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Retailers Await Outcome
Of ‘Platoon’ Gourt Battle

This story was prepared by Jim
McCullaugh in Los Angeles and
Al Stewart in New York.

PASADENA, Calif. Video dealers
are eagerly awaiting a ruling from a
three-judge federal panel here on the
video release of “Platoon.” At press
time, no ruling had been handed
down.

On Oct. 21, lawyers for Vestron
Inc. asked the 9th U.S. Circuit Court

Biggest Ever
AES Sees Future
In Digital Light

BY STEVEN DUPLER

NEW YORK The largest Audio En-
gineering Society meet ever closed
Oct. 19 on an industry still heavily in-
vested in analog recording but more
aware than ever that digital record-
ing—whether on tape or disk—will
be the technology of its future.
Action was heavy on the digital au-
diotape front, with Sony taking or-
ders on its two professional DAT
models, the battery-operable portable
PCM-2000 and the full-size PCM-
2550. The two machines are selling
for $7,000 and $5,000, respectively.
The Japanese firm also displayed
its $600,000 high-speed DAT Soft-
ware Print System, which duplicates
DAT cassettes at a ratio of 327-1.
Other manufacturers displaying
DAT equipment at AES were Pio-
neer, Technics, and TEAC, which dis-
played a $4,000 professional machine
that the company said will be ready
to ship in January.
Fostex Corp. also had a profession-
al DAT recorder on hand and demon-
(Continued on page 98)

of Appeals to uphold its Oct. 9 injunc-
tion barring the release by HBO Vid-
eo of “Platoon” and another disputed
title, “Hoosiers.” The hearing had
been requested by HBO and Hem-
dale Film Corp., producer of the two
films, who want the injunction over-
turned. HBO had planned to release
“Platoon” to dealers Oct. 14; the cas-
settes had already been shipped to
wholesalers. “Hoosiers” had already
been released to retailers.

During the Oct. 21 hearing, law-
yers for HBO said the court’s deci-
sion to keep “Platoon” off the market
was costing the company $322,000 a
day.

Vestron, which claims the video
rights to the two films, gained the in-
junction to keep the videos off the
market pending its appeal of a copy-

(Continued on page 98)

No Dealer Panic In Wall St. Plunge
Say Low-Ticket Goods Are Traffic Draw

This story was prepared by Chris
Morris in Los Angeles and Irv
Lichtman in New York.

LOS ANGELES Retailers are confi-
dent—but cautious—about the imme-
diate outlook for the music and video
businesses in the wake of the record
508-point stock market plunge of Oct.
19.

Some chain merchants say the rela-
tively low cost of music and video
product will continue to draw con-
sumers into the market—even in an
economic climate that could negative-
ly affect the purchase of pricier
items.

A few retailers are clearly con-
cerned about how the shock waves
from the jolt on Wall Street will be
felt in the groundwork for their cor-
porate expansion. Yet even a master

ADVERTISEMENTS

builder like Albany, N.Y.,-based
Trans World Music Corp., which has
announced plans to add another 100
stores within the year, seems con-
vinced that its growth plans can still
be executed.

Russ Solomon, president of 42-

store Sacramento, Calif -based Tower
Records and president of the Nation-
al Assn. of Recording Merchandisers,
says he would be “very surprised” if
the Wall Street tumble impacted the
record industry.

(Continued on page 101)

Midweek Gains Soften Blow

Music, Vid Stocks Hit Hard

BY MARK MEHLER

NEW YORK Public companies with
a stake in the booming music and
home video industries have run
smack into the stock market debacle,
taking the same clobbering—and fac-
ing the same uncertainties—as near-

(MLT-46995:. An album for everyone.

“Terami Su™. Al Di Meola. Combining passion, intelligence, and
outstanding :echnique in his music, Al Di Meola is one of modern
guitar's true virtuosos. His new album is full of spark and shear
love of musiz. Available on EMI-MANHATTAN CDs
(CDP-7-46995-2), Cassettes (M4T-46995) and Records

BIG TROUBLE.

Take 4 Beautiful Girls ... Add 10 Killer Songs ... And you've got

* o ® o

Their debut album featuring the single, “CRAZY WORLD."
On Epic Records and Cassettes. FE 40850, 34-07432.
Produced by Giorgio Moroder.

ly every other worldwide business
sector.

