIC STREET/EPIC)
CREEP
(D) 1| 9 | Rg caracemnista) 7 whs at No. I 47/jj13) || BREAKDOWN., ve)
BEFORE | LET YOU GO DOWN 4 WHATEVA
2| 2| 15| BUACKSTREET (INTERSCOPE) 431 5 | NUTTIN' NYCE (POCKET TOWNHOLLYWOOD)
304 |g]|ON BENDED KNEE al3]5 RECORD JOCK
BOYZ Il MEN (MOTOWN) DANA DANE (MAVERICK/LIFESTYLES/WB)
4| 5 | 17| PRACTICE WHAT YOU PREACH 42| 35| 7 | DO YOU SEE
BARRY WHITE (A&M/PERSPECTIVE) WARREN G (VIOLATOR/RAL/ISLAND)
| WANNA BE DOWN I'LL MAKE LOVE TO YOU
516 | 18| peanDy (ATLANTIC) 43 (29|22 govz i men (MOTOWN)
IF YOU LOVE ME PIMP OF THE YEAR
(&) 8|8 BROWNSTONE (MJJ/EPIC) 611 8 | DRU DOWN (RELATWITY)
TOOTSEE ROLL TIC TOC
1|7 ]33] 69B0vz miP-m 45| 40 | 12| | RS OF THE UNDERGROUND (PENDULUM)
8318 HERE COMES THE HOTSTEPPER 46| 41| 24 CAN U GET WIT IT
INV KAMOZE (COLUMBIA) USHER (LAFACE/ARISTA)
FOOLIN' ARQUND LET'S TALK ABOUT IT
()14 9 CHANGING FACES (SPOILED ROTTEN/BIG BEAT) 47|38 | 14| Vien AT LARGE (EASTWEST)
CANDY RAIN WOMAN TO WOMAN
171 4 | SouL FOR REAL (UPTOWN/MCR) 60 | 3 | JEWELL (DEATH ROWANTERSCOPE)
FLAVA IN YA EAR : NUTTIN BUT FLAVOR
111 9 | 23 | cRAiG MACK (BAD BOY/ARISTA) 1 | FUNKMASTER FLEX (WRECK/NERVOUS)
CONSTANTLY VOCAB
(@118 IMMATURE (MCA) 631 4 | FUGEES (TRANZLATOR CREW) (RUFFHOUSE)
| NEVER SEEN A MAN CRY GIT UP, GIT OUT
131 10| 9 | SCARFACE (RAP-A-LOT/NOO TRYBE) (5D 53 | 12 OUTKAST (LAFACE/ARISTA)
YOU WANT THIS NIKA
1115112 | ey JACKSOL (VIRGIN) (5269 | 5 VICIOUS (EPIC STREET/EPIC)
GET DOWN ROCKAFELLA
(15 22| 3 CRAIG MACK (BAD BOY/ARISTA) 53|49 ( 9 | ReDMAN (RAL/ISLAND)
BE HAPPY BIOLOGICAL DIDN'T BOTHER
16| 12| 10 | Gary') BLIGE (UPTOWNMCA) 541 441 10| gaquitlE o'NEAL UIVE)
176171} BELONG TO YOU/HOW MANY WAYS 551505 EVERY DAY OF THE WEEK
TONI BRAXTON (LAFACE/ARISTA) JADE (GIANT)
18118110 BRING THE PAIN 56148 | 9 | OLD SCHOOL LOVIN'
METHOD MAN (DEF JAM/RAL/ISLAND) CHANTE MOORE (SILAS/MCA}
WHUTCHA WANT? AT YOUR BEST (YOU ARE LOVE)
27| 'S | NINE (PROFILE) ﬂ _5_7 19| JALIYAH (BLACKGROUND/NE)
| MISS YOU JUICY/UNBELIEVABLE
1919 | N0 tarisTA) 58 | 50 | 21| 713 NOTORIOUS B.1.G. (BAD BOVARISTA)
212113 THE MOST BEAUTIFULLEST... 59 (54 2 AGE AIN'T NOTHING BUT A NUMBER
KEITH MURRAY (JIVE) AALIYAH (BLACKGROUND/JIVE)
KITTY-KITTY FORGET | WAS A “G"
22| 24| 9 | gogovz (RIP-M 85 | 7 | WHITEHEAD BROS. (MOTOWN)
COCKTALES - MAD 1ZM
(@) —| | TOO SHORT (JIVE) 2 | CHANNEL LIVE (CAPITOL)
U WILL KNOW - TURN IT UP
24113 | 151 § 4 U (BLACK MEN UNITED) (MERCURY) 7| RAJA-NEE (PERSPECTIVE)
BLACK COFFEE 5-4-3-2 (YO! TIME IS UP)
25|23 | 11 | PEavi D & THE BOYZ (UPTOWN/MCA) 8359 | 16 | Suve cianmy
THUGGISH RUGGISH BONE . HEAVEN & HELL
26| 20 | 21 | gONE THUGS N HARMONY (RUTHLESS) 2| RAEKWON FEAT. GHOST FACE KILLER (LOUD)
SHAME THA BUTTERFLY
025 | 7 | Zane (HOLLYWOOD/JIVE) 85 | 66 | 5 | Wav 2 REAL (50-L0 JaM)
GETUPON IT NEVER LIE
28 | 26 | 14| \EiTH SWEAT (ELEKTRA) 861421 25 | IMMATURE Guca)
PLAYAZ CLUB I'LL TAKE HER
32 | 18 RaPPIN' 4-TAY (CHRYSALIS/EMI) 67 | 67 | 18 | i AL SKRATCH (MERCURY)
THIS LIL' GAME WE PLAY STROKE YOU UP
45 4 | shBway (BIV 10/MOTOWN} 68 | 67| 25 | 5ANGING FACES (SPOLED ROTTENBIG BEAT)
FA ALL Y’ALL TAKE A TOKE
31 (28 | 14 | 12 BRAT (50 50 DEF/CHAOS/COLUMBIA) 69 | 73| 3 | c7C MUSIC FACTORY (COLUMBIA)
| CAN GO DEEP ALWAYS & FOREVER
32 | 31 | 10 | gk rioLLvwooo/ve) 70146 | 4 | {{iiER VANDROSS (LV/EPIC)
{ APOLOGIZ BEHIND BARS
(3 33| 5 ANITA BAKER (ELEKTRA) 11170 | 8 | 5 ik RICK (DEF JAM/RALISLAND)
CAN | STAY WITH YOU WHERE DID WE GO WRONG
52 | 4 | ZaARYN WHITE (WARNER BROS.) 72| 64 | 14| glACKGIRL (KAPERRCA)
SUKIYAK! WHEN YOU NEED ME
3503716 | 3o (NEXT PLATEAU/LONDON/ISLAND) 13195 | 15 | aaroN HALL (SILAS/MCA)
CAN'T HELP MYSELF AAAM!
36|30 9 | GERALD LEVERT (EASTWEST) 141711 3 | THa ALKAHOLIKS (LOUD/RCA)
TAKE IT EASY THE SWEETEST DAYS
39 | 28| MaD LION (WEEDED/NERVOUS) 15 | 38 | 8 | VANESSA WILLIAMS (WING/POLYGRAM)
O

Records with the greatest gain. © 1995 Billboard/BPt Communications and SoundScan, inc.
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The Prowl, ASCAP/Famous, ASCAP/Vent Noir,
ASCAP/Olydia, ASCAP/Two Sioux, BMI)

RIDE OUT (eff Cohen, ASCAP)

ROCKAFELLA (Funky Nobie, ASCAP/Malbiz, BMU/Jim Edd, BMD)
SHAME (FROM A LOW DOWN DIRTY SHAME)
(Unichappeli, BMI/Mills & Mills, BM!)

(SHE'S GOT) SKILLZ (Songcase, BMI) WBM

SLIDE (Rambush, ASCAP/MCA, ASCAP/EMI April,
ASCAP/Full Keel, BMI)

SLYDE (Laurie-Bee, ASCAP)

STAY THE NIGHT (Perry & Lisa C., BMI/Alstonian,
BMI/AACI. ASCAP)

SUKIYAKI (Toshiba, BMI/EM!, BM1/Beechwaood, BMI} HL
THE SWEETEST DAYS (Spirit Line, BMl/Longitude,
BMI/Big Mystique, BMI/EMI Virgin, BMI/Kazzoom,
ASCAP/Famous, ASCAP) HL/WBM

TAKE A TOKE (EMI Virgin, ASCAP/Cole-Clivilles,
ASCAP/Duranman, ASCAP/Chilean Swing, ASCAP)
TAKE YOU THERE (Pete Rock, ASCAP/Smooth Flowin',
ASCAP/One Step Beyond, BM1)

TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown,
ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP/Clyde
Otis, ASCAP/WB, ASCAP/Stone Jam, ASCAP) WBM
TASTY (New Perspective, ASCAP/EMI April, ASCAP)
THA BUTTERFLY (Interfaith, BMI)

THINKING ABOUT YOU (Nytasia, ASCAP/Ness, Nitty &
Capone, ASCAP/Warner Chappell, ASCAP/P-Man, BMI)
THIS D.J. (Warren G, ASCAP)

THIS LIL' GAME WE PLAY (Divided, BMI/Zomba,
BMI/Ramal, BMi/Warner-Tamerlane, BMI) WBM

45
48
58
19
37
12
91
49

78
38

43
67
53
83

34

15

THIS LOVE IS FOREVER (Power Players, BMI/Balanga,
BMl/Lakiva, ASCAP/Wamer Chappell, ASCAP}
THUGGISH RUGGISH BONE (Ruthless Attack,
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)

TIC TOC (LOTUG, ASCAP/Marley Marl, ASCAP/EMI
April, ASCAP) HL

TOOTSEE ROLL (Downlow Quad, BMI)

TURN IT UP (Flyte Tyme, ASCAP/EMI April.
ASCAP/Ten-Eight Tunes & Help The Bear, BMI/Bovina,
ASCAP/EMI Blackwood, BMI) WBM

U WHL KNOW (FROM JASON'S LYRIC) (Polygram,
ASCAP/Polygram Int’l, ASCAP/Ah-choo, ASCAP/12 AM,
ASCAP/Melodies Nside, ASCAP)

VOCAB (Tete San Ko, ASCAP)

WHEN YOU NEED ME (MCA, ASCAP/Geffen,
ASCAP/Ronnie Onyx, ASCAP)

WHERE DID WE GO WRONG (ATV, BMUPenny Funk. BMI)
WHERE | WANNA BE BOY (Potential, BMi{/Missjones,
BMI/Ron G, BMI}

WHUTCHA WANT? (Protoons, ASCAP/Pretty Heien,
ASCAP/Lickshot Lyrics. ASCAP)

WHY NOT TAKE ALL OF ME (Alvie's House, BMI)
WHY YOU WANNA PLAY ME QUT? (Britiff, ASCAP)
WITH OPEN ARMS (Feel The Beat. BMI/Stone
Diamond, BMI) WBM

WOMAN TO WOMAN/NATURAL BORN KILLAZ (Irving,
BMI/Ain't Nuthin’ Goin' On But Fu-kin', ASCAP/0/B/0
Itself, ASCAP/WB, ASCAP/Gangsta Boogie, ASCAP) WBM
YOU WANT THIS/70'S LOVE GROOVE (Black ioe, BMY/Stone:
Agate. B/ Tyme. ASCAP/Jobete. ASCAP/EM) Apri, ASCAP) WBM

BILLBOARD JANUARY 14, 1995

wwWw americanradiohistorvy com

17


www.americanradiohistory.com

- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® AND PROVIDED BY Soi/ndScan
FOR WEEK ENDING JAN. 14, 1995 ™ I Ill"
* % * GREATEST GAINER * % %
Z S K-DEE
sl oxle |2% L8 73| e (R 03915.90 g ASS, GAS OR CASH (NO ONE RIDES FOR FREE) | 37
24|24 |2g | €51 ARTIST TITLE | 22
=23z o T 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a a. 5 47 39 [ PRINCE WARNER BROS. 45793* (10.98/16.98) PRINCE (THE BLACK ALBUM) 18
A*AxNO. Txxx 52 | 53 | 57 | 60 | R.KELLY A®JVE41527 (10.98/15.98) 12PLAY | ]
1 3 2 5 MARY J. BLIGE UPTOWN 11156/MCA (10.98/15.98) 2 weeks at No. 1 MY LIFE 1 53 | 39 | 48 8 SHAQUILLE O'NEAL JIVE 41550* (10.98/15.98) SHAQ FU: DARETURN | 19
2 2 3 18 | BOYZ Il MEN A® MOTOWN 0323 (10.98/16.98) I 1 54 49 56 64 | SALT-N-PEPA A’ NEXT PLATEAU/LONDON 828392°/ISLAND (10.98/16.98) VERY NECESSARY 6
3 4 5 7 TLC LAFACE 26009/ARISTA (10.98/14.98) CRAZYSEXYCOOL 2 55 | 60 50 | 27 | KEITH SWEAT A ELEKTRA 61550 (10.98/16.98) GET UP ON IT 1
4 | 8 | 7 | 11 | SOUNDTRACK A DEATH ROW/INTERSCOPE 92484/AG (10.98/16.98)  MURDER WAS THE CASE | 1 71 | 64 | 27 | BIG MIKE @ RaP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS | 4
5 6 6 | 13 | BARRY WHITE A A&M 560) 15/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE | 1 72 | 66 | 7 | HOWARD HEWETT CAUBER 21008 (9.98/14.98) TS TIME | 57
[ 9 15 | 14 | BRANDY @ ATLANTIC 82610/AG (9.98/15.98) BRANDY 3 58 | 62 | 43 | 11 | MEN AT LARGE EASTWEST 92459/ELEKTRA (10.98/15 98) ONE SIZE FITS ALL | 17
bl 14 9 6 ICE CUBE PRIORITY 53921* (10.98/15.98) BOOTLEGS & B-SIDES 3 59 56 76 19 THE JERKY BOYS @ SELECT 92411+/AG (10.98/15.98) THE JERKY BOYS 2 16
8 | 12 | 11 | 11 | SCARFACE A RAP-A-LOT39346*/NOO TRYBE (10.98/15.98) THE DIARY | 2 B0 | 45 | 51 | 70 | MARIAH CAREY A’ COLUMBIA 53205* (10.98 EV/16.98) MUSIC BOX | 1
. LORDS OF THE UNDERGROUND
9 15 ] 13 7 | METHOD MAN DEF JAM/RAL 523839+/ISLAND (10.98/16.98) TICAL 1 78 | 71 | e ity Rt KEEPERS OF THE FUNK | 16
10 13 14 | 28 | BLACKSTREET @ INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 62 | 40 | 46 15 | BEBE & CECE WINANS CAPITOL 28216 (10.98/15.98) =l G
11 | 11 ] 8 | 14| SOUNDTRACK A MERCURY 522915 (10.98 EW16.98) JASON'S LYRIC | 1 75 | 62 | 9 | BRAND NUBIAN ELEKTRA 61682* (10.98/15.98) EVERYTHING IS EVERYTHING | 13
12 | 7 | 10 | 16 | ANITA BAKER A ELEKTRA 61555 (10.98/16.98) RHYTHM OFLOVE | 1 64 | 63 | 58 | 14 | KARYN WHITE WARNER BROS. 45400 (10.98/15.98) MAKE HIM DO RIGHT | 22
13 17 19 16 | THE NOTORIOUS B.I1.G. @ BAD BOY 73000*/ARISTA (9.98/15.98) READY TO DIE 3 65 65 73 66 | AARON HALL @ SILAS 10810/MCA (9.98/15.98) THE TRUTH 7
2
20 | 23 | 28 | BN T R O Y oha: CREEPIN ON AH COME UP (EP) | 2 77 | 80 | 36 | OUTKAST @ LAFACE 260107ARISTA (998/15.98)  SOUTHERNPLAYALISTICADILLACMUZIK | 3
15 | 10 | 12 | 8 | SADE epce66686* (1098 E0/16.98) THE BEST OF SADE | 7 83 | 78 | 18 | U.G.K.JIVE 41524 (8.98/15.98) SUPERTIGHT | 9
16 18 16 7 SPICE 1 JIVE 41547 (10.98/15.98) AMERIKKKA'S NIGHTMARE 2 68 | 6l 63 32 | HEAVY D & THE BOYZ @ UPTOWN 10998*/MCA (10.98/15.98) NUTTIN' BUT LOVE 1
1711 2 17 3 REDMAN RAL 523846*/ISLAND (10.98/16.98) DARE 17 A DARKSIDE 1 63 | 76 | 75 11 | DIGABLE PLANETS PENDULUM 30654*/EMI (10.98/15.98) BLOWOUT COMB | 13
26 | 26 | 12 | THUG LIFE INTERSCOPE 92360/AG (9.98/15.98) VOLUMEL | 6 85 | 70 | 10 | LIL 1/2 DEAD PRIORITY 53937 (9.98/15.98) B THE DEAD HAS ARISEN | 39
19 1 1 7 KENNY G A’ ARISTA 18767 (10.98/16.98) ’ MIRACLES: THE HOLIDAY ALBUM 1 1 79 68 14 | JOHNNY “GUITAR” WATSON WILMA 71007+/BELLMARK (9.98/15.98) BOow wow | 57
20 [ 24 | 22 | 8 | SOUNDTRACK HOLLYWOOD 41536/JIVE (10.98/16.98) A LOW DOWN DIRTY SHAME | 14 72 | 48 | 53 | 110 | SOUNDTRACK A" aRISTA 18699* (10.98/15.98) THE BODYGUARD 1
21| 19 | 21 | 17 | GERALD LEVERT @ EASTWEST 92416/ELEKTRA (10.98/15.98) GROOVEON | 2 73 | 74 | 81 | 31 | BEASTIE BOYS CAPITOL 28599 (10.98/15.98) ILL COMMUNICATION | 2
22 16 18 15 LUTHER VANDROSS A LV 57775%/EPIC (10.98 £Q/16.98) SONGS 2 14 59 69 34 ALL-4-ONE A° BLITZZ/ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE 12
IR 8 ﬁv?msgul%;;ﬁs . THE MOST BEAUTIFULLEST THING IN THIS WORLD 5 75 | 8 | 8 | 21 | COOLIO A TOMMY BOY 1083+ (11.98/15.98) IT TAKES A THIEF 5
{o. G = 76 | 69 79 72 | BABYFACE A’ €EPIC 53558+ (10.98 EQ/16.98) FOR THE COOL IN YOU 2
U8B | %) i:::‘;i::"(im:?}:::I“Slo'gws'%’ JUST RORINOU 77 | 8 | 8 | 13 | COMMON SENSE RELATIVITY 1208" (3.98/16.98) RESURRECTION | 27
B2 | B 8| o0 CENTRC 72119/SPARROW (9.98/13.98) KIRK FRANKLIN & FAMILY | 21 78 | 66 | 72 | 30 | PATTILABELLE @ wmca 10870 (10.98/15.98) GEMS | 7
26 | 32 | 28 7 CHANTE MOORE SILAS 11157/MCA (10.98/15.98) A LOVE SUPREME | 11 79 | 82 | 82 | 19 | WHITEHEAD BROS. MOTOWN 0346 (9.98/13.98) SERIOUS | 35 |
2 5 4 ¢ MARIAH CAREY A° COLUMBIA 64222 (10.98 EQ/16.98) MERRY CHRISTMAS 4 80 64 67 13 | NAJEE €M 30789 (10 98/15.98) SHARE MY WORLD | 23
28 | 31 | 33 | 31 | 69 BOYZRipiT6901 (8.98/15.98) NINETEEN NINETY QUAD | 13 RE-ENTRY | 6 | J. LITTLE ATLANTIC 82705/AG (9.98/15.98) PUTTIN' ITDOWN | 75
29 | 33 36 15 | CRAIG MACK BAD 8OY 73001*/ARISTA {9.98/15.98) PROJECT: FUNK DA WORLD 6 82 | 81 85 56 | TEVIN CAMPBELL A’ QWEST 45388/WARNER BROS. (10.98/16.98) I'M READY 3
30 | 28 | 34 | 22 | IMMATURE MCA 11068 (9.98/15.98) PLAYTYME IS OVER | 26 83 | 8 | 90 18 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER | 25
31| 38 | 31 6 | SLICK RICK DEF JAMRAL 523847+/ISLAND (10.98/16.98) BEHIND BARS | 11 .m _ MC EIHT FEATURING CMW @
32 36 35 19 | CHANGING FACES ® OTTEN/BIG BEAT 92369+/AG (9.98/15.98) CHANGING FACES 1 e 2 EFIC STREET 576967/EPIC (1098 EQ/15.98) — :
R N, /A A A
3 5 NESS SEW : T 85 95 ] - 40 | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92359/AG (10.98/16.98) ABOVE THE RIM 1
10.98 . THE
. 20 2; j VA A WILLIAMS WING 5261721MERCURYC EQ16.98) SWEETEST DAYS 5 RE-ENTRY | 94 | DR. DRE A’ DEATH ROW/INTERSCOPE 57128+PRIORITY (10 98/16.98) THE CHRONIC 1
GD 5 4 SOUNDTRACK PRIORITY 53948 (10.98/16.98) STREET FIGHTER
100 | — [SER| WU-TANGCLAN @ ENTER THE WU-TANG (36 CHAMBERS) | 8
35 | 37 | 4 30 | WARREN G A? ViOLATOR/RAL 523335*/ISLAND (10.98/15.98) REGULATE...G FUNK ERA 1 LOUD 66336*/RCA (9.98/15.98)
36 | 52 | 32 | 4 | BLACK SHEEP MERCURY 522685* (10.98 EQ/15.98) NON-FICTION | 24 88 | 93 | — | 13 | DRU DOWN RELATIVITY 1222 (9.98/16.98) EXPLICIT GAMES | 46
37 | 51 | 38 3 PLETE Rﬁ?gﬁf's(‘l (():.L. SSQAB)OOTH THE MAIN INGREDIENT 9 89 | 91 | 91 | 23 | RAPPIN' 4-TAY CHRYSALIS 30889*/EMi (10.98/15.98) DON'T FIGHT THE FEELIN' | 52
ECEKTRA L. RE-ENTRY | 7 | GOLDY OANGEROUS 41554/IVE (10.98/15.98) IN THE LAND OF FUNK | 28
38 | 46 | 47 14 | JADE GIANT 24558/ WARNER BROS. (10.98/15.98) MIND, BODY & SONG 16
=T TR Frown o rosaoom s B RE-ENTRY | 56 | ZAPP & ROGER @ REPRISE 45143WARNER BROS. (1098/1598)  ALL THE GREATEST HITS | 9
- “ — 92 | 70 | 77 | 37 | SOUNDS OF BLACKNESS AFRICA TO AMERICA: THE JOURNEY OF THE DRUM | 15
40 | 34 | 40 | 32 | AALIYAH A BLACKGROUND 41533*/JIVE (9.98/13.98) AGE AIN'T NOTHING BUT A NUMBER | 3 ) PERSPECTIVE 9006 (9.98/15.98) )
58 | 55 | 6 | VARIOUS ARTISTS TOMMY BOY 1109 (6.98/15.98) MTV PARTY TO GO VOLUME 6 | 41 RE-ENTRY | 51 | ICE CUBE A PRIORITY53876" (10.98/1598) LETHAL INJECTION | 1
42 | 55 | 61 | 9 | VICIOUS EPic STREET 57857+/EPIC (9.98 EQ/15.98) DESTINATION BROOKLYN | 42 94 | 80 | 83 | 33 | NORMAN BROWN MOJAZZ 0301/MOTOWN (9.98/13 98) AFTER THE STORM | 21
68 | 54 | 9 | R.B.L. POSSE IN-AMNUTE8700(9.98/15.98) RUTHLESS BY LAW | 23 9 | 25 | 20 | 7 | NATALIE COLE ELEKTRA 61704 (10.98/16 98) HOLLY & Ivy | 20
44 | 43 | 45 | 10l | RACHELLE FERRELL MANHATTAN 93769/CAPITOL (9.98/13.98) RACHELLE FERRELL | 25 RE-ENTRY | 23 | ABOVE THE LAW RUTHLESS 5524 /RELATIVITY (9.98/16.98) UNCLE SAM'S CURSE | 15
45 | 35 | 37 | 77 | TONIBRAXTON A® LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON | 1 RE-ENTRY | 46 | VARIOUS ARTISTS THUMP 4010 (9.98/16.98) OLDSCHOOL | 35
46 27 30 111 KENNY G A7 ARISTA 18646 (10.98/15.98) BREATHLESS 2 98 98 [ 98 10 FU-SCHNICKENS Jive 41519* (10.98/15.98) NERVOUS BREAKDOWN 19
47 | 54 | 5% | 58 | SNOOP DOGGY DOGG A* DEATH ROW/INTERSCOPE 92279*/AG (10.98/15.98) DOGGY STYLE 1 * x * HOT SHOT DEBUT % * »
48 41 44 85 | JANET JACKSON A° VIRGIN 87825 (10.98/16.98) JANET. 1 NEW > 1 HAVOC & PRODEIJE G.w.K. 67 18WARLOCK (9.98/15.98) KICKIN' GAME | 99
49 | 44 | 52 | 27 | DA BRAT @ 50 50 DEF/CHAOS 66164*/COLUMBIA (9.98 EQ/15.98) FUNKDAFIED 1 RE-ENTRY | 15 | GRAVEDIGGAZ GEE STREET 524016*/ISLAND (.98 EQ/15.98) 6 FEET DEEP | 6

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,00 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with muitiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit

increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, Inc.

RHYTHM AND BLUES

(Continued from page 15)

several standards by the Su-
premes, followed by a selection of
rock’n’roll favorites.

Credit the former Supreme
with issuing a charismatic per-
formance that kept listeners
spellbound on the dance floor.

Following the performance by
Horton, formerly of the Marve-
lettes, the house was re-ener-
gized by Reeves, formerly of
Martha & the Vandellas, who
kept things hopping well into the
early morning.

PORTRAIT

(Continued from page 15)

“Fashion-wise, they have a so-
phisticated kind of designer look
that’s still rooted in the street
enough for their fans to be able to
relate,” she says.

To reacquaint consumers with the
group, Capitol sent Portrait to the
biannual National High School Edu-
cation And Journalism Convention
in New Orleans last November. Af-
ter performing for the teenage jour-
nalists, Portrait conducted inter-
views and gave away cassette
samplers.

The label hopes the convention
appearance results in high school
newspaper features across the
country that correspond with the re-
lease of “All That Matters.”

New York press days were held
during December, targeting R&B
fanzines and other consumer publi-
cations.

Portrait also conducted a press
luncheon in regional stronghold
Washington, D.C., that included
BET and consumer magazine Sister
2 Sister—two national media outlets

important to the group’s last album
campaign.

The group performed at a Dec. 12
meet-and-greet in New York to
boost awareness with Capitol/
EMTI’s international distribution
and marketing staffers and execu-
tives.

The group’s smoothed-out cover
of the Bee Gees classic “How Deep
Is Your Love” will be the first inter-
national single. A release date was
not available at press time.

International and domestic tour

dates are still being planned.

On Jan. 12-18, the group will be
re-introduced to Cema distribution
branches in Los Angeles, New
York, and Chicago. Intimate eve-
nings with the quartet are planned
in each market, featuring perform-
ances for video, radio, and press
tastemakers.

Coinciding with the album’s
March street date is a high school/
R&B radio promotion tour along the
West Coast corridor—from Seattle
to San Diego.
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7 SUZANNE BAPTISTE'S

ATV
ST

BALANCING THE SCALES: You may notice that there are a few older
records with bullets on the Hot R&B Airplay chart this week. This is be-
cause this week’s charts include the New Year weekend. Traditionally, this
is the weekend that radio recaps the hits of the past year. Next week, ever-
ything should return to normal.

CATCH ME IF YOU CAN: “Creep” by TLC (LaFace) has such a strong
lead on the Hot R&B Singles chart that it doesn’t appear that anyone is
going to be able to catch up with them for a couple of weeks. They remain
at No. 1 for the sixth week. “Before I Let You Go” by Blackstreet (Inter-
scope) did jump “On Bended Knee” by Boyz II Men (Motown), putting
them back in the No. 2 position. However, Blackstreet does not receive a
bullet because they are losing points in both sales and airplay.

I’D BE OBLIGED: “Be Happy” by Mary J. Blige (Uptown) may be run-
ning into a little trouble at radio, but that is only because stations have re-
ally taken to a few of Mary's album tracks. “I'm Goin’ Down” is already
No. 2 at WXYV Baltimore and WUSL Philadephia as well as top 10 at 10
others. Another track getting considerable airplay is “My Life,” the title
track of the album that slips back into the No. 1 slot on the Hot R&B Album
chart.

WHO‘S ON SECOND: “If You Love Me” by Brownstone (MJJ) moves
past another plateau as it breaks into the top five this week. The next couple
of weeks will prove if Brownstone has enough muscle to make it to the top
with this single. In the meantime, it is No. 1 at WKKV Milwaukee, WGCI
Chicago, KJLH Los Angeles, and WPLZ Richmond, Va. “Candy Rain” by
Soul For Real (Uptown) is the record with the most juice. It has the largest
increase in total points on the entire chart and moves 21-14 on the R&B
singles chart. “Candy Rain” is top five at nine stations, including WQMG
Greensboro, N.C.; KIPR Little Rock, Ark.; and WQOK Raleigh, N.C.

STAY A LIL’ WHILE LONGER: “Always And Forever” by Luther
Vandross (LV/Epic), “Old School Lovin’” by Chante Moore (Silas), and
“Can I Stay With You” by Karyn White (Warner Bros.) all bounce back
on the R&B Singles chart this week. The next couple weeks will be crucial
to the fate of all three of these records. “Can I Stay With You” makes the
strongest rebound. It ranks top 5 at WVEE Atlanta; KMJJ Shreveport,
La.; and WALR Atlanta.

GREATEST GAINERS: “Where I Wanna Be Boy” By Missjones (Step
Sun) wins the Greatest Gainer Airplay award this week. It is top 10 at five
stations, including WQUE New Orleans; WGZB Louisville, Ky.; and WOLF
Syracuse, N.Y. “Whutcha Want” by Nine (Profile) steals the Greatest
Gainer Sales honors this week with a 17% increase in sales. “Whutcha
Want” is just starting to heat up at radio. It is starting to break in Char-
lotte, N.C., and Baltimore.

SLOW DOWN: The number of bullets on the Hot R&B Albums chart have
sharply decreased this week. Things should pick back up in a couple of
weeks when record companies start to release their first-quarter releases.

BUBBLING UNDER. i

glE|3 £|1E|3

2|22 2|3 |g

2 % | & | TITLE 2|5 | W | TITLE

Z | 3| 2 [ ARTIST (LABEL/DISTRIBUTING LABEL) D-J—: 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
THE HUMP IS ON SUPA STAR

1 9110 J. LITTLE (ATLANTIC) 14117] 3 GROUP HOME {PAYDAY/FFRR)

7 | 7 | HEAVEN & HELL 15| 16| 9 | ONE LOVE

RAEKWON FEAT. GHOST FACE KILLER (LOUD) NAS (COLUMBIA)

3| 5| 8 | OLD SCHOOL MEGA MIX 16| 25| 3 | STRANGE

BAR-KAYS (BASIX} BOOGIEMONSTERS (PENOULUM/EMI)

ECSTASY GET IT RIGHT
A1 2| 4 | ANGEL MOORE (ATLANTIC 1| 21| 2 | 5o wropiaBELLMARK)

58| 8| !GETABUZZ 18 | 13 | 8 | DISTANT LOVER
CATO (WARNER BROS.) BETTY WRIGHT (MSB/SMG)

1 DO LUCAS WITH THE LID OFF
6118 PATRICE RUSHEN (SIN-DROME) 19/14 14 LUCAS (BIG BEAT/ATLANTIC)
SCALP DEM ITS AN EVERVDAV THING TO R
1 3 8 SUPER CAT (COLUMBIA) 0 —|1 G-MO (Z0 (NG TO ROLL
PROCEED | PRETTY (BEFORE | GO TO BED
8 1 3 THE ROOTS (DGC/GEFFEN) a2 RAYVON \59 RED)
9 | 10| 6 | AFRICA'S INSIDE OF ME 20| 1| CUTIE
3 ARRESTED DEVELOPMENT (CHRYSALIS) 9*1*1 (RIP-IT)
10| 19| g | FRONT, BACK & SIDE TO SIDE 23 —11 ODEO
UNDERGROUND KINGZ (JIVE) 95 SOUTH (RIP-IT)
11| 6 | 5 | SWING YOUR OWN THING - 24|24 | 7 | BOOTY CALL
PMD (PMD/RCA) FAST EDDIE AND DJ SNEAK (STRICTLY HYPE)

RUNNING AWAY SOMETHING KINDA FUNKY
12115) 14 NICOLE (AVENUE) 5204 RALLY RAL (PRIORITY}

IR ol P ——— Bubbling Under lists the top 25 singles under No. 100

which have not yet charted.

BILLBOARD'S DECEMBER 3]
CHARTS ARE FOR SALE?

= THE BILLBOARD 200

« THE HOT 100

« HOT 100 SINGLES SALES & AIRPLAY
» BUBBLING UNDER HOT 100

« TOP 40 AIRPLAY

« HOT ADULT CONTEMPORARY

« ALBUM ROCK TRACKS

o MODERN ROCK TRACKS

« HOT LATIN TRACKS

o DANCEMAXL - SINGLES SALES
«_TOP R&B ALBUMS

+ HOTR&B SINGLES

+ HOT R&B SINGLES SALES & AIRPLAY
» BUBBLING UNDER R&B SINGLES

« HOT RAP SINGLES

« TOP COUNTRY ALBUMS

* HOT COUNTRY SINGLES & TRACKS

* TOP cmssncwmossovgk/o# -PRICE

» TOP JAZZ/CONTEMPORARY JAZZ
¢ HEATSEEKERS

* TOP POP CATALOG ALBUMS

* TOP MUSIC VIDEO

* TOP CHRISTMAS ALBUMS

«EACH LINE REPRESENTS AN INDIVIDUAL CHART e

BILLBOARD'S DECEMBER 31 -
UNPUBLASHED-CHARTS
ARE AVAILABLE:

.....mowmuAt CHARTS- $5.00°
hé BILLBOARD 200 - $7.50
IRE CH ’13,_-1 PACKAGE - $20.90
BILLBOARD, 1515

GADWVAYNY. NY. 10036
ATIN: SILVIO PIEIROMIONG®,
OR GALLFOR CREDIVCA})@ ORDER: (21 2), 36-5084

SEND VOUR@HE
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Billboard/Phonolog
Music Reference
I.i!:rary on CD-ROM

illboard presents the first truly complete
'music reference database on CD-ROM.,

A few keystrokes gives you instant
access to Phonolog’s vast database of information
on recorded music. All you need is a PC and a
CD-ROM player.

An Essential Tool

From Tchaikovsky to Tommy, you'll enjoy the
complete searchability only this product offers. Not
only will you save time, but you'll have Ty with
reference work which has been a chore until now.
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TED HAWKINS

(Continued from page 8)

School, a state reformatory. There, his
musical ambitions were fueled by a visit
from the legendary New Orleans pianist
Professor Longhair.

Convicted at age 15 for stealing a
leather jacket, Hawkins served a three-
year term at Mississippi’s notorious
Parchman Farm State Penitentiary
(which had previously housect bluesman
Bukka White). Upon his release, he
found a new musical inspiration: “I
heard a singer whose name was Sam
Cooke,” he wrote years later. “His voice
did something to me.”

Living as an itinerant musician in the
Eastern states for several years,
Hawkins finally landed in Los Angeles
in the late '60s. There, KTYM dise jock-
ey Bill Harris brought the singer, who
was then playing on the streets in the
city’s black ghetto, to the attention of
neophyte producer Bromberg.

“I never perceived him as a folk -
singer,” Bromberg says. “I perceived
Ted as kind of a down-home Bill With-
ers.” The producer cut Hawkins solo,
backed by bluesman Philip Walker’s
band, but the singer claimed to have a
deal with Capitol Records in the works,
and the tapes languished.

By the time those recordings were re-
leased by Rounder as “Watch Your
Step” in 1982, Hawkins had dropped
from sight; lodging an inquiry with L.A.
County probation authorities, Bromberg
learned that the troubled singer was
serving time in Vacaville, Calif.

Hawkins later made a second session
for Rounder, released in 1986 as “Happy
Hour.” Both Rounder albums were re-
issued on CD last year.

During the "80s, Hawkins was a fix-
ture on the ocean-front boardwalk in
Venice, Calif., where he plied his trade
for spare change from locals and
tourists. In the meantime, his earlier
recordings began to develop a reputa-
tion overseas.

Meyer recalls, “Andy Kershaw from
the BBC came to his house and said,
‘We're waiting for you over in England’”
The vocalist relocated to Great Britain
from 1986-89; there, he played regular
dates at the Mean Fiddler in London and
in Ireland, and performed at the Mon-
treux Jazz Festival.

Two albums of solo cover material,
“On The Boardwalk—The Venice Beach
Tapes Vols. I and I1,” were released by
Munich Records in Holland in 1986,
while PT Records in England issued the
band-backed session “I Love You Too”
in 1989. Strange Fruit Records in the
U.K. will release Hawkins’ BBC ses-
sions in February.

Back in L.A., Hawkins worked the
streets as before, attracting the atten-
tion of Geffen A& R men Tony Berg
(who ultimately served as his producer)
and Todd Sullivan on separate occa-
sions. Meyer recalls that Hawkins said
of his DGC deal: “That record company,
they didn’t sign me—they rescued me.”

After the release of “The Next Hun-
dred Years,” Hawkins was rapturously
received on his first tour of Australia,
where the DGC album made the top 20.
At the time of his death, Hawkins was
contemplating an encore Australian
tour and offers to perform in 1995 at the
New Orleans Jazz And Heritage Festi-
val and Memphis’ Beale Street Music
Festival.

Memorial services for Hawkins were
scheduled to be held Jan. 5 in Los Ange-
les.

He is survived by his wife, Elizabeth;
four daughters, Elizabeth, Tina, Car-
men, and Adrienne; and a son,
Theodore. A memorial fund has been es-
tablished to aid Hawkins’ family; donors
may contact Meyer at the Cameron Or-
ganization (818-566-8880).
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R&B

DJ Quik, Lady Of Rage, NBY Look Strong For "95

THE FOLLOWING ARTISTS, we
feel, will be front-runners in the '95 rap
race:

DJ Quik is the primary producer of
Death Row’s “Murder Was The Case”
soundtrack album. He's also a phallo-
centric ‘g’ whose rhymes ooze sex and
menace. His past albums have sold
past gold.

After hearing five tracks from his
third Profile album, “Safe & Sound,”
due Feb. 21, we were ebullient. We
think Quik’s new long-player will cre-
ate the next high-water mark of g-fonk
achievement.

The textures of the intricately woven
ghetto symphonies are mellifluous,
soulful, funky, and slinky, while its
texts—delivered without shouting—
are coarse but mack-daddy smooth.

A lot of people—those who take rap
far too seriously and forget that music
can also be fun party fare—will be dis-
turbed by the set’s salacious lyrics. Ex-
amples: “Some believe in Jesus, some
believe in Allah/But niggas like me he-
lieve in makin’ dollars” or “I got the
dick ya want to know better/1 got the
nuts that swing together”—the last of
which rides the melody line from a Jor-
dache jeans ad jingle.

But to me, Quik is witty and able to
find new ways of saying the same-o
about penis size, gun-toting, and blunt-
smoking.

When he’s not swinging his pole,
Quik reminisces of back in the day or
throws spikes at MC Eiht, escalating
a dis war that goes back years.

WITH SEVERAL RAP triumphs to
her credit and Death Row’s unprece-
dented four-for-four platinum-plus

ma-.
by Havelock Nelson

track record to back her up, The Lady
Of Rage may prove to be the biggest-
selling female rapper ever.

Featured on every Death Row long-
player except “Murder Was The
Case,” the label’s rising star is poised
to become a quasar when her solo set
ships this quarter.

“Afro Puffs” was a spongy standout
single from the “Above The Rim”
soundtrack, and her appearances
throughout Dr. Dre’s “The Chronic”
and Snoop Doggy Dogg’s “Doggy
Style” were nothing less than compel-
ling.

The artist’s soon-come album, “Ear-
gasm,” features production by L.A.
groovemaster Dre, Dat Nigga Daz
from Tha Dogg Pound, and DJ Pre-
mier of Gang Starr.

The self-deseribed “ruffest, ruffest,
tuffest” hopes “Eargasm” will help de-
fine her more feminine side.

“I'm hard, but I am [still] a girl,” she
advises. “My album will be based on
sex, but it won’t be raunchy; it’ll be
tasteful.”

Rage will celebrate the joys of
masturbation in “In The Midnight
Hour.” Then, after loosening her bra
straps, she’ll go “Rollin’ On The
River.” The river, she says, represents
a bed.

NAUGHTY IN  PARADISE:
Naughty By Nature, which specializes
in crossing gritty ghetto passion with
keen pop aesthetics, will sustain its
winning musical formula when it drops
its third Tommy Boy album, “Poverty’s
Paradise,” in late March.

Over brilliant, blunt-sized grooves
that seamlessly incorporate obscure
samples, fluid-voiced rappers Treach
and Vinnie communicate streetwise
witticisms—like “Are those bullets in
your bra or are your nipples just glad
to see me”—matched by fresh-dipped
social commentary.

“Chain Remains” blends tortured
voices from behind prison bars into cy-
berfunk, and “Holdin’ Fort” declares
through a milky haze, “We’re on a mis-
sion to keep our people hippin’ an’ hop-
pin’ instead of trippin’.” Prepare for
the bouncy “The Craziest” to become
another Naughty national anthem.

Every track on “Poverty’s Paradise”
is as addictive as aural erack, and there
should be enough singles to see the
group through to 19NaughtyVI.

RIDE OUT: This Christmas, as in
past years, major corporations spon-
sored toy drives and fund-raisers. It
would be a happy new year if those
firms also invested more in minority
training programs ... Tapemaster
Silva Sir-Fa of WNWK New York is
on tour with Ini Kamoze. The DJ is
managed by Terry Lindsey, who also
handles Kid Kapri . .. Producer Skeff
Anslem has been busy building tracks
for Mercury’s Jemini The Gifted One,
Select’s Red Hot Lover Tone, Mo-
town’s Slick & Omega, and Jive's
Phife (of A Tribe Called Quest), who

is completing a solo album.

MAKIN’ MOVES: Donna Tor-
rence, formerly of Gee Street Rec-
ords, is now publicity manager at Ca-
pitol Records in New York ...
Audrey LaCatis has left Dallas Aus-
tin’s Atlanta-based label DARP and
returns to the Apple to join Tommy
30y as director of media. Meanwhile,

Laura Hynes, Tommy Boy’s long-
standing VP of publicity and media
relations, is forming her own media
relations firm specializing in publicity
and media training . . . Kelly Halley,
whose last stop was MCA, has joined
Uptown Records as publicity director

.. Sean Costner has been promoted
to director of rap and retail promo-
tion at Gee Street.

ROTTIN RAZKALS

(Continued from page 15)

it came together while he was gone.”

“Kay Gee has an uncanny ability to
create catchy anthems,” says Illtown
president Charm Warren-Celestine.
“Once we recognized that, we decided
to get the crowd-chant out there by fo-
cusing on places where there are lots of
people. Going after sporting events
seemed like the obvious thing.”

Illtown began its awareness cam-
paign early. About 5,000 promo vinyl
and cassette copies of the single “Ohh
Yeah” were distributed to multiple ra-
dio formats last October. Four hundred
promotional mailers were sent to col-
lege publications in December-.

“College and community radio is the
path of least resistance,” says Warren-
Celestine. “They come to you with open
arms, so they are going to be our first
stop.” Underground hip-hop magazines
and fanzines such as “Right On!” and
“Word Up!” are also a key part of the
grass-roots publicity campaign.

Music videos for “Ohh Yeah” and its
flipside, “A-Yo,” were shot simultane-
ously. “We originally were going to
service them at the same time,” War-

ren-Celestine says. “However, the sec-
ond video will be issued later to extend
the life of the single.” The trio’s debut
video is currently in rotation on the Box
and BET’s “Rap City,” which the group
will host sometime in January.

Landing its first record deal was a
long-held dream for the act, which has
toured extensively with Naughty By
Nature over the past two years.

“This album talks about situations n
which we've lived,” says Barr. “I used
to sell drugs. I got out of that. Now, I
sell raps. I went through a whole mess
of trials and tribulations. I was only try-
ing to pay my rent at the time. The drug
game is not promising. I was very hun-
gry at the time, but somehow I made it
through.”

Ray chalks up his leaner times to the
harsh lessons of the street. “I'd say that
65% of what I talk about are scenarios
that I have personally been through.”

