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IN STORES JANUARY 10TH 

IRE AMEAR11G GROUP 
1199, A11.011 C RECOROlNO CORP. MIME MARNER COMPANY 

NEW Never Before Released 
Live Recordings! 

22 Classic Tracks on 2 CDs 
featuring 

THE BLUES PROJECT 
CHILD IS FATHER 

TO THE MAN 
THE REKOOPERATORS 

with special guests 
Randy Brecker Jerry Douglas 
Anton Fig Johnnie Johnson 

Danny Kalb Will Lee John Sebastian 
The Uptown Horns and more!!! 

includes 40 page booklet with rare photos 

Available February 14th 

Distributed in the 
USA by BMG Music ni MCSICMASTERS 
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Asian Record Industry Could 
Prevent China -U.S. Trade War 

BY MIKE LEVIN 
and BILL HOLLAND 

HONG KONG- Asia's record indus- 
try, specifically the multinational labels 
headquartered in Hong Kong, may be 
the only wild card left to prevent a 

trade war between 
China and the Unit- 
ed States. 

Both sides are 
preparing for $2.8 
billion in U.S. 
trade sanctions 
against Chinese 

goods by Feb. 4, a result of the main- 
land's inability to meet American de- 
mands for copyright protection. Chi- 
na says it will retaliate by imposing 
sanctions of its own on U.S. products. 

Ray Phiri Rejoins 

His Old Group 

And Gallo Label 
BY ARTHUR GOLDSTUCK 

JOHANNESBURG -One of South 
Africa's most popular musicians, Ray 
Phiri, whose guitar underpinned Paul 

STIMELA 

Simon's "Graceland" and "Rhythm Of 
The Saints" albums, has returned to 
his roots, to his old group, and to the 
hearts of his fans. 

(Con tilrued on page 65) 

Hope for agreement seems to lie 
with the only industry that has a 
framework in China for meeting U.S. 
demands on piracy control. Music, un- 
like movies, computer software, and 
other intellectual property, has been 
the subject of 18 months of intense 
negotiations between the Chinese 

A BILLBOARD EXCLUSIVE 

government and IFPI, the global 
record -label group. 

During that time, China has passed 
14 laws aimed at solving its CD piracy 
problem. The United States Trade 
Representative (USTR) claims that 
the laws are not being enforced 
strongly enough and that sanctions 
are the only option. 

But a secret blueprint for improved 
enforcement being prepared by the 
Chinese Ministry Of Culture could be 

(Continued on page 77) 

Abrunhosa Draws Praise 
Polydor Artist Wows Portugal 

BY FERNANDO TENENTE 

OPORTO- Singer /song -writer Pedro 
Abrunhosa and his acid jazz/hip -hop 
group Bandemonio are 
being hailed as the most 
spectacular act to arrive 
on the Portuguese mu- 
sic scene in the last two 
decades, only seven 
months after the release 
of their first album, "Vi- 
agens" (Voyages), on 
the Polydor label. 

The album sold more 
than 100,000 copies and should soon 
go triple platinum (120,000 units), ac- 
cording to Rodrigo Marin, GM of 
PolyGram Portugal. 

Abrunhosa, the fastest -selling artist 
in Portuguese record -industry history, 
reached a tremendous peak of success 
on a national tour, having played more 
than 120 concerts since October, with 

an estimated total audience of more 
than 200,000 -including two sold -out 
shows at Lisbon's top indoor venue, 
Coliseu dos Recreios, and four sold -out 

shows at Oporto's Cine- 
ma Coliseu. The fourth 
concert here was added 
late because all tickets 
for the first three were 
sold in a few hours. The 
concerts in Lisbon and 
Oporto were sponsored 
by Oporto's new Megas- 
tore Roma (Billboard, 
Dec. 10, 1994). 