On Black Monday—Oct. 19—which
saw the Dow Jones industrial aver-
age plummet 508.32 points, or 22.6%,
in a frenzy of selling, CBS Inc.
dropped 42!/, points, Warner Com-
munications Ine. fell 87/5 and MCA
lost 9. The following day, as the mar-
ket regained 1023 points to close at
1,841.01, CBS inched up 2!/, to $155,
WCI picked up 3 to $22.62, and MCA
gave up another 13/, to close at $37.

At the close Oct. 21, the market

(Continued on page 100)

Dealers To Give
3-inch GD A Try

BY GEOFF MAYFIELD

NEW YORK Music retailers say
they plan to stock 3-inch compact
disks, although they express reserva-
tions about the configuration.

“As a company, we'll certainly give
them a try and let the consumer tell
us whether they want [3-inch CDs] or
not,” says Jim Bonk, the executive
vice president and chief executive of-
ficer of the 202-store Camelot Music
chain, based in North Canton, Ohio.
“I don’t want to be a pessimist, but

(Continued on page 92)

0N

1987 Atlantic Recording Corp.@ A Warner Communications Co.

love confessions ws.
Miki Howard made a name for herself with her first album. With her second she’s becoming a legend.
Featuring the dazzling new single “BABY, BE MINE" 05615 cos30 w0 e

Produced by Nick Martinelli; Arif Mardin; Gerald Levert and Marc Gordon; V. Jeffrey Smith & Peter Lord;
and LeMel Humes Personal Management: Don Taylor/Tammi Artist Management Inc.

CASSETTES

ATLANTIC RECORDS,

“1987 HAS ALREADY CHECKED IN AS THE YEAR OF MIKI HOWARD."

Rhythm & News, March, 1987

L 1AL

AND COMPACT DISCS F
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PEGGARSOBANQUET

Produced by Mike Hedges except
"l Go Crazy” produced by Stephen Hague

O!9g7 CAPITOL RECORDS. INC,

IN THIS AGE OF

TRAGICALLY HIP, PSEUDO-GOOL GUITAR BANDS
CLAIMING TO UNDERSTAND THE ESSENCE OF ROCK AND ROLL,

IT'S GOOD TO KNOW
THE REAL THING STILL EXISTS.

For those of you already a part of the buzz surrounding FLESH
FOR LULU, the strength of their American album debut will come
das no surprise. To the rest of you, be prepared to become fans.

With a large and vocal stateside following already established at
progressive radio (thanks primarily to a song called | GO CRAZY which
was featured in John Hughes' hit film and soundtrack album “Some

Kind Of Wonderful”), FLESH FOR LULU is ready to go the distance.

LONG LIVE THE NEW FLESH has all the ingredients including
| GO CRAZY, SIAMESE TWIST, the current radio-club mover and
POSTCARDS FROM PARADISE the LP’s instantly programmable
first single. All in all, this is rock that’s real at its best.

Long on attitude.
Strong on songs.

FLESH FOR LULU

LONG LIVE THE NEW FLESH
includes

POSTCARDS FROM PARADISE
1GO CRAZY

SIAMESE TWIST
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PINK FLOYD ENDURES

No one’s ever accused Pink Floyd of being a flash in the pan. The U.K.
group’s classic album “Dark Side Of The Moon” celebrates week No.
700 on the Top Pop Albums chart, and its new album, “A Momentary
Lapse Of Reason,” is riding high on the same chart. Talent editor Steve
Gett reports. Page 21

Jazz, Dominican Republic Style
The first Heineken Jazz Festival brought a host of jazz greats to the Do-
minican Republic, and La Radio Latina columnist Carlos Agudelo was
there to cover it. Page 52

SPOTLIGHT ON NEW AGE MUSIC

New age music, which grew substantially in 1986, has continued the
trend in 1987, garnering an increasing share of retail sales and radio au-
diences. Los Angeles Times writers Zan Stewart and Don Heckman re-
port. Also, for a label executive's views on how new age artists are being
treated by the media, check out this week’s Commentary (page 9) by
Sam Sutherland, VP/managing director of Windham Hill Productions.

Follows page 54

Testing “Pilferproof”’ CD Packs
A new compact disk package being test-marketed by Capitol in Novem-
ber could help retailers battle CD thieves. Reporter Chris Morris tells the

story. Page 66
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Needletime Proposals Rile U.K. Labels

Copyright Erosion Blamed On Radio Lobby

BY NICK ROBERTSHAW

LONDON U.K. record industry
groups are preparing a counteroffen-
sive to head off radical government
proposals on broadcast performance
rights here. The proposals, believed
to have been inspired by the commer-

-
v
. B

N
omimasiov—

cial radio lobby, include an end to col-
lective licensing, replacement of
rights owners’ control over usage
with a simple remuneration right,
and termination of broadcast pay-
ments for the use of U.S. and other
non-British recordings (Billboard,
Oct. 24).

