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SBK Signs Latin 

Star Selena To 

Worldwide Deal 
BY JOHN LANNERT 

MIAMI -SBK Records has taken 
another step 
into the grow- 
ing bilingual 
market by 
signing Tejano 
star Selena to a 
worldwide re- 
cording deal. 

Selena be- 
comes the third 
crossover Lat- 

in artist signed to SBK, following 
Jon Secada and the Barrio Boyzz. 
Unlike Secada and the Barrio 
Boyzz, however, Selena already 

(Continued on page 89) 

SELENA 

RIM Rejects 

Standard For 

EAS Technology 
BY PAUL VERNA 
and ED CHRISTMAN 

NEW YORK -The Recording Indus- 
try Assn. Of America has rejected 
the National Assn. Of Recording 
Merchandisers' recommendation for 
a standard anti -theft technology, but 
has left the merchant organization a 
window of opportunity to keep the 
initiative alive. 

In a statement released Nov. 10- 
following a daylong meeting of exec- 
utives from the six major record com- 
panies -RIAA announced that the 
acousto-magnetic standard proposed 
by NARM is "unacceptable" for 
source tagging prerecorded music 
because it was found to degrade the 
sound quality of the cassette "to an 

(Continued on page 85) 

Roots Rockers Set To Thrive 
BY ERIC BOEHLERT 

NEW YORK -Raw, vibrant guitar 
rock has fueled success for scores of 
bands lately, including Soul Asylum, 
the Breeders, and Pearl Jam. Yet, at 
the same time that feedback has re- 
turned as king, 
other young gui- 
tar bands are 
moving in anoth- 
er direction, turn- 
ing down their 
amps, tuning up 
their acoustic gui- 
tars, and drawing 
inspiration from 
old Hank Wil- 
liams Sr. records. 

Bands such as Uncle Tupelo, 
Swinging Steaks, the Jayhawks, Five 
Chinese Brothers, the Health & Hap- 
piness Show, and the Palace Brothers 
are mixing rock's foundation of 
drums, electric guitar, and bass with 
layers of acoustic guitars, fiddles, ac- 
cordians, and organ to create a sound 

r 

alternately described as roots rock, 
country pop, country rock, Southern 
rock, or just plain American rock. The 
sound is not only winning the bands 
critical praise but also finding them 
an increasingly receptive audience. 

"It definitely feels like there's 

Marrying rock's driving energy 
with the rural sound of the West is 
nothing new. Artists ranging from 
Williams Sr. to Steve Earle, from El- 
vis Presley to the Silos have wedded 
the two styles. What's different 
about the current crop of players is 

they're suburban - 
born musicians 
who became city 
dwellers, started 
out in bar bands, 
were welcomed 
into the indie rock 
world, and, musi- 
cally, are in less 
of a rush than 
past roots rock 

bands, like the Blasters and the Geor- 
gia Satellites. 

"We definitely felt like outsiders," 
says Gary Louris, guitarist for the 
Jayhawks, recalling the band's early 
days in Minneapolis and playing with 
other local bands, like Husker Dü and 
the Replacements. "We were the odd - 

(Continued on page 80) 

UNCLE TUPELO SWINGING STEAKS 

something in the air," says Jamie 
Walker, singer /guitarist for Swing- 
ing Steaks, commenting on the rash 
of recent down -home releases. He 
suggests that rock fans are search- 
ing for music that's more simple and 
straightforward. "People are tired of 
the hype, of trying to keep up with 
what's `alternative.' " 

U.K. Biz Looks To Dance Club Hut Records Lays 

Culture To Reverse Fortunes strong 
Foundation 

BY PAUL SEXTON 
BY THOM DUFFY 
and DOMINIC PRIDE 

LONDON -A changing of the 
guard is taking place on the Brit- 
ish music scene. As 
older industry exec- 
utives grapple with 
the troubling idea 
that Britain's long 
domination of the 
world's pop music 
business has fallen 
off -along with 
their companies' 
profits -a younger generation, 
musically rooted in the dance club 
culture that blossomed in Man- 
chester a decade ago, has come of 

age. This crop of newcomers has 
a vision for British pop in the '90s 
and a determination to spread its 
sound around the globe. 

The major labels are catching on. 
Island U.K. has 
struck a new world- 
wide deal with the 
Orb, which, notably, 
has now begun to 
tour as a band. WEA 
U.K. has picked up 
three bands from the 
roster of dance -savvy 
manager Stevo, of 

Some Bizarre. I.R.S. Records in the 
U.S. has gotten the Point, a techno- ords is rapidly forging an interna - 
dance act. London Records tional reputation as one of Brit - 

(Continued on page 81) (Continued on page 89) 

LONDON -The label that oper- 
ates out of the attic at Virgin Rec- 
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COLUMBIA 

NOVEMBER 16. 

MICHAEL BOLTON 

The One Thing 

Ten stirring and soulful new songs. Featuring the first single Said I Loved You...But I Lied. 

Produced by Michael Bolton, Walter Afanasieff, David Foster and Robert John "Mutt" Lange. 

Direction: Louis Levin for Louis Levin Management 

"Columbia" Reg. US. Pat. & Tm. Off. Mara Registrada. /® 1993 Sony Music Entertainment Inc. 
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Featuring score h Fiiued cum poser MICHAEL KAMEN 

Includes the hit song 

"All For Love" 
Performed by Bryan Adams, Rod Stewart & Sting 

The Origt aI Motiotl Picture Soundtrack THEat-ME E Mus KUTE ERf 

. 'mew 
Available on I loltywood Records Compact Discs and Cassettes. 

Original Score ( :omposcd and Conducted by Michael Kamen. Produced by Michael Kamen, Stephen McLaughlin, and Christopher Brooks. 
"All For Love" written by Bryali Adams, Robert .Iohn "Mutt" Lange, and Michael Kamen. Produced by Chris Thomas and Bryan Adams. 

Bryan Adams and Sting appear courtesy of A&M Records. Rod Stewart appears courtesy of Warner Bros. Records Inc. 
p) 1993 The Walt Disney Company. + (l 1993 The Walt Disney Company. + \II For Love" i) 1'193 A&M Records, Inc. + This compilation n & Qf 1993 The Walt Disney Company. + I loth wo,sl Records. 590 S. Buena Vista St., Burhank, (::\ ')1521. 

Distributed by Iìlcktra Entertainment, A Division Warner ( :omnuuiications Inc. ® A'1 Time Warner (: any. 
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Rock `Buddha: The Singular Bowie 
Composing is both a musical and painterly verb, connoting the 

arrangement of artistic parts to form a unified whole. But it also 
can refer to a state of mind and body in which opposing forces are 
reconciled, anxieties are quelled, and a poised level of alertness is 
achieved. A master portraitist of himself and his times, longtime 
musician /painter David Bowie has attained an enviable degree of 
calm in his own creative makeup-quite a feat, considering his fa- 
vorite raw materials are random selection and pure chaos. 

"One thematic quality, right from the beginning, that is a strain 
that's run through the majority of my work is the juxtapositions of 
ill- suited information," says Bowie with a serene chuckle. "And it's 
not really surreal, some of it's more abstract. A realist would paint 
what he sees, whereas an abstract impressionist would paint what 
an object feels like. And when you work the way myself and a lot of 
my contemporaries have worked, a lot of the imagery comes from 
what is just in the air at the time. None of it necessarily makes linear 
sense! But the overall collection of imagery has a texture to it which 
feels right for the period one is writing in." 

Bowie is waxing poetic and making wisecracks 
at his own willing expense on an early Saturday 
evening in London as he describes his latest 
works: "The Buddha Of Suburbia" (Arista /BMG 
International, out Nov. 8 in England) and "Bowie: 
The Singles 1969 To 1993" (Rykodisc, due Nov. 16). 

"The Buddha Of Suburbia" is a 10 -track songs - 
and-setpieces score to the four -part TV series cur- 
rently unfolding on BBC2, based on Hanif Kurei- 
shi's 1991 Whitbread Prize- winning novel about an 
Anglo-Indian teen -ager enjoying the punk frisson 
of late -'70s London. The latter release is a deluxe 
two-CD anthology yielding the brainiest selection 
ever of Bowie's U.K. /U.S. chart bullets, with "Oh! 
You Pretty Things" (also a 1971 British hit for Pe- 
ter Noone) cached alongside such overlooked 
handicraft as the 1986 "Absolute Beginners" mov- 
ie theme and rarities like David's Yuletide '77 
"Peace On Earth /Little Drummer Boy" duet with 
Bing Crosby. 

Those expecting a retro-punk exercise on "Bud- 
dha" will be pleasantly startled to find a lustrous, nonliteral evoca- 
tion of reckless experience; the record contains some of his finest 
power ballads and funky, stream -of -mood club stompers (the heady 
title track, featuring Lenny Kravitz on lead guitar; "Sex And The 
Church "; "Strangers When We Meet ") since the mid -'70s heights 
of "Young Americans." There are even some flexive strokes of 
acid jazz on "South Horizon" and "Untitled No. 1." 

And while both albums sift the past in search of peak moments 
and prognostic meaning, each does a superior job of showing the 
acute originality at the core of Bowie's curious artistic composure. 

"I just give thanks every day that I'm not a casualty," says the 
46- year -old Bowie with a laugh, still smitten with the "new start" 
of his 1992 marriage to Somalian model Iman and the resultant 
'Black Tie White Noise" album formed from the music he wrote 

for their wedding ceremony. "It's wonderful that I've been so 
lucky to end up relatively sane, and with someone I love deeply. 
Life has just become much richer, fuller. I'm looking forward to 
this aging process, and I'm a 2,000% happier man." 

In which case it must be troubling to revisit, on "Buddha" and 
"Bowie: The Singles," such unsettled private intervals as the '70s. 
Consider, for instance, the "Singles" album's 'Be My Wife," which 
was done with Brian Eno in Berlin in 1977 for the personally and 
professionally recuperative "Low" record. 

"I was cleaning myself up, and the ingredients that went into 
that song was that I started to feel that I needed to learn how to 
conduct relationships," Bowie reasons. " 'Cause when you get off 
drugs, the first thing that you notice is that you're not very good at 
making and keeping friends. I guess that, symbolically, 'Be My 
Wife' was just a general cry. 

"All that stuff from that period was terribly personal," he adds. 
"By that time, I'd learned how to write from an inner perspective, 
rather than trying to kid myself that I was the stoic, objective, 
slightly distanced observer." 

Not that earlier tracks amassed on "Bowie: The Singles" are 
without their chilling -and often prescient -merits. Bowie recalls 
that "the 'Diamond Dogs' song and the album as a whole were an 
attempt to stage '1984,' but the dear old second Mrs. [George] Or- 
well owned the copyright and she turned my musical down. So I 
blended it with [William] Burroughs -isms and fragmented it into 
these creatures called Diamond Dogs, this bunch of punked -out 

hooligans" -led by a charismatic scamp named 
Halloween Jack -"who lived on the tops of build- 
ings." Bowie notes that he got the concept of the 
rooftop ruffians from his father, Haywood Jones, 
who worked for an orphanage originally founded 
in the 1800s by a doctor who'd discovered hun- 
dreds of homeless urchins living astride London's 
skyline. 

"I put that image into the 21st century, after 
some raging, desperate ghetto war," Bowie says. 
"It's a bit scary now, in terms of how it feels in Los 
Angeles sometimes. Ironically enough, [director] 
Tim Burton has used a character called Halloween 
Jack in his new movie [ "The Nightmare Before 
Christmas"], and I thought, 'Hel -lo!' " 

A more savory surprise was House Of Pain's 
( "one of my favorite bands ") request to sample 
"Fame" for its recent smash "Shamrocks & She- 
nanigans." Yet Bowie has been best at anticipat- 
ing the equally fantastic transformations of his 
own psyche, as illustrated by the offhandedly har- 
rowing '77 British hit, "Heroes." 

"That was something I was finding within myself," he affirms. 
"The story of this man and this woman in this song, the fact that 
they had developed a relationship, was for me at that time like an 
act of heroism. And I needed that deed in my life as well." 

What he's accomplished in the decade since is summed up in 
the fresh credo of autonomy expressed on "Jump They Say," a 
song from "Black Tie" and the confident closing cut of "Bow- 
ie: The Singles "; more importantly, the song is a preface to his 
new life. "I'm very careful about doing solo work now," he ad- 
mits, "because I had to find myself again. I think that 'Bud- 
dha' moves on from 'Black Tie' in a way I find very exciting." 
As a result, in addition to beginning his next solo studio record 
in January, Bowie is planning another venture with Hanif 
Kureishi, who also wrote the Oscar- nominated screenplay for 
"My Beautiful Laundrette." 

"It's got something to do with theater and music," Bowie 
says of the project, "and don't dare call it a musical! We're not 
sure what the animal is yet." Still, the composition simply 
feels right? "Exactly. When you put two pieces together that 
shouldn't be together, this third piece of information appears 
which is quite extraordinary. I've always found that fascinat- 
ing. So I don't know where I'm going, but I'm really loving the 
ride." 
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THIS W EI< IN BILLBOARD 
BEG, BORROW, OR STEAL 
Those are the lengths to which some artists at the Billboard Mu- 
sic Video Conference said they have gone in order to make a 
good video on a low budget. Participants in the confab's artist 
panel held forth on the subject of video making, and Chris Mor- 
ris has the story. Page 40 

THE TWO WORLDS OF LEE TREVINO 
He looks the part, but Lee Trevino is breaking the mold of the 
traditional country artist. During the making of his self -titled debut 
album, Trevino tapped his family's Spanish roots, and another al- 
bum-a Spanish- language effort titled "Dos Mundos" -grew out 
of his explorations. Peter Cronin reports. Page 43 
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Commentary 
NAFTA's Passage Crucial For Industry 

BY JASON BERMAN 

As the debate on NAFTA's ratification ap- 
proaches its final round, it is essential that 
the widest audience possible understand 
the extent of existing piracy problems in 
Mexico, the political and policy implications 
of NAFTA, and, most importantly, the val- 
ue of protecting intellecual property. From 
such a vantage, the importance of NAFTA 
to the recording industry is apparent. 

Latin music is growing rapidly, and Lat- 
in America is increasingly vital as a source 
and as a market. We estimate that 120 mil- 
lion counterfeit tapes are sold in Mexico an- 
nually- representing losses to U.S. record 
companies of approximately $200 million 
per year. While rampant piracy is devastat- 
ing U.S. and Mexican record companies, 
performers, musicians, studio engineers, 
songwriters, and publishers, Mexican per- 
formers and companies are bearing the 
brunt of massive piracy and struggling for 
their very survival. 

U.S. record companies claim about 50% 
of the world's $28 billion -a -year trade in re- 
cordings, and about 40% of the industry's 
total sales occur outside the United States. 
The percentage of overseas sales will con- 
tinue to increase as the newly industrial- 
ized and less -developed countries move fur- 
ther into the mainstream of world com- 
merce. The development of new 
technologies permitting rapid dissemina- 
tion of information and entertainment will 
further ensure that sound recordings reach 
an even wider audience. 

Developments in technology, coupled 
with the world's thirst for U.S. culture 
primarily conveyed via our music and 
films -has raised the already high stakes 
in terms of adequate and effective copy- 
right protection worldwide. Technology is a 
double -edged sword. It may offer creative 
new solutions to the age -old problem of dis- 
tribution, as well as an incentive for the 
creation of new classes of works. However, 
if unchecked, it can completely undercut 
copyright owners' ability to control the un- 
authorized reproduction and distribution of 
their works, which undermines the eco- 
nomic incentive upon which the entire copy- 
right system is based. Inadequate copy- 
right protection has the potential, there- 
fore, to create major trade distortions, 
particularly in an environment in which 
copyright owners may lose control of their 
works as a result of the advent of new 
technologies. 

The intellectual property provisions of 
NAFTA represent the highest standards 
ever negotiated in a multilateral agree- 
ment. They include both high standards of 
protection and an obligation to provide ef- 
fective enforcement, based on the principle 
of national treatment. 

The time has come for freer trade as a 
force for peace and prosperity. However, 
free trade does not simply mean free ac- 

'Industrywide 
support is 
crucial' 
Jason Berman is 
president of the 
Recording Industry 
Assn. Of America, 
Washington, D.C. 

cess to the U.S. market. Freer trade must 
be a two-way street, and must result in real 
market access for U.S. companies, and in 
the establishment of adequate intellecual 
property standards and their effective en- 
forcement. These standards must reflect a 
changing world and not remain static, tied 
to outdated technologies and business 
practices. The most effective mechanism 
for ensuring such living and breathing 
standards is through the dialog of freer 
trade. 

Freer trade, without meaningful intellec- 
tual property protection, is an oxymoron. 
Trade agreements that permit entire sec- 
tors to be excluded from national treat- 
ment are unacceptable and must be resist- 
ed -both in NAFTA and in the broader 
GATT. 

Even more important than the specific 
provisions of NAFTA are the political and 
economic liberalization and democratiza- 
tion that the agreement will spawn in Mexi- 
co and Latin America. I cannot overempha- 
size the importance of adequate and effec- 
tive copyright protection to both U.S. and 
Mexican companies. While we necessarily 
reflect the interest of U.S. record compa- 
nies, the same incentives embodied in the 
copyright law apply with equal, if not 
greater, force to Mexican record compa- 
nies. 

The United States and Mexico have a 
great deal at stake in ensuring freer trade 
and the adequate and effective protection 
of intellectual property. Trade can, and 
should, be a force for peace and prosperity. 

NEGATIVE TERMINOLOGY 

I have read Billboard magazine every week 
now for the past 18 years. It continues to 
be the best source of information about 
pop music available. 

That's why I was disappointed when 
reading Eric Boehlert's review of the film 
"Half Japanese: The Band That Would Be 
King" (Oct. 23). In the third paragraph, as 
an abbreviation, he referred to the punk 
group on which the film was based as 
"Half Jap." 

"Jap" is a term long considered a racial 
slur to people of Japanese descent. Its use 
during the '40s dehumanized Japanese 
Americans to the point where they could be 

LETTERS 

Sound recordings offer an interesting 
glimpse at how this may work. American 
cultural life, and the individual freedom of 
expression central to our democratic ideals, 
finds its best expression in American mu- 
sic. Through our music we express our 
hopes, our fears, and our individual visions. 
American music frequently has been cred- 
ited with helping to foster democratic 
movements in Eastern and Central Europe, 
the former Soviet Union, and in China. 
Shared universal ideals flowing from an 
appreciation of individual liberties and free- 
dom of expression are powerful tools for 
the creation of a more peaceful world. 

In a like manner, Mexican music, popular 
throughout the Spanish- speaking world, 
gives expression to Mexican cultural val- 
ues and traditions and should serve as a 
source of repertoire throughout the Span- 
ish- speaking world. Mexico, as both a po- 
tentially large market and a source of re- 
corded music, presents a challenge for U.S. 
record companies. But what company can 
risk the investment in either, if it cannot 
protect its music? 

The passage of NAFTA would send a 
strong signal to Latin America that cur- 
rent market liberalization and attempts to 
more effectively protect intellectual prop- 
erty will lead to greater access to, and 
trade with, the United States. This pros- 
pect of freer trade has been the impetus 
for growth throughout the hemisphere. 
NAFTA's passage would continue the 
trend of legal reform and improved en- 
forcement, with dramatic results for U.S. 
recording companies and other copyright 
industries. 

The prospect of a hemispheric free trade 
zone has challenged our neighbors to im- 
prove market conditions, and they have re- 
sponded. A new copyright law was passed, 
and enforcement of anti- piracy measures is 
improving steadily. These achievements 
are related directly to the language of 
freer trade, a language that will flourish 
with NAFTA's passage. 

The critical NAFTA vote is scheduled 
for Wednesday (17) in the House of Rep- 
resentatives. I encourage every record 
company employee, or other affected 
person, to call his or her Congressional 
representative. You can also call 1 -800- 
75 -NAFTA to have a personalized, pro - 
NAFTA telegram sent on your behalf to 
your representative (at no charge to 
you). 

Industrywide support is crucial. 

put in concentration camps for three years 
by their own country. It is still a word that 
connotes hatred for Asian Americans. 

Although I'm sure your writer had no ill 
intention in using the term, we recommend 
it not be used again. 

Also, earlier this year, in Marilyn Gillen's 
review of "Honeymoon In Vegas," she re- 
ferred to the Asian - American Elvis imper- 
sonator (played by Keone Young) as "ori- 
ental." Please be advised that "oriental" is 
an outdated term. It is like calling an Afri- 
can American " negro." 

The preferred term is Asian or Asian 
American. 

We feel that a magazine like Billboard, 

which leads the music industry in its music 
information -gathering technology, should 
also be up to date on semantics regarding 
Asian Americans. 

Guy Aoki 
President 

MANAA (Media Action Network For Asian 
Americans) 

Santa Monica, Calif. 

Boehlert responds: For years, the term 
"Half Jap" has been used among fans as 
common shorthand for the band. The 
phrase also appears in record company 
literature. No offense was intended 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Soul Asylum Vid A `Runaway' Success 
RuPau4 Took STP Also Get Billboard Awards 
LOS ANGELES -"Runaway Train," 
the Soul Asylum video that already 
has been acknowledged for helping 
locate several missing youths, was 
cited Nov. 5 for its role in advancing 
the Columbia act's career. 

The clip won the inaugural Maxi- 
mum Impact award at the 15th annu- 
al Billboard Music Video Awards. It 
also was honored as the pop /AC clip 
of the year. 

Other big winners this year were 
RuPaul, Tool, and Stone Temple Pi- 
lots, each collecting two trophies. 

"Weird Al" Yankovic hosted the 
ceremony at the Hotel Sofitel here, 
during which he world -premiered his 
new Scotti Bros. clip "Bedrock An- 
them." Yankovic directed the video 
himself, spoofing the Red Hot Chili 
Peppers' tune "Give It Away" and 
sending up pop culture icons ranging 
from the Flintstones to the "bee girl" 
immortalized in Blind Melon's "No 
Rain" video. 

"This is a dream come true," Yan- 
kovic said with a mock tear in his eye, 
as audience members stood to ap- 
plaud. 

The "Runaway Train" video, con- 
ceptualized and directed by Tony 
Kaye of Tony Kaye Films, intercut 
photos of missing youths with vig- 
nettes of the band performing. At 
least five individuals have contacted 
their families since the clip's release, 
generating intense media exposure 
for the band. The clip was produced 
to allow inclusion of new photos of 
missing persons on a regular basis. 

"It's been a real privilege to be in- 
volved in a project like this," said 

Tony Kaye, left, director of Soul Asylum's "Runaway Train" video, collects the 
inaugural Maximum Impact trophy Nov. 5 at the Billboard Music Video Awards. 
Kaye is joined by, from left, Michelle Fuentes, Gary Fisher, and Paul Morgan of 
Columbia Records' video team. They are holding trophies awarded to Columbia 
artists Mary- Chapin Carpenter and Terence Trent D'Arby and Sony Discos' 
Ricky Martin. (Photo: Glenn Waggner /BPI) 

Kaye upon accepting the Billboard 
award. "I hope it keeps finding more 
and more kids." 

Satellite Films director Mark Ro- 
manek, whose recent output includes 
Madonna's "Rain," Lenny Kravitz's 
"Are You Gonna Go My Way," k.d. 
lang's "Constant Craving," Keith 
Richards' "Wicked As It Seems," and 
Iggy Pop's "Beside You," took Bill- 
board's first director of the year 
award. Romanek's executive produc- 
er, Larry Perel, along with Satellite's 
head of music video, Danielle Ca- 
gaanan, accepted the award on his 
behalf. 

Billboard Brings New Charts 
To Nits Of The World Page 
LONDON -As part of its continuing 
commitment to coverage of the inter- 
national music business, Billboard 
this week expands its Hits Of The 
World feature to include chart infor- 
mation from more world markets 
(see page 52). 

Five European territories are be- 
ing added on a biweekly rotation: Fin- 
land, Portugal, Norway, Denmark, 
and Switzerland. A sixth territory, 
Belgium, will appear weekly. Top 10 
singles and albums charts from three 
of the countries debut this week. 

Top 10 albums charts from two 
Latin American markets -Chile and 

Argentina -are being added, with 
the latter debuting this week. From 
New Zealand, the top 10 singles and 
albums rankings are introduced. 

Also new to Hits Of The World is 
Hong Kong's top 10 albums list. The 
chart was introduced in the market 
this summer (Billboard, June 5), and 
features only Cantonese releases. In- 
ternational repertoire may get its 
own chart in the future. 

Billboard publishes international 
charts that are based only on sales, 
and are recognized by the local IFPI 
group in each market. In many cases, 

(Continued on page 85) 

Tommy Boy's cross -dressing dance 
diva RuPaul picked up the awards for 
best dance clip and best new artist 
dance clip for his breakthrough "Su- 
permodel (You Better Work)" video, 
directed by Randy Barbato. 

Tool's darkly animated Zoo video 
"Sober," directed by Fred Stuhr, gar- 
nered the best hard rock clip and best 
new hard rock artist clip awards. 
Stone Temple Pilots won best new al- 
ternative /modern rock artist clip for 
its Atlantic video "Plush," directed 
by Josh Taft, and best new rock art- 
ist clip for its "Wicked Garden" vid- 

(Continued on page 23) 

Interactive Developers 
Seek Their Audiences 

As New Pathways Open 
BY DEBORAH RUSSELL 

LOS ANGELES -Few attendees at 
Billboard's 15th annual Music Video 
Conference would dispute that in- 
teractive technology and other ad- 
vances will force a fundamental re- 
alignment in the way music is pro- 
moted and marketed. The questions 
remain: How quickly will the con- 
sumer embrace interactivity? And 
who will that consumer be? 

Viacom International Inc. presi- 
dent /CEO Frank J. Biondi Jr. ad- 
dressed the consumer issue in his 
keynote for the conference, held 
Nov. 3-5 here at Hotel Sofitel -Ma 
Maison. His remarks opened a se- 
ries of discussions on interactive 
television services, direct- market- 
ing music networks, interactive 
software, and digital video delivery 
services, among other new multi- 
media opportunities. 

"Interactivity will be embraced, 
because choice and convenience are 
desirable," Biondi said. "New tech- 
nologies will help you to super - 
serve your audience as music for- 
mats continue to splinter. Multi- 
plexing will give you greater ability 
to reach niche markets." 

Biondi described Viacom's two - 
year field test of interactive televi- 
sion services, launched earlier this 
month with AT &T in Castro Valley, 
Calif., near San Francisco. In the 

Frank J. Biondi Jr., Viacom 
International Inc. president /CEO, 
addresses the 15th Annual Billboard 
Music Video Conference. (Photo: 
Glenn Waggner /BPI) 

test, some 13,000 cable subscribers 
are being outfitted with equipment 
that provides about 77 program- 
ming channels. 

"Our goal is to create a produc- 
tion model where the creative 
drives the production process -not 
hardware or technology," Biondi 
said. "We believe the key to unlock- 
ing the full potential of the new me- 
dia lies in developing the right appli- 
cations." 

Viacom, the parent corporation of 
MTV and VH -1, recently created its 
own New Media division, support- 
ing a staff of writers, producers, di- 
rectors, and artists working in mul- 
timedia and interactive applications 

(Continued on page 23) 

All For One. Rod Stewart, left, Sting, center, and Bryan Adams meet at the Ritz 
Theater in Elizabeth, N.J., to shoot the video for their upcoming single, "All For 
Love," the lead song from the soundtrack of the film "The Three Musketeers." 

Reynolds Named Billboard R &B Editor 
NEW YORK -J.R. Reynolds has 
been named R &B Editor of Bill- 
board. Reynolds will edit the R &B 
section and author the weekly col- 
umn, The Rhythm and the Blues. He 
will be based in Billboard's West 
Coast bureau in Los Angeles. 

"We're thrilled to welcome some- 
one with the experience and savvy 
of J.R. to Billboard," says Billboard 
editor in chief Timothy White. 
"Moreover, the move is intended to 
further strengthen the senior staff 
of our West Coast bureau, while giv- 
ing Billboard a strong presence in 
the R &B world on both coasts. J.R. 
will work closely with Terri Rossi, 
director of operations /R &B Music 

Group, and rap correspondent Have- 
lock Nelson in New York, as well as 
veteran contributor David Nathan 
in Los Angeles. J.R. will also coordi- 
nate reports from additional corre- 

spondents we'll 
be designating 
for the East 
Coast and other 
territories in be- 
tween. We'll be 
concentrating 
more than ever 

1 on supporting 
new and develop- 
ing talent in 

R &B, wherever the first sparks and 
groundswells occur. And J.R. will di- 

REYNOLDS 

rect these efforts with the same cu- 
riosity and enthusiasm which have 
characterized his career to date." 

Reynolds is a veteran trade re- 
porter who served as managing edi- 
tor of Black Radio Exclusive (BRE) 
from 1989 -93. Prior to joining BRE, 
he was a writer and publicist for the 
Ware Association, a marketing com- 
pany. He also has worked as a writ- 
er and co- producer for "Health 
Scene," a Los Angeles TV talk 
show. 

As a freelancer, Reynolds' work 
has appeared in The Los Angeles 
Times, The New York Times Maga- 
zine, Essence, and Hispanic Busi- 
ness. 

VSDA, Cable Biz 

Debate Results 

Of PPV Survey 
BY SETH GOLDSTEIN 
and EILEEN FITZPATRICK 

LOS ANGELES -The Video Soft- 
ware Dealers Assn. and the cable in- 
dustry entered a war of words and 
press releases over the Nov. 9 VSDA 
report that attempts to judge the im- 
pact of pay -per -view exhibitions on 
prerecorded cassette rentals. 

In its study, VSDA maintains that 
signal theft via illegal decoders is 
stealing rental turns from retailers, 

(Continued on page 90) 

Summertime Was A Hot Time For 
Show Biz, With Profits Rising 

BY DON JEFFREY 

NEW YORK -The net profits of 
entertainment companies rose 
23.6% in the summer quarter over 
the same period last year, accord- 
ing to a Billboard survey, reflect- 
ing higher spending by consumers 
and advertisers and stepped -up 
cost -cutting by the firms. 

The increase in entertaiment 
earnings matched the rise in prof- 
its for all businesses. The Wall 
Street Journal's survey of 597 ma- 
jor corporations showed that third - 
quarter profits leaped 24% from 
last year. 

The Billboard sample includes 21 
companies that manufacture, dis- 
tribute, and retail recorded music, 
home video, and accessories, or 
that transmit music programming 
over broadcast and cable TV and 
radio. The report covers the three - 
month period that ended on or 
about Sept. 30. Results were calcu- 
lated after taxes and other 
charges. 

In Billboard's sample, nine com- 
panies had higher profits than last 
year and five reported lower earn- 
ings. Five companies reported net 
losses, two of which were wider 

(Continued on page 71) 
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Happy Holidays In Store For Retailers 
All Indicators Predict Blockbuster Xmas 

BY J.R. REYNOLDS 
and CRAIG ROSEN 

LOS ANGELES -With a slew of po- 
tential hit titles either in the racks or 
on the way and consumer confidence 
on the rebound, music retailers are 
optimistic that it will be a blockbuster 
holiday season. 

With Pearl Jam's record - breaking 
first -week sales of "Vs." (Billboard, 
Nov. 6) followed by this week's im- 
pressive No. 2 debut of Frank Sina- 
tra's "Duets" (See Between The Bul- 
lets, page 89), and albums by Snoop 
Doggy Dogg, Guns N' Roses, Elton 
John, Color Me Badd, Michael Bolton, 
and Phil Collins on the way (Bill- 
board, Nov. 6), retailers are applaud- 
ing the diverse selection available to 
holiday shoppers. 

Stan Goman, senior VP of retail op- 
erations for the 82 -store, West Sacra- 
mento, Calif. -based Tower Records 
chain, says, "If it's anything like Oc- 
tober, it's going to be killer. It's going 

to be the Christmas to end all Christ- 
mases." 

Joe Bressi, VP of marketing and 
merchandising for North Canton, 
Ohio -based Camelot Music Inc., 
which maintains 372 stores, com- 
ments with guarded optimism that 
the consumer economic environment 
is much friendlier than last year's 
holiday season. "This year, there is 
less unemployment, and the interest 
rates are lower," he says. 

With a plethora of quality product 
to choose from, retail is licking its 
chops and stocking up for a busy two 
months. "Obviously, Pearl Jam is go- 
ing to sell right through Christmas," 
says Kevin Adams, head buyer for 
Flip Side, Inc., a six-store chain based 
in Palatine, Ill. 

Adams also expects boxed sets to 
turn in a strong performance. "Even 
though the Metallica boxed set is 
kind of pricey, it's the type of music 
that sells well for us." 

Bob Bell, new release buyer for the 

Priority Establishes New 
Autonomous Distribution Arm 

BY CHRIS MORRIS 

LOS ANGELES- Priority Records is 
expanding its horizons with the es- 
tablishment of Priority Records Dis- 
tribution, described by label presi- 
dent Bryan Turner as "an autono- 
mous distribution entity within 
Priority Records." 

The label's president of sales Mark 
Cerami will serve as president of 

TicketMaster Offers 

To Trade Concert 

Seats For Firearms 
BY CARRIE BORZILLO 

LOS ANGELES -In an effort to 
help rid the streets of guns and 
become more involved in the com- 
munity, TicketMaster in Albu- 
querque, N.M., is asking people to 
hand in their guns in exchange for 
a pair of concert tickets. 

In Albuquerque, 85 guns -in- 
cluding shotguns, AK -47s, and zip 
guns -have been collected since 
Oct. 8 from people between the 
ages of 14 and 70, according to 
TicketMaster /New Mexico owner 
Barry Finkenberg. Independent- 
ly, Concord, Calif.-based BASS 
Tickets plans to start a similar 
program in December in San Jose, 
Oakland, and San Francisco. 

TicketMaster chairman /CEO 
Fred Rosen says the company has 
meetings scheduled to take the 

(Continued on page 83) 

PRD, while label VP of sales Bob 
Grossi will be senior VP of the distri- 
bution arm. 

The L.A. -based label also has 
signed Oakland -based rapper Paris to 
what Turner says is a long -term deal, 
and it will distribute records released 
by Paris' own label, Scarface Re- 
cords. 

The first Scarface release through 
Priority, by Oakland's Conscious 
Daughters, is scheduled for this 
month; Paris' as- yet -untitled Priority 
debut, a sequel to the controversial 
1992 Scarface release "Sleeping With 
The Enemy," is set for February 
1994. 

Turner says that Priority also 
plans to open a New York office in 
March. 

An enlarged commitment to inde- 
pendent distribution is natural for 

(Continued on page 83) 

340 -store Torrance, Calif. -based 
Wherehouse Entertainment also is 
excited about the prospects. "Nov. 23 
could be our biggest release date 
ever," he says. "There's Metallica, 
Guns N' Roses, Snoop Doggy Dogg, 
Elton John, and Linda Ronstadt all in 
one day, which is pretty amazing." 

Steve Walker, VP of store opera- 
tions, buying, and distribution for the 
170 -store, Philadelphia -based the 
Wall Music, Inc., says it is hard to 
predict the season's big hit. "We were 
discussing the other day what will be 
this year's 'Bodyguard.' But there's 
so many good titles that it's difficult 
to say at this stage." 

Sandy Bean, VP of advertising for 
Harmony House Records & Tapes, 
Inc., says the Troy, Michigan -based, 
35 -store operation has received a boost 
from the wealth of product coming for 
the holiday season. "We've got major 
advertising campaigns in place now, 
with radio, television, and print lined 

(Continued on page 80) 

`Voices' Speaks Volumes On 

Music Of Indigenous Cultures 
BY TRUDI MILLER ROSENBLUM 

NEW YORK -New age music com- 
pany Relaxation has entered a new 
age of its own with its year -old 
world music label, Ellipsis Arts. The 
Roslyn, N.Y. -based imprint's first 
release, "Global Meditation," came 
out in November 1992 and spent six 
weeks at No. 1 on Billboard's World 
Music chart. The second release, 
"Global Celebrations," was re- 
leased in July and is currently in the 
top five of the chart. 

Ellipsis Arts' latest offering, 
"Voices Of Forgotten Worlds," is 
benefiting from its association with 
the United Nations' International 
Year Of The World's Indigenous 
People. The U.N. is promoting pro- 
jects to raise awareness of the 
plight and culture of indigenous 
people in countries around the 
world. "Voices," a collection of tra- 

Azerbaijani folk musician Zevulon 
Avshalmov is among the artists on 
the "Global Celebrations" collection. 

ditional music from various world 
cultures, released Oct. 28, is a natu- 
ral tie -in. 

(Continued on page 85) 

A Gold "Christmas." TV personality /musician John Tesh, left, hosts a party to 
celebrate gold certification of his album "A Romantic Christmas," which he 
released on his own GTS Records label. The album reached No. 50 on The 
Billboard 200. Tesh's new album is "Winter Song." Congratulating Tesh are his 
wife, actress Connie Sellecca, executive producer of the album, and GTS 
president Ken Antonelli. 

Manager Details Sony /Michael Disputes 
BY CHRIS WHITE 

LONDON- Images of an exploding 
guitar and of George Michael's fa- 
mous leather jacket going up in 
flames proved the last straw for Co- 
lumbia Records president Don Ien- 
ner, Michael's manager disclosed in 
the fourth week of the singer's re- 
straint of trade trial in the High 
Courts here. 

Michael's 1990 video for "Free- 
dom" used those poignant scenes as a 
symbol of his desire to lose his teen - 
idol image. But this caused Ienner to 
be "beside himself with rage," said 
Michael's manager, Rob Kahane. 

Kahane also testified that Tommy 

Notkola. now president and COO of Mottola, now president and COO of 
Sony Music Entertainment-who will 
testify during the hearing -had re- 
neged on a promise to move Michael 
from Columbia to Epic Records in the 
U.S. Kahane also said his relations 
with Mottola soured after he turned 
down a consultancy Mottola offered. 

Ienner's reaction to the Michael 
video was unexpected, Kahane said. 
"I thought it was an incredible way to 
act," he added. "The kind of lan- 
guage he used from this point for- 
ward was outrageous." 

Sony's attorney, Gordon Pollock, 
said, "Don Ienner wears his emotions 
prominently on his sleeve ... he re- 
sented what he considered to be your 

unjustified whineein¢. unjustified whingeing." 
Kahane replied, "When he de- 

means and degrades the artist on a 
daily basis, there is a problem." 

Mottola, in his role as president 
of Sony Music, agreed to transfer 
Michael to Epic, but later "back- 
pedaled" on his promise, Kahane 
testified. 

Kahane told the court he sought a 
label transfer after Ienner's decision 
to release Michael's "Mother's Pride" 
as a single two weeks after releasing 
"Waiting For That Day " -a decision 
that, he said, killed the "Listen With- 
out Prejudice" album. 

Mottola would deny that he had 
(Continued on page 80) 

Colin James Offers 

Good Rockin' On 

R &B Tribute Set 
BY LARRY LeBLANC 

TORONTO -Four decades after 
their R &B chart runs, unsung rock'n- 
'roll pioneers Roy Brown, Rosco Gor- 
don, Tiny Bradshaw, and T -Bone 
Walker inspired 
Colin James to re- 
cord "Colin James 
And The Little Big 
Band." The Virgin 
Records album, 
released in Cana- 
da Oct. 29, is ex- 
pected to be re- 
leased in the U.S. 
in early 1994. 

The 13 -song album features covers 
of songs written by Brown, Gordon, 
Bradshaw, and Walker, as well as 
other old R &B and rock'n'roll hits. 
James also recorded one original 
song for the release. 

"Rosco Gordon is probably one of 
the most slighted singers ever," says 
James, a Vancouver, British Colum- 
bia- based guitarist /singer. "You don't 
run into a lot of people who know 
about him. They'll know about Roy 
Brown because of the Honeydrippers 
[the 1984 EP "The Honeydrippers Vol. 
1" included an updated version of 
Brown's "Good Rockin' Tonight "], but 
Roscoe did a lot of stuff. He had such 
an amazing [vocal] delivery." 

One of the album's showcase 
tracks is a riveting version of Gor- 
don's 1952 hit "No More Doggin'." 
The song originally was recorded 
during the same Memphis session 
B.B. King recorded his first hit, 
"Three O'Clock Blues." 

"I had heard two other renditions 
(Continued on page 83) 
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Artists & Music 

Court Gets Hip To 2 Live Crew Parody Case 
Justices Show Awareness Of Music Business Lingo 

BY BILL HOLLAND 

WASHINGTON, D.C. -With the 
men and women justices of the U.S. 
Supreme Court unfazed and sur- 
prisingly familiar with today's mu- 
sic business, talk and questions 
about rap and rock markets, hits, 
riffs, licks, and gigs filled the air 
Nov. 9 at a hearing over 2 Live 
Crew's parody of the Roy Orbison/ 
William Dees song "Oh Pretty 
Woman." 

The justices heard debate about 
rap and rock, tunes and tempos, as 
well as alleged copyright infringe- 
ment and the unauthorized appro- 

priation of "Oh, Pretty Woman," a 
1964 hit and catalog classic. 

For an hour, attorneys for peti- 
tioner and plaintiff stood before the 
bench and presented their argu- 
ments in the 3- year -old case, in 
which Luther R. Campbell aka Luke 
Skyywalker and his group 2 Live 
Crew were sued by the song's pub- 
lisher, Acuff -Rose Music Inc. 

Campbell is appealing last year's 
ruling by the U.S. Court of Appeals 
for the 6th Circuit, which found that 
2 Live Crew's parody of "Oh Pretty 
Woman" is not protected by the 
"fair use" provisions of copyright 
law. 

Vocalist Adelaide Hall, 92, 
Dies After Versatile Career 

BY IRV LICHTMAN 

NEW YORK- Adelaide Hall, a caba- 
ret and stage star who projected ele- 
gance even as she would swing out a 
song, died Nov. 7 in London after a 
fall. She was 92 years old. 

Although she had appeared on 

Synthesizer Pioneer 

Leon Theremin, 97, 

Dies In Moscow 
NEW YORK -Leon Theremin, in- 
ventor of the theremin, an instru- 
ment that pioneered the use of elec- 
tronics to make music, died in Mos- 
cow Nov. 3 at the age of 97. 

Far from a relic of early 20th cen- 
tury electronic fiddling, the haunting, 
other- worldly presence of the there - 
min- basically played by a musician 
waving a hand close to an antenna - 
has had versatile usage, from concert 
works to Hollywood soundtracks to 
rock'n'roll. 

(Continued on page 90) 

Broadway in a number of all -black re- 
vues, including Noble Sissle and Eu- 
bie Blake's "Shuffle Along" in 1921, 
Hall gained prominence through a re- 
cording she made with Duke Elling- 
ton in 1927 for RCA Victor, a word- 
less scat vocal on "Creole Love Call," 
co- authored by Ellington. Subse- 
quently, she combined her skills as a 
jazz vocalist with sophisticated caba- 
ret renditions of works by other mas- 
ters of pop song. 

As if to underscore her dual tal- 
ents, one of her early accompanists 
was legendary pianist Art Tatum. 

Although Hall made recordings un- 
til the '60s -and, in fact, made stage 
appearances as late as this year -her 
heyday was in the '20s and '30s, when 
she was extensively recorded by EMI 
and British Decca in the U.K., 
through the early '40s. In addition, 
she made two recordings from her 
starring vehicle, "Lew Leslie's Black- 
birds Of 1928," for U.S. Brunswick. 
Several of the EMI recordings are 
available in the U.S. from DRG Re- 
cords as part of anthology called 
"Harlem Comes To Broadway." 

Last year, England's Living Era la- 
(Continued on page 90) 

BPI COMMUNICATIONS. Jeff Clark - 
Meads is appointed U.K. bureau 
chief for Music & Media in London. 
He was director of communications 
for the British Phonographic Indus- 
try, and was previously European 
news editor for Billboard. 

RECORD COMPANIES. Mary Ellen Ca- 
taneo is promoted to senior VP of 
Sony Music Entertainment Commu- 
nications in New York. She was VP 
of national press and public informa- 
tion for Columbia Records. 

Richard Ogden is appointed senior 
VP of marketing for Sony Music Eu- 
rope in London. He was managing di- 
rector of MPL Communications. 
Anne Van de Poel is promoted to 
new release manager for Sony Music 
Entertainment Europe in London. 
She was new release coordinator. 

Fletcher Foster is named VP of 
public relations for MCA Records in 
Los Angeles. He was senior director 

Should the High Court side with 
Acuff -Rose in the ruling, expected 
by spring, it could dampen some 
lampoons, parodies, and satires, 2 
Live Crew leader Campbell told re- 
porters on the steps of the court af- 
ter the hearing. 

"It might not affect 2 Live Crew, 
but it could hurt some things, like 
on the TV, like `Saturday Night 
Live.' " 

The copyright law states that per- 
mission is required, and fees must 
be paid, when an artist substantially 
rewrites a copyrighted song, unless 
the new version meets "fair use" re- 
quirements involving comment or 
criticism. Parody can be considered 
fair use under specific guidelines 
that include commercial use. 

In January 1991, the U.S. District 
Court in Nashville ruled that 2 Live 
Crew's right to parody the song, 
even without permission, was pro- 
tected by the fair -use section of the 
copyright act. The song was used on 
the group's 1989 hit album, "Clean 

(Continued on page 83) 

CMJ Examines The Effects Of 

Success On Alternative Music 
This story was written by Phyllis 
Stark with reporting by Eric 
Boehlert, Trudi Miller Rosen- 
blum, Havelock Nelson, and Ed 
Christman. 

NEW YORK -New York's Wal- 
dorf- Astoria Hotel was an unlikely 
setting for this year's CMJ Music 
Marathon, Nov. 3 -6. Patrons and 
employees of the upscale hotel ap- 
peared less than pleased at the ap- 
pearance of the typically rowdy 
CMJ crowd. 

The marathon's regular venue, 
the Vista Hotel, was damaged in 
the World Trade Center bombing 
and was unable to accommodate 
the meet this year. The Waldorf, 
with its white -gloved elevator atten- 
dants and glass -walled meeting 
rooms, was chosen as the alterna- 
tive site. 

Nevertheless, the marathon went 
on as planned and attracted approx- 

imately 6,000 attendees, up from 
last year's 5,500. 

For many at the commerical mod- 
ern rock panel, the working title of 
the session could have been "The 
Headaches That Success Brings." 
Panels of radio programmers and 
label promoters complained that, 
with the impressive string of sales 
successes under their belts, modern 
rock stations and record promoters 
now have to deal with the heavy - 
handed label tactics that top 40 and 
album rock programmers, among 
others, have been confronting for 
years. 

"Painfully traditional rules are 
now being pressed on us," said Lisa 
Cristiano of Zoo Entertainment. 

Those rules include label execu- 
tives' insistence that new modern 
rock releases hit a chart's top 10. If 
they don't, the project is too often 
considered a failure. "We have to 

(Continued on page 90) 

Aerosmith Tunesmith. Aerosmith's Steven Tyler is visited backstage at 
Brendan Byrne Arena in New Jersey by songwriter Mark Hudson, who co -wrote 
two songs on Aerosmith's double -platinum album "Get A Grip," including the 
single "Livin' On The Edge." Shown, from left, are John Alexander, senior VP of 
MCA Music, Hudson's publishing company; Tyler; Cathleen Murphy, director of 
creative services, MCA Music; and Hudson. 

E X E C U T I V E T U R N T A B L E 

Acts' Royalties From 

Japan Record Rentals 

Being Held In Tokyo 
BY STEVE McCLURE 

TOKYO-Some $1.85 million in royal- 
ties owed to U.S. and U.K. musicians 
is waiting to be collected, says Gei- 
dankyo, the Japan Council of Per- 
formers' Organizations. 

That amount has been collected 
from record -rental stores on behalf 
of foreign musicians who have 
played on Japanese recordings since 
Japan joined the Rome Convention in 
October 1989. 

The Rome Convention, to which 
the U.S. is not a signatory, protects 
the rights of artists in overseas per- 
formances. 

Since 1989, Geidankyo has collect - 
(Continued on page 34) 

FOSTER 

of national publicity at Arista. 
Ritch Bloom is appointed VP of 

pop promotion for Qwest Records in 
Los Angeles. He was VP of national 
promotion for Capitol. 

Marty Maidenberg is promoted to 
senior director of marketing for Mer- 
cury Records in New York. He was 
director of product development. 

Geffen Records in New York 
names Wendy Goldstein director of 
A &R and Jim Merlis director of me- 
dia and artist relations. They were, 
respectively, senior director of A &R 
at EastWest and manager of alterna- 

BLOOM MAIDENBERG 

tive publicity for Columbia. 
Kelly Mills is promoted to director 

of product development for A &M Re- 
cords in Los Angeles. She was direc- 
tor of marketing. 

Mike Nardone is appointed nation- 
al director of rap promotion for the 
A &M- distributed Tuff Break label in 
Los Angeles. He was an independent 
radio promoter. 

Arista Nashville names Kevin 
Erickson director of promotion/ 
West region in Denver, Colo., Denise 
Nichols director of promotion /East 
region in Nashville, Lori Dawe West 

GOLDSTEIN MERLIS 

Coast regional promotion manager in 
Los Angeles, Teddi Bonadies North- 
east regional promotion manager in 
Washington, D.C., and Dave Dame 
Midwest regional promotion manag- 
er in Chicago. They were, respective- 
ly, Northeast regional promotion 
manager in Chicago for Arista, mid - 
Atlantic regional promotion manager 
for Arista, manager of national sec- 
ondary promotion for Arista, South- 
east regional promotion manager for 
Columbia, and operations manager/ 
PD for KOW -FM in San Diego. 

MILLS FORD 

PUBUSHINB. Art Ford is named senior 
director of film and television music 
for BMG Songs in Los Angeles. He 
was A &R manager for Impact. 

RELATED FIELDS. John Frankenheimer 
is promoted to co- chairman of the en- 
tertainment department of Loeb and 
Loeb in Los Angeles. He was part of 
the firm's management team. 

Denise Brown -Noel is named a 
partner in the entertainment law firm 
of Mayer, Katz, Baker, Leibowitz & 
Roberts P.C. in New York. She was 
with Levine, Thal! & Plotkin. 
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Sounding The Trumpets For The Band 
Pyramid's `Jericho' Is Act's 1st In 16 Years 

BY CHRIS MORRIS 

LOS ANGELES -"Maybe this is 
gonna be a good music year for us," 
says the Band's drummer/vocalist, Le- 
von Helm, in his slow Arkansas drawl. 
He is probably understating the case. 

Following a year of high -profile live 
appearances that included stints at the 
30th Anniversary Salute to Bob Dylan 
at Madison Square Garden last fall 
and at President Clinton's "Absolutely 
Unofficial Blue Jean Bash" during In- 
augural week, the storied rock'n'roll 
group has just released its first studio 
album in 16 years, "Jericho," on 
Rhino -distributed Pyramid Records. 
Capping the year, the group has been 
selected as one of the 1993 inductees 
in the Rock And Roll Hall Of Fame. 

Helm has taken a bit of the spotlight 
on his own, as the author of the candid 
Band history "This Wheel's On Fire," 
while bassist Rick Danko's album with 
folk titan Eric Andersen and Norwe- 
gian singer Jonas Fjeld has just been 
issued by Rykodisc. 

While the Band is more in the public 
eye now than it has been since its cel- 
ebrated farewell, "The Last Waltz," in 
1976, Helm notes that the group has 
not been idle in recent times. 

"We've played some with Little 
Feat, back in the summer," Helm 
says. "Played with Leon Russell and 
Johnny Winter, a lot of people back 
over the summer. We've done that a 
lot off and on over the years. There 

THE BAND: Rick Danko, Richard Bell, 
Garth Hudson, Randy Ciarlante, Jim 
Weider, and Levon Helm. 

seems to have always been some pub- 
lic demand for the Band, so we've 
played several shows and festivals and 
things over the years, and then some- 
thing comes up where we get away 
from each other for a little bit, and 
then we come back together." 

By necessity, the Band has been re- 
configured on the personnel side in re- 
cent years: Guitarist Robbie Robert- 
son, of whom Helm writes with 
undisguised bitterness in his book, left 
the group in '76 after "The Last 
Waltz," and pianist/vocalist Richard 
Manuel committed suicide during a 
1986 tour. 

But Helm expresses satisfaction 
with the group's three recent addi- 
tions, who augment the core of Helm, 
Danko, and keyboardist Garth Hud- 
son. 

Helm notes that pianist Richard 

Here Come Those Tears Again: 

Jackson Browne Gets Personal 
BY MELINDA NEWMAN 

NEW YORK- Although Jackson 
Browne says he tends not to go back 
and listen to his earlier efforts, he re- 
cently played his self -titled debut 
again. "I found my first record in my 

car after I lent it 
to a friend of 
mine -a dusty 
cassette just sit- 
ting there, and it 
was better than I 
remembered it 
being," he says. 
"Right when you 
first finish with a 
record, it's a 

struggle to let it go, but listening to 
it 20 years later, you forgive your- 
self." 

The confessional tone displayed on 
that first album also informs his most 
recent, "I'm Alive," released Oct. 26 
by Elektra. Browne's last few albums 
dealt largely with global and political 
matters, rather than matters of the 
heart, but "I'm Alive" eloquently 
deals with a troubled relationship and 
its often bitter aftermath, and returns 
Brown to the territory that has 
earned him the most commercial suc- 
cess. 

"I feel this is the record that Jack- 
son Browne fans have been waiting 
for the last 10 years, in terms of sub- 

BROWNE 

ject matter. Now it's our job to get it 
to them," says Jim Henke, Elektra's 
VP of product development. 

For Browne, the return to personal 
matters was no more a deliberate 
move than was turning to external is- 
sues was several years ago. "I don't 
think the fact that this album is full 
of love songs [rather than] songs on 
a social theme, has as much to with 
[the change in the presidency] as with 
me. I'm not an essayist. I write about 
what moves me. At a certain point, I 
began paying attention to what the 
U.S. was doing in Central America, 
and I wrote about it. 

"When I began writing songs about 
the militarism of the U.S. and the 
arms industry, I thought, 'I can't be 
writing about this,' but it's what 
moves you. I think the act of writing 
a song is a way of addressing things 
that concern you and healing, and 
coming to terms with them in your 
life. Some songs are of more value to 
people than others." 

Browne, who often has experi- 
mented with different rhythms, 
throws an island beat onto "I'm 
Alive," while "Everywhere I Go" even 
features the artist toasting, although 
he's not entirely comfortable in that 
arena. "It's inspired by toasting," is 
as far as Browne will go. "I'm not a 
reggae artist. If you want to hear 

(Continued on next page) 

Bell is "an alumnus of the Ronnie Ha- 
wkins school of music in Toronto," re- 
ferring to the rockabilly performer 
who gave the Band its start as his 
backup group, the Hawks. 

"Randy Ciarlante, the drummer and 
the third voice, is from Woodstock," 
Helm adds. "He and Jimmy Weider, 
the guitar player, are from the newer 
generation of good Woodstock musi- 
cians. There's a crowd of 'em around 
here, and we played with most of 'em 
over the years. Jimmy and Randy and 
Richard, we've been together the last 
couple of years. It's startin' to jell 
more as a unit." 

"Jericho" marks a reunion with pro- 
ducer John Simon, who helmed the 
Band's watershed recordings, the 1968 
debut "Music From Big Pink" and its 

(Continued on page 22) 

River Of Sellouts. Billy Joel, right, celebrates his six sold -out concerts at Madison 
Square Garden with Columbia Records staffers. Pictured, from left, are East Coast 
VP of marketing Jay Krugman; VP /GM Fred Ehrlich; Burt Baumgartner, senior VP 

of promotion; Jerry Lembo, VP of adult contemporary promotion; Jim DelBalzo, 
VP of album promotion; Kid Leo, VP of AOR promotion; Joel's manager, Jeff 
Schock; Charlie Walk, associate director, national Top 40 promotion; Kevin 
Kertes, New York local promotion manager; and Joel. 

Stars Crowd In To Mark CBGB's 20th; 
Townshend Named Silver Clef Honoree 
THIS AIN'T NO DISCO: When CBGB opened its doors 
in December 1973, little did owner Hilly Kristal guess 
that the New York club would become legendary for the 
pivotal role it played in the birth of punk and the further- 
ing of rock'n'roll. He was concentrating more on keeping 
the club open than on thinking ahead to its 20th anniver- 
sary. "It just happens -five years pass, 10 years," he 
says. "You think, 'Is this going to go another two years ?' 
This city isn't that wonderful to work with." As prove of 
that, Kristal mentions that he just 
got his Happy Anniversary present 
from the city last week: his first - 
ever summons for "disorderly 
premise" because people were loi- 
tering outside the club during the 
recent CMJ convention. 

But survive the 350 -capacity club 
has. And now CBGB's is celebrat- 
ing with a monthlong 20th Anniver- 
sary bash, starting Dec. 1. Among 
the artists who will be playing the 
club that month are Buffalo Tom, 
Bad Brains, David Byrne, Come, Dinosaur Jr., Helmet, 
the Lemonheads, Live, the Melvins, the Meat Puppets, 
the Smithereens, Sonic Youth, Soundgarden, They 
Might Be Giants, and White Zombie. 

The club-is waiting for confirmation, but also expected 
to participate in some way are members of the B -52's, as 
well as the Ramones, Deborah Harry, and Chris Frantz 
and Tina Weymouth. 

Originally, Kristal had wanted to hold two multi- artist 
concerts at the 3,500 -seat Palladium and feature acts at 
CBGB for two weeks, but the artists wanted to salute 
CBs at home, not somewhere else. 

"I thought doing a couple of days at the Palladium 
would be the way to get the bands more money [than they 
could get playing at the club]," Kristal says, "but as I got 
into it, everyone wanted to play here." He adds that he 
is talking to a label about releasing a compilation album 
and a video documentary culled from the December fes- 
tivities. 

Kristal says there was no pivotal point when he realized 
that his club was really making a difference in the music 
world, but he thinks his sheer staying power had a lot to 
do with it. "To have a place that's there, that does the 
same thing every night, [and to have] new bands come out 
of it -that whole idea creates an impact," says Kristal. "It 
kind of makes it natural for new bands to come out of here 
and for record labels to be aware of what's happening 

here." CBGB's influence has only increased over the 
years, says Kristal. "We've probably had more new bands 
signed out of there over the past three years than we had 
in all the years before," he says. 

What's the appeal for the bands -other than the vibra- 
tions of bands past that still linger in the walls -that play 
the club? It certainly can't be the decor, as Kristal has 
resisted any efforts to clean the place up. "I think bands 
play here because it's so relaxed," he says. "No one stands 

on ceremony here, and the sound 
system is good." Kristal adds that 
he does paint the ceiling every now 
and then and changes the chairs, 
but he wouldn't dream of painting 
over the graffiti- covered walls or 
try to keep people from putting up 
posters. 

When asked if he thinks about 
shutting down CBGB's and moving 
on to an easier life, Kristal replies, 
"Every day I want to close it down. 
When I'm here for long periods of 

time without going away, I get a little unhappy." But in 
the same breath, he adds that he's just signed a new 12- 
year lease, so he's not going anywhere anytime soon. 
Thank goodness for that. 

An added note for trivia buffs: The first acts to perform 
at CBGB were the Con Fullum Band and Ellie Green - 
burg in January 1974. The club didn't feature live music 
during its first month of operation. 

SILVER- PLATED: Pete Townshend has been named 
recipient of Nordoff Robbins' Silver Clef award. The mu- 
sic therapy organization, which helps autistic children 
through music, will honor Townshend Nov. 30 at its an- 
nual Silver Clef Dinner & Auction, catered by the Hard 
Rock Cafe, at the Roseland Ballroom in New York. Tradi- 
tionally, the New York dinner has concentrated on honor- 
ing American artists, while the annual London dinner, 
which benefits the London Nordoff Robbins clinic, has 
feted British artists. However, Townshend has contribu- 
ted much to the New York clinic. In March, the guitarist 
purchased a block of preview tickets to the Broadway 
play "Tommy," and the tickets were resold for the benefit 
of Nordoff Robbins. His relationship with the organiza- 
tion dates to 1988 and 1989, when the Who donated a sig- 
nificant amount of money from its New York and Los 
Angeles performances of "Tommy" to help launch the 
New York Nordoff Robbins clinic. 

by Melinda Newman 
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Arista Tests Dummies' U.S. Potential 
BY LARRY LeBLANC 

TORONTO -The Crash Test Dum- 
mies are hoping to raise their pro- 
file outside of Canada with their 
sophomore Arista release, "God 
Shuffled His Feet," which shipped 
Oct. 12. 

The Canadian band's 1991 debut 
album, "The Ghosts That Haunt 
Me," earned respectable U.S. sales 
of 200,000 units. Meanwhile, the al- 
bum has been certified triple plati- 
num (300,000 units) in Canada, 
spurred by enormous radio airplay 
for the track "Superman's Song," 
which reached No. 1 on The Rec- 
ord's AC, top 40, and album rock 
charts. 

For the second album, co -pro- 
duced by ex- Talking Head Jerry 
Harrison and the band, the group 
jettisoned its sparse rock, country, 
and Celtic folk stance in favor of a 
densely textured alternative -rock 
approach. Still dominant, however, 
is singer Brad Roberts' rich, reso- 
nant baritone, as well as his satiri- 
cal, often sardonic lyrics, which are 
best displayed on such titles as 
"Mmm Mmm Mmm Mmm" (featur- 
ing Adrian Belew on synthesizers 
and guitars), "How Does A Duck 
Know ?," and "When I Go Out With 
Artists." 

"The shift in the direction has to 
do with me sitting down and want- 
ing to write a body of work that was 
challenging, interesting, and new," 
says Roberts. "The band welcomed 
that agenda. To me, it wouldn't be 
interesting to duplicate the sounds 

CRASH TEST DUMMIES: Back row, 
Benjamin Darvill and Dan Roberts. 
Front row, Mitch Dorge, Brad Roberts, 
and Ellen Reid. 

and genres we played around with 
on the first record. 

"With this record, there's a great 
deal of overdubbing going on," he 
adds. "It was crafted in the studio 
over a long period of time [3'/2 
months], and we had enough money 
to complete it, whereas the first rec- 
ord was made in a week and a half 
on a slim budget." 

Asked about the choice of Harri- 
son, Roberts says, "We thought 
anybody who was in the Talking 
Heads must be at least halfway cool. 
He's also a keyboard player, and we 
wanted to stretch out into synthe- 
sized and sampling technology." 

Roberts says that because the 
band was not pressured by either 
time or budgetary constraints, he 
was able to take "a more systematic 
approach" to planning the album 
this time, including demoing all the 
material on a 24 -track studio at his 
house. 

"It's good to go through that 
process before you settle on the fi- 
nal version of a tune," he says. "I 
write the songs by myself, but the 
band really plays a significant part 
in fleshing out the tunes, arranging 
them, and stamping their personal- 
ity on them." 

Roberts recorded outlines of each 
song before the band rehearsed it, 
including vocals, the melody, a basic 
rhythmic pattern on a drum ma- 
chine, and perhaps some guitar or 
keyboards. Then he wrote out chord 
charts and lyric sheets and gave 
them to the band. 

"When we rehearse, people have 
had a chance to live with the song, 
and to come up with what their part 

(Continued on page 22) 

JACKSON BROWNE GETS PERSONAL 
(Continued from preceding page) 

toasting or dubbing, Shabba Ranks is 
where you go. The song is just in- 
formed by that." 

The album, produced by Browne, 
Scott Thurston, and Don Was, is 
Browne's first since 1989. And while 
Browne is considered one of rock's 
more influential singer /songwriters 
and a pivotal link in the Southern Ca- 
lifornia sound, he's never been terri- 
bly prolific -for reasons even he 
doesn't understand. "It's a little bit of 
a mystery to me," he says. "I don't 
know why it takes the time it takes [to 
make an album]. It's kind of a har- 
vesting period of taking in what to 
sing about ... But I'm always inter- 
ested in how I can work more effi- 
ciently or quicker. Every time I finish 

an album, I think I'm going to do the 
next one right away, but it doesn't 
happen." 

To set up "I'm Alive," Elektra ser- 
viced a promotional sampler of 
Browne's greatest hits to radio a 
month before the new release. "It was 
to remind people who Jackson 
Browne is," Henke says. "He's writ- 
ten some terrifically great songs that 
were not only hits, but moved people 
in a way and marked a point in peo- 
ple's lives. We wanted to remind them 
who we're dealing with, and whatever 
his last couple of records might have 
sold, he's a major artist of the last 20 
years." 

Browne also has been playing se- 
lect dates in major cities, including 

ve roo 

Corporate Apartments 

SAN FERNANDO VALLEY / LOS ANGELES (800) 942 -2787 OR (213) 878 -2100 

National reservations (800) 888 -0808 

three nights in New York. A larger 
tour will follow next year. 

Television also plays a major part 
in the campaign, Henke says. Browne 
appeared Nov. 10 on David Letter- 
man, and will be on The Tonight 
Show Nov. 30. Also, he is VH -l's No- 
vember artist of the month, which 
means increased exposure for the 
video of the first single, "I'm Alive." 

As far as Browne is concerned, he 
just wants to keep doing what he's do- 
ing. "I want to sell records, and most 
of all, I want people to hear the 
songs," he says. "I never dreamed of 
being really successful, and when I 
did become successful it was great: I 
became way more successful than I 
thought I would be. But it puts a cer- 
tain emphasis on things that are mis- 
placed. Above all, I have one of the 
good jobs, and I want to go on doing 
that. I always want to go on doing it 
better." 
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UNSIGNED ARTISTS AND REGIONAL NEWS 
E ID I T E B Y ME LI N L7 A N E W M A N 

NEW YORK: Pop /urban vocalist James Faith proudly admits he changed 
his musical direction based on what he heard on the radio. He was work- 
ing on a club track with producer Willy Washington, and things were 
not coming together. "We turned on the radio, and a Barry White song 
came on," he recalls. "I started singing along in this deep voice, and 
Willy just flipped. I had been sing- 
ing in a much higher pitch [for the 
demo], and it wasn't working. So 
we decided to give a lower, more 
R &B sound a chance -it was like 
the clouds clearing from the sky." 
The result is a 10 -song tape of hip - 
hop- inflected tunes with rich, soul- 
ful melodies, and emotionally 
charged lyrics. "Lay Me Down" 
and "You Make Me Feel So Dirty" 
manage to be radio -savvy, while 
incorporating an edge of jolting 
honesty. "Actually, these songs turned out to be a little more intimate 
than I planned," he says. "For the first time in all of the years that I've 
been making music, I put myself inside the songs. Besides the pitch that 
I was singing, I think that was the flaw in my club stuff." Faith, who 
moved to New York from Indiana when he was 17, is currently being 
courted by several major labels. LARRY FLICK 

RICHMOND, Va.: During his 10 -plus years playing the club circuit along 
the Eastern seaboard, Kyle Davis has been seen in some pretty lofty 
company. The singer /songwriter, whose twangy, guitar -driven sound 
has taken on a richer, more rounded form in recent years, has opened 
for the likes of Bob Dylan, Little Feat, Suzanne Vega, and Lucinda 
Williams. He's jammed with Bruce Hornsby & the Range, and his 
1990 self -titled album on local Cellar Door Records generated a consid- 
erable buzz in Virginia, Washington, D.C., and Maryland. Although he 
enjoys the constant showcasing, Davis is ready to take the next step. 
"I look at it as a means to an end," he says. "My main goal is to get 
a record deal. I take my writing very seriously, and I want my songs 
to be shown off on a more artistic level." That deal may not be too far 
off. Davis recently recorded a demo with Don Dixon at the producer's 
home studio in Ohio, and Dixon personally has been shopping the tape 
to label pals. CATHERINE APPLEFELD 

MILWAUKEE: The key members of Citizen King had filled mosh pits 
around the Upper Midwest with fans of their previous, high- velocity 
funk -rock band, Wild Kingdom. Citizen King, which debuted in June, 
takes a less ballistic approach to music, drawing from both the roots 
of '60s soul and from contemporary hip -hop. Jazzy rhythms from an up- 
right bass converge with gritty country -blues guitar picking and squeal- 
ing turntables. The approach is attracting fans of acid jazz as well as 

those who appreciate well - 
wrought songs and steady dance 
grooves. The band also has at- 
tracted fans in high places -Citi- 
zen King is close to signing with a 
former Milwaukean, Arrested De- 
velopment's Speech. "We hope to 
become part of Speech's Vaga- 
bond Productions," says Citizen 
King's manager Jeff Castelaz. A 
four -song cassette is on sale in 
Milwaukee and is receiving local 

college radio play on WMSE. Remixed at the behest of Virgin Records 
A &R person Aaron Jacoves, and the recipient of interested nods from 
other labels, the demo reveals a comfortable blend of African- American 
influences. "We're less interested in that '70s Parliament -type funk, 
which is what most people have based funk on for the past 10 years," 
explains guitarist Kristian Riley. "We're interested in roots, the pio- 
neers of whatever form of music we listen to," adds DJ Malcolm 
Michiles. The music may be solidly grounded in history, but there is 
nothing retro about Citizen King. The energy and attitude is all '90s. 
Citizen King plays at least twice a month at Shank Hall and other major 
Milwaukee clubs and has performed elsewhere in Wisconsin and Illin- 
ois. Dates in Atlanta and other Southern cities are planned for De- 
cember. DAVE LUHRSSEN 

JAMES FAITH 

CITIZEN KING 

ROCK CLIMBING: D- Generation, featured in the July 31 Continental 
Drift column, has signed with Chrysalis Records /ERG. The group's 
first record will be out in mid -1994. 
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Artists & Music 

ARTISTS IN 

MARIAN CAREY 
Miami Arena 

ON THE OPENING NIGHT of 
Mariah Carey's Music Box tour, Nov. 
3, she had lots of company. Between 
the band, gospel singers, and B -boy 
dancers, there often were as many as 
30 people on stage with her at once, 
and everyone was dressed in black. 

The set looked oddly like an indus- 
trial church: a mix of ironwork stair- 
cases and platforms. Gossamer 
curtains floated over arched stained - 
glass windows. Color spots illumi- 
nated the background, but other than 
that, little use was made of the stag- 
ing. 

Clocking in at one hour and 15 min- 
utes, the show featured Carey singing 
her hits, a smattering of album cuts, 
and a handful of covers. The covers, 
most notably "I'll Be There" and 
"Just Be Good To Me," came across 
strongly. Carey stomped across the 
stage in flatheeled boots, wagging her 
finger, managing to sing and grin at 
the same time. Her costume changes 
amounted to various versions of 
black: leather jackets, catsuits, long 
tunics, and a dazzling cutaway gown 
with a huge diamond necklace for the 
two -song encore. 

The dancers and additional singers 
were brought out sporadically during 
the set, adding some color and visual 
motion to the stark staging. 

Vocally, Carey was in fine form, but 
she was hampered technically by a 
shrill wall of sound in the cavernous 
concrete hall. Several songs caught 
fire, particularly "Make It Happen" 
and "Vision Of Love." As strong as 
the vocals were, Carey seemed to 
shrink during between -song banter. 
Opening -night jitters led her to re- 
peat "Thank you" and "I'm so happy 
to be here" more often than seemed 
natural. 

While the good- natured crowd - 
mostly young couples with children - 
was eager to see Carey succeed, the 
turnout was less than 10,000 in the 
16,000 -seat hall. 

Carey has a proven track record 
for recording huge pop and crossover 
hits. As a performer, she has great 
potential and a voice that had the au- 
dience cheering when she hit the ceil- 
ing several times with her soaring fal- 
setto. But this concert seemed to be 
a bit too much too soon. A smaller 
venue with a more intimate setting 
would have shown off Carey's pres- 
ence and ability to better advantage. 

SANDRA SCHULMAN 

CYPRESS HILL 
HOUSE OF PAIN 
FUNKDOOBIEST 
WHOOLIGANZ 

FATAL 
Roseland, New York 

The Cheech & Chongs of rap, Cy- 
press Hill are the inventors of pot - 
laced hip -hop style. As the group 
rhymes about the hardcore realities 
of life in the 'hood, it also celebrates 
the joys of spliffing. 

Cypress Hill's second album, 
"Black Sunday," debuted at the top of 
The Billboard 200 last June. The 
group came onstage at Roseland Oct. 
7 for their second show at the venue, 
following a spokesman from the Na- 

tional Organization For The Reform 
Of Marijuana Laws. After advising 
the mostly white crowd not to smoke 
and drive, the spokesman instructed 
them on what to do "if a cop comes 
over to search your car -don't let 
him." 

Later, during Cypress Hill's 50- 
minute set, lead voice B -Real 
preached more defiance of the law; he 
introduced the track "Pigs" with 
"they try to lock you up for some bull- 
shit." Elsewhere, he lobbed unex- 
plained disses at DJ Quik ( "I want to 
just kill DJ Quik ") and The Source 
magazine. 

B- Real's distinctive nasal tones, as 
well as Sen Dog's gritty growls, 
sounded mumbled at Roseland. 
Meanwhile, the soundscapes (which 
were layered by DJ Muggs and forti- 
fied with live congas and timbales) 
crackled and boomed. 

Muggs contributes production 

work not only for Cypress Hill but for 
the other acts on this "Soul Assasins" 
touring bill. All of the performing 
bands mixed hip -hop aesthetics (turn- 
table- cutting, paying respect to the 
old school, etc.) with such alternative - 
rock traditions as stage diving and 
slam dancing. 

During its short opening set, the 
trio Fatal managed to work up some 
enthusiasm, as did the Whooliganz, a 
pair of bouncy teens. Funkdoobiest's 
mixture of hardcore and porn also 
kicked; its chunky singles, "The 
Funkiest" and "Bow Wow Wow," 
pumped along joyously. 

House Of Pain eagerly wanted its 
Irish stew of bluster and brawl to 
move the crowd, too. But even its ki- 
netic command to "Jump Around" 
was lacking in authority. They were 
saying little of note, and doing so 
sloppily. HAVELOCK NELSON 

AMUSEMENT BUSINESS® 
I [/ Q OX SCORE 10 CONCERT O SCO E GROSSES 

ARTIST(S) Venue Date(s) 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

THE CONCERT EVENT OFA 

LIFETIME 

PAUL SIMON/SIMON & 

GARFUNKEL 

The Paramount Oct 1-2, 5- 

New York 6, 8-9, 13, 

15- 17,19- 

20, 22 -24, 

26-27, 29- 

31, Nov. 2 

$8,417,045- 113,253 

GROSS RECORD 21 

$100/ $75/ $60 sellouts- 

RZO Tours 

Delsener /Slater 
Enterprises 

RODSTEWART Madison Square Oct. 31 - 

Garden Nov. 2 

New York. 

$2,649,345 55,005 

$75/ $40/ $30 three 

sellouts 

Delsener /Slater 
Enterprises 

BILLY JOR USAir Arena Oct. 18 -19, 

Landover, Md. Nov. 4 

á1,4 %,165 52,497 

$28.50 three 

sellouts 

Cellar Door 

Concerts Of D.C. 

JUAN GABRIEL National Oct. 22 -25 

Auditorium 
Mexico City 

$1,257,246 35,201 

$57.60/ $16 39,608, 

four shows 

Showtime Agency 

BILLY JOEL Centrum In Nov. 6-7 

Worcester 

Worcester, 

Mass. 

$824,990 28,947 

$28.50 two 

sellouts 

Don Law Co. 

GARTH BROOKS 

STEPHANIE DAVIS 

Rupp Arena, Nov. 5-6 

Lexington 

Center 

Lexington, Ky. 

$824,572 45,991 

$18.25 two 

sellouts 

Yarnell Enterprises 

OINGO BOINGO Irvine Meadows Oct. 29-30 

Amphitheatre 

Irvine, Calif. 

$625,939 26,605 

$35/$27.50¡ 30,000, 

$25/ $21 two shows 

Avalon Attractions 

THE JERRY GARCIA BAND Meadowlands Oct. 31 

Arena 

East Rutherford, 

NJ. 

$489675 19,587 

$25 sellout 

Metropolitan 

Entertainment 

PEARL JAM 

AMERICAN MUSIC CLUB 

ELEVEN 

WEAPON OF CHOICE 

Empire Polo Nov. 5 

Club 

Indio, Calif. 

6450,000 25,OÁ0 

$18 sellent 

Goldenvoice 

LUIS MIGUEL National Oct 31 

Auditorium 
Mexico City 

$448,141 9,844 

680/ $19.20 9,902 

Cuatilo Estaciones 

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)- 321 -4295, Fax: (615)- 
327 -1575. For research information and pricing, call Laura Stroh, (615)- 321 -4254. 
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Artists & Music 

CANADIAN BAND CRASHES U.S. PARTY 
(Continued from page 18) 

should be in it," he says. "The tune 
can evolve from there. The melody, 
the chord progressions, and the lyr- 
ics all remain the same ... the flesh- 
ing out of the arrangement some- 
times changes radically, and 
sometimes [remains] quite true to 
the spirit of my original demo." 

Roberts readily admits that he is 
not a prolific songwriter. "I often 
take three to four weeks to write a 
song, but when a song is finished, 
99% of the time it's a keeper," he 

says. "We only had 13 songs to 
choose from for this album, and we 
chose 12." 

While the band is considered a 
mainstream pop act in Canada, 
Arista has some distance to cover 
before the band becomes well - 
known in the U.S. "Crash Test 
Dummies is one of the quintessen- 
tial current bands for the [album al- 
ternative] format," says Steve 
Schnur, the label's VP of rock pro- 
motion. "By delivering the entire al- 

bum to these radio stations, rather 
than going with a single and limit- 
ing our possibilities of airplay, we've 
really moved toward what [album 
alternative] radio is doing. A track 
will evolve, [album alternative] will 
dictate to us by nature of their for- 
mat, and then we'll go after other 
formats to further airplay. The 
week the album arrived, before we 
were going for official adds, we had 
20 radio stations add the record. 
This last week brought us up to 50 

stations." 
"In the States, I think we're per- 

ceived as more of an alternative 
act," says Roberts. "We did pretty 
well there in a modest kind of a way. 
Hopefully, the foundation that was 
laid on the first record will provide 
us with a network we can plug into 
on the second record. We haven't 
set up our touring plans yet, but we 
hope to be working more in the U.S. 
fairly shortly." 

30 TH ANNIVERSARY 
A BILLBOARD SALUTE 

singerisoniteriitarist 

extraordinaire Eric Clapton has 

brought us thirty years of the 

greatest rock and roll. From 

CREAM to his stunning, 

recent unplugged record, he has 

shown his brilliantly diverse 

talents. His music is a part of 

pop culture; we've rocked out, 

playing air guitar to "Layla ", 

and danced at weddings to 

"Wonderful Tonight." 

Billboard presents a special 

30th Anniversary tribute to the 

spectacular career of Eric 
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THE BAND 
(Continued from page 17) 

1969 successor "The Band," a top 10 
album that was the group's commer- 
cial breakthrough. 

"We've always been a good team," 
Helm says of the Band's continuing 
chemistry with Simon. "He put a rec- 
ord out in Japan. Garth and Rick and 
myself ended up helping him with a 
couple of tunes. We had talked about it 
a little earlier, and we finally had an op- 
portunity, so we went in and started 
running the tape machines and trying 
to put some song pieces together. And 
John, of course, is a hell of a lot of help 
with that. He can work with Garth in 
the horn -section things, and he's good 
at helping work out the arrangements. 
We've done it a lot, of course, and it's 
a pretty good match. Works real easy." 

Some of the songs on "Jeri- 
cho"- including "Country Boy," the 
last song to be recorded by Manuel - 
were begun with producer Rick Cher - 
toff when the Band had an ultimately 
unproductive deal with Columbia dur- 
ing the 'SOs. 

"[It was] another one of those start - 
stop situations," Helm says of the 
group's experience with Columbia. 
"But we've got Richard Manuel's 
`Country Boy' cut to show for one of 
those start- and -stop periods, and a 
couple of other tunes." 

Helm says the writing of the new 
songs on "Jericho" was a collaborative 
effort. 

"We kind of workshopped it out," he 
says. 'We had probably half a dozen 
good song pieces worked out with [the 
late keyboardist] Stan Szelest. `Move 
To Japan' was one of those that we 
used to work on, Stan and Jimmy and 
myself. Richard Bell had `Caves Of 
Jericho.' Simon and Garth fell in and 
helped him with some chords ... 
Jimmy came up with `Remedy.' Really, 
what it's shown is that we're a good 
combination." 

RELUCTANT TO PERFORM 
Looking into the future, Helm says 

hesitantly that he is honored by the 
group's induction into the Hall Of 
Fame. But he also expresses reluc- 
tance about performing at the Hall Of 
Fame banquet with Robertson -or, in 
fact, performing at all. 

"I would rather just send my best, 
and they can mail mine to me," he says. 
"Maybe I71 get Harry Dean Stanton to 
go down. Everybody likes Harry 
Dean -he can get up for me ... It's 
pretty hard, just for a ceremony, to put 
groups back together that have not 
been together for years." 

The initial response to the first sin- 
gle off "Jericho," a cover of Bruce 
Springsteen's "Atlantic City," has been 
positive, according to Pyramid princi- 
pal Allen Jacobi, who says the track 
was the No. 1 most added cut at adult 
alternative in its first week. 

The label has made a video for 
"Atlantic City," but Jacobi says, "It's a 
wonderful track, but if you listen to it, 
it's a bit strange. It's very dark ... 
We're not sure this is really the cut." 

Plans now call for a mini -tour of 
Canada, where, Jacobi says, " 'Rem- 
edy' (the first single released in that 
country) is doing wonderful." He adds 
that he hopes the band will do an 
American tour in March or April of 
next year, but, he adds, "It's kind of 
wait- and -see." 
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The ABCs Of Songwriting; 
Gold Picks Cherry lane 

IS SONGWRITING AN ART 
best left to genetics, nurtured by 
experience, or can it blossom with 
the knowledge and application of 
classroom techniques? 

Here is one answer, admittedly ad- 
vanced by a songwriter, Jack Perri - 
cone, who is chair of the songwriting 
department of Boston's Berklee 
College of Music. "Built into the 
question, 'Can songwriting be 
taught ?' is the knowledge that many 
folks believe songwriting can't be 
taught, and 
the ability to 
write a song is 
a gift from 
heaven -ei- 
ther you've 
'got it' or you 
don't! 

"Songwrit- 
ers are all as- 
sumed to be 
self- taught. But note, in that as- 
sumption is the fact that some 
teaching did take place! The 'self - 
taught' songwriter has somehow fig- 
ured out how songs are constructed, 
and through analysis and trial and 
error has learned how to do it. 

"If we study 'natural' songwrit- 
ers, from Irving Berlin to Richard 
Marx, [we] discover that they were 
immersed in song from an early 
age, and had developed what I term 
a 'song sense.' They continued to 
passionately pursue the craft of 
songwriting and allowed their tal- 
ents to blossom. Many other song- 
writers, from Gershwin to Bacha- 
rach, while not specifically studying 
songwriting, did study music in a 
formal way. 

"In the heyday of Tin Pan Alley, 
writers gathered in publishing 
houses which acted as 'schools,' 
sharing songs and picking up each 
other's approaches and techniques. 
Most songwriting greats, such as 
Berlin, Gershwin, and Jerome 
Kern, served as songpluggers or 
house pianists, listening in on the 
shoptalk, and getting a bead on the 
industry and their craft. 

"That environment no longer ex- 
ists, and that void partially ac- 
counts for the existence of a song - 
writing department at Berklee Col- 
lege Of Music. Anyone who has 
taught music most of his life knows 
that if someone has a belief in self 
and some talent, that person can be 
taught to be, at the least, a compe- 
tent musician, and possibly develop 
into a great musician through train- 
ing and practice. 

"Yes, I believe songwriting, 
which is a subset of music composi- 
tion, can be taught just as well as 
any of the arts can be taught." 

CHERRY LANE MINES GOLD: 
Julie Gold, winner of a 1990 song - 
of- the -year Grammy for "From A 
Distance," as performed by Bette 
Midler, has signed a co-publishing 
deal with Cherry Lane Music, re- 
ports Peter Primont, president/ 
CEO. The BMI -cleared writer, with 
some 32 covers of the song, is a 

member of the Philo label /touring 
group the Four Bitchin' Babes, 
along with Christine Lavin, Me- 
gon McDonough, and Sally Fin - 
gerett. Cherry Lane is now the 
worldwide administrator of "From 
A Distance." One of her more re- 
cent songs, "The Journey," is on 
Lea Salonga's first solo album. 

GETTING A 'Hold' On Things: 
BMI has made what is believed to 
be the industry's first licensing deal 

for "on hold" 

Words&Musìç 
iLu tabeauriiiLai: 

by Iry Lichtman 

music from its 
source, sign- 
ing up Miami - 
based Tel - 
ephonetics, 
said to be the 
largest pro- 
ducer of hold 
messages and 
music, with 

such clients as AT &T, Ford, Xerox, 
General Electric, and Pepsico. Tele- 
phonetics was formed a decade ago 
as a result of an idea by its presi- 
dent, CEO Alan J. Kvares. While 
both BMI and ASCAP have deals 
with end -users, the BMI /Telelphon- 
etics deal is the first with a produc- 
er, which until six months ago pro- 
grammed public domain music. Ac- 
cording to BMI VP of licensing 
Tom Annastas, a "few" discus- 
sions are under way with other 
firms, while a spokesman for 
ASCAP says the society has had 
discussions with Telephonetics on a 
licensing deal. Words & Music was 
put on hold while seeking more in- 
formation on the deal from BMI. 
Sure enough, music was broadcast 
over the phone line. The staffer was 
quick to note that BMI has an on- 
hold deal with its writers and pub- 
lishers -the music, by the way, is 
all BMI -cleared. A performance 
right is a performance right. 

HARDLY EXTINCT: Morton 
Gould has written music for almost 
every medium and, to a large ex- 
tent, in every form, from classical 
scores to ballet to musical theater 
to film and movie soundtracks to, 
believe it or not, rap. Well, it's a 
1992 piece called "Jogger And The 
Dinosaur For Rapper And Orches- 
tra" that is set for its New York 
premiere Nov. 20, as performed by 
the Little Orchestra Society at 
Lincoln Center. For the past seven 
years, he's been president of 
ASCAP. He's a charmer who can 
deftly puncture pretension and 
lighten the load of heavy evenings 
of "in recognition of your great con- 
tributions ..." And Dec. 10, he'll be 
80 years old. Delightfully, he 
doesn't act it. 

PRINT ON PRINT: The following 
are the best -selling folios from Hal 
Leonard Publications: 
1. Aladdin, Soundtrack 
2. Pearl Jam, Ten 
3. Yanni, In My Time 
4. Indigo Girls, Rites Of Passage 
5. Nirvana, Nevermind 

Artists 8( Music 

INTERACTIVE BUSINESSES SEEK THEIR AUDIENCES 
(Continued from page 8) 

for music -based product. 
"Interactive products hold unlimit- 

ed opportunity for increasing the ex- 
posure of artists, their music, and ev- 
erything about them," Biondi said. 

Biondi sees MTV's viewers as the 
"early adapters" to interactivity. 
"How quickly we are able to harness 
these new technologies will depend 
on how soon we can identify the win- 
ning applications." 

However, David Serlin, executive 
VP at ICTV, a Santa Clara, Calif., 
software developer, later noted that 
while the MTV generation might be 
the most comfortable with new tech- 
nology, it is the pre -MTV generation 
that controls the discretionary dollars 
that will have to pay for enhanced TV 
services. 

"The mass -market consumer is not 
a computer user," he said, "and if 
they can't use the technology, it 
won't make money for a while. 

"The word 'interactive' is abused 
more than it's used," he added. "How 
people actually will interact, and how 
they will act when they are not in fo- 
cus groups, but really spending their 
own discretionary dollars, is still un- 
known." 

Indeed, Biondi said, "interactivity 
is not going to kill all other business- 
es. The traditional business of sup- 
plying prerecorded music to consum- 
ers through retail outlets will not 
likely disappear for a long time, if 
ever." 

PROGRAMMING ON DEMAND 

What interactive TV might actual- 
ly look like was revealed Nov. 4 in a 

panel on "Interactivity & Direct Mar- 
keting," moderated by media consul- 
tant Garry Wall. Panelist Greg Riker, 
director of future home technology at 
Microsoft Corp., demonstrated the 
software his firm has been develop- 
ing to provide programming on de- 
mand. 

"The possibilities for music on de- 
mand are incredibly powerful," he 
said. "People will have the ability to 
construct the stream of music corn- 
ing to them ... You can own a copy of 
a video in your own system and 
watch it in the best format possible." 

A typical screen of the future could 
showcase the music video image, as 
well as computer icons that open win- 
dows to an artist's discography, 
lyrics, biography, and tour informa- 
tion, plus information regarding tick- 
et and product sales. 

"The perception of music video will 
change," Riker predicted. "The activi- 
ty of learning about artists through 
video is the new use of [this medi- 
um]." 

Interactive technology will trans- 
form the relationship between the 
consumer and the TV, Riker added. 

"Interactive TV will shift the cen- 
ter of commerce for the viewer; one 
will be able to bypass the phone and 
make a purchase using the remote 
control," he said. 

For now, several music networks 
are easing into the direct- marketing 
realm, albeit with traditional technol- 
ogy, as described by panelists from 
MOR Music TV and Black Entertain- 
ment Television. MOR, a St. Peters- 
burg, Fla.-based music network, sells 

SOUL ASYLUM VID A 'RUNAWAY' SUCCESS 
(Continued from page 8) 

eo, directed by Graeme Joyce. 
Repeat winners included Tom Phil- 

lips, whose "Chattanooga Tom 
Show" won best local /regional coun- 
try video show for the second 
straight year; Ralph McDaniels, 
whose "Video Music Box" picked up 
its second straight award for best lo- 
cal/regional rap video show this year; 
and Armando Zapata of "JBTV," 
which picked up best local /regional 
alternative /modern rock show this 
year. Last year, Zapata was with 
"Music Video 50," which won best lo- 
cal/regional dance show in 1992. 
MTV Internacional also took its sec- 
ond straight award for best local /re- 
gional Latin music video show in 
1993. 

A complete list of winners follows: 
BEAM AWARDS 

Maximum Impact Clip: Soul Asylum, "Run- 
away Train" (Columbia). 

Director Of The Year. Mark Romanek, Satel- 
lite Films. 

AITENMTIIE/RIOBEMN ROCK 

Clip Of The Year. Blind Melon, "No Rain" 
(Capitol). 

New Artist Clip Of The Year. Stone Temple 
Pilots, "Plush" (Atlantic). 

Best Local /Regional Show: JBTV, Chicago. 
COf1BRBRM/ CNMSiIAN 

Clip Of The Year. Geoff Moore & the Dis- 
tance, "Evolution ... Redefined" (Forefront). 

New Artist Clip Of The Year. Two Hearts, 
"Miracles" (Star Song). 

Best Local /Regional Show: Lightmusic, 
Wall, Pa. 

BANNE 

Clip Of The Year. RuPaul, "Supermodel (You 
Better Work)" (Tommy Boy). 

New Artist Clip Of The Year. RuPaul, "Super - 
model (You Better Work)" (Tommy Boy). 

Best Local /Regional Show: Power Play, 
Newark, NJ. 

NANO NOCK/UUETAL 

Clip Of The Year. Tool, "Sober" (Zoo). 
New Artist Clip Of The Year. Tool, "Sober" 

(Zoo). 
Best Local /Regional Show: 30 Minutes Of 

Rock, Athens, Ga. 
LATIN 

Clip Of The Year. Jon Secada, "Sentir" (SBK/ 
EMI Latin). 

New Artist Clip Of The Year. Ricky Martin, 
"Me Amaras" (Sony Discos). 

Best Local /Regional Show: MTV Interna - 
cional, New York. 

NOCII 

Clip Of The Year. Lenny Kravitz, "Are You 
Gonna Go My Way" (Virgin). 

New Artist Clip Of The Year Stone Temple 
Pilots, "Wicked Garden" (Atlantic). 

Best Local /Regional Show: Music Link, Den- 
ver. 

W 
Clip Of The Year. Digable Planets, "Rebirth 

of Slick" (Pendulum /EMI). 
New Artist Clip Of The Year Onyx, "Slam" 

(RAL /Chaos /Columbia). 
Best Local /Regional Show: Video Music Box, 

New York. 
COMM 

Clip Of The Year. Mary- Chapin Carpenter, 
"Passionate Kisses" (Columbia). 

New Artist Clip Of The Year. Little Texas, 
"What Might Have Been" (Warner Bros.). 

Best Local /Regional Show: Chattanooga 
Tom Show, Chattanooga, Tenn. 

MBA NIAN 

Clip Of The Year Terence Trent D'Arby, 
"Delicate" (Columbia). 

New Artist Clip Of The Year. Mary J. Blige, 
"Real Love" (Uptown /MCA). 

Best Local /Regional Show: Hot Traxxs, San 
Diego. 

RP/AC 
Clip Of The Year Soul Asylum, "Runaway 

Train" (Columbia). 
New Artist Clip Of The Year. Gin Blossoms, 

"Hey Jealousy" (A &M). 
Best Local /Regional Show: TV23 Videos, 

Cleveland. 
DEBORAH RUSSELL 

product via the phone using music 
video as the commercial enticement, 
and BET, which launched its own 
BET Direct line earlier this year, re- 
cently signed an agreement to ex- 
plore direct -marketing possibilities 
with the Home Shopping Network. 

NEW AVENUES OF EXPOSURE 

Technological marvels on the elec- 
tronic horizon transcend the televi- 
sion /direct- marketing business, how- 
ever. A panel titled "Distribution & 
Promotion," moderated by PLG's 
Steve Leeds, explored other technolo- 
gy applications and new opportuni- 
ties for exposing artists via visual im- - 

ages. 
The primary benefit record labels 

will reap from the multimedia revolu- 
tion is the increase in venues in which 
to showcase artists' videos, said Alan 
Mintz, senior VP, West Coast, of Epic 
Records. However, he noted, it is in- 
cumbent upon record labels to expose 
an act in the proper way. "We run the 
risk of burning our act out through 
excessive play." 

Chris Castle, A &M's VP of busi- 
ness and legal affairs, said his label is 
carefully choosing new and develop- 
ing artists to link with video games 
for an upcoming cross -promotion 
with the 3D0 multimedia format. 

In the cross -promotion, music from 
A &M acts will be incorporated into 
the bed of the game, and video clips 
will be accessible during breaks in 
the action, he said. The act's audio 
product -or an actual game sound- 
track -will be packaged or cross-pro- 
moted with the game title. "You're 
dealing with a captive, if not addict- 
ed, audience," he said. 

Ed Newquist, VP of films at Bur- 
bank -based Iwerks Entertainment, 
said his firm offers yet another new 
realm of exposure. He described 
Iwerks' foray into the movie /theme 
park business, with its "Cinetropo- 
lis," set to open in Connecticut this 
December. The park will feature out- 
lets for large- format films, simulator 
rides, and nightclubs featuring music 
video in the round. Iwerks is the firm 
that developed the "Reactor" unit 
that showcased the Peter Gabriel 
ride -motion video "Kiss That Frog." 

Implications for interactive tech- 
nology supersede entertainment, not- 
ed Maurice Welsh, director of new 
media marketing at Pacific Bell. In 
the future, data will be available to 
create systems to track sales, sup- 
port invoicing, and legally prove that 
a transaction from Party A to Party 
B did in fact take place, he said. 

He also described how video pro- 
ducers and promoters will be able to 
transmit digitized product via phone 
lines, cutting the time and cost of 
editing, dubbing, packaging, and 
shipping actual videocassettes. 

All of these developments prompt- 
ed a warning from Ron Gertz, CEO 
of the Clearing House, a Los Ange- 
les -based licensing firm. Gertz said 
producers of multimedia product 
need to be aware of licensing and roy- 
alty issues covering the sources of in- 
formation -from sheet music to pho- 
tos-included in a multimedia title. 

"We lawyers salivate at this kind 
of talk," said Gertz, whose firm 
clears licenses for music to appear in 
various productions, "because we 
know how it will impact our fees." 
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POPULARUPRISINGS 
B I L L B O A R D ' S W E E K L Y N A T I O N A L R E P O R T O N N E W A N D D E V E L O P I N G A R T I S T S 

A Woman With Heart. A 
"Morning Edition" spotlight on 
Eleanor McEvoy generated 
phone calls at National Public 
Radio stations across the U.S. 
The Irish songwriter just 
finished a tour that took her 
band to Boston, New York, 
Philadelphia, Washington, 
D.C., Los Angeles, and San 
Francisco. She'll be on "ABC 
In Concert" in January. 

ANOTHER IRISH INVADER: Geffen is using adult contempo- 
rary radio, retail programs, and publicity to build a foundation 
for Dublin native Eleanor McEvoy. According to Broadcast Data 
Systems, 18 adult -leaning stations are on her "Only A Woman's 
Heart" track, a song that drew cheers and sing -along action Nov. 
9 when McEvoy's band played Fair City in Santa Monica, Calif. 

The label found that a recent feature on Na- 
tional Public Radio's "Morning Edition" 
stirred a startling amount of recognition for 
McEvoy, and her self -titled album gets glowing 
reviews in the December issue of Playboy and 
the current US. She also scored a feature in 
Harper's Bazaar, will be spotlighted soon on 
HBO's' World Entertainment Report," and will 
be seen on "ABC In Concert" in early January. 

Inclusion in the Listening Station systems at 
the roughly 100 Circuit City stores that carry 
prerecorded software boosted McEvoy's album 
into the company's top 100. The title also is in 
Tower Records' CD Listening Post and The 
Musicland Group's New Auditions programs. 

RED HOT + NEW: To launch the latest Red 
Hot benefit project, "No Alternative," Arista 
spread 10,000 red ribbon pins to stores for re- 
tail clerks to wear on the title's Nov. 9 street 
date. Proceeds from the sale of the record will 
go toward both AIDS primary care and preventative education. 

