$4.95 (U.S.), $5.95 (CAN.), £3.95 (U.K.)

#BXNCCVR meesoeex 3-DIGIT 9068
WEE4EM740M09907‘{' g 001 0€73 000
0

3740 ELM AVE APT A
LONG BEAZH, CA 90807-3402

NEWSPAPER

DECEMBER 10, 1994

0

ARY DIESENDRUCK / TONY STONE IMAGES

MWW americanradiohistorv co


www.americanradiohistory.com

w«ﬁ’/ L uUOp nok pue [eap plodale qu AN HIZAIAM

000000000000 0000000000000000000000000 0PI P e Irtiestetosoioencersottitososonsesoteossostsononetittisssissotsosssetetecstecsoesssesesesesssssosnosstsosssssssssssssscssssssensessessssssss

‘pUBQ 18213 B 1N0AV &, YWRNIYA M I N

diohistorv

WWW americanra


www.americanradiohistory.com

@@5& QUWIdY) B 10919p [ o ‘seu( Srg -duin y 190 ‘dung
HLINSOdJ3V

......................................... ﬁrmt 1
g so1nsioN SMOHD BDNILNNOD &

JA "

.......... o h‘

ohistorv

adi

WWW americanr.


www.americanradiohistory.com

...NEQQ@ %@:v\N@N S1 AAJUNOD 2] IDY M



www.americanradiohistory.com

Billeoard

THE INTERNATIONAL NEWSWEEKLY OF MUSIC, IDEQ AND HOME ENTERTAINMENT

Veruca Salt Rocks The Charts

CD-ROM Mags Spark Debate
Over Music Publishing Rights

B BY BRETT ATWOOD
and DEBORAH RUSSELL

LLOS ANGELES—Music videos are
creating the latest
licensing dilemma
in the world of
multimedia, as a
growing number
of CD-ROM maga-
zines are seeking
to use clips to com-
plement their edi-
torial content.

Acquiring the rights to use the nec-
essary clips and forging a consistent
poliey for the use of the material is the
key challenge facing record compa-
nies, music publishers, and the devel-
opers of these CD-ROM titles.

At issue is the promotional role

NINE INCH NAILS

Sony Jazzes Up
Sondheim Tunes
For New Album

B BY JEFF LEVENSON

NEW YORK-—Sony Classical is issu-
ing music it hopes anyone ean whistle
when it releases “Color & Light: Jazz

P
COLE

SONDHEIM

Sketches On Sondheim.”

Sondheim knows little about jazz.
He incorporates virtually none of
jazz’s distinguishing elements in his
work, admits that he is not up on the

(Continwed on page 41)

played by the CD-ROM magazine.
Unlike its print counterpart, the mul-
timedia dise format contains recorded
music and video performance seg-
ments, which does
not please the mu-
sic publishers who
own the underly-
ing copyrights for
the compositions
used in such seg-
ments.

“If the music is
going to be manufactured on a tangi-
ble piece of hardware or software,
then [the CD-ROM producer] has to
pay to use it,” says Brady L. Benton,
peermusic assistant manager of TV
and film licensing. “They are selling
an actual product.”

Producers of the CD-ROM maga-
zines argue that they fulfill the same
promotional role served by their print

(Continued on page 104)
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Geffen Acts Seethes With Success

B BY CARRIE BORZILLO

LOS ANGELES—One of the most

sought-after alternative
rock bands of the vear,
Chicago's Veruca Salt, is
hitting paydirt with its
debut track, “Seether,”
and album “American
Thighs” on Minty Fresh/
DGC/Geffen.

The album has sold
more than 65,000 units,
according to SoundScan,
and cracked the top half
of The Billboard 200 on
Deec. 3, when it moved 125-97.

This week it falls to No. 115,
partially due to high debuts by
Prince and Ice Cube. Regard- (
less, sales of “American \

Thighs” (the title is taken from
a lyrie in AC/DC’s “You Shook

Me All Night Long”) increased by near-
lv 12% this week.

B BY CHRISTIE ELIEZER
_ AND GLENN A. BAKER

MELBOURNE—Singer Marcia
Hines, who left America as a teen in
the "70s and found star-
dom in Australia, has
returned to promi-
nence with “Right Here
And Now” on WEA
Australia, the highest-
debuting album of her
career.

At 41, Hines remains
one of Australia’s most
popular female singers.
Voted the country’s “Queen Of Pop”
three consecutive vears during the
late *70s, she has hosted her own vari-

HINES

For WEA Australia, Time |
Is ‘Right’ For Marcia Hines

ety show, drawn 250,000 people to a
concert on the steps of the Sydney
Opera House in 1977, and sold more
than a half-million albumns.

“Singing to me is like something you
give, but I don’t really
understand it,” she
says. “If T did, it
wouldn't be as special as
it is.”

In late 1993, after an
eight-year hiatus from
high-profile appear-
ances, Hines began per-
forming at small jazz
clubs around Sydney.
At the time, Warner Music Australia
was in the process of rebuilding its

(Contined on page 54)

SEEKERS
“IMPACT”/

“Seether” is also experiencing a
steady elimb. The song jumps three
spots to No. 8 with a bullet on the Mod-
ern Rock Tracks chart,
and moves from No. 65
to No. 57 with a bullet on
the Hot 100 Airplay
chart this week.

Veruea Salt is led by
the childlike voices of
singer/guitarists Nina
Gordon and Louise Post,
who teamed in 1992 be-
fore adding Gordon’s
brother, Jim Shapiro, on
drums and Steve Lack
S on bass.

N Early this year, the band
T hecame the subject of a

reported bidding war be-

tween DGC, Island, Epie,
Maverick, and London, when
“Seether’—released by
Chicago’s two-man Minty Fresh label
as a seven-inch single in March—
started gaining momentum at college
radio as well as influential commercial
mocdern rock outlets (Billboard, April
(Continued on page 41)

Pearl Jam Makes Chart
Strides With Vinyl

SEE PAGE 17
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Blue Note Braces
For Hot Debut By
Pianist Terrasson

B BY CHRIS MORRIS

LLOS ANGELES—BIlue Note VP
of marketing Tom Evered calls pi-
anist Jacky Terrasson’s startling
self-titled label
debut, set for
release Jan. 25,
“a drop-your-
fork-and-get-
up-and-run-
across-the-
room kind of
record.”

The label is
hoping that the
29-year-old keyboardist’s bravacdo
and virtuosity translate into ma-
jor sales for ene of the most avidly
pursued young jazz artists in re-
cent vears.

Already a veteran of touring
and recording as a sideman with

(Continued on page 97)

TERRASSON

Thanksgiving Weekend Has
Ups And Downs For Retailers

Music Results Mixed

W BY DON JEFFREY

‘Speed’ Bumps Rivals

B BY EILEEN FJTZPATRICK

NEW YORK—Some retailers were
toasting a terrific Thanksgiving

weekend that they
say may have ush-
ered in the best
holiday selling

season ever for the
music business.

But others tempered their enthusi-
asm, as continued competition over
pricing and the opening of new stores
(Continued on page 105)

ANGELES—FoxVideo’'s
“Speed”  has
/ﬂ\ sprinted ahead
{/V of  ““Jurassie
{ r}' Park” and “Snow
/ White And The
P Seven Dwarfs”
STORE @ the new leader
in the holiday
sales race, ac-
cording to retail reports.
(Continued on page 105)
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Krasnow Joins MCA To Start Up Label

Former Elektra Chief Ready To Sign Artists

B BY MELINDA NEWMAN
and CRAIG ROSEN

NEW YORK—In an anticipated move,
former Elektra Entertainment chief Bob
Krasnow has joined forces with MCA
Records to create a new label.

The label, as vet unnamed, is an off-
shoot of Krasnow Entertainment, a new
company created by Krasnow that will
also include film and television projects.
The label is owned by MCA.

“Bob’s one of the
great music men in our
industry. We're very
excited about being in
business with him,”
sayvs Al Teller, CEOQ/
chairman of MCA Mu-
sic Entertainment
Group. “Bob and I both
seem to share the same
vision as to how [this la-
bel] should work. I think he felt a very
strong comfort zone in how his creative
efforts would be able to plug in very easi-
lv into the overall MCA system.”

Atter resigning from Elektra Enter-
tainment this summer following a re-
structuring at Warner Music Group,
Krasnow says he held discussions with
many labels about forming an alliance. “I
really found myself compatible with Al
Teller. He's a very smart guy, and he’s
done a very fine job building various
parts of MCA Music Group.”

MCA employees will handle marketing,
promotion, and sales for Krasnow’s label.
To start, the only new staffers will be
Krasnow and an A&R exec, whom Kras-
now hopes to name by the end of the year.
The first release is expected to come out
next summer. The label will be based at
MCA Records in New York.

“Bob is going to function as an A&R
source. He’s going to find talent,” says
Teller. “He’s going to deliver great
records utilizing the MCA promotion and
sales machinery to take it to the market-
place. In other words, we're not looking
to build a huge infrastructure at his end
of it.” Teller adds that just aus MCA-affil-
iated labels Uptown and Radioactive have
staffed up as their rosters have grown, so
will Krasnow's label.

Krasnow’s New York presence will
help beef up the West Coast-based label’s
East Coast office, Teller says. “There was
no conversation about his [relocating to
Los Angeles],” he adds. “The ftact that

i FLIL S

KRASNOW

awardees.

music genre in a special section.

blum reports.

Bol’s in New York is a positive in the
sense that it does add an important di-
mension to our East Coast office.”

Throughout his many decades in the
music industry, Krasnow has signed
artists such as Chaka Khan, George Ben-
son, and George Clinton. In the 11 years
he was chairman of Elektra Entertain-
ment, he oversaw the careers of 10,000
Maniacs, The Cure, Simply Red, Metalli-
ca, Anita Baker, and others.

Joth Teller and Krasnow hope that
Krasnow can bring MCA more success in
the pop and rock arenas. “[In] compari-
son to our dominance in country music
and our exceptional strength in black
music, MCA’s [pop success] is not at that
level,” says Teller. “Bob’s contribution at
an artist level will definitely be in sup-
port of closing that gap. We're looking to

inerease our contemporary rock pres-
ence.”

Krasnow will have free reign in choos-
ing whom he signs, says Teller. For his
part, Krasnow says he feels no need to
amend his basic operating methods. “I've
had a low-volume, high-quality philoso
phy for the last 20 years, and I'm not
changing,” he says, adding that he will be
signing both new and established artists.

Krasnow says he is looking forward to
starting over and competing with other
longtime music men like Herb Alpert and
Jerry Moss, who started a new label at
Uni-distributed Getfen, as well as with all
the other upstarts. “It’s going to be a
tremendous year,” he says. “There’s a lot
of talent out there. The consumers’ tastes
are wider than ever. I'm excited about the
challenge.”

Zomba Enters Latin Pub
Field With Grever Purchase

B BY IRV LIQHTMAN

NEW YORK—Zomba Music Publishing,
with strong catalogs in the pop, R&B,
hip-hop, and Christian music markets,
has moved into the Latin field with the
acquisition of two well-established cata-
logs.

“We had identified the Latin area as
one we wanted to get into, thinking at
first we’d put ourselves in a start-up po-
sition,” says New York-based David
Renzer, seniorr VP/GM of the publishing
unit of Clive Calder’s London-based mu-
sic complex, Zomba Group Of Cos. “But
we felt we wanted to hit the ground run-
ning. We are instant strong players in
the Latin field.”

Although Renzer declined to put a
specific price tag on the purchase, esti-
mates are that Zomba paid $5 million-$6
million for the catalogs of Mexico City-
based Grever International S.A. and San
Antonio, Texas-based Golden Sands En-
terprises Inc. The catalogs contain a to-
tal of approximately 25,000 copyrights.
The catalogs were purchased from the
companies’ principals, Bob and Ken
Grever, the sons of Grever Internation-
al’s founder.

“We haven’t just acquired the compa-
nies with intentions of folding them into
our operation,” savs Renzer. “Bob will
continue to run the companies out of San
Antonio, along with a staff of 15. We're
going to be very aggressive in Latin mu-
sie. With Bob's help, we’re now looking
into new opportunities.” Ken Grever is a
silent shareholder, having not been in-
volved in the companies’ day-to-day op-
erations for many vears.

The Grever music publishing heritage
began in 1962 with the launch of Grever
International, founded by Bob and Ken’s
father, as an outgrowth of the composing
talents of Maria Grever, Bob and Ken’s
grandmother. Her well-known composi-
tions included “What A Difference A
Day Makes,” “Jurame,” and “Te Quiero
Dejiste” (Magic Is The Moonlight).

In 1977, Bob Grever established Gold-
en Sands, which is reported to be the
largest publisher of Tejano music, with
recordings by such acts as Mazz, La
Mafia, Emilio Navaira, and Bronco. Gr-
ever also established a label, Cara, which
was acquired by EMT in 1991.

The Grever catalog purchase is
Zomba Music’s second major catalog

(Continued on page 41)

BILLBOARD MUSIC AWARDS PREVIEW

The fifth annual Billboard Music Awards, to be telecast
Wednesday (7) on Fox, will honor the year’s top artists, al-
bums, and singles. The worldwide broadcast is projected to
reach its widest audience ever. Three pages of special fea-
tures spotlight some of the show’s performers and

THE ABCs OF LATIN MUSIC

Billboard notes the biggest artists and trends in the Latin

CHRISTIAN KID VID ON THE RISE

Noting many parents’ frustration with violent children’s
programming on TV, Christian video suppliers are improv-
ing the quality of their offerings and building a new market
for titles with positive messages. Having boosted their
sales in Christian bookstores, these suppliers now are
eyeing to the mainstream marketplace. Trudi Miller Rosen-
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B BY CRAIG ROSEN

LOS ANGELES—Kenny G’s “Mir-
acles: The Holiday Album” moves
from No. 6 to No. 1 this week, be-
coming his first Billboard 200 chart-
topper and the first Christmas al-
bum to go to No. 1 since Mitch
Miller’s “Holiday Sing Along With
Mitch” reached the summit in Janu-
ary 1962.

The fact that the Kenny G album
is a huge seller
| isn’t a surprise—
his last album,
“Breathless,” has
been certified for
sales of 7 million
units, What’s sur-
prising is how
quickly the holi-
day set has taken
off. The album,
released Nov. 1, has already sold
more than 437,000 copies, according
to SoundScan data—241,000 in the
last week alone.

The rise of “Miracles” marks the
earliest in the year that a Christmas
album has gone to No. 1. (Elvis Pres-
ley’s “Elvis’ Christmas Album,” the
previous record holder, went to No.
1 Dec. 16, 1956).

Bob Bell, new-release buyer for
the 350-store, Torrance, Calif.-based
Wherehouse Entertainment, says,
“I felt all along that it had the poten-
tial to be No. 1 at Christmas time.
The only thing that surprised me
was that it was No. 1 Thanksgiving
week, and not a couple weeks later in

KENNY G

Arista & Kenny G Work
‘Miracles’ On Billboard 200

December.”

The fact that “Miracles” hit No. 1
s0 quickly is also a surprise to Arista,
which is just now unwrapping a large
portion of its marketing campaign.

A videoclip for the single “Have
Yourself A Merry Little Christmas,”
featuring actor Burgess Meredith
and clips from several classic Christ-
mas films, went to VH1, and the
track was serviced to radio Nov. 21.

The single is also included on the
soundtrack to the remake of the
Yuletide perennial “Miracle On 34th
Street.”

Arista senior VP Rick Bisceglia
says, “Traditionally, Kenny G
records are a fight to get on the ra-
dio.” While the label has won that
battle in the past. he calls Arista’s
latest stab “perfect—when was the
last time we were going for radio air-
play with a No. 1 album?”

Arista is working the track at top
40, AC, adult alternative, and R&B.

According to Bisceglia, early feed-
back has been positive, with pro-
grammers showing more willingness
to air holiday musie earlier in the
season thanks to the healthy sales
picture.

Arista senior VP of marketing
Dick Wingate says the label has had
a two-pronged attack in marketing
“Miracles” during a four-week holi-
day window. Wingate says Arista’s
goal was to expose the album “not
only to the millions of consumers
who are Kenny G fans, but also to the
holiday shoppers that do not normal-

(Continued on page 97)

New Age, World Music Charts
Benefit From SoundScan Data

This week’s issue marks the pub-
lished debut of SoundSecan-compiled
data in Billboard’s Top New Age Al-
bums and Top World Music charts.

The charts, which appear in the mag-
azine every other week, are compiled
on a weekly basis. As with Billboard's
other bi-weekly point-of-sale charts,
the new age and world music lists will
be made available to Billboard Infor-
mation Network and SoundScan sub-
seribers during the weeks they are not
printed in the magazine.

The “Last Week” numbers that ap-
pear on the published charts will there-
fore show the rankings from the prior,
unpublished week.

With the introduction of specific
sales information, Top World Music
and Top New Age will, for the first
time, feature bullets beginning with the
Dec. 24 issue. Bullets are also being
added to Top Reggae Albums.

The charts will be driven by data
from all stores that report to Sound-
Scan, a panel that represents 85% of
music retail volume in the U.S.

“Considering the vast size of the re-
porting pool, we are confident that our
new age and world music charts will be
more accurate than ever,” says Geoff
Mayfield, Billboard director of charts.
“Prior to the conversion, some indepen-
dent labels voiced concern about how
indie titles would fare in a point-of-sale
world, o we're pleased to point out that
independents are represented on both
charts, particularly on Top New Age.”

On the 25-position new age chart, 10

places currently belong to indies. Two
of the 15 albums listed on Top World
Music are sold through independent
distribution.

Veteran chart manager Anthony
Columbo oversees Top New Age Al-
bums. The Top World Music Albums
chart is managed by Datu Faison, with
supervision from senior chart manager
Suzanne Baptiste, who also handles the
Top Reggae Albums list.

With this conversion, the only Bill-
board music sales charts that are not
compiled by SoundScan are Top Con-
temporary Christian and Top Gospel
Albums. Mayfield and Baptiste are
working with SoundScan, the Gospel
Music Assn., and the Christian Music
Trade Assn. to launch point-of-sale
charts for those genres in February.

U.K. Authors’ Group PRS Gets Inquiry

Favoritism, Royalty Payments Questioned

8 BY JEFF CLARK-MEADS
and DOMINIC PRIDE

LONDON—The U.K. music indus-
try is about to face its second investi-
gation in a year from government
watchdog the Monopolies & Mergers
Commission (MMC).

Accusations of anti-competitive
practices had prompted an earlier
MMC serutiny of record companies.
But the body is now turning its atten-
tion to authors’ organization the Per-
forming Right Society (PRS).
Though the MMC cleared record
companies of any wrongdoing in this
summer’s published report (Bill-
board, July 2), the record industry
cost of answering the commission’s
exhaustive questioning was estimat-
ed at up to 20 million pounds ($30 mil-
lion).

In announcing his decision to insti-
gate an MMC inquiry into the PRS,
director general of fair trading Sir
Bryan Carsberg said, “l have
grounds for concern that the society
may not be operating in a fully effi-
cient manner. Collective licensing
bodies such as the PRS play an im-
portant role on behalf of their mem-
bers, but the market power that they
exercise in that role can be misused
or misdirected.

“A number of serious questions
have been raised about the operation

FR N

of the PRS, and I believe the MMC is
the appropriate body to investigate.”

In a statement, the Office of Fair
Trading said, “Enquiries were first
prompted by complaints made by
composers of less popular forms of
music that they were receiving inad-
equate royalty payments from PRS,

“These composers also registered
concern that, under the society’s
rules, they lacked sufficient repre-
sentation to be able to pursue their
interests effectively, and that the
revenue distribution policies recently
adopted by the society unduly fa-
vored composers and publishers of
more popular forms of music.”

PRS Council chairman Wayne
Bickerton says the organization will
“cooperate fully” with the MMC in-
quiry.

The MMC investigation is one
more unfortunate event in the soci-
ety’s recent history. Most recently, it
was sued in January by U2 over the
band’s desire to collect its own per-
formance royalties; PRS also has suf-
fered press criticism from managers,
including U2’s Paul McGuinness.

PRS is still without a chief execu-
tive following the departure of Ted
McLean, who had been appointed to
replace Michael Freegard, who re-
signed in November 1992. Bickerton
is acting as CEO.

Freegard resigned over the soci-

Platinum “Rhythm.” Elektra Entertainment Group executives present Anita
Baker with a plaque commemorating platinum sales of her current album,
“Rhythm of Love.” Shown in back row, from left, are David Bither, senior VP/GM;
Aaron Levy, vice chairman/COO:; Varnell Johnson, executive VP/GM of urban
music; Sherwin Bash, manager; Chris Tobey, VP of national sales and field
marketing; Walter Bridgforth, Baker's husband; Gary Casson, executive VP of
administration; Gerard Smerek, recording engineer; and Ricki Selner, manager.
tn front row, from left, are Baker and Sylvia Rhone, chairman/CEQ.

Billhoard

The Billboard Japan business of-
fice is being relocated to the office
of legal firm Suzuki and Partners,
whose principal partner, Takeshi
Suzuki, has handled Billboard par-
ent BPI Communications’ legal
work in Japan since 1984. Effective
Jan. 1, 1995, Suzuki will oversee all
of Billboard’s corporate affairs in
Japan, including licensing.

Japan bureau chief Steve Me-
Clure will continue as Billboard’s

Relocates Tokyo Office

chief editorial representative in
the world’s second-largest musie
market, and will work closely with
Suzuki in consolidating and devel-
oping Billboard’s presence in
Japan.

Japanese ad sales will continue
to be handled by Aki Kaneko in Los
Angeles (telephone: 213-661-8884;
fax: 213-661-8885) and Tokuro
Akiyama, who will work out of the
relocated Japan office.

As of Dec. 9, Billboard Japan will
be located at 10th Floor No. 103,
Sogo-Hirakawacho Blvd., 4-12, Hi-
rakawacho I-chome, Chiyoda-ku,
Tokyo 102, Japan. Telephone: 3-
3262-7246; fax: 3-3262-7247. Edito-
rial information and inquiries
should be sent to McClure at
Coopo Kiku 302, 1-11-28 Mi-
haradai, Nerima-ku, Tokyo 177,
Japan. Telephone: 3-3867-0617;
fax: 3-3867-0216.

ety’s failure to build the 8 million-
pound PROMS computer system,
which had to be abandoned. An inde-
pendent report revealed that Free-
gard had misled the council in terms
of the system’s viability.

Since then, PRS has been working
toward sharing its vast data-process-
ing needs with the U.K.’s Mechanical
Copyright Protection Society. But
many songwriter members are said
to be critical of the proposed merger
of processing functions.

Jeff Clavk-Meads s U.K. burean
chief for Music & Media.

Modern Rock’s
Surge Continues
In Format Ratings

B BY PHYLLIS STARK

NEW YORK~—In just three years,
modern rock radio has been elevated
from the country’s least-listened-to
format to No. 11 among the 15 for-
mats tracked by Billboard. While this
may not sound dramatic, it repre-
sents a growth in listenership from
1% of the potential audience in 1991 to
2.6% today—a significant gain in an
arena where gains or losses of tenths
of shares are noteworthy.

In the latest Billboard/Arbitron
quarterly national format ratings,
which track shares of the listening au-
dience by format, modern rock once
again checked in with its best showing
ever, rising from 2.4% of listening in
the spring.

Also posting their best shares since
the format ratings were initiated in
1989 were oldies, which was up 7.2%-
7.4% from the spring (largely on the

(Continved on page 91)

Atlantic Sets Up
Department For
Low-Power Radio

NEW YORK—Spurred on by the suc-
cess of its low-power radio promotion
this summer outside New York's Hol-
land Tunnel, Atlantic Records has cre-
ated a separate department dedicated
to the burgeoning world of 100 milli-
watt—1/10 of a watt—radio outposts.

Atlantic’s division for low-powered
radio ventures will be headed by Boh
Kranes, former PD at WBCN Boston
and WLIR (now WDRE) Long Is-
land, N.Y. The label hopes not only to
move more product by exposing
artists through the alternative outlet,
but to bring in outside advertisers
and turn the mini-stations into rev-
enue streams.

This summer, in an attempt to ex-
pose passengers stuck in traffic near
the Holland Tunnel to new music, At-
lantic stuck a transmitter on the roof
of a nearby Texaco station and
beamed out, for 500 feet, the music of
B-Tribe on 1510 AM (Billboard, Aug.
6). Because the AM signal is so weak,
an FCC license is not required.

According to Kranes, the Holland
signal is up and running once again.

(Continned on page 104)
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Labels: Broaden Scope Of Music TV Programs

M BY TONY HOLLINGSWORTH

Record companies often complain about
the lack of opportunities for music based-
programming on television around the world.
Unfortunately, this is something for which
they are largely to blame.

For record companies, TV is equated with
promotional exposure for specific products:
an artist and his or her cwrent single or al-
bum. This short-term and narrow view of TV
has helped move music programming from
the large audiences associated with the world
of terrestrial broadcasters into the small au-
diences reached by the cable and satellite
narroweasters. It is time for record compan-
ies to invest in the independent TV producers
who are trying to reclaim time on the terres-
trial networks by producing high-quality pro-
gramming.

Record companies’ limited view of televi-
sion as a promotional medium for the “adver-
tising” of records has led them to direct their
budgets at producing promotional products
that have encouraged terrestrial television to
progressively turn its back on music-based
programming. The record companies’ prod-
ucts can only get the limited exposure of-
fered by the “later than late night” slots,
chart shows, and the specialist areas of cable
and satellite broadeasting. This means that
they are preaching to the converted.

Most terrestrial TV stations—those that
are broadcast over airwaves rather than use
cable or satellite—dedicate about two hours
of their regular weekly programming to mu-
sic. One of these is usually a chart show using
videoclips, the other “play back” perform-
ances of artists spread over various magazine
shows. In some territories, hroadeasters may
program the odd concert, but only very late
at night. In all three cases, the broadcasters
have been treated to a highly subsidized diet,
all in the name of promotions.

Record companies have delivered video
promos almost free to the chart shows; art-
ists have been delivered to the magazine pro-
grams with perhaps just a standard musi-
cian’s union fee being charged. Concert
material of the “one-artist-in-concert” vari-
ety is usually provided at rates that rarely
cover the cost of production, even when
spread across 50 of the world’s broadcasters,
The continued supply of almost free material
has resulted in broadeasters devaluing music
programming. For them, “music” comes free
in the form of a continued stream of compet-
itive offers from the various record compan-
ies’ promotion divisions. They only have to
open their doors, and they are inundated
with free offers of material directed at the
short-term aim of selling records tomorrow.

The diet offered by record companies
treats TV as radio with pictures. It ignores
broadcast TV’s need for programming of in-
terest to a broad demographic using a narra-
tive structure, and reduces the broader sub-
ject of “music” to a competitive game of
which artist can get the most exposure. Ev-
ery dollar spent has to promote a CD, vinyl,
or tape product. At best, this view is broad-
ened to promote individual artists and their
catalogs. This is a policy that works for the
narrowcast world of satellite and MTV but
will only further the steady march of the ter-
restrials away from music-based program-
ming. The net effect of this competitive pol-
icy of promotion has been to decrease the
time terrestrial TV dedicates to music vs.

other forms of TV entertainment and pro-
gramming. Music as a genre is being left to
its long-term friend radio, and to those satel-
lite and cable stations that are only accessed
by committed music fans.

The situation in most of the major territor-
ies of the world is now so dire that record
companies are seeing a declining return for
their promotional spend directed at TV. The
competition to get a promo or an artist on a

‘The continued supply of
almost free material has
resulted in broadcasters
devaluing music
programming.’

Tony Hollingsworth is chairman of the
London-based Tribute, which has
produced a number of music-related
television events, including “The
Great Music Experience.”

show is becoming more fierce and often ex-
pensively produced promotional material
never even gets aired.

The time has come for record companies
to direct their attention to reclaiming a por-
tion of terrestrial TV for the general subject
“music.” Their money needs to be directed at
promoting the making of TV programs on
the genre, before they lose the interest of
general TV audiences and commissioning ed-
itors completely. They need to become in-
volved in the production of programs that in-

crease the interest of the public in all aspects
of music in a nonpartisan form. This will, in
turn, increase the ratings broadeasters will
get for such programs, and increase the mar-
ket for music products. The greater the in-
vestment in programs designed to entertain
and inform, rather than simply promote, and
the higher the quality of the programming,
the more terrestrial TV time will be claimed.
The more time that can be claimed, the
greater the promotion of music vs. other en-
tertainment and the larger the market for
music products.

Independent TV producers around the
world find it exceptionally difficult to raise
the financing to make music-based program-
ming. There are many profitable opportuni-
ties if a long-term finanecial view can be taken.
Record companies are in the position to take
such a long-term view; after all, that’s what
they do when they make advances to artists.

For the purpose of supporting the genre
and getting a return on their money, record
companies should invest in the TV independ-
ents in a non-sectarian manner. However,
they should only invest in top quality prod-
ucts. The humdrum and the cheap will not in-
terest the terrestrials. Everything has to be
of the highest quality and distinetly different
from the promotional programs of the past.
Record companies should not stop producing
the fodder of the specialist broadcasters—
the promos, the single artist long-form vid-
eos—but they should not expect these to
reach large audiences. The message is sim-
ple: Invest in the genre and claim back the
big terrestrial audiences around the world.

B s -

A VITAL LINK TO INDUSTRY HISTORY

I loved the Billboard 100th anniversary
issue. As a historical buff, I spent a lot of
time perusing the old ads and covers, but
I especially enjoyed the articles from the
past. These are a vital link to the industry’s
history, showing the
attitudes and sensibi-

SPECTACULAR ANNIVERSARY ISSUE
Congratulations on a spectacular 100th
anniversary issue! It’s an issue I'll be sure
to keep around. Billboard continues to
maintain its leadership position among my
trade reading—keep up the great work!
David Renzer
Senior VP/GM

lities of the various
times.

Irv Lichtman’s his-
torical piece was sim-
ply marvelous. [ have
read it over and over
again, and seem to
learn something new
each time.

Fred Sherman

Uni Distribution Corp.

Universal City, Calif.

100th ANNIVERSARY
ISSUE FASCINATING
My congratulations
on the marvelous
100th anniversary is-
sue, which I have en-
joyed so much. It is a
fitting testament to

Zomba Music Publishing
New York. N.Y.

THE GOLDEN AGE OF
WARNER/REPRISE

I enjoyed Timothy
White's article on Mo,
Lenny, and Warner/
Reprise (“The White
Paper,” Billboard,
Nov. 18). I know oth-
ers here did as well,
because I heard many
people around the
building remarking on
it. White has a knowl-
edge of the company’s
history that few do.
How about a book on
the golden age of
Warner/Reprise? 1

that milestone and,
for someone like me with a historical bent,
an absolutely fascinating document. Kudos

in the highest.

David Weyner
VP of marketing/product management
Sony Classical
New York, N.Y.

don’t know that we’ll
ever see its equal again. Thank you.
Michael Linehan
VP of Reprise promotion
Reprise Records
Burbank, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Retail Gives Pearl Jam A New Spin

Epic’s ‘Vitalogy’ Bows At

B BY CRAIG ROSEN

LOS ANGELES—*Spin The Black
Circle,” Pearl Jam’s punk rock-style
ode to vinyl records, takes on new
meaning this week as “Vitalogy,” the
album featuring the track, enters The
Billboard 200 at No. 55 based on sales
of the vinyl LP alone.

According to SoundScan, more
than 33,500 copies of the vinyl edition
of “Vitalogy” were sold last week. Ap-
proximately 75,000 copies were
shipped of the Nov. 22 vinyl release.

The CD and cassette versions of
“Vitalogy” are not due until Tuesday
(6). Many retailers expect sales in
those configurations to log the largest
single-week unit tally of the year.

Pearl Jam’s last album, “Vs.,” holds
the record for most first-week sales
since the implementation of Sound-
Scan. The album sold more than
950,000 copies when it entered The

B LA
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e g

Inner-sleeve album art for Pearl Jam’s “Vitalogy.”

Billboard 200 at No. 1 on Nov. 6, 1993.
A vinyl edition of that album was re-
leased a week before the CD and cas-
sette version, but “Vs.” did not chart
on the basis of vinyl sales alone.

At 350-store, Torrance, Calif.-
based Wherehouse Entertainment,

“Vitalogy” also enters at No. 55. “And
we didn’t actually carry it in all
stores, only a portion of the chain,”

says new-release buyer Bob Bell.
He says the chain is expecting huge
sales of the CD and cassette. “We
(Continued on page 22)

‘Boston’ Certified As No. 2 All-Time Seller

Brooks ‘Ropes’ 10 Million; ‘Bodyguard’ Tops Soundtracks

@ BY CHRIS MORRIS

LOS ANGELES—The ascent of
Boston’s self-titled 1976 Epic debut to
the No. 2 slot among all-time best-sell-
ing albums highlighted an avalanche of
platinum and gold certifications from
the Recording Industry Assn. of
America in November.

No fewer than 52 albums won multi-
platinum awards during the month,
while 27 topped the platinum mark
and 36 went gold.

Leading the pack was “Boston,”
which was certified for sales of 15 mil-
lion. It trails only Michael Jackson’s
“Thriller,” which tops the list with
sales of 24 million. Bruce Spring-
steen’s “Born In The U.S.A.,” Fleet-
wood Mac’s “Rumours,” and the Ea-
gles’ “Greatest Hits 1971-1975" all
stand at 14 million.

Garth Brooks’ 1991 Liberty set
“Ropin’ The Wind” became the coun-
try superstar’s second album to top
sales of 10 million; “No Fences,” re-
leased in 1990, currently is certified
for sales of 11 million. Brooks joins the
Eagles, Springsteen, and Whitney
Houston in the elite club of artists with
two titles exceeding the 10-million
mark.

With its certification for sales of 13
million, Arista’s “The Bodyguard”
soundtrack vaults to No. 1 status
among soundtrack albums. Its chief
competitors, “Dirty Dancing,” “Purple
Rain,” and “Saturday Night Fever,”
all stand at the 11 million mark.

Now at 7 million, Kenny G’s
“Breathless” extends its lead as the
best-selling instrumental album of all
time.

Two recent releases were simulta-
neously certified gold, platinum, and
multiplatinum: Boyz II Men’s “II”
(Motown, 3 million) and Eric Clapton’s
“From The Cradle” (Reprise, 2 mil-
lion). No other R&B act besides Boyz

II Men has scored triple-platinum
sales out of the box. The Clapton al-
bum is the best-selling traditional
blues album of all time.

November’s first-time multiplat-

MELLENCAMP

BOYZ {l MEN

inum artists were divided between
newcomers and vets: Babyface (on
Epie), Living Colour (Epic), Firehouse
(Epic), Vanessa Williams (Mercury),
Loggins & Messina (Columbia), Van

Morrison (Polydor), and Sheryl Crow
(A&M).

Barbra Streisand’s Columbia live al-
bum “The Concert” was simultaneous-
ly certified gold and platinum.
Streisand is the No. 1 female soloist in
both categories, with 23 platinum al-
bums and 36 gold titles; Linda Ron-
stadt ranks second, with 13 platinum
and 17 gold.

Debuting on the million-selling list
were Luis Miguel (WEA Latina), Tori
Amos (Atlantic), Jade (Giant), Kathy
Mattea (Mercury), and the Tractors
(Arista). The latter group’s self-titled
debut went platinum faster than any
country group’s album.

Bob Dylan’s 22nd gold album certi-
fication, for the 1964 set “The Times
They Are A-Changin’,” maintains the

(Continued on page 99)

POP*ROCK+*R&B*RAP*DANCECOUNTRY*LATIN=CLASSICAL-JAZZ*MU

IC VIDEG

B BY ARTHUR GOLDSTUCK

JOHANNESBURG—Whitney
Houston’s three-date tour of South
Africa, which began amid unprece-
dented publicity, ended under a cloud
of media anger and public rejection
for certain actions, including her on-
stage support of Winnie Mandela, the
controversial estranged wife of leader
Nelson Mandela.

The negative reactions came de-
spite sizable record sales during her
visit and 150,000 paying customers
for her three shows, including a
crowd of 75,000 at Johannesburg’s
Ellis Park Nov. 12—the biggest au-
dience ever for a single artist in
South Africa. According to BMG
Africa manager Paul Paoliello,
Houston sold 10,000 units a week
during her tour. Houston’s other
two dates were in Durban Nov. 8
and Capetown Nov. 19.

In 1990, Houston drew criticism

Houston’s 3-Show Tour
In South Africa Draws Fire

at the 75th Birthday tribute to Nel-
son Mandela at Wembley Stadium
in London because her management
reportedly deemed it “too political”
for her to sing in
front of the large
backdrop photo
of Mandela. The
singer ended up
performing in
front of a plain

background.
Houston was
also in South
Africa to get pub-
licity for her new investment, New
Age Beverages, a black-owned com-
pany that has been given the Pepsi
Cola franchise there. Her tour was
jointly sponsored by Pepsi and coin-
cided with the drink’s relaunch
here. Investors in NAB include ac-
tor Danny Glover, basketball star
Shaquille O’Neal, and Motown Rec-
(Continued on page 53)

HOUSTON

Special Occasion. Willie Robertson and Andrew Miller, co-founders of the Nordoff
Robbins Music Therapy charity, are feted in London as recipients of the 1994
British Music industry Award. The fund-raising dinner Nov. 23 yielded more than
$350,000. Pictured, from left, are Robertson, Rick Parfitt and Francis Rossi of
Status Quo, Miller, and master of ceremonies Dave Dee. (Photo: Phil Loftus/Capital)

Atlantic Bows Theatre Imprint With Jekyll & Hyde’

B BY TRUDI MILLER ROSENBLUM

NEW YORK—Atlantic Records has
a new imprint, Atlantic Theatre, that
will be devoted to cast albums for the-
atrical productions. The imprint’s
first release will be the cast album for
“Jekyll & Hyde—The Gothic Musical
Thriller,” due out Jan. 24.

Atlantic Theatre will not have a
separate staff, but will be handled by
Atlantic president Val Azzoli, VP of
product development Vicki Germaise,
VP of marketing Karen Colamussi,
and VP of sales Pete Anderson.

“We're planning to do more and
more of these types of theater pro-
jects, and they’re not the easiest
records to market. We felt that hav-
ing a separate imprint would put a
new focus on this product and give us
an excuse to shine a bright spotlight
onit,” says Germaise. “And by having

a separate logo, we can group it to-
gether for retail campaigns.”

The sales potential of theater-relat-
ed albums is huge, says Germaise,
noting the platinum sales of Michael
Crawford’s “A Touch Of Music In The
Night.” The music for “Jekyll &
Hyde” was composed by Frank Wild-
horn, best known for Whitney Hous-
ton’s No. 1 hit “Where Do Broken
Hearts Go?” He also has written
songs for Natalie Cole, Kenny
Rogers, Peabo Bryson, and other
artists. “With all our Atlantic Theatre
releases, we will always look to have
pop potential,” Germaise says, “and
with Frank Wildhorn as the compos-
er, we knew this project had that kind
of music.” The lyrics were written by
Leslie Bricusse.

In February, Atlantic plans to re-
lease a single of the song “Someone
Like You,” performed by cast mem-

ber Linda Eder and remixed by
David Foster, Germaise says.

A version of a “Jekyll & Hyde” cast
album with selections from the show
was released by BMG in 1990, before
the show had ever been staged. The
show was performed in Houston to
sold-out previews and positive re-
views, Germaise says, but disagree-
ments among its producers led to its
cancellation before it began its regu-
lar run.

However, the album had gotten
some exposure “and began to take on
a life of its own,” says Wildhorn. “The
song ‘This Is The Moment’ was fea-
tured at the Winter Olympics, the
World Series, and the Super Bowl,
and last week Nancy Kerrigan skated
to it on TV. The Moody Blues record-
ed it for the World Cup album. It's be-
come a sports anthem. ‘Someone Like
You,” performed by Linda Eder, got

airplay around the world. Dennis
DeYoung sang ‘Unce Upon A Dream’
on his album ‘10 On Broadway,” and it
was released as a single. Liza Minnel-
li performs ‘A New Life’ in concert.
And at this year’s Miss America
pageant, three of the contestants
sang songs from ‘Jekyll & Hyde."”

Wildhorn says that the BMG album
sold approximately 80,000 copies in
Amerieca and 25,000 internationally.

The new “Jekyll & Hyde” album is
a two-CD/two-cassette set with 35
songs.

A production of “Jekyll & Hyde”
will tour the U.S., beginning in Hous-
ton in January, followed by stints in
Seattle, Minneapolis, Sacramento,
San Francisco, Los Angeles, Dallas,
and Atlanta, with a Broadway open-
ing planned for 1996, Germaise says.
Atlantic plans a regional marketing

(Continued on page 99)
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MTV Euro Awards Get Mixed Response

Michael Set Hailed; Lack Of Local Acts Criticized

W BY DOMINIC PRIDE

BERLIN—Neither of them carried
off one of the evening’s coveted
awards, but it was George Michael
and the artist formerly known as
Prince who were the real winners at
MTV’'s first European Music

MTV's tent-like structure in the Pariser
Platz, on the east side of the
Brandenburg Gate, dominated the
surrounding buildings for a week. For
taxi drivers, it brought back memories
of the bad old days when there was no
way through the Gate. The see-
through panel at the back of the stage
provided an impressive backdrop for
the audience of 2,500.-

Awards, held here Nov. 24.

And judging by the reactions of
those watching the event, the indus-
try stands to benefit from the EMAs
becoming a regular event on the cal-
endar.

Michael, absent from the stage
since last year’s Concert Of Hope in
London, set the tone of the 90-

minute ceremony when he opened
with a rousing version of “Freedom,”
a significant choice given that the
event took place on the exact spot
where East Germans had taken ham-
mers to the hated Berlin Wall five
years before.

Michael also unveiled his first
new composition in five years, “Je-
sus To A Child,” a slow, soulful num-
ber backed by a 20-strong string or-
chestra.

Prince ended the show with a typi-
cally flamboyant rendition of “Peach”
that involved his dancer Mayte stage-
diving into the mosh pit.

Michael’s music publisher, Dick
Leahy, says the artist enjoyed per-
forming at the event. “For him, it was
just good to get out there and present
it,” says Leahy. “The real beauty of it
was that it just showed off a songina
one-off event. There was none of this
huge buildup with loads of airplay.
But what he was saying was, ‘It’s all
there, ready for when all [these legal
problems] are over.””

Praize for the event’s staging came
from most of the industry. Sony Mu-
sic Europe president Paul Russell, a
onetime BRIT Awards committee
chairman, says, “It's always easier to
put on an awards show when you
have a sense of tradition behind you,
such as the Grammys or the Oscars.
What’s fantastic about this show is
that it came out of the blocks running
at full speed.”

There was unilateral approval for
the ceremony’s spectacular location.
MTYV erected a 2,500-capacity tempo-
rary theater which it claimed was the
largest temporary, free-standing
structure in the world. The back wall
behind the stage was transparent, al-
lowing full view of the Brandenburg
Gate, which was lit in different colors
and patterns throughout the show.
Ace Of Base performed its song “Liv-
ing In Danger” offstage, outside the
theater in front of the gate.

Where the show came in for eriti-
cism was the selection of local artists
performing. Within the industry in
Germany, there is concern that little

RECORD COMPANIES. John Kalodner
is named senior VP of A&R, West
Coast, for Columbia Records in Los
Angeles. He was an A&R executive at
Geffen.

Ina Meibach is appointed executive
VP of Warner Music-U.S. in New
York. She was executive VP/general
counsel of the Atlantic Group.

Diarmuid Quinn is appointed se-
nior VP of marketing for Hollywood
Records in Los Angeles. He was VP of
marketing for Columbia.

Dave Yeskel is named VP of sales
and field marketing for Island
Records in New York. He was nation-
al director of sales at PLG.

Lisa Kramer is promoted to VP of
international marketing for Epic
Records in New York. She was VP of
international artist development.

A&M Records names Emily
Wittmann VP of video promotion in
New York and Rose Sokol national
singles/new release director in Los

MEIBACH

KALODNER

Angeles. They were, respectively, se-
nior director of national video promo-
tion for A&M and sales rep for BMG
Distribution.

Rodolfo Lopez Negrete is named
managing director of BMG Mexico in
Mexico City. He was CEO, Mexico, for
Hyatt International.

Doug Brusa is promoted to director
of retail marketing for Sony Music
Nashville. He was associate director of
product marketing.

Zomba Recording Corp. in New
York names Lori Landew director of
business affairs; Mara Tarnapol

attention was paid to the host nation.
Says Phonogram Germany managing
director Dietmar Glodde, “MTV is
committing to the local market by
having the ceremony here and by
[launching] VH1 [in the country], but
it would have been nice if they had
paid a bit more attention to the
artists, who could have been given
more focus.”

Glodde says the choice of artists
performing was somewhat lacking.
“You can always go for the top 40
artists, but if you want to do some-
thing more innovative, there’s plenty
of scope. Apart from George Michael,
there was no unique event.”

No German artist performed at the
show, but one award was jointly pre-
sented by rave DJ Marusha and Ger-
many’s Herbert Groenemeyer.

The only non-English-language

(Continued on page 41)

AVI Expands Into Reissue Biz
With Nashboro, Excello Titles

W BY J.R. REYNOLDS

LOS ANGELES—The AVI Enter-
tainment Group, a music publishing,
licensing, and distribution company,
has entered the catalog reissue busi-
ness with the Nov. 29 release of eight
blues and gospel titles. )

The company, which recently
named former Motown executive
Harry Anger to the position of chair-
man/president/CEO, acquired the ti-
tles from the Nashboro and Excello
catalogs. :

The titles from the Nashboro label
are the Fairfield Four’s “Standing On
The Rock” and the compilations “The
Best Of Nashboro Gospel” and “It’s
Jesus Y'AlL”

Reissued from the Excello catalog
are Lightning Slim's “I'm Evil: Rare
And Unissued Excello Masters Vol-
ume One,” Lazy Lester’s “I Hear You

.
SR "W'

A

Bogart On Broadway. The Neil Bogart Memorial Fund, a division of the T.J.
Martell Foundation, celebrated its 10th anniversary with a “Bogart On Broadway™
fund-raising gala at Santa Monica’s Barkar Hangar. Warner/Chappell Music
Publishing chairman/CEOQ Les Bider was presented with the 1994 Children’s
Choice Award. The event raised $2.1 million for pediatric cancer, ieukemia, and
AIDS research. Shown, from left, are Mel Posner, Geffen Records director of
international affairs and event adbook chair; Paul Schaeffer, Sony Pictures
Entertainment executive VP and fund board chair; Joyce Bogart Trabulus, Neil
Bogart Memorial Fund founder; Bider; Sandra Rapke, dinner chair; Robert
Morgado, Warner Music Group chairman and executive dinner chair; and Tony

Martell, T.J. Martell Foundation founder.

T A

QUINN YESKEL
manager of licensing, business af-
fairs; and Tracy Falk manager of
copyright licensing, business affairs.
They were, respectively, associate di-
rector of business affairs at Zomba,
manager of copyright/licensing at
Zomba, and royalty accountant at
Arista.

Beth Halper is promoted to manag-
er of A&R for MCA Records in Los
Angeles. She was an A&R rep.

Shannon Williams is promoted to
urban marketing/A&R manager for
Rhino Records in Los Angeles. She
was national sales and marketing de-

Knockin’! The Singles Collection,”
Slim Harpo’s “Hip Shakin": The Ex-
cello Collection,” Maceo Parker & All
The King’s Men’s “Funky Music Ma-
chine,” and the 30-
track compilation
“The Best Of Ex-
cello.”

Nashville-based
Nashboro Records
was a gospel label
founded in 1950.
Excello was formed
in 1953 by Ernie
Young as a sub-
sidiary of Nashboro.

Says Anger, “Those labels provid-
ed a staple of American music that
people have listened to for years, and
this is an opportunity to make avail-
able music [on CD] that has a rightful
place in our history.”

Other product in the AVI catalog
comes from artists like Liberace,
David Benoit, the Standells, and the
Consolers.

“The reissue business offers viable
marketing opportunities because of
the burgeoning growth of interest on
the part of young people in the prod-
uct,” says Anger.

AVl is distributing its catalog prod-
uct through INDI, while continuing
to sell directly to niche-market inde-
pendent retailers through AVI’s in-
house distribution organization.
Anger says AVI is also using straight-
to-consumer strategies.

“We're using a direct mail catalog,
Atomic Beat, as well as television
marketing to get the word out on our
product,” he says.

A yet-to-be-announced boxed set of
material from pianist Liberace will be
the first AVI product to be marketed
on television. The campaign is sched-
uled to begin during the first quarter
of 1995.

Anger took the management reins
of AVI in September, after an invest-
ment group consisting of Anger and
Allen & Company purchased approx-
imately 80% of the company’s out-
standing shares.

(Continued on page 104)
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velopment manager.

DISTRIBUTION. Tina Leitz is promoted
to director of sales administration, video
distribution, for Uni Distribution Corp.
in Los Angeles. She was sales adminis-
tration manager, video distribution.

PUBLISHING. Kenneth Higney is
named director of copyright adminis-
tration at Zomba Music Publishing in
New York. He was copyright supervi-
sor at EMI Music Publishing.

Alison Smith is promoted to assis-
tant VP of performing rights at BMI

: b :
SOKOL BRUSA
in New York. She was senior director
of performing rights.

Nancy Weshkoff is named director
of foreign and administrative music
services for EMI Music Publishing in
New York. She was senior director of
copyright administration for Zomba
Music Publishing.

RELATED FIELDS. Amy Brady is named
PR representative for the Entertain-
er Network in Fort Lauderdale, Fla.,
including Emerald Records and Cliff
Ayers Production Co. She was an in-
dependent concert promoter.
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Throwing Muses Go To ‘University’ ™ CBGB

Sire Album Act’s First Release Since ’92

B BY CRAIG ROSEN

LOS ANGELES—Sire/Reprise is op-
timistic that “Hips And Makers,” the
1994 solo album by Throwing Muses
singer/guitarist Kristin Hersh, will
help “University” become the Muses’
long-awaited commercial break-
through.

Due Jan. 17, “University” marks the
Muses’ first release since ‘“Red
Heaven” in 1992. Sire product manager
Geoffrey Weiss says that the climate is
right for the Muses, following the suc-
cess of the Breeders and Belly and the
growth of the modern rock radio for-
mat. “In a way, the Muses are forerun-
ners to what is going on today, yet they
are still real young,” he says.

Bob Bell, new-release buyer for the
350-store, Torrance, Calif.-based
Wherehouse Entertainment chain,
agrees, “As fast as the modern rock
genre is growing, there is certainly the
potential for this to be a breakthrough
record for them,” he says. “A lot of the
bands like Belly and the Breeders have

A&M’s Extreme Sees Its Gareer

&

THROWING MUSES: Bernard
Georges, Kristin Hersh, and David
Narcizo.

paved the way for this release, even
though the Muses have been around a
lot longer.”

Indeed, the Muses do have a history.
After the release in 1984 and 1985 of
two self-produced titles, in 1986 the
band became the first American act to
sign with influential U K. label 4AD.

As Much More Than Words’

B BY JON CUMMINGS

NEW YORK-—When A&M releases
Extreme’s “Waiting For The Punch-
line” Jan. 17, eritics likely will unleash
a deluge of phrases like “back to bas-
ics,” “a return to their roots,” and even

EXTREME: Nuno Bettencourt, Mike
Mangini, Gary Cherone, and Pat
Badger.

“a retrenchment.”

In fact, such phrases are already be-
ing bandied about by A&M execs. “This
is a back-to-basics rock’n’roll record—
it’s the band rediscovering where they
came from,” says A&M director of
product development Kelly Mills. Adds
VP of marketing Jill Glass, briefly slip-
ping into a Beavis impersonation, “It’s
a return to their original orientation.
This time, they just wanted to do some-

thing that rocks—it rocks!”

It’s true that ‘“Waiting For The
Punchline” steers clear of the acoustic-
guitar balladry that made Extreme a
multiplatinum act in 1991, when the al-
bum “Pornograffitti” went top 10 and
the singles “More Than Words” and
“Hole Hearted"” soared into the top five.
The new set also jettisons the ambitious
arrangements and sequencing that dis-
tinguished the Boston-based group’s
1992 album, “III Sides To Every
Story.”

Nevertheless, Extreme vocalist Gary
Cherone and guitarist Nuno Betten-
court don’t buy into the “back to basics”
tag. “Come on now, is this album really
all that different from what we’ve been
doing?” Bettencourt asks. “Maybe
we're all exaggerating when we say it's
such a big change.”