Poster Boys. Gene Smith, associate publisher of Billboard, right, presents Al
Teller, president of CBS Records with a special framed copy of the Michael
Jackson “Bad” poster, the largest poster ad in Billboard's history.

News of the planned counteroffen-
sive was broken to industry chiefs at
a Department of Trade & Industry
briefing earlier this month, though it
is still unclear whether the govern-
ment intends to introduce the mea-
sures in its imminent Copyright Bill
or in next year's proposed new legis-
lation on the broadcast sector.

What does seem clear, however, is
that lobbying of the Home Office by
the Assn. of Independent Radio Con-
tractors here is in large measure re-
sponsible for the ideas now being
floated.

The government hopes to encour-
age a deregulated and greatly ex-
panded U.K. radio industry, but the
AIRC has argued that there is no
hope of achieving this without first
making the UK. copyright climate
more favorable to broadcasters.

Says AIRC director Brian West,
“The record industry has had a stran-
glehold on the broadcasters for too
long. We don’t want to play records
for nothing, and we don’t want to put
anyone out of business, but we do
want properly negotiated rates.”

Currently, broadcasters pay some
$15 million annually to collecting soci-
ety Phonographic Performance Litd.
for the use of recorded music. De-
spite more than eight years of litiga-
tion, the AIRC has been unable to se-
cure a decision from the Performing
Right Tribunal supporting its own
view that broadcast use of music rep-
resents a promotional opportunity
for record companies rather than
cheap material for programmers.

Says West, “For the practicalities
alone, we don’t want to see the aboli-
tion of collecting societies. It's com-

(Continued on page 98)

Source Licensing To Get Senate Airing

BY BILL HOLLAND

WASHINGTON The Senate Copy-
right Subcommittee will have its first
chance this year to listen to testimo-
ny on S. 698—the source licensing bill
favored by local television broadcast-
ers and opposed by the performing
rights groups. The subcommittee
hearing is scheduled for Nov. 10.
Neither the Senate nor the House
has held a hearing on the source li-
censing bills in the 100th Congress.
Performing rights groups have indi-
cated that legislator interest in dis-
mantling the current blanket license
is not strong, especially since there is
an ongoing federal rate court pro-
ceeding concerning the blanket li-
cense now in effect. On Feb. 17, the
court handed down an interim rate.
At the suggestion of legislators,
ASCAP and the All-Industry Music
Licensing Committee, representing
the broadcasters, began a series of
private negotiations earlier this year.
These talks were broken off by the
AllIndustry Committee last month
because of charges that the perform-
ing rights society was unwilling to
address structural reforms.
Subcommittee staffers say that the
hearing date is ‘‘fairly firm,” al-
though scheduling changes are possi-
ble. The Senate version of the bill, in-
troduced in March by Sen. Strom
Thurmond, R-S.C, is different from
its House counterpart in that it does
not contain an amendment that
would allow songwriters to bargain
collectively or to organize a guild or

union.

The source licensing bill, first intro-
duced in the last Congress, would put
an end to the separate licensing of
music used in syndicated (rerun) TV
shows. Currently, all other rights ex-
cept for music are conveyed at one
time, when shows are sold from pro-

ducers to stations.

For years, broadcasters have
fought the blanket licensing section
of the copyright law, saying they do
not want to pay for the entire reper-
toire of the performing rights societ-
ies but rather just for the music actu-

(Continued on page 100)

NEW YORK Some 120 top names
in the music video and special-inter-
est-video businesses have signed on
to appear on panels at the first
American Video Conference, to be
held Nov. 19-21 at the Hollywood
Roosevelt Hotel in Los Angeles.

The conference—a joint effort
between Billboard and the Ameri-
can Film Institute—includes the
ninth annual Billboard Video Music
Conference.

Highlights will be a keynote ad-
dress by music and video industry
veteran Michael Nesmith, continu-
ous screenings and seminars for
video professionals, and a closing-
night banquet with two separate
awards ceremonies, honoring the
best in music video and special-in-
terest video.

Of the 20 panels planned for the
event, five are geared specifically

Top Names In Video, Music
Join AFl-Billhoard Gonfab

toward music video, with program-
ming-related issues stressed more
heavily than ever before.

These five panels are configured
as a ‘“programmer’s textbook,”
dealing with such issues as promo-
tions, video exclusivity, sync rights
and licensing, ratings, and alterna-
tive video outlets.