The alternative compilation features several past and present 
Heatseeker acts, including Columbia's Soul Asylum, Virgin's 
Smashing Pumpkins, Zoo's Matthew Sweet, Geffen's Urge 
Overkill, Beggars Banquet's Buffalo Tom, and Sire's Uncle Tu- 
pelo. Geffen's Nirvana mysteriously appears on an uncredited se- 
cret track, "Verse Chorus Verse," which reportedly was the orig- 
inal title of the band's "In Utero" album. 

Several major - market radio and retail accounts are sponsoring 
"No Alternative" days, including KITS (Live 105) and Tower Rec- 
ords in San Francisco, WFNX and Newbury Comics in Boston, 
and KROQ and Virgin Megastore in Los Angeles. MTV will run 
a special installment of "Alternative Nation" dedicated to the 

Acidic Jazz. Guitarist Ronny 
Jordan, whose first 4th & 
B'way album was a jazz finalist 
for an Indie Best Seller Award 
at the National Assn. Of 
Recording Merchandisers' 
recent conference, returns 
with "The Quiet Revolution." 
The new set debuted last 
week on Top R &B Albums and 
is the No. 15 Heatseeker title in 
the Middle Atlantic region. 

project at midnight on Monday (15), and will repeat the show later 
that week. 

CUTS LIKE A KNIFE: Japanese group Shonen Knife has 
landed the prime opening slot f o r the Southern portion of Nir- 

R E G I O N A L H E A T S E E K E R S # 1' s 

MOUNTAIN 
Big Head Todd & The Monsters, Sister Sweetly 

The Right Direction. Jeff 
Arundel's "Compass" album is 
in programs at Tower Records 
and Title Wave. Proceeds from 
his new "No Escape" single will 
benefit the National Coalition 
Against Domestic Violence. In 

October Arundel played 
Boston's Fall Fair, sharing the 
bill with Oleta Adams, Aaron 
Neville, Dave Koz, and Laura 
Branigan. 

vana's U.S. tour, with early- December dates in New Orleans, Dal- 
las, Houston, Oklahoma City, Omaha, and Minneapolis. The rock- 
ing Virgin trio's four -track EP, "Brown Mushrooms & Other 
Delights," will be released Nov. 23, with a full- length album, 
"Rock Animals," set for Jan. 17. 

UP IN SMOKE: Hollywood Records' Sa- 
cred Reich is playing a National Organiza- 
tion For The Reform Of Marijuana Laws 
(NORML) tour, sponsored by herb mag 
High Times. The road trip, which began 
Oct. 25 in the band's native Arizona, contin- 
ues through the first week of December. 
Stops include Minneapolis, Washington, 
D.C., and cities in Texas, Ohio, New York, 
Virginia, and North Carolina ... For what 
it's worth, High Times has named Ameri- 
can's Raging Slab "Stoner Band Of The 
Month." 

CHARTING COURSE: Minnesota indie 

NORTHEAST 
Block Moon, Enta Da Stage 

EAST NORTH CENTRAL 
Mary-Kate & Ashley Olsen, I Am The Cute One 

v T i A 
A 

WEST NORTH CENTRAL 
Big Head Todd & The Monsters, Sister Sweetly 

MIDDLE ATLANTIC 
Black Moon, Enta Da Stage 

SOUTH ATLANTIC 
Black Moon, Enta Da Stage 

PACIFIC 
Dead Can Dance, Into The Labyrinth 

SOUTH CENTRAL 
Doug Supernaw, Red And Rio Grande 

T H E R E G I O N A L R O U N D U P 

Rotating top -10 lists of best -selling titles by new & developing artists. 

MIDDLE ATLANTIC MOUNTAIN 
1. Black Moon, Enta Da Stage 1. Big Head Todd/Monsters, Sister Sweetly 
2. Mary Kate/Ashley Olsen, I Am The Cute... 2. Doug Supernaw, Red & Rio Grande 
3. Robin S., Show Me Love 3. Mary Kate /Ashley Olsen, I Am The Cute... 
4. Urge Overkill, Saturation 4. Cracker, Kerosene Hat 
5. Buju Banton, Voice Of Jamaica 5. Juliana Hatfield Three, Become What... 
6. Joshua Kadison, Painted Desert Serenade 6. Crash Test Dummies, God Shuffled His Feet 
7. Juliana Hatfield Three, Become What... 7. Urge Overkill, Saturation 
8. Dead Can Dance, Into The Laybrinth 8. Shawn Camp, Shawn Camp 
9. Kathie Lee Gifford, Its Christmas Time 9. Adam Sandler, They're All Gonna Laugh... 

10. Big Head Todd /Monsters, Sister Sweetly 10. Martina McBride, The Way That I Am 

Gifthorse is using programs at two chains 
to guide "Compass," the debut by singer/ 
songwriter Jeff Arundel. In Minneapolis, 
where the artist will warm up a Nov. 30 Pe- 
ter Himmehnan concert, Arundel's album 
and Himmelman's "Flown This Acid World" 

will be featured Nov. 29 -Dec. 11 in an endcap promotion at 13- 
store Title Wave. The concert will benefit Point Northwest, a 
Minneapolis organization for runaway youth. 

Arundel's album also is featured in the CD Listening Post at 
26 Tower Records locations. 'When people get a chance to hear 
it, it tends to sell," says label GM Drew Emmer. 'We're a small 
label, and up against a lot of big guns." 

The Navarre -distributed label says 93 stations, including 
KTCJ/KTCZ "The Cities 97" Minneapolis, are playing various 
cuts. 

Popular Uprisings is prepared by Geoff Mayfield and Brett 
Atwood with assistance from Silvio Pietroluongo. 
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COMPILED FOR WEEK ENDING NOVEMBER 20, 1993 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, ""' 

COMPILED, AND PROVIDED BY 

LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 
TITLE 

( 1) 2 37 

* * * No. 1 * * * 
BIG HEAD TODD & THE MONSTERS GIANT,REPRISE 24488,W8 (9.98;1598) SISTER SWEETLY 

(2) 4 8 DEAD CAN DANCE 4.A.D 45384/WARNER BROS. (9.98/15.981 INTO THE LABYRINTH 

3 1 15 CANDLEBOX MAVERICK/SIRE 45313/WARNER BROS. (7.98/11.98) CANDLEBOX 

4 3 24 DOUG SUPERNAW BNA 66133. (9.98/13.98) RED AND RIO GRANDE 

( 5 ) 8 4 MARY KATE & ASHLEY OLSEN zoom EXPRESS 35038/BMG KIDZ (9.98/13.98) I AM THE CUTE ONE 

6 ) 7 14 JULIANA HATFIELD THREE MAMMOTH/ATLANTIC 92278/AG (9.98/15.98) BECOME WHAT YOU ARE 

( 7 ) 14 4 COMING OF AGE zoo 11064 (9.98/15.981 COMING OF AGE 

8 5 11 CRACKER VIRGIN 39012 (10.98/13.98) KEROSENE HAT 

9 9 18 ROBIN S. BIG BEAT /ATLANTIC82509 /AG (9.98/15.98) SHOW ME LOVE 

10 10 4 BLACK MOON WRECK 2002 /NERVOUS (9.98/15.98) ENTA DA STAGE 

11 6 16 URGE OVERKILL GEFFEN 24529- (9.98/13.98) SATURATION 

12 12 8 MARTINA MCBRIDE RCA 66288(9.98/15.98) THE WAY THAT I AM 

(13) 21 4 COUNTING CROWS GEFFEN 24528 (10.98/15.98) AUGUST & EVERYTHING AFTER 

14 - 1 KATHIE LEE GIFFORD WARNER BROS. 45346 (10.98/15.98) IT'S CHRISTMAS TIME 

(15) 23 2 CRASH TEST DUMMIES ARISTA 18727 (9.98/15.98) GOD SHUFFLED HIS FEET 

(16) 30 6 JOSHUA KADISON SBK 80920/ERG (10.98/15.98) PAINTED DESERT SERENADE 

11 20 10 OCEAN BLUE SIRE/REPRISE45369/WARNER BROS. (9.98/15.98) BENEATH THE RHYTHM AND SOUND 

18 22 12 CRY OF LOVE COLUMBIA 53404 (9.98 EQ/15.98) BROTHER 

19 24 14 BUJU BANTON MERCURY 518013` /PLG (9.98 EQ/13.98) VOICE OF JAMAICA 

20 11 6 GARY HOEY REPRISE45350/WARNER BROS. (9.98/15.98) ANIMAL INSTINCT 

The Heatseekers chart lists the best -selling titles by new and developing artists, defined as those who have never appeared in the 
top 100 of The Billboard 200 chart, nor in the top 25 of the Top R &B Albums or Top Country Albums chart, nor in the top five 
of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are 
immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP 
is ava table. O Albums with the greatest sales gains. a 1993, Billboard /BPI Communications. 

(21) 34 9 EIGHTBALL & MJG SUAVE0001 (9 .98/15.98) COMIN' OUT HARD 

22 13 2 MUDHONEY REPRISE 45439/WARNER BROS. (7.98/9.98) FIVE DOLLAR BOB'S MOCK COOTER STEW 

(23) 29 8 CHAKA DEMUS & PLIERS MANGO9930' /ISLAND (9.98/15.98) ALL SHE WROTE 

24 16 7 THE CONNELLS Tvr 2590 (10.98/15.98) RING 

(25) 32 6 ROBBEN FORD & THE BLUE LINE STRETCH 1107 /GRP (9.98/15.98) MYSTIC MILE 

26 19 14 BROTHER CANE VIRGIN 87797 (9.98/13.98) BROTHER CANE 

27 15 3 JERRY GARCIA & DAVID GRISMAN ACOUSTIC DISC 9 (9.98/15.98) NOT FOR KIDS ONLY 

28 27 14 TECHMASTER P.E.B. NEWTOWN 2211(9.98/13.98) IT CAME FROM OUTER BASS II 

(29) 36 3 ADAM SANDLER WARNER BROS. 45393 (9.98/15.98) THEY'RE ALL GONNA LAUGH AT YOU 

(30) - 26 MCBRIDE & THE RIDE MCA 10787 19.98/15.98) HURRY SUNDOWN 

31 18 6 BETH NIELSEN CHAPMAN REPRISE 45233/WARNER BROS. (9.98/15.98) YOU HOLD THE KEY 

32 37 5 MAZZY STAR CAPITOL98253 (10.98/15.98) SO TONIGHT THAT I MIGHT SEE 

33 33 3 PJ HARVEY ISLAND 518450/PLG (6.98 E(Ù9.98) THE 4 -TRACK DEMOS 

34 25 4 LEA SALONGA ATLANTIC 82534/AG (10.98/15.98) LEA SALONGA 

35 31 5 JAMES MERCURY 514943 (9.98 EQ/13.98) LAID 

36 35 2 SHAWN CAMP SIRE/REPRISE 45450/WARNER BROS. (9.98/15.98) SHAWN CAMP 

31 38 2 LEE ROY PARNELL ARISTA 18739 (9.98/15.98) ON THE ROAD 

38 28 21 DEEP FOREST EPIC 53747 (9.98 EQ/15.98) DEEP FOREST 

(39) - 5 HI -C SKANLESS 3011/TOMMY BOY (10.98/16.98) SWING'N 

40 17 6 DUFF MCKAGAN GEFFEN 24605 (10.98/15.98) BELIEVE IN ME 
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R &B 
ARTISTS & MUSIC 

Me In Dallas. RCA group Me 2 U visits KKDA Dallas to help promote the single, 
"All Night," from the band's eponymous debut album. Shown in front row, from 
left, are KKDA morning team personality Valerie Moore, PD Guy Black, and 
morning team personality Skip Murphy. In back row, from left, are road manager 
Mike Elder; band members Tony Dumas, Jerry Lattisaw, Damon Dunnock, 
DeVaugh Howard, and Eric Sanders; and RCA national field director Tommy 
Thompson. 

Queen Latifah Reigns Supreme 
New Album Is 1st Under Motown Deal 

BY ODESSA DRAYTON -ITON 

NEW YORK -Queen Latifah is un- 
apologetic about her need for variety in 
her work. 

"The only thing people should expect 
from Queen Latifah is the unexpected," 
says the recording artist/actress/entre- 
preneur. "I am a rapper and an artist. 
I can't do strictly hard -core, strictly 
reggae, rap, or R &B ... I go with the 
vibe ... whatever the vibe commands, 
that's what I follow, that's how I func- 
tion." 

Latifah spreads this vibe Tuesday 
(16) when Motown Records drops 
"Black Reign," her third album and the 
first under her multimedia deal with 
Motown. The album, a fusion of jazz, 
R &B, reggae, and hip -hop, has been 
preceded by the jazz -influenced first 
single "U.N.I.T.Y." The single debuted 
last week on the Hot R &B Singles 
chart at No. 85. 

The 23- year -old Latifah joined Mo- 

i ARTIST DEVELOPMENTS 

POETS IN MOTION 
At a time when an abundance of 
young male vocal groups threatens 
to overwhelm the urban 
marketplace, the New York -based 
members of the Funky Poets are 
starting their recording careers 
with a clear -cut advantage: Their 
music, mixing the soulful feel of 

'70s R &B with a 
'90s sensibility, 
is distinctive and 
lyrically strong. 

Funky Poets 
is one of the first 
acts signed to 
Epic Records' 
550 Music 
imprint; the 
label soon will 

release the group's debut album, 
"True To Life." Brothers Paul and 
Ray -Ray Frazier and their cousins, 
Christian Jordan and Gene 
Johnson Ashe, co-produced and co- 
wrote all but one of the tracks on 
the album. A cover of the 
Flamingos' "I Only Have Eyes For 
You" is the set's only non -original. 

The foursome used the 
opportunity provided by the 
recording of its first album to craft 
songs that are not confined to 
romance, love, and sex as subject 
matter. The first single, "Born In 
The Ghetto," exemplifies the 
group's commitment to covering a 
wider lyrical range than many of 
the male quartets saturating the 
marketplace. Other album cuts 
typifying the group's lyrical 
approach include "We As A 
People" (an anthem that espouses 
the need for collective community 
pride), "When Will We Learn" (a 
nod to the civil rights movement), 
"Lessons Learned," "It Doesn't 
Have To Be This Way" (offering 
alternatives to selling drugs), and 

FUNKY POETS 

"1975." 
"We look at our album as a 

celebration of truth and life," says 
Ray -Ray Frazier. "It expresses 
where we're coming from, the 
music speaks from the heart." 

The group began working on 
material for the album some three 
years ago. "When we thought we 
had something special, we started 
looking for management," says 
Paul Frazier, whose bass -playing 
skills led to stints with Chaka Khan 
and others. "We hooked up with 
Bob Gordon at 23 West 
Entertainment, and that gave us 
the opportunity to do a lot more 
writing and some woodshedding." 

A number of labels expressed 
interest, but 550 Music won out 
when Epic A &R VP David Massey 
heard Funky Poets' demos 
through producer Andre Betts. 
"After I heard `Born In The 
Ghetto,' I asked them to bring in 
some more songs," says Massey. 
"They came in for a meeting and 
sang a cappella for me. I asked 
[Epic executive] Richard Griffiths 
to come in and listen, and then 
Tommy Mottola came down. We 
signed the group within three days, 
and they immediately began 
writing more songs for the album." 

According to 550 Music GM 
Polly Anthony, the label has begun 
mounting a major global effort to 
break the group. "Funky Poets are 
not just about hit singles. The 
messages in their music are very 
direct, so our marketing campaign 
is very much from the street up," 
says Anthony, who notes that the 
group's live showcases in New 
York and Los Angeles "have been 
incredible. Once people see and 
hear Funky Poets, they walk away 
with a real spirit of excitement and 
enthusiasm for the group, so a lot 

of our emphasis is on visual 
exposure." 

Using the video for "Born In The 
Ghetto" as a set -up tool for the 
group has paid off for the label: It 
is being aired on The Box and 
several local outlets, while BET, in 
addition to showing the clip, will 
include Funky Poets in an 
upcoming "Video LP" slot and in a 
special "Spotlight" with the release 
of the "True To Life" album. 

Drawing from musical influences 
that include Earth, Wind & Fire, 
Curtis Mayfield, Donny Hathaway, 
and the Isley Brothers, the group 
members (all of whom sing leads) 
"feel like we're carrying the torch," 
says Paul Frazier. "We like to 
think of our music as reflecting the 
essence of R &B." Adds Ashe, 
"We're definitely offering 
something different ... our songs 
reflect situations and experiences 
we've been around, as well as 
things we read and hear about. 
Fortunately, the label gave us total 
creative freedom." 

According to 550 Music's 
Anthony, Funky Poets soon will 
undertake a promotional tour of 
the Southeast that will include 
track dates. "We're not pigeon- 
holing the group; we're building 
the act, and looking at taking them 
across the board to urban, rhythm 
40, and mainstream markets." 

DAVID NATHAN 

AT THE PLATE 
Hip -hop and dance music may 

seem worlds apart, but they 
actually are closer than one might 
think. These influences, together 
with reggae and classic soul, merge 
to create "Swing Batta Swing," the 
energetic debut album by Tommy 
Boy recording artist K7. 

(Continued on page 32) 

QUEEN LATIFAH 

town after five years on Tommy Boy. 
She says "a difference in vision" 
prompted the move. 

Says Steve McKeever, GM/senior 
VP of A &R at Motown, "Everyone at 
Motown is extremely excited about 
Queen Latifah becoming a member of 
our family. Our goal is to take her to 
the platinum level, and `Black Reign' is 
worthy of that award -it's her best 
yet." 

Motown, known for its "artist pack- 
aging," has no plans for changing 
Queen Latifah's image. "There are no 
corporate image changes necessary," 
McKeever says. "She is who she is, and 
we want to help Queen Latifah show 
who she is. 

"This album reflects growth and 
makes some pretty dramatic personal 
statements," he adds. 

Latifah agrees. "This album is a lit- 
tle different," she says. "I am sure that 
people have noticed changes in my per- 
sonality, and I wanted people to under- 
stand where I am coming from in my 
personal life." She's referring in part to 
the death of her brother in a motorcy- 
cle accident last spring. That tragedy 
is reflected in the album's final cut, 
"Winki's Theme," a dedication to her 
brother. 

McKeever says the album took about 

a year to make, and was pretty much 
completed by the time Latifah signed 
with the label. According to McKeever, 
the deal wasn't laborious. When he 
found out that Latifah was available, he 
made his move. "I was already a super 
fan of Queen Latifah," he says. "But 
the thing that took me over the top was 
hearing `Black Reign.' " McKeever 
would not quote the dollar amount of 
the deal, but says it is designed to take 
advantage of Latifah's multimedia ca- 
pabilities. 

Talks already are under way with 
the Fox network to tie Latifah's music 
videos with her TV sitcom, "Living Sin- 
gle." The artist says establishing a re- 
lationship with Fox was one of the 
things she was most adamant about in 
striking the record deal. As CEO of 
Flavor Unit Records and Management, 
she comes to Motown as both artist and 
businesswoman. Doing film and other 
multimedia projects was "part of the 
concept of the deal," says Latifah. 

Why didn't this multi -talented busi- 
nesswoman sign herself to Flavor 
Unit? It's simple. Her label couldn't af- 
ford her. Flavor Unit was established 
in conjunction with Epic Records, and 
Latifah says the relationship is still be- 
ing worked out. 'We are still develop- 
ing this label with Epic, we haven't re- 
leased the artists that we signed yet, 
and won't until it's time. It would be 
foolish for me to put myself in a devel- 
opmental situation." 

With all that Queen Latifah is serv- 
ing up these days -new music, artist 
management, TV, and film projects, 
McKeever is certain of her commit- 
ment to her music career. "Of all the 
things she does, I think music comes 
first," says McKeever. 

Other highlights on "Black Reign" 
include an `old school" reunion featur- 
ing Kurtis Blow and Heavy D. on "If 
It Ain't Rough." Another cut, "Week - 

(Continued on page 28) 

Hall Grooves On Guy -Era 
Sounds On New Silas Set 

BY HAVELOCK NELSON 

NEW YORK -With "Get A Little 
Freaky," the initial single from his Si- 

las/MCA solo set 
"The Truth," 
Aaron Hall at- 
tempted to resur- 
rect the "Nasty 
Man" persona 
from his tenure in 
recording act Guy. 
"We thought it 
would be a good 
idea for him to do 

so," says Silas president/CEO Louil Si- 
las. "Unfortunately, radio did not fully 
embrace that song; we got about 80% 
of all [urban] stations on it." 

Admitting it was a misstep to release 
that fast track first, Silas is planning to 
move forward with a second, slower 
spinoff from "The Truth." The ballad 

HALL 

"Let's Make Love" is due to hit radio 
Dec. 7. 

In Guy, Hall made his mark spread- 
ing rough, throaty verses over raw 
Teddy Riley swing beats. Among the 
hits by that now -defunct R &B crew - 
Hall's brother Damion was its third 
member -were "Groove Me," "Piece 
Of My Love," and "Let's Chill." After 
the group broke up, Silas, then an exec- 
utive with MCA, signed Hall to a re- 
cording deal. When Silas formed his 
own label, he was able to bring Hall 
and others along. 

In coordinating the Hall project, Si- 
las says he `wanted some connection 
with Guy's sound," but "also wanted to 
create Aaron's own niche." He adds, "A 
lot of the major producers, such as L.A. 
& Babyface and Jimmy Jam & Terry 
Lewis, have a sound that's so distinc- 
tive, we thought it would be more of an 

(Continued on page 28) 
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50 39 30 7 DE LA SOUL TOMMY BOY 1063 (10.98/16.98) BUHLOONE MIND STATE 9 

51 61 52 35 BLOODS & CRIPS DANGEROUS/PUMP 19138' /QUALITY (9.98/13.98) BANGIN ON WAX 18 

52 48 38 8 PRINCE PAISLEY PARK 45431/WARNER BROS. (12.98/17.98) THE HITS 1 14 

1 1 - 2 

* * * No. 1 * * * 
TOO SHORT JIVE 41526* (10.98/15.98) 2 weeks at No. 1 GET IN WHERE YOU FIT IN 1 

53 49 40 8 THE ISLET BROTHERS ELEKTRA61538 (12.98/1698) LIVE! 34 

54 52 39 4 JAZZY JEFF & FRESH PRINCE JIVE 41489` (1098/1598) CODE RED 39 
2 2 1 4 EAZY -E RUTHLESS 5503` /RELATIVITY (7.98/11.98) IS ON (DR. DRE 187ÚM) KILLA 1 

55 59 45 24 SOUNDTRACK JIVE 41509 (1098/15.98) MENACE II SOCIETY 1 O 3 3 17 TONI BRAXTON LAFACE 2-6007/ARISTA (9.98/15.98) TONI BRAXTON 1 

56 43 29 5 DIGITAL UNDERGROUND TOMMY Boy 1080 (10.98/16.98) THE BODY -HAT SYNDROME 16 
4 4 - 2 TEVIN CAMPBELL QWEST 45388/WARNER BROS. (10.98/16.981 I'M READY 4 

57 51 49 15 THE O'JAYS EMI 89740` /ERG (1098 /1598) HEARTBREAKER 7 

ED 6 4 4 

***GREATEST GAINER * * * 
XSCAPE s,0 so DEF 57107`/COLUMBIA I9 98 EOil5.98) HUMMIN' COMIN' AT'CHA 3 

58 63 55 14 BUJU BANTON MERCURY 518013` (9.98 EQ/13.98) VOICE OF JAMAICA 29 

59 56 56 5 MINT CONDITION PERSPECTIVE 9005/Á&M (9.98/1398) FROM THE MINT FACTORY 53 

© MEW 1 

***HOT SHOT DEBUT*** 
DRS CAPITOL 81445 (9.98/13.981 GANGSTA LEAN 6 

60 58 50 8 PRINCE PAISLEY PARK 45435/WARNER BROS. (12.98/17.98) THE HITS 2 23 

61 60 63 51 SILK KEIA 61394 /ELEKTRA (10.98/15.98) LOSE CONTROL 1 

1 1 6 12 BABYFACE EPIC 53558' (10.98 EQ/15.98) FOR THE COOL IN YOU 2 
62 65 57 28 MC BREED WRAP 8120/ICHIBAN (9.98/16.98) THE NEW BREED 16 

8 5 2 3 ERICK SERMON RAUCHAOS 57460' /COLUMBIA (9.98 EQ/15.98) NO PRESSURE 2 
45 44 14 WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TO BE 24 63 

10 7 10 MARIAN CAREY 2 COLUMBIA 53205* (10.98 E(Ú16.98) MUSIC BOX 1 

64 62 54 11 ILLEGAL ROWDY 37002' /ÁR)57Á (9.98/15.98) THE UNTOLD TRUTH 19 
10 11 - 2 SHAQUILLE O'NEAL JIVE 41529` (10.98/15.98) SHAQ DIESEL 10 

65 64 53 20 BELL BIV DEVOE MCA 10682 (1098/15.981 HOOTIE MACK 6 
11 9 - 2 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.981 ALL THE GREATEST HITS 9 66 53 58 14 OLETA ADAMS FONTANA 514965/MERCURY (10.98 EQ/15.98) EVOLUTION 20 
12 8 5 7 SPICE 1 JIVE 41513 (9.98/15.98) 187 HE WROTE 1 0 67 66 51 JADE GIANT /REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 
13 12 8 20 TONY! TONI! TONE! WING 514933 /MERCURY (10.98 EQ/15.98) SONS OF SOUL 3 68 70 81 100 MICHAEL JACKSON 5 EPIC 45400` (1098 EQ/15981 DANGEROUS 1 

14 13 10 38 2PAC INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z 4 69 68 60 24 BOSS RAUCHAOS 52903' /COLUMBIA (9.98 EQ/15.981 BORN GANGSTAZ 3 

15 14 9 25 JANET JACKSON 3 VIRGIN 87825 (10.98/16.981 JANET. 1 70 73 77 11 STANLEY CLARKE EPIC 47489 (10.98 EO/15.98) EAST RIVER DRIVE 54 
16 15 13 4 SALT -N -PEPA NEXT PLATEAU /LONDON 828392'/PLG (10.98/15.98) VERY NECESSARY 13 

11 66 64 21 INNER CIRCLE BIG BEAT /ATLANTIC 92261/AG (998/15.98) BAD BOYS 41 
11 16 12 31 INTRO ATLANTIC 82463/AG (998/15.981 INTRO 11 

72 71 62 20 MC LYTE FIRST PRIORITY 92230/AG (10.98/15.98) AIN'T NO OTHER 16 
18 18 11 13 SCARFACE RAP -A -LOT 53861" /PRIORITY (10.98/15.98) THE WORLD IS YOURS 1 73 81 71 13 DMG RAP -A -LOT 53862/PRIORITY (9.98/1598) RIGORMORTIZ 40 
19 19 15 11 MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.98/15.98) BACK TO BASICS 3 

14 
' 

75 70 35 GETO BOYS RAP -A -LOT 57191` /PRIORITY (10.9$15.98) TILL DEATH DO US PART 1 

20 17 16 7 MARTIN LAWRENCE EASTWEST 92289 (10.98/15.98) TALKIN' SHIT 10 

75 96 89 31 

***PACESETTER*** 
H -TOWN LUKE 126` (9.98/16.98) FEVER FOR DA FLAVOR 1 

21 20 14 6 AARON HALL MCA 10810 (9.98/15.981 THE TRUTH 7 

22 21 17 6 KRS -ONE JIVE 41517` (9.98/15.98) RETURN OF THE BOOM BAP 5 
16 74 68 52 ICE CUBE PRIORITY 57185* (1098/15.98) THE PREDATOR 1 

23 22 18 16 CYPRESS HILL RUFFHOUSE 53931` /COLUMBIA (10.98 EQ/15.98) BLACK SUNDAY 1 0 92 83 10 JADE GIANT 24520 REPRISE (7.98/11.981 BET'S LISTENING PARTY STARRING JADE 67 
24 25 25 47 DR. DRE 3 DEATH ROW /INTERSCOPE 57128 */PRIORITY (10.9845.981 THE CHRONIC 1 

78 76 73 46 SHAT GASOLINE ALLEY 10762' /MCA (9.98/1598) IF I EVER FALL IN LOVE 3 
25 24 19 5 TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 13 

79 80 74 16 TAG TEAM LIFE 78000 /BELLMARK (9.98/1498) WHOOMP! (THERE IT IS) 28 
26 26 24 54 SWV 2 RCA 66074 (9.98/13.98) IT'S ABOUT TIME 2 

80 79 76 21 TINA TURNER WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) VIRGIN 88189 (10.9$/15.98) 8 
27 23 - 2 HI -FIVE JIVE 41528 (10.98/15.981 FAITHFUL 23 

81 72 61 33 LEVERT ATLANTIC 82462/AG (10.98/15.98) FOR REAL THO' 5 28 32 22 6 E -40 SIC WID IT 340 (8.98/11.98) THE MAIL MAN 13 

8Z 99 86 6 MAC MALL YOUNG BLACK BROTHA 2022/ILC (9.98/13.98) ILLEGAL BUSINESS? 82 29 27 20 12 JOE MERCURY 518016 (9.98 EQ/15.98) EVERYTHING 16 

83 69 59 11 THA ALKAHOLIKS LOUD 66280' /RCA (9.98/15.98) 21 & OVER 23 30 29 28 7 KEITH WASHINGTON QWEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE IT EASY 15 

$4 98 2 SHABBA RANKS EPIC 57203* (9.98 EQ/15.98) ROUGH & READY- VOLUME II 84 31 31 26 14 KRIS KROSS RUFFHOUSE 57278' COLUMBIA (10.98 E0/15.98) DA BOMB 2 

85 83 78 18 ROBIN S. BIG BEAT /ATLANTIC 82509/AG (9.98 15.98) SHOW ME LOVE 37 32 36 34 23 LUTHER VANDROSS LV 53231/EPIC (10.98 E0/16.98) NEVER LET ME GO 3 

86 NEW 1 
BR OOK OWN/ SLAND 518203/PLG (9.98/13.98) YOU CAN BE A DADDY, BUT NEVER DADDY -0 86 33 33 27 7 EN VOGUE EASTWEST 92296 (8.98/12.98) RUNAWAY LOVE 16 

87 85 79 19 UNV MAVERICK/SIRE 45287/WARNER BROS. (9.98/15.98) SOMETHING'S GOIN' ON 7 34 35 31 53 SADE 2 EPIC 53178 (10.98 E0/16.98) LOVE DELUXE 2 

88 78 82 25 GURU CHRYSALIS 21998` /ERG (10.98/15.98) JAllMATAZZ VOLUME 1 15 35 34 48 4 BLACK MOON WRECK 2002`/NERVOUS (9.98/15.98) ENTA DA STAGE 34 

89 90 69 19 SOUNDTRACK EPIC SOUNDTRAX 57131 /EPIC (10.98 EQ/16.98) POETIC JUSTICE 3 36 42 42 51 KENNY G 5 ARISTA 18646 (10.98/15.98) BREATHLESS 2 

90 86 67 11 POISON CLAN LUKE 202 (9.98/14.98) RUFFTOWN BEHAVIOR 12 37 38 35 12 FOURPLAY WARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS 15 

38 30 21 4 LEADERS OF THE NEW SCHOOL ELEKTRA 61382* (10.98/15.98) T.I.M.E. 15 9I RE -ENTRY 5 
BROTHA LYNCH HUNG 

24 DEEP BLACK MARKET 24 (6.98/9.981 91 

39 46 37 51 SOUNDTRACK 1O ARISTA 18699' (10.98/15.98) THE BODYGUARD 1 

9Z RE -ENTRY 5 HI -C 
SWING'N SKANLESS 3011/TOMMY BOY (10.98/16.981 63 

40 37 33 6 SOULS OF MISCHIEF JIVE 41514' (9.98/15.98) 93 'TIL INFINITY 17 
93 89 92 57 CHANTS MOORE SILAS 10605` /MCA (9.98/15.98) PRECIOUS 20 

41 28 23 & EARTH, WIND & FIRE REPRISE 45274 (10.9815.98) MILLENNIUM 8 
94 84 80 20 YO -YO EASTWEST 92252/AG (10.98/15.98) YOU BETTER ASK SOMEBODY 21 42 57 47 12 EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN' OUT HARD 41 
95 RE -ENTRY 37 

REGINA BELLE 
COLUMBIA 48826 (10.98 EQ/15.98) PASSION 13 CI 54 65 6 COMING OF AGE 20011064 (998/1598) COMING OF AGE 43 

96 87 85 16 GEORGE HOWARD GRP 9724 (9.99/15.98) WHEN SUMMER COMES 32 ® 55 51 5 BOYZ II MEN MOTOWN 6365 (10.98/15.981 CHRISTMAS INTERPRETATIONS 44 
97 77 84 20 GEORGE BENSON WARNER BROS. 26685 (10.98/15.98) LOVE REMEMBERS 50 45 41 36 4 GEORGE CLINTON HEY MAN...SMELL MY FINGER PAIOR PARKINTON ARNFR EROS (1098/1598) 31 

98 94 99 34 95 SOUTH WRAP 8117 / ICHIRAN (9.98/15.98) QUAD CITY KNOCK 20 46 40 43 22 JOHNNY GILL MOTOWN 6355 (10.98/15.98) PROVOCATIVE 4 

99 91 - 2 RONNY JORDAN 4TH & BROADWAY 444060 (9.98/13.98) QUIET REVOLUTION 91 47 47 46 70 BRIAN MCKNIGHT MERCURY 848605 (10.98 60/15.98) BRIAN MCKNIGHT 17 

® - RE-ENTRY 3 TOTALLY INSANE 
GOIN' INSANE IN -A- MINUTE 8500 (9.98/14.98) 87 48 44 32 8 PRINCE PAISLEY PARK 45440/WARNER BROS. (39.98/49.98) THE HITS/THE B -SIDES 6 Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. `Asterisk indicates LP is available. 

Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc. 
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RECORD 
RETAILING 

RETAILING 
DIRECTORY 
MUSIC, VIDEO DEALERS 

HEADQUARTERS 

DIRECTORY 
NOW AVAILABLE! 

If you service record retailers or sell them your products - this is the directory 
for you! The 1993 Record Retailing Directory is the only, complete, fully up -to- 
date listing of full line record stores - featuring major chains and independents. 
This all- important 3rd edition is a must - containing hundreds of new listings 
plus updates on over 60% of prior listings. With so many changes in the market- 
place this past year, the 1993 RRD is an essential sales tool. Order now at last 
year's price - just $99! (plus shipping & handling, $8 for international orders). 
To order your copy call 1- 800 -344 -7119 or 1 -908- 363 -4156. 
Or send check or money order with this ad to: BILLBOARD DIRECTORIES, 
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi- 
dents please add applicable sales tax.) 

Order bulk copies for your entire staff and marketing team- call for special rates! 
B DR DO106 
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Eagerly awaited by the industry - 
The 1994 International Talent & Touring 

Directory is here! 

"The Billboard International Talent & Touring Director is an invaluable resource - 
we use it all thé time, and our job would be much harder without it." 

Michael Shore Managing Editor, MTV News. 

"The Billboard Intemational Talent & Touring Director is a lifesaver! Year -to -date, I have 

booked over 150 room nights thanks to your directory. This is a must in sales offices." 

Caro! A. Lobaito, Dire^tor of Sales, Days Inn Santa Rosa. 

The 1994 International Talent & Touring Directory puts s global network of talent and 

touring professionals in the palm of your hand. Getting 'ou the information you need 

to do business -fast! 

The brand new 1994 edition features: *4,000 agents and managers *7,500 artists *sound & 

lighting services *venues *clubs *hotels *instrument renmis *staging and special effects 

*security services *charter transportation *PLUS merchandisers are now included for the 

very first time! 

If you're a player in the talent and touring industry you're not doing business without it! 

Order your copy today! 
Order multiple copies for your entire staff! 

YES! Please send me Billboard's 1994 Interational Taleit & Touring Directory. I am 

enclosing $75 per copy plus $4 shipping & handling ($10 for international orders. NY, NJ, 

CA, TN, MA, IL, PA & DC residents plea add applicable sales tax). 

# of copies Check enclosed 'or $ 

Charge $ to my Amex Visa Master Card 

Card # 3xp. Date 

Signature (required) 

Cardholder (please print) 

Name 

Company 

Address 

City. State, Zip 

Please note: Orders are payable in U.S. funds drawn on E U.S. bank only. All sales are final. 
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AARON HALL 
wont, u ued from page 26) 

album of their style. They wouldn't 
have created one for Aaron as much. 
That's why we got the group of produc- 
ers that we did." 

The sonic architects on board for 
"The Truth" were Gregory Chauthen, 
Vasal Benford, Hank Shocklee & Gary 
G -Wiz, Lani Stewart, and Hall himself. 
'We wanted more of an influence from 
Hank, but because of his workload, we 
weren't able to [get it]." Shocklee pro- 
duced "Don't Be Afraid," Hall's hit 
from the "House Party II" motion pic- 
ture soundtrack; it appears on "The 
Truth" in a "Jazz U Up" remix. 

Silas says the resulting album show- 
cases Hall's gospel slickness better 
than Guy did. "Since nobody produces 
like Teddy, we sacrificed some of the 
rawness for more of a smooth sound. 
But we were hopeful that people were 
in love not only with Teddy's music, but 
with Aaron's vocal delivery." 

To market "The Truth," Silas says, 
"we looked at the markets where Guy 
made the most noise -New York, Los 
Angeles, the Dallas area, and parts of 
the Southwest. We decided it would be 
smart to concentrate a lot of our efforts 
in those places." 

Silas says the label set Hall up like 
a rap artist. 'We put snipes in the ma- 
jor markets, and did a heavy street 
campaign that was built around the re- 
lease date of the album, which was 
Sept. 28." 

Some of the label's promotional 
plans fell through, Silas says. "There 
was supposed to be a heavy initial video 
campaign. However, because we were 
unable to shoot the clip when we 
wanted to, we had to drop arrange- 
ments for parties in a few cities -we 
did one in New York -and an attack at 
record pools." 

Currently, Hall is on a promotional 
tour of mom -and -pop retail outlets and 
local video programs, and he also is do- 
ing press and television appearances. 
'We're getting him out there and basi- 
cally treating him like a new artist," 
says Silas. "But because of his prior 
connection with Guy, Hall is able to get 
into places a new artist won't necessar- 
ily get." Those places include "Soul 
Train" and "The Arsenio Hall Show." 

According to Silas, "The Truth" has 
shipped more than 250,000 units. 
"We're doing about 20,000 a week," 
says Silas. He's confident Hall will hit 
many higher levels from here on in. "I 
think we're getting into what Aaron 
Hall is really about now," he says. 
"And I think the releases from here on 
will be ballads and `raids.' They have al- 
ways been what put the spotlight on 
Aaron Hall. It's what he does best." 

QUEEN LATIFAH 
(Continued from page 26) 

end Love," features reggae toaster 
Tony Rebel, with Latifah strictly on vo- 
cals. It's a groove that dips back into 
that old Motown sound with a Queen 
Latifah flavor. 

Latifah's storytelling ability comes 
across in a sing -song, fun, and funky 
way with "I Can't Understand." It's 
heavy on backup vocals, with jazz riffs 
and "in yo' face" bass. 

"I know this album is more consis- 
tent than any other album," says Lati- 
fah. "I think it's phat ... the listeners 
will have to decide just how phat it is." 

TERRI ROSSI'S 

SECTION 

JUST THE FACTS, MA'AM: The top 10 on the Hot R &B Singles chart holds 
few surprises this week. "Gangsta Lean" by DRS (Capitol) remains at No. 
1. Airplay points increase 14 %, and the tune ranks top five in airplay at 25 
stations. It is No. 1 at 14 others, including WZAK Cleveland; WCKX Rich- 
mond, Va.; and WQMG Greensboro, N.C. "Can We Talk" by Tevin Campbell 
(Qwest) is up 11% in total points. Sales points increase 15 %, and radio points 
jump 8 %. The single ranks top five in airplay at 28 stations and is No. 1 at 
10 others, including WLWZ Greenville, S.C.; WJBT Jacksonville, Fla.; and 
WJLB Detroit. "Shoop" by Salt -N -Pepa advances 6-4, gaining 11% overall; 
radio points increase 15 %. (It moves up 15 -10 on the airplay -only chart.) 
"Shoop" has top five rotation at 13 stations, including KMJQ Houston, WBLS 
New York, and KKDA -FM Dallas. PLG has managed to stave off the "Whatta 
Man" airplay so that it may be released as a single in the future. "Never Keep- 
ing Secrets" by Babyface (Epic) ranks top five at 16 stations, and it is No. 
1 in airplay at 7 others, including WXYV Baltimore; WJHM Orlando, Fla.; 
and KJLH Los Angeles. Sales points increase nearly 16 %. "Sex Me" by R. 
Kelly (Jive) breaks into the top 10 on the chart. Combined points place the 
single at No. 8; it ranks No. 3 in sales, but only No. 24 in airplay. (On the 
airplay -only chart, it is pushed back despite point gains.) It ranks top five at 
WJJBT, WKKV Milwaukee, KJMZ Dallas, and WPEG Charlotte, N.C. 

B UL LET AGAIN: "Come Inside" by Intro (Atlantic) makes significant air- 
play point increases, gaining 16 %, and regains its bullet. It is No. 1 in airplay 
at WILD Boston and is in the top five at 13 other stations, including WXYV 
Baltimore, WJLB Detroit, WGCI Chicago, and WKYS Washington, D.C. 
"Breathe Again" by Toni Braxton (LaFace) falls back a notch, 5-4, due in 
part to a slight decrease in BDS points. Look for a strong rebound next week. 
The new mix will register, and Braxton is likely to shake up the top five. 

POWER PICKS: "Freakit" by Das EFX (EastWest) earns Power Pick/Sales 
honors with a 59% increase in sales points. It is propelled up the chart 36- 
24. Its most significant airplay is registered at WLWZ Greenville, S.C., and 
WOWI Norfolk, Va. Power Pick/Airplay kudos go to `The Morning After" by 
Maze featuring Frankie Beverly (Warner Bros.). Airplay points increase 
68 %, and it moves up the Hot R &B Airplay chart 72-40. It ranks top five in 
airplay points at KQXL Baton Rouge, La.; WWIN Baltimore; and WMMJ 
Washington, D.C. 

BIG WINNERS: "Keep Ya Head Up" by 2Pac (Interscope) either benefits 
from or survives his controversy; at any rate, the single increases 53% in total 
points. It is No. 1 in airplay at WBLS New Yrrk. It ranks top five at four 
other stations. Freddie Jackson's move to RCA seems to have invigorated 
his music career. "Make Love Easy" zooms 68-38, with the second -largest per- 
centage increase in total points (65 %) on the chart this week. 

JIVE TALKIN': Current releases by six artists on the Jive label are bulleted 
on the Hot R &B Singles chart this week. R. Kelly, Hi -Five, Shaquille O'Neal, 
A Tribe Called Quest, and Souls Of Mischief all make impressive gains in 
both sales and airplay. Too Short is not one to be left out. His album, "Get 
In Where You Fit In," holds at No. 1 on the Top R &B Albums chart for the 
second week. And check the Hot 100, where Jive has five bulleted records. 
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TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

1 5 4 JJUDY HAD A BOYFRIEND 14 15 11 STOP, LOOK )a LISTEN 

2 8 4 YOU TOLD ME 
MOTIF (PAYDAY /LONDON /PLG) 

15 14 3 KHADUAH 
DIRT NATION (ZOO) 

3 6 4 
TO 

ON 
CONTNUED... (EASTWEST) BE 

16 22 2 
ART MADISON 

4 9 3 BACK TO YOU 
JOMANDA (BIG BEAT /ATLANTIC) 

17 - 1 LET IT SNOW 
BOYZ II MEN (MOTOWN) 

5 12 3 DUNKIE 
GAUGE 

18 1 
PPOSRNE K (ISLAND /PLG) 

6 3 7 THINK 
FEATURIINNG LYN COLLINS) (EPIC) 

19 18 4 PROGRESS 
C AAOSECOLLUMBIA) 

7 - 1 SPEND THE NIGHT 
EARTH. WIND d FIRE (REPRISE) 

20 20 3 BANG BANG BOOGIE 
DBG'Z (BUST IT) 

8 24 2 HUMP WIT' IT 
95 SOUTH ( WRAP /ICHIBAN) 

21 23 2 JUST A MATTER OF TIME 
IENE WILLIAMS (PENDULUM /ERG) 

9 10 2 HOW MANY EMCEE'S 
BLACK MOON (WRECK/NERVOUS) 

22 - 1 WATCH THE SOUND 
FAT JOE (VIOLATOR /RELATNnY) 

10 - 1 BORN IN THE GHETTO 
FUNKY POETS (550 MUSIC) 

23 - 9 WHY MUST WE WAIT... 
TINA TURNER (VIRGIN) 

11 13 2 YOU'LL 
NEVER 

FIND ANOTHER 24 11 7 COME ANND WITH ME 

12 16 3 TURNING ME ON 
KONCRETE LEVEL (POCKETOWN) 

25 17 3 A-TOWN DROP 
A.TOWN PLAYER'S (LIFE /ELLMARK) 

13 - 1 COME CLEAN 
JERU THE DAMAJA (LONDON /PLG) 

Bubbling Under lists the top 25 singles under No. 100 
which have no yet charted. 
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Rahzel Brings The Noise To Bond St.; 
Stylish Tommy Boy Steps On To Runway 
I'M FEELING a trifle ebullient today. 
I went to Boom, a special showcase 
night at New York's 6 Bond Street 
Nov. 3, to see Rahzel, who calls himself 
"The Godfather Of Noise." Everyone 
should experience his fascinating 
rhythms. My man is skilled in the art 
of building something out of nothing. 
Using just his lips, cheeks, gums, and 
Adam's apple, he recreated with amaz- 
ing accuracy and detail tracks from the 
magic mixing desks of Pete Rock, 
Arthur Baker, Specialist, and others. 

Among his blends: rattling percus- 
sion atop parabolic dub effects and 
Toytown sounds, and extended electro 
noodlings with an undercurrent of 
turntable backspinning, falsetto sing- 
ing, and boom -bap basslines. He per- 
formed interpretations of Afrika Bam- 
baataa & Soul Sonic Force's "Planet 
Rock," Pete Rock & C.L. Smooth's 
"The Creator," and Stetsasonic's 
"Sally," among other songs. 

Besides mesmerizing the crowd with 
his own set, Rahzel backed up the 
young poets Sha -Key, Dasez, and Su- 
pernatural. Another performer, Ja- 
siri, kicked his verbals without accom- 
paniment. He mostly didn't even use a 
microphone. He began, "I curse a lot to 
show that I mean what the fuck I say." 
And his locomotive verses about dys- 
functional families, empowerment, and 
more made members of the crowd roar 
and scream. 

WHILE THE MAJOR New York 
designers previewed their spring '94 
fashions at Bryant Park, Tommy Boy 
Records presented its new line of 
clothing Nov. 1 at the stylish Supper 
Club restaurant in New York. Set to 
hard -hitting beats of new- and old - 
school rap, the presentation had the 
energy of a major design -house show 
and featured women's gear by Laura 
Whitcomb, owner of the design firm 

Label, and menswear designed by 
Tommy Boy director of rap marketing 
Albee and Ben Ruhe of Headhunters 
Massive. 

Whitcomb's designs, including funky 
T- shirts, lycra- tricot dresses, and 
hooded shirts for women, will be re- 
tailed under the brand name "Label 
For Tommy Boy." The menswear fea- 
tured baggy denim pants and thick, 
down -filled vests. 

The clothing line is just the begin- 
ning of Tommy Boy's development as 
a total lifestyle company. Look for the 
label to branch out into movies and tel- 
evision in the future. 

by Havelock Nelson 

IT'S A DEMO: Tanganyika, who ap- 
peared in the excellent HBO feature 
film "Strapped," is trying her hand at 
rapping. She has a fast flow and a demo 
tape that contains two house -flavored 
jams ( "Step To The Rhythm" and the 
safe -sex song "Can't Hurry Love ") and 
one hip -hop track ( "This Jam Is 
Funky ") ... 3X Dope is close to being 
sprung from Arista Records, where 
the group recorded two underrated al- 
bums. They have a demo of bounce and 
sway that's making the rounds. Over 
swift and rugged tracks (incorporating 
jazz, blues, funk, and rock samples) 
from the mind of Chuck Nice, rapper 
EST drops provocative and evocative 
hardcore lyrics without glorifying half - 
butted notions of gangsterism ... Re- 
sponding to some of the knucklehead 
incidents taking place in urban centers 

across the land is Gasoline Alley/MCA 
rap duo J.G. The Chicago -based group 
of Leon "Jam" Collier and Shaun 
"Godfather" Lance just dropped the 
track "Put Down The Guns." They will 
donate all their U.S. royalties from 
sales of the single to the United Negro 
College Fund. In a letter to UNCF, 
J.G. said, "Everyday language has 
taken on the sound of gunfire. Kids are 
beginning to think that a person with 
a gun has power, when we clearly know 
that education is power" ... To launch 
its third album, "Midnight Maraud- 
ers," A Tribe Called Quest made a 
midnight in -store appearance Nov. 8 at 
Tower Records' downtown Manhattan 
store. The self -produced set's first sin- 
gle, "Award Tour," features Trugoy 
The Dove from De La Soul . Coolio, 
formerly of WC & the Mad Circle, has 
a single out on Tommy Boy titled 
"County Line." The track is about 
hangin' in the welfare office, ready to 
pull a scam on the man. It's cool, 
spongy reality rap of another kind ... 
The Original Spinderella is perform 
ing 15- minute mixed segments for the 
syndicated radio program "Rap It Up." 
Starting next month, the former Salt - 
N -Pepa DJ will headline her own 
weekly show, "The 0's Mad Flava Hip - 
Hop Jam" ... With pounding, nasty, 
and slimy beats by producer DJ Pre- 
mier, "Come Clean" (Payday/PLG) by 
Jeru The Damaja is a track that will 
explode in listeners' ears like fireworks 
on the Fourth of July. With his steady, 
drunken flow, this hardcore stylist says 
at one point, "My style's more fatal 
than second -hand smoke/Don't pro- 
voke the wrath of this rhyme inven- 
tor /'Cause I blow up spots like the 
World Trade Center." 

Assistance in preparing this column 
was provided by Lauren Coleman. 

ARTIST DEVELOPMENTS 
(Co91tlnuedjrollt page 26) 

The beat -driven first single, 
"Come Baby Come," is full of the 
barrio's macho swagger ( "I slam 
the door /When I come into the 
bedroom/Cause I'm the king of the 
castle "). Released Sept. 13, the 
track has seen strong support from 
crossover radio, and is making 
headway into urban and top 40 
formats. Hip -hop and dance mix 
shows also have been a driving 
force. "Hot 97 in New York has 
been absolutely critical in helping 
to break this record," says Tommy 
Boy president Monica Lynch. "At 
one point, [the single] was up to 67 
plays a week." 

The video for "Come Baby 
Come" is shaping to be a potent 
marketing tool as well. The Hype - 
directed clip has been featured on 
The Box for the past four months, 
has just been added to MTV, and is 
also starting to get airplay on BET. 
Although a package tour is being 
discussed, national club 
appearances will continue. K7's 
energetic stage show has been well 
received, appealing equally to male 

and female clubgoers. 
A product of New York's 

Spanish Harlem, K7 (whose real 
name is Kayel) 
grew up on a 
steady diet of 
radio soul and 
his parents' 
Carole King and 
Melba Moore 
records. As a 
teenager, he 

K7 became an avid 
hip -hop fan; he 

cites Afrika Bambaataa and Cold 
Crush as early favorites. He 
started hanging out at the Tommy 
Boy offices at age 13, always 
keeping up with musical trends. 
This led to membership in the 
popular group TKA -also on 
Tommy Boy -which specialized in 
youth- oriented Latin dance music. 
The K7 moniker comes from the 
almost seven years that it took to 
become a solo artist. 

The energy of the barrio can be 
felt throughout the 10 tracks on 
"Swing Batta Swing" -nine of 

which were penned by the artist. 
His initial inspiration for lyrics was 
heartbreak from an unspecified 
number of relationships. He then 
started writing about everyday 
occurrences while hanging out with 
his friends. The frank sexuality of 
"Hotel Motel" does not get lost in 
its uptempo beats ( "Hotel Motel/If 
you don't tell /I won't tell "). "Let's 
Bang" is his studied observation of 
how guys act toward girls when 
they go to a club, while "Body 
Rock" has a driving, percussive 
vibe that is sure to make it a 
dancefloor staple. 

The more rap- oriented tracks on 
"Swing Batta Swing" reveal K7's 
brand of hip -hop to have more of a 
dance flavor. "As an art form, [hip - 
hop] was always meant to be more 
danceable," he says. Lynch agrees, 
referring to the project as "catchy 
dance -pop music, but with hip -hop 
production techniques." The music, 
the artist feels, should make you 
have fun, but also be able to make 
you think and move you 
emotionally. DJ MARIUS 

Paper, Gold, and Platinum. Next Plateau /FFRR rap artist Paperboy, right, and 
Next Plateau president Eddie O'Loughlin celebrate the gold certification of 
Paperboy's debut album, "The Nine Yards," which features the platinum single 
"Ditty." 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE -STOP SALES REPORTS. 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABE ) 

0 4 7 5 

* * * No. 1 * * * 
SHOOP SALT -N -PEPA 
(C) (T) (X) NEXT PLATEAU) ONDON 857 314 /PLG I week at No. 1 

2 2 2 10 SHIFFTEE ONYX 
(C) (M) (T) (X) RAUCHAOS 77163 /COLUMBIA 

3 3 4 7 LET ME RIDE DR. DRE 
(CI DEATH ROW /INTERSCOPE 57128/ATLANTIC 

4 1 3 7 
STAY REAL ERICK SERMON 
(CI (M) (T) RAUCHAOS 77140 /COLUMBIA 

5 6 6 7 
OUTTA HERE KRS -ONE 
(CI (T) (X) JIVE 42147 

6) 9 13 5 
YOUNG GIRL BLUEZ BIZ MARKIE 
(C) COLD CHILLIN' 18396/WARNER BROS. 

10 NEW 1 
REAL MUTHAPHUCKKIN G'S EAZY -E 
(C) (T) RUTHLESS 5508/RELATIVITY 

8 7 8 7 
PAINT THE WHITE HOUSE BLACK GEORGE CLINTON 
(C) PAISLEY PARK 18382/WARNER BROS. 

9 10 14 6 
NUTIN' TA LOSE DRED SCOTT 
ICI (T) TUFF BREAK 3701 /A &M 

10 19 28 3 I'M REAL KRIS KROSS 
ICI (M) (T) (X) RUFFHOUSE 77236 /COLUMBIA 

11 8 10 10 MAKE ROOM THA ALKAHOLIKS 
(C) (DI (T) LOUD 62579/RCA 

12 5 1 9 WHAT'S NEXT? LEADERS OF THE NEW SCHOOL 
(M) (T) ELEKTRA 66309 

1$ 20 27 3 (I KNOW I GOT) SKILLZ SHAQUILLE O'NEAL 
(C) (T) (X) JIVE 42177 

14 13 11 8 DON'T SLEEP ON A HIZZO POISON CLAN 
(M) (T) LUKE 470* 

15 11 15 6 93 'TIL INFINITY SOULS OF MISCHIEF 
(C) (T) JIVE 42157 

1ló 27 - 2 AWARD TOUR A TRIBE CALLED QUEST 
IC) (T) (X) JIVE 42187 

17 18 23 4 WILD BROOKLYN BANDITS BLACK MADDNESS 
(C) (T) SELECT 25025 

IS 22 - 2 BROOKLYN BOUNCE DADDY -O 
(C) (T) BROOKTOWN /ISLAND 862 684 /PLG 

19 21 29 3 SKINNY DIP (GOT IT GOIN' ON) ED O.G & DA BULLDOGS 
(C) (T) CHEMISTRY 862 652 /MERCURY 

20 24 30 10 METHOD MAN WU -TANG CLAN 
(C) (T) LOUD 62544/RCA 

I NEW' 1 
FREAKIT DAS EFX 
(C) (M) (T) EASTWEST 98341 

22 23 24 4 THAT'S HOW IT IS CASUAL 
ICI (T) JIVE 42131 

YS NEW 10, 
1 

KEEP YA HEAD UP 2PAC 
(C) INTERSCOPE 98345 /ATLANTIC 0 NEW op. 

1 
STAND BY YOUR MAN L.L. COOL J 
(M) (T) (X) DEF JAM /RAL 77098' /COLUMBIA 

25 NEW 1 
69 FATHER 
(M) (T) (X) UPTOWN 54751' /MCA 

26 30 - 2 I'M A PLAYER TOO SHORT 
(C) (M) (T) JIVE 45152 

27 28 - 2 WRITTEN ON YA KITTEN NAUGHTY BY NATURE 
(M) IT) (X) TOMMY BOY 583* 

28 15 18 5 
GOT IT LIKE THAT HI -C 
ICI (M) (T) SKANLESS 7125/TOMMY BOY 

29 14 16 5 WESTSIDE STORY YO -YO 
(M) (T) EASTWEST 96009* 

30 12 12 6 NICKEL BAGS DIGABLE PLANETS 
(C) PENDULUM 58072/ERG 

Records with the greatest sales gains this week. Videoclip availability. Recording Industry Association 
of America (RIM) certification or sales of 500,000 units. RIM certification for sales of 1 million units. 
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi -single; cassette single 
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi -single availability. 
(T) Vinyl maxi- single availability. (X) CD maxi -single availability. © 1993, Billboard /BPI Communications. 
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High School Tour Is `Reward' -ing For Melendez 
YOU HAVE NOT SEEN grass- 
roots promotion in action until 
you've seen Lisette Melendez 
work an auditorium filled with 
high -school kids. 

That scenario may not seem as 
glamorous as playing the coolest 
venue in town, but there was an ar- 
dor and energy rattling the walls 
of one New York City school on a 
recent weekday morning that 
we've rarely seen outside a sta- 
dium -sized rock gig. Melendez is 
about to wrap up a nationwide tour 
of schools called "Project Reward," 
a teen -geared program with an 
anti -drug, anti -violence, and pro - 
education message. Given the 
singer's tough background in New 
York's Spanish Harlem, there 
could not have been a more fitting 

LISETTE MELENDEZ 

way for the singer to mount her re- 
turn to the public eye after a two - 
year absence. 

"I want people to see that I'm 
still down to earth," she says. 
"There's nothing fake about me. 
This tour has given me the chance 
to go out there and remind kids 
that they can have success if they 
work hard. It makes me feel like 
I'm giving something back." 

Judging from the fervor that 
came from the audience that morn- 
ing, the vibe of warmth and re- 
spect is mutual. Melendez also is 
stomping in support of her wick- 
edly catchy new single, "Goody 
Goody," on Chaos /RAL /Fever 
Records. And while this Kendu 
production has been out for only a 
few weeks, those kids already 
knew the song well enough to 
chant and sing along. 

"It was very exciting to watch," 
says Johnny Coppola, director of 
promotion at Chaos. "[The tour] 
has been a good thing for her to do. 
Not only does it tell people that Li- 
sette Melendez is back with a great 
new record, but it also shows her 
as the role model that I think she 
is for kids. It's almost as if they see 
themselves in her." 

Listening to a sneak preview of 
her satisfying second album, "True 
To Life," which is due in stores in 
early January, we wonder if they 
will also be able to measure the im- 
pressive amount of creative 
growth and maturity she exhibits 
on sassy hip- hop -derived tunes like 
"Love Type Situation" and "How 

4ftÇ . 
TRAX 
by Larry Flick 

'Bout You." She is in strong voice, 
and is on the road to developing a 
distinctive phrasing style. One 
thing will be crystal clear: The 
freestyle sound of her 1991 hits 
"Together Forever" and "A Day In 
My Life Without You" is less dom- 
inant. 

Don't misunderstand- Melen- 
dez and producer /mentor Carlos 
Berrios are still a solid team, and 
are kicking that now -familiar new - 
school sound on rockin' ditties like 
"On Again, Off Again" and "My 
Warning" (you will gag on her de- 
mand for an apology from a 
mouthy lover). But promoting a 
versatile and durable image is the 
name of the game here -a wise 
move, given the tough commercial 
road that many of her contempo- 
raries are traveling. 

"Two years ago there were a lot 
of Latin singers, and no one had a 
real identity," she says. "It's 
tougher now, because I want to 
prove that there's more to me than 
the 'Together Forever' sound. I 
don't want the freestyle commu- 
nity to feel like I'm abandoning 
them -I'm not. But I like the idea 
of showing different parts of my 
personality, and my different 
tastes in music." 

To do that, Melendez also en- 
listed the talent of Tony Moran, 
who himself goes a long way to- 
ward establishing a broader musi- 
cal image. Moran's ear for nifty 
pop hooks and textured production 
is put to good use here. 

"It was a little scary to work 
with people other than Carlos at 
first," Melendez says. "He's guided 
me for years. But now I see how 
much you can get out of putting 
yourself in different situations." 

With the music in place, and the 
"Project Reward" tour winding 
down, Melendez will be dividing 
her time between radio promotion 
and club gigs. She also is looking 
beyond this album, toward writing 
and producing much of her third 
set on her own. She also is eyeing 
an expansion into film and televi- 
sion acting. 

"I took a year off between al- 
bums to get into a better mental 
space and physical state," she says. 
"I was tired, and didn't really feel 
it anymore. Now I feel focused. 
I've got myself and my priorities 
together. I feel like I can tackle the 
world." 

THINGS TO KNOW: Just so club 
jocks don't feel left out of Mo- 
town's mega Diana Ross blitz, re- 
sulting from her lip -smackin' "For- 
ever Diana" boxed retrospective, 
the label is putting together an as- 
yet- untitled EP of classics recon- 

structed for the house music gen- 
eration. Frankie Knuckles has 
added golden touch to "Someday 
We'll Be Together" and "Love 
Hangover." Meanwhile, David 
Morales'works his magic on "The 
Boss," and teams up with Satoshi 
Tomei for "Upside Down." The 
set, which will be out in about six 
weeks, will be rounded out by the 
groovy Eric "E- Smoove" Miller's 
version of "Chain Reaction," and 
Steve Hurley's well -known take 
on "You're Gonna Love It." In the 
meantime, Motown will ship a 12- 
inch promo pressing of the new 
commercial single, "Best Years Of 
My Life," backed with album 
mixes of "The Boss," "Ain't No 
Mountain High Enough," and 
"Someday We'll Be Together." 
Ross -mania in full effect ... Ma- 
donna diehards will need to hang 
at their local import shops for the 
upcoming Ricky Crespo mixes of 
"Bye Bye Baby," which, at this 
point, will be released only in Ger- 
many. We hear that might change, 
so keep your eyes peeled ... Club - 
land may be on the verge of a new 
kind of dance compilation. Re- 
cently, Volume Records in the 
U.K. and Japan's Meldac label 
have enjoyed great success with 
elaborate packages that combine 
multi -act CDs with full -color, 60- 
plus -page magazines that are the 
same dimensions as typical CD 
booklets. Volume's "Trance Eur- 
ope Success" is actually two discs 
of slammin', previously unavailable 
trance and rave cuts by Cosmic 
Baby, Orbital, and Sabres Of 
Paradise. The single -disc "Remix" 
set from Meldac shifts styles with 
each monthly edition; the most re- 
cent focuses on disco /house. A 
feast for the ears, eyes, and brain, 
these sets make standard State- 
side compilations look too primi- 
tive to deal with ... It is a pleasure 
to report that ex- Columbia act the 
Daou is back in action with "Give 
Myself To You," the husband/wife 
team's first 12 -inch single for 

Who's In The House? C- Four /Mogul 
recording artist Laurie Roth, left, was at 
New York's Water Club recently, 
celebrating the enthusiastic early 
response to her cover of the Mary Jane 
Girls nugget "In My House." The track 
is featured on the singer's debut 
album, "Always Best Friends." Expect 
a club tour to commence shortly. Also 
pictured is television personality 
Downtown Julie Brown. (Photo: Kaye/ 
Marino) 

Knockln' Boots. Legendary 
funkateer Bootsy Collins is currently 
plying his wares at assorted 
nightclubs around the U.S. He is 
pictured here working the crowd at 
New York's popular Groove 
Academy. Word has it that Collins 
also is cutting tracks for a new 
project. (Photo: Tina Paul) 

Tribal America Records. The 
track has a kicky beat, Peter 
Daou's complex keyboard pat- 
terns, and Vanessa Daou's lus- 
cious vocals. Although this will eas- 
ily please dancefloor denizens, we 
hope someone will give the duo's 
more alternative musings a 
chance; it's perfect for a label like 
4AD or Chameleon. Hint, hint ... 
Urbanites should dig Mary J. 
Blige's upcoming "What's The 
411? Remix Album" (Uptown), 
due early next month. Teddy Ri- 
ley, Buttnaked Tim Dawg, and 
Sean "Puffy" Combs take hits 
like "You Remind Me" and "Remi- 
nisce" through way -hard hip -hop 
moods. Fine stuff, but given the 
singer's sizable club following, it 
would have been nice to hear at 
least one house- rooted mix. Oh, 
well ... If you are going to indulge 
in a bit of hip -hop, you should give 
close consideration to "Spirit Of 
Love" by Brass /Interscope new- 
comer the Angel. She's a charis- 
matic rapper and remixer (listen to 
her mix of "Otha Fish" by the 
Pharcyde), brewing a yummy 
stew of funk, soul, and reggae. 
Best of all, this ain't no gansta 
bitch or bikini -clad concubine. The 
Angel drops smart, pro -woman 
rhymes that will remind many of 
Neneh Cherry. Kinda fierce ... 
After years of trying to harness 
her quirky personality and brainy 
pop /dance sensibilities, sorely un- 
derrated singer /songwriter Adele 
Bertei apparently has stopped sti- 
fling her creativity and has cut 
loose a phenomenal piece of music. 
She's now shopping a sterling five - 
song demo that is stronger than a 
lot of major -label material we have 
heard in recent times. Co -pro- 
duced by Jimmy Harry, the tape 
leads off with the genius "Zami 

Girl," which can only be described 
as possibly the first bona fide les- 
bian disco anthem. You need to 
hear this one to believe it. Other 
tasty morsels on the tape include 
the poppy "Four Corners" and the 
touchingly poetic ballad "Little 
Brother." Bertei is represented by 
the World Of Wonders posse in 
New York -the same folks who 
look after RuPaul. A very special 
project. 

PARTING GLANCES: We're 
sad to report that Torsten Fens - 
lau, the leader of Epic /550 Music 
act Culture Beat, died in a car ac- 
cident on Saturday, Nov. 6., in 
Frankfurt, Germany. He was 29 
years old. 

Fenslau was driving home in the 
rain from a nightclub when his car 
skidded and overturned. Fenslau 
was thrown from the car, and died 
from internal injuries several 
hours later at Darmstadt Hospital. 
His girlfriend, who was also in the 
car, suffered minor injuries. 

Fenslau's death comes at a point 
when Culture Beat's current sin- 
gle, "Mr. Vain," is enjoying mas- 
sive international success. The 
track is working its way toward 
the top half of Billboard's Hot 100, 
and is at No. 6 on the Club Play 
Chart this week. 

"He was a wonderful guy, and a 
great talent," says Liz Montal- 
bano, manager of club promotion 
at Epic. "We're all going to miss 
him terribly." 

The label will be issuing the act's 
second U.S. album, "Serenity," 
later this month. 

Assistance in preparing this 
week's column was provided by 
Wolfgang Spahr in Germany. 

Billboard 
HOT 

FOR WEEK ENDING NOV. 20, 1999 

CLUB PLAY 

1. RILLY GROOVY BEAUTIFUL PEOPLE 
CONTINUUM 

2. DON'T GO AWESOME 3 AMERICAN 

3. 69 FATHER uvrowr 
4. I CANT STOP MELLOW MELLOW 

CAROLINE 

5. WHEN YOU TOUCH ME MASTERS AT 
WORK FEAT. INDIA currlmG 

MAXI- SINGLES BALES 

1. LOVE WILL MAKE IT RIGHT THE 
BROTHERHOOD IMAGO 

2. FUK DAT SAGAT MAxI 

3. I GO ON MC LYTE FIRST atlomn 
4. I -IGHT (ALRIGHT) DOUG -E FRESH GEE 

STREET 

5. WHEN YOU TOUCH ME MASTERS AT 
WORK FEAT. INDIAcurnnG 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

2 4 9 

* * * No. 1 * * * 
HOUSE OF LOVE STRICTLY RHYTHM 12177 1 week at No. 1 SMOOTH TOUCH 

4 9 8 SEX DRIVE ISLAND 535 500 /PLG GRACE JONES 

5 13 7 THROB VIRGIN ALBUM CUT JANET JACKSON 

4 1 3 9 HAPPENIN' ALL OVER AGAIN SBK 58010/ERG LONNIE GORDON 

16 7 THE PROGRAM MERCURY 862 799 DAVID MORALES & THE B.Y.C. W/ PAPA SAN 

11 18 6 MR. VAIN 550 MUSIC 77214 /EPIC CULTURE BEAT 

1 3 1 8 GIVE IT UP FFRR 350 039 THE GOODMEN 

16 23 5 I WANNA BE FREE BLACK LABEL 91 /E -LEGAL THE LUNA PROJECT 

9 7 8 9 LUV 4 -2 EASTWEST 96005/ATLANTIC MICHAEL WATFORD 

10 15 20 6 FIESTA FATAL ATLANTIC 85721 B-TRIBE 

11 12 11 MOVE ELEKTRA 61568 MOBY 

12 22 29 4 L'ESPERANZA WARNER BROS. 41054 SVEN VATH 

13 28 37 3 TRADICION EPIC 77192 GLORIA ESTEFAN 

14 8 2 10 I CAN SEE CLEARLY SIRE 41000/WARNER BROS. DEBORAH HARRY 

15 20 24 6 IF I CAN'T HAVE YOU MCA 54737 KIM WILDE 

16 6 6 11 I'M IN LUV MERCURY 862 463 JOE 

17 30 40 3 GO WEST EMI 58084/ERG PET SHOP BOYS 

18 34 2 LEMON ISLAND 862 957 /PLG U2 

23 26 5 TOO MUCH INFORMATION CAPITOL 16489 DURAN DURAN 

20 10 11 11 ANOTHER KIND OF FIND CONTINUUM 12303 RED RED GROOVY 

21 14 5 12 FUK DAT MAXI 2014 SAGAT 

21 32 41 3 WHAT IS LOVE EASTWEST 95981/ATLANTIC EN VOGUE 

23 26 30 6 ACPERIENCE HARTHOUSE 55307 /MOONSHINE MUSIC HARDFLOOR 

24 27 27 6 FORBIDDEN CHANT NOVAMUTE 124 SPIRIT FEEL 

25 40 2 

***POWER PICK* * * 
VIOLENTLY HAPPY ELEKTRA PROMO WORK 

26 19 15 8 HEAVEN KNOWS LV 77105 /EPIC LUTHER VANDROSS 

21 13 10 10 DREAMS GOIDISCS/LONDON 857 141 /PLG GABRIELLE 

28 41 45 3 SHOW ME WARNER BROS. PROMO ULTRA NATE 

29 21 14 11 HAVE WE LOST OUR LOVE BIG BEAT 10134/ATLANTIC LANCE ELLINGTON 

30 33 36 4 SONG OF LIFE MEDICINE/GIANT PROMO/WARNER BROS. LEFTFIELD 

31 37 38 4 CAUGHT IN THE MIDDLE COOLTEMPO IMPORT JULIET ROBERTS 

31 43 46 3 BLUE BUDDHA INTERSCOPE 95988/ATLANTIC THRILL KILL KULT 

33 24 25 7 SPACE TIME DISCO RCA 62488 DEFINITION FX 

34 25 21 10 IN THE RAIN ACTIVE 96044/ATLANTIC NERISSA 

35 29 22 9 FANTASY COLUMBIA 77131 TEN CITY 

36 35 35 5 DANCE E -SA 22027 CLUB CULTURE 

31 39 39 4 RAPTURE INSTINCT 4104 X- STATIK 

38 31 28 5 AIN'T NO MAN A &M 8199 DINA CARROLL 

39 18 17 12 HEY MR. D.J. FLAVOR UNIT 77121/EPIC ZHANE 

40 NEW 1 

***HOT SHOT DEBUT*** 
LOVE CHANGES VIRGIN 38413 MK FEATURING ALANA 

41 44 I 43 3 IN MY HOUSE C-FOUR 36020 LAURIE ROTH 

42 NEW 1 YOUR LOVE KEEPS WORKING ON ME MCA 54785 JODY WATLEY 

43 47 2 BETCHA'LL NEVER FIND RCA 62651 CHANTAY SAVAGE 

NEW 1 CONGA TE SIRE 41038/WARNER BROS. DOUBLEPLUSGOOD 

45 49 2 U KNOCK ME ANGEL EYES 5412 WARNING 

46 45 47 3 LET ME RIDE DEATH ROW /INTERSCOPE 53840/ATLANTIC DR. DRE 

41 17 12 10 DREAMLOVER COLUMBIA 77079 MARIAH CAREY 

48 NEW 1 THE KEY THE SECRET PULSE 8 12445/RADIKAL URBAN COOKIE COLLECTIVE 

49 48 - 2 WHERE DO WE GO? FREEZE 50048 THE DARRYL JAMES/DAVID ANTHONY PROJECT 

50 NEW 1 THINGS CAN ONLY GET BETTER SIRE/GIANT 24508/WARNER BROS D:REAM 

MUSIC.. 
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MAXI -SINGLES SALES 
COMPILED FROM A NATIONAL SUB- SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScar7 

TITLE , ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

C +1 CO 2 - 2 

** No.1 * * * 
FREAKIT (M) R) (X) EASTWEST 95984/AG 1 week at No. 1 DAS EFX 

2 3 3 6 GANGSTA LEAN (M) m CAPITOL 58045 DRS 3 7 6 11 GIVE IT UP (M) (T) (X) FFRR 350 039 THE GOODMEN 

4 1 1 3 AWARD TOUR (T) (X) JIVE 42186 A TRIBE CALLED QUEST 

5 4 4 7 SHOOP IT) (X) NEXT PLATEAU/LONDON 857 315/PLG SALT -N -PEPA © 13 25 3 COME CLEAN co PAYDAY 120 002/FFRR JERU THE DAMAJA 

1 8 5 8 ALL THAT SHE WANTS (M) (T) IX) ARISTA 1 -2616 ACE OF BASE 

8 5 2 13 HEY MR. D.J. (T) FLAVOR UNIT 77121/EPIC ZHANE 

9 6 9 20 WHAT IS LOVE (M) (T) (X) ARISTA 1 -2574 HADDAWAY 

10 10 10 5 MR. VAIN IT) (X) 550 MUSIC 77214 /EPIC CULTURE BEAT 

11 9 7 8 JUST KICKIN' IT (T) SO SO DEF 77120/COLUMBIA XSCAPE 

12 16 16 8 DREAMS IT) GO!DISCS/LONDON 857 141/PLG GABRIELLE 

13 12 17 3 69 (M) (T) (X) UPTOWN 54751 /MCA FATHER 

14 32 31 5 YOLANDA (M) (T) STRICTLY RHYTHM 12172 REALITY 

15 11 11 12 DREAMLOVER (M) (T) (X) COLUMBIA 77079 MARIAH CAREY 

16 15 21 13 RIGHT HERE (HUMAN NATURE) /DOWNTOWN (T) (X) RCA 62615 SWV 

11 14 13 9 STAY REAL (M) (T) RAL/CHAOS 77141 /COLUMBIA ERICK SERMON 

18 NEW 1 

***HOT SHOT DEBUT*** 
SHOOTIN' DEUCES IM) (T) 4X4 12469/HOT ICE DOG 

19 23 12 8 WRITTEN ON YA KITTEN (M) (T) (X) ToMMY Boy 583 NAUGHTY BY NATURE 

20 22 15 6 FOREPLAY (M) Ir) (X) RIP -IT 1001/ILC RAAB 

11 41 19 11 

***POWER PICK* * * 
SHIFFTEE (M) (T1 RAL/CHAOS 74982/COLUMBIA ONYX 

22 26 35 20 WHOOMP! (THERE IT IS) (M) (T) (X) LIFE 79001 /BELLMARK TAG TEAM 

23 21 29 4 BOOM SHAK A -TACK IM) IT) DELICIOUS VINYL 10139/AG BORN JAMERICANS 

14 NEW 1 LEMON IT) ISLAND 862 957/PLG U2 

25 31 20 15 COME BABY COME (M) IT) (X) TOMMY BOY 580 K7 

26 RE -ENTRY 16 PLASTIC DREAMS IT) (X) EPIC 74992 JAYDEE 

21 36 24 11 PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS 

28 42 45 4 METHOD MAN IT) LOUD 62530/RCA WU -TANG CLAN 

19 NEW I HEAT IT UP (T) MCA 54742 RAKIM 

30 17 27 20 I GET AROUND (M) (T) INTERSCOPE 96036/AG 2PAC 

31 33 22 7 HOW MANY EMCEE'S (MUST GET DISSED) (M) (T) WRECK 20064 /NERVOUS BLACK MOON 

32 20 32 9 OUTTA HERE (M) (T) Do JIVE 42146 KRS -ONE 

33 25 36 4 (I KNOW I GOT) SKILLZ IT) (X) JIVE 42176 SHAQUILLE O'NEAL 

34 24 8 4 I'M REAL (M) (T) (X) RUFFHOUSE 77237 /COLUMBIA KRIS KROSS 

35 43 43 5 SEX DRIVE (M) (T) (X) ISLAND 535 500/PLG GRACE JONES 

3B 50 - 2 WATCH THE SOUND (T) RELATIVITY 1205 FAT JOE 

37 19 14 6 I'M A PLAYER (M) (T) JIVE 42152 TOO SHORT 

38 30 33 3 SHOOT TO KILL (M) (T) WEEDED 20072/NERVOUS MAD LION 

39 NEW 1 WHAT IS LOVE (T) EASTWEST 95981/AG EN VOGUE 

40 29 23 20 RUFFNECK (M) (T) FIRST PRIORITY 96038/AG MC LYTE 

41 28 26 15 LOVE FOR LOVE (M) (T) (X) BIG BAT 10133/AG ROBIN S. 

42 45 48 3 CATCH A BAD ONE IM) (T) ELEKTRA 61529 DEL THA FUNKEE HOMOSAPIEN 

43 NEW I REAL MUTHAPHUCKKIN' G'S (T) RUTHLESS 5508/RELATIVITY EAZY -E 

44 39 46 7 MANY CLOUDS OF SMOKE (M) IT) (X) PGA 1- 2625/ARISTA TOTAL DEVASTATION 

45 27 39 4 SEX ME IT) (X) JIVE 42185 R. KELLY 

46 49 18 11 WHAT'S NEXT? (M) (T) ELEKTRA 66309 LEADERS OF THE NEW SCHOOL 

41 34 34 9 93 'TIL INFINITY (T) JIVE 42158 SOULS OF MISCHIEF 

48 NEW 1 GOODY GOODY (M) IT) FEVER/CHAOS 77157 /COLUMBIA LISETTE MELENDEZ 

49 35 28 10 BREAKADAWN (M) IT) (X) TOMMY BOY 586 DE LA SOUL 

1 RE -ENTRY 3 EVERYBODY DANCE (T) DECONSTRUCTION 62693/RCA EVOLUTION 

cD Ti les with the greatest sales or club play increases this week. Videoclip availability. Catalog number is for cassette maxi -single, or vinyl maxi -single if cassette is unavailable. On sales chart: (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (X) CD maxi - 
single availability. C 1993, Billboard /BPI Communications. 

ARTISTS' RECORD -RENTAL ROYALTIES BEING HELD IN TOKYO 
(Continued from page 13) 

ed about 200 million yen ($1.85 mil- 
lion) on behalf of foreign musicians 
who play on Japanese recordings for 
rent at Japan's 5,000 rental stores. 
About 80% of that sum is owed to 
U.S. musicians, with most of the rest 
owed to British musicians. 

Shinji Matsumoto, Geidankyo's ex- 
ecutive director for foreign affairs 
and chairman of the Musicians' 
Union Of Japan, one of the 59 groups 
comprising Geidankyo, says that due 
to the relatively large amount of 
money owed to American and British 
musicians, Geidankyo wants to pay 

rental royalties to individual perform- 
ers from those two countries. Howev- 
er, it has not yet done so, due to the 
lack of appropriate mechanisms that 
would ensure that artists receive the 
rental royalties they are due, says 
Geidankyo. 

The net amount due to foreign mu- 
sicians is actually 160 million yen 
($1.48 million), Matsumoto says, since 
Geidankyo charges a 20% handling 
fee. 

Since rental of foreign product has 
been effectively banned since Janu- 
ary 1992, rental royalties are not be- 

ing paid to artists performing on non - 
Japanese recordings. 

For the past two years the Musi- 
cians' Union Of Japan has been work- 
ing with the British Musicians' Union 
to set up a payment mechanism, but 
the organization only recently has be- 
gun to do so with its American coun- 
terparts. 

Matsumoto recently went to the 
United States to hold talks with rep- 
resentatives of the American Federa- 
tion Of Musicians and the American 
Federation Of Television And Radio 
Artists. 

"This is the first step," says Matsu- 
moto. "Geidankyo has reciprocal 
agreements with many foreign 
neighboring rights societies, so I 
think the best way is to make such 
an agreement with the AFM and 
AFTRA." 

This could have a positive effect on 
the current debate in the United 
States over a performance right bill, 
Matsumoto says. 

One of the problems in putting to- 
gether a royalties payment system is 
finding out which musicians took 
part in which recording sessions, 

Matsumoto says. 
A relatively small amount goes to 

European performers who play on 
Japanese recordings. Under recipro- 
cal agreements with Geidankyo's Eu- 
ropean sister societies, European mu- 
sicians' rental royalties are kept in Ja- 
pan to be used for promoting live 
musical events and cultural ex- 
changes. 

In recent years, an increasing num- 
ber of foreign musicians have been 
featured on Japanese artists' record- 
ings as the industry here continues to 
internationalize. 
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BILLBOARD'S YEAR IN MUSIC CELEBRATION 1993 

Billboard's 1993 Year End Issue is a renowned event, 

entire industry take the spotlight. 

.0 ow mor 

where artists and the 

The most eagerly awaited issue of the 

year, it contains the 1 32 Year End charts, chronicling the year's best releases. 

Plus, expanded editorial coverage recaptures the impactful trends and 

happenings of the past year. 

A Collector's Issue, on the newsstand 
Billboard's over 200,000 readers worldwide. 

for two weeks, it reaches 
This is the issue to salute 

your successes and promote your upcoming releases. 

SO RAISE YOUR GLASS 
AND JOIN IN BILLBOARD'S YEAR IN MUSIC! 

ISSUE DATE: DECEMBER 25 AD CLOSE: NOVEMBER 30 

NY: 212 -536 -5004 -KEN KARP, KEN PIOTROWSKI, NORM BERKOWITZ, NANCY BOWMAN 

LA: 213- 525 -2300 -JON GUYNN, JODIE LEVITUS, GARY NUELL, MICHAEL NIXON 

NASHVILLE: 615- 321 -4294 -LEE ANN PACK / FLORIDA: 305- 441 -7976- ANGELA RODRIGUEZ 

ATLANTA: 404-512-7107-BETH DELL'ISOLA 
UK & EUROPE: 44 -71- 323 -6686 -PAT ROD -JENNINGS, CHRISTINE CHINETTI 
ITALY: 3936 -254- 4424 -LIDIA BONGUARDO 
JAPAN: 81 -33- 498 -4641 -BILL HERSEY 
MEXICO: 525 -658 -7461 -GISELLE TRAINOR 
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Boyz II Men Lead Motown's Latin Charge 
BOYZ II HOMBRES: With the 
release of "Al Fin Del Camino," the 
Spanish -language version of Boyz 
II Men's mega -smash "End Of The 
Road," Motown Records president 
Jheryl Busby is looking not only to 
break the vocal quartet in a new 
market, but also to plant the Mo- 
town flag in a region where the la- 
bel has seldom trod. 

"There are really two things hap- 
pening here," says Busby. "The 
marketing of the group's career, 
and an opportunity for the Motown 
trademark to be positioned in other 
places in the world. 

"Outside of recording a record, 
the real dollars for an artist [are 
earned on] tour. [Boyz II Men] 
have to look at the world as their 
playing field. They've got the South 
Pacific rim now, they're starting to 
develop the European market, and 
if you can connect the Latin mar- 
ket, then these kids have the oppor- 
tunity to have a real world tour. 

"Also, the most important asset 
of Motown is its trademark, and 
what I'm hoping is if [ "Al Fin "] is a 
big record, we're going to try to lay 
our trademark on top of this every- 
where we go." 

While Boyz II Men is the first 
crossover project overseen by 
Busby at Motown, he is hardly a 
stranger to Anglo acts recording in 
Spanish. 

"When I was at Casablanca [Rec- 

by John Lannert 
ords]," Busby says, "I was the one 
that fought and got green -lighted 
Spanish -language versions of Cap- 
tain & Tennille's 'Do It To Me 
One More Time' and Teri de 
Sario's `Yes I'm Ready,' both of 
which were huge hits. I have never 
tried it with a black artist, but I had 
tremendous success with both of 
those records. 

"I think now, with Shanice Wil- 
son, I'm going to record her album 
with [crossover] in mind, and I 
think I'm going to do the same 
thing on the next Johnny Gill al- 
bum, just to see if there's an oppor- 
tunity. If I have a beautiful song 
and it translates well, I may cut it 
and just sit on it." 

Spanish lyrics for "Al Fin" were 
penned by Luis Angel, with K.C. 
Porter handling studio production. 
Busby remarks that several non - 
Latin stations in L.A. have been ro- 
tating the single, a project he says 
the Boyz took seriously. 

"It was interesting that the 
[guys] tried to ad -lib, which means 
they did put their heart into this," 

says Busby. 
To be sure, Boyz II Men put in a 

strong effort to nail down the ac- 
cents, and turned in a convincing ef- 
fort for the most part. In late 
October, the quartet went to Miami 
to do Latin TV promotion. 

Busby notes that if the response 
is favorable to those shows beamed 
into Latin America, he will dispatch 
the group on a promotional tour to 
that region. 

It may also behoove Busby to 
schedule more Spanish -language 
recordings for Boyz II Men, be- 
cause (with rare exceptions) it 
takes more than one tune to crack 
the Latino market, both here and in 
Latin America. Such commitment 
would convince the market that 
there could be still more hits from 
Boyz II Men at the end of the road. 

EMI LATIN'S BEACH BALL: 
Miami Beach nightclub Vandome 
was the site when EMI Music con- 
cluded its biannual marketing con- 
fab Nov. 2 with a largely entertain- 
ing showcase featuring four EMI 
Latin artists: Las Triplets, Pau - 
lina Rubio, Selena, and the Bar- 
rio Boyzz. 

Las Triplets opened the fast - 
moving show -co- presented by 
WRTO Miami -with a perky mini - 
set highlighted by a nice, bilingual 
version of their top 10 smash "Algo 

(Confirmed on page 38) 
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COMPILED FROM NATIONAL LATIN 
RADIO AIRPLAY REPORTS. 

ARTIST TITLE 
LABEL/DISTRIBUTING LABEL 

1 1 2 10 

* * * No. 1 * * * 
GLORIA ESTEFAN CON LOS ANOS QUE ME QUEDAN 
EPIC /SONY 2 weeks e No. 1 

2 2 1 11 LUIS MIGUEL HASTA QUE ME OLVIDES 
WEA LATINA 

3 3 3 15 CRISTIAN NUNCA VOY A OLVIDARTE 
MELODY /FONOVISA 

® 4 8 5 
LOS FANTASMAS DEL CARIBE POR UNA LAGRIMA 
RODVEN 

5 5 13 8 THE BARRIO BOYZZ CERCA DE TI 
EMI LATIN 

6 7 11 7 LAS TRIPLETS ALGO MAS QUE AMOR 
EMI LATIN 

7 6 5 
SELENA LA LLAMADA 
EMI LATIN 

8 8 6 11 
LOS BUKIS ACEPTO MI DERROTA 
FONOVISA 

9 10 7 9 ALVARO TORRES QUE LASTIMA 
EMI LATIN 

l0 9 9 7 ROXIE Y LOS FRIJOLITOS NUNCA DEJES DE SONAR 
RODVEN 

II 15 27 3 BRONCO DOS MUJERES UN CAMINO 
FONOVISA 

12 11 4 13 JOSE Y DURVAL GUADALUPE 
POLYGRAM LATINO /PLG 

13 14 21 4 PIMPINELA EL AMOR NO SE PUEDE OLVIDAR 
POLYGRAM LATINO /PLG 

14 16 22 5 
LOURDES ROBLES DONDE SE HA IDO TU AMOR 
SONY LATIN /SONY 

15 13 19 6 LA MAFIA GRACIAS 
SONY DISCOS/SONY 

16 12 10 8 ALEJANDRA GUZMAN MALA HIERBA 
RCA/BMG 

11 18 18 9 MAGNETO MI AMADA 
SONY LATIN'SONY 

IH 34 2 

* * * POWER TRACK*** 
JERRY RIVERA QUE HAY DE MALO 
SONY TROPICAL/SONY 

19 17 20 5 
LOS AGUIRRE CON LAS MANOS VACIAS 
LUNA/FONOVISA 

20 19 16 12 LOS BUKIS MORENITA 
FONOVISA 

21 26 34 3 BANDA SUPER BANDIDO COSAS 
ANDREA/FONOVISA 

22 29 - 2 BANDA MACHOS LOS MACHOS TAMBIEN LLORAN 
FONOVISA 

23 25 36 4 LOS TIRANOS DEL NORTE HASTA LA MIEL AMARGA 
FONOVISA 

24 30 - 2 ROCIO JURADO /JOSE LUIS RODRIGUEZ AMIGO AMOR 
SONY LATIN /SONY 

25 20 12 17 VICENTE FERNANDEZ LASTIMA QUE SEAS AJENA 
SONY DISCOS /SONY 

26 33 - 2 EDDIE SANTIAGO JAMAS 
EMI LATIN 

21 27 23 5 
EDGAR JOEL SI TUVIERA TUS OJOS 
RODVEN 

28 28 26 6 
RICKY MARTIN QUE DIA ES HOY 
SONY LATIN /SONY 

29 NEW 1 

* * * HOT SHOT DEBUT*** 
RICARDO MONTANER LOS HIJOS DEL SOL 
RODVEN 

30 23 14 10 LOS HERMANOS ROSARIO MORENA VEN 
KAREN /BMC 

31 24 32 4 
LOS REHENES VERDADES QUE DUELEN 
FONOVISA 

32 22 17 9 
MAZZ TRAICIONERA 
EMI LATIN 

33 NEW 1 
LUCERO EL NUMERO UNO 
MELODY /FONOVISA 

34 NEW 1 
JOSE LUIS PERALES GENTE MARAVILLOSA 
SONY LATIN /SONY 

35 NEW 1 
MIJARES QUE PUEDO HACER YO CON TANTO AMOR 
EMI LATIN 

36 31 31 7 JUAN LUIS GUERRA Y 4.40 ROMPIENDO FUENTE 
KAREN /BMG 

37 NEW pp, 
1 

FAMA LLORANDO 
SONY DISCOS/SONY 

38 21 15 9 GILBERTO SANTA ROSA SIN VOLUNTAD 
SONY TROPICAL/SONY 

(39) NEW 1 
SIMONE SE FUE 
SONY LATIN /SONY 

40 32 24 11 
FRANKIE RUIZ TU ME VUELVES LOCO 
RODVEN 

Records with the greates airplay gains this week. Videoclip availability. © 1993, Billboard /BPI 
Communications. 
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8963 CARROL WAY SUITE "C" SAN DIEGO CALIFORNIA 92121 

-- 

Knowledgeable Latin Service Reps. 
Best Prices Guaranteed 
Catalogs and Flyers 
100%% Returns* ( on recommended products ) 

PHONE : (619) 695 -8863 

FAX : (619) 695 -3768 

TOLL FREE : 1- 800 -74 -LATIN 
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Sony 
At ri 

e and Seducti ti at your Fingertips. 
First there's Ana Gabriel's voice... 

Bright, strong and passionate, 
like her songs - a voice which 
has sold millions of albums in 

the Spanish speaking world. 
Then there's the moon, the 
eternal symbol of love and 
seduction, shining bright for 
those who believe in its powers. 
Ana Gabriel's newest release, 
"Luna," (Moon) follows the light 
shed not only by last year's Multi- 
Platinum album " Silueta" 
(Silhouette), but by her third 
consecutive year as a Billboard 
Lo Nuestro Award multi -winner. 
The first single, "Luna," written 
by Juan Gabriel, is already 
shining on radio stations 
everywhere. 

Ana Gabriel "Luna" 

Sony Discos Inc. 
Headquarters 
2190 N.W. 89th Place 
Miami, Florida 33172 
(305) 592-0045 
Fax: (305) 591 -1508 

TOLL FREE 1 -800- 

Fly to it! 
Produced by Ana Gabriel 

Management: Rosa Salmeron 

Sony Discos Inc. 
Southeast Branch 
8880 N.W. 20th. Street 
Miami, Florida 33172 
(305) 593 -6252' 
Fax: (305) 593 -9278 

327 -2847 

Sony Discos Inc. 
4538 Centerview Drive 
Suite 170 
S:n Antonio, TX 78228 
(210 7 3 -3941 
Fax: (211) 3 -3945 

Sony Discos Inc. 
250 West 57 Street 
Suite #1111 -A 
New York, N.Y. 10107 
(212) 445-2444 
Fax: (212) 445 -2406 

Sony Discs ̂  Inc. 
11365 Ventura :Ivd. 
Suite 155 
Studio City, CA 9160 
(818) 753-9696 
Fax: (818) 753 -9766 

Sony Discos Inc. 
1001 Ponce de Leon 
Santurce, PR 00907 
(809) 725-6276 
cax: (809) 721-5395 

Sony Discos Inc. 
7449 Washington Street 
Suite 504 
Forest Park, Illinois 60130 
(708) 366-9870 
Fax: (708) 366 -9879 
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Artists & Music 

LATIN NOTAS 
(Continued from page 36) 

Más Que Amor." Unhappily, Rubio 
followed with a two -song outing 
that was every bit as unpolished as 
her NARM showcase performance 
last March. This time, however, the 
blond Mexican singer was accompa- 
nied by ill- trained dancers, which 
further demonstrated that her 
sloppy stage act needs an overhaul. 

Shortly thereafter, the down- 
ward slide of the hourlong program 

was quickly reversed as major - 
league belter Selena turned the 
heads of the kibitzing crowd by 
turning in smoking renditions of 
her recent smashes "Como La 
Flor" and "No Debes Jugar." 

The vastly improved Barrio 
Boyzz -now more self- assured and 
poised to shed the track gigs - 
closed the showcase with a finger - 
popping take of their top five smash 

I-I L DISTRIBUTORS, 
6940 S.W. 12 Street INC. 
Miami, Florida 33145 

Inventario Completo de 
Musica Latina: 
CD Cassettes 12" 
Video Musicales 
Personal Bilingüe para 
Atender Sus Ordenes 

Completamente 
Computarizado 

Complete Inventory 
of Latin Music: 
CD Cassettes 12" 
Music Videos 
Knowledgeable 
Sales Reps 

Fully Computerized 

Local: 305 -262 -7711. Ask for Gloria 
or Call Toll Free: 1- 800 -780 -7712 

Fax: 305 -261 -6143 

WE ARE A SERVICE ORIENTED COMPANY 

BIG 7 
REFERENCE 
ESSENTIAL 

. GUIDES 
1. International Buyer's Guide: The worldwide music & video 

business -to- business directory jampacked with record & video co's, music 
publishers, distributors & more. 

2. International Talent & Touring Directory: The source for U.S. 
& International talent, booking agencies, facilities, services & products. 

3. Record Retailing Directory: Detailed information on thousands of 
independent music stores & chain operations across the USA. 

4. International Tape/Disc Directory: All the info on professional 
services & supplies for the audio /video tape /disc industry. 

5. Nashville 615 /Country Music Sourcebook: The most 
comprehensive resource of business -to- business listings for the Nashville 
region & country music genre available. 

6. International Recording Equipment & Studio Directory: All 
the facts on professional recording equipment, studios & equipment usage. 

7. International Latin Music Buyer's Guide: The essential tool for 
finding business contacts in the latin music marketplace. 

For fastest service call: 1 -800- 223 -7524 or 1-800-344-7119. 
In NY call (212) 536 -5174. In NJ call (908) 363 -4156. 

Imo.. -. - - -. -. -. -. -. -. -. -. -. - 
Mail completed coupon to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 

Name 

Company 

Address 

City, State, Zip 

Check for $ enclosed. Charge: Visa MC AMX 
Card # Exp Date 

Signature 

Please add $4 per directory for shipping ($10 for international orders). BDZZ3043 
Add applicable sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. All sales are final. 

# Copies Amount 

1994 International Buyer's Guide (8064 -1) $95 
1994 International Talent & Touring Directory (8062 -5) $75 

__1993 Record Retailing Directory (8059 -5) $99 

1993 International Tape /Disc Directory (8060 -9) $40 

_1993 Nashville 615 /Country Music Sourcebook (8061 -7) $40 

1994 Intl Recording Equipment & Studio Directory (8063 -3) $50 
1993 International Latin Music Buyer's Guide (8071 -4) $55 

"Cerca De Ti," before closing with 
a steamy duet with Selena on the ti- 
tle track of their debut Spanish -lan- 
guage album "Donde Quiera Que 
Estés." 

On hand for the festivities were 
EMI and SBK brass including Jim 
Fifield, president and CEO of EMI 
Music Worldwide; Rupert Perry, 
president and CEO of EMI Rec- 
ords U.K. and Eire; Mario Ruiz, 
VP of marketing, EMI Music Intl.; 
Francisco Nieto, managing direc- 
tor of Latin America EMI Music 
Intl.; Pam Gorode, director of in- 
ternational artist development, 
ERG; Terri Santisi, executive VP 
and GM of ERG; SBK A &R VP 
Nancy Brennan; and Roberto 
Piay, managing director of EMI 
Mexico. 

