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ﬁcBride Gets
To It With
Verve Dehut

W BY JEFF LEVENSON

NEW YORK—Verve Records,
which in recent years has been ag-
gressive in its acquisition of fresh
talent, is about
to unveil a cov-
eted prize: the
debut album
by Christian
MceBride, per-
haps the most
accomplished
and versatile
voung bassist
in jazz.
MeBride, whose “Gettin’ To It”
will be released Jan. 17, is a sharp-
shooting instrumentalist who, at
age 22, has better than 70 albums
as a sideman notched on his belt.
His contributions to the record-
(Continned on page 108) J

McBRIDE

GLAD YULE TIDINGS FOR RETAILERS

Price War Spikes Music Stores’ Eggnog

This story was prepared by Ed
Christoean in New York, Edward
Movrris in Nasheille, and Craily
Rosen iu Los Angeles.

Merchants say that musie sales
were strong enough to make it a mer-
ry Christimas, but most add that the
ongoing price war brought a bitter
taste to their holiday cheer.

Overall, most retailers surveyed
say they posted positive comparable-
store sales numbers. Some cite strong
sales, while others say business was
up only slightly, if at all.

According to SoundScan, musie
metrchants and rackjobbers sold 120.6
million units from Nov. 21-Dec. 25, up
5.6% over the 114.2 million units sold
in the corresponding period last year.

And as in past years, the week be-
fore Christmas made up for the soft
performance experienced in the mid-
dle of the holiday selling season. For
the weck that ended Dec. 25, Sound-
Sean projects that 39.2 million units
were sold, up 12.3% over the units

" Music Monitor To Chart U.K. Biz

Billboard Starting London-Based Weekly

The Billboard Musie¢ Group is
launching a weekly trade publication,
Music Monitor, to serve the UK. s nui-
sie and broadeast industries. The Lon-
don-based mag-
azine will debut
officially with the
issue dated Jan.
27. 1995,

Music Monitor will offer a new per-
spective on music and artists, with par-
ticular emphasis on how they reach
and influence the consumer. There are
more outlets for exposing music in the

L
Rancid Sticks To Its
‘Roots’ With Epitaph

SEE PAGE 12

GL®BAL MUSIC PULSE

. JPoland’s Chocolate Spoon
:1s Ready To Rock

R
~ SEE PAGE 41
A

#Music Moniter

U.K. than ever, and the consequences
can be felt by recovd labels, broadcast
companies, retailers, concert promot-
ers, program syndieators, perfor-
manee right bod-
ies, and, of course,
artists and their
managers. The
uew publication will report and inter-
pret developments of interest to all of
these sectors,

Music Monitor will use radio airplay
information from Broadeast Data
Systems and retail data from Gallup
to ensure aceuracy in its charts. BDS
was created in 1989 to monitor radio
airplay electronically throughout the
U.S. It is now operating in the U.K.

(Continned on page 107)

sold in the same week last year. But
merchants say those numbers were
diluted by lowball pricing and an in-
crease in the number of stores opened
in the last year.

A plethora of hot hits boosted per-
formance during the holidays. Ivan
Lipton, president of 155-unit, Milford,
Mass.-based Strawberries, says there
are usually one or two huge albums
during Christmas, but this year
brought seven or eight, including al-
bums from Kenny G, Pearl Jam, Garth
Brooks, the Beatles, Boyz 11 Men, the
Eagles, and Mariah Carey. Indeed,
sales of Kenny s album exceeded ex-
pectations. Similarly, the Beatles were
such a hig surprise that Cema had
problems keeping it in stock.

Merchants report that album sales
continued to shift toward CDs, which
made up approximately 60% of sales
in 1994, but they =ay there was no ac-

(Contimned on page 11.3)

Vid Catalog Booms

B BY SETH GOLDSTEIN

NEW YORK—Several strong titles
made the holiday season a happy one
for home video.

Wholesalers and retailers reported
generally solid sales of the four
hottest direct-to-sell-through releas-
es—"Snow White, “Jurassic Park,”
“Speed.” and “The Flintstones”—and
a4 booming catalog business that de-
fied predictions. Most are not con-
cerned about returns, always the
bane of the post-holiday period, even
though industry skeptics say many
retailers are in for a rude awakening
when they finally count the leftovers.

“Evervthing was above plan,” says
Kmart spokesman Dennis Wigent.
He reports that the chain was ahead
of same-store results for 1993, “The
whole [sell-through] category has
been strong throughout the year.”

(Continued on page 11.3)
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B BY LARRY FLICK

NEW YORK—When Melissa Ethe-
ridge headlined New York's Madi-
son Square Garden
Deec. 13, it was the
crowning achievement
in a banner year that
saw her rise in popu-
larity from critically
acelaimed eult rocker
to mainstream super-
star. [t also was the
latest milestone in Is-
land Records’ hugely
successful campaign to break the
singer/songwriter's fourth collee-
tion, “Yes I Am.”

With a sales tally of 1.8 million

Isiand Ready To Build On
Etheridge’s '94 Breakthrough

ETHERIDGE

units, aceording to SoundSean, the
album firmly entrenches Etheridge
among the leading women in rock,
sparking a spree of raves from radio
programmetrs and in-
dustry observers that
tout her as a *‘new-
generation Bruce
Springsteen.”

“She brings a simi-
lar kind of honesty to
her musie,” says Jeff
Levine, program di-
rector at WBAB in
Babylon, N.Y. “Her
songs connect with people in a way
that speaks about their lives.”

“Yes I Am™ was launched during

(Continued on page $2)
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Arista Texs Sas
Viva La Diferenzia!

SEE PAGE 10
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Atlantic Brings
McCoy To Top
Of Hat Field

B BY PETER CRONIN

NASHVILLE—Secoring that elusive
hit record is quite an accomplishment
for any country artist in today’s com-
petitive market,
but for Atlantic’s
Neal MeCoy, whose
first two albums
for the label gen-
erated little inter-
est, the vietory
was particularly
sweet.

MeCoy finally
hit pay dirt in 1994
with “No Doubt About It,” his third
album for the label, which was certi-
fied gold by the Recording Industry
Assn. of America and rose to No. 13
on Billboard's Top Country Albums
chart. The project spawned two No. 1
singles and a third in the top five.

(Continued on page 107)

McCOY

Alternative Acts
Make An Impact

B BY CARRIE BORZILLO

LOS ANGELES—Album alternative
and modern rock aets dominated the
elite list of breakthrough artists that

MCLACHLAN MAZZY STAR
achieved Heatseekers Impact status
in 1994.
Of the 45 artists to reach that sta-
(Continued on page 108)
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Sony, Philips To Preview Digital Vid Format
Battle Brewing In Race To Develop VHS Heir

This story was written by Seth Goldstein in

follow with demonstrations at its all-digital

developments under way with 3M could

B
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* HOUSE OF LOVE * AMY GRANT * MYRRH oY New York and Steve McClure in Tokyo. booth during CES. It is expeeted that Sony double this capacity. But Sony stresses
will play movies from Columbia and Tri- that the new speeifications—based on the
COUNTRY 25 Sony and Philips, the co-developers of  Star, its two movie-making subsidiaries. incorporation of a 635-nanometer (red)
% LI GART [ BRODIS ISR the CD) format, have joined forces once Meanwhile, Sony Corp. of America pres-  laser—allow the dises to be produced at
again. ident/CEO Michael Schulhof will include existing CD manufacturing facilities with
% THE LIVE WER,S\,COES.PHEEICEN BAYLOR * WORD 31 The two companies are proposing stan-  DVD, among other digital developments, only minor modifications,
dard specifications for a digital videodise  in his CES keynote address. Toshiba is not “Production costs of the proposed new
HEATSEEKERS 15 system that could make videotapes obso-  exhibiting at CES, and at press time there dises will be similar to those of cop\'ention—
* [AIN'T MOVIN' » DES'REE + 550 MUSIC lete—and that eould trigger a devastating  were no announced plans to demonstrate al CDs,” says a Sony representative.
format war similar to that between the  its system off the show floor. Sony may have a publicity lead—much
THE BILLBOARD LATIN 50 28 Beta and VHS standards in the early *80s. The Sony-Philips format would be able as it did with Beta—but its rivals downplay
' 4 * SEGUNDO ROMANCE * LUIS MIGUEL » WEA LATINA American retailers get their first look at  to handle about 135 minutes of MPEG-2-  the technology. A Pioneer spokesman in
the Sony-Philips unit during the Jan. 6-9  quality video, as well as multiple tracks of Japan was quoted as saying that Sony had
e e AC':S}Q{_ICGYENNI e 83 Winter Consumer Eleetronics Show in Las  compressed digital audio and subtitling, taken a “side road” in proposing the new
Vegas. However, Sony Sony claims that the picture quality will standard. Toshiba celaims that its DVD,
R&B 17 lel-Ips and Philips_ h_avo not an-  be superior to tha_t (.)f existing playback Whic_h features a L_hinner (lis_c capable Qf
* MIRACLES: THE HOLIDAY ALBUM « KENNY G * ARISTA nounced pricing plans or  systems, although it is unelear whether it storing more data, is better suited to movie
a launch date for the is claiming that DVD will outperform playback.
REGGAE 83 system. laserdiscs. Video CD, an carlier version of The Sony/Philips announcement is
A NATIONIEROOKENIERVICIOLL “BEIGISTREET In opposition are media giant Time  DVD which came on the market recently, thought by some as an attempt to sce who
WORLD MUSIC Warner and _.]apanese _h;lrdware m;mut_’ac— uses tfhe M]’_EG—] st:(mdar_d, lags behind else will join them in supporting the for-
% THE MASK AND MIRROR » LOREENA MCKENNITT + WARNER BROS turers Toshiba and Pioneer Electronies, VHS in quality, and is limited to 74 min- mat. Talks among Japanese technology
whose rival DVD system may be on dis-  utes playing time. companies aimed at developing a single
« THE HOT 100 - play. That player should be on the market The new DVD discs will store .}:‘lb()llt 3.7 DVD standard were recently suspended,
& ON BENDED KNEE * BOYZ Il MEN * MOTOWN 106 at $499 list in the next 12-18 months,  gigabytes of data, or more than five times reportedly because Toshiba decided to in-
backed by a catalog of  as much as eonventional CDs, and further volve U.S. affiliate Time Warner.
new and old movies at
cording to arner
Home Video president Warren Lieberfarb.
% PICKUP ,ﬁg}’,'}‘gggnm . 27 At this stage, each side is trying to win
| the hearts and minds of the film studios
DANCE / CLUB PLAY 1 whose movies made VCRs a household sta-
* MELODY OF LOVE (WANNA BE LOVED) 22 ple and will determine the next home ¢n-
DONNAISOMMERZIVIERCHEY tertainment winner. There’s much at
stake.
DANCE,{ gg'ﬁt”%fcf CERLES, 22 Verity Group, a California-based mar-
ket research company, says 30% of the
LATIN consumers interviewed in a recent survey
i % NO ME QUEDA MAS + SELENA * EMI (ATIN 29 indicated at least some interest in DVD),
results matched by Alexander & Associ-
R&E ates in its phone interviews. The anticipat-
% CREEP * TLC » LAFACE 19 ed acceptance is said to be better than
most new consumer-electronics concepts
achieve. If the hardware price drops to
* ON BEr\'I-I!)g)T)-(r\lltfg'BB/(:\"?l'l,l\LlllE‘r\lv- HOTOWN 18 $3010, purchases could quadruple, Verity
adds.
With the exception of Warner Bros,, the
HOT R&B SINGLES SALES 18} studios are uncommitted for now. “If you
Al CREERIATLECRARAGE don’t have Disney and Universal, you're
dead in this format,” says a veteran Holly-
RAP 20 wood observer. Matsushita, which owns
* IOOTSEEROIIICHIBONE - R 1[31 22’;’1 :;l’c}:-aii{l(l‘.t EjeAEelS N s EIN PRkt One Mo’ Time. Outgoing Warner Bros. CEO/chairmaq Mo Ostin is shown leaving the label’s
Hollywood, not wanting to fepeat the Burbank headqqaners for the last time Dec. 21. As Ostin ended his 31-year tenure at the Iabel,
ROCK / ALBUM ROCK TRACKS 103# VIS Deta w: s 1Y e 1o PG employees wearing “Mo” baseball caps cheered him on. Tributes to Ostin included “Mo’s
* BETTER MAN + PEARL JAM * EPIC HS-Beta wars, has tried for a single DVD - . . ; ) )
standard: But that Appacently is nof inednt ISonlgs, a Tanc:(sc‘)mg,‘f:hl;)trtboynd, sn(—QD boxed set of h|t§ from his tgnure, which opens with a
HOCK | MODERN MOCK TRACKS to be. Sony unveiled its DVD player at u re- é)rvoesy:r:\gt g:;rggeHarriscgn written specially for the occasion by longtime Dark Horse/Warner
* WHEN | COME AROUND * G';EEN DAY A&MKREPRISE ‘losr cent press conference in Tokyo, and will _
TOP 40 AIRPLAY / MAINSTREAM oull | THIS WEEK IN BILLBOARD ]
% ON BENDED KNEE * BOYZ I MEN * MOTOWN
l
TOP 40 AIRPLAY / RHYTHM-CROSSOVER 105 CAN SELL-THROUGH DO IT AGAIN? Album Reviews 84 In The Spirit 31 |
% ON BENDED KNEE * BOYZ il MEN = MOTOWN 1994 was a great year for suppliers of key sell-through video ti- ~ Artists & Music 10 International 36
tles, especially family-oriented releases, but there's no guar-  Bapliste’s Rhythm Section 20 Jazz/Blue Notes 32
HOT 100 AIRPLAY 1091 antee that the momentum will carry beyond 1995. At the same ~ Between The Bullets 112 Latin Notas 28
N NIBENIDED L T O T CN egar time, the rental business could be making a rebound. Seth  The Billboard Bulletin 114 Lifelines 95 |
; Boxscore 13  The Modern Age 103
HOT 100 SINGLES SALES Jy | Seldstainfasihestory. Page 71 . nada 42 Music Video 33 |
Ly (33 g o M RETAILS ROLE IN THE DIGITAL FUTURE Chart Beat 114 Popular Uprisings 15 |
What will new interactive technologies and products mean for  Child’s Play 72 Pro Audio 96 |
* TOP VIDEO SALES ° o entertainment companies such as Sony, and for retailers as  Classical/Keeping Score 32  R&B 16 |
PHEER ™ IRl ROl O% well? Michael P. Schulhof, Sony Music Entertainment chair-  Clip List 34 Radio 101
man and Sony Corp. of America president/CEO, talks with Bil-  Commentary 8  Retail 78 ‘
e L, ] T board’s Marilyn A. Gillen about the changes and challenges ~ Country 24 Shelf Talk 73
. that lie ahead. Page 77 Dance Trax 21  Single Reviews 85 |
AMISION ENTERTAINMENT ge .
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Ahmet’s Award. Atlantic Group chairman/CEQ Ahmet Ertegun was honored
recently by the Nordoff-Robbins Music Therapy Foundation at its seventh annual
Silver Clef Award Dinner and Auction, held at the Roseland Baliroom in New
York. The event was underwritten by the Hard Rock Cafe and raised more than
$700,000 for the foundation. In the top photo, Ertegun, center, is congratulated
by last year’s Silver Clef Award recipient, Atlantic artist Pete Townshend, left, and
Dr. Clive Robbins of the Nordoff-Robbins Music Therapy Clinic. In the bottom
photo, Ertegun enjoys the evening with major figures in the Warner Music orbit.
Shown, from left, are Ertegun; Warner Music Group chairman/CEQ Robert
Morgado; Warner Music-U.S. chairman/CEO Doug Morris; Elektra Entertainment
Group chairman Sylvia Rhone; and Atlantic recording artist Roberta Flack.

Canadian Performance Right Bill
Draws Fire From U.S., Broadcasters

W BY LARRY LeBLANC

TORONTO—A bill has been intro-
duced in Canada calling for a public
performance right and a blank-tape
royalty to be added to the nation’s
copyright act.

The bill, known as Phase 11, could
take a year or more to wind its way
through the House of Commons and
the Senate and be voted into law. In-
troduced Dec. 22 by Canadian Her-
itage Minister Michel Dupuy, it would
augment the 1988 revisions to the
1921 Canadian Copyright Act.

Since parliamentary guidelines
prohibit the release of detailed infor-
mation on bills before their introduc-
tion in the House, the Canadian music
industry likely will hear few details of
Phase 11 until later this year.

Phase II legislation pointedly de-
nies U.S. performers, musicians, and
producers their share of fees collect-
ed on the sale of audiotapes and the
royalties Canadian radio stations
would pay to air performances. The
Canadian government plans to grant
rights to international creators only
on the basis of reciprocity.

The U.S. taxes only blank digital
audio home-recording media and
hardware; it has no performance
right, although a bill was introduced
in Congress in 1994.

A performance right would ensure
that performers, musicians, and pro-
ducers of sound recordings will be re-
munerated when their songs are
aired on radio. Currently, only com-
posers and publishers receive a royal-
ty for airplay on Canadian radio.

Dupuy said the royalty on blank
audiotape will compensate creators,
performers, and producers for losses
due to home taping. According to
Canadian industry figures, more than

Multimedia Software A Hot Holiday Seller

Consumers Demanding CD-ROM Drives In Computers

N BY MARILYN A. GILLEN

NEW YORK—“Anything ‘multime-
dia’ is selling,” one New York-based
retailer says about the hot holiday
hardware this season. “Customers
walking in may not know exactly what
they are looking for, but they know
they want multimedia.”

That store-level impression is being
borne out by early industry numbers
that indicate PCs selling even better
than rosy pre-season estimates. Re-
search firm International Data Corp.
pegs fourth-quarter shipments of all
PCs up 32% over the same period last
year, rising to 5.8 million units. And
multimedia PCs (those equipped with
CD-ROM drives) are gobbling up the
lion’s share of sales this season, ae-
cording to a sampling of retailers.

“Customers don’t even look at com-
puters without CD-ROM built in,”
says Abe Brown, a spokesman for
J&R Computer World in New York.
“They want everything built in, and
the more features included in one box
the merrier—from speakers to mo-
dem to TV. They're even looking for
the best software bundle—that can
sway a sale.”

Brown says that although consider-
ably lower prices have certainly
spurred multimedia PC sales this
Christmas (prices have dropped near-

ly 30% since last year, down to under
$2,000), one of his most impressive
sellers—the brand-new Panasonic
v4l, a CD-ROM-equipped laptop—
has been selling “phenomenally” de-
spite its $5,000-plus price tag.

Nine-store Magnolia Hi-Fi is a rel-
ative newcomer to the multimedia PC
market, says VP of purchasing David
Kaplan, but already the category
makes up a “healthy percentage” of
business for the Northwest chain,
which also carries Panasonic’s 3DO
multiplayer as well as core audio
products, including Sony’s MiniDisc.

3DO, says Kaplan, has been a slow-
er but steady mover. “It’s not a
tremendously large seller, but it’s a
plus business,” he says. “The price
this year is about 20% lower than it
was last year, and sales reflect that.”

Kaplan says his PC customers ap-
pear eager to buy, but are looking for
help. “They are looking for people
who can explain to them, in English,
how to make this stupid thing work,”
he says. “We've worked very hard on
that aspect of merchandising, and it’s
paying off this Christmas.”

The apparently strong multimedia
hardware numbers, if they hold up in
the final accounting, bode well for the
software industry next year.

That industry is facing a crucial
test this season, according to Robert

Broadhurst, managing director of in-
teractive digital media for New York
investment banking firm Veronis,
Suhler & Associates. It is a test not all
will pass, he says.

“There are 2,000 or so new CD-
ROM products entering the distribu-
tion channel this Christmas, and the
largest retailers, like CompUSA, car-
ry only 300,” Broadhurst says. “A lot
of small publishers that started up in
the last two years have gotten their

(Continued on page 113)

45 million blank audiocassettes were
sold in Canada in 1993.

Dupuy said the government would
initially set a tape levy of 5-15 cents
during an introductory period of “sev-
eral years” before the Copyright
Board fixes a rate.

According to Dupuy, after passage
there will be a five-year transition pe-
riod to completely implement both
the performance right and the blank-
tape royalty. It was unclear at press
time what body would collect and dis-
tribute the funds.

“All of this is so vague,” complains
David Basskin, president/CEOQ of the
Canadian Musical Reproduction
Rights Agency.

However Robert Pilon, VP of pub-
lic affairs for the Quebec industry
group ADISQ, calls Phase II “a big
break in terms of the tradition of
copyright in North America. This is a
European and world model, and I
guess the United States will follow in
a couple of years. They won’t have a
choice.”

A Dec. 22 statement from the office
of U.8. Trade Representative Mickey
Kantor blasted the proposal.

According to the statement, “The
United States government sees these
developments as concrete evidence of
an increasing and disturbing trend in
Canada toward the implementation of

(Continued on page 112)

NEW YORK—Elissa Tomasetti
has been named director of mar-
keting for Billboard and Airplay
Monitor, effective Jan. 1. Toma-
setti’s promotion is part of an
overall reorganization of the mar-
keting department.

In her new role, Tomasetti will
be responsible
for all depart-
ment activities,
including adver-
tising promo-
tion, eirculation
promotion, con-
ference plan-
ning, special
events, and pub-
licity.

“This latest advancement is in
recognition ot Elissa’s outstanding
contributions to the growth of both
publications,” says Howard Lan-
der, president and publisher of the
Billboard Musie Group. “It is the
strength of her department that
allows us to handle the marketing
needs of both divisions within this
centralized structure.”

Tomasetti joined Billboard’s
marketing department in 1989 and
was named promotion director in
1991. She has bachelor’s degrees
in music and political science from
Oberlin College.

In other departmental changes,
Maureen Ryan has been named
special events manager, with re-

B

TOMASETTI

Tomasetti Named Billboard,
Monitor Marketing Director

sponsibility for all Billboard and
Monitor conferences and awards
ceremonies. Ryan joined Billboard
in 1991 as assistant to the associ-
ate publisher, and moved into the
marketing department in October
1993. She has a bachelor’s degree
in communications from the Uni-
versity of North Carolina at Wil-
mington.

Joining the department is Gayle
Finkelstein as marketing and pub-
licity associate. Finkelstein has
been a marketing and sales assis-
tant with Billboard since Febru-
ary 1994. She has a bachelor’s de-
gree in psychology from the State
University of New York at Albany.

Another department staff mem-
her, Melissa Subatch, moves into
the newly created position of pro-
motion coordinator. Among other
things, Subatch will be responsible
for house ads, media kit materials,
and promotion of Billboard Online,
the magazine’s electronic data-
base service. Subatch, who joined
Billboard in 1988, had been special
projects coordinator. She has a de-
gree in textile design from the
Fashion Institute of Technology.

A recent addition to the market-
ing team is Tony Santo, promotion
design coordinator. Santo, who
joined Billboard in August, has a
BFA degree in illustration from
the Parsons School Of Design.

Warner Arms Link For Rock History Vid

NEW YORK—Time-Life Video & Tele-
vision has teamed with Warner Home
Video to oversee the cassette release of
atelevision series, “The History Of Rock
"N’ Roll.”

It’s a first for the two Time Warner
companies, which until now have gone
their separate ways to reach the con-
sumer. TLV concentrates on direct re-
sponse; WHYV on retail.

“This is a true joint venture,” says
TLYV president Betsy Bruce, with the
partners sharing procuction costs and
revenues. “It’s the ideal marketing situ-
ation.”

As a result, Bruce isn’t concerned
about securing the window TLV nor-

mally demands for programs like Turn-
er Home Entertainment’s “Trials Of
Life.” Unless TLV gets sufficient lead
time over retail to create and execute a
direct-response strategy, it won't license
the program. For “History,” Bruce says,
“we don’t have [unrelated] companies
protecting revenue streams.”

In fact, TLV won’t be doing much di-
rect-response solicitation for the 10-hour
rock’n’roll series until well after Warner
ships to retailers. According to Bruce,
TLV will end its initial direct-response
test in 10 markets on Feb. 20, three
weeks after its start, so as not to conflict
with syndication on Warner Bros.” Prime
Time Entertainment Network.

The broadcasts begin March 6; Warn-
er Home Video ships the one-hour,
$19.95 tapes March 21. TLV probably
won’t rekindle its pitch until midyear.
Bruce says that the test markets haven’t
been chosen and that a national rollout
isn’t likely until the second half of 1995.

“History,” TLV’s biggest investment,
opens with Les Paul’s 1941 invention of
the solid-body electric guitar and pro-
ceeds through hip-hop. Two hundred
and fifty songs from 260 concerts are
featured, extracted from 10,000 hours of
footage that TLV says required 19,200
man-hours of legal work to secure clear
ances.

SETH GOLDSTEIN
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S. African Acts Demand Domestic Radio Play

B BY JOHNNY CLEGG

On Nov. 29, South African musicians were
invited to present evidence related to the in-
troduction of a local music quota before the
Independent Broadcast Authority. It was the
first time musicians were ever invited to con-
tribute toward reshaping and defining the
emergence of a new national and regional
broadeasting dispensation.

Such a consultation could never have taken
place during the apartheid era. With the col-
lapse of the apartheid system, the IBA is
charged with the mammoth task of disman-
tling the old regime’s segregationist broad-
cast policies and democratizing the airwaves,
while, at the same time, helping to recon-
struct and develop South African music and
culture. By law, the IBA is required to im-
pose a minimum percentage of South African
airplay on broadcasters, and its invitation to
musicians was essentially to hear oral evi-
dence related to this issue.

In order to present a coherent and articu-
late position, the musicians put aside their
traditional differences with the recording
companies and formed a strategic alliance
called the South African Music Content Alli-
ance. This alliance between musicians (their
union and other groupings) and the Assn. of
South African Musie Industry enabled them
to reach a consensus on the airplay quota and
present a united front to the IBA.

The issue of the introduction of a local con-
tent quota had been on the boil for most of
1994, and brought passions to a peak with in-
cidents like the musicians’ march on the
South African Broadeasting Corp. demand-
ing the implementation of a local content
quota. Various live debates have been held on
the air, where local content activists have put
their position to both the commercial broad-
casters and the South African publie in gen-
eral.

The proceedings at the IBA included a
video interview with Midnight Oil’s Peter
Garrett, who played an important part in the
Australian Broadeasting Tribunal’s inquiries
into the Australian music quota. It was
pointed out that Australia has become the
third largest exporter of contemporary pop
and rock repertoire in the world since the im-
plementation of a quota system. France and
Canada have also done well with their quota
systems.

The agenda also included a presentation
by the vice chairman of the Assn. of South
African Music Industry arguing that the
South African recording industry would be
able to meet the demand for good quality lo-
cal music should the quota requested by the
Music Content Alliance be upheld by the
IBA. The quota would be phased in over a
three-year period; in its first year, local con-
tent would have to make up 25% of music
programming; 35% in the second year; and,
in the third, an absolute minimum of 50%.

In the first year of the quota’s existence,
the Music Content Alliance suggests that a
radio station’s musical format be ignored and
that the quota be applied or: a basis of nondis-
crimination and equality.

Airplay statistics were marshaled for the
conference to demonstrate the incredibly low
local content, especially on English-language
radio stations. According to these statistics,
the broadeasting of South African-composed
music on English-language stations has de-
creased in the last three years from 7%-

3.17% of all musical works broadeast. For-
eign music has now reached over 90% of all
musical played on these stations.

Musicians, including myself, Hugh Mas-
ekela, Ray Phiri, Mara Louw, and Mzwakhe
Mbuli, spoke on the issues of quality and
standards in the South African music indus-
try. We stressed that a local music content
quota goes well beyond simply regulating
commercial competition between South Afri-

‘Local content
played on radio
has decreased.’

Johnny Clegg is a
South African
recording artist.

can and international musie. It goes to the
core of the legacy of cultural segregation and
the manner in which this was institutional-
ized on the airwaves during the apartheid
era.

During the apartheid years, the state-
owned broadeasting monopoly, known as the
SABC, was used as a powerful instrument to
promote and elevate European-oriented mu-
sic and culture, at the same time denying the
possible development of a truly national and
unifying indigenous music culture.

Apartheid on the airwaves meant the sys-
tematic reinforcing of tribal differences by
maintaining regional, indigenous-language
stations that refused to play one another’s
music. Local indigenous music communities
were thus denied 4 common platform and had
to struggle to hear each other’s voices.
English and Afrikaans stations, on the other

hand, were heard nationally, and their all-
pervasive presence propagated the idea that
European-oriented musie and culture were
superior and more in demand. Not only did
this affect the status and evolution of Afri-
can-based musie, it also impaired the devel-
opment of a truly South African rock musie,
because those bands that did not emulate the
international and/or European sounds were
doomed to receive no airplay. i

To add to this Eurocentric segregation of
the airwaves, local musicians had to further
deal with the international cultural boyeott of
South African music and the intense sense of
cultural marginalization this brought about.
At home, local music was a second-class citi-
zen, and abroad it was in exile.

We presented the panel with highlights of
our experiences during the segregation
years. We challenged some commercial
broadcasters’ ideas that South African music
is inferior and doesn’t sit well in their pro-
grams. We argued that if radio stations ex-
pose a certain type of music to their audience
at high rotation, they will manufacture a
preference for this type of music. They
wanted to know how an audience can be said
to prefer a certain kind of musie, when his-
torically they have been denied access and
exposure to it and, instead, have been condi-
tioned by years of a first-world programming
theory underpinned by a Eurocentric and pa-
ternalistic perception that South African mu-
sic is inferior to foreign musie.

Although the IBA will definitely be impos-
ing a quota, it remains to be seen whether it
will meet the suggestions of the SAMCA. It
is clear that the quota is extremely unpopular
with commercial broadeasters, and it will be
imperative for the IBA to have at its disposal
some mechanism to enforee the regulations.

COMPOSERS DESERVE RECOGNITION
[ was thrilled to read Roxanne Orgill’s
excellent article on contemperary theater
and cabaret composers (The Billboard
Report, Dec. 3). It has always been my
credo that yes, “they are writing songs
the way they used to.” There are plenty
of songwriters still attempting to uphold
the tradition of the Great American
Songbook. News coverage of these song-
writers is vital, as this is such a fragile
and relatively small part of the contempo-
rary music scene. I hope Billboard will
continue to profile these very active and

prolific music creators,

Michael A. Kerker
Director of music theater and cabaret
ASCAP
New York

LOOK AT AMSONG MOTIVES

On the surface, while extending copy-
right protection for an additional 20 years
might appear to be of benefit to everyone,
concerned songwriters and publishers of
all categories of music (TV themes, back-
ground music, advertising jingles, as well
as popular songs) would be wise to take
a more careful look at the motives of
those who have formed AmSong (Bill-
board, Dec. 3).

This organization (initially called the
“Interfamily Group”) was founded by the
descendants and heirs of the old-time
“standard” composers (Irving Berlin,
George and Ira Gershwin, Rodgers and
Hammerstein) who continue to skim the
lion’s share of performance income from
ASCAP for themselves, even though
their music is not broadcast with any-
where near the frequency that it used to
be. These “heirs” have formed AmSong
because they are niffed at ASCAP for re-
dueing the extra premiums that stand-
ards used to earn, ASCAP’s new method
of payment allows more money to be paid
to the younger songwriters who now
dominate the popular song category, with
the hope that they will not defect to BMI.

If the price of a more equitable distri-
bution system is allowing some of the an-
cient “musical treasures” to slip into the
public domain, thereby freeing up dollars
that would go to composers whose music
is actually broadcast, it might be better
than simply blindly rallying behind
AmSong, whose purpose is clearly to en-
sure that the “heirs” can continue on the
dole, regardless of whose music is heard
each day.

Steve Karmen
Elsmere Music, Inc
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036
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Trade Ponders
Senate Plans
For Copyright

H BY BILL HOLLAND

WASHINGTON, D.C.—When the
Republicans come out slashing in 1995,
several of their congressional cuts
could have an impact on the entertain-
ment industry’s copyright agenda.

Republicans have pledged to ax en-
tire congressional committees and
subcommittees, consolidate jurisdic-
tion in the remaining committees, and
cut staffing by one-third.

In the Senate, Republicans “are
more than 90% sure,” according to a
source, that they will abolish the Judi-
ciary Committee’s Patents, Copy-
rights & Trademarks Subcommittee.

But that cloud has a silver lining, in
that new Judiciary Committee chair-
man Orrin Hatch, R-Utah, is also one
of the Senate’s veteran copyright sup-
porters and is co-sponsor of the record
industry’s performance right bill.

Hateh would bring all of the intellec-
tual property, patent, and trademark-
related issues to the auspices of his full
committee.

“We have been dealing with Sen.
Hatch and other Republican members
as well as Democrats [during the last
session], and we will be discussing our
concerns [with them] during the next
Congress,” says Jennifer Bendall, as-
sistant general counsel and director,
congressional relations, for the
Recording Industry Assn. of America.

Though Bendall says the RIAA has
“approached all the members in a bi-
partisan manner” and feels that the
trade group will be treated fairly, oth-
er insiders here say that the axing of a
subcommittee and staff will cause a lo-
gistical bottleneck on proposed bills.

On the House side, the Judiciary
Committee’s Intellectual Property
Subcommittee will remain intact, al-
though its judicial administration
functions may be moved.

Republicans, as the new majority,
are expected to corral the votes need-
ed to pass their congressional reform
package in January.

The package also would abolish fed-
erally proclaimed “commemorative”
or “‘ceremonial” days, weeks, and
months that vary from Good Teen Day
and Men’s Health Week to the new
Classical Music Month (September)
introduced by Rep. Sidney Yates, D-
111., and approved last May. Some pub-
lished reports say this could save Con-
gress $300,000 a year.,

Forty-two such commemorative pe-
riods were approved by Congress in
1994; 300 were proposed, according to
a Hill staffer. Commemoratives are
usually approved for one year only,
and must be reintroduced.

Jim Donio, director of communica-
tions for the National Assn. of Record-
ing Merchandisers, says NARM will
“continue to celebrate Classical Music
Month whether it’s proclaimed or not.”

Two other celebratory months that
have been important in the music in-
dustry, Black Music Month and the
cultural pride milestone Black History
Month, will not be affected by the Re-
publican belt-tightening measures,
since historians say that neither cele-
bration was created by congressional
proclamation.

Black History Month (initially Black
History Week) was conceived by scholar
G. Carter Woodson of the Tuskeegee In-
stitute in 1926, and was expanded in the
1960s. Black Music Month was first cel-

(Continued on page 113)
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Artists & Music

| W BY BRETT ATWOOD

LOS ANGELES—New titles from
Van Halen and Too Short highlight
the post-holiday list of releases due
to hit retail in January. Other key re-
leases include offerings from Neal
MecCoy, Siouxsie & the Banshees,
| and Extreme.

| Van Halen returns with its first
studio album in three years, “Bal-
ance.” due Jan. 24 from Warner
Bros. Produced by Bruce Fairbairn,
the album can be previewed via com-
puter online at Internet address
HTTP:/WWW . .iuma.com/Warner.

Another long-absent rock act, Ex-
treme, ends its fans’ wait with
“Waiting For The Punchline,” due
Jan. 17 from A&M.

Gangsta rapper Too Short will un-
veil his latest Dangerous/Jive album
of raw street anthems, “Cocktales,”
Jan. 24. The Oakland, Calif.-based
rapper reached platinum with his

'Van Halen, Too Short Top
List Of January Releases

Cover art for “‘Balance,” the new
Warner Bros. album by Van Halen.

last release, 1993's “Get In Where
You Fit In.”

Other rap releases due in January
include “Rollin’ With Dane” by Dana
Dane (Maverick/Sire, Jan. 24) and
“Do You Want More?!!'??!" by the
Roots (DGC/Geffen, Jan. 17).

(Continued on page 17)

Rhino Opens The
‘Envelope’ On
Oscars Anthology

H BY CRAIG ROSEN

LOS ANGELES—On Feb. 28, Rhino
Records will attempt to tap into the ex-
citement of the Academy Awards with
“The Envelope Please . .. Academy
Award Winning Songs (1934-1993),” a
60-song, five-CD/cassette boxed set.

The release of “The Envelope,” which

will carry a

$64.98 price tag

for CDs and

$44.98 for cas-

settes, could not

be more timely.
It will come two weeks after the nomi-
nees are announced for the 61st Acade-
my Awards and six weeks before the
awards telecast March 27.

“The Oscar boxed set could do very
well,” says Bob Bell, new-release buyer
for the 350-store, Torrance, Calif.-based
Wherehouse Entertainment. “It will ap-
peal to the film fans, who may not be reg-
ular music buyers.”

That is the basis for Rhino’s market-
ing plans for the box. While “The Enve-
lope” is a mass-appeal release, Rhino se-
nior product manager Andrea Kinloch
says the label will target women and the
gay community.

“This will have real strong appeal to
women, who are into the whole Holly-
wood mystique from the Academy
Awards,” she says.

The label has tentative plans to reach
female film fans by advertising in such
publications as Parade, Entertainment
Weekly, and Movieline. Rhino plans to
reach the gay audience through adver-
tising in the Advocate, Kinloch says.

In addition to print advertising, the

(Continued on page 34)
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La Diferenzia Hits Tejano Pay Dirt

Arista Texas Enjoys First Latin Chart Success

H BY RAMIRO BURR

SAN ANTONIO, Texas—Just one
year after its creation, Arista’s new
Texas outpost is enjoying its first
Latin chart success, the debut album
by the Tejano act La Diferenzia. The
San Antonio-based group’s self-titled
album has sold 15,000 copies since its
September release, according to
SoundSean, and also represents the
first successful effort by a major label
to tap directly into the Tejano mar-
ketplace.

Cameron Randle, VP of Austin-
based Arista Texas, says the group’s
success is a produet of authenticity,
hard work, and perseverance.

But the foundation for all of the
act’s achievements is the musie, which
Randle describes as containing “very
infectious melodies with poetie, ro-
mantie, inspired lyries.”

BMG-distributed Arista Texas was
established in Austin in October 1993
by Arista Nashville president Tim
DuBois. The Austin operation, which

Hooray For José. While on tour in Australia, Teldec Classics International artist
José Carreras visited the Warner Music office in Sydney and received two
awards: a gold award for his ““Friends For Life” album and a double-platinum
award for “The 3 Tenors In Concert 1994.” Shown, from left, are Phil Murphy, VP,
Warner Music Asia Pacific; Carreras; Wendy Matthews, rooArt recording artist
and a friend of Carreras; Brian Harris, chairman, Warner Music Australasia; and
Robert Rigby, managing director, WEA Australia.

LA DIFERENZIA

reports to DuBois, was created to
record Texas music, from rock and al-
ternative to blues, country, and Te-
jano.

In addition to La Diferenzia, the
imprint’s initial signees are Flaco
Jimenez, Freddy Fender, Joel Nava,
and Rick Orozco.

La Diferenzia is led by singer/song-
writer Ricardo Castillon. The group's

]

first single, “Si Lo Quieres,” reached
No. 17 on Billboard’s Hot Latin
Tracks chart. The current single,
“Linda Chaparrita,” is bulleted at No.
23 in its sixth week on the chart.
Meanwhile, the album is No. 17 on
The Billboard Latin 50.

Randle says the label has used a
low-key approach to promote La
Diferenzia. “I prefer the pitchless
pitch,” he says. “Rather than tell the
stations what a great band this is and
what song to play, we said, ‘We're
proud of this record, but listen to it.
See what you think.””

Randle and label promoter Joe
Trevino took Castillon on a radio tour
to promote the CD, visiting key Te-

Jjano stations. It was an important

step, says Randle, because “we were
introducing ourselves as a [new] label
and Castillon as our artist. La
Diferenzia was our calling card.”

As expected, La Diferenzia’s
strength has been in Texas, especial-
Iv in certain urban markets. “We are

(Continued on page 105)

EMI Debuts Christian Distrib
In Wake Of Star Song Purchase

B BY DEBORAH EVANS PRICE

NASHVILLE—EMI continues to
build its presence in the Christian music
market with the Jan. 1 startup of a new
distribution company. The company will
be part of the EMI Christian Music
Group, formed in November when EMI
purchased Nashville-based Star Song
Records (Billboard, Oct. 29).
Tentatively called EMI Christian
Music Distributors until another name
is cleared, the new entity will distribute
releases to the Christian marketplace
from the EMI-owned Sparrow and Star
Song labels along with the imprints they
distribute, including Forefront,
GospoCentric, Selah, Troubadour, and
Warner Alliance. The company also will
work with Cema on mainstream distrib-

Sony Unveils Details Of ‘CD Plus’ Rollout

First Titles On Enhanced Disc Format Due At $26.98

B BY PAUL VERNA

NEW YORK—As Sony and Philips
prepare to unveil the technical stan-
dard for the new “CD Plus” format,
Sony Music Entertainment has broken
ground by announcing a $26.98-list-
equivalent for its first titles in the au-
dio/video medium.

As expected, Sony will debut CD
Plus this spring with Alice In Chains’
“Jar Of Flies” and Bob Dylan’s “Great-
est Hits Vol. 3,” the latter a double-CD
Plus whose price has yet to be deter-
mined. When played on CD-ROM dri-
ves, CD Plus programs offer full-mo-
tion video, graphics, and 16-hit sound;
on a regular CD unit, they play audio

only. Because they contain no comput-
er data at the start of the program, CD
Plus discs are not subject to the “track
one” problems associated with other
enhanced or mixed-mode CDs.

Sony Music Entertainment presi-
dent/COO Thomas Mottola calls CD
Plus “one of the most exciting develop-
ments in prerecorded music since the
advent of the compact disc in 1982. [It]
is a music-based format that takes the
excitement of musical performance
and the quality of digital sound to the
next level by bringing graphic, text,
and video elements into the mix.”

Fred Ehrlich, Sony Music’s senior
VP/GM of new technology and busi-
ness development, says Sony labels

plan to issue 10-15 titles by the sum-
mer, some of them simultaneously with
auclio-only releases.

Addressing the pricing issue,
Ehrlich says the $26.98 equivalent is
Jjustified given that Sony plans to oper-
ate a toll-free, round-the-clock help
line for customers needing assistance
with CD Plus software. While he de-
clined to reveal the cost of the project,
he calls it “substantial.” Sony Music se-
nior/VP Al Smith adds, “It’s going to
require developments on the hardware
side to make products compatible.
That doesn’t come without a cost.”

Smith and Ehrlich say the price of
software is likely to come down as the

(Continued on page 95)

ution.

“We’ve become the Cema of the
Christian market,” says Sparrow
founder Billy Ray Hearn, who co-chairs
the EMI Christian Music Group with
Liberty Records president Jimmy
Bowen. Hearn predicts that the new
company will capture 40%-50% of all
Christian distribution.

The EMI Christian Musie Group
comprises Sparrow—the label and pub-
lishing company purchased by EMI in
1992—Star Song, and the new distribu-
tion company. Sparrow and Star Song’s
previous distribution companies have
been dissolved.

Steve Griffin, former president of
Nest Entertainment, a Dallas-based
producer and distributor of animated
Bible videos, has been named president
of the distribution entity. Reporting to
him will be Hugh Robertson, director of
sales through Cema, and a soon-to-be-
named VP of sales. Mark Funderburg
had that title, but resigned to take a po-
sition at Word.

Billy Ray Hearn's son, Bill Hearn,
will continue as president of Sparrow
Records. The Star Song executive ros-
ter remains Stan Moser, CEO; Jeff
Mosely, COO; and Darrell Harris, pres-
ident.

“EMI Christian Music Group is a ser-
vice organization for those labels that
takes care of all the administration, the
accounting, and the human resources,”
the elder Hearn says. “The labels are
being freed up to do exactly what they
do best—make product and market it.”

It’s an arrangement Hearn feels will
work well. “We’re destined to be a $100
million company before 2000,” he says.
“And it's not just going to be done
through acquisitions. We’re going to
grow these labels, and our publishing.”
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Gold’s Sudden Resignation
Shocks ASCAP Execs, Staffers

H BY IRV LICHTMAN

NEW YORK—Dan Gold, named
CEO of ASCAP earlier this year as
part of a major reorganization of the
performing rights society, resigned
suddenly Dec. 19, citing “personal
reasons,” according to ASCAP. The
development appeared to shock AS-
CAP staffers, including high-profile
executives and board members.

“I can't get a handle on it,” said one
board member who requested
anonymity. “I had no idea. A number
of projects were moving ahead, and
he performed well at board meet-
ings.” Gold officially joined ASCAP
July 1.

There is some doubt whether the
ASCAP board, which had authorized
a search committee to spend months
looking for a CEO, will seek a re-
placement for Gold.

Along with the Gold resignation,
ASCAP announced previously
planned changes in nomenclature for
three board members and a key exec-
utive.

Marilyn Bergman, a writer mem-
ber of the board, has been given the
new ASCAP title of chairman of the

MCA Wins Again In
Dispute Over Chess
Records Catalog

B BY CHRIS MORRIS

LOS ANGELES—A federal jury
here has awarded MCA Records a to-
tal of $4 million in damages in the la-
bel’s ongoing court battle over the use
of Chess Records’ trademarks and
masters by the English companies
Charly Holdings Inc. and Charly
Records International APS.

The Dec. 16 award—the latest in-
stallment in a long-running drama
played out in courtrooms around the
world—followed a Sept. 26 finding by

(Continued om page 22)

board; her previous title of president
has been retired. John LoFrumento,
who had been named COO of ASCAP
in September 1993 and was responsi-
ble for implementing the ASCAP re-
organization before Gold’s appoint-
ment, has been given the added title
of managing director.

The job of managing director last
was held by Gloria Messenger, who
left ASCAP in September 1993 as
part of the dramatic executive depar-
tures that led to the new appoint-
ments at the society.

LoFrumento, who reported to
Gold, now reports to Bergman. The
latter had been elevated by the board
to president earlier this year upon the

(Continued on page 105)

The Dance Goes On. RCA executives present a plaque to Jimmy lenner,

executive producer of the “Dirty Dancing” soundtrack albumg, commemorating
the re-certification of the soundtracks to account for continuing sales. “Dirty
Dancing”’ was re-certified as 11 times platinum, and “More Dirty Dancing” was
re-cenrtified as quadruple-platinum. Shown, from left, are Randy Goodman, former
senior VP of marketing for the RCA Records Label; lenner; Strauss Zelnick,
president/CEQ of BMG Entertainment North America; and Joe Galante,

president, RCA Records Label

Imago, BMG Part Ways On Joint Venture

Ellis Hopes To Keep Roster, Seeks New Distrib

B BY PAUL VERNA

NEW YORK—After a four-year
joint venture that yielded lackluster
commercial results, the Imago
Recording Co. and BMG have parted
ways, leaving a large roster of eriti-
cally acclaimed alternative acts with
no distribution for their product.

In a statement released Dec. 16.,
BMG Entertainment chairman/CEO
Michael Dornemann and Imago pres-
ident Terry Ellis confirmed that their
agreement Is terminated effective
Sunday (1).

“We made a solid effort with this
venture for four years, and now we
wish Terry and Imago all the best,”
Dornemann said in the statement.

Ellis tells Billboard he will continue
to operate Imago with a skeletal staff,
bankrolling the label himself until he
can secure additional funds. As per
his agreement with BMG, Ellis keeps
the Imago name, the legal entity, and
all the masters, according to Ellis.

Imago’s imminent releases include
albums by John Waite, Aimee Mann,
and Kylie Minogue, all scheduled for

BILLBOARD MUSIC GROUP. Janine
McAdams is named managing editor
of R&B Airplay Monitor in Los Ange-
les. She was national publicity manag-
er at Perspective Records.

RECORD COMPANIES. Larry King is
promoted to director of national pro-
motion for Atlantic Records Nashville.
He was Southeast promotion manager
for Atlantic in Atlanta.

Phil Little is promoted to national
director of sales for Sony Music
Nashville. He was regional director of
sales.

Dr. Theodoor Lap is promoted to
VP of marketing for Teldec Classics
International in Hamburg, Germany.
He was marketing director.

Suzie Sponder is named marketing
manager of English-language product
for Latin America at Sony Music In-
ternational in Miami. She was director
of top 40 promotion for Epic.

Chris Black is appointed director

McADAMS

KING

of catalog marketing for Sony Music
Entertainment U.K. in London. He
was VP of marketing for Sony Music
Entertainment Canada.

Capricorn Records appoints Har-
vey Schwartz director of college pro-
motion in New York and Jeremy
Much publicist in Nashville. They
were, respectively, founder of Steam
Records and publicist at Warner Bros.
Nashville.

Joe Etter is promoted to director
of sales for Walt Disney Records and
Walt Disney Software in Ontario,
Canada. He was national sales man-

EXECUTI

spring 95, Those records will appear
as scheduled through yet-to-be-de-
termined distribution channels.

Ellis says he will begin meeting
with potential partners when he re-
turns from a vacation Tuesday (3).
“I've already had one call from one of
the major companies who said they
want to talk to me, and I certainly an-
ticipate that they’ll all want to talk to
me,” he says.

“I’'m going to approach my discus-
sions with a very open mind,” Ellis
adds. “I know a lot of things I didn't
know four years ago ... It’s safe to
say that Imago will have a different
structure from the one that it had in
the last four years.”

On the day the BMG announce-
ment came down, Ellis let go approx-
imately 16 employees, reducing the
staff to a core 15 people.

“My concerns were to ensure that I
kept people that would form a transi-
tion team to take me from one situa-
tion to another, and ensure that dur-
ing that period the artists were
properly served, bearing in mind that
a number of artists do have albums in

V E

LITTLE

SPONDER

ager.

Rhino Records in Los Angeles pro-
motes Dave Newberg to director of fi-
nancial planning and royalties and
Antone DeSantis to national field
sales manager. They were, respec-
tively, manager of financial planning
and royalties and Northeast sales and
marketing manager.

Roze Braunstein is named manag-
er of national radio promotion for
Mute Records in New York. She was
promotion and publicity manager at
Real World Records/Caroline
Records.

TURNTABLE

preparation,” says Ellis, adding that
the label’s offices will move from the
posh Essex house in midtown Man-
hattan to more stripped-down quar-
ters downtown.

Although Ellis says all of the artists
currently signed to Imago will stay
with the label, sources tell Billboard
that many of them are dissatisfied
with Imago’s performance and are
trying to get out of their contracts.

According to these sources, Henry
Rollins—whose “Weight” album is
Imago’s best seller so far, at 346,000
units—recently posted an online mes-
sage warning music business execu-
tives to avoid signing with Ellis. In his
bulletin, Rollins allegedly said he did
not plan to make a new record for an-
other year and feared Ellis would use
him as bait to entice suitors.

The British-born Ellis—who co-
founded Chrysalis in 1968 with part-
ner Chris Wright and sold off his
share in 1985—acknowledges that in
“any record company under any cir-
cumstances, there are artists who be-
come disenchanted,” but says Rollins

(Continued on page 108)

Springsteen Bars
Indie’s Issue Of
Early Recordings

B BY ROGER PEARSON

LONDON—In an out-of-court
settlement, Bruce Springsteen’s at-
torneys have blocked a U.K. indepen-
dent record company from releasing
material the superstar recorded in
1971, prior to his signing with Colum-
bia Records in the U.S.

Springsteen’s attorneys were
preparing to press their case early
next year in the U.K. High Court
against Dare International to pre-
vent the release of “The Prodigal
Son,” a double-CD of 23 tracks of
Springsteen’s early work (Billboard,
Jan. 29, 1994).

On Dec. 19, High Court Justice Ja-
cob was told by Richard Spearman,
Springsteen’s counsel, that the dis-
pute had been settled out of court.
Terms were not disclosed.

Late last winter, Springsteen won
an injunetion in the British eourts
preventing release of the unautho-
rized material pending further trial.
The judge said that Dare Interna-
tional, based in Hertford and owned
by Gavin Dare, was now permanently
barred from issuing the recordings.

Dare also has agreed to hand over
any master tapes, copies of records,
and other relevant material to
Springsteen’s lawyers.

Tracks on “The Prodigal Son” are
believed to have been taken from
more than 40 cuts recorded at the end
of 1971 in a studio in New Jersey
owned by Jim Cretecos.

When the matter was before the
court earlier this year, the judge was
told that Springsteen sought to block
the release because he feared the
tracks were likely to be “of poor qual-
ity.” because they were made so long
ago and in less than professional cir-
cumstances.

In the late 1970s, in a U.S. suit
against his former manager Mike Ap-
pel, Springsteen recovered owner-
ship of all his earlier song copyrights,
a claim reasserted in the action
against Dare International.
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BLACK SCHWARTZ

PUBLISHING. Lauren Keiser is ap-
pointed VP of publishing at Car] Fis-
cher Inc. in New York. He was pub-
lisher at Astor Music and Books.

Hal Leonard in Milwaukee names
Chris Albano VP of new media,
John Cerullo VP of rights acquisi-
tions and product development, Lar-
ry Morton VP of sales, and Mike
Hansen national sales manager.
They were, respectively, marketing
manager of special products, director
of product development, national
sales manager, and senior district
sales manager.

KEISER SANDOVAL

RELATED FIELDS. Mike Sandoval is
named senior VP of creative for
MGM/UA Music in Los Angeles. He
was VP of creative for PolyGram Mu-
sic.

Ana Martinez is appointed direc-
tor of production management for
MTV Latino in Miami. She was senior
producer of programming at the
Telemundo Network.

Phil Ernst is promoted to VP in
the concert department at Interna-
tional Creative Management in New
York. He was an agent.
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Simple Minds Hopes For ‘Good News’
Now A Duo, Act Moves To Virgin In U.S.

B BY BRETT ATWOOD

LOS ANGELES—Veteran modern
rock act Simple Minds will end its
three-year silence with the Feb. 7 re-
lease of its Virgin Records debut,
“Good News From The Next World.”
The label hopes the project will re-
mind radio and retail that the '80s
group is still very much alive and
kicking in the ’90s.

Retail and radio are reacting with
cautious enthusiasm to advance co-
pies of the album, which features the
Scottish act, now slimmed down to a
duo, performing with a slightly
harder edge.

“A decent record can explode
early in the year,” says Doug Smith,
senior buyer for the Carnegie, Pa.-
based National Record Mart chain,
which has 140 stores. “It’s been
years since we've seen something
new from Simple Minds, but this is a
strong record. I just wish it was com-
ing out earlier, like in January.”

Simple Minds is still welcome at
the modern rock format, says

WDRE Long Island, N.Y., MD Mi-
chael Parrish. “They have adjusted
to the times,” he says. “They have
changed from where they were in the
past, and I think that there is a new
generation of listeners ready to ac-
cept them.”

The first single, “She’s A River,”
will be shipped to album alternative,
album rock, and modern rock sta-
tions in the second week of January.

SIMPLE MINDS: Charlie Burchill and
Jim Kerr,

Jayhawks Look To ‘Tomorrow’
On American Recordings Set

B BY CHRIS MORRIS

LOS ANGELES—With the Feb. 14
release of the Jayhawks’ sophomore
American Recordings album, “To-
morrow The Green Grass,” the label
seeks to cultivate the seeds planted
at radio with the Minneapolis
group’s 1992 set, “Hollywood Town
Hall.”

