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Will Pan-Euro MTV Pan Qut? Retailers Pleased By Early Test Results

Net Bows In 14 Countries

BY STEVEN DUPLER

LONDON With the launch of 24-
hour-a-day MTV Europe at mid-
night Aug. 1, MTV Networks Inc.
took on a formidable challenge: to
navigate the largely uncharted
waters of Pan-European television
programming by setting a course
that will allow the station to ap-
peal to viewers in 14 different na-
‘tions.

In its quest to become a global
entity, the Viacom International-
owned U.S. company has already
established licensing agreements
that have brought MTV (in slightly
altered forms) to Japan in 1985 and
Australia in 1986.

But the major difference be-
tween these countries and the Eu-

Vestron Slump
Spurs Layoffs,
Exec Shuffle

BY AL STEWART

NEW YORK Vestron’s worsening
financial situation has triggered the
second management shakeup at the
company in the past three months.

Overall, the latest round of
changes includes the dismissal or
reassignment of 15 staffers. Eight
employees, including four top exec-
utives, have been laid off as respon-
sibilities are being reshuffled at
both the video and theatrical divi-
sions of the company.

Among the executives who are
leaving the company: Michael
Wiese, VP, nontheatrical program-
ming; C.J. Kettler, VP, feature film
acquisition; Marilyn DiGirolamo,

(Continued on page 81)

ropean market is that Japan and
Australia are both culturally ho-
mogeneous, while Europe—de-
spite the preponderance of Anglo-
American music product on the
continent—remains in many ways
a group of countries connected po-
litically and economically but sen-

(Continued on page 81)

Cassette Single: Thumhs Up

BY CHRIS MORRIS

LOS ANGELES Initial feedback
on the cassette-single launch shows
it looking A-OK to retail accounts.
After approximately three weeks
with the cassette-single custom fix-
ture in place in more than 1,000

stores, most retailers polled by Bill-
board are finding the tapes to be an
active drawing card.

While some observers say that
haphazard stock replenishment and
a still-low level of consumer aware-
ness are problems that need to be
addressed, others are already laud-

0D Hits Reach New Sales Heights

This story was prepared by Dave
DiMartino in Los Angeles and
Geoff Mayfield in New York.

LOS ANGELES As the universe of
compact-disk-player owners ex-
pands, a signifieant number of top-
selling albums are passing the half-

Former lead guitarist and songwriter for The Biasters and X, DAVE
ALVIN straddles the line between country and rock ‘n rod with his
solo album debu ROMEQ’S ESCAPE. A southwestern <ind of
music with rhythm and blues on one side, country on the other, and
DAVE ALVIN in the middie. Produced by Steve Berlin and Mark
Linett on Epic Rec, Cass, and C.D. Instore 8/24. BFE 40921.

million sales mark in the CD config-
uration—and that number is rapidly
growing.

Whereas a major CD hit of two
years ago might have represented
5% of any album’s total sales, sever-
al labels now boast top-line CD sell-
ers that approach—and in some

ADVERTISEMENTS

Emerging SUPERSTAR Denise Austin, Host of “"GETTING FIT
WITH DENISE™ on ESPN and Fitness Consultant for NBC's
“TODAY SHOW". Has five new videos: SUPER STOMACHS,
HIGH ENERGY AEROBICS, THE TOTAL WORKOUT featuring
low impact aerobics, and HIPS, THIGHS AND BUTTOCKS . ..
“NOBODY DOES IT BETTER” ... PARADE VIDEO . .. Newark,

cases exceed—20% of a hit album’s
total sales.

In short, many of today’s best-
selling CDs could be declared gold
entirely on their own.

Paul Simon’s “Graceland,” for ex-
ample, already past 3 million total

(Continued on page 82)

NJ (Division of Peter Pan Inds.)

ing the configuration as a potential
boost to the waning singles market.

“You don’t need to be a rocket sci-
entist to see it's going to work,”
says Jim Cawley, vice president of
sales for Arista. which is adminis-
tering the RIAA test. Other label
executives agree.

Some of the retail accounts que-
ried have found the cassette single,
priced at $1.99 at most outlets, to be
an out-of-the-box hit.

“It’s doing tremendously,” says
Kenny Dobin, singles buyer for
Washington, D.C.-based Waxie
Maxie's Quality Music, which is
testing the cassette program in all
25 of its stores.

“Everything across the board is
selling, even things that are very
weak on the charts, like Stan Camp-

(Continued on page 72)

House Panel
Approves
DAT Chip Bill

BY BILL HOLLAND

WASHINGTON The prospect of
Congress-mandated installation of
a Copycode chip in digital audio-
tape recorders imported into the
U.S. got a big boost Aug. 3 from
the House Commerce, Consumer
Protection, and Competitiveness
Subcommittee.

With a 6-2 vote the subcommit-
tee marked up a bill that would re-
quire DAT manufacturers to in-
stall a Copycode scanner on DAT
machines earmarked for sale in
the U.S. The scanner would pre-
vent DAT recorders from copying

(Continued on page 80)
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“DON'T MAKE ME WAIT E@R LOVE"

The new single from KENNY G (with vocal by enn y Williams). {{'s the fbllow up
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Indie Distribs Thrive In Summer
Hot Black Product Fuels Surge

BY LINDA MOLESKI

VOLUME 99 NO. 33
JULY RIAA CERTIFICATIONS

Almost 10 years after a plane-crash killed Lynyrd Skynyrd leader Ronnie
Van Zant, five of the band’s albums have been certified multiplatinum.
Paul Grein offers a roundup of the July Recording Industry Assn. of
America certifications. - Page 8

Record Plant Relocation Seen
Manhattan’s Record Plant Studios is likely to become a casualty of the
Times Square redevelopment program. After 20 years in the same mid-
town location, the studio will almost certainly have to relocate. Bill-
board’s Steven Dupler tells the story. Page 10

BOWIE’S BACK ON TOUR
David Bowie talks candidly about his new album and tour, which opened

July 30 in Philadelphia, in an interview with talent editor Steve Gett in the
‘One To One' column. Page 22

NARM Star Peter Glen Blasts Vid Retailers
Retail consultant Peter Glen, who will address the upcoming Video Soft-
ware Dealers Assn. convention, gives the video retailing trade failing

marks in an interview with Billboard's Geoff Mayfield. Page 58
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NEW YORK The summer is heat-
ing up for independent record distrib-
utors, thanks to a run of hit-oriented
black product. Among this season’s

biggest titles are new albums from .

Eric B. & Rakim, UTFO, the Cover
Girls, and Salt-N-Pepa.

Upcoming releases from DeBarge,
the Surf MC’s, and Dana Dane are
also expected to be strong sellers.

“Within the next 30 days, indies
are going to be hot as hell,” says Clay
Pasternack, a buyer for Cleveland-

based distributor Action Music. “Last
summer was big for us, and it looks
like a lot of hit product is coming our
way again.”

This summer the focus seems to be
on rap-type product. “We're getting
in so many rap records,” says Todd
Van Gorp, branch manager of Atlan-
ta-based M.S. Distributing. “Rap
product is doing real well, but {inde-
pendent distributors] need to break a
record nationally, like a Run-
D.M.C.—which showed we can take
a record to 3 million.”

George Hocutt, owner of Los An-

NEW YORK The burgeoning
compact disk market is reflected
in the whopping 104% increase in
the number of new titles released
on CD in 1986.

In fact, among new releases,
CDs were the only major configu-
ration to show gains in new titles
in 1986, according to a tally by the
Recording Industry Assn. of
America.

For CDs, the number of new ti-
tles hit 2,365, compared with 1,160
in 1985.

For LPs, which had shown
about a 10% increase in new titles
in 1985 over the year before, re-
leases dipped 1%, from 2,360 to

CD Titles Zoomed In '86

2,345.

Cassettes were down 6% in new
titles, from 2,395 in 1986 to 2,260.
In 1985, only five fewer cassettes
were released compared with
1984.

For singles, 7-inch releases, re-
flecting the troubled configura-
tion, dropped 17%, from 2,200 to
1,815, while a modest 2% gain, up
to 915 titles, was registered by
combined 10- and 12-inch singles.

For reissues, CDs also showed
the biggest percentage gains, up
to 283% on just 34 titles. LPs were
up 21% to 850, while cassettes rose
18% to 1,195.

IRV LICHTMAN

geles-based California Record Dis-
tributors, is also optimistic about the
current stream of black product.
“There are four or five albums that
are looking good and getting good re-
action. It was slow in April and May,
but June and July were very good for
us.”

Hocutt also notes that distributors
experienced a similar run of hit prod-
uct last summer. “A year ago we
were doing well with the Timex So-
cial Club, Doug E. Fresh, Run-
D.M.C,, and Boys Don’t Cry. But this
is the best batch of good-selling re-
cords we've had in a long time.”

One of the best-selling indies is
Eric B. & Rakim’s new album, “Paid
In Full,” on 4th & Broadway. The re-
cord debuts this week at No. 39 on
the Top Black Albums chart after
having been out just three weeks;
sales reportedly total more than
250,000 units already.

“The record just exploded the day
we got it,”’ says Action’s Pasternack.
“We went through 12,000 copies,-and
we were one of the lightest distribu-
tors on it.”

“Eric B. is blowing out the door for
us,” adds M.S.” Van Gorp. “It’s get-
ting no airplay, but tapes and LPs are
over 20,000 {copies], with a 6-1 ratio.”

Also doing well for 4th & Broad-
way is Amazulu’s self-titled pop/reg-
gae album. The first single from the
record, a remake of the 1970 Bobby
Bloom hit “Montego Bay,” is getting
airplay on urban and top 40 stations

(Continued on page 83)

Deal Would Continue Major Acquisition Spree

ALMI Seeks National Video Buyout

BY GEOFF MAYFIELD

NEW YORK In a move that could
significantly alter the video retail
landscape, the ALMI Group, parent
company of metro New York super-
store chain RKO Warner Theatres
Video, has extended an offer to buy
the 627-store franchise system of
National Video Inc.

If ALMI succeeds in landing the
National web—which has the big-
gest store count among U.S. video
franchisers—it would mark the
New York-based company’s third
major retail acquisition in less than
eight months.

The move would also place two
trade figures who have been bitter
rivals—NVI chief Ron Berger and
Adventureland Video co-founder
Martin Ehman—under the same
corporate umbrella.

On May 27, ALMI purchased the
Salt Lake City-based Adventure-
land franchise, which is said to have
more than 450 stores (Billboard,
June 6). Last winter, the limited
partnership bought out the 13-store
Video Shack chain from its founder,
Arthur Morowitz, outgoing presi-
dent of the Video Software Dealers
Assn. (Billboard, Dec. 13, 1986).

Details about ALMI Group’s of-
fer to buy NVI are vague. In fact,
Berger acknowledges the only rea-
son his company announced the of-
fer is that it is obligated to do so as
a publicly traded company
(NASDAQ/NVIS).

Berger will not divulge any spe-
cific details about the deal. Execu-
tives at ALMI decline any comment;

the company issued a ‘“no com-
ment” through its publicist even be-
fore Billboard made any inquiry
about the bid.

According to Berger, National
Video’s board of directors has asked
ALMI for a clarification of terms.
When spelled out in greater detail,
the board will again review the pro-
posal. It is even possible that a buy-
out could be announced as soon as
the Aug. 16-20 Video Software Deal-

ers Assn. convention, although
Berger says such a quick turn-
around is probably not realistic.
Berger does not tip his hand as to
whether the deal may actually be
consummated: “I'll have to wait and
see what the qualified offer says.”
Further, he says that this is not the
first time he has been approached
with a buyout offer, but earlier bids
came before the firm’s Wall
(Continued on page 78)
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Overall, 39 Certifications In July

Multi Multiplatinums For Skynyrd

BY PAUL GREIN

LOS ANGELES Nearly 10 years
after a plane crash killed Lynyrd
Skynyrd leader Ronnie Van Zant
and two other band members, five
of the group’s albums have been
certified multiplatinum by the Re-
cording Industry Assn. of America.
The double live “One More From
The Road” and the double greatest-
hits set “Gold & Platinum” are the
Florida-based band’s most popular
albums, with U.S. sales of 3 million
units each.

In current activity, the RIAA cer-
tified seven albums gold and plati-
num simultaneously in July: Fleet-
wood Mac’s “Tango In The Night,”
Prince’s ““Sign ‘O’ The Times,” Lin-
da Ronstadt/Emmylou Harris/Dol-
ly Parton’s “Trio,” Randy Travis’
“Always And Forever,” Heart’s
“Bad Animals,” Motley Crue’s
“Girls, Girls, Girls,” and Whitney
Houston’s “Whitney.”

The Houston album was also cer-
tified double platinum, and its lead-
off single, “I Wanna Dance With
Somebody (Who Loves Me),” went
gold. It’s the first gold single by a
female solo artist since Madonna’s
“Angel” two years ago.

Two albums advanced to the rar-
efied 7 million sales plateau: Huey
Lewis & the News’ “Sports” and
Madonna’s “Like A Virgin.” Only
one other album by a female artist
has been certified for sales of 7 mil-
lion: “Whitney Houston,” which has

in fact surpassed 8 million.

Two other albums moved to the 6
million sales level: Van Halen's
“1984” and ZZ Top’s “Eliminator.”
“1984” thus surpasses the 5 million
unit sales of Van Halen's 1978 debut
album to become the Los Angeles-
based group’s best-selling album to
date. In fact, only one metal-based
album has sold better: Bon Jovi's
“Slippery When Wet,” which has

passed the 7 million mark.

Both of the artists who landed
their first gold albums in July—
Chris De Burgh and Suzanne
Vega—are signed to A&M. Both
singers achieved these break-
throughs with the help of left-field
top five single hits, “The Lady In
Red” and “Luka,” respectively.

The Lynyrd Skynyrd albums

(Continued on page 72)

BY STEVEN DUPLER-

NEW YORK Compact-disk-only
indie label Rykodisc will release in
October a Frank Zappa 3-inch CD
single for commercial sale at a ten-
tative price of $3.98. The label is the
first to announce such plans.

As the momentum behind the lit-
tle laser-read disks begins to build,
two other labels—Motown and
A&M—become the first majors to
reveal their debut 3-inch titles, from
Stevie Wonder and Squeeze, respec-
tively. The Wonder and Squeeze
CDs will be used for in-store and ra-
dio promotion only, however. Two
independent labels—Telarc and
DMP—previously placed orders for

Ryko Taps Zappa For First
Commercial 3-Inch GD

promotion-only 3-inch CDs (Bill-
board, Aug. 1).

The Zappa CD will contain an al-
bum mix of “Peaches En Regalia,”
from the Mothers Of Invention al-
bum “Hot Rats,” which will be re-
leased on CD simultaneously with
the single. Also included on the 3-
inch will be an alternate take of the
same song, with an extended violin
solo by Sugarcane Harris. The pro-
gram length will be somewhere be-
tween 10 and 20 minutes.

“This is not a gimmick for us,”
says Don Rose, Rykodisc’s presi-
dent. “We are viewing this as an ac-
tual single.”

Distribution of promotional and

(Continued on page 83)

Bhaskar Menon Explains Reorganization
EMI Music Chief Cites Global Marketing View

BY DAVE DiMARTINO

LOS ANGELES The appointments
of David Berman as president of
Capitol Records and Don Zimmer-
mann as president of international
marketing for EMI Music World-
wide are part of a global strategy to
coordinate EMI Music Worldwide’s
marketing power, says Bhaskar
Menon, chairman and CEO.

Those appointments—part of a
series of major changes at EMI’s
U.S. record operations that have
taken place in the past six months—
have caused some confusion among
industry observers, many of whom

are unclear about the shifts in title
for label heavyweights Joe Smith,
Berman, and Zimmermann.

On the surface, it may appear to
be a complex game of musical
chairs: Zimmermann, former Capi-
tol Records president, is assuming
his new position as president of in-
ternational marketing at EMI Music
Worldwide’s London office; Ber-
man, former president of Capitol In-
dustries-EMI Inc., has taken over
Zimmermann'’s position as president
of Capitol Records; and Smith, for-
mer vice chairman and chief execu-
tive of Capitol Industries-EMI Inc.,
now assumes Berman'’s previous ti-

BY GEOFF MAYFIELD

NEW YORK Two incumbents
and two newcomers won slots on
the Video Software Dealers Assn.
national board of directors in the
trade group’s recently concluded
mail-in election.

The winners, who emerged
from a field of nine candidates, are
Dave Ballstadt, Lou Berg, Allan
Caplan, and Carol Pough.

Ballstadt, president of the 10-
store, Twin Cities web Adventures
In Video, and Berg, co-owner and
operator of Houston superstore
Audio/Video Plus, were the only
incumbents on the slate of candi-
dates; both had been tapped to run

VSDA Elects New Board

by VSDA’s nominating committee
(Billboard, May 2).

The other two winners, Caplan
and Pough, had been nominated at
large by the trade group’s general
membership (Billboard, May 30).
Caplan is owner and chairman of
the board of Omaha, Neb.-based
Applause Video, which operates a
total of 69 company-owned stores,
franchised stores, and racked out-
lets. Pough is president of Santa
Anna, Calif., store Video Cas-
settes Unlimited; her partner and
husband, John Pough, is a former
VSDA board member who was the
trade organization’s national pres-
ident during the 1985-86 term.

(Continued on page 78)

tle of president and remains chief
executive.

Explaining the shift, Menon
points out that Smith’s transition
from vice chairman to president is
entirely logical, given the new ap-
pointments of Zimmermann and
Berman. “When Berman moved to
be president of Capitol Records,
Capitol Industries had no presi-
dent,” says Menon. Smith, says
Menon, “retains the prime title that
he has always had, which is chief ex-
ecutive. So this is just a different
nomenclature, because it would be
very odd to have a chairman, a vice
chairman, and no president.” -

The new position created for Zim-
mermann, says Menon, signals a
consolidation of what until now has
been a parallel marketing structure
for EMI Music Worldwide. “We’ve
had an international department out
of EMI Records, which is our U.K.
record company, and we’ve had an
international department out of
Capitol, both in parallel and with
different lines of management—one
reporting to the president of Capi-
tol, the other reporting to the man-
aging director of EMI Records.”

Thus, he adds, when EMI Music
Worldwide had worked with any of
its companies elsewhere for market-
ing purposes, it had to deal with
“two men—or two groups of peo-
ple—carrying what is in terms of
the reality of that homogeneous
market a common product idiom
with a different marketing picture.
Obviously, in marketing terms,
there’s an illogicality about that.

(Continued on page 80)

Stern, dedicate a refurbished playground in Brooklyn Heights, New York, to the
memory of singer/songwriter and activist Harry Chapin, who died in an auto
accident in 1981. Accepting the honor is Chapin's widow, Sandy Chapin.

EXECUTIVE TURNTABLE |

RECORD COMPANIES. EMI Music Worldwide appoints Don Zimmermann pres-
ident of international marketing, based in London. He was president of Cap-
itol Records. Zimmermann will be succeeded by David Berman, who was
president of Capitol Industries-EMI Inc. Berman is based in Los Angeles.
Also, Colin Hodgson is named executive vice president of Capitol Indus-
tries-EMI. In addition to his new responsibilities, he will continue as vice
president of finance for EMI Music Worldwide (see story this page).
Rudolf Gassner is named chief executive officer of BMG Music Interna-
tional, based in New York. In addition to his new responsibilities, he will con-

STARKS

ZIMMERMANN

BERMAN

tinue as president of that division.

Jimi Starks is appointed vice president of sales for CBS Records’ black mu-
sic division, based in New York. He was vice president of Epic/Portrait/CBS
Associated Labels promotion, black music marketing. Also, Louise LoCas-
tro-Kaufman is promoted to production manager of merchandising for CBS
Records. She was production coordinator of merchandising.

Shelly Rudin becomes senior vice president of national sales for Peter Pan
Industries, the Newark, N.J.-based children’s label. He was senior vice presi-
dent of PolyGram Records.

Elektra Records promotes Ray Gmeiner to national director of album radio
promotion and Roger Smith to national director of top 40 radio promotion.
Gmeiner was West Coast regional album promotion director. Smith was pro-
motion marketing manager for the Southern California/Arizona/Nevada re-

gion.

GMEINER SMITH STRAUSS BERKOWITZ

Columbia Records names Amy Strauss and Steve Berkowitz associate di-
rectors of product marketing, East Coast, based in New York. Strauss was
upped from product marketing manager, East Coast. Berkowitz was East
Coast vice president of Lookout Management.

Arista Records in New York names Michele Block manager of national
album promotion. She was manager of national college marketing for CBS Re-
cords.

Jonathan Birkhahn becomes senior attorney for PolyGram Records in
New York. He was an entertainment lawyer with the firm Berger & Steingut.
Ann Martin is promoted to facilities manager at the label. She was assistant
to the executive vice president of marketing & sales.

M. Scott Mampe is appointed director of classical product for the Welk Re-
cord Group in Santa Monica, Calif. She was vice president of Philips-Mercury
classical product for PolyGram Classics.

Wendy Harte joins Frontier Records in Sun Valley, Calif., as national pub-

(Continued on page 78)
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In Memory of Alex Sadkin

4/9/49 - 7/25/87

WHO IS ALEX?
WHO IS HE?
HE IS LOVE
HE IS YOUR DREAM
HE IS YOUR WANTING
YOUR DESIRE
YOUR NEED
YOUR SPRING
THE MUSIC OF LIFE
THE BROOK OF COOL RUNNING WATER
SEARCHING TO TOUCH US ALL
THIS BE ALEX
WHEREVER HE MIGHT BE
HIS TONES
HIS SOUNDS OF THE MUSIC
TOUCH YOUR HEART
AND EAR
FOR THIS BE ALEX
A MAN OF LOVE AND CARE
WE LOVE YOU
GOD, OH GOD
BE WITH YOU FOREVER.

poem by Bert Padell

Lovingly Remembered by Your Friends

Foreigner Michael Lang Lennie Petze

Ed Germano Cyndi Lauper Talking Heads:

Grubman Indursky Padell Nadell Fine Chris Frantz, Tina Weymouth
& Schindler Weinberger & Co. David Byrne, Jerry Harrison
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Record Plant Relocation Seen
Studio Caught In Times Sq. Overhaul

BY STEVEN DUPLER

NEW YORK After 20 years in the
same midtown location, Record
Plant Studios seems certain to soon
become the latest casualty of this
city’s Times Square redevelopment
program that has many music- and
arts-oriented businesses worried
about their future (Billboard, Feb.
7

The City Planning Commission’s
official plans for the reconstruction
of the Midtown Manhattan area
west of Fifth Avenue will not be un-
veiled until this fall; still, real-estate
values have risen dramatically and

continue to do so. This is making it
difficult, if not impossible, for some
businesses to renew their leases.

Nicki Schiralli, general manager
of Record Plant, says this is what
has happened in the studio’s case.
“It wasn’t even a question of rene-
gotiating a new lease,” he says.
“The landlord simply refused to do
that. When we offered $20 million to
buy the building, that was also re-
fused out of hand.”

Norman Halper, a representative
of the First Republic Inc., the build-
ing’s owner, simply said he is “not
interested” in commenting on the
situation.

GBS Sues WHTZ, Gharges
Duping Of Jackson Single

BY JIM BESSMAN

NEW YORK As anticipated, CBS
Inc. has responded to the numerous
radio broadcasts of Michael Jack-
son’s ‘I Just Can’t Stop Loving
You” single prior to its official re-
lease (Billboard, Aug. 1) by suing
WHTZ “Z-100" New York and an
unspecified number of other, un-
identified defendants.

The suit, filed Aug. 3 in New Jer-
sey Superior Court in Hudson Coun-
ty, in no way questions the legality
of the act of broadcasting the Jack-
son single. Instead, it alleges that
persons unknown, referred to in the
charges as “John Does 1-10,” un-
lawfully obtained and/or duplicated
the single and/or subsequently and
unlawfully caused it to wind up in

the possession of WHTZ and other
stations.

CBS further claims that this al-
leged act resulted in WHTZ'’s broad-
cast of the song two days ahead of
CBS’ July 22 authorized ‘“‘advance
copy date,” causing several compet-
ing New York-area stations to com-
plain of “unfair and discriminatory
treatment’” by CBS. Consequently,
CBS believes that some stations re-
taliated by curtailing airplay of oth-
er CBS records and withholding air-
play reports to the trades.

Additionally, the CBS complaint
asserts that some of these stations
were so0 ‘‘desperate’’ to play the sin-
gle that they taped WHTZ’s broad-
casts of it, with the ensuing re-
broadcasts being of inferior sound

(Continued on page 83)

AFTRA Supports Royalty Artists
Fight Over Session-Fee Guts

BY IS HOROWITZ

NEW YORK Efforts by the re-
cording industry to roll back gains
won by royalty artists and back-
ground singers in past union agree-
ments have placed talks for a new
contract in jeopardy, according to
the American Federation of Televi-
sion and Radio Artists.

The union says that more than
100 of its members, including many
of star status, have petitioned AF-
TRA to resist label pressure. AF-
TRA lists Lionel Richie, Billy Joel,
Aretha Franklin, Melissa Manches-

ter, Donna Summer, Jackson
Browne, and Rosanne Cash among
those who have spoken out.

One of the main points at issue,
according to John Hall, AFTRA na-
tional secretary, is the industry de-
mand that session fees for royalty
artists be cut back from $330 a song
to $110. Hall points out that the re-
cordings of many royalty artists
never sell enough to earn back pro-
duction costs and so never provide
royalties. Session fees are thus the
only income these artists earn from
recordings, he says.

(Continued on page 82)

Gabriel Top MTV Nominee

NEW YORK Even if Peter Gabriel
doesn’t win everything, he is sure to
be the shining star of this year’s
MTV Video Music Awards. Gabriel
racked up 11 nominations in both
general and technical categories for
his clips “Sledgehammer” and “Big
Time.”

Next in line were Gabriel's for-

FCC votes down
fairness doctrine
...see page 14

mer cohorts, Genesis, and Madonna,
who each garnered six nominations
in various categories.

The finalists in the nine general
and seven professional award cate-
gories were announced by the 24-
hour music channel Aug. 5 at the
Hard Rock Cafe here. What follows
is a list of general award finalists.

e Best video: Peter Gabriel,
“Sledgehammer’’; Genesis, “Land
Of Confusion”; Paul Simon, “Boy In
The Bubble’’; Steve Winwood,
“Higher Love”; U2, “With Or With-
out You.”

(Continued on page 80)

“They want to open a restaurant
where we are, and we have about
three months left to either agree to
certain terms they’ve offered or
else find a new home for the stu-
dio,” Schiralli says.

First Republic Inc. has offered a
compromise of sorts to the famous
studio, but Schiralli says the terms
are not acceptable.

The studio occupies the first and
10th floors of the building at 321 W.
44th St.; the lease for both floors ex-
pires in about a year and a half.

According to Schiralli, First Re-
public says it is willing to allow Rec-
ord Plant to continue to occupy the
10th floor, but only if it surrenders
rights to the first floor in October.
If it does not, when the lease ex-
pires, Record Plant must vacate
both floors.

(Continued on page 80) Communications.

We The People. A public-service-announcement radio campaign called A
Celebration Of Citizenship will debut on the airwaves this month. Pictured, from
left, are participants George Taylor Morris, director of programming for the
Global Satellite Network and writer/producer/host of “Reelin’ In The Years”;
Thom Ferro, vice president and general manager, Westwood One Radio
Networks; Sharon Gelman, project director; Frank Cody, program director of
KTWV-FM “the Wave” Lds Angeles; and Michael Jensen, president, Jensen

lT’S TIME FOR a pop quiz. What two artists have
earned the most No. 1 hits on the Hot Black Singles
chart so far in the '80s? Hint No. 1. Both artists are
named Jackson. Hint No. 2: Neither is named Michael.
Hint No. 3: They're the owners of the incoming and out-
going No. 1 black singles.

The artists, of course, are Freddie Jackson, whose
“Jam Tonight” jumps to No. 1, and Janet Jackson,
whose “The Pleasure Principle” dips to No. 5. Both Jack-
sons have amassed six No. 1 black hits so far in this dec-

ade—including, in both

cases, one duet. Freddie
e L T
T e

teamed with Melba
Moore for 1986’s “A Lit-
tle Bit More,” and Janet
backed Herb Alpert on
the recent “Diamonds.”
Tied for second place
are Kool & the Gang and
Stevie Wonder, who have

each garnered five No. 1

black hits so far in the
’80s. Of course, both of
those acts have been piling up No. 1 hits since the start
of the decade. By contrast, Freddie didn’t land his first
No. 1 until June 1985, and Janet didn’t hit No. 1 until
March 1986. They are babies.

The three most prominent black stars of the '80s—Mi-
chael Jackson, Lionel Richie, and Prince—have each
had four No. 1 black hits in this decade.

ARISTA RECORDS has three albums in the top 10 for
the first time in its 13-year history. Whitney Houston’s
“Whitney” is No. 1 for the eighth straight week, the
Grateful Dead’s “In The Dark” jumps two notches to
No. 7, and Kenny G’s “Duotones” dips a notch to No. 8.

Houston has now amassed 22 weeks at No. 1 so far in
the '80s, a total topped by only two artists: Michael Jack-
son, with 37 weeks, and Prince & the Revolution, with
27. Bruce Springsteen is in fourth place with 18 weeks,
and the Police are fifth with 17 weeks.

The Grateful Dead this week cracks the top 40 on the
Hot 100 for the first time, as “Touch Of Grey” jumps 15
notches to No. 32. The Dead’s top 40 breakthrough
comes more than 17 years after the group first hit the
Hot 100, with “Uncle John’s Band.” Robert T. Durkee of
Altoona, Wis., notes that this is the longest gap between
an artist’s first Hot 100 appearance and its first top 40
hit. Runners-up are Jim Capaldi, William Bell, Billy
“Crash” Craddock, Donnie Elbert, and Ray Price.

Kenny G’s album is the first jazz-oriented album to
crack the top 10 since Al Jarreau’s “Breakin’ Away” in
October 1981—unless you count Quincy Jones' more
pop-minded “The Dude” in April 1982.

FAST FACTS: U2 was a platinum-level supergroup

by Paul Grein

' 0: Who Has Most No. 17°80s Black Hits?
A: Not The Three Most Prominent Acts

long before it had any singles support. But now the Irish
band is arguably the hottest singles act in the business.
The group’s “I Still Haven't Found What I'm Looking
For” is in its second week at No. 1 on the Hot 100, and its
prior release, “With Or Without You,” was No. 1 for
three weeks. No other act has logged as many as five
weeks at No. 1 this year.

Madonna’s “Who's That Girl” jumps five notches to
No. 2, becoming her 12th consecutive top five single.
Only two other artists have managed to string together
this many successive top
five hits. Elvis Presley
made the mark with 24
consecutive A sides; the
Beatles scored with 15 in
a row. Elvis’ record is
probably safe, but Madon-
na may well catch the Fab
Four. Who would have
guessed that?

Reggie and Vincent
Calloway of Midnight
Star wrote and produced
two of the top three hits on this week’s Hot Black Sin-
gles chart. But neither hit is by Midnight Star. Levert’s

“Casanova” leaps four notches to No. 2, and Natalie |

Cole’s “Jump Start” inches up a notch to No. 3.

K.T. Oslin’s “80s Ladies” jumps to No. 12 on this
week’s Hot Country Albums chart after debuting last
week at No. 15. That was reportedly the highest entry
ever for a debut album by a female country singer.

WE GET LETTERS: Philippe Brieu of Perpignan,
France, notes that in its entire 26-week chart run,
“Bruce Springsteen & The E Street Band Live/1975
'85” made just one upward move. That was on April
25—in its 22nd week on the chart—when it jumped from
No. 135 to No. 127. That’s what happens when you debut
at No. 1.

Brieu adds that three is a lucky number for at least
two chart acts: Genesis and Run-D.M.C. Both are
three-member groups, and both are coming off albums
that peaked at No. 3 and sold more than 3 million units.
But whereas Genesis has pulled three top three singles
from “Invisible Touch,” none of Run-D.M.C.’s three
chart hits from “Raising Hell” have cracked the top
three.

Marty LeGere of Rotterdam, N.Y., notes that the
Scottish trio Danny Wilson, whose “Mary’s Prayer”
jumps to No. 33 on this week’s Hot 100, joins the ranks
of such groups as Jethro Tull, the Marshall Tucker
Band, and Lynyrd Skynyrd. It's the latest group that
sounds like it was named after one of its members—but
wasn't.
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Kiri Sings
-~ Gershwin

o One (ﬁle greatest sing;ars of our time,
- KIRITE KANAWA, offers world-premiere
reCOrhgs of the original versions of
memy Loves mlx‘ﬁ“ceable You,
Love Walked In, The Man Love I Got
Rhythnrundflo more of Gershwin’s
best—lomd-seﬂgﬁ The superb original
orchestrations are olayed brilliantly
Gerﬁin—saocialict John McGlinn
| and the New Princess Thdter Orchestra
~ and ﬂw York Choral Artlsts
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Paul Simon

= “Qraceland:
L.

The African Concert”

The Home Video

“Towering and memorable.” The New York Times A world class extravaganza’ The New York Post

Paul Simon’s Graceland is now more than just the multi-platinum Album of the Year and the concert event
of the season. It’s a video event for all time.

Filmed in Zimbabwe, “Graceland: The African Concert” captures all the excitement, the color and the majestic
music of this memorable experience in a full-length concert video. Paul Simon, Hugh Masekela, Miriam Makeba
and Ladysmith Black Mambazo perform the Grammy-winning music of Graceland, plus all new material.

Original choreography, authentic costumes and state-of-the-art staging all make “Graceland: The African
Concert” a video event to relive again and again.

Directed by Michael Lindsay-Hogg * Produced by Ian Hoblyn * Music Recorded and Mixed by Roy Halee

Suggested list price: $29.98 VHS 3-38136

W VHS i
. OQ(oowey srerec] ~
© 1987 Warner Bros. Records Inc.
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COPYGODE:

In last week’s Commentary, Wil-
helmus Andriessen, chief applica-
tions officer of BASF, expressed-
his views on digital audiotape and
home taping. A reply on behalf of
the International Federation of
Phonogram and Videogram Pro-
ducers follows.

BY IAN THOMAS

In the the torrent of words and opin-
ions about digital audiotape, it is
easy for the fundamental issue to
be obscured and the standpoint of
the music industry to be misrepre-
sented. Let me start, then, by stat-
ing the attitude of IFPI’s board,
which represents the interests of
the recording industry globally.

The recording industry does not
oppose the results of research and
new technology. But when these re-
sults represent improvements in
copying techniques that make it
possible for the consumer to make
near-perfect copies of compact
disks, the industry has to qualify its
acceptance.

Record producers will welcome
DAT when:

¢ The incorporation of Copycode
in DAT recorders is made manda-
tory. -

¢ High-speed duplication of prere-
corded DAT becomes technically
possible.

® DAT cassettes of different com-
panies are made compatible or inter-
changeable.

The first of these conditions has
given rise to considerable opposi-
tion, notably from the tape manu-
facturing industry and the consum-
er electronics industry speaking un-
der the banner of the Home Taping
Rights Campaign in Britain and the
Home Taping Rights Coalition in
the U.S.

Even the names of these bodies
are based on a fallacy. There is no
inalienable human right to “home
tape,” either legally or morally.

The Berne Convention for the
Protection of Literary and Artistic
Works does allow a private copying
exception to the fundamental right
of the author to control the copying
of his work. But this exception was
first permitted in an era when such
copying typically took the form of a
scholar manually copying out sec-
tions of a textbook. Further, the ex-
ception was allowed only on condi-

MAKING THE DISTINCTION
In your recent article describing po-
tential copyright infringement by
program suppliers that market com-
pact disk product to radio stations for
broadcast (Billboard, July 18), you
ran a comment from Century 21 pro-
gramming vice president Dave Scott
that in the context of your article in-
correctly characterizes the service we
provide for reporting stations.
Century 21, according to your arti-
cle, sells current music CD compila-
tions to radio stations. We, Album
Network, on the other hand, send to
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Who’s Right To Tape?

THE EQUITABLE APPROACH TO DAT

tion that such private copying did
not harm the author’s own economic
interests.

I think that one point all are
agreed on is that home taping of re-
corded music has now become big
business—for blank tape manufac-
turers like Andriessen’s BASF. The
unjust and immoral aspect is that
those without whose work the home
taping business would not exist—
the artists, composers, and record
companies—earn nothing from that

late '40s. The consumer has an in-
terest in a wide range of repertoire

" being made available at affordable

prices and in seeing that new artists
are being recorded. This depends
entirely on the existence of a viable
music industry.

Andriessen’s own industry is
equally dependent on the health of
the music industry. By definition,
any industry that makes and sells a
blank medium depends for its suc-
cess on the desire and ability of con-

protection is there

the lifeblood of
the music industry’

lan Thomas is director general of the
International Federation of Phonogram &

‘Copyright

to preserve

Videogram Producers.

business.

Let us be quite clear about one
point. When Andriessen tells us
that the growth of the music indus-
try is the result of the technological
skills of the hardware manufactur-
ers, he has things exactly the wrong
way around. The fundamental mo-
tive for consumers in buying our
prerecorded sound carriers, his
blank tapes, and the hardware in-
dustry’s equipment is their desire to
hear the music of their favorite
composers and artists.,

It is the creativity of musicians,
the flair of composers, and the a&r
and marketing skills of record com-
panies that are primary and that,
encouraged by the blank tape manu-
facturers, the copier expects to take
without any payment.

Much has been said about the in-
terests of consumers in this debate,
and it is well to remember that
there are other consumer interests
at stake apart from the so-called
right to tape. Technical progress of
itself is not necessarily in the inter-
est of the consumer. Sound and au-
dio/visual systems need a long life
to provide maximum availability of
software. :

The LP has been with us since the

sumers to put something else onto
that tape. Every one of the'30 or so
market research surveys in Europe
and the U.S. on home taping has
shown that 90% of copying is of pre-
recorded music.

Without the availability of that
repertoire and the combined skills
of our music industry, the blank
tape industry would be a small-scale
business providing high-cost equip-
ment for ornithologists, journalists,
and business users. So perhaps the
Home Taping Rights Coalition and
Campaign should be renamed the
Blank Tape Industry Rights Cam-
paign.

Returning to the Copycode issue,
there is not enough space here to
discuss the criticisms of its techni-
cal characteristics. While members
of IFPI are satisfied that, properly
used, the encoding process does not
damage sound quality, it has been
agreed by all parties that Copycode
should be fully and objectively scru-
tinized by the National Bureau of
Standards in the U.S. _

I stress the word “objectively”’
because it is clear that the chorus of
criticism has been orchestrated by
the home taping rights people to the
extent that an inaccurate “mockup”

of Copycode was demonstrated in
Washington, only to be withdrawn
with apologies when its perpetra-
tors were challenged.

Their motives are clear enough.
What is less understandable are the
attitudes of those within our indus-
try who have lent their voices to the
opposition. They need to consider
the longer-term consequences of a
defeat for copyright owners in this
battle over the uncontrolled intro-
duction of DAT.

It is all very well for one of to-
day’s successful artists to proclaim
he doesn’t care about home taping.
But what of the next generation of
musicians? What of the situation in
20 or 30 years if copyright owners
do not put down a marker now?

Those studio technicians who
have been quoted as opposing Copy-
code need to consider that the pros-
perity and continued development
of their businesses are inevitably
tied up with the success of the rec-
ord companies whom they accuse of
being “deaf” or not caring about
the quality of their product.

If the music industry loses over
DAT and the early '90s bring an es-
calation in home taping on the scale
of the early '80s, we will all suffer—
recording studios along with per-
formers and composers.

Copyright protection is not some-
thing invented by record companies
to protect their profits. It is there to
preserve the lifeblood of the music
industry.

I believe Andriessen is right in
emphasizing the importance of the
DAT battle for the longer-term fu-
ture. One of the most heartening
things I have found in many meet-
ings with government officials
throughout Europe is a new aware-
ness of the importance of a healthy
music industry (not least in its em-
ployment and export aspects).
There is a shared concern that our
industry must not be the victim of
technological change but must be-
come a partner in sharing the bene-
fits of that change.

Such a partnership has been
achieved with CD. Don’t let us jeop-
ardize it by introducing DAT at the
wrong time and in the wrong way.

radio stations free copies of CD sam-
plers that our company manufac-
tures for the promotional benefit of,
and with the prior permission of, the
record companies whose artists are
involved. .

In light of Billboard’s assertion
that companies that sell compilations
of CD product to radio stations
“could find themselves in copyright-
infringement hot water,” I believe
it's important to emphasize and clari-
fy this important distinction between
Century 21’s business and ours.

Steve Smith
Managing Editor
Album Network
Burbank, Calif.

A MATTER OF RESPECT

Your comments (Billboard, July 25)
about the lack of commercial appeal
of David Bowie’s ‘“Never Let Me
Down” reflect my own feelings about
the less-than-spectacular showing of
Paul McCartney’s “Press To Play.”

Paul obviously put a great deal of
work into the album and turned in
one of his best efforts. Why radio ba-
sically ignored three fine singles
from the album (“Press,” “Strangle-
hold,” and “Only Love Remains”) is
beyond me.

‘What made the situation even
more frustrating was Billboard’s al-
most gleeful reporting of the failure
of “Press To Play” to match the sales
of previous McCartney albums.

When Bowie, Springsteen, Dylan,

and Townshend releases don’t mea-
sure up commercially, there’s always
someone rushing to their defense. Af-
ter all that McCartney has contribut-
ed to music over the past 25 years, he
should be treated with equal respect.

Dean Billings

Hickory, N.C.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz, Com-
mentary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Pirate ‘Sarah’ Grew Has Its Say
WNYG Allows Station To Relay Message

BY KiM FREEMAN

NEW YORK Full-service adult
contemporary outlet WNYG Baby-
lon, N.Y., gave over its airwaves
Aug. 5 to the crew that had a brief
run with pirate radio station ‘“‘Sa-
rah’”” off the south shore of Long
Island two weeks ago (Billboard,
Aug. 8).

After four days of beaming in on
the 103.1 FM frequency, Sarah’s
crew was taken into custody by the
Coast Guard and the station was
taken off the air. Those operating
Sarah told the press the action was
a warning to other New York radio
stations that their programming is
too geared toward teens and, in
general, “stagnant and stale.”

Muriel Horenstein, the owner
and general manager of WNYG,
says, ‘I think these kids have a
point, and I [let them] make it.”
She used to own WBAB Babylon,
N.Y, and says, “When I owned
that station, we changed the for-
mat four times, and each time it
was for the better. That was be-
cause I was listening to what peo-

ple had to say.”

Horenstein adds, “If I like what
these people have to say—if I
think they can teach me some-
thing—I might use them as consul-
tants. I think what they’ve done is

‘I think these
kids have a point,
and | let
them make it’

a good statement for the whole
business to listen to. We are all ca-
pable of getting stale, even my-
self.”

She makes it clear that if she de-
cides that the pirate’s concepts are
good enough to use, possible for-
mat changes at WNYG would not
mean personnel changes. ““I have
wonderful people here already,”
she says.

WNYG is a 1,000-watt, AM day-
timer that did not show up in the
recent Arbitrons for the Nassau-

Suffolk, N.Y., market. The station
promoted the Aug. 5 change in pro-
gramming heavily on air and held
a press conference the week be-
fore to alert Long Island residents
to the news.

Ed Arnold, WNYG’s morning
man and an organizer of the Sarah
day, says listeners have been jam-
ming the phones in support of the
move. The station is in the process
of compiling results from a poll
taken the day after the broadcast
to find out what listeners think of
Sarah’s message. Arnold says ad-
vertisers have also been receptive.

WNYG is not your typical com-
mercial station to begin with, Ar-
nold points out. “We've done live
comedy, live theater, and a number
of different things in the morning
show,” he says.

The music mix for WNYG on
Aug. 8 is scheduled to jump from
AC staples like Neil Diamond and
Barbra Streisand to groups the pi-
rates feel are ignored by New
York radio. Examples include the
Ramones, Country Joe & the Fish,
and various hard rock groups.

WASHINGTON |
ROUNDUP

BY BILL HOLLAND

BACK IN THE OTHER COURT
... The fairness doctrine, except for
a few congressional champions and
some public-interest groups, seems
to be turning into a homeless waste
barge no one wants to claim. First,
the Federal Communications Com-
mission cast it adrift last year, call-
ing it unconstitutional. Then Presi-
dent Reagan, on June 20, vetoed a
bill that would have made it into a
law. Then Congress decided it
wouldn’t try to override the veto.
Now the FCC, in a recent open
meeting, voted unanimously Aug. 4
to abolish the doctrine—which re-
quires broadcasters to air all sides
of controversial issues—because it
violates broadcasters’ First Amend-
ment rights. Supporters of the doc-
trine in Congress are expected to
criticize the FCC decision and work
again to attach the bill to legislation
so that President Reagan won’t be
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able to veto it. More later.

HEPORTER-CANDIDATES are
not exempt from the “‘equal-time”
provisions of the Communications
Act, say the FCC and the U.S. Court
of Appeals for the District of Co-
lumbia, which recently ruled that
on-air appearances by a broadcast
reporter who is also a candidate for
public office are subject to the same
equal-time provisions as others. The
FCC had cited a 1965 commission
ruling, and the court concurred.

HIGHER FEES? “No way,” the
National Assn. of Broadcasters is
saying to Senate Commerce Com-
mittee members in a position paper.
There are, as we've told you before,
proposals circulating on Capitol Hill
to reduce the federal deficit by rais-
ing “cost-of-regulation” fees—like

the ones the broadcasting industry
agreed to in order to secure longer
license renewal terms. Now Capitol
Hill wants to slap a surcharge on
such items as transfers of licenses
or major station upgrades.

NIGH’I‘TIME FOR DAYTIMERS?
The NAB conditionally supports an
FCC plan to allow certain Class 111
daytimers and certain other day-
timers on domestic clear channels to
broadcast at night. However, the
NAB, in its filing, asked that night-
time authority be granted on an in-
terim basis because of growing con-
cern over the increased amount of
interference on the AM band. Sta-
tions, according to the NAB position
paper, should be required to con-
form with the new interference pro-
tection rules put in effect last
month.

T-Twins Tour Texas. KHYI "Y-95" Dallas gives the Thompson Twins a Texas-
size welcome as the duo stops by the station on behalf of its new release,
“Close To The Bone.” From left are KHY] air talent Andrea Lively, Y-95 VP/
programming Mark Driscoll, Thompson Twin Alannah Currie, Y-95 MD Chuck
Beck, station air talent Kemosabi Joe, and Twin Tom Bailey.

North Coast Beach Party. WMMS Cleveland rolls out the beach blankets as
Annette Funicello and Frankie Avalon surf into the North Coast area to talk up
their new “Back To The Beach' movie. From left are WMMS morning zoo
members Jeff Kinzbach, “Flash” Ferenc, Funicello, WMMS zoo member Ruby
Cheeks, and Avalon.

TOP 40

At KWIN Stockton, Calif., PD John Willyard says adds are chosen
using “the old ABC method even though we’re not an ABC station.”
That’s why the Other Ones’ “Holiday” (Virgin) is brand new on the
station. “I would have added it three weeks ago,” says Willyard, “but
here, we have music meetings where we listen to tunes, and the major-
ity rules.” Also just getting the thumbs-up from the committee are Cu-
riosity Killed The Cat’s “Misfit” (Mercury), which the PD predicts will
go top 10, and Alexander O’Neal’s “Fake” (Tabu). Willyard has been
paying close attention to Los Lobos’ “La Bamba” (Slash/Warner
Bros.) since the soundtrack scored high on the station’s “Trackin’ At
10” feature. “We played the whole album, and the next morning we
had several adults calling to ask us to do it again,” he says. “We’ve
never had that happen before.”

ALBUM ROCK

WBAB Long Island, N.Y., had the new Def Leppard album, “Hyste-
ria” (Mercury), a week before anybody else, according to MD Ralph
Tortora, “and we'll be playing it well into 1988. You could use any ad-
jective to describe it as long as it was positive.” Tortora says several
tracks are stronger than the first single, “Women,” including “Arma-
geddon” and the title cut. “If you like Graham Parker and Aerosmith
and want to see what they’d sound like in the same band, check out
Faster Pussycat [Elektra],” the MD advises. “We’re keying in on the
12-inch, ‘Don’t Change That Song,” and we're dabbling with a track
called ‘Babylon.”” Tortora also likes Cock Robin’s new single, “Just
Around The Corner” (Columbia), because ‘“‘the lead singer sounds like
Roy Orbison,” and, like Willyard, he’s hot on the new Other Ones
track. “I didn’t play the first single because I was protesting—I want-
ed ‘Holiday’ out. I think their second at bat could pay off with a home
run.”

COUNTRY

Tony Thomas, PD at KIIQ “Kick FM” Reno, Nev,, is playing Ala-
bama’s “Tar Top” (RCA) even though it’s “very different. Time will
tell if the story line of this song is too personal to be understood by
some listeners.” The tune chronicles the musical career of lead singer
Randy Owen, whose voice “rings with conviction,” according to Thom-
as. “Hardcore fans will love it.” Gene Watson’s “Everybody Needs A
Hero” (Epic) answers one of the questions raised in “Tar Top,” says
the PD. “As Randy asks, ‘Is it country enough? Well, it doesn’t get
much more country than this.” Among Thomas’ other current faves:
the Judds’ “Maybe Your Baby’s Got The Blues” (RCA); John
Schneider’s “When The Right One Comes Along” (MCA); and Sawyer
Brown’s “Somewhere In The Night” (Capitol).

JEAN ROSENBLUTH
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BREAKDUT

AMERICA'S MOST POPULAR CONTEMPORARY JAZZ GROUP

T N =

THE NEW RELEASE..."STORIES WITHOUT WORDS" FULLY DIGITAL! FULLY REMARKABLE!

5pyro Gyra's success story contlnues with this fantastic
new title “Storles without words” finding this veteran
ensermble traveling along new muslical highways. Third
world pulses and fiery south of the border percussion Join
the group’s classic sound for an incendiary new disc! Jay
Beckensteln ieads the way with s muscular sax and top
notch production. “Nu Songo; “Cavo Hueso; “Del Cor-
azon; and "Joy Rice" are but a few of soon to be Spyro Gyra
favorltas!

Spyro Gyra's entire catalog from the newly certifled piati-

num groundbreaker “Morning Dance” to the simuitaneous
release of “Storles without words” are available on audio
dynamic digital discs. Recently gold-piated “Carnaval”
adds to two already goid tities In their lustrous catalog
noted for its consistently high sales - during a prolific
career — milllons of sales chalked up and counting! Be sure
tC catch this band live - see for ycurseif why they're one of
the hottest tickets in Americal New video on the way!

Spyro Gyraoncompact disc - a record breaking Amer-
Ican band!

PERSONAL MANAGEMENT: PHIL BRENNAN FOR CROSSEYED BEAR PRODUCTIONS

MCA-5753

ForE AL

FREETIWVE

Y0 GYRA

MCA-1468
MCA-1663

CARNAVAL

CATCHING THE SUN
AVAILABLE ON MCA COMPACT DISCS, HQ CASSZTT=5 AND R=CORDS.

MCA2-6893

MCA-5108

MORNING DANCE SPYRO GYRA
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. PLATINUM-—Stations with a weekly cume ‘
Blllmrd audience of more than 1 million.
® ! GOLD—Stations with a weekly cume
¥ audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekly cume
AUGUST 15, 1987 ™ audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLAT'N 36 36 Prince, U Got The Look EX EX The Breakfast Club, Kiss And Tell | 12 22 Los Lobos, La Bamba 31 31 Dionne Warwick & JE"'E‘VOSbOmE, Lov |
37 27 Al Jarreau, Moonlighting (Theme} EX EX Danny Wilson, Mary's Prayer » n [) 13 7 Whitney Houston, | Wanna Dance With S 32 37 Whitney Houston, Didn't We Almost Hav
38 37 Pseudo Echo, Funkytown EX EX Fahrenheit, Lost In Love oh/@ [// 14 20 LL CoolJ, | Need Love 33 38 Go West, Don't Look Down - The Sequel
EX EX Smokey Robinson, Dne Heartbeat 15 19 The Whispers, Rock Steady 34 36 The Breakfast Club, Kiss And Tell
EX EX Curiosity Killed The Cat, Misfit / 16 17 The Jets, Cross My Broken Heart (From A3S Heart, Who Will You Run To
EX EX Depeche Mode, Strangeiove 17 18 Freddie Jackson, Jam Tonight 36 39 Tom Petty And The Heartbreakers, Afl
EX EX David Bowie, Never Let Me Down = 18 21 Whitesnake, Here | Go Again A7 John Cougar Metiencamp, Paper (n Fire
=) . 2 E; E; Ihe Ne;/ %ity Rockers],hReg It Up M ;g %; Cr’?wded House, S%n:jell:m SX Slronﬁ gg 5)0( Europe, Carrie -
3 M evel 42, Running In The Family i i i Whitney Houston, Didn't We Almost Hav The Silencers, Painted Moon
WPLJ FM RADIO KIIS AM fmz Pittsburgh P.D.c Jim Richards 21 10 Lisa Lisa & Cult Jam, Head To Toe 30 EX Prince, U Gol The Lok
New York P.D.: Larry Berger 12 U218l Haven't Found What I'm Lo 22 26 Europe, Carrie A David Bowie, Never Let Me Down
ol y — 2 3 The Whispers, Rock S{eadry . 23 25 Dan Fogelberg, Lonely [n Love A — Cock Robin, Just Around The Corner
1 2 George Michael, | Want Your Sex (From Los Angel PD- St Ri 31 Steve Winwood, Back I The High tife 24 28 Fleetwood Mac, Seven Wonders A — A-Ha, Living Daylight
2§ Los Lobos, La Bamba 0s Angeles 0.2 oteve Rivers o 4 9 Madonna, Who's That Girl 25 27 Michael Jackson, | Just Can't Stop Lo EX EX  Curiosity Killed The Cat, Misfit
3 3 Madonna, Who's That Girf 1 1 George Michael, | Want Your Sex (From 5 6 Starship, It's Not Over ('TH It's Qv 26 29 Danny Wilson, Mary's Prayer EX EX Michael Jackson, t Just Can't Stop Lo
4 1 Heart, Alone . 2 2 The Whispers, Rock Steady 6 8 [Fleetwood Mac, Seven Wonders 27 30 Kim Wilde, Say You Really Want Me EX EX Crowded House, World Where You Live
5 4 Whitney Houston, | Wanna Dance With S 3 4 Hean, Alone 7 7 Suzanne Vega, Luka A28 Smokey Robinson, One Heartheat EX EX The Pointer Sisters, Be There (From
6 6 Gloria Estefan & Miami Sound Machine, 4 6 U2 1 Stii Haven't Found What I'm Lo 8 14 Debbie Gibson, Only In My Dreams A — John Cougar Mellencamp, Paper In Fire EX EX Warren Zevon, Leave My Monkey Alone
7 7 U2 1 Stil Haven't Found What ['m Lo 5 8 Los Lobos, La Bamba . 9 12 Fat Boys & The Beach Boys, Wipeout EX EX Jellybean featuring Elisa Fiorillo, W EX EX Cruzados, Bed Of Lies
8 5 Bob Seger, Shakedown (From "Beverly H & 7 Debbie Gibson, Only In My Dreams Hartford P.D.: Lyndon Abell 10 17 Los Lobos, La Bamba EX EX Laura Branigan, Shattered Glass EX EX Patty Smythe, lsn't It Enough
9 10 Suzanne Vega, Luka 7 3 Gloria Estefan & Miami Sound Machine, 1 6 Los Lobos, La Bamba 11 13 The Jets, Cross My Broken Heart (From EX EX Grateful Dead, Touch Of Grey EX EX Great White, Rock Me
10 13 TPay, Hearl And Soul 8 10 Suzanne Vega, Luka 4 Madonna, Who's That Girl 12 16 Huey Lewis & The News, Doing It All F EX EX  Bananarama, | Heard A Rumour EX EX  Lipstick, What Js It
11 14 The Jets, Cross My Broken Heart (From 9 11 Madonna, Who's That Gurl 3 3 The Whispers, Rock Steady 13 18 Richard Marx, Don't Mean Nothing EX EX Dionne Warwick & Jetfrey Osborne, Lov EX EX Enc Capton, Tearing Us Apart
1212 The Whispers, Rock Steady 10 14 Michael Jackson, | Just Can't Stop to 4 1 George Michael, | Want Your Sex (From 144 T'Pau, Heart And Sou} EX EX Starship, it's Not Over ("TilIt's Dv
13 9 Kenny G, Songbird 11 5 Bob Seper, Shakedown (From "Beverly H 5 2 Debbie Gibson bnly In My Dreams 15 5 Robbie Nevil, Wot's It To Ya
1811 Atlantic $tarr, Always 12 18 TPau Heart And Soul 6 13 Richard Marx, Don't Mean Nothing 16 22 Whitesnake Here | Go Again
15 15 Kiymaxx, I'd $til Say ves 13 9 Whitney Houston, | Wanna Dance With S 7 28 Michael Jackson, | Just Can't Stop Lo 1719 George Michael, | Want Your Sex (From
16 17 Noel, Silent Mornin§ i 14 18 Steve Winwood, Back (n The High Life 3 8 Suzanne Vega, Luka 18 10 Bob eger,vSha@edown (From "'Beverly H L=
17 24 Michael Jackson, | Just Can't Stop Lo 15 12 The Jets, Cross M( Broken Heart (From 9 7 The Jets, Cross My Broken Heart (From 19 24 Klymaxx, I'd Siill Say Yes i
ig ﬂ éahnpt IJ)ac;son,hTrT\tra‘ Plfadsurle F";elguple }g %g [T)gn glllt(Dueé with V?nda Tsa\epérd), [ 10 29 LL Cool J, | Need Love %‘1) gg gm’:‘?v&“b"ﬁs‘?“ ?ga’gea&ﬁﬂw Lov ¥ m e WY T FM
ris De Burgh, The Lady In e System, Don't Distur 1s Groove i wic h i Arumraca
20 18 Smokey Robiﬁson, Just To See Her 18 22 ABC, he:‘Sm:key Smgsb }% 3 g;gns}:g"%hakmown (From "Beverly H 22 28 Whitney Houston, Didn't We Almost Hav L
21 19 Lisa Lisa & Cult Jam, Head To Toe 19 15 Expose, Point Of No Return 13 14 Jellybean {eaturng Elisa Fiorillo, W 23 15 Janet Jackson, The Pleasure Principle . . .
22 22 Surface, Happy 20 25 Jellybean featuring Elisa Fiorilto, W 14 10 Glota Estefan & Miami Sound Machine, 2430 Michael Jackson, | Just Can't Stop Lo o Detroit P.D.: Rick Gillette
A23  — Wil To Power, Dreamin’ 21 17 Robbie Nevil, Wot's It To Ya 15 17  Living in A Box, Lving In A Box ' 25 11 Bryan Adams, Hearts On Fire Miami P.D.; Rick Stacy 1 1 George Michael, | Want Your Sex (From
24 25 LL Cool J, 1 Need Love 22 23 Starship, It's Not Over ('Til It's Ov 16 18 Freddie Jackson, Jam onight 26 26 Motley Crue, Girls, Girls, Girls 1 1 George Michael, | Want Your Sex (From 2 2 Hear, Alone
25 26 Dionne Warwick & Jefirey Osborne, Lov 23 24 Richard Marx, Don't Mean Nothing 17 20 ABC, When Smokey Sings 27 EX  Europe, Carrie 2 3 Los Lobos, La Bamba 33 Freddie Jackson, Jam Tonight
26 28 Steve Winwood, Back In The High Life 24 26 Living In A Box, Living In A Box 18 24 Regina Belle, Show Me he Way 28 EX LL Cool J, | Need Love 3 4 Madonna, Who's That Girl 4 4 Madonna, Who's That Girl
A2]  — Richard Marx, Bon't Mean Nothing 25 28 Smokey Robinson, One Heartbeat 19 21 Robbie Nevil, Wot's It To Ya A29 Dan Hill (Duet With Vonda Shepard), C 4 9 LL Cool)J, | Need Love 5 5 The Whispers, Rock Steady
A28 — Lisa Lisa & Cult Jam, Lost In Emotion 26 29 Wil To Power, Dreamin’ 20 22 Dionne Warwick & Jeffrey Osborne, Lov 30 EX Bananarama, | Heard A Rumour 5 5 Fat Boys & The Beach Boys, Wipeout 6 7 Janet Jackson, The Pleasure Principle
A29 —  Whitney Houston, Didn't We Almost Hav 27 33 Natalie Cole, Jump Start 21 35 Whitney Houston, Didn't We Almost Hav A — Heart, Who Will You Run To 6 8 TPay, Heart And Soul 79 LL Cool J, | Need Love
30 27 The System, Don't Disturb This Groove 28 30 Dionne Warwick & Jetfrey Osborne, Lov 22 11 Surface, Happy A — ABC, When Smokey Sings 7 7 The Jets, Cross My Broken Heart (From 8 10 Suzanne Vega, Luka
29 31 Huey Lewis & The News, Doing It All F 23 15 Janet Jackson, The Pleasure Principle 8 2 The Whispers, Rock Steady 9 11 Los Lobos, La Bamba
30 32 Bananarama, | Heard A Rumour 24 26 Smokey Robinson, One Heartbeat 9 16 Lisa Lisa & Cult Jam, Lost In Emotion 10 15 Michael Jacksen, | Just Can't Stop Lo
—— 31 34 Whitney Houston, Didn't We Almost Hav 25 27 Laura Branigan, Shattered Glass 10 10 Suzanne Vega, Luka 11 14  Jellybean leaturing}EIisa Fiorillo, W
32 35 Lisa Lisa & Cult Jam, Lost In Emation 26 32 Prince, U Got The Look 11 13 Jellybean featuring Elisa Fiorillo, W 12 17 Stephanie Mills, | Feel Good All Over
33 EX  Freddie Jackson, Jam Tonight 21 37 Lisa Lisa & Cult Jam, Lost In Emotion 1212 Sa-Fire, Let Me Be The One 1316 Fat Boys & The Beach BOF' Wipeout
34 21 Janet Jackson, The Pleasure Principle 28 30 Bananarama, | Heard A Rumour 13 18 ABC, When Smokey Sings 14 18  Huey Lewis & The News, Doing It All F
> A3 Herb Alpert, Making Love In The Rain 29 31 Huey Lewis & The News, Doing It All £ 14 19 Michael Jackson, | Just Can't Stop Lo 15 21 Whiiney Houston, Didn’t We Almost Hav
WNHTZ F17?7 A — Curiosity Killed The Cat, Misfit 30 36 Herb Alpert, Making Love In The Rain 15 & U2 1'Still Haven't Found What I'm Lo 16 6 Bob Seger, Shakedown (From “Beverly H
E: a E,L C’o?IDJ, IdNeed Lmz)e' . 31 33 The System, Night Time Lover A{? E Eloel. Silgnt Maorning g ;g TréetCur;, Wgy Ckan'tsl Be You?
. rateful Dead, Touch rey 32 25 Whitney Houston, | Wanna Dance With S i ° urope, Larrie ABC, When Smokey Sings
New York _ P.D.: Scott Shannon £X EX Level 42, Running In The Famly B 5 TRy Sioters. Be Taeve (From Washington o P.D.: Mark St. John 18 11 BonCecer Shakedown (From “Beverly H 19 22 Dionne Warwick & lefirey Osborne, Lov
11 George Michael, | Want Your Sex (From EX EX  The Outfieid, Since You've Been Gone 30 38 GoWest, Don't Look Down - The Sequel 1 2 Debbie Gibson, Only in My Dreams 19 21 Dionne Warwick & Jetfrey Osborne, Lov 20 23 Jonathan Butler, Lies
2 4 Madonna, Who's That Girl 35 EX David Bowie, Never Let Me Down 23 Expose, Point Of No Return 20 20 The Qutfield, Since You've Been Gone 21 24 Herb Algen, Making Love [n The Rain
3 12 Los Lobos, La Bamba A36 — LeVert, Casanova 35 George Michael, | Want Your Sex (From 21 2% Whitne{ Houston, Didn’t We Almost Hav 22 8 Kenny G., Songbird
4 2 Heart, Alone A3 —  Heart, Who Will You Run To 4 1 U2 1 Stll Haven't Found What I'm Lo 22 28 Curiosity Killed The Cat, Mistit 23 25 Steve Winwood, Back in The High Life
5 9 Suzanne Vega, Luka A38  — Expose, Let Me Be The One 5 4 Heart, Alone 23 24 Smokey Robinson, One Heartbeat 24 EX Natalie Cote, Jump Start
6 5 Gloria Estefan & Miami Sound Machine, A —  Whitesnake, Here ( Go Again 6 7 Ki(maxx, I'd Stul Say Yes 24 30 Herb Alpert, Making Love In The Rain 25 EX Regina Belle, Show Me The Way
7 3 Whitney Houston, | Wanna Dance With S - ‘ 79 LL Coof J, | Need Love 25 25 Freddie Jackson, Jam Tonight A — LeVert, Casanova
8 8 The Jets Cross My Broken Heart (From ;. 8 11 Madonna, Who's That Girl 26 27 Regina Belle, Show Me The Way A — Lisa Lisa & Cult Jam, Lost In Emotion
9 7 y2, 1 Still Haven't Found What I'm Lo N m 9 13 The Whispers, Rock Steady 27 29 Alexander O'Neal, Fake A The Pointer Sisters, Be There (From
10 6 Bob Seger, Shakedow: (From “Beverly H a 10 8 Suzanne Vega, Luka A28 —  Richard Marx, Don't Mean Nothing A Giorgio, Tina Cherry
1113 TPay, Beart And Sou 1116 TPay, Hearf And Soul 29 15 Heart, Alone EX EX  The Cover Girls, Spring Love
12 18 Michael Jackson, | Just Can't Stop Lo M 12 12 Surface, Happy A30 —  Whitesnake, Here | Go Again EX EX Prince, U Got The Lool
13 14 The Whispers, Rock Steady 13 14 The Jets, Cross My Broken Heart (From A Laura Branigan, Shattered Glass EX EX Kim Wilde, Say You Really Want Me
14 15  Will To Power, Dreamin’ Boston P.D.. Harry Nelson 14 6 Whitney Houston, | Wanna Dance With $ A — Natalie Cole, Jump Start EX EX Smokey Robinson, One Heartbeat
15 19 Janet Jackson, The Pleasure Principle 5 15 20 Los Lobos, La Bamba A — Anita Baker, No Une In The World
16 11 Kenny G., Songbird 15 Madonna, Who's That Girl 16 19 Steve Winwood, Back fn The High Life EX EX  Level 42, Running In The Family
17 10 Kiymaxx, I'd s%.” Say Yes 2 7 Los Lobos, La Bamba Washington P.D.: Chuck Morgan 17 10 The System, Don't Disturb This Groove EX EX Sammy Hagar, Give To Live
15 16 Atontc Starr, Always 3 1 Crowded House, Something So Strong 1 1 Debbie Gibson, Only In My Dreams 18 15  Club Nouveau, Why You Treat Me So Bad ’ —~—t el
19 22 Noel, Silent Mornin 4 12 Suzanne Vega, Luka 2 U2, 1 Still Haven't Found Whay I'm Lo 19 21 Richard Marx, Don't Mean Nothing
20 17 Pseudo Echo, Funkytown oI OliGauthieariSndiSoul " 34 George Michael, | Want Your Sex (From 20 25 Dionne Warwick & Jefirey Osborne, Lov . =
21 20 Chris De Burgh, The Lady In Red 6 14 Gloria Estefan & Miami Sound Machine, 4 3 Kenny G, Songhird 21 23 Pepsi & Shirlie, Heartache \ S N
22 26 LL Cool J, | Need Love 74 U2, 1Still Haven'l Found What /'m Lo S & Tad Heart o Soul 22 28 Crowded House, Something So Stronﬁ .
23 21 Lisa Lisa & Cult Jam, Head To Toe 8 8 Bryan Adams, Hearts On Fire 6 7 Madonna, Who's That Girl 23 28 Whitney Houston. Didn't We Almost Hav WCZYIFM/AM 1500
24 28 Dionne Warwick & Jeffrey Osborne, Lov 9 13 Fleetwood Mac, Seven Wonders 7 9 Steve Winwood, Back In The High Life 24 27 Bananarama, | Heard A Rumour : . '
25 30 Whitney Houston, Didnt We Almost Hav 10 11 Sammwiagar, Give To Live 8 10 The Whispers, Rock Steady 25 26 Starshp, It's Not Over (11} [t's Ov Detroit P.D.: Brian Patrick
26 23 Motley Crue, Giris, Girls, Girls 11 6 Steve Winwood Back In The High Life 9 12 Suzanne Uega, Luka 2 25 Dan Hib (Duel With Vonda Shepard), C m 17 Madonna, Who's That Gurl
27 25 Crowded House, Something So Strong 1216 Richard Marx, Don't Mean Nothing 10 16 Los Lobos, La Bamba 27 30 Fat Boys & The Beach Boys, Wipeout f CBie ] inn 3 Suzanne Vega, Luka
28 24 Herb Alpert, Diamonds 12 1‘;’ 5'3’5.'"9“ “.[S w" ,D"Ie’T( T\"l It's Ov 11 11 Gloria Estefan & Miami Sound Machine, 28 EX  Janet fackson, The Pleasure Principle Chicago P.D.c Ric Lippincott 3 1 George Michael, | Want Your Sex (From
29 EX Lisa Lisa & Cult Jam, Lost In Emotion 1417 Robbie Nevil, Wot's It To Da 125 Heart, Alone 29 EX  Michael Jackson, | Just Can't Stop Lo 1 1 George Michael, | Want Your Sex (From 4 6 Richard Marx, Don't Mean Nothin
30 27 Club Nouveau, Why You Treat Me So Bad }2 ;2 ;‘“"YASL"’I:“ J& The GN";S' S‘""g ILAILF 13 13 Surface, Happy 30 EX Herb Alpert, Making Love In The Rain 5 Suzanne Vega, Luka S 5 The Jets, Cross My Broken Hean%Fvom
A — Europe, Carrie 5% D°"bb, ks a”"o‘m €| n'“ g{g‘;‘gs 14 19 LL Cool J, | Need Love A — Europe, Carrie 3 4 U2 1 Still Haven't Found What I'm Lo 6 10 Stephanie Mills, | Feel Good All Over
18 2 Lisinlem A g“'x Ly InYA Box 15 15 The Jets, Cross My Broken Heart (From A —  Huey Lewis & The News, Doing It All F 4 3 Heart, Alone 7 9 TPay, Heart And Sou!l
18 33 Tre Whs m°R' "“”’S‘ b 16 17 Klymaxx, I'd Still Say Yes A — Joha Cougar Mellencamp, Paper In Fire S 12 Debbie Gibson, Only In My Dreams 8 8 Steve Winwood, Back In The High Life
20 21 The Jet DC ves &C Brokey Heart (From 17 18 Richard Marx, Don’t Mean Nothing EX EX ABC, When Smokey Sings 6 2 Bob Seger, Shakedown (From “Beverty H 9 2 U2, 1Stll Haven't Found What ['m Lo
2 2 Th Oeu‘s el S z You' enBeean' Gone 18 8 Robbie Nevil, Wot's It To Ya EX EX Yelio, Oh Yeah . 7 9 The Whispers, Rock Steady 10 4 Janet Jackson, The Pleasure Principie
52 5% Smoke Rabinttr Ong Heartbast 19 30 Michael Jackson, | Just Can't Stop Lo EX EX  Lisa Lisa & Cult Jam, Lost In Emotion 8 6 TPau, Heart And Soul 1127 Los Lobos, La Bamba
23 UL LDC yl 31 Need LoSe 20 21 Crowded House, Something So Strong EX EX Nick Berry, Every Loser Wins 9 17 Richard Marx, Don’t Mean Nothm%v 12 12 Al Jarreay, Moon}‘thtm (Theme)
9 2 28 INXS ?Jir}\m el;ames Good Times 21 22 Dionne Warwick & Jeffrey Osborne, Lov EX EX  Whitesnake, Here | Go Again 10 7 Whitney Houston, | Wapna Dance With S 13 21 Whitesnake, Here | Go gam
’ AM ‘ 25 30 Whitne: Hous{on Didnt we Almost Hav 22 24 Huey Lewis & The News, Daing It Al F 11 19 Madonna, Who's That Giri 14 30 Michael Jackson, | Just Can't Stop Lo
i % 27 NatalieyCoIe Jump Start 23 Whi{ne Houston, Didn't We Almost Hav 12 8 Pseudo Echo, Funkytown 15 17 INXS & Jimmy Barnes, Good Times
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KSOL’s Rohinson Build

BY TERRY WOOD

FOR THE PAST DECADE, com-
petitors from all formats around the
Bay area have repeatedly discov-
ered that it’s tough to disturb that
groove at KSOL San Francisco.

The spring 1987 book was no ex-
ception, as the
venerable urban
outlet scored the
highest 12-plus
share (4.8) of any
music-intensive
station in the San
Francisco metro-
politan area, tying for the fourth
overall 12-plus rank in the city.

Since 1981, the chief architect of
the station’s sound has been Marvin
Robinson, who was elevated to PD
that year after holding various air-
shifts at KSOL.

Born 38 years ago in what he de-
scribes as “a real hardcore, low-in-
come, depressed neighborhood” of
San Francisco and later working on
assorted city commissions and with
redevelopment agencies, Robinson
has kept fully in touch with the
mood, and beat, of Bay-area street
life.

His 11 years at the station, plus
what he regards as an indispensable
relationship with GM Bernie Moody,
have helped Robinson mold a
black/urban format that is equal
parts high-energy and high-fashion,
strategically balancing its spine-
snapping dance cuts with consistent
offerings of midtempo numbers and

heart-tugging ballads.

““We are aggressive and cre-
ative,” Robinson says. “We are bal-
anced and well-structured.”

That is about as specific as Robin-
son cares to get about his program-
ming formulas. He is protective of
his concepts and wary of divulging
too much information that may di-
lute his station’s long-term domi-
nance. Right behind KSOL in the re-
cent Arbitrons, for example, was
cross-town rival KMEL, a growing
top 40/crossover outlet.

Robinson will, however, correct
anyone who suggests his station is
strictly teen-oriented.

“In the last three or four Arbs,
we've only been third in teens,” he
points out. “We are an adult station
that is sensitive to the teen base. At-
tracting teens is a good way to build
listenership, but teens are fluky. As
soon as a new station comes to
town, they are first to abandon you.
They fly out of there.

“We’ve been successful because
we've expanded into the older demo-
graphics. The voungster who was
15 when I came here in 1976 is 26
now, and we've grown with him.”

Robinson also dismisses the sug-
gestion that KSOL—which most lis-
teners and diary-keepers still refer
to as K-SOUL, the station’s funky
ID from the '70s—is merely a dance
station.

“The phrase ‘dance music’ sounds
like ‘disco” to me,” he says. “About
95% of the product we play is black,
and most black artists always have
a beat. James Brown had a beat,

Marvin Robinson. Program director
of KSOL San Francisco and
Billboard's PD of the week.

and a lot of people do today.

“While we’re most sensitive to
dance product, we won't add a song
just because you can dance to it. It
has to fit our goals and objectives.
When you become only a dance sta-
tion, you become a fad, like plat-
form shoes. At some point, vou're
going to play out. To me, a station
like ‘Power 106’ [KPWR Los Ange-
les] is a disco station.

“When people think of KSOL,
they should think of it as a great
place to hear great midtempo songs
and great ballads. We’re accepted

for our consisteney.”

One of the station’s most popular
features, though, focuses entirely
on dance music: a noontime club-
mix hour. Such energetic blitzes,
blended in among softer, slower
segments, have scored highly with
KSOL’s apparent target audience
(Robinson won't define it exactly): a
multiracial mix of young adults,
particularly females.

““The difference between San
Francisco and so many other mar-
kets,” Robinson says, “is its cultur-
al blend. You can see Asians,
blacks, Hispanics, and whites
grooving on KSOL. Even so, our
product is 95% black, and we try to
play the elite selections that fit into
our goals and objectives.

“Instead of calling musie like Ma-
donna’s and George Michael’s
‘crossover,” | call it generie, or uni-
versal. Much black music could be
considered that way, too. I could
take this format to any major mar-
ket and win. It just works especially
well in San Francisco because of the
area’s multiculture blending.”

To enhance that ethnie link,
KSOL features a Hispanic evening
jock who freely rolls his R’s. “We
want people to know that he is a
Hispanic,” Robinson savs. “There’s
a large Hispanic base here, and they
are proud people. It makes them
feel good.”

Robinson, who also handles
KSOL’s midday air shift, says he re-
lies heavily on phone response to de-
termine who is hot and who’s not.
“Your listener is your consumer,”

s Success In Bay Area

he says.

Despite KSOL’s traditional cume
strength, many stations with lesser
shares consistently outbill KSOL.

“For sales purposes, we call our-
selves ‘urban,” but the bottom line
here is that we're a black radio sta-
tion. Yet so many black stations
across the country still have (o take
a back seat when it comes to getting
time buys.

“There’s no question that we're
profitable. KSOL has been able to
survive because its success is too
strong to deny. But it’s a4 shame
that racism still exists in 1987. Ad-
vertisers need to be convineced that
economics is not black or white, it's
green, and black consumers spend
billions of dollars, too."”

Robinson’s professional back-
ground is almost equally divided be-
tween his roles on radio and as a
community activist. He pondered a
career in baseball as a youth, then
became fascinated with electronics
as a preteen. By age 12, he was con-
stantly tinkering with radios, had
learned Morse code, and had grown
mesmerized by radio voices.

He pitched in as a volunteer at
two San Francisco public stations,
but community involvement drew
him into the service of then-Mayor
Joseph Alioto. Alioto appointed
Robinson to two city commissions,
making him the chairman of the hu-
man rights commission. This hap-
pened when when Robinson was
just 21, making him the voungest
city commissioner in San Francisco

(Continued on next page)
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BY CHARLENE ORR

DALLAS Record label reps who
service Oklahoma City will agree on
two things about that market:
There is stiff competition, and the
market leader is “‘the Katt.” Album
rock outlet KATT has held the title
of market leader for as long as most
programmers say they can remem-
ber. “The only problem with that
honor,” says A&M’s Mark Tyndall,
“is that everybody wants to knock
out the station.”

“There’s a tough battle going on
there, especially between the [mar-
ket’s only] top 40, KJYO, and the
Katt,” says Michael Scurlock, Co-
lumbia’s Southwest promotion man-
ager. “But there’s always been a
battle with the Katt.”

The market is largely dependent
on oil revenue and is only now be-
ginning to enjoy a slow economic re-
covery from the oil-industry crash.
Along the road to recovery, two
market traits have become clear.

First, Oklahoma City has a glut of
AC outlets stretching listening
shares and ad dollars further than
ever before. Second, KJYO is now
being programmed by a veteran of
ratings wars, former KEGL Dallas
PD Joe Folger.

“What’s happened is that we have
four ACs pulling the market in dif-
ferent directions,” says Tom Kenne-
dy, GM of top country outlet KXXY-
FM. “In turn, they are diffusing the
loyal media buyers.”

KATT’s PD, Pat Welsh, agrees.
“I don’t know how long these sta-
tions can all reasonably go after the
same crowd.”

The four ACs (in order of their
spring Arbitron share rankings)
taking the heat for market woes are
KZBS, which leans toward top 40 in
its music; KLTE, with the slogan
“classic oldies and today’s hits’’;
KMGL, a Format 41 station; and
KIMY, the ‘“‘soft-rock, less-talk”
outlet.

Steve Anthony, PD for KLTE,
says, “Radio everywhere is proba-
bly the best it's been in a long time.
I think we're finding more and more
product-driven stations across the
country. Market survival forces us

into taking care of business.” But
Anthony says he feels the main war
in Oklahoma City is still against
KATT.

When asked if the AC format is to
blame for the market’s bottleneck
blues, Anthony laughs. “Well, we
pull a very healthy share of the 25
49 crowd. KLTE was the first ‘lite’
station in the nation. We like to
think of it in terms of lite as a blow-
torch or a high-power light bulb. If

‘I don’t know how
long the stations
can reasonably
go after the
same market’

that makes us the bad guy, then
OK. We’'ve all heard rumors
abounding in the market about for-
mat changes. There are holes to be
filled here, but I'm not sure Oklaho-
ma City can support them.”

Other market programmers
agree there are format holes, but no
one appears willing to take the
plunge to fill them.

Anthony says, “Keep in mind,
too, that there is only one album
rocker and one top 40. This competi-
tion between two possible crossover
stations is very good for us ACs.
The top 40, KJYO, goes toward
rock, which helps us pick up fe-
males, 18-34. Profilewise, we're
pretty high, but not as high as
KZBS, which is almost like a top 40.
Our programming philosophy is
also close to top 40—we play the
hits and our personality presence is
very important.

“Our strongest position is ‘classic
oldies and today’s hits with more va-
riety,””” Anthony continues. “We
have much more variety than our
AC competitors, who seem to have
an era restriction in the music
they’ll play. We have no reason, ac-
cording to our ratings, to change
format.”

Anthony also cites KLTE’s “Sun-
set Serenades,” a series of Thurs-

ROBINSON BUILDS SUCCESS IN BAY AREA

(Continued from preceding page)

history.

Robinson’s first job in commercial
radio came on KRE (now KBLX) in
the early '70s, compelling him to
take on two full-time jobs, in radio
and at the mayor’s office. He spent
a year at KJAZ Alameda, Calif.,
then dropped out of radio for nearly
four years until KSOL offered him
part-time weekend work in March
1976.

The opportunity rekindled Robin-
son’s passion for radio, and he took
a leave of absence from his civic du-
ties to work full-time at KSOL.
When his leave expired, he decided
to stick with radio.

“It was a tough decision economi-
cally, because | had a good salary at
the mayor’s office,” he recalls. “But
I chose what I felt I loved.

“I love it because it’s an ongoing
challenge. The market changes.
Tastes change. You can’t be stag-
nant. Yesterday’s score doesn’t

matter in today’s game, so I have to
stay creative.”

Robinson says he'll never leave
San Francisco. “If 1 lost my job to-
day, I'd have another one tomor-
row,” he says. “I couldn’t count on
that in another market.” He re-
mains active in community projects
today and says he is considering an
entrepreneurial relationship with
retail developers. He would also like
eventually to own a station. “I'd like
a larger share of the pie,” he ad-
mits.

Robinson offers these tips to mi-
norities thinking of breaking into
radio: “Learn all the basics prior to
your first job. Work on your direc-
tion. Make yourself articulate.
Learn how to structure a clock, if
you want to be a programmer. And
know how to take directions. How
can you give them if you first don’t
know how to take them?”

day night poolside parties that draw
approximately 2,100 AC fans to
some of the nicest hotels in the city.
“As an AC, we don’t do many high-
power or high-dollar contests, but
when we do, we make sure we do it
right. It's extremely important to
get out in the community and let the
people know we are there for
them,” he says.

Dusty Black, station manager for
easy-listener KKNG, says, “The
ACs create a problem mainly for
themselves, although we’'ve seen
ratings dip a little. But, we have the
easy-listening audience all to our-
selves, plus a lot of office tune-in.
We don’t need to change formats.
Our future is bright. Total cash is
up, and every sign is positive.”

KXXY’s Kennedy says there are
several avenues to explore in the
way of missing formats. “We don’t
have an FM classic rock station—a
format that seems to be doing quite
well nationally. Plus, there are no
FM urbans.”

Just recently, however, KATT’s
AM sister station became urban-for-
matted KPRW. KATT's Welsh, who
also programmed KPRW for its
first several months, says, ‘“Oklaho-
ma City has an ethnic population of
9% black, and Hispanics are negligi-
ble. Minorities, as I see it, are under-
represented by 11% to 12%. We ran
KPRW semiautomated to begin
with to make sure there was a need.
We feel that with the ratings re-
turns we’ve seen, coupled with lis-
tener response, the market did need
an urban station. In this market,
there’s not going to be a superfrag-
mentation of formats. But there’s
plenty of listeners for everybody.”

No matter whether any of the
ACs change formats, all of them
agree that Oklahoma City will expe-
rience no less competition. Accord-
ing to Welsh, the medium-size mar-
ket has some of the best program-
mers and radio people in the
country. “One barometer of that is
our losing good people to bigger
markets. In the last year, we've lost
from the Katt a GM and a promo-
tions director to Dallas’ KZEW.
When a market has those kinds of
professionals, the competition will
be fierce.”

The ratings-battle question natu-
rally leads programmers to consider
KATT, which is considered impor-

Fierce Ratings War Rages In ﬂklahaibé City

tant because of its market longev-
ity. KATT itself faces a new threat,
Joe Folger at top 40 KJYO “KJ-
103.”

Folger is used to big challenges.
He comes from the raging Dallas
battle between KTXQ and his for-
mer station, KEGL. KJ-103 already
had a good start before Folger ar-
rived, as the ratings gap between
the two stations continues to nar-
row. KATT has gained while KJ-103
has experienced slight losses during
the last year. KATT led the market
this spring with a 13.7 12-plus Arbi-
tron share; KJ-103 wasn’t too far
behind, with a 10.1. (The only other
station close to KATT is country
outlet KXXY-FM, with a 10.5 spring
book.)

“I can’t take any credit until the
fall book,” says Folger. “I can tell
you the Katt is reacting to us, and
that definitely is the first sign of
success.”

As an example, Folger cites a KJ-
103 promo featuring a telephone op-
erator’s voice that states, ““The
number you are dialing, 100.5
[KATT’s frquency], is a nonwork-
ing number. Please make a note of
the new number, 102.7 [KJYO'’s fre-
quency].” KATT air personalities
responded by commenting on the
great free advertising. Folger says
the Katt is “copycatting.”

“The Katt also claims to be the
CD station in Oklahoma City. In re-
ality, one half of their playlist
seems to be from 8-tracks,” Folger
says. “KJ-103 is definitely the CD
leader. Because the Katt is a hybrid
album rocker, we definitely have a
competing playlist.”

Contrarily, Welsh says that as the
only album rocker in town, KATT
has no direct competition. “As far
as being called a hybrid, we're not
afraid of crossover. We play what
top 40 plays as long as our audience
wants to hear it. If that makes us a
hybrid, then I guess we are. Our
programming philosophy is to try
and be broad-based.”

