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/Vid Gatalog Promos Fuel
Sales, But At What Cost?

This story was prepared by Jim
McCullaugh in Los Angeles and
Al Stewart in New York.

NEW YORK While a wave of $19.95
catalog promotions is likely to move a
record number of videocassettes dur-
ing the remainder of the year, the
low-ball price structure is also creat-
ing anxiety for dealers and suppliers.
(For holiday season promotions, see
page 4.)

The chief concern on the supply
side is that the practice of recycling
titles at lower price points is begin-

National Video
Goes Superstore

BY GEOFF MAYFIELD

NEW YORK National Video Inc.,
already the largest U.S. video store
franchiser, aims to enhance its mar-
ket position through the develop-
ment of 500 superstores.

Ron Berger, chairman, president,
and CEO of the Portland, Ore.-
based company, revealed NVI's in-
tention to add all the proposec
large-scale outlets to its system
within the next three years at a
press conference here July 9.

A franchise development agree-
ment has been signed to open 42 of
the superstores in Atlanta and
Nashville, another has been signed
to open at least 10 in St. Louis, and a

(Continued on page 86)

ning to erode studio profitability.
Suppliers are also mindful of frustra-
tion—and even resentment—at retail
as dealers often
see list prices
plummet from
$89.95 to $19.95 in
a matter of
months.

The under-$20
price point is seen
as critical to mass-merchant break-
throughs this holiday season. Manu-
facturers are also quick to point out
that, more than anything else, com-
petitive pressures have forced prices
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down.

Even so, the myriad of repriced ti-
tles and new price policies has creat-
ed what one dealer terms “a night-
mare” at retail. Though most dealers

(Continued on page 86)
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SOMETHING REALLY UGLY IS COMING YOUR WAY!

Your Ugly will never be an insult again.

Your Ugly from Jelore & Double-O ships July 20th.
Your Ugly. This 12" is so hot, it will tear up the dance floor.
Your Ugly from Jelore & Double-O on Virgin Records.

WATCH OUT!

6,500 Expected For 8th New York Confab
New Music Seminar On A Soaphox

BY FRED GOCDMAN

NEW YORK The New Music Semi-
nar is taking a decidedly political
turn this year, emphasizing the role
popular music and artists can play
in precipitating social and cultural
change.

Approximately 6,500 registrants
are expected at the eighth-annual,
four-day meet, begirning Sunday
(12). And while the seminar’s sched-
ule again offers a hefty dose of
workshops, clinics, and panel dis-
cussions on the nuts and bolts of the
record business, its organizers have
expanded topics to include racism in
the U.S. record industry, pop mu-
sic’s role in bringing people togeth-
er around social issues, and censor-
ship in musie.

Concert promoter and co-keynote

ADVERTISEMEN TS

speaker Bill Graham, who is helping
to organize this year’s series of ben-
efit concerts for Amnesty Interna-
tional, is expected to set the conven-
tion’s tone by speaking on rock and
social responsibility.

Rick Dutka, associate director
and political adviser to the seminar,
says the program’s organizers be-
lieve it is “‘more and more important
that the industry realize it’s part of
society. We're not producing wid-
gets. We’re producing contempo-
rary culture.”

The seminar’s political hue comes
into sharp focus with the panel
“Music For Peace,” which Dutka
says will explore “the value of mu-
sic in bringing people together
around issues of peace and social
change.”

That panel will highlight four cur-

With 4 hits already from their debut Columbia album 7

(B6C-40406), THE SWEETHEARTS OF THE RODEO release a

5th single Aug. 10—"Gotta Get Away.” And their music reaches
the silver screen when the newest Robert Beaton film, *Nadine,”
starring Kim Bassinger and Jeff Bridges opens naticnally Aug. 7.

Promotional screenings in the top 50 U.S. ma kets begin July 18.

Sweet Success.

rent movements for peace associat-
ed with pop music. Peter Gabriel
will speak on the UN’s Univ. for
Peace and his involvement with its
recent Tokyo concert with Little
Steven, Jackson Browne, and art-
ists from around the world. A full-
length film of the concert will be
previewed at the panel and shown in
its entirety at a special screening
room.

Appearing on the panel with Ga-
briel will be Amnesty Internation-
al’s Jack Healy; Harlem Desir of

(Continued on page 80)

Radio Awards
Nominees Set

NEW YORK Billboard’s readers
have made their nominations for the
1987 Billboard Radio Awards. The
final ballot will appear in the Aug. 1
issue; winners will be announced in
a special section Sept. 19.

The radio categories include sta-
tion of the year and best program
director, music director, promotion
director, and air personality in the
following formats: top 40/cross-
over, black/urban, adult contempo-
rary, album rock, and country. Net-
work/syndicator categories include
best weekly national music show in
each format. Awards will also be
given for national and regional rec-
ord promotion.

A complete list of the nominees
appears on page 78,
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ROBBIE NEVIL IS MAKING IT LOOK EASY.
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“ROBBIE NEVIL." AN UNCOMMON DEBUT ALBUM STILL GOING STRONG ON MANHATTAN RECORDS (ST-53006), CASSETTES (4XT-53006)

Produced by Alex Sadkin for Peregrine Productions. Inc. and Philip Thornalley for Voodoo Limited. Management: Nu Visions Entertainment. Ltd. Ron Weisner/Bennett Freed
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STREAKING UP THE CHARTS! POWER ROTATION ON MTV!
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Produced by Rick Chertoff for Uncle Webb Productions.

Management: Steve Mountain for Cornerstone Management.
“Columbia,” % are trademarks of CBS Inc. € 1987 CBS Inc.
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SO MANY ROADS TO TRAVEL...
“ONE WAY HOME"!

BUT THERE’S ONLY
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Philips Expects Launch In 2-3 Years

Record/Erase GD Is On The Way

BY NICK ROBERTSHAW

VOLUME 39 NO. 29 JULY 18, 1987

NEW AGE IS THE RAGE AT RADIO
The adult-oriented new age/AC/jazz radio format may be to 1987 what
classic rock was to 1986. Terry Wood reports on the mushrooming
trend. Page 19

Spotlight On Dance Music
More than ever, dance is a musical omnivore that stretches overground
and underground, capable of launching left-fielders that eventually turn
into bona fde pop crossovers and, conversely, giving hardcore panache
to garden-variety pop music. Brian Chin explores the beat. Page 32

WHAT'S NEW IN NEW MUSIC?
Dave DiMartino mulls over the vague terminology that surrounds new
music and handicaps the top 10 groups destined for breakthrough in
1987. Follows page D-8

Spotlight On Australian Music
Australian rock makes no apologies for its abrasiveness or its unwilling-
ness to campromise. The purveyors of the diverse yet distinctive Down
Under sound share a common attitude: Take us or leave us, but don’t try

to change us. Follows page 64
FEATURES
74 Album & Singles Reviews 64 La Radio Latina
24 The Beat 64 Latin Notas
25 Boxscore 80 Lifelines
6 Chatbeat 63 MTV Programming

65 Classical/Keeping Score 35 Nashville Scene
31 Dance Trax 33 Newsmakers

4 Executive Turntable 10 Out Of The Box
34 Gosoel Lectern 18 Power Playlists
65 Grass Route 26 The Rhythm & the Blues
B8 Inside Track 15 Vox Jox
34 Jaz:/Blue Notes

SECTIONS

26 Black 60 Pro Audio/Video
71 Camada 10 Radio
66 Classified Actionmart 45 Retailing

9 Commentary 22 Talent
35 Country 80 Update
73 Finencial 62 Video Music
51 Home Video 39 Video Retailing

69 Intenational

MUSIC CHARTS
Top Albums Hot Singles
27 Black 16 Adult Contemporary
65 Classical 28 Black
46 Compact Disks 26 Black Singles Action
38 Country 36 Country
72 Hits of the World 35 Country Singles Action
34 Jazz 16 Crossover 30
15 Rock Tracks 30 Dance/Disco
B2 Pogp 72 Hits of the World
76 Hot 100
77 Hot 100 Singles Action
64 Latin 50
VIDEO CHARTS

57 Hotbies And Crafts
39 Kid Video
51 Music Videocassettes

57 Recreational Sports
42 Videocassette Rentals
54 Videocassette Sales

©Copyright 1987 by Billboard Publications Inc., a subsidiary of Affiliated Publications Inc. BILLBOARD
MAGAZINE (ISSN 0006.2510) is published weekly (except for the first week in January) by Billboard
Publications lec., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual
rate, Continercal U.S. $170.00. Continental Europe £165. Billboard, Quadrant Subscription Service Ltd.,
Perrymount Foad, Haywards Heath, West Sussex, England. Japan Y92,000. Music Labo, Inc., Dempa
Building, 2nd Floor, 11-2, 1-Chome, Nigashi-Gotanda, Shinagawa-ku, Tokyo 141, Japan. Second class
postage paid at New York, N.Y. and at additional mailing office. Current and back copies of Biltboard are
available on mricrofilm from Kraus Microform, One Water Street, White Plains, N.Y. 10601 or Xerox Uni-
versity Microfims, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send changes
of address tc Billboard, P.0. Box 2071, Mahopac, N.Y. 10541-2071, (914) 628-7771.

LONDON A compact disk capa-
ble of being erased and re-record-
ed up to 1,000 times may be on sale
within two to three years, accord-
ing to Netherlands-based, multina-
tional Philips. The breakthrough
reportedly hinges on new com-
pounds developed by scientists at
the company’s Eindhoven labora-
tories.

Possible applications extend
across the whole family of laser-
read disks and include interactive
videodisk and computer storage
uses. But with digital audiotape
machires already on the market in
some parts of the world, the Phil-
ips discovery’s potential impact on
the consumer electronics field will
occupy the record industry’s atten-
tion.

The search for an affordable re-
cordable CD system has been on-
going almost since the develop-
ment of the disk itself. But record-
able CD technology is not new:
Japanese hardware maker Naka-
michi used to tout such a system in
its ads in consumer electronics and
hi-fi magazines, saying that its
consumer CD gear came from the
same pedigree as its $100,000
OMS-1 recordable CD system.

Still another form of recordable
disk—on floppy, not CD—is now
being marketed by Denver-based
CompuSonics. The $6,995 DSP-
1000 uses expensive, specially de-
signed floppy disks to record digi-
tal stereo music from any source,
but the price has inhibited large

sales.

Philips began work on an econom-
ical system for recording on CD at
home four years ago and says its re-
search has made ‘“impressive
progress.” Recording quality is ex-
pected to match DAT standards, it
says, and the cost of the system
should be “reasonable.”

Although few details of the tech-
nology involved have been dis-
closed, it is believed a single laser

beam will serve to read, erase, and
rewrite recorded material.

By the beginning of the next dec-
ade, home users may therefore be
able to afford to make high-quality
home recordings of both audio and
video material on a single machine
using disk rather than tape soft-
ware.

Assistance on this story from
Willem Hoos in Amsterdam.

NEW YORK With a Michael

in the year, the CBS/Records
Group appears headed for a rec-
ord year in revenues and profits.

The figures for the CBS Inc. di-
vision’s second quarter show a
rise of 14% in revenues over 1986
($369.6 million against $325.5 mil-
lion) and profits of $30.7 million
compared wizh $21.9 million in
the second quarter of 1986. The
second-quarter profits were the
highest in tae history of the
CBS/Records Group.

For the first half of 1987, reve-
nues reached $782.5 million, up
from $680.6 million in 1986. Prof-
its in the six months ending June
30 rose to $38.6 million from
$74.1 million a year before.

GBS/Records Group Posts
Record 2nd-Quarter Profits

Jackson album yet to come later.

Last year, the CBS/Records
Group generated profits of
$162.1 million on revenues of $1.5
billion.

According a corporationwide
report on overall CBS Inc. re-
sults in the second quarter and
first half, strong revenue in-
creases were registered by the
CBS/Records Group’s interna-
tional and Columbia House (re-
cord club) operations, with inter-
national profits aided by the con-
tinuing weakness of the dollar.
In addition, the company reports,
the unit’s income improved due
to the absence of “unusual item”
charges of $7.3 million taken in
1986 related to changes in manu-
facturing facilities. IRV LICHTMAN

Profile Records To Open London Office

Success Of British Artists, Run-D.M.C. Spurs Move

BY LINDA MOLESKI

NEW YORK In the wake of its
achievements with U.K.-based
acts Boys Don’t Cry, Paul Hard-
castle, and Motorhead, Profile
Records is branching out and plans
to open a London office in Janu-
ary.

During the last few years, the
Manhattan-based label has proved

to be one of the most successful in-
dependent outfits, with rap group
Run-D.M.C. topping its roster.

According to label co-founder/
president Cory Robbins, ‘““It's a
logical move to have a presence
there. We had a lot of success in
the U.K. with Run-D.M.C. as well
as with English artists here in the
U.8.”