“T take the listener through the hard
side of life. It’s a place where yvou don’t
know where your next dollar is coming
from.”
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Sledge Returns A “Star’; Duran Duran’s Back, Too

THE SINGLE LIFE: The three
years that have lapsed since Kathy
Sledge’s No. 1 Epic smash “Take
Me Back To Love Again” have felt
like an eternity. Thank goodness
the wait for a new recording finally
ends with the release of “Another
Star,” a house-shaped rendition of a
Stevie Wonder soul chestnut.

Produced by the singer’s current
creative muse, Roger Sanchez, the
musical base is etched with subtle
blues lines that nicely complement
the tribalesque percussion. Sledge
gives the song’s lyric a carefully
measured blend of chest-pounding
bravado and fluttering sweetness
that could only be accomplished by
a vocalist with experience. Availa-
ble on Sanchez’s new U.K. indie,
Narcotic Records, this double-rec-
ord set also benefits from several
Euro-angled post-productions by
J.T. Vanelli. We’re looking for-
ward to Sledge’s new album of
dance and R&B/pop material. Now
if only she could find an apprecia-
tive label home in the U.S.

Duran Duran previews its forth-
coming Capital collection of covers
with a positively brilliant interpre-
tation of the hip-hop classic “White
Lines” that features its originators,
Melle Mel and Grand Master
Flash & the Furious Five on
guest chants and raps. Fittingly
performed in a free-for-all gang
style, the song is still lyrically rele-
vant after all these years. Duran
Duran’s choosing to take on such
raw material may appear odd in
concept, but it works surprisingly
well—and, quite honestly, the band
has not sounded so springy and in-
spired since its initial days during
the mid-’80s New Romantic era.
The 12-inch pressing of “White
Lines” has three mixes that range
from metallic funk and quasi-jungle

" to '70s-vibed disco, all of which are

highly accessible to several club
and radio formats. Truly essential.

Sabrina Johnston returns to re-
mind club children what a true diva
sounds like on “Forever,” an infec-
tious house anthem recorded with
Key To Life—aka the ever-vigilant
(and somewhat underrated)
Tommy Musto, who wrote and
produced the track. Benji Can-
delario brings additional under-
ground cachet to the project by
contributing a smokin’ mix that
pumps an elastic bassline and kicky
percussion. Due out on the North-
cott-distributed SubUrban Rec-
ords later this month, “Forever”
has already grabbed the attention
of several U.K. A&R heavyweights,
thanks to the circulation of a limited
white-label promotional pressing.
Could be quite a smash in the right
hands.

It is always a pleasure to hear
what is swirling around the mind of
Chicago DJ/producer Ralphi Ro-
sario—particularly since he is
among the more consistent and for-
ward-reaching talents working
right now. On “Gotta New Love
(Keep Pushing On)” by Donna
Blake, he collaborates with new-
comer Mark Grant to fine effect.

by Larry Flick

The two dress Blake’s blustering
soprano vocal range with skittling
house rhythms that are have insin-
uating tribal roots but do not for-
sake the song’s memorable melody.
Folks with an ear for richly layered
arrangements are treated to a
seemingly endless array of goodies,
including several cute “Shaft”-like
guitar rolls by Spike Rebel. This
Strictly Hype release is further bol-
stered by remixes from Derrick
Carter & Chris Nazuka, DJ At-
tack, and Lego.

One of the more gratifying as-
pects of writing this column is
having the opportunity to watch
promising new artists blossom. We
have been listening to the demos of
Czech-turned-New Yorker Vladi-
mir Rebek for a couple of years
now, watching him develop from
pop/techno follower to rambunc-
tious house renegade. Rebek
makes his Strictly Rhythm record-
ing debut under the moniker
Thumpin’ Little Mouse with
“Can’t Get No Rest,” a hypnotic
dub that has the substance to place
him among the underground’s pro-
duction elite. Each of the track’s
three versions bends a spine-crawl-
ing bassline around rumbling per-
cussion and brain-sticking key-
board loops, leaving the listener
anticipating how he will eventually
handle a proper song and vocal.

Producer/composer Oliver
Strumm dons his H20 alter ego
and enjoys a chemical collaboration
with ever-stylish chanteuse Billie
(remember her from the fierce

e Dance
Breakouts
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Breakouts: Titles with future chart potential

I based on club play or sales reported this week

“Ain’t Nobody’s Business” a few
years back?) on “Satisfied,” a sim-
ple but incredibly contagious jam
just shipped on New York’s Liquid
Groove Records. Nothing earth-
shattering going on here, just a
good song with a good beat that is
impressively executed—who needs
anything else? Go directly to the
two vocal mixes by Strumm and
Stephan Mandrax.

The George Hess-helmed Vestry
Records in New York continues to
charm with its second offering,
“New Lover” by Deja Vu Featur-
ing Linda Foster. Urged on by a
commanding, throaty cameo by
James Hagins, Foster slinks se-
ductively over a percolating house
groove crafted by Joe Giucastro
and Joe Carrano. As with H20’s
“Satisfied,” simplicity and musical
competence are chosen over dis-
tracting bells and whistles. In the
end, we bet you will remember the
melodic twists and turns of this
track longer than the trendy gim-
micks of more grandstanding com-
petition. Think about it.

Producer/songwriter Angel
Moraes should have little trouble
maintaining the attention of early
supporters with “Heaven Knows (I
Can’t Understand),” a gospel-
soaked slice of deep-house. Knock-
out recording artist Basil Broder-
ick steps in to deliver an inspired
vocal that conjures up simultaneous
images of Teddy Pendergrass and
Bebe Winans. He belts admirably,
while Moraes keeps the groove
jumpin’ with subtle sax loops and
pillowy synths. Jose Vinales joins
the party to kick a few of his own
smokin’ mixes. In all, a single that
is ripe for picking by mainstream
and underground D.Js alike. Availa-
ble on the New York-rooted
Hot'n’Spicy Records.

For the dubby at heart, DJ
Sneak serves up a heaping disc of
wacky loops, samples, and sound
bites for “Sneaky Traxx I1,” a four-
cut EP designed to heat up dance-
floors that go way-deep and com-
fortably dark. Issued on Chicago’s
Defiant Records, each track within
this nifty package is wisely kept
spare, with primary emphasis pla-
ced on Sneak’s apparent penchant
for muscular basslines and insistent
percussion. Best of the batch is the
sexy “Bangin’ It.” Sweat.

SIDEWALK TALK: Jaki Gra-
ham follows her recent comeback
hit, “Ain’t Nobody,” with the lush
and romantic “You Can Count On
Me.” The downtempo, R&B-radio-
friendly album mix is paced up to
shuffling disco/house tempo in two
remixes by Danny D. and Love-
land. The former wraps the tune in
delicate ambient tones, while the
latter is laced with a quasi-trance
bottom. A lovely peek into the up-
coming “Real Life” collection, due
on the U.K.-headquartered Avex
Records later this month. Still
awaiting word on whether Critique
Records, which worked “Ain’t No-
body” in the U.S., will pick up the
project ... Carleen Anderson’s

Tokin’ At The Bar. Members of C+C Music Fact

&

ory recently popped by New

York’'s popular Sound Factory Bar to promote their new Columbia single, “‘Take
A Toke,” the second release from the album “Anything Goes.” The act is currently
trekking around the U.S. in support of the project. Pictured, from left, are Angel
DelLeon, C+C Music Factory; John Strazza, associate director of dance music,
Columbia; DJ Frankie Knuckles; Zelma Davis, C+C Music Factory; and Duran
Ramos, C+C Music Factory. Kneeling is Joey Kidd, C+C Music Factory.

growing cult of fans should sprint to
their reliable import bins for an in-
spired rerecording of “Apparently
Nothing,” her 1992 international hit
with acid-jazz band Young Disci-
ples. Ian Greene produced the
funky original version, while those
genius K-Klass lads (who trans-
formed Anderson’s hit “True
Spirit” into seven minutes of deli-
cious dancefloor drama last year)
have tweaked the tune into a
wicked, roving houser. A limited
edition 12-inch on Circa/Virgin Rec-
ords U.K. ... Inside word has it
that pioneer dance producer Tom
Moulton’s recent studio sessions
with old pal Grace Jones for a
cover of Candi Staton’s disco bau-
ble “Victim” went so well that they
may reconnect for more tracks.
Jones is working on an album for
Island ... Industrial alert! Veteran
act Die Warzau has finally resur-
faced after a lengthy stint in the
studio. The first fruits of its labors
is “Liberated,” which is rife with
buzzing, experimental synth noises
and assaulting beats. Guaranteed
to wash over alternative programs
like a refreshing cool breeze, this
single is taken from the fine forth-
coming album “Engine,” due early
next month on Wax Trax/TVT ...
Our fave hi-NRG cover of the mo-
ment is Rainbow Nation's saucy
take on Charlene’s tacky "70s pop
hit “I've Never Been To Me,” on Al-
mighty Records. Featured singer
Dionne seems to be literally gag-
ging on the awful lyrics, while tap-
ping into the song’s hilarious,
campy quality with spoken vamps
that make it all worthwhile. If that
is not enough, flip the record over
for a swaggering version of Nancy
Sinatra’s “These Boots Are Made
For Walking.” Listen for both cuts
at a Sunday tea dance in your town
... Still hungry for more fun and

games? Have a swim through Bo-
dega Queen’s self-titled single on
Miami’s E-SA Records. Imagine a
Latina (or is that a Latino in lip-
stick?) giving banji street talk over
a salsa-spiced tribal beat. This
Work In Progress production will
get a deserved giggle from runway
girlies upon impact.

ON THE BEAT: Production
team/recording duo Leftfield has
emerged from the studio with
“Leftism” a four-cut EP that whets
the appetite for the duo’s upcoming
full-length debut on Columbia
worldwide. Issued on a limited,
2,000-piece pressing in the U.K.
only, this sterling project pops with
countless surprises and innovations
that elevate dance music to a higher
artistic level. Among the highlights
are “Black Flute,” which trembles
with churchy organ lines, and “Cut
For Life,” which is a hip-hop-de-
rived reworking of the act’s previ-
ous indte hit, “Song For Life.” This
is the type of project that makes us
feel proud of our a lifelong citizen-
ship in clubland. With the right pro-
motion and exposure, Leftfield
could forever change the way the
industry mainstream views our
world. Look for the album to begin
circulating shortly . . . On the jungle
tip, Project One, aka Marc Wil-
liams, has remixed his instant
street classic “Cheeba” for Euro-
pean release on seminal break-beat
label Rising High Records. Either
version is necessary for anyone in-
terested in examining the music
from one of its originators. Mean-
while, A Guy Called Gerald is
gathering rightful kudos with “En-
ergy,” a collaboration with Goldie
issued under the name 2G’s. We
are excited about Gerald’s next al-
bum, “Black Street Technology,"

(Continued on next page)

BILLBOARD  JANUARY 14, 1995

www americanradiohistorvy com

23


www.americanradiohistory.com

Bilboard
I Q.
FOR WEEK ENDING JAN. 14, 1995 ™
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DANCE TRAX

(Continued from preceding page)

disco-hooked number a contempo-
rary sound, with varying results.
The act’s stateside future is still

coming soon on his own Juice Box
label.
We are still wondering how the

umpteen jungle compilations soon
to be available in the U.S. will fare.
In the end, we cannot help but be-
lieve that the genre’s commercial
future lies in acceptance into ur-
ban/hip-hop circles ... Are you
ready for the return of Human
League? The venerable synth-pop
act can be heard on “Tell Me
When,” an EastWest European
import. Red Jerry, Development
Corporation, and Utah Saints
each take a stab at giving this

cloudy Some of the West
Coast’s heavy-hitters gathered for
“The San Frandisko & Los
Angeles Connection,” a wicked
two-record set featuring jams by
DJ EFX, David Alvarado, “B”
McCarthy & Chris Lum, Tony
B!, DJ Buck, AJ Mora, King Ra-
soul, and Mijangos. Each track is
slammin’ beyond belief, and
should help squash the notion that
New York and London are the

creative epicenters of dance music |

New York’s Trip Records
breaks interesting new ground
with “This Way Out,” a compila-
tion of tunes by an assortment of
new, openly homosexual acts. The
set’s stylistic tone varies from pre-
dictable disco to grunge-coated
rock, with an occasional splash of
folk and industrialized synth-pop.
Hi-NRG DJs may find “Entan-
gled” by Wayne Numan quite
useful, while Christian Johnson’s
lovely “Steven” is fine for quieter,
more pensive moments. Although
this album undeniably provides a
gratifying vibe of connection

within the gay and lesbian commu-
nity, it also contains music that
should be of interest to any fan of
good music—regardless of sexual-
ity. Investigate ... New York’s in-
creasingly solid Waako Records
has begun a transition into more
commercial territory with “Key
Of Life” by Michelle Wilson, an
invigorating splash of diva-house
produced by DJ Giovanni and
Keith Kemper. We are expecting
instant (and ardent) DJ reaction
to this cutie. Also on the horizon
for Waako is a new subsidiary,
Shami Records. Already signed

by director of A&R Tedd Patter-
son is Reggie Hall, whose single
“Celebrate” is produced by Chi-
cago’s 4 On The Floor. Mood II
Swing has given a track called
“Take Me Baby” to the label. We
are breathless in anticipation ...
Several members of San
Francisco act Daisy Glow have
spun off into a new entity, Roman
& Winnie Featuring DJ Jan
Cooley. The group has just re-

corded “Taste Of Honey,” a con-

fection coated with deep-house
and disco flavors. Look for it on
the act’s own label shortly.
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American Girls. Alice Randall and Matraca Berg, co-writers of Trisha Yearwood's
No. 1 hit, “XXX’s And OOO's (An American Girl),” receive accolades at a party
Sony Tree Publishing and ASCAP threw in their honor. Pictured, from left, are
Connie Bradley, southern regional director of ASCAP, Randall; Berg; and Donna
Hilley, president and CEO of Sony Tree Publishing.

@ BY EDWARD MORRIS

NASHVILLE—The Nashville En-
tertainment Assn. will hold its Ex-
travaganza ‘95 series of showcases
and workshops Feb. 1-4 at various
clubs throughout the city. More than
100 acts will perform during the four-
day event.

While primarily devoted to devel-
oping alternative music acts, this
vear’s event will be headlined by
some acts with country music back-
grounds (notably Joe Ely and Jason
& The Scorchers) and will be open to
bluegrass, progressive country, and
gospel acts. Other formats involved in

MUSIC, MUSIC, MUSIC: A year ago, we lamented in
this space the virtual disappearance of the Oak Ridge
Boys from radio. Well, relief is within earshot. Duane
Allen, lead singer for the group, tells Scene that the Oaks
have signed with Liberty Records. They've just started re-
cording a Christmas album for next season (with Richard
Landis producing) and will embark on a straight-ahead
country album soon after. Maybe now that radio has wit-
nessed the wide appeal of such recently launched but visi-
bly “mature” acts as the Tractors and BlackHawk, it will
again find a place for the still-vibrant Oaks.

New country fans now have a chance to see and hear an-
other great-but-neglected vocal act, the Kendalls. The
duo’s new video, “Make A Dance,” is in light rotation on
CMT. After four chart fizzles in the early and late ‘70s, this
father-and-daughter team rocketed through the roof in
1977 with “Heaven’s Just A Sin Away.” Even though it was

0ak Ridge Boys And Kendalls Are Back

Also, New Book On Hit Singles, Albums Is A Gem

as well as top hits in such special categories as beach musice,
shag, doo-wop, bluegrass, comedy, instrumental, and nov-
elty. (In this last category, he ranks the top 200 singles.)
There are trivia quizzes on big band, R&B, heavy metal,
chart milestones, and miscellaneous musical matters; lists
of favorite holiday, seasonal, and patriotic songs; and copi-
ous pictures and interviews. It's exhausting just reading
the table of contents.

MAKING THE ROUNDS: Monk Family Music Group
and Massey Burch Capital Corp. have established a pub-
lishing business to concentrate on songwriter development,
catalog acquisition, and administration. Under this ar-
rangement, the principals have established Timmons Music
(BMI) and BLTS Music (ASCAP). Writers signed to the
companies are Peggy Newman, Steve G. Jones, and Tony
Marty ... To shift our minds from the alarming rise in
postal rates here at home,

to win a Grammy and the
Country Music Assn. award
for single of the year.

Rounder Records has
rounded up some of Alison
Krauss® recordings for
other artists and album
projects and has combined ™
them with several of her
own best-of and previously
unreleased tracks. The re-
sulting package—“Now That I've Found You"—will be out
Feb. 7. Included are selections from “Every Time You Say
Goodbye,” “I've Got That Old Feeling,” “Two Highways,”
and “Too Late To Cry,” plus three new songs, two cuts
from Krauss’ work with the Cox Family, one cut each from
her work on albums by Tony Furtado and Jerry Douglas,
and one cut from the Keith Whitley tribute album on
BNA.

on a tiny independent label,
the single stayed at No. 1
Nashville

for four weeks and went on
e B

BOOK BIN: It’s massive. It’s far-ranging. It’s irresistible.
We're rhapsodizing about Bruce C. Elrod’s “Your Hit Pa-
rade & American Top 10 Hits: A Week-By-Week Guide To
The Nation’s Favorite Music, 1935-1994.” Published by
Popular Culture Ink, Ann Arbor, Mich., the fourth edition
of this guide runs to 655 fact-filled pages. Elrod, who lives
and works in Ridgeway, S.C., is a record collector, writer,
and label chief (Lost Gold Records). But more than any-
thing else, he is a fanatic—albeit an amiable one—ahout
music in all its soothing and jagged forms. He draws his
weekly compilations of America’s favorite tunes from the
old “Your Hit Parade” radio and TV series from 1935
through mid-1958 and from Billboard’s charts thereafter.
In addition to these annotated lists, Elrod has compiled
“Honor Rolls” of hit singles and albums in various formats,

by Edward Morris

we are happy to report that
the government of Gambia
has released a series of
stamps to commemorate
Elvis Presley’s 60th birth-
day (Jan. 8). This is not one
stamp with a single image,
but rather nine separately
illustrated stickers that
chronicle the King’s per-
sonal life and career.

Singer Kathy Lee tri-
umphed over five other re-
gional finalists to win the recent True Value/Jimmy Dean
Country Showdown. The event was held in Nashville and
taped for TV syndication in March and April. It will also
air in various markets and on the Armed Forces network
as an hourlong radio special ... “The Music Of The Wild
West” won a gold award for best special at the 1994 World-
Fest-Charleston (S.C.) International Film Festival. The
special was produced for TNN by John McKuen'’s Video
Wizards.

MARK YOUR CALENDAR: The International Blue-
grass Music Assn. holds its first regional conference March
24-26 at Hyatt Rickeys Hotel And Spangenberg Theater
in Palo Alto, Calif. The conference will feature leadership
development seminars, an exposition center, artist show-
cases, and an IBMA award winners concert by Laurie
Lewis, Josh Graves & Kenny Baker, and Lou Reid, Terry
Baucom & Carolina. Information is available through the
IBMA headquarters in Owensboro, Ky. ... The Nashville
Songwriters Assn. will hold its annual Tin Pan South activ-
ities April 17-22 in Nashville. Among the activities are the
Legendary Songwriters Concert at the Ryman Audito-
rium, the Songwriters Golf Classic at Hermitage Golf
Course, and songwriter showcases.

the Extravaganza are urban, blues,
jazz, contemporary Christian, and
Americana.

Headliners, in addition to Ely and
the Scorchers, include Sonny Lan-
dreth, Jackyl, Drivin’ ‘n’ Cryin’, the
Hardliners, Moon Martin, Count
Bass D, Spearhead, the Bar-Kays,
the Boy Is Black, and the Chicago
R&B Kings.

Sponsoring organizations, labels,
and publishers include ASCAP, BMI,
SESAC, Core Records, Rounder
Records, and Bug Musie.

Essentially, the event is aimed at
exposing unsigned acts to label, pub-
lishing, and management reps. For
three nights, the NEA will showcase
the better-known acts in shows
staged at the Ryman Auditorium.

In addition, there will be shows at
the Wildhorse Saloon, the Hard Rock
Cate, 328 Performance Hall, Blue
Sky Court, the Bluebird Cafe, the
Exit/In, the Cannery, the Ace Of
Clubs, and 12th & Porter Playroom.
All performances are open to the pub-
lic.

Besides the shows themselves, the
NEA is organizing seminars taught

100 Acts To Play Extravaganza '95

Showcases, Workshops Focus On Unsigned Artists

by music industry professionals; “an-
chor concerts” to spotlight songwrit-
ers, guitarists, and progressive coun-
try acts; and a workshop to
demonstrate computerized musical
gear.

The currently unsigned acts that
have been booked to perform include
Band De Soleil, Big Drag, Billygoat,
Blue Mountain, Bob, Bill Bonk, Greg
Brown, Tim Carroll, Cowboy Mouth,
Cravin Melon, Catie Curtis, Daisy,
Diane Durrett, East Orange,
Eklypse, Electo-Luxe, the Excuses,
Tim Ferguson, and Fable.

Also, Floating Men, Fluid Oz, Greg
Garing, Gravy, Ho-Hum, Malcolm
Holcombe, lodine, Jabbering Trout,
Kate Jacobs, Catfish Jenkins, the
John Hayes Band, Joy Bang, Vicky
Pratt Keating, John Kilzer, Michael
Kroll, Kami Lyle, Lainie Marsh, R. B.
Morris, and Edwin McCain.

Also, Neena Foundry, the Nudes,
Kelli Owens, Pistol, the Ripple Kings,
Matthew Ryan & the Caustics, Adam
Schmidt, Self, Son Of Slam, Space
Cookie, Spider Monkey, Stella, Suede
Chain, Superdrag, Tortured Poets,

(Continued on page 27)

Supporters Fight To Restore
TNN To D.C. Cable System

NASHVILLE-—As CMT fights a
noisy war to maintain its presence in
Canada (Billboard, Jan. 7), a small
band of partisans is waging a consider-
ably quieter skirmish to restore
TNN—CMT’s sister network——to
Washington, D.C., cable.

After carrying TNN for the past
several years, District Cablevision,
which services the nation’s capital,
dropped the country-oriented network
in June. In defense of its decision, the
company cited a poll that concluded
there was little interest in the city for
country music,

This action led to the formation of
the Committee To Return TNN To
District Cablevision. It is chaired
jointly by D.C. residents Barbara
Pruett, a librarian and country music

scholar, and Fritz Mulhauser. a
former instrument maker and dise
jockey who now plays pedal steel in
various bands in and around Washing-
ton.

After its direct appeals to the cable
company failed to produce results, the
committee brought its complaint to
the D.C. Council Committee On Public
Services And Youth Affairs, and spe-
cifically to council member William P.
Lightfoot.

Responding to the complaint, Light-
foot asked the D.C. Corporation coun-
sel to provide an opinion on the charge
that the cable company violated its
franchise in dropping TNN. He fur-
ther asked the Office Of Cable TV to
recommend whether or not the council

(Continued on page 27)

Golden Girl. Ampex representative Tom Clark, right, and MCA Records star Reba
McEntire present Emerald Sound Studios the Ampex Golden Reel award for its
work on McEntire’s “It's Your Call” album. Accepting the plaque is Milan Bogdan,
at left, Emerald’s GM. McEntire’s manager, Narvel Blackstock, is third from left.
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by Wade Jessen

YOU BETTER NOT POUT: We've made the list, and we've checked it twice.
No matter how you slice it, the Christmas season always plays hob with the
§ charts. Last week, we saw Christmas tunes sprinkled throughout Billboard’s
Hot Country Singles & Tracks chart. This week, they tiptoed quietly back into
the box they came in. Hibernation, I think they call it. At any rate, Americans
who observe the traditions of Christmas music always seem to look to Nashville
for the warm and fuzzy. This year, Nashville delivered again with releases by
Sammy Kershaw, John Anderson, Carlene Carter, and Trisha Yearwood.
Alabama made a major impact at radio with the Becky Hobbs/Don Goodman
tune “Angels Among Us,” which originally was on the “Cheap Seats” album.
The version on “Greatest Hits Vol. 3" has a new lead vocal and children’s chorus.

I.IUST THE FACTS: Anyone who follows The Billboard Hot Country Singles
& Tracks chart at this time of year will tell you that at first glance, the chart
looks dramatically different from week to week. This week, for example, we have

four records that moved backward but maintained their bullets. Alan Jackson’s
“Gone Country,” heavily played at radio as an album cut and enjoying its 21st
week of chart activity, moves 4-5. Lari White’s “Now I Know,” in its 20th week,
slips backward 14-20 but turns in an increase in detections to maintain the bullet.
On the other hand, Vince Gill’'s “When Love Finds You” is a relatively young
record in its 14th week and makes a similar backward move, paralleled by Toby
Keith, who slips back one notch (34-35) with “Upstairs, Downtown.” The chart
also has re-entries by seven records at various stages of maturity. Promotion

staffs are burning up the phones this week to get things back on track, and |

chart activity will get back to normal.

SOME LIKE IT HOT: Two of the three records receiving Airpower Awards
on the Hot Country Singles & Tracks actually turned in enough detections two
weeks ago to qualify during the week that Billboard and Country Airplay Mon-
itor did not publish. Tracy Byrd’s “The First Step” and Patty Loveless’ “Here
1 Am” were denied bullets, hence the postponement of the Airpower Awards
until this week. They are joined by Collin Raye’s “My Kind Of Girl,” which
moves 21-16 and turns in a 15% increase in detections over last week.

THEY LOVE IT WHEN THAT HAPPENS: Congratulations to the team at
Giant Records for landing this week’s Hot Shot Debut. Clay Walker makes the
big splash with “This Woman And This Man” (debut 53), the second single from
his “If T Could Make A Living” album. The support for Walker’s records at radio
is evident—his previous single, the album’s title cut, continues to receive airplay.
At the risk of sounding like a cliché machine, we humbly tip the Stetson ...
or is it a Resistol . . . to Walker and his team of Giants.

I.IAN UARY THAW: Billboard’s Top Country Albums chart, not unlike the Hot
Country Singles & Tracks, reflects ordinary post-holiday activity. Garth
Brooks remains perched at the top with “The Hits,” while K-Tel chalks up the
Hot Shot Debut with “Today’s New Country.” Meanwhile, Sammy Kershaw’s
“Christmas Time’s A Comin’,” Chris LeDoux’s “Haywire,” and the tribute to
Keith Whitley make their initial appearances. As expected, overall album sales
are soft compared to the prior chart’s Christmas traffic and should return to
normal levels in a few weeks.
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Mercury Expanding Line Of Catalog Titles

Sets Due In ’95 From Williams, Hall, Miller, Others

NASHVILLE—Mercury Records
plans to dig deeper into its catalog of
past country hits this year to offer
new packages at retail. Since the la-
bel’s catalog department was estab-
lished in 1993 under Robert Frank,
VP of label operations, catalog sales
have almost doubled. He says that be-
tween 1993 and the end of 1995, Mer-
cury will have released nearly 756
country catalog titles.

Slotted for the coming year are al-
bums by Hank Williams, Pure Prairie
League (with Vince Gill), Delbert
McClinton, Mel Street, and Patti

EXTRAVAGANZA "95

(Continued from page 25)

Unison, the Vegas Cocks, Verticle
Horizon, Verve Pipe, the Viceroys,
Gillian Weleh, and Shannon Worrell.

Tickets covering all the seminars
and showcases are $99 each if pur-
chased before Jan. 13, and $125 each
afterward. Ticket information is
available from the NEA office, as is
a detailed schedule of events.

Jim Zumwalt of the Nashville law
firm Zumwalt, Almo & Hayes is Ex-
travaganza chairman.

Page. In addition, there will be boxed
sets of recordings by Tom T. Hall and
Roger Miller.

Mercury has also scheduled a new
American Essentials line of catalog
albums, each with 10 to 14 cuts. Art-
ists to be featured in the series in-
clude Roy Drusky, Leroy Van Dyke,
Eddy Arnold, Mel Tillis, Faron
Young, and Dave Dudley.

Last year, the label did its first-
ever direct marketing of a catalog al-
bum—the Statler Brothers’ “30th An-
niversary Celebration.” The collec-
tion was first offered by direct mail

and was then made available at retail.
This year, the technique will be tried
with other packages.

In addition to the Statlers’ set,
country catalog albums were released
in 1994 from Hank Williams, Reba
McEntire (in the Chronicle series),
George Jones, Johnny Cash, Ray Ste-
vens, Tom T. Hall, Conway Twitty,
Tom Jones, Bob Wills, and Mac Da-
vis.
Kira Florita is Mercury’s director
of catalog development.

EDWARD MORRIS

NASHVILLE—Fifteen across-the-
spectrum country acts have been
signed to appear at the Nashville On
Stage concert series at Opryland
USA here. The series will run on
weekends during the spring and fall,
and daily June 16-Aug. 13. The first
show is March 25; the last Oct. 29.
The performers so far secured are
Willie Nelson, Johnny Cash, Tanya
Tucker, Marty Stuart, Faith Hill,
Billy Ray Cyrus, Kathy Mattea,

15 Acts Secured For Opryland Concerts

Tammy Wynette, the Oak Ridge
Boys, Confederate Railroad, Tracy
Byrd, Ricky Van Shelton, Patty
Loveless, Aaron Tippin, and Tracy
Lawrence.

All the concerts in the series will
be held at the 4,000-seat Chevrolet/
Geo Celebrity Theater. Ticket prices
will range from $14.95-$21.95.
Ticket-buyers will not have to buy
tickets to the park to attend the con-
certs.

SUPPORTERS FIGHT TO RESTORE TNN TO D.C. CABLE SYSTEM

(Continued from page 25)

should direct the company to restore
TNN, and suggested the office ar-
range a meeting between city and
company officials and the committee.
While waiting for action along these
channels, Pruett says the committee
will try to generate publicity for its
cause, primarily through written ap-
peals from country stars. She says she
has already secured statements from
Grand Ole Opry star George Hamilton
IV, who performed regularly in D.C.
during the early stages of his career,
and from Cleve Francis, who practiced
surgery in the D.C. area before turn-
ing to full-time work in country music.
“It’s ridiculous that the nation’s cap-
ital is not carrying the Nashville Net-
work,” Pruett says. “What we want to
do now is to get support from the per-
forming artists, from the industry.”

She adds that District Cablevision’s
only response to the committee has
been to cite what Pruett maintains is
the results of a flawed preference poll.
“I cannot find a single country music
person that they approached,” she
says. CMT is not available in Washing-
ton.

“The [country] radio station,
WMZQ, is very big here, and fre-
quently is the top station,” Pruett
says. “So there is evidence that coun-
try music is, in fact, favored in Wash-
ington.”

Pruett explains that her committee
is faced with building opposition
through viewers in D.C. proper and
not from those in the Virginia and
Maryland suburbs. “We cannot in any
way bring in the surrounding area, be-
cause District Cablevision is available

only to people within the boundaries of
D.C. So it doesn’t matter what people
in Virginia and Maryland think ...
Our best aim seems to be to keep it lo-
cal, but to also have the outside sup-
port of country music performers and
the industry.”

TNN has kept a low profile in the
fray, Pruett says, essentially offering
only encouragement to the combat-
ants.

Efforts to reach District Cablevi-
sion for comment on the matter were
unsuccessful.

Pruett says TNN will air a special
on Marty Robbins Jan. 24 that used
her 1990 book “Marty Robbins: Fast
Cars And Country Music” as a major
source of background. “Of course, I
can'’t see it here,” she adds.

EDWARD MORRIS

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

22 HARD LOYIN' WOMAN (Music Corp. Of America. BMI/
38 AMY'S BACK IN AUSTIN (Square West, ASCAP/Howlin’ Mark Collie, BMI/Sony Tree, BMI/Don Cook, BMI/Zomba,
Hits, ASCAP/Red Brazos, BMI/Original Hometown Sheet, ASCAP/Inspector Barlow, ASCAP) HL/WBM
BMI) wBM 69 HAS ANYBODY SEEN AMY (Reynsong, BMI/Howe Sound.
55 ANGELS AMONG US (Beckaroo, BMI/Richville, BMI) BMI/Sony Cross Keys, ASCAP) HL
41 AS ANY FOOL CAN SEE (Sony Tree, BMI/Terilee. BMI/ 24 HEART TROUBLE (Irving, BMI/Littlemarch, BMI) WBM
Golden Reed, ASCAP/New Clarion, ASCAP) 18 HERE | AM (Morganactive, ASCAP/Pookie Bear, ASCAP)
27 BEND IT UNTIL IT BREAKS {Almo, ASCAP/Holmes WBM
Creek, ASCAP/Polygram Int'l, ASCAP/Foggy Jonz. 68 1 AIN'T GOIN' PEACEFULLY (Bocephus, BMI) WBM
ASCAP) HL/WBM 48 | CAN BRING HER BACK (Cupit. BMI/Cupit Memaries,
26 BETWEEN AN OLD MEMORY AND ME (EMI April, ASCAP)
ASCAP/Keith Stegall, ASCAP/EMI Blackwood, BMI) HL 28 IF 1 COULD MAKE A LIVING (Tom Collins, BMI/Murrah,
29 THE BIG ONE (Housenotes, BMI} BMI/Seventh Son. ASCAP/Mattie Ruth, ASCAP) WBM
75 THE BLUE PAGES (Kicking Bird, BMI/Marvin Morrow, 23 IF YOU'VE GOT LOVE (Love This Town, ASCAP/MCA.
ASCAP) ASCAP) HL/WBM
6 DOCTOR TIME (W.B.M., SESAC/Long Acre, SESAC/ 15 | GOT IT HONEST (Acuff-Rose, BMI/Big Bobcat, BMI/
Zomba, ASCAP) WBM Bruce Burch, SESAC) WBM
43 DOWN IN FLAMES (warnes-Tamerlane, BMI/Flying 9 I'LL NEVER FORGIVE MY HEART (Sony Tree, BMI/
Dutchman, BMI/Jeff Stevens, BMI) WBM Shawbilly, BMI/Acuff-Rose, BMI) HL/WBM
17 THE FIRST STEP (Stroudacaster. BMI/Lazy Kato, BMI/ 32 | SEE IT NOW (Sony Tree, BMI/Sony Cross Keys,
EMI April, ASCAP/Ides Of March, ASCAP) HL/WBM ASCAP/WB, ASCAP) HL/WBM
30 FOR A CHANGE (Love This Town, ASCAP/AIl Qver Town, 52 LIPSTICK PROMISES (Polygram Int'l, ASCAP/Veg-0-
BMi/Tree, BMI/New Woif, BMI) WBM/HL Music, ASCAP/Tom Collins, BMI) HL/WBM
2 GOIN THROUGH THE BIG D (Maypop, BMI/Wildcountry, 46 LITTLE BY LITTLE (AH. Rollins, BMI/Texascity. BMI/
BMI/Route  Six, BMI/Songs Of Jasper, BMI/EMI Maypop, BMI/Wildcountry, BMI) WBM
Blackwood, BMI) HL/WBM 13 LITTLE HOUSES (Atabama Band, ASCAP/Wildcountry,
5 GONE COUNTRY (Polygram Int'l, ASCAP/Ranger Bob, ASCAP/Acuif-Rose, BMI) WBM
ASCAP) HL 34 LIVIN ON LOVE (vee Haw, ASCAP) WBM

65 LONG LEGGED HANNAN (FROM BUTTE, MONTANA)
(Meat And Three, BMI/Ensign, BMI) HL

50 LOOK AT ME NOW (Seventh Son, ASCAP/New Court,
BMI) wWBM

63 LOOK WHAT FOLLOWED ME HOME (EMI Blackwood.
BMI/Fosrest Hills, BMI)

56 LOSING YOUR LOVE (Benefit, BMI/Irving, BMI/
Eaglewood, BMI/AImo, ASCAP/Littte Nemo, ASCAP)
WBM

64 LOYE IS NOT A THING (litegal. BMI/Bugle, BMI/Moon
Catcher, BMI/EMI April, ASCAP/My Pug, ASCAP)

31 MAYBE SHE'S HUMAN (Irving, BMI/Colter Bay, BMI/
Careers-BMG, BMI/Doo Layng, BMI) HL/WBM

§ MI YIDA LOCA (MY CRAZY LIFE) (Ben’s Future. BMI/
Sony Tree. BMI/DreamCatcher, ASCAP) HL/WBM

16 MY KIND OF GIRL {Careers-BMG, BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP) WBM/HL

11 NIGHT IS FALLIN IN MY HEART (EM! Blackwood. BMI/
Linde Manor. BMI/Right Key, BMI} HL

1 NOT A MOMENT TOO SOON (Zomba, ASCAP/Suzi Bob,
ASCAP) WBM
20 NOW | KNOW (Sony Tree, BMI/Don Cook, BMI) HL
25 OLO ENOUGH TO KNOW BETTER (Sony Tree. BMI) HL
3 PICKUP MAN (Songwriters Ink, BMI/Texas Wedge,
ASCAP) HL

60 THE RED STROKES (Rio Bravo. BMI/Sanderson, ASCAP/
Critenon, ASCAP/Escudilla, ASCAP/Major Bob, ASCAP/
No Fences, ASCAP) WBM

61 SHE'S IN THE BEDROOM CRYING (Millhouse. BMI/
Songs Of PolyGram, BMI/Taste Auction, BMI) HL

39 SHUT UP AND KISS ME (Why Walk, ASCAP) CLM

33
44
54
10
57
19
1K)
51
66

14

53

70

47

SOMEWHERE IN THE VICINITY OF THE HEART (Ensign.
ASCAP/Hidden Planet, BMI/Gouda, ASCAP/Buchu.
ASCAP) HL

SOUTHBOUND (Beginner, ASCAP) WBM

STORM IN THE HEARTLAND (Pier Five, BMI/Isham
Ryle, BMI)

TAKE ME AS | AM (Littie Big Town, BMI/American Made,
BMI/AIl Over Town, BMI/Sony Tree, BMI) HL/WBM
TAKE THAT (MCA, ASCAP/Gary Burr, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI) HL/WBM
TENDER WHEN | WANT TO BE (Why Walk, ASCAP) CLM
THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big.
ASCAP/Bash, ASCAP/Blue Water, ASCAP/Somgs Of
Portugese, ASCAP/Foreshadow, BMI) HL/WBM

THERE GOES MY HEART (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL
THINKIN' ABOUT YOU (Sierra Home. ASCAP/AMR.
ASCAP/Great Cumberland, BMI/Diamond Struck. BMI)
THIS IS ME (Great Cumberland, BMI/Diamond Struck,
BMI/Kicking Bird. BMI) WBM

THIS TIME (Travelin’ Zoo, ASCAP/Beginner, ASCAP)
WBM

THIS WOMAN AND THIS MAN (Almo, ASCAP/Bamatuck,
ASCAP/WB, ASCAP/Lunnmusic, ASCAP)

TILL | WAS LOVED BY YOU (Ten Ten, ASCAP/Mattie
Ruth, ASCAP/Seventh Son, ASCAP) WBM

TILL YOU LOYE ME (Little Big Town, BMI/Amencan
Made, BMI/MCA, ASCAP/Gary Burr, ASCAP) HL/WBM
TRUE TO WIS WORD (Farrenuff, ASCAP/Full Keel.
ASCAP/Farren Curtis, BMi/Mike Curb, BMI/August Wind,
BMI/Longitude, BMI/Georgian Hills, BMI) WBM

58 TRYIN'TO GET TO NEW ORLEANS (Warner-Tamerlane,
BMI/Boy Rocking. BMI/Chinqaupin,  BMI/Nubois,
ASCAP)

40 UNTANGLIN® MY MIND (Blackened, BMIfirving, BMI/
Sony Tree, BMI/Sierra Mountain, BMI) HL/WBM

35 UPSTAIRS DOWNTOWN (Songs Of PolyGram, BMI/
Tokeco, BMI) HL

42 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band.
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane. BMI/
New Works, BMI) WBM