American GM Mark Di Dia says,
“We made a lot of headway on the
last record with this band. That rec-
ord came out around the same time
the new Triple-A radio format was
developing, and the Jayhawks’ last
record went to No. 1 on those charts.
I think we were one of the first ones
to take a band from that format and

cross it over to both commerecial al-
ternative and AOR.”

Di Dia adds that with “Green
Grass,” which sports a less distinctly
countrified sound than the group’s
previous albums, American will still
aim at album alternative. “But we
want to take it further,” he says. “I
think we have a big potential for pop
hits on this record.”

First up from the album will be
the hooky, romantic “Blue,” which is
being serviced to album alternative,
commercial alternative, album rock,
and college radio Jan. 10.

Like some other tracks on the
new album, the ensemble band
sound on “Blue” is augmented by
strings. In the case of the lead track,
the arranging was done by Paul
Buckmaster, noted for his work on
Elton John’s early albums.

Guitarist/vocalist Gary Louris
says, “We were talking about Van
Dyke Parks and people like that to
do strings. I don’t know whose idea
it was for Paul Buckmaster, but
when I heard who he had done, I
was very excited. It sounds like him

(Continued on next page)

New York Voices

SHURE "

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

In Los Angeles, influential modern
rock KROQ began playing the track
in mid-December to promote the
band’s appearance at its “Acoustic
Christmas” concert.

In addition to the push at radio,
Graham Ball, Virgin international
marketing coordinator, says the la-
bel is looking to the sky for some ex-
posure. Virgin will issue copies of the
“She’s A River” video and an elec-
tronie press kit to all the airlines and
in-flight programming services for
possible inclusion in musical presen-
tations.

(Continued on page 14)

Bush Tribe. Members of Trauma/Interscope Records act Bush take a break after

performing their first show in the U.S. at Los Angeles’ Dragonfly Club. From left, are
band manager David Dorrell; band member Robin Goodridge; Trauma's Paul Palmer;
Interscope’s Ted Field; and Bush’s Dave Parsons, Nigel Pulsford, and Gavin Rossdale.

HOMECOMING: Call it a modern twist on the return of
the prodigal son: Rancid finds radio embracing its new sin-
gle, “Roots Radical,” just as its contract with Epitaph,
home of Offspring, expires. Rancid floats a trial balloon
and many, many major labels come calling, waving induce-
ments that stun the young lads. The indie label staff are
“family,” says the band, but maybe it’s time to go out into
the big bad world. It turns out the world looks pretty good,
and soon there are reports, including a story in the Dec.
17 issue of Billboard, that the band is headed for Epic Reec-
ords. At the last minute, Rancid

Rejecting Major-Label Suitors, Rancid
Decides To Stay Home With Epitaph

show me the respect that I deserve,” says Gurewitz. “How-
ever, I don’t hold any grudges, and there is no linkage be-
tween what is happening with Rancid and what is happen-
ing with ADA. We've had an ongoing dialog with ADA. The
timing is coincidental. It’s in line with the philosophy of
Epitaph Records to have a few distributors.”

The contract with Rancid is for only one album, which
means Gurewitz and the band may find themselves going
through this whole ordeal again in a short time. But
Gurewitz now downplays the anguish he went through in

his role as record company presi-

does an about-face, decides there’s
no place like home, and signs a new
contract with Epitaph. Everyone,
including Epic, is left scratching
their heads.

Rancid guitarist/vocalist Lars
Frederiksen says, “Curiosity is
what made us take all those offers.

dent. “I didn’t really go through
anything. I personally went through
an emotional roller coaster, basically
vacillating between hope and resig-
nation every hour, but other than
that, my involvement was that of a
spectator . .. But I hope not to have
™ to go through this again.”

If you still stay in the same rut, you
get stale. It was just to see what we
could get.”

But fellow guitarist/vocalist Tim
Armstrong quickly adds that the band was not merely tri-
fling with the affections of its suitors. Especially Epic
A&R VP Michael Goldstone, who had flown to see the
band more than 20 times on this tour. “Michael is really
a good person and we love him,” says Armstrong.

Frederiksen, who says money did not play into the
band’s decision, simply says Rancid decided to stay with
Epitaph because “we just followed our gut and our heart.
We're a working-class, punk rock band. If you feel right
about something you do it.”

Perhaps the turning point was Epitaph Records presi-
dent Brett Gurewitz’s Dec. 12 trip to Berkeley, Calif., to
meet with the band. “I told them that T think if they [sign
with a major] they’re making a mistake, but I'll love them
and support them. And no matter what passes between us,
we'll always be friends,” he says. But Gurewitz says he also
told them, “You don’t have to go through with this just be-
cause of inertia. You can change your mind.”

Four days later, the band called Gurewitz to say they
had done just that and were staying with Epitaph. It was
the best possible holiday present for Gurewitz. “When I
found out the boys were coming home, I got fucking misty
and the whole company was cheering. I love these guys like
children and my brothers, and I think what happened was
the right thing.”

The move coincides with the announcement that Epitaph
product, which is distributed through Caroline and RED,
will now also go through Warner Music Group’s indie dis-
tribution arm, ADA. RED is 50% owned by Sony, which
wholly owns Epic Records. However, Gurewitz says the ac-
tion is in no way meant as a punishment to Sony for recent
actions.

“There’s no question that I have a very close relation-
ship with RED and that RED’s parent company didn’t

by Melinda Newman

Epic executives contacted by Bill-
board either could not be reached
for comment because of the holidays
or did not return calls.

THANKS, BUT MAKE MINE A FRUITCAKE: Com-
puter mousepads replete with label logos have obviously
replaced calendars as the au courant record company gift.
This year’s tally: mousepads 3, calendars, 0. I'll save them
all just waiting for the day that Billboard’s editorial de-
partment switches to a computer system that uses mice
(mouses? mieces?). By then, record labels will probably be
sending out calendars again.

FUTURE WATCH: Urge Overkill is working on a new
album in. Philadelphia, with the Butcheér Brothers once
again producing. Singer Nash Kato says the new album
is a departure: “T would say that it is quite bluesy at this
point, if T can use the ‘B’ word”... Ace Of Base singer/
songwriter and producer Ulf “Buddha” Ekberg says the
band’s new album, which should be completed by February
and released in late spring or early summer, will have “the
same quality as the first album, but we are using more
electric guitars and acoustic guitars, and more live
drums”. .. Queen Latifah, whose Motown set “Black
Reign” was the first female solo rap album to be certified
gold, is reviewing material for her follow-up set. Says Lati-
fah, “I'm looking at different producers, but I don’t want
to stray too much from the sound of my last album. I'll
probably work with [producer] Kay Gee” ... Saxophonist
Kenny G is taking a short break from recording before re-
turning to the studio next year to record a new album.
“The Christmas album [Arista’s ‘Miracles: The Holiday Al-
bum’] is doing well, and I'm looking forward to recording
the new album—but after a little R&R,” he says.

Assistance in preparing this column was provided by
Craig Rosen, Chris Morris, and J.R. Reynolds.
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MUSIC PUBLISHING

THEY |
FLAYIN
MY SONG

Merle Haggard is a
man of few words,
but when he was
asked at a recent
press conference
celebrating the
release of the
“Mama’s Hungry
Eyes” tribute
album what his
favoerite cut was, he

BIG CITY
Published by Shade Tree Music//Tree
Publishing Co. (BMI)

Over the past couple of years, Iris DeMent
has received countless compliments on her
musie, but Merle Haggard’s endorsement of
her version of his song “Big City” just about
blew the singer/songwriter away. “I would
have to say that was about
the best thing I'd ever
heard,” DeMent says.
“Merle is somebody that
goes back to my childhood.
My brother loved his mu-
sic, and it was something
that was passed down
through the family. I still
listen to Merle’s records
around the house all the
time. I was really critical of
my version of ‘Big City’ until I heard that
Merle liked it. [‘Tulare Dust’ producer] Tom
Russell contacted me after reading an article
where they asked me what my favorite songs

DeMENT

Siouxsie Sioux Trades Gloom For ‘Rapture’
Geffen Set Is Band’s First In More Than 3 Years

B BY DAVID SPRAGUE

quickly cited Iris
DeMent’s version of
“Big City,” a song
he wrote with D.
Holloway. Trouble
was, DeMent’s
version appears on
the other Haggard
tribute albumn,
“Tulare Dust.”

Edifed By Peter Cronin

were [and] I had listed ‘Big City.’ He asked
me if I'd like to do ‘Big City,” and I said I
didn’t know—Merle’s version is so great, and |
I tend to not cover songs when I've heard
someone do them as good as they can be done.
But we decided to do it. I ean identify with
wanting to quit a job and wanting to do what-
ever the heck I want to when I want to, and
that's what the song’s about to me. I've quit
a lot of jobs, so I've identified with that song
many times. It's a great feeling—at least for
a day or two.”

JAYHAWKS LOOK TO ‘TOMORROW’

(Continued from preceding puge)

on that song, but it’s very under-
stated.”

Produced by George Drakoulias,
who also helmed the Jayhawks' la-
bel debut, “Green Grass” features a
core group of Louris, vocalist/gui-
tarist Mark Olson, bassist Mare
Periman, and pianist Karen Grot-
berg, who joined the band full time
after becoming a touring member in
1992. Keyboardist Benmont Tench
of the Heartbreakers (who also sat
in on “Town Hall”) and ex-Lone Jus-
tice drummer Don Heffington com-
plete the recording unit.

Among the guests on the album is
Olson’s wife, singer/songwriter Vie-
toria Williams, who sings backing
vocals on two numbers. She is also
the subject of another song, “Miss
Williams’ Guitar.”

“She actually had a guitar lead on
‘Miss Williams’ Guitar’ that’s a lost
track,” says Louris. “She didn’t like
what she did, so we didn’t use it, but
it was pretty cool, actually. Maybe
it’s too literal of a translation—if we
would have had a song about her
guitar playing, and actually had her
play a lead.”

Another guest is singer Sharleen
Spiteri of the Scottish band Texas, a
friend of the band who was recruited
to sing backup vocals on an unex-

Reach For The STARS!
Moving? Relocating?
ARE YOU INTERESTED IN RESIDENTIAL

COMMERCIAL OR STUDIO PROPERTIES?
BE SURE TO READ THE ADS IN THE REAL
ESTATE TO THE STARS CLASSIFIED
SECTION EVERY WEEK IN Bit LBOARD

pected cover of Grand [Funk’s 1975
top five hit “Bad Time.”

Louris says, “If we thought any-
body in the studio might be able to
do something, we’d pull them into
the booth, so she just kind of was
there ... It was not prearranged.”

American marketing chief Mike
Bone says the campaign for “Green
Grass” will begin in January by capi-
talizing on a European audience
built by four sweeps through the
continent behind the last album.

“We're sending them to Europe
Jan. 21,” Bone says. “They're taking
acoustic guitars, and they're going
to go to Europe and do that [in-
store] thing for two weeks over
there. They're gonna do everything.
They’ll set up and play in the [sub-
way stations] in London ... It’s
great that, even with the level of
success that we've had in Europe,
they’re still willing to go around and
do that kind of stuff.”

A similar tour of U.S. radio sta-
tions and distribution branches will
follow, according to Bone. That will
be followed by an American tour,
the band’s first with new drummer
Tim O’Reagan, who formerly
worked with Twin Cities group the
Leatherwoods and singer/song-
writer Joe Henry (who was backed
on one American tour by a band fea-
turing Louris and Olson).

Of the overall promotional picture,
Bone says, “We're not reinventing
the wheel here. We’re gonna price
and position the record, we're gonna
put it on the radio, we're putting the
video on television, the band’s gonna
go on the road, and we’re gonna work
the shit out of this thing.”

NEW YORK—While her icy voice and
forbidding presence have served as in-
spiration for the erection of myriad
Gothic shrines, Siouxsie Sioux has
managed to shake off gloom-rock’s
shackles quite effectively. On “The
Rapture,” the first Siouxsie & the
Banshees album in more than three
years—due for a Feb. 14 release on
Geffen—she and her cohorts blend
rock, dance, and world music with tan-
talizing alacrity.

“Although the word is desperately
overused, I'd say I’'m most pleased
with how organic this album sounds,”
says Sioux. “Our last album [the Ste-
ven Hague-produced ‘Superstition’]
was all computers and technology and,
I'm afraid, not very much of us. It
made us feel a bit like we hadn’t made
an album at all.”

After taking a sabbatical punctua-
ted by the 1992 release of the single
“Face To Face” trom the “Batman Re-
turns” soundtrack, the quintet re-
turned to recording, bent on a back-to-
basics approach.

Initial “Rapture” sessions—which
vielded seven of the album’s dozen
songs, including the 11-minute title
track—were undertaken without the
input of a producer, largely at the
home studio maintained by Sioux and
longtime companion/Banshees drum-
mer Budgie. But after reaching a cre-
ative impasse, the band enlisted Vel-
vet Underground pioneer John Cale to
finish the project. Cale helped pen the
Velvet Underground classic “All To-
morrow’s Parties,” a version of which
will appear as a B-side on a forthcom-
ing Banshees single.

“We reulized we needed someone to
come in, take the grand overview, and
steer us towards a conclusion,” says
bassist Steven Severin. “We were ap-
proached |by the label] with a list of
20 producers that were basically the
producers of the top 20 albums of the
moment. It was a very frustrating few
months.”

“It was more like having an accom-
plice than a ‘producer,’” says Sioux.
“He wasn'’t set on putting his mark on
the band: I think that most people
wouldn't even be able to guess which
tracks [he] did.”

The Banshees have certainly carved
out a comfortable niche over the
course of 11 starkly diverse albums.
And while Geffen is concentrating its
efforts on that 100,000-plus fan base,
targeting friendly retail accounts and
alternative press outlets, the label is
also committed to broadening that
demographic.

“As always, alternative radio and
MTV will be early targets,” says Mark
Kates, Geffen A&R exec. “Most of the
key commercial alternative stations
have had hits with the band in the
past, and with that in mind we served
themn with a sampler of past hits.”

That four-song sampler was timed
to coincide with the December release
of the album’s first single, “O Baby,”
a swirling track (accompanied by an
offbeat video that depicts the all-
American phenomenon of infant
beauty contests) with multiformat ap-
peal.

“We feel that the album and [single]
have relevance to Triple A and VH1,”

’ ”‘*ﬁ

SIOUXSIE & THE BANSHEES: Steve
Severin, Siouxsie Sioux, and Budgie.

Kates says. “The expectations are al-
ready high, as the single is already
[receiving play on BBC's] Radio One.”

The Banshees’ cult audience began
congregating in America not long af-
ter the release of the band’s 1978 de-

but, “The Scream,” subsisting on live
appearances and imports until the
1984 release of “Hyena.” That al-
bum—one of three to feature Cure
leader Robert Smith on guitar—
spawned the Banshees’ first U.S. ra-
dio hit (a cover of the Beatles’ “Dear
Prudence”). At the same time, the
band’s early albums—which still sell
consistently—were given their initial
stateside releases.

“In America, we're perceived as a
much newer band,” Sioux muses. “In
Europe and England, we have a lot
more reputation to deal with. Never-
theless, we always approach each al-
bum as if it existed in a vacuum—as
if it were the first and last thing we’ll
ever do. We've never been the sort of
people who pay any attention to what
goes on around us. If we were, we'd
probably end up smacking around
nmore people than we allegedly do.”

" BONSCORE
business TOP 10 CONCERT GROSSES
| Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s} Capacity Promoter
ROLLING STONES Kingdome Dec. 15 '$2,311.900 49.303 Concert Prods
SPIN DOCTORS Seattle Gross Record seflout International USA
$50/825
GRATEFUL DEAD Los Angeles Dec. 15-16 $1,661.670 55,389 | Avalon Attractions
Sparts Arena 18-19 $30 four Bill Graham
Los Angeles seliouts Presents
MELISSA ETHERIDGE Madison Square Dec. 13 $690.845 17,530 Delsener/Stater
Garden $50/$35 sellout Enterprises
New York
NINE INCH NAILS Madison Sguare Dec. 8-9 $604,950 24,120 Delsener/Slater
MARILYN MANSON Garden $30/$25 two Enterprises
JIM ROSE CIRCUS New York seliouts
{
AEROSMITH Byrne Meadowlands  Dec. 16 $580.618 18,949 Metrapolitan
IACKYL Arena $37.50/$28.50 sellout Entertainment
East Ruthertord. N J
AEROSMITH Centrum Dec. 15 $368.630 13,744 Don Law Co
Woicester, Mass $35/825 setlout
1
PAUL WINTER CONSORT Cathedral of St John  Dec. 15-17 $327.000 10,629 Paul Winter Consort
THERESA THOMASON AND the Divine $50/$35/825 four
LIVING SPIRIT DANCE CO. New York seflouts
AEROSMITH Knickerbocker Argna  Dec 18 $293.944 11848 Metropoiitan
JACKYL Albany, N.Y $37.50/825.50/ sellout Entertainment
$19.50
1
BRYAN FERRY Pantages Theatre Dec. 7-9 $239.168 8,160 Nederlander
COMBUSTIBLE EDISON Hollywood $42/$32/826 three Organization
seftouts
MICHAEL BOLTON Raberts Municipal Dec. 13 $235,075 7.898 Jam Prods
Stadium-Arena $35/$21.50 8.500
Evansvilie, Ind
i
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscares should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295,.Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.
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‘Lion King,” Ace Of Base Tied At 7 Mil

RIAA’s Year-End Certifications Show Big Increase

Bl BY CHRIS MORRIS

LOS ANGELES—Tied with top-
selling tallies of 7 million, “The Lion
King” roared and Ace Of Base drew
a royal flush in year-end certifica-
tions from the Recording Industry
Assn. of America.

According to the RIAA’s over-
view of ’94 certifications, released
Dec. 13, the year saw an enormous
boost in overall certifications: 773
albums (including new releases and
catalog product) were certified dur-
ing the year, versus 537 certified in
1993.

Disney’s “The Lion King,” fea-
turing music from the animated hit,
was the biggest-selling soundtrack
of the year; it also spawned a gold
single, Elton John’s “Can You Feel
The Love Tonight.” The album eas-
ily leapfrogged the label’s previous
soundtrack leaders, the triple-plati-
num ‘“Aladdin” and “Beauty And
The Beast.”

Other major movie titles included
“Forrest Gump” (Epic Soundtrax,
3 million), “Above The Rim” (Death
Row/Interscope, 2 million), and
“Reality Bites” (RCA, 2 million).

The reigning all-time soundtrack
champion, Arista’s “The Body-
guard,” reached a certification apex
of 13 million in November.

Beyond tying as the best-selling

album of 1994, Ace Of Base’s “The
Sign” also signed on as the biggest
debut album of the year. The album
contained the platinum title single
and the gold single “Don’t Turn
Around.”

Other significant debut albums
certified in '94 were Counting
Crows’ “August & Everything Af-
ter” (DGC/Geffen, 5 million) and
Snoop Doggy Dogg’s “DoggyStyle”
(Death Row/Interscope, 4 million).
“DoggyStyle,” which featured the
gold singles “What’'s My Name?”
and “Gin And Juice,” was the best-
selling rap album of the year.

In the country field, Tim
MeGraw’s “Not A Moment Too
Soon” (Curb, 3 million), which in-
cluded the gold single “Indian Out-
law,” topped the country album cat-
egory; it was trailed by John
Michael Montgomery’s “Kickin’ It
Up” (Atlantie, 2 million) and Reba
McEntire’s “Read My Mind”
(MCA, 2 million).

Boyz IT Men equaled the quintu-
ple-platinum performance of its
1992 debut “Cooleyhighharmony”
with its ‘94 Motown set “II,” which
the RIAA said was the fastest-sell-
ing album of the year. The two al-
bums are now tied for the all-time
best-selling R&B album by a
group.

R. Kelly's “12 Play” (Jive, 3 mil-

lion) and Tevin Campbell’s “I'm
Ready” (Qwest, 2 million) round out
the list of top-selling R&B albums.

Tag Team’s single “Whoomp!
(There It Is),” released in April
1993, showed remarkable legs in
'94, standing as the best-selling sin-
gle of the year. Its quadruple-plati-
num status ties the song with Whit-
ney Houston’s “I Will Always Love
You” and USA For Africa’s “We
Are The World” as the highest-cer-
tified single of all time.

Rounding out the list of artists
who went triple-platinum or better
with new albums in '94 were Pearl
Jam (“Vs.,” Epie, 5 million), Bryan
Adams (“So Far So Good,” A&M, 3
million), Offspring (“Smash,” Epi-
taph, 3 million), Green Day
(“Dookie,” Reprise, 3 million), Mi-
chael Bolton (“The One Thing,” Co-
lumbia, 3 million), Tom Petty & the
Heartbreakers (“Greatest Hits,”
MCA, 3 million), Soundgarden
(“Superunknown,” A& M, 3 million),
and Stone Temple Pilots (“Purple,”
Atlantic, 3 million).

Among landmark certifications,
Michael Jackson’s 1982 Epic album
“Thriller,” the all-time best seller,
climbed to a new pinnacle of 24 mil-
lion, while Boston’s self-titled 1976
Epic debut eased into second place
on the all-time best-seller list at 15
million.

SIMPLE MINDS HOPES FOR ‘GOOD NEWS’

(Continued from page 12)

Following the band’s U.S. com-
mercial breakthrough in 1985, the
act was unable to take a much-
needed break until its recent hiatus,
says guitarist/keyboardist Charlie
Burchill.

“We were in a self-imposed vac-
uum for a while,” says Burchill. “We
should have taken a break before our
last studio album [1991’s “Real Life”]
to refocus and get a new perspective
on things, but we didn’t. We kind of
steamrolled through that. When it
came to this new one, we wanted to
refocus on the songwriting.”

Except for the somber “See The
Lights,” which peaked at No. 40 on
the Hot 100, it has been eight years
since Simple Minds held a significant
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presence on the charts.

The band ended its A&M contract
with a greatest hits collection in
1993; it has been signed to Virgin
internationally since its first album
in 1979.

“Basically, Simple Minds will reap
the benefits of being a global act with
Virgin’s pooled international re-
sources,” says Ball. “There is still a
lot of enthusiasm for them.”

Despite four self-penned top 40
hits, the band probably remains best
known for a song it did not write—
the chart-topping brat pack anthem
“Don’t You (Forget About Me),”
from the 1985 John Hughes film
“The Breakfast Club.”

“We just did the song at the time
because we thought it would help our
relations with the record company,”
says vocalist Jim Kerr. “We weren'’t
getting along too well with them, so
we reluctantly did it. We never
thought it would be so successful. In
fact, we felt a bit of guilt because we
didn’t write it. How could we get all
this phenomenal success without do-
ing the work? There was a sense of
regret.”

The new album reunites Simple
Minds with that single’s producer,
Keith Forsey. Groove-conscious guitar
riffs replace the act’s trademark use of
keyboards, signifving that the duo is
truly serious about modifying its melo-
dies to *90s modern rock sensibilities.

“We had only worked with Keith for
a day on ‘(Don’t You) Forget About
Me,” " says Kerr. “But Keith still be-
lieves in the rock’n’roll myth. He'’s
more fun than our last producer [Ste-
ven Lipson], who was quite paranoid
about us using keyboards. He would

tell us, ‘You are Simple Minds. You
have to have keyboards.” He was bril-
liant, but he would come in on a Mon-
day morning with a thesis that no one
was going to listen to music anymore,
and so what’s the point? It was strange
and distracting.”

Since the group achieved top 40
chart success in the mid-"80s, Simple
Minds has remained a staple at mod-
ern rock. Indeed, that format has
exploded over the past few years,
exposing the act to a new legion of lis-
teners who have yet to see the act per-
form live. To reach old and new fans,
Simple Minds played several “Acous-
tic Christmas” radio benefits during
December.

“It’s great that these stations are in-
terested in having us, because it’s been
a long time,” says Kerr. “It’s a great
trade. Some of these stations have seen
our band through thick and thin. It’s
the least we can do to reciprocate that.”

Kerr says Simple Minds played
about a half-dozen promotional shows
in all, and that the band plans a few
U.S. live dates in February before re-
turning in June for a larger tour.

Embracing the new generation of
fans is key to the continued success of
Simple Minds, Kerr says.

“Perhaps this is our do-or-die rec-
ord,” Kerr says. “Not only is this the
"H)s, it’s the middle of the "90s, and we
had to come up with something very vi-
brant. We have to show that not only
are we still alive, but we are still
searching and still questioning. When
you get to your 10th record, the last
thing it should sound like is that. It
needs to sound inspired, and I think
that maybe our last two albums didn’t.”

S;mgwriters Learn About
Career-Making At peermusic

SCHOOLING FOR SUCCESS:
peermusic anticipates success as it
enters the third year of a program
in which it canvasses music colleges
and elsewhere for songwriters,
who—if they meet the music pub-
lisher’s profile of potential hit-
makers—will be asked to continue
their studies at peermusie itself.

Under the supervision of Amber
Fayaaz, creative VP in New York,
the program calls for talent to be
subject to a two-phase process.

First-year preparation is pretty
much the conventional order of
things for de-

“Street Poets,” in January on the
DBK label.”

Also signed by peermusic was
R&B writer/producer Teddy
Smith, a recent nonmusic school
graduate of the songwriter pro-
gram now in Phase II. “Teddy
came out of his first year having co-
penned a song for U.K. Arista art-
ist Ivan Mateus called ‘Now That
Your Love Has Gone Away.’ He
also recently started writing with
the group Worl-A-Girl, signed to
Sony,” Fayaaz said.

Fayaaz, a former Capito]l A&R

veloping
songwriting
talent. It calls
for a monthly
stipend, de-
velopment of
writing skills

Wordse:
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publishing six
years ago at
Virgin Music,
says these
signings
came from a

staffer who
started in
Music
™
Eais

by teaching
song strue-
ture, co-writ-
ing with other writers on their level
or with more developed writers,
use of studio time to demo their
songs, and creation of a package of
songs to shop to record companies
and to artists looking for songs.

This creative phase is buttressed
as preparation for “Phase II"—a
full-blown deal with an educational
program and “hands-on” experi-
ence in the process of the business
of music. That entails being in-
formed of protection of copyrights,
understanding producer agree-
ments with record companies and
control composition clauses; mar-
keting and promotion; pitching
their own material; and building re-
lationships with others on different
levels of the music business.

“The first-year preparation is
worthwhile for a publisher,” says
Fayaaz. “You feel confident that
the writer knows how to handle his
or her own business. A lot of writ-
ers get big publishing deals and,
because they’re usually very
young, do not usually take well to
‘hard realities’ of the business.”

In Phase II, or as Fayaaz puts it,
“the graduate” stage, peermusic
enters into a co-publishing ar-
rangement with the writers, along
with a three-year commitment,
larger advances per year, bigger
studio budget, and a two- to three-
year marketing plan, which will in-
clude targeting artists, co-writers,
and producers in the U.S. and Eur-
ope.

Fayaaz cites some successful
graduates. “I've signed a songwrit-
ing and production team, Dow
Brain and Brad Young, currently
based in Boston, from the Berklee
College of Music, and they worked
their way through the program,
and are currently in a co-publishing
deal with us. During their second
term, they got cuts with NKOTB
(“I'll Be Waiting”), Raven Symone
(“Raven Is The Flavor,” “Fun To-
night,” “Betcha Didn’t Know”), and
Marky Mark (“Go On"”). Dow and
Brad will be releasing a CD,

by Irv Lichtman

pool of hun-
dreds who
submitted de-
mos from schools and other sources
of writing talent. Most, of course,
don’t pass muster. For those who
are put on but are later rejected,
Fayaaz says they can keep their de-
mos for personal use, while peer-
music is permitted to choose, under
a co-publishing arrangement, those
copyrights it wishes to continue to
exploit. “I think we've got the fair-
est deal on the street,” he says.

While there are obvious advan-
tages in going with talent that can
handle production chores in a stu-
dio, Fayaaz says, “Being a pro-
ducer only helps, but being only a
songwriter is not a limitation. If we
come across a poet, it won't stop me
from making a deal.”

THEY'RE LOOKING: Mike
Gormley, in partnership with the
publication Breakdowns, which
covers directors, agents, and man-
agers in the film world, has formed
Musiec Report, a twice-weekly
newsletter on artists, movie pro-
ducers, and ad agencies looking for
material to use in upcoming proj-
ects. Gormley operates the tip
sheet through his management
company, Hollywood-based Per-
sonal Development Inc.

GETTING THERE: Hal Leon-
ard Corp. has marketed a new se-
ries of beginning-guitar videos with
a list price of $19.95 each. Two of
the four videos, “Beginning Lead
Guitar,” and “Beginning Rock
Rhythm Guitar,” are hosted by
Troy Stetina. “Beginning Metal
Rhythm Guitar” is hosted by Nick
Bowecott, and the fourth, “Begin-
ning Electric Blues Guitar,” is
hosted by Andy Aledort.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications:

1. Green Day, “Dookie.”

2. Rolling Stones, “Voodoo Lounge.”
3. “The Crow,” soundtrack selections.
4. Bob Seger, “Greatest Hits.”

5. Led Zeppelin, “Complete.”
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INTOXICATING: If the
strong early response to Tha
Alkaholiks’ new single,
“Daaam!,” is any indication, the
West Coast hip-hop trio’s new
album may be primed to do
even better than its debut. The
group’s “21 & Over” peaked at
No. 124 on The Billboard 200 in
September 1993. Its sopho-
more effort, “Coast II Coast,”
is due Feb. 28 on Loud/RCA.
The track is receiving radio

Catch Of The Day. Athens,
Ga., rock act Catfish
Jenkins is on the road
through March in support of
“Normaltown’ on Kudzu
Records. “Wishing Time,”
which is also featured on
Madeket Records’ “‘Aware
II” sampler of touring bands
such as Blues Traveler and
Widespread Panic, is
receiving airplay on such
album aiternative outlets as
KZYR Valil, Colo.

play on R&B outlets KSJL San
Antonio, Texas, WJPC Chi-
cago, and WBLS New York,
while the videoclip is airing on
the Box.

“Radio is coming earlier this
time because of the success of

the last project,” says Michael
Bowles, national product de-
velopment manager at RCA.
“They've matured a little more
and will reach a broader audi-
ence, but they're still coming at
you with their drunken lyrical
style.”

The label's promotion plans
center on its “Nudderbudders”
P, which also features
“Daaam!” and songs by such
Loud/RCA acts as Mobb Deep,
Mad Kap, Celladwellas, and
Bernard Paul. The EP was re-
leased Dec. 13.

The trio went on -
an East and West F
Coast promotional

Rappin’ 4-Tay, Don't Fight The Feelin’
— s —

Talent Galore. Two new
Kirsty MacColl songs—
“Caroline” and “Perfect
Day”—highlight her best-of
collection, “Galore,” due
Jan. 24 on |.R.S. “Caroline,”
the first single, goes to
album alternative and
modern rock Jan. 16.
“Perfect Day” is a duet with
Evan Dando of the
Lemonheads.

REGIONAL HEATSEEKERS #1°'S

MOUNTAIN

tour in October and
November, visiting
radio, retail, and
video outlets in
eight markets,
including L.A., San
Francisco, San
Diego, Philadelphia,
Boston, and Balti-
more.

The number for a
toll-free phone serv-
ice offering snippets
of the songs and the
artists talking about
the music is stick-
ered on the EP, the
cassette single of “Daaam!”
and on posters and {lyers. The
service will be in operation un-
til March.

In addition, the label plans to
advertise a 212 number in The
Source, Rap Sheet, and other
rap publications in January
and December for fans to hear
Tha Alkaholiks talk about
“Coast IT Coast” and hear snip-
pets of the songs.

THE KING’S KINSHIP?:
It’s hard to imagine why an al-
ternative band from Cleve-

g i

[L PACIFIC

~ R.B. L Posse, Rufhless By Law

1 EAST NORTH CENTRAL
[ o Ker_Frgﬂk_lig & Family, Kirk Frankiin & Fa_m_ilz_

F © NORTHEAST
1

Adam Sorﬂer. They're All Gonna Laugh At You

Nancy Levin, senior VP of
promotion at Priority.

The wackiness is well rep-
resented in the offbeat, ani-
mated videoclip for the first
single, “Formaldehyde,” and
in the way the label is promot-
ing the young quartet’s al-
bum, due Jan. 10.

The 10-song album was
produced by Mr. Colson
(Paw, Walt Mink, Smashing
Pumpkins). The video was di-
rected by Fred Stuhr, who is
known for his work on Green
Jelly’s “Three
Little Pigs” and
Tool’s “Sober”
T (see related

A

WEST NORTH CENTRAL
Deadeye Dick, Different Story

N

l Des’ree, | Ain't Movin'

bl -
B %
MIDDLE ATLANTIC

s

4 R

. SOUTH ATLANTIC
| Kirk iron_klin & Family, Kiri F/an_klin &_Fami/y

story, page 33).

The label is
presenting the

album and sin-

gle to modern

| rock and college
radio by sending
a toddler Elvis
Presley imper-

N A

SOUTH CENTRAL
Lari White, Wishes_

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

WEST NORTH CENTRAL
Deadeye Dick, Different Story
Martina McBride, The Way That | Am
Adam Sandier, They're All Ganna Laugh
David Lanz, Christmas Eve
Bananas At Large, Da Turdy Point Buck
Lari White, Wishes
Des'ree, | Ain't Movin'
Crystal Waters, Storyteller
Ken Mellons, Ken Meilons
Pope. John Paul i, Rosary With The Pope

COLDNOUMHWN -

=

MIDDLE ATLANTIC
Des'ree, | Ain't Mavin
Type O Negatlve, Bloady Kisses
Pope John Paul il, Rosary With The Pope
Rusted Root, When | Woke
Kirk Franklin/Family, Kirk Franklin/Family
Adam Sandler, They're All Gonna Laugh
Crystal Waters, Staryteller
Vicious, Destination Brookiyn
Rachelle Ferrell, Rachelle Ferrell
India, Dicen Que Soy

CUERNOUNLWN -~

land would name its debut al-
bum after Barry White's
wife, Glodean, but when the
band is Priority’s wacky alter-
native rockers Sons Of Elvis,

its makes a little more sense.

Apparently the band has a
“thing” for White, and even
has his face on the drummer’s
bass drum, according to

sonator to hand-
deliver the prod-
uct to key pro-
grammers.

A vinyl ver-
sion of the al-
bum, dubbed
“Mrs. White”
and featuring half the songs
on the album and four cuts not
on the album, was serviced to
college and modern rock radio
in mid-December. The single
also was serviced to the mod-
ern rock format at that time.

KITS (Live 105) San
Francisco, KEDG Las Vegas,
and WMMS Cleveland are
among the early believers.

REGIONAL Happenings:
The self-titled Atlantic debut
from “Beverly Hills 90210”
newcomer Jamie Walters

bows at No. 9 among Heat-
seekers titles in the Middle
Atlantic region, and the Chris
Duarte Group’s “Texas
Sugar Strat Magik”on Silver-
tone comes in at No. 18
among Heatseekers titles in
the Mountain region this
week.

U.S. DEBUT: Overdose
heads out on its first U.S. tour
Jan. 13-Feb. 13, along with

Plant A Tree. “Negative
Hippie,” the first single from
Tree's second CherryDisc
Records release, “Plant A
Tree Or Die,” due Jan. 3, is
being welcomed with open
arms by metal shows at
such outlets as KIOZ San
Diego, WHJY Providence,
R.l., and KISS-FM San
Antonio, Texas. The Boston
hard rockers will perform
with Stompbox at the
Ratskelter there on Saturday
(31).

Skrew and the Spudmon-
sters, in support of its “Prog-
ress Of Decadence” debut on
Futurist. The album is the
Brazilian hard-rock quintet’s
first offering in the U.S,, but
its fifth album overall.
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Fun-Da-Mental Sets Sights On U.S.
Atlantic Set Aimed At Various Markets

H BY MARISA FOX

NEW YORK—U K. act Fun-Da-Men-
tal plans to win over the American mu-
sic scene by first gaining a foothold in
the more open-minded alternative con-
sumer market.

The group’s Mammoth/Beggars
Banquet/Atlantic album “Seize The
Time” combines stark political com-
mentary with a hard-edged alternative
stomp, Middle Eastern-styled snaky
rhythms, sinuous melodies, and inven-
tive samples.

Scheduled for domestic release Feb.
14, the album draws on human and civil
rights themes already familiar to

FUN-DA-MENTAL

America and espoused by the group’s
founder and front man, Propa-Gandhi,
aka Aki Nawaz. He was an original
member of UK. band the Cult, which
has taken on the plight of American
Indians. In fact, the title of “Seize The
Time” was once the rallying cry for
'60s extremist group the Black Pan-
thers.

“Seize The Time” was first released
in the UK. last June through the Bri-
tish labels Nation/Eeggars Banquet.
While the album did not chart, it has
had three Singles Of The Week in the
U.K. magazine Melody Maker.

Paul Redding, international repre-

sentative at Beggars Banquet UK,
says Fun-Da-Mental is a perfect fit for
Amerieca’s “socio-political alternative
subgenre that includes acts like Con-
solidated,” though he admits that few
British hip-hop acts have been success-
ful in America.

In the UK., the group is part of a
growing number of ethnic-fronted pop
acts—like Apache Indian and Echo-
belly—to gain prominence in 1994. But
Redding says Fun-Da-Mental has a
less commercial edge that appeals
mostly to the college crowd, which it
played to last year in the U.K., touring
with Jamiroquai and Gil Scott-Heron.

Propa-Gandhi says the goal of “Seize
The Time” is to combat racial, ethnic,
and religious discrimination.

Born in Pakistan but raised in Brad-
ford in northern England, he draws on
his experiences growing up as a minor-
ity-group member as a basis for the
group’s lyries.

Though considered somewhat mili-
tant by critics, the rapper says the al-
bum is grounded in spirituality. “I'm
more fanatical than fundamental in my
beliefs,” he says. “That’s why I decon-
struet the word [Fun-Da-Mental].

“T am very angered by all the attacks
here against Afro-Caribbean and Asian
communities [by the British National
Party and Combat 18] that go unre-
ported in the mainstream media.”

Rounding out the group are mem-
bers MC Mushtaq, Impi D, and Hot
Dog Dennis.

Beggars Banquet marketing direc-
tor Ron Decker describes “Seize The
Time” as a series of firsts. “It’s unique
in that it’s our first rap project,” he
says. “It’s our first time dealing with
Nation [Fun-Da-Mental’s own label} in
the U.S,, it’s one of the first rap acts
on Mammoth, and it’s the first time the
three of us have worked together.”

Decker says Fun-Da-Mental’s music
represents a global fusion that crosses
several genres in the U.S,, so a multi-
pronged marketing campaign is being
used.

The plan calls for the Jan. 17 release
of the single and video “Dog Tribe,” an
angry response to a racially motivated

Distinctive Honorees. LaFace Records co-founder L.A. Reid accepts the
Corporate Award Of Distinction from members of the Black Entertainment and
Sports Lawyers Assn. during the organization's t4th annual conference, held
recently in Nassau, Bahamas. Reid, who was the conference’s keynote speaker,
shares the award with LaFace co-founder Kenny “Babyface’ Edmonds. Pictured,
from left, are event producer Ginger-Campbell; artists Pebbles and Eddie Levert;
Reid: Scott Folks, LaFace executive VP/GM; artist Gerald Levert; conference chair
Rosalyn E. Jones; and program chair Darreil A. Miller.

beating of two Asian men in England.

Independent promotion companies
are being used to service the single
first to alternative radio, then to dance
and R&B mix shows.

Says Mammoth label manager Steve
Balcom, “The emphasis will be not on
shipping tons of singles right off the
bat, but prepping retail, TV, and radio.
We have a great video, and we'll be
working closely with the Box. [‘Dog
Tribe’] was a Buzz Bin clip on MTV
Europe.”

Mammoth 1s targeting alternative
hip-hop fans who listen to acts like
Rage Against The Machine, Cypress
Hill, and the Beastie Boys. The inde-
pendent street marketing team Igni-
tion (started by Rage Against The Ma-
chine’s manager) is issuing Fun-Da-
Mental posteards, posters, stickers,

(Continued on puge 20)
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At Home On Stage. Artists jam it up during the second annual In Harmony With
The Homeless benefit concert, held recently at the Troubadour in West
Hollywood, Calif. Co-sponsored by ASCAP, BMI, NARAS, BMG, and Columbia
Records, the event featured established songwriters and recording artists in
collaboration with formerly homeless men and women from the Los Angeles
Mission'’s rehabilitation program. Performing on stage, from left, are session
musicians Eric Moon, Terrence Elliot, Barth Beasely, Leonid Gortkin, Alan Roy
Scott, Kathie Talbott, and Johnny Britt.

WRITING THE WRONG: Feb. 14 is when Elek-
tra rappers Pete Rock and C.L. Smooth name the
grand-prize winners of “Write Peace,” a songwrit-
ing contest created to draw attention to violence
among teens in American. The contest is sponsored
by Elektra and the Washington, D.C.-based Center
To Prevent Handgun Violence.

“Write Peace” is the third lyric-writing contest
sponsored by the label,
which encourages stu-
dents to use their own
words to explore rele-
vant social issues. Two
previous contests fea-
tured 10,000 Maniacs
and Jackson Browne
naming winners.

Says Smooth, “Kids
in high school today
think it’s cool to pull out
a gun when there’s an
argument with another
person. But [disagreements] can be worked out
without any weapons. People should fight with their
minds.”

The contest challenges teens to write lyries relat-
ing to guns and violence and explore methods of
keeping the peace at home and in the community.
More than 7,000 “Write Peace” contest kits were
mailed to educators and youth serviece providers
around the country.

The kit includes a tape of six previously recorded
tracks by Rock and Smooth that explore contest-re-
lated topies. A poster is included that features the
act on one side and teaching resources—artist biog-
raphies, statistics on gun-related violence among
youth, and lyrics of the songs with discussion
points—on the other.

Students between the sixth and 12th grades are
eligible to enter. Entries are due Jan. 20.

In addition to a grand-prize winner, 25 runners-
up will receive an autographed CD from the act,
and 50 semifinalists will receive “Write Peace”
baseball caps.

The Center To Prevent Handgun Violence is a
national nonprofit education, legal advocacy, and
research organization developed to reduce gun vio-
lence. It is chaired by Sarah Brady, wife of former

The
Rhythm
and the

Blues .

by J. R. Reynolds

Rock, Smooth Front Anti-Violence Effort;
Sir Mix-A-Lot To Star In ‘The Watcher’

White House press secretary James Brady, who
serves on the center’s board of trustees.

FORGET THE SHADOW: American rapper Sir
Mix-A-Lot will star in the new one-hour television
drama “The Watcher,” which premieres Jan. 17 on
the new United Paramount Network.

Mix-A-Lot, whose
real name is Anthony
Ray, plays an enigmatic
figure residing in a Las
Vegas casino hotel
room that contains a
multitude of TV moni-
tors allowing him to
watch anything or any-
one in the city.

From his hotel room,
Ray narrates tales of
power, lust, and greed
gone awry “in a city
whose cast of characters—dreamers, con men, and
crooks—symbolize the best and worst of the Amer-
ican dream.”

The show conceptually parallels such successful
programs as “Fantasy Island” and “The Love
Boat,” featuring several storylines concurrently
during each episode.

Word is that Ray will not be using his musical tal-
ents on the series.

“The Watcher” was created by Christopher
Crowe, who serves as the program’s executive pro-
ducer. '

JAZZIN’ IT UP: Veteran artist Lou Rawls head-
lines the second annual Barbados Jazz Festival
Jan. 13-15. Joining Rawls is an eclectic array of mu-
sical acts from around the world, including U.S.-
based Wild Mango, Courtney Pine (U.K.), the
Canadian Jazz All Stars, Heartbreakers Orches-
tra (Brazil), and Perspectiva (Cuba).

Barbados-based bassist Nicholas Brancker and
saxophonist Andre Woodvine also will perform.

The Barbados Jazz Festival is sponsored by the
Barbados Tourism Authority, Barbados Rediffu-
sion Services Ltd., and Steinway & Sons.
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VAN HALEN, TOO SHORT TOP LIST OF KEY JANUARY RELEASES

(Continued from page 10)

Though the month is light on major
releases, four high-profile soundtrack
releases aim to fill the void.

Arista’s “Boys On The Side” sound-
track, due Jan. 24, features 11 new and
previously released tracks from promi-
nent female musicians, including Sheryl
Crow, Melissa Etheridge, the Cranber-
ries, and Bonnie Raitt. The Warner
Bros. film, which stars Whoopi Gold-
berg and Drew Barrymore, opens Feb.
3 in more than 2,000 theaters nation-
wide.

“The Jerky Boys” soundtrack, due
Jan. 24 on Atlantic, contains an eclectic

mix of modern rock and rap, including
contributions from Collective Soul,
Green Day, Coolio, and Wu-Tang Clan.
The music comes from the phone
pranksters’ feature film debut.

John Singleton’s “Higher Learning”
soundtrack, due Jan. 10 on 550 Mu-
sic/Epic Soundtrax, features new tracks
from Ice Cube, Liz Phair, and Mister
Grimm. In addition, the album contains
two songs from Tori Amos, including
her cover of R.E.M.’s “Losing My Reli-
gion.”

Finally, “Tales From The Crypt Pre-
sents Demon Knights” features a hard-

edged alternative soundtrack, with
tracks from Pantera, Ministry,
Megadeth, and Rollins Band. The At-
lantic release is due Jan. 10.

Both Siouxsie & the Banshees and
the Stone Roses return after extended
absences. The vinyl-only release of
Siouxsie’s “The Rapture” is out Jan. 31.
The cassette and CD versions of the al-
bum will be released Feb. 14. The Stone
Roses’” “Second Coming” bows Jan. 17
on Geffen.

Other modern rock releases for Janu-
ary include “Lamprey” by Bettie
Serveert (Atlantic, Jan. 24); “Universi-

ty” by Throwing Muses (Sire, Jan. 17);

“Cowboys And Aliens” from Kitchens Of

Distinction (A&M, Jun. 24); and “Funky
Little Demons” by the Wolfgang Press
(4AD/Warner Bros., Jan. 24).

MJJ/Epic has high hopes for the de-
but release from Brownstone, titled
“From The Bottom Up,” due Jan. 10.
The R&B trio has already cracked the
top 10 on the Hot R&B Singles chart
with its second single, “If You Love Me.”

New pop releases include “The Long
Black Veil” by the Chieftains
(Vietor/RCA, Jan. 24); “Oh, What A
Night” by the Four Seasons (Curb, Jan.

24); “If My Heart Had Wings” by Melis-
sa Manchester (Atlantie, Jan. 24); and
“Healing” by Michael English (Curb,
Jan. 24).

In addition to Neal McCoy’s “You
Gotta Love That” (Atlantie, Jan. 24),
country releases include “Hog Wild” by
Hank Williams Jr. (Curb, Jan. 24) and
“0Old Enough To Know Better” by Wade
Hayes (Columbia, Jan. 3).