Through the new office, Profile

BY DAVE DiMARTINO

LOS ANGELES A&M Records
and the independent, Minneapolis-
based Twin/Tone label have inked
a long-term deal that will bring a
minimum of two of Twin/Tone’s
acts a year to A&M’s roster for
the next three years.

Initial beneficiaries of the
agreement—announced here dur-
ing A&M’s 25th anniversary
worldwide conference June 22-
27—will be Minneapolis band Soul
Asylum, whose next album will be
the first to bear the logos of both
A&M and Twin/Tone. Announce-
ment of yet another Twin/Tone
artist to be picked up by A&M will
be coming “within weeks,” offi-
cials at both labels confirm.

Soul Asylum Will Be First Release

Twin/Tone, A&M In Pact

Among the acts Twin/Tone has
had on its roster are the Replace-
ments and the Suburbs, both of
which left the label to sign with
majors. Current Twin/Tone art-
ists include the Blue Hippos, Da-
vid Thomas, Chris Stamey, and
several others. Stamey, formerly
of the dB’s, is signed to the Hobo-
ken, N.J.-based Coyote Records,
which Twin/Tone manufactures
and distributes, and whose roster
is also included in the A&M-Twin/
Tone link.

According to the deal, A&M will
release albums by a minimum of
six Twin/Tone acts within the
next three years. “It gets sort of
complicated,” says David Ayers at
Twin/Tone. “But if [during this

(Con'tinued on page 87)

plans to sign acts for the U.K. and
U.S. and license product to other
companies around the world. The
label also hopes to release more ti-
tles in the U.K. than it has in the
past. -

Profile is licensing Run-D.M.C.’s
multiplatinum release, ‘“Raising
Hell,” to London Records, which
also has an option on the group’s
next album, due in September.
“We're still licensing product to
U.K. labels,” says Robbins, who
adds, “It will be six months before
we get everything going.” Other
companies Profile licenses its
product to include Champion,
RCA, Carrere, and Street Wave.

Though the label is handled by
an independent distribution net-
work in the U.S., Robbins says he
and partner/vice president Steve
Plotnicki are in the process of
speaking with several major labels
about setting up distribution for
the U.K.

‘““Here we're happy with inde-
pendent distributors,” says Rob-
bins. “But there we’ll only be go-
ing over a few times a year,” he
says, noting that the company
won’'t be able keep a close watch
on the day-to-day sales.

Initially, Profile’s London office
will consist of a staff of five or six,
says Robbins, who adds that the
label is looking for a managing di-
rector and a&r director.

BILLBOARD
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Vid Firms Ready Sell-Through Blitz
$29.95 ‘Lady,’ ‘Star Trek 1V’ Lead List

BY JIM McCULLAUGH

LOS ANGELES As home video
holiday campaigns begin taking fi-
nal shape, “Lady And The Tramp”
and “Star Trek IV” at $29.95 lead
fourth-quarter sell-through promo-
tions from Walt Disney and Para-
mount, respectively. Marketing
strategies arrive, however, with
supplier and dealer concerns over
catalog pricing strategies (see sto-
ry, page 1).

The two titles from Disney and

Paramount are joined by MCA’s
similarly priced ‘“An American
Tail,” which hits stores on Sept. 3.
Although “Lady And The Tramp”
and ‘““‘Star Trek IV” don’t include
commercials, Disney plans a major
cross-promotional association with
McDonald’s and at least one other
major consumer-identifiable compa-
ny, precise details of which will be
announced at the upcoming Video
Software Dealers’ Assn. conven-
tion. Disney also says its marketing
budget will be “substantially high-

Vestron Moves To Purchase
Messer’s Video Store Ghain

BY GEOFF MAYFIELD

NEW YORK In a move that has
puzzled several trade insiders, Ves-
tron Video has purchased an option
to buy the Video Store, a 14-store
chain based in Cincinnati.

Operated by Jack Messer, the
Video Store web has long been seen
as an established player in the mar-
ketplace. Industry observers esti-
mate that the firm rank among the
industry’s 40 top chains in terms of
1986 revenue.

“At this point, right now, we have
an agreement that is exercisable by
them,” says Messer. “They don't
have to buy.unless they want to.”

Messer, a member of the Video
Software Dealers Assn. board of di-
rectors, further states that he had
not been looking to sell his opera-
tion and that the negotiations with
Vestron began as the consequence
of an “informal conversation from a

chance meeting.” .

Neither party has divulged either
the cost of the option, the timetable
under which it must be excercised,
the agreed-upon purchase price for
the chain, or the timetable under
which the option must be exercised.
It is certain, however, that Messer
would not let go of his stores for a
fire-sale price.

Originally a local chain with all of
its stores in the greater Cincinnati
area, the operation has since grown
to two additional markets, Lexing-
ton, Ky., and Knoxville, Tenn. And
Messer says it will soon enter a
fourth market, Columbus, Ohio,
with “four or five stores,” regard-
less of whether Vestron exercises
its acquisition option. The Colum-
bus plunge is part of an expansion
that will see 10 new stores open be-
tween now and October, with three
in the firm’s home market, and the

(Continued on page 87)

er” than last year’s $6 million.

Sept. 1 is prebook for the Disney
program, while Oct. 6 is the street
date. In all, Disney will feature 29 ti-
tles in its Irresistible Christmas
campaign, including the classics
“Sleeping Beauty,” “Dumbo,” and
“Alice In Wonderland” at $29.95.
Such live-action titles as “Flight Of
The Navigator,” ‘“The Journey Of
Natty Gann,” and ‘“Never Cry
Wolf”” are also being repriced to
$29.95.

Consumers will also be offered a
free bonus tape with the purchase
of “Lady” and one other $29.95 ti-
tle—either the holiday-themed
“Jiminy Cricket’s Christmas” or “A
Walt Disney Christmas,” valued at
$19.95 each.

Other titles in the Disney cam-
paign are the animated featurettes
“Winnie The Pooh And The Blus-
tery Day,” “Winnie The Pooh And
Tigger Too,” ‘“Winnie The Pooh
And The Honey Tree,” and “Winnie
The Pooh And A Day For Eeyore,’
all at $14.95. Other live-action titles
at $29.95 are ‘“‘Mary Poppins,”’
“Pete’s Dragon,” and “Old Yeller.”

Animated musical compilations at
$14.95 include ‘‘Disney’s Sing-Along
Songs: Zip-A-Dee-Doo-Dah,” “Dis-
ney’s Sing-Along Songs: Heigh
Ho,”” and the cartoon classies
“Here’s Mickey!,” ‘““Here’s Don-
ald!,” ‘“Here’s Pluto!,”” ‘“Here’s
Goofy!,”’” ““Silly Symphonies!,”
“Starring Mickey & Minnie,” “‘Star-
ring Donald & Daisy,” “Starring
Pluto & Fifi,” and ‘“Mickey’s Christ-
mas Carol.” Gift pack collections
will also be available.

The cornerstone of the Disney
campaign, according to marketing
director Ann Daly, is collectibility—

(Continued on page 87)

BY GERRY wOOD

NASHVILLE A pop music center
before its national renown as the cit-
adel of country music, Nashville is
re-emerging as a vibrant town for
developing pop and rock bands.

From the 1948 pop hit ‘“Near
You” by Francis Craig to the years
when the Everly Brothers, Bob Dy-
lan, Simon & Garfunkel, and Elvis
Presley recorded some of their
greatest hits here, Nashville has
been in the mainstream, though not
in the spotlight, of the U.S.
rock’n’roll scene.

“We haven’t begun to see what's
out there [in relation to talent],”
says David Skepner, chairman of
the board of the Nashville Enter-
tainment Assn. The organization is
devoted to promoting Nashville’s
image as a total music center.

This year, Skepner’s group spon-
sored its second Nashville Music Ex-
travaganza, a two-day showcase of
pop talent. Last year’s inaugural
event drew nine a&r executives
from Nashville and Los Angeles.
The word spread, and this year’s
event attracted 23 a&r scouts, plus
SRO crowds. “The Music Extrava-
ganza has shown us there’s such a
tremendous amount of talent in the

Total Music Center Is The Goal

Nashville Is Rolling With Rock Again

Nashville and Southeast market-
place,” says Skepner.

To showecase the strength of
Nashville’s burgeoning rock scene,
the association is sponsoring a
booth and distributing a Nashville
pop compilation CD at this week'’s
New Music Seminar in New York.
Some 70 Nashville-area bands and
acts submitted tapes for the pro-
motional CD, and 14, with material
ranging from r&b to rock, were se-
lected.

The NEA’s promo CD is the or-
ganization’s latest ploy to draw na-
tional attention to the Nashville
rock scene. Ten thousand copies of
the CD have been produced for the
promotional effort.

Acts on the CD are Hocus Pocus,
the Drmls, Johnny Cobb, the
Nerve, These Are Houseplants,
Audience, Radio One, Neil Deaf,
Order Of Silence, Neecie Alexan-
der, Jamie Houston, Eleven 59,
Dessau, and the Grinning Plow-
man. A booklet contains informa-
tion on the bands, including the all-
important contact phone number
and address.

Other signs of Nashville’s rock
success are abundant: Steve Win-
wood, Duane Eddy, and Mick Ron-
son have all recently moved to Mu-

sic City; Nashville-based rockers
hitting the charts include Tom
Kimmel and Steve Earle; and such
new traditionalist country acts as
Randy Travis and Dwight Yoakam
crash Billboard’s Top Pop Albums
chart. Additionally, Restless Heart
hits both the pop and adult contem-
porary charts.

Recent signings include In Pur-
suit to MTM Records, the Sluggers
to Arista, Delta City Rebels (for-
merly the Rock City Angels) to
Geffen, Tommy Deluca to Epic,
Mark Germino to RCA, and Walk
The West to Capitol.

“When they talk about music in
the mid-'80s, I put my money on
Nashville,” says David Anderle, di-
rector of a&r for A&M Records,
Los Angeles. He came to Nash-
ville, heard a group called the Roy-
al Court Of China, and signed it to
the label. “If I were a young band
trying to make it, I’d be in Nash-
ville,” adds Anderle. He believes
Nashville is “a great place for kids
to develop. Los Angeles is too
hard—there aren’t enough clubs,
and New York is too expensive and
crazy.” The new A&M group’s
self-produced album will ship to al-
bum rock radio in mid-August.

Patty Packs A Punch. Columbia artist Patty Smyth takes a night off from her
tour with Bryan Adams for her own sold-out show at New York City’s Ritz.
Congratulating Patty on her performance and the success of her debut solo
album is CBS Records Division president Al Teller.

Executive Turntable

RECORD COMPANIES. Jim McKeon is named vice president of album promo-
tion for RCA Records in New York. He was director of album promotion
for Columbia Records.

Virgin Records in Los Angeles appoints Sharon L. Heyward director
of national r&b promotion. She was national director of black music pro-
motion for RCA Records.

Bob Kranes is named manager of a&r for PolyGram Records in New
York. He was assistant program director/music director for WXRK-FM
New York. Charles Graney is promoted to vice president of credit for the

HEYWARD LIPMAN

KRANES

label. He was director of that area.

Chuck Fassert is appointed vice president of sales and marketing for
Macola Records in Los Angeles. He was executive vice president and
part-owner of Beverly Glenn Music.

A&M Records names Jamon Green local marketing coordinator for the
Los Angeles area. He was a buyer for Wherehouse Entertainment.

Arista Records promotes Monte Lipman to local marketing manager
for the New York area. He was an intern in the sales department.

Bill Mack becomes head of marketing for Luv Records, based in Dal-
las. He was associated with various labels.

RETAILING/DISTRIBUTION. Blockbuster Entertainment Corp. in Dallas makes
the following appointments: Steven R. Berrard, chief financial officer;
Joseph J. Burke, corporate controller; and James F. Ellis, senior vice
president.

HOME VIDEO. Mindy Warren Pickard becomes marketing manager for Key
Video and Playhouse Video in New York. She was account manager, af-
filiate marketing and sales, for MTV Networks.

Joe Marziotto is named Northeast regional sales manager for Peter
Pan Industries, a children’s home video company in Newark, N.J. He was
New York field sales manager for RCA Records.

PUBLISHING. C. Thomas Bates resigns as vice president of finance and
planning for the Benson Co., the Nashville-based gospel music firm, to
become a partner in the certified public accounting firm Rayburn and
Betts.
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Songwriters and publishers, it's in your own
professioral interest to understand royalties
and your rights. ASCAP provides information
and advice and helps you protect one of your

most precous possessions: your songs.

Call today. Or at the New Music Seminar, look

for us in Booth J9.