As far as KATT’s response to
KJYO, Welsh says, “It's way too
early to tell what Folger will do. I
know he’s added some oldies and
more rock music over dance tunes.
Still, they're just another competi-
tor in the market. We fight back by
always looking at how to improve
ourselves.”

country outlet WBOS.

newsline.. L

JOHN GEHRON will be the new VP/GM of CBS’ “quality rock” outlet
WMRQ “Q-103" Boston. Gehron has held various positions for Cap Cit-
ies/ABC outlet WLS Chicago during the past 13 years. Most recently,
he was WLS-AM’s operations director. At WMRQ, Gehron replaces
Bob VanDerheyden, a 13-year CBS veteran who had been VP/pro-
gramming for the CBS FM group prior to taking the WMRQ VP/GM
position in April 1986. VanDerheyden says he’s anxious to spend more
time with his Connecticut-based family and is currently exploring ave-
nues that may bring him back to New York radio.

ROBERT ABERNATHY is named VP/GM of Sconnix Broadcasting’s
WHDH/WBOS Boston. He adds that title to his existing one of GM at

PETER HANDY is named VP/GM of Sconnix Broadcasting’s newly ac-
quired Tampa, Fla., stations, WFLA/WPDS. He had been general
sales manager of Sconnix’s WBOS Boston
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Kim Freeman is on vacation. This week’s column
was written by Linda Moleski, with additional con-
tributions from an assortment of industryites with
something to say, as promised last week.

TERRY AVERY will assume the PD-ship at Houston
leader KMJQ “Magic 102.” She arrives at the urban
stalwart from another urban market leader, KKDA-FM
“K-104” Dallas, where she’d been for 10 years, as MD to
radio veteran and K-104 PD Michael Spears. She re-
places Ron Atkins at -

‘Magic’ Makes Terri Avery Depart Dallas;
New York Outlets Awash In Change

setter. Interestingly enough, these two formats target
entirely different sets of demographics while sharing a
common source for programming. Both formats rely
heavily on new and relatively unknown artists. How the
music sounds is more important than whether anyone
has heard of the performer before.

“Many of the latest rating books show that some of
the most successful top 40 and album rock stations in
the country are those that regularly expose their audi-
ence to new sounds. These stations have a fresh and ex-
citing sound. They have an

Magic 102.

“I wasn’t really looking,
because the people here
have been really great to
me,” says Avery. “But the
more | talked to [KMJQ
GM] Barry Drake, the
more the pieces fell into
place.”

G. Keith Alexander

X
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overly conservative can be

like wearing an anchor
around your neck. Pretty
soon, you're on the bottom
looking up at all the big-
ger fish. Seek out the new
trends and sounds. It’s im-
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leaves his weekend shift
at WBLS New York after
a dispute with the station manager over vacation time.
The Gotham broadcasting veteran will continue voice-
over work and various other radio-related activities . ..
Across town at WXRK “K-Rock,” two talents have ro-
tated shifts. The Rock’N’Roll Madame returns to late
nights, while Jimmy Fink slides into her midday post.
K-Rock’s slogan remains the same: “Howard Stern all
morning; classic rock’n’roll all day” ... Speaking of
Stern, the controversial jock was recently voted one of
the 10 sexiest men in America by Playgirl magazine . . .
Other changes in the Gotham area are taking place at
veteran outlet WNBC, where vice president and general
manager John Hayes Jr. is departing to take a similar
post at KIOI-FM “K-101” San Francisco.

WMGG-FM Columbus, Ohio, has gone classic rock to
take on local rocker WLVQ. WMGG’s new morning
man is Chuck Mattison, a recruit from WKRR Greens-
boro, N.C. ... David Lawrence called to inform us that
he was filling in at WLVQ “Q-FM 96” in Columbus,
Ohio, not WQFM Milwaukee—also known as “Q-FM”—
as stated in last week’s column. Meanwhile, Lawrence
says he’s still looking for a permanent slot.

Also in Ohio, AC outlet WCLW-FM Mansfield has
undergone some major changes under the direction of
its new owner, Treasure Radio Assn. On Aug. 3, the
revamped station signed on as WYHT “Y-105,” offering
a contemporary hit format. The new lineup is morning
team John Foster & Toni Foxx, 6 a.m.-9 am,; Chris
Casale, 9 am.-2 p.m,; Sheri Wharton, 2 p.m.-6 p.m,
David G. Cook, 6 p.m.-midnight; and Eric Taylor, mid-
night-6 a.m. Additionally, Bob Dickey, who was
WCLW’s morning man, is upped to music director/assis-
tant PD. No longer with the station is afternoon-drive
personality John Findlay, who has taken his talents to
Worcester, Mass.

According to Dickey, Treasure Radio purchased
WCLW’s FM and AM stations this spring for a reported
$1.875 million. It subsequently phased out the AM side
so that it would be in compliance with FCC regulations
when it acquired another Mansfield outlet, WMAN-AM,
which sold for a reported $2 million. Consequently,
WYHT is now affiliated with WMAN.

MOVING ON: Sam Cochran arrives at WAVH-FM
Mobile, Ala., as program director and morning man. He
comes direct from the morning slot at WDLT Mobile.
Tony Brown is named PD of WBLX Mobile, Ala. He
joined the urban outlet in 1985 as afternoon talent and
was later promoted to MD, a post in which he set up
WBLX’s computer research and programming system.

AN D NOW, we break from our normal programming
to bring you the following special messages:

BRUCE TENENBAUM, director of national singles
promotion at Atco:

“The dance/crossover format has been one of the hot-
test trends in radio this past year. For the coming year,
it looks like the new age format will be the next trend-

by Kim Freeman

portant to be on the cut-
ting edge.”

DENE HALLAM, PD of KCPW “Power 95" Kansas
City:

“If you earn your living in radio, then thank your
lucky stars that you have, in most cases, the perfect job.
What's the perfect job? To me, the perfect job (or career)
is one that you get so much enjoyment and satisfaction
from that you would love to do it (figuratively, if not lit-
erally) for free. The majority of us in this industry are
making more money and having more fun than we ever
dreamed of having when we were about to enter the
work force. Most people in America dread going to work
in the morning, but we, in this business, should feel
quite the opposite.

“Remember, way back when you first wanted to be a
part of, or on, the radio? No matter how high a position
you achieve, don’t ever forget that magical feeling that
attracted you in the first place. Radio is a business and
should be run that way. But PDs especially should keep
in mind that, to listeners, we are show business.

“Be entertaining! It's alarming that the pendulum has
swung from one extreme to another in the last decade.
Ten to 20 years ago most programmers flew by the seat
of our pants. Now, there are too many researchers pro-
gramming radio. Let the researchers research. Let the
programmers program. Let the listeners be entertained.
Otherwise, our perfect jobs won’t be so perfect any-
more.”

STEVE KELLY: PD of WKSI “Kiss-FM” Greenville/
Winston-Salem/High Point, N.C. Kelly spent much of
the summer searching for talent and offers the follow-
ing marketing/presentation tips to radio hopefuls.

“Put the best material at the front of your tape. Most
PDs will know in 30 seconds if you've got the essential
ingredients of what they’re looking for. Put your best
stuff first. Forgo the monolog introducing yourself—
usually a repetition of what you covered in your cover
letter—or making excuses (never make excuses) for the
bad quality of your station’s skimmer. Never send bad-
quality audio!

“Send a cover letter. I've received tapes, resumes with
no tapes, tapes with no letters and no resumes ... it’s
amazing. Research the market, the PD, the station a bit
before applying. Sound intelligent (even if you’re only
marginally so), and, for crying out loud, don't get the
call letters or the PD’s name wrong. Invest a call to the
station’s switchboard to verify names, addresses, etc. If
you're responding to an ad that says “No calls,” then
why call?

“Include references. If your present employer should
not be contacted, say so. Include updated phone num-
bers so we PDs don’t have to scramble through our
yearbooks looking them up.

“Be patient! There are some of us who still answer ev-
ery applicant personally, and your patience is a welcome
virtue. It's smart business and it’s to be expected that
the three-day follow-up call be standard procedure to
see that we've received your portfolio and tape.”

] Billooard.
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27 11 13 8 }SJLZAND SPANISH EYES
8 | 28 | 39 | 4 | PATTYSMYTH ISN'T IT ENOUGH
@ 41 . 2 f&l‘ih}lL KELLY & THE MESSENGERS DARLING IT HURTS
@ 50 & 2 DAVID BOWIE NEVER LET ME DOWN
EMI-AMERICA
GD| NEWp | | | THEINSIDERS GHOST ON THE BEACH
32 24 12 13 5}\5&%&2 MARX DON'T MEAN NOTHING
B | 2 | 14| 8 | THEFABULOUS THUNDERBIRDS STAND BACK
@ 40 49 3 g'c':E SILENCERS PAINTED MOON
TH N
@ NEW) 1 WAREEF;RBEJSE DERS WHERE HAS EVERY BODY GONE
@ - THE BEAT FARMERS DARK LIGHT
35 2 WAl
v |n w3 | | COULD HAVE BEEN A DREAMER
22 | 4 | 3 | EUROPE CARRIE
39 | 31 4 5 ITVVL}ET'[CED SISTER HOT LOVE
THE CALL I DON' A
40 38 45 3 EL’;KETF(%:AA DON'T WANN
47 = 2 GRATEFUL DEAD WEST LA FADEAWAY
ARISTA
ANIMAL
NEWp | 1 | DEFLEPPARD
FABULOU .
(@3)| NEWp | 1 | THE FABULOUS THUNDERBIRDS HOW DO YOU SPELL
NEW) | | | WARREN ZEVON DETOX MANSION
(@)| NEWp | 1| | GRATEFULDEAD WHEN PUSH COMES TO SHOVE
46 46 . 2 MASON RUFFNER DANCING ON TOP
77 €8S ASSOCIATED
@7 | 3 | 19 | 12 | BRYANADAMS HEARTS ON FIRE
NEWp | | | JONBUTCHER WISHE? |
@ | I 2% | 8 | STEVEEARLE I AIN'T EVER SATISFIED
E
(50)| NEWp | 1| | CROWDED HOUSE WORLD WHERE YOU LIVE

() Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Cumber-Bums. WZGC Atlanta pulls out half the stops as it throws a strictly tux-
'n’-tennies affair to welcorme new morning man Randy Miller to the WZGC staff.
Standing, from left, are staffers E.Z. Money, Charles Henry, Bob Case, Mary
Glen Lassiter, Lindsey, Milier, and Marty Brooks. Kneeling from left are Harry
Schuster and Steve Mapel.
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aoiit CONTEMPORARY.

UPSCALE STICKLERS & Compiled from a national sample of radio playlists.

WYSP Philadelphia wanted the ex- = 51813
cellent visibility of bumper stickers Y% : F
but feit that its upscale targets 2 g3 |g| TME ARTIST
would rather buy their clothes at = | < |~ | = | LABEL & NUMBER/DISTRIBUTING LABEL
Montgomery Ward than attach a "% % NO.1 * &
bumper sticker to their BMWs. To 111 | 10| BACKIN THE HIGHLIFE AGAIN
solve the dilemma, the station has ISLAND 7-28472/WARNER BROS. 3 weeks at No. One & STEVE WINWOOD
adopted window stickers that use 4|6 |7 | LOVE POWER
static electricity to cling to any ARISTA 1-9567 DIONNE WARWICK & JEFFREY OSBORNE
smooth, clean surface. 317]g| LUKA :

The “94-WYSP” stickers can be ABM 2937 @ SUZANNE VEGA
peeled off without leaving any resi- 2 13|12 ALONE
due, presumably so that listeners’ CAPITOL 44002 ¢ HEART
cars can maintain their resale value. 11122 | 4 | ONE HEARTBEAT

The protective backing that gets
peeled off before application dou-
bles as a 7-Eleven coupon for a vari-
ety of the convenience store’s items.
There’s no confirmation yet on ru-
mors that competing stations’ pro-
motions staffs are roaming the Phil-
ly area armed with cans of Static
Guard.

MONEY FOR NOTHING
WKLI “K-LITE 101”7 Albany, N.Y.,
recently completed a 10-week pro-
motion that gave 10 listeners the
chance to spend $1,000 in four hours

MOTOWN 1897

¢ SMOKEY ROBINSON

1nls MARY'S PRAYER
VIRGIN 7-99465

& DANNY WILSON

WHO’S THAT GIRL
SIRE 7-28341/WARNER BROS

12156

¢ MADONNA

CAN'T WE TRY
COLUMBIA 38-07050

¢ DAN HILL (DUET WiTH VONDA SHEPARD)

MOONLIGHTING (THEME)
MCA 53124

¢ AL JARREAU

D STILL SAY YES
CONSTELLATION 53028/MCA

KLYMAXX

1 JUST CAN'T STOP LOVING YOU
EPIC 34-07253/E PA.

MICHAEL JACKSON

DIDN'T WE ALMOST HAVE IT ALL
ARISTA 1-9616

191313

B88l=-1-1006 -6 06)]-

WHITNEY HOUSTON

WARNER BROS. 7-28317

¢ FLEETWOOD MAC

and have nothing to show for it. The ERRREE E DA NCESVITLISOMEE DRV (N POVESIE VRS
HOT object was to blow the money in the ARISTA 1-9598 ¢ WHITNEY HOUSTON
. four hours on nontangible items 1 |15[17] 7 | SEVEN WONDERS
™

only, and in the process collect a

$500 bonus for a favorite charity. | 15 [13]15| 9 | SOMETHING S0 STRONG o CROWDED HOUSE
; |3 Compiled from national The contest kicked off with WKLI's ———
v = H N
oS =% 1% = ARTIST radio airplay reports. TITLE T Py 1 .. d 6 11019115 EVERY LITTLE KISS
28|28 2g|¢gx | AT invitation to local television an RCA 14361 ® BRUCE HORNSBY & THE RANGE
|
print J.ournahsts to try their hanq at @ 2 30 | 4 | DOING IT ALL FOR MY BABY
* % NO.1 * & spending. On?e_ﬁ? CO{I_teSt had high CHRYSALIS 43143 ® HUEY LEWIS & THE NEWS
MADONNA WHO'S THAT GIRL community visibility, listeners were LONELY IN LOVE
. : g : =25 Loreeles 31 Mo i, selected weekly from some 10,000 S FULL MOON/EPIC 34-07275/E.PA & DAN FOGELBERG
GEORGE MICHAEL | WANT YOUR SEX : E Th d h o =
2 1 2 11| Soiomsia entries. Each Thursday, the station LA BAMBA
3 2 1 | 12 | JANET JACKSON THE PLEASURE PRINCIPLE }S]t?;ff aclt(ed }f;‘s S?T}‘l’éce Pe}:’ S‘;"“el to D o e # LOS LOBOS
A&M elp make the night on the town as
. . R FATAL HESITATION
4 [ 102 | 3 | LOSLOBOS LA BAMBA expensive as possible. All 10 listen- 2336 o CHRIS DE BURGH
- ers succeeded in spending the mon-
LL.COOL) I NEED LOVE . n SONGBIRD
51 7 | B 3 | Diram ey in four hours. Most of the high 2 |17 12120 ) T eess © KENNY G.
FREDDIE JACKSON JAM TONIGHT rollers spent a large portion of the
6 | 4 | S [ 7| cana : : 2 1616 | 12| LES
NATALIE COLE JUMP START grand on fup philanthropy, like b‘}Y' JIVE_ 1038/RCA & JONATHAN BUTLER
7 8 12 4 MANH‘}TT,& ing out an ice cream store’s entire ) 2110 GIVE ME ALL NIGHT
s | 5 | 4| g | THEJETS CROSS MY BROKEN HEART |  stock and delivering it to a nursing 3RO s gsar ® CARLY SIMON
M : home or having pizza delivered to 2 | 29| 4 | "STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
9 | 26 | — | 2 | MICHAEL JACKSON * 1 JUST CAN'T STOP LOVING YOU police stations throughout the city. ISLAND 7-99430/ATLANTIC ® U2
For an estimated total expendi- NO ONE IN THE WORLD
WILL TO POWER DREAMIN' .
109 |11 |8 | g ture of $18,000, the station had 10 @ |z 4 ELEKTRA 7.69456 ® ANITA BAKER
1m | 6 | 7 | 13| THEWHISPERS ROCK STEADY weeks of ongoing promotion, got 18 |12 | 17| 'N TOO DEEP
SOCAR) — Sovs e word-of-mouth excitement as each % . ATLANTIC 7.89316 & GENESIS
1216 | 25| 3 | FATBOYS&THEBEACH BOY week’s winners tried to outdo the |~ """ " T MEET ME HALF WAY
3|15 2| 5 | GEORGIO TINA CHERRY previous week’s antics, and made COLUMBIA 38-06690 & KENNY LOGGINS
MOTOWN donations to several local charities. 28 2811921 | ALWAYS =
B! a 3(’)“18v'v(NEY ROBINSON ONE HEARTBEAT WARNER BROS. 7-28455 & ATLANTIC STARR
5 GOVERNOR BASH KISS HIM GOODBYE
IT 29 (2111314
15| 21 | — | 2 | WHITNEY HOUSTON DIDN'T WE ALMOST HAVE IT ALL With all the uproar over Arizona P AR 0022, mt THE NYLONS
16 | 17| 19| 4 | JELLYBEAN WHO FOUND WHO Gov. Evan Mecham’s Martin Luther | 35 |30 25| g | MINUTE BY MINUTE
LEF:IE:?T CASANOVA King Day rescindment, Phoenix sta- MCA 53119 & LARRY CARLTON
1712 | — | 2 | aanic tions KOOL and KOY have had 31 |35|36] 5 | RHYTHM IS GONNA GET YOU
ALEXANDER O'NEAL FAKE plenty of material to base recent EPIC 34-07059/E,a. @ GLORIA ESTEFAN & MIAMI SOUND MACHINE
181138 | 8 | RS O @ (32)|NEWD| 1 | WHEN SMOKEY SINGS
1908 oo 27100 (R L 15 AICIS SIEE DR el oler) KOY struck upon the idea of hav- ::;‘;T'"E’:Z;"éi:’g:““” ¢ ABC
21 | 19 | 20 | 4 | LIVINGINABOX LIVINGINABOX | papier-maché figures that are tradi- | 34 {34 |33 |23 ;gf&:?;f‘ = OO Ree
tionally bashed open by blindfolded :
2| 8|2 | 3 | ABC WHEN SMOKEY SINGS Y d open by ('VE HAD) THE TIME OF MY LIFE
MERCURY revelers. The idea began as an on- B38| —r2 ) S AL DR s I e TS
23 120! 3 3 DIONNE WARWICK & JEFFREY OSBORNE LOVE POWER air morn}ng-show joke when station THIN LINE
ARISTA promotions coordinator Marie NEWD| 1 | o e © IN PURSUIT
2 | 12| 10 | 10 | GLORIAESTEFAN RHYTHM IS GONNA GET YOU Chapple Camacho suggested that UNDER THE BOARDWALK
% | 23 | 15 | 12 | DEBBIEGIBSON ONLY INMY DREAMS | there should be a Mecham pifiata to | 37 |811 201101 (o000, o0 & BRUCE WILLIS
ATLANTIC go with the one she has of Michael MAKING LOVE IN THE RAIN
3 NEWD| !
% 18 17 4 |E.F5;ICTHER VANDROSS | REALLY DIDN'T MEANIT Jackson. The phones rang off the Py HERB ALPERT
hook. Eventually 60 of the figures )
i AND SOUL . N MY DREAMS
27 | NEWD | 1 | TPV HEART were produced by local artist Samu- NEWD 1| EPIC 34.07255/E PA # REO SPEEDWAGON
28 2 14 8 HEART ALONE el Garcia, with proceeds from th(?ir 0 3913716 DON'T DISTURB THIS GROOVE :
cAmToL sale at $12 each going to a new His- ATLANTIC 7 89320 & THE SYSTEM
23 | NEW) | 1 QIJ;@?JJ&STARR ONE LOVER AT A TIME panic program planned by the Sal- _ ‘ ) S ]
ti A There’s no word on O Products with the greatest airplay gains this week. @ Videoclip availability. ® Recording Industry
30 NEW) 1 HERB ALPERT MAKING LOVE IN THE RAIN VERAIIL SH /e . [T Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of
ABM (Continued on next page) 2 milion units.
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Best Of My Love, Emotions,
COLUMBIA

. | Just Want To Be Your Everything,
Andy Gibb, rso

. (Your Love Has Lifted Me) Higher
And Higher, Rita Coolidge, Aam

. Easy, Commodores, MOTOWN

. Handy Man, James Taylor, coLumsia

o AW&Irllﬂatcha Gonna Do?, Pablo Cruise,

. Just A Song Before | Go, Crosby,
Stills & Nash, atLanTIC

. Float On Floaters, asc

b &%g't Stop, Fleetwood Mac, warner

W N ovs w N =

—
[=]

. Strawberry Letter 23, Brothers
Johnson, aam

POP SINGLES—20 Years Ago

. All You Need Is Love, Beatles,
CAPITOL

. Light My Fire, Doors, eLExTRA

. Pleasant Valley Sunday, Monkees,
COLGEMS

. | Was Made To Love Her, Stevie
Wonder, Tamea

. Babz | Love You, Aretha Franklin,
ATLANTIC

. Mercy, Mercy, Mercy,
Buckinghams, cotumsia

. Ode To Billie Joe, Bobbie Gentry,
CAPITOL

. Cold Sweat, James Brown & the
Famous Flames, kiNng

. A Whiter Shade Of Pale, Procol
Harum, peram

10. A Girl Like You, Young Rascals,
ATLANTIC

[T -2 - -] - ) A WN =

TOP ALBUMS—I10 Years Ago
. Rumours, Fleetwood Mac, warneER
BROS

. CSN, Crosby, Stills & Nash, atLanTic

. Superman, Barbra Streisand,
COLUMBIA

. Star Wars Soundtrack_ 20th cenTURY

. J.T., James Taylor, coLumsia

. I'm In You, Peter Frampton, aam

. Book Of Dreams, Steve Miller
Band, capiToL

. Emotions, Rejoice, coLumaia

. Commodores, moTown

. Love Gun, Kiss, casaBLANCA

TOP ALBUMS—20 Years Ago

. Sgt. Pepper’s Lonely Hearts Club
Band, Beatles, caritoL

, Headquarters, Monkees, coLGems

. Flowers, Rolling Stones, LoNDON

. Surrealistic Pillow, Jefferson
Airplane, rca viICTOR

. The Doors, ELEKTRA

. Sounds Like, Herb Alpert & the
Tijuana Brass, aam

. | Never Loved A Man The Way |
Love You, Aretha Franklin, atLanTic

. UcP' Ug And Away, 5th Dimension
SOUL CITY

SWEN wWadnh WN =

=

—

. Born Free, Andy Williams, coLumsia
. Release Me, Engelbert
Humperdinck, parroT

GOUNTRY SINGLES—10 Years Ago

1. Don't it Make My Brown Eyes
Blue, Crystal Gayle, uniTeED aRTISTS

2. Ramblin’ Fever/When My Blue
Moon Turns To Gold Again, Merle
Haggard, mca

. Way Down/Pledging My Love,
Elvis Presley, rca

. Rolling With The Flow, Charlie
Rich, eric

. Sunflower, Glen Campbell, capitoL

. I've Already Loved You In My
Mind, Conway Twitty, mca

. Till The End, Vern Gosdin, eLEKTRA

. A Song In The Night, Johnny
Duncan, coLumsia

. Southern California, George Jones
& Tammy Wynette, eric

10. That's The Way Love Should Be,

Dave & Sugar, rca

SOUL SINGLES—I10 Years Ago

. Float On, Floaters, asc

. Devil's Gun, C.J. & Co., aTLanTIC

. Strawberry Letter 23, Brothers
Johnson, aam

. L.A. Sunshine, War, uniTeED ARTISTS

. Let's Clean Up The Ghetto,
gar?ciladelphia International All Stars,

OWw ~ [- X3, da Gl B

—

[- 5 & W

O N

(3 Y b B =

. Best Of My Love, Emotions,
COLUMBIA

. | Believe You, Dorothy Moore,
MALACO

. Work On Me, O'Jays, epic

. O-H--0, Ohio Players, mercury

. The Greatest Love Of All, George
Benson, aRISTA

CWVWR N O

A |

FEATURED
PROGRAMMING

ALL STAR RADIO has recharged
its batteries and is now offering its
version of a full comedy service.
The announcement comes on the
heels of All Star’s addition of John
Moschitta’s monthly delivery of
eight drop-ins (Billboard, July 25).

The company founders, Merrill
Barr and the comedy team of Ron
Stevens and Joy Grdnic, have pre-
viously sold their 2,200 comedy
units in various packages, but with
the recent addition of “Daily Come-
dy Exclusive” they're shooting to
provide a full-service comedy pack-
age suited to today’s market.

To start with, the “Daily Comedy
Exclusive” gives stations an intro-
ductory package of 32 ‘‘best-of”
pieces from the Stevens & Grdnic
catalog, and the previous week’s
topical bits. The eight new topical
bits offered each week are what set
this service apart from All Star’s
previous offerings. Along with the
32 evergreens and eight bits a week,
the new service also provides a two-
page newsletter and two hours of
phone consultation with Stevens.
The newsletter contains a page of
helpful hints on how best to use
comedy on radio and a page of run-
downs and lead-ins for the week’s
bits.

Stevens is very excited and
pleased with the new offering. He
says the challenge to come up with
the topical bits is bringing a lot of
the fun back into providing comedy.
The phone-consultation aspect of
the package reflects input from sta-
tions on what they need in a comedy
service. Stevens will be on hand to
help GMs, PDs, and air talent maxi-
mize the package and produce cus-
tomized material if needed. All Star
Radio can be reached at 213-850-
1169.

ALONG OTHER LAUGH LINES,
Bob Rivers, whose song parodies
have been available through the
American Comedy Network, has
left ACN and landed in the ABC
Rock Radio Network’s lap. Rivers
has recently signed an exclusive
agreement with the ABC Rock Net-
work to provide two song parodies
per month. The added feature on
the network will be delivered in

ABC To Broadcast Laplander. Bob Rivers, whose “Twisted Tunes" will be
available each month on the ABC Rock Radio Network, suffers a lapse while
showing the ABC staff his song-parody secrets. Far from being “lapsidaisical,”
Rivers is responsible for some of the best parodies on today’s airwaves. From
left are director of the Rock Network Gloria Briggs, director of Rock Network
programming Susan Moran, Rock Network manager Ron Rivlin, Rock Network
manager Nancy Abramson, VP/group director of ABC young adult networks
Darryl Brown and, prone to laughter, Rivers.

three satellite feeds each month, be-
ginning Aug. 17.

The Beige Cave in Los Angeles
has been offering a daily live phone-
in service with topical bits for the
past three months. The Beige Cave
writing and voice-over staff starts
at 6:30 a.m. PDT, placing the live
call-ins to affiliate stations at desig-
nated times. The 17-month-old com-
edy syndicator continues to provide
a weekly service of 20 preproduced
bits. Beige Cave can be reached at
213-469-0157.

And if there is anyone out there
wondering what happened to Henry
Wurlitzer, his recent “Ollie Net”
treatment of the Qliver North testi-
mony got picked up by the major
networks. He's alive and well in
Dallas and can be reached at 800-25-
LAUGH.

ALAN OLMSTEAD has taken the
programming approach he uses for
his longform ‘‘Kaleidophonic
Jazz” and has applied it to his new
offering, “Countryphonics.” Olm-
stead’s jazz program offers a more
diverse mix than the contemporary
fusion found in most syndicated
jazz programming, and the new
two-hour “Countryphonics” offers

PROMOTIONS

(Continued from preceding page)

how many of the pifiatas are still in-
tact.

Meanwhile, over at KOOL, the lo-
cal debate over the Mecham recall
referendum was the topic on the
station’s Sunday-morning show.
The station pitted the founder of the
Mecham fan club against the co-
chairman of the recall committee.

Outside the political arena, KOOL
is asking listeners for photographs
of themselves in the ’50s at some
memorable moment in their life.
The photos will be used in the sta-
tion’s upcoming television commer-
cial.

And back across town, KOY is
still operating its Courtesy Van.

The “Good Samaritan” promotional
vehicle is being used in markets
across the country, but KOY says it
is the only station in the area to
drive the idea. The van is currently
coming to the aid of approximately
40 stranded motorists each week,
and the well-equipped van’s most
appreciated tool is its full cooler of
soda.

With sponsorship and personnel
from Phoenix’s Courtesy Chevrolet,
the promotion has provided gas,
fixed flats, jumped dead batteries,
and called in live “worm’s-eye-view”’
traffic reports via its mobile phone.

a greater variety than top 40 coun-
try formats typically provide.

Hosted by Olmstead, the program
reaches out to touch on '60s coun-
try-rock, western swing, and out-
law/progressive country as well as
the staples. The show is designed
for weekend day or nighttime slots
and is programmed from a library
that is 5,000 albums deep.

Whereas the jazz program is de-
signed as a format break for hot AC
stations, “Countryphonics” is tar-
geting itself for country formats
that want to satisfy listeners pulled
back to the country fold by the re-
cent resurgence of roots-country.
Olmstead says that the show “‘is not
so much designed for people who
don’t think they like country, but
rather for people who've forgotten
how many bases country has
touched.”

Both programs are offered for
cash and for barter in some mar-
kets, through Syndicom of Red-
wood City, Calif. Both shows also
come with the usual cross-media
marketing aids for local sales: cus-
tom posters and IDs, camera-ready
layouts, and flip-card sales kits.
Syndicom can be reached at 415-366-
1781. PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music spectals. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aug. 10, the Fabulous Thunderbirds, Line One,
Westwood One, one hour.

Aug. 10, Starship, Rockline, Global Satellite/
ABC Radio Networks, 90 minutes.

Aug. 10-16, Luther Vandross, Part 2, The Miller
Sound Express, Westwood One, one hour.

Aug. 10-16, Levon Helm, Classic Cuts, MJI
Broadcasting, one hour.

Aug. 10-16, Elvis Presley: Still The King,
Westwood One Special, three hours.

Aug. 10-16, Jefferson Airplane, Legends of
Rock, NBC Radio Entertainment, one hour.

Aug. 10-16, Tom Petty, Rock Today, MJI Broad-
casting, one hour.

Aug. 10-16, Rock On Record: The Best Albums
Of The Past 20 Years, Rolling Stone Magazine
Special, Westwood One, two hours.

Aug. 10-16, the Band/Journey/Roger Daltrey,
Rock Clock, DIR Broadcasting, one hour.

Aug. 10-16, Patti LaBelle, Pop Concerts,
Westwood One, one hour.

Aug. 10-16, Los Lobos/Fabulous Thunderbirds,
0ff The Record With Mary Turner, Westwood One,
one hour.

Aug. 14-15, Cutting Crew, On The Radio, On
The Radio Broadcasting, one hour.

Aug. 14-15, James Ingram/Kool & the Gang,
Streetbeat, MCA Radio Network, one hour.

Aug. 14-15, the Hooters/the Replacements,
Rock Of The World, MCA Radio Network, one
hour.

Aug. 14-16, Cruisin’ America Tribute To Elvis,
Cruisin’ America, CBS RadioRadio, three hours.

Aug. 14-16, Madonna, Hot Rocks, United Sta-
tions, 90 minutes.

Aug. 14-16, Eddie Rabbit, Country Today, MJI
Broadcasting, one hour.

Aug. 14-16, Eagles/Suzanne Vega, Rock Chron-
icles, Westwood One, one hour.

Aug. 14-16, Bon Jovi, Superstar Concert Series,
Westwood One, 90 minutes.

Aug. 15-16, John Schneider/Steve Earle, Coun-
try Close-Up, Promedia, one hour.

Aug. 15-16, Ringo Starr—Close Up, Beatles
Silver Anniversary Series, United Stations Spe-
cial, 90 minutes.

Aug. 15-16, Elvis Prestey: A Decade Of Memo-
ries, United Stations Special, three hours.

Aug. 16, Tina Turner, Hitline USA, James Paul
Brown Entertainment, one hour.

Aug. 16, Sammy Hagar/Jon Astley, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

Aug. 16, Bruce Hornsby, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Aug. 16-17, Fat Boys/General Kane/National
Black Rodeo, RadioScope, Lee Bailey Productions,
one hour.

Aug. 16-22, Def Leppard, Rock Over London,
Radio International, one hour.

Whaf was fhe firsf Duich
song fo fop the Hof 100?

If you don't know, find out in

THE BILLBOARD BOOK OF
NUMBER ONE HITS

BY FRED BRONSON

The inside story of every Number One single from
“Rock Around the Clock” to “We Are the World.” At bookstores now.

RILI ROARD  ALIGHIST 16 1987

www americanradiohistorvy com


www.americanradiohistory.com

LENT

&

CONETOONED

David Bowie
talks frankly
about his new |
album and tour |

David Bowie kicked off the U.S.
leg of his Glass Spider tour on
July 30 with the first of two
shows at Veterans' Stadium in
Philadelphia. Billboard talent
editor Steve Gett was on hand at
the opening date and went back-
stage to chat with Bowie for this
week’s One To One interview.

Q: Tickets for the shows have
been selling very well, but how
do you feel about the fact that
the “Never Let Me Down” al-
bum—which certainly wasn’t a
letdown—hasn’t done better on
the charts?

A: Fairly ambiguous really, be-
cause I've made something like 20
albums, and so far this is my third-
biggest seller. So I can’t be that dis-
appointed. Yet I am pretty disap-
pointed that it wasn’t as buoyant as
it should have been.

bum came out in 1983, you did
the Serious Moonlight tour,
which seemed to be something of
a greatest-hits-style package.

A: Yes, oh very much so. But it was
styled around to be that. It occurred
to me that springing up from
10,000-seaters to 50,000-seaters that
there were 40,000 people unaccount-
ed for that probably just came
along out of curiosity because of
the single. In which case, I wanted
to take that opportunity to intro-
duce them to all the songs I'd writ-
ten over the last 20 years, to say,
“Hey, listen, I’ve written some pret-
ty good stuff. You may not have
known it was me singing them or,
in fact, writing them.” But I
wouldn’t want to have to repeat
that, and that’s why—as we still an-
ticipated we’d get similar size
crowds this time—I decided I would

Q: The momentum
should pick up now
that the tour has
started and the title
track is finally out
as a single.

‘l want to create
little worlds
up there’

introduce something
further back from
my career and re-
flect on the kind of
theatrical things I
used to do.

Q: Did you miss the

A: Yes, that’s the

most encouraging sign. 1 think I
would have liked that to have been
the first single. I was also strong on
“Making My Love” as a choice, but
the final say was with EMI.

Q: It seems strange that an artist
of your caliber would put himself
almost at the mercy of the label.
A: I wouldn’t know a single if it hit
me in the face. I’ve never been a sin-
gles-oriented person—for my own
stuff, anyway. I know if an album’s
good, but as far as singles go, I've
no idea what they’re buying.

Q: To these ears, it is a very un-
derrated album. Do you think it
may have suffered because it was
released just prior to the EMI
America/Manhattan merger?

A: 1 think that probably had an aw-
ful lot to do with it. EMI may well
have felt unsteady as a company
long before it put this album out. So
it hasn't entirely been the best year
on that side. But I don't really feel
that negative about it. As far as I'm
concerned, it’s one of the better al-
bums I’ve made. As I say, it's been
a pretty big seller for me, even so.
So I’'m actually quite happy.

Q: After the success of “Let’s
Dance” one might have expected
a more dance-flavored album,
yet you went for a harder sound.
A: Yes, well I didn’t want to get
trapped exactly in that kind of peri-
od piece. I didn’t want to start off in
the '80s and just be the ‘‘Let’s
Dance” guy and carry on trotting
that out. It's not what I want to do.
It was a fluke single, and I'm happy
about it. But I don't expect to have
another single like that, either its
kind of success or that sound.

Q: When the “Let’s Dance” al-

theatrics?
A: Oh, terribly. I really feel in my
element if I can sort of create little
worlds up there—tableaux and vi-
gnettes and things.
Q: But you're not portraying just
one character on this tour.
A: Yes, but theatrics don’t neces-
sarily mean characterization or re-
lying on gimmicks, sets, or whatev-
er. This tour certainly has a mas-
sive set and a fair amount of very
sophisticated lighting ideas, but the
idea was to enhance what we're do-
ing on stage. It really is about
mixed media and a relentless ener-
gy, rather than characterization.
It’s pretty abstract and not easy for
an audience to follow. But I like
that. They have to focus hard, but 1
open it up toward the end and make
it a lot simpler to follow.
Q: It must be refreshing that you
can still experiment and not have
to rely on a nostalgia trip.
A: Absolutely. It might have got to
the point where I would have had to
go out and do greatest hits before
Serious Moonlight and ended up
like James Brown, Chuck [Berry],
or somebody, where they just go
out and do their big hits because
they’ve got to keep the money com-
ing in. I'm not forced into that cor-
ner, and I feel for artists like
them—especially if you do get the
urge to go with new stuff, new ma-
terial, and everything, but you can’t
guarantee that you've got an audi-
ence. Fortunately, I've been able to
keep on moving.

For more words from Bowie and
a report on the Glass Spider con-
certs, see Steve Gett's column,
The Beat (page 24).

Dio: Not In A Record Rat Race

BY STEVE GETT

NEW YORK “It’s not important
for me to be in the race for the
greatest number of sales or the
greatest number of platinum rec-
ords,”” says Ronnie James Dio,
whose band, Dio, has just released
its latest Warner Bros. album,
“Dream Evil.”

With the new album, Dio is nei-
ther hoping for nor anticipating
multiplatinum success. “We are not
Bon Jovi,” he says. “We'll never sell
8 million records. I'm sorry, we're
just not that kind of band.”

Following tenures as lead vocalist
for Rainbow and Black Sabbath,
Dio began fronting his own group
toward the end of 1982. The follow-
ing year saw the release of the
band’s debut album, “Holy Diver,”
which was certified platinum. Sales
of the two subsequent Dio albums
have been around the 1-million

mark. Meanwhile, the band has be-
come a strong box-office draw on
the arena circuit.

Dio will not be supporting
“Dream Evil” with live dates in the
U.S. until January. The singer is not
concerned that this will have an ad-
verse effect on the album.

“I’ve toured here enough in the
past that I don’t think it's going to
be a problem,” he says. “Normally,
we're out a week before the album’s
release, but [ didn’t want to do that
this year. Every tour we go out for
at least 10 months—Ilast time it was
13 months—and we always take out
a very spectacular stage set. So this
year I wanted to let people wait and
salivate and for it to be more of an
event than something that’s just ex-
pected. I think it’s very important to
erase that degree of predictability.”

While a new stage set is being de-
signed for a 1988 North American
tour, Dio will be traveling abroad for

dates in Europe and the Far East. In
addition to performing at the upcom-
ing Monsters of Rock festivals in En-
gland and Germany, the band will be
making its first-ever appearances in
Italy and Spain. On the Far Eastern
trek, plans call for Dio to give two
benefit concerts, Japan Aid and
Shanghai Aid, in Japan and China, re-
spectively. “They’re both for nation-
al-disaster relief funds,” says Dio.
Dio is managed by the singer’s
wife, Wendy Dio. “After my time
with Sabbath, and when I started
this band, the only person I wanted
to manage me was Wendy,” says
Dio. “One of the reasons was |
knew that if her hand was in my
pocket then the money was going
for a good cause and it wasn’t to
steal it from me. Also, I knew that
she would give me complete consid-
eration in every way, shape, or
form. She’s brutally honest and so
bright that I knew she’d be great.”

ARTIST

DEVELOPMENTS

RUFFNER'N'READY

Epic has entered phase two of its
promotional campaign for Mason
Ruffner’s second album, “Gypsy
Blood.” After leading with the al-
bum’s title track, the label has ser-
viced radio with the song ‘“Dancin’
On Top Of The World,” which is al-
ready eliciting positive response
from album rock programmers.

“The first Mason Ruffner album
was definitely a critics’ fave,” says
Harvey Leeds, Epic vice president
of album rock promotion. “But it
was largely ignored by radio and
consumers. This time out, our initial
game plan was to establish credibil-
ity at album rock radio, which defi-
nitely worked. We came with the
song ‘Gypsy Blood,” and it was a top
airplay track. Now we've got to
build on that base.”

A video for “Dancin’ On Top Of
The World” was filmed atop the
World Trade Center in New York.
“It’s a pretty spectacular clip,” says
Leeds. “And it should definitely do a
lot of good for Mason.”

On the performance front,
Ruffner was booked as the opening
act on the Peter Wolf tour before
the ex-J. Geils Band front man de-
cided to postpone his summer dates.
“Since the Wolf tour got canceled,
Mason has been opening some Cros-
by, Stills, & Nash dates,” says
Leeds. “He’s also been playing clubs
on his own.”

BRANIGAN'S BACK

Laura Branigan is back on the
Hot 100 Singles chart with “Shat-
tered Glass,” the leadoff single from
her new Atlantic album, “Touch”—
her first in almost two years. The
single is one of two cuts on the al-
bum produced by the top U.K. stu-
dio team of Stock, Aitken & Wa-
terman. The remaining nine tracks
were produced by David Kershen-
baum, best known for his work with
Joe Jackson and Supertramp.

“I wanted to go for a change on
this album,” says Branigan. “[Atlan-
tic president] Doug Morris suggest-
ed using David, so we started re-

Far East Meet. Beastie Boy Mike D
and Gregory Abbott were two of the
CBS artists attending the recent New
CBS '87 conventions held in Tokyo
and Osaka, which drew more than
500 members of the Japanese retail
and media communities.

cording at his studio in Los Angeles
last fall. Toward the end of the ses-
sions, I stepped back to take a look
and decided I wanted a song that
could break out of the clubs. That's
how I ended up going over to Lon-
don to work with Stock, Aitken &
Waterman.”

Following a series of promotional
activities, Branigan plans to kick off
a concert tour at the beginning of
September.

LIVE STINGER

The new W.A.S.P. single,
“Scream Until You Like It,” due
from Capitol on Tuesday (11), will be
featured prominently in the upcom-
ing Empire Films horror flick
“Ghoulies I1.” The song will also ap-
pear on the band's next album,
“Live ... In The Raw,” set for a
Sept. 7 release. In addition to the
movie tune, the album will contain
two previously unreleased studio
cuts and eight in-concert recordings.

“When you have a live project or

a greatest-hits package, it's always
a good idea to have one or two new
cuts,” says Ray Tusken, Capitol
vice president of rock promotion.
“As well as giving the fans a bonus,
this is obviously good promotion for
W.A.S.P. because of the exposure of
the film.”

Of the decision to release a live
W.A.S.P. album, Tusken says, “The
band’s reputation is based on a very
high-energy, unabashedly outra-
geous stage show. I think [bandlead-
er] Blackie Lawless felt that the
records were getting a little away
from the street-level rawness that
the fans—as opposed to, say, ra-
dio—would really want from them.
He really wanted to recapture that.
With a new song coming along with
it, it does give us something to mar-
ket and promote as well.”

DREAM ON

REO Speedwagon manager
John Baruck says radio response
to the group’s latest single, “In My
Dreams,” has been “extremely posi-
tive in the markets where it’s actual-
ly getting airplay. I'm just hoping
that radio across the board will give
it attention because we always felt,
and still believe, that it has the po-
tential to be a hit.”

Baruck says many programmers
are exercising a certain amount of
caution in deciding whether to add
the song straight away. “I don’t
think there’s an REO backlash, but
some of the stations have felt like
they’re not going to be the first to
go on the single. Again, I just have
to say that everyone playing the rec-
ord is having great success with it.”

“In My Dreams” comes from
REO Speedwagon’s Epic album
“Life As We Know It,”” which the
band is promoting on an extensive
national tour. “We've got dates
booked through September,” says
Baruck. “Then we'll probably be go-
ing into colleges in October and No-
vember. Hopefully, this single will
kick in, and then we'll continue tour-
ing until early next year.”

UDDERLY CRAZY

After achieving chart success
with Poison, Stryper, and the
(Continued on page 24)
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(Continued from page 22)

Smithereens, Enigma Records is
once again on the move, this time
with the Dead Milkmen. The
group’s latest album, “Bucky Fel-
lini,” is at No. 180 on the Top Pop
Albums chart.

According to Rick Orienza, direc-
tor of marketing and promotion for
the Capitol-distributed label, the
marketing campaign behind the re-
lease focuses on the Dead Milk-
men'’s trademark lampoon logo—a
cow. To play off that, the group is
doing an in-store promotion at Texas
Records’ Santa Monica, Calif., store
on Saturday (15), consisting of—
what else?’—a cow-milking contest.

“We rented a cow and we're
bringing him in for the in-store,”
says Orienza. “We're tying in with a
local dairy to help with the prizes.
The cow will be with the group for
most of the day and will go to a gig
with them that night. He's very mel-
low. It’s a very L.A. cow—nothing
bothers him.”

Additionally, Enigma sent out
more than 3,000 promotional noise-
makers, which produce “mooing”
sounds when turned over, to indus-
try personnel. “It’s been a great
merchandising and marketing tool,”
says Orienza. “It’s been very effec-
tive in creating real good word of
mouth.”

On the radio front, the first sin-
gle, “Big Time Operator,” is getting
airplay on college, alternative, and
progressive album rock stations; an
accompanying video was just ser-
viced to MTV. The group is current-
ly on a U.S. club tour.

ROCK ROYALTY

Former Mercyful Fate vocalist
King Diamond is reigning supreme
on the underground metal scene
with his second solo album, “Abi-
gail,” released on the independent
Roadrunner/Roadracer Records la-
bel. The album, moving up the Top
Pop Albums chart, has reportedly

Hard Licks. Omar Dykes of Omar &
the Howlers leads the group through a
recent set at Manhattan’s Ritz, where
the combo performed material from its
new Columbia album, “Hard Times In
The Land Of Plenty.” (Photo: Chuck
Pulin)

sold more than 80,000 copies.

“It started out as a ground swell,”

says label spokeswoman Regina
Joskow, who attributes the record’s
success to heavy word of mouth and
constant fanzine press. “We sent
300 advance cassettes to fanzines
and college radio—once the metal
kids picked up on it, it swept
through like fire.”

To promote the “Abigail” album,
a specially edited 12-inch single and
an accompanying videoclip were cre-
ated for the track “The Family
Ghost.” A limited-edition picture
disk for the album is expected to
ship shortly.

King Diamond is in the midst of a
successful 40-city club tour and has
been doing in-store promotions in ev-
ery major market. A recent appear-
ance at Tower Records’ downtown-
Manhattan store reportedly drew
some 1,000 fans, making it the out-
let's second-largest in-store ever.
Plans are in the works for shows in
Japan and Europe.

LOOK WHO'S BACK

When the Wheo officially called it
quits in 1983, a major reason for the
split was that Pete Townshend no
longer wanted to tour and John
Entwistle did. Four years later, the
bassist is gearing up to hit the road
again with a brand new band, the
Rock.

The four-piece group—which fea-
tures Entwistle, Ringo Starr’s son
Zak Starkey on drums, and a pair
of Americans, singer Henry Small
(formerly of Prism) and guitarist
Mark Albert—has recorded a 10-
song album, which is being shopped
to the labels.

“It’s heavy, melodic rock,” says
Entwistle. “My four songs are simi-
lar to Who stuff,” he adds, referring
to tracks he wrote on the group’s
mostly Townshend-penned albums.
“There’s one very Who-sounding
track, called ‘Last Long.’ But the
other six songs have a completely
different character because they're
written by Henry and Mark.”

Entwistle says that far from aid-
ing him in his new venture, his Who
past “has more or less hindered it. |
think the Who has become an alba-
tross to us all. It feels like I'm
trapped within the Who, and it
doesn’t even exist anymore.” Not
that Entwistle doesn’t miss his old
band: “When it actually came down
to it, I think we were stupid to stop
working,” he says. ‘[After] Pete
didn’t want to work on the road, we
decided not to make albums, partly
because I felt that if we weren’t go-
ing to go on the road, there was no
sense in it. Actually, I regret not do-
ing the albums now, and I think we
could have ended on a much better
note.”

Entwistle is also scheduled to ap-
pear on ex-Quiet Riot vocalist Kev-
in DuBrow’s upcoming solo album
as well as on a few other projects he
says he is not at liberty to mention.

WEB OF SPIDERS

Heavy college radio airplay has
greeted “The Cave Comes Alivel,”
the new Virgin album by Australian
band the Lime Spiders, and the la-
bel is trying to carry that success
over to album rock stations, says
Phil Quartarare, Virgin vice presi-
dent of promotion.

“We want to get a good college
base and a good retail base,” says
Quartararo. “We're working this
record at commercial album rock ra-
dio, but obviously we're going to the
starter stations there.”

Those starter stations, he adds,
the ones that will play the album
“first and heaviest,” can potentially
give the album the base it will need
to crack nationally.

“It's the middle part of album ra-
dio that’s going to make the differ-
ence on this record. If we can go to
those fringe album rock stations, we
should be able to get this record to
album rock.”

Artist Developments is edited by
Steve Gett. Reporters: Linda Mo-
leski (New York), Moira McCor-
mick (Chicago), and Dave DiMar-

tino (Los Angeles). MCA album

Solo Set. Former Police guitarist Andy Summers performs songs from his new

“XYZ,” at Manhattan’s Ritz. (Photo: Chuck Pulin)

—

NO LETDOWN: The Beat screwed up' In addition to
arriving 15 minutes late for a 6 p.m. rendezvous with
David Bowie at his Manhattan hotel on the eve of his
Glass Spider U.S. tour, a major faux pas occurred
when it was time to start the interview: The tape re-
corder refused to work—a hack’s nightmare.

A cordial and understanding Bowie attempted to fix
the damn machine and then tried to find a replace-
ment, but all to no avail. (You know those times when
you figure you've just totally blown it?) As luck would
have it, Bowie was in extremely

Bowie: Musu: For ‘87, Movies In '88;
Bon Jovi Still Hasn’t Slowed Down

this show inside anywhere, which was a bit of a down-
er for me. It's impossible to bring down. But if things
go well and I can afford to do it, during the course of
this tour I’m going to get a smaller set made and bring
it down to size and put it indoors in some venues as
well. The alterations for each set that I would do in
order to bring the show indoors would be $500,000-
$600,000 to bring it down in scale, so it's a monstrous
thing to do. But I would like to play somewhere like
[New York’s] Madison Square Garden.”

Bowie says that he invested

good spirits and said, “No prob-
lem-—you’re coming to Philly
tomorrow, aren’t you? Let’s do
it there.” In no apparent rush
to rid himself of The Beat, he

THEBEAT

$10 million of his own money in
the Glass Spider tour. “I was
very pleased to get the Pepsi
[sponsorship] money, but it’s
only a tiny percentage of what

then ordered some tea and en-
gaged in a lengthy off-the-rec-

BY-STEVE+GETT

I’'ve spent so far.”
And was the money well-

ord chat.

Though it would be unfair to
take advantage of Bowie’s candid mood, one topic he
probably wouldn’t mind us discussing is his film-act-
ing schedule for 1988.

“I've got two good things coming up,” said Bowie.
“Tony Scott, who I worked with on ‘The Hunger’ and
who's subsequently done ‘Top Gun’ and ‘Beverly Hills
Cop I1,” has offered me one of the leading roles in his
next movie, which starts in February. I daren’t talk
about that too much—it’s totally his own project—and
I know he’s very secretive about his work until he gets
it on the boards. Then, I'm doing a film with [Mick]
Jagger at the end of the year that we've both been
working on for some time.”

Of the Jagger collaboration, Bowie added, “It’s
called ‘Rocket Boys,” and the writer for it is Richard
Price, who wrote ‘The Color Of Money.’ The three of
us have been getting together nights and putting it to-
gether.”

As for his previous screen roles, Bowie said he is
happy with his 1983 portrayal of a vampire in “The
Hunger” and the Nagisa Oshima-directed ‘“‘Merry
Christmas, Mr. Lawrence,” released the same year. “1
was disappointed with ‘Labyrinth,” though,” he added.
“It was much funnier when I first read it, and it un-
derwent tremendous script changes. ‘Absolute Begin-
ners’ I like. I like Julien Temple’s work, and I was
particularly pleased with my little bit in that. I like the
song that I did for it as well. It’s one of my favorites,
and, in fact, I’'m doing it on the tour.”

Some 24 hours later, The Beat was in Philadelphia
as Bowie prepared to launch his tour of North Ameri-
can stadiums. Asked if he is considering playing any
indoor shows, he said, “Well, it wasn’t until we were
halfway through Europe that I found out I can’t take

spent? Well, after watching

Bowie perform in Philly and, a
few days later, at New Jersey’s Giants Stadium, the
answer is a definite yes. On stage for more than two
hours, he delivers a visually spectacular show that
features an excellent smorgasbord of old and new ma-
terial, and it is not to be missed. Musical highlights:
“Bang Bang,” “Never Let Me Down,” “Heroes,” “All
The Madmen,” “Time Will Crawl,” and the showstop-
ping ‘“Time,”’ sung high above the stage atop the
mighty spider. No ‘“Makin’ My Love,” but maybe we
can look forward to that indoors.

I.IVIN’ ON THE ROAD: In between Bowie’s Philly
and Jersey stints, The Beat headed to Madison Square
Garden for the first of three Bon Jovi shows there on
the final swing of the band’s marathon U.S. tour.
Amid constant screams of young girls, Jon Bon Jovi
and his crew turned in a high-energy set, and it was
hard to imagine that the Jersey rockers have now
been on the road for the better part of a year.

Among those mingling backstage were PolyGram
execs Derek Shulman, Bob Jamieson, Harry Anger,
Cliff O’Sullivan, and Pam Haslam. (Jamieson, fol-
lowing a recent outburst—“What the hell are you get-
ting press on now, Anger?”’—seemed particularly re-
lieved that Anger was not conducting any press inter-
views!) Also backstage were manager Doc (“Who am
I going to play golf with next?”’} McGhee, merchan-
dise lord Ira Sokoloff, songwriter Holly Knight (now
managed by Tommy Mottola and in town to pen some
tunes with Daryl Hail), Michael (“Columbia’s gonna
break me”) Bolton, and various other slippery (when
wet, of course) characters. As for young Jon Bon Jovi:
Off-stage, the man looked exhausted, and he has cer-
tainly earned a long rest.
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ig Plans On Bumbershoo
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter ’
DAVID BOWIE " Giants Stadium Aug. 2-3 $2,065,392 103,525 Monarch Entertainment Bureau . -
SQUEEZE East Rutherford, N.J. $21 sellout John Scher Presenis ea I men I
LISA LISA & CULT JAM
DAVID BOWIE Veterans Stadium July 30-31 $1,695,807 80,752 Electric Factory Concerts N S
SQUEEZE Philadelphia, Pa. $21 99,102 BY LINDA MOLESKI The group is set to wrap its US.
TOMMY CONWELL & THE YOUNG club tour in Cincinnati, Ohio, on Aug.
RUMBLERS 30
BOB DYLAN/GRATEFUL DEAD !IK S‘la.diLqm o July 10 :;,1693,037 ;;,% Electric Factory Concerts LABOR DAY ACTIVITIES: Plans B
DI Soldier Fiekd Froe T o) — are well under way for the 17th An- 'ACK ON THE SCENE: Gul.tanst
LEVEL 42 Chicago, Il $22.50 sellout nual Bumbershoot Festival, set to Michael Schenker plans to hit the
MADONNA Veterans Stadium iy 13 $969,815 2,182 Electric Factory Concerts take place Labor Day weekend (Sept. North American tour trail with his
Philadelphia, Pa. f21 51,500 4-7) in Seattle, Wash. Among the acts new band, the McAuley-Schenker
BOSTON The forum July 18,20,21 | $774,873 1,885 Avalon Attractions scheduled to appear are Miles Davis, Group, this fall to coincide with the
FARRENHEIY Los Angeles, Calit.___ 318.50 47,858 . Bonnie Raitt, Dwight Yoakam, K.D. release of its Capitol debut album,
BOSTON Oakland-AIavyveda Co. Coliseum July 25, 26,28 | $627,935 A 35,882 Bitl Graham Presents Lang, Crowded House, the Gregg “Perfect Timing,” on Sept. 29 The
FARRENHEIT Oakland, Calif. $17.50 40,500 .
- Allman Band, Stanley Jordan, Roy project was produced by Andy
PETER GABRIEL Meadowlands Arena July 17-18 $573,268 33,270 Monarch Entertainment Bureau q behind df
YOUSSOU N' DOUR East Rutherford, N.J $17.50/$16.50 1984 John Scher Presents Orbison, Nona Hendryx, Robert Johns, who was behind the board for
WHITNEY HOUSTON Pine Knob Music Theatre luly 31-Aug. 1 | $481,680 B2 Nederlander Organization %l‘aﬁ', Jl(:e Ely, I?Uddy Gul’l,),e Ju'éloll' (ii)ﬂder?‘lll‘? Shftmslltlplatlllnum Mereury
KENNY G Clarkston, Mich. $20/315 sellout ells, Lonnie Brooks, Albert Col- album, “Nig ongs.
BARYSHNIKOV & COMPANY Fox Theatre July 29-30 $446,860 9,036 B.LO. Prods. lins, Tramaine Hawkins, and the re-  Joining Schenker in the touring
, Atlanta, Ga. $100/350/345/320 sellot The Atlanta Ballel cently reformed Big Brother & the lineup are former Grand Prix front
BEACH BOYS Jones Beach Theatre July 29-30 $375,679 20,306 Ron Detsener Enterprises Holding Co. man Robin Mc Auley, bassist Rocky
THE PARTLAND BROTHERS Wantagh, N.y. $18.50 sellout bE . et ,
" - — In addition, there will be a number Newton, guitarist/keyboardist
HEART Pine Knob Music Theatre june 30-July 1 | $344,700 21,086 Nederlander Organization 2 q N
TOM KIMMEL Clarkston, Mich, $17.50/$15 28,000 of local groups, comedians, and liter- Mitch Perry, and drummer Bodo
JIMMY BUFFETT & THE CORAL | Red Rocks Amhithealre Aug. 1.2 $329,908 18,000 Fey Concert Co. ary artists included in the line-up. Schopf. .
REEFER BAND Denver, Colo. $19.25/318.15 sellout Daily tickets for the event are $4 in  Meanwhile, the group is scheduled
BUDWEISER SUPERFEST: Spectrum July 25 $323,115 15,752 AH. Enterprises advance and $5 at the door. to play European dates with White-
LUTHER VANDROSS Philadefphia, Pa. $22.50/$20 sellout ] i
ASHEORDTETSINPSOR According to snake in December
THE WHISPERS John Kertzer of and January.
ATLANTIC STARR One Reel Produc-
WHITNEY HOUSTON Civic Arena July 30 $317,153 16,908 DiCesare-Engler Prods. tions, the producer SHORT TAKES:
KENNAYG Pittsburgh, Pa. $18.50 seliout of Bumbershoot, | Fo]]owing last
ANITA BAKER Pine Knob Music Theatre July 25-26 $313,685 17,071 Nederlander Organization o Q W ’
RHONDA HANSON Clarkston, Mich. $20/$15 28000 }t(he festival is W(f]" K%k i)r;:port on
MOTLEY CRUE Buckeye Lake Music Center July 26 $280,468 17,259 Belkin Prods. nown I:eglona y . zzy S DOU TS
WHITESNAKE Newark, Ohio $18/§16 20,000 but hasn’t gotten the national recog- U.K. tour, On The Road learned that
BON JOVI Civic Arena July 18 $207,650 16,501 DiCesare-Engler Prods. nition it deserves. The 1986 gathenn_g the Oz’s newest band member is
CINDERELLA Pittsburgh, Pa. $15 sellout drew some 200,000 people. This Zach Adams, a New Jersey-based
BOSTON Irvine Meadows Amphitheatre July 22 $234,685 13425 Avalon Attractions year’s event is expected to attract a guitarist who is believed to be a Ran-
FARRENHEIT Lagun i, Cal $18.50/$15 15,000 — crowd of more than 250,000. dy Rhodes look-alike. Stay tuned . ..
RUND:MCC g:gfk’:t'::"’ sk Theatre ulv2s gﬁﬁlaw ::"ﬁ“ Nederlander Organization Corporate sponsors for the event Heart will kick off the second leg of
oTIETCRE - , include Levi’s Jeans, Pepsi-Cola, its “Bad Animals” tour Aug. 21 in
ivic Arena July 31 $220,965 14,731 DiCesare-Engler Prods. . 5
WHITESNAKE Pittsburgh Pa. $15 sellout Miller Beer, and Traveler’s Insurance Denver. Dates are set to run through
MOTLEY CRUE Richfield Coliseum July 24 $220023 14638 Belkin Prods. as well as several local and regional Sept. 20 ... REO Speedwagon is per-
WHITESNAKE Richfield, Ohio $16/315 sellout outfits. forming a special benefit date on Fri-
ANITA BAKER Jones Beach Theatre Aug. 1 $201,460 10,226 Ron Delsener Enterprises For more information, contact One day (14) at South Carolina’s Green-
Wantagh, NY._ $20/315 sellout Reel at 206-622-5123. ville Memorial Auditorium to help
:(I)T'[sl:‘:ﬁ:l( JAZZ FESTIVAL: mnter Park Ski Slope July 25-26 $200,672 10,145 Fey Concert Co. raise money for the rebui]ding of
inter Park, Colo. $20.50/$18 16,000 Winter Park Resort H . 5 H
YELLOWJACKET Chamber of Commerce IT IN DETROIT: Enigma’s Dead Woodruff High School, a local school
Eggiﬁ:g%‘gfz Milkmen generated a good deal of that burned down in January ... To
STANLEY CLARKE press in the Detroit area following wrap up Bon Jovi’s megasuccessful
ROB MULLINS their July 26 show at Pay Checks, a “Slippery When Wet” world tour, Po-
g’:kk'gz)fwsri*;wﬂ local night spot. It seems that the set lyGram is hosting an industry cele-
GIBSON JAZZ drew Detroit Tigers player and long- bration on Manhattan’s Empress
LARRY CARLTON time fan Jim Walewander, who invit- yacht Tues. (11) ... Heavyweight
THE WAYFARERS ed the band out to the stadium to see agent William Morris has just signed
WHITNEY{HOUSTON hefAcena July 25 $194,084 10491 Contemporary Prods. his team play against the California Epic acts the Radiators and Jennifer
JONATHAN BUTLER St. Louis, Mo. $18.50 19,398 Dimensions Unfimited . .
, Angels the next day. Rush. Meanwhile, client Aretha
AL JARREAU Fox Theatre Aug. 2-3 $187,016 8,567 Jerry Dickerson Prods. 5 ) o .
Atanta, Ga, $22.25/319.25 9356 During the game, the 26-year-old Franklin is gearing up for a rare ap-
BRYAN ADAMS Richfield Coliseum iy 22 $179,321 11,906 Belkin Prods. rookie was walloped his first big pearance that is slated to take place
HOOTERS Richfield, Ohio $16/$15 14,200 league home run which prompted the Aug. 15 in Cleveland. Word is that
RUN-D.M.C. The Summit July 25 $171,822 10879 PACE Concerts press to ask, “Which was more thrill- plans for a Madison Square Garden
BEASTIE BOYS Houston, Texas _ 31675 12618 ing—meeting the Dead Milkmen or date are in the works.
RATT Irvine Mgadows {\mphitheatre July 18 $169,411 10,071 Avaion Attractions hitting your ﬁl‘St home run?”’ As are-
POISON Laguna Hill, Calif $17.50/814 . 15,000 : . . . .
; sult, curious listeners started calling Send information to On The Road,
CROSBY, STILLS & NASH Red Rocks Amphitheatre July 27 $166,363 9,000 Fey Concert Co. o . = 7o .
MASON RUFFNER Denver, Colo, $19.25/$18.15 sellout local radio stations inquiring about c¢/0 Billboard, 1515 Broadway,
DAN FOGELBERG Jones Beach Theatre july 31 $155,900 8,427 Ron Delsener Enterprises the band. N ew Yo O’rk, N Y 10036.
WENDY WALDMAN Wantagh N.Y. $18.50 10,000
TOM PETTY & Sun Dome July 26 $146,018 9.m Silver Star Prods.
THE HEARTBREAKERS Univ. of South Florida $1575 sellout
GEORGIA SATELLITES Tampa, Fla,
DEL FUEGOS ) Pu Bl'C'TY
CROSBY, STILLS & NASH The Summit July 17 $133,012 8535 PACE Concerts
MASON RUFFNER Houston, Texas $16.75 12518 P R l " T s
DEF JAM '87: Barton Coliseum July 30 $119,307 7,794 Creative Services
LL.COOLJ Arkansas State Fairgrounds $15.50/814.50 10,000 , Meavy Gloss
WHODINI Little Rock, Ark, Litnographegon ITE SRFO'
OOUG E. FRESH & BLACK & WH x10’s
THE GET FRESH CREW 500 - $60.00 1000 - 85.00
ERIC B. & RAKIM
PUBLIC ENEMY COLOR
BRYAN ADAMS Red Rocks Amphitheatre july 31 $115,808 6,360 Fey Concert Co. 1000 - $388.00
HOOTERS Denver, Colo. $18.70/$17.60 9,000 Beaver Prods. Above Prices Inciude Typesetting & Freight
DURAN OURAN Cal Expo Amphitheatre July 30 $114,951 7,166 Bill Graham Presents Send 8xI0 Photo - Check or M.O.
ERASURE Sacramento, Calif. $20/$17.50 10,000 : Rk w
DAVID SANBORN Blossom Music Center July 30 $105,068 8713 in-house Full Color & B/W Posters
THE NYLONS Cuyahoga Falls, Ohio $14/511 18,767 composites - Cards - Other Sizes
LOS LOBOS Greek Theatre July 3t $104,991 6,187 Nederlander Organization . Ak
SMITHEREENS Los Angeles, Calif $18.50/517.50/812 sellout reunjon arena Send For Catalog & Samples
- 777 Sports Street % PICTURES
Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and Dallas p19exas 75207
should be submitted to Kathy Vandercook in Nashville at 615-748-8138; Ray Waddell in Los Angeles at 213-859-5338; Louise Zeppin A 214' 658-7070 1867 E. Fiorida, Dept. BB
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at ( ) springfield, MO 65803
615-748-8120. : 1817) 869-9433 O 869-3456
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LACK

Soul Mates. Epic signee Teena Marie and Columbia artist Maurice White share
some pleasant conversation at a party for Charlie Koppelman’s SBK

Entertainment, with which these two stars are affiliated.

BY NELSON GEORGE

NEW YORK Not long after Merry
Clayton dueted with Mick Jagger on
the Rolling Stones’ “Gimme Shel-
ter” in 1969, the Los Angeles-based
singer undertook a change of direc-
tion, forsaking a high-profile life as
a rock backup singer for the lucra-
tive career of a jingle singer.

Now Clayton is back in the spot-
light via a major role in the upcom-
ing film comedy ‘“Maid To Order”
and performances on a number of
film soundtracks. In addition to por-
traying the cook Audrey James in
the film, Clayton sings two songs on
camera, the r&b standard “It’s In

AS THE SURVEY of black executives in the Aug. 8
issue revealed, there has been considerable move-
ment among the top promotion and marketing posi-
tions at the majors.

A smaller-scale survey of a&r personnel shows

Women Seem To Be Faring Especially Well

Blacks Are Moving Up The A&R Ranks

gERRY GORDY’S PRESENCE is being felt
quite strongly in Motown’s offices lately, according
to employees there. The chairman has been more
hands-on than he has in a long time, which is good
news for that historic label Jay Lasker recently left
his post as president of the label (Billboard Aug. 8).

SHORT STUFF: George Clinton appears in War-
ren Zevon’s video for “Leave My Monkey Alone,” a
song from Zevon’s new Virgin album. Hyperactive
choreographer Paula

that the winds of change have also been felt at black
a&r positions, where fresh faces have been moving
into important talent-acquisition slots.
One of the most significant minitrends is the hir-
ing of women with no previous a&r experience in
support roles where

they can learn and,

eventually, become can-

didates for top a&r m

spots. Vivian Scott has

been named a&r manag- Rhythm
er at PolyGram Records

in New York. Scott had am t'm
served as a New York

representative for B’ues
ASCAP and in that role |
had come in contact with

some of the East Coast’s

top creative talent. Out in Los Angeles, Madeline
Randolph is an associate director at Epic under Ber-
nie Miller after having worked in Quincy Jones’ of-
fice and with Qwest Records for many years.

Another former Jones staff member to land an
a&r gig in recent years is Steven Ray, who is Capi-
tol’s East Coast a&r rep under the guidance of that
young veteran Wayne Edwards.

Radio has lost two prominent programmers to
a&r spots in recent years, as KACE Los Angeles’
Alonzo Miller joined MCA as a&r director (Miller
had been credited by Rick James with helping him
make creative decisions on his multiplatinum
“Street Songs” album), while the aforementioned
Miller exited Milwaukee’s WLUM for the vice presi-
dency of black a&r at Epic. New York’s WBLS has
proved to be a good training ground for a&r talent.
Radio remixer and producer Timmy Regisford
leaped from the station to MCA’s East Coast office,
while mixer/programming staffer Merlin Bob was
named Atlantic’s black a&r director.

In recent moves, Scott Folks has exited Elektra,
though the word is he seems set to land somewhere
soon; Jeff Foreman jumped ship from EMI America
to Virgin just before the label disappeared; and Je-
rome Gasper has returned to A&M as East Coast
a&r director. The title of most aggressive, young
a&r man has to go to Warner Bros.’ Benny Medina.
In addition to signing Atlantic Starr and Club Nou-
veau, Medina has brought in a slew of young, un-
tried talents to Warner Bros.’ laid-back Burbank of-
fices. Since Medina’s arrival, the label has experi-
enced more black signings than at any time in a
decade.

by Nelson George

Abdul put this unlikely
duo through their steps
... There is talk of MCA
signing a revived Fun-
kadelic . . . Work on
Gladys Knight & the
Pips’ long-overdue al-
‘bum is reportedly near
completion, with Nick
Martinelli and Full
Force among the pro-
ducers contributing to
the project ... Vernon Reid’s Living Colour, the
fine New York black rock band, is now the subject of
a bidding war between two major labels. Reid is the
co-founder of the Black Rock Coalition, an outspo-
ken organization that has attacked rock radio rac-
ism and black radio conservatism . . . Third World is
now touring Canada in support of its fifth Columbia
album, “Hold On To Love,” and the single of the
same name. Kenny Gamble & Leon Huff, who wrote
Third World’s dance hit “Now That We Found
Love” (originally recorded by the O’Jays), wrote and
produced four cuts on the album ... Memphis,
Tenn.-based Soundtown Records has a single, “Ms.
X,” by new artist David Alexander. Soundtown,
which had previously been associated with straight
soul music, moves into the contemporary main-
stream with Alexander’s funky debut ... As usual,
Malaco Records has some strong new bluesy materi-
al: “Cheatin’ Is A Risky Business’’ by Little Milton,
“Every Way But Wrong” by Latimore, and a lively
cover of the Joe Tex standard ‘“Hold What You've
Got” by Denise LaSalle ... “B.Y.0.B. (Bring Your
Own Baby)” is the first single from Angela Clem-
mons’ upcoming Portrait album, “This Is Love” . ..
Marlon Jackson’s solo debut, “Baby Tonight,” is
about to be released by Capitol. In conjunction with
that, Jackson has chosen a new manager, Jack Lew-
is, who most recently worked for Lorimar Video . . .
Preston Glass is the producer on Anita Pointer’s
solo album, “Love For What It Is.” It features a
duet with Philip Bailey on “The Pledge,” while her
daughter Jada and Linda “Peaches” Green provide
backing vocals on several songs.

His Kiss” and a new Ashford &
Simpson ballad titled “I Can Still
Shine.” Both songs were produced
by her husband Curtis Amy.

“Maid To Order” is just one of
several film projects that bear Clay-
ton’s stamp. In 1984, she had a star-
ring role in “Blame It On The
Night,” a film co-written by Mick
Jagger, in which she sang three
songs. Clayton composed and sang
for the soundtrack to the controver-
sial film “9', Weeks.” Also, in the

‘I fell in love
with acting’

new film “Dirty Dancing,” Clayton
sings “Yes, We're Gonna,” an up-
tempo dance track that is the sub-
ject of an elaborate production num-
ber in the “Footloose”-like film.
Clayton, who sang backing vocals
on Carole King’s landmark “Tapes-
try” album and was a Ray Charles
Raelette for many years, says the
impetus for her film career “came
when Jagger called me from Greece
to tell me he had written a film and
wanted me to act in it. He said all |
had to do was be myself. I fell in
love with acting immediately. All
my friends in the business call me
Miss Drama or the Drama Queen.
So I was very happy to do my thing
right in front of the camera.”
“Maid To Order’ director Amy
Jones sought Clayton for her film
after seeing the singer’s picture on
the cover of the Los Angeles Times’
Calendar section in connection with
a local club engagement. “I was in
New York doing some jingles and
making a surprise visit to Billy
Preston on ‘The David Brenner
Show’ for his birthday. They sent
the script to me in New York. I flew

FOR WEEK ENDING AUGUST 15, 1987

Stars In, Sings For The Film ‘Maid To Order’

Merry Glayton Returns To Spotlight

back to Los Angeles the next morn-
ing, did a Kentucky Fried Chicken
commercial, and then met with the
director.”

After winning the role, Clayton
was given considerable input on the
commissioning of music for the
film. It was her suggestion that she
perform “It’s In His Kiss,” a song
she did for Capitol Records when
she was 14, and that Ashford &
Simpson write a song for the film.
Her performance of ‘“Yes, We're
Gonna” on the “Dirty Dancing”
soundtrack stems from a chance
meeting with producer Jimmy Ien-
ner in a Los Angeles studio. The
“Dirty Dancing” soundtrack is be-
ing distributed to RCA.

Clayton says these film projects
“have brought me offers from ev-
erybody and everywhere, and I'm
going for it. I have several things
being finalized, including a televi-
sion series.”

Popeye’s Fest
Lineup Is Out

NEW ORLEANS The Popeye’s
Blues and Gospel Festival will be
held here Sept. 5-6, with local and
national acts performing on four
stages from 11 a.m.-7 p.m. Lon-
nie Mack, Gatemouth Brown,
Johnny Adams, Hubert Sumlin,
Pinetop Perkins, Mighty Sam, -
and Jimmy Johnson are among
the blues acts scheduled to ap-
pear. Gospel groups will include
the Zion Harmonizers, the
Friendly Four, the Gospel Soul |
Children, and the Pure Light
Gospel Church Choir.

= - ’ ©Copyright 1987, Billboard Publications, Inc. No part of this
I r publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/
GOLD
ADDS
17 REPORTERS
HELPLESSLY IN LOVE
NEW EDITION mca 3
COME OVER
4 BY FOUR capiToL 6
LATELY
SURFACE cotumsia 2
(YOU'RE PUTTIN’) A RUSH. ..
STEPHANIE MILLS mca 5
THE MORE WE LOVE
STARPOINT ELEKTRA 3
WE'VE ONLY JUST BEGUN
GLENN JONES jve 1
I NEED LOVE
L.L. COOL J oEF Jam 5
| CONFESS
DENIECE WILLIAMS coLumBia 2
LOVIN' YOU
O'JAYS piR 6
DIDN'T WE ALMOST. ..
WHITNEY HOUSTON arista 8

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER ~ SECONDARY  TOTAL TOTAL
2 é\i[»?on?ms 55 &902?{»?5 [ggs REPORTER? N
7 15 25 76
5 14 25 55
7 15 24 71
5 13 23 76
6 14 23 46
6 15 22 78
4 12 21 67
5 13 20 20
0 13 19 20
1 9 18 83
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oday more Gospel records

are being sold than ever

before. In this issue,

Billboard will discuss the

future direction of Christian
music . . . as well as who may be
tomorrow’s top Gospel stars with a
wider audience. Your Gospel ad in this
issue will be read by Billboard'’s
worldwide readership — over
200,000 prime decision-makers.
Spread the word!

IN THIS ISSUE:

* Gospel labels — records are moving
at a record clip

* Independent labels — finding
exposure in a changing marketplace

* Mainstream (major) labels and the
cross-over connection

* Black Gospel — working its way up

* Religious merchandising (from t-shirts
to videos)

* Talent & mancgement

* Christian rock
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THE WORLD OF
GOSPEL MUSIC

ISSUE DATE: OCTOBER 10
AD CLOSING: SEPTEMBER 15

FOR AD DETAILS CONTACT:

LYNDA EMON (612) 333-4002
CAROLE EDWARDS (615) 748-8100

ILLUSTRATION: RICHARD AYALA
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They’re back. . . with their
third and deadliest LP.
’’Lethal.”” Produced by
FULL FORCE, including the
hit single ’’Ya Cold Wanna
Be WltFIJSMg" plus “‘The
Ride’’ and the title cut
’Lethal’’ featuring ANFiZx

’Lethal’’ ...out now on
SEL 21619

LP, Cassette and Compact
Disc...BUM RUSH IT!

I sewor

Management: Full Force Productions and *’Easy’” Steve Salem
Anthrax appears courtesy of 1sland Records
and Megaforce Worldwide Records, Inc.

175 Fifth Avenue * New York, New York 10010
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Bil

board Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
Sz Lz
SALES S AIRPLAY <3
25 |58 | Tmie ARTIST sz | |25 (55 | e ARTIST =2
g | sk 2L Iy | <% 2Q
1 4 JAM TONIGHT FREDDIE JACKSON 1 1 4 CASANOVA LEVERT 2
= 2 3 THE PLEASURE PRINCIPLE JANET JACKSON 5 2 1 JAM TONIGHT FREDDIE JACKSON 1
3 6 JUMP START NATALIE COLE 3 3 3 JUMP START NATALIE COLE 3
i 4 11 CASANOVA LEVERT 2 4 7 ONE HEARTBEAT SMOKEY ROBINSON 4
5 7 THIGH RIDE TAWATHA 12 5 6 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 6
[ 8 ONE HEARTBEAT SMOKEY ROBINSON 4, [ 8 TINA CHERRY GEORGIO 7
! 7 9 TINA CHERRY GEORGIO 7 7 12 LOVE IS A HOUSE FORCE M.D.'S 8
8 2 FAKE ALEXANDER O'NEAL 9 8 10 LET'S TALK IT OVER ~ VANEESE THOMAS 10
9 13 LOVE IS A HOUSE FORCE M.D.'S 8 9 13 ONE LOVER AT A TIME ATLANTIC STARR 13
10 10 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 6 10 30 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 14
11 1 I'M IN LOVE LILLO THOMAS 16 11 14 NIGHTTIME LOVER THE SYSTEM 17
12 16 IF YOU WERE MINE CHERYL LYNN 11 12 15 | LOVE YOU BABE BABYFACE 19
f 13 18 JAMMIN' TO THE BELLS CHUCK STANLEY 21 13 11 IF YOU WERE MINE CHERYL LYNN 11
14 19 LET'S TALK IT OVER VANEESE THOMAS 10 14 16 HOLIDAY KOOL & THE GANG 15
15 5 SHOW ME THE WAY REGINA BELLE 26 15 2 THE PLEASURE PRINCIPLE JANET JACKSON 5
16 12 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 29 16 17 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 18
17 23 CROSS MY BROKEN HEART THE JETS 20 17 19 LAST TIME THERESA 25
18 24 LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE 18 18 9 FAKE ALEXANDER O'NEAL 9
19 21 HOLIDAY KOOL & THE GANG 15 19 23 CROSS MY BROKEN HEART THE JETS 20
20 30 ONE LOVER AT A TIME ATLANTIC STARR 13 20 24 GIVIN' YOU BACK THE LOVE ISLEY/JASPER/ISLEY 31
21 17 | FEEL GOOD ALL OVER STEPHANIE MILLS 38 21 21 DIVAS NEED LOVE TOO KLYMAXX 22
22 - 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON 14 22 33 NO ONE IN THE WORLD ANITA BAKER 32
23 15 I'M BAD LL.COOL J 48 23 28 MAKING LOVE IN THE RAIN HERB ALPERT 23
2 33 I'M NOT GONNA LET YOU GO MELBA MOORE 36 24 32 HOW SOON WE FORGET COLONEL ABRAMS 27
25 31 NIGHTTIME LOVER THE SYSTEM 17 25 27 TELL IT LIKE IT IS DIMPLES 24
26 34 | LOVE YOU BABE BABYFACE 19 26 5 I'M IN LOVE LILLO THOMAS 16
27 14 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 52 27 20 CIRCUMSTANTIAL EVIDENCE SHALAMAR 30
‘ 28 35 DIVAS NEED LOVE TOO KLYMAXX 22 28 25 | THINK I'M OVER YOU MINI CURRY 34
29 22 LIFETIME LOVE JOYCE SIMS 37 29 — | NEED LOVE L.L.COOL J 40
30 = WIPEOUT FAT BOYS & THE BEACH BOYS 35 30 26 TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 28
31 37 TELL IT LIKE IT IS DIMPLES 24 31 29 JAMMIN' TO THE BELLS CHUCK STANLEY 21
32 = MAKING LOVE IN THE RAIN HERB ALPERT 23 32 — DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON 39
33 32 TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 28 33 — LOST IN EMOTION LISA LISA & CULT JAM 45
34 36 JUST THE FACTS (THEME FROM DRAGNET) PATT! LABELLE 33 34 40 JUST CALL SHERRICK 44
35 28 | WANT YOUR SEX GEORGE MICHAEL 55 35 37 DANCE ALL NIGHT DEBARGE 42
36 39 HOW SOON WE FORGET COLONEL ABRAMS 27 36 = U GOT THE LOOK PRINCE 43
37 20 MIXED UP WORLD TIMEX SOCIAL CLUB 57 37 39 GIRL PULLED THE DOG GENERAL KANE 46
38 25 ROCK STEADY THE WHISPERS 67 38 36 JUST THE FACTS (THEME FROM DRAGNET) PATT! LABELLE 33
39 — TRAMP SALT-N-PEPA 41 39 — JUST THAT TYPE OF GIRL MADAME X 50
4 40 — LAST TIME THERESA 25 40 - BULLSEYE LAKESIDE 47
{ ©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
{
HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.
86 7-11 (Fat Brothers, BMI/Lami-Lam, ASCAP) (Bush Burmin’, ASCAP) (Flyte Tyme, ASCAP)
(Century City, ASCAP/MCA, ASCAP) 46 GIRL PULLED THE DOG 73 I'M STILL WAITING 57 MIXED UP WORLD
85 AINT NO NEED TO WORRY (Jobete, ASCAP/Gentle General, ASCAP/Churchout, (Wird, ASCAP) {Damica, BMI)
(Marvin L. Winans, ASCAP) ASCAP/Mad Inspector, BMI) CPP 93 1.0.U.ME 66 MOONLIGHTING (THEME)
53 ALL THE WAY WITH YOU 31 GIVIN' YOU BACK THE LOVE (Sparrow, BMI/Word, ASCAP/Edward Grant, (American Broadcasting, ASCAP/ABC Circle, BMI)
(Baby Love, ASCAP/Clarity, BMI) (1J1, ASCAP/WB, ASCAP) ASCAP/Skin Horse, ASCAP) 76 THE MORE WE LOVE
36 ANYTHING CAN HAPPEN 92 HAVE YOU SEEN DAVY 89 IT'S EASY WHEN YOU'RE ON FIRE (Philesto, BMI/Harrindur, BM1)
{Ensign, BMI/Stone Diamond, BMI/Matak, (Davy D, ASCAP/Def Jam, ASCAP) (Cotton Row, BMI/New Memphis, ASCAP) 17 NIGHTTIME LOVER
ASCAP/MCA, ASCAP) CPP 59 HEART ON THE LINE 1 JAM TONIGHT (Science Lab, ASCAP)
72 BABY GO GO (Glasshouse, BMI/lrving, BMI) CPP/ALM (Wavemaker, ASCAP) 32 NO ONE IN THE WORLD
(Parisongs, ASCAP) 51 HELPLESSLY IN LOVE 21 JAMMIN' TO THE BELLS (ATV, BMI/Welbeck, ASCAP)
58 BETCHA DON'T KNOW (Johnnie Mae, BMI/Bush Burnin’, ASCAP) (Def Jam, ASCAP/First Impulse, BMI) 4 ONE HEARTBEAT
{Bush Burnin’, ASCAP) 15 HOLIDAY 90 JUICY-0 (Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
47 BULLSEYE (Delightful, BMI) (Lunch Money, BMI/Webster House, ASCAP/On Your BMI) CPP
(Kenny Nolan, ASCAP) 27 HOW SOON WE FORGET Mark, ASCAP) 13 ONE LOVER AT A TIME
82 CAN WE DO IT AGAIN (MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP) 3 JUMP START (Trinifold, BMI/Sweet Karol, ASCAP/Orca, ASCAP)
(Fah/Avant Garde, ASCAP/LeoSun, ASCAP) | CAN 00 BAD BY MYSELF (Colicco, BMI) CPP CPP
62 (CANT) GET YOU OUT OF MY SYSTEM (Zee-Kidd, BMI/Triple Scale, BMI/Iwebbi, BMI) 4 JUST CALL 71 000 BABY BABY
(Bush Burnin', ASCAP/Vinewood, BMI) | FEEL GOOD ALL OVER (Hits ‘N Mo’ Hits, BMI/Venus Three, BMI/WB, (Jobete, ASCAP) CPP
60 CAN-U-OANCE (Gabeson, BMI1/0n The Move, BMI/Secret Lady, BMI) ASCAP) 88 OUT FOR THE COUNT
(Hip Trip, BMI/Hip Chic, BMI) CPP 14 1 JUST CAN'T STOP LOVING YOU 50 JUST THAT TYPE OF GIRL (MCA, ASCAP/Brampton, ASCAP}
2 CASANOVA (Mijac, BMI/Warner-Tamerlane, BMI) (Slap One, ASCAP/Cornelio Carlos, ASCAP/Spectrum S THE PLEASURE PRINCIPLE
(Calloco, BMI/Hip Trip, BMI) CPP 19 | LOVE YOU BABE VIi, ASCAP) CPP (Flyte Tyme, ASCAP)
69 CINDERFELLA DANA DANE (Hip Trip, BMI/Hip Chic, BMI) CPP 33 JUST THE FACTS (THEME FROM DRAGNET) 9 POUR IT ON
(Protoons, ASCAP/Turn Qut Brothers, ASCAP) 40 | NEED LOVE (MCA, ASCAP/Flyte Tyme, ASCAP) (Pizzazz, BMI/Rightsong, BMI/Memphomaniac, BMI)
CIRCUMSTANTIAL EVIDENCE (Def Jam, ASCAP) 25 LAST TIME 97 PRIVATE CONVERSATIONS
(Hip Trip, BMI/Hip Chic, BMI) CPP 6 | REALLY DIDN'T MEAN IT (Jay King IV, BMI) (Stone City, ASCAP/National League, ASCAP) CPP
COME BACK TO ME LOVER (April, ASCAP/Uncle Ronnie’s, ASCAP/MCA, 61 LATELY 83 RED HOT
(Mardago, BMI/Pera, BMI) ASCAP/Sunset Burgundy, ASCAP) (Colgems-EM!, ASCAP) (Virgin, ASCAP)
70 COME OVER 34 | THINK I'M OVER YOU 10 LET'S TALK IT OVER 74 THE ROCK
(Deedle Dee, ASCAP/MCA, ASCAP/Unicity, (Digital Soul, BMI/Monteque, BMI) (Bush Burnin’, ASCAP/KMA, ASCAP) (lvory Palace, ASCAP/Ruby Holland, ASCAP/Zomba,
ASCAP/Moonwalk, ASCAP/Ready Ready, ASCAP) 52 | WANNA DANCE WITH SOMEBODY (WHO LOVES 79 LIES ASCAP)
20 CROSS MY BROKEN HEART ME) (Zomba, ASCAP/Willesden, BMI) 67 ROCK STEADY
o (Famous, ASCAP/Black Lion, ASCAP) CPP (lrving, BMI/Boy Meets Girl, BMI) CPP/ALM 37 LIFETIME LOVE (Splashdown, BMI/Pera, BMI/Hip Trp, BMI/Hip Chic,
42 DANCE ALL NIGHT 55 | WANT YOUR SEX (Beach House, ASCAP/Tawanne Lamont, ASCAP) BMI/Midstar, BMI) CPP
(Zebra Discorde, BMI/Simple Songs, BMI) {Chappell, ASCAP/Mornison Leahy, ASCAP) 78 LIVING IN A BOX 98 ROCK-A-LOTT
39 DIDN'T WE ALMOST HAVE IT ALL 91 [F | WAS YOUR GIRLFRIEND (WB, ASCAP/Brampton, PRS) (Gratitude Sky, ASCAP/Glasshouse, BMI/Irving, BMI)
(Prince Street, ASCAP/Willin' David, BMI/Blue Sky (Controversy, ASCAP) 45 LOST IN EMOTION CPP/ALM
’ Rider, BMI) CPP 84 IF WALLS COULD TALK (Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers, 100 SATISFIED
4 DIVAS NEED LOVE T0O (Sloopus, BMI/Cold Horizon, BMI/Shakin’ Baker, BMI) CPP (Triage, BMI/Living Disc, BMI)
(Spectrum VII, ASCAP/Klymaxx, ASCAP) CPP BMI/RC Songs, ASCAP/MCA, ASCAP) 8 LOVE IS A HOUSE 63 SECRET AFFAIR
DON'T BLOW A GOOD THING 11 IF YOU WERE MINE (Tee Girl, BMI) (Any Kind Of Music, ASCAP)
(Wiz Kid, BMI/lrving, BMI) CPP/ALM {Music Corp. Of America, BMI/Bayjun Beat, 99 LOVE ME RIGHT 26 SHOW ME THE WAY
81 DON'T TURN AWAY BMI/MCA, ASCAP) (Ackee, ASCAP/Beezer, ASCAP/Island, (Almo, ASCAP/He Gave Me, ASCAP/Don’t You Know,
(Rikbo, BMI) 43 I'M BAD BMi/Frustration, BMI) ASCAP/Pomerants, BMI) CPP/ALM
80 DREAMIN' (Def Jam, ASCAP) 18 LOVE POWER 29 SMOOTH SAILIN' TONIGHT
(Thrust, BMI) 16 I'MIN LOVE (New Hidden Valley, ASCAP/Carole Bayer Sager, BMI) (Angel Notes, ASCAP/USA Exotic, ASCAP)
9 FAKE (Bush Burnin’, ASCAP/Willesden, BMI/Johnmie Mae, 75 LOW RIDER 87 SPRING LOVE
(Flyte Tyme, ASCAP/Avant Garde, ASCAP) BMI) (Far Out, ASCAP) CPP (W.B.M., SESAC/Warner's Thunder,
77 FALLING IN LOVE 36 I'M NOT GONNA LET YOU GO 23 MAKING LOVE IN THE RAIN SESAC/Ranysongs, SESAC)

BLACK SINGLES

BY LABEL

LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

NO. OF TITLES
ON CHART

COLUMBIA (7) 11

Def Jam (4)

MCA (8) 10

E.