Cherone adds, “People listen to this
record and they say, ‘You're returning
to your roots, you gave us a rock rec-
ord.’ I say, ‘No, we're doing the same
thing we always have, and you're just
rediscovering what we always were.””

Struggling with public perceptions is
nothing new for Extreme. For example,
the industry ean hardly be blamed for

(Continued on page 21)

Several releases and lineup changes
later—Hersh'’s stepsister Tanya Don-
elly left the band in 1991 to form
Belly—Weiss says the band has made
“a career record” with “University.”

The first track, “Bright Yellow
Gun,” will go to modern rock radio dur-
ing the first week of December. Says
Weiss, “There’s a ton of new tracks
from alternative rock acts that are go-
ing to be out during the holidays,” he
says. “We want to be up and running
on at least 20 or 30 stations before the
holidays, so when we come back, it will
be all over the radio.”

Eventually, the label plans to take
the track to top 40, but Weiss says that

35 OMYUG

315

Fossil Fuel. Sire/hifi act Fossil celebrates the release of its debut, “Csumb,” in front
of New York's CBGB. The band is managed by club owner Hilly Kristal. Shown, from
left, are Tom Cottone, Fossil; hifi recordings’ John Hecker, Alyson Shapero, and ivan
Ivan; Fossil's Bob O'Gureck; CBGB's Kristal and Louise Parnessa; Fassil's Randy
Staley and Neil Mosocaritolo; and Jody Miller, JLM Public Relations.

(Continued on page 22)
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DOUBLE THE PLEASURE: When was the last
time two prime-time network music specials appeared
on the same night? It's a rhetorical question—basically
because 1 have no idea what the answer is—but it was
nice to see it happen last Friday. As a post-Thanksgiv-
ing treat, NBC broadcast a Reba McEntire concert
and, two hours later, CBS featured Frank Sinatra’s
“Duets” program. Reba looked just fabulous. She sang
her heart out, and even wore the low-cut red dress that
caused such a stir at last year’s Country Music Awards,
although sequin-enhancement

Reba, Sinatra Specials Weren’t Turkeys;
Atlantic, Curb Set To Bow Whigfield In U.S.

Brooks, Sheryl Crow, Terence Trent D’Arby,
Melissa Etheridge, Marianne Faithful, Don Henley,
Elton John, George Michael, Joni Mitchell, Salt-N-
Pepa, and Tammy Wynette. Bernie Taupin is produc-
ing the event. Ticket prices range from $50 to $1,000.

IT’S BEGINNING TO LOOK a lot like Christmas.
Funny how that happens every December. And Santa
has a sleighful of TV specials to herald the occasion. On
Dec. 14, NBC will broadcast “Christmas In Washing-

ton.” In addition to the First Fam-

surgery had been performed on
the outfit so that parents didn’t
have to send their children out of
the room. As enjoyable as her per-
formance was, the miraculous
thing was that Reba didn’t sweat
through the entire concert. She
danced up a storm, she sashayed

\ 72
BRI

ily, the program will feature per-
formances by Anita Baker,
Kenny G, Kathy Mattea, Tim
McGraw, Jon Secada, and
Sounds Of Blackness. .. On Dec.
17, ABC will feature “Christmas
At Home With The Stars.” It
looks to be primarily an Arista af-

across the stage, she sang from
her diaphragm, and not a drop, not
even a trace of a sweat mustache.
Now that’s talent . . . Next was the
Sinatra outing. My biggest problem was that all the art-
ists kept talking about what an honor it was to sing with
Frank. What were they yapping about? They were
never in the same studio with OI’' Blue Eyes. Everybody
knows that the parts were recorded separately. They
were no closer to him than I am when I throw “A Man
And His Music” in the CD player and yodel along. But
the old footage, especially Sinatra with Dinah Shore,
Elvis (it was easy to tell them apart—Sinatra was the
hip one), and Dean Martin made it all worthwhile. I
dug it.

WHIGGING OUT: The first joint signing between
Atlantic and Curb (which teamed up earlier this year)
is Danish female sensation Whigfield. Her fluffy, up-
beat hit “Saturday Night” has gone to No. 1 in too many
countries to count and has sold more than 2 million co-
pies in Europe. Curb/Atlantic, which has the artist only
for North America, will release a 12-inch of “Saturday
Night” to clubs before Christmas, then will send the
track to radio in January. Curb/Atlantic is working on
an album that will have an early-'95 release date.

HERE’S TO LIFE: AIDS Project Los Angeles will
hold its eighth annual Commitment To Life benefit Jan.
16 at the Universal Amphitheater. The theme will be
“Under The Influence: Words Inspired By Image. Im-
age Inspired By Words.” We think that might mean
music from the movies and stage, but we don’t know.
Anyway, the evening’s honorees are Tom Hanks,
Elton John, and Creative Artist Agency’s Ron Meyer.
Performing will be Julie Andrews, Boy George, Garth

by Melinda Newman

fair, with Carly Simon, Kenny G,
Aretha Franklin, and LaFace/
Arista artist Toni Braxton.
Somehow, Amy Grant, Vince
Gill, and the Olsen twins also managed to sneak on the
bill.

THIS AND THAT: The release date of Garth
Brooks’ greatest hits album has been moved up from
Dec. 20 to Dec. 13 ... The Chieftains are on a U.S.
Christmas tour through Deec. 10. The Irish band’s Jan.
24 release, “The Long Black Veil” (RCA Victor), fea-
tures the group performing with the Rolling Stones,
Sting, Sinead O’Connor, Van Morrison, Tom Jones,
Mark Knopfler, Marianne Faithfull, and Ry Cooder.
... Barbara Mandrell, Gladys Knight, Martina
McBride, and Regina Belle will all participate in the
Virginia Slims Legends Tour. The six-city tour will fea-
ture a concert by the artists on Friday night, to be fol-
lowed by a two-day round-robin tennis tournament
with Chris Evert, Martina Navratilova, and Billie
Jean King, among others. Proceeds from the event will
go to the National AIDS Fund ... Tom Jones, Lorrie
Morgan, and Queen Latifah have been tapped as
hosts for the 22nd annual American Music Awards,
slated for Jan. 30 ... A Nov. 1 fundraiser for guitarist
Danny Gatton’s family, featuring the Hellecasters,
Sonny Landreth, David Grissom, Sid McGinnis, and
Marshall Crenshaw, among others, raised $3,500. Gat-
ton committed suicide this fall . .. A benefit to raise le-
gal funds for Shimmy-Disc will be held Monday (5) at
CBGB in New York. Among the artists appearing are
Too Much Joy (who are looking for a new label deal),
Captain Howdy, Paleface, and Fluffer. Shimmy-Disc
is fighting a lawsuit filed by former Bongwater vocalist
Ann Magnuson.
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Pat Metheny Returns To The Group Groove
Geffen Album Experiments With Contempo Rhythms

H BY BRADLEY BAMBARGER

NEW YORK—Few contemporary jazz
artists have surveyed new directions so

METHENY

incessantly

over

the course of their
careers as guitarist
Pat Metheny. After
playing in various
idioms over the
past several years,
both solo and in
other ensembles,
Metheny returns to
the Pat Metheny
Group with the Jan. 17 release of “We
Live Here” on Geffen Records.
“As much as I do other projects, the
group is still the most satisfying play-
ing environment because it’s the one
situation in which I ean play all the
kinds of music I like,” Metheny says.
Since his debut as a band leader at
age 19 in 1976, Metheny’s wanderlust

has taken him from mainstream terri-
tory to the fringe and back. He has sold
albums into the six figures as well as
recorded with free-jazz father Ornette
Coleman. And he has released unfet-
tered guitar experiments in addition to
garnering Grammys like clockwork.
“We Live Here” marks a further point
of departure for Metheny, incorporat-
ing backbeats into his group’s sound
for the first time.

The Metheny Group’s experiments
in contemporary rhythm grew out of
the guitarist’s sample-heavy solo re-
cording of Jimi Hendrix’s “Third Stone
From The Sun” for Reprise’s “Stone
Free: A Tribute To Jimi Hendrix” al-
bum. “I used that as an opportunity to
see what it would be like to put to-
gether drum loops,” Metheny says.
“Using technology has always been a
key part of the group, but mostly it's
been in terms of organization and har-
mony. I had stayed away from any-

o BOXSCGORE
businessh TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Pricels) Capacity Promoter
ROLLING STONES Tampa Stadium Nov. 22 $2,204.750 45628 Concert Prods
SPiN DOCTORS Tampa, Fla Gress Record seilout International USA
$50/325
ERIC CLAPTON McNichols Sports Oct. 30-31 $802,678 25.012 f t Co.
JIMMIE VAUGHAN Arena $33/$30.25 30,250,
Denver two shows
PET SHOP BOYS National Auditorium ~ Nov. 20-21 $676,784 17837 Ocesa Presents
Mexico City (2.301.100 two
Mexican pesos) sellouts
$42.94/835.29/
$20.59
CELINE DION Montreat Forum Nov. 24-26 |~ $486.872 19,265 dt
MARC DUPRE Maontreal ($667,054 Canadian) 24,450, ds.
$49.50/$39.50/ three
$29.50 shows
REBA MCENTIRE ARCO Arena Nov. 19 $431,025 14,125 8iil Graham
JOMN MICHAEL Sacramento, Calif. $40/$27.50 seflout ts
MONYGOMERY
‘ JOHN BERRY
ERIC CLAPTON America West Arena Nov. 2 $401.375 12,986 Fey Concert Co.
JIMMIE YAUGHAN Phoenix $37.50/$27.50 15,007
WHISPERS Star Plaza Theatre  Nov. 23, $388,166 13,118 in-house
OIAr'S Merrillville, ind. 25-21 $32/821 13,600,
THE DELLS four shows,
two
seilouts
REBA MCENTIRE Oakland-Alameda Nov. 18 $374,469 11,315 Bill Graham
JOHN MICHAEL County Coliseum $45/$28.50 13.070 Presents
MONTGOMERY Oakiand, Calif.
JOHN BERRY
OEEP PURPLE Sports Palace Nov. 23 $358,476 10919 Ocesa Presents
Mexico City (1.222.220 Mexican  12.000
pesos)
$52.94/$32.29/
$20.59
BRYAN FERRY Beacon Theatre Nov. 21-23 $290,055 1.553 Delsener/Slater
COMBUSTIBLE EDISON New York $50/335 8.547, Enterprises
three
shows
Copyrighted and compiled by Amusement Business, a publication of BPI Communications,
Boxscores should be submitied to: Marie Ratliff, Nashville. Phone: (616)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321-4295.

thing with a backbeat before because
everyone seemed to be doing that. But
for this record, we decided that there
were musical issues we had never dealt
with that are a part of the world we
travel in, especially America.

“All of the things I love about music
are represented on this album,” Meth-
eny adds. “To be able to say that, and
at the same time know that the record
is going to be on the same chart as
some of the most vulgar stuff you're
ever going to hear, gives me a certain
satisfaction. But it'll probably continue
the ongoing confusion over just what it
is I do.”

Despite the threads of continuity ap-
parent in Metheny’s work—the pri-
macy of melody being one—it is easy
to see how some might be baffled by his
recent stylistic excursions. Metheny’s
epic 1992 solo album for Geffen, “Se-
cret Story,” earned him the seventh of
his eight Grammy awards and has sold
260,000 copies, according to Sound-
Scan. While that album featured the
orchestral sensibility and emphasis on
beauty familiar to Metheny Group
fans, subsequent recording projects
stressed the unfamiliar.

Aside from the Hendrix tribute,
Metheny recorded “I Can See Your
House From Here” with guitarist John
Scofield for Blue Note; he also backed
up rising saxophone star Joshua Red-
man on his album “Wish” and contribu-
ted to saxophonist Gary Thomas’ edgy
“Till We Have Faces.” But the mother
of all Metheny tangents is “Zero Toler-
ance For Silence,” his 1993 DGC/Gef-
fen album of exploratory guitar ag-
gression praised publicly by Sonie
Youth’s Thurston Moore.

Having shed his bebop snobbery as
a teenager, Metheny says he hopes to
expand what it means to be a contem-
porary musician in jazz. “Jazz at its
best is inclusive, and the musicians
whom I admire the most—like Herbie
Hancock—don’t have any agenda other
than to play music.”

Since “We Live Here” is the first
Metheny Group studio record In years,
the album’s arrival is “an event in it-
self,” says Robert Smith, Geffen direec-
tor of marketing. The promotion of the
new record centers on the group’s up-
coming world tour. “Pat [on tour] is the
best sales tool we have,” Smith says.

Lee Hansen, OM/PD of WNUA Chi-
cago, agrees, saying that new Metheny
albums always generate excitement,
and that requests for his musie jump
when the artist comes through town.
“We always look forward with drooling
ears to a new Metheny record, (be-
cause] he’s such an adventurous musi-
cian,” he says. “And we’re counting on
the tour; being involved with the show
and getting station IDs and interviews
[with Metheny] should really give us a
boost” with the new album.

Metheny will be accompanied on the
tour by his core band—keyboardist
Lyle Mays, bassist Steve Rodby, and
drummer Paul Wertico—which was
also featured on the last two Metheny
Group studio albums, “Letter From
Home” in 1989 and “Still Life (Talk-
ing)” in 1987. Both albums were
Grammy winners and shipped more
than 400,000 and 500,000 copies, re-
spectively, according to Geffen.

Metheny began his career with

(Continued on page 22)

P’Gram Jazzes Up Promo CDs
With Special Beastie Boys Set

THE LANGUAGE BARRIER:
PolyGram Music Publishing knows
the value of a promotional CD when
it comes to usage of its catalog. But,
taking a lead from its chief, David Si-
mone, the company is doing things a
little differently lately.

In the first of a new series of promo
CD, designed to pick up film and TV
exposure, PolyGram has turned to
the Beastie Boys for a collection of
12 instrumental tracks. The material,
mostly culled from the group’s B-
sides, was compiled by Beastie Mike
Diamond and appears on “The In
Sound From

Skates,” with a score by Weiss (lyr-
ics) and Bryon Janis (music), will de-
but in December 1995; and “The
Snow Queen,” based on a story by
Hans Christian Anderson, will debut
in December 1996.

MAKING HISTORY: The Clyde
Otis Music Group, a repository of his
songs, has notable representation in

Billboard’s 100th anniversary issue.
The Englewood, N.J.-based firm,
operated by Isidro Otis, had three
Otis songs on the top 12 of Billboard’s
Hot R&B singles chart for the period
Oct. 20, 1958,

Way Out!”
Instrumen-
tals from a rap
group are in-
teresting in
themselves,
yet the pack-

to June 25,
1984: ‘“Baby
(You've Got
What It
Takes),” with
Brook Ben-
ton and

aging really
puts the proj-
ect in a class
by itself. The back liner notes are in
French, giving the CD the alternate
title “Le Son Hip Du Monde Hop!”
The set has the look of a ’50s LP, de-
signed to appeal to the hi-fi set.

Says Danny Benair, the pub-
lisher’s senior director of film and TV
music exploitation, “David Simone
feels that promotional CD box sets
are cumbersome and sit on the wall.
We want to keep our promo CDs as
special as we can.”

With plans to turn out about four
such CDs a year, the ball is rolling on
a set involving material by alternative
acts, due early in 1995. Another is
based on pre-1974 Elton John mate-
rial.

While he promises special pro-
gramming and graphics, Benair, who
works with Dan Markell, creative
manager of film and TV music exploi-
tation, says he doesn’t think
PolyGram will “keep up the interna-
tional flavor. We'll be going back to
English notes.” Benair also has col-
lectability in mind—the company
plans a limited 5,000-copy run of each
set.

Meanwhile, the Beastie Boys CD
will make the rounds of the Sundance
Film Festival in Park City, Utah, this
January, says Benair.

IN THE FAMILY: The Warner Mu-
sic Group, with a music publishing
outlet provided by its Warner/Chap-
pell unit, has made a five-year,
$400,000 grant to the New York State
Theatre Institute for the develop-
ment and production of five “family-
oriented” musicals. The works, says
Warner Music Group chairman Ro-
bert Morgado, will respond “to the
need for ... theatrical entertainment
[that] provides children with an intro-
duetion to this uniquely American art
form.”

Three musicals have already been
selected: “A Tale of Cinderella,” with
a score by George David Weiss and
Will Severin, will debut Dec. 4 at the
NYS Theatre Institute at the Schact
Fine Arts Center on the Russell Sage
Campus in Troy, N.Y.; “Silver

by Irv Lichtman

Dinah Wash-
ington, placed
at No. 4; “Kid-
dio” (11) and “It’s Just A Matter Of
Time” (12) were both recorded by
Benton. An Otis-published track,
“Topsy 11,” by drummer Cozy Cole,
placed at No. 94 on the chart. Mean-
while, a 30-year-old Otis song,“Take
A Look,” was revived last year by
Natalie Cole and the Take A Look
Foundation (for which the song had
been written), which seeks to elimi-
nate racial and ethnic hatred among
inner city youths.

ON ROCK WALK: Jerry Leiber &
Mike Stoller, master rock’n’roll
songwriters, have been inducted into
Hollywood’s Rock Walk, located at
the Palace. The ceremony, which had
the team place hand prints and signa-
tures in cement, took place Nov. 17
during a party following the world
premiere of theatrical revue “Smokey
Joe’s Cafe,” a tribute to their col-
lected works that features such rock
perennials as ‘“Jailhouse Rock,”
“Hound Dog,” “On Broadway,”
“There Goes My Baby,” and “Yakety
Yak.”

COPYRIGHT SUIT: ARL Music
Inc. and JFB Music Inc, have filed a
suit in a Los Angeles federal court
against Death Row Records presi-
dent Suge Knight, Interscope Rec-
ords, Warner Bros, Music Corp., and
the Atlantic Recording Group for cop-
yright infringement. The plaintiffs—
the publishing companies of rappers
Just-Ice and KRS-One—allege that
“substantially similar portions” of the
song “Moshitup,” recorded by Just-
Ice on the Fresh album “Kool &
Deadly,” were used without permis-
sion on Snoop Doggy Dogg’s album
“Doggystyle.”

PRINT ON PRINT: The following
are the best-selling folios from
Cherry Lane Music:

1. Soundgarden, “Superunknown”

2. Sepultura, “Arise”

3. Marx, “Best Of Richard Marx”

4. Slayer, “Divine Intervention”

5. Slayer, “Decade Of Aggression.”

20

www.americanradiohistorv.com

BILLBOARD DECEMBER 10, 1994


www.americanradiohistory.com

Artists & Music

EXTREME SEES ITS CAREER AS MUCH MORE THAN ‘WORDS’

(Continued from puge 19)

considering “III Sides” a commercial
disappointment, at least in comparisan
to the expectations raised by the dou-
ble-platinum “Pornograffitti” and the
No. 1 “More Than Words.” In contrast,
“I1I Sides” generated no top 40 hits and
faded quickly after a promising No. 10
debut on The Billboard 200. It has been
certified gold.

However, the band itself remairs
happy with “IIT Sides” as an artistic
achievement. “That album has yet to
get its just desserts,” Cherone says.
“There’s some frustration on our part,
because this band has been building
gradually, and we all felt ‘111 Sides’ was
a progression over our previous al-
bums. But when it didn’t have any pap
hits, the perception became that the
record didn’t do well.

“When we put out ‘More Than
Words’ and ‘Hole Hearted,’ that was a
nice, comfortable little package that
people could put us in. And when we
came out with ‘III Sides,’ it's like people
said, ‘We don’t want rock from you, we
want rock from those other guys—we
want ballads from you.’

“But in the end, this band will not be
defined by one song, and I think that
hurt us.”

Bettencourt adds, “We had this glitch
in our career [with ‘More Thari Words'|,
but instead of being able to come back
down and pick up where we left off, peo-
ple put us up on a higher plane and ex-
pected us to keep having these pop hits.
We just wanted to go back to the pat-

tern we had been on, but everybody was
expecting too much.”

Expectations tor “Weiting For The
Punchline,” kith within the band and at
A&M, are more realistic. “They have a
strong core following that they’ve built
up over the years, and we're approach-
ing everythirg in terms of building that
core following,” Glass says. “Above
that, ary hits we get are gravy.

“One of the things we're trying to im-
press upon people is that this band isn’t
hit-driven. We're trying to survive
trendiness, and let them have the kind
of career that a hand like Van Halen or
Queensryche has—to build them
through touring and good records, and
build a solid foundation so they can
have a nice, long career.

With that approach In mind,
A&M is set to send the track “Hip To-
day” to album rock and metal radio out-
lets during the second week of De-
cember, in hopes that stations will add
the song to their playlists in the new
year. “We wanted people to have a
month to live with the song before we
started pushing it,” Glass says.

In the weeks surrounding the al-
bum’s release dae, the band will make
the promotional rounds to radio sta-
tions and music stores; Glass says she
hopes to create “integrated events” in
various cities to bring key local pro-
gram directors and retailers together.
Promo efforts at retail will include “all
the appropriate programs for a band of
this caliber,” Mills adds; A&M plans to

concentrate most heavily on the Boston
area, which the band still calls home,
and where “we could put 6 million units
in the stores and sell them all,” Glass
says, laughing.

When the band begins a tour of
1,600- to 2,000-seat theaters in mid-
February, Cherone says fans can ex-
pect the group to concentrate on the
new material; like “Hip Today,” most of
the 12 tracks on “Waiting For The
Punchline” are straight-ahead rockers
with a sound tailor-made for formats
that mix acts like Aerosmith, Stone
Temple Pilots, and Collective Soul. Lis-
teners searching for a “More Than
Words” clone will be disappointed, at
least until they hear the acoustic gui-
tars that lead off the album’s next-to-
last track and sole love song, “Uncondi-
tionally.”

The track’s position on the album re-
flects the band’s musical priorities. “We
feel like we're forced to play down that
type of song—not that we can say to
ourselves, ‘Don’t write ballads,” because
you never know what you’re going to
write,” Cherone says. “But we've been
put in a position where we feel like we
can'’t release ‘Unconditionally’ as a sin-
gle, at least not at first.

‘We joke about this all the time. We
say, ‘What's our greatest hits album go-
ing to be, all ballads? ”

Bettencourt laughs, then adds, “We
Jjust want to make sure that we try
other things first, and see that the
scales balance.”

I
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Ricky Van Shelton
is one country
artist whe takes
tradition very
seriously. Looking
for the perfect
closing song for his
latest album,
“Love And Honor,”
the singer pulled
out an Ernest Tubb
classic. Originally
written by Eddie
Miller and Don
Sessions, “Thanks
A Lot” gets an
updated western
swing treatment in
Van Shelton’s
capable hands.

Edited By Petar Cronin

MUSIC

PUBLISHING

THANKS A LOT
Published by Neta Johnston Music/
Roschelle Publishing Co./
Regent Music Corp. (BMI)

Ricky Van Shelton credits his older brother
with turning him on to a lot of classic country
music when he was still a kid. When the
singer first heard Ernest Tubb, he knew he’d
found a kindred spirit. “My brother was lis-
tening to people like Hank
Williams and Ernest
Tubb, and bluegrass peo-
ple like the Osborne
Brothers,” Van Shelton
says. “I always liked what
Tubb did, not because he
could sing so pretty, but
because he was such a
great stylist. He just had VAN SHELTON

that certain something where he could just
get the message across in a song, and I guess
that’s what it’s all about. There’s millions of
people can sing really pretty, but you gotta
have style. ET had it. For me, ‘Thanks A Lot
goes back to the early "70s, when I bought
this ET album. That song struck me right
off, and I started playing it in some of the
bands I was in around central Virginia. I've
been doing it just like that ever since I first
learned it. I don’t change a song for a certain
reason; I just do it the way I feel it. I'm kind
of like Paul McCartney; I don't like to ana-
lyze a song, because it either happens or it
don’t. That’s the magic of it. You try to be
analytical about it, and it’ll never happen.”
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Some people think
it’s possible...

...one of this year's out of left field pleasures...”

~Misic Connection

...wise beyand his vears...his fluid tone just cant

be dated...”

-Guitar Magazine

...displays an amazing amount of imaginstion...a legiti-
mate play=ar with massive musical potential...’

...a wonder to the ears...”

-Austin Amercan Statesman
—Biltboard

...blown awvay by hs skill, fire and natural blues alent...”

~-San Franzisco Zhronicle

Executive Produces: Jerry Greenbarg, Russell Hayward and Frank Cavaleri
Produced and rec=—ded by Michasai Vail Blum.
Management: RussellHayward, LINCHPIN Management, Los Angeles, CA
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RETAIL GIVES PEARL JAM A NEW SPIN

(Continued from page 17)

based our buy on [Vitalogy’] on per-
formance of ‘Vs.,”” Bell says. “We fully
expect this could be just as big. [Vs.
had] our biggest first week for a rock
record.”

Roy Burkhert, senior buyer for the
37-store, Troy, Mich.-based Harmony
House chain, says sales on the vinyl
“Vitalogy” were “fabulous ... It was
our No. 1 Sony piece last week. It beat
out Mariah Carey, Sade, ‘Forrest
Gump,’ Streisand. It was unbelievable.”

Harmony House sold the LP for
$9.99, and Burkhert notes that some
customers “were buying two, three,
four at a time.”

Vinyl sales of “Vitalogy™ were even
more impressive at smaller chains. At
the seven-store, Reseda, Calif.-based
Moby Disc web, the album was the No.
1 seller of the week.

Moby Disc VP Bob Say says, “We
sold a lot the first thing in the morning
on Nov. 22, and then we had another
surge later in the day, when people
came to our stores after they couldn’t
find it somewhere else.”

At the four-store, Dearborn, Mich.-
based Repeat The Beat, owner Roman
Kotrys says “Vitalogy” was No. 3, fol-
lowing titles by Prince and the Cran-
berries. Kotrys says he ordered heavily
on the vinyl version. “It builds toward
the main event,” he says. “I had people
buying vinyl that don’t even have ree-
ord players anymore.”

The impressive sales of the vinyl “Vi-
talogy” is a victory of sorts for the
band. Bassist Jeff Ament says Pearl
Jam front man Eddie Vedder wrote
“Spin The Black Circle” “because he
loves vinyl.”

Dan Beck, Epic VP of product devel-
opment, adds, “This is the vision that
band had for the project. It’s tremen-
dous to see it come to fruition.”

The vinyl version of “Vitalogy” has
the look and feel of a '70s rock album.
The cover of the gatefold sleeve looks
like an old photo album. One sleeve of
the two-pocket jacket houses an eight-
page booklet filled with photos, lyrics,
and passages and graphics culled from
the 1927 book by Dr. E.H. Ruddick af-
ter which the album is named.

The CD version will come in a special
package containing no plastic. The
booklet, reduced to CD size, is 36 pages,
and the disc is housed in a black sleeve
reminiscent of an old 78 jacket. Ament
says the special package costs 50 cents
more per unit, a charge that will be ab-
sorbed by the band and Epic. The CD
will carry a $16.98 list.

Pear] Jam’s vinyl crusade isn’t lim-
ited to its new releases. Making its bow
on vinyl in mid-December will be the
band’s 1991 debut “Ten.”

‘“We want all of our records to be
available on vinyl,” Ament says. “Years
ago, when the record companies de-
cided that they were going to go with

the CD format and phase out vinyl,
there were a lot of people that listened
to records that were unfairly taken out
of the loop. I was one of those people.”

On Nov. 8, Epic released “Spin The
Black Cirele” b/w “Tremor Christ,”
Pearl Jam’s first commercial U.S. sin-
gle. It is available on CD and vinyl.

Ament says the band opted to release
a U.S. single after they saw the demand
for the band’s import singles.

The domestic single peaked at No. 18
on the Hot 100 two weeks ago, largely
on the basis of sales. This week, it falls
to No. 54. In addition, both tracks have
charted on the Modern Rock Tracks
and Album Rock Tracks charts. This
week on the Modern Rock Tracks
chart, Pearl Jam logs in with “Better
Man” at No. 14, “Tremor Christ” at No.
30, and “Corduroy” at No. 38. On Al-
bum Rock Tracks, “Better Man” is No.
16, while “Tremor Christ” is No. 19.

As was the case with “Vs.,” Pearl
Jam has no plans to make any video-
clips to promote “Vitalogy.”

The band plans to tour in the Far
East in late February and March, and
Ament is optimistic that the group will
stage a U.S. tour. “It depends on what
happens with the Ticketmaster thing,”
Ament says, “but we'll try to put some-
thing together by next summer.”

Assistance in preparing this story was
provided by Don Jeffrey in New York.

THROWING MUSES GO TO ‘UNIVERSITY’

(Continued from page 19)

it needs to “build a story first,” since
the Muses have no history at the for-
mat.

A videoclip of the track will be sub-
mitted to MTV in early January.

There are also plans to take the
track “Snakeface” to album alternative
stations, which embraced “Hips And
Makers.”

In addition, the band is set to play a
few select dates in the U.S,, following
the album’s release, before traveling to
Europe. The trio will return to the
States for a full-fledged club tour in
March.

The Muses cut “University” at Dan-
iel Lanois’ New Orleans studio in De-
cember 1993, a few weeks after Hersh
completed “Hips And Makers,” an al-
bum she never intended for release.

“T just wanted to get it out of my
head and out of the band’s way,” she
says. “I didn’t expect anyone to listen
to it. It was almost the soundtrack to
my photo album at home.”

Yet “Hips And Makers” did garner

PUBLICITY
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attention. Weiss says that the solo al-
bum outsold all of the previous Muses
albums. “The perception of Kristin as
a real artist was really helped along by
the solo album,” he says. “It also
helped her gain a whole new layer of
support at the label.” According to
SoundSecan, “Hips And Makers” has
sold 52,000 copies.

Returning to the electric guitar after
recording the acoustic “Hips And Mak-
ers” “felt like flying,” says Hersh.

“University” is the band's second al-
bum recorded with founding drummer
David Narcizo and bassist/former
roadie Bernard Georges as a trio, a for-
mat that Hersh has grown to love. “It
feels like a triangle of strength to me,”
she says. “We all know each other’s
parts, and now I'm free to play any
leads that 1 write ... The amount of
space actually gives you more dynamic
control.”

After discovering the liberating ex-
perience of playing in a trio, Hersh
called on friends who have played in

__ trios, such as Sugar’s Bob Mould. “I

chewed them out for not telling me how
great it is,” she says. “I was really
pissed at Bob, because he’s been in a
trio his whole life.”

The album also marks the second
time the band has produced itself.
“This one is very, very produced, but
in an organic way,” says Hersh. “It’s
detailed, but not slick. ‘Red Heaven’
was a very live record, almost like a
band’s first record often is.”

The fact that other female-lead
bands have risen to the forefront
while the Muses have toiled away in
obscurity isn’t lost on Hersh. “If I re-
ally cared about selling a lot of rec-
ords, I'd be pretty upset,” she says.
“But I just don’t come from that per-
spective. ['ve never been in, so I've
never been out.”

Hersh, a mother of two, has been
unwilling to fit into a neat marketing
mold. “It’s often hard to market a fe-
male musician who isn’t one-dimen-
sional, who actually acts like the
women you know, rather than some-
thing that is more easily understood
like a jock, a sex kitten, or an artist
with a capital ‘A"

Hersh prefers to be herself, which
she says has worked just fine. “There
have been no demands made on me
to be anything more than what I
am,” she says. “I speak for people, in-
stead of just women.”

METHENY RETURNS TO GROUP GROOVE

(Continued from page 20)

ECM in the mid-'70s, making 11 al-
bums for the German label, including
such milestones as “Travels” and “Re-
joicing.” By the late '80s, Metheny's re-
cording of minimalist composer Steve
Reich’s “Electric Counterpoint” for
Elektra/Nonesuch and his collabora-
tion with Mays and David Bowie on the
EMI soundtrack to the film “The Fal-
con And The Snowman” were sign-
posts to his progressive ambitions.

“To be an improvising musician to-
day is something I take very, very seri-
ously,” Metheny says. “I use that as an
opportunity to continue my research,
whether on my own or with the group.

s almost like being an organization
that gets funding from a large corpora-
tion to explore the subject you’re inter-
ested in. And, of course, we get our
mandate from the people who buy the
records.”

“This is the kind of information that venues such
as the Miami Orange Bow! Stadium look to for
future ‘knock-out’ events.” Monique R. Perez,
Events Coordinator, City of Miami.
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BILLBOARD'S HEATSEEKERS Atsum cHART
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. ) — .98/13.
(123 16 | 22 | KIRK FRANKLIN AND THE FAMILY Gospo-CENTRIC 2119/SPARROW (9.98/13.98)  KIRK FRANKLIN
1 | ' 1 @ — | 32 | MARY-KATE & ASHLEY OLSEN z00M EXPRESS 35038/BMG KIDZ (9.98/15.98) | AM THE CUTE ONE
13 4 5 | DEAD CAN DANCE 4AD 45769/ WARNER BROS. (10 98/15.98! TOWARD THE WITHIN % 5 5 s GUERRILLA FUNK
e I PAR ORITY 53882* (10.98/16.98) UER
14 13 | & LUCAS 8iG BEAT 92467/AG (10.98/15 98) LUCACENTRIC PRIOR
- Y . US A
15 | 11 | 39 | RACHELLE FERRELL mansiatran 93769/cAPITOL (9 98113.98) RACHELLE FERRELL 35 | 25 | 2 | MARV-KATE & ASHLEY OLSEN oua star 350490Ma Koz 09815.98)  GIVE US A MYSTERY
16 14 5 BUDDY GUY SILVERTONE 41542/JIVE (10.98/15.98) SLIPPIN’ IN _ 12 S ST e e AMOR PROHIBIDO
(17 27 | 5 | LORDS OF ACID WHITE LBLSAMERICAN 45574+ WARNER BROS. (10.98/16 98) vOODOO-U 3 | 35 | 2 | JAMES GALWAY roa 62700 9.9815.98) WIND OF CHANGE
i e =
L1831 20 | 16 | WHITEHEAD BROS. motown 0346 9.98/15.98) SERIOUS 38 | 38 | 10 | GRANT LEE BUFFALO SLASH 45714/REPRISE (9.98/15.98) MIGHTY JOE MOON
19 15 13 USHER LAFACE 26008/ARISTA (9.98/15.98) USHER 39 32 4 G. LOVE & SPECIAL SAUCE oKEH 57851/EPIC (9.98 EQ/15.98) G. LOVE & SPECIAL SAUCE
20 | 19 | 9 | CORROSION OF CONFORMITY coLuMBIA 66208 (10.98 EQ/15 98) DELIVERANCE 40 | 34 | 12 | FREEDY JOHNSTON ELEKTRA 61655 (10.98/15.98) THIS PERFECT WORLD

PO P UL AR e PR R

BILLECOARD'S

WEEKLY

COVERAGE OF

HOT

PROSPECTS

FOR

THE

S

HEATSEEKERS CHART

CARRIE

BORZILLO

ATTITUDE LINES: On
Dec. 1, Jacksonville, Fla.-
based bass/hip-hop label Atti-
tude Records instituted five
900 numbers to help promote
four albums by its artists—
and possibly make a few bucks
for the acts in the process.
Each of the acts—I.C. Red,
C.C. Lemonhead, DJ Trans,
and Quad Force—has its own
number for fans to hear a 10-
minute recording featuring

Christmas Gift. Liz
Story's fourth album, “The
Gift” on Windham Hill,
moves 23-14 among
Heatseekers titles in the

Northeast region this
week. The pianist explores
the varied aspects of
Christmas on the album,
which includes the
Trappist chant *‘Pange
Lingua” and “The
Christmas Song.”

tour dates, as well as four or
five album cuts introduced by
the act. (Lemonhead has pro-
duced and written music for 95
South and 69 Boyz).

The label also has its own
900 number for retailers, who
will be reimbursed with prod-
uct for the first 10 calls. The

calls cost 99 cents per minute.

“The individual lines for the
acts are geared for the con-
sumers to get a taste of the al-
bum cut by cut,” says Jeff
Cohen, president of Attitude.
“The Attitude line is geared
for mom-and-pop retailers.
Sales reps have hundreds of ti-
tles, they can’t bring every-
thing to retailers, so this will
help let them know where
we're putting ads, where the
radio airplay is, and what’s go-
ing on press-wise.”

Cohen claims
that the label
doesn’t stand to
make money off the
venture. The phone
service receives
half the proceeds,
and the acts will re-
ceive the rest, he
says.

The 900 numbers
are advertised in
Billboard and the
Source. Retailers
also will learn of the
service through a
direct-mail piece
sent by the label.
Additionally, the al-
bums by the four
acts will feature
stickers with the appropriate
900 number.

THE BIRTH Of Excellence:
World Domination is about to
embark on what it calls its big-
gest campaign ever for Low
Pop Suicide’s second album,
“The Death Of Excellence,”
due Jan. 24.

“This time, we're not basing
a campaign around jumping
with a single straight to radio
and MTV,” says label co-
owner and director of A&R
Dave Allen, who is a former

Turks’ Trek. New Bomb
Turks return from Europe
Dec. 14, then head out for a
stateside trek in February in
support of their second full-
length album, “Information
Highway Revisited,” due
Tuesday (6) on Crypt/
Matador. A video for the’
Columbus, Ohio, punk
outfit's “Girl Can Help It” will
be serviced shortly.

REGIONAL HEATSEEKERS # 1

MOUNTAIN

Rappin’ 4-Tay, Don't Fight The Feelin’
e e et

A

WEST NORTH CENTRAL
Deadeye Dick, Ditferent Slory

N

i‘l NORTHEAST

Adam Sandler, They’re All Gonna Laugh At You
—_— I

EAST NORTH CENTRAL
Adam Sandler, rhey re AII Gonna Laugh Af You

IDDLE ATLANTIC

Des'ree, i Aln’l Movin’

cus on the label, drummer Jeff
Ward died last March. Mark
Leonard and Melle Steagal
have stepped in as bassist and
drummer, respectively.

“Low Pop was known as an-
other Dave Allen project, and
now it’s just an umbrella
where I do my thing,” says
Boston. “Time will tell
whether they embrace it ...
This album, I feel, appeals less
to the Beavis and Butt-head
fans, but it’s still dark and
twisted.”

For the first
time, the label
sent an act on a
retail branch
trip with just the
singer and an ac-
companist. In
November, Bos-
ton and his vio-

SOUTH ATLANTIC

PACIFIC

A
R. B, L. Posse, Ruthless By Law -

I =
N-

SOUTH CENTRAL
la_ri White, Wishes

Kirk Frankiin & Family, Kirk Frankiin & Family

- lin-playing girl-
friend Jessy
Greene, who

v

THE

REGIONAL

ROUNDUFP

Rotating top-10 lists of best-selling titles by new & developing artists.

EAST NORTH CENTRAL
Adam Sandler, They're All Gonna Laugh...
Kirk Franklin/Family, Kirk Franklin/Family
Deadeye Dick, Different Story
Martina McBride, The way That | Am
Rachelle Ferrell, Rachelle Ferrell
Larl White, Wishes
Ken Mellons, Ken Melions
Des'ree, | Ain't Movin'
Lucas, Lucacentric
Crystal Waters, Storyteller

SHOJoF IO SN N

=

SOUTH ATLANTIC
Kirk Franklin/Family, Kirk Franklin/Family
Martina McBride, The Way That | Am
Lari White, Wishes
Des'ree, | Ain't Movin’
Rachelle Ferrell, Rachelle Ferrell
Sounds Of Blackness, Africa To Africa
Usher, Usher
Helen Baylor, The Live Experience
Adam Sandler, They're All Gonna Laugh...
Deadeye Dick, A Ditferent Story

N o S N

)

member of Low Pop Suicide
and Gang Of Four. “Low Pop
has a very strong street-level
sales base, and we're hoping to
double or triple it.”

The band now features only
one of the trio’s founding
members: singer/guitarist/
songwriter Rick Boston.
Aside from Allen leaving to fo-

also plays on the
album, visited 10
RED branches
by day and per-
formed at coffee-
houses at night.

Ads are run-
ning in such fan-
zines as Magnet
and such consumer publica-
tions as Alternative Press and
Spin. A direct-mail campaign
is also in the mix.

On the radio front, the label
plans to attack college radio
aggressively in early January
with “Suicide Ego” before set-
ting its sights on commercial
modern rock outlets.

Allen says the label experi-
enced its greatest college ra-
dio success to date with the
latest Sky Cries Mary album.
“We want to repeat that, at
least, for Low Pop. We're go-

ing to hold back on [commer-
cial] radio until it gets a
groundswell of opinion behind
it.”

Boston and company hit the
road in mid-February.

MURMURING: The Mur-
murs’ self-titled MCA Rec-
ords debut bows at No. 19
among Heatseekers titles in
the East North Central region
this week. The band opens for

Funky Stuff. Boxing
Gandhis are racking up
album altemative airplay on
such outlets as KIOT Santa
Fe, N.M., and KSCA L.A. for
“If You Love Me,”
“Stranded,” and “In This
House," from their self-titled
Mesa debut. The seven-
piece funk band plans to
tour in February, including
stops at WEA branches,
retailers, and radio station-
sponsored shows.

Joe Jackson from Monday (5)
through Dec. 14.

ROAD WORK: Reprise’s
Mudhoney hits the road for a
series of West Coast dates
Dec. 2-15... RCA’s 360’s head
out with the Soup Dragons
Saturday (3) through Dec. 17.
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Brownstone Gets Unusual Push
M.JJ Trio Promoted Prior To Releases

B BY GIL GRIFFIN

WASHINGTON, D.C.—In late sum-
mer, MJJ/Epic launched a promotion
assault for Brownstone, a female vo-
cal trio whose album would not be re-
leased until winter. The hope was to
build radio awareness of the group
and prepare consumers for the re-
lease of its debut set, “From The Bot-
tom Up,” on Jan. 10, 1995.

So far, the strategy seems to be
paying off. The Aug. 23-released de-
but single, “Pass The Lovin’,” peaked
at No. 58 on the Hot R&B Singles
chart and has sold 13,000 copies, ac-
cording to SoundScan.

The follow-up single, “If You Love
Me,” is currently No. 12 on the Hot
R&B Singles chart and has sold 9,000
units since its Oct. 18 release, accord-
ing to SoundScan.

In a nontraditional move, Brown-
stone went on a national promotion
tour prior to the release of “Pass the
Lovin’.” The label also issued the
video of the single prior to servicing
radio with the single.

“Some people thought that ap-
proach went against the grain ... 1
like to do the work up front instead
of waiting until the last minute,” says
Lamont Boles, senior VP of black mu-
sic for Epic.

Boles used a similar strategy while
working as LaFace Records VP of op-
erations, where he helped develop a
similar setup plan for TLC’s debut al-
bum, “Oooooooh ... On The TLC
Tip,” which has sold 2.2 million units,
according to SoundScan.

Says Boles, “I believe in a two- to
three-month introduction of the
group. I want to see a buildup.”

While the MJJ/Epic marketing
plan is similar to the LaFace strat-
egy, there is less emphasis on the im-
aging of Brownstone.

“We're not looking for a concept

with Brownstone as we did with
TLC,” Boles says. “We want them to
be judged by their talent.”
Brownstone, which consists of
Nicei, Maxee, and Mimi—all in their
early 20s, auditioned for MJJ label
owner Michael Jackson at his Los
Angeles studio and were subse-
quently signed to a record deal.

AR %5/. '

BROWNSTONE

bers. The writer also worked with
Brownstone on the ballad “Half Of
You.”

Brownstone writes its songs with a
great deal of emphasis on melody and
harmony. “Sometimes, we literally sit
together in a circle and write,” says
Nicei. “We'll get tracks from pro-
ducers and we come up with melodies.

“Maxee comes up with smooth
sounds and Mimi writes a lot of lyrics
based on her poetry. I do a combina-
tion of both. There’s not a song on the
album about anything we haven’t ex-
perienced.”

Brownstone explores a broad musi-
cal range on “From The Bottom Up.”
Its cover of the 1970s Eagles stand-
ard “I Can’t Tell You Why” is a nos-
talgic treat, while “Sometimes
Dancin’ ” offers a lively reggae vibe.

Star Power. Vocalist Gladys Knight, center, stands with Motown group Boyz |l
Men during a video shoot for “End Of The Road Medley,” the current single from
Knight's second MCA album, “Just For You.” The medley features covers of “If
You Don't Know Me By Now” by Harold Melvin & the Blue Notes, "“Love Don't
Love Nobody” by the Spinners, and Boyz Il Men’s “End Of The Road.”

Boles dismisses notions that the
group is riding on Jackson’s coattails.
Boles says if Jackson gets involved in
the project, “it’ll be later down the
line.”

Says Nicei, “We get questions
about Michael all the time. Fans ask
us about him, or they’re negative and
ask us questions like, ‘Don’t you hate
all those other girl groups who can’t
sing? We don’t even answer that.”

Boles says Brownstone’s congenial
nature will help make “If You Love
Me” a female anthem.

“It’s a song that will hit with all fe-
male demographics,” he says, “be-
cause it’s a question women ask men:
‘If you love me, why don’t you show
lt?, ”

Says Nicci, “It has that potential. It
reflects the desires of women—I
think every woman feels that way.”

Brownstone wrote the passionate,
uptempo single with Gordon Cham-

Chance Encounter. Lifestyles/Relativity recording artist Blak Czer, right, stands
with Death Row/Interscope artist Lady Of Rage at a rap awards show held recently
in Las Vegas.

KINDER, GENTLER MILLIE: Making a right turn in
her career path, saucy entertainer Millie Jackson took a
more conservative approach to recording her cwrrent al-
bum “Rock N’ Soul.”

Racy, tell-it-like-it-is lyrics have always been a calling
card for Jackson, especially during her stage show. How-
ever, the Ichiban artist remains a legitimate vocalist.

“Rock N’ Soul” is a collection of 11 diverse tracks, rang-

ing from a remake of coun-

try artist Vince Gill’s

“Wh M C

Arou(;?i?yf(l) theoil)ef I(j::ﬁ rm
Rhythm

and the

Blues .

pard cover “Pour Some
Sugar On Me.” The album
provides a platform from
which Jackson issues sin-
cere rock/R&B musie—
sans the raunchy poetry.
Jackson says the concep-

Jackson Trades The Dirty For The Diverse;
Black Music Hall Of Fame Coming Soon

The musical is playing in Dayton, Ohio, Thursday (8)
through Dec. 11.

“Young Man, Older Woman” premieres in New York
Jan. 10 at the Beacon Theater and is scheduled to run
through Jan. 22. A press reception/showcase is being plan-
ned during the show’s run, though a venue and date have
not been announced.

RIBBON-CUTTING:
Construction has begun on
the National Black Music
Hall Of Fame, a facility
honoring those responsible
for the development, per-
formance, and promotion
of black music.

Reprise act Earth,
Wind & Fire helped New
Orleans mayor Marc Mor-

tual departure on “Rock N’
Soul” is, in part, a result of
her dissatisfaction with
music played on the radio. “It all sounds the same, and 1
wanted to show you can make different kinds of good mu-
sic,” she says.

The label currently is working two singles simultane-
ously: the rock-oriented “Love Quake” and the R&B-ish
“Check In The Mail.”

Significant airplay has been slow to materialize, accord-
ing to BDS (a total of 26 spins between the two for the
week ending Nov. 28), and the album has yet to chart. Still,
“Rock N’ Soul” has sold a respectable 1,400 units since its
Oct. 25 release, according to SoundScan.

On Sept. 27, Jive Records released “The Very Best! Of
Millie Jackson,” a compilation of her work on the label
spanning the mid-"80s to early 1991. So far, the album has
sold 4,000 copies, according to SoundScan.

This suggests that Jackson retains a loyal fan base that
has allowed her to enjoy a 26-album, 20-year career.

Recently, Jackson took one of her popular singles,
“Young Man, Older Woman,” and turned it into a success-
ful musical comedy.

Jackson, who directs and produces “Young Man, Older
Woman,” says the show has sold out performances at the-
aters across the country since its opening a year ago.

“The musical features stuff from my previous record-
ings, and is about a relationship between an older woman
and younger man——just like the song,” she says.

by J. R. Reynolds

ial break ground during a
ceremony Nov. 23 at that
city’s Perseverance Hall,
the centerpiece of Armstrong Park in the Crescent City.

EWF, as part of its current concert tour, performed that
evening at Saenger Theater.

Phase one of the facility’s development involves renova-
tions to Perseverance Hall, which is being converted into
an exhibit space and will be adjacent to a new, small out-
door performance venue.

Says Jackie Harris, executive director of the New
Orleans Music and Entertainment Commission, ‘We ex-
pect phase one to be completed by February 1995, at which
time a gala fundraising concert will be held.”

Phase two includes the establishment of a museum hous-
ing memorabilia from domestic and international black
music artists. The museum also will include an audio/visual
exhibit space.

Harris says completion of the entire facility is not ex-
pected before 1997.

An awards program is slated to become an eventual part
of the Hall Of Fame.