This story was prepared with assis-
tance from Peter Cronin in Nashville
and Trudi Miller Rosenblum in New
York.
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] ]
TITLE (Publisher — Licensing Org.) Sheet Music Dist.
69 5-4-3-2 (YO! TIME IS UP) (Second Generation
Rooney Tunes, BMI/MCA, BMi/Creole Chee Chee.
™ ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP) ™
Compiled from a national sample of airpiay suppiied by Broadcast Data Systems’ Radio Track service. 79 R&B stations 35 AGE AIN'T NOTHING BUT A NUMBER (Zomba, Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- BMI/R Kelly, BMI) WBM of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 96 ALL | NEED (IS A CHANCE) (Warnerbuilt. SoundScan
BMI/DeeMee, BMI/Kumeh, BMI/Cash Cow. BMI/Lorna 1T
2 13 3 Lee. BMI/Songs Of PolyGram, BMI)
il v IS 5|3 93 ALL THIS LOVE Uobete, ASCAP) WBM 183 5|5z
e helo EN 20 ALWAYS AND FOREVER (Rodsongs. ASCAP/ARO. ASCAP) WBM A 2|2
2158 ITLE 2|5 |8 TITLE 50 AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI 2|5 | 8| TTE 2|5 | 8| TITLE
T | S| % | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3 | 2 | ARTIST (LABEL/DISTRIBUTING LABEL) April, ASCAP) = | 3] 2 | aRTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | ARTIST (LABEL/DISTRIBUTING LABEL)
68 BACK SEAT (WIT NO SHEETS) (Bishstick, BMU/Pac Jam, BM)
CONSTANTLY .
* % NO.1 % (1 i | 3 BEFORE | LET YOU GO (Donri, ASCAP/Zomba, ASCAP/MCA *x NO.1 »x * Y R b R e
OGN BENDED KNEE L ASCAP/Tade), ASCAP/Davey Poch, ASCAP Chauncey Black. CREEP .
1| 16 | ovziimen votown__ s wisarno.z| |39 | 34| 22 | EERVAIN YRR s ASCAPAB, ASCAP/Pahard, ASCAP) WBM || 8 | TiciiaracemrisTa 6 whs at No. 30 | 41|27 | AR CON neroEoiERvoUs)
TS " el 9 BE HAPPY (MCA, ASCAP/Mary ). Blige, ASCAP/Dooch, EFORE T LET Tou
pbSEY 0 C TOC
2| 2 |17 sixcksTreel uterscore %3 | 2 | maRY ) "BuGE (wPToWNMC) éﬁ?ﬁ\glng:/.ém:irlijl,n/‘;gré:;(:AP/Jusm FORlSTIg 2| 2 | 14 | GlACKSTREET UNTERSCORE) 44 | 11| 0RDS OF THE UNDERGROUND (PENDULUM)
313 (11| CREEP 41130 ¢ | DON'T SAY GOODBYE GIRL 84 BEHIND BARS (Prinse Pawl. BM)/Jana, BMI/Irving. (3| 3 | 17| HERE COMES THE HOTSTEPPER 41147 | 23] CANUGET wiTIT
TLC {LAFACE/ARISTA} TEVIN CAMPBELL (QWEST/WARNER BROS.) BMI) WBM INt KAMOZE (COLUMBIA} USHER (LAFACE/ARISTA)
PRACTICE WHAT YOU PREACH | MISS YOU 62 BIOLOGICAL DIDN'T BOTHER (Shagq Lyrics, ON BENDED KNEE NEVER LIE
4 | 4 | 16 | GaARRY WHITE (A&M/PERSPECTIVE) 413 | N0 RRISTR) ASCAP/Chrysalis, ASCAP/Zomba, ASCAP/Gabz, (@D 5|7 BOYZ Il MEN (MOTOWN) 42 99| 28| \viature (MCA)
| WANNA BE DOWN WHERE | WANNA BE BOY ASCAP/11 G, ASCAP) WBM PRACTICE WHAT YOU PREACH H
5| 5| 18| BRANDY (ATLANTIC) 45 4 | MiSSIONES (STEP SUN) 21 BLACK COFFEE (EMI April, ASCAP/Bee. Mo Easy, 3 4 |16 | §aRRY WHITE (ASM/PERSPECTIVE) 43) 48} 4 Rgr\m ﬁv\é\é (&i\#mwnmouvwooo)
ASCAP/E-Z-Duz-It, ASCAP)
IF YOU LOVE ME TURN IT UP ; . : 1 WANNA BE DOWN BIOLOGICAL DIDN’
(®) 7 |10 EYOULOVEME 51|12} RajaNEE (PERSPECTIVE) 90 g:{ovgnsulgnéggré '11 STOP THE MUSIC) (Taking B [ 51 | 9 | BIOLOGICAL DIDN'T BOTHER
: . '
IF YOU THINK YOU'RE LONELY NOW WHEN YOU NEED ME i ; TOOTSEE ROLL THIS LIL' GAM
7| 6 | 13 | ¢l iaILEY OF JODEC! (MERCURY) 49| 18 | JARGN HALL (SILASMCA) 28 BODY & SOUL (EMI Virgin, BMI/Shipwreck, BMI/EMI 7132 65 Bovz wip-m S0 3 SUB\?VAY (BIVAIOIEAg¥§WPNL)Av
Virgin, ASCAP/Future Furniture, ASCAP}
BE HAPPY AGE AIN'T NOTHING BUT A NUMBER 76 BOUNCE (K-Otic, BMI/Sword, BMI/Troutman, IF YOU LOVE ME ALWAYS & FOREVER
8 8113 MARY J. BLIGE (UPTOWN/MCA) 46138 |23 AALIYAH (BLACKGROUND/JIVE) BMI/Saja. BMI/'Rubber/SBv;zd, BMI) 107 BROWNSTONE (M1J/EPIC) 4613313 LUTHER \SIANDROSS {LV/EPIC)
(3) 9 | s | ! BELONGTO YOU 47042 | o | FORGET | wAS A "G 60 BREAKDOWN (Zomba, BMI/CPMK. BMI/Saja, g | 8 |22]| FLAVAIN YAEAR 47|40 17 | BREAKDOWN
TONI BRAXTON (LAFACE/ARISTA) WHITEHEAD BROS. (MOTOWN) BMI/Troutman, BMI) WBM CRAIG MACK (BAD BOY/ARISTA) FU-SCHNICKENS (JIVE)
1 APOLOGIZE THINKING ABOUT YOU 32 BRING THE PAIN (IS IT REAL) (Careers-BMG, | NEVER SEEN A MAN CRY OLD SCHOOL LOVIN'
10|10 |10 ANITA BAKER (ELEKTRA) 0|8 FELICIA ADAMS (MOTOWN) BMI/Razor Sharp, BMI) HL 18 SCARFACE (RAP-A-LOT/NOO TRYBE) 481318 CHANTE MOORE (SILAS/MCA)
21 CANDY RAIN (M1 A, ASCAP/E-7. Duz-t ASCAPAN, ASCAP Evele,
HERE COMES THE HOTSTEPPER THIS LOVE IS FOREVER CONSTANTLY ROCKAFELLA
11112 | 17 | [y kamze (GOLUMBIA) 49|36 | 10 | \;0WaRD HEWETT (CALIBER) BMVTwelve And Under. ASCAP/Stam U Vel BV WBM 18] 7 | (MATURE (McA) 43|36 | 8 | REDMAN (RALISLAND)
TG UL 29 CAN | STAY WITH YOU (Ecaf, BMI/Sony, BMI) BE HAPPY UCYEREEE e
12 11| 16 | 50" (aiack men uniep) ivercury) | | 39132 | 11| stk oL ywooDuwe) 17 CAN'T HELP MYSELF (Trycep, BMI/Willesden, 1219 | 9 | Ry . BLIGE (UPTOWN/MCA) 57| 20 | T5E NOTORIOUS B.1.G. (BAD BOY/ARISTA)
T T BMI/Ramal, BMI/Cleveland’s Own, BMI/Zomba, BMI) WBM oo
T3 -13/{/11']. FOOLIN AROUND 52| 5 | WHY Y N E oUT? 58 CAN'T LET GO/WHEN A MAN CRIES (Jareese, BMI) 16| 14 W 5D) 64 | 4 | EVERY DAY OF THE WEEK
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) TRISHA COVINGTON (COLUMBIA) 19 CONSTANTLY (EMI April, ASCAP/Millhill, BMI/Jesse B.M.U. (BLACK MEN UNITED) (MERCURY) JADE (GIANT)
14 | 12 | 10 | SHAME (52)| 62 | 4 | CHRISTMAS RAPPIN' Powell, BMI/Teron Beal, BMI) 14112 | g | FOOLIN' AROUND 52| 60| 3 | CAN 1 STAY WITH YoU
ZHANE (HOLLYWOOD) KURTIS BLOW (MERCURY) 1 CREEP (D.ARP., ASCAP) HL CHANGING FACES (SPOILED ROTTENBIG BEAT) KARYN WHITE (WARNER BROS.)
16 | 20 | BODY & souL 53 | 39 | 28 | AT YOUR BEST (YOU ARE LOVE) 98  DAAAM! (Alley, BMI/Trio, BMI/Norfolk, BMI) (@5 15 | 11 | YOU WANT THIS 53152111 | GIT UP, GIT OUT
ANITA BAKER (ELEKTRA) AALIYAH (BLACKGROUND/JIVE) 45 DON'T SAY GOODBYE GIRL (WB, ASCAP/Gratitude JANET JACKSON (VIRGIN) OUTKAST (LAFACE/ARISTA)
. Sky, ASCAP/FeadBach, ASCAP) WBM A
LET'S TALK ABOUT IT GET DOWN j . HOW MANY WAYS AGE AIN'T NOTHING BUT A NUMBER
17 | 15 | MEN AT LARGE (EASTWEST) 631 2 | CRAIG MACK (BAD BOV/ARISTA) 48 DOWN 4 WHATEVA (FROM A LOW DOWN DIRTY 17 [ 16 | ToNi BRAXTON (LAFACE/ARISTA) 34) — | I | AALIVAH (BLACKGROUND/IVE)
. - SHAME) (Zomba, ASCAP/Art & Rhythm,
17| 15 | 10 | GAN R EVERT tastwesn BB 70| 7 | IR teon ASCAP/Packetown, ASCAP/EM, ASCAP/EM Aprl, 2| 3 | GO ToRREAL werowNMCR) 55|63 | 14| JHEY SeLSiEamen
OLD SCHOOL LOVIN' HOW MANY WAYS e S Ll BRING THE PAIN RIDE OUT
20|11 56 | 47 | 47 49 DO YOU SEE (Warren G, ASCAP/Colgems-EMI, 18)13]9 56 (56| 4
CHANTE MOORE (SILAS/MCA) TON! BRAXTON (LAFACE/ARISTA) ASCAP/0/B/0 Itself. ASCAP/Extreme, ASCAP) METH(;D MAN (DEF JAM/RAL/ISLAND) D.J. TRANS (ATTITUDE)
ALWAYS AND FOREVER ANSWERING SERVICE 95 DREAM AWAY (FROM THE PAGEMASTER) | MISS YOU AT YOUR BEST (YOU ARE LOVE)
19]18} 9 LUTHER VANDROSS (LV/EPIC) §7(%| 3 GERALD LEVERT (EASTWEST) 5 (Realsongs, ASE:AP/TCF, ASCAP) WBM 198 N 11 U (ARISTA)} 5753118 AALIYAH (BLACKGROUND/JVE)
LET IT SNOW TOOTSEE ROLL 25 EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT THUGGISH RUGGISH BONE THE SWEETEST DAYS
251 9 | Bovz Il MEN (MOTOWN) 58)| 66 | 22 | g5 govz (i (Armato, ASCAP/irving, BMU/Little Jerald Jr., BMI/u-Ju Bee, 22| 20 | BONE THUGS N HARMONY (RUTHLESS) 38 155] 7 | VANESSA WiLLIAMS (WING/POLYGRAM)
I'M GOIN' DOWN SLIDE BMI/WB, ASCAP/Qrisha, ASCAP/Stone Jam, ASCAP) WBM THE MOST BEAUTIFULLEST... 5.4.3-2 (YO! TIME IS UP)
26| 4 | Mary . BLIGE (UPTOWN/MCA) 6912 EL DEBARGE (REPRISE) 39 FAALL Y'ALL (So So Def, ASCAP/EMI April, ASCAP/AIr A1z KEITH MURRAY (JIVE) 701150 Jape (GIANT)
Control, ASCAP) G WOMA
27123 | ma [NEVERMIDAY(ORSTHERWEEK 604 5/ [ RORYOU - 18 FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs. 22 (20| 2| SET OO oro soviarisTa) TL] 2 | M ot RowNTERSCOPE)
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
; OFFEE PIMP OF THE YEAR
23 10]] 5 [ CAN U STAYIWITH YOU 61 | 57| 14| GOING IN CIRCLES 10 FOOLIN' AROUND (Zomba, BMI) WBM 23 {2110 | BLACK COFFEE @ erowNMCA 61/[j43 | 7/ JIEIMEOFLTHE YEAR
KARYN WHITE (WARNER BROS.) LUTHER VANDROSS (LV/EPIC) 21 FORGET | WAS A G (Warner-Tamerlane, BMI) WBM pEep— { ) STROK\:NYOU UPIVI
78)| 40| 5 | CANDY RAIN (52| 68 | 5 | TAKE A TOKE 33 GET DOWN (For Ya Ear, ASCAP/Justin Combs, ASCAP) %| 8 "KITTY 626724
SOUL FOR REAL (UPTOWN/MCA) . C~+C MUSIC FACTORY (COLUMBIA) 30 GET UP ON IT (Keith Sweat, ASCAP/E/A, ASCAP/WB, 69 BOYZ (RIP-IT) CHANGING FACES {SPOILED ROTTEN/BIG BEAT)
| NEVER SEEN A MAN CRY FOE THA LOVE OF $ ASCAP/Scottsville, BMI/EMI Blackwood, BMI) WBM SHAME VOCAB
35| 24| 10 | sTRERCE (RAPALOTINGO TRYBE) 63| 59| 3 | EONE THUGS N HARMONY (RUTHLESS) 64 GIT UP, GIT OUT (Goat Bty ASCAP/Cryes ASCAP/Gecde. | | 2> 25 | © | ZHANE (HoLLywooomve) 63| 65 | 3 | FUGEES (TRANZLATOR CREW) (RUFFHOUSE)
BLACK COFFEE WHY NOT TAKE ALL OF ME Mob, BMYOrganized Noize, BMY/Stif Shit. BMI) WBM GETUPON IT WHERE DID WE GO WRONG
@ |2 HEAVY D & THE BOYZ (UPTOWN/MCA) 6458 | 12 CASSERINE FEATURING CATO (WARNER BROS.) 86 GROOVE OF LOVE (Ensign, BMI/Lane Brane, 612413 KEITH SWEAT (ELEKTRA} 64169 | 13 BLACKGIRL (KAPER/RCA)
3 BMI/Famous, ASCAP/Suga Wuga, BM1) WHUTCHA WANT? FORGET | WAS A “G”
B i IS SCHE BN TAY ] I | DA AR R G R, 6 HERE COMES THE HOTSTEPPER (FROMREADYTO | | 27| 27| 4 | NiNEproriLe) 8566 ) 6 | ylimenieaD BROS. (MOTOWN)
WEAR) (Salaam Remi, ASCAP/Pine, PRS/Longitude.
: FA ALL Y'ALL THA BUTTERFLY
28|28 |17 | BELISENY uekren 1| 2 | FRER Mekcorn % zgl'-/}’“’(;f"‘&( E";‘V‘i S;”""ldgv ES';"C';:;SM ASCAP) 30| 13| b BRAT (50 50 DEF/CHAOS/COLUMBIA) 86 )58 | 4 | way 2 REAL (SO-L0 JaM)
-Jack 1op 3 eroses,
v T TO KNOW 00K ME UP (Booty Ooty, BMI) ~ 3221 | ILL MAKE LOVE TO YOU 6715917 I'LL TAKE HER
2922114 YOU WANT THIS 67165118 | DON'T WAN 97 H ooty Qoty, L SKRATE
JANET JACKSON (VIRGIN) GLADYS KNIGHT (MCA} 88 HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid, BOYZ : MEN (MOTOWN) ILL AL SKRA’ 1fM[ER(:(URoV)
THE MOST BEAUTIFULLEST . . . o LET'S GET IT ON BMI/Flyte Tyme, ASCAP/EMI April, ASCAP) WBM 37| g | CAN'THELP MYSELF | 17| 1 DON'T WANT TO KNOW
30| 27{ 9 | KermH MURRAY UIVE) ! | sFineBa RANKS (EPIC) 12 1 APOLOGIZE (All Baker's, BMI/Heritage Hil, ASCAP/WB, GERALD LEVERT (EASTWEST) 17| GLADYS KNIGHT (McA)
V'LL MAKE LOVE TO YoU NEVER AGAIN ASCAP/Orisha, ASCAP/Paisley Park, ASCAP) WBM | CAN GO DEEP NIKA
31| 21| 22| govzu MEN (MOTOWN) 11| |NTRG (ATLANTIC) 8 | BELONG TO YOU/HOW MANY WAYS (Three Boyz $1128] 9 | sicktolcvwoonuwe) 89611 4 | vicious eprc sTReevEpIC)
. From Newark, ASCAP/Polygram, ASCAP/Lady Ashiee, PLAYAZ CLUB BEHIND BARS
321311 4 YE’%@M&‘«” F%MwﬁnTERSCOPE) — | :Ltlkg /S‘bt(REA%E!R(MERCURY) BMI/Jay Bird Alley, BMI/Black Hand, ASCAP/Zomba. 23%)1 RAPPIN' 4-TAY (CHRYSALIS/EMI) 0727 SLICK RICK (DEF JAM/RAL/ISLAND)
- BMI/Raphic, BMI/MCA, ASCAP) WBM | APOLOGIZE AAAM!
33) 3314 ?L%[?LILAIF(/;\E'EEA?RFI’SET%IAL T1]64]15] E3 QF:.ALT \((sél's% DEF/CHAQS/COLUMBIA) 38 | CAN GO DEEP (FROM A !'-OW DOWN DIRTY 331341 4 | ANITA BAKER (ELEKTRA) T1{ 45 2 | Tia ALKAHOLIKS (LOUD/RCA)
; SHAME) {Today's Crucial, BMI/Me And My Boy,
THE CHRISTMAS SONG X PARTY - PROCEED |
41] 4 | BIG PORPR s 616 8D BovARISTA — | 4 | TONi BRAXTON (LAFACE/ARISTA) o m{x‘f‘;’mﬁ'T";':(a;gws'(";'gnvy’sg‘Ml o B 3438 | 16 | pis'N-DAT (EPIC STREET/EPIC) 1 | 71iE ROOTS (DGCIGEFFEN)
MY LIFE TASTY 83 IF ANYTHING EVER HAPPENED TO YOU (SO Ltd 26| 6 | DOYOU SEE 73|73 | 2 | TAKE A TOKE
3935 4 MARY J. BLIGE (UPTOWN/MCA) 1677 LO-KEY? (PERSPECTIVE) ASCAP/Music By Candelight, ASCAP/Music Corp. 0f @ WARREN G (VIOLATOR/RAL/ISLAND) C+C MUSIC FACTORY (COLUMBIA)
TIC TOC America, BMI/MCA, BMI/Nelana, BMI) WBM RECORD JOCK WITHOUT A DOUBT
%12 EQENYDV (ATLANTIC) 741611 4 | | ORpS OF THE UNDERGROUND (PENDULUM) 7 IF YOU LOVE ME (Stone fam, ASCAP/Ness, Nitty & Capone, 36| 29| 4 | DANA DANE (MAVERICK/LIFESTYLESWE) 74| 62| 12| giack sHeEP (MERCURY)
BRING THE PAIN (IS IT REAL ASCAP/Qrisha, ASCAP/WB, ASCAP/Brown Girt, ASCAP/Night SUKIYAK| - SCALP DEM
@ 4613 W&'rﬁﬁﬁm‘é FaLY (Gospo-CENTRIO) | (D] — | 1 | METHOD mat (DEF JE\M/RAUlsu\N)D) Rainbow, ASCAP/EMI Aprl, ASCAP/Siow Flow, ASCAP) 37139 ] 5 | Z5M.(NEXT PLATEAULONDONASLAND) 7 3 | SUPER caT CoLums )
I'LL MAKE LOVE TO YOU (Sony Songs, BMUEcat, BMI) HL h ; i ..
() Records with the greatest gain. © 1995 Billboard/BPI Communications. gi L ‘IMAKE HEI¥E(Gabz, ASE:AgBrias\S-Paul, ASCAP/L1 (O Records with the greatest gain. © 1995 Billboard/BPI Communications and SoundScan, Inc.
C, ASCAP/Deep Soul, ASCAP/LII, ASCAP/EMI April,
HnT “&B HE[:“““ENT AIHP'.AY ASCAP/Zomba, ASCAP) WBM The Prowt, ASCAP/Famous, ASCAPAVent Noir, BMI/Lakiva, ASCAP/Wamer Chappell, ASCAP)
26| MISS YOU (3 Boyz From Newark, ASCAP/Polygram ASCAP/Olydia, ASCAP/Two Sioux, BMI) 37 THUGGISH RUGGISH BONE (Ruthless Attack,
1| 1|9 | THE RIGHT KINDA LOVER 14| 8 | 12 | SENDING MY LOVE Int'), ASCAP/Sure Light, BMI) 87 RIDE OUT (Jeff Cohen, ASCAP) ASCAP/Doliarz-N-Sense, BMI/Keenu, BM!).
PATTI LABELLE (MCA) ZHANE (ILLTOWN/MOTOWN) 15§ NEVER SEEN A MAN CRY (AKA ';EEN A MA&DIE;MD 80 ROCKAFELLA (Funky Noble, ASCAP/Malbiz. BMVSim Edd, BM) 52 TIC TOC (LOTUG, ASCAP/Marley Marl, ASCAP/EM!
(N-The Water, ASCAP/EM Blackwood, BMU/Straigit Cash, April, ASCAP) HL
’ ANY TIME, ANY PLACE 13 SHAME (FROM A LOW DOWN DIRTY SHAME) pril,
2|1 :SER}(\;L'I\)I Ez@?a“ﬂyr(@vssn 15 | 11| 12 | Jiner jackSoN (VIRGIN) 5 | WANNA BE DOWN (Human Rhythm, BMI/Young (Unichappell, BMi/Mills & Mills, BMI) 16 TOOTSEE ROLL (Downlow Quad, BMI)
SLEIGH RIDE | MISS YOU Legend, ASCAP/Chrysalis, ASCAP) WBM 73 (SHE'S GOT) SKILLZ (Songcase, BMI) WBM 42 TURN IT UP (Fiyte Tyme, ASCAP/EM} April,
31713 | Tic roxarisTa) 16| 14| 13| AARON HALL (SILAS/MCA) 89 | WISH (New Perspective, ASCAP) 56 SLIDE (Rambush, ASCAP/MCA. ASCAP/EMI April ASCAP/Ten-Eight Tunes & Help The Bear, BMI/Bovina,
40 KITTY KITTY (Down Low, ASCAP/Drop Science, ASCAP) ASCAP/Fult Keel, BMI) ASCAP/EM) Blackwood, BMI) WBM
4| 2| 4| WHENCAN I SEE YOU 1713101} 22" A BETIEVEUNIL OV E e o 22 LET'S TALK ABOUT IT (Divided, BMI/Zomba, 63 SLYDE (Laurie-Bee. ASCAP) 11 U WILL KNOW (FROM JASON'S LYRIC) (Polygram,
BABYFACEERIC) BMI/Ramal, BMI/Warner-Tamerlane, BMI) WBM 78 STAY THE NIGHT (Perry & Lisa C.. BMI/Alstonian, ASCAP/Polygram Intl, ASCAP/AN-choo, ASCAP/12 AM,
5| 3 | 10| BACK & FORTH i rls 15 | 14 | WILLING TO FORGIVE 24 THE MOST BEAUTIFULLEST THING IN THIS WORLD BMUAACH, ASCAP) ASCAP/Melodies NSide, ASCAP)
AALIVAH (BLAGKGROUNDAIVE) AR L RANKEINARISTA) (Zomba, ASCAP/lliotic, ASCAP/Erick Sermon, 75 SUKIYAKI (Toshiba, BMVEMI, BMI/Beachwood, BMIDHL 91 VOCAB (Tete San Ko, ASCAP)
g ['a_fi2°§ STROKE YOLIUP 19 | 18|20 | YM READY : ASCAP/EMI April. ASCAP/Bovina, ASCAP) WEBM/HL 43 THE SWEETEST DAYS (Spirit Line, BMI/Longitude, 46 WHEN YOU NEED ME (MCA, ASCAP/Geffen,
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) TEVIN CAMPBELL (QWEST/WARNER BROS .} 74 NEVER AGAIN (Stone Jam, ASCAP/Frabensha, ASCAP/Ness, BMI/Big Mystique, BMI/EMI Virgin, BMI/Kazzoom, ASCAP/Ronnie Onyx, ASCAP)
CAN U GET WITIT 20| 20 | 23 | BUMP N' GRIND Nity & Capone, ASCAP/Warner Chappell, ASCAP) ASCAP/Famous, ASCAP) HL/WBM 70 WHERE DID WE GO WRONG (ATV, BMi/Penny Funk. BMI
1| = | ! | User waracemisTa) R. KELLY JIVE) 81 NIKA (Don Vicious, BMI/Bovina, ASCAP/E(M' April ASCAP) 51 TAKE A TOKE (EM Virgin, ASCAP/Cote-Clivilles, 44 WHERE | WANNA BE BOY (Potential, BMI/Missjones.
77 NOT ENOUGH HOURS IN THE NIGHT (Realsongs. ASCAP/Duranman, ASCAP/Chilean Swing, ASCAP) BMi/Ron G, BMI)
: ALWAYS IN MY HEART b 3 b
8 | 12|13 | LM O O R N wPeRspeCTvE) 21| 6 | 9 | TEVIN CAMPBELL (QWESTWARNER BROS ) ASCAP) WBM 82 TAKE YOU THERE (Pete Rock, ASCAP/Smooth Flowin. 53 WHUTCHA WANT? (Protoons, ASCAP/Pretty Helen.
MY LOVE? 23 OLD SCHOOL LOVIN' (EMI Biackwood, BMI/Charte' 7. ASCAP/One Step Beyond, BMI) ASCAP/Lickshot Lyrics, ASCAP)
8 (13| 3 | Mhondone e 2 1| WHERE LS Rerkt) BMVLane Brane. BMIVEnsign, BMVSuga Wisga, BM/Tunes On 72 TASTE YOUR LOVE (Zomba, ASCAP/Horace Brown, 67 WHY NOT TAKE ALL OF ME (Alvie's House, BMI)
The Verge Of nsanity, ASCAP/Famaus, ASCAP/Too True, ASCAP) ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP/Clyde 55 WHY YOU WANNA PLAY ME OUT? (Britiff, ASCAP)
THROUGH THE RAIN 23|21 g [ NUTTIN' BUT LOVE 2 ON BENDED KNEE (Fye Tyme, ASCAP/EM! Aprl, ASCAP) WBM Otis, ASCAP/WB, ASCAP/Stone Jam, ASCAP) WBM 85 WITH OPEN ARMS (Feel The Beat, BMI/Stone
10| 9 | 4 | 1aNYA BLOUNT (ISLAND) HEAVY D & THE BOYZ (UPTOWN/MCA) 59 PARTY (Pottsburg, BMUHarrick BMULongitude, BM)WBM 57 TaSTY (New Perspective. ASCAP/EMI April, ASCAP) Diamond. BM WBM )
1 16 | ANYTHING % 19 | THE MOST BEAUTIFUL GIRL . . . 79 PIMP OF THE YEAR (Triple Gold, BMI/Double D, 94 THA BUTTERFLY (Interfaith, BMI) 34 WOMAN TO WOMAN/NATURAL BORN KILLAZ (ining,
1|16 SWV (RCA) PRINCE (NPG/BELLMARK) BMI/Harlem, BMI/O/B/O Itself, BMI/August Moon, BMI) 54 THINKING ABOUT YOU (Nytasia, ASCAP/Ness. Nitty & BMU/Ain't Nuthin’ Goiry On But Fu-kin', ASCAP/0/B/0 itseff,
SOUL HOLIDAYS 75 g | FUNKDAFIED 66 PLAYAZ CLUB (Rag Top. BMI) ) Capone, ASCAP/Warner Chappell, ASCAP/P-Man, BMI) ASCAP/WB, ASCAP/Gangsta Boogie, ASCAP) WBM
12| — | 1 | SOUNDS OF BLACKNESS (PERSPECTIVE/A&M) - DA BRAT (SO SO DEF/CHAOS/COLUMBIA) 4 PRACTICE WHATYOU PREACH (Seven BMISuper BMIDVded. 36 THIS LIL’ GAME WE PLAY (Divided, BMI/Zomba, 14 YOU WANT THIS/70°S LOVE GROOVE (Black Ice.
YOUR BODY'S CALLIN' i 2B BV Zormba, BVIANames-Tarmextane, BV Rarmal, BV WEM BMI/Ramal, BMI/Wamer-Tamerlane, BMI) WBM BMI/Stone Agate, BM)/Fiyte Tyme, ASCAP/Jobete,
B 5 10] rweuvowo Sngies st o1 20 wesies o s thosgp 50, 71 RECORD JOCK (Tickle Your Fancy, ASCAP/Cats On 47 THIS LOVE IS FOREVER (Power Players, BMI/Balanga, ASCAP/EMI April. ASCAP) WBM
18
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’95 Resolutions; Dorado, Timber! Get On oo Fot

ILLUMINATA: As this column is
written, the warm and positive glow
of the holiday season still surrounds
us. It is funny how a few days of the
year can trigger long, countless
spells of reflection. At nearly any
given moment, the mind begins to
quickly thumb through pictures of
key events and days: the tension,
the difficulties, and, gratefully, the
positive reinforcement, productiv-
ity, and victory. It is during those
particular moments that resolutions
for growth and improvement are of-
ten created.

We members of the dance music
community must resolve to aim for
forward-reaching goals in 1995. As
easy and tempting as it may be to
vent and complain about the
increasing absence of respect from
the majors or the dearth of radio ac-
ceptance, among other assorted is-
sues, we must rally together and ex-
pend more energy on formulating
solid solutions to our problems.

Perhaps the first step is to more
clearly identify one of the funda-
mental problems. The need to feel
valued is what motivates us in per-
sonal life or careerwise. Isn’t that at
the core of our community’s frustra-
tion with the rest of the industry?
Without painting ourselves as vic-
tims, dance music is not being recog-
nized as the vital art that it is. From
there, the dominoes begin to fall.

How do we increase the genre’s
overall profile and stature? There is
no quick answer. And an answer,
when it comes, probably will not
come from only one mind.

ey

TRAX

by Larry Flick

To that end, we dive into '95 by
introducing a new feature that will
provide an ongoing forum of expres-
sion, brainstorming, and informa-
tion exchange. Periodically, we will
pose questions that will address top-
ics of immediate importance and
broader philosophical issues. Every
reader of this column is invited to
respond to any or all questions. The
results will be published three to
four weeks later.

The first round of questions are:

* What is the primary obstacle(s)
hefore you or your company right
now? What steps have you taken to
overcome it (or them)?

» What is the key element needed
to successfully market a dance act to
mainstream audiences?

* Is the term remixer obsolete? If
s0, what would be more accurate?

To respond, fax your thoughts to
212-536-5358, or mail them to me at
Billboard, 1515 Broadway, New
York, N.Y. 10036 by no later than
Friday, Jan. 27. We look forward to
your contributions to the ongoing
purpose of this colunm, which is en-
lighten, encourage, and maybe even
entertain once in a while. (Note: You
must give your name and affiliation

Freedom Dance. Enduring house icon Liz Torres is putting the finishing

touches on “Set Urself Free,” her first single for New York’'s Radikal Records.
Club luminaries Junior Vasquez and Fred Jorio are producing the jam, which
should begin to circulate by the end of January. Shown, from left, are Vasquez,

Torres, and Jorio.

Reach For The STARS!
MOVING? RELOCATING?

TEL: M FESILE

to included in the forum.)

TURN THE BEAT AROUND:
Dorado Records continues to affirm
its position as one of the better out-
lets for smooth and innovative acid-
jazz rhythms with “Snake Pass,” an
EP of blues-drenched jams by
A.P.E., aka English musicians Paul
Conboy and Adrian Corker, who
made a fine impression in early '94
with “Talking Drum.” The title cut is
a dreamy instrumental, etched with
light acoustie strumming, distorted
electric guitar riffs reminiscent of
the Doors, and a spine-tingling har-
monica solo by Will Husband.
“Fallen,” with its skittish funk drum
patterns, is the best dancefloor bet.

Tommy Boy christens its new
Timber! dance subsidiary with a fes-
tive pair of freestyle twirlers.
George LaMond steps to the plate
with “It's Only You,” an old-school
jam masterminded by the eternally
fab Tony Moran. He dresses La-
Mond’s voice with super-slick key-
boards and a percolating beat that
seems custom-made for teeny-bop-
per consumption. Cynthia, another
Latin-pop veteran, gets more mile-
age from “How I Love Him,” a Joey
Gardiner production that tempers
the genre's signature synth swoops
with a hearty urban-spiced beat.
Cynthia has rarely sounded so
strong, and she is complemented by
a cameo from K7, who conjures up
memories of his old TKA tenure.
Cool for pop dancetloors and smart
crossover radio stations.

The folks at the Disco Mix Club,
which continues to rule as one of the
best remix services currently in op-
eration, spins into the indie label
arena with Alphabet City, a promis-
ing new indie label. Its first release
is “Love’s Gonna Bring You Home,”
a single from the Rockmelons’
rightly revered Mushroom Records
UK. “Stronger Together.” Doug
Williams offers a voeal perform-
ance that gives the infectious, house-
fueled track a throaty, retro-R&B
edge. We predict that many will live
to love Love To Infinity’s cracker
of a disco remix, as well as yummy
studio musings by Paul Gotel, Eric
Kupper, and the Plavboys, a team
of up-and-comers who have been
quietly building a potent sound for
several months now.

DMC’s U.K. counterpart label,
Stress Records, is on a nice li'l hot
streak, largely due to the presence
of “Just Can’t Give It Up” by the
Hustler's Convention. Punters
fiending for a faithful journey back
to the days of platforms and polyes-
ter should look no further. This dou-
ble-pack, armed with post-produc-
tions by Jimmy Gomez & the Beat
Assassins, the Association, Slo
Moshun, and the Hustlin’ lads,
themselves will leave you heaving
with exhausted glee.

GROOVELINE: Chicago’s Vibe
Music is increasing its international
reach, thanks to an agreement with
MCA Records U.K., which has
picked up singles by several of its
key acts. Starting later this month,

the label will stagger the following
releases over the course of a month
or s0: “Bring Me Joy,” Meechie's
recent U.S. No. 1 club smash; “Goin’
Round” by Aaron Smith Featuring
D’Bora; and “Everybody Must
Party,” Georgie Porgie’s long-
awaited follow-up to his sueccessful
early-'94 single, “All Because Of
Me.” We hope this is the beginning
of a long and prosperous alliance be-
tween the labels. .. Speaking of
MCA, the label’'s U.S. arm has just
shipped “Come Back,” a charming
ditty by long-dormant pop/soul
group Londonbeat. Clubbers will
have a feast on David Morales’ sul-
try house interpretations, which
range from song-smart to dubby
with an ambient flair ... Danny
Tenaglia previews his long-awaited
debut album, “Hard & Soul” with
“Bottom Heavy,” a wicked anthem
that is etched with the producer/
DJ's signature deep-house sound.
The dudes who comprise Under-
ground Sound Of Lisbon have con-
tributed Euro-angled interpreta-
tions to the Tribal America double-
record package. Necessary for any
programmer whose purpose is to ed-
ucate audiences. By the by, Tenaglia
aficionados should also take note of
his sinart remixes of “Back Up Off
Me!” by Doctor Dre & Ed Lover.
He gives the goofy pop/hip-hop Rel-
ativity single a tough’n’tasty house
edge ... New York's increasingly
potent King Street Records warms
the cockles of serious house-heads
with “Set Me Free,” a diva-driven
jumper by LaTanya Hall that gets
its viability and strength from a pair
of Satoshi Tomiie reconstructions,
which are lush and gorgeous, just
like everything else Tomiie graces.
Roland Clark’s original production
should not be missed either. It has
a rugged perspective that plugs into
our more primal twirling tendencies
... Former Bow Wow Wow siren
Annabella Lwin follows her recent

s Dy
3mkauc;
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CLUB PLAY

1. YESTERDAY WHEN | WAS MAD
PET SHOP BOYS emi

. LOVE IS THE THING DONNA ALLEN
CRESCENT MOON

. GIVE IT TO ME STICKS & STONES
HARD BEAT

. CREEP TLC LaFACE

. SO SPECIAL RICHARD ELLIOTT
BLUE NOTE

MAXI-SINGLES SALES

. SIN, SEX & SALVATION
KMFDM V. PIG wax TRAX
. SWING YOUR OWN THING PMD rca
. SAP ALICE IN CHAINS coLumsia
. SOMETHING'S AIWAYS WRONG
TOAD THE WET SPROCKET cotumsia
. CONTROL TRACI LORDS RADIOACTIVE

b W N

—

2
3
4
5

éaou_ts: Titles mmuture chart potential,
based on club play or sales reported this week

Flying With TWA. Rick Raphael, at
left, and Paul Fryer, right, take a
breather during a vocal session for
“Unity,"” their first single for Sweden’s
independent ClubVision Recordings.
Issued under the group name TWA,
aka Trannies With Attitude, the track
combines elements of retro-disco
with techno and reggae. At the top of
1995, the act will divide its time
between promotional appearances
and its steady gig as the hosts/DJs of
Vague, one of Britain’s leading
nightclubs.

single, “Car Sex,” with “Do What U
Do,” a hard-hittin’ booty assault on
Sony Soho U.K. She works her kit-
tenish voice to smoldering effect as
she preens around Dave Valen-
tine’s tribal-infused groove.

NUGGETS: Dance music veteran
Jellybean Benitez sets his new
eponvmous indie label into motion
with “Say You're Gonna Stay™ by
Darryl D’Bonneau. Helmed by Ke-
vin O, the track kicks with vigorous
house authority. Shank Thompson
and Paul Scott contribute fine post-
productions, as do Benji Cande-
lario and Wayne Rollins. Much re-
spect to Mr. B for making such a val-
iant effort to stay plugged in to
ongoing creative shifts in the genre
... Hi-NRG purists will rejoice in
the re-emergence of Rozlyne
Clarke, particularly given the fact
that she has teamed with the leg-
endary Pete Bellotte and Giorgio
Moroder for her new single, “Giving
Up, Giving In.” Available overseas
via Germany's ARS Productions/
ZYX Records, the track is a frothy
number that makes the most of
Clarke’s chirpy voice. A confirmed
stateside home is still pending ...
On a similar tip, we are whirling
with delight over Radikal Records’
double-pack of NRG mixes support-
ing Kym Sims’ giddy comeback sin-
gle, “I Must Be Free.” This is an an-
them of epic proportions, raging on
the power of Sims’ performance. We
would love to hear her on a full-
length album soon ... Strictly
Rhythm president Mark Finkel-
stein and his wife, Kathleen Hen-
drickson, got an early Christmas
present when they welcomed the
birth of their second child, Ryan
Holland, Dec. 18. Warmest con-
grats.
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FOR WEEK ENDING JAN. 7, 1995

HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES

" z P_ COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
Pl IS vell B PV 4 OF DANCE CLUB PLAYLISTS. oElezle | Sk STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC. - SoisndScan
29 %’“" =3 | 5| TITLE ARTIST Zhlew| 33| €S| TITLE III“' ARTIST
=2 2|~ | 2G| LABEL & NUMBER/DISTRIBUTING LABEL 2| 32| Q2| TS| LABEL & NUMBERDISTRIBUTING LABEL

* % x*NO. 1% x % * % *NO. 1% » »

2 2 9 | MELODY OF LOVE (WANNA BE LOVED) MERCURY 856 357 1 weeksatNo.1 @ DONNA SUMMER 1 1 1 6 | CREEP (M) (T) LAFACE 2-4088/ARISTA 6 weeks at No, 1 & TIC
2 1 9 LIVING IN DANGER ARISTA 1-2774 ® ACE OF BASE @ — 2 | GET DOWN (T)BAD BOY 7-9013/ARISTA @ CRAIG MACK
3 6 6 11 RELEASE ME NOTORIOUS 300 @ INDUSTRY 3 2 2 24 | ANOTHER NIGHT (M) (T) ARISTA 1-2725 @ REAL MCCOY
@ I 7 8 MAMA SAID VIRGIN 38460 @ CARLEEN ANDERSON @ 11 5 10 | BRING THE PAIN (M) (T) DEF JAM/RAL 853 965/ISLAND ¢ METHOD MAN
@ 10 | 10 8 | IF 1 ONLY KNEW INTERSCOPE 95809/ATLANTIC ® TOM JONES * * * GREATEST GAINER * % %
(6] 11 | 11 [ 7 | NEWBORN FRIEND ZITisiRe 41764WARNER 8ROS. eseal | ((B)] 21 | 50 | 3 | caNDY RAIN M o usTown sasosmcs ST
7|5 | 5 | 1l | EXCITED epc77720 IMIGEGIE 6 | 5 | 8 | 8 | THE RHYTHM OF THE NIGHT () (x) EASTWEST 95808/AC CORGONA
8 | 3 |3 | 11| GIRLS+ BOYS LoGic 59001 SATMELIEDIEONS 10 | 11 | 5 | BEFORE I LET YOU GO (M) (T} (X) INTERSCOPE 95805/AG ® BLACKSTREET
(9] 13 | 13 [ 7 [ FEELING SO REAL eLerrracsi60 o0 12 | 12 | 6 | HOW MANY WAYS/ BELONG TO YOU (M) (T) (x) LAFACE 2 4090/ARISTA ® TONI BRAXTON
14 | M | 7| THE RHYTHM OF THE NIGHT EASTWEST 95608 CORONA 9 | 4 | 4 | 17 | HERE COMES THE HOTSTEPPER (M) (T} COLUMBIA 77602 ® INI KAMOZE
11)] 15 | 15 | § | YOU WANT THIS VIRGIN 38455 @ JANET JACKSON 10 ] 6 3 9 | SECRET (1) () MAVERICK/SIRE 41772/WARNER BROS. © MADONNA
12 18 18 6 WITCH DOKTOR STRICTLY RHYTHM 12295 ARMAND VAN HELDEN 11 9 18 3 SUPA STAR (1) PAYDAY 120 053FFAR SO
13 | 8 | 8 | 34 | RAPTURE CHRYSALIS 56277/EM SIECONDIE 12 | 7 | 15 | 16 | 1 WANNA BE DOWN (T (x ATLANTIC 85640/AG ® BRANDY
14 4 4 12 | CAN YOU FEEL IT? STRICTLY RHYTHM 12284 @ REEL 2 REAL FEATURING THE MAD STUNTMAN 18 30 5 WHUTCHA WANT? (T) PROFILE 7426 I
17 | 17 LAY DOWN YOUR PAIN DGC 22003/GEFFEN TONI CHILDS
16 24 24 4 I GET LIFTED STRICTLY RHYTHM 017 BARBARA TUCKER * % x HoT SHOT DEBUT* * x
17 12 12 13 | RUNNIN AWAY AVENUE 76027/RHINO @ NICOLE L1 ! A AL KR A iLiai)
25 | 25 | & | CALL ME ELentra 66172 BEceIl 15 | 14 | 10 | 11 | THE MOST BEAUTIFULLEST THING IN THIS WORLD (M) (T) (X) JIVE 42248 @ KEITH MURRAY
19 | 16 | 16 | 8 | FIND ME epic mporr @ JAM & SPOON FEATURING PLAVKA 16 | 13 | 6 | 5 | SHAME () ( HOLYOOD 42268/vE @ ZHANE
2019 1 9 | 11 | SECRET mvenciome s17omamnen avos. o MADONNA 29 | 34 | 10 | PROMISE ME ) (M (x) METROPOLITAN 3001 LIL suzy
@ % | 29 5 | AWAY FROM HOME oo cooor T 18 [ 17 | 16 8 | BE HAPPY (T) UPTOWN 54928/MCA ® MARY J. BLIGE
@ 28 [ 28 6 | JAMBALA CRESCENT MOONEPIC SOUNDTRAX 77707/EPIC MSM (MIAMI SOUND MACHINE) INsz :8 ; ::::::om A el A i P A e 20 A3 G AR G AT
23 [ 21 | 21 | 8 | CLUBLIFE (IT’S THE MUSIC) DEEP CRAP 300801CRAP URBAN MOTION PROJECT Il -+ - Ll 3 At el LR R NSl el A N (e
* % % POWER PICK* % * 21 16 7 3 TAKE A BOW (T) (X) MAVERICK/SIRE 41887/WARNER BROS. @ MADONNA
32 32 4 SPEND SOME TIME FFRR IMPORT & THE BRAND NEW HEAVIES ;; f; ii 149 z::;RITZ:I(::(C/'::;ZL(Z;;);X) DLNORD 11410 20 FINGERS FEAT:JF;:‘;N?\:ELEELTI\T/?
25 ) 19 | 19 | 1l | TELLMESL 1100 w29 240 | 8 | 9 | 22 | FLAVAIN YA EAR ) () BAD BOY 7-9002/ARISTA ® CRAIG MACK
34 | 34 4 | DON'T BRING ME DOWN MCA 52968 ® SPIRITS @ 2 | 46 8 | ROCKAFELLA (M) (1) RAL 853 967/ISLAND S
27|20 (22 10 | GROOVE OF LOVE GASOLINE ALLEY 54930/MCA © EBONY VIBE EVERLASTING (E.V.E.) 3 | 35 7 SCALP DEM (M) () 00 COLUMBIA 77648 ® SUPER CAT
3] 3 5 | TAKE A TOKE-THE REMIX COLUMBIA 77742  C+C MUSIC FACTORY FEATURING TRILOGY 36 | — | 2 | YESTERDAY WHEN | WAS MAD (1) 00 EMI 58319 & PET SHOP BOYS
35 | 35 | 9 | CHANGE M 2019 AGHINE 2|30 | 3] 8 [ excitepmmericrrrao @ M PEOPLE
37 | 37 5 | LUCKY YOU TRAUMA 51002 @ THE LIGHTNING SEEDS 29 | 2% | 21 5 | NIKA (M) ) EPIC STREET 7771 77EPC * VICIOUS
3D)| 39 | 39 4 | DIDN'T I KNOW (DIVAS TO THE DANCEFLOOR...) EMOTIVE 761 E.G. FULLALOVE 30 | 31 | 25 | 28 | TAKE IT EASY (M) (1) WEEDED 20094/NERVOUS @ MAD LION
32 | 23 | 23 | 9 | VLIKEIT coumBia 77685 & THE BLACKOUT ALLSTARS G| 43 [ 20 [ 5 | TAKE YOU THERE () ELEKTRA 66181 @ PETE ROCK & C.L. SMOOTH
3| 40 40 3 SHOWER ME WITH LOVE CRESCENT MOON/EPIC SOUNDTRAX 77704/EPIC LAGAYLIA 32 24 19 27 | TOOTSEE ROLL () ) 0o RIP 1 6902 N
4)| 36 | 36 | 4 | 1| BELIEVE CHAMPION 95810/EASTWEST 3RO NATION | [C33)[ REENTRY | 4 | KITTY KITTY 1 1) 00 P 17 6903 NG
3 | 26 | 26 9 HERE COMES THE HOTSTEPPER COLUMBIA 77607 @ IN| KAMOZE '" RE-ENTRY 5 ONE LOVE M) (T 00 CoLumamn 77673 e
36 | 38 | 38 | 5 | FUNKYJUMPY MUSIC MAXI 2016 UUEICHOSENIEEW 35 | 35 | 27 | 12 | Tic TOC (7 PENDULUM 58246 MI @ LORDS OF THE UNDERGROUND
GD] 41 ] 41 | 4 | MR MEANER (MIS-DE-MEANOR) FIGHT BALL 047 LM eI By TURINGEACQUECING 36 | 20 | 23 | 13 | TURN THE BEAT AROUND (T) (x) CRESCENT MOONEPIC SOUNDTRAX 77631/EPIC @ GLORIA ESTEFAN
A7 | 47 | 3 | DON'T LEAVE ME THIS WAY DIG i7 007 SATLEEMATO0STON | 48 | 24 | 4 | FOOLIN' AROUND (M) (x) SPOILED ROTTENBIG BEAT 95804/AG @ CHANGING FACES
48 | 48 | 3 | BLACK BOOK GASOLINE ALLEY 54989/MCA SAECNEC 38 | 41 | — | 2 | BOTTOM HEAVY ) TRIBAL AMERICA 58224/ 2.5 DANNY TENAGLIA
40 | 22 | 22 | 14 | DREAMER MCA54922 LIVINJOY | (739 [ 40 [ 37 | 8 | VOCAB w 1) ) RUFFHOUSE 77633COLUMBIA @ FUGEES (TRANZLATOR CREW)
(41)[ 50 | 50 | 3 | JOYTO THE WORLD COLUMBIA PROMO . MARIAH CAREY 40 | 38 | 38 | 4 | DOWN 4 WHATEVA (1) (x) POCKET TOWNHOLLYWOOD 42260/1VE @ NUTTIN' NYCE
42 | 27 | 27 | 12 | EVERYTHING IS GONNA BE ALRIGHT PERSPECTIVE 7475/A&M ® SOUNDS OF BLACKNESS 41 | 27 | 26 | 10 | BLACK COFFEE M) () UPTOWN 54932/MCA © HEAVY D & THE BOYZ
{ * * * HOT SHOT DEBUT* * * (42)| RE-ENTRY | 3 | PRAYING FOR AN ANGEL (M) (T) () § 05, 1002 o ROCHELLE
|@D| NEWD | | | | FEEL LOVE MERICHN PROVOMARNER BR0S. & MESSIAH NEWD | 1 | YOU'RE A MEAN ONE MR. GRINCH (1) CONTINUUM 12421 WHIRLING DERVISHES
(44 [ 49 | 49 | 3 | roBI-ROB'S BORIQUA ANTHEM COLUMBIA PROMO  C+C MUSIC FACTORY FEATURING TRILOGY 49 l 48 | 10 | YOU CAN'T STOP THE PROPHET (T) PAYDAY 120 G46/fFRR @ JERU THE DAMAJA
NEWDP | 1 | CONTROL RADIOACTIVE 54953/MCA ___TRACI LORDS (45)| NEWP | 1 | COLOR OF MY SKIN (T CUTTING 20317 ] SWING 52
4% | 3l [ 31 9 MISHALE METRO BLUE PROMO/CAPITOL ® ANDRU DONALDS 46 | 23 | 31 9 MELODY OF LOVE (WANNA BE LOVED) (M) (T) (X) MERCURY 856 357 ® DONNA SUMMER |
47)| NEWD 1 ENCHANTED RCA 64219 - ENCHANTED a7 | 28 | 43 3 LAY DOWN YOUR PAIN (T) DGC 22003/GEFFEN TONI CHILDS |
48 | 30 30 13 | COME TAKE CONTROL LOGIC 6297 1/RCA - ® SOUND FACTORY a8 | 47 2 WHERE | WANNA BE BOY (T) STEP SUN 0114 @ MISSJONES
49 | 43 | 43 6 UNDERGROUND EMOTIVE 760 HEAD RUSH 49 | 33 | 41 3 PRACTICE WHAT YOU PREACH (x) A&M 0891 @ BARRY WHITE |
50 | 46 | 46 | 14 | TURN THE BEAT AROUND CRESCENT MOON/EPIC SOUNDTRAX 77631/EPIC ® GLORIA ESTEFAN RE-ENTRY 6 BASS N THE TRUCK (M) (T) (X} CLR 5209 @ D.J. KOOL

(O Titles with the greatest sales or club play increases this week. ®Videoclip availability. Catalog number 1s for cassette maxi-single, or vinyl maxi-single if cassette 1s unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1995, Biliboard/BPI Communications.

MCA WINS AGAIN IN CHESS CATALOG DISPUTE

(Continued from puge 11)

U.S. Distriet Court Judge Ronald
Lew that Charly had no right, title,
or interest in the Chess catalog,
which MCA purchased in 1985 from
Sugar Hill Records (Billboard, Oct.
15).

The 25,000-title Chess catalog in-
cludes a number of blues,
rock’n’roll, and R&B classics rec-
orded for the Chicago-based label
in the '50s and '60s by such artists
as Muddy Waters, Chuck Berry,
Bo Diddley, Howlin® Wolf, John
Lee Hooker, and Etta James.

Charly, which has released nu-

merous Chess reissues, has main-
tained that it acquired rights to cer-
tain Chess masters via a non-
exclusive 1976 licensing agreement
between Joe Robinson of Sugar
Hill and Red Dog Express Inc., a
company operated by Marshall
Sehorn. Charly was only one of sev-
eral companies to claim rights to
the Chess material under subli-
censes granted by Red Dog.
However, in September 1992 a
Los Angeles Superior Court judge
ruled that Sehorn could not prove
the validity of the purported agree-

ment and had no rights to the
Chess masters (Billboard, Nov. 21,
1992). Judge Lew cited that deci-
sion, which was upheld on appeal in
1993, in declaring that MCA holds
exclusive rights to the Chess cata-
log.

MCA has rigorously asserted its
rights to the Chess recordings. Two
months after the 1992 Superior
Court ruling, the label filed suit
against 20 of Sehorn's alleged subli-
censees, seeking an end to the de-
fendants’ exploitation of the Chess
masters. It also mounted an ad

campaign about bootleg Chess
product and established a toll-free
hotline to monitor alleged bootleg-
ging activity.

The $4 million award represents
the jury’s finding of damages for
Charly’s trademark violations and
the exploitation of the masters in
the U.S.

According to MCA senior VP of
business and legal affairs Lawrence
Kenswil, a third Charly entity,
Charly Records, defaulted in the
present case, and a judgment is
pending against the label.

Kenswil notes with some weari-
ness that the resolution of the
American case has no bearing onle-
gal actions brought against Charly
in other locales. “We have to prove
it over and over in other countries.”

Kenswil says that a trademark
violation suit against Charly will
likely go to trial in England in
April, while a similar action in
France may be tried in 1995 as well.

Charly’s attorney Leonard
Machtinger could not be reached
for comment at press time.
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This year’s edition of the Billhoard Dance Music
Summit will aim to strengthen the positive
spirit of the clubland's vast and diverse
citizen's, while empowering them with
solid and useful information.

ANA Notel
San Francisco, CA
January 18 - 20
1995

SPECIAL ATRACGCTIONS
K EYNOTE ADDRES S :
Frankie Knuckles - Virgin Recording Artist/Club DJ
Pete Hadfield & Keith Blackhurst -
Co-Presidents/Founders, deConstruction Records U.K.
Three Nights of Live Showcases
Unigue educational workshops:
The Billboard Classroom Series

HOTEL ACCOMMODATIONS
5 0 T hinrd S tre et
San Francisco, CA 94103

For Reservations Call:
( 41 5 ) 9 7 4 -6 400
Single - $135 e Double - $§135
% s Suites from: $32€%5

fo ensure your room, reservation must bhe
. made by Dec. 13. Please state that you are
with the Billhboard Dance Music Summit
o receive discounted room rate.

o

REGISTRATION FEES:
Register early & get last year's early bird rate !
$175.00 - Early-Bird Special -
. Form & payment ‘must be postmarked by Nov. 14

.$225.00 - Pre Registration - Form & payment
must be postmarked by Dec. 186
$275.00 - Full Registration - After Dec. 16 & walk up

:-“ _';--—-------I
~ Piease fill out form & return to :
| Melissa Subatch 1515 Broadway, 14th fi

New York, NY 10036
This form may be duplicated
Please type or print clearly
s 4 Please make all payment to Billboard
- - I am Paying by:
e ] Check [ Money Order (1 Amex (1 Visa/MG

" First Name:
Last Name:
Company:
CONTAGT INFORMATION Title:
MELISSA SUBATCH Address:_
Billhoard Dance Music Summit City:
phone: (212) 536-5018 Zip:
fax: (212) 536-505% Fax:

LARRY FLICK Credit Card #:

Billhoard Dance Editor Exp. Date:
(212) 536 - 5050 Cardholder’s Signature:

Credit card payments are not valid without
signature & expiration date

REGISTRATION FEES ARE NON-REFUNDABLE


www.americanradiohistory.com

ARTISTS & MUSIC

‘Winds 0Of Change’ Blow For Taff

Warner Set Is Christian Titan’s Country Bow

W BY EDWARD MORRIS

NASHVILLE—The Ouak Ridge Boys
demonstrated resoundingly that an act
long identified with and steeped in gos-
pel music could blow the doors off
country music. Warner/Reprise is bet-
ting that Russ Talf can do the same.

A multiple Granumy winner in gos-
pel, Taff debuts his first country al-
bum, “Winds Of Change,” Feb. 28. Un-
like the Oaks’ breakthrough efforts,
Taff’s songs are uniformly uplifting
and far from life’s seamier corridors.

For years Taff was a mainstay of the
gospel group the Imperials, with which
he shared three Grammys. After he
went solo, he earned two more, the last
(in 1991) for best rock/contemporary
gospel album.

At a recent showcase, Taff said he is
often asked, “What drove vou to coun-
try?” His answer: “Synthesizers.” In-
deed, “Winds Ot Change" is free of in-
strumental flourish and excess,
concentrating instead on Taff’s soul-
stirring R&B voice. Randy Scruggs,
James Hollihan Jr., and Taff are the al-
bum producers.

“There hasn’t been a cat this soulful
in country music for years,” says Bob
Saporiti, Warner/Reprise senior VP of

marketing. Saporiti, like most other
decision-makers at the label, had never
heard of Taff before he made his ap-
proach for a deal.

To attract the at-
tention of industry
leaders, the label
arranged for Taff
to showcase at the
Country  Music
Assn.’s SRO talent
buvers’ seminar
last October. “That
was kind of our of-
ficial kickoft,” Sa-
poriti says. “And he won big there. He
just captured them.”

Saporitl says country has reached
the stage now where it needs and wel-
comes stylistic diversity. He cites the
success of such polar opposites as the
Tractors and David Ball as examples.

“| Taff| wanted to be untethered mu-
sicallv and to have no labels put on it,”
says Saporiti. “And I think that’s what
we've achieved . .. The Christian thing
was never even a thought in my mind.
I think he handles it really well, the
way he kids around and stuff. He’s cer-
tainly honest about it. It’s something
vou can’t deny, but it’s not something
we're going to dwell on.”

TAFF

Citing NAFTA, CMT Takes
Action To Stay In Canada

NASHVILLE—CMT officials say
they will tuke all “political and legal”
actions open to them to keep the cable
network available in Canada. On Dec.
20, the Canadian Federal Court Of Ap-
peal rejected CMT’s plea for reconsid-
eration of u decision banning the serv-
ice as of Jan. 1 in favor of a domestic
video network.

Three days after the appeal was dis-
missed, CMT filed a petition with the
office of the U.S. trade representative,
asserting that its removal from availa-
ble Canadian services violates the
North American Free Trade Agree-
ment by unfairly diseriminating
against U.S. firms. Under section 301
of the agreement, CMT argued, the
U.S. can retaliate by restricting im-
ports of goods and services from the of-
fending country.

Currently, CMT is broadcasting fre-
quent spots that urge its Canadian
viewers to “call your representative in
Parliament and tell them how you feel.
Tell them that Country Music Televi-
sion belongs in Canada.” The spot also
lists the number for the prime minis-
ter’s office.

CMT had hoped that a favorable rul-
ing from the Court Of Appeal would
stop the cancellation decision issued
June 6 by the Canadian Radio-televi-
sion And Telecommunications Com-
mission. CMT appealed the decision
Nov. 22, arguing, among other points,
that it had been denied a fair hearing
and that the commission’s action
amounted to unlawful confiscation of
property. The court was unswayed by
the arguments.

In an official statement following the
court ruling, CMT said, in part, “If the
Canadian courts will not protect our
assets, then the court of international
law or the United States courts will.
Contiscation of CMT’s investment was
not the issue before Canada’s Federal
Court Of Appeal, but the Canadian
government must address CMT’s evie-
tion before Jan. 1 or bear responsibil-
ity, under applicable trade agreements,
for the international implications of
their actions.”

The CRTC ruling allows a new coun-
try music video network, owned by
Canadian-based MH Radio/Rawlco
Partnership, to occupy the spot CMT
has had in Canada for the past 10
years.

“We're talking to the U.S. govern-
ment,” a CMT spokeswoman says.
“We've talked to [Vice President] Al
Gore’s office and [outgoing Secretary
of the Treaswry| Lloyd Bentsen’s of-
fice. They've been verv sympathetic,
and we're petitioning the U.S. govern-
ment to support us on this.”

In spite of its distress, CMT will not
immediately retaliate by removing
Canadian artists {rom its program-
ming, the spokeswoman says. “We've
always said we program our network
for its audience and that if we no longer
have Canadian viewers, you can as-
sume that we will re-evaluate our pol-
iev on programming Canadian artists.
But at this point we have not given up
the fight, so we have not made any
changes in our policy.”

EDWARD MORRIS

Nonetheless, because of Talf’s back-
ground and the fact that his current
music is overwhelmingly positive in
outlook, the label’s Christian musie di-
vision, Warner Alliance, will distribute
the album to gospel outlets. But Sa-
poriti says, “We’re going to put him out
to country radio first.”

As Saporiti tells it, Warner/Reprise
will not do any image-tweaking for the
singer. “Russ Taff is Russ Tatf. You're
not going to see any fringes or cowhoy
hats on this guy. You're going to get
the voice and the emotion of that voice.
That’s my marketing plan.”

Bill Mayne, the label’s senior VP of

(Continued on paye 26)

Love Feast. ASCAP threw a party recently to celebrate Alan Jackson’s chart-
topping single “Livin’ On Love.” Shown, from left, are Gary Overton, Jackson’'s
manager; Mike Owens of Arista Records; Jackson; and ASCAP's Merlin Littlefield.

THESE JUST IN: Owing to the seasonal pileup of
announcements, we're obliged to do a bit of catch-
ing up here. Look for the usual ruminations, pontifi-
cations, observations, assessments, commentaries,
summaries, and diatribes in the weeks to follow.
And Happy New Year to one and all.

THEY’RE THE TOPS: CMT reports that its top
12 videos for 1994 were (in descending order): “My
Love,” Little Texas; “I Swear,” John Michael
Monigomery; “Independence Day,” Mariina
MecBride; “Indian Outlaw,” Tim McGraw; “Fool-
ish Pride,” Travis Tritt; “Thinkin’ Problem,” David
Ball; “Livin” On Love,” Alan Jackson; “Why
Haven't I Heard From You,” Reba McEntire;

Sun,” Joe Diffie; “What

Little Texas Has CMT’s Top Video Of 94

Have Course, Will Travel; Ketchum Switches Labels

Musie label. Wickline is best known in country cir-
cles for his 1984 song and video “Ski Bumpus/Banjo
Fantasy I1.” He's still based in Fox Island, Wash,,
and continues to take his bluegrass program to
schools in the area.