PROFESSIONALS

LOOKING AFTER YOUR PROFESSIONAL INTERESTS

ASCAP MEMBERSHIP OFFICES

New York 212/595-3050

Los Angeles 213/466-7681
Nashville 615/244-3936
London 011/44-1-930-1121

QsCq

American Soc ety of Composers, Authors il & Publishers
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Layoffs At Praxis Ganada GD Plant
‘Cash-Flow Problems’ Said To Be Cause

BY KIRK LaPOINTE

OTTAWA Praxis Technologies
Inc. has laid off employees at the
company’s compact disk manufac-
turing plant, according to president
Michael Sifton.

The Mississauga, Ontario, plant,
which opened in August as the first
Canadian facility in a field that sore-
ly lacked supply, has trimmed an
undisclosed number of staff from
the payroll to avoid what Sifton
calls “‘a potential cash-flow prob-
lem.” But, he says, “This is by no
means the beginning of the end.”

Praxis now has about 130 people
employed at the plant.

“We are looking at bringing peo-
ple back soon,” Sifton says. “Au-
gust is shaping up as a big month,
and September is expected to be
even bigger.”

But with three plants in Canada
and many others in the U.S., Praxis
no longer holds an exalted position
in the market.

“What we found is that the mar-
ket is plateauing,” he says. “Vinyl
plants are used to summer layoffs,
but it was something we hoped not
to have to do ourselves.”

A major problem for Praxis and
Canadian competitors Cinram and
Americ Dise has been securing Ca-
nadian business. With most labels
foreign-owned, including the seven
major companies, long-term con-
tracts were set between Canadian
operations and multinational parent
companies with foreign pressing fa-
cilities long before the Canadian
plants came aboard. Initial delivery
problems at all three companies also
hampered attempts to pry Canadian
business away from foreign plants.
The result is that most Canadian CD
business is conducted abroad, while
most Canadian-produced CDs are
shipped to other territories.

Praxis went public with a share
offering last year to finance expan-
sion of the plant and set aside funds
for future development. Sifton says

Technotronics On Line

GD Plant Gets Gomputerized

NEW YORK Technotronics has
begun manufacturing compact
disks at its plant in West Chester,
Pa., making use of self-contained
computerized systems that handle
most of the production process
without human interaction.

Two systems have been placed in
operation, according to company
spokesman David McQuade, with
an additional two scheduled to go
into service next week. Each system
is said to be capable of producing at
the rate of 2.5 million CDs a year.

Current plans call for the activa-

tion of 20 systems by the end of the
year, according to McQuade.

The use of the specially designed
systems is said to economize on
space and employees and to be more
resistant to product contamination
than conventional CD manufactur-
ing methods.

The price per raw CD, minus
packaging, tapers down to $1.65
based on quantity, with mastering
supplied gratis for large orders.

Technotronics also manufactures
and sells “turnkey” production sys-
tems to third parties.

FTG Studying MTV Memo

BY STEVEN DUPLER

NEW YORK As part of an ongo-
ing investigation, the Federal Trade
Commission is examining a high-
level, internal MTV memo that al-
legedly outlines a long-term strate-
gy described as a way to “protect
the channel from competition” by
“locking up channel capacity with
cable operators.”

The document—apparently
signed by MTV’s then-president,

Bob Pittman, and intended for top
Warner Communications Inc. exec-
utives, including Steven Ross, Drew
Lewis, and David Horowitz—was
provided to the FTC by Houston-
based Hit Video USA, the 24-hour
national video music outlet that is
suing MTV for alleged antitrust vio-
lations. At Hit Video USA’s re-
quest, the FTC is investigating al-
leged attempts on MTV’s part to
monopolize the music video televi-

(Continued on page 87)

’86 Blank Tape Sales Surge

ITA: Gains Despite Price Erosion

NEW YORK Manufacturer sales
of blank audiocassettes and video-
cassettes in the U.S. were brisk in
1986, even though price erosion con-
tinues to be a fact of life in the in-
dustry.

According to the International
Tape/Disc Assn., sales of blank
VHS videocassettes in 1986 rose
23.4% in dollar volume over 1985 fig-
ures, to $1.250 billion vs. $1.103 bil-
lion. Unit sales were up 35.2%, from
$231.4 million in 1985 to $312.8 mil-
lion in 1986.

Dollar volume of audiocassette
sales in 1986 was up 17.2%, with rev-

enues at $336.2 million vs. the $286.9
million reached in 1985, while unit
sales rose 24.8% to $368.5 million
from $295.3 million.

In videotape, the Beta format
continued its slide in both dollar vol-
ume and units. Dollar sales declined
27.6% to $137.3 million from $189.6
million. Unit sales dropped 20.5% in
1986, falling to $34.2 million from
$43 million.

As a whole, blank videocassette
sales were up by 15.4% in dollars,
from $1.203 billion to $1.387 billion.
Unit sales rose 26.5%, from $274 mil-

(Continued on page 86)

that the result “is we don’t have a
banker sitting on our doorstep when
these [cash-flow] things come up.”

Sifton says Praxis hired John
Leffler for marketing in Los Ange-
les and is in the process of hiring an-
other marketing executive in the
U.S. From now on, Praxis’ Canadian
executives won’t be beating the
drums for the company abroad; the
work will be left to hired hands
there.

It isn’t clear how many CDs Prax-
is will press this year, Sifton says.
As for manufacturing for the do-
mestic market, however, “I think it
will definitely continue to have its
roadblocks.”

A Great Day. Singer Jessye Norman receives an honorary doctorate of music
from Harold Shapiro, president of the Univ. of Michigan. Norman earned a
master’s degree at the university.

GEORGE MICHAEL’S “I Want Your Sex” jumps
two notches to No. 9 on this week’s Hot 100, becom-
ing the most sexually direct song ever to crack the
top 10. Michael’s hit is just a bit more blunt than a
pair of Marvin Gaye smashes: “Let’s Get It On,”
which hit No. 2in 1973, and “Sexual Healing,” which
reached No. 3 in 1983.

Several other explicit songs have cracked the top
10 in the past few years, including Frankie Goes To
Hollywood’s ‘‘Relax,” Sheena Easton’s ‘“‘Sugar

Michael Gracks Top 10 With ‘Sex’;
Controversy Has’t Slowed Song’s Glimb

Want Your Body).” Any
of these records make
such then-provocative
’60s hits as the Rolling
Stones’ ‘““Let’s Spend
The Night Together”
and the Doors’ “Light
My Fire” seem almost

Walls,”” and Samantha

Fox’s ‘““Touch Me (I
e
s e

quaint. It’s worth re-

membering that more
recent hits like Rod
Stewart’s “Tonight’s The Night'’ and Olivia New-
ton-John’s ‘“‘Physical’”’ also raised eyebrows when
they were first released.

The controversy over “I Want Your Sex”” generat-
ed a lot of press and television coverage—or was it
the other way around? In any event, the headlines
seem to have helped the record in the long run. The
song took just seven weeks to crack the top 10,
which is a little faster than average for Michael. Of
the singer’s eight previous top 10 hits, four took
longer to reach the top 10, and only two took less
time: “Careless Whisper,” which cracked the top 10
in just five weeks, and “I Knew You Were Waiting
(For Me),” which took six.

POP QUIZ: Name the four acts that have earned
two or more top five singles on the Hot 100 so far
this year.

If you guessed Janet Jackson, Madonna, and
Genesis as the first three, you get no bonus points
for long shots, but you are right. The fourth act is a
bit less obvious. It’s the dance group Exposé, which
peaked at No. 5 in April with “Come Go With Me”
and returns to the top five this week with “Point Of
No Return.”

Anybody who was able to name all four can skip
the rest of this column. You know too much as it is.

FAST FACTS: Rod Stewart’s remake of Sam
Cooke’s “Twistin’ The Night Away” debuts at No.
85 on this week’s Hot 100. It’s not the first time
Stewart has recorded this classic. In fact, it’s not the
first time he’s hit the chart with it: He took the song
to No. 59 in 1973. The new version is featured in the
movie “Innerspace.”

Heart’s “Alone” logs its second week at No. 1 on
the Hot 100, becoming the group’s best-charting sin-
gle to date. ““These Dreams’’ spent one week on top

by Paul Grein

last year.

Bob Seger’s ‘“‘Shakedown’” jumps to No. 2 this
week, becoming the singer’s second single to climb
to the runner-up spot on the Hot 100. “Shame On
The Moon” peaked at No. 2 in 1983.

The Jimi Hendrix Experience’s “Live At Winter-
land” on Rykodisec dips to No. 13 on this week’s Top
Pop Compact Disk chart but is still the highest-rank-
ing and best-selling CD-only release ever, according
to Rykodisc’s Noah Herschman. The executive adds

_ that ‘“Live At Winter-
land” has been the only
independently distribut-
ed CD on the chart for
the past month. What
makes all this so amaz-
ing is that Hendrix has
been dead for 17 years,
and nearly 20 years have
passed since the Winter-
land concerts.

WE GET LETTERS:
Larry Freda of South Orange, N.J., notes that Mot-
ley Crue’s “Girls, Girls, Girls”’—which holds at No.
13 on this week’s Hot 100—is the group’s second
chart hit to include some or all of the band members’
names. ‘“‘Smokin’ In The Boys Room” cited all four
members; “Girls, Girls, Girls’’ names just Vince Neil
and Tommy Lee. Freda adds that “Girls, Girls,
Girls”’ was the name of an Elvis Presley movie, and
that the Crue’s album includes a live remake of El-
vis’ “Jailhouse Rock.”

Marty LeGere of Rotterdam, N.Y., notes that
ABC’s “When Smokey Sings”’—which jumps to No.
57 this week—is on the Hot 100 at the same time as
the latest hit by the man it salutes, Smokey Robin-
son. LeGere says the last time something like this
happened was in May 1982, when Stars On 45 hit the
top 30 with ‘“A Tribute To Stevie Wonder”’ at the
same time that Wonder was on the chart with *“Ebo-
ny And Ivory.”

Mike Perini of Ypsilanti, Mich., notes that ‘Bruce
Springsteen & The E Street Band Live/1975-1985" is
the briefest-charting album of Springsteen’s career.
The five-record set logged 26 weeks on the Top Pop
Albums chart from November to May. ‘“Nebraska”
was formerly Springsteen’s shortest-charting al-
bum, with 29 weeks. Some will argue that this is fur-
ther proof that the album was a “platinum turkey.”
They’d be wrong on two counts. First, the album
rose and fell quickly because everyone who wanted
it bought it at once. Second, any five-record set that
sells 3 million copies—or 500,000 copies, for that
matter—has to be rated a smashing success. Name
another one that’s come close.
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Ampex hits the top of

the charts \;n'th 1ts newest
release, Ampex 467 digital
mastering tape.

We not only pioneered digital audio tape, we also refined 1t. The
result 1s Ampex 467, a tape that sets the highest standards for all digital
audio applications. And it’s available in all open reel and cassette formats,
including the new 80-minute cassette length.

More top performers record their hits on Ampex tape than any other
tape in the world. While opinion may vary
on what 1t takes to make a hit, there’s no AM p E x

argument on what it takes to master one. ,, jimpex Ggmoraton, Magneuc Tape Dusion.
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BY JOHN GLASEL

Disco music blares from a power-
ful sound system in a neighbor-
hood tavern. An electric bass and
guitar join an amplified keyboard/
synthesizer with drum machine,
all cranked up to maximum volume
levels, playing hard rock in a small
nightclub. A string quartet inter-
prets light classics in a posh, dimly
lit restaurant. A name jazz pianist
is featured at a downtown bistro
with his trio.

All of the above are normal oc-
currences in major cities all over
the world. But in New York, if one
of these establishments doesn’t
have a cabaret license, it is violat-
ing a city ordinance.

Which one? You guessed it. The
restaurant with the string quartet!

New York’s archaic cabaret li-
censing law, enacted back in the
roaring '20s to curb the “wild” be-
havior of residents and tourists
alike, permits unlicensed estab-
lishments to provide music to their
clientele only if it is produced by
“mechanical devices’ or “not by
more than three persons.”

The law also used to limit live
music in these venues to string
and keyboard instrumentalists.
But last summer, Local 802 and
the musical community won a two-
and-a-half-year struggle to end
discrimination against wind and
percussion players.

No other city in the world has a
similar law. In truth, New York
doesn’t really need it, because build-
ing codes, fire laws, noise ordi-
nances, and other statutes are al-
ready on the books to protect the
public.

What's the big deal? Why don’t
these places just get licenses? Un-
fortunately, it’s not that easy. In or-
der to qualify for a cabaret license,
an establishment must fulfill sever-
al requirements.

THE CD CHART FACTOR

I was shocked and disappointed to
learn of Billboard’s inadequate
method of compiling the Top Pop
Albums chart (Chart Beat, June 20).
To ignore compact disk sales for de-
termining album chart position is
not only misleading but shows a se-
rious lack of foresight.