Abrunhosa, 34, is a jazz composer, 
teacher, and double bass player from 
Oporto, and has performed with top 
national and international jazz musi- 
cians. Maceo Parker, best -known as 
James Brown's saxophone player, 
played on the Abrunhosa album and 
performed live at the Lisbon and 
Oporto venues, together with special 
guest musicians Laurent Filipe, 
Edgar Caramelo, Brendan Hems - 
worth, and the Choir Of Oporto Uni- 

(Continued on page 77) 
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Island's Africa Fete Eyes 
More Dates, New Markets 

BYTRUDI MILLER ROSENBLUM 

NEW YORK -In its third year, Is- 
land Records' Africa Fete tour is 
looking to expand in all 
directions: more dates, 
more outdoor shows, 
more bands from oth- 
er labels, more ven- 
dors, and the possibili- 
ty of moving beyond 
America, with shows 
in Europe, Canada, 
and the Caribbean. 

Island also hopes to 
make the concerts more accessible, 
with a number of free or low -cost 
shows and possibly a program in- 
volving elementary schools. 

"The target is not just to put on a 
music concert, but to create a festival 
that introduces people to a whole cul- 
ture, with arts and crafts, workshops 

for kids, art exhibits, 
clothing, jewelry, and 
food," says Karen Yee, 
Island senior director 
of artist development. 
"Last year, we were 
able to do that at three 
of the shows; this year, 
hopefully, we can do 
more." 

This year's lineup 
features four artists: Senegal -based 
Baaba Maal, who combines tradi- 
tional African folk music with con - 

(Coutiiìucd (rr page 65) 

BAABA MAAL 

HOSA 

Arista's `Boys' 

Features Females 
BY DEBORAH RUSSELL 

LOS ANGELES -Female singers 
are the main ingredients in Arista 

RAITT ARMATRADING 

Records' "Boys On The Side." The 
film soundtrack, due Jan. 24, features 
Bonnie Raitt, the Indigo Girls, Sheryl 
Crow, Melissa Etheridge, Stevie 

(Conti» lied on page 71) 
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Brian Wilson Not Missing; 

Active New Year Ahead 
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IT'S A HOT NEW RECORDING: 

In -Store 2/7/95 
on CD & Cassette (4399332/41 

IT'S A VIDEO: 

THE WINTER VIDEO 
As seen on 

THE 

CHANNEL 

IT'S A CD -ROM: 

THE WINTER VIDEO 

is featured on a 

FREE CD -ROM SINGLE enclosed 
11"ft`orn with every CD! 

IT'S GIL SHAHAM S. ORPHEUS: 

high- octane music -making - 

and "ferocious in- your -face 

playing " -Billboard 

WATCH THE WINTER VIDEO ON 

INSTORE DAY 12/7/95 ) 

ON THE WEATHER CHANNEL! 

To place an order. contact your PGD Rea. 

or call 1 800 428 4434 
1995 D6 Polr(ram (lassos S. Jan 
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`Relish': Osborne's Lives Of Saints 
Every artist longs to see too much, intent on unveiling all the 

essential traits of the era through which he or she struggles. 
Yet if they come close to divining the crucible of humanity's 
common experience, the vision offered is often too poignant in 
its inward and outward clarity to be perceived as artistry. De- 
spite the sound and fury of the effort, such work's profound 
merit resides in the terrible simplicity of its truth -telling. 

"I'm very interested in gospel music and religious music 
from different cultures," says Kentucky singer /songwriter 
Joan Osborne, whose stunning major -label album debut, "Rel- 
ish" (Mercury, due March 7), manifests an almost mystical 
grasp of a culture in spiritual disarray. "It's a shame religion 
has become such a huge institution with all its political and au- 
thoritarian power, as opposed to something that can release 
you -which obviously was its original intention. When I'm 
singing, it's a very moving experience for me because it has this 
very expressive nature that you feel in a lot of 
religious music: the extreme tests you go 
through with anything that requires faith." 

Subcelestial relationships can also demand a 
trust that borders on the sacred, and the earthy 
sensuality of Osborne's robust vocals intensifies 
her revelatory musical testament. 