67 WE GOTALOT INCOMMON (Collins Court, ASCAP/Ken-
Ten, BMI) WBM

62 WHAT'LL YOU DO ABOUT ME (Combine, ASCAP/EMI
Blackwood, BMI)

59 WHAT THEY'RE TALKING ABOUT (Sony Cross Keys,
ASCAP/Sony Tree, BMi/Terilee. BMI) HL

21 WHEN LOVE FINDS YOU (Benefit, BMI/Edward Grant,
ASCAP/Middle C, ASCAP) WBM

36 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
(EMI Blackwood, BMI) HL

45 WHEREVER YOU GO (Blackened, BM{/Irving, BMD)

71 WHOSE BED HAVE YOUR BOOTS BEEN UNDER (Shania
Twain, BMI/Zomba, ASCAP)

74 WHO'S SHE TO YOU (Acuff-Rose, BMi/Morganactive,
ASCAP/Morgan, ASCAP)

43 WORKIN' MAN BLUES (Sony Tree, BMI) HL

12 YOU AND ONLY YOU {Great Cumberland, BMI/Diamond
Struck, BMI/WB, ASCAP/Might Be, ASCAP) WBM

31 YOU CAN'T MAKE A HEART LOVE SOMEBODY (Victoria
Kay, ASCAP/BMG, ASCAP/Little Beagle, ASCAP} HL

72 YOU JUST WATCH ME (Dixie Stars, ASCAP) HL
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TOP COUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY  SoundScan
L FOR WEEK ENDING JAN 14, 1995
P -
2 x o § é x x (o] g é
2 5| 5| ¢|ARTisT TITLE | £ 21 5| 5| €| ARTIST TITLE | £
= | 3 | o | ¥ | LABEL&NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = | 3] & | ¥ | LABEL&NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
*xx*NOo. 1% % 38 | 38 | 41 | 120 | GEORGE STRAIT A’ MCh 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1
1 1 1 3 GARTH BROOKS LIBERTY 29689 (10.98/15.98) 3 weeks at No. 1 THE HITS 1 39 | 21 17 g WILLIE NELSON LIBERTY/SBK 30420/EMI (10.98/16.98) HEALING HANDS OF TIME | 17
2 2 2 41 | TIM MCGRAW A’ CURB 77659/AG (9.98/13.98) NOT A MOMENT TOO SOON 1 40 | 44 | 43 | 68 | MARTINA MCBRIDE @ RcA 66288 (9.98/15.98) THE WAY THAT 1AM | 14
3 3 3 20 | THE TRACTORS A ARISTA 18728 (9.98/15.98) THE TRACTORS 2 41 46 4 28 | SAMMY KERSHAW MERCURY 522125 (10.98 £0/15.98) FEELIN' GOOD TRAIN 9
4 6 6 14 | BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 1 42 | 36 | 38 | 131 %ﬁmﬂg?BASEII/EJOEYI\(IIQOF;EBNEE/EISQ’ COME ON COMEON | 6
5 s i I AL A O U S Oy S g o S o) el | ! 43 | 43 45 | 177 | BROOKS & DUNN A" ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
6 1 8 | 9 19l *EEEEES;(UVSV?;T(;;/I5_93) YOU MIGHT BE A REDNECK IF... | 6 44 | 47 | 48 | 34 | TRAVIS TRITT A WARNER BROS. 45603 (10.98/15 98) TEN FEET TALL & BULLETPROOF | 3
1 7 7 8 GEORGE STRAIT MCA 11092 (10.98/15.98) LEAD ON 1 45 | 48 4 28 | LARI WHITE Rca 66395 (9.98/15.98) WISHES | 43
8 4 4 13 %t\lmg,g?42?;/§0§ﬁ(?59§f‘g£129; STONES N THE ROAD 1 46 | 45 | 40 | 225 | GARTH BROOKS A'' LIBERTY 93866 (9.98/13 98) NOFENCES | 1
9 | 10 | 10 | 23 | JOE DIFFIE @ £PIC 64357/SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN | 6 41 | 34| 35 6 ;ﬁ@'gg;,@fgd?g;&i (10081508  COMMON THREAD: THE SONGS OF THE EAGLES | 1
10 9 8 36 | REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND 2 48 | 58 56 | 45 | RICK TREVINO COLUMBIA 53560/SONY (10.98 EQ/15.98) RICK TREVINO | 23
11 12 12 | 49 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1 49 52 51 86 | LITTLE TEXAS A WARNER BROS. 45276 (9.98/15.98) BIG TIME 6
12 | 11 11 30 | VINCE GILL A MCA 11047 {10.98/15.98) WHEN LOVE FINDS YOU % 50 | 42 | 46 | 122 | VINCE GILL A®MCA 10630 (10 98/15.98) I STILL BELIEVE IN YOU 3
13 16 16 15 | TRACY LAWRENCE @ ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 3 51 51 53 | 112 | JOHN MICHAEL MONTGOMERY A’ ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 4
14 15 15 8 BILLY RAY CYRUS MERCURY 526081 (10.98 EQ/16.98) STORM IN THE HEARTLAND 11 * * *x HOT SHOT DEBUT* * *
15 13 13 13 | CLINT BLACK @ Rca 66419 (10.98/16.98) ONE EMOTION 8 NEW ) 1 VARIOUS ARTISTS K-TEL 6135 (8.98/15.98) TODAY'S NEW COUNTRY | 52
16 | 17 18 14 | ALABAMA RCA 66410 (10.98/15.98) GREATESTHITSVOL.3 | 16 53 | 6l 60 | 49 | COLLIN RAYE @ £PIC 53952/SONY (9.98 EQ/15.98) EXTREMES | 12
17 19 21 60 | FAITH HILL ® WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM 7 5 | 65 | 62 13 | KEN MELLONS £PIC 53746/SONY (9.98 EQ/15.98) KEN MELLONS | 42
18 14 14 66 | REBA MCENTIRE A MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TwO 1 5% 53 50 | 296 | GARTH BROOKS A° UBERTY 90897 (9.98/13.98) GARTH BROOKS 2
28 | 29 | 43 | JOHN BERRY @ LiBERTY 80472 (9.98/13.98) JOHN BERRY | 13 56 | 64 | 65 | 47 | NEAL MCCOY @ ATLANTIC 82568/AG (10.98/15.98) NO DOUBT ABOUTIT | 13
20 | 20 20 14 | LITTLE TEXAS ® WARNER BROS. 45739 (10.98/15.98) KICK A LITTLE 10 57 50 | 49 14 | DOLLY PARTON COLUMBIA 66123/SONY (10.98 EQ/16.98) HEARTSONGS 16
21 23 23 48 | BLACKHAWK @ ARiSTA 18708 (9.98/15.98) BLACKHAWK 15 58 59 61 66 | GEORGE STRAIT A? MCA 10907 (10.98/15.98) EASY COME, EASY GO 2
22 18 19 70 | GARTH BROOKS A° LIBERTY 80857 (10.98/16.98) IN PIECES 1 59 | 49 54 93 | DWIGHT YOAKAM AZ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4
@ 30 | 31 8 | AARON TIPPIN RCA 66420 (10.98/15.98) LOOKIN' BACK AT MYSELF | 23 60 | 63 | 68 | 11 | JOHN ANDERSON BNA 66417 (9.98/15.98) COUNTRY ‘TILIDIE | 57
24 | 27 28 30 | TRACY BYRD mca 10991 (10.98/15.98) NO ORDINARY MAN 12 61 57 52 | 173 | GARTH BROOKS A ™ LIBERTY 96330 (10.98/15.98) ROPIN’ THE WIND 1
* % * PACESETTER % % 62 | 71 | — | 24 | wiLLIE NELSON COLUMBIA 64184/50;\( (5.98 £9.98) SUPER HITS | 49
@ 35 | 36 | 14 | TOBY KEITH @ POLYDOR 523407 {10.98/15 98) BOOMTOWN 8 73 | 74 | 74 | CLAY WALKER A GIANT 24511 WARNER BROS. (9.98/15.98) IR CLAY WALKER 8
26 26 27 14 | CLAY WALKER GIANT 24582/ WARNER BROS. (10.98/15.98) IF 1 COULD MAKE A LIVING 7 64 67 72 75 | CLINT BLACK A RCA 66239 (10.98/15.98) NO TIME TO KILL -
21 | 24 | 24 | 29 | DAVID BALL @ WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 65 | 95 | 57 | 190 | ALAN JACKSON A° ARISTA 8681 (9.98/13.98) D(_)N'T ROCK THE JUKEBOX 2
28 | 25 26 10 | VARIOUS ARTISTS @ tCA 11097 (10.98/16.98) SKYNYRD FRYNDS 8 66 54 55 57 | ALABAMA @ RCA 66296 (9.98/15.98) CHEAP SEATS | 16
29 | 22 | 22 [ ALAN JACKSONAS A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) | 1 RE-ENTRY | 11 | VARIOUS ARTISTS KEITH WHITLEY/A TRIBUTE ALBUM | 43
40 | 42 16 | MARK CHESNUTT DECCA 11094/MCA (10.98/15.98) WHAT A WAY TO LIVE 15 68 72 75 | 89 | TOBY KEITH A MERCURY 514421 (9,98 EQ/13.98) TOBY KEITH 17
31 | 31 32 36 | PAM TILLIS @ ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6 69 56 58 36 | RANDY TRAVIS @ WARNER BROS. 45501 (10.98/15.98) THISISME | 10
32 | 33 33 19 | PATTY LOVELESS @ EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 8 70 | 60 63 | 33 | KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER 12
33 | 37 25 9 TRISHA YEARWOOD wmca 11091 (10.98/15.98) THE SWEETEST GIFT 17 n 62 67 83 | REBA MCENTIRE A’ MCA 10673 (10.98/15.98) IT'S YOUR CALL 1
34 | 29 | 30 | 48 | THE MAVERICKS @ mCA 10961 (9,98 15.98) WHAT A CRYING SHAME 6 RE-ENTRY [ SAMMY KERSHAW MERCURY 522638 (10.98/15 98) CHRISTMAS TIME'S A COMIN' | 52
35 | 32 | 34 | 97 | BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 73 | 69 | 69 | 132 | BILLY RAY CYRUS A® MERCURY 510635 (10.98 EQ/16 98) SOME GAVE ALL 1 B
36 | 39 | 37 8 DOUG STONE EPIC 66803/SONY (10.98 EQ/15.98) GREATEST HITS VOLUME 1 35 4 | 70 | 64 12 | GEORGE JONES MCA 11096 (10.98/15.98) BRADLEY'S BARN SESSIONS | 54
37 | 41 | 39 | 24 | DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER | 13 RE-ENTRY | 10 | CHRIS LEDOUX wLBERTY 28770 (10.98/15.98) HAYWIRE | 17

(O Albums with the greatest sates gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RIAA certification for sales of 1 miliion units, with multimillion sellers indicated by a numeral fotlowing the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact shows artists removed from Heatseekers this week. BB indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B'"mrd Tn Bﬂ““ll‘ Balalﬂ Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
I ® ™ FOR WEEK ENDING JANUARY 14, 1995 III"
B 8.
25|58 | arTIST mme |25 | |28|5E g%
FZ| 32| L(ABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 £z |3z 20
1 2 GARTH BROOKS A? LIBERTY 98742 (9.98/15.98) 10 weeks at No. | BEYOND THE SEASON 23 14 — HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 5
2 1 VINCE GILL A MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH 9 1| — CLNT BLACK A7 RCA 9668 (9.98/13,98) KILLIN' TIME IA_J
3 4 PATSY CLINE A" MCA 12* (7.98/12.98) GREATESTHITS | 191 16 15 VINCE GILL wmca 10140 (9.98/15.98) POCKET FULL OF GOLD 2
4 3 ALAN JACKSON @ ARISTA 18736 (10.98/15.98) HONKY TONK CHRISTMAS 8 17 REBA MCENTIRE @ MCA 6294+ (4.98/11.98) SWEET SIXTEEN | 154
5 5 EEEA‘I\EENTIRE A MCA 579_ G:BHZQB) GREATEST HITS | 189 18 | — | CLINT BLACK A’ RCA 52372 (9.98/13.98) PUT YOURSELF IN MY SHOES 9
| 6 13 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 191 19 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE 62
7 14 | GEORGE STRAIT A” MCA 42035 (7.98/12.98) GREATEST HITS, voL. 2 | 191 20 | 20 | VINCE GILL ® Rca 9814* (4.98/9.98) - BEST OF VINCEGILL | 178
8 17 GEORGE JONES @ EPIC 40776/SONY (5.98 £0/9.98) SUPER HITS | 176 [—2_1_ 1 25 GEORGE STRAIT @ MCA 10450 (9.98/15.98) TEN STRAITHITS | 34
9 6 GEORGE STRAIT @ MCA 5800 (2.98/6.98) MERRY CHRISTMAS STRAITTO YOU | 30 22 | 24 | ALABAMA A®RCA7170*(9.98/13.98) GREATEST HITS | 186
10 | 21 RICKY VAN SHELTON @ COLUMBIA 45269/SONY (5.98/9.98) SINGS CHRISTMAS | 23 23 ALABAMA A RCA 61040 (9.98/13.98) GREATEST HITSvOL. 2 | 37
11 8 LORRIE MORGAN BNA 66282 (9.98/15.98) MERRY CHRISTMAS FROM LONDON 6 24 —_ REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA | 103
12 | 23 MARY CHAPIN CARPENTER A COLUMBIA 46077/SONY (8,98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 15 2% | — REBA MCENTIRE @ MCA 8034 (10.98/15.98) REBA LIVE 1
13 | 22 | GEORGE STRAIT A’ MCA5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 189 Catalog albums are older titles which are registering significant sales. © 1995, Billboard/BP Communications and SoundScan, inc.
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Disney Xmas Album Beats Odds, Hits Big;
Stones Brazil Concerts Sell Qut In 1 Week

UNDERESTIMATING MICKEY:
After watching Disney Records’
Christmas album “Navidad En Las
Américas” kite to No. 8 on the Dec. 24
Billboard Latin 50 chart, I suddenly re-
called that handicapping horses was
considerably easier than handicapping
records.

In November, I coolly predicted that
“Navidad” would not become a big
seller. I theorized that the album’s

broad cross-section of artists, ranging
from salsa queen Celia Cruz to opera
icon Placido Domingo, would not ap-

BARAO VERMELHO

peal to genre-loyal Latino buyers.

Well, something happened, though I
am not sure what it was. Apart from a
smoothly produced TV special in early
December, there were no outward
signs that “Navidad” would be a
smash. There were no hit singles being
rotated on radio; there were no heavy
TV buys; and there was no tour sup-
port for the album. Didn’t matter. “Na-
vidad” still became the smash Christ-
mas record of the season in the Latino
market.

When contacted after Christmas,
several retailers from around the coun-

Notas

by John Lannert

try noted that Disney did not launch
specific in-store projects to promote
“Navidad.” Most reported solid sales of
the album, nonetheless. Since Disney
execs were reticent about their pre-re-
lease promotion campaigns for “Navi-
dad,” I can only surmise that Mickey
Mouse’s silhouetted ears make one of
the best marketing tools in the record
business ... and the next time I at-
tempt to forecast the commercial pros-
pects of a Disney record, I definitely
will let my conscience be my guide.

STONES ROLL IN BRAZIL: Tick-
ets for the Rolling Stones’ four con-
certs in Rio de Janeiro (Jan. 27-28) and
Sao Paulo (Feb. 2 and 4) sold out within
one week, an amazing feat since walk-
up ticket sales normally predominate
at Brazilian shows. The average ticket
price is $30.

The Stones are set to play Rio’s fa-
mous (or is it infamous?) Maracana
Stadium and Sio Paulo’s Morumbi Sta-
dium. The Stones performances will
take place during the annual
Hollywood Rock Festival, which will be
promoted by Rio-based concert firm

WRITHINA.

* Knowledgeable Latin Service Reps.
 Best Prices Guaranteed
¢ Catalogs and Flyers

JFIERRE s"""’mtt"'“ fion 8

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 o SAN DIEGO e CALIFORNIA 92126

¢ 100% Retums* ( on recommended products) TOLL FREE :

v

Music!

PHONE (619) 695-8863
FAX . (619) 695-3768
1-800-74-LATIN

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miami, FL 33144 « Local: (305) 262-7711 » Fax: (305} 261-6143

Promoter. Opening for the Stones will
be Epic’s Spin Doctors, along with a
pair of veteran Brazilian stars: EMI-
Odeon’s pop/rock thrush Rita Lee and
Warner’s veteran rockers Bariio Ver-
melho.

Though both Maracana and Mor-
umbi sport seating capacities exceed-
ingof 100,000, each of the Stones’ sets
will be performed before only 70,000
concertgoers, due to fears by building
inspectors that the two ancient venues
could collapse under the weight of
more spectators.

MORE SATISFACTION: In Argen-
tina, the ticket demand for the Stones
compelled the shows’ promoter, Daniel
Grinbank, to add a fifth performance,
slated to be staged Feb. 16. Ticket
prices for the newly added concert
range from $25-$150.

MORE ESTEFAN PLATINUM:
Recording Industry Assn. of America
spokeswoman Angie Corio says that
Gloria Estefan’s 1991 album “Into
The Light” has gone over 2 million in
sales, thus becoming Estefan’s fifth
multiplatinum record. Corio says that
Estefan’s albums have sold more than
12 million units in the U.S. In addition,
the Epic Records superstar latest al-
bum, “Hold Me, Thrill Me, Kiss Me,”
also has just been certified platinum.

EMI-ODEON’S MOMENTOUS Se-
ries: Ah, Brazil ... land of sun-
bleached beaches, sensuous bossa
nova, and . .. copious back catalog col-
lections. Fortunately, most of the cata-
log reissues released by Brazilian la-
bels in the past two years have been
stellar. EMI's “Meus Momentos,” re-
leased in October, is no exception. The
40-title series, featuring such notables
as Djavan, the aforementioned Rita
Lee, Blitz, Ivan Lins, and Clara
Nunes, boasts digital remasterings of
the original recordings.

As Brazilian music enthusiasts rap-
idly (if belatedly) convert from vinyl to
CD, their homegrown record labels are
reaping muitos reais from fans want-
ing to buy the golden oldies on CD.
EMI's “Meus Momentos” series
helped the label sell a company record
of 1 million units in October, according
to Sonia Antunes, EMI’s strategic
marketing manager. Antunes adds that
EMI sold 1.4 million units in No-
vember, thanks in part to “Meus Mo-
mentos.” She was expecting sales of
“Meus Momentos,” which was backed
by an extensive TV campaign upon its
release, to exceed 1 million units by
January.

Antunes says that several artists
from the “Meus Momentos” series,
including Djavan, Blitz, and Lee, will
be released next year on EMI's Hemi-
sphere imprint. Antones adds that
Hemisphere is slated to release in
February two catalog albums by Mil-
ton Nascimento: “Clube Da Esquina
1” and “Clube Da Esquina 2.” In
March, EMI plans to release all eight
of Nascimento’s EMI albums for the
first time. Antunes says that if foreign
sales of the two “Clube” albums are ro-
bust, Hemisphere will release the
other six records every other month.

(Continued on next page)
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Hot Latin Tracks.
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3 CRISTIAN MELODY/FONOVISA
CON TU AMOR
4 CHARLIE MASSO soNY
TE ME VAS
5 LAURA PAUSINI WEA LATINA
E FUE

6 JUAN LUIS GUERRA 440
KAREN/BMG EL BESO DE..
7 PEDRO FERNANDEZ poOLY-
GRAM LATINO MI FORMA...
8 EDNITA NAZARIO EMI LATIN
QUIERO QUE ME HAGAS ..
9 INDIA SOHO LATINO/SONY
ESE HOMBRE
10 CHAYANNE SsoNny
QUERIDA
11 EMMANUEL sony
_ QUIERO UN BESO
12 JUAN GABRIEL ARIOLA/BMG
LENTAMENTE
13 LUIS ENRIQUE soNy
ASI ES LA VIDA
14 CARLOS VIVES POLYGRAM
LATINO LA GOTA FRIA
15 ARIZTIA SDI/SONY
PALABRAS DE HOMBRE

3 JERRY RIVERA SONY
ME ESTOY..
4 OLGA TANON WEA LATINA
ES MENTIROSO
5 LOS SABROSOS DEL
MERENGUE M.p. QUE..
6 GILBERTO SANTA ROSA
SONY TE PROPONGO
7 LALO RODRIGUEZ EM! LATIN
AUNQUE LO DUDES
8 TONY VEGA RMM/SONY
ESTOY EN EL PROCESO
9 FRANKIE RUIZ RODVEN
MIRANDOTE
10 CANA BRAVA PLATANO
CUMANDE
11 LAURA PAUSINI WEA LATINA
E FUE

12 ALEX D’CASTRO RODVEN
SUENO DESPIERTO

13 EDGAR JOEL RODVEN
ME ATRAPA LA NOCHE

14 MANNY MANUEL MERENGA-
20/SONY PERO QUE.

15 JUAN LUIS GUERRA 440
KAREN/BMG EL BESO DE...

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
= DATA SYSTEMS' RADIO TRACK SERVICE. 117 LATIN MUSIC STATIONS ARE
" e Q O E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
2H | E|2g| €| ARTIST TITLE
=2 |52 | ~Z | 2S5| LABEUDISTRIBUTING LABEL
*kxNO. 1 xx
1| 1] 1| 10| SELENA ¢ NO ME QUEDA MAS
EM! LATIN 5 weeks at No. 1
@ 3 3 1 & A MEDIA VUELTA
WEA [ATINA
3 2 ) 12 | LA MAFIA & ME DUELE ESTAR SOLO
SONY
@ 4 5 5 | FITO OLIVARES EL COLESTEROL
FONQVYISA
™| s 4 5 | LIBERACION VUELVE MI AMOR
FONQVISA
@ 7 3 g | LUCERO SIEMPRE CONTIGO
MELODY/FONOVYISA
M
g 9 8 ngEL'Y)G%E\JMFLET’IwANDEZ | FORMA DE SENTIR
o |7 [ tgpmen e
@] s 6 § | CRISTIAN CON TU AMOR
MELODY/FONQV|SA
LOS REHENES NI EL PRIMERO N{ EL ULTIMO
11| 11 USEAN 52tk
@ 5| 2 I‘I%SCIIPE!WERARIOS QUE POCA SUERTE
""" FAMA ® QUIERO VOLVERTE A VER
1210 | 10| 9| AN a L
vl e Fsor;‘Ao\ﬁg(A & TE AMO, TE AMO, TE AMO
wlwluls E&%&E’JEL PENA VEN Y VEN
* % % AIRPOWER * * %
(15| 20 | 22 | 5 | BANDAARKANGEL R-15 LA QUE ME HACE LLORAR
LUNA/FONOVISA
(16)] 16 | 15 | & ~TNBIA — "TOL TTOMBRE
* % * AIRPOWER % % %
AD| 2 | 2 | 4 | EZEQUIEL PENA PREFIERO PARTIR
FONOVISA
* % % AIRPOWER * % &
2| w | 7 | LADIFERENZIA LINDA CHAPARRITA
CENTE FERNAN RO, RO T N0 |
18 1 14 [ 8 1 0% MEL ,
* % % AIRPOWER * * *
NEWD 1 %ﬁ&%? ANTONIO SOLIS POPURRI
@ 2 | 30 | 9 | BANDABLANCA SWING LATINO
r tl“lls’\
@ o1 | 38 | 4 | BANDA MACHOS LAS HABAS
FONQVISA
23| 14| 15| 5 | INDUSTRIA DEL AMOR NO TE IMAGINAS
UNICO/FONOVISA
3% | 37 | 11 IF.(%%V'IFSIRANOS DEL NORTE TRAGOS AMARGOS
@] 5| 5] s JORGE LUIS CABRERA MUSICA ROMANTICA
MUSART/BAL
ol | 3 }.Q%EJEAVASORES DE NUEVO LEON PENSANDO EN Tl
701917 10 LUIS ENRIQUE @ ASI ES LA VIDA
w | 19l 1 EOF;UPO MOJADO PARA QUE
37 13 }'o%s TIGRES DEL NORTE ENTRE EL AMOR Y YO
30 | REENTRY | 2 SEgETrlqrf # BID! BIDI BOM BOM
3| s | s ﬂéRLIE MASSO TE ME VAS
LOS REYES LOCOS EL
@ 39 34 8 o LLORON
@ 34 | 27 | 4 | MANDINGO SEGUIRE TU HUELLA
FONOVISA
LA MAFIA @ VIDA
34 | reentey | 26 [ AN _
@ RE-ENTRY 15 ANA GABRIEL & TU LO DECIDISTE
NEW D 1 mQAON AYALA JR. POR SUPUESTO QUE TE AMO
37)| NEWD I Wgﬁf&msml SE FUE
BANDA Z NINA
38 38 l 33 23 FONOVISA Ly RREA
39)| NEWD 1 &malh.dgls GUERRA 440 EL BESO DE LA CIGUATERA
NEWD | | | LAFIEBRE FELICIDAD
POP ROPICA A A R ONA A
35 STATIONS 21 STATIONS 69 STATIONS
1 LUCERO MELODY/FONOVISA 1 INDIA SOHO LATINO/SONY 1 SELENA EMI LATIN
SIEMPRE CONTIGO ESE HOMBRE NO ME QUEDA MAS
2 LUIS MIGUEL wEA LATINA 2 LUIS ENRIQUE soNY 2 FITO OLIVARES FONOVISA
LA MEDIA VUELTA ASI ES LA VIDA EL COLESTEROL

3 LA MAFIA SONY
ME DUELE ESTAR SOLO
4 LIBERACION FONOVISA
VUELVE MI AMOR
5 LOS MIER FONOVISA
TE AMO
6 LOS REHENES FONOViSA
NI EL PRIMERO NI EL...
7 LOS TEMERARIOS AfG
SIGMA QUE POCA SUERTE
8 FAMA soNy
QUIERO VOLVERTE A VER
9 EZEQUIEL PENA FONOVISA
VEN Y VEN
10 BANDA ARKANGEL R-15
LUNA/FONOVISA LA QUE...
11 SPARX FONOVISA
TE AMO, TE AMO, TE AMO
12 EZEQUIEL PENA FONOVISA
PREFIERO PARTIR
13 LUIS MIGUEL WEA LATINA
LA MEDIA VUELTA
14 LA DIFERENZIA ARISTA-
TEXAS/BMG LINDA. ..
15 PEDRO FERNANDEZ roLY.
GRAM LATINO Mi FORMA.

(O Records showing an increase In detections over the previous week, regardiess of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
600 detections for the first time If two records are tied in number of glagys the record being played on more stations is placed first, Records

below the top 20 are removed trom the chart after 26 weeks. © 199 board/BPI Communications, Inc.
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A Pirate Raid. Officers from the San Juan, P.R., police department’s vice unit,
assisted by representatives from the RIAA’s anti-piracy unit, seized approximately
10,000 allegedly counterfeit cassettes, most of Latino artists, during a raid Dec.
17 at the Hato Ray Flea Market in Hato Rey, P.R. Seventeen people were arrested.
Shown with some of the samples, from left, are Commander William Miro;
Lieutenant Ramos; and Eugenio Romero, legal counsel, RIAA.

QROD.* KUBANEY « FONOVISA EMI/LATIN® COMBO * p

\
DO DE LA DISTRIBUIDORA MAS
TOQU N
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MUSIC4 Y,

GRANDE EN EL MUNDO

TOLL FREE:800-329-7664
OR 305-621-0070 /FAX.621-0465
ASK FOR MARIHA

DISCOS COMPACTOS, VIDEOLASER, CASSETTES,
ACCESORIOS, VIDEQS Y MUCHO MAS!

« i2IOW HONW 2 NIAQO D"

NILY1/ON

05*POLYGRAM-
S11H N3L dOL-

213 ANOS« VNIV VIM

MANHATTAN LATIN MUSIC GENTER

DISTRIBUIDORA ONE-STOP MAS GRANDE DE MUSICA LATINA

iLLAMENOS DISCOS COMPACTOS HABLAMOS
HOY!
Toll Free CASSETTES PORTUGUES

800-745-4509 VIDEOS rANcES
Fax: 212-563-4847
Tel. 212-563-4508 ACCESSORIOS i
Mia. 305-591-7684 y ESPANOL
Fax 305-477-0789 —
471 W, 42 ST. NY, NY. 10036 MUCHO MAS [EE] INGLES

Billboard’s 1994 International Latin Music Buyer’s Guide puts
a world of Latin Music contacts in the palm of your hand!

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...research music publishers...
contact international promoters...find a
wholesaler or distributor...get in touch
with Latin Music radio stations in the U.S.
and Puerto Rico...locate clubs, managers,
agents...and much more!

Biloesrd

4004 SATE IARNATIONAI.

BUFERY Gk

The 1994 International Latin Music
Buyer’s Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-
4156. Or send check for $60 plus $4
shipping & handling ($10 for
international orders) with this ad to:
Billboard Directories,

Dept. BDLD3074, P.0. Box 2016,
Lakewood, NJ 08701

BDLD3074

~ COMPLETELY UPDATED FOR ‘94

LATIN NOTAS

(Continued from preceding puge)

PIM]’INELA FORMS Foundation:
PolyGram Latino’s brother-sister pop
duo Pimpinela has established the La
Familia Foundation in its native
Argentina to aid disadvantaged chil-
dren and senior citizens. Initial funding
for the project, says duo member Joag-
uin Galan, will originate with profits
from the pair’s latest single, “La Fami-
lia.” Says partner Lucia Galan: “It’s a
way to return to people a little of what
they have given us.”

BRASILEIRA NOTAS: In De-
cember, Sony Brasil shipped 1.5 million
units of Roberto Carlos’ latest album,
the label’s largest Carlos shipment vet
in Brazil. The self-titled record’s lead-
off single, “O Taxista,” an ode to cab
drivers, has become a huge smash . ..
The Brazilian trade association Associ-
acao Brasileira Dos Produtores De
Discos (ABPD) and TV Globo are
teaming to produce in 1996 a juried fes-
tival designed to expose new pop tal-
ent. Globo will broadcast the event,
slated to be held at an as yet undeter-
mined locale in Rio. Festival winners
will appear on a CD compilation to be
released by Globo imprint Som Livre
... “O Rosdrio Do Papa,” the Portu-
guese-language counterpart to Pope
John Paul II’s popular, Spanish-lan-
guage, spoken-word prayer album, “El
Rosario Del Papa,” has been released
on Brazilian import label SGA. The in-
itial shipment was 110,000 units, but
SGA execs are predicting the double-
dise set to hit 306,000 units by Easter.
The package sells for a celestial, pay-
to-pray fee of about $40.

ARGENTINA NOTAS: Andrés
Calamaro took a few days rest from
working with his Spanish group Los
Rodriguez and went to visit his home-
town, Buenos Aires, to promote “Gra-
baciones Encontradas 2" (Main/Le
Musique), the sequel to his gold-selling
collection of outtakes and home record-
ings from 1981-84. Gold in Argentina is
30,000 units sold. One of the highlights
of Calamaro’s latest set is “Anos,” the
Pablo Milanés-penned song sung with
’80s rock notable Luca Prodan . .. Ar-
gentine rocker Miguel Mateos has
completed his latest effort, “Pisanlov,”
his self-styled Spanish equivalent to
“Peace And Love.” Though without a
record deal, Mateos performed his new
material Dee. 17 to a sellout audience
at the 1,700-seat Colisco Theater in
Buenos Aires ... Lagash Discos, dis-
tributed by DBN, made its debut with
albums fiom a pair of legendary *60s
rock acts: Vox Dei (“Sin Darle Ya Mds
Vueltas™) and Pajarito Zaguri (“En El
2000 También”) ... Antonio Tarragé
Ros, famed proponent of zydeco-style
chamamé sounds, has recorded an al-
bum and video of duets called “Natura-
leza” (Argentina Musica/DBN). A mu-
sical and educational project based on
endangered species in Argentina, “Na-
turaleza” boasts a prestigious vocal
cast featuring Jaime Torres, Horacio
Guarany, Ariel Ramirez, Alberto
Cortez, Pedro Aznar, Juan Carlos
Baglietto, and Leon Gieco.

Assistance in prepuring this column
was provided by Enor Paiano in Sdo
Paulo and Marcelo Ferndndez Bitar
in Buenos Atres.
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Top Jazz Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK
SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan

ARTIST I II"

LABEL & NUMBER/DISTRIBUTING LABEL
e

*** NO.1 * % %
1|27 TONY BENNETT  coLumBia 66214

THIS WEEK
LAST WEEK
WEEKS

ON CHART

TITLE

27 weeks at No. 1
MTV UNPLUGGED

JOSHUA REDMAN QUARTET  WARNER BROS. 7072

MOOD SWING

GROVER WASHINGTON, JR.  COLUMBIA 64319

ALL MY TOMORROWS
3 | g1 | HARRY CONNICK, JR.A  coLumBIA 53172 7

¢ | 15| MARCUS ROBERTS  coLumeia 66437 (R

GERSHWIN FOR LOVERS

4|59 TONY BENNETT  coLuMmBIA 57424

STEPPIN' QUT

10113 VARIOUS ARTISTS
ATLANTIC 82699 BURNING FOR BUDDY-A TRIBUTE TO THE MUSIC OF BUDDY RICH

SOUNDTRACK  HOLLYWOOD 61357/ISLAND
SWING KIDS
7115 PERLMAN/PETERSON  TELARC 83341
SIDE BY SIDE
DAVE GRUSIN  crp 9789

ORCHESTRAL ALBUM

VARIOUS ARTISTS  psm 520262

=
s
(=2
o

JAZZ SOLOIST

12 s |l DAVE BRUBECK  TELARC 83363
JUST YOU, JUST ME
ETTA JAMES  PRIVATE 8211
13194 v ¢ MYSTERY LADY
14 13|59 ELLA FITZGERALD  veERvE 519084
THE BEST OF THE SONGBOOKS
15 | 18133 ROY HARGROVE QUINTET  vERvE 523019
WITH THE TENORS OF OUR TIME
MARK WHITFIELD ERVE 52359
16 | 20|13 VERY ' TRUE BLUE
@ 23| 15 | GINGER BAKER TRIO  ATLANTIC B2652
GOING BACK HOME
18 |19 |61 CASSANDRA WILSON  BLUE NOTE B1357/CAPITOL
BLUE LIGHT 'TIL DAWN
19 {1534 DIANE SCHUUR/B.B. KING  crp 9767
HEART TO HEART
20 | 16| 56 | BILLIE HOLIDAY  verve 513943 :
BILLIE'S BEST
@ Re-ENTRY| THE HIGHWAY JAZZMEN  LASERLIGHT 15415
A JAZZY CHRISTMAS IN DIXIE
n TOOTS THIELEMANS  PRIVATE 82120
(22) |Re-ENTRY EAST COASTWEST COAST
n |2 | 16| SHIRLEY HORN  verve 52346
| LOVE YOU PARIS
g NINA SIMONE  rca 66428
RE-ENTRY THE ESSENTIAL NINA SIMONE. VOL.2
@ RE-ENTRY JOSHUA REDMAN  WARNER BROS. 45365 s
WISH

TOP CONTEMPORARY JAZI ALBUMS..

* A & NO. 1 & % %

119 KENNY GA *  ARiSTA 18767 9 weeks at No. 1
MIRACLES: THE HOLIDAY ALBUM
2 1109 KENNY GA 7  ARISTA 18646
BREATHLESS
NAJEE  ewmi 30789

SHARE MY WORLD

DAVID SANBORN

GEORGE HOWARD  ¢cre 9780 i

REPRISE 45422/WARNER BROS

A HOME FAR AWAY

1
2
3
4 4 8 WARNER BROS. 45768
THE BEST OF DAVID SANBORN
5 5 {35 | JOHN TESH PROJECT  G7s34573
SAX BY THE FIRE
6 7 | 33| NORMAN BROWN  MO0AzZ 0301/MOTOWN
AFTER THE STORM
7 6 | 15| RUSS FREEMAN & RIPPINGTONS  Gre 9781
SAHARA
ACOUSTIC ALCHEMY
8 | 8|12 GRP 9783 AGAINST THE GRAIN
HIRO S
_9 10| 14 SHIMA  QWEST 45601/REPRISE -
INCOGNITO 0 N HS|
15| 39 VERVE FORECAST 522036/VERVE (IR e——
umluln RICHARD ELLIOT  BLUE NOTE 27838/CAPITOL
AFTER DARK
13

AL JARREAU
TENDERNESS

JEFF LORBER.  VERVE FORECAST 523738/VERVE

14 |20 8 WEST SIDE STORIES
15 9|77 DAVE KOZ  cariTOL 98892 LUCKY MAN
23| 14 | PHIL PERRY  Gre 4026 PURHIPIE SR

WARNER BROS. 45340

17 |14 |3 | FOURPLAY ® BETWEEN THE SHEETS
18 | 1328 DAVID SANBORN  ELEKTRA 61620 HEARSAY
19 | 22| 25| EVERETTE HARP  BLUE NOTE 89297/CAPITOL HS| o e
20 | 17|31 | BONEY JAMES  WARNER BROS. 45611 B EREREORE
21 |21 12 WARREN HILL  rca 66503 TRUTH |
22 | 16| 14| DAVID BENOIT  Gre o787 SHAKEN NOT STIRRED
@ RE-ENTRY| PETER WHITE  sin-DROME 1808 REFLECTIONS
2 |18 l 2 EARL KLUGH  WARNER BROS. 45596 MOVE

JOE SAMPLE & SOUL COMMITTEE  WARNER BROS, 45729

DID YOU FEEL THAT?

(25) | RE-ENTRY

C) Albums with the greatest sales gains this week. @ Recording industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated
by a numberal foliowing the symbol. All albums availabte on cassette and CD. *Asterisk indicates vinyl available
ﬁ indicates past or present Heatseeker title. © 1995, Billboard/BPI Communications, and SoundScan, Inc.
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Jery
BLUE
NOTES

by Jeff Levenson

This time of year—which means roughly five min-
utes into it—a real jazz journalist will ponder what re-
leases are upcoming in the months ahecad. Me, I'm
goin’ fishin’. (Only kidding.) There are all kinds of ac-
tivities slated for the early part of *95. Below, a mere
sampling:

Landmark has a new issue from Weslia Whitfield,
a jazz/cabaret/saloon singer (I don’t have a clue how
to categorize her—which is probably a good thing)
whose warmth and good vibrations can win over even
the most Potter-like of music eritics. (That’s “Potter”
as in George Bailey’s favorite holiday killjoy.) This
will be her third album for the label, produced by
Orrin Keepnews, and it features material drawn
from a 10-week run at the Algonquin Hotel’s Oak
Room in New York. Expect it in March or April.

Trumpeter Arturo Sandoval, who made a great
escape from Castro’s Cuba (something about enlist-
ing the aid of then Vice President Dan Quayle for a
formal defection to the States via Italy), will partici-
pate in that most cherished of American happenings:
the Super Bowl (no, he will not be nose-
tackling a wide-body flank-back). He’s scheduled to
work the half-time show alongside Tony Bennett and
Patti LaBelle Jan. 29 in—where else?—Miami.

Lionel Hampton is scheduled to turn 87 on April
20 (this is on good authority, since his age has long
been a matter under review). As part of his birthday
plans, he intends to enjoy the release of his MoJazz
debut (quite a coup for the label, scoring the vibes
master). The record features an impressive cast of
sidemen: Chick Corea, Joshua Redman, Stevie

Wonder, Chaka Khan, Patrice Rushen, and Stan-
ley Clarke ... Hampton is also slated to appear on
“Nightline,” sometime after Jan. 15. Host Ted Kop-
pell is planning a show on ereativity and aging, as ex-
emplified by creative, aging jazz artists Hamp, Doc
Cheatham, and Milt Hinton. Their total age can
only be computed in light years.

Pianist Cyrus Chestnut, whose Atlantic debut,
“Revelation,” was just that for quite a few critics (it
was a favorite on many a '94 top 10 list), is following
up with “The Dark Before The Dawn,” a trio outing
that features 11 originals. After his stay with Betty
Carter, Chestnut was approached by Roy Hargrove
and Grover Washington; both wanted him in their
bands. His answer, obviously, can be found in his
Atlantic recordings. He’s his own man, and he’s a win-
ner. (Though he is touring with opera diva Kathleen
Battle in February.)

Verve has the long-awaited debut from New
Orleans trumpeter Nicholas Payton, who some he-
lieve is the second coming of Joe Oliver. (How’s that
for bearing the burden of a legend?) Payton does
have a one-in-a-million sound: He's brassy and
bright, with notes so clean you can eat off ’em. His
“From This Moment” is scheduled for February.

Verve also has the major-label debut of contempo-
rary trumpeter Chris Botti (he’s on the Forecast
side of life). He's a key member of Paul Simon’s
traveling band, and his “Iirst Wish” is also planned
for February. Contributing to the album? A fair num-
ber of pop session specialists, along with another ex-
Simon cohort, saxophonist Michael Brecker.

Billboard,
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TOP CLASSICAL ALBUMS .,

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales

reports collected, compiled, and provided by i"“”"sca”

ARTIST TITLE

LABEL & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

* x NO.1 » %

CARRERAS, DOMINGO, PAVAROTT! (MEHTA) A
ATLANTIC 82614 (14.98/19.98) 18 wis at No. 1 1HE 3 TENORS IN CONCERT 1934

BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A

2|8 ANGEL 55138 (10.98/15.98) CHANT
BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS

3 9 ANGEL 55206 (10.98/15.98) CHANT NOEL

4 | 225| CARRERAS, DOMINGO, PAVAROTTI (MEHTA) A’ T T —

LONDON 430433 (10.98 EQ/15.98)

SOUNDTRACK

SONY CLASSICAL 66301 (9.98 EQ/15.98) IMMORTAL BELOVED

JAN GARBAREK/HILLIARD ENSEMBLE

ECM 21525 (9.98/15.98) OFFICIUM

BATTLE, VON STADE, MARSALIS (PREVIN)

SONY CLASSICAL 48235 (9.98 EQ/1 5.98) A CARNEGIE HALL XMAS CONCERT

w@@@hwwm

CECILIA BARTOLI

LONDON 443452 (10.98 EQ/15.98) MOZART PORTRAITS

w |

GERSHWIN/WODEHOUSE

11| 56 | NONESUCH 79287/ELEKTRA (10.98/15 98) GERSHWIN PLAYS GERSHWIN

10 | 15 | 1 | ST, LOUIS SYMPHONY ORCH. (SLATKIN) - oReF. CARMINA BURANA
NEWD | (N eR Jossmesoetfo (0 o8 1o o9 GORECKI: MISERERE, OP. 40
12 | 14 I 19 Q/TR?A?)LMI\OABED‘I‘FRANCE) 407109 (13.98/18.00) LOVE'S ILLUSION
NEWD | SO T NAMUND 77207cA@onses  VON BINGEN: CANTICLES OF ECSTASY
RE-ENTRY Hgstgém/;;yshg/éngA(10‘971‘15‘97) GORECKI: SYMPHONY NO. 3
RE-ENTRY | Y0¥ T AR et SHAMBER ORCH. 146 L ONDON CONCERT

TOP CLASSICAL CROSSOVER .

* & NO.1 & &

GERMAINE FRITZEMILY VAN EVERA
ANGEL 55246 (10.98/15.98) 4 wks at No. 1 YISION: MUSIC OF HILDEGARD VON BINGEN

MICHAEL NYMAN @

VIRGIN 88274 (10.98/15.98) THE PIANO

415

fre)

JOHN WILLIAMS/IZTHAK PERLMAN

MCA 10969 (11.98/17.98) SCHINDLER'S LIST

VARIOUS ARTISTS

WINDHAM HILL 11150 (9.98/15.98) BACH VARIATIONS

JAMES GALWAY

RCA 62700 (9.98/15.98) WIND OF CHANGE

JOHN WILLIAMS & THE BOSTON POPS ORCH.

SONY CLASSICAL 66294 (9.98 EQ/15.98) IT DON'T MEAN A THING. . |

oo
o

PLACIDO DOMINGO
ANGEL 55263 (10 98/15.98)

LONDON SYMPHONY (WILLIAMS)
ARISTA 1-1012 (54.98)

DE MI ALMA LATINA

THE STAR WARS TRILOGY
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LONDON SYMPHONY ORCHESTRA

i A SYMPHONIC ROLLING STONES

DOMINGO/ROSS/CARRERAS

| Classical
KEEPING
SCORE

by Heidi Waleson

REMEMBERING KING: Koch International
Classics celebrates Martin Luther King Day this
month with a recording by James DePriest and
the Oregon Symphony. The disc features works
by two American composers commemorating the
life of the civil rightsleader: Joseph Schwantner’s
“New Morning For The World” (Daybreak Of
Freedom) (1982) and Nicholas Flagello’s “The
Passion Of Martin Luther King” (1968). Both
pieces feature the words of Dr. King—spoken in
the Schwantner piece, sung in Flagello’s cantata
(the vocal soloist is bass Raymond Bazemore).
Recordings will be in the stores in time for the
King holiday Jan. 16, and more than 30 radio sta-
tions nationwide will broadcast on that date
Schwantner’s piece from the recording.

BENEFIT RECORD: The Swedish label Bis has
released a new Mahler 8 with a twist: proceeds
from the recording go to a foundation established
to aid the 40 Estonian children who were orphaned
when the ferry Estonia sank in the Baltic last Sep-
tember. All aspects of the project demonstrate re-
markably fast work. The symphony recording doc-
uments live performances from Nov. 25-27 in the
Gothenburg Opera House in Sweden. Neeme Jarvi
conducts a vast roster of soloists and ensembles,

including (to name only a few) the Gothenburg
Opera Orchestra, the Gothenburg Symphony
Orchestra, and the Estonian Boys’ Choir.

The project has gotten a lot of support in Swe-
den: All 520 participants donated their services;
television stations and newspapers donated adver-
tising time and space; and even Queen Silvia of
Sweden (whose photo appears on the back cover)
has given the recording her blessing.

CHUI{CH TUNES: With the most ancient and
the newest sacred music such good sellers these
days, it made sense for EMI Classics to cover the
waterfront with “Ikos,” its new release from the
Choir Of King's College, Cambridge, directed by
Stephen Cleobury. We get sacred pieces, written
within the last 20 years, from all three hot spiritual
composers: Henryk Gérecki, Arvo Part, and
John Taverner. These are interspersed with Gre-
gorian chants and antiphons whose subjects relate
to the contemporary pieces. The execution is
splendid, particularly those heart-stopping boy so-
pranos.

For an extra attraction, the choir is doing a little
tour, performing music from the album in Ber-
muda (Jan. 10-12), New York (Jan. 14), and Wash-
ington, D.C. (Jan. 15).

10 | 3 | 19 | Sony cLASSICAL 53358 (9.98 £Q/15.98) CHRISTMAS IN VIENNA
1|+ [ | P oo ames
12 | 12| 2 Bgrxygsrﬂjctﬂf’;sggg//gwxm/\(10‘9&16.98) | WISH IT SO
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o] 124 IDETSONLONDOR CRANBER ACROPAY oy i i
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4 | 4|7 | VARIOUS ARTISTS o5 o8) HANDEL: MESSIAH (HIGHLIGHTS)
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RE-ENTRY| YARIOUS ARTISTS ROMANTIC CLASSICS
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(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
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VuJak Heralds Era Of Video Sampling

Editing Tool To Have Pro, Consumer Applications

B BY DEBORAH RUSSELL

LOS ANGELES—Just as audio
sampling ushered in an entirely
new formula for the creation of mu-
sie, digital video sampling is poised
to revolutionize the interactive en-
tertainment industry.

One product set to reach the con-
sumer market in 1995 is VuJak, a
non-linear video editing and real-
time performance tool from L.A.-
based D/Zone that allows the user
to manipulate video, text, graphics,
audio, music, and special effects us-
ing any MIDI input device.

“It allows the passive consumer
of one-way media to be an active
producer of totally new content,”
says Lisa Eisenpresser, VuJak pro-
ducer. She says her experience
working with VuJak co-developer
Brian Kane in creating the tool was
a digital extension of what she had
been trying to accomplish in the an-
alog realm, which was to formulate
a “far less painstaking way to cre-
ate a fast-cut, complex, layered
piece.”

Kane programmed the software,
which melds the subversive sam-
pling sensibilities of such video/per-
formance art groups as Emergency
Broadeast Network with the won-
ders of high-speed technology.

In fact, Kane and members of
EBN were classmates at the Rhode
Island School of Design, and to-
gether they succeeded in honing a
simulated video sampling method
that the group used to produce a
number of video albums for TVT.
Kane's development of the VuJak
software is independent of his rela-
tionship to EBN, but what once
took hours of studio and post-pro-

duction work for him to perfect—
the juxtaposition of unrelated loops
of sound and video—now can be
achieved in mere seconds using the
new tool. (In addition, the sampling
itself can be performed live.)

The system actually can be used
to record visual sequences of stand-
ard QuickTime images (and sound)
culled from television or videotape
sources. The au-
dio portion is 16-
bit-quality
sound, and de-
pending on the
hardware being
used, VuJak can
display full-mo-
tion, broadcast-
quality video,
says product
manager John Petit.

The images are loaded into the
system memory (eight megabytes
or more are recommended) and one
can then assign video riffs to vari-
ous keys on a computer, MIDI key-
board, or a MIDI-driven guitar,
drum kit, telephone keypad, power
glove, or body suit.

Then the user can loop and re-
play the bits in countless combina-
tions, creating completely original
video out of existing source mate-
rial.

VuJak’s uses run the gamut from
the most amateur home entertain-
ment application to intensely so-
phisticated professional uses, says
Eisenpresser. Multimedia-minded
artists such as Thomas Dolby and
Timothy Leary both endorse the
tool, she says.

“It’s really accessible to people
who aren’t even comfortable with
computers,” Eisenpresser adds.

poLBy

“It’s ideal for people and musicians
who just want to create funky stuff.
1t’s also great for full-time music
video editors looking for a non-lin-
ear editing tool.”

Aspiring directors can create in-
stant videos using sampled images,
while recreational users can actu-
ally “jam” in real time with other
VuJak players via phone modem,
Eisenpresser says.