It is no wonder that heavy metal
bands accounted for five of the top
six albums on the album chart while
none appears in the top six of the
Top Compact Disks chart, as report-
ed in Chart Beat. Common demo-
graphic sense would tell anyone
that the heavy metal sound appeals
to the younger age groups, with
fewer dollars and fewer CD players.

During the course of a typical
year, my company spends more
than $5,000 on recorded material,
and for years I have used your
charts for reference in making my
purchases. But until it reflects a
more realistic idea of overall album

By The Numbers

NEW YORK CITY’S ARCHAIC CABARET LAW

First of all, the location needs a
alarm system directly wired to the
fire department. It must also have a
sprinkler system with its own water
supply, which requires a water tow-
er on the building’s roof. In addi-
tion, a licensed cabaret must have
an exit in the rear or one leading to
a street that is different from the
one at the main entrance.

While these safety measures may
be advisable in larger places, espe-
cially if they feature dancing (which

A maximum of three musicians
limits the types of music that can be
played. Most jazz styles require
four to six musicians. Bluegrass
needs at least four players. And it's
impossible for a string quartet or
woodwind quintet to perform with
three people.

But, in practice, the city hasn’t
been busting venues with string
quartets. They're mostly after
those “low-down, dirty” jazz joints!
In the past year or so, quite a num-

‘It’s illegal

to present more than
3 musicians in most
clubs & restaurants

in our town’

John Glasel is president of N.Y.’s Local 802,
American Federation of Musicians.

can present problems in case of
fire), it is ludicrous to suggest that
adding a few people to a musical
group can, by itself, create a fire
hazard. Moreover, the costs of such
safety measures, when they are do-
able, are often more than a small
business can afford.

So the smaller places don’t have
licenses, and it's illegal to present
more than three musicians in most
clubs and restaurants in our town.

Local 802 and three individual
musicians are challenging the law in
New York State Supreme Court.
We believe that it violates musi-
cians' rights to equal protection un-
der the law as well as the First
Amendment rights of musicians and
audiences alike. Music has been
ruled a constitutionally protected
form of free speech.

ber of jazz clubs have been fined or
even padlocked for presenting four-
or five-piece bands without a proper
license.

Why is the city getting so tough?
The people who opposed our long
fight to remove the law’s discrimi-
nation against horns and drums at
first alleged that they wanted to
protect the quiet of their neighbor-
hoods—even after our union helped
the New York City Council enact a
new, stronger noise-control code.

Now they are saying that they're
afraid that bigger bands will cause
traffic congestion! But a traffic ex-
pert told us that there’s no evidence
for this and that only the seating ca-
pacity of an establishment has an
effect on traffic.

Some people feel that the real rea-
son behind opposition to amending

sales, I will view the chart as a
source of entertainment rather than
a tool for record purchases
Carl Caprioglio
Amnesia Co.
Torrance, Calif.
(Editor’s note: It is not yet feasible
to include sales of CDs in the Top
Pop Albums chart because of in-
comsistencies in retail fill. Cur-
rently, most fluctuations on the
Pop Compact Disk chart are pri-
marily due to the uneven flow of
reorders on the disks. It is our in-
tention to fold in sales of CDs
when our ongoing testing of the
marketplace reflects that it can be
done consistently and accurately.)

STEREOTYPING FORMATS

I resent WYTZ Chicago program di-
rector Brian Kelly’s remarks
quoted in the recent Billboard story
“Stations Want Love, Not Sex”’
(June 27).

While I agree with him that “the
whole [issue] is a little overex-
posed,” I take exception to Kelly’s
further comment that “99% of the
country songs out there are just as
bad, if not a lot worse.”

I suggest that Kelly really listen
to what is being played on country
radio today. The current hit single
by Randy Travis, ‘“Forever And
Ever, Amen,”” for instance, pro-
motes monogamy.

I could cite more examples. But
my point is that we’re all radio
broadcasters, and we need to avoid
stereotyping each other’s formats.

Theresa Binon
Program Director
KGEM Boise, Idaho

SUCCESS STORY
We all enjoyed Linda Moleski's arti-
cle on the Austin, Texas, radio mar-
ketplace (Billboard, June 13). We ap-
preciate the attention. There’s just
one thing. We were overlooked in
the coverage of the new players.
KKMJ (the former KOKE-FM) is
a new acquisition of Keymarket
Communications. With a format
change, call-letter change, and tow-
er location and power change (from
7,400 watts to 100,000 watts), we
have become the fifth-rated station
in Austin 12-plus and second in the
25-54 demo. I think you’ll agree that
this new player has had significant

the law may be racial in origin. They
wonder whether real-estate inter-
ests, in their quest for ever-increas-
ing property values, aren’t really
trying to keep “undesirables” (read
“minorities”’) out of their areas by
making it tough to operate jazz
clubs.

Certainly, real-estate develop-
ment has been one of the main rea-
sons why licensed cabarets present-
ing live music are becoming scarcer
in New York. An expansion of
Rockefeller Center long ago si-
lenced Swing Street, that fabulous
stretch of 52nd Street now memori-
alized only by a street sign.

More recently, the Half Note was
unable to survive its move to the
midtown, high-rent district, and
Jimmy Ryan’s and Eddie Condon’s
have fallen victim to the wrecker’s
ball.

We don’t know if the city fathers
are consciously trying to banish mu-
sic by restricting most styles to the
ever-shrinking number of licensed
venues. But one thing is clear: To
make a living these days, most jazz
players must spend most of their
working lives on the road.

George T. Simon, the noted au-
thor and critic, recently remarked
that jazz musicians originally gave
our town its nickname, the Apple,
because it was the core of our coun-
try’s jazz culture. Now, he says, it’s
fast gaining a reputation of being
“the pits.”

The New York City Council reeent-
ly adopted a resolution declaring jazz
a “civic treasure.” We believe that
the first step in rehabilitating this
musical treasure in New York must
be the abolition of the city’s sense-
less and unfair cabaret law.

We have found many new friends
and allies in our battle. God (and the
judge) willing, we’ll win this fight
soon, so that every kind of music
will be welcome in “‘the cultural cap-
ital of the world.”

impact on the marketplace.
Bob Cole
Director Of Programming
KKMJ-FM Austin Texas

POSITIVE METAL

So the Parents Music Resource Cen-
ter is back on the warpath again (Bill-
board, July 4). Another list of artists
is targeted with little or no under-
standing of lyrics.

Anthrax’s ‘“Among The Living,”
one of the albums the PMRC cites, is
one of the most positive heavy metal
releases of 1987. The album includes
songs that speak out against drug
use and for peace. Who would be
damaged by this kind of a band?

Maybe I should become a politi-
cian. My political background is com-
parable to PMRC’s musical insight.

i Tracy Fisher
Budget Tapes & Records
Longmont, Colo.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Is Horowitz.
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RIAA Warns Against Use 0f GD Compilations

BY BILL HOLLAND

WASHINGTON The nation’s ra-
dio program suppliers and satellite
networks could find themselves in
copyright infringement hot water
if they are selling compilations of
broadcast-use-only compact disk
product to stations without having
first obtained permission to make
copies.

The possible legal tangle, which
could affect a number of the coun-
try’s 170 radio program suppliers
and networks that utilize satellite
prerecorded programming, looms
as a result of a June cease-and-de-
sist warning letter from the Re-
cording Industry Assn. of America
to Century 21 Programming Inc.
of Dallas.

The RIAA letter, which was
written by general counsel Joel
Schoenfeld, points out to Century
that “reproduction of a copyright-
ed sound recording is impermissi-
ble unless expressly authorized by
the copyright proprietor of the
sound recording.”

Century president Dave Scott
says the letter “came as a big sur-
prise. I had no idea we were doing
anything wrong.”” He adds that he
has personally checked with sever-
al other programming firms as to
whether they have sought written
permission from labels to dupe

prerecorded product for their
package programs. “They all re-
ply, ‘Of course not!"”’ says Scott.
Century supplies automated and
nonautomated station clients
across the country with taped rota-
tion product (reel-to-reel and car-
tridge) as well as sequenced CD
compilations of current hits in
three formats (top 40, AC, and
country). It also offers recurrents
and oldies. The new CD venture
apparently sparked the RIAA let-

‘Reproduction
must be approved’

ter, which evidently was requested
by a member label, according to a
source.

Scott says that perhaps as many
as 60 other firms could be affected
by the RIAA warning, including
Drake-Chenault Consultants and
Programming Consultants Inc.
(formerly TM Programming), The
Album Network, and The Hard Re-
port. He also mentions satellite
music feature programs like
“American Top 40,” ““American
Country Countdown,” and “Rick
Dees’ Top 30 Countdown.” Scott
has been in touch with several of
these firms and programs.

According to Scott, each week

Power Post. Staffers at hit outlet KRBE Houston take a swim in a few of the
four tons of postcards they received in the Power Prom promotion, after which
the high school that submitted the most cards won a free performance by
Ready For The World at its year-end dance. Seated clockwise from center are
KRBE PD Paul Christy and staffers Chris Kelley, Grethia Hightower, Casi Love,
Terry Michaels, Carol Nelson, and Mark Waldi.

newsline...

LYNN ANDERSON POWELL becomes the highest-ranking female at a Gan-
nett radio property by getting the promotion to KIIS-AM-FM Los An-
geles’ president/GM post. Anderson, who had been appointed VP/GM
of the leading top 40 in November, is a seven-year KIIS veteran.

PAULETTE WILLIAMS is promoted to VP/GM of KMEL San Francisco. She
was elevated from station manager to general manager last July, and
in that time has increased KMEL'’s billings by 300%.

SHANNON LANGE is promoted to station manager of WRQC “92Q” Cleve-
land. He had been the hit outlet’s GSM for the past three years, and
was previously GM at WBBG/WMJI Cleveland.

Century projects the next week’s
charts, then collects promotional
copy CDs, masters its own CD
compilation of the cuts, and sends
the master to a Columbus, Ohio,
plant, where 500 copies are made
for station use only. They are then
sent by Federal Express to the sta-
tions. Each hits-package CD con-
tains six top 40, AC, and country
cuts each.

Scott also maintains that record
companies mail “submasters” of
recurrents and oldies cuts to Cen-
tury for inclusion in the company’s
separate offerings.

Century has replied to the RIAA
warning letter, and Scott has spo-
ken with Schoenfeld in a telephone
conversation. Scott has said that
Century will request permission in
writing from RIAA labels, includ-
ing MCA Records Inc., CBS Inc,,
BMG Music (formerly RCA/Ariola
and Arista), Warner Bros. Records
Inc., Elektra/Asylum Records,
PolyGram Records, Atlantic Re-
cording Corp., and Chrysalis Rec-
ords Inc.

“I want to be cooperative about
this,”” says Scott. “But, really, this
is the first time in 15 years that
Century’s activities have been
questioned by the recording indus-
try.”

Scott adds that he has also writ-
ten letters to 50 other labels, ex-
plaining what Century’s activities
are and asking any label that is
concerned to get in touch with him.

Century’s HitDise CD service,
providing weekly CD currents to
stations, is used by such stations
as WYNY-FM New York, KOST-
FM Los Angeles, WKSZ-FM Phila-
delphia, WOMC-FM Detroit,
WHDH-AM Boston, and WASH-
FM Washington, D.C. The service
costs $57 a week.

Although no official statistics

“Washington
Roundup

BY BILL HOLLAND

cALLING OUT THE TROOPS:
That’s what NAB president Eddie
Fritts did last week in an effort to
get massive grass-roots opposition
to a Congressional proposal to tax
advertising deductions. The House
Ways & Means Committee is look-
ing at a number of proposals to
raise new revenue, and the one
NAB doesn’t like would permit the
deduction of only 80% of advertis-
ing expenses, with the left-over
20% deferred to the next year.
NAB is part of a coalition of news-
paper, magazine, broadcaster, and
advertising groups opposing the
measure. Similar proposals have
also been offered as separate leg-
islation in both houses; those pend-
ing bills would eliminate ad deduc-
tions for products such as ciga-
rettes.

AM DAYTIMER PREFERENCE:
The U.S. Court of Appeals here
(Continued on page 16)

are available, it is popularly be-
lieved that more than 60% of music
stations in the country’s large and
medium radio markets now have
or utilize CD players in their stu-
dios. It is also believed that at
least one station in each market
touts its use of CD.

Century also supplies music li-
censing information about ASCAP,
BMI, and SESAC to stations with
the packages, but a spokesman at

the Harry Fox Agency indicates
that some publishing firms it repre-
sents might want a mechanical roy-
alty from programmers like Centu-
ry if the practice were brought to
their attention. The Fox official,
however, suggests that most pub-
lishers might not bother about a fee
because of the tradeoff of airplay
and the small amount of money in-
volved with the CDs being sent to
stations.

Programmers reveal why they have jumped on
certain new releases.