The showcase was taped by "Star 
Search" producer Sam Riddle, who 
plans to incorporate the set into a 
New Year's Eve TV special that will 
air Dec. 31 on Telemundo. 

JACKSON'S AZTEC Triumphs: 
Michael Jackson's embattled 
world tour pulled into Mexico City 
and, apart from a tooth infection, 
his visit has been thankfully free of 
controversy -and very profitable. 
According to Sony Mexico's Raúl 
Vásquez, each of Jackson's five 
shows at Aztec Stadium, capacity 
85,000, was sold out. 

Ticket prices have fluctuated be- 
tween $12 and $120, a price range 
that often cuts into fans' discretion- 
ary income for album purchases. 
But Vásquez points out that Jack- 
son's concerts actually have 
bumped sales of "Dangerous" up 
100,000 units, to 500,000 total units. 
Mexico City -based Canto Nuevo is 
promoting the shows. 

RITMO ROCKS: On Nov. 7, 
Miami's top -rated Spanish -lan- 
guage FM, WRTO- better known 
as "Radio Ritmo " -debuted 
"BOOM!," the first Latin rock pro- 
gram to be aired on Spanish -lan- 
guage radio in South Florida. Pro- 
ducing and hosting the show were 
Kike Posada and Fabio Valle - 
bona, the "radioactive DJs." 

CHART NOTES: Gloria Este - 
fan's "Con Los Años Que Me Que- 
dan" looks solid at No. 1 on the Hot 
Latin Tracks chart for at least two 
more weeks, with Los Fantasmas 
Del Caribe's "Por Una Lágrima" 
being the lone top 10 entry that 
seems capable of ascending to the 
Hot Latin Tracks throne. Coming 
on strong, however, is Bronco's 
theme from the telenovela "Dos 
Mujeres Un Camino," up four to 
No. 11. 

Jerry Rivera's "Qué Hay De 
Malo" bolts 16 slots to No. 18, be- 
coming this week's Power Pick and 
a top 10 contender. Tejano favor- 
ites Fa ma make their Hot Latin 
Tracks debut at No. 37 with "Llor- 
ando," while Brazilian song stylist 
Simone visits Hot Latin Tracks for 
the first time in two years with "Se 
Fué," which bows at No. 39. 

FOR THE RECORD: PolyGram 
artist Marcos Llunas was incor- 
rectly listed as Miguel Llunas in the 
Nov. 6 issue. 
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COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE SALES REPORTS. 

TITLE ARTIST 
I ABEL & NUMBER , /DISTRIBUTING LABEL 

l 1 79 

* * * No. 1 * * * 
GORECKI: SYMPHOP Y NO.3 NONESUCH 79282 37 weeks at No. 1 

UPSHAW, LONDON SINFONIETTA (ZINMAN) 

2 3 THE IMPATIENT LO` :R LONDON 4402972 
CECILIA BARTOLI /ANDRAS SCHIFF 

3 2 55 
IF YOU LOVE ME NOON 4362672 

CECILIA BARTOLI 

4 5 3 
BEL CANTO DG 435 .62 

KATHLEEN BATTLE 

5 4 165 
IN CONCERT LO ION 4304332 

CARRERAS, DOMINGO, PAVAROTTI (MEHTA) 

6 8 7 ON YOOLIS NIGHT -IARMONIA MUNDI 907099 
ANONYMOUS FOUR 

7 6 39 
AN ENGLISH LADYS SS HARMONIA MUNDI (FRANCE) 907080 

ANONYMOUS FOUR 

8 16 3 
ROSSINI: LA CENER NTOLA LONDON 4369022 

CECILIA BARTOLI 

9 9 29 HEAVY CLASSIX A ;EL 64769 
VARIOUS ARTISTS 

lo 25 3 
TI AMO, PUCCINI'S ZEATEST LOVE SONGS LONDON 4250992 

LUCIANO PAVAROTTI 

11 CARMEN FANTASIE OG 4375442 
ANNE -SOPHIE MUTTER 

12 7 11 
MADE IN AMERICA SONY CLASSICAL 53126 

YO -YO MA 

13 22 3 BRAVA, JESSYE! r LIPS4421572 

JESSYE NORMAN 

14 10 13 
HOVHANESS: MOUFG ST. HELENS DELOSDE3137 

SEATTLE SYMPHONY (SCHWARZ) 

15 17 9 
ANCIENT MUSIC FO A MODERN AGE RCA61868 

SEQUENTIA 

16 23 5 
LA DIVINA EMI CLAS :S 54702 

MARIA CALLAS 

17 12 5 
ON THE TWENTI ETF :ENTURY SONY CLASSICAL SK47193 

WYNTON MARSALIS /JUDITH LYNN STILLMAN 

18 15 15 
RACHMANINOFF: PI 40 CONCERTO NO 3 RCA 6)548 -2 

EVGENY KISSIN 

19 NEW OPERA'S GREATEST OVE SONGS RCA61886 -2 

VARIOUS ARTISTS 

20 NEW HADLEY & HAMPSO TELDEC 73283 -2 

JERRY HADLEY/THOMAS HAMPSON 

21 SENSUAL CLASSICS TELDEC 90055 -2 

VARIOUS ARTISTS 

22 13 79 
MOZART: ARIAS L DON 430513 

CECILIA BARTOLI 

23 11 49 
TOUS LES MATINS L I MONDE VALOIS V4640 /HARMONIA MUNDI 

JORDI SAVALL 

24 14 81 
ROSSINI HEROINES LONDON 436075 

CECILIA BARTOLI 

25 24 7 WOODY ALLEN CLAS ICS SONY CLASSICAL SK53549 

VARIOUS ARTISTS 

TOP CROS ;OVER ALBUMSTM 

1 1 I 

k * * No.1 * * * 
THE PUCCINI ALBUZ ANGEL 54801 7 weeks at No.1 

JOHN BAYLESS 

2 2 7 
BERNSTEIN: ON THI rOWN DG 4375162 

LONDON SYMPHONY ORCHESTRA (THOMAS) 

3 4 33 
PAVAROTTI & FRIER S LONDON 4401002 

VARIOUS ARTISTS 

4 5 11 
KIRI ON BROADWAY LONDON4402802 

KIRI TE KANAWA 

5 3 25 
UNFORGETTABLE )NY CLASSICAL SK 53380 

BOSTON POPS ( WILLIAMS) 

6 
7 91 HUSH SONY MASTERN 3KS SK 48177 

YO -YO MA/BOBBY MCFERRIN 

7 6 15 
ELMER BERNSTEIN f ELMER BERNSTEIN DENON CO- 75288/ALLEGRO 

ROYAL PHILHARMONIC POPS (BERNSTEIN) 

8 10 3 
LA ROCQUE N' ROLL DORIAN 90177 

THE BALTIMORE CONSORT 

9 15 3 
THE GREAT WALTZ PHILIPS 4386852 

HOLLYWOOD BOWL ORCHESTRA (MAUCERI) 

10 9 33 
KIRI SINGS KERN IGEL 54527 

KIRI TE KANAWA 

11 13 5 
HERE'S A HOWDY D RCA 61885 

THE KING'S SINGERS 

12 11 39 
ILLUSIONS LONDON 167202 

UTE LEMPER 

13 8 57 
THE KING AND I P -IPS 4380072 

HOLLYWOOD BOWL ORCHESTRA (MAUCERI) 

14 NEW WITH A SONG IN MY IEART TELDEC 92369 -2 

JOSE CARRERAS 

15 12 83 DIVA! SILVA AMERICA )7 /KOCH INTERNATIONAL 

LESLEY GARRETT 

Recording Industry Assn. Of America (RIAA) 
for sales of 1 million units with each additional 
available on cassette and CD. *Asterisk indicatt 

38 

dification for sales of 500,000 units. RIAA certification 
illion indicated by a numeral following the symbol. All albums 
vinyl available. © 1993, Billboard /BPI Communications. 
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Ctl444 
KEEPING 

SCORE 
by Is Horowitz 

GRAY MATTER: A recent report that listening to clas- 
sical music can raise a student's IQ by as much as nine 
points was received with some banter by industry pun- 
dits. And there wasn't much of an attempt by retailers 
to capitalize on the results of the study by researchers 
at the Univ. of California at Irvine. 

The study found that all students who listened to a 
Mozart recording before being tested boasted increased 
scores, although the effect dissipated after about 15 min- 
utes. The music was Mozart's D Major Sonata for Two 
Pianos, played by Murray Perahia and Radu Lupo on 
Sony Classical. 

Whatever all this may or may not mean, Steve 
Wehmhoff, classical buyer for Abbey Road Distribu- 
tors, is one marketer who reported a substantial jump 
in sales of the Perahia/Lupo CD. "It's flying out the 
door," he says. "I've sold twice as many in the last week 
[after news reports of the study broke] as I sold in the 
last two years combined." 

REACHING NEW HEIGHTS: Michael Fine, Koch 
International Classics chief, is back from his latest New 
Zealand junket with four new recordings in the can. One 
of the more elevating is Douglas Lilburn's "Landfall," 
performed with the conqueror of Mount Everest, Sir 
Edmund Hillary, as narrator. 

That piece was recorded with the New Zealand Cham- 
ber Orchestra, without a conductor. But with James Se- 
dares on the podium, the orchestra recorded Norman 
Dello Joio's Harp Concerto with Ann Pilot, principal 

harpist of the Boston Symphony, as soloist. 
Other projects on Fine's production plate during his visit 
included a Bernard Hermann set featuring his Second 
Symphony and a first recording of "Currier And 
Ives" -this time with the full New Zealand Symphony 
under Sedares. Another disc is devoted to Ernest Bloch 
works, among them his "Evocations." 

A few days after his return to the States, Fine was off 
to Arizona to record the Phoenix Symphony Orchestra 
in Elmer Bernstein's score for "The Magnificent Seven." 

FOR THE RECORD: Joseph R. Dalton, managing di- 
rector of Composers Recordings Inc., chides me for not 
listing his label among those receiving grants this year 
from the Aaron Copland Fund for Music (Billboard, Oct. 
9). 

The omission was inadvertent, but especially annoying 
since CRI was granted a total of $42,000 for six disc proj- 
ects -more than any other single label benefiting from 
the program to support American music. 

Three of the CRI albums will consist of new record- 
ings; the other three will be drawn from catalog. Among 
the latter will be a retrospective program to be released 
next year, marking the 40th anniversary of the label. 

PASSING NOTES: Late -November recording ses- 
sions staged by Collins Classics in Edinburgh will find 
Sir Peter Maxwell Davies conducting the Scottish 
Chamber Orchestra in his concertos for double bass and 
bassoon, respectively, as well as his "MacDonald 
Dances." The latter piece was commissioned to celebrate 
the 40th anniversary of the SCO. Veronica Slater is the 
producer. 

John West will produce when Armenian pianist Seta 
Tanyel records a program of solo pieces by Moszkowski 
for Collins, in London in early December. Included are 
his "Carmen" and "Tales of Hoffmann" paraphrases. 

Elektra Nonesuch reminds tradesters that the Bul- 
garian women's choir currently touring the States is not 
the same group the label records as Le Mystere Des 
Voix Bulgares. The latter choir will tour here next year. 

1. 

BLUE Notes 
by Jeff Levenson 

I N ANTICIPATION OF SEASONAL FLURRIES of 
releases, activities, information, parties, auld lang sin - 
nings, and nostalgic waxings, we've decided to empty 
our brains of all their current contents (no blank page 
jokes, please). Our preferred manner of cognitive clear- 
ance? The multipurpose ellipses, the convenience of 
which is matched only by open -ended promise and ex- 
pectancy. (Forgive the wind; from here on in, it's decaf- 
feinated columns only.) 

In case you think the 16 discs in Verve's "The Com- 
plete Ella Fitzgerald Song Books" are just not enough 
Ella, you can always turn to Decca's "The Early Years, 
Part II," issued by GRP as part of its Legendary Mas- 
ters Of Jazz series. The box's period covers 1939 
through 1941, Ella's days fronting Chick Webb's or- 
chestra, 15 years or so before she waxed the first of her 
celebrated songbooks for Norman Granz and Verve. 
Was she, then, the scat -singing Ella we came to know 
and love? Sort of, not quite, of course ... Music pro- 
grams on public television usually mean, Get out the 
checkbooks, it's fund -raising time. Come December, on 
PBS, expect to see biopic `Benny Goodman: Adven- 
tures In The Kingdom Of Swing," the world premiere 
story of a kid who rose from the Jewish ghettos of Chi- 
cago, wielding his licorice stick as others would a Louis- 
ville Slugger. Goodman is being heralded as another of 
Thirteen/WNET's "American Masters." A rightly de- 
cision ... Saxophonist Everette Harp, who, at six-foot- 
plus (and with a pony tail) cuts an imposing figure, has 

become a regular on the Arsenio Hall Show, filling the 
Thursday -night spot previously occupied by fellow reed 
operator, "Lucky Man" Dave Koz. The timing of this 
move is right on the money: Harp's got a new record 
from Manhattan scheduled for release after the new 
year ... Add Eliane Elias to the relatively short list 
of jazz artists willing to show off their classical chops. 
Elias has two releases in the racks: "Paulistana" (the 
Portuguese word for a native of Sao Paulo, Brazil) on 
Blue Note and "On The Classical Side" from EMI. The 
first has her trio -ing with Marc Johnson and Peter 
Erskine, then Eddie Gomez and Jack DeJohnette; 
the second has her flying solo, with compositions from 
Heitor Villa- Lobos, Ravel, Bach, and Chopin ... 
Former Miles Davis keyboardist Adam Holtzman has 
just issued a debut album with Manhattan/Blue Note, 
"In A Loud Way." The album's title is a not -all- that -sly 
reference to Miles' "In A Silent Way" ... Count Mar- 
cus Roberts among the young artists who might be 
moving to another label very soon. Now that his con- 
tract is up with RCA/Novus, Marcus is being shopped 
around. We're hearing numbers, terms, and contracts 
worthy of the NBA. (MVP incentive clauses? Could be 

) ... In case anyone thought mandolins were being 
denied their rightful place among legitimate instru- 
ments, there's Windham Hill's "Pan American Jour- 
neys" from the Modern Mandolin Quartet (but an- 
other entry for the jazz polls' miscellaneous instrument 
category). The track most likely to see repeat -play ac- 
tion? "Berceuse "... At last glance, Warner Bros. con- 
tinued to own the top slots in both jazz charts: Josh 
Redman's traditional "Wish" (which, when its run is 
completed, could sell three times the amount of his de- 
but record, we're told), and Fourplay's contemporary 
"Between The Sheets" (which will probably sell more 
copies than grains of sand in Cairo) ... The folks at 
JazzTimes tell us that this year's recently held conven- 
tion saw attendance jump 30% -40% above previous get - 
togethers. 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
AND ONE -STOP SALES REPORTS. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 7 

* * * No. 1 * * * 
JOSHUA REDMAN WARNER BROS. 45365 3 weeks at No. 1 

WISH 

0 3 5 
SHIRLEY HORN VERVE 519 703 

LIGHT OUT OF DARKNESS 

3 2 13 
MILES DAVIS & QUINCY JONES WARNER BROS. 45221 

LIVE AT MONTREUX 

4 4 9 THE BENNY GREEN TRIO BLUE NOTE 84467/CAPITOL 
THAT'S RIGHT 

5 5 13 
NINA SIMONE ELEKTRA61503 

A SINGLE WOMAN 

© 9 5 T.S. MONK BLUE NOTE 89050/CAPITOL 
CHANGING OF THE GUARD 

7 6 9 J.J. JOHNSON VERVE 514 454 
LET'S HANG OUT 

® 12 5 
JOHNNY ADAMS ROUNDER 2125 

GOOD MORNING HEARTACHE 0 19 3 
ELIANE ELIAS BLUE NOTE 89544/CAPITOL 

PAULISTANA 

10 10 7 STANLEY TURRENTINE MUSICMASTERS 65103 
IF I COULD 

II 13 5 (ro)ARTHUR TAYLOR'S WAILERS VERVE 519 677 
WAILIN' AT THE VANGUARD 

12 8 21 NATALIE COLE ELEKTRA61496 
TAKE A LOOK 

13 7 15 
DON PULLEN & THE AFRICAN -BRAZILIAN CONNECTION 
BLUE NOTE 89233/CAPITOL ODE TO LIFE 

I4 16 5 
KEVIN EUBANKS BLUE NOTE 89286/CAPITOL 

SPIRIT TALK 

15 23 3 GRP ALL -STAR BIG BAND GRP 9740 
LIVE! 

Ifr NEW PAQUITO D'RIVERA MESSIDOR 15826/ROUNDER 
YEARS OF CUBAN JAM SESSION 

11 18 7 
KEVIN MAHOGANY ENJA 7097/KOCH 

DOUBLE RAINBOW 

18 15 9 
RANDY WESTON/MELBA LISTON ANTILLES 519269/ 

VOLCANO BLUES 

19 11 21 
HORACE SILVER COLUMBIA53812 

ITS GOT TO BE FUNKY 

20 17 23 
DAVE GRUSIN GRP9715 

HOMAGE TO DUKE 

21 20 7 
VARIOUS ARTISTS 
DA 3701 THE ORIGINAL JAZZ MASTERS SERIES VOLUME I 

YY NEW 0,, JACKIE MCLEAN VERVE 519 270 
THE JACKIE MAC ATTACK - LIVE 0 NEW 0, ROY HAYNES DREYFUS 36556/KOCH 

WHEN IT'S HAYNES IT ROARS 0 NEW lo,, AHMAD JAMAL VERVE 849 408 
LIVE IN PARIS 92 

25 NEW 0, CASSANDRA WILSON BLUE NOTE 81357/CAPITOL 
BLUE LIGHT'TIL DAWN 

TOP CONTEMPORARY JAll ALBUMSTM 

1 1 II 

* * * No. 1 * * * 
FOURPLAY WARNER BROS. 45340 9 weeks at No. 1 

BETWEEN THE SHEETS 

2 3 7 SPYRO GYRA GRP 9714 
DREAMS BEYOND CONTROL 

3 2 19 GEORGE BENSON WARNER BROS. 26685 
LOVE REMEMBERS 

4 4 9 STANLEY CLARKE EPIC 47489 
EAST RIVER DRIVE 0 7 7 CHICK COREA ELEKTRIC BAND II GRP 9731 
PAINT THE WORLD 

6 5 17 
DAVE KOZ CAPITOL98892 

LUCKY MAN 

0 10 7 
BELA FLECK AND THE FLECKTONES 
WARNER BROS. 45328 THREE FLEW OVER THE CUCKOO'S NEST 

® 14 5 
RAMSEY LEWIS GRP9742 

SKY ISLANDS 

9 8 15 
PETER WHITE SIN -DROME 1807 

PROMENADE 

10 6 15 
GEORGE HOWARD GRP 9724 

WHEN SUMMER COMES 

11 12 11 WARREN HILL RCA66321 
DEVOTION 

Cs) 15 7 
HOLLY COLE TRIO MANHATTAN 81198/CAPITOL 

DON'T SMOKE IN BED 

13 11 15 PAT METHENY GEFFEN 24601 
THE ROAD TO YOU 

14 13 19 
ART PORTER VERVE FORECAST 517 997NERVE 

STRAIGHT TO THE POINT 

15 9 13 
JEAN LUC PONTY ATLANTIC 82500 

NO ABSOLUTE TIME 

CI 18 49 KENNY GA, ARISTA 18646 
BREATHLESS 

17 16 11 
JOHN PATITUCCI GRP9725 

ANOTHER WORLD 

ló 24 3 
LARRY CORYELL CTI 67236 

FALLEN ANGEL 0, 19 5 
TOM COSTER JVC 2025 

LETS SET THE RECORD STRAIGHT 

20 17 29 THE JAZZMASTERS FEATURING PAUL HARDCASTLE 
JVC 2021 THE JAllMASTERS 

TI NEW JAZZ AT THE MOVIES BAND D1 

COMÄÑ 77006 A WOMAN, SAX AT THE MOVIES 

9 22 5 
TRIBAL TECH BLUEMOON 79190 

FACE FIRST 

23 23 3 
BOB BERG DENON 75369/ALLEGRO 

VIRTUAL REALITY 

Z4 NEW THE CRUSADERS GRP 9746 
LIVE IN JAPAN 

25 21 19 
THE RIPPINGTONS GRP9718 

LIVE IN L.A. 

iD Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification 
or sales of 500,000 units. RIM certification for sales of 1 million units with each additional million 
ndicated by a numberal following the symbol. All albums available on cassette and CD. 'Asterisk indicates vinyl 

available. © 1993, Billboard/BPI Communications. 
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Music Video 
ARTISTS & MUSIC 

Stars Focus On Video Making 
Finances, Creativity Drive Confab Talk 

BY CHRIS MORRIS 

LOS ANGELES - Aesthetic vision, ar- 
tistic control, and budgetary realities 
were among the topics touched on dur- 
ing a freewheeling artist panel at the 
Billboard Music Video Conference here 
Nov. 5. 

The tone for the lively discussion, 
moderated by Billboard talent editor 
Melinda Newman, was set by Epic art- 
ist Cyndi Lauper, who explained that 
she finally had to begin lensing her own 
videos after repeated interference from 
her directors. 

"I kept workin' with these directors, 
and everyone kept baggin' out on me," 
Lauper said. "I couldn't go through this 
treatment one more time with one more 
person. Actually, in the end, [directing 
That's What I Think') was one of the 
most peaceful things I've ever done." 

Reacting to frequent expressions of 
frustration by the other artists on the 
panel concerning the creative aspects of 
video, Busta Rhyme of Elektra rap act 

Leaders Of The New School said, "I 
think one of the key things is that art- 
ists have got to own their own shit ... 
[The labels] don't present your art as a 
way of life, they present it as the hip, 
cool thing to do." 

Peter King of Myrrh contemporary 
Christian act Dakoda Motor Co. noted 
that fiscal necessity drove the band into 
creating its own videos; with a limited 
budget to produce three videos, the 
group made two for $2,000. 

"I built [my videos] on super 8, and 
then pieced together some surf footage 
I was in, and some snowboarding foot- 
age of our bassist," King said. 

Myrrh packaged a trio of clips, priced 
at $2.99, with the band's debut CD, and 
King credits the plan for helping the 
group to create an identity and sell 
30,000 units in Christian retail outlets. 

Green Jelly leader Bill Manspeaker's 
description of his group's success with 
the bargain -basement -priced, $60,000 
feature -length video "Cereal Killer" left 
the panel audience in stitches. 

The 1993 "Artist Panel" featured, from left, Cyndi Lauper, Motorhead's Lemmy, 
Leaders Of The New School's Busta Rhyme, Ce Ce Peniston, Lisa Keith, Dakoda 
Motor Company's Peter King, and Green Jelly's Bill Manspeaker. 

'We scammed 'em, OK ?" Man - 
speaker said. "Every day of our lives, 
[we] tried to figure out how to make 
music videos ... It was OK, because we 
got a free camera and a bunch of lights 
out of the deal." 

Manspeaker's confession that the 
group stole lumber for its video sets 
drew a pointed comment from Lauper, 
who noted that an elaborate video lilce 
her "Girls Just Want To Have Fun" 
couldn't be made today for $38,000, as 
it was in 1983. "I went in and stole 
things," she said. "You can't do it with- 
out stealing for that money." 

Lemmy Kilmister, lead singer for the 
hard rock band Motorhead, said money 
is the bottom line in video: "Most of 
ours have been crap ... The record 
company wouldn't give us a budget for 
the video." 

Retorted Manspeaker, "I'll make one 
for you-$2,000." 

On a more serious note, he added, "If 
they say that they're going to give us 
$100,000 for a video, I'm sure we'll still 
make it for really cheap. It's your own 
money that you're really spending." 

The issues of sexism and race in 
video were also raised by the panel. 

Perspective/A&M artist Lisa Keith 
commented, "I don't think a woman, to 
be sexy, has to have barely any clothes 
on. I wanted to come across as an artist 
and not a sex symbol." 

Asked if he felt under any pressure 
to use an African - American director on 
his videos, Rhyme said, 'What are you 
trying to prove with just working with 
your own? If there was a white director 
who came to me with something that 
was totally slammin', I think I'd have to 
roll with that." 

A &M's Ce Ce Peniston said she 
"wasn't presented with a lot of black di- 
rectors ... I had to ask for that." 

Programmers Talk Tie -In Strategies 
BY CARRIE BORZILLO 

LOS ANGELES- Regional video pro- 
grammers revealed diverse strategies 
for launching successful cross -promo- 
tions with radio, retail, and club outlets 
at a "Regional Video Promotion Work- 
shop" Nov. 5 during Billboard's Music 
Video Conference here. 

Boston -based programmer Paul 
Carchidi, whose alternative music 
video shows, "Outrageous!" and 
"Rage," air on cable and broadcast TV, 
respectively, notes that radio outlets 
have been easier to attract since 
"Rage" debuted on a popular UHF sta- 
tion several weeks ago. 

'When we first started, we got the 
weakest stations in the market," he 
said. "Now everyone wants to do some- 
thing with us." 

Carchidi described a tie -in with Bos- 
ton's modern rock outlet WFNX, 
whose parent company also owns the 
Boston Phoenix. That newspaper plugs 
Carchidi's programs, and he recipro- 
cates by promoting WFNX on TV. The 
artists featured each week on Car - 
chidi's programs also are showcased on 
the radio station, in the Boston Phoe- 
nix, and on the racks at three New 

England Tower Records outlets. 
Carchidi presented a blueprint of his 

relationship with Tower. Three outlets 
air his show on in -store monitors, and 
provide free rack space to present the 
artists in each on -air promotion. 

Carchidi sells the Tower rack space 
to labels participating in the "Rage" 
and "Outrageous!" promotions, and 
complements the. in -store coverage 
with profiles in his own newsletter, dis- 
tributed by the Tower stores. 

One of the programmer's most suc- 
cessful Tower tie -ins is his "Cram 'N' 
Jam," in which college students are 
bused to the retail outlets for an exclu- 
sive 11 p.m. concert and discount sale 
that runs until 6 a.m. The event is 
taped for future telecast. 

But retail ties need not be limited to 
one chain, says Mike Walker of the 
Syracuse, N.Y., show "Club Beat Vid- 
eos." He works with two competing 
chains on a regular basis, along with in- 
dependent stores and nonmusic re- 
tailers. 

Independent outlets can provide a 
challenge, Walker says. "They're 
scared of TV. They're not as media 
savvy [as the majors], so we try to 
make [each promotion] real friendly 

and easy for them. We open their eyes 
to something they didn't even think of 
before." 

Siouxsie Crawford of the alternative/ 
hip -hop show "Bohemia After Dark" in 
Portland, Ore., said she seeks to 
broaden her promotions to include non- 
music retailers. 

She is working toward a tie -in with 
a vintage clothing store, in which a con- 
test winner would dress an artist in 
items provided by the store. She also 
has tied in with a snowboard company 
for giveaways at a local club that opens 
the venue to her show every Thursday 
night. 

Clubs are the most effective part- 
ners that David Law of San Diego - 
based "Hot Traxxs" has found for de- 
signing cross -promotional concerts for 
his urban music video show. One event 
drew 1,200 "Hot Traxxs" viewers. 

'We buy spots on local radio to ad- 
vertise the event," Law said. 'We usu- 
ally get a certain percentage from the 
door unless the club doesn't think the 
act will draw -then we negotiate. We 
let radio put its name on our spot as a 
sponsor, so they give us a cheaper rate. 
We end up making money and getting 

(Continued on page 76) 

Firewatch At Vid Confab; 
Fireworks Over Censorship 
DAYS OF FUTURE (Watch) Past: 
Billboard's 15th Annual Music 
Video Conference & Awards opened 
with a fiery launch Nov. 3, just hours 
after a devastating blaze ignited the 
hills and homes of Malibu, Calif., and 
the surrounding area. 

The conference progressed as 
planned, although the opening -night 
party, sponsored by MW Interna- 
tional, was moved from the Santa 
Monica Pier to the conference head- 
quarters at the Hotel Sofitel. 

News of the fire's impact on mem- 
bers of the music industry buzzed 
throughout the conference. MCA art- 
ist Patty Smyth bowed out of the 
Nov. 5 Artist Panel, as her 
home was threatened by 
the blaze. More tragically, 
British director Duncan 
Gibbins perished Nov. 3 
after the fire roared into 
Topanga Canyon. Gibbins' 
credits include clips for 
Eurythmics and Wham! 

NEAR MISS: Media con- 
sultant Garry Wall de- 
serves an extra- special 
thank you for moderating 
the Nov. 4 session "Future 
Watch I: Interactivity And 
Direct Marketing," only 
hours after his flight from 
New York was forced to 
land unexpectedly due to a 
fire in the cockpit Wall re- 
boarded the same plane, 
arrived in Los Angeles at 4 
a.m., and was standing at a podium at 
10:45 the same morning discussing 
the impact of interactive technology 
on the music video industry. What a 
professional! 

THE "MOCK PROGRAMMING 
Session" Nov. 5 left us feeling a bit 
shell- shocked, as BET senior execu- 
tive producer Curtis Gadson was ap- 
plauded in one instant for promising 
to "eliminate violence entirely" from 
the network's music video schedule, 
and was attacked in the next instant 
for practicing censorship. 

Black & White Television direc- 
tor Paris Barclay moderated the ses- 
sion, which featured programmers 
from MTV, VH -1, The Box, the 
Americana Television Network, 
MOR Music TV, and JBTV. 

"Is removing clips with violent im- 
agery enough ?" Barclay asked Gad - 
son. "It's better than nothing," the 
BET representative replied. 

Programmers previewed never -be- 
fore- seen videos, including the Onyx 
clip, "Da Nex Niguz," which featured, 
among other controversial scenes, a 
woman wiping her mouth after simu- 
lating oral sex on a man. 

Cheers ensued, to which John Rob- 
son, director of programming at The 
Box, responded, `The fact that this 
audience unanimously loved this video 
means it can't go on The Box." 

Despite moments of levity, the is- 
sue of censorship hung palpably over 
the panel. 'We're heading toward a 
fantasy land," Robson said. "If we 

can't show guns and other things, 
what are we doing here? You can't tell 
a rapper, `You can't talk about vio- 
lence' If you take that imagery away, 
the artist is not an artist" 

BET's Gadson countered, "But you 
must take into consideration who is 
watching." And JBTV president Mi- 
chael Harnett replied, "I'm not inter- 
ested in being my audience's par- 
ents." 

MOR Music TV manager of pro- 
gramming Cheryl Russell, upon 
viewing a Melissa Etheridge clip 
laced with suicide imagery, said her 
network's audience would appreciate 
the song, but she would reject the clip 

anyway. A Kenny G clip 
featuring a nude woman 
also would be rejected un- 
less a suitable edit was pro- 
duced, she said. 

VIDEO DIRECTOR F. 
Gary Gray debuted his Cy- 
press Hill clip "Ain't Goin' 
Out Like That" during the 
Nov. 5 panel, `The Making 
Of 5 Great Music Videos." 
Gray shrugged off the 
question that the integrity 
of music video directors 
could be imperiled as labels 
join forces with direct mar- 
keting music services to 
sell albums by running 
credit card logos and mail - 
order information along- 
side music videos. 

"The marketing and pro- 
motion departments are going to do 
what they do," he said. "You just have 
to be satisfied to take home your own 
tape and enjoy your work." 

And it is unlikely that directors' in- 
come will change as the availability of 
hard data detailing the exact relation- 
ship between video airplay and mail - 
order sales becomes increasingly 
common, predicted director Michael 
Salomon of High Five Productions. 

"My company has produced TV 
specials for Michael Bolton, Garth 
Brooks, and the women of country," 
said Salomon. "And album sales in- 
creased after each show. The label ap- 
preciates it. But all you really get is 
a handshake." 

OUR HEARTFELT appreciation 
goes out to all who contributed to the 
success of the 15th annual Music 
Video Conference & Awards. Special 
thanks to awards host and natty 
dresser 'Weird Al" Yankovic; to 
panel moderators Garry Wall, Steve 
Leeds, Tom Hunter, Melinda New- 
man, Paris Barclay, and Sharon 
Steinbach; to roundtable leaders 
Steve Gordon, Jeff Walker, Mark 
Weinstein, Wendy Griffiths, Mi- 
chael Harnett, Craig Bann, Tom 
Green, Larry Perel, and Lisa Moen; 
to our party hosts, MTV Interna- 
tional, The Box, and Paisley Park 
Records; to Jill Karagezian and the 
Music Video Assn.; and to Randy 
Frey of National Video Suscription 
Inc., who produced the awards show 
reel. 
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I N tit P R I N T 

FOR WEEK ENDING NOV. 7, 1993 

Billboard. Video Monitor. 
THE MOST -PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

5'..1111 
Black Entertainment Television 

14 hours daily 
1899 9th Street NE, 
Washington, DC 20018 

1 Janet Jackson, Again 
2 DRS, Gangsta Lean 
3 Intro, Come Inside 
4 Tevin Campbell, Can We Talk 
5 En Vogue, Runaway Love 
6 Funky Poets, Born In The Ghetto 
7 2Pac, Keep Ya Head Up 
8 De La Soul, Breakadawn 
9 Tony! Toni! Tone!, Anniversary 

10 Queen Latifah, U.N.I.T.Y. 
11 Toni Braxton, Breathe Again 
12 Bell Biv Devoe, Something In... 
13 Salt- NPepa, Shoop 
14 Mint Condition, Nobody Does It... 
15 Jeru The Damaja, Come Clean 
16 P.O.V., All Thru The Night 
17 Coming Of Age, Coming Home To... 
18 Xscape, Just Kickin' It 
19 Aaron Hall, Get A Little Freaky... 
20 Ramsey Lewis, Tonight 
21 Keith Washington, Stay In My... 
22 Black Moon, How Many Emcee's 
23 Erick Sermon, Stay Real 
24 Tina Turner, Why Must We Wait... 
25 Mariah Carey, Hero 
26 Color Me Badd, Time And Chance 
27 RAab, Foreplay 
28 R. Kelly, Sex Me 
29 Naughty By Nature, Written On... 
30 Supercat, Dolly My Baby 

* * NEW ADDS * * 
Freddie Jackson, Make Love Easy 
J.T. Taylor, Baby I'm Back 
Jeff Redd, Show You 
Lords Of The Underground, Here... 
Mary J. Blige, You Don't Have To Worry 
Me'Shell Ndegeocello, Dred Loc 
UNV, Straight From My Heart 

G 
Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

T 
1 Lorrie Morgan, Half Enough 
2 Mark Chesnutt, Almost Goodbye 
3 Tracy Lawrence, My Second Home 
4 Little Texas, God Blessed Texas 
5 Martina McBride, My Baby Loves... 
6 Lee Roy Parnell, On The Road 
7 John Anderson, I Fell In The Water 
8 Reba McEntire /Linda Davis, Does... 
9 Sammy Kershaw, Queen Of My... 

10 Doug Supernaw, I Don't Call... 
11 Tanya Tucker, Soon 

12 Alan Jackson, Mercury Blues 
13 Collin Raye, That Was A River 
14 Trisha Yearwood, The Song... 
15 Sawyer Brown, The Boys And Me 
16 Dwight Yoakam, Fast As You 
17 George Jones, High Tech...t 
18 Brother Phelps, Were You...t 
19 Shawn Camp, Confessin' My Lovet 
20 Suzy Bogguss, Hey Cinderella 
21 Boy Howdy, She'd Give Anythingt 
22 Ronnie Milsap, I'm Playing For...t 
23 Mavericks, What A Crying Shamet 
24 Vince Gill, One More Last Chance 
25 Travis Tritt, Worth Every Mile 
26 Aaron Tippin, The Call Of The Wild 
27 Kenny Chesney, Whatever It Takes 
28 Clay Walker, Live Until I Die 
29 Tracy Byrd, Why Don't That... 
30 Larry Stewart, We Can Love 
31 John Berry, Kiss Me In The Car 
32 Emmylou Harris, High Powered... 
33 Faith Hill, Wild One 
34 Hank Flamingo, Baby It's You 
35 Matthews, Wright & King, One... 
36 Carlene Carter, Unbreakable Heart 
37 Pirates Of Mississippi, Dream... 
38 Rhonda Vincent, I'm Not Over You 
39 Rodney Crowell, Even Cowgirls... 
40 Twister Alley, Nothing In Common... 
41 Bobbie Cryner, He Feels Guilty 
42 Jamie O'Hara, What's A Good 01'... 
43 Toby Keith, A Little Less Talk 
44 Restless Heart, Big Iron Horses 
45 Daron Norwood, If It Wasn't For... 
46 Ricky Lynn Gregg, Three Nickels... 
47 Rick Trevino, Just Enough Rope 
48 Kelly Willis, Heaven's Just A... 
49 Billy Dean, We Just Disagree 
50 Clint Black, State Of Mindt 

t Indicates Hot Shots 

* * NEW ADDS * * 
Becky Hobbs, Pale Moon 
Tish Hinojosa, Drifter's Wind 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Nirvana, Heart- Shaped Box 
2 Snoop Doggy Dogg, What's My... 
3 Red Hot Chili Peppers, Soul To... 
4 Meat Loaf, I'd Do Anything For Love 
5 Aerosmith, Cryin' 
6 Janet Jackson, Again 
7 Salt -N -Pepa, Shoop 
8 Smashing Pumpkins, Today' 
9 Cranberries, Linger. 

10 Breeders, Cannonball. 
11 R.E.M., Everybody Hurts 
12 John Mellencamp, Human Wheels 
13 Stone Temple Pilots, Wicked... 
14 Lemonheads, Into Your Arms. 
15 Def Leppard, Two Steps Behind 
16 Ace Of Base, All That She Wants 
17 Zhane, Hey Mr. D.J. 
18 Tony! Toni! Tone!, Anniversary 

19 10,000 Maniacs, Because The... 
20 Dr. Dre, Let Me Ride 
21 White Zombie, Thunder Kiss '65 
22 Mariah Carey, Hero 
23 Bobby Brown, Something In... 
24 Gin Blossoms, Found Out About... 
25 Robert Plant, I Believe 
26 Suede, The Drowners 
27 Lenny Kravitz, Is There Any... 
28 Blind Melon, No Rain 
29 Xscape, Just Kickin' It 
30 Therapy ?, Screamager 
31 Cypress Hill, Insane In The Brain 
32 Phil Collins, Both Sides Of... 
33 Belly, Gepetto 
34 Onyx, Slam 
35 2Pac, I Get Around 
36 Tevin Campbell, Can We Talk 
37 Dr. Dre, Nuthin' But A "G" Thang 
38 Janet Jackson, If 
39 Soul Asylum, Runaway Train 
40 Lenny Kravitz, Are You Gonna... 
41 Buffalo Tom, Soda Jerk 
42 Toni Braxton, Breathe Again 
43 Janet Jackson, Love Will Never... 
44 Boyz II Men, Motown Philly 
45 Naughty By Nature, O.P.P. 
46 Arrested Development, Tennessee 
47 Arrested Development, Mr. Wendel 
48 Stone Temple Pilots, Sex Type... 
49 Ice Cube, It Was A Good Day 
50 U840, Can't Help Falling In Love 

Indicates MTV Exclusive 
Indicates Buzz Bin 

* * NEW ADDS * * 
Tony Bennett, Steppin' Out With My... 
Stone Temple Pilots, Creep 
Megadeth, 99 Ways To Die 
Danzig, Mother '93 
Concrete Blonde, Heal It Up 

)TM 
THE NASHVILLE NETWORK. 

The Heart of Cowan, 

30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Billy Dean, We Just Disagree 
2 Diffie, Varney & Lorri, Beverly 
3 R. McEntire /L. Davis, Does He 
4 Clint Black, State Of Mind 
5 Dwight Yoakam, Fast As You 
6 Alan Jackson, Mercury Blues 
7 Collin Raye, That Was A River 
8 John Anderson, I Fell In The Water 
9 Sammy Kershaw, Queen Of My... 

10 Emmylou Harris, High Powered... 
11 Faith Hill, Wild One 
12 Aaron Tippin, The Call Of The Wild 
13 Restless Heart, Big Iron Horses 
14 Michael Martin Murphey, Big Iron 
15 Doug Supernaw, I Don't Call... 
16 Trisha Yearwood, The Song... 
17 Shelby Lynne, Tell Me I'm Crazy 
18 Travis Tritt, Worth Every Mile 
19 Vince Gill, One More Last Chance 

20 Tracy Lawrence, My Second Home 
21 Confederate Railroad, Trashy... 
22 Clay Walker, What's It To You 
23 Little Texas, God Blessed Texas 
24 McBride & The Ride, Hurry... 
25 Lorrie Morgan, Half Enough 
26 Ricky Van Shelton, A Couple Of... 
27 Mark Chesnutt, Almost Goodbye 
28 Matthews, Wright & King, One... 
29 Carlene Carter, Unbreakable Heart 
30 Rodney Crowell, Even Cowgirls... 

* * NEW ADDS * * 
Doug Stone, I Never Knew Love 
Clint Black, State Of Mind 
Billy Dean, We Just Disagree 
McBride & The Ride, No More Cryin 

VB4 
con ma- 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Toni Braxton, Another Sad Love... 
2 Phil Collins, Both Sides Of The... 
3 Meat Loaf, I'd Do Anything For Love 
4 Janet Jackson, Again 
5 Sting, Nothing 'bout Me 
6 Bruce Hornsby, Fields Of Gray 
7 Mariah Carey, Dreamlover 
8 Mariah Carey, Hero 
9 Bee Gees, Paying The Price Of Love 

10 Billy Joel, The River Of Dreams 
11 John Mellencamp, Human Wheels 
12 Kenny G, Sentimental 
13 Tina Turner, Why Must We Wait.. 
14 Taylor Dayne, Send Me A Lover 
15 Bryan Adams, Please Forgive Me 
16 Aaron Neville, Don't Fall Apart... 
17 Jackson Browne, I'm Alive 
18 Joshua Kadison, Jessie 
19 Lisa Keith, Better Than You 
20 En Vogue, Runaway Love 
21 Expose, As Long As I Can Dream 
22 Rod Stewart, Reason To Believe 
23 Rick Astley, Hopelessly 
24 Madonna, Rain 
25 UB40, Can't Help Falling In Love 
26 Bobby Brown, Something In... 
27 Billy Joel, All About Soul 
28 Tony! Toni! Tone!, Anniversary 
29 Bonnie Raitt, Something To... 
30 Steve Winwood, Higher Love 
§ Indicates Five Star Video 

* * NEW ADDS * * 
Adams, Stewart, & Sting, All For Love 
Donald Fagen, Snowbound 
k.d. Lang, Just Keep Me Moving§ 

THE CLIP LIST.. A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING NOV. 13, 1993. 

T H E 

BOli 
Continuous programming 
12000 Biscayne Blvd, Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Dirty Rotten Scoundrels, Gangsta Lean 

BOX TOPS 

2Pac, Keep Ya Head Up 
Blood Of Abraham, Stabbed By The... 
Blood And Crips, Piru Love 
Blood And Crips, Steady Dippin' 
B. Brown /W.Houston, Something In... 
Das EFX, Freakit 
Eazy -E, Real Compton City G's 
Fat Joe, Watch The Sound 
Janet Jackson, Again 
1(7, Come Baby Come 
Kris Kross, I'm Real 
Lisette Melendez, Goody Goody 
Luke, The Hop 
Meat Loaf, I'd Do Anything For Love 
Queen Latifah, U.N.I.T.Y. 
R. Kelly, Sex Me (Part 1) 
Salt -N -Peps, Shoop 
Scarface, Now I Feel Ya 
Shaquille O'Neal, Skillz 
Snoop Doggy Dogg, What's My Name 
Supercat, Dolly My Baby 
Tevin Campbell, Can We Talk 
Toni Braxton, Breathe Again 
Too Short, I'm A Player 
Total Devastation, Many Clouds Of... 
Xscape, Just Kickin' It 

ADDS 

Algae Whigs, Debonair 
Akinyele, The Bomb 
Babyface, Never Keeping Secrets 
Domino, Ghetto Jam 
Ice-T, G Style 
Lords Of The Underground, Here... 
Mary J. Bilge, You Don't Have To Worry 
MC Lyte, I Go On 
Rush, Stick It Out 
Tears For Fears, Goodnight Song 
Yo La Tengo, Big Day Coming 

/».)1149( 

QQ VIDEO 

TELEVISION 
Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

Culture Beat, Mr. Vain 
The Wonder Stuff, On The Ropes 
Dirty Rotten Scoundrels, Gangsta Lean 
4 Non Blondes, Spaceman 
Redd Kross, Jimmy's Fantasy 
Violent Femmes, I Held Her 
Jackson Browne, I'm Alive 
Posies, Definite Door 
B. Brown /W. Houston, Something In... 
Iggy Pop, Wild America 
700 Miles, The Way It Should Be 
Pogues, Tuesday Morning 
Suede, The Drowners 
Alan Parsons, Turn It Up 
Wailing Souls, Wild Wild Life 
Ramsey Lewis, Tonight 
Gin Blossoms, Found Out About You 
For Love Not Lisa, Sott Hand Bluez 
Idaho, God's Green Earth 
Woopdpecker, Hillbily Song 

Cnv]nnnUr3 

Continuous programming 
11500 9th St N, St Petersburg, FL 
33716 

Candy Duller, Pick Up The Pieces 
Bob Dylan, My Back Pages 
Alan Jackson, Mercury Blues 
Billy Joel, All About Soul 
Joshua Kadison, Jessie 
Ottmar Liebert, Snakecharmer 
Reba McEntire, Does He Love Me 
The Beatles, Hello Goodbye 
Toni Braxton, Another Sad Love Song 
Jimmy Cliff, I Can See Clearly Now 
Expose, As Long As I Can Dream 
Kenny Loggins, This Is It 
Louie Morgan, Half Enough 

Aaron Neville, The Grand Tour 
Collin Raye, That Was A River 
R.E.M., Everybody Hurts 
10,000 Maniacs, Because The Night 
Jackson Browne, I'm Alive 
Mark Chesnutt, Almost Goodbye 
Taylor Dane, Send Me A Lover 
Lisa Keith, Better Than You 
Dave Koz, You Make Me Smile 
Martina McBride, My Baby Loves Me 
Sting, Nothing 'Bout Me 
Fourplay, Between The Sheets 
Charlie Walls, My Ship 
Trisha Yearwood, The Song... 

Five 1/2-hour shows weekly 
Signal Hill Dr, Wall, PA 15148 

The Prayer Chain, Like I Was 
White Heart, Heaven Of My Heart 
Geoff Moore /Larry Norman, Why... 
Mylon & Broken Heart, Shower The... 
DC Talk, Jesus Is Just Alright 
Petra, Just Reach Out 
Midnight Oil, My Country 
Wayne Watson, Walk In The Dark 
First Call, Freedom 
Bryan Duncan, When It Comes To Love 
First Call, Evidence Of Love 
Mylon Lefevre, Trains 
Dirty Rotten Scoundrels, Gangsta Lean 
Mylon Lefevre, Invincible Love 
Mylon & Broken Heart, Love God... 

JAI 
WWOR 

One hour weekly 
216 W Ohio, Chicago, IL 60610 

The Connells, Slackjawed 
Urge Overkill, Positive Bleeding 
James, Laid 
Gin Blossoms, Found Out About You 
Queen Sarah Saturday, Gigi 
Eleven, Crash Today 
KMFDM, Drug Against War 
Lemonheads, Into Your Arms 
Treponem Pal, Pushing You Too Far 
4 Non Blondes, Spaceman 

Smashing Pumpkins, Today 
Cathedral, Midnight Mountain 
Verve, Blue 

trIMGPW* 
30 hours weekly 
P 0 BOX 398, Branson, MO 65616 

Andy Childs, Broken 
Jamie O'Hara, What's A Good ... 
Greg Buchanan, Chariots 0f Fire 
Rodney Crowell, Even Cowgirls Get... 
Ben E. King, You Still Move Me 
Evangeline, Still Lovin' You 
Wilton Felder, Forever 
Hank Flamingo, Baby It's You 
Jazzmasters, Sound Of Summer 
Ramsey Lewis, Tonight 
Kevin Montgomery, Red Blooded... 
Nashville Bluegrass, On Again off... 
Beth Nielson Chapman, All I Have 
Billy Dean, I'm Not Built That Way 
Lee Ritenour, Waiting In Vain 
Diamond Rio, This Romeo Ain't Got ... 
Phil Driscoll, The Greatest Love 
Lee Roy Parnell, On The Road 
Eric Marienthal, Walk Through Fire 
Glad, Just As I Am 
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`Cowgirls' Gets The Boot, 
But Tie -Ins Must Go On 

BY ERIC BOEHLERT 

UNTIED: Let's see, k.d. lang's 
"Even Cowgirls Get The Blues" Sire/ 
Warner Bros. soundtrack has been re- 
leased, splashy profiles of star Uma 
Thurman and director Gus Van Sant 
have nm in major mags, and a new edi- 
tion of the Tom Robbins novel has 
been issued by the publisher. Now the 
only thing missing from this normal 
tie -in fest is an actual film release. 

When Fine Line Features an- 
nounced it was holding the film until 
next spring due to lukewarm early re- 
action, it was too late to delay any of 
the spin -off projects. But have consum- 
ers noticed? Perhaps one day soon, in 
order to save on costs, all multimedia 
tie -ins will simply progress on their 
own without an actual event to revolve 
around, such as a movie release. 

In the meantime, lang has gone 
ahead and shot a video for the first sin- 
gle, "Keep Me Moving," featuring 
Thurman. A label spokesperson says 
the record went ahead on schedule be- 
cause it can stand on its own, without 
the movie, and yeah, the film was 
pulled so fast it was tough to come up 
with alternate plans. 

Earlier this year, another country - 
oriented film, Paramount's "The Thing 
Called Love" starring the late River 
Phoenix, ran into trouble and failed to 
open nationally. However, Giant Rec- 
ords released its soundtrack anyway. 

ONE MONTH after the article ran, 
Vibe was still absorbing shots during 
the recent CMJ conference for the 
mag's overly friendly profile of Jamai- 
can artist Buju Banton, who angered 
many by advocating violence against 

gays in "Boom Boom Bye." 

SIGN O' THE TIMES I: When asked 
by Spin what sort of music she listens 
to, Heather DeLoach, the 10- year -old 
bee girl from Blind Melon's "No 
Rain" video, answered, "I like alterna- 
tive pretty much." 

SIGN O' THE TIMES II: In an ad 
that ran in Entertainment Weekly, 
Casio introduced a new digital watch 
that, along with alarm and stopwatch 
options, also can "turn on your TV and 
VCR, pump up the volume," and "surf 
through the channels." Finally. 

SHAMELESS PLUG: Billboard in- 
ternational editor -in -chief Adam 
White and contributor Fred Bronson, 
author of the weekly "Chart Beat" col- 
umn, have released "The Billboard 
Book Of Number One Rhythm & Blues 
Hits" (Billboard Books). 

HARMONICAS, HARPS, 
AND HEAVY BREATHERS: 
THE EVOLUTION OF THE 
PEOPLE'S INSTRUMENT 

By Kim Field 
(Fireside Books, paper, $14) 

More than 1 million harmonicas 
are sold each year in the United 
States -and still they get no re- 
spect. The likely reason is that 
more than 1 million harmonicas 
are sold each year in the U.S. 

Cheap and easy is hell on a repu- 
tation. 

But as Kim Field points out in a 
book as unassuming and unexpect- 
edly delightful as potent blues ris- 
ing suddenly from a pair of 
cracked, cupped hands, "the only 
thing rarer than a person who has 
never owned a harmonica is a 
player who has done it justice." If 
the modest instrument lends itself 
to musicians of equal skill, it owes 
its place in history to those whose 
talent has surpassed it, forcing the 
harmonica to exceed its simple 
reach -and rep. 

Field, himself a mouth organist 

of more than 20 years standing, 
has written a loving celebration 
both of those players and of their 
instrument. From an opening his- 
tory of the harp (including vintage 
photographs), he traces its evolu- 
tion in the hands of its exemplars, 
often letting them speak in their 
own words. 

Here, then, are Charlie McCoy, 
Pete Pedersen, DeFord Bailey, 
Junior Wells, Charlie Mussel - 
white, Kim Wilson, Magic Dick, 
Stevie Wonder, Charles Leighton, 
"Toots" Thielemans, and dozens 
more, talking shop (favorite harps 
and techniques) and telling tales 
(introductions and influences). In- 
cluded are masters from all musi- 
cal disciplines, and from past and 
present alike, as well as a closing 
discography of some of their semi- 
nal recordings. 

Like the singular instrument it 
details, "Harmonicas, Harps, And 
Heavy Breathers" has a quiet 
charm that could be overlooked 
among its flashier brethren. It's 
worth looking for. 

MARILYN A. GILLEN 
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USIC THERAPY FOUNDATION 

SIXTH ANNUAL SILVER CL 

DINNER AND AUCTION 

0 

Honoring Pete Townshend. 
With a special performance 
by cast members of "Tommy" 

November 30th 1993 
8PM at Roseland 
239 West 52nd Street 
New York City 

For further details contact: 
Sunny Ralfini 
212.541.7948 
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puking Him Out. During one of the final episodes of "Nashville Now," singer/ 
actors Tom Wopat, left, and John Schneider, center, honored retiring host Ralph 
Emery by singing the theme song from The Dukes Of Hazzard," their long -ago 
television action series. 

Trevino Leaps Language Barriers 
New Sony Set Has A Spanish Spin-Off 

BY PETER CRONIN 

NASHVILLE -A quick look at his 
publicity photo might give the impres- 
sion that Sony Nashville's Rick Trevino 
is just another new "hat act." The 
multitalented Texan's music does in- 
deed fit easily into the neotraditional 
mold, but in the process of making his 
debut country album for the label, Tre- 
vino and producer Steve Buckingham 
wound up delving into the singer's La- 
tin roots, eventually emerging with two 
separate albums-one sung in English 
and the other in Spanish ( "Rick Tre- 
vino" and "Dos Mundos," respectively). 

"To my knowledge, this is the first 

It's Thanksgiving, And Critics Can Stuff It 
Country- Come -Latelys Show Us Error Of Our Ways 
THE EPIPHANY SQUAD: Thanksgiving is fast closing 
in upon us, and we couldn't be happier. For, you see, we 
find ourselves almost painfully bloated these days with 
unvented gratitude. We feel a particularly urgent need to 
express our gratefulness to those Important Critics who 
labor so selflessly to save us untutored country music fans 
from the ravages of our own ignorance. Their perceptions 
have been as beacons. Until we were shown otherwise, 
most of us had assumed that responding to music was no 
big deal. Anybody could do it. Music was something we 
liked or didn't like for various personal reasons. And that 
was the end of it. To us -and we shudder now at our na- 
iveté music was `just songs." 

Fortunately, country music grew to the point that the 
ICs were occasionally compelled to divert their ears from 
rock to give context to this monstrously more primitive for- 
mat. When they did, we began to fathom the errors of our 
old ways. For example, had 
not ICs been there to clar- 
ify the point for us, we 
might have gone through 
life convinced that Garth 
Brooks had made a greater 
contribution to country mu- 
sic than had Bobby Fred 
Piltdown and his gritty vi- 
finettes of West Texas spe- 
cial-ed classes. Now we 
know better. (And while 
we're at it, we can also 
thank the ICs for terms 
like "gritty," "rootsy," and "edgy," all of which, we deduce, 
are synonyms for "unrehearsed. ") 

Even before the advent of ICs, we were vaguely aware 
that songs have or could have moral dimensions -that 
their lyrics might carry messages that were uplifting or 
deflating. As it turns out, that's not the half of it. Were 
you aware, for instance, that the use of strings or the ab- 
sence of a steel guitar can be manifestations of absolute 
evil? Well, they can. And did you know that some of our 
most celebrated artists presume to call themselves "coun- 
try," even though they have lost their accents, are able to 
make their subjects and verbs agree, and draw their im- 
agery from locales other than rodeos and body shops? If 
we didn't have ICs to rail against this creeping sophistica- 
tion, country music might very well lose the quaintness by 
which it is so easily identified and reviled. (All country mu- 
sic, by the way, is derivative, having "ripped off" its distinc- 
tive 12 -tone scale and English syntax from the blues artists 
who originated them.) 

Dolts that we are, we used to think that music was but 
one avenue by which to approach greater human under- 
standing. Nuh -uh, honey. It is the only avenue. That's why 
ICs pounce and gnaw on each new album with such rave- 
nous vigor. For most, it is their only intellectual nourish- 

Nashville 
Scø,e 

TM 

ment. And it should be sufficient for ours, too. Now we 
know. Thanks. 

OOPS: "Dance Line" is on The Nashville Network, not 
the network to which we assigned it here last week. 

CHASING THE RAYS: The Nashville Network, the 
Country Music Assn., and the South Padre Island (Texas) 
Convention And Visitors Bureau will present "TNN Texas 
Spring Break 1994" March 16-18. There will be 24 hours 
of coverage during the event's three -day run. Performers 
will include Billy Ray Cyrus, Travis Tritt, Marty Stuart, 
Aaron Tippin, Diamond Rio, Lan White, Confederate 
Railroad, the Gibson/Miller Band, and Radney Foster. 

MAKING THE ROUNDS: We hear that RCA Records 
is negotiating deals with Ty England and Jon Randall 

Stewart. England is a gui- 
tarist and vocalist in Garth 
Brooks' band; Stewart has 
been one of Emmylou 
Harris' Nash Ramblers ... 
Country Music Television 
has added 6.8 million U.S. 
cable subscriber house- 
holds since last October. 
According to the A.C. Niel- 
sen service, CMT now 
reaches more than 22.9 mil- 
lion subscribers ... Singer/ 
producer /songwriter Gail 

Davies has been named VP of March Music Publishing... 
Former music exec Chuck Chellman is the new sales 
manager for Nashville's Artists Travel Connection ... 
Grand Ole Opry comedian Bill Carlisle is back on stage 
following his recuperation from heart surgery. He has 
been on the Opry 40 years, and soon will celebrate his 85th 
birthday ... Pat Rogers, executive director of the Nash- 
ville Songwriters Assn. International, will be given the 
Fielder Award from the Technology Access Center for her 
work in re- establishing a United Cerebral Palsy Agency 
in Middle Tennessee ... Anthony Von Dollen has been 
appointed creative director of peermusic's new Nashville 
office. Previously, he was A&R coordinator for Arista Rec- 
ords ... Guy Floyd has joined the staff of Vector Manage- 
ment. 

MARK YOUR CALENDAR: Kyle Lehning, executive 
VP /GM of Asylum Records, will speak at 5:30 p.m. Nov. 
17 at the Songwriters Guild Of America's Ask -A -Pro ses- 
sion at the association's Nashville office ... Clint Black 
and Lisa Hartman Black will host a reception and dinner 
Nov. 22 at Houston's Longhorn Grill to raise money for 
Midwest flood victims. Tickets are available from Opera- 
tion Heartland in Houston. 

by Edward Morris 

time I've seen or heard anybody do 
this," says Ray Martinez, VP of sales 
at the San Antonio branch of the U.S. 
Latin division of Sony Music Interna- 
tional. "There was the Texas Tornados 
and Johnny Rodri- 
gues, but they were 
kind of a Tex -Mex 
bilingual mix. Rick 
is traditional coun- 
try, and it's in 
Spanish." 

To distinguish 
Trevino from those 
other acts and to 
reassure country 
radio that the singer is, first and fore- 
most, a country artist, the marketing of 
the two albums will be kept totally sep- 
arate. In an attempt to break Trevino 
internationally, Sony Discos will mar- 
ket the already completed and released 
Spanish -language version, concentrat- 
ing on the growing Tejano market in 
and around south Texas. 

TREVINO 

Tejano music, a blend of styles from 
north and south of the border, is the 
closest thing to country music in the 
Hispanic market, and a large percent- 
age of the Tejano audience, with their 
Stetson cowboy hats, Wrangler jeans, 
and western "brush- popper" shirts, al- 
ready listen to some country music. 

"There is a mix of bilingual Mexican - 
Americans that listen to country music 
anyway, and now they can listen in 
their mother tongue," Martinez says. 
"This can attract an audience and make 
a serious impact." 

Adding to the novelty of the project 
is the fact that, although he is a third - 
generation Mexican American, the 21- 
year -old Trevino is very much an 
American kid. His father played pro- 
fessionally in popular Tejano bands in 
which the singing is mostly in Spanish, 
but the younger Trevino is far from flu- 
ent in the language. 

"Quite frankly, I didn't hear much 
(Continued on page 47) 

Jennings Returns To RCA 
For Boxed Set & New Album 

BY EDWARD MORRIS 

NASHVILLE -The new Waylon Jen- 
nings boxed set -"Only Daddy That'll 
Walk The Line: The RCA 
Years" -comes with a little something 
extra: the enthusiastic support of its 
subject matter. 

Not only was Jennings active in 
helping annotator Jimmy Guterman 
choose and document the 40 songs in 
the collection, he also is busy promot- 
ing the project. 

"I couldn't be happier," Jennings 
says of the finished work, which spans 
nearly 20 years of his recording ca- 
reer. "[RCA] put in so much time and 
so much effort and asked for my input, 
even though I wasn't with the label." 

However, while the set was being 
compiled, Jennings did re -sign to 
RCA and expects to have a new studio 
album out next spring. 

To tout the boxed set, Jennings has 
provided voiceovers for a series of tel- 
evision spots and has talked it up dur- 
ing recent TV appearances and inter- 
views. "I enjoy talking about 
something if I'm interested in it," he 
says. 

The first series of TV spots aired on 
Country Music Television in October 
the week the album was released. The 
second series of spots will run on CMT 
during Thanksgiving week. In addi- 
tion to spotlighting the set, the com- 
mercials are tagged with messages in- 
viting fans to buy the set at Disc 
Jockey or at Camelot stores. 

RCA had already decided to do the 
set when Jennings first heard about it. 
He immediately warmed to the notion 
and volunteered to help. "They were 
just thrilled," he recalls. "We found 
them some pictures, and I did several 
interviews for the booklet that went 
with it ... It was really a trip getting 
it all together." 

Guterman says he approached RCA 

with the proposal to do a Jennings ret- 
rospective at about the same time 
Thom Schuyler was brought in to head 
the label's Nashville operations. But it 
was not until Schuyler reorganized the 
A &R department months later that 
the proposal gained momentum. 

As it turned out, Schuyler was a fan 
of Jennings, both as a songwriter and 
a performer, and thought it might be 
a good idea to get the point -man of the 
'70s "outlaw" movement back on the 
label that had been his musical home 
from 1965 -85. 

Jennings says he had "just decided 
not to record anymore," following his 
downward chart spiral the past sev- 
eral years, first on MCA and later on 
Epic. He credits Schuyler primarily 
for his decision to take another shot at 
recording: "He's a song man. I didn't 
find that in many places." 

Guterman notes there was "a whole 
lot of overlap" and only one or two dis- 
agreements between his song choices 
for the boxed set and Jennings' own 
preferences. 

"He was great," according to Guter- 
man. "I was really, really pleased with 
his input ... So many times I've 
worked on these sets where the per- 
son is either barely involved or has 
been dead for 20 years." 

Jennings acknowledges that it is 
one thing to record an album these 
days and quite another to get it 
played, even for someone of his stat- 
ure. "Roger Miller and I were talking 
a few months before he passed away. 
We were talking about doing a duet. 
And I said, 'Let's do something so 
good they can't ignore it.' That's what 
I'm going to try to do." 

Don Was will produce the new al- 
bum. "I've written about 20 new 
songs," Jennings says, "and they're 
some of the best things I've ever writ- 
ten. I'm going into the studio, and 
we're gonna have fun." 
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1 1 1 4 

* * * No. 1 * * * 
VARIOUS ARTISTS 
GIANT 24531 (10.98 15.981 COMMON THREAD: THE SONGS OF THE EAGLES 1 

31 36 37 236 GARTH BROOKS s LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 

38 35 33 35 TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5 

39 39 42 23 DOUG SUPERNAW BNA 66133 (9.98/13.98) RED AND RIO GRANDE 27 

2 2 3 6 REBA MCENTIRE MCA 10906(10.98 15 .98) GREATEST HITS VOLUME TWO 2 
40 38 38 113 GARTH BROOKS 0 LIBERTY 96330(10.98/15.98) ROPIN' THE WIND 1 

3 3 2 10 GARTH BROOKS 3 LIBERTY 80857 (10.98/16.98) IN PIECES 1 

41 37 36 7 SUZY BOGGUSS LIBERTY 89261 (10.98/15.98) SOMETHING UP MY SLEEVE 27 
4 

5 

4 

5 

4 

5 

6 

57 

GEORGE STRAIT MCA 10907 (10.98/15.98) EASY COME, EASY GO 

ALAN JACKSON 2 

ARISTA 18711 (10.98/15.98) 
A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 

2 

1 

42 40 34 6 EMMYLOU HARRIS ASYLUM 61541 (9.98/15.98) COWGIRL'S PRAYER 34 

43 

44 

43 

42 

43 

44 

84 

130 

WYNONNAA 3 CURB 10529/MCA (10.98/15.98) WYNONNA 

ALAN JACKSON 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 

1 

2 

CC NEW ' 1 

***HOT SHOT DEBUT*** 
DOLLY PARTON, LORETTA LYNN, TAMMY WYNETTE HONKY TONK ANGELS 
COLUMBIA 53414 (10.98 EQ/15.98) 

6 45 41 39 59 GARTH BROOKS s LIBERTY 98743 (10.98/16.98) THE CHASE 1 0 7 - 2 TRISHA YEARWOOD MCA 10911(10.98/15.98) THE SONG REMEMBERS WHEN 7 46 45 45 91 JOHN ANDERSON BNA61029 (9.98/13.98) SEMINOLE WIND 10 

8 6 6 62 VINCE GILL I2 MCA 10630(10.98/15.98) I STILL BELIEVE IN YOU 3 47 48 50 64 TRAVIS TRITT A WARNER BROS. 45048 (10.98/15.98) T- R- O- U -B -L -E 6 

9 8 7 26 WYNONNA CURB 10822 /MCA (10.98/15.98) TELL ME WHY 1 48 50 49 58 PAM TILLIS ARISTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23 

0 13 14 33 

***PACESETTER*** 
DWIGHT YOAKAM REPRISE 45241ÁYARNER BROS. (10.98/15.98) THIS TIME 4 

49 44 40 29 PATTY LOVELESS EPIC 53236/SONY (9.98 EQ/15.98) ONLY WHAT I FEEL 13 

50 

51 

47 

51 

47 

53 

20 

3 

JOHN ANDERSON BNA66232 (9 .98/15 .98) SOLID GROUND 

SOUNDTRACK RCA 66313(1o.98Á6.98) THE BEVERLY HILLBILLIES 

12 

51 
11 9 8 20 MARK CHESNUTT MCA 10851 (9 98/15 98) ALMOST GOODBYE 6 

12 17 21 8 

***GREATEST GAINER * * * 
VINCE GILL MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH 12 

52 46 41 62 TRISHA YEARWOOD MCA 10641 (9.98/15.98) HEARTS IN ARMOR 12 

53 55 55 8 MARTINA MCBRIDE RCA 66288 (9 .98/15.98) THE WAY THAT I AM 50 

13 10 10 37 BROOKS & DUNN A ARISTA 18716(10.98/15.98) HARD WORKIN' MAN 2 
54 49 46 11 

RICKY VAN SHELTON 
A BRIDGE I DIDN'T BURN 

COLUMBIA 48992/SONY (10.98 EO/15.98) 
17 

14 11 9 
80 CONFEDERATE RAILROAD 

ATLANTIC 82335/AG(9.98/15.98) 
CONFEDERATE RAILROAD 7 

55 53 48 10 CONWAY TWITTY MCA 10882 (9.98/15.981 FINAL TOUCHES 29 
15 12 11 20 BILLY RAY CYRUS A MERCURY 514758 (10.98 EQ/16.98) IT WON'T BE THE LAST 1 

56 54 51 139 VINCE GILL MCA 10140 (9.9$15.98) POCKET FULL OF GOLD 5 
16 14 13 14 CLAY WALKER GIANT 24511/WARNER BROS. (9.98/15.981 CLAY WALKER 13 

57 57 60 20 CARLENE CARTER GIANT 24499/WARNER BROS. (9.98/15.98) LITTLE LOVE LETTERS 35 
17 

18 

19 

15 

15 

12 

60 

17 

GEORGE STRAIT 2 MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 

CLINT BLACK RCA 66239 (10.9B/15.981 NO TIME TO KILL 

1 

2 
58 52 52 29 TANYA TUCKER LIBERTY 81367 (10.98/15.98) GREATEST HITS 1990 -1992 15 

19 18 24 3 TANYA TUCKER LIBERTY 89048 (10.98/15.98) SOON 18 
59 56 54 65 ALABAMA RCA 66044 (9.98/15.98) AMERICAN PRIDE 11 0 23 35 4 ALAN JACKSON ARISTA 1 -8736 (10.98/15.98) HONKY TONK CHRISTMAS 20 60 58 2 ` VARIOUS ARTISTS K -TEL 6099 (8.98/14.98) TODAY'S TOP COUNTRY 58 

21 24 20 26 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 14 61 59 58 101 ` COLLIN RAYE EPIC 47468'/SONY (9.98 EQ/I3.98) ALL I CAN BE 7 

22 22 19 35 SAMMY KERSHAW MERCURY 14332 (9.98 EQ/15.98) HAUNTED HEART 11 62 64 61 32 VARIOUS ARTISTS K -TEL 6068 (7.98/12.98) TODAY'S HIT COUNTRY 24 

23 16 17 4 ALABAMA RCA 66296 (9.98/15.98) CHEAP SEATS 16 63 63 63 182 ALAN JACKSON ARISTA 8623 (8.98/13.981 HERE IN THE REAL WORLD 4 

24 21 18 71 MARY -CHAPIN CARPENTER COME ON COME ON 
COLUMBIA 48881/SONY (9.98 EO/13.98) 

6 64 60 56 122 TRISHA YEARWOOD MCA 10297 (9.98/15.98) TRISHA YEARWOOD 2 

25 20 16 52 JOHN MICHAEL MONTGOMERY ATLANTIC 82420/AG (9.98/15.98) LIFE'S A DANCE 4 65 NEW 1 LORRIE MORGAN BNA 66282 (9.98/15.98) MERRY CHRISTMAS FROM LONDON 65 

CI 28 28 63 COLLIN RAYE EPIC 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 10 66 NEW 1 ANNE MURRAY SBK 270I2/ERG (10.98/15.98) CROONIN 66 

21 25 23 117 BROOKS & DUNN A 3 ARISTA 18658 (9 .98/13.98) BRAND NEW MAN 3 61 65 65 87 AARON TIPPIN RCA 61129 (9.98/13.98) READ BETWEEN THE LINES 6 

28 26 22 165 GARTH BROOKS IO LIBERTY 93866 (9.98/13.98) NO FENCES 1 68 62 57 12 RANDY TRAVIS WARNER BROS. 45319 (10.98/15.98) WIND IN THE WIRE 24 

29 27 25 77 BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1 
69 

1O 

61 59 28 

21 

TRACY BYRD MCA 10649 (9.98/1698) TRACY BYRD 

MCBRIDE & THE RIDE 
MCA 10787 (9.9$15.98) HURRY SUNDOWN 

24 

53 
30 29 27 13 AARON TIPPIN RCA 66251 (9.98/15.98) CALL OF THE WILD 6 

31 32 32 57 LORRIE MORGAN BNA66047 (9.98/13.98) WATCH ME 15 

RE -ENTRY 

32 33 30 29 JOE DIFFIE EPIC 53002/SONY (9.98 EO/15.98) HONKY TONK ATTITUDE 17 11 72 I - 2 SHAWN CAMP REPRISE 45450/WARNER BROS. (9.98/15.981 SHAWN CAMP 71 

33 34 31 13 SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13 12 NEW 1 LEE ROY PARNELL ARISTA 18739 (9.98/15.981 ON THE ROAD 72 

34 30 29 29 TOBY KEITH MERCURY 514421 (9.98 Em13.98) TOBY KEITH 17 13 67 62 17 CHRIS LEDOUX LIBERTY 80892 (10.98/15.98) UNDER THIS OLD HAT 21 

35 31 26 47 REBA MCENTIRE 2 MCA 10673 (10.98/15.98) IT'S YOUR CALL 1 74 70 - 11 SHENANDOAH RCA 66267 (9.98/15.98) UNDER THE KUDZU 38 

36 NEW 1 
ASLEEP AT THE WHEEL TRIBUTE TO THE MUSIC OF BOB WILLS... 

LIBERTY 81470 (11.98/16.98) 

36 75 73 70 80 MARK CHESNUTT MCA 10530 (9.9$115.98) LONGNECKS & SHORT STORIES 9 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIM) certification for sales of 500,000 units. RIM certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc. 

Billboard. Top Country Catalog Albums.. 
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK 
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1 1 PATSY CLINE A ^ MCA 12' (7.98/12.98) 120 weeks at No. 1 GREATEST HITS 131 14 11 VINCE GILL RCA 9814' (4.98/9.981 BEST OF VINCE GILL 129 

2 6 GARTH BROOKS 2 LIBERTY 98742 (9.98/15.98) BEYOND THE SEASON 3 15 13 THE JUDOS 2 CURB 8318/RCA (9.98/15.98) GREATEST HITS 14 

3 2 REBA MCENTIRE MCA 4979' (7.98/12.98) GREATEST HITS 129 16 15 CONWAY TWITTY FEDERAL 6502/HIGHLAND (7.98/10.98) BEST OF THE BEST OF 22 

4 3 GEORGE JONES EPIC 40776/SONY (5.98 EQ/9.98) SUPER HITS 116 17 16 DAVID ALLAN COE COLUMBIA 35627/SONY (5.98 E0/9.981 GREATEST HITS 42 

5 5 GEORGE STRAIT MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 131 18 23 TRAVIS TRITT A WARNER BROS. 26094 (9.98/13.98) COUNTRY CLUB 10 

6 7 THE CHARLIE DANIELS BAND EPIC 38795/SONY (7.98 02/11.98) A DECADE OF HITS 131 19 11 RAY STEVENS MCA 5918 (4.98/11.98) GREATEST HITS 76 

4 CONWAY TWITTY MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 22 20 18 ALABAMA A RCA 6825 (7.98/11.98) ALABAMA LIVE 13 

8 8 DOUG STONE EPIC 47357 (5.98 E0/9.98) I THOUGHT IT WAS YOU 11 21 KEITH WHITLEY RCA 52277 (9.98/13.98) GREATEST HITS 4 

9 10 GEORGE STRAIT 2 MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS 129 22 21 RAY STEVENS CURB 77312 (6.98/9.98) HIS ALL -TIME GREATEST COMIC HITS 71 

10 12 ALABAMA 3 RCA 7170' (9.98/13.98) GREATEST HITS 130 23 ANNE MURRAY 4 LIBERTY 46058 (7.98/12.98) GREATEST HITS 118 

11 9 VINCE GILL MCA42321 (8.98/13.98) WHEN I CALL YOUR NAME 6 24 19 REBA MCENTIRE MCA 6294` (4.98/11.98) SWEET SIXTEEN 115 

12 GEORGE STRAIT MCA 5800' (2.98/6.98) MERRY CHRISTMAS STRAIT TO YOU 13 25 25 HANK WILLIAMS, JR. 2 CURB 60193'/WARNER BROS. (9.98/13.981 GREATEST HITS 117 

13 II ICT I r1r1KIN' rr1R A WIT DWIGHT YOAKAM BROS. IW 14 REPRISE 25989'/WRER (9.98/13.98) Laraiog mourns are outer noes Wnucn are registenng signmcant sales. 19 1N93, tlIIlDoaroÁiri Uommunicat,ons ana sounascan, Inc. 
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ROPING IN HIS SECOND consecutive No. 1 with "Almost Goodbye" (2- 
1) is Mark Chesnutt. The song, written by Billy Livsey and Don Schlitz and 
produced by Mark Wright, is Chesnutt's fourth No. 1. He first hit the charts 
during the summer of 1990. His debut single, `Too Cold At Home," peaked 
at No. 3 on Billboard's Hot Country Singles & Tracks chart. He scored his 
first No. 1 with his second release, `Brother Jukebox," in February '91. Ten 
of Chesnutt's 11 releases have hit the top five, the exception being "Broken 
Promised Land," which peaked at No. 10. His debut album, `Too Cold At 
Home," peaked at No. 12 on the Top Country Albums chart. His second album, 
"Long Necks And Short Stories," peaked at No. 9; "Almost Goodbye," his cur- 
rent album, has been as high as No. 6. 

THE MOST ACTIVE TRACK on the singles chart is "My Baby Loves Me" 
(12-8) by Martina McBride, followed by "I Never Knew Love" (29 -24) by 
Doug Stone; "Wild One" (34 -28) by Faith Hill; "State Of Mind" (debut-55) 
by Clint Black; "Live Until I Die" (39-32) by Clay Walker, "John Deere 
Green" (54 -42) by Joe Diffie; "American Honky -Tonk Bar Association" (11- 
7) by Garth Brooks; "A Little Less Talk And A Lot More Action" (66-49) 
by Toby Keith; "Something's Gonna Change Her Mind" (33-31) by Mark Col- 
lie; and "Is It Over Yet" (32 -30) by Wynonna. 

CONCEPT ALBUMS ARE the big news on the albums chart. "Honky Tonk 
Angels" by Dolly Parton, Tammy Wynette, and Loretta Lynn is the week's 
top new entry, debuting at No. 6 on the Top Country Albums chart and No. 
42 on The Billboard 200. `Tribute To The Music Of Bob Wills And The Texas 
Playboys," by Asleep At The Wheel and an accompanying cast of superstars 
and legends, debuts at No. 26 on the country chart and No. 159 on The Bill- 
board 200. Also debuting on the Top Country Albums chart are "Merry Christ- 
mas From London" (debut-65) by Lorrie Morgan; "Croonin' " (debut -66) by 
Anne Murray, and "On The Road" (debut -72) by Lee Roy Parnell. "Common 
Thread: Songs Of The Eagles" increases its lead at No. 1. The Greatest Gainer 
is "Let There Be Peace On Earth" (17 -12) by Vince Gill, and the Pacesetter 
is `This Time" (13-10) by Dwight Yoakam. 

Country 
ARTISTS & MUSIC 

Skaggs To Pitch For Bluegrass Museum 
BY EDWARD MORRIS 

NASHVILLE -The International 
Bluegrass Music Museum in Owens- 
boro, Ky., has named Ricky Skaggs 
chairman of its campaign to raise $4 
million to complete, staff, and operate 
the facility. 

The museum, which will occupy a 
22,000- square -foot portion of the city's 
RiverPark Center complex, already 
has opened a small section of exhibits. 
Currently, it is open to the public only 
on Friday evenings and during special 
events. 

According to Tony Watkins, the mu- 
seum's director of development, 
Skaggs will serve chiefly as "ambassa- 
dor" for the museum. Voted the Coun- 
try Music Assn.'s entertainer of the 
year in 1985, Skaggs was a major force 
in bringing bluegrass sounds back into 
mainstream country music. 

In addition to opening doors to po- 
tential donors via public performances 
and personal contacts, Watkins says, 
Skaggs also will be asked to help the 
museum establish an in -house record 
label to raise funds. 

The museum also is seeking a blue- 
grass "pioneer" to serve as its honor- 
ary campaign chairman. 

The International Bluegrass Music 
Museum, Watkins says, is a joint un- 
dertaking by the International Blue- 
grass Music Assn., also based in 
Owensboro, and RiverPark Center. A 
governing board composed equally of 

representatives from the IBMA and 
the center oversees the museum's op- 
erations. 

Watkins says the fundraising cam- 
paign is now in its second stage with 
the aim of raising $750,000. Of this 
amount, an anonymous donor already 
has made a $250,000 "challenge" gift, 
and RiverPark Center has raised an 
additional $250,000 from various corn - 
munity sources. IBMA members and 
contacts are expected to provide the fi- 
nal $250,000. 

"Our goal is to have the $750,000 
pledged and work started by May, 
which is Bluegrass Music Month," Wa- 
tkins says. `Right after the first of the 
year, we'll probably start some con- 
struction. Basically, what [the dona- 
fions] will do is give us money to finish 
the renovation of the second floor. 
Some of it was already done when they 
built RiverPark Center. About 
$600,000 will be for hanging the drop 
ceilings, putting drywall in, and then 
the creation of the various exhibits." 

The second -stage income, Watkins 
says, "will also include enough operat- 
ing- expense money to keep the mu- 
seum operational for a year and to hire 
a curator or some sort of director for 
the museum." 

The final stage will be to raise money 
to complete the third floor of the mu- 
seum, add more exhibits, and provide 
operating expenses until the museum 
becomes self -supporting through ticket 
sales. 

According to Watkins, the Kentucky 
Tourism Commission estimates that 
the completed museum will attract 
125,000 visitors a year. That traffic, 
Watkins says, not only will fully sup- 
port the museum but also will enable it 
to keep its ticket prices affordable, 
probably around $2. 

"We don't owe anything on the build- 
ing," he says. "So we don't have to 
worry about lease or rent or anything 
like that. Mainly, what we'll have in op- 
erational expenses will be salaries, util- 
ity costs, liability insurance costs, those 
type of things. You're not talking about 
a great deal of money." 

Of the proposed in -house label, Wa- 
tkins says, "When we get a majority of 
these funds, we want to have someone 
of Ricky Skaggs' caliber to call in other 
artists with similar bluegrass back- 
grounds, [perhaps including] some cur- 
rent country artists, and [record] some 
of the old bluegrass songs-even some 
new ones -and then market and dis- 
tribute [the records] as a fundraiser." 

The $4 million total the campaign 
calls for breaks down into $950,000 for 
interior renovations; $2,600,000 for 
permanent exhibits and audiovisual 
productions; $50,000 for a temporary 
exhibit gallery; and $400,000 for fur- 
nishings and equipment. 

The IBMA -whose offices are hou- 
sed within the center -has solidified it- 
self with a series of annual trade con- 
ventions, music showcases, concerts, 
and awards shows in Owensboro. 

MARK 
O'CONNOR 

HEROES 
STRINGS__ 

MOS SUBLIME 
"A GENRE -BUSTING MUSICAL WONDER IN WHICH 

THE GRAMMY -WINNING O'CONNOR PERFORMS 

WITH 14 OF HIS STRING HEROES....PEGGING 

O'CONNOR AS A TRUE AMERICAN STYLIST." USA TODAY 

F THE YEAR FOR THREE CONSECUTIVE YEARS! 

HEARING IS BELIEVING © 1993 WARNER BROS. RECORDS INC 
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ALMOST GOODBYE 
M WRIGHT (B.LIVSEY,D.SCHLITZ) 

*** No. 1 * * * 
1 week at No. 1 MARK CHESNUTT 

(V) MCA 54718 

11 
RECKLESS 
J.LEO,L.M.LEE,ALABAMA (J.STEVENS,M.CLARK) 

ALABAMA 
(C) (V) RCA 62636 

3 3 12 SHE USED TO BE MINE 
D.000K,S.HENDRICKS (R.DUNN) 

BROOKS & DUNN 
(V) ARISTA 12602 

\ 4 / 5 7 16 THAT WAS A RIVER 
G.FUNDIS,J.HOBBS (S.LONGACRE,R.GILES) 

COLLIN RAYE 
(V) EPIC 77118 

7 9 10 MERCURY BLUES 
K.STEGALL (R.GEDDINS,K.C.DOUGLAS) 

ALAN JACKSON 
(V) ARISTA 1 -2607 

9 14 14 ON THE ROAD 
S.HENDRICKS (B.MCDILL) 

LEE ROY PARNELL 
(C) (V) ARISTA 1 -2588 

O 11 11 11 
AMERICAN HONKY -TONK BAR ASSOCIATION 
A.REYNOLDS (B.KENNEDY,J.RUSHING) 

GARTH BROOKS 
(V) LIBERTY 17639 

12 16 17 MY BABY LOVES ME 
P. WORLEY,E.SEAY,M.MCBRIDE (G.PETERS) 

MARTINA MCBRIDE 
(V) RCA 62299 

9 8 10 17 
HALF ENOUGH 
R.LANDIS (W.WALDMAN,R.NIELSON) 

LORRIE MORGAN 
(V) BNA 62576 

10 3 13 
DOES HE LOVE YOU 
T.BROWN,R.MCENTIRE (S.KNOX,B.STRITCH) 

REBA MCENTIRE WITH LINDA DAVIS 
(V) MCA 54719 

11 6 2 14 
EASY COME, EASY GO 
T. BROWN,G.STRAIT (A.BARKER,D.DILLON) 

GEORGE STRAIT 
(Cl (V) MCA 54717 

12 14 17 12 
MY SECOND HOME 
J. STROUD (T.LAWRENCE,K.BEARD,P.NELSON) 

TRACY LAWRENCE 
(C) (V) ATLANTIC 87313 

13 15 26 10 
FAST AS YOU 
P.ANDERSON (D.YOAKAM) 

DWIGHT YOAKAM 
(C) (V) REPRISE 18341/WARNER BROS. 

14 17 20 18 
GOD BLESSED TEXAS 
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,B.SEALS) 

LITTLE TEXAS 
(C) (V) WARNER BROS. 18385 

15 13 15 13 

(16) 18 22 7 

23 24 12 

18 22 21 6 

I FELL IN THE WATER 
J.STROUD,J.ANDERSON (J.SALLEY,J.STEVENS) 

JOHN ANDERSON 
(V) BNA 62621 

SOON 
J.CRUTCHFIELD (C.KELLY,B.REGAN) 

TANYA TUCKER 
(V) LIBERTY 17594 

* * *AIRPOWER * * * 
QUEEN OF MY DOUBLE WIDE TRAILER 
B.CANNON,N.WILSON (D. LINDE) 

SAMMY KERSHAW 
(V) MERCURY 862 600 

* * *AIRPOWER * * * 
THE SONG REMEMBERS WHEN 
G.FUNDIS (H.PRESTWOOD) 

TRISHA YEARWOOD 
(C) (V) MCA 54734. 

19 16 21 14 THE BUG 
J. JENNINGS ,M.C.CARPENTER,S.BUCKINGHAM (M.KNOPI H 

MARY -CHAPIN CARPENTER 
(V) COLUMBIA 77134 

20 21 23 13 

* * *AIRPOWER * * * 
DO YOU KNOW WHERE YOUR MAN IS 
P WORD 

21 24 25 8 

PAM TILLIS 
(C) (V) ARISTA 1 -2606 

22 25 29 6 

* * *AIRPOWER * * * 
DOUG SUPERNAW 

(V) RNA 62638 

THE BOYS & ME 
M.MILLER,M.MCANALLY (M.MILLER,M.MCANALLY) 

SAWYER BROWN 
CURB ALBUM CUT 

23 28 30 5 
SOMEBODY NEW 
J.SCAIFE,J.COTTON (A.HARVEY,M.CURTIS) 

BILLY RAY CYRUS 
(C) (V) MERCURY 862 754 

24 29 33 5 
I NEVER KNEW LOVE 
J.STROUD (LBOONE,W.ROBINSON) 

DOUG STONE 
(C) (V) EPIC 77228 

25 10 5 16 JUST LIKE THE WEATHER 
J.BOWEN,S.BOGGUSS (S.BOGGUSS,D.CRIDER) 

SUZY BOGGUSS 
(V) LIBERTY 17495 

26 20 12 17 
ONE MORE LAST CHANCE 
T.BROWN (V.GILL,G.NICHOLSON) 

VINCE GILL 
(V) MCA 54715 

27 19 8 15 
NO TIME TO KILL 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) 

CLINT BLACK 
(V) RCA 62609 

Citi) 34 39 6 
WILD ONE 
S.HENDRICKS (P.BUNCH,J.KYLE,W.RAMBEAUX) 

FAITH HILL 
(CI (V) WARNER BROS. 18411 

29 27 18 20 WHAT'S IT TO YOU 
J.STROUD (C.WRIGHT,R.E.ORRALL) 

CLAY WALKER 
(C) (V) GIANT 18450 

30 32 48 4 IS IT OVER YET 
T.BROWN (B.KIRSCH) 

WYNONNA 
(V) CURB 54754/MCA 

(31) 

32 

33 38 10 

39 53 4 

33 36 44 5 

SOMETHING'S GONNA CHANGE HER MIND 
D.COOK (M.COLLIE,D.000K) 

LIVE UNTIL I DIE 
J STROUD (C.WALKER) 

THE CALL OF THE WILD 
S.HENDRICKS (A.TIPPIN,B.BROCK,M.P.HEENEV) 

MARK COLLIE 
(V) MCA 54720 

CLAY WALKER 
(C) (V) GIANT 18332 

AARON TIPPIN 
(C) (V) RCA 62657 

34 38 43 HAMMER AND NAILS 
S.FISHELL,R.FOSTER (R.FOSTER,C.BULLENS) 

RADNEY FOSTER 
(V) ARISTA 1 -2608 

35 42 46 9 
KISS ME IN THE CAR 
C.HOWARD (C.WATERS,J.BERRY) 

JOHN BERRY 
(V) LIBERTY 17518 

3s 41 45 7 
I WANT TO BE LOVED LIKE THAT 
D.COOK (P.BARNHART,S.HOGIN,B.LABOUNTY) 

SHENANDOAH 
(V) RCA 62636 

37 31 28 18 PROP ME UP BESIDE THE JUKEBOX (IF I DIE) 
J.SLATE,B.MONTGOMERY ( R. BLAYLOCK,K.K.PHILLIPS,H.PERDEW) 

JOE DIFFIE 
(C) (V) EPIC 77071 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 128 COUNTRY 
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3S 40 42 7 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE DREAMING) HAL KETCHUM 
A.REYNOLDS,J.ROONEY (H.KETCHUM) CURB ALBUM CUT 

39 35 31 16 
AIN'T GOING DOWN (TIL THE SUN COMES UP) GARTH BROOKS 
A.REYNOLDS (K. BLAZY,K.WILLIAMS,G.BROOKS) (V) LIBERTY 17496 

40 30 13 18 TRASHY WOMEN CONFEDERATE RAILROAD 
B.BECKETT (C.WALL) (C) (V) ATLANTIC 87357 

41 47 55 4 WORTH EVERY MILE TRAVIS TRITT 
G.BROWN (T.TRITT) WARNER BROS. ALBUM CUT 

42 54 - 2 JOHN DEERE GREEN JOE DIFFIE 
J.SLATE,B.MONTGOMERY (D.LINDE) (C) (V) EPIC 77235 

43 44 41 19 ONLY LOVE WYNONNA 
T.BROWN (M.HUMMON,R.MURRAH) (C) (V) CURB 54689/MCA 

(44) 51 56 10 JUST ENOUGH ROPE RICK TREVINO 
S.BUCKINGHAM (K.STALEY,S.DEAN) (C) (V) COLUMBIA 77159 

CI 59 65 3 
SHE'D GIVE ANYTHING BOY HOWDY 
C.FARREN (J.STEELE,C.FARREN,V.MELAMED) CURB PROMO SINGLE 

46 46 47 9 SMALL PRICE GIBSON /MILLER BAND 
DJOHNSON (A.CUNNINGHAM,T.MCHUGH) (V) EPIC 77169 

47 53 59 4 I CAN'T TELL YOU WHY VINCE GILL 
T.BROWN (T.SCHMIT,D.HENLEY,G.FREY) GIANT ALBUM CUT 0 55 61 4 WHY DON'T THAT TELEPHONE RING TRACY BYRD 
K.STEGALL (C.QUILLEN,R.HELLARD) (C) (V) MCA 54735 

49 66 2 
A LITTLE LESS TALK AND A LOT MORE ACTION TOBY KEITH 
N.LARKIN,H.SHEDD (K.HINTON,J.STEWART) (C) (V) MERCURY 862 262 

50 65 - 2 DRIVIN' AND CRYIN' STEVE WARINER 
S.HENDRICKS (R.GILES,S.BLAKE) (V) ARISTA 1 -2609 

51 58 58 7 UNBREAKABLE HEART CARLENE CARTER 
H.EPSTEIN (B.TENCH) (C) (V) GIANT 18373 

52 49 50 17 THE GRAND TOUR AARON NEVILLE 
S.LINDSEY (G.RICHEY,C.TAYLOR,N.WILSON) (CI (V) A&M 0312/MERCURY 

53 61 - 2 
HIGH TECH REDNECK GEORGE JONES 
B.CANNON,N.WILSON (B.HILL,Z.TURNER) (V) MCA 54749 

54 50 35 17 HURRY SUNDOWN MCBRIDE & THE RIDE 
S.GIBSON,T. BROWN (K.STEGALL,D. Hf NSON. B MASON) (V) MCA 54688 

55 NEW 0. 
1 

* * * HOT SHOT DEBUT*** 
STATE OF MIND CLINT BLACK 
J.STROUD,C.BLACK (C.BLACK) (C) (V) RCA 62700 

56 56 52 18 
THIS ROMEO AIN'T GOT JULIE YET DIAMOND RIO 
M.POWELL,T.DUBOIS (J.OLANDER,E.SILVJRI (C) (V) ARISTA 1-2580 

51 57 57 19 " LOOKING OUT FOR NUMBER ONE TRAVIS TRITT 
G.BROWN (T.TRITT,T.SEALS) (C) (V) WARNER BROS. 18463 

58 60 62 4 DESPERADO CLINT BLACK 
J.STROUD (D.HENLEY,G.FREY) GIANT ALBUM CUT 

59 75 - 2 WE JUST DISAGREE BILLY DEAN 
J.BOWEN,B.DEAN (J.KRUEGER) SBK ALBUM CUT/UBERTY 0 67 - 2 WERE YOU REALLY LIVIN' BROTHER PHELPS 
R.L.PHELPS,D.PHELPS (R.L.PHELPS,D.PHELPS) (C) (V) ASYLUM 64598 

61 52 36 19 NOTHIN' BUT THE WHEEL PATTY LOVELESS 
E.GORDY,JR. (J.S.SHERRILU (V) EPIC 77076 

52 62 66 4 TAKE IT EASY TRAVIS TRITT 
J.STROUD (J.BROWNE,G.FREY) GIANT ALBUM CUT 0 63 64 6 
HIGH POWERED LOVE EMMYLOU HARRIS 
A.REYNOLDS,R.BENNETT (TJ.WHITE) (C) (V) ASYLUM 64610 

64 64 60 17 FALLIN' NEVER FELT SO GOOD SHAWN CAMP 
M.WRIGHT (S.CAMP,W.SMITH) (C) (V) REPRISE 18465/WARNER BROS. 9 NEW 0,, 

1 
YOU WILL PATTY LOVELESS 
E.GORDY,JR. (P.ROSE,M.A.KENNEDY,R.SHARP) (C) (V) EPIC 77271 

ss 68 70 4 DREAM YOU PIRATES OF THE MISSISSIPPI 
M.WRIGHT (J.PHILLIPS,C.WISEMAN) LIBERTY ALBUM CUT 

s' 74 75 3 NOTHING IN COMMON BUT LOVE TWISTER ALLEY 
M.LAWLER,H.SHEDD (C.WISEMAN,D.LOWERY) (C) (V) MERCURY 862 846 

só 73 73 3 WE CAN LOVE LARRY STEWART 
S.HENDRICKS,L.STEWART (M.BEESON,J.COL000U (V) RCA 62696 

59 72 72 4 TEQUILA SUNRISE ALAN JACKSON 
K.STEGALL (D.HENLEY,G.FREY) GIANT ALBUM CUT 

1O NEW po. 
1 

GOODBYE SAYS IT ALL BLACKHAWK 
M.BRIGHT,T.DUBOIS (J.MACRAE,C.BLACK,B.FISCHER) (CI (V) ARISTA 1 -2568 

71 71 71 20 BEER AND BONES JOHN MICHAEL MONTGOMERY 
D.JOHNSON (S.D.SHAEER,L.WILLIAMS) (C) (V) ATLANTIC 87326 

12 RE -ENTRY 2 
BIG IRON HORSES RESTLESS HEART 
J.LEO,RESTLESS HEART (1.DITTRICH,D.INNIS,V.MELAMED) (V) RCA 62656 

13 NEW 1 
CONFESSIN' MY LOVE SHAWN CAMP 
M.WRIGHT (S.CAMP,J.S.SHERRILL) ICI (V) REPRISE 18331/WARNER BROS. 

14 NEW 1 
HE FEELS GUILTY BOBBIE CRYNER 
D.JOHNSON,C.JACKSON (V.THOMPSON,T.FOLK) (C) (V) EPIC 77195 

75 NEW 1 
ALREADY GONE TANYA TUCKER 
J.CRUTCHFIELD (J.TEMPCHIN,R.STRADLUND) GIANT ALBUM CUT 

cD Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart 
or more than 18 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain 

2500 detections for the first time. Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. (C) Cassette 
single availability. (D) CD single availability. (M) Cassette maxi -single availability. (T) Vinyl maxi -single availability. (V) Vinyl single availability. 
(X) CD maxi -single availability. © 1993, Billboard/BPI Communications. 