“We’re all of the mind that people
do not interact with computers,
they interact with people,” she
says.

Club-based VJs now can follow in
their audio counterparts’ footsteps,
with the potential to popularize a
new form of entertainment known
as “video scratching,” Petit says.

He projects a time when artists
may use VuJak as a performance-en-
hancing tool to create a unique expe-
rience in the context of each individ-
ual concert. As the musicians perform
a piece, the instrument could drive
the video programming seen by the
audience, he says. Or a venue could be
equipped with MIDI balls or laser-
beam switches that could allow audi-
ence members to manipulate the
video screen from their seats.

“Each performance then becomes a
new revenue stream,” Petit says, “be-
cause it’s something totally exclusive,
with entertainment that never has
been seen before and never will be
seen again.”

In addition, the concert could be
taped, edited, and distributed via disc
after each show, Petit says.

VulJak is in its final testing stage,
and while a number of artists have ac-
cess to it, the product is scheduled for
widespread release to the consumer
market later this year.

PRODUCTION NOTES

LOS ANGELES

e Van Halen’s latest Warner
Bros. outing, “Don’t Tell Me,” is a
Squeak Pictures production di-
rected by Peter Christopherson.
Fiz Oliver and Catherine Finken-
staedt produced the shoot. Troy
Smith directed photography. Fel-

Walk The Line. The members of
Green Day wander the halls in the
band's latest Warner Bros. clip
“When | Come Around.” Satellite
Films’ Mark Kohr (not pictured)
directed the shoot with producer
David Thorne. Alan Chimenti of San
Francisco’s Western Images edited.

low Squeak director Darren Lavett
is the eye behind Jemini’s Mercury
video “Funk Soul Sensation,” lensed
by DP Vince Toto. Finkenstaedt
produced the clip with Joel Tab-
bush.

¢ Mick Haggerty directed Aero-
smith’s “Walk On Water” video for
Geffen. Francie Moore and Chris
Howard produced.

e The A+ R Group's David Cam-
eron directed Collective Soul’s lat-
est Atlantic clip, “Gel.” Tim Ives di-
rected photography on the shoot;
Joe McGraw produced.

e Jim McKay of C-Hundred
Films is the eye behind Soul
Coughing’s “Screenwriter’s Blues”
video for Slash/Warner Bros. Max
Malkin directed photography;
Nicole Hirsch produced.

e Director Marty Thomas re-
cently reeled the Whitehead Bros.’
Motown clip “Foget I's A ‘G": The
Remix.” Kim Haun directed pho-
tography on the shoot, which was
produced by R. Scott Lawrence.

¢ Smash! Films director Pam
Robinson lensed the Whispers’
video “Make Sweet Love To Me” for

Capitol. Pat Darrin directed pho-
tography on the clip, while Ken Du-
Puis produced. Robinson and Du-
Puis also directed and produced
Patrice Rushen’s “I Do I Do” video
for Sindrome Records. Ericson
Core directed photography.

OTHER CITIES

« Atlanta provides the setting for
Aaliyah’s Jive video “Age Ain't
Nothing But A Number,” directed
by Millicent Shelton for The End.
Gary Romano produced the shoot.

e Atlanta also is the site of
Cameo’s latest Way 2 Funky/Rag-
ing Bull video “Slyde.” Cameo’s
Larry Blackmon directed the shoot
with Thomas Barnes. Tracey
Baker produced.

¢ Little Texas trekked to Austin,
Texas, to shoot “Amy’s Back In Aus-
tin,” the act’s new Warner Bros.
clip, directed by Alternative Visions
director DJ Webster.

* Those 2 Girls’ new Arista video
“All I Want” is an A+R Group produc-
tion lensed on location in London. Tim
Royes directed the shoot with DP
Mike Southon. Lizzie Ross produced.

PROPAGANDA FILMS, the music
video industry’s leading production
house, enters 1995 as its co-founder/
co-chairman Sigurjon (Joni) Sigh-
vatsson exits the company to pursue
a more aggressive stance in feature
film production. Word is Sighvatsson
wanted to free himself of the day-to-
day responsibilities of managing
Propaganda, which he founded eight
years ago with co-chair Steve Golin.

In less than a decade, Sighvatsson
and Golin built Propaganda into a
multifaceted entity with interests in
TV (“Twin Peaks™), film (“Wild At
Heart™), and commercial production.
Propaganda also is mining the multi
media realm, producing an
interactive game for Tri-
Star’s film “Johnny Mne-
monic.”

Though his on-site pres-
ence will diminish, Sigh-
vatsson’s influence at
Propaganda is expected to
continue. A company rep-
resentative says he will
consult the music video di-
vision, which is now
headed by Laurie Ma-
laga. She replaces Rhea
Rupert, who recently ex-
ited the company.

Directors represented
by Propaganda include
David Fincher, Stephane
Sednaoui, Dominic Sena,
and Antoine Fuqua, to
name just a few. Propa-
ganda also houses Satellite
Films, which represents directors
Spike Jonze, Mark Romanek, Peter
Care, and more.

PolyGram Filmed Entertainment
acquired Propaganda in 1992,

POINT-OF-PURCHASE Program-
ming: As 1995 unfolds, closed-circuit
programmer ET/VideoLink of Bur-
bank, Calif., seeks to tap the lucrative
cross-promotional potential of video
links at retail.

“There was a time when a client
threw in a videotape, and everyone
was happy,” says Jeff Snyder, ET/Vi-
deoLink’s director of operations.

But as technology grows increas-
ingly sophisticated and music video be-
comes ever more ubiquitous, accounts
require more specific imaging and are
looking to in-store video programming
as a way to markedly increase foot

traffic through stores, he notes.

I Snyder reports that ET/VideoLink
hopes to unveil its most comprehen-
sive cross-promotion and contest in
January with one of its heavily tech-
minded accounts. And while he was
reluctant to provide details at press
time, he said the multitiered promo-
tion will involve financial input from
the retail account and a participating
record label. Other participants in-
clude radio/TV stations and area rec-
ord stores. Acts promoting sopho-
more albums are bound to benefit the
most from such an effort, he says.

MecKeon, known as “Tommy” to fans

REEL NEWS: Child actor Phil
I-of the "70s TV series “Alice,” makes

Propaganda Leader Exits;
L.A. Has Hip New ‘Sideshow’

‘ing horror film “The Fear” from De-

THE
€Y

by Deborah
Russell

his directorial debut as the eye behind
Esham’s new Warlock Records video
“Morty’s Theme.” The clip comes
from the soundtrack to the forthcom-

vin Entertainment ... Elektra man-
ager of video promotion David
Saslow is moving to the Interscope
Records video promotion department.
EMI video promotion coordinator
Larry Max takes over for Saslow at
Elektra ... Susie Franz, onetime
video promotion assistant at Capitol
Records in Los Angeles, is now man-
aging video promotion at the New
York-based label Zero Hour.

SPREADING THE
WORD: Nashville-based
contemporary Christian
programmer Z Music re
cently signed a non-re
transmission sub deal with
Time Warner Cable, with
the potential of increasing
its reach by nearly 2 million
cable subseribers by late
1995. The network reaches
more than 15 million cable
and broadcast TV homes.

CIRCUS OF THE Stars:
“Sideshow” is one of the
hippest L.A. public-access
entries to make its mark in
1994, playing the videos
that don’t get airtime any-
where else, literally. In
fact, the crew often makes
its own exclusive videos for
favorite tunes that have no visual ac-
companiment.

Since June, siblings Richard and
Stefanie Reines and partner Usha
Harris have been spotlighting videos
by such independent acts as Zip Gun
(Empty Records), Face To Face (Vic-
tory), Jawbreaker (Tupelo), and the
Wrens (Grass). And the trio does
tread into major-label turf now and
then, programming clips by such un-
derexposed rockers as Sire’s Trip
Master Monkey, DGC’s Bivouac,
and A&M'’s Paw.

Each 30-minute show includes up to
eight videos, interspersed with sar-
castic and nutty humor. During an in-
terview with a notoriously egocentric
act, the interviewer feigned ignorance
of the band’s identity, continually ask-
ing questions about an unrelated art-
ist until the interview subject stormed
off the set in a comical huff.

“We've gotten the most fan mail
about that show,” says Stefanie
Reines.

“Sideshow” also has aired live-per-
formance footage of such acts as the
Mighty Mighty Bosstones, Compul-
sion, and Fret Blanket.

In addition, the show’s producers
already have presented their first
Sideshow Music Awards, starring
“Cheers” actor George Wendt (whose
fine taste in tunes is legendary among
alternative concertgoers), infamous
child-actor-gone-bad Todd Bridges,
and the eccentric musical trio the Del
Rubio Triplets.

“Sideshow” reaches more than
500,000 L.A. cable subscribers.
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FOR WEEK ENDING JANUARY 1, 1995

Billboad Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS * # LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

=/

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Craig Mack, Flava In Ya Ear
2 Brandy, | Wanna Be Down
3 Brownstone, If You Love Me
4 TLC, Creep
5 Soul For Real, Candy Rain
6 Janet Jackson, You Want This
7 The Brand New Heavies, Spend Some Time
8 Barry White, Practice what You
9 Cato, | Get A Buzz
10 Mary J. Blige, Be Happy
11 Luther Vandross, Always And Forever
12 warren G, Do You See
13 Raja-Nee, Tum It Up
14 Nuttin’ Nyce, Down 4 Whateva
15 Bebe & Cece Winans, If Anything Ever...
16 Y?N-Vee, Chocolate
17 A Few Good Men, A Lil' Somethin’
18 N Il U, | Miss You
19 Chante Moore, Old School Lovin'
20 Blackstreet, Before | Let You Go
21 Ebony Vibe Everlasting, Groove Of Love
22 Snoop Doggy Dogg, Doggy Dogg World
23 Zhane, Shame
24 Toni Braxton, How Many Ways
25 Salt-N-Pepa, None Of Your Business
26 Da Brat, Fa All Y'all
27 Craig Mack, Get Down
28 Snoop Doggy Dogg, Murder Was The Case
29 Ice Cube, What Can | Do?
30 Toni Braxton, You Mean The World To Me

* * NEW ADDS * *
No New Adds This Week

CMT

CouUNTRY MUSIC TILIVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Lari White, Now | Know
2 David Ball, Look What Followed Me Home
3 Sawyer Brown, This Time t
4 Alan Jackson, Gone Country
5 Rick Trevino, Doctor Time
6 Patty Loveless, Here | Am
7 Pam Tillis, Mi Vida Loca
8 Tim McGraw, Not A Moment Too Soon
9 The Mavericks, There Goes My Heart
10 Mark Collie, Hard Lovin' Woman
11 Joe Ditfie, Pickup Man
12 Randy Travis, This [ Me
13 Reba McEntire, Till You Love Me

14 John Berry, You And Only You

15 Mary Chapin Carpenter, Tender When ...
16 Little Texas, Amy's Back In Austin 1
17 Bryan White, Look At Me Now

18 Garth Brooks, The Red Strokes

19 Jed Zeppelin, Workin' Man Blues t
20 George Ducas, Lipstick Promises t
21 James House, Little By Littie T

22 Garth Brooks, Ain't Going Down

23 Alabama, Angeis Among Us

24 Kathy Mattea, Maybe She's Human
25 Collin Raye, My Kind Of Girl

26 Neal McCoy, For A Change t

27 Marty Stuart, Don't Be Cruel

28 Suzy Bogguss & Chet Atkins, One More
29 Ken Mellons, | Can Bring Her Back
30 Trisha Yearwood, It Wasn’t His Child
31 Wynonna & Michael English, Healing
32 Archer/Park, We Got A Lot In Common
33 ShenandoalvAlison Krauss, Somewhere ... 1
34 Hank Williams, Jr., | Ain't Goin' Peacef
35 Chris LeDoux, Tougher Than The Rest
36 Aaron Tippin, | Got It Honest

37 Greg Holland, When | Come Back
38 Lisa Brokop, Take That

39 Wade Hayes, Oid Enough To Know Better
40 Russ Taff, Love Is Not A Thing

41 Noah Gordon, The Blue Pages

42 Faith Hill, Take Me As | Am

43 Rhett Akins, What They're Talking About
44 Bitly Ray Cyrus, Storm In The Heartland
45 Radney Foster, The Running Kind
46 Cleve Francis & Patti Austin, We Fell In...
47 Pirates Of The Mississippi, You Could Do
48 Doug Stone, Little Houses

49 George Jones & Alan Jackson, A Good Year
50 Larry Stewart, Losing Your Love

1 Indicates Hot Shots
* * NEW ADDS * %
Clay Walker, This Woman And This Man

Diamond Rio, Bubba Hyde
Patricia Conroy, Somebody's Leavin'

Continuous programming
1515 Broadway, NY, NY 10036

1 Green Day, When | Come Around **
2 Stone Temple Pilots, Interstate Love Song
3 [ni Kamaze, Here Comes The Hotstepper
4 R.E.M., Bang And Blame
5 Weezer, Buddy Holly
6 Tom Petty, You Don't Know How It Feels
7 Boyz il Men, On Bended Knee
8 Snoop Doggy Dogg, Murder Was The Case
9 TLC, Creep

10 Hole, Doll Parts *

11 Live, | Alone

12 Eagles, Hotel California

13 Nirvana, About A Girl

14 Veruca Salt, Seether *

15 Soundgarden, Fell On Black Days
16 Warren G, Do You See

17 Madonna, Take A Bow

18 Dr. Dre & Ice Cube, Natural Bom Killers
19 The Flaming Lips, She Don't Use Jelly
20 Blackstreet, Before | Let You Go

21 Brandy, | Wanna Be Down

22 Urge Overldl, Gid, You'll Be A Woman Soon *
23 Sheryl Crow, Strong Enough

24 Queensryche, Bridge

25 Bad Religion, 21st Century (Digital Boy)
26 Offspring, Come Out And Play

27 Bon Jovi, Always

28 Danzig, Can't Speak

29 Green Day, Basket Case

30 Warren G & Nate Dogg, Regulate
31 Candlebox, Far Behind

32 Mary J. Blige, Be Happy

33 Jimmy Page & Robert Plant, Thank You
34 The Cranberries, Ode To My Family
35 Aerosmith, Amazing

36 Mazzy Star, Halah

37 Candlebox, Cover Me

38 Deadeye Dick, New Age Girl

39 Offspring, Self Esteem

40 Boyz Il Men, I'll Make Love To You
41 Smashing Pumpkins, Disarm

42 Salt-N-Pepa, None Of Your Business
43 Soundgarden, Black Hole Sun

44 Scarface, | Never Seen A Man Cry
45 Freedy Johnston, Bad Reputation
46 Salt-N-Pepa/En Vogue, Whatta Man
47 Green Day, Longview

48 Stone Temple Pilots, Big Empty

49 Beastie Boys, Sabotage

50 Coolio, | Remember

** |ndicates MTV Exclusive
* Indicates Buzz Bin

* * NEW ADDS * *

Nirvana, The Man Who Sold The World
Bush, Everything Zen

Rancid, Salvation

Portishead, Sour Times

€ )TNN

THE NASHVILLE NETWORK.
The Heart of Courtry

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 John Michael Montgomery, | Swear
2 Tim McGraw, Indian Outlaw
3 David Ball, Thinkin' Problem
4 Reba McEntire, Why Haven't | Heard ...
5 Alan Jackson, Livin' On Love
6 Faith Hill, Take Me As | Am
7 Aaron Tippin, | Got It Honest
8 Vince Gill, When Love Finds You
9 Patty Loveless, Here [ Am
10 Pam Tillis, Mi Vida Loca
11 Rick Trevino, Doctor Time
12 Billy Ray Cyrus, Storm In The Heartland

13 Garth Brooks, The Red Strokes

14 Little Texas, My Love

15 Collin Raye, Little Rock

16 Travis Tritt, Foolish Pride

17 Vince Gill, what The Cowgrls Do

18 Tim McGraw, Not A Moment Too Soon
19 Joe Diffie, Third Rock From The Sun
20 Alan Jackson, Gone Country

21 Patty Loveless, | Try To Think About Ehvis
22 Randy Travis, This is Me

23 Doug Stone, Little Houses

24 Reba McEntire, Till You Love Me

25 Jed Zeppelin, Workin' Man Blues

26 Bryan White, Look At Me Now

27 Martina McBride, Independence Day
28 Marty Stuart, That's What Love’s About
29 Lisa Brokop, Take That

30 Mary Chapin Carpenter, Tender When | ..

* % NEW ADDS * *

Garth Brooks, Ain't Going Down ...
David Ball, Look What Followed Me Home

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Madonna, Take A Bow
2 Tom Petty, You Don't Know How It Feels
3 R.EM., What's The Frequency, Kenneth?
4 Des'ree, You Gotta Be
5 Bon Jovi, Always
6 Hootie & The Blowfish, Hold My Hand
7 Boyz il Men, On Bended Knee
8 Sting, When We Dance
9 Gin Blossoms, Allison Road
10 Gioria Estefan, Turn The Beat Around
11 Sheryl Crow, Strong Enough
12 Eagles, Hotel California
13 Melissa Etheridge, Come To My Window
14 R.E.M., Bang And Blame
15 Urge Overkill, Girl, You'll Be A Woman ...
16 Vanessa Williams, The Sweetest Days
17 John Mellencamp, Wild Night
18 Madonna, Secret
19 Amy Grant/Vince Giil, House Of Love
20 Melissa Etheridge, I'm The Only One
21 Meiissa Etheridge. I'm The Only One {Live)
22 Bob Seger, Night Moves
23 Babyface, When Can | See You
24 Toad The Wet Sprocket, Something's Alway
25 Stone Temple Pilots, Interstate Love Song
26 John Meilencamp, Dance Naked
27 Jon Secada, Mental Picture
28 Gin Blossoms, Until | Fall Away
29 Boyz Il Men, I'll Make Love To You
30 Andru Donaids, Mishale

* & NEW ADDS * %
Milla, Gentleman Who Fell

Artists & Music

“GIBSON GUITARS: 100
YEARS OF AN
AMERICAN ICON”
By Walter Carter
(General Publishing; $40)

This is the story of a company
with a blue-chip brand. But it's also
the history of instrument-making
and the shaping of contemporary
American music.

It was 1894 when a shoe sales-
man named Orville Gibson opened
a guitar and mandolin factory in
Kalamazoo, Mich. His business
grew as new forms of music
bloomed. First, there was ragtime;
then, in 1914, W.C. Handy popu-
larized the blues. Three years
later, Dixieland jazz burst on the
scene, and the banjo replaced the
mandolin as the string king. By the
'20s, radio’s Grand Ole Opry
broadecasts and recording artists
such as Jimmie Rodgers revived
interest in the acoustic guitar. But
it was the rise of big band jazz in
the '30s that created a need for
louder, electrified guitars.

Following World War 11, Gibson
competitors Leo Fender and Rick-
enbacker were making solid-body
electric guitars, which Gibson dis-

missed as “planks” and “frying
pans.” But Gibson engineers were
busy building solid bodies of their
own. In 1952, they took their proto-
tvpe to recording artist Les Paul,
who lent technical advice and con-
sent to use his name.

The double shot of rock'n’roll in
the '50s and the folk music boom of
the '60s sparked explosive demand
for guitars, demand that Gibson
had trouble keeping up with.

Consequently, Gibson’s quality
and reputation fell and musicians
rejected new company offerings in
favor of the gold top and cherry
sunburst Gibson classics of the
1950s.

Gibson’s rescue came when
three Harvard MBAs—one of
whom, Henry Juskiewicz, was a
guitarist—bought the struggling
company in 1986 for $5 million and
turned it around, meeting the vin-
tage challenge by reissuing a col-
lection of old-style Gibsons.

Photographs of these beautiful
old guitars and the artists who be-
came famous playing them make
this company-sanctioned book a
welcome addition to any music
lover’s coffee table.

DON JEFFREY

THE CLIP LIST.

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEQ QUTLETS FOR
THE WEEK ENDING JANUARY 14, 1995.
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Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO

Mel-Low, Money, Houses & Clothes

BOX TOPS

TLC, Creep

N It U, | Miss You

Thuglife, Cradle To The Grave

Changing Faces, Foolin' Around

Dr. Dre/lce Cube, Natural Bom Killaz
K-Cl Of Jodeci, If You Think You're Lonely Now
Nuttin’ Nyce, Down 4 Whateva

Ice Cube, What Can | Do

Too Short, C**ktales

ADDS

Adina Howard, Freak Like Me
Aerosmith, Walk On Water

Andru Donalds, Mishale

Atban Kiann, Puddles Of H20

Bob Rivers, | Am Santa Claus

Bone Thugs N Harmony, Foe Tha Love Of $
Brandy, | Wanna Be Down (Remix)
Danzig, Can't Speak

Dave Matthews Band, what Would You Say
Dionne Ferris, | Know

Donna Summer, Medley

E-40, 1 Luv

Funkdoobiest, Rock On

Helmet, wilma's Rainbow

Indo G & Li'l Blunt, Blame It On The Funk
J. Little, The Hump Is On

K-Dee, Freshest M.C. In The World
Karyn White, Can | Stay with You
Melissa Etheridge, I'm The Only One
Mista Grimm, Situation Grimm
Notorious B.I1.G., Big Poppa

Pharcyde, Pandemonium

Rappin’ 4-Tay, Playaz Club{(Remix)
Sabelle, Where Did The Love Go?
Shanice, | Wish

Tanya Blount, Hold On

Wascals, The Dips
Willi One Blood, Whiney, Whiney

MOR

musICr

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Mary Chapin Carpenter, Tender When |...
Raul DiBlasio, Hasta Que Te Conoci
Eagles, Hotel California
Melissa Etheridge, I'm The Only One
Alan Jackson, Gone Country
Barry Manilow, | Can't Get Started
Rolling Stones, Out Of Tears
Santana, Luz Amor Y Vida
Barbra Streisand, Evergreen
Three Tenors, La Donna e’ Mobile
The Tractors, Baby Likes To Rack It
Beatles, All My Loving
Billy Ray Cyrus, Storm In The Heartland
Kenny G, Have Yourself A Merry...
Julio Iglesias/Sting, Fragile
Elton John, Circle Of Life
Adrian Legg, The Crockett Waltz
Reba McEntire, Till You Love Me
Steve Perry, Missing You
Bob Seger, Night Moves

.-l
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i —e 1
Six hours weekly
1 Centre Street, Room 2704
New York, NY 10007

Trisha Covington, Play Me Out
The Roots, Proceed

Funkmaster Flex, Nuttin’ But Flava
Snoop Doggy Dogg, Murder Was The Case
Soul For Real, Candy Rain
Brandy, | Wanna Be Down{(Remix}
Da Youngsta's, Mad Props

Mary J. Blige, Be Happy

Havoc & Prodege, Geez...

Boyz Il Men, On Bended Knee
Brownstone, If You Love Me
missjones, Where | Wanna Be Boy
TLC, Creep

Scarface, Never Seen A Man Cry

Nice & Smooth, Hip Hop Freaks

Doctor Dre & Ed Lover, Back Up Off Me
Method Man, Bring The Pain

0.C., Born To Live

Ice Cube, What Can | Do

Craig Mack, Flava In Ya Ear

m;l
.
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EUROPE

Continuous programming
Hawley Crescent
London NW18TT

Bon Jovi, Always

Cranberries, Zombie

Pato Banton, Baby Come Back

Sheryl Crow, All | Wanna Do

Rednex, Cotton Eye Joe

Ace Of Base, Living In Danger
Snap/Summer, Welcome To Tomorrow
U96, Love Religion

Whigfield, Saturday Night

Madonna, Secret

L. Vandross/M. Carey, Endless Love

2 Unlimited, No One

Tom Jones, If | Only Knew

Nirvana, About A Girl

The Stone Roses, Love Spreads

Take That, Sure

Members Of Mayday, We Are Different
Youssou N'Dour/N. Cherry, 7 Seconds
East 17, Stay Another Day

Erasure, | Love Saturday

MU S EC
TELEVISION
Continuous programming

2806 Opryland Dr
Nashville, TN 37214

Amy Grant, Lucky One

Bryan Duncan, Traces Of Heaven
Brian Barrett, | Know

Newsboys, Shine

Dakoda Motor Co., Truth

Out Of The Grey, All We Need
Twila Paris, What Am 1?7

Rich Muliins, The Color Green

Lisa Bevill, Hold On

DC Talk, Luv [s A Verb

BeBe & CeCe Winans, If Anything. ..
Kathy Troccoli, Mission Of Love

lan, Come To Me

Christafari, Listening (ADD)

Michael W. Smith, Cross Of Goid (ADD)

One hour weekly
216 W Chio
Chicago, IL 60610

Big Audio, Looking For A Song
Pale Saints, Angel

Jackopierce, Anderson's Luck
Dinosaur Jr., | Don't Think So
The Cucumbers, That Is That
Pavement, Range Life

Qasis, Supersonic

Grant Lee Buffalo, Mockingbirds
Sponge, Plowed

Sugar, Believe What You're Saying
The Fall, 15 Ways

Soul Asylum, Can't Even Tell

Jeff Buckley, Grace

Flaming Lips, She Don't Use Jelly
This Picture, Hands On My Soul
Dionne Ferris, | Know

1/2-hour weekly
46 Gifford St
Brockton, MA 02401

Weezer, Buddy Hol'y

Spell, Superstar

Portishead, Sour Times

Big Audio, Looking For A Song
Jeff Buckley, Grace

Oasis, Supersonic

Sponge, Plowed

Downset, Anger

Corrosion Of Conformity, Albatross
Marilyn Manson, Lunchbox
Dionne Farris, | Know

ESSENTIAL REFERENCE

-

GUIDES

1. intemational Buyer's Guide: The worldwide music & videa
Business-to-business directory ;ampacked wnth record & video co’s,

international talent, boo

3. Record Retailing Directory: Detajietinh
independant music stores & chain oparaticn

4. International Tape/Disc Dire
supplies for the audioivideo tap

5. Mashville 615/Country
resource of business-to-busing
genre, 350

jurce for U.S. &
fvices & products. $85

imation on thousands of
foss the USA. $125

info on professional services &

$45

t look: The most comprehansive
it the Nashville region & courtry music

6. International Recording Equipment & Studio Directory: All the factson
professional recording equipment, studios, & equipment usage. S84 $40!

7. International Latin Music Buyer's Guide: The essential teol for finding
business confacts in the Latin music market. $60
Mail in this ad with check or money order or call today!

Far fast service call; 1-800-223-7524 Or 1-800-344-7119
In NY call (212) 536-5174. In NJ call (908) 363-4156.

Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701

Fraase add 34 pear dirsctory far shipping & handbing {$70 for internaticeal orders).
Add appropriate sales tax in NY, ML, CATH, MA, IL P& & DC. Ordars pavable in LS. funds ooy,
Al safes are final
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BILLBOARD MUSIC VIDEO CONFERENCE 1994
PANEL SESSIONS - NOW AVAILABLE ON YHS
Only $25.00 per session

WHO COULD FORGET THESE SESSIONS:

« KEY NOTE ADDRESS - Bob Morgado,

Chairman/CEO Warner Music Group
“ A preview of the new music video network being developed
as a joint venture by most of the major LS. labels”

¢ SHOW & SELL

“Neuw strategies for the use of direct-marketing by music
video programmers”

¢ CREATING SOFTWARE FOR MULTIMEDIA

“Pioneers in this emerging field discuss the search for the
next killer application”

» VISUAL MARKETING

“ A look at the alternative ways videos are being used to promote
music and establish artist identity”

¢« BALANCING THE NEEDS OF PROGRAMMERS & PROMOTERS

“ Video programmers converge with promotion professionals to tackle
such issues as: advertising, cross promotion and professionalism”

¢ MULTI MEDIA OPPORTUNITIES FOR VIDEO CREATORS

“Members of the multimedia and video promotion communities
explore the cross over potential between these creative industries”

o NICHE PROGRAMMING
“ The headaches and rewards of targeting your show to specific
musical tastes”

¢ SINS OF COMMISSION

“Video commissioners ard video creators go head-to-head
regarding the issues of creativity, contracts, budges and royalties”

e THE FERNALDO RIVERA SHOW
“A slightly irreverent look at standards and practices in the
music video business”

ORDER A SESSION(S) ON VHS FOR ONLY $25 PER SESSION
*TO ORDER -
call: Vince Beese

(212)536-5062

Artists & Music

STONE TEMPLE PILOTS SET RECORD

(Continued from page 8)

lin-meets-the Joker character, has
picked up more than 300 spins at
MTYV and VHI combhined. (The song’s
hook has been used as a bumper for
VHI’s weeknight show, “Darcy’s Mu-
sie.”)

Also of note, during its run, “Inter-
state” fended off challenges from
such worthy contenders as the Roll-
ing Stones, Eric Clapton, R.E.M., the
[agles, Jimmy Page & Robert Plant,
and Nirvana, none of whom could
knock off Stone Temple Pilots. (Tom
Petty’s “You Don’t Know How It
Feels” finally accomplished that feat.)

“There’s no band hotter now than
Stone Temple Pilots,” boasts Danny
Buch, senior VP of promotion at
Atlantic. He stresses that all sorts of
rock stations—hard, modern, herit-
age—embraced the act’s electric tale
of lies and deception.

Stone Temple Pilots are no stran-
gers to rock radio saturation. Since
its first single, “Sex Type Thing,”
from the late 1992 release “Core,” the
band has never left the Album Rock
Tracks chart. In just 24 months it has
racked up eight hits, often overlup-
ping with two or three cuts clustered
near the top of the chart. That streak
helps explain how the band’s two re-
leases, “Core” and “Purple,” along
with “The Soundtrack To The Crow,”
on which the hand appears, have sold
a combined total of more than 7 mil-
lion copies in two years’ time, an as-
tonishing amount for a hard rock act.
The band’s workmanlike approach
(i.e., little public controversy and few
granted interviews) matches its im-
age as “quiet superstar,” as Bill Wes-
ton, PD at WHJY Providence, R.1.,
puts it.

Almost from day one, Stone Tem-
ple Pilots established a knack for
hanging around playlists long after
others faded. For instance, the band’s
1993 album rock No. 1 hit “Plush”
managed to stay on the Album Rock
Tracks chart for 31 weeks before
dropping below No. 20. At that point
it moved onto the Album Rock Recur-
rent Tracks chart, where it remained
for an additional 46 weeks. In other
words, “Plush” was a rock radio an-
chor for 77 straight weeks, from the
spring of 1993 through the full of
1994.

In setting the Album Rock Tracks
mark, “Interstate” surpassed the

Rolling Stones’ “Start Me Up,” which
logged 13 weeks at No. 1, from Sep-
tember through November 19X1.
Back then, the album rock chart was
based on reported adds at radio. Ten
years later, in November 1991, Bill-
board unveiled its Broadecast Data
Systems-based spin chart, and within
months U2’s “Mysterious Ways” hit
and stayed at No. 1 for 12 weeks, set-
ting the eurrent chart mark.

At that time, however, the chart
was based on gross impressions,
which multiplied each BDS moni-
tored-play by the Arbitron-estimated
audience at the time of the play. So,
if major-market stations played a
song more often during morning
drive, that song earned lots of gross
impressions (as compared to small-
market stations playing the song dur-
ing overnights). In January 1993, the
Billboard Album Rock Tracks chart
switched to a straight spin formula,
which makes the run logged by “In-
terstate” even more impressive.

The single managed to conquer more
than the rock world, however. Since
BDS data began being phased in on
various Billboard charts in 1990, no sin-
gle had endured at No. 1 for more than
14 weeks. Ace Of Base’s “The Sign” hit
that mark this year atop the Top 40/
Mauinstream airplay chart. (Both Hous-
ton and Boyz II Men have managed 14-
week runs on The Billboard Hot 100;
that chart factors in both single sules
along with radio airplay.)

As for “Interstate,” there's little
doubt that through sheer repetition the
song entered the cultural subconscious
in 1994, its guitar riff gently gnawing
at the memory banks of rock fans
across the country.

But what was it about “Interstate”
that had people asking for more when,
by all accounts, they should have been
ready to move on? Buch at Atlantic
notes the track’s “hooks from hell.”
Marty Bender, PD at WFBQ Indiana-
polis, agrees, pointing to the song’s
strong Led Zeppelin-like licks. “Tt
starts strong and never lets up,” he
says. But pressed further for an expla-
nation on the single’s winning streak,
Bender demurs in favor of mystery.
“It’s almost wrong to analyze certain
things,” he suggests. “It takes away
from the surprise element of the busi-
ness.”

MILLS EXITS GIANT IN URBAN DIVISION SHUFFLE

(Continued from page 6)

omore effort. That’s the biggest dis-
appointment.”

As for another major Mills sign-
ing, that of Hammer, Azoff insists
that the rapper has returned to the
studio and that his next album may
be released at the end of this year.

Giant’s R&B roster also includes
Christopher Williams, whose album,
“Not A Perfect Man,” will be out
Feb. 28; Ahmad; Hi-Five; Roque;
Tony Thompson; and Shug & Dap.

In addition to signing acts, Mills is
credited with forging deals with
R&B producers, whose artists’ de-
but releases will be worked by Giant
this year. The producers and the
acts are Dave Hall (Assorted Phla-
vors), Eriec Sermon (309), and Chad
Elliott (Peekaboos).

Mills was recruited to Giant

shortly after Azoff started the label
in January 1990. She was promoted
to president of black music two
vears ago. Mills is a Los Angles na-
tive who managed producers and
artists for 12 vears. Her clients in-
cluded Stephanie Mills, for whom
she worked initially as a personal
secretary, and Christopher Wil-
liams.

“She's a talented executive,” says
Azoff, “She will land on her feet.”

A source says Giant has extended
its deal with Warner Bros., although
the latter company declines com-
ment. The arrangement had been in
doubt, as reports circulated that
Azotf was unhappy with his relation-
ship with Warner Music and was
seeking a new partner. Internation-
ally, BMG is Giant’s distributor.
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WEA Germany Splits Four Ways

Mini-Companies Aimed At Niche Markets

B BY WOLFGANG SPAHR

HAMBURG—With a new setup involv-
ing “companies inside a company,”
WEA Music in Hamburg is reorganiz-
ing its label structure to help it re-
spond to changes in the German mar-
ket.

WEA’s managing director Gerd
Gebhardt says the company is “looking
to service musical niches more than be-
fore and also to establish communica-
tion with artists, producers, and other
outside partners on a broader basis.”

The changes are believed to be
unique in the German record industry,
as they involve splitting the WEA com-
pany into four “mini-companies,” each
with its own sales force.

Gebhardt believes the advantages
are ‘“shorter [communication] dis-

Warner Special
Marketing Co.
Stands Alone

HAMBURG—Wurner  Special
Marketing, a division of EastWest
Records Germany, has been set up
as an independent but limited com-
pany as of Jan. 1. The move follows
its success with multilabel compila-
tion albums such as “Bravo Hits”
and “Dance Max.”

Thomas Schenk, who has di-
rected Warner Special Marketing
(WSM) activities for the past two
years, has been named general
manager of the new company.

Manfred Zumkeller, senior VP of
Warner Europe, cites a double-
digit market share in the media-
advertised sector as the reason for
WSM’s independence. In recent
years, he says, Warner Special
Marketing had successfully tar-
geted new audiences for recorded
music with its projects.

Juergen Otterstein, managing di-
rector of EastWest Records in
Hamburg, says that Warner Spe-
cial Marketing has become a gauge
for new marketing ideas in the Ger-
man music business. EastWest will
continue to handle distribution of
WSM product.

“Thomas Schenk and his team
have more than earned their inde-
pendence as a result of their divi-
sion’s rapid success,” says Gerd
Gebhardt, managing director of
WEA Music Germany.

Schenk noted that the entire rec-
orded music market has benefited
from the cooperation of WEA, EMI
Electrola, and Virgin in the produc-
tion of the “Bravo Hits” and “Dance
Max” releases.

WSM will move from WEA’s
premises in Arndtstrasse to its own
offices on Lachnerstrasse 2 in
Hamburg, beginning Jan. 16.

tances, direct exchange of know-how,
and high motivation.” Gebhardt says
the benefits of small units inside WEA
have already been demonstrated by la-
bels such as Frankfurt techno label
Eye-Q, in-house dance imprint MAAD,
and the Berlin dub and jungle special-
ist Downbeat, all of which have been
using the company’s service depart-
ments.

Says Gebhardt, “The formation of
small independent units with market-
ing, promotion, and sales duties will
have synergetic effects on other de-
partments at WEA and will ultimately
influence the market. The ability to re-
spond quickly to trends and new re-
tailer structures will give WEA artists
a competitive advantage.”

WEA deputy managing director and
marketing director Bernd Dopp points
out that the pop music market has
changed decisively over the last few
years. “New successful artists gener-
ally emerge from the subculture and
underground structures,” he says.
“The repertoire and, hence, marketing
require a high degree of specialization
and knowledge of ‘niches’ in the prod-
uct management, promotion, and sales
areas.”

Extreme concentration in the retail
sector is making it more difficult to
break new acts and is forcing WEA to
work closely with trend retailers. Says
Dopp, “The key accounts are primarily

in

interested in established names, as are
most of the media. A new marketing
structure must therefore involve
changes to distribution and promo-
tion.”

In practical terms, the Hamburg-
based WEA company has split into
four independent units from the prod-
uct-management level downward, all
reporting to marketing manager Alex-
ander Maurus. Unit 1 is responsible for
the mainstream domestic, U K., and af-
filiate product. Unit 2 also looks after
mainstream pop and is managed by
Peer Kurrer. This particular segment
of repertoire concentrates on Anglo-
American products as well as the Eye-
Q label.

Unit 3 will concentrate on RAW
(Rock/Alternative/WEA), ie., alterna-
tive rock, neo-folk, rock, and metal. Unit
4 involves “sophisticated music” such as
Paul Simon, Eric Clapton, George Ben-
son, Anita Baker, David Byrne, ete., as
well as Latin, jazz, and catalog market-
ing for products from all countries.

Dopp stresses that senior product
managers would have a great deal of
freedom for making their own deci-
sions. For example, they will be com-
municating with foreign label partners
directly. At a weekly meeting, market-
ing manager Alexander Maurus and
Manfred Schmitz, head of promotion,
will decide on promotion activities with
the various mini-companies.

Toasting Candy. Executives of BMG Netherlands raise their glasses to salute Candy
Dulfer on the signing of a new worldwide contract with the company. Dulfer is
working on her third album, following the international success of “Saxuality” and
“Sax-A-Go-Go."” Shown, from left, are Jan van Dingstee, A&R manager; Coen van
Wermeskerken, legat and business affairs manager; Inge Dulfer, artist manager;
Dulfer; Dorus Sturm, managing director of BMG Netherlands; and Bob Hubar,

Dulfer’'s attorney.

B BY PAUL SEXTON

LONDON—Hopes are high
among the U.K.’s soul artists,
managers, and retailers that a
new weekly R&B singles chart
can give their music a much-
needed shot in the arm. The
R&B Top 40 listing is published
in the trade press Jan. 14, and ra-
dio syndication for the new chart
is planned for the spring.

U.K. chart compiler Chart In-
formation Network (CIN) has
been preparing test charts for
several months based on sales
data for R&B-related product
(Billboard, Sept. 10). After dis-
cussions with various interested
parties—including the British
R&B Assn. (BRBA)—about the
musical subgenres that will be el-
igible for the survey, as well as
approval by the British Phono-
graphic Industry’s Chart Super-
visory Committee, the first offi-
cial weekly R&B Top 40 will be
published in the Jan. 14 issue of
the trade magazine Music Week.

Sales data for the chart will be
gathered from the majority of ex-
isting shops on the chart return
panel with the important addition
of a number of specialist R&B
outlets.

CIN also has assigned exclu-
sive broadcasting rights of the
chart to the independent produc-
tion company Somethin’ Else,
which is developing a weekly pro-
gram based on the R&B Top 40
to be targeted at stations in the
commercial U.K. network. BBC
Radio 1 has also expressed inter-
est in the chart, but CIN has ini-
tially opted for exposure in the
commercial radio sector and is
negotiating rights with various
other media, including daily
newspapers and other press.

Modeling itself on Billboard’s
Hot R&B Singles survey, the
chart aims to give supposedly
“specialist” soul artists from the
U.K. and further afield a helping
hand toward acceptance in the
pop mainstream by giving them
the cache of an “R&B hit.”

“There’s been a need for a Bri-
tish R&B-based chart for a long
time now,” says CIN’s chart de-

New R&B Charts Fuel Hopes
For U.K. Artists, Retailers

velopment manager Reuben
Pearson. “Many R&B bodies rec-
ognize that fact and have lobbied
us to put a chart together that
will promote British R&B artists
looking to establish themselves
in the mainstream musiec charts
and, in the long run, in the States.
We've defined various musical
styles to include in this chart, and
we seem to be just about there in
terms of the types of musie which
vou would equate with R&B,
both traditional and ‘new wave.'”

The BRBA, a collective of art-
ists, producers, managers, re-
tailers, and record companies,
was formed last August with the
prime objective of campaigning
for the new chart. “For me, the
question is not ‘why do we need
a chart? but ‘how has it taken so
long?” " says BRBA spokesman
artist/producer Ray Hayden,
who points to the continuing in-
fluence of R&B in shaping the
sound of mainstream U.K. pop gi-
ants such as Take That. “This is
music which has gone amiss in
terms of being represented. It's
one of the few areas that has yet
to be fully exploited in the way
that, say, indie has in the last few
years, and dance music has al-
most become the pop sound of
the U.K.”

Observers will be mindful of the in-
dustry’s unsuccesstul experiment in
1993 with a “breakers chart,” a top 20
list of singles bubbling under the
CIN pop top 40 that failed to win sup-
port, largely because of the volatility
of the UK. singles market, which in
many cases caused even the No. 1
“breaker” to drop out of the chart the
following week.

Pearson and Hayden agree that
the “hot potato” of the new chart lies
in the inevitably subjective definition
of the term R&B, but agreement has
now been reached that the survey will
open its doors to most rap, reggae,
and jungle releases in addition to
such soul-flavored pop chart regulars
as Mariah Carey and Eternal.

“We're not excluding anything
which represents R&B music,” says
Pearson, promising “a chart which
will promote smaller artists and spe-
cialist labels.”

Dreams Gome True Makes U.S. Debut Via Film

B BY STEVE McCLURE

TOKYO—Japan’s pop trio
Dreams Come True is living up to
its name now that one of its songs
has been chosen as the closing
theme of the new animated film
“The Swan Princess,” released in
November in the U.S.

The soundtrack placement is
quite a coup for the Epic/Sony
group, which has sold more than
12 million albums since its 1988

debut; it also has moved 3.7 million
copies of the 1992 release “The
Swinging Star,” Japan’s all-time
top-selling album.

“Eternity,” which is included in
the film’s Epic Soundtrax album,
is the group’s first American re-
lease. The song was commissioned
for the movie after Sony Wonder,
a division of Epic specializing in
family entertainment, introduced
the group to Nest Entertainment,
the independent company that

produced the $35 million feature.

The composition was a true in-
ternational effort, involving
Dreams Come True members Ma-
sato Nakamura and Miwa Yo-
shida, the group’s producers Mike
Pela and David Zippel, who wrote
the lyries for the other songs used
in “The Swan Princess,” and vo-
calist Yoshida, who sings here in
English.

Matt Mazer, executive producer
of “The Swan Princess,” says he

was impressed by Dream Come
True’s “musical style, its success,
and its willingness to collaborate.
“Their talent is world-class and
belongs on a wider stage,” Mazer
says. “People who’ve heard the
song in the picture feel that it’s a
work that plays well for the world
market. Certainly ‘Eternity’ gives
audiences something wonderful to
hum as they walk out the door

having had a great experience.”
(Continued on page 37)
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Mexican Gold. Placido Domingo receives a gold record award from Mario Ruiz,
president of EMI Music Mexico, right, for sales exceeding 100,000 of his album

“De Mi Alma Latina.” The album was released in that market by Angel/EMI Latin,

PolyGram Belgium Divides
Pop Division Into 3 Units

B BY MARC MAES

BRUSSELS—In order to cover the
different areas of the music industry
more thoroughly and to boost the
company’s efforts in both local and in-
ternational product, PolyGram Bel-
gium has decided to implement radi-
cal changes in its pop division.

As of Jan. 1, PolyGram divided its
pop division into three specific mar-
ket departments, each headed by a
marketing manager.

The idea was elaborated by Poly-
Gram managing director Bert
Cloeckaert and pop repertoire mar-
keting manager Francois Vaes, and
including the shutdown of the French
musie department, which will now be
taken on by the new entities within
PolyGram here.

A first change is the special mar-
keting department, until now dealing
with marketing, TV campaigns, li-
censes, and compilations. The depart-
ment will now also handle all back
catalog operations, midprice and
budget-price lines, and exploitation of
existing catalogs.

To strengthen the company’s posi-
tion with local talent, the newly crea-
ted National Talent And Publishing
Department will actively deal with ex-
isting contracts with artists such as
Will Tura and Gunther Neefs, as well
as handle distribution and licensing
contracts. It also will play an instru-
mental role in attracting new talent
or labels. The department will be
headed by Vaes.