Constellation (1)

QMI (1)

P.A. 8
Epic (5)

Tabu (2)

CBS Associated (1)

WARNER BROS. (3) 8

Paisley Park (2)
Jellybean (1)
Qwest (1)
Tommy Boy (1)

ATLANTIC (4) 6

CAPITOL

ARISTA

SOLAR

A&M
MANHATTAN (2)

MOTOWN
POLYGRAM

21 Records (1)
Omni (1)

L IR - T IS R )

EMIi-America (2)

P

Tin Pan Apple (2)
Mercury (1)
Polydor (1)

RCA (1) 4

ELEKTRA
GEFFEN
AMHERST
CHRYSALIS
EDGE
FANTASY

ICHIBAN

Jive (2)
Total Experience (1)

- e e W W

Danya (1)

[

ISLAND 1

4th & B'way (1)

MACOLA 1

NEXT PLATEAU
PRIORITY
PROFILE
SLEEPING BAG
STRIPED HORSE
SUTRA

T

PJ (1)

[l i Y

Fever (1)
TE.D.

TRIPLE T

65

41

35

49

SUMMER NIGHTS

(Sunset Burgundy, ASCAP/MCA, ASCAP)
TEAR JERKER

{A.Naga, BMI)

TELL IT LIKE IT IS

(Conrad, BMI/ARC, BMI/OI Rapp, BMI)
THIGH RIDE

(Mtume, BMI/Do Drop In, BMI)

TINA CHERRY

(Georgio's, BM1/Stone Diamond, BMI) CPP
TRAMP

(Modern)

U GOT THE LOOK

(Controversy, ASCAP)

WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT
OVER)

(Willesden, BMI1/Johnnie Mae, BMI/Lu Ella,
ASCAP/WB, ASCAP)

WHATEVER SATISFIES YOU

(Screen Gems-EMI, BMI/Glory, ASCAP)
WIPEOUT

{Mraleste, BMI/Robin Hood, BMI)
(YOU'RE PUTTIN') A RUSH ON ME
(Johnnie Mae, BMI/Willesden, BMI/Bush Burmin’,
ASCAP)

ABP
ALM
B-M
B-3
BP
CHA
CLM
CPi

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies

and may not represent mixed folio rights.
April Blackwood CPP Columbia Pictures
Almo HAN Hansen
Belwin Mills HL Hal Leonard
Big Three IMM Ivan Mogull
Bradley MCA MCA
Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.
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FOR WEEK ENDING AUGUST 15, 1987

¥ ©Copyright 1987, Billboard Publications, Inc. No part of this publication
I r o may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,
= or otherwise, without the prior written permission of the publisher
x Q x Q
AP CLUB PLAY AEELP 12-INCH SINGLES SALES
z Z’ g 2% TITLE Compiled from a national sample of dance club playlists. ARTIST z E g 2% TITLE Compiled from a national sample of retail store sales reports. ARTIST
- - o~ =0 LABEL & NUMBER/DISTRIBUTING LABEL - = o~ 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 % * * % NO.1 * *&
STRANGELOVE (REMIX { WANT YOUR SEX/HARD DAY
1 1 1 9 SIRE 0-20696/WARNE(R BROS. ) 3 weeks at No. One ¢ DEPECHE MODE @ 3 1 8 COLUMBIA 44 06814 2 weeks at No. One ¢ GEORGE MICHAEL
2 2 2 8 | WANT YOUR SEX/HARD DAY CoLUMBIA 44 06814 & GEORGE MICHAEL 2)] 2 3 8 FAKE 7aBU 429-06788 @ ALEXANDER O'NEAL
(3)| 3 | 3 | 8 | TINACHERRY (REMIX) MoTOwWN a586MG # GEORGIO (D) 4 | 7 | 7 | TINACHERRY (REMIX) MoTOWN 4586MG ® GEORGIO
4 | 4 | 5 | 7 | HEARTACHE (REMIX) PoLYDOR 885 929-1/POLYGRAM  PEPS| & SHIRLIE ()| 7 | 11 | 7 | DREAMIN' (REMIX)€pic 4906830 WILL TO POWER
(5)] 5 | 11 | 5 | WHEN SMOKEY SINGS/CHICAGO MERCURY 888 726-1/POLYGRAM ® ABC @) 6 B | 8 | Mgl JELLYBEAN FEATURING ELISA FIORILLO
WHO FOUND WHO RHYTHM IS GONNA GET YOU
6 | 6 | 8 | 6 | WHOFOUND WH JELLYBEAN FEATURING ELISA FIORILLO 6 [ 5 | 5 | 8 | RHYTHMIS # GLORIA ESTEFAN & MIAMI SOUND MACHINE
@ 10 18 4 HOW SOON WE FORGET (REMIX) mca 23763 & COLONEL ABRAMS @ 14 15 8 STRANGELOVE (REMIX) SIRE 0-20696/WARNER BROS. & DEPECHE MODE
8 7 8 FAKE T1ABU 429-06788 @ ALEXANDER O'NEAL 21 | — 2 WHO'S THAT GIRL (REMIX) SIRE 0-20692/WARNER BROS. & MADONNA
9 9 15 5 CROSS MY BROKEN HEART (REMIX) mca 23767 & THE JETS 9 1 2 11 INSECURITY ATLANTIC 0-86716 STACEY Q
13|19 | 5 | BEMINE TONIGHT ariantic 086675 PROMISE CIRCLE 10 { 18 | 6 | THREE TIME LOVER SYNTHCIDE 71300:0 BARDEUX
AD| 15 | 17 | 5 | WOT'SIT TO YA (REMIX) manHaTTan v-56056 oROBBEENEVIL | [QD)] 11 | 16 | 6 | HEARTACHE (REMIX) PoLYoOR 885 9291, POLYGRAM  PEPSI & SHIRLIE
@ 16 20 6 SILENT MORNING 4TH & B'WAY BWAY-439/ISLAND NOEL 12 9 13 8 SILENT MORNING (REMIX) aTH & B'WAY BWAY-439/ISLAND NOEL
(Q3)| 19 | 25 | 8 | INTOMY SECRET (REMIX) rca 6432170 AusHA | {(A3)| 15 | 29 | 4 | WHEN SMOKEY SINGS/CHICAGO MERCURY 885 726-1/POLYGRAM ® ABC
20| 2 4 CATCH ME I'M FALLING (REMIX) VIRGIN 0-96752/ATLANTIC © PRETTY POISON 14 12 8 11 WHY CAN'T | BE YOU (REMIX) ELEKTRA 0-66810 ¢ THE CURE
15 | 14 | 13 | 8 | LETITBE WITH YOU capiroL v-15310 © BELOUIS SOME @A%)| 18 | 21 | 7 | INTOMY SECRET (REMIX) Rca 6432-1.RD ® ALISHA
16| 7 | 6 | 9 | LIVING IN ABOXcrrvsaLs ava 43110 © LIVING IN A BOX 17 | 28 | 4 | BEMINE TONIGHT ATLANTIC 0-86675 PROMISE CIRCLE
@ 22 | 30 3 | HEARD A RUMOUR LONDON 886 188-1/POLYGRAM & BANANARAMA @ 21 43 3 CASANOVA ATLANTIC 0-86673 & LEVERT
18 | 18 [ 23 | 6 | DREAMIN'epca0.06830 WILL TO POWER 24 | 33 | 4 | HOWSOON WE FORGET (REMIX) mca 23763 © COLONEL ABRAMS
19 | 11 | 10 | 10 | LIFETIME LOVE StecpinG BAG SLx-0024 JOYCE SIMS 26 | 36 | 3 | FULLCIRCLE atantic 086674 COMPANY B
@0)| 23 | 33 | 4 | SHATTERED GLASS atanTC 0-86699 © LAURA BRANIGAN @0)| 19 | 27 | 5 | CROSSMYBROKEN HEART (REMIX) mca 23767 © THE JETS
21 26 | 26 6 TOUCH €ePIC 49-06817 NOHO 21 13 14 7 TOUCH ePic 49-06817 NOHO
(@)| 28 | 38 | 4 | THEROCK (REMIX) asmsp.12242 TRAMAINE 2| 20 | 17 | 10 | LIFETIME LOVE SLecPNG 8AG SLX-0024 JOYCE SIMS
()| 32 | 40 | 3 | BREAKOUT mercury PROMO/POLYGRAM *SWINGOUTSISTER | |(23)| 28 | 3¢ | 3 | SHATTERED GLASS aTLANTIC 086675 ¢ LAURA BRANIGAN
3 | 45 | 3 | ONELOVER AT A TIME (REMIX) WARNER BROS. 0-20699 © ATLANTIC STARR 25 | 26 | 4 | LIVING INABOXcrrvsaus avoa3iis # LIVING IN A BOX
@5)] 35 | — | 2 | FULLCIRCLE atuantc o.86674 COMPANY B 25 | 23 | 23 | 2 | ONLYINMY DREAMS (REMIX) ATLANTIC 0-86744 DEBBIE GIBSON
2% | 17| 12| 9 | ONELOVE (REMIX) aamsp-12234 DOROTHY GALDEZ %2913 LMPSQ&?NCE WITH SOMEBODY (REMIX) @ WHITNEY HOUSTON
@D| 2 | 35 | 5 | BIGDECISION poLvoor PROMO/POLYGRAM THAT PETROLEMOTION | |@ZD)] 3 | — | 2 | 1HEARD A RUMOUR Lonoon 886 188-1/PoLvcRAM © BANANARAMA
el I T o I A @ WHITNEY HOUSTON 2 | 34| 25 | 13 | ROCKSTEADY (REMIX)s0LARV-71153 THE WHISPERS
@ 42 | — 2 MIND OVER MATTER (REMIX) a&msp-12246 E.G. DAILY 2 16 10 14 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20687/WARNER BROS. ¢ DEBBIE HARRY
30 | 30 | 37 | 4 | REDHOT (REMIX) poLvDOR 885 885-1/POLYGRAM PRINCESS (30)| 42 | — | 2 | CATCHMEI'MFALLING (REMIX) VIRGIN 0-96752/ATLANTIC PRETTY POISON
31 | 27| 29 | 6 | RHYTHMIS GONNA GET YOU # GLORIA ESTEFAN & MIAMI SOUND MACHINE 31 | 8 1 4 | 12 | FUNKY TOWN (REMIX) RCa 6431.1-R0 @ PSEUDO ECHO
EPIC 49-06772
32 | 21 | 21| 6 | JESUSON THE PAYROLL (REMIX) asmsp-12238 THRASHING DOVES 32 [ 33 |35 | 7 | ITAINTRIGHT (WHATCHA DO) SIMPHONIA FEATURING CARMEN BROWN
(33)| 38 | 50 | 3 | LEAVE MY MONKEY ALONE VIRGIN 0-96762/ATLANTIC WARREN ZEVON 33 | 31 | 30 | 10 | COMMUNICATE (REMIX) epc as 06842 FULL HOUSE
@ a1 43 3 SINFUL VIRGIN 0-96777/ATLANTIC PETE WYLIE A 35 18 9 THE PLEASURE PRINCIPLE (REMIX) a&msp-12230 & JANET JACKSON
@ 39 | 47 3 LOOKING FOR A LOVER (REMIX) COOLTEMPO 4v9 43127/CHRYSALIS TAURUS BOYZ 35 39 47 4 PLAY WITH ME ATLANTIC 0-86693 ABBY LYNN
3% | 3 |44 4 SHOCK (REMIX) COLUMBIA 44 06862 & PSYCHEDELIC FURS 36 | 30 | 22 12 | HEART AND SOUL (REMIX) VIRGIN 0-967 79/ATLANTIC & T'PAU
BD| 8 | — | 2 | GOOD INTENTIONS (REMIX) capiroL v-15308 © AVA CHERRY 37 | 41 | 41 | 4 | BAILABOLERO zvxes21 FUN FUN
38 | 33 ] 32| 5 | DOITAGAIN(REMIX) RS, 23694/mCa © WALL OF VOODOO 38 | 29 | 24 | 9 | IFEEL GOOD ALL OVER mca 23740 © STEPHANIE MILLS
DO IT PROPERLY
(39)| NEWP | 1 | VICTIM OF LOVE (REMIX) SIRE 020740, WARNER BROS. ERASURE 45 | 40 | 4 | DOITPROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN
4 | 24 | 22 | 7 | PARTY GIRL (REMIX) MANHATTAN v-56050/CAPITOL GRACE JONES 4 | 45 | 10 | IKNOW YOU GOT SOUL 4TH & B'way BWAY-38/ISLAND ERIC B. AND RAKIM
a1 | 40 | 4 8 1I'M BAD DEF JaM 44-06799/COLUMBIA &LL COOLJ NEW) 1 LOOKING FOR A LOVER (REMIX) COOLTEMPO 4V9 43127/CHRYSALIS TAURUS BOYZ
s | — | 2 | DOITPROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN RE-ENTRY YOU USE TO HOLD ME Hommix Hwr 103 RALPHI ROSARIO
(@3)| NEWP | 1 | DESIRErircerr 100 CANDY J 43 | 49 | 39 | 10 | LETMEBE THE ONE cuTTiNG CR 212 SA-FIRE
NEWD | 1 | CASANOVA AtLantic 086673 ® LEVERT 4 | 32 | 6 | 4 | RESPECTABLE (REMIX) aTLaNTIC 0-86703 © MEL & KIM
a4 | 37 l 28 7 IF YOU WERE MINE (REMIX) MANHATTAN V-56054/CAPITOL & CHERYL LYNN 45 | 38 | 38 7 LAY IT ON THE LINE ATLANTIC 0-86701 ELAINE CHARLES
NEWD | 1 | FUNKY NASSAU VIRGIN 0:96776/ATLANTIC BLACK BRITAIN 46 | 37 | 32 | 11 | I'M BAD er Jam 44.06799/COLUMBIA eLL.COOLYJ
NEWD | 1 | TOY BOY IMPORT (FANFAREUK) FAN 12.8:1 SINITTA 47 | 46 [ — | 11 | MOVIN' ON EMERGENCY PAL-7145/PROFILE CAROLYN HARDING
NEWD | 1 | JUMP START (REMIX) MANHATTAN V-56053/CAPITOL © NATALIE COLE NEWD | 1 | JUMP START MANHATTAN V-56053/CaPITOL © NATALIE COLE
49 | 49 [ — '8 || B AE I S AT 7 JOCELYN BROWN 49 | 43 | 43 | 4 | ONELOVE (REMIX) aemsp12234 DOROTHY GALDEZ
(50)| NEWD | 1 | IKNOW epc as-6se PAUL KING 50 | 40 | 20 | 11 | DIAMONDS (REMIX) asmsp-12231  HERB ALPERT
» 1. PUT THE NEEDLE TO THE RECORD CRIMINAL ELEMENT ORCHESTRA CRiMINAL P 1. SECRET AFFAIR (REMIX) CLAUDJA BARRY epcc
b= | Titles with future 2. EVERYTHING | OWN BOY GEORGE virGIN b= | Titles with future 2. WIPEOUT THE FAT BOYS TIN PAN APPLE
S | chart potential 3. INFECTIOUS FINCHLEY ROAD quark S | chart potential, 3. CRAZY LOVE NANCY MARTINEZ ateantic
based on club play 4. THAT'S WHERE THE HAPPY PEOPLE GO/HERE IN THE DARKNESS GREG o based on sales
o this week. STONE pice reported this week.
X 5. WIPEOUT THE FAT BOYS TiN PaN APPLE X
< 6. COME TOGETHER HANSON & DAVIS rResH g
Wl 7. (YOU'RE PUTTIN') A RUSH ON ME (REMIX) STEPHANIE MILLS mca Wl
[ 4 8. MISFIT (REMIX) CURIOSITY KILLED THE CAT meRcURY [ 4
-] 9. LE FREAK ZETTE omimusic [+ ]

O Titles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. & RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch

unless indicated otherwise.
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New York DJs Change Tempo With More Beats Per Minute

NEW SINGLES: New York pro-
ducers seem determined to recast
house as a viable radio form. Sybil’s
“My Love Is Guaranteed” (Next
Plateau) is typical and excellent,
with a driving, up-tempo track mid-
way between Abrams’ production
polish and the usual entrcpy of
house arrangements; a monolog
“bump” mix is on the flip ... Ellis
D.’s ‘“My Loleatta’” (Minimal,
through Criminal) pays homage to
our Miss Holloway in a powerfully
pumping, computerized track with
outrageous swatches of live mono-
log, “Love Sensation,” and the “Dis-
co Circus” bass line; it’s an impres-
sive one-man project by Junior
Vasquez, best known for his edits
and mixes on Taurus Boyz and the
upcoming ‘“Opera House.”

Hanson & Davis’ “Come Togeth-

r”’ (Sleeping Bag) is a polished
house-style track with philosophical
lyric; Timmy Regisford mixed . ..
Chandra Simmons’ “Never Gonna
Let You Go” (Fresh) has a simple
and charming lack of gimmickry;
it’s a rare teen-age record minus
the usual irritations. Mantronik
mixed, and Chep Nunez edited.

Denise Lopez’s “If You Feel It”
(RCA) is catchy and eclectic, a
dance/pop record for “hot” radio,
co-produced and mixed by Morales
& Munzibai . . . Nick Siano Featur-
ing Mod Janet’s “Love Is Just A
Word” (Klub, 718-376-8874) is a driv-
ing, busy, metal-edged production,
with suggestions of Latin fusion
but with the raw rhythm attack of
Siano’s “Pick It Up” ... Fifth Ave-
nue’s ‘“Exception To The Rule”
(Paradise, 602-277-7990) is neosoul
girl-group dance, with a killer bass
line and New York make over by
Dave Shaw and Fred Zarr.

“Dana Dane With Fame” (Pro-
file) is latest in the lengthening line
of state-of-the-art albums destined
to further transform rap into an al-
bum medium. Joining the standup
comedy routines ‘“Nightmares’’
“Delancey Street’” and ‘““Cinder-
fella” are the comic “Love At First
Sight” and several dance jams: the
swinging “This Be The Def Beat,”
the midtempo “Keep The Groove,”

You've waited,
now it's here!

A first of it's kind treasure chest of
knowledge; A textbook of wealth...in
your field!

“SPINNING GOLD:
DISC JOCKEY BIBLE”

Jammed packed full of valuable tips and

proven technigues for the beginner or

the seasoned pro

NO OJ SHOULD BE WITHOUT THIS INFORMATION

® Learn & improve the skills of a $100+ an
hour profession!

® Hundreds of pages stuffed with years of
expertence

@ Guaranteed to make you a better D.J

® The ideas contained within are worth a
thousand times your minimal investment

® Use “SPINNING GOLD" for a better

s m $19.95

Yes.l Want To Invest in My DJ Career! Send
Me “SPINNING GOLD” TODAY! Enclosed
is $19.95 +2.00 Postage and handling
Tom Gardner Enterprises
P.O. Box 577
Mahwah, NJ 07430

and a meaningful go-go adaptation
of the “Liquidator”/“I’ll Take You
There” bass line in “We Wanna Par-
ty‘!V

Spanish Prince’s “Dance Every-
body Dance” (4th & B'Way) is well-
structured rap with a Jackson Five
scratch, produced by New Yorkers
P-Fire and Lyvio G.; on the flip,
“Maria” is romantic rap ... Derek
B.’s “Rock The Beat” (Profile) is
bare-bones rap from the U.K.; very
authentic ... Double Dose’s “Envi-
ous” tPow Wow) is Shante-like girl-
group rap ... The soul-beat-filled
“Give Me The Mike” and the hollow-
beatbox-sounding “You Know How
To Reach Us” are both bare, with
scratched in horn stabs by Kings Of
Pressure (get it? huh?) on Let’s Go,
through Next Plateau.

BRIEFLY: The upcoming album
by Wally Jump Jr. & the Criminal
Element on Criminal is nonstop
dance music, incorporating the
three already-released singles; two
r&b/dance numbers, “She’s Gotta
Have It”” and “Don’t Push Your
Luck”; and two typically entertain-
ing cuts: a medley of Archie Bell &
the Drells’ “Tighten Up” and ““I
Can’t Stop Dancing,” using the
muscular drum track of “Put The
Needle To The Record,” and a
scorching Philly-revivalist “Private
Party.”

Jellybean’s “Just Visiting This
Planet” (Chrysalis) fulfills—and fu-
els—every pop-star fantasy that a
DJ might harbor: excellent presen-
tation, top 40 hit, and singles for
days. Besides the remix-to-come on
12-inch of Steven Dante’s vocal

TRAX

by Brian Chin

track “The Real Thing,” “Just A Mi-
rage” should find a hi-NRG audi-
ence; the pop follow-ups might be
“Am I Dreaming,” starring Adele
Bertei, or “Little Too Good To Me,”
with Elisa Fiorillo.

Debbie Gibson’s entirely self-
written “Out Of The Blue” album
(Atlantic) should easily spawn some
follow-ups to the top 20 “Only In My
Dreams”’ for clubs, the
Morales/Munzibai-produced “Red
Hot” and Lewis Martinee’s produc-
tion “Play the Field”; for pop radio,
“Wake Up To Love,” “Fallen An-
gel,” and a good ballad, “Between
The Lines” ... The sparse, intelli-
gent production of Teresa’s “Bro-
ken Puzzle’’ album (RCA) bears
study by every keyboardist out
there: Club Nouveau’s Denzil Fos-
ter and Thomas McElroy bring in-
tricacy, beauty, and economy to
some excellent material, including
“Change,” “Sweet Memories,” and,
especially, “Ev’ry Single Night.”

Cindy Valentine’s “Secret Ren-
dezvous” (Polydor) is a very tight
pop record, remixed with the right
hint of freestyle punch by the Latin
Rascals ... Exception’s “Jump
With It” (4th & B’Way) is clean Brit-
ish-made pop funk ... Sherrick’s
breezy soul “Just Call” (Warner
Bros.) is extended by Morales and

PWL’s Show Of Force. U.K. pop production juggernauts, from left,Mike Stock,
Pete Waterman, and Matt Aitken plan further attacks on the dance and pop chart
PWL Studios, located in London’s Borough suburb. Pictured above is PWL's hit-
seeking missile, the shell of an Exocet rocket. The team'’s first recording as
performers, “Roadblock™ was recently released on A&M/U.K.'s Breakout label.
Along with PWL in-house Mix masters Phil Harding and Pete Hammond,

Stock/ Aitken/Waterman produced and/or remixed seven No. 1 dance hits in the
past year by Dead Or Alive, Mel & Kim, Debbie Harry, K.T.P., and Depeche Mode.

(Photo: Chris Clunn)

Munzibai . .. The Nylons’ “Kiss
Him Goodbye” is available as an At-
tic/Canada import in a 12-inch ver-
sion; the added freestyle rhythm
track was produced by Justin
Strauss and Murray Elias, and ed-
its were done by Tuta Aquino ...
Lauren Grey/Leah Landis’ ‘‘Desti-
ny” (Dice) is obsessive hi-NRG with
strange role-playing overtones,
mixed by Aron Siegel/Randy Deth-
man.

NOTES: Boogie Down Produc-
tions, the Bronx, N.Y., duo of Scott
L.aRock and Blastmaster KRS
One, has been signed by 4th &
B’Way, we note enviously ... MCA
is releasing a multiartist dance sam-
pler album that includes a Colonel
Abrams-produced cut by Jackie Sil-
vers ... Cutting Records will re-
lease an album of remixes that in-
cludes the seminal “Al-Naafiysh
{The Soul).”

DISCO & DANCE 12"

W.S.A. & IMPORTS

(WHOLESALE FOR STORES)
USASTANADASENGLANDEEAMANY
ITAL¥aFAMNCEs HOLLAKD

US & CANADIAN 12

If You Need A Friend—Blaze
Oh Lala—Left Lane
Alright—Masters At Work
Come Get Ilt—Jomanda

Get Into it—Big Daddy Kane
I'm Strong—Robert Owens
Get It Girl—Two Live Crew
On The Loose—Jasmin
Keep In Touch—Klein & Mbo

| Just Cant Quit—Obsession

+ Deeper—Mod. Rocketry
On Fire—Manderine
Love + Obsession—Bent Passion
Why You Wanna—Fascination
No No Love—Rhonda Parris
Your Move—Bamboo
La Vie En Rose—RMX-N. Martinez
Hooked On Voices—Katmandu
Tonight—Body Heat
Stop If You Want—Shan
In The Dark—Tiffany

Don't Cry (Can rmx)}—K. Laslow Beat Of My Heart—Jacqueline DISCO CLASSICS

Power Mixer—Various Lies—Suzy Swan

You Set My Heart—Evans + Fisher LETS ALL CHANT—MICHAEL ZAGER
Love Attack—Louisa Florio EUROPEAN 12°S ALLZYX 12

Wild Thing—~Remix—Amanda Lear ALL BOBBY Orlando 12"+ Productions

I Just Love—Carl Hall Points Of A Compass—Peru ALLJDC 12

High Voltage—Evelyn Thomas Do You Wanna Funk—Rmx—Lian Ross ALL DIVINE 12

| Need A Man—Remix—Man To Man  Love In The Night—VHF ALL LIME 12"+ Lps

Crazy Love—Nina Egyptian Queen—Brown Sugar

Come Together—Hanson + Davis  Heart Of Gold—Tom +OVER 500 OTHER CLASSICS

We have a compiele selecton of all U S
reteases and all import disco records
We also export to foreign countnes

Send tor our tree fiyer ising all bties we
stock. US & Imports We specialize n U S
small label product call us for besi service
and information

Perfume of Love—Scala

Little Bit Of Jazz-Nerve

Rock Me Tonight—Chio Chio
Oxygene—Biue August

Look In My Heart—Rocky M
Casanova—Jessica Willlams
Everyones A Winner—Monkey Business
Meet My Friend—Eddy Huntington
Nasty Relations—Nasty Boys
1-2-3-4-5-6—Ken Laslow

Z'Y X - records domestic releases

2YX 5688-US  EDDY HUNTFINGTON—Meet My Friend
2YX 6622-US  FUN FUN—Gimme Some Loving

2YX 6621-US  FUN FUN—Baila Bolero

1vx 6620-US  TDM HOOKER—Looking For Love
IYX 5623-US  MOZIART—Money

IYX 5613-US  CHIP CHIP—Never Say Goodbye

IYX 5571R-US PAUL LEKAKIS—Boom Boom (Remix)
IYX 5548-US  OFF—Electrica Salsa

IYX 5558-US  NASTY BOYS—) Was Made For Lovin’ You
2YX 6603-US  MIKE MAREEN—Love Spy

IYX 20076-US  THE BEST OF EUROBEAT VOL 1 (LP) 5150 ayasl

Teletax 516 568 1125

DISTRIBUTION LIMITED |

Arport Industial Oftice Park

145th Ave and Hook Creek Biva Valley Siream New YOrh 11581
Tet 516 568 3777

IYX 5655 R — OFF—Step By Step (Remix)

1YX 5704 — MARY WILSON—Daon't Get Mad

2YX 5685 — INGELA—Do The Motion

2YX 5694 MIKO MISSION— Toc Toc Toc

IYX 5693 — ALBERT ONE—Hopes + Dreams
MEM 061 KEN LASILO0—1.23.456.7.8

I¥X 5666 — SOLID STRANGERS Gimme The Light
I¥X 5665 — ITALIAN BOYS—Forever Lovers

IYX 5658 —  SCOTCH—Pictures {Remix)

2YX 5649 —  PLASTIC AGE — Intertace

IYX 5648 — SCOTT STRYKER—Less Than Lovers

1YX 5645 MIQUEL BROWN—Footprints In The Sand
2YX 5635 GRANT MILLER—Wings Of Love
IYX 5617 — DANUTA- Touch My Heart

IYX 5615 — JOY PETERS—One Night In Love
2¥X 5607 — EDDY HUNTINGTON—Up & Down
IYX 5602 — CHARLY G —L'lama Lamour

1YX 5680 — SILVER POZZIOLI—Chica Boom

IYX 677 — SEVENTH AVENUE—Armed Robbers
IYX 5672 — MORGANA—Ready For Love

IVX 5654 — SCALA —Perfume Of Love
we are
only 22 |
miles
| away from |

rport
Manager Gunter Blum | ;’FK fu po_

“Q\N\EN\ 4% ﬂlrm@nsmlﬂ! Y
o SEEUSATOUR "2

(5%

“ o \5\0
W

4. NEW ADDRESS  =-
BOBBY ORLANDO

1650 BROADWAY (
SUITE 505 \
N.Y., N.Y., 10019
PHONE [212) 245-7000
FAX 5829194

BILLBOARD AUGUST 15, 1987

www americanradiohictorvy com



www.americanradiohistory.com

UNTRY

A Good Rep. Tom Gibson was honored as the Nashville sales rep of the year
at the recent CBS/Records Group Convention in Vancouver, British Columbia.
Pictured with Gibson, center, are CBS Records Nashville execs, from left, Roy
Wunsch, vice president, marketing; Mary Ann McCready, director, sales &
product development; Larry Hamby, vice president, a&r, Rick Blackburn, senior
vice president/general manager; Joe Casey, vice president, promotion.

NASHVILLE After speculation
that the annual Volunteer Jam
would not be held in 1987, its
founder, Charlie Daniels, has an-
nounced that the event is set for
Sunday, Sept. 6. Volunteer Jam
XIII, to be held again at the Star-
wood Amphitheater here, will fea-
ture a performance by the reconsti-
tuted Lynyrd Skynyrd band, which
is set to do a fall tour (Billboard,
July 25) in support of two new MCA
albums of previously unreleased
material.

As is customary with the Volun-
teer Jam, the remaining guests on
the show will not be revealed before
the concert.

The 1987 Volunteer Jam will be
shorter than the usual marathon

bouts, a spokeswoman says. Cur-

A MIDSUMMER NIGHT’S STREAM . .. of con-
sciousness: It’s hot in Nashville. Ninety degrees with
a matching humidity. How hot? Well, vesterday I took
my brain out and fried it on a sidewalk in front of the
Country Music Hall of Fame. So let’s get the hell out
of here and see what’s happening talentwise in cooler
climes:

CHICAGO: the Windy City. Reading an Amtrak bro-
chure while riding the rails into this wonderful heart-

Shelton, Tropical Depression, Bernadou Get Encores

Newcomers Spark Stages Around U.S.

friendly fish market. “Oh,” one replies, “it kind of
doesn’t make sense.” In polite acquiescence, the fish
man smiles as if to say, “Now you know you're in Key
West.”

It’s a Key West tradition for people to gather at
Mallory Dock to watch the musicians, mimes, magi-
cians, and the last of the hippies perform as the sun
sets behind them in the Gulf of Mexico. The best spot
to watch this entertainment is from the balcony of the
Ocean Key House. When the Country Music Assn.
held a recent board meet-

country’s 13th-windiest
city. Someone in the Chi-
cago Chamber of Com-
merce must have previ-
ously worked as a record
promotion man.

That night, Ricky Van
Shelton is playing at a
spot called At The Office,
a club so close to O’'Hare
Airport that a Delta Air
Lines pilot wouldn’t even receive a reprimand for land-
ing his jumbo jet at the front door. Tonight the jet-
stream is being provided by this brilliant new Colum-
bia Records artist, who gains instant response and
recognition by opening with “Crime Of Passion.” Im-
mediately, the dance floor is flooded with so many
country partisans wearing cowboy hats that for a sec-
ond I believe I am in Texas. Shelton launches into his
first single, “Wild-Eyed Dream,” and his new single,
“Somebody Lied.” This song could be a career record
for Shelton.

Surrounded by bass, electric guitar, steel guitar,
and drums, Shelton tackles tunes ranging from the
music of Buck Owens to barroom blues. The show,
colored by the presence of U.S. 99 Radio, provides a
set that overwhelms the audience and earns two
standing ovations and two encores. One small eriti-
cism here: Why does he encore with a song he had al-
ready performed? Sometimes new artists are sur-
prised by encore requests and must revert to reruns.
This won’t be a problem for long with Shelton. In a
matter of a vear or two, he’ll have enough solid hits to
make encore time the best part of the show. And he
will do it. This man has what it takes.

land metropolis, I learn
that Chicago is really the
Nashville

KEY WEST: The continental U.S.” southernmost city
is more creative and quirky than a Fellini epic. It's lob-
ster season—and that’s enough to start those gastric
juices flowing, until one learns that only in Key West
does lobster season mean that you can’t buy any lob-
sters. “No, we aren’t allowed to sell them at the start
of lobster season,” explains the cordial fish man at the

by Gerry Wood

ing in Key West, some of
the great movers, shak-
ers, and performers in
country music became
part of the sunset scene

quicker than a conch can

i say, “Get away from my
/ shell ”

Those patrons of the
Ocean Key House who
can pull themselves away
from their Jacuzzi-
equipped suites wander down to the dock bar, where
the Ocean Key’s current band, Tropical Depression,
is playing from sunset to deep dark. Good music is
served up on a southernmost platter by three talented
musicians; Elmo Hammer on lyricon and sax, Scotti
McDavid on keyboards, and Jim “Psycho” Ward on
guitar. All three pitch in on the vocals, creating a
strong instrumental/vocal interplay that leans toward
a Steely Dan sound laced by on-the-mark keyboards
and sax. Half of the material is original (written main-
ly by Hammer and Ward), and the audience gathered
at the dockside bar seems to favor the original materi-
al, a rarity with boozy crowds. For those who want
recognizable tunes, Tropical Depression offers “New
Frontier” by Donald Fagen, “Isn’t She Lovely” by
Stevie Wonder, and Billy Joel’s “Keeping The Faith.”

The band is tight, the music’s good, and the mood is
sweet as these three musicians make a tropical im-
pression. Surprisingly, I learn that the trio has been
together only 17 days. They’re amazingly tight for
that short period of time. Hammer claims Sam Cooke
and Bugs Bunny as primary influences, and he has
been around, having played jazz/rock/folk in an Indo-
nesian restaurant in Sweden and having also hit both
the West Coast and New York. He’s a credit to the
Ocean Key House, Key West, and the world of musie.
When the group plays the Daryl Hall-penned classic
“Everytime You Go Away,” it’s an invitation to a slow
dance, and many couples take advantage of the oppor-
tunity while realizing that this is one band they don’t
want to go away. Like so many groups trying to make
(Continued on page 38)

rent plans call for the show to start
at 5 p.m.—although it may begin
earlier if there is a crowded roster.
Ticket prices reflect the decreuased
length—$17.50 for reserved seats
and $15.50 for lawn seats, compared
to $25 and $20 in 1986.

The tickets are available by mail
from CentraTik and Ticketmaster
outlets. Whether purchased directly
or by mall, there is a service charge

Lynyrd Skynyrd
will perform

of $1 per ticket.

Last year’s show lasted for more
than 10 hours and featured, in addi-
tion to the Charlie Daniels Band,
such acts as the Judds, John
Schneider, Restless Heart, Dwight
Yoakam, and the reunited Allman
Brothers band. In all, about 35 acts
performed for a crowd of 14,000. It
was the first time the Volunteer
Jam was held in an outdoor venue.

Set For Sept. 6 At Nashville’s Starwood
Volunteer Jam Is Definitely On

The 1987 show will have Siim Jim
Meat Snacks as its corporate spon-
sor. Producers of the show are ne-
gotiating with radio and TV pro-
grammers for broadcast rights to
all or parts of the show. Although
segnents of the Volunteer Jam are
normally carried on Voice of Ameri-
ca, it has not yet been determined if
VOA will broadcast it this year.

The Lynyrd Skynyrd appearance
at the show will be announced at a
press conference in New York on
Aug. 11. A spokeswoman for Dan-
iels could not confirm if the Charlie
Daniels Band will be a part of the
tour. The two bands did tour fre-
quently together in the '70s.

In 1979, the surviving members of
Lynyrd Skynyrd performed at Vol-
unteer Jam V, their first and only
performance, according to Daniels,
after three members of the band
were killed in a 1977 plane crash.

The Charlie Daniels Band will
take a break from its own tour to
host the Volunteer Jam.

EDWARD MORRIS

Rosanne Gash Donates Income
From Song To New Nonprofit Group

NASHVILLE Columbia Records’
Rosanne Cash is the first writer to
pledge a song to the new, nonprofit
music publishing division being es-
tablished by Entertainers Against
Hunger here. The division will com-
pile its catalog from songwriters
who own their own songs and who
are willing to assign the publishing
income from one song to the chari-
ty. Each writer will retain his or her
own share.

The catalog will be administered
by Bug Musie, which has offices in

FOR WEEK ENDING AUGUST 15, 1987

Nashville and Los Angeles and em-
ploys publishing reps throughout
the world.

In addition to Cash, Mesa
Records’ Karen Taylor-Good has
also agreed to contribute a song to
EAH. The organization’s director,
Mark Renz, says the publishing di-
vision will be a way to generate
steady income for antihunger
projects without constantly going to
the music community for donations
of “time, talent, or money.”

(Continued on page 38)

GOLD
ADDS
26 REPORTERS
CRAZY FROM THE HEART

THE BELLAMY BROTHERS mca 3
RIGHT FROM THE START

EARL THOMAS CONLEY rca 6
CHANGIN’ PARTNERS

GATLIN BROTHERS coLumsia 3
LOVE ME LIKE YOU USED TO

TANYA TUCKER caritoL 4
EVERYBODY NEEDS A HERO

GENE WATSON EPic 3
NO EASY HORSES

SKB MT™ 1
SHINE, SHINE, SHINE

EDDY RAVEN rca 6
HE'S LETTING GO

BAILLIE AND THE BOYS rca 0
YOU HAVEN'T HEARD. . .

MOE BANDY mca/Cure 2
YOUR LOVE

TAMMY WYNETTE epic 3

= ©Copyright 1987, Biliboard Publications, Inc. No part of this
I r publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical.

photocopying, recording, or otherwise, without the prior written
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY TOTAL  TOTAL
ADDS ADDS ADDS ON
57 REPORTERS 63 REPORTERS 146 REPORTERS
16 25 44 46
16 10 32 121
11 16 30 42
10 11 25 112
7 13 23 34
7 15 23 25
8 5 19 125
7 12 19 50
8 8 18 65
7 6 16 74
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Chris Hillman Blossoms In Desert Rose Band

BY ANDREW ROBLIN

NASHVILLE Chris Hillman
knows firsthand how coolly coun-
try fans and Nashvillians can re-
ceive those seen as newcomers.

In 1968, Hillman was a member
of the West Coast group the
Byrds, who were then promoting
their landmark ‘“‘Sweetheart Of
The Rodeo” country album. When
they came to Nashville to play the
Grand Ole Opry, Hillman and the
Byrds ruffled some feathers. They
were seen as Johnnies-come-lately
to the country shrine. Hillman re-
turned to Nashville in the '70s with
Gram Parsons and the Flying Bur-
rito Brothers, another West Coast
group. When the Burritos visited
radio station WSM on that trip,
they found their album had the
words ‘‘not country' scrawled
across it.

For Hillman and the Desert
Rose Band’s other members—
Herb Pedersen, John Jorgenson,
Jay Dee Maness, Steve Duncan,
and Bill Bryson—the third trip to
Nashville proved to be the charm.
Desert Rose performed at Fan
Fair this year and received one of
the warmest responses given to a
new group. From Fan Fair’s older,
conservative country fans, the
band won an encore for its stone-
country first single, ““Ashes Of
Love.”

Country fans and Nashville, it

seems, are finally ready for Hill-
man and his West Coast style.
“The music’s changed to the point
where bands like Alabama and the
Nitty Gritty Dirt Band are doing
what we were doing [in the Byrds
and Flying Burrito Brothers] 20
years ago,” says Hillman. “The
idea of a self-contained band
wasn’t really appreciated [in coun-
try music] until the past five
years.”

The acceptance of self-contained
bands is a symptom of the im-

‘Country music is
healthy again’

proved state of country musie,
Hillman says. “The music is
healthy again. Five years ago they
were putting out the worst stuff.
It sounded like '70s light rock—
Bread, that kind of stuff—and call-
ing it country music.”

Among the newer acts Hillman
praises are Sweethearts Of The
Rodeo, who took their name from
the Byrds’ pioneering album;
Vince Gill; and the O’Kanes.

“The O'Kanes and us are very
similar. They can go into a New
York club like the Bottom Line,
which is not a c&w venue, and go
right back to someplace in Missis-
sippi which is straight country.
That’s what’s good about the music

at this point. It's not crossover,
[but] it’s appealing to a broad scope
of people—people who grew up with
the Beatles but want to hear some-
thing a little more challenging than
your standard ‘I'm cheating on my
wife’

“I think the Desert Rose Band is
basically a highly evolved Flying
Burrito Brothers/Byrds. We're us-
ing traditional instrumentation and
vocal approach, but our songs defi-
nitely have a West Coast sound.”

Country music has long been one
of Hillman’s strengths. He started
his musical career as a bluegrass
mandolin player. In the early '60s he
performed with the Golden State
Boys, a group that included banjoist
Don Parmley, now the leader of the
Bluegrass Cardinals, and Vern Gos-
din.

Hillman’s history may appeal to
record collectors, but it made him
old news in the music business. “It
was harder for me to get a record
deal because I have a stigma of be-
ing somebody from a different era.
They tend to look over me.”

The Desert Rose Band, however,
was offered a record deal after one
of its first shows. “We had just put
the band together, and Dick White-
house of Curb came in [to the Palo-
mino club in Los Angeles],” Hillman
says. “He wanted to sign us right
away. And I felt, ‘If this guy’s en-
thusiastic, let’s talk to him, because
I don’t want to do demos and shop

R D
g OR SPo

MORE DIVERSE THAN EVER BEFORE—COUNTRY MUSIC
BREAKS NEW RECORDS AND REACHES NEW HIGHS!

FOR AD DETAILS CONTACT:

JOHN McCARTNEY:

{615) 748.8145

them around.”” Through White-
house, Desert Rose signed to MCA/
Curb.

Hillman says Desert Rose has
done best in the Northeast, Mid-
west, and Texas. The band’s tour
schedule gives it flexibility to go
where its music shows strength.
“Now that record sales are real
good in Texas, we’ll jump down to
Texas and give that a little boost,”
says Hillman. “Wherever it starts
to pick up, we get down there. The
whole concept is that if I can get 15

or 20 people out of that audience
and they walk down the next day to
buy the record, if it’s in the stores, I
win.”

Hillman thinks his late musical
partner Parsons would enjoy Desert
Rose—and the long-awaited accep-
tance of the West Coast country
sound Parsons and Hillman helped
create. In Desert Rose’s show, Hill-
man sings several songs he and Par-
sons collaborated on. “I’m sure
Gram would give it his blessing,”
Hillman says.

Le Parc offers you a great luxury suite
even when your budget affords
a good hotel room.

At Le Parc Hotel we
believe 1n business.
And good valuc is good
business. All 154 luxury
suites at Le Parc come
equipped with muld-lined ==
telephone systens. Each
suite provides for a com-
fortable conversation/
entertainment center

separate from the sleeping area. And, if your in-suite facilities still aren't
sufficient for your company, our conference rooms and multi-lingual staff

are there to run things your way.

‘ x J ¢ also believe in relaxation. That's where the roottop tennis court
comes in, and the swimming pool, the spa, the gym, the private

service.

only 20 minutes away.

e Parc is a member of LErmitage
Hotels. Our tlagship Beverly Hills hotel,
L'Ermitage, 1s the only all-suite Five Star, Five

LERMITAGE HOTELS, 800-424-4443

Diamond hotel in America.
All five LErmitage hotels
are intimate, luxury, all-
suite hotels and sharc the
LErmitage standards of
quality and service.
Contuct your travel agent
or call us directly. You'll
find out how comfortable
good business can really be.

s restaurant/bar and the
in-suite gourmet food

ood business also
dictates a good
location. Ours is excel-
lent: a quict residential
strect at Melrose and
La Cienega, imme-
diately adjacent to
Beverly H1I s. The recording, movic and design
industries are our neighbors and downtown is

MONDRIAN
LE PARC

A Collection of Originals.

Ouitside the USA and Canada Telex 4955516 LEGG
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15 | 19 [ 21 | n | WHY)DONTKNOW UaE ORI ARE YOU STILL IN ITH ME & ANNE MURRAY
T.BROWN.LLOVETT (LLOVETT) g‘CA/ CORBISSIDZ/MES 65 | 35 | 40 | 15 J.WHITE(()S.PlRo. PORleR. lV-V‘H)I\TIEE) WITH CAPITOL 44005
2 2% 8 YOU AGAIN THE FORESTER SIS_TERS H HEART B AND THE BOYS
B.BECKETT.J.STROUD (D.SCHLITZ, POVERSTREET) WARNER BROS. 7-28368 6 | 51 | 35 | 18 | OHHE T AlLLIE EIEONG
< ::) 21 2% 12 HOUSE OF BLUE LIGHTS ASLEEP AT THE W_HEEL EVERYBODY NEEDS A HERO G WATSO
:{-BELNSZN (DRAYE R SUACK) S Ep": 3407 1’:5 NEW)D 1 B.SHERR!LL(()T.SEALS. M.D%ARNES) ENEEIC 34~o73o':
2|2 | 10| EBETHEONE corems S S e sl | _ | 2 | WILLYOUSTILL LOVE ME TOMORROW  CHERYL HANDY
M.DANIEL (G.GOFFIN, C.KING) COMPLEAT 176/POLYGRAM
B 3|8 | MM PR SO NEWD | 1| | ONCEAFOOLMWASATOOL -
rLL R BABY T RO : —— =
5 | 2 | 9 | TRESEYRNE BABY TONIGHT Wi 7208573088 CAAITOL 70 | 60 | 45 | 16 | ALLMYEX'S LIVE IN TEXAS GEORGE STRAIT
N OWHERE RO o STEVECARLE JBOWEN,G.STRAIT (3.D.SHAFER, L.J.SHAFER) MCA 53087
@ 24 zq 10 T.BOROWN.E.GOR%Y,JARPR.BENNETT (S.EARLE, RKLING) MCA 53103 7 74 87 3 HEART OUT OF CONTROL JONI BISHOP
TG TeIETTNES B.SHERRILL (L PLATAIS) COLUMBIA 38-07225
2 8 10 14 J.BOWEN,W_JENNINGS (D.LILE) MCA 53088 72 77 82 3 THE POWER OF A WOMAN PERRY LAPOINTE
GKENNEDY (L BRIGHT, D.THOMPSON) DOOR KNOB 87-281
@ 27 32 6 FISHIN' IN THE DARK NITTY GRITTY DIRT BAND
JLLEO (W.WALDMAN. JPHOTOGLO) WARNER BROS. 7-28311 73 76 81 3 LOVE'LL COME LOOKIN' FOR YOU THE CANNONS
JKENNEDY (S.RAMOS, J.VEZNER) MERCURY 888 648-7/POLYGRAM
24 12 1 13 SNAP YOUR FINGERS RONNIE MILSAP
R MILSAP.R GALBRAITH,KLEHNING (G.MARTIN, A.ZANETIS) RCA 5169.7 74 78 84 3 LOVE’S SLIPPIN' UP ON ME s KIM GRAYSON
A HENSON (BMCDILL OUNDWAVES 4787/NSD
% | 7 | 5 | 16 | CINDERELLA VINCE GILL Greoy kb
R.LANDIS (R.NIELSEN) RCA5131-7 75 54 57 7 BRINGIN' THE HOUSE DOWN SHURFIRE
M.DANIEL.D KNIGHT (J.DOWELL. BH.DEAN) AIR/COMPLEAT 173/POLYGRAM
2 33 8 DADDIES NEED TO GROW UP TOO THE O'KANES -
8 K.KANE.J.O'HARA (J.O'HARA, K KANE) COLUMBIA 38-07187 NEW » 1 E‘S(T)REGSYT Sl-éORSlESJ KNOBLOCH. DSCHLITZ SCHUYLER, KNOBLOCuTﬁ 532ICKHARDT
5 . . J.F L . D.
@D| w0 | 30 | 7 | cHupsuppory BARBARA MANDRELL (TSCHUMLER a ) 200/CARITOL
T.COLLINS (T.SCHUYLER) EMI-AMERICA 43032/CAPITOL @ 85 | — 2 REAL GOOD HEARTACHE ROSEMARY SHARP
28 " ) 1o | LOVE SOMEONE LIKE ME o] DU B.BARTON (M.GARVIN, C MORRIS) CANYON CREEK 87-0401
T.WEST (H.DUNN, RFOSTER) MTM 72082/CAPITOL 78 70 62 n 1 TURN TO YOU GEORGE JONES
@D| 31 | % | 6 | |WANTTOKNOW vou BEFORE WE MAKE LOVE CONWAY TWITTY B SHERRILL (MO BARNES, CPUTMAR) EPC 34:07107
JBOWEN,C.TWITTY,D.HENRY (C.PARTON, B.HOBBS) MCA 53134 NEW » 1 LOVE IS EVERYWHERE MEL MCDANIEL
. w | % ; CRAZY OVER YOU FOSTER AND LLOYD JKENNEDY (D.LINDE) CAPITOL 44052
@ B.LLOYD,RFOSTER (RFOSTER, B.LLOYD) RCA 5210-7 20 | 75 ‘ 74 | 25 | TIL''MTOOOLD TO DIE YOUNG OE BANDY
@ = | ; ISLAND IN THE SEA WILLIE NELSON J.KENNEDY (J.HADLEY, K WELCH, S.DOOLEY) MCA/CURB 53033/MCA
W.NELSON (W.NELSON) COLUMBIA 3807202 NEW » 1 LOVER OF THE) OTHER SIDE OF THE HILL RUSTY WIER
(3| 3 | 39 | 8 | MEMBERSONLY DONNA FARGO AND BILLY JOE ROYAL SUNONE WERIC YR BLACK HAT 103
N.LARKIN (LADDISON) MERCURY 888 680-7/POLYGRAM NEW) 1 1 DDN'T FEEL MUCH LIKE A COWBOY TONIGHT © GENE STROMAN
@ % | a R LOVE REUNITED THE DESERT ROSE BAND T.CHDATE (JONES. GARVIN, SHAPIRO) CAPITOL 44015
P.WORLEY (C.HILLMAN, S.HILL) MCA/CURB 53142/MCA IT'S ONLY OVER FOR YOU TANYA TUCKER
@ a | . LITTLE WAYS DWIGHT YOAKAM 83 | 73| 68 | 2 JCRUTCHFIELD (M.REED, RM.BOURKE) CAPITOL 5694
P.ANDERSON (D.YOAKAM} REPRISE 7 28310/WARNER BROS. NEW » 1 LOVE WILL NEVER SLIP AWAY SUZY BOGGUSS
@ = || : MAMA'S ROCKIN' CHAIR JOHN CONLEE W.WALDMAN (5 MUNSEY.JR.) CAPITOL 44045
B.LOGAN (T.MENZIES, J.MACRAE) COLUMBIA 3807203 AFTER ALL © PATTY LOVELESS
e s SHINE, SHINE, SHINE £DDY RAVEN 8 | 63 | 43 9 E.GORDY. JR..TBROWN (JHINSON. HSTINSON) MCA 53097
D.GANTERAVEN (BMCGUIRE, K.BELL) RCA 52217 % | 3 | & 14 | ANGER & TEARS MEL MCDANIEL
. = POWER PO/ ARPAY 1% L
H THE R THO| ' E @ DURELLE AME
@ 47 | 59 3 RL&;RKL_E?&MLEV (B.HSEEQG,TR_W“K,NS) ARG MASREPQEEX NEW ) 1 M.LLOYD (FGOODMAN, J.SCHNALL) ADVANTAGE 175/POLYGRAM
YMNE @ JOE KENYO 255 HARBOR DRIVE A.J. MASTER
38 | 40 | 42 8 JKENNEDY (VANGELIS) MERCURY 888 Ggg/poumu NEW)D 1 N.LARKIN.R.REYNOLDS (D.GOODMAN, M.SHERRILL. A.J.MASTERS) BERMdDA DUNES 1 1S7
3 50 5 FIRST TIME CALLER JUICE NEWTON 89 59 M 18 CRIME OF PASSION @ RICKY VAN SHELTON
RLANDIS (RNIELSEN) RCA 5170-7 S.BUCKINGHAM (W.ALDRIDGE, MMCANALLY) COLUMBIA 38-07025
6 55 4 LOVE ME LIKE YOU USED TO TANYA TUCKER %0 89 53 17 ANOTHER WORLD CRYSTAL GAYLE AND GARY MORRIS
J.CRUTCHFIELD (P.DAVIS, B.EMMONS) CAPITOL 44036 JENORMAN (J.LEFFLER, R.SCHUCKETT) WARNER BROS. 7-28409
4 % 30 10 PONIES & MICHAEL JOHNSON 9] 68 60 6 SOMEDAY MY SHIP WILL SAIL EMMYLOU HARRIS
B.MAHER (J.H.BULLOCK) RCA5171-7 E.GORDY,JR.E HARRIS (A.REYNOLDS) WARNER BROS. 7-28302
48 52 5 NOBODY SHOULD HAVE TO LOVE THIS WAY CRYSTAL GAYLE 92 7 63 2 THAT WAS A CLOSE ONE EARL THOMAS CONLEY
JE.NORMAN (T.ROCCO, C.BLACK. R BOURKE) WARNER BROS. 7-28409 9 N.LARKIN,E.T.CONLEY (R.BYRNE) 129-7
13 44 48 7 WHAT A GIRL NEXT DOOR COULD DO GIRLS NEXT DOOR 93 88 7 2 LOVE YOU AIN'T SEEN THE LAST OF ME JOHN SCHNEIDER
TWEST (RFERRIS) MTM 72088/CAPITOL 8 JBOWEN,J SCHNEIDER (K. FRANCESCHI) MCA 53069
T KE| & STEVE WARINER v
“ |0 12 17 T.yw%mms%now%?auaoumv, BFOSTER) MCA 53068 9 | 82 | 6 11 Jl%olﬁe?v&ﬂggngé\gs OFF THE Eﬁc%?gg 1R331
49 | 54 | 5 | IFYOUSTILL WANT A FOOL AROUND CHARLEY PRIDE o5 | 72 | 72 | 4 | BUTTERBEANS JOHNNY RUSSELL & LITTLE DAVID WILKINS
R.BAKER (K.ROBBINS) 16TH AVENUE 70402/CAPITOL JBRADLEY (C.COLVIN) 16TH AVENUE 70401 /CAPITOL
WHEN T| TO JOHN SCHNEIDER
s | 50 | 56 | 5 | NN T O oo ONG MCA 53144 % | 8 | 88 | 21 | SOURENEVER 100 O OR YOUNGLOVE Y
80'S LADIES & K.T. OSLIN
47 | 35 | 19 | 17 | \suEobkTosun RCA 51547 97 | 83 |79 | 1 mgc?,';ﬁlg,&ﬁ%"cgmow PAKE M&E’!;&BE
| KNOW WHERE I'M GOING THE JUDDS
L] 3 23 15 B.MAHER (D.SCHLITZ, C BICKHARDT. B.MAHER) RCA/CURB 5164-7/RCA 98 93 92 15 gﬁgg’,ﬁgﬁ*ggg},’m% JWRYLES) JO}&":*&%‘;,%! 523537
YOUR LOVE TAMMY WYNETTE E
51 66 3 S.BUCKINGHAM (T.ROCCO. B.FOSTER) EPIC 34-07226 9 97 96 24 ?N?Erf) ERE%ESS!*MAESSEJ(EM&.EHEENEV) CHARLEPM?E&%%
CRY JUST A LITTLE MARIE OSMOND
5 | 52 | 58 4 P.WORLEY (PDAVIS) CAPITOL/CURB 44044 /CAPITOL 100 | 98 | 95 | 22 EQY(ERl(gg&MngEN?LUES FOR YOU e AV&U@%&%J /EAR;!YDOEL

O Products with the greatest airplay this week. ® Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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PD Clay Daniels of KRMD. In Birmingham, Ala., WZZK MD Bob Ster-
ling calls it a smash.

FOR WEEK ENDING AUGUST 15, 1987

| COUNTRY | Billboard. vor COUNTRY SINGLES..
4 A ranking of the top 30 country singles by sales with reference to each
Yo e e i i ok ok ko title’s position on the main Hot Country Singles chart.
SALES
5 4 =
g; 24 | TITLE ARTIST o3
1 2 | ONE PROMISE TOO LATE REBA MCENTIRE | 2
. . 2 | 3 | WHISKEY, IF YOU WERE A WOMAN HIGHWAY 101 | 4
by Marie Ratli '
J ft 3 4 | BORN TO BOOGIE HANK WILLIAMS, JR. | §
MICHAEL MARTIN MURPHEY is king of the hill this week with “A 4 7 | TRAIN OF MEMORIES KATHY MATTEA. | 7
Long Line Of Love” (Warner Bros.), marking his second stand at the top.
His previous No. 1, “What’s Forever For," came in the summer of 1982. 5 6 BRILLIANT CONVERSATIONALIST T GRAHAM BROWN | 10
H 6 1 | SNAP YOUR FINGERS RONNIE MILSAP | 24
. EADLINES SPAWN SONGS: First there was a spurt gf Oliver North 7 3 | SHE'S TOO GOOD TO BE TRUE EXLE | 6
ditties; now odes to the Bakkers are springing up, such as “Tammy & Jim-
my"' by Gene Hofford (Hoff) and “The Ballad Of Jim & Tammy” by Sheb 8 | 10 | WHY DOES IT HAVE TO BE (WRONG OR RIGHT)  RESTLESS HEART | 3
Wooley (TPL—The Party Line). The Wooley song, set to the tune of “Bat- 9 | 5 | LOVE SOMEONE LIKE ME HOLLY DUNN | 28
tle Of New Orleans,” is “burning up our phone lines,” says PD Ken Car-
lile of WPNX Columbus, Ga. “The response in just the first few days has 10 | 12 | ALONGLINE OF LOVE IR PRI CIUGAREY. )| 8
been tremendous.’ 11 13 | CINDERELLA VINCE GILL | 25
MALCHAK PLAYS WELL IN PEORIA. “Our listeners just love it,” says 12 | 16 | MAKE NO MISTAKE, SHE'S MINE KENNY ROGERS & RONNIE MILSAP | 8
PD Steve Young of WXCL Peoria, 111, about Tim Malchak’s “Restless 13 | 11 | TELLING ME LIES D. PARTON, L. RONSTADT, E. HARRIS | 9
Angel” (Alpine). “An excellent follow-up, it will convince the folks to buy

. h ; ] 14 | 19 | HOUSE OF BLUE LIGHTS ASLEEP AT THE WHEEL | 17
this album.” says PD Scott Johnson of KYKX Longview, Texas. Mal-
chak’s last release, “Colorado Moon,” broke inside the magic top 40, a mile- 15 | 8 | LOVECAN'T EVER GET BETTER THAN THIS R SKAGGS/S. WHITE | 56
stone for an independent label, and “Restless Angel” is bulleted at No. 55 16 | 17 | FALLIN' QUT WAYLON JENNINGS | 22
after just three weeks,

17 | 21 | rLL NEVER BE IN LOVE AGAIN DON WILLIAMS | 12
NEW MUSIC: Shenandoah’s “They Don’t Make Love Like We Used To” 18 | 22 | THE WAY WE MAKE A BROKEN HEART ROSANNE CASH | 19
(Columbia) is getting strong immediate response at WTVR Richmond, Va. ;
PD Mike Allen calls it “a great-sounding record." L U MEOCICADIES K.T.OSLN | 47

A lot of local interest is being generated at WHIM Providence, R.1L., on 20 | 26 | rLL BE THE ONE THE STATLER BROTHERS | 18
Roserpary Sharp’s “Real Good Heartache” (Canyon Creek), says MD 21 | 27 | THREE TIME LOSER DAN SEALS | 13
Charlie Huddle.

“Cheryl Handy is a strong contender on our playlist,” says MD Dan 22 | 24 | DADDIES NEED TO GROW UP T0O THE O'KANES | 26
Baker of KLUR Wichiu} Falls, Texa§’. “She does a great job on ‘Will You 23 | 18 | | KNOW WHERE I'M GOING THE JUDDS | 48
Still Love Me Tomorrow’ [Compleat].” The song, at No. 68, is a remake of
the classic Shirelles hit of 1961, 24 | 15 | SOMEONE LEE GREENWOOD | 52
uw ] 25 | — | THE HAND THAT ROCKS THE CRADLE GLEN CAMPBELL | 14

ITH EVERY release, the Forester Sisters just get better and bet- = o o
ter,” says Bill Cotreau of WIXY Springfield, Mass. “ ‘You Again’ [Warner RLADTY (6 U3 6123 OIS DTRSEhT | el
Bros] is doing great; the listeners love it.”” MD Bozz Collins of KVOC 27 | 30 | FOREVER AND EVER, AMEN RANDY TRAVIS | 57
Casper, Wyo., agrees: “It's moving up very quickly for us. 28 | 20 | CRIME OF PASSION RICKY VAN SHELTON | 89
06

MR. ROMANTIC DOES IT AGAIN—Conway Twitty’s ‘I Want To 29 | — | LITTLE WAYS DWIGHT YOAKAM | 34
Know You Before We Make Love’ [MCA] is just super in Shreveport,” says 30 | — | FISHIN' IN THE DARK NITTY GRITTY DIRT BAND | 23

COUNTRY SINGLES

BY LABEL

A ranking of distributing iabels
by the number of titles they have
on the Hot Country Singles chart.

LABEL NO. OF TITLES
ON CHART
CAPITOL (9) 19
MTM (4)
16th Avenue (3)
EMi-America (2)
Capitol/Curb (1)
MCA (13) 18
MCA/Curb (5)
RCA (15) 16
RCA/Curb (1)
WARNER BROS. (11) 13
Reprise (1)
warner/Curb (1)
COLUMBIA 8
EPIC 8
POLYGRAM 8
Mercury (5)
Advantage (1)
Air/Compleat (1)
Compieat (1)
ATLANTIC 2

Atlantic America (2)
19TH AVENUE
ALPINE
BERMUDA DUNES
BLACK HAT
CANYON CREEK
DOOR KNOB

NSD
Soundwaves (1)

STEP ONE

b et i el et i e

®©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)

Sheet Music Dist. 51 DANCIN' WITH MYSELF TONIGHT

255 HARBOR DRIVE

(Almarie, BMI/Millstone, ASCAP)

Ensign, BMI , BMI/Opryland, BMI/Acutf-Rose, 99 DONT TOUCH ME THERE
:3MI)g AL /Oprylan WA (Songmedia, BMI/Friday Night, BMI)
47 B0°S LADIES 67 EVERYBODY NEEDS A HERG
(Wooden Wonder, SESAC) (WB, ASCAP/Two Sons, ASCAP/Tree, BMI)
85 AFTERALL 22 FALLN OUT
(Goldline, ASCAP/Sitverline, BMI) HL (Keith Sykes, BMI)
63 AINT WE GOT LOVE 39 FIRST TIME CALLER
(Blackwood, BMI/April, ASCAP/Keith Stegall, ASCAP) (Englishtown, BMI)
HL 23 FISHIN' IN THE DARK
70 ALL MY EX'S LIVE IN TEXAS (Screen Gems-EMI, BMI/Moon & Stars, BMI/Burger
(Acuff-Rose, BMI/Opryland, BMI) CPP Bits, ASCAP)
8 ANGER & TEARS 57 FOREVER AND EVER, AMEN
(MCA, ASCAP) HL (Writer's Group, BMI/Scarlet Moon, BMI/MCA,
9 ANOTHER WORLD ASCAP/Don Schlitz, ASCAP) CPP/HL
(Fountain Square, ASCAP) CPP 54 GERONIMO'S CADILLAC
65 ARE YOU STILL IN LOVE WITH ME (Mystery, BMI)
(Edition Sunrise, BMI/Young Musikverlag, GEMA) CPP 14 THE HAND THAT ROCKS THE CRADLE
5 BORN TO BOOGIE (Contention, SESAC)
(Bocephus, BMI) CPP 100 HAVE | GOT SOME BLUES FOR YOU
10  BRILLIANT CONVERSATIONALIST (Milene, ASCAP/Opryland, BMI) CPP
(Tree, BMI/Cross Keys, ASCAP) HL 71 HEART QUT OF CONTROL
75 BRINGIN' THE HOUSE DOWN (Ga'lleon, ASCAP)
(Hoosier, ASCAP/Triumvirate, BMI) CPP 60 HE'S LETTING GO
95 BUTTERBEANS (Warner-Tamerlane, BMI/Heart Wheel, BMI)
(Five Sisters, BMI) i7 HOUSE OF BLUE LIGHTS
61 CHANGIN' PARTNERS (CBS Roboins, ASCAP) CPP/B-3
(Larry Gatlin, BMI) 38 HYMNF
27 CHILD SUPPORT (Spheric B.V., BUMA/WB, ASCAP)
(Screen Gems-EMI, BMI/Writer's Group, 82 1 DON'T FEEL MUCH LIKE A COWBOY TONIGHT
BMI/Bethiehem, BMI) (Tree, BMI/Cross Keys, ASCAP/Q'Lyric, BMI)
25 CINDERELLA 48 | KNOW WHERE I'M GOING
(Englishtown, BMI) (MCA, ASCAP/Den Schiitz, ASCAP/Colgems-EMI,
coLD HEART'S/CLOSED MINDS ASCAP/April, ASCAP/Welbeck, ASCAP/Blue Quill,
(Wing And Wheel, BMI/Bug, BMI) ASCAP) HL
CRAZY FROM THE HEART 78 | TURN TO YOU
(Bellamy Bros., ASCAP/MCA, ASCAP/Don Schlitz, (Tree, BMI) HL
ASCAP) 29 | WANT TO KNOW YOU BEFORE WE MAKE LOVE
30 CRAZY OVER YOU (Irving, BMI/Beckaroo, BMI) CPP/ALM
(Uncle Artie, ASCAP/Lawyer's Daughter, BMI) CPP 45 IF YOU STILL WANT A FOOL AROUND
83  CRIME OF PASSION (Irving, BMI) CPP/ALM
(Rick Hall, ASCAP/Beginner, ASCAP) 18 I'LL BE THE ONE
50 CRY JUST A LITTLE {Statier Brothers, BMI) CPP
(Web IV, BMI) 20 PLL BE YOUR BABY TONIGHT
26 DADDIES NEED TO GROW UP TOO 12 f,fira':'évﬁcgz)m LOVE AGAIN
Cross Keys, ASCAP/Tree, BMI/Kieran Kane, ASCAP,
fu.’oss o a e (Sabal, ASCAP) HL
87 DANCIN' IN THE MOONLIGHT 31 :\S’IE&:DNI:Z;H;;EI;\CPP
Flagship, BMI/Second Serve, ASCAP/Very Merrie, LD L
i, B Second Serve Very Merre 83 IT'S ONLY OVER FOR YOU

BMi/Barry Schiecker, BMI)

43 WHAT A GIRL NEXT DOOR COULD DO

(Uncle Artie. ASCAP) CPP

46 WHEN THE RIGHT ONE COMES ALONG
(MCA, ASCAP/Hot Little Numbers, ASCAP) HL
4 WHISKEY, IF YOU WERE A WOMAN

(Lodge Hall, ASCAP/Chappell, ASCAP/R.M.B., ASCAP) 2 ONE PROMISE TOO LATE
CPP/HL (MCA, ASCAP/Patchwork, ASCAP/Don Schiitz,
34 LITTLE WAYS ASCAP/Music Corp. Of America, BMI) HL
(Coal Dust West, BMI) 41 PONIES
1 A LONG LINE OF LOVE (April, ASCAP)
(Writer’s Group, BM!/Scarlet Moon, BMI/Bethiehem, 72 THE POWER OF A WOMAN
BMmI) CPP (Chip'N'Dale, ASCAP)
56 LOVE CAN'T EVER GET BETTER THAN THIS 77 REAL GOOD HEARTACHE
(Silver Rain, ASCAP/Jack & Gordon, ASCAP) (Tree, BMI/Cross Keys, ASCAP)
79 LOVE IS EVERYWHERE 55 RESTLESS ANGEL
(Dennis Linde, BMI) (Life Of The Record, ASCAP/Malchak, ASCAP)
40 LOVE ME LIKE YOU USED TO 37 RIGHT FROM THE START
(Web IV, BMi/Paul & Jonathan, BMI/Rightsong, (Ensign, BMI/Red Ribbon, BMI) CPP
BMI/Attadeo, BMI) HL 6 SHE'S T00 GOOD TO BE TRUE
33 LOVE REUNITED (Tree, BMI/Pacific Isiand, BMI) CPP/HL
(Bug, BMI/Bar None, BMI) 36  SHINE, SHINE, SHINE
28 LOVE SOMEONE LIKE ME (April, ASCAP/Butler's Bandits, ASCAP/Next-0-Ken,
(Lawyer's Daughter, BMI/Uncle Artie, ASCAP) CPP BMI/Ensign, BMI) CPP/HL
84 LOVE WILL NEVER SLIP AWAY 24 SNAP YOUR FINGERS
(Desert Rose, BMI/Millhouse, BMt)} (Acuff-Rose, BM1/Opryland, BMI) CPP
93 LOVE YOU AIN'T SEEN THE LAST OF ME 91 SOMEDAY MY SHIP WILL SAIL
(W.B.M., SESAC) (Jack, BMI)
73 LOVE'LL COME LOOKIN' FOR YOU 52 SOMEONE
(Wrensong, ASCAP) (Chappell, ASCAP/Chriswold, ASCAP/Hopi Sound,
81 (LOVER OF THE) OTHER SIDE OF THE HILL ASCAP/Peso, BMI) HL
(Bee & Flower, BMI) 9 TELLING ME LIES
74 LOVE'S SLIPPIN' UP ON ME (Chappell, ASCAP/Firesign Music Ltd., PRS) HL
{Jack & Bill, ASCAP) HL 92 THAT WAS A CLOSE ONE
8 MAKE NO MISTAKE, SHE'S MINE (Rick Hall, ASCAP) CPP
(Moonwindow, ASCAP) CPP 62 THEY DON'T MAKE LOVE LIKE WE USED TO
35 MAMA'S ROCKIN' CHAIR (Fame, BM1)
(Music City, ASCAP/Intersong, ASCAP/Dig-A-Bone, 11 THIS CRAZY LOVE
ASCAP) HL (Tom Collins, BMI) CPP
32 MEMBERS ONLY 13 THREE TIME LOSER
(Malaco, BMI) (Pink Pig, BMI}
98  MIDNIGHT BLUE TIL' I'M TOO OLD TO DIE YOUNG
(Ensign, BM1/Write Road, BMI) CPP (Tree, BMI/Cross Keys, ASCAP) HL
76 NO EASY HORSES 'TIL THE OLD WEARS OFF
(Writer's Group, BMI/Bethlehem, BMI/Lawyer's {Rick Hall, ASCAP)
Daughter, BMI/A Little More Music , ASCAP/Uncle 97 TOO OLD TO GROW UP NOW
Artie, ASCAP/MCA, ASCAP/Don Schiitz, ASCAP) (Blackwood, BMI/Preshus Child, BMI/April,
42 NOBODY SHOULD HAVE TO LOVE THIS WAY ASCAP/New and Used, ASCAP) CPP/ABP
(Bibo, ASCAP/Chappell, ASCAP/R.M.B., ASCAP) HL 59 TORN UP
21 NOWHERE ROAD (Bibo, ASCAP/Chappell & Col, ASCAP/Chriswold,
(Goldline, ASCAP) HL ASCAP/Hopi Sound, ASCAP) HL
66 OH HEART 7 TRAIN OF MEMORIES
(Colgems-EMI, ASCAP/MCA, ASCAP/Don Schlitz, (Goldline, ASCAP) HL
ASCAP) HL 19 THE WAY WE MAKE A BROKEN HEART
69 ONCE A FOOL, ALWAYS A FOOL (Bug, BMI/Bilt, BMI)
(Blackwood, BMI/Larry Butler, BMI/Southwing, 44 THE WEEKEND

ASCAP)

(Screen Gems-EMI, BMI)

49

9%

(Southern Nights, ASCAP)

WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
(Warner-Tamerlane, BMI/Rumble Seat,
BMI/Sheddhouse, ASCAP)

WHY | DON'T KNOW

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP)
WILL YOU STILL LOVE ME TOMORROW

(Screen Gems-EMI, BMI)

YOU AGAIN

(MCA, ASCAP/Don Schirtz, ASCAP/Writer’s Group,
BMI/Scarlet Moon, BMI) CPP/HL

YOU HAVEN'T HEARD THE LAST OF ME

(Snow, ASCAP/April, ASCAP/Kaz, ASCAP) HL
YOUR LOVE

(Bibo, ASCAP/Screen Gems-EMI, BMI) HL
YOU'RE NEVER TOO OLD FOR YOUNG LOVE
(Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
& I, ASCAP) CPP/HL

ABP
ALM
B-M

B-3

BP
CHA
CLM

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies

and may not represent mixed folio rights.
April Blackwood  CPP Columbia Pictures
Almo HAN Hansen
Belwin Mills HL Hal Leonard
Big Three IMM lvan Mogull
Bradiey MCA MCA
Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.

CPI
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NASHVILLE SCENE

(Continued from page 34)

it in music, they have no photos, no
slick bios, and they don’t know
where they’ll be playing next week,
because they’re under a week-to-
week contract with the Ocean Key
House. Do you want Elmo to fire up
your facility? (The number in Key
West is 305-294-3150).

GLENWO()D SPRINGS, Colo.:
Amtrak’s premier westward-bound
train, the California Zephyr, stops
here daily, and the passengers won-
der what’s behind those signs that
say Vapor Caves, Hot Springs
Lodge & Pool, Hotel Colorado, and
Hotel Denver. The lucky ones will

FOR WEEK ENDING AUGUST 15, 1987

Billboard.

detrain for a day or two and discov-
er one of the U.S.’ best-kept secrets.
That Hot Springs pool is fed by un-
derwater springs and has to be
cooled down to the 100-degree
range. Vacationers in the summer
and skiers in the winter take advan-
tage of its historic therapeutic val-
ues. Anything good enough for
Teddy Roosevelt has got to be good
enough for us.

Nightlife finds the lounge in the
Hotel Denver alive with the sounds
of Paul Bernadou, a writer/per-
former playing the minors but striv-
ing for the majors. His voice caress-
es the songs he’s written, which are

Beatle-esque in their ruminations
on sensual encounters (“I didn’t
know you were what I needed/Until
I needed you/I guess I never really
could see it/Until I couldn’t see
you”) and also demonstrate a social
conscience (“We’ve got our nose in
everybody’s business/We can’t
leave the world alone/We can send
an American to the moon/But we
can’t send him home”).

Again, a good musician, a good
writer . . . and he scores with his au-
dience. And because most people
don’t know his name now is no rea-
son we should ignore Bernadou and
his songs. I remember Jimmy Buf-

fett playing for a total of five people
in Nashville’s Exit/In back in 1970.
A year earlier, Kris Kristofferson
couldn’t have paid five people to lis-
ten to him sing.

Those who survive this musically
hot summer, a searing test of talent
and resolve, just might be the Buf-
fetts and Kristoffersons of the fu-
ture. Shelton is well on the way,
thanks to the CBS Records contract
in his pocket. Hopefully, he’ll be
joined by such deserving talents as
Hammer and Bernadou, who don’t
have contracts but do have creativ-

ity.

EAH SEEKS SONGS

(Continued from page 34)

EAH was founded in 1985. Its
first activity was a benefit concert
with Emmylou Harris as the head-
line performer. The event raised
money for USA For Africa and Sec-
ond Harvest Food Bank.

Renz says the organization wants
“hit songs,” not songs with a hun-
ger theme. According to Renz,
songs contributed will revert to the
writer if they are not recorded with-
in a certain period of time or if EAH
disbands. Producers and recording
artists can make their contributions
to the cause, Renz adds, by includ-
ing songs from the EAH catalog on
their albums.
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NHM Seeks To Attract The Elusive 0Ider customer

BY GEOFF MAYFIELD

CHAMPION, Pa. Targeting older
demographics is a prime strategy in
National Record Mart’s pursuit of in-
creased profits.

As the T5store, Pittsburgh-based
chain huddled here at the Seven
Springs resort, three different pre-
sentations in the convention agenda
addressed the changing customer
base that all retailers face and efforts
that must be made to reach shoppers
older than teens and the 1834 mar-
ket, age groups that are typically
seen as a record store’s primary tar-
get.

A seminar led by Ron Castell, vice
president of marketing for the 120-
store video chain Erol’s, focused en-
tirely on that issue; the subject re-
ceived further attention during a pre-
sentation by Columbus, Ohio-based
ad agency Shelly Berman Communi-
cators and in the convention’s key-
note speech by David Steffen, A&M
senior vice president of sales and dis-
tribution.

Castell, who with fellow Erol’s offi-
cer Dick Kerin will keynote the Video
Software Dealers Assn. convention
in Las Vegas Aug. 18, told NRM
managers that customers over 30—
particularly those who are 40-50
years old—have very little “brand
awareness” of record chains.

“I don’t go to record stores—
they’re not designed for me,” said
Castell. “The displays are foriegn to
me, the music they play is foriegn,
sometimes the employees speak a
foriegn language to me. You don’t
stop liking music just because you
have gray in your hair and cellulite
on your body.”

Castell stressed that older custom-
ers, which he referred to as “the lost
generation,” require special atten-
tion. While teens are exposed to mu-
sic in their activities—“cruisin’, danc-
in’, and parties”—adults are more re-
moved from the scene, he said.

Although stocking oldies might
pull some of the graying set’s dollars,
he said, older shoppers want to be en-
lightened about current music: “My
kids are more interested in old music
than I am,” said Castell.

The key, he said, is to treat such
customers “like adults.” He recount-
ed the frustration he had experienced
after haering Billy Vera’s “At This

Moment” on the radio, and finding
out who the artist is so that he could
buy the record. “No one wanted to
help me,” said Castell.

He contrasted that unhappy expe-
rience with how he found Vangelis’
“Opera Sauvage” at the Washington,
D.C., Tower Records store, an album
that he discovered while watching
the Gallo wine television commercial
(Billboard, April 25).

“They treated me like an adult,”
said Castell of the D.C. Tower staff.
To prove the benefits of such efforts,
he added that “since discovering new
age {music], I have bought five or six
cassettes and a couple of CDs,” un-
derlining his point that while “kids
have disposable time,” adults have
“disposable income.”

“The customer has gotten older,”
said Steffen in his keynote address.
“His and her tastes have changed,
and you must be prepared to change
to deal with wider customer tastes
every day.”

Like Castell, Steffen noted that
older customers need special atten-
tion: “Offer them help when it ap-
pears they need it, leave them alone
when they want to look around,” he
said. “If the customers in your stores
feel that this is their store, they’ll
come back again and again.”

In a summary of a marketing audit
conducted for NRM, Berman agency
president Sheldon Berman and vice
president Rick Adams frequently
stressed the importance of the
“trending adult.” Shelly Berman
Communicators was recently re-
tained by NRM to be its full-service
marketing agency; its client list in-
cludes women'’s fashion chain The
Limited—considered by many to be
one of the nation’s hotter retailers—
as well as Domino’s Pizza and Sears’
Cheryl Tiegs swimwear line.

In preparing the audit, the Berman
firm conducted focus groups with
record store customers in Columbus
and Pittsburgh; several responses re-
iterated that a store’s sales crew
must be sensitive to adults. One
Pittsburgh woman objected strongly
that she felt chased from stores like
National Record Mart, NRM free-
stander combo Oasis, or competitor
Camelot Music when “they play that
loud Bon Jovi.”

The Berman study also underlined
Castell's point about “brand aware-

ness” of record store logos. During a
Columbus focus group, a young
woman said that one of Record &
Tape Outlet’s locations is her favorite
record store. Ironically, as she de-
scribed the store, other members of
the group pointed out to her that the
store is in fact a National Record
Mart.

Other key points from the Berman
audit:

® Increased consolidation in the re-

tail marketplace “dramatically in-
creases the importance” of the man-
ager and sales staff in the chain
store.

¢ A declining mass market is lead-
ing to increased fragmentation
among consumers, a factor that
places added emphasis on in-store
service and on carrying a broader in-
ventory of catalog titles.

e As more record dealers go the
combo route, customers feel resent-

ment if they perceive that attention
to video inventory detracts from the
store’s attention to audio product.
® Stores must be careful that the
emergence of new audio configura-
tions does not lead to consumer con-
fusion: As one focus-group partici-
pant examined the CDs and cassettes
displayed in an NRM direct-mail flier,
he complained that “they call them-
selves National Record Mart, and
(Continued on page 62)

CONVENTION

CAPSULES

GOOD EXPOSURE: Of the acts
that played at the National Record
Mart confab, held July 26-29 in
Champion, Pa., Miami's Exposé gen-
erated the most enthusiasm on the
dance floor. Timing was certainly
right for an Arista showcase: As
George Balicky, NRM vice presi-
dent of marketing and advertising,
introduced the group, he reported
that four of the chain’s current top 10
albums were on that label, including
Exposé at No. 8.

NRM delegates also heard perfor-
mances by Atlantic crossover act the
System and CBS rocker Mason
Ruffner.

THE TOPIC of configuration confu-
sion popped up during the perfor-
mance by Telarc folk artist Bill Cro-
fut, who, after telling his lunchtime
audience that the blues can address
virtually any topic, launched into the
following lyric over a classic blues
riff: “I've got the blues. I've got them
compact disk-DAT-vinyl confusion
blues.”

SOME THOUGHTS ON the grow-
ing array of configurations also came
from David Steffen, when the A&M
senior vice president of sales and dis-
tribution delivered his keynote ad-
dress. In addition to commenting on
cassette singles and digital audiotape
(Billboard, Aug. 8), he offered other
predictions.

On CD video: “CDV, by most esti-
mates, is just around the corner.
However, the distance o that corner
is debatable.” Noting that he sees

CDV as a “viable option,” he said,
“Its wide introduction is probably not
realistic this year and possibly not
next year.”

On vinyl: “It will be around for a
few years, at least into the mid-"90s.
At that point, new production of vinyl
LPs may be limited to superstars and
proven catalog. There’s probably a

@ATIONAL;/M L Morb)

boom here for catalog stores, which
will cater to a vinyl customer, disen-
franchised from the 1995 store that
may be carrying only cassettes, CDs,
and CDV. Eighty million turntable
homes won’t just disappear.”