HOT COUNTRY RECURRENTS 
1 

1 HE AIN'T WORTH MISSING TOBY KEITH 
N.LARKIN,H.SHEDD (T.KEITH) MERCURY 

2 1 1 3 
HOLDIN' HEAVEN TRACY BYRD 
T.BROWN (B.KENNER,T.MCHUGH) MCA 

3 1 
THANK GOD FOR YOU 
M.MILLER,M.MCANALLY (M.MILLER,M.MCANALLY) 

SAWYER BROWN 
CURB 

4 2 2 8 
CHATTAHOOCHEE 
K.STEGALL (A.JACKSON,J.MCBRIDE) 

ALAN JACKSON 
ARISTA 

5 3 2 A THOUSAND MILES FROM NOWHERE DWIGHT YOAKAM 
P.ANDERSON ( D.YOAKAM) REPRISE 

6 1 
LET GO BROTHER PHELPS 
R. L.PHELPS,D.PHELPS (D.BROWN) ASYLUM 

7 4 3 3 WHY DIDN'T I THINK OF THAT DOUG STONE 
DJOHNSON (B.MCDILL,P.HARRISON) EPIC 

8 7 6 6 
EVERY LITTLE THING CARLENE CARTER 
H.EPSTEIN (C.CARTER,A.ANDERSON) GIANT 

9 5 4 5 
CAN'T BREAK IT TO MY HEART 
J.STROUD (K.ROTH,T.LAWRENCE, E.CLARK, E.WEST) 

LAWRENCE 
ATLANTIC 

1 
STEVE WARINER 

SIF .HI ENDDT 
L(OVNYEOU 

,J.WHITE) ARISTA 

11 6 5 7 IT SURE IS MONDAY MARK CHESNUTT 
(D. LINDE) MCA M. W RIGHT 

12 9 11 18 
SHOULD'VE BEEN A COWBOY TOBY KEITH 
N.LARKIN,H.SHEDD (T.KEITH) MERCURY 

13 8 12 14 
BLAME IT ON YOUR HEART PATTY LOVELESS 
EGORDY,JR. (H.HOWARD,KOSTAS) EPIC 

14 12 8 7 RENO DOUG SUPERNAW 
R.LANDIS ( SUPERNAW, BUCKLEY ,DELEON,CRIDER,KING,HUFF,WHITE) BNA 

15 11 13 17 
I LOVE THE WAY YOU LOVE ME JOHN MICHAEL MONTGOMERY 
DJJOHNSON (V.SHAW,C.CANNON) ATLANTIC 

16 10 7 6 WHAT MIGHT HAVE BEEN LITTLE TEXAS 
J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN,B.SEALS) WARNER BROS. 

17 15 9 10 
MONEY IN THE BANK JOHN ANDERSON 
J.STROUD,J.ANDERSON (J.JARRARD,B.DIPIERO,M.SANDERS) BNA 

18 13 10 8 WE'LL BURN THAT BRIDGE BROOKS & DUNN 
D.COOK,S.HENDRICKS (R.DUNN,D.000K) ARISTA 

19 - - 1 IN THE HEART OF A WOMAN BILLY RAY CYRUS 
J.SCAIFE,J.COTTON (K.HINTON,B.CARTWRIGHT) MERCURY 

20 14 - 2 WORKING MAN'S PH.D AARON TIPPIN 
S.HENDRICKS (A.TIPPIN,P.DOUGLAS,B.BOYD) RCA 

21 16 14 21 SHE DON'T KNOW SHE'S BEAUTIFUL SAMMY KERSHAW 
B.CANNON,N.WILSON (B.MCDILL,P.HARRISON) MERCURY 

22 17 15 14 
TELL ME WHY WYNONNA 
T.BROWN (K.BONOFF) CURB 

23 18 18 17 
AIN'T THAT LONELY YET DWIGHT YOAKAM 
P.ANDERSON (KOSTAS,J.HOUSE) REPRISE 

24 - 25 15 HONKY TONK ATTITUDE JOE DIFFIE 
B.MONTGOMERY,J.SLATE (J.DIFFIE,L.BOGAN) EPIC 

25 22 16 58 
BOOT SCOOTIN' BOOGIE BROOKS & DUNN 
S.HENDRICKS,D.000K,B.TANKERSLEY ( R.DUNN) ARISTA 

Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 
dropped below the top 20. Commercial availability is not indicated on the recurrent chart. 
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Country 
ARTISTS & MUSIC 

TREVINO LEAPS LANGUAGE BARRIERS 
(Continued from page 43) 

Spanish growing up," Trevino says. 
"My parents didn't speak it around the 
house, so this has been very challeng- 
ing for me. I wasn't sure I could pull 
it off." 

Trevino attacked the problem with 
characteristic energy, enlisting the 
help of his father in the translation of 
the songs, some of which didn't make 
the Spanish -language cut. 

"The ballads carne out great," Tre- 
vino says, "but some of the shuffles 
where there's a lot of lyrics in English 
didn't come out that well." 

Trevino headed back to the studio 
and cut a few more sides in Spanish to 
make up the difference. One shuffle 
that did work was his cover of Bill 
Anderson's "Walk Out Backwards" 
( "Salte De Espalda" in Spanish). The 
song was released as the debut single 
to the Tejano and country markets last 
August. Both versions of the single 
were sent to country radio, along with 
a special bilingual mix that is currently 
getting airplay in some surprising 
places. 

"It's playing in places like Anaheim 
[Calif.], San Francisco, and Orlando 
[Fla.], which surprises me," says Sony 
Nashville's VP of promotion, Jack La- 
meier. "But I don't think it has any- 
thing to do with it being in Spanish or 
English -I think it has to do with it be- 
ing pleasant on the ears." 

Considering its large Mexican - 
American constituency, KKBQ Hous- 
ton's success with the song is not so 

suprising. After applying some crea- 
tive digital editing to cut back on the 
ratio of Spanish lyrics on the bilingual 
mix from 50% to 20 %, KKBQ (93Q 
Country) PD Dene Hallam gave some 
language lessons of his own, instruct- 
ing his on -air personalities on the 
proper Spanish pronunciation of Tre- 
vino's name and putting the song into 
heavy rotation. 

'We're playing the song about 50 
times a week," says Hallam. "The peo- 
ple of Spanish descent have been call- 
ing to profusely thank us for playing 
it." 

Singing in Spanish is one thing, con- 
versing with Hispanic journalists and 
DJs is another. So to further improve 
the singer's language skills, his man- 
agement company, the Nashville -based 
Vector Management, sent Trevino to 
Mexico for a four -week "language im- 
mersion" course. He stayed with a local 
family and spoke (and sang) only Span- 
ish for his entire stay. 

Unlike the Tejano market, country 
radio traditionally receives a debut sin- 
gle way ahead of the album, and, as the 
Spanish- language set continues to 
build, Trevino and Buckingham have 
taken advantage of this extra time to 
fine -tune the English -language album, 
which is scheduled for release in Fe- 
bruary '94. 

"We've used the time to cut five new 
songs, and at least four of them will 
probably go on the album," says Buck- 
ingham. ' 

COUNTRY SINGLES A -Z 
PUBLISHERS/PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

39 AIN'T GOING DOWN (TIL THE SUN COMES UP) 

(Sophies Choice, BMI /Sony Cross Keys. ASCAP /Major 
Bob. ASCAP /No Fences, ASCAP) HUCPP 

1 ALMOST GOODBYE (Irving, BMI /PRS, BMI /Don Schlitz. 
ASCAP /Hayes Street, ASCAP) CPP 

15 ALREADY GONE (lazzbud, ASCAP /WB, ASCAP) 

7 AMERICAN HONKY -TONK BAR ASSOCIATION (EMI 
April. ASCAP /The Old Professor's. ASCAP) WBM 

11 BEER AND BONES (Acuff -Rose, BMI /Lazy Gator, BM)) 

CPI, 

12 BIG IRON HORSES (Littleville, ASCAP /Dave Innis, 

ASCAP /Warner -Tamerlane, BMI /Patrick Joseph, BMI) 

22 THE BOYS A ME (Travelin' Zoo. ASCAP /Beginner, 
ASCAP) WBM 

19 THE BUG (Chariscourt. ASCAP /Alma, ASCAP) CPP 

33 THE CALL OF THE WILD (Acuff -Rose, BMI /Songs Of 

PolyGram. BMI /Bantry Bay, BMI) HUCPP 

13 CONFESSIN' MY LOVE (August Wind, BMI /Longitude, 
BMI /All Over Town. BMI /Tree, BMI /New Wolf, BMI) 

58 DESPERADO (Cass County, ASCAP /Red Cloud, ASCAP( 

WBM 

10 DOES HE LOVE YOU (PKM, ASCAP /Colden Reed, 

ASCAP /New Clarion. ASCAP) WBM 

20 DO YOU KNOW WHERE YOUR MAN IS Artist Vision, 
ASCAP /MCA, ASCAP /Maypop. BMI /Wildcountry, BMI) 

WBM /HL 

66 DREAM Y011 (WB, ASCAP /Bamatuck, ASCAP /Almo, 
ASCAP) WBM /CPP 

50 DRIVIN' AND CRYIN' (Great Cumberland, BMI /Diamond 
Struck, BMI /Patenrick, BMI /United Entertainment. BMI) 

11 EASY COME, EASY GO (0 -Tex, BMI /Acuff -Rose, BMI) 

CPP /HL 
64 FALLIN' NEVER FELT SO GOOD (Pattiz Janus, ASCAP/ 

WB, ASCAP) WBM 

13 FAST AS YOU (Coal Dust West, BMI /Warner- Tamerlane, 
BMI) WBM 

14 GOD BLESSED TEXAS (Square West. ASCAP /Nowlin' 
Hits. ASCAP) CPP 

70 GOODBYE SAYS IT ALL (BMG, ASCAP /Little Beagle, 

ASCAP /Five Bar -B, ASCAP /Bobby Fischer, ASCAP/ 

House On Fire. ASCAP) 

52 THE GRAND TOUR (Al Gallico. BMI /Algae, BMI) CPP 

9 HALF ENOUGH (Englishtown, BMI /longitude. BMI /Moon 

8 Stars, BMI) WBM /CPP 

34 HAMMER AND NAILS (Polygram, ASCAP /St. Julien, 

ASCAP /Mommy's Geetar, BMI) HL 

14 HE FEELS GUILTY (EMI April. ASCAP /Ides Of March. 

ASCAP /Warner -Tamerlane, BMI) 

63 HIGH POWERED LOVE (Tony Joe White. BMI /EMI, BMI) 

53 HIGH TECH REDNECK (MCA, ASCAP /Sold For A Song, 

CAPAC /Brother Bart, BMI /Coburn, BMI) 

54 HURRY SUNDOWN (Warner -Tamerlane, ASCAP /Zomba, 
BMI /WB. ASCAP /Denny Henson, ASCAP) WBM /CPP 

47 I CAN'T TELL YOU WHY (Jeddrah. ASCAP /Cass County, 

ASCAP /Red Cloud. ASCAP) WBM 

21 I DON'T CALL HIM DADDY (Englishtown, ASCAP) 

15 I FELL IN THE WATER (W.B.M.. SESAC /Extra Innings, 
SESAC /Warner -Tamerlane, BMI /Jeff Stevens, BMI) 

WBM 

24 I NEVER KNEW LOVE (Sony Cross Keys, ASCAP/ 

Wonderland, BMI /Will Robinsongs. BMI) HL 

30 IS IT OVER YET (Nocturnal Eclipse, BMI) 

36 I WANT TO BE LOVED LIKE THAT (Sony Tree. BMI/ 
Warner -Tamerlane, BMI) WBM /HL 

42 JOHN DEERE GREEN (EMI Blackwood. BMI /Linde 
Manor, BMI) 

44 JUST ENOUGH ROPE (New Haven, BMI /Tom Collins, 
BMI) CPP 

25 JUST LIKE THE WEATHER (Famous. ASCAP /Loyal 
Dutchess, ASCAP /Lazy Kato. BMI) HUCPP 

35 KISS ME IN THE CAR (Great Cumberland. BMI /Diamond 
Struck, BMI /Kicking Bird. BMI) CPP 

49 A LITTLE LESS TALK AND A LOT MORE ACTION 

(Sheddhouse, ASCAP /Polygram, ASCAP /Millhouse. BMI/ 
Songs Of PolyGram. BMI) 

32 LIVE UNTIL I DIE (Linda Cobb. BMI /Us Four, BMI /Lori 
Jayne, BMI) 

51 LOOKING OUT FOR NUMBER ONE (Sony Tree, BMI /Post 
Oak, BMI /WB, ASCAP /East 64th, ASCAP) WBM /HL 

5 MERCURY BLUES (0 -Flat, BMI/Tradition, BMI /Bug, 
BMI) 

8 MY BABY LOVES ME (Sony Cross Keys. ASCAP) HL 

12 MY SECOND HOME (Mike Dunn, ASCAP /Golden Reed, 

ASCAP /Sony Tree. BMI) HUWBM 
61 NOTHIN' BUT THE WHEEL (Music Corp 01 America. 

BMI /Brand New Town, BMI /Old Wolf, BMI) WBM /HL 

67 NOTHING IN COMMON BUT LOVE (Almo. ASCAP/ 
Micropterus, ASCAP) CPP 

21 NO TIME TO KILL (Blackened, BMI) CPP 

26 ONE MORE LAST CHANCE (Benefit, BMI /Sony Cross 
Keys, ASCAP) HUWBM 

43 ONLY LOVE (Careers -BMG, BMI /hurrah, BMI/Tom 
Collins, BMI) HUCPP 

6 ON THE ROAD (Polygram Intl. ASCAP /Ranger Bob, 

ASCAP) HL 

37 PROP ME UP BESIDE THE JUKEBOX IF I DIE) 

(Songwriters Ink, BMI/Texas Wedge. ASCAP) HL 

17 QUEEN OF MY DOUBLE WIDE TRAILER (EMI 

Blackwood. BMI /Linde Manor, BM]) WBM 

2 RECKLESS (WB. ASCAP /Jeff Stevens, BMI /Warner- 
Tamerlane, BMI /Flying Dutchman. BMI) WBM 

45 SHE'D GIVE ANYTHING )Farren Curtis, BMI /Mike Curb, 

BMI /August Wind, BMI/Alberta's Paw, BMI /Longitude, 
BMI /Curbsongs. ASCAP /Farrenuff. ASCAP /Full Keel, 

ASCAP) 

3 SHE USED TO BE MINE (Sony Tree. BMI/Deerfield 
Court. NO HL 

46 SMALL PRICE (MCA. ASCAP /Music Corp. Of America, 

BMI) HL 

23 SOMEBODY NEW (Ensign. BMI /Famous, ASCAP) All 
CPP 

38 SOMEPLACE FAR AWAY (CAREFUL WHAT YOU'RE 

DREAMING) (Foreshadow, BMI) 

31 SOMETHING'S GONNA CHANGE HER MIND (BMG, 

ASCAP/Judy Judy Judy, ASCAP /Sony Tree, BMI) HL 

18 THE SONG REMEMBERS WHEN (Careers -BMG. BMI/ 

Hugh Prestwood, BMI) HL 

16 SOON (Miss Pammy's, ASCAP /Wood Newton, ASCAP/ 

Himownself's, ASCAP /AMR, ASCAP /Sierra Home, 

ASCAP) 

55 STATE OF MIND (Copyright Control) 

62 TAKE IT EASY (Swallow Turn, ASCAP /Sun City. ASCAP) 

WBM 

69 TEQUILA SUNRISE (Cass County, ASCAP /Red Cloud. 
ASCAP) WBM 

4 THAT WAS A RIVER (W.B.M., SESACJLong Acre, SESAC/ 

Great Cumberland. SESAC /Diamond Struck, BMI/ 
Patenrick, BMI) WBM /CPP 

56 THIS ROMEO AIN'T GOT JULIE YET (Warner -Tamerlane. 
BMI/Taxicaster. BMI /Pickanbo. ASCAP) WON 

40 TRASHY WOMEN (Rhythm Wrangler. BMI /Groper, BMI) 

51 UNBREAKABLE HEART (Blue Gator, ASCAP) 

68 WE CAN LOVE (EMI April, ASCAP /Hartland Express, 

ASCAP) 

59 WE JUST DISAGREE (EMI Blackwood. BMI /Bruiser. 
BMI) 

60 WERE YOU REALLY LIVIN' (Gum Island Enterprises, 
BMI) 

29 WHAT'S IT TO YOU (Stroudavarious, ASCAP /JKids. 

ASCAP /EMI April. ASCAP) CPP /WBM 
48 WHY DON'T THAT TELEPHONE RING (BMG Songs. 

ASCAP /Careers -BMG, BMI) HL 

28 WILD ONE (WB, ASCAP /Daniel The Dog. ASCAP /Warner- 
Tamerlane, BMI /Pat Bunch, BMI /Reynsong. BMI) WBM 

41 WORTH EVERY MILE (Sony Tree. BMI /Post Oak, BMI) 

HL 

65 YOU WILL (EMI Blackwood. BMI /Egypt Hollow, BMI /My 
Choy, BMI /With Any Luck, BMI) 

The moss popular 
cowloy music singer Iolay 

another retreshinq trip over 

the prairies" 

- USA Today I * * *I 
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International 
South Korea Moves Against Majors 
Locals Protective Of Domestic Repertoire 

BY BYUNG HOO SUH are guarded in their public corn- Ministry even hints at its dis- 
ments, while the IFPI's local rep- pleasure with foreign firms, the 

SEOUL -The South Korean gov- resentative is seeking more infor- local media feel they can avoid 
ernment is seeking ways to block mation. playing these artists' songs. In 
multinational record companies Paul Ewing, Warner Music In- that way, the damage has already 
here from handling domestic rep- ternational VP for Southeast been done." 
ertoire. The move appears to be Asia, says the situation is not PolyGram Far East president 
in response to political pressure clear enough to be able to formu- Norman Cheng says the govern - 
from local music firms. late a response. Ewing says his ment's move "could create a 

Several of the majors began op- company, which operates a wholly rather unfortunate situation," but 
erating Korean affiliates with in- owned Korean affiliate, has only notes that he has been unable to 
ternational repertoire, but two of had problems with local radio. get any confirmation of the minis - 
them -Sony Music and Warner The rest of the media has given it terial pronouncement. PolyGram 
Music -have expanded recently "reasonable cooperation." If the has a joint- venture company in 
into domestic production. EMI government does implement Korea. 
and BMG also are poised to some sort of ban affecting the Chun Joo Il, president of the 
launch Korean artists, while Poly- multinationals, Ewing says "we Korean DJ Federation (which 
Gram has so far kept its distance would fight it tooth and nail. This also publishes the "Pops Week" 
from local A &R investment. means taking it to the highest po- popularity chart), says, "Local 

Officials of the Ministry of Cul- litical levels in Korea and in record companies, mostly small 
ture and Sports are now saying Washington." and medium -sized businesses, al- 
that such multinational A &R ac- Another major -label regional ready feel threatened by Korean 
tivity violates the Foreign Capital chief, declining to be identified, business conglomerates like Sam - 
Inducement Law, but they have says the Korean media has al- sung and Hyundai. The multina- 
not provided more specifics. Re- ways "had it in for foreign- signed tionals' invasion of their shrinking 
gional chiefs of the major labels Korean artists. As long as the (Continued on page 50) 

2 -Track CD Rises 75% In Belgium 
BY MARC MAES 

BRUSSELS -Just two months after 
the Belgian record industry an- 
nounced the introduction of the two - 
track CD single, efforts are paying 
off as year -to -date figures show CD 
singles gaining 75 %. 

The two -track was introduced in 
Belgium in September (Billboard, 
Sept. 11), making a clear distinction 
between this format, sold at less than 
$6, and the jewel- box -packed maxi - 
CD single containing three or more 

[óic Witt) 

YOUR ASIA 
MUSIC PARTNER 
Tap into our Asian -wide distribution net- 
work. We have over ten years of experi- 
ence working with music specialists, 
music suppliers and music retailers. 

Manage all your recording 
needs - dance labels, master 
deals, publishing 
Provide licensing 
arrangements 
Import and export of CD's, 
records, tapes 

VALENTINE 
MUSIC CENTRE 

Contact Steven C. H. Goh at:- 
No 1 Selegie Road 01 -30/31 Paradiz Centre 

Singapore 0718 Tel: (65) 3387890. (65) 3391232 
Telex: RS 42304 VMC. Fox: (65) 3381605. 

(65) 3393084 (65) 3394558. 
Raffles City P.O. Box 1506 Singapore 9117 

tracks. astic about cumulative figures for the 
After an extensive press cam- first nine months: The two -track CD 

paign, during which IFPI mailed out saw a growth from 99,000 last year to 
information on industry results and 535,000 in 1993. Together with a 30% 
an explanation of the distinction be- boost in CD maxi -singles sold, the 
tween the two formats, the trade CD single configuration represents a 
group has now launched a media 75% growth rate in units and some 
campaign in conjunction with major 64% in value. 
radio stations such as Bel RTL, Ra- "The impressive growth is due to 
dio Contact, Radio 21, RTBF Radio the two -trackers," says Licoppe, 
2, BRTN Radio 2, Radio Donna, and "but with all the optimism, we are 
Studio Brussel and TV stations like still far away from the vinyl figures 
RTL -TVi, VTM, and RTBF -TV. we had on our desks a few years ago. 

Marjoleine De Groote, promotion The present campaign runs through 
manager with EMI Belgium, is han- to the end of the year and we hope 
dling the CD single campaign and to see even more positive figures in 
decided to concentrate her efforts on IFPI Belgium's year- book." 
existing chart shows and count- 
downs. "Basically we want to create 
awareness among our target groups, 
[which are] the younger record buy- Artists Add Life To Coke Cans 
ers." 

a The first 
Studio 

to start cam- 
paign gn was Studio Brussel, where the German 
host of the chart show informs his au- 
dience about the difference between BY WOLFGANG SPAHR 
the two CD formats, and listeners 
can win the station's top 20 on CD HAMBURG -Coca -Cola is team - 
single. ing up with German musicians for 

According to De Groote, the big- a charity venture that should bring 
gest challenge is that "vinyl is still a more colorful face to the drink's 
pretty much alive with the audience." traditional red and white can. 
But she's convinced that continuous Twelve German acts will design 
repetition of the information will cans that will be distributed in lim- 
eventually persuade consumers. ited supply at the end of the year. 

Charles Licoppe, honorary chair- The concept has been incorporated 
man and consultant at IFPI Bel- into the "Coca -Cola Is Music" cam - 
gium, is optimistic about the initial paign, which involves concerts all 
results of the campaign. "If you corn- over Europe. 
pare [this] September's sales to what Proceeds from the can campaign 
we sold last year, when the two -track will go to the Nordoff- Robbins 
CD single was virtually nowhere, we Foundation, which aims to help 
see a growth from 34,000 to 95,000 handicapped children through mu- 
units in that month. And with CD sic therapy. The foundation runs a 
maxis having boosted from 117,000 therapy center in the German 
to 158,000, this is not bad at all." town of Witten -Herdecke. 

But Licoppe is even more enthusi- Foundation director Walter 

Labels Cut Through Red Tape 
Surrounding Chinese Market 

BY MIKE LEVIN current music." 
PolyGram and EMI are also boost - 

HONG KONG- Wearied by the pace ing their images. PolyGram, with the 
of regulation reform in China's music strongest Chinese -language reper- 
industry, international record com- toire, concentrates its promotions on 
panies such as Warner Music are tak- the mainland's television stations, 
ing matters into their own hands. The while EMI pushes for a higher profile 
renewed major label attention means through licensing deals with state - 
that for the first time since the '40s, owned record companies. 
foreign music is starting to get some Warner's fairs are sponsored by Ja- 
direct, and legal, market penetration. (Continued on page 50) 

Much of the problem during the 
Communist era has been the majors' 
inablity to promote and sell their 
products in mainland China without 
resorting to quasi -legal methods. 

China likes foreign music; today 
there is little official opposition to or- 
dinary citizens buying some titles. But 
the government is afraid of losing con- 
trol of music imports, which are con- 
sidered influential cultural commodi- 
ties. Beijing's lawmakers have created BY MARK DEZZANI 
a web of red tape to restrict the flow. 

The international labels' China divi- MILAN- Italian singer /songwriters 
sions are feeling their way around Enrico Ruggieri and Lucio Dalla have 
these bureaucratic roadblocks. called on other artists to campaign for 
Warner, for example, is working with lower retail CD prices. The call comes 
local radio stations to organize its own in the wake of figures showing a 9.2% 
promotions and create an increased drop in sales value for Italy's music in- 
demand at mainland record stores for dustry in the first nine months of 1993, 
artists such as Phil Collins, Enya, and compared with the same period last 
Rod Stewart. year (Billboard, Nov. 6). 

In late November, Warner will hold In addition to the problems caused 
a two -day music fair in Shanghai, by the deepening recession, many Ita- 
broadcasting three recorded perform- Tian artists believe that the average CD 
ances by its artists. A previous fair in retail price of $23 (36,000 lire) is too 
June in Guangzhou attracted 4,500 high and is hampering sales, as re- 
people, each of whom paid about $3.50 flected by a first -ever drop in CD al- 
to listen to two hours of audio and bum unit shipments. 
video music. Wholesale orders In an open letter to the Turin -based 
reached about 100,000 units as a re- daily newspaper La Stampa, singer/ 
sult. songwriter Enrico Ruggieri wrote, "If 

Warner's China manager Dustin record companies won't take any ac- 
Chu says he expects the same reaction tion, then we must have courage and 
in Shanghai. "It may not seem exciting take the initiative." 
to pay to sit and listen to recorded mu- Ruggieri's latest release offers two 
sic, but foreign music is still some- CDs for the price of one. Lucio Dalla 
thing quite rare in Chinese cities. supported Ruggieri, saying, "The mar - 
These fairs are the only way for ket is mutating, and any response is 
wholesalers and importers to hear going to come from artists and not the 

record companies." 
Statistics published by IFPI- recog- 

nized trade group FIMI, representing 
80% of the market, show that ship- 
ments to dealers of album, single, and 
video units for the first nine months 
had a dollar value of $173 million (275 
billion lire), compared with $191 million 

Lichte reports that donations to- (303 billion lire) for the same period in 
tailed more than 500,000 marks 1992. Other FIMI figures included: 
($294,000) last year, and that it is Total album unit shipments were 
hoped that the figure will double down 20.97 %, to 21 million units; 
by 1993. "Our partner institutes in CD album shipments totalled 12.4 
New York and London have been million units, worth $101.7 million 
supported for many years by such (161.7 billion lire), down 1.7% and 6.6 %, 
famous artists as Paul McCartney, respectively; 
the Rolling Stones, Elton John, Cassette album shipments totalled 
and others," Lichte says. "We're 8.23 million units, worth $48.3 million 
pleased that German artists are (76.7 billion lire), down 31% and 27 %, 
now going to support the founda- respectively; 
tion here." Vinyl LPs sold just 376,000 units, 

Acts who are in the throes of de- worth $2.3 million (3.7 billion lire), 
signing include the Scorpions, Bon down 80% and 76 %, respectively; 
Jovi, Die Fantastischen Vier, Pe- Singles sales totalled $1.5 million 
ter Maffay, BAP, Otto, Matthias (2.4 billion lire), with CD singles selling 
Reim, Marius Muller -Westernha- 595,000 units, up 69%, and 12 -inch vinyl 
gen, Udo Lindenberg, Fury In The selling 243,000 units, up 46.4 %. 
Slaughterhouse, and the British Exchange rates used in this article 
act East 17. were 1,590 lire = $1, the average for 

the first nine months of 1993. 

Italian Artists 
Call For Lower 
Prices On CDs 
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International 

French Retailer Commits To Expansion 
FNAC To Open Store In Madrid 

BY HOWELL LLEWELLYN 

MADRID -French entertainment retailer FNAC opens its 
first megastore Dec. 2 in the heart of Madrid, in the initial 
stage of what it says will be a blitz of expansion into southern 
Europe. 

FNAC, which has 42 outlets in France and four in Bel- 
gium, plans to open six megastores in Spain over the next 
five years. The spread into southern Europe comes after a 
disappointing debut for its Berlin store, opened in 1991. 

Meanwhile, Virgin Retail Europe says it is committed to 
opening a Madrid megastore by next Easter. Following the 
success of its Barcelona megastore, which opened in October 
1992, Virgin will unveil its second Spanish outlet in Seville 
Nov. 17. 

Music retailing -traditionally based on purchases in su- 
permarkets, department stores, or small specialty record 
shops -is about to experience a revolution in Spain. Virgin 
and FNAC are likely to transform retail patterns in smaller 
cities such as Seville, Valencia, and Bilbao, as well as the ma- 
jor towns of Madrid and Barcelona. 

The Madrid FNAC outlet is housed in a former depart- 
ment store in the heart of the city. Of its 10 stories and 
73,000 square feet, commercial floor space takes up seven 
stories and 52,500 square feet. FNAC's traditional product 
mix takes in music, books, and consumer electronics, plus 
ticket concessions in some outlets. 

(Continued on next page) 

New Ownership Spells Changes 
BY PHILIPPE CROCQ 

PARIS -FNAC's opening of a Madrid store in De- 
cember and its commitment to a major expansion plan 
appear to herald the end of a period of uncertainty for 
the group. 

Insurance company Garantie Mutuelle des Fonction- 
naires (GMF) sold its 54.7% controlling stake in the 
FNAC chain earlier this year to Altus Finance, 44.7% 
owned by the Crédit Lyonnais group. The real estate 
company, Phénix, which owns most of FNAC's retail 
properties, was sold to an affiliate of the utilities giant 
Compagnie Générale des Eaux for a reported 1.3 bil- 
lion francs ($222 million). 

GMF formerly had an 80% share in FNAC, but is 
now left with just over 25 %. 

In FNAC's annual report for 1992/93, new CEO 
Alain Bizot notes that the group had gross sales of 8.95 
billion francs ($1.53 billion) in the year spanning Sep- 
tember 1992 to August 1993, an 8.5% increase on the 
previous year's figure. 

The chain now has 42 outlets and another is due to 
open in Valence next year. Plans to build a store in the 
city of Nantes in Brittany ran into difficulties when im- 
portant archaeological remains were discovered upon 
excavation of the foundations. Building work has been 
postponed indefinitely. 

(Cont lied on next page) 

Sony's Foreign Artists Score In Japan 
BY STEVE McCLURE 

TOKYO -Sony Records recently 
scored impressive results in pro- 
moting three foreign artists in Ja- 
pan, a potentially difficult market to 
crack for outsiders without super- 
star names. 

Each of the three artists -Kid 
Creole, Janet Kay, and Clemen- 
tine-is signed directly to Sony 
Records, which has given them the 
kind of promotional push usually 
seen only for domestic acts. Kid 
Creole's involvement with Sony 
goes beyond having a direct deal 
with Japan's leading record com- 
pany. His June 21 release, "KC2 
Plays K2C," comprises English -lan- 
guage cover versions of hits by one 
of Japan's biggest bands, the Kome 
Kome Club, also signed to Sony. 
The album, which features Kid 
Creole (August Darnell), backing 
singers the Coconuts, and Japanese 
musicians, has shipped 150,000 cop- 
ies so far. 

Sony has taken full advantage of 
the Kome Kome Club connection; 
for example, it provided record 
stores with cardboard cutout fig- 
ures of Kid Creole and Kome Kome 
Club singer Carl Smoky Ishii, with 
whom Creole sings a duet on the 
track "Just U." 

In -store displays also played a 
key role in the success of reggae 
singer Janet Kay's "Love You Al- 
ways," which also was released here 
June 21. 

Also important was airplay on 
Tokyo FM stations and radio sta- 
tions in other parts of the country, 
which helped push shipments of the 
album up to 180,000 units -more 
than what many other major inter- 
national acts have sold in Japan. 

As with the Kid Creole album, 
Sony holds the worldwide master 

rights for "Love You Always," 
which was recorded in London and 
produced by Kay's longtime com- 
panion, Drummie Zeb of the reggae 
band Aswad. 

The British artist first made in- 
roads in the Japanese market in 
1991 with the album "Best of Janet 
Kay," which has sold more than 
200,000 copies to date. Heavy rota- 
tion on FM stations such as J- 
WAVE and the Tokyo FM network 
was mainly responsible for that al- 
bum's strong sales, and helped 
achieve name recognition for Kay in 
Japan. That was a big reason for the 
success of "Love You Always," 
whose tracks didn't receive the 
same heavy rotation. 

Also crucial to the success of 
"Love You Always" is its emphasis 
on the softer reggae style known as 
"lovers' rock," and the fact that six 
of its 10 tracks are covers of well- 

known tunes like David/Bacharach's 
"Walk On By" and John Lennon's 
"Love." 

On Dec. 1, Sony will release a live 
album, "Always -And A Little 
More," featuring Kay backed by 
Aswad at Reggae Sunsplash in 
Tokyo Aug. 21. 

While "Love You Always" does 
not include any tie -up hits (songs 
used in TV dramas or commercials), 
French singer Clementine's July 21 
Japan release, "Long Courrier," 
features three commercial tie -ups. 
The products advertised in the 
ads -instant curry, a type of snack 
food, and instant coffee -are aimed 
mainly at young women, who also 
form Sony's target market for Cle- 
mentine. 

"Long Courrier," which was re- 
corded in Japan with local musicians 
such as Original Love's Takao Ta- 
jima, has shipped 80,000 copies. 
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Foreigner Abroad. BMG International executives meet backstage in Germany with 
members of Foreigner after signing the band for a worldwide deal outside North 
America. The band has been on tour in North America and Europe for the first time 
in eight years and will soon begin recording its first new studio album since 1988. 
A 1994 release is planned. Pictured, from left, are: co- manager Steve Barnett; Rudi 
Gassner, president and CEO BMG International; band members Mick Jones, Bruce 
Turgon, and Mark Schulman; Heinz Henn, senior VP international A &R and marketing 
for BMG International; Nancy Farbman, VP international marketing and promotion; 
lead singer Lou Gramm; and co- manager Stewart Young. 
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International 

BMI Salutes Lennon/McCartney's `Yesterday' 
Beatles' Hit Honored As Catalog's Most -Performed Song 

BY THOM DUFFY 

LONDON -What if they had called 
it "Scrambled Egg ?" 

Paul McCartney and John Len - 
non's "Yesterday," which McCart- 
ney often has noted was composed 
with that tasty working title, was 
honored as the most -performed 
song in the BMI catalog at the an- 
nual BMI/PRS awards dinner here 
Nov. 4. 

With more than 2,500 versions of 
the song recorded since the Beatles 
released the hit in 1965, "Yesterday" 
has received more than six million 
plays on U.S. radio and television 
according to BMI's surveys, setting 
an airplay record. 

As BMI executives gathered at 
the Dorchester Hotel here to honor 
those PRS songwriters and publish- 
ers represented by BMI in America, 
McCartney was on hand to accept 
awards on behalf of himself and his 
late songwriting partner for "Yes- 
terday," "A Hard Day's Night" (2 
million performances), and "I Saw 
Her Standing There" (1 million per- 
formances). Each is published by 
Northern Songs Ltd. Lennon was 
posthumously honored for 3 million 
performances of "Imagine." 

Frances Preston, BMI president 
and CEO, and Phil Graham, BMI 
VP of European writer /publisher re- 
lations, co- presented the awards, 
and Preston introduced top execu- 
tives of PRS. No mention was made 
of the recent suspension of PRS 
chief executive Ted McLean (Bill- 
board, Nov. 6) or the continuing 
leadership difficulties of the U.K. 
performing rights society. "Our rep- 
ertoire is with you, and we feel very 
secure," Preston told the PRS exec- 
utives. 

Eric Clapton's "Tears In Heaven," 
published by Warner Chappell Mu- 
sic International, was named the 
most performed BMI /PRS song of 
1992. As such, it received the first 
Robert Musel Award, named for the 
veteran UPI journalist who has 

served as a representative for BMI 
in Europe since 1941. He continues 
to hold the position of Senior Euro- 
pean Consultant for BMI in London. 

Clapton's contribution to the score 
for "Lethal Weapon 3" and David 
Sanborn and Hans Zimmer's music 
for "A League Of Their Own" re- 
ceived honors in the film and televi- 
sion categories. Clapton's "Layla" 
was one of the 14 songs cited as the 
most -performed pop songs of 1992. 

Right Said Fred's campy "I'm Too 
Sexy," written by Robert Manzoli 
and brothers Richard and Fred Fair - 
brass, and published by Hit & Run 
Music, received the award as the 
most performed song on college ra- 
dio by BMI/PRS composers. 

"Past the Point Of Rescue" by 
Irish songwriter Mick Hanly, which 
is published by Beann Eadair Music, 
was honored as most -performed 

country song from the PRS reper- 
toire. 

Multiperformance awards were 
presented to the BMI/PRS compos- 
ers and publishers of 26 songs in all. 
In addition to those already noted, 
they included: "More," co- written by 
Norman Newell (5 million perform- 
ances); "Daniel" by Elton John and 
Bernie Taupin, published by Poly - 
Gram Music Publishing (3 million); 
"I'm Not In Love" by Graham 
Gouldman and Eric Stewart, pub- 
lished by EMI Music Publishing (3 
million); "Let Me Be There" by the 
late John Rostill, published by Petal 
Music (3 million); "I'll Never Love 
This Way Again" by Will Jennings 
and Richard Kerr (2 million); and 
"Year Of The Cat" by Al Stewart 
and Peter Wood, published by Poly - 
Gram Music Publishing (2 million 
performances). 

FNAC BEATS VIRGIN TO MADRID 
(Continued from preceding page) 

FNAC's opening will be felt immedi- 
ately in Madrid. The city's only music 
megastore, Madrid Rock, is within a 
few minutes' walk, and the department 
store El Corte Ingles is 100 yards 
away. 

FNAC communications director Mi- 
guel Barroso says, 'We fully expect to 
outsell all of them from our one outlet. 
Our plan is to open up a Barcelona me- 
gastore within a year, second outlets in 
Madrid and Barcelona within the fol- 
lowing two years, and megastores in 
Seville and Valencia within five years." 

Asked about the concentration on 
southern Europe in view of the relative 
disappointment in Berlin, he responds, 
"It's true Berlin has not gone too well 
in almost three years since it opened, 
but the basic difference in my view is 
that retail markets in northern Europe 
are more mature and developed than 
those in southern Europe." 

Barroso says his point is proved by 
the fact that Virgin is flourishing in 
Barcelona and Milan, while apparently 

SOUTH KOREA MOVES AGAINST MAJORS 
(Continued from page 48) 

territory must be adding insult to 
injury." 

Music critic Yoon Ik Sam ob- 
serves, "Local record makers 
know that they are no match for ei- 
ther local business conglomerates 
or incoming multinationals, who 
are armed with immense capital 
investment and advanced produc- 
tion and marketing know -how. 
Hence, the local companies' re- 
newed protests and the uproar, 
which is aimed at killing two birds 
[multinationals and Korean con- 
glomerates] with one stone." 

It's unclear whether the Minis- 
try of Culture and Sports will to- 
tally ban local production by the 
multinationals or propose a com- 
promise that restricts them to 
joint A &R ventures with local 
firms. Informed sources say that 
either course will require the exist- 
ing Foreign Capital Inducement 
Law regulations to be changed or 

augmented. 
Warner Music Korea VP Kim 

Sung Bong says, "The complaints 
from local companies are ground- 
less and are largely due to short- 
sighted opinions and an inflated 
sense of crisis. In the long run, the 
Korean record industry will bene- 
fit greatly from fair competition 
and its subsequent positive effect 
on the quality of music." 

At present, all the multinational 
record companies are excluded 
from membership in the Korea 
Phonograph and Video Associa- 
tion. They are not "approved" as 
record producers under terms of 
the government license necessary 
to do business here. The Korean 
business conglomerates also are 
excluded from the association but 
operate behind "fronts." 

Assistance in this story provided 
by Mike Levin in Hoag Kong. 

having problems in Berlin and Frank- 
furt. But, he argues, FNAC and Virgin 
are not direct competitors. "Some 90% 
of Virgin sales are in CDs and cas- 
settes, whereas our breakdown is 40% 
music, 30% books, and 30% technical 
products such as televisions, audio and 
visual equipment and computers." 

Virgin's marketing director for 
Spain, Italy, Portugal, and Greece, Au- 
gusto Abril, agrees that FNAC is not 
a direct competitor and is unconcerned 
that the French company has beaten 
Virgin in the race to open in Madrid. 
"Our choice is down to two Madrid 
sites, including the former Discoplay 
megastore, and we expect to announce 
a decision before Christmas and open 
by Easter," he says. 

"The problem is size," he adds. "Dis - 
coplay has 17,000 square meters 
[178,500 square feet], but we would 
have to acquire more space as we need 
2,500 square meters [26,000 square 
feet] minimum for Madrid." 

Abril says the 15,800 -square -meter 
Seville store, in a turn-of -the- century 
building with a protected facade on a 
pedestrian street, will have a much 
higher proportion of books than normal 
for Virgin stores. 

CHINESE MARKET 
(Continued front. page 48) 

panese hardware makers, such as 
Sony, and any profits (which were 
about $10,000 in Guangzhou) from ad- 
vertising and ticket sales go to the co- 
promoter, a local state -run radio sta- 
tion. "We get our name out there and 
people ask for our records in the 
stores," says Chu. "The government 
supports it because their radio station 
makes money. Everybody is very 
happy. This is rare in China." 

More than half of the music pres- 
ented at the fairs is international clas- 
sical. Most of the rest is western pop 
music. Only 10% is pop music from 
Hong Kong and Taiwan, which ac- 
counts for 60 64-70% of all music sold 
in China. A third fair will be held in 
Beijing in January, with a fourth 
scheduled for April in Sichuan. 

newsilne ... 
IFPI EUROPE chief Philippe Kern is to join PolyGram effective Jan. 1, 
representing the major's interests in Brussels and Strasbourg. Kern 
has headed IFPI's Brussels office since the departure of Michel Kains 
to EMI Music in 1992. 

EMI RECORDS Group U.K. & Eire has appointed Richard Cottrell as 
director of sales and distribution, moving responsibility for distribution 
away from the logistics and supply area and to the EMI Records 
Group. Keith Staton, former EMI Records Group sales director, has 
left the company. 

SONY CONSUMER Products in the U.K. is putting 1 million pounds ($1.7 
million) behind a MiniDisc marketing campaign. Some of the co -op 
spending is being put up by electronics retailer Dixons, which agreed 
earlier to stock DCC. The campaign features a cross -promotion to build 
store traffic for music retailers, giving them discounts on MD titles at 
certain stores. 

JAPANESE COMPOSER, musician, and actor Ryuichi Sakamoto will 
serve as jury president for the third annual MIDEM awards, the inter- 
national competition of visual music productions, to be held in Cannes 
Jan. 28 -31. The competition is open to those working in the fields of 
TV, films, and music video. 

GIPSY KINGS producer Claude Martinez is warning that unauthorized 
people are using the band's name to obtain bookings. Martinez issued 
the warning as the band's latest studio album, "Love And Liberté," is 
released throughout Europe. He advised anyone with doubts to call him 
or Sony Music national affiliates. Martinez says other parties with 
rights to the band include agent Richard Cowley (Cloud Music 
Agency), Harvey Goldsmith in the U.K. , Mama Concerts in Germany, 
DKB in Scandinavia, the William Morris Agency in the U.S., and Phil 
Rodriguez in South America. 

DIE PRINZEN, the first successful German pop group from the former 
DDR, has been given the Record Prize by the German Music Publish- 
ers Assn. (DMV) and the German specialist music retailers federation 
(GDM). Die Prinzen says it will give its $15,000 prize to Unicef. 

SHEET MUSIC rights owners in Holland are initiating a platform against 
what it terms "improper use" of sheet music. A Univ. of Amsterdam 
study shows that Holland has 1.9 million amateur musicians, and 
500,000 of them copy music regularly, resulting in loss of income for 
the composers. Copying is legal only if used for private use or study. 

FNAC COMMITS TO EXPANSION 
(Continued from preceding page) 

Although the retail chain has new 
owners, speculation still surrounds 
the group's record company affili- 
ate, FNAC Music, created in 1986. 
FNAC and GMF president Jean - 
Louis Petriat created the label with 
the intention of making it a major 
French independent. It was the 
only company in the group to take 
a loss during the financial year, but 
its goal of achieving a 3% market 
share and sales of 400 million francs 
($68.3 million) was realized. 

Says FNAC Music president 
Georges Huber, "The change in the 
shareholdings of the FNAC group 
came at a delicate moment. Our 
five -year development plan, which 
was approved by Petriat, required 
us to break even in 1995 and move 
into profitability in 1996." 

Meanwhile, there are rumors of a 
possible takeover of FNAC Music 
by BMG France, which acquired 
Jean -Louis Detry's Vogue label in 
1990. If this happens, it will leave 
France with only two independent 
record companies with their own 
distribution organizations -Musi- 
disc and Auvidis. 

FNAC is opening its Spanish 

store next month, two years after 
acquiring the property 

Patrick Vieillefont, international 
director of FNAC, says, "Like most 
European markets, that of Spain is 
not exactly booming at present, but 
after the 20% devaluation of the pe- 
seta, the economic crisis has bot- 
tomed out and a recovery is on the 
way." 

Vieillefont says that, contrary to 
a report in the French trade press, 
the FNAC store in Berlin will not 
cease operations, though it is suf- 
fering acutely from the recession 
and has fierce competition from 
Virgin's Berlin store and from the 
German Metro and WOM chains. 

Annual sales of FNAC Berlin are 
comparable to those of a French 
provincial FNAC, Vieillefont says, 
whereas they should be on a level 
with the Champs -Elysees mega - 
store in Paris. 

The four FNAC stores in Bel- 
gium- Brussels, Antwerp, Ghent, 
and Liege -have had a positive 
year, according to Vieillefont, with 
a 20% increase in sales over 
1991/92. 
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Canada 

Canadian Society Honors Its Songwriters 
Gordon Lightfoot Garners Most Awards For Airplay 

BY LARRY LeBLANC 

TORONTO -With 12 songs that 
have been aired more than 100,000 
times on Canadian radio, Gordon 
Lightfoot led the pack of 10 Canadian 
songwriters honored here Nov. 2 at 
the Society Of Composers, Authors, 
And Music Publishers Of Canada's 
fourth annual awards event. 

Following Lightfoot with "SOCAN 
Classic" awards were Randy Bach- 
man with five songs honored, Burton 
Cummings (three), Gene MacLellan 
(three), Rich Dodson (two), Frank 
Mills (two), Galt MacDermot (two), 
Terry Jacks (one), Paul Naumann 
(one), and Danny Taylor (one). 

Presented for the first time, the 
"SOCAN Classics" awards were pre- 
sented to members of the society 
whose tunes have become standards 
and, in some cases, worldwide hits. 
The songwriters honored this year 
scored their hits between the late '60s 
and the mid -'70s; others who created 
hits later will be honored in the next 
two years. Following this catch -up pe- 
riod, the award will be presented to 
SOCAN songwriters as their songs 
pass the 100,000 -play mark. 

An audience of 275 music industry 
figures attended the SOCAN event, 
held to honor the songwriters and 
publishers whose songs received the 
most radio play in Canada in 1991 and 
to pay tribute to Canadian composers 
in the pop, country, jazz, and film and 
television fields. 

Double winners of the evening for 
most - performed songs in 1992 were, 
in the pop field, Bruce Cockburn for 
"Great Big Love" and "Lovers In A 
Dangerous Time "; and, in the country 
field, Erica Ehm and Tim Thorney for 
"Diamonds" and "It Comes Back To 
You." "Tears In Heaven," co-written 
by Eric Clapton and Will Jennings, 
was named the most-performed inter- 
national song in Canada in 1992. 

The Canadian performing rights 
organization also honored Quebec 
pianist /composer /conductor André 
Gagnon with the Wm. Harold Moon 
Award, named in honor of the pio- 
neering director of BMI Canada from 
1947 -73 and presented annually to 
composers for putting Canada in the 
international spotlight. Gagnon has 

MAPLE 
BRIEFS 

EPIC recording artist Celine Dion 
and her manager, Rene Angelil, an- 
nounced their engagement at the re- 
lease party for her new album "The 
Colour O My Love" in Montreal, Que- 
bec, Nov. 8. The Dion party at the 
Metropolis club was telecast live by 
the Quebec video network Musique- 
plus and featured a one -hour perfor- 
mance by the singer, who also 
brought Angell onstage for a song 
tribute. During the telecast, the two 
answered questions from Musique- 
plus VJs and journalists. "I waited a 
long time to announce this," Dion 
told the crowd of about 2,500 people. 
"But it's now time for two people to 
be happy for the first time." 

been a formidable presence in Cana- 
dian music since serving as accompa- 
nist for such top Quebec singers as 
Claude Léveillée, Renée Claude, 
Claude Gauthier, and Pauline Julien 
in the early '60s before giving up ac- 
companying in 1969. 

In addition, composer R. Murray 
Schafer received the Jan V. Matejcek 
Concert Music Award; Moe Koffman 
received the SOCAN Jazz Award; 
and Paul Hoffert picked up the 
SOCAN Award for Film and Televi- 
sion Music. 

Unquestionably, the highlights of 
this year's laid -back event were the 
various medleys of vintage hits, ar- 
ranged by Paul Hoffert, and per- 
formed by Shirley Eikhard, Rebecca 
Jenkins, Lawrence Gowan, and Dev- 
on with a Hoffert-led band. Eikhard, 
in particular, shone on a bluesy rendi- 
tion of Lightfoot's "Early Morning 
Rain" and a reggae -laced version of 
MacLellan's "Snowbird." 

Among the entertaining comments 
from the podium during the evening: 
"Making a living playing jazz in this 
country is really a luxury" -Moe 
Koffman; "All of a sudden I'm a 
country singer; I don't know what 
that means in terms of the Bare - 
naked Ladies" -Bruce Cockburn, ac- 
cepting an award for "Lovers in a 
Dangerous Time," which had been 
recorded by the Barenaked Ladies; 
"Songwriters are one of Canada's 
most important resources" -Tom 
Cochrane. 

The 10 most-performed Canadian - 
songs in 1991 were: 

"America," written by Jim Che- 
valier and Kim Mitchell. Performed 
by Kim Mitchell. 

"Constant Craving," written by 
k.d. lang and Ben Mink. Performed 
by k.d. lang. 

"Do I Have To Say The Words," 
written by Bryan Adams (ASCAP), 
Jim Valiance, and John "Mutt" Lange 
(PRS). Performed by Bryan Adams. 

"Great Big Love," written and 
performed by Bruce Cockburn. 

"Fall All Over Again," written 
and performed by Dan Hill. 

"Lost Together," written by Jim 
Cuddy and Greg Keelor. Performed 
by Blue Rodeo. 

"Lovers In A Dangerous Time," 
written by Bruce Cockburn. Per- 
formed by the Barenaked Ladies. 

"No Regrets," written and per- 
formed by Tom Cochrane. 

"Rescued By The Arms Of 
Love," by Alan Frew, Wayne Parker, 
and Rick Washbrook. Performed by 
Glass Tiger. 

"Sinking Like A Sunset," written 
by Annette Ducharme. Performed by 
Tom Cochrane. 

The four most popular Canadian 
country songs in 1991 were as fol- 
lows: 

"Diamonds," written by by Erica 
Ehm and Tim Thorny. Performed by 
Joel Feeney. 

"It Comes Back To You," written 
by Erica Ehm and Tim Thorney. Per- 
formed by Cassandra Vasil. 

"One Precious Love," written by 
Joan Besen. Performed by Prairie 
Oyster. 

"Orangedale Whistle," written 
by Jimmy Rankin. Performed by the 
Rankin Family. 

SOCAN Classics Awards were pre- 
sented to the following writers for 
songs that have aired more than 
100,000 times on Canadian radio. 

Randy Bachman: "Lookin' Out 
For # 1," "Takin' Care Of Business," 
"These Eyes," "Undun," and "You 
Ain't Seen Nothin' Yet." 

Burton Cummings: "Break It To 
Them Gently," "Stand Tall," "These 
Eyes." 

Rich Dodson: "Carry Me," 
"Sweet City Woman." 

Terry Jacks: "That's Where I 

Went Wrong." 
Gordon Lightfoot: "Anything For 

Love" (co-written with David Foster, 
BMI), "Carefree Highway," "The Cir- 
cle Is Small," "Cotton Jenny," "Day- 
light Katy," "Early Morning Rain," 
"If You Could Read My Mind," "Rainy 
Day People," "Same Old Obsession," 
"Sundown," and "Wreck Of The Ed- 
mund Fitzgerald." 

Galt MacDermot: "Aquarius /Let 
The Sun Shine In," "Good Morning 
Starshine" (co- written with James 
Rado and Gerome Ragni, ASCAP). 

Gene MacLellan: "The Call," 
"Put Your Hand In The Hand," 
"Snowbird." 

Frank Mills: "Love Me Love Me," 
"Music Box Dancer." 

Paul Naumann and Danny Tay- 
lor: "Make Me Do Anything You 
Want." 

-.- New Sounds 

HIGH 
QUALITY 

MUSIC 
NEEDS 
HIGH 

QUALITY 
COMPANY 

NEW SOUNDS OFFICE: 
VIA ZARA, 20 - 20052 MONZA (MI) ITALY PHONE: 

INT. CODE 039 AREA CODE 39 NUMBERS: 
2004233/2004691 /2000623 FAX 2001432 

ALL YOU NEED TO KNOW 

ABOUT MUSIC NARRET 
IN ITALY 

musica 
I edichi 

MONTHLY MAGAZINE 

In the November issue: 
NEWS / Controversy Grows Around Franco Reali (BMG Aríola) - INTERVIEWS / Tim 

Dabin (BPI): Italy Leading the Bootleg Market - SPECIAL / Report on the Record 
Crisis in Italy: Causes and Solutions Discussed by People in the Sector - PLUS: Hit 

Parades, New Releases, Top Videoclips, Classical Music, Jazz, etc. 

AIR MAIL ANNUAL SUBSCRIPTION: 
U.S.A & Americas: L.220.000 - Europe: L. 180.000 - Asia: L. 220.000 

ORDINARY SUBSCRIPTION FOR ALL COUNTRIES: L. 140.000 

Ask for a sample copy to: Musica e Dischi, Via De Amicis, 47 - 20123 Milan (Italy) 
Tel. (2) 58.10.57.37 - 89.40.28.37 - Fax (2) 83.23.843 

BILLBOARD NOVEMBER 20, 1993 51 

www.americanradiohistory.com

www.americanradiohistory.com


g 1 993. Billboard / BPI Communications 
S O WOR 

JAPAN (Music Labo) 11/15/93 CANADA (The Record) 11/1/93 GERMANY (Der Musikmarkt) 11/9/93 ITALY (Musica e Dischi) 11/8/93 

THIS 
WEEK 

1 

2 

3 
4 

5 

6 
7 

8 

9 

10 

1 

2 

3 
4 
5 

6 
7 

8 
9 
10 

lAST 
WEEK 

NEW 
NEW 

NEW 

1 

NEW 

3 

2 

5 

NEW 

9 

NEW 

NEW 

1 

3 

4 

2 

5 

8 
7 

6 

SINGLES 
KITTO WASURENAI ZARD B -GRAM 

IMAWO DAKISHIMETE NAO FUN HOUSE/MYCAL 

HUMMING BIRD 

BOKUNO SOBANI HIDEAKI TOKUNAGA APOLLON 

DATTE SOJANAI!? LINBERG PUBLIC IMAGETTOKUMA 

JAPAN 

MODORENAI MICHI ERI HIRAMATSU PONY CANYON 

RUN TSUYOSHI NAGBUCHI EXPRESSITOSHIBA EMI 

MAYONAKANO DANDY KEISUKE KUWATA 
TAISHITWVICTOR 

GET ALONG TOGETHER -AIWO OKURITAIKARA 
YASUHIRO YAMANE PANAM/NIPPON CROWN 

AMETHYST THE LONDON PHILHARMONIC 
ORCHESTRA EASTWORLD/TOSHIBA EMI 

MOH HANASANAI CLASS M- ONE)APOLLON 

ALBUMS 
TSUYOSHI NAGABUSHI CAPTAIN OF THE SHIP 
EzPRESSROSHIaA EMI 

KOME KOME CLUB PHI solo 
NORIYUKI MAKIHARA SELF PORTRAIT WEA 

MASAHARU FUKUYAMA CALLING AIR/BMG VICTOR 

CHAGE & ASKA RED HILL AARDVARK/PONY CANYON 

KAZUMASA ODA MY HOME TOWN FUN HOUSE 

MIYUKI NAKAJIMA JIDAI AARDVARK/PONY CANYON 

MARIAH CAREY MUSIC BOX COLUMBIA 

TOSHINOBU KUBOTA THE BADDEST II SONY 

WANDS LITTLE BIT ... TM FACTORY/TOSHIBA EMI 
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SINGLES 
SOUL TO SQUEEZE RED HOT CHILI PEPPERS 
WARNER BROS./WEA 

PLEASE FORGIVE ME BRYAN ADAMS A&M/PGD 

DREAMLOVER MARIAN CAREY COLUMBIA/SONY 

SHOOP SALT -N -PEPA NEXT PLATEAU /PLG 

ALL THAT SHE WANTS ACE OF BASE ARISTA/BMG 

IF JANET JACKSON VIRGIN/CEMA 

INSANE IN THE BRAIN CYPRESS QUALITY 

RIVER OF DREAMS BILLY JOEL COLUMBINSONY 

PINK CASHMERE PRINCE PAISLEY PARK/WEA 

ANNIVERSARY TONY TONI TONE MERCURY /PGD 

DREAMS GABRIELLE POLYDOR/PLG 

WILL YOU BE THERE MICHAEL JACKSON EPIC/SONY 

ALRIGHT KRIS KROSS COLUMBIA SONY 

I'M THE ONLY ONE M. ETHERIDGE ISLAND /PGD 

RUBBERBAND GIRL KATE BUSH CAPITOL/CEMA 

HUMAN WHEELS J. MELLENCAMP MERCURY/MD 

JURASSIC PARK "WEIRD AL YANKOVIC" ATTIC/ 

SCOTTI BROS. 

REASON TO BELIEVE ROD STEWART WARNER 

BROS./WEA 

WHOOT, THERE IT IS 95 SOUTH ICHIBAN 

CAN YOU FORGIVE HER PET SHOP BOYS CAPITOL/ 

CEMA 

ALBUMS 
PEARL JAM VS. EPIC/SONY 

MEAT LOAF BAT OUT OF HELL II MCNUNI 

VARIOUS ARTISTS DANCE MIX '93 QUALITY 

NIRVANA IN UTERO DGC/UNI 

BLIND MELON BLIND MELON CAPITOL/CEMA 

DEF LEPPARD RETROACTIVE VERTIGO /PLG 

RUSH COUNTERPARTS ANTHEM/WEA 

BILLY JOEL RIVER OF DREAMS COLUMBINSONY 

SARAH MCLACHLAN FUMBLING TOWARDS 
ECSTASY NETTWERK/CEMA 

J. MELLENCAMP HUMAN WHEELS MERCURY/PLG 

MARIAH CAREY MUSIC BOX COLUMBINSONY 

LENNY KRAVITZ ARE YOU GONNA... VIRGIN/CEMA 

PET SHOP BOYS VERY EMI /CEMA 

BLUE RODEO 5 DAYS IN JULY WEA 

AEROSMITH GET A GRIP GEFFEN/UM 

CRASH TEST DUMMIES GOD SHUFFLED... ARISTA/ 

BMG 

RANKIN FAMILY NORTH COUNTRY CAPITOL/CEMA 

JANET JACKSON JANET. VIRGIN /CEMA 

VARIOUS ARTISTS COMMON THREAD: SONGS OF 

THE EAGLES GIANT/WEA 

GARTH BROOKS IN PIECES CAPITOL/CEMA 
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SINGLES 
GO WEST PET SHOP BOYS EMI 

I'D DO ANYTHING FOR LOVE MEAT LOAF VIRGIN 

LIVING ON MY OWN FREDDIE MERCURY EMI 

WHAT'S UP 4 NON BLONDES INTERSCOPE 

THE RIVER OF DREAMS BILLY JOEL COLUMBIA 

ALLES NUR GEKLAUT PRINZEN ARIOLA 

GOT TO GET IT CULTURE BEAT DANCE POOL 

THE KEY, THE SECRET URBAN COOKIE 
COLLECTIVE INTERCORD 

RUNAWAY TRAIN SOUL ASYLUM COLUMBIA 

BOOM! SHAKE THE ROOM DJ JAllY JEFF & 
FRESH PRINCE JIVE/ARIOLA 

LIFE HADDAWAY COCONUT 

BOTH SIDES OF THE STORY PHIL COLLINS WEA 

SCHREI NACH LIEBE ARZTE METRONOME 

PIECE OF MY HEART INTERMISSION INTERCORD 

RELAX FRANKIE GOES TO HOLLYWOOD ZTT/WEA 

KEEP ON DANCING DJ BOBO rams 

HERE WE GO STAKKA BO POLYGRAM 

FACES 2 UNLIMITED ZYZ 

ANOTHER NIGHT M.C. SAR & THE REAL MC CO 
ARIOLA 

PLEASE FORGIVE ME BRYAN ADAMS POLYGRAM 

ALBUMS 
PET SHOP BOYS VERY EMI 

MEAT LOAF BAT OUT OF HELL II VIRGIN 

ARZTE DIE BESTIE IN MENSCHENGESTALT 
METRONOME 

PETER MAFFAY TABALUGA UND LILLI ARIOLA 

4 NON BLONDES BIGGER, BETTER,... INTERSCOPE 

BILLY JOEL RIVER OF DREAMS COLUMBIA 

SEILTANZERTRAUM PUR INTERCORD 

FRANKIE GOES TO HOLLYWOOD BANG! THE 
GREATEST HITS WEA 

PEARL JAM VS. SONY 

PRINZEN ALLES NUR GEKLAUT ARIOLA 

HADDAWAY THE ALBUM COCONUT 

HERBERT GROENEMEYER CHAOS ELECTROLA 

MIKE OLDFIELD ELEMENTS VIRGIN 

UB40 PROMISES AND LIES VIRGIN 

EROS RAMAZZOTTI TUTTE STORIE ARIOLA 

BON JOVI KEEP THE FAITH JAMBCO /POLYGRAM 

BOHSE ONKELZ BOHSE ONKELZ - WEISS 
BELLAPHON 

D.J. BOBO DANCE WITH ME FAM 

BOHSE ONKELZ BOHSE ONKELZ - SCHWARZ 
BELLAPHON 

SEPULTURA CHAOS A.D. INTERCORD 
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SINGLES 
LIVING ON MY OWN FREDDIE MERCURY 
PARLOPHONE 

ETERNITY DATURA TRANCE 

WHAT'S UP 4 NON BLONDES INTERSCOPE 

LIFE HADDAWAY COCONUT 

EL GALLINERO RAMIREZ EXPANDED/DFC 

BOTH SIDES OF THE STORY PHIL COLLINS wEA 

COME MAI 883 F.R.I. 

GOT TO GET IT CULTURE BEAT DANCE POOL 

TEAR IT UP U.S.U.R.A. TIME 

DREAMS GABRIELLE MEDIA/G.F.B. 

ALBUMS 
IL BANDITO E IL CAMPIONE FRANCESCO DE 
GREGORI sERRACLIo 

DIARIO CARBONI LUCA CARBONI RCA 

LOCHNESS MINA PDU 

883 NORD SUD OVEST EST RTI MUSICJF.R.I 

DUETS FRANK SINATRA CAPITOL 

FRANCO 
VECCHIONI BLUMUN EMI 

RANCO BATTIATO GAFFE' DE LA PAIX EMI 

4 NON BLONDES BIGGER, BETTER, FASTER, 
MORE! INTERSCOPE 

RAF CANNIBALI coo 

EROS RAMAZZOTTI TUTTE STORIE DDD 

AUSTRALIA (Australian Record Industry Assn.) 11/14/93 

SPAIN (TVE/AFYVE) 10/30/93 
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SINGLES 
ALL THAT SHE WANTS ACE OF BASE POSSUM/BMG 

DREAMS GABRIELLE POLYDOR/POLYGRAM 

IF I CAN'T HAVE YOU KIM WILDE MCNBMG 

MR. VAIN CULTURE BEAT EPIC 

BOOM! SHAKE THE ROOM JAllY JEFF &FRESH 
PRINCE JIVE/BMG 

PLEASE FORGIVE ME BRYAN ADAMS Polvoow 
POLYGRAM 

I'D DO ANYTHING FOR LOVE MEAT LOAF VIRGIN 

THE KEY: THE SECRET URBAN COOKIE 
COLLECTIVE LIBERATION FESTIVAL 

SWEAT (A LA...LONG) INNER CIRCLE WARNER 

TEASE ME CHAKA DEMUS AND PLIERS 
PHONOGRAM/POLYGRAM 

GO WEST PET SHOP BOYS EMI 

SOUL TO SQUEEZE RED HOT CHILI PEPPERS 
WARNER 

THE FLOOR JOHNNY GILL MOTOWN/POLYGRAM 

IF I HAD NO LOOT TONY! TONI! TONE! POLYDOR 

WHAT'S UP 4 NON BLONDES WARNER 

RUNAWAY TRAIN SOUL ASYLUM COLUMBIA 

DREAMLOVER MARIAH CAREY COLUMBIA 

CREEP RADIOHEAD EMI 

SOMEWHERE EFUA VIRGIN 

EVERYBODY HURTS R.E.M. WARNER 

ALBUMS 
M. CRAWFORD A TOUCH OF MUSIC IN... WARNER 

CROWDED HOUSE TOGETHER ALONE EMI 

JOHN FARNHAM THEN AGAIN ... BMG 

INXS FULL MOON, DIRTY HEARTS WARNER 

PEARL JAM VS. EPIC 

MEAT LOAF BAT OUT OF HELL II VIRGIN 

KIM WILDE SINGLES COLLECTION 1981 -1993 
MCNBMG 

PET SHOP BOYS VERY RELENTLESS EMI 

THE BEATLES THE BEATLES 1967 -1970 EMI 

BON JOVI KEEP THE FAITH PHONOGRAM 

THE BEATLES THE BEATLES 1962 -1966 EMI 

U2 ZOOROPA WARNER 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER 

KENNY G MONTAGE (AUSTRALIAN TOUR 
SOUVENIR EDITION) BMG 

ALICE IN CHAINS DIRT COLUMBIA 

THE POLICE GREATEST HITS POLYDOWPOLVORAM 

MARIAH CAREY MUSIC BOX COLUMBIA 

MEAT LOAF BAT OUT OF HELL EPIC 

NIRVANA IN UTERO GEFFEN/BMG 

MIDLER EXERIENCE THE DIVINE ... 
GREATEST HITS rooART/WARNER GREATEST 
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SINGLES 
BOOM! SHAKE THE ROOM JAZZY JEFF & THE 
FRESH PRINCE JIVE/ARIOLA 

LIVING ON MY OWN FREDDIE MERCURY EMI; 

oDEOry 

RELAX FRANKIE GOES TO HOLLYWOOD Zrr/ 
WARNER 

GOT TO GET IT CULTURE BEAT SONY 

EL GALLINERO RAMIREZ BLANCO Y NEGRO 

UN AMIGO DE VERDAD VICEVERSA MAX -MUSIC 

LIFE HADDAWAY ARIOLA 

SHOW ME LOVE ROBIN S GINGER MUSIC 

VIVA LA FIESTA P. PIL MAX MUSIC 

GO WEST PET SHOP BOYS EMI/ODEON 

ALBUMS 
FRANK SINATRA DUETS HISPAVOX 

GLORIA ESTEFAN MI TIERRA EPIC 

BEATLES BEATLES 1962 -1966 EMI 

BEATLES S 1967 -1970 EMI 

UB40 PROMISES &LIES VIRGIN ESPANA 

MIKE OLDFIELD ELEMENTS VIRGIN 

PET SHOP BOYS VERY EMI /ODEON 

LOS PANCHOS 24 GRANDES CANCIONES EPIC 

VARIOS LO MEJOR DEL SOUL II ARCADE 

VARIOS THECNO DINOSAURIOS BLANCOY NEGRO 

` 
UK-. \ 
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SINGLES 
I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

THAT) MEAT LOAF VIRGIN 

PLEASE FORGIVE ME BRYAN ADAMS A&M 

DON'T BE A STRANGER DINA CARROLL M 

GOT TO GET IT CULTURE BEAT EPIC 

U GOT 2 LET THE MUSIC CAPPELLA INTERNAL 

GIVE IT UP THE GOODMEN FRESH FRUIT/FFRREEDOM 

HERO MARIAH CAREY COLUMBIA 

REAL LOVE '93 TIME FREQUENCY INTERNAL AFFAIRS 

FEELS LIKE HEAVEN URBAN COOKIE 
COLLECTIVE PULSE8 

LITTLE FLUFFY CLOUDS THE ORB BIG LIFE 

RUNAWAY TRAIN SOUL ASYLUM COLUMBIA 

FEEL LIKE MAKING LOVE PAULINE HENRY SONY 

OPEN UP LEFTFIELD LYDON HARD HANDS 

THE SOS EP THE SHAMEN ONE LITTLE INDIAN 

SAID I LOVED YOU ... BUT I LIED MICHAEL 
BOLTON COLUMBIA 

QUEEN OF THE NIGHT WHITNEY HOUSTON ARISTA 

CRYIN' AEROSMITH GEFFEN 

THE WEAVER EP PAUL WELLER GO! DISCS 

BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH 
PRINCE JIVE 

PLAY DEAD WORK & DAVID ARNOLD ISLAND 

STAY ETERNAL EMI 

SHED A TEAR WET WET WET PRECIOUS ORG 

MOVING ON UP M PEOPLE &CONSTRUCTION 

WISH SOUL II SOUL VIRGIN 

NO TIME TO PLAY GURU featuring DC LEE 
cooLrFMPO 

MORE AND MORE CAPTAIN HOLLYWOOD 
PROJECT PULSE8 

SO IN LOVE (THE REAL DEAL) JUDY CHEEKS 
POSITVA 

BOTH SIDES OF THE STORY PHIL COLLINS VIRGIN 

LAID JAMES FONTANA 

ANOTHER BODY MURDERED FAITH NO MORE 
EPIC 

THAT'S WHAT I THINK CYNDI LAUPER EPIC 

THIS GARDEN LEVELLERS CHINA 

HOPELESSLY RICK ASTLEY RCA 

AVE MARIA LESLEY GARRETT & AMANDA 
THOMPSON INTERNAL AFFAIRS 

IF I COULD ONLY SAY GOODBYE DAVID 
HASSELHOFF ARISTA 

WHY MUST WE WAIT UNTIL TONIGHT TINA 
TURNER PARLOPHONE 

RELIGHT MY FIRE TAKE THAT featuring LULU RCA 

JULIA CHRIS REA MAGNET 

PIECE BY PIECE KENNY THOMAS COOLTEMPO 

NEVER JOMANDA BIG BEAT /ATLANTIC 
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ALBUMS 
MEAT LOAF BAT OUT OF HELL II VIRGIN 

KATE BUSH THE RED SHOES EMI 

INXS FULL MOON, DIRTY HEARTS MERCURY 

DIANA ROSS ONE WOMAN -THE ULTIMATE 
COLLECTION EMI 

DINA CAROLL SO CLOSE MM 
BETTE MIDLER EXPERIENCE THE DIVINE - 
GREATEST HITS ATLANTIC 

TAKE THAT EVERYTHING CHANGES RCA 

CHRIS REA ESPRESSO LOGIC EAST WEST 

FRANK SINATRA DUETS CAPITOL 

TOM PETTY & THE HEARTBREAKERS GREATEST 
HITS MEA 

FRANKIE GOES TO HOLLYWOOD BANG! 
GREATEST HITS OF... irr 
M PEOPLE ELEGANT SLUMMING deCONSTRUCTION 

MARIAN CAREY MUSIC BOX COLUMBIA 

FOSTER & ALLEN BY REQUEST TELSTAR 

CROWDED HOUSE TOGETHER ALONE CAPITOL 

PEARL JAM VS. EPIC 

GO WEST ACES AND KINGS -THE BEST OF GO 

WEST CHRYSALIS 

TEXAS RICKS ROAD VERTIGO 

MEAT LOAF BAT OUT OF HELL EPIC 

SPIN DOCTORS POCKET FULL OF KRYPTONITE 
EPIC 

DORIS DAY GREATEST HITS TELSTAR 

PET SHOP BOYS VERY PARLOPHONE 

PRINCE THE HITS 2 PAISLEY PARK 

R.E.M. AUTOMATIC FOR THE PEOPLE WARNER BROS. 

GABRIELLE FIND YOUR WAY GO BEAT 

THE LEMONHEADS COME ON FEEL THE 
LEMONHEADS ATLANTIC 

NANCI GRIFFITH THE BEST OF NANCI GRIFFITH 
MCA 

TINA TURNER WHAT'S LOVE GOT TO DO WITH IT 
PARLOPHONE 

UB40 PROMISES AND LIES DEPINTERNATIONAL 

BJORK DEBUT ONE LITTLE INDIAN 

THE BEATLES THE BEATLES 1962 -1966 
PARLOPHONE 

DANIEL O'DONNELL A DATE WITH DANIEL LIVE 
RITZ 

BILLY JOEL RIVER OF DREAMS COLUMBIA 

THE BEATLES THE BEATLES 1967 -1970 
PARLOPHONE 

RIGHT SAID FRED SEX AND TRAVEL TUG 

EVEN COWGIRLS GET THE BLUES k.d. lang SIRE 

MICHAEL CRAWFORD A TOUCH OF MUSIC IN THE 
NIGHT TELSTAR 

CARLEEN ANDERSON DUSKY SAPPHO CIRCA 

PAUL WELLER WILD WOOD no 
PRINCE THE HITS 1 PAISLEY PARK 

NETHERLANDS (Stichting Mega Top 50) 11/8/93 
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SINGLES 
I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 
THAT) MEAT LOAF VIRGIN 

THE KEY: THE SECRET URBAN COOKIE 
COLLECTIVE PULSE R/CNR-INDISC 

RUNAWAY TRAIN SOUL ASYLUM COLUMBIA 

SOMEBODY DANCE WITH ME DJ BOBO ZYX/IMC 

GO WEST PET SHOP BOYS PARLOPHONE /EMI 

CALLING OUT YOUR NAME RENE FROGER DINO 

IT KEEPS RAININ' BITTY MCLEAN BRILLIANT /DURECO 

DUM DA DUM MELODIE MC SIDELAKENIRGIN 

BOTH SIDES OF THE STORY PHIL COLLINS 
WARNER 

RELIGHT MY FIRE TAKE THAT featuring LULU RCA 

ALBUMS 
BZN SWEET DREAMS MERCURY 

MEAT LOAF BAT OUT OF HELL II VIRGIN 

PEARL JAM VS. EPIC 

MARIAH CAREY MUSIC BOX COLUMBIA 

PAUL DE LEEUW PLUGGED sour 
KIM WILDE THE SINGLE COLLECTION 1981 -1993 
MCNBMG ARIOLA 

SOUNDTRACK THE BODYGUARD ARISTA/BMG 

KINDEREN VOOR KINDEREN 14 VARAGRAM 

4 NON BLONDES BIGGER, BETTER, FASTER, 
MORE! INTERSCOPE 

MARIANNE WEBER DIEP IN MIJN HART DINO 

NEW ZEALAND (RIANZ) 11/3/93 
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SINGLES 
SWEAT (A LA...LONG) INNER CIRCLE WARNER 

RUNAWAY TRAIN SOUL ASYLUM sorvv 

I'D DO ANYTHING FOR LOVE MEAT LOAF VIRGIN 

BOOM! SHAKE THE ROOM JAllY JEFF & FRESH 
PRINCE JIVE/BMG 

GO PEARL JAM SONY 

WHAT'S UP 4 NON BLONDES WARNER 

DISTANT SUN CROWDED HOUSE EMI 

DREAMLOVER MARIAH CAREY sow 
KILLING IN THE ... RAGE AGAINST THE 
MACHINE sow 
THE RIVER OF DREAMS BILLY JOEL SONY 

ALBUMS 
PEARL JAM VS. SONY 

MEAT LOAF BAT OUT OF HELL II VIRGIN 

TINA TURNER SIMPLY THE BEST FESTIVAL 

ROLLING STONES HOT ROCKS 1964 -1971 
POLYGRAM 

M. CRAWFORD A TOUCH OF MUSIC... WARNER 

NIRVANA IN UTERO BMG 

SWV IT'S ABOUT TIME BMG 

THE BEATLES 1967 -1970 EMI 

BILLY JOEL RIVER OF DREAMS sorvv 

PRINCE THE HITS 2 WARNER 

HONG KONG (IFPI Hong Kong Group) 10/31/93 

THIS 
WEEK 

1 

2 

3 

4 
5 

6 
7 
8 

9 

10 

LAST 
WEEK 

NEW 

1 

NEW 
2 

3 
NEW 

4 

6 
NEW 

8 

ALBUMS 
VIVIAN LAI THINK ABOUT YOU WITHOUT 
INTENTION POLYGRAM 

PRISCILLA CHAN I'M WITH U ETERNALLY 
POLYGRAM 

VARIOUS RED HOT HITS '93 CAPITAL ARTISTS 

GIGI LAI IF REALLY FALL IN LOVE WARNER 

FAYE WONG THE TEN THOUSAND WHYS? CINEPOLY 

DANNY CHAN GOLDEN HITS WARNER MUSIC 

LEON LAI LEON'S AUTUMN POLYGRAM 

HANKEN LEE ALBUM STAR 

DANNY CHAN FOUR STARS GATHERING WARNER 

MUSIC 

ANITA MUI STARS TRACKS CAPITAL ARTISTS 

Hits Of The World is compiled at Billboard/London by Julie Boodhoo. Contact 71- 323 -6686, fax 71- 323 -2314/2316. 
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HITS OF THE WORLD O N T N U E M="0 

EUROCHART 
THIS 
WEEK 

LAST 
WEEK 

HOT 100 1 

1/13/93 &MEDIA IRELAND (IFPI Ireland) 11/4/93 

SINGLES 
THIS 
WEEK 

LAST 
WEEK SINGLES 

1 4 I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 1 1 I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 
THAT) MEAT LOAF VIRGIN THAT) MEAT LOAF VIRGIN 

2 LIVING ON MY OWN FREDDIE MERCURY 2 2 PLEASE FORGIVE ME BRYAN ADAMS A &M 

PARLOPHONE 3 NEW GOT TO GET IT CULTURE BEAT EPIC 

3 2 GO WEST PET SHOP BOYS PARLOPHONE 4 NEW CRAZY WORLD ASLAN RCA 

4 3 WHAT'S UP 4 NON BLONDES INTERSCOPE 5 6 GIVE IT UP GOODMEN LONDON 

5 9 PLEASE FORGIVE ME BRYAN ADAMS A&M 6 7 U GOT 2 LET THE MUSIC CAPPELLA INTERNAL 

6 7 GOT TO GET IT CULTURE BEAT DANCE POOL 7 4 ONE LOVE PRODIGY XL RECORDINGS 

7 6 RUNAWAY TRAIN SOUL ASYLUM COLUMBIA 8 5 MOVING ON UP M PEOPLE RCNdeCONSTRUCTION 

8 5 LIFE HADDAWAY COCONUT 9 NEW DON'T BE A STRANGER DINA CARROLL A&M 

9 8 RELAX FRANKIE GOES TO HOLLYWOOD ni 10 8 RELIGHT MY FIRE TAKE THAT featuring LULU RCA 

10 17 CAPELLA U GOT 2 LET THE MUSIC INTERNAL DANCE ALBUMS 
11 10 THE RIVER OF DREAMS BILLY JOEL COLUMBIA 

1 1 MEAT LOAF BAT OUT OF HELL II VIRGIN 
12 12 BOOM! SHAKE THE ROOM JAZZY JEFF & FRESH 2 2 BETTE MIDLER EXPERIENCE THE DIVINE ATLANTIC/ 

PRINCE JIVE 
EAST WEST 

13 13 THE KEY: THE SECRET URBAN COOKIE 3 3 CHRISTY MOORE KING PUCK COLUMBIA 
COLLECTIVE PULSE B 

4 7 VARIOUS BEST OF DANCE '93 TELSTAR 
14 NEW GIVE IT UP GOOD MEN FRESH FRUIT 

5 4 PEARL JAM VS. EPIC 
15 11 BOTH SIDES OF THE STORY PHIL COLLINS VIRGIN 

6 6 VARIOUS ENERGY RUSH - DANCE HITS OF THE 
16 15 RELIGHT MY FIRE TAKE THAT featuring LULU RCA YEAR DINO 
17 NEW DON'T BE A STRANGER DINA CARROLL A&M 

7 10 VARIOUS THE SINGER AND THE SONG VIRGIN 
18 14 MOVING ON UP M PEOPLE deCONSTRUCTION 8 5 VARIOUS NOW THAT'S WHAT I CALL MUSIC 1993 
19 16 CULTURE BEAT MR VAIN DANCE POOL EMINIRGIN/POLVGRAM 

20 18 ETERNAL STAY EMI 9 NEW DIANA ROSS ONE WOMAN - THE ULTIMATE 
ALBUMS COLLECTION EMI 

MEAT LOAF BAT OUT OF HELL II - BACK INTO 10 NEW GARTH BROOKS NO FENCES LIBERTY 

HELL VIRGIN 

2 2 PET SHOP BOYS VERY PARLOPHONE 

3 4 4 NON BLONDES BIGGER, BETTER, FASTER, 
MORE! INTERSCOPE 

4 3 PEARL JAM VS EPIC 

5 8 TAKE THAT EVERYTHING CHANGES RCA DENMARK (IFPI /Nielsen Marketing Research) 11/2/93 

6 7 THE BEATLES 1967 -1970 APPLE/EMI THIS LAST 
7 9 UB40 PROMISES AND LIES DEP INTERNATIONAL WEEK WEEK SINGLES 
8 11 BILLY JOEL RIVER OF DREAMS COLUMBIA 1 1 I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

9 5 THE BEATLES 1962 -1966 APPLE/EMI THAT) MEAT LOAF VIRGIN 

10 6 HADDAWAY THE ALBUM COCONUT 2 2 LIVING ON MY OWN FREDDIE MERCURY EMI 

11 13 EROS RAMAZZOTTI TUTTE STORIE DOD 3 3 PLEASE FORGIVE ME BRYAN ADAMS POLYGRAM 

12 10 DIE ARZTE DIE BESTIE IN MENSCHENGESTALT 4 4 WHAT'S UP 4 NON BLONDES WARNER 

METRONOME 5 8 GOT TO GET IT CULTURE BEAT sour 
13 14 NIRVANA IN UTERO GEFFEN 6 9 LIFE HADDAWAY BMG/ARIOLA 

14 12 MIKE OLDFIELD ELEMENTS - THE BEST OF VIRGIN 7 10 GO WEST PET SHOP BOYS EMI 

15 17 DIANA ROSS ONE WOMAN - THE ULTIMATE 8 NEW RELAX FRANKIE GOES TO HOLLYWOOD WARNER 

COLLECTION EMI 9 5 RUNAWAY TRAIN SOUL ASYLUM sour 
16 16 MARIAH CAREY MUSIC BOX COLUMBIA 10 6 BOOM! SHAKE THE ROOM JAllY JEFF & FRESH 

17 15 PRINCE THE HITS VOL. 2 PAISLEY PARK PRINCE BMG/ARIOLA 

18 19 SEPULTURA CHAOS A.D. ROADRUNNER ALBUMS 
19 NEW PETER MAFFAY TABALUGA UND LILLI EAST WEST 1 1 MEAT LOAF BAT OUT OF HELL II VIRGIN 

20 NEW FRANK SINATRA DUETS CAPITOL 2 2 DIVERSE AH ABE! SONY 

3 NEW KIM WILDE THE SINGLE COLLECTION BMG ARIOLA 

4 3 MIKE OLDFIELD ELEMENTS VIRGIN 

NORWAY (VERDENS GANG Norway) 11/3/93 5 4 ONE TWO GETTING BETTER EMI 

THIS LAST 6 6 4 NON BLONDES BIGGER, BETTER, FASTER 

WEEK WEEK SINGLES MORE! WARNER 

1 LIVING ON MY OWN FREDDIE MERCURY EMI 7 5 PEARL JAM VS EPIC 

2 2 WHAT'S UP 4 NON BLONDES WARNER 8 8 PET SHOP BOYS VERY EMI 

3 7 I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 9 NEW MICHAEL LEARNS TO ROCK COLOURS EMI 

THAT) MEAT LOAF VIRGIN 10 7 HELMIG THOMAS SAY WHEN BMG/ARIOLA 

4 6 PLEASE FORGIVE ME BRYAN ADAMS POLYGRAM 

5 8 SI -''E TO THE MUSIC TWENTY 4 SEVEN CNR 

6 5 GO WEST PET SHOP BOYS EMI 

7 NEW HODET OVER VANNET PREPPLE HOUMB/ SWITZERLAND (MEDIA CONTROL Switzerland) 11/7/93 

MORTEN ABEL WARNER THIS LAST 
8 3 RUNAWAY TRAIN SOUL ASYLUM SONY WEEK WEEK SINGLES 
9 10 KEEP ON DANCING DJ BOBO CNR 1 1 WHAT'S UP 4 NON BLONDES WARNER 

10 4 SOMEBODY TO DANCE WITH ME DJ BOBO CNR 2 4 GO WEST PET SHOP BOYS EMI 

ALBUMS 3 2 LIVING ON MY OWN FREDDIE MERCURY EMI 

1 2 VARIOUS ABSOLUTE MUSIC 8 EVA 4 3 RIVER OF DREAMS BILLY JOEL SONY 

2 1 PEARL JAM VS. SONY 5 5 RUNAWAY TRAIN SOUL ASYLUM SONY 

3 3 COHEN PA NORSK HADDE MANEN EN SOSTER 6 NEW RELAX '93 FRANKIE GOES TO HOLLYWOOD 
WARNER 

4 4 4 NON BLONDES BIGGER, BETTER, FASTER, 
MORE! WARNER 

7 NEW THE KEY, THE SECRET URBAN COOKIE 
COLLECTIVE WARNER 

5 6 MEAT LOAF BAT OUT OF HELL II VIRGIN 8 9 KEEP ON DANCING D.J. BOBO FRESH 

6 NEW DE LILLOS NESTE SOMMER SONET 9 8 PLASTIC DREAMS JAYDEE TOSIBA 

7 7 BONNIE TYLER SILHOUETTE IN RED BMG 10 7 GOT TO GET IT CULTURE BEAT SONY 

8 NEW TRINE REINE FINDERS KEEPERS EMI ALBUMS 
9 5 VARIOUS MORE MUSIC RECORD COLLECTION 2 PET SHOP BOYS VERY EMI 

10 8 PET SHOP BOYS VERY EMI 2 4 NON BLONDES BIGGER, BETTER, FASTER, 
MORE! WARNER 

BELGIUM (IFPI BELGIUM/SABAM) 10/29/93 3 6 MEAT LOAF BAT OUT OF HELL II EMI 

THIS 
WEEK 

LAST 
WEEK SINGLES 

4 
5 

3 

4 
BILLY JOEL RIVER OF DREAMS sow 
D.J. BOBO DANCE WITH ME FRESH 

1 1 RAVIN A GOOD TIME DEE DAMES DOPE GAME 
6 5 HADDAWAY THE ALBUM BMG 

2 4 CAMARGUE C.J. BOLLAND RS RECORDS 
7 7 EROS RAMAZZOTTI TUTTE STORIE BMc 

3 2 WHAT'S UP 4 NON BLONDES INTERSCOPE 
8 10 DEF LEPPARD RETRO ACTIVE POLYGRAM 

4 3 GOT TO GET IT CULTURE BEAT sour 9 8 THE BEATLES 1967 -1970 EMI 

5 10 SO LONG AGO SOULSISTER EMI 
10 NEW SOUL ASYLUM GRAVE DANCERS UNION SONY 

6 5 LIVING ON MY OWN FREDDIE MERCURY 

7 NEW 

PARLOPHONE 

GA DAN LUC STEENO CENTROPA RECORDS 
ARGENTINA (C.A.P.I.F.) 10/29/93 

THIS 
WEEK 

LAST 
WEEK ALBUMS 

8 6 DE OUDE MAN EN DE ZEE DANA WINNER 
ASSEKREM 

9 NEW GO WEST/SHAMELESS PET SHOP BOYS 1 NEW JOSE VELEZ AYER Y HOY POLYGRAM 

PARLOPHONE 2 NEW DIVIDIDOS LA ERA DE LA BOLUDEZ POLYGRAM 

10 NEW GEEF MIJ DE SLUETEL JO VALLY INOISC 3 6 LUIG MIGUEL ARIES WARNER 

ALBUMS 4 NEW VARIOUS VIVA '94 EMI 

1 1 THE BEATLES 1962 -1966 EMI 
5 NEW LUIS MIGUEL ROMANCE WARNER 

2 2 THE BEATLES 1967 -1970 EMI 
6 3 FRANK SINATRA DUETS EMI 

3 6 PEARL JAM VS COLUMBIA 
7 NEW PATRICIA SOSA LUZ DE MI VIDA EMI 

4 NEW SOUNDTRACK THE BODYGUARD ARISTA 
8 NEW CHARLY GARCIA GARCIA 8793 soNr 

5 9 PET SHOP BOYS VERY PARLOPHONE 
9 NEW BON JOVI KEEP THE FAITH POLYGRAM 

6 8 THE DINKY TOYS COLOURBLIND CREASTARS 
10 NEW PIMPINELA HAY AMORES QUE MATAN POLYGRAM 

7 3 CLOUSEAC ÍN EVERY SMALL TOWN EMI 

8 NEW SOULSISTER LIVE SAVINGS EMI 

9 NEW ADAMO COMME TOUJOURS EMI 

10 4 NIRVANA IN UTERO GEFFEN 

GL BAL 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

IRELAND: The Irish Music Rights Organisation and Church & General Insurance are the 
sponsors of the first celebration of Irish songwriters at the National Concert Hall, Nov. 

23. According to organizer /composer Bill Whelan, it will be an 
annual showcase for Irish songwriting, and artists taking part 
this year include Altan, Paul Brady, Hothouse Flowers, 
Jimmy McCarthy, Mick Hanly, Nua Nos, Gerald Barry, Mi- 
cheal O Suilleabhain, Eleanor McEvoy, John O'Conor, 
Niamh Kavanagh, Johnny Logan, and Something Happens. 
In addition to the wealth of homegrown talent, an international 
composer will be honored every year for his or her outstanding 
contribution. This year the spotlight falls on Jimmy Webb, the 
Oklahoma -born writer of standards including "By The Time I 
Get To Phoenix" and "MacArthur Park." Webb will perform 
several songs, including "Sandy Cove," a number inspired by a 
1991 visit to the Dublin area. The event will be recorded for a 
90- minute TV show to air on RTE 1 Nov. 28. KEN STEWART 

U.K. /PAKISTAN: Fun -Da- Mental may sit on the fringes of the U.K. music business, but 
the influence of this innovative hip -hop and sampling crew is rapidly growing. Few acts 
in this field could fill a press conference, yet an impressive number of TV, radio, and 
print journalists assembled Nov. 3 in London to see Fun -Da- Mental's new video and to 
quiz the band on line -up changes and its general philosophy. To shoot footage for the 
video for the new single "Countryman" (Nation Records), Fun -Da- Mental traveled to 
Pakistan, birthplace of the band's founder and guiding spirit Aki Nawaz. Produced on 
a meager 3,000 -pound ($4,500) budget, the video tackles racism with a complexity and 
sophistication that is unusual in popular music. Following the recent triumph of a neo- 
Nazi British National Party candidate in an East London council election, the issue of 
racism was high on the agenda. Aki and new member Blacks D discussed their response 
to the by- election and their mixed feelings about the marketing of British -Asian ragga 
rapper Apache Indian, as well as their own aspirations. Underlining the distance be- 
tween this band and many others was Aki's response to questions about the future: "Fun - 
Da- Mental has to become some kind of information service, just to educate and open up 
minds." DAVID TOOP 

JAMAICA: Marcia Griffiths, perhaps the most consistently successful female reggae 
singer ever, celebrated her 30th year in music by accepting the Order of Jamaica, be- 
stowed upon her by the island's governor general. Griffiths, who will be known hence- 
forth as Marcia Griffiths O.D., notched up her first No.1 here in 1968 with the rocksteady 
hit "Feel Like Jumping." In 1969, recording with Bob Andy (as Bob And Marcia), she 
enjoyed an international smash with Nina Simone's song "Young, Gifted And Black." 
In 1975, she became one of Bob Marley's backing vocalists in the I- Threes, a post she 
held until his death in 1981. She returned to the Jamaican chart in 1982 with the Bunny 
Wailer- penned hit "Electric Boogie" (a U.S. hit in 1989), and then went on to enjoy nu- 
merous reggae hits through her association with Donovan Germaine's Penthouse Stu- 
dio. MAUREEN SHERIDAN 

SPAIN: Four excellent concerts in Madrid at the end of October reflected different as- 
pects of flamenco -from pure flamenco of the finest quality to New Flamenco-jazz-and 
confirmed that flamenco is enjoying a golden age. First, Miguel Poveda, a nongypsy 
newcomer who bears none of the usual flamenco features, stunned veterans at the Sala 
Caracol and the Revolver Club. Poveda, a nonsmoking, 20- year -old teetotaler, was born 
and still lives in an industrial suburb of Barcelona, far from the traditional home of fla- 
menco in southern Andalucia. But his maturity and domination of flamenco forms was 
more than enough to show why he won four awards at the prestigious Festival Of Song 
Of The Mines at La Union this summer, a feat not achieved by any act since 1956. Sur- 
prisingly, at a time when new flamenco fusions are grabbing attention, Poveda's "cante" 
is pure and classical. In a more modern vein, two other superb concerts at the Caracol, 
by jazz musicians Jorge Pardo and Carles Benavent, aided by flamenco guitarist Agus- 
tin "El Bola" Carbonell, singer El Potito and two percussionists, showed how far jazz 
can move into flamenco without diluting the latter. HOWELL LLEWELLYN 

PORTUGAL: Top rock group GNR (no relation to Guns N' Roses) became the first Portu- 
guese act to perform as the sole attraction in a football stadium here when it played to 
a record 40,000 fans at the Alvalade stadium in Lisbon. Based 
in Oporto, GNR had already played more than 50 concerts in 
big venues since the beginning of 1992. The band's last album, 
"In Vivo" is certified platinum (40,000 copies), while its current 
album "Rock In Rio Douro" (EMI/VC) is already certified dou- 
ble- platinum (80,000). The latter collection is notable for its con- 
troversial duet between GNR vocalist Rui Reininho and Isa- 
bel Silvestre, the crystal- voiced singer with popular folk group 
Manhouce. The song, "Pronuncia Do Norte," makes reference 
to the social and cultural prohleïns in North Portugal, a legacy 
of the dictatorships under which the country has suffered in the recent past. The beauti- 
ful Silvestre has taken to joining GNR onstage, always dressed in the fine traditional 
clothes of Minho, a particularly verdant region of North Portugal. 

FERNANDO TENENTE 
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Retail 
Strong Sales Continue Strawberries' Turnaround 
FALMOUTH, Mass. -Spirits were 
high at the annual Manager's Confer- 
ence of LIVE Specialty Retail chain 
Strawberries/Waxie Maxie's, as the 
company celebrated a second consecu- 
tive year of strong sales performances. 

"We've really turned around 180 de- 
grees in the last year and a half," Ivan 
Lipton, president of the 143 -unit chain, 
told Billboard. 'We now have an ade- 
quate line [of credit], and we're gener- 
ating capital internally. We made a 
profit on the bottom line for the first 
time in several years." 

Strawberries' success is particularly 
sweet after a turbulent three years 
during which the chain and parent 
LIVE teetered on the brink of financial 
ruin. This year, comp -store sales again 
were on the rise by about 6 %, accord- 
ing to Lipton. 

The chain operates stores in the six 
New England states as well as New 
York, Pennsylvania, New Jersey, Vir- 
ginia, and Maryland. Of the 143 stores, 
111 are Strawberries outlets and 32 are 
Waxie Maxie's stores. The past year 
saw the continuation of a dramatic re- 
modeling project that Lipton embraced 
when he replaced Mel Wilmore as 
president in 1991. 

The restructured stores all are 
based on a 4,500- square -foot model, 
which has meant that many of the out- 
lets have doubled in size. Lipton said he 
expects to finish the remodeling by the 
end of next year. 

As well as remodeling existing 
stores, Lipton said the chain will open 
20 -25 new stores in 1994. One project 
that's particularly close to the com- 
pany's heart is a superstore set to bow 
just after the first of the year in Bos- 
ton's Copley Square. The four -floor 
outlet will be situated on the same 
block as the legendary Strawberries 
store No. 1, which was closed in the 
mid -'80s when the chain lost its lease. 

The Copley Square superstore will 
have a slightly different design from 
the other chain stores, both inside and 
out, according to Al Wilson, senior VP 
of merchandising. "We're going to 
throw out all the conceptions," Wilson 

told Billboard. 
Strawberries' store- design overhaul 

and expansion has coincided nicely 
with last April's transition to jewel box - 
only CD merchandising, according to 
Lipton. All of the new and redesigned 
stores feature fixtures that accommo- 
date unadorned jewel boxes, with keep- 
ers being used only in the older stores. 

Wilson said although the transition 
away from the longbox went "as 
smoothly as could be expected," the 
music industry came up way short on 
the funds he and other retailers had ex- 
pected. "We'd heard 50 -75 cents per 
unit, and all of a sudden it becomes 5, 
10,12 cents," he said. "That's one of the 
best tricks in new math I've ever seen." 

Lipton, however, remains a staunch 
jewel box -only supporter. "I've been to 
other countries and seen it work," he 
said. "If you design your store right for 
the jewel box -only environment, I think 
it looks better than the longbox." Lip- 
ton predicted that with the completion 
of the remodeling project in sight, the 
chain will be close to 100% keeper -free 
by fall 1994. 

The new Strawberries stores also 
are designed to give more floor space 
to longform music video, a genre Lip- 
ton said is slowly on the rise and ac- 
counts for about 5% of sales. `video 
sales were stronger this year than last, 
and last year was even stronger than 
the year before, but it's still not as 
large a part of our business as I'd like 
to see," he said. 

CD storage units have seen the high- 
est margin of growth in terms of acces- 
sories, which as an overall category 
constitutes about 7 % -10% of the chain's 
sales, according to Lipton. "A couple of 
years ago, if you tried to sell a storage 
unit that held 30 or 50 CDs, people 
didn't have that many. But the collec- 
tions are growing, and now we stock a 
550 -piece unit," he said. 

The company is moving closer to in- 
stalling a POS system to replace the 
scanners it currently uses to track 
sales. Although he declined to specify 
which vendors Strawberries is nego- 
tiating with, Lipton said he is narrow- 
ing the selection and hopes to have a 
new system in use by late 1994. In the 

Musicland's Expansive Plans 
Stock Offering To Finance New Stores 

BY DON JEFFREY 

NEW YORK -Musicland Stores Corp. 
has filed for an 8- million -share public 
offering of stock to finance an expan- 
sion that will include the opening of 30 
new Media Play superstores and 30 On 
Cue outlets in 1994. 