The music video panels and pan-
elists are as follows:

® “The Three P’s: Program-
ming, Personalities & Produc-
tion.” Moderated by Michelle Pea-
cock, director of video promotion
for Capitol Records. Panelists are
Paul Corbin of the Nashville Net-
work; Steve Leeds of MTV; John
Mielke of Northwest regional outlet
Laser 25; Black Entertainment
Television's Jeff Newman; and Hit
Video USA’s Mike Opelka.

(Continued on page 98)
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Distributor Confab Expects Record Crowd

NARM Topics: GDs, Home Video

This story was prepared by Ear!
Paige in Los Angeles and Linda
Moleski in New York.

LOS ANGELES A major emphasis
on home video and debate concerning
compact disk pricing is helping boost
attendance 33% for the National
Assn. of Recording Merchandisers
Wholesalers Conference this week
(26-30) in Palm Springs, Calif., with
400 expected delegates spilling over
to three hotels.

For the second time, the event com-
bines three NARM member seg-
ments: rackjobbers, one-stops, and in-
dependent distributors. This year,
home video vendors join their prere-
corded audio counterparts and will
have the first video one-on-ones with
racks.

Also adding interest are a number
of issues that have an impact on one-
stops and the continuing emergence
of independent distribution (prior to
1986, NARM held a separate indie
conference in Florida). According to
Landmark Distributors’ Pat Monaco,
co-chairman of the distribution meet,
this year will also see a substantial in-
crease in independent label participa-
tion, with some 37 imprints expected.
Monaco adds that the growth is an in-
dication that the independent commu-
nity is alive and well.

The three segments will all meet at
the Palm Springs Plaza. Rackjobbers
are convening Monday-Wednesday
(26-28), one-stops Tuesday-Thursday
(27-29), and indie distributors
Wednesday-Friday (28-30).

While 300 delegates surprised
NARM a year ago, overflow from the
La Posada in 1986 was contained in
one hotel. This year, according to

Stan Silverman, NARM director of
conventions and meetings, delegates
will also be housed at the Desert
Princess, Marquis, and Maxims.
Several potent industry issues like
digital audiotape are also expected to
surface, especially since the keynote
speaker on Monday is Jason Berman,
president of the Recording Industry
Assn. of America. He is expected to
stress the improved relationship be-
tween RIAA and NARM. Another
topic expected to surface is the viabil-
ity of the 3-inch compact disk format.

Video’s emergence will be dis-
cussed by Cy Leslie, chairman of the
Leslie Group and Tuesday’s keynote
speaker, and in a rack retailing ad-
dress by Steve Strome, executive vice
president, Handleman Co.

CD pricing, especially on top-of-
the-line product, will be a major issue,
according to Mario DeFilippo, confer-
ence chairman and vice president of
purchasing at Handleman.

The topic will also be an important
one for independent distributors,

(Continued on page 101)

NEW YORK Warner Communica-
tions Inc. reported earnings gains
for the third quarter and first nine
months of 1987, with recorded mu-
sic and music publishing achieving
record results.

Overall, WCI reported quarterly
net income of $66.21 million on reve-
nues of $824.1 million. These fig-
ures compare with $41.75 million in
net income on $693.3 million in reve-
nues for the year-ago quarter.

For the nine months, WCI report-
ed net income of $236.13 million on
$2.38 billion in revenues. This com-
pares with net income of $123.78
million on $2.03 billion in revenues
for the nine-month period of 1986.

The Recorded Music and Music
Publishing Division saw operating
income rise from $41 million in last

WCI Music Units Enjoy
Banner 3rd-Quarter Period

year's third quarter to $52.2 million
this year. For the nine months, the
division posted a 39% hike in operat-
ing income to $148.4 million on $1.04
billion in revenues.

WCI chairman Steven Ross point-
ed to million-selling releases by U2,
Whitesnake, and Los Lobos (the
“La Bamba” soundtrack) as well as
a contribution from WEA Interna-
tional.

Commenting on the overall re-
sults, Ross noted that while Filmed
Entertainment Division results
were lower in the quarter, “this de-
cline was more than offset by the
dramatic improvement in our rec-
ord and cable operations. I believe
the prospects for our core operating
divisions have never been stron-
ger.” MARK MEHLER

GBS Sets Music Publishing Gomeback

Shapiro Starts From Scratch To Build New Catalog

BY IRV LICHTMAN

NEW YORK When CBS Inc. com-
pleted the sale of its music publishing
wing to SBK Entertainment in No-
vember for $125 million, only one of
its more than 200 staffers worldwide

stayed behind.