Scene had something of a blues Christmas,
thanks to Maynard Silva’s self-titled album of orig-
inal and classic blues tunes, which he released him-
self. Now based in his hometown of Vineyard Ha-
ven, Mass., the wizard guitarist returned there, he
says, after years of absorbing blues-spawning expe-
riences on the road. Sounds a lot like a country mu-
sic story to us.

MAI{K YOUR CALENDAR: Former President
George Bush and his

The Cowgirls Do,”
Vinee Gill; “Little
Rock,” Collin Raye;

and “I Try To Think

“Third Rock From The
——

About Elvis,” Patty
Loveless. SW
MAKING The

Rounds: Former book-
ing agent and tulent
manager Jim Halsey is
teaching a course on
“The Business Of Mu-
sie” at the HED Music Center in Yehud, Israel. The
lectures are part of the foreign campus outreach
program of Oklahoma City University, where Hal-
sey is director of the music business program. Hal-
sey will return to the OCU eampus in IFebruary to
teach a course that will be broadcast via satellite to
classrooms in Taiwan, Beijing, Hong Kong, and

Singapore ... Incandescent Anne Murray was in
Nashville for a Christmas party at the local outpost
of the Balmur management company ... Publisher

and songwriter Mason Cooper has assigned the
catalogs and songwriter contracts of Cimarron Mu-
sic Publishing to his BMI-uaftiliated company, Mis-
ter Mason Music. Writers include James Bonamy
(recently signed to Epic Records), Wayne Kirkpa-
trick, and Cooper.

Hal Ketchum is switching from Curb Records to
its sister label, MCG/Curb. Ketchum’s first single
on his new label, “Stay Forever,” will be out Jan.
30 ... Bob Wickline came to town just before
Christmas to promote his new album, “It’s All
Gonna Come Together,” on the Cascade Mountain

by Edward Morris

wife, Barbara, will cele-
brate their 50th anni-
versary Juan. 8 at the
Grand Ole Opry House.
The two-hour tribute
concert will be hosted
by the Oak Ridge Boys
and taped by TNN for
airing on a Ralph Em-
ery interview special.
Some tickets will be sold
to the event, but many
seats are invitation-only
... Garth Brooks will
star in his third NBC-
TV special Jan. 18 at 8 p.m., EST. Titled “Garth
Brooks: The Hits,” the hourlong show spotlights
songs [rom Brooks’ new greatest hits album as per-
formed on his world tour and earlier shows. The
singer will host live wraparound segments from
Texas Stadium in Dallas, during which he will take
call-in questions from viewers on an 800 number.

The Nashville Entertainment Assn. will hold its
Extravaganza 1995 series of talent showcases Feb.
1-4. The association also will honor Frances Pres-
ton, president/CE O of BMI, with its Master Award
Feb. 22 at Loews Vanderbilt Plaza in Nashville.

The reception and dinner will feature perform-
ances by Chet Atkins, Gary Morris, Alabama’s
lead singer Randy Owen, Mac Davis, and Tammy
Wynette.

SIGNINGS: Rex Allen Jr. to the Talent Agency,
Hendersonville, Tenn., for booking ... CAKE, a
five-man alternative rock band from Sacramento,
Calif.,, to Capricorn Records.
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Country

CMT Europe Spurs CGountry Sales In U.K.

England’s Top Import Channel A Hit With Labels, Retail

B BY ANDREW VAUGHAN

LONDON—Country Music Television
Europe is having a considerable effect
on the popularity of country music in
Britain, judging by recently released
viewing figures for the satellite- and
cable-delivered channel.

CMT VP Lloyd Werner says BARB
research shows that CMT Europe is
the most-watched import channel on

MATTEA YOAKAM

satellite, with 1 million viewers for the
four-week October/November survey
period. “This is very pleasing for us,”
he says. “The research also shows that
we are predominantly reaching ‘ABC1’
women: upscale, higher-educated,
higher-income. Now, this flies in the
face of conventional wisdom that TV
and country music [are] downscale.”

CMT Europe was launched in
October 1992 and went on satellite a
year later. The service is programmed
in Nashville, uses United Artists as its
U.K. agent, and has introduced a host
of new artists to the market.

On cable, it is available 24 hours a
day, seven days a week; on the Astra
1B satellite, it is available 13 hours
daily, from 6 a.m. to 7 p.m. Station ex-
ecutives say it has 8 million subscribers
in Europe and a penetration of 15% of
U.K. TV households.

British Phonographic Industry fig-
ures indicate that sales of country and
folk albums grew to 5% of total U.K. al-
bum sales in 1993, compared to 4% the
previous year (the BPI combines the
two genres for research purposes).

At HMV here, sales of country re-
leases have jumped 400%, says the
chain’s album buyer, Jeff Stothers,
who gives much of the credit to CMT
Europe. “There has been a marked im-
provement in country sales because of
the impact of CMT Europe,” he says.

At Tower Records’ Piccadilly Circus
store in London, country department
head Will McCarthy is equally positive.

“Any label should realize that CMT
Europe is one of the easiest ways to
break a new country act. We see sales
double at Tower for new artists who go
on heavy rotation, people like John
Berry and Jesse Hunter.”

Tim Fraser Harding at W.H. Smith
and Kevin Plume at Andy’s Records
concur that sales are increasing. Plume
adds that he is selling more country
imports than rock imports, which he
would have found “inconceivable be-
fore the arrival of CMT Europe.”

Record labels are equally encour-
aged. David Rower, product manager
at the Hit Label, says, “First of all,
they are very easy to work with, The
time difference with Nashville is only a
small problem, and people like [Euro-
pean programming coordinator] Ceci-
lia Walker are incredibly enthusiastic,
helpful, and knowledgeable. We have
promoted Hal Ketchum with CMTE
with terrific results; in fact, they will be
filming a Hal Ketchum special for here.

“We've also had a lot of success with
Sawyer Brown, a band with a very
strong video image and a nice sense of
humor which comes across on TV,” he
says. “We can actually see sales and
general inquiries increase when an act
is in heavy rotation.”

Significantly, CMT Europe has a
reputation for a liberal programming
policy. It will show videos by acts which
U.S. country radio is ignoring, and
plays a major part in breaking new,
nonmainstream talent.

Moreover, the station has been open
to playing European acts. Norwegian
band Somebody’s Darling received ex-
posure and netted an appearance at in-
dustry showcases in Nashville during
Country Music Assn, week as a result.
From Britain, Sarah Jory has had two
videos aired on the channel, and man-
ager Arthur Jory says it is bringing
her a new audience. “At every show,
someone will come up to me and say
they had never heard of Sarah until
they saw her on CMTE,” he says.

“When I ask if they like country mu-
sic, they reply, ‘No,” but that they do
like CMT. That says it all for me.
Things are changing dramatically with
country music in the U.K., and this TV
exposure has been vital for everyone,
British and Americans.”

Kathy Mattea is one U.S. artist who
recognizes that. “CMT Europe is prob-

ably more left-field than the U.S. coun-
terpart,” she says, “which is very good
for an artist like me.”

Dwight Yoakam, who has positioned
himself outside the Nashville establish-
ment, has successfully used the video
medium. “It allows you to present
something else to the audience,” he
says. “In Europe, [ have a very strong
following, and [the power of| CMTE . . .
has allowed me to make regular con-
cert tours there.”

At concert promotion firm Asgard,
Paul Fenn has yet to see specific in-
stances of CMT Europe’s effect on his
artists, but says he is positive that all
the new developments in country me-
dia have increased overall awareness of

(Continued on page 34)

‘WINDS OF CHANGE’ BLOW FOR TAFF

(Continued from page 24)

promotion, says Taff has visited more
than 100 radio stations so far. The first
single, “Love Is Not A Thing,” was re-
leased Nov. 29.

“I'm very, very pleased with the [al-
bum] for a couple of reasons,” Mayne
says. “One is for the quality of the mu-
sic, and the other for the uniqueness of
this project. We do ongoing consumer
research over the course of the year.
And one of the things that I've seen
consistently and specifically during the
last six months to a year is that country
listeners want more variety in the mu-
sie. They really feel that a lot of the
new stuff is sounding homogenous.”

Mayne adds that the timing is “per-
fect” for the project: “If it had been
two years ago, when the ‘hot country’
thing was just getting started, he
would have had a very difficult time
breaking through with his music ...
We're seeing a lot of different things
working now, and a lot of things that
are right down the middle of the road
not working, from a radio standpoint.”

By early December Taff had been on
a radio tour for eight weeks. As with
other acts, Mayne says, “there were
some [programmers] who didn’t have a
clue who he was and what his back-
ground was all about. And there were
others who were extremely plugged
in.” He says he was surprised at the
number of people on the street who re-
cognized and greeted the singer.

Hey, Loretta. Loretta Lynn chats with Tanya Tucker and Vince Gill on the set of
her upcoming TNN series “Loretta Lynn & Friends.” The seven-episode series
debuts Jan. 12, Pictured, from left, are Kevin Hale, VP/GM of TNN; Tucker; Gill;
Lynn; and producer Fred Tatashore.

“The initial success that we've had
[for the first single] is just where I ex-
pected it to come from, and that’s from
major markets,” Mayne says. “We've
already got Los Angeles, San
Francisco, Sacramento [Calif. ], Seattle,
and Washington [D.C.] coming in on
the record early, as opposed to starting
in the small markets.”

Warner/Reprise A&R director Doug
Grau served as executive producer for
the album and was an enthusiast from
the outset.

“We got started with Russ when a
tape came around through the depart-
ment,” Grau says. “Zach Glickman, one
of Russ’ managers, came to see
[Warner/Reprise president] Jim Ed
Norman and was looking for a deal in
the country world. Russ had steadily
been making steps that led him to be-
lieve that country was where he needed
to be [for] the right market.”

The tape Norman circulated to his
A&R department contained “probably
eight sides, and although we ended up
not using any of the sides, there was
still that voice, which I feel is undenia-
ble,” says Grau.

He adds that country’s acceptance of
soul singer T. Graham Brown, in addi-
tion to Liberty’s signing of John Berry,
helped persuade him that “there’s a
place for this kind of voice in country
music, with the right songs.”

Grau admits that he first thought he

would have to keep the Christian mar-
ket in mind when overseeing the al-
bum’s production. However, he says,
“It just seemed to naturally fall that
way. They were just the songs that
worked for Russ as a person. It's not
that Russ isn’t a Christian anymore;
it’s just that it’s not crucial that we so
focus on the Christian marketplace.
We just cut the best music we could
find that he was comfortable with.”

Kevin Scollin, music director at
WWWW Detroit, says Taff’s single
hasn't been out long enough to elicit
substantial listener response. But he
knows where he stands. “I think it’s a
dynamite single,” he says. “I think he's
got a range and power behind his voice
that is tremendous.”

Until radio demonstrates Taff's ap-
peal, retailers are taking a wait-and-
see attitude. A buyer for WaxWorke’
Disc Jockey chain says he will seek the
acdvice of the chain’s gospel buyer be-
fore making a purchasing decision.

“I think it’s going to be a tough road
for him,” says David Watland, head
buyer for Anderson Merchandisers.
“We're debating where to categorize
him. Do we want to put him in rock/pop
or the country section? We haven’t
even identified that at this point.”

Taff is managed by Glickman and
Walt Quinn (who formerly managed
Hal Ketchum) and is booked by John
Huie of Creative Artists Agency.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org} Sheet Music Dist.

52 ALL | WANT FOR CHRISTMAS IS YOU (Songs Of Delta
Boy, ASCAP)

46 AMY'S BACK IN AUSTIN (Square West. ASCAP/Howlin’
Hits. ASCAP/Red Brazos, BMI/Onginal Hometown Sheet,
BMI)

28 ANGELS AMONG US (Beckaroo, BMI/Richville, BMI)

48 AS ANY FOOL CAN SEE (Sony Tree, BMI/Terllee, BMI/
Golden Reed, ASCAP/New Clarion, ASCAP)

44 BABY LIKES TO ROCK IT (Warner-Tamerlane, BMI/Boy
Rocking, BMI/Chinqaupin, BMI) WBM

29 BEND IT UNTIL IT BREAKS (Almo, ASCAP/Helmes
Creek, ASCAP/Polygram Int'l, ASCAP/Foggy Jonz,
ASCAP) HL/WBM

27 BETWEEN AN OLD MEMORY AND ME (EMI Apni,
ASCAP/Keith Stegall. ASCAP/EMI Blackwood, BMI) HL

25 THE BIG ONE {Housenotes, BMI)

50 CHRISTMAS TIME'S A COMIN' (Unichappeli, BMI)

57 CHRISTMAS TIME (Almo. ASCAP/Holmes Creek,

ASCAP/Polygram int’l, ASCAP/Foggy Jonz, ASCAP)

DOCTOR TIME (W.B.M, SESAC/Long Acre, SESAC/

Zomba, ASCAP) WBM

47 DOWN IN FLAMES (Warner-Tamerlane,
Dutchman, BMI/Jeff Stevens, BMI) WBM

19 THE FIRST STEP {Stroudacaster, BMI/Lazy Kato, BMI/
EMI Apnl, ASCAP/Ides Of March, ASCAP) HL/WBM

33 FOR A CHANGE (Love Thus Town, ASCAP/AN Over Town,
BMI/Tree, BMI/New Wolf, BMI) WBM

@

BMI/Flying

w

GOIN' THROUGH THE BIG D (Maypop, BMI/Wildcountry,

BMI/Route Six, BMI/Songs Of Jasper. BMI/EMI

Blackwood, BMI) HL/WBM

4 GONE COUNTRY (Polygram Int’l. ASCAP/Ranger Bob,
ASCAP) HL

13 HARD LOVIN' WOMAN (Music Corp. Of Amenca, BMI/
Mark Collie, BMI/Sony Tree, BMI/Don Cook, BMI/Zomba,
ASCAP/Inspector Barlow, ASCAP) HL/WBM

54 HAVE YOURSELF A MERRY LITTLE CHRISTMAS (Leo
Feist, ASCAP) WBM

24 HEART TROUBLE (Irving, BMI/Litlemarch, BMI) WBM

20 HERE 1AM (Morganactive, ASCAP/Pookie Bear, ASCAP)
WBM

59 HONKY TONK CHRISTMAS (Sony Cross Keys, ASCAP/
Coburn, BMI/Acuff-Rose, BMI) HL/WBM

63 1 CAN BRING HER BACK (Cupit, BMI/Cupit Memanes,

ASCAP)

IF 1 COULD MAKE A LIVING (Tom Collins, BMI/Murrah,

BMI/Seventh Son, ASCAP/Mattie Ruth, ASCAP) WBM

23 IF YOU'VE GOT LOVE (Love This Town, ASCAP/MCA,
ASCAP) HL/WBM

17 | GOT I¥ HONEST (Acuff-Rose, BMI/Big Bobcat, BMI/
Bruce Burch, SESAC) WBM

10 1'LL NEVER FORGIVE MY HEART (Sony Tree, BMI/
Showbilly, BMI/Acuff-Rose, BMI) HL/WBM

36 | SEE IT NOW (Sony Tree. BMi/Sony Cross Keys.
ASCAP/WB, ASCAP) HL/WBM

60 1T WASN'T HIS CHILD (Acuff-Rose, BMI) WBM

w
=

74 1T WON'T BE THE SAME THIS YEAR (Benefit, BMI}

43 KICK A LITTLE (Square West, ASCAP/Howlin' Huts,
ASCAP) WBM

67 LIPSTICK PROMISES (Polygram Int'l, ASCAP/Veg-0-
Music, ASCAP/Tom Collins, BMI) HL/WBM

§5 LITTLE BY UITTLE (AH Rollins, BMI/Texascity, BMI/
Maypop. BMI/Wildcountry, BMI) WBM

16 LITTLE HOUSES (Alabama Band, ASCAP/Wildcountry,
ASCAP/Acuff-Rose, BMI) WBM

38 LIVIN' ON LOVE (Yee Haw, ASCAP) WBM

73 LONG LEGGED HANNAH (FROM BUTTE, MONTANA)
(Meat And Three, BMI/Ensign, BMI} HL

64 LOOK AT ME NOW (Seventh Son, ASCAP/New Court,
BMI

68 LOSING YOUR LOVE (Benefit. BMIArving, BMI/
Eaglewood, BMI/AImo, ASCAP/Little Nemo, ASCAP)
WBM

39 MAYBE SHE'S HUMAN (lrving, BMI/Colter Bay, BMI/

Careers-BMG, BMI/Doo Layng, BMI} HL/WBM

M1 VIDA LOCA (MY CRAZY LIFE) {Ben's Future, BMI/

Sony Tree, BMI/DreamCatcher, ASCAP) HL/WBM

21 MY KIND OF GIRL (Careers-BMG, BMI/Alabama Band,

ASCAP/Wildcountry, ASCAP) WBM/HL

NIGHT IS FALLIN' IN MY HEART (EMI Blackwood, BMI/

Linde Manor, BMI/Right Key, BMI) HL

NOT A MOMENT TOO SOON (Zomba. ASCAP/Suzi Bob,

ASCAP) WBM

14 NOW | KNOW (Sony Tree, BMI/Don Cook, BMI) HL

26 OLD ENOUGH TO KNOW BETTER (Sony Tree. BMI) HL

PICKUP MAN (Songwriters Ink, BMi/Texas Wedge,

ASCAP) HL

3
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69 THE RED STROKES (Rio Bravo, BMI/Sanderson, ASCAP/
Cntenon. ASCAP/Escudilia, ASCAP/Major Bob, ASCAP/
No Fences, ASCAP) WBM

66 ROCKIN' LITFLE CHRISTMAS (Humble Artist, ASCAP/
High Steppe. ASCAP/Mighty Nice, BMI/A Andersongs,
BMI/Blue Water, BMI)

41 THE SANTA CLAUS BOOGIE (Warner-Tamerlane, BMI/
Boy Rocking, BMI) WBM

40 SHE'S NOT THE CHEATIN' KIND (Sony Tree, BMY/
Showbilly, BMI) HL

49 SHUT UP AND KISS ME {Why Walk, ASCAP) CLM

35 SOMEWHERE IN THE VICINITY OF THE HEART (Ensign,
ASCAP/Htdden Planet, BMI/Gouda, ASCAP/Buchu,
ASCAP) HL

51 SOUTHBOUND (Beginner, ASCAP) WBM

56 STORM IN THE HEARTLAND (Pier Five, BMI/Asham

Ryle, BMI)

TAKE ME AS | AM (Little Big Town, BMI/Amencan Made,

BMI/AIl Over Town, BMI/Sony Tree, BMI} HL/WBM

72 TAKE THAT (MCA, ASCAP/Gary Burr, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI) HL/WBM

22 TENDER WHEN | WANT TO BE (Why Walk, ASCAP) CLM

53 THERE GOES MY HEART (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI} HL

45 THIRD RAVE ROMANCE (Fourth Floor, ASCAP/WB.

ASCAP) WBM

THIS 1S ME (Great Cumberland, BMI/Diamond Struck.

BMI/Kicking Bird, BMI) WBM

15 THIS TIME (Travelin' Zoo. ASCAP/Beginner, ASCAP)

WBM

TILL YOU LOVE ME (Little Big Town, BMI/American

o

-~

[

Made. BMI/MCA. ASCAP/Gary Burr, ASCAP) HL/WBM

58 TRUE TO HIS WORD ({Farrenuff, ASCAP/Full Keel,
ASCAP/Farren Curtis, BMI/Mrke Curb, BMI/August Wind,
BMI/Longitude, BMI/Georgian Hills, BMI) WBM

71 TRYIN'TO GET TO NEW ORLEANS (Warner-Tamerlane,
BMI/Boy Rocking, BMI/Chingaupin,  BMi/Nubais,
ASCAP)

32 UNTANGLIN® MY MIND (Blackened, BMI/irving, BMI/
Sony Tree, BMI/Sierra Mountain, BMI} HL/WBM

34 UPSTAIRS DOWNTOWN (Songs Of PolyGram, BMI/
Tokeco. BMI) HL

42 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band.
ASCAP/Witdcountry, ASCAP/Warner-Tamerlane, BMI/
New Works, BMI) WBM

61 WHAT THEY'RE TALKING ABOUT (Seny Cross Keys.
ASCAP/Sony Tree, BMI/Tenlee, BMI) HL

18 WHEN LOVE FINDS YOU (Benefit. BMI/Edward Grant,
ASCAP/Middle C, ASCAP) WBM

30 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME
{EMI Blackwood, BMI) HL

65 WHEREVER YOU GO (Blackened. BMI/Irving, BMI)

70 WHITE CHRISTMAS {Irving Beriin, ASCAP)

75 THE WORKING ELF BLUES (Large Giant, ASCAP/WB,
ASCAP/Big Giant. BMI)

62 WORKIN' MAN BLUES (Sony Tree, BMI) HL

12 YOU AND ONLY YOU (Great Cumbertand, BMI/Diamond
Struck, BMI/WB, ASCAP/Might Be. ASCAP) WBM

37 YOU CAN'T MAKE A HEART LOVE SOMEBODY (Victona
Kay. ASCAP/BMG. ASCAP/Little Beagle, ASCAP)
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= T.BROWN,G.STRAIT {8.CLARK,J. MACRAE) (C) (V) MCA 54964 which attain 2500 detections for the first time. @ Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable
N’ (C) Cassette single availability. {D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single
3103} 2N f;'s‘{éGAL?&{ J';g(\ggm ’(@,lze)’ué%i%\é availability. (X) CD maxi-single availability. © 1995, Billboard/BPI Communications.
l 1 1 3 7 XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD 13 | LOVE A LITTLE STRONGER ® DIAMOND RIO
G.FUNDIS,H.STINSON (A.RANDAL L M.BERG) MCA M.POWELL.T.DUBOIS (C.JONES,B.CRITTENDEN.G.SWINT) ARISTA
| 2 5 G THIRD ROCK FROM THE SUN © JOE DIFFIE 15 16 15 13 | EVERY ONCE IN A WHILE @ BLACKHAWK
J.SLATE,J.DIFFIE (J. GREENEBAUM,S. WHIPPLE T.MARTIN) EPIC M.BRIGHT,T.DUBOIS (H.PAUL,V.STEPHENSON,D.ROBBINS) ARISTA
3 6 2 6 DOWN ON THE FARM © TIM MCGRAW 16 1 12 7 CALLIN' BATON §OUGE ® GARTH BROOKS
J.STROUD,B.GALLIMORE (K.K PHILLIPS,J.LASETER) CURB A.REYNOLDS (D.LINDE) LIBERTY
WHO'S THAT MAN MAN OF MY WORD COLLIN RAYE
4 2 4 N.LARKIN,H SHEDD {T.KEITH) - M TOB;O}E%BE 17 19 16 3 J.HOBBS,EASEAY,PO WORLEY (A, SHAMBLIN,G BURR) EPIC |
5 3 6 3 THE CITY PUT THE COUNTRY BACK IN ME & NEAL MCCOY 18 17 19 14 | NATIONAL WORKING WOMAN'S HOLIDAY ® SAMMY KERSHAW
B.BECKETT (M GEIGER W.MULLIS, M. HUFFMAN) ATLANTIC B.CANNON.N WILSON (R.MURRAH,P.TERRY J.D;HICKS) MERCURY
BE MY BABY TONIGHT @ JOHN MICHAEL MONTGOMERY WHISPER MY NAME @ RANDY TRAVIS
6 S 4 14 | 5 /iENDRICKS (E.HILLR.FAGAN) ATLANTIC 19 | 20 18 11 | KUEHNING (T.8RUCE) _ . = V(\;ARNER Bréos
JOHN MICHAEL MONTGOMERY
7 7 8 1 TRY TO THINK ABOUT ELVIS @ PATTY LOVELESS 20| 18 | — |35 LSWear
E.GORDY,JR. (G.BURR) EPIC HENDRICKS (F,) MYERS,G.BAKER) ~S - ATLANTIC
HANGIN' IN & TANYA TUCKER
B 11319 |3 | s o O PAM n AL e LCRUICHHELD (S POGARD SULES & TORY KU
9 12 11 11 DREAMINGIRITHIMY EVES]OREN @ CLAY WALKER 2 23 23 23 N.LARKIN H SHEDD (T.KEITH) MERCURY
J.STROUD (T ARATA) GIANT y ! .
w | 9 | 7 | 4 [ Jukesoxinee O & KEN MELLONS 23 | = | — F R O e Ul ARmARDo ALDRIDGE) O A
o - ot s WALKING AWAY A WINNER ® KATHY MATTEA
11 )18 | T2 [ AT THE CowaIp. S Do CIVIEESGILL 24 )22 | 17| 22 | ,\600sHaPiR08DIPERD) MERCURY
WATERMELON CRAWL . © TRACY BY 5 | 2 22 THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY
12 0| — | 2 TN E oo D RER ) MRCE 3 21 | CFARREN (L.STEELE.C FARREN) CURB
8 0 18 WINK = & NEAL MCCOY @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 1 8.BECKETT (B.DIPIERO,T.SHAPIRO)} ATLANTIC dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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"*Billboard.Latin 50, .

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by

=3

by John Lannert

FONOVISA, GLOBO, AND SONY To Settle: Less than
one month after Fonovisa filed a trademark infringement
lawsuit against Globo Records, its distributor (Sony Discos)
and Sony’s parent company (Sony Music Entertainment),

figures obtained from the Associacio Brasileira Dos Produ-
tores De Discos (ABPD), PolyGram Brazil led all labels in
market share in November, with 22.99%. Second-place fin-
isher Sony (18.23%) was followed by BMG (17.4%), EMI
(14.61%), Warner (11.23%), and TV Globo’s record division
SIGLA (10.28%).

PolyGram also topped all labels in market share in the
January-November period. PolyGram’s 19.23% bested the
17.96% posted by Warner, PolyGram’s recent neck-and-
neck competitor. Close behind Warner were Sony (17.82%),
BMG (15.75%), EMI (13.16%), and SIGLA (10.44%).

NEW YEAR'S WISH: Speaking of market share, wouldn’t
it be fantastic (not to mention incredibly useful) if the U.S.

WEEK

x
!
W
z

§ & | ARTIST (agEL & NUMBER/DISTRIBUTING LABEL

LAST

THIS

TITLE

* & & GREATEST GAINER/NO. 1 * % *

1 18 | LUIS MIGUEL @ WEA LATINA 87238 17 weeks atNo.1  SEGUNDO ROMANCE

79 GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA

34 CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA

SELENA £MI LATIN 28803 Wil AMOR PROHIBIDO

59 GIPSY KINGS ELEKTRA MUSICIAN 61599/ELEKTRA LOVE & LIBERTE

2
3
4 40
5
7

28 RAUL DI BLASIO aRi0LA 20238/BMG BB PIANO DE AMERICA 2

10 79 GIPSY KINGS @ ELEKTRA 60845 GIPSY KINGS

9 4 EMILIO EMi LATIN 29116 SOUNDLIFE

15 PLACIDO DOMINGO ANGEL 55263/EMI LATIN DE MI ALMA LATINA

11 10 OLGA TANON WEA LATINA 97881 SIENTE EL AMOR

Bz~ 006~ BRI

Iincludes 20 Greatest Hits
Sug. List $16.98 CD, $10.98 CAS Sel. #3139
Tracks: Feelings - Rhapsody in Blue - Fur Elise - My
Way - La Vie En Rose - Ballad Pour Adeline - Love
Story - Ne Quiette Pas - Il Mondo - Volare - Over
The Rainbow - Oceano - People - Coracoao
Appaxionado - Chariots of Fire - Begin The Beguine
- When A Man Loves A Woman - La Mer
# 60 Plus Minutes - Extended Play CD & Cas.

# Coming in February 1995... The "Prince of
Romance" Valentine's Day TV campaign.

the four companies appear on the verge of settling out of Latino labels would divulge their companies’ sales statis- 14 | 79 | LUIS MIGUEL A WEA LATINA 75805 ROMANCE
court. ‘ . o | ties? Let's hope the RIAA's nascent Latin committee will 12 | 8 | 4 | VARIOUS ARTISTS waLT oisnev 67626 NAVIDAD EN LAS AMERICAS
That’s according to Fonovisa’s attorney, José Zorrilla, resolve that issue. As it stands now, the U.S. Latino market 13 | 15 1 13 | INDIA 50m0 Ao 81373/50n7 iG]
who adds that Fonovisa is waiting for Sony to turn over the  is one of the very few Spanish-langiage territories not pro-
. . = 2 oo 14 | 12 | 79 | MANA wea LATINA 50818 DONDE JUGARAN LOS NINOS
sales results of the Globo/Sony album “Bukimania—La Mi-  viding sales and market share data. @ T < T R ———
sica De Marco Antonio Solis & Los Bukis.” c ELEKTRA 60765 CANCIONES DE Mi PADRE
Zorrilla says that sales information for “Bukimania” will AIFANES KICKS IT IN D.F.: A muddy sound system 16 | 13 | 8 | JERRY RIVERA soNY81426 LO NUEVO Y LO MEJOR
form the basis of the financial settlement with Sony. “We  marred the triumphant return of BMG’s star rockers Cai- 17 | 16 | 15 | LA DIFERENZIA ARISTA-TEXAS 18786/8MG LA DIFERENZIA
will not prosecute the complaint at this point,” says Zorrilla, fanes to the Mexico City, D.F., but the raucous crowd of 18 | 17 | 26 | JUAN GABRIEL ARIOLA 21898/BMG GRACIAS POR ESPERAR
“because we've been given assurances the case will settle.  more than 22,000 did not seem to rpmd. . 19 | 20 | 23 | JUAN LUIS GUERRA 440 KAREN 21110/8MG FOGARATE
If we are satisfied with (Sony’s] accounting, thtgg the case ; Thethharg-l‘ogk hiirll?lgs tgie?i)ﬂco'shuppﬂ ﬁlasses, Cai- 20 | 18 | 7 | BANDA MACHOS ronovis oz GRACIAS MUJER
will be settled and [Sony]) will agree to a stipulated injuction  fanes thundered through a -hour show at the cavernous o
not to do this again.” Palacio De Los Deportes Dec. 8, but often they were peril- @ 47 [ MANA WEA LATINA 58722 EI
In its complaint, filed Dec. 7 at the U.S. District Court, ously close to being drowned out by the roar of their fans. @ 25 | 26 | JON SECADA sek 29683/EMI LATIN S| TE VAS
Central District of California, Fonovisa alleged that Sqny The band ran t.hrough most of the material from its latest 23 | 28 | 16 | ANA GABRIEL sonv 81401 AYER Y HOY
used the names Marco Antonio Solis and Los Bukis with-  album, “El Nervio Del Volcdn, drawing noisy cheers from 29 | 79 | GIPSY KINGS evekrra 60892 MOSAIQUE
out permission of Fonovisa, who declared exclusive owner-  the audience, who actually succeeded in suffocating the % T2 LIl virions amtiess
ship of the two artists’ names. Marco Antonio Solis & Los  opening strains of the band’s classic “La Célula Que % 15 1 HBL132550NY : SALSA MIX
Bukis is Fonovisa’s flagship act, notching two gold records  Explota.” SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS
in the U.S. “Bukumania” was recorded by session musicians. Caifanes often has inclided Mexican Indian themes and 21 | 30 | 79 | GIPSYKINGS eLeKTRA 61390 LIVE!
The lawsuits’ defendants declined comment. images in its musie, and the Mexico City show was no excep- 28 | 31 | 3 | LUIS MIGUEL Emi LATIN 31642 ROMANTICO DESDE SIEMPRE
tion. Video of the group in action was spliced with footage 29 | 26 | 11 | CHAYANNE sony 81366 INFLUENCIAS
POLYGRAM TOPS IN BRAZIL: According to the latest (Continued on next page) 30 | 21 | 32 | LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES
31 | 22 | 79 | JULIO IGLESIAS A? SONY 38640 JULIO
32 24 5 GILBERTO SANTA ROSA sony 81462 DE CARA AL VIENTO
34 | 23 | VICENTE FERNANDEZ sonv 81321 RECORDANDO A LOS PANCHOS
T ST
U 33 7 FAMA SONY 81546 ENAMORATE
[ ] [ ]
H F k R 35 | 3 | 5 | VARIOUS ARTISTS M
m AX 81430 MERENGUE MIX
Rl cl“‘“ l’d c I uya e r » a n ra n le u lz 36 37 17 CRISTIAN MELODY 0503/FONOVISA CAMINO DEL ALMA
. HRAALLZ "
o Wudwa/ M/orél/ erandofe 40 | 68 | GIPSY KINGS ELEKTRA 61179 ESTE MUNDO
S— 38 | 32 8 LA TROPA F MANNY 13049/WEA LATINA HERMANOS HASTA EL FIN
13 | 7 | LUIS ENRIQUE son 81360 LUIS ENRIQUE
=2 tchard Clayderwian | l‘" 40 | 38 | 10 | JAIME Y LOS CHAMACOS FREDDIE x COMO TE LLAMAS PALOMA?
e 5 T 41 39 38 LA MAFIA SONY 81215 VIDA
e dﬂ - f (42)| RE-ENTRY | GIPSY KINGS ELekrra 61019 ALLEGRIA
4 7 i
r/l”w Wik I8 RE-ENTRY | LINDA RONSTADT ELEKTRA 61239 MAS CANCIONES
44 | 35 | 4 MAZZ EM! LATIN 30272 REGALO DE NAVIDAD
RE-ENTRY | VARIOUS ARTISTS RODVEN 3132 PURA SALSA VOL. 2
46 | 45 | 4 VARIOUS ARTISTS EMI LATIN 30719 MEREN HITS ‘94
* % % HOT SHOT DEBUT * % * ‘
NEWD» | POPE JOHN PAUL 1 MAX LM 200/SONY (B EL ROSARIO DEL PAPA
48 | 50 | SELENA EMI LATIN 30907 12 SUPER EXITOS
RE-ENTRY JULIO IGLESIAS soNY 84304 HEY!
RE-ENTRY | JUAN LUIS GUERRA 440 KAREN 109/BMG BACHATA ROSA

Includes the hit “Mirandote”
Sug. List $13.98 CD, & $8.98 CAS Sel. #3154

Tracks: Mirdndote (Looking at You) - Mi Férmula de
Amor (My Love Formula) - Mas Alla de La Piel
(Beyond the Skin) - La Que Me Quita y No Me Da
(The One Who Takes Away and Won't Give) - ¢Qué
Somos TO y Yo? (What Are We, You And Me?) -

Dudes De Mi (Don’t Doubt Me)and more...

# Frankie’s first studio recording in 2 years.

# “Mirandote”, produced in Puerto Rico... is
sensational! Features Frankie's soulful vocals.

National UNIVISION TV campaigns - December 26, 1994 to January 27, 1995

Feves £Ecorps inc.

NAIRD

CD'S, TAPES & MUSICAL VIDEOS
140 NW 22 Avenue, Miami, Florida 33125 Tel (305) 541-6686 Fax (305) 642-2785

TODO EN MUSICA - EVERYTHING YOU NEED IN MUSIC - FULLY COMPUTERIZED

Major Credit Cards Accepted

TROPICAL/SALSA

REGIONAL MEXICAN

1 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE

2 CARLOS VIVES POLYGRAM
LATINO CLASICOS DE LA
PROVINCIA

3 GIPSY KINGS ELEKTRA MUSI-
CIAN/ELEKTRA LOVE & LIBERTE

4 RAUL DI BLASIO ARIOLA/BMG
PIANO DE AMERICA 2

5 GIPSY KINGS ELEKTRA
GIPSY KINGS

6 PLACIDO DOMIMGO ANGELEMI
LATIN'DE MI ALMA LATINA

7 LUIS MIGUEL WEA LATINA
ROMANCE

8 VARIOUS ARTISTS WALT DISNEY
NAVIDAD EN LAS AMERICAS

9 MANA WEA LATINA
DONDE JUGARAN LOS

NIN
10 JUAN GABRIEL ARIOLA/BMG
GRACIAS POR ESPERAR
11 MANA WEA LATINA EN VIVO
12 JON SECADA SBK/EMI LATIN
SI TE-V
13 GIPSY KINGS ELEKTRA
MOSAIQUE
14 GIPSY KINGS ELEXKTRA LIVE
15 LUIS MIGUEL EMI LATIN
ROMANTICO DESDE SIEMPRE

1 GLORIA ESTEFAN EPIC/SONY
MI TIERRA
2 OLGA TANON WEA LATINA
SIENTE EL AMOR
3 INDIA SOHO LATING/SONY
DICEN QUE SOY
4 JERRY RIVERA sony
LO NUEVO Y LO MEJOR
S JUAN LUIS GUERRA 440
KAREN/BMG FOGARATE
6 VARIOUS ARTISTS
MAX/SONY SALSA MIX
7 SOUNDTRACK ELEKTRA
THE MAMBO KINGS
8 GILBERTO SANTA ROSA
SONY DE CARA AL VIENTO
9 VARIOUS ARTISTS
MAX/SONY MERENGUE MIX
10 LUIS ENRIQUE soNy
LUIS ENRIQUE
11 VARIOUS ARTISTS RODVEN
PURA SALSA VOL. 2
12 VARIOUS ARTISTS EMI LATIN
MEREN HITS '94
13 JUAN LUIS GUERRA 440
KAREN/BMG BACHATA ROSA
14 CELIA CRUZ RMM/SONY
IRREPETIBLE
15 VARIOUS ARTISTS SONY
SALSA MAGIC

1 SELENA EMm! LATIN
AMOR PROHIBIDO
2 EMILIO EMI LATIN
SOUNDLIFE
3 LINDA RONSTADT ELEKTRA
CANCIONES DE MI PADRE
4 LA DIFERENZIA ARISTA-
TEXAY/BMG LA DIFERENZIA
5 BANDA MACHOS FONOVISA
GRACIAS MUJER
6 ANA GABRIEL sony
AYER Y HOY
7 LOS TIGRES DEL NORTE
FONOVisA LOS DOS PLEBES
8 VICENTE FERNANDEZ somy
RECORDANDO A LOS PAN-
CHOS
9 FAMA soNY ENAMORATE
10 LA TROPA F MANNY/WEA LATINA
HERMANOS HASTA EL FIN
11 JAIME Y LOS CHAMACOS FR D>
DIE COMO TE LLAMAS PALOMA?
12 LINDA RONSTADT ELEKTRA
MAS CANCIONES
13 SELENA EMi LATIN
12 SUPER EXITOS
14 JAY PEREZ sONY
STEEL RAIN
15 LOS TEMERARIOS AFG SIGHMA
TU ULTIMA CANCION

| (O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-

cation for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer shows
chart's largest unit increase. indicates past or present Heatseeker title. © 1995, Billboard?8P|
Communications and SoundScan, Inc.
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LATIN NOTAS

(Continued from preceding puge)

of Indian villages and archaeological 1u-
ins. Midway in the concert, lead singer
Saul Herndandez paused to reflect on
the dramatic changes that had taken
place in Mexico in the past year. He ex-
horted the adoring crowd to recognize
the rights and culture of Mexico’s most

oppressed class.

With their Mexico City show, Her-
ndndez and bandmates Alejandro Mar-
covich (guitar) and Alfonso André
(drums) — who were backed during the
concert by a saxophonist, keyboardist,
and percussionist — concluded a six-

FIE BRE
LRITINA

* Knowledgeable Latin Service Reps.
® Best Prices Guaranteed
® Catalogs and Flyers

LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE o SUITE 116 ¢ SAN DIEGO o CALIFORNIA 92126

* 100% Retums* ( on recommended products) TOLL FREE :

Largest Vo,
Sele%tmn 3 9
\J

Musu:'

PHONE
FAX

(619) 695-8863
(619) 695-3768
1-800-74-LATIN

fii PLUS THE BEST PRICES
FROM COAST TO COAST it

; Cobf Wow bor o FREE Brochure
(213) 588-9323 - (800) 577-2546

FROM ANYWHERE IN THE USA.

PRAJIN DISTRIBUTORS
5801 Pacific Bivd - Huntington Park, CA 90255

DISTRIBUIDORA ONE-STOP MAS GRANDE DE MUSICA LATINA
jLLAMENOS DISCOS COMPACTOS HABLAMOS
HOY! .
Toll Free CASSETTES PORTUGUES
800-745-4509 VIDEOS
Fax: 212-563-4847 i FRANCES
Tel. 212-563-4508 ACCESSORIOS ]
Mia. 305-591-7684 y ESPANOL
Fax 305-477-0789 —
471 W, 42 ST. NY, Y. 10036 MUCHO MAS ] INGLES

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN

MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 S.W. 12 Street Miomi, FL 33144 » Local: (305) 262-7711 » Fox: {305) 261-6143

month trek that has taken them
through most of Mexico, Spain, Colom-
bia, Panama, and Canada, as well as
various hot spots of Mexican rock in the
US. such as Kl Paso, Texas. and Los
Angeles.

The tour also included a stop in
Miami, where the band taped an
“Unplugged” session for MTV Latino.
After its Mexico City performance,
group members accepted three plati-
num records for “El Nervio.” Platinum
in Mexico is 250,000 units sold. OCESA
Presents promoted the show.

’

94 CHART LEFTOVERS: Sony
chanteuse Ana Gabriel pulled an unu-
sual chart feat Feb. 26 when the Mexi-
can superstar reigned over both the

Arturo Makes The Grade. GRP

Records’ ace trumpeter Arturo
Sandoval, left, is pictured with NARAS
executive director Jim Berk at the Nov.
7 USC/Notre Dame football game,
where Berk presented Sandoval with
the inaugural NARAS Foundation
Award, given for “excellence in music
education.” Sandoval performed
before a sold-out crowd during halftime

festivities at the Los Angeles Coliseum.

Hot Latin Tracks and Boxscore list

ings. That week, Gabriel’s ballad
“Luna” ruled the Hot Latin Tracks
chart for the second straight week,
while her Feb. 12-13 shows at Radio
City Music Hall in New York grossed
$525,780, the highest box-office tally of
the week. Boxscore figures were tallied
by Amusement Business . . . And speak-
ing of box oftice figs, Amusement Busi-
ness reports that Mexico City’s Her-
manos Rodriguez Autodromo was home
to the second-most profitable stop of
Pink Flovd’s 1994 tour. The band’s
April 9-10 gigs at the auto speedway,
promoted by Concert Productions In-
ternational USA and OCESA Presents
Inc., generated $5,234,862 ... Gloria
Estefan’s “Mi Tierra” stayed atop the
Billboard Latin 50 for 49 weeks in a
row, untit the album was knocked out of
first place June 11 by Selena’s “Amor
Prohibido.” “Mi Tierra” went on to log
59 weeks at No. 1 before being dis-
lodged again Sept. 17 by the only other
dise to top the Billboard Latin 50: “Se-
gundo Romance.” Luis Miguel’s smash
has since remained at No. 1 on the
chart for 15 weeks. Coincidentally,
Estefan and Selena became first-tine
Granmy winners in 1994 ... One last
chart fact:“Nuneca Voy A Olvidarte”
reached the top 10 twice in 1994, ini-
tially as a ballad chart-topper by Mel-
ody/Fonovisa heartthrob Cristian and
then later as a No. 10 salsa entry by
Soho Latino/Sony diva India.

Assistance in preparing this column
was provided by Sam Quinones in
Mezxico City.

Billboard.

FOR WEEK ENDING JANUARY 7, 1995

=
Broadcast Data Systems
™ r / / / J
COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
z DATA SYSTEMS' RADIO TRACK SERVICE. 117 LATIN MUSIC STATIONS ARE
- oo Se ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
2u | Sg| €| ARTIST TITLE
E2 |52 | | TS| LABEUDISTRIBUTING LABEL
**x *NO. 14 % %
1 1 1 q SELENA & NO ME QUEDA MAS
EMI LATIN 4 weeks at No. 1
LA MAFIA & ME DUELE ESTAR SOLO
2 2 2 ] sony
3 3 3 10 LUIS MIGUEL & | A MEDIA VUELTA
WEA LATINA ]
@ 5 ] 4 FITO OLIVARES EL COLESTEROL
(A2 FONOVISA . |
5 4 5 ] LIBERACION VUELVE Mi AMOR
FONQVISA
LOS MIER TE AMO
6 ! 8 ! FONOVISA _
71 8| g | 7 | Lucero SIEMPRE CONTIGO
- MELODY/FONOVISA |
g | o | 11| 5 | CRISTIAN CON TU AMOR
MELODY/FONQVISA ;
9 9 B 7 PEDRO FERNANDEZ MI FORMA DE SENTIR
POLYGRAM LATING
10 10 10 8 E&MA & QUIERO VOLVERTE A VER
1 1 7 I LOS REHENES NI EL PRIMERO NI EL ULTIMO
FONQVISA
13 16 5 EVZ"ESPIEL PENA VEN Y VEN
* % * AIRPOWER * * *
LOS BUKIS NAVIDAD SIN T!
N ERERE
| Se—
16 19 4 INDUSTRIA DEL AMOR NO TE IMAGINAS
INICO/EONOVISA
* % * AIRPOWER * * %
5| 23 | 3 | 5 | LOSTEMERARIOS QUE POCA SUERTE
AFG SIGMA
INDIA ESE HOMBRE
16 ]2 3 SOHO LATINO/SONY
17 12 13 1 _SOIT\‘%%(A & TE AMO, TE AMO, TE AMO
18 14 12 3 ;/c!r\?YENTE FERNANDEZ NO, NOY NO
19 17 14 9 é.(g‘lvs ENRIQUE @ AS| ES LA VIDA
22 21 ] BANDA ARKANGEL R-15 LA QUE ME HACE LLORAR
| UNA/FONOVISA
BANDA MACHOS LAS HABAS
38 | 40 | 3 | ronovica
BANDA BLANCA SWING LATINO
30 | 26 8_ | FONOVISA
@] w0 | 1| 5 | LADIFERENZIA LINDA CHAPARRITA
| _ARISTATEXAS/BMG _
24 19 2 1 &)F;E)JVII"S? MOJADO PARA QUE
@ 25 38 5 JORGE LUIS CABRERA MUSICA ROMANTICA
MUSART/BALBOA o .
LOS TIGRES DEL NORTE NAVIDAD DE LOS POBRES
NEW D 1 FONQVISA
27 2 LOS FANTASMAS DEL CARIBE & M| PEQUENO AMOR
% 8 6 RODVEN
3 10 | FANDANGO USA TE AMARE UN MILLON DE VECES
FRELCIE
EZEQUIEL PENA PREFIERO PARTIR
B |23 3 | ronovisa R
REENTRY | 2 | LOS INVASORES DE NUEVO LEON PENSANDO EN T
31| 28 | 33 | 4 | CHARLIEMASSO TE ME VAS
39 | 24 | 5 | OLGATANON ES MENTIROSO
| J] MER WEA LATINA
JUAN GABRIEL LENTAMENTE
BAa 15 1 | srioiasme
% | 27| % | 3 | MANDINGO SEGUIRE TU HUELLA
35 35 o STEPHANIE LYNN & HIGH ENERGY & 0JOS PARA TI
5 EMLLATIN
3 | 37 | 35 | 10 | LOS TIRANOS DEL NORTE TRAGOS AMARGOS
T
REENTRY | 2 | LOS TIGRES DEL NORTE ENTRE EL AMOR Y YO
3% | 3| 25| 2| BANDAZ LA NINA FRESA
39 | 3 | 3 | 7 | LOSREYESLOCOS EL LLORON
.m RE-ENTRY sGo'ht'vBERTO SANTA ROSA TE PROPONGO
TROPICAL/SALSA REGIONAL MEXICAN
35 STATIONS 21 STATIONS 69 STATIONS
1 LUIS MIGUEL WEA LATINA 1 INDIA SOHO LATINO/SONY [ 1 LA MAFIA sony
LA MEDIA VUELTA ESE HOMBRE ME DUELE ESTAR SOLO
2 LUCERO MELODY/FONOVISA 2 LUIS ENRIQUE sonY 2 SELENA EMI LATIN
SIEMPRE CONTIGO ASI ES LA VIDA NO ME QUEDA MAS
3 CHARLIE MASSO SONY 3 GILBERTO SANTA ROSA 3 FITO OLIVARES FONOVISA
TE ME VAS SONY TE PROPONGO EL COLESTEROL
4 CRISTIAN MELODY/FONOVISA 4 OLGA TANON WEA LATINA 4 LIBERACION FONOVISA
CON TU AMOR ES MENTIROSO VUELVE MI AMOR
5 LAURA PAUSINI WEA LATINA 5 MANNY MANUEL MERENGA 5 LOS MIER FoNOVISA
SE FUE 20/SONY PERO QUE. TE AMO
6 EDNITA NAZARIO EMI LATIN 6 TONY VEGA RMM/SONY 6 EZEQUIEL PENA FONOVISA
QUIERO QUE ME HAGAS. ESTOY EN EL PROCESO. VEN Y VEN
7 JUAN LUIS GUERRA 440 7 ALEX D’CASTRO RODVEN 7 FAMA SONY
KAREN.BMG EL BESO DE. SUENO DESPIERTO QUIERQ VOLVERTE A VER
8 LUIS ENRIQUE SONY 8 JERRY RIVERA SONY 8 LOS REHENES FONOVISA
ASI ES LA VIDA ME ESTOY. NI EL PRIMERO NI EL
9 JUAN GABRIEL ARIOLA/BMG 9 LOS SABROSOS DEL 9 LOS TEMERARIOS AFG
LENTAMENTE MERENGUE M P QUE SIGMA QUE POCA SUERTE
10 ARIZTIA SDI/SONY 10 LALO RODRIGUEZ EMI LATIN | 10 INDUSTRIA DEL AMOR
PALABRAS DE HOMBRE AUNQUE LO DUDES UNICO/FONOVISA NO TE
11 INDIA SOHO LATINO/SONY 11 FRANKIE RUIZ RODVEN 11 SPARX FONOVISA
ESE HOMBRE MIRANDOTE TE AMO, TE AMO, TE AMO
12 OLGA TANON WEA LATINA 12 CANA BRAVA PLATANO 12 BANDA ARKANGEL R-15
ES MENTIROSO CUMANDE LUNA/FONOVISA LA QUE...
13 SELENA EMI LATIN 13 LAURA PAUSINI WEA (ATINA | 13 LUIS MIGUEL WEA LATINA J
NO ME QUEDA MAS SE FUE LA MEDIA VUELTA
14 PEDRO FERNANDEZ pOLY 14 JOHNNY VENTURA 14 VICENTE FERNANDEZ SONY |
GRAM LATING MI FORMA SDIGLOBO'SONY NO | NO, NO Y NO
15 CHAYANNE SONY 15 EDGAR JOEL RODVEN | 15 LA DIFERENZIA ARISTA ]
QUERIDA ME ATRAPA LA NOCHE TEXAS/BMG LINDA.

(O Records shawing an increase
for mare than 20 weeks will not recewve a bullet, even it it registers an increase i detections. Airpower awarded to those records whic
600 detections for the first ime. If two records are tied in number of
below the top 20 are removed from the chart after 26 weeks.

detections over the previous week, regardless of chant movement. A record which has been on the chart
atta

%vs the record being played on more stations is placed firs!. Records
199! board/BPI Ccmmun cations, Inc

n
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Top GContemporary Christian.
- ’ Compiled from a national sample of retail store
e, and one-stop sales reports.
2 [ €] |ARTIST TITLE
B o 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & %
L1 20 e 3 weeles 31 No, ] HOUSE OF LOVE
| 2 (1|5 [ STEVEN CURTIS CHAPMAN @ sparRrow 1408 B8 HEAVEN IN THE REAL WORLD
|_3—“ 337 " SANDI PATTI  wORD 9443 §B FIND IT ON THE WINGS
4 |4 Il | 4 HIM  BENSON 4046 THE RIDE
5 5- 109| DC TALK @  FOREFRONT 3002/STARSONG FREE AT LAST |
6 8 | 21 | NEWSBOYS  STARSONG 8814 GOING PUBLIC
g
T | 7 |33| AMY GRANT  MYRRH 6962/WORD HOME FOR CHRISTMAS
8 | 6| 15| ASHTON/BECKER/DENTE sparrow 1389 ALONG THE ROAD
9 | 9|5 | MICHAEL CARD  SPARROW 1421 POIEMA
10 | 14| 5 | STEVE GREEN sparrow 1412 PEOPLE NEED THE LORD
‘ 11 | 13|63 | CARMAN @  sPaRROW 1387 THE STANDARD
| 12 | 12| 5 |4HIM  Benson 2187 SEASON OF LOVE
- 13 10| 7 | WAYNE WATSON  woro e242 ONE CHRISTMAS EVE
14 | 11|63 | MICHAEL W. SMITH  REUNION 0086/WORD FIRST DECADE 1983-1993
15 | 20| 5 | KIDS CLASSICS  BENSON 4054 CHRISTMAS CAROLS
16 | 15] 13 | BEBE & CECE WINANS  SPARROW 1417 RELATIONSHIPS
H 17 | 51 | TWILA PARIS  STARSONG 8805 BEYOND A DREAM
18 | 16| 11 | CARMAN  EVERLAND 947~5/WORD YO KIDS 2 N
19 | 27| 5 | KIDS CLASSICS  BENSON 4058 CHRISTMAS FAVORITES
20 | 18| 3 | AMY GRANT  MYRRH 6962/WORD HOME FOR CHRISTMAS
21 | 21 | 19 | BRYAN DUNCAN  MYRRH 6973/ WORD SLOW REVIVAL
22 |30 | 3 | ACAPPELLA  WORD 9612 HYMNS FOR ALL THE WORLD
23 | 25| 37 ; AUDIO ADRENALINE ~ FOREFRONT 3012/STARSONG DON'T CENSOR ME
24 | 28| 5 | OUT OF EDEN  GOTEE 3818/MYRRH LOVIN' THE DAY
25 |RE-ENTRY| MICHAEL CARD  SPARROW 1296* THE PROMISE
26 |[NEWD | KATHY MATTEA  MERCURY/LIGHT 5123/MERCURY GOOD NEWS
27 | 33| 43 | MICHAEL CARD  SPARROW 1435 JOY IN THE JOURNEY
28 | 19| 7 | VARIOUS ARTISTS  STARSONG 1018 CELEBRATE THE GIFT
29 [RE-ENTRY) CARMAN  SPARROW 1339 ABSOLUTE BEST
30 | 23| 7 | VARIOUS ARTISTS BRENTWOOD 5342 AMERICA’S 25 FAVORITE HYMNS
31 | 26| 47 | POINT OF GRACE  WORD 26014 POINT OF GRACE
32 [ 22121 | VARIOUS ARTISTS  SPARROW 1404 NEW YOUNG MESSIAH
33 |34 1137] RAYBOLTZ wORD 5473 MOMENTS FOR THE HEART
34 |31]25| TAKE6  WARNER ALLIANCE 4150/SPARROW JOIN THE BAND
35 | 10; NEWSBOYS  STARSONG 8251 NOT ASHAMED
36 | 35|13 | MARK LOWRY  WORD 9441 MOUTH IN MOTION
37 | 32| 11 | SIERRA  sTARSONG 1003 SIERRA
| 38 [ 3833 | cLAY CROSSE  Reunion s728m0RD MY PLACE IS WITH YOU
39 |36 [ 39 | OUT OF THE GREY  SPARROW 1405 DIAMOND DAYS
40 | 29 | 9 | GUARDIAN  PAKADERM 83186/MYRRH SWING SWANG SWUNG

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; & RIAA cer-
tification for sales of 1 million units with each additional million indicated by a numeral following the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyi available. EBindicates past
or present Heatseeker title.© 1995, Billboard/BP! Communications.
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Gospel
ICIIRY

by Deborah Evans Price

LARNELLE’S SILVER ANNIVERSARY: Welcome to
1995! As we watch the old vear fade away and usher in the
new one, it’s usually a time of reflection for most people—
a time to look back on one’s accomplishments and plan for
the future. Benson Music Group’s Larnelle Harris cele-
brated his 25th year in Christian music in 1994, and though
he has a lot to be proud of, that’s not Harris’ style. He's
modest when asked about the accolades bestowed during
his career, and instead chooses to focus on what he looks
forward to in the future.