In 1992, the city set up a trust fund of $500,000 to de-
velop the Hall Of Fame. Harris says the music industry’s
support was vital to the success of the project. “Ernie Sin-
gleton [MCA black music president] has agreed to chair
the selection criteria committee, and Sidney Miller [pub-
lisher of BRE magazine] is chairing the committee for
creating the facility’s mission statement,” says Harris.
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FOR WEEK ENDING DECEMBER 10, 1994

ﬂl I n avTM
Compiied from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 80 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
AEIE AEE
z @ z »
w | & é TITLE o |5 é TITLE
£ | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
TURN IT UP
*%x NO.1 »x 81378 RAJA-NEE (PERSPECTIVE)
PRACTICE WHAT YOU PREACH wir
L1 ] eavmvweime g  2wisainoy 39| 34| 5 | FORGELLWRSATET
(D] 4 |13 BEFORE | LET YOU GO 40 | 36 | 27 | WHEN CAN | SEE YOU
BLACKSTREET (INTERSCOPE) BABYFACE (EPIC)
3| 2 [ 12| ON BENDED KNEE 41| 29| 20 | STROKE YOU UP
BOYZ Il MEN (MOTOWN) CHANGING FACES {SPOILED ROTTEN/BIG BEAT)
IF YOU THINK YOU'RE LONELY NOW WHEN YOU NEED ME
(@) 59 K-Cl HAILEY OF JODEC! (MERCURY) _44 14 AARON HALL (SILAS/MCA)
513 1|14 | WANNA BE DOWN 4313910 TASTE YOUR LOVE
BRANDY (ATLANTIC) HORACE BROWN (UPTOWN/MCA)
@ 717 CREEP 44431 8 WHY NOT TAKE ALL OF ME
TLC {LAFACE/ARISTA) CASSERINE FEATURING CATO (WB)
HERE COMES THE HOTSTEPPER DON'T SAY GOODBYE GIRL
k7 6113 1\ KAMOZE (COLUMBIA) S| 2 | ey CAMPBELL (QWESTWARNER BROS.)
88|12 U WILL KNOW 4| 42| 4 THINKING ABOUT YOU
B.M.U. (BLACK MEN UNITED) (MERCURY) FELICIA ADAMS (MOTOWN)
BE HAPPY 70'S LOVE GROOVE
(®) 99 MARY J. BLIGE (UPTOWN/MCA) 583 JANET JACKSON (VIRGIN)
{ APOLOGIZE THROUGH THE RAIN
1416 ANITA BAKER (ELEKTRA) 48148118 TANYA BLOUNT (ISLAND)
BODY & SOUL NEVER AGAIN
1j10]le ANITA BAKER (ELEKTRA) 49146 8 INTRO (ATLANTIC)
| BELONG TO YOU | DON'T WANT TO KNOW
16 4 TONt BRAXTON (LAFACE/ARISTA) 5015714 GLADYS KNIGHT (MCA)
(F YOU LOVE ME oy
13)12]6 BROWNSTONE (MJJ/EPIC) 5116019 BLACKSTREET (iNTERSCOPE)
SHAME DO YOU SEE
14/13] 6 ZHANE (HOLLYWOOD) (5D 63| 4 WARREN G (VIOLATOR/RAL/ISLAND)
I'LL MAKE LOVE TO YOU HIT BY LOVE
15118 BOYZ Il MEN (MOTOWN) 83528 CE CE PENISTON (A&M/PERSPECTIVE)
YOU WANT THIS JUICY
16|15] 10 JANET JACKSON (VIRGIN) | 1 NOTORIOUS B.I.G (BAD BOY/ARISTA}
an| 17| s CAN'T HELP MYSELF 55| 49 | 12 | WHEN A MAN CRIES
GERALD LEVERT (EASTWEST) TONY TERRY (VIRGIN)
LET'S TALK ABOUT IT THIS LOVE IS FOREVER
2 MEN AT LARGE (EASTWEST) 56616 HOWARD HEWETT {CALIBER)
FOOLIN' AROUND END OF THE ROAD MEDLEY
27 CHANGING FACES {SPOILED ROTTEN/BIG BEAT) 68| 2 GLADYS KNIGHT (MCA)
BLACK COFFEE NEVER LIE
20]19)18 HEAVY D & THE BOYZ (UPTOWN/MCA) _58 50| 20 IMMATURE (MCA)
AT YOUR BEST (YOU ARE LOVE) WHERE |S MY LOVE?
2120 24 AALIYAH (BLACKGROUND/JIVE) 64 | 24 EL DEBARGE (REPRISE)
FLAVA IN YA EAR CONSTANTLY
221818 CRAIG MACK (BAD BOY/ARISTA) _75 3 IMMATURE (MCA}
311 6 | NEVER SEEN A MAN CRY 6158113 THUGGISH RUGGISH BONE
SCARFACE (RAP-A-LOT/NOO TRYBE) BONE THUGS N HARMONY (RUTIHLESS)
ALWAYS AND FOREVER WHERE DID WE GO WRONG
2715 LUTHER VANDROSS (LV/EPIC) 62|54 7 BLACKGIRL (KAPER/RCA)
THE MOST BEAUTIFULLEST . 5-4-3-2 (YO' TIME IS UP)
85 KEITH MURRAY (JIVE) 63153 |14 JADE (GIA|
OLD SCHOOL LOVIN' WHY YOU WANNA PLAY ME OUT?
%231 CHANTE MOORE (SILAS/MCA) _ 1| Trista COVINGTON (COLUMBIA)
HOW MANY WAYS TOGTSEE ROLL
2724143 TON| BRAXTON (LAFACE/ARISTA) 6565 20 | 69 BOYZ (RIP-IT)
GETUPON IT THE SWEETEST DAYS
28(25|13 KEITH SWEAT (ELEKTRA) 3|4 VANESSA WILLIAMS (WING/MERCURY)
| CAN GO DEEP TASTY
(2D)|38 | 7 SILK (HOLLYWOOD/JIVE) | 671663 LO-KEY? (PERSPECTIVE)
CAN | STAY WITH YOU CANDY RAIN
Arj4 KARYN WHITE (WARNER BROS.) (_6:8)_ | ! SOUL FOR REAL (UPTOWN/MCA)
I'LL TAKE HER FOR YOU
33 14__ ILL AL SKRATCH (MERCURY} —|! R. KELLY (JIVE}
GOING IN CIRCLES GROOVE OF LOVE
32(30]10 LUTHER VANDROSS (LV/EPIC) ) 2 EBONY VIBE EVERLASTING (GASOLINE ALLEY)
FA ALL Y'ALL ALL THIS LOVE
33215y BRAT (SO 50 DEF/CHAOS/COLUMBIA) 71558 PATTI LABELLE (MCA)
34| 26| 16 | CAN U GET WIT IT 72| 62 | 15 | IF ANYTHING EVER HAPPENED TO YOU
USHER (LAFACE/ARISTA) BEBE & CECE WINANS (CAPITOL)
@ 4019 AGE AIN'T NOTHING BUT A NUMBER 13119 YOUR LOVE IS A...
N AALIYAH (BLACKGROUND/JIVE) -7 | WHITEHEAD BROS (MOTOWN)
I'D GIVE ANYTHING NIKA
363520 GERALD LEVERT (EASTWEST) 741693 VICIOUS {EPIC STREET/EPIC}
EVERY DAY OF THE WEEK TAKE A TOKE
H]3 JADE (GIANT) (15 ! C+C MUSIC FACTORY (COLUMBIA)
C) Records with the greatest gain. © 1994 Biliboard/BPI Communications.
112158 YOUR BODY’S CALLIN’ 1401109 I MISS YOU
R. KELLY (JIVE) AARON HALL (SILAS/MCA)
21315 THE RIGHT KINDA LOVER 15120 | 56 THAT'S THE WAY LOVE GOES
PATTI LABELLE (MCA) JANET JACKSON (VIRGIN)
3 | 4| ¢ | BACK & FORTH 16| 19| 18 | THE MOST BEAUTIFUL GIRL . . .
AALIYAH (BLACKGROUND/JIVE) PRINCE (NPG/BELLMARK)
4 | | DO YOU WANNA GET FUNKY 17|17 | 27 | NEVER KEEPING SECRETS
L €+C MUSIC FACTORY (COLUMBIA} BABYFACE (EPIC)
51518 SENDING MY LOVE 181613 YOU MEAN THE WORLD TO ME
ZHANE (ILLTOWN/MOTOWN) TON( BRAXTON {LAFACE/ARISTA)
61115 NUTTIN’ BUT LOVE 19141 16 I'M READY
HEAVY D & THE BOYZ (UPTOWN/MCA) TEVIN CAMPBELL (QWEST/WARNER BROS )
171615 ALWAYS IN MY HEART 20115 | 41 HEY MR. D.J.
TEVIN CAMPBELL (QWEST/WARNER BROS.) L ZHANE (FLAVOR UNIT/EPIC)
g | 09| 9| I'MNOTOVER YOU 21| 251 31 CAN WE TALK
CE CE PENISTON (A&M/PERSPECTIVE) TEVIN CAMPBELL {QWEST/WARNER BROS.}
9 L TAKE IT EASY 22121119 BUMP N' GRIND
MAD LION (WEEDED/NERVOUS) R. KELLY (JIVE)
100718 ANY TIME, ANY PLACE 23122 7 BOOTI CALL
JANET JACKSON (VIRGIN} BLACKSTREET (INTERSCOPE)
ANYTHING FUNKDAFIED
111012 SWV (RCA) % 6 DA BRAT (SO SO DEF/CHAOS/COLUMBIA)
BELIEVE IN LOVE | BELIEVE
1211218 TEDDY PENDERGRASS (ELEKTRA) | 251816 SOUNDS OF BLACKNESS (PERSPECTIVE]
13| 8 | 10 | WILLING TO FORGIVE Recurrents are titles which have appeared on the Hot R&B
L ARETHA FRANKLIN (ARISTA) Singles chart for 20 weeks and have dropped below the top 50
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68
27
25
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34
16
30

84
41
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31
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17
33

44
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67
21
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

5-4-3-2 {YO! TIME IS UP) (Second Generation
Rooney Tunes, BMI/MCA, BMI/Cieole Chee Chee,
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP)

9TH WONDER (SLICKER THIS YEAR) (Wide Grooves,
BMI/Gitro, BMI/EM! Blackwood. BMI}

ACTION (EMI Blackwood, BMI) HL

ALL THIS LOVE (obete, ASCAP) WBM

ALWAYS AND FOREVER {(Rodsongs, ASCAP/Almo, ASCAP)
AT YOUR BEST (YOU ARE LOVE) (Bovina, ASCAP/EMI
April, ASCAP)

BACK SEAT (WIT NO SHEETS) (Bishstck, BMYPac Jam, BMI)
BACK UP OFF ME! (4 The Dough, ASCAP)

BEFORE | LET YDU GO (Donril, ASCAP/Zomba,
ASCAP/MCA, ASCAP/Tade|, ASCAP/Davey Pooh,
ASCAP/Chauncey Black, ASCAP) WBM

BE HAPPY (MCA, ASCAP/Mary ). Blige, ASCAP/Dooch,
ASCAP/Twelve And Under, ASCAP/Justin Publishing
Co., ASCAP/EMI April, ASCAP)

BEHIND BARS (Prinse Pawl, BM|/Jana, BM/irving, BMI)
BIOLOGICAL DIDN'T BOTHER (Shaq Lyncs, ASCAP/Chrysalis,
ASCAP/Zomba, ASCAP/Gabz, ASCAP/1 1 C, ASCAP)

BLACK COFFEE (EM| April. ASCAP/Bee Mo Easy,
ASCAP/E-Z-Duz-It, ASCAP)

BODY & SOUL (EMI Virgin, BMI/Shipwreck. BMI/EMI
Virgin, ASCAP/Future Furniture, ASCAP)

BOUNCE (K-Otic. BMI/Sword, BMt/Troutman.
BMI/Saja. BMI/Rubber Band. BMI)

BREAKDOWN (Zomba, BMI/CPMK. BMI/Saja,
BM/Troutman, BMI) WBM

BRING THE PAIN (Careers-BMG, BMI/Razor Sharp, BMI) HL
CANDY RAIN (EMI April, ASCAP/E-Z-Duz-It.
ASCAP/WB, ASCAP/Evelle, BM)/Twelve And Under,
ASCAP/Slam U Well, BMD)

CAN | STAY WITH YOU (Ecaf, BMI/Sony. BMI)

CAN'T HELP MYSELF (Trycep, BMI/Willesden.
BMI/Ramal, BMI/Cleveland's Own, BMI/Zomba, BMI)
CAN U GET WIT IT (DeSwing, ASCAP/EMI April, ASCAP)
CHOCOLATE (iobete, ASCAP) WBM

CONSTANTLY (EMI April, ASCAP/Millhiill, BMI/Jesse
Powetl, BM|/Teron Beal. BMI)

CREEP (D.AR.P.. ASCAP) HL

DON'T SAY GOODBYE GIRL (WB, ASCAP/Gratitude
Sky, ASCAP/FeadBach, ASCAP)

DOWN 4 WHATEVA (FROM A LOW DOWN DIRTY
SHAME} (Zomba, ASCAP/Art & Rhythm.
ASCAP/Pocketown, ASCAP/EMI, ASCAP/EMI April,
ASCAP/Jazzie B, ASCAP/EMI Virgin, ASCAP)

DO YDU SEE (Warren G, ASCAP/Colgems-EMI,
ASCAP/0/B/0 Itself, ASCAP/Extreme, ASCAP)

DREAM AWAY (FROM THE PAGEMASTER)
(Realsangs. ASCAP/TCF, ASCAP)

EVERY DAY OF THE WEEK/IF THE MOOD IS RIGHT
(Armato, ASCAPArving, BMY/Little Jerald Jr.. BMI/Ju-Ju Bee. BM1)
FA ALL Y'ALL (So So Def, ASCAP/EMI April, ASCAP/Air
Control, ASCAP}

FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs.
ASCAP/EMI April, ASCAP/Bee Mo Easy, ASCAP) HL
FOOLIN' AROUND (Zomba, BMI}

FORGET | WAS A G (Warner-Tamerlane, BM!} WBM
GET UP ON IT (Keith Sweat. ASCAP/E/A, ASCAP/WB,
ASCAP/Scottsville, BMI/EMI Blackwood, BMI) WBM
GIT UP, GIT QUT (Gnat Booty, ASCAP/Chrysals,
ASCAP/Goodie Mob, BMYOrganized Noize, BMYSiff Shirt, BMi}
GROOVE OF LOVE (Ensign, BMI/Lane Brane,
BMI/Famous, ASCAP/Suga Wuga, BMI}

HERE COMES THE HOTSTEPPER (FROM PRET-A-
PORTER} (Salaam ikemi, ASCAP/Pine, PRS/Longitude,
BMI/Irving, BMI) WBM

HIT BY LOVE (EMI Virgin, ASCAP/Steven And Brendon,
ASCAP/Casadida, ASCAP)

HONEY (Sony, BMI/Ecaf, BMI}

HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid.
BMI/Fiyte Tyme, ASCAP/EMI April, ASCAP) WBM

| APOLOGIZE (All Baker's, BMI/Heritage Hill,
ASCAP/WB, ASCAP/Orisha, ASCAP/Paisley Park, ASCAP}
| BELONG TO YOU/HOW MANY WAYS (Three Boyz
From Newark, ASCAP/Poiygram, ASCAP/Lady Ashlee,
BMI/fay Bird Alley, BMI/Black Hand, ASCAP/Zomba,
BMi/Raphic, BMI/MCA, ASCAP} WBM

1 CAN GO DEEP (FROM A LOW DOWN DIRTY
SHAME) (Today's Crucial. BMI/Me And My Boy.
BMI/Warner-Tamerlane, BMI) WBM

1'D GIVE ANYTHING (Full Keel, ASCAP/Farrenuff
ASCAP/Farren Curtis, BMI/Longitude, BMI/August
Wind, BMI/Albert Paw. BMI/Curbsongs, ASCAP/Mike
Curh, BMI) WBM

| DON'T WANT TO KNOW (Sony, BMI/Ecat, BMI)

IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd
ASCAP/Music By Candelighl, ASCAP/Music Corp. 0f
America, BMI/MCA, BMI/Nelana, BMI) WBM

IF YOU LOVE ME (Stone Jam, ASCAP/Ness, Nitty &
Capone, ASCAP/Orisha, ASCAP/WB, ASCAP/Brown
Girl, ASCAP/Night Rainbow, ASCAP/EMI Aprit,
ASCAP/Slow Flow, ASCAP)

I'LL MAKE LOVE TO YOU (Sony Songs, BMI/Ecaf, BMI) HL
I'LL TAKE HER (Gabz. ASCAP/Brian-Paul. ASCAP/11 C.
ASCAP/Deep Soul, ASCAP/Ili, ASCAP/EMI April, ASCAP)

1 MISS YOU (3 Boyz From Newark, ASCAP/Polygram
Int'l. ASCAP/Sure Light. BMI}

| NEVER SEEN A MAN CRY (AKA | SEEN A MAN DIE)
(N-The Water, ASCAP/EMI Blackwood, BMI/Straight Cash. BMI)
| WANNA BE DOWN (Human Rhythm, BMI/Young
Legend, ASCAP/Chrysalis, ASCAP) WBM
JUICY/UNBELIEVABLE (Tee lee, ASCAP/Janice
Combs, ASCAP)

KITTY KITTY (Down Low, ASCAP/Drop Science, ASCAP)
LET'S TALK ABOUT IT {Divided, BMI/Zomba,
BMI/Ramal, BMi/Warner-Tamerlane, BMI) WBM

LOVE SONG (Smoked Salmon. BMI)

THE MOST BEAUTIFULLEST THING IN THIS WORLD
(Zomba, ASCAP/llliotic. ASCAP/Erick Sermen.
ASCAP/EMI April, ASCAP/Bovina, ASCAP) WBM/HL
NEVER AGAIN (Stone Jam, ASCAP/Frabensha, ASCAP/Ness,
Nitty & Capone, ASCAP/Wamer Chappell, ASCAP)

NEVER LIE (Hook, BMI/Zomba, ASCAP/Teaspoon.
ASCAP) WBM

NIKA (Don Vicious, BMI/Bovina, ASCAP/EMI April, ASCAP)
NOT ENOUGH HOURS IN THE NIGHT (Realsongs. ASCAP)
OLD SCHOOL LOVIN® (EM! Blackwood, BM/Chartte' 7,
BMWLane Branie. BMVEnsign. BMI/Suga Wuga. BMI/Turies On
The Verge Of Insanity, ASCAP/Famous, ASCAP/Too True. ASCAP)
ON BENDED KNEE (Flyte Tyme, ASCAP)

PARTY (Pottsburg, BMI/Harick, BMI/Longitude, BMI) WBM
PLAYAZ CLUB (Rag Top. BMI)

PRACTICE WHAT YOU PREACH (Seven. BMI/Super,
BMI/Divided, BMI/Zomba, BM{/Warner-Tamerlane,
BMI/Ramal, BMI) WBM

ROCKAFELLA (Funky Noble, ASCAP/Malbiz. BMVIin: Ectd, BMI)
ROMANTIC CALL (Howie Tee, BMI/irving. BMI/Zomba,
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Compiled from a national sub-sample of POS {point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart.
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AEE AHE
|32 £330 (K]
2 | 5| 8| TITLE 2|5 || TITLE
Z 1 S | = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
I'LL TAKE HER
* % NO.1 » » 38|25 | 13 | | [ AL SKRATCH (MERCLRY)
CREEP JUICY/UNBELIEVABLE
L | 4| TiciaracEaRISTA 2wisatNo. 1] 13933 [ 16| 1ENOTORIOUS BA.G (3AD BOY/ARISTA)
2 | 2 | 13| HERE COMES THE HOTSTEPPER 40 | 37| 23 | TAKE IT EASY
INTKAMOZE (COLUMBIA) MAD LiON (WEEDED/NERVOUS)
PRACTICE WHAT YOU PREACH GIT UP, GIT OUT
3 | 3 12| BapRY WINITE (AGM/PERSPECTIVE] 52| 7 | GUTKAST (LAFACE/ARISTA
BEFORE | LET YOU GO KITTY-KITTY
(D] 7 |10 | BERSTreet inTERSCORE) N 441 4 | 65 Bovz RIP-M
5| 4| 3 | ONBENDED KNEE 43 |39 | 20 | STROKE You uP
BOYZ Il MEN (MOTOWN) il CHANGING FACES (SPOILEC: ROTTEN/BIG BEAT)
| WANNA BE DOWN TIC TOC
66| 13| granpy (ATLANTIC) “|a ’7 LORDS OF THE UNDERGRGUND (PENDULUM)
FLAVA IN YA EAR LET'S TALK ABOUT IT
7|5 | 18| cRaig MACK (BAD BOV/ARISTA) 48| S | GEN AT LARGE (EASTWEET)
U WILL KNOW WHERE DID WE GO WRONG
819 |10 &' (BLACK MEN UNITED) (MERCURY) 56 | 9 | BLACKGIRL (KAPERRCA)
BE HAPPY STRAP ON THE SIDE
9| 8 | 5| WARY J. BLIGE (UPTOWN/MCA) 47131 | 8 | SoicE | (TRIADIVE)
TOOTSEE ROLL TASTE YOUR LOVE
10128 | e5'govz rip-m (@] 63 | 7 | [GRAG Brown (UPTOWN/MCA)
YOU WANT THIS WHEN YOU NEED ME
11| 7 | JANET JACKSON (VIRGIN) 4951 [ 10 2ARON HALL (SILASMCAY
HOW MANY WAYS BODY & SOUL
17| 12| T0N) BRAXTON (LAFACE/ARISTA) 50 | 47 | 15 | {NiTA BAKER (ELEKTRA)
| NEVER SEEN A MAN CRY ROCKAFELLA
15| 4 | SCARFACE (RAP-A-LOT/NOO TRYBE) 1146 | 4 | REDMAN (RALASLAND)
14|13 | g | THE MOST BEAUTIFULLEST... 52|36 | 11 | 9TH WONDER (SLICKER THIS YEAR)
KEITH MURRAY (JIVE) DIGABLE PLANETS (PENDULUM/EMI)
GET UP ON IT I'D GIVE ANYTHING
1511219 | KEiTH SWEAT (ELEKTRA) 33 | 57 | 18 | GERALD LEVERT (EASTWEST)
(i6)| 16 | 6 | BLACK COFFEE 54| 54 | 20 | DO YOU WANNA GET FUNKY
HEAVY D & THE BOYZ (UPTOWN/MCA) C+C MUSIC FACTORY (COLUMBIA)
17| 14 | 16 | THUGGISH RUGGISH BONE 55 | 55 | 14 | | DON'T WANT TO KNOW
1% | BONE THUGS N HARMONY (RUTHLESS) GLADYS KNIGHT (MCA}
BRING THE PAIN OLD SCHOOL LOVIN'
23| 5 | METHOD MAW (OEF JAMRALASLAND) 56 | 67| 4 | CHiANTE MOORE (SILASIVCA)
| CAN GO DEEP THE SWEETEST DAYS
2215 | K (HOLLYWOOD/IVE) 57 | 61| 3 | VANESSA WILLIAMS (WINGIPOLYGRAM)
20| 18| 17 | VLL MAKE LOVE TO YOU 58 | 58| 5 | BACK UP OFF ME!
dl BOYZ Il MEN (MOTOWN) DOCTOR DRE & ED LOVER RELATIVITY)
21|21 | 9 | FAALL Y'ALL 59 | 60 | 13 | ENDLESS LOVE
DA BRAT (S0 SO DEF/CHAOS/COLUMBIA) | | 77 | ©¥ L. VANDROSS & M CAREY :COLUMBIA)
(72) 29 | 4 | FOOLIN' AROUND 60|71 |3 | RICHGIRL
CHANGING FACES (SPOILED ROTTEN/BIG BEAT) LOUCHIE LOU & MICHIE ONE (VP)
(73| 35 | 3 | IF YOU LOVE ME | | DOWN 4 WHATEVA
BROWNSTONE (MJJ/EPIC) NUTTIN' NYCE (POCKET TOWN/HOLLYWOOD)
NEVER LIE WITHOUT A DOUBT
24| 20} 20| [UGATURE tMca) 62|62 | 8 | plack ShiEeP (MERCURN
(25) 37 | 3 | CONSTANTLY 63|72 | 31 | 100% PURE LOVE
IMMATURE (MCA) CRYSTAL WATERS (MERCURY)
26|19 |19 | CAN U GET WIT (T 64|70 | 2 | FORGET I WAS A “G"
|2 77 T | USHER (LAFACE/ARISTA) WHITEHEAD BROS. (MOTOWN)
27 | 24 | 14| AT YOUR BEST (YOU ARE LOVE) 65|64 | 2 | WHY NOT TAKE ALL OF ME
AALIYAH (BLACKGROUND/JIVE) CASSERINE FEATURING CATO (WB)
BREAKDOWN NONE OF YOUR BUSIN:SS
28 _27" 8 | FU-SCHNICKENS (IVE) 66 | 53| 17| SpT-N.PEPA (NEXT PLATEAU/LONDON)
SHAME PIMP OF THE YEAR
@_75 Z | J1ANE (HOLLYWOODLIVE) 671 65| 3 | prL powN iRELATIVITY)
PLAYAZ CLUB THROUGH THE RAIN
(B0} 30 | 13 | ERRaSAY (CHRYSALIS/EMI) 68 _69 15| 7ANYA BLOUNT (SLAND)
I MISS YOU BOOTI CALL
(BD) 45| 4 | \NG {ARISTA) 89| 73 | 25 | SiaeKsTREFT UNTERSCOPES
CAN'T HELP MYSELF ONEY
32| 34 | 4 | GERAD LEVERT (EASTWEST) BJ_“ 11| ARETHA FRANKLIN (ARISTAY
5.4-3-2 (YO! TIME IS UP) BLACK SUPERMAN
(B3] 42| 11| % (GIANT) 71168 | 15 | JBOVE THE LAW (RUTHLESSRELATIVITY)
PARTY SUKIYAKI
38 | 12| Dig'N-pat (EPIC STREETEPIC) (@ 1| ZP.M. (NEXT PLATEAU/LONCON/ISLAND!
@ 41 2 DO YOU SEE 7131501 8 WHEN A MAN CRIES
WARREN G (VIOLATOR/RAL/ISLAND) : TONY TERRY (VIRGIN)
BIOLOGICAL DIDN'T BOTHER YOUR LOVE IS A....
40| 5 | SUAQUILLE ONEAL UIVE) &) 15| WiNTEHEAD BROS (MOTOWN)
BEHIND BARS NIKA
371 28| 3 | STCK RICK (DEF JAM/RALISLAND) @ = L | vicious (epic STREET/EPIC)

(O Records with the greatest gain. © 1994 Billboard/BPI Communications and SoundScan, Inc.

ASCAP/Aunt Hilda, ASCAP/Street Knowledge, ASCAP) WBM

13 SHAME (FROM A LOW DOWN DIRTY SHAME)

{Unichappell. BMI/Mills & Mills, BMI}

SLIDE {Rambush, ASCAP/MCA, ASCAP/EMI April.

ASCAP/Full Keel. BM1}

73 SPACE (Controversy, ASCAP/WB, ASCAP)

96 STAY THE NIGHT (Perry & Lisa C., BMI/Alstonian,
BMI/AAC!. ASCAP)

38 STROKE YOU UP (Zomba, BMI) WBM

48 THE SWEETEST DAYS (Spirit Line, BMi/Longitude.,
BMI/Big Mystique. BMI/EM) Virgin, BMI/Kazzoom,
ASCAP/Famous, ASCAP) HL

71 TAKE A TOKE (EMI Virgin, ASCAP/Cole-Clivilles,
ASCAP/Duranman, ASCAP/Chilean Swing, ASCAP)

46 TASTE YOUR LOVE (Zomba. ASCAP/Horace Brown
ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP/Clyde
Otis. ASCAP/WB, ASCAP/Stone Jam, ASCAP) WBM

61 TASTY (New Perspective, ASCAP)

52 THINKING ABOUT YOU (Nytasia. ASCAP/Ness. Nitty &
Capone, ASCAP/Warner Chappell. ASCAP/P-Man, BMI)

89 THIS LIL' GAME WE PLAY (Divided, BMI/Zomba
BMI/Ramal, BMi/Warner-Tamerlane, BMI)

63 THIS LOVE IS FOREVER (Power Players, BMI/Balanga,
BMI/Lakiva, ASCAP/Warner Chappell. ASCAP)

59 THROUGH THE RAIN (K-Jack Top 10. ASCAP/Neroses. ASCAP)

32 THUGGISH RUGGISH BONE (Ruthless Attack.
ASCAP/Dollarz-N-Sense, BMI/Keenu, BMI)

65 TIC TOC (LOTUG. ASCAP/Mariey Mar!. ASCAP/EMI
April. ASCAP) HL

28 TOOTSEE ROLL (Downlow Quad. BMI)

8

=

35
8

99
54
50
37
80
55
12
82
36
17
97
92

18
10

TURN IT UP (Flyte Tyme. ASCAP/EMI Apni. ASCAP/Ten-
Eight Tunes & Help The Bear, BM}/Bovina ASCAP) WBM
U WiLL KNOW (FROM JASON'S LYRIC) (Polygram,
ASCAP/Polygram int'l, ASCAP/Ah-choo, ASCAP/12 AM
ASCAP/Melodies Nside. ASCAP}

WHAT MAKES A MAN (WANNA CHEAT ON HIS
WOMAN) (MCA, ASCAP/Deedie Dee, ASCAP)

WHEN A MAN CRIES (areese. BMI)

WHEN CAN | SEE YOU (Sony, BMI/Ecaf BMI)

WHEN YOU NEED ME (MCA. ASCAP/Geffen,
ASCAP/Ronnie Onyx. ASCAP}

WHERE DID THE LOVE GO (SAY WHAT, SAY WHAT,
SAY WHAT?) (The Lady Roars. BMI/Amplified Isvanni.
BMI/T-girl, BMI/Warner-Tamerlane, BMI3 WBM
WHERE DID WE GO WRONG (ATV, BMI/Penny Funk. BMI)
WHERE {S MY LOVE? (Ecaf, BMI/Sony.
BMI/Rambush, ASCAP/MCA, ASCAP)

WHERE | WANNA BE BOY (Potential, BKI/Missjones.
BMI/Ron G, BMi)

WHY NOT TAKE ALL OF ME (Alvie's House. BMI)
WHY YOU WANAA PLAY ME OUT? (Brititf, ASCAP)
WITHOUT A DOUBT (Polygram Int'l, ASCAP/Peep Bo,
ASCAP/Morley, ASCAP/EMI April, ASCAP/Bavina, ASCAP)
WORD 1S BOND (Brand Nubian, ASCAP/Def Jam,
ASCAP/Rushtown. ASCAP/Average. ASCAP/Bug,
ASCAP/Joe's Songs, ASCAP)

YOUR LOVE IS A... (K&, BMI/Sony. ASCAP) HL

YOU WANT THIS/70’S LOVE GROOVE (Efack Ice
BMI/Stone Agate, BMI/Flyte Tyme. ASCAF/jobete,
ASCAP/EM! Aprit, ASCAP) WBM
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- COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
5 AND PROVIDED BY SoundScan
FOR WEEK ENDING DEC. 10, 1994 ™
49 | 4 49 61 | AARON HALL @ SiLAS 10810/MCA (9.98/15.98) THE TRUTH 7
- ZL 5 53 | 47 | 25 | PATTI LABELLE mCA 10870 (10 98/15.98) GEMS 7
x <~ | ¢ - =
28 |28 |22 | €5 | ARTIST TITLE | 52 51 | 40 | 26 | 22 | BIG MIKE @ RAP-A-LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS | 4
=2 |52 | ~= | 25 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ada 52 T m 55 T
R. * JIVE 41527 (10.98/15.98) 12 PLAY 1
* % * No. 1/Hot SHOT DEBUT* % %
53 | 42 | 3 13 | U.G.K. JIVE 41524 (8.98/15.98) SUPERTIGHT 9
NEW > 1 REDMAN RAL 523846*1SLAND (10.98/16.98) 1 week at No. 1 DARE 1Z A DARKSIDE 1 K.DEE
3 -
% % OREATEST GAINER & * * 94 71 45 4 LENCH MOB 1002 (10.98/16 98) g ASS, GAS OR CASH (NO ONE RIDES FOR FREE) | 37
(D] 6| — | 2 | SPICE 1 ave 1547 109815.98 AMERIKKKA'S NIGHTMARE | 7 55 | 54 | 51 | 27 | HEAVY D & THE BOYZ @ UPTOWN 10998*/NCA (10.98/15.98) NUTTIN'BUT LOVE | |
73] NEW D 1 1CE CUBE PRIORITY 57921 (10 98/16.98) BOOTIEGS BBSIDES || B 56 | 58 | 52 9 | KARYN WHITE WARIiIER BROS. 45400 (10.98/15.98) MAKE HIM DO RIGHT | 22
4 3 1 8 BARRY WHITE A&M 5401 15/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE 1 ST || 5SS MANE TRIACKS OTNrA SIACIE7825(010/98116158) UANEL !
5§ | 1 | — | 2 | METHOD MAN DEF JAWRAL 523838*/ISLAND (10.98/16.98) TicaL | 1 (88)| 70 | 79 | 106 | KENNY G A’ ARISTA 18606 (10981598 BREATHLESS | 2
3 6 1 | 13 | BOYZ Il MEN A" MOTOWN 0323 (10.98/16 98) 0l 53 | 50 | 53 | 4 | VICIQUS EPIC STREET 57857+/EPIC (9.98 EX/15.98) DESTINATION BROOKLYN | 45
7 1 2 | — | 2 | TLC LAFACE 25009/ARISTA {10.98/14.98) CRAZYSEXYCOOL | 2 60)| 64 | 58 | 14 | WHITEHEAD BROS. MOTOWN 0346 (9.98/13 98) SERIOUS | 35
8 4 2 6 | SOUNDTRACK DEATH ROW/INTERSCOPE 92484/AG (10 98/16,98) MURDER WAS THE CASE 1 61 | 46 | 46 5 | LIL 1/2 DEAD PRIORITY 53937* (9.98/15.98) THE DEAD HAS ARISEN | 39
9 5 3 6 SCARFACE RAP-A-LOT 39946*/NOO TRYSE (10 98/15.98) THE DIARY 2 62 56 50 13 | USHER LAFACE 26008/ARISTA (9.98/15.98) USHER | 25
10 7 6 9 SOUNDTRACK @ MERCURY 522915 (10 98 EQ/16.98) JASON'S LYRIC 1 63 | 57 | 40 5 FU-SCHNICKENS JIVE 41519+ (10.98/15.98) NERVOUS BREAKDOWN 19
NEW D 1 | SLICK RICK DEF JAM/RAL 523847 */ISLAND (10.98/16.98) BEHIND BARS | 11 64 | 65 | 78 | 105 | SOUNDTRACK A" ARISTA 18699" (10.98/15.98) THE BODYGUARD 1
2 | = 2 KENNY G ARISTA 18767 (10.98/16.98) MIRACLES: THE HOLIDAY ALBUM 12 65 | 68 | 63 | 53 | SALT-N-PEPA A’ NEXT PLATEAU/LONDON 828392*/ISLAND (10.98/16.98) VERY NECESSARY 6
13 8 7 3 SADE EPIC 66686* (1098 EQ/16.98) THE BEST OF SADE 7 66 | 51 43 8 NAJEE EmI 30789 (10.98/15.98) SHARE MY WORLD | 23
14 | 10 | 8 | 11 | ANITA BAKER A ELEKTRA 61555 (10.98/16.98) RHYTHM OF LOVE | 1 NEWP | | | VARIOUS ARTISTS ToMMYBOY 1109 (6.98/15.98) MTV PARTY TO GO VOLUME 6 | 67
15 | 12 | 10 | 9 | BRANDY @ ATLANTIC 82610/AG (9.98/15.98) BRANDY | 7 75 | 69 | 65 | MARIAH CAREY A’ coluwia 53205 (10.98 EQ/16.98) musicBox | |
23 | — | 2 | MARIAH CAREY columsi 64222 (10.98 EY16.98) MERRY CHRISTMAS | 16 89 | 59 | 42 | 5 | WILLIE D WRAP B1414ICHBAN (11 98/16.98) PLAY WITCHA MAMA | 31
13 12 23 | BLACKSTREET INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET 7 18 86 32 sggpr:gsgf;og%g;\;:&f?s;s AFRICA TO AMERICA: THE JOURNEY OF THE DRUM 15
NEW ) 1 PRINCE WARNER BROS. 45793" (10.98/16.98) PRINCE (THE BLACK ALBUM) | 18 SR S
14| 16 | 3 | SOUNDTRACK HOLLYWOOD 41536/IVE (10.98/16.98) A LOW DOWN DIRTY SHAME | 14 20 1 G 1 B | ON (T ER Y *VRGI a8 M e E] HEART OF AMAN | 47
12 70 B . !
20| 9 | 5 | 3 | KETHMURRAY o THE MOST BEAUTIFULLEST THING IN THIS WORLD | 5 e 4 M‘(\:B;:ATClEEAATES; 53:;58 “&/98 —— FORIESROL MY S
; . ING CMW @
21 | 15 | 15 | 12 | GERALD LEVERT @ EASTWEST 92416/AG (10.98/15.98) GROOVE ON 2 C AN EPIC STREET 57696+/EPIC (10.98 EQ/15.98) WE COME STRAPPED !
22 | 18 | 13 | 10 | LUTHER VANDROSS A LV 57775+EPIC (10,98 EQ/16.98) SONGS | ' 74 | 62 | 62 | 53 | SNOOP DOGGY DOGG A‘ DEATH ROW/INTERSCOPE 92279%/AG (10.98/15.98)  DOGGY STYLE | 1
BONE THUGS N HARMONY A [ 5 715 | 52 | 28 | 3 | GOLDY DANGEROUS 41554/JIVE (10.98/15.98) IN THE LAND OF FUNK | 28
23 1 16 | 11§ B | gimyess ssaerRELATVITY (7.98/12 98) B Ry e CoMETTAIR N =
{ 76 | 60 | 56 | 31 | OUTKAST @ LAFACE 26010*/ARISTA (9.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK | 3
24 11 — 2 CHANTE MOORE SILAS 11157/MCA (10.98/15.98) A LOVE SUPREME | 11
1 41 24 4 DA LENCH MOB STREET KNOWLEDGE 53939*/PRIORITY (10.98/16.98) PLANET OF DA APES 4
25 17 14 11 | THE NOTCRIOUS B.!.G. @ BAD BOY 73000* ARISTA (9.98/15.98) READY TO DIE 3 —
78 | 61 61 20 | ABOVE THE LAW RUTHLESS 5524*/RELATIVITY (9.98/16.98) UNCLE SAM'S CURSE 15
20 | 20 | 11 | GLADYS KNIGHT wca 10946 (10.98/15.98) JUSTFORYOU | 6 2
27 20 7 7 T T e e OTTeE] 5 19 76 66 14 | THE JERKY BOYS @ SELECT 92411* AG (10.98/15.98) THE JERKY BOYS 2 16
% X " . PETE ROCK & C.L. SMOOTH : 9—‘ 80 82 71 9 JOHNNY “GUITAR” WATSON wiLMA 71007*/BELLMARK (9.98/15.98) BOW WOW | 57
o o THE MAIN INGREDIENT
ELEKTRA 61661" (10.98/15.98) | 9 | — | 2 | J. LITTLE atiantic 82705/a6 (9.981598) PUTTIN' IT DOWN | 81
22 3§ ig ) el pee el ey pBCIEET Y AP ‘T B 4 82 80 83 28 NORMAN BROWN M0JAZZ 0301/MOTOWN (9.98/13 98) AFTER THE STORM 21
2 7 KEITH SWEAT @ ELEKTRA 61550 (10.98/16.98, GET UP ON IT
e L0 - 1 83 M| — 2 HOWARD HEWETT CALIBER 21008 (9.98/14.98) TSTIME | 74
:; % | 23 | 4| RB.L. POSSE INAMNUTES700(9.98/15.9) B RUTHLESS BY LAw | 23 84 | 73 | 73 | 11 | JONATHAN BUTLER MERCURY 522682 (10.98 EQ/15.98) HEAD TOHEAD | 32
24 4 BRAND NUBIAN ELEKTRA 61682 (10. . EVERYTHING IS EVERYT 13
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sence from the spotlight stems from
a bad first contract.

Says Dane, “I felt I wasn’t mak-
ing what 1 should have been mak-
ing, so I rebelled. I didn’t want to
make records at all. I learned more
about the business.”

After leaving Profile in 1991, he
signed with Rap-A-Lot Records
and moved to Houston.

“At first they were enthusiastic
about doing a Dana Dane project,”
he says. “But by the time I arrived,
they were going through structural
changes. Things took longer than

expected, and T was getting fed up.
I figured I had to make another
move.”

In January 1994, Dane re-relo-
cated to Los Angeles. There he met
label owner Battlecat, who signed
him to Lifestyles, which has a distri-
bution arrangement with Maverick.

Assuming his deal with Rap-A-
Lot was terminated, he began
tracking a new long-player. Unfor-
tunately, the contract was still in ef-
fect, and when Lifestyles/Maverick
began issuing “Record Jock” in
July 1994, it had to stop the presses

when Rap-A-Lot protested.

“It took a minute—about 2%
months—to get [Rap-A-Lot] out of
the way,” Dane says. The single was
re-released Nov. 29.

“Record Jock” deals with sack-
chasers—women who become at-
tracted to famous names, not per-
s0ns.

Dane says, “When I would go to
clubs without my Kangol cap, suit,
and glasses-—not looking like Dana
Dane—I would try to rap to girls
and they would be like, ‘Puleez!” Af-
ter I got off the mike at the end of

child abuse. Dane developed the
idea from television. “One day there
were so many news stories about
child molestation, I had to touch on
the subject,” he says. “Hopefully,
the song will cause some kid who
has been abused to speak up and
tell somebody.”

Maverick is building an aware-
ness campaign for Dane using
street promotion teams that issue
stickers, T-shirts, and album sam-
plers at colleges, hair salons, retail
stores, and other public centers.

(Continued on next page)

the night and they found out I was
Danu Dane, the same girls would
come back wanting to give me play.
That’s the idea behind the song.”

Another track, “Nina,” leads lis-
teners into believing the song is
about a girl and her p-whipped man.
In faet, it’s about a brother who al-
lows his gat to dominate his life-
style.

“I like writing songs that leave a
lot to the listener’s imagination,”
says Dane.

“Chester,” the most serious song
on “Rollin’,” takes on the issue of
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HOT STEPPERS: In only its fifth week on the Hot R&B Singles chart,
“Creep” by TLC (LaFace) slips into the No. 1 position this week. It has
the largest increase in total points on the entire chart, and is likely to hang
around at the top for a couple of weeks. However, the competition is stiff.
“Before I Let You Go” by Blackstreet (Interscope) has the second-largest
increase in total points and secures its position as a serious contender for
No. 1 with major gains in both sales and airplay. “On Bended Knee” by
Boyz II Men (Motown) is also a serious contender, but may be hurt by the
popularity of their album’s first single, “I'll Make Love To You.”

SECOND COMING: You may have noticed that we have switched the or-
der of Toni Braxton's double-sided single “I Belong To You”/“How Many
Ways” (LaFace). This was done because the airplay on “I Belong To You”
has exploded, and is now bigger than “How Many Ways.” Now that the re-
mix of “I Belong” is available commercially, sales of this single have started
to pick up again. “I Belong” is No. 1 at WMYK Norfolk, Va., and top 10
at 10 others, including WJLB Detroit, WUSL Philadelphia, and WZFX
Fayetteville, N.C.

PROVE IT: Nicci, Maxee, and Mimi, aka Brownstone, continue to climb
up the chart with “If You Love Me” (MJJ/Epic). These newcomers are prov-
ing their talent. When they auditioned for Michael Jackson, it took only
one a cappella song to convince Jackson to sign the act to his MJJ Music
label. “If You Love Me,” which anyone who ever thought she was in love
can relate to, was written by Nicci and Gordon Chambers, who is the enter-
tainment editor for Essence magazine. (They did a great job.) “If You Love
Me” is No. 1 at KTOW Tulsa, Okla., and top 10 at 15 other stations, inelud-
ing WGCI Chicago, WKKV Milwaukee, and WCDX Richmond, Va.

COMING ON STRONG: “I Apologize” by Anita Baker (KastWest) debuts
at No. 15 on the R&B singles chart, earning the Hot Shot Debut honor.
This track has been a favorite at radio since the release of her current al-
bum. In its first week as a single, “I Apologize” is already No. 1 at WWIN
Baltimore and top five at seven other stations, including WDZZ Flint,
Mich.; WJLB Detroit; and WKYS Washington, D.C.

RECORDS TO WATCH: “Can I Stay With You” by Karyn White (Warner
Bros.) gets a boost in airplay, giving it the Greatest Gainer/Airplay award.
It moves into top 10 rotation at WVEE Atlanta and WFLM West Palm
Beach, Fla., and is breaking fast at the following stations: WQMG Greens-
boro, N.C.; WWWZ Charleston, S.C.; WHRK Mempbhis; and WDZZ Flint,
Mich. With a 28% increase in sales, “Bring The Pain” by Method Man (Def
Jam) wins the Greatest Gainer/Sales honor.

RA_PPIN‘ IT UP: This week’s Hot Shot Debut on the Top R&B Albums
chart is “Dare Iz A Darkside” by Redman (RAL), debuting at No. 1. This
is the sixth week in a row that a rap record has been the Hot Shot Debut.
“Amerikka’s Nightmare” by Spice 1 (Jive) makes a huge jump, 63-2, earn-
ing Greatest Gainer honors. Meanwhile, Ice Cube is back again with “Boot-
legs & B-Sides,” debuting at No. 3. Another long-awaited release is “Behind
Bars” by Slick Rick (Def Jam), which debuts at No. 11.

R&B
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(Continued from preceding page)

Also the label has been mailing out
postcards.

The video for “Record Jock” was
lensed by director Fab 5 Freddy,
who also appears in the clip.

According to Ed Strickland,
Maverick’s VP of urban marketing
and promotion, the single is receiv-
ing mix-show airplay around the
country. It received 25 spins at
WZAK Cleveland during the week
ending Nov. 28, according to Broad-
cast Data Systems.

“Because of the [Rap-A-Lot] le-
gal tangle, we had to move at an ac-
celerated pace,” Strickland says.

only in the best light.

In the overcrowded rap market-
place, where more and more quality
records are competing for the same
dollars, artists should be building
bonds of love, not warring.

Record labels, concert promoters,
and other entertainment profession-
als don’t have to put up with static
from talent. They can function suc-
cessfully with or without contribu-
tions from any one performer—un-
less he or she is a bona-fide

superstar. And one hit single or even
a few gold albums doesn’t qualify one
for membership in that select group.

Besides making great recordings,
performers who become superstars
do so through positive interaction
with personnel {from labels, retailers,
editors, booking agents, program di-
rectors, etc. These people carn make
or break an artist, and all contenders
in the fame game should always in-
gratiate themselves with fans while
going out of their way to meet key
players in every town they visit.

Making it to the top is an everyday
struggle. Don't let anyone fool you:
Being a nice guy does help one finish
first.

‘ground to make up.”

“We did a 10-week setup in five
weeks.”

Says Dane, “I've been missing in
action in the music industry for a
few years now, so I've got a lot of

WHETHER IT"S THROUGH
careful whispers of record company
Deep Throats, party conversations,
or newspaper headlines, this col-
umn constantly receives reports of
rappers acting up, going off, or
showing out.

We hear about MCs cursing radio
jocks on the air, threatening label
executives in their offices, bullying
journalists over the telephone, and
wrecking concert stages when audi-
ences don’t respond enthusiasti-
cally.

These artists are simply biting
the hands that feed them.

The record industry refers to cas-
settes, compact dises, and 12-inch
vinyl as “product.” But performers
should view themselves as the prod-
uct and should conduct themselves

Making A Big Mark. Bad Boy/Arista artist The Notorious B.1.G. signs autographs
at the Tower Records store at 4th Street and Broadway in New York. “Big Poppa”
is the current single from the rapper’s debut album, “Ready To Die."” Sitting at

the booth, from left, are Sean “Puffy” Combs, president of Bad Boy; B.l.G.; and
artist manager Mark Pitts. The event was sponsored by WQHT (Hot 97) New York.
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by Jeff Levenson

THIS YEAR’S Thelonious Monk Instrumental Competi-
tion, the annual event in Washington that has become the
jazz equivalent of the Van Cliburn, was devoted to vocal-
ists. It demonstrated more about the state of jazz singing
than anyone expected.

What it revealed is that vocalists, by and large, are not
up to their counterparts on other instruments. In recent
years, the competition has produced the likes of Joshua
Redman, Marcus Roberts, Ryan Kisor, and Jacky Ter-
rasson—winners all, who awakened the ears of A&R men
and record executives virtually the instant they took the
stage at their respective showdowns.

However, this vocal event, which featured 11 semifinal-
ists and ultimately one winner—Sara Lazarus, who has
obvious talent yet showed little readiness for a big-league
contract—exposed the verity that jazz singers might be
the least musicianly of all the young entrants in these com-
petitions.

It’s not altogether clear why, though one theory is that
singers can practice their craft without a total devotion to
the discipline of music. Imagine saxophonists, trumpeters,
or pianists making it to the finals without having the verbal
skills to communicate with their backing bands (as was the
case with a number of singers). Imagine, as well, a group
of those musicians playing the same instrument, living and
working in the same city, yet making it to the final stages
of the competition without ever hearing about or knowing

one another (this, too, occurred with the singers).

Vocalists, it seems, can achieve a respectable acceptance
even without & rigorous education or the requirement that
they woodshed and develop alongside like-minded col-
leagues. The same is not true for their instrument-playing
counterparts.

Add to the mix the economic reality that good singers
can opt tor a career singing music far less demanding and
considerably more rewarding than jazz. (Interestingly,
singers of pop-jazz were not found at the competition.
That’s probably because the event’s rules and framework
involve vocal selections drawn from the traditional canon,
and because this competition is about jazz, sans its hyphen-
ated variants.)

All this isn’t meant to suggest that the Monk voealists
were bad. On the contrary, Lazarus, along with second-
and third-place finishers Lisa Henry and Carolyn Leon-
hart, showed poise and training. Henry seemed most se-
cure delivering her belt-from-the-heart, give-’em-what-
they-came-to-hear form of entertainment. And Leonhart,
perhaps the most musical of the three, possessed a reedy
voice that was deceptively expressive yet somewhat
weightless compared to her rivals.

Lazarus was the crowd’s clear favorite, a fact that must
have swayed judges Abbey Lincoln, Jimmy Scott, Jon
Hendricks, Dianne Reeves, Cleo Laine, and Shirley
Horn, though their ultimate decisions were not out of left
field. The one-two-three finish of the finalists paralleled my
scorecard and those of almost everyone I surveyed.

What to make of all this? That singers who sing well
don’t necessarily want to sing jazz. That Billie, Sarah,
Ella, and Carmen won't be losing their places in jazz’s his-
torical food chain any time soon. And that the Thelonious
Monk Institute, with its charter to discover, promote, and
advance the careers of young jazz talent, should carry on
with its work—even when the budding new stars of our in-
dustry’s constellation show promise that’s barely a flicker.
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Preparations For Dance Summit In ngh Gear

IT 'S ALMOST SHOWTIME: While
many of our colleagues are winding
down for a holiday breather from busi-
ness, we are in a seemingly endless
flurry of preparations for the 2nd Bill-
board Dance Music Summit, set for
Jan. 18-20 at the ANA Hotel in San
Francisco. If much early interest is an
accurate indication of how the confer-
ence will turn out, then this year’s
event promises to be productive, con-
structive, and lots of fun.

The discussion groups and work-
shops have the potential to become use-
ful forums for information, contro-
versy, and affirmation. Meetings will
cover nuts-and-bolts business matters
like finding independent distribution,
assembling compilations, and licensing
tracks to and from companies abroad;
creative issues like writing viable dance
songs and the future of remixing and
produection; and political and spiritu-
ally-rooted subjects like the role of
women in the dance scene, aleohol and
drug dependency, and even the Zen of
working in clubland. The Billboard
Classroom Series will instruet on how
to choose an indie promoter, find
proper legal counsel, and set up a label.

Each group will be facilitated by
prominent figures from both sides of
the Atlantic. Already confirmed to lead
groups are MCA UK. A&R executive
Steve Wolfe, Epic dance/crossover
honcho Frank Ceraolo, Tribal Amer-
ica label head Rob DiStefano, Moon-
shine Records promoter Stephanie
Smiley, Elektra recording artist
Moby, producer David Morales, and
BMG Musie U.K. creative manager
Mike Sefton, among numerous others.

The performer and DJ showcases
are also shaping up nicely. The closing-
night soirée boasts keynote speaker
Frankie Knuckles and singer
Adeva—all on the same night that Boy
George makes his U.S. debut as a club
jock. Artist/producer Adeva will pre-
miere cuts from her hotly anticipated
Virgin album “Welcome To The Real
World.” Though the shows are still be-
ing booked, those confirmed to appear
include the Angel, Living Joy, Mi-
chelle Weeks, and Meechie. DeCon-
struction label heads Keith Black-
hurst and Pete Hadfield, who will also
deliver a keynote address at the con-
fab, will host an evening of acts from
the label’s roster, including the Grid.

The opening-night bash, dubbed “Di-
vas Unplugged,” will feature Kristine
W., Eve Gallagher, Jimmy Somer-
ville, Joi Cardwell, Saundra Wil-
liams, and Dajae singing their hits in
a cabaret setting, accompanied by pi-
ano, violin, acoustic guitar, and live per-
cussion. Producer Bill Coleman will
provide plenty of vibeology from be-
hind the turntables. We have a few sur-
prises up our sleeves for this very spe-
cial evening.

An interesting new element to this
year’s summit will be Clubland '95: Bill-
board’s Sound, Light, and Merchandise
Expo, a forum where equipment manu-
facturers, marketing and merchandis-
ing companies, and other assorted club-
related businesses can showcase their
wares. For further details, contact
Vince Beese at 212-536-5062. Call
Maureen Ryan at 212-536-5002 for

by Larry Flick

registration info, and be sure to follow
this space for other summit-related
news as it develops.

'N THE MIX: Regular readers of this
column are well aware of how deeply
we worship the talent of Chicago house
legend Maurice Joshua; therefore,
you should be far from surprised at the
accolades bestowed after an initial spin
through his “House 101” EP. Just ship-
ped by Vibe Music, each of the three
cuts solidifies our longtime belief that
Mr. Thing needs to focus on putting to-
gether the full-length album he has
been promising for a while now. “I Got
The Music” captures the energy and
tone of the Salsoul era without getting
overly nostalgic, while “Tell Me” is a
lush’n’lovely anthem of peak-hour pro-
portions. However, DJs are likely to
spend more time spinning “I Can’t Un-
derstand,” a slammer urged on by a
tense voeal sample that begs for lyrical
accompaniment. We cannot stop gag-
ging with glee.

Rio & Mars are beginning to cause
a minor stir overseas with “Boy I Gotta
have You,” a joyful spree through the
lanid of hi-NRG. Although t'would have
been nicer to get a song with more than
a hook and some diva vamping, there is
no denying that this track is instantly
infectious and loads of wigglin’ good
fun. Diddy’s mixes, which are grate-
fully mindful of the original melody, are
the programming ticket. A harder-
edged bassline would make this Dome-

High On Cookies. Members of Urban
Cookie Collective recently invaded
Billboard’s New York office to unveil
remixes of the act’s new single, “High
On A Happy Vibe,” which is also the
title of the group’s Radikal Records
debut album. The track has been
reinterpreted by Doc Baron, and will
court DJs in both house and hi-NRG
sectors. The act is coming to the end
of its first world tour, and will enter the
studio to write and record a new album
early next year. Pictured, from left, are
Rohan Heath and Diane Charlemange.
(Photo: Andyman)

EMI UK. release more accessible to a
larger audience. Food for thought.