That person, Harvey Shapiro, a 21-
year CBS Records veteran, was
charged by his boss, Walter Yetni-
koff, president of the CBS/Records
Group, with starting up a new CBS
publishing division from scratch. In

NEW YORK MCA Inc. reported
lower income Oct. 21 for the three
months and nine months ended
Sept. 30, but it noted that the Music
Entertainment Group, which in-
cludes revenues from domestic dis-
tribution of home videocassettes,
set records for operating income
and revenue for the quarter.

Overall, MCA’s three-month op-
erating income was $80.15 million,
compared with $112.52 in the prior
year’s period. Net income for the
1987 quarter was $46.85 million, or
62 cents per share, compared with
$74.51 million, or 96 cents per share,
in the 1986 period.

Revenues for the three months
were $770.6 million, up from $759.32
million in 1986.

For the nine months ended Sept.

MCA Music Group Sets
Records In 3rd Quarter

30, MCA reported operating income
of $184.74 million, down from
$198.14 million last year. Net in-
come was $113.95 million, or $1.50 a
share, down from $133.6 million, or
$1.74 per share, a year ago. Reve-
nues for the nine months were $1.92
billion, up from $1.8 billion in the
nine-month period last year.

Music Entertainment Group op-
erating income was $10.45 million in
the third quarter, up from $8.45 mil-
lion a year ago. Revenues for the
quarter rose from $115.8 million to
$132.05 million. For the nine
months, the Music Entertainment
Group’s operating income was
$27.83 million, up from $17.99 mil-
lion in the nine months of 1986.
Nine-month revenues rose from

(Continued on page 100)

addition, Shapiro, who retains his pre-
sale title of executive vice president,
notes that the sale “left open a lot of
items that continue to this day.”

CBS’ decision to return to full-scale
music publishing operations mirrors
recent moves by PolyGram Records
and the Bertelsmann Music Group to
start anew in music publishing. Poly-
Gram left the field with the sale of
Chappell Music in 1984; the publish-
ing commitment by BMG’s major af-
filiate in the U.S., RCA Records, has
long been dormant.

The sale of CBS Inc.’s publishing
assets, regarded as a casualty of an
expensive struggle to fend off a hos-
tile takeover bid by Ted Turner, in-
cluded two companies, April Music
(ASCAP) and Blackwood Music
(BMI), established by CBS in 1945,
and the vast MGM/UA catalog, ac-
quired in a partnership arrangement
with four financial institutions in
1983. Also, SBK acquired the admin-
istration rights to the Michael Jack-
son-owned ATV Music catalog, which
contains many copyrights penned by
John Lennon and Paul McCartney.

“We walked out of the SBK deal
with no writers, no songs, and just
the clothes on our backs,” says Sha-
piro, who joined CBS’ music publish-
ing ranks in its international division
in the late "70s.

But, Shapiro continues, ““Yetnikoff
has not closed the door on any [pub-

(Continued on page 92)

| Love NARAS. NARAS members Herb Alpert, left, and Quincy Jones, second
left, share a fight moment with NARAS Los Angeles chapter executives Stix
Hooper, president, second right, and Brooks Arthur, membership committee
chairman.

EXEGUTIVE TURNTABLE

RECORD COMPANIES. Adam Ritholz is promoted to vice president of busi-
ness affairs and law for Chrysalis Records in New York. He has been
with the company for the past year.

Kathy Kenyon is promoted to vice president of artist relations for Is-
land Records in New York. She was director of that area.

David Simone joins the senior executive ranks of the MCA Music En-
tertainment Group in Los Angeles. He was managing director of Phono-
gram Records, U.K.

Arista Records in New York promotes Mitchell Cohen and Richard

‘ %

RITHOLZ

COHEN

KENYON SIMONE
Sweret to East Coast directors of a&r. Cohen was serving as a&r consul-
tant. Sweret was East Coast manager of a&r.

PolyGram Records names Ron Ellison and Fred Mills directors of ur-
ban promotion for the West and East Coast, respectively. Ellison was
vice president of black music promotion for Warner Bros. Records. Mills
was program director/music director for WNJR Newark, N.J. Addition-
ally, Daniel Savage is appointed manager of market research. He was
manager of sales and marketing for Request Television.