The company says that the stock of- 
fering, which is expected to take place 
in December, will raise about $842 mil- 
lion for the Minneapolis -based retailer, 
assuming that the stock is priced at $22 
a share. 

As of Sept. 30 (the end of the third 
quarter), Musicland operated four Me- 
dia Play stores, which are 40,000 - to 
50 ,000 -square-foot emporiums that sell 
music, video, books, and computer soft- 

ware. The company previously had an- 
nounced that it would have 13 outlets 
open by the end of this year. The first 
Media Play opened in Rockford, Ill., in 
November 1992. 

Musicland also operated 19 On Cue 
units -6,000- square -foot stores that 
sell music, video, and books in small ci- 
ties and towns -by the end of the quar- 
ter. By year's end, the company ex- 
pects to open another 13 On Cues. 

With the proposed expansion, there 
would be 43 Media Plays and 62 On 
Cues by the end of 1994. 

The company declined comment on 
its expansion because it is in a "quiet 
period " -a monthlong period following 
the filing for a stock offering in which 

(Continued on page 58) 

meantime, the company continues to 
revamp its MIS infrastructure. 

Lipton also used the convention - 
held again this year at the Sea Crest 
Resort, and themed "4th Quarter 
Championship: The Main Event " -to 
convey to store managers the potential 
for them to grow within the company. 
"We promoted from within literally 
hundreds of people last year," said Lip- 
ton, who stressed the high number of 
internal promotions to upper -level 
posts. "You can't do it every time, but 
80% to 90% of the time, if we're devel- 
oping our people well, we can find peo- 

ple to fill the positions that need to be 
filled." 

Aside from Lipton and Wilson, the 
chain's current senior management 
team consists of Kathryn Gawlic, sen- 
ior VP of stores; Robert Kliewe, CFO; 
Dave Roember, director of human re- 
sources; Paul Grasso, director of ad- 
vertising; Mark Briggs, director of real 
estate; John Sotir, director of store de- 
velopment; and Joe Cristoforetti, VP of 
loss prevention and distribution. Also, 
Mallard Benton, group stores VP; Rick 
Sheridan, director of the distribution 
center; Rich Fournier, director of MIS; 

Robert Johnson, controller, and John 
Blake; special projects analyst. 

During the past year, Strawberries/ 
Waxie Maxie's has instituted a formal, 
four -week management training pro- 
gram to better prepare its employees 
for successful service. 'We now have 
uniformity and consistency in the pro- 
gram," said Lipton. "Everybody will 
learn essentially the same thing, and 
we will be able to have confidence that 
we have new people there who are 
more prepared to do the job. It also 
gives them a much better impression of 
the company coming in." 

Coconuts Unveils Flagship Store 

WEA president David Mount, left, and Bob Higgins, chairman of Trans World 
Music, chat during the Coconuts opening -night party. 

NEW YORK -Trans World Mu- 
sic Corp. recently opened its 
flagship, 17,000- square -foot Co- 
conuts store in Rockefeller Cen- 
ter here. An estimated 500 -600 
people attended the opening - 
night celebration in midtown 
Manhattan. 

Curt Andrews, director of 
marketing for the Albany, N.Y: 
based music and video retailer, 
declined to release first -week 
sales figures but said, "We had a 
great traffic flow. We were 
pleasantly pleased by the re- 
sponse to the store. It's been a 
real home run so far." 

The new store is one of 21 Co- 
conuts in the New York metro- 
politan area. Next on tap for the 
chain is a superstore in New 
York's Lincoln Center area. 

Representing Sony Music Distribution at the party, from 
left, are Danny Yarbrough, senior VP, sales and branch 
distribution; Paul Smith, president; and Craig Applequist, 
senior VP, sales. 

Angel artist John Bayless, center, is shown with Gene 
Rumsey, left, CEMA's New York branch manager, and Gilbert 
Hetherwick, VP of sales and market development at Angel/ 
EMI ClassicsNirgin Classics. 

Jim Caparro, president of PolyGram Group Distribution, 
and Pete Jones, president, BMG Distribution, check out 
the Coconuts flagship store. 

Ed Marshall, senior VP, operations, Trans World Music, 
chats with Alan Lauritsen, right, general manager of the 
new Rockefeller Center store. 
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Era Records !>- esents the ultimate tribute to one of the most . 

influential periods in rock history. 

Four compact taises or cassettes feature 74 classic compositions 

by many of the greatest songwriting teams of all time including; 

Gerry Gotfin & Carole King, Jerry Leiber & Mike Stoller. 

Neil Sedaka & 3oward Greenfield, Barry Mann & Cynthia Weil 

and Jeff Barry & Ellie Greenwich. 

N11 selections at e the original recordings by a virtual "Who's 

Who" of Rock 'n Roll. 
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How Will The New Kid Do ?; 
New Systems May Cut Cutouts 
W HO'S DA KING: Since Block- 
buster Entertainment invaded music 
retailing with rapid -fire acquisitions, 
the industry has been watching the 
Fort Lauderdale, Fla. -based jugger- 
naut closely to see how it will fit into 
the overall music -retail hierarchy. In- 
deed, Track often is asked by journal- 
ists from other publications if Block- 
buster will soon be the dominant player 
in music retailing. Track's usual re- 
sponse is that Blockbuster has shown 
it is good at buying chains, but the jury 
is still out on how well it will operate 
them. After all, it 
has spent the last 
year digesting its 
acquisitions, 
learning the busi- 
ness, and trying 
to plot a strategy 
for the music 
chain. If a judg- 
ment must be 
rendered at this point, the overall as- 
sessment voiced by Blockbuster's com- 
petitors-as well as label sales and dis- 
tribution executives -is that the Music 
Plus stores are a little better than they 
were when under Shamrock Hold- 
ings, while the Sound Warehouse out- 
lets are a little worse. Go figure. 

But with the launching of the Block- 
buster Music prototype and moves by 
the chain to resolve operating ques- 
tions (Billboard, Nov. 13), the industry 
will soon be getting some answers to its 
questions on how Blockbuster Music 
will affect music retail. 

CUTTING OUT CUTOUTS: Cutouts 
were a hot topic at the National Assn. 
of Recording Merchandisers Whole- 
salers' Conference, thanks to a full - 
page advertisement by Smith & Alster 
in the Billboard issue that hit the news- 
stands during the meeting. In the ad, 
the Farmingdale, N.Y. -based company 
alleged that an antitrust situation ex- 
ists in the procedure by which labels 
sell off deleted and overstock titles. 
But in the future, look for cutouts to 
become less of a business factor. That's 
because the systems by which retailers 
and distributors manage their busin- 
esses are becoming more sophisticated. 

In fact, while the rest of the major 
music retailers finally get around to in- 
stalling point -of -sale and inventory re- 
plenishment systems, others that have 
had those capabilities for a while now 
look to upgrade them, and EDI (elec- 
tronic data interchange) becomes more 
widespread, the music industry likely 
will adopt quick response, an inven- 
tory- replenishment system used in 
some other retailing sectors. 

In quick response, merchants allow 
suppliers to access their chains' POS 
information electronically, to monitor 
the respective manufacturers' product 
and see how it is selling through. When 
manufacturers have access to that kind 
of information, they can respond more 
quickly, pulling the trigger to press 
more copies of a hot album or to re-al- 
locate product that is selling unevenly 
in different markets. 

Quick response, a subcategory of a 
concept called auto -replenishment, 
benefits the manufacturer, but the flow 
of merchandise ultimately is overseen 
by the retailer. (Another category of 

REi1, 
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auto -replenishment, which is a step be- 
yond quick response, is called just -in- 
time delivery, a process by which the 
manufacturer decides when and how 
much additional product will be ship- 
ped to stores. Now, try to imagine the 
label sales and distribution reps in 
charge of your store's product flow.) 

The end result of quick response - 
if (and this is a mighty big if) the indus- 
try can get rid of its ego and stop un- 
necessary front -loading for superstar 

releases -should be a reduction in 
overstock titles. 

Another way 
that quick re- 
sponse can be 

used to alleviate 
the problem of 
cutouts is being 

tested by CEMA. 
Instead of wait- 
ing for a slow - 
moving album to 

be returned, CEMA is testing the con- 
cept of in -store markdowns, president 
Russ Bach says. "As careful as we are 
about the amount of goods we put out, 
there will be times when there is too 
much of a title in the market," he adds. 
"The motivation is to sell overstock 
records while [they are] still in the 
store. It happens in other businesses." 

The key to in -store markdowns, 
Bach says, is "POS, which tells us how 
much we have sold, at what price, and 
at what location." 

Bach declines to say which retailers 
and albums were used in the test, 
which has not yet been concluded. But 
he points out that current industry 
practices require retailers to reprocess 
overstock product, then get a return 
authorization and ship the product 
back to the distributor, which in turn 
reprocesses it and sells it off to a cutout 
distributor, which eventually sends it 
back to the store. Marking product 
down while it is still in -store simply 
makes sense, Bach says. 

MORE NARM NOTES: Last week 
Track tried to empty out the notebook 
of useful information gleaned from the 
NARM Wholesalers' meet, held Oct. 
14 -20 in Phoenix. But the space alloca- 
ted to Retail Track proved inadequate, 
so here comes another heaping helping 
of issues that were discussed out there 
... On the subject of record clubs, ac- 
counts are asking them to clearly iden- 
tify their product so that it doesn't cre- 
ate so much confusion at retail, where 
consumers often try to return it or sell 
it. The best solution, according to ac- 
count executives at the meet, would be 
to remove the bar code from record - 
club product, but distribution execu- 
tives aren't so sure that can be done ... 
Speaking of the record clubs, NARM 
executive VP Pam Horovitz told indie 
executives at the conference that 

NARM will spend some money to 
study what impact they have on music 
retail. NARM will use a BMG Direct 
study as a starting point and will hire 
an independent consultant to confirm 
the findings of the company's study ... 
Finally, Horovitz said NARM was try- 
ing to find a way to make its meetings 
more affordable for indie labels, possi- 
bly offering a discount for NAIRD 
members. 

by Ed Chris tman 

ADVERTISEMENT 
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We're Down 

with the Mouse 

"CLEVELAND'S TOWER 
City Center doesn't open 
until 10 a.m., yet fans started 
arriving two hours earlier.... 
Many had driven, some from 
a, far as San Diego.... By the 
time the group finally ran on 
stage, pumping out the lyrics 
to `Real Talk,' the first single 
from their first CD, MMC, 
the crowd was screaming in 
the atrium.... Annette and 
Bob this ain't." 

-Entertainment Weekly 

"Nita Booth and Rhona 
Bennett demonstrated more 
impressive vocal skills 
onstage than any of the mem- 
hers of SWV, Jade or TLC." 

-Minneapolis Star Tribune 

"A steady beat infuses most 
of the selections, making 
them capable of standing up 
to several popular dance 
tracks by other performers 
already getting radio airplay." 

-Publishers Weekly 

"Listen up. You won't 
believe your eyes when you 
see the new MMC.... With 
its first album, MMC just 
might be on its way to 
MTV." 

-Entertainment Tonight 

"The quick -cut, bright -color, 
constant- motion of today's 
MMC relates to the old 
Jimmy Dodd -Annette, black - 
and -white version as MTV 
relates to `American 
Bandstand.'... `Who's the 
leader of the club that's niade 
for you and nie?' We're 
down with the Mouse." 

-The Indianapolis News 

© WALT DISNEY RECORDS 
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Retail 

Philips Reaches Out To Indie Labels 
Also, New Dissidenten Set Trots The Global Village 
SWEEPING UP: Has Philips 
Electronics got a deal for you. 

In an attempt to get independent 
labels involved with its digital com- 
pact cassette format, Philips is spon- 
soring a sweepstakes with an intrigu- 
ing grand prize for one lucky label: 
free DCC mastering of an album, 
along with tape duplication and pack- 
aging for 1,000 DCC units of the mas- 
ter; print advertising and promotion 
for the album; and even retail distri- 
bution through Tower Records. 

Boss Bozorgzad, marketing VP 
for Philips' marketing arm, Philips 
Key Modules in San Jose, Calif., ex- 
plains, "We have a lot of different 
products. One of the areas we feel we 
have to devote more time and energy 
to is independent record labels." 

So far, Philips has targeted the ma- 
jor labels in its rollout of DCC; only 
a few indie labels have taken the 
plunge with the DCC format. The 
sweepstakes promotion, scheduled to 
kick off in January, marks the elec- 
tronics giant's first big attempt to sell 
Indies on the configuration. Needless 
to say, the bait is very attractive. 

Bozorgzad says that in January, 
Philips will mail questionnaires to 
12,000 subscribers to the journal of 
the Independent Music Producers 
Syndicate. The questionnaire, Bo- 
zorgzad says, "will allow us to get a 
better insight into how we can better 
serve the independent labels." Re- 
spondents will be entered in Philips' 
DCC sweeps. 

Second prize in the contest, to be 
awarded to two labels, will be DCC 
mastering of an album and promo- 
tional and advertising support for the 

DECLARATIONS 

OP OF 

INDEPENDENTS,. 

by Chris Morris 

album after it is duplicated and 
shipped. Three indie labels will re- 
ceive a DCC home deck as third 
prizes. 

Bozorgzad says that the winner of 
the grand prize package has "a per- 
fect opportunity ... to create [prod- 
uct] differentiation and get retail 
shelf space." 

He emphasizes that all independ- 
ent labels are encouraged to partici- 
pate. Interested companies can call 
Philips Key Modules at 408 -453 -7373 
or 800 -235 -7373. 

SEGUE: Bob Carlton, currently 
with Precision Sound in Burbank, 
Calif., will be relocating to Salem, 
Mass., in December to start a new job 
as VP of sales and marketing at 
Rykodisc. Carlton, as noted here re- 
cently, had chosen not to move to 
Minneapolis to work with REP, 
which has consolidated its staff there. 
DI will miss Carlton's presence in 
Southern California, but offers con- 
gratulations to an esteemed friend in 
his new post. 

FLAG WAVING: Uve Mullrich, 
bassist/keyboardist and sometime si- 
tar player for the German group Dis- 

sidenten, acknowledges that there 
might be some perception problems 
regarding his unique unit. 

"Before, we were that band doing 
that crazy Arabic stuff," Mullrich 
says. "Now we're that band doing 
that crazy Indian stuff. Maybe it's 
hard to get the whole `global village' 
thing across." 

Dissidenten is a European band 
that has plugged into global music 
with a vengeance. Its latest album, 
"The Jungle Book," on Venice, Calif. - 
based Triloka Records, heightens 
the atmosphere with vignettes, both 
musical and nonmusical, recorded by 
vocalist/keyboardist Marlon Klein in 
India between 1981 and 1990. 

But the members of Dissidenten 
aren't dilettantes experiencing for- 
eign cultures from afar. The group 
got its start in 1979, when Mullrich, 
previously a member of what he calls 
"a famous band of Germanic hippies," 
Embryo -a jazz ensemble that in- 
cluded saxophonist Charlie Mariano 
and Billie Holiday's onetime pianist, 
Mal Waldron- played the Calcutta 
Jazz Festival and became heavily in- 
volved with Indian sounds. 

Mullrich became tired of the re- 
strictive hippie lifestyle, and he and 
partners Klein and flutist/keyboard- 
ist Friedemann Josch relocated to 
India in 1981. 

The group also spent four years in 
North Africa. In Tangier, Morocco, 
they recorded an as -yet unreleased 
album with the famed composer /au- 
thor Paul Bowles. "I was living in 
this house, all this stuff was happen- 
ing," Mullrich says, recalling his en- 

(Continued on page 62) 
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Retail 

Easy Street Stores Are A Family Affair 
Seattle Retailers Keep Tuned To Customers' Wants 

BY TOM PHALEN 

SEATTLE -The two Easy Street out- 
lets in greater Seattle are owned and 
operated by members of the same fam- 
ily, but the stores are not part of a fam- 
ily business or chain. Each store is au- 
tonomous and separately owned, 
though they do share joint advertising 
and a joint philosophy: that the cus- 
tomer will tell you what you need to 
know, and you just have to listen. 

Kim and Diana Harris have run the 
Easy Street in Kirkland, Wash., a sub- 
urban community east of Seattle 
proper, for two years. It's in a small, 
busy, gentrified mall, conveniently lo- 
cated next to a multiplex theater. 
Diana Harris' son, Matthew Vaughan, 
has owned and operated the Easy 
Street in West Seattle for five years. 
It's on a busy corner in the middle of 
the area's business district. Kim Har- 
ris' daughter Chloe works at the east 
store, while Diana's daughter Amy 
works in promotions for Capitol Rec- 
ords in Los Angeles. 

"The whole family is in the indus- 
try," says Diana Harris, "so, yeah, in 

BI LL_BnAf2E) fETAIL. 
IS COMING SOON TO 
A STORE NEAR YOU! 

that, it is the family business." 
For Vaughan, the West Seattle store 

has been a steady, growing process. 
For the Harrises, this is a third go- 
round. For all concerned, the Street 
may be Easy, but the story takes a few 
turns. 

"I started in 1969," says Kim Harris. 
"I was a vet just out of 'Nam and no 
one was hiring vets, so I did what most 
vets did: I went back to school. I ma- 
jored in history at the Univ. of Wash- 
ington. I needed work to get through 
school, so I got a job at a porno store 
on First Avenue downtown. It was be- 
tween two bars, so I used to get these 
guys wandering in every night thinking 
it was a bar. Those were interesting 
times. 

"A friend of mine had quit a job at 
a record store in the university district, 
so I went to work there part time. I al- 
ready knew the store like the back of 
my hand. Eventually I quit the porno 
store and went to work full time at the 
record store. Then a chance to buy in 
came up. By the end of 1970 I owned 
the store. I quit school in 1972." 

The store was Campus Records and, 
at the time, it was the only independent 

Running the Easy Street outlet is almost entirely a family affair. Pictured above 
is the store run by Kim Harris and his wife Diana in Kirkland, Wash. Pictured, from 
left, are Diana Harris, sales associate Julie Fitzgerald, Kim Harris, and Chloe 
Harris, daughter of Kim. (Photo: Tom Phalen) 

store on University Avenue, or, as the 
shop -lined street is more popularly 
known, "the Ave." Things changed 
quickly. 

"By 1974 there were 13 record 
stores in a four -block area around the 
Ave.," Harris says. "All major chains - 
Discount, Budget, Wherehouse, Tower, 
Peaches all of them. We held our own 
because we worked on an import basis. 
By '75, we were the largest independ- 
ent store in the state. We sold more im- 
port merchandise than all the other 
stores combined. We broke product ev- 

ery day. The la- 
bels loved us. Of 
course, basically 
we gave the stuff 
away, trying to 
make it up in vol- 
ume. We tried to 
undercut every- 
body. I remember 
losing 47 cents a 
unit on David 

Bowie's "Pinups," but we were moving 
a hell of a lot of albums and making a 
lot of people happy." Harris laughs at 
the memory. "We finally closed the 
store at the end of the '70s, when the 
rents starting tripling every week. It 
killed off the Ave. It's never really re- 
covered." 

The Harrises opened the first Easy 
Street Records in Bellevue -another 
bedroom community east of Seattle - 
in 1980. "Mostly it was used product, 
and we didn't have much to work with," 
Harris recalls, "so Diana suggested I 
put my own record collection for sale 
in the store, which I did, and we sold 

VAUGHAN 

MUSICLAND PLANS STOCK OFFERING 
(Continued from page 54) 

a company is prohibited by the Securi- 
ties and Exchange Commission from 
discussing its plans and strategies. The 
information on the expansion was 
gleaned from the company's stock -of - 
fering prospectus. 

At the end of the third quarter, Mu- 
sicland operated a total of 1,188 stores 
which, in addition to Media Play and 
On Cue, included Musicland and Sam 
Goody music stores as well as the Sun - 
coast Motion Picture Co. chain of video 

sell- through outlets. 
Four million shares are being issued 

by the company for the stock offering, 
and 4 million more will come from cer- 
tain major Musicland shareholders. 

At press time, Musicland's stock had 
slipped from a high of $22.875 to 
$19.125 a share in New York Stock Ex- 
change trading. Some investors were 
selling because future earnings would 
be diluted after the issuing of new 
stock for the offering. 

a lot." 
'Well, he had about 70,000 records," 

Diana Harris says. 
Harris began working imports 

again, especially hard rock and heavy 
metal. 'We had those records all on 
one wall. It was known as 'The Wall Of 
Death.' People drive hundreds of miles 
to buy things we used to laugh at. It 
was crazy. I'd sell in quantities that 
were frightening -obscure English 
bands, new wave metal bands. A lot of 
local groups came in to hang out, which 
is how we got hooked up with Queens - 
ryche. The drummer's brother brought 
in a demo tape." 

"The Wall Of Death was hysterical," 
remembers Matthew Vaughan, who 
was then working at the Bellevue store. 
"Iron Maiden picture discs, Venom, 
Black Metal, and I'll never forget Scott 
Rockenfield's brother bringing in that 
Queensryche demo. Things really 
changed." 

The Harrises put out Queensryche 
as an EP on their own quickly created 
label, 206 (the Seattle area code). 'We 
didn't know what else to call it. And it 
took off like a rocket! EMI signed the 
band. So we managed the band and ran 
the store at the same time." 

Matthew eventually went to work at 
Penny Lane Records in West Seattle. 
When he overheard his boss discuss 
selling the store, he went to Kim. 

"Kim and I went in on it together," 
says Vaughan, who was then 18, "even 
though they had a lot of other things 
going on. I had $15,000 that my 
grandma left me for my education, so 
I put it in the store. When Kim and my 
mom moved down to California, I knew 
I wasn't going to go to school, so I 
bought out Kim and after a couple of 
years I moved the store down the 
street to the corner location it's at now. 
When that store started, we had three 
CD racks, that was it. I remember peo- 
ple coming in and saying, 'Is this all 
you have ?,' and we'd tell them, Well, 
we do special orders!' It was that and 
a bunch of used records. I didn't know 
how many Loverboy records I was go- 
ing to be able to sell, but I was trying. 
That and Pat Benatar." 

The Harrises closed the Bellevue 
store in 1987 with the move to Califor- 

(Continued on next page) 
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ARTIST """I TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL (SLID. LIST PRICE) 

o , 
3 6 

1 3 

* * * No. i * * * 
MEAT LOAF ' BAT OUT OF HELL 
CLEVELAND INT'L 34974./EPIC (7.98 EQ/11.98) 9 weeks at No. 1 131 

2 1 

THE BEATLES5 1967 -1970 
CAPITOL 97039 (14.98/31.98) 5 

3 2 
THE BEATLES 5 1962 -1966 
CAPITOL 97036 (14.98/31.98) 5 

4 6 
THE EAGLES '2 GREATEST HITS 1971 -1975 
ELEKTRA 105* (7.98/11.981 131 

5 5 
ENYA 2 WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/15.98) 108 

6 4 
BOB MARLEY AND THE WAILERS ° LEGEND 
TUFF GONG/ISLAND 846210 * /PLG (10.98/16.98) 120 

7 7 
PINK FLOYD 12 DARK SIDE OF THE MOON 
CAPITOL 46001* (9.98/15.981 131 

8 8 
JOURNEY ° JOURNEY'S GREATEST HITS 
COLUMBIA 44493 (9.98 E0/15.98) 131 

9 12 
JAMES TAYLOR ° GREATEST HITS 
WARNER BROS. 3113* (7.98/11.98) 131 

10 10 
BILLY JOEL a GREATEST HITS VOL. I & II 
COLUMBIA 40121 (11.98 E(Ú28.98) 131 

11 11 
ERIC CLAPTON 3 TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 825382* (7.98 EQ/11.981 131 

12 17 
THE EAGLES GREATEST HITS VOL. 2 
ELEKTRA 60205 (7.98/11.98) 129 

13 I6 
PINK FLOYD8 THE WALL 
COLUMBIA 36183* (15.98 E0/31.98) 131 

14 19 
ORIGINAL LONDON CAST' PHANTOM OF THE OPERA 
POLYDOR 83173/PLG (17.98 E0133.981 8 

15 22 
METALLICA3 ...AND JUSTICE FOR ALL 
ELEKTRA 60812 (9.98/15.98) 122 

16 9 
JIMMY BUFFETT2 SONGS YOU KNOW BY HEART 
MCA 5633* (7.98/11.98) 131 

11 15 
STEVE MILLER BAND 6 GREATEST HITS 
CAPITOL 46101 (7.98/11.98) 131 

18 21 
AEROSMITH6 GREATEST HITS 
COLUMBIA 36865 (5.98 E019.981 129 

19 - MANNHEIM STEAMROLLER 3 A FRESH AIRE CHRISTMAS 
AMERICAN GRAMAPHONE 1988 (9.98/14.98) 17 

20 23 
JANIS JOPLIN 2 GREATEST HITS 
COLUMBIA 32168 (5.98 EQ/9.98) 90 

21 24 
CREEDENCE CLEARWATER REVIVAL 1 CHRONICLES VOL. 1 
FANTASY 2* (11.98/18.98) 43 

22 31 
METALLICA' RIDE THE LIGHTNING 
ELEKTRA 60396 (9.98/13.98) 116 

23 29 
ELTON JOHN I° GREATEST HITS 
POLYDOR 512532* /PLG (7.98/11.98) 125 

24 30 
U2 5 THE JOSHUA TREE 
ISLAND 842298*/PLG (9.98/16.98) 99 

25 - MANNHEIM STEAMROLLER A 3 CHRISTMAS 
AMERICAN GRAMAPHONE 1984 (9.98/14.981 17 

26 27 
METALLICA' MASTER OF PUPPETS 
ELEKTRA 60439 19.98/13.981 117 

21 25 
PATSY CLINE ° GREATEST HITS 
MCA 12* (4.98/10.981 131 

28 Si 
THE DOORS 2 BEST OF THE DOORS 
ELEKTRA 60345 (12.98/19.98) 120 

29 20 
MICHAEL JACKSON 22 THRILLER 
EPIC 38112 (9.98 EQ/15.98) 43 

30 26 
SIMON & GARFUNKEL 5 GREATEST HITS 
COLUMBIA 31350 (9.98 EQ/15.981 19 

31 32 
CHICAGO GREATEST HITS 1982 -1989 
REPRISE 26080 */WARNER BROS. (9.98/15.98) 122 

32 38 AATLANTTI.81842/AG (7.98/11.98) 
ENYA 

86 

33 37 
GUNS N' ROSES I° APPETITE FOR DESTRUCTION 
GEFFEN 24148 (9.98/15.98) 131 

34 - GARTH BROOKS ' BEYOND THE SEASON 
LIBERTY 98742 (10.98/15.98) 1 

35 40 
NINE INCH NAILS PRETTY HATE MACHINE 
TVT 2610* (9.98/15.981 26 

36 39 
ALICE IN CHAINS FACELIFT 
COLUMBIA 46075 (9.98 EO/15.98) 15 

31 35 
BEASTIE BOYS ° LICENSED TO ILL 
DEF JAM 40238/COLUMBIA (7.98 EO/11.98) 69 

38 34 
FLEETWOOD MAC 2 GREATEST H ITS 
WARNER BROS. 25801 (9.98/15.98) 110 

39 - GEORGE WINSTON 3 DECEMBER 
WINDHAM HILL 1019 (9.98/15.98) 18 

40 41 
DEF LEPPARD 10 HYSTERIA 
MERCURY 830675 (10.98 EQ/15.98) 121 

41 44 
LED ZEPPELIN 10 LED ZEPPELIN IV 
ATLANTIC 19129 * /AG (7.98/11.981 127 

42 13 
THE BEATLES8 SGT. PEPPER'S LONELY HEARTS CLUB BAND 
CAPITOL 46442* (10.98/15.981 63 

43 14 
THE BEATLES' ABBEY ROAD 
CAPITOL 46446 (10.98/15.98) 42 

44 47 
PAUL SIMON 3 GRACELAND 
WARNER BROS. 25447* (9.98/16.981 31 

45 50 
AC/DC I° BACK IN BLACK 
ATLANTIC 16018/AG (9.98/16.98) 91 

46 42 
THE BLACK CROWES 3 SHAKE YOUR MONEY MAKER 
AMERICAN/REPRISE 24278./WARNER BROS. (9.98/15.98) 

_ 

13 

47 - PETER GABRIEL 3 SO 
GEFFEN 24088 (9.98/15.981 32 

48 36 
REBA MCENTIRE GREATEST HITS 
MCA 5979* (7.98/12.98) 12 

49 - CROSBY /SINATRA/COLE IT'S CHRISTMAS TIME 
LASERLIGHT 15152 (4.98/6.981 7 

50 48 
THE EAGLES 9 HOTEL CALIFORNIA 
ELEKTRA 103 (7.98/11.981 45 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. Recording Industry Assn. Of America (RIAA) certification for sales 

of 500,000 units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by 

a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
© 1993, Billboard /BPI Communications, and SoundScan Inc. 

Retail 

EASY STREET: A FAMILY AFFAIR 
(Continued from preceding page) 

nia. Eventually they parted company 
with Queensryche and returned to 
Seattle. 

"A couple of years ago, I started 
thinking about opening a Kirkland 
store," says Vaughan. "Kim had been 
working real estate and my mom was 
doing publicity for a local television 
station, and they both wanted out, so 
we went in on it together. But after a 
while, we saw it was better working the 
stores separately, so I'm here and I'm 
happy, and I believe they are, too. 
We're separate, but we advertise 
jointly, which works out really well. It 
gets the name out and it doesn't cost 
as much, and there is a legacy there 
with the name that goes all the way 
back to the Bellevue store and the Wall 
Of Death." 

"Matt's been running his own place 
since he was 19," says Kim Harris. "He 
knows how to put together a concept to 
sell a product. He's done a sensational 
job. 

"We all pay attention to what the 
people tell us they want and go from 
there, rather than having preconceived 
notions about what people will buy. We 
believe in personal service. We don't 
forget people's names. The people that 
work in the store have been with us 
since we opened. It's a user -friendly 
place. We order anything you need, 
and we opened a TicketMaster outlet 
because we felt this area needed that 
service. And it's really helped the 
crossover, moving the product. We sold 

The two Easy Street music stores are 
owned separately by different 
members of a family. Pictured above is 
the West Seattle location, situated on a 
street corner. The other Easy Street 
outlet is in an enclosed mall in Kirkland, 
a Seattle surburb. (Photo: Tom Phalen) 

more Garth Brooks on the day of his 
last show here than we did the entire 
preceding month." 

Harris says he tries to keep the 
Kirkland store's inventory at about 
100,000 units, including a selective used 
section. "Being an independent, we can 
do that," he adds. 'We think used sales 
help artists that have slipped by the la- 
bels and the public. We don't sell pro- 
mos. It's stuff people have brought in 
on trade. We recycle. 

"But we also carry a tremendous 
amount of consignments on local art- 
ists from Portland to Vancouver, B.C. 
Lots of demo tapes. We put it out at 
their price; we don't add to the price. 
We've been told by some bands we've 

helped keep them together." 
Matthew Vaughn's West Side store 

is a little smaller: between 1,500 and 
1,600 square feet. "I do about $750,000 
gross a year," he says, "but after over- 
head my net margin is around 30 %. It's 
a tough business to be in, and that's 
why I think you see so many independ- 
ent record stores fall apart. The good 
ones will stick around and prosper and 
continue to influence the major chain 
stores; but even some of the majors, I 
don't see it happening for them. 

"We come up with a lot of ideas, dis- 
plays and stuff, and then pass that on 
to the labels. The idea is to sell new 
stuff and used stuff together without 
looking junky. We've had a lot of suc- 
cess doing this. By having used prod- 
uct, I think it obviously stimulates 
sales. The profit you make from used 
sales is basically bread and butter. It's 
like a 300% markup. And with that 
profit, you're able to go deeper into 
your inventory. I think that's why the 
record business had its biggest year 
last year. And I think that when the big 
labels saw that, that was one reason 
they decided not to keep up with that 
used -CD ban. 

"I'm having to get rid of my vinyl for 
lack of room and time. You only have 
so much time to go to so many garage 
sales and find those old gems. But it's 
that passion that keeps you in this busi- 
ness. It's the history of it all. It's those 
generations between my folks and my- 
self in retail." 

NEW FIXTURES FOR A NEW MARKET 

New Market 
for 360 CD's 

New Market 
for 630 CD's 

New Market 
for 432 CD's New Market 

for 756 CD's 

LIFT introduces the high density -low cost NEW MARKET 
line of displays. Now you can merchandise the CD, Cassette, 
DCC & MiniDisc in one display. These fixtures hold all 
jewelbox -only keepers and product is easy to stock and 
re- distribute. Also available for the displays: back panels, 
shelving, light and signage cards. LIFT also offers 2 additional 
lines of fixtures: the DISCPLAY & MARKET lines. 

LIFT DISCPLAY, INC., 115 RIVER ROAD, EDGEWATER, NJ 07020 LIFT 
PHONE: 201/945 -8700, FAX: 201/945 -9548 

Systems with future 
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Album Reviews 
EDITED BY PAUL VERNA, CHRIS MORRIS, AND EDWARD MORRIS 

P O P 

MICHAEL NYMAN 

The Piano 
PRODUCER: Michael Nyman 
Virgin 88274 

Featured in Music To My Ears, 
Oct. 23 

ART GARFUNKEL 
Up'Til Now 
PRODUCERS Various 
Columbia 47113 

Veteran crooner returns with an intimate 
career overview on first album in more 
than five years. Set runs the gamut from 
Simon & Garfunkel's original acoustic 
take of "The Sounds Of Silence" and 
comedy bit "The Breakup" to newer, 
previously unreleased material, often 
written and performed with Garfunkel's 
two other frequent collaborators, Jimmy 
Webb and James Taylor. Expect first 
single, the Taylor -produced duet "Crying 
In The Rain," to elicit strong interest at 
AC and album alternative radio in the 
wake of the recent Simon & Garfunkel 
tour dates. 

BOB DYLAN 

World Gone Wrong 
PRODUCER: Bob Dylan 
Columbia 57590 

As on last year's "Good As I Been To 
You," Dylan returns to his roots with 
another rough, stirring set of folk and 
blues material. Selections include classics 
by Blind Willie McTell, Frank 
Hutchinson, the Mississippi Sheiks, Doc 
Watson, Willie Brown, and others; 
performances are harsh but invariably 
compelling, and the unadorned, almost 
primitive production puts them across 
vigorously. Bonus: Dylan's first self - 
penned liner notes since the '60s. A 
tribute to America's native musical 
genius, and to Dylan's own. 

* TOM WAITS 

The Black Rider 
PRODUCER: Tom Waits 
Island 314.518 559 

Typically eccentric offering is Waits' 
groaning, wheezing, pixillated 
interpretation of music composed for a 
Robert Wilson production for the Thalia 
Theatre in Hamburg; William S. 
Burroughs, who penned the libretto, 
appears here in a cameo "singing" role. 
Waits' songs swerve drunkenly among 
stylistic influences ranging from Weill to 
sentimental balladry; "The Briar And 
The Rose" and "Lucky Day" exemplify 
the sweet'n'sour material. A worthy 
successor to the singer /songwriter's 
uncanny "Bone Machine." 

YES 

The Symphonic Music Of Yes 
PRODUCERS: Steve Howe & David Palmer; Alan Parsons 
RCA Victor 61938 

Three core members of Yes -vocalist 
Jon Anderson, guitarist Steve Howe, and 
drummer Bill Bruford- reprise many of 
the group's classic numbers with the 
London Philharmonic, the English 
Chamber Orchestra, and a London 
gospel choir. Among the cuts essayed - 
some vocal, some instrumental -are 
"Roundabout," selections from "Close To 
The Edge," "I've Seen All Good People," 
"Owner Of A Lonely Heart," and the 
"Soon" suite. The sound quality is 
peerless, and the music superbly suited 
for the orchestral treatment. 

JUDY COLLINS 

Judy Sings Dylan ... Just Like A Woman 
PRODUCERS: Judy Collins & Alan Silverman 
Geffen 24612 

The title sums it up -the folk singer pays 
tribute to her friend and contemporary 
with a collection of covers of some of his 
finest works. While the sweet -voiced 
Collins fares less well with rock -oriented 

S P O T L I G H T 

MICHAEL BOLTON 

The One Thing 
PRODUCERS: Walter Afanasieff, Michael Bolton, 
David Foster 
Columbia 53567 

Just in time for the holidays, blue -eyed 
soulster unleashes a new collection of 
fresh material that should grab 
immediate airplay and out -of -the -box 
retail action. Songs are tailor -made for 
Bolton's big pipes: "Said I Loved You 

. But I Lied," title cut, "Soul Of My 
Soul," and "Completely" are immediate 
grabbers. And, of course, it wouldn't be 
a Bolton opus without a classic R &B 
cover -this time it's Bill Withers' "Lean 
On Me." In all, a can't -miss proposition 
for Yuletide gifting. 

material such as "Like A Rolling Stone," 
she excels on tender, melodic numbers 
like "Dark Eyes," "Just Like A Woman," 
and the devotional "I Believe In You "; the 
early '60s- vintage "Bob Dylan's Dream" 
acquires a moving new resonance in 
Collins' reading. Largely, it's a worthy 
salute. 

TEENAGE FANCLUB 

Thirteen 
PRODUCERS: Teenage Fanclub & Andy Macpherson 
DGC 24533 

Scottish quartet that attracted modern 
rock attention with its Geffen debut 
bounces back with a new set that 
alternates between Big Star -like pop/ 
rock and Neil Young- influenced 
thumpers. "Radio," "120 Mins," and 
"Escher," among others, display group's 
way with well -crafted harmonies and 
stormy guitar interplay, while "Gene 
Clark," a homage to the late Byrds 
member, affords new insight into group's 
expansive instrumental side. 

CONCRETE BLONDE 

Mexican Moon 
PRODUCERS: Concrete Blonde, Sean Freehill 
Capitol 81129 

Johnette Napolitano and her band have 
always played like they have something 
to prove, which is the blessing and the 
curse of this L.A. -bred unit. Latest 
album reflects typical assets and debits: 
Overreaching production sometimes 
swamps some strong tracks, but best 
numbers -title cut (heard in English and 
Spanish), "(Love Is A) Blind Ambition," 
and cover of Roxy Music's "End Of The 
Line" -show potential to join "Joey" in 
group's chart annals. 

POSSUM DIXON 
PRODUCERS: Earle Mankey & Possum Dixon 
Interscope 92291 

L.A. quartet noted for its extremely 
wired live sets comes up with a major - 
label debut that offers both dead -on 
guitar energy and enough quirky fillips 
to keep things interesting. Singer Robert 
Zabrecky's offbeat style and slyly 
biting lyrics may remind some of the pre - 
funk Talking Heads, but revved -up 
approach is uniquely the band's own. 
"Nerves" and "Watch The Girl Destroy 
Me" sound like best leadoffs for modern 
rock radio. 

R A P 

MC REN 

Shock Of The Hour 
PRODUCERS: Various 
Ruthless 88561 -5505 

Album -length entry by former N.W.A 
member who busted chart moves with 
EP "Kizz My Black Azz" is a strange 
melange of politically tinged numbers 
and more typical misogyny and gangsta- 
ism. Rage -filled "Attack On Babylon" 
and "Mayday On The Front Line" sit 
uncomfortably next to such by -the- 
numbers screeds as "You Wanna Fuck 
Her" and "Fuck What You Heard." As 
titles indicate, airplay is out of the 
question in most cases, but Ren's street 
rep should put this over big -time anyway. 

A TRIBE CALLED QUEST 

Midnight Marauders 
PRODUCERS: A Tribe Called Quest, Large Professor 
Jive 41490 

On group's third outing, soul grooves, 
jazz samples, and rugged beats meet and 
prosper. Also, the very gifted Phife Dog 
has become a more prominent member of 
the crew. He drops smooth, nimble 
rhymes alongside Q -Tip's frosty verses, 
which spout sweet everythings from 
home -fried love talk to universal 
shoutouts. The set's first single is "Award 
Tour," and bouncy tracks like "Electric 
Relaxation," "Sucka Nigga," "Midnight," 
and "We Can Get Down" deserve to be 
along on the trip very shortly. 

DAN C E 

GABRIELLE 
Find Your Way 
PRODUCERS: Various 
Go' /LondoWFFRR 828443 

Import -savvy club DJs have been 
indulging in the pop charm and groove - 
ability of the international hit "Dreams" 
for several months now. On U.K. pixie's 
impressive full -length debut, she slinks 
through an array of midtempo funk/disco 
ditties with a husky, soulful voice that 
likely will spark comparisons to TLC and 
Sybil. Although set occasionally suffers 
from a sameness in production, its bevy 
of strong, catchy songs is appropriate 
compensation. "Going Nowhere" and "I 
Wanna Know" are best bets for future 
singles -not to mention pop radio 
crossover. 

RED RED GROOVY 

25 
PRODUCER: Brett Edgar 
Continuum 49303 

Trio works overtime to fashion itself as 
the '90s rave equivalent to the 
B -52's -with fair to good results. Lori 
Larson fronts the act with a voice that 
bottles kitsch à la Kate Pierson with 

S P O T L I G H T 

Color Mc Oadd 

COLOR ME BADD 

Time And Chance 
PRODUCERS: Various 
Giant 24524 

Vocal quartet that debuted big with 
1991's triple -platinum "C.M.B." is back 
with sophomore stanza that emphasizes 
close harmonies and jacking beats. 
Titular first single is a spiritually 
themed track that pays homage to 
Marvin Gaye's later works; a more 
likely single candidate is "Groovy Now," 
a slow burner that heads in lyrical 
direction of initial "New Jack City" 
smash "I Wanna Sex You Up." Other 
highly commercial originals and covers 
of Gaye -penned "The Bells" and Sly 
Stone's "Let Me Have It All" round out 
an attractive follow -up effort. 

ethereal breathiness worthy of Julee 
Cruise. Her tones are an intriguing 
contrast to the brash instrumentation, 
which combines jiggly alternative guitars 
with insistent beats. "View (The 
Universe)," "Ibiza Bar," and the first 
single, "Another Kind Of Find," are loads 
of good fun -but they are lost in an 
ambitious and ultimately exhausting 17- 
track set that brims with a little too much 
filler material. 

LATIN 
ANGEL 

You And I 

PRODUCERS: Elvis Cabrera, Angel López 
Prime/BMG 16604 

And the hit albums keep on coming from 
streetwise Puerto Rican imprint, this 
time courtesy of expressive singer/ 
songwriter with a penchant for 
embraceable narratives of the heart ideal 
for Latin, power, and progressive R &B 
stations. There is nary a throwaway on 
this entertaining, 13 -song bilingual set 
(three tracks are in English), with 
choppy, floor -shakers ( "Tu Y Yo," 
"Oportunidad ") and evocative romantic 

V I T A L R E 

THE WEAVERS 

Wasn't That A Time 
PRODUCER: Mary Katherine Aldin 
Vanguard 147/50 

Quartet of Pete Seeger, Lee Hayes, 
Fred Hellerman, and Ronnie Gilbert 
scored a massive hit with pop -style 
version of Leadbelly's "Goodnight 
Irene," became the country's top folk 
act until buried by the '50s blacklist, 
then made a triumphant comeback. 
Four -CD set, lovingly compiled and 
annotated by Aldin, adeptly delineates 
group's influence in popularizing folk 
songs for the masses. Early chart 
entries, landmark Carnegie Hall 
album, and later works (with Erik 
Darling, Frank Hamilton, and Bernie 
Krause filling in for Seeger) lay out the 
history of this important, ever - 
entertaining American musical unit. 

ISSUES 
FUNKADELIC 
One Nation Under A Groove 
PRODUCER: George Clinton 
Priority 53872 

Frankly lunatic 1978 album is the 
magnum opus de funk of Clinton's 
unstoppable groove army, which at that 
juncture included such lieutenants as 
Gary Shider, Bernie Worrell, Junie 
Morrison, and Bootsy Collins. 
Hilarious, scatological, and soulful all at 
once, this is the Clinton Mothership at 
its farthest -out orbit; memorable 
numbers include the anthemic title 
track and self -explanatory "Who Says 
A Funk Band Can't Play Rock ?!" 
Priority also has reissued three 
other period classics: "Hardcore 
Jollies," "Uncle Jam Wants You," and 
"The Electric Spanking Of War 
Babies." 

odes ( "En Mi Mente," "No Me Engañes ") 
holding equal radio appeal. 

* NG LA BANDA 
Cabaret Panoramico 
PRODUCER: José Luis Cortés 
Ariola/BMG 16429 

First major -label release from touted 14- 
piece Cuban ensemble is an infectious - 
though exceedingly commercial - 
sampling of neo -trad, Afro -Cuban sounds 
(mambo, danzón, conga) neatly seasoned 
at times with jazzy improvisational licks 
as heard on lovely "Danzón Río Sumida" 
and sizzling Latin rock number "El 
Trágico." Single pickings for Latin radio 
are slim, but edited version of nine - 
minute shuffler "Como Pantera" and 
gorgeous, leisurely paced "Bolero 
Advertido" might pique interest of Latin 
PDs. 

C O U N T R Y 

* JOHN McEUEN 

String Wizards II 

PRODUCER: John McEuen 
Vanguard 79468 

McEuen revels in musical technique the 
way few other country artists do, and he 
fuses that passion here with another of 
his interests, American folk music. 
Aiding him in his search for the most 
inventive and alluring sounds are such 
fellow wizards as Sam Bush, Roy Huskey 
Jr., Stuart Duncan, David Grier, Jose 
Feliciano, Josh Graves, Kenny Malone, 
Tony Rice, David Grisman, Rob 
Wasserman, and Jerry Douglas. In true 
McEuen fashion, there's something to 
dazzle everybody, from "The Bach Duet" 
for guitar and banjo to "The Ballad Of 
Jed Clampett." 

THE STATLER BROTHERS 

Home 
PRODUCER: Jerry Kennedy 
Mercury 314 -514 744 

Nostalgic and small- town -oriented, 
"Home" holds no surprises, but that 
thematic and sonic sameness has always 
been the Statlers' forte. Most of the 
songs here are new ones, but the Statlers 
do put their own spin on the hoary 
"Chattanoogie Shoe Shine Boy." Best 
cuts: "The All- Girl -All- Gospel Quartet," a 
recollection that is clearly more sexual 
than spiritual; the yearning "He'll 
Always Have You Again "; and the fondly, 
backward -looking "I've Never Lived This 
Long Before." 

C H R I S T M A S 

HARRY CONNICK, JR. 

When My Heart Finds Christmas 
PRODUCER: Tracey Freeman 
Columbia 57550 

Connick, backed in most cases by a large 
orchestra and choir, essays a wide variety 
of seasonal material here; it's a tribute to 
his versatility that he can perform a hard - 
swinging take on "Sleigh Ride," a devout 
"Ave Maria," a sprightly second -line "(It 
Must've Been 01') Santa Claus," and 
balladry like the title cut without strain. 
Pianist's smooth vocalizing likely will go 
down with consumers like hot chocolate 
on a December night. 

CARNIE & WENDY WILSON 

Hey Santa! 
PRODUCERS: Various 
SBK 27113 

Although sweetly sung, Christmas package 
by Brian's kids suffers from the 
overfamiliarity of the repertoire -most of 
the numbers here have been around since 
the first Nöel. Most imaginative track here 
is a slowed -down version of the usually 
sprightly "Let It Snow, Let It Snow, Let It 
Snow "; sleepy "Jingle Bell Rock" may 
indicate that even the sisters weren't up to 
the challenge of enlivening the material. The 
warm, listener- friendly voices of Carnie and 
Wendy are the main recommendation. 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and /or Billboard 200 chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding 
collections of works by one or more artist. PICKS () : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES ( *) : New releases, regardless of chart potential, highly recommended because of their musical 
merit. MUSIC TO MY EARS (A) : New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies 
to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire Blvd., Los Angeles, Calif. 90036. Send country albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Sinale Reviews 
EDITED BY LARRY FLICK 

P O P 

AEROSMITH Amazing (4:12) 
PRODUCER: Bruce Faubairn 
WRITERS: S. Tyler, R. Supa 
PUBLISHERS: Swag Songs/Colgems- EMI /Super Supa 
Songs, ASCAP 
Geffen 4565 (Go Uni) (cassette single) 

Rack up another hit from the venerable 
hard -rock band's current "Get A Grip" 
opus. The inimitable Steven Tyler has a 
field day with this rock ballad, chewing 
his way through an arrangement 
highlighted by orchestral strings and Joe 
Perry's equally notable guitarwork. Will 
find a deservedly welcome home at pop 
and album rock formats. Can't wait to see 
the video clip for this one. 

ROZALLA I Love Music (3:50) 
PRODUCER: John "Jellybean" Benitez 
WRITERS: K. Gamble, L. Huff 
PUBLISHER: Warner -Tamerlane, BMI 
REMIXERS: John "Jellybean" Benitez, StoneBridge 
Epic Soundtrax 77286 (Go Sony) (cassette single) 

Zimbabwean dance diva is on the verge 
of enjoying her first major pop hit with 
this spirited reading of the O'Jays classic. 
Rozalla has developed a smoother, more 
soulful vocal quality that should make 
her attractive to top 40 and crossover 
radio programmers. Added listening 
(and dancing) pleasure is derived from 
Jellybean's astute production and 
Stonebridge's muscular remix. An 
instant playlist addition from the 
soundtrack to Al Pacino's new movie, 
"Carlito's Way." 

* D:REAM Things Can Only Get Better (3:57) 
PRODUCERS: D:Ream, Tom Frederickse, Danny 
Rampling 
WRITERS: P. Cunnah, J.Petrie 
PUBLISHER: Pumphouse Songs, PSI; EMI 
REMIXERS: Danny Rampling, Marc "MK" Kinchen 
Giant/Sire 18307 (Go Warner Bros.) (cassette single) 

Charming U.K. dance/pop act follows its 
first Stateside No. 1 club hit, "U R The Best 
Thing," with a radio -friendly ditty that 
blends an insinuating groove with rollicking 
gospel chants and a wildly infectious pop 
melody. Track builds to a fitting, anthemic 
musical climax that is complemented by 
choir vocals and heartfelt lead belting. Fab 
single is bolstered by seven remixes that 
could do the trick at top 40, while keeping 
club fans in tow. 

ADAM SANDLER The Thanksgiving Song (3:46) 
PRODUCER: Brooks Arthur 
WRITERS: A. Sandler, R. Smigel, I. Merstone- Graham 
PUBLISHER: not listed 
Warner Bros. 6641 (CD promo) 

"Saturday Night Live" regular offers a look 
into his comedy album, "They're All Gonna 
Laugh At You," with this holiday- oriented 
novelty item. Goofy acoustic ditty 
performed in front of a live audience is time - 
sensitive, of course, but it should be a lot of 
good fun for top 40 programmers to play 
with while it lasts. 

JO- MAR -IA Side Show (4:21) 
PRODUCERS: Hal Batt, Frank T. Wilson 
WRITERS: Eli, Barnett 
PUBLISHERS: Wilmot/Friday's Child/Poo -Poo Six Strings, 
BMI 
Street Heat 1729 (Go SOH) (CD single) 

A Chi -Lites evergreen is updated with a 
familiar power -ballad hand. Male singer 
delivers a clenching, showy vocal that glides 
over super- slick, keyboard -heavy 
instrumentation. Not as soulful as it 
pretends, but cut has a crisp, youthful tone 
that renders it well worth a spin. 

R & B 

* EARTH, WIND & FIRE Spend The Night .1 13) 
PRODUCER: Maurice White 
WRITER: not listed 
PUBLISHER: not listed 
Reprise 18324 (c/o Warner Bros.) (cassette single) 

Aahhh ... there's the sound that has fueled 
more than a couple EWF classics. Soothing, 
seductive ballad is fleshed out with soft, 
caressing vocals and pillowy 
instrumentation. A shining moment from 
the group's fine "Millennium" album has 
lovely adult appeal, reminding us that it isn't 

always about "freakin' " or "knockin' boots" 
... it can be about warmth and romance. 

MISFITS IN THE ATTIC Kick It Anyway (3:58) 
PRODUCER: Suga -Free 
WRITERS: D. Baxter, J. Matthews, J. Presley 
PUBLISHER: Street Stuff, BMI 
REMIXER: Ice Cream Headak 
Saturn 2001 (CD single) 

Male/female trio kicks amusing rhymes 
inside a hard and prominent hip -hop beat. 
Cut has a maddeningly catchy, easy -to- 
chant chorus that is fun and sticky brain 
candy -it'll stay with you for more than a 
hot second. CD single also has the cool, 
dancehall- inflected "I Ain'tcha Hoe." 
Contact: No. 4 Dormont Square, Pittsburgh, 
Pa. 15216. 

KIARA Tell Me (4:14) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
THG 859972 (Go PLG) (cassette single) 

Male duo returns after a short break from 
recording with a chugging, midtempo urban 
ditty. Slick lover -man vocals are woven into 
an appealing jack -funk sensibility cast in the 
mold of current radio trends. Could click 
with the right dose of label promotional 
energy. 

DOMINO Getto Jam (no timing listed) 
PRODUCER: DJ Battlecat 
WRITERS: Domino, K. Gilliam 
PUBLISHER: not listed 
Outburtat 2461 (CD single) 

Domino has an intriguing vocal style that 
lands somewhere between proper singing 
and rapping. He often brings to mind early 
Larry "Cameo" Blackmon on this easy - 
paced, hip -hop -flavored urban tune. Track 
also has a pleasing hook and clever lyrics, 
making it a highly attractive radio 
contender. It would be nice to hear more 
from this promising new talent. 

KONCRETE LEVEL Tumin' Me On (no timing listed) 
PRODUCERS: Lamar Mitchell, Debrice King, Pearl's Boy 
WRITERS: J. Williams, L. Mitchell, D. King 
PUBLISHER: not listed 
Pocketown 6801 (cassette single) 

Male duo turns on the sexual heat on this 
hip -grinding pop/urban ballad. The groove 
is low-down and slinky, while the vocals are 
a wee bit too flexing and overdone to serve 
the song as well as it should be. But when 
you're this turned on, how else can you 
sound? File this one next to your fave 
soundtrack for carnal knowledge. Contact: 
1173A Second Ave., Suite 141, New York, 
N.Y. 10021. 

BRANDON PARIS Paradise (no timing listed) 
PRODUCER: Jarrett Michaels 
WRITERS: J. Michaels, N. Tootill 
PUBLISHER: not listed 
lamm 01 (CD single) 

Paris brims over with bravado on this 
formulaic R &B ballad. To his credit, he 
gives the song his all, conjuring up an 
urgent, romantic mood. A more relaxed 
performance and arrangement would suit 
the song better. Still, song does have 
potential at stations at urban and AC levels 
dominated by slow jams. Contact: 
213 -933 -5083. 

C O U N T R Y 

SHELBY LYNNE Tell Me I'm Crazy (3:43) 
PRODUCER: Brent Maher 
WRITERS: R.M. Bourke, M. Reid 
PUBLISHERS: Polygram International/Songs De Burgo/Almo/ 
Brio Blues, ASCAP 
Morgan Creek 00412 (cassette single) 

Despite the presence of a slinky pedal -steel 
guitar and a lone fiddle, this second single 
from Lynne's country -swinging 
"Temptation" album is more supper club 
than honky tonk. But with a velvety- smooth 
voice and a song like this, who cares? 
Irresistible. 

ALABAMA Angels Among Us (3:56) 
PRODUCERS: Josh Leo, Larry Michael Lee, Alabama 
WRITERS: B. Hobbs, D. Goodman 
PUBLISHER: not listed 
RCA 62643 (c/o BMG) (7 -inch single) 

A lovely holiday offering from country 

music's supergroup, with a heartfelt vocal 
from lead singer Randy Owen. 

BO "T" The Cutting Edge Of Love (3:35) 
PRODUCERS: Mike Lawler, Norm Wilson 
WRITERS: D. Skaggs, D. Poythress, B. Henderson 
PUBLISHERS: G.I.D./Seven Wells/Pier Five, ASCAP /BMI 
Mercury 1062 (Go PolyGram) (CD promo) 

A voice reminiscent of Conway Twitty's and 
a country /pop song that gets better with 
each listen make this an intriguing major - 
label debut. 

D A N C E 

PLAN B Life's A Beat 
PRODUCERS: Mark Platt, Gareth Jones 
WRITER: J. Haeusfer 
PUBLISHER: Allegro, PRS 
REMIXER: Marc "MK" Kinchen 
Imago 25039 (Go BMG) (12 -inch single) 

Alternative/dance act undergoes a serious 
stylistic transformation on this throbbing 
deep -house, nicely reconstructed by the 
omnipresent Marc "MK" Kinchen. He 
wisely retains the quirky vocals and 
memorable melody, while laying a juicy 
bassline and a hearty beat. Festive single is 
a nifty club stomper, while the original 
album version is fine fodder for modern rock 
radio formats. 

THE PLAYGROUND FEATURING PAUL ALEXANDER 

Desire (6:37) 
PRODUCER: Oliver Strumm 
WRITER: O. Strumm 
PUBLISHERS: Artificial/Cutting, ASCAP 
REMIXERS: Stephan Mandrax, Oliver Strumm 
Cutting 290 (12 -inch single) 

The deep and intense voice that fueled 
the remixes of David Morales hit, 
"Gimmie Luv," is back in full effect on 
this similar but utterly seductive house 
romp. A dark and grinding organ is a 
cushiony bridge between Alexander's 
musings and a clicking beat pattern. 
Should prove of equal good use for 
dancefloor mating rituals, as well as the 
strutting children of the runway. 
Uummmm .. . 

INDO Are U Sleeping (4:38) 
PRODUCERS: Hula, K. Fingers 
WRITERS: Silk E., Hula, K. Fingers 
PUBLISHERS: Afrythmic/Zomba/Deshane, ASCAP 
REMIXERS: Mike Dunn, Paul Redman 
Af -Ryth -Mix 0004 (Go Clubhouse Entertainment) 
(12 -inch single) 

Exalted Chicago production and 
songwriting team Hula and K. Fingers 
are the brains behind this smokin', R &B- 
spiced houser. Indo is a fine vocal 
presence, throwing an ample dose of 
withering shade to a tragic lover. Cool for 
underground clubs in its current state, 
but track will need a fuller mix to make 
the desired transition to radio. Contact: 
708- 239 -4200. 

DALE Thank You (no timing listed) 
PRODUCERS: Charles McDougald, Joe Mamo 
WRITERS: C. McDougald, D. Robinson 
PUBLISHER: not listed 
REMIXERS: Charles McDougald, Joe Mamo, Funky 
George 
JoJo 1009 (12 -inch single) 

Scott puts out lots of positive energy on 
this gospel- charged house anthem. The A 
side mixes of the track could benefit from 
more dynamic musical variation, while 
Funky George's fleshier mix on the flip 
brings the song to a higher level. He 
spruces up the track with aural goodies 
like piano lines and a sinewy sax solo that 
work quite well. It should help generate 
some action at underground club level. 
Contact: 212- 925 -0065. 

A C 

FRANK SINATRA WITH BONO I've Got You 

Under My Skin (3:331 
PRODUCER: Phil Ramone 
WRITER: C. Porter 
PUBLISHER: not listed 
Capitol 79305 (Go CEMA) (cassette single) 

Although it appears to be an odd union, 
Sinatra and Bono's voices actually are a 
good tonal match. Hearing Bono belting 

and whooping in front of a traditional 
jazz/swing band is jarring at first, but it 
ultimately works just fine. On the whole, 
the track is a pleasant surprise that will 
please longtime Sinatra fans and titillate 
rockers in an adventurous, quirky mood. 
From the monumental "Duets" package. 

JACKSON BROWNE I'm Alive (4:53) 
PRODUCERS: Jackson Browne, Scott Thurston 
WRITER: J. Browne 
PUBLISHER: Swallow Turn, ASCAP 
Elektra 8854 (cassette single) 

Title cut from Browne's new album has 
him back in top form. He has 
momentarily eschewed his political 
stomping in favor of the sensitive, 
introspective prose his longtime fans 
have come to love. An arrangement of 
shuffling rhythms, grinding organs, and 
pop /rock guitars further fuels 
comparisons to older gems like "Late For 
The Sky." A nice surprise that is already 
winning friends at AC and album rock 
radio. 

JEFF ARUNDEL No Escape no timing listed) 
PRODUCER: Jeff Victor 
WRITER: J. Arundel 
PUBLISHER: Compass Music, ASCAP 
Gift Horse 00092 (CD single) 

Arundel delivers a supple, upfront vocal 
performance over a delicate tune woven 
of piano and faintly smoky backing 
instrumentation. Thoughtfully (and 
minimally) constructed, this one merits 
investigation by AC and adult alternative 
stations. 

ROCK TRACKS 
DEPECHE MODE One Caress (3:30) 

PRODUCERS: Depeche Mode, Flood 
WRITER: M.L. Gore 
PUBLISHERS: EMI Music Publishing/Grabbing Hands, 
BMI 
Sire/Reprise 6626 (Go Warner Bros.) (CD promo) 

Knowing what works is one of this band's 
strong points. Here the act turns out an 
impeccably arranged number based on 
strings and Dave Gahan's controlled, 
emotional vocal performance. Specifically 
for fans at pop and modern rock formats, 
but sophisticated AC outlets could work 
in a few rotations. 

BAD COMPANY Ready For Love (5:25) 
PRODUCER: Simon Kirke 
WRITER: M. Ralphe 
PUBLISHER: Badco, ASCAP 
Atco 5322 (Go Atlantic) (cassette single) 

Classic -rock band offers a peek into its 
forthcoming "What You Hear Is What 
You Get" live /greatest -hits collection. 
Mixdown of a performance taken during 
band's 1992 "Here Comes Trouble" tour 
clearly intends to prove band still has its 
chops; there's nary a sign of studio 
sweetening. Slow and bluesy jam is a real 
treat, and likely will find its way onto 
many an album rock station. 

BIG COUNTRY Alone (4:06) 
PRODUCERS: Big Country 
WRITER: S. Adamson 
PUBLISHER: EMI /10 Music Ltd., BMI 
Fox Records 62713 (7 -inch single) 

No bagpipe guitars here, folks. Familiar 
traces of a Scottish accent in lead singer 
Stuart Adamson's strong, melodic vocal 
notwithstanding, the band effectively 
reintroduces itself on this single -and 
radio should welcome it back. 
Alternating passages of light and heavy 
pop are mixed with a crashing beat and 
blazing lead -guitar lines, suggesting that 
pop /rock programmers might take 
interest. 

THE BREEDERS Divine Hammer (no timing listed) 
PRODUCER: Fred Maher 
WRITER: K. Deal 
PUBLISHER: Period Music 
Elektra/4AD 8861 (CD promo) 

Another strong shot from the Breeders' 
"Last Splash" outing, this cut is a fairly 
straightforward guitar -pop effort 
spotlighting Kim Deal's breezy vocal. 
Although a bit offbeat to have much 

impact outside the modern rock arena, 
"Hammer" should do well with fans at 
that format. 

TRIBE AFTER TRIBE Hold On (4:48) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Megaforce 1061 (CD promo) 

Curious intro of tinny guitars and wiggly 
bass leads into a rhythm- intensive album 
rock workout fronted by a simple, strong 
vocal performance -a necessary 
ingredient for such a busy tune as this. 
Second track "Nikita" shows band's 
energetic work isn't a fluke. Worth 
investigation. 

LUSCIOUS JACKSON Daughters Of The Kaos 
(3:471 
PRODUCERS: Tony Mangurian, Jill Cunniff, Gabrielle 
Glaser 
WRITER: J. Cunniff, G. Glaser 
PUBLISHER: Pleather Island/Ooh...Sha Sha/Grand Royal/ 
EMI April, ASCAP 
Capitol 79277 (c/o CEMA) (CD promo) 

Memorable lead track on this four -song 
CD showcases a hypnotic form of hip -hop 
rooted in a sirenlike sample and acoustic 
guitar. Vocals draw strength from subtle 
rapping style, and actual singing tracks 
are effectively woven in. However, 
inclusion of three additional tracks may 
not have been wise -it becomes apparent 
there isn't a wide range of ideas here, and 
lead cuts loses its initial punch. 

R A P 

MAIN SOURCE What You Need (4:15) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Wild Pitch/ERG 58092 (Go CEMA) (cassette single) 

Durable rap act comes on heavy with this 
first jam from the new "F * *k What You 
Think," thanks to the rugged wordage of 
impressive new front man Mikey D. The 
rhymes are supported by a trumpet -lined 
chorus and a slow'n'snaky bassline. 
Head -bobbin' anthem is ready for instant 
street consumption. Rulin'. 

JOINT VENTURES Itz Da Joint 14:15) 
PRODUCERS: Joint Ventures 
WRITERS: M. Tarver, T. Speller, A. Childs, C. Vaughn, J. 
Brown, F. Wesley, S. Pinkney, S. Robinson, C. Chase, S. 

Green, R. Stone, K. Smith, K. Caeser, J. Myree 
PUBLISHERS: Promuse/T To The Y /Dynatone/ 
Unichappell /Sugar Hill, BMI 
Profile 7406 (cassette single) 

Using bits of James Brown's "People Get 
Up" and "It's The Joint" by the Funky 
Four + 1, Boston -based male quartet 
aims to bring back old -school 
sensibilities. Track has a memorable 
chorus and relatively harmless rhymes, 
though it's the classic funk groove that 
will probably bring punters to the fold. 
Check out the call- and -response cut, 
"Right To Left," on the flipside. Contact: 
212- 529 -2600. 

THE FUNKE LEFTOVERS Quiet Is Kept (3:59) 
PRODUCER: The Rhythm Fanatic 
WRITER: not listed 
PUBLISHERS: Rare Elements Of Soul /Ultimix, ASCAP 
REMIXER: Dalton Francis 
Funhouse Street 102 (CD single) 

Curious little jam slogs along at a quasi - 
jazzy pace, with horn and keyboard 
pads -not to mention nimble 
scratching -laid into slowly ingratiating 
groove. Male lyricists use endless media 
references to describe their sexual 
prowess -varied positions and all. 
Contact: 919 -230 -2390. 

ANT -LIVE We In The House (no timing listed) 
PRODUCERS: R.O.N., Sweets 
WRITERS: R.O.N., Sweets, A. Herrero 
PUBLISHER: So What, ASCAP 
Ready Or Not 00554 (cassette single) 

Hand -clapping, butt -wagging jam has a 
raucus hook that matches the overly 
jock -holding, macho tone of its rhymes. 
Not exactly a groundbreaker, but it's a 
freewheeling call to party that should 
have little trouble finding an audience. 
Contact: 212- 491 -7253. 

PICKS (0) : New releases with the greatest chart potential. CRITIC'S CHOICE ( *) : New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and /or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn. 37203. 
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Retail 

Recoton Reports Third -Quarter Rise 
Headphone, Speaker Sales Lead Company's Charge 

BY DON JEFFREY 

NEW YORK -Recoton Corp., a 
major manufacturer of audio and 
video accessories, reports strong in- 
creases in third -quarter revenues 
and profits, fueled by surging sales 
of wireless gear and increased 
space for the company's products at 
retail stores across the U.S. 

For the three months that ended 
Sept. 30, net profit soared 143% to 
$2.08 million, from $855,000 in the 
same period a year ago. Sales 
jumped 83.2%, to $33.5 million from 
$18.3 million. 

Among the big sellers in the 
quarter were three categories of 
wireless products: stereo head- 
phones, speakers, and a video 

This winter the hottest spot for technology will be 
Billboard's Consumer Electronic Showcase. At the 1994 
Winter C.E.S. in Las Vegas, all the future electronic 

breakthroughs will be unveiled to hundreds of industry leaders. 
B,llboard will be there, covering the event with all the 

power of the industry's only worldwide publication. 
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satoscal 

broadcasting system. 
Robert Borchardt, president, 

says, "Sales of stereo headphones 
are going through the roof." 

He projects sales from wireless 
products will easily top $10 million 
this year. They were rolled out in 
last year's fourth quarter and ac- 
counted for about $3 million in sales 
in 1992. 

In addition, Recoton was able to 
expand into retail chains that it had 
not been in before, such as Best 
Buy and Sears. And many chains al- 
ready carrying the company's 
accessories increased the amount of 
floor space devoted to them. 

"Many retailers now begin to re- 
alize how much profit they can 
make on this category," says Bor- 
chardt. Profit margins on accessor- 
ies ordinarily exceed 50 %, whereas 
margins on CDs and audio cas- 
settes are in the 30 % -40% range. 

Recoton also has begun to bene- 
fit from the move of its administra- 
tive and manufacturing facilities 
from New York City to Lake Mary, 
Fla., near Orlando. Economies of 
scale in administration, distribu- 
tion, and warehousing have re- 
duced selling, general, and adminis- 
trative expenses as a percentage of 
sales, which aids profitability. 

Another area of growth, accord- 
ing to Borchardt, has been the man- 
ufacturing of products for other 
consumer electronics companies. 

The company's stock has been a 
winner in the past year. After two 
stock splits, it has soared from a 
low of about $8.50 a share to a rec- 
ord high of $26 at press time. 

INDEPENDENTS 
(Continued from page 57) 

counters with such figures as author 
William S. Burroughs and radical 
theoretician -author Eldridge 
Cleaver. 

Dissidenten's experience has been 
distilled into a series of eclectic al- 
bums that mate traditional African 
and Indian musics with modern elec- 
tronics and dance -oriented grooves. 
The first single off "The Jungle 
Book," "Love Supreme," bows to both 
the music of the East and the like -ti- 
tled composition by the late jazz great 
John Coltrane. 

"I didn't take [Coltrane's] notes," 
Mullrich says of his band's composi- 
tion, which bears a passing resem- 
blance to Coltrane's theme. "I read 
[Coltrane's] biography, and he always 
wanted to go to India." Hence, a dou- 
ble -edged homage. 

Dissidenten, which has toured 
North America twice before (pulling 
crowds as large as 25,000 in Canada), 
is set to return here in April. 

In the immediate future, Mullrich, 
who formerly was the president of 
German indie combine Snowball, will 
return to his roots as a member of the 
independent label panel at this week- 
end's Berlin Independent Days, 
which runs through Sunday (14). 
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11-II -1118 - 
By Seth Goldstein 

A RETAILER SPEAKS: Mass 
merchant Target Stores has a sur- 
feit of "Aladdin," according to head 
video buyer Bob Pollack. "It's still 
the biggest title we've ever had," he 
says. "But it's somewhat of a slow- 
down versus what we had ex- 
pected"- though he notes that Tar- 
get's not at all disappointed. 

It's just that "Aladdin" can be 
found "in every place you walk 
into," including a local bank offer- 
ing the title as a new -account pre- 
mium. Pollack wasn't aware of the 
Disney hold on further shipments 
because buy- direct Target had no 
reason to ask for a refill. 

The discounter has had a good 
year in video, and while Pollack 
says Christmas sales have started 
slowly, he's happy with the results 
from "Tom & Jerry" and "Dennis 
The Menace," and eagerly awaits 
"Free Willy." Pollack says that title 
should repeat the success of 
"Homeward Bound," which he says 
"was without doubt a surprise." 

Target remains very much op- 
posed to the fast -food promotions, 
this year involving Paramount and 
McDonald's as well as PolyGram 
and Pizza Hut. "To this day, we do 
not carry those items," he says. 
'We're definitely supporting people 
who support the industry." Pizza 
Hut has melded two PolyGram "X- 
Men" cassettes onto a single tape, 
but Target has eliminated them "ti- 
tle for title." Best Film & Video's 
$4.99 "X -Men" counter -offer (Bill- 
board, Nov. 6) is getting replace- 
ment consideration. 

A REMEMBRANCE: Marc Ber- 
man, who died Nov. 6 of AIDS com- 
plications, was about the quickest 
study I've known in 30 years of 
trade journalism. Mark moved from 
New York to L.A. early in 1986 to 
open the West Coast bureau of 
TWICE magazine, where I was 
senior editor. His chief responsibil- 
ity was to report on the home video 
industry. He started as a stranger 
to the city and the assignment, but 
he wasn't when I paid a visit three 
months later. By then, Mark knew 
almost everyone and-a miracle to 
me-how to find them. His fair, 
concise, accurate coverage and his 
bearings never faltered over the 
next four years. The Video Hall Of 
Fame has begun receiving posthu- 
mous inductees. Mark Berman de- 
serves to be on the next list. 

Viacom Unleashes `Dracula' CD -ROM 
Game Features New Live Action Footage 

BY CHRIS McGOWAN 

LOS ANGELES -In the entertain- 
ment universe, there is a new territory 
that lies between the video game and 
the feature film, and not all of its deni- 
zens are wholesome creatures that 
walk by day. For example, a certain 
bloodthirsty count from Transylvania 
is digitized and now is ready to stalk 
the branching paths of multimedia. 

On Oct. 28, Viacom New Media 
launched "Dracula Unleashed," a CD- 
ROM title that merges detective game 
and horror movie, and includes 96 min- 
utes of live- action footage shot on 
sound stages. The production expands 
upon what ICOM Simulations under- 
took in its "Sherlock Holmes Consult- 
ing Detective" CD -ROM series, three 
volumes that also incorporate live -ac- 
tion footage into the game play. 

The "Sherlock Holmes" titles collec- 
tively have sold more than 375,000 
units to date, according to Viacom, 
which purchased ICOM in May. Many 
sales have come through "bundling," in 
which CD -ROM titles are packaged for 
sale with multimedia hardware. 

"Dracula Unleashed" lists for $59.95 
in the DOS format. Macintosh and 
Sega versions will follow soon. Other 
"live- action games" or "interactive 
movies," depending on how you look at 
them, that recently bowed or are due 
soon include Philips Electronic Media 

Publishing's "Voyeur" and Sega's 
"Prizefighter," "Double Switch," and 
"Ground Zero, Texas." 

Interactive designer David Marsh 
produced "Dracula Unleashed" and 
says, "What we wanted was to create 
a Dracula game that would elicit those 
responses from people that a horror 
movie would, namely fear and suspense 
and caring about the characters." 

Marsh, who worked on the "Sherlock 
Holmes" series, answered his new 
challenge by treating "Dracula Un- 
leashed" like a serious Hollywood pro- 
duction. "Dracula" is considerably 
more ambitious cinematically than 
"Sherlock," with more live- action 
scenes, a bigger cast, and higher pro- 
duction values. 

"There were 43 actors, over 100 Vic- 
torian costumes, and 20 sets -some 
taking up entire sound stages as we re- 
created London streets, a cemetery, a 
mausoleum, and so on. We rented car- 
riages, and even found a 120 -pound 
wolf that we needed for a number of 
scenes," Marsh says. 

The four -week shoot took place at 
Wilson Video in Eden Prairie, Minn. 
Then came editing, scoring, and other 
phases of post- production. It was simi- 
lar to shooting a linear film, except for 
what Marsh calls "the massive script," 
which included an enormous number of 
game elements and links between 
scenes and graphics. "I have binder af- 

Dog Day Afternoon. Beethoven and Missy, the canine stars of Universal's upcoming 
"Beethoven's 2nd," woofed it up with 350 Blockbuster franchisees picnicking on the 
studio's back lot. It was part of Blockbuster's fifth annual "FAME 5" convention. 
Present with the pooches, from left, are Louis Feola, MCA Home Video; Andrew 
Kairey, MCA/Universal Home Video; George Johnson, Blockbuster; and Joe 
Medjuck, producer of "Beethoven's 2nd." 
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ter binder with sheets trying to figure 
out the logic," he says. "If you miss 
something, you're screwed. But we 
came back from the shoot and every- 
thing worked and fit into place." He 
adds that preproduction is crucial to 
success in an interactive project. 

The 96 minutes of motion video in 
"Dracula Unleashed" move at 15 
frames per second, and fill a fourth of 
the screen. The footage is broken into 
136 separate scenes, many of which av- 
erage about 30 seconds in length. More 
than 40 minutes of original music were 
recorded to play along with the live -ac- 
tion shots. As in "Sherlock," the motion 
video in "Dracula" is activated by the 
viewer at different points in the game. 
Each time the user "travels" by car- 
riage to a different location in London, 
a video segment can be played. 

Between scenes, the viewer exam- 
ines journals or listens to a narrator 
read the entries, and studies maps and 
telegrams as the game unfolds. The 
story was scripted by Andrew Green- 
berg and William Bridges of Atlanta - 
based White Wolf Games, and picks up 
Dracula's tale 10 years after Bram 

(Continued on next page) 

Pioneer Gets 

(Laser)Active On 

Software Front 
BY STEVE McCLURE 

TOKYO -What do strip poker and 
dolphin brains have in common? 

They're among the subjects cov- 
ered or uncovered -in a series of 
software releases for Pioneer's new 
LaserActive format, which went on 
the market here Aug. 20. 

Besides introducing the first 
batch of LaserActive software ti- 
tles, Pioneer also announced the es- 
tablishment of the Multimedia Cre- 
ators Network, comprising 
computer graphic artists, musi- 
cians, movie directors, and academ- 
ics to develop LaserActive software 
(Billboard, Sept. 25). 

Members of the group include 
Hirobumi Itoh, who heads Los 
Angeles -based computer graphics 
company Magic Box; video artist 
Hiroyuki Nakano, known for his 
work with recording group Deee- 
lite; and well -known music pro- 
ducer Seigen Ono. 

(Continued on page 68) 

KODAK TRAVEL VIDEOS 
SET SALES! 

Wood Knapp Presents... 

Tavel Videg5_ 
and A Deal that Reaches Global Proportions! 

* EACH VIDEO COMES WITH 
A SPECIAL CAMERA OFFER! 

Customers redeem coupon and receive a Kodak 

FunTime camera compliments of Wood Knapp* 

VideoTrips' feature: 

*Gorgeous Photography * Maps 

* Vital Travel Tips * Dining Ideas 

* Lodging Info * Local Secrets 

* Colorful stickers feature the camera bonus 

* Each video contains camera coupon 

Kodak 

FIRST RELEASE INCLUDES 
1 O TITLES FROM THE 

INTERNATIONAL COLLECTION 

©i 993 Wood Knapp a Co, Inc. 

Produced by Video Traps, A ()Moon of First Entertainment Inc. 

'Kodak' and Kodak's trade dress are trademark 
d Eastman Kodak Compa,v used under keense. 

VbOd Knapp 
The Special Interest Studio 

213,549-351 800 -52t -2666 

"Plus $3.95 shipping and handling 
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* 
INDECENT PROPOSAL 

* * No. 1 * * * 
Paramount Pictures 
Paramount Home Video 32453 

Robert Redford 
Demi Moore 

1993 R 

2 i 10 POINT OF NO RETURN Warner Bros. Inc. 
Warner Home Video 12819 

Bridget Fonda 
Gabriel Byrne 

1993 R 

3 4 12 FALLING DOWN Warner Bros. Inc. 
Warner Home Video 12648 

Michael Douglas 1993 R 

4 2 10 GROUNDHOG DAY Columbia TriStar Home Video 52293 -5 Bill Murray 
Andie MacDowell 

1993 PG 

5 3 5 ALADDIN Walt Disney Home Video 1662 Animated 1992 G 

6 7 1 
NATIONAL LAMPOON'S LOADED 
WEAPON 1 

New Line Home Video 
Columbia TriStar Home Video 52363 

Emilio Estevez 
Samuel L. Jackson 

1993 PG -13 

Ì 6 9 ALIVE 
Touchstone Pictures 
Touchstone Home Video 1596 

Ethan Hawke 
Vincent Spano 

1993 R 

8 8 14 SCENT OF A WOMAN 
Universal City Studios 
MCA/Universal Home Video 81283 

Al Pacino 
Chris O'Donnell 

1992 R 

9 NEW Illo DENNIS THE MENACE Warner Bros. Inc. 
Warner Home Video 17000 

Mason Gamble 
Walter Matthau 

1993 PG 

to 9 7 FIRE IN THE SKY 
Paramount Pictures 
Paramount Home Video 32827 

D.B. Sweeney 
James Garner 

1993 PG -13 

11 10 2 THE SANDLOT FoxVideo 8500 James Earl Jones 
Mike Vitar 

1993 PG 

12 11 8 CHAPLIN Live Home Video 69897 
Robert Downey, Jr. 
Dan Aykroyd 

1992 PG -13 

13 NEW POSSE PolyGram Video 4400881153 Mario Van Peebles 
Steven Baldwin 

1993 R 

14 18 2 COP AND A HALF 
Universal City Studios 
MCA/Universal Home Video 81432 

Burt Reynolds 
Norman D. Golden Ill 

1993 PG 

15 16 2 THREE OF HEARTS 
New Line Home Video 
Columbia TriStar Home Video 76043 

William Baldwin 
Kelly Lynch 

1993 R 

16 15 6 INDIAN SUMMER 
Touchstone Pictures 
Touchstone Home Video 1936 

Alan Arkin 
Matt Craven 

1993 PG -13 

11 12 5 SIDEKICKS Columbia TriStar Home Video 53603 
Chuck Norris 
Joe Piscopo 

1993 PG 

18 NEW 10. BORN YESTERDAY 
Hollywood Pictures 
Hollywood Home Video 1744 

Melanie Griffith 
John Goodman 

1993 PG 

19 13 13 SOMMERSBY Warner Bros. Inc. 
Warner Home Video 12649 

Richard Gere 
Jodie Foster 

1993 PG -13 

20 14 12 BENNY & JOON MGM /UA Home Video M903007 Johnny Depp 
Mary Stuart Masterson 

1993 PG 

21 17 8 THE CRUSH 
Morgan Creek Productions Inc. 
Warner Home Video 12926 

Cary Elwes 
Alicia Silverstone 

1993 R 

22 21 4 THE NIGHT WE NEVER MET 
Miramax Films 
HBO Video 

Matthew Broderick 
Annabella Sciorra 

1993 R 

23 NEW THE DARK HALF 
Orion Pictures 
Orion Home Video 10225 

Timothy Hutton 
Amy Madigan 

1993 R 

24 20 4 JACK THE BEAR FoxVideo 5597 Danny DeVito 1993 PG -13 

25 22 10 THE TEMP 
Paramount Pictures 
Paramount Home Video 32793 

Timothy Hutton 
Lara Flynn Boyle 

1993 R 

26 19 13 UNTAMED HEART MGM /UA Home Video M902813 Christian Slater 
Marisa Tomei 

1993 PG -13 

21 24 11 UNFORGIVEN Warner Bros. Inc. 
Warner Home Video 12531 

Clint Eastwood 
Gene Hackman 

1992 R 

28 23 11 THE BODYGUARD Warner Bros. Inc. 
Warner Home Video 12591 

Kevin Costner 
Whitney Houston 

1992 R 

29 25 11 MAD DOG AND GLORY 
Universal City Studios 
MCA/Universal Home Video 81278 

Robert De Niro 
Bill Murray 

1993 R 

30 27 12 
HOMEWARD BOUND: THE INCREDIBLE 
JOURNEY 

Walt Disney Home Video 1801 
Michael J. Fox 
Don Ameche 

1993 G 

31 38 2 HIGHLANDER: THE GATHERING 
Hemdale Pictures Corp. 
Hemdale Home Video 7183 

Christopher Lambert 
Vanity 

1993 PG -13 

32 36 2 A FAR OFF PLACE 
Amblin Entertainment 
Walt Disney Home Video 2002 

Reese Witherspoon 
Ethan Randall 

1993 PG 

33 26 18 A FEW GOOD MEN Columbia TriStar Home Video 27893 -5 
Torn Cruise 
Jack Nicholson 

1992 R 

34 34 3 EXCESSIVE FORCE 
New Line Home Video 
Columbia TriStar Home Video 76053 Thomas Ian Griffith 1993 R 

35 NEW O. TOM AND JERRY -THE MOVIE Family Home Entertainment 27416 Animated 1993 G 

36 28 13 SNIPER Columbia TriStar Home Video 70753 Tom Berenger 
Billy Zane 

1993 R 

37 32 11 BAD LIEUTENANT Live Home Video 69948 Harvey Keitel 1992 NC -17 

38 33 8 CB4 
Universal City Studios 
MCA/Universal Home Video 81512 

Chris Rock 
Allen Payne 

1993 R 

39 30 10 BOILING POINT Warner Bros. Inc. 
Warner Home Video 12976 

Wesley Snipes 
Dennis Hopper 

1993 R 

40 31 6 ONCE UPON A FOREST FoxVideo 8501 Animated 1993 G 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, o of 

at least 25,000 units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. © 1993, Billboard /BPI Communications. 

Video 

Private Group Resuscitates 
Dallas' Movie Ratings Board 
THE FUTURE IS NOW: A private 
citizens group called Families 
United Together For Referendums 
For Excellence (FUTURE) has suc- 
ceeded in re-establishing a movie rat- 
ings board in Dallas. The city's previ- 
ous official board was abolished by 
the city council in August. 

The group's new efforts may heat 
up debates with video dealers and 
theater opera- 
tors, who would 
rather monitor 
themselves. 
Local grass- 
roots groups in 
the past have 
attempted to 

letter codes. An "I" code will desig- 
nate indecency, "A" adult situations, 
and "H" for homosexuality. The 
board also will add a `not suitable 13" 
rating for movies it considers inap- 
propriate for children under 13. 

While the old board was often a 
thorn in the side of the MPAA, re- 
tailers, and Hollywood, the group's 
ratings had little impact on the gen- 

eral public. 
Most "not suita- 
ble" ratings 
were quickly 
changed to 
"suitable" when 
challenged by 
the MPAA or 
studios. 

s 
iitLi 
by Eileen Fl 

F 
tzpatrick 

apply their own 
ratings to mov- 
ies and videos. 
An attempt to establish an official 
ratings board in Fort Worth, includ- 
ing special ratings for videos, went 
down to defeat after a heated battle 
two years ago. 

Chris Wilson, president of the 
Dallas Assn. for Decency, spear- 
headed the drive to re- establish an 
official board hi Dallas. 

The original board was the only 
city agency in the country that impo- 
sed mandatory movie ratings that su- 
perseded those provided by the Mo- 
tion Picture Assn. Of America. 

Under the Dallas system, theatri- 
cal movies were rated as "suitable" 
and "not suitable" for children. The 
board also assigned letter codes for 
content, including "L" for foul lan- 
guage, "D" for scenes depicting drug 
use, "N" for nudity, "S" for sex 
scenes, and "V" for violence. 

Wilson says that DAD initiated a 
petition to hold a citywide referen- 
dum hi order to bring back the offi- 
cial ratings board. Those plans were 
abandoned when the group failed to 
obtain 50,000 signatures on the peti- 
tion, and when it discovered that the 
special referendum vote would cost 
Dallas taxpayers $350,000. 

The new board will be funded by 
private donations and is seeking non- 
profit tax status, Wilson says. 

FUTURE's 32- member board, led 
by former city film board chairman 
Fred Aurbach, will continue to use 
the original committee's ratings 
guidelines while adding three new 

However, 
Wilson says that FUTURE and city 
officials are "in complete agreement" 
that the new board will have a louder 
voice. 

"Our only goal, as [was] that of the 
old board, is to provide information 
for parents to make a choice," says 
Wilson. 

Ratings handed down by FU- 
TURE's board will appear in local 
newspapers on a weekly (and eventu- 
ally a daily) basis starting in January, 
Wilson says. As a nonprofit organiza- 
tion, FUTURE will ask the newspa- 
pers to carry its ratings as public 
service announcements, but the or- 
ganization is prepared to buy adver- 
tising space if necessary. 

LAND RUSH. Video City, the 
Bakersfield, Calif. chain, is expand- 
ing far afield. The company, with a 
dozen or so outlets, has leapfrogged 
to Iowa and Idaho where it will de- 
velop 12 leases during the first quar- 
ter of 1994. 

According to GM Craig Kelly, the 
move is based on an 18 -month study 
of secondary markets and could put 
Video City into competition with 
Blockbuster franchisees also scout- 
ing small-town America for locations. 
Video City started expanding last 
summer, with six new locations open- 
ing in July and August, including the 
first two outlets away from home. 

The average store, Kelly says, will 
carry 10,000 cassettes on 5,000 
square feet of floor space, and the 

(Continued on page 67) 

`DRACULA UNLEASHED' 
(Continued from preceding page) 

Stoker's original story ended. 
What the viewer does while playing 

the game affects the course of the nar- 
rative, "which branches off in different 
directions," Marsh says. "There are 
four different endings. Our hope is that 
people will want to go back to see how 
they can personally alter the outcome 
of this interactive movie." 

He adds, `The software industry is 
just beginning to undérstand what can 
be done by incorporating video content 
into games. Our goal was to create a 
game that would combine our [adven- 
ture game] experience and effectively 
ride the wave of the Dracula craze." 

320 VIDEOS IN 2 sq. feet! 
Full line of counter, wall & floor displays 

i3rowsr 
DISPLAY SYSTEMS 

CHICAGO ONE STOP INC as.t... 
:01 West Superrar. Si IIy`` +_ 
Lccaao Pitnois 60616 

3128220822 
neo8224418 
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Home Video 1 

Pioneer Blazes Trail Toward Compatability With LaserActive 
MEGA- COMPATIBLE: The con- 
sumer electronics business is suffering 
from techno -chaos. As a multitude of 
audio, video, and interactive systems 
fight it out in the format wars, consum- 
ers try to find room for yet another 
black box, muddle through their 
newest 50 -page instruction booklets, 
and line up their newest remote con- 
trols with 10 others on the shelf. And 
all the while, wires and cables spread 
insidiously like kudzu vines through 
the living room and den. 

But out of chaos comes order, as 
Nietzsche was quoted in "Blazing Sad- 
dles." Pioneer Electronics has de- 
vised an elegantly simple solution to al- 

Billboard® 

leviate these concerns: the LaserAc- 
tive multiplayer, a remarkable unit 
that combines unprecedented versatil- 
ity and ease of use. 

With the use of "control packs," the 
LaserActive player allows users to play 
back audio, video, games, and multime- 
dia with just one single unit. The basic 
LaserActive machine (model CLD - 
A100) lists for $970 and plays back both 
audio CDs and video laserdiscs, as do 
other laser combi -players now on the 
market. 

But three different control packs, 
which insert neatly into the CLD -A100, 
turn the LaserActive into a true multi - 
format unit, capable of playing Sega 

CDs, Sega game cartridges, Turbo 
Technologies DuoSoft CDs, Turbo 
cartridges, karaoke laserdiscs, and 
CD +G (CD +Graphics) discs. What 
you have, then, is instant access to a 
vast and varied software library availa- 
ble right now: 7,500 laserdisc titles, 400 
Sega and Turbo games, 1,500 karaoke 
songs, and tens of thousands of audio 
CDs. 

In addition to this, the LaserActive 
machine plays a brand -new format that 
marries the analog laserdisc and the 
digital CD -ROM: the LaserActive disc. 
It resembles a normal laserdisc, but 
carries 60 minutes of laser -quality full - 
motion video and 540 megabytes of dig- 
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* 

BEAUTY AND THE BEAST 

* * No. 1 * * * 
Walt Disney Home Video 
Image Entertainment 1325 

Animated 1991 G 29.99 

2 7 3 INDECENT PROPOSAL 
Paramount Pictures 
Pioneer LDCA, Inc. 32453 

Robert Redford 
Demi Moore 

1993 R 39.95 

3 2 7 
STAR WARS TRILOGY: THE 
DEFINITIVE COLLECTION 

FoxVideo 
Image Entertainment 0693 -84 

Mark Hamill 
Harrison Ford 

1993 PG 249.98 

4 4 7 GROUNDHOG DAY Columbia TriStar Home Video 52296 Bill Murray 
Andie MacDowell 

1993 PG 34.95 

5 3 11 A FEW GOOD MEN Columbia TriStar Home Video 27896 Tom Cruise 
Jack Nicholson 

1992 R 39.95 

6 10 9 ALIVE 
Touchstone Pictures 
Image Entertainment 1596 

Ethan Hawke 
Vincent Spano 

1992 R 39.99 

1 8 19 BRAM STOKER'S DRACULA Columbia TriStar Home Video 
The Voyager Company CC1335L 

Gary Oldman 
Anthony Hopkins 

1992 R 124.95 

8 6 17 UNFORGIVEN Warner Bros. Inc. 
Warner Home Video 12531 

Clint Eastwood 
Gene Hackman 

1992 R 39.98 

9 5 9 POINT OF NO RETURN 
Warner Bros. Inc. 
Warner Home Video 12819 

Bridget Fonda 
Gabriel Byrne 

1993 R 34.98 

10 9 11 FALLING DOWN Warner Bros. Inc. 
Warner Home Video 12648 

Michael Douglas 1993 R 34.98 

11 NEW 110. DENNIS THE MENACE 
Warner Bros. Inc. 
Warner Home Video 17000 

Mason Gamble 
Walter Matthau 

1993 PG 39.98 

12 15 7 SNIPER Columbia TriStar Home Video 70756 
Tom Berenger 
Billy Zane 

1993 R 34.95 

13 14 5 FIRE IN THE SKY 
Paramount Pictures 
Pioneer LDCA, Inc. 32827 

D.B. Sweeney 
James Garner 

1993 PG -13 39.95 

14 11 15 THE BODYGUARD Warner Bros. Inc. 
Warner Home Video 12591 

Kevin Costner 
Whitney Houston 

1992 R 39.98 

15 12 7 CHAPLIN 
Live Home Video 
Pioneer LDCA, Inc. LD69897 

Robert Downey, Jr. 
Dan Aykroyd 

1992 PG -13 34.95 

16 NEW t . POSSE PolyGram Video 4400881153 Mario Van Peebles 
Steven Baldwin 

1993 R 34.98 

11 20 13 HOME ALONE 2 FoxVideo 1989 
Macaulay Culkin 
Joe Pesci 

1992 PG 24.98 

18 16 13 SCENT OF A WOMAN Universal City Studios 
MCA/Universal Home Video 41546 

Al Pacino 
Chris O'Donnell 

1992 R 39.98 

19 13 9 NOWHERE TO RUN Columbia TriStar Home Video 52376 Jean- Claude van 
Damme 

1993 R 34.95 

20 NEW THE DARK HALF 
Orion Pictures 
Image Entertainment 2391 

Timothy Hutton 
Amy Madigan 

1993 R 49.99 

21 NEW COP AND A HALF 
Universal City Studios 
MCA/Universal Home Video 41624 

Burt Reynolds 
Norman D. Golden Ill 

1993 PG 34.98 

22 19 33 BLADE RUNNER (DIRECTOR'S CUT) 
The Ladd Company 
Warner Home Video 12682 

Harrison Ford 
Sean Young 

1982 R 49.98 

23 NEW I SIDEKICKS Columbia TriStar Home Video 53606 Chuck Norris 
Joe Piscopo 

1993 PG 34.95 

24 18 11 
HOMEWARD BOUND: THE 
INCREDIBLE JOURNEY 

Walt Disney Home Video 
Image Entertainment 1801AS 

Michael J. Fox 
Don Ameche 

1993 G 29.99 

25 22 85 
TERMINATOR 2: JUDGMENT DAY- 
SPECIAL EDITION 

Carolco Home Video 
Pioneer LDCA, Inc. 82997 

A. Schwarzenegger 
Linda Hamilton 

1991 R 49.95 

ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at suggested retail for theatrically released programs, 
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. o ITA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. © 1993, Billboard /BPI Communications. 

LASER 
SCANS r. 

by Chris McGowan 

ital memory. 
This means that the LaserActive 

disc will be a superior format for inter- 
active live- action titles, other than five - 
inch CD -ROM or CD -I, using the 
MPEG -1 format. Both the latter discs 
will be using up almost all of their 650 
megabytes just to deliver 74 minutes of 
VHS -quality video. A LaserActive disc 
is not as small, light, and cheap to man- 
ufacture as five -inch, but it will offer 
superior audiovisual quality for inter- 
active movies and live -action games. 

Sega's version of the LaserActive 
disc is called Mega -LD, and NEC's is 
called LD -ROM (NEC co -owns Turbo 
Technologies). Pioneer is discussing 
software production with more than 50 
leading U.S. game and multimedia de- 
velopers, and has established a new di- 
vision devoted to LaserActive soft- 
ware, headed by Steve Kurita, 
executive VP of Pioneer's home elec- 
tronics marketing division. 

The Sega and NEC "control packs" 
list for $600 apiece, while the karaoke 
control pack retails for $350. Until Dec. 
31, a software package will be bundled 
free with each purchase of a CLD -A100 
and control pack. The LaserActive - 
NEC combination includes the LD- 
ROM quiz game "Econosaurus," a 
four -in -one Turbo game CD, and an 
Image "Fantasia" laserdisc. A Laser- 

Active -Sega combo offers the Mega - 
LD action game "Pyramid Patrol," a 
four -in -one Sega game CD, a "Fanta- 
sia" laserdisc, and a "Sherlock Holmes 
Consulting Detective" Sega CD. The 
LaserActive -karaoke package includes 
a 53 -song karaoke laserdisc. 

If purchased separately, LD -ROM 
and Mega -LD titles will retail for $120 
each. Also available are the Mega -LDs 
"The Great Pyramid," an interactive 
tour of Ancient Egypt and the pyra- 
mids, and "I Will," a detective game 
and tour of London. This month and 
next, the LD -ROM games "Vajra" and 
"Manhattan Requiem," and Mega -LDs 
"Hi- Roller Battle" and "Space Be- 
serker" will bow. "3 -D Museum" 
(Mega -LD and LD -ROM) launches in 
January. 

(Continued on page 67) 

Lasers Unlimited Inc. 
Laser Discs, CD's, CD -ROM, 
CD -I, Video's, Accessories 

at Wholesale Prices 
2943 Beach Drive 
Merrick, NY 11566 

USA 
Ph /Fax 516 -378 -4942 

Family Owned and Operated! 

Your Source for 

Laserdiscs 800 877-6021 

BASSIN DISTRIBUTORS IS YOUR 
The Largest 

Laser Disc 

Selection 

Bar None! 
We can fill your 
special order needs! 

ssin 
ISTRIBUTORS 

fl,oSC HE4DQ1/4 

/P1 , ....-. í i' ï 
Music Videos 

Exercise 

Kid's Stuff 
Movies & 

Much More! 