TOP 40

Steve Kelly, PD of WKSI “Kiss FM” Greensboro, N.C., was in a Motown
mode recently, starting with Smokey Robinson’s “One Heartbeat” (Mo-
town). “This reminds me of the old Motown sound, the sound that made
Smokey famous, and it’s the choicest record out right now,” says Kelly.
That pick segues nicely into ABC's “When Smokey Sings” (PolyGram).
“This is a classic summertime record, and for the teens, it gives them a
taste of the Motown sound,” Kelly says. The PD says he found a gem on
the flip side of Whitney Houston’s “I Wanna Dance With Somebody,”
which is “Moment Of Truth” (Arista). The track is not included on Whit-
ney’s album, but is sounds like Kiss’ listeners wish it were. The PD says,
“Last week, this was our No. 10 request overall, and our No. 5 request 18-
plus.” Kelly says he’s getting similar across-the-board response from Ma-
donna’s “Where’s The Party” (Warner Bros.) “To me ‘Who's That Girl’
[her current single] is just ‘La Isla Bonita Part I1,”” says Kelly.
“‘Where’s The Party’ goes back to the Madonna groove.” Last but not
least is Europe’s “Karrie” (Epic). “This is a very mass appeal rock ballad,
and it’s a nice change of pace for the group. I'm gaga over the record.”

ALBUM ROCK

“The audience reaction to the Grateful Dead [Arista] is astounding,” says
Dave Lange, WLAV Grand Rapids, Mich. PD. A fan of “A Touch Of
Gray,” “West L.A. Fadeaway,” and “Hell In A Bucket,” Lange says
that reaction is largely coming from listeners “who may not consider
themselves Deadheads, but like other music by heritage artists and are
suddenly discovering the Dead.” Lange says WLAV is also getting an
impressive reaction on Pete Bardens’ “In Dreams,” one of the first
projects from the Cinema label. The PD likens Bardens’ sound to that of
the Alan Parsons Project and says this track is starting to sell after draw-
ing good response in all dayparts. “I don’t understand why album rock is
scared of the Cure,” Lange laments. “Why Can’t I Be You” (Elektra) is
“selling extremely well in 18-24 demos, they sell out concerts, and they’re
certainly doing well with us.” After four weeks of play, Marillion’s “In-
communicado” (Capitol) has moved into WLAV’s heavy rotation. “This
is probably their best record to date,” Lange enthuses. Finally, it’s the
Hooters’ latest, “Johnny B” (Columbia). “This may not be a hit single,
but it’s a great album track,” he says.

COUNTRY

KFRE Fresno, Calif., PD Bob Mitchell says Dwight Yoakam’s “Little
Ways” (Warner Bros.) may be the artist’s first No. 1 record. Mitchell says
he has been playing it as an album track for three weeks, and the song is
generating instant response from listeners, many of whom want to be the
first to point out Yoakam’s musical reference to the Buck Owens/Bakers-
field contribution to modern country music, a favorite topic of Mitchell’s.
Eddy Raven’s “Shine, Shine, Shine” (RCA) is “an excellent, up-tempo,
summertime record,” says Mitchell. Conway Twitty crops up in the mod-
ern country spotlight via his latest, “I Want To Know You Before We
Make Love” (MCA). “This has generated the strongest response on a
Conway record we’ve gotten from listeners in a couple of years time,” the
PD says. Additionally, Mitchell says the Desert Rose Band’s “Love Re-
united” (MCA/Curb) is a winner for many reasons. “An act like this is so
great for the format because it plays well with current country listeners,
[and] it has so many ties to the past that it has the ability to attract new
people to the format,” he says, referring to the rock’n’roll record of group
leader Chris Hillman. KIM FREEMAN
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18 CLASSIC PERFORMANCES OF A LEGENDARY BAND
DIGITALLY REMASTERED FOR STATE-OF.THE-ART FIDELITY.

“L.A. Woman," “Light My Fire,” “People Are Strange” and more. 2 LPs or CDs/1 double-length cassette.
The band has never been equalled. The sound has never been better.

s

/%



www.americanradiohistory.com

SOME STILL WORE WITH
DINOSAHLS...

el



www.americanradiohistory.com

. SONE DON'T:
THANKS ANDY, GAIL JOR,
HARTIN, PR STEVETONY,..

historv.com


www.americanradiohistory.com

DIO

GHUM-FM Still Reigns In Toronto

BY KIRK LaPOINTE

OTTAWA In the Toronto market,
CHUM-FM maintains its ratings
lead, CFRB-AM continues to draw
the most loyal listeners, and
CFTR-AM is re-emerging as a
bona-fide force in Canadian radio,
judging from the latest ratings
survey from the Bureau of Broad-
cast Measurement.

Meanwhile, in Montreal, the big
news for the English-language
market is the highest-ever ratings

for album rock outlet CHOM-FM,
third overall in the market, behmd
two French-language stations.
CHOM has a healthy lead over
easy-listening outlet CFQR-FM.
The BBM figures, compiled
April 6-12 and April 20-May 3, sug-
gest CHUM-FM is entrenched in
its position as the top broadcaster
in the competitive Toronto market.
During the testing period, its soft-
rock format attracted 1,114,100
people for at least 15 minutes
weekly, and its overall listenership

Getting Silly. Gotham radio executives and members of the New York Market
Radio Broadcasters Assn. take a break from business to help celebrate the
group’s 20th year. Pictured from left are the alter egos of WNCN VP/GM Matt
Field, WRKS VP/GM Barry Mayo, WNSR VP/GM Mark Bench, and WHTZ VP/

GM Dean Thacker.

constituted 8.1% of the market’s
share. CFTR, at the top of the heap
only two years ago, has rebounded
from its slip in the market to finish
second, with its contemporary hit
format grabbing 999,000 listeners
and a 7.9% share.

CILQ-FM, which turned 10 years
old in April, cornered its largest-
ever audience over the age of 19
while finishing fourth overall. The
AOR outlet has 819,700 listeners
and a 6% share, placing it behind
CFRB-AM, a soft-rock outlet
heavy on news and information
that garnered 896,700 listeners
and a city-leading 12.1% share.
CFRB’s audience has been slowly
eroding, however.

Light rock CHFI-FM also had a
strong showing. Its 563,900 listen-
ers and 9.5% share resulted in its
best book in more than two years.

Format information, listener-
ship, and shares of other major
stations in Toronto are as follows:

e CHUM-AM, adult contempo-
rary, 774,200, 5.8%.

o CKFM-FM, soft rock, 678,300
listeners, 7.5%.

e CBC-AM, information, 601,300,
5.9%.

e CJCL, nostalgice, 585,900, 7.7%.

¢ CFNY-FM, rock, 530,500, 4.6%.

e CBC-FM, classical, 417,900,
3.4%.

e CKEY-AM, gold, 404,900, 4.3%.

e CFGM-AM, country, 268,200,
2.9%.

| WASHINGTON

——

Teller Tells Poe Gonfab:
Music Is The Bottom Line

The precarious
balance between ‘“‘art and the
bottom line’”’ was the theme of
CBS Records president Al Tell-
er’s keynote speech at the recent
Bobby Poe Pop Music Survey
Convention here for top 40
programmers.

“We must have total, unshake

p .« s
Music is
not reducible
to a precise
set of
facts and
. ’
figures
able, unwavering dedication to
recognize that music is the bottom
line,” said Teller. One way to lose
that dedication, he suggested, was
to think of radio and records as op-

posing forces. ‘“They are two com-
pletely different things, but both

| are utterly dependent upon each

other.”

“So often, we are driven by the
numbers. But music is not reduc-
ible to a precise set of facts and

CAPITOL RECORDS REGISTERS HERE.

(FORMERLY THE SHERATON PREMIERE.) 555

T
e = S e P

-

figures. If it was, then facts could '
be drawn and sooner or later du-
plication [of that information]
would make us all the same,” Tell-
er said. “But that nightmare will
never happen because art will al-
ways triumph over technology.

“Qur main duty is to see that
the music keeps moving along. We
can never assume that the public’s
tastes are frozen in time. Even the
cautious turtle realizes that to
make progress, he must stick his
neck out.”

Teller suggested that “our love
for the music” should be the “com-
mon bottom line” between the re-
cord and radio industries. “You
are doomed to a career as an imita-
tor if you do not love the music,”
he said.

Teller noted that top 40 pro-
grammers have an increased re-
sponsibility because the main-
stream tastes the format serves
are wider than ever. “You've got
to maintain your role of playing
the hits,” he said.

In closing, Teller said the busi-
ness was exciting because “there
are no road maps to success. It’s
like life—it’s only studied by look-
ing back, and only lived by looking
forward.”

The
08 /Ingeles
REGIST

otel

THE NEW STANDARD.

UNIVERSAL TERRACE PARKWAY, UNIVERSAL CITY, CA 91608, 818-506-2500 TOLL-FREE 800-247-9810.
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Hot Stuff At Baltimore’s 95.9: ALBUM ROCK TRACKS-
aUn
Urhan WWIN-FM Changes Its Sound |5
g u ‘:i[’é Eé §8 ‘Q% ARTIST radiq airplay reports. TITLE
w ~ 0 A . F2 | 32 | ~ng | 2O LABEL
WIN-FM BALTIMORE has dropped its straight- someone on the payroll to remain for a week, and
ahead urban fare for a crossover format, and is now  not spend that time working for someone else.” *k NO.1 & &
calling itself “Hot 95.9.” At presstime, the station—  Birkson says Cooper honored his commitment to fa- 1|1 | 2| 6 | SAMMYHAGAR GIVE TO LIVE
which was recently bought by the Ragan Henry-led cilitate a smooth transition and adds that he contin- RICHARD MARX DON'T MEAN NOTHING
Communications Management Limited Partner- ues torespect Cooper. The amount and tone of press 2 4 - 9 | manHaTTAN
ship—was using the WHTE calls, while hoping to generated by Cooper’s move, says Birkson, was a re- (3)| 71 | 23 | 3 | SRATEFULDEAD A TOUCH OF GREY
get clearance to use WGHT. WWIN-AM remains an  sult of the “puerile, contemptible’” behavior of ‘‘peo-
oldies-based urban outlet. ple down the road.” P (D] 5 | 9 | 5 | INXS&IMMYBARNES GOOD TIMES
Now, those ‘‘people down the road” may well be 5 4 7 7 | HEART WHO WILL YOU RUN TO
WHAS LOUISVILLE, that 50,000-watt clear chan- the source of rumors that WQBK is looking into a CARTOR
nel AC outlet, has a hot _ satellite format. Birkson 6 | 6 | 11 | 6 | JOHNWAITE THESE TIMES ARE HARD FOR LOVERS
opening for a warm fe- says, “There is no basis BRYAN ADAMS HEARTS ON FIRE
male talent in middays. for a story that we are ! . - 8 | nam _ -
Among the hundreds of going to do it, or that we 10 | 15 | 4 | 38SPECIAL BACK TO PARADISE
:ﬁgeSpe}::izgr,e\%f}l{ng {)(g aren’t going to do it. (| 11 | 18 | 4 | JHEFABULOUS THUNDERBIRDS STAND BACK
Gary Bruce says only WNBC NEW YORK 0| 8 8 5 | JOEWALSH THE RADIO SONG
four have been from “becomes a thing of the LR R
women. WHAS is per- past,”’ explain liners 1m| 13| 1| 8 | WHTESNAKE HERE 1 GO AGAIN
sonality-oriented, and VA WA that began airing on the 2 | 12 | | 7 | THEOUTFIELD SINCE YOU'VE BEEN GONE
Bruce says he’d be espe- station last week. “Time COLUNEI - ,
gfglzotﬁf:gt;:srgoaslzg]:é by Kim Freeman &2?1"3;5’”53“’"“ .Of up- 13 15 21 4 g};l’&FTQSHIP IT'S NOT OVER ('TIL IT'S OVER)
£S, 1S now NEIL YOUNG LONG WALK HOME
album rock background. The top-rated midday shift the daytime music fare on WNBC, which had been 18 120 | 5 | Gerren T
is open because its former host, Liz Curtis, is going  floundering with a mix of high-profile personalities, 5 | 9 6 | 11 | TOMPETTY & THE HEARTBREAKERS RUNAWAY TRAINS
into full-time motherhood and part-time work for AC cuts, and lots of sports at night. The night sports M
WHAS. “She came from WFBQ Indianapolis ... a  stuff will continue. Among a few new on-air talents 2 | 0 | 4 | GRYZADOS apleias
former ‘screaming earth mother,” ” Bruce says. “I at WNBC is former WHN (now all-sports WFAN) 7 | 1| 12| 7 | ROGER waTERS RADIO WAVES
think there’s probably a lot of budding personalities  personality Dan Taylor. The “Time Machine’ tracks 3 COLUMBIZ
working in album rock right now that might be get- are padded with reverb sound effects and commer- S| 2 | HOOTERS JORINLWE:
ting tired of playing rock,” says Bruce to other AC cials from the '60s.
PDs in need of a fresh source for talent. The PD Sidney Wood is bringing his commercial back- SHEEBN ?OTUQ"%"{\ND THE HOWLERS  HARDTIMES INTHE LAND,. '
says five years’ experience and a college degree are  ground (from WIGO and WEKS Atlanta) to noncom- @0)| 24 | 28 | 5 | JOMKIMMEL THAT'S FREEDOM
preferahble traits, and adds that he’s open to taking mercial, all-jazz WCLK Atlanta. He arrives there as e O ODITAC SN T IT IONIGHT
calls on the slot, in addition to getting T&Rs. PD and says, “It would be wise for other stations to @ 28 | 34|12 WARNER BROS
keep an ear on us in the next six months.” The suc- * % % POWER TRACK % & %
' HOB BENNETT AND HANK O’NEIL have flipped cess of the nighttime “Jazz Flavors” on WQXI-FM @ 2| a| 4| V2 SPANISH EYES
shifts or country outlet WCXI-AM Detroit, with the “94Q” proves that Atlanta loves jazz, and Wood = A
former row doing mornings and the latter now in af-  plans to exploit that by programming mainstream/ 2 P aeE] 13 | FLEETWIOD MAC SEVEN WONDERS
ternoons. On WCXI’s sister FM, WWWW, Sharon contemporary jazz by day, and more traditional cuts 30 | 3 | 3 | GREATWHITE ROCK ME
Foster leaves her morning partnership with Chuck by night. CARITOL _
Santoni to take on middays for the country outlet 2% | 19 | 22 | 9 | SUZANNEVEGA LUKA
.. . Mark Stevens, the former production director at IN A SAD REPORT of a good DJ apparently going 80B SEGER SHAKEDOWN
WXRC Hickory, N.C,, has landed at WCCQ-FM Jo- wrong, word arrives that Manuel Francisco % 173 9 MCA
liet, I11., a country outlet, as operations managerand Navarro—commonly remembered as Paco on the 27 | 26 | 25 | § | MOTLEYCRUE GIRLS, GIRLS, GIRLS
morning man. old disco stalwart WKTU New York—was arrested i - -