Matters of the spirit and the flesh coalesce on 
"Relish" as if culled from a forbidden codex; the 
peculiar motifs in songs such as "Right Hand 
Man," "Pensacola," "Dracula Moon," and "Lu- 
mina" show an alarming overlap between a bold 
seeker of the sanctified and a blind sybarite. 
The bedevilment reaches a breaking point on 
the remarkable "St. Teresa," a mandolin -im- 
pelled slice of alterna -pop in which damnation 
vies with innate venerability on a city street cor- 
ner. 

"I live on First Avenue in the East Village," 
Osborne says, "and when you look out the win- 
dow there's a bunch of women -not much more 
than girls -who are selling drugs all night 
while they stand with their little kids next to 
them in strollers. I wanted to explore the `little crime' and the 
complete innocence that were together in that scene. When I 
was a kid, we went to Catholic Church, and I was into the whole 
ritual and the beauty and mystery of the stained -glass win- 
dows, so the religious imagery of St. Teresa came from that 
kind of background. 

"Later, after I wrote the song, I looked up the historical 
woman, who was a nun from Spain in the 1500s; she started 
having these visions and seizures where she saw these incred- 
ible things that frightened her. The priests of the Spanish In- 
quisition asked her to write down her experiences in great de- 
tail, and they're incredible manuscripts. I had no idea of this 
at the time, but certain things in the lyrics correspond to that. 
It's interesting that you can write a song thinking of one partic- 
ular thing, and suddenly it branches out to other connotations." 

Mother Teresa of Avila (1515- 1582), who founded a rigorous 
form of the monastic Carmelite Convent, was not just a leading 
religious figure of the 16th century but also a revered writer, 
whose 1565 autobiography was widely discussed in royal and 
ecclesiastical circles. Living in the midst of Spain's so- called 
Golden Age (the cultural heyday of Cervantes, El Greco, Ti- 
tian, and the imperial might of the Spanish Armada), she cap- 

tured the country's material splendor as well as its divided 
soul. To this day, "The Life Of Saint Teresa Of Jesus" is one 
of the most engrossing esoteric tracts ever published, partly 
due to the glimpse God purportedly permitted her of the pre- 
cincts of Hell. 

As generations of readers have discovered, Teresa's pas- 
sages on the topic, which shun customary depictions of an un- 
derworld firestorm, do not easily fade from memory; offered in 
the canoness' calm, first- person style ( "In that pestilential spot, 
where I was quite powerless to hope for comfort "), they are sub- 
tly troubling upon first perusal but assume their greatest im- 
pact as afterthoughts, stealing back to dislodge any peace of 
mind as they adapt to one's inmost definition of personal horror. 

Happily, Osborne's songwriting is closer to joyous conviction 
than Hadean despair, yet she makes the latter condition seem 
convincingly harrowing for those who cannot appreciate the la- 

tent meaning of life's small moments. 
As conveyed in the hilariously offhanded "One 

Of Us," written by guitarist Eric Bazilian (who 
contributes to most of the tracks on "Relish "), 
Osborne's central message is the nearness of 
self- redemption. "That song's message is very 
interesting," she notes, "because you see your- 
self sitting on a bus, looking around at the peo- 
ple and thinking, `What if God -and I don't 
mean that it has to be Christ or whoever -were 
"just a slob like one of us," ' as the lyric says. I 
hear a lot of music these days that's expressing 
a lot of anger and self- hatred -and it's legiti- 
mate to express anything you want -but I feel 
there's a certain sense missing of just being 
happy to be around." 

Joan Osborne was born on July 8, 1962, in An- 
chorage, Ky., near Louisville; one of six children 
born to building contractor Jerry Osborne and 
the former Ruth Yunker. Getting her first 
acoustic guitar from a boyfriend while a senior 
at Mamie Sweet Waggener High School, she in- 
itially used it only for postgraduate puttering 

while studying filmmaking at New York University. Between 
jobs as a Fotomat clerk and a singing telegram messenger 
( "they made me wear a gorilla suit in July "), she sauntered on- 
stage during an open -mike night in a tavern to sing a Billie Hol- 
iday tune and was asked back for the bar's weekly blues jams. 