15959 N.W. 15 Ave. 

Miami, Florida 33169 

(all for a free 

catalog, ask for Dwight 

TOLL FREE: 800- 329 -7664 FAX: 305 -620 -221 6 

BILLBOARD NOVEMBER 20, 1993 65 
www.americanradiohistory.com

www.americanradiohistory.com


 Home Video 

i VIDEO PEOPLE 

Betsy Bruce, formerly a VP at Home Box Office, is named president of Time - 
Life Video & Television, replacing Candice Carpenter, who now heads QVC's Q2 
shopping channel. 

Sergei Kuharsky, formerly of Walt Disney Home Video, is appointed to the newly 
created post of VP of Warner Home Video's Family Entertainment line. 

Blair Westlake is appointed executive VP, MCA Home Entertainment Group, 
overseeing worldwide pay TV and pay -per -view services. 

LERNER RELYEA 

David Gale joins Media Drop -In Productions in Hartford, Conn., as senior VP. 
Heidi Burton is named purchasing director. MDI supplies entertainment -based 
promotions, including video, to state lotteries. 

Diego Lerner is promoted to senior VP, Latin America and the Caribbean, for 
Buena Vista International theatrical, home video, and pay -TV. 

Craig Relyea is advanced to marketing VP at MCA/Universal Home Video. 

Dan Gurlitz is promoted to national sales director, Wood Knapp Video. 

Anita Forsman is promoted to marketing director, Academy Entertainment. 
Beth Sas is marketing manager. 

Stewart Kleiner is named legal and business affairs VP at LIVE Home Video. 
Stephanie i aong, formerly of Ronnie Gunnerson Associates, Media Home Enter- 
tainment, and Buena Vista Home Video, joins as PR director. 

Jim Davis becomes national accounts manager for Western Publishing's 
Golden entertainment unit. Todd Davis is named director, national sales 
manager. 

Calvin Roberts is appointed VP of West Coast sales for HMG Digital Technolo- 
gies Group. Duplicator HMG, now publicly held, has restructured. Now reporting 
to national sales VP Bob Diamond are John Mangini, entertainment sales direc- 
tor; Paul Mozian, special market sales director; and Mel Mager. 

Michael Gertz is named Midwest regional sales manager, Orion Home Video. 

PENTHOUSE 
LOVING COUPLES 

PENTHOUSE 4 
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Folta LETTERS, VOL I: Dear Penthouse ... two words char are 

guaranteed to set you off on a wild ride of sensual experiences. 
Direct from the pages of Penthouse magazine come six erotic 
tales of men and women whose lives take unexpected and 
passionate turns. Cat. #60317-3 

THE ART OF DESIRE From the award -winning director Andrew 
Blake comes the story of an alluring museum curator who's 
searching for the ultimate erotic thrill. C1t. #50379 -3 

PRICED TO SELL 

AT$29.95 
FOR THE HOT 

COUPLES MARKET! 
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* * * No. 1 * * * 
ALADDIN Walt Disney Home Video 1662 Animated 1992 G 24.99 

2 2 12 
HOMEWARD BOUND: THE Walt Disney Home Video 1801 

Michael J. Fox 

INCREDIBLE JOURNEY Don Ameche 
1993 G 2299 

3 4 12 PLAYBOY: WET & WILD V 
Playboy Home Video 

Various Artists 
Uni Dist. Corp. PBV0740 

1993 NR 19.98 

4 NEW 00. DENNIS THE MENACE Warner Bros. Inc. Mason Gamble 
Warner Home Video 17000 Walter Matthau 

1993 PG 24.96 

5 7 4 UNDER SIEGE Warner Bros. Inc. 
Warner Home Video 12569 Steven Seaga! 1992 R 19.98 

6 3 15 HOME ALONE 2 FoxVideo 1989 Macaulay Culkin 
Joe Pesci 

1992 PG 24.98 

Ì 6 178 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 24.99 

8 8 8 THE LAST OF THE MOHICANS FoxVideo 1986 
Daniel Day -Lewis 
Madeleine Stowe 

1992 R 24.98 

9 9 6 ONCE UPON A FOREST FoxVideo 8501 Animated 1993 G 24.98 

10 5 9 REN & STIMPY: THE CLASSICS 
Nickelodeon 

Animated 
Sony Wonder LV49200 1993 NR 14.98 

11 10 54 BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

12 11 7 PRINCE: THE HITS COLLECTION Warner Reprise Video 3 -38371 Prince 1993 NR 19.98 

13 NEW III. TOM AND JERRY -THE MOVIE Family Home Entertainment 27416 Animated 1993 G 24.98 

14 17 3 
PENTHOUSE: THE GIRLS OF Penthouse Video 

Various Artists PENTHOUSE -VOL. 2 A *Vision Entertainment 50426 -3 
1993 NR 19.95 

15 13 25 PLAYBOY PLAYMATE OF THE YEAR Playboy Home Video 
1993 Uni Dist. Corp. PBV0734 

Anna Nicole Smith 1993 NR 19.95 

16 22 4 LETHAL WEAPON 3 Warner Bros. Inc. Mel Gibson 
Warner Home Video 12475 Danny Glover 

1992 R 19.98 

17 21 12 
PLAYBOY'S EROTIC WEEKEND Playboy Home Video 

Various Artists 
GETAWAYS Uni Dist. Corp. PBV0741 

1993 NR 29.95 

18 14 10 GIFT Warner Reprise Video 3 -38185 Jane's Addiction 1993 NR 19.98 

19 12 9 REN & STIMPY: THE STINKIEST Nickelodeon 
Animated 

STORIES Sony Wonder LV49202 1993 NR 14.98 

20 15 12 PLAYBOY'S SECRET CONFESSIONS Playboy Home Video 
Various Artists 

Uni Dist. Corp. PBV0745 1993 NR 19.95 

21 16 9 
REN & STIMPY: THE STUPIDEST Nickelodeon 

Animated 
STORIES Sony Wonder LV49201 

1993 NR 14.98 

22 20 4 DEF LEPPARD: VISUALIZE PolyGram Video 4400865073 Def Leppard 1993 NR 19.95 

23 31 3 PASSENGER 57 Warner Bros. Inc. 
Warner Home Video 12420 

Wesley Snipes 1992 R 19.98 

24 19 2 HAPPILY EVER AFTER Worldvision Home Video 8045 Animated 1993 G 24.95 

25 18 34 
PLAYBOY CELEBRITY CENTERFOLD: Playboy Home Video 

Jessica Hahn 
JESSICA HAHN Uni Dist. Corp. PBV0729 1993 NR 19.95 

26 26 2 
PENTHOUSE: PET OF THE YEAR Penthouse Video 

Various Artists 
PLAYOFF 1993 A *Vision Entertainment 50425 -3 

1993 NR 19.95 

21 33 9 PENTHOUSE: PET OF THE YEAR Penthouse Video 
Julie Strain WINNERS A *Vision Entertainment 50423 1993 NR 24.95 

28 25 25 
STAR TREK VI: THE UNDISCOVERED Paramount Pictures William Shatner 
COUNTRY Paramount Home Video 32301 Leonard Nimoy 

1991 PG 14.95 

29 27 4 ALI BABA AND THE FORTY THEIVES Universal City Studios Jon Hall 
MCA/Universal Home Video 80641 Turhan Bey 

1943 NR 14.98 

30 24 2 
REN & STIMPY: HAVE YOURSELF A Nickelodeon 

Animated STINKY LITTLE CHRISTMAS Sony Wonder LV49209 1993 NR 14.98 

31 RE -ENTRY 
ABBOTT & COSTELLO MEET THE Universal City Studios Bud Abbott 
MUMMY MCA/Universal Home Video 80829 Lou Costello 

1955 NR 14.98 

32 28 32 COUNTRY LINE DANCING Quality Video, Inc. 60053 Diane Homer 1992 NR 9.99 

33 RE -ENTRY 
PENTHOUSE: THE ALL -PET Penthouse Video 

Various Artists WORKOUT A *Vision Entertainment 50370 -3 
1993 NR 19.98 

34 37 5 
DAYTIME'S GREATEST WEDDINGS: 

ABC Video 42103 Jackie Zeman 
GENERAL HOSPITAL Brad Maule 

1993 NR 14.98 

35 32 16 
TEENAGE MUTANT NINJA TURTLES New Line Home Video Paige Turco 
III Columbia TriStar Home Video 52433 Elias Koteas 

1992 PG 24.95 

36 40 5 MORE COUNTRY LINE DANCING Quality Video, Inc. 60063 Diane Homer 1992 NR 9.99 

37 38 2 REBA MCENTIRE: GREATEST HITS MCA Music Video 10932 Reba McEntire 1993 NR 19.98 

38 30 2 THE ARABIAN NIGHTS Universal City Studios Jon Hall 
MCA/Universal Home Video 81576 Maria Montez 

1942 NR 14.98 

39 NEw p., SUSAN POWTER: LEAN, STRONG & 
A *Vision Entertainment 50466 -3 Susan Powter 1993 NR 19.95 

40 29 27 
DISNEY'S SING ALONG SONGS: 
FRIEND LIKE ME 

Walt Disney Home Video 1845 Animated 1993 NR 12.99 

RIAA gold cert, for sales of 50,000 units or $1 million in sales at suggested retail. RIAA platinum cert. for sales of 100,000 units or $2 million in sales at 
sugges ed retail. ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1993, Billboard /BPI Communications. 
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Home Video 

Sony Ventures Into The Video Game Biz 
With A New Integrated Hardware /Software System 

BY STEVE McCLURE 

TOKYO-Sony has entered the video 
game fray by establishing Sony Com- 
puter Entertainment Inc., a 50-50 ven- 
ture between Sony Corp. and Sony Mu- 
sic Entertainment (Japan) (Billboard, 
Nov. 6). 

The new company, which will be set 
up officially Nov. 16, will develop and 
market hardware and software for a 
new home -use, 32 -bit video game sys- 
tem featuring ultra- high -speed 3D 
graphics and using CD -ROM software. 

SCE hopes to market the new sys- 
tem in Japan by the end of 1994 and 
overseas in 1995. 

"Sony Corporation and SMEJ firmly 
believe that an integrated hardware 
and software approach is essential to 
success in the video game business," 
says a statement issued by the two 
companies. 

"The new game- system hardware 
will draw on Sony's many years of ex- 
perience in digital signal processing, 
semiconductor, and computer technolo- 
gies," the statement continues. "Soft- 
ware development and licensing for the 
new system will benefit from the know- 
how and experience of SMEJ " 

Named as president of SCE is 
SMEJ chairman Toshio Ozawa. Serv- 
ing as deputy presidents/representa- 
tive directors will be Shigeo Maruyama 
and Teruhisa Tokunaka. The company 
is capitalized at 480 million yen ($4.44 
million). 

The move follows rival Matsushita's 
October launch of its 3D0 Multiplayer 
home video game machine and puts 
Sony in direct competition with leading 
video game firms Sega and Nintendo, 
which are planning to release 64 -bit 
video game systems by the time SCE's 
machine hits the market. 

One industry source, noting Sega 

and Nintendo's decision to go directly 
from 16 -bit machines to 64 -bit units, 
says, "Unless Sony can bring out some- 
thing in the next six months with 10 

software titles with 32 bits, the technol- 
ogy's going to be wasted." 

But, adds the source, "They don't 
have a lot of software to begin with. 
They would have to go to third -party 
companies. I fmd it hard to imagine 
they could set up a company which pro- 
duces software at the rate that [it] 
would need to do to make it feasible." 

Marketing game software in Japan 
also presents problems. Nintendo, for 
example, allegedly puts pressure on 
dealers to handle its software exclu- 
sively. 

That system, however, may be 
breaking down as the power of inde- 
pendent software makers increases, 
says Chuck Goto, electronics industry 

analyst at securities firm S.G. Warburg 
(Japan). He thinks Sony may have 
made the right decision in setting up 
SCE. 

"Given Sony's resources, I don't 
think it's a bad idea to take a crack at 
that market," says Goto. 

Another analyst, Alexander Wilber- 
force of Smith New Court, points to 
SMEJ's ',we cash reserves as another 
positive factor. 

Says Goto, "One thing you have to 
expect is that someone is going to 
come through with a new technology. 
Nintendo -type graphics are not going 
to be adequate. Whether 3D0 is go- 
ing to do it, or Sony, or Pioneer, I 
don't know. Whoever controls that 
technology in the next generation 
may not be another Nintendo, but 
they will definitely have command 
over that business." 

SHELF TALK 
(Continued from page 64) 

chain is itching to compete directly 
against any and all corners. 'We're 
looking at secondary markets through- 
out the U.S., based on our initial expe- 
rience in the Midwest," he adds. 

Stores won't be entirely startups. 
Video City "is currently negotiating a 
handful of acquisitions," Kelly says, 
and hopes to have 100 stores by the end 
of 1994. Franchising isn't in the picture 
"at this time." 

The study, which focused on popula- 
tions ranging from 20,000 to 400,000, 
indicated that there was plenty of room 
for store growth. Revenue potential is 
attractive. Kelly maintains that there 
are numerous stores in the hinterlands 
with sales of $500,000 -$1 million a year. 
Because there is "much less entertain- 
ment" in many areas- movies, live the- 

ater, concerts, pro sports -small-town 
VCR owners rent an average of three 
cassettes a week, about double the 
usual, he says. 

Equally important, Kelly says, "your 
cost of business is significantly lower, 
there's much less competition, and it's 
much less sophisticated." In fact, Kelly 
says it's as if Video City has entered an 
early '80s time warp when he compares 
merchandising strategies. 

It's a far cry from California, where 
Blockbuster, Music Plus, and Where- 
house are thickly clustered. Video 
City's strength, says Kelly, is a man- 
agement team recruited from big play- 
ers. 

Assistance in preparing this column 
Lias provided by Seth Goldstein. 

LASER SCANS 
(Continued from page 65) 

SONIC -ROM: A new CD -ROM game 
that will play on both LaserActive and 
Sega CD players is "Sonic CD" 
($54.99), starring Sega's billion -dollar 
hedgehog. The disc debuts Nov. 23 and 
includes 60 levels of adventure, a mini - 
cartoon opening, and a stereo sound- 
track composed by Spencer Nilsen. 
Musical guests include the vocal trio 
Pastiche, Mr. Big's Eric Martin, key - 
boardist David Young, and guitarist 
Erik Frykman. 

Sega shipped 350,000 of its Sega CD 
players in September, according to a 
company spokesperson, and predicts 
an installed base of 1 million Sega CD 
units by year's end. Sega claims that 
worldwide stand -alone software sales 
for Sonic the Hedgehog games have 
now reached $1 billion. 

VOYAGER recently released the 
original "Lord Of The Flies" (1963, 
wide, extras, $49.95), Peter Brook's 
powerful and unsettling adaptation of 
the William Golding novel about a 
group of English schoolboys cast away 
on a tropical island. Golding reads ex- 
cerpts from the book on analog track 
one, while director Brook and other 
crew members offer a running com- 
mentary about the film on analog track 

two. The supplementary section in- 
cludes outtakes, home movies, a pro- 
duction scrapbook, trailers, and more. 

Another outstanding new Voyager 
release is "The Makioka Sisters" (1983, 
wide, $69.95), a beautifully etched 
study of four daughters of an Osaka ty- 
coon, family struggles, and the clash of 
old and new cultures. 

Lumivision just bowed `The Green 
Man" (side 3 CAV, $49.95), a marvelous 
contemporary ghost story with a wry 
performance by Albert Finney. Also 
out is "Robot Carnival" ($39.95), a su- 
perb collection of Japanese animation. 

MULTIMEDIA NEWS: Interplay 
has acquired exclusive rights for Mac- 
intosh and PC formats to three titles 
from Philips Media Electronic Pub- 
lishing that originally were produced 
for the CD -I format. In the first quar- 
ter of '94, Irvine, Calif-based Interplay 
will distribute CD -ROM editions of the 
interactive movie "Voyeur," plus the 
games "Caesars World Of Gambling" 
and "Zombie Dinos From The Planet 
Zeltoid." 

Time Warner Interactive Group 
has just bowed an MPC version of 
Pepe Moreno's "Hell Cab" ($99.99), 
and a dual- format edition of "Word Ta- 
les" ($59.99) that plays on both Mac 

and MPC systems. 
Microsoft has updated " Encarta," 

first published in 1992. "Encarta: 1994 
Edition" (MPC) will be available at the 
special price of $99 until Dec. 31. After 
that, it will list for $395. The new ver- 
sion includes the text of all 29 volumes 
of the Funk & Wagnall's Encyclopedia, 
plus 1,000 additional articles, nearly 
8,000 photos, 800 maps, 100 animations 
and video clips, and 3,500 audio clips, 
plus the text of Webster's Electronic 
Dictionary and Webster's College The- 
saurus. This impressive CD -ROM is an 
outstanding reference tool and a vivid 
demonstration of the power of multi- 
media. 

Also new is "Cinemania '94" (MPC, 
$79.95), which radically updates the 
original 1992 release and includes text 
from film and video books by Leonard 
Makin, Roger Ebert, Pauline Kael, and 
Ephraim Katz, plus full- motion clips 
from 20 movies and audio clips from 
100 films. 

FAREWELL, FELLINI: We dedi- 
cate this column to the late Italian film 
director Federico Fellini (1920 -93), 
who made the cinema a much more 
imaginative experience and inspired a 
love of film in so many people around 
the world. 
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* * No.1 * * 
COMEDY VIDEO CLASSICS Ray Stevens 
Curb Video 177703 

LF 16.98 

2 2 5 OUR FIRST VIDEO Mary Kate & 

Zoom Express BMG Kid. 30039 -3 Ashley Olsen 
SF 12.98 

3 5 2 
LIVIN', LOVIN', & ROCKIN' THAT JUKEBOX 
Arista Records Inc. 6 West Home Video 15725-3 

Alan Jackson LF 1438 

4 3 4 
GREATEST HITS Reba McEntire 
MCA Music Video 10932 

LF 1938 

5 4 5 VISUALIZE Del Leppard 
PolyGram Video 4400865073 

LF 19.95 

6 6 39 
I STILL BELIEVE IN YOU Vince Gill 
MCA Music Video 10679 

SF 938 

7 7 73 
THIS IS GARTH BROOKS 8 Garth Brooks 
Liberty Home Video 40038 

LF 24.98 

8 NEW, ROAD KILL Skid Row 
AVision Entertainment 50436 

LF 19.98 

9 10 15 
KONFIDENTIAL Kiss 
PolyGram Video 4400876033 

LF 1395 

to 9 3 CALL OF THE WILD Aaron Tippin 
BMG Video 66311 -3 

SF 9.98 

II 8 8 
THE HITS COLLECTION prince 
Warner Reprise Video 3 -38371 

LF 1398 

12 12 4 
NAOMI & WYNONNA -THE FAREWELL TOUR 

The Judds 
MPI Home Video MP6350 

LF 19.98 

13 11 51 
LIVE 14 Billy Ray Cyrus 
PolyGram Video 440085955 -3 

LF 19.95 

14 13 62 
REBA IN CONCERT Reba McEntire 
MCA Music Video 10380 

LF 14.98 

15 17 3 
THE VIDEO COLLECTION Billy Ray Cyrus 
PolyGram Video 4400877893 

SF 1435 

16 19 32 
THE PREMIERE COLLECTION ENCORE Andrew Lloyd Webber 
PolyGram Video 4400861533 

LF 1935 

LIVE & LOUD Ozzy Osboume 
Epic Music Video 29V -49151 

LF 2398 

18 18 2 
NEIL DIAMOND: CHRISTMAS SPECIAL Neil Diamond 
Columbia Music Video 19V -49171 

LF 1198 

19 15 53 
BEYOND THE MIND'S EYE A2 Jan Hammer 
Miramar Images Inc. BMG Video 7233380018 -3 

LF 1398 

20 14 41 
FOR MY BROKEN HEART £2 Reba McEntire 
MCA Music Video 10528 

SF 9.98 

21 16 5 
ALMOST GOODBYE Mark Chesnutt 
MCA Music Video 10850 

SF 938 

22 27 12 
NUMB U2 
Island Video PolyGram Video 44008816331 

SF 735 

23 20 2 
THE SONG REMEMBERS WHEN Trisha Yea wood 
MCA Music Video 10844 

LF 19.98 

24 28 49 
THIS IS MICHAEL BOLTON 
Columbia Music Video 19V -49159 

Michael Bolton LF 19.98 

25 25 11 
LIFE PROMISE PRIDE LOVE 

Sade 
Epic Music Video 19549172 

LF 19.98 

26 23 95 
GARTH BROOKS k4 

Garth Brooks 
Capitol Video 40023 

LF 14A5 

27 30 63 
UNPLUGGED Eric Clapton 
Warner Reprise Video 3 -38311 

LF 19.98 

28 28 26 20 
ABBA GOLD: GREATEST HITS 
PolyGram Video 4400855493 

Abba LF 19.95 

29 29 86 
MOONWALKER A8 Michael Jackson 
Ultimate Production Columbia Music Video 49009 

LF 2438 

30 39 51 
A YEAR AND A HALF IN THE LIFE OF Metallica 
METALLICA Elektra Entertainment 40148 

LF 34.98 

31 RE -ENTRY 
CONWAY TWITTY # 1 HITS 
Simitar Ent. Inc. 2467 

Conway Twitty LF 9.95 

32 33 33 
LIVE AT RED ROCKS The Moody Blues 
PolyGram Diversified Ent. PolyGram Video 4400867613 

LF 19.95 

33 RE -ENTRY 
THE 30TH ANNIVERSARY CONCERT Bob Dylan 
CELEBRATION Columbia Music Video 39V49165 

LF 39.98 

34 NEW, SACRED FIRE: LIVE IN MEXICO Santana 
PolyGram Video 4400882573 

LF 24.95 

35 NEW, CHRISTMAS WITH LUCIANO PAVAROTTI Luciano Pavarotti 
Video Treasures SV9084 

LF 9.99 

36 31 53 
LIVE AC /DC 
A'Vision Entertainment 50346 -3 

LF 19.98 

37 RE -ENTRY 
A CELEBRATION Travis Tritt 
Warner Repise Video 3 -38347 

LF 16.98 

38 36 155 
CARRERAS - DOMINGO - PAVAROTTI IN Carreras - Domingo - 

CONCERT 18 PoyGram video o712233 Pavarotti 
LF 29.95 

39 
34 67 

LIVE AT THE EL MOCAMBO Stevie Ray Vaughan 
Epic Music Video I9V -49111 

LF 19.98 

40 24 29 
GREATEST HITS LIVE V Neil Diamond 
Columbia Music Video I9V-49014 

C 19.98 

O RIM gold cart. for sales of 25,000 units for video singles; RIM gold cert. for sales of 50.000 units for SF or 
LF videos; A RIM platinum Bert. for sales of 50,000 units for video singles; RIM patinum cart. for sales of 
100,000 units for SF or LF videos; 0 RIM gold cert. for 25.000 units for SF or LF videos certified prior to April 1, 

1991; RIM platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long -form. 

SF Short-form. VS Video single. © 1993, Billboard /BPI Communications. 
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i Previews 
EDITED BY CATHERINE APPLEFELD 

MUSIC 

Trisha Yearwood, "The 
Song Remembers When," 
MCA Music Video, 60 
minutes, $19.95. 

She's come a long way from 
her formative years in 
smalltown U.S.A., and 
Trisha Yearwood pays 
tribute to her now -realized 
childhood dreams in this 14- 
clip compilation. The video 
follows Yearwood's rising 
star from her eponymous 
debut to her new album, 
"The Song Remembers 
When." Directed by Steve 
Purcell, the video also 
captures the hits from the 
still- strong "Hearts In 
Armor" set and shows off 
Yearwood's own storytelling 
finesse. A sure -fire seller for 
the multimedia star's 
continually growing fan 
base. 

The Velvet Underground, 
"Velvet Redux: Live 
MCMXCIII," Warner 
Reprise Video, 90 minutes, 
$29.98. 

Longform video component 
of Warner's five- tiered 
Velvet Underground rollout 
is a delight. Billed as the 
first -ever group- approved 
recording, the concert was 
filmed last year in Paris 
during the temporarily 
reunited band's European 
tour. The times certainly 
have changed since the 
foursome of Lou Reed, John 
Cale, Maureen Tucker, and 
Sterling Morrison made 
music history more than a 
quarter of a century ago, but 
the legendary band is in 
remarkably fine form and 
remains true to the good old 
days. Among a flood of 
Underground originals, 
"Femme Fatale," "Heroin," 
and "Sweet Jane" are 
standouts. Video also 
features new song "Coyote." 

CHILDREN'S 

"The Creation," "Joseph 
And His Brothers," Rabbit 
Ears /BMG Kidz, 
approximately 30 minutes 
each, $12.98 each. 

New additions to the 
"Greatest Stories" series of 
age -old biblical tales are a 
mixed lot. "The Creation," 
as recited by pop and 
contemporary Christian 
powerhouse Amy Grant, 
doesn't pack the punch a 
story of its stature should 

deliver. Accompanied by 
ethereal, mood- setting 
music from Bela Fleck & the 
Flecktones, Grant's 
narration is a bit overblown 
for the young audience for 
which it is intended. On the 
other hand, the delightful 
"Joseph And His Brothers" 
is as colorful and enchanting 
as the protagonist's coat. 
Ruben Blades proves a 
fabulous storyteller, 
providing just enough 
drama to build interest 
without getting carried 
away. Strunz & Farah 
provide accompanying 
music. 

"The Wee Sing Train," 
Price Stern Sloan (310-477- 
6100), 60 minutes, $19.95. 
Eighth title in book 
publisher Price Stern 
Sloan's rapidly growing Wee 
Sing video library is a fun, 
lively, live- action adventure. 

Tusky the elephant leads 
two youngsters on an 
adventure that winds along 
the tracks of the Wee Sing 
Train and turns up such 
colorful characters as Cubby 
the Caboose and the Old 
Gray Mare. As with the 
other videos in the series, 
the focus here is on learning 
through song. As such, the 
video features a whopping 
20 new and favorite old 
tunes. And although many of 
the kids in the 2- to 8 -year- 
old target group will be too 
young to read it, each tape 
comes with a complete 
songbook that parents can 
share with their kids. 

"X -Men: Slave Island," 
"X -Men: Unstoppable 
Juggernaut," PolyGram 
Video, approximately 25 
minutes each, $9.95 each. 

The animated adventures of 
team X -Men keep rolling via 
PolyGram Video. "Slave 
Island" finds the do- gooders 
being held hostage on the 
strange island of Genosha, 
where Mutants are using 
slave labor to build a dam 
that will give them enough 
energy to seize power. After 
the claustrophobic Storm is 
thrown into solitary 
confinement, it's up to 
Gambit to trick the enemy 
into trusting him. 
"Unstoppable Juggernaut" 
is a lesson in embracing 
foreign cultures and, more 
specifically, the end of the 

Cold War. When a Slavic 
stranger is accused of 
wrongdoing, it's up to the X- 
Men to set the record 
straight and bring justice to 
the real troublemaker. 
"Capitve Heart" and "Cold 
Vengeance" episodes hit 
retail last month. 

HEALTH /FITNESS 

"Kari Anderson: Fitness 
Formula Step Aerobic And 
Abdominal Workout," 
A *Vision Entertainment 
(212- 275 -2900), 65 minutes, 
$19.95. 

Can a lesser -known 
aerobicizer break into a 
market packed with big - 
name, overexposed fitness 
heavyweights? The amicable 
Anderson, who has been 
recognized by a number of 
fitness magazines and 
associations, has a darn 
good chance with her latest 
A *Vision release. Three - 
part video features an 
intense step class, complete 
abdominal workout, and 
one -on -one motivational pep 
talk about getting and, more 
importantly, staying in 
shape. Although her past 
videos have been aimed at 
intermediate- to advanced - 
level students, Anderson is 
targeting a much broader 
audience with this workout, 
which is adaptable for all 
fitness levels. 

INSTRUCTIONAL 

"Bad Golf Made Easier," 
Capital Cities /ABC Video 
Publishing, 60 minutes, 
$19.95. 

Funny man Leslie Nielsen 
wages his own golf war in 
this unique how -to tape that 
focuses not on instructing 
putters on ways to improve 
their game, but rather how 
to feel good while playing 
bad golf. Reprising the tone 
of "Naked Gun" police 
detective Frank Drebin, 
Nielsen accompanies 
frustrated pal Billy onto the 
green and proceeds to teach 
him about the fine art of 
bending the rules without 
clearly breaking them. As 
part of his crash course, 
Nielsen offers some joke - 
trivia tidbits, saying the only 
reason golf got its name was 
because all the other four- 

Video Previews is a weekly look at new titles at sell- through prices. 
Send review copies to Catherine Applefeld, 2238 -B Cathedral Ave., 
NW, Washington, D.C. 20008. 

letter words were taken. He 
also repeatedly recites the 
bad golfer's chant: "I don't 
play golf to feel bad. I play 
bad golf, but I feel good." 
Video is well- suited for 
instructional, comedy, or 
sports sections, and it should 
benefit from the additional 
push of the upcoming third 
"Naked Gun" flick. 

"How To Teach & Learn 
The Art Of Hitting," 
Harvey Krupnick's 
Batting School (508 -877- 
9317), 68 minutes, $22.95. 

Speaking to viewers from 
his batting school in 
Framingham, Mass., 
Harvey Krupnick covers all 
the bases in this 
comprehensive, albeit dryly 
presented video geared 
toward aspiring athletes of 
all levels, as well as coaches, 
teachers, and parents. The 
students shown mostly are 
young boys, although there 
are a few appearances by 
pros who vouch for 
Krupnick's methods. His 
own WRIST training and 
hitting techniques are 
demonstrated in sequential 
order, from correct stance to 
various types of hits and 
chops. However, for those 
who just want to brush up on 
one area and are anxious to 
get out into the backyard to 
practice, video comes with a 
handy index card that 
indicates at what points 
along the way particular 
subjects are detailed. 

TRAVE L 

"A Video Travel Guide To 
Prague," Aja Bufka 
Productions (310 -391- 
1074), 38 minutes, $19.95. 

Travel guide to hidden 
treasure-turned-tourist 
town Prague is timely, if a 
little outdated in 
presentation. Sticking to the 
cut -and -dried formula of 
straight camera shots 
accompanied by unadorned 
voiceover, the video 
nevertheless packs in a 
tremendous amount of up- 
to -date information about 
the history, noteworthy 
sites, transportation, 
shopping, and weather in 
this beautiful city. 

Panoramic camera shots 
offer a taste of the sweeping 
gothic and baroque 
buildings, many of them 
untouched by World Wars I 

and II. A useful guide for 
travelers on any budget. 

Home Video 

Blockbuster To Offer Stock 
Proceeds Will Help Pay Down Debt 
NEW YORK -Blockbuster Entertain- 
ment Corp. has filed for a public offer- 
ing of 13 million shares of stock, includ- 
ing 12.7 million held by the company 
and 300,000 from vice chairman Steven 
Berrard. Based on the current share 
price of $29.25, the sale will raise 
$380.25 million. Proceeds are being 
used to pay down debt. 

The Fort Lauderdale, Fla. -based 
music and video retailer recently bor- 
rowed $600 million to invest in Viacom 
Inc., to help the latter company acquire 
Paramount Communications Inc. If 
that acquisition is successful, Block- 
buster will have a stake in the new Par- 
amount Viacom, a major entertainment 
company with a movie studio, home 
video unit, cable systems, program- 

ming entities, and publishing. Home 
shopping cable channel QVC Network 
Inc. also is bidding for Paramount. 

At the end of the third quarter, 
Blockbuster's long -term debt stood at 
$438 million, and its short -term debt 
was $57 million. 

As of Sept. 30, the company operated 
and franchised a system of 3,316 video 
stores worldwide and 235 music out- 
lets, as well as 16 megastores in a joint 
venture with Virgin Retail Group. 

On Oct. 6, Blockbuster acquired 
Super Club Retail Entertainment 
Corp. from Philips Electronics NV 
for $150 million in cash and stock. Su- 
per Club operates 270 music stores 
and 160 video outlets. 

DON JEFFREY 

PIONEER GETS LASER(ACTIVE) 
(Continued from page 63) 

Pioneer spokesman Kinro Shimizu 
says the Multimedia Creators Network 
has been set up to avoid duplication of 
efforts among software developers 
working with the new format. 

A LaserActive disc can store 108,000 
separate analog images and 60 minutes 
of FM- quality sound, plus 540 mega- 
bytes of digital information used exclu- 
sively for interactive applications. 

The format made its North Ameri- 
can debut at the end of September, 
while the European launch is sched- 
uled for early next year. 

Among the initial five software titles 
(retail price: 9,800 yen, or $93) are 
"Pyramid Patrol" from Taito Corp., an 
arcade -style game in which the 
player's spacecraft must fend off at- 
tacks from enemy craft in a 3D Mar- 
tian landscape; and "Quiz Econo- 
saurus" from Hudson Soft, which 
explores environmental problems in a 
quiz format. 

Set for release in October was "An- 
gel Mate From Planet Inc.," which is 
described as an "interactive strip - 
poker game" featuring three porno 
actresses who take on players in either 

poker or roulette. 
Other LaserActive software releases 

will include "Melon Brain," an interac- 
tive exploration of human- dolphin com- 
munication presented by neurobiolo- 
gist Dr. John Lilly. 

In terms of software development, 
Pioneer says LaserActive's advantages 
include the ability to use existing image 
resources without the need for digitiza- 
tion, meaning reduced costs. 

Pioneer says LaserActive will 
change the face of home entertain- 
ment, while at least one market ob- 
server here says the format's fate 
could determine the future of laserdisc. 

"It's a promising format," says a 
Tokyo -based technology writer. He 
adds, however, that LaserActive could 
face a serious challenge if other com- 
panies concentrating on CD -I succeed 
in developing 5 -inch compact discs with 
image and compressed -sound capacity. 

"The future of laserdise depends on 
the course that CD -I will take in the fu- 
ture," he says. "Pioneer has been 
spending too much time on R &D on la- 
serdisc, while other companies have 
been working on CD -ROM and CD -I." 

THE o06.6", REPORTERTOP 10 
W E E K L Y M O V I E G R O S S E S 

THIS 
WEEK PICTURE/(STUDIO) 

WEEKEND 
GROSS (S) 

NO. OF 
SCRNS 

PER SCRN 
AVG (5) 

WKS 
IN 

REL 

TOTAL 
GROSS 

TO DATE 
(S) 

1 Nightmare Before Christmas 7,684,284 1,671 4 26,705,704 
(Buena Vista) 4,599 

2 Flesh and Bone 4,517,066 1,200 1 4,517,066 
(Paramount) 3,764 

3 RoboCop 3 4,304,829 1,796 1 4,304,829 
(Orion) 2,397 

4 Cool Runnings 4,237,160 1,741 6 43,602,734 
(Buena Vista) 2,434 

5 The Beverly Hillbillies 4,128,037 1,830 4 30,780,303 
(20th Century Fox) 2,256 

6 Look Who's Talking Now 4,022,570 1,858 1 4,022,570 
( TriStar) 2,165 

7 Rudy 3,051,595 1,465 4 15,409,503 
(TriStar) 2,083 

8 Demolition Man 2,994,140 1,601 5 50,017,151 
(Warner Bros.) 1,870 

9 Malice 2,743,372 1,458 6 40,405,381 
(Columbia) 1,882 

10 Fatal Instinct 2,198,305 1,886 2 6,889,568 
(MGM) 1,166 
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HMG Begins Producing Compact Discs 
Retooling Costs Temporarily Hurt Profits 

BY DON JEFFREY 

NEW YORK -HMG Digital Techno- 
logies Corp., a new public company 
said to be the largest independent re- 
plicator of audio and videocassettes in 
the U.S:, has begun to manufacture 
compact discs this month. 

The company, based in Haup- 
pauge, N.Y., says its plant initially 
will have the capacity to produce CDs 
at a rate of 16 million per year. By 
next spring, capacity will double to 32 
million a year. 

HMG, which stands for Hauppauge 
Manufacturing Group, has been gear- 
ing up for this change for more than 
a year, as it tries to position itself as 
a major independent producer of opti- 
cal disc products. After production of 
audio CDs gets under way, the com- 
pany plans to manufacture other for- 
mats such as CD -ROM and CD -I. 

But the costs of this change, esti- 
mated by a spokesman at $15 million, 

have hurt the bottom line so far. In its 
first financial statement as a public 
company, HMG says net profit for the 
fiscal year ended July 26 fell 36.3%, to 
$1.17 million from $1.84 million in the 
previous year. The company says that 
selling, general, and administration 
expenses rose at a much higher rate 
than sales, which depressed profits. 
SG &A increased 31.7 %, to $5.4 mil- 
lion from $4.1 million in 1992. 

Sales were strong, however, grow- 
ing 11.1% to $45.2 million, from $40.7 
million a year earlier. A spokesman 
attributes the improved revenues to 
expanded orders from two of HMG's 
principal customers. The company's 
biggest account is the manufacturing 
of audiocassettes for PolyGram, one 
of the six major music companies. 

HMG's capacity for audiocassettes 
is 75 million units per year. For video- 
cassettes, the range of capacity is 12 
million -23 million a year, depending 
on the length of the programs. HMG 

Yamaha's Dreams Become Reality 
Virtual Acoustic Synthesizer Bows 

BY MARILYN A. GILLEN 

NEW YORK- Yamaha's MI 
dreams became virtual reality this 
month with the debut of the VL1 
Virtual Acoustic Synthesizer, a 
keyboard -based "virtual instru- 
ment" that has been under devel- 
opment at Yamaha Corp. Japan 
since 1987. 

Applying the science of physical 
modeling to sound, the VL1 em- 
ploys real -time, computer -based 
modeling for sound synthesis. In 
other words, it uses a computer 

We believe it is 
the most `musical' 

synthesizer 
ever made' 

model to mimic the natural phe- 
nomena involved in the creation of 
acoustic sounds in a real instru- 
ment -such as the vibrations, re- 
flections, and resonances -and 
does so on a real -time basis. Unlike 
conventional electronic synthesiz- 
ers, there is no sampling involved 
in this creation, nor are there any 
oscillators or preset wave forms 
used to generate the sounds. The 
"instrument" is simply created by 
the computer. 

The result, according to Yamaha 
representatives, is an instrument 
that is "responsive and 
alive " -achieving nuances and 
note -to -note transitions very simi- 
lar to those of real acoustic instru- 
ments. 

The "VL" in the name stands for 
"virtual lead," and Yamaha envi- 
sions its new synthesizer being 

used as a lead or melodic instru- 
ment, and thus has designed it as 
a duophonic device playing two 
notes at a time. 

The VL1's preprogrammed 
computer models consist of a vari- 
ety of instruments from the wood- 
wind, brass, and string families. 
The virtual instruments created 
via computer models then can be 
assigned various "controllers" to 
determine how the instrument 
plays; these include a breath con- 
troller (see graphic), foot control- 
ler, and panel sliders. Control pa- 
rameters for a woodwind include 
throat, pressure, growl, and 
tonguing. 

The final stage in the creation of 
a sound with the VL1 are the 
"modifiers," which include the har- 
monic enhancer, dynamic filter, 
frequency equalizer, and the im- 
pulse expander and resonator. 

Also included is an effects sec- 
tion containing a selection of tradi- 
tional digital effects. 

If it sounds somewhat complex 
(certainly more so than a conven- 
tional synthesizer), Yamaha 
agrees. But it is those added com- 
plexities, such as the breath con- 
troller, that allow for the expres- 
sive capabilities that make it 
lifelike, the company argues. 

"We believe that this technology 
will serve as the reference point 
from which all other sound- synthe- 
sis technologies will be judged," 
says Yamaha Corp. of America's 
president, Masahiko Arimoto. "It 
is the first new instrument to come 
along in a very long time, and we 
at Yamaha believe it is the most 
`musical' synthesizer ever made." 

The VL1 is due out in next year's 
first quarter next year; pricing has 
not yet been set. 

is a major producer of music video. 
In video, the company also is in- 

vesting in the marketing of specialty 
products. Promotional videos have 
been a big source of business, a 
spokesman says. 

HMG went public in September, 
when it combined with a shell com- 
pany in a stock -for -stock merger, a 
transaction known as a blind pooling 
of assets. Expenses associated with 
that merger also reduced profits in 
the past fiscal year. The new com- 
pany's stock, which trades on Nas- 
daq, closed at $6.75 a share at press 
time. At that price, the company's 
market value is $32 million. 

"The real purpose in going public," 
says the spokesman, "was to be able 
to move into the digital technology 
world." 

Beach Party. Doug Wimbish of Living Colour, second from right, joined the 
partner /owners of Manhattan Beach Recording in New York to celebrate the 
studio's grand opening during this year's AES convention. The party was 
preceded by a press conference heralding the installation of an Otani Concept 
I 96-input console. Pictured beside the new console, from left, are partner /owners 
Bob Christianson, Jamie Lawrence, and Danny Lawrence; Wimbish; and Gregory 
Arnold (also the company's president). 

Holbrook's Studio offers Southern Comfort 
Atlanta Producer Humanizes Digital Environment 

BY RICK CLARK 

ATLANTA -During the last few 
years, Atlanta's music scene has 
grown by leaps and bounds, adding 
more fire to the city's boomtown im- 
age. Acts such as the Black Crowes, 
Arrested Development, Drivin' N' 

Cryin', La Face, the 
Dixie Dregs, Bobby 
Brown, and TLC 
have provided much 
fuel for the city's 
growing recording 
studio industry. 

One of the re- 
gion's most visible 
corners is producer/ 
engineer Tim Hol- 
brook, whose mas- 
tery of random -ac- 
cess digital audio has 
made him an in-de- 

mand remixer and sound editor. He 
worked most recently on hit projects 
like Smashing Pumpkins' "Siamese 
Dream" (Virgin) and George Clinton's 
"Hey Man ... Smell My Finger" 
(Paisley Park). 

Holbrook's success in the digital 
workstation arena is due in part to his 
years of background as a musician. 
That extra creative instinct has ena- 
bled him to humanize the results of 
his work in the digital medium to 
great effect. 

Holbrook also has worked with Col. 
Bruce Hampton and the Aquarium 
Rescue Unit, R.E.M., Arrested Devel- 
opment, the Black Crowes, DC Talk, 
the Dixie Dregs, and Bela Fleck, 
among others. Of the projects he has 
worked on, 16 have reached the top 40 
on various Billboard charts, and seven 
of those went to the top. 

Holbrook is based at Southern Liv- 
ing At Its Finest, a studio he de- 
signed. It has become one of Atlanta's 

PRO 

FILE 

more active recording studios. 

BILLBOARD: What was your in- 
volvement in the Smashing Pump- 
kins project? 
TIM HOLBROOK By the time [pro- 
ducer] Butch Vig called me, they had 
done quite a bit of recording at Tri- 
clops Sound Studios in Atlanta. He in- 
itially called me to do some digital ed- 

Part of Holbrook's success in the 
digital workstation arena is due to his 
solid background as a musician. 
Here, he enjoys a musical interlude in 
Bosstown Studio A, Atlanta. 

icing. They had recorded a lot of or- 
chestral stuff, and the symphony 
players were unable to play with the 
same kind of pocket and attitude you 
find in a rock'n'roll band. It was a lit- 
tle bit too lazy. I went in and reposi- 
tioned their notes, as well as digitally 
rearranged some of the bass and gui- 
tar parts, which may have had a great 
attitude and feel, but sometimes 
lacked the kind of focus that Butch 
felt served the songs best. In these 
situations, I work to maintain the feel 
and integrity of the artist's expres- 
sion, while hopefully enhancing the 

project's chances of becoming a hit 
record. That is pretty much what 
Butch called me in for. Through all 
that, I helped develop the tonality of 
some of those instruments by altering 
things a little bit, which was pretty 
hip. They worked in the studio for 
four months solid. I guess they knew 
that the record was going to get a big 
push, so they allotted enough studio 
time to make sure that they had a hit. 

On this project, I went in every few 
days, and Butch would give me songs 
to work on while they were on to 
something else. I would often work 
separately. The great thing about this 
kind of computer setup is that since it 
is so portable, I can work in and 
around a session very easily and do 
any number of things quickly and 
unobtrusively. Throughout my work 
on the album, Butch was great to 
work with, and I believe the project 
went quite well. 
BB: What is your digital um kstation 
setup? 
TH: I use [DigiDesigns'] ProTools 
with a hot -rodded Mac II with an FX 
mother board upgrade, but I also 
complement that with a lot of real 
high -end EQs and compressors, like 
Massenburg and Neve gear, as well as 
Lexicon filters, which sonically en- 
hance things pretty drastically from 
an audiophile perspective. 
BB: You just worked on George Clin- 
ton's latest solo album, as well as 
some postproduction modification 
wok with Arrested Development. 
TH: Yeah. Those projects were a little 
different. There are so many things 
that you can do with this type of com- 
puter setup. For instance, on the Ar- 
rested Development record, the word 
"nigger" was in one of the songs, [and] 
they couldn't use [the word] because 
MTV wouldn't play it. So we had to go 

(Continued on page 70) 
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Ocean View. Elton John takes a break with some of his guest artists /producers 
during recording sessions for his upcoming MCA duets album at Ocean Way 
Recording in Hollywood. Seated in Studio B, from left, are Bonnie Rail, John, and 
Leonard Cohen. Standing, from left, are Greg Penny, Steve Lindsey, and Don Was. 

i EUROSOUNDS 

A column by Zenon Schoepe on the 
European pro audio industry. 

U.K. 

LARS BROGAARD is the first FOH 
engineer to use Out Board Electron- 
ics' moving fader automation system in 
a live context, using it on Rod 
Stewart's "Unplugged" tour. Sixty - 
four Out Board faders were installed in 
a 56- channel Midas XL3 desk. 

"This could very well be a thing of 
the future for a lot of other people," 
says Brogaard, who sets the faders up 
as preset mixes that can be recalled for 
each song during the performance. 

"I've been wondering what I'll do 
next time I go out and don't have the 
moving faders, because it removes a lot 

STUD O AC ON 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING NOV.13, 1993) 

CATEGORY HOT 100 R &B COUNTRY ALBUM ROCK MODERN ROCK 

TITLE 
Artist/ 
Producer 
(Label) 

I'D DO ANYTHING 
FOR LOVE (BUT I 

WON'T DO THAT) 
Meatloaf/ 
J. Steinman 
(MCA) 

GANGSTA LEAN 
DRS/ 
C. Jackson 
(Capitol) 

SHE USED TO 

BE MINE 
Brooks & Dunn/ 
D. Cook 
(Arista) 

STICK IT OUT 

Rush/ 
Peter Collins 
(Atlantic) 

INTO YOUR ARMS 
The Lemonheads/ 
Robb Brothers 
E. Dando 
(Atlantic) 

RECORDING 
STUDIO(S) 
Engineer(s) 

OCEANWAY 
(Los Angeles) 
Steven Rinkoff 

ROLL WIT IT 
(Fremont,CA) 
Mike Hersh 
Steve Young 

SOUNDSHOP 
(Nashville) 
Mike Bradley 

STUDIO MORIN 
HEIGHTS 
(Quebec, 
CANADA) 
Kevin 'Caveman' 
Shirley 

CHEROKEE 
(Los Angeles) 
The Robb Brothers 

RECORDING 
CONSOLE(S) 

Neve 8108 Amek Mozart Trident Vector 432 SSL 4056G 
Total Recall 

Cherokee Custom 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

Ampex AIR 124 Otani MTR -100 Sony 3348 Studer A80011 

Otani MTR -9011 

Otani MTR -90 

STUDIO 
MONITOR(S) 

Custom Oceanway Westlake 
Meyer HD -1 

Westlake Quested 412 II 

Yamaha NS10 
Custom Cherokee 

MASTER TAPE Ampex 456 3M 996 Ampex 467 Ampex 499 3M 996 

MIXDOWN 
STUDIO(S) 
Engineer(s) 

RECORD ONE 
(Los Angeles) 
David Thoener 

ROLL WIT IT 

(Fremont,CA) 
Steve Young 

THE CASTLE 
(Nashville) 
Scott Hendricks 

SOUNDS 
INTERCHANGE 
(Toronto, 
CANADA) 
Michael Letho 

CHEROKEE 
(Los Angeles) 
The Robb Brothers 

CONSOLE(S) Neve 8078 Amek Mozart SSL 4056G SSL 4056 Custom Neve 8108 

MULTITRACK/ 
2 -TRACK 
RECORDER(S) 
(Noise Reduction) 

Neve 8078 Otani MTR100 Sony 3348 Sony 3348 
Studer D820 -48 

Otani MTR90 

STUDIO 
MONITOR(S) 

Studer A80 Westlake 
Meyer HD -1 

UREI 813 
B &W 

Sota 
Yamaha NS10 

Mastering Lab 

MASTER TAPE Ampex 456 3m 996 Ampex 467 Ampex 499 3M 996 

MASTERING 
(ALBUM) 
Engineer 

STERLING 
SOUND 
Greg Calbi 

FUTURE DISC 
Tom Baker 

MASTERMIX 
Hank Williams 

GATEWAY 
Bob Ludwig 

MASTERING LAB 

Doug Sax 

PRIMARY CD 
REPLICATOR 
(ALBUM) 

Uni 
Manufacturing 

Capitol 
Manufacturing 

DMI WEA 

Manufacturing 
WEA 
Manufacuring 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

Sony 
Manufacturing 

Capitol 
Manufacturing 

Sonopress 
HTM 

Hauppauge Tape 
Manufacturing 

WEA 

Manufacturing 

© 1993, Billboard /BPI Communications, Hot 100, R &B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

of the thinking that I have to do," Bro- 
gaard adds. 

THE U.K.'S FIRST dance Dolby 
Surround project was completed at 
RIG Recording Studios in London on 
the Orb's forthcoming collaboration al- 
bum with guitarist Robert Fripp. 

"Surround Sound is an area in which 
there's a lot of growing interest," says 
BJG owner Paul Brewster. `Tile Orb 
were especially excited about trying it, 
because it reflects the way they play in 
their live shows." 

ERASURE IS CURRENTLY in 
Dave Stewart's The Church studios in 
London recording an album, with Phil 
Legg engineering and Martin Ware 
producing. The session is mixed digital 
with a 34 -track DASH and two Alesis 
ADATs locked together. 

EIGHT TANNOY CPA5s and one 
CPA5 sub bass have been installed in 
the Ballroom of the Wentworth Golf 
Club in Virginia Water, Surrey. 

JOHN HENRY AUDIO LTD. has 
bought a 28 -box EAW Forsythe Series 
virtual array touring and concert sys- 
tem, in a deal worth 144,000 pounds. 
The system uses eight SB850 sub - 
woofers, two MX800i CCEP signal 
processing units, and is the first to use 
20 of the upgraded KF850E high-ouput 
enclosures. 

FINLAND 

GENELEC SPEAKERS have been 
bought by Hungarian Radio (two 
pairs of 1034As, four pairs of 1031As), 
Radio Slovenia (1035As and 1034As), 
Channel 4 in the U.K. (1022Bs), RAI 
in Italy, VTM in Belgium (32 1019As 
and six 1031As), and Austrian broad- 
caster ORF, which has ordered 140 
S30s for the upgrade of its control 
rooms in Vienna. 

CZECH REPUBLIC 

EUROPE DEVELOPMENT in Pa- 
ris chose Ranson Audio's Cartouche 
digital audio storage system for Fred - 
vence 1, the national radio service for 
the Czech Republic in Prague. Three 
on -air studios were equipped with Car- 
touche cart replacement systems using 
the Cartkey DJ console, and all studios 
are connected for instant multiple ac- 
cess to one central audio store. The 
system also has a Ranson Masterlog 
live assist automation system for unat- 
tended operation, with daily programs 
scheduled and managed by Ranson 
Masterplay music scheduling software 
interfaced to Fredvence l's commercial 
traffic software. 

A 
HOLLAND 

AMPCO PRO RENT supplied the 
sound system for the Proms 93 shows 
in Antwerpen. The main PA consisted 
of 132 Martin Audio F2 cabs with 
MX4 crossovers, and Crest 7001 amps 
with delay towers of 24 Renkus Heinz 
C2 cabs with Crest amps and TC Elec- 
tronic delays. FOH were two Midas 
XL3s and a Ramsa 40/18 for monitors. 

SPAIN 

ARTIST MANELO TENO per- 
formed to an audience of 30,000 in a 
bull ring in Madrid recently, using a 
100 -box Apogee system with 60 Apo- 
gee amps. Speakers included tri -amped 
3X3s plus AE6 and AE4M floor moni- 
tors. 

ITALY 

THE WORLD STUDIO GROUP's 
European membership has increased 
with the addition of Condulmer Re- 
cording Studios in Venice, Mulinetti 
Studios in Genoa, PUK Studios in 
Denmark, and Red Led Studios in Ma- 
drid, Spain. 

HOLBROOK OFFERS SOUTHERN COMFORT 
(Continued from preceding page) 

in and alter that word every time it 
came up in the song. We would take a 
section of music and merge it in, to 
where it would mask that word and 
sound like something else so we could 
get by with it on MTV. That is really 
a postproduction function, since the 
tune had already been mixed at that 
point. 

The George Clinton project was 
completely different, in that they had 
done much of the mixing when they 
realized that what they wanted was 
something other than what they had on 
tape. With ProTools, I would take a 
song and do several different versions 
and merge them together, moving stuff 
around to places that didn't actually ex- 
ist before. It was kind of like a very 
huge sampling system. We finished the 
tunes six to 10 hours ahead of time. 
They were expecting this process to be 
cumbersome, but I've done this stuff 
for quite a while and it comes pretty 
naturally. It's actually as comfortable 
as working with a tape machine. 
BB: Do you use ProTools pretty exten- 
sively on projects you produce? 
TH: Yes. For instance, if I am cutting 
live band tracks and not using a click 

track, I might like the first verse off 
the first take and the rest of the song 
off the second take. I will try the edit 
in the computer before I start actually 
cutting tape. It is really easy to cut 
tape with a razor blade, if you know you 
are following a consistent tempo. If you 
are working with a drummer whose 
time might fluctuate, you can't pick a 
random spot in a song and make a ra- 
zor -blade edit, because you are going to 
feel it. So I would test those types of 
things ahead of time. When I produce 
projects, I always have the computer 
by my side, even when I am working 
with a tape machine. 

Nevertheless, I try to provide a re- 
cording environment for the artist that 
seems unaltered by all the technical 
wizardry that I have access to. I always 
strive to pretty much make the ses- 
sions feel more like a relaxed rehearsal 
and writing environment, rather than a 
precision technical tracking environ- 
ment. That is how the name Southern 
Living At Its Finest was brought into 
our studio. It started as a joke, but 
many artists and players who have cut 
here seem to agree. So far, that ap- 
proach has worked real well for us. 
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Update 
LIFELINES 

BIRTHS 

Boy, Michael Gabriel, to Chris and 
Margie Jasper, Sept. 19 in New York. 
He is a solo recording artist, formerly 
a member of the Isley Brothers and 
Isley /Jasper/Isley, and president of 
Gold City Records, a New York -based 
independent label. She is VP and gen- 
eral counsel of Gold City Records. 

Boy, Aaron Eddie, to Andre and 
Nicole Young, Sept. 10 in New York. 
He is president/CEO of World Art En- 
tertainment. She is in public relations 
at Continental Records. 

Boy, Cassidy Pascal, to Bob and Tami 
Fuller, Oct. 10 in Cleveland. He is GM 
of Record Revolution. She is a sales 
representative for PolyGram Group 
Distribution. 

Boy, Andre Vladimir, to Walter and 
Corinne Afanasieff, Oct. 18 in Marin 
Country, Calif. He is a record producer 
and songwriter for Sony Music. 

Boy, Andrew Nicholas, to Andrew and 
MaryEllen de Laive, Oct. 24 in Edi- 
son, N.J. She is senior accountant at 
EMI Music Publishing. 

Girl, Madeleine Jewel, to Chris and Su- 
san Roberts, Oct. 27 in New York. He 
is VP of international marketing for 
PolyGram Holding Inc. 

MARRIAGES 
Tim Steele to Patricia Kiel, Oct. 21 in 
Kasama, Japan. She is director of cor- 
porate communications at PolyGram 
Holding Inc. 

Vincent Longobardo to Susan Seel - 
andt, Oct. 21 in Kasama, Japan. He is 
executive producer of MTV Japan. She 
is an independent television producer. 

Tom Cookman to Delia Lopez, Nov. 
6 in Los Angeles. He is a manager of 
Latin muisc artists whose clients in- 
clude Sony Music act Los Fabulosos 
Cadillacs. 

DEATHS 
Dave Hawkins, 40, of unknown cause, 
Oct. 30 in Chicago. Known as "Disco 
Dave," Hawkins was the co -host (with 
Frankie J) of the popular Saturday 

night "Rap Down" show on WGCI Chi- 
cago. Hawkins co- hosted the show 
since its inception five years ago. He 
and Frankie J also co- hosted a hip -hop 
television show called "Kickin' It," 
which aired on the local NBC affiliate. 
Previously, Hawkins had worked as an 
assistant to WGCI air personalities 
Tom Joyner and Shannon Dell. He is 
survived by his parents, sister, and 
brother. 

Leon Theremin, 97, Nov. 3 in Moscow. 
He was the inventor of the theremin, 
considered among the first electronic 
musical instruments (see story, page 
13). 

Marc Berman, 39, from complications 

CALENDAR 

of AIDS, Nov. 6 in Los Angeles. After 
stints with TWICE magazine and 
Video Business, Berman joined Daily 
Variety in 1990 as a staff reporter cov- 
ering home video, the movie industry, 
and gay/lesbian issues in the entertain- 
ment community. In 1992, his responsi- 
bilities broadened to include writing a 
column for weekly Variety, and he free- 
lanced for numerous consumer and 
trade magazines. Berman was among 
the founders of the Video Industry 
AIDS Action Committee. In four years 
VIAAC has raised $500,000 for 30 
agencies, including AIDS Project Los 
Angeles, which elected him to its board 
of governors in October 1992. He is sur- 
vived by his companion, Brock Klein; 
his parents, Jerome and Shirley; his 

brother, Steve; and his sister, Carol. 

Adelaide Hall, 92, after a short illness, 
Nov. 7 in London. Hall was among the 
enduring jazz and blues singers of the 
century, dueting with such artists as 
Fats Waller and Duke Ellington. (See 
story, page 13.) 

Torsten Fenslau, 29, in a car accident, 
Nov. 6 in Frankfurt, Germany. Fenslau 
was the leader of Epic/550 Music act 
Culture Beat. (See Dance Trax, page 
33.) 

Send information to Lifelines, cm Bill- 
board, 1515 Broadway, 14th Floor, 
New York, N.Y. 10036 within six weeks 
of the event. 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other events. Send information. 
to Calendar, Billboard, 1515 Broad- 
way, New York, N.Y. 10036. 

NOVEMBER 
Nov. 14 -16, Fifth Annual EPM Entertain- 

ment Marketing Conference, Universal City Hil- 

ton & Towers, Los Angeles. 718 -469 -9330. 

Nov. 17, "Women At The Top: The Business 

Of Music," seminar presented by Los Angeles 

Women In Music, Ma Maison Sofitel, Los 

Angeles. 213 -243 -6440. 

Nov. 17, Women In Music Acoustic Show- 

case, The Bitter End, New York. 212 -459 -4580. 

Nov. 20. Tenth Annual T.J. Martell Founda- 

tion Tennis Party, National Tennis Center, 

Flushing, N.Y. 212 -245 -1818. 

Nov. 21, Second Annual Alternative Music 

Seminar, Sunshine City Convention Center, 

Tokyo. 011 -81 -3- 3988 -2717. 

Nov. 22, Assn. For Women In Entertainment 
Monthly Meeting, Dino De Laurentiis Building, 

Los Angeles. Michele Stroman- McGuire, 

818 -794 -2715. 

Nov. 29 -Dec. 2, Four Business Of Jazz Sem- 

inars (one per day, covering various topics), 

presented by ASCAP, ASCAP office, New York. 

Sharon Saltzman, 212- 621 -6329. 

Nov. 29 -Dec. 2. East Coast Virtual Reality 

Expo, including Virtual Reality Video Festival, 

New York Hilton Hotel, New York. 800 -632 -5537. 

Nov. 30. "Let's Make A Deal: Publishers 
Help That Dream Come True," panel presented 

by the Assn. of Independent Music Publishers, 

Lone Star Roadhouse, New York. 212-758-6157. 

Nov. 30, Sixth Annual Silver Clef Award Din- 

ner and Auction, to benefit the Nordoff- Robbins 

Music Therapy Foundation, honoring Pete Town - 

shend, Roseland, New York. Sunny Ralfini, 

212 -541 -7948. 

DECEMBER 
Dec. 8, 1993 Billboard Music Awards 

Broadcast, Fox Broadcasting. Jody Martin, 

310 -451 -7111. 

JANUARY 
Jan. 6 -9, Winter Consumer Electronics 

Show, Sahara Hotel, Hilton, Mirage, and Las Ve- 

gas Convention Center, Las Vegas. 

202 -457 -8700. 

Jan. 19 -21, Billboard Dance Music Summit, 
Pan Pacific Hotel, San Francisco. Melissa Su- 

batch, 212 -536 -5018. 

Jan. 21 -24, National Assn. of Music Mer- 
chants Convention, Anaheim Convention Center, 

Anaheim, Calif. 619 -438 -8001. 

ENTERTAINMENT COMPANIES INCREASE NET PROFITS IN SUMMER QUARTER 
(Continued from page 8) 

than last year's. And two companies 
said they had turned last year's losses 
into profits this year. (See table, this 
page.) 

The company that scored the lar- 
gest percentage increase in net profit 
was Westinghouse Electric Corp., up 
364 %, but that reflected operations 
the conglomerate has sold. Its New 
York -based Group W Broadcasting 

unit, which owns 16 radio stations, ac- 
tually reported lower operating profit 
this year due to weakness in West 
Coast markets. 

For a pure entertainment com- 
pany, the leading profit- gainer was 
Republic Pictures Corp., up 345%, 
which produces and distributes pro- 
gramming for TV, film, and home 
video. Los Angeles -based Republic 

attributes its higher profits to in- 
creased sell -through video sales and 
higher TV revenues. 

Posting the next -biggest percent- 
age gain in profit was Infinity Broad- 
casting Corp., up 304 %, the owner of 
25 radio stations. New York -based 
Infinity benefited from higher adver- 
tising revenues and from acquisitions 
undertaken after the Federal Com- 

THIRD QUARTER ENTERTAINMENT PROFITS 
Company Net Profit 1993 1992 

In Millions of Dollars (Loss in Parentheses) 
% Change 

Ackerley Communications 0.0 0.6 -100.0% 
Blockbuster Entertainment 69.7 42.6 +63.6% 
Capital Cities /ABC 78.2 62.1 +25.9% 
CBS 118.3 42.7 + 177.0% 
Clear Channel Communications 2.0 0.7 + 194.0% 
Gaylord Entertainment 7.6 11.5 -33.9% 
General Electric 1200.0 1100.0 +9.1% 
Heritage Media (1.4) (10.7) 

-84.2% Home Shopping Network 1.1 7.0 
Image Entertainment 1.1 (0.6) 

+304.0% Infinity Broadcasting 5.9 1.4 
Jacor Communications 0.8 (9.1) 

+ 100.0% Multimedia 30.2 15.1 
Musicland Stores (3.8) 0.1 
Orion Pictures (30.2) (11.4) 

+ 143.0% Recoton 2.1 0.8 
Republic Pictures 0.7 0.1 +345.0% 
Time Warner (136.0) (152.0) 

-51.1% Viacom 22.0 45.0 
Westinghouse Electric 65.0 14.0 +364.0% 
Westwood One (9.1) (7.7) 
Source: Compiled from companies' third quarter earnings reports. 

munications Commission changed the 
rules on how many stations a com- 
pany may own. 

Other radio and TV companies with 
significantly higher profits were 
Clear Channel Communications Inc., 
up 194%; CBS Inc., up 177%; and 
Multimedia Inc., up 100 %. 

Ironically, the company whose 
profit took the biggest percentage de- 
cline was a radio firm, Ackerley Com- 
munications Inc. Its net income 
plunged 100 %, but that was due to op- 
erations that Ackerley has disposed 
of. 

The company that had the biggest 
dollar profit was General Electric 
Corp. ($1.2 billion). The conglomerate 
owns the NBC television network, 
which had a "double -digit increase in 
operating profit," according to G.E. 

Booking the biggest net loss for the 
quarter was Time Warner Inc. ($136 
million). Most of that deficit was due 
to interest payments and other char- 
ges associated with the $12 billion 
merger of Time and Warner Commu- 
nications in 1989. Time Warner oper- 
ates a major recording company and 
film studio, home video and TV units, 
cable systems, and publishing con- 
cerns. 

Among retailers, the big winner in 
the quarter was Blockbuster Enter- 
tainment, the nation's biggest home 
video chain, which reported that prof- 
its soared 63.6% to $69.7 million. 

Jan. 29 -Feb. 1, 51st Annual National Reli- 

gious Broadcasters Convention, Sheraton 

Washington, Washington, D.C. 703 -330 -7000. 

GOOD WORKS 

CELEBRITY AUCTION: More 
than 35 items of memorabilia will 
be put up for bids during a celeb- 
rity auction Nov. 22 at Christie's 
East in New York to benefit chari- 
ties supported by the Music & 
Performing Arts Unit Of B'nai 
B'rith. Items carry such names as 
Elvis Presley, the Beatles, Billy 
Joel, Gloria Estefan, Les Paul, 
Chet Atkins, Neil Diamond, Pa- 
trick Ewing, Mickey Mantle, 
Laurel & Hardy, and Abbott & 
Costello. Also for sale will be a 
one -year subscription to Bill- 
board, sheet music signed by com- 
posers, show tickets, and hotel 
reservations. For info, call 
201- 767 -4533. 

UNSIGNED BANDS NIGHT: 
Twelve unsigned bands will be fea- 
tured at the "Rock N' Dream 
Showcase" sponsored by Guitar 
Center and Glam Slam nightclub 
in Los Angeles Nov. 17 from 8 p.m. 
to 1 a.m., on behalf of the T.J. Mar- 
tell Foundation For Leukemia, 
Cancer And AIDS Research. For 
more info, call Scott Weinstein at 
818 -883 -5129. 

FOR THE RECORD 
The director of creative affairs at 

Sony Music Publishing in Los 
Angeles is Jim Vellutato. His name 
was misspelled in the Nov. 13 Exec- 
utive Turntable. 

The monthly meeting of the 
board of directors of "We Care" 
Global Family Inc. will be held 
Wednesday (17) at the Hard Rock 
Cafe in Orlando, Fla. The wrong 
city was given in a Good Works 
item in the Oct. 30 issue. 
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CALL TOLL FREE 
1 -800 -223 -7524 Billboard Classified Action Mart 

Regular Classified: S4.50 per word, minimum order $90.00 
DISPLAY CLASSIFIED: 

1" - I INSERTION 5126.00 PER 
1" - 4 INSERTIONS - 116.00 PER 
1" - 12 INSERTIONS 110.00 PER 
1" - 26 INSERTIONS 103.00 PER 
1" - 52 INSERTIONS 85.00 PER 

REVERSE ADVERTISEMENT: $15.00 
POSITION WANTED: S60.00 PER COLUMN INCH 

BOX NUMBER: $15.00 

Call Jeff Serrette NY State - 212/536 -5174 Outside NY State - toll free 800/223 -7524 
Billboard Classified 1515 Broadway New York, NY 10036 

* *REAL ESTATE TO THE STARS ** 
For Real Estate information call Laura Rivchun 

1 (800) 223 -7524 - in NY (212) 536 -5173 NY OFFICE FAX # (212) 536 -5055 
800 223 -7524 - For Classified Advertising ONLY 

FAX YOUR AD 
212- 536 -5055 
Real Estate To The Stars 

$59.00 per inch 

SERVICES 

COMBINATION SPECIAL !! 

500 TAPES AND 500 CD'S 
COMIETE RETAL READY PACKAGE 

Combination Special Price ^' $2,355 

If SAS Is Not Doing Your Duplicotion 

They'll Never Know 
How Good 

You Really Sound 
Digital Din Cassette Duplication 

Hi -Fi Video Duplication 
CD's 

Call for our complete 
Information Package 

800.955.7271 
SAS INDUSTRIES 
I.CO.ro.aTa. 

COMPACT DISCS 
CASSETTES 

RECORDS 
COMPLETE ONE STOP !! 

500 CASSETTES $ 599 
500 COMPACT DISCS $1890 
1000 EACH CASS and CD $2999 

FROM YOUR 1630 ik FOUR COLOR FILM 

MAJOR LABEL QUALITY 
PHONE: (800) 423-2936 

FAX: (818) 569-3718 
BURBANK, CALIFORNIA 

1/2 THE PRICE 
IN 1/2 THE TIME 

1,000 CDs (from 1630) $1,099 
1,000 CDs (from DAT) $1,399 
1,000 CDs full package (from 1630) $1,959 

EXPEDITE SERVICE AVAILABLE 

D2 ENTERTAINMENT 
(818) 288 -2123 (818) 288 -7362 FAX 

"AUDIOPHILE 

QUALITY"... 

8Q-438-64Q S 

PROFESSIONAL RECORDING 
AND DUPLICATING SUPPLIES 

CUSTOM AUDIO-VIDEO CASSETTE BLANCS 
1 MIN. - 126 MIN. 

Ampex & BASF Mastering Tape 
DATs - Reels & Boxes 
Splicing & Leader Tope 
Norelco & Poly Cassette Boxes 
Color Coccgte Labels & J -Cards 
TDK Endless Crrckxttes 
C-0 Cassette Shells 
BASF & Magnetic Media Audio Tape Pancakes 
Duplicating Equipment aX, 
On Cassette Printing +C*U- FOR 
Printed Labels & J-Cards I FREE CiaALOG 

764 Str Avenue 

105 eroaklyn, New rark 232 
In New York Tel 17181 369 -8273 ' 

24 Houx Fax. 17181 369 -8275 aman . Inc 

TOLL FREE 1 -800 -538 -2336 

RECORD PROMOTION 
EXPERIENCE! EXCELLENCE! 

25 + YEARS! 
Working All Leading National Charts. 

One Of The Foremost 
Names in Music Promotion" 

RCI Records Inc., 1- 800 -737 -9752 
4721 Trousdale Dr., Nashville, TN 37220 

615- 833 -2052 FAX 615- 833 -2101 

c,tatl I i 
1ia7.1zuiat-na R-i BB4 

CD, Cassette Video Duplication 
Full Graphics 

CALL FOR OUR BROCHURE 

1- 800 -737 -7624 

FOR COMPLETE CASSETTE 
CD, RECORD MANUFACTURING 
& PACKAGING SERVICES CALL: 

QCQ (800) 859 -8401 
2832 SPRING GROVE AVE CINCINNATI, 08 45225 

US' Most Complete 
Audio Manufacturing 

SPECIALS - 
"Wifh This Ad Only" 

500 Cassettes - 8595 
Complete with COLOR J-Card & Norelco Box! 

Everything included - Test. Typesetting 
& Layout, Full Color J -Card. 

Norelco Box & Shrink -Wrap 0.50 M,n / 

500 CasSingles - 8690 
Complete with FULL COLOR 0- Sleeve 

Everything included - Test, Typesetting 

& layout, Full Color 0- Sleeve 

& Shrink -Wrap (to 29 Min.) 

1 
500 CD's - 81,770 

FULL GRAPHICS - FAST DELIVERY! 

Everything included - 1630, Glass Master, 
B W Front & Tray Cards, Typesetting. Lay- 
out. CD Label. Jewel Case & Shrink -Wrap 

500 12" Vinyl - 8995 
Complete 1 2" Single Package 
Direct Metal Mastering, Test, Label 

Layout & Printing, Plastic Sleeve, 

Die -Cut Jacket & Shrink Wrap 

Best Wpm s 1h The Industry, 

Call For Our Complete Catalog 

[EURO ADISKKLTD. 
75 Varick Street, New York, NY 10013 
IT (212) 226 -4401 FAX (212) 966 -0456 

SERVICES 

THOUSAND CD's & 

THOUSAND CASSETTES 

tOIOR 
tYOP 

Q DgRIFYa Dc Q,1 

COMPLETE 
PACKAGE 

%:99944 

I000 CD's &R1000 CASSETTES %S99U" 

CD's FROM YOUR 1630 INCLUDING: GLASSMASTER 
I COLOR PRINTING ON CO BOOKLET TRAY CARD 

FROM YOUR FINISHED ART JEWEL BOX SHRINK WRAP 

CASSETTES FROM YOUR DAT OR TAPE INCLUDING: 
RUNNING MASTER LABEL PLATE BLACK IMPRINT 
ON CASSETTE I0001 COLOR INSERTCARDS FROM 
YOUR FINISHED ART NORELCOROX ENMNK WRAP 

RAINBO CASSETTES 
1738 BERKELEY STREET SANTA MONICA, CA 90404 

so` (310 )829.3476 !310) 829.0355 fAK, (310) 828'8765 

BLANK TAPE & ACCESSORIES 
Widest Selection Anywhere I 

Call For Fro Catalog ... 
(800) 355 - 4400 

./49032W170( ti 
70: wnnsv ROOD HORSHAM. r4 11044 

*+'1 

COMPLETE CD AND CASSETTE 
PRODUCTION 

nllI E-, l 11n1ILi= 
LIL_,1 I I IL nC. L_Lr 

212-333-5950 
MASTERING REPLICATION 

PRINTING TOTAL PACKAGING 
POSTERS GRAPHIC DESIGN STUDIO 

PERSONALIZED EXPERT SERVICE 

330 WEST 58TH ST. NEW YORK, N.Y. 10019 

"FOR THOSE WHO HEAR THE 

DIFFERENCE" 

DEMO CRITIQUE SERVICE by Industry 
Professionals. Send demo and $30 
processing fee to: COBBCOMM, P. O. 

Box 1239, Ellicott City, MD 21041 

FOR SALE 

ALBUMS - CASSETTES - CD'S 
At the Best Prices 

Major Label overstocks and de- 
letes. Send for our free 100 page 
catalog. 

Dealers Only 

Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 

St. Louis MO 63103 

FOR SALE: two blisterpack sealing 
machines, F1 /F2 blisterpacks, assorted 
shipping cartons. Priced to sell! 
Call for list. Dave McKenzie 612 -375 -9162 

FOR SALE 

OPERATING SUPPLIES 
Jewel Boxes CD Blisters Security 
Packaging Plastic & Paper Sleeves 
Folding Longbows Divider Cards 

WRAPPING 6L PACKAGING 
The Shrinkmaster Packaging System 

Retad- level shrink, rapping. Does CD's. Video. 
Cuzscucs. LP's. posters & more...$298.95 complete! 

The CD Sealer' 
STOP TAPING! STOP STAPLING! Sc,:) CD 

blisters cleanly & efficiently. $229.95 complete! 
tLu,,, b. rt cuaraNer' 

MUSIC AND MORE... 
Indic Lapels Budget & Cut-Out CD's, Tapes. LP's 

Novelties Comics Books and Magazines 

PERFORMANCE 
DISTRIBUTORS 

2 OAK Sr. NEW BRUNSWICK NJ 0B901 
Tel:908.545-3004 Fax:9011-545.6054 

Psych.delm Heavy Mt.i Punk a Blues R & 
Campus Records 

° - Wholesale Distributor of 
"Deletions /Overstocks" IMPORT o 

814 Albay Shaker Road 

Lathan NY 11110 EXPORT 
(518) 783-6698 
(518) 783 -6753 FAX a: 

For a Unique Blend of Independent and 
Major Label Closeouts and Overstocks q 

,.ulnpl MVO . u . aNnula.13 . Noue° . 

RETAIL -WHOLESALE -EXPORT 
LATEST SELECTION ON RECORDS 
TAPES AND CD'S, TURNTABLES, 

MIXERS, DJ EQUIPMENT 

12 "- $3.99 -$4.44 
LPS - TAPES - $6.99 - $7.99 

CD'S - $7.99 - $11.99 

MAIL ORDERS $50.00 MINIMUM 
CALL OR FAX 

ROCK & SOUL ELECTRONICS, INC. 

PH (212) 695 -3953 -4 
FAX (212) 564 -5358 

Buy direct and save! While other people are 
raising their prices, we are slashing ours. Ma- 
jor label CD's, cassettes and LP's as low as 50e. 
Your choice from the most extensive listings 
available. For free catalog call (609) 890 6000. 

FAX: 1609) 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 

Trenton, NI 08691 0020 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66 th ST., DEPT J 

MIAMI, FL 33166 

Phone: (305) 591 -2188 
Fax : (305) 591 -7210 

DEALERS 
ONLY 

ACCESSORIES 

PRO SING Karaoke 
Free Catalog : World's largest 

selection. All Brandsof equipment. 
CD +G. LD's. Vocal Eliminators. 

Players. Speakers.Mics 
CSP, P.O. BOX 1106 
Bridgeview. IL 60455 

1- 800 -800 -8466 

WANTED TO BUY 

We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890 -6000. 

FIXTURES 

FACTORY DIRECT 
CD JEWELBOX STORAGE 
CABINETS. In Stock Now, No 
Waiting Choice of colors, 2 sizes. 
2 drawer; 570 capacity, $234 
3 drawer, 855 Capacity,. $289 

ices IN LUDE locks Textured 
steel construction. 
CD JEWELBOX SHELF 2 -TIER. 
Gridwall, Slatwall, Pegboard 8 
facings. capacity 64 25' long, 
double tier Black, white, grey 
Adjustable dividers. "Flip -thru" 
browsing. Use for CD -ROM too. 

Architectural Merchandising Floor 
Plans at no cost or obligation. 

JEWELBOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 
Stocked in Chicago, Baltimore, 

Los Angeles and London, England 

Free 100 Page Color Catalog 
1- 800 -433 -3543 
Ask for Kirk Wiseman 

Fax: 213 -624 -9022 

NOVELTIES 

ROCK & ROLL MERCHANDISE 
The greatest variety of licensed product around! 

Same day shipping /"no- minimums" 
POSTERS, T- SHIRTS (over 700 styles), PATCHES, 

TATTOOS, JEWELRY - WE HAVE IT ALL! 
1- 800 -248 -2238 Dealers Only! 
ZMACHARS POSTERS, INC. 

7911 N.W. 72 AVE., SUITE 102 
MEDLEY, FL 33166 

(3051888 -2238 FAX:1305) 888 -1924 
Service is our # 1 Goal! 

POSITIONS WANTED 

POSITION WANTED 
Five years experience in contract 
administration, copyright, master 
leasing, royalties and accounting for 
publisher /record company looking for 
a position with a major in Nashville. 

Leave message: (615) 385 -7803 

* PART TIME * 
Currently employed with Major Artist 

Management Firm. 
Industry experience - seeking 

part time work 
(weeknights/ weekends) 

CALL: 201- 224 -6003 

AVAILABLE 
Mailing lists and Data Diskettes 
from Billboard Directories. 
Most categories available to target 
special customers and markets at 
reasonable prices. 

For complete details and 
costs: 

212 536 -5055 
or write to: 

Directories Central 
c/o Billboard 

P.O. Box 24970 
Nashville, TN 37202 
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HELP WANTED 

NATIONAL 
SALES MANAGER 

INTERNATIONALLY RENOWNED RECORD LABEL AND 
SUBSIDIARY OF MAJOR MUSIC COMPANY SEEKS TO 
APPOINT A NATIONAL SALES MANAGER RESPONSIBLE 
FOR U.S. DOMESTIC SALES. 

THE IDEAL CANDIDATE WILL POSSESS LEADERSHIP 
SKILLS AND EXTENSIVE EXPERIENCE AND 
KNOWLEDGE IN THE FOLLOWING MUSIC INDUSTRY 
AREAS: 

Possess experience and knowledge of retail, rack and 
one -stop accounts. 

Supervising and directing field representatives. 
Interfacing and maintaining working relationship with a 
major distribution system, its branches and its personnel. 
Working in conjunction with the Marketing Department. 
Developing and meeting sales goals and objectives. 

Budgets and cost controls. 

Creating, developing and supervising sales programs. 
Budgeting, supervising and controlling National Co -op 
Advertising. 

Possess effective communication skills both verbal and 
written. 

Send resume and compensation requirements to: 

Billboard Magazine 
P. O. Box 8116 
1515 Broadway 

New York, NY 10036 

ALL INQUIRIES WILL BE HELD IN STRICTEST CONFIDENCE. 

GO WEST! 
Major label seeks sales and marketing rep 

to cover the West Coast. Must be a 
self-starter with significant experience, 

established relationships, and the ability 

to handle multiple projects. 
Extensive travel required, plus frequent 

contact with label personnel, distributors, 

retailers and artists of all formats. 
Responsibilities include developing marketing, 

merchandising, advertising and promotional 
campaigns in several cities. 

Send resume and cover letter to: 
Box # 8115 

Billboard Classified 
1515 Broadway 

New York, NY 10036 

REAL ESTATE RATES 
RATE: $59 

Laura Rivchun (800) 223 -7524/(212) 536 -5173 (NYS) 

HELP WANTED 

ADMINISTRATIVE 
ASSISTANT 

MAJOR RECORD LABEL SEEKS 
ADMINISTRATIVE ASSISTANT 

FOR BUSINESS /LEGAL AFFAIRS. 
STRONG CLERICAL SKILLS REQUIRED 

(65+ WPM), ORGANIZATIONAL 
SKILLS A MUST, MUSIC INDUSTRY 

EXPERIENCE PREFERRED. 

$20,000 - 23,500 

Reply tot Box 8114 
Billboard Magazine 
1515 Broadway 
New York, NY 10036 

EDITORIAL POSITION 
AVAILABLE 

Nashville based "Data 
Coordinator ". 15 -20 hrs. per week 
for our Directory Department. 
Organized - with computer skills. 
Good communication. Background 
in Music business a must. 
Send resume to: 

Box RW -7 
Bilboard Magazine 

1515 Broadway 
New York, NY 10036 
No calls please - EOE 

'ARE YOU AN EXECUTIVE SECRETARY 
WHO IS TIRED OF DOING YOUR 

BOSSES' JOB? ALL THE WORK AND 

RESPONSIBILITY... AND NO GLORY? 

WE ARE A YOUNG RECORD LABEL ON 

THE WEST COAST LOOKING FOR 

SOMEONE TO OVERSEE AND MANAGE 
ALL DEPARTMENTS. (MARKETING, 
DISTRIBUTION, PROMOTION AND 
ARTIST DEVELOPMENT). 

SEND RESUME TO: 

KID RECORDS 
244 SOUTH 'A' ST. 

SANTA ROSA, CA. 95401 

BILLBOARD MAGAZINE 
IS LOOKING FOR AN 
ADVERTISING SALES 

PROFESSIONAL FOR ITS 
LOS ANGELES OFFICE. 

PREVIOUS SALES 
EXPERIENCE AND 

KNOWLEDGE OF THE MUSIC 
INDUSTRY IS A MUST. 

PLEASE PROVIDE COVER 
LETTER, RESUME & SALARY 

REQUIREMENTS. 
RESPOND TO: 

BILLBOARD 
Sales position 

5055 WILSHIRE BLVD. 
6th FLOOR 

LOS ANGELES, CA 90036 
No Calls Please 

EOE 

MERCHANDISE 

LICENSED BANDANNAS! 
Cypress Hill, Dr. Dre, Onyx, 

House of Pain, Ice Cube, Phillies Blunt 
Skeleton & Hip Hop Designs 

T- Shirts, Hats, Sweatpants 
32 Pg. Color Catalog 

Export Program Available 
800 -522 -7247 312- 563.0111 

Fax 312 -455 -0162 

FASHION VICTIM 
954 W. Washington, Chicago 60607 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

PROTECT YOUR RETAIL 

OUTLETS WITH LOW COST 
EASY TO USE CASSETTE & 

CD SECURITY PRODUCTS 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 

CHOOSE! 

CALL OR WRITE TODAY FOR 

SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEOUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 
CUSTOM AUDIO /VIDEO CASSETTES 

TDK VIDEO CASSETTES ' DATS AMPEX MASTER- 
ING TAPE SPLICING TAPE' EMPTY REELS 8 BOXES 
' INSERT CARDS NORELCO 8 SOFT POLY BOXES 

AUDIO /VIDEO ALBUMS CASSETTE LABELS 
' ENDLESS CASSETTES C -O's 'BASF 8 MAGNETIC 
MEDIA AUDIO CASSETTE TAPE (PANCAKES) 

' CELEBRATING OUR 25TH YEAR. 
DON'T DELAY CALL TODAY FOR OUR FREE 

CATALOG AND PRICE LIST'' 

ANDOL AUDIO PROD., INC. 
4212 14th AVENUE BROOKLYN. NY 11219 

1. 800. 221.6578 FAX (718) 853.2589 
516-212 CALL 718. 435.7322 

MON /FRI. 9/5 PM VISA /M C. 

SONY PRO 
OT I2OP 9 99 
SONY 
OT 

DT meR Tsé 
AMY 

OAT TM ess 

VISA MC 

0IA1AA 
CHARGE 

o 

PI 110 6 49 
JVC PANASONIC 

OAT T20 99 

TAPE 

WORLD 

..AS 9MrV%HOAxY 91iiRÓen 

DENON 

á;T ; 

DAT 60 5 79 
OAT 90 6 49 
OAT 120 T 

99 

R.LOT IS 99 

COMPUTERS 

MUSICWARE the 
POSitive Choice 

Complete POS and Inventory 
Control Systems for the 

Record Retailer. 
Compatible with all major databases. 

SoundScan reporting. 
Electronic Ordering. 

.cwan 
s300 Cre.dmoor Rd. 
suite 138 r Raleigh. NC 27612 
(919)833.5533 
Fax (919) 833-1900 

Weimar. Europe 
Saxony House 
Ea.thampn.tt, Chicheats 
Su..ex, England 
P018 WY 
(0243) 775419 
Fax (0243) 776327 

The Leading 
Inventory Management, Return to 

Vendor & Replenishment System 

for Packaged Home Entertainment 

o Retail Chains 

o Service Merchandisers 

o Distributors MUSIC MUSIC 

VIDEC VIDEO 

PLUS DLUS 

S+STEM 'STE!1 

Call (916) 856 -5555 

slo'áic -tolma'or ï,ste-s 

NORDIC 

RADIO STATION 
DATABASE DIRECTORY 

Easy -to -use program containing 11,500 
+ U.S. stations. Many searches + prints 
mailing labels! MAC /IBM, Visa /MC: 
$99.95 (+ quarterly updates). (1 -800- 
626 -2360 ext. 300 /BBH Software.) 

COMPUTERS 

With over 11 years experience and 3,500 
POS system installed worldwide, count on 
Bonafide for the best computerised solution 
for your music, video and book stores. 

Headquarter Control 
Ni Automatic Reordering 

Purchase Forecasting 
On -Sale & Promotions 

'I 24 Hr/365 Day Support 

Advanced 
inventory 
control systems 
for record stores. 

Fleco rdTrak 
800-942-3008 

Trak Systems 
Wallingford, CT 

203 -265 -3440 
Fax 203.269.3930 

(Canada) 604 -562 -7240 

Computers & More ... 
POS - Inventory - Management System for: 

Music Stores - Distributors - Mail Order 
Quick Point -of -Sale - Customer History 
Inventory Tracking - Bar Code Printing 

Multiple Vendor - Purchase Orders 
Single Station - Multi User and Multi Site - 

Call Now & Save! Phone: 305 -534 -0999 
FREE CONSULTATION' 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why YSL is undeni- 

ably the leader in computer systems for 

music and video retailers and wholesalers. 

We built 20+ years of music and video in- 

dustry experience into our computer systems 

to help make your business more profitable. 

YOUNG SYSTEMS LIMITED Phone (404) 449 -0338 

Fox 14041 840 -9723 

Australia: (08) 338 -2477 

6185 Buford Hwy Ste C -1CC. Norcross. Ga 30071 

REAL ESTATE 

IOIHES$O$ 
OFFICES FOR LEASE 

1-4 deluxe NEW executive offices 
plus secretarial and utility areas. 
Share floor (includes reception, 
conference room and pantry) 
with established entertainment 
firm. 57th /Broadway. 

Call Kelly (212) 765 -5038 

Baltimore, MD. MT. VERNON 

Early 19th -C. Federal Style 
townhouse in the heart of 

nationally known cultural arts 
center. Elegantly restored & 
modernized with meticulous 
attention to original detail. 
Exclusive versatile zoning. 

Separate sale or with 
connecting renovated 

6 apt. house. 
CENTURY 21 SCHWENDER & ASSOC. 

John Coleman 1- 800 -321.2191 
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Radio 
Radio Litigation Keeps Attorneys Busy 
Legal Issues Moving To Industry Forefront 

BY ERIC BOEHLERT 

NEW YORK -It's safe to say that 
when Steve Lerman was studying 
to become a lawyer at George Wash- 
ington Univ., he never thought he'd 
be defending a radio jock's right to 
have an on -air guest who plays the 
piano with his penis. But that is 
what Lerman happily finds himself 
doing today as one of the more suc- 
cessful Washington, D.C., broad- 
cast attorneys. 

The radio industry is filled with 
scores of behind -the -scenes players 
who don't speak on -air, make pro- 
gramming decisions, or purchase 
stations, yet wield considerable 
power. One such group is broadcast 
lawyers, the ones who help seal sta- 
tion deals, land new call letters, lo- 
cate financial partners, draft talent 
contracts, set contest rules -and, 
with more and more frequency, de- 
fend their client stations against in- 
decency charges leveled by the 
FCC. The lawyers may not be par- 
ticularly popular (how many times 
does a call from the station lawyer 
constitute good news for a GM ?), 
but business would be impossible 
without them. 

Not surprisingly, the fortunes of 
broadcast attorneys mirror those of 
the radio business. "The radio in- 
dustry is turning into one made of 
haves and have -nots," says Rick 
Bernthal, a partner in the communi- 
cations department of the Washing- 
ton, D.C., firm Latham & Watkins. 
"My view is that is happening to 
broadcast lawyers as well." 

When the bottom fell out of the 
radio business in the late '80s, it hit 
lawyers as well. Some of the hard- 
est hit were firms that did a lot of 
hearing work before the FCC, push- 
ing for new spectrum space on be- 
half of their clients. That sort of 
work dried up with dial saturation, 
as have some of the firms that spe- 
cialized in it, says Lerman, who is a 
partner at Leventhal, Center & Ler- 
man. 

Lerman suggests that three types 
of broadcast firms exist today: pure 
telecommunication firms (employing 
a dozen lawyers or so); communica- 
tion firms that have diversified and 
taken on other types of clients (50- 
100 lawyers); and "department 
store" firms (with several hundred 
attorneys) that support a communi- 
cations practice, among others. Ler- 
man, who helps oversee the relative 
ly small Leventhal, Center & Lerman 
firm, says the number of successful, 
pure communications firms has 
shrunk considerably during the last 
10 years. (Communications includes 
television, cellular phone, satellite, 
and other related businesses.) 

THE LEGAL STEPCHILDREN? 

Not all radio lawyers work amid 
the glass and mahogany offices that 
litter the nation's capital. A few doz- 
en attorneys around the country, 
like "Doc" Elliot Pollack in Chicago, 
handle a small circle of radio clients 
on their own, providing contracts 
for talent, fighting call letter dis- 

putes, and collecting unpaid bills 
from advertisers. Elliot says there 
are so few radio lawyers because 
the industry has always been seen 
as the entertainment stepchild in 
the legal world. 

For the firms that have healthy 
clients, however, business in these 
duopoly and merger -mania days is 
booming. On the transaction side, 
Bernthal says his firm, whose 
broadcast clients include Evergreen 
Media, Beasley Broadcast Group, 
and American Media, is doing more 
business today than during "the 
hysterical heydays of the mid- '80s." 

For Lerman, it doesn't hurt to 
have Infinity, one of the busiest 
marketplace buyers, as a client. 
While at his old firm, McKenn, Wil- 
kinson & Kittner, Lerman worked 
directly with Infinity's two original 
investors, and later helped them ob- 
tain the license at WBCN Boston, 
which was being disputed by the 
station's union. (Lerman's other cli- 
ents of note include Shamrock and 
Colfax Communications.) 

Along with station purchases, the 
FCC's new interest in regulating on- 
air content has lawyers busy as 
well. 

No one need tell that to Lerman. 
As Infinity's lawyer, he jokes, 
"We're as expert as anyone in the 
world [at indecency litigation], I'm 
ashamed to say." 

Jokes one fellow D.C. lawyer, 
"Steve's out in front of that [inde- 
cency] parade. Poor guy." 

DEFENDING THE FIRST AMENDMENT 

First Amendement cases for 
broadcast lawyers are not unusual. 
It's just that, as Bernthal notes, 
"historically, they've tended to be 
on issues a little meatier than inde- 
cency." 

Lerman's unofficial career as an 
indecency guru began in 1986, when 
the FCC cited part of Infinity jock 
Howard Stern's show as indecent. 
That contested fine has been fol- 

lowed at the commission by more 
claims of on -air wrongdoing (e.g., 
the crotch pianist). 

Today Lerman is helping shep- 
herd three separate indecency cases 
in two different courts, and has no 
idea when the industry can expect a 
clearer picture of what constitutes 
indencency. He says that thanks to 
the triangle formed by Congress, 
the FCC, and the courts, all of which 
are interested in defining indecency, 
nothing on the topic has been ac- 
complished in more than three 
years, and the answers may not 
come any time soon. 

Bernthal shares that frustration. 
When Evergreen's WLUP -AM Chi- 
cago jocks Steve Dahl and Garry 
Meier were fined by the FCC for al- 
legedly indecent bits, Bernthal, on 
behalf of Evergreen, challenged the 
constitutionality of the fines. That 
case likely will go to trial in 1994. He 
complains that the FCC's newly ex- 
panded definition of indecency "has 
caught a lot of broadcasters in a 
never -never land," trying to deter- 
mine what is and what is not accept- 
able. 

Outside the indecency realm, law- 
yers say the FCC is a fair and well - 
run-if slightly overwhelmed - 
agency. "By D.C. bureaucratic stan- 
dards, the FCC is a pretty efficient 
and effective agency," says 
Bernthal, who does express frustra- 
tion with bureaucratic paper log- 
jams. "There are a strong cadre of 
career officials who really know the 
industry, and who keep the agency 
moving even when commissions 
change ?' 

Those waiting days probably will 
only get worse, says Lerman. He 
points out that as the commission, 
as instructed by Congress, is put in 
charge of overseeing the increas- 
ingly complicated world of cable 
regulation, its new duties are dis- 
tracting career staffers and leaving 
the commission "grossly under- 
staffed." 

Quarter Century, No. 2. Celebrating its 26th anniversary, WNEW New York 
invited listeners to the Hard Rock Cafe to hear some of the station's friends 
perform. David Lee Roth, right, made the party, as did WNEW's venerable Scott 
Muni. (Photo: Chuck Pulin) 

Shark Attack. Dallas Cowboy Kenny The Shark" Gant, center, stops by KJMZ 
Dallas to hang with morning hosts Alfredas, left, and Russ Parr. 

Reno Standards Station KSRN 

Mixes Oldies, Contemporary AC 
BY CARRIE BORZILLO 

LOS ANGELES -When Bob Car- 
roll debuted KSRN Reno, Nev., 
Aug. 20, he envisioned it as an out- 
let for the favorite songs a listener 
might put on a tape for a long road 
trip across America. As a result, the 
staton's music includes a mix of 
adult standards and AC songs from 
1938 to the present, with an empha- 
sis on music from 1941 -1960. 

In addition to a mix of music 
ranging from George Gershwin to 
Kenny Rogers to Frank Sinatra to 
Michael Jackson, the programming 
includes movie scores, instrumen- 
tals, vocal standards, Dixieland, 
songs from the "Sleepless In Seat- 
tle" soundtrack, and even contem- 
porary hits such as Jackson's "Will 
You Be There" from the movie 
"Free Willy." 

"This is a sampling of the most 
popular songs in America from day 
one," says Carroll, a first -time own - 
er/GM/PD and afternoon jock. 

The station's slogan is "the music 
of America," but Carroll says the 
mix is not restricted to American 
artists. "We play Luciano Pavarotti, 
too," he says. 

Carroll decided to take the station 
on this musical route after easy lis- 
tening KNEV dropped that format 
in 1991. Another reason for the odd 
mix is to superserve the 65,000 Reno 
residents over age 55. KSRN tar- 
gets a 45 -plus audience. 

A sample afternoon hour shows 
KSRN's diversity: Les Brown, "I've 
Got My Love To Keep Me Warm "; 
Neil Diamond, "Thank The Lord 
For The Night Time "; Toni Tennille, 
"Can't Help Lovin' That Man Of 
Mine "; Johnny Mercer, "Zip- A -Dee- 
Doo-Dah"; Sally Harmon, "Un- 
chained Melody "; the Beatles, "Yes- 
terday"; Billie Holiday, "A Fine Ro- 
mance"; Roy Orbison, "I Can't Stop 
Loving You "; Glenn Miller, "In The 
Mood "; Frank Sinatra and Barbra 
Streisand, "I've Got A Crush On 

You "; Gene Autry, "Back In The 
Saddle Again "; Jimmy Dorsey, 
"Green Eyes "; Michael Crawford, 
"The Music Of the Night "; Artie 
Shaw, "Begin The Beguine"; and 
Sonny & Cher, "All I Ever Need Is 
You." 

The mix is heavy on adult stan- 
dards, along with approximately 
25% instrumental music and 5% AC 
hits, Carroll says. 

S. Virginia 3t 
Reno, NV 895,_ 

KERN 
92. i FM 

"The Music of America" 

ti 
'3229 

Another interesting aspect of the 
station is its hosts, who are all in 
their 60s and 70s. "These guys 
know the music," says Carroll. 
"They've been in it for 20 or 25 
years." 