WINNING NUMBERS: Repeating
an incentive program introduced last
year by director of operations Lori
Harris, the web recognized better-
than-average increases with gold and
platinum awards. Managers of 29
stores earned gold status (increases
of more than 10% but less than 20%).
NRM staffers who earned platinum
(twice the average gain, at 20% or
more): John Pachlhofer, No. 3/
Glenbrook Square, Fort Wayne, Ind.;
Jeff Cavender, No. 15/Greenwood

Park, Indianapolis; Monty Staats,
No. 30/Dayton Mall, Dayton, Ohio;
Tim Frueh, No. 36/Salem Mall, Day-
ton; Jane Peterman, No. 64/Park
Hills Plaza, Altoona, Pa.; Nina
Klein, No. 73/State College, State
College, Pa.; and William Cate, No.
14/Cherryvale, Rockford, Ill. Three
Pittsburgh-area Oasis managers
also earned platinum status: Kelly
Martin, No. 84/William Penn; Jack-
ie Hoffman, No. 86/Bethel Park;
and Nadine Moran, No. 88/Water-
works . . . Harris, by the way, was ab-
sent, per doctor’s orders. She and her
husband are expecting their first
child.

VENDORS’ DAY: NRM repeated its
supplier session. The exhibition in-
cluded 26 vendor booths representing
more than 40 music labels, video sup-
pliers, and other product manufactur-
ers. Jason Shapiro, who headed the
chain for many years, stopped by to
catch up with friends.

Musicland growth
is good news to
Wall Streeters,
see page 69
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ORIGINAL CD JEWEL BOX

LICIENCEE OF CD JEWEL BOX MANUFACTURING ACCORDANCE TO
POLYGRAM SPECIFICATION
= ACCURATE DIMENSION FOR CD AUTOMATIC PACKAGING MACHINE
AVAILABLE IN SINGLE BOX AND MULTIPACK CASE (FOR 2 CDs
o 3 CDs AND 4 CDs)
= COMPETITIVE PRICE WITH PROMPT DELIVERY

VI‘.I'SA MAGHETICS LIMITED
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A Financial Analysis of

THE HOME
ENTERTAINMENT
SOFTWARE INDUSTRY

HO
ENTERTAINMENT

—— An Analysisof —
Handleman Company
Musicland Group
Sound Warehouse
Spec’s Musi¢
Trans World Music
Wherehouse Entertainment

Keith E. Benjamin

)

A comprehensive, 100 page finan-
cial report on the 6 publicly owned
U.S. retailers and rackjobbers of
prerecorded music, video cas-
settes, and other forms of home
entertainment software.

The first section of the analysis
focuses on the long-term impact of
the explosive growth in the sales of
compact discs on the industry. It also
discusses opportunities in the sale
and rental of video cassettes. The
second section provides a detailed
analysis of the history, current per-
formance and growth potential of the
individual companies.

Extensive financial tables provide
information not readily available,
including a complete set of statistics
and estimates on the industry and
individual companies from 1983 to
1989.

Two years in the making by one of
the industry's top financial analysts,
this definitive study is a must refer-
ence for all those with a financial
interest in the music/video industry.

SILBERBERG, ROSENTHAL & CO.

MEMBERS NEW YORK STOCK EXCHANGE, INC.
Price $1000. For details, contact Keith Benjamin (212) 704-4100
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Discit-the interlocking

super box from LIFT-
protects your valuable
Compact Discs and
guarantees neat and
clearly arranged storage.

LIFT Discplay Inc.

7216 Bergenline Avenue
North Bergen, NJ 07047
(201) 662-8503, 662-8504

Canada: (416) 856-5438 g:-
o

R You NG In addition to 104 different
b section dividers,

191 categories, 1312 artists,
and a full line of accessories,
we can custom print

DISCIT ANY THING YOU WANT.

"2, FOR A FREE

CATALOG CALL

800/648-0958

GOPHER
PRODUCTS
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COMPACT DISCS.

DISTRIBUTORS

EAST SIDE DIGITAL ROUNDER RECORDS
M nneapolis, MN Cambr dge. MA

1 800 468 4177 {617¥354 0700
PRECISION SOUND GEM NI DISTRIBUTORS
MARKET NG Norcross GA

Mount ake Terrace WA 1 800 552 1313
1800547 7715 beep 7727
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OUT OF THE BLUE (B0 2127
RCD 20003 SCHWARTZ BROS INC R KO
Electric Blues compilation Lanham, MD
featuring George 1 800 638 0530
Thorogood COMPACT RYKODISCUSA
P ckering Wharf, Bldg C 3G

+60 + minutes Salem MA 01970
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HANSON: SYMPHONY NO. 2  ANGEL CDC-47850
20| 21| 20 | 5 | SOUNDTRACK mca mcap 6207 BEVERLY HILLS COP II 20 ) 28 ) 26 | 9 SAINT LOUIS SYMPHONY. (SLATKIN)
ORCHESTRAL FAVOURITES  nNimBUS Ni-5032
4
21| 17 | 17| 4 | SAMMY HAGAR cerren 2.24144 SAMMY HAGAR 21| a | » ENGLISH STRING ORCHESTRA (BOUGHTON)
. y 2 7 27 4 ROMAN FESTIVAL  PRO ARTE CDD-325
22 26 2 PAT METHENY GROUP GEFFEN 2-24145 STILL LIFE (TALKING) 2 2 PACIFIC SYMPHONY (CLARK)
. WHITE MAN SLEEPS  NONESUCH 79163
23| 27| 23| 8 | ROGER WATERS coLumaia ck 40795 RADIO K.A.OS. 23 | 3 2 THE KRONOS QUARTET
24 BEETHOVEN: SYMPHONY NO. 9 0GG 415-832/DG
24 | 20 | 19 | 58 | GENESIS atianTiC 281641 INVISIBLE TOUCH % | 28| 3 BERLIN PHILHARMONIC (KARAJAN)
ROUND-UP  TELARC 80141
5| 4] u 15 BARBRA STREISAND coLumBia CK 40788 ONE VOICE 251019 | 2 25 CINCINNATI POPS (KUNZEL)
DOWN TO THE MOON  cBS MK-a2255
26 | 28 21 45 BRUCE HORNSBY & THE RANGE Rrca PcD 1-5904 THE WAY IT IS 26 | 22 20 51 ANDREAS VOLLENWEIDER
DANCE PIECES  cBs Mx-39539
27 RE-ENTRY MADONNA SIRE 2-25442/WARNER BROS. TRUE BLUE 27 | 20 {19 | 10 PHILIP GLASS
ATMOSP| .
28| 2 25 27 THE ROBERT CRAY BAND HIGHTONE/MERCURY 830 568-2/POLYGRAM  STRONG PERSUADER 28 | 2 21 15 SPHERES  ces mxk-42313 VARIOUS ARTISTS
HOLST: THE PLANETS  TELARC 80133
29 | NEWp | 1 | SOUNDTRACK Ciepisc coc 1000 ROXANNE 29 25| 5|« ROYAL PHILHARMONIC ORCHESTRA
BEETHOVEN: SYMPHONIES 2 & 8  anGeL CDC-47698
1 ! S 30 | NEW 1
30 RE-ENTRY PETER GABRIEL GEFFeN 2-24088 ) > o L A o (G e
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FORPROFITS SAKE

Sunkyong, a major supplier of high quality blank duplicating tape to the

pre-recorded music induslry, is proud ta introduce iis new complete consumer
line...SKC.

A complete product line from normal bias through metal tape

Hot packaging with eye and buy appeal

Guaranteed price stahility for 1987

Generous co-op allowances

Dynamic traffic-building professional promotions

Consistent quality and product avaitability from a major international supplier

Wl
=H’Hllll

 EROVING THAT QUALITY CAN BE DUPLICATED

Sunkyong Audio Tape Division, Carson, CA 90746

sw.za?‘qén'l 800- 331-5729 (In California)
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SHARE

ave a profitable en-
counter of the best kind
when you advertise

in Billboard’s special CD Spotlight.
t's sound business. Billboard’s top
coverage of CD markets and tech-
nology plus a guide to retailing will
be read by Billboard’s global sub-
scribers. Your future is now. Reserve
your space today!

T

IN THE SUCCESS

IN THIS ISSUE
MARKET DATA . . .

. top catalog sellers . .
rent) releases from the majors and
indies on new product for Fall and
Christmas . . . best selling cleaning
and storage accessories.

FUTURE DIRECTION . . . of CD
technology including CD-Video,
CD-Interactive, expansion and
development into full-fledged sound
systems . . . and DAT vs. CD.
INTERNATIONAL . . . Overview
of CD hardware/software develop-
ments in the UK and Europe.

label survey

WwWWW. americanradiohistorv.com

. top (cur-

PRODUCTION . . . analysis of
duplication and replication of CD'’s
at the manufacturing level.

RETAILING GUIDE for music and
video stores: display and promotion
ideas, success stories . . . to
increase sales.

ISSUE DATE: SEPTEMBER 26
AD CLOSING: SEPTEMBER 1

FOR AD DETAILS CONTACT:

Gene Smith, Associate Publisher,
{New York ) 212-764-7356 . . . or contact
any Billboard Sales Office wordwide
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This five-level, solid-oak fixture from
Tree Dimensions allows consumers to
rack compact disks and
audiocassettes. The top shelf can
also be used to accommodate as
many as 19 videocassettes. The unit
retails for $79.95.

| AuDIO PLUS

BY EDWARD MORRIS

A biweekly column spotlighting
new audio products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, PO. Box
24970, Nashwville, Tenn. 37202,

cOMPACT COMPANIONS: New
products from Recoton (800-223-
6009) include the CD23 compact
disk automotive shock-absorbing
bracket, the CD22 DC power
adapter for portable CD players,
and the CD9 quartet multipack CD
case.

The bracket, which retails for
$19.95, mounts on a car’s console
or dashboard. Its foam padding ab-
sorbs road shocks to make for bet-
ter sound reproduction.

Designed specifically for Sony,
Technics, Panasonic, and JVC por-
table players, the DC power adapt-
er uses a car’s cigarette lighter
jack as a battery-saving power
source. The suggested price is
$29.99.

The $4.99 CD case stores four
CDs in a single compact unit that
provides both protection and easy
access.

HOLD EVERYTHING: The model
CD250 solid-oak shelf from Tree Di-
mensions (704-262-0220) can store
enough music to get you through a
long winter or a dismal television
season—up to 260 CDs or 160 cas-
settes. And the top shelf of the five-
tier unit can hold 19 videotapes. The
shelves, which come in six models,
have hand-rubbed oil finishes, and
retail for a suggested $79.95.

HI-TECH HYGIENE: Advanced
Audio Technologies (616-929-1166)
is offering the CD/NU CD restora-
tion system to rid CDs of dirt and
scratches. The device is packaged
with a walnut storage base, a buff-
ing tray, two kinds of seratch-re-
moval pads, and two buffing formu-
las. The suggested price is $19.95.

Think profits of over 500%. Think re-
placement phonograph needles and
cartridges.

Then think Pfanstiehl.

Absolutely nobody knows more about
this big, high profit market than we do.
We've been in it for more than 60 years.

That’s a lifetime of experience we are
ready to share with you in setting up a
replacement needle profit center in
your store.

It requires less than one square foot
of space. No other products vou sell
take up so little room and return such

consistently high profits.

There’s a Pfanstiehl replacement
needle Program for Profit that's just
right for your store. For more informa-
tion, call or write: Pfanstiehl, 3300
Washington St.,, Waukegan, IL 60085,
1 (800) 323-9446

Pranstiehl

... follow the leader
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FREE

For CD Blisters
1-800-999-9001
;& Much more secure and lower
priced than paper packaging.

& * Easy assembly clamshell or
separate cover & tray
I * 48 hour shipment.
® 500 unit minimum.
Ask Cal Krupa about
cassette packaging.

ULTRA PAC Inc.
In Minnesota Call
by, 612-553-9557

— ™)

Our New Name is

IMPRESSIVE
IMPRINTS INC.

We Are the

DIVIDER CARD & PROMOTIONAL
IMPRINTING COMPANY

We Specialize in Silk Screening

& Hot Stamping Fiber Board & |

Piastic Cut to Size & Imprinted |

LP, €D, CASSETTE & 45’s
Excellent for Videocassettes
Artists or Categories Permanently
imprint No Minimum
1085 North Broadway, N, Massapequa,
New York 11758 Tele. (516) 293-6161

\_ (FORMERLY BUSHMAN COMPANY, INC.) /

Amerlca s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.

e FILL —Best fill in the industry.

e SERVICE—100% computerizedinventory. The order you
place is the order you get. No disappointments!!

No surprisesl!

e DELIVERY—guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York
(242) 547-3737

Connecticut
(203) 798-6590

Toll Free
(800) 826-0079

DEALERS ONLY

Los Angeles
(213) 388-9834

FAX
{(203) 798-8852

]

RETAIL,
TRACK

by Earl Paige

A STORE BY ANY OTHER NAME: The need to im-
prove business and the desire to broaden product mixes
are compelling chains to explore new store formats, like
Pittsburgh-based National Record Mart’s nearly non-
vinyl The Wave (Billboard, August 8). Also part of the
trend is Square Circle—a Brooklyn Heights, N.Y,,
store that includes an art gallery, which was launched
by Long Island-headquartered Record World (Retail
Track, April 25). And then there’s Paramount Pic-
tures, the sell-through video concept being rolled out by
Musicland.

Other chains, like Tower, are enlarging on ideas that
have previously been put on the back burner, believing
the time for them is now. A store combining books with
record/tapes and video, a concept heretofore limited to
the West Coast, will arrive in early 1988 at Tyson Cor-
ners Shopping Center in McLean, Va., says Russ Sol-
omon, president.

Another new trend is demonstrated by Surplus
Sounds, National Record Mart innovation that focuses
on budget product. Such attempts to focus on cutouts
and budget records date back at least to the late-'70s
concept of Ira Heilicher and Downstairs Discount
Discs, an outlet store for the Minneapolis Great Ameri-
can Music chain.

BLANK-TAPE BATTLEFRONT: Just when chains
thought no one else would offer blank tape, here comes
West Coast Video, the Philadelphia-based, 135-store
specialty chain. Signaling increased interest in blank
tape by video stores generally, West Coast is even bow-
ing its own brand (see story, page 60).

IS CD FLAT? Not compared to a year ago, but yes it is,
compared to the holiday season and first quarter. And it
may not be entirely due to summer doldrums but be-
cause of continuing resistance on price. That is the word
coming in from Lou Fogelman, president of the 50-
store Music Plus chain; Tower’s Solomon; and Jim
Bonk, executive vice president of Camelot Music.

SHOPPIN G AT THE CENTER: Mark down Sept. 20-
22 for the International Council of Shopping Cen-
ters’ fall convention at St. Louis’ Cervantes Conven-
tion Center.

VSDA PLUS: Managers from the 47-store Music Plus
chain in Los Angeles, along with key executives, will
hold a party Aug. 18 during the Video Software Deal-
ers Assn. confab in Las Vegas.

DAN CE, DANCE, DANCE: The 12-inch dance business
is exploding, according to Wresch Dawidjan, owner of
12-Inch Dance Records in Washington, D.C. Located
on the second floor in a Dupont Circle building, Dawid-
jan’s 2-year-old store “offers the feel of a club,” says the
41-year-old owner. The 2,000-square-foot unit features a
DJ booth, mirror balls, and a coral-and-blue motif. “I re-
cord special demo tapes [with] 22 songs on each, and 20
people can plug into these at any one time,” he says.

ALBUM

RELEASES

DUST

The following configuration ab- Hard Attack

breviations are used: LP—album,
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-

CA 4-25621/NA
CLIFF SARDE
Dreams Out Loud

CAM5G 24162/$9.98

ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK

LP Performance KSP 158/$8.98

& LP Passport PJ88034/38.98

DONNA SUMMER
All Systems Go

& LP Geften 24102/8.98
CA M5G 24102/$8.98

BOBBY SUTLIFF
Only Dreams Remain

& LP Passport PVC 8957/$6.49
CA CS 3289/$6.49

WITHNAIL AND |
Motion Picture Soundtrack

A LP DRG SBL 12590/$9.98
CA SBLC 12590/$9.98

GOMPACT DISK

A BILLBOARD SPOTLIGHT

LITTLE KIDS MEAN BIG SALES AND BILLBOARD MEANS BUSINESS!

FOR AD DETAILS CONTACT: GENE SMITH, ASSOCIATE PUBLISHER
(212) 764-7356 OR ANY BILLBOARD SALES OFFICE

ISSUE DATE: SEPTEMBER 19 AD CLOSING: AUGUST 25

RICHARD BARONE

Cool Blue Halo

CD Passport PBVCD89031/$15.98
BRIAN ENO

Discreet Music

CD Passport EEGCD23/$15.98

FAT BOYS
The Fat Boys CD
CD Sutra SCD 1015/$13.98

STEVE GOODMAN

The Essential Steve Goodman
€D Sutra/$13.98

SHA NA NA

The Best Of Sha Na Na

€D Sutra BCD 68003/$13.98

JAZZ
SPIKE ROBINSON QUARTET & CHARLES
OWENS SEXTET
Music Of Harry Warren
CD Discovery DSCD-937/NA

ARTIE SHAW & HIS ORCHESTRA WITH
STRINGS

Gratitude

CD Discovery MVSCD-50/NA

THE ROSS TOMPKINS TRIO & QUARTET
WITH BOB COOPER

In The Swing Of Things

LP Famous Door Records/$9.98

To get your company’s new releases listed,
send release sheets or type the information in
the above format on your letterhead. Please
include suggested list price whenever possible.
Send to

New Releases, Billboard, 1515 Broadway, New
York, N.Y. 10036.
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Fifty-Times Platinum. Giant retail web The Musicland Group rang up $50
million worth cf purchases from CBS in 1986; the 546-store chain reczived an
award from the distributor to honor the milestone. Standing, from left, are
Gary Ross. senior vice president of marketing and merchandising, Musicland,
and Bob Ewald, director of national accourts, CBS. Seated, from left, are
Jack Eugster, Musicland chairman and CEC; Don Van Gorp, vice president of
national accounts, CBS; and Dick Odette, the chain’s managing director of
software.

ETAILING

Western Swing. K.D. Lang takes time during her stop in Los Angeles to
lunch with Tower Records staffers during a concert and promotional tour in
support cf the Canadian singer’s Sire release “Angel With A Lariat.” Shown,
from left, are Lisa Rico and Linda Bacon trom the El Toro Tower, Lang;
Dennis Leffler from the chain’s Northridge store; and Brent Shermar, Tower,
Sherman QOaks.

Lyle’s Lunch. The 128-store Record Bar chain hosted a lunch for MCA
songsmith Lyle Lovett when he played & cencert in Chapel Hill, N.C.
Enchiladas were no doubt on the menu. Pictured in the front row, frcm left,
are Emory Gordy Jr., independent producer; Tony Brown, senior vice
president of a&r for MCA Nashville; Richard Layne, manager of Record Bar's
Chapel Hill store; and Chapel Hill assistant manager Sherman Tate. Ini the
back row, from left, are Lovett; Arlene Bergman, vice president of human
resources; Barrie Bergman, chairman and president; Trilby Berger, regional
supervisor; and Barry Poss, owner of Sugarhiil Records.

Taupin’s Tribe. Sernie Taupin, lyricist for many of Elten John’s hits, makes a stop at the Long Island home office of
Record World during a promotional tour in support of his album “Tribe.” Pictured, from left, are Phyllis Purpero,
director of advertising, Record World; Bruce Imber, the chain’s vice president of planning and operations; Therese
Percival, local marketing coordinator, RCA; Taupin; Suzie Belmonte, Taupin’s personal assistant; and John Parisi,
RCA regional marketing director.

Slippery Characters. PolyGram’s chart champs Bon Jovi visited Pittsburgh
headquarters of National Record Mart to thank the 75-store chain for sales it
contributed to the seven-times-platinum success of the album “Slippery When
Wet.” NRM president Frank Fischer, second left, greets band members, from
left, Alec John Such, Jon Bon Jovi, and Dave Biyan. (Photo- Pappy)

I
i

Counterpoint Sncounter. Tower
Records’ Lincoln Center store in
Manhattan hosted an appearance by
classical clarinetist Richard
Stolzman, seated at rignt, as part of
RCA Red Seal's Meet The Artist
series. The event followed a concert
by Stolzman and pianist Bill Douglas,
seated at left, with whom he has
recorded the eclectic albums "New
York Counterpoint”” and “Begin
Sweet World.” Standing are Peter
Elliot, left, RCA Red Seal director of
marketing, and former Spyro Gyra
member Jeremy Wall, who produced
the duo's two albums.

Animal House. Store managers from the 20-store Nashville retail web Cat’s
Records & Tapes greet the White Animals at a party held by the management
firm Contemporary Talent prior to the release of the band's new Dread Beat
album, “‘In The Last Days.” Shown at the Cannery Club event are, from left,
Steve Murdock of Cat's; White Animals Steve Boyd and Kevin Gray; Tim
Ralston of Cat’s; and band manager David Cannon. (Phato: Bill Thorup)
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RO AUDIO/VIDEO

Unitel Moves Into Southwest

BY STEVEN DUPLER

NEW YORK Unitel Video has
branched into the Southwest, ac-
quiring the assets of Clearwater
Teleproductions Inc. and opening
an office in Dallas.

With the move—which gives
Unitel complete mobile video pro-
duction capability in the South-
west—the firm now boasts eight
full-size teleproduction units, mak-
ing it one of the largest indepen-
dent fleets in the U.S.

The new Unitel mobile units are
a 45-foot tractor-trailer and a 35-
foot completely self-contained, mo-
bile teleproduction vehicle.

The 45-foot truck carries eight
cameras, including five Ikegami
studio/field units, and three Ike-
gami hand-held models. The truck
is also equipped with a Grass Val-
ley 1680 switcher, an Abekas A-52
digital-effects system, Chyron IV
graphies, and a full communica-
tions system.

The 35-foot truck has four Ike-

gami cameras, a Grass Valley 1600
switcher, Quantel DPE-5000 digi-
tal effects, and Cyron IV graphics.

According to Alex Geisler, exec-
utive vice president of Unitel Vid-
eo Inc., there has been a steady
and strong increase in demand for
remote teleproduction units across
the entire Southwest, primarily be-
cause of the much lower costs in-
volved in working there, as op-
posed to the coasts.

Fritz Kuehn has been named
general manager of the Unitel Dal-
las branch.

Mastering The Wall. Jimmy Davis & Junction, signed to QM| Music, the record
label arm of Quantum Media Inc., were recently at New York City’s Sterling
Sound to complete the mastering of their debut album, “Kick The Wall.” Shown
at the mastering facility are, from left, John Scott, songwriter/keyboardist; Davis;
Les Garland, president of QMI; and Jack Holder and Don Smith, producers.

AUDIO TRACK

NEW YORK

SPARKS WERE FLYING at Elec-
tric Lady Studios as John Luongo
was in working on production and
mixes for the Thompson Twins’
single “Bush Baby” and the Phil
Fearon record ‘“Nothing Is Too
Good For You.” Gary Hellman en-
gineered the projects.

Harry Hirsch, who has served
the audio world in many capaci-
ties—including head of the audio
school at the Center for Media Arts,
vice president of the New York
chapter of NARAS, and designer/
planner of a number of major facili-
ties—recently produced five com-
pact disks of never-before-released
performances by the Duke Elling-
ton Orchestra; the work was done
at Digital House for the Little Ma-
jor Records label. The collection,
scheduled for release in August, in-
cludes a live performance recorded
by Wally Heider in 1958 at Travis
Air Force Base in California, Chica-
go studio sessions circa 1956, and
New York studio sessions cut in
1962 and 1963.

Barry Diament of Barry Dia-
ment Audio recently mastered the
Geffen Records CD “Appetite For
Destruction” by Guns N’ Roses.
Also mastered was a promo CD sin-
gle, “Welcome To The Jungle,”
from the same album.

Lotti Golden and Tommy Far-
agher produced a track for Chrysa-
lis artist Elisa Fiorillo’s debut al-
bum at 39th Street Music. Lance
McVickar engineered with the as-
sistance of Dennis Wall.

LOS ANGELES

ENGLAND'S IMAGINATION
paid a visit to the Enterprise, where
the band put down vocal tracks and
mixed its newest RCA release. Rob-
ert Kraft produced the project.
Also, Phonogram group Texas
tracked and mixed on the SSL 72-
channel Total Recall console in Stu-
dio B with producer Bernard Ed-
wards. And Craig Huxley and Jer-
ry Immel wrapped up tracks for a
“Knots Landing” episode. The proj-
ect was composed exclusively on the
Synclavier.

Sunup at Sunset Sound saw Tom
Waits in with engineer Tchad
Blake mixing a dance single for his
Island album, due in August. Brian
Soucy assisted. Also, T Bone Bur-
nett was in doing overdubs for Kris

Kristofferson’s new project. Rick
Pekkonen attended the controls.
And Howard Benson finished work
on a Tom Caufield project for Pass-
port Records. Bill Jackson engi-
neered with the assistance of David
Knight.

At The Village Recorder, Man-
hattan Transfer was in Studio D
tracking a self-produced Atlantic
Records project. Ed Thacker was at
the board with second engineer
Charlie Brocceo.

Kren Studios hosted producer
Chuck Plotkin working on the off-
Broadway musical “Unified Field”
with composer/playwright John
Leone. Ken Suesov ran the board
and Squeak Stone assisted. Also,
Skip Haynes and producer Dale
Herr worked on tracks with engi-
neer Suesov and backup Stone.

NASHVILLE

THE BENNETT House Studios
played host to First Call, which is
beginning work on its new album
with producers Neal Joseph and
David Maddux. Jonathan David
Brown engineered the Word proj-
ect. Also, Kirby Shelstad finished
up his latest new-age music album
with Mike Clute engineering. The
project was for Love Circle Music.
And Odyssey worked on a Christ-
mas album for Timelife, with Paul
Whitehead producing. Hollis Hal-
ford ran the board.

OTHER CITIES

AT COVE CITY Sound Studios,
Glen Cove, N.Y., Manhattan Rec-
ords tracked Rob Jungklas for an
album project. Lenny Kaye pro-
duced, Rod O’Brien engineered,
and Tom Yezzi assisted. Also, Po-
lito finished overdubs with engi-
neer Yezzi. And Mike Belsito was
in with new artist Alona Shore. Ric
Wake produced, Bob Cadway engi-
neered, and Yezzi assisted. Richie
Jones mixed.

Greg Voltz, former lead singer of
Petra, was at Rivendell in Houston
to cut the lead vocal for a single re-
lease that will benefit March Hous-
ton For Life. Chuck Sugar pro-
duced and engineered the project, ti-
tled “All Out War.”

77 Top’s manager/producer, Bill
Ham, was in at Ardent, Memphis,
Tenn., to transfer “ZZ Top’s First
Album” and “Rio Grande Mud” to
digital two-track for CD release and

to remix Rocky Hill’s album for
Virgin Records. Joe Hardy engi-
neered on both projects. Also, Fred-
erick Knight produced an overdub
session (horns and background vo-
cals) for B.B. King. Robert Jack-
son engineered.

David Guinn rocketed into Plan-
et Dallas in Dallas with a new band
to record his first full-length album.
Rick Rooney ran the board and
mixed the sessions, with René
Guerrero assisting. Jerry Hunt
was also in the Planet, putting down
tracks for PBS Broadcasting. And
pop group the Strangers tracked
and mixed two singles with Rooney
engineering, producing, and mixing.

Don Dixon was in Reflection
Studios, Charlotte, N.C., producing
his second album for Enigma Rec-
ords. Steve Gronback and Jaime
Hoover co-produced on several of
the tracks. Dixon also worked with
Zeitgeist for DB/Capitol Records.
And Loonis McGlohon produced
tracks on Eileen Farrell for Audio-
phile Records.

At Third Story Recording, Mon-
nette Sudler completed final mixes
on her latest album, “Other Side Of
The Gemini,” scheduled for release
in the fall. The tracks were pro-
duced by John Wicks and Rodney
Burton. Grover Washington Jr.,
Steve Turre, Reggie Workman, and
others appear on the album. Scott
Herzog and Dan McKay engi-
neered.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, 14 Music Circle
E., Nashville, Tenn. 37205.

IBTS Sets
1987 Dates

NEW YORK The Italian
Broadcasting and Telecommu-
nications Show is back for its
second year; this year’s event
will be held Sept. 24-28 at the
Milan Fair exhibition facility.

The show focuses on applied
technologies and services in a
number of hi-tech areas, nota-
bly satellite TV broadcasting
and professional audio and vid-
eo production and postproduc-
tion.
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THE EUROPEAN TOUR THAT BROKE ALL RECORDS
14 COUNTRIES, 45 CITIES, 96 SHOWS, 1,700,000 PEOPLE

/

M IT'S BEEN A PRIVILEGE TO PROMOTE YOUR U.K. CONCERTS AND CO-ORDINATE YOUR
EUROPEAN TOURS FOR THE PAST EIGHT YEARS... YOU MAKE BUSINESS A PLEASURE.

A SUPER STAR NEEDS A SUPER MANAGER..... CONGRATULATIONS ROGER IN YOUR ACHIEVEMENTS
AND THANKS TO ALL AT ROGER DAVIES MANAGEMENT... LINDSAY SCOTT, JENNI BOLTON, KEITH DEAN,
RUSTY HOOKER, SARA MARKS.

AND TO THE BAND - JAMES RALSTON, JACK BRUNO, BOB FEIT, JOHN MILES, LAURIE WISEFIELD, DERIC DYER,
STEVE SCALES, OLLIE MARLAND AND MUSICAL DIRECTOR ALAN CLARK..... THANKS GUYS IT'S BEEN GREAT.
AND TO BOB O'NEAL AND HIS FANTASTIC CREW AND EVERYONE ON THE ROAD THAT HELPED TO MAKE
ITHAPPEN. OUR SINCERE THANKS.

LAST BUT NOT LEAST ALL OUR PROMOTER FRIENDS ACROSS EUROPE.

GERMANY MAMA CONCERTS MARCEL AVRAM / CHRISTINE / KLAUS
SWEDEN E.M.A.TELSTAR THOMAS JOHANSSON / SIW / TOMMY / TOR
NORWAY GUNNAR EIDE FSO TELSTAR GUNNAR EIDE / GRID / ED
DENMARK DKB CONCERT PROMOTION FLEMING SCHMIDT / STEEN MARIBOE
FRANCE C.W.P. CLAUDE WILD / CHRISTINE
FRANCE CORIDA ASAAD DEBS
BELGIUM PROGEM INTERNATIONAL LOUIS DE VRIES / SYLVAIN STROSBERG
BELGIUM MAKE IT HAPPEN PAUL AMBACH / MICHEL PERL
HOLLAND MOJO CONCERTS BERRY VISER / LEON RAMAKERS / JAN / JOHN
SWITZERLAND GOOD NEWS PRODUCTION ANDY BECHIR / MADELEINE / SAEMI / URS
AUSTRIA VIENNA CONCERTS JEFF MAXIAN / ANDY / WOLEGANG
SPAIN DOCTOR MUSIC NEO SALA/ TITO / FERNANDO
SPAIN - MALAGA MERLIN PRODUCTIONS PHILLIP BOLUS / DOMINICK BOLUS
ITALY SONORA ANTONELLO VITALE
IRELAND AIKEN PROMOTIONS JIM AIKEN
ISRAEL SAMUEL ZEMACK

Mearshetl Avts [t

THE TEAM:
INTERNATIONAL CONCERT PROMOTIONS o
LEEDER HOUSE JENNY MARSHALL
6 ERSKINE ROAD DORIS DIXON
PRIMROSE HILL CLIVEDUNN
LONDON NW3 3AJ WESDTVEX%ST
TEL: 01-586 3831 PENNY ANDERSON
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RECORD-BREAKING
EUROPEAN TOUR STANDS
AS LASTING TRIBUTE TO
ONE OF MUSIC WORLD’S
ALL-TIME PROFESSIONAL
PERFORMERS

By PETER JONES

romoting Tina Turner concerts in Europe is

both the business and pleasure of a select

group of experts whose talent it is to set the

stage, city-by-city, for one of the most excit-
ing performers ever to hit the continent. Box-office
records set on the European leg of her “Break Every
Rule” world tour testify to Tina’s momentum and
magnetism—and the consummate professionalism
of her promoters.

Barrie Marshall, managing director of Marshall
Arts, one of Britain’s leading concert promoter
companies, is Tina Turner’s European tour co-ordi-
nator as well as being promoter of some of her pan-
European dates. It’s been a working relationship
which has spanned a decade.

He first worked with her, under the singer’s pre-
vious management, when she sold out London’s
Hammersmith Odeon. Then, after Roger Davies be-
came her manager/mentor, Marshall was given the
go-ahead to carry on for the following five or six
tours.

Says Marshall: “I've done everything since then,
all over Europe. I promote her in the UK. and co-
promote on some European concerts because there
aren’t many strong promoters there these days. It’s
not just a question of money, but you have to pay
great attention to detail on the production side and
on the advertising.”

Marshall has not always
made a profit on Tina
Turner tours in the past
but regarded that little JSSSE - s
matter as “investing in the

future and, happily, she’s T e

EERNEEE e . Y \—

stayed with me. She really
deserved her break-
through for she’s an in-
credible lady.”

He says the Tina Turner
European saga really start-
ed to build when she
played The Venue in Lon-
don in 1983 at the time of
“Let’s Stay Together,” and
she followed through with
important exposure on the
television series ‘‘The
Tube.”

Says Marshall: “That

(Continued on page T-18)
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T've worked with Tina on and off for the last 20
years and I've always admired ber pizzazz and
style. May she reign forever.’

MICK JAGGER

e
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TINA LIGHTS UP
EUROPE—TEAMWORK
LIGHTS UP TINA AS
STAGE SPECTACULAR
CROSSES CONTINENTS

f the “Big Three” involved in creating and

then maintaining the momentum of Tina

Turner’s spectacularly successful “Break

Every Rule” tour, which broke attendance
records around the world, Patrick Woodroffe was
the first to be involved. He designed the set and
harnessed the latest electronic wizardry to create
the dramatic lighting plot.

Once the show got on the road, with seven 40-ft.
trucks and a party of around 70 journeying city to
city, continent to continent, awesome responsibil-
ities were invested in production manager Bob
O’Neal and tour manager Keith Dean.

Woodroffe, London-based, started his work for
the tour in November of 1986, with Tina Turner
going into rehearsal at the end of January, early
February, this year. He says: “The key to this tour is
that Tina Turner is a particularly easy person to
work with. She’s a super professional who also
knows precisely what she wants.

“We had a good budget for the design and light-
ing of the show and we went for a really big pro-
duction. What often happens is that the artist man-
agement contacts a designer direct, but in this case
several of us were asked to pitch in for the job,
asked to produce a basic design for the show.

“That established, it's a matter of juggling the
budget, logistics and ideas to fit the price, the bill,
the trucks and the image of the star. You also have
to work around problems of time scale.”

Woodroffe says: “When you’re into the big pro-
duction scene, it’s very
easy to find you’re upstag-
ing the people who are out
there working on stage.
But there’s absolutely no
danger of ever upstaging
T M Tina Turner. She’s so dy-
namic and has such a big
personality.”

In terms of technology
talk, Woodroffe used
about 40 of the new Vari-
lites, along with 600 other
lights and 10 follow spots,
incorporating use of hy-
draulic and pneumatic
lifts. Ian Fogden worked
on the set design with
him, Woodroffe handling
the lighting. Shawn Rich-
ardson ran the Varilite sec-
tor and Michael Keller was

(Continued on page T-20)

Tina and crew are mobbed outside the Westfalen-
halle in Dortmund, West Germany, where ber four
concerts drew 85,000, breaking the previous bouse
record set by Pink Floyd in 1979.
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Tina...
The best
pair of legs
wn the business!

Thanks for 16 years

of friendship, and
congratulations on
VYOUT SUCCESS.

Ron Delsener
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An Inter

Manager Roger Davies

view With Manager ROGER DAVIES

‘WE PR*DE OURSEILVES ON BEING A TEAM’

By PAUL GREIN

ina Turner has been working pretty much
non-stop since she teamed up with manager
Roger Davies in 1980. Two albums. A maov-
je. A book. Countless live shows.

A break is planned, but not before Turner finish-
es a marathon world tour that would make a 20-
year old drop from exhaustion. The year-plus tour
began March 3 in Munich, and is slated to con-
clude March 30, 1988 in Hawaii. The itinerary in-
cludes five continents and 230 dates—20 more
than on Turner’s “Private Dancer” tour.

“This has been a very trium-
phant tour,” says Davies, “but 1
don’t know if we ever want to
do anything this big again. It's
not like this is the farewell, but
I'd like Tina to take some time
off and enjoy the success that
she’s had. We haven’t really had
a holiday in seven yecars. Now
we feel that everyone should
have a rest from Tina—includ-
ing ourselves. The tour is just
the final statement.

“Knowing Tina, after three
months of not working, she’ll
start getting itchy feet. But at
least we're going to look for
scripts and try to develop some
ideas.

‘“When we have a break, she
might settle into writing. That’s

T-8

‘We’re going to look for scripts
and try to develop some ideas.
When we bave a break, she might
settle into writing. What would be
fantastic is if the next album bhad
some songs that she wrote.’

what I really want her to do. We've
achieved everything we could have
ever dreamed of as far as success with
records and concerts. What would be
fantastic is if the next album had
some songs that she wrote.”

That album will probably have
more of a rock’'n’roll edge than the
pop-minded “Private Dancer” and
“Break Every Rule.” Says Davies: “It
will be pretty adventurous, straight-
ahead rock’n’roll. We want to do it
very fast and make it a live-type re-
cording and not overdub it.”

That harkens back to the hurried
production schedule for “Private
Dancer,” which was recorded and
mixed in @ month in 1984. “The fact
that we had to do it so quickly was a

real advantage,” says Davies. “We didn’t have time
to vacillate and sit and ponder whether the guitar
was loud enough on a certain track. We were liter-
ally in two studios at once, running backwards and
forwards and doing it almost on a shoestring. It was
a lot of fun recording the album that way: It was all
new and fresh and we had nothing to live up to.

“Private Dancer’ was a bit of a phenomenon,”
Davies notes. “We¢ had a lot of things going for us,
with the Grammys, and everybody rooting for an
underdog making a comeback.”

Last year’s followup, “Break Every Rule,” was a
solid hit, but not a blockbuster like its predecessor.
“I'm a little disappointed that it didn’t do better in
America,” Davies acknowledges. “Maybe it was a
little safe; maybe it should have had more of an
edge. But I think there are some great songs on
there. When people sce the tour, they’ll see how
well these songs work live.”

It's fitting that Turner named her production
company, which Davies runs, Teamwork Produc-
tions. “We pride ourselves on being a team,” says
Davies. “It’s a very healthy manager/artist relation-
ship. I've been very spoiled there.”

Davies and Turner split decisions down the mid-
dle. Davies essentially directs the records, while
Turner calls the shots regarding her legendary live
shows. Says Davies: “When we're putting a show
together, she takes command, working the band in
and pulling arrangements and costumes together.
She knows exactly how she should be live. But she
doesn’t know as much about making records.”

Unlike some managers, Davies has a lot of cre-

(Continued on page T-24)

WwWwWw . americanradiohistorv.com

BILLBOARD AUGUST 15, 1987



www.americanradiohistory.com

CONGRATUIATIONS
/

o

ON YOUR
WORLDWIDE SUCCESS

WE'RE PROUD
TO BE ON YOUR TEAM

JESSMORGAN & COMPANY, INC.
BUSINESS MANAGEMENT
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CHART BEAT: TINA’S
LONG CLIMB TO NO. 1 IS
NO. 1 SUCCESS STORY IN
POP MUSIC HISTORY

By PAUL GREIN

ong, hard climbs are fairly common in pop
music. But no artist has ever climbed longer
or harder to reach No. 1 than Tina Turner.
Turner's “What's Love Got To Do With It”
hit No. 1 in September 1984, exactly 24 years after
she first cracked the Hot 100 with “A Fool In Love,”
a duet with ex-husband Ike Turner.

That established a new record—which still
stands—for the longest span between an artist’s
first chart appearance and first No. 1 hit. The old
record was held by Robert John, who took 20 years
and 11 months to finally reach No. 1. Next in line
are three recent additions to the list: Steve Win-
wood, Billy Vera, and Starship.

But if Turner got off to a slow start, she has cer-
tainly made up for lost time. She earned as many
top 30 hits (four) from her 1984 blockbuster, “Pri-
vate Dancer,” as she had previously collected in
her entire career.

“Private Dancer” rode the top 10 from August
1984 to May 1985, for a total of 39 weeks. Only two
albums by female artists have had longer runs in
the top 10 in the past 20 years: “Whitney Houston”
and Carole King's “Tapes-

The album’s first single, /
“Let’s Stay Together,” stalled
at No. 26 on the Hot 100,
but the next three—“What's
Love,” “Better Be Good To
Me,” and “‘Private Danc-
er”—all cracked the top 10.

“What's Love” walked off
with 1984 Grammy Awards
for record and song of the
year. It also earned the
Grammy for best female pop
vocal performance. “Better
Be Good To Me” won the Grammy for female rock
vocal, an award that Turner has now claimed three
years in a row. “One Of The Living” took the prize
in 1985, and “Back Where You Started” won in
1986.

Though it wasn’t a pop smash, “Let’s Stay Togeth-
er” went to No. 1 on the Hot Dance/Disco survey
in March 1984. That marked the first time that
Turner had ever topped a key Billboard chart. At
that point, the highest she had climbed on the Hot
100 was No. 4 (with 1971’s “Proud Mary”); the
highest she’d climbed on the black chart was No. 2
(with 1960’s “A Fool In Love” and 1961’s “It’s
Gonna Work Out Fine™).

Turner’s success on the pop charts in 1984 is es-
pecially impressive considering that at that point
she hadn’t charted with an album or single in nine
years. And before “Dancer,” she had never landed a
top 20 album in her entire career.

Turner has climbed as high as the runner-up spot
on the Hot 100 in each of the last two years. “We
Don’t Need Another Hero (Thunderdome)” hit
No. 2 in September 1985; “Typical Male” reached
No. 2 in October 1986. Both songs were produced
and cowritten by Terry Britten, who did the honors
on “What's Love.”

“Private Dancer” has sold morc than 4 million
copies in the US. That's noteworthy considering
that only one previous Turner album—1971’s “Live
At Carnegie Hall/What You Hear Is What You

(Continued on page T-16)
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TINA ON FILM: SEEKING
CHALLENGING NEW
SCREEN ROLES FOR THE
FIRST LADY OF MUSICAL
CHARISMA

By JIM McCULLAUGH

ina Turner left a lasting impression on mov-

iegoers with her role as Aunty Entity, the

cvenhanded empress of Bartertown, in

George Miller’s “Mad Max Beyond Thunder-
dome.” Who could forget when she orchestrated a
gladiatorial duel to the death between Mel Gibson
and the Master Blaster? “Two men enter ... only
one man leaves.”

That role was no fluke, no horizontal foray some-
times taken by lesser entertainment talents. Direc-
tor Miller recognized what music video directors
have known for quite some time. Tina Turner’s ex-
traordinary musical charisma could make for a
scintillating translation to the silver screen. And he
had written the part with someone like her in
mind. Had she not been touring indefatigably since
her career resurgence, she might have more film
credits by now. And had the timing been different,
Turner might not have turned down Steven Spiel-
berg for “The Color Purple.” It’s a safe bet, though,
now that touring will be curtailed, she will look
for—and get—more cincma work. As a kid she
wanted to be an actress more than a singer.

Ironically, as truth is sometimes stranger than fic-
tion, one of Turner's favorite films is “The Road
Warrior,” the second episode in the Mad Max trilo-
gy. Coincidently, when George Miller was ready to
cast for “ ... Thunderdome,” he called, completely
unsolicited, and asked if there was any interest. The
role was sccured the same day she found out that
“What's Love Got To Do With It” reached No.1—
her first time at the pinnacle—on the charts. She re-
(Continued on page T-16)
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1o come thus far:
you ve got to break

alot of rules.
and a lot of records.

Congratulations for doing both.

From your friends at Capitol
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8/10/87
8/12/87
8/13/87
8/14/87
8/15/87
8/17/87
8118/87
8/19/87
8120187
8/22/87

Portland/Civic Center

Wantagh, Long Island/Jones Beach
Wantagh, Long !sland/Jones Beach
rain date Jones Beach

Lake Placid/Olympic Center
Holmdel/Garden State
Hoimdel/Garden State

Mansfield, Mass/Great Woods
Mansfield, Mass/Great Woods
Columbia, Md/Merriweather Post

812387
8/24/87
8/25/87
8127187
8129/87
8/30/87
8/31/87
9/01/87
9/02/87
9/04/87

Columbia, Md/Merriweather Past
NYC/Madison Square Garden
Philadelphia/Spectrum
Montreal/Forum

Toronto/CNE

Ottawa/CCE

Saratoga/SPAC

Syracuse/N.Y. State Fair
Rochester/War Memorial
Clarkston, Mi/Pine Knab

9/05/87
9/06/87
9/09/87
9/10/87
9/11/87
9/12/87
9/13/87
10/02/87
10/04/87
10/05/87

www.americanradiohistorv.com

Clarkston, Mi/Pine Knab
Charlevaix/Charlevoix
Cleveland/Blossom
Dayton/U of Dayton Arena
Hoffman Estates/Poplar Creek
Hoffman Estates/Poplar Creek
Milwaukee/Marcus Amph
Orange County/Pacific Amph
Tacoma/Dome
Vancouver/PNE Coliseum

10/07/87
10/08/87
10/10/87
10/13/87
10/15/87
10/16/87
10117187
10118/87
10121187
10122187

Calgary/Saddledome
Edmonton/Narthlands Caliseum
Winnipeg/Arena

St.Paul/Civic Center
Carbondale/SIU Arena
Peoria/Civic Center

Kansas City/Kemper
Ames/Hiiton Coliseum
Rockford/Metro Center

Ft. Wayne/Coliseum
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BREAKING THE RULES TOGETHER

FESTIVAL RECORDS
Australia and New Zealand are proud to have represented

TINA TURNER

continuously, for the past 18 years
and we look forward to being part

of The World Tour.
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BREAK EVERY RULE

(Continued from page T-4)

“The Color Purple” three times.) There are also
spiritual explorations she yearns to pursue, and
various personal gratifications. Can a child of the
coiton country of Western Tenncssee, having con-
quered the music world, find even further fame? In
Tina’s case, don't bet against it.

“I'm a farm girl, and I have worked to get what I
want,” she says. “T wanted to sing. I wanted the star
on my door, to be all of what I had scen in the mov
ies when 1 was young. T went against the rules, 1
made the rules fit my life. But I never let go of the
dream.”

Born Anna Mac Bullock in Brownsville, Tenn.,
on November 26th, 1939, Tina was raised in and
around the nearby hamlet of Nut Bush, and might
well have withered in that stifling rural cnviron-
ment. She grew up lonely; her parents, she felt, dot-
cd on her sister Alline, who was three years older.
When she was 11, her mother abandoned the fam-
ily and moved to St. Louis. A few years later, her fa-
ther also took off, lcaving both girls to be raised by
an cver-shifting serics of relatives. By 1956, howev-
cr, the sisters had been reunited with their mother,
Zclma, in St. Louis, and before long, Alline and the
teenaged Tina were hitling the local hot spots to-
gether. St. Louis clubs closed down at a respectable
hour, but across the Mississippi, in East St Louis,
there was music and dancing and gambling
(among many other things) all night long. And it
was at the Club Manhattan in East St. Louis that lit-
tle Anna Mac Bullock first set eyes upon Ike Turner
and his fabulous Kings of Rhythm.

The story of Ike and Tina Turner is by now the
stuff of legend. How she stepped in at the last mo-
ment to sing lcad on “Fool In Love,” and how, in

il

Tina is a great singer and, above
all, a great lady. It bas been a
privilege to bave been a part of
ber great success.’

MARK KNOPFLER

autumn of 1960, that record rocketed into the Top
40 (to be followed over the next two years by such
great r&b hits as “It's Gonna Work Out Fine” and
“Poor Fool”). How Ike renamed his act the Tke and
Tina Turner Revue, moved it 1o Los Angeles, and
eventually built it into the favorite gutbucket soul
act of the burgceoning hippic audience. How Tina
stepped out on her own for the first time to record
the fabled “River Decp-Mouatain High” single
with Phil Spector, then faithfully returned to Ike to
cut such subscquent hits as “I Want to Take You
Higher,” “Proud Mary,” and Tina’s sclf-penned
“Nutbush City Limits.” How Ike¢ built his own stu-
dio, and how. after that, the whole setup began fall-
ing apart. And how, in July of 1976, Tina finally
bailced out.

The ycars with Ike were a combination of artistic
triumphs and personal degradations, but Tina was
never one to mope.

“I don’t blame anyone for the struggles I've had

-

in my life,” she says. “It was my life; my problems. 1
have no grudges. When I became a Buddhist, 1 real-
ized that I could change my life. And finally, I went
on my way.”

It wasn’t casy. The marital split had left Tina sad-
dled with massive debts (as well as four of the
Turner children). She sometimes needed food
stamps to make ends mect. She began turning up
on “The Hollywood Squares,” and then cased her
way back into performing, mostly in cabarets, sup-
per clubs, Vegas: the burnout circuit. But Tina
knew she wasn't a has-been. In fact, she hadn’t ever
started.

In 1979, she met a man who shared that belief:
Roger Davics, a struggling young Australian manag-
er who had recently relocated to L.A. Davies helped
Tina strip the glitz from her lounge act, peeling it
down to its rock'n’roll heart. He also pointed her in
a new musical direction: toward the English new-
wave sounds that werc then transforming the
scene.

The end result of all this refinement was “Let’s
Stay Together,” an clectrifying and very clectronic
rendition of the Al Green classic, which went Top 5
in Britain at the end of 1983. Scizing the moment, |
Tina and Davies flew to England and, in two hectic
weceks, recorded “Private Dancer” an album that,
relcased in 1984, was kept from the No. 1 chart po-
sition only by the combined clout of phenomenal
LPs by Prince and Bruce Springsteen. “Private
Dancer” remained in the Top 100 for more than
two years, ultimately selling more than 10 million
copics worldwide. It spawned on¢ chart-topping
single, the incandescent “What's Love Got To Do
With It” and two other Top 10 entries (the title
track and “Better Be Good To Mc”). At the subse-
quent Grammy Awards, “What's Love” was voted

(Continued on page T-22

Congratulations on your grth success —
past, presenr and future. o

Very best wishes from your friends at
Home Box Office.
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VIDEO

(Continued from page 1-10)

calls that as one of the most memorable days of her
life. That night she partied at New York’s Ritz with
the likes of David Bowie and Keith Richards in
what later would be recognized as the day the
comeback really started.

Perhaps nowhere is her screen presence more
evident than in two recent longform music videos,
both HBO specials, and now available on videocas-
sette, the first from Sony Video Software, the sec-
ond from HBO Video.

Under the skillful palette of noted English direc-
tor David Mallet, Turner’s award-winning “Private
Dancer” tour was etched in one of the most watch-
able music videos the record industry has seen.
Turner’s manager, Roger Davies, has had a long as-
sociation with Mallet as his company, Millaney,
Grant, Mulcahy, Mallet (MGMM), then known as
Millaney Grant, produced Olivia Newton-John's
breakthrough longform “Physical,” one of the first
video translations of an LP. Newton-John is also
managed by Davies. More recently, Mallet returned
for the “Break Every Rule” concert video.

Both specials stand out for scveral reasons:
They’re shot on film, use more than a dozen cam-
eras, and make bountiful use of the overhead sky-
cam. Both also feature Mallet’s signature directing
style—rapid-fire edits and constantly moving cam-
era. The overall result are music videos at once at-
mospheric, frenzied, passionate and alive. In fact,
the “Private Dancer” special, shot at a 15,000-seat
arena in Birmingham, England, was the first use of
the skycam, originally devcloped for sporting
events, on a music video. Both also feature guest
duet appearances, the first by David Bowie and
Bryan Adams, the second by Robert Cray. The sec-
ond special is more intimate than the first, with the
set in a smaller club. The music also pays homage
to her soul heritage.

The Turner camp says it has no qualms, like some
other rccording artists, about Tina’s vidco pres-
ence. The feeling is that fans will be encouraged to
get the video after seeing a show, or else will be en-
couraged to see a live show after watching the spe-
cial. Where the new special has been screened, par-
ticularly in foreign territories, album sales have
gonc up accordingly. The main concern was to
make the production as first-rate as possible. As
such, rock video’s musical legacy has two ever-
greens.

CHART BEAT

(Continued from page T-10)

Get”—so much as went gold.

Turner’s followup album, “Break Every Rule,”
was an even more immediate hit than “Private
Dancer.” It cracked the top 20 in just two weeks,
compared to seven weeks for “Dancer.” But it
didn’t have the same degree of singles support, and
dropped out of the top 10 after six weeks.

While Turner has been associated with tremen-
dous successes, she is also identified with one of
the most spectacular “failures” in chart history.
That's the lke & Tina/Phil Spector opus, “River
Deep- Mountain High,” which peaked at No. 88 in
1966. That poor chart showing hasn’t stopped
many critics and radio personalities from calling it
one of the best singles of the rock era.

Right up there with “What's Love.”

T-16
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EUROPEAN TOUR

(Continued from page 1-6)

time we did some provincial concerts rather than
clubs. One of the major reasons it was so successful
was working with the promoter Thomas Johans-
son, of EMA Telstar Concerts of Stockholm, who
really understands the value of television, in Scan-
dinavian territories.”

How does Marshall get on with Tina Turner per-
sonally? ““She can be a daunting prospect if you
don’t know her, so 1 was very nervous when I first
met her. But I've always got on extremely well with
her—and so has my wife, Jenny.”

Marshall expands his memory of the historic gigs
at The Venue in London. “All credit to manager
Roger Davies, who felt that the hall was the right
place to play, even though it had only a 1,200 ca-
pacity. We did seven shows in four nights. It's im-
portant to get the right atmosphere. When you do
just one show, after that night it’s gone, whereas a
series of shows becomes a real event.

“I've learned a lot from Roger Davies, although
Tina Turner also knows precisely what she wants. |
hope to continue working with her indefinitely.
I've also worked with Stevie Wonder and lionel
Richie, but Tina is very special to us.”

One of the European promoters who works
within the tour pattern co-ordinated by Barry Mar-
shall is Andy Bechir, a Swiss promoter who oper-
ates out of Zurich. Bechir has worked with Tina
Turner since 1971, way back in the days when she
was the vocal half of the Ike & Tina Turner Show.

The 1987 tour in support of the “Break Every
Rule” album has been the biggest yet for Bechir,
with five sold-out gigs at the Zurich Hallenstadium,
another open-air show at the Basel football stadium

4

Being with ber out there is being
in the bottest place on Earth.”
DAVID BOWIE (after sharing the stage with

Tina at the National Exbibition Centre in
Birmingbam, England.)

and a showcase in the middle of Locarno, using the
local piazza as a stage, all adding up to a total Swiss
audience of around 130,000 in just three months.

Says Bechir: “Nobody’s ever played to that many
people in such a short time in Switzerland. It’s a
sensational result. Maybe the Rolling Stones could
equal that, but I can’t think of anyone else.”

Leaving aside the dynamic superstar perfor-
mances of Tina Turner, Bechir finds other reasons
for such tour success. “She’s very well managed by
Roger Davies and, in order to publicize this tour,
she did lots of advance press promotion work and
several of the right—carefully selected—Swiss tele-
vision shows. Tina and Roger have always taken
my advice since she went out as a solo act. We've
never wrung the last ounce out of her audience.
We leave them wanting more. We’ve built up over
the years into bigger venues rather than having
launched straight into the major places.”

So how has Tina Turner reacted to superstardom
over recent years? Bechir says: “She hasn’t changed
at all since the first time. Even with all the success
she’s enjoyed, she still manages to keep her feet
firmly on the ground. I think the thing I remember
best and appreciate most strongly is that she gave
me a double platinum record, a wonderful gesture.
That indicates to me that she’s appreciative of what
my company has done on her behalf—and also
shows that what we've done has been helpful.

“When she gave it to me, I felt like I was flying!”

Bechir says he hasn’t talked yet to Turner about
the future as far as touring is concerned. “But I
know that if and when she comes back to Switzer-
land, she’ll be working with me. We've never had
any problems, even with money. Obviously money
is important but it has never been the most impor-
tant item with Tina.”

(Continued on page T-22)
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SENSATIONAL

Congratulations Tina on vour incredible career.

From everyone at The Paul

Dainty Corporation and

the thousands of fans in
Australia and New Zealand

who attended your sold

out concerts.
We're looking forward
to your sell out tour
down under in January/

February 1988.

Thank you.
PSS. Thanks also to Roger Davies and
everyone at R.DLM.

The Paul Cainty Carporation

Comredy Theatre, Exhibition Street, Melbourne,
Vietori 1 30060, Australia
Telephone: (02) 662222 Telex: 33357
Facsimile: (03) 663 5195
UK OFFICE 353 Millbank, London SW1P 4RI,
Telephone (01) 630 9991 FAX: 01 630 6689
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TEAMWORK

(Continued from page T-6)

lighting director. Samuelson’s Concert Productions
handled the overall lighting, and Steve Moles was
crew chief. “It’s essentially a team effort,” says
Woodroffe.

He goes on: “Even by today’s standards, this was
a pretty big show. But there’s an advantage in
working with such a huge star in that you don’t
have to shift equipment night after night, gig to gig.
Tina Turner fills a hall for a week in one venue.”

He adds: “A show of this kind always changes
slightly from continent to continent. But Tina
knows just what she wants. She’s clear in her own
mind about how she should be heard and how she
should be seen. While she’s emphatic about that,
she makes sure her team is given its creative head
as well. Normally it's very hard indeed to get that
kind of balance.”

Woodroffe, who spent two or three months on
the project, says: “Video projection on screen has
been an important part of the tour design. I recall
how Tina, in rehearsal, would come in with full
make-up at eight o’clock in the evening, work the
full show, then sit out there in the hall for a re-run
of the whole show on video.

“Quite simply, she’s a super professional.”

Woodroffe moved on from Tina Turner to start
work on Mick Jagger's upcoming solo tour. In the
past he’s designed and lit tours by Stevie Wonder,
Spandau Ballet, Robert Palmer, Roxy Music, the
Rolling Stones—and been heavily involved in films
and major fashion shows.

Keith Dean, as tour manager, is responsible for
the control and running of the tour in all its differ-
ent aspects. [t's a matter of arranging the movement
of Tina Turner and the group from one place to an-

I

other, of working closely with artist management,
dealing with hotels, etc. etc. On the “Break Every
Record” trek he has liaised with Pepsi, the sponsor-
ing company.

But he says: “I've never found anyone, even oth-
er tour managers, who can actually sum up in a
sentence what the tour manager job entails. What
the lighting manager does is obvious from the title.
But I guess the tour manager is really the link be-
tween artist and manager and everybody else. He is
organizer, mediator, supervisor. He handles the
media, building security, aspects of catering for the

star. The tour manager has everybody answering to
him—accountants, lawyers, business men, every-
body.”

He's been with Tina Turner for three years. “I've
found her one of the easiest people in the world to
work with. She hires you and expects you to do the
job. When she has to correct you, she’s not aggres-
sive about it. She’s gentle, very professional,
wouldn’'t embarrass you in front of other people,
but she knows just what she wants. She’ll say: ‘May-
be we ought to do this’ or ‘This isn’t working quite
right.” So many artists just fly off the handle.

“She’s one of the easiest to work with because
she does let you get on with your own work. You
go out there and give here 150%.”

Dean started with Tina Turner when she was on
the road with Lionel Richie. “It was small effort,
just Tina and I and a five-piece band. I'd be road
manager, tour manager, help with wardrobe—any-
thing. Then we went on a small tour of the States,
hiring three other people to look after sound,
equipment and other things. Now we're talking
about seven trucks and an eight-piece band and
around 70 people. I've been round the world twice
with Tina.

“In the U.S., we often travel by private aircraft.
That comes in my area of responsibility, t00.”

Pre-Tina, Keith Dean had been on tour with vari-
ous country artists. He says: “I can’t produce a long
list of stars for whom I've acted as a tour manager.
But in a sense I see that as a compliment. I spend
long periods of time with the same person. Longev-
ity can be a real good reference for a tour manager.
Of course superstar acts tend to work less on the
road, going into more private things like records
and so on.”

As production manager, Bob O’'Neal works direct

(Continued on page T-26)
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BREAK EVERY BOX OFFICE RECORD - CANADIAN TOUR

DONALD K. DONALD PRODUCTIONS
6265 Cote de Liesse, Suite 200
St. Laurent, Québec H4T 1C3
(514) 735-2724

Suite 700
481 University Avenue
Toronto, Ontario M5G 2E9
(416) 593-2550
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PERRYSCOPE CONCERT PROMOTIONS
301 - 1587 West 8th Avenue
Vancouver, BC. V6J 115
(604) 731-4621
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96 SOLD OUT SHOWS OVER EUROPE, 1.7 MILLION PEOPIL

PART ONE (EUROPE)

MARCH

£TH VEDRESDAY MUNICH / OLYMPIAHALLZ
STH "HJRSPAY MUNICH / OLYYPIAHALLE
€TH “R DAY NURNBERG / FRAJKENHALLE
»TH SATLRDAY NURNBERG / FRANKENHALLE
$TH SUNBAS BERLIN / DEUTS®HELANDHA_LE
*TH WCNDRY BERLIN / DEUTSCHELANDHALLE
OTH TJESPAY BERLIN / DEUTSCHELANDFALLE
12TH THURSDAY FRANKFURT » FESTEHALLE
13TH RIDZY FRANKFURT / FISTEHALLE
14TH SA"URDAY FRANKFURT » FESTEHALLE
1STH QUSNCAY FRANKFURT / BESTEHALLE
16TH ACNDAY FRANKFURT / =ESTEHALLE
17T “UESJAY HAMBURG / SPORTSHALLE
20Tk OR DAY STOCKHOLM / ISSTADION

21ST SATURDAY STOCKHOLM ° ISSTADIOR
2IND SLNJAY GOTHENBERG ~ SCANDINAVIUM
29T@ sLNDAY PARIS / THE EERCY

30TH AONDAY PARIS / THE 3ERCY

31S” TURSDAY PARIS / THE 3ERCY

APRI.

1ST WEDNESDAY ANTWERP / PALAIS DES SPIRTS
3RC AR'DAY ROTTERDAM / THE AHOY

4TH SA"URDAY ROTTERDAM  THE AHO®

STH UNCAY ROTIERDAM / "HE AHOY

6Tk RCNDAY ROTTERDAM / THE AHOY

7TE "UESOAY OLDENBURG / WESER-EMS-HALLE
9TE “HUFSDAY DORTMUND ~ WESTFALENHALLE
10TH FSIDAY DORTMUND / YESTFALENHALLE
11TH SSTURDAY DORTMUND / WESTFALENHALLE
12TH SUMDAY DORTMUND / WESTFALENHALLE
147H TUESDAY MUNICH / O_YMPIAHALLE

157H WEDNESDAY MUNICH » OLYMPIAHALLE
16”H THURSDAY MUNICH / JLYMPIAHA_LE
187H SATURDAY MUNICH / JLYMPIAFA_LE
197H SUNDAY MUNICH / OLYMPIAHALL:

215T WUESDAY ZURICH / HPLLENSTADION

22NC NEDNESDAY ZURICH . HALLENSTADION
23RC THJRSDAY ZURICH / ALLENSTADION
24T+ R DAY ZURICH / HABLENSTADION

25T SATURDAY ZURICH / HALLENSTABION
2€TH TUESDAY MANNHEIM ~ EISSPORTHALLE
26TH NEDNESDAY MANNHEM / EISSPCRTHALLE
3CTh NHURSDAY MANNHEINM / EISSPORTHALLE

NAY

IST _FRIGAY HANNOVER / ESSPORTHALLE

24C SATURDAY HANNOVER / EISSPGRTHAL.E

4TH MONDAY STUTTGART . MARTIN SCHLEFERHALLE “
STt “UZSDAY STUTTGART ¢ MARTIN SCHLEYERHALLE

oI~ WEDNESDAY STUTTGART / MARTIN SCALEYERHALLE

7TE "HJRSDAY STUTTGAR™ / MARTIN SCH-EYERHALLE

STH SATURDAY VIENNA / STADHALLE

WM SINDAY VIENNA / STADHALLE

DI MONDAY VIENNA / STADHALLE

T7M SJNDAY MADRID / 2OCKODROWE DE LA CASA DE EAMPO
"9THLTJESDAY VALENCIA  ESTADIO _UIS CASANOVA
ZISTSTHURSDAY BARCELONA / PLAZA DE TORES MONUMINTAL
Se3RC ATURDAY VERONA ¢ AMPHITHEATRE

26"H DUESDAY MONTPELINR / LE ZEMITH

27"H WEDNESDAY LYON » PALAIS DE SPORTS

287 HOLLAND / MIJMEGZN SPORTS FIELD

30°F SATURDAY DUBLIN * ROYAL DUBLIN SHOWGROUNL

JUME

15T MONDAY GLasBOw P E.c.C
2NGBTIESDAY GLASGOW ¢ S.E.C.C.
3RD WEDNESDAY GLASGOW / S.ECC.

S FIDEY BIRMINGHAM / N.E’

&M SATURDAY BIRMINGRAM / N.E.C

7H SJUNDAY BIRBINGHAR / N.E.C

8 WONDAY BIRMINGHA / N.E.C.

1774 THURSDAY LONOOM / WEMBLEY AFENA

12T+ FRIDAY LONDON / WEMBLEY aRENA

12T4 SATURDAY LONDOM / WEMBLEY ARENA

1-T1 SUNDAY LONDON . WEMBLEY AREMA

1eT4 TUESDAY LONDON / WEMBLEY ARENA

1°TH WEDNESDAY LONDIN / WEMBLEY ARENA

13TH THURSDAY LONDON / WEMBLZY ARENA

M SATURDAY 0SLO / VALLE-HOWN

AST SUNDAY KARLSRHUE / KARLSRUHE-WILDPARKSTAD ON
ZWH WEDNESDAY GRAZ / EISSENSTADION LIEBENAU

&MH SATURDAY BASEL * ST. JAKO3 FUSSBALLSTADION
B14 SUNDAY MUNICH . GALOPPRENNBAHN

307H TUESDAY HANNOVZR / EISSPORTHALLE

ULy

<ND THURSDAY BERLIN / WALDBUHNE

ZR) FRIDAY HAMBURG ¢ VOLKPARKSTABION

=T+ SATURDAY ESSEN » GEORGE MELCHES STADION

«T4 SUNDAY COPENHACEN / IDRAZTSPARKEN

T4 WEDNESDAY LOCARNO / PIAZZA GRANDE (TOWN SQUARE
OTH THURSDAY ANNECY / STADE ANNECY LE VIEUX

11T SATURDAY FREJU" / LES ARZNA

A3TH MONDAY NIMES / LES ARENa

BZTH WEDNESDAY DAX / STADE DE DAX

1€TH THURSDAY BILBAD / PLAZA DE 10ROS DE VISTA ALERE
TETH SATURDAY MALACA / ESTAD O MJNICIPAL DE MARBELLA
2751 TUESDAY TEL AV / PARK CONCERT

2240 WEDNESDAY TEL AVIV / PARK CONCERT

2+TB FRIDAY OOSTENDE / AIRPORT FESTIVAL

25TH SATURDAY KOBLENZ / NURMBURGRING

2074 SUNDAY GEISSENI / VFB WADENSTADION

FART TWO (NOETH AMERIEA)
AJCUST 10 - DECEMBER 20

PART THREE (SOUTH AMERICA)
JANUARY 5 - 20

PART FOUR (ALSTRALIA/ NEW ZEALAND)
BMUARY 27 - FEBRURRY 15

PART FIVE (S.E ASIA / _APAN)
FEERUARY 17 — MARGH 30

SPECIAL THANKS

B
’ JACK BRUNO DFY
DERIC DYER SAXOPHCNE / KEYBEAR}
BOB FEIT BASS GUITAR / %OC
. JOHN MILES KEYBOARDS / GUITAR / VKA
JAMES RALSTON GUITAR / VCE
STEVE SCALES PERCUSS
S O.LIE MARLAND KEYSOARDS / VGL
LAURIE WISEFIELD GUR
ALAN CLARK MUSICAL D RE
> ROGER DAVIES PERSONAL MANAG
i | ; . ’ JENNI BOLTON MANAGEMENT REPRESENTAT
| I . Y o B LINDSAY SCOTT VP ROGER DAYIES MAMAGEM:,

TOUR PERSOK
KEITH DEAN TOUR NANAG

: BOB O'NEAL PRODUCTION MABAG
.; RUSTY HOOKER TOUR ACCOURTA
' . TOBY FLEMING STAGE MAKAG

’ L 4 ¢ |

e .

BOB DAITZ ASSISTANT TOUR MAMAG
PATRICK WOODROFFE LIGHTING / SE™ (=51
DAVE NATALE SOUND ENGINE

RORY MADDEN MONITOR ENGINE

MICHAEL KELLER LIGHTING JIF=(T:

SHAWN RICHARDSON VARILIGHT CPERA
RICK HOPTON VARILIGHT GPERAT

BREAK EWMERY RU
VQRLD TQ R T 7/ 8 ‘

3 : PAUL BECHER VIDEQ DIREC
| DEREK HAY FIS5

& JOE CLAYTON EI33

EDDY BUTLER DRUM TECHNICI

JOE ASTRELLA GUITAR T=ZCHNICI

LAJRENCE ADAMS KEYBOARD T=CHNICI

> BRIAN HUNT CARPEN]

§ A MARK REINKE CARPENT

| JULIE FRANKHAM WARD30ZE 71

¥

ig ALLISON UNDERHILL MaSSEU
. ED BARTYLAK SECURITY DIR=CT{
N, ﬁ

-
-
-d

A
R

JACK PERKINS SECURI

- - B BOB BICKELMAN CLAIR BROS. AU
It CLIFF ATCHINSON CLAIR BFOS. A

- L PETE PETPAND (LAIR BFOS Al
JONATHAN BESWICK NOCTURNEVIDEC ENGIE

JOHN HAMLIN NOCTLRNZ WD)

BOB HARTMAN NOCTLRNE V1)

JOHN GONZALEZ NOCTURME V1D

STEVE MOLES ZENITH LIGHTING (REN G-I

KATE CRAMPTON ZENIT L G-I

Py BRIAN CONDREY ZENITLIGHT
ALAN ESPLEY ZENTH LIGH A

PETE MILES ZEN TH JGH ™!

M CKEY DEAN LEN WRIGHT COACH - BA

GRAFAM HEWITT LEN WRIGHT (JACH - (R

PAUL HATTIN LEN WRIGHT (DACH - (R

TONY GRIEVE LEN WRIGHT COACH - (RE

STAN SALLON ATKINSON & SANDERS "RUZAI

PAT DOONA ATKINSON 8 SANDERS TRUZIKIE

- = GLEN MOUNT ATKINSON & SANDERS TRULKI
LYNN 3COFFIN ATKINSON & SANDERS TRUCKI!

MARK PHILIPS ATKINSON & SANDZFS TRUCK!

. .70 OUR EUMDPEAN PROMGTO
' ' i UK & TOUR™0-ORDINATI®N BARRIE MARSHALL for MARSHALL ARTS 10NC(
GERMANY MARCEL AVRAM for MAMA CCNZERTS MINK

SWITZERLAND ANDRE BECHIR for GOOD NEWS COMCERT®, ZURK
HOLLANC BERRY VISER & LEON RAMAKERS for M0OJO CONCEFTS 3¢, DELF
DENMARK EMA TELESTAR for DKB CONCERTS (ZPEMMAGE

SWEDEN BHOMAS JOHANSSON for EMA TELESTZR, <TDEEHOL

NORWAY GUNNAR EIDZ and EMA TELESTAR, OSL

FRANCE CLAUDE WILD for CW.P. & ASAAD DEBS, PAR

AUSTRIA JEFF MAXIAN for VIENNA CORCEFTS, SIENN

BELGIUM LOUIS DE VRIES lor PROGEM INTERNATIONAL, ANTWERS

SPAIN NEQ SALA lo: DOCTOR NUSIC, BAECELON

ITALY ANTONELG VITALE fer S0MORA. MiLA

W Y

AJDO (OMPA
CLAIR BROTHERS AUBIO -NT=RPRIS!
LIGH
ZENITH / SAMUELIONS # WRILIGH
VIDE
HOCTURNE INC. SAN FRANCIS
STAGE S#

BRILLIAMT CONSTRUCTIO
TOUR 5PONSO
PEPSI-COL
TOUF PEBLICIS
UK & EUROP
BERGARD DOHERTY & MACGIE TODD A" BOCEFS & COWA
N AMERIC
D=BRA KRE
VMEICHASDISIN

WINTERLAN
TRAVEH
KATHE COURTNEY AT THE TRAVEL SOMPAN® LONDO!
LK LOUIS ARNITZ AT FAD TRAVEL GMER, FRANKFUR
EDIE SITEMAN AT RAND FELDS, GALIFIRNI

TRUCKI
ATKINSONS & SANDER> TRLEMING LMITE
BUSSIN
LEN WRIGHL “2a¥=1 LIMITE
CATERIN
EAT YOUR HEARTS, OUT LONDO
SALT & EPPER, 4AMBUR]

SPECIAL THARKS 1

LIZ REDWING & SHAELERE AT HDM

DON PASSMAN A GANG, TYRE RArE™ & BROW

LEN FREEDMAN & MARK FRIEDMAN AT JESS MIRGAN 3 COMFAN
MARK YOUNG & BONNIE FEINGOLD for PEPS

" SARA MARK®. CAPITOL/EMI RECORDS PEPSI COLA JENEI MARSHALL
JOHN HUBSON. AZZEDINE ALAIA. GAVIN DE EECKER PaT MORRE

ERIC ROBINSON, JINMY BARNETT. ED6ER BRATTE
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EUROPEAN TOUR

(Continued from page 1-18)

Munich-based promoter Marcel Avram, of Mama
Concerts, worked with Tina Turner on her earlier
tour in 1985 which, he says, “was a big tour which
broke her really big in West Germany. We original-
ly planned eight concerts, but demand was so great
that we had to add on another 22, making 30 gigs
in all.

“This time around, on the 1987 trek, I said I
wanted to improve that by 10%, because 1 play ten-
nis with Roger Davies, her manager, and he beats
me every time. So this year we’ve done 33 concerts
and also seven open-air festivals in three months in
Germany, Switzerland and Israel, where she did
two open-air showground concerts.

“In Germany this year she has been watched by
over 800,000 people. In a country of some 62 mil-
lion people, that means that one person in every 70
went to see her, which is surely incredible. I hon-
estly believe she is more popular in West Germany
than the German president. I wanted her to go to
the Marienplatz in Munich when the president was
visiting, just to see if more people watched her
than watched him!”

Avram takes the view that Tina Turner’s appeal is
as strong for 60-year-olds as for teenagers. “She is
extremely professional. She did all her homework,
as it were, for the tour last fall, with many inter-
views and radio and television appearances. She
likes Germany, so we started the European tour
here and she even rehearsed in Germany.

“In fact, she rehearsed in the biggest hall in Mu-
nich, which is very unusual. It normally costs be-
tween $20,000-$30,000 a day, but they were proud
to let her have it for rehearsals for just $2,000.

“Her last album sold 1.4 million copies in Germa-
ny and we expect the latest to do over two million.
Because Germany has a population only a quarter
of that of the U.S., it would be like selling eight mil-
lion units in the States.”

Avram has, in the past, promoted acts of the pull-
ing power of Pink Floyd and others. “But even the
Floyd couldn’t equal what Tina Turner has done in
Germany. She’s broken records in every cCity in
which she’s played. Yet she'’s one of the easiest peo-
ple I've ever had to deal with. She threw a start-of-
tour party, which coincided with my birthday—
and everyone, from truck drivers to the top execu-
tives, was invited.”

The German promoter recalls “with wonder-
ment” a show in Frankfurt when it became clear
that the sound was slightly less than the perfection
she always seeks. “She waited until the audience
had gone, then she did another complete show at
midnight as a rehearsal for the next day, to make
sure it would be absolutely right. The only people
in the audience were cleaners and security men,
but she went right through the whole show.

“She tapes the show every night and videos it as
well. She has a video machine in her hotel room
and she watches the show every night to look for
faults and to find possible improvements.

“She’s the most professional performer I've ever
seen. The only thing I don’t find fantastic about her
is what I call ‘the late-night eye.’ I can’t see any-
thing negative about her, except that I think she
should get more sleep. But she doesn’t.”

In fact, in Dortmund four Tina Turner concerts at
the Westfalenhalle drew a total audience of 85,000,
breaking the previous house record held for eight
years by Pink Floyd.

Taking a pan-European view, Tina Turner’s first

99 concerts drew a total 1.8 million people, and
box-office records were smashed in 13 countries:
Germany, Holland, England, Switzerland, Belgium,
Norway, Sweden, Spain, Italy, Austria, France, Ire-
fand and Denmark.

BREAK EVERY RULE

(Continued from page T-15)

Record of the Year, and Tina took home an addi-
tional three statuettes. After a quarter-century of
dreams and struggles, she had finally reached the
top.

Professionally, that is. She has certainly sustained
her success with “Break Every Rule,” her current
album, which has topped the 5 million mark and is
still going. And the just-concluded European seg-
ment of her tour was so unprecedentedly success-
ful that for a while it seemed unlikely ever to end.
But, as Tina is the first to point out, fame and for-
tune aren’t everything. “Money can’t make you
completely happy,” she says. “It’s nice to be com-
fortable after all the years when I had nothing, but
it’s your life that's most important, your heart and
your soul. You see a lot of people who have gotten
to the point of having everything and then they re-
alize what the true gift of life is. It's love.”

Tina, for the record, has a new boyfriend with
whom she’s very happy, and lots of plans for a fruit-
ful future. There’ll be records and shows and mov-
ies, no doubt; but her biggest hopes and dreams for
the years ahead are more intimate ones.

“I am simply trying to become as good a person
as 1 can,” she says, flashing that trademark grin.
“I'm not perfect yet, but I'm working at it.”

S
&

“What'’s Love’ was the first song Terry [Britten] and 1 bad
ever written together, and it wasn't writen with Tind in
mind at all. It’s well-known she didn't think much of it
when she first beard it. She [robably felt it was just a
lightweight pop song—which wouldn't surprise anyone if
they heard the demo. When we 100k it 1o our publishers,
three different bands were interested in recording it, so an
immediate choice bad to be made.

1 prefer uriting to performing. 1 first met Tina Turner at
the Grammy Awards, where she picked up three awards.
Terry won two, and be and [ took one togetber as
songueriters of the year. With ‘What's Love,” it wds
wonderful to feel the strength of the song when she
recorded it, and it reflects ber persona. She sells a song. She's
an actress as much as a singer. She commands respect ... a
wonderful person to urite for.

1 don't think she understood the meaning of the song at
first and asked me what it meunt, so I explained that it was
about someone who'’s scared of falling in love and therefore
wants to keep relationships clinical.

‘More recently, Terry and | bave written a number of
songs specially for Tina, starting with 'We Don't Need
Anotber Hero' in 1985 from the third Max Max mouie
‘Thunderdome,’ and continuing with five tracks on Break
Every Rule.’ The more | meet Tina, the more I understand
what to write for ber. Her persona is multi-faceted. She can
be soft, and she can be tough. She gives everything much
maore meaning than appedrs on the surface.’

Scottish songuriter GRAHAM LYLE won a Grammy
Award in 1984 for “What's Love Got To Do With It?,” which
be co-wrote with Terry Britten.
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Great Voice . . .

Mixing “Break Every Rule” video from Sony 3324 Digital 48 Track to F1-Umatic locked to picture at Mayfair Recording Studios, London.

. » « Great Sounds.
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MAYFAIR RECORDING STUDIOS, 11a SHARPLESHALL STREET, LONDON NW1 8YN, ENGLAND. (01) 586 7746. fax (01) 586 9721.
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ROGER DAVIES

(Continued from page T-8)

ative and musical input. He insisted that Turner fire
her old, cabaret-oriented band, and virtually forced
her to record “What's Love Got To Do With It,” a
song she initially considered “wimpy.”

“I used to be a musician,” Davies observes. “I
guess I was a frustrated musician who turned into a
manager. | was always a record collector/fanatic
and used to write record reviews in Australia.
That'’s always been the side that interests me. To be
quite honest, the business side is the boring side for
me. I can do the business side, but I get much more
satisfaction being in a recording studio or being in-
volved in a video.”

Davies first came to America from Australia in
1979. After six months on his own, he went to
work for Lee Kramer, who was then managing
Olivia Newton-John. Davies got involved with
Turner in 1980, and went out on his own in 1981.

“At that stage she didn’t have a record deal,” he
remembers. “Since her divorce, she’d been playing
Las Vegas and the Fairmont Hotel circuit and the
Royal York in Toronto—anything it took to sur-
vive. She did the same routine every year. It was
like going around in circles.

“There was no vibe in the industry, and in fact
there was a real stigma because of Ike’s reputation.
None of the record companies wanted to touch
her. When I met her, she was about $500,000 in
debt, so she had to keep working constantly. We
wanted to change and get more contemporary, but
it was something that we had to do very slowly. We
changed the band and started booking into the hip
sort of clubs, but with the overhead she had that
wasn’t going to cover what she needed to live on.

So we also had to do a week in Vegas every so of-
ten, with a different show.”

Turner played some key dates in the carly '80s
with the Rolling Stones and Rod Stewart, but the
home base of her comeback was the Ritz in New
York. “That’s where it all sort of happened for us,”
remembers Davies. “We managed to get the guy
who owned the Ritz at the time—]Jerry Brandt—to
get very excited. We did the shows for next to
nothing on the basis that he’d spend a lot of money
on publicity and full-page ads in the Voice. We had
a huge guest list of media people, and the word of
mouth was sensational. She had a new, young band
that was very rock’'n’roll; much removed from the
sequins of the Vegas shows.”

At the same time, Turner cut some tapes which
Davies shopped to record companies. The re-
sponse? “People liked them, but thought that Tina
was a black singer, and that she shouldn’t try to
sing rock’'n’roll. It was very difficult. Meanwhile,
we kept doing Europe. Europe had always been
good for her and it was the one place in the world
where she had a record deal. She was signed to EMI
in England, which was a carryover from the UA
days, and had a deal with Ariola in Germany.

“Then out of the blue I got a phone call from Vir-
gin Records. Martyn Ware and Greg Walsh from
Heaven 17 were picking 10 standards and having
well-known singers cover them. They wanted Tina
to do ‘Ball Of Confusion,” and that got a bit of a
vibe.”

Finally, offers came in from two record company
executives: Richard Perry at Planet and John Carter
at Capitol. Says Davies: “Richard wanted her to re-
cord ‘Help,” so we cut that and another song with
him on spec. It didn’t really work: He wanted her
to be more r&b and she wanted to sing rock’n’roll.

(Continued on opposite page)
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So we ended up signing with Capitol.”

But the complications didn’t stop there. “New
management came into the company. They weren’t
very excited about Tina being there and wanted to
drop her.”

David Bowie to the rescuc.

“EMI-Amcrica had signed David, and threw a lis-
tening party for ‘Let’s Dance’ in New York. “All the
VIPs from EMI from around the world were there.
They wanted to take David out to dinner, but he
said, ‘I can’t. 'm going to sce my favorite female
singer tonight at the Ritz. They said, ‘Oh, who's
that?’ He said, ‘Tina Turner.” So suddenly we had 60
pcople from EMI worldwide coming to the Ritz. Af-
ter that, they said, “We'll keep her on the label.”™”

Another break came when Lionel Richie called
Turner and asked her to open his big “Can’t Slow
Down” tour.

“I was concerned that it wasn’t quite the audi-
ence or the image we wanted,” says Davies. “It was
a little middle-of-the-road, but Lionel was great to
us and it was a perfect opportunity for her to play
new material to a large audience. “‘What's Love Got
To Do With It came out during the tour, and by the
time we finished the wur, it was No. 1.

“And then we went back to playing McDonalds’
conventions,” notes Davics dryly. “In those days,
we used to try to book dates nine to 12 months
ahead so we'd know she’d have enough money to
exist. We had a long-term commitment to play
sales conventions for McDonalds. We couldn’t get
out of it, so she did it. It was quite ironic.”

4

1 helieve Tina contacted me initially becanse she
liked the albums I'd made with the Fixx as far as
Quitar playing and production went, while ber
mandger was aware that 1 was also a songuriter. |
think the main interest was in my songs, though that
didn’t stop me producing as well,

We worked together for a week on the first album,
recording 1 Might Have Been Queer,” which I wrote,
and Better Be Good To Me,” which I didn’t. We
completed them, writing, recording and mixing, in a
week at Farmyard Studio, in which I'm a partner:

When I was contacted about the latest album, [
wrote Tl Be Thunder’ in response to a Tina request
to do something more substantial, something
Hllustrating ber capacity to take on any type of song. 1
belicve that song has a much broader scope than
many of the things she’s done in the recent past.

F'm bonored to work with ber. Even in what e
HOW Rnow were ber less than bappy years, she was
always assumed in England to be a big star.’

RUPERT HINE, Byitish songuwiter/producer,
contributed two tracks to “Private Dancer” and tuxo
more to “Break Every Rule.”

Turner isn’t Davies’ only superstar client: He also
manages Newton-John, and is scrving as creative
consultant on Mick Jagger’s solo album and tour.
Davices also manages a number of developing acts:
Lisa Dal Bello; James Reyne, the former lead singer
of Australian Crawl; and songwriter Steve Kipner,
who has formed a group with Peter Beckett, for-
merly of Player. Dal Bcello and Reyne are both
signed to Capitol; Kipner is on A&M.

Davies has also overscen TV specials and home
video projects by both Turncer and Newton-John,
and has been involved in the soundtracks to their
movics. Davices wants to continue in that area, and
would like to produce a feature film.

Davics agrees that one nice thing about Turner’s
comeback is that it has opened the doors for other
veterans, including Aretha Franklin and Patti La-
Belle.

“There are a lot of great, talented people out
there who have have gone to waste because
they've been mismanaged,” he says. “It's nice to sce
great artists come back who have just been over-
looked.”

Ultimatcly, Davies may be Turner’s biggest fan: “I
stand there in amazement every night watching
this 48-year old woman commanding 60,000 peo-
ple in an outdoor venue—90% of them under 30.
There she is, working her ass off and really working
an audience night after night after night. It's inspir-
ing.