Jazz saxophonist Richard Elliot
takes his first steps into the house
arena with “So Special,” a genius col-
laboration with club pioneer Todd
Terry on Blue Note Records. The pair
has found a comfy middle ground be-
tween the two genres, weaving a com-
plex, insinuating instrumental that per-
colates with highly programmable
percussion breaks and fluid, artful sax
riffs. Each of the single’s three power-
ful versions provides a refreshing and
sophisticated break from typical club
fare. Wouldn’t an entire album of this
kind of material be revolutionary?

Folks who fancy an occasional foray
into reggae territory should take a dip
into the warm and caressing vibes of
“Breathe Again,” a wriggling version of
Toni Braxton'’s recent pop hit covered
by Sweet-Tea. Produced astutely by
Bobby Konders, the track has an ar-
rangement that pops with staceato
rhythms and a playful chat cameo by
Baja Jedd. The melody is executed
with a minimalist sensibility, underlin-
ing Sweet-Tea’s engaging vocal with
spare synth pulses. This killer Relativ-
ity release is made for the urban set
and DJs who are bold enough to rattle
house affairs with something spicy.

DJ Keith Morantz and keyboardist
Mark Schaefer make a fine first im-
pression under the name Sticks &
Stones with “Give It To Me,” a tribal
kicker that stomps with exhausting en-
ergy, African-rooted chants, and a pot
full of ear-catching sound effects.
Strietly for the dubby at heart, we are
connecting most with the “Ookie
Ookie” and “Enchanted Forest” mixes.
Stay aware of these two—they show a
lot of promise. “Give It To Me” is avail-
able on Hardbeat Records, which is
based in Orange, Calif.

SMELLS LIKE ABIGAIL: On her
full-length Klone U.K. debut, “Feel
Good,” elfin hi-NRG singer Abigail
succeeds in meeting the enduring club
subgenre’s curious demand for familiar
cover tunes, while sprinkling the rest of
the set with the kinds of original com-
positions that can spark crossover in-
terest from mainstream house and top
40 sectors.

Under the production guidance of
Euro-disco kingpin Ian Anthony Ste-
phens, she brilliantly recasts Nir-
vana’s hit “Smells Like Teen Spirit”
into a turbulent and ominous battle ery
delivered from the mouth of a street
kid, a novel interpretation of the
grunge-pop anthem. She also injects
k.d. lang’s “Constant Craving” and
Tanita Tikaram’s “Twist In My Sobri-
ety” with a sexual subtext underplayed
in the original recordings.

The future of Abigail’s career lies in

‘the potency of “Don’t You Wanna

Know,” “How Can You Call It Love,”
and the title cut, all of which allow her
to display an intriguing vocal style and
phrasing that does not invite compari-
sons to famous others. In this context,
she sashays over Stephens’ trance-
coated rhythms with notable confi-
dence that ain’t bad for a singer who
first stood before a real mike only last
year.

The |nner C|rcle Venerable dance music indie Strictly Rhythm Records
gathered its inner circle of producers for its annual celebration of the label’s
success. The event, held at the legendary Friars Club in New York, was a who's-
who of club innovators and tastemakers. Shown in the back row, from left, are
Tom Wada, Strictly Rhythm label manager, Japan; Phil Cheeseman, Strictly
Rhythm label manager, Europe; “Littie” Louie Vega; Shank Thompson; Roger
Sanchez; Armand Van Helden; and Paul Scott. In the front row, from left, are Erick
Morillo; George Morel; Mark Finkelstein, president of Strictly Rhythm; Gladys
Pizarro, VP of A&R at Strictly Rhythm; and Bari G., VP of promotion at Stnctly
Rhythm. Also in the house, but not pictured, was DJ Pierre.

“Feel Good” has been licensed for
the States by ZYX Records, and will be
released here during the first quarter
of ’95. Fresh mixes of “Don’t You
Wanna Know” will precede the project.
With it placed in the highly ecapable
promotional care of ZYX executive
Harry Frank Towers, we hope it
reaches the audience it deserves.

SIDEWALK TALK: Look for Gloria
Estefan’s revived popularity among
clubsters continues as she climbs to
new heights with the upcoming “Ever-
lasting Love,” a buoyant, NRGetic ren-
dition of Carl Carlton’s pop evergreen
from her “Hold Me, Thrill Me, Kiss
Me” collection. The lads from Love To
Infinity assure their future as top-shelf
producers with a double-pack of inter-
pretations that run a stylistic gamut

e Dance
Rreakouts

FOR WEEK ENDING DEC. 10,1994

CLUB PLAY

. CALL ME DEEE-UITE ELExTRA

. | GET LIFTED BARBARA TUCKER
STRICTLY RHYTHM
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. LEGEND HOUSE OF PAIN tommy oy
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MACHINE) CRESCENT MOON

. PIMP OF THE YEAR DRU DOWN
RELATIVITY

. MISSING EVERYTHING BUT THE
GIRL ATLANTIC
5. EIGHTEEN STRINGS TINMAN Frrr
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

from frothy disco to assertive deep-
house, with a splash of trance drama
added for good measure. There is
something for just about everyone here,
though we confess to bonding most with
the Classic Paradise version, which
swirls with lush strings and a rush of
choral chants. Also contributing re-
mixes are Daniel Abraham, who deliv-
ers a top 40 version that tingles with
chiming synths, and Tony Moran, who
deserves praise for successfully making
the transition away from the narrow
freestyle category with material that
embraces pop, house, and hip-hop ideas

.. Glad to note that eternally fierce
diva Shawn Christopher has inked a
recording deal with Chicago’s up-and-
coming Rama Records. The voice be-
hind such classies as “Another Sleep-
less Night” and the more recent Cham-
pion UK. smash “Make My Love” has
been unsigned in this country for far
too long. She will enter the studio to cut
new material shortly ... Also hitting
the comeback trail is Canadian pro-
ducer/artist Barry Harris, who has put
his act Kon Kan behind to explore in-
teresting new options as one-half of Top
Kat. The duo, which also boasts the tal-
ents of DJ Terry Kelly, is climbing
Canada’s national dance charts with a
three-track 12-inch single that includes
the fab, NRGetic, and U.S.-friendly
“I'm Goin’ Crazy.” An album is due next
month on A&M Canada, though Top
Kat is seeking a deal here. By all
means, check it out ... Veteran pro-
ducer/DJ Frangois Kervorkian is
basking in the props bestowed upon
“Downtime,” the debut of electronie
dance/pop trio Floppy Sounds, re-
leased on his new independent, Wave
Records. Despite its ambient roots, the
album mines fresh new ground with ag-
gressive basslines that anchor dubby
and intricate melodies. Connect with
“Deliverance” and “The Sprawl,” which
are iced with slicing guitars and reedy
horn bits. Sumptuous mind food. We
are anxiously awaiting Kervorkian’s
own first project on Wave.
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* %k x NO.1 x x % * %% NO.1 % % %
1 2 4 i EXCITED eric 77720 1 week at No. 1 & M PEOPLE 1 1 — 2 CREEP (M) (T} LAFACE 2-4088/ARISTA 2 weeks 2t No. 1 & TLC
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3 3 3 9 | RUNNIN AWAY AVENUE 76027/RHINO © NICOLE D1 7 20 | ANOTHER NIGHT (M) (T} ARISTA 1-2725 © REAL MCCOY
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8 6 2 10 | DREAMER mca 54922 LIVIN' JOY 7 8 13 | 7 | THE MOST BEAUTIFULLEST THING IN THIS WORLD (M) (T) (X) JiVE 42248 @ KEITH MURRAY

@[ 9w | 7| RELEASE ME nororious 300 ® INDUSTRY % %« HOT SHOT DEBUT * * %

12 | 15 | 30 | RAPTURE CHRYSALIS 58277/EM) # BLONDIE NEWD | | | SHAME ()00 HOLLYWOOD 42268/VE ® ZHANE
1 |14 | 14 ] 7 | TELLMEswiio0 KLEO (3)| NEWP | 1 | TAKE YOU THERE (1 eLekTRa 66181 @ PETE ROCK & C.L. SMOOTH
12 11 10 8 EVERYTHING IS GONNA BE ALRIGHT PERSPECTIVE 7475/A8M @ SOUNDS OF BLACKNESS | 15 I _ 2 HOW MANY WAYS/I BELONG TO YOU (M) () (X) LAFACE 2-4030/ARISTA © TONI BRAXTON
13 8 8 10 TURN THE BEAT AROUND CRESCENT MOON/EPIC SOUNDTRAX 77631/EPIC @ GLORIA ESTEFAN

@ NEW ) 1 BEFORE | LET YOU GO (M) (T) (X) INTERSCOPE 95805/AG ® BLACKSTREET

14 18] 23 6 | GROOVE OF LOVE GASOLINE ALLEY 54930/MCA ® EBONY VIBE EVERLASTING (E.V.E.)

12 13 8 3 BEHIND BARS (T) DEF JAM/RAL 851 06 1/ISLAND @ SLICK RICK
15| 19 | 28 4 MAMA SAID VIRGIN 38460 ® CARLEEN ANDERSON =

13 11 9 12 | WANNA BE DOWN () (X) ATLANTIC 85640/AG & BRANDY
16 13 5 10 | REACH GRP 4019/MCA PATTI AUSTIN T -

14 10 10 9 TURN THE BEAT AROUND (7} (x) CRESCENT MOON/EPIC SOUNDTRAX 77631/EPIC @ GLORIA ESTEFAN
17 | 16 | 12 | 9 | COME TAKE CONTROL LOGIC 62971/RCA © SOUND FACTORY

15 19 15 24 | TAKE IT EASY (M) (T) WEEDED 20094/NERVOUS @ MAD LION
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19 11519 | Ul | ABSOLUTELY FABULOUS ew provo ¢ PET SHOP BOYS | 17 | 14 | 12 | 15 | SHORT DICK MAN () (T) % DJ WORLD 11470 ® 20 FINGERS
QO | 26 | 29 | 5 | 1LKE T cowmomrrees S THE BUACKOUTALLSTARS | [T8)| 21 | 18 | 4 | THE RHYTHM OF THE NIGHT ) o casTweST 95808AG CORONA
@ 28 | 48 | 3 | THERHYTHM OF THE NIGHT EASTWEST 95808 CORONA |19 | 16 | 22 | 6 | BLACK COFFEE (o UPTowN sag3zmca @ HEAVY D & THE BOYZ
22 | 22§ 3 5 | HERE COMES THE HOTSTEPPER COLUMBIA 77602 @ INI KAMOZE 2 | 9 11 4 | BE HAPPY (1) UPTOWN 54928MCA © MARY J. BLIGE
Z)| 32 | 41 | 3 | FEELING SO REAL ELEKTRA 66150 MOBY | 21 [ 12 | 16 | 3 | SCALP DEM 1) ) coLumeia 77648 ® SUPER CAT
zi g: i; : ::\:B’:)i:::’;:LPSZTZTT/SIRE 41764/WARNER BROS. EE—— P’U;\I/:\t 2 '8 ° 5 MELODY OF LOVE TWPINHUR BE LOVED) ) 0 ) MeRCuRy 8% 357 DONNA SUMMER
= - 2| NEWD 1 | GET THE GIRL/LATER ON (T) (X) HOLLYWOOD 42256/JIVE @ SOULS OF MISCHIEF/CASUAL
26)| 31 | 33 | 4 | CLUBLIFE (IT'S THE MUSIC) pE€p cRaP 30080/CRAP URBAN MOTION PROJECT 11| % | 2 | 19 7 | YOU WANT THIS/70'S LOVE GROOVE (v (1 () vinGrm 38455 S T
2D)| 36 | 44 | 3 | LAY DOWN YOUR PAIN 0GC 22003/GEFFEN ONIICRITRS 25 | 20 | 21 | 8 | TICTOC (a7 PENDULUM S8226EMI @ LORDS OF THE UNDERGROUND
* ¥ * POWER PICK* % % . 38 | 28 | 4 | ExcITED m wepic 77720 @ M PEOPLE
38 | — | 2 | YOU WANT THIS viraIN 38455 ® JANET JACKSON @l s | 2 9 | FAALL Y'ALL (M) (T) (X) SO SO DEF/CHADS 77593/COLUMBIA @ DA BRAT
29 |17 | 13 9 [ YOU MAKE ME FEEL (MIGHTY REAL) 550 MUSIC 77667/EPIC SANDRA BERNHARD 2| — 2 DO YOU SEE (T) VIOLATOR/RAL 853 963/ISLAND & WARREN G
30 | 21 | 22 | 14 | MOVE ON BABY LONDON 857 713 @ CAPPELLA 35 [ 29 | 4 | TAKE A TOKE-THE REMIX (M) (T) (x) COLUMBIA 77742 @ C+C MUSIC FACTORY FEATURING TRILOGY
31 [ 35 | 40 | 5 | MISHALE meTRo 8LUE PROMOCAPITOL ANDRU DONALDS 01 B |2 | 8 | BREAKDOWN 1) v 42243 & FUSCHNICKENS
32 | 23 | 17 | 11 | YOUBRING ME JOY STRICTLY RHYTHM 12275 RHYTHM FACTOR (D] 40 | 2 | 13 [ BUCK EM DOWN () () WRECK 20100NERVOUS © BLACK MOON
@D 42 | — | 2 | witcH DokToR strictLy rtviem 12295 ARMAND VAN HELDEN 32 | 26 | 23 | 23 | TOOTSEE ROLL (M) (1) (X) RIP-T 6902 _®69BOYZ
M| 2 18 11 | HUNGAH WARNER BROS. 41615 © KARYN WHITE 3)| 36 | 35 | 33 | 100% PURE LOVE (M) (T) (X) MERCURY 858 485 ® CRYSTAL WATERS
35 | 30 | 24 | 10 | HAND IN HAND (LOOKING FOR SWEET INSPIRATION) EASTWEST 95843 © OPUS IlI 4)| 42 | 30 | 9 | DREAMER (1)) McA 54922 LIVIN' JOY
3% | 38 | 25 8 COWGIRL WAX TRAX 87 18/TVT © UNDERWORLD |17 2 7 WORD IS BOND (M) (T) ELEKTRA 66191 @ BRAND NUBIAN
31 [ » | 1 12 | WHAT | NEED MERCURY 858 927 CRYSTAL WATERS 6 [ 29 | 24 6 YOU CAN’T STOP THE PROPHET (T) PAYDAY 120 046/FFRR © JERU THE DAMAJA
_ 44 | — | 2 | JAMBALA CRESCENT MOON/EPIC SOUNDTRAX 77707/EPIC MSM (MIAMI SOUND MACHINE) (3D | REENTRY | 2 | MOVE ON BABY m) o Lonbon 857 713 ® CAPPELLA
39 | 40 | 46 5 | CONFIDE IN ME iMaGo 25083 @ KYLIE MINOGUE NEW ) 1 DOWN 4 WHATEVA (T) (X) POCKET TOWN 42260/IVE © NUTTIN' NYCE
0 [ 47 | — 2 UNDERGROUND EMOTIVE 760 HEAD RUSH 39| 27 17 5 ONE LOVE (M) (T) (X) COLUMBIA 77673 @ NAS
* % % HOT SHOT DEBUT* * % 40 24 14 6 LIVING IN DANGER (M) (T) (X} ARISTA 1-2774 @ ACE OF BASE

NEW p 1 | AwAY FROM HOME LoGic 53004  DR. ALBAN NEW p 1| BORN TO LIVE (1) (x) WILD PITCH 58312/EMI ®0.C.

NEW p 1 FUNKY JUMPY MUSIC MAX 2016 THE CHOSEN FEW @ RE-ENTRY 14 | JUICY/UNBELIEVABLE (M) (T) BAD BOY 7-9006/ARISTA @ THE NOTORIOUS B.1.G.
43 | 41 | 42 | 5 | THE BIG MAGIC MIND FOOD 003 DRIFTWOOD 4:- 0 [ — [ 2 [ wrv kv aomoorearesos ¢ 69 BOYZ
4 | 39 | 35 6 THE REAL THING MAX 127 @ TONY DI BART 44) NEW p> 1 CONSTANTLY (T) (X) MCA 54949 @ IMMATURE
45)| NEW D) 1 CHANGE MAXI 2019 DAPHNE 45 33 I 49 6 PROMISE ME (M) (T) (x) METROPOLITAN 3001 LIL SUzZY
46) | NEWD | 1 | TAKE A TOKE-THE REMIX coLumein 77742 @ C+C MUSIC FACTORY FEATURING TRILOGY NEW ) I | WHUTCHA WANT? (1) PROFILE 7426 ® NINE
47 | 20 | 16 | 13 | TEMPTED KINETIC/SIRE 41612/WARNER BROS.  WATERLILLIES 41 | 37 | — | 2 | oNBENDED KNEE 1 vorown 860 245 @ BOYZ Il MEN
48 | 46 | 49 | 3 | MAKE IT RIGHT GIANT PROMOMWARNER BROS. LISA STANSFIELD NEWDP | 1 | SURESHOT M) () CAPITOL 58226 # BEASTIE BOYS
49 | 43 | 8 MEDLEY:AQUARIUS/LET THE SUN... EPIC SOUNDTRAX 77647/EPIC THE FIFTH DIMENSION RE-ENTRY 3 ROUND & ROUND (M) (T) (X) SUNSHINE 823 @ MIRANDA
NEW ) 1 | LUCKY YOU TRAUMA 51002 ® THE LIGHTNING SEEDS 50 [ 47 ’ Lz 3 | DAAAM! (M (X LOUD 64202/RCA © THA ALKAHOLIKS

O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1994, Billboard/BPI Communications.
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Liberty Dials Up Unique Promo For New Album

B BY PETER CRONIN

NASHVILLE—Shenandoah fans are
in for a couple of surprises when they
pick up “In The Vicinity Of The Heart,”
the band’s recently released new al-
bum. Not only will they see another la-
bel’s logo on the outside (the band re-
cently moved from RCA to Liberty),
thev’ll also receive a “Shenandoah Pre-
Paid Phone Card.”

Also known as debit cards, the wal-
let-sized promotional extras are embla-
zoned with a four-color photo of the
band on one side and specific calling in-
structions on the other. Also included is
a postage-paid form that consumers can
mail or fax back to activate the card,
and an 800 number they can call to hear
a greeting from the band members. The
materials are inserted in each of
175,000 albums initially shipped.

Dannie Hill, VP of Nashville-based
MPH Communications, says customers
can save up to 50% of the cost of calls
on most available calling cards when
they use this new pre-paid variety.

“If you have a Master Card or Visa
and a Shenandoah calling card, you call
an 800 number and say, ‘Here's my PIN
number, charge 10 minutes of calling
time to my Visa,”” Hill says. “You pay
the entire amount right there, and ev-
ery time you make a call, there’s an au-
dio prompt telling you how much time
you have left.”

This joint effort between Liberty
Records, MPH Promotions, and Shen-

& MUSIC

andoah marks the first time the pre-
paid calling card, already in wide use in
European countries, is being used as a
record promotional tool in this country.

When he was first approached last
July by Shenandoah manager Bill
Carter about the idea of a debit card-
based promotion, Liberty records VP of
sales and marketing Bob Freese was al-
ready vaguely familiar with the concept
from a successful European promotion
his company had run with Garth
Brooks.

“Mainly, I'd heard about these cards
in regard to Garth in Europe through
[Liberty VP of international] Cindy
Wilson,” says Freese. “She told us the
cards have been rolling in Europe for
a few years, and we may be just a min-
ute or two ahead of these things becom-
ing a very popular item here in the
Uus”

Assuming that all goes as planned
with this initial calling card promotion,
Freese intends to continue using the
new promotional tool. A yearlong radio
promotion around the Shenandoah card
is ready to roll out, and plans are al-
ready under way for future tie-ins at re-
tail. Freese sees all these steps as nec-
essary in the face of the current
bottleneck of new releases at country
radio.

“Radio is doing everything it can, but
there’s only so much they can play,”
Freese says. “We need to partner up
with retail and find ways to get the con-
sumer excited about the musie.”

Arista’s DuBois To Keynote
NARAS Music Video Confah

NASHVILLE—The Nashville chapter
of NARAS will stage “This Business Of
Making Musice Videos” on Wednesday,
Dec. 7 at Loews Vanderbilt Plaza.
Sponsored by NationsBank, the semi-
nar costs $15 for NARAS members
and $20 for others.

Registration will start at 1:30 p.m.
Tim DuBois, president of Arista Rec-
ords/Nashville, will give the keynote
speech at 2 p.m.

DuBois also will appear on the Label
Perspective panel, set to run from 2:15-
3:30 p.m. The panel will be moderated
by Cynthia Biedermann, of High Five
Productions, and will also include Jan-
ice Azrak, Warner Bros.; Allen Butler,

Sony; Thom Schuyler, RCA; Mary Ha-
milton, RCA; Walt Wilson, MCA;
Joanna Carter, Liberty; and RCA art-
ist Martina McBride.

George Flanigen of Deaton Flanigen
will moderate the Production Perspec-
tive panel from 3:45-5 p.m. Panelists
are Martin Fischer, High Five Produc-
tions; John Lloyd Miller, Scene Three;
Janet Rickman, MCA; Jim Shea and
Brent Hedgcock, Planet Productions;
Clarke Gallivan, Studio Productions;
Traci Todd, CMT/TNN; and Robert
Deaton, Deaton Flanigen.

Participants will answers questions
from 5-6 p.m., and a reception will be
held from 6-7 pm.  EDWARD MORRIS

Bowing Out. Some noted Nashville ladies said farewell to Dick Heard at a party
held to celebrate his retirement from his longtime post as Nashville field director
for “Entertainment Tonight." Bidding him adieu, from left, are singers Pam Tillis

and K.T. Oslin and BMI chief Frances Preston.

As touring musicians, the members
of Shenandoah can appreciate the cards
from a number of angles. To drummer
Mike McGuire, whose Nashville busi-
ness phone was recently disconnected
while he was away on an extended tour,
the advantages of having a pre-paid
phone card are obvious, But, more im-
portantly, McGuire sees the cards as a
way for the group to communicate with
its fan base and offer something extra
at the retail level.

“Qur biggest fans are the ones who
will buy those first records, so it raises
our visibility,” McGuire says. “If it
saves money, then it really is a way to
give something back to the fans.”

Resources. Executives involved in the international sale and marketing of music
spoke recently to members of SOURCE, an organization of women in the music
industry. The speakers included, from left, Bob Saporiti, senior VP of marketing,
Warner Bros. Records; Michae! Sukin, entertainment attorney; Barry Coburn,
president of Ten Ten Management; Kevin Lamb, VP of peermusic; and Ralph
Murphy, writer representative for ASCAP.

THE RIGHT THING: In an open letter, singer Cleve
Francis recently urged the country music industry to
step up its marketing efforts to those black radio listen-
ers and record buyers already predisposed to the
genre’s sounds and messages. He’s right; it should. To
give teeth to his argument, Francis cited 1993 statistics
from Simmons Research which said that of black Amer-
icans over 18 who listen to radio, more than 24% listened
to country radio. That, he figures, translates into 5 mil-
lion to 7 million potential customers. (Comparable 1994
figures reveal a dip from 24% to 17%, but this is still a
substantial number to vie for.)

Leaders and members of the industry could start to
open this market by doing more for Francis himself—
seeing to it that he has a wider choice of songs to record,
giving his singles a better shot at radio, including him
on major awards shows, ete. Currently the only African-

American recording for a
major country label (Lib-
Nashville

erty), Francis has not only
the talent to be a star, but
the drive as well. After all,
here’s a man who stepped
away from a successful ca-
reer as a heart surgeon to
practice his art. Clearly,

presents our business with

a wonderful opportunity to demonstrate to skeptics and
seekers alike its openness to all genuine talent—and to
sell a lot of records while we're at it. Opportunities like
this are rare, and the industry should capitalized on it
with determination and enthusiasm.

Happily, another such chance will come our way next
year, when Polydor Records introduces young Tasha
Harris to the country audience. If Music Row is resolute
in breaking these two artists (and in being receptive to
those sure to follow them), it will have done itself an
enormous favor.

MAKING THE ROUNDS: Steve Wariner has scored
his first gold album. Arista/Nashville president Tim Du-
Bois presented the singer/guitarist with an award for “1
Am Ready” ... Clinton Gregory has embarked on an
11-city tour of music stores to demonstrate the Zeta
brand violin and offer workshops. A Zeta endorser since
1992, the Polydor Records artist began his workshop cir-
cuit Nov. 28 in Eastpoint, Mich., and will end it in Jan-
uary at a date yet to be designated during the National
Assn. Of Music Merchants (NAMM) show in Anaheim,
Calif. His other stops: Ann Arbor, Mich.; New York; Bal-
timore; Lakewood, Col.; Austin, Texas; Cincinnati;

African-Americans An Untapped Market

Supporting Francis A Good Way To Start Wooing Blacks

he’s no dabbler. And since = ... Lorianne Crook and
he has been singing coun- T™ Charlie Chase, hosts of
try most of his life, he’s no TNN’s “Musie City To-
newcomer, either. He by Edward Morris night,” are offering their

Manchester, N.H.; Rochester, N.Y.; and Long Beach,
Calif. The tour also will draw attention to Gregory’s first
album for Polydor, “Clinton Gregory,” due out in Jan-
uary. His current single from the album is “The Gulf And
The Shell” ... Mercury Records will release Patti
Page’s “Golden Hits” collection in January. It will fea-
ture new cover art and include Page’s 1951 version of
“The Tennessee Waltz.”

Marijohn Wilkin and Shirley Hutchins have formed
a new BMI-affiliated publishing company, Ten Oh Nine
Musie. Staff writers are Stephen Coleman, Wendy Co-
leman, Tommy Stephens, and Jim Reynolds. Wilkin is
president of Buckhorn Musie, and Hutchins is its man-
ager ... AcuTab Publications of Roanoke, Va., has re-
leased the 32-page instructional booklet “Sammy Shelor
AcuTab Transeriptions.” It contains the tablature for all
the solos by the banjoist for the award-winning Lone-
some River Band . . . And
while we're talking blue-
grass music, we've just
heard that Laurie Lewis
& the Grant Street Band
will be the featured act for
Far Flung Adventures’
April 1-5 whitewater jaunt
down Arizona’s Salt River

fans a line of personalized
gift items, including T-shirts, sweatshirts, posters,
watches, pens, and photo magnets.

MARK Your Calendar: Willie Nelson and Jimmy
Dean will host the 13th annual True Value Hardware/
Jimmy Dean Foods Country Showdown Dec. 9 at Nash-
ville’s Ryman Auditorium. Six acts will compete. In addi-
tion, Crystal Gayle, Bobby Bare, and Kris Kristoffer-
son will perform on the show, which will be taped and
syndicated as an hourlong TV special ... “Paper Man-
sions: The Dottie West Story” will air Jan. 22 on CBS.
Michele Lee will play the part of the late country singer
and songwriter, and Lee and talent manager Ken Kra-
gen are the movie’s executive producers. Among the
country acts making appearances in the produetion will
be Kenny Rogers, Chet Atkins, Larry Gatlin, Kris
Kristofferson, Loretta Lynn, Willie Nelson, and Dolly
Parton ... Lorrie Morgan will host the 22nd annual
American Music Awards telecast Jan. 30, along with
Tom Jones and Queen Latifah. The three-hour show
will air on ABC-TV ... The Folk Alliance will hold its
seventh annual conference Feb. 16-19 at the Red Lion
Lloyd Center in Portland, Ore. The organization is head-
quartered in Chapel Hill, N.C.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
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@ % m 8 HEART TROUBLE MARTINA MCBRIDE _ R.SCRUGGS (R.ARCHER.J.PARK,B.P.BARKER) (C) (V) ATLANTIC 87181
P WORLEY.E.SEAY.M.MCBRIDE (P KENNERLEY) (C) (V) RCA 62961 @ NEW ) | | BEND ITUNTIL IT BREAKS JOHN ANDERSON
@ 37 B 8 STORM IN THE HEARTLAND & BILLY RAY CYRUS J.STROUD.J.ANDERSON J ANDERSON.L.DELMORE) (V) BNA 64260
J SCAIFE.J.COTTON (B.HENDERSON,D.BURNS.C RYLE) (©) (v) MERCURY 858 260 13 | &7 6 18 | HAS ANYBODY SEEN AMY & JOHN & AUDREY WIGGINS
4 27 22 16 THIRD RATE ROMANCE & SAMMY KERSHAW J.SCIAFE,J.COTTON {J VEZNER,D.HENRY) (C) (V) MERCURY 858920
B CANNON.N WILSON (R.SMITH) (C) (V) MERCURY 858 922 14 | 75 | e 5 WHEN | COME BACK (I WANNA BE MY DOG) & GREG HOLLAND
@ 4 4 4 THIS TIME ¢ SAWYER BROWN M.WRIGHT {C.WISEMAN A.ANDERSON) {C) (V) WARNER BROS 18033
M.MILLER,M.MCANALLY (M.MILLER,M.MCANALLY) (C) CURB 76930 @ NEW > 1 LIPSTICK PROMISES & GEORGE DUCAS
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WYNY’s Theda Sandiford Learns The Country Radio Ropes

N.Y. Station’s Music Director One Of Few Black Execs In Format

H BY JIM BESSMAN

NEW YORK—Theda Sandiford,
WYNY New York’s music director and
one of the few black
executives in coun-
try radio, came to
the format from
the ecity’s urban
stronghold, WBLS,
with next to no
knowledge of coun-
try music.

“l knew the
words to two coun-
try songs, ‘Islands In The Stream’ and
‘Achy Breaky Heart,” and nothing in
between,” says Sandiford. “I didn’t
know the Judds or Clint Black, and I'd
only heard of Reba [McEntire] because
of the plane crash. ‘I'm in New York!
I don’t need to be concerned with hill-
billies!” That was my perspective.”

Sandiford has since become one of
the most visible figures in Gotham’s
country music scene and a tireless ad-
vocate of the format. But when she in-
terviewed for the position at WYNY in
April 1993, she didn’t even know it was
a country station.

“I'd read that it had been bought by
[Broadcasting Partners Inc.], which
had a great track record in urban and
a terrific rep for treating employees,”
Sandiford says. “Then I ran into Lenny
Kravitz in the lobby, and 1 said, ‘Great!
It’s album rock! This will be something
new and fun!’”

But alas, Kravitz was there for a
guest spot on Westwood One’s “The
Source,” which was then on the same
floor and under the same ownership as
WYNY (the station moved to Jersey
City, N.J., following the sale).

“I heard a country station in the
background, and said to myself, ‘What
the hell am I doing? Country music?
My friends won’t respect me anymore!’
But I'm a music fan, and I told them
I could learn any music. They offered
me the gig later that day, and I took
it.”

Alan Jackson’s “Tonight I Climbed
The Wall” was in heavy rotation at the
time, and Sandiford recalls that, not
being accustomed to Jackson’s hard-
core southern twang, she wanted to
“crawl out of [her] skin” when it would

SANDIFORD

and Wynonna, it's not that far off.
Then came Joe Diffie’s ‘Honky Tonk
Attitude’ and ‘Chattahoochee,” which 1
really loved. We had those in power
rotation for nine weeks. Needless to
say, I knew all the words to it and
would sing it at the top of my lungs in
downtown Newark with my cowboy
boots on, while all the bodegas and
street vendors were playing ‘Ruffneck’
by MC Lyte. I almost got pushed in
front of a moving vehicle by a group
of sisters who didn’t think it was ap-
propriate!”

Sandiford, who was involved in event
marketing while at WBLS, describes
her initial job at WYNY as “program-
ming promotion coordinator-slash-glo-
rified secretary.” Musically, her back-
ground is in world music, jazz, R&B,
and rap.

“After BPI came in [at WYNY], ru-
mors of a format switch proved com-
pletely unfounded,” she says. “So I fig-
ured, ‘I'm at a country station now; I'd
better learn quick.””

Her intensive education process con-
sisted of taking home every album in
the station library, opening up the com-
puter histories of all records the sta-
tion had played in the last two years,
gauging trends, and checking out every
country music book she could put her
hands on.

“When artists came to the station,
I'd ask about their influences and then
try to find the correlations,” says San-
diford, who laughingly recalls thinking
that Sawyer Brown “was a guy” when
she first came to the format. Three
months later, she knew better and was
promoted to music director.

“I think some people looked at me
sideways, but a hit record is a hit rec-
ord,” she says. “Tell me the criteria for
adds and the sound we want, and I can
deliver.”

Sandiford also sensed some initial
resistance from record company peo-
ple.

“The station had been struggling so
long, and here’s this black woman mu-
sic director,” she says. “As far as I'm
aware, there’s only one other black fe-
male music director in country musiec.
There are two black male GMs and one
other black music director.”

The country newcomer got her first

record company and radio people.
She’s quick to point out, though, that
the staff at WYNY has been totally
supportive from the beginning.

“We all know what the odds are in
doing country in a nontraditional coun-
try market,” she says, pointing out stu-
dies that show that 10% of the New
York metro area’s black population
tunes in to WYNY.

“Go to Brooklyn, and every next-
door neighbor is either from Africa or
the Caribbean and is very fond of coun-
try musie,” she says. “It’s what a lot of
them listened to back home. I mean, I
was a freelance writer/promoter in
Kenya during the Gulf War, and I stop-
ped in a bar to wait for a bus and a guy
played ‘Islands In The Stream’ over
and over again on the jukebox, along
with soukous and Janet Jackson. My
grandmother listened to country, and
so did my mother. And when [former
WBLS air personality] Charlie Berger

joined WYNY, we got lots of calls ask-
ing if he was the same guy. So we have
lots of black listeners.”

Still, Sandiford’s former urban-radio
cronies remain incredulous at her deci-
sion to go country—and how well it’s
paid off. Indeed, she has even co-
hosted VH1’s “Country Countdown”
with Travis Tritt.

“Compared to rap artists, who pull
out at the last minute or else bring
along a posse of 30, country artists are
a charm,” she says.

Now, if only the Mavericks, a band
that Sandiford has wholeheartedly pro-
moted both at the station level and
through phone calls to friends and mu-
sic business colleagues, can free up a
night from their busy touring schedule
to perform at her forthcoming wed-
ding.

And where would she hold this pro-
posed reception/Mavericks concert?
Why, at the Apollo, of course!

Do | Hear ...? Liberty Records’ Billy
Dean displays some of the
autographed basketball artifacts that
were auctioned to raise money for the
T.J. Martell Foundation. The various
activities staged in Nashville for the
charity netted more than $310,000.
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PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org) Sheet Music Dist.

BABY LIKES TO ROCK IT (Warner-Tamerlane, BMI/Boy

Rocking, BMI/Chingaupin, BMI) WBM

72 BEND IT UNTIL IT BREAKS (Almo, ASCAP/Holmes
Creek, ASCAP/Polygram Intl, ASCAP/Foggy Jonz,
ASCAP)

53 BETWEEN AN OLO MEMORY AND ME (EMI April,

ASCAP/Keith Stegall, ASCAP/EMI Blackwaod, BMI)

THE BIG ONE (Housenotes, BMI)

THE CITY PUT THE COUNTRY BACK IN ME (Sixteen

Stars, BMI/Dixie Stars, ASCAP) HL

16 ODCTOR TIME (W.B.M., SESAC/Long Acre, SESAC/
Zomba, ASCAP) WBM

45 THE FIRST STEP (Stroudacaster, BMI/Lazy Kato. BMI/
EMI April, ASCAP/Ides OI March, ASCAP) HL

58 THE GIRL FROM YESTERDAY (Red Cloud, ASCAP/Night
River, ASCAP) WBM

12 GOIN' THROUGH THE BIG D (Maypop, BM!/Wildcountry,
BMi/Route Six, BMI/Songs Of Jasper, BMI/EMI
Blackwood, BMI) HL/WBM

26 GONE COUNTRY (Polygram Int'l, ASCAP/Ranger Bob,
ASCAP) HL

56 A GOOD YEAR FOR THE ROSES (Sony Tree, BMI} HL

25 HARD LOVIN' WOMAN (Music Corp. Of Amenca, BMI/
Mark Collie, BMI/Sony Tree, BMI/Don Cook, BMI/Zomba,
ASCAP/Inspector Barlow, ASCAP} HL/WBM

73 HASANYBODY SEEN AMY (Reynsong, BMI/Howe Sound,
BMI/Sony Cross Keys, ASCAP) HL

32 HEART TROUBLE {Irving, BMI/Littlemarch, BMI} WBM

36 HERE | AM (Morganactive, ASCAP/Pooiue Bear, ASCAP)
WBM

14 IF | COULD MAKE A LIVING (Tom Collins, BMI/Murrah,
BMI/Seventh Son, ASCAP/Mattie Ruth, ASCAP) WBM

1 IF YOU'VE GOT LOVE {Love This Town, ASCAP/MCA.

ASCAP) HL/WBM

28 1 GOT IT HONEST {(Acuff-Rose. BMI/Big Bobcat, BMI/
Bruce Burch, SESAC) WBM

18 I'LL NEVER FORGIVE MY HEART (Sony Tree, BMI/
Showbilly, BMI/Acuff-Rose, BMI) HL/WBM

19 | SEE IT NOW (Sony Tree, BMI/Sony Cross Keys,
ASCAP/WB, ASCAP) HL/WBM

38 | SURE CAN SMELL THE RAIN (Alabama Band, BM!/

1
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Music, ASCAP/Tom Collins, BMI)

64 LISTEN TO YOUR WOMAN ()

62 LITTLE BY LITTLE (A.H. Rollins, BMi/Texascity, BMI/
Maypop, BMI/Wildcountry, BMI)

30 LITTLE HOUSES (Alabama Band, ASCAP/Wildcountry,
ASCAP/Acuff-Rose, BMI) WBM

24 LIVIN' ON LOVE (Yee Haw, ASCAP) WBM

47 LONG LEGGED HANNAH (FROM BUTTE, MONTANA)
{Meat And Three, BMI/Ensign, BMI) HL

70 LOSING YOUR LOVE (Benefit, BMi/lrving,
Eaglewood, BMI/Almo, ASCAP/Little Nemo, ASCAP)

49 MAN OF MY WORD (Hayes Street, ASCAP/Almo, ASCAP/
Allen Shamblin, ASCAP/MCA, ASCAP/Gary Burr, ASCAP)
HL/WBM

S0 MAYBE SHE'S HUMAN (lrving, BMI/Colter Bay, BMI/
Careers-BMG, BMI/Doo Layng, BMI) HL/WBM

23 MI VIDA LOCA (MY CRAZY LIFE) (Ben's Future, BMI/
Sony Tree, BMI/DreamCatcher, ASCAP) HL

52 MY KIND OF GIRL (Careers-BMG, BMI/Alabama Band,
ASCAP/Wildcountry, ASCAP)

22 NIGHT IS FALLIN' IN MY HEART (EMI Blackwood, BMI/
Linde Manor, BMI/Right Key, BMI) HL

10 NOT A MOMENT TOO SOON (Zomba, ASCAP/Suzi Bob,
ASCAP) WBM

9 NOW | KNOW (Sony Tree, BMI/Don Cook, BMI) HL
46 OLD ENOUGH TO KNOW BETTER (Sony Tree, BMI) HL
7 PICKUP MAN (Songwriters Ink, BMI/Texas Wedge,
ASCAP) HL

66 THE RED STROKES (Rio Bravo, BMI/Sanderson, ASCAP/
Cnterion, ASCAP/Escudilla, ASCAP/Major Bob, ASCAP/
No Fences, ASCAP)

63 SHE SHOULD'VE BEEN MINE (Songs Of Grand
Coalition, BMI/Songs Of Grand Allance, ASCAP/Hoosier,
ASCAP) HL

68 SHE'S IN THE BEDROOM CRYING (Millhouse, BMI/
Songs Of PolyGram, BMI/Taste Auction, BMI}

37 SHE'S NOT THE CHEATIN' KIND (Sony Tree. BMI/
Showbilly, BMI} HL

61 SHE THINKS HIS NAME WAS JOHN (Bash, ASCAP/Blue
Water, ASCAP/Mighty Nice, BMI/Blue Water, BMi) HL

20 SHUT UP AND KISS ME (Why Walk, ASCAP)

54 SOMEWHERE IN THE VICINITY OF THE HEART (Ensign,

BMI/

BMI/All Over Town, BMI/Sony Tree, BMI) HL/WBM

67 TAKE THAT (MCA, ASCAP/Gary Burr, ASCAP/Great
Cumberland, BMI/Diamond Struck, BMI)

59 TENOER WHEN | WANT TO BE (Why Walk, ASCAP)

31 THAT'S WHAT | GET (FOR LOSIN' YOU) (This Big,
ASCAP/Bash, ASCAP/Blue Water, ASCAP/Songs Of
Portugese, ASCAP/Foreshadow, BMI} HL

21 THERE GOES MY HEART (Sony Tree, BMI/Raul Malo,
BMI/Songs Of PolyGram, BMI/Seven Angels, BMI) HL

34 THIRD RATE ROMANCE (Fourth Floor. ASCAP/WB,
ASCAP) WBM

13 THIS IS ME (Great Cumberland, BMI/Diamond Struck,
BMI/Kicking Bird, BMI) WBM

35 THIS TIME (Travelin' Zoo, ASCAP/Beginner, ASCAP)

§1 TILL { WAS LOVED BY YOU (Ten Ten, ASCAP/Mattie
Ruth, ASCAP/Seventh Son, ASCAP) WBM

15 TILL YOU LOVE ME (Little Big Town, BMI/American
Made, BMI/MCA, ASCAP/Gary Burr, ASCAP) HL/WBM

65 TRUE TO HIS WORD (Farrenuff, ASCAP/Full Keel,

ASCAP/Farren Curtis, BMI/Mike Curb. BMI/August Wind,

BMI/Longitude, BMI/Georgian Hills, BMI}

UNTANGLIN' MY MIND (Blackened, BMI/Irving, BMI/

Sony Tree, BMI/Sierra Mountain, BMI} HL/WBM

§5 UPSTAIRS DOWNTOWN (Songs Of PolyGram, BMI/
Tokeco, BMD)

48 WATERMELON CRAWL (Acuff-Rose, BMI/Coburn, BMI)
WBM

o

6 WE CAN'T LOVE LIKE THIS ANYMORE (Alabama Band,
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane, BMI/
New Works, BMI) WBM

71 WEGOTALOTIN COMMON (Collins Court, ASCAP/Ken-
Ten, BMI)

39 WHAT THEY'RE TALKING ABOUT (Sony Cross Keys,
ASCAP/Sony Tree, BMI/Terilee, BMI) HL

74 WHEN | COME BACK (I WANNA BE MY DOG) (Aimo,
ASCAP/Mighty Nice. BMI/At Andersongs, BMI/Blue
Water, BMI) WBM

3 WHEN LOVE FINDS YOU (Benefit, BMI/Edward Grant,

ASCAP/Middle C, ASCAP) WBM

WHEN THE THOUGHT OF YOU CATCHES UP WITH ME

(EMI Blackwood, BMI) HL

43 WHEN YOU WALK IN THE ROOM (EMI, BMI/Unart, BMI)

come up every few hours. real exposure to her radio colleagues Rick Hall, ASCAP) WEM ASCAP/Hidden Planet, BMi/Gouda, ASCAP/Buchu, Wem
“I liked the uptempo, more rock- last March at the Country Radio Sem- | 44 ITRY T0 THINK ABOUT ELVIS (MCA, ASCAP/Gary Burr, ASCAP) _ A1 WHO'S THAT MAN (Songs Of PolyGram, BMI/Tokeco,
ASCAP) HL 60 SOUTHBOUND (Beginner, ASCAP) BMI) HL

sounding songs by Little Texas and
Lee Roy Parnell, who's really a blues
artist. Same with Trisha Yearwood

inar in Nashville, and she feels she’s
been successful in dispelling some of
the preconceived notions held by both

40 JUKEBOX JUNKIE (Cupit. BMI/Cupit Memaries, ASCAP)

17 KICK A LITTLE (Square West, ASCAP/Howlin' Hits,
ASCAP) WBM

75 LIPSTICK PROMISES (Polygram Int'l, ASCAP/Veg-0-

33 STORM IN THE HEARTLAND (Pier Five, BMI/Isham
Ryle, BMI)

§7 SUMMER IN DIXIE (Sony Cross Keys, ASCAP) HL

4 TAKE ME AS | AM (Little Big Town, BMI/American Made,

69 WORKIN' MAN BLUES (Sony Tree, BMI}

27 YOU AND ONLY YOU (Great Cumberland, BMI/Diamond
Struck, BMI/WB, ASCAP/Might Be, ASCAP) WBM

29 YOU JUST WATCH ME (Duie Stars, ASCAP) HL

HOT COUNTRY REGURRENTS

1 1 1 3 XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD 14 17 THEY DON'T MAKE 'EM LIKE THAT ANYMORE BOY HOWDY
G.FUNDIS,H.STINSON (A.RANDALL,M.BERG) MCA C.FARREN (J.STEELE C.FARREN) CURB
2 3 o 2 THIRD ROCK FROM THE SUN @ JOE DIFFIE 15 13 14 19 WISH | DIDN'T KNOW NOW @ TOBY KEITH
J.SLATE,J.DIFFIE (J.GREENEBAUM,S,WHIPPLE T.MARTIN) EPIC N.LARKIN,H.SHEDD (T.KEITH) - MERCURY
3 2 o 2 DOWN ON THE FARM & TIM MCGRAW 16 14 15 18 WALKING AWAY A WINNER @ KATHY MATTEA
J.STROUD,B.GALLIMORE (K &.PHILLIPS,J.LASETER) CURB J.LEQ (T.SHAPIRO.B.DIPIERO) MERCURY
4 4 2 10 BE MY BABY TONIGHT @ JOHN MICHAEL MONTGOMERY 17 20 16 6 SUMMERTIME BLUES @ ALAN JACKSON
S.HENDRICKS (E.HILL,R.FAGAN) ATLANTIC K.STEGALL (E.COCHRAN,J.CAPEHART) ARISTA
LOVE A LITTLE STRONGER © DIAMOND RIO HANGIN' IN © TANYA TUCKER
5 6 6 9 M.POWELL,T.DUBOIS (C.JONES B.CRITTENDEN,G.SWINT) ARISTA 18 19 12 9 J.CRUTCHFIELD (S.BOGARD,R.GILES) LIBERTY
THINKIN' PROBLEM 4 DAVID BALL
6 8 5 7 E?T%%“J[','ff A‘;’;VAIJS e & CLay WAE%’? 19 % 19 15 | 8 CHANCEY (D.BALLASHAMBLIN S.Z1FF) WARNER BROS.
WHAT'S IN IT FOR ME JOHN BERRY
7 7 3 3 WBigIv;T\EG(I:LOLYFY.ﬁELgN?O S LCE GMl(L;,_L\ |15 7 5 C.HOWARD (J.JARRARD.G.BURR) LIBERTY
' SHE CAN'T SAY | DIDN'T CRY @ RICK TREVINO
8 5 4 3 ACf\?tly.'Lngsll(Eﬂ?NggUGE MG Bﬁgg:(ﬁ a 2|1 8 | SBUCKINGHAM (T.MARTIN, R. WILSON) Ty C%I_GUMBIA
B DON'T TAKE THE GIRL TIM MCGRAW
9 9 7 14 !’égcﬁgn (B.DIPIERO.T.SHAPIRO) M NEALA'}A&E% 22 | 23 | 21 | 17 | | STROUD,E.GALLIMORE (G.MARTIN L W.JOHNSON) CURB
v s 5 THAT AIN'T NO WAY TO GO @ BROOKS & DUNN
10 11 8 7 \{L?ENﬁsg(;ngﬁégE A RCV’XEJELR;’I;&S 2 2 20 12 D.COOK,S.HENDRICKS (R.DUNN K.BROOKS,D.COOK) ARISTA
- ¥ % GOD BLESSED TEXAS @ LITTLE TEXAS
11 10 10 15 5\/3%7(!,_‘??%53'35"(%2&'5\, STEPHENSON, D.ROBBINS) * BLACK?Q‘Q’; 2 R 3 J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL B.SEALS) WARNER BROS.
F i VI > | SWEAR @ JOHN MICHAEL MONTGOMERY
NATIONAL WORKING WOMAN'S HOLIDAY ® SAMMY KERSHAW 25 18 | 24 | 32
12 12 9 10 B.CANNON,N.WILSON (R.MURRAH,P. TERRY,J.D.HICKS) - MERCURY L STHENDRICKSUESMIERSICBAKER) ATLANTIC
INDEPENDENCE DAY @ MARTINA MCBRIDE @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 [ 16 | 18 | 12 | L \oRLFY F.SFAY.M.MCBRIDE (G.PETERS) RCA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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TOP COUNTRY ALBUMS

PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

SoundScan

z = » o o z z » o a
2| 5| 5| €| ARTST TITLE | = 21 5| 3| €| ARTsT TITLE | =
£ | S| & | = | LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) o = | 3| « | 2 | LABEL&NUMBER/MDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
A4 xNO. Tx %% 31 | 38 | 27 | 9 | DOLLY PARTON COLUMBIA 66123/SONY (10 98 EQ/16.98) HEARTSONGS | 16
1 S 36 | TIM MCGRAW A°® CURB 77659 (9.98/13.98) 27 weeks at No. 1 NOT A MOMENT TOO SOON 1 39 | 40 | 31 | PAM TILLIS @ ARISTA 18758 (9.98/15.98) SWEETHEART'S DANCE 6
2 4 4 15 | THE TRACTORS A ARISTA 18728 (9.98/15.98) THE TRACTORS | 2 39 | 35 | 35 | 126 Qf'ffMYa55'8’251'2’05&?55155?9?) COME ONCOMEON | 6
3 | L] 1] 3 | GEORGE STRAIT MCA 11092 (1096/1598) LEADON | 1 40 | 30 | 28 | 23 | SAMMY KERSHAW MERCURY 522125 (10.98 EQ/15 98) FEELIN' GOOD TRAIN | 9
4 3 2 8 MARY CHAPIN CARPENTER COLUMBIA 64327/SONY (10.98 EQ/16.98) STONES IN THE ROAD 1 i 36 2 63 MARTINA MCBRIDE @ RCA 66285 (9.98/15 98) THE WAY THAT 1 AM 14
5 5 6 9 BROOKS & DUNN A ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN l 7 42 | 172 | BROOKS & DUNN A" ARISTA 18658 (9.98/15.98) BRAND NEW MAN 3
§ o 3 22 | ALAN JACKSON A aRisTA 18759 (1098/15.98) WHOIAM ! I 43 | 4 41 11 | MARK CHESNUTT CECCA 11094/MCA (10.98/15.98) WHAT A WAY TO LIVE 15
D 10| 10| % ﬁg&g%g@(?ﬁﬁgg}w&m YOU MIGHT BE A REDNECK IF... | 7 44 | 13 | 44 | 19 | DIAMOND RIO ARISTA 18745 (9.98/15.98) LOVE A LITTLE STRONGER | 13
* % * GREATEST GAINER % ® & 45 | 45 | 43 | 23 | LARI WHITE Rca 66395 (9.98/15.98) WISHES | 43
12 | 12 | 31 | REBA MCENTIRE A MCA 10994 (10.98/15.98) READ MY MIND | 2 52 | 68 | 3 | DOUG STONE EPIC 66803'SONY (10.98 EQ15.98) GREATEST HITS VOLUME 1 | 46
@ 8 9 18 | JOE DIFFIE @ £PIC 64357'SONY (10.98 EQ/15.98) THIRD ROCK FROM THE SUN | 6 '. 48 | 46 | 291 | GARTH BROOKS A® LIBERTY 90897 (9.98/13.98) GARTH BROOKS
10 ) 8 25 | VINCE GILL A MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU 2 - 49 48 | 117 | VINCE GILL A® MCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU _|
11 11 11 44 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15 98) KICKIN' IT UP 1 9 | 4 45 | 81 | LITTLE TEXAS A WARNER BROS. 45276 {9.98/15.98) BIG TIME lr l
12 9 7 10 | TRACY LAWRENCE @ ATLANTIC 82656/AG (10.98/15.98) I SEE IT NOW 3 53 | 55 | 168 | GARTH BROOKS A" LIBERTY 96330 (10.98/15.98) ROPIN'THEWIND | 1 |
13 13 14 3 BILLY RAY CYRUS MERCURY 526081 (10.98 EQ/16.98) STORM IN THE HEARTLAND 13 51 46 49 29 | TRAVIS TRITT @ WARNER BROS. 45603 (10.98/15.98) TEN FEET TALL & BULLETPROOF 3
14 | 14 | 15 8 CLINT BLACK RCA 66419 (10.98/16.98) ONE EMOTION 8 57 | 58 | 107 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 4
@ 17 | 16 | 65 | GARTH BROOKS A" LIBERTY 80857 (10.98/16.98) IN PIECES 1 58 | 66 7 mg:\cqléliol\g;’g/sllis) MAMA'S HUNGRY EYES: A TRIBUTE TO MERLE HAGGARD | 53
16 | 15 L ’ OIS IRl g G R (SRR R g 54 | 50 | 50 | 88 | DWIGHT YOAKAM A’ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4
2 | 54 R REBAMCENTIRE 4" Weh 10906 10981550 GREATEST HITSVOLUMETWO | I | G5 RE-ENTRY | 5 | SUZY BOGGUSS & CHET ATKINS LISERIY 29606 (10.9815 95) SmPATICO | 55
)10 : e T R el SRS L e 56 | 55 | 53 | 40 | RICK TREVINO coLUMBIA 53560/SONY (10.98 EQ/15.98 RICK TREVINO | 23
19 19 19 9 CLAY WALKER GIANT 24582/WARNER BROS. (10.98/15.98) IF | COULD MAKE A LIVING 7 57 51 17 1 KEN MELLONS £71C 53746/SONY (9 98 £Q/15.98) KEN MELLONS 2
* % % PACESETTER * * * 58 | 59 | 57 | 61 | GEORGE STRAIT A" MCA 10907 (10981598) AsY cove, st G0 | 2|
i - D e 59 | 96 56 | 42 | NEAL MCCOY @ ATLANTIC 82568/AG (10.98/15.98) NO DOUBT ABOUTIT | 13
(QD)| 24 | 25 | 55 | FAITH HILL @ WARNER BROS 45389 (996115 98) A HECR 60 | 61 | 60 | 7 | GEORGE JONES wca 1109 (10,98/15.98) BRADLEY'S BARN SESSIONS | 54 |
22 18 20 24 | DAVID BALL @ WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 61 50 51 B COLLIN RAYE @ £Fic 53952/S0NY (9,98 EQ15,98) ST 2 |
B|® 2 B _El KN O e D ARG i 62 62 64 31 | RANDY TRAVIS @ wARNER BROS. 45501 (10.98/15.98) THIS IS ME 10
L & o g ACABANIA RO 654101109815 38) SRS IER O i 63 67 73 | 185 | ALAN JACKSON A° ARiSTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
% o & E9| TRACY BYRD wch 140991 U ORIl L 64 63 63 84 | TOBY KEITH A MERCURY 514421 (9.98 EQ/13.98 TOBY KEITH T
8| 30 | 112 AAREQ’;\‘ 1%9?1'((1589";/?5,98) A LOT ABOUT LIVIN' (AND A LITTLE ‘BOUT LOVE) | 1 65 | 64 | 59 | 39 | VARIOUS ARTISTS A MCA 10965 (10.98/16 98) RHYTHM COUNTRY & BLUES | 1
21 | 23 | 26 | 43 | THE MAVERICKS @ MCA 10961 (9.98/15.98) WHAT A CRYING SHAME | 6 66 | 68 | 71 | 69 | CLAY WALKER A GIANT 2451 1/WARNER BROS. (9.98/15.98) CLAY WALKER | 8
31 | 29 | 14 | PATTY LOVELESS EPIC 64188/SONY (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY | 8 67 | s | 51| 9 \B/rﬁ\Relfg?esugg;ngg KEITH WHITLEY/A TRIBUTE ALBUM | 43
29 | 29 | 31 N JOHN BERRY ® ubenty 80472(9:56/13.95) i OARICE il B RE-ENTRY | 127 | BILLY RAY CYRUS A° MERCURY 510635 (10.98 FQ/16.98) SOME GAVEALL | 1
30 26 | 33 g AARON TIPPIN RCA 66420 (10.98/15.98) LOOKIN' BACK AT MYSELF | 26 69 | &9 5 29 | LORRIE MORGAN ® Ba 66370 (9.98/15.98) o T 7
3 2 ILEE 3 WG Glahle) Ao e A 20 O] E ; 70 | 66 61 6 JOHN ANDERSON BNA 66417 (9.98/15.98) COUNTRY ‘TILI DIE | 57
@ 38 1 58 N GARTH BROOKS A" LIGERTY 93866 (9 913 %81 NO FENCES : 71 | 65 | 65 | 21 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 £Q/9.98) SUPERHITS | 49
3 6 g 2 ORI N e T eI e LARD WORKIN'SHAD L 12 70 74 28 KATHY MATTEA MERCURY 518852 (10.98 EQ/15.98) WALKING AWAY A WINNER 12
37 | 39 | 115 | GEORGE STRAIT A’ mCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 7 m - RO R T e NOr BTG 2
3% | 27 18 4 WILLIE NELSON LIBERTY/SBK 30420/EMI (10.98/16.98) HEALING HANDS OF TIME 18 " 7 26 | CONFEDERATE RAILROAD @ ATLANTIC 82505/AG (10.98/15.98) N DR IE 5
40 37 39 ;ﬁr\ﬁlggsl/evg:g;eg (10.98/15.98) COMMON THREAD: THE SONGS OF THE EAGLES 1 @ RE-ENTRY 83 PATTY LOVELESS @ £PIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT | FEEL 9

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 units. A RiAA certi
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, whic

Heatseeker Impact shows artists removed from Heatseekers this week. M indicates past or present Heatseeker title. © 1994, Billboard/BPI Communications, and SoundSean, Inc.

fication for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
h are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
- RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY ~Soundscan
Blllmrd@ Tﬂp cu“nll‘v calalng Alh“mSTM FOR WEEK ENDING DECEMBER 10, 1994 III “

x x 5 = ~ v & N
24 | Y | ARTIST TITLe | 2| |24 BE o%
=3 | 33| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 x| 5= 0

1 1 VINCE GILL A MCA 10877 (10.98/15.98) 3 weeks at No. 1 LET THERE BE PEACE ON EARTH 4 412 THE JUDDS A CURB 6422/RCA (7.98/11 98) CHRISTMAS TIME WITH THE JUDDS | 25
2 b REBA MCENTIRE @ MCA 42031 (2.98/6.98) MERRY CHRISTMAS TO YOU 20 15 14 GEORGE STRAIT A’ MCA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 184
3 4 GARTH BROOKS A" LIBERTY 98742 (9.98/15.98) BEYOND THE SEASON 18 —16 11 GEORGE JONES @ EPIC 40776/SONY (5.98 £Q/9.98) SUPERHITS | 171
4 2 ALAN JACKSON @ ARISTA 18736 (10.98/15 98) HONKY TONK CHRISTMAS 3 17 9 HANK WILLIAMS, JR. CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 2
5 6 GEORGE STRAIT @ MCA 5800" (2.98/6.98) MERRY CHRISTMAS STRAIT TO YOU 25 18 13 GEORGE STRAIT A“ MCA 42035 (7.98/12.98) GREATEST HITS, vOL. 2 | 186
6 3 PATSY CLINE A Mca 12* (7.98/12.98) GREATEST HITS | 186 19 — ANNE MURRAY A’ LIBERTY 16232 (7.98/11.98) CHRISTMAS WISHES | 22
1 7 DOLLY PARTON COLUMBIA 46796*/SONY (5.98 EQ/9.98) HOME FOR CHRISTMAS 21 20 — VARIOUS ARTISTS HALO 1008 (3.98/7.98) COUNTRY CHRISTMAS 2
8 12 | KENNY ROGERS & DOLLY PARTON A" RCA 5307 (7.98/11.98) ONCE UPON A CHRISTMAS | 24 I 19 PATSY CLINE wCA 4038 (7.98/12.98! THE PATSY CLINE STORY | 25
9 15 ALABAMA A RCA 7014 (7 98/11.98) ALABAMA CHRISTMAS | 23 22 17 CLINT BLACK A’ RCA 9668 (9.98/13.98) KILLIN' TIME 13
10 8 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 184 23 - GENE AUTREY LASERLIGHT 15460 (3.98/5.98) CHRISTMAS COWBOY 1
11| — LORRIE MORGAN BNa 66282 (2.98/15.98) MERRY CHRISTMAS FROM LONDON 1 24 21 KEITH WHITLEY A RCA 2277 (9.98/13.98) GREATESTHITS | 45 |
12 16 RICKY VAN SHELTON @ COLUMBIA 45269/SONY (5.98/9.98) SINGS CHRISTMAS 18 _25 18 MARY CHAPIN CARPENTER @ COLUMBIA 46077/SONY (8.98 £Q/13.98) SHOOTING STRAIGHT IN THE DARK 12
13 | 10 | THE CHARLIE DANIELS BAND A EPIC 38795/50NY (7,95 EQ/11.98) A DECADE OF HiTS | 186 Catalog albums are oider titles which are registering significant sales. © 1994, Billboard/BPI Communications and SoundSean, Inc
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Artists & Music

1 _Latin

by John Lannert

TWO OUT OF THREE AIN'T BAD: A trip to New York
would not be complete without catching a few performers
in action. Such was the case Nov. 19 and Nov. 21 when three
very different type of recording artists—Joan Manuel Ser-
rat, Marisa Monte, and Olga Tafién—took the stage. As
it turned out, Serrat soothed, Tafién tantalized, and Monte
merely appeared.

Serrat’s Nov. 19 show at the Beacon Theatre resembled
a stimulating, two-hour kaffeeklatsch, as the charismatic,
51-year-old song weaver from Spain animatedly spun pro-
vocative anecdotes about love, liberty, and the pursuit of
high ideals, such as caring for disadvantaged children. Vo-
cally fit and physically trim, Serrat expertly blended well-
received material from his latest Ariola/BMG release, “Na-
die Es Perfecto,” with earlier hits that have become stand-
ards, such as “Cantares,” “Mediterraneo,” and “Fiesta,” as
well as the show closers “Penélope” and “Lucia.” The smar-
test new track performed by the smooth baritone singer
was “Benito,” a poignant tale of two vagabonds grafted onto
a whimsical, oom-pah musical arrangement. The concert’s
only downside was a patch of boorish spectators rudely
barking out song requests as if they were for auction.

By contrast, Monte could have used several hecklers to
brighten up a desultory two-hour show that mercifully
caught fire around the 90-minute mark, when the striking
Brazilian songstress uncorked a crowd-pleasing passel of

the Supper Club Nov. 21 politely applauded material from
Monte’s recently released Metroblue/Blue Note record
“Rose And Charcoal,” and from her previous EMI album,
“Mais,” while waiting for the stiffly postured performer to
live up to her explosive reputation. Monte’s lumbering fan
favorite “Beija Eu”—the only contemporary number to
stoke a fire in the throng—gave way to a string of mostly
samba hits capped by Jorge Ben Jor’s 1963 evergreen
“Balanca Pema.” Given the tepid reaction Monte’s original
tunes received from the heavily Brazilian crowd (including
actress Sonia Braga), it seems doubtful the vocal descend-
ant of Gal Costa and Elis Regina can garner much of a
non-Brazilian following in the U.S.

Tafén certainly does not share Monte’s U.S. profile, if
judged by the heated reaction of the multi-ethnic concert-
goers in attendance during her incendiary second set Nov.
21 at S.0.B.’s. Even though she speaks little English, this
sultry merenguera from Puerto Rico suffered no communi-
cation gap with the gyrating crowd as she and her crack
nine-piece band whipped through an hourlong midnight set.
As she was wrapping her smoky mezzo around high-velocity
songs from her pair of WEA Latina albums, “Mujer De
Fuego” and “Siente El Amor,” Tanén also was dropping
smart terpsichorean moves that drew appreciative shrieks
and howls. Tafién also gamely traded barbs with raucous
fans bedazzled and beguiled by her warm and sassy atti-
tude, which was simultaneously feminine and feminist. With
famed singer/songwriter Marco Antonio Solis scheduled
to produce her next album, superstardom for Tafién may
be as near as the next record.

LOS VAN VAN RETURN: Just out on Xenophile/Green
Linnet is “Aziicar,” another tasty slab of Cuba-Caribbean
sounds by songo pioneers Los Van Van. Now celebrating
its 25th anniversary, the much-esteemed Havana ensemble,
led by Juan Formell, is set to play Monday (5) at S.0.B.’s
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WEEK
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LAST
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ARTIST  LABEL & NUMBER/DISTRIBUTING LABEL

TITLE
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LUIS MIGUEL @ WEA LATINA 97234

13 woeks at No. 1

* % & GREATEST GAINER/NO. 1 * &« %

SEGUNDO ROMANCE

VICENTE FERNANDEZ sony 81321

RECORDANDOQ A LOS PANCHOS

LOS TEMERARIOS AFG SIGMA 3006

TU ULTIMA CANCION

M. A. SOLIS Y LOS BUKIS @ FONOVISA 6002

INALCANZABLE

LINDA RONSTADT A ELEKTRA 60765

CANCIONES DE MI PADRE

JAIME Y LOS CHAMACOS FREDDIE x

COMO TE LLAMAS PALOMA?

JAY PEREZ sonY 81353

STEEL RAIN

2 2 75 GLORIA ESTEFAN A EPIC 53807/SONY MI TIERRA
@ 3 30 | CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA
(4)| 4 | 36 | SELENAEw taTIN 28803 AMOR PROHIBIDO

5 5 3 BANDA MACHOS FONOVISA 6022 GRACIAS MUJER
(6)| 7 | 28 | LOS TIGRES DEL NORTE Fonovisa 6017 LOS DOS PLEBES
12 11 LA DIFERENZIA ARISTA-TEXAS 18786/BMG LA DIFERENZIA

8 | 6 | 4 | JERRY RIVERA sonvB1426 LO NUEVO Y LO MEJOR

9 8 24 RAUL DI BLASIO ARIOLA 20238/8MGEB PIANO DE AMERICA 2
13 11 PLACIDO DOMINGO ANGEL 55263/EMI LATIN DE MI ALMA LATINA
-~
(QD)| 15 | 6 | OLGA TANON weaatva 97881 SIENTE EL AMOR

12 | 11 | 75 | MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS

13 9 85 GIPSY KINGS ELEKTRA MUSICIAN 61599/ELEKTRA LOVE & LIBERTE
21 | 3 | FAMA sonvaises ENAMORATE

15 10 13 CRISTIAN MELODY 0503/FONOVISA CAMINO DEL ALMA
14 | 75 | GIPSY KINGS @ eiexrra 608es GIPSY KINGS
(1)| 16 | 75 | LUIS MIGUEL A wea aiva 7580 ROMANCE

18 | 17 | 9 | INDIA SOHO LATINO 81373/SONY DICEN QUE SOY
(19)| 22 | 22 | JUAN GABRIEL ARIOLA 21898/BMG GRACIAS POR ESPERAR

20 18 12 ANA GABRIEL sONY 81401 AYER Y HOY

21 19 19 | JUAN LUIS GUERRA 440 KAREN 21110/8MG FOGARATE
24 | 34 LA MAFIA sONY 81215 VIDA

23

24

25

29

@EYES @ECORDS INC.

CD’S - TAPES & MUSICAL VIDEOS
140 N.W. 22 Avenue, Miami, Florida 33125 « Tel.: (305) 541-6686 / Fax: {305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC « FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTE[?

RECORDS

Member of

NAIRD

1 LUIS MIGUEL WEA LATINA
SEGUNDO ROMANCE

2 CARLOS VIVES POLYGRAM
LATINO CLASICOS DE LA
PROVINCIA

3 RAUL DI BLASIO ARIOLA/BMG
PIANO DE AMERICA 2

4 PLACIDO DOMINGO ANGEL/EMi
LATIN DE M{ ALMA LATINA

5 GIPSY KINGS ELEKTRA MUS!-
CIANELEKTRA LOVE & LIBERTE

6 MANA wEeA LATINA DONDE
JUGARAN LOS NINOS

7 CRISTIAN MELODY/FONOVISA
CAMINO DEL ALMA

8 GIPSY KINGS ELEKTRA

1 GLORIA ESTEFAN EPIC/SONY
MI TIERRA

2 JERRY RIVERA sONY
LO NUEVO Y LO MEJOR

3 OLGA TANON WEA LATINA
SIENTE EL AMOR

4 INDIA SOHO LATINO/SONY
DICEN QUE SOY

5 JUAN LUIS GUERRA 440
KAREN/BMG FOGARATE

6 SOUNDTRACK ELEKTRA
THE MAMBO KINGS

7 GILBERTO SANTA ROSA
SONY DE CARA AL VIENTO

8 VARIOUS ARTISTS
MAX/SONY SALSA MIX

GIPSY KINGS 9 VARIOUS ARTISTS
9 LUIS MIGUEL WEA LATINA MAX/SONY MERENGUE MIX
ROMANCE 10 LUIS ENRIQUE SoNY

10 JUAN GABRIEL ARIOLVBMG
GRACIAS POR ESPERAR

11 LA MAFIA soNy VIDA

12 M. A, SOLIS Y LOS BUKIS
FONOVISA INALCANZABLE

13 CHAYANNE sony
INFLUENCIAS

14 .IULI8 IGLESIAS soNY

Jull
15 GIPSY KINGS ELEKTRA
LIVE

LUIS ENRIQUE

11 VARIOUS ARTISTS EMI LATIN
MEREN HITS '94

12 GRUPOQ NICHE SONY
THE BEST

13 VARIOUS ARTISTS RODVEN
PURA SALSA VOL. 2

14 EL GENERAL RCA/BMG
£S MUNDIAL

15 JUAN LUIS GUERRA 440
KAREN/BMG BACHATA ROSA

samba-rooted classics. The expectant audience that jammed (Continued on page 40) 26 | 75 | SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS
- - * % * HOT SHOT DEBUT * * *

NEW)D GILBERTO SANTA ROSA sONY 81462 DE CARA AL VIENTO

3 28 7 CHAYANNE SONY 81366 INFLUENCIAS

2 | 9 75 | JULIO IGLESIAS A? sONY 38640 JULIO

3 ] 3 7 VARIOUS ARTISTS MAX 81325/S0NY SALSA MIX

3 | 52 | BRONCO ronovisa 6015 PURA SANGRE

35 27 24 LUCERO MELODY 9162/FONOVISA CARINO DE MIS CARINOS

o 41 15 DAVID LEE GARZA Y'LOS MUSICALES EMI LATIN 29070 YA ME CANSE

De CaTa a l qj l e n tO R ETONANDO / 2eed yﬂ 37 | 36 | 75 | GIPSY KINGS ELEKTRA 61390 LIVE!

B | ¥ 44 LIBERACION FONOVISA 6014 LIBERACION

39 35 40 BANDA MACHOQS FoNOviSA 6012 LOS MACHOS TAMBIEN LLORAN

R 40 | 33 | 75 | GIPSY KINGS ELEKTRA 60892 MOSAIQUE

?Ami }Q SA 41 | 38 | 5 | SELENA emiLATIN 30907 12 SUPER EXITOS

% De carq 3 42 28 LOS FUGITIVOS RODVEN 3051 VANIDOSA

al viento NEWD | VARIOUS ARTISTS Max 81430 MERENGUE MIX

44 | 39 [ 22 | JON SECADA sk 29683/EMi LATIN SI TE VAS

RE-ENTRY LOS PALOMINOS sony 81174 CORAZON DE CRISTAL

48 | 36 | LA TROPA F MANNY 13034/WEA LATINA OTRO DIA

4 40 13 BANDA Z FONOVISA 5296 JACARANDOSA

46 k) LOS TEMERARIOS AfG SIGMA 3007 EN CONCIERTO VOL. 1

RE-ENTRY | CULTURAS MANNY 13043WEA LATINA BABA DICE

50)| 47 | 58 | VICENTE FERNANDEZ sonv 81070 LASTIMA QUE SEAS AJENA

TROPICAL/SALSA REGIONAL MEXICAN

1 SELENA EMI LATIN
AMOR PROHIBIDO
2 BANDA MACHOS FONOVISA
GRACIAS MUJER
3 LOS TIGRES DEL NORTE
FONOVISA LOS DOS PLEBES
4 LA DIFERENZIA ARISTA-
TEXAS/BMG LA DIFERENZIA
5 FAMA soNY ENAMORATE
6 ANA GABRIEL SONY AYER Y HOY
7 VICENTE FERNANDEZ SONY
RECORDANDO A LOS PANCHOS
8 LOS TEMERARIOS AfG
SiIGMA TU ULTIMA CANCION
9 LINDA RONSTADT ELEKTRA
CANCIONES DE M| PADRE
10 JAIME Y LOS CHAMACOS
FREDDIE COMO TE LLAMAS
PALOMA?
11 JAY PEREZ sony
STEEL RAIN
12 BRONCO FONOVISA
PURA SANGRE
13 LUCERO MELODY/FONOVISA
CARINO DE MIS CARINOS
14 DAVID LEE GARZA Y LOS
MUSICALES EMi LATIN
YA ME CANSE
15 LIBERACION FONOVISA
LIBERACION

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. a RIAA certification for sales of 1 million units. Greatest Gainer shows
chart’s largest unit increase. © 1994, Billboard/BPI Communications and SoundScan, Inc.
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LATIN MUSIC DISTRIBUTOR

7960 SILVERTONE AVE e SUITE 116 e SAN DIEGO e CALIFORNIA 92126

* Knowledgeable Latin Service Reps. PHONE (619) 695-8863
 Best Prices Guaranteed
« Catalogs and Flyers FAX (619) 695-3768

* 100% Returns* { on recommended products) TOLL FREE : 1-800-74-LATIN

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
GRANDE Y MAS COMPLETA EN
MUSICA LATINA
EN EL MUNDO
SIN DUDA,
SIMPLEMENTE LA MEJOR!

Discos Compactos ® Videolaser ® Cassettes ® Accesorios
Y MUCHO MAS!

LLAMENOS HOY!

1-800-780-7712

6940 SW. 12 Street Miomi, FL 33144 ¢ Local: {305) 262-7711 » Fox: (305) 261-6143

=
| Billboard’s 1994 International Latin Music Buyer's Guide puts
a world of Latin Music contacts in the palm of your hand!

Over 3,000 listings in 18 countries
worldwide let you reach record company
executives...research music publishers...
contact international promoters...find a
wholesaler or distributor...get in touch
with Latin Music radio stations in the U.S.
and Puerto Rico...locate clubs, managers,
agents...and much more!

Bd\b_ari

RMATIOMAL

N ML\S\( PR G

The 1994 International Latin Music
Buyer's Guide is a vital business tool for
anyone involved in the Latin Music
marketplace. To order your copy call
toll-free: 1-800-344-7119 or 1-908-363-
4156. Or send check for $60 plus $4
shipping & handling ($10 for
international orders) with this ad to:
Billboard Directories,

Dept. BDLD3074, P.0. Box 2016,
Lakewood, NJ 08701

Cadillacs Cruise
At Argentina’s
ACE Ceremony

@ BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Propelled by the
infectious rhythms and hooky chorus of
their anthemic smash “Matador,” Los
Fabulosos Cadillacs dominated the
1994 Argentine ACE Music Awards,
winning four kudos during the awards
ceremony held Nov. 14 at Obras Stad-
ium.

The Sony Argentina rock band, one
of Argentina’s most popular and endur-
ing acts, won trophies for best album
(“Vasos Vacios”), best video (“Mata-
dor”), and best song (“Matador”), as
well as the Golden ACE award, consid-
ered the event’s most prestigious prize.

A special Platinum ACE honor was

LOS FABULOSOS CADILLACS

awarded to legendary tango singer Ro-
berto Goyeneche, who died earlier this
year. His widow and son accepted the
award and a standing ovation.

Emotional applause also broke out
when awards host Leonardo Simmons
announced that Charly Garcia won
best rock album, male, for his Sony ef-
fort “La Hija De La Légrima.” Sony
executives accepted the award on be-
half of Garcia, who recently entered a
detox center for treatment of sub-
stance abuse.

Among the international foreign art-
ists snagging ACE awards were Luis
Miguel, Simone, Juan Luis Guerra, Ce-
lia Cruz, Paralamas, Marta Sanchez,
and Joan Manuel Serrat.

Winners were selected by 50 music
journalists belonging to the national
press group Asociacién de Cronistas de
Espectaculos, or ACE.

Below is a partial list of awardees:
Golden ACE: Los Fabulosos Cadillacs
Platinum ACE: Roberto Goyeneche
Song: “Matador,” Los Fabulosos Cadillacs
Video: ""Matador,” Los Fabulosos Cadillacs
New artist: Las Blacanblus
Rock album, group: ““Vasos Vacios,” Los Fabulo-
s0s Cadillacs
Rock album, female: “Cuando Te Vi Partir,”
Claudia Puy6
Rock album, male: “La Hija De La Lagrima,”
Charly Garcia
Pop album, group: ““Hombre Rayo,” Man Ray
Pop album, female: ‘Caravana De Suefis,” Va-
leria Lynch
Pop album, male: “Magia,” Manuel Wirzt
Melodic/ballad album, female: ‘“Cambia De
Planes,” Sandra Mihanovich
Melodic/ballad album, male: “Clsico,” Sandro
Tango album, orchestra: “Julidn Plaza,” Julidn
Plaza
Tango album, female: “Recuerdos Y Porvenir,”
Susana Rinaldi
Tango album, male: “‘Soy Un Tango,” Cacho Ca-
stana
Jazz: “Dio,” Jorge Navarro/Baby Lépez Furst
Instrumental: “Piazzolla Hoy," Teatro Coldn Or-
chestra
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Hot Latin Tracks..

g

Brosdcast Date Systermns
s

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST

g DATA SYSTEMS' RADIO TRACK SERVICE. 117 LATIN MUSIC STATIONS ARE
2 g (Q ’E ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
24| 2w |2Q | €% ARTIST TITLE
F2 |92 | J2| 28| LABEUDISTRBUTING LABEL
*x*wNO. Thww
@ 1 1 § LUIS MIGUEL & LA MEDIA VUELTA
WEA LATINA 3 weeks at No. L
2 2 5 5 SELENA & NO ME QUEDA MAS
EMI LATIN
3 5 4 7 SPARX & TE AMO, TE AMO, TE AMO
FONOVISA
4| 3| 3| 7 |LamaFA ¢ ME DUELE ESTAR SOLO
SONY
5 4 2 7 LOS REHENES NI EL PRIMERO NI EL ULTIMO
FONOVISA
(&)| 16 | 11 | 3 | PEDROFERNANDEZ MI FORMA DE SENTIR
POLYGRAM LATING
LOS TIRANOS DEL NORTE TRAGOS AMARGOS
8 19 6 FONOVISA
14 | 16 | 7 | JUAN GABRIEL LENTAMENTE
@ 13 9 18 BANDA 2 LA NINA FRESA
FONOVISA
12 13 4 Q&ENTE FERNANDEZ NO, NO Y NO
e
1, ¢ | 7 7 BANDAMACHOS EL PUCHONCITO
i S .. FONOVISA
* % % AIRPOWER & % %
@ 32 38 3 LOS MIER TE AMO
FONOVISA

ALEJANDRO FERNANDEZ
SONY

A PESAR DE TODO

EDNITA NAZARIO

QUIERO QUE ME HAGAS EL AMOR

2 LUIS MIGUEL WEA LATINA
LA MEDIA VUELTA

LENTAMENTE

4 LUCERO MELODY/FONOVISA
SIEMPRE CONTIGO

5 CHARLIE MASSO SONY
TE ME VAS

SE FUE

7 LOURDES ROBLES soNY
AMANECIENDO EN T}

8 ARIZTIA SDI/SONY
PALABRAS DE HOMBRE

CON TU AMOR

10 LUIS ENRIQUE SONY
AS| ES LA VIDA

11 CHAYANNE SONY
QUERIDA

12 JUAN LUIS GUERRA 440
KAREN/BMG VIVIRE

LATIN TE AMARE
14 ALEJANDRO LERNER
RCA/BMG SIN AMOR

A EMPEZAR

3 JUAN GABRIEL ARIOLA/BMG

6 LAURA PAUSINI WEA LATINA

9 CRISTIAN MELODY/FONOVISA

13 THE BARRIO BOYZZ SBK/EMI

15 YURI sony QUIERO VOLVER

AUNQUE LO DUDES
3 TONY VEGA RMM/SONY

ES MENTIROSO

5 GILBERTO SANTA ROSA
sonY TE PROPONGO

6 INDIA SOHO LATINO/SONY
ESE HOMBRE

7 JERRY RIVERA SONY
ME ESTOY...

PERO QUE NECESIDAD

LA MED!A VUELTA
11 EDGAR JOEL RODVEN
EN LAS NUBES
12 LOS SABROSOS DEL
MERENGUE M.p. QUE...
13 MANOLO LEZCANO WEA
LATINA DESDE QUE TU...

APIADATE DE MI

VEN SILENCIO

2 LALO RODRIGUEZ EMI LATIN

ESTOY EN EL PROCESO...
4 OLGA TANON WEA LATINA

8 EDNITA NAZARIO EMI LATIN
QUIERO QUE ME HAGAS...
9 MANNY MANUEL RMM/SONY

10 LUIS MIGUEL WEA LATINA

14 VICTOR MANUELLE SONY
15 HECTOR TRICOCHE ROD-

EMI LATIN
SELENA < BIDI BIDI BOM BOM
15 ! 6 18 EM! LATIN
15 11 15 5 SLOLI!IIYS ENR'QUE * ASI ES LA VIDA
gl sl a E&MA QUIERO VOLVERTE A VER
GRUPO MOJADO PARA QUE
18 14 7 FONngSA “
ANA GABRIEL TU LO DECIDISTE
19|15 | 8 [ 1| EhA 0
20 | 20 | 18 | 7 | FANDANGO USA TE AMARE UN MILLON DE VECES
FREDDIE
@ 22 | 37 | 3 | LUCERO SIEMPRE CONTIGO
MELODY/FONQVISA
@| v | %] 4 BANDA BLANCA SWING LATINO
FONQVISA
nlala 3 %&S REYES LOCOS EL LLORON
LOS FANTASMAS DEL CARIB M| PEQUENO AMOR
36 _ 2 RODVEN E
@ sl -2 LA DIFERENZIA LINDA CHAPARRITA
ARISTA-TEXAS/BMG
JAY PEREZ VEN A MI
% | 6| — | 2 |8
EZEQUIEL PENA VEN Y VEN
@D| Newp | 1 | FZEQUIE
INDUSTRIA DEL AMOR & A CAPA Y ESPADA
28 25 20 m UNICO/FONOVISA 8
29 | 31 | 32 | 5 | BANDA EL MEXICANO RAMITO DE VIOLETAS
MUSART/BALBOA
LALO RODRIGUEZ AUNQUE LO DUDES
30 30 40 3 EMATIN Q (0]
CHAYANNE QUERIDA
31 | 240 | 38| 6 | ony
CRISTIA CON TU AMOR
@ NEW' 1 MELODY/FONOVISA
33 | 37 | — | 2 | STEPHANIE LYNN & HIGH ENERGY 0JOS PARA TI
EMI LATIN
LOS CAMINANTES ® LAGRIMAS AL RECORDAR
34 38 25 ! LUNA/FONOVISA
SIERERE LOS YONICS NO MAS BOLEROS
FONOVISA
OLGA TANON MENTIRO
NEW' 1 W%A LATINA N - S0
37 | 2 I u | 7 Los Fuamvos YO TU DUENO
NEW ) 1 kFos TEMERARIOS QUE POCA SUERTE
JORGE LUIS CABRERA MUSICA ROMANTICA
NEW ' 1 MUSART/BALBOA
40 LA DIFERENZIA @ SI LO QUIERES
ARISTA-TEXAS/BMG
TROPICAL/SALSA | REGIONAL MEXICAN
34 STATIONS 22 STATIONS 69 STATIONS
1 EDNITA NAZARIO EMI LATIN 1 LUIS ENRIQUE SONY 1 SELENA EMI LATIN
QUIERO QUE ME HAGAS... ASI ES LA VIDA NO ME QUEDA MAS

2 LA MAFIA SONY
ME DUELE ESTAR SOLO
3 SPARX FONOVISA
TE AMO, TE AMO, TE AMO
4 LOS REHENES FONOVISA
NI EL PRIMERO NI EL...
5 LOS TIRANOS DEL NORTE
FONOVISA TRAGOS ...
6 BANDA MACHOS FONOVISA
EL PUCHONCITO
7 BANDA Z FONOVISA
LA NINA FRESA
8 VICENTE FERNANDEZ SONY
NO, NOY NO
9 LOS MIER FONOVISA
TE AMO
10 PEDRO FERNANDEZ POLY-
GRAM LATINO MI FORMA..
11 FAMA SONY
QUIERO VOLVERTE A VER
12 GRUPO MOJADO FONOVISA
PARA QUE
13 FANDANGO USA FREDDIE
TE AMARE UN MILLON...
14 ALEJANDRO FERNANDEZ
SONY A PESAR DE TODO
15 ANA GABRIEL SONY
TU LO DECIDISTE

() Records showing an increase In detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a builet, even if it registers an lncrease in detections. Airpower awarded to those records which attain
600 detections for the first time. If two records are tied in number of DIHVS he record being played on more stations is placed first. Records
below the top 20 are removed from the charl after 26 weeks. © 1994 Hillboard/BP! Communlcancns Inc.

BDLD3074 Children’s album: “Jugo Azul De Uvas,” Daniela

COMPLETELY UPDATED FOR ‘94

38 BILLBOARD DECEMBER 10, 1994

WwWWWwW.americanradiohistorv.com


www.americanradiohistory.com

Gopel
ICIRY

by Deborah Evans Price

DEFINITELY HEAVEN IN THE REAL WORLD:
There are few artists I'd drive six hours to see in con-
cert, but Steven Curtis Chapman is always worth a
road trip. Having been out of town when he played
Nashville’s Starwood Amphitheatre in September, 1
couldn’t let his current 72-city Heaven In The Real
World tour with the Newsboys conclude for the year
without seeing the show. So I drove to Viking Hall in
Bristol, Va., and the experience was a slice of heaven
in the real world.

The Newsboys opened with an energetic set. By the
time Chapman hit the stage, the audience was reudy for
a great time, and the Sparrow recording artist didn’t
disappoint them.

The fact that Chapman’s music has universal appeal
was obvious as I watched my 80-year-old grandmother
and two of my aunts, who had accompanied me to the
show, smiling and enjoying the concert alongside a
group of dancing teenagers. Chapman’s energy and en-
thusiasm on stage were contagious. He has learned
some new dance moves since the last tour, and he exe-
cutes them with style and panache. Technically, the
sound was good and the lights were incredible.

However, the strongest part of Chapman’s show con-
tinues to be the moments when he sits down, guitar in
hand, and talks to the audience about the personal ex-
periences he shares with his wife, Mary Beth; his chil-
dren, Emily, 8, Caleb, 5, and Will Franklin, 3; and his
brother, Herbie. Those experiences have inspired the

Artists & MUSIC sibeay
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songs he writes. He sang a hilarious one, called “Herbie
Rides Again,” about Herhie running over him with a
minibike when they were kids. He also related several
funny stories about his children.

As he did, you could tell each member of the audience
felt as though he were speaking directly to them. That’s
the quality that makes Chapman such an effective com-
municator. Some artists tend to lose that rapport when
they move up to big halls, but despite larger venues,
better lights, and new dance steps, Chapman maintains
the intimacy with his audience that always makes an
evening with him so special.

OH CALCUTTA: Word recording artist Janet
Paschal will be heading East in Januaryv—the Far
East, that is—to Calcutta, India. She recently became
spokeswoman for Mission Of Mercy and plans to leave
Jan. 24 for a 10-day trip to Calcutta, where the organi-
zation’s headquarters are located. (Mission Of Merey
works closely with Mother Teresa.) While there, Pas-
chal will be getting more {amiliar with the organization
and will also be shooting a video that will be used to pro-
mote Mission Of Mercy and recruit sponsors.

NEWS NOTES: Amy Grant’s duet with Vince Gill,
“House Of Love,” the title cut from her current album,
will be featured in the upcoming film “Speechless,” star-
ring Michael Keaton and Geena Davis ... Look for a
special album of hymns to be released next year by
Heirloom. The group’'s 1989 Benson debut featured
Sheri Easter, Candy Hemphill-Christmas, and
Tanya Goodman-Sykes. When Easter departed to de-
vote time to the music ministry she shares with her hus-
band, Jeff Easter, Barbara Fairchild joined the trio.
Heirloom’s upcoming project for Chapel Music Group
will feature all four members. The ladies have been in
the studio preparing for the February release.

i)

Classical
KEEPING
SCORE

by Heidi Waleson

FEMINIST CHANT: It had to happen: The big record
companies have discovered Hildegard von Bingen, the
12th-century abbess, scholar, scientist, mystic, and com-
poser of soaring ecclesiastical melodies. Not only does
Hildegard carry the double promotional whammy of be-
ing female and a creator of chants, she also wrote gor-
geous music.

Angel and BMG have taken entirely different tacks on
her. On Angel’s “Vision,” two women sing the chants
while Richard Souther creates funky synthesizer ar-
rangements around them. The gimmick is fun for a cut
or two, but ultimately Hildegard gets subsumed by the
backbeat. Deutsche Harmonia Mundi (BMG Classics),
on the other hand, sticks to the straight and narrow, with
the Cologne, Germany-based early-music ensemble Se-
quentia (women’s voices and some instruments) per-
forming Hildegard’s “Canticles of Ecstasy” (out this
month).

Sequentia has been doing Hildegard for a while. This
is its third release, and the group plans to record her
complete works by 1998, the 900th anniversary of her
birth.

VOICE OF THE NEW: Esa-Pekka Salonen and his
Los Angeles Philharmonic brought performances of
Lutoslawski’s Symphony No. 4 to New York and Wash-
ington, D.C., recently. The powerful 21-minute sym-
phony is the headliner of Salonen/LAP’s latest all-Luto-
slawski release on Sony Classical; the team just finished
recording the late Polish composer’s Symphony No. 2,
Piano Concerto, and “Les Chantefleurs Et Chantables”
with pianist Paul Crossley and soprano Dawn Upshaw,

which is due out in September. Sony, Salonen, and the
LAP are planning more 20th-century repertoire: as Pe-
ter Gelb, president of Sony Classical USA, puts it, “With
sales of the core repertoire declining, the hope for the
present and future of classical music recording ... is
to captivate the audience with accessible but not overly
familiar works.”

Finnish condutor-composer Salonen is thinking De-
bussy, Bartok, Schoenberg, more Lutoslawski, and
lesser-known Stravinsky works. But, he adds, “at some
point, I’d like to get my little hands on some of the big
Romantic pieces.”

NO MORE BIG DEALS? When BMG Classies signed
the Houston Symphony and its music director, Chris-
toph Eschenbach, recently, it was clear that times had
changed. BMG and Houston have confirmed two records
for next year: a Strauss program that includes “IFour
Last Songs” with soprano Renée Fleming, and a disc
featuring Brahms’ Piano Quartet No. 1 as orchestrated
by Schoenberg, plus three works by Bach. Other rec-
ords are just “in the planning stages.”

Back in 1989, when BMG signed up its only other
American orchestra, the St. Louis Symphony with
Leonard Slatkin, the deal was for five years and 40
dises, including some with Slatkin and European orches-
tras. “It’s a function of the economy and the industry,”
says BMG Classics’ Melanne Mueller.

GO CLASSICAL RADIO: On the other hand, the new
SW Networks thinks that elassical radio is a potential
moneymaker. It has hired Tony Rudel, late of WQXR-
AM-FM and the magazine Classie CD, and author of the
forthcoming “Classical Top 40,” to program its new 24-
hour classical music network in a way that will appeal
to a young, affluent audience that may not have discov-
ered classical music yet. (See story on page 94.)

u u
Top Gontemporary Christian.
= Compiled from a national sample of retail store
5lel. and one-stop sales reports.
Z 1 £]2|aRusT TITLE
T o 2 | LABEL & NUMBER/DISTRIBUTING LLABEL
* % NO.1 % %
1 |2 | ) e epae 1 week at o, 1 HOUSE OF LOVE
2 | 3|7 |4HIM  BEnsonaose THE RIDE
3 | 1 | 19| STEVEN CURTIS CHAPMAN  spamrow 1408 HEAVEN IN THE REAL WORLD
__4~ ——4 11 | ASHTON/BECKER/DENTE  SPARROW 1389 ALONGATTiE ROAD
5 | 9| 3 | SANDI PATTI  worD 9443 FIND IT ON THE WINGS
6 |5 105/ DC TALK @  FOREFRONT 3002/STARSONG FREE AT LAST
7T 6|17 ILNEWSBOYS STARSONG 8814 GOING PUBLIC
8 | 8|59 | CARMAN @ sparrow 1387 B8 ~ THE STANDARD
9 | 7 | 9 | BEBE & CECE WINANS  SPARROW 1417 RELATIONSHIPS
10 10| 59 | MICHAEL W. SMITH reunion 0ossoRrD  FIRST DECADE 1983-1993
11 | 17| 47 | TWILA PARIS  STARSONG 8805 BEYOND A DREAM
12 | 21| 99 | NEWSBOYS  STARSONG 8251 NOT ASHAMED
13 | 12| 15 | BRYAN DUNCAN  MYRRH 6973WORD SLOW REVIVAL
14 [NEWD | MICHAEL CARD  SPARROW 51421 POIEMA
15 | 11 [ 7 | SIERRA  STARSONG 1003 SIERRA
16 [NEWD | OUT OF EDEN  MYRRH 3818 LOVIN' THE DAY
17 | 5 ] 3 | WAYNE WATSON  WORD 4242 ONE CHRISTMAS EVE
18 |NEWD | KIDS CLASSICS  BENSON 4054 CHRISTMAS CAROLS
19 {34 | 3 | VARIOUS ARTISTS STARSONG 1018 T CELEBRATE THE GF
20 | 18|21 | TAKE6 WARNER ALLIANCE 4150/SPARROW JOIN THE BAND
21 | 15] 43 | POINT OF GRACE WORD 26014 POINT OF GRACE
22 | 16| 3 | VARIOUS ARTISTS  BRENTWOOD 5342 AMERICA'S 25 FAVORITE HYMNS
23 | 14| 5 | GUARDIAN  PAKADERM 83186/MYRRH SWING SWANG SWUNG
24 |[NEWMP | 4 HIM  BENSON 2187 SEASON OF LOVE
29 | 24| 7 | CARMAN  EVERLAND 9475/WORD YO KIDS 2
—EE“ZS 25 GARY CHAPMAN 7 REUNION 0084/WORD : THE LIGH?TNEF
27 |20 | 35| OUT OF THE GREY  SPARROW 1405 DIAMOND DAYS
28 | 22|39 | MICHAEL CARD  SPARROW 1435 JOY IN THE JOURNEY
29 | 13| 9 | MARK LOWRY  wORD 9441 MOUTH IN MOTION |
30 |[NEWD | KIDS CLASSICS  BENSON 4058 CHRISTMAS FAVORITES
31 |31| 9 | PAMTHUM BENSON 4002 FAITHFUL
32 | 26| 39 | STEVE GREEN  SPARROW 1334 WHERE MERCY BEGINS
33 [NEWD | HYMNS INTERNATIONAL  BENSON 2283 ISRAEL
34 |NEWP | AMY GRANT  MYRRH 6962 HOME FOR CHRISTMAS
35 | 27| 29 | CLAY CROSSE  REUNION 9728 WORD MY PLACE IS WITH YOU
36 | 23| 33 | AUDIO ADRENALINE  FOREFRONT 3012/STARSONG DON'T CENSOR ME
37 | 19[133| RAY BOLTZ  WORD 5473 MOMENTS FOR THE HEART
38 | 33| 5 | MORTAL INTENT 9487 WAKE
39 |NEWD | STEVE GREEN  SPARROW 51412 PEOPLE NEED THE LORD
40 [ 37| 5 | HELEN BAYLOR  WORD 66443 THE LIVE EXPERIENCE

@ Recording Industry Assn. Of America (RIAAJ certification for sales of 500,000 units; & RIAA cer-
tification for sales of 1 million units with each additionai million indicated by a numeral foilowing the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. BB indicates past

or present Heatseeker title. © 1994, Billboard/BPl Communications.

GLOBAL WARMI

acappella/HYymnNs
for all tHe woRrRLD

-
SUNG WITH
INFLUENCE

TRADITIONAL
AN INTERNATIONAL

A L AP P EL LA
i

HYMNS

EP R Lk N €

COMPANY

E‘
G

N

Al

BILLBOARD DECEMBER 10, 1994

www americanradiohistorv com

39


www.americanradiohistory.com

Artists & Music

SIRIT |

by Lisa Collins

%&%.&

TESTING NEW LIMITS: The fact that Tramaine
Hawkins has never been afraid to take chances has
made her one of gospel’s most colorful contemporary pi-
oneers. She came to light in the *70s as a member of the
famed Hawkins Family, then went on to record such solo
signature hits as “Goin’ Up Yonder,” “Changed,” and
“What Shall I Do.” But a 1985 club-friendly release,
“Fall Down (Spirit of Love),” led to a major rift in the
gospel community. Looking back, industry veterans say
it was A&M’s initial marketing approach that hurt the
cut, which, while topping Billboard’s dance music chart,
was perceived as “too secular.”

In 1992, few were surprised when she teamed with
Hammer on a revamped version of “Saviour, Do Not
Pass Me By” for his third album “Too Legit To Quit.”
Ironically, Hawkins' efforts to blend in with the main-
stream have only further endeared her to the gospel
community, where the Grammy-winning diva is affec-
tionately dubbed “mother.”

Now, after a three-year absence from the gospel re-
cording scene, Hawkins is back, breaking new ground
with her latest release, “To A Higher Place,” which Co-
lumbia Records calls the most significant major-label de-
but by a gospel artist since Mahalia Jackson joined its
roster in 1954. The release, sporting semi-classical and
inspirational pop overtones, also features a remake of
the classic “Amazing Grace” and a duet with the late,
great Jackson on “I Found The Answer,” made possible

by modern digital recording technology.

For Hawkins, it is a dream come true. “My mother,
who passed away a year ago, had always wanted to hear
me with a full orchestra,” she says. “Columbia has given
me the opportunity to do just that.”

Hawkins believes the album, which was released Sept.
24, but only recently charted, is her best work to date.
“I think that I've finally come into my own, and I'm capa-
ble with this kind of production to reach a massive audi-
ence without losing the integrity of gospel,” she says.
“The Bible says to praise Him on the high sounding cym-
bals. The orchestration complements my voice, and [
think it takes gospel to a higher place, and that’s good.”

ALL TOGETHER NOW: Charter members of the
newly formed Christian African-American Booksellers
Association (CAABA) have set Jan. 29 as the date of
their first biannual meeting at Nashville’s Opryland Ho-
tel. The group was established this summer by 30 Afri-
can-American booksellers who were attending the an-
nual CBA convention. “It has been a long time coming,”
says president Hardina Anderson of the Gary, Ind.-
based Jesus-Shoppe. “CAABA is what African-Ameri-
can booksellers need. An organization that will help us
as business persons with common problems and chal-
lenges to unite with the goal of becoming more effective
in the operation of our bookstores.” The group will meet
twice yearly and establish regional chapters. Those
meetings will feature exhibits by vendors and distribu-
tors of Christian products for the African-Ameriecan
marketplace. For more information contact, Hardina
Anderson: CAABA, 2210 W. 10th Avenue, Gary, Ind.

BRIEFLY: Blackberry is prepping for a tribute album
to the late Harvey Watkins Sr. of the Canton Spiritual.
Meanwhile, plans are already in the works to record a
second live album of the group in February 1995.
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LATIN NOTAS

(Continued from page 37)

in New York. Also slated to perform the
same night at S.O.B’s is the superb,
Afro-Cuban/Latin jazz outfit Manny
Ogquendo Y Libre, who will mark 21
years in the music biz with its S.O.Bs
show.

CHART NOTES: For the third con-
secutive week, WEA Latina megastar
Luis Miguel reigns over the Hot Latin
Tracks and Billbcard Latin 50 charts.
His smash single “La Media Vuelta” re-
mains atop Hot Latin Tracks for the
third consecutive week, while “Segundo

four backward bullets.

Romance” holds at No. 1 on the Latin
50—the same position where the album
debuted 13 weeks ago. Sales of “Se-
gundo Romance” increased nearly 16%
this week—the album’s first weekly
sales gain since its release.

Selena’s No. 2 hit “No Me Queda
Mas” (EMI Latin) trails “La Media
Vuelta” by a mere 64 points. Con-
versely, “Segundo Romance” sits com-
fortably atop the album chart, where
robust Thanksgiving sales generated
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SONY JAZZES UP SONDHEIM TUNES FOR NEW ALBUM

(Continued from page 7)

subject, and hasn’t a clue regarding
who’s hot and who’s not on the scene.

Jazz artists know little about Sond-
heim. They rarely play his musie, admit
to being intimated by its complexity,
and almost never enter the studio with
him in mind.

This “mutual unenlightenment soci-
ety” could be in jeopardy come Jan. 24,
when the set is released.

Sony Classical plans to bring the al-
bum to the jazz and adult pop markets,
according to David Weyner, the label’s

VERUCA SALT SEETHES WITH SUCCESS

(Continued from page 7)

16).

The demand increased to the extent
that, by June, Minty Fresh asked pro-
grammers to lay off the song because
its stock of the single was running out,
and the album wasn’t due until Sept. 27
(Billboard, Sept. 3).

Three weeks after the release date,
Minty Fresh entered an agreement
with DGC, which in turn took over all
aspects of the project, from production
and manufacturing to promotion and
marketing. While the band has a verbal
agreement with DGC, its contract with
the label has yet to be signed, says
Lack.

Minty Fresh owner Jim Powers, who
signed Veruca Salt, is serving as a
DGC A&R representative and the
A&R point man for the band.

Robert Smith, head of marketing at
DGC, says “American Thighs” is “com-
pletely an indie release.” No changes
were made to the Minty Fresh album
other than the addition of the DGC
logo. Likewise, the video of “Seether,”
which was directed by Jeff Economy
and band friend Tim Rutili, wasn't al-
tered. (Rutili is also the lead singer of
Sub Pop act Red Red Meat).

“At first we just helped them out, even
before the band was with us,” says
Smith. “Because of the buildup and ex-
pectation, it would’ve been hard for
Minty Fresh or any small independent
label to meet a demand like this.”

With an MTV Buzz Bin clip, tons of

VP of marketing and product manage-
ment. Holly Cole’s cover of “Losing My
Mind,” Weyner says, “is a perfect pick
for [album alternative] radio,” while
“Loving You,” a duet featuring Nancy
Wilson and Peabo Bryson, “gives us a
shot at NAC.”

Although details were still being
ironed out at press time, Weyner says,
“We’re planning a launch party for
press and retail, as well as a multicity
Sondheim tour featuring as many of the
album’s artists as we can get.”

The album—a union of the man who
transformed American musical theater
and jazz’'s more recognizable talents—
features treatments of music originally
composed for narrative contexts, and
thus presumed inhospitable to outside
interpretation. The artists setting out
to disprove that notion include Cole,
Bryson, Wilson, Herbie Hancock, Jim
Hall, Terence Blanchard, and Grover
Washington. Most acknowledge Sond-
heim’s genius while grousing about the
difficulty of his musie.

airplay, a high-profile fall tour with
Hole, and glowing press coverage,
DGC “was basically playing catch-up at
radio,” says Smith. “Our attitude is to
not go crazy chasing a single. We want
to make sure we're establishing a band.
The development of this band is not
about a single, it’s about an album.
There is enormous creative potential.
We have two really prolific writers in
Nina and Louise.”

DGC decided not to release
“Seether” or any Veruca Salt songs as
commercial singles.

Smith says DGC plans to work a sec-
ond track, “Number One Blind,” to
modern rock radio sometime next year.
To maintain the band’s indie-rock
roots, DGC will team with Minty Fresh
to service a 10-inch vinyl single of the
song that features previously unavaila-
ble B-sides.

WEQX Albany, N.Y., which was the
first commercial modern rocker out-
side Chicago to air “Seether,” has been
airing “Number One Blind” for the last
two weeks.