Capitol Records in Los Angeles names Ritch Bloom national director

e

. ﬁ i
- A

ELLISON

oy

PETERSON

Al

MILLS

SWERET

of album promotion. He was with CBS Records’ promotion department.
The label also appoints the following local promotion managers: Michael
Conway, based in Chapel Hill, N.C.; Tim Burruss, Atlanta; Jeff Shane,
Miami; Jeff Blalock, Nashville; and Jon Baker, Cincinnati. Further, Joan
Meyers becomes manager of media and artist relations, East Coast.

Edwin M. Samuels is named vice president, MIS, CBS Records Opera-
tions (U.S.). He was director of that area.

Paul Altman is named senior vice president and chief financial officer
of K-tel International Inc. He was vice president of business affairs for
RCA. Al Bergamo becomes senior vice president and general manager
for K-tel International, USA. He was head of his own consulting firm.
Both will be based in Minnesota.

Elektra Records appoints Lisa Mililman West Coast manager of press
& artist relations, based in Los Angeles. She was manager of media rela-
tions at Epic. Shawn McCormack becomes publicity coordinator of press
& artist relations for the label, based in New York. She was a publicist
for Rock Hotel Records.

The Benson Co. in Nashville appoints Jerry Park director of a&r. He
was studio manager for Great Circle Sound.

DISTRIBUTION/RETAILING. Spec’s Music in Miami promotes both Jeffery Clif-
ford and Vicki Carmichael to vice president and Peter Blei to vice presi-
dent/chief financial officer. The company also elevates the following em-
ployees: Sally Allen, director of accounting services; Cindy Barr, direc-

(Continued on page 91)
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 GOUNTRY

A WINNING COMBINATION |

WE CONGRATULATE OUR 1987
COUNTRY MUSIC AWARD WINNERS

RANDY
TRAVIS

SINGLE OF THE YEAR:
“Forever and Ever, Amen”

ALBUM OF THE YEAR:
“Always and Forever”

MALE VOCALIST
OF THE YEAR

DON
SCHLITZ

SONG OF THE YEAR:
“Forever and Ever, Amen”

REBA
MCENTIRE

FEMALE VOCALIST
OF THE YEAR

RICKY
SKAGES

AND

SHARON
WHITE

VOCAL DUO OF THE YEAR

N
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Capitol Sues Geffen Re Lennon CD

Claims Deal Didn’t Cover Configuration A

BY DAVE DIMARTINO

LOS ANGELES Capitol Records
has filed a complaint to halt the com-
pact disk release of “The John Len-
non Collection,” a 1982 Geffen Ree-
ords album containing several post-
Beatles tracks Lennon had originally

recorded exclusively for Capitol.

The complaint, filed Oct. 13 in U.S.
District Court here, contends that al-
though Geffen was given license to
use the Capitol tracks on U.S. LP and
cassette configurations, the deal—
struck in 1982—does not in any way
allow their appearance on CD.

RKO Appeals Revocations

BY BILL HOLLAND

WASHINGTON RKO General re-
cently asked the Federal Communica-
tions Commission to reverse an ad-
ministrative law judge’s initial deci-
sion Aug. 11 to revoke all 14 of its
broadcast licenses.

The decision, which stunned many
in the broadcast industry, was the
worst punishment meted out to a
company in the FCC’s history and
amounted to a possible loss of §1 bil-

lion for the company.

The judge’s decision would have
stripped the licenses of TV stations
WHBQ-TV in Memphis and KHJ in
Los Angeles—which has since been
sold for $320 million—and 12 radio
stations.

The radio stations and their esti-
mated values, according to earlier
trade reports, are WOR-AM/WRKS-
FM New York, $60 million; KRTH-
AM-FM Los Angeles, $50 million;

(Continued on page 100)

New Talent is GMJ Focus

BY LINDA MOLESKI

NEW YORK Finding alternative
methods to break new talent will be
the main focus at the seventh annual
CMJ Music Marathon Oct. 29-Nov. 1
at the Roosevelt Hotel here.

According to Robert Haber, co-di-
rector of the event, shrinking com-
mercial radio playlists, limited tour-
ing slots, and MTV’s recent program-
ming moves have combined to create
an “environment whereby this con-
ference becomes more important.
There’s got to be alternative ways for
new acts to get exposure.

“As the mainstream gets tighter
and tighter, the underground gets
stronger and stronger,” says Haber.

The convention organizers are pre-
dicting registration of more than
2,000, which would be an increase of
more than 25% from last year.