“I've learned so much from this woman. She’s
the most professional person I've ever worked with
in my life. She never ceases to amaze me.”
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for the artist, providing service and technical liai-
son with venues and with bookers. “I'm a kind of
contact point for everyone who deals with her. The
role takes in trucking and crew transportation, ho-
tel in-and-out for equipment and crew, creating a
schedule by which the different facets of tour life
can be pulled together. Technical liaison between
artist and venues sums it up. The job starts well be-
fore a tour actually goes out. And I'm in charge of
hiring and staffing throughout.”

The overall tour party breaks down into 30 crew
members, six caterers, 18 in the band group, and so

4

on to a total 70. “For this tour, compared with Gen-
esis, U2, Bowie, Prince and so on, we've had a
more compact line-up in terms of staff. Though 1
don’t have actual figures for some of them, the
Bowie party is probably around 150.”

O’Neal moved from lighting into production
management. He'd been, way back, a musician and
then a roadie. His first really big tours were with

lts great to
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Black Oak Arkansas and Lynyrd Skynyrd. A decade
ago he was handling lighting for Fleetwood Mac.
He’s been a production manager since 1980 and
has worked with Tom Petty & the Heartbreakers,
Joni Mitchell, the Moody Blues. Olivia Newton-
John, Asia, the Cars, Van Halen, then Tina Turner.

He says: “Basically, 'm a music business merce-
nary. I go out on a tour, then move on to the next
job. I did the ‘Private Dancer’ tour with Tina
Turner. She just couldn’t be better to work with. As
an industry mercenary, I know what’s happening.
There’s no tour on the planet with any other artist
I'd rather be with.

“Tina Turner is a consummate professional. Real-
ly, she’s the person in charge when it comes to pre-
sentation. You couldn’t have a better employer.
She expects a decent day’s work for a decent pay
packet, but there’s nothing wrong in that.

“That her team gets the freedom to work at their
own individual jobs is something that stems from
her manager, Roger Davies, who is truly a prince
among men.”

By the end of June, Bob O'Neal had been in Eu-
rope since Feb. 7, involved in a schedule of around
a 100 concerts. There were a couple of weeks off,
then into an itinerary of shows around the US.

PETER JONES

After ‘Let’s Stay Together’ was a hit, Tina needed to
complete an album, but wanted t0 experiment with some
different things. S0 apart from ‘What's Love Got To Do With
It?” and Show Some Respect,” which I was involved in
writing, I also produced T Can't Stand The Rain.’

T was a buge fan. People were always mentioning ber,
but she never seemed to bave any bits. She always seemed
to do cover versions, which she did well, but she needed a
change of direction.

‘Though she didn't like What's Love’ at first, | always
thought she bad a wonderful voice which would be right
Jfor it. Roger Davies, ber manager, said she should do the
song and it could be dumped later if necessary. The first
day I met ber for some routining, she was very cold and
tired. You instantly know she bas great expectations of
berself—she doesn't bold back on anything, and expects the
same from the people she works with. When [ started
playing guitar, we instantly bit it off.

She didn’t know the song, so I let ber go ber own way),
and she suggested a key change. | bad goosebumps, and
whenever | routine ber the same thing bappens.

t’s a privilege to bave your song done by Tina Turner.
She’s a soul singer and I love the way ber Soutbern accent
comes out on words. After she'd done the vocal, she said it
was the bardest song she'd ever done. She said: People will
say Tina Turner really can sing.’ I couldn’t stop playing the
track. It’s the closest I've ever come to perfection.

‘Once I'd done that track, she said: If you want me for
anything, call me,’ so | knew she trusted me. After that we
did 1 Can't Stand The Rain,” which she did basically in one
lake. I routined the songs and the keys because ber voice is
different in every key.

Just watching ber shopping is quite an experience. She
bas incredible taste and ber own bouse is very bedutiful.
She’s a very classy lady. While she knows what she bas to
do on stage, she can be very quiet at times. She’s a very wise
person.’

TERRY BRITTEN co-unote tuwo tracks and produced three
on “Private Dancer.”

CREDITS: Executive Editor, Roger
Davies; Editor, Lindsay Scott; Spe-
cial Issues Editors, Ed Ocbhs & Rob-
yn Wells; Editorial by Billboard
writers, except “Tina Turner” by
Kurt Loder, senior editor at Rolling
Stone magazine and co-author of
“I, Tina” (William Morrow & Co. );
Billboard cover pboto, B. Rbeims,
Sygma; Inside cover pboto: Paul
Cox; Photo assistance, Paul Cox;
@ Cover & Design, Stepben Stewart.
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Bringin’ It All Back Home. John Fogerty rocks hard during “Welcome Home,"
the recent HBO tribute to America’s Vietnam veterans. Fogerty publicly
performed songs by his old group, Creedence Clearwater Revival, for the first
time in 13 years during the taping.

LONDON Independent U.K. mu-
sic video company Wienerworld
has released a two-song video sin-
gle retailing for only $6.40, and
the company plans a series of simi-
lar double-headers if consumer re-
sponse is strong.

The release features the two
U.K. hits ‘“‘Respectable’’ and
“F.L.M.” by female duo Mel &
Kim and runs almost 10 minutes.
Distribution is through the sell-
through operation Video Collec-
tion. _

Earlier this year, Wienerworld
embarked on a double-header se-
ries titled Gold Rushes, selling vid-
eo singles for just under $8. They

U.K. Gompany Offers
Vid Single For $6.40

were also marketed through Video
Collection.

According to company head Ian
Wiener, sales of the 11 releases is-
sued were good, but with some al-
bum-length compilations retailing
at only $12.25, a lower price point
was seen as desirable.

As U.K. audio singles sales de-
cline, attention here has focused
on ways to stimulate or redirect
consumer interest. In May, WEA,
BMG, Island, Chrysalis, and Poly-
Gram agreed to supply promo vid-
eos for a top 20 video singles mar-
keting project known as Chart At-
tack, but the scheme failed to
materialize.

‘Music Machine’ Tools The Hits
TV Program Creates Low-Cost Clips

BY JIM BESSMAN

NEW YORK ‘“Music Machine,” a
nationally syndicated, Detroit-
based talent search show, is using
self-produced concept videoclips to
update the audition-show televi-
sion format.

The producers of the show also
say they want to entice major la-
bels to Detroit to make use of their
low-cost clip-production tech-
niques.

The half-hour weekly talent
search, which has won a local
Emmy, is a Post-Newsweek Sta-
tions Ine./WDIV-TV production,
created in association with LBS
Communications Inc. It has been
syndicated to over 30 major mar-
kets since April.

Taped live at the local Club Ta-
boo, the show screens three vid-
eos—each made for a contestant
previously chosen via a series of
auditions.

Celebrity judges then grade the
contestants, based on the perfor-
mance quality shown by these vid-
eos. The winner is then pitted in a
performance contest live on stage
against the previous week’s win-
ner for prizes and the right to con-
tinue in the running for entertain-
er of the year.

But, notes ‘‘Music Machine”
host and co-producer Curtis Gad-
son, despite the competitive as-
pect, the videos are there primarily
for their “entertainment value”
and as the hook for a younger
viewing demo for the 4-year-old se-
ries.

“Our first year was all live com-
petition, like ‘Star Search,’” says
Gadson. “But we wanted to take it
a step further by adding musie vid-
€0, because music videos were hot
and they gave the competitors a
chance to act as well as sing.”

Gadson says the format change

Canadian Channel Makes About-Face
MuchMusic Asks To Remain A Pay Service

BY KIRK LaPOINTE

HULL, Quebec The MuchMusic
Network has strenuously request-
ed it remain a pay-television ser-
vice, rather than become a part of
basic cable.

If it is not allowed to continue as
a pay service, said station execu-
tives, MuchMusic may seek video-
clip-exclusivity deals with Canadi-
an labels—similar to the deals
MTV has struck with U.S. firms—
in order to protect itself from com-
petition that may be created if it
becomes part of basic service.

The plea came during a July 27
convening of the Canadian Radio-
television and Telecommunica-
tions Commission here.

The strangest thing about
MuchMusic’s request is that the
channel had recently applied to the
CRTC to be allowed to move to ba-
sic cable (Billboard, Aug. 8).

Now, the company says its earli-
er application was only a ‘“‘defen-
sive move,” in that it only wants to

move to basic if other specialty TV
services are put there as well. If no
one else is given the go-ahead,
however, MuchMusic has indicated
it is more than happy to stay put
on pay TV.

Although a move to basic cable
would quadruple MuchMusic's au-
dience and presumably increase its
profits, the network told the CRTC
that the broadcast system would
be threatened by any new competi-
tion once it became a basic chan-
nel.

The CRTC is currently hearing
approximately 20 applications for
news, religious, Canadian, native,
health, multilingual, and other
channels.

Many of the applicants want
their services put on basic cable
service, where cable companies
would either have an option to car-
ry the channel to all its subscribers
or cable would have no option and
every Canadian cable subscriber
would get the channel.

In either event, subscribers

would in most cases be forced to
pay an additional fee to get some-
thing they may not desire.

That backdrop provided an odd
setting for the appearance by
MuchMusic president Moses
Znaimer and his executives.
Znaimer told CRTC chairman An-
dre Bureau his presentation
ranked as “the strangest of my ca-
reer’’ and went on to outline the
problems with moving special ser-
vices onto basic cable.

According to Znaimer, if Much-
Music is moved to basic cable, it
would then use the clout given by a
much larger audience (a potential
6 million cable households) to bid
against conventional broadcasters
for music shows.

Without saying so, Znaimer was
making clear that his silent threat
was to set sights on the Juno
Awards, which draws about 2 mil-
lion viewers each year on the Ca-
nadian Broadcasting Corp. and
could easily do the same on Much-

(Continued on next page)

“locked in”’ a younger audience.
However, when the show’s origi-
nal 18- to 35-year-old demo began
to tune the show out completely,
Gadson had to act to retrieve them.
His solution was to change the
musical format from current pop-
song fare to oldies, which include
anything released prior to 1982,
Each contestant now submits a list
of five oldies, one of which is made
into a video, depending on the ease
of obtaining rights clearances.
“Since we only have one day to
shoot and another to edit, we don’t
want to compete with the guys
who have a week and a huge bud-
get,” says Gadson, adding that be-

‘We have one
day to shoot’

cause ‘“Music Machine”’ now fea-
tures oldies only, it no longer has
to pit its clips against current re-
cord-label-produced videos.

But the rush schedule caused by
shooting three videos per show ne-
cessitates strict conservation of
production costs and time.

To keep budget and shooting
time down to a minimum, Gadson
relies heavily on preproduction, es-
pecially advance scouting of loca-
tions in and around Detroit. He
feels his tactics—augmented by
the accessibility of the WDIV tele-
vision facilities—could be exploit-
ed by major labels for inexpensive
shoots.

“We're lucky enough to have a
state-of-the-art video facility at
our disposal that is fully capable of
national programming, like ‘Music
Machine,” ”’ says Gadson. “This
eliminates any costs associated
with equipment and [outside stu-
dio] time rentals and enables us to
use the in-house technical staff. So

our production budget is unbeliev-
ably low. In fact, an entire [13-
show] season of ‘Music Machine’
costs less than some videos.”

Currently, Gadson is trying to
market the ‘“Music Machine” pro-
duction concept—and his seasoned
production crew—to the major la-
bels. He notes that his cost con-
sciousness doesn’t necessarily
mean cutting back on challenge
and creativity. For example, a re-
cent “‘Music Machine’’ video to
REO Speedwagon’s “Ridin’ The
Storm Out’’ required a pair of
“aerobatic’’ planes during a rain-
storm.

Meanwhile, the talent search
side of “Music Machine” has been
notable in discovering new artists,
like second-season entertainer of
the year Gerry Woo, who went on
to sign with Polydor and recently
had a hit with “Hey There Lonely
Girl.” Currently, Gadson himself
is enjoying local chart success as
the singer/songwriter of the sin-
gle “K.1.S.8. Y.0.U.”

As for ratings performance of
‘“Music Machine,” Gadson says
that it has been No. 1 in its 7:30
p.m. EDT Saturday time slot for
the last four years, where it has
been up against the likes of “En-
tertainment This Week,”’ “Private
Benjamin,” “It’s A Living,” and
“Solid Gold.”

At Los Angeles station KTLA,
where it is currently shown Satur-
day nights at 1 a.m. PDT, spokes-
man Ed Harrison says that its 2.0
Neilsen rating is “OK for that pe-
riod.” Betty Frazier, research
manager at Miami’s WPLG, says
that “Music Machine,” which airs
on Saturday morning at 1:30 a.m,
EDT, has averaged a 2.0 rating
and an 11 share for the last three
weeks, ‘‘a good number for late
night.” She says it outperformed
“Friday Night Videos” recently.

NEW
VIDEOGLIPS

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

A-HA

Living Daylights

Living Daylights Soundtrack/Warner Bros.
Adam Whittaker/Limelight Productions
Steve Barron

BREAKFAST CLUB
Kiss & Tell

Breakfast Club/MCA

Jetf Stein

THE CULT
Wildflower

Electric/Sire
Jay Roberts, L. Godfrey/The Company
Jean Pellerin, Doug Freel

EUROPE

Carrie

The Finat Countdown/Epic
Fiona O’Mahoney/ MGMM
Nick Morniss

FLEETWOOD MAC

Little Lies
Tango In The Night/Warner Bros.

Brian Johnson/Propaganda Films.
Dominic Sena

ACE FREHLEY

Rock Soldiers

Frehley's Comet/Atlantic/Megaforce
Allen Weinrib/Champagne Productions
Steven Surjik

GENESIS

Anything She Does
Invisible Touch/Atlantic
Paul Flattery/Split Screen
Jim Yukich

1.Q.

Promises (As The Years Go By)
Nomzamo/PolyGram

Limelight Productions

Nickolas Brandt

JELLYBEAN FEATURING LISA FIORILLO
Who Found Who

Just Visiting This Planet/Chrysalis

Nicholas Myers

Marcelo Anciano

ELTON JOHN

Take Me To The Pilot

Live In Australia With The Melbourne Symphony Orchestra/
MCA

Mark Fitzgerald

JOHN COUGAR MELLENCAMP
Paper In Fire

The Lonesome Jubilee/Mercury/PolyGram
Priscilla French/Vivid Productions

Jonathan Dark

MELBA MOGORE

I'm Not Going To Let You Go
Alot Of Love/Capitol

Charles Lacy

Michael Oblowitz

(Continued on next page)
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| VIDEO TRACK |

NEW YORK

THE ANIMATORS’ Consortium
was responsible for “Surf Or Die,”
the debut video from white rap act
the Surf MC’s. The clip incorporates
live-action footage with animated
sequences created by Suzan Pitt,
who also worked on Peter Gabriel’s
video for ‘“Big Time.”” Dave
Fleischer produced. Live elements
were shot at Rebo High Definition
Studios. The video supports the ti-
tle track from the group’s upcoming
Profile album.

The man behind the audio for
Bon Jovi’s top-selling long-form
music video, “Bon Jovi—Breakout,”
was Grant Maxwell of Sync
Sound, a Manhattan-based audio
postproduction facility for film and
video. Maxwell also mixed Kiss’ mu-
sic video documentary, “Kiss Ex-
posed,” as well as promotional clips
for Deep Purple and Cinderella.
The projects were created for Poly-
Gram Music Video, U.S.

LOS ANGELES

VIVID PRODUCTIONS recently
filmed videos for John Cougar Mel-
lencamp for ‘“Paper In Fire” and
“Hard Times For An Honest Man,”
two tracks from his new Mercury/
PolyGram release, “Lonesome Jubi-
lee.” Both are described as ‘“mini-
malist’”’ performance pieces that
were shot on location in Savannah,
Ga., with director Jonathan Dark.
Pricilla French produced.

Vivid also wrapped Dweezil Zap-
pa’s video for “Electric Hoedown,”
the latest single off his Chrysalis al-
bum, “Having A Bad Day.” It's a
fast-moving clip that features “hu-
man’’ musical notes, choreographed
by Russell Clark. D.J. Webster di-
rected. Siri Aarons produced.

Other projects recently completed
by the production company include
clips for John Adams’ “Strip This
Heart” (A&M), directed by Peter
Scammell; Balaam & the Angel’s
“T’ll Show You Something Special”
(Virgin), directed by Sam Hodgkin;
and Then Jericho’s “The Motive”
(London), directed by Andy Mora-

han.
OTHER CITIES

THE SMITHEREENS just fin-
ished a video for “Strangers When
We Meet,” the latest single from
the group’s Enigma debut album,
“Especially For You.” It was direct-
ed and produced by Arthur Rosato,
best known for his production work
with Bob Dylan, Simon & Garfun-
kel, and Bruce Springsteen & the E
Street Band. The piece was shot at
NFL Studios in New Jersey.

Artists George Benson and Earl
Klugh were in Amsterdam recently
to lens a clip for their new collabora-
tion, “Dreamin.’”’ Peter Nydrle di-
rected for Libman Moore Produc-
tions in Los Angeles.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Linda Moleski, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.
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This report does not include videos in recurrent or oldie rotation.

WEEKS ON
PLAYLIST

PETE BARDENS IN DREAMS Capitol

DIO | COULD HAVE BEEN A DREAMER  Warner Bros.

ACE FREHLEY ROCK SOLDIERS Atlantic/Megaforce

GO WEST DON'TLOOK DOWN  Chrysalis

DAVID HALLYDAY HE'SMYGIRL CBS

JOHN COUGAR MELLENCAMP PAPER INFIRE PolyGram
NIGHT RANGER COLOR OF YOUR SMILE  MCA

THE OTHER ONES HOLIDAY  Virgin

POISON | WON'T FORGET YOU Capitol

THE PRETENDERS IF THERE WAS AMAN  Warner Bros.

VIDEOS ADDED
THIS WEEK

PREVIEW

TNT EVERYONE'S ASTAR PolyGram

VIENNA TALKING WITH THE HEAT Warner Bros.
WENDY & LISA WATERFALL Columbia

RANDEE OF THE REDWOODS EITHER WAY, IT'S FINE WITH ME

BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
BREAKOUT
SNEAK PREVIEW
BREAKOUT
BREAKOUT
SNEAK PREVIEW
BREAKOUT

Rounder ~ SNEAK

MEDIUM
BREAKOUT
BREAKOUT

DAVID BOWIE NEVER LET ME DOWN EMI

DEF LEPPARD WOMEN PolyGram

FAT BOYS & THE BEACH BOYS WIPEOUT PolyGram
GENESIS ANYTHING SHE DOES  Atlantic

LOU GRAMM LOST IN THE SHADOWS  Atlantic
SAMMY HAGAR GIVE TO LIVE Geffen

HOOTERS JOHNNY B Columbia

VIDEOS

SNEAK PREVIEW

REO SPEEDWAGON N MY DREAMS Epic
KIM WILDE SAY YOU REALLY WANT ME  MCA

HUEY LEWIS & THE NEWS DOING IT ALL FOR MY BABY Chrysalis

NN WsE N NN W

MUCHMUSIC SEEKS TO REMAIN A PAY-CABLE SERVICE

(Continued from preceding page)

Musie.

“If we get on basic, we're going
to do damage,” Znaimer told the
commissioners.

Jay Switzer, MuchMusic’s direc-
tor of programming, told the
CRTC that the network would like-
ly establish an eastern Canada bu-
reau to provide information about
the regional music scene if the ser-
vice were on basic cable.

Additionally, the network would
carry music movies and indepen-
dent productions financed through
Telefilm Canada, the country’s
film agency. Just as conventional

‘If we get
on basic, we
are going to do
some damage’

broadcasters must play 30% Cana-
dian videos in their music pro-
gramming, MuchMusic would do
s0, too. It currently must play 20%
Canadian content as a pay-TV ser-
vice, although it will have to play
30% within two years under a con-
dition of its license.

Znaimer also left open the door
for MuchMusic to diversify its pro-
gramming. As more country and
other type of videos become avail-
able, he told the CRTC, MuchMu-
sic will find places in its schedule
for them.

Znaimer also revealed the net-
work is developing a pilot for a
quiz-type show featuring music
critics. “Is It A Hit Or Is It A
Miss?”’ will sample new videos and
rate their probable success. It is
likely that the program will find its
way into the schedule, even if
MuchMusic doesn’t move to basic.

But odds are it will, not so much
because of its appeal, but because
other pay TV services and some
new applicants likely will be put
there. And leaving MuchMusic on

pay TV when other specialty ser-
vices are on basic cable would be a
death blow to the channel.

As a result of the current hear-
ing, which began July 20 and
seems likely to last until mid-Au-
gust, the CRTC will probably li-
cense an all-news service at the
very least. That service would al-
most certainly be put on basic ca-
ble. With it would likely go the ex-
isting all-sports service and Much-
Music. A few other channels may
also get licenses.

Putting such narrowly defined
channels in competition with con-
ventional broadcasters would be
“risking in its entirety the conven-
tional TV system by giving anoth-
er handful of new and often inex-
perienced players powerful access
to the mass market,” Znaimer
said.

The network chief noted that
only three years ago, when the
CRTC held hearings to license the
first set of specialty TV services,
the idea of allowing such channels
to be put on basic cable was ruled
out before the hearing began.
When the CRTC did so, some appli-

NEW VIDEOCLIPS

(Continued from preceding page)

NEW MODEL ARMY
White Coats

New Model Army/Capito!
Carolyn Wray/MDP Productions
Nick Small

NEW ORDER

True Faith
Substance/Qwest/Warner Bros.
Factory Communmications Ltd.
Phillip DeCoutle

NIGHT RANGER

The Color Of Your Smile
Big Life/Camel/MCA

Cathoun Productions

Larry Jordan

PSEUDO ECHO
Listening

Love And Adventure/RCA
Kate Thorn/MGMM
Ralph Ziman

ANDY SUMMERS

Love Is The Strangest Way
XYZ/MCA
N. Edwards. G Casale

cants withdrew their proposals, in-
cluding Slaight Communications
and Montreal promoter Donald
Tarlton.

“Even if there appears to be a
first-blush advantage to MuchMu-
sic in such a move, we can't pretend
to think that the policy implications
are beneficial to the system as a
whole,” Znaimer told the hearing.

It is expected that a combination
of specialty services would erode
viewership of conventional TV by
up to 6%-7%, a considerable chunk
of the system’s profits.

And, while Znaimer said it is good
that the CRTC has at least called
the hearing to assess the current
state of specialty TV, he warned
that the “small miracle” that is Ca-
nadian broadcasting should not be
laid to waste. Besides, he said,
MuchMusic has shown money can
be made as a pay-TV service in Can-
ada, even if others haven’t.

“Being open-minded is a virtue,
but policymakers too open to rapid
change risk veering off-course at
precisely the moment some success
is being achieved,” he said.

10,000 MANIACS

Peace Train

In My Tribe/Epic

Brigitte Blake-Wilson/Limelight Productions
Nichotas Brandy

LILLO THOMAS

Wanna Make Love

Lillo/Capitol

Tammara Welis/One Heart Productions
Jack Cole

THROWING MUSES
Soul Soldiers

That fat Skner/Sire

Danger Video

TNT

Everyone's A Star
Tell No Tales/PolyGram
Hillary Crozier/MGMM
Jif Morrison

WILLIAMS BROTHERS
How Long

Two Stories/Warner Bros.

David Naylor. Sharon Orack
Mark Plummer

*BRYAN ADAMS HEARTS ON FIRE A&M

*EUROPE CARRIE Epic

*FLEETWOOD MAC SEVEN WONDERS Warner Bros.
*GRATEFUL DEAD TOUCH OF GREY Arista

INXS & JIMMY BARNES GOOD TIMES  Atlantic
JANET JACKSON THE PLEASURE PRINCIPLE A&M
LOS LOBOS LA BAMBA Warner Bros.

*MADONNA WHO'S THAT GIRL Warner Bros.
RICHARD MARX DON'T MEAN NOTHING Manhattan
GEORGE MICHAEL | WANT YOUR SEX Columbia
*ROBBIE NEVIL WOT'S IT TO YA? Manhattan

THE OUTFIELD SINCE YOU'VE BEEN GONE Columbia
PRINCE U GOT THE LOOK Warner Bros.
*STARSHIP TS NOT OVER ('TIL IT'S OVER) RCA
T'PAU  HEART AND SOUL Virgin

HEAVY
ROTATION

SUZANNE VEGA LUKA A&M

*U2 | STILL HAVEN'T FOUND WHAT I'M LOOKING FOR Island

W W0 N W WO

— —_
o N Yo

—
o @

— —
~ P R N W

CRUZADOS BED OF LIES Arista

THE CURE WHY CAN'T I BE YOU Elektra
DANNY WILSON MARY'S PRAYER Virgin
LIVING IN ABOX LIVING IN A BOX Chrysalis
*38 SPECIAL BACK TO PARADISE A&M

ACTIVE
ROTATION

WHITESNAKE HERE | GO AGAIN  Geffen
WARREN ZEVON LEAVE MY MONKEY ALONE Virgin

*JOHN WAITE THESE TIMES ARE HARD FOR LOVERS EM! America

ABC WHEN SMOKEY SINGS PolyGram

JON ASTLEY JANE'S GETTING SERIOUS Atlantic
BANANARAMA | HEARD A RUMOUR  PolyGram
BREAKFAST CLUB KISS AND TELL MCA

COCK ROBIN JUST AROUND THE CORNER Columbia
CROWDED HOUSE WORLD WHERE YOU LIVE Capitol
CURIOSITY KILLED THE CAT MISFIT PolyGram
DEPECHE MODE STRANGE LOVE Warner Bros.

MEDIUM
ROTATION

GREAT WHITE ROCK ME  Capitol

REFUGEE SURVIVAL IN THE WESTERN WORLD  PolyGram
MASON RUFFNER DANCIN' ON TOP OF THE WORLD CBS
THE SAINTS TEMPLE OF THE LORD TVT

TWISTED SISTER HOT LOVE Atlantic

STEVE EARLE & THE DUKES | AIN'T EVER SATISFIED MCA

PAUL KELLY & THE MESSENGERS DARLING IT HURTS A&M

—
o

W w0 & DWW Wws = N

BELOUIS SOME LET IT BE WITH YOU Manhattan
THE CALL | DON'T WANNA Elektra

BREAKOUT
ROTATION

LEVEL 42 RUNNING IN THE FAMILY PolyGram

MONDO ROCK BOOM BABY BOOM Columbia

JEFF PARIS SATURDAY NIGHT PolyGram

THE SILENCERS PAINTED MOON RCA

ANDY SUMMERS LOVE IS THE STRANGEST WAY MCA
URGENT | CAN'T TAKE IT NO MORE Manhattan

STEVIE RAY VAUGHAN & DICK DALE PIPELINE Columbia

THE ROBERT CRAY BAND NOTHIN' BUT A WOMAN  PolyGram

(= TN T = AT = B« AT Y S« (I« I

* Denotes former Sneak Preview Video.

For further information, contact Jeanne Yost, director of music programming,

MTV, 1775 Broadway, New York, N.Y. 10019.
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by Peter Keepnews

CONSIDER THIS ITEM two updates in one. Two
weeks ago, we told you that the legendary Commo-
dore label was returning to the marketplace via a deal
with the Special Musiec Co. Now it turns out that
Commodore’s resurgence is double-barreled; in addi-
tion to the budget-priced reissues Special will be ser-
vicing to stores, Mosaic—the ambitious reissue opera-
tion we wrote about last week—is planning to release
three elaborately packaged boxed sets containing ev-
erything Commodore ever recorded.

Mosaic has just completed a deal with Commodore
owner Milt Gabler to compile what Mosaic’s Charlie
Lourie calls “a deluxe chronological presentation of
the complete Commodore recordings from beginning
to end.” Three Commodore boxes, containing a total
of about 70 disks, will eventually be released. The ini-
tial box, a 24-record set stretching from the 1928 Cow
Cow Davenport session that launched the label to a
1944 session by Sidney & Wilbur DeParis, is tenta-
tively set for January.

All three boxes will boast digitally remastered re-
cordings, quality pressings, and booklets containing
extensive discographical data and commentary by jazz
historian Dan Morgenstern.

WEST COAST NEWS: The International Assn. of
Jazz Record Collectors is meeting this Wednesday
through Saturday (12-15) at the Atlas Pacifica Hotel &

Convention Center in Santa Monica, Calif. It's the or-
ganization’s 23rd annual convention, and the first to
be held in Southern California.

Highlights of the convention, which is expected to
draw some 1,500 attendees, include nightly jazz con-
certs and films, panel discussions, and sales of rare
jazz records and books. Among the featured perform-
ers and speakers is the veteran Los Angeles saxo-
phonist Teddy Edwards.

Another West Coast veteran, bassist Red Cal-
lender, will be honored as the Los Angeles Jazz Soci-
ety’s musician of the year when the society holds its

Billooard.
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TOP j Azz ALBUMS ..

THIS WEEK
2 WKS. AGO

WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

* & NO. 1 * #

MICHAEL BRECKER  mCA/iMPULSE 5380/MCA (CD) 9 weeks at No. One

fifth annual Jazz Tribute & Awards Concert on Sept. 113 MICHAEL BRECKER
2 | 25 | DEXTER GORDON ot nore THE OTHER SIDE OF ROUND MIDNIGHT
I
More abOUt COmmOdore 3 | 7 | THE DUKE ELLINGTON ORCHESTRA  Gre 1035 (cD)

and more about Mosaic

13 at the Hyatt Regency Hotel. In conjunction with
the event, Los Angeles Mayor Tom Bradley has pro-
claimed Sept. 13 Red Callender Day and the week of
Sept. 7-13 Professional Musicians’ Week.

The concert is a benefit, with proceeds going to a
variety of local projects—among them free communi-
ty concerts, school jazz programs, and a jazz series on
cable TV. For more information, call 213-469-6800.

ALSO NOTED: Plans have fallen through for a so-
called Soviet Jazz Yatra—a massive festival devoted
to Soviet musicians—in Bombay. The Soviets wanted
to send 50 musicians and three groups, which were set
to tour India for six weeks each. The Indian authori-
ties, unable to stretch the budget to cover the expense
of that much touring, suggested the tours be cropped
to two weeks each, plus the Soviet Jazz Yatra. As of
now, the festival is off, but three Soviet jazz groups
will be touring India in the near future.

DIGITAL DUKE

PATRICK WILLIAMS' NEW YORK BAND  SOUNDWINGS Sw 2103 (CD)

10TH AVENUE |

11

CLAUDE BOLLING & JEAN-PIERRE RAMPAL  CBS MASTERWORKS FM 42018
BOLLING: SUITE FOR FLUTE & JAZZ PIANO TRIO NO. 2

TONY WILLIAMS  BLUE NOTE 85138/MANHATTAN (CD)

CIVILIZATION

MCA/IMPULSE 5992/MCA (CD)
~ IRRESISTIBLE FORCES

5 |15
619 JACK DEJOHNETTE'S SPECIAL EDITION
1315 NANCY WILSON  coLumBIA FC 40787 (CD)

FORBIDDEN LOVER

81e]= 6] =[g]-[e] [~ -[-]]-

813 EDDIE DANIELS Grp 1034 (CD)
TO BIRD WITH LOVE
3 ROB MC CONNEL & THE BOSS BRASS  MCA/IMPULSE 5982/MCA (CD)
BOSS BRASS & wOODS
911 KENNY BURRELL & THE JAZZ GUITAR BAND
BLUE NOTE ST-85137/MANHATTAN (CD) GENERATION
15| 3 JANIS SIEGEL  ATLANTIC 81748 (CD)
. AT HOME
1|25 CARMEN LUNDEY  BLACK HAWK BKH 523/ASPEN (CD)
GOOD MORNING KiSS$
CHARLIE HADEN  vERVE 831 673/POLYGRAM (CD)
NEW D QUARTET WEST
NEW) THE MODERN JAZZ QUARTET W/THE NEW YORK CHAMBER SYMPHONY

ATLANTIC 81761 THREE WINDOWS |

| Goypet |
i | -

This is the first installment of a two-part interview
with Geoff Moore.

IT’S TOUGH OUT THERE for guys like Geoff
Moore. The affable Power Discs artist is a rocker of
the first order. Trouble is, few Christian radio stations
will play Christian rock music. Most stick to a careful-
ly sanitized, inoffensive pop sound, circa 1974.

Consequently, Moore’s first two albums, “Where
Are The Other Nine” and “Over The Edge,” simply
didn’t sell all that well. His latest is “The Distance,”
and it could change all of that. To be fair, his first two
albums didn’t have the fuller sound of “The Dis-
tance.” Also helpful is the fact that he’s been on tour
with the likes of Petra and DeGarmo & Key.

“Over The Edge” is best known as the source of
Moore’s rollicking remake of Larry Norman’s “Why
Should the Devil Have All the Good Music,” which
also became a popular video featuring Moore and Nor-
man. “The Distance” has a savvy cover tune of its
own: Randy Matthew’s haunting “Didn’t He.” It’s one
of the pivotal tunes from the early days of Jesus rock
(as it was called back then), and Moore has imbued it
with a dramatic, anthemic, passionate performance
that brings shivers to these old shell-like ears.

“I grew up in the Midwest hooked on the high ener-
gy rock of Detroit,” Moore says. “But I’d never been
much of a singer until [ went to college. One day my
roommate Arlin Troyer [now the bassist in his band]
brought in a stack of old Christian rock albums. One
of the songs was ‘Didn’t He’

“That particular song had a profound impact on me.
I was a normal teen ager, going to a normal conserva-
tive Christian church. The hymns we sang didn’t have
much impact on me then—they do now, of course. But
‘Didn’t He’ began the process of worship in my life. It
was a good church for teaching, but singing a pure
worship song was a new experience for me. You need
the teaching, but you never get over the need to fall

on your face before Him.”

Troyer and Moore put together a band that also in-
cluded their current guitarist Dale Oliver. The first
two songs they performed were, naturally, “Why
Should The Devil” and “Didn’t He.”

We'd quit playing it until we put it on ‘The Dis-
tance,” ” Moore says. “I use the word ‘annointed’ spar-
ingly, but ‘Didn’t He’ is exactly that. If our version is
successful it is because it still moves me.

“Session guitarist Dann Huff went through it with
me the first time—he knew it from his teen-age years
as well. And the band just followed us in the studio.
We got it on the second take. After it was finished,

Geoff Moore is Christian
artist who can really rock

everybody looked up and said, ‘Wow. That’s it. We
don’t need another.” ”

Moore’s Motown roots crop up throughout the al-
bum. “Winning Back The Rock” has a beat right out
of Ted Nugent and sly references to a number of par-
ticularly excessive heavy metal bands. “Face The Mu-
sic” ends with a Bob Seger-ish fade that Moore admits
is a tribute to Detroit rock music.

In a little more adventurous vein is “Familiar
Stranger,” an urgent synthesizer track with more
than a tinge of melancholy. It was co-written by pro-
ducer Billy Smiley. It is also too contemporary for
many religious radio stations.

“Well, I liked it immediately, and I liked the melo-
dy,” Moore says. “The lyrics struck a chord with me
as well, regardless if it is ever released as a single. I
want all of my albums to have songs like this one that
emphasize a clear gospel message, and this song has
one.”

Also interesting are “Sooner Or Later” (written by
Moore, Troyer, and Oliver) and “Tomorrow” (written
by Steven Chapman).

“Dale had had the guitar riff to ‘Sooner Or Later’
since high school and waited all this time to write a
song around it,” Moore says. “I loved the shuffle beat.
It goes right back to the roots of rockabilly, the blues,
and rock’n’roll. I'd always wanted to do a song like
that, and the lyrics are a little tongue-in-cheek. But
then they have to be with a song like this one.”

TP CONTEMPORARY JAZZ ALBUMS

* & NO.1 * &
@ 205 GEORGE BENSON/EARL KLUGH
WARNER BROS 25580 {CD) Lweek at No_One COLLABORATION
2 1|25 KENNY G. A ARISTA AL8 8427 (CD)
DUOTONES
3 3n YELLOWJACKETS  mca 5994 (CD)
FOUR CORNERS
@ 1013 LARRY CARLTON  mca 42003 (CD)
- DISCOVERY
5 4125 NAJEE  EMIAMERICA ST-17241/MANHATTAN (CD)
- NAJEE'S THEME
@ NEWD PAT METHENY GROUP  GEFFEN GHS 24145 (CD)
STILL LIFE (TALKING)
7 619 THE CHICK COREA ELEKTRIC BAND  Gre 1036 (CD)
LIGHT YEARS
3 8 |25 DAVID SANBORN  WARNER BROS. 1-25479 (CD)
A CHANGE OF HEART
@ 15| 3 MICHAEL FRANKS  waARNER BROS. 25570-1 (CD)
THE CAMERA NEVER LIES
10 |9 |17 FRANK POTENZA  1BA 222/PALO ALTO (CD)
SOFT & WARM
17113 DAVID BENOIT  Grr 1035 (CD)
FREEDOM AT MIDNIGHT
12 |5 1025 BOBBY MCFERRIN  BLUE NOTE BT-85110/MANHATTAN (CD)
- SPONTANEOUS INVENTIONS
13 l12]9 JONATHAN BUTLER  JIVE/RCA 1032-1-J/RCA (CD)
JONATHAN BUTLER |
1715 ANDY NARELL  wiNDHAM HILL 0107 (CD)
THE HAMMER
JOE SAMPLE  mca 5978 (CD)
15 (1313 o ROLES
16 111115 STANLEY TURRENTINE  BLUE NOTE 85140/MANHATTAN (CD)
- WONDERLAND
@ 2| 3 KENNY PORE  78A 226/PALO ALTO (CD)
|~ AT THIS MOMENT
2113 BILLY MITCHELL  visTa 2501/0PTIMISM (CD)
FACES
DAVE GRUSIN  Grp 1037 (cD)
19 11547 CINEMAGIC |
24| 3 GRANT GEISSMAN  18A 228/PALO ALTO (CD)
SNAPSHOTS
21 118119 GEORGE SHAW & JETSTREAM  1BA 223/PALO ALTO (CD)
LET YOURSELF GO
BILL BRUFORD  EDITIONS EG EGED 48 (CD)
@ fpe e - EARTHWORKS
@ 7|3 LESLIE DRAYTON & FUN  ESOTERIC 1005/0PTIMISM (CD)
INNUENDOS
2 | 14|25 GEORGE HOWARD  wca 5855 (D)
A NICE PLACE TO BE
@ NEW D TIM HEINTZ  78a 228/PALO ALTO (CD)

QUIET TIME

OAlbums with the greatest sales gains during the last two weeks. (CD) Compact disk availabie. ® Recording
Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1

million units.
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his signing with WEA,” notes Maximo Aguirre, the v | B C°mrgi('ﬁg ;i'fnlﬂa“arg"g?r’t';a““
by Tonv Sab . label’s director of operations, “Wilkins released nine off | 55 | Eg | g5 | ARTIST play reports. TITLE
Yy tony sabournin top-selling albums on his own label. He’s now poised F2 52 [~g |20 | ea
to bring his music to the world, and we are confident *& NO.1 % &
THE WHIRLING-DERVISH RETURN of Argentin- that his affiliation with WEA will enable him to do 1 1 1 13 JULIO IGLESIAS LO MEJOR DE TU VIDA
ian songstress Amanda Miguel—after a self-imposed, so.” The first single, “Margarita,” co-written by Wil- S8 A= O
three-year hiatus to catch up with herself and her kins and album producer Michael Sembello, will also 2 | 2| 2 | 25 | AMANDAMIGUEL EL PECADO
daughter’s growth—recently ran into an almost insur-  be commercially available in 12-inch format as of mid-
mountable roadblock. “El Pecado,” the first single August. 313 [ 3 | i;'%f&': GABRIEL HASTA QUE TE CONOCI
from her new album on the Profono label, has been on @ 9 3 7 LUIS MIGUEL AHORA TE PUEDES MARCHAR
the Hot Latin 50 chart for 25 weeks, ranking No. 2 on "OTAS Y NOTICAS: Univisién will commence L&
the Aug. 8 chart. In addition, she was chosen to be co-  broadcasting two new music-related programs—“El 5 | AUl OH 25 | RRRUKS TU CARCEL
grand mali?ha] Of] Washington, D.C.'JS 17th Hispanic- 6 6 § | 11 | FRANKYRUIZ DESNUDATE MUJER
American Festival, which took place July 24-26, alon . ki
with her husband, producer and singer Diego Verdag- Amanda Mlguel returns 7 | 5| 5 |3 | BRAULIO EN BANCARROTA
guer. Miguel was able to attend, while Verdaguer was o :
stopped by Mexican immigration authorities Efter per- after 3 year hlatus 211016 REC'QMANUEL soLo
formingUon tour there. He was denied a visa, even 9 | 7 | 11| 12 | TOMMYOLIVENCIA LOBO DOMESTICADO
though U.S. authorities had already granted him acc Mundo Del Espectaculo,” a half-hour show hosted by
cess to this country. Patty Chapoy covering all areas of show business, 10 | 10 | 7 | 14 | YOLANDITA MONGE AHORA AHORA
Fortunately for everyone involved, the organizers Monday-Friday at 3 p.m. EDT, followed by “TNT,” an- n 8 9 17 | JORGE MUNIZ AMIGO MIO
were able to engage the services of singer Pedro other 30-minute show, hosted by Marta Aguayo and e
Pardo as a last-minute substitute for Verdaguer, thus  Ginny Hoffman, and featuring the most popular Lat- 12 | 11| 12 | 2 | LORENZOANTONIO DO CE [HOHS
not totally disappointing the crowd of 300,000 that in music videos . .. A breath of good news amid all the 5 | 15 | 24 | 10 | DANIELAROMO VENENO PARA DOS
gathered for the event. One unfortunate victim of the many inglorious daily ocurrences: In a return flight Ml
Mexican authorities’ decision was promoter Arie Ka- from Los Angeles after taping a segment for Tele- 14 | 14| 32 | 7 | LOSCAMINANTES TODO ME GUSTA DE TI
dury. According to Betty Diaz, executive from the mundo’s “Domingos Alegres” show, 23 Millones
public relations firm Magikcity Media, Kadury was Magazine publisher/editor Tom4s Fundora and sing- S uBR FLORES* * % POWER PICK # *Y': NO VOLVARE
forced to postpone an Aug. 30 concert at the Miami er Luisa Maria Guell were scared witless when the @ 321 19 | weooy
Beach Theatre of the Performing Arts featuring Mi-  plane suddenly dropped in altitude from 31,000 feet to % | 1313 2| YUR CORAZON HERIDO
guel and Verdaguer because of the still unresolved 9,000. According to Fundora, the drastic descent 2
situation. A future date for the concert will be an- caused the ejection of the oxygen masks. Yet, for Q@D| 2 | 15 | 9 | ROBERTODELCASTILLO HASTA QUE TE CONOCI
nounced soon. some reason, the aluminum containers holding the 8 | 18 | 23| 7 | ELGRANCOMBO ESO OJITOS NEGROS
masks got extremely hot, causing minor explosions. COMBO)
THE SIGNING OF Puerto Rican singer Wilkins by  Fortunately, the singer and editor as well as the other 19 | 17 | 25 | 33 | EMMANUEL ES MIMUJER
WEA Latina has finally been made official. “Prior to  passengers landed unscathed. @| 2 | @ | 5 | FRANCODEVITA SOLO IMPORTAS TU
SONOTONE
21 | 2| 31 | 17 | MARISELA PORQUE TENGO GANAS
i | 2|16 | 14| g | ROCIOJURADO QUIEN TE CREES TU
* % & HOT SHOT DEBUT A & &
o o @)| NEWp | 1 | LOSLOBOS LA BAMBA
days, 4-9 p.m., on stations in Los Angeles, Miami, and == WARNER BROS,
New York that are owned and operated by Tele- 2 | 23| 20 | 1 | DYANGO AFALTA DE TI
mundo. Another network show is ‘“Domingos
I_ATINA Alegres,” billed as “the first domestically produced &6 |v]|s R DIE SANTIAGO ek e
E' % o program of its kind for the U.S. Hispanic audience.” % | 24 | 18 | 20 | DYANGO GOLPES BAJOS
. The music/variety show features top names of the
by Carlos Agudel contemporary U.S. and Latin American music scene. @D| NEWD | 1 | JUOIGLESIAS Ve DE WIEH QTR VE RIS RIS
y Larios Aguaeio “This unique series underscores Telemundo’s firm % | 26 | 29 | 19 | SONORADINAMITA CAPULLO Y SORULLO
commitment to providing superior, original program- SONOTORE
FOLLOWING A WELL-DOCUMENTED BOOM in ming relevant to the U.S. Hispanic community,” ac- 2 | 27 | 16 | 12 | TATIANA BAILA CONMIGO
Spanish-language advertising, a direct result of the cording to Carlos Barba, senior VP of programming. €D) LUNNA NO DIGAS NADA
fast growth of the U.S. Hispanic market, new broad- The new music shows on Telemundo will compete S
casting networks are emerging from among the many @GD| a7 | — | 3 | NELSONNED ME PASE DE LA CUENTA
radio and television stations operating in the country. A
This creates an intense competition for reaching &ye Telemundo is hefty force 2| 3| 2% |2z | 8RO AGEERE o
20 million-plus Spanish-speaking people living on the : : - H _ SONIA RIVAS DE PECHO A PECHO
continent and in Puerto Rico. # # n SpanISh speaklng market ®| « 3| o
Coming on strong is Telemundo Television Group, % | 20 | 30 | 27 | LUCIAMENDEZ CASTIGAME
formed by Reliance Capital Group L.P,, an investment  with “Siempre En Domingo,” the Mexican-originated 35 | 34 | 33 | 26 | ESTELANUNEZ MALDITO SEA TU AMOR
partnership managed by a subsidiary of Reliance show aired by the Spanish International Network, ARIOUA
Group Holdings. The network began to take shape  which, until a few months ago, was the preeminent net- 3% | 36 | 35 | 5 | MARISELA HAZME TUYA
when Reliance acquired John Blair & Co., which work showcase for international artists on Spanish- EMMANUEL NO TE OUITES LA ROPA
owned Spanish-language TV stations WSCV Channel language TV. Nowadays, however, SIN’s influence @ NEWD | 1 |z Q
51 in Miami and WKAQ Channel 2 in Puerto Rico. In  and coverage have been diminished by, among other 4 | a3 | 5 | JOSEJOSE SIN SABER
1987, WNJU Channel 47 in New York and KVEA factors, the sale of several stations by its holding cor- RCA
Channel 52 in Los Angeles were added to the lineup. poration, Spanish International Communications. The 39 | 30 | 22 | 24 | MIGUELGALLARDO DO OIIERES N BIEIO
Telemundo is also in the process of acquiring a station  divestment move was necessary to comply with Feder- NEWD | 1 | SUSSYLEMAN NO ES IGUAL
in San Francisco and setting up another one in Hous- al Communications Commission regulations related to s
ton. It also has an affiliate in Chicago. The network’s  foreign ownership of U.S. media outlets, which in the a1 | 3 | 3 | 15 | ROCIODURCAL SIEMPRE
oal is to be able to reach 70% of the country’s Hispan-  case of SIC were controlled by the Mexican media con-
5: population—which is heavily concentrated in the sortium Televisa. The stations sold by SIN are in the 2 |25 | 19| v | GARHA i
major urban centers—by 1988, process of being acquired by Hall}Tagk, wh}ilclh has ex- a3 | 40 | 43 | 5 | YALERIALYNCH MUNECA ROTA
According to Donald Raider, Telemundo’s execu- pressed its commitment to retain the Spanish-language
tive vice px%esident, one of the objectives of the net- format, thus maintaining the base for yet another net- M | a6 | — | 5 | LYSAMARIAGUEL R
work is to serve the market with high-quality pro- work geared toward Hispanics. 50 | 50 | 4 DULCE AMOR CALIENTE
gramming. To date, network programming includes Meanwhile, Raul Alarcon Sr., president of the RROROND
four soap operas; a half-hour newscast, which origi- Spanish Broadcasting System, which owns Cadena 4 | 35 | 46 | 10 | LOSBUKIS ME VOLVI A ACORDAR DE TI
nates in New York; and weekend broadcasts of wres- Radio Centro—the newest radio network, with outlets EW MANUEL MIJARES NO SE MURIO EL AMOR
tling and other sports events and movies. Among the in New York, Miami, and Los Angeles—is in the pro- NEWD | 1 | prorono
innovations introduced to the programming is a five- cess of negotiating with an FM station in Los Angeles, NEW)D | 1 | LOSHIOS LLORARAS
hour variety/game show called “‘Super Sébados,” according to sources in the Miami area. So far, Alar- ESIETANUNED RORRZONERE
which originates in the network’s main studios in  ¢6n hasn’t had much luck with Radio Centro’s KSKQ- 9 | 8| — | 8 | Mo
Puerto Rico. The show features contests and guest ce- AM Los Angeles, which remains close to the bottom in 50 | 39 | 40 | 41 | EDNITANAZARIO TU SIN MI
the area ratings.

lebrity appearances. It began Aug. 1 and airs Satur-

O Products with the greatest airplay gains this week.
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| Classicat
KEEPING
SCORE

by Is Horowitz

THE VINYL NICHE: LPs may be thinning out at the
major labels, as some of the most prestigious past re-
cordings are relegated to midline catalogs or, in some
cases, “elevated” to compact disk status. Still, there
are collectors out there who treasure the old record-
ings and feel that good pressings of some of these an-
alog items deliver the best sound possible.

This is an audience that a number of audiophile la-
bels are wooing, none more energetically than Chesky
Records, a New York-based specialty company that’s
little more than a year old and is now seeking to ex-
tend its marketing reach into the retailing main-
stream.

While most of its material comes from titles origi-
nally produced for mail-order sales by Reader’s Di-
gest, Chesky has recently struck a deal with RCA Red
Seal that will see numbers of recordings produced in
the ’50s and ’60s that still excite collector enthusiasm
returned to market in spruced up contemporary vinyl
transfers.

As David and Norman Chesky put it, they have
rights only for vinyl; RCA is issuing CD versions. In
the case of Reader’s Digest, their rights cover CD) as
well as LP.

First out from the Red Seal pool are two Chicago
Symphony recordings conducted by Fritz Reiner. One
pairs Respighi’s “Pines” and “Fountains;” the other is
a performance of Rimsky-Korsakov’s ‘““Schehera-
zade.” Both were produced by Richard Mohr and en-
gineered by Lewis Layton. Original pressings, when
discovered, often bring premium prices today.

The Chesky brothers say they hope to release 10 or
more LP-only titles drawn from the RCA vaults each
year. Upcoming is a Reiner package of Spanish mate-
rial featuring Falla’s “Three-Cornered Hat” and a
Gershwin disk by Arthur Fiedler and the Boston

Pops, with Earl Wild as the soloist in “Rhapsody In
Blue.” David Chesky, who makes the a&r decisions,
says that among future releases are disks featuring
Pierre Monteux.

On the Reader’s Digest side, Chesky has more Rei-

by Linda Moleski

UNDER AN UNUSUAL arrangement, Upside Rec-
ords of Manhattan will be releasing a live package
from the Woodentops, aptly titled “Live Hypno-
beat.”” The British outfit, which is signed to the
U.K.-based label Rough Trade, is normally licensed
to and distributed in the U.S. by Columbia Records.

According to Upside chief Barry Feldman, Colum-
bia passed on the latest project in anticipation of a
new studio album that’s in the works. Subsequently,
Rough Trade turned to Upside, which had success-
fully released the group’s first album, “Well, Well,
Well,” through an independent network a few years
ago.

The label is also releasing “Welcome Wagon,”’ the
debut album from Washington, D.C.-based power-
pop band the Neighbors, and a package from the
Delfonics, on the Blue Side logo. Also expected are
albums from Mark Stewart and the Toronto-based
band Jeffery Hatcher & the Big Beat.

Upside is located at Suite 1109, 225 Lafayette St.,
New York, N.Y. 10012; 212-925-9599.

SEEDS & SPROUTS: Tommy Boy chief Monica
Lynch was profiled in the Aug. 3 edition of New
York magazine. We're glad to see she’s getting the
recognition she deserves ... Emergo/Roadrunner
Records has picked up Boston-based hardcore metal
act Gang Green. An album and 12-inch picture disk,
for “We’ll Give It To You,” will be released simulta-
neously in October. The Manhattan-based label is
also putting out King Diamond’s hit album, “Abi-
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TOP CL ASS'CAL ALBUMS..

ner material due in September—a recording of the & Compiled from a national sample of retail store sales reports.
Brahms Fourth Symphony with the Royal Philhar- « 1813
monic as well as a coupling of the Bizet Symphony in g Sl
C and Tchaikovsky’s “Francesca Da Rimini,” with o | E|o|TITLE ARTIST
Charles Munch at the helm of the Royal Philharmon- £ | « | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
ic. _ A * & NO. 1 » %
Among future titles from this same source, says 1 | 1 |42 | HOROWITZ IN MOSCOW 06 419.499 D) 40 weeks at No. One
Chesky, are the complete Beethoven symphonies with VLADIMIR HOROWITZ
2 2 |2 CARNAVAL  cBsmM-42137 (CD)
. WYNTON MARSALIS
CheSKY Records belleves 3 | 4 |1p|POPSINLOVE PHiiPs 116361 (CO)
. A a . BOSTON POPS (WILLIAMS)
n endurlng quallty Of Vlnyl 4 | 3 |74 | PLEASURES OF THEIR COMPANY  ANGEL DS37351 (CD)
KATHLEEN BATTLE, CHRISTOPHER PARKENING
é Lei i » i HOLST: THE PLANETS  LONDON 417.553 (CD)
the RPO c?n(iucted by‘ René 1 elbownlt;. Avnothu'vwﬂl 5 15|14 MONTREAL SYMPHONY (DUTOIT)
offer an early recording of the Tchaikovsky Violin }
Concerto with Itzhak Perlman and the RPO under 6 | 6 |54 | KATHLEEN BATTLE SINGS MOZART  ancet DS'””&A%"’_hEEN e
aires) ulons o, GROFE: GRAND CANYON SUITE D
Although the Chesky brothers issue CD)s where per- 7 (10fs8 : fEA %’l"ﬁél‘;r\;/m POPS (KUNZEL)
mitted to compete in today’s market, theyvbelu‘eve that HOROWITZ. THE STUDIO RECORDINGS 06419217 <o) —
I d LPs can offer : liste 8 | 7|52
properly processe s can offer a superior listening VLADIMIR HOROWITZ
experience. They hope to enlarge their market niche. 9 | 14| 4 | WHITE MAN SLEEPS nontsuc 79163 (o)
THE KRONOS QUARTET
ACC[DENTS W[LL HAPPEN Cho[)ln dled in 1849, 10 9 10 ADAMS: THE CHAIRMAN DANCES NONESUCH 79144 (CD)
well before the invention of the motor car, let alone SAN FRANCISCO SYMPHONY (DE WAART)
the airplane. So no one was likely to have been misled 11 | g | 14 | DANCE PIECES cas m39539 (c0)
by the gremlin that crept into a Billboard review (Aug. o PHILIP GLASS
8) of a William Kapell CD on RCA, which substituted 12 |11 | 12 | HANSON: SYMPHONY NO. 2 anGeL 0S.47850 (CD)
Chopin’s name for Kapell’s as the one who was killed SAINT LOUIS SYMPHONY (SLATKIN)
in a 1953 plane crash. 13 | 13 | 16 | MUSSORGSKY: PICTURES AT AN EXHIBITION  rca 5931 RC (D)
BARRY DOUGLAS
PASS[NG NOTES: Capriccio Records will be packag- 14 | 12 | 78 | HOROWITZ: THE LAST ROMANTIC 06 419-045 D) R HOROWITZ
ing the complete Beethoven Symphonies in a 5-CD set VLA B '
to retail at “under $50,” according to Jerome Stine, 15 | 18| 4 | CBS MASTERWORKS DIGITAL SAMPLER  cas LS ARTISTS
U.S. marketing director. The digital performances are sl
by Herbert Kegel and the Dresden Philharmonic. An- 16 |15 |144| AMADEUS SOUNDTRACK  ranTasy wam-1791 ‘CD’. NEVILLE MACETER
other bumper package due at the same price, but on
the company’s midline series, is a 5-CD collection titled 17 | 16 | 46 | DVORAK: CELLO CONCERTO  ces m.42206 (c0) TORE) TR
100 Class!ca] Masterpieces. . On the more ?‘soterlc 18 | 22| 4 | PART: ARBOS com 3155 oo
side, Capriccio has a recording of Weill’'s ““Maha- GIDON KREMER
gonny” in the works. 19 | 21| 4 | BUTTERWORTH/PARRY/BRIDGE  nimbus ni-5068 (D)
ENGLISH STRING ORCHESTRA (BOUGHTON)
2 20|12 AIKOVSKY: 1812 OVERTURE  LONDON 417-400 (CD)
CHICAGO SYMPHONY QRCHESTRA (SOLTI)
21 (17110 MAHLER: SYMPHONY NO. 8  aNGEL DSB-47625 (CD)
LONDON PHILHARMONIC (TENNSTEDT)
gail”—currently on the Top Pop Albums chart—on 22 |NEwp | BEETHOVEN: SYMPHONY NO. 9 06G 415832 (CD)
picture disk; a promotional video for the first single, BERLIN PHILHARMONIC (KARAJAN)
“The Family Ghost,” debuted on MTV Aug. 8 . .. 23 |19 | g0 | THE KRONOS QUARTET  nONESUCH 79111 (CO)
Noah Herschman has departed Rykodise USA, THE KRONOS QUARTET
where he served as the CD-only label’s director of 24 24|18 ROTA: CONCERTO/BARBER: ADAGIO  pHILIPS 416-356 (CD) | MUSICH
marketing. He can be reached at 617-745-5137. Mean- =
while, Rykodise has released two titles from ’60s folk 25 | 23| 36 | TCHAIKOVSKY: PIANO CONCERTO NO. 1 gea 57“'“%%,’“ SOUELAS
artist Richie Havens, ‘‘Richie Havens—Collection” =
and “Richie Havens Sings Beatles And Dylan” ...
Bay-area band Van Buren has released a catchy pop- TOP CROSSOVER ALBUMS v
funk single, “The Beat,” on JVB Records. It’s report-
edly getting airplay on KDON Salinas, Calif. . .. Gar- * & NO. 1T «*
TRADITION  aNGEL D$-47904 (CD) 16 weeks at No. One
L L ITZHAK PERLMAN
Woodentops wind up on 2 | 2 | 22| BOLLING: SUITE FOR FLUTE & JAZZ VOL. 2 cos rw 22015 (©0)
. JEAN-PIERRE RAMPAL, CLAUDE BOLLING
UpSIde for One album 3 3124 IN IRELAND  rca 5798-RC (CD)
JAMES GALWAY & THE CHIEFTAINS
. . . . o EET ;
nering airplay in the Phoenix area is “Summer When 4 |4 [12|BASINSIR SRR (0D CANADIAN BRASS
The Sun Goes’Down, ' the first single from the Jeff —"5 6 |28 | ROUNDUP reianc soiat oo
Dayton Band’s self-titled debut album. The group CINCINNATI POPS (KUNZEL)
won this spring’s Marlboro Country Music Talent 6 | 5 |45 | OPERA SAUVAGE  roLvoor 825 663 (c0)
Roundup and has since opened for several top country VANGELIS
acts, including Alabama, the Judds, Reba MacEntire, 7 |7 | 14 | ATMOSPHERES  cos rmazais o) o ]
and Glen Campbell. Contact Not Yet Records at 602- VARIOUS ARTISTS
837-8650 . .. The late blues guitarist Eddie Taylor, 8 | 8 | 18| NEW YORK COUNTERPOINT  rca 5944.RC (CO)
best known for his work with Jimmy Reed and John | RICHARD STOLTZMAN
Lee Hooker, is remembered on “Still Not Ready For 9 | g |5p| DOWN TO THE MOON  cas Fv-42255 ()
Eddie,” the latest release from Antone Records. The © ANDREAS VOLLENWEIDER
project was recorded live at Antone’s blues club in 10 | 12 | 38 | STRATAS SINGS WEILL  nonesucH 79131 (CD)
Austin, Texas, five months prior to his death and fea- JERESA STRATAS
tures guest appearances by Luther Tucker, Sunny- 11 |11 | 52 | BACHBUSTERS  reiarc 10123 (c0y ON DORSEY
land Slim, Snooky Pryor, and Hubert Sumlin ...
Wendy Harte joins Frontier Records as national pub- 12 | 10 | 22 | ANDREW LLOYD WEBBER: VARIATIONS PHILS)LSJCIZI;);AEL(S?D WEBBER
l'c}?yhd.‘recm{' S}:‘e ‘gast}:”“}{t.}fﬁ ﬁ?et()fFHea:ps l;g)el’ 13 | 13 | 12 | WE KNOW WHAT WE LIKE - MUSIC OF GENESIS _rca 6242 rC (o)
which is run by her brother Rick Harte. Frontier/ Pop- LONDON SYMPHONY ORCHESTRA
Llama act the Young Fresh Fellows headlined Man- POMP & PIZAZZ  1coac 80122 o) =3
hattan’s Ritz on Aug. 8 . .. Racking up sales in the Mi- 14 (15| 4 CINCINNATI POPS (KUNZEL)
ami market is the M4’Ser’s debut album, “I Am A 15 BEGIN SWEET WORLD  rca ami1 7124 <C0)
Star,” said to be a takeoff on the Luke Skyywalker 1452 RICHARD STOLTZMAN |

titles. The release is on JR Records.

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500.000 units. A RIAA certification for sales of 1 million units.
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Files Lawsuit Against Mulberry Square

Vestron Glaims ‘Benji’ Title Rights

BY AL STEWART

NEW YORK Vestron Video, al-
ready in the throes of a lawsuit over
the home video rights to “Platoon”
and “Hoosiers,” is claiming that it
also is entitled to the video rights to
the film “Benji The Hunted.”

In a lawsuit filed July 22 in New
York District Court, Vestron charges
that a 1982 agreement with Mulberry
Square Productions gives Vestron
the right of first refusal on any new
“feature film starring the dog or
character Benji.” Vestron further as-
serts that Mulberry Square aban-
doned the agreement when it saw a
more lucrative deal with Walt Disney
on the horizon. The suit asks the
court to grant Vestron the right to
acquire “Benji The Hunted” on video-
cassette and award the company pu-
nitive damages of $10 million.

The action is unrelated to Ves-
tron’s ongoing legal battle with Hem-
dale Films over the video rights to
“Platoon” and “Hoosiers” (Billboard,
April 11). Nevertheless, the action
against Mulberry Square has a simi-
lar tone, because Hemdale is also ac-
cused of breaching its agreement
with Vestron in favor of one that is
financially more attractive.

For its part, Mulberry Square
maintains in a suit filed in February
that it has been “extremely dissatis-
fied with Vestron’s performance”
with the six previous “Benji” titles re-
leased on video. The suit charges
Vestron has in effect forfeited its
claim to the “Benji” titles and is
guilty of breach of contract.

Mulberry is not named as a defen-

dant in the more recent suit filed by
Vestron, but Vestron charges that
Mulberry owner and president Joe
Camp was the catalyst behind three
new companies established for the
purpose of producing and distribut-
ing “Benji The Hunted.” The compa-
nies—Embark Productions, Embark
Releasing, and Benji/Tracker—are
named in the suit along with Walt
Disney Pictures and its theatrical re-
leasing company, Buena Vista Pic-
tures Distribution.

The Vestron suit maintains that
upon seeing the film in January 1987,

$10 million in
damages sought

Disney executives insisted on an “all-
in” arrangement that would provide
them with both theatrical distribution
and video rights. Vestron further
contends that the offer from Disney
prompted MSP’s attorneys to try and
terminate the 1982 agreement be-
tween Vestron and Mulberry.

In a letter sent to Vestron chair-
man Austin Furst, Mulberry levels
three specific charges at Vestron, all
involving the company’s alleged fail-
ure to maximize the potential of past
“Benji” videocassettes. The letter, dat-
ed Jan. 22, asserts that Vestron failed
to conduct a national Christmas pro-
motion for the titles and was unwill-
ing to lower the price from the “out-
moded” $79.95 list. The letter goes on
to claim'that Vestron had a lack of in-
volvement in foreign markets.

The letter was a prelude to a suit

NEW YORK The bleak financial
picture at Vestron Video has grown
even dimmer with the news that the
company has reported losses of $6.5
million for the second quarter of
1987.

The news comes on the heels of a
more than $2 million loss incurred
during the first quarter of 1987, At
the time of that announcement (Bill-
board, May 23), the company also
laid off 25 workers, including four
top executives. A company spokes-
man says that eight more employ-
ees have been laid off, including an
additional four members of the top
brass. (See story, page 1.)

Company officials attribute the
continuing flow of red ink to a “de-
cline in domestic home video sales
coupled with higher program acqui-
sition costs.” The company adds
that the losses were partially offset
by an increase in foreign home vid-
eo sales and profits.

Revenues for the six-month peri-
od totaled $90.3 million, while total
losses were reported at $8.6 million.
During the first six months of 1986,
the company generated $100.3 mil-
lion in revenue and earned a profit
of $11.4 million.

Vestron Reports Additional
Dreary Financial Figures

“Domestic videocassette sales
continue to be disappointing for all
but the biggest hit motion picture,”
says Vestron chairman Austin
Furst. “As a result, the revenues
from certain of our second-quarter
releases did not meet the expecta-
tions we had when we agreed to ac-
quire these video rights. The com-
petition for home video rights to
motion pictures with significant
theatrical exposure remains in-
tense. As we announced several
months ago, Vestron has imposed a
policy of far greater selectivity in
its bidding for these rights.”

The company would not reveal
specifically which titles had fallen
short of expectations.

Despite the company’s escalating
losses, Furst points out that the
firm has a “strong balance sheet to
support our activities and to take
advantage of available opportuni-
ties.”

Furst also notes that the compa-
ny’s theatrical division, Vestron Pic-
tures, is “going according to plan”
and is expected to become an “in-
creasingly important complement”
to the company’s video business.

filed by Mulberry on Feb. 13. The suit
centers on the same charges made in
the letter and asks for a termination
of the 1982 agreement between Ves-
tron and Mulberry. The company also
asks for close to $4 million in dam-
ages.

In court papers filed in response to
the charges, Vestron says it made
“extensive efforts to promote” the
tapes at Christmas and set “prices ac-
cording to it own business judg-
ment.” The claim that foreign mar-
kets were overlooked is termed “mis-
leading and baseless” by Vestron.

The current legal scrape is not the
first time the two companies have
locked horns in a courtroom. In early
1985, Mulberry filed a suit charging
that Vestron had not lived up to the
royalty provisions of the original
agreement. Mulberry had asked the
court for more than $3 million in dam-
ages, but after 18 months of legal
wrangling, Mulberry agreed to ac-

(Continued on page 56)
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Cyndi Says Oui To Video. Cyndi Lauper makes her debut on home video with
a concert from Le Zenith concert hall in Paris. “Cyndi Lauper In Paris,” features
17 songs from the flamboyant artist and has a running time of 90 minutes.
Slated for release Thursday (13) from CBS/Fox Home Video, the video has a
list price of $24.98.

Billooard.
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TOP MUSIC VIDEOCASSETTES..

A&M Video 61710

=
% Compiled from a national sample of retail store sales reports.
x 8 () °
gl €|z ® 28
z v | © B o
o | £ | g | TILE Copyright Owner, Principal 0| g | ut
| Z |z Manufacturer, Catalog Number Performers e > 35
* & NO.1 » & -
1|2} 7| REM“SUCCUMBS" - = MiBecordsling, 1987 | LF | 1998

KISS EXPOSED

Polygram Records Inc.
Polygram Video 440-041-489-3

1986 | LF | 29.95

BON JOVI-BREAKOUT A

Polygram MusicVideo-U.S.
Sony Video Software 95W50030

1985 | SF [ 14.95

Chrysalis Records, Inc.

MusicVision 6-20631

20 | 3 | wITALIDOL e e L 1987 | LF | 1998

BEASTIE BOYS e LD SIS Beastie Boys 1987 | sF | 1998
4 | 35 | MOTLEY CRUE UNCENSORED A ElektrasAsylum Records | 4.3 Motley Crue 1986 | LF | 108
8 | 59 | THE #1VIDEOHITSA @ RristalRecordsling Whitney Houston 1985 | SF | 1495

Island Records Inc.

W00 |~ | O W & W N
w
w

7 | 89 | U2 LIVE AT RED ROCKS o Recor s 1 3 198 | ¢ |1995

NEwp | TERSORSINEATTRE oo vueoConpry mevos || ¢ |
10 | 10 | 37 | CONTROL-THE VIDEOS ® PP Janet Jackson 1986 | SF | 1295
11{ 9| 5 | ONEvoICE Do e s 5150 Barbra Streisand 1987 | ¢ |29.98
121 11 | 35 | LIVE WITHOUT ANET A Warner g;gi-isze\ji‘ggg 38129 Van Halen 198 | c 2998
13| 6 | 9 | PRIESTLIVE R D SIS Judas Priest 1985 | C | 2498
14| 13| 5 | AHAPPENING IN CENTRAL PARK gggggf&i‘l’;z 3520 Barbra Streisand 1967 | ¢ | 2098
15| 12 | 11 | KATE BUSH THE WHOLE STORY Fs’jfr}‘y"jk;"‘efgo}’t‘xére R0567V Kate Bush 1987 | LF | 2995
16 | 17 | 3 | RIDIN'ON THE FREEWAY Asta Records G Aretha Franklin 1987 | SF | 1995
17 | 16 | 45 | STARING AT THE SEA ke oS ent 40101 The Cure 1986 | LF | 2498
18 | NEWp | RUN-D.M.C. ;’:g;::z Video 101 Run-D.M.C. 1987 | SF | 1995
19 | NEW) | BREAK EVERY RULE HBO Video TVR9940 Tina Turner 1987 | C [ 19.95
20| 1 ] 15| TREPRMGESTRUSTALSIR  ocryimrmess i vens | e ] ¢ |

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product: 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Hoss vioso

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
column should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036,
Please include the running time
and suggested retail price.

“The Doors Live At The Holly-
wood Bowl,” MCA Home Video, 65
minutes, $24.95.

A guitar, keyboards, and drum be-
gin to weave the dark melody of
“When The Music’s Over.” Jim Mor-
rison meanders out to the micro-
phone, looking very young and some-
what detached. He’s part devil, part
angel, and for the next 65 minutes
the viewer is alternately fascinated
and bored with the man who is one of
rock’s most tragic figures.

To be sure, there are highlights: a
hypnotic version of “Light My Fire,”
a rollicking “5 To 1,” and even some
theatrics in the somber and haunting
“The Unknown Soldier,” during
which Morrison is “executed” by lead
guitarist Robbie Krieger. The musi-
cianship of Doors members Krieger,
Ray Manzarek (keyboards), and John
Densmore (drums) is first-rate
throughout.

While there are moments of sheer
delight for Doors fans, one cannot
help but notice that the production
has its flaws. Do we need to see Mor-
rison light so many cigarettes? Do
we need so many shots from a cam-
era situated behind 10 rows of a rest-
less audience? More importantly, do
we really want to hear so much of
Morrison’s often adolescent poetry
about monsters and murderers?

The Doors always had the power to
entrance fans with their enigmatic,
menacing, and sometimes brilliant
music. Upon viewing this perfor-
mance, the die-hards will remain en-
tranced, but for the casual fan, the
spell may not work quite so well.

STEVEN OSTROWSKI

“China,” Windham Hill Series/
Paramount Home Video, 60 min-
utes, $29.95.

This is a compelling look at the
Sleeping Giant, combining elements
of music video with Sunday after-
noon travelog. At first glance the
people’s simplistic lifestyle seems full
of toil and little else; but as the video
unfolds, its reveals that this way of
life is probably one of the last bas-
tions of genteel society, where what
is accomplished by hand is more high-
ly valued than those tasks done on a
personal computer. In seeing the peo-
ple of this vast land winnow crops,
perfect their embroidery, or weave
baskets, we become privy to knowl-
edge of a place that in high-school
history books is merely referred to as
a land of Communism.

The music here steers clear of elec-
tronic blandness, rising to the majes-
ty of scenes or quieting to the mood
as necessary. The ultimate benefit of
this piece does not necessarily lie in
its antistress smoothness, but in the
fact that viewers will learn some-
thing, whether they want to or not.

COLLEEN TROY

(Continued on page 57)

.THE HARRIED CONSUMER [SHOULD]...BUY,
NOT SUPER-VHS, BUT CD VIDEO”

ROGER EBERT, CHICAGO SUN TIVES e IS & SE———
o 1 , 3

7 —
Q | 9

It made its debut before record audiences
at Summer CES. And in just four days,
CD VIDEO—the perfect mix of digital
CD sound and laser-read video—
ushered in a breakthrough in enter-
tainment.

CD VIDEO is supported by a
powerful cast—30 major
consumer electronics, home
video, and record
companies. They’re creating
the ultimate theater-in-the-home
experience—for every age group,
every taste. The ultimate in audio
and video movies and music on
12" 8" and 5" CD VIDEO discs.

“CD VIDEO IS A
DREAIV PRODUCT”

KEN POHLMAN, AUDIO MAGAZINE

CD VIDEO combi-players
and clip players will help
dealers sell up and sell more—
more of every type of product
for the complete home
entertainment center,

®® /4

CD VIDEO will help retailers sell
more of the thousands of audio
Compact Disc and Laserdisc
titles currently available.

Plus hundreds of new CDVs
coming soon: comedy block-
busters, science fiction thrillers,
great romance films, current
box office hits, and silver
screen classics. Expect the
best in music, too—opera,
concerts, ballet,

and rock video.
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“GD VIDEO IS ON ITS WAY:..

TOM SPAIN. WASHINGTON POST

’ l m\\ ‘\\\\\\“ ® W
§ — M So get ready for the benefits of bigger, bolder,
i better entertainment. Because soon,
thousands of CD VIDEOs will
be playing at home
theaters near you.

For more information,
contact: CD VIDEQ,
Parker Plaza, 400
Kelby Street, Fort Lee,NJ 07024.
(201) 461-9874.

THE TRIUMPH WE SHARE IS HERE.

A & M RECORDS » ARISTA RECORDS o CAPITOL/EMI RECORDS,

INC. ® CBS/FOX VIDEQ » CBS RECORDS GROUP ® CHRYSALIS
MUSIC GROUR, INC. » DENON AMERICA, INC. » EMBASSY HOME
ENTERTAINMENT » HBO VIDEQ » HITACHI SALES CORPORATION

OF AMERICA # ISLAND RECORDS, INC.  LASERDISC CORPORATION
OF AMERICA » MAGNAVOX/NORTH AMERICAN PHILIPS CONSUMER
ELECTRONICS CORPORATION © MCA HOME VIDEQ » MCA RECORDS,
. INC. « MGM/UA HOME VIDEQ ® NORTH AMERICAN PHILIPS CORP-
¥ ORATION » PARAMOUNT HOME VIDEQ PHILIPS AND DUPONT OPTICAL
=@5 5 =]  CO.* PHILIPS INTERNATIONAL BV, » PIONEER ELECTRONICS (USA) INC.
v \\.'  POLYGRAM CD VIDEQ » POLYGRAM INTERNATIONAL LTD. » POLYGRAM

¥ “\\\. ¢’ RECORDS INC. » RCA/COLUMBIA PICTURES HOME VIDEQ » RCA RECORDS,
Lt g INC. BMG (RCA) » SONY CORPORATION OF AMERICA  SONY VIDEO
SOFTWARE COMPANY  TECHNICS  TOSHIBA AMERICA, INC. » VIRGIN AMERICA
© WALT DISNEY HOME VIDEO  WARNER/ELEKTRA/ATLANTIC CORP
* WARNER HOME VIDEQ » YAMAHA ELECTRONICS CORP

...GDV PLAYERS ARE CAPABLE OF PROVIDING

HOMES WITH THE SHARPEST-LOOKING
AND BEST-SOUNDING VIDEOS POSSIBLE.”

STEPHEN ADVOKAT, DETROIT FREE PRESS
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OME VIDEO :

I I I I ™
=
= Compiled from a national sample of retail store sales reports.
L L x| x| & -
g 9 onQ v w z e
“CROCODILE DUNDEE” didn’t match the initial orders posted by ‘“Top S 5| & e Copyright Owne ] %8 w 3§
- . . . . . ) o igl wner, rincipa = £ [ pof
Gun” (Billboard, Aug. 8), but thanks to its slightly higher retail I|2)|x Manufacturer, Catalog Number Performers gi 5|2z
price, it did set a record for dollar volume. Released by Paramount
Home Video on March 11 at a list price of $26.95, “Top Gun”’ sparked * % NO.1 *
preorders of 1.9 million units, or $51 million in dollar volume. “Dun- 1| 2 | 43 | JANEFONDA'S LOWIMPACT KVC-RCA Video Prod. Jane Fonda 1986 | NR | 395
dee,” which Paramount priced at $29.95, prebooked 1.8 million units SasCSICIWORKOUTA Lorima Home Video 020
and generated a dollar volume of close to $54 million. Whether 211 |2 ToPGUN Raramountipiciuces JlomiCruise 198 | PG | 2695
“Dundee” will eclipse the total dollar volume of “Top Gun” (current- Paramount Home Video 1629 Kelly McGiliis
ly estimated at $75.4 rr)llll_on) remains to be seen. But it does seem 3| 3| 9 | HERE'SMICKEY! Walt Disney Home Video 526 Animated 1987 | NR | 1495
unlikely that “Dundee’’ will match “Top Gun’’ for total unit volume,
currently placed at more than 2.8 million cassettes. 4 | 4 | 30| CALLANETICSA @ %‘f\";{zﬁg‘{,ﬁggg%g‘fgé Callan Pinckney 198 | NR | 2495
NOEL GIMBLE HEADED FOR LORIMAR? The current director of the distribu- 5| 6 | 3 | THECOLORPURPLE G, Whoopi Goldberg 1985 | PG-13 | 89.95
tor Baker & Taylor won't confirm or deny rumors that he will depart Warner Ho"_w Video 11534 SR
his current position to become a top executive at Lorimar Home Vid- 6 | 5 | 93| JANEFONDA'SNEWWORKOUTA  [VORCAVideoProd Jane Fonda 1985 | NR | 3095
e0. When Gimble sold his firm to Baker & Taylor, he agreed to stay
on for a year. That year will be up in mid-August, and Gimble con- 7 | 8 | 41 | SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 | G | 2995
firms that he has been approached by a number of suppliers, includ- -
ing Lorimar. “I haven’t made any definite decisions yet,” says Gim- 8 | 10 | 60 | KATHY SMITH'S BODY BASICS & 1< videoinc. | Kathy Smith 1985 | NR | 2995
ble.
9 7|11 :t:m%y&z?:gvgsrom #5 Lorimar Home Video 059 Donna Edmonson 1987 | NR | 1295
BEST OF THE LOT—PART 3: The latest titles in Warner Home Video’s
ongoing sell-through promotion are ‘“among the grandest screen en- 10 | 13 | 9 | HERE'S DONALD! Walt Disney Home Video 527 Animated 1987 | NR | 1495
tertainments of the past two generations,” according to the compa- ” — - -
ny. Maybe that's why Warner continues to buck the industrywide 11| 9 | 6 | UITTLE SHOP OF HORRORS e e R Rick Moranis 1986 | PG-13 | 89.95
trend of pricing catalog sell-through material at under $20. Dubbed DISNEY SING ALONG SONGS: HEIGH
The Great Eight, the titles will be released Oct. 7 at a list price of 12|12 8| Lo ) Walt Disney Home Video 531 Animated 1987 | NR [ 14.95
$29.98. They include ‘“‘Around The World In 80 Days,” “Barry Lyn
don,” “Camelot,” “Giant,” “The Right Stuff,” “A Streetcar Named 13 | NEW)p> | BILLCOSBY: 49 Kodak Video Programs 8118705 Bill Cosby 1987 | NR | 1995
Desire,” “Woodstock,” and a version of “A Star Is Born” that in-
cludes scenes and songs not in the original. 14 | 25 | 106 | PINOCCHIO ¢ Walt Disney Home Video 239 Animated 1940 | G | 2995
». g i i w
THE 10TH ANNIVERSARY OF ELVIS PRESLEY’S death has ushered in a wave of 15/ 14|70 | AUENA® CBS-Fox Video 1090 Ssrtichuat S BN BT
Elvis videos, so why not an Elvis point-of-purchase display? Chas
A s A . : Pol Records Inc. .
Levy Co.’s rackjobber division, Computer Book Service, has put to- 16 | 24 | 9 | KISSEXPOSED Polygram Video 440-041-489-3 e LR || L3 EE
gether a promotion that includes colorful counter-top merchandisers i
that can display up to 21 of Presley’s videos. The promotion also of- 17 | 22 | 12 | FROM RUSSIA WITH LOVE CBS-Fox Video 4566 Sean Connery 1963 | NR | 19.98
fers dealers many of the King’s feature films, concerts, and docu- ] 1C1 Video Inc. ]
mentaries, some priced as low as $10.95. 18 | REENTRY | KATHY SMITH'S TONEUP A NG Kathy Smith 1986 | NR [ 29.95
g = . . 19| 19 | 91 STAR TREK III-THE SEARCH FOR Paramount Pictures William Shatner 1988 | pe | 1995
THAT FRAGILE RELATIDNSHIP between distributors and retailers will be SPOCK Paramount Home Video 1621 DeForest Kelley -
explored by a panel of distributors at the Video Software Dealers Paramount Pictures ]
Assn. convention. The panel does not include any retailers, but a 20| 28 | 3 | THEGOLDEN CHILD e G Eddie Murphy 1986 | P6-13 | 7985
number of top wholesalers will take questions from retailers in the . ] Diane Keaton
audience. The discussion will be held twice: Aug. 18 at 2:15 p.m. in al | ) O EHLEDCAGISLT iy Lorimar Home Video 421 Sissy Spacek 1986 | PG-13 | 89.95
room B1 of the Las Vegas Convention Center and again on Aug. 19 , i ) i
at 11:30 a.m. Stock balancing, returns, defective product, co-op ad- 22 130 | 8 HERE'S GOOFY! walt Disney Home Video 529 Animated 1987 | NR | 1495
= — > : K - - -
vertising, and stop ordering will be among the topics discussed, 23| 20 | 45 | scarracea argxe}:s:;(;.%:;g%g%” . ol o o
WRESTLING BAD 6UY Bruiser Brody will be on hand in Las Vegas for Paramount Pi
’ ] ) 17 HILL AEITES i
the Video Software Dealers Assn. convention. Brody will be sta- L 89 | BEVERLY S cop Paramount Home Video 1134 BN el A
tioned at the Dusty Woods booth on Aug. 16 to promote the World Mark Hamill
: . : 29 | 86 -Fox Video 1130 . I
Pro Wrestling From Japan series. According to the company, 25 STAR WARS CBSFox Video Harrison Ford ekl B s
“Brody will be at the booth all day long, signing autographs and pro- 26 | 21 | 9 | WINNIETHEPOOH AND ADAY FOR . e ome Video 65 P 08 | wr | 1ass
viding forearm smashes and body slams for retailers wishing to EEYORE ’
meet him. 27 | 31 | 4 | DORFONGOLF ¢ 2 Communications J2-0009 Tim Conway 1987 | MR | 2995
GOLF GDLD: As more and more golf how-to tapes hit the market, it ap- 28 Orion Pictures Mia Farrow
; p i 2 | 6 | HANNAH AND HER SISTERS i ! i 1986 | PG-13 | 89.95
pears that one of the most successful is also one of the least serious. HBONVIdeolVRIS I Michasilcaine
J2 Communications reports that close to 50,000 copies of “Dorf On 29 | 11 - Julie Andrews
O] , : 106 | THE SOUND OF MUSIC A ¢ CBS-Fox Video 1051 € 1965 [ 6 |29.98
Golf”” have been sold. The sales surge has been recognized by the I Christopher Plummer
International Tape Disc Assn., which certified the tape gold. The 30| %0 | INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 1988 | pg | 2995
comedy tape, which stars Tim Conway, is being sold for a list price ORDUOM RarsmountikiomelVideollica3 Kate Capshaw :
of $29.95. AL STEWART 31| 27| 2 | THUNDERBALL CBS-Fox Video 4611 Sean Connery 1965 | MR [ 1998
KATHY SMITH'S ULTIMATE VIDEO  JCI Video Inc. .
32|35 87 WORKOUT A 11 Video 8100 Kathy Smith 1984 | NR | 29.95
Tri-Star Pictures Richard Gere
33| 32| 3| NOMERCY RCA/Columbia Home Video 6-20791  Kim Basinger 1986 | R | 8995
CURRENT CHART HITS | el M ety woe o]« o
Total Video, Inc.
I~ 351 16 | 18 [ A WEEK WITH RAQUEL HBO Video TVAG965 Raquel Welch 1987 | NR [ 29.95
AVA’LABLE BY SUBSCR’P ’ N . Chrysalis Records, Inc. .
. | 36| 33| 3 | BILLYIDOL: VITAL IDOL e B Billy Idol 1987 | NR [ 19.98
or programming use on
.P g h g y 37| 23§ 11 | HEARTBREAK RIDGE a""‘Z’ 5?5- 'Q?a 11701 Clint Eastwood 198 | R [ 89.95
Inquire on station letterhead: arner Home Video
38| 38| 34 PLAYBOY VIDEQ CENTERFOLD #4 A Lorimar Home Video 513 Luanne Lee 1986 | NR | 995
- e Universal City Studios Robert De Niro
RECORD SOUNCE INTERNATIONAL 39 | 3 | 39 | THEDEER HUNTER MCA Home Video 88000 Meryl Streep 1976 | R | 248
S emg ) Mark Hamill
 OMISON OF BILLEOARD 40 | 37 | 39 | THE EMPIRE STRIKES BACK A CBS-Fox Video 1425 Harrison Ford 1980 { PG | 29.98
N @ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
1515 BROADWAY, NEW YORK, N.Y. 10036 million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of

$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for

a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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A LOREDY ABOUT SPONTANEOUS COMBUSTION

NICE GIRLS DONJ

April Flowers has a poblem. A burning oroblem. It seems that whenever she meets a boy she
really likes, things around her go ap in s oke. A el ‘

And spontaneous combustion can be so embarrassing, e g R

Thats why she carries a fire extinguisher for little accidents. Why her mother (Barbara Harris, '
“Peggy Sue Got Married”) worries s0.