Lou Gutenberger, 62, handles 
morning drive. Jack Slothower, 61, 
handles middays, and Lee Peer, 72, 
hosts nights. The station is off the 
air from midnight to 5 a.m. because, 
Carroll says with a laugh, KSRN's 
listeners usually are sleeping at 
that time. 

Carroll's broadcasting back- 
ground is with crosstown outlets 
KOLO and KOH, where he did traf- 
fic reports from a plane he piloted. 
He also worked as news director for 
Reno's CBS and ABC television af- 
filiates, and ran an advertising 
agency. 

Carroll says KSRN has two ad- 
vantages over his competition, adult 
standards KCBN: the fact that his 
station is live, and the fact that his 
jocks know the music better than 

(Continued on page 76) 
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Billboard® FOR WEEK ENDING NOVEMBER 20, 1993 

Not Adult Contemporary.. 
Compì ed from a natonal sample o arplay suppled by Broadcast Data Systems' Ratlo service. 58 adult contemporary stations 
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. 

Y 
_ 3 

Y 
-i 3 a 3 

Z 
3 0 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

I 1 1 17 

* * * No. 1 * * * 
THE RIVER OF DREAMS BILLY JOEL 
COLUMBIA 7 Pl5L .. weeks at No . 

2 3 3 14 
REASON 

sO1BELIEVE 
ROD STEWART 

WARNER 

3 2 2 15 
DREAMLOVER MARIAN CAREY 
COLUMBIA 77080 

® 6 23 3 
SAID I LOVED YOU...BUT I LIED MICHAEL BOLTON 
COLUMBIA 77260 

O 4 4 12 
HOPELESSLY RICK ASTLEY 
RCA 62597 

© 10 15 4 PLEASE FORGIVE ME BRYAN ADAMS 
A &M 0422 

7 5 5 25 FIELDS OF GOLD STING 
AM 0258 

® 8 9 12 
ANOTHER SAD LOVE SONG TONI BRAXTON 
LAFACE 2 -4047 / ARISTA 

O 9 7 8 FFIIELLDSBOF GRAY BRUCE HORNSBY 
RCA 6261 

10 7 6 28 I IDON1T6WANNA FIGHT TINA TURNER 

11 16 25 4 HERO MARIAN CAREY 
COLUMBIA 77224 

12 14 21 3 BOTHI SLIDES OF THE STORY PHIL COLLINS 

O12 13 17 6 
I'D DO ANYTHING FOR LOVE MEAT LOAF 
MCA 54626 

14 11 8 23 I'M FREE JON SECADA 
SBK 50434 /ERG 0 13 14 11 SIT 

DOWN YOU'RE ROCKIN' THE BOAT DON HENLEY 
ALBUM CUT MCA 

ló 23 31 3 
ALL ABOUT SOUL BILLY JOEL 
COLUMBIA 77254 

ll 17 18 8 NOTHING 'BOUT ME STING 
A &M 0350 

1$ 25 29 4 AGAIN 
4 VIRGIN 3 840 

JANET JACKSON 

19 22 24 7 
SEND ME A LOVER TAYLOR DAYNE 
ARISTA 1 -2603 

20 15 11 17 IT' S ALRIGHT CUT 
HUEY LEWIS & THE NEWS 

21 18 13 19 WILL YOU BE THERE MICHAEL JACKSON 
MJJ EPIC SOUNDTRAX 77060/EPIC 

22 20 12 19 WHEN I FALL IN LOVE CELINE DION & CLIVE GRIFFIN 
EPIC SOUNDTRAX 77021 /EPI/ 

23 27 26 5 

* * *AIRPOWER * * * 
AS LONG AS I CAN DREAM EXPOSE 
ARISTA 1-260G 

24 24 22 17 RDUNAWAY9T6RAIN SOUL ASYLUM 

25 28 28 17 
SBK ESSIE9 /ERG 

JOSHUA KADISON 

26 26 20 13 
YOU MAKE ME SMILE DAVE KOZ 
CAPITOL 44947 

21 21 10 17 
RAIN MADONNA 
MAVERICK/SIRE 18505/WARNER BROS. 

ZS 29 27 5 
DON'T FALL APART ON ME TONIGHT AARON NEVILLE 
A &M 0346 

29 31 34 21 TWO PRINCES SPIN DOCTORS 
EPIC 74804 

30 30 37 16 BREAK 
ITG2DOWN 

AGAIN TEARS FOR FEARS 
330 

31 32 33 4 THIS IS IT KENNY LOGGINS 
COLUMBIA ALBUM CUT 0 37 2 
I'M ALIVE JACKSON BROWNE 
ELEKTRA 61524 

33 34 30 20 CAN'T HELP FALLING IN LOVE UB40 
VIRGIN 12653 

34 35 36 10 TWO STEPS BEHIND DEF LEPPARD 
COLUMBIA 77116 

35 38 - 2 PDAYIINGBTH THE OF LOVE BEE GEES 

36 NEW 1 

* * *HOT SHOT DEBUT*** 
TRUE LOVE ELTON JOHN & KIKI DEE 
MCA 54762 

31 33 38 13 
BETTER THAN YOU LISA KEITH 
PERSPECTIVE 7430/A &M 

38 39 - 2 ALL THAT SHE WANTS ACE OF BASE 
ARISTA 1 -2614 

39 40 40 23 RUN TO YOU WHITNEY HOUSTON 
ARISTA 

40 36 35 14 LOVINGDARMS DARDEN SMITH 
CHAOS 771 

, 

Tracks showing an increase 'n detections over the previous week, regardless of chart movement. Airpower awarded to 

those records which attain 500 detections for the first time. Videoclip availability. © 1993, Billboard/BPI Communications. 

NOT ADULT CONTEMPORARY RECURRENTS 
1 1 

DON'T TAKE AWAY MY HEAVEN AARON NEVILLE 
A&M 0240 

2 1 2 
I SEE YOUR SMILE GLORIA ESTEFAN 
EPIC 74847 

3 2 1 3 
HAVE I TOLD YOU LATELY ROD STEWART 
WARNER BROS, 18511 

4 3 4 19 DO YOU BELIEVE IN US JON SECADA 
SBK 50408/ERG 

5 4 3 5 LOVE IS VANESSA WILLIAMS & BRIAN MCKNIGHT 
GIANT 18630 

6 5 2 3 I'LL NEVER GET OVER YOU (GETTING OVER ME) EXPOSE 
ARISTA 1 -2518 

7 8 7 10 
HERO DAVID CROSBY & PHIL COLLINS 
ATLANTIC 87360 

8 7 6 19 
JUST ANOTHER DAY JON SECADA 
SBK 07383 /ERG 

9 6 5 5 
EVEN A FOOL CAN SEE PETER CETERA 
WARNER BROS. 18561 

10 9 9 Ig WHEN SHE CRIES RESTLESS HEART 
RCA 62412 

Recurrents are itles which have appeared on the Hot Adult Contemporary chart for 26 weeks and 
have dropped below the top 20. 

Radio 

o We week . 
Jay Taylor 

KEDG Las Vegas 

KEDG LAS VEGAS PD Jay Taylor has just two 
words to explain the modern rock station's 3.5-5.612 - 
plus jump in the summer Arbitron book: music and 
imaging. 

Musically, "the Edge" is a bit more mainstream 
than others in the format. That was a change Taylor 
implemented when he came aboard last March, a 
process he calls "focusing" the station. 

"I felt that the music needed to be a little more to- 
wards the center for the mainstream," he says. "I 
tightened the list a little and increased the rotations." 

Prior to his joining the station, Taylor says KEDG 
had begun to resemble a jukebox and had lost its fo- 
cus during a period when the market had become 
much more competitive, with crosstown top 40 KLUC 
maintaining a solid presence and classic rocker KFBI 
bringing syndicated morning man Howard Stern to 
the market. "I thought it would be strategic to move 
[KEDG] more toward the mainstream alternative," 
he explains. 

The second part of the change implemented by 
Taylor was imaging, which included new sweepers 
and increased community involvement. "You have to 
image yourselves in people's minds," says Taylor, 
who tries to send the message to his audience that "as 
well as being the cutting edge of rock, we're a fun ra- 
dio station." 

The result was the station's rise to No. 5 in the mar- 
ket, and gains not only in ratings but in cume and 
time spent listening as well. In the summer book, 
KEDG was one of only two modern rock stations in 
the top 100 markets that made the top five in their 
respective markets. (The other was KROQ Los 
Angeles, which scored a 3.9.) 

One of Taylor's more surprising moves was hiring 
syndicated album rock jocks Mark Thompson and 
Brian Phelps from KLOS Los Angeles as the sta- 
tion's new morning team. Almost immediately, the 
move sparked controversy when Las Vegas' profes- 
sional indecency complainer, Al Westcott, who is best 
known for his numerous complaints to the FCC 
against Stern, named KEDG in a complaint against 
Mark and Brian (Billboard, Nov. 13). Taylor, who by 
press time had not seen the complaint, prefers not to 
discuss it on the record. 

Explaining the decision to pick up an out -of -town 
and out -of- format morning show, Taylor says, "We 
wanted a strong morning show, and I think Mark and 
Brian really fit that. We have to think of the future 
of this radio station. We wanted a morning show that 
fits the format, that is fun." 

Taylor claims the duo's status as an L.A. radio 
team actually has been an advantage, since Vegas is 
in the midst of a population boom that includes many 
newly transplanted Los Angelinos who already are 
familiar with the show. 

KEDG's deal with KLOS allows the Vegas outlet 

to pick and choose what they want of the show, so 
Taylor is still able to work in approximately five rec- 
ords an hour and insert local news and promos. But 
five songs an hour is still enough of a change from the 
previous music -intensive morning show that Taylor is 
expecting a bit of a ratings wobble in the fall book, 
as disgruntled former listeners tune out. 

In the meantime, the station is marketing the new 
morning team with a massive billboard showing and 
a television campaign. Typical station promotions in- 
clude concerts and flyaways, including a summer trip 
giveaway to London to see Depeche Mode. For the 
fall, APD /MD /night jock John Griffin will live in a 
truck until listeners fill it with food donations for the 
homeless. 

Until arriving at KEDG, Taylor's entire radio ca- 
reer was spent in top 40. He landed his first MD job 
in 1980 at KQKQ Omaha, Neb., where he worked for 
five years before joining KLUC as APD /MD. In 1990, 
he left to program then -top 40 WRBQ (Q105) Tampa, 
Fla. 

Despite his lack of experience in modern rock, Tay- 
lor says he was familiar with the music because he 
programmed a highly rated alternative show at Q105 
and because he preferred modern rock, even while he 
was working in top 40. 

His effort to take KEDG in a more mainstream di- 
rection includes mixing in a lot more "classic" modern 
rock from the early '80s than other similarly format- 
ted outlets mix in. Taylor says the music is now ap- 
proximately 55% current during the day and a bit 
higher at night. 

A recent afternoon hour begins with a double -play 
"Edgeset ": R.E.M., "Radio Free Europe "; R.E.M., 
"Photograph "; Q -Feel, "Dancing In Heaven "; the 
Breeders, "Cannonball "; the Cure, "Lullaby "; Blind 
Melon, "No Rain "; Depeche Mode, "Strangelove "; 
Cracker, "Teen Angst "; U2, "Stay (Faraway So 
Close) "; Berlin, "Sex "; Soul Asylum, "Sexual Heal- 
ing"; Sarah McLachlan, "Into The Fire "; and Spin 
Doctors, "Little Miss Can't Be Wrong." 

Because Las Vegas is what Taylor calls "a very 
rock -prevalent market," KEDG has quite a bit of 
competition, including KLUC (8.4 -8.6), classic rock 
KKLZ (4.8 -4.0), album rock KOMP (5.0 -3.5), and 
KFBI (5.0 -2.9). 

Although fellow Jacobs Media -consulted "Edge" 
client KKDJ Fresno, Calif., is set to flip out of the for- 
mat shortly, Taylor says the time has never been bet- 
ter for modern rock due, in part, to the success of Nir- 
vana, Pearl Jam, and Smashing Pumpkins, which he 
says are becoming household names. 

As for KKDJ, Taylor says "It's a big disappoint- 
ment to see a station go off. [PD] Don Parker did an 
excellent job with that station, but I think it was be- 
yond his control." PHYLLIS STARK 

ABC Sails Into Asia -Pacific Region 
NEW YORK -ABC Radio Networks 
will be expanding into China and the 
Asia -Pacific region through a joint 
venture between its ABC Radio In- 
ternational division and two partners: 
Bozell, Jacobs, Kenyon & Eckhart 
Inc., and CAL International, which 
has been distributing ABC program- 
ming in that region since 1988. 

The three companies will form a 
new entity, ABC Radio Partners In- 
ternational, which will produce and 
syndicate radio programming in that 
part of the world beginning Jan. 1, 

1994. The new company will be head- 

quartered in Hong Kong. 
ABC Radio Partners International 

will develop original programming on 
a country -by- country basis and form 
new creative alliances with broadcast 
stations and advertising agencies in 
each territory, according to an ABC 
statement. 

ABC and CAL currently produce 
and distribute two programs for the 
Chinese audience: "The American 
Music Hour" and "Pop Train." 
Among the Chinese stations already 
carrying ABC programming are 
Shanghai Radio, Shanghai Calling, 

Fujian Radio, Guangdong Radio, and 
Szechwan Radio, which reach a com- 
bined audience of nearly 150 million 
listeners. 

Bozell, Jacobs, Kenyon & Eckhardt 
is a communications holding company 
with interests in advertising, direct 
mail, and public relations, among 
other businesses. CAL is the parent 
company of a group of diversified 
Hong Kong -based service companies. 
The two firms already are partnered 
in CAL/Bozell Strategic Communica- 
tions, which has offices in Beijing and 
Hong Kong. PHYLLIS STARK 
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Billboard8 FOR WEEK ENDING NOVEMBER 20, 1993 Radio 
Album Rock Tracks. 
Compiled from a nationa sample of airplay supplied by Broadcast Data Systems' Radio Track service. 105 album rock stations 
are electronically monito ed 24 hours a day. 7 days a week. Songs ranked by number of detections. 
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TRACK TITLE ARTIST 
ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL 

O 2 8 3 

* * * No. 1 * * * 
MARY JANE'S LAST DANCE TOM PETTY /HEARTBREAKERS 
TOM PETTY & THE HEARTBREAKERS GREAIESI HITS MCA 

2 1 1 5 
STICK IT OUT RUSH 
COUNTERPARTS ATLANTIC 

O 3 14 4 AMAZING AEROSMITH 
GET A GRIP GEFFEN 

® 7 15 4 
DAUGHTER PEARL JAM 
VS. EPIC 

5 4 6 4 BLACK ON BLACK II HEART 
DESIRE WALKS ON CAPITOL © 9 2 STONE FREE ERIC CLAPTON 
STONE FREE: A TRIBUTE TO JIMI HENDRIX REPRISE 

7 5 4 10 
HEART- SHAPED BOX NIRVANA 
IN UTERO DGC/GEFFEN 

8 6 7 9 WITHOUT A TRACE SOUL ASYLUM 
GRAVE DANCERS UNION COLUMBIA 

CC l 15 19 4 
BAD THING CRY OF LOVE 
BROTHER COLUMBIA 

IO 13 11 10 
I'M THE ONLY ONE MELISSA ETHERIDGE 
YES I AM ISLAND /PLG 

II 25 - 2 AIN'T IT FUN GUNS N' ROSES 
THE SPAGHETTI INCIDENT' GEFFEN 

12 8 3 16 
NO RAIN BLIND MELON 
BLIND MELON CAPITOL 

13 12 10 7 I BELIEVE ROBERT PLANT 
FATE OF NATIONS ES PARANZNATLANTIC 

14 20 20 5 
THAT DON'T SATISFY ME BROTHER CANE 
BROTHER CANE VIRGIN 

15 11 5 6 
GO PEARL JAM 
VS. EPIC 

16 16 17 8 DOWN IN A HOLE ALICE IN CHAINS 
DIRT COLUMBIA 

11 14 12 5 
DESERT SONG DEF LEPPARD 
RETRO ACTIVE MERCURY 

IS 19 23 5 SHAKIN' THE BLUES THE SCREAMIN' CHEETAH WHEELIES 
THE SCREAMIN' CHEETAH WHEELIES ATLANTIC 

19 10 2 10 HUMAN WHEELS JOHN MELLENCAMP 
HUMAN WHEELS Mf RCURY 

20 26 21 7 

* * *AIRPOWER * * * 
SOBER TOOL 
UNDERTOW ZOO 

21 17 13 20 PEACE PIPE CRY OF LOVE 
BROTHER COLUMBIA 

22 23 21 7 IS THERE ANY LOVE IN YOUR HEART LENNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

23 21 9 13 HOCUS POCUS GARY HOEY 
ANIMAL INSTINCT REPRISE 

Y4 29 29 3 BOTH SIDES OF THE STORY PHIL COLLINS 
BOTH SIDES ATLANTIC 

25 18 16 8 HOWLIN' FOR MY BABY GEORGE THOROGOOD /DESTROYERS 
HAIRCUT EMI /ERG 

2G 31 30 4 
I'M ALIVE JACKSON BROWNE 
I'M ALIVE ELEKTRA 

21 22 24 17 WICKED GARDEN STONE TEMPLE PILOTS 
CORE ATLANTIC 

28 27 28 8 THUNDER KISS '65 WHITE ZOMBIE 
LA SEXORCISTO: DEVIL MUSIC VOLUME 1 GEFFEN 

29 28 26 20 HEY JEALOUSY GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE A &M 9 34 39 3 
FOUND OUT ABOUT YOU GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE A &M 

31 30 22 14 
SOUL TO SQUEEZE RED HOT CHILI PEPPERS 
CONEHEADS' SOUNDTRACK WARNER BROS. 

32 40 - 2 CREEP STONE TEMPLE PILOTS 
CORE ATLANTIC 

33 38 - 2 ALL ALONE JOE SATRIANI 
TIME MACHINE RELATIVITY 

34 NEW I 

* * * HOT SHOT DEBUT** * 
BITTERSWEET BIG HEAD TODD & THE MONSTERS 
SISTER SWEETLY GIANT 

35 NEW 10,. 1 COLD FIRE RUSH 
COUNTERPARTS ATLANTIC 

36 24 18 9 PERFECTLY GOOD GUITAR JOHN HIATT 
PERFECTLY GOOD GUITAR A&M 9 NEW 1 MOTHER DANZIG 
DANZIG AMERICAN/REPRISE 

38 37 32 15 
CHANGE CANDLEBOX 
CANDLEBOX MAVERICK/SIREJWARNER BROS. 

39 32 25 11 
I'D DO ANYTHING FOR LOVE MEAT LOAF 
BAT OUT OF HELL II: BACK INTO HELL MCA 

40 35 40 3 
THAT'S LOVE APRIL WINE 
ATTITUDE F.R.E. 

Q Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to 

those records which attain 600 detections for the first time. Videoclip availability. © 1993, Billboard/BPI Communications. 

ALBUM ROCK RECURRENT TRACKS 
1 1 2 5 

PLUSH STONE TEMPLE PILOTS 
CORE ATLANTIC 

2 2 1 3 
GOT NO SHAME BROTHER CANE 
BROTHER CANE VIRGIN 

3 4 4 8 ARE YOU GONNA GO MY WAY LENNY KRAVITZ 
ARE YOU GONNA GO MY WAY VIRGIN 

4 3 3 5 
CRYIN' AEROSMITH 
GET A GRIP GEFFEN 

5 5 5 13 LIVIN' ON THE EDGE AEROSMITH 
GET A GRIP GEFFEN 

6 7 6 5 
BIG GUN 
'LAST ACTION HERO' SOUNDTRACK 

AC /DC 
COLUMBIA 

7 6 7 4 RUNAWAY TRAIN SOUL ASYLUM 
GRAVE DANCERS UNION COLUMBIA 

8 10 - 28 HARD TO HANDLE THE BLACK CROWES 
SHAKE YOUR MONEY MAKER AMERICAN /REPRISE 

9 - 8 34 BAD TO THE BONE GEORGE THOROGOOD 
THE BADDEST OF GEORGE THOROGOOD EMI /ERG 

0 10 8 - 21 DREAM ON AEROSMITH 
AEROSMITH COLUMBIA 

Recurrents are titles which have appeared on the Album Rock Tracks chart for 20 weeks and have dropped below 

the top 20. 

House Pushes Through Campaign Reform Bill 
Broadcaster Concerns Must Wait Another Session 

BY BILL HOLLAND 

WASHINGTON, D.C. -To the cha- 
grin of broadcast industry lobby- 
ists, House leaders will not be put- 
ting the campaign reform bill on the 
back burner until next year and 
have carved out a compromise 
agreement to pass at least the pro- 
visions section of the legislation be- 
fore the Thanksgiving break. 

The compromise will allow mem- 
bers to return home over the break 
and tell constituents they passed 
the much -beleaguered bill. What 
they won't say is that the hands -on 
details and last -minute changes -to 
placate broadcasters' concerns, for 
example -won't occur until the next 
session, which begins in January. 

According to the agreement put 
together by Thomas S. Foley (D- 
Wash.), there will be a full House 
vote on the provisions of the bill be- 
fore Thanksgiving, following a 
markup of the bill in the House Ad- 
ministration Subcommittee. 

Left for next year will be further 
deliberations and final wording of 
the financing sections of the bill, 
which would include the controver- 
sial "pay vouchers" that candidates 
could use for commercial time at 
broadcast stations, as well as sec- 
tions providing for free ad time or 
below -lowest ad rates. 

Fairness doctrine sections also 
would put off until 1994. The Senate 
has passed a compromise bill. 

FCC BROADCAST FINE LIST: $135,000 
When a senior FCC staffer told 

broadcasters attending the Nation- 
al Assn. Of Broadcasters Radio 
Show in Dallas in September that 
while deregulation had resulted in 
fewer rules, the current commission 
"is going to regulate the dickens 
out of the remaining ones," he 
wasn't joking, judging from the lat- 
est announcement of minor viola- 
tion fines released Nov. 9. 

So numerous were the fines is- 
sued by the FCC Field Offices that 
the commission is now announcing 
them by way of multiple -page lists. 

A total of 36 radio stations (along 
with several TV stations) were fined 
a total of $135,000, each between 
$250 and $12,000, for violations in- 
cluding power limits, Emergency 
Broadcast System malfunctions or 

WASHINGTON 
ROUNDUP. 

no record of EBS tests in logs, in- 
spection files not made available or 
documents missing, and no licensed 
operators on duty. 

KCST Inc.'s KDEF /KUCU Albu- 
querque, N.M., had the unenviable 
distinction of being tagged for the 
$12,000 fine. An official said they 
would appeal the liablity citation. 
Others hit with $5,000- and -above 
fines included KBNO Denver, 
KPBA Pine Bluff, Ark., KQMT 
Breckenridge, Colo., KRZA Ala - 
mosa, Colo., KWOG -AM -FM Doug- 
las, Wy., and WJIL /WJVO Jackson- 
ville, Ill. 

FINE, SHORT -TERM RENEWAL FOR WHYN 

Equal Employment Opportunity 
programs at New England Radio 
Corp.'s WHYN- AM -FM, Spring- 
field, Mass., have had shortcom- 
ings, the FCC has announced, fining 
the combo $12,500 and renewing its 
licenses on a short -term basis, with 
improvement- reporting require- 
ments attached. 

In its review, the commission 
found that "the licensee failed to en- 
gage in adequate efforts to recruit 
and attract minorities of its vacan- 
cies." 

Interim FCC Chairman James 
Quello dissented in the case, saying 
the "extreme sanction" was not 

PROGRAMMERS TALK TIE -IN STRATEGIES 
(Continued from page 40) 

our name out there. 
Country programmer Rob Smith, 

of Auburn, Calif.'s "America's New 
Country," has gotten his name out to 
about 95 markets through an aggres- 
sive syndication plan. Now he is ex- 
ploring the direct- marketing business 
in order to generate more income and 
advertising revenue. 

He linked with a firm that pro- 
duces infomercials to create a seg- 
ment titled "America's New Country 
Store," in which he plans to market 

country -related merchandise. 
"You don't know when the show 

ends and when you start getting 
pitched," said Smith. "It's like an in- 
teractive fan club." 

Smith hopes to attract new broad- 
cast affiliates by offering them the 
opportunity to profit -share in his di- 
rect marketing segments. 

"This gives us leverage with the 
station," he said. "The better time 
they buy, the more money they can 
make." 

KSRN MIXES OLDIES, CONTEMPORARY AC 
(Continued from page 74) 

anyone in the market. 
"I'm not reinventing the wheel 

here," says Carroll. "But, to me, 
this format makes a lot of sense. If 
you like good music, you'll like the 
station." 

To let residents know about the 
new station, Carroll used outdoor, 
newspaper, and television advertis- 
ing. In addition, the station is giving 

away buttons and "KSRN Family 
Of Listeners" cards for listeners to 
give to stores or businesses they 
frequent, to let others know about 
the new station. 

Carroll, who would like to syndi- 
cate the format, says station listen- 
ers distributed 1,000 cards in just a 
few weeks. 

warranted. 

TOP NPR PROGRAMS HIT EUROPE 

National Public Radio's popular 
programs such as "Morning Edi- 
tion" and "All Things Considered," 
plus music programs such as "Afro- 
pop Worldwide" and the widely re- 
spected "Marian McPartland's Pi- 
ano Jazz" are now being distributed 
throughout Europe on the ASTRA 
satellite as part of a new Interna- 
tional Service. 

The NPR programs, available in 
conjunction with World Radio Net- 
work of London, have a potential 
audience base of an estimated 15 
million homes throughout Europe, 
NPR said in its Nov. 8 announce- 
ment. The programs can be picked 
up in a radius extending from Ire- 
land to Turkey. 

NAB HALL OF FAME 

The NAB Radio Executive Com- 
mittee is accepting nominations 
through Nov. 30 for the 1994 induct- 
ee into the group's Broadcasting 
Hall Of Fame. 

Recent inductees with a radio 
background have included Paul 
Harvey, Larry King, and Casey Ka- 
sem. 

Serina Samplers 

Ride Radio's 

Breaking Wave 
NEW YORK -Now that more un- 
signed and independent label art- 
ists are being discovered and bro- 
ken at radio (Billboard, Aug. 28), 
independent promoter Gene Ser- 
ina says the time is right for a 
new product that would benefit 
both indie labels and radio. 

His new Brooklyn, N.Y. -based 
company, Serina Promotions, is 
now providing stations in several 
formats that report to Billboard 
and other trade publications with 
a CD sampler featuring artists 
that are either unsigned or on in- 
dependent labels. The first CD 
shipped Nov. 3. After skipping the 
holiday season, the samplers will 
be mailed monthly beginning Jan. 
7. 

Artists, labels, managers, and 
production companies can place 
two songs on a sampler disc for 
$650. Artists in all formats are in- 
cluded on the same disc, which is 
sent to programmers at urban, 
country, top 40, album rock, and 
adult alternative stations, accord- 
ing to Serina. 

The first sampler was shipped 
with a second disc featuring a 
compilation of artists signed to 
the Canadian independent label 
Isba Music, which is distributed 
by Sony Music in Canada. Serina 
says the Isba deal may be ongo- 
ing, depending on interest from 
the label. PHYLLIS STARK 
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Radio 

Sally Comes To Bury Rush, Not Praise Him; 
Community Pacific, Silverado Plan Merger 
TELEVISION TALK show host 
Sally Jesse Raphael displayed what 
the Chicago Sun -Times called "an utter 
lack of class" when she inducted syndi- 
cated talk host Rush Limbaugh into 
the Radio Hall Of Fame during a Nov. 
7 ceremony in Chicago. 

During the ceremony, which was 
broadcast nationally on more than 200 
radio stations, Raphael attacked Lim - 
baugh, noting that he would not have 
been her choice for induction. She also 
described herself as a "feminazi," a 
Limbaugh -ism for radical feminist. 

The paper reports that Limbaugh 
"looked perturbed, but otherwise ig- 
nored Raphael's shot" during the cere- 
mony. 

In other news, Conununity Pacific 
Broadcasting and Silverado Broad- 
casting are merging operations and 
will be called Silverado Pacific 
Broadcasting. Community Pacific is 
selling a 50% interest in its existing 
limited partnership to Silverado. Com- 
munity Pacific president and CEO Da- 
vid J. Benjamin will become chairman/ 
CEO of the new company, and Silver- 
ado president John A. Winkel will 
serve as president/COO. 

The Interep Radio Store has 
entered the fight for legalized casino 
gambling advertising in Nevada by fil- 
ing a friend-of-the-court brief challeng- 
ing a federal statute barring lottery 
and gaming ads. 

Look for a decision Monday (15) on 
Arbitron's proposal to increase survey 
sample size (Billboard, Nov. 6) ... The 
25 -member National Assn. Of State 
Radio Networks has joined the Radio 
Advertising Bureau. 

Two former VP /GMs of WBBM -AM 

Chicago, Wayne Jefferson and Gregg 
Peterson, have teamed to form a new 
company, Jefferson Peterson Com- 
munications, and plan to acquire sta- 
tions in medium markets, according to 
the Sun -Times. The new group is head- 
quartered in Chicago and Santa Bar- 
bara, Calif. 

The first -phase fall Arbitrends 
showed little movement among stations 
in the nation's top three markets. In 
New York, N/T WABC posted the best 
gain (4.5 -4.9 from the summer book), 
while the market's three contemporary 

by Phyllis Stark 
with Eric Boehlert 
& Carrie Borzillo 

stations all had minor setbacks. WHTZ 
was off 4.7 -4.6, WPLJ dipped 4.0 -3.7, 
and WQHT (Hot 97) was off 3.6 -3.5. 
Ditto in L.A., where country KZLA 
(2.1 -2.5) had the only growth of note. 

In Chicago, WLUP -AM (now 
WMVP)'s switch from talk to sports is 
off to a disappointing start, with a 1.9- 
1.4 dip in the trend. Also in Chicago, 
N/T WMAQ was up 2.4 -2.9 from the 
book, and adult standards WJJD was 
off 3.0 -2.6. 

Radio & Records Publisher 
Hopes To Purchase Paper 

NEW YORK -Radio & Records 
publisher Bob Wilson hopes to pro- 
ceed with plans to purchase the 
trade newspaper, despite the fact 
that it was taken from parent com- 
pany Westwood One by the com- 
pany's creditor, Westinghouse 
Credit Corp. 

Westinghouse, which had been 
the noteholder on the debt for 
Westwood One's radio properties 
and R &R, settled WW1's outstand- 
ing $20 million debt Nov. 5 by 
acquiring R &R in an amicable set- 
tlement. The paper was the only re- 
maining piece of the Westwood sta- 
tions group, since the last of its 
stations, WYNY New York and 
KQLZ Los Angeles, were sold off 
earlier this year. R &R was the last 
of Westwood's non -network busin- 
esses to be spun off. 

In an internal memo circulated to 
his staff and obtained by Billboard, 
Wilson said Westinghouse manage- 
ment has "stated [its] desire to 
quickly help find the financing to al- 
low the current management team 
to stay together and be a part of any 
future ownership situation." For 

several years, Wilson has been ru- 
mored to be trying to finance a buy- 
out from Westwood One of the pa- 
per he founded in 1973. 

Westwood One formally put the 
paper on the block last April, after 
years of speculation that it was for 
sale (Billboard, April 24). Although 
no price was announced, industry 
analysts estimated at the time that 
the paper was being shopped for 
$50 million, and that bids would be 
closer to $35 million -well above 
the $20 million Westinghouse 
acquired it for. 

Westwood One chairman Norm 
Pattiz bought R &R in 1986 for ap- 
proximately $18.5 million. 

In related news, Westwood One 
and Infinity Broadcasting Corp. 
have signed a definitive stock pur- 
chase agreement for WW1's 
$101.3 million purchase of Unistar 
Radio Networks, which is mana- 
ged by Infinity (Billboard, Oct. 23). 
In addition to the promotions al- 
ready anounced, Infinity CFO 
Farid Suleman adds those duties 
at WW1. 

PHYLLIS STARK 

PROGRAMMING: KLAC OFF COUNTRY 
KLAC Los Angeles drops its coun- 

try format for Unistar Radio Net- 
work's "AM Only" adult standards 
format. The entire staff is out, includ- 
ing PD Gene Bridges. At sister KZLA, 
midday jock Barbara Barri also exits. 

If all goes as planned, Dallas will get 
its first all- sports station Dec. 15. Car- 
dinal Communications is in the proc- 
ess of purchasing adult standards 
KAAM from Bonneville. Cardinal's 
president, Spence Kendrick, will serve 
as GM, with Mike Rhyner from cross- 
town KZPS as PD. Also hired: former 
Dallas Times -Herald sports columnist 
and crosstown KLIF host Skip Bay- 
less, who will host mornings, and WIP 
Philadelphia late- morning host Chuck 
Cooperstein, who will do afternoons. 

KEGL Dallas PD Brian Krysz ex- 
its. APD Duane Doherty is acting PD 
... Mike Elder has been named PD at 
KCMO- AM/KMBZ Kansas City, Mo. 
He previously was PD at KTOK Okla- 
homa City. 

KRZN Denver flips from adult 
standards to talk Monday (15), under 
new owner Jacor Communications. 
Former crosstown KYBG morning 
man Peter Boyles joins KRZN for that 
shift. 

When Nationwide takes over its 
new property, WCOL -AM -FM Colum- 
bus, Ohio, Dave Van Stone will be- 
come GM, replacing Bill Cusack. Van 
Stone arrives from the PD job at sister 
KHMX Houston. Filling his slot there 
will be Pat Paxton from WOMX 
Orlando, Fla. Paxton, who's helping 
WOMX GM Rick Weinkauf select his 
successor, also becomes a group PD for 
Nationwide. 

Former CJBK/CJBX London, 
Ontario, VP /GM Warren Cosford joins 
the CHUM Group as OM of its four 
Windsor, Ontario, stations: CKLW- 
AM-FM, CKWW, and CIMX (89X) ... 
Following the sale of the station from 
Hispanic Radio Broadcasters to 
Harte- Hanks, owner of crosstown 
KENS -TV, KVAR San Antonio, flips 
from Spanish to a mix of news and 
Texas rock, with the new calls KENS. 

KSMJ Sacramento, Calif., flips from 
Satellite Music Networks' "Urban 
AC" format to SMN's "Urban Gold" 

KFGI -AM Austin, Texas, which 
had been simulcasting oldies KFGI- 
FM, flips to "Urban Gold" with the 
new calls LUCE. 

WQOK Raleigh, N.C., MD /after- 
noon host Chris Conners joins cross- 
town WFXC/WFXK as PD, replacing 
OM Jay DuBard, who remains on 
board doing mornings for now. Look 
for a change in direction at SMN "The 
Touch" affiliates WFXC/WFXK by 
Jan. 1. 

Former KKDJ Fresno, Calif., PD 
Dean Opperman returns to the station 
as PD, replacing Don Parker. He most 
recently was GM at KISL Catalina Is- 
land. Former KCQR Santa Barbara, 
Calif., PD Rick Williams joins as MD, 
replacing Sat Bisla. 

KQLL -AM Tulsa, Okla., flips from 
talk to sports ... KSSS Colorado 
Springs, Colo., flips from an AC simul- 
cast to N/T as KTWK. 

WIOV Lancaster, Pa., APD /after- 
noon host Mark Daniels joins WRKZ 
Harrisburg, Pa., as PD /morning man. 

newsilne ... 
MULTIMEDIA, INC. ups Robert Hamby Jr. from CFO /treasurer to CFO /senior 
VP, finance and administration. Thomas Magaha is upped from controller to 
VP finance and development/controller. Alan Austin is upped from assistant 
treasurer to treasurer. 

GEORGE PINE has been named president of Interep East. Previously, he was 
executive VP of McGavren Guild Radio and regional executive of the Interep 
Radio Store. 

WLZR -AM -FM Milwaukee has been sold from Great American Broadcasting to 
Saga Communications, owners of crosstown WKLH, for $7 million. WKLH 
president/GM Torn Joerres will add those duties at WKLH, replacing Dave 
Pugh. Joerres says the stations will maintain separate PDs. 

SIDNEY MENDELSON is upped from GSM to GM at WMC -AM -FM Memphis, 
replacing Don Meyers. 

RENNOLD MADRAZO joins WKIX/WYLT Raleigh, N.C., as GM, replacing Mark 
Warlaumont. Madrazo was GSM at WXKB/WRXK Fort Myers, Fla. 

RAYMOND CAL has been named VP /GM of WORD- AM/WFBC -AM -FM Green- 
ville, S.C. Previously, he was VP /GM of WEZW Milwaukee. 

STATION SALES: KX0K -AM St. Louis from Saul Frischling's WPNT Inc., to 
Crawford Broadcasting for an undisclosed price. The station will flip from ur- 
ban AC to religious; KOQL Oklahoma City from Entercom to NewMarket Me- 
dia Corp., owner of crosstown KXXY- AM -FM, for $3.5 million (NewMarket 
has begun operating the station under a local marketing agreement); WVLR 
Lynchburg, Va., from L -R Radio Group to Virginia Network Inc., which is 
already operating the station under an LIVIA (Billboard, Oct. 30), for $1.060 
million; KYKZ Lake Charles, La., from Southwest TV and Radio to Louisiana 
Media Interests for an undisclosed price. 

Dean Connors joins as programming/ 
promotions assistant and air personal- 
ity. He previously hosted overnights at 
WXRB Pittsburgh. 

Former WQBK -FM Albany, N.Y., 
PD Mike Wolf joins KAMZ El Paso, 
Texas, as PD/MD, replacing Cat Si- 
mon, and is named corporate director 
of programming for Pinnacle Broad- 
casting. 

NETWORK NEWS 
Ron Cutler Productions has signed 

KJMZ Dallas morning man Russ Parr 
to host "On The Move," which previ- 
ously was hosted by Tom Joyner. The 
show will debut Jan. 1 on 83 stations, 
and will feature a new social issue seg- 
ment called "On The Street." 

Westwood One will debut a new 9 
a.m. -noon talk show Feb. 7. The hosts 
are current WKXW Trenton, N.J., af- 
ternoon hosts Brooke Daniels and Ro- 
berta Gale ... Tom Bodett's "Bodett 
& Company," syndicated by SJS En- 
tertainment, will air its final episode 
the week of Dec. 31, following Bodett's 
decision to cease production. 

Mount Wilson FM Broadcasters, 
operator of KJQI/KKGO Los Angeles, 
will launch KJQI's adult standards for- 
mat nationally. The new network, 
which will be known as The Digital 
Pop Standards Network, will be pro- 
grammed by Chuck Southcott. 

Beginning Jan. 1, Jones Satellite 
Networks will run national commer- 
cials as part of the network program- 
ming on its six 24 -hour formats. 

Jones also will launch its seventh 
format, "FM Lite," Dec. 1 on cur- 
rent affiliates in Dayton, Ohio, Green 
Bay, Wis., and Nashville. The format 
will feature live jocks and an adult al- 
ternative /standards music mix that 
will be 75% instrumental. The com- 
pany also is moving forward with 
plans to acquire or develop a sports 
talk format. 

PEOPLE: SABATINI TO KCBS -FM 
Former WCBS -FM New York as- 

sistant MD Billy Sabatini joins sister 
KCBS -FM Los Angeles as APD/MD 
... After accepting the APD gig at 
crosstown KMEL last week, KSOL 
(Wild 107) San Francisco APD/MD Mi- 
chael Martin has decided to stay put. 

KJMZ MD Helen Little adds APD 
stripes ... Big John Monds exits af- 
ternoons at KKBT Los Angeles to host 
mornings at WVAZ Chicago. He re- 
places Richard Steele, who exits. 

Jeff Henschel is upped from assist- 
ant morning producer to overnight 
host at WUSN (US99) Chicago, replac- 
ing Ron Rodgers. Mick Naylor from 
crosstown WKQX takes over as morn- 
ing producer ... Former Chicago Bull 
Norm Van Lier joins WMVP Chicago 
for the 11 p.m.-2 a.m. shift. 

WXYT Detroit night talk host 
Ronna Romney resigns to make a run 
at becoming the Michigan Republican 
Party's nominee for the U.S. Senate. 
As a replacement, the station has 
picked up Michael Reagan's syndi- 
cated program. 

New KKXX -FM Bakersfield, Calif., 
APD/MD Kevin Kozman also will host 
nights, replacing Marky Mark Adams, 
now at XHTZ (Z90) San Diego .. 
WOGL -AM Philadelphia sportscaster 
Don Henderson is out, according to 
the Philadelphia Inquirer. 

Cleveland Wheeler returns to 
Tampa, Fla., as morning man at 
WQYK -FM. Wheeler spent years at 
crosstown WRBQ -FM (Q105), and 
later helped launch the Chicago -based 
radio consultancy Air Support. At 
WQYK, Wheeler replaces Dan Ste- 
vens, who moves to 9 a.m. -noon, while 
other jocks shorten their shifts ... 
WFLZ Tampa night host Bubba The 
Love Sponge adds weekend talk -show 
host duties at sister WFLA on a new 
Saturday afternoon show called 
` Bubba Unplugged." 
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Are Programercials' The Next Wave In Radio? 
LOS ANGELES -Following the 
success of KTWV (The Wave) Los 
Angeles' 30- minute television info - 
mercial in September, consultant 
Walter Sabo, who created the con- 
cept, is looking to produce similar 
"programercials" for stations 
around the country. He says this 
kind of marketing tool is the wave of 
the future. 

Sabo, president of the New York - 
based Sabo Media, produced the 
show, called "The Wave Onstage." 
Unlike other infomercials, it doesn't 
give a hard -sell pitch for the station 
(Billboard, Sept. 25). Instead, it is 
presented as a 30- minute concert 
show, promoting the acts heard on 
the station and the station itself. 

"Through my experiences in TV 
and radio, I've learned how to do 
these things right," says Sabo, who 
has a long history of consulting tele- 
vision as well as radio stations. "The 

Billboard® 

language and the nature of the pitch 
has to be very customized to the 
market and the station," he adds. "A 
station in another market can't look 
at what we did with The Wave and 
copy it. It won't work. I bake only 
from scratch." 

"The Wave Onstage" aired 25 
times on seven different stations 
during a two -week period. KTWV 
director of marketing and promo- 
tion Bonnie Chick says the show 
will air again this month and in De- 
cember. 

The program features concert 
footage from core KTWV artists, 
and gives a toll -free number viewers 
can call to learn more about the sta- 
tion's music and register to win cash 
and a subscription to The Wave 
MusicLetter. 

"In the first two days we got 
25,000 calls," says Chick. "The re- 
sponse has been phenomenal." 

FOR WEEK ENDING NOVEMBER 20, 1993 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE & RADIO PLAYLISTS. 

TITLE (IF ANY) LABEL/DISTRIBUTING LABEL 
ARTIST 

ALBUM 

0 1 1 5 

* * * No. 1 * * * 
INTO YOUR ARMS 3 weeks at No 1 THE LEMONHEADS 
COME ON FEEL ATLANTIC 

2 2 2 10 HEART-SHAPED BOX NIRVANA 

O 4 4 11 
CANNONBALL THE BREEDERS 
LAST SPLASH 4.A.D /ELEKTRA 

4 3 3 11 
LOW CRACKER 
KEROSENE HAT VIRGIN 

5 5 6 12 LINGER THE CRANBERRIES 
EVERYBODY ELSE IS DOING IT,SO WHY CAN'T WE? ISLAND/PLG 

7 15 4 DAUGHTER PEARL JAM 
VS. EPIC 0 8 10 6 LAID JAMES 
LAID MERCURY 

U 11 21 4 FOUND OUT ABOUT YOU GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE A &M 

16 17 4 GEPETTO BELLY 
STAR SIRE/REPRISE 

10 14 19 5 BECAUSE THE NIGHT 10,000 MANIACS 
MTV UNPLUGGED ELEKTRA 

11 15 28 3 TUESDAY MORNING THE POGUES 
WAITING FOR HERB CHAMELEON/ELEKTRA 

12 6 7 6 THE GIFT INXS 
FULL MOON, DIRTY HEARTS ATLANTIC 

13 12 14 4 
TODAY SMASHING PUMPKINS 
SIAMESE DREAM VIRGIN 

14 9 9 8 SLACKJAWED THE CONNELLS 
RING NT 

15 20 13 7 BUTTERFLY WINGS MACHINES OF LOVING GRACE 
CONCENTRATION MAMMOTH/ATLANTIC 

16 18 18 4 
HEAL IT UP CONCRETE BLONDE 
MEXICAN MOON CAPITOL 

17 NEW 1 
SEXUAL HEALING SOUL ASYLUM 
NO ALTERNATIVE ARISTA 

LS 24 - 2 PHOTOGRAPH R.E.M. WITH NATALIE MERCHANT 
BORN TO CHOOSE RYKODISC 

19 21 12 6 GO PEARL JAM 

2O 22 23 5 
CAN'T STOP KILLING YOU KIRSTY MACCOLL 
TITANIC DAYS I.R.S. 

21 NEW 0. 1 
RUBBERBAND GIRL KATE BUSH 
THE RED SHOES COLUMBIA 

(22) 23 25 3 DEBONAIR THE AFGHAN WIGS 
GENTLEMEN ELEKTRA 

23 17 20 7 ON THE ROPES WONDER STUFF 
CONSTRUCTION FOR THE MODERN IDIOT POLYDOR/PLG 

24 10 5 8 LEMON U2 
ZOOROPA ISLAND/PLG 

25 25 29 3 MISS TEEN U.S.A. BEST KISSERS IN THE WORLD 
BEEN THERE MCA 

(26) 26 - 2 
THE UBIQUITOUS MR. LOVEGROVE DEAD CAN DANCE 
INTO THE LABYRINTH 4.A.D/WARNER BROS. 

27 19 16 7 SCREAMAGER 
INSANE 

THERAPY? 

28 13 8 10 
SODAJERK BUFFALO TOM 
BIG RED LETTER DAY BEGGARS BANQUET /EASTWEST 

49 P9 --- 2 CANTALOOP US3 
HAND ON THE TORCH BLUE NOTE/CAPITOL 

30 28 30 3 WILD WILD LIFE WAILING SOULS 
"COOL RUNNINGS SOUNDTRACK CHAOS 

O T acks wi h the greatest airplay gains this week. Videoclip availability. © 1993, Billboard/BPI 
Communications. 

by Carrie Borzillo 

Sabo says the show has more of a 
long -term effect on the station than 
a "quick hit" promotion has. 

The "programercial" concept is 
suited for any format, Sabo says, but 
is intended only for stations that are 
not, as he puts it, "boring." 

Adds Sabo, "This is just the begin- 
ning of creative, interactive market- 
ing for stations." 

IDEA MILL: MASSIVE FEAST 
WQSR Baltimore teamed up with 

Roy Rogers restaurants, Perdue 
Poultry, and Bea Gaddy to conduct 
a massive food drive called Thanks - 
for- Giving, in which approximately 
27,000 homeless, needy, elderly, and 
hungry people in the Baltimore area 
will be served hot Thanksgiving din- 
ners (from 900 turkeys) and given 
bags of groceries by more than 2,000 
volunteers. Baltimore Colts football 
legend Johnny Unitas, who volun- 
teered with his family last year, is 
this year's honorary chairman. 

In response to the devastating 
Los Angeles -area fires (Billboard, 
Nov. 13), KIIS Los Angeles and 
KNBC -TV joined forces for a live 
broadcast to benefit the victims. 
KIIS afternoon host Whitney Allen 
and KNBC news anchors accepted 
donations of food, money, and per- 
sonal hygiene items during the 
seven -hour broadcast. Contribu- 
tions will be distributed by the Sal- 
vation Army. Across town, KYSR 
(Star 98.7) Los Angeles morning 
team Melissa and Jim Sharpe are 
airing a montage of news reports on 
the fires mixed into R.E.M.'s single, 
"Everybody Hurts." 

Real life "Sleepless In Seattle "? 
You bet. Palisades Park, N.J., resi- 
dent Lila Wassenaar credits adult 
standards WQEW New York with 
reuniting her with her old beau. 

Nose For News. Morris The Cat 
recently helped CJEZ Toronto morning 
man Tom Rivers predict the winner of 
that country's federal election. Morris 
accurately selected the bowl of cat 
food that was printed with the name of 
the eventual winner, Liberal Party 
leader Jean Chretien. 

WQEW teamed with similarly for- 
matted KIXI Seattle for a promo- 
tion in which listeners were asked to 
write in and explain how they met 
their special someone. Wassenaar 
wrote that her ex- boyfriend con- 
tacted her after he happened to hear 
her name mentioned on the air when 
she won a morning -show contest on 
WQEW. The winning tale won the 
couple a romantic weekend in Seat- 
tle. 

In honor of the Oct. 31 change- 
over to Standard Time, WGCI -AM 
Chicago spruced up its "Dustyradio 
1390" watch giveaway by going back 
in time each hour, starting Friday, 
with music from 1979 and working 
back to 1963 ... Children's Satel- 
lite Network is giving away limou- 
sine rides to school, plus "Radio 
AAHS" balloons, sweatshirts, 
mugs, stickers, and magnets, to lis- 
teners who register their names on 
the listener line. 

Despite the fact that the Ohio 
State Board of Cosmetology has 
threatened to charge WMJI Cleve- 
land and the Seductive Cuts hair sa- 
lon (whose employees cut hair 
dressed in lingerie) with violations, 
the station is inviting listeners to 
come to its studios for a free cut by 
Seductive Cuts employees. Speak- 
ing of haircuts, KSHE St. Louis is 
registering listeners to win a haircut 
and a real job as GM of the station 
for a day. A grand -prize winner will 
receive $1,000 and an autographed 
Gibson guitar from George Thoro- 
good, whose recent single was "Get 
A Haircut." 

Bailey Broadcasting's "Radio - 
Scope" and Giant Records are reg- 
istering listeners to be guests of 
Color Me Badd on an upcoming 
video shoot. Among the first, sec- 
ond, and third prizes available are 
airfare and hotel accommodations 
for the video shoot, $250 spending 
money, Sega Genesis game boards 
and cartridges, Sony Walkman ster- 
eos, and Color Me Badd gift packs. 

KROQ Los Angeles' suspended 
"Loveline" host, Jim "Poorman" 
Trenton, is up to his old tricks 
again. He arranged to have the 
unsigned act Mercury Tilt Switch 
perform in the bedroom of EMI 
Records senior director of AOR 
promotion Jeff Laufer, and aired 
the performance on his television 
show "Good Day L.A," on the local 
Fox affiliate. Laufer promised to 
send the tape to his A &R depart- 
ment. 

KKBT (the Beat) Los Angeles is 
conducting a $25,000 House Party 
Scavenger Hunt. Jocks will give 
clues each day until Dec. 3, when the 
participant with the most items col- 
lected wins the jackpot. 

PRO- MOTIONS 
KXRX Seattle director of promo- 

tions Ken Cardwell is upped to di- 
rector of marketing and promotions 

. Vicky Thompson joins WESC 
Greenville, S.C., as promotion direc- 
tor. She was a broadcast specialist in 
the engineering department of the 
Univ. of Central Florida ... Danita 
Davis joins Children's Media Net- 
work as director of promotions. She 
was an AE at Elgin Syferd /DDB 
Needham. 
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ROOTS ROCKERS SET TO THRIVE 
(Continued from page 1) 

balls in town. It was like, I listen to the 
Louvin Brothers, wow I'm a rebel." 
The Jayhawks' 1992 album "Holly- 
wood Town Hall" released on Def 
American (now American Records) 
has sold approximately 100,000 units, 
according to SoundScan data. (The 
band's follow -up is due out next 
spring.) It cracked The Billboard 200 
at No. 192. Its first single reached No. 

29 on the Modern Rock Tracks chart. 
That the Jayhawks' heartland rock 

charted with alternative -leaning sta- 
tions should not come as a surprise: 
The band's early albums were with 
Twin /Tone Records, a label that for 
many is still synonomous with the 
Replacements. 

In fact, the indie rock roots run 
surprisingly deep among these back- 

Mo itCITM NOV. 1-NOV. 7, 1993 

To 
Compiled from 
Top 40 Airplay 
monitored 
BPI Communications, 

40 Airplay. 
a national sample of airplay supplied by Broadcast Data Systems' Radio Track service to 
Monitor. 73 top 40 /mainstream and 34 top 40 /rhythm stations are electronically 

24 hours a day, 7 days a week. Songs ranked by number of detections. © 1993, Billboard/ 
Inc. 
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Tip 41 /MaIustpa 
TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 
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Tip 41 /hyt o- Cr,ssmisr 
TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

O1 1 8 

** NO.1 ** 
ALL THAT SHE WANTS 
ACE OF BASE ( ARISTA) 4 weeks at No. 1 

1 O 1 
9 

** NO.1 ** 
JUST KICKIN' IT 
XSCAPE (SO SO DEF) 4 wks at No. 1 

20 3 8 
AGAIN 
JANET JACKSON (VIRGIN) 

2 2 10 , HEY MR. D.J. 
ZHANE (FLAVOR UNIT /EPIC) 

3 
O 

2 8 
l'D DO ANYTHING FOR LOVE 
MEAT LOAF (MCA) O 7 5 

SNOOP 
SALT- N-PEPA(NEXT PLATEAU /PLG) 

® 7 4 á EASEDFFMRGIVM)ME 4 4 7 
ACE 

THAT 
OF BASE 

SHE WANTS 

50 4 11 WHAT IS LOVE 
HADDAWAY (ARISTA) 10 5 

GANGSTA LEAN 
DRS (CAPITOL) 

© 5 10 
NO RAIN 
BLIND MELON (CAPITOL) 

6 3 16 
JANET (VIRGIN) 

7 6 15 DREAMLOVER 
MARIAN CAREY (COLUMBIA) 7 O 8 6 

CAN WE TALK 
TEVIN CAMPBELL (QWEST /WARNER BROS.) 

$O 17 4 
HERO 
MARIAN CAREY (COLUMBIA) © 9 10 TBRE THE AN (ALAFACE /ARISTA) 

9 9 16 THE RIVER OF DREAMS 
BILLY JOEL (COLUMBIA) 

9 6 11 ANNIVERSARY 
TONY! TONI! TONE! (WING /MERCURY) 

10 8 13 TWO STEPS BEHIND 
DEF LEPPARD (COLUMBIA) 

10 5 15 DREAMLOVER 
MARIAH CAREY (COLUMBIA) 

11 10 13 ADNOTTHAER SAD LOVE SONG) 
11 O 13 4 

KEEP YA HEAD UP 
2PAC(INTERSCOPE) 

12 18 7 WILD WORLD 
MR. BIG (ATLANTIC) 12 O 11 3 WHAT'S MY NAME? 

SNOOP DOGGY DOGG (DEATH ROW) 

© 15 8 EVERYBODY HURTS 
R.E.M. (WARNER BROS.) 13 25 3 

UNDERSTANDING 
XSCAPE (SO SO DEF /COLUMBIA) 

14 11 15 ) 
INNER CIRCLE BI BEAT//AATLANTIC) 14 17 4 MARIÁ CAREY (COLUMBIA) 

15 21 3 
BOTH SIDES OFL THE STORY 
PHIL COLLINS (ATLANTIC) 15 O 19 6 

NEVER SHOULD'VE LET YOU GO 
HI -FIVE (JIVE) 

16 12 11 BETTER THAN YOU 
LISA KEITH (PERSPECTIVE /ABM) 

16 12 25 BABY I'M YOURS 
SHAI (GASOLINE ALLEY /MCA) 

17 13 14 CRYIN' 
AEROSMITH (GEFFEN) 

17 14 17 I GET AROUND 
2PAC (INTERSCOPE) 

18 14 17 
IF JACKSON (VIRGIN) 18 O 24 7 

COME BABY COME 
K7 (TOMMY BOY) 

19 19 22 RUNAWAY TRAIN 
SOUL ASYLUM (COLUMBIA) 19 O 27 3 

SLOW & EASY 
ZAPP & ROGER (REPRISE) 

20 5 
ANNIVERSARY 
TONY! TONI! TONE! (WING /MERCURY) 

20 15 18 IF 
JANET JACKSON (VIRGIN) 

21 16 15 RIGHT HERE /HUMAN NATURE 
SWV (RCA) 

21 16 19 RIGHT HERE /HUMAN NATURE 
SWV (RCA) 

® 31 2 
SAID I LOVED YOU ... BUT I LIED 
MICHAEL BOLTON (COLUMBIA) ®35 2 

MRTURE 
BEAT (550 MUSIC) 

® 27 3 
CAN WE TALK 
TEVIN CAMPBELL (QWEST /WARNER BROS.) 29 5 

NEVER KEEPING SECRETS 
BABYFACE (EPIC) 

24 29 3 
HEY MR. D.J. 
ZHANE (FLAVOR UNIT /EPIC) 24 33 3 

TIME AND CHANCE 
COLOR ME BADO (GIANT) 

25 22 12 HEY JEALOUSY 
GIN BLOSSOMS (ABM) 

25 21 19 ANOTHER SAD LOVE SONG 
TONI BRAXTON (LAFACE / ARISTA) 

26 24 21 BABY I'M YOURS 
SHAI (GASOLINE ALLEY /MCA) 

26 18 20 VERY SPECIAL 
BIG DADDY KANE (COLD CHILLIN /REPRISE) 

27 25 25 CANT HELP FALLING IN LOVE 
UB40 (VIRGIN) 

27 26 3 YOLANDA 
REALITY (STRICTLY RHYTHM) 

28 23 19 00H CHILD 
DINO (EASTWEST) 

28 22 15 COME INSIDE 
INTRO (ATLANTIC) 

® 38 
2 ALL ABOUT SOUL 

BILLY JOEL (COLUMBIA) 
29 20 10 WHAT IS LOVE 

HADDAWAY (ARISTA) 

® 2 
I CAN SEE CLEARLY NOW 
JIMMY CLIFF (CHAOS) ®32 13 

SWEAT (A LA LA LA LA LONG) 
INNER CIRCLE (BIG BEAT /ATLANTIC) 

CD 28 5 
HUMAN WHEELS 
JOHN MELLENCAMP (MERCURY) 

31 28 25 WHOOMPI (THERE IT IS) 
TAG TEAM (LIFE /BELLMARK) 

® 34 
3 JUST KICKIN' IT 

XSCAPE (SO SO DEF /COLUMBIA) 
32 23 10 DOWNTOWN 

SWV (RCA) 

O NEW BECAUSE THE NIGHT 
10,000 MANIACS (ELEKTRA) 

33 30 6 WHATTA MAN 
SALT -N- PEPA /EN VOGUE (NEXT PLATEAU) 

® NEW LINGER 
THE CRANBERRIES (ISLAND /PLG) 

34 34 P4 ONE WOMAN 
JADE (GIANT) 

0 NEW", SOMETHING IN COMMON 
BOBBY BROWN (MCA) O I'LL BE LOVING YOU 

COLLAGE (VIPER 7 /METROPOLITAN) 

C) 40 2 
MR VAIN 
CULTURE BEAT (550 MUSIC) CD 40 2 

SEX ME (PARTS I & II) 
R. KELLY (.JIVE) 

37 26 22 
TONr TONI! TONE! (WING /MERCURY) 

37 31 24 mac! (UPTOWN/MCA) 

® NEW PI' 
EA AGA 

TONI 
BR 

BRAXTON 
THE 

(LAFACE /AIN RSTA) O NEW III' 
EA 

GABRIELLE 
DRMS 

(GOIDISCS /LONDON /PLG) 

39 30 18 BREAK IT DOWN AGAIN 
TEARS FOR FEARS (MERCURY) 

39 36 14 SOMETHING IN YOUR EYES 
BELL BIS DEVOE (MCA) 

40 32 13 REASON TO BELIEVE 
ROD STEWART (WARNER BROS.) ® NEW SEVEN WHOLE DAYS 

TONI BRAXTO L(LAFACE /ARSTA) 

o Records showing an increase in detections over the previous week, regardless of chart movement. A 
record which has been on either chart for more than 20 weeks will not receive a bullet, even if it registers an 
increase in detections. If two records are tied in number of plays, the record being played on more stations 
is placed first. Records below the top 20 are removed from the charts after 26 weeks. 

to-basics bands. St. Louis -based Un- 
cle Tupelo made its first three re- 
cords, which paired frenzied Appala- 
chian rock with collegiate campfire 
songs, on Rockville Records, an off- 
shoot of Homestead, once the home 
of Sonic Youth and Dinosaur Jr. Also, 
an Uncle Tupelo cut appears on the 
current "No Alternative" benefit al- 
bum, which boasts a roster of high - 
profile college radio graduates. The 
trio's October release, "Anodyne," is 
its first for Sire. 

The Palace Brothers of Louisville, 
Ky., just released an album of bleak, 
country- influenced musings on Drag 
City Records, once home to guitar he- 
roes Pavement, perhaps today's most 
influential college band. 

And James Mastro, lead singer of 
Hoboken, N.J.'s fiddle -heavy Health 
& Happiness Show, once played with 
the Bongos. That act's early '80s re- 
lease `.`Numbers With Wings" sat 
atop some college radio charts for 
weeks. Health & Happiness recorded 
its September debut, "Tonic," on 
Bar /None Records, which has pro- 
moted college favorites They Might 
Be Giants and Yo La Tengo. 

TIRED OF MUSIC BUSINESS RULES 

For some, the decision to make 
more rural music was a conscious one. 
Walker of Swinging Steaks, whose All- 
man Brothers -tinged debut, "South - 
side Of The Sky," is out on Capricorn, 
recalls that when his old Boston rock - 
soul band the Drive disintegrated, he 
and a band mate decided to take a step 
back. Tired of being told by A &R reps 
that the band needed a marketable im- 
age, Walker says, "We were not ful- 
filled at all and thought, 'What's the 
complete opposite of that ?' " The an- 

swer came from listening to a weekly 
radio show on the nearby Boston Col- 
lege station that played a mix of blue- 
grass and country. 

Mastro was tired too, tired of the 
Bongos "playing the game by music 
business rules" and then being 
dumped by his label halfway through 
making its third record. So he turned 
to old Hank Williams records and 
country instruments and invited 
friends over to his kitchen to play, nev- 
er expecting the gatherings to co- 
alesce into a formal band. "It was 
playing just for the fun of it," he says. 

THE JAYHAWKS 

Not surprisingly, members of all 
these bands point to both rock and 
country performers as influences. To 
honor Neil Young's birthday, New 
York City's country-rock band Five 
Chinese Brothers, whose new record 
is due on hometown label 1 -800 -Prime 
CD, hosted "Neilstock" at a local bar. 
It featured the Brothers playing two 
sets of all Young: one country, one 
grunge. On the country side, Ernest 
Tubb, Lefty Frizzell, and Buck Ow- 
ens are common favorites. As is, 
without exception, Williams. (For its 
name, Health & Happiness borrowed 
the title of an oldtime Williams radio 
program.) 

That reverence for Williams is 
matched only by the collective dis- 
taste for contemporary country ra- 
dio. Dismissing what he sees as coun- 
try's music -by- the -numbers ap- 
proach, Walker says, "Nine out of 10 
of those songs [on country radio] are 
out of the Nashville mill." Today's 
acts "all sound like the same band, 
with clever, stupid wordplay," says 
the Jayhawks' Louris. 

The wordplay may be silly, but at 
least those acts get airplay. What 
about bands that weave electric gui- 
tar solos with mandolin breaks? Jeff 
Cook, VP of promotion and market- 
ing at Capricorn, says when he heard 
about the Swinging Steaks signing, 
"I knew they'd deliver a strong debut 
record. But I had no illusions about 
the road at rock radio." The band's 
dirt- kicking single, "Beg, Steal Or 
Borrow," has managed some album 
rock airplay despite programmers' 
complaints that it's "too country." 

Dave Rossi at WAVF Charleston, 
S.C., is one of the few mainstream 
rock programmers to take chances 
on new cuts by the Jayhawks, Swing- 
ing Steaks, and Uncle Tupelo. "There 
are three country stations with 20% 
of this market. It doesn't hurt to have 
that [country -rock] flavor" on WAVF, 
he says. 

According to Rossi, "[That sound] 
appeals to a 35- year -old in a pick -up 
truck. When he hears one of those 
songs, he thinks, that's not so bad. I 
follow that up with Led Zeppelin, and 
suddenly it's a comfortable station 
for him. I couldn't do that with Radio- 
head." 

Cook remains hopeful about rock 
radio, insisting, "There is a place for 
these kind of bands." 

HAPPY HOLIDAYS IN STORE FOR RETAILERS 
(Continued from page 10) 

up for the holiday." 
Harmony House reported a 15% in- 

crease in October sales over last 
year's same -month figures. 

The four -store Independent Re- 
cords & Video in the military town of 
Colorado Springs caters primarily to 
urban music. "We've had a very good 
year, and as we go into the holiday 
season, we expect more of the same," 
says Judith Negley, merchandising 
VP /head buyer. 

Negley says that unlike many out- 
lets, Independent Records & Video's 
sales don't experience a significant 
boom during the holidays but remain 
steady throughout the year. "We 
don't deal so much in the hit product 
as we do with the breaking artists," 
she says. "A few of the acts we ex- 
pect to do well for us includes Sha- 
quille O'Neal, Too Short, Eazy -E, and 
the Boyz II Men Christmas CD. 
There's also interest in the Led Zep- 
pelin boxed set, as well as Metallica." 

Best Buy Co. Inc. of Bloomington, 
Minn., has grown from 74 stores in 
early 1991 to a current 144. Merchan- 
dise manager Jeff Abrams says, 
"We've been doing quite well lately 
and expect a strong final quarter. 
The product is there. Pearl Jam, 
INXS, and Tom Petty are a just a few 
we see contributing to a successful 
holiday season." 

Abrams is also high on the pros- 
pect of moving boxed sets and has ad- 
justed his marketing strategies ac- 
cordingly. "It's been a good year for 
boxed sets, and we'll do better than 
we have recently because of the 
prominent placement of displays in 
our stores. The Beatles package and 

the Police should sell well through 
the holidays." 

But Abrams is less certain about 
the Metallica box, since it includes 
both audio and video product. "That 
may not endear buyers interested in 
just the audio or just the visual." 

Brett Ortone, director of retail op- 
erations for the 17- store, Chatsworth, 
Calif. -based Tempo Music and Video, 
also views this year's holiday product 
as a welcome shot in the arm. Ortone 
says the wealth of product, combined 
with consumer confidence, is a bright 
senario for the end of the year. 

"People are a lot less tense this holi- 
day season than they have been in the 
past. With the economy in a much bet- 
ter position than last year, people ap- 
pear more willing to spend money. 
Plus, people are more comfortable 
when you have good titles on hand 

when they walk into the stores." 
Randy Morris, director of purchas- 

ing for Miami's Spec's Music, is look- 
ing for the holiday shopping season 
to begin a lot earlier due to the hot 
product in company's 59 stores. "I 
think the two days before Thanksgiv- 
ing are going to be phenomenal days, 
with the Metallica box, Guns N' 
Roses, and Beavis And Butt -head all 
on the shelves." 

As with other retail buyers, Morris 
is impressed with the broad scope of 
product available and reports cus- 
tomers relaxing their grip on the 
purse strings. "I've been in record re- 
tail for 13 years and don't remember 
this much variety. There's so many ti- 
tles that are potential No. 1 sellers. 
Consumer confidence is higher, and 
we're seeing a turnaround this year 
and projecting a successful season." 

MANAGER DETAILS SONY /MICHAEL DISPUTES 
(Continued from page 10) 

ever agreed to such a transfer, Pol- 
lock said. "It would have had a devas- 
tating effect on the Columbia staff if 
Mr. Michael had changed labels." 

Kahane claimed that Sony mount- 
ed only an MTV campaign and one 
national TV ad spot for "Prejudice "; 
that the label failed to promote Mi- 
chael's records to black stations, 
which had contributed to the success 
of "Faith "; that a promised billboard 
promoting the album on Sunset Bou- 
levard in Los Angeles never material- 
ized; and that there was a lack of re- 
tail advertising and point -of -sale ma- 
terials. 

Kahane also said that, during a 
meeting to discuss renegotiating Mi- 
chael's contract, Mottola had offered 
Kahane a consultancy with a retain- 
er. There had been "undercurrents" 
during the meeting to the effect that 
Kahane was either with Mottola or 
against him, the manager testified. 
Mottola had asked him if wanted to 
be part of "the family," but Kahane 
had considered it a conflict of interest 
if he was also representing Michael. 

"Because I had rejected Mr. Motto- 
la's advances, I knew that there were 
going to be problems with the next al- 
bum," Kahane said. 
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BRITISH INDUSTRY LOOKS TO DANCE MUSIC FOR INTERNATIONAL RESURGENCE 
(Continued from page 1) 

has launched Gabrielle and One 
Dove (Billboard, Oct. 16) in the 
wake of the successes those U.K. 
artists have achieved on the pop 
and dance charts at home. Sire Re- 
cords has signed Aphex Twin, and 
it plans a February release for the 
sophomore album by Primal 
Scream, one of the most promising 
proponents of Britain's new dance - 
rooted music. 

The Stereo MC's, who have bro- 
ken through on The Billboard 200 
and the Hot 100 Singles chart this 
year, have been outspoken about 
bringing their dance -rooted style to 
a rock audience (Billboard, March 
6). 

And dance culture is even collid- 
ing with its rock'n'roll predeces- 
sors. Consider the techno -act Left - 
field, which teamed with former 
Sex Pistols frontman Johnny Ly- 
don on the single "Open Up," which 
debuted at No. 13 on the U.K. sin- 
gles chart. 

DANCE'S UNDERGROUND BLESSING 

It is not. news to British execu- 
tives that young acts signed in the 
U.K. have not been achieving the 
international multiplatinum sales 
levels they saw just five years ago. 
In 1988, George Michael's "Faith" 
was No. 1 on Billboard's year -end 
chart of best -selling albums, clos- 
ing out a hit streak in the '80s that 
included the rise of U2, Depeche 
Mode, Dire Straits, and others. 
Since then, although British veter- 
ans like Eric Clapton and Genesis 
still reliably top the charts, few 
U.K. newcomers have done so. 

What is news to these executives 
is the willingness, amid the current 
resurgence of American rock'n' 

STEREO MC'S 

roll, of the British industry to ad- 
dress the reasons for its current 
lull. And what is exciting is the ex- 
pectation of many, in both the 
American and British record busi- 
nesses, that this lull may well be a 
blessing, allowing new British tal- 
ent to develop -particularly from 
the dance underground- without 
the A &R rush that has crippled the 
British scene in recent years. 

"The Seattle scene happened be- 
cause everyone ignored it for 
years," says Chris Hill, co- director 
of Dizzy Heights Music Publishing 
and formerly of Ensign Records, 
which signed Sinead O'Connor and 
World Party. "The reason the 
dance market is so healthy here is 
that nobody has understood it. The 
kids got on with it, learned it them- 
selves -how to make records for 
punters, and how to promote their 
own records. They're the only peo- 
ple who understand [that] the most 
important person in the record 
business is the kid with a pound 
note in his pocket." 

Some note that it is a bit ironic 

that the likes of Nirvana, Pearl 
Jam, and Smashing Pumpkins, 
each from an American indie -rock 
base, now have a lock on the U.S. 
market at the expense of new Brit- 
ish bands. "Over the last seven or 
eight years, the whole way that in- 
dependent -type rock acts have been 
A &R'ed and developed in Britain 
has been copied by American 
A &R," says Nigel Grainge, co -di- 
rector with Hill of Dizzy Heights 
Music Publishing and also formerly 
of Ensign Records. "They've adapt- 
ed the English mode of signing and 
developing these acts -and now 
they do it better." 

What's more, the American ver- 
sion of grass -roots artist develop- 

THE ORB 

ment has made it that much more 
difficult for British bands to break 
through in the U.S. "What has hap- 
pened in the American business is 
that a variety of factors have re- 
moved the power of the gatekeep- 
ers," says Davitt Sigerson, presi- 
dent of Polydor Records in the 
U.S., pointing to the growing influ- 
ence of American fanzines and lo- 
cal press in starting a buzz on new 
acts, compared to national media. 
"What may be a consequence of 
that is that the ability to hype new 
bands has decreased." 

In the U.S., Elektra Records has 
been working to raise awareness of 
British alternative band the Level- 
lers with a showcase, a five -track 
sampler, and a video press kit. The 
band, signed to China Records in 
the U.K., is prepared for more 
work when its second album hits 
the U.S. in early '94. U.S. sales of 
the band's 1991 debut album were 
about 36,000 units, according to 
SoundScan data, compared with 
U.K. sales of 180,000. According to 
China Records, the Levellers' soph- 
omore album has sold about 
120,000 units in the U.K. since its 
August debut (Billboard, Nov. 6). 

No one is more keenly aware of 
the difficulty that new British rock 
bands face in the U.S. lately than 
the members of Suede. Amid 
cheers and champagne at the Savoy 
Hotel in London Sept. 8, the band's 
self -titled debut release won the 
Mercury Music Prize as the best 
U.K. album of the year. The follow- 
ing day, the Nude /Sony group em- 
barked on its first extended U.S. 
tour -which failed to break its al- 
bum onto The Billboard 200. 

"Listening to Suede on alterna- 
tive radio in America is a strange 
experience, because there's a musi- 
cal grammar that has built up in 
the States, post- Nirvana, that we 
don't fit into at all, really," says 
bassist Mat Osman. "And I think 
it's going to be a real hard slog. But 
fair enough. People sort of paint us 
as desperate to break in America, 
and people who try to break Ameri- 
ca [fast] get broken by it." 

While British executives confi- 
dently predict a rebound of U.K. 
talent, at gatherings like the In The 
City International Music Conven- 

tion in Manchester Sept. 11 -15, they 
also have looked hard at the 
changes needed in the British in- 
dustry. 

Among those evaluating the in- 
dustry is Muff Winwood, who over- 
saw A &R for CBS U.K. (now Sony 
U.K.) during one of its strongest 
eras, and is now managing director 
of the Sony Soho Square label. 
"The fact of life with the major re- 
cord companies was that they made 
so much money between 1981 and 
1985 that they either sent it all back 
to their parent companies, so it 
went out of Great Britain, or they 
paid it to the Inland Revenue, or 
they signed more acts," Winwood 
told an audience at In The City. 

He acknowledged that most U.K. 
labels went on a signing spree in 
the '80s. "Now, funnily enough, it 
turned out not to be a very good 
idea, because we actually signed 
quite a lot of crap ... We all lost a 
lot of money on all that crap we 
signed, so now we've got to be very 
careful about what we sign, which 
is what we should be doing." 

Even when the U.K. business 
tapped into the strength of its 
dance scene in the '80s, record la- 
bels did not demand the quality ma- 
terial from bands that would as- 
sure longlasting, international suc- 
cess. 

Steven Howard, managing direc- 
tor of Zomba Music Publishing, 
says, "The Americans have been 
led to expect that we'd produce the 
next big thing, but in the '80s the 
next big thing here was the Man- 
chester scene, with the Happy Mon- 
days, the Charlatans, and the In- 
spiral Carpets. They didn't connect 
in the U.S. So why should [U.S. la- 
bels] get excited about mediocri- 
ties?" 

GET RID OF THE CYNICISM 

Tom Zutaut, A &R executive with 
Geffen Records in Los Angeles, ob- 
serves that the volatility of the 
U.K. singles chart, and the exces- 
sive focus by labels on singles mar- 
keting rather than talent develop- 
ment, "in itself leads the A &R com- 
munity to sign the wrong things. I 
think you'll find a lot of them talk- 
ing about this problem, but they go 
back to their marketing meetings 
and strategize about how to spend 
the money to get their three weeks 
on BBC [Radio] One. 

"I also think that the Brits have 
got to get rid of some of their cyni- 
cism about it all," Zutaut adds, 
"and get back into the purity of 
why we love the music; get rid of 
these things that just give you 
three weeks on the charts." 

I.R.S. Records president Miles 
Copeland, whose recent U.K. sign- 
ings including the Point and Ozric 
Tentacles, traces the British music 
industry's pervasive, self- defeating 
cynicism to the punk scene of the 
late "70s. The U.S. labels also got 
caught up in signing too many U.K. 
acts in recent years, says Mike 
Mena, VP of A &R at SBK Records, 
who helped break Jesus Jones in 
the U.S. "The change needed is 
fairly obvious," he adds. "It's not 
banking on six new British acts, it's 
banking on one. We do have to be 
more selective." 

Mena adds that the label had 
"tremendous success with Jesus 
Jones, but we had them out for two 
tours on their last album, and let- 
ting them tour forever does a lot 
for a band." 

GABRIELLE 

For young British bands, howev- 
er, rigorous touring may take a 
change of attitude, Winwood told 
his colleagues at In The City. 
"American bands have no fears 
about 15 people in a bus and 45 
nights straight across the conti- 
nent. You ask a British band to do a 
15 -day English tour with one day 
on and one day off, and they com- 
plain if they have to double -up in a 
room with their mate. Certainly, 
we've got to [make] our own bands 
a little more conscientious, if you 
like, about their own work ethic." 

Regardless of any mistakes 
made by the British music industry 
in recent years, and the current 
dominance of American rock'n'roll 
in the U.K., many remain convinced 
that the British music scene is on 
the cusp of its own resurgence. 

"In the next two or three years, 
there's going to be some exciting 
backlash from England" to the 
American rock wave, says Denis 
McNamara, senior director of inter- 
national A &R at Polydor, who 
closely followed the rise of the 
U.K. alternative scene during his 
days as a radio programmer at 
WLIR -FM near New York City. 
"The influence of this scene on the 
British scene is going to stir up 
some exciting forces." 

"It's always cyclical," adds Zut- 
aut. "I think the creativity will 
shift back over." 

UP FROM THE CLUBS 
The British dance and soul scene 

continues to have the most vital in- 
fluence on current American music 
outside the rock realm, producer 
and artist Arthur Baker noted dur- 
ing a recent U.K. visit. "They have 
more live funk bands coming out of 
here than in America, really," he 
said. "You talk about Guru, and 
how he's using live musicians [on 
his "Jazzmatazz" album]. He got 
into it because he came over and 
heard Massive Attack and Brand 
New Heavies." 

While a few major -label imprints, 
such as Phonogram's Talkin' Loud, 
have shown savvy in nurturing the 
new sounds, the strongest U.K. 

dance acts have emerged, as ex- 
pected, from the indie record com- 
panies, with labels like deconstruc- 
tion, Pulse 8, and Network leading 
the way. 

Neil Rushton, director of Net- 
work, judges the strength of the in- 
dependent dance scene through the 
activity of his company's small dis- 
tribution service. "Every Monday 
morning, we get in, say, 15 or 20 re- 
cords from small labels," he says. 
"First releases. White labels. And 
the stuff is really good. It's really 
energetic, and it works." 

The key to a new talent wave 
from the British club scene, observ- 
ers agree, will be the rise of tour- 
ing artists and bands from what 
has often been a singles- oriented 
genre. 

"Let the dance scene do its own 
thing," says Rushton, "and you do 
get groups out of it. You get 808 
State, the Utah Saints, M- People, 
and that does work. We get 12- 
year -old kids sending in 100 letters 
a week, desperate for merchandise 
and information" on these groups. 

At Island Records office in Lon- 
don, A &R VP Nick Angel acknowl- 

OZRIC TENTACLES 

edges that few veteran record ex- 
ecutives may fathom why Island is 
signing the Orb to a worldwide 
deal. "Those guys who work in the 
record companies would not be go- 
ing to the same places [as the Orb's 
fans]," he says. "But without going 
through the standard route of re- 
leasing singles, the Orb have quiet- 
ly become a headlining band by tap- 
ping into a new generation." 

For this new generation of Brit- 
ish fans and music executives, the 
U.K. dance culture has thrived 
largely without the attention of the 
major labels -just as U.S. grunge 
rock did. 

"It's not entirely satisfactory to 
people to have these seemingly 
endless 12- inchers," says Angel. 
"Now [dance artists] are marrying 
songs and crafts onto backbeats 
and soundscapes which are part of 
their history. Now you've got the 
intelligence or anger of an Andrew 
Weatherall or an Underworld. Club 
culture has been around long 
enough to have roots." And from 
those roots, many say, will grow 
the freshest new sounds of British 
pop. 
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Hot 100 Airplay.. 
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 
176 top 40 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross 
impressions, computed by cross -referencing exact times of airplay with Arbitron listener data. This data 
is used in the Hot 100 Singles chart. 
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* * NO. 1 * * 
JANETBJACKSON (VIRGIN) 2 weeks at No. i 

® 40 9 EVERYBODY HURTS 
R.EM. (WARNER BROS.) 

®46 4 THE CRANBERRIES (ISLAND /PLG) 

3 10 
ALL THAT SHE WANTS 
ACE OF BASE ( ARISTA) 

40 33 13 BETTER THAN YOU 
LISA KEITH (PERSPECTIVE /A &M) 

3 2 16 DREAMLOVER 
(COLUMBIA) 

41 35 12 
HOKPESESSLYCA> 

11 

4 
9 I'D DO ANYTHING FOR LOVE 

MEAT LOAF (MCA) 42 43 19 
BREAK IT DOWN AGAIN 
TEARS FOR FEARS (MERCURY) 

5 5 9 
ESCAPE (SO SO DEF /COLUMBIA) ®51 3 HI-FIVE VE 

NEVER SHOULD'VE LET YOU GO 
(JIVE) 

8 5 
MARIIAAH CAREY (COLUMBIA) ® 4 

TIME AND CHANCE 

COLOR ME BADO (GIANT) 

7 7 12 
HEY MR. D.J. 
ZHANE (FLAVOR UNIT /EPIC) 45 47 7 

WILD WORLD 
MR. BIG (ATLANTIC) 

9 11 
TBONEI 

ABTRHAN G A(LIN 
ACE /ARISTA) l 63 2 

I 

J 

CAN SF CCLHEAAOR) LY NOW 

9 6 17 THE RIVER OF DREAMS 
BILLY JOEL (COLUMBIA) 

47 3 BECAUSE THE NIGHT 
10,000 MANIACS (ELEKTRA) 

10 14 5 PLEASE FORGIVE ME 
BRYAN ADAMS (A &M) ®55 1 

SIT DOWN YOU'RE ROCKIN'... 
DON HENLEY (MCA) 

11 18 6 
CAN WE TALK 
TEVIN CAMPBELL (QWEST/WARNER BROS.) 49 

1 
SOMETHING IN COMMON 
BOBBY BROWN /WHITNEY HOUSTON (MCA) 

12 11 13 WHAT IS LOVE 
HADDAWAY ( ARISTA) 

50 38 21 VERY SPECIAL 
BIG DADDY KANE (COLD CHILLIN' /REPRISE) 

13 15 5 
SNOOP 
SALT- N- PEPA(NEXT PLATEAU /PLG) 

51 42 20 
MICHAEL JACKSON 

BE 
(EMJE /EPIC) 

14 12 10 ANNIVERSARY 
TONY! TONI! TONE! (WING /MERCURY) 

52 61 5 
NEVER KEEPING SECRETS 
BABYFACE (EPIC) 

15 13 21 ANOTHER SAD LOVE SONG 
TONI BRAXTON (LAFACE /ARISTA) 

, 
6 

DREAMS 
GABRIELLE (LONDON /PLG) 

16 22 6 
GANGSTA LEAN 
DRS (CAPITOL) 

54 32 25 
ADECL(UProwN /MCA) 

17 19 14 
NO RAIN 
BLIND MELON (CAPITOL) 

55 45 4 YOLANDA 
(STRICTLY RHYTHM) 

18 21 3 
SAID I LOVED YOU ... BUT I LIED 
MICHAEL BOLTON (COLUMBIA) 

56 52 4 SLOW & EASY 
ZAPP & ROGER (REPRISE) 

19 10 19 IF 
JANET JACKSON (VIRGIN) 

57 44 21 00H CHILD 
DINO (EASTWEST) 

10 24 3 
WHATS MY NAME? 
SNOOP DOGGY DOGG (DEATH ROW) ®69 2 

HIGHER GROUND 
UB40 (VIRGIN) 

21 27 4 
KEEP YA HEAD UP 
2PAC ( INTERSCOPE) 59 62 4 

FIELDS OF GRAY 
BRUCE HORNSBY(RCA) 

22 16 15 REASON TO BELIEVE 
ROD STEWART (WARNER BROS.) 

60 50 6 WHATTA MAN 
SALT -N- PEPA /EN VOGUE (NEXT PLATEAU) 

® 23 16 
SWEAT (A LA LA LA LA LONG 
INNER CIRCLE (BIG BEAT / ATLANTI ) 

61 53 7 NOTHING 'BOUT ME 
STING (A &M) 

® 26 24 
RUNAWAY TRAIN 
SOUL ASYLUM (COLUMBIA) ® 1 

DAUGHTER 
PEARL JAM (EPIC) 

® 28 4 
BOTH SIDES OF THE STORY 
PHIL COLLINS (ATLANTIC) 

63 48 11 DOWNTOWN 
SWV (RCA) 

26 17 24 BA I'M YOURS 
ALLEY/MCA) 

64 54 
26 WHOOMPII(THBERE 

IT IS) 

27 25 13 TWO STEPS BEHIND 
DEF LEPPARD (COLUMBIA) 

65 65 5 SEND ME A LOVER 
TAYLOR DAYNE (ARISTA) 

28 20 20 RIGHT HERE (HUMAN NATURE) 
SWV (RCA) 

® 70 2 
AS LONG AS II )CAN DREAM 

® 30 14 
CRYIN' 
AEROSMITH(GEFFEN) 67 68 15 

SOUL TO SQUEEZE 
RED HOT CHILI PEPPERS (WARNER BROS.) 

® 36 10 
COME BABY COME 
K7 (TOMMY BOY) ®73 2 

JESSIE 
JOSHUA KADISON (SBK /ERG) 

31 49 3 
UNDERSTANDING 
%SCAPE (SO SO DEF /COLUMBIA) 69 72 6 

HUMAN WHEELS 
AHN MELLENCAMP (MERCURY) 

32 31 28 CANT HELP FALLING IN LOVE 
UB40 (VIRGIN) 

70 64 14 COME INSIDE 
INTRO (ATLANTIC) 

® 41 3 
ALL ABOUT SOUL 
BILLY JOEL (COLUMBIA) 

71 66 19 PLUSH 
STONE TEMPLE PILOTS (ATLANTIC) 

® 
39 3 

MR VAIN 
CULTURE BEAT (550 MUSIC) 

72 59 19 WHEN I FALL IN LOVE 
CELINE DION & CLIVE GRIFFIN (EPIC) 

35 29 18 I GET AROUND 
2PAC ( INTERSCOPE) 73 - 1 

FOUND OUT ABOUT YOU 
GIN BLOSSOMS (A &M) 

36 34 25 WHERE ARE YOU NOW 
JANET JACKSON (VIRGIN) 

74 71 7 PUSH THE FEELING ON 
NIGHTCRAWLERS (GREAT JONES /ISLAND) 

37 37 14 
HEY JEALOUSY 
GIN BLOSSOMS (A &M) 

75 - 1 
GETTO 

JAAMBURST /RAL /CHAOS) 

Tracks moving up the chart with airplay gains. © 1993 Billboard /BPI Communications. 

NOT 100 RECURRENT AIRPLAY 
I 2 14 TWO PRINCES 

SPIN DOCTORS (EPIC) 
14 20 10 I SEE YOUR SMILE 

GLORIA ESTEFAN (EPIC) 

2 1 2 I DON'T WANNA FIGHT 
TINA TURNER (VIRGIN) 

15 16 46 JUST ANOTHER DAY 
JON SECADA (SBK /ERG) 

3 5 5 FIELDS OF GOLD 
STING (A &M) 

16 19 5 WHATS UP 
4 NON BLONDES (INTERSCOPE) 

4 4 7 COME UNDONE 
DURAN DURAN (CAPITOL) 

17 18 5 WEAK 
SWV (RCA) 

5 3 6 SHOW ME LOVE 
ROBIN S. (BIG BEAT /ATLANTIC) 

18 14 27 ORDINARY WORLD 
DURAN DURAN (CAPITOL) 

6 6 7 THATS THE WAY LOVE GOES 
JANET JACKSON (VIRGIN) 

19 17 9 HAVE I TOLD YOU LATELY 
ROD STEWART (WARNER BROS.) 

7 7 16 I'M SO INTO YOU 
SWV (RCA) 

20 21 34 RHYTHM IS A DANCER 
SNAP (ARISTA) 

8 9 3 IF I 
H TONS TONE! 

NO 
(WING /MERCURY) 

21 15 67 MY LOVIN' (YOU'RE NEVER ... ) 
EN VOGUE ( EASTWEST) 

9 8 14 DONT WALK AWAY 
JADE (GIANT) 

22 25 19 LOVE IS 
V. WILLIAMS /B. MCKNIGHT (GIANT) 

10 12 2 I'M FREE 
JON SECADA (SBK /ERG) 

23 23 15 LOOKING THROUGH PATIENT EYES 
P.M. DAWN (GEE STREET /ISLAND /PLG) 

11 11 31 DO YOU BEUEVE IN US 
JON SECADA (SBK /ERG) 

24 - 46 ALL I WANT 
TOAD THE WET SPROCKET (COLUMBIA) 

12 13 6 I'LL NEVER GET OVER YOU 
EXPOSE ( ARISTA) 

25 - 31 REAL LOVE 
MARY J. BLIGE (UPTOWN /MCA) 

13 10 2 ONE LAST CRY 
BRIAN MCKNIGHT (MERCURY) 

Recurrents are titles which have appeared on the Hot 100 
chart for 20 weeks and have dropped below the top 50. 

TITLE (Publisher Licensing Org.) Sheet Music Dist. 

81 93 T1L INFINITY (Souls Of Mischief, BMI) 

2 AGAIN (Black Ice, BMI /Flyte Tyme, ASCAP) WBM 

41 ALL ABOUT SOUL (Impulsive, ASCAP /EMI April, 

ASCAP) HL 

3 ALL THAT SHE WANTS ( Megasongs, BMI /BMG, 

ASCAP) HL 

93 ALRIGHT (EMI April, ASCAP /So So Oef, ASCAP/Wild 

Apache, ASCAP /Zomba, ASCAP) WBM 

14 ANNIVERSARY (Polygram Intl, ASCAP/Tony Toni 

Tone, ASCAP /Rev, ASCAP) HL 

19 ANOTHER SAD LOVE SONG (Ecaf, BMI /Sony Songs, 

BMI /Boobie -Loo, BMI/Warner- Tamerlane, BMI) 

HL/WBM 

62 AS LONG AS I CAN DREAM (Realsongs, 

ASCAP /Orbisongs, BMI) WBM 

67 AWARD TOUR (Zomba, ASCAP /Jazz Merchant, 

ASCAP) CPP 

47 BABY I'M YOURS (Music Corp. Of America, 

BMI /Gasoline Alley, BMI /Cameo Appearance By 

Ramses, ASCAP /MCA, ASCAP /Ethyl, ASCAP) HL 

52 BECAUSE THE NIGHT (Bruce Springsteen, ASCAP) 

CPP 

46 BETTER THAN YOU (New Perspective, ASCAP /Sony 

Tunes, ASCAP/Yellow Elephant, ASCAP) HL 

59 BOOM! SHAKE THE ROOM (Zomba, ASCAP /Jazzy Jeff 

& Fresh Prince, ASCAP /House Jam, ASCAP /Forty 
Floors Up, ASCAP /Deshane, ASCAP /Bridgeport, BMI) 

CPP 

31 BOTH SIDES OF THE STORY (Phil Collins, PRS /Hit & 

Run, PRS /Hidden Pun, BMI/Warner- Tamerlane, BMI) 

WBM 

66 BREAK IT DOWN AGAIN (EMI Virgin, BMI /Chrysalis, 

BMI) CPP /HL 
12 BREATHE AGAIN (Ecaf, BMI /Sony Songs, BMI) HL 

45 CAN'T HELP FALLING IN LOVE (FROM SLIVER) 

(Gladys, ASCAP/Williamson, ASCAP) HL 

13 CAN WE TALK (Ecaf, BMI /Sony Songs, BMI /Boobie- 

Loo, BMI/Warner- Tamerlane, BMI) HL/WBM 

92 CHATTAHOOCHEE (Mattie Ruth, ASCAP /Seventh Son, 

ASCAP /Sony Cross Keys, ASCAP) HL/WBM 

79 CHECK YO SELF (WB, ASCAP /Gansta Boogie, 

ASCAP /Gambi, BMI /MCA, ASCAP) WBM 

91 CHIEF ROCKA (LOTUG, ASCAP /Marley Marl, 

ASCAP /EMI April, ASCAP /Ghetto Man, ASCAP) WBM 

24 COME BABY COME (Tee Girl, BMI /Blue Ink, 

BMI/Third & Lex, BMI) 

37 COME INSIDE (Velle Intl, ASCAP /Frabensha, 

ASCAP /MCA, ASCAP /Ness, Nifty & Capone, 

ASCAP/WB, ASCAP/Wike, ASCAP) WBM /HL 

99 COMMITMENT OF THE HEART (Realsongs, ASCAP) 

25 CRYIN' (Swag Song, ASCAP /MCA, ASCAP/Taylor 

Rhodes, ASCAP) HL 

10 DREAMLOVER (Rye Songs, BMI /Sony Songs, 

BMI /Stone Jam, ASCAP/WB, ASCAP) HL/WBM 

57 DREAMS (Pedect /CPZ, ASCAP /Zomba, BMI) CPP 

83 EASY COME, EASY GO (0 -Tex, BMI /Acuff -Rose, BMI) 

CPP /HL 
29 EVERYBODY HURTS (Night Garden, BMI /Unichappell, 

BMI) HL 

71 FIELDS OF GRAY (WB, ASCAP /Basically Zappo, 

ASCAP) WBM 

90 FOREPLAY (Drop Science, ASCAP) 

87 FOUND OUT ABOUT YOU (WB, ASCAP /East Jesus, 

ASCAP) WBM 

43 FREAKIT (Straight Out Da Sewer, ASCAP /Fat Wan, 

BMI /EMI April, ASCAP) 

4 GANGSTA LEAN (Rap & More, BMI) 

94 GOD BLESSED TEXAS (Square West, ASCAP /Howlin' 
Hits, ASCAP) CPP 

98 HAPPENIN' ALL OVER AGAIN (AIL Boys, BMI) 

8 HERO (Sony Songs, BMI /Rye, BMI/WB, 
ASCAP/Wallyworld, ASCAP) HL/WBM 

34 HEY JEALOUSY (WO, ASCAP /East Jesus, ASCAP) 

WBM 

9 HEY MR. DJ. (Naughty, ASCAP/T -Boy, ASCAP /Flavor 

Unit, ASCAP /Almo, ASCAP /Irving, BMI /0 /B /0 Itself, 

ASCAP /Medad, BMI) CPP 

65 HIGHER GROUND (Fernscan, BMI /New Claims, BMI) 

49 HOPELESSLY (BMG, ASCAP) HL 

48 HUMAN WHEELS (Windswept Pacific, ASCAP /Full 

Keel, ASCAP /Katsback, ASCAP/WB, ASCAP) WBM 

58 I CAN SEE CLEARLY NOW (Dovan, ASCAP) 

1 I'D DO ANYTHING FOR LOVE (BUT I WON'T DO 

THAT) (Edward B. Marks, BMI) HL 

27 IF (Black Ice, ASCAP / Flyte Tyme, ASCAP /Jobete, 

ASCAP /Stone Agate, BMI) WBM 

28 I GET AROUND (GLG Two, BMI /Ghetto Gospel, 

BMI /Rubber Band, BMI /Saja, BMI/Troutman, 

BMI / Interscope Pearl, BMI/Warner- Tamerlane, BMI) 

Al3M 
35 (I KNOW I GOT) SKILLZ (Word Life, ASCAP /Chrysalis, 

ASCAP /Large Giant, ASCAP/WB, ASCAP) CPP/WBM 

% I'M IN LUV (J.Dibbs, BMI /Ahunit And Fifth Street, 

BMI/Teddy Denslow, BMI /Zomba, BMI) CPP 

95 I'M REAL (So So Def, ASCAP /EMI April, ASCAP) 

70 INDO SMOKE (Mista Grimm, BMI/Warren G., 

BMI /New Justice, BMI /New Columbia, ASCAP) CPP 

72 INSANE IN THE BRAIN (Cypress Funky, ASCAP /Soul 

Assasins, ASCAP /MCA, ASCAP /BMG, ASCAP) HL 

89 INTO YOUR ARMS (Polygram, BMI /Moo, BMI) HL 

64 JESSIE (Joshuasongs, BMI /Seymour Glass, BMI /EMI 

Blackwood, BMI) HL 

84 JIMMY OLSEN'S BLUES (Sony Songs, BMI /Mow 

B'Jow, BMI) HL 

5 JUST KICKIN' IT (So So Def, ASCAP /EMI April, 

ASCAP /Full Keel, BMI /Ground Control, BMI) WBM 

16 KEEP YA HEAD UP (Ghetto Gospel, BMI /Interscope 

Pearl, BMI/Warner- Tamerlane, BMI /Rubber Band, 

BMI) WBM 

50 LATELY (Jobete, ASCAP /Black Bull, ASCAP) CPP 

51 LET ME RIDE (Sony Tunes, ASCAP) HL 

38 LINGER (Island, BMI /Polygram Intl, ASCAP) HL 

86 LOOKING FOR MR. DO RIGHT (Large Giant, 

ASCAP/Wokie, ASCAP/WB, ASCAP) WBM 

80 LOVE FOR LOVE (Song- A -Tron, BMI /EMI Blackwood, 

BMI) WBM 

75 METHOD MAN (Wu -Tang, BMI) 

44 MR. VAIN (Edition, ASCAP /Neue Welt Musikverlag 

Gmbh, ASCAP/WB, ASCAP) WBM 

42 NEVER KEEPING SECRETS (Sony Songs, BMI /Ecaf, 

BMI /Epic, BMI /Solar, BMI) HL 

33 NEVER SHOULD'VE LET YOU GO (Zomba, 

ASCAP /4MW, ASCAP) CPP 

20 NO RAIN (Heavy Melon, ASCAP) 

68 NOTHING 'BOUT ME (Blue Turtle, ASCAP) HL 

85 OH CAROLINA (Livingston, ASCAP) 

74 00H CHILD (EMI Unart, BMI/Sleeping Sun, BMI) CPP 

76 PAYING THE PRICE OF LOVE (Gibb Brothers, 
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* * NO. 1 * * 
IIDADODAAN(YhT(CHANG FOR 

4OwVeEs No. 1 

38 
32 

46 
DU 
DAZZEY 

(TMR BELSLMARK) 

39 31 17 IF 
JANET JACKSON (VIRGIN) 

O 2 5 
GANGSTA LEAN 
DRS (CAPITOL) ®46 4 

WILD WORLD 
MR. BIG (ATLANTIC) 

O 3 9 JUST KICKIN' IT 
%SCAPE (SO SO DEF /COLUMBIA) 

41 29 17 RIGHT HERE /DOWNTOWN 
SWV (RCA) 

O 6 7 
SNOOP 
SALT- N-PEPA (NEXT PLATEAU /PLG) 

42 33 3 AWARD TOUR 
A TRIBE CALLED QUEST (JIVE) 

5 4 8 ALL THAT SHE WANTS 
ACE OF BASE (ARISTA) 

43 34 20 RUFFNECK 
MC LYTE (FIRST PRIORITY /ATLANTIC) 

© 7 
3 

AGAIN 
JANET JACKSON (VIRGIN) 

44 35 15 HEY JEALOUSY 
GIN BLOSSOMS (A &M) 

7 5 27 WHOOMP! (THERE IT IS) 
TAG TEAM (LI E /BELLMARK) 

45 45 7 INDO SMOKE 
MISTA GRIMM (EPIC SOUNDTRAX /EPIC) 

® 1 PLEASE FORGIVE ME 
BRYAN ADAMS(A &M) 

46 4Q 24 LATELY 
JODECI (UPTOWN /MCA) 

9 8 13 HEY MR. D.J. 
ZHANE (FLAVOR UNIT /EPIC) 

47 36 20 INSANE IN THE BRAIN 
CYPRESS HILL (RUFFHOUSE /COLUMBIA) 

10 28 2 
KEEP YA HEAD UP 
2PAC ( INTERSCOPE) 

48 37 9 WHAT'S IT TO YOU 
CLAY WALKER (GIANT) 

11 9 4 
SEX ME (PARTS I & II) 
R. KELLY (JIVE) 

49 41 7 EASY COME, EASY GO 
GEORGE STRAIT (MCA) 

12 17 3 MARIH CAREY (COLUMBIA) ®61 2 THE CRANBERRIES (ISLAND /PLG) 

13 13 5 
CAN WE TALK 
TEVIN CAMPBELL (QWEST /WARNER BROS.) 