Erik Vink steps over from TV-mer-
chandiser Arcade to head PolyGram'’s
international pop department as mar-
keting manager. “This department
will undergo the most significant
changes,” says Cloeckaert, “as we
step down from the traditional situa-
tion where both Polydor and Phono-
gram had their own complete setup
within PolyGram, with separate prod-
uct managers and promotion staff.
We have now created two product
groups and one promotion team. Mu-
sic today consists of various direc-

tions, each requiring its specific ex-
pertise. If we take the whole
repertoire, it becomes very hard to
specialize.”

Starting in January, the PolyGram
promo staff will consist of five people
dealing with TV, radio, and print in
both Flanders and the southern part
of the country. The company opted
for one Flemish and one French-lan-
guage promotion officer to cope with
rock and pop and a “national” promo
function for PolyGram’s dance reper-
toire. “This implies that the rock pro-
motion officer will represent all of
PolyGram’s rock artists in his terri-
tory,” says Vaes, “and so will become
the experienced spokespartner for
the specific media dealing with the
repertoire.”

Cloeckaert adds that the Polydor-
Phonogram split will remain at the
product-management level, where
Polydor and its affiliated labels will
be under the supervision of product
manager Erik Vervloet and junior
product manager Caroline Lemaire,
who moves up from the French reper-
toire department.

The Phonogram product group
(including the Island label as of Jan.
1) will be headed by former French
repertoire manager Paul David, with
Deirdre Ceustermans as junior prod-
uct manager.

“In both product groups, functions
will be complementary and on a na-
tional basis,” says Vaes. “And I'm
convinced that the overall bilingual
aspect of this lineup will have positive
effects. Before, we had good results in
Flanders thanks to a Flemish-lan-
guage product manager, and the fact
that now each product group will op-
erate in tandem will facilitate the pen-
etration of international product in
the south and French-language rep-
ertoire in the north of Belgium.”

Says Cloeckaert, “One of the major
advantages of the new structure is
that we will succeed in keeping pace
with the evolution of the market, with
each product getting the attention

(Continued on next page)

BMG To Open New Company In Turkey

Cautious Steps Planned In Building Local Roster

B BY ADRIAN HIGGS

ISTANBUL—BMG International is
officially opening its own company in
Turkey this month, according to the
company’s recently appointed gen-
eral manager, Tim Schindel.

The new company will report to
BMG International in Munich and
will handle BMG’s international rep-
ertoire in Turkey as well as develop
local repertoire. Turkish music indus-
try giant Raks Elektronik will deal
with manufacturing and distribution.
There is an option for BMG and Raks
to create a future joint venture. BMG
previously had a license deal with Tu-
rkish indie MMY.

Outlining the new company’s plans,
Schindel says, “We want to grow nat-
urally and organieally,” adding that
he will be taking careful steps, espe-
cially with the development of new lo-
cal artists.

While busy building a local-talent
roster, Schindel says he also expects
to achieve a slight increase in sales of
international repertoire in 1995.

Cassette and CD, the only formats
available in Turkey, have taken a
hammering from the combined ef-
fects of an explosion in private radio
channels and an economic recession
that has hit Turkish consumers hard
since April. Schindel reports that
sales have roughly halved since April,
but that they have once again re-
sumed an upward trend.

In his new post, Schindel will draw
heavily on his previous experience as
head of the Motion Picture Assn. of
America’s anti-piracy group in Tur-
key, a post he held before joining
Raks as international relations man-
ager.

Schindel says he aligns himself
with several local heads of interna-
tional majors in the “new school” on

the piracy issue. “Piracy is price de-
pendent,” he says, “but that’s not the
whole story.” While seeking price in-
creases for his products—which he
sees as undervalued in the Turkish
market, despite their quality—he
promises to pool recources with other
majors to take on the pirates. The
“old school” holds the view that rais-
ing prices attracts pirates.
Meanwhile in a separate but unre-
lated development, Raks Elektronik,
BMG’s Turkish manufacturing part-
ner, has received a $6.6 million loan
from the Dutch Development Bank to
use as working capital for increased
production. The ¢ompany recently in-

Essex Boys. The Essex Music catalog is now administered through Rondor

creased production capacity after the
sale of 22% of its equity, a deal an-
nounced in October. This sale raised
$20.16 million on several international
markets.

The company’s plant near the
Turkish Aegean city of Izmir, has
been running at full capacity, produc-
ing 80 million audiocassettes, 28 mil-
lion videocassettes, and 3 million CDs
annually.

Raks, which has several manufac-
turing and duplication contracts with
international majors, as well as local
companies, estimates 1994 profits at
$12.3 million, up from $10.4 million in
1993.

e

Music in Germany, which means Rondor now has administration rights to
selected works by Black Sabbath, the Byrds, the Move, Pink Floyd, and the
Rolling Stones. Seen here, from left, at the Hamburg signing are Rondor Germany
managing director Tommy Richter, Essex managing director Frank Richmond,
and Rondor administration manager Jens Ehlers.

German Publishers Plan International Push
Trade Group To Showcase Wave Of Domestic Talent

M BY WOLFGANG SPAHR

HAMBURG—With German pop mu-
sic riding high throughout the world,
German music publishers are making
the most of the opportunities in the
coming months to present their
young authors, producers, and artists
to international audiences.

This vear, the German Music Pub-
lishers Assn. (DMV) plans a much
greater international presence as it
rides the crest of the talent wave.
Some 50 German music publishers
will be presenting their music on a
joint stand at MIDEM Jan. 30-Feb. 3
in Cannes, France.

Encouraged by a presentation of
new Germun repertoire in Sydney,
Australia, last September, this year
they are planning a similar visit to
Tokyo in April.

Dr. Hans-Henning Wittgen, man-
aging director of the German Music
Publishers Assn. in Bonn, explains:
“The music world has its ears open
wide to the sound of German music.”
In 1994, it is estimated the music pub-

lishing business in Germany genera-
ted sales of more than 500 million
German marks ($294 million), and in
some cases publishers drastically in-
creased their income abroad as a re-
sult of international hits.

Despite having more than 150
years of tradition, the German Music
Publishers Assn. has in recent
months experienced a surprising
boom of young creative talent among
its membership.

Big names in the pop business like
Snap, Haddaway, and Culture Beat
are the reason that German music-
makers are now generating business
outside the country, publishers say.

In the German charts, too, home-
made product is clearly on the ad-
vance. The Germans have redis-
covered their own music, publishers
say. According to calculations by the
Hamburg trade paper Musik, the
proportion of German product in the
charts has now surpassed 40 percent.
That figure represents a 100% in-
crease over previous years.

The best-selling acts are the Kelly

Family, Scooter, U96, D.J. Bobo,
Pharao, Masterboy, Perplexer, Snap,
Mark 'Oh, and K2, but the established
artists continue to make their voices
known, too. These veterans include
such acts as Marius Miller-Wes-
ternhagen, Peter Maffay, Blue Sys-
tem, Die Flippers, Die Toten Hosen,
and Die Aerzte.

The music publishers are pleased
about this upswing for their authors
and artists. According to EMI Music
Publishing’s Hamburg-based man-
aging director, Peter Ende, “German
music-makers have become presenta-
ble on the worldwide stage.”

Hartwig Masuch, managing direc-
tor of the BMG Ufa publishing com-
pany in Munich, says, “The young
generation of composers, lyricists,
and artists is showing the world that
real musical alternatives are emanat-
ing from Germany.” Adds Ed Heine,
managing director of market leader
Warner/Chappell in Munich: “Ger-
man hit authors and producers are
shooting up like mushrooms after
warm rain.”
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International

Warner’s ‘New’ Gold Chisel
Album Is Hot Down Under

B BY GLENN A. BAKER

SYDNEY—In Australia’s volatile do-
mestic recording market, there are
probably only two real certainties—
that John Farnham would go platinum
if he sang the phone book and that the
defunct Cold Chisel will, year in and
year out, outsell most new rock bands
with a canon of timeless material that
has led to it being accurately labeled
“Australia’s Doors or Led Zeppelin.”

So far, the hard-rocking Cold Chisel
has sold almost 3 million copies of the
Warner albums it recorded and re-
leased between 1978 and 1984, accord-
ing to the label—two-thirds of which in
the decade since the group’s disband-
ment. By breaking up at its peak and
refusing lucrative enticements for a re-
union, the outfit enjoys a rare aura that
translates into quite staggering sales.

Which is why the “new” Cold Chisel
album, “Teenage Love,” sold 40,000
copies within a month and is swiftly
heading toward platinum status, re-
ports Warner. Indeed, nobody is sure
who should honor former manager and
current flame keeper Rod Willis’ two
years’ hard labor in the service of this
project—Chisel fans or the Royal Soci-
ety of Archeologists—for it is a truly
extraordinary archival exhumation,

When the last Chisel hits package
was released in 1991, the track “Mis-
fits” was touted as the most any devo-
tee could hope for when it came to
shelved songs. It probably was, then.
But by 1994, after studios had been
raided, beds overturned, unlabeled tape
boxes checked out and musicians’
moldy memories tapped, Willis was
dusting off no less than 33 tracks from
which he and the five band members
would select the final 24 that have
found release on this album and on the
three collector-oriented singles that are
an essential adjunet to it.

The 16 tracks on “Teenage Love” are
not the best things Cold Chisel ever
recorded, but they are far from the
worst. As an album, they have more grit
than the songs on “Twentieth Century,”
the final studio offering. The ballads—
notably the gospel-ish “It Ain’t Wrong”
and the exquisite “Metho Blues”
(drenched in Tan Moss’ dauntingly good
blues guitar)—are truly tortured. And
the rockers—as exemplified by the

screaming “Teenage Love Affair,” rec-
orded for but omitted from the first al-
bum, and “Suicide Sal,”—still threaten
with what one critic has called “their
desperation and savage grace.”

The adult, responsible Jimmy Barnes
cannot assault a song with the same
menacing intensity as he did when he
was the front man of Cold Chisel.

Many of these tracks, which span
eight years and highlight—perhaps
more than anything else—the deft, in-
tuitive, and often soul- and gut-wrench-
ing songwriting skills of Don Walker.

That the five members found enough
common ground in these songs to sanc-
tion their release is a surprise of sorts,
as is the fact that they went along with
Willis and Walker’s insistence that all
of them be issued without any over-
dubs. It comes not long after three of
the members collaborated on a taut bal-
lad called “Stone Cold,” a track for
Barnes’ 1993 R&B album “Heat.”

“It did take us some time to get over
some niggly things, and there had been
some sour grapes so it was the first
time that any of us had worked together
since the split. It was a real milestone,”
says Barnes, who is now based in the
south of France. “When Ian Moss
played guitar on it in the studio, it was
all so Chisel-esque that it made the
hairs stand up on the back of our necks
when we played it back. You tend to for-
get how great a songwriter Don Walker
is until you sing his songs.

“Chisel’s sound was created by the
times,” he reflects. “We built our whole
repertoire, image, or whatever around
a period. We were angry with disco and
the way things were going musically, so
we got out and played dirty rock’n’roll.”

“Teenage Love” is just as much a col-
lection of great tales as great songs, and
some of them may eventually be told. Not
Jjust because the title track was written
after a gig in the South Australian indus-
trial city of Whyalla when the band had
been blown off stage by AC/DC and
Walker decided they needed a rip-roar-
ing closer to ensure that it never hap-
pened again, but because the Barnes
composition “Hands Out Of My Pocket”
came out of a bizarre incident on Christ-
mas Day when a Hare Krishna cousin of
Jimmy’s conducted a self-immolation rite
in a bathtub. Truth is sometimes stran-
ger than fiction.

DREAMS COME TRUE MAKES U.S. DEBUT VIA FILM

(Continued from page 35)

Epic/Sony international A&R
coordinator John Possman, who
helped set up the DCT/Nest col-
laboration, says, “This band is
very fantasy-oriented. Their mu-
sic is melodic
and very much
about being
happy —
themes that fit
the movie.”

Dreams
Come True rec-
orded an
English-language version of its
composition “Winter Song” for
use in “Sleepless in Seattle” when
that film was released in Japan. It
was not used outside of Japan,

DREAMS COME TRUE

however.

The “Swan Princess” sound-
track album was released Nov. 8
as a joint project by Sony Wonder/
Epic Soundtrax/550 Music. “Eter-
nity” is also be-
ing used as the
B-side of the
Regina Belle
single, “Far
Longer Than
Forever,’’
taken from the
soundtrack.

Possman says a Japanese-lan-
guage version of “Eternity” will
be released in Japan when “The
Swan Princess” goes on view later
this year.

Canada

Roots Music, Country Reign At Stony Plain

Indie Label Enjoys Biggest Success Yet, Plots U.S. Moves

B BY LARRY LeBLANC

TORONTO—Stony Plain Records
is the paradigm of a small inde-
pendent label that is not a house-
hold name in Canada, yet is re-
vered internationally as a home for
superior roots-styled music.

“It’s a label that has a fair
amount of soul, in the sense that
the artists we work with are genu-
ine and have something to say,”
says Edmonton, Alberta-based
producer/radio host Holger Peter-
sen, who founded the label 19
years ago.

Led by traditional country
singer Ian Tyson, the label’s top
seller, Stony Plain’s roster in-
cludes internationally acclaimed
guitarist Amos Garrett (whom Pe-
tersen manages) and Cindy
Church, one of the finest country
singers in Canada, as well as the
country group South Mountain,
blues singers Rita Chiarelli and
Long Lohn Baldry, and the alter-
native act Jr. Gone Wild.

“Last year was our best year
yet,” says Petersen. “We started it
off strongly with Ian Tyson's al-
bum ‘Eighteen Inches Of Rain’
[available in the U.S. on Vanguard
Records]. We also had releases by
Cindy Church [‘Love On The
Range’], Rita Chiarelli [‘Just Get-
ting Started’], Duke Robillard
[‘Duke’s Blues’], and Maria Mul-
daur {‘Jazzabelle’].”

This year, Stony Plain will re-
lease albums by Canadians South
Mountain, Church, and King Bis-
cuit Boy, as well as U.S. perform-
ers Jimmy Witherspoon and
Bobby Charles. Jr. Gone Wild’s
third album for the label, “Simple
Little Wish,” was released here
Jan 10. Born in Pellworm Island,
Germany, in 1949, Petersen came
to Canada with his family in 1955.
Besides operating Stony Plain, he
has hosted CBC Radio’s two-hour
weekly “Saturday Night Blues”
program for the past seven years,
and his weekly two-hour “Nateh’l
Blues” show for Edmonton com-
munity radio station CKUA will
celebrate its 25th anniversary
later this year.

Distributed in Canada by
Warner Music Canada for the past
six years, Stony Plain is handled in
the U.S. by Distribution North
America (DNA) and Bayside Dis-
tribution.

The label also has various terri-
torial licensing agreements inter-
nationally, including Munich Reec-
ords (Holland), IRD International
Record Distribution (Italy), Amigo
Musik (Scandinavia), Dixie Frog
(France), Hypertension (Ger-
many), Pioneer LDC (Japan), Lar-
rikin Records (Australia), and
Global Roots (New Zealand).

For the past six years, Stony
Plain has licensed albums for Can-
ada from the New Orleans-based
blues label Blind Pig (Luther Alli-
son, Eddie C. Campbell, and Com-
mander Cody), and it has licensed
recordings from the Austin, Texas-
based Watermelon label (Alejan-
dro Escovedo, Katy Moffat, Monty

PETERSEN

Warden) for the past two years.

While Rhino Records has rights
to reissue much of Sally Gross-
man’'s Bearsville Record catalog,
last year Petersen got export
rights, excluding the Far East, for
Jesse Winchester’s seven Bears-
ville albums, as well as Bobby
Charles’ self-titled 1970 album and
the lone release by the Great
Speckled Bird.

Stony Plain has since released
two Winchester albums, “Jesse
Winchester” (first issued in 1971)
and “Third Down, 110 To Go”
(1972), along with the Charles and
Great Speckled Bird recordings.

Petersen is particularly tickled
with the reissuing of the Great
Speckled Bird album, featuring
Ian and Sylvia, which originally
was released by the now-defunct
Ampex Records in 1969. However,
unlike the Winchester and Charles
albums on Bearsville, the original
master of the Speckled Bird re-
cording couldn’t be found. Instead,
producer Peter Moore remastered
the album from vinyl sources. “We
got a sealed copy of the album
from the Bearsville vaults, but I
had a Canadian pressing from a
second-hand store that weighed al-
most twice as much,” says Peter-
sen. “I sent both to Peter, and it
was the Canadian pressing he
used.”

Petersen has now picked up

worldwide rights to a new Charles
album, “Wish You Were Here
Right Now,” from the Louisiana
swamp rocker’s own label, Rice’'N’
Gravy. The album will be released
in early February. It features re-
cent performances of such
Charles-penned '50s classics as
“Jealous Kind,” “See You Later
Alligator, “Walking To New
Orleans,” and performances by
Neil Young, Fats Domino, and
Louisiana guitarist Sonnje Lan-
dreth.

In April, Stony Plain will release
a new album by blues shouter Wit-
herspoon. Produced by Duke Ro-
billard, the album also features
jazz tenor saxophonist Scott Ha-
milton.

Explaining his keen interest in
recording 71-year-old jazz and
blues legend Witherspoon, Peter-
sen says, “I saw Jimmy this sum-
mer at the Edmonton Folk Festi-
val and spent some time with him.
I really enjoyed his company and
was very impressed with what he’s
doing. All of us involved in this are
so proud we could do such a good
record for Jimmy. It’s one of the
best records he’s done.”

Also being released in April on
Stony Plain are reissues of two of
Petersen’s earliest produced al-
bums, “Walter Shakey Horton
With Hot Cottage,” featuring
Mississippi-born blues harpist
Horton, and “Country Blues” by
Tennessee-born guitarist Johnny
Shines. The Horton recording, Pe-
tersen’s first praduction, was first
released by London Records of
Canada in 1972, while the Shines
album was released by X-tra Rec-
ords in 1974,

On Stony Plain’s longtime com-
mitment to blues music, Petersen
says, “Interest in the blues has
been consistent over the years. It's
generally been based on one or two
artists selling a lot of one record.
Last year, it was Eric Clapton.
People notice there are two Eddie
Boyd songs on his album [‘From
The Cradle’] and, touched by those
songs, decide to seek out other
blues recordings.”

POLYGRAM DIVIDES POP DIVISION INTO 3 UNITS

(Continued from preceding page )

and service it deserves. The back cat-
alog department will now have a full
responsibility for the entire catalog
exploitation. As for national talent,
I'm convinced that with Vaes’ exper-
tise, we will now have both time and
structure to devote ourselves 100% to
the home-grown artists and labels.”
Adds Vaes, “Whereas the adminis-
tration of the publishing department
will remain centralized in Holland, we
will play a very active A&R role to ex-
pand our local-talent roster here.”
Both Cloeckaert and Vaes agree
that with PolyGram’s vast French-
language repertoire (Remark, Bar-
clay, Polydor, and Phonogram), the
decision to incorporate these artists
in either pop, dance, or rock will have
positive results, allowing PolyGram
to serve the Belgian market better

with the full scale of French product.

Wim Cooremans remains mar-
keting manager, special marketing,
working with former Phonogram
product manager An Hajdu, who
will concentrate on back catalog as
product manager. Promo staffers
Dominique van Poucke (pop) and
Charlotte Bertrand (rock) will deal
with all French-language media.

In Flanders, PolyGram is re-
cruiting new promotion staff follow-
ing Marc DeKeyzer’s departure
from the company: Hannelore Van-
staen, from Boudisque promotion,
joined the department in late De-
cember, and there are still vacan-
cies for the posts of national dance
promo officer and a second promo
executive.
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JAPAN (0empa Publications, tnc ) 1/2/95 CANADA (1re Record) 12/26/94 GERMANY compiled by Media Control 1/3/95 FRANCE (snepiropite-Live) 12/24/94
WEEK|WEEK| SINGLES WEEK | week| SINGLES WEEK|WEEK| SINGLES WEEK | WEEK| SINGLES
WEEK
1 | 3 | KOIBITOTACH! NO CHRISTMAS MARIAH CAREY 1 | 1 | SECRET MADONNA MAVERICKWEA 1 | 1 | COTTON EYE JOE REDNEX zvx 1 | 1 | CANYOU FEEL THE LOVE... E. JOHN POLYGRAM
SONY 2 2 ALWAYS BON JOVI MERCURY/PGD 2 3 TEARS DON'T LIE MARK OH MOTDR MUSIC 2 3 | SWEAR ALL-FOR-ONE arianTIC
2 |NEW| TABUN ALL RIGHT SNAP vicror 3 | 3 | CANYOUFEEL THELOVE TONIGHT ELTONJOHN | 3 | 2 | ANANGEL KELLY FAMILY eoeL 3 | 2 | SECRET MADONNA waRNER
3 | 2 | TOMORROW NEVER KNOW MR. CHILDREN tovs HOLLYWOOD/WEA 4 | 4 | ZOMBIE THE CRANBERRIES istanp 4 | & | SATURDAY NIGHT WHIGFIELD aRpLAY
FACTORY 4 | 4 | LOVEISALL AROUND WET WET WET Lonoonead | 6§ | 6 | CONQUEST OF PARADISE VANGELIS eastwesT 5 | 5 | I'LLMAKE LOVE TO YOU BOYZ Il MEN motown
4 | 1 | EVERYBODY GOES MR. CHILDREN TOvs FACTORY 5 | 7 | ONBENDED KNEE BOYZ Il MEN motown/paD 6 |NEW| STAY ANOTHER DAY EAST 17 PoLvGRAM 6 | 4 | 7SECONDS YOUSSOU N'DOUR & NENEH
S |[NEW | ANATA O KANJITEITAI ZARD POLYGRAM 6 8 DO YOU WANNA GET FUNKY C+C MUSIC 7 7 ALWAYS BON JOVI MERCURY CHERRY SQUATT/SONY
6 4 MEGURIA! CHAGE & ASKA PONY CANYON FACTORY COLUMBIA/SONY 8 8 HYPER, HYPER SCOOTER EpL 7 6 LA CORRIDA FRANCIS CABREL coLumBia
7 | 6 | HARUYO, KOl YUMI MATSUTOUKA emi 7 | 5 | RIGHT BESIDE YOU SOPHIE B. HAWKINS 9 | 10 | FOREVER YOUNG INTERACTIVE it 8 | 12 | GIRLS JUST WANT TO... CYNDI LAUPER epic
8 | S5 | MOTEL BZ suc SOMB RSO 10-| 12 | CIRCLE OF LIFE ELTON JOHN PoLYGRAM 9 | 19 | MMMMMMMMM... CRASH TEST DUMMIES ARiSTA
9 | 8 | YUZURENA!NEGAI NAOMI TAMURA POLYDOR 8 | & ) GOONIMOVEJREEDIZIRESL [Quatiyen 11 | 13 | MAX DON'T HAVE SEX WITH YOUR E-EROTIC wr | 10 | 7 | O.C.B BILLY ZE KICK & GAMINS EN FOLIE,
10 [ 7 | SHIAWASE WO TSUKAMITAI KOUMI HIROSE 9 9 | CIRCLE OF LIFE ELTON JOHN HOLLYWOOOMWEA 12 | 8 | LOVERELIGION U 96 moToR MUSIC POLYGRAM
VICTOR i‘l’ }? INSEKNDSITI\éE JDAI{‘JSR/X?TDEN ABMPGD 13 | 9 | PHARAO THERE IS A STAR sony 11 | 10 | FEEL THE HEAT OF THE NIGHT MASTERBOY
ALBUMS RUNKOAET SR 14 |NEW| CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN oL GRAM
1 | 1 | MARIAH CAREY MERRY CHRISTMAS sony 12 | 16 | OUT OF TEARS ROLLING STONES VIRGINCEMA . 12 | 14 | ANYTIME YOU NEED A FRIEND MARIAH CAREY
2 | 2 | YUMIMATSUTOYA THE DANCING SUN Tosmieavem | 13 | 12 :(:JRN THE BEAT AROUND GLORIAESTEFANErc/ | 15 | 18 | ANOTHER DAY WHIGFIELD zv 3| ;"égn*t:“ WARREN G & NATE DOGG
3 5 | KEIZOU NAKANISBI SINGLES PIONEE a4 16 | 15 | WE ARE DIFFERENT POLYGRAM
i 4 % | Sepmies Lm oo e 14 | 10 | I'LL MAKE LOVE TO YOU BOYZ Il MEN MOTOWNAGO Sy MEMBERS OF MAYDAY 14 | 13 | HIGH HOPES PINK FLOYD i
Sl 1Y 1! KoM Ros e s = 15 | 14 | WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 17 | 20 | RAVE NATION DJ HOOLIGAN east west 15 | 17 | IT'S A RAINY DAY ICE MC roLvGaam
6 | 4 | KOME KOME CLUB PHI Il snov 16 | 20 ;?RECLJS&EG?EST DAYS VANESSA WILLIAMS 18 | 16 | ALL1WANNA DO SHERYL CROW aam 16 | 9 f;LI(l;JRx‘EUX MESSAYER FLORENT PAGNY
7 | 3 | CHAGE & ASKA SUPER BEST BOX PONY CANYON 19 | 16 | SATURDAY NIGHT WHIGFIELD zvx
8 |NEW| MR.CHILDREN ATOMIC HEART 10¥'S FACTORY 17 [NEW/| SUKIYAKI 4 PM NEXT PLATEAU/PGD 20 19 LET THE DREAM COME TRUE DJ BOBO FRESHEAMS 17 |NEW| MA NUMBER ONE TONTON DAVID viRGIN
18 | 17 | ANY TIME, ANY PLACE JANET JACKSON VIRGIN 18 |NEW| L’HISTOIRE DE LA VIE DEBBIE DAVIS sony
I A ARIOTa b Sl cewma AT 19 | 20 | COME OUT AND PLAY OFFSPRING
10 | 7 | TSUYOSHI NAGABUCHI ITSUKA NO SYONEN i | 19 | NEw| DANCE NAKED JOHN MELLENCAMP wmercurvrco | 1 | 1 | KELLY-FAMILY OVER THE HUMP epeL .
RCU 20 | 16 | LOVEIS ALL AROUND WET WET WET pOLYGRAM
20 18 LUCKY ONE AMY GRANT Asm/PGD 2 4 THE CRANBERRIES NO NEED TO ARGUE isLanD ALBUMS
=— x ALBUMS 7 o [l e Rt 1 | 1 | FRANCIS CABREL SAMEDISOIR SUR LA TERRE
NETHERLANDS :stichting Mega Top 50) 12/7/94 1 |NEW| BEATLES LIVE AT THE BBC capiroucema Bl e (| waneens Tesoten ol Mo coLUMBIA
THIS | LAST 2 |NEW| PEARL JAM VITALOGY EPic/soNy il : EAST 2 | 4 | JEAN FERRAT FERRAT 95 TeEmer
WEEK (Weex|  SINGLES 3 | 1 | NIRVANA MTVUNPLUGGED INNEWYORK oscuni | ¢ | ¢ | sTiNG FIELDS OF GOLD aam 3 | 3 | SOUNDTRACK THE LION KING sony
1 1 | WILL SURVIVE HERMES HOUSE BAND xpLO/MUSIC 4 4 EAGLES HELL FREEZES OVER GEFFEN/UNI 7 8 SOUNDTRACK THE LION KING PHONOGRAM 4 6 MARIAH CAREY MUSIC BOX coLumsia
2 | 4 | WAAROM NOU JIJ MARCO BORSATO POLYDOR 5 | 5 | VARIOUS ARTISTS DANCE MIX '94 quaurty 8 | 5 | BEATLES LIVE AT THE BBC areiemm 5 | 2 | BEATLES LIVE AT THE BBC AppLE/EMI
3 | 3 | ZOMBIE CRANBERRIES IstanD 6 | 2 | BONJOVI CROSS ROAD MERCURYV/PGD 9 | 10 | CARRERAS/DOMINGO/PAVAROTT! 3 TENORS IN 6 | 5 | RENAUD A LABELLE DE MAI virgiN
4 | 2 | DROMEN ZIJIN BEDROG MARCO BORSATO 7 | 3 | AEROSMITH BIG ONES GEFFENUNI CONCERT 1994 TELDEGWARNER 7 | 9 | ACEOF BASE HAPPY NATION roLvoram
POLYDOR 8 9 GREEN DAY DOOKIE REPRISE/WEA 10 | NEW| SOUNDTRACK DER KONIG DER LOWEN POLYGRAM 8 7 BOYZ Il MEN |l POLYGRAM
L) 12 | 16 | ANDREW LLOYD WEBBER THE VERY BEST 3 VIRGIN
6 | 7 | THE SECOND WALTZ ANDRE RIEU weRCURY 11 | 8 | THECRANBERRIES NO NEED TO... ISLAND/PGD RO ar 11 | 12 | THE 3 TENORS IN CONCERT 1994 CARRERAS/
2 [F8° [MCIRCEE{OFIUIRE ECIONDIOUN MeRcuzy 12 | 12 [ THE TRAGICALLY HIP DAY FOR NIGHT mcauw 13 | 12 | PEARL JAM VITALOGY erc DOMINGO/PAVAROTT! WARNER
8 | 10 | IT'S A RAINY DAY [CE MC BYTEsSONY 13 | 6 | REM. MONSTER WARNER BROS/WEA 14 | 14 | CHRIS REA THE BEST easrwest 12 | 8 | SOUNDTRACK FARNELLI auviois
9 | 5 | ALWAYS BON JOVI MERCURYPOLYGRAM 14 | 19 | SOUNDTRACK FORREST GUMP EPIC/SONY 15 | 17 | AEROSMITH BIG ONES GeFren 13 | 14 | PATRICK BRUEL BRUEL roaeMo
10 | NEW | STAY ANOTHER DAY EAST 17 LONDON/POLYGRAM 15 11 STING FIELDS OF GOLD A&mPGD 16 | 20 R.E.M. MONSTER WARNER 14 15 JAMIROQUAI THE RETURN OF THE SPACE
ALBUMS 16 | 15 | SHERYLCROW TUESDAY NIGHTMUSIC... asmeed | 17 | 7 | WEIHNACHTEN BEI UNS GUTE ZEITEN- COWBOY sony
1 1 | ANDRE RIEU STRAUSZ & CO MERCURY/PHONOGRAM 17 | 13 | OFFSPRING SMASH EritapH SCHLECHTE ZE| eow 15 | 13 | LIANEFOLY LUMIERES virRGIN
2 3 BON JOVI CROSS ROAD MERCURY/POLYGRAM 18 17 TOM PETTY WILDFLOWERS WARNER BROS/WEA 18 13 SOUNDTRACK FORREST GUMP EpiC 16 16 PINK FLOYD THE DIVISION BELL em
3 | 6 | MARCOBORSATO MARCO POLYDOR 19 | 16 | MADONNA BEDTIME STORIES smEmweA 19 |NEW| JOE COCKER HAVE A LITTLE FAITH emi 17 |NEW| MICHEL SARDOU SELON QUE VOUS SEREZ ETC,
4 | 10 | MARIAH CAREY MERRY CHRISTMAS cotumeia 20 | 14 { JIMMY PAGE & ROBERT PLANT NO QUARTER 20 | 18 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB ELCISON
5 | 2 | BEATLES LIVE AT THE BBC appiLEEM: ATLANTIC/WEA AGM 18 | 19 g;gg;“\“ EICHER NON CI BADAR...GUARDA E
4 ANDRE HAZES AL 15 JAAR GEWOON ANDRE Emi . POLYGRAM
g 5 | STING FIELDS OF GOLD Atm k‘ VA 19 | 20 | PATRICK KAAS TOUR DE CHARME sony
8 | 8 | PAULOE LEEUW PARACDMOL sonv 20 | 18 | CELINEDION LIVE A L'OLYMPIA sony
9 | 7 | PEARLJAM VITALOGY epic 7 N ™
10 | 9 | B.ZN. SERENADE MERCURY/PHONOGRAM _ m ] 8 | ITALY (Musica e Dischi) 1/2/95
© 1995, Biliboard/BPI Communications (Music Week/ @ CIN)  1/7/95 THIS | LAST
- THIS | LAST THIS | LAST WEEK (WEEX| SINGLES
AUSTRALIA (Australian Record Industry Assn.) 1/8/95 | weex|week] SINGLES week |week|  ALBUMS 1 | 1 | STRANGE LOVE KINA TMEATAUAN STYLE
s fiiAet 1 | 1 | STAY ANOTHER DAY EAST 17 tonpoN 1 | 1 | THEBEAUTIFUL SOUTH CARRY ON UP THE 2 | 4 | TAKEABOW MADONNA WARNER
weex |weex|  SINGLES 2 | 4 | LOVEME FOR A REASON BOYZONE PoLYDOR CHARTS go: Discs 3 6 | ALLINEED IS LOVE INDIANA DiscOMAGIC
1 1 TOMORROW SILVERCHAIR MURMURSONY 3 5 COTTON EYE JOE REDNEX INTERNAL AFFAIRS 2 5 ETERNAL ALWAYS & FOREVER Emi 4 7 SONG FOR YOU RADIO DEE JAY FOR CHRISTMAS
2 | 7 | ALLIWANTFOR CHRISTMAS IS YOU MARIAH 4 | 6 | THINK TWICE CELINE DION epc 3 | 3 | EAST17 STEAM (oNDON RADIO DEE JAY
CAREY COLUMBIA 5 8 THEM GIRLS THEM GIRLS ZIG AND ZAG RcA 4 4 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 5 |NEW| SYMPATHY FOR THE DEVIL GUNS N’ ROSES
3 4 | ALL | WANNA DO SHERYL CROW asm 6 3 | WHATEVER OASIS CREATION 5 | 24 | PJAND DUNCAN PSYCHE-THE ALBUM TeLSTAR SRy )
4 5 ALWAYS BON JOVI MERCURY/PHONOGRAM 7 13 ANOTHER DAY WHIGFIELD SySTEMATIC 6 2 JIMMY NAIL CROCODILE SHOES eAsT wesT 6 3 ANOTHER DAY WHIGFIELD enerGyY
5 | 6 | SHORT DICK MAN 20 FINGERS resTivAL 8 [ 2 | ALL)WANT FOR CHRISTMAS IS YOU MARIAH 7 | 15 | BLUR PARKLIFE FOOD/PARLOPHONE 7 | 8 | SURE TAKE THAT rca
6 7 IF t ONLY KNEW TOM JONES WARNER CAREY cOLUMBIA 8 27 OASIS DEFINITELY MAYBE CREATION 8 2 STAY WITH ME DA BLITZ BLISS CO/INPROGRESS
7 10 | ON BENDED KNEE BOYZ Il MEN mOTOWN 9 7 CROCODILE SHOES JIMMY NAIL EAST wesT 9 8 STING FIELDS OF GOLD Asm 9 |NEW| HYPER HYPER SCOOTER EpeL
8 | 8 | TURN THE BEAT AROUND GLORIA ESTEFAN eric | 10 |NEW| HERE COMES THE HOTSTEPPER INI KAMOZE 10 | 9 | M-PEOPLE BIZARRE FRUIT DECONSTRUGTIONRCA 10 |NEW] ROUND AND AROUND Ti.PL.CAL. Lup
9 | 12 | COMEOUTAND PLAY OFFSPRING $HOCK CopaR 11 | 6 | BEATLES LIVE AT THE BBC arpLefm ALBUMS
10 | 17 | STAY ANOTHER DAY EAST 17 LONDON 11 | 9 | POWER RANGERS THE MIGHTY MORHPIN 12 | 12 | R.E.M MONSTER waRNER 1 | 2 | BONJOVI CROSS ROAD MERCURY/POLYGRAM
11 | 9 | CHAINS TINA ARENA coumen B0 ERRANGER SlRe 13 | 14 | NEWORDER THE BEST OF GENTERDATE 2 | 1 | STING FIELDS OF GOLD s
12 | 11 | PLL MAKE LOVE TO YOU BOYZ Il MEN wotows 12 [NEW| TELL ME WHEN HUMAN LEAGUE eAstwest. 14 | 4 | STONE ROSES SECOND COMING GerFen 3 | 4 | SOUNDTRACK FORREST GUMP e
IN MY PLACE KYLIE MINOGUE 13 | 14 LET ME BE YOUR FANTASY BABY D svsTemaric 15 | 13 MADONNA BEDTIME STORIES wARNER 4 3 MARIAH CAREY MERRY CHRISTMAS COLUMBIA
13 | 13 | PUT YOURSELF
FESTIVAL 14 | 18 | ETERNALLOVE PJAND DUNCAN xSRHYTHMTELSTAR [ 16 | 33 | AEROSMITH BIG ONES Gerren 5 | 5 | MINA CANARINO MANNARO PoU/EMI
14 | 15 | SYMPATHY FOR THE DEVIL GUNS N’ ROSES 15 | 19 | CRAZY ETERNAL tm 17 | 23 | THE CRANBERRIES NO NEED TO ARGUE istanp 6 | 7 | VARIOUS TOP OF THE SPOT PoLYoOR
GEFFEN 16 | 17 | BABY COME BACK PATO BANTON viraiN 18 | 31 | NIRVANA MTV UNPLUGGED IN NEW YORK GeFFeN 7 | 6 | LITFIBA SPIRITO ceo
15 | 2 | ALLIWANT FOR CHRISTMAS MARIAH CAREY 17 1 11 :IE:E?;E/JES:E HOME FOR CHRISTAS BON JOVI 19 | 25 | INXS THE GREATEST HITS MERCURY 8 | 8 | VARIOUS DJ COMPILATION '94 DiG 17
COLUMBIA 20 28 MARIAH CAREY MUSIC BOX cotumsia 9 10 THE BEST OF SADE SADE epic
16 | 14 | HOOK ME UP CDB columsia 18 | 20 | ANOTHER NIGHT THE REAL MCCOY Buc 21 | 22 | CYNDILAUPER TWELVE DEADLY CYNS ... AND 10 | 9 | NIRVANA MTV UNPLUGGED IN NEW YORK GEFFeN
17 | 16 | (1 COULD ONLY) WHISPER YOUR NAME HARRY 19 | 12 | HOLD ME, THRILL ME, KISS ME GLORIA ESTEFAN THEN SOME MORE £piC
CONNICK JR. coLumBiA EPIC 22 | 17 | SADE THE BEST OF epic sPAIN (TVE/AFYVE) 12/24/94
18 | 18 | BABY COME BACK PATO BANTON VIRGIN 20 | 15 | RIVERDANCE BILL WHELAN son 23 | 10 | LOUIS ARMSTRONG WE HAVE ALL THETIMEIN | Tis | LAST
19 | 19 | COMPLIMENTS ON YOUR KISS RED DRAGON 21 | 18 | TAKE A BOW MADONNA waRNER THE WORLD Em week [ weex|  SINGLES
ISLANO/POLYDOR 22 |NEW/| TRAIN OF CONSEQUENCES MEGADETH capiaL 24 | 19 | UB4O LABOUR OF LOVE-VOLUMES I&Il DEP iNTL 1 | 8 | CARADEESPANA J. RAPALLO Lucas GINGER
20 |NEw| TROUBLE SHAMPOO emi 23 {NEW| STAND UP THUNDER emi 25 | 34 | PINKFLOYD THE DiVISION BELL emi 2 1 | HYPER, HYPER SCOOTER BLANGO Y NEGRO
ALBUMS 24 | 24 | OHBABY ... ETERNAL 1ST AVENUE/EMI 26 | 18 | CHRIS REA THE BEST OF east west 3 | 7 | GENERACTION X K.BOY QuALITY MADRID
1 1 | THE TWELFTH MAN WIRED WORLD OF SPORTS 25 | 10 | WE HAVE ALL THE TIME IN THE WORLD LOUIS 27 | 16 | GLORIA ESTEFAN HOLD ME, THRILL ME,KISSME | 4 | 5 | SYMPATHY FOR THE DEVIL GUNS N' ROSES
I Emi ARMSTRONG Em EPIC GEFFEN
2 | 3 | SOUNDTRACK FORREST GUMP tpic 26 {23 RS WEETILOVE UMZBERTEREN 28 | 7 | CLIFF RICHARDS THE HIT LIST emi 5 |[NEW| OUTSIDE WORLD EP SUMBEAM GINGER MuSIC
3 | 5 | THE CRANBERRIES NO NEED TO ARGUE istanps 27 | 28 | PLLFIND YOU MICHELLE GAYLE rca 29 | 20 | ELVIS PRESLEY ESSENTIAL COLLECTION Rca 6 | 2 | HYPNOSE SCORPIA BLANCOYNEGRO
POLYDOR 28 | 25 | ALWAYS BON JOVI MERCURYUAMBCO 30 | 35 | PEARL JAM VITALOGY tpic 7 [NEW| TRANCE LINE COMMITTEE MAX-MD RECORDS
4 2 MARIAH CAREY MERRY CHRISTMAS cOLUMBIA 29 | 22 SATURDAY NIGHT WHIGFIELD SysTEMATIC 31 29 WET WET WET END OF PART ONE (THEIR 8 4 THE KING OF HOUSE SEMENTAL MAX MUSICMD
5 | 6 | NIRVANA MTV UNPLUGGED IN NEW YORK Gerren | 30 | NEW| SO LET ME GO FAR DODGY 8w GREATEST HITS) POLYGRAM RECORDS
6 | 8 | BON JOVI CROSS ROAD MERCURY 31 |NEW| CRASHIN' IN CHARLATANS sga 32 | 30 | LUTHER VANDROSS SONGS epic 9 | 9 | SECRET MADONNA waRNER
7 | 7 | ABBA ABBA GOLD-GREATEST HITS PoLYDOR 32 | 31 | ONE MORE CHANCE EYC emi 33 [NEW| SHERYL CROW TUESDAY NIGHT MUSIC CLUB 10 [NEW| IT'S A RAINY DAY ICE M.C. BLANCO Y NEGRO
8 | 4 | PEARLJAM VITALOGY epic 33 | 26 | ALL1IWANNA DO SHERYL CROW asm AL ALBUMS
9 | 10 | MARIAH CAREY MUSIC BOX coiumsia 34 |NEW| O BABY SIOUXSIE & THE BANSHEES poLYDOR 34 | 11 | CARRERAS/DOMINGO/PAVAROTTI 3 TENORS IN 1 | 1 | LAURA PAUSINI LAURA PAUSINI oRoWaRNER
10 | 9 | BEATLES LIVE AT THE BBC aprieew: 35 | 30 | WHEN I'M CLEANING WINDOWS 2 IN A TENT o L L e 2 | 2 | BONJOVI CROSS ROAD MERCURYIPHONOGRAM
11 HARRY CONNICK JR. SHE coLUMBIA VARIOUS ; KARAJAN
3 1 | e 36 | 29 | PUT YOURSELF IN MY PLACE KYLIE MINOGUE 36 |NEW| KYLIE MINOGUE KYLIE MINOGUE PoLYGRAM ol B LR T el
DECONSTRUCTION 37 | 36 | JAMIRIQUAI THE RETURN OF THE SPACE
13 | 14 32;’?&"3,35’;0:”"5”“’ QUEEN OF THE ) IS - oo Y e— COWBOY son 4|6 Sg;sx EE.‘BEANMCTOR MANUEL MUCHO MAS QUE
14 16 SOUNDTRACK PULP FICTION BMG 38 [NEW/| THIS TIME OF YERA RUNRIG CHRYSALIS 38 [NEW/| DIANA ROSS ONE WOMAN-THE ULTIMATE 5 4 BEATLES LIVE AT THE BBC ApPLE/EMI
15 | 15 | SOUNDTRACK THE LION KING sony 39 | 34 | WHIGGLE IN LINE BLACK DUCK coLuMBiA s o R 6 | 7 | CARRERAS/DOMINGO/PAVAROTTI THE 3 TENORS
16 | 13 | INXS GREATEST HITS waRneR 40 |NEW.| ONE COOL REMOVE SHAWN COLVIN WITH MARY | 39 | NEW TURNER SIM CAPITAL IN CONCERT 1994 wARNER
17 | 20 | OFFSPRING SMASH sHock CHAPIN CARPENTER COLUMBIA 40 |NEW| PINK FLOYD THE DARK SIDE OF THE MOON Em: 2 | 8 | NIRVANA MTV UNPLUGGED IN NEW YORK ceren
18 [NEw| THE CRANBERRIES EVERYBODY ELSE IS DOING 8 | 5 | MIKEOLDFIELD SONGS FROM DISTANT... WARNER
IT istaNO 9 | 9 | JOSELUIS PERALES MIS 30 MEJORES
19 |NEw| KENNYG MIRACLES ARisTa CANCIONES sony
20 [NEw ! SHERYL CROW TUESDAY NIGHT MUSIC... a&w 10 | 10 | STING FIELDS OF GOLD asm

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Christine Price. Contact 71-323-6686, fax 71-323-2314/2316.