And why every date she has can be real cause for alarm.

o vines - MUEERFVIN YA E A REVER S o T g

47 >

";f STARRING BARBARA HARRIS + MICHELLE MEYRINK INTRODUCING WILLIAM O’LEARY AND ALSO STARRING |WALLACE SHAWN| DIRECTOR OF PHOTOGRAPHY STEPHEN KATZ Music BY

g ERIAN BANKS AxD ANTHONY MARINELLI sCReenpLAY BY PAUL HARRIS proDUCED BY DOUGLAS CURTIS anD JOHN WELLS pmecEeD BY CHUCK MARTINEZ ~ NEW WORLD VIDEO
© 1987 New WorldVideo Now on videocassetie

-

CLLLES =~
ﬁ‘
@ NEW WORLD PICTURES anp TiE NICE GIRLS COMPANY PRESENT A DOUGLAS CURTIS/JOHN WELLS PROI!UCTION A CHUCK MARTINEZ wiLm NICE GIRLS DON'T EXPLODE %
%o
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TOP SPECIAL INTEREST
'VIDEOCASSETTES SALES

= .
VESTRON FILES LAWSUIT

(Continued from page 52)

cept a $54,000 settlement from Ves-
tron.

On July 1 Vestron asked the court
to dismiss the more recent lawsuit

business reasons are the only things
that have motivated this second law-
suit. [Mulberry Square Productions]
saw a better deal down the road with

= -
filed by Mulberry. While Judge Vin-  Disney, and so it was in substance a o % Compiled from a national sample of retail store sales reports.
cent Broderick denied the motion, first strike as has been suggested." 51¢l9 3o
Vestron attorneys were encouraged After hearing Mulberry’s rebuttal = g |0 e
. . v . x 5 i Q-
by a comment made by Broderick af- to Vestron, Broderick said he is not é’ s g TITLE S.‘;‘,’,{,',‘agc",'l,?e':f‘é';,a,og Number Remarks 85
ter hearing Vestron’s argument. prepared to retract his initial re- -
According to a court transcript, marks.
Broderick said, “Sitting here and not c IO S 0 S
3 . 3 ™
being involved in what went on RE REAT NAL P RT
here—except now that it is being 4 NO.1 % |
brought before me—it seems fairly ; inni
L - . Easy-to-follow guide for the beginning
apparent to me that crass, selfish 1 2 | 33 | GOLF MY WAY WITH JACK NICKLAUS Worldvision Enterprises Inc. 2001 golfer. 84.95
2 | 1 | 33| AUTOMATIC GOLF Video Reel VA 39 gzee"'g‘yngg gegg°yd;(‘j’;”ease players’ | 1495
A BILLBOARD SPOTLIGHT 3] 3|5 | volgmey er LAY OREATIOLE vectron vigeo 2038 tne bace mechanics ot gt o " | suss
" i Selluloid/Adam R. Bronfman_ Golf's Grand Master demonstrates and |
’ 4 i 3 GOLF LESSONS FROM SAM SNEAD Star Video Productions explains every aspect of the game. 49.95
5 8 9 HRI’YI.%A.SIE\SR&SBQF‘;’I%?E%L HOW-TO- Mastervision E:ﬁ:;ai;:ﬁructions for any aspiring young l 19.95
—_— R 7 N T
6| 5 | 7 | JNSENSEAND VANLENOL: oron o 1022 L et ard s rom e g,
R . |
7 4 13 THE SUPERFIGHT-HAGLER VS. QMI Video Features the fight in its entirety plus rare 19.95
LEONARD Forum Home Video QMI-1 interview footage. |
B S ' . |
8 | 13| n | JHEBESTOPTHEFOOTBALL 1 rimg vigo e
9 | 17| 5 | DORFON GOLF e J2 Communications J2-0009 Z;“‘g ey e fuaamentals | 59 g5
MARTY HOGAN: POWER . _ . Lessons include serv—i—ng_,retu;:g.
10 s a RAQUETBALL Pacific Arts Video 598 forehand, backhand & court strategy. LA
11| 15| 7 | DR.J'SBASKETBALL STUFF CBS-Fox Video 5032 cij,“;‘fg}z;’i:‘;‘;g;rﬁ;‘ﬂgfgr?g;ﬁ | 100
12 | NEWD égf? \I;g:l?ngZR PLAY GREAT Vestron Video 2039 More great tips from the master of golf. 39.98
I —— !
. - . . 1
13| 10 [0 | ERGTENRRTHERTOF v
14| 7 | 33 | JANSTEPHENSON'S HOW TO GOLF  Lorimar Home Video 147 Zg%{g?;;ggéefgei"j]gff“‘s of golf such| yg g5
— o _° — : |
: T
15 | 12 | 33 | HOWTQPLAY POOL STARRING Lorimar Home Video 018 Ir']‘go‘t’ﬁ“z master e'j;f;'tfm“: EE IS | 1985
’ WGBH Education Foundation Covers singles strategy; playing doubles; ]
16 | 10 3 VIC BRADEN'S TENNIS VOL. 3 Paramount Home Video 2318 and psychology. { 2495
. 3M/Sportsman’s Video Ricky Clunn shows how to fish at all
17 0 B BASS FISHING: TOP TO BOTTOM Leisure Time Video depths plus casting techniques. 69.95
18| 14 | 25 SUCCESSFUL WHITETAIL DEER 3M/Sportsman’s Video Proven strategies for finding and taking i 69.95
HUNTING Leisure Time Video the big buck. .
. . Red Auerbach & an NBA all-star line-up
19 (16| 5 RED ON ROUNDBALL Best Film & Video Corp. 8102 show the strategies behind their plays. 2995
e Every element of golf is presented
201817 GOLF WITH AL GEIBERGER Sybervision dozens of times to imprint perfect OD_J 69.95
HOBBIES AND CRAFTS
* & NO.1 » *
CHEF PAUL. PRUDHOMME'S - Unique techniques are revealed in this
1 | 2 | 3 | OuiSIANA KITCHEN, VOL. 1 el video on Cajun cooking. —
2| 1|33 | CHELFALL FRUDHOMMES, J2 Communications el eSS 1995
| JCI Video inc. o Common-sense guide to the basics of
3 RE-ENTRY YES YOU CAN MICROWAVE JC1 Video 8200 microwave cooking. 29.95
Y . . This vf 'ume is designed to save
| 4] 10] 5 | MADEEASY-ELECTRICAL Lorimar Home Video 073 homer Imors e o sirpterepairs, | 145 |
l 5 | 6 | 27 | JULIACHILD: POULTRY Random House Home Video ’;;fa;y f;f,f’:y’ea‘:j S"g;f;‘ ke, | 2935
6 | 3 | 25| PLAYBRIDGE WITHOMAR SHARIF  Best Film & Video Corp. ft‘faﬂ'e?i:;ep SLEATETIET .95
. CHEERS! ENTERTAINING WITH o Esquire magazine presents th_is
i 7 8 z ESQUIRE ESauielVideclESUEHIDT foolproof guide to giving great parties. l 14.95
= . — - — - 1
: . Numerous home repair and restoration
SEPTEMBER IS HORROR MONTH [JIES Sl i
DO-T-YOURSELF: PLUMBING AND A Includes installation of bathroom and light | 1,
Siariog up satee in A lous 9 | NEWD | o CCTRICAL D.LY. Video Corp. e | 1995
10| 7 | 7 | READER'S DIGEST: SEWING BASICS  Random House Home Video 'e"‘;‘ss;‘_fg_‘fgﬁcf’jsgﬁggasn‘:Wi“g withthis [ g0
MR. BOSTON'S OFFICIAL VIDEO ) ; Learn to mix your favorite drinks with
11| 4 | 25 | BARTENDER'S GUIDE LT oY easy instructions. 19‘954
SEPTEMBER 5 155UE . . . CLOSES AUGUST 21 12| 5 | 19 | HUGH JOHNSON'SHOW TO ENJOY  Simon & Schuster Video A definitive 100k at wine from cooking to | g o
SEPTEMEBER 111 et ] ALUGLUST 28 . WINE Paramount Home Video decanting and buying i 7
SEPTEMBER 19 1SSUE . . . CLOSES SEPTEMBER 4 13| 9 | 19 | LAURAMCKENZIE'S TRAVEL TIPS pepublic Pictures Corp. H-7352-1  yisits to Oahu, Maui, Diamond Head. and| 4 g5
SEPTEMBER 26 ISSUE . . . CLOSES SEFTEMBER-11 — — = — —
14 | 14 | 27 | THE VICTORY GARDEN Crown Video s g"f{‘t‘r']’;gr;;‘:é“;g'r’;gf- D 2495
r ; T s CONTACT: I . o — ) The tips. tricks, and tegniques_oT
F}_JHI '“-D DETAIL ‘1 f.._[?_ﬁ- TACT: I 15/ 1] 9 CAKE DECORATING Learn By Video decorating are at your fingertips, 2995
GEME 5MITH, ASSOCIATE PUBLISHER
(212) 764-7356; @ |nternational Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs. or of
at least 25.000 units or $1 mullion at suggested retail for nontheatrical titles. SF short-form. LF fong-form. C concert. D documentary.

Next week: Health And Fitness; Business And Education.
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Dorf On Distributors. Tim Conway, right, the star of the comedy video “‘Dorf
On Golf,” poses with Noel Gimbel, director of distributor Baker & Taylor, during
the company’s recent national sales meeting in Hollywood, Calif. According to
Gimbel, Conway had the Baker & Taylor staff rolling in the aisle with nearly an
hour of standup comedy. “Dorf On Golf” is currently available for $29.95 from
J2 Communications.

System Guts Down On Function-Shift Time
Akai To Introduce Quick-Start VCR Feature In U.S.

A biweekly column focusing on
products, trends, and develop-
ments in the hardware industry.

BY MARK HARRINGTON

Five years from now, the idea of
waiting eight seconds for your VCR
to wind and groan after you hit the
play button will seem as remote and
ridiculous as waiting on line in a
Moscow grocery for a piece of

green meat.

A feature
called quick start
may be the cata-
lyst. Introduced
on VCRs sched-
uled for a fall roll-
out in the U.S.,
quick start pledges to reduce to 1.5
seconds the time it takes a VCR to

WAIGH

VIDEO REVIEWS

(Continued from page 53)

“G.1. Joe: The Movie,” Celebrity
Home Entertainment, 93 minutes,
$79.95.

This animated adventure could
have been called “G.I. Joe Meets The
Transformers.” The good guys aren’t
knee-deep in mud fighting for democ-
racy in some jungle. Rather, this a hi-
tech G.I. Joe, soaring through orbit
and fighting hideous villains with la-
sers and such. A “ruthless terrorist
organization determined to rule the
world” is after the broadcast energy
transmitter—the key to solving the
world’s energy crisis. But not so fast,
a “daring, highly trained special mis-
sion force” (code-named G.I. Joe) is
out to stop them. From there the ac-
tion is pretty much in the tradition of
“He-Man And The Masters Of The
Universe,” and other hi-tech car-
toons. While the animation is imagi-
native, its also very rigid and often
looks too much like a video game
gone haywire.

No doubt the name association
here will spur rental activity among
voungsters. Even those surprised to
find G.I. Joe fighting alienlike crea-
tures will probably find this action-
packed sci-fi adventure worth their
while. Also, retailers who are turned
off by the $79.95 list price should
know that Celebrity Home Entertain-
ment has vowed to keep the video at
that price point for at least a year.
This way the tape will endure as rent-
al product. AL STEWART

“Stop Smoking,” Unicorn Video,
40 minutes, $14.95.

Smokers who have tried and failed
at every attempt to kick their habit
may derive some benefit from hyp-
notherapist Samual D. Carraway’s
approach—if they can stay awake
long enough to watch it. The opening
disclaimer says that therapy “will not
work for everyone,” which is an un-
derstatement, because the viewer
must be hypnotized by Carraway via
the tape to achieve results. Not since
the days of Bela Lugosi has such
corny dialog been employed to induce
hypnosis: “You’re drifting down
deeper and deeper into sleep,” until
even “Your eyebrows are relaxed.”
[f smoking habit persists, apparently
tense eyebrow sufferers have cause
to hope. George Takei, the physically

fit actor from “Star Trek,” makes a
welcome guest appearance and
beams away before Carraway’s end-
less mesmeric monolog. It's a real
cold turkey. ED BURKE

“In The Shadow of Bigfoot,”
Amazing Horizons Inc., 49 min-
utes, $29.95.

This cassette’s cover claims that
“in the midst of their terror, they
kept their cameras rolling.” The ter-
ror here was more likely experienced
by the Sasquatch, the poor, shy crea-
ture said to inspire all manner of
dread. If such a creature exists, it
may be like the gorilla of highland
Africa, a reclusive fruitarian which
instinctively shies away from man.
Still, this video—poorly shot and
fuzzily dubbed in a documentary
style—breaks no new ground in the
search for Bigfoot. Using oft-repeat-
ed still photos and fuzzy footage
characteristic of this genre, the piece
never really achieves the thrills and
chills promised on the cover.

The producers certainly hope to
cash in on the lingering fascination of
the masses with the Bigfoot fad of
the "70s. To its credit, “In The Shad-
ow Of Bigfoot” provides a look at the
history of Bigfoot sightings, dating
back to the 19th century, with inter-
esting similarities between reports
from areas as far apart as the Alas-
kan tundra and the Florida Ever-
glades. But consider where such
searches lead. If Bigfoot is found,
what then? Stuffed? Caged? Served
in chichi Manhattan eateries with the
trendy food-of-the-month? Maybe the
potential extinction of a newly discov-
ered animal would make for better
fodder. COLLEEN TROY

“T-Bone’s World Of Clowning,”
Increase Video, 34 minutes, $19.95.

Visions of children telling their par-
ents “I wanna grow up to be a clown”
must have inspired educator Tim
Arem (aka T-Bone) to release this ho-
hum lesson in clowning basics. With
more youths yearning to be Rambo
than Bozo these days, audience ap-
peal may be limited, even among 5 to
9-year-old set. Amateurish produc-
tion doesn’t help, with lackluster per-
formers, limp direction, lazy pacing,
and labored humor outweighing the

virtues of T-Bone’s amiable persona.
Broad, exaggerated line readings are
overdone even for children, though
demonstrations on juggling, applying
clown make-up, and making animal
balloons should intrigue kids with
pre-established interest. On plus side,
the tricks are simple and materials
easily attainable by parents. But T-
Bone needs to tickle the funny bone a
little better before attempting more
clowning instruction. ED BURKE

“Preparing Your Home For Sale,”
D.1.Y. Video Corp., 30 minutes,
$19.95.

Most of the information imparted
here is common sense, but host Les
Cizek lays out his dos and don’ts in an
organized manner that makes the
tape a useful one. The focus is on sim-
ple fix-up and cleanup jobs that re-
quire little investment for big re-
turns. And there are some intriguing
inside tips, like sprinkling vanilla ex-
tract on kitchen light bulbs to create
the smell of fresh-baked cookies. The
flip side of the buying/selling story is
told in another helpful D.LY. tape,
“Inspecting A House Before You
Buy.” KEN SCHLAGER

“Singalong, Vol. 1,” Peter Pan In-
dustries, 30 minutes, $14.95

This family-oriented video features
Barney the Bear (actually an actor in
a bear costume) leading children in
traditional songs. The music will cap-
tivate most children, especially those
hearing these time-honored tunes for
the first time. Following the words
on the screen, viewers travel from
mountaintops to rivers to a farm and
even to the sidewalks of New York.
Throughout the video there are many
strong visuals. Actual footage is used
to illustrate “Take Me Out To The
Ball Game”’; children sing and play
for “Skip To My Lou”; and an old Dis-
ney cartoon illustrates “There Was
An Old Lady.”

The beat is constant, and the songs
roll into each other smoothly, thereby
ensuring a child’s attention. The
words are easy to read, but even if a
child cannot read the verses are re-
petitive enough to be quickly learned.
[t is an entertaining choice for nurs-
ery schools and children’s parties.

CHRISTINE BURNETT

switch functions. Current VCRs
take up to eight seconds.

The feature works by automati-
cally winding—and leaving
wound—videotape around a VCR’s
rotating head as soon as a cassette
is loaded. Current units remove the
tape each time a function is
changed.

Gary Bennett, vice president of
sales at Akai America, the company
that is introducing quick start in the
U.8., says the subtle refinement has
the potential to change the VCR
market. It may even have more im-
portant applications for camcorders
and be easier to apply.

“We expect quick start to become
like HQ, a standard in the indus-
try,” he says, noting that Akai engi-
neers are sharing the technology
for quick start with the VHS camp
of companies.

Indications are that others will
follow. A source at Toshiba, which
was said to have introduced quick-
start VCRs in the Japanese market,
says the meetings in coming weeks
will decide about applications for
the U.S. market. “Some will likely
carry the feature but our plans
aren’t finalized yet,” says the
source. Mitsubishi is expected to
have it next year.

A fair question regarding the fea-
ture is, what took so long?

Bennett of Akai says the VHS
camp was worried about wear of
the playback head.

“There was always the fear that
the tape being on the head so long
would shorten the life of the head,”
he says. “With the quick-start sys-
tem, the tape doesn’t rest on the
head.”

Instead, he says, the system uses
ceramic guides, or spacers, that
leave a fine gap between tape and
head to cut wear and static electric-
ity. Such a system apparently has
more appeal to today’s producers.

While declining to discuss specific
product plans, Stan Hametz, vice
president and general manager of
Panasonic’s consumer video divi-

sion, says the idea clearly has merit,
but he has reservations.

“We're always reviewing refine-
ments that make operation easier
and simpler, and this falls in that
category,” says Hametz. He main-
tains, however, that the $30-$50 pre-
mium Akai says that quick start will
add to VCR retail prices is asking
too much.

“You need something more tangi-
ble than just knocking five seconds
off the start time. [ don’t think the
consumer will pay $50 just for
that,” says Hametz.

Bennett indicates that Akai VCRs
will offer more. A primary benefit
of quick start comes when it is used
with index search and address func-
tions of some newer VCRs, includ-
ing Akai’s. The system allows users
to stop at up to nine preset index
points on a tape and review selec-
tions for eight seconds. Unless it is
stopped, the system will proceed
without having to unwind then re-
wind the tape around the head.

All new Akai VCRs have quick-
start and index features, starting at
$449 suggested retail price.

Quick start may offer other bene-
fits for camcorders. Certain current
models make it difficult for users to
start taping where they leave off if
they’ve used the stop rather than
pause button. Leaving the tape
wound eliminates the problem.

Bennett says the application of
ceramic guides would be easier on
camcorders, though the company
has no current plans to introduce
one. “It would have some great ap-
plications there, though we are not
in the camcorder business,” he says.

Hametz of Panasonic says loss of
place isn’t a problem with that com-
pany’s camcorders because they
have a clean-edit function that re-
turns the tape to its last position
once recording is restarted. “You're
creating a problem where one
doesn’t exist,” he says.

Nevertheless, Bennett says Akai
will work to refine VCR starting
time even more.

Five Star V Features Blockbusters

CBS/Fox Prepares Fall Push

LOS ANGELES CBS/Fox Home
Video’s major fall promotion will
be Five Star V, 16 titles priced at
$29.98.

The street date for the titles is
Sept. 3, and there will be no carry-
over product from Five Star V.

According to Bob De Lellis, se-
nior vice president, the company
has stuck with the retail price tag
because all titles in the campaign
are either double cassettes or sin-
gle cassettes with particularly
long running times.

Among the campaign’s titles are
recent blockbusters ‘““Return Of
The Jedi,” “Cocoon,” ‘“‘Jewel Of
The Nile,”” “Rocky IV,” and
“Places In The Heart.”

The other titles are ‘‘Patton,”
“West Side Story,” ““New York,
New York,” “The Alamo,” ““The
Great Escape,” “The Greatest Sto-
ry Ever Told,” “My Fair Lady,”
“The Good, The Bad, And The

Ugly,” “Fiddler On The Roof,”
“Exodus,” and “The Sound Of Mu-
sic.

The front-line product blueprint
for the rest of 1987 and on into
1988 from CBS/Fox includes such
titles as ‘‘Raising Arizona,”’
“Project X,” “Gardens Of Stone,”
‘“Predator,” ““Revenge Of The
Nerds,” and the new James Bond
film “The Living Daylights.”

“Predator,” the recent Arnold
Schwarzenegger action film, will
probably be released in the first
quarter of 1988, says DelLellis. He
also says it could be the focal point
of a promotion involving several of
the actor’s other titles.

The initial sales projections for
Five Star V are approximately 1 mil-
lion units. This year, Five Star III
generated sales of 1.1 million-1.4
million units, while Five Star IV
generated sales of close to 1 million
units.
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BY GEOFF MAYFIELD

NEW YORK Expect Peter Glen to
give a dismal grade card to video
stores when he steps into the spot-
light at the Video Software Dealers
Assn. convention Aug. 18 in Las Ve-
gas.

The fireball retail consultant—
whose resume includes work for
such corporate giants as Sears, Es-
prit, Bloomingdales, Dayton Hud-

‘It looks like
you could open a
store for $5’

son, and Nike—gave a scathing re-
view of New York metro record and
record/video combo stores when he
made a similar presentation in Feb-
ruary at the Miami convention of
the National Assn. of Recording
Merchandisers, VSDA’s sister orga-
nization (Billboard, Feb. 28).

Now, having made the rounds of
video stores in New York, Philadel-
phia, and Los Angeles, Glen says he
finds shopping in the video field as
dismal an experience as it was for
him in the music dealer’s domain.

“Filthy” is Glen’s quick descrip-
tion of the typical video store.
“They’re on every corner of the
world, and so many of them are just
awful. It must require no brains and

no money to open a video store.

“I would say it’s got to be the eas-
iest business in the world to get
into. It looks like you could open a
video store for $5."

As an example, Glen cites Rent &
Run Video East, a Manhattan store
near his own address, as an example
of what he found during his VSDA-
commissioned study: ‘“People there
are so depressed. They move so
slow, they’re absolutely em-
balmed.”

Glen’s complaints about video
stores mirror the grievances that
prompted him to jab music retailers
during NARM: bad housekeeping,
unfriendly sales staffs, and a lack
of imagination in presenting what
should perceived as an exciting
product. “Records and video are
such a hot product, so, ironically,
it’s apparent you can make money
with them without a lot of effort or
thought.”

Though his glib style makes it
seem that he takes delight in lam-
basting music and video dealers, he
would be pleased if he did not have
to evaluate home entertainment
merchandisers in such harsh terms.

“I wish I could find a store that
does these things well,”” he says.
“The point I want to make is I don’t
want to make my living in your in-
dustry by smashing everyone.”

Repeating the format that he
used at the NARM meet, Glen will
show slides shot during his dealer

Small-Town Company Caters To All
Movin’ Movies Thinks Big

BY DAVID WYKOFF

BOSTON ‘““The basic concept is to
create relatively large stores in rela-
tively small towns,” says Stewart
Skorman, owner and president of the
Manchester, Vt.-based Movin’ Mov-
ies, a two-store retail operation that
racks more than 60 accounts and is
one of northern New England’s vol-
ume leaders.

Both of Skorman’s stores, located
in Manchester and Keene, N.H., are
the dominant players in their mar-
kets, according to Skorman and a
number of area mom-and-pop video
dealers. The 3,000-square-foot Man-
chester unit (named Video One)
serves a market population of ap-
proximately 25,000 residents. It is
also tied in with eight nearby racked
locations for pickup/drop-off privi-
leges.

The 5,000-square-foot Keene unit
(called Keene City Video) serves a
market population more than twice
as large, 60,000, and has 12 satellite
racks in area towns.

“The satellite, or tied-in, rack loca-
tions offer the customers in these
largely rural areas the added conve-
nience of not having to travel the ex-
tra 30 or 40 minutes. Moreover, they
offer us the opportunity to expand
the two stores’ penetration without
having to set up new units,” says
Skorman.

Both stores are located in close
proximity to downtown regions, are
situated on major thoroughfares
near other high-volume businesses,
and have abundant available parking,

according to Skorman.

“I really can't think of better loca-
tions in these two towns for a video
dealership as large as ourselves. Par-
ticularly with the Keene store, I can
feel no worry bragging about it be-
cause there’s nowhere for any com-
petition to move into that could seri-
ously affect our business,” he says.
He further notes that the Keene unit
is right between the region’s highest-
volume supermarket and Keene’s
version of Boston’s famed Qunicy
Market eateries.

The two stores are carefully and
aggressively merchandised and
stocked with 7,000-8,500 rental tapes.
Videocassettes are divided into 32 dif-
ferent categories, and most feature
their own company-generated label-
ing to offer customers more exact in-
formation about each.

The Keene unit has a minitheater
in the front of the store and a sub-
stantial “kids’ city” in the back. The
children’s section has its own curtain-
enclosed theater and a castle and pic-
nic tables to play and read in and on.
“Not only does this section pay
strong returns on rental and sell-
through business, it also allows us to
merchandise and do quite well selling
all kinds of other children’s products,
such as coloring books.”

In addition to their video software
and hardware inventories, the two
stores offer many nonvideo products.
The Keene unit includes a 300-
square-foot food section with goods
stored in refrigerators and freezers,
in addition to more traditional snack-

(Continued on next page)

visits to take VSDA delegates on a
walking tour of video stores, view-
ing the experience from the con-
sumer’s point of view.

“I've yet to hear anyone laugh in
a video store,”” Glen laments.
“Here’s all these depressed people,
trying to measure the level of their
depression by the number of movies
they’re going to take out for the
weekend. And the people who are
waiting on the customers are de-
pressed, too. It's just a psychotic
episode.”

Glen’s biggest complaint lies in
the area of customer service.

FOR WEEK ENDING AUGUST 15, 1987

Strong efforts in this regard, he
says, could help stores overcome a
multitude of transgressions. In-
stead, he finds service to be the vid-
eo store’s biggest offense

"“Even in the self-help stores
where you wait in line, wouldn’t it
be nice if they would be pleasant
with you? They don’t have to give
you video reviews or give you great
bargains—just be pleasant.

“I’ve never been called by a video
store. If I want to see ‘The Color
Purple,” and it’s not in, wouldn’t it
be nice to call me when it’s avail-
able? It’s not like buying shirts and

NARM Star Peter Glen Gives Trade A Failing Grade

ties where you might find some-
thing else: If you want to see ‘The
Color Purple’ now—and it’s not in—
you’ll still want to see it later."
Glen is convinced that a personal
touch is a key strategy for video
stores, “‘considering that the prod-
uct is the same in all the stores.
“No one’s ever tried to sell me an
extra tape, ever,” Glen says. “Nev-
er [have I heard] an attempt to
make multiple sales, never has the
suggestion even been made. They
just wave and say ‘Why don’t you
look under M.
(Continued on next page)

Billboard.
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TOP KID VIDEO

E Compiled from a national sample of retail store sales reports.
X
§ g % 58 §§
o | 5w TITLE Copyright Owner, =8| wu%
E|l S| Manufacturer, Catalog Number 33| 3B
* % NO.1 » %
1 | 2 | 42 | SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
2 | 1 | 10 | HERE'S MICKEY! Walt Disney Home Video 526 1987 | 1495
3 | 3 | 10 | DISNEY'S SING-ALONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 14.95
4 | 4 | 10 | HERE'S DONALD! Walt Disney Home Video 527 1987 | 1495
5 | 5 | 98 | PINOCCHIO ® Walt Disney Home Video 239 1940 | 29.95
6|6 |9 HERE'S GOOFY! Walt Disney Home Video 529 1987 | 1495
7 | 7 | 10 | WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 14.95
8 | 11 | 40 | DISNEY'S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
9 | 13| 61 WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 14.95
10 9 | 98| DUMBOA ® Walt Disney Home Video 24 1941 | 29.95
11 | 8 | 10 | HERE'S PLUTO! Walt Disney Home Video 528 1987 | 14.95
12 12 | 61 ALICE IN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
13 | 14 j 61 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
14 | 10 { 10 | THE RELUCTANT DRAGON Walt Disney Home Video 533 1941 | 1495
15| 16 | 93 ROBIN HOOD ¢ Wait Disney Home Video 228 1973 | 29.95
16 | REENTRY | A TALE OF TWO CHIPMUNKS Walt Disney Home Video 477 1986 | 1495
17 { 15 | 70 | THE SWORD IN THE STONE & Walt Disney Home Video 229 1963 | 29.95
18 | 20 | 22 | THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 | 79.95
19| 22 | 10 | SILLY SYMPHONIES! Walt Disney Home Video 530 1987 | 1495
20 | 21 | 60 | WINNIE THE POOH AND THE HONEY TREE ¢ Walt Disney Home Video 49 1965 | 14.95
21| 17 | 41 | CHARLOTTE’S WEB Hanna Barbera Prod. Inc. 199 1973 | 1995
22 | 25| 2 CRICKET'S CLUBHOUSE Hi-Tops Video HT 0035 1987 | 14.95
23 | 18| 5 RUMPELSTILTSKIN Media Home Entertainment M919 1986 | 79.95
24 | 19 | 35 | THE ADVENTURES OF TEDDY RUXPIN e ide0 - ibrary 1986 | 24.95
25 | 24 | 23 | TEDDY RUXPIN: GUEST OF THE GRUNGES Hi-Tops Video HT 0022 1986 | 12.95

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75.000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of

$ 2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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VIDED
RELEASES

Symbols for formats are a = Beta,
v=VHS, and #=LV. Where
applicable, the suggested list
price of each title is given,
otherwise, “no list” or “rental’” is
indicated.

ANGEL HEART

Robert De Niro, Lisa Bonet, Charlotte
Rampling

& ¥ 1vE/$89.95

BAD BLOOD

Jack Thompson, Carol Burns

& ¥ Academy/$69.95

CONCRETE ANGELS

Joseph DiMambro, Luke McKeehan
& ¥ Academy/$79.95

CUTTING UP,. VOL. 5

Howie Mandel, Dale Gonyea

& ¥ paramount/$29.95

DEADLY ALLIANCE

Michele Marsh, Tony DeFonte

& W Continental/$59.95

DEATH BEFORE DISHONOR

Fred Dryer

& ¥ New world/$79.95

DEFENSE OF THE REALM
lan Bannen, Denholm Elliott
& ¥ Embassy/379.95
DUBEAT-E-O

Joan Jett, Ray Sharkey

& ¥ Fox Hills/$59.95

Evil Dead 2: Dead By Dawn
Bruce Campbell, Sarah Berry
& ¥ Vestron/$79.98

FROM THE HIP

Judd Nelson, Elizabeth Perkins
& W Lorimar/$89.95

THE HANOI HILTON
Michael Moriarty

& ¥ Cannon/$79.95

HOLIDAY INN

Bing Crosby, Fred Astaire
& Y MCA/$19.95
RESURRECTION

Ellen Burstyn, Sam Shepard
& Y MCA/$59.95

To get your company’s new video releases
listed, send the following information—ti-
tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “no list” or ‘‘rental’)—to

New Releases, Billboard, 1515 Broadway,

New York, N.Y. 10036.

MOVIN’ MOVIES

(Continued from preceding page)

food offerings. The Manchester unit
has a large magazine department.
“We're in the show business, and
it’s our job to show our customers a
good time—both in and out of the
stores. The product mix is important
in this, and it also helps you capitalize
on their desire for convenience and
one-stop shopping,” he says.
Skorman estimates that movie
rentals account for 70% of video reve-
nues, making them the primary
thrust of the stores. “I think that the
mass merchants are in a much better
position to be able to handle the sell-
through market, though I think that
tape sales will eventually be our No.
2 category. All the other product
types in total add up to important rev-
enues and profit areas, but it's the
rental business that will continue to
be our major thrust,” says Skorman.
Skorman is a strong believer in em-
ployee profit-sharing programs and
thinks that such share-the-wealth ef-
forts differentiate his stores from

those of his competitors.

Skorman founded the associated
racking business at the same time he
purchased the original Manchester
unit, which was then much smaller
than its current 3,000 square feet. In
addition to the satellite rack units,
Skorman stocks some 40 other loca-
tions, mostly general and conve-
nience stores in rural areas. “The
rack business complements the retail
operations. The 23,000-plus movie in-
ventory can be rearranged among
the stores and racks for utmost effi-
ciency. Plus, we can utilize practices
that we develop at the stores in the
racks,” he says.

Skorman says, “We could have ex-
panded more swiftly in rack units,
but we’ve tried to make each the best
possible department. In fact, a com-
petitor offered many of the stores we
rack a ridiculous incentive to switch
to them, and nobody picked them up
on it because they were so happy
with our services.”

RETAIL CONSULTANT BLASTS TRADE

(Continued from preceding page)

“I've had people give me a book
of two-for-one coupons, but I've
never heard anyone say [when they
give them to me], ‘Here, we appreci-
ate your shopping our store.”

As was true in his record store
visits last winter, Glen says, most of
the video stores he visited earn
abysmal marks for product presen-
tation. “‘I even found one store
where they grouped videos accord-
ing to company. I guess it makes it
easier for them to keep track of
stock or something, but can you
imagine walking into a store and
saying, ‘Do you have any Warner
Bros.?”””

At press time, Glen had found
only one store that stood out as a
happy exception to the rule: the
Beverly Hills location of full-cata-
log chain Videotheque (Billboard,
Jan. 24), which he described as “an
absoulutely incredible video store.
It was wonderful.”

In February, Glen emerged as the
catalyst of NARM's meet. His blis-
tering presentation prompted high-

ranking executives from such lead-
ing chains as Wherehouse Enter-
tainment, The Musicland Group,
and Tower Records to ponder the
conditions in their stores—not only
in customer areas, but in back
rooms and employee lounges, too.
Many record dealers said then they
were tempted to retain Glen’s ser-
vices, but to date, the consultant
says only Camelot Music followed
through on that intent: He will ad-
dress the 196-store record/video
web’s 1987 retail conference in St.
Charles, 111, slated for Sept. 11-14.
“[Record label distributor] WEA
was interested, too,” says Glen,
““but we couldn’t work out the
dates.”

Glen says that beyond those two
firms his NARM appearance only
led to informal inquiries and a “big
raft of letters.” That engagement
also inspired letters to Billboard, as
dealers who reacted sensitively to
his blazing remarks defended their
stores (Billboard, March 21).

Lt. Colonel Oliver North:
HIS STORY

$9495°

@NN Highlights of the Iran-Contra Hearings

® This two-hour program documents all the issues and answers. Written and
hosted by award-winning CNN Anchorman Bernard Shaw, it highlights the
most compelling issues surrounding the Iran-Contra Hearings.

® CNN—the recognized leader in the field of up-to-the-minute news
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Banana Safari. As if mass merchants and convenience stores weren't enough
for video dealers to contend with, now the clothing chain Banana Republic is
getting into the hunt, too. The web’s satellite division Banana Repubilic Travel
Bookstores and its mail-order catalogs will carry Regency Home Video's Explore
series, beginning with the line's first title, *“The Headhunters Of Borneo,” which
is narrated by James Coburn. Announcing the venture are, from left, irma Zigas,
general manager, Banana Republic Travel Book division; Terry Bochanty,
general manager, Regency Home Video; and filmmaker Douchan Gersi, who led

the Borneo expedition.

Specialty Stores See
Profits In Blank Tapes

BY EARL PAIGE

LOS ANGELES Blank tape is be-
coming an increasingly important
category for video specialty
stores—though not nearly as vital
an item as it once was for combo
outlets.

In a dramatic example, the 135-
store West Coast Video in Philadel-

‘We’re not setting
the world on fire
with blank
audiotape,
but there is
something there’

phia is launching its own brand of
blank videotape, according to Steve
Goldberg, vice president of opera-
tions, and Harry Kalish, director of
advertising.

West Coast stores already carry
four brands of blank videotape and
two brands of blank audiotape—the
latter yet another example of in-
creasing involvement in audio by
video specialty stores.

Another indication of video retail-
ers’ increasing interest in blank
tape is the growing number of
brands being exhibited at the annu-
al Video Software Dealers Assn.
convention. At the Aug. 16-20 Las
Vegas meet, brand leaders TDK
and Maxell, along with Fuji and
BASF, are locked in, according to a
preliminary count.

Historically, video specialty
chains have been overwhelmingly
rental-oriented and have rarely em-
pharized blank tape. Thus, few ven-
dors exhibited at VSDA’s last four

shows.

Now, independent video specialty
stores and chains are diversifying.
Many are even adding compact
disks. Part of that trend is the en-
larged presence of accessories—in-
cluding blank tape.

As another example, the 29-store
Movies To Go, the St. Louis subsid-
iary of Blockbuster Entertainment,
stocks not only blank videotape, but
blank audiotape as well.

According to John Ellis, vice pres-
ident and buyer, video specialty
stores are taking the cue principally
from audio or combo record/tape
stores. Ellis says his chain features
blank tape so prominently “that you
could trip over it up front.”

Movies To Go’s foray into audio is
something Ellis says the chain is
just testing. ‘“‘It’s hard to get
nonvideo items for a video store. I
won’t say we're setting the world on
fire with blank audiotape, but there
is something there.” He also adds
that having audio—in the chain’s
case, Maxell—helps in the overall
brand strategy.

There are still video specialty
chains that regard blank tape with
skepticism. “It’s not much of an
item for us,” says Steve Edwards,
director of marketing at the 72-
store Major Video, which is fast be-
coming a natipnal chain. The compa-
ny carries Maxell and Scotch, hav-
ing just added the latter.

Possibly significant, however, is
the fact that Major Video has inked
a distribution deal with Scotch, Ed-
wards adds. Major supplies prod-
ucts to its nearly 60 franchised
stores now operated by 27 franchi-
sees in 12 states coast to coast.

Combo stores, realizing the im-
portance of video rental and sales to
their bottom lines, have long been a
leading distribution channel for

(Continued on next page)
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TOP VIDEOCASSETTES.RENTALS

=
o Compiled from a national sample of retail store rental reports.
x x 6
w ul
] L z
= = © 58| w
o | 5| v TITLE Copyright Owner, Principal 3| £
| <z Manufacturer, Catalog Number Performers 22 &
* % NO.1 » &
Warner Bros. Inc. Whoopi Goldberg
1 5 3 THE COLOR PURPLE Warner Home Video 11534 Oprah Winfrey 1986 | PG-13
Paramount Pictures .
2 1 3 THE GOLDEN CHILD Paramount Home Video 1930 Eddie Murphy 113 || GEE
3| 2| 4 | CRIMESOF THE HEART Lorimar Home Video 421 2::5";5"::;;’;’ 1986 | PG-13
Orion Pictures Mia Farrow
4 3 [ HANNAH AND HER SISTERS HBO Video TVR3897 Michael Caine 1986 | PG-13
5 4 6 LITTLE SHOP OF HORRORS Warner Bros. Inc. Rick Moranis 1986 | PG-13
Warner Home Video 11702 Ellen Greene
6| 6 | 8] THEMORNING AFTER Lorimar Home Video 419 j:?f;r‘i’gggs 198 | R
Touchstone Films Paul Newman
7 9 12 THE COLOR OF MONEY Touchstone Home Video 513 Tom Cruise 1386 R
Warner Bros. Inc. R
8 7 11 HEARTBREAK RIDGE Warner Home Video 11701 Clint Eastwood 1986 R
Tri-Star Pictures Richard Gere
9 | 18] 5 | NOMERCY RCA/Columbia Home Video 6-20791  Kim Basinger 3 L
10| 10 9 JUMPIN’ JACK FLASH CBS-Fox Video 1508 Whoopi Goldberg 1986 R
Warner Bros. Inc. .
11{11{ 8 THE MOSQUITO COAST Warner Home Video 11711 Harrison Ford 1986 | PG
Paramount Pictures William Hurt
12| 8 | 12 | CHILDREN OF A LESSER GOD Paramount Home Video 1839 Marlee Matlin 1986 | R
, Paramount Pictures 9
13114} 16 FERRIS BUELLER'S DAY OFF Paramount Home Video 1890 Matthew Broderick 1986 | PG-13
Tri-Star Pictures Kathleen Turner
14 | 12 | 14 | PEGGY SUE GOT MARRIED CBS Fox Video 3800 Nicholas Cage 1986 | PG-13
New World Pictures Rutger Hauer
1515 9 WANTED DEAD OR ALIVE New World Video A86230 Gene Simmons 1985 R
Cannon Films inc. Charles Bronson
16 | 16 [ 7 | ASSASSINATION Media Home Entertainment M928 Jill Ireland L3 | R
RCA/Columbia Pictures Home Video 6- Wil Wheaton
17 ) 18] 19 STAND BY ME 20736 River Phoenix 1986 R
Cinema Group Pictures Tawny Kitaen
18 | 19 4 WITCHBOARD Continental Video 1096 Stephan Nichols 1386 R
Orion Pictures Melanie Griffith
19| 23| 2 | SOMETHING WILD HBO Video 001 Jeff Daniels 1986 | R
Cannon Films Inc. Emilio Estevez
2| 4 z WISDOM Warner Home Video 37081 Demi Moore 1587 R
2112 2 ALLAN QUATERMAIN AND THE LOST Cannon Films Inc. Richard Chamberlain 1986 | g
CITY OF GOLD Media Home Entertainment M866 Sharon Stone
" . Jack Lemmon
22 | 2 3 THAT'S LIFE Vestron Video 5203 Julie Andrews 1986 | PG-13
. Tom Hanks
23 | 21 | 14 | NOTHING IN COMMON HBO Video TVR9960 Jackie Gleason 1986 | PG
. . Kyle MacLachlan
248117 | 17 BLUE VELVET Lorimar Home Video 399 Isabella Rossellini 1986 | R
Cannon Filr s Inc. Chuck Norris
5| B 12 FIREWALKER Media Home Entertainment M895 Lou Gossett Jr. 1986 | PG
Universal City Studios Robert Redford
26| 24 | 16 | LEGALEAGLES MCA Home Video 80479 Debra Winger 1986 | PG
Paramount Pictures Tom Cruise
27| % | 21| TOPGUN Paramount Home Video 1692 Kelly McGillis | G
f Warner Bros. Inc.
2820 | 6 ROUND MIDNIGHT Warner Home Video 11603 Dexter Gordon 198 | R
. . . Tom Hanks
29 | RE-ENTRY | EVERY TIME WE SAY GOODBYE Lightning Video 9961 Cristing Marsitlach 1986 | PG-13
30| 28 12 MONA LISA HBO Video TVR9955 Bob Hoskins 1986 R
New World Pictures C. Thomas Howell
31| 3 16| SOULMAN New World Video AB6200 Rae Dawn Chong B3 || G
. Helena Bonham Carter
32| 32 18 A ROOM WITH A VIEW CBS-Fox Video 6915 Maggie Smith 1986 | PG-13
33| 29| 22 | ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 | R
. Atlantic Releasing Corp. Roy Scheider
AN 8 THE MEN'S CLUB Paramount Home Video 12512 Craig Wasson 138 R
X Jeff Goldblum
35| 34§ 18| THEFLY CBS-Fox Video 1503 Geenn Davis 1986 [ R
Touchstone Films Danny DeVito
3|32 RUTHLESS PEOPLE Touchstone Home Video 485 Bette Midler 1586 R
37| 35| 20 | SHE'SGOTTAHAVEIT :(Sf;“\‘,’ig;g‘g'ggo Spike Lee 198 | R
Zenith/Initial Pictures Gary Oldman
8|3 13 SID AND NANCY Embassy Home Entertainment 1309 Chioe Webb 138 R
. Jami Gertz
39 (387 SOLARBABIES MGM/UA Home Video 801027 Lukers Haas 1986 | PG-13
q Universal City Studios Sissy Spacek
40 | 36 | 7 | 'NIGHT MOTHER MCA Home Video 80542 Anne Bancroft B3|

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 0r $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) @ International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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IDEO RETAILING

BLANK TAPES PROFITABLE

(Continued from preceding page)

blank tape. From a time when blank
tape was just another category
within the general accessories cate-
gory, the contribution of blank tape
is now substantial for combo chains,
like Los Angeles-based Music Plus.

Mitch Perliss, Music Plus buyer,
estimates that blank tape is 12% of
total sales (the 50-store chain real-
izes a healthy percentage from vid-
eo rental as well).

By contrast, blank tape is not as
hefty a percentage for the 22-store
Harmony House chain in Detroit,
which is one of the few record
chains that have not gone the video-
combo route. With a selection that
includes five brands of videotape
(Maxell, TDK, Scotch, Fuji, and
BASF), plus seven major brands of
audio, total blank tape volume ac-
counts for 5% of Harmony House's
sales, according to Fred DeCoop-
man, accessory buyer.

Although it is a very different
chain, 196-store Camelot Music also
finds blank tape makes up 5% of
sales, according to Jeff Tomlinson,
accessories buyer. Though over-
whelmingly mall-oriented, Camelot
operates 70 combo units in its skein
from New Jersey to Texas. The
brand lineup is BASF, JVC, Sony,
Mazxell, and TDK in both audio and
video, with Fuji and Scotch as addi-
tional video brands.

These 5%-12% volume-share fig-
ures for combo stores contrast in-
terestingly with those of West
Coast Video. As a percentage of to-
tal revenues, blank tape is 5%, ac-
cording to Goldberg. But as a per-
centage of sales—as opposed to the
predominant rental portion in total
revenues—the blank-tape figure
jumps dramatically to 507%-60%.

Brand presentation is fairly rep-
resentative at West Coast. The
chain carries Maxell, TDK, Scotch,
and SKC in video and Maxell and
TDK in audio.

Initially, West Coast-brand blank
tape will be in the T-120 length. The
chain already markets its own-
brand accessories.

As video specialty retailers move
into blank tape, they may benefit
from some of the dynamics that
their record-store counterparts
have implemented: brand presenta-
tion and more formats, grades, and
types.

Despite that trend, combo chain
Music Plus is carrying fewer brands
than most chains. Perliss lists Max-
ell, TDK, and Fuji in both audio and
video and Sony in video only. As for
Beta, only Sony is stocked. Like oth-
er chains, brand breadth is less im-
portant in developing such formats
as VHS-C and 8mm. Music Plus car-
ries Maxell and TDK in VHS-C and
just Sony in 8mm.

As still more formats emerge,
such as Super VHS and digital au-
diotape, Perliss is poised to react
quickly. “We’ll be adding S-VHS in
the fourth quarter, just to show cus-
tomers we're aware.” He says plans
regarding digital audio tape are still
being formulated.

All retailers expect to see prices
drop on T-120 videotape, the product
that usually sets the pace in price
competition between chains. “Seec-
ond-line brands and nonlicensed
brands have been talking to me
about a $3.20 cost, but not the ma-
jors yet,” says Perliss.

“TELL ME

At Last For Kids...An Innovative Video Encyclopedia
Io cnpture Your cmld's lmugmuﬂon

ONLY

142

e
“TELL-ME WHY series presents educc’non ina crecmve Ilgh’f
encouraging a child's interests in asking questions as well as the child's

creative talents. Such nourishment of a child'sthought processes
wull help msure interest in learning, motivation to succeed and

~ennancement of self-esteem.”

'VIOLET D. POETTER, Psy.D

SPACE, EARTH AND ATMOSPHERE FLOWERS, PLANTS AND TREES INSECTS
4651 4653 4655

A' “WATER AND WEATHER GEMS, METALS AND MINERALS™ ~ AMERICANA
y % 4652 4654 4656

PRISM__ PRE-ORDER DATE: AUGUST 12,1987 NATIONAL RELEASE DATE: AUGUST 25, 1987

Distributed Exclusively by Prism Entertainment Artwork and Design ©1987 Prism Entertainment Corporation 1888 Century Park East, Suite 1000, Los Angeles, CA 90067  Printed in U.S.A.
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Matsushita

® Dolby-is a rrademark of Dolby Laborarories. Computers and Communications

BOUNDARIES DISAPPEAR. SPACE EXPANDS. EVERYWHERE,

OPENNESS. AND THAT'S ONLY WHAT IT SOUNDS LIKE. HEAR AND SEE

THE NEC 46" PROJECTION TV WITH DOLBY SURROUND SOUND.

CERTAIN THINGS IN LIFE SIMPLY CANNOT BE COMPROMISED.

For More Information Call: (312) 86()-9500 x3210. NEC Home Electronics (U.S.A ), Inc., 1255 Michael Drive, Wood Dale, IL 60191

Bows 43-Inch
Television Set

TOKYO Matsushita Electric In-
dustrial is introducing to the Japa-
nese market what it claims is the
“world’s largest and most expen-
sive color television set.” The mod-
el VIP43 has a 43-inch screen and
is priced at the yen equivalent of

[ $6,650.

The company says it plans to sell
principally to hotels and exhibition
halls, though it will also accept or-
ders from individuals. It will be
built on request only, and Matsu-
shita hopes to sell “several dozen”
a month.

Double-layer glass is used on
the screen, which bears a pressure
of around 6 tons. The selling price
includes a special stand incorpo-
rating speakers.

Matsushita says it opted for the
range to meet the demand for
ever-bigger television sets. TV
hardware with screens 22 inches
and larger accounts for 13% of the
TV market in Japan, but industry

| insiders expect this to go up to 22%

this year. Most manufacturers
here are now selling TV sets with
screens 30 inches and larger.

The biggest TV set on the mar-
ket thus far is Mitsubishi’s 37-inch
set. The firm increased production
of the 36-inch Braun tubes from
8,000 to 10,000 a month in April
this year, and the Kyoto plant is on
a seven-day-a-week schedule to
meet demand.

Many Japanese, when buying
TV sets to replace old ones, are
opting for those with screens of 22
inches or more. As a result, sales
of medium-size TVs are stagnant,
while small and large ranges are
increasing. SHIG FUJITA

NRM CONFAB

(Continued from page 39)

they’re not even advertising one rec-
ord.”

NRM president and CEO Frank Fi-
scher sees the retention of Berman's
agency as an important step in the
chain’s quest for the older customer.
But the chain’s efforts to improve its
bottom line go beyond the search for
affluent adult shoppers.

Improved training i3 a priority for
Jim Errichetti, recertly appointed as
NRM'’s vice president of operations
and administration. He has already
initiated a program that brings the
chain’s divisional managers into the
home office every five weeks, a first
step in his effort to close the gap be-

| tween field and corporate areas that
| often occurs in retail.

Now, with Errichetti in place, Fi-
scher hints that he is keeping his eyes
open for other key additions to
NRM’s management team. And with
two hi-tech The Wave stores ready to
be launched in the fall (Billboard,
Aug. 8) the chain is poised to jump
over the 75-store mark.

Further expansion can be anticipat-
ed; industry observers suggest some
of that growth may come through ac-
quisition. And sources close to NRM
expect that at some point the compa-
ny could go public.

e e e A T A e e e e e B e e e e s e e e
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GLASSIFIED

ACTION MART

To order an ad ... check the type of ad you want. ..

(J Regular classified (ads without borders): $2.55 per word, per
insertion. Minimum ad order, $51.00.

(J Display classified (al! ads with borders): $83.00 per column per
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00
per; 26 insertions $68.00 per; 52 insertions $55.00 per. Price
discounts are based on insertions in consecutive issues.

0O REVERSE AD $10.00 ADDITIONAL CHARGE

3 Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want ...

O For Sale [ Help Wanted [ Positions Wanted [ Tapes
O Business Opportunities [ Investors Wanted
[ Real Estate/For Sale/Lease [ Songwriters [ Talent

0 Accessories [0 Golden Oldies [ Novelties/Merchandise
O Services/Supplies/Equipment [J Wanted To Buy

0 Comedy Material 0O Computer [ Schools & Instructions
O Video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the

Classified Dept.

Your Name

Company

Address

City

State Zip

Telephone

Please fill in the information below if you wish to

charge the cost of your classified advertising.

Credit Card #
Bank #

0 American Express {J Diners Club O Visa [ Master Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads

of 2" or more running 2 consecutive weeks.

Need to get your ad in fast? Call Jeff Serrette . .. In NY State
phone 212/764-7388 . . . Outside N.Y. State phone toll free

800/223-7524.

TAPES

FOR SALE

ROCK & SOUL
ELECTRONICS

470 Tth Ave. (bet. 35th & 36th Sir.)
Mew York, NY. 100IE

WE HAVE THE LOWEST
PRICES IN TOWRN!

54, 99—85.77
2995329

LF's...
12 inch

Lot
LARGEST SELECTION OF IMPOHRT
12 INCH RECORDS

"COMPACT DISC $10.99 to 51299

MAXELL XLIl 60m

FAMOUS BRANDS T-120
DURACELL AA {pk of 4)

SONY T-120, PANASO

KODAK, MEMOREX T-120's ALL
FOR ONLY $3.99—%4.29 each

We accept mail orders—5100.040
minlmum—add 12% shipping and
handling

CUT OUTS & OVER STOCKS

LP's Tapes, 45's and imports. Looking for
the unusual? We have it at iowest prices. All
requests for list must be written cn your
company letterhead. Dealers Only.
Performance
P.O. Sox 158
New Brunswick NJ 08901
(201) 343-3004 Telen: 53108008318

COMPACT

DIGITAL AUDID

()
ALL DISC TRADING
ATTENTION
RETAILERS

* Personalized Service

¢ Thousands of Titles in Stock
* CD Accessories

* Competitive Pricing

* Same or Next Day Shipment
* Volume Discounts Availabie

1-800-255-3472

in CT CALL 452-0203
41MONROE TNPK  TRUMBULL  CT 06611 (204 452 0203

WE EXPORT TO ALL COUNTRIES
12” / LS / CD'S

BEST STOCK—BEST SERVICE—
BEST INFORMATION

We specialize in 12" Dance Records
all small and major labaks

TRY USs!!

EXPORT-0-DISC

110 Denton Avenue
Mew Hyde Park, N.Y. 11040
Tele # [516) 294-5900
Telex: 4758254

FOR SALE

VIDEO

WANTED TO BUY
B e

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and LP’s
TARGET MUSIC DISTRIBUTORS
2628 N.W. 72nd Avs., Miami, FL 33122
(305) 581-2188

CD’S AVAILABLE

Along with 1000 s of cassette and LP ttles
Dealers only Write or call tor free calalog
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

CUT OUTS & IMPORTS

LP's, cassettes, 8 tracks and 45's,
Rock, Country R & B and Gospel.
Write for free catalog. Trade only
MARNEL DIST.
P.O. Box 53
Piscataway, NJ 08854

OPENING A NEW
VIDEO STORE?

WANT TO INCREASE
PRESENT INVENTORY?
WANT TO ROTATE OLD
INVENTORY? WANT TO

SELL DEAD
INVENTORY?

CALL
TRADE-A-FLICK
1 800 654 5390

RECORD COLLECTION AND ACCUMULATIONS
WANTED. 45'S AND LP'S. 50'S & 60'S PRE-
FERRED. STEVE HINDMAN, 2307 TANGERINE
DRIVE, SARASOTA, FL 34239 ¢ 813-953-3886

WANTED TO ACQUIRE

Music publishing catalogs, copyrights, -
censes, renewals. Income statements
and all contracts required.
Contact: L. James Juliano, Jr., Attorney,
1236 Engineers Building, 1365 Ontario
Street, Cleveland, Ohio 44114 (216) 621-
8771

GOLDEN OLDIES

Original out-of-print albums and singles. All
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest

OUTSTANDING SELECTION
AT BARGAIN PRICES!

Budget/Midine /Cutouts
LP's/CASSETTES/CD's
Gospel. Blues. Jazz. MOR. etc
Free Catalog - Dealers only*

A B A Record Dist
S Lawrence St , Bioomfield. NJ 07003
(201) 429 7797

While Other People are raising their prices
we are slashing ours Major Label LPs as
low as 50¢ Your choice of the most exten
sive listings available
For free catalog call (6X)9) 890 6(XX)
or wnite
Scorpio Music Inc
Post Office Box A
Trenton NJ 08691 (X)20)

BUDGET & MIDLINE CASSETTES

Catenng tc flea market vendors and independent record
stores only. No cut-outs. $50 minemum. Wnite or call for tree
catalog.

The Tape Box, Inc.
2801 West Reynol’ds St.
Piant City, FL 33566
{813) 754 3896

VIDEO

DUPE IT
COMPLETE VIDEO CASSETTE
DUPLICATION SERVICES
PACKAGING & LABELING
HIGH QUALITY o FAST TURNAROUND
ANY QUANTITY
HIGH-TECH PRODUCTIONS

(914) 434-3374

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000's OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC
445 8th Ave. N.W.
St. Paul, MN 55112

(612) 639 0622

MISCELLANEOUS

(212 7T64-7388
|_ i NY State)

fection. Write for free catalog.

HAVEMEYER PARK RECORDS
P.O BOX 328
OLD GREENWICH, CT. 06870

Satisfaction guaranteed

INCREASE PROFITS

BY REDUCING THEFT!

RETAIL LOSSES ARE
INCREASING ALL OVER
THE NATION

PROTECT YOUR RETAIL
OQUTLETS WITH LOW COST
EASY-TO-USE CASSETTE
TAPE SECURITY PRODUCTS!
—EITHER REUSEABLE
OR DISPOSABLE

FAST SHIPMENT FROM I

INVENTORY WITH 7 SELECTIVE
MODELS FROM WHICH TO
CHOOSE!

CALL OR WRITE TODAY FOR
SAMPLES & SPECIAL PRICES!

C & D SPECIAL PRODUCTS
309 SEQUOYA DRIVE

HOPKINSVILLE, KY 42240
1-800-922-8628T
S02/885-8088

B & H RECORDS
Specializing in hard to find oldie and
current 45's.

Send $2.00 for oldies catalog
Call:
- Toll Free
1 (B00) 521 9055 (out of state)
(301) 665 8339 (in MD.)

PROFESSIONAL QUALITY
VIDEO CASSETTES

Lowest Pnces in nation—Audio cassettes, vid-
@0 cassettes. Universal video library cases. For
more information: .

Darke Cassettes
715 Peralta St.
Oakiand, CA 94607
(415) 4630181 0r(413) 465 1246

_ALBUMS—45's

ot of prnt idlas

catalog

15 ea. 1000

FIXTURES

WATERFALL FIXTURES - excellent condition, great
for CD/LP merchandising. $75.00 to $90.00. Single
sided. 42" - 50" - 54* wide by 24" deep by 54" high.
Call J.A.B. (203) 874-5021

SERVICES/SUPPLIES/
EQUIPMENT

*
*
* DISCO & STAGE
*
*

* %% %% %% %N

KA A A A A A AN A AN AN

LIGHTING/AUDIO

Mirror Balls, Pin Spots, Rain Lights,
Chasers, Portable DJ Gear, Club
Lighting, etc.

WHOLESALE PRICING AVAILABLE

Farralane Enterprises, inc. «
166 Central Ave.
Farmingdale, N.Y. 11735 :

Ak (516)752-9824 A A %

* % % %% % %%

»

NOVELTIES/
MERCHANDISE

POSTERS
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

FOR THE
WIDEST

SELECTION
OF RECORDING
TAPE AND

Catt Ton Free
1-800-523-2472
fin PA 1-800-468-2533)

Dealers Onty
Call for Free Catalog and
Monthiy Spaciais

Amecas Leading Disitibuter of
Recordng lape ang Actessanes

(s @asErYITiaL
- E .
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SERVICES/SUPPLIES/
EQUIPMENT

RADIO TV JOBS

10.000 radio jobs 8 year for men and wOmen sre
listed n the American Radio Job Marhet weekly
paper Up to 300 oporun:. every weeh!! Diak Jock-
eys. Newspeopie and Pragrem Directors Engr-
neers. Salespeopie Small, medium snd major mar-
hets ail tormats Many jobs reqQuire littie or NO ex-
perience' One weeh computer list 36 00 Special
Bonus. six weeks $15 95—you save $20

AMERICAN RAGIO JOB MARKETY

1553 Nerth Bastern
Las Veges, Novads 89101

siskmakers
DOES IT ALL

~ CALL FUH UUH PHICE LIST .

CALL 'F‘,',’L"E 1-800-468-9353

153 W. 46th Street « NY, NY 10036

in NYC = 212-302-4140

cD
oGiTAL - PRODUCTION
HBUSE COORDINATORS

Go from any mastered
format to packaged CD!

Full services include:

- Preparation ond Mastering

- Catolog Re-Mastering

= Plant Coordination

« Artwork/Package Coordinotion

- Smoll Custom Runs

- Personalized Expert Service

Contact: Harry Hirsch

—————(201) 767-0804 —————

REAL ESTATE/FOR
SALE/LEASE

PACIFIC
PANORAMA
PALISADES

1 bdrm Condo w/ full balcony, spec-
tacular ocean view, 24 hr security 2
swimming pools, 2 spas, gym, fully car-
peted 9 1, acre park-like setting. In-
door parking. 2 recreation areas. All
utilities paid. Corner Sunset & Pacific
Coast Hwy. Walk to ocean restaurants,
markets. ......... $1,500 mo.

213/859-5370

TOWN HOUSE
HARMON COVE

o NEW 3 STORY TOWNHOUSE

e 20 MINS. FROM MANHATTAN
(BUS/TRAIN OR PREMISES)

e UNIQUE ARCHITECTURE/2100
SQ. FT. WALL TO WALL
CARPETING

* SWIMMING POOL

o CATHEDRAL CEILINGS/ALL UP-
GRADE APPLIANCES

......... $279,500.00

212-764-7778
201-867-5478

HELP WANTED

HELP WANTED

E——
ICROCK
Q23FM

Howard Stern All Morning,
Classic Rock & Roll All Day

INFINITY BROADCASTING'S WXRK {K-ROCK) NEW
YORK seeking full-time production direclor. Greot op-
partunity with the best radio company. Extremely cre-
ative and innavative talent only need opply.

T & R TO PAT EVANS WXRK 600 MADISON AVENUE, NEW
YORK. NEW YORK 10022. E/0/E. WO CALLS.

INFINITY BROADCASTING'S
WXRK-RADIO (K-ROCK) NEW YORK
News and public affairs director
opening, On air news cast and inter-
viewer experience, Strong commu-

nication skills for rock radio re-
quired.

T & R to Pat Evans, WXRK
600 Madison Ave.
New York, NY 10022
E/0/E NO CALLS

NY design firm seeking PROJECT
MANAGER, preferably feelance for
6-7 months, to manage design and
production of public-access finan-
cial system protype. Responsibit-
ities include logic design, scripting,
graphics and software manage-
ment. Requirements include past
experience on comparable pro-
jects; familiarity with graphic and
software design; and creative user-
oriented approach. Financial expe-
rience a plus. Send resume to: Per-
sonnel Director, Insightguide, 20 W.
20th St., 10th Floor, New York, NY

10011

COMPACT DISC DISTRIBUTOR looking for domes-
tic buyer - must be familiar with major label products.
Excellent opportunity 10 be involved with growing
company. Send resume to: Digital Waves, 1012
Brioso Drive, Unit # 103, Costa Mesa, CA 92627

SERVICE SUPERVISOR
Rack jobber serving broad spectrum of ac-
counts in Mid-west seeks quality individual with
experience and proven management skills. Ex-
cellent salary and benefits. Reply in confidence:

Billboard
Box 7732, 1515 Broadway
New York, NY 10036

UNDERPAID? - -

$23,000 PLUS/MOH
IS WHAT | AVERAGE FOR 60 MO.
WITH MY INTERNATIONAL MARKET-
ING CO. | NEED KEY PEOPLE TO FIT
MY MANAGEMENT TEAM AND EARN
4K to 15K!

FOR APPOINTMENT

213-453-6988

EAST COAST SALES MAN-
AGER JOIN RAPIDLY FAST
GROWING J2 COMMUNICA-
TIONS AS EASTERN RE-
GIONAL SALES MANAGER
WITH RESPONSIBILITY FOR
DISTRIBUTORS, REPS AND
DIRECT ACCOUNTS. VIDEO
SOFTWARE EXPERIENCE A
MUST. SEND RESUME TO:

MISCELLANEOUS

A NEW RELEASE

by HERB DAVIS
PART/Il “The Grass is No Greener” pro-
duced by: Roosevelt Lee on Westworld
Records. 3966 Spandish Ave., Cincin-
nati, Ohio 45213. (513) 793-8191 NEWR
& B Release on Albert Washington
“Taste of Chicago’-"“Fat Rat”” coming
soon!

SCHOOLS &
INSTRUCTIONS

MUSIC/VIDEO BUSINESS
Get started on a coreer in the music/ video business. Five
locations—Atlanta, Dallas, Denver, Ft. Louderdale or Se-
attle. Learn fascinating behind-the-scenes techniques,
play a key rolt backstage or ot the controls. Top pro
fraining i m studio/concert/video production, artist repre-

. retail/ whalesale, promotion/
morkeﬂng copynght law, publishing, much more. Em-
Financial aid available. For informa-

mn Atlanta, 800-554-3346; Dallas, 800-441-1577;
Denver, 800-525-6556; Ft. Louderdale, 800-327-
7603; Seattle, in Washington 800-352-1110, outside
Woshington 800-345-0987; or write MB, Dept. 11,
3376 Peachiree Road, N.E., Atlonta, GA 30326. Specity
city.

SONGWRITERS

SINGER/SONGWRITER/GUITARIST

seeks producer/agent who wants
to make millions. {'ve got hit rock &
roll tunes - don't be too busy to call
Tim at:

714-722-9645

POSITIONS WANTED

AUDIO VISUAL ENGINEER
Intelligent, motivated engineer look-
ing for an assistant engineering po-
sition in a music, post production or
audio visual studio.
Call 201-821-0173 and
leave a message.

.

TALENT

SEEKING MASTERS FOR
POP, R & B FOR RECORD,
PRESS OR DISTRIBUTION
DEAL. MAIL DEMO, TAPES,
PICTURES AND BIO. CON-
CORD, 39-40 BROADWAY,
FAIRLAWN, NJ 07410

Billboard

BUSINESS
OPPORTUNITIES

ACQUISITION OR TAKE-OVER

SPECIALITY N.Y.C. FIRM PRIMARILY SERV-
ING THE MUSIC INDUSTRY. ANNUAL SALES
APP. 3/4 MILLION. SUITABLE AS ACQUISt-
TION FOR SMALL PUBLIC OR PRIVATE'COR-
PORATION. EXCELLENT INDUSTRY REPU-
TATION FOR 35 YEARS.

BILLBOARD BOX 7729
1515 BROADWAY, NEW YORK, NY 10036

INVESTORS
WANTED

GHART
RESEARCH
PACKAGES

The definitive lists of the top singles and albums, year by
year, covering the entire history of the Black (R&B) charts.

Based on the authoritative statistical research of the music
industry’s foremost trade publication.

TITLES AVAILABLE:

Number One Black Singles, 1948 tbrough
1985. ($50.00)
Number One Black Albums, 1965 through
1985. ($25.00)
Listings include Billboard issue date, title, artist and label of
the number one record of each week.

Top Ten Black Singles, 1948 through 1985.

($50.00)
Top Ten Black Albums, 1965 through 1985.

($25.00)
Listings include title, artist and label of every album that
reached number 10 or higher on the Billboard Black Singles
or Black LPs chart. Titles are listed alphabetically within
each year. #1 records are indicated.

Top Black Singles Of The Year, 1946 through
1985. ($50.00)
Top Black Albums Of The Year, 1966
through 1985. ($25.00)
The annual éharts of the top records of the year in rank
order, as published in Billboard's year-end special issues.
Listings include title, artist and label for each entry.

Individual yearly lists may also be purchased separately; see
coupon below. ($5.00 per list.)

Billboard Chart Research
Attn: Jim Canosa
1515 Broadway
New York, NY 10036

Please send me the following Billboard Chart Research Packages:
-1 Number One Black Singles @ $50.00

E
E-2 Top Ten Black Singles @ $50.00
k-5 Top Black Singles Of The Year @ $50.00
F-1 Number One Black Albums @ $25.00
F.2 Top Ten Black Albums @ $25.00
F-3 [1 Top Black Albums Of The Year @ $25.00
[J Individual yearly lists from_ (please list
book code number) for __(please

list year(s) desired.)

Check or money order is enclosed in the amount of:

3 (Sorry, no [L {1.D. or billing)

Name._
Company — —
Address = —— —
City, State, Zip =

Overseas air mail rates available upon request.

J2 COMMUNICATIONS
10850 WILSHIRE BLVD.
(SUITE 1000)

LOS ANGELES, CA 90024

Broward Cty. (Ft. Lauderdale area) FL is soliciting
proposais (deadline Sept. 29) for the construction
and operation of a private outdoor concert ampith-
eater on public land. $10MM minimum investment.
For information contact Jim Clark, (305) 357-8113.

PRODUCTION CONTROL/CUSTOMER RELA-
TIONS—record MFG. plant located near New
Brunswick area of N.J. seeking career motivated in-
dividual. Experience helpful. Satary negotiable. Con-
tact Barry R (609) 655-2166 bet Sam—-4pm

All sales are final
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Sonv Deepens GD Bonds With New Austrlan Plant

BY MIKE HENNESSEY

SALZBURG, Austria The Sony
compact disk plant that opened
here July 29 (Billboard, Aug.8)
should be seen as a declaration of
the company’s faith in the future
of CD in all its forms.

This was emphasized on opening
day by Wolfgang Russo, director
of marketing and customer rela-
tions for the new plant, which is
called Digital Audio Disc Corp.
The company projects a production
of 12 million units this year and a
rise to 24 million in 1988.

Russo underscored the press
conference comment of Jack J.
Schmuckli, president of Sony Eu-
rope GmbH, who said that Sony
sees no conflict between CD and
digital audiotape. He also predict-
ed that with CD software capacity
now well ahead of demand, the
cost of CDs could fall dramatically
in the next months.

Schmuckli said that, while there
could still be a shortage of capaci-
ty at peak selling time at the end
of this year, supply is already out-
stripping demand. He believes that

some of the CD plants that are fi-
nanced by venture capital and are
now in operation or being con-
structed will not survive what
promises to be increasingly fierce
competition.

And Otto G. Zich, managing di-
rector of DADC Austria, said that
the change from a seller’s market
to a buyer’s market would be to
the benefit of record companies
and consumers, not merely in
terms of price reductions but also
in providing the opportunity to
shop for the highest quality and
the best service.

The new plant at Anif in the
province of Salzburg, which pro-
duced its first CDs only 10 months
after building began in June of
last year, is Sony’s seventh pro-
duction facility in Europe and is
part of the group’s strategy to
augment production capacity out-
side Japan.

By the spring of next year, Sony
expects to have eight or nine
plants in Europe that employ 4,000
people.

Set to open in the spring of 1988
is an audiotape plant in Rovereto,

Italy. This factory may well also
move into other production areas
like injection molding. Also under
consideration is a European elec-
tronic components plant.

The Sony CD player plant at Col-
mar, France, will soon move into
printed circuit production for oth-
er products, and the TV plant at
Bridgend, U.K., will be the subject
of a $48 million capital investment

‘Our expansion
involves software’

plan to double it current annual
output of 250,000 color sets and
350,000 picture tubes by the end of
next year.

Says Schmuckli, “Although our
roots are in the hardware busi-
ness, an increasing part of our ex-
pansion program involves soft-
ware. And it is Sony’s policy to cre-
ate production capacity where the
market is. This naturally involved
expanding our European pres-
ence.”

Europe currently accounts for

Violent Incidents Running At One A Month

Pirate Radio Outfits Battle Gov’t In U.K.

BY NICK ROBERTSHAW

LONDON Violence between pi-
rate radio stations and the govern-
ment investigators responsible for
tracking them down has soared
this year, according to Trade and
Industry Undersecretary John
Butcher.

In 1984 there was only one vio-
lent incident involving Radio In-
vestigation Service staff. In 1985
there were two, and in 1986 three.
But this year, attacks have been
running at one a month. Listing a
range of assaults and threats
made by unlicensed broadcasters,
Butcher says, “Some of the things
have more in common with Chica-
go in the '20s or ’30s than with the
streets of London or Birming-
ham.” .

RIS officials have been chased
by gangs, beaten up, dragged
from cars, and had ladders pulled
out from under them. A book cited
by Butcher, “Radio Is My Bomb,”
recommends that pirate operators
be ‘“‘well-masked and tooled-up”
and that police and RIS staff be
disabled before they can make dis-
tress calls.

Calling on the public for help in
bringing offenders to court,
Butcher says continued violence
might delay the introduction of li-
censed community radio stations
in Britain, as recommended in a re-
cent government policy document
on the future of broadcasting.

“The irony is that it is this gov-
ernment which is most mindful of
liberalizing the airwaves and con-
sidering the options for communi-
ty radio,” he says.

More than 40 pirate stations op-
erate in the London area at any
given time. During the past year, a
total of more than 200 have been
on air. Many work with a minimum

of equipment from high-rises and
apartments and continue to oper-
ate even after repeated confisca-
tions and fines.

Few are overtly political. Many
cater to ethnic groups, others to
special musical tastes, supported
by advertising revenue from inde-
pendent record labels, clubs, and
other sources. Some claim to earn
profits of up to $4,500 weekly.

There is some skepticism here
about the scale of the problem and
the government’s motives for pub-
licizing it at this time. More than

200 raids have been carried out so -

far this year, more than in the
whole of 1986, so more incidents
are likely to be reported. Most DJs
say relations with investigators

are cordial and that stations pro-
ject a responsible image in order to
enhance their chances of eventual-
ly winning a broadcast license.

Even the investigators’ own
union describes the government’s
attitude as “very suspicious” at a
time when staffing levels are be-
ing cut substantially. The theory is
that the government, which has al-
ready deferred plans for communi-
ty radio for fear that it will spawn
large numbers of broadcasters
hostile to Tory thinking, is now
trying to discredit unlicensed sta-
tions before the introduction of a
broadcasting bill.

CD Sales Generate More
$$ In Holland Than LPs

AMSTERDAM Compact disk sales
earnings in the Dutch market have
overtaken those for vinyl albums,
according to NVPI, the Dutch na-
tional IFPI group. In the first quar-
ter of 1987, CD business generated
the equivalent of $31 million,
against $30 million for LPs.

“The point of intersection has
been reached much sooner than we
expected,” says NVPI deputy man-
aging director Rob Edwards, who
predicts full-year CD volumes of be-
tween 6 million and 7 million. Last
year, 3.2 million CDs worth $74 mil-
lion were sold.

LP volumes have fallen every
year since 1983, totaling 13.6 million
units worth $132.5 million in 1986.
Edwards notes, “It’s highly likely
that LP sales will fall again this
year, but it is too early to conclude

that there is no economic necessity
to produce vinyl albums any longer.
As long as it is profitable to make
them, production will go on, per-
haps until the mid-'90s. I really
wouldn’t dare to predict.”

Edwards contrasts the Dutch ex-
perience with that of other Europe-
an markets. In West Germany, the
decline in LP sales has been less
dramatic, and in Britain the vinyl
format even showed slight growth
in 1986, he says.

NVPI now plans a detailed sur-
vey of LP and CD business here, in-
cluding a study of CD hardware
trends. ‘“Nobody knows exactly how
many CD players have been sold on
the Dutch market. I have heard esti-
mates of 6% of households having
them, which means over 300,000
players have been sold to date.”

more than 20% of Sony’s total
world sales of more than $8 billion.
In the next three years, Sony plans
to double its production capacity
outside Japan from 20% of the to-
tal to 40%. And the share of Euro-
pean sales accounted for by Euro-
pean production is expected to in-
crease from 30% to more than 45%
during that time.

Schmuckli declined to reveal the
targeted unit cost of CDs from the
Anif factory, but there is little
doubt that it will be highly compet-
itive and, considering the quality
of the product, among the cheap-
est in Europe.

Sony reportedly looked at 20 pos-
sible sites for the new factory be-
fore deciding on the Salzburg prov-
ince. All of the reasons for choosing
Anif, according to Norio Ohga,
president and chief executive offi-
cer of Sony Corp., were economic
ones, and key among these is the
fact that the average wage level, is
lower than in many other European
countries and 30% less than in West
Germany.

It is therefore likely that DADC
Austria, at full capacity, will be able
substantially to undercut the cur-
rent $3.10 unit cost of Europe’s big-
gest CD facility—the PDO plant in
Hanover.

One noneconomic reason for the
choice of Anif is undoubtedly the
powerful recommendation made to
Sony chairman Akio Morita by his
friend Herbert von Karajan, who
has his home in the area and who
was among the guests at the open-
ing ceremony. The maestro made it
plain that he is delighted by the
choice of location. He also spoke of
his deep commitment to the CD sys-
tem and revealed that 43 works,
with himself conducting, are being
prepared for release on CD video.

Sony puts worldwide sales of CDs
at 150 million in 1986 and forecasts

that sales this year will be double
that figure. The group also predicts
that by the mid-1990s, CD will have
superseded vinyl.

Otto Zich noted that already there
are more CDs than conventional
LPs sold in Japan, and he said that
this situation would arise in Europe
two years from now. Penetration of
CD players in homes, he said, is 18%
in Japan, 10% in the U.S,, and 4% in
Europe. These figures, he said,
show the real potential for the CD
system in Europe.

Zich said, “Last year, 40 million
CDs were sold in Europe. This year
we expect the figure to total 80 mil-
lion and by 1990, 200 million.”

Worldwide sales of CD players
last year, Zich said, totaled 7 mil-
lion. Increased demand would now
be triggered not only by the regular
CD but also by the new formats like
CD video and the CD single, which
he called, “the logical successor to
the traditional 45 rpm single.”

The $46 million Anif plant, in
which CBS has a 25% stake, will be
producing 2 million CDs a month by
mid-1988, with a turnaround time of
seven days. This will bring total
monthly European CD production,
according to Sony, to 10 million.
Targeted yield rate for DADC Aus-
tria, according to Schmuckli, is
“957% plus.”

Sony’s worldwide CD productlon
capacity is now boosted to 10 million

" units a month.