Either touring or recording for the last four years, Joan also 
issued the "Soul Show" CD (1991) and an EP called "Blue Mil- 
lion Miles" (1993) on her own Womanly Hips Music label, while 
accumulating an array of rave reviews for concerts that layer 
bantering ease and broiling intensity. 

Splicing gospel onto the grittiest saloon soul, Osborne's sets 
have an unpredictable air of outreach and insight. These traits 
recur on "Relish" with the spellbinding strangeness of "Lad- 
der" and "Spider Web," two infernal fables fit for St. Teresa 
herself in which a lover cracks the "little code" of her vanished 
mate and Ray Charles regains his sight but loses his voice. 

"The one promise I made to myself when I went into the proc- 
ess of making this record was to be as open as possible to the 
ideas around me," Osborne confides. " 'Ladder' is about self - 
doubts, while still wanting to believe. And I love the surreal im- 
agery of Ray Charles taking his glasses off, and when you look 
inside his head there's a thunderstorm." 

THIS W EK IN BILLBOARD 
FOUR -WAY SPLIT FOR WEA GERMANY 
Responding to changes in the German music market, 
WEA Music in Hamburg has reorganized its label struc- 
ture into four independent "mini- companies." Page 35 

IT WAS A CD -ROM CHRISTMAS 
Early reports from retailers indicate that multimedia pro- 
ducts were popular among holiday shoppers, with CD- 
ROM sales meeting or exceeding forecasts. Meanwhile, 
supermarkets are getting into the act. Eileen Fitzpatrick 
has the story in her Shelf Talk column. Page 48 
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Commentary 
Extending Copyrights Preserves U.S. Culture 

BY ARTHUR R. MILLER 

Beginning this summer, all member na- 
tions of the European Union will extend 
the length of copyright protection to the 
life of the author plus 70 years. Should we 
in America provide the same protection 
for our own writers, musicians, artists, 
computer programmers, and other crea- 
tors of copyrighted items? 

Some feel that we should not tamper 
with existing U.S. law, which provides 
copyright protection for life plus 50 years. 
But this status -quoism ignores some fun- 
damental changes that have occurred in 
the 20th century. 

One of the major reasons Congress orig- 
inally adopted life -plus -50 -years was to of- 
fer protection not only to the creator of the 
copyrighted works, but to his or her chil- 
dren and grandchildren -that is, to three 
generations in all. With people living 
longer today, an extension of the copyright 
term by 20 years would roughly corre- 
spond to the increase in longevity that has 
occurred during the 20th century. 

In addition, Congress has already re- 
cognized the wisdom of extending copy- 
right protection to match the terms guar- 
anteed by other nations. That is exactly 
what Congress did in 1976 when it ex- 
tended the copyright term to life- plus -50- 
years, in order to bring American law into 
line with the term then commonly recog- 
nized by other nations. 

But beyond this, the main arguments 
for term extension are equity and econom- 
ics. 

If Congress does not extend to Ameri- 
cans the same copyright protection af- 
forded Europeans, American creators will 
have 20 years less protection than their 
European counterparts -20 years during 
which Europeans will not be paying Amer- 
icans for our copyrighted products. This 
situation would not only be unfair to crea- 
tors of copyrighted works, but would be 
harmful economically to the country as a 
whole. 

The export of intellectual property is 
growing at a tremendous rate because 
America dominates popular culture the 
world over. In 1990, America's "copyright 
industries" recorded $34 billion in foreign 
sales of records, CDs, computer software, 
motion pictures, music, books, scientific 
journals, periodicals, photographs, de- 
signs, and pictorial and sculptural works. 
Because the world is so eager for the prod- 
ucts of America's copyright industries, 
they are one of the few bright spots in our 
balance -of -trade picture. 