Like last year, the theme will be
the discovery and development of
new artists. Planned is a wide range
of panels and workshops covering
such topics as commercial and college
radio, retail, video, artist manage-
ment, media, and independent labels.
There will also be a special “Metal

(Continued on page 100)

Run-D.M.C. Center Of Court Action

Profile, Rush Swap Raps

BY JEAN ROSENBLUTH

NEW YORK The breach-of-contract
battle between Profile Records and
Rush Productions over Run-D.M.C.
continues unabated.

The legal sparring began in July,
when Rush, whose owner, Russell

Two Billhoard
Gharts Revised

NEW YORK Billboard’s Hot
Crossover 30 chart now fea-
tures bullets to flag records
gaining the most airplay points
each week. The addition to the
chart is effective this week and
reflects the growing strength
and stability of the crossover
radio format, which now has 27
stations reporting to Billboard.
In other adjustments, Bill-
board’s Album Rock Tracks
and Hot Crossover 30 charts
have been revised to include
catalog numbers for those
songs commercially available
as singles. Both singles and al-
bum cuts are eligible to enter
the two airplay-only charts.

Simmons, manages and produces
Run-D.M.C, filed a $6.8 million-plus
suit in New York State Supreme
Court charging Profile Records and
its publishing company, Protoons,
with nonpayment of royaltes and
publishing income and “fraudulent
accounting practices.”

Rush claims that under the terms
of an agreement signed March 8,
1983, and modified Aug. 28, 1985, it
and Run-D.M.C. ceased to be bound
contractually to Profile when, 30
days after giving the label notice
Feb. 23 that payments were allegedly
due, none were made.

Rush contends in its suit that Pro-
file and Protoons have a “longstand-
ing policy to deprive Rush and Rush-
Groove [the publishing arm of Rush]
of the use of monies rightfully be-
longing” to them. In the Aug. 28,
1985, contract modification, Rush
agreed to “withdraw and retract”
earlier objections to ‘“‘accounting
statements rendered” by Profile.

Profile initiated a counterclaim
Aug. 28, when it served papers
against Simmons; Simmons’ record-
ing company, Def Jam Recordings;
and Joseph Simmons (Russell’s
brother) and Darryl McDaniels, two
members of Run-D.M.C. (the third
member, Jason Mizell, was not in
Run-D.M.C. when the 1983 agree-

(Continued on page 101)

Sources at Geffen, who would of-
fer no comment on the complaint,
confirm that the CD is on its Novem-
ber release schedule.

The lengthy document, jointly filed
by Capitol and parent company EMI
Records Ltd., contains declarations
and affidavits from Yoko Ono, Len-
non’s widow, and several top-ranking
company executives, including Bhas-
kar Menon, EMI Music Worldwide
chairman and CEO; Don Zimmer-
mann, former Capitol Records presi-
dent and current president of EMI
Music Worldwide, international mar-
keting division; and Robert L. Young,
Capitol’s vice president for adminis-

Cafe Carlisle. Belinda Carlisle held a wrap party for her MCA release ““Heaven
On Earth™ at Les Anges restaurant in Santa Monica, Calif. Shown, from left, are
Les Anges owner Richard Drapkin, Carlisle, songwriter Diane Warren, and
former Go-Go Charlotte Caffey.

(Continued on page 100)

BRUCE SPRINGSTEEN'’S “Tunnel Of Love” leaps
from No. 16 to No. 8 on this week’s Top Pop Albums
chart. It’s the Boss’ seventh consecutive album to
reach the top 10 in its first or second chart week.
And it’s his fifth album in a row to land in the top
five inside of two weeks.

While “Tunnel Of Love” hasn’t risen as quickly as
Springsteen’s last album, “Live/1975-85” (which de-
buted at No. 1), it has matched the chart pace of his
1984 blockbuster, “Born In The U.S.A.,”” which was

The first single from
the album, ‘““Brilliant
Disguise,” is also off to
a fast start. The song
jumps six spots to No.
10 in its fifth week on
the Hot 100. That makes
it one of Springsteen’s

also No. 3 after two

weeks.
e s ——
= T ]

three fastest-breaking

hits to date. His 1980 hit
‘“Hungry Heart' also
reached the top 10 in five weeks, and 1984’s “Danc-
ing In The Dark’ did the trick in just four weeks.

FAST ALBUM FACTS: Three giant rock acts of the
"70s are enjoying their most successful albums in
years. Aerosmith’s ‘““Permanent Vacation’’ jumps
four notches to No. 14 on the Top Pop Albums chart,
becoming the band’s highest-charting release since
“Night In The Ruts” peaked at No. 14 in 1980. Kiss’
“Crazy Nights” moves up one notch to No. 18, be-
coming its highest-charter since “Dynasty” reached
No. 9 in 1979. And Alice Cooper’s “Raise Your Fist
And Yell” jumps 59 notches to No. 92, becoming his
biggest since “Flush The Fashion” hit No. 44 in
1980.