‘New’ indicates first entry or re-entry into chart shown.
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IRELAND P! ireland) 12/29/94

< r~a L}
EUROCHART HOT 100 755 'tweon
THIS | LAST
WEEK | WEEK| SINGLES

1 1 COTTON EYE JOE REDNEX Jive

2 2 ALWAYS BON JOVI MERCURY

3 3 STAY ANOTHER DAY EAST 17 tonooN

4 6 ALL | WANT FOR CHRISTMAS IS YOU MARIAH
CAREY coLumeia

5 4 CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
MERCURY'

6 10 ZOMBIE THE CRANBERRIES IsLtAND

7 5 SATURDAY NIGHT WHIGFIELD x-eNerGy

8 |NEw | OLDPOP IN AN OAK REDNEX zomsa

9 7 HYPER, HYPER SCOOTER cLus TooLs

10 |NEW| LOVE ME FOR A REASON BOYZONE PoLYGRAM
ALBUMS

1 2 BEATLES LIVE AT THE BBC appPLE/EMI

2 1 BON JOVI CROSS ROAD MERCURY

3 3 STING FIELDS OF GOLD aam

4 4 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN

5 5 PEARL JAM VITALOGY eric

6 6 KELLY FAMILY OVER THE HUMP epeL

7 7 CARRERAS/DOMINGO/PAVAROTTI 3 TENORS IN
CONCERT 1994 TELDEC/WARNER

8 10 | THE CRANBERRIES NO NEED TO ARGUE istano

9 | NEW| MARIAH CAREY MERRY CHRISTMAS coLumBia

10 | NEW | SOUNDTRACK THE LION KING POLYGRAM

BELGIUM e Belgium/saBAM) 12/14/94

THIS
WEEK

1

SwENONBWN

NONnbWN =

-
Sw®

LAST
WEEK

1
2
3
NEW

SINGLES

DROMEN SIJN BEDROG MARCO BORSATO
POLYDOR

ALWAYS BON JOVI MERCURY/POLYGRAM

THE UNITY MIX 5 THE UNITY MIXERS 10M
SUPER GUT MO DO witoisco

COTTON EYE JOE REDNEX nve/BmG

ZOMBIE THE CRANBERRIES I1sLAND

KING OF YOUR HEART GOOD SHAPE pino
MAX JACQUES VERMEIRE ALORA/POLYGRAM
BABY COME BACK SAM GOORIS Jre

MIJN GESCHENK JOHN TERRA-EMMA PHILIP
ASSEKREM RECORDS

ALBUMS

STING FIELDS OF GOLD asm

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
MANIACS OF LOVE GOOD SHAPE oino

BON JOVI CROSS ROAD MERCURY/PHONOGRAM
DANA WINNER PARADIIS Emi

BEATLES LIVE AT THE BBC appLE/EMI
DOMINGO, WARWICK, CARRERAS CHRISTMAS IN
VIENNA sony

SADE THE BEST OF SADE eric

MARIAH CAREY MERRY CHRISTMAS coLumBiA
INXS THE GREATEST HITS PHONOGRAM

DENMARK (FP/Nieisen Marketing Research) 1/4/95

THIS | LAST
WEEK | WEEK
1 2
2 1
3 4
4 5)
5 5
[ 8
7 6
8 A
9 |NEwW
10 | NEW
1 i
2 2
3 4
4 3
5 7
[ 6
7 &
8 9
9 |NEW
10 | NEW

SINGLES

LOVE ME FOR A REASON BOYZONE poLyDorR
STAY ANOTHER DAY EAST 17 LonoON

COTTON EYE JOE REDNEX INTERNAL AFFAIRS
THEM GIRLS, THEM GIRLS Z1G & ZAG Rrca

ALL | WANT FOR CHRISTMAS IS YOU MARIAH
CAREY coLumsia

RIVERDANCE BILL WHELAN son

PLEASE COME HOME FOR CHRISTMAS BON JOVI
MERCURY/POLYGRAM

WE HAVE ALL THE TIME IN THE WORLD LOUIS
ARMSTRONG emi

THINK TWICE CELINE DION epiC

WHATEVER OASIS CREATION

ALBUMS

GARTH BROOKS THE HITS capitoL

CHRISTY MOORE LIVE AT THE POINT coLumBia
SOUNDTRACK FORREST GUMP epic

VARIOUS NOW THAT'S WHAT | CALL MUSIC '29
EMmI

THE CRANBERRIES NO NEED TO ARGUE istanD
THE BEAUTIFUL SOUTH CARRY ON UP THE
CHARTS co! DisCs

BON JOVI CROSS ROAD MERCURY/POLYGRAM
VARIOUS A WOMAN'S HEART 2 Dara

R.E.M. MONSTER WARNER

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN

AUSTRIA (auvstrian IFPVAustrian Top 30) 12/20/94
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THIS
WEEK

1
2
3
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oP®NOU &

DN HWN =
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LAST
WEEK
2
1
3

NEW |

NEW

SINGLES

OLD POP IN AN OAK REDNEX BMG/ARIOLA
COTTON EYE JOE REDNEX BMG/ARIOLA
SYMPATHY FOR THE DEVIL GUNS N’ ROSES
GEFFEN

THIS IS THE WAY E. TYPE POLYGRAM

LAST CHRISTMAS WHAM sony

ALWAYS BON JOVI MERCURY

DISSIDENT 2 PEARL JAM epiC

DISSIDENT 3 PEARL JAM eriC

STAY ANOTHER DAY EAST 17 POLYGRAM
SATURDAY NIGHT WHIGFIELD scanpiNavian

ALBUMS

AEROSMITH BIG ONES GEFFEN

THOMAS HELMIG STUPID MAN BmG
PA-PAPEGOJE PA-PAPEGOJE sonv

STIG ROSSEN LIVE IN CONCERT kavan

BON JOVI CROSS ROAD MERCURY

GARY MOORE BALLADS & BLUES 1982-1994
VIRGIN

CARRERAS/DOMINGO/PAVAROTTI THREE
TENORS IN CONCERT 1994 TELDEC/WARNER
STING FIELDS OF GOLD asm

THE CRANBERRIES NO NEED TO ARGUE sLanp
MONRAD & RISLUND FARVEL AGE em

LAST
WEEK
8

SINGLES

HEY SUSSER LUCIELECTRIC BmG

COTTON EYE JOE REDNEX tcHo

AN ANGEL KELLY FAMILY em

HYPER HYPER SCOOTER ExcL

ALWAYS BON JOVI MERCURY/PHONOGRAM
MORGEN KOMMT DER MOGO MOGO UNIONVER
CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
POLYDOR

300 PS EAV Emi

ALL | WANNA DO SHERYL CROW Aam

LOVE RELIGION U 96 pPOLYGRAM

ALBUMS

E.A.V NIE WIEDER KUNST em

KELLY FAMILY OVER THE HUMP em

BON JOVI CROSS ROAD MERCURY/PHONOGRAM
BEATLES LIVE AT THE BBC EMIAPPLE
NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
SOUNDTRACK THE LION KING PoLYDOR
PEARL JAM VITALOGY eric

MARIAH CAREY MERRY CHRISTMAS coLumBia
SOUNDTRACK FORREST GUMP epic

SOUNDTRACK GREASE (THE MUSICAL) BMmG

NORWAY  (verdens Gang Norway) 1/4/95

PORTUGAL (rortugavare) 12/28/94

THIS
WEEK

1

NoOnesEwN

—
oWw®

LAST
WEEK

- N

ALBUMS

BON JOVI CROSS ROAD MERCURY/POLYGRAM
VARIQUS SUPERMIX 9 wvipisco

VARIOUS BIOGRAFIA DO FADO emi
MADREDEUS O ESPIRITO DA PAZ em
VARIQUS TOP STAR 94/95 vioisco
VARIOUS NO.1 aROLA
PEDRO-ABRUNHOSA/BANDEMONI VIAGENS
POLYDOR

PEARL JAM YITALOGY. epic

STING FIELDS OF GOLD aem

VARIOUS ALL YOU NEED IS LOVE sony

THIS | LAST
weEK |weex| SINGLES
1 1 COTTON EYE JOE REDNEX BmG
2 2 BON JOVI ALWAYS MERCURY
3 3 ZOMBIE THE CRANBERRIES isLanp
4 7 STAY ANOTHER DAY EAST 17 POLYGRAM
5 8 SYMPATHY FOR THE DEVIL GUNS N' ROSES
GEFFEN
6 9 CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
POLYGRAM
7 6 EVEN IF THE RAIN FLAVA TO DA BONE waRNER
8 4 DISSIDENT 2 PEARL JAM EpPIC
9 5) SATURDAY NIGHT WHIGFIELD scanpinavian
10 |NEW| ANOTHER DAY WHIGFIELD ScanDiNaviaN
ALBUMS
1 2 TRAVELIN STRAWBERRIES THE JULKENLENDER
EMI
2 1 VARIOUS ABSOLUTE MUSIC 12 eva
3 3 DANCE WITH A STRANGER UNPLUGGED HITS
BMG
4 6 HERBERT VON KARAJAN LES PLUS BEAUX
ADAGIOS POLYGRAM
5 |NEW | JENTER OG SANN Di DERRE soner
6 | NEW | BON JOVI CROSS ROAD MERCURY
7 7 OYSTEIN SUNDE DU MA KKE KOMME GER TvLDEN
8 4 VARIOUS ABSOLUTE MORE CHRISTMAS Eeva
9 | NEW | CHRIS REA THE BEST OF waRrNnER
10 |NEW! VARIOUS 1994 MEGA HIT MIX arcabe
HONG KONG «7pi Hong Kong Group) 12/25/94
THIS 1
week |week| ALBUMS
1 NEW | JACKY CHEUNG THIS WINTER IS NOT VERY COLD
POLYGRAM
2 1 LEON LAl RED HOT HITS roLYGRaM
3 |NEW| FAYE WONG TO PLEASE MYSELF cineroLy
4 2 EKIN CHENG THE BEST SHOW sma
5 |NEW| SAMMICHENG SAMMI CAPITAL ARTIST
6 |NEW | WUCHIEN LIEN SIMPLE LOVE sony
7 6 EMIL CHOW MEET WITH MUSIC Rrack
8 4 VARIOUS POLYGRAM SUPER COLLECTION
POLYGRAM
9 3 ANDY HUl HEART CAPITAL ARTISTS
10 INEWI EDMOND LEUNG THE BEST cariTaL ARTISTS

GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

NEW ZEALAND: The coincidental return from Australia of Crowded House’s Neil Finn and
singer/songwriter Dave Dobbyn to their homeland has produced an exceptional resuit. Dob-
byn’s album “Twist” (Sony), produced by Finn, is a collection of such finesse it has prompted
comparisons with “Revolver” by the Beatles and the last Crowded House
album, “Together Alone.” A gifted songwriter, with a soulful voice and
searing guitar technique, Dobbyn enjoyed sustained success in rock bands
here, but he departed for Australia when his cheery solo pop hit “Slice Of
Heaven” rocketed up the chart there. Not a man to be pigeon-holed as a
pop star, he subsequently found himself spiritually and, for a while, con-
tractually adrift. He eventually hooked up with Mitchell Froom, who pro-
duced his album “Lament For The Numb,” released 18 months ago. That
dark, pop-conscious outing now seems a mere rehearsal for the magical,
mysterious “Twist,” which debuted at No. 11—even faced with the heaviest of pre-Christmas
competition. Finn brings a George Martin-style pop craft to the production, and the album
is full of delicious ballads. Its probing lyricism is enhanced by a sense of spontaneity and
sheer delight at being back home again. It is an extraordinary piece of work that has had
crities reaching for superlatives . .. and the public for their wallets. GRAHAM REID

PRI PR Sepape |

U.K.: A steaming brew of the most intoxicating world rhythms, which has been wafting from
behind a door in the unlikely locale of Brixton in South London for the last seven years, has
now been captured on record. The Mambo Inn night at the Loughborough Hotel has become
a haven for young explorers of world dance grooves. Running from 10 p.m.-2 a.m. every Sa-
turday, it has dancefloors in two rooms resounding to the musical selections of regular DJs
Los Trios Mambos. The club also features guest DJs on a regular basis, including Coldeut’s
Jonathan Moore and world music authority, writer, and Oval Records boss Charlie Gillett.
The Mambo celebrates its seventh birthday with a 14-track compilation—“Big Noise” (Ryko-
disc), compiled by Los Trios’ Gerry Lyseight. The album amounts to a pleasure-filled world
cruise, with sounds from Brazil, Guinnea-Bissau, Atlanta, Pakistan, and many other ports
of call. Highlights include “Ussak Ndja” by Tchando, a remix of Ustad Nusrat Fateh Ali
Khan’s “Kinna Sohna” by Bally Sagoo, and “My God Can Do Anything” by Luther Barnes
& the Red Budd Gospel Choir. Gillett also recommends the Whirl-y-Gig club at Shoreditch
Town Hall in the east of the capital, which with little publicity packs in 1,400 willing young-
sters each week with a mixture of ambient, house, and world music. As the voice intones at
the end of a track on “Big Noise” called “Dub Lion” by DJ Food: “That selection was very
beautiful . .. May I inquire the name of it?” PAUL SEXTON

JAPAN: Husband and wife team Emi and Ryuji Fujita write and record songs together as
the aptly named Le Couple. They debuted this year on the Pony Canyon label after being
part of a five-member country-and-western band. The country influence is evident on the B-
side of the duo’s latest single, “Ryori No Kinenbi” (Cooking Anniversary), which features a
banjo, an instrument not found on too many Japanese pop records. The song describes a
newly wed wife’s difficulty in coming up with a wide enough variety of dishes to satisfy her
husband, owing to her limited culinary repertoire. It means a lot to her if he compliments
her on her cooking, so much so that she’ll remember it as a special day—a “cooking anniver-
sary.” Instead of being suppressed by irate feminists, as one would expect, the track is now
being used as the theme song for the NHK TV music program “Mina No Uta.”

STEVE McCLURE

FRANCE: Composer and producer Hector Zazou has always had a taste for imaginative,
original, and far-from-mainstream projects. Two years ago on “Sahara Blue,” he visited the
writings of Arthur Rimbaud through the work of musicians as diverse as John Cale and
Khaled. Now he has journeyed into the cold world of the wild North for a project called
“Songs From The Cold Seas.” Traveling throughout Siberia, Alaska, Greenland, Iceland,
Sweden, Finland, the Shetland Islands, and the Japanese island of Hokkaido, Zazou re-
corded a collection of traditional ballads, sailors’ songs, and other ancient tunes. These in-
cluded performances by Lena Willemark of Sweden, the Finnish vocal group Varttina,
Tokiko Kato (a Japanese performer who sings an Ainu song), Marina Schmitt from
Greenland, and Vimme Saari, a “joiks” singer from Norway. Later in the studio, he mixed
their performances with modern music by Mare Ribot, the Balanescu Quartet, Brendan
Perry (of Dead Can Dance), Barbara Louise Cogan, Mark Isham, Jerry Marotta, Har-
old Budd, Sara Lee, and additional singing by Bjork, Siouxsie Sioux, Jane Siberry, and
Suzanne Vega dueting with John Cale. The result is captivating and often stunning. The
album is released this month to coincide with a documentary and the publication of a book
retracing Zazou's extraordinary journey in the cold. EMMANUEL LEGRAND

IRELAND: “Dancing The Dublin Reel” (Rego Records) by Dublin-born U.8. resident Carl
Corcoran is a mixture of old and new Irish music featuring original compositions by Cor-
coran and his wife, Rosemarie Taylor, as well as Richard Thomp-
son’s “Waltzing’s For Dreamers” and oldies such as “Slieve Gallon
Braes,” “I'll Remember You Love (In My Prayers),” and Percy
French’s “Eileen Og.” In 1974, when he was known as pop singer Ja-
mie Stone, Corcoran was voted Ireland’s artist of the year for the Rec-
orded Music Industries (RMI) awards with his debut EMI album, “Let
It Shine.” In 1978, he reverted to the name Carl Corcoran and settled
in America, where he concentrates on playing to predominantly Irish-
American audiences, currently with the Paddy Noonan group in the New York tri-state
area. “Dancing The Dublin Reel” is a return to the kind of music he first recorded with
the traditional group the Crehan Family. KEN STEWART
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in Machine. To promote “A Soap Opera Christmas” on RCA, three soap stars

who appear on the album stopped by Smith’s Food & Drug outlet, which carries
music via a vending machine, for an in-store. Pictured in front of Vending
Intelligence’s ExpressStop CD Sales Center, from left, are Donny Jones, manager
of Smith’s; Pete Folger, president of Vending Intelligence; Adam Lilling, marketing
manager of Vending Intelligence; Scott Reeves, who plays Ryan McNeil on “The
Young And The Restless”; Diana Barton, who portrays Marijo Mason on “The
Young And The Restless”; Brad Maule, who plays Tony Jones on “General
Hospital’; Bonnie McCassy, RCA's West Coast regional sales director; Jerry
Follis, GM of Vending Intelligence; and Don Klosterman, director of marketing at

Vending Intelligence.

Cable Net Debuts Music-Buying Club

Bl BY CATHERINE APPLEFELD

SCOTTSDALE, Ariz—MOR Music
wants to sell more music, and it is gal-
loping into its third year with the intro-
duction of a savings club, a CD-ROM
through which consumers can access its
catalog of more than 30,000 titles, and
a cross-promotion with ABC Radio
Networks.

The St. Petersburg, Fla.-based ca-
ble-television network—currently
available in 16 million homes—has car-
ved a niche in the interactive home-
shopping arena, said CFO Greg Pai,
pointing to its unique format of airing
music videos and simultaneously offer-
ing viewers the opportunity to phone in

Avenue Winning War At Retail With Reissues
Label Keeps Catalog Titles Coming For ’70s Favorites

M BY SARI BOTTON

NEW YORK—From the front
lines of the battle for retail sales
comes a jubilant cry from Avenue
Records: War is not over.

The label is happy to report that
War, the funk/R&B/pop band best
remembered for '70s hits such as
“Why Can’t We Be Friends?,”
“The Cisco Kid,” and “The World
Is A Ghetto,” is alive and kicking—
and selling plenty of catalog,
thanks to a combination of factors
including a promotions contest co-
ordinated by Avenue and Rhino,
its distributing label, among WEA
Distribution branches that yielded
compelling visual merchandising
in stores.

According to Avenue vice presi-
dent of marketing Stuart Love, to-
tal catalog shipments for the past
six-month period reached
1,255,786 units, more than double
the average 500,000 to 600,000.

In addition to retail promotions,
the release of the first new War al-
bum in 13 years—the “Peace Sign”
album, emblazoned with that sym-
bol—during the summer also
helped boost catalog sales. “We
felt it would help to blow the band
back up again, but we had no idea
that the catalog would go so
crazy,” says Jerry Goldstein, CEO
of Avenue. So far, the album, the
18th released by the band since its
inception in 1969, has sold about
63,000 units as of Dec. 25, accord-
ing to SoundScan.

Goldstein started the independ-
ent Avenue in 1992 mainly for the
purpose of reviving War, with
which he has collaborated on
songwriting and producing since
the band’s the late '60s birth.

The band now comprises nine
members, including two of the
original players: keyboardist/vo-
calist Lonnie Jordan and guitarist/
vocalist Howard Scott.

“I think WEA really got behind
the new album, and got all its
branches working on this,” Gold-

War’s back catalog has enjoyed robust
sales thanks to a combination of
marketing strategies, including a retail
display contest. Pictured above, sales
associates at Trans World
Entertainment’s Record Town store in
Wayne, N.J., make sure the customers
are confronted with War.

stein says. “They did a first-class
campaign with endcaps, store win-
dows, prominent displays in the
key retailers and the mom-and-
pop stores. The awareness of the
new album brought a renewed
awareness to the band.”

“I think that all the publicity and
advertising surrounding the
‘Peace Sign’ album brought a lot of
the old War fans out and into the
record stores,” suggests Keith
Altomare, Rhino’s VP of sales.
“Once they were in the stores, they
discovered that they could buy all
the catalog stuff that they loved on
CD. I was very happily amazed at
the way in which the record
brought a whole lot of people out to
record stores who might not have
normally been there. As people
who deal mainly with catalog prod-
uct, that’s our main goal.”

Goldstein adds that the current
widespread nostalgia for *70s mu-
sic, along with War’s favorably re-
viewed summer tour, have also
been major factors in the boom at
retail. “We've gotten a lot of play
on radio stations that play '70s

rock,” he says.

But much of the credit for the
band’s renewed popularity is being
given to sales and promotions ef-
forts. For instance, in the spring,
Avenue and WEA set up 4 national
competition among WEA’s
branches for the most innovative
and enticing in-store displays pro-
moting the new War record and
the band’s catalog titles, mainly
“The Best Of War And More” and
“The War Anthology 1970-1994.”
The former title, a rerelease of a
1987 compilation, has moved about
650,000 units since its 1992 rere-
lease, while the latter was shipped
to the tune of 50,000 units in
October.

Most of the displays stood for
four months or more, and Avenue’s
executives say the contest sparked
excitement in the branches, which
trickled down through the re-
tailers to consumers. Four win-
ners—one from each region—
were awarded $400. “We featured
the catalog titles in all our co-op
ads with retailers, too,” adds Stan
Snyder, Avenue’s VP of sales.

Snyder says the retail effort has
been supplemented by other pro-
motional tools. “We've tied in with
radio, had the band do in-store per-
formances, given retailers T-shirts
and stickers and posters to give
away in contests,” he says. In some
cases, he notes, promotional pric-
ing was implemented when the
band was performing in town.

Goldstein says he’s optimistic
about the lasting appeal of the
band, which had been building the
momentum for this latest resur-
gence for the past two years
through sporadic touring. Gold-
stein planted the seed for this
growth in 1992 when he made a
deal with rap acts that had used
War samples in their work: in lieu
of asking for payments or royal-
ties, Avenue included the artists’
War-sampled tracks on a compila-
tion album dubbed “Rap Declares
War.”

and purchase such product as CDs, cas-
settes, longform videos, concert memo-
rabilia, and other collectibles.

The company, which caters primarily
to 25- to 64-year-olds, has heen testing
its MOR Music Club for several months
and plans to roll it out just after the
first of the new year.

For a fee of $39.95 per year or $3.33
per month, club members will receive
a discount of 30%-60% on all MOR
product, Pai told
Billboard at the
Conference on In-
teractive Market-
ing held here.

In its first

month of testing,
MOR signed up
5,000 subscribers
for the club, ac- PAl
cording to Pai.
Sales among the test club members
rose from an average of 1.7 units per
transaction before joining to 8.5 units
per transaction after, with the average
transaction rising from $18 to about
$45, not including membership fee.

CDs are generally priced between $9
and $11, with casseltes selling for $4
and $6. Pai declined to reveal revenues,
but he said that MOR will do “a few
hundred thousand transactions” this
year.

He said direct selling is just one rev-
enue stream for MOR. ‘“We want to
make money on the club” as well. And
he noted that the network just phased
in advertising in late June.

As a network, MOR tries to create
value for the cable systems that carry
it, he pointed out. “The home-shopping-
type networks want you to buy; they
don’t care if you watch. I want you to
watch us or buy us.”

The club also helps in that it builds
an affinity with the network. “People
like the club because it is a no-obliga-
tion service,” Pai said. “If customers
buy just one CD per month, they have
already gotten back their money and
more.”

The test also taught MOR
something else. “The most important
thing about a club is service,” Pai said.
“People need to know they are going to
get their music in a timely manner, that
we're always stocked, and that the
quality is excellent.”

To generate interest in its club,
MOR is rolling out a cross-promotion
with ABC Radio in the first quarter of
"95. “We'll be tying in our merchandis-
ing and telemarketing capabilities with
their on-air promotions, contesting,
and request line,” Pai said.

In a test now with ABC, MOR is con-
ducting a tie-in with the radio net-
work’s contests. When a caller to the
contest line fails to win or is unable to
get through, he won't hear a busy sig-
nal. Instead, he will get a response that
says something like, “Sorry you did not
win. Would you like to hear concert in-
formation and learn about MOR Mu-
sie?”

If callers respond accordingly, they
will be transferred to MOR’s telemar-
keting department, which will then at-
tempt to sell them a club membership
at a discount. “All we want is the

MOR Offers Discounts To Spur Purchases

chance to tell them who we are and
what we are,” Pai said. Initially, the
service is being tested on 500,000 cal-
lers; the rollout will be to “several mil-

lion,” he said.

The joint venture initially will be
played on ABC’s oldies and country
formats. In the latter genre, Pai hopes
to bolster sales.

“It’s interesting,” he said. “We play
20% country music, but it only amounts
to about 8%-10% of our sales. Your
country buyer does not necessarily
have the electronics or the financial
wherewithal to buy a lot of the music.”

The main genres that are sold
through MOR are classic rock, pop,
new age, jazz, and R&B, he said. “An-
other thing that is responding very well
is "70’s disco music,” he added. As a re-
sult, MOR is looking for ways to spur
more sales in that genre.

In addition to its cross-promotion
with ABC, MOR also is developing a
CD-ROM with Atlanta-based software
company Galileo, which it hopes to in-
troduce concurrently with the club de-
but. Also, the CD-ROM package could
be distributed as a free giveaway, via
merchants that sell CD-ROM hard-
ware.

“We're creating 4 screen format that
mirrors our network look. The product
will be in the left corner, and the price
and other information will be listed at
the bottom,” Pai said. The CD-ROM
package will allow users to browse
25,000 titles. “Where the labels allow us
to do it, we'll sample portions of music
videos and show artist interviews.”

Also, the company is trying to build
in artificial intelligence so that the
package can suggest titles to users
based on their sampling patterns.

If a user wants to order product, he
can transmit by fax or modem an order
form generated by the package, mail it
in, or call MOR.

Pai also said he sees the CD-ROM
package as a medium for eross promo-
tions. Pai said MOR is in discussions
with Coca-Cola and several other bev-
erage companies about cross-promo-
tion possibilities. The company also is
talking with Sony Electronies about
“bundling the CD-ROM with MiniDisc
hardware,” he said.

MOR currently does not carry the
MD format, but Pai said he would con-
sider it in the future. “Right now, there
really is not a market for MiniDise, but
if we could drive hardware for Sony,
we’d carry the product.”

Looking ahead, Pai also envisions po-
tential partnerships with conventional
music retailers. “I am concerned about
the way retailers see us. I want them
to see us as an expansion of their busi-
ness, not a displacement,” he said.

He stated emphatically that MOR
drives retail sales. “We are a 24-hour
music channel, and we remind adults
how much they like musie,” he said.
“People will buy from MOR, but in the
event they don’t want to buy from us,
it’s only natural that they will be buy-
ing from retailers.”

He complained that merchants are
unaware of the synergies available to
them with MOR. “Music stores com-

(Continued on next puge)
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Retail

Phoenix Retailer’s Got Soul — And Plenty Of It

B BY ED CHRISTMAN

PHOENIX—Rap may be making big
money for lots of record stores, but
Jaagi Music generates its business
from another genre of urban music:
soul music. And if that category isn’t
specific enough, Jaagi mainly carries
albums that eame out before 1979,
which is a pretty good trick consider-
ing that owner Jerry Johnson didn’t
open his first record store until 1983.

Back then, after trying to fulfill his
dream of becom-
ing a dancer and
singer, he turned
to the next great
love of his life:
collecting musie.
But he decided
that instead of

! spending money

JOHNSON on it, he would

make money from

it. So he opened his first store in Har-

bor City, Calif., right outside Los
Angeles.

“In any business,” he says, “you
learn as you go. When I started, I was
stocked with all of these beautiful jazz
albums that I like. Also, I stocked rap
because I was right across the street
from a high school, and I knew 1
would clean up with it.”

But Johnson was surprised when
most of his customers were asking for
music by Don Julian & the Meadow-
larks (aka the Larks), the Delfonics,
the Temptations, the Temprees, Blue
Magie, and Bloodstone.

“I couldn’t give rap away,” he says.
“The kids would come in here and
thumb through it, but they wouldn’t
buy it. So being a businessman, I
brought in more oldies” and got rid of
current music.

Besides, Johnson says he knew
that he couldn’t compete with the
chains, and that in order to stay in
business, he would need a niche to
survive. So he began specializing in
soul music and set the breakpoint for
his inventory at 1979, which is when
the “computer” started to take over
R&B music, he says.

Eventually, the store’s reputation

The exterior of the new Jaagi Music location. (Billboard Photo)

for stocking old soul music spread,
and he started getting phone calls
from miles away for even rarer soul
music. This led him to import albums
from other parts of the world, as well
as starting up a mail-order business.

Along the way, he moved his store
to Carson City, Calif,, and then to
Long Beach, Calif. But when Los
Angeles was hit with the riots after
the Rodney King trial, he lost every-
thing when his store was looted.

Instead of trying to start over in
California, he moved to Phoenix and
opened Jaagi Music in 1993. Jaagi
means “sweetheart in Korean,” ac-
cording to Johnson, and the store is
named in honor of his wife.

In most of his locations, Johnson
has sought to supplement his income

fA ; mu=amEa )\
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Business is so good at Jaagi Music that
clothing, merchandised here behind a
CD rack, is being phased out.
(Billboard Photo)

MOR SETS MAJOR GROWTH AS °95 GOAL

(Continued from preceding page)

plain about their business being taken
away, but they are not doing anything
about it,” he said. “I don’t expect them
to put the MOR Music Club informa-
tion at their point of sale, but I'll give
them the opportunity to sponsor a
block of music.

“I wouldn’t mind doing a cross-pro-
motion with a Strawberries or a Came-
lot,” Pai said.

MOR buys directly from distributors
and from one-stops like Musie City.
Also, MOR warehouses some product,
mainly musie-related merchandise like
T-shirts. For fulfillment, it supple-
ments its own efforts of shipping mu-
sic-related product by using Music City
in Nashville and other wholesalers for
music product.

While MOR has a good relationship
with wholesalers, Pai would like to im-
prove relations with labels. In particu-
lar, he said he wants them to view MOR
as a vehicle that will drive sales for
them. “If I can show that to the labels,

they will direct promotional dollars to
MOR,” which in turn will improve sales
for both MOR and retail, he said.

According to Pai, MOR can help la-
bels reach adults, many of whom do not
watch MTV. He is particularly excited
about the idea of compiling a database
of listeners’ musical tastes. “We’ll know
exactly what kind of music they're lis-
tening to. Can you imagine the possibil-
ities with that kind of database?” he
said. “We want to discover what moti-
vates consumers to make a purchase,
whether on-air promotions stimulate
sales, things like that.”

Whether MOR beds down with a mu-
sic chain or not, survival in interactive
retailing will mean having enough cap-
ital to expand the network, notch new
distribution channels, and form indus-
try alliances, Pai said.

“MOR Music will eventually have to
partner with a major entity,” he said.
“And I think it will happen sooner than
later.”

with another inventory line. In Cali-
fornia, electronics equipment was a
part of the inventory, and when Jaagi
opened in Phoenix, the store carried
both men’s and women'’s clothing.
But after moving the store to a
stronger location last year, business
is so good that Johnson says he is
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phasing out clothing to bring in more
music product.

Since October, the store—located
in a 6,000-square-foot space in a strip
center near downtown Phoenix—has
seen its music inventory grow from
3,000 titles to 10,000 titles. Music and
related product now accounts for 90%
of sales, with clothing the remainder.

Johnson reports that 80% of his
customers in Phoenix are Hispanic,
but he says it doesn’t surprise him
that they want soul music since his
first store in California also had a
large Hispanic customer base as well,
and that location was the one that led
him into specializing in soul.

Another shift is going on inside the
store as well. CDs now account for
60% of album unit sales, as opposed
to 40% for cassettes. Most albums sell
at around list price, or a little lower.

The current top sellers in the store
are the Fatback Band’s “Hot Box”;
the best of Skyy; a Dyke And The
Blazers collection; the Emotions’
“Flowers”; the 0'Jays’ “Live In Lon-
don”; Bloodstone’s “We Go A Long
Way Back”; the Whispers’ “30th An-
niversary Album”; the S.0.S. Band’s
greatest hits; Tom Browne’s “Funkin’
For Jamaica”; “Ray, Goodman &
Brown”; Norman Connors’ “You Are
My Starship”; a Blackbyrds ‘two-
fer’—*“City Life” and “Unfinished
Business”; “Al Green/Greatest Hits”
and “Supreme Al Green”; and “City-
wide Classics, Vol. I & I1.”

Many of the albums are only availa- |

ble as imports, Johnson notes.

One of the things that is making it
easier to track down rare albums is
the computer, Johnson says. “I just
found a Nat King Cole ‘Live At The
Sands’ laserdisc through hooking up
to the Internet,” he reports. Also, he
hopes to use the Internet to sell mu-
sic.

Already, 20% of his business comes
through mail order. But now he is re-
ceiving orders from places like Hel-
sinki and Denmark over the Internet,
and he plans on setting up a couple of

bulletin boards, listing some of his in-
ventory.

In addition to soul music, Johnson
says he has developed a nice little
business by carrying videocassettes
of black exploitation flicks like
“Coffy,” “Blaeula,” “The Mack,” and
“Cotton Comes To Harlem.” He now
stocks some 100 movies, which con-
tribute about 7% of total sales reve-
nue. Another couple of percentage
points are picked up through selling
books on soul music. This month, he
plans to add laserdisc titles as well as
used CDs to the inventory.

One of his favorite marketing tools
is having musical showdowns in the
store on Saturdays. “Last week, we
had a big battle, playing albums by
Boyz II Men and the Temptations,”
he says. “We could have 20 or 30 peo-
ple in here, and we play the songs

back and forth, until we pick a win-
ner. On Christmas Eve, we did that
and had people in here from Albu-
querque, [N.M.], San Diego, and Ore-
gon.”

When soul artists come to town,
they usually stop by the store and
hang out, and that generally draws a
crowd as well, Johnson says. And for
the first time, Johnson is using local
television to advertise, which is bring-
ing in a whole new audience of shop-
pers to the store. But whether the
customer is in the store for the first
time or is a regular, Johnson says
that the best thing about being in the
record store business is hearing a
customer say, “Man, I have been
looking for this album for 10 years.”

“When I hear people say that, I
think to myself, ‘That’s why I am in
this business,” ” Johnson says.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES -
REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan O =
o8| 58| armist I e | g5
FZ | S2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE} 23
A A% NO. 1T * & %
NINE INCH NAILS @ PRETTY HATE MACHINE
1 19 TVT 2610* (9.98/15.98) 9 week at No. 1 69
MANNHEIM STEAMROLLER A ¢ CHRISTMAS ALBUM
2 2 AMERICAN GRAMAPHONE 1984 (9.98/14.98) 34
BOYZ It MEN A ® COOLEYHIGHHARMONY
3 18 | MOTOWN 6320 (9.98/15.98) 5
NIRVANA BLEACH
4 32 | SUBPOP 34* (8.98/14.98) - 38
MANNHEIM STEAMROLLER A ¢ A FRESH AIRE CHRISTMAS
5 1 AMERICAN GRAMAPHONE 1988 (9.98/14.98) 34
AEROSMITH A ® GREATEST HITS
6 33 | COLUMBIA 57367 (7.98 EQ/11.98) 188
BEASTIE BOYS A ® LICENSED TO ILL
1 — DEF JAM 40238/COLUMBIA (7.98 EQ/11.98) 119
STEVE MILLER BAND A ¢ GREATEST HITS
8 43 CAPITOL 46101 (7.98/11.98) 186
BOYZ It MEN A CHRISTMAS INTERPRETATIONS
9 4 MOTOWN 6365 (10.98/16.98) 9
EAGLES 4 © HOTEL CALIFORNIA
10 46 ELEKTRA 103 (7.98/11.98) 94
BOB MARLEY AND THE WAILERS A LEGEND
11 24 | TUFF GONG 846210*/ISLAND (10.98/16.98) 180
GREEN DAY KERPLUNK
12 | 39 | LOOKOUT 46* (7.98/10.98) 11
GLES A ** GREATEST HITS 1971-1975
13 17 ELEKTRA 105* (10.98/15.98) 191
PINK FLOYD A '3 DARK SIDE OF THE MOON
14 | 23 | CAPITOL 46001* (9.98/15.98) 191
PINK FLOYD A ® THE WALL
15 16 | coLUMBIA 36183 (15.98 EQ/31.98) 191
JAMES TAYLOR A7 GREATEST HITS
16 | 36 | WARNER BROS. 3113+ (7.98/11.98) 189
JOURNEY A’ JOURNEY'S GREATEST HITS
17 34 | COLUMBIA 44493 (9.98 EQ/15,98) 191
JIMMY BUFFETT AZ SONGS YOU KNOW BY HEART
18 37 MCA 5633* (7.98/11.98) 188
ERIC CLAPTON A® TIME PIECES - THE BEST OF ERIC CLAPTON
19 | 50 | POLYDOR 825382/A&M (7.98 EQ/11.98) 188
GREEN DAY 39/SMOOTH
20 LOOKOUT 22* (7.98/10.98) 8
HARRY CONNICK, JR. A WHEN MY HEART FINDS CHRISTMAS
21 3 COLUMBIA 57550 (10.98 EQ/16.98) 9
METALLICA A ..AND JUSTICE FOR ALL
22 | — | ELEKTRA60812(9.98/15.98) 177
JANIS JOPLIN A ¢ GREATEST HITS
23 | — | COLUMBIA 32168 (5.98 EQ/9.98) 140
GARTH BROOKS A 2 BEYOND THE SEASON
24 14 | UBERTY 98742 (10.98/15.98) 18
THE DOORS A ? BEST OF THE DOORS
25 45 | ELEKTRA 60345 (12.98/19.98) 174
ELTON JOHN A 1© GREATEST HITS
26 44 POLYDOR 512532*/A8M (7.98/11.98) 179
VINCE GILL A LET THERE BE PEACE ON EARTH
i 8 MCA 10877 (10.98/15.98) 9
JINGLE CATS MEOWY CHRISTMAS
28 10 | JINGLE CATS 41226 (7.98/13.98) 5
EAGLES A GREATEST HITS VOL. 2
29 38 ELEKTRA 60205 (10.98/15.98} 186
CREEDENCE CLEARWATER REVIVAL A? CHRONICLE vOL. 1
30 48 FANTASY 2* (10.98/17.98) %
ENYA A?Z WATERMARK
31 21 REPRISE 26774/ WARNER BROS. (10.98/15.98) 167
VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1
32 | — | WALT DISNEY 60605 (6.98/11.98) 10
METALLICA A? RIDE THE LIGHTNING
33 | — | MEGAFORCE 60396/ELEKTRA (9.98/13.98) 168
GRATEFUL DEAD A? THE BEST OF SKELETONS FROM THE CLOSET
34 | — | WARNERBROS. 2764 (7.98/11.98} 90
METALLICA A MASTER OF PUPPETS
35 | — | ELEKTRA 60439 (9.98/15.98) 167
PATSY CLINE A ¢ GREATEST HITS
36 40 | McA12*(7.98/12.98) 182
ALAN JACKSON @ HONKY TONK CHRISTMAS
371 | 27 | arisTA 18736 (10.98/15.98) 8
LYNYRD SKYNYRD A BEST-SKYNYRD'S INNYRDS
38 | — | MCA42293(7.98/12.98) 68
AMY GRANT A HOME FOR CHRISTMAS
39 7 A&M 0001 (10.98/15.98) 17
BILLY JOEL A GREATEST HITS VOL. | &I
40 35 | COLUMBIA 40121 {15.98 EQ/28.98) 190
OFFSPRING IGNITION
41 | — | EPITAPH 86424* (8.98/14.98) 1
NEIL DIAMOND A THE CHRISTMAS ALBUM
42 12 | COLUMBIA 52914 (10.98 EQ/15.98) 15
LED ZEPPELIN A '© LED ZEPPELIN vV
43 | — | ATLANTIC B2638/AG (10.98/15.98) 159
JOHNNY MATHIS CHRISTMAS EVE WITH JOHNNY MATHIS
44 | — | COLUMBIA 40447 (598 EQ/9.98) - 2
REBA MCENTIRE A GREATEST HITS
45 | — | Mca5979* (7.98/12.98) 16
CHICAGO A GREATEST HITS 1982-1989
46 | — | REPRISE 26080/WARNER BROS. (9.98/15.98) 171
VARIOUS ARTISTS A A VERY SPECIAL CHRISTMAS 2
47 5 A&M 0003 (10.98/16.98) 15
THE BEATLES A ° 1967-1970
48 | — | caAPiTOL 97039 (15.98/31.98) 34
VIOLENT FEMMES A VIOLENT FEMMES
49 — SLASH 23845/WARNER BROS. (9.98/15.98) 61
THE BEATLES A° ABBEY ROAD
50 | — | CAPITOL 46446 (10.98/16.98) 5
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of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
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marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.
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Retail

Debts Sink Hawaii-Based Chain;
Upbeat News From Trans World

SINKING IN THE PACIFIC: J.R.’s
Music Shops, a Hawaii-based chain, is
the last casualty of 1994 as the company
filed for relief under Chapter 11 of the
U.S. Bankruptey Code on Dec. 16, 1994,

J.R.’s, which operates about 16 stores
in Hawaii and Guam, listed assets of
$7.8 million and liabilities of $7.87 mil-
lion, half of which is secured and mainly
owed to the chain’s bank, with the other
half unsecured and mainly owed to the
trade. J.R.’s is said to have had reve-
nues of about $16 million this year.

Under a prepackaged agreement,
Happy Town—a company formed by
Steve Kall, who is a principal of Pacific
Coast One-Stop and the Tempo music
chain—has agreed to buy the operating
assets of J.R.’s. The sale must be ap-
proved by the bankruptcy court, with a
hearing set for

sales of $173 million.

The company also says that sales for
the 11-month period ended Dec. 31 to-
taled $503 million, up 9% over sales
generated in the same time frame last
year. During that period, comparable-
store sales increased about 1%.

LOOKING FOR SPACE: Alliance En-
tertainment Corp. is expected to break
ground this year on what is being
termed a state-of-the-art distribution
center. The facility, which will be built
in Broward County, Fla., is expected to
measure 250,000-300,000 square feet
when it is completed in early 1986, ac-
cording to Jerry Bassin, president of
AEC.

Bassin now has about 165,000 square
feet spread across three warehouses.
The new facility

Jan. 12. Sources
familiar with the
proceedings
aren’t sure if an-
other suitor will

RETAILSJ
TRACK §

will  probably
have responsibili-
ties beyond the
Bassin One-Stop,
but the Abbey

emerge to make a ) Road, Encore
bid on JR.s. by Ed Christman Distributors, and

J.R.’s competi- CD One Stop op-
tion includes erations will not

Tower Records, which operates three
stores in Hawaii, and the Musicland
Group, which has opened a number of
locations over the past 18 months.
Sources suggest that Musicland had a
no-compete agreement with J.R.'s
owner and founder Bob Kennedy in
Hawaii, though it expired. That no-com-
pete agreement is said to have been a
part of a deal made in 1987, when Ken-
nedy sold his mainland J.R.’s chain to
Musicland.

Meanwhile, Happy Town is already
operating the J.R.’s chain, under an
agreement approved by the court. If
the deal goes through, the Tempo oper-
ation would take in some 40 stores. It
currently operates three stores in
Hawaii, under the Jelly’s logo, and 21
more in California, mainly under the
Tempo name. Kall declines to comment.

The last year has been a strange one
for the J.R.’s chain. Knowledgeable
sources say that although he denied it
at the time, Kennedy began shopping
the chain last March right before the
National Assn. of Recording Merchan-
disers annual convention. But most
doubted that the chain would be sold,
because Kennedy was supposedly ask-
ing for “ridiculous” amounts of money.

By October, no deal had emerged,
and at NARM'’s fall conference, word of
J.R.s financial difficulties surfaced,
with the betting split evenly as to
whether the chain would make it to
1995 without filing for Chapter 11.

According to court documents, the
five largest creditors are PolyGram,
which is owed about $378,300; Surfside
Distributors in Honolulu, $305,350;
BMG Distribution, $226,800; WEA,
$184,400; Music Craft Distributors,
$120,500; and Sony Music, $107,100.

JUST IN FROM Albany is word from
Trans World Entertainment about its
performance over the holiday selling
season. According to a press release,
the 700-store chain enjoyed a 3% com-
parable-store gain along with a total
gain of 9%, finishing out the nine-week
holiday period ending Dec. 31 with total

be affected, Bassin says.

KARAOKE ANYONE? The karaoke
business just got a one-stop with the
formation of Elmsford, N.Y.-based
Song Brokers, which is the brainchild of
Dave Cratka, formerly president of
karaoke distributor Pocket Songs, and
Jeff Miller, who was a sales manager
for that firm. Song Brokers will carry
hardware, software, and hard-to-find ti-
tles from 20 different karaoke manufac-
turers. In all, “we are handling over 30
lines of product, focusing on CD Plus
graphics, laserdise, hardware, and
accessories,” Cratka says.