There’s another Shadow Stevens on the scene, and  last week as one of four men allegedly involved in a mla|w|v| ¥, ' STILL HAVEN'T FOUND WHAT 'M LOOKING FOR
he’s now doing nights at hit outlet WSSX Charles- heroin transaction involving roughly $12 million @ 35 | 4 | 3 | MARILLION INCOMMUNICADO
ton, S.C. He joins from WKZL Winston-Salem, N.C., worth of the drug. SCAPITOL
where he had worked with WSSX PD Don Josephs. DIR Broadcasting is reporting close to 300 clear- 30 | 29| 39 | 5 | GREGGALLMAN CAN'T KEEP RUNNING

ances on its Aug. 2 Billy Joel concert broadcast live ;
I.EAVE ITTO ED LEVINE, PD of leading rock out- from Leningrad and about an equal amount for the N1 |8 | NERRENZEVON SENTIMENTAL HYGIENE
let WPYX Albany, N.Y, to surround the recruit- July 30 live call-in show with Joel from Moscow. In- 32 | 31 | 35 | 5 | JOHNHIATT THANK YOU GIRL
ment of 10-year WQBK Albany PD John Cooper terestingly, the shows will be offered nonexclusive- LM -
with high-flying hype. Cooper gave notice to WQBK  ly in some markets. In New York, for example, rock- (33)| 45 | 45 | 4 | STEVEEARLE | AINT EVER SATISFIED
three weeks ago to become the assistant PD and MD er WNEW-FM and hit outlet WHTZ “Z-100" will u | | @ 3 THE FIXX DON'T BE SCARED
at WPYX, and offered to do whatever was nec- both be carrying it. MCA
essary to make his departure from WQBK a smooth 35 | 25 | 16 | 10 | MASON RUFFNER GYPSY BLOOD
one. [t’s typical, of course, that PDs leaving for the CHUCK TAYLOR is appointed PD at WKLI “K- v2 BULLET THE BLUE SKY
competition are asked to split ASAP, but WQBK GM  Lite” Albany, N.Y. Most recently, he was program % /37 17|16 ] siao -
Dick Birkson accepted and respected Cooper’s offer and operations manager at WLEV-FM Allentown, @D % | — | 2 | LOSLOBOS LA BAMBA
to work out his two weeks and ease acting PD Bob Pa. ... KEDS-AM Omaha is no longer—it’s now =
Welch into the gig. KEZO-AM and has starting simuleasting the rock 3 | 4 | a8 | g | TOMPETTY&THEHEARTBREAKERS THINK ABOUT ME

Levine, in turn, jumped at the chance to make fare on KEZO-FM “Z-92.” 39 | 34 | 19 | 10 | HEART ALONE
WQBK put as the bad guy and staged a “Free John KEX Portland, Ore., gets a new promotion direc- Sl
Cooper’’ campaign led by WPYX morning man Bob  tor in Amy Gutmann. She’s fresh from KKLI/ * % % FLASHMAKER * * *

Mason for the last two weeks of Cooper’s employ- KKSN Portland. KEX also has a new afternoon NEWD | 1 | CHARLIEDANIELS e o DT IR
ment at WQBK. At Mason’s urging, listeners man, Jim Donovan. He was doing the station’s niid- a1 a1 | 49 | 9 DAVID BOWIE BANG BANG
jammed WQBK’s business line demanding that Coo- day shift and will continue his weatherman role for EMEAMERICA i

per be “freed.” Levine says there were angry calls WPTV-TV ... Moving into the promotion director 49 | — | 2z | JONASTLEY JANE'S GETTING SERIOUS
between GMs, but WPYX didn’t let up. The cam- role at WTRG Durham, N.C,, is Christopher Sousa, DAVID BOWIE TIME WILL CRAWL
paign culminated on July 3, the last day of Cooper’s who had been on the air at the AC outlet. 43 138 | 2| 12| emamerica

WQBK gig, when Cooper dressed in prisoner’s garb | a0 | 37| 12| V2 WHERE THE STREETS HAVE NO NAME
to parachute into WPXY’s Lake George remote KDAB-FM OGDEN, UTAH, leaves its oldies “Mu- =0

broadcast/listener party/“Free Cooper” rally, go- sic You Know ... The Best Songs From The Best 45 | 43 | 40 | 14 | BRYANADAMS INTO THE FIRE
ing on air with comments to the effect that he’d been  Years” format for a “Quiet Storm’’ variation featur- % | 33 | 2 | 12 | CROWDED HOUSE SOMETHING SO STRONG
waiting two weeks to say, “This is John Cooper in ing soft jazz. Geared for sophisticated 25- to 54-year- capToL

the Capitol Lands, PXY 106.” The move created a olds who like a mix of jazz, fusion, and pop, KDAB NEWD | 1 | ROGER WATERS SUNSET STRIP
nice cap for local press stories on the battle between  will be processed digitally in production and replay =

WPXY and WQBK. " Chris DeCarlo joins WDSY Pittsburgh as mid- NEWD | 1| | THIRIED SISTER HOTLOVE

“I want to publicly thank WQBK for giving us the day talent. He comes back to the Pittsburgh market 9 | a2 | 31 | 6 | CUTTINGCREW ONE FOR THE MOCKINGBIRD
biggest promotion we've had all summer,” says after working at WYFM Youngstown, Pa. — =]
WPXY’s Levine. At WQBK, Birkson says, “It was 50 1 SARiNGEl) 5 | THECULT LITTLE DEVIL
completely reasonable for an employer to expect O ) ) . ) i ;

Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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(Continued from page 10)

has upheld the FCC policy of
granting preferences to AM day-

manufacturers have also pledged
to produce non cheesy AM compo-

~ Promotions

POE POURRI
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i CONTEMPORARY.