First on the agenda is recuperating from a hip replace-
ment he had done just before Christmas. Harris says the
operation was planned. It wasn’t due to a recent injury, but
had been coming on for a long time. Talking from his hos-
pital bed in Kentucky, Harris sounded cheerful and well,
not at all like someone who had undergone major surgery.

The operation caused Harris to miss participating in the
Young Messiah tour in December (the first Y.M. tour he
has ever missed), but plans call for him to resume working
in a couple of months. In addition to his next studio album,
there is talk of Benson releasing a package commemorat-
ing Harris’ silver anniversary. With the wealth of material
the label can draw from, it’s sure to be a wonderful collec-
tion.

Harris began his career as a drummer for the Spurlows,
and says that early performances were nerve-wracking. “I
thought, ‘What in the world are vou doing?’ I was scared

to death, and wanted to go home,” he says of his first con-
cert. He grew much more comfortable with an audience,
and embarked on a solo career that has since garnered five
Grammys and 10 Doves. He has traveled the world, and
cites his trips abroad among his most rewarding experi-

ences. Last year, Benson released Harris’ 16th album, |

“Bevond All The Limits,” an ineredible project that makes
it obvious why he has enjoyed such longevity and world-
wide appeal.

When asked to share a few thoughts on the industry
from the perspective of his 25 years, Harris says, “The big-
gest change I've seen is the want and the seeing of the
need to reach out across musical lines with the music and
the message of Christ. I think for awhile we were enter-
taining ourselves. And there’s nothing wrong with that. We
need to encourage each other, but over the years I've ve-
ally seen an effort to reach out with the truth. There are
certain ways we can write and say things that anyone will
listen to . . . We have reached out across the board in every
kind of musical style imaginable to reach people with the
truth. The message has been here a long time. I'm just
thankful for people who are continually searching and
working to find effective ways of expression.”

ALSO ON THE MEND: Another Benson artist is also
recuperating. On Dec. 18, Al Denson’s plane was making
a final landing approach to San Antonio International Air-
port when it erashed. Denson was listed in stable condition
at press time; one pilot was critically injured, but the other
pilot sustained only minor injuries and was able to go for
help. According to Benson Music Group, Denson will re-
quire facial reconstructive surgery.

After seeing the wreckage, Denson’s wife, Tracie, said,
“It’s only by the grace of God that anyone survived.” The
FAA investigation had yet to be completed, but speculation
is that the crash resulted from engine failure.
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by Lisa Collins

n

" RINCELY PURSUITS: John P. Kee has a great deal
to be excited about these days. He says his new deal with
Jive-Zomba is shaping up nicely. In November. he received
a Stellar Award in the male vocalist category for his recent
solo effort, “Colorblind.” And this month marks the release
of “Show Up,” his latest recording with his New Life Com-
munity Choir, which already is being touted as his best
work yet.

“I'm very excited,” Kee says. “With this album, I went
back a little bit and did a lot of traditional stuff. There’s
even a song on the album that renders an altar call” But
another tune hits home most for the artist who's been
dubbed “the prince of gospel.” Ironically. the song deals
with suwrvival—the mode in which Kee says he finds him-
self, some 12 years after debuting on the gospel scene.

“There’s a point in your career where you really do have
to keep your eye on God, and not what’s around you,” he
says. “There are so many pitfalls ... so many people who
aren’t about what they say they are. I've been through a
lot of that, so I've kind of adopted the tune ‘I Will Survive’
[not related to the "70s disco hit] as my personal theme
song.” And while every song on the album is dedicated to
somebody, he says his song goes out to his enemies. “It's
my way of telling them they're not going to pull me down,”
he says.

For a time, though, industry insiders said that Kee was
his own biggest enemy. His triple-threat approach—aside

from recording solo, Kee also records with the New Life
Community Choir and his Vietory In Praise Seminar
Mass Choir—has left Kee flooding the market with al-
bums that often have competed with each other.

“T've heard that,” he says. “But I want to point out that
sales of the albums didn’t decline. T think, instead, that
there are just some political things going on in gospel. But
my philosophy is ‘if it’s not broke, don’t {ix it.” Besides, the
kids are pleased. They’re still coming to the concerts and
surrendering to God. That's more important to me than im- |
pressing other artists.

“What we [the New Life Community Choir] do is bigger
than me. Qurs is a message of deliverance. I think for
many, it got old for a minute—you know, the novelty of the
kids in the choir being off the streets. That almost became
passé. But it’s still what we're about—kids coming off the
streets and turning to God.”

That aim is one of the reasons why Kee is so enthused
about his latest release. “ ‘Show Up’ has so many strong
messages for voung people,” he says. “I'm just hoping it
leads to deliverance.”

The title track is dedicated to Gospel Music Workshop
chair Al Hobbs. “I was at a concert in San Francisco, and
Al Hobbs—who was addressing the erowd—said, ‘Turn to
your neighbor and tell them that God will show up in
time.””

BRIEFLY: In association with Ocean Records, contempo-
rary gospel pioneer Gentry McCreary has launched a new
label, “Gentry McCreary Presents.” Its first offering is the
recording debut of former Thomas Whitfield protégé
James Brown. His solo effort “Oh Give Thanks: A Celebra-
tion To Thomas Whitfield” was released last month . . . And
Benson branches out into gospel rap with “Rev Run Rec-
ords,” born out of a production pact with Run of the
groundbreaking rap unit Run-D.M.C.

O, every thing

® chere is a sea-
son, and a time
g (O every purpose
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DOTTIE PEOPLES
& The Peoples Choice Chorale

“ON TIME GOD”

i3 aloal line!
Atlanta International Record Company., Inc.

881 Memorial Drive, S.E., Atlanta, GA 30316 (404) 524-6835

Billboard

FOR WEEK ENDING JANUARY 7, 1995

- Compiled from a national sample of retail store
& g . | and one-stop sales reports.
2 4|0
o | €| ¢ |ARTIST TITLE
I | & | = | LABEL & NUMBER/DISTRIBUTING LABEL ]
* x NO.1 x x
1 7 | HELEN BAYLOR
l WORD 66443/EPIC 11 weeks at No. 1 THE LIVE EXPERIENCE |
1 2 2 | 21 | THE WILLIAMS BROTHERS  BLACKBERRY 1606/MALACO IN THIS PLACE ;
3 3 | 81 | MISSISSIPPI MASS CHOIR  MALACO 60 IT REMAINS TO BE SEEN
4 4|09 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
| BENSON 4006/CGi LIVE IN ATLANTA AT MOREHOUSE COLLEGE |
5 ! 51771 KIRK FRANKLIN AND THE FAMILY
| | GOSPO-CENTRIC 2119/SPARROW KIRK FRANKLIN AND THE FAMILY
T T - B —
6 9 | 7 | TRAMAINE HAWKINS  COLUMBIA 57876 A HIGHER PLACE
1 7 | 33 | GMWA WOMEN OF WORSHIP  ALEHO INT'L MUSIC 3006/TYscOT  IT'S OUR TIME
8 | 6|2 DOROTHY NORWOOD
MALACO 4467 "LIVE" WITH THE GEORGIA MASS CHOIR
9 3|9 ALBERTINA WALKER
BENSON 1130 SONGS OF THE CHURCH-LIVE IN MEMPHIS
10 | 15| 33 | VARIOUS ARTISTS  BLACKBERRY 1605MALACO  SONGS MAMA USED TO SING
11 [13[13 STEPHANIE MILLS  GOSPO-CENTRIC 72123/5PARROW  PERSONAL INSPIRATIONS
12 (11|23 WANDA NERO BUTLER  SOUND OF GOSPEL 205 CHIKE ANYABWILLE
13 | 17| 11 | DOTTIE PEOPLES  ATLANTA INT'L 10200 ON TIME GOD }
1
1
14 [ 12 17 | VICKI WINANS  INTERSOUND 91 VICKI WINANS
15 | 10| 9 | JENNIFER HOLLIDAY INTERSOUND 9113 ON & ON
16 | 19] 21 WILMINGTON CHESTER MASS CHOIR
B ATLANTA INT'L 10199 THE CHANGE WiLL COME
17 | 18| 43 | CHICAGO COMM. CHOIR  AMBASSADOR 47005REDEMPTION WE GIVE YOU PRAISE
18 | 21 | 7 | O'LANDA DRAPER WwORD 9488/EPIC  LIVE - A CELEBRATION OF PRAISE
19 | 22 | 13 | ORLANDO WRIGHT  SOUND OF GOSPEL 203 ORLANDO WRIGHT
20 | 20 | 85 | THE CANTON SPIRITUALS  BLACKBERRY 1600/MALACO  LIVE IN MEMPHIS ‘
21 | 14|11 | WITNESS cGl 1101 HE CAN DO THE IMPOSSIBLE ‘
22 | 251 9 JAMES HALL & WORSHIP & PRAISE |
INTERSOUND 9131 - GOD IS IN CONTROL |
23 | 26| 3 | AL. JINWRIGHT MASS CHOIR  CRYSTAL ROSE 2282/BENSON WAIT ON THE LORD }
24 | 16| 9 | CHICAGO MASS CHOIR  cal 1122 I'M SO GRATEFUL |
25 20|27 TIMOTHY WRIGHT AND THE N.Y. FELLOWSHlP MASS CHO
| € SAVOY 7113/MALACO COME THOU ALMIGHTY KING
26 |30 7 TYRONE BLOCK/CHRIST TABERNACLE CHOIR
WORD 9490/EPIC ALL FOR ME
27 | 23|21 | RON KENOLY  INTEGRITY 055/SPARROW GOD IS ABLE
28 139] s REV. CLAY EVANS & THE FELLOWSHIP CHOIR
SAVOY 7116 | SEE A MIRACLE
29 (37] 9 THE SONGBIRDS FEAT. REV. ANDREW CHEAIRS [
BLACKBERRY 2000/E&) THE FAMILY
30 |32] 25| L.A. MASS CHOIR  cai 1083 | SHALL NOT BE DEFEATED
31 (36| 5 | JAY TERRELL & HIGHER PRAISE  BLACKBERRY 1607 CLOUDLESS DAY
THE MISSISSIPPI CHILDREN'S CHOIR -
32 [NEWD| = reo A NEW CREATION
33 | 3133 SOUNDS OF BLACKNESS
PERSPECTIVE 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM
34 | 27| 11 | BEBE & CECE WINANS  cAPiTOL 28216 RELATIONSHIPS
35 | 40| 5 | JAMES BIGNON & DELIVERANCE o
ATLANTA INT'L 10201 HEAVEN BELONGS TO YOU l
36 | 34| 5 | DALLAS FORT WORTH MASS CHOIR  savoY 7115 FOR HIS GLORY {
37 | 28| 35 | CALVIN BERNARD RHONE  cGI 1092 LIVE... I'M A WINNER
==
38 | 33|59 | YOLANDA ADAMS  TRIBUTE 3937 SAVE THE WORLD
39 | 38| 27 | EDWIN HAWKINS  INTERSOUND 9124/FIXIT KINGS & KINGDOMS
40 [ 29| 3 | KIM STRANTTON  GLORIOUS 503/INTEGRITY I'M IN THIS PLACE

@ Recording Industry Assn. Of America {(RIAA) certification for sales of 500,000 units; & RIAA certification for sales of 1
million units with each additional million indicated by a numeral foliowing the symbat. All aloums available an cassetfte and
CD. *Asterisk indicates vinyl available.

1995, Billboard/BP1 Communications.
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Jegy
BIUE
NOTES

by Jeff Levenson

ONE MORE LIST (Because It's Still That Time Of
Year): For those who have trouble with that annual erit-
Jjam concept, the top 10 list, and would rather approach
vear-end reviews with a more expansive point of view,
the following albums, which did not make my best of ’94,
are now cited here precisely because they deserve to be.
Numbers one through 10 (which did their dance in the
spotlight last week) should not get cocky and think they
can’t get bumped by any of the following standbys, all
winners from this past vear:

“JC On The Set,” James Carter (DIW)

“Cafe Blue,” Patricia Barber (Premonition)

“Summit Conference,” Reggie Workman (Postcards)
“In Love,” Jazz Passengers (High Street)

“Last Night When We Were Young,” Fred Hersch
(Classical Action)

“Portrait Of The Artist As A Young Man: 1923-1934,”
Louis Armstrong (Columbia) (reissue)

“The Complete Solid State Recordings Of The Thad
Jones/Mel Lewis Orchestra,” (Mosaic) (reissue).

DEPARTMENT OF WAY TOO SOON: It was sad to
hear of the Dec. 19 death of 39-year-old violinist Nocl
Pointer from cardio-pulmonary arrest. Pointer was a
fellow Brooklynite who in the late-"70s had good success
with the platinum album “Phantazia” (Blue Note) and
other charting efforts like “Hold On,” “Feel It,” and
“Calling” (all on United Artists). In recent years, he re-
corded for the Shanachie label. with “Never Lose Your
Heart.”

Pointer was a church-going member of the cominu-
nity who prided himself in issuing good vibrations to
neighbors and to at least one neophyte jazz writer who
vears ago didn't know the difference between radio jazz
and a week-old Twinkie. I owed him one — owe him still
— for being patient und gentle. He was a good guy.

RELEASE STUFF: From Verve-land comes word

that a 10-CD set devoted to “Jazz At The Philhar- |

monie,” the legendary concert series from the ’40s and
’50s produced by impresario and label [ounder Norman
Granz, is slated for release in the months ahead. Will
it have the same packaging élan thut characterizes
Verve’s many boffo hoxed sets? Could be ... From
Koch International Classics comes “Cole Porter Sings,”
a dise of never-released performances by the composer
recorded in his apartment in 1952. The material? Songs
from the musical “Can-Can,” including selections that
did not make the musical’s final cut.

Judy Niemack, who has consistently provided us
with distinguished (and largely underappreciated) vo-
cals since at least the late-’80s, has a duet album with
fellow expatriate Mal Waldron. The dise is “Mingus,
Monk & Mal” on Freelance, and it features highly per-
sonal readings of Niemack’s 3M companions . .. Pianist
Bob Griffin has enlisted the aid of N'Awlins dudes
George Porter and Russell Batiste on “Piano, Bass,
Drums,” available on Roesch.

DEPARTMENT OF STATISTICAL ANALYSIS: In
the yvear-end top 10 lists compiled by my colleagues,
eight picks out of 400 fell into the juzz category (and
three of those eight — titles by Cachao, Mario Bauza,
and Arturo Sandoval — were Latin jazz). Does repre-
sentation to the tune of 2% provide much insight into
the socio-musicological implications of jazz's exigencies
as heard through ears molded by the pop-cult aesthetic
of staunch consumerism in the Age of Anxiety? Beats
me, I don’t even know what I'm talking about. (Irwin
Corey, call me.)

Clussical
KEEPING
SCORE

by Heidi Waleson

NEW YEAR, NEW DEALS: The Hungarian pianist
Andras Schiff is moving over to Teldec for a long-term ex-
clusive contract. Schiff, who spent 13 vears with Decca/
London, has already recorded his iirst Teldee disc—solo
repertoire of Handel, Reger, and Brahms—in December
in Amsterdamn. Future recordings are to include major con-
certo repertoire, Schumann’s “Davidsbiindlertiinze,” and
Mozart's chamber music, using the composer’s own key-
board instruments, now in the Mozart House in Salzburg.
London still has two final releases in Schiff’s Schubert cy-
cle in the pipeline; those will be out in March and July.

On the US. front, the all-female Lark Quartet is cele-
brating its 10th anniversary season with a three-year, six-
CD contract with Arabesque Records. The New York-based
group, which has recorded once before (as part of an Argo
CD on the music of Aaron Kernis), is launching the pat-
nership with Borodin's String Quartets Nos. 1 and 2; the
CD will be released this spring. The second disc, scheduled
for fall 1995 release, will feature string quartets by the
American composers Peter Schikele, John Deak, and Wil-
liam Bolcom, all of which were commissioned by the Lark
Quartet. Future repertoire plans include the music of Men-
delssohn and Shostakovich. The Quartet (Eva Gruesser,
Jennifer Orchard, Anna Kruger, and Astrid Schween)
now plays between 50 and 60 concerts a vear, most of them
in Germany and North America.

ET TU, KOCH: We told yvou about BMG Classies signing
the Houston Symphony and Christoph Eschenbach—
well, it looks like those Texans are a popular band, because
Koch International Classics has done it too. First up on the

two-dise (and possibly more) Houston-Koch contract is
Schoenberg’s “Pelleas Und Melisande” and Richard
Strauss’ “Metamorphosen,” scheduled for 1995. The second
dise, the label states, “will almost certainly be contempo-
rary music.” Pieces under consideration inelude John Cor-
igliano's Syimphony No. 1 (written in response to the
AIDS-related deaths of many of the composer’s triends,
and « regular on symphony programs a few seasons ago,
it has been recorded by Barenboim and the Chicago Sym-
phony on Erato), and Christopher Rouse’s Symphony No.
2, which gets its world premiere at the Houston Symphony
this season. Koch will also be recording the Houston Sym-
phony Chamber Players, made up of the orchestra’s prin
cipal wind players and Eschenbach at the piano. They will
give us the Schoenberg Wind Quintet, and possibly music
by Alban Berg.

MORE MOVIE MUSIC: Hot on Beethoven’s heels,
Schubert hit the movies in December with Roman Polan-
ski’s film “Death And The Maiden.” The film, which stars
Sigourney Weaver and Ben Ringsley, is based on Ariel
Dorfman’s claustrophobic play about a woman who unex-
pectedly comes across i man whom she believes was her
torturer in a Latin American jail. The soundtrack, on Erato,
features the Keller Quartet plaving the title cut, Schu-
bert’s “Death And The Maiden” (Quartet in D minor D&10)
plus the film score by the Polish composer Wojciech Kilar,
performed by the English Chamber Orchestra. The eye-
catching cover is not your regular Schubert art—in a film
still, Weaver clutches Kingsley by the chin and brandishes
a gun.

MUSICAL AMERICA PICKS: In a December cere-
mony, the Musical America International Directory Of The
Performing Arts named its 1995 Artists of the Year. Mezzo-
soprano Marilyn Horne, whose picture graces the Direc-
tory’s cover, was named Musician of the Year. Winners in
other categories are Gunther Schuller, Composer of the
Year, Michael Tilson Thomas, Conductor of the Year,
Evgeny Kissin, Instrumentalist of the Year, and the Tokyo
String Quartet, Ensemble of the Year.

ISLAND BUILDS ON ETHERIDGE’S BREAKTHROUGH

(Continued from page 3)

the first quarter of 1994, and initially
followed a radio path similar to Ether-
idge's previous sets. Album rock pro-
grammers were among the first tar-
geted with a CD promo of “I'm The
Only One,” which would later become
a top 40 smash. The blues-rooted track
quickly garnered widespread airplay.

“She has made « lot of friends in this
area of the industry over the years,
and it seemed likely that thev would
support this track,” says Sky Daniels,
senior VP of promotion at Island. “At
the same time, I think some ol them
were wondering when she was going
to advance to the next level. We could
all see it coming; it was a matter of her
handing us the right record. ‘Come To
My Window’ was it.”

That song had already been getting
minor airplay as an album cut. Early
in its lifespan as a commercial single,
it tested well with top 40 and adult al-
ternative stations that were not previ-
ously disposed to Etheridge’s musie.

“That gave us the confidence to
press harder,” Daniels says. “Factor
in the great timing of her summer
dates on the Eagles tour—not to men-
tion the continual tremendous support
from VH1-—and our campaign hit an
incredible stride.”

John Sykes, president of VH1, says
the musie video outlet has maintained
a long-term commitment to Etheridge
because she “has demonstrated her
outstanding appeal and range as a per-
forming artist—particularly in 1994.”

As “Come To My Window” in-
creased its visibility at radio, Kther-
idge’s constant touring—both as a
midsize venue headliner and as an
opener for the Lagles and Sting—
proved to be a key element in the proj-
ect’s overall success.

“It helped our efforts to bring her
to a virtually new audience—espe-
cially while she was out with Sting,”
Daniels says. “Those gigs brought out
the [top 10] programmers, and they
were blown away.”

Those shows also strengthened the
artist’s presence at retail. “She al-
ready had a large fan buase,” says
Randy Morris, director of purchasing
for Spec’s Music, where “Yes I Am”
has steadily been among the chain’s 30
biggest sellers for the past six months.
“But these dates exposed her to
younger people. It was clearly re-
flected in sales activity following a
gig”

Morris notes that “Yes I Am” also
benefited from Island’s willingness to
support local promotions with adver-
tising dollars and promotional materi-
als for giveaways. “They definitely
saw that this album could be the one
to go the distance,” he says. “From my
perspective, she hasn’t even peaked
yet. This album is just layving the
groundwork for the next one, which
will be tremendous.”

Hot on the heels of the pop success
of “Come To My Window,” Islund
went back to “I'm The Only One” for
a follow-up. “It was such a special
song, we hud to give it « fair chance at
radio,” says John Barbis, president of
Island. “I don’t think anyone could
have predicted it would be such a
home run—except for the people here
at Island, who gave it everything they
had.”

Simultaneous with the label’s radio
and retail efforts was an extensive
push to build a public profile for
Etheridge. “This time, we went for a

significantly broader range of public-
ity,” says Matt Stringer, senior VP of
marketing at Island. “The live reviews
were always stellar, but we needed to
give people more perspective on who
she was as an artist. We knew she has
charm and appeal; it was a matter of
getting the word out.”

One of the byproduets of so much
press is the inevitable exploration of
an artist’s personal life. In Etheridge’s
case, that meant potentially controver-
sial discussion of her coming out as a
lesbian. “I see her coming out as posi-
tive,” Stringer says. “Her music is all
about being honest, so it made sense
for her to choose to not hide this part
of who she is. There was a brief discus-
sion [at the label] about its potential
impact, and everyone felt it had to be
a non-issue. Ultimately, it had no neg-
ative effect on the project.”

Overall, Daniels agrees with that as-
sessment, though he admits to having
disheartening conversations with
some radio programmers early in the
promotional campaign. “On so many
levels, this album has been about
knocking down pereeptual walls.” he
says. “Just being 4 woman is an issue
for some people. There is still a lot of
homophobia out there. Working on
this record gave me a new view of the
world. 1 was pleased at how much
goodwill there is out there, hut there
are also so many small minds.”

GRAMMY WINNER

Etheridge has been moving toward
the formidable success of “Yes I Am”
since the release of her critically
lauded, self-titled debut in 1988, which
spawned the album rock staple “Bring
Me Some Water.” That album was fol-
lowed by “Brave & Crazy” in 1989 and
“Never Enough” in 1942, The latter
set earned the singer/songwriter a
1993 Gramimy Award for best rock vo-
cal performance, female, for “Ain’t It
Heavy.”

Despite having what she de-
scribes as “huge rock dreams,” she
says she has never tried to write a
hit song. “I've just focused on doing
what feels natural and sticking to
what I feel comfortable doing,” she
adds. “It’s hard to know what will
happen, and I have never wanted to
compromise myself in the name of
having a hit, only to be stuck with a
terrible song that no one will re-
member. The sweetness is in having
success with something you truly
believe in.”

Island chairman Chris Blackwell
says such a philosophy is what won
Etheridge a recording deal in the
first place. “She has character and
ability, which is so rare,” he says.
“In u« way, she is starting on part two
of her career right now. Part one
was getting to this point. I have no
doubt that she will be the biggest fe-
male rock performer in the world.”

As “I'm The Only One” completes
its tenure at top 40, Island is prep-
ping for the Jan. 16 multiformat re-
lease of “If I Wanted To.” The mid-
tempo strummer has been remixed
by the project’s co-producer, Hugh
Padgham. Beyond that, Daniels
notes that the ballad “Never Be The
Same” is a likely follow-up.

“We can see this being a 3 million-
seller before the day is done,” he
says. “But this is not her ‘Born In
The U.S.A’—it’s her ‘Born To Run.’
We're just getting started.”
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Danzig’s ‘Cantspeak’ Far From Muted
Stuhr Creates Surreal Oppresswe World For Clip

H BY DEBORAH RUSSELL

LOS ANGELES—Rocker Glenn Dan-
zig is the live-action prisoner in an ani-
mated hell in “Cantspeak,” a new pro-
duction from the Underground director
Fred Stuhr.

Through a mixture of live-action per-
formance, computer-assisted anima-
tion, and stock footage of militaristic
and institutional imagery, Stuhr paints
an intricate portrait of oppression that
visualizes the song’s hypnotic hook,
“can’t speak.”

“I wanted to create the sense of
someone being trapped, someone who
can’t speak,” says Stuhr of the hostile,
surreal environment he created for the
video. “He’s not alive or dead. He’s just
an ideal, a soul, an existence floating in
and out of this time, this reality. It’s
kind of futuristie, abstract. But you
don’t really know what time you're in.”

Stuhr, best known for his proficiency
with animated clips, gained acclaim as
the director of such animated Tool vid-
eos as “Sober” and “Prison Sex.” Dur-
ing the production of Danzig’s “Cant-
speak” (with his highest budget to
date), the director simultaneously
reeled the Priority Records video
“Formaldehyde” for Sons Of Elvis.
That clip also mixes animation with live
action.

The dual experience allowed Stuhr to
hone his skills shooting performance
sequences, which he rarely does. Gary
Waller directed photography on the
Danzig performance, lensed before a
green screen.

“I prefer to stay with animation; it
imposes no limits,” the director says. “I
like to make little sets and move the
cameras around. Live action is really
great, but I do that to assist the anima-
tion.”

The live-action sequences for “Cant-
speak” had to be shot in abbreviated in-
crements over a period of days, as Dan-
zig wore oversized and uncomfortable
black contact lenses in his eyes to con-
vey an inhuman quality.

Stuhr shot the animation sequences
with John Tucker, who worked with the
director on “Prison Sex” and a number
of other projects. The crew built the set
in about two weeks in a Pasadena, Ca-

Glenn Danzig, left, relaxes with director
Fred Stuhr during a break from
shooting "Cantspeak.”

lif., studio, constructing it upon a com-
puter-controlled motorized rig.

Stuhr says he spent much of the pre-
production schedule in research and
development, exploring methods to fa-
cilitate several elaborate special effects
ranging from lightning bolts and sym-
bolic masks to battling serpents and a
mechanieal, knife-like predator. At one
point, Danzig is imprisoned within an
animated sarcophagus or “iron
maiden.”

The crew used such tools as the
Flame and the Henry to breathe life
into Stuhr’s fantasy world. He credits
the team at Novocom, led by editor Ke-
vin Prendiville, with piecing together

“a million different elements” neces-
sary to achieve the morphs, holograms,
and other visual tricks that set the
video’s tone.

“Every shot had to be built from
serateh,” Stuhr says of the pre-edited,
heavily storyboarded shoot. “I thor-
oughly enjoyed the process; it was a
great experiment.”

One element of the “great experi-
ment” that was truly enlightening was
the pressure that comes with working
on a big-budget procuction with a ma-
jor label as the boss, Stuhr says. Much
of the production schedule was con-
sumed gaining clearances from label
and management personnel whenever
Stuhr felt compelled to deviate from
the official video treatment.

“The label had certain criteria we
had to meet, and I guess I'm better
suited to the little clips that offer me
more creative freedom,” the director
says.

But working with Danzig—pegged
by many to be a satanic ritualist—al-
lowed Stuhr to further the dark vision
he popularized in the somber Tool clips.

“I don’t like the real gore,” Stuhr
says. “But I'd be the special effects guy
to cut a character in half with a chain
saw. Glenn takes something that’s in-
teresting and runs with it, plays with it.
I don’t take it seriously at all.”

Len Burge supervised the effects on
“Cantspeak.” Scott Shapiro produced
the video for the Underground.

PRODUCTION NOTES

LOS ANGELES

« Kevin Kerslake shot Simple
Minds’ new video “She’s A River” for
Silvey + Co. Bridget Blake-Wilson
produced the shoot for Virgin. Tina
Silvey executive produced.

« Portfolio/Black Dog Films director
Marcus Nispel is the eye behind Die
Toten Hosen’s latest Virgin video,
“The Return Of Alex.” Linda Ross
produced the shoot; David Knaus di-
rected photography. Nispel also di-
rected Jade’s Giant clip “Every Day Of
The Week” with DP Robert Gantz.

Fast Relief. Psychobilly heroes the Cramps hosted MTV's alternative clip
showcase 120 Minutes' recently, in support of their new Medicine album
“Flamejob.” Pictured, from left, are the band’s Lux Interior and Poison lvy,
Medicine president Kevin Patrick, Joey Ramone, and MTV director of talent
relations Joanie Abboft.

Ross produced with Shelly Bloch.
Ellison Miller supervised production
on the Die Toten Hosen shoot; Nick
Bandouveris supervised the Jade pro-
duction.

* Former Journey front man Steve
Perry recently wrapped the video
“Missing You” with Picture Vision di-
rector Ken Ross. Louise Barlow pro-
duced the Columbia clip; David
Wunsch executive produced.

NEW YORK

* Steve Hanft is the eye behind
Luscious Jackson’s latest Capitol
video, “Deep Shag.” John Benet pro-
duced the clip, which includes live foot-
age from a variety of summer concert
sites.

« Director Cameron Casey lensed
Sabelle’s Tommy Boy video “Where
Did The Love Go?” Pat Darrin di-
rected photography on the shoot; Rob-
ert Goodman produced.

* Pulse Pictures director Scott
McCullough recently reeled Ernest
Kohl’s Zyx video “Don’t Let Me Down
Again.” Jack Pedota was art director
on the production, which includes cam-
eos by models Dyan Handeland and
Tammy Quick.

OTHER CITIES
« A South Dakota location is the
backdrop for Rusted Root’s Mercury
video “Send Me On My Way,” directed
by Sean Alquist. Joe Charbanic pro-
duced the clip. Randy Sosin executive-
produced for The End.

Video Network To Debut
On Detroit UHF Channel

MOTOWN‘S MULTIMEDIA Ma-
ven: R.J. Watkins, CEO/executive
producer of the Detroit-based weekly
R&B eclip show “Video Request,” re-
cently acquired the local UHF chan-
nel W68CH. He plans to launch the
24-hour network TNVC (The New
Video Channel) in February, with a
slate of programming that comprises
at least 15 hours per day of music vid-
eos in all genres, from blues and coun-
try to jazz and alternative. In addition
to “Video Request,” new genre-spe-
cific video blocks will be developed.

“This will be BET, MTV, VH1,
CMT, and the Box,” says Watkins,
who says he's programming to view-
ers whose homes are not
wired for cable. (The UHF
station also is carried by
several area cable net-
works.) TNVC also is affil-
iated with the Texas-based
American Independent
Network. The program-
mer is talking to radio per-
sonalities from such De-
troit outlets as WGPR,
WWWW, WJZZ, and
WJLB who want to partic-
ipate in the new clip shows.
Cross-promotional retail
partners include Troy,
Mich.-based Harmony
House.

But this aspiring net-
work executive is not satis-
fied simply to step up his
efforts as a music video
programmer. Watkins re-
ports that his new network’s three-
building headquarters includes an au-
dio/video production facility, a 2,000-
seat concert hall, and a low-power ra-
dio station, all of which will be inte-
grated into the network’s full-service
operation.

Earl Robertson is COO of TNVC,
George Hutcherson is senior VP,
producer/director Henry Tyler is VP
of operations and production, Lor-
enzo Cox is production manager, and
Montez Miller, formerly a producer
with BET, is set to join the TNVC
crew. Nat Morris is no longer with
the company. R.J. Watkins Broad-
casting Co. is a division of Abacus
Communications.

WINDY CITY MOVES: Chicago-
based JBTV moves to independent
UHF network WCIU-TV Jan. 7. The
station reaches some 4 million house-
holds and also has facilities in Rock-
ford, Ill.; Milwaukee; and South Bend,
Ind. The 60-minute show will continue
to air in its Saturday overnight time
slot at 1 am.

In addition, on Jan. 2 the JBTV
erew launches its “U Dance With
B9,” a grinding new clip show pro-
grammed in conjunction with the Chi-
cago radio station WBBM (B96).

The B96 playlist will drive the 60-
minute show, and a B96 personality
will host. The dance showease airs at
4:30 p.m. Monday through Friday.

DRIVE ON: Music Video Assn.
president Sean Fernald is launching
a yearlong membership drive that be-

TIHIE
L

by Deborah
Russell

gins in January with a 50% discount
($50 membership fee) for new MVA
members who join by Jan. 31. In addi-
tion, the MVA member who succeeds
in signing up the most new members
for 1995 will win round-trip airfare for
two to any location in the U.S.

MVA board members who join Fer-
nald during 1995 include Geffen’s
Diane Valensky, VP; Chrome’s Ke-
vin Dolan, treasurer; Mercury’s
Diane Earl, secretary; Telemotion’s
Laurel Sylvanus, West Coast liaison;
Cabin Fever Entertainment’s Bill
Doble, university research; and Gary
Conway of Aristomedia, Kathy Blay-
lock of “Dallas Music Videos,” and
Tom Green of “Lightmu-
sic,” all of whom oversee
research efforts.

REEL NEWS: Ana Mar-
tinez is director of produc-
tion management at MTV
Latino ... Bonnie Tomas
is VP at N.Y.’s Public Pic-
tures. Director Floyd
Rance is now directing un-
der the Public Pictures
banner ... Director Bob
Gabrielson recently signed
to the roster at Nashville-
based Scene Three Produc-
tions Inc.

YOU’VE GOT TO wake
up pretty early in the
morning to catch radio vet-
eran Casey Kasem in his
latest tribute to music pro-
gramming. His 60-minute “Casey’s
Top 10” is a new video show that de-
buted on the cabler E! Entertainment
Television Dec. 24. The show airs
weekly on Saturdays at 9 am. (EST).
That means this Eye has to open by
6 am. to catch the countdown.

THIS YEAR'’S INDUCTEES into
the Music Video Production Assn.’s
Video Hall Of Fame included the
Buggles’ “Video Killed The Radio
Star,” Queen’s “Bohemian Rhap-
sody,” the Beatles’ “A Hard Day’s
Night,” Janet Jackson’s “Control,”
Madonna’s “Express Yourself,” and
Don Henley’s “The End Of The Inno-
cence.”

CAN DID CRANK CALLS: Notori-
ous phone frauds the Jerky Boys are
featured in a new series of MTV pro-
motional spots to set the stage for
their January debut as big-time movie
stars. The comedy team'’s self-titled
debut film hits theaters soon, and vid-
eos by Collective Soul and the 40
Thevz (featuring Coolio) already are
priming audiences for the Atlantic
soundtrack’s Jan. 24 release.

But instead of promoting the film
through traditional commercials,
Atlantic and MTV joined forces to
reel a series of spots in which un-
suspecting MTV switchboard opera-
tors fielded bogus complaints from
the boys. A hidden camera recorded
the operators’ desperately profes-
sional responses to various spoofs,
including one of the jokers feigning a
heart attack caused by Madonna.
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FOR WEEK ENDING DECEMER 25, 1994

Bilboad Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* & NEW ADDS #  LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

ok -\ |

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Brandy, [ Wanna Be Down

2 Craig Mack, Get Down

3 Brownstone, If You Love Me

4 Jade, Every Day Of The Week

5 Mary J. Blige, Be Happy

6 Janet Jackson, You Want This

7 Blackstreet, Before | Let You Go

8 Nine, Whutcha Want

9 Missjones, Where | Wanna Be Boy
10 Soul For Real, Candy Rain
11 Anita Baker, | Apoiogize
12 TLC, Creep
13 Scarface, | Never Seen A Man Cry
14 Zhane, Shame
15 Chante Moore, OId Schoo! Lovin’
16 Nuttin’ Nyce, Down 4 Whateva
17 TLC, Sleigh Ride
18 Vanessa Williams, What Child Is This
19 Warren G, Do You See
20 Raja-Nee, Turn It Up
21 Boyz Il Men, On Bended Knee
22 Luther Vandross, Always And Forever
23 Nl U, 1 Miss You
24 Gerald Levert, Can't Help Myself
25 Gladys Knight, End Of The Road Mediey
26 Vicious, Nika
27 tce Cube, What Can | Do?
28 Brand New Heavies, Spend Some Time
29 Ini Kamaze, Here Comes The Hotstepper
30 Ebony Vibe Everasting, Groove Of Love

% ¥ NEW ADDS &

911 Featuring A+, Cutie
Ready To Roll, Drug Game

CMY

COUNIRY muwsic TELAVISION.

Continuous programming
2806 Oprytand Dr.,
Nashville, TN 37214

1 Lari White, Now | Know
2 Faith Hill, Take Me As | Am
3 Patty Loveless, Here | Am
4 Reba McEntire, Till You Love Me
5 Sawyer Brown, This Time §
6 Tim McGraw, Not A Moment Toc Soon
7 Mark Collie, Hard Lovin' Woman
8 The Mavericks, There Goes My Heart
9 Rick Trevino, Doctor Time
10 John Berry, You And Only You
11 Joe Diffie, Pickup Man
12 Randy Travis, This s Me
13 Pam Tiliis, Mi Vida Loca
14 Bryan White, Look At Me Now

15 Suzy Bogguss & Chet Atkins, One More For.
16 Garth Brooks, The Red Strokes

17 Alan Jackson, Gone Country t

18 Neal McCoy, fFor A Change t

19 Lorrie Morgan, My Favorite Things
20 James House, Little By Little t

21 Mary Chapin Carpenter, Tender When 1. t
22 Aaron Neville, Piease Come Home For...
23 Kathy Mattea, There’'s A New Kid In Town
24 Caroling Cattle, Santa Cow

25 Jed Zeppelin, Workin' Man Blues t
26 Kathy Mattea, Maybe She's Human
27 Sammy Kershaw, Christmas Time's A ...
28 Collin Raye, My Kind Of Girl t

29 John Anderson, Christmas Time

30 Little Texas, Amy's Back In Austin
31 Alan Jackson, | Only Want You For...
32 Randy Travis, Santa Ciaus Is Comin’ ..
33 Vince Gill, Have Yourself A Merry Littie
34 Alan Jackson, The Angeis Cried

35 The Tractors, The Santa Claus Boogie
36 George Ducas, Lipstick Promises t
37 Kathy Mattea, Mary, Did You Know?
38 David Ball, Look What Followed Me Home
39 Marty Stuart, Don't Be Cruel

40 Alabama, Angels Among Us

41 Wynonna & Michael English, Healing
42 Shenandoah, Somewhere In The Vicinity... t
43 Boy Howdy, True To His Word

44 Wade Hayes, Old Enough To Know Better
45 Doug Stone, Little Houses

46 Greg Holland, When | Come Back
47 Trisha Yearwood, It Wasn't His Child
48 Lisa Brokop, Take That

49 Russ Taff, Love !s Not A Thing

50 Toby Keith, Upstairs Downtown

t Indicates Hot Shots

* ¥ NEW ADDS * %

David Ball, Look What Followed Me Home
Davis Daniel, Tyler

Garth Brooks, Ain't Going Down (Till
The Kendalls, Make A Dance

TEEVRON”

Continuous programming
1515 Broadway, NY, NY 10036

1 Ini Kamaze, Here Comes The Hotstepper
2 Green Day, When 1 Come Around **
3 Boyz Il Men, On Bended Knee
4 TLC, Creep
5 R.E.M., Bang And Blame
6 Bon Jovi, Please Come Home For
7 Snoop Doggy Dogg, Murder Was The Case
8 Weezer, Buddy Holly
9 Madonna, Take A Bow
10 Nirvana, About A Girl
11 Tom Petty, You Don't Know How it Feels
12 Brandy, | Wanna Be Down
13 Mariah Carey, Ail | Want For
14 Live, | Alone
15 Green Day, Basket Case
16 Soundgarden, Fell On Black Days

17 Dr. Dre, Nuthin' But A “G” Thang
18 Veruca Salt, Seether

19 Warren G, Do You See

20 Bon Jovi, Always

21 Run-D.M.C., Christmas In Hollis

22 Hole, Doll Parts *

23 Melissa Etheridge, Happy Xmas

24 Aerosmith, Crazy

25 Eagles, Hotel California

26 Dr. Dre & Ice Cube, Natural Bom Kitlers
27 Jirimy Page & Robert Plant, Thank You
28 Urge Overkill, Girl, You'll Be A Woman .
29 Pearl Jam, Jeremy

30 Janet Jackson, Any Time, Any Place
31 Flaming Lips, She Don't Use Jelly
32 Smashing Pumpkins, Today

33 Beastie Boys, Sabotage

34 Stone Temple Pilots, Interstate Love Son
35 Boyz |l Men, I'll Make Love To You
36 U2, it's Christmas

37 Mariah Carey, Miss You Most

38 Nirvana, Come As You Are

39 Warren G & Nate Dogg, Regulate
40 Offspring, Self Esteem

41 Real McCoy, Another Night

42 The Cranberries, Zombie

43 Nirvana, Smells Like Teen Spirit!

44 Band Aid, Do They Know It's Christmas?
45 Bob Rivers, | Am Santa Claus

46 Nirvana, Lithium

47 Mariah Carey, I'll Be There

48 Mariah Carey, Hero

49 Boyz Il Men, Let It Snow

50 Salt-N-Pepa, None Of Your Business

** |ndicates MTV Exclusive
* Indicates Buzz Bin

% & NEW ADDS * %

Van Halen, Don't Tel! Me (What Love Can Do)
Shery! Crow, Strong Enough
Queensryche, Bridge

N Il U, | Miss You

Brownstone, If You Love Me

Bone Thugs N Harmeny, Thuggish Ruggish ..

€ ITNN

THE NASHVILLE NETWORK«
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 The Tractors, The Santa Claus Boogie

2 Aaron Neville, Piease Corne Home For ..

3 John Anderson, Christmas Time

4 Michael Martin Murphey, Cowboy Christmas

5 Garth Brooks, The Red Strokes

6 Lari White, Now | Know

7 Vince Gill, When Love Finds You

8 Pam Tillis, Mi Vida Loca

9 Lorrie Morgan, My Favorite Things
10 The Mavericks, There Goes My Heart
11 Sammy Kershaw, Christmas Time's A ..
12 Faith Hill, Take Me As | Am
13 Ricky Van Shetton, 'l Be Home For

14 Russ Taff, Let It Snow, Let it Snow
15 Ray Stevens. Santa Claus ts Watching You
16 Leon Redbone, Frosty The Snowman
17 Paulette Carlson, Mrs. Claus

18 Tim McGraw, Not A Moment Too Soon
19 Alan Jackson, Gene Country

20 David Ball, When The Thought Of You..
21 Marty Stuart, That's What Love's About
22 Rick Trevino, Doctor Time

23 Aaron Tippin, | Got It Honest

24 Joe Diffie, Pickup Man

25 Bilty Ray Cyrus, Storm In The Heartiand
26 Randy Travis, This Is Me

27 Reba McEntire, Till You Love Me

28 Sawyer Brown, This Time

29 Sammy Kershaw, Southbound

30 Suzy Bogguss & Chet Atkins, One More For

* & NEW ADDS * %

Bryan White, Look At Me Now

Chris LeDoux, Tougher Than The Rest
Perfect Stranger, Ridin’ The Rodeo
The Kendalls, Make A Dance

MUSIC FIRST'

Continuous programming
1515 Broadway, NY, NY 10036

1 Manah Carey, All | Want For Christmas
2 Melissa Etheridge, Happy Xmas
3 Kenny G, Have Yourself A Merry..
4 Bon Jovi, Please Come Home For
5 Madonna, Take A Bow
6 R.E.M., What's The Frequency, Kenneth?
7 Tom Petty, You Don't Know How It Feels
8 Hootie & The Blowfish, Hold My Hand
9 Boyz H Men, On Bended Knee
10 Sting, When We Dance
11 Des'ree, You Gotta Be
12 Bon Jovi, Always
13 R.E.M., Bang And Blame
14 Gloria Estefan, Turn The Beat Around
15 Eagles, Hotel California
16 Toad The Wet Sprocket, Something's Alway
17 Melissa Etheridge, 'm The Gnly One
18 Andru Donalds, Mishale
19 Daryl Hall & John Oates, Jingle Bell Rock
20 Bob Seger, Night Mov
21 Melissa Ethendge, Come To My Window
22 Stone Temple Pilots, Interstate Love Song
23 John Mellencamp, Dance Naked
24 Boyz |l Men, I'll Make Love To You
25 Madonna, Secret
26 Army Grant WNVince Gill, House Of Love
27 Urge Overkill, Girl, You'll Be A Woman ...
28 Vanessa Williams, The Sweetest Days
29 Ace Of Base, Don't Turn Around
30 Sheryl Crow, All { Wanna Do

* & NEW ADDS & &

Sheryl Crow, Strong Enough

Gloria Estefan, Everlasting Love

Anita Baker, | Apologize

Harry Connick, Jr., Whisper My Name

THE CLIP LIST.

A SAMPLING
NATIONAL & L

THE WEEK ENDING JANUARY 7

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEQ OUTLETS FOR
1995.

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA'S NO. 1 VIDEO

Mel-Low, Money, Houses & Clothes

BOX TOPS

TLC, Creep

N H U, | Miss You

Thuglife, Cradle To The Grave

Changing Faces, Foolin' Around

Dr. Dre/Ice Cube, Natural Born Kiliaz
K-C! Of Jodeci, If You Think You're Lonely Now
Nuttin' Nyce, Down 4 Whateva

Ice Cube, What Can | Do

Too Short, C**ktales

ADDS

Adina Howard, Freak Like Me
Aerosmith, Walk On Water

Andru Donalds, Mishaie

Atban Klann, Puddles Of H20

Bob Rivers, | Am Santa Claus

Bone Thugs N Harmony, Foe Tha Love Of §
Brandy, | Wanna Be Down (Remix)
Danzig, Can't Speak

Dave Matthews Band, What Would You Say
Dionne Ferris, | Know

Donna Summer, Medley

E-40, 1 Luv

Funkdoobiest, Rock On

Helmet, Wilma's Rainbow

Indo G & Li'l Blunt, Blame It On The Funk
J. Little, The Hump Is On

K-Dee, Freshest M.C. In The World
Karyn White, Can | Stay With You
Melissa Etheridge, I'm The Only One
Mista Grimm, Situation Grimm

The Notorious B.I.G., Big Poppa
Pharcyde, Pandemonium

Rappin' 4-Tay, Playaz Club(Remix}
Sabelle, Where Did The Love Go?
Shanice, | Wish

Tanya Blount, Hold On

Wascals, The Dips

Willi One Blood, Whiney, Whiney

MOR

musiIcv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Gloria Estefan, Everlasting Love

Jim Jamison, I'm Always Here
Page/Plant, Thank You

Alan Silvestri, i'm Forrest Gump
George Ducas, Lipstick Promises
Melissa Etheridge, I'm The Only One
Barry Manilow, | Can't Get Started
Santana, Luz Amor Y Vida

Billy Ray Cyrus, Storm In The Heartland
Kenny G, Have Yourself A Merry..
Julio Iglesias/Sting, Fragile

Adrian Legg, The Crockett Waltz
Steve Perry, Missing You

Trisha Yearwood, It Wasn't His Child
Boyz Il Men, On Bended Knee
Dionne Ferris, | Know

Sade, Cherish The Day

Jon Secada, Mental Picture

Luther Vandross, Always And Forever
Vanessa Williams, The Sweetest Days

MuchMusi®

Continuous programming
299 Queen St West
Ontario, Canada M5V2Z5

Boyz It Men, On Bended Knee

TLC, Creep

Nirvana, About A Girl

John Mellencamp, Dance Naked
Offspring, Setf Esteem

Urge Overkill, Girl, You'll Be..

Janet Jackson, You Want This

Jann Arden, Insensitive

Queensryche, | Am |

Aerosmith, Blind Man

Ini Kamoze, Here Comes The Hotstepper
Tom Petty, You Don't Know How It Feels
Moist, Believe Me

Weezer, Buddy Holly

Lucas, Lucas With The Lid Off

Black Crowes, A Conspiracy

Brandy, | Wanna Be Down
Rolling Stones, Out Of Tears
Ace Of Base, Living In Danger
Bob Seger, Night Moves

WUNC TELEVISION®

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Bon Jovi, Always

Nirvana, About A Girl

Caifanes, Aqui No Es Asi

Aerosmith, Biind Man

Sting, When We Dance

Pato Banton, Baby Come Back

Rolling Stones, Out Of Tears

Diego Torres, Tratar De Estar Mejor
Madonna, Secret

Offspring. Self Esteem

Los Pericos, Mucha Experencia
Cranberries, Zombie

Santana, Luz Amor Y Vida

Seal, Kiss From A Rose

Shery! Crow, All | Wanna Do

Ace Of Base, Living In Danger

Boyz Il Men, I'll Make Love To You

Los Enanitos Verdes, Lamento Beliviano
INXS, The Strangest Party

Cyndi Lauper, (Hey Now) Girls Just Wanna...

L'»gi\w/c

Five 1/2-hour shows. weekly
Signal Hill Dr
Wall, PA 15148

Aaron Neville, Please Come Home
Sting, Gabrial's Message

Amy Grant, Grown Up Christmas List
Vanessa Williams, What Child s This
Bruce Cockburn, Joy To The World
BeBe & CeCe Winans, Jingie Bells
Louise Mandrell, Down Home Christmas
B E Taylor, God Rest

B E Taylor, We Three Kings

B E Taylor, O Holy Night

8 E Taylor, Mary's Boy Child

B E Taylor, Oh Come.

B E Taylor, Angels We Have Heard
James Taylor/Ricky Skaggs, New Star Shining
Mannheim Steamroller, Deck The Halls

Y ¥

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Qasis, Supersonic

Aimie Mann, That's Just.

Gilby Clarke, Tijuana Jail

Tevin Campbell, Don't Say Goodbye
Hole, Doll Parts

Black Crowes, A Conspiracy

Bad Religion, 2 1st Century

SpeH, Superstar

Andru Donalds, Mishale

Bjork, Violently Happy

Dada, All | Am

Sponge, Plowed

Dionne Ferris, | Know

Sting, When We Dance

Shanice, | Wish

Soul Coughing, Screenwriters Blues
Pear! Jam, Spin The Black Circle
Dead Eye Dick, New Age Girl
Hagna Pop, Lay It Down

Deep Forest, Deep Forest

cCMe

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
QOakland, CA 94603

TLC, Creep

Ini Kamoze, Here Comes The Hotstepper
K-Cl Of Jodeci, If You Think You're Lonely Now
Mary J. Blige, Be Happy

Rappin’ 4-Tay, Playaz Club

69 Boyz, Tootsee Roll

Blackstreet, Before | Let You Go

Boyz It Men, On Bended Knee
N2Deep, Deep N2 The Game

Brandy, | Wanna Be Down

Artists & Music

RHINO OPENS THE ‘ENVELOPE’ ON ANTHOLOGY

(Continued from page 10)

label is working on a contest promotion
with Northwest Airlines, Entertain-
ment Weekly, and Blockbuster. The
winner will receive a trip to Hollywood
and will be treated to several
Hollywood tourist attractions. The
planned promotion, which was not final-
ized at press time, will allow consumers
to enter the contest at Blockbuster
stores or through a mail-in coupon in
Entertainment Weekly.

The label also will tout “The Enve-
lope” at retail with elaborate posters
“that look more like a movie poster than
a music poster,” says Kinloch.

“The Envelope” is broken up into five
volumes—1934-1945, 1946-1957, 1958-
1969, 1970-1981, and 1982-1993. A pro-
motional CD sampler of the set, featur-
ing two songs from each of the volumes,
will be available to key retailers, press,
and radio in early January. Keeping
with the Academy Awards theme, the
sampler will be packaged in an enve-
lope complete with a gold Rhino seal.

Putting the collection together was
not easy, says David McLees, managing
director of A&R for Rhino, who co-pro-
duced the set with Rhino senior direc-
tor of A&R/special products James
Austin. Pop music historian Tony Na-
telli is credited as an associate pro-
ducer.

Since the package features every
Academy Award-winning song from
1934-1993, Rhino was hound to run into
some licensing problems. In fact, at one
point the label was hoping to issue the
box before the Academy Awards in
1994.

Rhino was even prevented from us-
ing the name “Oscar” or the image of
the statuette on the set’s cover, since it,
as well as the name “the Academy
Awards,” is a registered trademark.

“We were allowed to use the term
‘Oscar’ in descriptive text, but we
couldn’t use it in the title. But the Acad-
emy did allow us to use ‘Academy
Awards,” so we didn’t consider that too
big of a hurdle,” says McLees.

However, licensing a few specific
tracks did turn out to be quite difficult.
“We have every song up until 1993, and
it is usually the definitive version, ei-
ther the biggest hit or the version fea-
tured in the movie. But sometimes we
couldn’t get the version we wanted,”
McLees says.

“Ironically, sometimes not getting
the version we went after turned into a
positive thing,” he adds. For example,

Rhino was unable to license Bruce
Springsteen’s “Streets Of Philadel-
phia.” Says McLees, “It is very difficult,
if not impossible, to license Spring-
steen.”

That left Rhino with the choice of ei-
ther finding an existing cover version or
having an artist record the track specif-
ically for the package. McLees says, “In
a brainstorming session with James and
the legal department, we came up with
the idea of having Richie Havens record
it, since he is signed to Rhino. It was
born out of practicality, but it made
perfect sense, and he did a great ver-
sion of it. When we asked Richie to do
it, he was overjoyed. He knew someday
that he would record that song.”

In the cases of “Evergreen” and
“The Way We Were,” Rhino was unable
to license the Barbra Streisand ver-
sions. For the former, the label turned
to a version by the song’s co-writer,
Paul Williams. For the later track,
Rhino used a version recorded by Shir-
ley Bassey.

For “Flashdance ... What A Feel-
ing” and “Take My Breath Away,”
Rhino chose to go with demo versions
by producer/composer Giorgio Moroder
with vocals by Diana DeWitt, once it
was unable to license the Irene Cara
and Berlin versions of the songs.