WEQX PD Alexa Tobin says there’s
much more to Veruca Salt than
“Seether.”

“They’re not just a punk band—I
hate that word—they’re not all loud
and rocking, they're more melodic, and
[‘Number One Blind’] shows that. We
chose the song because it shows the
great depth of the band.”

Even with its long term at radio,

“Seether” garnered 670 detections on
39 modern rock outlets for the week
ending Nov. 27, according to Broadcast
Data Systems. It’s steadily gaining mo-
mentum at top 40 radio, with 503 spins
logged on 51 outlets.

Bob Bell, new-release buyer at the
350-store Wherehouse Entertainment
chain based in Torrance, Calif., says,
“We saw a good increase when they
went on tour with Hole, and they’re on
the ‘KROQ Acoustic Christmas Show,’
which should do something for them.”

Regardless of the fact that the DGC
album is the same as the Minty Fresh
one, John Artale, purchasing manager
of the 139-store National Record Mart
chain based in Carnegie, Pa., says con-
sumers are snatching up the Minty
Fresh copies of “American Thighs” be-
cause it’s “cooler.”

“It’s more of a rarity,” he says.
“They are definitely this year’s dar-
lings.”

The band finds its early success a lit-
tle hard to believe at times. “Hearing
myself on the radio is still a little diffi-
cult,” says Lack. “Things are happen-
ing so quickly, it kind of changes your
perspective on things. We don’t even
really have a major-label deal yet, and
yet we have to live up to this ‘rock star’
status . .. It’s difficult.”

The band heads to Europe for a tour
in January and may headline a tour in
the US. in March, says Smith.

“In his work, there’s a sense that ev-
erything written on the page completes
every aspect of the composition,” says
Hancock, whose pointillistic reading of
“Color & Light” from “Sunday In The
Park With George” mimics the painting
style of George Seurat, the play’s chief
inspiration. “Right there, built into his
musie, you have both the question and
the answer. No more needs to be said.
Any alterations you add make you feel
like you've done a disservice to the com-
poser.”

Hancock is echoing a prevailing opin-
ion of Sondheim’s work, that it contains
a kind of organizational integrity that
fulfills developmental requisites within
a play. Sondheim doesn’t just select
notes; he makes note choices. That sub-
tle distinction complicates the jazz art-
ist’s dilemma: If the composer has con-
sidered his many musical possibilities,
then selected these, the ones at hand,
what else can the performer do with
them?

That dilemma compounds the stand-
ard knock against Sondheim, that his
music is unhummable and unsingable—
an intriguing charge, considering his
30-year reign as the standard-bearer
among Broadway composers. Except
for “Send In The Clowns,” which Sarah
Vaughan sang frequently, few of his
melodies endure as canvases for jazz
artists.

“The truth is,” Sondheim says, re-
sponding to queries about his work’s ac-
cessibility, “I don’t know enough about
Jjazz. I do know that the whole idea be-
hind it is to deconstruct and improvise.
That’s what jazz musicians do. The
whole issue is one of familiarity. If Her-
bie received [Harold] Arlen’s ‘Blues In
The Night,” for instance, and had to
play it for the very first time, I'm sure
he would be wrestling with the same
problems he had here.”

Wilson also grappled with Sondheim,
though her two tracks bear little evi-
dence of the strain. “Loving You,” from
“Passion,” is a particularly affecting
track. “I couldn’t hear the melody,” she
says, contrasting this song with her ef-
forts on the track “Anyone Can Whis-
tle.” “I had to sit down with the produe-
ers [Miles Goodman and Oscar Castro-

ZOMBA

(Continued from page 9)

deal this year; it acquired Christian
music company Brentwood Music in
February (Billboard, Feb. 12).

In a prepared statement, Zomba
chairman/CEO Calder expressed “ob-
vious delight” at the acquisition, which
followed “intense competition.”

“Together with Zomba, Bob Grever
and these two historic catalogs are go-
ing to be an unbeatable force in the
growing Latin music publishing busi-
ness,” he said.

A statement from Bob Grever noted,
“Zomba’s strong desire to expand La-
tino music throughout the world, and to
continue its independence from con-
glomerates, will allow a hands-on per-
sonal relationship with future writers.”

As for Zomba’s overall financial pic-
ture this year, Renzer says 1994 will
prove a record-setting year in perform-
ances, up 13%; mechanical royalties, up
32%; and synchronization and music
print, up 54%. Renzer puts Zomba Mu-
sic’s annual net-publisher-share reve-
nues in the seven-figure category.

MTV EURO AWARDS GET MIXED RESPONSE

(Continued from page 18)

performer was Italy’s Eros Ramaz-
zotti, who performed “Cose De La
Vita” (The Things Of Life).

While observers could not fault the
awards on their slickness and effi-
ciency, there were those who criti-
cized the lack of surprise or novelty
elements during the 90-minute pro-
gram.

Among other performers were Aer-
osmith, with a medley of “Crying”
and “Walk On Water,” Roxette with
“Sleeping In My Car,” Take That
with “Shocked,” and Therapy? with
“Die Laughing.” Bjork joined ambi-
ent techno purveyor Fluke for an in-
spired version of “Big Time Sensual-
ity.”

Opinion was split on the choice of
Tom Jones as the evening’s host.
While some felt he was a safe and ge-
nial host, others pointed out that he
was not the right candidate to deliver
a significant audience in the U.S.,
where the awards were broadcast
live. Jones_also performed his latest

single, “If I Only Knew.”

MTYV interrupted Crash Test Dum-
mies’ concert in Mannheim to present
the group with the award for best
breakthrough artist. The only win-
ning artist not present in person or
through a representative was Mariah
Carey.

Bono presented and accepted
MTV’s special “Free Your Mind
Award” to Amnesty International,
which he accepted for the organiza-
tion as well. In a rambling and broken
speech, Bono paid tribute to Am-
nesty’s work and referred to injus-
tices such as “what was going on five
years ago behind this Brandenburg
Gate.” Bono added, “When you have
secret police pulling out people’s fin-
gernails, the last thing you want is
20,000 postcards from people who
know what you're doing.”

Winners in the award categories
were:

Best group: Take That
Best male artist: Bryan Adams

Best female artist: Mariah Carey
Breakthrough artist: Crash Test Dummies
Best cover: Gun, “Word Up"

Best rock act: Aerosmith

Best dance act: The Prodigy

Best song: Youssou N'Dour & Neneh Cherry, *7
Seconds”

Best video director: Mark Pellington for Whale's
"Hobo Humpin® Slobo Babe”

Viewers also were invited to choose
their “local heroes”—those acts which
were most popular in their own coun-
tries. They were:

U.K.: Oasis

Norway: Devotion
Germany: H Blockx
Sweden: E-Type

Holland: Van Dik Hout
Belgium: dEUS

Ireland: An Emotional Fish
Italy: Irene Grandi

Israel: Rita

Czech Republic: Vanessa
Russia: Bravo

Poland: De Mono
France: Alain Bashung

Neves] and figure out where it was.
Once we dissected it, then put it back
together, I could hear it. The melody’s
there, but that didn’t make it any easier
to sing.”

That has much to do with the fact
that Sondheim is not a songwriter or
tunesmith, per se, but more accurately
a composer whose “songs” resist the
formulaic structures familiar to jazz
singers and instrumentalists. At least
two of his works, “Sweeney Todd” and
“Passion,” are considered major
operas.

Moreover, there’s a fundamental
problem in transporting music from
Broadway to the recording studio. In-
terpretive artists must invent their own
sense of wholeness and context and
must honor the intentions of the com-
poser while adding themselves to the
mix. “Color & Light” puts them to the
test.

“I don’t believe that his music is so
difficult,” says Goodman, who re-
quested and received permission from
Sondheim to pursue the project. “His
power comes from stripping down har-
mony to bare essentials. 1 was sur-
prised by how reticent the artists were.
I was surprised that they didn’t hear
the potential of this music from the
start. They had to discover it, which
was an enlightening process. Perhaps
Terence [Blanchard] realized it on the
greatest level. He made ‘Poems’ [from
‘Pacific Overtures’] his own, a part of
the African-American expression.”

What Blanchard did was reassemble
Sondheim’s melodies. He took the com-
position’s vamp, or countermelody, and
raised it to prominence as a bassline. “I
felt like I was in uncharted waters,” he
says. “I couldn’t go back and say, ‘How
did Trane play this tune? I had to in-
vent it. It was like the older jazz cats
who had to play standards for the first
time, without having a prior reference
point or recording to listen to. But I did
know that this work was closer to con-
temporary classical music than theater
as we commonly think of it. I just had
to find my place in it.”

The artist who best found her place
in the music was Cole. Her version of
“Losing My Mind,” from the 1971 pro-
duction “Follies,” is the album’s high-
water mark. It bears the stamp of a sin-
gularly distinctive conception. In the
play, the character Sally sings of an
unsatisfying marriage to Buddy; her
delivery is laced with equal parts denial
and remorse. Cole, on the other hand,
takes the song’s implications more liter-
ally; she sings of madness. By riding
the undercurrent below the seemingly
innocent lyrics, she lends a knowing
wink to the threatening side of human
nature. Her delivery is a white-heat
blend of sophistication and menace.

“There’s a scary dimension to the
song that I wanted to highlight,” she
says, “a sinister aspect, almost obses-
sive. It’s less about ‘I'm so in love with
this guy’ than about a kind of love you'd
associate with a serial killer. There’s
definitely a stalker thing going on.
Sondheim and I both share an obses-
sion with the darker side.”

“Color & Light” will probably set the
music community wondering: Are these
jazz renditions of untouched jewels,
penned by the American theater’s most
acclaimed composer, a question of fol-
lies? Passion? Or just a gathering of
Jjazz artists creating a little night music
of their own?

BILLBOARD DECEMBER 10, 1994

www americanradiohistorv com

41


www.americanradiohistory.com

Music Video

ARTISTS & MUSIC

MuchMusic Shifts Programming Focus

Canadian Vid Service Emphasizes Newer Acts

# BY LARRY LeBLANC

TORONTO—The programming at
MuchMusie, Canada’s national 24-hour
musie video service, will take a turn
away from veteran performers in 1995
and shift toward developing talent.

The network’s programming execu-
tives are downplaying the move as
“basic tweaking and shuffling,” but be-
ginning Jan. 2, MuchMusic will reduce
the time allotted to specialty shows
while giving greater focus to newer
artists, and, in some cases, de-empha-
sizing the third and fourth videos from
albums by established performers.

“We want to continue to be known
for breaking new artists,” says Denise
Donlon, MuchMusic’s director of music
programming. “That means (there will
be] more emphasis on supporting new
artists’ careers once they’re estab-
lished, and less emphasis on support-
ing those artists who've been out there
for decades, and who are releasing yet
another record that AC radio across
the country is going to put into heavy
rotation.”

The daily strip show “Much More
Musie,” which featured hit videos by
AC superstars Phil Collins, Whitney
Houston, and Michael Bolton, consis-
tently was MuchMusic’s lowest-rated
program, Donlon says.

“We're going to continue doing spe-
cialized programming,” she adds, “but
we're altering the basic playlists to
reach a more defined psychographic.”

Dropped along with “Much More
Music” is the daily, dance-oriented
“Soul In The City” program, as well as
such weekly specialty shows as the
country-oriented “Outlaws & Heroes,”
the oldies-based “BackTrax,” and the
independent showcase “Indie Street.”
In addition, the personality-driven pro-
grams “Mike And Mike’s Excellent X
Canada Adventure” and ‘“Life On
Venus Avenue” also have been can-
celed.

The daily “MuchWest” program,
which showeased artists from Western
Canada, will now be a weekly one-hour
show airing Sundays.

In other changes, “Clip Trip,” fea-
turing videoclips from around the
world, will expand to an hour from its
current half-hour format.

" The weekend hip-hop/rap music pro-
gram “X-Tendamix,” hosted by Master
T, is being renamed “Da Mix.” That
show now is set to air twice weekly, on
Wednesdays and Saturdays, and the
music mix will include videos once fea-
tured on “Soul In The City.”

Additionally, MuchMusic’s daily pro-
gramming block comprising such
youth-oriented shows as “Rap City,”
“Power 30,” and “The Wedge,” will be-
gin airing at 4:30 p.m. (EST) to better
accommodate its young audience’s
viewing habits.

“We found that young people had
been having difficulty in getting home
from school and seeing those shows,”
says Donlon.

The only new MuchMusic show an-
nounced to date is “MuchEast,” a
weekly, hourlong program to be hosted
by Mike Campbell from Halifax, Nova
Scotia. The show is set to air Sundays
at 9 pm. (EST).

“Artist activity in Eastern Canada
has really blossomed in the past few

years, and we’ve been working toward
putting ‘MuchEast’ together for quite
a while,” Donlon notes. “Mike will be
spending a lot of time on the road
throughout the Maritimes.”

While “MuchWest,” hosted by Terry
David Mulligan, has been moved from
its daily spot to a regular weekend slot,
Donlon argues that the additional pres-
ence of cameraman Jay Mirus in Van-
couver will ensure continued network
exposure of Western Canadian talent
via the daily “Fax” news show, as well
as ongoing artist spotlights.

Even as MuchMusic shifts its focus
away from AC programming, network
management continues to seek a li-
cense for a new service that would
stress AC programming overall, says
Donlon.

She indicates that MuchMusic
plans to re-apply to the Canadian
Radio-television and Telecommuni-
cations Commission in 1995 to gain
a license to create an AC-oriented
national video service to be named
Much More Music, or M3. Much-
Music failed to win a bid for such a
license earlier this year.

| PRODUCTION NOTES |

LOS ANGELES

* Squeak Pictures director Darren
Lavett lensed Gemini’s “Funk Soul
Sensation” for Mercury. Joel Tab-
bush produced the clip; Vince Toto
executive produced.

* Brand Nubian’'s new Elektra
video “Hold On” features footage
lensed in the Watts section of L.A.
and in New York’s Harlem. David
Nelson directed the bicoastal shoot,
and Arlene Donnelly directed pho-
tography. Leslie Chilcott produced
in L.A., and Hillary Caviness pro-
duced in N.Y. Jason Taragan execu-
tive produced.

* Industrial

Artists director

Working Miracles. Oscar-winning actor Burgess Meredith, second from left,
appears in the new Kenny G video “Have Yourself A Merry Little Christmas.” The
clip comes from Kenny G's new holiday album, *‘Miracles.” Pictured on the set
of the video, from left, are director Ken Nahoum, Meredith, Kenny G, and Arista
VP of video production Len Epand.

George Dougherty lensed Moist’s
new EMI Canada video “Believe Me.”
Peter Lawrence produced the shoot.

« Jeffrey Plansker directed Rob-
bie Robertson’s “Mahk Jchi” video
with producer Jessica Falcon.

¢ “Sex On The Beach” is the new
Whitehead Bros. video directed by
Marty Thomas of PANIC Films.
Kim Haun directed photography on
the Motown clip; Bruce Spears and
R. Scott Lawrence produced.

NEW YORK

* Director Diane Martel is the eye
behind Da Youngstas’ EastWest
video “Mad Props.” Dave Daniel di-
rected photography; Suzanne Cold-
well produced.

* Portfolio/Black Dog Films direc-
tor Marcus Nispel recently reeled
Jade’s Giant/Warner Bros. video
“Every Day Of The Week.” Shelly
Bloch and Linda Ross produced
with supervising producer Nick Ban-
douveris.

¢ 7UC*IS*?TU*GET director Mi-
chael Lucero is the eye behind Souls
Of Mischief’s Jive video “Get The
Girl, Grab The Money & Run,” and
Casual’s “Later On.” Rosanne Cun-
ningham produced both shoots,
which come from the soundtrack to
the film “A Low Down Dirty Shame.”

NASHVILLE

* Picture Vision director Jon Small
is the eye behind two new country vid-
eos: Collin Raye’s Sony Nashville clip
“My Kind Of Girl” and Rhett Atkins’
debut Decca video, “This Must Be What
They’re Talking About.” Daniel Pearl
directed photography on both shoots.
Andi Varagona executive-produced.

CMT Ad Hard To Forget;
A ‘No-Budget’ Weezer Clip

TOTAL RECALL: CMT scored high
points with moviegoers who saw—and
remembered seeing—the music video
network’s 60-second commerecials,
which unspooled on big screens in 13
target markets.

A recent audience research study
conducted for CMT by Secreenvision
Cinema Network indicated that audi-
ence recall for the country network’s
in-theater advertising outranked re-
call for commercials featuring Coke/
Diet Coke, McDonald’s, and the
Chrysler Neon, among others.

The research revealed that when
asked which spots they could recall
unaided, 30% of respondents cited the
CMT commercials. Some
23% recalled the Coke
spots, 11% recalled the
McDonald’s ads, and 6%
recalled the Neon clip.

In addition, when asked
if they could recall seeing
a specific CMT commer-
cial, 73% of respondents
said yes.

Also, the research indi-
cated that the cinema ad-
vertising spots encouraged
increased viewership of
the country clip service.
Some 91% of respondents
who currently watch CMT
said they would like to see
more. And more than 50%
of the respondents under
age 18 indicated an inter-
est in watching the country
network.

The survey results were based on a
monthlong CMT ad campaign, which
ran in 575 movie theaters in 13 key
markets nationwide. The music-
driven ad campaign is part of an ag-
gressive consumer-awareness cam-
paign launched by CMT earlier this
year (Billhoard, May 14).

LOOKS JUST LIKE An Exclusive:
When Geffen’s video department ser-
viced its latest Weezer clip “Buddy
Holly” exclusively to MTV, a number
of regional programmers were frus-
trated by a lack of access to a band
they had helped to break.

But Mike Drumm of Denver-based
“Music Link” created a solution to the
regionals’ lack of new Weezer pro-
gramming.

He unearthed a live, one-camera
shoot he had directed of the band per-
forming “In The Garage” at Denver’s
Mercury Cafe last July. Weezer per-
formed on “KTCL’s Live Music
Link,” which is Drumm’s concert
show that airs live on alternative rock
KTCL Denver.,

Drumm edited a master tape of “In
The Garage,” patching in the DAT
stereo recording of the live track. He
forwarded the “basement” tape to
Geffen’s Diane Valensky for review.

“Talk about low-budget,” says
Drumm. “This is no-budget! But the
performance was really good, and the
audio track was very dynamic. It’s the
ultimate ‘garage’ video.”

This time, the clip is being serviced
exclusively to regional programmers.

THIE

by Deborah
Russell

QUICK CUTS: Charlie Daniels
and Chris LeDoux will co-host
TNN's “Cowboy Christmas” Dec. 12
... The WB Television Network is set
to debut with its first night of original
programming Jan. 11 ... MTV has
signed a distribution deal with the
South Korean music video channel
Music Network Inc. (M-Net). Korean
viewers now receive a daily, three-
hour block of MTV programming,
subtitled in Korean ... RockAmer-
ica’'s Ed Steinberg and Dan Rocks
produced and edited, respectively, the
remixed version of Madonna’s Mav-
erick/Sire/Warner Bros. video “Se-
cret” ... Kathy Mattea is the De-
cember showease artist at
CMT and CMT Europe.

REEL NEWS: Alan
MecGlade is now president/
CEO of the Video Jukebox
Network. VIN operates
the Miami-based, viewer-
programmed network the
Box. Executives at the Box
are throwing a rooftop
party Jan. 28 to unveil their
new South Beach, Miami
headquarters ... VHI’s
Norm Schoenfeld has left
the network to join the
marketing and research di-
vision at the East Coast
headquarters of Allen Ko-
vac's Left Bank Manage-
ment organization.

Directors Kwame Nyan-
ning, Thomas Burns, and
Jamal Henry are now signed to the
roster at Atlanta-based Westside |
Stories . .. Black & White Television
director Paris Barclay is returning
to music video after directing his de-
but feature film, “Don’t Be A Menace
To South Central While Drinking
Your Juice In The Hood.” The movie
is an urban parody starring Shawn
and Marlon Wayans. Keenen Ivory
Wayans produced.

VIDEO TALK: Hail to the Austin
Music Network, which recently found
a spot for one of the Eye’s all-time fa-
vorite videos, the woefully overlooked
Maggie Estep clip “Hey, Baby” on
NuYo/Imago. (Satellite’s Mark Ro-
manek directed.) Let’s hope this hap-
pening network now can find space
for another MTV castaway: Estep’s
label mates Giant Sand, whose new
Imago clip “Yer Ropes” features the
raunchy blur of Howe Gelb’s guitar
backed by the sepia vision of Moxie
Musice director Norwood Cheek.

DOUBLE DOSE OF AGONY: Last
week, we reported seeing two differ-
ent versions of Madonna’s video “Se-
cret” simultaneously on MTV and
VH1. Call it quirky timing.

Too bad Bon Jovi doesn’t have an
alternate version of its Marty Callner
clip for “Always.” The Eye was forced
to wander right out of music video-
ville when this embarrassing knockoff
of a hideous Aerosmith clip aired at
the same time on both nets. One can’t
call that anything but bad timing.
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During the Music Awards show, Billy Joel will
receive the 1994 Billboard Century Award for
distinguished creative achievement. As
Billboard’s highest honor, the award aims to
acknowledge the uncommon excellence of a still-
unfolding body of work, as well as honor artists
who have not been accorded the degree of
serious homage their achievements deserve. Joel
is being recognized for expanding the canon of
American popular music with well-crafted songs
as beloved as those by such predecessors as
George M. Cohan, Irving Berlin, and George and
Ira Gershwin.

Show’s Aim: New Look, Wider Audience

THE BILLBOARD MUSIC AWARDS, to be
telecast live Wednesday (7) on the Fox network,
is set to reach its widest television audience since
the program’s debut in 1990.

Award-winning producer/director Joel Gallen
is helming the production, projected to reach
some 12 million-15 million Fox households.

Outspoken comedian Dennis Miller and
Heather Locklear of “Melrose Place” will host
the fifth annual awards ceremony, which will fea-
ture live performances by the Rolling Stones,
Tom Jones, Urge Overkill, R. Kelly, Warren G,
Stone Temple Pilots, and Melissa Etheridge.

Kelly’s splashy production number for “Bump
N’ Grind” will mark the artist’s first live TV ap-
pearance this year. Warren G will hit the stage
accompanied by a full band for the rap hit “Reg-
ulate.” Jones is expected to perform “A Girl Like
You,” from his first studio album in six years,
while Stone Temple Pilots are planning a rocking
version of “Unglued.” Urge Overkill will update
Neil Diamond’s hit “Girl, You'll Be A Woman
Soon,” featured on the hit soundtrack to “Pulp
Fiction.”

In addition, Billy Joel will receive the 1994
Billboard Century Award live via satellite from
Sydney, Australia. Atlantic artist Tori Amos will
present the award to the singer/songwriter.

Additional awards presenters will include such
actors, comedians, and recording artists as Rob-
ert Downey Jr., Laura Leighton, Dean Cain, Ro-
sie Perez, Kelsey Grammer, Phil Hartman, Ellen
DeGeneres, Salt-N-Pepa, Ali-4-One, and Queen
Latifah.

The percussive performance art group Stomp
will appear in a series of filmed musical vignettes
that will lead into and out of various awards pre-

Dennis Miller, left, and Heather Locklear will host the fifth annual Billboard Music Awards. Joel Gallen,

right, is the show's executive producer.

sentations.

Gallen, a former MTV producer/director who
now operates the Los Angeles-based Tenth
Planet Productions, produced the MTV Video

Career Milestones Keep Goming For Jive’s Kelly

MORE THAN A YEAR has passed since R.
Kelly first heated up the airwaves with “Sex Me
(Part 1 & 2),” the sizzlingly explicit debut single
from “12 Play,” his sophomore album.

In that time, this 25-year-old artist/producer’s
career has passed the boiling point.

Jive Records released “12 Play” in October 1993.
The album, which is still on the charts, peaked at
No. 1 on the Top R&B Albums chart and No. 2 on
The Billboard 200. The album has been certified
triple-platinum.

The singles “Sex Me” and “Your Body’s Callin’”
have both been certified gold. The platinum-certi-
fied “Bump N’ Grind” reigned for 12 weeks at No.
1 on the Hot R&B Singles chart, making it the lon-
gest-running No. 1 R&B single in history.

“I didn't really know if the album would be as
successful as it has been, but I hoped that it
would,” says Kelly. “I was really taking a chance
with the concept of this album.”

The lyrics on “12 Play,” which Barry Weiss, sen-
ior VP/GM at Jive, describes as messages of “lust
and sex,” were designed to draw controversy. “But
it'’s done on several different levels, so you get a
wide range of sounds from the album,” says Weiss.

The artist’s 1991 debut set, “Born Into The
"90s,” was certified platinum and peaked at No. 3
on the Top R&B Albums chart. The set remained

on the R&B chart for 74 weeks.

That album spawned the hit singles “Honey
Love,” “She’s Got That Vibe,” and “Slow Dance.”

For Kelly, making an album is more than simply
writing, producing, and performing. “I like to come
with concepts,” he says. “When [ create a song for
myself or another artist, I see the entire thing—
what the song should be like, how it should be pro-
duced, how the video should look, the image of the
artist for the single—it’s a package deal.”

Kelly has demonstrated artistic versatility by
produeing records for artists such as Aaliyah, Toni
Braxton, Lisa Stansfield, Janet Jackson, Ex-Girl-
friend, Gladys Knight, David Peaston, and the
Winans. He recently completed a song for the
soundtrack to the Keenen Ivory Wayans film “A
Low Down Dirty Shame,” and another for the sec-
ond “Addams Family” sequel.

Recent projects include a remix of Barry
White’s No. 1 R&B single “Practice What You
Preach.” He is also producing two new songs for
Michael Jackson’s upcoming album.

Kelly has also established himself as a main at-
traction on stage. He co-headlined a 40-city tour
with rap act Salt-N-Pepa, and was also featured on
the Budweiser Superfest tour.

JR. REYNOLDS

R. Kelly made chart history this year with the
longest-running No. 1 R&B single ever.

Musie Awards from 1989-1993. His credits also
include shows for Fox and ESPN, as well as a
stint as executive producer for the first three
seasons of the CableACE Award-winning acous-
tic concert series “MTV Unplugged.”

Gallen has tapped longtime collaborator David
Grossman to direct the Billboard Music Awards.
The production team also includes lighting de-
signer Allen Branton and production designer
Roy Bennett.

“We're going for an abstract-looking set that
has a high-fashion look, very groundbreaking,”
says Gallen. “It will be sleek and slick.”

Adds Bennett, “I'm hoping to combine the so-
phistication of the Grammy Awards and the
Emmys with the edge of an MTV type of vibe.”

Bennett, also a lighting designer, plans to use
saturated colors such as purples, oranges, and
greens, which are rarely used in TV production,
to lend a unique appearance to the set.

In addition, he plans to avoid the use of video
projection screens and monitor walls for the pro-
duction. Instead, he will create set pieces using
“soft goods,” fabrics, unusual props, and offbeat
lighting.

The Billboard Music Awards debuted in 1990
and are the industry’s only honors based entirely
on record sales and airplay, which are deter-
mined by information provided by SoundScan
and Broadcast Data Systems. The awards are
presented to the year’s No. 1 artists, as well as
the artists with the year’s top albums and sin-
gles, based on Billboard chart performanece.

Gallen’s Tenth Planet Productions will pro-
duce the awards show in association with Fox
Square Productions.

DEBORAH RUSSELL
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Island’s Melissa Etheridge
Cracks Top 40 With H|t Set

RASPY VOICED rocker Melissa
Etheridge has had a whirlwind year, as
her ecareer continues to spiral upward
with the double-platinum album “Yes I
Am” and her first two top 40 hits.

The Chicago-based singer already
had three gold albums, a Grammy, and
a considerable cult following before she
finally cracked top 40 radio earlier this
year with the singles “Come To My
Window” and “I'm The Only One.”

Her fourth Island album, “Yes I
Am,” has stayed on The Billboard 200
for more than a year.

“It’s a great and wonderful feeling,”
says Etheridge. “When the record first
started to get hot, I thought that it
would go away—but it has been a solid
seller. I'm enjoying its success, be-
cause it’s been six years in the making.

“I just do what I do and hope that
people will discover it along the way,”
says Etheridge. “This is strong and
straightforward rock’n’roll. I think
that I've built a real momentum with
this album.”

Indeed, it was hard to avoid the well-
exposed, infectious Etheridge energy
this year. Her riveting stage perform-
ance landed her the opening slot on the
Eagles’ reunion tour, as well as spot on
the Woodstock 94 bill.

“I kept telling myself not to have any
great expectations about Woodstock,”
she says. “There was a real possibility
that it could have ended up like some
horrible corporate thing. From the mo-
ment I arrived, I knew that it was
larger than life. It was of a scope that
reached beyond any of the artists
there.”

Etheridge wowed the mud-clad audi-
ences with a diverse set that ranged
from rough rock riffs to exuberant,
edgy ballads. “I think [Woodstock]
filled something that is lacking today—
it was part of a primitive instinet that
has not surfaced for some time now.”

Bitten by the bug of live perform-

With her fourth album logging more
than a year on The Billboard 200,
Melissa Etheridge is enjoying her
greatest success yet.

ance, Etheridge plans to continue her
U.S tour-through the spring before re-
cording her next album.

“It won’t be a big departure from the
last [album],” says Etheridge, who
adds that she is most comfortable with
the solid rock sound that brought her
suceess this year.

“People still think of rock music as
an extension of the male emotion,” says
Etheridge. “Go to any rock show, and
you’ll see women in the audience rock-
ing with the same energy as men. I'm
perceived as a rebel—as being differ-
ent because I embrace those qualities.”

It isn’t just musie that has placed
Etheridge in the mainstream public’s
collective conseiousness. As one of pop
music’s few open lesbians, Etheridge
recently ended the silence about her of-
ten gender-eluding lyries and her per-
sonal life. The gay and lesbian maga-
zine the Advoeate hailed Etheridge as
“Rock’s Great Dyke Hope” in July.

Etheridge says her decision to come
out has been “warmly embraced” by
the industry. BRETT ATWOOD

After just two albums, Stone Temple Pilots are firmly entrenched in the pantheon
of today’s top rock acts.

A L

Special Award To Honor Clapton

Reprise Artist’s Excellence Recognized

KNOWN AS “SLOWHAND” to many
and “God” to some, master guitarist
Erie Clapton will receive a special
award for artistic excellence Dec. 7 at
the Billboard Music Awards.

The award will cap two years of ex-
ceptional creative and commereial
achievement for Clapton.

The musician reached a career apex
in 1992 with his appearance on MTV’s
“Unplugged.” That summarizing per-
formance, which included readings of
songs from his solo career (including
“Tears In Heaven,” his moving elegy to
his late son Conor) and from the blues
that form the bedrock of his style, col-
lected five Grammy Awards in 1993.
The album has gone on to sell more
than 7 million copies in the U.S. alone.

The emphatic blues performances on
“Unplugged” allowed Clapton to segue
naturally to “From The Cradle,” an all-
blues album released by Reprise in
September.

On this latest work, Clapton pays
homage to such. inspirational figures
from blues history as Muddy Waters,
Freddie King, Otis Rush, Eddie Boyd,
Lowell Fulson, and Leroy Carr. In are-
cent interview with Billboard editor in
chief Timothy White, Clapton called the
blues “the thing I've loved from day
one, the most exciting and satisfying
thing I've known.”

Clapton’s fans found “From The Cra-
dle” exeiting and satisfying as well, and
propelled the album directly to No. 1 on
The Billboard 200 upon its release.

Clapton’s celebration of the music
has continued on U.S. stages since the
release of the album. This fall, the mu-
sician headlined a round of arena shows
backed by a sizzling band.

He continued his blues excursion im-
mediately following the conclusion of
the tour with a round of high-intensity
club shows in five major markets. The
sold-out concerts were intimate, explo-
sive affairs that reiterated the singer/

guitarist’s uniquely intense eonnection
with the genre.

These recent peaks are merely the
most recent diadems in an incompara-
bly glittering career.

Clapton has been lionized as one of
rock’s premier instrumentalists since
the mid-'60s, when he burst upon the
English scene as the lead guitarist for
the Yardbirds. Dissatisfied with the
group’s direction, he signed on with
John Mayall’s Bluesbreakers for a brief
but influential tenure.

In 1966, he joined with bassist Jack
Bruce and drummer Ginger Baker to
found Cream, the combo that virtually
defined the rock power-trio format and
left an indelible impression.

Clapton stepped out as a solo artist

with a self-titled 1970 album, which was
quickly succeeded by “Layla And Other
Love Songs,” the unforgettable double
album recorded with fellow guitar vir-
tuoso Duane Allman as Derek & the
Dominoes. After a period of inactivity
in the early *70s, Clapton rose phoenix-
like with “461 Ocean Boulevard,” the
No. 1 album that spawned the reggae-
inspired hit “I Shot The Sheriff.” A
spate of chart-topping, million-selling
albums and hit singles has continued
unabated ever since.

Clapton’s nonpareil musical achieve-
ments and his guitar prowess make him
the ideal choice to be acknowledged for
distinguished career achievement.

CHRIS MORRIS

Eric Clapton will receive a special award for artistic excellence at the Billboard

Music Awards.

Atlantic’s Stone Temple Pilots Soaring

ON JUNE 25, Stone Temple Pilots
flew to the top when “Purple,” the
band’s second album, debuted at No. 1
on The Billboard 200.

So far, the Atlantic album, which has
been certified triple-platinum, has
spawned the hits “Vasoline” and “In-
terstate Love Song,” which were No. 1
on the Album Rock Tracks chart.

STP’s debut album, “Core,” peaked
at No. 3 and generated three hits on
the Modern Rock Tracks and Album
Rock Tracks charts. When the STP
track “Big Empty” was included on the
chart-topping soundtrack to “The
Crow,” radio programmers were quick
to gravitate toward the introspective
rocker, although it wasn't officially re-
leased as a single.

Because the track was also included
on STP’s “Purple,” singer Scott Wei-

land had mixed feelings about radio
playing the track weeks before the re-
lease of the band’s second album.

“When we were writing and record-
ing the second record, we decided we
wanted [‘Big Empty’] on there,” he
says. “It fit the vibe.” By that time,
however, “Big Empty” was already
slated for inclusion on “The Crow.”

Says Weiland, “We didn’t want to
give away too much before the album
was finished, and radio started playing
the song when we were still in the proc-
ess of recording the album.”

Most of “Purple” was recorded at
Atlanta’s Southern Tracks studio with
Brendan O’Brien, who produced
“Core,” once again manning the board.

Says Weiland, “It’s far away and re-
moved from the industry, so we didn’t
have to worry about distractions.” The

band completed the album in about two
weeks.

A few additional tracks were re-
corded while the band was on the road.
“Lounge Fly” was cut at Paisley Park
Studios in Minneapolis and features
Paul Leary of the Butthole Surfers on
guitar. “Big Empty” was recorded in
Los Angeles during a touring break.

Weiland says “Purple” is much more
personal than “Core,” and adds that he
doesn't feel the need to be a spokesman
for the band’s legion of fans. “I wasn’t
writing to explain or put any point
across, or any opinion to a mass audi-
ence,” he says. “The more successful
we became, the less responsible I felt
about instilling any type of ideas. I
don’t know if that works anyway. It
doesn’t work for me. I'm just express-
ing myself.” CRAIG ROSEN
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concert trek in history.

The Rolling Stones' 1994 “Voodoo Lounge” tour became the highest-grossing

Billboar

Charts, Tour, TV Keep Stones Rolling
Virgin Act Ends Highest-Grossing Trek Ever

WITH NINE NO. 1 albums, the Roll-
ing Stones have earned their right to
appear on the Billboard Music Awards.

Although the platinum-selling “Voo-
doo Lounge,” the Stones’ latest Virgin
album, peaked one spot shy of the sum-
mit on The Billboard 200, “the world’s
greatest rock’n’roll band” has contin-
ued to reach new heights.

Its “Voodoo Lounge” tour has be-
come the highest-grossing of all time,
surpassing Pink Floyd’s recent trek
and the Stones’ own 1989 “Steel
Wheels” tour. The North American leg
of the tour will wrap up Dec. 17 and 18
at the BC Place in Vancouver. In '95,
“Voodoo Lounge” opens in Mexico.

The Stones’ historic jaunt has re-
ceived its share of TV exposure. Foot-
age from one of the band’s dates at the

Interscope’s Tom Jones Swings Back

MTV’S BUZZ BIN got a powerful jolt
this fall when Tom Jones’ debut Inter-
scope clip “If I Only Knew” surged into
the network’s most coveted rotation.

Jones’ recent return to top pop play-
lists comes nearly 30 years after his sig-
nature classic “It’s Not Unusual”
cracked the top 10 on Billboard’s Hot
100 Singles chart in April 1965.

And it’s not unusual these days for
pop culture observers to see Jones com-
manding attention on television air-
waves worldwide. Last year, his British
variety show “The Right Time” was dis-
tributed on the music video network
VH]1, while this year marks appear-
ances on numerous programs, including
the Dec. 7 Billboard Music Awards.

Meanwhile, Jones has been perform-
ing before live audiences for decades,
on stages from Las Vegas to Wales, and
now his single “If I Only Knew” is blaz-

The debut album by Warren G entered
the R&B chart at No. 1 and was
certified for sales of more than 2 million
copies in just two months.

ing across the playlists of radio outlets
from R&B to top 40.

His debut Interscope release, “The
Lead And How To Swing It,” is his first
original album in six years. The title,
which is released on ZTT/Atlantic in
the UK, includes tracks produced by
some of the industry’s top players.

“I like hard-hitting songs that punch
you right between the eyes,” says
Jones, alluding to his choice in live
cover material, which includes such
gems as Prince’s “Kiss” (a top 40 hit for
Jones in 1988), EMF’s “Unbelievable,”
Otis Redding’s “Hard To Handle,” and
Lenny Kravitz's “Are You Gonna Go
My Way.”

When a number of U.S. record exec-
utives discovered Jones’ undeniable ap-
peal after several high-profile, indus-
try-oriented gigs last year, he set forth
one major condition to the labels that

came courting.

“Some of the labels saw me as a [mid-
dle-of-the-road] artist, but I said I
wanted to make contemporary music,
more ‘Kiss,” if you will, because that
was on the money,” Jones says. “I said,
‘I want to do more of that.” And [Inter-
scope co-head] Jimmy Iovine and
[A&R executive] John McClain went for
it.”

Once he inked the deal with Inter-
scope, says Jones, he was eager to find
the producers who could make an al-
bum that could compete in the modern
age.
“I didn’t want an album that sounded
like one I made 20 years ago,” he says.
“I like to do a variety of music; I have
to have that freedom. I don't like to be
pigeonholed.”

DEBORAH RUSSELL

Rose Bowl in Pasadena, Calif., was in-
corporated into the Nov. 23 episode of
Fox’s “Beverly Hills 90210,” while an
entire Stones concert at Miami’s Joe
Robbie Stadium was broadcast as a
pay-per-view special Nov. 25.

Don Was, who produced “Voodoo
Lounge,” says working with the Stones
was “one of the high points of my life,
if not the high point. In every aspect,
from their abilities as musicians to their
charm as dinner companions, they ex-
ceeded my expectations. And I had
pretty high expectations.”

Veteran producer/engineer Glyn
Johns, who was the first to record the
band, later served as an engineer on
such classic albums as “Sticky Fingers”
and “Exile On Main Street.” Though
Johns had his ups and downs with the

Tom Jones will perform at the Billboard
Music Awards.

New Era Begins For Violator’s Warren G

IT’S BEEN A stellar year for hip-hop
newcomer Warren G. The artist’s Viola-
tor/RAL debut, “Regulate ... G Funk
Era,” bowed at No. 1 on the Top R&B
Albums chart in June, and “Regulate”
topped the Hot Rap Singles chart.

The 23-year-old artist’s album was
released June 7 and was certified for
sales of 2 million just two months later.

“When he played me the whole ‘Reg-
ulate’ track, I knew some precious
metal success would happen,” says
Chris Lighty, president of Violator
Records and the person who brought
Warren G. to the label. “But what I
didn’t know was that it would be almost
3 million.”

Warren G, whose full last name is
Griffin, met with a bit of resistance ini-
tially, as some claimed he was riding in
on the coattails of his half-brother, Dr.
Dre.

“In the beginning, when we were pro-
moting the record before people heard
it, it was a bit of an obstacle,” says
Lighty. “But then they heard it, and
there’s no denying a hit record. He’s
able to stand on his own two feet and
get out from under the shadow of his
brother.”

The single “Regulate,” which has
been certified platinum, also reached
No. 2 on the Hot 100 Singles chart and
No. 7 on the Hot R&B Singles list in
July.

The second single, “This D.J.,” has
been certified gold and peaked at No.
3 on the Hot Rap Singles chart, at No.
9 on the Hot 100, and at No. 14 on Hot
R&B Singles. The third single, “Do You
See,” is No. 47 on the R&B singles
chart this week.

On The Billboard 200, “Regulate . ..
G Funk Era” debuted at No. 2 in June.

Griffin grew up in Long Beach, Calif.,
and hung out with the likes of Snoop
Doggy Dogg. Before making a dent as
an artist, he produced 2Pac’s “Defini-
tion Of A Thug Nigga” and Mista
Grimm'’s “Indo Smoke.” Both tracks
were featured on the “Poetic Justice”
soundtrack. He also contributed lyrics
to Dr. Dre’s “The Chronic” and produ-
ced singles for M.C. Breed, DFC, and
Nate Dogg.

Warren G was introduced via the
“Above The Rim” soundtrack, which
spawned his version of “Regulate” with
Nate Dogg. The song was a key reason
for the soundtrack’s success.

Warren G has had a busy year. He
shared the bill with R. Kelly, Heavy D.,
and Coolio on the Budweiser Superfest
tour, and recently completed a Euro-
pean promotional tour.

Stones, he says, “When they played and
got it together, they were fantastic and
unbeatable and made some great rec-
ords.”

Andrew Loog Oldham, the Stones’
early manager and producer, recalls
July 10, 1965, when “Satisfaction” hit
No. 1 on the Hot 100. Six weeks later,
“Out Of Our Heads” became the first
Stones album to top the U.S. album
chart, while the group was packing its
tour.

“It was a triple-header—the single,
the album, and the tour,” Oldham says.
“It was the beginning of the period
where we were on a roll and no one
could stop us.”

Nearly 30 years later, the Stones are
still rolling.

CRAIG ROSEN

Composer Moo
Steals Spotlight
With EMI Album

VIEWERS OF THE 1994 Bill-
board Music Awards in Asia,
where the show airs Dec. 15 on
STAR TV's V musie channel, will
witness a performance by Erie
Moo, a song-
writer-turned-
artist who has
made a real
impact in the
region  this
year.

Moo has
written songs
for eight
years. He also
has released a dozen or so albums
in Taiwan and Hong Kong, but he
has had his greatest impact com-
posing work for veteran stars
Jacky Cheung and Andy Lau. This
year, the syinma (Singapore/Ma-
laysia) artist put all his eggs in one
basket.

His second Mandarin album for
EMI, “Tai Sha,” stole the spotlight
from Cheung and Lau as the big-
gest-selling Chinese album of 1994.
It brought two Solid Gold awards
from Hong Kong’s tastemaker TV
station, TVB, and the album’s title
track was named song of the year
by government radio outlet
RTHK.

“Tai Sha” dominated Taiwan’s
charts from March to June, and
helped push Moo’s Cantonese-dia-
lect compilation album, “Too Silly,”
and a new release, “Sad Love
Songs,” into Hong Kong's top 10. A
new Mandarin album, “Puppet Of
Love,” came out last month.

MIKE LEVIN

MOO
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FOR WEEK ENDING NOVEMBER 27, 1994

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
* % NEW ADDS LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

A\

14 hours daily
1899 9th Stree NE,
Washington, D.C. 20018

1 Brownstone, if You Love Me
2 Brandy, | Wanna Be Down
3 Scarface, | Never Seen A Man Cry
4 Black Men United, U Will Know
5 Janet Jackson, You Want This
6 Warren G, Do You See
7 Snoop Doggy Dogg, Murder Was The
8 Ini Kamaze, Here Comes The Hotstepper
9 Blackstreet, Before | Let You Go
10 Nine, Whutcha Want
11 tLuther Vandross, Aiways And Forever
12 Toni Braxton, How Many Ways
13 Casserine, Why Not Take All Of Me
14 Chante Moore, Old School Lovin'
15 Zhane, Shame
16 Craig Mack, Flava In Ya Ear
17 Boyz Il Men, On Bended Knee
18 ‘Bamry White, Practice What You Preach
19 NIl U, | Miss You
20 Quo, Blowin' Up
21 Gladys Knight, End Of The Road Medley
22 Heavy D & The Boyz, Black Coffee
23 Keith Sweat, Get Up On it
24 TLC, Creep
25 Babyface, Rock Bottom
26 K-Ci Hailey Of Jodeci, If You Think
27 Ce Ce Peniston, Hit By Love
28 Outkast, Git Up, Git Qut
29 Da Brat, Fa All Y'ail
30 Common Sense, | Used To Love HER.

* & NEW ADDS & &

Sade, Cherish The Day {Live)

H-Town, In The Backseat

missjones, Where | Wanna Be Boy
Aaliyah, Age Ain't Nothing But A Number
Jade, Everyday Of The Week

Society, Yes N Deed

Alphabet Soup, Take A Ride

CMT

COUNTRY Music TELEVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 The Tractors, Baby Likes To Rock It
2 The Mavericks, There Goes My Heart
3 Tracy Lawrence, | See It Now

4 Joe Diffie, Pickup Man

5 Mary Chapin Carpenter, Tender When [

6 Tim McGraw, Not A Moment Too Soon
7 Lari White, Now | Know

8 David Ball, When The Thought Of You.

9 Faith Hill, Take Me As | Am

10 Clint Black, Untanglin' My Mind

11 Clay Walker, if | Could Make A Living
12 Vince Gill, when Love Finds You

13 Randy Travis, This Is Me

14 Jed Zeppelin, Workin'

15 Little Texas, Amy's Back tn Austin
16 Reba McEntire, Till You Love Me

17 Shenandoah, Somewhere In The Vicinity... ¥
18 George Ducas, Lipstick Promises 1
19 Garth Brooks, The Red Strokes t

20 Russ Taff, Love Is Not A Thing 1

21 Sawyer Brown, This Time

22 James House, Little By Little

23 Pam Tillis, Mi Vida Loca t

24 Sammy Kershaw, Southbound

25 Hank Williams, Jr., | Ain't Goin'.

26 Little Texas, Kick A Little

27 Rhett Akins, What They're Talking About
28 Billy Ray Cyrus, Storm In The Heartland
29 Radney Foster, The Running Kind
30 Patty Loveless, Here | Am

31 Wade Hayes, Oid Enough To Know Better t
32 Ricky Lynn Gregg, After The Fire Is Gone
33 Rick Trevino, Doctor Time

34 Aaron Tippin, | Got It Honest

35 Red Hots, Teach Your Children

36 Trisha Yearwood, It Wasn't His Child t
37 Confederate Railroad, Summer In Dixie
38 Kathy Mattea, Maybe She's Human
39 Larry Stewart, Losing Your Love

40 John & Audrey Wiggins, She's In The...
41 George Jones & Alan Jackson, A Good Year
42 Pirates Of The Mississippi, You Could Do...
43 Chely Wright, Till 1 Was Loved By You
44 Jesse Hunter, Long Legged Hannah
45 John Berry, You And Only You

46 Doug Stone, Little Houses

47 Wynonna & Michael English, Healing
48 Toby Keith, Upstairs Downtown

49 Cleve Francis & Patti Austin, We Fell In
50 Noah Gordon, The Blue Pages

t Indicates Hot Shots

* & NEW ADDS * &

Alan Jackson, Gone Country
Collin.Raye, My Kind Of Girl

MUSIC TELEVIBION”
Continuous programming
1515 Broadway, NY, NY 10036

1 Snoop Doggy Dogg, Murder Was The Case
2 Stone Ternple Pilots, Interstate Love Song
3 Nirvana, About A Girl
4 Tom Petty, You Don't Know How It Feels
5 Boyz || Men, On Bended Knee
6 Green Day, When | Come Around
7 Offspring, Self Esteem
8 John Mellencamp, Dance Naked
9 Janet Jackson, You Want This
10 Aerosmith, Blind Man **
11 Ini Kamaze, Here Comes The Hotstepper
12 The Cranberries, Zombie *
13 Weezer, Buddy Holly **
14 TLC, Creep
15 Hole, Dol Parts *

16 Veruca Salt, Seether *

17 Rolling Stones, Qut Of Tears

18 Megadeth, Train Of Conseguences
19 Bon Jovi, Always

20 Live, | Alone

21 Coolio, | Remember

22 Warren G, Do You See

23 R.E.M., What's The Frequency, Kenneth?
24 The Black Crowes, A Conspiracy

25 Soundgarden, Fell On Black Days
26 Brandy, | Wanna Be Down

27 Urge Overkil, Girl, You'll Be A Woman Soon
28 Liz Phair, Supernova

29 Jimmy Page & Robert Piant, Thank You
30 Eagles, Hotel California

31 Green Day, Basket Case

32 Candlebox, Cover Me

33 Oasis, Supersonic

34 Queensryche, | Am |

35 Real McCoy, Another Night

36 Bad Retigion, 21st Century (Digital Boy)
37 Soul Asylum, Can't Even Tell

38 Candlebox, Far Behind

39 R.E.M., Bang And Blame

40 Smashing Pumpkins, Disarm

41 Madonna, Secret

42 Salt-N-Pepa, None Of Your Business
43 Sunny Day Real Estate, Seven

44 Freedy Johnston, Bad Reputation
45 Corrosion Of Conformity, Albatross
46 Warren G & Nate Dogg, Regulate
47 Beastie Boys, Sabotage

48 Heavy D & The Boyz, Black Coffee
49 Pete Droge, !f You Don't Love Me
50 Tom Jones, If | Only Knew

** Indicates MTV Exclusive
* Indicates Buzz Bin

% & NEW ADDS % &

Des'ree, You Gotta Be (Re-Add)
Scarface, | Never Seen A Man Cry
Zhane, Shame

Deadeye Dick, New Age Girl
Mazzy Star, Halah

€ JTNN

THE NASHVILLE NETWORKe
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Blackhawk, | Sure Can Smelt The Rain

2 Littie Texas, Kick A Little

3 Tracy Lawrence, ! See It Now

4 Clint Black, Untanglin’ My Mind

5 Clay Walker, If | Could Make A Living

6 Joe Diffie, Pickup Man

7 Garth Brooks, The Red Strokes

8 Alabama, Angels Among Us

9 The Tractors, Baby Likes To Rock It
10 Tim McGraw, Not A Moment Too Soon
11 Lari White, Now | Know
12 David Ball, When The Thought Of You...
13 Faith Hill, Take Me As | Am
14 Mary Chapin Carpenter, Shut Up And Kiss Me
15 Marty Stuart, That's What Love's About

16 The Mavericks, There Goes My Heart
17 Aaron Tippin, | Got It Honest

18 Vince Gill, When Love Finds You

19 Billy Ray Cyrus, Storm In The Heartland
20 John & Audrey Wiggins, She's In The.
21 Alan Jackson, Livin' On Love

22 Randy Travis, This Is Me

23 Doug Stone, Litlle Houses

24 Reba McEntire, Till You Love Me

25 Patty Loveless, Here | Am

26 Wade Hayes, Old Enough To Know Better
27 Kathy Mattea, Maybe She’s Human
28 Larry Stewart, Losing Your Love

29 Sawyer Brown, This Time

30 Pam Tillis, Mi vida Loca

* & NEW ADDS & %

Alabama, Angels Among Us
George Ducas, Lipstick Promises
Sammy Kershaw, Southbound
Boy Howdy, True To His Word
James House, Little By Little
Toby Keith, Upstairs Downtown

MUSIC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 Tom Petty, You Don't Know How It Feels
2 Melissa Etheridge, I'm The Only One
3 Sting, When We Dance
4 Madonna, Secret
5 Gloria Estefan, Turm The Beat Around
6 John Mellencamp, Dance Naked
7 Sheryl Crow, All | Wanna Do
8 Ace Of Base, Living !n Danger
9 Des'ree, You Gotta Be
10 Hootie & The Blowfish, Hold My Hand
11 Tom Jones, If | Only Knew
12 Rolling Stones, Qut Of Tears
13 Babytace, When Can | See You
14 Pretenders, I'll Stand By You
15 Toad The Wet Sprocket, Something's Alway.
16 Boyz Il Men, On Bended Knee
17 Amy GrantVince Gill, House Of Love
18 Vanessa Williams, The Sweetest Days
19 Gin Blossoms, Allison Road
20 Boyz Il Men, I'll Make Love To You
21 Eric Clapton, Motherless Child
22 Urge Overkil, Girt, You'll Be A Woman Soon
23 Toni Braxton, You Mean The World To Me
24 Eagles, Get Over It
25 Gin Blossoms, Found Qut About You
26 Bonnie Raitt, Love Sneakin’ Up On You
27 Collective Soul, Shine
28 John Mellencamp, Wild Night
29 R.EM., What's The Frequency, Kenneth?
30 Bon Jovi, Always

* & NEW ADDS & &

Take A Bow, Madonna

Al | Want For Christmas |s You, Mariah Carey
Happy Christmas War |s Over, Melissa Etheridge
Have Yourself A Merry Little ..., Kenny G
Mental Picture, Jon Secada

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OQUTLETS FOR

THE WEEK ENDING DECEMBER 10, 1994,

T H E

i LIsION 0w ComTeon -

Continuous programming
12000 Biscayne Blvd
Miami, FL 33181

AMERICA’S NO. 1 VIDEO
K-C Of Jodect, If You Think You're Lonely Now

BOX TOPS
Bone Thugs N Harmony, Thuggish
Ruggish.
TLC, Creep

N Il U, | Miss You

Craig Mack, Flava In Ya Ear

Boyz Il Men, On Bended Knee
Blackstreet, Before | Let You Go

Toni Braxton, How Many Ways
Scarface, | Never Seen A Man Cry
Spice 1, Strap On The Side

Snoop Doggy Dogg, Murder Was The Case
Method Man, Bring The Pain

Outkast, Git Up, Git Out

Doctor Dre & Ed Lover, Back Up Off Me
Shaguille O'Neal, Biological.