time stations applying for an FM  nents in home and auto radios. A number of promotion tips and & Compiled from a national sample of radio playlists.
station. In the unanimous opinion, concepts were bandied about at = (51813
the court said granting enhance- USE MULTIPLE transmitters for the recent Bobby Poe top 40 con- ¥ IRENlE 3
ment credits to daytimers is “with- AM broadcast? That’s what the vention in Washington (Billboard, 2 |G [3|¢| TTLE ARTIST
in the agency’s authority” and the FCC is still mulling over after an-  July 11). F | S|~ | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
commission ‘‘struck the correct nouncing it was looking into the First, some observations: KHYI A% NO.1 * »
balance” in its preference rules. matter earlier this year. NAB has “Y-95” Dallas PD Mark Driscoll 1 {111 |1g] ! WANNA DANCE WITH SOMEBODY (WHO LOVES ME)
The FCC rule had been challenged just gotten FCC approval for an said pricey, ‘“cinematic”’ produc- ARISTA 1.9598 3 weeks at No. One & WHITNEY HOUSTON:
by the National Black Media Coali- extension of the date for its com- tion elements have separated Y-95 |(2)| 2 | 4 [ 13| CANT WETRY
tion (NBMC), which maintained ments after explaining that more from its two direct format compet- COLUMBIA 38-07050 DAN HILL (DUET WITH VONDA SHEPARD)
that the consideration was unfair. experimental data on the use of itors. To illustrate the impact of (30| 4 | ¢ | 7 | MOONLIGHTING (THEME)
s multiple transmitters for AMersis various elements, Driscoll noted MCA 53124 @ AL JARREAU
PEAKING OF AM STATIONS on the way. NAB supports the that some diary keepers had at- 4 | 3|7 |11 | EVERYLITTLE KISS
... NAB reports that more and FCC proposal. tributed their listening to “Y-Y-Y RCA 14361 @ BRUCE HORNSBY & THE RANGE
more AMers across the country 9-9-9 5-5-5,” an effect created by a 5 | 5|6 |10 GIVEMEALL NIGHT
have implemented the voluntary RADIATION: NAB has revised sampler. Responding to program- ARISTA 19587 # CARLY SIMON
National Radio Systems Commit- its FCC RF Radiation Compliance mers with smaller production bud- |(6)] 9 | 10| 8 | ALONE
tee standards to “‘tune up”” AM Guide. Although stations only gets, Driscoll said renting time in CARITOLI14002 O laIZNE
sound quality. Several dozen sta- have to certify compliance at re- recording studios is one alterna- [(7)| 11|12 6 | BACK IN THE HIGHLIFE AGAIN
tions a week have adopted the newal time, the trade group sug- tive to buying your own equip- [SEANDIZZZ84 7 2 IARNERIBROS $ STEVE WINWOOD
standard—nearly 200 stations gests checking out the booklet ment. He cautioned, however, that 8 | 7| 2|13| INTOODEEP
should be beaming “tuned-up’’ now. It's available from NAB Ser- the studio rental expense must be ATCANTICHZ 89316 ® GENESIS
sound by the end of July. Receiver vices at 1-800-368-5644. made a part of long-term budgets 9 BN 14| MEET ME HALF WAY [
in order to maintain consistency of COLLMBIA 38:06690 SAKE A0 G
updated spice elements over time. 10 | 8|5 ]16| SONGBIRD
FOR WEEK ENDING JULY 18, 1987 WRBQ-FM “Q-105" Tampa PD ;‘:‘::T‘Ifzas“” —_ Ens
DIl ®©Copyright 1987, Billboard Publications, Inc. No part of this Randy Kabrich .sald his station’s @ ey 10 CONSTELLATION 53028/MCA KLYMAXX
Blllmrd .- publication may be reproduced, stored in any retrieval system, or production d.utles were handled it
transmitted, in any form or by any means, electronic, mechanical, nicely on a simple four-track ma- 12 1121410 OODBYE
photocopying, recording, or otherwise, without the prior written . . OPEN AIR 0022/A&M THE NYLONS
permission of the publisher. chine and noted that Casio and oth- TS
er manufacturers had plenty of in- 13 BESR |7 WARNER BROS. 7-28455 @ ATLANTIC STARR
HOT expensive effects equipment. And LOVE LlVEé o -
WZGC “Z-93"" Atlanta PD Bob 14 161177 MCA §3077 JOE COCKER
™ Case stressed good copy. “That’s LUKA
z Compiled f P your imagination,” Case said. @®| |z A&M 2937 ® SUZANNE VEGA
omplie rom nation: i
i | ex ¢ 3'& radi‘:) airplay repons.a YOI.I can have the 'grea.test pro: 24| 40| 3 | LOVE POWER
2w Ul FQ | £5 | ARTIST TITLE | duction, and nobody’s going to be ARISTA 1-9567 DIONNE WARWICK & JEFFREY OSBORNE
R = 0 lieve it if the copy’s bad.” T E
* & NO.1 & & Now, on to competitive concepts D\ |2z« VIRGIN 7-99465 & DANNY WILSON
1 1 1 | 10 | WHITNEY HOUSTON | WANNA DANCE WITH SOMEBODY e Kl;ShS Satntg FehPD lt3|flfl Thom- 18 118l s LES
: as said his station has stiff promo-
2 | 2 | 4 | 8 | JANETJACKSON RN ECRIEEE tional competition in newl::omer j:;sl;a:gcskﬁ HER * JONATHAN BUTLER
3| 3| 6 | 7 | GEORGEMICHAEL [ WANT YOUR SEX KIVA “Power 105" Albuquerque. 19 BN 0 | vorown 1877 # SMOKEY ROBINSON
MBIA Thomas said Power 105 had taken UNDER THE BOARDWALK
4§ WISl g | THE WHISPERS ROCK STEADY its attack to listeners with on-air | 20 |2 Z] 6 | 50 im0 # BRUCE WILLIS
references (of an insulting nature) VEN WONDERS
5 5 5 9 VSALRlF:EBR';v%lé‘.VEAU R to PDs of other radio sgtations. @ SR 3 :ERNER BROS. 7-28317 & FLEETWOOD MAC
6 7 9 7 | EXPOSE POINT OF NO RETURN T}}1loma§dagre§dtv;zit}(; other lf()iDi 2 |22124| 7 | UNITED IN LOVE ]
who said market leaders couldn’ POLYDOR 885 760-7/POLYGRAM ¢ COMMODORES
7] 9| 18| 6 | GLORIAESTEFAN RHYTHM IS GONNAGETYOU | afford to respond on the air to [ ,o [ 1,7, |5 | NOTHING'S GONNA CHANGE MY LOVE FOR YOU
8 | 6 | 8 | 12 | SURFACE HAPPY those kinds of challenges from _AMHERST 311 ® GLENN MEDEIROS
COCUMBIA newcomers, but said there were 97 |33| 5 | SOMETHING SO STRONG
9 | 14| 2| 5 | THEJETS CROSSMY BROKENHEART | more subtle and effective ways to CAPITOL 5695 © CROWDED HOUSE
: fight back. For example, KIVA CHICAGO SONG
10 12 25 4 gn’cLL TO POWER DREAMIN hag(‘i run a contest wher};b}; listen- 5 ey © WARNER BROS. 7-28392 DAVID SANBORN
I SENE#NY] ¢ | ALEXANDER O'NEAL FAKE erIs(Ic\(;delwin ”i%ney by repg; ting | g5 17| 16| 27| THF LADYINRED & CHRIS DE BURGH
= a slogan 10 times in 105 sec- AGM 2895
12 | 24| 20 | 3 | REGINABELLE SHOW ME THE WAY onds. Thomas said the station’s 27 1261261 5 | HAPPY
13|15 | 25 | 4 | HEART ALONE slogan was a lengthy, complicated COIUMBIATSB066 Th @ SURFACE
CARIOL one and there were few winners as 28 | 28|18 16| LAISLABONITA
18 8 3 15 LISA LISA & CULT JAM HEAD TO TOE a result. SIRE 7-28425/WARNER BROS. & MADONNA
COLUMBIA "
15 |2t | 23| 4 | THERLTYBROTHERS A KKSS, in turn, staged & similar | 29 S 2 LcLAL sj:;u PE LOVING Y0 RESTLESS HEART _|
 BROS. promotion but asked listeners to ER e TAION
6 | 18| 20| ¢ | G0 "M BAD (S)ize"i‘nsg,;“sil:mﬁls(s,,swzl;gaig g‘é?t V- e CHRIS DE BURGH
17 [STRNEN 1o { DEBBIE GIBSON ONLY IN MY DREAMS buildup for it, and it created a logt BD)| 3| —| 2 | MINUTE BY MINUTE
KLYMAXX I'D STILL SAY YES of talk just because it was so stu- o LARRY_CARLTON
18 | 11| 14 ) 15 | SoRsTeLiaTio 4 Th d 32 |32(3| 3| FLAMES OF PARADISE
19 | 28 | 3 | 3 | FREDDIEJACKSON JAM TONIGHT pi R QUIEES BEIRE ePC 34.07119/Epa & JENNIFER RUSH (DUET WITH ELTON JOHN)
PO nother illustration of out-
JONATHAN BUTLER LIES smarting, rather than outspend- 29|19 15| 'F SHE WOULD HAVE BEEN FAITHFUL ...
20 17 22 5 iive p o WARNER BROS. 7-28424_ CHICAGO
ing, the competition was drawn by SAME OLE LOVE (365 DAYS A YEAR)
2 |19 | 10| 7 | FSEUDOECHO FUNKYTOWN WPXY Rochester, N.Y., PD Tom LI 17| C ikimn 760484 & ANITA BAKER
» | 2| _ | 2 | ALJARREAU MOONLIGHTING (THEME) Mitchell. Explaining that his top 35)| 0| | 2 | DONT DISTURB THiS GroOVE '
MCA 40 outlet is up against a major al- VIR Ao @ THE SYSTEM
23| 23| 16 | 6 | STEPHANIEMILLS | FEEL GOOD ALL OVER bum rocker that gets most of the ARE YOU STILL IN LOVE WITH ME
men rock co-promotes, Mitchell said | 3 [33]35} 6 | o @ ANNE MURRAY
24 | 2 | 28 | 4 | PRINCE | 17 V2SS YOS EHlEARIERND WPXY stole the rival station’s fire aD [T WHO'S THAT GIRL
5 | NEWD 1 BOB SEGER SHAKEDOWN ahbit by securing giveaway .concert NEWD SIRE 7-28341/WARNER BROS. © MADONNA |
s ' tickets for dates preceding the [~ "I /T " ""0ON'T DREAM IT'S OVER
2% | NEWp | 1 | MADONNA WHO'STHATGIRL | Rochester shox. Win}:ling listeners CAPITOL 5614 & CROWDED HOUSE
were sent to those shows as “crit- THE FINER THINGS
7|21 7| QY WATLEY STILLA THRIL[_._ ics at large,” and asked to report 39 BRREE 20 | <o 7.20498/wamneR Bros: & STEVE WINWOOD
HERB ALPERT DIAMONDS back to WPXY, creating hype for RHYTHM IS GONNA GET YOU
BIW]T M| e - the show and cementin§ VeIIEXY's NEWD| | £Pic 34.07059/e.A & GLORIA ESTEFAN & MIAMI SOUND MACHINE |
29 | NEWp | 1 | ROBBIENEVIL WETS I O association with the tour.
KIM FREEMAN O Products_ with the greatAeAst aAirpIay gains this wegK. * Vifjeoclip availabilf!y. fRecording Industry
30 NEW’ 1 SgngvE'o TINA CHERRY Iz\ssr_lI.IlOf Am:ernca {RIAA) certification for sales of 1 million units. A RIAA certification for sales of
million units.
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YesterHits, | ——

Hits Fram Billboard 10 and
20 Years Ago This Week

POP SIMGLES—10 Years Ago

R NG HRADIO -
. 1 Just Want To Be Your Everything,

Andy Gibb, rso \ ¢ s
. I'm In You, Peter Frampton, agm Of Pro re ss lve 0 c
. Looks Like We Made It, Barry o,
Manilow, ARISTA -
. My Heart Belongs To Me, Barbra ‘

YW N & b WN -

—
Q

WARNER/CURB
- SRt guMy Love, Emotions, ™ 9o o o o o o o o o > THE MYTHS:
McCann, 20th Century f, \ s
. Margaritaville, Jimmiy Buffett, asc .
A igher s Cootcge | ) « Progressive Rock is hard-core and dissonant
5 AVmatcla Gonna Do?, Pablo Cruise, o \ ° Only teens ||Sten to |t
RIS o « Progressive Rock is mass appeal.
. San Francisco, Scott McKenzie, ooe « Progressive Rock builds and maintains an audience
. Little Bit O’ Soul, Music Explosion,
. {N \f;:(sj xlaTj; Jo Love Her, Stevie / - I -

. gtarii)iaong:nosr::ghaun Cassidy, ‘ / Q
. Do You Wanna Make Love, Peter . . . .
« Progressive Rock is for people with blue hair
. (Your Love Has Lifted Me) Higher | /
POP SIBGLES—20 Years Ago , -
. Windy, Association, wARNER BROS \ ® e ® o ® L4 L4 o L4 > THE FACTS:
, Light My Fire, Doors, ELEKTRA I - \
\ - : o Progressive Rock improves ratings
5 E&P&Q’\nd Away, Fifth Dimension, ‘
. A Whiter Shade Of Pale, Procot

\ ~ ‘
Harum: caum )7 N / "RockTrends provides your listeners with the leading edge of
\

© 0 N O bW N

[
Q

Mother s Son, MmGm

i A rock and roll in America’s first and only nationally syndicated
- ) program devoted entirely to progressive rock. Produced by
< new music pioneer Rick Carroll, program director of KROQ,
] Los Angeles, and hosted by KROQ personality Richard Blade,
~ RockTrends is 2-hours weekly of the best new music!

TOP AILBUMS—I10 Years Ago
. Rumours, Fleetwood Mac, warneR
BROS

. I'm In You, Peter Frampton, a&m
. Superman, Barbra Streisand,
COLUMBR

. Love Gun, Kiss. CASABLANCA ‘

. Barry Manilow Live, arisTa /

. CSN, Crosby, Stills & Nash, atLanTic

. Book Of Dreams, Steve Miller
Band, capiToL - \

i :Is%re At Last ... Live, Bee Gees

. Commodores, MOTOWN k \ \
. J.T., James Taylor coLumsia

QW W =hutbs WN =

—

SHIPPED
ON
COMPACT
DISC!

TOP ALBUMS—20 Yoars Ago N - -

. Sgt. Pepper's Lonely Hearts Club
Band, Beatles, captoL \

. Headquarters, Monkees, cOLGEMS P 4

. Sounds Like, Herb Alpert & the P 4 ” /
Tijuana Brass, aam ‘ \

. 1 Never Loved A Man The Way |
Love You, Aretha Franklin, atLanTic &

. Surrealistic Pillow, Jefferson ’
Airplane, RCA VICTOR

. Revenge, Bill Cosby, warRNER BROS -4 \ ,

. Born Free, Andy Williams, coLumsia

. Dr. Zhivago, MGM / \ '
. Th =
e Doors, ELEKTRA / - N \

10, More Of The Monkees, COLGEMS

- / -
COUNTRY SINGLES—T1D Years Ago C

L= U b WN

. 1t Was Almost Like A Song, Ronnie b ' ‘ \' -\ - /‘ RockTrendS LI Somethmg neW, Somethlng h|p,
~ something NOW . . . a musical statement.

Milsap, rca
. 1Can’t Love You Enough, Loretta \ = - -~
Lynn & Conway Twitty, mca ' / / \
. Rolling With The Flow, Charlie o~ \
Rich, eric [
| Don’t Wanna Cry, Larry Gatlin, V4

" MONUMENT P ' \

. gonky Tonk Memories, Mickey / ,
tiley, pLavBOY
. Way Down/Piedging My Love, \ - ,
Elvis Presley, rca

. A Song In The Night, Johnny - - /. -
Duncan. coLumsia

W 0 N & 0 b W N e

—
o

»

. Making Believe, Emmylou Harris, I RADlO \ ' . \-
. I'm The Only Hell (Mama Ever -

\ -
. Strawberry Letter 23, Brothers

V4 -
. Best Of My Love, Emotions, \ ‘ / /
<N~/ -~
+ Easy, Commodores, Motown Available on a barter basis
COLUMBIA ,

. A Real Motha For Ya, Johnny o

WARNER BROS
_— " -

g o \NNPORKZ 1 g 7\

Raised), Johnny Paycheck, epic | ' 90 Universal City Plaza '

SOUL SINGLES—10 Years Ago & Eisif];g‘lm&'t‘yse CA 01608 N T\
. Slide, Slave.coTiLLion (81 8) 777_57’7} / \ “

Johnson, atm C— - \\ ,
. Float Dn, Floaters, asc

COLUMBIA
. Sunshine, Enchantment, ROaDSHOW i
. Livin') ife, Isley Brothers, .
g e Life: iy Birofhers ““starting the week oi,.luly 27th. _
. This ) Swear, Tyrone Davis, \ \ & \ \ \ = \
Guitar Watson, oim PRy 1 . - I , — ,
. Party Lights, Natalie Cole, capiToL

W W0 N bW N

—
Q
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Billboard.