“Whitesnake™ holds at No. 2 for the 10th week,
which is the longest that any album has remained
No. 2 without reaching the top since the Stray Cats’
“Built For Speed”’ logged 15 weeks in the runner-up
spot in 1982. The Cats’ album was stuck for all but
two of those weeks behind Men At Work’s ‘‘Busi-
ness As Usual.”

Rush’s “Hold Your Fire” dips two notches to No.
15 after peaking last week at No. 13. Unless it re-
bounds, it will break Rush’s string of six consecu-
tive top 10 albums. Rush’s last album to miss the top
10 was ‘“Hemispheres’ in 1978.

Anita Baker’s “Rapture” holds steady at No. 22 in
its 81st week on the Top Pop Albums chart. It’s the
only album in the top 100 that has been on the sur-
vey for more than 80 weeks. Runner-up: Steve Win-
wood’s “Back In The High Life,” which has been
listed for 68 weeks.

Depeche Mode's ‘‘Music For The Masses” leaps 58
notches to No. 53 in its second week. The group’s
last studio album, “Some Great Reward,” took sev-
en months to climb that high. It peaked at No. 51 in
August 1985.

by Paul Grein

Springsteen Album Leaps To No. 3:
The "70s Chart Revival Continues . ..

FAST SINGLE FACTS: Bill Medley & Jennifer
Warnes’ “(I've Had) The Time Of My Life” jumps
eight notches to No. 12 on the Hot 100. It’s one of
three hits on the current chart in which a ’60s veter-
an teams with an act of more recent vintage. The
others: the Beach Boys & the Fat Boys’ ‘“Wipeout,”
which peaked at No. 12 a month ago, and Dionne
Warwick & Kashif’s ‘‘Reservations For Two,” which
debuts at No. 84. Medley, Warwick, and the Beach
Boys have all been hitting the pop chart since John
- F. Kennedy was presi-
dent. The Beach Boys
first cracked the chart in
February 1962, Warwick
broke through in Decem-
ber 1962, and Medley
first scored—as half of
the Righteous Broth-
ers—in May 1963.

Madonna’s “Causing
A Commotion” appears
to be peaking at No. 2 on
the Hot 100, but it jumps
to No. 1 on the Hot Dance Club Play chart. It’s her
fifth No. 1 dance hit.

Sting’s “We’ll Be Together” debuts at No. 86 on
this week’s Hot Black Singles chart. Not that this is
a new thang for Sting: His 1985 solo debut hit, “If
You Love Somebody, Set Them Free,” climbed to
No. 17 on the black chart.

Squeeze’s “Hourglass” jumps to No. 29 on this
week’s Hot 100. It’s the British band’s first top 30
single. Its previous biggest hit, “Tempted,” peaked
at No. 49 in 1981.

Earth, Wind & Fire, the premier black group of
the "70s, launches its comeback this week as “Sys-
tem Of Survival” debuts at No. 93 on the Hot 100.
EWF chalked up 11 top 30 pop hits between 1974 and
1982,

Ea

WE GET LETTERS: Brian A. Davis of Bakersfield,
Calif., notes that Jody Watley’s “Don’t You Want
Me”’—which jumps to No. 34 on the Hot 100—con-
tains the phrase ‘“looking for a new love,” which
was the title of her first solo hit. Davis points out
that something like this happened earlier this year.
Genesis’ “Tonight, Tonight, Tonight”’ contains the
title of its follow-up hit, ““In Too Deep.”

Richard Yohon of New York City takes us to task
for suggesting that Madonna’s hits are starting to
sound alike. While Yohon acknowledges that “Caus-
ing A Commotion” sounds like “Into The Groove,”

‘he thinks it was unfair of us to single out Madonna.

“All pop stars do it,”” he argues. “What about Whit-
ney Houston, who rereleased ‘How Will I Know’ and
‘All At Once’ with ‘I Wanna Dance With Somebody’
and ‘Didn’t We Almost Have It All.’ A lot of people
don’t realize that Madonna is past a flash-in-the-pan
situation.”
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Not you- ordinary Joe.

Never has been. Never will be.  Unchain My Heart is the extra-special new effort
from the one and only foe Cocker — featuring his incredible title-track interpretation of
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