In addition, the company will serve
as a karaoke liquidator, buying up
close-out inventory. It also will provide
special-order services to chains.

The company, in operation for about
two months, has been appointed a na-
tional distributor, on a nonexclusive ba-
sis, by Pioneer, Cratka reports.

GRASS ROUTES: The Local Music
Store Distribution Network, which dis-
tributes unsigned bands’ product on a
consignment basis to independent rec-
ord stores, held a showcase in New
York in mid-December at the Spiral on
Manhattan’s Lower East Side., Among
the acts featured were Bovox Clown,
Hearsay, Play, I’at Stern, Jesse Hult-
burg, Mark Berger, live with the
lions, and BloodSugar.

Debbie Lindsey, who heads up the
Vienna, Va.-based Local Music Store,
says the idea behind the event is similar
to the principle guiding her company.
“The whole idea behind it is the Local
Music Store is a proving ground for re-
cording acts,” she says. “They get a
chance to prove themselves to the in-
dustry through sales at stores and from
playing live at showcases.”

So far, the Local Music store services
130 stores, mostly in the Northeast,
with the heaviest concentration in the
Washington, D.C., area and Baltimore.
Lindsey says the Local Music Store
wants to extend its reach to 1,000 stores
by the end of this year.

ADVERTISEMENT

KIDS]

'POCAHONTAS

AN AMERICAN LEGEND
Comes to Life.

v

This summer, the highly-
anticipated Disney animated
feature film, Pocahontas,
comes to life. And Walt
Disney Records proudly intro-
duces the Pocahontas audio
line — a comprehensive array
of audio products that offers
something for everyone:

Pocahontas Soundtrack:
The original songs and score
from the film with broad
adult appeal.

Pocahontas Sing-Along:

It is the soundtrack for kids
with just the songs from the
film and a colorful song
book.

Pocahontas Read-Along:
Kids experience the story
again and again.

Pocahontas Play-Along:

An audio playset that lets
kids act out the story for
great interactive fun.

v

Stay tuned for details on the
largest, most powerful
marketing campaign in Walt
Disney Records history!

v

A New Musical and
Marketing Legend is About
to Be Made

RECORDS

© DISNEY
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Retail

One-Artist Label Has Time On Its Side

Also, A New Nitecaps Album After Nearly 12 Years

This week’s column was written by
Ed Christman.

DRAW THE LINE: Time Line Pro-
duction, an independent label based in
Wayzata, Minn., has just shipped its one
millionth unit and spent the last year
positioning itself for a big 1995.

Time Line has only one artist, Lorie
Line, who has released eight albums
since 1988, with the “Threads Of Love”
and the “Heritage Collection, Vol. 1” al-
bums proving to be her most popular.
Line owns the label with her husband,
Tim,

Until last year, Time Line sold CDs
by directly marketing them to Line’s
fan base. And although Time Line still
plans to make extensive use of direct
marketing, much of that effort will be to
lure fans into record stores, as the label
is now selling direct to a few of the lar-
gest chains in the country, says Mi-
chael Meyer, VP of sales at the label.

Line, who often finds her records
stocked in the new age and easy listen-
ing sections of record stores, initially
sold records through a mailing list com-
piled while working as a piano player at

DECLARATIONS
<oy
INDEPENDENT)..

a Dayton’s department store. After
leaving the chain, she began staging
shows in the Midwest and eventually
built a 15,000-strong mailing list.

Three years ago, Time Line entered
the retail arena, distributing CDs
through gift shops and independent rec-
ord stores. In addition to gift-shop dis-
tributors, the label used Navarre as a
distributor. But when Navarre decided
to become a national distributor, Line,
who has only established herself so far
as a regional artist in the Midwest and
West, decided a different strategy
would be needed to build her fan base
nationally. Line herself is very involved
in developing the label’s marketing
strategies.

So Time Line began selling direct to
chains like the Musicland Group and
Best Buy, which put her albums only in
appropriate stores and use a one-stop
network to reach independent stores.

That strategy, should “expand sales
dramatically,” Meyer says. Also, Line’s
profile has recently been heightened
thanks to a feature the Wall Street
Journal ran on Line on Dec. 19, 1994,
and Noah Adams’ National Public Radio
show, “All Things Considered,” which
featured Line on its Dec. 29 show.

To capitalize on the larger audience,
Line will issue two new albums in
1995—one will come out in the spring/
summer and the other will be her third
Christmas album.

HI’I‘I‘ING IT BIG: Collectables, the
Ardmore, Pa.-based label that single-
handedly kept the vinyl 45 alive, had its
first-ever album chart on The Biliboard
200. “The Ultimate Christmas Album,”
a various-artists collection, peaked at
No. 139 on The Billboard 200 for the
week ending Dec. 31. The label, founded

by Jerry Greene in 1981, specializes in
oldies.

FLAG WAVING: Jahn Xavier, chief
architect of the Nitecaps’ sound, has lit-
tle interest in conforming to whatever
sound is fashionable in A&R circles. “If
you change your sound to fit current
styles, you are chasing something that
already has been developed and broken
through,” he says. On the other hand,
noting one of the main axioms in pop
music, he adds, “If you do what you al-
ways do, sooner or later it is going to
come back around.”

Back in 1983, Sire Records issued the
Nitecaps’ debut album, a gem of a rec-
ord that owed its livelihood to soul mu-
sie, with a smattering of power pop
thrown in for good measure. Nearly 12
years later, the Nitecaps have just
issued their second album, “Exact
Change,” on Woodstock, N.Y.-based
Woodstock Wax.

“Stylistically, ‘Exact Change’ is not a
great leap forward, but hopefully it is a
little more mature,” says Xavier, who
functions as the main songwriter, lead
singer, and guitarist for the group. The
other Nitecaps are Al Maddy on guitar,
Ben Orick on drums, Jack Garrett on
keyboards, and C.P. Roth on bass. Var-
ious horn players supplement the band’s
sound on the album, as well as during
live shows.

Xavier’s singing has matured, if only
in the way he exercises restraint. He
may not have been blessed with the pur-
est voice, but his ability to slide through
a whole slate of different singing voices
and emotions in a single song makes
him a vocalist to be reckoned with.

“I was 19 when we made the first al-
bum, and I had never been in the studio
before,” he remembers. “Initially, I was
impressed with those vocalists who
could become hoarse-voiced shouters
like Wilson Pickett and John Fogerty.
As I got older, I learned to appreciate
the smoother soul singers like Jerry
Butler.” And therein lies one of the
main differences between the two al-
bums.

Xavier doesn’t want to be known as
a soul singer, let alone a blue-eyed soul
singer. Yet when he talks about influ-
ences, names like Curtis Mayfield and
the Rascals come up. On the other
hand, he says that artists like Johnny
and Edgar Winter have influenced him
as well.

Another big influence certainly has to
be the New York music scene itself,
which Xavier grew up playing in front
of. He was only 15 years old when he
played Max’s Kansas City and CBGB in
1978 in his first band, the Ghosts.
“There was a tacit understanding that I
would not drink,” he explains.

Eventually, the Nitecaps were
formed and became one of the biggest
bands in New York at the tail end of
what had been a thriving live scene that
began with the birth of punk music. Af-
ter their debut album was released, the
Nitecaps found themselves touring with
U2 and the Culture Club, and although
the album didn’t do much commercially,
Xavier says he made a living off the
band for a couple of years.

Since then, the Nitecaps have been
alive and gigging around New York, al-
though from 1986-89 they saw little ac-
tivity.

The last year has really seen a pick-
up in activity, with the studio recordings
that would eventually comprise the al-
bum as well as key gigs such as a CMJ
showcase and an appearance on the lo-
cal artists stage at Woodstock.

Instead of shopping the album, “Ma-
ria Miccio, a friend of mine who has
spent the last 12 years working as an
engineer and producer, got some back-
ing to start a label, and we decided to
issue it through Woodstock Wax,” Xa-
vier says. So far, the album has had a
soft release, with copies available at St.
Marks Sounds in the East Village.
While the label finishes negotiations for
distribution, Barbara Skydel at New
York-based Premier Talent is repre-
senting the band.
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Album Reviews

EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN

Yk LOVE CAMP 7
Conspiracy Of The Flowers

PRODUCER: Bruce Hathaway
Bowlmor 8923

Like its acclaimed debut, second self-
released disc by underground Brooklyn trio
takes some getting used to, with its angular
melodies and unconventional song
structures. But once the tunes insinuate
themselves into the listener’s consciousness,
they stay there. Here, the most impressive
and memorable cuts are “My Kind Of
Blues,” the group’s erudite version of the
blues; disguised Beach Boys tributes “The
Surfer Drowns” and “The Lawns Of
Hawthorne Are Dry”; psychedelic gems
“Greenmarket” and “Lavender Lovely”;
and a decidedly de-Spectorized “She Kissed
Me.” Contact: 718-486-6427.

Y BLUE RODEO

Five Days In July

PRODUCERS: Biue Rodeo

Discovery 77013

Canadian group’s fifth album (following
1992’s “Lost Together” on Atlantic) is a
further distillation of band’s sublime blend
of country, rock, and pretty-pop idioms. It’s
a mellow brew—shot up with harmonica,
accordion, tinkling piano, and a breath of
cello—but a heady one, too, with rumbling
vocals and jangling guitars adding a
distinctive edge. Equally distinctive is the
songwriting, which is as direct as it is
affecting. “What Is This Love,” a hauntingly
beautiful ballad featuring guest vocals from
Sarah McLachlan, is a hands-down winner,
but poppier-leaning numbers “Hasn’t Hit
Me Yet” and “Cynthia” are highlights in
their own powerful class. Too long
overlooked.

K ANTIETAM

Rope-A-Dope

PRODUCERS: Lyle Hysen & Antietam

Homestead 218

Most recent outing from New York’s
aggressive postpunk alternative rockers
proves that the group’s raw integrity
continues on in an era of grungy faddism. In
a strong set marked by angry, brooding
riffery, highlights include the grinding
alterna-pop of “Hands Down,” the poignant
vocal harmonies of “Certain Muse,” the
oddly subtle songeraft of “Betwixt,” the
thrashing instrumental crunch of the title
cut, and the uptempo garage-rock
celebration of “Graveyard.”

THE TOPES

Lick The Beater

PRODUCER: Heidi Berg

Volunteer 2020

Alternative rock three-piece fronted by
tough girl Heidi Berg comes on with the
punkish fury and tuneful intuition of the
Muffs, Voice Of The Beehive, or early
Blondie. Sporting a low-tech but potent
sound, the band excels on tracks “Just The
Way They Are,” “Amish Chick,” “Barcode
Baby,” and “Dance,” all of which showcase
Berg and company’s keen sense of melody,
rhythm, and dynamics. Self-released album
could make ripples on the college circuit.
Contact: P.O. Box 552, Valley Cottage, N.Y.
10989.

VARIOUS ARTISTS

A Woman's Heart 2

PRODUCERS: Various

Dara 063

A dazzling display of Ireland’s female talent
pool is evident on this second musical
compilation, following the highly successful
“Heart 1”; both support the Arthritis
Foundation of [reland. Among those on
hand this outing are familiar names Sinead
(O’Connor, Frances Black (see below),
Maura O'Connell, and Mary Black, as well
as the equally powerful likes of Dolores
Keane (“Never Be The Sun”), Maighread
NiDhomhnaill (“A Mhaithrin Dhileas”), and
strong newcomer Sinead Lohan (“Sailing
By”). Most of the material is culled from

SPOTLIGHT

muslc from the motion picture

HIGHER LEARNING

Ice Cube
Tori Amos
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VARIOUS ARTISTS

Music From The Motion Picture Soundtrack
Higher Learning

SOUNDTRACK PRODUCER: Danny Bramson

550 Music¢/Epic Soundtrax 66944

It’s not that street-credible young stars
like Ice Cube, Me'Shell NdegéOcello,
Liz Phair, Brand New Heavies, Rage
Against The Machine, and Tori Amos
contribute new original material to this
soundtrack from the new flick by award-
winning director John Singleton. It’s the
quality of the tracks that makes this a
seamless album that straddles racial
barriers and musical styles. From
thumping lead single “Situation:
Grimm” by Mista Grimm to Amos’
dreamy, piano and vocal cover of
“Losing My Religion” to Rage’s jagged
“Year Of The Boomerang,” muitiformat
album can play on college campuses.
housing projects, and malls. Other
performers include Zhané, Stanley
Clarke, OutKast, Eve’s Plum, and
Raphael Saadiq of Tony Toni Toné.

artists” albums, such as 0’Connor’s “Three
Babies” from “I Do Not Want What I
Haven't Got,” though Mary Black offers a
stirring live recording of “Don’t Explain.”
Contact in Dublin: 35-31-4758-1891.

FRANCES BLACK

Talk To Me

PRODUCERS: Arty McGlynn & Pearse Dunne

Dara 056

Ireland’s Frances Black has a powerful
voice, and it is an instrument she plays
expertly on her new album. Sweet and
subtly plaintive on ballad “On Grafton
Street,” she gives it a jazz edge on “Don’t
Be A Stranger” and “Intuition,” and soaks
it in heat and heart on lovely title cut.
Highlight of a strong set is “Soldiers Of
Destiny,” a kickin’ tune fueled with
accordion and bass. Contact in Dublin: 35-
31478-1891.

JAZZ

P> PAT METHENY GROUP

We Live Here

PRODUCER: Pat Metheny

Geffen 24729

Apparently aiming to beat fuzak
practitioners at their own game—mixing
laid-back, contempo beats with
improvisation—the Pat Metheny Group
wins hands down. But rather than a step
ahead. this set seems a bit of a sidetrack.
Despite these new rhythm methods, the
band occasionally returns to settings it
patented long ago, risking redundancy.
Nevertheless, tracks such as “Here To
Stay” and “To The End Of The World” rank
among the best the group has cut,
overflowing with classy grooves, gorgeous
melodies, and captivating solos from
Metheny and keyboard cohort Lyle Mays.
Even if this isn’t the album some Metheny
partisans might have hoped for, it should
rule jazz radio.

Yk PHAROAH SANDERS QUARTET
Crescent With Love

PRODUCER: Big Apple Productions
Evidence 22099

SPOTLIGHT

LAURIE ANDERSON
Bright Red

PRODUCER: Brian Eno
Warner Bros. 45534

When performance artist Laurie
Anderson is at her best on record, words
and music co-mingle like lovers, each
empowered by the coupling. Such
moments of transcendence are
abundant on her latest album, which
builds on a solid sonic skeleton laid down
by keyboardist/producer Brian Eno,
guitarist Adrian Belew, and drummer
Joey Baron. Over this, Anderson lays
down wry, raw takes on life and love,
singing or singsonging them more often
than not, and rarely failing to turn a
phrase unexpectedly, like a knife. A
spoken-word duet with Lou Reed, “In
Our Sleep,” is among the best of the
bunch. Other notables include soaring
“Speechless,” sardonic “Poison,” and
haunting, hymnlike title track.

SPOTLIGHT
Lonnie Pidhiord
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LONNIE PITCHFORD

All Around Man

PRODUCERS: Lonnie Pitchford, Patty Johnson & Jim
O'Neal

Rooster Blues 2629

From the “Deep Blues” country of
Northern Mississippi comes musician/
luthier Lonnie Pitchford, who excels at
the “trance” style heard in juke joints
throughout the Clarksdale area. Equally
deft on six-string acoustic and electric,
slide, bass, piano, and one-string bow
diddley (which he manufactures and
sells himself), Pitchford has earned the
“All Around Man” tag through his
ability to fuse the blues of his mentors—
Robert Johnson, Elmore James,
Howlin’ Wolf, Muddy Waters—with his
own musical voice, rooted in the genre’s
gutbucket origins. Fans of Ali Farka
Toure’s recent work will find Pitchford
equally mesmerizing. Album distributed
by Rounder.

Tenor titan Pharoah Sanders leads a
quartet through a sweetly swinging
tribute to John Coltrane, for whom
Sanders was a sideman in the ’60s. In this
double-disc set, Sanders’ tones are more
warm and deep than wild and screaming
on such Coltrane originals as “Naima,”
“After The Rain,” and the heartbreaking
“Lonnie’s Lament.” (Even Anthony
Newly’s “Feelin’ Good” receives a
dramatic, Coltrane-ian treatment.) Also
features standards like “Misty,” “In A
Sentimental Mood,” and a bright “Body
And Soul.” Pianist William Henderson is
spotlighted on his gorgeous, balladic
“Softly For Shyla.”

HENDRIK MEURKENS

Slidin’

PRODUCER: Hendrik Meurkens

Concord 4628

Fourth label release from this European
harmonica ace features more of his
trademark acrobatic harpistry, backed
by a rhythm section plus guitar.

Meurkens composes enjoyable originals
such as the agile, sweet “The Cottage,”
and covers classics like Mercer/Arlen’s
“Come Rain Or Come Shine” and Oliver
Nelson’s “Stolen Moments” in a very
faithful rendition. Other standout tracks
include the dramatie, romantic “Fortuna”
and the richly balladic “Once Was.”

NEW AGE

777

System 7.3: Fire & Water

PRODUCER: Steve Hillage

Astralwerks/Caroline 6137

Steve Hillage played space guitar with
the psychedelic group Gong in the '70s
and has emerged as a minor godfather of
the ambient house scene, collaborating
with the Orb. His third 777 album
(System 7 in the U.K.) continues his
themes of merging "70s space music
aesthetics with techno rhythms. A double
CD, it’s split between more rhythmic

VITAL R

THE LEROI BROTHERS

Check This Action!

PRODUCERS: Vince McGarry & Gary Rice

Rounder 9034

Like the Thompson Twins, the
original Leroi Brothers were neither
of the above. But they were—and
remain—the quintessential Texas bar
band, serving up sweat-soaked, beer-
fueled, smokin’ rock’n’roll madness
with no pretension and no letting up.
On this, their first album (originally
released in '83), the Lerois do what all
good party bands do: keep the action
going by mixing originals (“Are You
With Me Baby,” “Eternally Blue,”
title cut) with obscure rock/R&B
covers (“Rockin’ Daddy,” “Ain’t 'm A
Dog,” “Ballad Of A Juvenile
Delinquent”). Also check out the
Lerois’ recent Rounder disc, the
underrated “Crown Royale.”

EISSUES.

LORD KITCHENER

Klassic Kitchener Volume Two

Kiassic Kitchener Volume Three

PRODUCER: None listed

ice Records 941002, 941802

*“The monarch of the mas” reigns anew on
second two installments in a erack
collection that serves equally well as an
overview of the calypso genre and as a
well-deserved look at one of its firestarters
and leading lights today. Second volume
picks up with Kitchener’s late-"60s works—
beginnning with Road March fave “My
Pussin”—and continues into the early '70s
with other winners. The third set delves
more deeply into pan, kicking off with
“Jericho,” and also includes "78 soca smash
“Sugar Bum Bum.” The material is
digitally remastered from original
recordings, and all three sets include
detailed liner notes. Spicy, saucy, and
suffused with the soul of Carnaval.

excursions on one, and ambient
spacescapes on the other. The modalities
of techno suit Hillage’s solo style,
although the metallic grooves show signs
of fatigue. The space disc is less
structured, but more inviting.

CHINMAYA DUNSTER & VIDROHA JAMIE

Behind The Veil

PRODUCER: none listed

Original Face Music 9302

Chinmaya Dunster and Vidroha Jamie
create a welcome addition to acoustic
world fusion, with their combination of
the Indian sarod and acoustic guitars.
The disc’s first half, a suite titled
“Celebration,” features upbeat
instrumentals with some flashy picking
accompanied by tablas and violin. The
second half, “Mystery And Meditation,”
traces an introspective, intuitive path.
Recalling John McLaughlin’s Shakti, Jai
Uttal, and Ancient Future, Dunster and
Jamie transcend their new age roots with
music that has cross-market appeal.
Available from White Swan Music.

WORLD MUSIC

* LENA WILLEMARK/ALE MOLLER

Nordan

PRODUCER: Manfred Eicher

ECM 1536

Interpreting medieval Scandinavian
ballads and folk songs, Swedish voealist
Willemark and multi-instrumentalist
Maller play this music as if it had been
written yesterday. By turns doleful and
spirited, “Nordan” incorporates jazz
musicians to further vitalize this
heartfelt, transporting musie. This
surprisingly accessible set could prove a
left-of-center favorite for college radio
and retailers catering to world music
devotees.

LATIN

ASTOR PIAZZOLLA

iTango!

PRODUCER: David H. Walters

Dorian Recordings 90201

The late master of the nuevo tango,
Argentine Astor Piazzolla is given the
grand treatment on this classy recording
of four of his chamber works. Though
some of this genre’s erotic heat may be
missing here, the Camerata Bariloche
ensemble interprets Piazzolla’s dramatic
melodies and rhythmie drive with obvious
affection. As part of Dorian’s ongoing
series devoted to Latin American
composers, the disc also includes pieces
by José Bragato and Rodolfo Arizaga.

CLASSICAL

P> ORIGINAL MOTION PICTURE SOUNDTRACK
IMMORTAL BELOVED

Emanuel Ax, Gidon Kremer, Yo-Yo Ma, Murray
Perahia, the London Symphony Orchestra, Sir Georg
Solti

PRODUCERS: Michael Haas, Andreas Neubronner, Steven
Epstein

Sony Classical 66301

Though the film has failed to strike a
chord with moviegoers, the soundtrack to
the Beethoven bio pic starring Gary
Oldman as the daunting, tragic Ludwig
Van is a consumer-friendly triumph.
Period-performance devotees may shy
from Sir Georg Solti’s sweeping,
romantic treatment of the material, and
more sophisticated classical buffs might
cringe at the requisite excerpting of
pieces. But for many, this collection of
some of Beethoven’s greatest hits will
provide ample evidence of why the
composer is such a towering figure. With
substantial, beautifully played and sung
episodes from the Missa Solemnis,
Symphony No. 7, “Moonlight” Sonata,
and much more, the album provides an
aural drama in which all visuals are
superfluous.

MUSIC TO MY EARS (J3) : New releases deemed Picks which were

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections
of works by one or more artists. PICKS (p) : New releases predicted to hit the top hatf of the chart in the corresponding format. CRITIC'S CHOICES (%) : New releases, regardless of chart potential, highly recommended because of their musical merit.
featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to
Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036. Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203.
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Single Reviews

EDITED BY LARRY FLICK

P> GLORIA ESTEFAN Everlasting Love (4:01)
PRODUCERS: Emilio Estefan Jr., Jorge Casas, Lawrence
Dermer

WRITERS: B. Cason, M. Gayden

PUBLISHER: Rising Sons/EMI-Blackwood, BMI
REMIXERS: Love To Infinity, Daniel Abraham, Tony Moran
Epic 77775 (c/o Sony) (cassette single)

La Gloria follows “Turn The Beat
Around” with another dance-charged
bauble from the platinum-selling “Hold
Me, Thrill Me, Kiss Me.” This time, Carl
Carlton’s pop nugget is given a festive
hi-NRG treatment that has clearly
inspired Estefan to deliver one of her
most relaxed and playful performances
to date. A plethora of remixes will
surely help entice all possible formats to
the party, although Love To Infinity’s
grandly orchestrated disco versions rule
in overall originality and quality. Not to
be missed.

* BETTIE SERVEERT Ray Ray Rain (4:22)
PRODUCER: Frans Hagenaars

WRITER: not listed

PUBLISHER: not listed

Matador 6009 (c/o Atlantic) (cassette single)

First single from the glorious
“Lamprey” is jangly alterna-pop at its
best. Already the darlings of modern
rock and college radio, band has the
charm to make the transition into the
top 40 arena. Song has a sweet li'l
melody and a chorus that permanently
sticks to the brain upon impact. Singer
Carol Van Dijk has a cutie, pixie quality
that is a good contrast against the
guitar force of the arrangement. Factor
in a toe-tappin’ beat and you have the
recipe for a breakthrough smash.

Yk CYNTHIA How ) Love Him (no timing listed)
PRODUCER: Joey Gardiner

WRITERS: L. Fraticelli, J. Gardiner, A. Constandinos
PUBLISHERS: Third & Lex, BMI; My Guy/FeFee, ASCAP
REMIXER: Joey Gardiner

Timber!/Tommy Boy 656 (12-inch single)

One of freestyle’s reigning divas
resurfaces with a wicked wriggler that
skirts the line dividing old-school synth
drama and credible hip-hop aggression.
She has never sounded so commanding,
thanks in part to Joey Gardiner’s
spacious production—which gives her
plenty of room to flex and pout. Perfect
for crossover radio, and mainstream
club DJs should get over their freestyle
prejudice and discover a truly fab
dance/pop record. Listen for a guest
vocal by K7... it will bring back
memories of his tenure with TKA.

CHAIN OF FOOLS Fuck Everybody (3:47)
PRODUCER: Michael Fitzgeraid

WRITER: M. Fitzgerald

PUBLISHERS: Iffit Fitz/Goosh Goosh/Rainbow
Collection, BMI

Rimshot 101 (cassette single)

Angry at life? Frustrated by the
annoying masses of the world? The cure
for your eternally jaded attitude just
may be this silly little pop anthem. The
title says it all. The deep, deadpan vocal
recalls a raunchier Right Said Fred,
while the R-rated backing vocals, sung
to the tune of Anita Ward’s disco-era hit
“Ring My Bell,” will amuse popsters
and clubgoers alike. Contact: 904-241-
3692.

DAY 15 Chains Of The Nation (4:13)
PRODUCERS: Day 15

WRITERS: West, Richards

PUBLISHER: Native Dust, BMI

Big House 6902 (CD single)

With '80s nostalgia rising on the horizon,
band’s blend of Tears For Fears-like
angst with jumpy, Euro-spiced pop/dance
beats should meet with favorable teen
response. Song has brooding, world-smart
lyrics that seem to belie the sweet hook
and catchy melody. It gives you
something to nosh on once you are roped
in by the attractive surface quality of this
worthwhile single. Be sure to check out
the additional CD cuts, particularly the
folk-framed industrial ditty “Without
You."

P> VARIOUS ARTISTS Come By Here (Kum Ba
Ya) (4:10)

PRODUCERS: Frank E. Wilson, Zachary Rene Harris, Jerry
Harris Jr.

WRITERS: Z.R. Harris, E.R. Leary, J. Harris Jr., J. Linn, F.E.
wilson )

PUBLISHERS: Allusme/Get Together, ASCAP; Traco, BMI
Motown 1238 {cassette single)

Single from the forthcoming “Motown
Comes Home” showcases the chops of
its roster, including cool vocal turns by
Stevie Wonder, Smokey Robinson, and
Shanice, among others. The song’s
message of unity is delivered with ample
vigor over a shiny jack-swing groove
that is etched with bluesy organ lines.
Multi-artist records tend to look better
on paper than they sound, but this one
is a clear exception—due largely to a
comfortable intermingling of vocals.
Excellent for both R&B and pop radio
formats.

MICHAEL KYLE Why Do We Make Love? (3:47)
PRODUCERS: Deron B. Bell, Don W. Taylor

WRITER: not listed

PUBLISHER: not listed

Web 94 (CD single)

Kyle exhibits all of the marks of a
potential star on this midtempo R&B
love song. His rich tones, which are
likely to beg comparisons to Barry
White, turn a formulaic invitation to bed
into a seductive lyric that is impossible
to resist. The production sticks fairly
close to trendy jack-funk sensibilities,
making for a single that would fit onto
most urban stations with ease.

HAREM Is This What You Want (4:12)
PRODUCER: Michael Lovesmith

WRITERS: M. Lovesmith, Nana

PUBLISHER: Jobete, ASCAP

Motown 1254 (c/o PGD) (CD singie)

For 976-SOUL, check out this slinky,
sex-starved track that aims to drive
more than a few men wild. A whispering
vixen purrs her desire for sexual
satisfaction, while a harmony-heavy
hook is slightly more subtle in its grasp
for romantic attention. The ultimate
sonic tease.

DREDFOXX Gettin' Down Wit Da Verbs & Nouns
(4:51)

PRODUCER: Bread & Butter

WRITERS: Glanville, Simpson

PUBLISHERS: Butter To The Bread, SESAC; Jah Soul/
Knappiknotz, ASCAP

Pow Wow 497 (12-inch single)

This raspy reggae rap debut blends
jazz-flavored grooves with old-school
hip-hop. Though that may not be
entirely innovative these days, the real
hook of this bouney track kicks in

NEW &
NOTEWORTHY

REPERCUSSIONS Promise Me Nothing (8:03)
PRODUCERS: Gary Katz, Genjl Siraisi, Daniet Wyatt,
Repercussions

WRITERS: N. Wiliis, J. Maron, A. Faranda
PUBLISHER: not listed

REMIXERS: “Little” Louie Vega, Kenny “Dope”
Gonzalez, Super D Dmiitry, DJ Tennessee, Hani
Reprise 7256 (c/o Warner Bros.) {12-inch single)
Acid-jazz band has already won the
hearts of funk-minded chibgoers
throughout the much of the world as a
part of the renowned Giant Steps
traveling troupe of performers. On this
preview into its sterling debut, “Earth &
Heaven,” lead singer Nicole Willis
stands out as a future diva of epic
proportions. She is surrounded by
powerful live instrumentation on the
album version that accents her unusual
style and phrasing. On the barrage of
trendy dance remixes, Willis manages to
maintain most of her personality,
though she—and the wonderfully
contagious, nicely structured tune—
work best in the original context.

PICKS (pr) : New releases with the greatest chart potential. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical ment. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases avaitable to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203

midway, as the lyrics begin to overlap
into slurred-sounding vocals that form
an intoxicating trance.

IKE TURNER & BILLY ROGERS I'm Blue (3:24)
PRODUCER: Billy Rogers

WRITER: |. Turner

PUBLISHER: not listed

AMI 01 (CD single}

Turner teams up singer Rogers for an
old-fashioned blues jam that displays
solid singing—though they are not
given much more than a few phrases to
wail. Intriguing single leaves you
wondering what they could have
accomplished with a complete song.
Contact: 904-723-9525.

COUNTRY

| 4 ():LAY WALKER This Woman & This Man
(3:38

PRODUCER: James Stroud

WRITERS: J. Pennig, M. Lunn

PUBLISHERS: Almo/Bamatuck/WB/Lunnmusic, ASCAP
Giant 7267 (c/o Warner Bros,) (CD promo}

Walker has never sounded better than
he does on this midtempo tale of a
frustrating relationship. It is nice to see
that even with all his success Walker
intends to grow into that hat.

DAVIS DANIEL Tyler (3:37)

PRODUCERS: Harold Shedd, Davis Daniel

WRITERS: D, Daniel, L. Rogge

PUBLISHERS: PolyGram International/Davis Daniel/Ron
Haffkine, ASCAP

Polydor 1370 (CD promo)

0K, so this song is a little on the hokey
side, and that melody isn’t so original.
But if you have kids, I dare you to listen
to this number without having to wipe a

tear from your eye.

DANCE

Y ABIGAIL Don't You Wanna Know? (6.28)
PRODUCER: lan Anthony Stephens

WRITER: I.A. Stephens

PUBLISHER: Rumour

REMIXERS: lan Anthony Stephens, Diss-Cuss

ZYX 7498 (12-inch single)

After regaling hi-NRG punters with
countless covers, English lass offers a
well-crafted original number from her
fab “Feel Good" album. Her smoky
voice gives lan Anthony Stephens’
insistent, trance-hooked production a
haughty dark edge. Abigail’s growing
cult of fans will instantly dig this
infectious and memorable gem, while
more trend-conscious jocks will be lured
by a pair of aggressive Diss-Cuss post-
productions.

JONES & STEPHENSON First Rebirth (no timing
listed)

PRODUCERS: Jones & Stephenson

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Red Jerry, Baby Doc, the Dentist

Prolekult USA/Moonshine 88410 (12-inch single)
Who says techno is dead? Pounding jam
is a fond reminder of how a great techno
record can be the source of unbeatable
dancefloor catharsis. Rebellious and
frenetic as they come, this track attacks
the body with rapid beats, maddeningly
memorable trance synth loops, and a
haunting string pad. Nothing tops the
original version, though Red Jerry’s
interpretation is worth a few spins,
nonetheless. Contact: 310-246-0091

RON SIMPSON Dance Now! (5.06)

PRODUCER: Ron Simpson

WRITER- R. Simpson

PUBLISHER: not listed

REMIXER: Ron Simpson

Fresh Music USA 12619 (c/o Hot Productions) (12-inch
single)

Simpson raps and chants like a party
animal out of control on this racing rave/
NRG anthem. Guest singer Aleeta
injects several moments of siren power,
giving a little depth to the song’s
simplistic chorus. Fans of 2 Unlimited
will feast on this exhaustingly happy
track, which could actually find its way
onto crossover radio with the right dose
of promotional TLC

GLAMOUR BOY You Look Fabulous (no timing
listed)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Glamour 01 (CD single)

Skittling electro-pop novelty item fills
the mind with visions of runway models,
and fashion followers preening on the
dancefloor. Singer/songwriter Keith
Montgomery gives the song a skewed
lyrical message that urges listeners to
be who they are—as long as they look
attractive. Still, sparsely produced
single is worth an amusing spin or two.
Contact: 619-687-5145.

MONTGOMERY ROCK Peace Around The World
{no timing listed)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Sunrise 61229 (cassette single)

Acoustic folk/pop ballad issues an
earnest plea for peace. Rock has a
creaky tenor range that trembles with
honesty, lending depth to the song’s
simple and direct lyrics. AC
programmers should have a listen.

P> THE STONE ROSES Love Spreads (4:56)
PRODUCER: Simon Dawson

WRITER: not listed

PUBLISHER: not listed

Geffen 4715 (c/o Uni) {CD single)

After a five-year absence, the second
coming of the heavily hyped band of
British coverboys has finally arrived.
Judging from this first offering, the wait
was well worth it. Roaring rock riffs and
gentle piano riffs meet Beatlesque
harmonies on this rousing pop effort.
Spread the word.

Y JESSE HULTBERG If I Can't Have You (no
timing listed)

PRODUCERS: Gary Maurer, Jesse Hultberg

WRITERS: B. Gibb, M. Gibb, R. Gibb

PUBLISHERS: Careers-BMG/Gibb Brothers, BMI

Wild Monk 22960 (CD cut)

Hultberg addresses Yvonne Elliman's
“Saturday Night Fever” disco
evergreen with all of the angst that the
lyries require. The jolt comes from the
track’s sullen arrangement of acoustic
strumming and cello passages. Crafty
cover could make friends at alternative
and AC formats after a few spins. Look
at this one as more than a novelty. It is
actually a preview into a fine self-titled
album of folk music. Contact: 212-677-
3651.

CARDINAL WOOLSEY Hey Tell Me (no timing
listed)

PRODUCER: Kris Woolsey

WRITER: K. Woolsey

PUBLISHER: not listed

Puddle 002 (7-inch single}

New York band’s debut single delivers
thinking, feeling man's power-pop a la "70s
icons Big Star. Classic songeraft and
heartfelt performance distinguish this
bittersweet rocker, which mines
rock’n’roll verities perhaps wanting in the
current rush of California nouveau punk.
Leader Kris Woolsey turns in a smartly
modulated vocal as the guitars ring and
hooks abound. A tune to cherish, a band
to watch. Contact: 718-596-9802.

EXPANDING MAN Screws (4:07)

PRODUCER: Mike Denneen

WRITER:- not listed

PUBLISHER: not listed

Criminal 002 (7-inch single)

Boston-based band is ripe for album rock
radio discovery with this midtempo
rocker, which is often reminiscent of
Stone Temple Pilots and Pearl Jam in
sound. Well-produced tune from the
album “Free TVs” slowly builds from
subtle guitar doodling into a full-throttle
attack, showcasing the band’s vocal and
instrumental prowess to maximum effect.
Give this single a fair listen and you will

be sold before it ends. Contact: 617-576-
9842,

DADA Feet To The Sun (3:13)

PRODUCERS: Jason Corsaro, Dada

WRITERS: Dada

PUBLISHERS: Thumbsucker/Pop's Morgan/IRS/Little
Mother/Moir/Warner-Tamerlane, BM!

I.R.S. 10781 (CD single)

This crafty alternative trio seem to be
stuck in the dreaded sophomore slump, as
this uninspired rock track revisits the
same jangly pop turf explored on its
breakthrough hit, “Dizz Knee Land.”
Despite competent musicianship and
pleasant harmonies, things never quite
get cookin’. An accomplishment in
averageness.

BIM SKALA BIM Set Me Up (2:22)

PRODUCER: not tisted

WRITER: not listed

PUBLISHERS: Bimska

BiB 2012 (c/o RED) (CD cut)

The ever-fertile Boston music scene is the
home base for this engaging pop/ska
outfit. First single from the noteworthy
“Eyes & Ears” album swoops and soars
like your favorite Madness or Specials
chestnuts, replete with loopy organs and
shoulder-shaking percussion. Icing on the
cake is festive horn fills, making this an
essential party anthem. Check it out.

P> T00 SHORT Cocktales (6:06)

PRODUCER: Shorty B.

WRITERS: T. Shaw, Shorty B.

PUBLISHERS: Zomba/Strand, BMI; Zomba, ASCAP
Dangerous/Jive 42254 (c/o BMG) (12-inch single)
Who says sex does not continue to sell?
Too Short has reached a platinum sales
level several times on the strength of
entire albums that are devoted to
documenting his numerous sexual
exploits. On this single, the Short Dog
once again details conquest after conquest
in the form of rants that are laid over an
appropriately loose retro-funk groove.

MISTA GRIMM  Situation: Grimm (3:54)
PRODUCER: Chase

WRITERS: R. Trawick, E. Clark, C.S. Kenoly
PUBLISHERS: Colpix/Mista GrimmVEMI Blackwood/New
Columbia Pictures/Chase My Music/Almo/God Cypher
Levine, BMI

550 Music/Epic Soundtrax 6677 (c/o Sony) (maxi-cassette
single)

Here's a rap song that may not grab you
immediately with instant rhythmic
gratification, but its charm lies in the
sneaky, subtle aggressive message. Don't
lower your defenses because the stripped-
down beat progresses into a sly rap, which
cuts through a piercing, gospel-like vocal.
Radio will want to investigate the clean
version, which keeps the groove and
removes the Grimm grit. From the
soundtrack to John Singleton’s “Higher
Learning.”

CLI-N-TEL Mo’ Juice (4:09)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Hitman/Triple X 51201 (CD single)

At last, a “Juice” song that is not about
0.J. Longtime followers of the old school
will want to check this out party-minded
track, which is featured on Dr. Dre’s
archive-derived compilation, “Concrete
Roots.” Hyper beats and simple street
chants fill the retro grooves that resurface
here. Pump it up.

SHAM & THE PROFESSOR The Light's Gone Out (In
My Backyard) (3:24)

PRODUCER: Todd Terry

WRITERS: K. Gill, S. Skolnick, T. Terry

PUBLISHERS: Destruct Flavorz/New York Style/Size 9, BMI
Freeze/Priority 50830 (CD single)

Brooklyn-based rap duo takes a shot at
hatred and ignorance with this well-
crafted, intelligent hip-hop jam. Produce:l
by club luminary Todd Terry, this
rhythmic commentary on the complexitii«
of city life should instantly click with the
street-savvy. The radio remix factors in
some twisted rhythms and jazzy samples
to the already catchy backbeat.
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CD-ROM Admits Listeners To ‘Club Bizarre’

M BY WOLFGANG SPAHR

HAMBURG—It may sound like al-
phabet soup, but a new U 96 CD-
ROM unites one of Germany’s top
dance acts with interactive technol-
ogy.

“Club Bizarre,” a CD-ROM pro-
duced by Motor Musie, a leading
German dance label based in Ham-
burg, is the first offering in the in-
teractive format aimed at the com-
puter-friendly fans of German
techno music.

The “Club Bizarre” CD-ROM is
among a growing number of discs
produced for both compact dise
and CD-ROM play. It contains
U 96’s hit “Love Religion,” cur-
rently on the German singles chart,
as well as two songs produced ex-
clusively for the package.

The interactive application runs
on any 8-megabyte, IBM-compati-
ble computer with a CD-ROM
drive.

The CD-ROM goes as follows:
Before a manhole cover opens to
admit you into the underground
world of U 96, you must first use a
password—the title of the U 96 hit
“I Wanna Be A Kennedy”—to

‘The consurner
expects a music CD-
ROM to portray an
interactive cosimos.’

make it past a fierce doorkeeper.

Then, you can choose from
among such files as a full U 96 ar-
chive, complete with discography
and interviews of U 96 creator and
producer Alex Christensen; a
“stereo room” to play the CD’s au-
dio tracks; music samples chosen
by Christensen, from which you
can create your own rave tracks;
and a “rave room,” where you can
test your ability to program such
elements as sound mixes and light-
ing.

Motor Music teamed with Ber-
lin’s Pixelpark Studio to produce
the six-figure project. “What’s new
and exciting about a CD-ROM is
not the storage and re-use of data
that the consumer could theoreti-
cally obtain from print, video, or
conventional CDs,” says Tim Ren-
ner, managing director of Motor
Music. “The key idea is to offer him
a world of adventure in which the
various forms of information are
imaginatively combined into a com-
plex new entity, which he ecan ac-
cess and alter himself.

“The consumer quite rightly ex-
pects a music-supported CD-ROM
to portray an interactive cosmos,”
he says. “This requirement is all
too rarely met. Presenting adven-
ture interfaces with stars is the
way for the music industry to profit
from this new market."

Motor Music also chose U 96 for
its pilot CD-ROM project because
the techno-dance culture origi-
niated from, and owes its existence

to, computer technology. Many of
its fans are equipped with com-
puter equipment.

Renner is
keen to market
CD-ROM
through tradi-
tional musie re-
tailers and has
provided a
dealer hotline at
Motor  Music
(49-40-308-7706)
to offer market-
ing tips for the format. The com-
pany also is providing information
via the Internet at: http://U

CHRISTENSEN

96.ppp.de/Club Bizarre.html.

Renner says he is convinced that
at least 20% of CD-ROM sales can
be generated through music re-
tailers, who should not surrender
the format to computer stores.

By one estimate, 11.4 million
CD-ROM drives were sold world-
wide in 1993, with the figure ex-
pected to reach 16 million through
the end of 1994, according to the
German home electronics associa-
tion. By the end of 94, 1.2 million
CD-ROM drives will have been in-
stalled in Germany, almost half of
them in households.

“CD-ROM is a further step to-

ward successful exploitation of mu-
sic, but also a way to open up new
target groups for our repertoire,”
says Wolf-D. Gramatke, president
of PolyGram Germany and a pro-
ponent of multimedia opportuni-
ties. “Multimedia is a household
word for PolyGram, which has al-
ready developed its own produect
jointly with Philips, guaranteeing
that PolyGram will be admirably
prepared for CD-ROM and CD-i.
Interdisciplinary work groups
within PolyGram are responding to
this exciting challenge, which de-
mands a lot of creativity.”

Ahead To Debut JamPak CD Enhancers

Technology Lets Consumers Play Along With Album

B BY MARILYN A. GILLEN

NEW YORK-—Ahead Inc., which
launched its Virtual Guitar game con-
troller and two companion CD-ROM ti-
tles last fall (Billboard, Feb. 12), is ex-
panding its multimedia musie lineup in
1995 with the debut of “JamPak” CD
enhancers.

The Bedford, Mass.-based company
was expected to announce the new ap-
plication of its “virtual music” play-
along technology during the Winter
Consumer Electronics Show, Jan. 6-9
in Las Vegas.

“What we are doing is extending the
experience of being able to play along
with famous musicians to the con-
sumer’s collection of favorite albums,”
says Alex Donnini, Ahead’s president.
“Tt lets them become a part of the mu-
sie.”

“JamPak” titles are envisioned ini-
tially as CD enhancers, says Donnini,
meaning they are meant to be used
along with a separate, existing audio
CD.

Titles are also designed to be used in
conjunction with Ahead’s Virtual Gui-
tar controller, an electric guitar-like
strumming device that sells separately
for $69.95; but the titles can also be
“played” by using a computer key-
board, Ahead says.

Some JamPak titles may be “bund-
led” with the controller, Donnini says,
although a decision has yet to be final-
ized. Individual titles are expected to
retail for less than $25.

JamPak titles will be a CD-ROM
that users install via the CD-ROM
drive of their multimedia computer,
Donnini says. Once the program has
been installed on a hard drive, users
will find an icon under Windows read-
ing “JamPak” that offers a list of avail-
able song selections from that disc and
that points users to the albums on
which the songs are featured.

Each JamPak disc will contain 10-15
song play-along selections, Donnini
says, and these are initially envisioned
as being drawn from a variety of al-
bums by a single artist (future JamPak
discs may be themed not only by art-
ists, he adds, but by category or genre).

As of late December, Donnini said
Ahead was still in negotiations with
several music publishers about acquir-
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A prototype for the JamPak user interface, which includes such features as
“record” and “playback.” The Rolling Stones song is for illustration only; no titles

have yet been set for release.

ing rights to song selections; no titles
were expected to be announced until
after CES. Pending resolution of those
publisher pacts, the first discs are
slated to be in the marketplace this
spring.