The majority of “The Envelope,”
however, comprises the best-known
versions of the Oscar-winning tunes,
including Fred Astaire’s “The Conti-
nental,” Judy Garland’s “Over The
Rainbow,” Bing Crosby’s “White
Christmas,” Henry Mancini’s “Moon
River,” Isaac Hayes’ “Theme From
‘Shaft,”” Donna Summer’s “Last
Dance,” Bill Medley & Jennifer
Warnes’ “(I've Had) The Time Of My
Life,” and Carly Simon’s “Let The
River Run.”

Aside from the music, the 6-by-12-
inch box will contain an 80-page booklet
with an introduction written by noted
film historian Leonard Maltin. Former
Billboard columnist Paul Grein and au-
thor Will Friedwald contributed liner
notes and track annotations, including a
list of best song nominees for each year.

“It’s filled with Oscar facts, feats, and
factoids on the best songs, composers,
artists, and the history of the award,”
says McLees. “That alone is almost
worth the price of admission.”

Rhino likely will issue each volume
separately in 1996, but without the de-
luxe booklet, McLees says.

CMT EUROPE SPURS COUNTRY SALES IN U.K.

(Continued from page 26)

the musie. Ticket sales for country art-
ists are increasing steadily, he says.

EMTI’s Liberty imprint was the first
label to advertise on CMT Europe when
it went on satellite. Thierry Panatteir,
Liberty product manager at EMI, says
it was “very successful.”

Many pundits have been pushing for
more tailored programming, rather
than wall-to-wall videos. New program-
ming from December fits that bill, with
CMT Europe moving toward what
Werner calls “appointment viewing.
With a video channel, people have a
tendency to go in and out of it. By intro-
ducing specific programs at regular
times, we can guide viewers to what
they want more easily.”

Programs include “Big Ticket,” a 60-
minute clip show focusing on major
acts; “Jammin’ Country,” a 60-minute

series showcasing the best in country-
rock; and “Saturday Nite Dance
Ranch,” which plays dance-oriented
clips. “By grouping together similar
types of musie, we can target different
audiences,” says Werner.“It’'s more at-
tractive to advertisers, and each pro-
gram can be sponsored by somebody.”

He adds that country is just begin-
ning in the U.K. “Every day new people
join the cable or satellite network. We
are constantly gaining new viewers—
and with these kinds of figures, we can
be encouraged and look forward to an
even more successful future.”

This article is reprinted from Music
Monitor, Billbourd’s sister radio publi-
cation in the UK. Andrew Vaughan s
editor of London-based Country Music
International.

34

www.americanradiohistorv.com

BILLBOARD JANUARY 7, 1995


www.americanradiohistory.com

Staying competitive
in the home entertainment
business is an art!

37TH ANNUAL FEATURED
CONVENTION PRESENTATION
National MultiMedia
Association Merchandising’s
of Recording Jim McCullaugh
Merchandisers and panelists invited
from Microsoft, Sega,
FEBRUARY 22-25 3DO & Philips sort
San Diego through the hype,
Convention Center & market realities,
Marriott Hotel jargon, statistics,
& Marina platforms and titles
in interactive
SUPERSTAR multimedia.
MusIC
SHOWCASES SEMINARS
Consumer behavior
SPECTACULAR Customer service
EVENTS Employee motivation

TRADE SHOW SPECIAL PRESENTATIONS
Companies selling everything you’d Country Music Association
expect to find in today’s dynamic Gospel Music Association
home entertainment marketplace.

KEYNOTE SPEAKER IT'S THE PLACE TO BE!
Jack Eugster The only meeting of executives from all
President & CEO segments of the packaged entertainment

software industry: retailers, wholesalers,
labels, manufacturers, video
companies, importers and more.

The Musicland Group
Largest retailer of home entertainment
products in the country.

NAIM: “Where Business Is Always Sound”

CALL (609) 596-2221 FOR MORE INFORMATION

www americanradiohictorv com
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Infernational

Virgin Retail
Finds Madrid
Selling Space

B BY HOWELL LLEWELLYN

MADRID—It was a close call, but
Virgin Retail Spain managed to end
a three-year search for a Madrid
retail space just in time for the
Christmas sales.

A last-minute rush had Virgin on
Dec. 15 assume control of a total of
1,550 square meters (5,000 square
feet) of space in five department
stores for more than three weeks of
festive spending by shoppers. (Gifts
in Spain traditionally are exchan-
ged on the Feast Of The Epiphany,
which this year falls on Jan. 6.)

“It was difficult to get everything
ready on time, from the stock in the
warehouse to the preparation and
decoration of the Virgin areas in
each store, but opening in Madrid
before Christmas was very impor-
tant to us,” says Luis Urbano, pres-
ident of Virgin Retail Spain. “It
meant the people in the capital got
to know us at the busiest time of the
year.”

Virgin struck a deal with Spain’s
pioneer department store chain, the
debt-ridden Galerias Preciados. In
fact, the 29-store chain declared a
suspension of payments to its cred-
itors Dec. 17. Urbano said the move
would not affect Virgin.

Urbano says he hopes Virgin
would gross nearly 125 million pe-
setas (31 million) in Madrid by Jan.
6. “After the first four days of trad-
ing, we were slightly above target,
s0 we may exceed this forecast,” he
says. Each of the five music depart-
ments has 60,000 titles in stock,
including sound carriers and videos.

Virgin expects annual gross in
the Madrid locations to initially
reach between 1.5 billion pesetas
($11.5 million) and 6 billion pesetas
($46 million) once it occupies space
in the other 24 Galerias stores
through 1995. Virgin's two Spanish
megastores in Barcelona and Se-
ville have a current turnover of
about 3 billion pesetas ($23 million).

However, despite its early
“Christmas gift,” Virgin has still
not found what it is looking for —
a suitable site for a Madrid me-
gastore. “The search goes on for
what we plan to be our flagship
megastore in the Iberian Penin-
sula,” says Urbano. “We need it
to be in Madrid, where all the
major TV, radio, and record com-
panies are located.”

In a quickly prepared TV and
radio campaign, Virgin an-
nounced that all customers who
turned up on the first day of trad-
ing wearing only swimsuits
would win a free CD. Although
Dec. 15 was the first cold day of
winter in Madrid, more than 200
shivering young people obliged.
But their choice of CDs was a re-
flection of one problem facing the
domestic music industry: Only a
handful chose Spanish music.

BMG Buys Rest Of Italy’s Ricordi

7 Divisions Keep Independent Management

B BY MARK DEZZANI

MILAN—The Bertelsmann Music
Group has acquired the remaining
stake in Italy’s largest domestic music
group, G. Ricordi, the company has an-
nounced. BMG now owns 100% of Ri-
cordi, following its majority buyout in
August of 73.3% of what had been
Italy’s largest independent (Billboard,
Aug. 20).

The additional acquisition ends spec-
ulation over the future of Ricordi and
its subsidiaries. BMG Ariola in Italy is
being merged with Ricordi, and begin-
ning in the spring it will be known as
BMG Ricordi SpA, with seven subsidi-
ary operations retaining autonomous
management.

The seven divisions are BMG Rec-
ords; BMG Publishing; the Dischi Ri-
cordi label; Ricordi Publishing, the Ri-
cordi retail chain, with 22 stores
nationwide; the printing arm Ricordi
Arti Grafiche; and BMG's CD importer
and domestic cassette manufacturer,

Big Pink. Pink Floyd’s “The Division Bell,” which has hit No. 1 in 15 countries,

Sonopress.

Casa Ricordi has been established as
an independent entity, dealing with Ri-
cordi’s classical music operations and
cultural heritage. Mimma Guastoni has
been appointed its managing director.
The management of the seven divisions
remains unchanged.

BMG Ariola managing director
Franco Reali assumes the same position
in the newly formed BMG Ricordi. Giro-
gio Perris has been appointed director
general of BMG Ricordi. Guido Rignano
remains president of the Ricordi divi-
sions. Further clarification of executive
responsibilities is expected in early 1995.

The existing infrastructures for
Rome-based BMG Ariola and for Ri-
cordi in Milan will remain in place. Over-
all administration will operate from
Rome. Although duplicate operations
will be streamlined, details of those
plans have not yet been confirmed. It is
likely that the distribution operations of
the two companies will be merged.

No job cuts in the 1,000-strong work

achieved double-platinum certification in the U.K. with sales exceeding 600,000. At
London’s Earls Court, where the band played 14 sold-out shows, they were
presented with double-platinum discs by EM! U.K. president and CEO Rupert Perry,
managing director Jean-Francgois Cecillon, and the EMI sales and marketing team.
Pictured, back row, from left, are John Hazell, national sales manager; Jonathan
Green, head of product management; Steve O’Rourke, manager of Pink Floyd,;
Rupert Perry; David Gilmour of Pink Floyd; Storm Thorgeson, art designer; Rick
Wright and Nick Mason of Pink Floyd; Roger Smith, strikeforce manager; Malcolm
Granger, national accounts manager; Aaron Moore, sales operations coordinator;
and John Walsh, strikeforce manager. in the front row, from left, are Lindsey Foord,
personal assistant to Jean-Francgois Cecillon; lan Ramage, marketing director;
Cecillon; and lan McMinn, national field sales manager.

force have been announced, but the
management of each of the seven divi-
sions will be responsible for the effi-
ciency of their operations and under
pressure to cut costs and improve prof-
itability. A source within the company
suggests that job cuts will be “inevita-
ble” as administration is streamlined.

Combined turnover for BMG Ariola
and Ricordi for this year was 350 bil-
lion lire ($218.8 million). BMG Ariola
turnover was 125 billion lire ($78.1 mil-
lion), showing a 78 billion lire ($48.8
million) profit for BMG Ariola opera-
tions, according to BMG.

No figures have been released for
the purchase of the Ricordi group.
However, estimates put the figure be-
tween $350 million and $400 million.

The new BMG Ricordi entity now ac-
counts for 30% of the Italian market,
and the group aims to increase market
share to 35% by the end of 1996.

Arnold Bahlmann, international VP
of BMG, has confirmed that BMG Ri-
cordi is seeking international partners
for its 22 retail stores, and is looking
at opening further megastores in addi-
tion to the 27,000-square-foot store in
Milan, which opened last month (Bill-
board, Dec. 10).

Bahlmann says that distribution re-
mains the biggest problem in Italy’s
music market, noting that per-capita
consumption of music in the country is
behind that of Greece, Portugal, and
Spain.

Bahlmann says he hopes by 1997 to
reinvest 17% of turnover into further
development of the company.

In addition to the Ricordi acquisi-
tion, BMG also plans to pick up the re-
maining 50% of Italy’s DDD label that
it does not already own. BMG Ricordi
owns a 50% controlling stake in artist
Lucio Dalla’s Pressing label, and
through the Ricordi buyout BMG also
owns a 10% stake in the state-owned
Nuova Fonit Cetra label.

BMG Ricordi’s domestic roster now
includes Dalla, Renzo Arbore, Cris-
tiano De Andre, Marco Masini, Gianni
Morandi, and Antonello Venditti.

It has been reported that interna-
tional Italian superstar Eros Ramaz-
zotti, said to be negotiating with the
major labels, will be staying with BMG
when his DDD contract expires follow-
ing the release of his next album later
this year.

EMI France Signs Charles Aznavour

PARIS—Charles Aznavour, the vet-
eran French singer, has been signed
by EMI France to a new long-term
recording contract and has begun a
six-month tour through France, La-
tin America, and the U.S.

In a separate deal, EMI also has
acquired all rights to Aznavour's
back catalog of more than 1,000 re-
cordings of songs in French,
English, German, and Spanish.
Aznavour is best known outside
France for songs such as “She,”
“The 0Old Fashioned Way,” and
“Yesterday When I Was Young.”

EMI has launched a major reis-
sue campaign in France with 20 of
Aznavour’s most popular French-
language albums, and also plans to
issue three previously unreleased al-
bums over the next six months. The
first of these is a live album that was
recorded in Paris with Liza Min-
nelli. A rerelease of Aznavour’s al-
bum “Toi Et Moi” earlier this year
on an independent label has reached
gold status, with 100,000 units sold.

Aznavour’s tour is expected to
conclude with a performance in
April at Carnegie Hall in New York,

and it will be recorded for a future
album. An international release
schedule for Aznavour’s catalog is
expected to be set in the spring.

“I am delighted that Charles will
not only begin a new recording ca-
reer with EMI, but that his fabulous
back catalog can once again be
heard by his admirers around the
world,” says Gilbert Ohayon, presi-
dent of EMI France. “He is without
a doubt the most international of
French stars, and it is now time to
give him the global attention that
EMI can bring.”
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@ BY KATHERINE TULICH

SYDNEY—When the Rolling Stones
“Voodoo Lounge” world tour heads to
Australia in March, it will mark the
first time the band has toured the coun-
try in 22 years.

With the stadium tour expecting to
sell some 400,000 tickets in the next few
months, promoter Paul Dainty says the
Stones visit will prove to be the biggest
tour ever to hit the land down under.

The Australian leg kicks off March 27
in Melbourne; six dates have been an-
nounced thus far.

The previous ticket-sales record
holder in Australia was Madonna, who
toured in November 1993. Her tour
generated 360,000 tickets sold, worth

‘I have been chasing
themn year in and
year out—prormoter
Paul Dainty

about $28 million Australian dollars
($21.9 million U.S.).

“We'll easily outdo that,” says
Dainty, estimating that ticket sales for
the Stones will top $35 million Austra-
lian dollars ($27.34 million U.S.).

Though tickets have only begun to go
on sale, Dainty says some records have
already been broken. “We set a new box
office record in Sydney by selling the
first show out in 90 minutes, and in New
Zealand we broke the biggest box-office
advance for any act in the history of
New Zealand,” he says. This leg of the
band’s tour is due to end at Auckland’s
Western Spring Stadium on April 17.

In keeping with the band’s mandate,
ticket prices have remained lower than
those commanded by other recent su-
per-star tours. Top-price seats are $90

FOR THE RECORD

A headline in the Dec. 10 issue mis-
identified the Portuguese city where
two large-scale music retail outlets
recently opened. The city is Oporto.
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Australian ($70 U.S.). “I must admit I
would have liked to see them higher be-
cause I know the market could have
taken it, but the band wants to keep the
prices low,” says Dainty. “For the size
of the show offered, it is one of the most
affordable ticket prices ever offered in
Australia.”

Dainty promoted the Stones when
they last toured Australia in 1973. He
says it was his persistence, coupled with
the Stones’ decision to do a more exten-
sive world tour, that finally broke the

drought for Stones fans in Australia.

“T’d like to think we had an inside run
in getting this tour because we had a re-
lationship with the Stones back all those
years, and [ have been chasing them in-
cessantly year in and year out,” says
Dainty. “We also did Mick Jagger’s
very successful solo tour of Australia in
1990.”

The elaborate production of the
show, which will not be scaled back in
any way, will incur costs of mare than
$2 million Australian ($1.6 million U.S.)

International
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Stones Set To Play First Australian Tour Dates Since '73

per week in wages, costs for the venues
and transportation, which consists of
more than 40 trucks and two jumbo jets
to move erew and gear in and around
this expansive country.

But aside from the box office, high
earnings in other areas also are proj-
ected. Virgin Records, with rights to
both “Voodoo Lounge” and the Stones’
later catalogue, expects to sell 300,000
albums over the next eight months,
earning $7 million Australian ($5.5 mil-
lion U.S.). Acme Merchandising, one of

Australia’s leading towr-merchandising
companies, forecasts its single biggest
Jjackpot ever, with a range of 40 sepa-
rate products expected to net as much
as $5 million Australian ($3.9 million
U.s).

The Stones’ tour will cap a very busy
touring schedule during the summer in
Australia, with more than 16 top acts on
the road in the first four months of 1995.

“This year must go down as one of
the busiest summers in the history of

(Continued on next page)
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International

S. Africa’s Prophets Move
To U.K.; Nation Album Due

W BY KWAKU

LONDON—The members of Prophets
Of Da City, one of South Aftica’s most
notable hard-core, hip-hop acts, have
moved to Britain to draw upon the mu-
sical community here and record their
sixth album, their first for Nation Rec-
ords in the U.K. The group already has
enjoyed some exposure in the U.S.
through a track on the “Planet Rap”
compilation issued last year on Tommy
Boy Records.

The band’s most recent album,
“Phunk Phlow,” was issued only in
South Africa on their own Ku Shu Shu
label and released shortly before the
band’s departure for the U.K. early last
November. An earlier disc, “Age Of
Truth,” was licensed by South Africa’s
Tusk Records in 1992 and, according to
manager Lance Stehr, had 17 of its 21
tracks banned from airplay.

Following last year’s election in South
Africa, Prophets Of Da City (PoC)
opened for the British political rap
group Fun-Da-Mental on a South Afri-
can tour and also on a UK. tow in No-
vember. Sharing the same socio-political
tip as Fun-Da-Mental, PoC was a logical
signing by Aki Nawaz, co-owner of Na-
tion Records, who is also known as
Propa-Gandhi in his role as Fun-Da-
Mental’s front man.

PoC consists of DJ-rapper Ready D,
aka DJ Explode; rapper Shaheen;
singer and toaster Ramone; beatbox
player Jazmo; dancer Mark; and
dancer-graffiti artist Gogga.

“Never Again,” the first international
single released by PoC, has been li-
censed by Beggars Banquet throughout
Europe and has received enthusiastic
reviews in the British music press. It
was named a single of the week in the
New Musical Express and gained the
act television exposure as well.

“We wanted to do videos, and accord-
ing to [Tusk], the concept was too
black,” says Ready D. “Anything we'd
done was too radical. Our albums, ac-
cording to the white man, were radical
because we spoke to the people on a
grass-roots level, telling them they've
got to watch out for the press, watch
out for the tricks of government.”

Nonetheless, the band did appear at
the celebration for Nelson Mandela’s
inauguration last year.

“Never Again” uses a sample from a
speech by Mandela containing those
words. The song’s video features Man-
dela doing a gentlemanly dance that the
group gently spoofs, encouraging oth-
ers to do “the Mandela.” The single is
an engaging hip-hop potpourri of town-
ship guitars, samples, live instrumenta-
tion, rap, and dancehall toasting. “It’s a
song basically thanking everybody on
the planet for supporting South Africa
in the struggle, but not only South
Africa,” says Ready D. “We're speaking
about all other oppressed people on
other continents.”

Adds Shaheen: “We don’t want to be
called African hip-hop. We're a hip-hop
crew, and we want to be part of a hip-
hop universal community.”

PROPHETS OF DA CITY

STONES SET TO TOUR DOWN UNDER

(Continued from preceding page)

concerts in Australia,” says Dainty, who

is promoting tours by five other major
acts early this year: Roxette, Cliff Ri-
chard, Harry Connick Jr., Bryan Ferry,
and Phil Collins.

Dainty has also been named pro-

TO OUR READERS

A Happy New Year from Home &
Abroad. The column will return in the
Jan. 21 issue.

ducer for all Australian entertainment-
related events for the 1996 Olympic
Games in Atlanta, to be staged at the
historic Fox Theatre.

“I am very excited about this project.
It is of particular importance for Aus-
tralia, as Atlanta will be the curtain-
raiser to the Sydney 2000 Olympic
Games,” Dainty says. “We will be
scheduling two weeks of major interna-
tional entertainment featuring produc-
tions and stars from the U.S., Europe,
and Australia. It will be a fantastic op-
portunity to showcase Sydney and Aus-
tralia to the rest of the world.”
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International

Vietnam OKs Legislation
On Copyright Protection

H BY MIKE LEVIN

HONG KONG—Vietnam took its
first step into Asia’s legitimate mu-
sic industry when the Nutional As-
sembly passed a copyright protec-
tion law Dec. 8.

The legislation covers all intellec-
tual property, but for now only of-
fers protection for products manu-
tactured or published within the
country. This will change to include
all domestic and international copy-
rights once Vietnam joins the Berne
Convention, which is expected in
late 1995 or early 1996.

Music has received special dispen-
sation whereby both local and for-
eign products are guaranteed pro-
tection because the country has no
CD or cassette factories. Govern-
ment sources say they have ac-
cepted IIFPI guidelines on music
and will begin to clamp down on pi-
rate products.

Vietnam’s record industry has
been impossible to track because
there is no official department cov-
ering music. Analysts feel sales
range between $10 million and $30
million, although piracy accounts for
as much as 98%.

The Ministry Of Culture did set
up an internal office of copyright
protection, named Vinaauteur, in
14993, but it has been used only as a
consulting body.

“Qur official function is to advise
the government on copyright mat-

ters. We believe a copyright law is |

[vital] for Vietnam to become a legit-
imate member of the international
community in intellectual property,”
suys Thuong Thuan, director of Vin-
aduteur.

International record executives
remain cautious about the short-
term effects of the new law. “I was

just in Saigon. and it reminded me

of Bangkok 10 vears ago where ab-
solutely every tape was a pirate,”
says a marketing exccutive for an
international label in Hong Kong.

Despite heavy foreign investment
and economic growth during the
past three vears, annual per-capita
income for the country’s 72 million
people is only $220. Even priced at
$1, a legitimate music cassette is a
major expenditure. CDs are virtu-
ally unknown, except for pirate
copies of releases by Chinese art-
ists, which retail for about $2.

newsline...

PHONOGRAM RECORDS, which exists as a division of PolyGram in
nine international markets, including the U.K.. Germany, and
France, is changing its name to Mercury Records. Most of Phono-
gram’s artist repertoire is currently released on the Mercury lubel.
There will be no effect on artists’ contracts or staff arrangements.

GERMAN RECORD COMPANIES reported a 2.9% increase in unit sales
for the third quarter of 1994 over the same period last year. A total
of 162.7 million units were sold during the period. Wholesale value
figures were not released.

MTV INDIA has signed Coca-Cola of India as a charter sponsor of the
music television station in the market, says Bill Roedy, president
MTV Networks International.

DATEBOOK: The 1995 International Dance Awards are set for Jan.
22 at the Picadilly Theater in London, featuring such performers as
Dina Carroll, Eternal, Aswad, Michelle Gayle, and Carleen Ander-
son.

THE SHEPHERD’S BUSH EMPIRE, 2 2,000-seat concert venue in West
London, has been acquired by the Break For The Border Group ple,
which operates the Borderline club in London.

THE BELGIAN record company ARS Productions. which broke the
dance act Technotronic, has signed new deals for Holland with CN R/
Arcade Music, covering sales and distribution, and G.M. Promotions,
handling promotion and marketing. The company previously went
through Polydor. Upcoming singles include a cover of “Giving Up,
Giving In” by French vocalist Rozlyne Clarke and “How To Win
Your Love” by the French dance duo Desire.

POLYGRAM SINGAPORE hus released a 24-carat gold CD of Andrew
Lloyd Webber’s “Phantom of the Opera” to mark the musical’s Feb-
ruary opening in Singapore. The disc will be available only in Asia.

REGGAE star Junior Reid's Jamaican hit single “Listen To The
Voices” will be released Jan. 30 in the U.K. through Neil Ferris’ Bril-
liant Record Co., distributed by BMG.
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ECHO AWARDS
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illboard draws you into the
icture through its in-depth

coverage of the Echo Awards. In
our March 4th spotlight issue,
we thoroughly examine this
momentous event by highlight-
ing the following topics:

#

Echo Overview:

acomplete report on the
award’s night events

Echo Candids:

Photos of the Echo Awards
ceremony and celebration at
Bavaria Studios, Munich
Profiles of the winning artists
An analysis of key issues
facing the German music
market in 1995

Retail’s Role: An analysis

of the increasing role of
Germany’s major retailers
in artists development

FOR ADVERTISNG INFORMATION :
LONDON:
Christine Chinetti:

tel: 44-171-323-6686 fax: 44-171-323-2314

NEW YORK:
Gene Smith
tel: 212-536-5001 fax: 212-536-5055

¢ISSUE DATE
March 4, 1995

*AD CLOSE-®
February 16, 1995

~ Bonus distribution. ur the issue in Germany
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HITS OF THE

© 1993, Bilboard / BPt Communicotions

e —

JAPAN (0empa publications, Inc.) 12/18/94 CANADA (The Record) 12/26/94 GERMANY compiled by Media Controt 12/20/94 FRANCE (snepiFoprtite-Live) 12/10/94
THIS | LAST THIS | LAST THIS | LAST THIS | LAST
WEEK |WEEK| SINGLES week | weex|  SINGLES WEEK |week|  SINGLES WEEK | week| SINGLES
1 | 1 | TOMORRDW NEVER KNDW MR. CHILDREN Tovs 1 | 1 | SECRET MADONNA MAVERICKMWEA 1 | 1 | COTTON EYE JOE REDNEX zvx 1 | 1 | CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
FACTORY 2 2 ALWAYS BON JOVI MERCURY/PGD 2 2 AN ANGEL KELLY FAMILY eDeL POLYGRAM
2 3 KOIBITOTACH! NO CHRISTMAS MARIAH CAREY 3 3 | CANYDU FEEL THE LOVE TONIGHT ELTON JOHN 3 [ NEW| TEARS DDN'T LIE MARK OH MOTOR MUSIC 2 3 I SWEAR ALL-FOR-ONE atlANTIC
SONY HOLLYWOOD/WEA 4 | 7 | ZOMBIE CRANBERRIES isanp 3 | 4 | SECRET MADONNA waRNER
3 4 MEGURIAI CHAGE & ASKA PONY CANYON 4 4 LOVE IS ALL AROUND WET WET WET LONDON/PGD 5 5 CONGUEST OF PARADISE VANGELIS FaST wesT 4 2 7 SECONDS YOUSSOU N'DOUR & NENEH
4 2 MOTEL B'Z smG 5 7 ON BENDED KNEE BOYZ || MEN moTOWN/PGO 6 4 HYPER, HYPER SCOOTER epeL CHERRY squatT/sony
5 | 5 | HARUYD, KO YUMI MATSUTOUKA em 6 | 8 | DOYOU WANNA GET FUNKY C+C MUSIC 7 | 6 | ALWAYS BON JOVI meRcURYPHONOGRAM 5 | 5 | ILLMAKELOVETOYDU BOYZ il MEN morown
6 | NEW| TEAR'S LIBERATION ACCESS Fun HOUSE FACTORY COLUMBIA/SONY 8 8 LOVE RELIGION U 96 MOTOR MUSIC 6 6 SATURDAY NIGHT WHIGFIELD arpLAY
7 |NEW| GANI TONNERUZU PONYCANYON 7 | 5 | RIGHT BESIDE YOU SOPHIE B. HAWKINS 9 | o | PHARAD THERE IS A STAR sony 7 | 9 | FEELTHE HEAT OF THE NIGHT MASTERBOY
8 6 AL NO TAMENI TAMIO OKUDA sony COLUMBIA/SONY 10 12 FOREVER YOUNG INTERACTIVE it POLYGRAM
9 7 SHIAWASE WO TSUKAMITAI KOUM! HIROSE 8 6 GD ON MOVE REEL 2 REAL QuALITY/PGD 11 |NEW| STAY ANDTHER DAY EAST 17 Lonpon 8 8 GIRLS JUST WANT TD... CYNDI LAUPER epiC
VICTOR 9 9 CIRCLE OF LIFE ELTON JOHN HOLLYWOOD/WEA 12 11 CIRCLE DF LIFE ELTON JOHN PHONOGRAM 9 11 IMAGINE JOHN LENNON Emi
10 |NEW| EVERYBDDY GOES MR. CHILDREN TOVS FACTORY 10 | 13 | INSENSITIVE JANN ARDEN A&m/pGD 13 | 15 | MAX DON'T HAVE SEX WITH YOUR E.EROTIC wi | 10 | 7 | SITUVEUX M'ESSAYER FLORENT PAGNY
ALBUMS | UKD AT e B R AT R C oy 14 |NEW| CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN G
1 3 MARIAH CAREY MERRY CHRISTMAS sony 12 | 16 | OUT OF TEARS ROLLING STONES VIRGINCEMA PHONOGRAM 11 | 10 | HIGH HOPES PINK FLOYD Emi
2 | 1 | YUMIMATSUTOYA THE DANCING SUN tosswem | 13 | 12 | TURN THE BEAT AROUND GLORIA ESTEFANERC | 15 | 16 | WE ARE DIFFERENT MEMBERS OF MAYDAY L3 g;‘g&-ﬁ%’:—?“ LUTHER VANDROSS & MARIAH
3 | 2 | TSUYOSHI NAGABUCHI ITSUKA NO SYONEN emi S MOTOR MUSIC
4 |NEW| KEIZOU NAKANISB! SINGLES poneer 141 10 | ILL MAKELOVETOYOU BOYZIIMEN MOTOWNPGD | 16 | 10 | SATURDAY NIGHT WHIGFIELD zvx 13 | NEW| D.CB. BILLY ZE KICK & GAMINS EN FOLIE
5 |NEW(| KOME KOME CLUB PHI Il swov 15 | 14 | WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 17 | 14 | ALL1WANNA DO SHERYL CROW aam w | :(OEL:;GJCZTE MRy Tmep—
6 |NEW| NOKKO COLORED sonv 16 | 20 | THE SWEETEST DAYS VANESSA WILLIAMS 18 |NEW| ANOTHER DAY WHIGFIELD zvx POLYGRAM
MERCURY/PGD 15 |NEW/| LA CORRIDA FRANCIS CABREL coLumsia
7 4 BEATLES LIVE AT THE BBC tmi 19 13 LET THE DREAM COME TRUE DJ BOBO rresH/EAMS
17 |NEW| SUKIYAK! 4 PM NEXT PLATEAU/PGD 16 | 16 | LET THE BEAT GOON DA ALBAN gvo
8 8 | TUBE MELODIES & MEMORIES sonv 20 |NEW| RAVE NATION DJHOOLIGAN ewr :
e et R M L 18 | 17 | ANYTIME, ANY PLACE JANET JACKSON viRGIN/ ALBUMS 17 | 13 | IT'S A RAINY DAY ICE MC poLYGRAM
B.GRAM CEMA 18 15 LOVE IS ALL AROUND WET WET WET roLYGRAM
R ot 19 |NEW| DANCE NAKED JOHN MELLENCAMP MERCURV/PGD 1 1| KELLYFAMILY OVER THE HUMP epeL 19 | 20 | ANYTIME YOU NEED A FRIEND MARIAH CAREY
SONY 20 18 LUCKY ONE AMY GRANT A&M/PGD 2 2 BON JOVI CROSS ROAD MERCURY/PHONOGRAM COLUMBIA
ALBUMS 3 | 3 | WESTERNHAGEN AFFENTHEATER wea 20 |NEW| COME OUT AND PLAY OFFSPRING rias
NETHERLANDS (stichting Mega Top 50) 12/19/34 L B TS (M LEEE LS e g Z ggﬁf&nﬂﬁ ANI'OTEEEISBLOAﬁEEUE e il
Rt S 2 |NEw| PEARL JAM VITALOGY Epicisony 6 | 4 | STING ELS oF oo t 1 | 2 | BEATLES LIVE AT THE BBC appLeemi
THIS | LAST 3 | 1 | NIRVANA MTVUNPLUGGED INNEWYORK occuw | 2 |2 SRS - S8 8 Bg ULNS*‘E'GTE JEITEN 2 | 1 | REDAUD A LA BELLE DE MAI wirain
WEEK \WEEK | SINGLES 4 | 4 | EAGLES HELL FREEZES OVER cerenun Y IHNACHTEN BEl ‘ 3 | 4 | FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
1 2 | WILL SURVIVE HERMES HOUSE BAND xPLO/MusIC 5 5 VARIOUS ARTISTS DANCE MIX '94 quaLiTy S = e Y — COLUMBIA
5 | 3 | DROMEN ZUIN BEDROG MARCO BORSATO o D 4 | 5 | SOUNDTRACK THE LION KING sonv
6 | 2 | BONJOVI CROSS ROAD MERCURY/PGD 9 | 11 | VANGELIS 1492-CONQUEST OF PARADISE st
POLYDOR 5 | 3 | JEANFERRAT FERRAT 95 Temey
CRANBERRIES 7 3 AEROSMITH BIG ONES GEFFEN/UNI WEST
3 % | omeie e 8 | 9 | GREEN DAY DOOKIE ReprisEwEa 10 | 7 | CARRERAS/DOMINGO/PAVAROTTI THE 3 § | 5 | MARIAH CAREY MUSIC BOX cotumen
s LWL LI (TR D O GIND 9 | 7 | BOBSEGER GREATEST HITS capioucems TENORS  1ELDECWARNER 7 | 17 | BOYZII MEN If motown
o Loy ALwnrs AN CAREY 10 | 10 | BOYZI MEN Il moTOwnPGD 11 [ 10 | NIRVANA MTV UNPLUGGED IN NEW YORK ceeren | & |NEW| SOUNDTRACK FARINELLI auviors
NEW] ALL ! WANT 11 | 8 | CRANBERRIES NO NEED TO ARGUE isLANDRGD 12 | 8 | PEARLIAM VITALOGY tric R L UNPLLIGGED IN NEW YORK ceron
12 | 12 THE TRAGICALLY HIP DAY FOR NIGHT mca/Unt 13 | 12 SOUNDTRACK FORREST GUMP epic HAPPY NATION poLYGRAM
7| 8| JHESECOND WALTZ ANDRE RIEU mercuRy 13 | 6 | R.E.M. MONSTER WARNER BROS.WEA 14 | 9 | CHRIS REA THE BEST eastwest LIN([NEY lcr\?rczgﬁréé%o%wgn?comvmom THE 3TENORS
WARNER
8 |NEW! CIRCLE OF LIFE ELTON JOHN MERCURY 14 19 SOUNDTRACK FORREST GUMP EPIC/SONY 15 19 MARIAH CAREY MERRY CHRISTMAS coLumsia 12 |NEw| PATRICK BRUEL BRUEL amc
9 | 9 | SHORT DICK MAN 20 FINGERS s 15 | 11 | STING FIELDS OF GOLD AsmpGD 16 | 16 | ANDREW LLOYD WEBBER THE VERY BEST 13 |NEW| ALAIN SOUCHON CEEST DEIA CA
10 8 IT'S A RAINY DAY ICE MC 8YTE/SONY 16 | 15 | SHERYL CROW TUESDAY NIGHT MUSIC... A&mPGD POSITIVE A VIRGIN
ALBUMS 17 | 13 | OFFSPRING SMASH trirapk 17 | 14 | AEROSMITH BIG ONES cerren 14 | 10 | CELINEDION LIVE A L'OLYMPIA columsia
18 | 17 | TOMPETTY WILDFLOWERS WARNER BROS.MEA 18 | 17 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB 15 | 15 | JAMIROQUAI THE RETURN OF THE SPACE
1 1 ANDRE RIEU STRAUSZ & CO MERCURY/PHONOGRAM 19 16 MADONNA BEDTIME STORIES SREMWEA o] COWBOY sauaTi/sony
2 | 5 | BEATLES LIVE AT THE BBC AppLE/EMI | T LT e e 19 | 18 | WET WET WET END OF PART ONE eronocran 16 | 8 | LAURENT VOULZY VOULZY TOUR ARIOLABMG
3 | 2 | BONJOVI CROSS ROAD MERCURY/POLYGRAM AT ANTICHIER e R S T 17 | 14 | PARTICIA KAAS TOUR DE CHARME LIVE 93/94
4 | 3 | ANDRE HAZES AL 15 JAAR GEWOON ANDRE em: - |1 sony NE HELENE 195
5 6 STING FIELDS OF GOLD A&m % F HELENE H ‘95 a8
6 | 4 | MARCO BORSATO MARCO pOLYDOR % /Jﬁ@ 19 | 9 | SOUNDTRACK PULP FICTION swG
7 |NEW| PEARLJAM VITALOGY epic 20 | 13 | PINKFLOYD THE DIVISION BELL em
™
8 | 8 | PAUL DELEEUW PARACDMOL sonv % mﬂ n ® | ITALY (Musica e Dischi) 12/19/94
9 9 B.Z.N. SERENADE MERCURY/PHONOGRAM - .
Week/ €
10 | NEW! MARIAH CAREY MERRY CHRISTMAS coLumen © 1995, Billboard/BP| Communications (Music Week/ © CIN)  12/24/94 THIS | LAST
THIS | LAST THIS | LAST weEK | Weex |  SINGLES
wiek| SINGLES WEEK (week| ALBUMS 1 1 IT'S A RAINY DAY ICE MC pwa
AUSTRALIA (australion Record Industry Assn.) 12/25/94 | 1 | 1 | STAY ANOTHER DAY EAST 17 tonpon 1 | 1 | THEBEAUTIFUL SOUTH CARRY ON UP THE 2 | 2 | STAY WITH ME DA BLITZ BLSS CO/INPROGRESS
2 2 | ALL I WANT FOR CHRISTMAS IS YOU MARIAH CHARTS Go! Discs 3 8 | STRANGE LOVE KINA TIMEATALIAN STYLE
THIS | LAST SINGLES CAREY coLumsia 2 6 | JIMMY NAIL CROCODILE SHOES EAST weST 4 |NEW! ANOTHER DAY WHIGFIELD enerGy
WEEK | WEEK CRANBERRIES. 1SUANDPOLYOOR 3 | 4 | LOVE ME FOR A REASON BOYZONE PoLYDOR 3 | 2 | BEATLES LIVE AT THE BBC appLEEmI 5 | 6 | SENZA PAROLE VASCO ROSSI Ewmi
11 ZOMB‘;E NTFOR EHRI ST'MA’;"’;; YVODU e 4 | 3 | POWER RANGERS MIGHTY MORPHIN POWER 4 | 5 | EAST17 STEAM Lonbon 6 |NEW| TAKE ABOW MADONNA WARNER
217 ‘C‘kkéy gOLUMBlA RANGERS RCA S | 3 | BONJOVI CROSS ROAD MERCURYPHONOGRAM 7 | 3 | THE MOUNTAIN OF KING DIGITAL BOY pic 17
3 | 2 | TOMORROW SILVERCHAIR murMuRsONY R C T NIGTWICERCE EREIDIONRESc 6 | 7 | ETERNAL ALWAYS & FOREVER ew 8 |NEW| SURE TAKE THAT emc
4 | 3 | ALLIWANNADO SHERYL CROW tm O 7 | B | STING FIELDS OF GOLD asm 9 |[NEW| ALLINEED IS LOVE INDIANA piscomscic
S | 4 | ALWAYS BON JOVI MERCURVIPHONOGRAM R R COTTONIEVE S OERE DN RNTERNATATEARS 8 | 11 | CLIFF RICHARD THE HIT LIST em 10 [NEW| PLEASE COME HOME FOR CHRISTMAS BON JOVI
6 5 SHORT DICK MAN 20 FINGERS LIBERATION/FESTIVAL 8 |NEW| THEM GIRLS THEM GIRLS ZIG AND ZAG Reca 9 9 M-PEOPLE BIZARRE FRUIT DECONSTRUCTION/RCA MERCURY/POLYGRAM
TOM JONES 9 7 | PLEASE COME HOME FOR CHRISTMAS BONJOVI | 10 | 13 | LOUIS ARMSTRONG WE HAVE ALL THE TIME IN ALBUMS
T LS | TuRm T BEAY AROUND Lo MERCURVIPOLYGRAM U3 DI G 1 | 1 | STING FIELDS OF GOLD aam
8 | 9 | TURN THE BEAT AROUND GLORIA ESTEFAN tric | 10 | 6 | wE HAVE ALL THE TIME IN THE WORLD LOUIS 11 | 10 | NEW ORDER THE BEST OF centenoare 3 | 3 | SONG HELDSOF GOLD mw o
N ML L U A T ARMSTRONG em 12 | 12 | CARRERAS/DOMINGO/PAVAROTT! THE 3 5o | e e
10 | 13 [ ON BENDED KNEE BOYZ It MEN motown 11 | 12 | HOLD ME, THRILL ME, KISS ME GLORIA ESTEFAN TENORS TELDEC/WARNER 2 | o | marian C:REY MCEGRDRY CHRISTMAS cotuein
11 | 11 | PLL MAKE LOVE TO YOU OFFSPRING sHock epic 13 | 18 | REM. MONSTER warner | 9 | MARMHCAREY MERRY CHRISTMAS
13 14 PUT YOURSELF IN MY PLACE KYLIE MINOGUE 12 10 ANOTHER DAY WHIGFIELD SYSTEMATIC 14 4 STONE ROSES SECOND COMING GeFFEN POLYDOR
FESTIVAL 13 | 9 | LET ME BE YOUR FANTASY BABY D svstemanc 15 | 22 | CHRIS REA THE BEST OF east west € | 6 | MINA CANARINO MANNARO pougm!
14 | 12 | HOOK ME UP CDB columsia 14 | 15 | ETERNALLOVE PJAND DUNCAN XSRHYTHMTELSTAR | 1 P DUNCAN PYSYCHE-THE ALBUM TeLSTAR 7 | 5 | SADE THE BEST OF SADE epic
15 |NEW| SYMPATHY FOR THE DEVIL GUNS N’ ROSES SRl Y WEAANDIDUNCAN 3 8 |{NEW| SOUNDTRACK FORREST GUMP tric
15 INEW| CRAZY ETERNAL emi 17 | 16 | MADONNA BEDTIME STORIES wARNER
GEFFEN 16 17 TAKE A BOW MADONNA WARNER 18 15 UB40 LABOUR OF LOVE-VOLUMES | & Il ber it 9 7 BIAGIO ANTONACCI BIAGIO ANTONACCI mercuRrY
16 | 15 (c'ocr\?r%g Jo;mcrc)nmkspzn YOUR NAME HARRY 17 | 16 | BABY COME BACK PATO BANTON vingi 19 | 24 | GLORIAESTEFAN HOLD ME, THRILL ME, KisSME | 20 |NEW! BEATLES LIVE AT THE BBC arpuzew
: 18 | 22 | SWEET LOVE M-BEAT Renk EPIC
12 [ | T e e LanTomooN 19 | 13 | ANOTHER NIGHT THE REAL MCCOY woaicarsia | 20 | 19 | BLUR PARKLIFE Fo0DIPARLOPHONE SPAIN vesrve) 1271094
OUR KISS RED DRAGON 20 i4 ALL | HAVE TO DO IS DREAM/MISS YOU NIGHTS 21 23 SADE THE BEST OF SADE epic THIS | LAST
1918 gg’r;’;mg;“ ONYOURKISS R CLIFF RICHARDS emi 22 | 17 | INXS THE GREATEST HITS MERCURY week |week| SINGLES
20 | 19 | LUCAS WITH THE LID OFF LUCAS warNER S A R R G T e 23 | 28 | ELVIS PRESLEY ESSENTIAL COLLECTION rea 1 | 2 | HYPNOSE SCORPIA 8LANCD ¥ NEGRO
ALBUMS :2 2; ALWAYS BONEJ(E\Q MERCURY/POLYGRAM 24 | 30 | CRANBERRIES NO NEED TO ARGUE istanp 2 | 1 | HYMN CABBALLERO maxmusic
311 OH BABY I... ETERNAL 1T avENUE/EMI 25 | 25 | CYNDILAUPER TWELVE DEADLY CYNS epic 3 | 4 | THE KING OF HOUSE SEMENTAL MAX MUSIC/MD
1| 2 | [HETWELFTH MAN WIRED WORLD OF SPORTS | 24 | 23 | ALL | WANNA DO SHERYL CROW s 26 | 21 | AEROSMITH BIG ONES cerren RECOROS
> 7 | MARIAH CAREY MERRY CHRISTMAS cotumsia 25 | 28 | WHEN I'M CLEANING WINDOWS 2 IN A TENT 27 | 26 | NIRVANA MTV UNPLUGGED IN NEW YORK GeFren 4 | 9 | HYPER, HYPER SCOOTER BLANCO Y NEGRO
3 | 3 | SOUNDTRACK FORREST GUMP eric VARIOUS 28 | 27 | LUTHER VANDROSS SONGS tpic 5 | 5 | LALALAHEYHEY OUTHERE BROTHERS maxmusic
2 | 1 | PEARLIAM VITALOGY to 26 | 20 | SIGHTFOR SOREEYES M-PEOPLE DECONSTRUCTON' | 29 | 31 | WET WET WET END OF PART ONE pRecousoraanz | 6 | 7 | GENERACTIONX K. BOY auauy madeo
- 30 | 32 MARIAH CAREY MUSIC BOX coLumsia 7 8 SECRET MADONNA wARNER
N TO ARGUE
5 | ® | CRANBERRIES NO NEED ey 27 | 18 | PUT VOURSELF IN MY PLACE KYLIE MINOGUE 31 | 23 | PINKFLOYD THE DIVISION BELL em 8 |NEW| SEVEN SECONDS YOUSSOU N'DOUR coLumsia
6 8 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN 28 | 26 | ILL FIND YOU MICHELLE GAYLE RcA 32 [NEW| MARIAH CAREY MEgRY CHRISTMAS cotumsia 9 6 IT'S A RAINY DAY ICE M.C. BLANCO Y NEGRO
7 g ABBA ABBA GOLD-GREATEST HITS POLYDOR 29 25 ONE MORE CHANCE EYC GASOLINE ALLEY 33 20 PEARL JAM VITALOGY epic 10 |NEW| OUTSIDE WORLD EP SUMBEAM GINGER MUSIC
8 | 6 | BONJOVI CROSS ROAD MERCURY/PHONOGRAM 30 { 29 | | WANT TO BE ALONE 2WO THIRL3 epic 34 | NEW; OASIS DEFINITELY MAYBE creation ALBUMS
9 | 4 | BEATLES LIVE AT THE BBC aePLemi 31 {NEW| USUREDO STRIKE rresH 35 | 34 L‘("::‘G';Ax'ARV‘N & THE SHADOWS THE BEST OF 1 | 1 | LAURAPAUSINI LA(l)JRl,JQ PAUSINI DROWARNER
10 12 MARIAH CAREY MERRY CHRISTMAS coLumsia 32 | NEW/| RIVER DANCE BILL WHELAN son 2 2 BON JOVI CROSS ROAD MERCURY/PHONOGRAM
11 | 10 | BOYZ Il MEN i poLvoor 33 | 44 | LET THE HEALING BEGIN JOE COCKER capitoL gg gz mf:JAIEGLLSQILALS TngEAg$S!o?JM;2LYGRAMW 3 5 | BEATLES LIVE AT THE BBC appLEEM:
12 | 14 | HARRY CONNICK JR. SHE columsia 34 | 33 | WHIGGLE IN LINE BLACK DUCK FLYING SOUTH/BMG 4 | 3 | MIKE OLDFIELD SONGS FROM DISTANT EARTH
38 | 33 | CLAYDERMAN & LAST IN HARMONY PoLYDOR S
13 | 11 | INXS GREATEST HITS warner 35 | 36 | GALLOWS POLE JIMMY PAGE & ROBERT PLANT 39 | 40 | QUEEN GREATEST HITS!& Il ew 4 HERBERT VON KARAJAN ADAGIO KARAJAN
THE
14 | 13 | JOUNDTRACK PRISCILLA, QUEEN OF 36 | 30 | DOLLARS CJLEWIS BLACK arker 40 | 38 | JAMIROGUA! THE RETURN OF THE SPACE DEUTSCHEPOLYGRAM
15 | 17 | SOUNDTRACK THE LION KING SonY 37 | 27 | LOVESPREADS STONE ROSES aerren e O L O R LTS LR A e
16 |NEW| SOUNDTRACK PULP FICTION &me 38 [NEW| YOU BLOW ME AWAY ROBERT PALMER em
N
17 |NEW| STONE ROSES THE SECOND COMING Gerren 39 | 36 | TEXAS COWBOYS THE GRID Rea ; . Sw :;TP\‘IQN:E:AJg (;JFr\lg(L)LLJgGAi% IN NEW YORK GEFFEN
18 | NEW | MICHAEL CRAWFORD FAVORITE LOVE SONGS 40 | 30 | THANK YOU FOR HEARING ME SINEAD
WARNER O'CONNOR ENSIGN 9 7 JOSE LUIS PERALES MIS 30 MEJORES
CANCIONES sony
19 [NEW| KENNYG MIRACLES: THE HOLIDAY ALBUM ARisTA
20 | 16 | OFFSPRING SMASH swock 10 INEW| QUEEN GREATEST HITS VOLUME I & Il emi

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Christine Price. Contact 71-323-6686, fax 71-323-2314/2316. DUE TO HOLIDAY DEADLINES, SOME CHARTS ARE REPEATED

‘New' indicates first entry or re-entry into chart shown.
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EUROCHART HOT 100 1225 & meva

NEW ZEALAND (RianD 1211494

THIS | LAST
WEEK | WEEK
1 2
2 1
3 4
4 | NEW
5 3
6 |NEW
7 6
8 | NEW
9 5
10 | NEW
1 1
2 5
3 2
4 3
S5 | NEW
6 7
7 8
8 4
9 6
10 [ NEW

SINGLES

COTTON EYE JOE REDNEX Jive

ALWAYS BON JOVI MERCURY/POLYGRAM

STAY ANOTHER DAY EAST 17 LonDON

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
MERCURY

SATURDAY NIGHT WHIGFIELD x-ENFRGY

ALL | WANT FOR CHRISTMAS IS YOU MARIAH
CAREY coLumBia

HYPER, HYPER SCOOTER cLus 100LS

AN ANGEL KELLY FAMILY KEL-LIFE

SECRET MADONNA WARNER

ZOMBIE CRANBERRIES istanD

ALBUMS

BON JOVI CROSS ROAD MERCURY/POLYGRAM
BEATLES LIVE AT THE BBC appLE/EMI

STING FIELDS OF GOLD aam

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
PEARL JAM VITALOGY epiC

KELLY FAMILY OVER THE HUMP KEL-LIFE
CARRERAS/DOMINGO/PAVAROTTI THE 3
TENORS TELDEC/WARNER

AEROSMITH BIG ONES GEFFEN

SADE THE BEST OF SADE €piC

CRANBERRIES NO NEED TO ARGUE 1sLaND

THIS | LAST
week | week|  SINGLES

1 4 HERE COMES THE HOTSTEPPER NI KAMOZE
SDNY

2 i HEADLESS CHICKEN GEORGE/CRUISE CONTROL
FESTIVAL

3 2 SUPERGROOVE TRACTOR BMmG

4 9 DECEMBER 1963 (OH, WHAT A NIGHT) FOUR
SEASONS sony

5 3 BABY COME BACK PATO BANTON viRciN

6 5 SPIN THE BLACK CIRCLE PEARL JAM sony

7 6 ALL | WANNA DO SHERYL CROW agm

8 10 ALL | WANT FOR CHRISTMAS MARIAH CAREY
COLUMBIA

9 8 ALWAYS BON JOVI MERCURY/POLYGRAM

10 | NEW | GREENSTONE EMMA PAKI virGiN
ALBUMS

1 |{NEw/| PEARL JAM VITALOGY tpiC

2 1 SOUNDTRACK FORREST GUMP tpic

3 6 INXS GREATEST HITS wARNER

4 | NEW| BEATLES LIVE AT THE BBC ApPLE/EMI

5 2 QUEEN GREATEST HITS 1 & I emi

6 7 BOB SEGER GREATEST HITS capitouEMI

7 3 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN

8 5 STING FIELDS OF GOLD asm

9 |{NEW| MICHAEL CRAWFORD FAVORITE LOVE SONGS
WARNER

10 8

SOUNDTRACK THE LION KING soNy

SWITZERLAND (Vedia Control Switzerland) 12/24/94

BELGIUM «rpi Beigium/saBAM) 12/14/94

THIS | LAST
WEEK | WEEK
1 i

SWENOUNAWN
-]

1 2
2 1
3 4
4 3
5 7
6 |NEW
7 6
8 5
9 8
10 9

SINGLES

DROMEN SIJN BEDROG MARCO BORSATO
POLYDOR

ALWAYS BON JOVI MERCURY/POLYGRAM

THE UNITY MIX 5 THE UNITY MIXERS DM
SUPER GUT MO DO Hit/pisco

COTTON EYE JOE REDNEX JIVE/BMG

ZOMBIE CRANBERRIES 1stanD

KING OF YOUR HEART GOOD SHAPE Dino
MAX JACQUES VERMEIRE ALORA/POLYGRAM
BABY COME BACK SAM GOORIS sre

MIJN GESCHENK JOHN TERRA-EMMA PHILIP
ASSEKREM RECORDS

ALBUMS

STING FIELDS OF GOLD Asm

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
MANIACS OF LOVE GOOD SHAPE pino

BON JOVI CROSS ROAD MERCURY/PHONOGRAM
DANA WINNER PARADUS t£mi

BEATLES LIVE AT THE BBC appPLE/EMI
DOMINGO, WARWICK, CARRERAS CHRISTMAS IN
VIENNA sony

SADE THE BEST OF SADE tpic

MARIAH CAREY MERRY CHRISTMAS cotumsia
INXS THE GREATEST HITS PHONOGRAM

T
WEtk | week| SINGLES

1 COTTON EYE JOE REDNEX Jive

CIRCLE OF LIFE ELTON JOHN POLYGRAM

HYPER, HYPER SCOOTER EDEL
ALWAYS BON JOVI MERCURY/POLYGRAM
SATURDAY NIGHT WHIGFIELD zvx
GAM GAM MAURO PILOTA & MAX MONTI
PHONOGRAM
SECRET MADONNA WARNER
RIGHT BESIDE YOU SOPHIE B. HAWKINS coLumBIA
LIFE IN THE STREETS PRINCE ITAL JOE/MARKY
MARK WARNER
LOVE RELIGION U 96 POLYGRAM
ALBUMS
1 BON JOVI CROSS ROAD MERCURY/POLYGRAM
2 KELLY FAMILY OVER THE HUMP DiNnO
3 SOUNDTRACK THE LION KING POLYGRAM
4 BEATLES LIVE AT THE BBC APPLE/EMI
5
6

b WwWN

© o~
-
oo

10 | NEW

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
P HOFER/SCHMETTERBAND WELCOME DR
SONDERBAR  scHnouTZ

7 STING FIELDS OF GOLD a&m

MARIAH CAREY MERRY CHRISTMAS coLumBia
AEROSMITH BIG ONES GEFFEN

9 D.J. BOBO THERE IS A PARTY rRESH

O bsWN =

-
50w~
—
<)

FINLAND (seura/FPI Finland) 12/11/94

SWEDEN G\ 12/16/34

THIS | LAST SINGLES

THIS | LAST
WEEK | WEEK
1 1
2 2

3
6

-
SWLENOV AW
-y

N

10

NEW

b Ww
(o3}

NEW

NEW
NEW

—
owmu

SINGLES

OLD POP IN AN OAK REDNEX .ivE

CAN YOU FEEL THE LOVE TONIGHT ELTON JOHN
ROCKET

ALWAYS BON JOV! MERCURY/POLYGRAM

ZOMBIE CRANBERRIES SLAND

CIRCLE OF LIFE ELTON JOHN ROCKET

BASKET CASE GREEN DAY wWARNER

THIS 1S THE WAY E-TYPE SONET/POLYGRAM

TELL THE WORLD PANDORA VIRGIN

COTTON EYE JOE REDNEX Jive

THE RHYTHM OF THE TRIBE COOL JAMES &
BLACK TEACHER SONET/POLYGRAM

ALBUMS

MAGNUS UGGLA 100% UGGLA, ABSOLUT INGET
ANNAT cotumBIA

BLANDALE ARTISTER SIKLA MOT STJARNOMA
CMM

PEARL JAM VITALOGY epic

BEATLES LIVE AT THE BBC AppLE/EMI

BON JOVI CROSS ROAD MERCURY/POLYGRAM
HASSAN LUNCHBOXEN-HASSEN VOL. 1-3
MUSIKDISTRIBUTION

STING FIELDS OF GOLD asm

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
NORDMAN NORDMAN SONET/POLYGRAM
AEROSMITH BIG ONES GEFFEN

WEEK | WEEK

1 1 OLD POP IN AN OAK REDNEX Jive

3 COTYON EYE JOE REDNEX sive

2 LOVE RELIGION US6 URBAN
NEW | THERE IS ASTAR PHARAQ Dance POOL
NEW | IF ONLY | KNEW TOM JONES ztT

10 | BELIEVE 3RD NATION Jive

6 RAISE YOUR HANDS REEL 2 REAL poOsITIvA
NEW | TELL THE WORLD PANDORA STOCKHOUSE

8 TRAIN OF CONSEQUENCES MEGADETH capitoL
NEW | TAKE A BOW MADONNA WARNER

ALBUMS

SV NOMAWN

PORTUGAL (Portugararp) 12/14/94

THIS | LAST
WEEK | WEEK

i
w

SLENOUN B LN~
=4
m
=

NEW

ALBUMS

BON JOVI CROSS ROAD MERCURY/POLYGRAM

VARIOUS SUPERMIX 9 vipisco
“VARIOUS NP1 BMG ~ o

PEARL JAM VITALOGY eric

VARIOUS BIOGRAFIA DO FADO em

SADE THE BEST OF SADE epic

VARIOUS TOP STAR 94/95 vipisco

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN

MADREDEUS O ESPIRITO DA PAZ emt

VARIOUS ALL YOU NEED IS LOVE sony

1 1 BON JOVI CROSS ROAD MERCURY/PHONOGRAM
2 2 STING FIELDS OF GOLD a&m
3 6 PEARL JAM VITALOGY epiC
4 3 AEROSMITH BIG ONES GEFFEN
S5 |NEw/| BEATLES LIVE AT THE BBC appLE/EMI
6 4 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
7 10 ENERGIAA NELJA RUUSUA em
8 8 D.J. BOBO THERE IS A PARTY PITCH CONTROL/K-TEL
9 5 EAGLES HELL FREEZES OVER GEFFEN
10 7 MEGADETH YOUTHANASIA Emi
CHILE (2pF Chile) 11/94
THIS | LAS’
WEEK|WEek| ALBUMS
1 |NEW| VARIOUS ROJO Y MIEL musicav
2 |NEW/| JORGE GONZALEZ EL FUTURO SE FUE Emi .
3 | NEwW| CARLOS VIVES CLASSICOS DE LA PROVINCIA
POLYGRAM
4 6 LOS PERICOS BIG YUYO emi
S5 |NEW| AEROSMITH GET A GRIP emc
6 10 LAURA PAUSINI LAURA WARNER
7 |NEW| LOS PERICOS PAMPAS REGGAE emi
8 1 LUIS MIGUEL SEGUNDO ROMANCE wARNER
9 |NEW| DYANGO UN LOCO COMO YO PoLYGRAM
10 2 KING AFRICA EL AFRICANO BmG

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

POLAND: Wojtej Kubiak, leader of high-voltage rock'n’roll outfit Chocolate Spoon, says
his music literally was created in the streets. The young guitarist’s career began several
years ago, when he started busking on the sidewalks of various European cities, playing
rock standards to anyone who would listen. Somewhere in his travels
between London and Paris, Berlin and Warsaw, his own songs were
born. On his return home, he decided to form a band and record. The
result was Chocolate Spoon’s debut “Macho” (SPV-Poland), an al-
bum of rock’n’roll brilliance. Apart from a cover version of Lynyrd
Skynyrd’s “On The Hunt,” all songs were written (in English) by Ku-
biak. The most popular tracks are the dance hit “Hey Ho
Rock'n’'Roll,” “I'm Walking,” “On The Road,” “On The Radio,” “Sail
Away,” and “Rain Over Berlin.” Kubiak sings about his travels and
adventures, and his songs conjure images of fast cars traveling end-
less highways toward the lights of big cities. The band is a gang of
boys in love with rock’n’roll, and their philosophy is as simple and
heartfelt as the words of their hit: “Hey ho rock’n’roll/Hot'n’ready for the show.”