Coordinating Sony’s pan-Europe-
an activities is Sony Europa GmbH,
a Cologne, West Germany-based
company established in November
under president Schmuckli. The
group has also established a Euro-
pean design center in Fellbach,
West Germany, for the develop-
ment of products and technologies
for the European market.
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CANADA

(Courtesy The Record) As of 7/30/87

/MUSIC .- MEDI PAN-EUROPEAN CHARTS e/s/s7

SINGLES 2/ b L & &
' | WANNA DANCE WITH SOMEBODY (WHO LOVES ME) WHITNEY HOT 100 SINGLES
HOUSTON BMG 1 | 1 | IWANNADANCE WITH SOMEBODY WHITNEY HOUSTON ARISTA
ALONE HEART CapTOL 2 | 4 | ITSASIN PETSHOPBOYS PARLOPHONE
SHAKEDOWN BOB SEGER MCA 30 | sl CALCMER SPAGH A con
:'S:z:r%:v% PL;’:)[L)'S’; cri%w’:.::/ Ces 4 | 5 | WHO'STHAT GIRL MADONNA SIRE
CTTPOEL DRI ShEr 5 | 2 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX JIVE
HEART & SOUL T'PAU VIRGIN/A&GM 6 7 THE LIVING DAYLIGHTS A-HA WARNER BROTHERS
1 WANT YOUR SEX GEORGE MICHAEL COLUMBIA/CBS 7 | 6 | |WANTYOURSEX GEORGEMICHAEL EPC
YOU'RE THE VOICE JOHN FARNHAM RCA/BMG 8 1 9 | FLM MEL&KIM SUPREME
ALWAYS ATLANTIC STARR WEA 9 | 08 || (L3 LN @Al
I STILL HAVEN'T FOUND WHAT I'M.LOOKING FOR U2 ISLAND/MCA LOLIE-8 [ [LAISLAIBONITARMADONNARSIRE
NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 11 | 13 | JUST AROUND THE CORNER COCK ROBIN cBs
ABM 12 | 12 | SWEET SIXTEEN BILLY IDOL CHRYSAUS
YOU KEEP ME HANGIN' ON  KIM WILDE  mca 13 | 16 | NOTHING'S GONNA STOP US NOW STARSHIP GRUNT/RCA
LUKA SUZANNE VEGA ~a&m 14 | 15 | WITH ORWITHOUT YOU U2 Istanp
LA BAMBA LOS LOBOS SLASH/WARNER BROS./WEA 15 10 | HOLD ME NOW JOHNNY LOGAN EPIC
(LB ETINCITTID. ECRIA RIS LSO 16 | 17 | ISTILL HAVEN'T FOUND WHAT 'M LOOKING FOR U2 ISLAND
CROWDED HOUSE SOMETHING SO STRONG CaPITOL 87 | 0G| DGLECTANL IS EARBIENR REDGE
& FLAMES OF PARADISE JENNIFER RUSH (DUET WITH ELTON JOHN) L O E O ML CISCORRIO/CES
GBS 19 | NEW | STRANGELOVE DEPECHE MODE MUTE
19 | NEW [ CROSS MY BROKEN HEART THE JETS MCA 20 | NEW | MY PRETTY ONE CLIFF RICHARD Emi
®Copyright 1987, Billboard Publicatipns, Inc. No part of this publication 20 | NEW | SONGBIRD KENNYG. BMG HOT 100 ALBUMS
may be reproduced, stored in any retrleva! system, or trapsmltted, in any ALBUMS 1 1 WHITNEY HOUSTON WHITNEY ARISTA
form or by any means, elect.ronlc,. mechanical, photocopying, .recordlng, 1 2 | WHITNEY HOUSTON  ARISTA/BMG 2 2 | U2 THE JOSHUA TREE ISLAND
or otherwise, without the prior written permission of the publisher. 2 1 U2 THE JOSHUA TREE ISLAND/MCA 3 3 SIMPLE MINDS LIVE IN THE CITY OF LIGHT VIRGIN
3 3 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS.'WEA a I1 | MARILLION CLUTCHING AT STRAWS £mi
- 4 | 4 | HEART BAD ANIMALS CAPITOL a il % e, mnveans s
BRITAIN (Courtesy Music Week/Gallup) As of 8/8/87 5 | 5 | BONJOVI SLIPPERY WHEN WET MERCURY/POLYGRAM
] 6 | 4 | THECURE KISS ME KISS ME KISS ME  POLYDOR
This | Last 6 | 8 | SUZANNEVEGA SOLITUDE STANDING A&M Sl 5 il erEE e e
Week | Week| SINGLES 7 | 6 | VARIOUS ARTISTS BEVERLY HILLS COP Il SOUNDTRACK MCA
1 1 | LABAMBA LOSLOBOS ‘SLASH/LONDON 8 | 9 | THECULT ELECTRIC VERTIGO/BEGGARS BANQUET/POLYGRAM B 8 || ELLEIEY CENENDITENE] T
2 2 WHO'S THAT GIRL MADONNA  SIRE 9 7 MADONNA TRUE BLUE SIRE/WEA 9 6 PRINCE SIGN OF THE TIMES PAISLEY PARK
3 | 5 | ALONE HEART capioL 10 | 10 | CROWDED HOUSE  capitoL 10 | 13 | JEAN MICHEL JARRE (N CONCERT LYON HOUSTON POLYDOR
4 | 3 | ALWAYS ATLANTIC STARR WARNER BROS 11 | 11 | POISON LOOK WHAT THE CAT DRAGGED IN ENIGMA/CAPITOL 11 | 12 | SUZANNEVEGA SOLITUDE STANDING atm
5 |NEW | [JUST CAN'T STOP LOVING YOU MICHAEL JACKSON/SIEDAH 12 | 17 | STARSHIP NOPROTECTION GRUNT/BMG 12 | NEW| MADONNA WHO'S THAT GIRL SOUNDTRACK  SIRe
GARRETT EPIC 13 | 13 | LEVEL42 RUNNING IN THE FAMILY POLYGRAM 13 9 | DAVID BOWIE NEVERLET ME DOWN EM| AMERICA
6 13 | LABOUR OF LOVE HUE AND CRY CIRCA 14 | 14 | KENNYG. DUOTONES ARISTA/BMG 14 | 10 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER
7 19 | TRUE FAITH NEW ORDER FACTORY 15 | 12 | DAVID BOWIE NEVER LET ME DOWN CAPITOL 15 [ NEW | SAMANTHAFOX JWE
8 | 28 | CALLME SPAGNA cBsS . 16 | 20 | BRYAN ADAMS [INTO THE FIRE A&M 16 | 16 | HEART BAD ANIMALS CaPiTOL
9 7 | JIVE TALKIN' BOOGIE BOX HIGH HARDBACK 17 | NEW | WHITESNAKE  WARNER BROS./WEA 17 | 14 { PAULSIMON GRACELAND WARNER
10 | 10 | SHE'S ONIT BEASTIE BOYS DEF JAM/CBS 18 | 18 | PAULSIMON GRACELAND WARNER BROS./WEA 18 | 18 | COCKROBIN AFTERHERE THROUGH MIDLAND cBS
11 | 4 | ITSASIN PET SHOP BOYS PARLOPHONE 19 | NEW | PSEUDO ECHO LOVE & ADVENTURE BMG 19 | 15 | LEVEL 42 RUNNING IN THE FAMILY POLYDOR
12 9 JUST DON'T WANNA BE LONELY FREDDIE MCGREGOR GERMAIN 20 | NEW | JOHN FARNHAM WHISPERING JACK BMG 20 | 17 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE MERCURY
13 | 6 | UNDER THE BOARDWALK BRUCE WILLIS MOTOWN
14 8 | FLM MEL&KIM SUPREME WEST GERMANY (Courtesy Der Musikmarkt) As of 8/3/87 AUSTRALlA (Courtesy Australian Music Report) As of 8/10/87
15 | 14 | YHEARD A RUMOUR BANANARAMA LONDON SINGLES SINGLES
A3 | S RIILLYS BEFNAAAL EEEERn 1 | 1 |ITSASIN PET SHOPBOYS PARLOPHONE/EMI 1 | 5 | LOCOMOTION KYLIE MINOGUE MUSHROOM/FESTIVAL
L7830l |ROADBLOCKETOCKIAITKE NS T s 2 | 2 | WHO'STHAT GIRL MADONNA SIRE/WEA 2 | 1 | HE'SGONNASTEP ONYOUAGAIN PARTY BOYS cBS
18 | 16 | IREALLY DIDN'T MEANIT LUTHER VANDROSS EPIC 3 1 3 | IWANT YOURSEX GEORGE MICHAEL EPIC/CBS 3 | 3 | RESPECTABLE MEL & KIM UIBERATION
19 | 12 | AUTTLE BOOGIE WOOGIE SHAKIN' STEVENS EPIC A | & il e S @8 4 | 2 | IWANT YOURSEX GEORGE MICHAEL CBS
:‘l’ if m;’nfag‘:g:"éﬁNt%D:R‘EOLT’%*,'::BYORz”O“E 5 | 5 | GUTEN MORGEN LIEBE SORGEN JUERGEN VON DERLIPPE TELDEC 5 | 4 | CRAZY ICEHOUSE REGULAR/FESTIVAL
2 85 6 | 4 | 1WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON ARISTA 6 | 6 | SUDDENLY ANGRY ANDERSON MUSHROOM/FESTIVAL
=2 ) €5 i ST 7 | 6 | SWEETSIXTEEN BILLY IDOL CHRYSALIS/ARIOLA 7 | 8 | ALONE HEART Capito
23 | 38 | SOMEWHERE OUT THERE LINDA RONSTADT & JAMES INGRAM  mCA . STOP M AMA 8 7 | 1WANNA DANCE WITH SOMEBODY (WHO LOVES ME) WHITNEY
24 | 22 | SUGARMICE MARILLION M 8 | 7 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX JIvE/TELOEC HOUSTON  ARISTA/RCA
25 | 20 | OOPS UPSIDE YOUR HEAD('87 MIX) GAPBAND CLUB 9 |NEW| HOLIDAY THE OTHERONES WVIRGIN 9 | 10 | SHAKEDOWN BOBSEGER mca/wea
26 | 25 | PERSONAL TOUCH ERROL BROWN WEA 10 | 1 1‘ THE LIVING DAYLIGHTS A-HA WARNER BROS/WEA 10 9 NOTHING'S GONNA STOP US NOW STARSHIP RCA
27 | 15 | SWEETESTSMILE BLACK Asm 11 | 12| CALL ME SPAGNA cBS 11 | 17 | WHO'S THAT GIRL MADONNA SIRE
28 | 35 | GIRLS GIRLS GIRLS MOTLEY CRUE ELEKTRA 12 | 9 | CROCKETT'S THEME JAN HAMMER MCA/WEA 12 | 16 | OLD TIME ROCK AND ROLL BOB SEGER CAPITOL
29 | 31 | ISURRENOER SAMANTHA FOX JIvE 13 | 10 | SHATTEREO DREAMS JOHNNY HATES JAZZ VIRGIN/ARIOLA 13 | 11 | RIGHT ON TRACK BREAKFAST CLUB MmCa
30 | 17 | THE LVING DAYLIGHTS A-HA warnERBROS 14 | 14 | TEARS OF ICE BOLLAND & BOLLAND TELDEC 14 | 13 | BREAKOUT SWING OUT SISTER MERCURY/POLYGRAM
31 | NEW | SWEET LUTTLE MYSTERY WET WET WET PRECIOUS ORGANISATION 15 13 | FLAMES OF PARADISE JENNIFER RUSH & ELTON JOHN ces 15 | 12 | SLICE OF HEAVEN DAVE DOBBYN & THE HERBS ~cBS
32 [ NEW| NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 16 | NEW | ILOVETOLOVE TINA CHARLES ARISTA 16 [ NEW| WHEN YOU WALK IN THE ROOM PAUL CARRACK
CHRYSALIS/FESTIVAL
33 | 21 | | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON  ARISTA 17 | 15 | MISSYOU SO BONNIE BIANCO METRONOME/PMY 17 | New | IT'S ASIN PET SHOP BOYS PaRLOPHONE
34 | 24 | SOLD BOY GEORGE VIRGIN 18 17 | 1 STILL HAVEN'Y FOUND WHAT I'M LOOKING FOR U2 ISLAND/ARIOLA 18 | NEw | WILD HORSES GINO VANNELLI POLVDSR
35 | 29 | STARTREKKIN' FIRM BARK 19 | 16 | DIAMONDS HERB ALPERT A&M/DGG ;
19 | NEW | HE'S JUST NO GOOO FOR YOU MENTAL AS ANYTHING CBS
36 | NEW | FUNKY TOWN PSUEDOECHO RCA 20 | 20 | LIVINGINA BOX LIVING IN A BOX CHRYSALIS/ARIOLA 20 | 18 | GETREADY CAROL HITCHCOCK MUSHROOM
37 | NEW| LIPS LIKE SUGAR ECHO & THE BUNNYMEN WEA ALBUMS ALBUMS
38 | 23 | SONGBIRD KENNY G ARISTA 1 1 WHITNEY HOUSTON WHITNEY ARISTA/ARIOLA 1 1 BON JOVI SLIPPERY WHEN WET MERCURY/POLYGRAM
39 [ NEW/| JUST CALL SHERRICK WARNER BROS 2 2 U2 THE JOSHUA TREE ISLAND/ARIOLA 2 2 CROWDED HOUSE  CAPITOL/EMI
40 | 26 | MYPRETTY ONE CLIFF RICHARD Emi 3 | 3 | MARILLION CLUTCHING AT STRAWS EMI 3 | 3 | WHITNEY HOUSTON WHITNEY ARISTA
ALBUMS 4 4 | JUERGEN VON DER LIPPE GUTEN MORGEN LIEBE SORGEN TELDEC 4 5 | JOHN FARNHAM WHISPERING JACK WHEATLEY/RCA
1 VARIOUS HITS 6 CBS/WEA/BMG 5 5 | COCK ROBIN AFTERHERE THROUGH MIDLAND cBs 5 6 | ELTON JOHN LIVE IN AUSTRALIAWITHTHEMSO
2 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE ACCORDING 6 6 | JENNIFER RUSH HEART OVERMIND cBs ROCKET/POLYGRAM
TO TERENCE TRENT D'ARBY  CBS 7 | 8 | BONNIE BIANCO JUSTME METRONOME/PMY 6 | 4 | VARIOUS ARTISTS '87 RIGHT ON TRACK cBS
3 5 U2 THE JOSHUA TREE ISFAND 8 7 MIXED EMOTIONS DEEP FROM THE HEART EMI 7 7 MEL & KIM FLM LIBERATION/CBS
4 6 VARIOUS SIXTIESMIX STYLUS 9 9 BILLY IDOL WHIPLASH SMILE CHRYSALIS/ARIOLA 8 8 U2 THE JOSHUA TREE ISLAND/FESTIVAL
5 | 4 | ORIGINAL SOUNDTRACK WHO'S THAT GIRL SIRE ol e heras e EEE e e 9 | 9 | PETERGABRIEL SO VIRGIN
6 | 3 | WHITNEY HOUSTON WHITNEY ARISTA 10 | 10 | SUZANNEVEGA SOLITUDE STANDING A&M/FESTIVAL
11 | NEW| NICKI KLEINE WUNDER VIRGIN
g © JiCL CRDENIITS e 12 | 11 | SIMPLEMINDS LIVE IN THE CITY OF LIGHT VIRGIN LRI | NOISEWORKSSces
8 7 | GENESIS INVISIBLE TOUCH VIRGIN N 12 | 12 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA
5 || 5@ heRoom Gomr emmacs 13 | NEW| MADONNA WHO'S THAT GIRL SOUNDTRACK SIRE 13 | 12 | VARIOUS ARTISTS 12 restvaL
10 | NEw | ALEXANDER O'NEAL HEARSAY Tasu 14 | 10 | THECURE KISS ME KISS ME KISS ME  METRONOME/PMV 14 | 16 | SIMPLYRED MEN AND WOMEN ELEKTRA/WEA
11 | 11 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE MERCURY 15 | 13 | HOT CHOCOLATE THE VERY BEST OF HOT CHOCOLATE em 15 | 18 | HEART BAD ANIMALS CAPITOL
12 | 8 | BRUCEWILLIS THE RETURN OF BRUNO MOTOWN L6F | R17Q| ISAMANTHAIEOX VT LDEC 16 | 13 | PAULSIMON GRACELAND WARNER/WEA
13 | 13 | THE BEASTIEBOYS LICENSEDTOILL DEF JAM/CBS 17 | 15 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA 17 | 20-| JENNY MORRIS BODY AND SOUL WEA
14 12 | MADONNA TRUE BLUE SKRE 18 16 | SUZANNE VEGA SOLITUDE STANDING A&M/DG 18 | NEwW | MADONNA TRUE BLUE SIRE
15 | 15 | SIMPLE MINDS LIVE IN THE CITY OF LIGHT VIRGIN 19 | 19 | TINATURNER BREAK EVERY RULE CAPITOL/EMI 19 | 17 | MOTION PICTURE SOUNDTRACK THE BIG CHILL MOTOWN
16 16 | SUZANNE VEGA SOLITUDE STANDING A&M 20 | NEW | TINA TURNER BREAK EVERY RULE CAPITOL 20 15 | THE CURE KISS ME KISS ME KISS ME  FICTION/WEA
:g iz mmgg,’; sfSLTUET: HII::‘(S; BAETS.‘,TEZ?OS T;x\',EL MERCURY ITALY (Courtesy Germano Ruscitto) As of 7/23/87 NETHERLANDS (Courtesy Stichting Nedertandse Top 40) As of 7/31/87
19 | NEW| VARIOUS THE DEF JAM SAMPLER VOL 1 DEF JAM/CBS SINGLES SINGLES
20 | 20 | VARIOUS ATLANTIC SOUL CLASSICS ATLANTIC 1 |NEW| WHO'S THAT GIRL MADONNA cBS 1 1 | WHO'S THAT GIRL MADONNNA SiRe
21 25 | LUTHER VANDROSS GIVE ME THE REASON EPIC 2 3 I WANT YOUR SEX GEORGE MICHAEL cBS 2 2 PAPA CHICO TONY ESPORITO NDISC
22 18 | VARIOUS THE ISLAND'STORY ISLAND 3 8 GENTE DI MARE TOZZI & RAF CGDMM 3 3 IT'SASIN PET SHOP BOYS PARLOPHONE
23 | 19 | JANET JACKSON CONTROL asm ry 1 LETITBE FERRY AID CBS 4 7 | RIGHT NEXT DOOR ROBERT CRAY BAND PHONOGRAM
24 | 22 | SAMAMTHAFOX  Jve 5 | 4 | | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON Rca 5 | 5 | HELENE JULIENCLERC VIRGIN
25 | 23 | JEAN MICHEL JARRE HOUSTONLYON POLYDOR 6 | NEw| THE LIVING OAYLIGHTS A-HA wEa 6 | 4 | IWANTYOUR SEX GEORGE MICHAEL CBS
:; g !13 z;ezmgé):’xma% OLA:EG;) sl:lvTHgLNIGHT WARNER 7 | 7 | NOTHING'S GONNA STOP ME NOW SAMANTHA FOX CGOMM g 2 :3(;:;"?’: ;;:TNNA STOP ME NOW SAMANTHA FOX CNR
ISLAND - CAPITOL
28 |NEW| KENNYG DUOTONES ARISTA g NIE?N ;ﬁnf‘;&gg "F Om:/rzlz;rniwm CoommM 9 | NEW | EEN-KOPJE KOFFIE VOF DE KUNST POLYDOR
29 | 24 | ECHO & THE BUNNYMEN  wea | e S o ey 10 | NEw | SWEET SIXTEEN BILLY IDOL ARIOLA
30 | 29 | DIRE STRAITS BROTHERSIN ARMS VERTIGO ALBUMS
31 | 27 | LUTHER VANDROSS FOREVER FOR ALWAYS FOR LOVE EPIC 11| 9 | LIVINGINABOX LIVINGINABOX RCa 1 | 3 | ROBERTCRAYBAND STRONG PERSUADER PHONOGRAM
32 | 31 | SIMPLYRED MEN AND WOMEN ELEKTRA 12 | 5 | ILOVETOLOVE TINACHARLES rca 2 | 1 | WHITNEY HOUSTON WHITNEY aRiOLA
33 | 33 | PAULSIMON GRACELAND WARNER 13 | 2 | MIABOCCA JJONES wea 3 | 2 | U2 THE JOSHUA TREE I1SLAND
34 | 26 | ROGER WHITTAKER HIS FINEST COLLECTION POLYGRAM/TEMBO 14 | 10 | CALLME SPAGNA cBs 4 |NEW| MADONNA WHO'S THAT GIRL SOUNDTRACK WEA
35 |NEW| U2 THE UNFORGETTABLE FIRE ISLAND 15 | NEW/| JUST AROUNO THE CORNER COCK ROBIN cBs 5 | 8 | BARBRA STREISAND ONE VOICE cBs
36 | 28 | ERASURE THE CIRCUS MUTE 16 | 18 | KEEP MEIN MIND BOY GEORGE VIRGIN/EM! 6 | 6 | VARIOUS HITS 6 THE ALBUM WEA/CBS
37 | 30 | PETERGABRIEL SO VIRGIN 17 | 13 | TAKEMEBACK TRACY SPENCER CBs 7 4 | SIMPLE MINDS IN THE CITY OF LIGHT VIRGIN
38 | 35 | LEVEL42 RUNNING IN THE FAMILY POLYDOR 18 | 12 | DANCE AROUND THE WORLD RICHENAL tBS 8 | 5 | PRINCE SIGN OF THE TIMES PAISLEY PARK
39 | 32 | WHITESNAKE  Emi 19 | 14 [ ITSASIN PET SHOP BOYS EMI 9 | 7 | MARILLION CLUTCHING AT STRAWS EMmI
40 |NEW| BON JOVI SLIPPERY WHEN WET VERTIGO 20 | 15 | SIGN OF THE TIME PRINCE WEA 10 | 10 | HEART BAD ANIMALS EMIBOVEMA
ne
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A BILLBOARD S POTLIGHT

The '80's has ushered in a resurgence of Brazilian music. From the cagtivating Bossa Nova to the provocative Samba rhythms
to the hard-piercing Brazilian rock. The color, the mesh of cultures (Portuguese, West African, Bahia, Indian). The sensuous-

ness of the famed Brazilian carnivals of Rio. The awesome Christo atcp corovado. Billboard reviews it all in this Spotlight
on Brazil, the musical country.

Advertise your Brazilian talent, music, company . . . whether you are situated in Brazil or the US. Tell Billboard’s worldwide
weekly readership of over 200,000, the part you are playing in the music of Brazil — one of the top 10 markets of the world.

Issue Date: October 10 Ad Closing: September 15

For Ad Details Contact: Gene Smith, Associate Publisher (212) 764-7356;
Marv Fisher (213) 273-7040; Angela Rodriguez (305) 448-2011
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Music Sales Down In France
Contraction Of Retail Sector Cited

PARIS Contraction in the retail sec-
tor and play-it-safe stocking policies
are largely to blame for the decline in
French record and tape sales, accord-
ing to the trade organization SNEP
here.

Announcing an 11% drop in overall
unit sales for the first four months of
1987, SNEP president Bernard de
Bosson says: “There are fewer and
fewer points of sale, and those that
remain concentrate on the top 50. Re-
tailers are taking fewer risks and
only stocking what is absolutely nec-
essary. The effect is to limit the con-
sumer’s choice more and more.”

Hit hardest in the first third of
1987 were album sales, which totaled
5.93 million units, down 32.5% from
the same period last year. Sales of
singles totaled 15.97 million, down
14%; sales of maxi singles and EPs
totaled 1.27 million, down 8.3%; and
cassettes were down 7.1%, with sales
of 6.03 million.

In value terms, the story is the
same. Album sales were worth $28.74
million (down 35.4%}; singles sales to-
taled $35.78 million (down 7.9%); and

cassette sales totaled $30.42 million
(down 8.1%).

Compact disks registered a 129.4%
increase in unit sales, to 3.3 million;
the dollar value of CDs sold increased
116.1%, to $38.3 million. The configu-
ration accounted for 28.7% of indus-
try earnings during the four-month
period, more than albums (21.6%),
cassettes (22.8%), or singles (26.9%).

But even the spectacular growth of
CDs has fallen below the 150% in-
creases of 1986, and with the indus-
try’s overall earnings dropping to
$133.24 million, compared with
$134.15 million in the equivalent peri-
od last year, it seems CDs alone can-
not sustain music business growth
here.

Says de Bosson: “The fall in gross-
es is particularly disturbing because
it shows that CDs cannot make up
the difference and are far from being
the substitution product that was
thought.”

Among other factors behind the
poor results, de Bosson cites an ab-
sence of strong product in the first
part of 1987.

Philips Delays Introduction Of DAT
Machines, Cites Lack Of Software

BY WILLEM HOOS

AMSTERDAM, Netherlands Philips
board member Bob Spinosa Cattela
says the multinational electronics
company will not launch a digital au-
diotape recorder ahead of global ar-
rangements on anticopying mea-
sures.

Spinosa Cattela says: “It’s useless
to produce recorders before there is a
generous supply of DAT software.
So far, the international music indus-
try has not decided to manufacture
prerecorded DAT software. They
first want an agreement on an antico-
pying system. Such agreements have
not yet been reached in the U.S., Eu-
rope, or any other territories.”

There is further encouragement
for those opposed to the unrestricted
introduction of DAT. Grundig, in
which Philips has a stake of over 30%,
confirms that it will only market
DAT hardware in Europe via a co-
production deal with another Europe-
an company.

“If such an agreement cannot be
reached,” says vice president Peter
Harmsen, “then Grundig won't pro-
duce the DAT recorder on its own. It
would be too risky.” In June, Grun-
dig announced plans to launch DAT
hardware in the fall in partnership
with an unnamed Japanese manufac-
turer (Billboard, June 20).

Should the European launch go
ahead, Harmsen foresees an initial
$1,750-$2,000 price tag. “That’s an in-
troduction price,” he says. “The hard-
ware industry is actually entitled to
ask a retail price of around $3,000.”

Announcing Philips’ financial re-
sults for the first six months of 1987,
Spinosa Cattela says net profits were
$210 million, up 19%, despite an 8%
dip in gross earnings, to $12.08 bil-
lion. The main cause of the drop in
grosses was the low rate of the U.S.
dollar, he says, combined with disap-
pointing results from PolyGram and
U.S. subsidiary NAPC.

By 1991, Philips aims to double an-
nual profits, Spinosa Cattela says.

VCRs Reach 35 % Penetration
VHS Dominates W. Germany

FRANKFURT, West Germany
West German VCR penetration is
now around 35% of all households,
with 1986’s unit sales totaling 1.8
million, according to figures re-
leased by the Consumer & Commu-
nication Electronics Assn. here.
VHS dominates the market, and
even 8mm camcorders have been
unable to make any significant in-
roads. One in four purchasers now
choose recorders with VPS (Video
Program System) capability.
Broadcast by both the ARD and
ZDF national television networks,
VPS ensures machines record pro-
grams correctly, even if they are

transmitted at other than the ad-
vertised times.

Around 15% of all buyers select
stereo hi-fi VCRs, which are sold
at prices a little above those for or-
dinary hardware, the association
reports.

Sales of color TV sets continue
to outstrip the VCR trade, howev-
er, with unit sales topping 3.3 mil-
lion in 1986. Revenues were
around $2.2 billion, representing
27% of overall consumer-electron-
ics spending in the year. Some 88%
of German households now have
color televisions, and 18.5% have
two or more.

Gary Slaight Takes Charge Of Radio Division

Shakeup At Standard Broadcasting

BY KIRK LaPOINTE

OTTAWA When Gary Slaight
was brought over from CILQ-FM
Toronto by his father, Allan
Slaight, to run Standard Broad-
casting’s radio division, he predict-
ed “a few changes,” but only after
he had time to assess the situation.

It is obvious, however, that the
younger Slaight is a quick study.
True to his word, though, he has
made just a few changes—al-
though they’ve involved major per-
sonnel shifts at the radio chain’s
stations in Montreal and Ottawa in
a major shakeup. And it may not
be over, because those executive
moves are bound to spur consider-
able format shifts, too.

The key change has been the fir-
ing of Greg Stewart, program di-
rector at CJAD-AM and CJMF-FM
in Montreal, and the hiring of one
of the industry’s acknowledged
bright young lights, Rob Braide of
CHOM-FM across town. Braide
fine-tuned the rock outlet to its
largest rating ever in the recent
BBM Bureau of Measurement sur-
vey.

“It will be a big plus for us,”

Slaight predicts. ““And it's a big
loss for CHOM.”

Braide's replacement at CHOM
is the station’s creative director,
Ian MacLean. His appointment as
program director is seen as a bid to
keep the station on a roll in the rat-
ings. At CJAD/CJMF, however,
Slaight wants an overhaul.

“The morale at CJMF is pretty
bad,” he says. “Rob is the guy we

‘We can’t stay
11th out of 14
stations in Ottawa’

need to get people going again.”

Only days after he made the
move in Montreal, Slaight flew to
Ottawa to formalize the firing of
Linda Benoit, general manager at
CJSB-AM, the sagging Standard
outlet. Upped at the station is John
Foreman. Like the Montreal out-
lets, it is clear Slaight won’t limit
the changes to new faces in the ex-
ecutive suite. There are bound to
be changes in sound, too.

“We can’t stay 11th out of 14

stations [in Ottawa],”” Slaight
says. “‘We're ]ookmg at some
changes.”

Having made the moves at Stan-
dard’s key stations outside its To-
ronto base, Slaight now is expect-
ed to alter the tone and the lineup
of the stations he runs in Toronto,
CKFM-FM and CFRB-AM.

The FM outlet, he promised
when he took over as general man-
ager, will “get a more contempo-
rary, up-tempo sound.” Its current
soft-rock format, although attract-
ing a loyal listenership, is consid-
ered too tame to expand sizably.
The logical target for the station is
CHUM-FM, the country’s most-lis-
tened-to radio outlet, whose for-
mat has seemingly softened in re-
cent months. But, perhaps con-
cerned his station will be seen as a
David in a battle with Goliath,
Slaight plays down suggestions
that CHUM-FM is on the hit list.

And while CFRB has long since
lost its status as the country’s
most popular station, Slaight pro-
fesses satisfaction with its light
rock and information mix and
thinks “‘the bleeding is over.”

After A Decade, Dan Hill Bounces Back

Artist Has A Top 30 Hit With ‘Can’t We Try’

OTTAWA Not every recording
act gets a chance to bounce back
after a decade, so Dan Hill is try-
ing to enjoy his second shot at suc-
cess and yet make the most of it.

“You don’t usually get this kind
of opportunity to get a fresh
start,” he says. “This time, I'm
also getting to apply what I've
learned from the first time.”

That first time came in 1978
when Hill, barely removed from
his folk roots, had a top five single,
“Sometimes When We Touch,” co-
written with Barry Mann. Hill was
23 and, by his own admission, quite
naive. He tried to duplicate the
song, rather than trying to grow
artistically. He had difficulty re-
peating his success.

Still well-received in his native
Canada, Hill has been recording
sporadically over the last decade.
Having lost a considerable sum in
bad business deals and facing criti-
cism that his work hadn’t matured,
Hill remapped his career. His last
album gave strong hints that he
was making a transition.

His new, self-titled CBS album
has brought him back into the
limelight. A single, “Can’t We
Try,” has gone top 30 in the U.8.
and Canada, and Hill sees the duet
with Vonda Sheppard as the first
big step back.

Signed directly to CBS New
York, Hill says it was smarter to
stay away from a Canadian deal
that would have to be pitched
abroad. “If you can find someone
in your corner in the U.S., you are
a lot better off to sign directly,” he
says.

Even so, the CBS signing brings
him back to work in Canada with
Jeff Burns, the company’s Canadi-

an chief of a&r, with whom Hill
worked on his earliest projects at
the now-defunct GRT label.

His new record, made in Los An-
geles, reveals a much tougher
sound and more polished arrange-
ments. Hill says he no longer is
hidebound about reworking songs.

And if he’s had some success as
a songwriter since his big hit (Jef-

frey Osborne and Lee Aaron have
recorded his work, among others),
Hill likes the fact that he’ll now be
able to tour again on his own. A
modest Canadian tour is planned
for later in the summer, and Hill
will be watching the success of his
single in the U.S. and Europe to
see where he goes next.

OTTAWA Just how many com-
pact disks are being produced in Ca-
nadian plants? The industry is rife
with rumors that far fewer CDs are
being pressed than the three Cana-
dian manufacturers have the capac-
ity for, but the federal government
is so far not helping to shed any
light on the matter.

Although production figures for
records and tapes must be disclosed
as part of the monthly Statistics
Canada survey of net shipments
and sales, CD production is still
kept confidential.

What is known, however, is that
the Praxis Technologies and Amer-
ique Disque plants have shipped
3.06 million CDs in the first five
months of 1987. The Cinram plant
still hasn't been brought into the
Statistics Canada report. The ship-
ment reports, which reveal 512,410
CDs going out in May alone, do not
include any dollar figures. Statistics
Canada has yet to segregate CDs
from records and tapes to disclose

GD Production A Mystery,
But Shipments Are Known

what their shipments are worth in
revenue to the manufacturer. Nor
do the figures indicate how many
CDs are being returned to manu-
facturers.

The May figures do show, howev-
er, that cassettes continue to hold a
slight edge over records and CDs
combined in terms of net value of
sales. Statistics Canada says prere-
corded tapes yielded $70.27 million
in revenue, while records and CDs
totaled $70 million in net sales,
which reflects the distributors’ net
selling price after returns and ex-
changes.

Earlier information from the Ca-
nadian Recording Industry Assn.
showed that CDs had overtaken
LPs as revenue generators for rec-
ord companies.

The year-to-date Statistics Cana-
da figures show that 17.95 million
records and CDs have been made
and 12.98 million shipped. A total of
18.24 million tapes were made and
15.98 million shipped.

Fatel
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THUMBS UP FOR GASSETTE SINGLE

(Continued from page 5)

bell,” Dobin adds. “The fixtures are
the thing that really kicked 't off.”

Vinyl singles are still outselling
tapes by a wide margin, Dobin says,
but he notes that “overall activity
has been real good, and it’s starting
to pick up.”

Dobin reports that at Waxie Max-
ie’s, the cassettes are accounting
for 20% of total singles sales. When
a song is available on both vinyl and
tape, the cassette accounts for “one-
third to one-half” of sales.

“On the Madonna [“Who’s That
Girl”}, it’s running fairly close,” Do-
bin says.

“It seems to be doing well,” says
Lew Garrett, vice president of pur-
chasing for Camelot Music. ‘At this
point, we think that it’s add-on
sales.”

The North Canton, Ohio-based
chain is carrying the cassettes in al-
most all of its 196 stores.

Garrett reports that in some
cases, the cassettes are outdistanc-
ing their vinyl counterparts by
large margins. On Bob Seger’s
“Shakedown,” cassettes are outsell-
ing T-inchers 2Y,-1, while the Jets’
“Cross My Broken Heart” is run-
ning 2-1 in favor of cassettes. Sales
on Whitney Houston’s ‘I Wanna
Dance With Somebody (Who Loves
Me)” find cassettes and 45s running
even.

“It would be nice if this were the
replacement for the T-inch single,”
Garrett says. “I personally think it
will be.”

Consumer response is not as uni-
formly positive at the 136 Record
Bar test outlets, according to direc-
tor of purchasing Paul Fussell.

“In some places there’s mixed re-
action to it, but in more numerous
places there’s a better reaction to
it,” Fussell says.

But Fussell notes that Record
Bar stores are selling cassettes and
7-inchers about evenly—‘ 1 vinyls
for every cassette single”’—and
adds that promotion of the configu-
ration is creating even greater de-
mand.

Fussell points out that in Norfolk,
Va., where airplay of the Houston
and Dionne Warwick ‘“‘Love Power”
cassette singles is being highlighted
by WNVZ-FM, “the count is 13/,
cassettes to every vinyl piece.”

He also says that the fixture has
heightened awareness: “It has real-
ly helped us bring out the point that
the 45s are out there on cassette.
This gives it a focus. People are al-
ready asking for the new Michael
Jackson on cassette.”

At San Francisco-based Rainbow
Records, half the chain’s 24 stores
are carrying all the available cas-
sette product, while the other half
are carrying the top 15 titles.

Rainbow singles buyer Jimmy
Heikkala calls the cassette-to-vinyl
ratio “a 1-1 sale,” adding, “There’s a
fair amount of public interest. It's
definitely a hits business.”

Retail sources are not universally
enthused about the cassette single.

“I’m not that crazy about the
idea,” says Linda Powers, WEA and
RCA buyer for Detroit-based Har-
mony House, which is carrying the
cassettes in all 21 outlets. “It’s just
another configuration we have to
order.”

However, Powers does admit that
the new configuration may be tap-
ping a fresh audience: “There are a
lot of kids who have never had a
turntable.”

Label representatives are gener-

ally effusive about the early re-
sponse to the program.

“The first week it was slow, but
the second week it slammed right
in,” says Jody Raithel, national di-
rector of product development for
Warner/Elektra/Atlantic Corp.

Raithel says that 16% of current
total single-configuration sales can
be attributed to the cassette single.
He notes that cassette reorders are
high: “In the last 10 days, the reor-
der pattern was as high as 29%, and
it has been 38% in the last five
days.”

“The Madonna has kicked in in-
credibly well,”” says Russ Bach,
WEA executive vice president of
marketing development. “Some ac-
counts are starting to ask what else
is out on cassette single.”

However, Raithel notes that the
singles business, whether on cas-
sette or vinyl, is still “a hits busi-
ness.”’

“I've got a Simply Red [cassette
single] that’s dead in the water,”
Raithel says.

“Everything like this takes time,”
Bach adds. ““The consumer is just
starting to find this thing. We have
to get the consumer to know it’s
there.”

“I’'m thrilled with the feedback,”
says Arista’s Cawley. “I've gotten
stellar reports from accounts on
how it’s selling.”

Cawley says that preliminary fig-
ures from retailers on Houston’s “I

Wanna Dance With Somebody’” and
Warwick’s “Love Power” show one
in every three sales coming on the
cassette configuration.

At the moment, short stock on
some hit items appears to be the
biggest problem, according to Caw-
ley.

“Since a lot of retailers underesti-
mated how well it would sell, vari-
ous retailers sold through the Whit-
ney and Madonna cassette single,”
he says. “I have never even seen the
Madonna single—that tells me that
stores were selling it and not replac-
ing it.”

“I think it’s doing very well,”
says Jayne Neches Simon, director
of national singles sales for A&M.
“The feedback has been nothing but
positive. The fixtures gave accounts
that were skeptical a place to mer-
chandise it. They're seeing them sell
over the counter. That's proving to
make it a worthwhile configura-
tion.”

Simon notes that on Herb Al-
pert’s “Making Love In The Rain,”
which was released simultaneously
on cassette and vinyl, cassettes are
accounting for 15% of sales, with re-
orders running at 20% (2,500 after
initial orders of 14,000).

Suzanne Vega's “Luka,” released
on vinyl in May, racked up 20,000
initial orders, Simon says.

Assistance in preparing this story
provided by Earl Paige.

JULY CERTIFICATIONS

(Continued from page 8)

weren't the only catalog titles to be
cited in July. The Steve Miller
Band’s 1973 smash ‘“The Joker” was
belatedly certified platinum, as was
Motley Crue’s sleeper debut album,
“Too Fast For Love.”

Here’s the complete list of July
certifications.

Multiplatinum Albums

Huey Lewis & the News,
“Sports,” Chrysalis, 7 million.

Madonna, “Like A Virgin,” Sire/
Warner Bros., 7 million.

Van Halen, ‘“1984,”" Warner
Bros., 6 million.

ZZ Top, “Eliminator,” Warner
Bros., 6 million.

Lynyrd Skynyrd, “One More
From The Road,” MCA, 3 million.

Lynyrd Skynyrd, “Gold & Plati-
num,” MCA, 3 million.

Peter Gabriel, “So,” Geffen/
Warner Bros., 2 million.

Whitney Houston, ‘Whitney,”
Arista, 2 million.

Lynyrd Skynyrd, “Pronounced
Leh-nerd Skin-nerd,” MCA, 2 mil-
lion.

Lynyrd Skynyrd, “Second Help-
ing,”” MCA, 2 million.

Lynyrd Skynyrd, “Street Survi-
vors,” MCA, 2 million.

Platinum Albums

Linda Ronstadt/Emmylou Har-
ris/Dolly Parton, “Trio,” Warner
Bros., Ronstadt’s eighth, Harris’
first, Parton’s fourth.

Lynyrd Skynyrd, “Nothin’ Fan-
cy,” MCA, its seventh. :

Prince, “Sign ‘O’ The Times,”
Paisley Park/Warner Bros., his sev-
enth.

Heart, “Bad Animals,” Capitol,
its sixth.

Lynyrd Skynyrd, “Second Help-
ing,”” MCA, its sixth.

Fleetwood IMac, “Tango In The
Night,” Warner Bros., its fifth.

Lynyrd Skynyrd, ‘“Pronounced

Leh-nerd Skin-nerd,” MCA, its fifth.

Steve Miller Band, “The Joker,”
Capitol, its fifth.

Motley Crue, “Too Fast For
Love,” Elektra, its fourth.

Motley Crue, “‘Girls, Girls,
Girls,” Elektra, its third.

Whitney Houston, “Whitney,”
Arista, her second.

Randy Travis, “Always And For-
ever,” Warner Bros., his second.

“The Jets,” MCA, their first.

“Whitesnake,” Geffen/Warner
Bros., its first.

Gold Albums

Linda Ronstadt/Emmylou Har-
ris/Dolly Parton, “Trio,” Warner
Bros., Ronstadt’s 15th, Harris’
eighth, Parton’s seventh.

David Bowie, “Never Let Me
Down,” EMI America, his 10th.

Fleetwood Mac, “Tango In The
Night,” Warner Bros., its eighth.

Heart, “Bad Animals,” Capitol,
its eighth.

Prince, “Sign ‘O’ The Times,”
Paisley Park/Warner Bros., his
eighth.

Tom Petty & the Heartbreakers,
“Let Me Up (I've Had Enough),”
MCA, their sixth.

Motley Crue, ‘“Girls, Girls,
Girls,” Elektra, its fourth.

The Whispers, “Just Gets Better
With Time,” Solar, their fourth.

Fat Boys, “Crushin’,” Tin Pan
Apple/Polydor, their third.

Whitney Houston, ‘“Whitney,”
Arista, her second.

Randy Travis, “Always And For-
ever,” Warner Bros., his second.

Chris De Burgh, “Into The
Light,” A&M, his first.

Suzanne Vega, “Solitude Stand-
ing,” A&M, her first.

Gold Singles

Whitney Houston, ““I Wanna
Dance With Somebody (Who Loves
Me),” Arista, her first.

HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

U2 STAYS AT NO. 1 for the second week with “I Still Haven’t Found
What I'm Looking For” (Island) in a tight three-way battle. Madonna’s
“Who's That Girl” (Sire) jumps from No. 7 to No. 2, trailing U2 on the
sales side only. ‘I Want Your Sex” (Columbia) by George Michael last
week pulled off the outstanding feat of reaching No. 2 despite about 70
radio stations among the 226 pop reporters not reporting the controver-
sial song. It is No. 1 in sales points by a wide margin, but its weakness
in radio reports holds the total point tally down. So, it slips to No. 3 this
week, while still gaining points.

THIS WEEK’S POWER PICK/SALES is Whitney Houston’s “Didn’t
We Almost Have It All” (Arista), which jumps to No. 25. It nabbed the
Power Pick/Airplay last week and the Hot Shot Debut two weeks ago.
The record is top 10 at stations in three markets—Salt Lake City, Las
Vegas, and Honolulu. Whitesnake seems certain to reach the top 10 of
the Hot 100 for the first time as “Here I Go Again” (Geffen), which is at
No. 26, wins the Power Pick/Airplay. It is top 10 at five stations, with
moves of 7-3 at KZOU Little Rock, Ark., and 10-3 at WEAG Indianapo-
lis. Actually, Michael Jackson gains enough points with “I Just Can’t
Stop Loving You” (Epic) to be this week’s combined Power Pick/Sales
& Airplay, and it makes the biggest jump on the chart, moving from 37-
16 in its second week, but records in the top 20 are not eligible to win
the Power Pick honors.

THE MOST-ADDED RECORD already on the chart is “Lost In Emo-
tion” by Lisa Lisa & Cult Jam (Columbia), with 52 new adds and a
jump on the chart from 67-49. Based on the radio response, it appears
likely to be at least a top five follow-up to their No. 1 “Head To Toe.”
The new single already moves 7-5 at B-97 New Orleans, where PD
Shadow Stevens says, “It’s been consistently top 10 in requests, top 15
in retail sales, and one of the top five call-out records for teens and fe-
males up to age 34.” Right behind Lisa Lisa with 45 adds is “Carrie”
(Epic), the third single from Europe’s debut album. It moves 60-46 na-
tionally and is taking big jumps at radio, including 34-20 at 93-Q Hous-
ton, 32-20 at WLOL Minneapolis, and 34-16 at KATD San Jose, Calif.

QUICK CUTS: The most widely played record on the Hot 100 is “La
Bamba” by Los Lobos (Slash), which soars from No. 11 to No. 5. An
impressive 225 pop panel stations are playing the record, with only one
holdout not yet reporting it—KEGL in Dallas . . . Among the seven new
entries on the chart are three artists making their Hot 100 debuts. Lev-
ert, a Cleveland group, enters at No. 90 with “Casanova” (Atlantic).
The other two debuts are English acts, female duo Pepsi & Shirlie with
“Heartache” (Polydor) and trio Swing Out Sister with “Breakout”
(Mercury).

FOR WEEK ENDING AUGUST 15, 1987

L ©Copyright 1987, Billboard Publications, Inc. No part of this
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photocopying, recording, or otherwise, without the prior written
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
23 REPORTERS 55 REPORTERS 148 REPORTERS 226 REPORTERS
PAPER IN FIRE
JOHN C. MELLENCAMP mercURY 9 24 84 117 117
WHO WILL YOU RUN TO
HEART capitoL 8 17 67 92 100
LOST IN EMOTION
LISA LISA & CULT JAM coLumBia 6 14 32 52 112
CARRIE
FUROPE eric 4 11 30 45 145
NEVER LET ME DOWN
DAVID BOWIE Emi-AMERICA 2 8 31 41 85
JUMP START
NATALIE COLE MANHATTAN 2 4 23 29 118
BE THERE
THE POINTER SISTERS mca 4 6 18 28 60
| NEED LOVE
L.L. COOL J ok sam 2 6 19 27 114
DON’T LOOK DOWN
GO WEST cHrysaus 1 4 21 26 65
LET ME BE THE ONE
EXPOSE arisTa 4 4 18 26 45
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036
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FOR WEEK ENDING AUGUST 15, 1987

Bilboard HOT 100. SALES & AIRPLAY..

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot 100 Singles chart.

HOT 100 SINGLES

BY LABEL

SALE s 85 AI RPLAY 85 A ranking of distributing labels

ol | B -5 0S| 5% == by the nur:bt;r t:flt(l)ttljes ':hety have
24|28 | TIME ARTIST 58 Zg |28 | TTLE ARTIST 58 on the Ho chart.

1 1 | WANT YOUR SEX GEORGE MICHAEL | 3 1 5 | WHO'S THAT GIRL MADONNA | 2 LABEL NO. OF TITLES
2 | 2 | ISTILL HAVEN'T FOUND WHAT I'M LOOKING FOR uz | 1 2 I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR uz | 1 L) S
3 | 6 | LUKA SUZANNE VEGA | 4 3 | 10 | LA BAMBA LOS LOBOS | § COLUMBIA (10) 11
4 | 9 | WHO'S THAT GIRL MADONNA | 2 4 4 | LUKA SUZANNE VEGA | 4 Def Jam (1)

5 | 14 | La BAMBA LOS LOBOS | 5 5 | 6 | 1 WANT YOUR SEX GEORGE MICHAEL | 3 POLYGRAMS 9
6 | 5 | HEART AND SOUL TPAU | 6 6 | 3 | HEART AND SOUL TPAU | 6 y;;%‘gry((z))

7 | 3 | RHYTHM IS GONNA GET YOU  G. ESTEFAN/MIAMI SOUND MACHINE | 10 7 | 12 | ROCK STEADY THE WHISPERS | 11 London (1)

8 7 CROSS MY BROKEN HEART THE JETS 8 8 13 | DON'T MEAN NOTHING RICHARD MARX 7 Tin Pan Apple (1)

9 | 11 | DON'T MEAN NOTHING RICHARD MARX 9 | 9 | CROSS MY BROKEN HEART THE JETS | 8 WARNER BROS. (4) 9
10 | 10 | ONLY IN MY DREAMS DEBBIE GIBSON | § 10 | 11 | BACK IN THE HIGH LIFE AGAIN STEVE WINWOOD | 13 Iss|lraem(‘12()l)

11 | 4 | SHAKEDOWN BOB SEGER | 12 11 | 14 | ONLY IN MY DREAMS DEBBIE GIBSON | § Paisiey Park (1)

12 | 18 | IT'S NOT OVER ('TIL IT'S OVER) STARSHIP | 14 12 | 2 | SHAKEDOWN BOB SEGER | 12 Slash (1)

13 | 8 | woTsITTO VYA ROBBIE NEVIL | 18 13 | 8 | RHYTHM IS GONNA GET YOU  G. ESTEFAN/MIAMI SOUND MACHINE | 10 ATLANTIC (7) 8
14 | 15 | ROCK STEADY THE WHISPERS | 11 | 7 | aone HEART | 17 Istand (1)

15 | 22 | LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE | 15 15 | 28 | 1 JUST CAN'T STOP LOVING YOU MICHAEL JACKSON | 16 MCA () 8
16 | 21 | BACK IN THE HIGH LIFE AGAIN STEVE WINWOOD | 13 16 | 20 | IT'S NOT OVER (‘TIL IT'S OVER) STARSHIP | 14 A;“:"(Sg;’"am" M ;
17 | 20 | SEVEN WONDERS FLEETWOOD MAC | 19 17 | 21 | CAN'T WE TRY DAN HILL (DUET WITH VONDA SHEPARD) | 20 Open Air (1)

18 | — | 1JUST CAN'T STOP LOVING YOU MICHAEL JACKSON | 16 18 | 22 | DOING IT ALL FOR MY BABY HUEY LEWIS & THE NEWS | 23 ARISTA 7
19 | 17 | THE PLEASURE PRINCIPLE JANET JACKSON | 21 19 | 17 | SEVEN WONDERS FLEETWOOD MAC | 19 CAPITOL (5) 6
20 | 2 | LIVING IN A BOX LIVING IN A BOX | 22 20 | 2 | HERE GO AGAIN WHITESNAKE | 26 Enigma (1)

21 | 25 | cAN'T WE TRY DAN HILL (DUET WITH VONDA SHEPARD) | 20 21 | 23 | LOVE POWER DIONNE WARWICK & JEFFREY OSBORNE | 15 E.PA. 6
22 | 12 | ALONE HEART | 17 22 | 27 | DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON | 25 Epic (5)

23 | 29 | WHEN SMOKEY SINGS ABC | 24 23 | 15 | THE PLEASURE PRINCIPLE JANET JACKSON | 21 LESD G5

24 | 13 | KISS HIM GOODBYE THE NYLONS | 34 24 | 24 | LIVING IN A BOX LIVING IN A BOX | 22 Rcéigt) (1) 5
25 | 38 | TOUCH OF GREY GRATEFUL DEAD | 32 25 | 19 | D STILL SAY YES KLYMAXX | 29 Jive (1)

26 | 16 | | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON | 28 2% | 30 | WHEN SMOKEY SINGS ABC | 24 CHRYSALIS 4
27 | 34 | wipeout FAT BOYS & THE BEACH BOYS | 30 27 | 29 | GIVE TO LIVE SAMMY HAGAR | 27 GEFFEN 4
28 | — | DOING IT ALL FOR MY BABY HUEY LEWIS & THE NEWS | 23 2 | 16 | woT'SITTO YA ROBBIE NEVIL | 18 VIRGIN 4
29 | 33 | GIVETO LIVE SAMMY HAGAR | 27 29 | 34 | MARY'S PRAVER DANNY WILSON | 33 MANHATTAN 3
30 | — | DIDN'T WE ALMOST HAVE IT ALL WHITNEY HOUSTON | 25 30 | 40 | I NEED LOVE LL.COOLJ | 39 EMI-AMERICA 2
31 | 35 | JAM TONIGHT FREDDIE JACKSON | 37 31 | 31 | SINCE YOU'VE BEEN GONE THE OUTFIELD | 31 ELEKTRA 2
32 | 36 | SINCE YOU'VE BEEN GONE THE QUTFIELD | 31 32 | 36 | WHO FOUND WHO JELLYBEAN FEATURING ELISA FIORILLO | 38 MOTOWN 2
33 | 40 | LES JONATHAN BUTLER | 35 33 | 18 | 1 WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON | 28 AMHERST 1
34 | — | HERE GO AGAIN WHITESNAKE | 26 34 | — | 1 HEARD A RUMOUR BANANARAMA | 36 MANGO 1
35 | 23 | HEARTS ON FIRE BRYAN ADAMS | 41 35 | 39 | wiPEOUT FAT BOYS & THE BEACH BOYS | 30 SOLAR 1
36 | 27 | ro STILL SAY YES KLYMAXX | 29 3% | — | ues JONATHAN BUTLER | 35

37 | — | xiss AND TELL THE BREAKFAST CLUB | 48 37 | 25 | SOMETHING SO STRONG CROWDED HOUSE | 42

38 | — | 1 HEARD A RUMOUR BANANARAMA | 36 38 | — | ONE HEARTBEAT SMOKEY ROBINSON | 40

39 | — | SAY YOU REALLY WANT ME KIM WILDE | 44 39 | — | cARRE EUROPE | 46

y 40 | — | MARY'S PRAYER DANNY WILSON | 33 4 | — | TOUCH OF GREY GRATEFUL DEAD | 32

®Copyright 1987, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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46

2%

23

51

1

61

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

ALONE

(Billy Steinberg, ASCAP/Denise Barry, ASCAP) WBM
ALWAYS

(Jodaway, ASCAP) CPP

BACK IN THE HIGH LIFE AGAIN

(F.S.Limited, PRS/WB, ASCAP/Willin’ David, BMI/Blue
Sky Rider, BMI) WBM

BACK TO PARADISE (FROM “REVENGE OF THE
NERDS 11"

(Adams Communications, BMI/Calypso Toonz,
BMI/Irving, BMI/Big Tooth, ASCAP/Rare Blue,
ASCAP/TCF, ASCAP) CPP/ALM

BE THERE (FROM “BEVERLY HILLS COP I1”)
(Ensign, BMI/0ff Backstreet, BMI/Franne Gee,
BMI/Rightsong, BMI) CPP/CHA/HL

BREAKOUT

(Virgin, ASCAP)

CAN'T WE TRY

(CAK, ASCAP/Songs Of Jennifer, ASCAP/If Dreams
Had Wings, ASCAP/A Question Of Material,
ASCAP/Scoop, CAPAC) HL

CARRIE

(Screen Gems-EMI, BMI) WBM

CASANOVA

(Calloco, BMI/Hip Trip, BMI)

CROSS MY BROKEN HEART (FROM “BEVERLY HILLS
CoP 1)

(Famous, ASCAP/Black Lion, ASCAP) CPP/WBM
DIAMONDS

(Flyte Tyme, ASCAP) WBM

DIDN'T WE ALMOST HAVE IT ALL

(Prince Street, ASCAP/Willin' David, BMI/Blue Sky
Rider, BMI) CPP

DOING IT ALL FOR MY BABY

(Bibo, ASCAP/Zookini, ASCAP/Vogue, BMI/Lew-Bob,
BMI) CLM/HL

DON'T DISTURB THIS GROOVE

(Aprit, ASCAP/Science Lab, ASCAP) CPP/ABP
DON'T LOOK DOWN - THE SEQUEL

(ATV, BMI) HL

DON'T MEAN NOTHING

(Chi-Boy, ASCAP/Edge Of Fluke, BMI)

DREAMIN

(Thrust, BMI)

ENDLESS MIGHTS

(Anista, ASCAP) CPP

EVERY LITTLE KISS

(Zappo, ASCAP/Bob-A-Lew, ASCAP) CLM

FAKE

(Not Listed)

27

73

93

41

26

39

28

95

FUNKYTOWN

(Intersong, ASCAP) CHA/HL

GIRLS, GIRLS, GIRLS

(Motley Crue, BMI/Krell, BMI/Sikki Nixx, BMI/Mick
Mars, BM1) WBM

GIVE TO LIVE

{WB, ASCAP/Nine, ASCAP) WBM

GOOD TIMES (FROM "THE LOST BOYS”)

(CBS Unart, BMI) CPP/B-3

HAPPY

(Brampton, ASCAP)

HEAD TO TOE

{Forceful, BMI/Willesden, BMI) CPP

HEART AND SOUL

(Virgin, ASCAP) CPP

HEARTACHE

(Dejamus, ASCAP/Handle, PRS)

HEARTS ON FIRE

(Adams Communications, BMI/Calypso Toonz,
BMi/Irving, BMI) CPP/ALM

HERE | GO AGAIN

(Seabreeze, ASCAP/C.C., ASCAP/WB, ASCAP) WBM
HOLIDAY

(Virgin-Nymph, BMI) CPP

HYPNOTIZE ME (FROM “INNERSPACE”)

(Chong, BMI/Warner-Tamerlane, BM!) WBM

| HEARD A RUMOUR (FROM “DISORDERLIES”)
(Warner-Tamerlane, BMI/In A Bunch, PRS/Terrace,
ASCAP) CPP/WBM

1 JUST CAN'T STOP LOVING YOU

(Mijac, BMI/Warner-Tamerlane, BMI) WBM

| NEED LOVE

(Def Jam, ASCAP)

1 STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
(Chappell, ASCAP/U2, ASCAP) CHA/HL

| WANNA DANCE WITH SOMEBODY (WHO LOVES
ME)

(Irving, BM1/Boy Meets Girl, BMI) CPP/ALM

| WANT ACTION

(Sweet Cyanide, BM1/Willesden, BMI) HL

| WANT YOUR SEX (FROM “BEVERLY HILLS COP II")
(Chappell, ASCAP/Morrison Leahy, ASCAP) HL

I'D STILL SAY YES

(Now & Future, ASCAP/PSO Ltd., ASCAP/Klymaxx,
ASCAP/Hip Trip, BMI/Hip Chic, BMI) CPP/CHA/HL
IN LOVE WITH LOVE

(Tri-Tone, ASCAP/Rare Blue, ASCAP/Primate, ASCAP)
IN MY DREAMS

(Fate, ASCAP/Denise Barry, ASCAP) WBM

IN TOO DEEP

(Anthony Banks, BMI/Philip Collins, ASCAP/Michael

HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

Rutherford, BMI/Hidden Pun, BMI) WBM

14 IT'S NOT OVER (‘TIL IT'S OVER)
(MCA, ASCAP/Tongerland, BMI/Kazzoom, ASCAP)
MCA/HL

37 JAM TONIGHT
(Wavemaker, ASCAP)

81 JANE'S GETTING SERIOUS
(A-Sharp, PRS)

67 JOHNNY B
(Dub Notes, ASCAP/Human Boy, ASCAP/Hobbler,
ASCAP)

47 JUMP START
(Calloco, BMI) CPP

98 JUST TO SEE HER
(Unicity, ASCAP/Lucky-Break, ASCAP/Lars, ASCAP)
MCA/HL

48  KISS AND TELL
(MCA, ASCAP/Unicity, ASCAP/Short Order, ASCAP)
MCA/HL

34 KISS HIM GOODBYE
(M.R.C., BMI/Unichappell, BMI) CHA/HL

5 LA BAMBA
(Picture Our Music, BMI/Warner-Tamerlane, BMI)
WBM

77 LET ME BE THE ONE
(Panchin, BMI)

35 UES
(Zomba, ASCAP/Willesden, BMI) HL

22 LIVING IN A BOX
(WB, ASCAP/Brampton, ASCAP) WBM

49 LOST IN EMOTION

(Forceful, BMI/Willesden, BMI/My! My!, BMI/Careers,

BMI) CPP
15 LOVE POWER

(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)

4 LUKA
(Waifersongs, ASCAP/AGF, ASCAP) CLM
52 MAKING LOVE IN THE RAIN
(Flyte Tyme, ASCAP) WBM
33 MARY'S PRAYER
(Copyright Controfy HL
84 MEET ME HALF WAY
(GMPC, ASCAP/Go-Glo, ASCAP) CPP
72 MISFIT
(Curio, BMI/PolyGram, ASCAP /Warner-Tamerlane,
BMI) wBM
97 MONTEGO BAY
(CBS Unart, BMI) CPP/B-3
60 MOONLIGHTING (THEME)
(American Broadcasting, ASCAP/ABC Circle, BMI)
WBM

65

82

89

85

91

62

21

45

11

87

69

31

42

59

8

NEVER LET ME DOWN

(Jones Music America, ASCAP/Guitarlos, ASCAP) HL
OH YEAH

(Neue Welt Musikverlag Gmbh, ASCAP/WB, ASCAP)
WBM

ONE FOR THE MOCKINGBIRD

(Virgin-Nymph, BMI) CPP

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
BMmt) CPP

ONE LOVER AT A TIME

{Orca, ASCAP/Sweet Karol, ASCAP/Trinifold, BM!)
ONLY IN MY DREAMS

(Creative Bloc, ASCAP) HL

PAINTED MOON

(RCA, ASCAP/Arista, ASCAP) CPP

PAPER IN FIRE

(Riva, ASCAP)

THE PLEASURE PRINCIPLE

(Flyte Tyme, ASCAP) WBM

POINT OF NO RETURN

(Screen Gems-EMI, BMI) WBM

RHYTHM IS GONNA GET YOU

(Foreign imported, BMI) CPP

ROCK STEADY

(Splashdown, BMI/Pera, BMI/Hip Trip, BMI/Hip Chic,
BMI/Midstar, BMI) CPP

RUNNING IN THE FAMILY

(Level 42 Songs, ASCAP/Chappell, ASCAP/Island
Visual Arts, BMi) WBM/CHA/HL

SAY YOU REALLY WANT ME

(Unicity, ASCAP/No Pain No Gain, ASCAP/Dickiebird,
BMI/Honeylook, BMI)

SEVEN WONDERS

(MMA, APRA/Welsh Witch, BMI) WBM
SHAKEDOWN (FROM “BEVERLY HILLS COP I1")
(Famous, ASCAP/Gear, ASCAP/Kilauea,
ASCAP/Swindle, GEMA/WB, ASCAP) CPP
SHATTERED GLASS

(Panache, ASCAP)

SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Pomerants,
BMI/Don't You Know, ASCAP) CPP/ALM

SINCE YOU'VE BEEN GONE

{Warning Tracks, ASCAP/Warning Tracks, PRS)
SOMETHING SO STRONG

(Roundhead, BMI/Wyoming Flesh, ASCAP) CLM
SONGBIRD

(Brenee, BMI/Blackwood, BMI/Kuzu, BMI/Hi Tech,
BMI) CPP/ABP

STRANGELOVE

(Emile, ASCAP)

75 THESE TIMES ARE HARD FOR LOVERS
(April, ASCAP/Desmobile, ASCAP/Red Admiral,
BMI/House Of Cards, BMI) CPP/ABP/HL

32 TOUCH OF GREY
(Ice Nine, ASCAP)

U GOT THE LOOK

(Controversy, ASCAP) WBM

WATCHING OVER YOU

(French Surf, ASCAP/Chappell, ASCAP) CHA/HL

24 WHEN SMOKEY SINGS
(Virgin-Nymph, BMI) CPP

38 WHO FOUND WHO
(Rare Blue, ASCAP) CLM
WHO WILL YOU RUN TO
(Realsongs, ASCAP)

2 WHO'S THAT GIRL
(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Johnny Yuma, BM1)
55 WHY CAN'T 1 BE YOU?
(A.P.B., PRS/WB, ASCAP) WBM

74 WHY YOU TREAT ME SO BAD
(Jay King IV, BMI)

30 wiIPEOUT
(Miraleste, BMI/Robin Hood, BMI)

86 WORLD WHERE YOU LIVE
(Roundhead, BMI) CLM

18 WOTSITTO YA
(MCA, ASCAP) MCA/HL

96 YOU KEEP ME HANGIN' ON
(Stone Agate, BM1) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Aimo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM ivan Moguli
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Ptymouth
CPI Cimino WBM Warner Bros.
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38 SPECIAL

Flashback

PRODUCERS: Various

A&M SP 3910

Southern rockers’ greatest-hits
package will benefit from inclusion of
“Back To Paradise,” featured in
current film “Revenge Of The Nerds
I1.” Live four-song bonus EP that
comes with viny! version won't hurt
action at turnstiles, either. Band’s
enviable track record will do the rest.

DEBBIE GIBSON

Out Of The Blue

PRODUCERS: Various

Atlantic 81780

Sixteen-year-old singer’s low profile is
not commensurate with her talent or
success. “Only In My Dreams” is a
top 15 hit; title track should follow up
handily. Both—along with rest of the
album’s material—were written by
Gibson, portending much in the way
of staying power.

COCK ROBIN

After Here Through Midland

PRODUCER: Don Gehman

Columbia C 40375

Duo had a top 40 hit here with “When
Your Heart Is Weak,” from 1985
debut; internationally, album was a
smash. Here, hitmaker Gehman
(Mellencamp, R.E.M.) adds needed
textures, flushing out material for a
mature, strong sound. Best: “El
Norte’’ and “Just Around The
Corner,” the first single.

SLADE
You Boyz Make Big Noize
PRODUCERS: Roy Thomas Baker. John Punter, Jim

Lea
CBS Associated BFZ 40908

Still crazee after all these years (21),
long-lived glam rockers cleave to their
formula of raucous, guitar-based rock
with shout-along choruses. Title cut,
which reflects a rap influence, could
make a novelty splash.

UB40

Live In Moscow

PRODUCER: UB40

A&M SP 5168

Long-lived English reggae troupe has
always excelled in concert setting;
current live set, documenting band’s
1986 Russian tour, is top-notch
collection of band's best-known
material. “Live In Moscow’’ tag alone
will boost radio play.

THE DB'S

The Sound Of Music

PRODUCER: Greg Edward

IRS. IRS-42055

Plagued by bad luck, longtime critics’
faves finally release a big-label
album; results vary, but “Never Say
When” and “Molly Says” are as finely
crafted as pop songs come. Could
follow the same route out of the
college circuit as label mates R.EM,,
at whose insistence [.R.S. signed the

group.

GREGG ROLIE

Gringo

PRODUCERS: Various

Columbia C 40789

Second solo album from former
Santana and Journey member
reunites keyboardist with ex-band
mates Carlos Santana and Neal Schon
on an enjoyable excursion into
mainstream rock. Songwriting is best
in “The Hands Of Time”";
instrumentation, in “Fire At Night.”

MARIA VIDAL

PRODUCERS: Various

ALM SP 6-5160

Strong-voiced dance-oriented thrush
makes a potent album debut with

upbeat material, executive-produced
by Jimmy lovine. Tracks like “The
Real Feel,” “Do Me Right,” and
“House Of Love” harbinger well for
radio and club acceptance.

JOHN ADAMS

Strong

PRODUCERS: Les Pierce. Frankie Blue, Reggie Lucas.
Joseph Vittarelli, John Adams

A&M SP 5164

Former singer of Private Lives (not
the minimalist composer) debuts with
strong set of Daryl Hall/Paul Young-
inspired Brit r&b. “Strip This Heart”
and title cut could win at radio; in-
store play will make a difference.

THE CHIEFTAINS

Celtic Wedding

PRODUCER: Paddy Maloney

RCA Red Seal 6358-RC

Irish sextet and guests embrace
music of Brittany, captured in
impeccable digital detail. Exposure
from recent album with James
Galway and a U.S. tour on their own
lift sales potential.

ORIGINAL MOTION PICTURE SOUNDTRACK
The Living Daylights

PRODUCERS: John Barry. Paul O'Duffy, Jason
Corsaro. a-ha

Warner Bros. 25616

Soundtrack for the 15th James Bond
opus finds a-ha singing the typically
lush Barry-penned theme, while the
Pretenders play two numbers, one of
which veers all too closely to a parody
of Bond-film music. Remainder of the
album is incidental orchestral scoring.

ORIGINAL SOUNDTRACK FROM THE MOTION
PICTURE

Dirty Dancing

PRODUCERS: Various

RCA 6408-R

Tracks from the forthcoming teen-
oriented picture are a mixed bag; love
theme sung by Bill Medley and
soundtrack war-horse Jennifer
Warnes and cuts by the Blow
Monkeys, Merry Clayton, and Tom
Johnston rub up against familiar
oldies. Outlook for LP depends on
movie grosses.

RICHIE HAVENS

Simple Things

PRODUCERS: Jim Tullio. Richie Havens

RBI/Moss Music Group RBIR 400

With a new, all-electric sound, Havens
helps Jaunch a new label; results bode
well for both. “Drivin’,” the first
single, boasts a supercatchy chorus;
“Wake Up And Dream” should be the
pick of Havens traditionalists.
Exposure in four upcoming movies
and on several TV specials can only
help sales.

RICHIE HAVENS
Collection

PRODUCERS: Various
Ryko RCD 20036

Sings Beatles And Dylan

PRODUCERS: Douglas Yeager & Richie Havens

Ryko RCD 20035

It’s a big week for Havens in the
stores. These two new CD-only
packages review both past and
present: “Collection” comprises tracks
from his early-'70s LPs (regrettably,
there is nothing here from the Verve
classic “Mixed Bag”), while second
disk features amiable new versions of
Fab Four and Dylan waxings. Ex-
folkie/hippie nostalgia will determine
market viability.

BUCKWHEAT ZYDECO

On A Night Like This

PRODUCER: Ted Fox

Island 90622

Stanley “Buckwheat” Dural and his
bouncy zydeco band let the good
times roll with a major-label blast of
Louisiana swamp boogie. Some tracks
are sung in creole French;
programmers can glom on to covers
of the Bob Dylan title track and the
Blasters’ “Marie Marie.”

ANTHONY PHILLIPS
Private Parts And Pieces VIi: Slow Waves, Soft
Stars

- SPOTLIGHT
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DEF LEPPARD

Hysteria

PRODUCER: Robert John "Mutt" Lange
Mercury 830675 Q-1

Long-awaited follow-up to Brit
group’s 1982 multiplatinum
“Pyromania’’ release proves well
worth the wait. Album successfully
picks up where its predecessor left off
without falling into that treacherous
trap of repetitiveness. Lange’s
awesome production highlights the
set, which houses plenty of meaty,
accessible tracks. First single,
“Women,” is breaking fast on album
rock radio; title track is the best
second-single candidate. Bound to be
one of the year's blockbusters.

NEW AND
NOTEWORTHY

CURIOSITY KILLED THE CAT

Keep Your Distance

PRODUCERS: Vanous

Mercury 422 832 025

Album debuted at No. 1 in group’s
native U.K. Spicy brew of funk,
reggae, and Sade-like soul will have a
somewhat tougher time here, but the
first single, “Misfit,” is being greeted
warmly: MTV Hip Clip of the Week
(the video features the last
appearance on film of Andy Warhol)
and a speedy climb up the Hot 100.

MADAME X

PRODUCER Bernadette Cooper. others

Atlantic 81774

Female trio is the brainchild of ex-
Klymaxx member Cooper, who wrote
or co-wrote and produced group's
debut and plays several of the
instruments on it. Saucy first single,
“Just That Type Of Girl,” already a
Hot Shot Debut on the black singles
chart, is just the tip of the iceberg:
Nearly every song has an enthralling,
spunky personality all its own.

DAVID LYNN JONES

Hard Times On Easy Street

PRODUCERS: David Lynn Jones. Mick Ronson. Richie
Albright

Mercury 422 832518

Writer of the Willie Nelson hit
“Living In The Promiseland,” Jones is
a searing new talent with a style
rocking from blues to country. He'’s a
young veteran with enough dues paid
to give his voice and lyrics the
credibility and attention they deserve.
Standouts include “‘High Ridin’
Heroes” (with Waylon Jennings),
“Tonight In America,” and “Bonnie
Jean (Little Sister).”

CARRIE McDOWELL

PRODUCERS: Willie Hutch. John West & Lornin
“Smokey'" Bates, Hal Davis. Norman Whittfeld
Motown 6223ML

Lithe-voiced singer had a hard-to-
ignore eyebrow-raiser on her hands
with “Uh Uh, No No Casual Sex,” a
contemporary-theme number that
spiced up radio playlists during its
chart run. Other tracks, mostly
written by Hutch, aren’t quite as
sure-fire, but McDowell’s
performance puts things across.

PRODUCER: Anthony Phitlips

Audion/tem SYN 308

Tenth solo release from original
Genesis founder marks the seventh
installment in his Private Parts And
Pieces series. Phillips combines
classical guitar with acoustic
percussion and ethereal synthesizer
textures, creating light, relaxing
atmospheres.

BOYOYO BOYS

Back In Town

PRODUCER: Chve Risko

Rounder 5026

Paul Simon has said that the Boyoyo
Boys, a South African group that
disbanded in 1984 after the murder of
its drummer, was his inspiration for
“Graceland”; indeed, “Boy In The
Bubble” in particular owes much to
this joyous instrumental record, the
last the trio recorded.

BLACK
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BLACK BRITAIN

Obvious

PRODUCERS: Ted Currier, others

Virgin 90597

Forceful nature of funk from British
quintet will limit its appeal; cover of
the late-'70s hit “Funky Nassau,”
however, is poised for entry on the
Club Play chart.

COUNTRY
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KENNY ROGERS

| Prefer The Moonlight

PRODUCERS: Brown Bannister. Richard Landis. Rob
Galbraith, Kyle Lehning, Larry Butler, Brent Maher
RCA 6484-R

Rogers seems to be pursuing a
something-for-everyone path here,
with selections that range from
shimmering and shallow pop (‘“Make
No Mistake, She’'s Mine” and the title
cut) to semicountry fare (“I Don’t Call
Him Daddy,” “The Factory”). The
result, taken in total, is an amorphous
sound that doesn’t linger long in the
memory.

GEORGE HIGHFILL

Waitin' Up

PRODUCER. Pete Anderson

Warner Bros. 25618

Dwight Yoakam’s producer and
erstwhile band mate takes on another
neohonky-tonker and comes up with a
winner. Deep-voiced Highfill has a
way with lost-love scenarios; “My
Sweet Love Ain’t Around,” “Still
Tryin’,” and upbeat “Mad Money”
should find a home at radio.

JAZZ

R s BT S g

FREDDIE HUBBARD

Life Flight

PRODUCER: Michael Cuscuna

Blue Note BT-85139

Veteran trumpeter cuts a groove
midway between his old Blue Note
and CTI sessions on this slick album.
Jazz radio will likely pick up on side
one, featuring a session with guests
Stanley Turrentine and George
Benson. Unchallenging but
commercially sure-fire.

STEVE GADD

The Gadd Gang

PRODUCERS" Steve Gadd, Kiyoshi Itoh
Columbia FC 40864

Best known for his drumming for
Steely Dan and Paul Simon, Gadd
here reunites with most of the
members of the late-"70s ensemble

Stuff. His playing is spotlighted on
“Duke’s Lullaby,” a solo drum and
percussion track; with an all-star
lineup on board, album will appeal to
musicians as well as modern jazz
enthusiasts. )

CLASSICAL
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FAURE: REQUIEM/DURUFLE: REQUIEM

Blegen, Morris, Atlanta Symphony Orchestra &
Chorus, Shaw

Telarc CD-80135

Shaw’s magnificently responsive
chorus will lift this entry high among
the recent spate of Fauré Requiem
recordings. Pairing it with the
Duruflé is musically congenial and, at
more than 74 minutes of music,
delivers a bargain.

CANTIGAS OF SANTA MARIA

Martin Best Ensemble

Nimbus NI 5081

Ageless entertainment. A sampling of
22 of the sometimes earthy songs
from the massive 13th-century
collection of Alfonso X (“The Wise")
in praise of the Virgin Mary. Support
by period instruments is realized
convincingly.

ROMANTIC FAVORITES FOR STRINGS

New York Philharmonic, Bernstein

CBS MYK 38484

The Vaughan Williams “Tallis” and
“Greensleeves” fantasias,
Tchaikovsky's Andante Cantabile, and
the Adagietto from Mahler’s Fifth
Symphony combine with the title piece
for an uncommonly attractive
program that's beautifully shaped by
Bernstein. A CD midline.

GOSPEL
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MICHAEL PEACE

Rrrrrock [t Right

PRODUCER: Tom Hemby

Reunion 7010022127

Gospel rap? Well, yes, and here it is.
Peace brings the rhythm of the street
into the sanctuary with the musical
funk and chanted lyrics that make rap
so catchy. The genre is big in the pop
world; look for it to make its mark
here, too.

DEBBIE BOONE

Friends For Life

PRODUCERS: Michael Omartian. Dan Posthuma
Lamb & Lion LLR 3011

Boone lights up the lives of Christians
with a release unabashedly for
believers. The sound is pop and
contemporary—perfect for radio and
for the young audience that makes up
much of the Christian record-buying
public. Her last gospel album did well;
this should follow suit.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board's Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format: also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway. New
York, N.Y. 10036, and Chris Morris, Billboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
30210. Send country and gospel albums to
Ed Morris, Billboard, 14 Music Circle E., Nash-
ville, Tenn. 37203.
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JOHN COUGAR MELLENCAMP

Paper In Fire (3:53)

PRODUCERS: John Mellencamp, Don Gehman
WRITER: John Mellencamp

PUBLISHER: Riva, ASCAP

Mercury 888 763-7 (¢/0 PolyGram)

His songwriting just gets better with
each outing; quick-paced roots-rocker
is hit material from the new album.

HEART Who Will You Run To? (3:45)
PRODUCER: Ron Nevison

WRITER: Diane Warren

PUBLISHER: Realsongs, ASCAP

Capitol B-44040

On the heels of a No. 1 smash, the
platinum sisters’ second release from
“Bad Animals” is a wall-of-sound
midtempo number.

BRYAN ADAMS Victim Of Love (3:13)
PRODUCERS: Bryan Adams, Bob Clearmountain
WRITERS: Bryan Adams, Jim Vallance
PUBLISHERS: Adams Communications/Calypso
Toonz, PROC/Irving, BMI

A&M AM-2964

Yet another fine rock ballad with a
traditional arrangement and
impassioned performance reminiscent
of the heyday of Rod Stewart.

MR. MISTER

Something Real (Inside Me/Inside You) (4:19)
PRODUCERS: Mr. Mister, Kevin Killen

WRITERS: Page, George, Lang

PUBLISHERS: Warner-Tamerlane/Entente, BM|
RCA 5273-7-R

Crisp, Toto-ish techno-rock serves as
the initial release from the band’s
forthcoming package, “Go On.”

CUTTING CREW [I've Been In Love Before (3:55)
PRODUCERS: Steve Thompson, Michael Barbiero
WRITER: Nick Eede

PUBLISHER: Virgin-Nymph, BMI

Virgin 7-99425 (c/0 Atlantic)

Charming ballad should have been the
successor to the band’s No. 1 smash,
“(I Just) Died In Your Arms Tonight.”

MONKEES Heart And Soul (3:37)

PRODUCER: Roger Bechirian

WRITERS: Howell/Byrne

PUBLISHER: SBK Songs

Rhino RNOR 74408

Impressive release rocks politely;
should raise the re-established outfit
to the status of being more than a
mere novelty.

STRYPER Honestly (4:08)

PRODUCERS: Stephan Galfas, Michael Sweet,
Robert Sweet, Oz Fox

WRITER: Michael Sweet

PUBLISHER: Sweet Family, BMI

Enigma B-75009 (c/o Capitol)

Popular Christian rockers go for the
mainsteam breakthrough with a

tender ballad featuring a lead vocal of

many dramatic shifts.

SCOTT FOLSOM Listen To Me (3:46)
PRODUCERS: Phil Chapman, Jon Carlin

WRITER: S. Folsom

PUBLISHERS: Intersong-USA/from Away, ASCAP
Columbia 38-07270

Maine-based musician executes a
tasteful pop/rock composition with
the guidance of co-producer Chapman
(Corey Hart).

SECRET SOCIETY Too Blind To See (4:50)
PRODUCERS: Rudy Gil, frank Lords
WRITERS: Frank Lords, Rudy Gil

PUBLISHER: Boptoit. BMI

Society §§1301

Promising Miami assemblage releases
a winsome techno-ballad. Contact:
305-573-1499.

NANCY MARTINEZ Crazy Love (3:51)
PRODUCER: Teneen Ali

WRITERS: S. Tracy, G. Meland
PUBLISHER: Devil Eyes, PRO

Atlantic 7-89227

(12-inch version reviewed July 25)

ANDY TAYLOR Life Goes On (3:49)
PRODUCERS: Andy Taylor, Steve Jones
WRITERS: Andy Taylor, Steve Jones
PUBLISHERS: Poetlord/

A Thousand Miles Long, ASCAP

MCA 52999

If at first you don’t succeed ... A
first-rate slow rocker.

BRIAN McDONALD GROUP

Life Is A Desperate Business (3:40)

PRODUCER: Beau Hill

WRITER: B. McDonald

PUBLISHERS: Almo/Snowtown/Hoon Toons, ASCAP
Columbia 3807323

Popular Minneapolis outfit makes its
vinyl debut with a coarse, Huey
Lewis-like number.

LA LA My Love Is On The Money (3:46)
PRODUCER: Full Force

WRITER: Full Force

PUBLISHERS: fForceful/Willesden, BMI

Arista AS1-9620 (1 2-inch version also available,
Arista AD1-9621)

Multitalented songstress teams once
again with the “Get Busy 1 Time”
boys from Brooklyn, N.Y., for some
moderate and engaging funk.

PAULI CARMAN

in The Heat Of The Night (3:59)

PRODUCERS: Carl Sturken, Evan Rogers

WRITERS: P. Carman, C. Sturken, E. Rogers
PUBLISHERS: Music Corp of America/

Paris-Jam, BMI/Bayjun Beat, ASCAP

Columbia 38-07290 (1 2-inch version also available,
Columbia 44-06873)

Former Champaign member calls
upon popular songwriting/production
team (“If You Were Mine,” “Facts Of
Love”) and receives quality hit
material all his own.

DENIECE WILLIAMS | Confess (3:50)
PRODUCER: Steve Levine

WRITER: D. Warren

PUBLISHER: not listed

Cotumbia 38-07357 (12-inch version also available,
Columbia 44 06929)

Niecy follows up her top 10 “Never
Say Never” with a bouncy, newly
remixed r&b/pop selection.

0’JAYS Lovin’ You (4:05)

PRODUCERS: Kenneth Gamble, Leon A. Hutt
WRITERS: K. Gamble, L.A. Huff

PUBLISHERS: Downstairs/Piano/Mighty Three, BMI
Phitadeiphia internationat B-50084 (c/o Capitol)

R&B ballad serves equally as a
showcase for Gambie and Huff's
suave production and the group’s
adorned delivery.

JAMAICA BOYS (It’s That) Lovin’ Feeling (4:03)
PRODUCER: Marcus Miller

WRITERS: Marcus Miller, Mark Stevens, Lenny White
PUBLISHERS: Sunset Burgundy/MCA/Lilyac,
ASCAP/Mchoma, BMI

Warner Bros. 7-28381

- Label is banking on the trio’s past

credentials either solo or with other
artists to propel this r&b/pop item up
the chart.

et ;

CHANDRA SIMMONS

Never Gonna’ Let You Go (3:56)

PRODUCERS: Kevin Crenshaw, Robert Wright
WRITERS: H. Turner, R. Wright

PUBLISHER: Beach House, ASCAP

Fresh FRE-0013 (12-inch single)

Primarily club-oriented label provides
a radio-ready techno-swayer in a
sensitive Mantronik mix. Contact:
212-724-1440.

SPANISH PRINCE

Dance Everybody Dance (4:00)

PRODUCERS: Lyvio G., P. Fine

WRITERS: Lyvio G., R. Ramos, Corporation
PUBLISHERS: Rap Alliance/ Jobete, ASCAP

4th & B'Way BWAY 442 (12-inch single)

Can't go wrong with a dense rhythm
track, rhyming a la L.L., and a
simmering flip (“Maria”) that’s just as
good if not better. Contact:
212-477-8000.

DAVID ALEXANDER Ms. X (4:10)
PRODUCER: David Alexander

WRITER: D. Alexander

PUBLISHER: David Alexander Music Stereo
Sound Town ST-0019-12 (12-inch single)

Dance-synth number has been
showing quite a bit of radio action.
Contact: 901-525-1303.

NEW AND
NOTEWORTHY

WENDY & LISA Waterfall (4:09)

PRODUCERS: Wendy, Lisa, Bobby Z

WRITERS: W. Melvoin, L. Coteman, Bobby 7
PUBLISHERS: Girl Brothers/Bobby Z, ASCAP
Columbia 38-07243

Not an unfamiliar pairing, but don’t
expect a reiteration of the purple
paradigm; duo has left the paisley
park behind and called upon former
Revolution comrade Z for an assist to
deliver a textured pop/rock track that
should find an audience on its own
merits.

VELORE & DOUBLE O Your Ugly (3:40)
PRODUCER: Gary Pozner

WRITERS: Velore, Double O

PUBLISHERS: Castle Hill/WB/Getfen, ASCAP
Virgin 0-96759 (c/o Atlantic) (1 2-inch single)
Label's primary rap project; N.Y. duo
previews its forthcoming album via a
track honoring those that are
genetically misfortunate. Heavy
beats, witty rhymes, and production
make this one a sleeper to listen for;
get stupid with the stylish
accompanying video.

MARIA VIDAL House Of Love (4:23)
PRODUCERS: Rick Nowels Maria Vidal

WRITER: S. Stewart

PUBLISHERS: M.M.A. Int'l/Colgems-EMI, ASCAP
A&M AM-2959

Former member of Desmond Child &
Rouge tasted chart success a few
years back with the soundtrack hit
“Body Rock”; this selection, from her
eponymous label debut, is less
calculated and pursues a more
assured, contemporary direction with
favorable results. Written by Stevie
Nicks collaborator Stewart.

EQ Let's Make A Move (3:58)
PRODUCERS: Arit Mardin, Reggie Gritfin
WRITERS: Efrain Quinones, Reggie Griffin
PUBLISHERS: Grabbitt/Gritbilt, BMI
Atlantic 7-89208

Minneapolis-styled techno-funk.

COUNTRY

ALABAMA Tar Top (3:56)
PRODUCERS: Harold Shedd, Alabama
WRITER: Randy Owen

PUBLISHER: Maypop (Wildcountry), BMI
RCA 5222-7R

Stop-and-go rhythm is a trifle
distracting, but the vocals are
sensitive and strong.

JUDDS Maybe Your Baby's Got The Blues (3:31)
PRODUCER: Brent Maher

WRITERS: Troy Seals, Graham Lyle

PUBLISHERS: WB/Two Sons/Good Single/Irving,
ASCAP/BMI

RCA 5255-7R

Classic crooning sounds smoother
than ever. “Women like men to love
them through the blues sometimes,”
advise Wynonna & Naomi
convineingly.

RANDY TRAVIS

| Won't Need You Anymore {Always And Forever)
(3:09)

PRODUCER: Kyle Lehning

WRITERS: Troy Seals, Max D. Barnes

PUBLISHERS: Warner-Tamerlane/

face The Music/Blue Lake, BMI

Warner Bros. 7-28246

From Travis’ opening vocal flourish to
the last fiddle note, a sample of
traditional country at its best.

SWEETHEARTS OF THE RADIO

Gotta Get Away (3:00)

PRODUCER: Steve Buckingham

WRITER: J. Gill

PUBLISHER: MCA, ASCAP

Columbia 38-07314

Sweethearts continue to hone their
style with this up-tempo, tightly
harmonized song demonstrating spark
and spunk both lyrically and vocally.

T.G. SHEPPARD One For The Money (3:54)
PRODUCER: Rick Hall

WRITERS: B. Moore, M. Williams

PUBLISHERS: Tapadero (Merit)/Cavesson,
BMI/ASCAP

Columbia 38-07312

Strong cheatin’ story, propelled by a
driving, assertive rhythm and
enlivened by Sheppard’s persuasive

interpretation.

LEE GREENWOOD If There’s Any Justice (3:39)
PRODUCERS: Jimmy Bowen, Lee Greenwood
WRITERS: Michael Nobel, C. Michael Spriggs
PUBLISHERS: wB/Bob Montgomery/
Warner-Tamerlane/Writer's House/Warner Bros.
MCA 53156

The backing is subdued but
Greenwood’s cry for justice in love is
impassioned and totally “country” in
feel.

HOLLY DUNN Only When | Love (3:30y
PRODUCER: not listed

WRITERS: Holly Dunn, Chris Waters, Tom Shapiro
PUBLISHERS: Lawyer's Daughter (MTM
Music)/Tree/Cross Keys (Tree Group), BMI/ASCAP
MTM B-72091

Strong, intriguing lyrics moided into
the shape of loss and loneliness by
Dunn’s cry-in-the-voice treatment.

TOM WOPAT Susannah (3:00)

PRODUCER: Jerry Crutchfield

WRITERS: B. Rice, M.S. Rice

PUBLISHERS: April/Swallowfork, ASCAP

EMI America B-43034 (c/o Capitol)

A melodic and tender treat;
instrumentation is minimal, but
Wopat’s voice is suitably full and
soothing; nice sing along chorus, too.

SAWYER BROWN

Somewhere In The Night (3:20)
PRODUCER: Ron Chancey

WRITERS: R. VanHoy, D. Cook

PUBLISHERS: Tree, BMI/Cross Keys, ASCAP
Capitol B-44054

Lead vocal is lost somewhere between
the lack of feeling and its oversung
presentation; warm harmonies come
to the rescue when the groove picks
up just before the ending.

BOBBY LEE SPRINGFIELD Chain Gang (3:03)
PRODUCERS: Sneed Brothers (Dennis Morgan,
Steve Davis)

WRITERS: D. Morgan, B.L. Springfield, S.A. Davis
PUBLISHERS: Little Shop of Morgansongs/
Screen Gems-EMI/Theodore, BMI

Epic 34-07310

A thoroughly engaging pastiche of
Buddy Hoily and Hank Williams.

ROY ORBISON in Dreams (2:49)

PRODUCERS: T-Bone Burnett, David Lynch,

Roy Orbison

WRITER: Roy Orbison

PUBLISHERS: Acutf-Rose/Opryland, BMI

Virgin 7-99434 (c/o Atlantic)

One of Orbison’s most haunting and
powerful creations sounds as fresh
today as it did back in 1963, when he
took it to the top 10 of the pop charts.

BILLY MONTANA & THE LONG SHOTS
Baby | Was Leaving Anyhow (2:44)
PRODUCER: Paul Worley

WRITER: Hartan Howard

PUBLISHER: Tree, BMI

Warner Bros. 7-28256

A disarmingly innocent lead vocal
sketches a painful farewell scene.

SYBIL My Love Is Guaranteed (5:21)
PRODUCERS: James Bratton, Delores Drewry
WRITERS: J. Bratton, S. Lynch, S. Chestnut
PUBLISHERS: Next Plateau/Godsend/
Bratton & White, ASCAP

Next Plateau NP 50067 (12-inch single)

Chalk up yet another hit for the club
diva; hooky rhythm track and
unaffected performance should
duplicate her previous chart
suceesses.

HAZELL DEAN

Always Doesn’t Mean Forever (7:05)
PRODUCERS: Stock, Aitken, Waterman
WRITERS: Stock, Aitken, Waterman
PUBLISHERS: Terrace, ASCAP

Capitol V-15328 (12-inch single;

7-inch version also available, Capitol B-44067)

Fallen dance-floor queen polishes up
her tiara with a solid Stock/Aitken/
Waterman production.

TERRI GONZALEZ

Is There Rockin’ In This House (5:40)

PRODUCER: Nile Rodgers

WRITERS: Nile Rodgers, Peter Scherer

PUBLISHERS: Plan-9/Peter Scherer, ASCAP

Atlantic 0-86668 (12-inch single)

Return of yet another disco darling
via the production guidance of
Rodgers; gritty funk number is one of
his best club efforts to date.

HANSON & DAVIS Come Together (9:09)
PRODUCER: Hanson & Davis

WRITERS: A. Hanson, E. Davis

PUBLISHERS: Beach House/Dajou/

Hanson Loves Publishing, ASCAP

Fresh FRE-0012 (1 2-inch single)

Speedy, house-flavored track from the
duo who topped the charts last year.
Contact: 212-724-1440. '

CANDY J Desire (7:25)

PRODUCERS: Candy J, Rocky Jones

WRITER: not listed

PUBLISHER: Pop Star, BMI

Fierce FR 104 (1 2-inch single)

Club breakout this week is another
house-style selection from Chicago
vocalist/producer whose phrasing
recalls the old days of Sylvester.
Contact: 312-559-1845.

E@saﬁiﬁfﬁm -LUMEENDED

TACKHEAD

The Game (You'll Never Walk Alone) (6:24)
PRODUCER: Tackhead

WRITERS: LeBlanc, Maxwell, Wimbish

PUBLISHER: Williamson, ASCAP

4th & Bway BWAY-445 (1 2-inch single)
Underground funksters supply a go-
go-ish instrumental with many an edit
for your listening (and dancing)
pleasure. Contact: 212-477-8000.

LYSA LYNN ['ve Got The Hots For You (8:30)
PRODUCER: John ferrara
WRITER: John ferrara

"PUBLISHERS: Spirit Of The Lamb/

Not Fragile/Baksheesh, BM|

Emergency PAL-7155 (1 2-inch single)

Pretty good mimickry of
“Fascinated.” Contact: 212-529-2600.

GREG STONE

That's Where The Happy People Go (7:32)
PRODUCER: Bob Parr

WRITER: Ron Baker

PUBLISHER: Burma East, BM|

Dice TGR 1015 (1 2-inch single)

Hi-NRG remake of the Trammps’ 1976
disco hit coupled with an equally
notable dance track, “Here In The
Darkness.” Contact: 513-299-3881.

NIKKI  Crybaby (5:25)

PRODUCER: Cliff Massie

WRITERS: Clitt Massie, Rob Cariddi

PUBLISHERS: PolyGram/Shoot No Blanks, ASCAP
Polydor 885 961-1 (c/o PolyGram) (1 2-inch single)
Up-tempo synth number is already

creating a buzz in New York clubs.

ELAINE PAGE On My Own (3:46)

PRODUCER: Tony Visconti

WRITERS: Claude Michel Schoenberg, Alain Boublil,
Herbert Kretzmer, Jean-Marc Natel, Trevor Nunn,
John Caird

PUBLISHERS: Editions Musicales/Alain Boubilil
Atlantic 7-89212

"Featured selection from the popular

Broadway smash ““Les Miserables” is
an unassuming, easy-paced ballad.

PICKS: New releases with the greatest chart
potential.

RECOMMENDED: Records with potential for
significant chart action.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention.