To play along after installing the
JamPak software, users then must also
insert the appropriate audio CD into
their CD-ROM drive.

Once the software is set up and the
audio CD inserted, users can “play”
along with the featured band by strum-
ming the Virtual Guitar controller.
Each song will contain three or more
guitar parts to play—including basic
(for beginners), rhythm (with challeng-
ing rhythms), and lead (for advanced
players).

An onscreen visual element called
“the rhythm EKG” shows players how
well they are doing by depicting both
the song’s correct rhythmic pattern
and the player’s own performance; the
closer the match, the higher the
player’s “score,” which is tracked
throughout the performance and based
on a variety of factors.

Other feedback is built in as well,
including four animated characters
whose expressions change depending

on the quality of the performance, and
a voiceover that offers tips and praise
in a humorous fashion, Donnini says.

Background noise—from cheers to
jeers—also alters with the quality of
the performance.

A graphical “setting” also will be dis-
played onscreen, and will vary with the
type of music, Donnini says, from base-
ments to smoky clubs to stadiums.
There is no video included.

“We wanted to make this product
very much a music-centered one,” Don-
nini says. ‘“We didn't want it to be a
video game.”

Longer-term, the relatively simple
nature of the computer code fits into
Donnini’s vision of a record-industry
JamPak linkup that would see the play-
along computer program included on
actual albums.

“Our goal is ultimately to incorpo-
rate the concept with the audio CD,”
Donnini says. “It wouldn’t take up a lot
of space on the dise, and it would ex-
tend the experience from just listening
to participating in a way which is crea-
tive and at the same time very ap-
proachable for most consumers.”

No such pacts with labels have been
reached.

& RETA

IL-TECH MEDIA

Emmas To Honor
Multimedia Stars

THE NOMINEES are in for the debut
edition of the International Emmas,
an international multimedia awards
competition with 15 categories cov-
ering all genres of multimedia soft-
ware.

Supporting organizations of the
European MultiMedia Awards (or
Emmas) include Microsoft, Pioneer
Electronics, the European Commis-
sion, the Interactive Multimedia
Assn., and Philips Interactive.

Winners will be announced at a
ceremony timed to coincide with
Milia 1995, the second staging of the
international multimedia rights fes-
tival, slated for Jan. 13-16 in
Cannes. “Hitchhikers Guide To The
Galaxy” author Douglas Adams also
will present a special award for crea-
tive excellence and a “best interna-
tional produet” award during the
ceremony.

Winners will be showcased at the
Intermedia 1995 conference in San
Franeisco.

Nominees in selected categories
are as follows: best audio: “Myst,”
Broderbund Software; best interna-
tional product: “Myst,” “3D Atlas,”
the Multimedia Corp.; best visuals:
“Circus,” Matra Hachette Multime-
dia, “Getting The Best From CD-i,”
Line TV Ltd., “Mankind Origins,”
Microfolie’s, “Cluedo,” 3T Produc-
tions Ltd., “Myst.”

Children’s: “What Is A Bellybut-

ton?,” IVI Publishing; “Cyber-
Boogie! With Sharon, Lois &
Bram,” Times Mirror Multimedia;

“My First Incredible Amazing Dic-
tionary,” Dorling Kindersley Multi-
media; education: “My First Incred-
ible Amazing Dictionary,” “Math
Workshop,” Broderbund Software,
“World War II: Global Conflict,”
ILP.

Games: “Cluedo,” “Burn: Cycle,”
Philips Media, “Myst”; general in-
terest: “Ghosts,” Media Design In-
teractive, “Max Magic,” Philips Me-
dia Home Entertainment, “Cluedo”;
information and reference: “Les Vin
De France,” Philips Interactive Me-
dia France, “The Ultimate Human
Body,” Dorling Kindersley Multi-
media, “3D Atlas”; interactive litera-
ture: “The Cartoon History Of The
Universe,” Putnam New Media;
news and current affairs: “ITN
World News '93,” Media Design In-
teractive; science and natural his-
tory: “Redshift Multimedia Astron-
omy,” Maris Multimedia Ltd..
“Sharks!,” Discovery Communica-
tions, “The Way Things Work,” Dor-
ling Kindersley Multimedia.

SPEAKING OF HONORS, Philips Me-
dia’s CD-i player was awarded the
1994 Parents’ Choice “approval cita-
tion” in the new category of multi-
media.

Diana Huss Green, editor in chief
of Parents’ Choice magazine, says
the multimedia category was added
in 1994 because several hundred
submissions for award citations
came in under the category. Of the
CD-i choice, she adds, “Teachers
and children were particularly en-
thusiastic” about the produet.
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VIDEO NEWSWEE

DICTURE
THIS €

By Seth Goldstein

THE EMPIRE STRIKES BACK:
Take care, video retailers, you may
be running into an old adversary.

Along with all the technological
hoopla surrounding the digital video
disc—which will allow a two-hour
movie to be captured and played on
a five-inch platter—will likely come
a Hollywood campaign to repeal the
First Sale Doctrine. FSD is the
Magna Carta of video specialists,
who used it to create the rental busi-
ness and the foundations of a $14 bil-
lion industry. The studios lost own-
ership of a cassette once it was sold
into distribution, and retailers could
do pretty much anything they
pleased, short of making unauthor
ized copies.

Hollywood lost sight of this fact
and fought like the dickens to get a
share of rental revenues by having
Congress amend FSD. More than a
decade ago, moviemakers lost a
pitched battle to the wet-behind-
the-ears Video Software Dealers
Assn., which built an organization
on the strength of a campaign that
kept First Sale untouched. DVD
suggests the battleground will be
revisited; will VSDA be prepared?

As before, the studios would ap-
pear to have the odds in their favor,
even before they lift a hand in their
own behalf. First, a White House
committee reportedly will propose
legislation that would restrict peo-
ple from borrowing and lending dig-
itized programs. Commissioner of
patents and trademarks Bruce Leh-
man, who was an attorney for 20th
Century Fox during the F'SD imbro-
glio, is already on record as support-
ing restrictions.

The problem for retailers and
consumers is that computers make
copies routinely and relatively
quickly. DVDs wouldn't be as easy
to replicate, but “digital” would en-
sure their coverage in any legisla-
tion—unless VSDA fought for an
exemption.

Second, the U.S. may be obli-
gated by the GATT agreement to
prohibit video rentals if it’s proven
there is widespread copying. Words
to this effect were embodied in
President Clinton’s Sept. 27 mes-
sage to Congress, which included an
outline of administration actions for
all 21 sections of GATT. “This raises
some very significant issues,” says
one home video veteran, who was
among the first to warn Hollywood

(Continued on page 52)

Kid Vid A Cradle Of Profits In '94

Industry Nurtures Product’s Potential

B BY STEVE TRAIMAN

NEW YORK—Parents coddled their
kids—and retailers—in 1994. Sales of
children’s videos racked up impressive
numbers, adding to the genre’s profita-
bility at a growing number of locations.

“Kid vid seems to be doing very well
and getting overall wider acceptance,”
says Frank Kraus, Warner Home
Video VP of communications and pro-
motion. “How you promote a title or se-
ries can help a great deal, and we've
seen a growing number of retail ac-
counts work hard with us to make the
category more successful.”

The numbers are impressive. An es-
timated 90 million “nonfeature film”
children’s tapes were shipped last year,
about 18% ahead of 1993, according to
duplicator Allied Film & Video (Bill-
board, Deec. 24, 1994). Tots and pre-
teens were thus responsible for one of
every six cassettes sold.

Direct-to-video got a big boost with
Disney’s “The Return Of Jafar,” which
did over 10 million units, MCA/Univer-
sal’s “We’re Back!: A Dinosaur Tale,”
and Sony Wonder’s “The Enchanted
Tales” and “The Jungle King.”

But the real breakthrough has come
in-store, where more key chains are re-
cognizing the value of kid vid. Toys ‘R’
Us has added children’s video and au-
dio departments, while Entertainment
One’s C&M Video subsidiary is testing
its Playland and Adventure Video con-
cept in at least one Wal-Mart. Kid vid
has become the building block of family

Turning Leaves Into Lettuce. Margo Cunn of the Juvenile Diabetes Foundation
International receives a $1,000 check from Media Industry Motorcycle
Enthusiasts, which raised the money from its Fall Family Foliage Tour. Shown,
clockwise, are Jerry Ade, president, Famous Artists Agency; Corey Schwartz,
controller, Central Park Media; Masumi Homma, executive VP, Venture Group
International; and John O’Donnell, managing director, Central Park Media.

entertainment, the fastest growing

segment of the sell-through market.

Here's what suppliers are doing to

tap this potential.

* Buena Vista Home Video. The
Disney label, the once and future king
of the genre, did well domestically with
its features and titles like “Sing-Along
Songs” and the “Muppets” series, dis-

tributed for Jim Henson Video.

The story was equally good abroad,
says senior international marketing VP
Robyn Miller, who oversaw release of
“Aladdin” and “Snow White” in 25
markets. With Mattel a promotion
partner in the U.K. and Spain, Burger

King in Spain, McDonald’s

Australia, and Pizza Hut in Korea, “we
exceeded all projections,” she adds,
and set new records. Sales helped pull
through the six-volume “Ariel’s Ani-
mated Adventures,” which did particu-
larly well in the U.K., Spain, and Bene-

lux, and “Sing-Along Songs.”

Miller is lining up consumer market-
ing partners for “The Return Of Ja-
far,” “The Aristocats,” and “Pinoe-
chio,” all coming to Europe in the first

half of "95.

* A*Vision Entertainment. CEO
Stuart Hersch’s KidVision label re-
leased 15 “Mighty Morphin’ Power
Ranger” titles last year. Five charted
on Billboard’s Top 25 list. A*Vision
also did well with “There Goes A Bull-
dozer,” “There Goes A Fire Truck,”

and “Baby-sitters Club.”

In February, the first two volumes
of Scholastic’s “The Magic School Bus”

series will ship at $12.95 list. With ani-
mation by Nelvana Ltd., the tapes fea-
ture the voices of Lily Tomlin and Mal-
colm Jamal-Warner, with the theme
song by Little Richard. They will be
KidVision’s first clamshell-package ti-
tles, notes director Mindy Mervis.

Cross-promotions involve McDon-
ald’s, Hasbro, Hallmark, Microsoft,
and Sega, among others.

* Sony Wonder. “Ren & Stimpy:
The Classics” made The Top 20 Kid
Videos list, but that was only part of
the story. Sony Wonder’s direct title,
the $14.98 “Jungle Book,” delivered
400,000 copies. Two more titles were
released for the holidays—"“The Night
Before Christmas” and “Snow White,”
including “The New Adventures Of Pe-
ter Rabbit,” “Pocahontas,” and ‘“The
Prince And The Pauper.”

Also due in February is the debut of
Nickelodeon’s “Rocko’s Modern Life,”
the adventures of a transplanted wal-
laby from Australia, featuring a theme
song by the B-52s and a “guest video”
by Stimpy on one title. “We’ll also have
a lot of preschool titles in '95," says sen-
ior marketing VP Wendy Moss.

(Continued on page 49)

Hallmark’s New
Message: We’re
In Home Video

H BY EILEEN FITZPATRICK

LOS ANGELES—Greetings, says
Hallmark.

In a holiday season message, the
cards-for-all-occasions vendor an-
nounced its entry into home video.
Yet Hallmark Home Entertainment
is hardly a stranger to the market,
and by the end of the year it should
easily make the transition to the list
of major independent suppliers.

Since 1990, Hallmark television
fare has racked up millions for Re-
public Pictures and Cabin Fever
Entertainment, its primary distrib-
utors. Hallmark, meanwhile, en-
joyed a hefty licensing fee.

Its standard-bearers have been
Republic’s “Hallmark Hall Of
Fame” series and Cabin Fever’s
“Lonesome Dove,” produced by
RHI Entertainment, which Hall-
mark acquired last April.

The decision to create Hallmark

(Continued on page 50)

WORLD’S
GREATEST LOVER

Love is in the air, so stock up now on sweet selections for
Valentine’s Day. From Playboy’s exclusive For Couples Only
line, this tempting trio is the ultimate Valentine for lovers
everywhere. While their hearts are set aflutter,
your sales will soar into the red-hot zone!

PLAYBOY HOME VIDEO
© 1995 Playboy. All Rights Reserved.

BILLBOARD JANUARY 14, 1995

www.americanradiohistorv.com

47


www.americanradiohistory.com

Home Video

CD-ROM CHRISTMAS: Early indi-
cations are that consumers and re-
tailers stocked up on multimedia
products for the holidays, with a few
retailers indicating that CD-ROM
sales met or exceeded the forecasts of
many industry watchers.

Ingram Entertainment multimedia
manager David Balfour says the dis-
tributor signed up about 100 new
stores during October and November.

“We've seen more activity and in-
terest in CD-ROM over the last two
months than we have in the last year,”
says Balfour. Before the business up-
swing, Ingram

Retailers Report Strong
Xmas Sales For CD-ROMs

censed merchandise.

Inspired by a Japanese comic book,
“The New Adventures of Gigantor” is
airing on the Science Fiction Channel
before its home video debut. “Gigan-
tor” debuts as a full-length feature
during the first quarter of 1995. Fol-
low-up releases will consist of 30-min-
ute episodes. LIVE has 51 episodes of
the series and controls CD-ROM dis-
tribution rights.

Also on the sci-fi front, LIVE has
26 episodes of “Phantom 2040,” pro-
duced by Hearst Entertainment. The
animated series, in half-hour install-

ments, revolves

serviced about
300 video ac-

SHELK

around an 18-
year-old boy

markets are carrying CD-ROM, since
they’re usually slow in carrying new
product,” says Balfour. “It may be
CD-ROM’s broad appeal, or that su-
permarkets just want to offer their
customers more products and ser-
vices.”

Balfour speculates that supermar-
kets are cleaning out 8-bit video game
departments to make room for multi-
media. On average, Ingram’s super-
market accounts carry about 50 CD-
ROM titles. The bulk of revenues
comes from rentals, but a few ac-
counts have dedicated sell-through
sections as well.

To handle the added business,
Ingram has switched its multimedia
distribution center from Dallas, which
is overwhelmed with video shipments,
to the larger facility in Kansas City,
Kan., Balfour says.

Computer-software speciality
stores also reported record CD-ROM
sales as consumers loaded up on titles
for their new multimedia computers.
“Any place that had CD-ROM product
generally did well,” says Egghead
Software VP of merchandising and
advertising Peter Janssen. “In gen-
eral, this was the year for CD-ROM-
based software.”

Janssen says the retailers experi-
enced double-digit CD-ROM growth
over the holidays and outsold other
formats, such as floppy discs, by as
much as 50%. “We've finally reached
a critical mass for CD-ROM,” he says.

ALL IN THE FAMILY: LIVE En-
tertainment has picked up four lines
of animated kids product, which will
add over 100 new titles to its Family
Home Entertainment catalog.

The acquisitions include “Hello
Kitty And Friends,” “The New Ad-
ventures of Gigantor,” “Phantom
2040,” and “Papa Beaver.”

LIVE will begin distributing the
first of 26 half-hour episodes of “Hello
Kitty” this quarter. The series was li-
censed from Japanese-based gift
manufacturer Sanrio Inc. The fran-
chise generates approximately $75
million annually from a variety of li-

counts with CD- who becomes a

ROM product. rey phantom and
In the mean- "'l 1‘] l{ fights the forces

time, groceries A of evil.

were also taking by Eiieen Fitzpatrick In the family

the multimedia category, LIVE

plunge. has 26 half-hour
“We haven't figured out why super-  episodes of “Papa Beaver,” produced

by France-based M5 International,
which appears on the Nickelodeon
channel.

“Papa Beaver” follows a family of
beavers and the adventures they ex-
perience through the stories told by
the title character.

SHAQ ATTACK: NBA superstar
and rapper Shaquille O’Neal will be
the latest player to be profiled in
CBS/FoxVideo'’s on-going pro basket-
ball series, which includes Michael
Jordan, Charles Barkley, and Magic
Johnson.

The video, “Shaquille O’Neal
Larger Than Life,” will hit stores
Feb. 1, priced at $19.98.

Unlike other player profiles, CBS/
Fox will take full advantage of
O’Neal’s music career by cross-pro-
moting it with his two albums re-
leased by Jive Records. To date, the
Orlando Magic star has released
“Shaq Diesel” and “Shaq Fu: Da Re-
turn.” They have gone platinum and
gold, respectively.

An exclusive music video of “No-
body” from “Shaq Fu” is being
placed on the end of “Larger Than
Life.” Consumers will be alerted to
the exclusive music-video offer
through an on-pack sticker on all
copies of the “Shaq Fu” album.

Consumers who purchase the video
will also be able to buy either CD for
$11.98, $4 off suggested retail. Cas-
settes will sell for $6.98, $3 off the
regular price.

And there’s more. “Life” buyers
can receive a $3 discount on “Shaq
Diesel: The Music Videos,” which car-
ries a suggested list price of $12.98.
Information about the discounts will
be included on all copies of the pro-

Scheduled for release two weeks
before the NBA All-Star Game, the
video will receive additional exposure
in a top 20 radio promotion and on
NBA Radio throughout February.

BLACK HISTORY MONTH: Tur-
ner Home Entertainment celebrates
(Continued on page 52)
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@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. @ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and $1

million at suggested retail for nontheatrical titles.

ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically

released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1995, Billboard/BPI Communications.
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KID VID PROFITS

(Continued from page 47)

» Warner Home Video. Sell-through
VP Jeff Pietryzk emphasizes the im-
portance of “building brand-name con-
tinuity with Warner’s family entertain-
ment.” The studio has dipped into its
catalog for at least 10 titles like “Willie
Wonka And The Chocolate Factory,”
and “we’ll have more in ’95,” he adds.

Pietryzk also points to the success of
the five-title series of the syndicated
“Animaniacs,” at $12.95. Some kid vid
is featured in every Warner multititle
promotion, he notes. “We’ll continue to
fuel the children’s video pipeline.”

* Hemdale. Prodded by the impact
of “Little Nemo” in 1992, “retailers
woke up to the possibilities for this
type of feature,” says sales VP Tom
Shoen. They “want more children’s and
family features, and kid vid is a key
part of all our pre-packs.” For Easter,
several animated features are due, plus
acquired titles. Cross-merchandising
tie-ins with Hershey and General Mills’
Kix did well for both sponsors, accord-
ing to marketing VP Susan Isaacs, and
she expects to continue the relation-
ships with at least one title in 1995.

* Celebrity Home Video. His Just
For Kids label “shipped more prod-
uct last year than in the last three to
four,” says president Noel Bloom.
“For the first time, we had consistent
sell-through in the Target chain and
in Suncoast.” Top titles included “Se-
cret Of The Seal” and “For Better Or
For Worse,” based on the comic
strip.

Bloom says there are steady reor-
ders for titles like “Scampy The Pen-
guin,” first out in '91, and the 6-year-
old “The Little Fox.”

This year, Celebrity will re-release
“Gallivants” at $19.95, a fully ani-
mated feature on ants that did over
50,000 units four years ago. It follows
“A Journey Through Fairyland” at
$19.95, a 90-minute animated release
featuring classical works by the
Tokyo Philharmonic, part of a sched-
ule offering a new title every six
weeks. i

“It's very difficult for an independ-
ent to get shelf space in kid vid with
all the majors out there,” Bloom
says, “but by consistently showing
we can do 30%-40% more business in
the first 60 days of release, we've
been lucky with a growing number of
stores.”

* ABC Video. The ABC Kids label
was launched in 1994 with “The Se-
cret Garden,” on the heels of the net-
work telecast. Coming up in Feb-
ruary at $12.95 is “Mr. Bumpy’s
Karaoke Kafe,” based on the Satur-
day morning network show. Due
later this year is an animated “The
Magic Flute,” which also will get a
pre-sell network showing, and
“Schoolhouse Rock,” backed by a
multimedia eross-promotion with
Atlantic Records. In the planning
stage is a CD-ROM joint venture
with Electronic Arts.

* BMG Video. GM Joe Shults, who
inherited a winner in the “Adven-
tures Of Mary-Kate & Ashley,” has
put his imprint on the venture with
the acquisition of “Skeleton Warri-
ors,” a TV series now running on
CBS. The first three half-hour titles,
at $9.98 each, are due in the first
quarter. “Pogs,” the popular kids’
game, is part of the in-store promo-
tion.

BILLBOARD JANUARY 14, 1995

The Cabin Fever Little Rascals video

series has been digitally remastered and
restored to original production quality! Others
cannot make that claim. So be sure to look for the
official “Petey” license symbol — your assurance

of digitally remastered and unedited Little
Rascals films on video — only from Cabin Fever!

Home Video \

“lock up.now—
da movie tummin!”

Scheduled Release Date: February 14, 1995

hat Buckwheat is saying is “Stock up now — the movie’s coming!”
With the home video release of Steven Spielberg’s The Little
Rascals motion picture, the original Little Rascals will be even
hotter than ever! These 12 digitally remastered, restored and unedited
Little Rascals videos have already exceeded 2.5 million units sold- and
there’s no end in sight. So here’s your chance to capitalize on
RascalMania again — be sure to order enough of the original Little
Rascals from Cabin Fever and merchandise
them together with the new Little Rascals
movie for even greater returns!

LUMASIEEAD & INRUIED e,

“CABIN FEVER'S
Little Rascals are

the hest of the hest!”’
~ Tommy “Butch” Bond

Order:toaay.. .Otay!
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Home Video

Get Your Paws On
(Reall Animals)

VIDEO ColLLEcTlON

A day
with
Lions

Catalog
Number

(with toy):
52202-3
(without toy):
52203-3

Features:
»we 3-4 original songs per video
4 Educational

- Host Casey teaches kids all about where animals
live, what they eat and how they are cared for!

Look
for more Real .
Animals titles Running Time: Approx. 30 Minutes

coming soon! Street Date: March 21, 1995 ® Pre-Order Date: February 28, 1995
For ages 3-8 Price (with toy): $12.95 ® (without toy): $10.95
Also available in 12- and 24-packs

MORE AWARD=WINNING [« Vs 1/® Contact Your Local WeaA Representative For More Information.

LivE ACTION FROM ZHSON  Dutbuted by KidVisoo, a sbeidiary of A'Viion Entertaiment. 75 Rockefeller Plara, New York, NY 10019, The Atintic Group. A Wamer Music Group Company. AR ights reserved.

HALLMARK VIDEO

(Continued from page 47)

Home Entertainment was purely eco-
nomie, according to newly appointed ex-
ecutive VP Steven Beeks, who mar-
keted “Hall Of Fame” for Republic.
“Hallmark has been incredibly aggres-
sive about entertainment properties,”
Beeks says. “And they paid a lot for
RHI. It’s hard to do those kind of deals
without ancillary revenue sources.”

But the new venture won't be able to
bank on “Hall Of Fame” or RHI output
until 1996, when existing distribution
contracts expire. Hallmark also owns
Signboard Hill Productions, which is
expected to yield about 10 full-length
features, although also not until 1996.

To survive in the meantime, Hall-
mark has to acquire, and Beeks isn’t
wasting time. He has a fowr-year output
deal with Samuel Goldwyn Co. for the-
atrical releases including “Eat Drink
Man Woman,” which arrives at retail in
June (Billboard, Jan. 7).

Other titles include the critically ac-
claimed Chinese film “To Live,”;
“Oleanna,” based on the David Mamet
play; and “The Madness Of King
George,” which recently opened to rave
notices.

In addition, Beeks says the company
will be “heavily into sell-through” by
next summer. High on his list is the
live-action family movie, “Napoleon,”
which Goldwyn has scheduled for a
1995 summer theatrical release.

“It's 99% certain the title will come
out at sell-through” after its theatrical
run, Beeks says. He will also tap Hall-
mark-owned Filmation for animated ti-
tles.

None of Goldwyn’s 800-900 catalog ti-
tles, distributed by numerous suppliers,
are included in the Hallmark deal, how-
ever. “We hope to make Hallmark our
exclusive distributor,” says Goldwyn
president/COO Meyer Gottlieb, “but it’s
enormous amount of inventory to di-
gest. We prefer to start the relationship
with the rental titles and grow from
there.”

Rights are slowly reverting back to
Goldwyn, Gottlieb says.

Two sell-through and two more
rental deals are in the cards for Beeks.
“Many other independents are strug-
gling or have failed because they
haven’t brought in product suitable for
sell-through,” he says. “You need sell-
through to get through the lean rental
periods.”

Beeks notes that even if Hallmark
were able to immediately distribute ti-
tles from RHI, Signboard Hill, and
“Hall Of Fame,” the product would only
make up 25% of the release schedule.
Hallmark expects to have a full market-
ing and sales staff of about 25 in place
by April, whether or not the schedule is
complete.

Thanks to Republic and Cabin Fever,
distribution channels are already in
place. In addition, Hallmark’s cards and
other items appear in 20,000 franchise
and company-owned stores that have
yet to fully exploit video. Another
25,000 independents carry the line, as
well.

But while the 12 “Hall of Fame” titles
have been sold in these outlets with
“substantial success,” says Beeks, that
division has no plans to offer Hallmark
Home Entertainment titles. “I can’t
make a commitment about sell-through
product from our division,” he adds,
“because it hasn’t been determined
overall how video will work in the Hall-
mark stores.”
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Billboard

FOR WEEK ENDING JANUARY 14, 1995
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Top Music Videos.
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SF Short-form, VS Video single. ©1995, Biltboard/BPI Comnunications.

Video Previews

EDITED BY CATHERINE APPLEFELD

MUSLC

“Opera Imaginaire,”
Miramar Productions/
BMG Video (206-284-2700),
50 minutes, $19.98.

Another animated wonder
from the creators of the
“Mind’s Eye” series,
“QOpera” represents the
quintessential melding of
music education and
entertainment. Featuring
works by composers such as
Bizet, Mozart, and Verdi, a
cavalcade of international
opera stars performs the
music of “Carmen,”
“Rigoletto,” “Madame
Butterfly,” “The Magic
Flute,” and more in concert
with magical animated and
live-action segments that do
much to enhance the story
lines and inform viewers
about the various
composers. By turns
majestic, compelling, and
even humorous, this will
appeal to children as well as
opera novices and
aficionados alike.

CHILDREN’

‘“Rocko’s Modern Life:
Machine Madness,” “With
Friends Like These ...,”
Nickelodeon/Sony Wonder,
approximately 40 minutes
each, $12.98 each.

Video debut of the antics of
Nickelodeon's kooky
Australian wallaby is a
happy oceasion for children
as well as the series’ legion of
adult fans. Hip, Emmy
Award-winning show
features a theme song
composed and recorded by
members of the B-52's.
“Machine Madness” details
the travails Rocko endures
as he gets sucked into an
infomercial and tries to find
the perfect mail-order
vacuum-cleaner, attempts to
return from the laundromat
with all of his socks, and
finds creative ways to take
out the garbage. “With
Friends Like These”
includes three episodes
starring Rocko and his best
buddy Heffer. Both titles
include a video-only extra
featuring Nick’s dynamie
duo, Ren and Stimpy.

HEALTH/FITNESS

“The Reebok Aerostep
Workout,” PolyGram
Video, 54 minutes, $19.95.

Latest entry in the Reebok
Fitness series boasts the
aerobics expertise of
longtime trainer Gin Miller.
Miller’s classes are never
easy, although this one—
which makes use of the
patented Reebok Aerostep
aecompaniment—can be
adjusted for a variety of
fitness levels. A five-
segment workout, the
program locuses on
contouring the body via
vertical and lateral

movements to ultimately
achieve a sleeker, more
elegant shape. Those
following along at home will
need a lot of space to take
advantage of the program'’s
maximum benefits.

DOCUMENTARY

“Life On The Reef,” Small
World Music Inc. (800-757-
2277), 53 minutes, $19.95.

Cinematographer David
Hannan, the eye behind
Small World’s previous
video release, “Coral Sea
Dreaming,” captures a more
in-depth panorama of
Australia’s Great Barrier
Reef. As opposed to “Coral
Sea,” “Life On The Reef”

contains highly educational
narration about tlre animal
and plant life that surrounds
the reef region, as well as
about the reproductive
capabilities of the reefs
themselves. Phenomenal
underwater imagery is
abundant, and although the
video is devoid of hard and
fast travel tips about
Australia’s popular tourist
spot, it is a wonderful
introduction to the area for
divers and others interested
in visiting the Great Barrier
Reef.

TRAVEL

“Alpine Adventure,”
Reader’s Digest Home
Entertainment/
International Video
Network (800-846-2100),
120 minutes, $39.96.

At the outset, two hours may
seem a lengthy chunk of
time to devote to one
mountain range, but viewers
of this well-produced
program will {ind time flies
as they take in the spirit of
the majestic mountains.
Spanning parts of France,
Italy, Switzerland, southern
Germany, and Austria, the
Alps make for a wonderful
gateway into the history,
culture, landscape, and
current tourism industry in
the unique regions they rise
above. Fact-filled narration
coupled with breathtaking
film footage combine to
detuil the splendor of the

French Alps, home of
Western Europe’s highest
mountains; [taly’s magical
Lake Como; Austria's Tyrol
region, and much, much
more. A delight for armchair
travelers.

¥Rr

u ',f/@’/)’é- :
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“Montana On My Mind,”
Falcon Press (800-582-
2665), 50 minutes, $24.95.

Montana continues to attract
more and more visitors each
season, and this video does a
fine job of displaying some of
the reasons why. Less a
conventional travel guide
than an ode to the natural
beauty of the Big Sky state,
“Montana On My Mind” was
inspired by the book of the
same name and contains
plenty of outdoor footage
complemented by poetic
passages, musical segments,
and a smattering of
commentary by author
Michael Sample. Glorious
cover photo will lure in city
slickers looking for a great
escape, and the program will
keep them glued to their
seats before phoning their
travel agents for more
information.

INSTRUCTIONAL

“The Great Q—Barbecue
Video Cookbook,”
Tapeworm Video
Distributors Inc. (805-257-
4904), 50 minutes, $14.95.

A comprehensive guide to
outdoor barbecuing that
includes everything from
choosing types of charcoal to
selecting sauces to picking

the best beef, chicken,
seafood, and veggies to grill,
video plays much like a
visual cookbook. Production

NW, Washington, D.C. 20008.

Video Previews is a weekly look at new tities at sell-through prices.
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave.,

values are noticeably
ungarnished, with the
majority of the footage
featuring the program'’s two
hosts chatting it up around
the barbecue or in the
kitchen. Along with
discussing savory
seasonings, the video takes
time to provide several
health tips, including how
long to cook various meats.
Well-done.

“Oh, Baby: A Guide For
Big Brothers And Big
Sisters,” Skydance
Productions (408-622-
9441), 30 minutes, $24.95.

Cleverly produced live-
action title packs a bundle of
joy for growing families.
Narrated by a slightly
cynical buildog, the program
uses humor and simple
language to explain to
toddlers what the arrival of a
baby brother or sister will
mean in their life. With an
emphasis on making sure no
one feels left out, the video
also features snippets of new
siblings sharing their candid
feelings about their new
arrivals. Also included in the
package is a second half-
hour video, “Those Baby
Blues,” aimed at parents of
new siblings and featuring
solid advice from Drs.
Brenda Wade and Glen
Aylward.

PERFORMANCE

“Wally McRae Live (More
Or Less),” Production
West/Last Chance
Recordings (800-484-9684),
approximately 50 minutes,
$24.

Celebrated cowboy poet
MecRae recites 32 of his
unique written works from
his own Rocker Sky Ranch
and five other locales around
the state of Montana. Video
features no faney footwork
or production gimmicks, but
instead boasts short, clean
cuts of the National
Heritage Award winner
evoking various images of
the Wild West and its
inhabitants. Among
MecRae's more salient poems
are opener “Rain,” which he
fittingly delivers outdoors
during a storm,
“Reinearnation,” “0ld, Afoot
And Broke,” “The Cowboy
Code,” and “Coyote.”
Recommended for Big Sky
country lovers only.
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Top Video Rentals.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.

FOR WEEK ENDING JANUARY 14, 1995

Home Video

‘Danger,’” ‘True Lies’ Debut As 1st Titles
With Dolby Surround AC-3 Digital Sound

r
FIVE-CHANNEL SURROUND:

Copyright Owner Principal
Manufacturer, Catalog Number Performers

THIS WEEK
LAST WEEK
WKS. ON CHART

TITLE {Rating)

MGM/UA Home Video 105129

Tommy Lee Jones

GUARDING TESS (PG-13) Egtaricyres

Columbia TriStar Home Video 78703

Shirley Maclaine
Nicolas Cage

Warner Bros. Inc.
Warner Home Video 13233

THE CLIENT (PG-13)

Susan Sarandon
Tommy Lee Jones

Warner Bros. Inc.

Kevin Costner

Paramount Pictures

Leslie Nielsen

Touchstone Home Video 2522

Zhang Fengyi

@ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for

nontheatrical tities.

/ITA platinum certification for a minimum sale of 250,000 units or a dollar

votume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and

$2 million at suggested retail for nontheatrical titles.

© 1995, Biliboard/BPI Communications.

spectively.

The laserdiscs will offer five sepa-
rate channels of digital audio, plus a
subwoofer, when played back on hard-
ware with AC-3 decoders to be

ence,” says Mike Fidler, Pioneer

according to Fidler. Therefore, A/V re-
ceivers with AC-3 features can be used
for more than just dise playback.

The multichannel digital sound of
AC-3 has been used in theaters since

Dolby and Pioneer impressed the in-

the Lincoln set, “The Making Of A

1, and 10% off all $19.98 releases.

form the retailing landscape.”

IF IT AIN'T BROKE .. .: Disney isn’t
going to disrupt a winning formula, so
retailers can look forward to another di-

Disney fully expects the Elle McPher-
son fitness tape to approach and per-
haps exceed 1 million units once reor-
ders are counted. Not bad for a first
effort—if it happens.

*Axx NO. T xxx D Bruce Beresford’s “A Good Man In
" Paramount’s “Clear Present Dan- Msfﬁ Africa” with Sean Connery and Louis

Twentieth Century-F Keanu R )
1| 1|7 |speen® o nelieed i s ger” (THX, wide or pan-scan, $44.98) Gosssett Jr. (wide, $34.98), Penelope
Warner Bros. Inc. Mel Gibson and FoxVideo’s “True Lies” (W1de OF; sm”s Spheeris’ “The Little Rascals” (T}D(,
2 MAVERICK (PG) Warner Home Video 13374 Jodie Foster ggn—scan, $49.98) will be the first laser- v wide, $29.98), “Tough And Deadly”
Touchstone Pict Meg R isc titles to be released with Dolby . with Roddy Piper ($34.98), an Encore
3 WHEN A MAN LOVES A WOMAN (&) (iS008 T 0030 Ay Gac Surround AC-3 Digital sound, and are by Chris McGowan Edition double-feature with Edgar
4 BLOWN AWAY () Metro-Goldwyn-Mayer Jeff Brges set to bow on Jan. 31 and Feb. 8, re- Allen Poe’s “Murders In The Rue

Morgue” and H.G. Wells’ “Island Of
The Lost Souls” (1932, $59.98), “Si-
lence Of The North” with Ellyn Bur-
styn and Tom Skerritt (wide, $34.98),
and the boxed set “Deanna Durbin Col-

7 BEVERCTIRTILS EoRTiinG) Paramount Pictures Eddie Murphy launched by Pioneer and other manu- 1992 and promises to add exceptional lection” (1936-1941, four films, $99.98).
RaamauntHomelVideol322)79 facturers in 1995. “It will have a dra- audio quality and spatial realism to Out now are “Foreign Student” with
Touchstone Pictures Julia Roberts tic impact on the listenin: Ti- ovie dt; ks h d h 1 g g 1 6 o

8 | LOVE TROUBLE (FG) e S ma p n g expe movie soundtracks heard at home. Robin Givens ($34.98), “Operation

Golden Phoenix” with Jalal Merhi

9 WYATT EARP (PG-13) il - el Elec.tronics. VP of new technolog_y. dustry with. a dynamic prototype ($34.98), the apimated dinosaur tale
, Pioneer is introducing a full line of AC-3 laserdise of “The Fugitive,” “Land Before Time II” ($24.98), and an
10 CITY SLICKERS 11 (PG-13) gg:‘lﬁg:: ?:g‘:a“:sHome N o — i‘i’c'i gzz‘:c’e AC-3 compatible laserdisc players this  shown at last year’s Consumer Elec- Encore Edition double bill with “Dra-
year, and will be one of several manu- tronies Show in Las Vegas. cula’s Daughter” and “The Ghost Of
11 WITH HONORS (PG-13) Warner Bros. Inc. JoeIREsci facturers offering A/V receivers with Pioneer will also bow “Top Gun,” Frankenstein” (1936/1942, $59.98).
Wamet Home Viteo 13079 R e AC-3 decoders and demodulators. To  “The Hunt For Red October,” “Patriot
12 GETTING EVEN WITH DAD (PG} mz’;;g:‘zmxg:; Rt Q”;j%‘ﬁifﬂ”'km listen to the five full digital channels Games,” and “Apocalypse Now” in COLUMBIA TRISTAR has “It Could
_ _ » : and subwoofer on “True Lies” and  Dolby Surround AC-3 Digital laserdisc ~ Happen To You” with Nicolas Cage
13 THE PAPER (R) W'J:.'ﬁfaf&fﬁfw . o (“;Al'ec::"c'lsfj"’” “Clear And Present Danger,” consum-  versions in 1995, and Bridget Fonda and “Naked In
: - - ers will need to play the dises back with In other news, Pioneer was set toin- New York” with Eric Stoltz and
14 THE COWBOY WAY (PG-13) a‘gxfasji‘vgg‘s:“f%fvmeo J3ET xf:fe‘:ysrf;:::ig both appropriate laser players and re-  troduce its most inexpensive laserdisc ~Mary-Louise Parker on Jan. 31, Ake
——— e ceivers: o pl_aye'r to date at CES. Th.e new unit Sandgren’s acclaimed “The Slingshot”
15 LITTLE BUDDHA (PG) Miramax Home Entertsinment 2548 _Bridget Fonda But it is important to note that the  will list for about $399 and is expected Feb. 7, “The Next Karate Kid” with
Gramercy Pictures e AC-3 conﬁguratioq is fully compatible to hit the street at $299, according to  Pat Morita Feb. 14, and “Blue Tiger”
16 FOUR WEDDINGS AND A FUNERAL (R1 oo i 8006317693 Hugh Grant with today’s laserdisc players. In other ~ Fidler. with Virginia Madsen and Harry
T Hugh Grant words, consumers can go ahead and T Dean Stanton Feb. 21 ($34.95 apiece).
n SIRENS (R) Miramax Home Entertainment 2557 Tara Fitzgerald purchase an AC-3 laserdisc without EKWAR AND TIMECOP: MCA/ Available now is “Brain Scan”
Savoy Pictures Ray Liotta buying a whole new home-theater Universal has two cyber-thrillers that  ($34.98), in which cyber-nerd Edward
18 NOIESCARENIR) HBO Home Video 90982 Lance Henriksen setup. “Clear And Present Danger”  should be especially popular with laser ~ Furlong encounters a horrifyingly in-
Amblin Entertainment John Goodman and other AC-3 discs provide digital consumers. “TekWar” (Digital Dolby teractive CD-ROM game that makes
19 THE FLINTSTONES (PG) MCA/Universal Home Video 42150  Rick Moranis stereo sound on basic systems and  Surround Stereo, $34.98) bows March  “Doom” look like “Just Grandma And
2 i DA_V OUT Q) Twentieth Century-Fox Joe Mantegna Dolby Surround Stereo when played 3 and features William Shatner and ~ Me.”
FoxVideo 8639 Lara Flynn Boyle back using A/V receivers with Dolby = Greg Evigan as private police in the
TriStar Pictures Chevy Chase Pro Logic. And, the new AC-3 laser future. Due Feb. 28 is “Timecop” LASERACTIVITY: Pioneer Elec-
2 EOPSIANDIROBB ERSON SR Columbia TriStar Home Video 58713 Jack Palance players will play back conventional la- (THX, wide or pan-scan, Digital Dolby  tronics has a new LaserActive title—
22 S TERaWAE Miramax Films ranliee serdiscs. Surround, $39.98), with Jean-Claude the dolphin documentary “Melon
Buena Vista Home Video 3034 This “backward compatibility” is im- Van Damme in a sci-fi thriller that Brains” (§80), which explores their un-
7 = SV KERIR RG] Warner Bros. Inc. Tim Robbins portant, says Fidler, since it means la-  loses 43% of its image in the VHS pan-  derwater world and is described as a
Warner Home Video 13166 Paul Newman ser buffs can hang on to their entire ex-  scan version. Also set for that date is  “fully interactive database.” It was
2 DREAM LOVER (NR) Gramercy Pictures James Spader isting disc library and still upgrade to  the mystery “Deconstructing Sarah” made by the Multimedia Creators’
PolyGram Video 8006304453 Madchen Amick the new format. AC-3 has also been with Sheila Kelley and Rachel Tico- Network, which also developed the La-
Touchstone Pictures chosen as the sound-delivery vehicle tin ($34.98). serActive title “3D Museum.” “Don
g8 THE NIGHTMARE BEFORE CHRISTMAS T _Touenstone Home video 3603 nimeted for HDTV broadcasts of the 1996 Preceding the above releases on  Quixote” ($80) is an adventure that
2 THE FAVOR (R) Orion Pictures Elizabeth McGovern | Q]ympics and is expected to be used - Feb. 21, MCA/Universal launches a  blends animation with high-resolution
2""" Hzme Yideo 1275 :a”eLJE"lne Kozk | with DBS and digital cable television, bundle of old and new titles, including  live-action film. And “Legacy,” an envi-
mblin Entertainment am Nei S g .
2 JURASSIC PARK < (PG-13) MCE\/SmCersal rkjiome Video 82061 Laur»a Dern gs‘ggfcr;?ll;sisliﬂzem}g?d,gﬁ;tcg
28 THE REF (Rl 1232:22:: :lgrt:;e\jideo 2748 ?SS;SDL:\;;Y SHELF TALK ship this spring.
29 WAGONS EAST! (PG-13) Live Home Video 69991 e (Continued from page 48) PIONEER has just released “Hans
- - black history month with five new re- the titles is Feb. 1. Christian Andersen” (1952, restored,
30 SIOUX CITY (PG-13) EZE:E :xz: E'r']fe‘fwmmem crogy  LouDiemond Prilips | leases from PBS Video. s $49.95), a Pioneer Special Edition that
Titles include “Frederick Douglass: ELL-THROUGH SALE: Orion has done wonders in reviving this en-
k) | WIDOW'S PEAK (PG) g:lﬁnf'b':: ?:g::,vk'{ier:?e ST j‘f;jj:(;‘;“;gm When The Lion Wrote History,” at Home Video is offering a 5% dealer dis-  chanting Charles Vidor film about the
S B = $19.98, and a four-title “Lincoln Box count on all catalog titles priced be- famed Danish spinner of fairy tales
32 BELLE EPOQUE (R) Colurmba TriStar Home Video 79373 Fermando Feman Gomez | €L, at $49.98. The individual tapes in  tween $9.98 and $14.98 through March  (played by Danny Kaye).

“The Bishop’s Wife” (1947, remas-

33 NAKED GUN 33 1/3: THE FINALINSULT(PG-13) -+ Home Video 32785 Priscilla Presley President,” “The Pivotal Year,” “I The discounts do not apply to Fox tered, $39.95) is another Pioneer Spe-
Samuel Goldwyn Co Winston Chao Want To Finish This Job,” and “Now  Lorber Home Video, Major League cial Edition, which presents this fable
3 THE WEDDING BANQUET (R) FoxVideo 8170 May Chin He Belongs To the Ages,” are available  Baseball Home Video, or Streamline about a debonair angel (Cary Grant)
: separately for $14.98. Street date for  Pictures product distributed by Orion.  who comes to earth to answer the pray-
35 RENAISSANCE MAN (PG-13) Louchstoneficiues Danny Devito . A

Touchstone Home Video 2754 ers of a bishop (David Niven) and ends
Luke Edwards up solving his marital and other prob-
36 CITTLE]BIGTLEAGUE]ED) R = PICTURE THIS lepms. T}%e movie garnered se\I/)eral

37 LIKE WATER FOR CHOCOLATE (R) Miramax Films Lumi Cavazos (C ti df 47) Academy Award nomination.s. .
Touchstone Home Video 2111 Marco Leonardi onttnuea from page Paramount has Martin Ritt’s
18 BmE'R M_O;)N B New Line Home Video Hugh Grant that FSD would shield video retailers  rect-to-video take on “Aladdin” in 1996 “Hud” ‘(1962, remastered, wide,
Columbia TriStar Home Video 27163 Peter Coyote from anti-rental retaliation. “The fact of  and a homeward-bound sequel to “The  $39.95), in which Paul Newman co