The question of copyright extension 
should be viewed in the larger context of 
bilateral and multilateral trade talks - 
including the Trade Related Intellectual 
Property Rights (TRIPS) negotiations un- 
der GATT. U.S. trade representatives 
have found that shortcomings in our own 
copyright law are used against us when we 
call for stronger protection for American 
works overseas. One can just hear the 
Europeans objecting in future negotia- 
tions: "How can you ask for better protec- 
tion in Europe when you do not even grant 
the same term of protection we do ?" 

The need for strong copyright protec- 
tion becomes more important every year 
as a weapon with which to fight the piracy 

of intellectual property. Overseas piracy of 
American copyrighted material has grown 
dramatically in recent years due to the 
availability of equipment that can make 
cheap copies of movies, videotapes, sound 
recordings, and computer programs. As 
more and more digital technology arrives 
on the scene, the problem will only become 
worse. 

Indeed, China alone produced an esti- 

'Copyright term 
extension makes 
economic sense.' 
Arthur R. Miller is a professor of law 
at Harvard Law School. 

mated $2 billion worth of counterfeit re- 
cordings and computer discs last year. Ac- 
cording to the International Federation of 
the Phonographic Industry, China now 
has as many as 26 factories capable of pro- 
ducing 62 million compact discs. China's 
domestic market accounts for only about 3 
million discs, so the dimension of the loss 
to copyright owners is obvious. Unless 
Congress matches the copyright extension 
adopted by the European Union, we will 
lose 20 years of valuable protection against 
rip -off artists around the world. 

It would not take long to see what harm 
can come from not changing our laws to 
match those of Europeans. America may 
be a young nation, but we have the world's 
oldest popular culture. Many wonderful 
motion pictures and songs -including 
Irving Berlin's "Alexander's Rag Time 
Band " -already have lost their copyright 
protection. Dozens, if not hundreds, of 
other valuable songs and motion pic- 
tures -the legacy of American culture - 
also will lose their protection in the next 
few years. For example, if Congress does 
not act soon, such classics as "After You've 
Gone," "I'm Always Chasing Rainbows," 
"A Pretty Girl Is Like A Melody," 
"Swanee," and "The World Is Waiting For 

The Sunrise" will fall into the public do- 
main, and that is only the beginning. 

Commentary writer Professor Lewis 
Kurlantzick (Billboard, Oct. 29, 1994) as- 
serted that when copyrighted works lose 
their protection, they become more widely 
available. At first blush, this appears logi- 
cal. But, paradoxically, works of art be- 
come less available to the public when they 
enter the public domain -at least in a form 
that does credit to the original. This is be- 
cause few businesses will invest the money 
necessary to reproduce and distribute 
products that have lost their copyright 
protection and can therefore be repro- 
duced by anyone. The only products that 
do tend to be made available after a copy- 
right expires are "down and dirty" repro- 
ductions of such poor quality that they de- 
grade the original copyrighted work. And 
there is very little evidence that the con- 
sumer really benefits economically from 
works falling into the public domain. 

Kurlantzick also denigrates the impor- 
tance of long -term copyright protection by 
stating that "a dollar to be received 75 
years from now is worth a small fraction 
of one cent." But he fails to see that the 
dollar value placed on future copyright ad- 
vantages will increase more or less in pro- 
portion with the inflation rate. That is to 
say, if the dollar loses 90% of its value over 
the next 75 years, then the cost of goods 
and services will be roughly 90% higher in 
75 years than it is today. 

For all these reasons, it's clear why Con- 
gress should act. America can reap valu- 
able benefits, at no cost to itself, if Con- 
gress enacts legislation to extend our 
copyright protection by 20 years. By har- 
monizing our laws with the E U, we can re- 
duce our balance -of -trade deficit, encour- 
age economic investment, strengthen our 
hand in dealing with intellectual piracy, 
and see to it that America's authors, corn - 
posers, artists, and computer program- 
mers receive the same level of protection 
afforded the creative people of other na- 
tions. Thus, copyright term extension 
makes economic sense, and it's equitable. 

LETTERS 

DANCE MUSIC NEEDS BETTER EXPOSURE 
As dance music enthusiasts, we were mo- 

ved to comment on Larry Flick's article on 
illegal mix-tapes (Billboard, Nov. 5, 1994). 