Records equally appropriate for more than
one format are reviewed in the category with
the broadest audience. All singles commercial-
ly available in the U.S. are eligible for review.
Send copies to Biil Coleman, Billboard, 1515
Broadway, New York, N.Y. 10036. Country
singles should be sent to Billboard, 14 Music
Circle East, Nashville, Tenn. 37203
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E Compilted from a national sample of retail store, E
&2 x Q o one-stop, and rack sales reports. £2 x Q o
glE|e|z glE|2]:
ES = s o z E3 @3 o
2 1% | % |¢ | ARmsST TITLE 2|1 % | £ | ¢ | ARTIST TITLE
= S| w~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
) : *% NO.1 v & ) 56 | Sl | 44 | 57 | CINDERELLA A2 MERCURY 830076-1/POLYGRAM (CD) NIGHT SONGS
1 1 1] 8 WHITNEY HOUSTON A3 ARISTA AL 8405 (9.98) (CD) 8 weeks at No. One WHITNEY 56 | 48 | 48 9 DAN FOGELBERG EPIC OF 40271/E.PA. (CD) EXILES
2 2 2 10 HEART A CAPITOL PJ-12546 (9.98) (CD) BAD ANIMALS 57 55 47 17 THE CULT BEGGAR'S BANQUET/SIRE 25555/WARNER BROS. (8.98) (CD) ELECTRIC
3 3 3 18 WHITESNAKE A GEFFEN GHS 24099 (9.98) (CD) : WHITESNAKE 58 | 62 | 61 40 FREDDIE JACKSON A caPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME
@ 5 6 9 L.L. COOL J DEF JaM FC 40793/COLUMBIA (CD) BIGGER AND DEFFER v70 70 | 29 HUEY LEWIS & THE NEWS A2 CHRYSALISOV 41534 (CD) FORE!
5 | 4 4 20 U2 A21SLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 60 64 64 13 ACE FREHLEY MEGAFORCE 81749/ATLANTIC (8.98) (CD) FREHLEY'S COMET
6 [ S 10 MOTLEY CRUE A ELEKTRA 60725 (9.98) (CD) GIRLS, GIRLS, GIRLS 61 54 54 22 PSEUDO ECHO Rca 5730-1-R (8.98) (CD) LOVE AN ADVENTURE
@ 9' 12 4 GRATEFUL DEAD ARISTA AL 8452 (9.98) (CD) IN THE DARK 87 | 9 5 GREAT WHITE caPITOL ST 12565 (8.98) (CD) ONCE BITTEN
8 7 50 | KENNY G. A aRiSTA AL 8-8427 (8.98) (CD) ’ DUOTONES 63 | 63 | 63 8 WARREN ZEVON VIRGIN 90603/ATLANTIC (8.98) (CD) SENTIMENTAL HYGIENE
9 8 9 10 | SOUNDTRACK mca 6207 (9.98) (CD) BEVERLY HILLS COP Il 64 | 59 | 65 [ 125 | WHITNEY HOUSTON A8 aRISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON
10 10 8 49 BON JOVI A7 MERCURY 830264-1/POLYGRAM (CD) SLIPPERY WHEN WET 65 | 67 71 21 THE BREAKFAST CLUB mca 5821 (8.98) (CD) THE BREAKFAST CLUB
@ 127] 14 14 SUZANNE VEGA @ a&M SP 5136 (8.98) (CD) SOLITUDE STANDING 84 — 2 SOUNDTRACK mca 6214 (9.98) MOONLIGHTING
@ 14 {16 4 STARSHIP GRUNT 6413-1.G/RCA (9.98) (CD) NO PROTECTION 67 | 49 | 39 15 BARBRA STREISAND coLuMBIA OC 40788 (CD) ONE VOICE
13 |10} s POISON A ENIGMA ST 12523/CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED N 68 57 52 9 JUDAS PRIEST coLumsta C2-40794 (CD) LIVE
15 18 6 SAMMY HAGAR GEFFEN GHS 24144 (9.98) (CD) SAMMY HAGAR 69 69 | 69 38 ROBBIE NEVIL MANHATTAN ST 53006 (8.98) (CD) ROBBIE NEVIL
@ 17 17 10 | THE FAT BOYS 1in PAN APPLE 831 948 1/POLYGRAM (CD) CRUSHIN’ 88 | 12| 3 HANK WILLIAMS, JR. waRNER BROS. 25593 (8.98) (CD) BORN TO BOOGIE
16 19 9 GLORIA ESTEFAN & MIAMI SOUND MACHINE ePiC OE 40769/E.P.A. (CD) LET IT LOOSE _® 74| 66 17 CARLY SIMON ARISTA AL 8443 (9.98) (CD) COMING AROUND AGAIN
QD)| 35 | 55 | 4 | SOUNDTRACK sash 25605 warnER 8705, 9.98) (D) LA BAMBA 72 | 72 | 8 | 4 | ELTONJOHN =~  LIVEIN AUSTRALIA WITH THE MELBOURNE SYMPHONY ORCH.
20|25 7 THE QUTFIELD coLumsia .C 40619 (CD) BANGIN 413 77 62 PETER GABRIEL A2 GEFFEN GHS 24088 (8.98) (CD) SO
19 13 11 15 LISA LISA & CULT JAM cOLUMBIA FC 40477 (CD) SPANISH FLY 41 71| 60 6 GEORGE BENSON/EARL KLUGH waRNER BROS. 25580 (9.98) (CD) COLLABORATION
2 {19 § 13 | 16 | FLEETWOOD MAC A waRNERBROS. 25471 (9.98) (CD) TANGO IN THE NIGHT %75 8 4 NEIL YOUNG & CRAZY HORSE GEFFEN GHS 24154 (8.98) (CD) LIFE
21 | 18 | 15 | 49 | PAUL SIMON A2 waRNER BROS. 25447 (9.98) (CD) GRACELAND 76 | 66 | 59 | 20 | KIM WILDE mca 5903 (8.98) (CD) ANOTHER STEP
@ 29 | 32 | 12 | THE WHISPERS @ SOLAR ST 72554/CAPITOL (8.98) (CD) JUST GETS BETTER WITH TIME @ 86 | 82 13 | DAVID BOWIE @ emi-aMERICA PJ17267 (9.98) (CD) NEVER LET ME DOWN
23 | 24 2% | 28 CROWDED HOUSE @ capiTOL ST-12485 (8.98) (CD) CROWDED HOUSE 78 176 | M LUTHER VANDROSS A £PIC FE 4041 5/E.P.A. (CD) GIVE ME THE REASON
28 | 21 | 22 | 38 | BEASTIE BOYS A3 DEF JaM FC 40238/COLUMBIA (CD) - LICENSED TO ILL 79 | 65 | 62 18 | THE SYSTEM aTianTIC 81691 (8.98) (CD) DON'T DISTURB THIS GROOVE
5|2 |2 12 RANDY TRAVIS A WARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER 80 | 8 | 84 10 MASON RUFFNER 8BS ASSOCIATED BFZ 40601 (CD) GYPSY BLOOD
26 | 23 | 20 | 18 | BRYAN ADAMS A asM 3907 (9.98) (CD) INTO THE FIRE 81 | 81 | 8 | 8 | OMAR '{\gm HOWLERS HARD TIMES IN THE LAND OF PLENTY
@ U3 42 EUROPE @ ePic BFE 40241 /EPA. (CD) THE FINAL COUNTDOWN 93 | 109 | 3 TWISTED SISTER ATLANTIC 81772 (8.98) (CD) LOVE IS FOR SUCKERS
28 | 30 | 33 57 STEVE WINWOOD A? 1SLAND 254 48/WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 83 [ 83 |73 9 THE ISLEY BROTHERS WARNER BROS. 25586 (8.98) (CD) SMOOTH SAILIN'
2 | 31 30 {76 JANET JACKSON A% A&M SP-3905 (9.98) (CD) CONTROL 84 | 68 68 12 SURFACE COLUMBIA FC 40374 (CD) SURFACE
30 (26 | 31 17 ATLANTIC STARR @ WARNER BROS. 25560 (8.98) (CD) ALL IN THE NAME OF LOVE 85 | 60 57 2 CHRIS DE BURGH @ a&msP 5121 (8.98) (CD) INTO THE LIGHT
31 | 27 | 29 | 26 | EXPOSE @ ARISTAAL 8441 (8.98) (CD) EXPOSURE NEW) 1 DIO waARNER BROS. 25612 (9.98) (CD) DREAM EVIL
32 32 23 19 LEVEL 42 poLYDOR 831 593 1 (CD) RUNNING N THE FAMILY 87 |- 79 85 8 KEEL MCa 42005 (8.98) (CD) KEEL
@ 38 | 4l 70 ANITA BAKER A2 ELEKTRA 60444 (8.98) (CD) RAPTURE 88 76 | 83 14 DWIGHT YOAKAM REPRISE 2556 7/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE
34 | 25 | 24 | 60 | GENESIS A3 aTLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 89 | 82 | 72 | 19 | ANTHRAX MEGAFORCE/ISLAND 90584/ATLANTIC (8.98) (CD) AMONG THE LIVING
35 28 | 28 15 | 0ZzY OSBOURNE/RANDY RHOADS CBS ASSOCIATED 2X2.40714/E PA. (CD) TRIBUTE 9 [ 77 | 78 6 JOHN WAITE EM-AMERICA 46332 (8.98) (CD) ROVER'S RETURN
36 | 33 | 27 | 22 | HERB ALPERT @ a&msP 5125 (8.98) (CO) KEEP YOUR EYE ON ME 92 119 6 REGINA BELLE coLumsia BFC 40537 (CD) ALL BY MYSELF
@ 44 |4 8 STEPHANIE MILLS mca 5996 (8.98) (CD) IF | WERE YOUR WOMAN 92 | 9% | 90 10 STEVE EARLE mca 5998 (8.98) (CD) EXITO
43 45 9 RICHARD MARX MANHATTAN ST 53049 (8.98) (CD) RICHARD MARX 93 89 | 92 6 Y&T GEFFEN GHS 24142 (8.98) (CD) CONTAGIOUS
39 37 36 9 THE CURE ELEKTRA 60737 (13.98) (CD) KISS ME, KISS ME, KISS ME 94 | 94 | % 9 ALISON MOYET coLumBIA BFC 40653 (CD) RAINDANCING i
40 40 | 4 57 MADONNA A4 SIRE 2544 2/WARNER BROS. (9.98) (CD) TRUE BLUE 9 | 8 | 74 22 CUTTING CREW @ VIRGIN 9057 3/ATLANTIC (8.98) (CD) BROADCAST
41 42 58 11 T'PAU VIRGIN 90595/ATLANTIC (8.98) (CD) TPAU 99 | 104 5 SIMPLE MINDS a&M SP 6850 (16.98) (CD) IN THE CITY OF LIGHT
5 | — | 2 | HOOTERS coLumai oc 40659 (CD) ONE WAY HOME 97 | 90 | 79 | 21 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS 4 TRIO
43 | 45 | 956 13 | THE NYLONS OPEN AIR/WINDHAM HILL: OA 0306/A&M (9.98) (CD) HAPPY TOGETHER 98 | 102 | 9% | 25 NAJEE EMI-AMERICA ST 17241 (8.98) (CD) NAJEE'S THEME
36 1 35 | 61 BRUCE HORNSBY & THE RANGE A2 RCa AFL1-5904 (8.98) (CD) THE WAY IT IS 9 100 | 75 29 TESLA GEFFEN GHS 24120 (8.98) (CD) MECHANICAL RESONANCE
45 | 46 | 42 | 35 CLUB NOUVEAU A WARNER BROS. 25531 (8.98) (CD) LIFE, LOVE AND PAIN 100 | 97 | 81 51 EDDIE MONEY @ COLUMBIA FC 40096 (CD) CAN'T HOLD BACK
NEW) 1 SOUNDTRACK SIRE 2561 1/WARNER BROS. (9.98) (CD) WHO'S THAT GIRL 100 | 98 | 98 | 26 [ KLYMAXX mca5832(8.98) (CD) - KLYMAXX
47 | 3 | 34 | 15 | TOMPETTY & THE HEARTBREAKERS & LET ME UP ('VE HAD ENOUGH) @02)| 105 [ 130 | 3 | LAURA BRANIGAN ATLANTIC 81747 (8.98) (CO) TOUCH
8 | 4 0 | 2 SMOKEY ROBINSON mMOTOWN 6226 (8.98) (CD) ONE HEARTBEAT 103 | 103 | 1i6] 6 MARILLION CAPITOL ST-12539 (8.98) (CD) CLUTCHING AT STRAWS
52 | 67 5 THE FABULOUS THUNDERBIRDS EPiCFz 40813/E.PA. (CD) HOT NUMBER 104 | 104 | 112 7 TOM KIMMEL MERCURY 832 249 1/POLYGRAM (CD) 5701
50 50 | 53 12 JONATHAN BUTLER JivE 1032-1-J/RCA (8.98) (CD) JONATHAN BUTLER @ 146 | 138 | 55 WHITESNAKE GEFFEN GHS 4018 (6.98) (CD) SLIDE IT IN
51 41 38 22 JODY WATLEY @ mca 5898 (8.98) (CD) JODY WATLEY 106 | 106 | — 2 DAN HILL coLumsia BFC 40456 (CD) DAN HiLL
@ 61 51 18 PRINCE A PAISLEY PARK 25577 /WARNER BROS. (15.98) (CD) SIGN 'O’ THE TIMES @ 156 | — 2 NATALIE COLE MANHATTAN ST 53051 (8.98) EVERLASTING
53 | 5 [ 50 | 7 | ROGER WATERS coLumaiaFC 40795 (D) * RADIOK.AOSS. 09| 132 | — | 2 | ECHO A T e taom et ECHO AND THE BUNNYMEN
54 | 53 | a9 | 35 | THEROBERT CRAY BAND @ eant ) STRONG PERSUADER | |@09)[ 131 | 143 | 5 | DANNY WILSON viRGiN 50596/ATLANTIC (8.98) D) MEET DANNY WILSON

O Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a numeral
following the symbot. *CBS Records and PolyGram Records do not issue a suggested list price for their product. .
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Crew Finds Gold. Cutting Crew celebrates the gold certification of its Virgin
debut album, “Broadcast.” Pictured are, from left, Jordan Harris, co-managing
director, Virgin Records; Tony Moore, tour keyboardist; Cutting Crew’s Calin
Farley, Nick Van Eede, Martin Beedle, and Kevin Macmichael; Jim Swinde!, vice
president, sales; Jeff Ayeroff, co-managing director, Virgin Records; Phil
Quartararo, vice president, promotion; and John Gould, Cutting Crew's manager.

5%

Exclusively Yours. Singer/songwriter Peter S. Bliss, right, signs an exclusive
agreement with Peer-Southern Organization Ltd. Songwriters. Inspecting his
signature are Steve Massarsky, Bliss’ attorney, and Kathy Spanberger, vice
president of the Peer-Southern Organization.

Who’s Afraid Of Lions & Ghosts? Recording artists Lions & Ghosts, recently
signed to ASCAP, are greeted by ASCAP staffers at a reception at the recent
New Music Seminar in New York. From left are group members Micheal Murphy
and Michael Lockwood; Loretta Munoz, ASCAP West Coast director of member
relaticns; Lion and/or Ghost Todd Hoffman; ASCAP assistant director of public
affairs Lauren lossa; and group member Rick Parker.

Proud Heritage. Composer John
Duffy, left, and Israeli statesman Abba
Eban look cver Duffy’s score for
“Heritage: A Symphonic Suite With
Narration.” Ebarn, who authored the
book ““Heritage: Civilization And The
Jews’ and served as host for the PBS
series based on it, is the narrator for
the CBS Masterworks recording.

Ketchup, Please! Joni Mitchell waits for the ketchup as Yamaha Corp. of
America officially kicks off Soundcheck, a talent hunt for undiscovered California
rock bands cenducted at Ed Debevic's in Beverly Hills, Calif. Waiting to eat are,
from left, Mitchell; her husband, Larry Kiein; and Doug Buttieman, artist relations
manager, Yamaha Music Corp.

S

Stratoblaster. Lou Diamond Phillips, who portrays Ritchie Valens in the movie
“La Bamba,” shows off the 1957 Fender Stratocaster guitar he played in the
film; the axe will be given away by Tower Records in an August chainwide
consumer giveaway. Pictured with Phillips are, from left, Linda Clark, manager of
Los Lobos, which performed Valens' music for the movie; Tom Andrews,
creative director music/video at Columbia Pictures; Dan Smith, vice president of
marketing, Fender Musical Instruments; Charlie Springer, national sales
manager, Warner Bros. Records; Bob Delanoy, regional director, Tower
Recards; Bones Howe, vice president of music, Columbia Pictures; Bob Biggs,
president, Slash Records; and Barbara Firstman, executive national director,
Macey Lipman Marketing.

Meet The Mayor. Arista hitmaker Kenny G., left, who opened the recent JVC
Jazz Festival in New York, was invited with other musicians playing in the
festival to Mayor Ed Koch's home for an afternoon jam session. With the artist
are, from left, Dennis Turner, Kenny's manager, and JVC Jazz Festival promoter
George Wein.
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ALMI BUYOUT OFFER

(Continued from page 7)

Street launch in September.

What are the ramifications of the
ALMI overture? That depends on
whom you talk to.

Many of NVTI’s retail competitors,
especially rival franchisers, view
Berger with disdain, a role that he
often seems to relish. His many de-
tractors have long claimed that, de-
spite the chain’s large number of
stores, National Video is not as
profitable as Berger has portrayed
it. During the July 9 press confer-
ence in New York at which he an-
nounced NVD’s intention to sell su-
perstore franchises (Billboard, July
18), he acknowledged that the com-
pany has shown losses through the
first two quarters of 1987.

Berger suggests that ALMI
wants to land his operation to bol-
ster its Adventureland acquisition,
although he is not clear as to how
much—if any—of his Portland,
Ore., staff would stay on board if
the deal goes through. He says,
“More than likely, RKO has discov-
ered what we suspected all along:
that Adventureland doesn’t have
the support systems that its fran-
chisees require. So maybe [ALMI]
wants to buy the necessary support
systems by buying our company.”

Given the context of his bitter
feud with Adventureland head Eh-
man—the two principals have a his-
tory of taking derisive shots at each
other—Berger’s comment could be
taken as a self-serving remark in
that war of words. What may lend
credence to his theory, though, is
the fact that RKO Warner chain of-
ficials have yet to announce market-
ing plans for Adventureland stores
since that takeover. At the time of
the May buyout, RKO web presi-
dent Steve Berns said he intended to
announce a game plan for Ehman’s
stores within “two to three weeks.”

In the wake of the ALMI bid,
NVI’s lackluster performance
showed slight improvement: On
July 30, prior to the announcement,
the company’s shares closed at
$2.25; at press time, that figure had
risen to $2.75.

FOR THE RECORD

To clarify a story in the Aug. 8 is-
sue, CBS/Records Group Technol-
ogy Center says it plans to make
its Copycode system available to
label recording studios on a royal-
ty-free licensing basis. The cost to
a record company will be $2,000,
which CBS says represents its
per-unit cost. The first Copycode
machines will be available for
shipment to labels on Monday
(10).

A story in the Aug. 1 issue on the
death of Sal Uterano, who was At-
lantic Records vice president of
sales, incorrectly identified Stu
Ginsburg’s position at the label,
where he worked from 1978-82.
He was director of national public-

ity.

In the Aug. 8 album reviews, an
incorrect contact number was giv-
en for the Angela Strehli Band’s
“Soul Shake.” The correct phone
number is 512-322-0660.

LIFELINES

BIRTHS
Girl, Allison, to Peter and Laurie
Clancy, June 10 in New York. He is
marketing director for Elektra/
Nonesuch records. She is director of
product management for CBS Mas-
terworks.

Girl, Stephanie Maxine, to Joel and
Deborah Brooks, June 28 in New
York. He is a music attorney and
publishes the Lawtalk series, a syndi-
cated industry column.

Boy, Nathan Serge, to Billy and
Peggy Rush, July 6 in New York. He
is a record producer whose credits in-
clude Serge Gainsbourg, Southside
Johnny & the Jukes, and Taka Boom.

Boy, Alexander, to Rafael and Mar-
cia Vazquez, July 28 in New York.
He is president and she is secretary
of Ray-Mar Dist. Inc., Englewood
Cliffs, N.J.

MARRIAGES
Barry Golin to Emma Busk, July 4
in London. He is production supervi-
sor at Capitol Records, Hollywood.
She was a production coordinator at
EMI Music, London.

Nick Robertshaw to Trina Singei-
sen, July 11 in London. He is a Bill-
board contributing editor.

DEATHS

Elmer Whitley, 75, following a heart
attack, July 15 in Morehead, Ky. He
was father of RCA recording artist
Keith Whitley. He is survived by his
wife, two sons, a daughter, eight
grandchildren, and one great-grand-
child. In lieu of flowers, donations
may be sent to the Heart Assn,,
Sandy Hook, Ky.

Bert Keyes, 56, following a lengthy
illness, July 21 in Central Islip, Long
Island, N.Y. The arranger/compos-
er/musician worked on such hits as
“Blue Moon” by the Marcels, “Sol-
dier Boy” by the Shirelles, “Don’t
Make Me Over” by the Crests, and
“Mockingbird” by Inez & Charlie
Foxx. He arranged the music and
conducted the sessions of such artists
as Bobby Darin, Etta James, Pat
Lundy, Peaches & Herb, lke & Tina
Turner, and Stephanie Mills, among
others. Keyes is survived by his wife
and eight children.

Dr. Marceau C. Myers, 58, following

a lengthy illness, July 26 in Denton,
Texas. Myers was dean of the North
Texas State Univ. School of Music.
He was a member of the Music Edu-
cator’s National Conference, the Tex-
as Music Education Assn., and the
Texas Assn. of Music Schools, among
many other organizations. He is sur-
vived by his wife, a daughter, and a
granddaughter. In lieu of flowers,
family members have requested that
donations be made to the Marceau
Myers Memorial Music Scholarship
Fund in care of the school.

Reggie Allie, 54, of a heart attack,
July 25 in Maggie Valley, N.C. The
veteran Nashville country guitarist
was a regular on the “Grand Ole
Opry” and Ralph Emery’s morning
television program. Allie began his

music career in the ’50s and played in
the bands of such artists as George
Jones, Stonewall Jackson, Melba
Montgomery, Billy Walker, and Tex
Ritter. He is survived by his wife,
daughter, son, sister, and two broth-
ers.

Thumbs Carllile, 56, of a heart at-
tack, July 31 in Chattanooga, Tenn.
The country guitarist was discovered
by Jimmy Dickens while playing in a
nightclub in his native St. Louis. He
performed with Dickens’ band inter-
mittently from 1949-57. He also
joined Red Foley’s troupe, became a
featured musician on “The Ozark Ju-
bilee,” and, in 1960, became a mem-
ber of Wade Ray’s Las Vegas band.
Carllile is survived by his wife and
two daughters.

EXEGUTIVE TURNTABLE

(Continued from page 8)

licity director. She was with Ace Of Hearts Records.

DISTRIBUTION/RETAILING. Virgin Vision Inc., the Virgin Group’s U.S. video dis-
tributor based in Los Angeles, makes the following appointments: Tim Olson
as vice president of sales; Ray Sohl, national sales manager; Vickie Barber,
assistant national sales manager; Carolyn Diemer, Western regional manag-
er; Beth Berry, Southwest regional manager; Roger Arnow, director of mar-
keting; Sue Esbin, marketing production assistant; Neil Chamberlin, direc-
tor of programming; and Annmarie Macy, manager of sales administration.

WEA in Burbank, Calif., promotes Jose Guzman to director of branch sup-
port. He was manager of branch systems.

HOME VIDED. Adam Platnick is promoted to vice president of business affairs
for Vestron Inc. in Stamford, Conn. He was director of business affairs. Mi-
chael Karaffa and Dan Markim are upped to vice president of sales and di-
rector of premium and special markets, respectively, for Vestron Video. Kar-
affa was national sales director. Markim was national sales manager of premi-

um and special markets.

CBS/Fox Video in New York promotes Allyson Johnson to associate direc-
tor of video and Laura Goodman to manager of graphics. Johnson was man-
ager of video production. Goodman was art supervisor.

Barry Leshtz is named director of Playboy Home Video in Los Angeles. He

was with Elite Home Entertainment.

Academy Entertainment in New York appoints Joe Lisaius director of ad-
vertising and promotion. He served in a similar capacity at RKO Warner The-

atres Video/Video Shack.

PUBLISHING. Lorimar Music appoints Peter Cornish managing director for its

UK. and European operations, based in London. He was with ATV Music.
David Landau is promoted to director of motion picture and television mu-

sic for Screen Gems/Colgems-EMI Publishing in Los Angeles. He was cre-

ative manager for that area.

PRO AUDIO/VIDEQ. Michael J. Koss is promoted to president and chief operating
officer of Koss Corp. in Milwaukee, Wis. He was executive vice president. Dan
Esposito is named vice president of corporate systems and chief information
officer for the company. He joined Koss in 1986.

RELATED FIELDS. Tony Conway is promoted to president of Buddy Lee Attrac-
tions in Nashville. He was vice president.

VSDA ELECTS NEW BOARD

(Continued from page 8)

None of the four are seen as sur-
prise winners. Each of them has
taken a visible role in VSDA activi-
ties.

Ballstadt—as permitted by the
trade group’s bylaws—returns to
serve his second three-year term on
the board; he chaired the regional
committee this year. The other in-
cumbent, Berg, is chairman of the
Aug. 16-20 VSDA convention in Las
Vegas; he joined the board to fill the
unexpired term left vacant when
Florida dealer Art Ross resigned
from his seat after folding Tampa
Video Station (Billboard, March 21).

Pough has been a member of the
VSDA since its inception and had a

hand in founding a forerunner trade
group, the Southern California Vid-
eo Retailers Assn. She served this
year as chairwoman of the VSDA’s
antipiracy committee.

Caplan, generally acknowledged
by industryites as the candidate
who had the highest profile in the
field of nine, is noted for his outspo-
ken stances on various trade issues.
Regarded as a love-him-or-hate-him
character, Caplan has built recogni-
tion among peers through his “go-
rilla marketing” appearances at nu-
merous forums, including this
year’s American Video Assn. con-
vention and a twice-repeated semi-
nar at the 1986 VSDA meet, which

he led with North American Video's
Gary Messenger and then-consul-
tant Ralph King.

Even before his campaign began,
Caplan’s nomination touched off a
mild controversy. Ads supporting
his candidacy appeared in trade
publications. Although VSDA elec-
tion guidelines strictly prohibit paid
advertising by board candidates,
there are no stipulations that forbid
such ads for members who are seek-
ing at-large nominations.

At the time his nomination was
announced, Caplan told Biliboard
that he had not placed the ads in
question; he said they were placed
by dealers who supported him.

CALENDAR

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

AUGUST

Aug. 13-16, Jack The Rapper's Family Affair '87
Convention, Atlanta Airport Marriott. Billye Love,
305-423-2328.

Aug 14-16, Fourth Annual United Cerebral Pal-
sy Jazz Marathon, Fontainebleau Hilton Resort &
Spa, Miami Beach, Fla. 305-325-1080.

Aug. 16-20, Video Software Dealers Assn. Con-
vention, Las Vegas Convention Center. 609-596-
8500.

Aug. 29-30, Softeach: The Computer Products
Training Forum, Sheraton Plaza La Reina Hotel,
Los Angeles. 800-325-9189.

SEPTEMBER

Sept. 5, Clem Productions International Reggae
Music Awards, Ford Auditorium, Detroit. Gwen
Clemens, 313-869-5519 or 868-7143.

Sept. 9, The Harlan Howard Birthday Bash,
BMI Parking Lot, Nashville. 615-259-3625.

Sept. 9-12, National Assn. Of Broadcasters—
Radio '87, Anaheim Convention Center, Anaheim,
Calif. 202-429-5300.

Sept. 17, Eighth Annual Licensing Industry
Symposium, Pierre Hotel, New York. 602-948-
1527. :

Sept. 27-29, Focus On Video '87, Skyline Hotel,
Toronto. Regina Knox or Angela Abromaitis, 416-
763-2121.

Sept. 27-29, Amusement Business/Billboard
Seminar On Sponsorship, Fairmont Hotel, Dallas.
615-748-8120.

Sept. 29-Dec. 14, Collectors Circle, New York
Univ. 212-777-8000.

OCTOBER

Oct. 9-11, Country Music Assn.'s Talent Buyers
Entertainment Marketplace, Stouffer's Hotel,
Nashville. 615-244-2840.

Oct. 12, Country Music Assn. Awards Show,
Grand Ole Opry House, Nashville. 615-244-2840.

Oct. 13, BMI Country Awards, BM| Building,
Nashville. 615-259-3625.

Oct. 14, ASCAP Country Awards, Opryland Ho-
tel, Nashville. 615-244-3936.

Oct. 15, SESAC Country Awards, Nashville.
615-320-0055.

Oct. 14-17, JazzTimes Magazine Convention,
Roosevelt Hotel, New York. 301-588-4114.

Oct. 16-18, Third Annual Women In Film Festi-
val, Music Video Category, Cineplex Odeon Uni-
versal Theater, Los Angeles. Katie Brown, 213-
463-0931.

0Oct. 20, International Radio And Television So-
ciety Goods And Services Auction, St. Regis Hotel,
New York. 212-867-6650.

Oct. 24-25, 11th Annual Songwriters Expo, Pas-
adena Conference Center, Pasadena, Calif. 213-
654-1665.

Oct. 27, International Radio And Television So-
ciety Newsmaker Luncheon With Robert Wright,
president and CEQ of NBC, Waldorf-Astoria, New
York. 212-867-6650.

Oct. 29-Nov. 1, CM)’s Seventh Annual Conven-
tion, Roosevelt Hotel, New York. 516-248-9600.

TOUCH That DIAL!

Get fast results with ACTION-
MART, the Billboard Classi-

fied. 5 OO
SCN
o)el®
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!
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‘PLATOON’ PRICED AT $99.95

(Continued from page 7)

price for retailers in the U.S. will
most likely fall between $69 and $73
depending on the size of their order.
Even in light of the elevated price,
the company expects to sell be-
tween 300,000 and 350,000 copies of
the movie.

To secure the rights to the movie,
HBO Video paid Hemdale Films
more than $15 million for a package
that includes both “Platoon,” and
‘“Hoosiers’ (Billboard, July 11).
HBO officials stress that the price
point for “Platoon’’ reflects the
company’s costs and does not signal
a shift in its price policy.

HBO Video believes that the mul-
titiered marketing strategy adopted
for the cassette will generate tre-
mendous rental activity. The compa-
ny estimates that each cassette will

be rented at least 100 times for a to-
tal of 35 million rental transactions

in the first year. Key elements of

the marketing plan include:
e A $1.5 million investment in

television advertising that will cen-

ter around six separate ‘‘highly
emotional” commerecials. Two of the
15-second spots will be specifically
targeted at women.

. ® A Platoon Survival Pack that

will offer retailers the opportunity
to purchase a package of six cas-
settes at a discount price. Dealers
will be encouraged to leave one tape
unopened and gauge the demand

“Platoon” creates in their store. If

the tape remains unopened, it can
be returned before Dec. 1 for a full
refund.

o An assurance from HBO that

HOUSE ANTIDUPE BILL

(Continued from page 5)

specially encoded sound record-
ings. The bill was introduced by
Reps. Henry Waxman, D-Calif.,
and Jim Cooper, D-Tenn.

However, it is uncertain if Con-
gress, on the eve of summer re-
cess, can agree on the bill, H.R.
1384, before hardware manufac-
turer Marantz goes through with
its stated intention to import DAT
machines into the U.S. before the
end of the year.

As amended by subcommittee
chairman Rep. James J. Florio, D-
N.J., the bill would put a moratori-
um on nonencoded DAT machines
for one year, rather than three
years as originally stated in the
bill, although several subcommit-
tee members say they might work
to reincorporate the three-year
provision when the bill comes be-
fore the full House Energy and
Commerce Committee in Septem-
ber.

In addition, the Florio amend-
ments contain ‘“‘escape hatches”
that allow the Department of Com-
merce to suspend key provisions in
special cases.

The amendments would allow
the secretary of commerce to with-
draw the CBS-developed Copycode
system if it is determined in tests
by the National Bureau of Stan-
dards to cause ‘‘audible degrada-
tion” in the sound quality of music
or if the system can be “easily by-
passed.”

Also, if alternative technology
can be found that is as protective
or more protective than the Copy-

code scanner system, then, accord-
ing to an amendment, the secre-
tary of commerce may suspend the
Copycode provisions.

Further, the Florio amendments
offer exemptions from the pending
bill for companies that have ‘‘legit-
imate business purposes.” Exam-
ples of such companies are radio
stations, recording studios, and
others the secretary of commerce
“deems appropriate.”’

Several subcommittee members
told Florio that they are not in fa-
vor of turning over congressional

Amendments offer
escape hatches

authority to the Commerce De-
partment. However, they voted for

the bill markup and added that

they would work to ‘‘clear up”’ the
amendments once the full commit-
tee takes up the bill in September.

Before the vote, Florio made it

clear to members that they had al-
ready .voted for a bill similar to
H.R. 1384 when it was attached to
the Administration Trade Bill in
the spring. The DAT provision was
set aside in committee vote, how-
ever, as some members preferred
to study a ‘“‘stand-alone” bill like
the current Waxman proposal.

At Congress’ request, the Na-
tional Bureau of Standards is
- about to study and test the Copy-
code system because of criticism
from the bill's opponents, who

committee markup of a bill requir-

audiotape machines has been con-
demned as “‘a vote of no confi-
dence in the American consumer.s,
; Charles Ferris,-spokesman for
the DAT manuflacturer-supported

says; “Why should DATs be de-
nied to the public while studies of °

dards]?" 4 o eron e
Ferris says the primary ‘ohjec-
tion to an antitaping chip is that it
“would deny a new and better
| technology to consumers.” He

*E

Fems ‘Hits DAT Maﬂ(up

WASHINGTON A ‘House sub—»

ing anticopying devices in digital*

Home Recording Rights Coalition, der%umahng the Arm:m-an pub

| antiduping systems are 1::::ui:|.::l1.1rm:u:i,w islative opponents are 45 common
- [by the National Bureau of Stan-2. as tourists on the Mall, although

also’ says ;,“““There is no justifica-

* tion for using it to strangle new
technology and deny new products
to consumers.” :

Ferris claims that ‘Congréss is |
“‘hanging DAT” first and then
Spiving it a fair trial” He nisu ac-
enses the hill's sponsors of
e .
= The strenuous-ohjections of leg

several sources close to the sub-
committes say the Ferris remarks
“might rub some members the

wrong way.' ¢ BILL HOLLAND
s 2
Thea e aw 2 CE

the movie will not be available on
pay-per-view TV for at least 75 days
after its release on videocassette.
The tape will also remain at the
$99.95 price point for at least one
year and will not be seen on cable
TV until March 1988.

© Ninety-day terms for participat-
ing distributors in the hope that
they will offer the same terms to re-
tailers. The company normally of-
fers 30-day terms.

O’Connell would not comment on
the ongoing legal squabble between
Hemdale and Vestron Video, which
claims the movie as its own (Bill-
board, April 11). He did say, howev-
er, that the dispute ‘‘should be
cleaned up by the [Sept. 28] order
date.”

claim that the system degrades
music quality. The Recording In-
dustry Assn. of America, which
has lobbied strenuously for the
bill, maintains that the CBS sys-
tem does not take an audible
“bite’” out of the musical spec-
trum. Recent demonstrations of
the system in Nashville, Los Ange-
les, and New York under the aus-
pices of the RIAA were favorably
received (Billboard, Aug. 8).

While the RIAA agreed with a
congressional request not to en-
code any product while the tests
were being carried out, the oppo-
nents of the bill, especially the
Home Recording Rights Coalition
and the Electronic Industries
Assn.’s Consumer Electronics
Group, told the subcommittee that
they do not have the authority to
tell companies to hold off import-
ing DAT machines into the U.S.
until the tests are completed.

Although Florio said publicly
that he is sure the manufacturer
opponents ‘‘had acted in good
faith,” sources indicate that some
subcommittee members privately
view the turndown as ‘‘arrogant”
and say it might have been respon-
sible for turning the tide in at-
tempts to gain the votes necessary
for markup.

Throughout the beginning of the
markup, proponents of the bill
were on pins and needles as Florio
used a series of parliamentary ma-
neuvers to hold off a final roll-call
count until a necessary quorum
could be obtained. Initially, only
five members were present,
enough to discuss the bill and
amendments, but not enough to re-
port the bill out of subcommittee.
Eventually, eight members were
present, and the bill was voted out
6-2. Florio debated or stalled sever-
al points of order concerning the
members’ presence until the neces-
sary quorum was reached.

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.

RECORD PLANT MAY RELOCATE

(Continued from page 10)

“The problem with their terms is
that we have our two recording
rooms on the first floor and our two
mixing rooms on the 10th,” Schiralli
says. ‘“Now, basically, you can mix
anywhere, but the recording magic
is in those walls on the first floor.
We couldn’t duplicate it on the
10th.”

Schiralli says he has been looking
for the past six months primarily on
the West Side near the Hudson Riv-
er for possible new homes for the
Plant’s recording and mixing
rooms. So far, the search has been
fruitless.

“It’s difficult to find the right
structure,” he says. “We were con-
sidering a move out to the bor-
oughs, but right now, we still see
the business as being on the West
Side. This is where the labels and
the ad agencies are. In this busi-
ness, you've got to be good, and you
have to be convenient.”

Since its inception in 1967, Record
Plant has compiled a discography
that reads like a directory for the
Rock And Roll Hall of Fame.

For example, John Lennon re-

MTV VIDEO AWARDS

(Continued from page 10)

¢ Best male video: David Bowie,
“Day In, Day Out”; Peter Gabriel,
“Sledgehammer”’; Robert Palmer,
“I Didn’t Mean To Turn You On"’;
Paul Simon, “You Can Call Me Al”
(concept version); Steve Winwood,
“Higher Love.”

¢ Best female video: Kate Bush,
“Big Sky’’; Janet Jackson, “Nasty”;
Cyndi Lauper, “True Colors”’; Ma-
donna, “Papa Don’t Preach” and
“Open Your Heart.”

o Best concept video: Euryth-
mics, ‘‘Missionary Man"; Peter Ga-
briel, “Sledgehammer’’ and ‘“‘Big
Time"; Genesis, ‘“Land Of Confu-
sion’’; Talking Heads, “Wild Wild
Life.”

® Best group video: Bangles,
“Walk Like An Egyptian’’; Crowded
House, “Don’t Dream It’'s Over”;
Eurythmics, ‘“Missionary Man’’;
Talking Heads, ‘“Wild Wild Life’’;
U2, “With Or Without You.”

¢ Best stage performance: Bon
Jovi, “You Give Love A Bad Name”
and “Livin’ On A Prayer”; Run-
D.M.C., “Walk This Way’’; Bruce

EMI RESTRUCTURES

(Continued from page 8)

For many years now, we’ve been
concerned, and I have been consid-
ering how to coordinate this and
bring it under one force.”

Zimmermann, says Menon, is the
ideal man for that consolidation.
Now reporting directly to Menon
himself, the former Capitol Records
president helms a now-unified inter-
national marketing division. The im-
portance of that position, adds
Menon, “is highlighted by the fact
that in our case about 65% of our
global worldwide sales do in fact
constitute a repertoire that’s creat-
ed in the U.S. and Britain. This is an
overwhelming portion of our busi-
ness.”

The appointment of new Capitol
Records president Berman—who
has had “tremendously hlgh accep-
tance within the company” in the six
months he has been there, accord-
ing to Menon—comes at a particu-
larly delicate time for EMI's U.S.

corded ‘‘Imagine,” ‘“Walls &
Bridges,”’ “Mind Games,” and
“Double Fantasy” in Record Plant’s
Studio A. David Bowie recorded the
albums ‘“Young Americans’” and
“Lodger” there. Bruce Springsteen
recorded and mixed “Born To Run”’
and ‘“Darkness On The Edge Of
Town” at the Record Plant.

Aerosmith cut four albums there,
including ‘“Toys In The Attic” in
1976. John Cougar’s 1983 smash
“Uh-Huh” was tracked at the Plant,
as were six J. Geils Band albums’
and the first Peter Gabriel solo al-
bum. Don McLean’s ‘“American
Pie” was born at the Record Plant
as well, as was Billy Joel’s “The
Stranger.”

Among the many other artists
who have either recorded in the stu-
dio itself or have been tracked by
the Plant’s remote recording vehicle
(and later mixed at the studio) are
Stevie Nicks, Eric Clapton, the
Who, Mahavishnu Orchestra, the
Allman Brothers, the Beach Boys,
Elvis Presley, and Cyndi Lauper.

Springsteen & the E Street Band,
“War" and “Born To Run.”

¢ Best new artist: The Robert
Cray Band, “Smoking Gun”’; Crowd-
ed House, “Don’t Dream It’s Over”’;

- Georgia Satellites, “‘Keep Your

Hands To Yourself’’; Bruce

. Hornsby & the Range, “The Way It

Is’’; Timbuk 3, “The Future’s So
Bright, I Gotta Wear Shades.”

o Best overall performance: Pe-
ter Gabriel, “Sledgehammer"; Janet
Jackson, “Nasty”’; Madonna, “Papa
Don't Preach” Run D.M.C., “Walk
This Way”’; U2 “With Or Wlthout
You.”

o Best new video from a film:
Eric Clapton, “It’s In The Way That
You Use It”; Rodney Dangerfield,
“Twist And Shout’’; Aretha Frank-
lin, “Jumpin’ Jack Flash”; Ben E.
King, “Stand By Me’’; Talking
Heads, “Wild Wild Life.”

The awards gala will be telecast
live Sept. 11 from the Universal Am-
phitheater in Los Angeles, with sat-
ellite pickups around the world.

STEVEN DUPLER

operations. The in-house shift, says
Menon, “also made it possible in the
move to avoid any unnecessary
transition of uncertainty at a time
when we have just gone through a
combination of EMI America and
Manhattan.”

What sort of changes can be ex-
pected at Capitol Records now that
Berman is in the top slot?

Says Menon, “I don’t think that
he sees any immediate requirement
to make any dramatic changes—ei-
ther of people on the roster or any-
thing else. He must bring to it—and
he himself would wish to do so, and
I would certainly look to him to do
so—a freshness of approach, as
anyone new to a particular situation
will bring. But I see it as being a
sort of organic dynamism, rather
than any major restructuring as
such.”
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PAN-EUROPEAN MTV

(Continued from page 5)

sitive to cultural erosion. That was
the opinion of a number of govern-
ment officials and television, re-
cord label, and music publishing
executives who spoke last May on
Pan-European media at the Inter-
national Music & Media Confer-
ence in Montreux, Switzerland.
Mark Booth, the U.S.-born, Lon-
don-based managing director of
MTV Europe, says that the Pan-
European market is potentially
strong but that it has not been
properly tapped by the existing
satellite-to-cable TV channels.
Rupert Murdoch’s Sky Channel

‘There’s not much
room on the dial.
It's important to
get a place early’

was the first and remains the larg-

est (92% of Europe is able to re- .

ceive it, and 44% watches it) of
these services. Sky Channel offers
a mix of programming, including
comedy and dramatic shows as
well as music video. Super Chan-
nel, which now incorporates the
Music Box videoclip show, is next
largest, with 74% receiving and
27% watching the channel, accord-
ing to the Pan-European Televi-
sion Audience Research survey
published Aug. 3.

The PETAR survey, the first
comprehensive research report of
its kind, notes that 14 million Euro-
peans now watch satellite-deliv-
ered television programs on cable
TV (Billboard, Aug. 8). The highest
cable penetration is in Holland,
with between 60% and 70% of the
country wired. Switzerland and
Scandinavia are each about 30%
wired for cable.

While Booth admits the Europe-
an cable market is not especially
strong yet (for example, the U.K.
has only 200,000 homes wired for
cable, or about 10% of the market),

he says MTV is counting on sever-
al factors—including a gradually
increasing acceptance of medium-
power direct broadcast satellite
technology and an ‘“eventual” in-
crease in the number of cable sys-
tems in various countries—to as-
sure MTV of success in coming
years.

As DBS becomes more popular,
more people will be able to receive

satellite channels directly into

their homes rather than relying on
a cable system. DBS reception re-
quires only a 2-foot dish, much less
expensive than current models.
Tom Freston, president of MTV
Networks Inc., says that interna-
tional expansion is one of the com-
pany’s primary long-term goals.

" Even though cable is not well de-

veloped in Europe now, he says,
MTVN sees getting in early as es-
sential.

‘““Look what happened in the
U.S.,” says Freston. ‘“‘It’s now
very difficult to get into the U.S.
cable market, but if you look at all
the big players, they all got in very
early on. There’s not a lot of room
on that dial, and it’s important to
get a place early.”

Freston notes that MTVN is ex-
ploring the possibility of expand-
ing its Japanese programming
deal with Asahi Broadcasting to 24
hours a day. He also says that
deals are being explored in Hong
Kong (which is building a 750,000-
home cable system) as well as In-
dia, Taiwan, Ecuador, Costa Rica,
and the Philippines.

‘““We're even working on a
rock’'n’roll special right now in the
Soviet Union,”” Freston adds.
“We're talking with their govern-
ment about doing regular pro-
gramming there.”

Can the MTV formula be suc-
cessfully translated to other coun-
tries? Booth cites internal re-
search saying that although cul-
tural differences abound among
European nations, ‘‘young people
around the world tend to be inter-
ested in the same kinds of things,

and that includes music and televi-
sion.”

MTYV Europe has been launched
with 1.6 million subscriber house-
holds (coincidentally, the same
number was in place for the U.S.
launch; MTV U.S. now claims 35
million households). It is, as prom-
ised, considerably different in both
look and programming than the
original version (see story below).

According to Booth, British rec-
ord labels are ‘“‘generally optimis-
tic”” about the advent of MTV Eu-
rope. Dave Simone, general man-
ager of Phonogram, says, ‘I
welcome MTYV here, and I believe it
can be very successful. It's a
shame that it’s on cable rather
than broadcast, as there’s very lit-
tle cable in the U.K., and that’s not
likely to change. But if dishes get
cheaper, that will help considera-
bly.”

Simone says the British music
industry “owes a debt”’ to MTV in
the U.S., and he notes that the
channel “helped get radio to re-
evaluate what it would and
wouldn’t play.”

Simone also maintains that rec-
ords can be broken on a Pan-Euro-
pean basis, as long as they are
“handled correctly. If you can get

a record to break here or in Hol-
land, that can be the key to success
on the continent,” he says.

“I just hope they don’t become
bland,” Simone says. ‘‘European
music is cutting-edge and not all
that accessible to the first-time lis-
tener. If they are to play a partner
role and not an enemy, they have
to recognize that and understand
that it sometimes takes a little
longer for an act to break here.”

Some advertising agencies that
work with large international ac-
counts are big believers in the fu-
ture of Pan-European television in
general and MTV Europe in partic-
ular.

Tim Lindsay, head of account
management for Bartle Bogle He-
garty Ltd., which handles Levi-
Strauss in Europe, says that suc-
cessful Pan-European commer-
cials for his client and others “rely
heavily on nonverbal communica-
tion, such as music,” to overcome
language barriers. .

The Levi’s spots utilizing U.S.
’50s music are airing on MTV Eu-
rope, as they have on the channel
in the States. Lindsay says Levi’s
has already put together a Pan-Eu-
ropean promotion with MTV Eu-
rope as well, in which 100 pairs of

501 jeans are being given away.

Zed Zawada, advertising sales
director for MTV Europe, admits
that Pan-European television ad-
vertising is ‘‘difficult because of
its lack of centralization. The cli-
ent may be based in the U.S. or Ja-
pan and has to deal through a
whole load of local subsidiaries.”

But he also notes that “advertis-
ers like the fact that they are
reaching 10-12 times their-local
market” by advertising on a Pan-
European channel. Zawada says
that he has already sold 40% of this
year’s advertising quota.

As with most TV stations, ad
spots are sold on MTV Europe in a
variety of ways, either on the pub-
lished rate card or in packages.
The rate-card cost for a 30-second
spot at a peak hour is $800. The
same spot off peak is about $120.

Obviously, it will only be possi-
ble to evaluate MTV Europe’s per-
formance in six months or a year
from now. Booth says he will be
pleased if the channel is “in a cou-
ple of million homes in six
months.”

Programming Stresses New Artists

MTV Bash Signals Invasion 0f Europe

BY STEVEN DUPLER

LONDON It was an auspicious—
and expensive—blastoff for MTV
Europe Aug. 1, as Viacom Interna-
tional Inc. chartered two 727 jets
to fly a group of recording artists,
label and advertising executives,
and members of the press to the
Roxy nightclub in Amsterdam to
watch Elton John throw the switch
that put the channel on the air.
The glamorous blowout was in-
tended as a symbolic (if not so sub-
tle) indication of how seriously

VESTRON SLUMP SPURS LAYOFFS

(Continued from page 5)

VP, administration, home video divi-
sion; and Ruth Vitale, senior VP,
production, from Vestron’s fledg-
ling theatrical unit. In addition to
the layoffs, seven Vestron staff
members have been reassigned to
new positions.

The eight staff members leaving
the company bring to 33 the number
of staffers dismissed in 1987 in the
face of Vestron’s gloomy financial
picture. In May the company laid
off 25 employees after announcing
a $2 million first-quarter deficit
(Billboard, May 23).

The new staff cutbacks were an-
nounced five days after the compa-
ny released second-quarter finan-
cial results, which revealed a $6.5
million loss (see story, page 52). The
report notes that for the first six
months of the year, Vestron suf-
fered losses totaling $8.5 million,
compared with an $11.4 million prof-
it during the first half of 1986.

“It is extremely painful for us to
have to eliminate these positions,”
says Jon Peisinger, president Ves-
tron Video, in a statement released
by the company. “These people are
old friends who have played impor-
tant roles in the growth of Vestron.

But the current realities of the do-
mestic home video business leave us
no other choice. We are fortunate
that Vestron Pictures is growing, so
that some of our employees have
been able to fill positions there.”

Peisinger would not elaborate on
the statement.

While the company has cited the
fierce competition in the home video
arena as the prime reason for its
sluggish preformance of late, it has
also acknowledged that it has been
disappointed with a number of its
major acquisitions. When the com-
pany announced its first-quarter re-
sults, Vestron chairman Austin O.
Furst Jr. said, “In the future, we
are going to have to be-extremely
careful and selective in our acquisi-
tion of [major titles].”

Likewise, a statement from Furst
announcing the second-quarter re-
sults says the company has ‘‘im-
posed a policy of far greater selec-
tivity” in acquiring product. Man-
agement’s disappointment with this
area of its video operation is appar-
ent in the company’s decision to
shift acquisition responsibility.

Following the current reorganiza-
tion, film acquisitions will be han-

dled by Anne Heekin-Canedy, direc-
tor of film acquisitions, and Pam
Meyer, associate director of acquisi-
tions.

The A titles acquired by Vestron
and released during the second
quarter included “Little Shop Of
Horrors” (the original version),
“Valet Girls,” “From Beyond,” “Tri
Pan,” “Streets Of Gold,” “Every
Time We Say Goodbye,” and “Eyes
Of Fire.” None of the titles made
the top 20 on either Billboard’s vid-
eo sales or rental chart.

Other organizational changes be-
ing implemented by the company in-
clude changes at Vestron Pictures.
Mitchell Cannold, VP, production,
will oversee production activities,
reporting to Bill Quigley, president
of Vestron Pictures.

In addition, Tamara Rawitt has
been named VP, creative affairs,
for the theatrical division and will
oversee all elements of project eval-
uation. She will report to Cannold.

On the video side, Jeffrey Peisch,
manager of nontheatrical program-
ming, will retain responsibility for
programming in that area.

Viacom and its subsidiary, MTV
Networks Inc., are about the Euro-
pean co-venture with Bill Max-
well’s Mirror Group Newspapers
Ltd. and British Telecom plec.

‘Even if we wanted
exclusivity, we
couldn’t get it’

As an added attraction to the
launch festivities, MTV production
staffers worked overtime to en-
sure that the U.S. fleet based out-
side the Persian Gulf would re-
ceive the launch live, with satellite
uplink from the U.S. naval base at
Diego Garcia provided to two U.S.
aircraft carriers.

So, how different is MTV Eu-
rope from its U.S. counterpart? In
some ways, very, and in others,
not so much. There are still VJs, of
course, and their segments are
still taped. There are also loads of
hi-tech on-air promo graphics (al-
though the European version’s
promo spots seem targeted at a
more sophisticated viewer).

The music is quite different; it
reflects chart activity in the U.K.
and on the continent. Currently be-
ing banged hard by MTV Europe is
CBS artist Terence Trent D’Arby’s
song “Wishing Well.” Because the
record has not yet been released in
the U.S., MTV is not playing it in
the States.

The five VJs and two on-air
news presenters (two Americans,
two Britons, a German, a Belgian,
and a Dane) are all bilingual;
though their in-between-videos
patter is in English, the five will
use their linguistic skills when vis-
iting different countries for pro-
motions.

Music programming is heavily
slanted toward new and develop-

ing artists, says Mark Booth, the
managing director of MTV Eu-
rope. Programming segments in-
clude a one-hour new-artist show
called “XPO”; a three-hour dance-
music ‘“Party Zone” slot; and a
one-hour new age and contempo-
rary music program, ‘“New Vi-
sions’’ (the latter two are culled
from U.S. MTV and VH-1).

Two other entries are a half-
hour talk show, “Reverb,” which
reviews films, records, books, and
videos, and ‘“The MTV Gig Guide,”
a regular feature offering tour de-
tails on various artists in Europe.

Rotation will be ‘‘fundamentally
the same,” says Booth, with some
differences. For example, MTV
Europe is expanding upon the Hip
Clip rotation designation in the
U.S., adding two ultraheavy slots,
dubbed Mega Mover and Power
Play. The former is played once ev-
ery hour, while the latter is aired
every 2!/, hours.

‘“Europeans watch television
with far less frequency,” Booth
explains. “In the U.S,, the average
is about seven hours daily, while
over here, it’s only about 3!/,
hours, and we have to figure that
the audience probably won’t watch
more than an hour at a time. So, in
order to get maximum exposure
for what we consider to be a hot
video, we have to play it considera-
bly more often than in the States.”

There will be no videoclip exclu-
sivity arrangements with Europe-
an record labels for MTV Europe.
The channel does have a five-year
nonexclusive clip-usage agree-
ment with the major labels in the
U.K. and on the continent. Terms
of the agreement are confidential.

“When you’re dealing with la-
bels from 14 nations, just getting
the clips is a difficult-enough pro-
cess,” laughs Booth. “Even if we
wanted exclusivity, we probably
couldn’t get it.”
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GD HITS REACH NEW SALES HEIGHTS

(Continued from page 5)

unit sales, is extremely close to the
half-million CD mark. Yet an even
more successful Warner Bros. al-
bum of two years ago—Dire Straits’
“Brothers In Arms,” now at 5 mil-
lion total sales—has sold only
540,000 units in the CD configura-
tion. Simon’s CD sales represent
over 16% of total sales on the album;
Dire Straits’ CD sales are closer to
10%.

In the two years since the Dire
Straits album was released, many
more consumers have purchased
CD players; current industry esti-
mates hold that 5% of American
households had such hardware at
the close of 1986. The difference in
the Simon and Dire Straits CD sales
percentage, say many label execu-
tives, is largely the result of a much
greater CD-buying audience.

Similarly, the enormously suc-
cessful Tears For Fears album,
“Songs From The Big Chair,” while
a strong CD seller at the time of its
1985 release, simply can’t compare
to Simon’s CD performance on a
percentage basis. Says Harry An-
ger, senior vice president of market-
ing at PolyGram, “I think that it’s
an aberration to look back on a
Tears For Fears and say we ‘only’
did 5% on a compact disk. That was
two years ago. Today, it would
probably be four times that.”

Given the still-small universe of
CD households, Pete Jones, vice
president of RCA/A&M/ Arista Dis-
tribution, notes that reaching
500,000 units in the configuration is,
in fact, a lofty plateau. “With the
CD hardware penetration at 5%,
500,000 units represents 10% of the
installation base,” he says. “If you
were to sell enough units to reach
10% of the installation base for peo-
ple with turntables and cassette
players, that would translate into
8.5 million units.”

On domestic sales alone, Bob Alt-
shuler, vice president of press and
public relations for CBS, says Bruce
Springsteen has twice hit the half-

million-CD mark—with “Born In
The USA” and the triple-disk set,
“Bruce Springsteen & The E Street
Band Live/1975-85.”” Those num-
bers do not reflect record-club sales.
In LPs and cassettes, the former
sold more than 10 million units; the
latter, more than 3 million.

As for albums that sell in stron-
ger-than-usual CD percentages, a
CBS source cites releases by Barbra
Streisand and Billy Joel, titles from
the Jazz Masterpieces series, and
Pink Floyd’s “The Wall.”

Whitney Houston recently ex-
ceeded the half-million CD mark
with her first album, having moved
some 7,000 pieces in the last two
weeks, says Lauren Korman
Moran, Arista national sales direc-
tor. Houston’s new title is already
quite close to that plateau, with
450,000 CDs. Those totals do not in-
clude record club or overseas sales.
Another big CD seller for Arista is
the Grateful Dead’s new album,
which has sold 150,000 CDs out of
its first 800,000 units—or 18%.

David Steffen, senior vice presi-
dent of sales and distribution at
A&M, sees a similar pattern with
most top-selling CDs. “I think as
soon as an artist starts selling in ex-
cess of a million units, the numbers
shift dramatically,” he says. “On al-
most any act, in the first half-mil-
lion units, you're still selling a lot of
vinyl.” The new Suzanne Vega al-
bum—a gold record on its way to
platinum—is still selling over 30%
vinyl, says Steffen. After 500,000 to-
tal unit sales, the pattern begins to
shift, he says, ‘““and the shift be-
comes very heavy cassette and very
heavy CD.”

The configuration sales spread of
the most recent Janet Jackson al-
bum is a good indication of the
broadening of the CD-player base,
says Steffen. “The first six months
that the album was out, when we
sold our first million and a half, the
[CD] percentage was unusually low.
And as the record grew to where it

It's not too late to win & complete
set of Beatles CDs! Judging from
early entries, Billboards Top 20
Beatles contest i3 a tough ong, 50
this week we are going to provide
some helpful hints. If you have al-
ready sent in your entry, don't
fear—there’s no limit Lo the num-
ber of entriez you can submit.

The challenge iz to name in or-
der of rank the top 20 Beatles hit
singles—as a group or as solo art-
ists—according to the Billboard
charts. This unigue top 20 is based
on a point system that takes into
aceount the length of time and po-
gition on the chart. Bonus points
are awarded for each week in the
top 10, with additional bonus
points for each week at No. 1.
{Here's a clue: Not all the top 20
Beatles titles roached No. 1.)

In compiling your top 20, keep in
mind that duets with non-Beatles
are not eligible, Also, your re-
search should be based zalely on
the Billboard charts; information
contained in the Billboard chart
books by Joet Whitburn was not
uged for the contest.

Name The Faib Fﬂuﬁ’s Top 20

Contest Prize: Beatles CDs

AN

Up to 100 entrants who correct-
Iy name the Beatles top 20 in rank-
ing order will win a complete set
of all the Beatles CDs currently
available on Capitol Records in the
11.5. All entries must be post-
marked no later than Aug. 22,
1987, If more than 100 correct en-
tries are received, prizes will be
awarded by random selection
from among the correct entries.
Billboard's methodology for deters”
mining the top 20 Beatles hits will ©
be conclusive and binding on all |
entrants. S

Employees of United Stations
Radio Networks Inc.; United Sta-
tions Programming Network; Bill-
board magazine and itz licensees;
Billhoard Publications Inc. and its
affiliated companies, advertizing,
public relations, and promotional
apencies; and their immediate
families are not eligible. Thiz con-
test is void where prohibited by
law.

Send all entries to Billboard
magazine, Top 20 Beatles contest,
1515 Broadway, New York, N.Y.
1036,
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is today, almost 5 million, the CD
number has climbed right back up.
And it's about where most of our
major acts are—in the 16%-18%
range, almost 20%.”

Most labels’ current CD sales fall
within these boundaries: jazz or in-
strumental, 25% of total unit sales;
mainstream rock, 10%-20%; non-
crossover black music and heavy
metal rock, under 10%. Elektra, for
example, has sold 21% CD on the lat-
est release by the Cure, 20% on Sim-
ply Red, 16% on Anita Baker, and
only 9% on Motley Crue’s “Girls,
Girls, Girls.”

“This particular record has been
really, really freaky,”’ says Kenny
Hamlin, Elektra vice president of
sales, of the Crue album. “You've
heard the guys in the industry say-
ing, ‘I'm selling 6-1, 7-1 cassettes.’
This one’s frightening.” Configura-
tion spread on the album, he says, is
76% cassette, 15% vinyl, and 9% CD.

The type of music plays an essen-
tial role in determining how many
pieces of each configuration need be
manufactured per release, says
Hamlin. Typically, Elektra runs 50%
cassette, 40% LP, and-10% CD for an
r&b band; 70% cassette, 20% LP,
and 10% CD for a heavy metal band;
and 60% cassette, 25% LP, and 15%
CD for a British technopop group.

“I take into account previous LP
sales,” says Hamlin. ‘“That’s the
main thing. Then I try to take the in-
crease of the CD market this year,
and I try to factor in the decrease in
vinyl. Believe me—it’s not an exact
science.”

The success of the Cure album
may be attributed partially to its
value; the single CD contains all the
music from the double-LP package
except for one brief track. A similar
value can be found with Elton
John’s new live album for MCA, an-
other double-LP/single-CD set.
Harold Sulman, vice president of
sales for MCA Distributing, says
the John CD is going out at a full
30%. ‘““We thought that would be a
real big seller,” he says.

Other big MCA CDs include
Steely Dan’s ‘““Aja,”” with over
100,000 pieces sold, titles by the
Who, Lynyrd Skynyrd, and great-
est-hits packages by John, Neil Dia-
mond, and Jimmy Buffett. “Jimmy
Buffett has been phenomenal on
CD,” says Sullman. “He’s that per-
fect age—between 30 and 40, that
whole thing.” A yuppie favorite?
“Definitely. They're the ones that
have the money, as opposed to the
young teen-ager right now,” he
says.

Ron MecCarrell, vice president of

marketing at Capitol, points to his
label’s most-publicized CDs, those
by the Beatles. “Sgt. Pepper’s Lone-
ly Hearts Club Band” is “well over
650,000, says McCarrell, and the
remaining titles seem to be settling
in at around 400,000. Otherwise,
Capitol’s CD sales trends echo those
of the other major labels: The pop
music of Crowded House is selling
at near 14% CD, while glam/metal
band Poison—with over 2 million to-
tal unit sales—is actually selling
less than 5% in the CD format.

Lou Dennis, vice president and di-
rector of sales at Warner Bros.,
says the biggest CD sellers share a
very similar audience. “I think it’s
the music,” he says. “If you take a

_ look at it—Dire Straits, Paul Simon,

Peter Gabriel, Fleetwood Mac—I
think it’s really the demographics of
the audience. I hate that word ‘yup-
pie,’ but it's the Big Chillers.”

A few years ago, says Dennis, he
was talking to an account about the
massive sales of Dire Straits’

- “Brothers In Arms” CD. “I told him

that by the way it was selling it was
going to be gold by itself. And he
said that eventually there’d be a CD
that will sell a million copies, in addi-
tion to album and cassette sales.

“He hasn’t been right yet, but it’s
getting close.”

FINANCIALLY SPEAKING

(Continued from page 69)

artist’s catalog, how do you know
what kind of money it will make in
10 years? You can only estimate

that with a catalog of established .

standards.

If you want to buy a company
that does several hundred thousand
dollars net down and that doesn’t
have big expenses, then the formula
to get the actual net publisher’s
share is gross receipts less all pay-
ments to third parties, including
writers. You might want to factor in
operating costs, but companies like
this can be administered relatively
inexpensively.

For midrange companies like
Dick James or ATV, you could make
a valuation on the gross, then fig-
ure in a net publisher’s share of
10%. A company like ATV, which
once had operating offices in many
countries but is now administered
by SBK, is holding a passive asset.
You might want to factor in man-

agement costs, but you can make a
reliable prediction on this type of
company’s earnings stream if it’s
stable.

Finally, there are the big, full-line
majors like SBK and Chappell. They
enjoy the net publisher’s share but
have high operating costs. That’s
something you have to live with,
though: Chappell wouldn’t be Chap-
pell if you closed its offices world-
wide and administered passively.
You can'’t just look at the net pub-
lisher’s share—which shows how
well the real royalty stream holds
up—but at what it costs in net cash
to run the company. Obviously, an
entirely different kind of valuation
has to be made.

There’s one last factor to consider
for a major publisher. While man-
agement isn’t something you have
to be overly concerned with in a
small- or medium-size publishing
company, it is critical to the success

AFTRA FIGHTS SESSION-FEE CUTS

(Continued from page 10)

Hall says that the negotiating
stalemate is the most serious in
memory. While he balks at any sug-
gestion of a strike, he insists that
the stance of AFTRA members is
firm and hints that there are other
ways of withholding recording ser-
vices if artists feel strongly enough
about the issue.

The most recent meeting between
the union and label negotiators took
place July 31. Talks were suspended
until Aug. 19, after record compa-
nies refused to bargain on any of
AFTRA’s proposals, says Hall. He
characterized the talks so far as a
“one-way street.”

The last contract expired on April
1, 1986, but its terms have been ex-
tended on an interim basis pending
a new agreement. The current
round of talks didn’t begin until
July 27, 1987.

Other demands of the recording
industry, according to Hall, include
a change in the definition of song
duration from 3.5 minutes to 5 min-
utes, which, the union claims, would
reduce session earnings.

Labels also want to forgo any re-
sponsibility for fees to background

of a large company.

And, if you're buying a medium-
to-large company, you’ll have to
spend on acquisitions. If you just
buy a good-size company and do
nothing, you will deplete it. You
must have something coming in to
counterbalance the maturing hold-
ings. Don’t forget that there is a
spending effect: Today’s hits are to-
morrow’s catalog.

Michael F. Sukin is a senior part-
ner in the New York law firm of
Berger & Steingut. A specialist in
domestic and international enter-
tainment matters, copyright, and
intellectual property laws, Sukin
lectures regularly in the U.S. and
abroad, is an officer of the Inter-
national Entertainment Lawyers
Assn., and is @ member of the en-
tertainment law committees of the
city, state, American, and inter-
national bar associations.

singers for the use of recordings in
films, television, or music videos,
and they seek to limit the audit
rights of artists, says Hall.

Noel Berman, a CBS executive
who is the chief negotiator for the
record companies, could not be
reached for comment.

MUSICLAND PROFITS RISE

(Continued from page 69)

quarter that finds Musicland sitting
pretty. In fact, revenues-for the
first quarter were up 41% based on
fewer—527—stores (Billboard, May
9).

In a prepared statement, the
chain’s latest financial performance
is put in perspective by Jack Eug-
ster, chairman of the Musicland
Group.

In reference to Musicland’s in-
creased efficiency, he says, “This
rise in sales led to significant per-
formance improvements from econ-
omies of scale at both the store and
total company levels.”

EARL PAIGE
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Benson Co.

Undergoes

Major Reorganization

NASHVILLE The Benson Co.,
long a mainstay in gospel music
publishing and recording, has
named a new general manager and
has reorganized its activities, fol-
lowing a recent major cutback of
employees (Billboard, July 11). Re-
placing company chief Bill Tray-
lor, is Jerry Park, formerly Ben-
son’s vice president and general
manager of sales.

Traylor, who ran his own River-
song label prior to taking the top
post at Benson, said in a news re-
lease that he will return to indie
record activity. He will also contin-
ue to work for Benson as an advis-
er.

The retrenched Benson has reor-
ganized itself into four divisions:
recorded products, including the
Benson, Riversong, Greentree,
Power Discs, and distributed la-
bels; print, including the Singspir-
ation, Stamps-Baxter, and Benson
imprints; publishing/copyrights;
and sales.

In addition to Park’s promotion,
Mike Gay was upped from the post
of vice president of field sales to
general manager of the sales divi-
sion. John Barker was moved up
from director of publishing to gen-
eral manager of publishing/copy-
rights. Vance Wilcox, formerly di-
rector of marketing for recorded
product, is now vice president of
marketing. And Dan Cleary was
shifted from a&r director at the
Benson label to vice president of
a&r.

Jordy Conger continues as gen-
eral manager of the company’s
print division.

The changes in personnel and or-
ganization were made by George
M. Buck, corporate vice president
of Zondervan, the Michigan com-
pany that owns Benson.

Sources at Benson say the com-
pany will probably vacate its quar-
ters here soon and move to smaller
offices on or near Music Row.

Message Conveyed To Hispanic Fans

Songs Fight Teen Pregnancy

NEW YORK Mexican teen star
Tatiana and ex-Menudo member
Johnny are lending their recording
talents to a campaign to prevent
teen-age pregnancy being staged
by the Planned Parenthood Feder-
ation of America.

Planned Parenthood, the largest
national family-planning agency in
the U.S., announced the first phase
of the campaign recently during a
press conference at the Latin
Quarter disco here.

The campaign, which is aimed at
Spanish-speaking youths in the
U.S., will be spearheaded by the
U.S. release of a single with the
songs “Deténte” (‘“Restrain Your-
self”) by Tatiana and ‘““Cuando Es-
temos Juntos” (“When We Are To-
gether’’) by Johnny. Both songs
advise teen-agers to postpone sex
until they are responsible adults.
Videos have been produced for
both.

Planned Parenthood president

Faye Wattleton says the agency
hopes to reach “a substantial por-
tion of the estimated 17 million
Hispanics in the U.S. with this
message.” Wattleton said the sin-
gle will be made available through
the 185 Planned Parenthood affili-
ates in major Hispanic communi-
ties.

The single already has had wide-
spread airplay throughout Latin
America. Beryl Hawkins, the
agency’s media relations special-
ist, estimates that the songs have
received over 1 million hours of ra-
dio and television time in Latin
America. She hopes for wide-
spread exposure in the U.S.

Further teen-pregnancy-preven-
tion campaigns are in the planning
stages, including one featuring
singer Anita Baker in a series of
public service announcements for
radio and TV. TONY SABOURNIN

Garcia Settles Ice Cream Dispute

Cherry Royalties For Jerry

NEW YORK Victory is proving
to be sweet for the Grateful
Dead’s Jerry Garcia. On July 29,
Ben & Jerry’s Ice Cream an-
nounced that it had reached a li-
censing agreement with the vener-
able musician for the firm’s Cher-
ry Garcia flavor. Though no
lawsuit was filed in the matter, the
settlement was reached ““based on
the potential”’ of one, according to
a Dead spokesman.

Under the terms of the agree-
ment, Ben & Jerry’s will pay a roy-
alty on all sales of the product,
some 50% of which will be distrib-
uted to the Grateful Dead’s Rex
Foundation, which aids nonprofit
organizations, with the remainder
going directly to Garcia. The per-
centage of the royalty has not
been made public, but David Bar-
ash, director of community rela-

tions for Ben & Jerry's, says the
yearly total should be “quite sub-
stantial’’ given that Cherry Gar-
cia, which consists of vanilla ice
cream flecked with semisweet
chocolate bits and bing cherries, is
the confectioner’s third most popu-
lar flavor in its line of 36.

Sue Stephens, Garcia’s personal
secretary, says the ice cream man-
ufacturer did not seek approval
from Garcia before going ahead
with production of the flavor. “The
first we knew about it was when
they sent Jerry some ice cream,”
she says.

Barash concedes that no permis-
sion was sought, primarily be-
cause “we intended it as a tribute.
It was after the fact that our one
lawyer, who is a Deadhead, be-
came concerned about a long-term
life agreement.” JEAN ROSENBLUTH

CBS SUES WHTZ

(Continued from page 10)

quality and thus diminishing the
record’s appeal at retail.

The suit also alleges that WHTZ
air personalities falsely stated on
the air that Epic Records is going to
provide the station with copies of
the upcoming Jackson album,
“Bad,” for use as listener give-
aways prior to the album’s commer-
cial release.

Finally, CBS wants WHTZ to re-
veal its sources in obtaining the
Jackson single as well as its copy of
the single and all other information
regarding the single’s duplication
and distribution. It further seeks
unspecified compensatory and puni-
tive damages from all defendants.

Acting out of fear that additional
singles or the entire “Bad” album
might also be played prior to the al-
bum’s Aug. 30 scheduled release
date, CBS moved that depositions
from WHTZ executives be taken
five days following service of the
CBS complaint instead of the usual
30 days. This motion was denied on

July 31 on the grounds that CBS
had not at that point demonstrated
sufficient need.

WHTZ is operated out of Secau-
cus, N.J., and is owned by Malrite
Radio & Television Inc., an Ohio-
based corporation. According to
Stephen D. Hoffman, senior litigat-
ing partner in the New York-based
law firm Warshavsky, Hoffman &
Cohen P.C., which regularly repre-
sents Malrite but is not the attorney
of record in the CBS case because it
is unlicensed in New Jersey, WHTZ
will fully oppose the CBS suit.

“We don’t agree that CBS is enti-
tled for relief on any of its claims,”
says Hoffman.

“We're regarding it as a nuisance
suit,” says WHTZ program director
and air personality Scott Shannon,
adding that while he and other sta-
tion executives will give depositions
if so ordered, the station did not
make its copy of the single available
to anyone else and will “never” re-
veal its sources.

Shannon further calls the Jack-
son brouhaha the result of an “ama-
teur job of security. Every station in
New York played it the same day,
but because we're Z-100 and the
most-listened-to station in the coun-
try, they want to make an example
out of us.”

Dean Thacker, the station’s vice
president and general manager,
agrees that WHTZ-FM is being
“singled out” for its high visibility.
“We weren’t the first station to go
on this record early. CBS just wants
to make a statement to aggressive
broadcasters, and we consider what
we did as being a good competitive
broadeaster in this market.”

Regarding the CBS charge that
the station falsely announced
“Bad” album giveaways in coopera-
tion with Epic, Shannon says, “We
never said [Epic] gave them to us
[to give away], just that it is an al-
bum from Jackson and it is from
Epic—an obvious product identifica-
tion only, same way we always do.”

INDIE DISTRIBUTORS

(Continued from page ?)

across the country.

Rap act UTFO is racking up signif-
icant sales with its third release, “‘Le-
thal,” on Select. A video for the first
single, “Ya Cold Wanna Be With
Me,” is being aired in medium rota-
tion on Black Entertainment Televi-
sion as well as other national and re-
gional video programs.

“The overall reaction is strong,”
says Select chief Fred Munao, who
adds that the record is getting airplay
on several urban outlets.

Two records crossing over to a pop
audience are Salt-N-Pepa’s “Hot,
Cool & Vicious” on Next Plateau and
the Cover Girls’ “Show Me” on Fe-
ver/Sutra.

“The Salt-N-Pepa album has been
phenomenal for us,” says Jerry
Suarez of Miami-based JFL Distribu-
tors. The record is No. 21 on the Top
Black Albums chart; sales have re-
portedly topped 265,000 units.

As for the Cover Girls, “Show Me”
enters the Top Pop Albums chart this
week at No. 194.

Upcoming albums that distributors
are excited about include DeBarge’s
“Bad Boys,” due in mid-August on
the new Striped Horse label, and the
Surf MC’s “Surf Or Die” and Dana
Dane’s “Dana Dane With Fame,”
two rap titles on Profile.

The Surf MC’s album—scheduled
to be released Wednesday (12}—will

RYKO 3-INCH CD

(Continued from page 8)

retail copies will be handled through
the same channels as Rykodisc’s
regular releases, says Rose.

Rose says he is not certain as to
how large his initial order with
Sony’s Terre Haute, Ind.-based Dig-
ital Audio Disc Corp. will be. He
notes that the quantity will be de-
termined in part by how quickly the
pressing plant can turn around reor-
ders.

The label anticipates a retail list
of $3.98, although that price might
end up being slightly higher or low-
er. The disk will use the Queens
Group packaging design made up in
July for a series of DADC 3-inch la-
bel demos.

A&M’s Tom Corson says that the
Squeeze single, set to be released
Aug. 17 for promotional use at radio
and retail, will contain three
tracks—‘Hourglass,” “Prisoner,”
and “Cigarette Of A Single Man"—
from the upcoming album “Babylon
And On.”

A&M ordered 3,000 units of the
single, also from DADC, and has de-
signed its own packaging for it. Un-
like the Queens Group design,
which uses a 9- by 3!/,-inch rack
card with a small cardboard sleeve
attached along a perforation, the
A&M concoction is a 5- by 5-inch box
that uses a slide-out plastic tray
similar to the Digipak.

Corson says it “‘won’t be long”” be-
fore A&M announces commercial

sale prices and release dates.

Motown’s Miller London, vice
president of marketing, says Stevie
Wonder’s ‘“‘Skeletons” will be ser-
viced for promotional use only to ra-
dio and retail in about a week.

London says that Motown is
awaiting availability of the adapter
required to play the 3-inch CDs on
standard home CD players before
announcing details for commercial
sale availability.

Assistance in preparing this story
was provided by Geoff Mayfield in
New York and Dave DiMartino in
Los Angeles.

be backed by an extensive marketing
and promotion campaign that in-
cludes a video for the title track.
Preorders on the just-shipped Dana
Dane album are said to be over the
50,000-unit mark.

In addition to new product, there
are a number of presummer releases
that are still selling consistently well.
Among them are MC Shan’s “Down
By Law” on Cold Chillin’/Prism; MC
Shy D’s “It’s Got To Be Tough” on
Luke Skyywalker; Stetsasonic’s “On
Fire”” on Tommy Boy; and T-La
Rock’s “Lyrical King” and Mantron-
ix's ““Music Madness,”” both on
Fresh/Sleeping Bag.

Blank tape is
becoming an
important sales
category for video
specialty stores
... see page 60

"There's a rumor
going around abouf an
od agency that not
only does great ads but

designs record covers,
labels plus 8 other fasci-
nating services.”

“To find out more
about this rumor call . .

”

N

160 EAST 56 St., Dept.A
N.Y.. N.Y. 0022 TEL. 758-3232

Serving the graphic needs of the music industry since 1952.

Siskmakers
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PACKAGING
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CD INSERT
: CARDS
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Including Design & Printing
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HEART

£AM 2050

The First Single
By John Adams

From The First LP STRONG

Produced by Frankie Blue & Les Pierce

Remixed & additional production by Bruce Forest

On A&M Records
AM

Lol

1987 A¥M RECORDS. INC. ALL RICHTS RESERVED.

AN

TRACK

Edited by Irv Lichtman

REPRISE REPRISE: Los Angeles drivers wondering
about those oddly placed, mysterious white posters
around town—all bearing a familiar, one-letter logo—
should wonder no more. Expect official word soon on
the reactivation of Reprise Records as a full-line com-
pany rather than a mere label imprint. Word is that a
number of artists will be coming over not only from
Warner Bros. but aiso labels that the latter distrib-
utes—including Sire, Slash, and others. Thus, says one
label insider, the new Reprise will become a kind of rec-
ord marketing/distribution system much like Warner
Bros. Now almost completely staffed, the new label will
be in full operation and answering phones by Aug. 17.

ARRIVALS & DEPARTURES: Capitol promotion VP
John Fagot continues his raid on the CBS field staff.
Latest to make the switch is Ritch Bloom, who will
leave Columbia to be Capitol’s national director of al-
bum promotion. Jeff Shane (Miami), Michael Conway
(the Carolinas), and Tim Burruss (Atlanta) already
have made the Capitol move (Billboard, Aug. 1) ...
Walter Winnick has left his post as promotion VP at
Epic/Portrait/CBS Associated Labels. Winnick is ex-
pected to announce his new affiliation soon .. Herb
Dorfman has exited Moss Music Group as VP of sales
to join Orion Home Video in regional sales. MMG
hopes to fill Dorfman’s slot soon, says chief Ira Moss.

AN EMPHATIC “NOT TRUE”: “A disgusting compet-
itive tactic” is the way Jeffrey Wilkins, president of
Discovery Systems, characterizes the pitch for U.S.
business made by a Japanese CD manufacturer who
claimed that Discovery had filed for bankruptey under
Chapter 11. Not true at all, says Wilkins, who states
“business has never been better.” He claims more than
80 custom-label clients.

NOT GOING PUBLIC: The National Bureau of
Standards, set to test the CBS Copycode system, which
prevents DAT home taping of encoded recordings, has
sent a letter to the CBS/Records Group Technology
Center agreeing to CBS’ request that it not make the
unit’s specs public, although the DAT manufacturer
group, the Home Recording Rights Coalition, has re-
quested the specs. CBS, in asking the bureau to with-
hold the specs, cited the information as “proprietary” in
nature.

THREE FOR 10: For the first time in its 13-year his-
tory, Arista Records has three albums in the top 10.
Whitney Houston, the Grateful Dead, and Kenny G
do the trick.

cY LESLIE WILL ENJOY TWO HONORS at the up-
coming VSDA confab in Las Vegas. Home Viewer and
Time magazines will present him with a man-of-the-year
award for 1987. And Bill Gallagher, president of
MGM/UA Home Entertainment, will honor the
founder and former chairman of the company by pre-
senting a new MGM/UA VSDA scholarship in his name.

TOMMY, IN PERSON: Billboard director of charts
Tommy Noonan will conduct his annual UCLA exten-
sion course, starting Oct. 1. For more details on registra-
tion for the series, “Marketing Plans Behind Hit Rec-
ords,” call 213-825-9971. Noonan was also recently the
first outside guest ever to speak at an MCA Music con-
fab. Publisher president Leeds Levy invited Noonan to
the meet, held recently over two weekends in Vail, Colo.

ALPHABET SOUP: The sticker on the album says
“BMG Delivers.” At first glance, one assumes this is the
start of a push by Bertelsmann Music Group to make
the public familiar with its “BMG” shorthand. But take
a closer look. The album, “Desperate Business,” is from
the Brian McDonald Group, a new act on Columbia.

I.OOK FOR A MASSIVE campaign by Geffen Rec-
ords when a winning contestant gets to name the new
Sammy Hagar album. Hagar will announce the winner
and the chosen title on MTV. The title will then be stick-
ered on his current smash, currently at No. 14 on the

Top Pop Albums chart. Hagar just returned from a
whirlwind promo tour, during which he hit Japan, Ger-
many, Holland, and the U.K.

EIGHTY CANDLES: Chicago retailer Merrill Rose
called Track to report his 80th-birthday bash, to be held
Saturday (15) at the Standard Club in the Windy City.
Some 125 guests are expected, including such industry
out-of-towners as Sam Shapiro, Pete Hyman, and
Mike Spector.

TARGET SIGHTED: Attendees at the Minneapolis con-
vention last week of the 252-unit Target chain and its
internal rack arm, Jetco, heard that major West Coast
expansion will put 55 more stores in California this year,
that out of a total of 73 openings in eight states. Target
moves into the Bay area for the first time with 15 units.
There was talk, too, of distribution-center expansion
from the current six units as Target stretches east into
Michigan and eyes more stores in the Seattle market.

ALTHOUGH THE Federal! Trade Commission won't
comment, ingsiders say the federal agency is taking testi-
mony on the proposed Warner Communications Inc.
purchase of Chappell Music. Those who oppose the
deal do so on the grounds that it creates the world’s big-
gest music publishing empire within a corporation that
is a big user of copyrights, via its record company, mov-
ie, and TV holdings. WCI, of course, owns the giant
Warner Bros. Music .. . Warners’ print division,
Warner Bros. Music Publications, has the sheet mu-
sic of “We're Lookin’ Good,” John Williams’ theme for
the International Special Olympics Games, held July 31-
Aug. 8 on the campuses of the Univ. of Notre Dame and
St. Mary’s College in South Bend, Ind. Williams also
penned the 1984 Olympics fanfare theme ... Singer
Remo Capra, back on the recording scene with an al-
bum, “Show Me The Way,” on indie R Records, has an
unusual hobby—doing the martial arts discipline tae
kwon do at the Moon S. Lee Tae Kwon Do Institute in
New York City.

BARRY MANILOW’S SWITCH from Arista Rec-
ords to sister label RCA was short-lived. The singer,
who has had a string of hit singles and albums over the
years, s no longer on the RCA roster after the release
of just one album. No word as yet on where he’ll land for
future recording projects . .. The Aug. 17 edition of the
soap “Days Of Our Lives” will feature the Glenn Me-
deiros (A&M) hit recording of “Watching Over You” as
theme music for the soap’s popular characters Patch
and Kayla . . . Publicist Norman Winter reports that he
will be conducting business from Los Angeles’ Cedars-
Sinai Hospital, where he is in traction, due to an overen-
thusiastic back rub from a masseuse. Winter is in a
“penthouse” suite with a fax machine, telephone, and
room for business meetings.

JUST ROLLING ALONG: Nov. 9 is the 20th anniversa-
ry of Jann Wenner’s Rolling Stone magazine and the
apt publishing date for “20 Years Of Rolling Stone:
What A Long, Strange Trip It's Been,” edited by Wen-
ner. The anniversary will also be celebrated via special
editions of the magazine and special TV events.

JELLO ON TRIAL: Former Dead Kennedys lead
singer Jello Biafra and four others will finally go to tri-
al Tuesday (11) in U.S. District Court in Los Angeles.
The five defendants will be facing misdemeanor charges
of “distribution of harmful matter to minors.” The case
stems from the inclusion of a sexually explicit poster by
artist H.R. Giger in the Dead Kennedys’ album
“Frankenchrist” (Billboard, June 14, 19%6). A motion
contesting the constitutionality of the charges was de-
nied in February; the defendants entered pleas of not
guilty in March. After the case broke in 1986, Biafra
folded his group. He has since made frequent appear-
ances on public panels concerning rock’n’roll censorship.

THERE IS NO BASIS to a suit by the surviving Bea-
tles to prevent Nike from using the group’s recording of
“Revolution” in its commercials, the shoe manufactur-
er’s president, Philip H. Knight, said at a New York
press conference Aug. 4. The New York action seeks $15
million from Nike, its ad agency, and Capitol-EMI Indus-
tries. Knight says that Yoko Ono approved of the idea
and argues that all the defendants are merely pawns in
the long-running legal hassle between the Beatles and
Capitol-EMI over recording royalties and rights to the
foursome’s catalog. Capitol-EMI also sees the action as
having no merit.
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NEW

ORDER

SUBSTANCE

(1/4/2-25621)

THE ESSENTIAL COMPILATION.

“TRUE FAITH”’
The New Singleu-zazmAnd 127 70-20733)

Produced by Stephen Hague and New Order.
New Order Now On Tour. This Summer. Everywhere.
Substance CD features 12 bonus tracks.

Direction: Tom Atencio

© 1987 Qwest Records
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