51 51 18 WILL YOU BE THERE 
MICHAEL JACKSON(MJJ /EPIC) 

14 11 4 BREATHE AGAIN 
TONI BRAXTON (LAFACE /ARISTA) 

52 47 30 WHOOT, THERE IT IS 
95 SOUTH (WRAP /ICHIBAN) 

15 10 8 ANNIVERSARY 
TONY! TONI! TONE! (WING /MERCURY) 

53 49 20 
ALAN 
CHA TTA 

JACKSON 
HOO C 

( ARISTA) 
HEE 

16 15 5 {I KNOW I GOT) SKILLZ 
SHAQUILLE O'NEAL (JIVE) 

54 48 17 ALRIGHT 
KRIS KROSS (RUFFHOUSE /COLUMBIA) 

17 14 10 WHAT IS LOVE 
HADDAWAY (ARISTA) 

55 54 4 GOD BLESSED TEXAS 
LITTLE TEXAS (WARNER BROS.) 

18 16 21 I GET AROUND 
2PAC ( INTERSCOPE) ® 69 4 

LOOKING FOR MR. DO RIGHT 
JADE (GIANT) 

19 22 10 
COME BABY COME 
K7 (TOMMY BOY) 

57 57 3 RUNAWAY LOVE 
EN VOGUE (EASTWEST) 

® 42 2 
SAID I LOVE YOU ... BUT I LIED 
MICHAEL BOLTON (COLUMBIA) 

5$ 53 21 ONE LAST CRY 
BRIAN MCKNIGHT (MERCURY) 

21 12 15 DREAMLOVER 
MARIAN CAREY (COLUMBIA) 59 72 2 

SW &EAGESR Y 
ZAPP 

LO 
& RO (REPRISE) 

® 39 2 FREAKIT 
DAIS EF% ( EASTWEST) 

60 52 16 CHECK YO SELF 
ICE CUBE FEATURING DAS EFX (PRIORITY) 

23 21 9 COME INSIDE 
INTRO (ATLANTIC) 61 68 4 

SEND ME A LOVER 
TAYLOR DAVNE ( ARISTA) 

24 19 15 CRYIN' 
AEROSMITH (GEFFEN) 

62 63 6 METHOD MAN 
WU -TANG CLAN (LOUD /RCA) 

2S 5O 2 
REAL MUTHAPHUCKKIN G'S 
EAZY -E (RUTHLESS /RELATIVITY) ®- 1 

I'M REAL 
KRIS KROSS (RUFFHOUSE /COLUMBIA) 

26 20 14 SWEAT (A LA LA LA LA LONG) 
INNER CIRCLE (BIG BEAT /ATLANTIC) 

64 64 4 FOREPLAY 
RAAB (RIP-IT/LC) 

27 25 12 RED HOTO 
HILI PEPPERS (WARNER BROS.) 

59 22 MILES) IG THE PROChLAIMERS (CHRYSALIS/ERG) 

28 27 20 ANOTHER SAD LOVE SONG 
TONI BRAXTON (LAFACE /ARISTA) 

66 62 4 STAY REAL 
ERICK SERMON (DEF JAM /RAL /CHAOS) 

29 24 16 THE RIVER OF DREAMS 
BILLY JOEL (COLUMBIA) 

67 60 26 CAN'T HELP FALLING IN LOVE 
UB40 (VIRGIN) 

30 23 9 TWO STEPS BEHIND 
DEF LEPPARD (COLUMBIA) ®75 2 

SONG REMEMBERS WHEN 
TRISHA VEARWOOD(MCA) 

31 26 8 LET ME RIDE 
DR. ORE (DEATH ROW / INTERSCOPE) 

69 73 7 HOPELESSLY 
RICK ASTLEY (RCA) 

32 18 16 BOOM! SHAKE THE ROOM 
JAZZY JEFF /FRESH PRINCE (JIVE) 

70 56 12 I'M IN LUV 
JOE (MERCURY) 

CD 44 3 
NEVER KEEPING SECRETS 
BABYFACE (EPIC) 

71 58 7 THE GRAND TOUR 
AARON NEVILLE (A &M) 

34 30 12 SOMETHING IN YOUR EYES 
BELL BIV DEVOE (MCA) 

72 74 17 WHEN I FALL IN LOVE 
CELINE DION /CLIVE GRIFFIN (EPIC) 

35 55 2 
TIME AND CHANCE 
COLOR ME BADD (GIANT) 

73 65 17 VERY SPECIAL 
BIG DADDY KANE (COLD CHILLIN/REPRISE) 

® 43 4 
NEVER SHOULD'VE LET YOU GO 
HI -FIVE (JIVE) 

74 66 8 PINK CASHMERE 
PRINCE (PAISLEY PARK /WARNER BROS.) 

37 38 11 
EVERYBODY HURTS 
R.E.M. (WARNER BIOS.) 75 - 1 

MR. VAIN 
CULTURE BEAT (550 MUSIC) 

Singles wi h the greatest sales gains. © 1993, Billboard /BPI Communications and SoundScan, Inc. 

BMI /Careers -BMG, BMI) HL 

7 PLEASE FORGIVE ME (Worksongs, ASCAP /Zomba, 

ASCAP /Almo, ASCAP /Badams, ASCAP) CPP 

88 PUSH THE FEELING ON (EMI Virgin, ASCAP /Graham 

Wilson, ASCAP) HL 

77 RAIN (WB, ASCAP/Webo Girl, ASCAP /Shepsongs, 

ASCAP /MCA, ASCAP) HL/WBM 

55 REAL MUTHAPHUCKKIN G'S (Ruthless Attack, 

ASCAP /Hard 2 Oppose, ASCAP) 

32 REASON TO BELIEVE (Alley, BMI/Trio, BMI) HL 

23 RIGHT HERE (HUMAN NATURE) /DOWNTOWN 

(Warner- Tamerlane, BMI / Interscope Pearl, BMI /Bam 

Jams, BMI /ATV, BMI /John Bettis, ASCAP/WB, 

ASCAP /Playfull, BMI /GG Loves Music, BMI) HL/WBM 

17 THE RIVER OF DREAMS (Impulsive, ASCAP /EMI April, 

ASCAP) HL 

63 RUFFNECK (Brooklyn Based, ASCAP/Top Billin', 

ASCAP /Smokin' Sounds, ASCAP /Quick Time, BMI /EMI 

April, ASCAP /Abdur Rahman, ASCAP /MCA, 

ASCAP /Soul Assasins, ASCAP) WBM /HL 

69 RUNAWAY LOVE (Two Tuff-Enuff, BMI) 

39 RUNAWAY TRAIN (WB, ASCAP /LFR, ACAP) WBM 

18 SAID I LOVED YOU...BUT I UED (Warner Chappell, 

PRS /Mr. Bolton's, BMI/Warner -Tamerlane, 

ASCAP /Zomba, ASCAP) CPP/WBM 

54 SEND ME A LOVER (Humazing, BMI /Moir, 
BMI/Warner- Tamerlane, BMI /Erobot, ASCAP) WBM 

26 SEX ME (PART'S I & II) (Zomba, BMI /R.Kelly, BMI) 

CPP 

6 SHOOP (Unichappell, BMI /Placid, BMI /Iza, 

BMI /Kakalaka, BMI /Next Plateau, ASCAP/S.T.M., 

BMI) HL/WBM 

56 SLOW AND EASY (Troutman, BMI /Saja, BMI) 

61 SOMETHING IN YOUR EYES (Sony Songs, BMI /Ecaf, 

BMI) HL 

40 SOUL TO SQUEEZE (FROM CONEHEADS) (Ensign, 

BMI /Moebetoblame, BMI) HL/CPP 

97 STAY REAL (Erick Sermon, ASCAP /Saja, 

BMI/Troutman, BMI) 
21 SWEAT (A LA LA LA LA LONG) (Mad House, BMI) 

36 TIME AND CHANCE (Brittlesse, ASCAP /Me Good, 

ASCAP) 

n TWO STEPS BEHIND (Bludgeon Riffola, 

ASCAP /Zomba, ASCAP) 

60 VERY SPECIAL (AZ, ASCAP /Cold Chillin', ASCAP/WB, 

ASCAP /At Home, ASCAP /Jeffix, ASCAP) WBM 

15 WHAT IS LOVE (A La Carte, BMI /EMI Blackwood, 

BMI) WBM 

82 WHATS IT TO YOU (Stroudavarious, ASCAP /JKids, 

ASCAP /EMI April, ASCAP) CPP/WBM 

73 WHEN I FALL IN LOVE (Chappell & Co., 

ASCAP /Intersong U.SA, ASCAP) HL 

II WHOOMP! (THERE IT IS) (Alvert, BMI) 

30 WILD WORLD (Salafa, ASCAP/Sony Songs, BMI) 

53 WILL YOU BE THERE (FROM FREE WILLY) (Mijac, 

BMI/Warner -Tamerlane, BMI) WBM 

78 YOLANDA (New York House, BMI/Mia -Chi, BMI) 

100 YOUR LOVE KEEPS WORKING ON ME (WBASCAP/ 

Kulu ShayASCAP /InterscopeASCAP/Thug,ASCAP/ 
Brandi-JoeASCAP) 

www.americanradiohistory.com
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HOT100 
SINGIIS SPEW 

by Kevin McCabe 

ALL HITS: This week's Hot 100 sees an extraordinarily competitive top 
10, with the top eight titles all receiving bullets due to big increases in 
sales and monitored airplay. In fact, the competition is so tough that two 
of the eight records, "All That She Wants" by Ace Of Base (Arista) and 
"Just Kickin' It" by Xscape (So So Def /Columbia), are pushed backward 
one place despite earning bullets. "I'd Do Anything For Love (But I 
Won't Do That)" by Meat Loaf (MCA) widens its lead at No. 1, but Janet 
Jackson's "Again" (Virgin) surges to No. 2 overall on an outstanding 
sales increase and continued No. 1 airplay. "Please Forgive Me" by Bry- 
an Adams (A &M) makes an enormous leap from No. 24 to No. 7, fueled 
by its No. 8 debut in sales. Meat Loaf's single is likely to hold at No. 1 

again next week, but then it will be a virtual free -for -all among the bul- 
leted challengers pushing toward the top. 

TRAFFIC JAMS: "Hey Mr. D.J." by Zhane (Flavor Unit /Epic) and 
"Anniversary" by Tony Toni Toné (Wing /Mercury) are pushed back in 
the chart jam despite gaining points. "D.J." holds at No. 7 on the Hot 100 
Airplay chart but slips to No. 9 overall, and "Anniversary" is up 5% in 
total points but falls to No. 14. And two of the biggest gainers approach- 
ing the top 10 move up only two places each. "Breathe Again" by Toni 
Braxton (LaFace /Arista) is up 21% in overall points, moving 14 -12; and 
"Can We Talk" by Tevin Campbell (Qwest /Warner Bros.) is up 22 %, 
moving to No. 13. 

CROSSOVER CLUB: The three biggest gainers outside the top 20 are 
breaking from the top 40 /rhythm- crossover outlets included in the moni- 
tored radio panel. "Freakit" by Das Efx (EastWest) is the biggest gain- 
er, and scores the Power Pick /Sales at No. 43. It leaps 39 -22 on the sales 
chart. Early top 25 airplay includes Hot 97 New York, Q102 Philadelphia, 
and Kix 106 (WWKX) Providence, R.I. The second -biggest gainer is "Sex 
Me (Parts I & II)" by R. Kelly (Jive). "Sex Me" gains 24% in sales, earn- 
ing a bullet, but slips two places on the sales chart, to No. 11. It's No. 3 in 
airplay at Hot 102 Milwaukee, No. 11 at The Box (KBXX) Houston, and 
No. 12 at WPGC Washington, D.C. Color Me Badd's "Time And 
Chance" (Giant) is the third -biggest gainer outside the top 20 and leaps 
51 -36. Top 15 airplay includes Power 106 Los Angeles, KLUC Las Vegas, 
and KKMG Colorado Springs, Colo. 

QUICK CUTS: "Commitment Of The Heart" by London's Clive Griffin 
(550 Music) bows at No. 99. It's breaking from early top 40 /adult airplay. 
It's No. 3 at KMXV Kansas City, Mo., and No. 11 at WKDD Akron, Ohio 
... "All About Soul" by Billy Joel (Columbia) wins the Power Pick /Air- 
play at No. 41. "Soul" is already a hit in Joel's home state of New York, 
where it's No. 9 at Fly 92 (WFLY) Albany and No. 11 at WNTQ Syracuse 
... Three additional titles gain points but slip back in chart jams: 
"Whoomp! (There It Is)" by Tag Team (Life /Belimark) rebounds 10% in 
sales points but continues its decline, moving 9 -11; "Break It Down 
Again" by Tears For Fears (Mercury) slips 64 -66; and "Indo Smoke" by 
Mista Grimm (Epic Soundtrax /Epic) falls 65-70. 

BUBBLING UNDER .w SINGLES 

16 

TITLE 
ARTIST (LABEL /DISTRIBUTING LABEL) 

GETTO JAM 
DOMINO (RAL/CHAOS /COLUMBIA) 

2 10 2 I'LL BE LOVING YOU 
COLLAGE (VIPER 7 /METROPOLITAN) 

3 4 12 MANY CLOUDS OF SMOKE 
TOTAL DEVASTATION (PGA /ARISTA) 

4 15 2 TRUE LOVE 
ELTON JOHN & KIKI DEE (MCA) 

5 7 COMING HOME TO LOVE 
COMING OF AGE (ZOO) 

6 5 3 SONG REMEMBERS WHEN 
TRISHA YEARW000 (MCA) 

7 2 1 STRAIGHT FROM MY HEART 
UNV (MAVERICK /SIRE/WARNER BROS.) 

a GIVE IT UP 
THE GOODMEN (FFRR) 

9 18 5 CANNONBALL 
THE BREEDERS (4.A.D /ELEKTRA) 

10 3 2 LEMON 
U2 (ISLAND /PLG) 

11 U.N.I.T.Y. 
QUEEN LATIFAH (MOTOWN) 

12 CANTALOOP 
US3 (CAPITOL) 

13 25 2 FAST AS YOU 
DWIGHT YOAKAM (REPRISE /WB) 

W 

Li'L" e 
e 

W z 
a 
Ñ 

O 

W TITLE 
g 3 ARTIST (LABEL /DISTRIBUTING LABEL) 

14 14 2 
DINO 
ENDLESSLY 

15 9 5 UP ON THE ROOF 
II D EXTREME (GASOLINE ALLEY /MCA) 

16 13 2 DONT GO 
AWESOME 3 (AMERICAN) 

17 - 1 GEPETTO 
BELLY (SIRE /REPRISE) 

18 8 6 MAKE ROOM 
THA ALKAHOLIKS (LOUD /RCA) 

19 - 1 THE POWER OF LOVE 
CELINE DION (550 MUSIC) 

1 ) RAKIM (MCA) 

21 - 1 GO WEST 
PET SHOP BOYS (EMI /ERG) 

22 21 3 LET IT SNOW 
BOYZ II MEN (MOTOWN) 

23 19 3 BOOM SHAK A -TACK 
BORN JAMERICANS (DELICIOUS VINYL) 

24 - 1 
KKEENNYGI(ARISTA) 

25 17 7 HE AIN'T WORTH MISSING 
TOBY KEITH (MERCURY) 

Bubbling Under lists the top 25 singles under No. 100 
which have no yet charted. 

`VOICES OF FORGOTTEN WORLDS' SPEAKS VOLUMES 
(Continued from page 10) 

"I had always wanted to do a 
boxed set of music from indigenous 
people," says label president Jeffrey 
Charno. "At MIDEM I met a man 
from Greenland who was working 
with the U.N. on the Year Of Indige- 
nous People, and he was excited to 
hear about our project. So I went to 
Geneva to meet with Julian Burger 
[of the U.N. Center For Human 
Rights]. The U.N. helped us locate a 
lot of sources to do our interviews 
and gather our information." The la- 
bel is donating approximately 3% of 
sales to the United Nations Center 
For Human Rights. 

The release represents 28 indige- 
nous cultures, including Mongolian 
Tuvans, Ba- Benielle pygmies of Cen- 
tral Africa, Native Americans, Kan - 
aks from New Caledonia, the Saami 
of Norway, and Australian aborigi- 
nes. Artists include Azerbaijani folk 
musician Zevulon Avshalmov, the 
Tuva Folk Ensemble, and Saami art- 
ist Elen Inga Eira Sara. 

There was, however, a bit of "polit- 
ical intrigue," says Charno. The set 
includes the work of such indigenous 
people as the Bunun from Taiwan 
and the Tibetans, who consider their 
country occupied by China. "There 
was a political problem because the 
Chinese would not endorse a project 
which portrayed them as being op- 
pressive," says Charno. "So the U.N. 
in New York had to keep themselves 
somewhat distanced from the project 
because it might cause political prob- 

lems with the Chinese." 
The political sensitivities have pre- 

vented the U.N. from participating in 
any further marketing tie -ins. 

Each of Ellipsis Arts' releases fo- 
cuses on a theme, with samplings of 
music from around the world, and is 
packaged with an informative book- 
let. "Voices" is the label's most lavish 
project to date, with two CDs or cas- 
settes packaged with a 96 -page book 
with a foreword by Burger. 

"We like to do things which we feel 
are important," says Charno. "Most 
people who have done recordings of 
traditional music have taken an aca- 
demic approach, like doing a whole 
recording of pygmy music. We had 
the luxury of going to each culture 
and picking one track from each that 
sounded best to us. People who are 
teetering on whether or not to ex- 
plore world music can buy these, 
knowing they will get a carefully 
hand -picked collection." 

The projects take about four 
months to complete. "The music 
comes from many, many sources - 
other record labels, out -of -print or un- 
released material, archives, private 
collections, embassies," says Charno. 
"We do a whole lot of research, listen 
to a lot of music, pick what we want, 
then get the licenses and put it out." 
Charno notes that this exhaustive 
work was done by producer Brooke 
Wentz. "For `Voices,' we had an in- 
house staff writer do about 75 inter- 
views with producers and musicians 

from those indigenous cultures, and 
academics from different institu- 
tions. We had to track down a lot of 
photography for that -we went to 
embassies, to the U.N., and a lot of 
unusual sources." 

"Voices," which Charno says 
shipped 15,000- 20,000 copies in the 
U.S., retails for $34.95 for CD, $29.95 
for cassette. Since much of the mate- 
rial was acquired from other record 
companies, Charno notes, "a lot of 
money goes to royalties." 

Ellipsis Arts projects are distribut- 
ed to record stores through REP (the 
independent distribution company 
formed by Rounder, East Side and 
Precision), Encore, and Bassin. The 
releases are also found in bookstores 
through distributor Publishers 
Group West, as well as museum 
stores, specialty gift shops, embas- 
sies and universities. 

Ellipsis Arts' "Global Meditation" 
has to date sold 35,000 units in the 
U.S., says Charno. The label's next 
project will be a three -CD set of mu- 
sic from Africa due in January. 

Ellipsis' parent label, Relaxation, 
was founded in 1985 in Roslyn, N.Y., 
and has about 100 new age releases, 
including titles by Jim Oliver and Da- 
vid Darling. Relaxation sells a total 
of about 500,000 units a year, says 
Charno. Among its most popular ti- 
tles is the "Musical Massage" series. 
Relaxation's biggest market is book- 
stores; its titles also are carried in 
new age stores and gift catalogs. 

RIM REJECTS STANDARD FOR EAS TECHNOLOGY 
(Continued from page 1) 

unacceptable degree." Source tag- 
ging is the embedding of an anti-theft 
target at the point of manufacture. 

The statement listed other criteria 
the technology failed to meet, but 
concluded that music manufacturers 
remain committed to working with 
NARM to develop an acceptable solu- 
tion to the problems. Specifically, the 
RIAA proposed that NARM either 
revise the criteria or suggest alter- 
nate electronic article -surveillance 
(EAS) technologies. 

Some suggest that the announce- 
ment will throw the source -tagging 
project into serious turmoil. But most 
say the RIAA statement is a reprieve 
for the initiative. Opinion is divided as 
to when the issue will be resolved; 
some observers expect EAS to be 
back on track as early as next year, 
while others see it being delayed sev- 
eral more years. 

The decision is being watched 
closely by Sensormatic and Check- 
point, which have fought an intense 
battle to have their respective anti- 
theft products adopted as the stan- 
dard. 

Commenting on the decision, 
RIAA executive VP Hilary Rosen 
says, "Since the NARM criteria re- 
quire that a system work on all con- 
figurations and not diminish audio 
quality, we essentially rejected [the 
recommendation] based on that crite- 
ria. We told NARM we wanted to be 
positive and productive and coopera- 
tive so that they could either consider 
revisions to their critieria or suggest 
that the companies test alternate 
technologies." 

WEA president Henry Droz says, 
"Source tagging is very much alive. 
It is our genuine intention to meet the 
needs of the customer [account 
base]." 

NARM executive VP Pam Horo- 
vitz says she will "take the RIAA re- 

quest for review back to the [NARM] 
board," which likely will want some 
analysis of these options by the loss - 
prevention committee before it re- 
sponds. 

It has been clear since the October 
NARM Wholesalers conference in 
Phoenix that standardized source 
tagging was in serious trouble (Bill- 
board, Nov. 20). 

Proponents of the project quickly 
began lobbying label and distribution 
executives about the importance of 
universal source tagging. Two days 
before the RIAA meeting, Jack Eug- 
ster, chairman /CEO of Minneapolis- 
based The Musicland Group, sent a 
letter to senior label and distribution 
executives reiterating his support for 
acousto-magnetic technology. 

But artist managers like Ron 
Stone, Frank DiLeo, and Jerry Jaffe 
urged the major labels to oppose it 
based on the threat of sound degra- 

dation of tapes (Billboard, Nov. 13; 

Aug. 28). 
In listing its objections to acousto- 

magnetic technology, the RIAA 
statement noted that activator and 
deactivator devices were found to 
erase audio signals from certain 
types of tapes. 

The RIAA also expressed concern 
that acousto-magnetics may not meet 
[NARM's] third and fourth criteria: 
that the tag adhere to the product in 
a hidden location, and that it be appli- 
cable on -line by manufacturers for all 
configurations. 

As the problems with acousto-mag- 
netic technology surfaced, some mer- 
chants began floating the idea of ex- 
cluding cassettes from the source - 
tagging standard. 

Previously, manufacturers have 
said that eliminating source tagging 
for cassettes could affect the for- 
mat's sales. 

NEW HITS OF THE WORLD CHARTS 
(Continued from page 8) 

IFPI affiliates fund the charts wholly 
or in part. 

"American music has made a 
strong impression worldwide this 
year," says Adam White, Billboard's 
international editor in chief, "and it's 
important to reflect that activity by 
expanding the number of internation- 
al charts we publish. At the same 
time, artists from many other coun- 
tries are finding success abroad. Mu- 
sic has never before crossed as many 
borders, and this expansion of Hits 
Of The World is intended as proof." 

Billboard associate publisher Mi- 
chael Ellis adds, "The international 
segment of the music business is 
growing at a fast pace, and as the 
only international music newsweekly, 
Billboard is committed to publishing 

sales charts from all over the world 
as they become available." 

Here is a complete list of charts be- 
ing added to Hits Of The World and 
their compilers: Argentina (CAPIF); 
Belgium (IFPI /Sabam); Chile (APF), 
Denmark (IFPI /Nielsen Marketing 
Research); Finland (Seura /IFPI); 
Hong Kong (IFPI); New Zealand 
(RIANZ); Norway (Verdens Gang); 
Portugal (AFP); and Switzerland 
(Media Control). Chart information 
from Ireland (IFPI /Gallup) was add- 
ed m September. 

Missing at present from Hits Of 
The World are charts from France. 
They have been temporarily suspend- 
ed due to a dispute between French 
chart compilers, but are expected to 
return soon. 
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* * * No. 1 * * * 
PEARL JAM EPIC 53136* (10.98 EQ/16.98) 3 weeks at No. 1 VS. 1 

56 47 40 15 UB40A VIRGIN 88229(9.98/15.98) PROMISES AND LIES 6 

51 48 46 5 "WEIRD AL" YANKOVIC SCOTTI BROS. 72392 (9.98/15.981 ALAPALOOZA 46 

(---) NEW 1 

* * *HOT SHOT DEBUT*** 
FRANK SINATRA CAPITOL89611 (11.98/17.98) DUETS 2 

58 53 48 26 WYNONNA CURB 10822/MCA (10 .98/15.98) TELL ME WHY 5 

(59) 59 54 30 GIN BLOSSOMS A &M 54039(9.98/13.98) NEW MISERABLE EXPERIENCE 32 

3 2 3 8 MEAT LOAF MCA 10699 (10.98/15.98) BAT OUT OF HELL II: BACK INTO HELL 1 60 67 78 33 DWIGHT YOAKAM REPRISE 45241/WARNER BROS. (9.98/15.98) THIS TIME 25 

4 3 6 4 
VARIOUS ARTISTS COMMON THREAD: THE SONGS OF THE EAGLES 
GIANT 24531NYARNER BROS. (10.98/16.98) 

3 61 60 58 35 STING z A&M 0070 (10.98/16.98) TEN SUMMONER'S TALES 2 

C) 5 7 10 MARIAH CAREY 2 COLUMBIA 53205' (10.98 EQ/16.98) MUSIC BOX 2 62 52 42 18 U2 ° ISLAND 518047 * /PLG (10.98/16.98) ZOOROPA 1 

6 8 10 25 JANET JACKSON 3 VIRGIN 87825 (10.98/16.98) JANET. 1 63 54 49 20 MARK CHESNUTT MCA 10851 (10.98/15.98) ALMOST GOODBYE 43 

7 6 8 13 BILLY JOEL 2 COLUMBIA 53003 (10.98 EQ/16.98) RIVER OF DREAMS 1 64 55 55 29 AARON NEVILLE A &M 0086 (10.98/16.98) GRAND TOUR 37 

8 7 5 3 EAZY -E RUTHLESS 5503*/RELATIVITY (7.98/11.98) IT'S ON (DR. DRE 187UM) KILLA 5 65 58 61 16 TAG TEAM LIFE 78000/BELLMARK (9.98/14.98) WHOOMP! (THERE IT IS) 39 

9 4 2 TOO SHORT JIVE 41526* (10.98/15.98) GET IN WHERE YOU FIT IN 4 (66) 71 68 19 BARBRA STREISAND COLUMBIA 44189 (10.89 EQ/16.98) BACK TO BROADWAY 1 

(10) 12 12 17 TONI BRAXTON LAFACE 26007 /ARISTA (9.98/15.98) TONI BRAXTON 10 (67) 88 105 7 VINCE GILL MCA 10877 (10.98/15.98) LET THERE BE PEACE ON EARTH 67 

11 10 4 7 NIRVANA DGC 24607 * /GEFFEN (10.98/16 .98) IN UTERO 1 68 57 57 37 BROOKS & DUNN ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 9 

12 9 11 6 REBA MCENTIRE MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 5 69 65 50 19 TOOL zoo 11052 (9.98/15.98) UNDERTOW 50 

13 11 9 10 GARTH BROOKS 3 LIBERTY 80857 (10 .98/16.98) IN PIECES 1 (70) 93 102 5 BOYZ II MEN MOTOWN 6365 (10.98/15.98) CHRISTMAS INTERPRETATIONS 70 

(14) 13 - 2 10,000 MANIACS ELEKTRA 61569 (10.98/15.98) MTV UNPLUGGED 13 
11 61 56 51 

CONFEDERATE RAILROAD CONFEDERATE RAILROAD 
ATLANTIC 82335/AG (9.98/15.98) 53 

C) 20 22 15 

* * * GREATEST GAINER*** 
SMASHING PUMPKINS VIRGIN 88267 (9.98/15.98) SIAMESE DREAM 10 

12 62 51 34 
4 NON BLONDES 

BIGGER, BETTER, FASTER, MORE! 
INTERSCOPE 92112/AG (9.98/13.98) 

13 

13 64 47 5 PET SHOP BOYS EMI 89721/ERG (10.98/16.98) VERY 20 
16 16 13 18 BLIND MELON CAPITOL 96585 (9.98/13.98) BLIND MELON 3 

14 63 60 20 BILLY RAY CYRUS MERCURY 514758 (10.9816.98) IT WON'T BE THE LAST 3 
C ) 23 26 4 XSCAPE SO SO DEF 57107' /COLUMBIA (9.98 EQ/15.98) HUMMIN' COMIN' AT 'CHA 17 

75 69 66 52 SOUNDTRACK z WALT DISNEY 60846 (10.98/16.98) ALADDIN 6 

(18) 25 28 19 
THE CRANBERRIES EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 
ISLAND 514156/PLG (10.98 E0/15.9ß) 

18 

16 66 53 35 LENNY KRAVITZ VIRGIN 86984 (9.98/15.981 ARE YOU GONNA GO MY WAY? 12 

19 17 18 24 ROD STEWART 2 WARNER BROS. 45289(10.98/16.98) UNPLUGGED...ANDSEATED 2 

77 146 2 

***PACESETTER* 
HARRY CONNICK, JR. WHEN MY HEART FINDS CHRISTMAS 
COLUMBIA 57550 (10.98 EQ/16.98) 

77 

20 18 - 2 TEVIN CAMPBELL QwEST 45388/WARNER BROS. (10.98/16.98) I'M READY 18 

21 15 14 6 GEORGE STRAIT MCA 10907 (1098/15.981 EASY COME, EASY GO 5 

22 19 20 57 
ALAN JACKSON z 

A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711 (10.98/15.98) 

13 (78) NEW i COCTEAU TWINS CAPITOL 99375 (10.98/15.98) FOUR- CALENDAR CAFE 78 

19 74 59 6 
MICHAEL CRAWFORD 
ATLANTIC 82531/AG (10.98/16.98) 

A TOUCH OF MUSIC IN THE NIGHT 39 23 14 2 3 RUSH ATLANTIC 82528 AG (10.9816.98) COUNTERPARTS 2 

24 22 19 16 CYPRESS HILL RUFFHOUSE 53931* /COLUMBIA (10.98 E0/15.98) BLACK SUNDAY 1 80 68 73 12 CLAY WALKER GIANT 24511/WARNER BROS. (9.98/15.98) CLAY WALKER 68 

(25) 30 - 2 SHAQUILLE O'NEAL JIVE 41529* (10.98/15.98) SHAQ DIESEL 25 81 75 75 117 METALLICA A' ELEKTRA 61113' (10.98/15.98) METALLICA 1 

26 26 23 20 SOUNDTRACK ° EPIC SOUNDTRAX53764 /EPIC (10.98 EQ/16.98) SLEEPLESS IN SEATTLE 1 (82) NEW i 
SIR 

K.D. 
E 45433 

LAN/WG 
ARNER BROS. (10.98/16.9 

EV8) EN COWGIRLS GET THE BLUES (SOUNDTRACK) 82 

21 27 29 51 SOUNDTRACK 10 ARISTA 18699* (10.98/15.981 THE BODYGUARD 1 (83) 84 85 55 R.E.M. 2 WARNER BROS. 45138 (10.98/16.98) AUTOMATIC FOR THE PEOPLE 2 

(28) NEW 1 KATE BUSH COLUMBIA 53737 (10.98 EQ/16.98) THE RED SHOES 28 
84 77 65 31 INTRO ATLANTIC 82463/AG (9.98/15.98) INTRO 65 

(29) 32 30 19 WHITE ZOMBIE GEFFEN 24460 (9.98/13.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1 26 
(85) 87 79 7 ABBA POLYDOR 517007/PLG (10.98/16.98) GOLD 63 

30 24 21 46 STONE TEMPLE PILOTS ° ATLANTIC 82418/AG (9.98/15.98) CORE 3 
86 85 70 12 SCARFACE RAP -A -LOT 53861 */PRIORITY (10.98/15.98) THE WORLD IS YOURS 7 

31 29 24 29 AEROSMITH GEFFEN 24455 (10.9816.98) GET A GRIP 1 81 72 63 14 KRIS KROSS 0 RUFFHOUSE 57278* /COLUMBIA (10.98 EQ/15.98) DA BOMB 13 

32 21 15 5 DEF LEPPARD MERCURY 518305 (9.98 EQ/15.98) RETRO ACTIVE 9 88 90 83 60 GEORGE STRAIT 2 MCA 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 6 

33 28 25 99 PEARL JAM 5 EPIC 47857 (10.98 EO 16.98) TEN 2 89 80 74 73 SPIN DOCTORS 3 EPIC 47461 (10.98 EQ/16.98) POCKET FULL OF KRYPTONITE 3 

(34) `NEW I DRS CAPITOL 81445 (9.98/13.98) GANGSTA LEAN 34 
90 86 82 63 ERIC CLAPTON ' DUCK/REPRISE 45024 */WARNER BROS. (10.98/15.981 UNPLUGGED 1 

(35) 36 36 51 KENNY G 5 ARISTA 18646 (10.98/15.98) BREATHLESS 2 

(91) 108 71 4 
THE LEMONHEADS COME ON FEEL THE LEMONHEADS 
ATLANTIC 82537 * /AG (10.98/15.98) 

56 
36 35 33 12 BABYFACE EPIC 53558 (10.98 EQ/15.98) FOR THE COOL IN YOU 16 

38 43 4 SALT -N -PEPA NEXT PLATEAU /LONDON 828392 * /PLG (10.98/15.98) VERY NECESSARY 37 92 73 69 17 CLINT BLACK RCA 66239 (10.98/15.98) NO TIME TO KILL 14 

38 31 27 9 JOHN MELLENCAMP MERCURY 518088 (10.98 EQ/16.98) HUMAN WHEELS 7 93 89 108 3 ° TANYA TUCKER LIBERTY 89048 (10.98/15 .981 SOON 89 

39 33 17 8 SOUNDTRACK IMMORTAL 57144/EPIC (10.98 EQ/16.98) JUDGMENT NIGHT 17 (94) 106 154 3 ALAN JACKSON ARISTA 18736 (10.98/15.981 HONKY TONK CHRISTMAS 94 

40 37 38 10 BARNEY SBK 27115 /ERG (9.98/15.98) BARNEY'S FAVORITES VOL. 1 9 (95) 107 104 25 LITTLE TEXAS WARNER BROS. 45276 (9.98/15.981 BIG TIME 84 

41 41 45 38 2PAC 0 INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY N.I.G.G.A.Z P4 96 78 64 4 JAZZY JEFF & FRESH PRINCE JIVE 41489* (10.98/15.98) CODE RED 64 

91 83 81 6 
NEIL DIAMOND UP ON THE ROOF - SONGS FROM THE BRILL BUILDING 
COLUMBIA 57529 (10.98 EQ/16.98) 

P8 
(42) NEW 1 

Y RTON, LORETTA LYNN, TAMMY WYNETTE 
COLUMDOLLBIA 

PA 
53414 (10.98 EO 15.98) 

HONKY TONK ANGELS 42 

43 42 39 20 TONY! TONI! TONE! WING 514933 /MERCURY (10.98/15.981 SONS OF SOUL 24 98 102 194 3 
SOUNDTRACK TIM BURTON'S THE NIGHTMARE BEFORE CHRISTMAS 
WALT DISNEY 60855 (10.98/16.98) 

98 

(44) 51 - 2 TRISHA YEARWOOD MCA 10911 (10.98/15.98) THE SONG REMEMBERS WHEN 44 99 92 90 53 SADE ° EPIC 53178 (10.9880/16.98) LOVE DELUXE 3 

45 39 - 2 ZAPP & ROGER REPRISE 45143/WARNER BROS. (10.98/15.98) ALL THE GREATEST HITS 39 (100) 109 113 194 
ORIGINAL LONDON CAST 

PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563 * /PLG (10.98 EQ/16.98) 

46 

46 34 16 3 ERICK SERMON RAL/CHAOS 57460 * /COLUMBIA (9.98 EQ/15.98) NO PRESSURE 16 

101 100 99 34 SAMMY KERSHAW 0 MERCURY 14332 (9.98 E0115.98) HAUNTED HEART 57 (47) 56 52 10 THE BREEDERS 4.A.D 61508/ELEKTRA (7.98/11.98) LAST SPLASH 46 

48 50 44 47 DR. DRE 3 DEATH ROW /INTERSCOPE 57128'/PRIORITY (10.98/15.981 THE CHRONIC 3 
102 91 76 8 PRINCE PAISLEY PARK 45431/WARNER BROS. (12.98/17.98) THE HITS 1 46 

49 43 35 44 SWV ' RCA 66074 (9.98/13.98) IT'S ABOUT TIME 8 
(103) 112 97 102 MICHAEL JACKSON 5 EPIC 45400* (10.98 EQ/15.98) DANGEROUS 1 

50 40 - 2 JACKSON BROWNE ELEKTRA 61524 (10.98/16.98) I'M ALIVE 40 104 76 87 4 ALABAMA RCA 66296 (9.98/15.981 CHEAP SEATS 76 

105 98 98 11 
MAZE FEATURING FRANKIE BEVERLY 

BACK TO BASICS 
WARNER BROS. 45297 (10.98/15.98) 

37 
51 44 31 6 SPICE 1 JIVE 41513 (9.98/15.98) 187 HE WROTE 10 

52 46 34 7 MELISSA ETHERIDGE ISLAND 848660/PLG (10.98/15.98) YES I AM 16 106 95 - 2 JOE SATRIANI RELATIVITY 1177 (17.98/25.98) TIME MACHINE 95 

(53) NEW Po, 1 INXS ATLANTIC 82541/AG (10.98/15.98) FULL MOON, DIRTY HEARTS 53 101 81 62 7 EN VOGUE EASTWEST 92296/AG (8.98/12.98) RUNAWAY LOVE 49 

54 45 37 62 VINCE GILL2 MCA 10630(10.98/15.98) I STILL BELIEVE IN YOU 10 108 99 89 32 ONYX RAL/CHAOS 53302*/COLUMBIA (9.98 EQ/15.98) BACDAFUCUP 17 

55 49 41 53 SOUL ASYLUM COLUMBIA 48898* (9.98 EQ/15.98) GRAVE DANCERS UNION 11 (109) 119 114 103 ENYA 2 REPRISE 26775/WARNER BROS. (10.98/15.98) SHEPHERD MOONS 17 

c Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales o 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates 
LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates 
biggest percentage growth. Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, Inc. 
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DRIVE MY CAR LET ME ROLL IT LOOKING FOR CHANGES PEACE IN THE NEIGHBOURHOOD ALL MY LOVING 

ROBBIE'S BIT (THANKS CHET) GOOD ROCKING TONIGHT WE CAN WORK IT OUT HOPE OF DELIVERANCE 

MICHELLE BIKER LIKE AN ICON HERE THERE AND EVERYWHERE MY LOVE MAGICAL MYSTERY TOUR 

C'MON PEOPLE LADY MADONNA PAPERBACK WRITER PENNY LANE LIVE AND LET DIE KANSAS CITY 

WELCOME TO SOUNDCHECK HOTEL IN BENIDORM I WANNA BE YOUR MAN A FINE DAY 

THE LIVE ALBUM FROM PAUL McCARTNEY'S NEW WORLD TOUR 1993 

01993 MPL Communications Inc. Under Exclusive License To Capitol Records. Inc. 
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110 96 88 71 MARY -CHAPIN CARPENTER COLUMBIA 48881 (9.98 EQ/15.98) COME ON COME ON 31 

111 82 77 6 AARON HALL MCA 10810 (9.98/15.98) THE TRUTH 47 

112 97 92 1 MARTIN LAWRENCE EASTWEST 92289/AG (10.98/15.98) TALKIN' SHIT 76 

113 79 32 3 SEPULTURA ROADRUNNER 57458/EPIC (9.98 EQ/15.98) CHAOS A.D. 32 

114 103 95 27 INNER CIRCLE BIG BEAT /ATLANTIC 92261/AG (9.98/15.981 BAD BOYS 64 

115 94 86 44 JOHN MICHAEL MONTGOMERY ATLANTIC 82420/AG (9.98/15.981 LIFE'S A DANCE 27 

(116) 122 120 39 -, COLLIN RAYE EPIC 48983 (9.98 EQ/13.98) IN THIS LIFE 42 

111 105 - 2 "' HI -FIVE JIVE 41528(10.98 /15.98) FAITHFUL 105 

(118) 123 109 58 ALICE IN CHAINS COLUMBIA 52475 110.98 EO/15.98) DIRT 6 

119 70 - 2 BOB DYLAN COLUMBIA 57590 (10.98 EQ/16.98) WORLD GONE WRONG 70 

120 116 112 23 LUTHER VANDROSS LV53231/EPIC(10.98EQ/16.98) NEVER LET ME GO 6 

121 113 96 13 JAMES TAYLOR COLUMBIA 47056 (18.98 EQ/22.98) LIVE 20 

122 125 - 2 ALAN PARSONS ARISTA 18741 (10.98/15.98) TRY ANYTHING ONCE 122 

123 114 107 102 BROOKS & DUNN 3 ARISTA 18658 (9.98/13.98) BRAND NEW MAN 10 

(124) 149 184 4 SOUNDTRACK CHAOS 57553* /COLUMBIA (10.98 EQ/16.98) COOL RUNNINGS 124 

125 115 94 20 GLORIA ESTEFAN EPIC 53807 (10.98 EQ/15.98) MI TIERRA 27 

126 117 106 166 GARTH BROOKS r° LIBERTY 93866 (9.98/13.98) NO FENCES 3 

121 111 67 3 CONCRETE BLONDE CAPITOL 81129 (10.98/15.98) MEXICAN MOON 67 

128 110 93 8 PRINCE PAISLEY PARK 45435/WARNER BROS. (12.98/17.98) THE HITS 2 54 

129 121 111 77 BILLY RAY CYRUS ' MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1 

(130) NEW I TOM WAITS ISLAND 518 559 /PLG (10.98/15.98) THE BLACK RIDER 130 

131 104 84 6 KRS -ONE JIVE 41517* (9.98/15.98) RETURN OF THE BOOM BAP 37 

(132) 157 151 29 PRIMUS INTERSCOPE 92257 * /AG (10.98/15.98) PORK SODA 7 

133 128 116 77 JON SECADA 2 SBK 98845/ERG (9.98/15.98) JON SECADA 15 

134 124 118 13 AARON TIPPIN RCA 66251 (9.98/15.98) CALL OF THE WILD 53 

135 126 91 20 BETTE MIDLER EXPERIENCE THE DIVINE: GREATEST HITS 
ATLANTIC 82497/AG (10.98/16.98) 

50 

136 101 80 7 SCORPIONS MERCURY 518258 (10.98 EQ/15.98) FACE THE HEAT 24 

131 120 72 8 PRINCE PAISLEY PARK 45440/WARNER BROS. (39.98/49.98) THE HITS/THE B -SIDES 19 

138 135 127 143 ENIGMA CHARISMA86224NIRGIN (9.98/13.98) MCMXC A.D. 6 

139 130 125 60 QUEEN HOLLYWOOD 61265 /ELEKTRA (10.98/16.98) GREATEST HITS 11 

(140) NEW 1 IRON MAIDEN CAPITOL 89248(10.98/15.98) A REAL DEAD ONE 140 

(141) 148 129 17 SOUNDTRACK MJJ /EPIC SOUNDTRAX 57280/EPIC (10.98 E0116.981 FREE WILLY 47 

142 136 140 56 LORRIE MORGAN BNA 66047 (9.98/15.98) WATCH ME 65 

143 133 119 46 SHAI GASOLINE ALLEY 10762 */MCA (9.98/15.98) IF I EVER FALL IN LOVE 6 

144 134 138 12 FOURPLAY WARNER BROS. 45340 (10.98/16.98) BETWEEN THE SHEETS 70 

145 138 122 26 JOE DIFFIE EPIC 53002 (9.98 EQ/15 .98) HONKY TONK ATTITUDE 83 

146 140 117 37 DURAN DURAN CAPITOL 98876 (9.98/13.98) DURAN DURAN 7 

141 151 133 13 SAWYER BROWN cuRB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 81 

148 147 123 5 TEDDY PENDERGRASS ELEKTRA 61497 (10.98/15.98) A LITTLE MORE MAGIC 92 

149 131 121 28 TOBY KEITH MERCURY 514421 (9.98 E0/15.98) TOBY KEITH 99 

C4 163 137 25 RAGE AGAINST THE MACHINE 
RAGE AGAINST THE MACHINE 

EPIC 52959 (9.98 EO/15.98) 
70 

151 137 144 11 TAYLOR DAYNE ARISTA 18705 (10.98/15.98) SOUL DANCING 51 

152 141 124 59 JACKYL GEFFEN 24489 (9.98/13.98) JACKYL 76 

(153) NEW O. 1 BEE GEES POLYDOR 521055/PLG (10.98/16.98) SIZE ISN'T EVERYTHING 153 

154 132 115 47 REBA MCENTIRE 2 MCA 10673 (10.98/15.98) IT'S YOUR CALL 8 

155 129 126 9 JOHN HIATT A&M 0135 (9.98/13.98) PERFECTLY GOOD GUITAR 47 
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156 127 101 8 EARTH, WIND & FIRE REPRISE45274/WARNER BROS. (10.98/15.98) MILLENNIUM 39 

151 118 - 2 THE CURE FICTION 61552/ELEKTRA (10.98/16.98) PARIS 118 

158 162 141 28 JIMI HENDRIX MCA 10829 (10.98/16.98) THE ULTIMATE EXPERIENCE 72 

(159) NEW 0, 
1 AéEREYEaI A; 

TO 9E8/16981EL A TRIBUTE TO THE MUSIC OF BOB WILLS 159 

160 143 146 50 SOUNDTRACK MORGAN CREEK 20015 (10.98/15.98) THE LAST OF THE MOHICANS 42 

161 160 142 31 THE JERKY BOYS SELECT 61495 * /AG (10.98/15.98) THE JERKY BOYS 80 

162 152 136 21 TINA TURNER WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK) 
VIRGIN 88189 (10.9 8/15.98) 

17 

163 153 171 67 SOUNDTRACK EPIC SOUNDTRAX 52476/EPIC (10.98 EQ/16.98) SINGLES 6 

164 156 139 6 SOULS OF MISCHIEF JIVE 41514* (9.98/15.98) 93 'TIL INFINITY 85 

165 158 134 51 ICE CUBE PRIORITY 57185* (10.98/15.98) THE PREDATOR 1 

166 NEW P 1 THE BAND PYRAMID71564 /RHINO(10.98/15.98) JERICHO 166 

161 167 162 53 GLORIA ESTEFAN EPIC 53046 (10.98 E0116.98) GREATEST HITS 15 

(168) 186 182 I0 THE REN & STIMPY SHOW SONY WONDER/EPIC 57400/EPIC (9.98 E0/13.98) YOU EEDIOT! 156 

169 165 157 185 GARTH BROOKS 5 LIBERTY 90897 (9.98/13.98) GARTH BROOKS 13 

(110) NEW 1 ANDREW LLOYD WEBBER POLYDOR 519767/PLG (21.98/32.98) SUNSET BOULEVARD 170 

111 170 173 182 
VAN MORRISON THE BEST OF VAN MORRISON 
POLYDOR 841970 * /PLG (9.98 E0/16.98) 41 

112 142 131 20 TEARS FOR FEARS MERCURY 514275 (10.98/15.98) ELEMENTAL 45 

113 145 132 26 BRIAN MCKNIGHT MERCURY 848605 (Law EQ/15.98) BRIAN MCKNIGHT 58 

114 161 149 35 TRACY LAWRENCE ATLANTIC 82483/AG (9.98115.981 ALIBIS 25 

(115) NEW " 1 GLORIA ESTEFAN EPIC 57567 (10.98 EO/16.98) CHRISTMAS THROUGH YOUR EYES 175 

116 150 150 20 VARIOUS ARTISTS ToMMy Boy 1074 (10.98/15.98) MTV PARTY TO GO VOLUME 3 29 

111 139 103 4 LEADERS OF THE NEW SCHOOL ELEKTRA61382* (10.98/15.98) T.I.M.E. 66 

118 171 148 7 KEITH WASHINGTON QWEST 45336/WARNER BROS. (10.98/15.98) YOU MAKE IT EASY 100 

119 179 172 31 YANNI PRIVATE MUSIC 82106 (10.98/15.98) IN MY TIME 24 

180 175 178 35 BIG HEAD TODD & THE MONSTERS 
SISTER SWEETLY 

GIANT /REPRISE 24486/WARNER BROS. (9.98/15.981 
118 

(181) NEW 1 SANTANA POLYDOR 521082/PLG (10.98/16.98) SACRED FIRE 181 

182 155 130 11 JOE MERCURY 518016 (9.98 EQ/15.98) EVERYTHING 105 

(183) RE -ENTRY 5 
E -40 THE MAIL MAN 
SIC WID IT 340 (8.9$/11.98) 

131 

(184) NEW 1 
BOY GEORGE AND CULTURE CLUB AT WORST...THE BEST OF 
SBK 39014 /ERG (10.98/15.98) 

184 

(185) RE -ENTRY 4 
TONBBENN4(1098EQ/16.98) STEPPIN' OUT 156 

186 154 135 12 KENNY LOGGINS COLUMBIA 57391 (10.98 EQ/15.98) OUTSIDE: FROM THE REDWOODS 60 

181 183 145 12 
OTTMAR LIEBERT + LUNA NEGRA 

THE HOURS BETWEEN DAY + NIGHT 
EPIC 53804 (10.98 EQ/16.98) 

132 

(188) 191 187 8 DEAD CAN DANCE 4.A.D 45384/WARNER BROS. (9.98/15.98) INTO THE LABYRINTH 122 

189 174 175 24 ROBERT PLANT ES PARANZA 92264/AG (10.98/16.98) FATE OF NATIONS 34 

190 172 165 46 SILK KEIA 61394 /ELEKTRA (10.98/15.98) LOSE CONTROL 7 

191 144 110 7 DE LA SOUL TOMMY BOY 1063 (10.98/16.98) BUHLOONE MINDSTATE 40 

192 173 153 7 CANDLEBOX MAVERICK/SIRE45313/WARNER BROS. (7.98/11.98) CANDLEBOX 150 

193 176 143 26 RADIOHEAD CAPITOL 81409 (9.98/15.98) PABLO HONEY 32 

194 189 177 105 NIRVANA 5DGC24425 * /GEFFEN(9.98/13.98) NEVERMIND 1 

195 184 193 16 DOUG SUPERNAW BNA 66133* (9.98/13.98) RED AND RIO GRANDE 150 

196 190 166 17 BJORK ELEKTRA 61468 (10.98/15.98) DEBUT 61 

191 182 160 36 THE PROCLAIMERS CHRYSALIS 21668/ERG (9.98/13.98) SUNSHINE ON LEITH 31 

198 193 186 11 
BOB DYLAN 

THE 30TH ANNIVERSARY CONCERT COLLECTION 
COLUMBIA 53230* (9.98 EO/15.981 

40 

199 181 176 113 GARTH BROOKS 9 LIBERTY 96330(10.98/15.98) ROPIN' THE WIND 1 

200 168 164 20 VARIOUS ARTISTS TOMMY Boy 1075 (10.98/15.98) MTV PARTY TO GO VOLUME 4 35 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

2Pac 41 
4 Non Blondes 72 

Abba 85 
Aerosmith 31 
Alabama 104 
Alice In Chains 118 
Asleep At The Wheel 159 

Babyface 36 
The Band 166 
Barney 40 
Bee Gees 153 
Tony Bennett 185 
Big Head Todd & The Monsters 180 
Bjork 196 
Clint Black 92 
Blind Melon 16 
Boy George And Culture Club 184 
Boyz II Men 70 
Toni Braxton 10 
The Breeders 47 
Brooks & Dunn 68, 123 
Garth Brooks 13, 126, 169, 199 
Jackson Browne 50 
Kate Bush 28 

Tevin Campbell 20 

Candlebox 192 
Mariah Carey 5 
Mary- Chapin Carpenter 110 
Mark Chesnutt 63 
Eric Clapton 90 
Cocteau Twins 78 
Concrete Blonde 127 
Confederate Railroad 71 
Harry Connick, Jr. 77 
The Cranberries 18 
Michael Crawford 79 
The Cure 157 
Cypress Hill 24 
Billy Ray Cyrus 74, 129 

Taylor Dayne 151 
De La Soul 191 
Dead Can Dance 188 
Def Leppard 32 
Neil Diamond 97 
Joe Diffie 145 
Dr. Dre 48 
DRS 34 
Duran Duran 146 
Bob Dylan 119, 198 

E -40 183 

Earth, Wind & Fire 
Eazy -E 8 
En Vogue 107 
Enigma 138 
Enya 109 
Erick Sermon 46 
Gloria Estefan 125, 167, 175 
Melissa Etheridge 52 

Fourplay 144 

Kenny G 35 
Vince Gill 54, 67 
Gin Blossoms 59 

Aaron Hall 111 
Jimi Hendrix 158 
John Hiatt 155 
Hi -Five 117 

Ice Cube 165 
Inner Circle 114 
Intro 84 
INXS 53 
Iron Maiden 140 

Janet Jackson 6 
Michael Jackson 103 

156 Alan Jackson 22, 94 
Jacky) 152 
Jazzy Jeff & Fresh Prince 
The Jerky Boys 161 
Joe 182 
Billy Joel 7 

Toby Keith 149 
Sammy Kershaw 101 
Lenny Kravitz 76 
Kris Kross 87 
KRS -One 131 

Bette Midler 135 
John Michael Montgomery 115 

96 Lorrie Morgan 142 
Van Morrison 171 

k.d. lang 82 
Martin Lawrence 112 
Tracy Lawrence 174 
Leaders Of The New School 177 
The Lemonheads 91 
Ottmar Liebert + Luna Negra 187 
Little Texas 95 
Kenny Loggins 186 

Maze Featuring Frankie Beverly 105 
Reba McEntire 12, 154 
Brian McKnight 173 
Meat Loaf 3 
John Mellencamp 38 
Metallica 81 

Aaron Neville 64 
Nirvana 11,194 

Onyx 108 
ORIGINAL LONDON CAST 

Phantom Of The Opera 
Highlights 100 

Alan Parsons 122 
Dolly Parton, Loretta Lynn, Tammy 
Wynette 42 
Pearl Jam 1, 33 
Teddy Pendergrass 148 
Pet Shop Boys 73 
Robert Plant 189 
Primus 132 
Prince 102, 128, 137 
The Proclaimers 197 

Queen 139 

R.E.M. 83 
Radiohead 193 
Rage Against The Machine 150 

Collin Raye 116 
The Ren & Stimpy Show 168 
Rush 23 

Sade 99 
Salt -N -Pepa 37 
Santana 181 
Joe Satriani 106 
Sawyer Brown 147 
Scarface 86 
Scorpions 136 
Jon Secada 133 
Sepultura 113 
Shai 143 
Shaquille O'Neal 25 
Silk 190 
Frank Sinatra 2 
Smashing Pumpkins 15 
Soul Asylum 55 
Souls Of Mischief 164 
SOUNDTRACK 

Aladdin 75 
The Bodyguard 27 
Cool Runnings 124 
Free Willy 141 
Judgment Night 39 

The Last Of The Mohicans 160 
Singles 163 
Sleepless In Seattle 26 
Tim Burton's The Nightmare Before 
Christmas 98 

Spice 1 51 
Spin Doctors 89 
Rod Stewart 19 
Sting 61 
Stone Temple Pilots 30 
George Strait 21, 88 
Barbra Streisand 66 
Doug Supernaw 195 
SWV 49 

Tag Team 65 
James Taylor 121 
Tears For Fears 172 
10,000 Maniacs 14 
Aaron Tippin 134 
Tony! Toni! Tone! 43 
Too Short 9 
Tool 69 
Tanya Tucker 93 
Tina Turner 162 

U2 62 
UB40 56 

Luther Vandross 120 
VARIOUS ARTISTS 

Common Thread: The Songs Of The 
Eagles 4 
MTV Party To Go Volume 3 176 
MTV Party To Go Volume 4 200 

Tom Waits 130 
Clay Walker 80 
Keith Washington 178 
Andrew Lloyd Webber 170 
White Zombie 29 
Wynonna 58 

Xscape 17 

'Weird Al' Yankovic 57 
Yanni 179 
Trisha Yearwood 44 
Dwight Yoakam 60 

Zapp & Roger 45 
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NUT RECORDS LAYS A STRONG FOUNDATION 
(Continued from page 1) 

air's strongest indie-oriented opera- 
tions. 

Hut Records has generated wide- 
spread enthusiasm for its roster of 
fresh U.K. talent, including the Au- 
teurs, Verve, and Thieves, as well as 
U.S. guitar kings Smashing Pump- 
kins and new Dutch discovery Daryll- 
Ann. With the additions of some 
American acts from Virgin's Vernon 
Yard and Caroline labels to its own 
lineup, the label looks set for sizable 
success at home and abroad in 1994. 

Hut operates with a full -time staff 
of two, in a top -floor office at Virgin's 
west London headquarters that re- 
sembles nothing so much as a teen- 
ager's bedroom, crammed with vinyl, 
cassettes, and CDs. Here, Hut gener- 
al manager and A &R chief David 
Boyd works closely with product 
manager Ken Marshall, directing a 
label that appears to have mastered 
the "indie within a major" principle. 
Eschewing Virgin's distribution 

through EMI, it instead uses indepen- 
dent RTM for distribution and inde- 
pendent press, radio, and TV promo- 
tion companies. 

The Auteurs' "New Wave" album, 
released by Hut last February, saw 
the group -and, in particular, leader 
Luke Haines -welcomed as one of 
the most significant new British tal- 
ents of the '90s. Nominated for the 
Mercury Music Prize, the album has 
now sold some 18,000 copies in the 
U.K., with a worldwide total of 
80,000, according to Boyd. 

Smashing Pumpkins' current "Sia- 
mese Dream" album, meanwhile, has 
moved past 70,000 units in Britain af- 
ter Boyd licensed it to Hut from Vir- 
gin in the U.S. 

Hut has a unique reciprocal A &R 
deal with Vernon Yard, the indie-ori- 
ented subsidiary of Virgin in the U.S., 
which was launched earlier this year. 
"It's very much a no-bullshit relation- 
ship," says Keith Wood, the English- 

by Geoff Mayfield 
oL' BLUES EYES IS BACK: Pearl Jam holds the top spot on The Bill- 
board 200, but the big news at the top of the chart is the eye -popping debut 
by a guy who has been around the block a few times. First -week numbers 
on the much -ballyhooed Frank Sinatra set, "Duets," are more than re- 
spectable, thank you. At 173,500 units, the tally would have been large 
enough to top the list in exactly half of 1993's 46 chart weeks. In fact, three 
of the acts that debuted at No. 1 this year -Depeche Mode, Aerosmith, 
and Barbra Streisand-did so with smaller first -week totals ... Industry 
scuttlebutt suggests Capitol shipped 2 million copies of "Duets," but in- 
formed sources put the initial shipment more in the neighborhood of 1.3 
million units. A shipment of 2 million units would have tempted overexpo- 
sure problems, but the actual figure is manageable, and industryites figure 
this one is going to sell well through the gift- shopping season. 

WHAT YEAR IS THIS ANYWAY? Evidence that you should not be 
stunned by Sinatra's big splash comes from MTV. It seems that in a week 
during which a Tony Bennett clip of an Irving Berlin song from Fred As- 
taire's repertoire gets added to Buzz Bin, anything can happen ... "Duets" 
was the No. 1 seller for several key accounts, including The Musicland 
Group, Spec's Music & Video, Rose Records, The Wiz, Tempo Records, 
the retail division of The Handleman Co., 18 Tower Records stores, and 
the flagship Virgin Megastore location. It was also top gun for CD One 
Stop and Tempo's sister company, Pacific Coast One -Stop. But at Trans 
World Music Corp., Camelot Music, and at the racks, Pearl Jam prevailed. 
Despite a 31% decline in sales, the band leads Sinatra on The Billboard 200 
by a 55% margin. 

STILL INFLUENTIAL: NBC's "Saturday Night Live" may not have the 
week -in, week -out impact on sales that it did in its early seasons, but for the 
right kind of act, "SNL" still packs a wallop. That happened twice for Nir- 
vana, with "Nevermind" and again with "In Utero," and it rings true this 
week for Smashing Pumpkins, as the Chicago band's Oct. 30 stop on the 
show prompts a 22% increase and the chart's largest unit gain ... Mean- 
while, from Nov. 1 -5, "Late Show With David Letterman" and "The To- 
night Show With Jay Leno" were the weeknight shows affecting the most 
sway on album sales. 10,000 Maniacs bullet at No. 14 following former 
singer Natalie Merchant's "Late Show" stop, while Letterman guest act 
the Breeders also benefits (56-47 on a 19% gain). The Lemonheads, who 
played "Tonight" the same night the Breeders hit "Late Show," jump 108- 
91 on an 18% increase. 

JINGLE BELLS: It's beginning to look a lot like Christmas, as the season- 
al release by Harry Connick Jr. wins the Pacesetter award on a 99% gain 
(146 -77). Also bulleting on The Billboard 200 are Christmas releases by 
Vince Gill (88-67), Boyz II Men (93 -70), and Alan Jackson (106 -94), while a 
57% sales jump prompts Gloria Estefan's debut at No. 175. And, Top Pop 
Catalog Albums sees Christmas entries by Mannheim Steamroller (Nos. 
19 and 25), Garth Brooks (No. 34), George Winston (No. 39), and Sinatra/ 
Bing Crosby /Nat King Cole (No. 49) ... Remember last year, when four 
Christmas albums reached the top 10 on The Billboard 200? This quarter is 
already shaping up as a hot one for seasonal sets. A quick buyer survey 
suggests that this year's most promising new Christmas titles are those by 
Boyz II Men, Gill, Estefan, and Jackson ... As a reminder, Billboard's poli- 
cy regarding Christmas titles is that any seasonal album released prior to 
the current year is designated as catalog. 

born president of Vernon Yard. 
"Dave's not duty -bound to put out ev- 
erything that I sign, and I'm not 
obliged to put out everything he 

signs. But luckily, 
our tastes are 
very similar. The 
majority of my re- 
cords go through 
Hut in the U.K." 

The mutual 
benefits of this 
transAtlantic un- 
derstanding can 
be seen in two cur- 

rent releases. Vernon Yard released 
"A Storm In Heaven" by Hut band 
Verve in the U.S. in June, and 
SoundScan reports U.S. sales of some 
12,000 copies. Vernon Yard's other 
current release is "Cindy," the debut 
album by Los Angeles trio Acetone; 
it has been released in the U.K. on 
Hut. The label also has released "Na- 
tional Coma," the second album by 
young Boston band Drop Nineteens, 
which Wood signed while he was 
president of Caroline Records. 

Hut's logo appears throughout Eu- 
rope via Virgin's licensees, notably 

HAINES 

Delabel in France, where the Auteurs 
album has sold 14,000 copies, says 
Boyd. A new Auteurs single, "Lenny 
Valentino," is set for commercial 
U.K. release Monday (15) and already 
has gained extensive national airplay, 
heightening anticipation of the 
band's sophomore album, due early 
next year. 

INDIE CREDIBILITY 

Ray Cooper, deputy managing di- 
rector of Virgin U.K., recalls that the 
initial aims for Hut did not call for a 
strong British A &R involvement. 
"The label was started primarily to de- 
velop American acts," he says. "We 
said we'd like to make an investment 
in the indie marketplace, and asked 
[Boyd] if he fancied a crack at it." 

With prior experience at Virgin Re- 
tail and Rough Trade independent dis- 
tribution, Boyd was ideal for the job. 
"They told me the plot-there wasn't 
one, basically," he says. "No other 
company in England had tried to have 
an indie [fully] funded by a major, so I 
had reservations, being from that in- 
die ethic. But the more I thought 
about it, the more I thought I'd like to 

SBK SIGNS LATIN STAR SELENA TO WORLDWIDE DEAL 
(Continued from page 1) 

was signed by SBK sister label EMI 
Latin, where she has become a top - 
selling artist in the Hispanic market 
over the past five years. 

Now Daniel Glass, president /CEO 
of EMI Records Group, expects the 
22-year-old Corpus Christi, Texas, na- 
tive to repeat her Latino success in 
the English -language market. 

"I don't like to compare artists, but 
Selena is the closest artist I've got to 
Madonna," says Glass. "She has that 
same control, and I love artists that 
know where they want to go and how 
to get there. She's definitely a pop 
star." 

"What's more," he adds, "it's rare 
to find an artist so self -contained and 
well- organized. She has been touring 
for 10 years with her own sponsor 
[Coca- Cola], entourage, bus, and 
eight trucks carrying her sound and 
light equipment." 

Selena adds, "I hope we're able to 
expand in a different [musical direc- 
tion]. This market is a whole new ball- 
park for us." 

Selena was signed by SBK A &R VP 
Nancy Brennan, who recounts first 
seeing Selena and her backing band, 
Los Dinos, last year at a showcase 
during Billboard's International Latin 
Music Conference in Las Vegas. 

"I had never even heard of Tejano 
music before," says Brennan, "but I 
was just so impressed seeing this girl 
up there on stage. I think she has ev- 
ery element for international success: 
an amazing voice, a phenomenal 
stage presence, gorgeous looks, and 
a great personality." 

Curiously, recalls EMI Latin presi- 
dent José Béhar, Selena was signed 
to EMI Latin in 1989 -but for the En- 
glish- language arena. "I never in my 
wildest dreams thought that she 
would be such a big Latin act," he 
says. "If I had been looking for a Lat- 
in act, I don't know if I would have 
signed Selena." 

According to Béhar, Selena's four 
albums for EMI Latin have sold near- 
ly 1 million units in the U.S., an im- 
pressive sales tally for a Tejano act 
who lately has been penetrating the 
Latin pop market. Selena's fifth 
Spanish- language album is due in 
February. 

Béhar credits Abraham Quintanilla, 
Selena's father and manager, for her 
prosperous career, as well as Quintan- 
illa's son, A.B., who has produced and 
written many of Selena's hits. 

A.B. is slated to begin preproduc- 
tion for Selena's English -language 
debut in the next few weeks, says 
Brennan, who adds that she is close 
to finding a writing and producing 
partner for him. Brennan already has 
chosen three songs for the pop /dance 
and ballad record. Prominent song- 
writer Diane Warren, along with not- 
ed songwriting teams Franne Golde 
& Allie Willis and Kit Hain & Mark 
Goldenberg each contributed one 
song. 

Eventually, Selena says she would 
like to cut a Tejano-slanted album in 
English, "but that's way in the fu- 
ture." What is certain, she adds, is 
that she will not abandon the Span- 
ish- language market. 

"Just because we signed a contract 
with a worldwide English company, 
that doesn't mean we're going to 
leave our base," she says. "I think a 
lot of people that have supported us 
would be very disappointed if we 
were just to turn our backs and go on 
to something else." 

give it a go. 
"At the time, there were certain 

people at Virgin who are no longer 
here, who had this plan that Hut was 
going to be a vehicle to build up talent. 
And soon as they had any success, 
[they'd go] straight onto Virgin," 
Boyd adds. "But I put my foot down, 
and told them that wasn't going to 
work. If we did that with the label, it 
was going to have no credibility." 

Boyd notes that Paul Conroy, Vir- 
gin U.K.'s MD, slowly but surely 
started to see that Hut was attracting 
bands that Virgin couldn't attract. "[I 
could] sign them for small, sensible 
amounts of money, work it slowly, 
and bring it up through the live work, 
something that major record compa- 
nies hadn't really been doing in En- 
gland for years," he says. "They all 
wanted this quick return. I let them 
see that you could do things economi- 
cally, but still have a bit of a dent on 
the indie chart and get a press pro- 
file." 

Boyd has high hopes of internation- 
al success for several of his newest 
acts. Thieves, the duo of David McAl- 
mont and Saul Freeman, signed to 
Hut last February after a label bid- 
ding battle, and already has released 
one stylish pop /soul single, "Unwor- 
thy." The duo is completing its debut 
album in a West End studio in London 
for first -quarter 1994 release. Among 
the tracks is a duet between McAl- 
mont and Canadian star Jane Siberry 
on Joni Mitchell's "Conversation." 

Singer /songwriter David Gray is 
currently touring the U.S. with Kirsty 
MacColl, after completing a recent 
concert swing with Maria McKee. 
Like the Auteurs, he put out his first 
album on Caroline Records in the U.S., 
but both acts have been picked up by 
Vernon Yard for their 1994 releases. 
Due for a Hut debut in January is Am- 
sterdam four -piece band Daryll -Ann, 
with the highly melodic track "I Could 
Never Love You." 

"[Virgin hopes] the bands I'm work- 
ing now will be their bread and butter 
for the next five, 10 years," says 
Boyd. "Things have to be done slowly. 
I don't expect Verve to happen until 
maybe their third, fourth album; and 
again with the Auteurs, it's a steady 
build. If you're selective and you set 
off on the right foot, and everybody 
watches what they spend, and you do 
10,000 -pound [$15,000] videos instead 
of 50,000 -pound videos, when the time 
comes to pick the option up on a band, 
you're looking at [the decision] on an 
artistic level rather than a financial 
level." 

DISC MAKERS 
Complete Cassettes in 7 Days! 

300 C -45 CASSETTES FOR ONLY $550! 

Includes FREE Graphic Design 
Dolby HX PRO Duplication 
HI -TECH Clear Shell 
Black & White Inserts 
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Some happy clients who 
got their cassettes FAST: 

Syrice D. Adams, Cleveland, OH 
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k Block, Washington, DC 
re affordable than I thought." 

Greg Disotell, New Orleans, LA 
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Also Available: Complete CD and LP Manufacturing 

Call Today For Our FREE Full Color Catalog: 

1-800-468-9353 
1650 Broadway, Suite 1010, New York, NY 10019, In NYC call: 212- 265 -6662 FAX: 212- 262 -0798 
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VSDA, CABLE BUSINESS DEBATE PPV SURVEY RESULTS 
(Continued from page 8) 

who need the protection of longer 
home video windows for major titles. 
Cablers argue vehemently that 
VSDA has cooked the survey num- 
bers to prove its case and to stam- 
pede the studios into pushing back 
the dates of PPV debuts to the point 
of financial harm. 

The study is part of a broad -gauge 
look at PPV based on data collected 
by Stamford, Conn. -based Cam- 
bridge Associates from 1,000 con- 
sumers and 140 retailers. Using in- 
formation Cambridge received from 
773 respondents, VSDA estimates 
there are 1.86 million illegal decod- 
ers, or "black boxes," in use, consti- 
tuting about 10% of the 20.2 million 
homes equipped to receive PPV tele- 
casts. VSDA says the National Ca- 
ble Television Assn. put the figure at 
1.74 million in 1992. 

The VSDA numbers drew heavy 
fire from PPV suppliers Viewer's 
Choice and Request Television, 
which earlier had questioned the sur- 
vey's methodolgy and interpretation 
(Billboard, Nov. 13). By press time, 
NCTA had gotten into the act with a 
two -page critique of the "flawed" 
VSDA paper. 

With the cable industry up in 
arms, VSDA issued a statement de- 
fending the Cambridge report from 
what it called an "attack" by PPV in- 
terests, although the association ac- 
knowledges that its analysis may 
not be perfect. "What if we're 10%- 
20% wrong ?" asks VSDA spokes- 
man Bob Finlayson. "It doesn't mat- 
ter, because [theft] is a huge prob- 
lem. It's unbelievable that the cable 
industry is not addressing it." 

The issue central to cable and 
home video is the availability of hit 
movies, which drive both home video 
and PPV demand. Viewer's Choice 
and Request TV claim that VSDA is- 
sued the report solely to convince 

the studios to extend PPV windows 
to 60-90 days after features debut on 
cassette. "It's clearly propaganda to 
substantiate efforts to get a compet- 
itive advantage" for video retailers, 
says Request president /CEO Hugh 
Panero. 

It is assumed that retailers will 
buy more copies of "A" movies if 
they know they will have more time 
to exploit them. Paramount Home 
Video has committed its three big- 
gest fall titles -"Indecent Propos- 
al," "Sliver," and "The Firm " -to 80- 
day windows in a test that could be- 
come policy; Columbia TriStar is 
taking a similar route with "Sleep- 
less In Seattle" and "Last Action 
Hero." 

"The issue is, when do we get the 
movies ?" says Viewer's Choice pre- 
sident /CEO Jim Heyworth. Studio- 
wide endorsement of longer win- 
dows, Heyworth adds, "would have 
a very injurious effect ... It really 
diminishes the performance of 
PPV." 

Viewer's Choice said as much in a 
letter sent by outside counsel Stan- 
ley Gorenson to VSDA president 
Dawn Wiener a week before the re- 
port's official release. The letter was 
based on a report draft that View- 
er's Choice received from the NCTA, 
which had been presented with 
copies of the study that VSDA 
thought would be kept confidential. 
"We felt the allegations were unsub- 
stantiated by the data in the Cam- 
bridge survey," says Heyworth. 
"Ninety days would be very injuri- 
ous to us. It was appropriate for us 
to notify VSDA that inaccurate in- 
formation could have negative ef- 
fects on Viewer's Choice." 

Heyworth and Panero note that 
cable operators already are cutting 
the prices of the Paramount titles by 
50 %, to $2, in response to the longer 

SYNTHESIZER PIONEER LEON THEREMIN DIES 
(Continued from page 13) 

"All the electronic synthesizers 
used in today's popular music are de- 
rived from Theremin's invention," 
film maker Steven M. Martin told 
Billboard's Timothy White in the 
June 6, 1992, edition of White's "Mu- 
sic To My Ears" column. "Robert 
Moog began his own career by con- 
structing a theremin in high school 
from a diagram in a hobbyist maga- 
zine." Martin, along with Moog and 
record producer Hal Wilner, complet- 
ed a documentary, shown recently on 
English TV, called "Good Vibrations: 
The Electronic Odyssey Of Leon 
Theremin." 

The documentary's title plays on 
the most famous integration of the 
theremin into rock music, the 1966 re- 
cording by the Beach Boys of "Good 
Vibrations." The group also used the 
instrument in 1968 for its "Wild Hon- 
ey" album. Also in the late '60s, sev- 
eral theremin- inspired albums were 
made by the rock group Lothar & the 
Hand People. More recently, it was 
used by Jimmy Page on Led Zeppe- 
lin's "Whole Lotta Love." From the 
concert stage, another notable re- 
cording is that of a 1989 Delos album, 
"The Art Of The Theremin," featur- 
ing Clara Rockmore, a onetime violin- 
ist of Theremin's acquaintance, who 
was considered the master of the in- 
strument. Both RCA Victor and Capi- 
tol made specialized theremin al- 
bums. 

In the Billboard piece, Martin is 
quoted as saying that the theremin 

first hit "high culture" through a per- 
formance of the work, "A Symphonic 
Mystery," by the Leningrad Philhar- 
monic in 1924, several years after 
Theremin developed the device. In 
1927, Theremin held salon exhibitions 
for, among others, Arturo Toscanini 
and Serge Rachmaninoff in New 
York. A year later, RCA, holding a 
manufacturing license, sold about 
1,000 sets under the nameplate of 
"theremin- vox." 

Hollywood took to the theremin 
early on, enhancing the drama of 
such features as "The Bride Of Fran- 
kenstein" (1935), "Spellbound" (1945), 
"The Lost Weekend" (1945), and 
"The Day The Earth Stood Still" 
(1951). 

Theremin, who was born in St. Pe- 
tersburg, studied physics as well as 
music theory and the cello. After con- 
tinuing to develop the instrument 
while a resident of New York, There - 
min returned to the Soviet Union in 
1938, with some reports saying he was 
abducted by the KGB. He was convict- 
ed of anti- Soviet propaganda and sen- 
tenced to prison in Siberia. During 
World War II, he applied his electronic 
skills to the Soviet war effort. 

In the fall of 1991, Theremin re- 
turned to the U.S. for the first time 
since 1938, in part to receive Stanford 
Univ.'s Centennial Medal for his con- 
tribution to electronic music. 

Theremin is survived by twin 
daughters and two granddaughters. 

IRV LICHTMAN 

windows, and likely will renegotiate 
payment terms with the studio. And 
the longer windows have forced 
Viewer's Choice to cancel a market- 
ing campaign designed to attract 
new PPV buyers. 

Gorenson, a former Justice De- 
partment antitrust lawyer now with 
the Washington, D.C., office of Pres- 
ton Gates Ellis & Rouvelas Meeds, 
would not comment. 

Panero says the pre -emptive strike 
at least "sensitized" the studios to 
the issues, which are now "in the 
area of public debate." The program 
suppliers are doing their best to dis- 
tance themselves from the furor. 
Disney likes VSDA's approach, and 
thinks the report contains "some 
very interesting information," says 
spokeswoman Tania Steele. Still, the 
studio has two internal groups re- 
checking the piracy data. "We have 
some concerns," she notes. "I don't 
think we can make a blanket com- 
ment" about the validity of the 
study. Disney has not extended its 
windows. 

Paramount executive Bob Kling- 

ensmith, always vocal on the sub- 
ject, was unavailable for comment. 
A studio spokesperson says that 
Klingensmith's next comments will 
come on a Nov. 30 PPV panel during 
a Cable TV Administration & Mar- 
keting Assn. meeting in Anaheim, 
Calif. Paramount may be having sec- 
ond thoughts about formalizing ex- 
tended windows, a cable source 
maintains. 

"I just don't see why the VSDA is 
so obsessed about PPV," says a 
home video executive. "It's just an- 
other competitor." Noting VSDA's 
prediction that 60- to 90-day windows 
will prompt increased cassette pur- 
chases and greater rental turns, he 
warns that the uptick in business 
will vanish if everyone follows the 
same strategy. "The industry has 
got to be careful," he adds. "We're 
sitting back and watching." 

Bill Sondheim, senior sales and 
marketing VP for PolyGram Vid- 
eo, which has gone to 90 days on 
three titles, has the same concern. 
"How much can retailers absorb if 
everyone does it ?" he asks. Right 

now, though, Sondheim is looking 
for a 15% bump on orders for "Ka- 
lifornia," due Jan. 26, based on a 
survey of retailers representing "a 
very significant portion" of all 
rental outlets. 

The argument over theft and 
windows might dissipate if PPV 
signals were protected from off - 
the -air copying. Bill Krepick, se- 
nior VP of California -based Ma- 
crovision, a sponsor of the VSDA 
study, says the company has devel- 
oped a mechanism that can be in- 
stalled at the cable head -end to 
protect PPV signals. However, the 
cost is $2,000 per PPV channel, 
plus studio fees. "So far, neither 
the cable operators nor the studios 
want to pay for its installation," he 
adds. Macrovision currently en- 
codes millions of cassettes avail- 
able at retail. 

The VSDA study on PPV is not 
limited to the issue of theft, but 
also provides other statistics such 
as buy rates and home -taping hab- 
its of legit PPV users. 

CMJ EXAMINES EFFECTS OF SUCCESS 
(Continued from page 13) 

change our superiors' point of view," 
said Sherri Trahan, national director 
of alternative promotion at MCA, 
who noted that the chart mentality 
comes from the top. 

Independent promoter Wendy 
Naylor, formerly PD at KDGE Dal- 
las, said one problem with the new la- 
bel intensity is that while there are 
only 50 modern rock stations of sig- 
nificance, they have proven capable 
of selling lots of records. As a result, 
"they're expected to break every new 
band" that comes along. 

MTV's power also was addressed 
at the panel. "What major break- 
through artist has done it without 
MTV ?" asked Cristiano. "I can't 
think of any. All it takes is for MTV 
to sneeze in your direction and six 
months of frustration [working an 
artist at radio] are suddenly erased. 
Beavis and Butt -head say your video 
is cool and it's like being blessed by 
the gods. It's scary." 

The college radio panel was a typi- 
cally raucous affair, and even boast- 
ed the appearance of Binkie The 
Clown, who entered throwing toys to 
the crowd and was accompanied by a 
confetti -tossing friend clad in a T- 
shirt that read "Buy Me A Drink." 

The panel pitted PDs against re- 
cord label promotion staffers to de- 
termine which group should control 
programming. Hoping to make this 
debate the last in the never -ending 
battle, audience members volun- 

teered to act as an impartial jury. Un- 
fortunately, the impromptu jury did 
not return a definitive verdict, ensur- 
ing more promotion /programming 
panels in years to come. 

WHO'S MORE ALTERNATIVE? 

A standing -room only "college day" 
session included a keynote speech 
from former Dead Kennedys member 
and Alternative Tentacles label 
founder Jello Biafra, who called for 
the decriminalization of drugs and 
suggested that marijuana production 
could "save the family farm." He also 
ribbed his nemesis, Parents Music Re- 
source Center founder Tipper Gore, 
recommending she spend her time vol- 
unteering at a battered women's shel- 
ter rather than "trying to batter inno- 
cent poets and musicians." 

On a less political front, Biafra en- 
couraged the college programmers to 
fill what he sees as a void left by the 
mainstream media. "Tell people 
what's really going on," he said. "It's 
a golden opportunity to offer a differ- 
ent point of view than Rush Lim - 
baugh or 'This Week Wth David 
Brinkley,' " he said. 

In a session that dealt with the 
nuts and bolts of college radio pro- 
gramming, moderator Tim Cook of 
Seattle -based C/Z Records was chal- 
lenged by several attendees when he 
suggested that college stations are 
"wasting their signal" if they aren't 
playing alternative music. That topic, 

which dominated the panel, finally 
led one audience member to thank 
the panelists for playing "Who's 
More Alternative." 

Although there was no vote taken, 
the unofficial winner was Matt John- 
ston of KAOS Olympia, Wash., who 
uses red duct tape to identify major 
label releases and green duct tape to 
mark indie releases. "Our jocks are 
like Pavlov's frothing dog," Johnston 
explained. "They're trained [that] 
green [means] go and red [means] 
stop." 

A panel on African -American im- 
agery in pop music, moderated by 
Beverly Jenkins, president of the 
Black Rock Coalition, spawned a de- 
bate about the proliferation of ghet- 
tocentric and gangsta images in 
black popular culture. Bart Phillips of 
Entertainment Resources said, 
"Blacks are being portrayed as cari- 
catures and not real people" while 
Armond White, entertainment editor 
of the City Sun newspaper, added, "A 
lot of artists are angry without being 
critical and rebellious. They fake con- 
sciousness." 

Jenkins said she felt these develop- 
ments are about commercialism and 
money making, echoing the senti- 
ments of other panel members. 
Along with Delicious Vinyl's Masta 
Ace, Jenkins urged black artists to 
take a stand against negative stereo- 
typing and expressions of self -de- 
struction. 

ADELAIDE HALL DIES AT AGE 92 
(Continued from page 13) 

bel- released in the U.S. through 
Koch International- produced an al- 
bum, "Hall Of Fame," containing 22 
recordings Hall made between 1931 
and 1941. The tracks are a model of 
vocal versatility. 

The disc features Hall on such 
numbers as the original recording of 
"Creole Love Song "; another Elling- 
ton number, "Drop Me Off In Har- 
lem"; Irving Berlin's rarely heard "I 
Poured My Heart Into A Song "; Hoa- 
gy Carmichael's "I Get Along With- 
out You Very Well "; and an adapta- 
tion, "Moon Love," from a principal 
theme from Tchaikovsky's 5th Sym- 

phony. Backing Hall are settings that 
range from swing band to organ ar- 
rangements featuring Fats Waller 
and Fela Sowande. 

"Although Adelaide Hall gets little 
or no mention in most jazz books, and 
was certainly never to be considered 
in the category of a blues singer," 
says Peter Gammond in notes that ac- 
company the album, "she neverthe- 
less maintained a strong jazz flavor 
in her work as a cabaret artist, stem- 
ming back to her recordings with El- 
lington and other jazz musicians." 

Born in Brooklyn, N.Y., where she 
studied at the Pratt Institute, Hall 

achieved her greatest fame in Eu- 
rope. She settled in London in the late 
'30s. Playing in several musicals 
there after World War II, Hall re- 
turned to Broadway in 1957 to star 
with Lena Horne in "Jamaica," with 
a score by Harold Arlen and E.Y. 
Harburg. The cast album was re- 
leased by RCA Victor and is among 
the label's recent CD reissues. 

Hall and her husband, Bert Hicks, 
who died in 1963, opened several 
night clubs in Europe in the '30s. 

A memorial service will be held in 
London. At her request, Hall is to be 
buried in New York. 
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A glance ahead at Billboard Specials 

GERMANY, SWITZERLAND, AUSTRIA 
ISSUE DATE: DECEMBER 4 

CLOSED 

MAMA CONCERTS 
ISSUE DATE: DECEMBER 11 

AD CLOSE: NOVEMBER 16 

ERIC CLAPTON 30TH ANNIVERSARY 
ISSUE DATE: DECEMBER 18 

AD CLOSE: NOVEMBER 22 

ABC's OF SOUTH AMERICA 
ISSUE DATE: DECEMBER 18 

AD CLOSE: NOVEMBER 22 

YEAR IN MUSIC 
ISSUE DATE: DECEMBER 25 
AD CLOSE: NOVEMBER 30 

YEAR IN VIDEO 
ISSUE DATE: JANUARY 8 

AD CLOSE: DECEMBER 14 

WINTER CES 
ISSUE DATE: JANUARY 8 

AD CLOSE: DECEMBER 14 

DANCE 
ISSUE DATE: JANUARY 22 

AD CLOSE: DECEMBER 28 

PRE -MIDEM 
ISSUE DATE: JANUARY 29 
AD CLOSE: JANUARY 4 

CANADA 
ISSUE DATE: FEBRUARY 5 
AD CLOSE: JANUARY 11 

BRITS AROUND THE WORLD 
ISSUE DATE: FEBRUARY 12 

AD CLOSE: JANUARY 18 

BILLBOARD READERS TAKE ACTION AS A 
RESULT OF EDITORIAL CONTENT AND 

ADVERTISEMENTS IN SPECIALS: 
OVER 1/3 BUY PRODUCTS 

OVER 1/3 CITE ADVERTISING INFLUENCES 
BUSINESS DECISIONS 

OVER 1/2 MADE LONG -DISTANCE CALLS 
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The Billboard Bulletin..... 
E D I T E D B Y I R V L I C H T M A N 

SUPERHIGHWAY MERGER WARINESS 

Top federal law makers are casting 
a wary eye on recent media merger 
developments, and have warned 
that Congress will unleash antitrust 
regulators to make sure the giants 
don't force smaller players off the 
future information superhighway. 
Sen. Daniel Inouye (D- Hawaii) and 
Rep. Jack Brooks (D- Texas), chair- 
men of the Senate and House Judi- 
ciary committees, expressed their 
worries about competition and con- 
sumer safeguards. "I've about 
reached my limit" with the rose-col- 
ored views painted by proponents, 
Brooks said. 

ABBEY ROAD SETS NOVA BUY 

Abbey Road, the Santa Ana, Calif: 
based one -stop, has signed a letter 
of intent to buy Nova Distributing 
in Atlanta. At press time, Abbey 
Road was performing due diligence, 
with a definitive agreement expect- 
ed to be signed Nov. 12. 

SINATRA STARTS SON OF 'DUETS' 

With Frank Sinatra's "Duets" 
(Capitol) album hitting No. 2 in its 
first chart week, the Chairman Of 
The Board apparently is readying 
"Duets 2." He's recorded a number 
of vocals for the new disc, one of 
which was with Frank Sinatra Jr. 
No other partners have been con- 
firmed, but a few of the prospects 
include Stevie Wonder, Paul 
McCartney, and Luciano Pavar- 
otti. The way the "Duets" album is 
selling worldwide, expect a release 
well into 1994. 

BARBRA: THE VEGAS SHOW IS ON 

Barbra Streisand has been criti- 
cized by a national group of women 
labor leaders for her decision to play 
the non -unionized MGM Grand in 
Las Vegas. She is slated to perform 
there on New Year's Eve and New 
Year's Day for a reported $20 mil- 
lion. Streisand responded by saying 
she is pro-union, but "it would be pa- 
tronizing and improper for me to 
dictate to the employees of the 
MGM Grand what these specific 
workers should do." 

DAILY NEWS' 'HUMAN ERROR' 

The Nov. 8 edition of the New York 
Daily News contained an article 
headlined "Not All Rockers Are 
Solid," asserting that "few stars 
sustain platinum sales for more 
than a half- decade." John Mellen - 

camp's "Human 
Wheels" was of- 
fered as a case in 
point, though it 
was noted that 
"Mellencamp's 
album should 
eventually go 
gold." Trouble is, 
the story ran the 
same week that 

"Human Wheels" had been certi- 
fied platinum by the Recording In- 
dustry Assn. Of America. It was 
Mellencamp's fastest (eight weeks) 
platinum certification since his 1989 
"Big Daddy" album, which also 
took eight weeks to hit the mark. 
The album in between, 1991's 
"Whenever We Wanted," took 12 

MELLENCAMP 

weeks for platinum status. Lastly, 
according to RIAA, every Mellen - 
camp album since 1982's "American 
Fool" is platinum or better. Thus, 
the Indiana rocker has sustained 
solid platinum sales for more than a 
decade. 

YES DECRIES 'SYMPHONIC' DISC 

Yes lead singer Jon Anderson and 
bassist Chris Squire have said "no" 
to RCA Victor's new album, "Sym- 
phonic Music Of Yes." Anderson, 
quoted via the PolyGram Label 
Group, which handles the group's 
new Victory Music /PLG logo, said 
he and Squire are miffed that they 
weren't, as originally intended, a 
part of the creative process. Ander- 
son declared that "this album has 
turned out to be a travesty of some 
music of which I'm proud." RCA 
Victor had no comment at press 
time. 

LACOURSIERE TO RETIRE 

Bulletin hears that PolyGram 
Group Canada chairman Gerry 
Lacoursiere is retiring in early 
1994. Lacoursiere, who opened 
A &M Records' Canadian office in 
1970, was the subsidiary's presi- 
dent/GM until PolyGram pur- 
chased A &M three years ago. La- 
coursiere had no comment . . . 

Chrysalis Music Publishing has 
axed two senior execs, president 
Stuart Slater and GM Roger 
Watson. CEO Steve Lewis took 
control of the group, which in- 
cludes the Echo label and two stu- 
dios, a year ago. 

Chairman Boards Top 200 At No. 2 
FRANK SINATRA signed with Capitol Records 40 
years ago. His nine -year tenure with the label ended in 
1962; a year earlier, he had recorded his first album 
for Reprise, a company he founded in 1961. But the 
Capitol Years are far from over, as the Chairman Of 
The Board debuts at No. 2 on The Billboard 200 with 
"Duets," the album that marks his return to the Capi- 
tol fold. It is Sinatra's first album of new material 
since "L.A. Is My Lady" peaked at No. 58 in 1984. 

"Duets," which features Sinatra teamed with the 
likes of Bono, Aretha Franklin, 
Barbra Streisand, Luther Van - 
dross, and other icons of pop mu- 
sic, is the highest- charting album 
for the 20th -century legend since 
"Strangers In The Night" spent 
one week at the top of the chart in 
July 1966. Sinatra's last album to 
hit the top 10 was "That's Life" in 
1967. Both of those albums were 
fueled by top five singles; "Du- 
ets" makes its impressive debut 
without the benefit of a Hot 100 hit. 

The success of "Duets" puts Sinatra in the record 
books once more: His recording career, which began 
when he recorded "From The Bottom Of My Heart" 
on July 13, 1939, stretches over seven decades. At 77, 
he is the oldest artist to have an album reach the top 
two. By comparison, Louis Armstrong was a mere 62 
when his "Hello, Dolly!" album topped the chart in 
1964. 

RUNNING UP THAT CHART: The second -highest 
debut on The Billboard 200 belongs to Kate Bush, who 
enters at No. 28 with her eighth album, "The Red 
Shoes." It's her highest -charting album ever in Ameri- 
ca; in its first week, it places two notches higher than 
the peak position of "Hounds Of Love" in 1985. Bush's 

CHART 
BEAT., 

by Fred 

first two releases, "The Kick Inside" and "Lionheart," 
never even charted in the U.S., although she was an 
instant success in her native England. She was 18 
years old when her first single, " Wuthering Heights," 
went to No. 1 there; "The Kick Inside" was the first 
album by a British female solo artist to reach No. 1 in 
the U.K. All of her albums have made the top six in 
Great Britain, where "The Red Shoes" debuts at No. 
2. That puts Bush in a three -way tie with Diana Ross 
and Madonna as the most successful female artist in 

the history of the U.K. album 
chart, according to Alan Jones of 
Music Week. 

RIVER RECORD: Billy Joel's 
"The River Of Dreams" chalks up 
an 11th week at No. 1 on the Hot 
Adult Contemporary chart, tying 
Paul Mauriat's "Love Is Blue" 
and Jimmy Dean's "Big Bad 
John" as the longest -running No. 
1 AC single of all time. If the 

"River" holds one more week, Joel will have the honor 
all to himself. 

ROCKET TO STARDOM: It's been 17 years since El- 
ton John & Kiki Dee teamed up for a No. 1 single, 
"Don't Go Breaking My Heart." A follow -up seemed 
inevitable, but the two artists have not made a habit of 
recording with each other. Their third cooperative ef- 
fort, a new version of Bing Crosby & Grace Kelly's 
"True Love" from the film "High Society," debuts at 
No. 36 on the AC chart. It's a preview of Elton's "Du- 
ets" album, which should join Sinatra's "Duets" on 
The Billboard 200 this month. 

Third effort? That's right. Elton & Kiki recorded a 
cover of the Four Tops' "Loving You Is Sweeter Than 
Ever" that was not released in the U.S. 

Bronson 
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L I N D A R 

ON HER FIRST pop album since 

1989's 3 million -selling CRY LIKE A 

RAINSTORM - HOWL LIKE THE WIND, Linda 

Ronstadt illuminates the work of some 

of her favorite composers including 

Jimmy Webb, Burt Bacharach and Hal 

David, Brian Wilson and Emmylou 

Harris. WINTER LIGHT'S premiere single 

and video is Anna McGarrigle's 

"Heartbeats Accelerating." Tish 

Hinojosa's gorgeous ballad "Adonde 

Voy" will be released to Latin radio. 
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Co N S TA D T 

WINTER LIGHT 

NO MATTER WHAT kind of song 

Linda Ronstadt chooses to sing, the 

light she shines on each is always 

the most brilliant and beautiful. 

Her WINTER LIGHT is the brightest yet. 
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A N D L I N D A R O N S T A D T 
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Their quadruple -platinum debut was just the first chapter_ 
rn' to the streets where the sa _ a was born_ 

I returned and 
saw under not to the swift the sun that the race is 

Yet bread to khe 
r the battle to the strong, neither understann wise, nor 

g, nor 
yet riches to men of yet favor to men s . ._ k Ii 

i;+ At The new album 4/2-245241 

Featuring the first single "Time And Chance" X7/4/2- 18339 
Produced by DJ Pooh for DJ Pooh Productions, Inc. 

Watch for the video playing everywhere- directed by Ice Cube.. 

1liwionil htOdi í^hy Jinnrlyjain and Terry Lewis for P1'ÿte Tyme Prod 
Ham, a fur roui 7 Productions, Inc. Mark Murra 

and Color 46e Badd for T - ríePróid 

a 

avid:Foster for Chart makers, Inc. 
for Ho*ic 'The Productions, Inc. 

Co- Produced by Gegffrc`q Williams 

he epi"e.çonrinues on Giant cassettes and compact discs. 
- ®; Management añd Directiórt: *Adil Bayyan in associariop with Ren Sweéney 

Gran --Re cc rd, - .>',1,4.. x y 
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