BEATA PRZEDPELSKA

FRANCE: Gerard Manset, the master of dark emotion and despair, has released his 15th
album, “La Vallée De La Paix” (EMI). Sung in his usual atonal style, the eight songs offer
a commentary on the progress of mankind that is steeped in pessimism and gloom. In “La
Ballade Des Echinodermes,” he ponders: “It is the end of this world, everything is com-
pletely gone, but do we know what we have experienced?” In “Paradis,” he laments, “You
think you have touched paradise, you end up wrecked, you end up soiled.” It all sounds
rather dismal, but Manset’s music has proved remarkably addictive to those who have
acquired the taste. Indeed, since releasing his first album in the late 1960s, he has been
revered by a faithful following and has issued a succession of albums roughly every two
years, each of which has sold about 80,000 copies, according to record company figures. Op-
erating far from the mainstream, Manset has always been a maverick performer unattached
to any specific movement or genre. In 1970, he recorded his masterpiece, “La Mort d’Orion,”
a concept album that he has never allowed to be issued on CD (the vinyl version is a hot
collector’s item). His biggest single success was the 1973 hit “Il Voyage En Solitaire (He
Travels Alone),” a song with a distinetly autobiographical feel.

EMMANUEL LEGRAND

IRELAND: Both artistically and commereially, Dublin rock quintet Aslan’s “Goodbye Charlie
Moonhead” (BMG) is one of the best Irish albums in years and must be a prime contender
for international acclaim in 1995, Although it contains several potential hits (“Rainman,”
“Crazy World,” “Games”), the title track, with its melodic echoes of vintage David Bowie,
stands out most. Charlie Moonhead was a real Dublin character who mocked Aslan’s ef-
forts at becoming a successful rock band. Aslan (Turkish for “lion”) has an impressive singer
in Christy Dignam, and the group writes well-crafted pop/rock material with strong hooks,
all tightly arranged and played. It has been seven years since Aslan released its debut al-
bum “Feel No Shame,” and the band subsequently split up in 1988. But this reunion project
has been worth the wait. The album is slated for U.K. release in March, and a U.S. tour
is planned for the summer. KEN STEWART

JAPAN: Best known internationally as the drummer for Simply Red, Yashiki Gota is start-
ing to make a name for himself as a producer and remixer. On his new mini-album, “Mother
Earth Calling” (Sony), he also proves himself a capable singer, tackling the English-lan-
guage title track with confidence. Categorizing Gota’s music is difficult. It could be called
acid jazz with a definite pop feel. The chorus of the title track, for example, features a glori-
ous melody that sticks in the mind long after the song is over. And whatever you call it,
that is surely what good pop music is all about. STEVE McCLURE

SPAIN: Enrique Morente has become the first flamenco singer to win the National Music
Prize, awarded each year by the Ministry of Culture; he wins 2.5
million pesetas ($10,400). Although he is now 52, Morente has been
one of the recent leaders of new flamenco, a genre dominated
mainly by young gypsy artists. Interviewed in his home city of
Granada in the southern region of Andalucia, Morente says of his
prize: “I think really they wanted to reward flamenco music, and
they thought of me just as they could have thought of many others
like me. I think that basically they wanted to focus attention on
the growing expansion that flamenco is enjoying in the world, and
this seems to me to be important.” Although Morente has never
abandoned traditional “cante jondo” for flamenco fusion, he was
ahead of his time in broadening flamenco’s horizons. He is now the
most highly rated “cantaor” in the country and has just formed
an independent label, Discos Probeticos. HOWELL LLEWELLYN

ROMANIA: Actress, composer, and pop star Corina Chiriac has made a remarkable live
comeback. Returning to her homeland after six years in California, she has embarked on
a long series of concerts, playing to packed houses. A new song, “Ce Dor Mi-a Fost” (How
Much I Missed It), written by Marius Teicu and released to mark her return, has become
a hit. And her concerts are proving that, at 45, she has lost none of her magnetic appeal
as a performer. OCTAVIAN URSULESCU
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LATEST EDITION COVERS 64 COUNTRIES!

36 YEARS
AT#] e

BUTER'S GU OF 1935
EVERY YEAR SINCE 1958, _
BILLBOARD'S .
INTERNATIONAL BUYER’S [0 e 1P PR

\

o -

GUIDE HAS DELIVERED
THE WORLD’S ONLY
GLOBAL DIRECTORY OF
THE MUSIC AND VIDEO
INDUSTRIES.

If you're interested in joining those wedl-connezted fz1ks who do the
big deals, make the big money, and have the biz fun ‘n the music
and video business, we suggest that vou orcer vour cwn = py of
Billboard’s International Buyer’s Guide *a5 hefcxe this vear's press
run is completely sold out.

IBG 95 brings vou record labels, music publishars, wi 0 esalers and
distributors, manufacturers, service and supply compaies, home

video companies, public relations drms, sc109ls, 2atertainment
attorneys, tape duplicators, campzc disc plants,
and an audio books s2cor that has been
doubled in size. Plus, wou’ll find
more than 5( pages f informative
ads, and an entire section of
manufeturing specif caticn charts
on blank tape.
With IBG’95, you will be able toc

* Pinpoint key people by nume and title a' ~ecord labels.

* Find smaller labels within major labels ilrough cress--e’erences.

¢ Locate local and international representuives.

e Locate music publishers worldwide withi 1 seconds.

* Track down hard-to-find personnel witt in large~ cony-a vies.

* Find manufacturers and suppliers listed by
specialty for each of 60 or more countri=s.

* Locate key names at international “ ‘ll' <
companies and get the names, titles, 1 h“ Gs'

<t\W

address, telephone and fax numbers. \!S‘

This is the kind of information that can pat
you at the top of the industry. And, best of all, 1 csts jLst £109 (plus
shipping/handling), which is practically noil ing wien co mpzrad 1o the
staggering cost of gathering this informatio1on yow cwn—particular.y
when you consider that the guide is constaatly heing widased by our
research teams in both the U.S. and Europe.

HERE’S HOWTO ORDER

To receive the 36th annual edition of Billbnard's Irte-naticnat Buyer's

Guide for $109 plus $4 S & H (810 for In @natiorzl dréer}, simply

call one of the following numbers and an eperator wil take your order.
800-344-7119 (outsile NJ/US oly)
800-223-7524 (outside NY/U.S oalyy
908-363-4156 (i \J or outsick LS}
212-536-5174 (in NY cr outsice £.8.1
212-536-5294 (Fax)

or mail to: Billboard Directories, PO. Box 201 1. Lakewsoc, N] (B701

Please add applicable sales 1ax in NY, NJ, CA. TN, ¥A, IL. PA & DC. Allsales final.

Billeoard.
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Canada

Montreal Gospel Choir Founder Looks Back
Retrospective Compilatiqn Relqued By Justin Time

B BY LARRY LeBLANC

TORONTO—With the retrospective
compilation “Jubilation VI—Looking
Back,” released Nov. 3 on Justin Time
Records, the 50-voice Montreal Jubila-
tion Gospel Choir celebrates its unique
20-year history.

Fusing conventional American hlack
gospel music with funk, jazz, and even
calypso and classical music, MJGC has
released six ulbums and performed with
such singers as Celine Dion, Salome
Bey, Ranee Lee, Jackie Richardson,
Almeta Speaks, and jazz pianist Oliver
Jones.

“Preparing the tracks for the compi-
lation, a tear almost came to my eyes,
because it puts 20 vears of my life in iny
face,” says Trevor Payne, the choir's di-
rector and founder,

I'luent in English, French, and Ger-
man, Barbados-born Payne also heads
the music department of Montreal’s
John Abbot College, where he has been
teaching since 1974. He moved to Mon-
treal with his family as a child, and in
the '60s played in such noted Canadian
R&B bands as the Soul Brothers and
Triangle, as well as the celebrated rock
group Mashmakhan in the early "70s.

MJGC grew out of the Montreal
Black Community Youth Choir, formed
in July 1974 by Pavne, piano teacher
Daisy Sweeney, and the Rev. Frank Ga-
bourel of Union United Chureh, Mon-
treal’s oldest black commmumity chureh.

Payne was then studying conducting
and orchestration at MeGill University

| in Montreal, and was teaching a five-

week black music history course at a
summer school for black high school
and college students. He says many of
his students were impressed and in-
trigued with black African music and
such American black music forms as
Dixieland and ragtime, but they were
bowled over by Aretha Franklin's 1972
gospel album “Amazing Grace.”

“My students heard gospel music,
and suddenly the class was alive,” says
Payne, who had Mahalia Jackson and
Ray Charles as childhood heroes and
harbored ambitions of founding a gos-
pel choir. “I told them one day I'd like
to have a choir that sounds like that.”

Payne’s dream was realized after re-
ceiving a telephone call from piano
teacher Sweeney, who asked him to
perform as a soloist at a year-end con-
cert at Union United Church. Payne,

G

TREVOR PAYNE

however, begged oft performing on his
own, and instead suggested a vouth
gospel choir. Sweeney was enthusiastic.

“In no time flat she had lined up 15
singers,” savs Payne. “I augmented
that with several bluck undergraduates
who were with me at McGill.”

Following the suceessful perform-
ance, and encouraged by Sweeney and
Gabourel, Payne organized a perma-
nent 60-member youth choir. It grew
popular enough in Quebec to record two
albums, an untitled release for Radio
Canada International and “Goin’ Up
Yonder™” for the Presqu'ile label.

MJGC came aboul after Payne was
asked to include senior members of the
chureh in his choir for Union United’s
bth-anniversary concert in 1982, “The
concert was such a success that the
church suggested we have a vouth
choir, a senior choir, and a combined
choir,” he says. “The comhined choir
became the Jubilation Choir.”

Early on, Payne received much criti-
cism from MJGC members for his ec-
lectic musical vision for the choir.
Payne, however, has maintained that
MJGC was not intended to be an Afri-
can-American-style gospel choir. He
notes that Montreal lacks a gospel com-
munity tradition.

“Imagine being 16 vears old and, for
the first time in yvour life, performing
the church music from where rock’n’roll
came from,” says Payne. “Then I want
vou to learn three or four choruses
from Handel's ‘Messiah.” For kids who
don’t read music, when I have to teach
them a piece note by note over a couple
of months, they don’t get the return

L ey
? ql],.ldgdﬂw ‘ | ‘ LI _P

o~

THE MONTREAL JUBILATION GOSPEL CHOIR

they expected. Over the years, 300 or
400 people have passed through the
choir, but a nucleus of 15 or 20 people
has been with me for ahout 10 years.”

After being tipped oft to MJJGC by pi-
anist Jones in 1984, Justin Time presi-
dent Jim West contacted Payvne. The
result was the release of the Justin
Time albums “Highway To Heaven” in
1985, “Jubilation 11”7 in 1987, “Jubila-
tion ITT—Glory Train” in 1990, “Jubila-
tion IV—A Cappella” in 1992, and the
seasonal “Jubilation V—Jov To The
World” in 1993.

The choir is very popular in Ger-
many, France, and Italy,” savs West.
“We're also getting sales from Asia on
an export basis. Not big quantities, but
it all adds up.”

Access to Europe opened for MJGC
after West met Matthias Winckelmann,
president of Enja Records of Munich, in
1985. Enja was granted European
rights to the choir’s catalog and re-
corded the album “The Song Of Songs”
with Jay Clayton, Phil Minton, and the
Klaus Kénig Orehestra in 1992, MJGC
toured Germany in 1989 and again in
1992.

“In one town we had to sing ‘Oh
Happy Day’ three times and ‘Amazing
Grace’ twice. We can pretty well go to
Europe any time we want, but touring
there for us is expensive and takes a lot
of planning,” says Payne.

With the exception of a few dates
in New York and Boston, MJGC has
rarely performed in the U.S. hecause
of limited distribution of its albums
there. However, with Justin Time’s
new distribution deal for the States
with Koch International, the choir’s
American profile could change. On
Feb. 5, “Highway To Heaven” and
“Jubilation IV” are being issued in
the U.S. by Justin Time.

“We're releasing both albums at
the same time in the U.S. 50 we can
catch up,” says West. “As soon as we
get three or four out, we’ll put out the
compilation.”

MAPLE

BRIEFS

THE CANADIAN Radio-television and
Telecommunications Commission green-
lighted Rogers Communications Ine.'s
$3.1 billion (Canadian) takeover of Ma-
clean Hunter Ltd. on Dec. 20. However,
the CRTC ordered Rogers to sell off its
stake in the CTV television network and
TV stations CFCN in Calgary, Alberta,
and CFCN in Lethbridge, Alberta.

RELEASED DEC. 6, the Beatles'
“Live At The BBC” has sold 420,000 co-
pies in Canada in its first three weeks
in release, according to Deane Cameron,
president of EMI Music Canada.

AT THE WALT DISNEY Co. (Can-
ada), Joe Etter has been named director
of sales for Walt Disney Records and
Walt Disney Software. Beverley McKee
is now promotions and publicity repre-
sentative at Warner/Chappell Music
Canada.
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The Year In

Open SEASON For
SELL-THROUGH

WHILE SOME OBSERVERS ADVISE CAUTION, OTHERS ARE ALREADY PROCLAIMING
1995’s CROWDED CALENDAR “BIGGER THAN ANYTHING WE'VE EVER SEEN.”

BY SETH GOLDSTEIN

or the first time this

Christmas, the home-video

trade should be singing this

industry adaptation of the

1955 pop hit: “January to

December, we'll have sell-through to
remember.”

It has taken the better part of two

Top: New Line puts on a “Mask"” in January.
Bottom: Paramount pumps “Gump” in April.

decades, but consumers have finally
gotten into the swing of buying prere-
corded cassettes year-round. The only
difference between the period from
Thanksgiving through New Year’s is
the sheer volume of purchases made
during the holiday season, now mea-
sured in the millions of movies, chil-
dren’s programs and even the fitness

videos that normally ignite the new
year.

Some 150 million cassettes, 25% of
the projected year-end total of 600 mil-
lion units, likely will have been bought
in the holiday season, says Amy
Innerfield of New York-based
Alexander & Associates. As of press
time, Innerfield estimated
sales were running 256% to
30% ahead of 1993.

Exercise still jump-
starts January, only now
the genre will have help
getting 1995 off the mark.
Hollywood no longer is
holding back.

Buena Vista Home

Video, the dominant force
in sell-through, has sched-
uled two titles in the first
quarter, including “The
Lion King,” a likely
record-setter. New Line
Home Video launches
“The Mask” in January.
Warner Home Video con-
tributes “Little Giants” in
February. And the bud-
get-minded can breathe
easier now that Para-
mount Home Video has
decided to price “Forrest
Gump” to sell, not rent
4 (tentatively an April
4 release).
#  The studio’s $22.95 sug-
gested list—excluding
unannounced-but-antici-
pated cross-promotional
rebates—would seem to
guarantee initial ship-
ments of at least 10 million
units and could shoot the
fourth-biggest movie of all
time past 20 million.
Gentle “Forrest” can’t help but step on
toes.

One independent, which has edged a
couple of its animation titles past the 1
million mark, was recently casting
about for a first-quarter opening for its
next title. What was once a wide-open
calendar has become mighty crowded,
says the chief executive, for new

releases.

EXCESSIVE SHIPPING

“It’s bigger than anything we've
ever seen in the business,” says Jeff
Baker, senior VP of New York-based
GoodTimes Home Entertainment,
which has been cultivating sell-
through for all 10 years of its exis-
tence. Baker doesn’t see any end in
sight, and neither does anyone else—
although the size of shipments to
retailers does give some industry vet-

erans pause.

They are hoping video hasn’t
learned the record-industry trick of
shipping gold and getting back plat-
inum. There are indications some titles
may have been delivered well in excess
of the 20% returns generally accepted
by the studios. Many wholesalers and
retailers suspect MCA/Universal
Home Video and Buena Vista will fall
well short of their purchase goals for
“Jurassic Park” and “Snow White And

Continued on page 55
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HoOW they DID it:
FOUR SUPPLIERS’ SOLUTIONS
to some of - 94" s toughest
marketing CHALLENGES

n 1994—for the first time—retail-

ers didn’t have to wait until the end

of the year for hit sell-through

titles. But with a new hit coming in

each month, retailers and suppliers
alike had to make sure sales were as
year-round as the release schedule.
Here’s how a few suppliers helped deal-
ers make that happen.

“The Fugitive”

Warner Home Video

Release Date: March 10

Retail price: $24.96

Marketing Elements: Multi-million
doliar advertising campaign, $5
rebate with purchase of the title and
any one of eight Warner catalog
titles.

BY EILEEN FITZPATRICK

Main factor in pricing: 97% of film-
goers rated “The Fugitive” excellent,
89% said they would recommend it to a
friend. High demand among both men
anc women, the main video purchasers.
“It had the highest satisfaction rating
ever for any Warner film,” says Warner

Home Video VP of marketing Sergei
Kuharsky.

Biggest marketing challenge: Not
a lot of history with PG-rated action
films at sell-through. Those rated R,
such as Warner titles “Batman” and
“Lethal Weapon,” hadn’t fared that
well.

Solution: Changed release date from
March 22 to March 10—uwell before the
March 21 Academy Awards telecast.
Focused on the magnitude of the film’s
“Best Picture” nomination, the only
nominated title to be released on video
prior to the awards. Played up success
of previous Harrison Ford action films.

Results: 5.1 million units in retail
sales.*
Continued on page 55
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INTRODUCING

KID-PLEASING, PARENT-FRIENDLY,
SONG-POWERED FUN,
POISED TO BECOME
VIDEO'S NEWEST
SELL-THROUGH SENSATION!

Say hello to a strikingly original, song-filled children’s series
that breaks away from conventional kidfare and takes the magic
of electronic puppetry to dazzling new heights.

Best of all, it will turn kids on without turning parents off!


www.americanradiohistory.com

A GIGANTIC MARKETING CAMPAIGN

Multi-Million Dollar Marketing Support from
#elsg9s RICE KRISPIES

© TV BROADCAST: Kellogg's will be the national sponsor of TIMMY when the series airs on TV in up to 90% of the U.S. just
prior to street date.

® ON-PACK EXPOSURE: The Adventures of Timmy the Tooth™ will be featured on over 52 million boxes of Kellogg's Rice
Krispies from January through May 1995.

© NATIONAL SAMPLING PROGRAM: Consumers can receive a “FREE” TIMMY video during this limited-time offer.*

» NATIONAL TV AD CAMPAIGN: Kellogg's Rice Krispies will advertise the retail availability of TIMMY in separate campaigns
targeting Kids (5-15 to 5-28) and Moms (5-8 to 5-28).

® NATIONAL F.S.1."s: Kellogg's Rice Krispies will include TIMMY in nationwide free-standing inserts in February and April. : ﬁj&

o DAY CARE CENTERS PROMOTIONS: TIMMY and Kellogg's Rice Krispies will be featured on poster displays (“Wallboards” ) :
from Junuury IhrOUgh Mﬂr(h reu(hing over 2 mi"ion househOIdS. ‘Big Mouth Gulch” in a paper sleeve. Proof-of -purchase from Kellogg’s Rice Krispies required.

KELLOGG’S RICE KRISPIES BOASTS:

® 47% Household Penetration in Households with Kids.
* Highest Household Penetration Among All Cereal Brands in the “Ready-to-Eat” Category.

NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY

; Wk WkAZ We#3 WM WKA WRAZ W3 Wkt WhAT WRAD WhA3 Wk WAl WKAZ WKAS WA WKL WKAZ WKA3 WA wk#) WRA2 WKAD WA WRAL WKAD WKAS Wk

KELLOGG"S RICE KRISPIES SUPPORT
ON-AIR “TIMMY" SPONSORSHIP
* KELLOGG'S RICE KRISPIES

On-Pack Exposure

- KELLOGG'S RICE KRISPIES i ‘
“TIMMY" TV Advertising

FREE-STANDING INSERTS
Netionally—Featuring "TIMMY"

DAY CARE & PRE-SCHOOLS | |
Wallboerds L

MCA/UNIVERSAL NATIONAL ADVERTISING CAMPAIGN:

o INCLUDES: Spot TV, Cable, Radio and Print beginning on January 31, 1995.
® REACH & FREQUENCY: 92% of all Women 25-49, 7.6 times. 97% of all Women 55+ (targeting “Grandmothers”), 11.3 times.
620/0* Of 0" KIdS 2'6, 47 1ImeS Does NOT include Kellogg's Rice Krispies TV sponsorship or cereal box exposure (side and back panels).

NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY

M('A/UNWERSAL HOMEVIDEO SUPPORT Wkl Wk#2 Wk#3 Whk#a wWk#l Wk#2 Wk WkHd WkAl Wk#2 Wk Wk#d Wk#l Wk#2 Wk#3 Wk#d Wkal Wk#2 Whk#3 Wkad Wkl Wk#2 Wk#3 Wksd WkA) Wks2 Wk#3 Wkad

INSERTS & TRAILERS
0n "The Lond Before Timel| 'The Great
Valley Adventure" And “The Little Roscals”

NATIONAL TV ADVERTISING

Cable

- SPQT TV ADVERTISING | ‘ |
Top 25 Kidvid Markets | | ‘ \
NATIONAL CONSUMER PRINT | i | {

Parents, Child, Fomily Fun, Sesome Street, | | | |
Scholastic Parent & Child, Croyolo Kids !

KIDS' RADIO | ] .
' PROMOTIONS ' R O

Coloring Contests, tn-Stare Sampting Pocks,
| Day Care & Pre-School Sampling

MCA/Universal and Kellogg's combined ad support will generate nearly
800 Million Consumer Impressions!

www.americanradiohistorv.com


www.americanradiohistory.com

FOR THE BIGGEST NEWS IN KIDVID!

rt To Adventure! Where Imagination Is Your Passpert To Adventure!

ibeu Imagination is Your Pusspor! To Advenhu‘

Adosteres '
Lisg, TIMM\( ,
.G?H “.

_': TlMM?IN SPACE"

] Where Imugmohon Is Your Passpo

Aiver %

o o
10 swsmpvOAply L4 74

“OPERATION: SECRET
BIRTHDAY SURPRISEY”
#81913 30 Mins.

“MOLAR ISLAND” “TIMMY IN SPACE”
#81914 29 Mins.

#81740 30 Mins.

* DAY CARE SAMPLING! A TIMMY activity video kit will be
distributed to day care centers and reach nearly 1 Million families. "

® LICENSED MERCHANDISE! A line of children's TIMMY books

is coming from Price Stern Sloan, plus upcoming opportunities for
toys, apparel... You name if!

® CONSUMER TRAILERS for TIMMY appear on the front of

The Land Before Time® Il: The Great Valley Adventure and
The Little Rascals.

© FANTASTIC P.O.P.! 24/48-unit counter/floor merchandiser
12-unit counter merchandiser o standee e counter cards e shelf
talkers  one sheet posters @ B/W line art for

in-store coloring contests. y 1= i i
g @1_ 24/48-UNM FLOOR /COUNTER 48-unit floor/ counter merchandiser can be bro-
® FREE FULL_COLOR, RE_USEABLE *f" e S MERCHAND SER. includes one header card. kgn down into o 24-unit counter and 24-unit floor
. ‘ ——~ 30 "w X 66"h X 20"d display.
STICKERS: Every VldEOCUSSe"e = N 7w shipper: 17 3,/4"w ¥ 25"h X 123/4"d 24-unit floor /counter merchandiser con be used
‘ . . . . g
. npafon . b 48-unit weight with videos: 54 lbs. without: 6 lbs. 0 either  24-unit counter or 24-unit floor display.
contains a FREE "Gift" for children. R j o 48 el 482501 RE-USEABLE STICKERS
24-unit weight with videos: 29 1/2 Ibs. 31/7°X5
T H E ADVE N TU R E B EGI N S without: 51/2 |bs. & 24 sel. #82300 All dimensions are approximate and subjed o change without nofice.

JANUARY 31, 1995

Color w digitally recorded —
£ ’ EPFOneo A t Np[ﬁ__pl_
Call Your Sales Representative and Order Today! NotRated  poopucrions 99 STERED  &a B8

Advertising ond promotianal details subjed to change without nofice.

© 1994 MCA Home Video, Inc. All Rights Reserved. “Timmy the Tooth” ond all choradiers are trodemorks of MCA Home Video, Inc.
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The Year In

- How ;'ﬁe@Charts .
4 Are Compiled = -

he 1994 Yeégf In Video charts
~ & were rompiled by eomputer
from Billboard’s weekly and
hiweekly charts during the eligi-
hility period of the Dec. 4, 1993,
|« fasne thiough Niv. 26, 1994. With
the exception of Top Music
. Videos, which is pased “on
SoundSean sales data, the final
rear-end positicning on these

ek

Bebarts is bazed on a point system, il

, with points awarded to sach title
for each weel spent on the pub-
lizhed charts. The year-end ramle-
ings reflect the accumulation of
points—hased on the number of
weeks on the charti plus positions
attained—that vach title re-
ceived during the tracking peri-
od. %

+The year-end rankings for Top
Music Videos are based on accu-
mulated unit sales for each week
that a title appeared on the 40-
position chart, including the
weeks that the chart is nof pui-
lished. Although Billboard prints

the Top Music Video chart every

o

other week, it is #till compiled
anddthade available to sub~
seribers nf Billhoard Information
Netwark and Sound®can in the
weeksyitii& !mllt%[)uiiyﬁ;nd'

e e

ncouraged by the continued

growth of children’s sell-

through video, a number of

major suppliers showed

their commitment to the
genre in 1994 by launching specialized
“family” imprints.

Among the year’s new imprints were
FoxVideo’s Family Features line and
MGM Family Entertainment. They
['] joined a growing field of recently estab-

lished family labels, including
I'| Sony Wonder, Warner Family
| | Entertainment and A*Vision
| | subsidiary KidVision.

“Video companies are
absolutely moving aggres-
sively into the family sell-
through market,” says Tom
Foltz, VP of movie manage-
ment at West Coast Enter-
tainment. “Disney blazed
the trail in terms of opening
up the family sell-through
category, and then last year
we saw the success of titles

Pos. TITLE—Manufacturer
1 ALADDIN—Woait Disney Home Video

2 PLAYBOY CELEBRITY CENTERFOLD:

DIAN PARKINSON—Uni Dist. Corp.
3 YANNI: LIVE AT THE ACROPOLIS—
BMG Video
4 FREE WILLY—Warner Home Video
5 MRS. DOUBTFIRE—FoxVideo
6 THE FUGITIVE—Warner Home Video

like ‘Home Alone’ and ‘Free
Willy.’ I think a lot of stu-

there’s a big opportunity
there.”

“Having a separate family-imprint
really focuses attention on the prod-
uct and creates an image in the mar-

BY TRUDI MILLER ROSENBLUM

ketplace that becomes recognized by
the trade and by the consumer,” says
Wendy Moss, senior VP of marketing
for Sony Wonder. “That’s clearly
important if you're in this for the long
term.”

DO THE CLAMSHELL
To display their new commitment
to family product and attract con-
sumers, nearly all the suppliers began

dios have realized that A locket-ship: “The Secret Garden”

putting family titles in clamshell pack-
aging. Once found almost exclusively
on Disney product, clamshells practi-
cally became a prerequisite for chil-

dren’s videos in 1994.

“The clamshell underscores the
classic nature of a title and encour-
ages the consumer to build a library,”
says Mindy Mervis, director of
KidVision.

Family imprints have also tried to

In A FAMILY wWay

IN ‘94, A CREW OF NEW AND ESTABLISHED SPECIALTY-IMPRINTS TOOK AIM AT
MOM, POP AND KIDS. HERE'S HOW AND WHAT THEY'RE DOING...

Ay
tainment, which wasdauriched in 1993,
this year began adding collectibles to
its tapes: a Victorian-style silver lock-
et in “The Secret Garden,” a limited-
edition comic book in “Mask Of The
Phantasm” and a charm bracelet in
“Thumbelina.” FoxVideo’s release of
the Japanese feature “My

Neighbor Totoro” was
supported by a $1.5 mil-
lion marketing campaign
and a mail-in offer for a
free plush toy.

TWO FAMILY
CATEGORIES

In terms of content,
family imprints fall into
two categories: theatrical
features or non-theatrical
series.

FoxVideo’'s Family
Features line typifies the
former type. The line was
launched in April with
“The Sandlot,” supported
by heavy advertising and
a cross-promotion with

Stand-up comic: “Mask Of The Phantasm” Mattel. Since then, Family

create excitement with intensive
advertising campaigns, cross-promo-
tions and value-added product. For
example, Warner Family Enter-

Features have come out at
the rate of one a month, alternating
recent titles like “Rookie Of The
Year,” “Edward Scissorhands” and

Continued on page 56

7 THE RETURN OF JAFAR—Walt Disney
Home Video
8 THE FOX AND THE HOUND-—-Walt
Disney Home Video
9 ACE VENTURA: PET DETECTIVE—
Warner Home Video
10 BEAUTY AND THE BEAST—Walt
Disney Home Video
11 PLAYBOY: 1994 PLAYMATE OF THE
YEAR—Uni Dist. Corp.
12 THE BODYGUARD—Warner Home
Video
13 PLAYBOY 1994 VIDEO PLAYMATE
CALENDAR—Uni Dist. Corp.
14 BEETHOVEN'S 2ND—MCA/Universal
Home Video
15 HOMEWARD BOUND: THE INCRED-
IBLE JOURNEY—Walt Disney Home
Video
16 DENNIS THE MENACE—Warner
Home Video
17 THE SECRET GARDEN—Warner
Home Video

18 PINOCCHIO—Walt Disney Home
Video

19 PENTHOUSE: 25TH ANNIVERSARY
SWIMSUIT VIDEO—A*Vision
Entertainment

20 THE 3 TENORS IN CONCERT
1994—A*Vision Entertainment

21 THUMBELINA—Warner Home Video

22 WE'RE BACK!: A DINOSAUR
STORY—MCA/Universal Home Video

23 BATMAN: MASK OF THE
PHANTASM—Warner Home Video

24 PLAYBOY: COLLEGE GIRLS—Uni Dist.
Corp.

25 D2: THE MIGHTY DUCKS—Walt
Disney Home Video

26 THE MUPPET CHRISTMAS CAROL—
Walt Disney Home Video

27 PLAYBOY CELEBRITY CENTERFOLD:
LaTOYA JACKSON—Uni Dist. Corp.

28 UNFORGIVEN—Warner Home Video

29 SLEEPLESS IN SEATTLE—Columbia
TriStar Home Video

30 PLAYBOY VIDEO CENTERFOLD
40TH ANNIVERSARY—Uni Dist.
Corp.

U2: ZOO TV-LIVE FROM SYDNEY—

PolyGram Video

32 THE GIRLIE SHOW-LIVE DOWN
UNDER—Warner Reprise Video

33 THE NIGHTMARE BEFORE CHRIST-
MAS—Touchstone Home Video

34 GINGER LYNN ALLEN’S LINGERIE
GALLERY—Uni Dist. Corp.

35 MIGHTY MORPHIN: VOL. 1-DAY OF
THE DUMPSTER—A*Vision
Entertainment

36 JURASSIC PARK—MCA/Universal
Home Video

37 HOME ALONE 2—FoxVideo

38 PENTHOUSE: SEXIEST AMATEUR
VIDEOS—A*Vision Entertainment

39 LITTLE RASCALS COLL.: VOL. 1—
Cabin Fever Entertainment

40 PENTHOUSE: THE GIRLS OF
PENTHOUSE-VOL. 2—A*Vision

3

—

Entertainment

TOM AND JERRY-THE MOVIE—

Family Home Entertainment

42 AN AFFAIR TO REMEMBER—
FoxVideo

43 PENTHOUSE: DREAM GIRLS —
A*Vision Entertainment

44 REN & STIMPY: THE CLASSICS—Sony
Wonder

45 MICHAEL JACKSON: DANGEROUS-
THE SHORT FILMS—SMV Enterprises

46 PLAYBOY: WET & WILD-THE LOCK-
ER ROOM—Uni Dist. Corp.

47 KISS: KISS MY A**—PolyGrom Video

48 MIGHTY MORPHIN GREEN
RANGER: PART 1—A*Vision
Entertainment

49 PENTHOUSE: 25TH ANNIVERSARY
PET OF THE YEAR SPECTACULAR—
A*Vision Entertainment

50 BRAM STOKER'S DRACULA—
Columbia TriStar Home Video

Continued on page 50
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When It Comes To Increasing Customers And Revenues...

There’s Only One #1!

Buena Vista
Home Video

#1 In Hits!
With 18 of the top 25 best-selling
videos of all time!’

#1 In Market Share!

Over double the nearest
competitor with a 31%
share of total
sell-through sales!”

#1 In Market Support!

Powerful tie-in sponsors,
impactful media campaigns,
account-specific merchandising
and award-winning
in-store displays!

#1 In Distribution!

Buena Vista Home Video offers
the best distribution network
in the industry!

Stock Up The Profits With The Widest Selection Of Video Entertainment!

* Ranking based on gross shipments as of 11/94. not net consumer sales. ** Calendar year 1993 data from Hollywood Aftcrmarket. 1/94.
Distributed by Buena Vista Home Video, Burbank, CA 91521. © Buena Visia Home Video, Inc. ™ & © 1994 Jim Henson Productions. Inc. All Rights Reserved. © 1994 Carson Productions Group.
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FEBRUARY'S “STAND UP & CHEER

GOMEDY™ HIT!

Purchase Intent for Little Giants
is just as strong!

J LITTLE GIANTS 21%
BEETHOUEN'S 2ND  27%

D2 THE MIGHTY BUCKS 23%

Households with Kids 6-11'

“MIGHTY DUCKS, MOVE OVER.""

iy
-z

_.‘Z_ qss._umom —

/17@ Hneu, o po

FAMILY ?.@, ENTERTAINMENT
rick moranis

sn t
sen and WO
ryane who's waited 10 be cho:

For eve

URE TOUGHDOWN.”

—AMERICAN URBAN RADIO NETWORK

g RATED PG FOR KIDS' RUDE it
® ® LANGUAGE AND PRANKS

$34.98 CX Widescreen Laserdisc (1.85:1)

e Multimillion-Dollar National Ad

Campaign, generating over 900
million impressions!

E5rii Parade I T/B/S JE=——=3

Posters, Standees and
Merchandisers available.

12 Unit VHS Product Merchandiser #16212
24 Unit VHS Product Merchandiser #16224
48 Unit VHS Product Merchandiser #16248

Color/106 Mins. #16200 $24.96* HiFi VHS *
$24.96* Spanish-Subtitled HiFi VHS: #6409

@ *Suggested List Price per Cassette/Disc/Prepack. +Closed-Captioned by the National Captioning Institule. tData Source: Lieberman Research. *Data Source: Warner Home Video Proprietary Research.
4 Med:a Schedule and Mail in Rebate Subject to Change, ~Mail-in Rebate Details Inside Each Specially Marked VHS. Offer Expires 8/31/95. $AMERICAN MOVIE CLASSICS.
JAMERICAN URBAN RADIO NETWORK. ©1994 Warner Bros. ©1994 Warner Home Video.

ed o'neill

Your day has €o™¢

L IN REBATE
M Energizer
when consumers _—
purchase Little Giants #%{g®
and 2 value packs it
or 4 blister packs of .. %
Energizer" brand batteries.

"W CONSUMER MAILIN REBATE

with additional purchase of one
of 21 other Warner Bros. Family
Entertainment titles.~

Y NATIONAL PAY-PER-VIEW
Dow!

STREET DATE: February 7 ORDER DUE DATES: Laserdisc - January 4
Cassette Prepacks and Single Units - January 11

DIGITALLY: D0 (oousy sswmows™
PROGERSED 11l

Te Year In

Top Video Sales

Continued from page 48

51 PLAYBOY: WET & WILD V—Uni Dist.
Corp.

52 HERE’'S JOHNNY: 1970-1980—
Buena Vista Home Video

53 BEASTIE BOYS: SABOTAGE—( apitol
Video

54 PLAYBOY: PRIVATE DIARIES-—Uni
Dist. Corp.

55 THE SANDLOT—FoxVideo

56 WOODSTOCK: THREE DAYS OF
PEACE & MUSIC-—Warner Home
Video

57 THE MAGIZ VOYAGE—Hemdale
Home Video

58 PLAYBOY: HOW TO REAWAKEN
YOUR SEXUAL POWERS—Uni Dist.
Corp.

59 THE WHO: 30 YEARS OF MAXIi .UM
R&B LIVE—MCA Music Video

60 HERE’'S JOHNNY: 1960-1970—
Buena Vista Home Video

61 PLAYBOY: SENSUAL FANTASY FOR
LOVERS—Uni Dist. Corp.

62 GHOST—Paramount Home Video

63 MIGHTY MORPHIN: VOL. 5-HAPPY
BIRTHDAY, ZACK—A*Vision
Entertainment

64 MIRACLE ON 34TH STREET -
FoxVideo

65 HERE’S JOHNNY (BOX SET}—Buena
Vista Home Video

66 PINK FLOYD: THE WALL—MGM/UA
Home Video

67 COUNTRY LINE DANCING—Quality
Video, Inc.

68 HERE’'S JOHNNY: 1980-1990—
Buena Vista Home Video

69 3 CHAINS O’ GOLD—Warner Reprise
Video

70 PLAYBOY: NIGHT DREAMS—Uni
Dist. Corp.

71 MIGHTY MORPHIN: VOL. 2-FOOD
FIGHT—A*Vision Entertainment

72 HONDO—MPI Home Video

73 THE REN & STIMPY SHOW: ON
DUTY—Sony Wonder

74 HEIDI—FoxVideo

75 LITTLE RASCALS COLL.: VOL. 2—
Cabin Fever Entertainment

76 BAD GOLF MADE EASIER—ABC
Video

77 LET'S PRETEND WITH BARNEY—The
Lyons Group

78 SNOW WHITE AND THE SEVEN
DWARFS—Walt Disney Home Video

79 THE LAST OF THE MOHICANS—
FoxVideo

80 HIGHLANDER—Republic Pictures
Home Video

81 MIGHTY MORPHIN: VOL. 3-HIGH
FIVE—A*Vision Entertainment

82 CHARLOTTE'S WEB—Paramount
Home Video

83 ONCE UPON A FOREST—FoxVideo

84 PENTHOUSE: WINNERS 1994—
A*Vision Entertainment

85 MIGHTY MORPHIN: VOL. 4-NO
CLOWNING AROUND-—A*Vision
Entertainment

Continued on page 55
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Top Video Sales
Lt inued from page H0

 B& REN & STIMPY: HAVE YOURSELF A
STINKY LITTLE CHRISTMAS—Sony
Wonder

B7 AMADEUS—Republic Pictures Home
Video

88 THE ADDAMS FAMILY—Paramount
Home Video

‘B9 MARIAH CAREY—SMYV Enterprises

90 PLAYBOY: LOVE, SEX & INTIMACY—
Uni Dist. Corp

21 UNDER SIEGE—Warner Home Video

92 PETER GABRIEL: SECRET WORLD
LIVE—Geffen Home Video

93 RUDOLPH THE RED NOSED REIN-
DEER—Family Home Entertainment

94 PENTHOUSE CLASSICS: vOL. 2—
A*Vision Entertainment

§5 THE PRINCESS AND THE GOBLIN—

., Hemdale Home Video

85 HOW THE GRINCH STOLE CHRIST-
MAS!—MGM/UA Home Video

87 RESEVOIR DOGS—Live Home Video

98 DEPECHE MODE: DEVOTIONAL—

7 . Warner Reprise Video

99 SUPER MODELS GO WILD—Uni Dist.

<. Corp

100 REN & STIMPY: THE STINKIEST
STORIES Sony Wonder

r

Ay

,. @\ @AW®fSNEp Pictures

m Video Sales Labels

- ]
'Fos. LABEL (No. Of Charted Titles)
1 WALT DISNEY PICTURES (12)
2 WARNER BROS. INC. (19}
3 PLAYBOY HOME VIDEO (18)
4 TWENTIETH CENTURY FOX (35)
5 PENTHOUSE VIDEO (12)
& SABAN ENTERTAINMENT (12)
7 PRIVATE MUSIC (1)
8 AMBLIN ENTERTAINMENT (6}
9 MORGAN CREEK PRODUCTIONS
INC. (2)
10 UNIVERSAL CITY STUDIOS (14}

‘/i\. @A‘v‘f'@los»ep Hone Video

Top Video Sales
Manufacturers

Pos. MANUFACTURERS (No. Of Charted
Titles)

1 WALT DISNEY HOME VIDEO (13)

2 WARNER HOME VIDEO (22)

3 UNI DIST. CORP. {20)

4 A*VISION ENTERTAINMENT (34)

5 FOXVIDEO (34)

The Year In

Sell-Through Season
Continued from page 4k

The Seven Dwartfs,” respectively.

But even if a glut emerges, the sell-
through tide shows no sign of abating.
Quite the contrary. 4

FAMILY CIRCLES

During the past year, several of the
studios have been assiduously comb-
ing their libraries for titles to satisfy
Hollywood's newest passion: family
entertainment. FoxVideo and Warner,
in particular, have proven parents will
buy movies that have at least the
appearance of keeping their children
wholesomely entertained.

That means duplicating the retail
dress of the King of Wholesome,
Disney. So both studios have been
enclosing family-entertainment
releases in white-vinyl clamshell boxes
adorned with colorful graphies. It
works: FoxVideo probably has sold
close to 1 million copies of the 1930s
Shirley Temple features released this
year. Warner has done well with more
current theatrical releases like “The
Secret Garden” and “Thumbelina.”
Next on its list is “Little Giants,” due
in February.

Because of the finaneial clout of

home video, the success of these titles
in turn has fueled the studios’ produe-
tion of new family features. It’s no
coincidence that non-Disney anima-
tion is on the increase, with sell-
through to benefit in the years ahead.

If an example is needed, consider
“The Swan Princess,” which opened in
November to creditable reviews and is
guaranteed to produce a multimillion-
unit shipment when New Line Home
Video releases the cassette through
distributor Turner Home Enter-
tainment.

“Swan Princess” is the result of an

output deal with producer
NEST Entertainment.
Meanwhile 20th Century
Fox is more interested in
doing its own animation.
Under the aegis of studio
chief Bill Mechanie, who
shaped Disney’s feature-
length cartoons into a hillion-
dollar business, Fox is fully
embracing family values to
the ultimate benefit of
FoxVideo.

DIRECT-TO-VIDEO
SPINOFFS

The next step has become
as clear as the image on a
big-sereen TV: direct-to-
video spinoffs of the originals
that have developed a con-
sumer following. Buena
Vista tested the concept with
“The Return Of Jafar,” which did
about 7 million units on the heels of the
best-selling “Aladdin,” and likely will
do the same with a sequel to “The Lion
King.” MCA/Universal has introduced

“\We're Back”: MCA's animated dinos

i s e N

a video based on the characters intro-
duced in its animated dinosaur fea-
ture, “We’re Back,” bypassing the-
aters for direct delivery to retail.

In fact, so strong is the sell-through

market that many suppliers aren’t
bothering with establishing a theatri-
cal aura. Sony Wonder and Good-
Times, for example, have released
numerous direct-to-video children’s

BUNS
ARD ABS

%
R
i

“Buns”: A $40-million buy

titles under their own steam. But the
theatrical precursors do help in the
seemingly endless retelling of tales
involving Aladdin, Leo the Lion, ete.

EXTENDING BUNS

Line extensions, not fairy tales, con-
tinue to drive fitness sales to a year-
round business. New York-based
A*Vision Entertainment has the most
at stake because it has staked the most
on exercise.

A*Vision reportedly spent nearly
$40 million to acquire The Maier
Group and its best-selling “Buns Of
Steel.” Claiming a 75% share of the

Continued on page 68

Marketing Challenges

Conlinued from page 44

“When the nominations came out, we
instantly decided to take advantage of it
on video,” says Kuharsky.

The media blitz surrounding the
film’s surprise Best Picture nomination
also supplemented Warner’s advertis-
ing campaign. “There was a substantial
awareness from the theatrical release
to the awards,” says director of market-
ing Tom Lesinski. “We got a lot of free
advertising.”

Despite the rave reviews and Oscar
nods, Warner still had to convince retail-
ers an action movie would sell. To do this,
the company stressed the film’s “scores
and scores” of eritical accolades, plus
Ford’s other box-office successes, which
have a combined gross of more than $180
million. “It was a learning curve for
retailers,” says Lesinski, “but we effec-

tively communicated the message.”

“Mrs. Doubtfire”

FoxVideo

Release Date: April 26

Price: $19.98

Marketing Highlights: $5 rebate with
purchase of title and any "Shirley
Temple” video, $5 discount on FTD
“Affection Collection” bouquets and
cross promotion with 23 Marriott
Resort Hotels.

Main factor in pricing: Intent-to-
purchase studies fell into the right
demographics: older women not neces-
sarily buying for children.

Biggest marketing challenge:
Getting visibility at retail with a non-
animated family film.

Solution: FoxVideo spent $12 million
on the marketing campaign, without the

benefit of a major tie-in partner.

Results: 11 million units in retail
sales.**

FoxVideo VP of marketing Mike

Dunn says there were a lot of naysayers
when the company announced a sell-
through price for the Robin Williams
comedy.

The supplier capitalized on a short
theatrical-to-video window and heavily
promoted the title around Mother’s
Day, Father’s Day and Memorial Day
weekend. They also devised a tie-in with
FTD Flowers to drive Mother's Day
sales.

“This video wasn’t pinned to one
audience,” says Dunn. “The appeal was
broad enough that it didn't need to be a
traditional family film to sell.”

While Dunn says Fox set an 8-mil-
lion-unit goal on the title, retail sales
took off quickly, and filling reorders
became a challenge.

“There was an insatiable consumer
appetite for the video,” he says. “It’s not
hard predicting how much our initial

Continued on page 56
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Marketing Challenges

Continued from page 55

sales will be, but it’s more difficult to
determine the ceiling on a title, espe-
cially a live-action film,” he says. “We
don’t want to leave the retailer withalot
of overstock.”

“Ace Ventura: Pet Detective”

Warner Home Video

Release Date: June 14

Price: $24.96

Marketing Highlights: $3.5 million tele-
vision and radio campaign, added
footage and $3 rebate certificate with
purchase of another Warner title.

Main factor in pricing: Jim
Carrey’s mass appeal, his rising star
status and two follow-up films released

in 1994.

Biggest marketing challenge:
Overcoming the mindset that “Ace”
was limited to a teen audience, since

Pos. TITLE—Manufacturer
1 BAD GOLF MADE EASIER—ABC Video
2 MICHAEL JORDAN: AIR TIME—
FoxVideo (CBS/Fox)

The Year In

retailers and Paramount Home Video
didn’t fare too well with the last big teen
hit, “Wayne’s World.”

Solution: Target moms and kids, and
expand media plan beyond the teen
market.

Results: Retail sales of 4.1 million
units.*

“Ace’s” $80-million box-otfice perfor-
mance didn’t make it a natural sell-
through release, says Kuharsky. But
Warner knew Carrey would star in both
“The Mask” and “Dumb And Dumber,”
scheduled for release later in the year.

“Behind all the numbers, ‘Ace’ was a
breakthrough film of a major star,” he
says. “And we knew, going into the hol-
idays, that he was not going away.” In
addition, licensed merchandise from
“The Mask” would also be out in force
during the fourth quarter.

In order to take the film out of the
teen category, Warner expanded
advertising in prime time. “We just
didn’t go out and buy time on MTV,”
says Kuharsky.

Lesinski says the title surpassed
Warner’s expectations mainly due to
the legions of Carrey fans who quickly
bought the video: “It surprised us, as
well as retailers.”

"The Flintstones”

MCA/Universal Home Video

Release Date: Oct. 26

Price: $19.98

Marketing Highlights: Muiti-million-dol-
lar advertising campaign and a $3.50
rebate with purchase of title and one of
five catalog titles.

Main factor in pricing: Consumer

9 9

research showed increased intend-to-
buy when the price was lowered from
traditional $24.98 pricing to $19.98 (cou-
pled with a rebate offer). “The jump was
significant enough to go with that price
point,” says MCA VP of marketing
Craig Relyea. “It’s not a pricing trend

for us. It was the right business decision
for this title.”

Biggest marketing challenge:
Keeping marketing and retail merchan-
dising momentum past initial release
date.

Solution: Heavy broadcast-televi-
sion advertising and ongoing-rebate
promotion from street date through
January.

Results: 9.1-million-unit initial ship-
ment.* Retail sales not available.

Although “The Flintstones” grossed
$130 million at the box office, MCA
raised a few industry eyebrows when it
announced an initial shipment of 6 mil-
lion units with potential sales of 12 mil-
lion. Most observers felt the movie just
didn’t have a high enough repeatability
factor to raise it above the 5 million

3 NBA JAM SESSION-——FoxVideo
{CBS/Fox)
4 MICHAEL JORDAN: COME FLY WITH
ME—FoxVideo (CBS/Fox)
SIR CHARLES—FoxVideo {CBS/Fox)
SHAQ ATTACK: IN YOUR FACE—
Parade Video
7 MICHAEL JORDAN'S
PLAYGROUND—FoxVideo (CBS/Fox)
8 THE JOE MONTANA STORY—
PolyGram Video
9 NFL ROCKS-EXTREME FOOTBALL—
PolyGram Video
10 100 GREATEST NFL
TOUCHDOWNS-—PolyGram Video
11 BEST OF HOCKEY’S HARDEST
HITTERS—Quality Video, Inc.
12 THE TOP 50 WORLD CUP GOALS-
PolyGram Video
13 NBA GUTS & GLORY—FoxVideo
(CBS/Fox}
14 1994 STANLEY CUP CHAMPIONS:
N.Y. RANGERS—ABC Video
15 NBA SUPERSTARS 3-—FoxVideo
(CBS/Fox)
16 SUPER SLAMS OF THE NBA—

o n

FoxVideo (CBS/Fox)

17 CNN SPORTS: PLAY OF THE DAY
FAVORITES—Turner Home
Entertainment

18 THE SECRET NBA-—FoxVideo (CBS/Fox)

19 MAGIC MEMORIES ON ICE 1I—ABC
Video

20 THE NFL’S 15 GREATEST COME-
BACKS—PolyGram Video

Top Recreational Sports
Manvufacturers

Pos. MANUFACTURER (No. Of Charted
Titles)

1 FOXVIDEO (CBS/FOX) (23)

2 POLYGRAM VIDEO (15)

3 ABC VIDEO (3)

4 FOXVIDEO (CBS VIDEO]) (3)

5 PARADE VIDEO (2)

4

mark, much less the 10 million mark.