Luke, It's Your Birthday

Ace Of Base, Living In Danger

Quo, Blowin' Up

Keith Murray, The Most Beautifullest Thing..
Usher, Can U Get Wit It

20 Fingers, Short Short Man

Changing Faces, Foolin' Around

Dana Dane, Record Jock

House Of Pain, Legend

Blackgirl, Where Did We Go Wrong
H.W.A,, Ain't No Lady

Nuttin' Nyce, Down 4 Whateva

Boyz Il Men, I'lt Make Love To You
Barry White, Practice What You Preach
immature, Never Lie

Digable Planets, 9th Wonder
Dis-N-Dat, Party

ADDS
Dr. Dre/Ice Cube, Natural Born Killaz

Green Day, When | Come Around
Moist, Push

The Alkaholiks, Daaam
Too Short, C**ktales
Top Authority, How Much

MOR

musicCv

Continuous programming
11500 9th St N
St Petersburg, FL 33716

Reba McEntire, Till You Love Me
Steve Perry, Missing You

Billy Ray Cyrus, Storm In The Heartland
Amy Grant/Vince Giil, House Of Love
Gladys Knight, End Of The Road
Huey Lewis, Little Bitty Pretty One
Patty Loveless, Here | Am

Sade, Cherish The Day

Jon Secada, Mental Picture

Vanessa Williams, The Sweetesi Days
Shery! Crow, All | Wanna Do

Eagles, Hote! California

Adrian Legg, The Crockett Waitz

The Tractors, Baby Likes To Rock It
Bonnie Raitt, Storm Warning
Santana, Luz Amor Y Vida

Thrée Tenors, La Donna e’ Mobile
Rolling Stones, Out Of Tears

Carty Simon, Like A River

Luther Vandross, Always And Forever

Frutvitloh WiTwo R, I NE

Continuous programming
P O BOX 398
Branson, MO 65616

Larnelle Harris, Chitdlike Faith

Mac McAnaily, Down The Road

Craig N' Company, Hair Cut

Western Flyer, She Should've Been Mine
Blue Rodeo, Hasn't Hit Me Yet

Dionne Ferris, | Know

Alan Jackson, Livin' On Love

Eagles, Girl From Yesterday

NewSong, Field Of Faith
Colvin/Carpenter, One Cool Remove
Reba McEntire, Till You Love Me
Kermit/Miss Piggy, She Drives Me Crazy
Clinton Gregory, Gulf And The Sheil

Janet Paschal, God Is Up To Something
David Robertson, | Believe In Love
Kathy Mattea, Maybe She's Human

Will LeBlanc, Let It*Swing

Mannheim Steamroller, Little Drummer Boy
Aaron Tippin, | Got It Honest

Gaither Vocal Band, Jesus On The Mainline

MUSIC TELEVISION®

Continuous programming
1111 Lincoln Rd
Miami Beach, FL 33139

Bon Jovi, Always

Madonna, Secret

The Cranberries, Zombie

R.E.M., What's The Frequency, Kenneth?
Caifanes, Aqui No Es Asi
Aerosmith, Blind Man

Lucas, Lucas With The Lid Off
Sheryl Crow, Ail | Wanna Do
Page/Plant, Gallows Pole

Nirvana, About A Girt

Green Day, Basket Case

Diego Torres, Tratar De Estar Mejor
Rolling Stones, Out Of Tears

Carlo Vives, La Gota Fria

Sting, When We Dance

Alejandra Guzman, Pasa La Vida
Seal, Kiss From A Rose

Laura Pausini, La Soledad
Santana, Luz Amor Y Vida
Offspring, Self Esteem

Lighimusic

Five 1/2-hour shows weekly
Signal Hil Dr
Wall, PA 15148

Out Of The Grey, All We Need
Sounds Of Blackness, Everything
Kathy Troccoli, Mission Of Love
Commissioned, Love Is The Way
Michael Sweet, Cross Of Gold
DC Talk, walis

DC Talk, Jesus Is Just Alright

DC Talk, Luv Is A Verb

DC Talk, The Hard Way

DC Talk, Nu Thang

Rich Mullins, Here in America
Rich Mullins, The Color Green
Rich Mullins, Creed

Rich Mullins, Other Side

Rich Multins, Hold Me Jesus

“TELEVISION

&

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Oasis, Supersonic

Love Spit Love, Change In The Weather
Massive Attack, Sty

Tevin Campbell, Don't Say Goodbye
Veruca Salt, Seether

Black Crowes, A Conspiracy

Liz Phair, Supernova

Deus, Suds & Soda

Andru Donalds, Mishale

Bjork, Viotently Happy

Dada, All 1 Am

Sponge, Plowed

Dionne Ferris, | Know

Sting, When We Dance

Whitehead Brothers, Forget | Was A G
Dana Dane, Record Jock

Pearl Jam, Spin The Biack Circle
Murmurs, You Suck

TLC, Creep

Deep Forest, Deep Forest

CHC

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St
Oakiand, CA 94603

Rappin’ 4-Tay, Piayaz Club

TLC, Creep

Janet Jackson, You Want This

Boyz Il Men, On Bended Knee

69 Boyz, Tootsee Roll

Brandy, | Wanna Be Down

Warren G., Do You See

Blackstreet, Before | Let You Go

K-C1 Of Jodeci, If You Think You're Lonely Now

Aaliyah, At Your Best

The

Billboard Music Group

presents...

Billboard

A state-of-the art research and

information service delivering vital
industry information to your home or

office computer.

keystrokes, Billboard Online delivers

instant access to:

-Billboard's latest charts and articles

With a few easy

as they hit the stands

-Archive of Billboard charts, 1984

to present

-Archive of Billboard articles,

1991 to present

-European Albums & Singles Charts,

from Music & Media
-RIAA Certifications, from 1958
-Music Video Source™ Data

-Touring and Event Data from
Amusement Business

All information is searchable and can

be printed or stored in your computer.
Whether you're a computer expert or

a novice, Billboard Online is easy to

learn and fun to use. A super way to stay
up to date on what's new in the music
industry and a tremendous time saver for

research projects.

For a limited time, you can get the Billboard

Online start-up software for $84

(shipping included). Along with the easy to
use installation software, we will include a

user manual and 30 minutes free

online time.

© one: 1-800-449-1402
fox:1-212-536-5310
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Ricordi Out-Megas Virgin In Milan

B BY MARK DEZZANI

MILAN—Italy’s largest mega-
store opened Nov. 22 amid a me-
dia hullabaloo including live
broadcasts from the store by the
country’s leading national private
network, Radio Deejay, and the
music TV chain Videomusie.

The 27,000-square-meter Ri-
cordi store, situated in the ornate
glass-and-steel gallery near Mi-
lan’s famous cathedral square,
was welcomed by record company
executives as the type of initiative
required in other major Italian ci-
ties to help expand the nation’s
music market.

Even Ricordi’s main rivals ac-
knowledged the impact that the
new store likely will have. Fermo
Gervasoni, Ttalian director of Vir-
gin Retail Europe, said, “We are
a little worried. Ricordi has se-
cured a better and bigger location
and has created a very nice
store.” Virgin’s Milan store
opened in 1990 in a typical Ri-
chard Branson-esque publicity
blitz. It is situated on the opposite
side of the cathedral square from
Ricordi’s outlet and is almost half
the size at 14,700 square meters.
The new Ricordi store is only the
second large music store in an
Ttalian center city; Virgin's was
the first.

With a ground-level entrance
between the up-market eatery
Biffi and the hamburger joint
Burghy, Ricordi’'s sales space is
divided between the first floor
classical and sheet music section,
overlooking the gallery’s pictur-
esque central square, and a
vaulted basement housing the
store’s six other departments.

Ricordi retail operations direc-
tor Steve Jones, who oversaw the
opening of Virgin’s Milan mega-
store five years ago, says the new
store follows the same concept
that has been used to revamp the
Ricordi chain’s other 21 stores
(Billboard, Jan. 8). “To communi-
cate to customers where to find

It's In the Box. 2 Unlimited's Ray Slijngaard gesticulates in the direction of the

our 140 product groups, we use
370 key words and eight thematic
departments,” says Jones.

The departments are divided
into Italian (music/video/sheet
music and books), international,
children, cinema, instruments,
books, jazz, and tickets.

“We have tried to create a re-
laxed atmosphere where clients
can feel comfortable to browse,
listen to CDs, and read books
without feeling pressured to buy,”
says Jones.

Video touch screens to refer-
ence product and headphone lis-
tening posts are situated
throughout the store, with asso-
ciated product such as CDs,
books, and videos on the same
subject displayed together where
possible. There is ample seating,
a children’s play space, and an iso-
lated sound booth to try out the
instruments.

A last-minute dispute with Mi-
lan’s local authorities meant that,
600 square meters in the base-
ment had to be curtained off for
the opening day to the public
while Ricordi awaits approval for
a former warehouse space to be
re-designated as a sales area.

The new Ricordi megastore
represents the jewel in the crown
of the 22-store chain, which, fol-
lowing the buyout of the Ricordi
music group by German multina-
tional music group BMG, was re-
ported to be up for disposal. How-
ever, a BMG spokesperson says
the company will not be selling
out entirely, but will be looking
for partners with retail experi-
ence to buy a majority stake while
retaining the Ricordi identity.

Virgin’s Gervasoni says that
while there have undoubtedly
been contacts with Ricordi, there
is no official interest in the chain.
“The crisis in the Italian market
has put back our own plans to
open further stores in Italy. This
year, we are projecting that our
Milan store will take in 15 billion
lire [$9.4 million], slightly up on

electronic wizardry that will enable purchasers of the act's “Beyond Limits”

CD-i to create their own entertainment. Slijngaard and his performing partner
Anita Dels, left, were guests of honor at the second Dutch National CD-i congress
and festival in Rotterdam, where Emiel Petrone, right, video CD label president
of Philips Media, presented the duo with their players. 2 Unlimited released the
CD-i, originally entitied **1 Night With 2 Unlimited,” on Eaglevision Nov. 21

(Billboard, Sept. 24).

last year’s 14.5 billion lire [$9 mil-
lion].

“The market has been dead up
until September due to the eco-
nomie crisis, this summer’s soccer
World Cup, and a weak domestic
release schedule,” Gervasoni
says. “However, business in the
last quarter seem to be picking
up.”

Ricordi estimates that earnings
for the new store’s first yvear will
be more than 20 billion lire ($12.5
million). The chain as a whole ex-
pects a small increase in sales this
year against last year’'s results of
100 billion lire ($62.5 million).

Megastore

B BY FERNANDO TENENTE

LISBON —Megastore fever has
hit Portugal’s second-largest city,
Oporto, with the opening of two
large-scale music retail outlets.

The record store chain Roma,
owned by Lisbon businessman
Simoes Nunes, has opened the
country’s largest music outlet in
the city’s Fernandes Tomas street.

The Roma Megastore, as it is
called, boasts five floors with a
trading area of 14,000 square feet,
and has a video wall, 30 listening
posts, a permanent in-store DJ,
and a music-related book and mag-
azine department, as well as a res-
taurant. The store also has a com-
puterized stock-ordering system
that allows easy import of titles not
available. The same owners also
run the prominent Discoteca
Roma store in Lisbon.

Last summer, the Valentim de
Carvalho group also opened a
store in Oporto, in the old Vadeca
store building in Santo Antonio
Street, and it is preparing to open
a new, bigger music center before
Christmas at the Bon Successo re-
tail development near the city’s
Boavista quarter.

Both stores are seen as local re-
actions to the eventual arrival of
Virgin Retail and FNAC here. For
the past several years, it has fre-
quently been reported that both
chains were eyeing Portugal after
their successful expansion in
Spain. For the moment, neither
FNAC nor Virgin is reported to be
actively seeking sites.

The arrival of these stores in the
key shopping areas of both cities
shows that music retailing is un-
dergoing a revolution similar to
that which took place in the fashion
business in recent years. Until
now, Portugal’s music stores had
been plagued by poor service and
selection. Now the larger players
are competing for customers, with
service as one of the key weapons.

Meanwhile, traditional record
stores such as Jo-Jos, Tubitek, Bi-
motor, Peggy, Melody, and Sunky
have started a movement to estab-

0

The Anniversary List. Iiff Ricl

hard, center, is awarded a platinum disc by EMI

Records for U.K. sales of “The Hit List,” a compilation album celebrating his 35
years of chart success. Among those making the presentation are Sir Colin
Southgate, Thorn EMI chairman, standing second right; Rupert Perry, president/
CEO of EMI Records U.K. and Eire, on Richard’s right; and Jean-Francois
Cecillion, divisional managing director of EMI U.K., center, kneeling.

Mania Sweeps Lishon

lish a purchasing block to compete
with the prices and buying power
of the megastores, which are cur-
rently retailing music at prices
close to those in supermarkets.

Suggested retail prices for CDs
are around 3,600 escudos ($23.50),
but supermarkets usually sell at a
20% discount, offering a price of
2,800 escudos ($18.30).

Until recently, smaller chains
used to buy
most of
their stock
at the “pur-

: ; ¢c hase
: stores” of
the Car-

valho and
Nunes-
owmned
chains.
Both acted
as one-stop
operations for the smaller dealers.

The initiative by Ribiero re-
ceived strong approval from tradi-
tional record stores, including
many in Lisbon. Ribiero says,
“Portuguese owners of traditional
record stores were sleeping for
many years, but now they can
wake up and make up for their lazi-
ness.”

Nunes counters by saying,

ROMA

MEGA STORE

“When we opened our purchase
store in Oporto four years ago, al-
most all retailers welcomed our
prices and payment conditions [as
better than] Carvalho, but they
forgot their clients and they did
not invest their profits, so they can
not complain just because we offer
better staff and a specialized rec-
ord service to buyers.”

Francisco Vasconcelos, general
manager of the Carvalho group,
says, “With the megastores plus
the traditional outlets, there's a
larger supply than demand in
Oporto, and some of them—includ-
ing the larger music centers—
won’t survive.,”

Vasconcelos promises strong
competition against the Nunes
group in Oporto. On the movement
of the traditional stores, he says,
“The purchase store idea can work
out as far as prices are concerned,
but the main problem will be the
lack of space at their shops. If they
want to survive, they have to spe-
cialize in a specific field of music,
such as folk, jazz, or classical.”

The Valentim de Carvalho music
center at Rossio Square in Lisbon
is to double its trading space from
11,000 square feet to 22,000 square
feet, according to Vasconcelos.

down 0.5%.

newsline...

SALES OF FOREIGN MUSIC continue to grow in Japan, while home-
grown product’s performance remains lackluster, according to third-quar-
ter results recently released by the Recording Industry Assn. of Japan. To-
tal album shipments were 186.99 million units, up 3.2% from 181.24 million
units in the first nine months of 1993. CD albums sold 165.58 million units,
up 7%, and were worth 277.51 billion yen ($2.83 billion), up 7%.

CD singles (there are no other singles formats worth mentioning in the
Japanese market) sold 99.15 million units, down 14%, and were worth 63.85
billion yen ($651.53 million), down 12%.

Shipments of material by non-Japanese artists totaled 61.26 million units,
up 7% from the same period last year, and were worth 91.18 billion yen
($930.4 million), up 8.4%. Production of domestic artists’ material scored
225.28 million units, down 6%, for a value of 268.9 billion yen ($2.74 billion),
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International

HITS

OF THE

$®WORLD

© 1993, BiboArd / Bl Commumicanons g S -
JAPAN (pempa publications, inc.) 12/5/94 CANADA (The Record) 11/21/94 GERMANY compited by Media Control 12/3/94 FRANCE (snepiFop/Tite-Live) 11/19/94
THIS | LAST THIS | LAST THIS | LAST THIS | LAST
week (week| SINGLES week | week| SINGLES WEEK |week |  SINGLES weEK |week| SINGLES
1 [NEW| R'Z MOTEL smamvicior 1 | 1 | SECRET MADONNA maveRicKMWEA 1 1 | COTTON EYE JOE REDNEX zvx 1 | 1 | 7SECONDS YOUSSOU N'DOUR & NENEH
2 | 2 | TOMORROW NEVERKNOWS MR.CHILDREN tors | 2 | 2 | CANYOU FEEL THE LOVE TONIGHT ELTONJOHN | 2 | 3 | AN ANGEL KELLY FAMILY roel CHERRY sQUATT/SONY
FACTORY HOLLYWOOD/WEA 3 2 HYPER, HYPER SCOOTER EpeL 2 7 SATURDAY NIGHT WHIGFIELD arPLAY
3 | 3 | KOIBITOTACHI NO CHRISTMAS MARIAH CAREY 3 | 6 | LOVEISALLAROUND WET WETWET LonONPGD | 4 | 5 | ALWAYS BON JOVI MERGURVPHONOGRAM 3 | 2 | FEEL OF THE HEAT OF THE NIGHT MASTERBOY
SONY 4 7 ALWAYS BON JOVI MERCURY/PGD 5 4 SATURDAY NIGHT WHIGFIELD zvx BARCLAY/POLYGRAM
4 1 MEGURIAI CHAGE & ASKA PONY CANYON 5 3 I'LL MAKE LOVE TO YOU BOYZ Il MEN MOTOWN/PGD 6 7 LOVE RELIGION U 96 MOTOR MuSIC 4 9 SECRET MADONNA waRNER
5 4 HARU YO, KOI YUMI MATSUTOUYA tosHiBaem 6 5 DO YOU WANNA GET FUNKY C-+C MUSIC 7 6 LET THE DREAM COME TRUE DJ BOBO FRESH/EAMS 5 4 HIGH HOPES PINK FLOYD em
6 | 7 | AINOTAMENT TAMIO OKUDO sony FACTORY COLUMBIA'SONY 8 |NEw| PHARAO THERE IS A STAR sonv 6 | 10 | GIRLS JUST WANT TO HAVE FUN C.LAUPER tpic
7 | 5 | DAYS FUMIYA FUJII PONYCANYON 7 | 4 | RIGHT BESIDE YOU SOPHIE B. HAWKINS 9 | 15 | CONQUEST OF PARADISE VANGELIS enst wesr 7 | 3 | ISWEAR ALL-4-ONE aTiantic
8 | 6 | DREAMS COME TRUE SUKIKIZUITEYO epicsony COLUMBIAISONY 10 | 10 | ALL | WANNA DO SHERYL CROW pew 8 | 13 | CAN YOU FELL THE LOVE... E. JOHN PoLYGRAM
9 | 10 | YUZURENAI NEGAI NAOMI TAMURA POLYDOR 8 8 | FUNKDAFIED DA BRAT Epicisony 11 | 14 | IS THIS THE LOVE MASTERBOY poLYGRAM 9 8 | I'LL MAKE LOVE TO YOU BOYZ Il MEN PoLYDOR
10 | 9 MATSURI NO ATO KEISUKE KUWATA vicTor 9 9 | GO ON MOVE REEL 2 REAL quaLITY/PGD 10 | 5 | LOVEISALL AROUND WET WET WET PHONOGRAM/
12 |NEW| ZOMBIE CRANBERRIES isLaND
ALBUMS 10 10 CIRCLE OF LIFE ELTON JOHN HOLLYWOOD/WEA 13 1 DA CAPO PERPLEXER MOTOR MUSIC POLYGRAM
1 |NEW| YUMIMATSUTOYA THE DANCING SUN rosniwem | 11 | 12 I AR L O R L AT 14 | 12 | UP’N AWAY MR. PRESIDENT wea 11 11| MR.JONES COUNTING CROWS Gerren
2 2 MARIAH CAREY MERRY CHRISTMAS sony ; 15 9 WELCOME TO TOMORROW SNAP ARIOLA 12 6 IT'S A RAINY DAY ICE MC AIRPLAY/POLYGRAM
12 1 11 | WILD NIGHT JOHN MELLENCAMP MERCURY/PGD 13 | 14 | MMM MMM MMM... CRASH TEST DUMMIES arisTa
3 | 1 | TUBE MELODIES & MEMORIES sony 13 | 13 | ANY TIME, ANY PLACE JANET JACKSON vion 16 | 13 | LOVE SONG MARK OH wmOTOR MusiC :
4 | 3 | MAKI OOGURO EIEN NO YUMENI MUKATTE ’ 17 | 8 | DERBERG RUFT K2 och 14 12 | LET THE BEAT GO ON DR.ALBAN nne
BGRAM CEMA : 15 |NEW| ENDLESS LOVE LUTHER YANDROSS & MARIAH
A 14 | 14 | THINK TWICE CELINE DION coLUMBIA'SONY 18 |NEW| TEARS DON'T LIE MARK OH MoroR music CAREY epic
5 |NEW| KYKOTOU SAMBA THE BOOM sony 15 | 15 | LUCKY ONE AMY GRANT 19 | 19 [ IT'S A RAINY DAY ICE MC poLypor
6 | 4 | VARIOUS MAX sony (Y 20 | 17 | EINS, ZWEL POLIZE) MO.DO 16 |NEW| ANYTIME YOU NEED A FRIEND MARIAH CAREY
7 5 | VARIOUS NOW 2 16 | 16 | TURN THE BEAT AROUND GLORIA ESTEFAN epic/ } » P 1 MO-DO zvx VT
8 |NEW| SENRIOOE SLOPPY I0F I tpiosont S ALBUMS 17 | 15 | COMBIEN DE MURS... PATRICK BRUEL rea
! c 17 18 FANTASTIC VOYAGE COOLIO inpiE 1 1 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 18 17 EINS, ZWEL, POLIZEI MO-DO scorei0
9 | & | NORIYUKI MAK'“ARZ“ESPHARMA D 18 | 17 | IF YOU GO JON SECADA sskcema 2 | 2 | KELLY FAMILY OVER THE HUMP fpEL 19 |NEw| DISSIDENT 2 PEARL JAM Erc
10 | 8 | EAGLES HELL FREEZES OVER mcavicior 19 | 19 | FAALL YALL DA BRAT craos 3 | 3 | WESTERNHAGEN AFFENTHEATER wea 20 | 16 | IMAGINE JOHN LENNON ew
20 | 20 | THE POWER OF LOVE CELINE DION epic/sony 4 [NEW| STING THE BEST OF STING 1984-1994 am ALBUMS
ALBUMS 5 ‘; cmuss REA THE BEST eastwest 1 | 1 | JEAN FERRAT FERRAT 95 temey
- 1 1 NIRVANA MTV UNPLUGGED IN NEW YORK pGcunt 6 AEROSMITH BIG ONES mca 2 4 FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
NETHERLANDS stictiing Mega Top 50) 11727194 2 | 4 | EAGLES HELL FREEZES OVER cerrenun 7 | 6 | NIRVANA MTV UNPLUGGED IN NEW YORK wca coLomBA
THIS | LAST 3 2 | AEROSMITH BIG ONES GEFFENUNI 8 | 13 | CRANBERRIES NO NEED TO ARGUE istanp 3 2 | NIRVANA MTV UNPLUGGED IN NEW YORK GerFeN
WEEK |WEEK | SINGLES 4 | 6 | BONJOVI CROSS ROAD mercURYVGD 9 | 8 | CARRERAS, DOMINGO, PAVAROTTI THE 3 4 | 3 | MARIAH CAREY MUSIC BOX coLumsia
1 | 1 | DROMEN ZIIN BEDROG MARCO BORSATO 5 | 3 | JIMMY PAGE & ROBERT PLANT NO QUARTER TENORS TELDEC/WARNER 5 | 5 | LAURENT vOULZY VOULZY TOUR emc
POLYDOR I 10 | 9 | SHERYLCROW TUESDAY NIGHT MUSIC CLUB 6 | 6 | SOUNDTRACK PULP FICTION wca
2 3 I WILL SURVIVE HERMES HOUSE BAND xprommusic 6 7 VARIOUS ARTISTS DANCE MIX ‘94 quauty AGM 7 9 PINK FLOYD THE DIVISION BELL ew
3 | 2 | DISSIDENT PEARL JAM ePiCisony 7 | 5 | REM. MONSTER wamner sros/wea 11 | 7 | RE.M. MONSTER warnER | R S T e VR C e
4 | 4 | ALWAYS BON JOVI MERCURY/PHONOGRAM 8 | 12 | STING FIELDS OF GOLD asmwao 12 | 12 | SOUNDTRACK FORREST GUMP Eric o | & | 1IMMY PAGE & ROBERT PLANT NO QUARTER
5 | 6 | THE SECOND WALTZ ANDRE RIEU MmeRrcurY 9 | 8 | THE TRAGICALLY HIP DAY FOR NIGHT wcaum 13 | 14 | INXS GREATEST HITS PHONOGRAM PHONOGRAM
6 | 5 | BABY COME BACK PATO BANTON 10 | 13 | CRANBERRIES NO NEED TO ARGUE isianpiop 14 1 10 | WET WET WET END OF PART ONE pronocan 10 [NEW| UB40 LABOUR OF LOVE VOL. 1 virain
ARG RO 11y T A e 11 | 15 | BOB SEGER GREATEST HITS caproLcem 15 1 17 ] D.J. BOBO THERE IS A PARTY caus 11 | 11 | HARRY CONNICK JR. SHE coLumaia
7 [NEw] w e 12 | 9 | MADONNA BEDTIME STORIES sirewea 16 | 13 | VANGELIS 1492—CONQUEST OF PARADISE €AsT | 15 | NEw | JEAN-LOUIS AUBERT UNE PAGE DE TOURNEE
8 | 7 | LET ME BE FREE 2 BROS ON THE 4TH FLOOR 13 | 17 | GREEN DAY DOOKIE RePRSEAER WEST e
LOWLAND/CNR 17 | 11 | JOE COCKER HAVE A LITTLE FAITH emi g
13 | 13 | ICE MC ICE 'N GREEN ampLA
9 |NEW| IT'S A RAINY DAY ICE MC syresony Lo A G S U RO CET 18 [NEW| JIMMY PAGE & ROBERT PLANT NO QUARTER gl
15 | 14 | BOYZII MEN Il mMOTOWN/PGD 14 | 17 | LESENFOIRES LES ENFOIRES AU GRAND REX
10 |NEW| ZOMBIE THE CRANBERRIES isLAND/ARIOLA i 1 S. CROW TUESDAY NIGHT MUSIC CLUB Aamrao PHONOGRAM e
ALBUMS : 19 | 16 | MADONNA BEDTIME STORIES wea 15 | 14 | JAMIROQUA! THE RETURN OF THE SPACE
17 | 16 | OFFSPRING SMASH EpmapH
1 | 1 | RENEFROGER WALLS OF EMOTION oo music 18 | 10 | ERIC CLAPTON FROM THE CRADLE mepRisemen 20 | NEW | CRASH TEST DUMMIES GOD SHUFFLED HIS FEET COWBOY squaTT/SONY
R "
2 | 2 | NIRVANA MTV UNPLUGGED INNEW YORK GEFFEN | 19 | 1o | TOM PETTY WILDFLOWERS wRNER amos e 16 |NEW | HELENE HELENE '95 ag
3 4 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 20 |NEw!| SADE BEST OF SADE ericisony 17 10 SOUNDTRACK FORREST GUMP Epic
4 3 PAUL DE LEEUW PARACDMOL BROMMERPECH/SONY _ 18 | 12 MC SOLAAR PROSE COMBAT poLYDOR
5 5 B.Z.N. SERENADE MERCURY/PHONOGRAM i 19 19 PATRICK BRUEL BRUEL Rrca
6 | 7 | ANDRERIEU STRAUSZ & CO MERCURYPHONOGRAM NG 71 ( ) i U
7 | & | GOLDEN EARRING FACE IT sony !
™
8 | 8 | MARCOBORSATO MARCO POLYDOR m h\j ™ m | ITALY tMusica e Dischi) 11/28/94
9 |NEW| AREOSMITH BIG ONES Gerren ) s n =
10 INEW| THE CRANBERRIES NO NEED TO ARGUE isiand © 1994, Billboard/BPI Communications (Music Week/ ® CIN)  12/3/94 THIS | LAST SINCIES
THIS | LAST THIS | LAST WEEK | WEEK
WEEK | Week | SINGLES weEk |WEek| ALBUMS 1 1 | THE MOUNTAIN OF KING DIGITAL BOY p-Boy
: 1 | 1 | LETME BE YOUR FANTASY BABY D svstematic 1 | 2 | THEBEAUTIFUL SOUTH CARRY ON UP THE 2 | 2 | IT'S ARAINY DAY ICE MC owa
AUSTRALIA (austraiian Record Industry Assn.) 12/4/94 2 |NEW| LOVE SPREADS STONE ROSES GeFreN CHARTS Go! Discs 3 | 6 | SENZAPAROLE VASCO ROSSI em
THIS | LAST 3 5 WE HAVE ALL THE TIME IN THE WORLD LOUIS 2 1 BON JOVI CROSS ROAD MERCURYV/PHONOGRAM 4 [ NEW| STAY WITH ME DA BLITZ BLISS CO/INPROGRESS
week |week| SINGLES ARMSTRONG emt 3 3 | STING FIELDS OF GOLD a&m 5 3 HYMN CABBALLERO (DISCOMAGIC) DISCOMAGIC
1 1 TOMORROW SILVERCHAIR MURMURSONY 4 3 ANOTHER NIGHT THE REAL MCCOY LoGIC/aRISTA 4 |NEW/| NEW ORDER THE BEST OF CENTERDATE 6 5 SECRET MADONNA MAVERICK/SIRE
2 2 ALWAYS BON JOVI MERCURY/PHONOGRAM 5 2 BABY COME BACK PATO BANTON viRGIN 5 4 M PEOPLE BIZARRE FRUIT DECONSTRUCTION/RCA 7 7 SHORT DICK MAN 20 FINGERS TIME/OOWNTOWN
3 3 ALL | WANNA DO SHERYL CROW poLYDOR 6 8 CROCODILE SHOES JIMMY NAIL easTwesT 6 8 ETERNAL ALWAYS & FOREVER emi 8 |NEW| ALWAYS BON JOVI MERCURY
4 4 CHAINS TINA ARENA COLUMBIA 7 | NEW /| STAY ANOTHER DAY EAST 17 Lonpon 7 5 UB40 LABOUR OF LOVE VOL. 1 & Il pep 9 4 SATURDAY NIGHT WHIGFIELD x-ENERGY
5 | 10 | ZOMBIE THE CRANBERRIES ISLANDPOLYDOR 8 | 4 | ALLIWANNADO SHERYL CROW nam UG LRSI 10 | 9 | THIS TIME FARGETTA pam
s 7 | PLL MAKE LOVE TO YOU BOYZ Il MEN poLybor 9 6 | SIGHT FOR SORE EYES M PEOPLE DECONSTRUCTION 8 | 10 | CLIFF RICHARD THE HIT LIST emi ALBUMS
7 | 5 | SPINTHEBLACK CIRCLE PEARL JAM sonv 10 | 9 | ALWAYS BON JOVI MERCURV/POLYGRAM 190 191 ‘S\Eggsm?éélf (?FNSEEDEUFEN 1 | 1 | STING FIELDS OF GOLD asmroLvGram
8 | 9 | COME OUT AND PLAY OFFSPRING swock 1117 E:’CZN!?R%’;%;ZM‘? MY PLACE KYLIE MINOGUE ARAE L E;‘ECRCURY 2 | 2 | BONJOVI CROSS ROAD MERCURVPOLYGRAM
N L R 12 | 7 | OHBABYI.. ETERNAL em 12 | 19 | CARRERAS, DOMINGO, PAVAROTTI THE 3 3 | 4 | VARIOUS TOP OF THE SPOT pocvoor
10 | 8 | SECRET MADONNA waRNER 4 | 3 | MINA CANARINO MANNARO POU/EMI
13 | 18 | THANK YOU FOR HEARING ME SINEAD TENORS TELDEG/WARNER
11 | 13 | TURN THE BEAT AROUND GLORIA ESTEFAN Eepic O'CONNER Encion 13 | 6 | NIRVANA MTV UNPLUGGED IN NEW YORK cerren | 5 | NEW | LITFIBA SPIRITO coo
L2 | SOONERIORIEATERYCES o oS 14 |NEW| RAISE YOUR HANDS REEL 2 REAL posiiva 14 | 15 | R.E.M. MONSTER warnER 6|8 et 2SS ERANZEE O
131 1% ) 1 LOVE THE NIGHTLIFE ALICIA BRIDGES poLvoor | 15 | New | ETERNAL LOVE PJ AND DUNCAN ssmtvmicistar | 15 | 12 | CHRIS REA THE BEST OF asy wesr
14 15 HOOK ME UP CDB coLumsia 7 5 MADONNA BEDTIME STORIES MAVERICK/WARNER
16 [NEW| HOLD ME, THRILL ME, KISS ME GLORIAESTEFAN | 16 | 18 | CYNDI LAUPER TWELVE DEADLY CYNS epic
15 | 12 | ENDLESS LOVE LUTHER VANDROSS & MARIAH 8 | 9 | SADE THE BEST OF SADE sonv
CAREY £he 17 INEW | JIMMY NAIL CROCODILE SHOES exst & west 9 | 10 | NIRVANA MTV UNPLUGGED IN NEW YORK Gerren
LUCAS WITH THE LID OFF LUCAS e 18 1 13 | MADONNA BEDTIME STORIES waverick 10 INEw| GIPSY KINGS GREATEST HITS B
ig 12 g Ei STL'I"NGLSIDTI VY — 18 | 13 | SATURDAY NIGHT WHIGFIELD svsTEmATIC 19 | 16 | PINK FLOYD THE DIVISION BELL emi (SelTLL
1 IE Ellcgrfo ONLY) SP'\éR YOUR NAME HARRY e 20 | 21 | LUTHER VANDROSS SONGS eic
8| New EZOCNI\?ICK IR COL"UVJ‘B'.A 20 | 22 | THINK TWICE CELINE DION epc 21 | 17 | GLORIA ESTEFAN HOLD ME, THRILL ME, KISS ME
19 |NEW| TROUBLE SHAMPOO e 21 | 12 | SHE'S GOT THAT VIBE R KELLY sive £PIC SPAIN avearwe) 1171994
20 | NEW| CONFIDE IN ME KYLIE MINOGUE susimoow 22 | 15 | HALF THE MAN JAMIROQUAI sony sz 22 | 23 | BLUR PARKLIFE PARLOPHONE THIS | LAST
e 23 |NEW| ABC AND D BLUE BAMBOO ESCAPADE/RUMOUR 23 | 20 | PJAND DUNCAN PSYCHE—THE ALBUM testar | WEEK [WEEK| SINGLES
ALBUMS 24 | 16 | SWEETNESS MICHELLE GAYLE Rea 24 |NEW| MIKE OLDFIELD THE SONGS OF DISTANT EARTH 1 | 1 | HYPNOSE SCORPIA BLANCO Y NEGRO
- 25 [NEW/( 1 LOVE SATURDAY ERASURE mute WARNER 2 | 3 | LALALAHEYHEY OUTHERE BROTHERS MAXMUSIC
L[ PSR S RO SRS s 26 | 29 | THE SUNSHINE AFTER THE RAIN NEW ATLANTIC | 25 | 14 | JIMMY PAGE & ROBERT PLANT NO QUARTER 3 | 2 | HYMN CABBALLERO waxmusic
2 | 1 | NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN BEATecom TR A G e T o
3 3 BON JOVI CROSS ROAD MERCURY/PHONOGRAM 27 10 SPIN THE BLACK CIRCLE PEARL JAM Epic 26 26 JAMIROQUAI THE RETURN OF THE SPACE 5 8 OUTSIDE WORLD SUNBEAM GINGER MUSIC
4 | 4 | ABBA ABBAGOLD poLvDOR 28 | 21 | SHORT DICK MAN 20 FINGERS FEATURING COWBOY sonv 6 | 4 | THEBONZAIE.P. BONZAI E.P. GINGER MUSIC
5 | 7 | THE CRANBERRIES NO NEED TO ARGUE IstAND/ GILLETTE {BABIE) sme 27 | 24 | MARIAH CAREY MUSIC BOX coLumsia 7 | 9 | BASS BUMPERS GOOD FUN amer music
POLYDOR 29 14 YOU WANT THIS JANET JACKSON VIRGIN 28 27 HANK MARVIN & THE SHADOWS THE BEST OF 8 |NEW| SEMENTAL THE KING OF HOUSE max muSIC
OS] IR (G ) T 30 [NEW| RUNTOYOU ROXETTE e ROCCRaN 9 | 6 | SWEET DREAMS LA BOUCHE Amiota
7 | 2 | JIMMY PAGE & ROBERT PLANT NO QUARTER 31 | 34 | LOVE THE ONE YOU'RE WITH LUTHER 29 | 25 | MICHAEL BALL THE BEST OF POLYGRAM TV 10 {NEW| DREAMS QUENCH max sust
POLYDOR VANDROSS epic 30 | 28 | ELVIS PRESLEY THE ESSENTIAL COLLECTION rea
8 | 6 | SOUNDTRACK PRISCILLA, QUEEN OF THE 32 | 20 | ON BENDED KNEE BOYZ Ii MEN movown 31 | 22 | SHERYL CROW TUESDAY NIGHT MUSIC CLUB M-Bumg L DISTANT pAS
DESERT pOLYDOR 33 | New| LOVE SHOULDA BROUGHT YOU HOME TONI AM 1 [NEW MIKEE FIELD SONGS FROM DI PAST
9 | 17 | BOYZII MEN Il FoLvoor BRAXTON (AFACE/ARISTA 32 | 32 | EAST 17 STEAM tonboN AL
10 [ 10 | DIESEL SOLID STATE RHYME emi 34 | 19 | IF ONLY | KNEW TOM JONES zrmwea 33 | 30 | THE CRANBERRIES NO NEED TO ARGUE istanp 2 1 LAURA PAUSINI LAURA PAUSINI DROMWARNER
11 9 DON'T ASK TINA ARENA COLUMBIA 35 26 CIRCLE OF LIFE ELTON JOHN ROCKET 34 {NEW] DANIEL O'DONNELL CHRISTMAS WITH DANIEL 3 3 BON JOVI CROSS ROAD MERCURY/PHONOGRAM
12 | 15 | MARIAH CAREY MUSIC BOX coLumsia 36 | 39 | DON'T DON'T TELL ME NO SOPHIE B. HAWKINS RITZ 4 | 5 | NACHOCANO UN MUNDO SEPARA. POR OL
13 | 13 | HARRY CONNICK JR. SHE columeia coLumsia 35 | 33 | GARY MOORE BALLADS & BLUES 1982-1994 s |, L"::Sgﬂoaxm'" LUGGED IN NEW YORK
14 | 12 | OFFSPRING SMASH shock 37 |NEW| YABBA DABBA DOO DARKMAN wiLD CARD VIRGIN : " a1 SIENTU(;\IF;PIC N GEFFEN
15 | NEW| PRINCE THE BLACK ALBUM wARNER 38 {NEW| ODE TO MY FAMILY THE CRANBERRIES iSLAND 36 | NEW | PRINCE THE BLACK ALBUM WARNER o
16 | 11 | THE BLACK CROWES AMORICA a&m 39 |NEW| RESTLESS STATUS QUO roLvpor 37 | 31 | JULIO IGLESIAS CRAZY coLumsia 7 7 HER!ZESTOV%:AnARNAN ADAGIO KARAJAN
TS POLY!
17 | 19 | MARIAH CAREY MERRY CHRISTMAS coLumBiA 40 | 27 | SURE SHOT BEASTIE BOYS camtoL 38 | 35 | ELLAFITZGERALD ESSENTIAL ELLA poLvGraM TV s | e j’f,l; s Cws e ES. WIS 30 MEJORES
18 | 14 | MADONNA BEDTIME STORIES waRNER 39 | 29 | FRANK SINARTRA DUETS I capiroL CANCIONES sony
19 |NEW| TOM JONES THE LEAD AND HOW TO SWING IT 40 | 35 | IN HARMONY CLAYDERMAN & LAST PoLYDOR SRR s .
WARNER
8 | ANABELENNVICTOR MANUEL MUCHO MAS QUE
20 | 16 | COLD CHISEL TEENAGE LOVE wannew 10 D08 oot

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Christine Price. Contact 71-323-6686, fax 71-323-2314/2316.

‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

N E=E D

EUROCHART HOT 100 1255 s'weoia

IRELAND (rpitreland) 11/17/94

THIS | LAST
week | week| SINGLES
1 1 ALWAYS BON JOVi MERCURY/POLYGRAM
2 2 COTTON EYE JOE REDNEX Jive
3 3 SATURDAY NIGHT WHIGFIELD x-ENERGY
4 4 BABY COME BACK PATO BANTON WviRGIN
5 5 SECRET MADONNA MAVERICK/SIRE
6 8 IT'S A RAINY DAY ICE MC pwa
7 4 LOVE IS ALL AROUND WET WET WET PReCiOUS/
POLYGRAM
8 |NEW/| HYPER, HYPER SCOOTER-CLUB TOOLS RuCKBANK
9 |[NEW| LET ME BE YOUR FANTASY BABY D kR
10 6 7 SECONDS YOUSSOU N'DOUR & NENEH
CHERRY coLumaia
ALBUMS
1 1 BON JOVI CROSS ROAD MERCURY/POLYGRAM
2 2 NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
3 5 STING FIELDS OF GOLD agm
4 7 AEROSMITH BIG ONES GEFFEN
5 4 MADONNA BEDTIME STORIES MAVERICK/SIRE
6 3 R.E.M. MONSTER wARNER
7 8 CHRIS REA THE BEST OF EasT wesT
8 |NEW/| SADE THE BEST OF SADE tpic
9 |NEW| SOUNDTRACK FORREST GUMP Eepic
10 6 CARRERAS, DOMINGO, PAVAROTTI THE 3
TENORS TELDEC/WARNER
BELGIUM (i Belgium/saBaM) 11/18/94
THIS | LAST
weEK [Week | SINGLES
1 5 DROMEN SIJN BEDROG MARCO BORSATO
POLYDOR
2 2 IT'S A RAINY DAY ICE MC BYTE/SONY
3 3 ALWAYS BON JOVI MERCURY/POLYGRAM
4 |NEW| THE UNITY MIX S THE UNITY MIXERS DM
5 8 CIRCLE OF LIFE ELTON JOHN MERCURY/POLYGRAM
6 1 KING OF YOUR HEART GOOD SHAPE oino
7 9 HOPELOOS EN VERLOREN DANA WINNER em
8 |NEW/| DISSIDENT 2 PEARL JAM epiC
9 |NEW/| DISSIDENT 3 PEARL JAM EepPiC
10 7 LET ME BE FREE 2 BROTHERS ON THE 4TH 0
ALBUMS
1 1 BON JOVI CROSS ROAD MERCURY/PHONOGRAM
2 2 NIRVANA MTV UNPLUGGED IN NEW YORK GefFEN
3 3 SADE THE BEST OF SADE epic
4 5 MARIAH CAREY MERRY CHRISTMAS coLumeia
5 9 STING FIELDS OF GOLD a&m
6 |NEW| DANA WINNER PARADUIS emi
7 7 MADONNA BEDTIME STORIES wARNER
8 4 R.E.M. MONSTER waRNER
9 | NEW| SOUNDTRACK FORREST GUMP epic
10 | 10 | AEROSMITH BIG ONES GrFFEN

THIS
WEEK

DVWEONOU A WN

SVWENOUEWN~

LAST
WEEK

=4
msmbg\:wm»—-w

=z
wgwmbc\w»—-m

NEW

SINGLES

SPANISH LADY DUSTIN Emi

ALWAYS BON JOVI JAMBCOMERCURY

BABY COME BACK PATO BANTON VIRGIN

LOVE ME FOR A REASON BOYZONE POLYDOR
SMALL BIT OF LOVE SAW DOCTORS smHaMTOWN
SPIN THE BLACK CIRCLE PEARL JAM EPiC
SATURDAY NIGHT WHIGFIELD SvSTEMATIC

ALL | WANNA DO SHERYL CROW agm

CIRCLE OF LIFE ELTON JOHN ROCKET

ZOMBIE THE CRANBERRIES istanD

ALBUMS

NIRVANA MTV UNPLUGGED IN NEW YORK GEFFEN
CHRISTY MOORE LIVE AT THE POINT coiumsia
BON JOVI CROSS ROAD JAMBCO/MERCURY

STING FIELDS OF GOLD aam

R.E.M. MONSTER waARNER

SADE THE BEST OF SADE epic

THE CRANBERRIES NO NEED TO ARGUE stanp
VARIOUS THE LOVE ALBUM virGIN

VARIOUS A WOMAN'S HEART 2 para

VARIOUS NOW THAT'S WHAT | CALL MUSIC '29
EMINVIRGINPOLYGRAM

AUSTRIA (Austrian IFPIAustrian Top 30) 11/26/94

DENMARK (rriNieisen Marketing Research) 12/3/94

THIS
| WEEK

SUVWENOUG A WN =

DVWENO ML WN

LAST
WEEK

1
5
NEW

NEW
NEW
NEW
NEW

SINGLES

COTTON EYE JOE REDNEX BMG/ARIOLA

OLD POP IN AN OAK REDNEX BmG/ARIOLA
DISSIDENT 2 PEARL JAM sony

DISSIDENT 3 PEARL JAM soNy
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

SPAIN: Spanish country music is alive and well, even if many people never knew it existed in the
first place. To prove it, 13 country acts assembled for the first time to perform a super-concert
called the Blue Moon Festival at the 2,500-capacity Aqualung hall in Madrid. “It wasn’t Nashville,
but we sure felt at home,” says Manolo Fernandez,
who for years has run Spain’s only country program
on radio. The idea for the show was hatched by mem-
bers of the groups Canones y Mantequilla and Los
Del Paso, as well as the Aqualung’s managers, who felt
that Spanish-style country music was not getting a big
enough hearing. The fans were rewarded with a full
helping of country music from across the spectrum:
bluegrass (Abuelo Jones, Foiegrass, La Pocilga, and
Pony Express), rockabilly (Montana, Jambalaya, and
Los Del Paso), Tex-Mex and ranchera (Enrique
Urquijo and Begona Larranga), and traditional (Canones y Mantequilla, Rosas Negras, Mar
y los Tex, Travelin’ Band, and California Country). HOWELL LLEWELLYN
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AUSTRALIA: Silverchair’s single “Tomorrow” (Murmur/Sony) is the kind of success story that de-
serves to be made into a movie. With no TV, press promotion, or advertising, the unknown act
has achieved platinum sales (70,000 copies) and is still No. 1 after six weeks on the mainstream
chart. “Tomorrow” is the debut release by this trio of 15-year-olds whose passion for grunge, Led
Zeppelin, and surfing brought them together in 1992 in Newecastle, an industrial town hours from
Sydney. Daniel Johns (guitar/vocals), Ben Gillies (drums), and Chris Joannou (bass) are still
at school, can only tour during holidays and weekends, and are managed by their parents. A few
months ago, Silverchair drew only seven people to one of its gigs in Newcastle. Now the band
is selling out 1,500-capacity clubs and turning 500 people away each night. Still unaffected by suc-
cess, the band turned down the opening slot on a prestigious Midnight Oil/Crowded House/
Hunters & Collectors tour to appear at The Big Day Out’s shows, because they feel more com-
fortable playing alongside like-minded indie acts. Silverchair recently asked to be paid for a surf
gig with three new surfboards. The band’s success is due to the extraordinary influence of the
Triple J radio network. The group’s prize for winning a demo competition on the TV music show
“Nomad” was a day of recording time at the network’s studio. An engineer passed the tape to
Sony manager of Australian A&R and international marketing John Watson and Murmur manag-
ing director John O’Donnell. But during the few weeks it took the pair to negotiate the deal,
Triple .J took the unprecedented step of airing the demo and putting it in high rotation following
enthusiastic listener response. Consequently, the single was a chart hit even before its official re-
lease. “The band’s audience reflects Triple J’s 18-25 [demo] with left-of-center leanings,” Watson
says. “Audiences want fresh, credible acts, but it's taken Silverchair to slam home to the industry
how radically things have changed. Theirs is the new face of Australian rock.” CHRISTIE ELIEZER

IRELAND: “Rock’'n’Roll Kids—The Album” (Rockids/Record Services) is an easy-listening mix of
pop, rock, and country-tinged songs performed by Eurovision Song Contest winners Paul Har-
rington and Charlie McGettigan. In addition to the triumphant title track, written by Brendan
Graham, there are numbers penned by Charlie Quillen and Mike Reid, Ron and Connie Hynes,
John Hiatt, and Parker McGee, whose song “I'd Really Love To See You Tonight” is the follow-
up to “Rock’n’Roll Kids.” McGettigan’s “Small Town Talking” sounds like a potential U.S. hit for
a contemporary country singer, and “Whatever Happened To Bobby Rydell?” is a salute to
rock’n’roll with name checks for Fabian and Frankie Avalon. Harrington and McGettigan joined
forces expressly for Eurovision and intend to continue their solo careers apart from song contest-
related work together. In recent months they have toured in Belgium, Norway, Sweden, Germany,
the Netherlands, Hungary, and Slovenia. And they have been invited to visit Pakistan, following
their performance at a state banquet in Dublin Castle for prime minister Benazir Bhutto.

KEN STEWART

NETHERLANDS: Fifteen top pop acts are featured on the new Dutch-language album “Een Nieuwe
Jas” (A New Coat). The album, on Sony, is a tribute to Toon Hermans, who has been one of
the country’s best known cabaret and one-man-show artists for more than four decades. Among
the acts performing Hermans’ most famous songs are Mathilde Santing, the Nits, Sugar Lee
Hooper, Ramses Shaffy, Karin Bloeman, La Pat, De Jazzpolitie, and Astrid Seriese.

WILLEM HOOS

JAPAN: Japanese musicians are increasingly climbing aboard the “ethnic” music bandwagon. One
example is the Boom, a group which started out as a regular on Tokyo’s “hokoten” street-band
scene and has gone on to become one of the country’s most popular and interesting acts. On its
latest album, “Kyokuto Samba” (Far East Samba), the Boom has
gone Latin. Kazufumi Miyazawa’s smooth vocal style is well-
suited to the sensuous, sinuous sound of the bossa nova and the
other Latin styles on the album. Other musical styles adopted by
the band in the past include Okinawan—on the highly successful
single “Shima No Uta” (Island Song)—and reggae, which was
heard on “Love Is Dangerous,” a mini-album by Miyazawa and
singer Yami Bolo released earlier this year. Although “Kyokuto
Samba” is dominated by Latin sounds, one track, “Berangkat,”
is in a Malaysian/Indonesian style. Fans of rock history will be
interested to note that former Mott The Hoople keyboard player
and longtime Tokyo resident Morgan Fisher plays piano on four tracks. Fisher recently confessed
to knowing next to nothing about Brazilian music when he started, but said he had to learn rather
quickly as the sessions for the albumn progressed. STEVE McCLURE
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Wayne Marshall, Don Campbell
Top Winners At U.K.’s BMAs

B BY KWAKU

LONDON—M Beat featuring General
Levy, Eternal, Pato Banton, Don
Campbell, Blackstreet, the Brand New
Heavies, Omar, and Wayne Marshall
were among the winners at the third
Black Music Awards (BMA), held here
Nov. 25. For the first time, organizers
chose a venue with no standing area,
the Wembley Centre. The two previous
ceremonies were held at London’s Hip-
podrome club.