Is it worth the time and effort to go after 
DJs who sell mix- tapes? Or is the record in- 
dustry, as we suspect, seriously out of touch 
with the dance community? Could the pop- 
ularity of mix-tapes be a red flag to the in- 
dustry that dance music is underexposed? 

Given that the consumer has to be in a 
club or a record store to hear most new 
dance music, it's no wonder they're satisfy- 
ing their cravings by picking up mix-tapes 
on the street. Record company executives 
seem to view this as copyright infringement 
alone, rather than a missed opportunity to 
expose new artists. But isn't it possible that 
today's mix-tape buyer is tomorrow's CD/ 
vinyl buyer? Let's give that person a clue 
as to what's out there. 

And if artists such as Dajae, who is 
quoted in the article, seem to think that 

their careers won't benefit from being in- 
cluded on mix- tapes, we disagree. Perhaps 
Dajae is satisfied with limited club and in- 
store play. We wouldn't be. 

As long as a mix-tape takes credit only 
for the mixing of the songs, and offers 
proper title /artist credit for each song, we 
see it as a viable tool for exposing new art- 
ists and new music. If labels won't commit 
to their dance artists or can't afford to pro- 
mote them, why not make use of what's 
happening with mix-tapes to further every- 
one's career? 

By purchasing mix- tapes, the public is 
demonstrating an appetite for what 
they're not getting elsewhere. The indus- 
try can either spend time and energy find- 
ing ways to satisfy that appetite, or quash 
DJs and their mix-tapes and keep the pub- 
lic hungry. 

Bill Hutchcroft 
Blake Lawrence 

San Francisco 
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pCTS 
We are proud 4o represent more than 75% of 

the me J)tI $° f the Rock & Roll Hal: of Fame. 

Martha & The Vandellas'- 

94 
Tie Animals (PRS) 

Duane Eddy 

John Lennon (PRS 

Elton John (PRS) 

Willie Dixon 

Johnny Otis 

I 
The Allman Brothers Band 

Kuth Brown 

Cream iPRS) 

Creedence Clearwater 
Revival 

Etta James 

Erankie Lyman & 

the Teeiagers 

Van Mmrrison 

Sly and the Family Stone 

Dinah Washington 

92 
Bobby "IB!Iue' Bland 

Booker T anc The MG 's 

Bill Graham 

Elmore James 

Doc Pomus 

Profess- Longhair 

Sam & Dave 

Yardbirds (PRS) 

91 
LaVern Baker 

The Byrds 

John Lee Hooker 

The Impressions 

Wilson Pickett 

Jimmy Reed 

Ike & Tina Turner 

Nowlin Wolf 

Ralph Bass 

Dave Bartholomew 

90 
Hank Ballard 

Charlie Christian 
Bobby Darin 

The Four Tops 

The Kinks (PRS) 

The Platters 
The Who (PRS) 

Holland-Dozier- Holland 

Gerry Goffin & Carole King 

Simon & Garfunkel 

89 
Otis Redding 

The Rolling Stores 

(PRS) 

The Temptations 

The Ink Spots 

The Soul S'irers 
Phil Spector 

The Beach Boys 

The Beatles (PRS) 

The Drifters 
The Supremes 

Woody Guthrie 

Leadbelly 

J7 
Eddie Cochran 

Bo Diddley 

Aretna Franklin 

B,B. King 

Clyde McPhatter 

Muddy Waters 

Ricky Nelson 

Roy Orbison 

Carl Perkins 

Big Joe Turner 

Jackie Wilson 

Louis Jordan 

1-Bone Walker 

Hank Williams 

Leonard; Chess 

Admet Ertegun 

Jerry Wexler 

86 
Chuck Berry 

James Brown 

Ray Charles 

Sam Cocke 

Fats Domino 

The Eeerly Brothers 

Muddy Holly 

Jerry Lee Lewis 

Little Richard 

Elvis Presley 

A an Freed 

Sam Ph flips 
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