“When we saw the research, it
showed consumers had a high willing-
ness to purchase this title, and we based
our expectations on those numbers,”
says Relyea, “It’s a real number.”

In order to silence the naysayers,
MCA put its money into TV advertis
ing. The entire media buy for “The
Flintstones” is second only to “Jurassic
Park,” Relyea says.

The supplier scheduled two and
half months of advertising from street
date through mid-January—hitting
the target audience of parents aged 25
to 47, women 55 or older and kids
aged 2to 11,

“We've become very effectivaay
designing a marketing program that
reaches the right consumers,” says
executive director of sell-through -
keting, Madeline DiNonno, “and it's
just not a two- or three-week c:im-
paign.”

At retail, MCA stressed the title's
rebate program on catalog titles fa
retailers, compensating for the fact that
the title would be heavily discounted,
says DiNonno. In some outlets, the fitle
sold for as little as $12.98.

*Tapetrack/Video Store and dist vibii-
tor estimates. i
**Industry sources.

Family Way

Continued from page 48

“My Neighbor Totoro” with such
older ones as “Dr. Doolittle.” In addi-
tion to these once-a-month titles, the
line also includes one colorized Shirley
Temple movie each month

“We wanted to have a variety of
titles, a mixture of old and new,” says
Mike Dunn, FoxVideo VP of mar-
keting. “We have a concentrated
television-advertising program
for each title, aimed at parents,
and we clearly position the titles
as ‘Family Features, to create
brand recognition so the con-
sumer can trust the product. [
think that’s key. to develop con-
sumer trust. The ratings are
printed large on the back, and it
clearly explains what the title
represents. The parent doesn’t
have to pre-screen the movie.”

The strategy seems to be
working: Dunn reports that
“The Sandlot” and “Rookie”
have each sold close to a million
units, and that the 12 Shirley
Temple titles have sold a total of
2 million,

MGM/UA Home Video,
which previously had a “Family
Classics” collection, launched a
full imprint, MGM Family
Entertainment, in August. “We
had been promoting family

standees. MGM has also revived its
long-dormant animation division and
expects to create new feature films in
the future, Feltenstein says.

These types of imprints “allow #ti-
dios to revitalize older product,” nikes
West Coast Entertainment’s Fulta.
“They realize that they have vi:hle
product in their inventories, but they
need to update the packaging, lower

product all along in our Family
Classics collection, but had
never had a specific label,” says senior
VP/GM George Feltenstein. “We
decided it was important to come up
with a logo and create a continuity
series that would reflect not only the
jewels in our library, but also new pie-
tures aimed at family audiences.
Having a separate imprint creates
name recognition.”

MGM Family Entertainment
debuted with four titles at $14.98: “All
Dogs Go To Heaven,” “Chitty Chitty
Bang Bang,” “The Secret Of Nimh”
and “The Black Stallion.” The titles
are supported with POP and in-store

"The Sandlot”: cross-pitched with Mattel

the pricing and promote it specifieally
to the family market.”

NON-THEATRICAL “TRUCKS” &
“BULLDOZERS”

In contrast to these movie-based
lines, KidVision and Sony Wonder
have eschewed theatrical titles in
favor of video series with 30- to 50-
minute features.

KidVision, which was launched in
December 1993 as a subsidiary of
A*Vision, already has a number of
well-known series. Some have the

Continued on page 68
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FOR RETAILERS
0 THINK

In his first NBA Video, Shag puts it all fogeth=r like nzver befor=.

With EXCLUSIVE NBA ACTION FOOTAGE songs from his hot new
rap album, “Shaq-FU: Da Return,” and inz maze commentary from

the bigman himself, “Lasger Than Life* has somethirgfor — = = ©
every one of S-aquille O'Neal's millions o7 fens.

No other videa measures up to SHAQUILLE O'NEAL \
LARGER THAN. LIRE.. .

At 7' 1" Shaquille O'Neal is more than just the biggast thing in sports..,
he's an all-arcund international supe-sta-! \Whether he's appearing in
high-profile T¥ commercials, rapping on his platinum-selling album,
or hustling dewn tha pzsketball court S3aq stands out like no one else!

a, . -

Marketing support that will have SHAQUILLE O'NEAL
LARGER THAN LIFE disappearing.off-shelves like magic.
o;TV advertisiag on NBC, MTV, NBA arogramming and NBA games

o Special mail-in discount offer cn Shzgs new album “Shaq-FU: Da Return”
.featuring his new char:-climbing siag e "Eiologizal Didn’t Bather," his
.platinum cebut album, “Shaq Diesz|” and “Shaq Diesel Th2 Music Videos"

from [y} Records

e NBC Specizl on Shaguille O'Neal cn Supar Bowl Sunday
eiRadio promotions in top 20 marke=s and on NBA Radio

e3Spectaculzr POP, induding posters, floor &
“% counter dieplays. customized sheif tal<ers

® Full-scale publidty campaign

» SHAQ tra er to appezr on other poplar NBA Videos

Dealer Order Date: lanuary 13. 1995
Street Dafe: February 1, 1995

saM=p s er ¥
NOoOvHS

N.O 311

sjgu
. [

*Suggestea Retail Price

mASW BEUSBEA

i3

[
I

i

5 DISTRIBUTED 37

R Y 0 Cat.
SO & . b @ wwn. 4 #8179

21995 The CBS/Fx Compary. All Fights Reserved. CBS™ & a t zzenax of CBS Iz Lsed under license

Fox™ amd FoxVideo™and tha r Iages ave trademarks of Tuneatietr Sertugy Fox Flm Torporetion.
Printed 1 U.S.A. ® 995 NBA Enertainment, Inc.
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SHAGE 3E O'NEAL
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36-Pack
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Display:
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ALWAYS ON THE CUTTH\G EDS% "OF FITNESS TRENDS,

Harny S

Power step workouts fcr advanced
lev=ls have ropped the charts

Karhy Smith’s Power Step Workout
fcr ALL fitress levels will apreal

tc an =ven bigger audience.

Karay Smica's step workcuts are
sales sensations! Step Workou:
and Great Buns and Thighs have
beex: on the Billboard and

Vid<o Scan charts for over 250
weeks

Haiv Smitds
1995 Stagts Ore Wyrn n Bang

Over =10 million in spendirg on Air Bench

iaf-mercial featuring Power Step Workout,

Elew-zut prine advertising campaign in women’s

and firness magazines and nctional FSI’s.

TV zommeraals and radio promotions in top
Lo,

Kathv Smich vitamin line ard new CD-I will

be = 1oported wich multimill or dollar TV

and print campaign

Conrezt o 0 Jocal UJEA representative der -ur-her mtormation.

oDy Vi ON

© 1934 BodyVawoa. - subsidiary of A*Vision Entertainment. Discituted by A®Vision Entertainment. 75 Rockeelles Plaza, New Yark, N¥ 10039, The Atlantic Group. A Warner Music Group Company. All ilights Reserved.

REDEFINES

STEP

AEROBICS.

$1995

Suggested astPri e

St-eer Date: February 14, 1995
Pre-Q@rder Date: January 24, 1693
Carzlog Number 50902-3
Renning Time; 60 minutes
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Pos. TITLE—Manufacturer

CINDY CRAWFORD/THE NEXT
CHALLENGE—GoodTimes Home Video
ABS OF STEEL 2000 WITH TAMILEE
WEBB—A*Vision Entertainment
JANE FONDA’S YOGA EXERCISE
WORKOUT—A*Vision Entertainment
ABS OF STEEL WITH TAMILEE
WEBB—A*Vision Entertainment
STEP REEBOK: THE POWER
WORKOUT-—PolyGram Video
SUSAN POWTER: LEAN, STRONG &
HEALTHY-—A*Vision Entertainment
BUNS OF STEEL STEP 2000 WITH
TAMILEE WEBB—A*Vision
Entertainment
ABS OF STEEL 2 WITH TAMILEE
WEBB-—A*Vision Entertainment
BOXOUT WITH SUGAR RAY
LEONARD—PolyGram Video
CINDY CRAWFORD/SHAPE YOUR
BODY WORKOUT—GoodTimes Home
Video
STEP REEBOK: THE VIDEO—FPolyGram
Video
TONY LITTLE: TOTAL BODY SHAPE
UP—Parade Video
YOGA PRACTICE FOR BEGINNERS —
Healing Arts
JANE FONDA’S COMPLETE
WORKOUT—A"Vision Entertainment
THIGHS OF STEEL WITH TAMILEE
WEBB—A*Vision Entertainment
BUNS OF STEEL 3 WITH TAMILEE
WEBB—A*Vision Entertainment
ARMS & ABS OF STEEL WITH
TAMILEE WEBB—A*Vision
Entertainment
KATHY SMITH’S GREAT BUNS AND
THIGHS—A*Vision Entertoinment
JANE FONDA’S FAVORITE FAT
BURNERS—A*Vision Entertainment
KATHY SMITH’S AEROBOX WORK-
OUT-—A*Vision Entertainment
Continued om puge 60
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% $5.00 Consur’wr Mail-ln Rebate Offer with purchase of The
Little Rascals and one of seven MCA/Universal Home Video titles from
HE My BPA ICETTLE corLECTION

Valid from February 14 through July 31, 1995.

% Two value-added cross prorhotions! Hilton Hotels — featuring o
$75 savings on their successful Hilton “Vacation| Station” package--
includes o mention in consymer print ads. Plus Superflora/800
Gift-Line is offering up to a $20 savings on all floral and gift
selections from their catalog, includes advertising in their direct mail
efforts reaching over 4.8 million consumers!

s Timed To Move Product! February 14th Nationally Advertised
Availability Date capitalizes on pre-Presidents’ Day and Easter
store fraffic.

5 A Media Blitz That’ll Make Your Hair Stand On End!

) e SAREAL

, ,m&%mm 4
L6 BT PELO

1 Fm&ﬂ\iﬁﬁ&?},\m_.w:)

National campajgn (top 50 markets) includes Spot TV, Cable and
Print generating OVER 1.2 BILLION impressions.

h:'B’C @ @ ’@% L_»rsT.'ME@NNJ

08 UsA ved BRER < TN 5

5 Reach and Frequency: 96% 0f Women 25-49, 9.8 times—74% of
Kids 2-11, 4.5 times—97% of Women 55+ (Grandmothers), 14.4 times.

5 Plenty of Eye-Popping P.0.P.! 24/48-Unit Floor/Counter Merchandiser
72- Unit Merchandiser © 96-Unit Merchandiser ® 192-Unit Tower and
Pallets (holds approx. 720-960) e Floor Standee e Static Clings
Counter Cards ® One Sheet ® B/W Coloring Fun-Sheets.

S-‘ﬁ No Pay-Per-View Before June 1, 1995.

Call Your Sales Representative and Order Today!

Nationally Advertised Availability Date February 17, 1995.

Color/1 Hour 23 Mins./ [PG|<®/ &St/ s/ STEREQ
Videocassette #82144 ($24.98 s.r.p.) ZX LTBX Laserdisc #42240 (529.98 s.r.p.) Spanish Dubbed #82313 ($24.98 s.r.p.) |

©1994 Universal City Studios, Inc. and Amblin Entertainment Inc. All Rights Reserved. “The Little Rascals” and Little Rascals Characters © & TM King World Productions, Inc.
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The Year In

g¢-smokin’ ot $19,981*

$125,000,000 box office smash!

OVER $10,000,000 IN PROMOTION
AND ADVERTISING

SUPPORT AND CET A W
"THE MASK IS PURE HOVIE MAGIC)

Jim Carrey is funnier than ever in one hilarious film!"’
-George Pennachio, CBS-TV San Diego

A S-s-s-sizzlin’ Hit!

* A s-s-smokin’ hot franchise, with over 50
licensees producing The Mask merchandise
that all of America is buying!

— Awareness of The Mask is almost universal
at a whopping 96% across all age groups!*

THE MASK PURCHASE INTENT

is highest among the competition!t

THE MASK

MRS. DOUBTFIRE
ACE YENTURA: PET DETECTIVE

THE FLINTSTONES
BEETHOVEN 2

Eye-Popping P.O.P. Worth
Howling About!

* S-s-s-stand out with our outstanding 24/48

pre-packed merchandisers!

Get instant recognition with attention-
grabbing theatrical posters, banners and
window displays.

Get into action with our retailer-friendly
merchandising kits including

“Previously Viewed” stickers, sign-up
sheets and striking shelf-s-s-s-screamers!

S-s-s-satisfy customer rental demand! For
the cost of 9.6 rental-ﬁriced titles you
can buy a 48 pre-pack of The Mask!

VHS Cat. #N4011 24 Pre-Pack #N4038 48 Pre-Pack #N4039

We’'re putting our best face forward with a
$10,000,000 pre and post street advertising blitz
reaching 93% of consumers an average of 11 times.
That’s over 1 billion consumer impressions:* Your
customers will see us on:

JfoR| Moo ORMY 1
AR TNT Esri S8R

uuuuuuu erwork Teuevistan

STREET DATE: JANUARY (9, 1995

+S0URCE: NRG Research Group Inc. & New Line Home Video Proprictary Research
++ Independent Media Services Figure

©1995 New Line Home Video. Sold Exclusively by Tumer Home Entertainment.

)
NEW LINE

HOME VIDEQ TURNER HOME ENTERTAINMENT

\'/ideo

Top Health & Fitness
Continued from page 58

Top Health & Fitness
Manvufacturers

[ ¥ ¥ 4

: .
‘ENTERTAINMENT‘

Pos. MANUFACTURER (No. Of Charted
Titles)

1

2 GOODTIMES HOME VIDEO (4)
3 POLYGRAM VIDEO (5)

4 PARADE VIDEO (5)

5 HEALING ARTS (2)

A*VISION ENTERTAINMENT (33}

Pos. TITLE—Manufacturer

N —_

oW

~N o

-]

10

1

—_

15
16

TERMINATOR 2: JUDGMENT DAYI -
SPECIAL EDITION-—Pioneer LDCA
THE FUGITIVE—Warner Home Video
TOMBSTONE-—Image Entertainment
CLIFFHANGER—Columbia TriStar
Home Video

MRS. DOUBTFIRE-—Image
Entertainment

RISING SUN—Image Entertainment
IN THE LINE OF FIRE—Columbia
TriStar Home Video

DEMOLITION MAN-—Warner Home
Video

STAR WARS TRILOGY: THE
DEFINITIVE COLLECTION—Image
Entertainment
PHILADELPHIA—Columbia TriStar
Home Video

TRUE ROMANCE-—Warner Home
Video

ACE VENTURA: PET DETECTIVE—
Warner Home Video

BEAUTY AND THE BEAST-—Image
Entertainment

THE PELICAN BRIEF—Warner Home
Video

FREE WILLY—Warner Home Video
HARD TARGET—MCA/Universal Home
Video

Continued on page 62
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Featuring Street Date:

All New Thomas Adventures e Feb. 28, 1995
Including New Friends ¢
Never Seen On TV. Pre-order Date: ‘
TP Jan. 31,1995 |
|

‘ |

THOMAS
THE TANK ENGINE & FRIENDS

Initial orders carry not one, but TWO exciting on-pack promotions
THOMAS SWEEPSTRKES

WIN! One of 3 Family vacations to England
or One of 5000 Exclusive Die-casts Of Rusty
From the Ertl Company.
* t's the great free-to-enter Thomas the Tank Engine™ Sweepstakes.

'y TO THE RES
oT OMAS STORL
e e

i

1 U
i
i ¥

Absolutely Guaranteed
FREE THOMAS T-SHIRT

An abbdlutely free Exclusive
Thomas T-Shirt can be claimed
by simply mailing in the coupon

- on-pack. * The three sensational grand prizes are family vacations to England-
$12.98 ¢ Cat ST122113333 3 * Valued at around $10 each, flights to London provided courtesy of award-winning
Barcode: 0 95492-1 theyre absolutely FREE Virgin Atlantic Airways, including special surprises.

ISBN: 1—56442-157—0 - ' ' ' ' '
* In addition five thousand lucky first place winners will receive a

with every purchase.
special Ertl die-cast train, not available to the general public.

Call the Order Hotline Now

1-800-786-8777

virgin atlantic a E T 1%

Sweepstakes void in Quebec

Distributed by [
VIDEO g ﬂ"[
AS —L. Promotions are featured on initial orders only! Ao =t enta M RLEE

NS
TN

i th
SR :
) i
6! VL p Y T
R T
UL 3

o

.......
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The Year In

THE VIDEO WiTH THE HIGI
| Is BACKED By THE BIGGEST (

17 THE PIANO—Pioneer LDCA, Inc. " L Higher Pur Chase

18 IN THE NAME OF THE FATHER—

MCA/Universal Home Video W Th 4 n
19 GRUMPY OLD MEN—Warner Home oy Intent an y
Video &

20 SLEEPLESS IN SEATTLE— Columbio % i | Othel' Disney ClaSSiC

TriStar Home Video y — -

21 THE THREE MUSKETEERS —Image J i Y7 ¥, - ACI'OSS A.“
Entertainment [ ' o

22 INDECENT PROPOSAL—Pioneer | S o Demographlc
LDCA, Inc. ) * ==

23 FOUR WEDDINGS AND A - .
FUNERAL—Image Entertainment

24 THE FIRM—Pioneer LDCA, Inc.

25 LAST ACTION HERO—Columbia
TriStar Home Video

LIMITED-TIME
AVAILABILITY!

Top Laserdisc Labels

Pos. LABEL (No. Of Charted Titles)
1 WARNER BROS. INC. (22)
2 TWENTIETH CENTURY FOX (19}

3 COLUMBIA PICTURES (15) _ : s < -1 | . r‘ - o ‘ "l"re'bt')ok: 1/17/95
4 UNIVERSAL CITY STUDIOS (16) : . . -

5 WALT DISNEY PICTURES {10) Wil_l Call° 2/ 28795

e pr—a WA - " NAAD: 3/3/95

“« . . ™ . - ‘ e e e
The Finest In LaserDiscs” . -

Top Laserdisc Manufacturers

Pos. MANUFACTURER {No. Of Charted
Titles)

1 IMAGE ENTERTAINMENT (66)

2 WARNER HOME VIDEO (27)

3 COLUMBIA TRISTAR HOME VIDEO

(24)
4 PIONEER LDCA, INC. (19)
5 MCA/UNIVERSAL HOME VIDEO (20)

$26.99!

Suggested Retail Price
T

Running Time: 88 Minutes

Stack # 2977

/R

| Jeo o
S (A
Gv Q? @ @ DG DOEY SURREUND Soundtrack Available on Cassette and Compact Diisc from MF Recor
[ 4

'Bc
@ﬂ-‘[ =y
Walt Disney Home Video distributed by Buena Vis-a Home Video, Burbank, CA 91521. ©The Walt Disnev Company. G'F

HOME VIDE!
Pos. TITLE—Manufacturer

1 ALADDIN--Walt Disney Home Video

2 BEAUTY AND THE BEAST—walt
Disney Home Video

3 THE FOX AND THE HOUND—Walt
Disney Home Video

4 PINOCCHIO—Woalt Disney Home
Video

62 BILLBOARD SPOTLIGHT BILLBOARD JANUARY 7, 1995
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The Year In

1 Q9 Qo 4

ST PURCHASE INTENT EVER
MPAIGN IN VIDEO HISTORY!

Up To $10 Consumer Savings By Mail!

_ $5 Refund From Pillsbury! $5 Refund From Mattel Toys!™

After consumers purchase The Lion King— OR — any other
Masterpiece Collection video' — OR - any select Walt Disney Family
Film Collection video'' - PLUS - eligible Pillsbury & Mattel products!

5 THE RETURN OF JAFAR—Woalt Disney
Home Video
6 101 DALMATIANS—Walt Disney Home

0 gt ¢ -y £ g AN Video
%\' ] v . 5 7 THERE GOES A BULLDOZER!—
L PROMOTE : " o A*Vision Entertainment
| For {,NCREM';JNTAL 8 WE’RE BACK!: A DINOSAUR
SR STORY_-MCA/Universal Home Video

'ﬂigibl: Masterpiece Collection titles include: Alice /n Wanderland, Bedknobs And Broomsiicks, Dimbo, Mary Poppins, Petes Dragon. Robin Hood, So Dear lo My feart, “he Swod In The Stone, The Three Caballeros, 9 BATMAN: MASK OF THE )
The Fox And The Hound (including video & plush set), Swoiw White Andd The Seven Dicarfs (including video & cap set), and Ihe Lion King. ELIGIBLE T(T1ES ALSO INCLURE: Thx Resurn Of fafar and PHANTASM—Warner Home Video
gl e 10 THUMBELINA—Warner Home Video

1 Select Family Film Collection titles include: 20,000 Leagues Under The Sea, The Apple Dumpling Gang. Dasy Crocketr: King Of The Wild Frontier, Escape [o Witch Mos ntain, Perbie Rides Again. The Love Bug 11 MIGHTY MORPHIN: VOL. 1-DAY OF
Old Yeller, The Parent ‘lrap. Pollyanna, Ihe Shaggy Dog, Stwiss Family Robinson and That Darn Cat! o=
THE DUMPSTER—A*Vision
Entertainment
12 MIGHTY MORPHIN GREEN RANGER:
PART 1—A*Vision Enfertainment

A King—Sized ‘ Royal EXposure 13 THERE GOES A FIRE TRUCK!—

A*Vision Enterfainment

Promotion o BURGER On 10 Million 14 TOM AND JERRY: THE MOVIE—
M . ‘ Famil me En inmen
With Burger Klng ! K'NG Chex Cereal Boxes! ‘ 15 I\:IGI-IYT}:oM:)RP:fr: GR:E'N RANGER:

PART 2—A*Vision Entertainment

. MultlmxllxoP .Dollar ' . 5 Ralston/Chex Branfls | T e AL
National TV Advertising Campaign! Will Cross-Promete The Lion King S———
Video On Front & Back Pan-ls! 17 CHARLOTTE'S WEB —Paramount
Home Video
18 ONCE UPON A FOREST—FoxVideo
19 REN & STIMPY: THE CLASSICS—Sony
Wonder

Prepacks That Deliver A Lion’s Share Of Profits! 7 SRIDAY ZACK Aon

Entertainment
MIGHTY MORPHIN GREEN RANGER:
PART 3-—A*Vision Entertainment

-

96-pc. “Lion King”/Masterpiece Collection /Family Fitm Collection Mixed (Stock # 4021, shown) 2

ALSO AVAILABLE:

24-pc. “Lion King” Only (Stock # 4006) PLUS — : ' 22 I‘:ig:lleN'f::: Cil;l:‘)) THE GOBLIN—

;Z'Pc' “tf"" E'."g,, 8":" ::“":”:3”’ The Deluxe bl | RS 23 MIGHTY MORPHIN: VOL. 4-NO
vl e Collector’s : ; D] CLOWNING AROUND—A*Vision

24-pc. Masterpiece Collection Only (Stock # 4015) Edition! Lz v G ——

48-pc. Masterpiece Collection Only (Stock # 3841) ) o s 24 LET’S PRETEND WITH BARNEY—The

48-pc. “Lion King”/Masterpiece Collection Mixed (Stock # 4016) = o . —;  S—-—

96-pc. “Lion King”/Masterpiece Collection Mixed (Stock # 4018) = 25 MY NEIGHBOR TOTORO—FoxVideo

48-pc. “Lion King”/Family Film Collection Mixed (Stock # 4019) Stock 4011

Independent Research

a2 (4 .,
== Pillsbury §5 refund requires purchase of ONE eligible video and cither: ) ONE pachage of Pillsbury Refrigerated Cookies — O ~ b) ONE package of Villsbury Moist Supreme ‘ Cak= Mix and ONE package of Creamy Supremie’™ f.é.__—'_ @Aq%lsﬂep Pictures
Frosting - PLUS - ANY FOUR of the following Pillsbury products: Creamy Supreme'” Frosting, Fudge Brownic Mix, Bundt™ Cake Mises. Streusel Swirl” Cake Mix, Deluxe Bar Mixes. Deluxe Browuic Mixes, Refrigerated Cookies, —
Refrigerated Sweet Rolls, Grands! " Biscuits, Crescent Dinner Rolls, All Ready Pizza Crust, Soft Breadsticks, Hungry Jack” Pancake Mixes and Hungry Jack” Microwave Ready “yrup, Mattcl 85 refund requires purchase of ONE
cligible video and any Mattel” "Lion King" Toy priced at $10 or more. SOME ELIGIBLE ITEMS INCLUDE: Sec ‘N Say? Storybook Talking Book, Disney’s The Lion King ITsney’s Moe Lion Kiug: Jungle Playground™, Jungle
Puppeis'Play Scenes, Cub-To-King™ Simba, Baby Simba, Purring Simba, Purring Nala, Sweethears Simba & Nala, Roaring Simba, Talking Simba, and Mafasa & Son. Compl 1 detail for the Pillsbury and Maitel offers on mail-in . .
certificatenside The Lion King video or on in-store tear pads on Disney displays. Mail-in offers good February 28, 1995, through Aprit 30, 1995, in U.S.A. only. Yoid where grohibitce- T°P Kid Video Labels

Pos. LABEL (No. Of Charted Titles)
1 WALT DISNEY PICTURES (13)
2 SABAN ENTERTAINMENT (14)
3 KIDVISION (6)
4 THE LYONS GROUP (10)
5 NICKELODEON (7!
Continued on page 64
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The Year In
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Top Kid Videos
Continued from puage 63

._é @ALT%%NEP Home Video

Top Kid Video Manufacturers

Pos. MANUFACTURER (No. Of Charted
Titles)

1 WALT DISNEY HOME VIDEO (20)

2 A*VISION ENTERTAINMENT (20)

3 SONY WONDER (8)

4 THE LYONS GROUP (10)

5 WARNER HOME VIDEO (7)

. TITLE—Monufacturer
SLEEPLESS IN SEATTLE—Columbia
TriStar Home Video
PHILADELPHIA-—Columbia TriStar
Home Video
IN THE LINE OF FIRE—Columbia
TriStar Home Video
THE PELICAN BRIEF—Warner Home
Video
THE FUGITIVE—Warner Home Video
THE FIRM—Paramount Home Video
CARLITO’S WAY—MCA/Universal
Home Video
SLIVER—Paramount Home Video
ACE VENTURA: PET DETECTIVE—
Warner Home Video
MRS. DOUBTFIRE—FoxVideo
GRUMPY OLD MEN—Warner Home
Video
RISING SUN—FoxVideo
CLIFFHANGER—Columbia TriStar
Home Video
TOMBSTONE—Hollywood Home
Video
A PERFECT WORLD—Warner Home
Video

VIDEO' _

500 Kirts Boulevard Troy, Michigan 48084

FILLER UP AT VIDEO TREASURES

Pump ug your sales viitt V'deo Treasures’
and Starmaker’s high perfarmance vidzos.

Get grea: mileage from Kathie Lee
Gifford’s Feeil Fit & Fabuiots Warkout, as
well as Denna Richardson, Reabook, Tai
Chi Strenigth & Cono‘t/:ar..ng and the
Perfect Eafance Workout.

It's the legendary Jemry Lewis and Bob
Hope at your service—Jerrv with four of
his comedy classics and Bokt witn eleven
Hope Diamonds.

‘“E "BOMEMIA

TESETES

Children receive very special attention
with the Thomas the Tank Engine and
Friends™ series including the much

herelded Christmas video.

/2 Erom the Creatot
/A o SHOGUN..

N Clnl

qeedy,

i SHMUWRIDERS

FUNDAMENTALY

hl;nn nM 1 frJ )
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AND STARMAKER

Thene’s energy to spare wit1 gur pramium
selection of theatrical and special interest
videos, such as Haathers, starring 'Ninona

The Year In

4 @ 4

Order Hotline:
1-800-786-8777

Rycer and Chr stian Slater and The Best -
of Satwrday Night Live, featu-ing John e i
Belush . g
. P - MALICE—Columbia TriStar Home
For “ull service for your se -through video . . - - , Video

reeds, call your Vidzo Treasures and
Sta-maker representative.

0.

PIRCY'S CHOSTLY
™.
JHEE THOMRS ’.’Z“:ﬂgﬁ

-
x -

<

©BF 2
Ft Allan (Thomas) I, - ooy

RII LBOARD JANUARY 7. 1995

COOL RUNNINGS—Walt Disney
Home Video
THE JOY LUCK CLUB—Hollywood
Home Video
INDECENT PROPOSAL—Paramount
Home Video
DAVE—Warner Home Video
FOUR WEDDINGS AND A
FUNERAL—PolyGram Video
DEMOLITION MAN-—Warner Home
Video

SCHINDLER’S LIST—MCA/Universal
Home Video

ON DEADLY GROUND—Warner
Home Video

THE REF—Touchstone Home Video
THE PIANO—Live Home Video

THE GOOD SON—FoxVideo
WHAT'S LOVE GOT TO DO WITH
IT—Touchstone Home Video

MADE IN AMERICA—Warner Home
Video

STRIKING DISTANCE—Columbia
TriStar Home Video

FREE WILLY—Warner Home Video
DENNIS THE MENACE—Warner
Home Video

THE THREE MUSKETEERS—Walt
Disney Home Video

THE MAN WITHOUT A FACE—
Warner Home Video

THE CROW-—Buena Vista Home Video
TRUE ROMANCE—Warner Home
Video

IN THE NAME OF THE FATHER—
MCA/Universal Home Video
KALIFORNIA—PolyGram Video
WHAT’S EATING GILBERT GRAPE—
Paramount Home Video
INTERSECTION—Paramount Home
Video

GUILTY AS SIN—Touchstone Home
Video

SON-IN-LAW—Hollywood Home
Video

THE SANDLOT—FoxVideo

REALITY BITES—MCA/Universal Home
Video

A BRONX TALE—HBO Home Video
HARD TARGET—MCA/Universal
Home Video

BLINK—Columbia TriStar Home Video
POSSE—PolyGram Video
GROUNDHOG DAY—Columbia
TriStar Home Video

THE GETAWAY—MCA/Universal
Home Video

DAZED AND CONFUSED—
MCA/Universal Home Video

THE REMAINS OF THE DAY
Columbia TriStar Home Video
BORN YESTERDAY—Hollywood Home
Video

THE PROGRAM—Touchstone Home
Video

THE AGE OF INNOCENCE—
Columbia TriStar Home Video
FEARLESS—Warner Home Video
ANOTHER STAKEOUT—Touchstone
Home Video

Continued on puye 66
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- -{eu ““S":C‘“-‘“OS~
. 2 2 - Top Video Rentals
F eat“r '“g Mr. B“mpy 2 Continued from page 65
S{ar Of “Bump In The Night” 58 LAST ACTION HERO—Columbia

TriStar Home Video
n A Noh'st() Pa '\y", ! 59 JUDGMENT NIGHT MCA/Universal
r * L .
v Home Video
5 i | 60 SERIAL MOM-—HBO Home Video
He's green, he's warty and he has a 61 HOCUS POCUS—Walt Disney Home
“monster” hit show. Buinp In The Night Video
has been renewed for the '95-'96 62 NAKED GUN 33 1/3: THE FINAL
television season. Now he stars in his INSULT-——Paramount Home Video

. J 63 ROBIN HOOD: MEN IN TIGHTS
first video, MK Buy,py’s Karaoke Cafe. FoxVideo

Mx. Bumpy and his pals, Squishington 64 SCENT OF A WOMAN- -
and Molly all meet at the cafe for MCA/Universal Home Video

sing-along fun featuring Mr- B“mpy"‘ 65 yZeI:)IFE—Columbla TriStar Home
1

¥ ¥ Wgreatest'hits,'Godd Colly Miss Molly, 66 SISTER ACT 2: BACK IN THE
Everybody Bu;,p, School's Out and HABIT—Touchsione Home Video
much more! Kids are going to love it! 67 LIFE WITH MIKEY—Touchstone Home
Video
That's a Bu/npy vow! 68 RUDY—Columbia TriStar Home Video
69 DRAGON: THE BRUCE LEE STORY—
4 . .
» B . L e MCA/Universal Home Video
‘t § PUmMpy Tlme e 70 LIKE WATER FOR CHOCOLATE-
Touchstone Home Video
3 Bumpin The Night airs every 71 THE NIGHTMARE BEFORE CHRIST-
Saturday morning on ABC-TV to MAS—Touchsfone Home Video
- 3 G
millions of viewers. ey L AR o In]
= - - - Columbia TriStar Home Video

O_Bup,p merchandise is hot! Along with 73 ROOKIE OF THE YEAR—FoxVideo
| 74 JURASSIC PARK-—MCA/Universal

- lelSh tgyS éng l;pn.gla hleﬁ_. &“mp > Home Video
rchandise includes: the Sump 75 ADDAMS FAMILY VALUES.
um, greeting cards, sheets, pinball Paramount Home Video
games, tattoos, watches. They are 76 ;:REESOME- -Columbia TriStar Home
R ' T i tdeo
ol e e..aslhns OuT— t.h;e couptry, 77 POINT OF NO RETURN--Warner
. . Creating high visibility for this series. Home Video

- i . . 78 HOT SHOTS! PART DEUX —FoxVideo
0 ABC Video will support this release 79 BAD GIRLS—FoxVideo

with a massive publicity blitzy. « - | 80 FALLING DOWN-_Warner Home

including a Mv. Bumpy Karaoke Video

Mall Tour. 81 MAJOR LEAGUE Il—Warner Home
Video

An in-store Mr‘ B“mpy Karaoke 82 HEART AND SOULS--MCA/Universal

. Home Video
promo-reel and M. Sumpy Full Size 83 THREE OF HEARTSColumbia TriSiar

Poster are-available! - Home Video
84 D2: THE MIGHTY DUCKS Walt
Disney Home Video

Pre-Order Date: January 24,1995 85 BEETHOVEN'S 2ND—MCA/Universal
Home Video

Street Date: February 21, 1995 86 SURVIVING THE GAME—Columbia
TriStar Home Video

Catalog #: 42081, 12-Pack Catalog #: 42083 87 THE BEVERLY HILLBILLIES—FoxVideo

UPC Code #: 7-60894-2081-3-4: |- < 88 THE AIR UP THERE—Hollywood Home

Approximate Running Time: 30 3 Video

Hi-Fi Stereo, Closed Captioned ' 3 'E OR MONEY-
MCA/Universal Home Video

ROMEO IS BLEEDING—PolyGram

Video

WAYNE’S WORLD 2—-Paramount

Home Video

THE PAPER—MCA/Universol Home

Video

BLUE CHIPS - Poramount Home Video

MOTHER’S BOYS—Touchstone Home
© 1994 Capital Citjes/ABC Video Publishing, Inc. All Rights Reserved. P.O. Box 3815, S amford, CT 06905-0815. Video

Distributed by Paramount Home Video. The Paramount logo is the reglstered trademark of Paramount Pictures. Avallable n ¢anada through C/FP video. Inc. THE RETURN OF JAFAR—Woli Disney
“Prices shown are U.S. suggested retall prices and may vary in Canada. “Mr. Bumpy's Karaoke Cafe”, “Bump In The Night", “Bumpy”, “Squishington” and ‘Molly Home Video
are registered trademarks of Greengrass Productions. Inc. All Rights Reserved. MENACE Il SOCIETY—Columbia

»

.1 2sPack.Counter Display Available,

TriStar Home Video
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97 CONEHEADS - Poramount Home
Video

98 GREEDY-—MCA/Universol Home Video

99 WEEKEND AT BERNIE'S II-
Columbio TriStor Home Video

100 COP AND A HALF—MCA/Universol
Home Video

MORE SPECTACULAR! MORE COLORFUL!
MORE RENTABLE THAN EVER!

=< 1990 >

WINNER OF 7 ACADEMY AWARDS
including

BEsT PICTURE and BEST DIRECTOR

SPECiAL EZPanNpem

KEVIN COSTNER

DANGESTWOLYES

This special edition of “Dances With Wolves;” with
almost an hour of new scenes and additional footage, is

Top Video Rental Labels

Pos. LABEL {No. Of Charted Titles)
1 WARNER BROS. INC. (26)
2 UNIVERSAL CITY STUDIOS (19)
3 PARAMOUNT PICTURES (16)
4 TWENTIETH CENTURY FOX (13)
5 TRISTAR PICTURES (11)
6 TOUCHSTONE PICTURES (13}
7 COLUMBIA PICTURES (11)
8 NEW LINE HOME VIDEO (21}
9 HOLLYWOOD PICTURES (10)
10 WALT DISNEY PICTURES (14}

COLUMBIA TRISTAR

i

“HOME VIDED

NTFRTAINMENT company

Top Video Rental
Manvfacturers

Pos. MANUFACTURER {No. Of Charted
Titles)
1 COLUMBIA TRISTAR HOME VIDEO
(52)
2 WARNER HOME VIDEO (33)
3 MCA/UNIVERSAL HOME VIDEO (26)
4 PARAMOUNT HOME VIDEO (16)
5 TOUCHSTONE HOME VIDEO (19)

Pos. TITLE—Artist—Manufacturer

1 LIVE SHIT: BINGE & PURGE.
Metallico—Elekira Entertainment

2 OUR FIRST VIDEO-—Mary-Kate &
Ashley Olsen— BMG Kidz

3 LIVE AT THE ACROPOLIS-Yanni—
BMG Video

4 COMEDY VIDEO CLASSICS-—Ray
Stevens—Curb Video

5 BARBRA-THE CONCERT—Barbro
Streisand—SMV Enterprises

6 LIVE—Roay Stevens—Curb Video

Continued on page 69

more exciting than ever. Now the movie that swept the
Academy Awards, and became one of the top video hits
of all time, starts the rental success saga all over again!

~ Special Expanded Edition of Kevin Costner’s directorial
debut nasterpiece, now more sweeping and breathtaking
than ever!

> Exciting new footage and new scenes not included in the
theatrical release give consumers new reasons to explore
the west!

> Nearly 4 hours of adventure!
@ Closed Captioned
> Digitally Mastered

Order Cut Off: MARCH 8
Street Date: MARCH 28

$2998

SUGGESTED
RETAIL PRICE

\

ORI

HOME VIDEO

Cataleg #: 8797
UPC #:0-23558-08797-9
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Family Way

Continued from page 56

advantage of being tied into TV shows
or books, most notably “The Mighty
Morphin Power Rangers,” “The
Baby-Sitters Club” and “The Magic
School Bus.” KidVision also has
launched a successful live-action
video-only series, with such titles as
“There Goes A Fire Truck” and

“There Goes A Bulldozer.”

In selecting product, “we look for
one of two things: either a potential
runaway hit, like the Power Rangers,
or a long-term, quality catalog prod-
uct that appreciates over time, like
‘The Magic School Bus,” ” sayvs Stuart
Hersch, president of A*Vision.
KidVision’s titles are all 30 minutes
and retail at $9.95 and $12.95. The
company uses a variety of marketing

T Year In

12th ANNUAL EDITION
995

WORLD’S BEST
ADULT VIDEO
SOURCEBOOK
AND BUYER’S
GUIDE

Full color 308 page treasure. Most
complete, professional, widely
respected edition. 1,800 newest
X-rated reviews—major, amateur,
fetish, CD-ROM. Star profiles,
photos, award winners, more.

$8.95

At Your Mewsstan

By me C

ostage—CA residents

sales tax, 7d4¢ per issue) to: ADAM
FILM WORLD 1995 °DIRECTORY,
8060 Melr Ave./Los Angeles,
CA 20046-7082

strategies, including sweepstakes,
school contests and mall tours.
Meanwhile, Sony Wonder, which
debuted in 1993 with Nickelodeon
product, launched an original project
this year: a direct-to-video animated
series called “Enchanted Tales.” The
first title, “The Jungle King,” was

Two miilion Temple units

released in June and has sold approx-
imately 500,000 units, says senior VP
of marketing Wendy Moss. That title
was followed by a version of “Snow
White” and “The Night Before
Christmas.” Each title is 48 minutes
and retails at $14.98.

Sony Wonder has experimented

THAT
LETTERS

\/\/hen it comes to duplicating, nobody has higher

standards than the entertainment industry. Which is

why, for over 10 years, some of the biggest names in the

business have turned to OPD§.We know how impcifttant itis

to provide consistent quality, from first dub to last. And
how helpful it can be to provide a full range of
services. At OPDS, we can take your
project from start to fin-
ish. From duplication

with macrovision to spe-
cialized package design to

customized printing to mail-

OMES

THE ONLY DuPLICATING SERVICE
WiTH THESE
F RECOVIMIENDATION.

iNng anywhere in the country. Qur top-of-the-line equip-

ment lets us produce quality duplicates, including JvC-

licensed VHS, D2, Digital BetaCam, BetaCam SP, S-VHS, 8

mm, 1", 2" and 3/4" quickly and on time. And you can rest

"
assured each duplicate is perfect because we spot ch%

for audio, video and tape stock quality before it is srgﬁﬁ <
out. So give us a call. You'll find for full service quality

duplicating, nobody can copy us.

1-800-554-2348

DUPLICAIING SERVICES
.

AGAYLORD ENTERTAINKENT COMPANY

with various forms of advertising,
using TV commercials for some
titles and print advertising for
others. All advertising is aimed at
parents, rather than children,
Moss says.

MR. BUMPY'S CAFE

Even companies without sepa-
rate children’s divisions intensi-
fied their sell-through kidvid
efforts in 1994. CBS/Fox re-
released four Dr. Seuss titles with
new packaging and a big promotion at
Target stores, and four “Raggedy
Ann And Andy” titles with an offer for
a personalized book. In January, the
company will release four episodes of
“Mr. Rogers' Neighborhood” with an
offer to buy a toy wooden-trolley like
the one on the show. A new show,
“Christopher The Christmas Tree,”
was released by CBS/Fox Video in
October for $9.98 and was set to air on
the Fox network on Christmas Eve.

ABC Video hax put together a chil-
dren’s line, using material shown on
the ABC network. Titles include a 90-
minute animated version of “The
Secret Garden” for $16.95, supported
by advertising on ABC, TNT,
Nickelodeon and the Cartoon
Network; and the upcoming 30-
minute “Mr. Bumpy's Karaoke Cafe”
for $14.95, supported by TV and print
ads, a mall tour and video clips shown
in various restaurants and clothing
chains. The company will also do radio
giveaways on 142 classice-rock sta-
tions, “trying to appeal to parents,”
says Steve Merrill, director of mar-
keting.

Meanwhile, Hemdale Home Video
promoted “The Princess And The
Goblin,” a theatrical release which
then came out on video, through
cross-promotions with Hershey's
candy and Kix Cereal, and “The Polar
Bear King” with a mail-in coupon for a
free plush bear.

Sell-Through Season
Continued from page 55

exercise sector, A*Vision is now busy
introducing additions to the series—
which is generating more and presum-
ably better-selling body-part tapes. At
the same time, competitors like PPI
Entertainment, PolyGram Video,
Video Treasures and CBS/Fox Video
want their places on the exercise
machine.

The result is a steady flow of new
releases, delivered throughout the
year and often with strong cross-pro-
motional ties like PolyGram’s with
Reebok. But who's stocking them?
Increasingly, fitness freaks are being
sought outside the usual venues, as
vendors try to broaden the market
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base. They want more than ever to
break into sporting-goods stores and
exercise centers, so far out of reach to
most. The Atlanta sporting-goods
show, which draws about 200,000
attendees, is one place to measure
yearly progress. It's slow but steady,
video exhibitors report.

THE LOCATION EQUATION

In fact, the growth of sell-through
into a 12-month business depends on
greatly expanded retail coverage.
Disney and MCA/Universal have set
records pushing “Snow White” and
“Jurassic Park” into upwards of 90,000
locations, about four times the number
of video stores that dominate the
rental side of the business.

Some observers fear that’s too
many—that such moves are overheat-
ing price competition, forcing many
outlets to drop cassettes in favor of
more profitable items and ultimately
reducing sales. But they're in the
minority, and the majority rules that
sell-through has just begun to exploit
the calendar. M

Top Music Videos
Continued on page 67

7 LIVIN’, LOVIN’, & ROCKIN' THAT
JUKEBOX—Alan Jackson—6 West
Home Video

THE 3 TENORS IN CONCERT 1994
Carreras-Domingo-Pavarotti—A*Vision

-

Entertainment

DANGEROUS: THE SHORT FILMS—
Michael Jackson—SMV Enterprises
MARIAH CAREY- -Mariah Carey—SMV
Enterprises

GREATEST HITS—Reba McEntire—
MCA Music Video

THIS IS GARTH BROOKS —Garth
Brooks—Liberty Home Video

1 STILL BELIEVE IN YOU—Vince Gill—
MCA Music Video

THE SIGN—Ace Of Base—BMG Video
REBA IN CONCERT—Reba McEntire—
MCA Music Video

VULGAR VIDEO—Pantera—A*Vision
Entertainment

20O TV: LIVE FROM SYDNEY—U2—
PolyGram Video

INDIAN OUTLAW—Tim McGraw—
Curb Video

BEYOND THE MIND’S EYE—Jan
Hammer—8MG Video

KICKIN' IT UP—John Michael
Montgomery-—A*Vision Entertainment
THE PREMIERE COLLECTION
ENCORE—Andrew Llyod Webber—
PolyGram Video

THIS 1S MICHAEL BOLTON-—Michael
Bolton—SMV Enterprises
VISUALIZE—Def Leppard—PolyGrom
Video

KISS MY A**_Kiss—PolyGrom Video
NAOMI & WYNONNA-THE
FAREWELL TOURThe Judds—MPI
Home Video

IN CONCERT—Carreras-Domingo-
Pavarotti—PolyGram Video
ALAPALOOZA: THE VIDEOS—"Weird
Al” Yankovie—BMG Video

FOR MY BROKEN HEART—Reba
McEntire—MCA Music Video
DELICATE SOUND OF THUNDER—
Pink Floyd—SMYV Enterprises

THE VIDEO COLLECTION—BIlly Ray
Cyrus—PolyGram Video

THE GIRLIE SHOW-LIVE DOWN
UNDER—Madonna—Warner Reprise
Video

NEIL DIAMOND: CHRISTMAS
SPECIAL—Neil Diamond—SMV
Enterprises.

0

14
15

16

17

2

—_

22

23

24

25

26

27

28

29

30

3

-

32

33 THE HOME VIDEO—Toni Braxion—
BMG Video

34 GARTH BROOKS—Garth Brooks—
Capitol Video

35 CHRISTMAS WITH LUCIANO
PAVAROTTI—Luciano Pavarotti—Video
Treasures

36 CALL OF THE WILD—Aaron Tippin—
BMG Video

37 ROADKILL—Skid Row—A*VYision
Entertainment

38 KONFIDENTIAL—Kiss—PolyGram
Video

39 A ROMANTIC CHRISTMAS-—John
Tesh—Video Treasures

40 LIFE PROMISE PRIDE LOVE—Sade—
SMYV Enterprises

P
FRAGE MM

Elektra

Top Music Video Labels

Pos. LABEL (No. Of Charted Titles)
1 ELEKTRA ENTERTAINMENT (5)
2 CURB VIDEO (4)

3 COLUMBIA MUSIC VIDEO (14)
4 MCA RECORDS, INC. (11)
5 POLYGRAM VIDEO (21)

™

o

Top Music Video
Manvufacturers

Pos. MANUFACTURER (No. Of Charted
Titles)

1 SMV ENTERPRISES (18)

2 BMG VIDEO (15)

3 ELEKTRA ENTERTAINMENT (5)

4 CURB VIDEO (4}

5 POLYGRAM VIDEO (28)

store today! They promise not to

3¢ Each volume coptains three uncut and uned
seldom-seen epilogues!

< Hilarious Emmy® Award-winning comedy!

00 Rebate Coupon
i 10 pec besenon f1

Y 1995 is the 35th anniversary of this TV classic!
¢ Die-cut display available featuring life-sized
Y Assortments include all-new releases!

THE BEST OF

And
Gﬁfﬁt_

X

$5,00 CONSUMER REBATE OFFER!

POP POSTERS AND STANDEES
AVAMABLE TO RETAILERS

DISPLAY GriONS
24 UNIT COUNTER OR FLOOR
SET-UP DIMENSIONS: 13.5" X 13.5" X 25.1"

36/48 UNIT FLOOR
SET-UP DIMENSIONS: 35" X 14" X 71"

PREBOOK: 2-22-95 » STREET DATE: 3-29-95 « MSRP: $9.99

©MCMXCIV UAV CORP. All Rights Reserved
Design, Graphics and Package
©1960 MAYBERRY ENTERPRISES, INC.

Post Office Box 7647 Charlofte, NC 28241
(803)548-7300 FAX (803)548-3335

Get big sell-through results with TV’s most hilarious

Barney, Opie and the entire Mayberry gang in your

¢ Everyone's favorite characters starring in their funniest episodes!

evergreen classic...The Andy Griffith Show! Put Andy,

stay around long!
ited episodes, including

Barney!
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TERRY "HULK” HOGAN ‘
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R * The first norr=movie event to-appearon

. Video Store Magazine’s Turns Per Copy Chart
— THIS TITLE RENTS!!

* Reality combat where THERE'ARE NO RULES!™

«.The martial-arts spectacular that is
taking the-country by storm!

* KARATE vs. JIU-JITSU vs. RUSSIAN SAMBO
vs. KUNG FU vs_TAE KWON DO vs.NINJITSU
vs. PENCAK SILAT vs. MUAY THAI KICKBOXING

.

» Starring HULK HOGAN, CHRIS LEMMON, CAROL ALT,
ED BEGLEY, JR., JOANNA KERNS, ERIC BOGASIAN,
- JEFF DANIELS

. - - '_- ! RO )

* THE CAINE MUTINY (Directed by ROBERT ALTMAN),
was adapted from Herman Wouk’s Pulitzer Prize
winning novel.

* Exciting story loaded with spectacular special
effects and colossal stunts!
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Suppliers Riding Sell-Thru Wave Hope it Won’t Crash

H BY SETH GOLDSTEIN

NEW YORK—Them that has gets,
and the getting was certainly good in
1994 for the suppliers of key sell-
through titles. But there are doubts as
to whether the getting will remain as
good beyond 1995, as well as thoughts
that rental may be rebounding.

Sell-through, especially family en-
tertainment, dominated home video as
never before. Aided by “Jurassic
Park,” “Snow White,” and FoxVideo’s
“Speed,” wholesale shipments of 435
million feature, children’s, and instrue-
tional tapes were worth an estimated
$4.4 billion last year. Rentals, as they
have for the past several years, re-
mained stuck at 50 million units, bring-
ing in about $2.4 billion.

Under-$25 titles thus receive the
credit for a 17.2% jump in wholesale
revenues, to $6.8 billion from $5.8 bil-
lion in 1993. That feast scarcely di-
gested, the studios hope consumers are
ready to wolf down a first quarter sea-
soned with box-oftice hits at purchase
prices.

The list of guaranteed multimillion-
unit sellers includes New Line Home
Video’s “The Mask.,” Paramount’s
“Forrest Gump,” and Disney’s “The

Lion King,” which a studio source indi-
cates could be the first to deliver 30
million cassettes. Disney, whose home
video revenues of $1.6 billion took
nearly a 25% share of 1994 wholesale
revenues (see Billboard’s market share
table, page 73), claimed by Christmas
to have sold through more than 20 mil-
lion of the 27 million copies of “Snow
White” in retail inventory since
October.

Observers remain skeptical about
Disney’s sales-to-consumers numbers,
but the differences are matters of de-
gree. No one disputes the studio’s abil-
ity to generate huge per-title sales,
measured in the hundreds of millions
of dollars. Hollywood’s ability to sus-
tain the momentum generated in 1994
doesn’t engender the same confidence,
however.

The worry is that retail can’t or
won’t support the flood of direct-to-
sell-through titles arriving this year,
and that Hollywood may be overplay-
ing family entertainment.

Played just right last year, family
entertainment—seemingly almost any-
thing in brightly decorated white-vinyl
clamshells—helped push Warner
Home Video and FoxVideo well ahead
of their 1993 totals. FoxVideo report-

“MARTIN HENRY is the best aerobics instructor
in Los Angeles” —The Hollywood Reporter
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Video

edly sold over 4 million copies of its
Shirley Temple line and 1 million of
“The Sandlot,” a repriced rental title.
But one studio executive, voicing the
concerns of others contacted by Bill-
board, wonders when the “consumer’s
appetite” will be sated. Diminished
purchases and insufficient retail expo-
sure could deflate the sell-through bal-
loon. Suppliers less confident about

making their numbers will start fun-
neling hit titles into rental by the end
of 1995, he says, reviving a dormant
segment of the market. This executive
sees an end to the four-year cycle of
sell-through plenty. He predicts the re-
lease of just three or four under-$25 ti-
tles in 1996, compared to a projected
12-15 in 1995, about the same number
as last year.

A rental revival, including struggling
“B” titles, would coincide with an up-
surge in new store openings. According
to Bob Alexander of New York-based
Alexander & Associates, the recent
spate of public offerings and acquisi-
tions indicates that video retailers have
“access to capital” that had been miss-
ing. “It’s a very strong signal to banks

(Continued on page 73)

Videotape Shells Colorized Via GeZero
Manufacturer Adds Pizazz To Cassette Packaging

@ BY TRUDI MILLER ROSENBLUM

NEW YORK—Usually, videotape
shells are available “in any color as
long as it’s black,” to quote Henry
Ford.

But in the past two years, videocas-
sette manufacturer Global Zero has
achieved increasing success with its
patented GeZero, available in 11 col-
ors.

“Qur philosophy is that the cas-
sette needs to be more of the market-
ing story,” says Joseph Wischerath,
president of Global Zero in West-
brook, Maine. “If you look at any con-
sumer product, the packaging has pi-
zazz. But, historically, videocassettes
were all standard black, and all the pi-
zazz was on the inside.” Global Zero
also can put a wrap around the cas-
sette’s label, or print a customer’s
logo directly on the shell.

In addition, the G+ Zero is environ-
mentally efficient, using recycled pro-
pylene instead of the more common
polystyrene, and consisting of six
parts instead of the usual 32.

Sales of the tape have doubled in
the past year, savs Wischerath, not-
ing that the company manufactured
9.5 million tapes in 1993; in 1994, the
number jumped to 18 million. “Our
ohjective in 1995 is 40 million,” he
says. To achieve that end, Global
Zero has purchased a new manufac-
turing facility and offices in Sanford,
Maine, which will increase annual
produetion capacity to 50 million cas-
settes. The company has also pur-
chased 25 acres around the site for
additional expansion.

In faect, tape duplicator Techni-
color, which has its own environmen-
tally sound Delta Shell, recently be-
gan offering the G *Zero as an option
to its customers because of the choice
of colors, Wischerath says.

Aside from allaying environmental
concerns, polypropylene has another
benefit: cost. “Plastic prices have
gone through the moon recently,”
says Wischerath. “The cost of poly-

styrene has gone up 80%-100%, but
polypropylene has only gone up 30%-
50%." As a result, the cost of the
GeZero cassette is approximately
15% less than a traditional videotape,
Wischerath says.
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