Soul singers Don-e and Sinclair
opened the proceedings, followed by
China Black. The latter duo has been
one of the success stories of the year.
When the two sang “Searching” at the
first BMA in 1992 (they won the reggae
newcomer award), the song had only
been a reggae hit. Singing it this time
around, the song garnered great ap-
plause, having become a top five pop hit
in the summer after being reissued by
Wildcard/Polydor. The follow-up,
“Stars,” was a top 20 hit. The Chemis-
try label will be releasing China Black’s
material in the U.S. next year.

The first winner of the show, hosted
by photographer/youth TV presenter
Normski and TV chat host Chrystal
Rose, was M Beat featuring General
Levy; Junior, owner of the Renk label,
which issued the act’s hit “Incredible,”
picked up the act’s plaque for best jun-
gle act.

While the crowd were disppointed
with the failure of some of the award
winners to appear, they, were enter-
tained by impromptu, a cappella per-
formances from double winner Don
Campbell (who was named best reggae
soloist and recorded the best reggae
single/album, “See It In Your Eyes”)
and triple winner Wayne Marshall
(who was named best R&B soloist and
best R&B newcomer, and also took the
prize for best R&B single/album with
“G-Spot™). Marshall later closed the
show with a performance of that hit.

While the BMA has not become
black music’s equivalent of the BRITS,
it had more industry support this year.

Many record companies sponsored
awards, including RCA, Jive, Wildcard/
Polydor, and Soultown Records. Other
sponsors included black cable TV and
press and a national tabloid newspaper.
Celebrities on hand to present awards
included boxers Chris Eubank and
Frank Bruno, Olympic champions Lin-
ford Christie and Du’Ladejo, and musi-
cal acts Silk and Brandy. The latter
also performed her new single,”I
Wanna Be Down.”

Banton silenced those who mur-
mured when his name was mentioned
among the best reggae video nominees.
He said in his acceptance speech that
his eight-year recording career had
been “doing all right without going
commercial,” but added that he was
glad that UB40 asked him to cover
“Baby Come Back” because it opened
doors not just for himself, but for oth-
ers in the reggae field (Billboard, Nov.
26).

“The awards was a good thing for black
musice,” Marshall said after the event.

Winners were chosen by an electoral
committee made up of members of the
Black Music Industry Assn. and the
British R&B Assn. Both groups include
A&R executives, label managers, pub-
lishers, and managers.

The winners were:

Best jungle act: M Beat featuring General Levy
Best international reggae: Chaka Demus & Pliers
Best reggae soloist: Don Campbell

Best reggae DJ/MC: Topcat

Best reggae single/album: “See It In Your Eyes,”
Don Campbell

Best dance soloist: Carleen Anderson

Best dance group: Eternal

Best dance single/album: “Brother Sister,” Brand
New Heavies

Best DJ/sound system: Rampage

Best gospel act: The Wades

Best live act: Omar

Best rap act: Darkman

Best R&B soloist: Wayne Marshall

Best R&B group: Ruff 2 Da Smoove

Best R&B newcomer: Wayne Marshall

Best international R&B soloist: R. Kelly

Best international R&B act: Blackstreet
People's Choice Award: Choice FM

e

Got Her! Italian rocker Gianna Nannini has signed with Polydor in a deal that also

includes much of her back catalog. Shown at the high-profile signing, in the back
row from left, are Massimo Fregnani, Gienne Publishing; Giovanni Arcovito,
Polydor marketing director; Adrian Berwick, Polydor managing director; Stefano
Zappatera, A&R director; and Oscar dal Pozzo, legal affairs director. In the front
row, from left, are Stefano Senardi, president, PolyGram Italy; Nannini; and her

manager, Peter Zumsteg.

Canada

Chappell Leads Hit-Bound Mercury/Polydor

New President Brings Vision, Vigor To Major Label

B BY LARRY LeBLANC

TORONTO—Four months after
taking over the top spot at Mer-
cury/Polydor, a division of Poly-
Gram Group Canada, Doug Chap-
pell is brimming with excitement.

Bon Jovi’'s Mercury release
[“Cross Road” on Mercury] is “the
hottest thing for us,” Chappell
says. “The group certainly hasn’t
lost its very
strong sales
base here, be-
cause we're clos-
ing in on triple-
platinum
[300,000 units in
Canada]. The
Cult’s  album
[‘The Cult’ on
Beggar's Ban-
quet] is also going to be a platinum
seller for us. On the country side,
records by Toby Keith, Sammy
Kershaw, and Billy Ray Cyrus are
all hot sellers.”

Chappell, who oversees a na-
tional staff of 71 and is responsible
for Mercury/Polydor’s pop and
country releases, says he is
knocked out by the success of Wet
Wet Wet's London album “Part
One,” which has sold more than
30,000 units in Canada to date, and
the London soundtrack to “Four
Weddings And A Funeral,” which
also contains Wet Wet Wet's single
“Love Is All Around” and is closing
in on 30,000 units in this country.

“When I came here, ‘Love s All
Around’ was crawling up the [Ca-
nadian] chart. Looking for a record
to rally the company around, I
said, ‘This is a record this company
can break,”” Chappell says. The
single reached the top 10 on Cana-
dian trade magazine The Record’s
Contemporary Hit Radio chart.
“We've just started working the
[album’s] second track, ‘Goodnight
Girl, ” he says.

Another album that the Chap-
pell-tun Mercury/Polydor has
been marketing aggressively is the
Mercury compilation “The Glory
Of Gershwin.” “Radio airplay has
been virtually nonexistent, except
for CBC stations and some true
MOR stations, but we've sold over
40,000 units,” Chappell says. “A
national TV campaign on [net-
work] CTV is just kicking off, and
will run through February.”

Chappell’s musical savvy and
gung-ho management style were
likely reasons he was picked by Po-
lyGram Group Canada chairman
Gerry Lacoursiere to redefine
Mercury/Polydor.

Chappell had headed Virgin
Records Canada for the past eight
years; a decade ago, he launched
Island Records Canada. Before
that, Chappell had worked for 13
years at A&M Records Canada,
which Lacoursiere founded in 1969
and headed until 1990. “Doug has
been used to making things hap-
pen, no matter where he was,” says
Lacoursiere. “He’s very much a
music man.”

While he relished reuniting with
his A&M bosses, Lacoursiere and

CHAPPELL

Joe Summers, president of the
PolyGram Group’s A&M/Island/
Motown Records of Canada divi-
sion, Chappell says the challenge
of operating a major company was
the key reason he took the Mer-
cury/Polydor job.

“Throughout my career, I had
been with small boutique labels,”
he says. “I was always [with] a dis-
tributed line somewhere, and I
never had control over a sales
force of my own. I'd like to now
bring some of that [boutique label]
attitude to a large major. If [Poly-
Gram] can react like an indie, just
think of what we can create.”

While sharing warehousing, dis-
tribution, and accounting, Mer-
cury/Polydor and A& M/Island/

‘If PolyGram can
react like an indie,
just think of what

we can create’

Motown maintain separate promo-
tion and marketing operations,
and compete aggressively in the
marketplace. “Joe Summers and [
are friends, but let there be one
spot left at radio or one more sale
left at retail, and we’ll fight to the
death over it,” says Chappell. “It’s
a healthy competition. It doesn’t
mean we won’t have a beer to-
gether at the end of the day.”

Chappell says that prior to com-
ing aboard at Mercury/Polydor, he
shared the Canadian music indus-
try’s perception that the company
was isolated from the main-
streaim. Before moving to Tor-
onto, Mercury/Polydor had been
headquartered in Montreal, ever
since its formation as Polydor Rec-
ords of Canada in 1966. It also was
the sole multinational based out-
side Toronto.

“I saw some of that when I got
here,” Chappell says. “The com-
pany tended to be closed to the
outside [world], and very territo-
rial within. One of the strengths
I've found, however, is that there
are some really smart music peo-
ple here.”

While many Canadian industry
figures predicted sizable personnel
changes at the company with
Chappell’s arrival, they didn’t de-
velop. However, Chappell did in-
sist prior to the announcement of
his appointment that Mercury/Po-
lvdor's A&R department be re-
vamped, resulting in the sudden
departures of 19-year company
veteran Bob Ansell, then GM/VP
of national repertoire, and Corky
Laing, VP of A&R, who had been
at the firm for five years.

Of the A&R change, and the sub-
sequent hiring of his son-in-law,
former Northern Pikes guitarist/
singer Bryan Potvin, to head that
department, Chappell says, “As it
stood, the A&R department was
not a good marriage with my
thoughts. Bryan came out of the
Northern Pikes, whom I had

signed eight years ago. He became
my son-in-law three years ago. I
didn’t give him the job because
he’s my son-in-law. I know his mu-
sical tastes, and he was something
I needed in that department.”

Chappell has kept intact Mer-
cury/Polydor’s domestic roster,
which includes singer Martine St-
Clair, the Barra MacNeils, Boot-
sauce, Lost & Profound, Positively
Stomping, and Busted Flush. The
label also signed alternative act
the Rainbow Butt Monkeys from
Burlington, Ontario, and inked a
development deal with the Nines
from Hamilton, Ontario.

“Most of the acts that had been
signed are now in a writing mode,
and we're now looking at what
tunes they’'ve written and what
outside tunes they are consider-
ing,” says Chappell. “There will be
albums by Martine St-Clair and
the Barra MacNeils in 1995, as
well as by the Rainbow Butt Mon-
keys.

He also is enthused over Van-
couver-based indie Zulu Records,
which Mercury/Polydor distrib-
utes. “[I1t] has delivered one hell of
an album [‘Lavinia’s Tongue’] by
Sook-Yin Lee.”

With early-1995 releases due
from such international acts as
Tears For Fears, 4 P.M., Jimmy
Somerville, East 17, and Matthias,
as well as Canadian country singer
Shania Twain, Chappell predicts a
strong first quarter for Mercury/
Polydor.

“It's my desire to break records
with or without accompanying U.S.
activity,” he says. “There are a lot
of European and Australian rec-
ords which can find a home in Can-
ada, because we have a more simi-
lar population mix [with those
territories] than we do with the
United States. I predict we will
break East 17 out of England, and
Matthias from Germany in this
market next year.”

MAPLE
BRIEFS

CELINE DION has joined three
other Canadian performers, Bryan
Adams, Alannah Myles, and Corey
Hart, in achieving sales of 1 million co-
pies of an individual album in Canada.
Dion was presented with a diamond
award Nov. 24 in Montreal for her 1993
Epic album “The Colour Of My Love.”

AFTER A STRONG protest from the
Jamaican community, the Canadian
government has dumped plans to pho-
tograph and fingerprint Jamaican en-
tertainers entering the country. How-
ever, Immigration Minister Sergio
Marchi has refused to promise that
such a plan won’t be implemented in the
future. The Canadian immigration de-
partment claims that some 40 of the 250
Jamaican entertainers who entered on
temporary visas in the past year have
not complied with their visa conditions.
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WHITNEY HOUSTON’S SOUTH AFRICA TREK MARRED BY CRITICISM

(Conlinued from page 17)

ords. Houston is believed to be the lar-
gest single shareholder.

Most of the criticism aimed at her
has, in fact, been a result of the empha-
sis given to Pepsi, rather than to her
musie, during a press conference
shortly after her arrival.

Much of this controversy, and her ef-
fusive statements that she was here to
“cclebrate the people of South Africa,”
would normally have been overlooked.
However, when the press was briefed
before the conference by Houston’s Bri-
tish publicist, Roxy Meade, she warned
them to “behave like intelligent adults”
and not to “jostle Miss Houston,” and
said they would “get [their| cameras
smashed” if they stepped out of line.

This immediately soured the atmos-
phere among those covering the event,
and the critical knives came out for
Houston. She spoke only for a few min-
utes, suid little of substance besides
what were later deseribed as “hollow”
phrases about South Aftica being her
spiritual home, and did not take ques-
tions from the media.

The influential, left-oriented Weekly

Mail & Guardian wrote, “What Roxy
Meade failed to consider was that intel-
ligent adult behavior would have dicta-
ted that we stay away from the event
entirely.”

City Press, the leading black Sunday
newspaper, ran a front-page critique un-
der the headline “Just who does Whit-
ney think she 1&"” It described her press
conference as a “one-way sermon.”

At her Ellis Park concert, Houston
indulged in lengthy duets with her hus-
band, Bobby Brown, who made a sur-
prise appearance, and her mother,
Cissy Houston. When she referved to
Nelson Mandela’s estranged wite Win-
nie Mandela as “your queen,” the audi-
ence booed and hissed.

According to Reuters, Winnie Man-
dela was sentenced to five years in jail
in 1991 for kidnapping four black
youths, and to one year for being an ac-
cessory to assaults on them. She is out
on bhail and appealing that ruling.

Houston’s response to the crowd, “I
don’t care what you think,” was de-
scribed by the black media here as sym-
bolic of her attitude toward ordinary
South Africans.

During her stay here, Houston also
made much of the fact that she played
at the Mandela 75th birthday concert at
Wembley Stadium in the UK.; this an-
gered locals even further, as they are
well aware of the details of the tantrums
she threatened at Wembley when or-
ganizers wouldn’t allow Cissy Houston
to share the stage with her.

According to published reports, other
performers at the event were troubled
by her bhehavior. Time and People mag-
azines reported that Houston’s body-
guards shoved Whoopi Goldberg aside
en route to the stage, prompting the ac-
tress to retort, “I'm black, too.” The
publications also reported that Houston
refused to relinquish part of her 45-min-
ute stage time to Stevie Wonder. “1

can’t believe this is happening,” Wonder
reportedly said at the time. “This con-
cert was very important to me.”

Of her South Africa stint, Sowetan,
the most militant and intluential black
daily newspaper in South Africa, conclu-
ded, “Whitney is an attention-seeking
prude who should not think about a re-
turn towr.”

In a letter to the mass-circulation
daily The Star, a black reader described
the tour as “a monev-making venture in
a country battling to find funds for its
reconstruction, in order to correct the
unbzlanced society inherited from the
apartheid era, by an unscrupulous and
egocentric American megastar ... If it
was her intention to donate a spare mil-
lion to our underprivileged African chil-
dren, she could do this without setting
up this give-and-take joke, taking more
from us than actually giving.”

Houston donated 1 million rand
($280,000) to a children’s museum in
Johannesburg, a sum seen as a pittance
given the 10 million rand the concert
there grossec.

Meade blames the local media for
overreacting to the presence of a super-
star, vet the consensus here is that the
media are used to dealing with stars,
having been hauled out for one press

conference after another amid a {lood of

high-profile international towrists since
the April 26-29 democratic elections.
Having had positive and relaxed deal-
ings with acts such as Sting, Midnight
0il, and UB40, and having been visited
by almost every head of state in the
world, there was no question of the
press being starstruck, observers say.
A positive note struck by the tour was
its illustration that South Africa hus the
capacity to handle acts on Houston’s

level.

“It was by far the biggest production
ever to come into this country,” says
Roddy Quinn, head of the tow”’s local co-
promoter, Big Concerts, “and on that
level it ran very successfully and very
smoothly. We're happy to know that we
can present those kinds of produetions.
And attendance figures were brilliant.
Each [performance] played to a virtual
capaceity crowd.”

He acknowledged, however, that the
Cape Town concert was “far from bril-
liant.” BMG is waiting with bated
breath to see if’ the negative reaction
has an effect on sales.

“At this point, it’s something
we're going to have to wait and
see,” says Paoliello. “We’re hoping
to have a greatest hits album out
next vear, and that should

(Continued on next pugye)
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WEA AUSTRALIA SAYS IT’S THE ‘RIGHT’ TIME FOR MARCIA HINES

(Continued from puge 7)
Australian artist roster. “Marcia
was the obvious one,” says Robert
Rigby, managing director of the
WEA Australia label. “When we
contacted her management, we dis-
covered she had been thinking
about recording again anyway.”

Hines had been casually gather-
ing songs for a new album, when a
number of labels had shown inter-
est. “Warner had the idea of get-
ting us to work with [producer and
songwriter] Robin Smith,” says Pe-
ter Rix, Hines’ longtime manager.
“Getting new material was an at-
tractive proposition.”

Says Rigby, “She is a powerful
talent who is very today and who
deserves to have a say in 90s mu-
sic.”

‘HAIR’ IN AUSTRALIA

Born in Boston, Hines had been
singing with R&B groups in her
hometown when, at age 16, she at-
tended the American audition for
Harry M. Miller's Australian pro-
duction of “Hair.”

When she arrived in Sydney,
Hines was pregnant with her
daughter, Deni. As her career took
off, she sought to give her daughter
a normal childhood—which did not
prevent Deni from following in her
mom’s career path. Deni Hines has
a solo deal with Mushroom Rec-
ords for Australia and New Zea-
land, and she has topped the Aus-
tralian singles chart as lead singer
for the Rockmelons.

Marcia Hines’ performance in
“Hair” scored her the role of Mary
Magdalene in “Jesus Christ Super-
star.” It not only made Hines a
household name, but brought her
respect from jazz and soul musi-
cians. After “Superstar” finished
its run, she joined the Daly-Wilson
Big Band jazz ensemble, touring
Australia and giving concerts in the
Soviet Union and the U.S.

In 1975, Hines began a run of hit
singles on Robie Porter’s Wizard
label. Her debut, a soulful cover of
James Taylor's “Fire And Rain”
went top 10, as did the follow up,
“From The Inside/Jumpin’ Jack
Flash.” Her debut album “Marcia
Shines,” released in October 1975,
sold over 50,000 copies, according
to certified figures from the Aus-
tralian Recording Industry Assn.
“Shining,” released a year later,
yielded her biggest single, “I Just
Don’t Know What To Do With My-
self,” which stayed in the charts for
21 weeks. A succession of hit al-
bums followed throughout the "70s.

STAR-LIKE MYSTIQUE

Hines’ was a rarity in '70s Aus-
tralia, not only as a black American
singer based in a predominately
white, Anglo-rooted culture. She
created a star-like mystique about
herself, and yet approached her ca-
reer in business-like fashion. She
managed to be a pinup heroine,
while still drawing jazz and soul
club audiences. Her shows were ex-
travaganzas that may have just
broken even, but added to her aura.

For her return with “Right Here
And Now,” Hines worked closely
with Smith, Rigby, and Mark Pope,
Warner marketing director and
head of Australian A&R. The

singer, who is signed to Warner
Chappell Musie, co-wrote lyries to
two of the album’s songs. One of
these, “Changes,” was written for
longtime friend Chuck McKinney,
a fellow black American who had
emigrated to Australia in the early
"70s to appear in “Hair” and, later,
fronted the Hot City Bump Band.
McKinney was dying of AIDS at
the time, and Hines sang the song
at his funeral in mid-October. On
the eve of her album’s release in
September, Hines performed a
benefit for the Bobby Goldsmith
Foundation for AIDS research at
the Enmore Theatre in Sydney.

A VIBRANT, HIP WOMAN

Rigby says working with Hines
on the new album “was a real pleas-
ure, because she knows how to use
that great voice to its best advan-
tage. Robin wrote the songs, but
Marcia certainly had a lot of input
in the feel of each track.

“Someone who knows her well
told me that she was a girl during
her '70s pop heyday, but that she’s
now a woman. That’s true, but
working with her on this project, I
found her a very vibrant and hip
woman.”

The album’s first single, “Rain
(Let The Children Play),” released
July 25, was chosen “because it
wasn’t what people would have ex-
pected from her,” says Rigby. “It
had an anthemic theme, and she’s
never released one of those as a sin-
gle.”

Melbourne adult-contemporary
station TT FM was among the first
to play “Rain” upon its release.
“We're a song-driven station, not
artist-driven,” says music director
Trish Deason. “Basically, it was a
good song with strong production
and sung beautifully by someone
with a great voice. Marcia was a
household name in the '70s, but we
didn’t see a credibility issue. A
number of artists from that era,
like John Farnham, Daryl Braith-
waite, and Debra Byrne have made
successful comebacks, and ‘Rain’
was, after all, a new song.”

‘RAIN’ iN THE TOP 40

A promotional tour coinciding
with the single’s release drew a
positive response, and “Rain”
entered the Australian top 40. It
paved the way—along with
Warner's press and TV advertising
and radio campaign on the national
Austereo network—for the al-
bum’s entry into the ARIA chart at
No. 21, Hines’ highest album chart
entry ever. Discussions have begun
for the release of “Right Here And
Now” on a Warner Music Group la-
bel in the U.S. in 1995.

Meanwhile, in Australia, “the
sales have been building steadily
over the past four-to-six weeks,”
says Evelyn Barry, group product
manager of the national retail chain
Brashs. “ ‘Right Here And Now’
didn’t fly out the door on its first
week like a Bon Jovi record. But
given she’s an artist finding a new
audience, I'd say this is a normal
performance.”

“Rain” did receive resistance at
some radio formats, which sug-
gests that some still view Hines as

'70s nostalgia rather than a ’90s
act. But Rix says that a more posi-
tive sign was the response to a se-
ries of club dates along the East
Coast.

“She got through to a whole new
generation of people who'd vaguely
heard of Marcia Hines, but had no
intimate knowledge of her, and cer-
tainly wouldn’t have seen any of
her concerts before. We've never
wanted to be a part of any '70s bull-
shit, and these shows were extraor-
dinarily successful,” says Rix.
“Quite frankly, Marcia’s the sort of
person who performs better when
she has something to prove.”

A second single, “Give It All You
Got,” was released by WEA Aus-
tralia in November. Radio station
K-Rock, in the Victorian town of
Geelong, has picked up the track,
though program director Steve
Woods says his station aims for a
20-40 demographic.

Woods admits he wasn’t im-
pressed with “Rain,” but warmed
to Hines after featuring her in an
interview on the station’s breakfast
show. “She was candid and, quite
frankly, incredible. That interview
became the talk of the town for a
few days. Everyone was ringing up
wanting to know how we’d mana-

ged to ‘find’ her. It was a buzz that
took me by surprise.”

So when ‘Give It All You Got’
was serviced by WEA, K-Rock
aired it and received strong lis-
tener response.

“She’s obviously been evoking a
few memories, and because of the
high caliber of her past records,
they're not embarrassing memor-
ies,” says Woods. “People remem-
ber her as lovable and nonthrea-
tening, and let’s not forget Marcia
is a major talent. She has a magnif-
icent, soulful voice, and the lady
sure knows how to sell a song.”

WHITNEY HOUSTON’S SOUTH AFRICA TREK MARRED BY CRITICISM

(Continued from preceding page)

help sales.”

Houston’s management team
appeared to allow little input from
local record company BMG, and
kept Big Concerts very much in
the background, insisting on han-
dling the local media itself.

The black media especially is
wary—after a generation of
apartheid—of being used for
other people’s agendas, and made

it elear it would not have the wool
pulled over its eyes.

According to Lynne Volkman
of Houston’s management com-
pany, Nippy Inc., “The press
were great for the first half of the
tour. And the audience response
at the first two shows was great.”

Friction with the local media
came about as a result of the lack
of interviews, Volkman adds.

“Whitney simply doesn’t do inter-
views; she isn’t a voracious inter-
viewee. In the last three years,
she has hardly done any. The
press had plenty of opportunities
to see her; the only thing is that
these opportunities were not
Q& As. The local press must have
taken that personally, when it
wasn’t intended as such.”

Madison Buys Troubled Nuggets Stores

Chain Is Now 3rd-Largest In French Music Market

B BY PHILIPPE CROCQ

PARIS—With the purchase of the
best stores of the troubled Nuggets
record retail chain, rival operator
Madison has become the third-lar-
gest music chain in France, accord-
ing to Francis Caussou, president
of holding company DCG Madison.

Nuggets went into receivership
April 30, but has been trading since
then with the support of its credi-
tors, which include the major rec-
ord labels (Billboard, June 18).

Madison bought 54 of the 75
Nuggets stores in a deal finalized
Oct. 27.

Madison is to combine the Nug-
gets stores with its own 55 outlets.
The combined stores represent an
estimated 8% of the French mar-
ket, making Madison the third-lar-
gest retail force behind the hyper-
markets, with their 50% hold, and
the FNAC leisure group chain with
23%.

Nuggets, one of the pioneers
among large-scale record retail
chains in France, was set up by the
publishing giant Hachette in 1979.
In 1986, Hachette sold out to Yves
Portrat, who brought in an invest-
ment company, Apax Partner, the
following year. Nuggets went into
receivership after seeing revenues
drop by 35% due to a combination
of factors:

* Pressure of competition from
the hypermarkets and the FNAC
and Virgin stores;

* Over-investment in computer
systems;

* The stagnant state of the
French record market, both in vol-
ume and value.

When it was placed in receiver-

ship, Nuggets had debts of 140 mil-
lion franes, with major labels being
the key creditors. Its position is
seen as improved since then, and
DCG Madison is understood to
have taken on the remaining debts.

Nevertheless, Caussou ex-
pressed optimism in an interview
with Billboard. “The fact that [
have bought 100% of the capital of
Nuggets, while keeping 125 of its
138 employees, is proof of my belief
in this sector of the music business
in France.

“Those who talk of trade nowa-
days mean discounts. But this is not
the case for those in the specialized
local stores. Our role is the discov-
ery of new artists and the promo-
tion of all sorts of musie.

“Not all customers in France are
in a position to buy their records on
the Champs Elysées in Paris, and
not everyone wants to go to the hy-
permarkets, although I can't deny
the key role they play in the busi-
ness. The music industry in France
will only do better when there are
plenty of retail outlets.

“My first priority is to get Nug-
gets back on track. For the mo-
ment, the individual logos of the
Nuggets and Madison stores will
keep their separate identities for
communication purposes, but not
so as to conceal the merger of the
two companies.

“Later, we plan to extend the
trading area of Nuggets stores
from their present 1,600 square
feet to close to that of the Madison
shops—about 2,700 square feet,”
Caussou adds.

A former fighter pilot, Caussou
set up in 1964 as a record whole-
saler. He opened his first Madison

stores in 1992 and has continued
the wholesale arm to supply the re-
tail outlets.

The acquisition of Nuggets
should enable Caussou—who regis-
tered consolidated sales of $130
million in 1993-94—to increase his
volumes. In 1993, the Nuggets
chain secured sales worth $66 mil-
lion. So DCG Madison can optimis-
tically aim for a total of $187 million
in sales and move ahead of the five
Virgin megastores with their $187
million sales. For their part, the 50
shops in the FNAC chain marked
up $1.682 million in sales in 1993-94.

Caussou says, “Seeing as France
is unsatisfactorily served by exist-
ing record retailers, we plan to
fight hard to occupy this sector
fully, especially given our optimism
for new technologies, notably CD-
ROM. Our purchase of Nuggets,
furthermore, will not affect our ex-
pansion plans at Madison. The
opening of between five and 15 new
stores in 1995 will go ahead as anti-
cipated.”

GO AHEAD
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The Recovery bets Aeal

Stable currency and solid credit fuel

a record-industry

resurgence. Will '94 be a 60-million-unit year?

BY ENOR PALANO

uddenly, the clouds of gloom
hovering over the Brazilian mar-
ket since 1990 are beginning 1o
litt, at least tor the time being.
According to the industry
trade group Associacao Brasi-
leira dos Productores de Discos
(ABPD), record sales may reach
60 million units in 199+, In
stark contrast, annual record
sales from 1990 to 1993 averaged +4
milhon units and sank to a record low
count ol 34.5 million units in 1992.
“We could go over 60 milhon, if the
local CD plants had higger capacity,”
declares ABPD president Manoel
Camero. According o virtually every
executive in the Brazilian music busi-
ness, the current uptick in Latin
America’s second-largest record mar-
ket 1s directly connected 1o “Plano

Real,” the economic plan implemented
on July 1 by president-clect Fernando
Henrique Cardoso, who developed the scheme while serving as finance
minister in the administration of president Itamar Franco.

The nascent cconomic stratagem is rooted in the ereation of a new
currency pegged to the dollar called the “Real”™ (pronounced Hey-
OW). Since July, inflanon—normally galloping at a monthly clip of
80%—has plummeted to 2% or 3% a month, and retail prices are sta-

s34
- e

-

P

Selling sumbu for EMI: Razdo Brasileira

to spend during the crisis.”

EME's most important groups currently are samba groups Negritude
Jr and Razao Brasileira; both bands have surpassed 100,000 unus of
their first albums. Samba artists are gaining steam at other labels, such
as Continental (Cravo ¢ Canella, Banda Brasil), RGE (Banda Raga
Negra) and BMG (86 pra Contrariar, Grupo Raga).

“The Brazilian artists i general—
and not only the samba acts—are prof-

iting from the cconomy’s recent rise,”
says BMG's managing director, Luis
Oscar Nicmeyer. Like Govaerts,
Nicmeyer opines thar the largest
increase in sales during the Real period
is being generated by bluc-collar music

BRAZIL

fans. “The increase in sales of vinyl
records in Seprember—for the hrst
time in two years—is proof ot thar”
comments Nicmeyer.

VINYL'S FINAL GASP
Still, Camero describes the recent

Continental quartet Cravo ¢ Canella

ble.
Another important feature of the plan, as well, is the option o buy
on credit, something Brazilians have not been able to do for years.

NEWLY EMPOWLRED CONSUMERS
According to EMI managing director Jo Govaerts, the emergence of
the Plano Real is the “main factor” that has triggered the resurgence of
the domestic record business—and the proof is that the main profits
are coming in from “consumers with lower budgets who were unable

upswing in vinyl sales as “the last whis-
per before death,” adding that “the rise
ot the CD is very stable, and the format
may reach between 65% and 72% of the market in terms of revenue.”
Carlos Branco, owner of domestic retailer Planet Music, concurs,
observing that “For those who work enly with CDs, the market is ris-
ing.”

ABPD estimates that wholesale CD prices in the Brazilian market
range from $10 for new to $5 for budget-line product. Wholesale
prices for cassettes and vinyl records average $5. At retail, CDs can go
[or as much as $22 in mall outlets, with casseties hovering around the
Continued on puge 6+

Brazil Goes
atino

Intent on expanding markets, more and
more labels are getting artists to make
the language leap.

he Great Wall between Brazil and the Spanish—speaking mar-
ket is coming down.

For the lirst time in the country’s lustory, all of the major
domestic record companivs are investing in breaking Brazilian
acts in Latin America, while promoting Spanish-speaking acts
inside Brazil.

The musical cultures of Brazil and Latin America were inter-
rwined back in the “+0s when tango and bolero were popular in
Brazil, and Brazilian recording stars such as Carmen Miranda,
Ary Barroso and Orlando Silva toured Latin America. The musi-

cal cultures subsequently went their separate ways.

Now, however, Brazil’s singer/songwriter luminary Cactano Veloso 1s
closing the breach, asserts PolyGiam Brasil's managing dhrector Marcos
Maynard, who toiled
six years in Mexico as
a Sony exceutive and
is making the most
aggressive effort to
approximare the mar-
kets,

"I am sure that,
with his enormous tal-
ent, Cactano Veloso
will break the preju-
dice against Spamsh-
speaking singers in
Brazil.” Maynard declares.

Maynard may be right. Veloso's first-ever Spamsh-langunage album for
PolyGram. “Fma Estampa,” has sold 150,000 units since its release in
August. Amazingly. “Fina Estampa” is the lastest-selling album our ol
the gate for Veloso, long recognized internationally as ene of Brazil's
linest songsmiths.

Ska-rockers Os Paralamas Do Sucesso

The lirst act to break mto
the Latino markets in many
years was EMU's Brazilian ska-
rock trio Os Paralamas Do
Sucesso or Paralamas. The
band’s cponymous bow sold
125.000 units in Argentina
alone. while us latest album,
“Dos Margaritas,” has sold
45,000 copics in Argentina.
“Now we're an Argentine
band,” says group founder
Herbert Vianna.

“ROSE AND CHARCOAL"

EMI also is making a vigor-
ous effort to break kiddie-TV
star Mara in Latin America
with a Spanish-language album in February. In addition, the label is
preparing a Latino marketing plan lor Marisa Monte, whose latest
record, “Rose And Charcoal,” has been released in 36 countries.

Conrinental is mounnng a big Latino debut for 1ts hugely popular ser-
rancja act Leandro ¢ Leonardo. The pair will cut its Spanish-language pre-
micre in Los Angeles
with a prominent pro-
ducer in the ranchera
market and is taking
daily Spanish lessons.

“As we sce it they
are tilor-made for the
Latin market,” states
Continental’s manag-
ing director Jodo
Rossini. In addition.
Continental is plan-
ning to put out a
Spanish-language disc by one of the label’s best-selling artists, pop/ser-
taneja balladeer Roberta Miranda.

Singer-writer Caetano Velosa

Torch singer Simone

SMOKY TORCH SINGER
Having succecded mighiily in the Latin American arena with roman-
tic singer/songwriter Roberto Carlos, Sony is looking for other Brazilian
artists showing porential singing in Spamsh. Although smoky-voiced
torch singer Simone has releascd a pair of Spanish-language albums in
the past three years. neither has sold well. Also raking a crack at the
Continued on page 66
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Diamond Album Award: Sales in excess of 1.000.0090.

Platinum Album Award: Sales in excess of 500.000.

Gold Album Award: Sales in excess of 100,000.

© 1994 Sony Music Entertainment Inc,

WITH CAREFUL NURTURING,
HARD WORK, AND DEDICATION,
SONY MUSIC BRAZIL ALWAYS

STRIKES GOLD, PLATINUM,

AND EVEN DIAMONDS.

WIPRE THERE EVERY STEDP OF THE
WAY IN THE DEVELOPMENT OF
EXCITING NEW VOICES. IT IS THIS
COMMITMENT AND HANDS-0ON
APPROACH THAT LEADS TO THE
PHENOMENAL SUCCESS OF SUCH
MAJOR ARTISTS AS ROBERTO
CARLOS, DANIELA MERCURY, AND
CAMARGO & LUCIANO. EVERY

ONE’S A PRECIOUS GEM.
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A Boom Goes Bus

In the wake of a shakeout

a wildly mixed market reconfigures

itself. Welcome to the land of multinational boutiques,
Mississippi Blues and alternative-metal bandwagons.

BY MARCELO FERNANDEZ BITAR

ctailers. promoters and record executives in Argentina all
agree that 1994 did not manage to repeat the unusual boom
in record sales and concert-related box-office revenue of the
Previous two years.

Indeed, they are estimating that the market in 199+ has
slid 20% to 30% from 1993's total sales, which, according to
the International Federation Of Phonographic Industries
(IEPD), reached $233.7 million.

Daniel Grinbank, Argentina’s prceminent concert-promot-
er and owner of multimedia giant Rock & Pop Intemational.
Productions. says that the domestic record industry

screeched to a halt toward the end of 1993 after an unusually large
nuimber of stadium shows by such foreign superstars as Michael
Jackson, Madonna and Guns ‘N Roses.

Those blockbuster shows, Grinbank posits, gave the record indus-
try the false impression that albuin sales would continuce to soar.
Now. he believes the market is consolidating toward more realistic
sales. "1 believe,” says Grinbank. “that the concert business is now in
its real operating range—which, when added to the recession in the
record industry. gives the impression of a huge slump.”

Maybe so. But BMG's managing director Enrique Pérez Fogwill
pegs the 1994 sales decrease ar 25%. noting thar
the shortfall may be “even bigger” in states ourtside
Buenos Aires. “The whole record industry,” he
claims. “is moving slower than last year, due to the
recession and a deceleration in the consumer boom
in the leisure areas. This affects every company, and
at BMG we notice that the main sales belong to big
names and big hits.”

BEST-SELLING CADILLACS

The one label smiling through the hard times is
Sony. Hugo Piombi, label VP of A&R and market-
ing. says that skyrocketing sales by several acts
diminish a pessimistic outlook for the company.
“Los Fabulosos Cadillacs, Charly Garcia and
Ratones Paranéicos were our best-selling rock acts,
while such newcomers as Los Ladrones Sueltos sur-
prised us with their catchy pop debut,” says
Piombi. “Emanuel Ortega is following the golden
steps of his father Palito with his selt-titled album,
and Sandro has an excellent comeback with
‘Clasico,” an album of standards recorded in the
States.”

Grinbank 1s not parucularly pessimistic him-
self. This year, he wisely placed all of his bets on

&

auractive two-act shows. which resulted in sold-
out or near sold-out concerts for Sting/James
Taylor. INXS/Soul Asylum, Aerosmith/Robert Plant, KISS/Black
Sabbath and UB+40/Paralamas. Grinbank is anticipating a more
active concert slate next year with four Rolling Stones concerts in
February, along with stadium shows by Phil Collins, AC/DC and
Eric Clapron.

Still, Grinbank points out that in the future, the blockbuster sta-
dium shows will be the exception, not the rule. He opines that the
boom in full-to-the-brim shed concerts in 1992-93 will not be repli-
cated anytime soon. To cope with the new environment, Grinbank
is continuing to seriously study the construction of his own venue.

PEPSI, COKE AND LAUPER

Meanwhile, Grinbank has secured an exclusive booking deal with a
15.000-scat soccer stadium located near downtown Buenos Aires
called Ferro Carril Oeste. In addition, he still maintains an exclusive
booking pact with the huge River Plate Stadium, capacity 70,000.
Coca-Cola renewed its concert sponsorship with Grinbank, joining a
host of other companies already on board to hawk their wares at
Grinbank-produced shows. “Other sponsors we work with,” he says.
“are Nestle, Wrangler, Visa, Banco Patricios and even Pepsi, which in
November sponsored Cyndi Lauper's concerts.”

Horacio Nicto, business manager of Ohaman Producciones, asserts
that corporate sponsors are crucial to the success of the concert mar-
ket, commenting that “This year, we had Pepsi sponsoring Mand,
GoldStar Electronics with Cristian Castro, and LeMans cigarettes with
Alejandro Lerner.”

Nieto feels that the potential for Argentina’s concert scene has a
ceiling, and notes thar top-grossing acts such as Luis Miguel. José
Luis Rodriguez and the Rolling Stones crowd out lesser-known per-
formers.

“Promoters,” Nieto says, “have to adjust to the real parameters and
possibilities of each artist within the cconomic reality of Argentina.”

SIX TIMES PLATINUM

The activity pattern of the concert scene in Argentina is being mir-
rored by the domestic record industry: ie.. a handful of hits. but an
overall slump. Record sales in Argentina [rom January 1994 to
September 1994 came n at 4.6 million unirs, almost 25% below the
sales count tor the same period last year.

Leading the marker over the nine-month period is BMG, with 23%
of the market. followed closely by Sony (22%), EMI (18%), PolyGram
(14%) and Warner Music Argentina (12%). In the last quarter, how-
ever, Warner—thanks to huge sales of Luis Miguel's “Segundo
Romance™—catapulted to third place over EMI and PolyGram. So far,
“Segundo Romance™ has sold a whopping 360.000 units, which is six
times platinum (60.000) and more than 10 times gold (30.000).

Ramiro Amorena, A&R director of Argentina’s largest distributor,
Distribuidora Belgrano Norte (DBN). puts the sales decline in 1994
trom the previous year at 30%. Nonetheless, DBN fared well, increas-
ing its share ol domestic distribution and even taking charge of EMI's
distribution in the state of Mendoza.

DBN is not only a distributor but also an independent record label
that releases its own products, and it is the distributing label tor sev-
eral small indies, such as dance imprint Oid Mortales, Ciclo 3 (home
of popular pianist Lito Vitale), rock label Radio Tripoli and alternative-
rock record label Del Ciclito.

DBN's own kiddie-oriented artists Reina Reech and Bosque de
Chocolate have been prosperous in past years, though less so lately.
So far, DBN's best distribution bet ol the year is its deal with U.S.
blues indic Alligator Records. A compilation set of Alligator acts enti-
tled “Alligator Blues™ went gold earlier this year.

MANO NEGRA’S CHALLENGE

One DBN-distribured indie label surviving rough waters is Del
Cielito Records, which has released product by a slew of alternative-
rock artists such as Los Piojos, Las Blacanblus, Carmen, Todos Sus
Muertos, Los Perros and Stukas En Vuelo. Label owner Gustavo
Gauvry says that this year he also has licensed albums by Virgin
France's Mano Negra and Pays Basque's Negt Gorriak,

A license like Mano Negra was a real challenge,™ explains Gauvry,
“because their last album was released by Virgin and distributed by
EMI. But the band preterred to work with an indic. The results were
excellent, because Virgin sold less than 500 units of *King Of Bongo'
in 1992 and we sold 15,000 unirs of "Casa Babylon," thanks to a hit
single. "Santa Maradona.” and the heavy rotation of "Sr. Matanza’ on
MTV Latino.”

Acknowledging that the appetite for altemative bands is not vora-
cious, Gauvry says that he will be very selective about which albums
will hit the market. I do not mtend to release so much product next
year, because each album needs almost two years
to get decent exposure on radio.” declares Gauvry.
“Only Las Blacanblus has managed to cross over,
but artists like La Mississippi Blues Band have sold
15,000 units and have no exposure in mainstream
radio.”

The proven ability of indie labels to scout and
establish new rock acts has given way to a new
industry trend in Argentina: the creation of cut-
ting-edge boutique imprints by multinationals.
First to explore this strategem was BMG. Following
the path blazed by Ariola/BMG Mexico and its
alternative imprint Culebra, BMG formed a rock
label called Iguana. The roster of the upstart label
includes Los Caballeros De L.a Quema. who
released their second album. “Sangrando.” in
November.

Other labels started by BMG are the dance
imprint RKO, headed up by veteran producer
Bernardo Bergeret, and an alternative-pop label,
Random, lcad by studio maven Victor Ponieman.

The latest record company to jump on the alter-
native bandwagon is Warner, which cut a deal to
distribute a former client of DBN—metal label
Tommy Gun Records. Label honcho Alejandro
Taranto says mctal tans are underserved in
Argentina, explaining that “the one niche that is
still vacant in the market is the one for die-hard rock tans that buy
Pantera and Sepultura.”

EROS. ROM AND BMG
BMG's Pérez Fogwill concurs that there are special niche markets
to develop, adding that the label is creating a division to ferrer out
marketing possibilities in the area of CD-ROM. The new department
will begin operating in early 1995.
The best-selling albums this year at BMG have come {rom foreign
Continued on page 68
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tracted rigor mortis in 199+,

Now. many industry honchos are predicting a dechine of unit sales
ranging [rom 15% 1o 20%. Despite this southbound movement of
N | unit sales. however, the value of the Chilean record market should

AR

hover once again around $350 million, because of the increased sales
of CDs. And CDs are potentially big business in Chile, where more
than four cassettes are sold for every CD.

The primary reason for the large disparity i market share between
the CD and cassette is that CDs cost about $20 apiece and casseties,
whose sound quality is said to be of CD-caliber, run from $8 1o $10.
In addition, says BMG commercial manager Jorge Melibosky. the

() () price of the CD hardware is too high. "CD cquipment can be tound
in only 5% of Chilean houscholds.” he nores.

So, faced with an cconomic slowdown and a music public accus-
tomed to less-expensive cassettes, several Chilean record labels
unwisely tried to force the sales issuc and embarked on an ill-fated
price war that left nearly every record company worse for wear.

But, as summer begins its swing through the southern hemisphere,

I the warm weather seems to be brightening the outlook of many excee-
utives who unanimously concur that the domestic market will heat
up, as well.

GETTING BACK TO NORMAL
Cause for optimism about the market lies principally with the

apparent phasing out of El Ajuste. “The government has found a
domestic consumption level it is comfortable with, and so business
should start getting back to normal,” states Francisco Nicto, regional

Faced with an economic slowdown and a public accustomed to s ireor s sl oo s
less-expensive cassettes, several labels forced the sales issue, e ubonisscbommoptostns
embarking on a price war that left nearly every record company gt S R
worse for wear. Now though, with summer Starting, eXperts See i e conome mdors detoes warnrs markcng
th e mal‘ket Stal‘ting to h eat up. director Ricardo Mundaca, “suggest that by year’s end and next year,

the economy has to recuperate, which should help the record indus-

BY JOHY LANNERT

try, because it cannot get any worse than this year.”

To be surc, Chile’s record companies are not waiting around for
the upturn to commence. Each label has devised strategies to market
and promote their domestic and international artists. Yet all agree the
way to a fatter bottom line is to increase CD sales.

ost Latin American countries would be
elated to realize a 10%-t0-12% annual
rate of inflation.

Not Chile.

In the middle of last year, the Chilean
government, in search of a single-digit
inflation figure, launched a money-
tightening program called simply E!
Ajuste, or “the adjustment.” Under the
plan, interest rates would be raised sev-
eral times, and the Chilean peso would

slide with its comrade currency, the dollar, until
domestic consumption began to decelerate and
bring inflation under 10%.

The initiative worked painfully well.

With El Ajuste in effect, Chile’s internal econo-
my in 1994 became arthritic and growth slowed.
Unhappily, the nation’s already suffering record
industry—which was flashing signs of stagnation

i

at the introduction of El Ajuste—eventually con-  Reggue-ists Los Pericos

EMI's Nicto observes that Chile's record compa-
nics would not have found themselves i this CD-
pricing pickle if they had better planned the intro-
duction of the new tormat in the early "90s. “When
the labels introduced the CD. they weren't sure how
the markets were going 1o react.” says Nieto. “So
they came in with very high prices for CDs, while
maintaining low prices for cassettes.”

The record companies have been scrambling for
CD sales ever since. offering mid- and budget-priced
CDs of catalog product in an effort to pique the
interest of Chilean consumers, who more often than
not, says Melibosky, are buying a title as a gift, rather
than as a personal purchase.

PUSHING CLASSICAL AND LOCAL-ROCK

Apart from thew price-reducrion campaigns,
record companies are snitfing out any promotional
gambit to spur sales movement. At PolyGram.
Melibosky says the company has embarked on a
direct-mail campaign that has sparked sales of the
label’s vast classical repertoire.

“There are many people who like classical music
but don’t buy it in the regular market, but they buy
in the irregular market,” says Melibosky. “This could

Continued on page 70

Pop rockers La Ley ‘Unlimited’ trio Arigtia Superstar Luis Miguel
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LOS TRSHS RODOLFO NAVECH
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ANY LANGUAGE, IT TOUCHES THE
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ARTISTS HAVE A TALENT THAT
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*THE FIRST AND ONLY MEGASTORE IN BRAZIL oPLANET MEDIA: THE FIRST SPECIALIZED STORE IN MULTIMEDIA
¢THE ONLY WITH COMPLETE FRANCHISING SYSTEM *CDs ROM AND MULTIMEDIA COMPUTERS

*30 RETAIL STORES *KITS AND ACESSORIES

+100.000 CDs AND 10.000 LDs IN OUR INVENTORY *REPS IN DIFFERENT AREAS

*WE SELL SPECIALIZED MAGAZINES *500 WHOLESALE CUSTOMERS

*HOME THEATER AND VIDEOWALL EQUIPMENTS

IF YOU ARE INTERESTED IN INCREASING YOUR SALES IN A COUNTRY WITH HIGH POTENCIAL AS BRAZIL, CALL US. SEND TO PLANET MUSIC MEGASTORE M EGAST" HE
YOUR CATALOGUES, BROCHURES OR PROMO PICTURES AND LET US KNOW YOU BETTER. YOUR DISTRIBUTOR IN BRAZIL

PLEASE CONTACT MR. CARLOS BRANCO AT : AV. REBOUCAS,2.315 » 05401-300 * SAO PAULO < SP e BRAZIL
PHONE: (55) (11) 853 0288 o FAX: (5§5) (V1) 282 2526

. e TN 0000 —

DONT MISS BILLBOARD'S WEEKL
COVERAGE OF .
THE LATIN MUSIC
IEDUSIRY

By John Lannert
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LOS FABULOSOS CADILLACS

J+ "Matador" — Winner of the 1994

MTV Video Music Awards

Latin Video of the Year

* MTV Latino's 1st Unplugged ever
1 "Vasos Vacios" 4x Flatinum

in Argentina, Gold and Flatinum all

over Latin America
* Sold-out concerts through-

out Latin America

CONGRATULATIONS TO THE WINNERS OF THE

ABULOUS FACTS

ABOUT ONE GREAT YEAR
) v Lamivo |

*+ Most watched Fan-reglonal
channel in Latin America

} Breaking new music everyday

+ Cross-pollinating artists from
one country to another. ..

19 countries plus the U.5.

7+ More original Unpluggeds and new

showcase programming in '95

_..and this was only our first year!

1994 "LATIN VIDEO OF THE YEAR," FROM THE ]

VEH/CLE THAT GOT THEM THERE.

MUSIC TELEVISION®
KATINO

p Ui

BRAZIL’S RECOVERY
Continued from page 56

$10 range. ABPD estimares that the the dollar value of the Brazilian
marker in 1994 will exceed $500 million

With the stable home-currency spurring a growth in Brazil's record
market, Camero remarks thai the bottoin line ar many record labels is
starting to head north

“When inflation was high, companies used to receive payment of a
sale nearly 40 days later, thereby losing almost 60% of their real value
recalls Camero. He points out that record companies have not collab
orated 10 block lowball pricing as they did during the 1991-92 reces
sion, but rather are allowing market forces 1o dictate prices.

Record labels caughi off guard by the out-of-the-box prosperity
brought on by Plano Real now tind themselves trying to take advanrage
of the more favorable economic climate.

COUNTRIFIED AND SWEETENED
At Warner, managing director Beto Boaventura is looking to priori
tize, commenting, “| preler to concenirate on tewer acts.” Boaventura
can afford to: Last year, he helped spearhead an expansion of Warner's
presence in Brazil when the label purchased homegrown independent
Continental. The idea behind the Continental buy was for Wamer to
house adult-contemporary and pop acts, while Continental would be

Planet Music retail outlet

home (o countrified sertaneja acts and sweet-singing romantic bal
ladeers

So tar, Warner's concept has proved successtul. The label's much
venerated singer/songwriter Gilberto Gil has rung up 150.000 units ot
his latest “Unplugged,” while Continental’s flagship serraneja faves
Leandro & leonardo have sold 670,000 units of their latest epony-
mous disc

Moreover, there is icing on the cake coming from foreign acts. In
only 1wo months, albun sales of “The 3 Tenors In Concert 1994 b
Carreras, Domingo and Pavarotti have surpassed 400,000 units

Despite Continental’s success with sertaneja acts. the label’s man-
aging director, Jodo Rossini, reckons that sertaneja peaked beiween
1990 and 1991, although sales remain healthy. Rossini thinks the
more immediate snalu is a lack of product to satisfy a pent-up demand
We've lost $2.5 million in the three months alter the start of Real
because we don’t have enough product to deliver,” he laments
Warner is using CD plants in Germany and the U.S. 1o fill the gap

THE SEARCH FFOR SKANK

Sony has no such problem, since the company opened its own plant
in 1992, “\Ve believed in the market when the crisis was totally bad
recalls managing director Roberto Augusto, “and now we're in excel
lent condition.” The tirm’s plant doubled s capacity this year and
now can produce 1.5 million CDs monthly

Musically, Augusto is looking to unearth innovarive acts. lle nores
with much pride that the label signed reggae bands Skank and Cidade
Negra, “and their leponymous| albums have reached gold [100,000
units sold]. Now every commpany is looking tor reggae bands.” After rap-
per Gebriel O Pensador’s 1993 debut sold 150,000 units, Sony began
delving into romantic rap with Sampa Crew-—whose debut this year
sold 50,000 units—and dance music via the first album by Rio de
Janeiro vocalist Latino

Historically unsuccessiul at retail stores, dance music tinally is mak
ing its presence known. “Dance music is enjoying a creative boom all
around the world, so Brazil cannot remain out of it,” remarks Marcos
Maynard, managing direcior of PolyGram Brasil. Still. PolyGram’s best
dance-sellers are albuins by Amsterdam techno-duo 2 Unlimited and
various dance compilations by foreign dance-arusts. 2 Unlimited’s
most recent album sold 50,000 units, a solid sales for the genre, says
Maynard

Continued on page 66
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