FOR WEEK ENDING
JULY 18, 1987

POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.
GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

33 29 Deniece Williams, Never Say Never 33 EX Sammy Hagar, Give To Live 40 EX  Whitesnake, Here | Go Again 5 7 U2, 1 Still Haven't Found What I'm Lo
34 38 Dionne Warwick & Jeffrey Osborne, Lov 34 EX John Waite, These Times Are Hard For A — Kool & The Gang, Holiday 6 11 Pseudo Echo, Funkytown
35 20 Herb Alpert, Diamonds X 35 Ex ABC, When Smokey Sings . A — REO Speedwagon, In My Dreams 7 10 The Nylons, Kiss Him Goodbye
36 40 Janet Jackson, The Pleasure Principle A — INXS & Jimmy-Bames, Good Times A — Dionne Warwick & Jeffrey Osborne, Lov 8 16 Suzanne Vega, Luka
37 39 will To Power, Dreamin’ A — Dan Hill (Duet With Vonda Shepard), C EX EX Los Lobos, La Bamba 9 15 Gearge Michael, | Want Your Sex
A38 Jellybean, Who Found Who A Whitesnake, Here | Go Again EX EX The Outfield, Since You've Been Gone 10 12 Cum‘;‘g Crew, One For The Mockingbird
A39  — Laura Branigan, Shattered Glass A — Rod Stewart, Twistin' The Night Away EX EX  wang Chung, Hypnotize Me (From "Inner TAMPA BAY 11 8 Crowded House, Somethir{);| So 'StrorgF
o A0 —  Kim Wilde, Say You Really Want Me A —  Herb Alpert, Making Love In The Rain EX EX Debbie Harry, In Love With Love 12 13 Steve Winwood, Back In The High Life
PLJ-FM RADIO [: [— :Iuey ’I‘.ewbs, tll)omE t For My Baby EX EX Danny Wilson, Mary's Prayer Tampa 0.M.: Mason Dixon H 13 gtarshlp, It'sbN%t %:ern('Tll Itg v o
X Jonathan Butler, [ies S ruce Hornsby & The Range, Every
o EX EX Debbie Harry, In Love With Love 1 3 Heart, Alone . 15 17 Fleetwood Mac, Seven wonders
New York P.D.: Larry Berger EX EX  Laura Branigan, Shattered Glass 1, 21 Whitney Houston, | Wanna Darice With § 16 20 Bryan Adams, Hearts On Fire
1 1 Whitney Houston, | Wanna Dance With S ‘EX  EX  The Breakfast Club, Kiss And Tell tdm lll 3 5 Bob Seger, Shakedown 17 6 The System, Don't Disturb This Groove
23 Heart, Alone M 1027 EX EX Danny Wilson, Mary's Prayer (/] 4 4 Lisa Lisa & Cult Jam, Head To Toe 18 24 Debbie Gibson, Only In w Dreams
1§ e AMISO | B R it s P § Dnmaiimboroc |8 5 deebi i e o
enny G.. Songbir reddre Jackson, Jam Toni 3 ichard Marx, Don't Mean Nothin,
2 g Iéux Eisa & gx |(Jam, Head To Toe ke E& %x rh?y(:m, wy.y"(}a:'( | Bﬁ scu? - - !7; g guunnHe Ves a, Iilu#ge — it 2 3 Rz;‘b{:ie Navil, :Nol's It To VaD - ne
eger, Shakedown . - X Jellybean, who Found Who ruce Horn: , The Range, Every Li 9 Whitney Houston, | Wanna Dance Wi
7 6 Smokey Robinson, Just To See Her Los Angeles P.D.: Steve Rivers EX EX Dionne Warwick & Jeffrey Osborne, Lov Pittsbureh P.D: Jim Richard 9 12 The System, 6011 t Disturb This Groove 23 19 Expose, Point Of No Return
8 12 George Michael, | Want Your Sex 1 1 Whitney Houston, | Wanna Dance Wilh S EX EX Madonna. Who's That Girl ittsburg .D.: Jim Richards 10 13 George Michael, | Want Your Sex 24 31 Sammy Hagar, Give To Live
9 7 ChrisDe BurBh, The Lady In Red 2 2 The System, Don't Disturb This Groove EX  EX  Starship, It's Not Over ('Til It's Ov 1 2 Heart, Alone 1116 U2, I'still Haven't Found What I'm Lo 2 Madonna, Who's That Gir!
ﬁ 1!1! gerry Alv:‘n. iamonds g 3 Janet Jaék;:n The Pleasure Principle g 2 genny G., Son bléd o A }g 15 :'elmmﬁ-gagng;rda . gg ;3 ;mland Br?m&rst, Sorul cdily
urtace, Happy Pseudo Echo, Funkytown teve Winwood, Back In The Hi ife s Alw . om Kimmel, That's Freedom
12 10 Genesis, In Too Dee 5 & George Michael, | Want Your Sex 4 6 U2, 1Still Haven't Found What 'm Lo 1418 Motley Crue, Girls, Girls, Girls 28 35 Whitesnake, Here | Go Again
13 13 The System. Don't Disturb This Groove 6 8 Klymaxx, I'd Still Say Yes 5 5 Janet Jackson, The Pleasure Principle 15 15  Expose, Point Of No Return 29 32 Poison, | Want Action
1416 Gloria Estefan & Miami Sound Machine, 7 12 Gloria Estefan & Miami Sound Machine, p 6 7 Bob Seger, Shakedown 16 11 Bon Jovi, Never Say Goodbye 30 28 Jennifer Rush (Duet With Eiton John),
15 15 V2,1 Still Haven't Found What I'm Lo 8 16 The Whispers, Rock Steady 7 8 Expose, Point Of No Return 1719 Kiymaxx, I'd Still Say Yes 31 34 The Outfield, Since You've Been Gone
}? g Emwld:d PII.WSE. S!I)"'Elhmg So Strong g g gn:rdedﬂouse. Something So Strong g 10 1(;_:'oria hste!an ) Mlagti Sgund Machine, {g %fl' ?x:g:g Hcﬂt")gz e gg a0 }o; Lohq:, L%hBamI;a Are Hord
evel essons In Love 1 1 urface, Happy 16 e Whispers, Rock Steady r n 37 John Waite, These Times Are Hard For
18 18  Expose, Point Of No Return 11 17 Bob Seger, Shakedown 10 11 TPau, Heart And Soul 22 Pseudo Echo, Funkytown 34 EX Living In A Box, Living In A Box
19 24 The wlusp'ersé Rock Steady 12 14  Expose, Point Of No Return Hartford P.D.: Lyndon Abell 11 12 Robbie Nevil, Wot's It To Ya 21 25 Crowded House, Something Sa Strong 35 EX Oanny Wilson, Mary's Prayer
20 23 Klymaxx, I'd Still Say Yes 13 13 Bruce Hornsby & The Range, Every Litt artior -U.0 Lyndo 1213 Bryan Adams, Hearts On Fire 28 Kool & The Gang, Holiday 36 33 Joe Walsh, Radio Song )
21 28 Suzanne Vega, Luka _ 14 19 Heart, Alone 1 2 Heart, Alone 13 14 Crowded House, Something So Strong 23 23 Al Jarreau, Moonlighting (Theme) 37 39 INXS & Jimmy Barnes, Good Times
22 14 Glenn Medeiros, Nothm%s Gonna Chang A5 — U2, With Or Without You 2 1 Kenny G., Songbird 14 21 Suzanne Vega, Luka 24 28 Freddie Jackson, Jam Tonight 38 EX The Fabulous Thunderbirds, Stand Back
23 20 Debbie Gibson, Only In My Dreams 16 5 Lisa Lisa & Cult Jam, Head To Toe 3 3 Bob Seger, Shakedown 15 15 Motiey Crue, Girls, Girls, Girls 25 26 Bryan Adams, Hearts On Fire 39 Hooters, Johnny B.
2421 The Jets, Cross My Broken Heart 17 22 Debbie Gibson, Only in My Dreams 4 5 Debbie bibson, Only In My Dreams 16 20 Fleetwood Mac, Seven Wonders 26 27 Steve Winwood, Back In The High Life A40  —  Huey Lewis. Qoing It For My Baby
25 26 Janet Jackson, The Pleasure Principle 18 18  Eddie Money, Endiess Nights 5 & George Michael, | Want Your Sex 17 22 Starship, It's Not Over (Til It's Ov 27 29 Madonna, Who's That Girl A —  Eric Clapton, Tearing Us Apart
2 29 Madonna, Who's That Girl 19 23 The Jets, Cross My Broken Heart 6 8 Surface, Happy 18 1 Whitney Houston, | Wanna Dance With $ 28 30 The Fat Boys, Wipe Out ) A — ABC, Wnen Smokey Sings
27 25 Kenny Loggins, Meet Me Half Way 20 7 Aflantic Starr, Always 7 10 The Jets, Cross My Broken Heart 19 9 Pseudo Echo, Funkytown 29 EX Richard Marx, Don’t Mean Nothing A — The Cure, Why Can't | Be You?
:Zzg — ;‘_%el Suen 'NAOrglgg I g 1 Gene:nsi In Too Deep " 8 4 Whitney Houston, | wanna Dance With S g? % mnry tLong|ns‘~Mee:)Me Half Way é‘: E)X( lT"hPeauw"}‘lsepaer;shr?chkousul'eady : — gion{\e mm':l : 'c‘eﬂrey Osborne, Lov
— au, Heart And Soul 25 The Nylons, Kiss Him Goodbye 9 14 T'Pau, Heart And Soul at Boys, Wipe Qut , A s —  Great White, Rock Me
23 29 Suzanne Vega, Luka 10 20 The Whispers, Rock Steady 22 25 The Jets, Cross My Broken Heart EX  EX  Starship, It's Not Over ('Til It's Ov EX EX  Night Ranger, Hearts Away
24 27 Robbie Nevil, Wot's 1t To Ya 11 13 Janet Jackson, The Pleasure Principle 23 23 The System, Don'f Disturb This Groove EX  EX Dionne Warwick & Jeffrey Osborne, Lov EX EX Boston, Holly Ann
25 15  Level 42, Lessons In Love 12 7 Smokey Robinson, Just To See Her 24 30 Madonna, Who's That Girl A~ —  The Nylons, Kiss Him Goodbye EX EX David Bowie, Time Will Craw
2 28 Cutting Lrew, One For The Mockingbird 15 15 Giria Estefan & Mami Sound Machine, 35 27 George Michael, | Want Your Sex A~ —  Debbie Gibson, Only In My Dreams EX  EX  The Breakfast Club, Kiss And Tell
27 20 Kenny G., S'onﬁbnd o 14 16 Suzanne Vega, Luka 2% 18 Smol e‘ Robinson, Just To See Her : —  Whitesnake, Here | Go Again
28 31 Starship, It's Rot Over (il 1t's Ov 15 17 Motley Crue, Girls, Girls, Girls 27 19 Eddie Money, Endiess Nights —  Dan Fogelberg, Lonely In Love
N 29 32 TPau, Heart And Soul 16 18 U2, 1Still Haven't Found What I'm Lo 28 28 Lisa Lisa & Cult Jam, Head To Toe
WHTZ F/I7? 30 34 Madonna, Who's That Girl ) 17 24 AlJarreau, Moonlighting (Theme) 29 EX  Debbie Gibson, Only In My Dreams =
31 33 Richard Marx, Don’t Mean Nothing 18 23 Jonathan é’"ﬂ"l Lies 30 EX  Surface, Hapgy_
New York P.D: Scolt Shamnon | 32 %3 byngnA r Lung n ' B2 el vesirontchio e A T ey Lo Bt For by By
11 Whitaey Houston, | Wanna Dance With § 34 EX  Dan Hill (Duet With Vonda Shepard), C 21 30 Richard Marx, Don't Mean Nothing A — Dionne Warwick & Jeftrey Osborne, Lov I ——— Lz
25 Heart, Alone 35 EX Jellybean Who Found Who 22 25 Fleetwood Mac, Seven Wonders A —  The Nylons, Kiss Him Good?‘ye i
3 4 Kenny G.§ Songbird A — Dionne Warwick & Jettrey Osborne, Lov 23 22 Atflantic Starr, Alwa¥s A — Richard Marx, Don't Mean Nothing —~ Detroit P.D.; Rick Gillette
5 g L Lisa & Cof S d To To R Lovel ¥ humnurg o The Fami B % Tekiont “”,".9 eoodge T 1 1 Whitney Houston, | Wanna Dance With §
sa Lisa , Hea e —  Level 42, Running In The Family ons, Kiss Him e P ~ i - Ri itney on, | Wanna Da i
6 11 Bob Seger, Shakedown A — Smokey Robtnsor%, Dne Heartbeat 2 26 Chris De Burgh, The Lad InyRed - | Miami ) P[.) Rick Stacy 2 2 Bob Seger, Shakedown
79 Georpe Michael, | Want Your Sex EX EX Kool & The Gang, Holiday 21 29 Cutting Crew, Gne For The Mockingbird / iy TR cipawer, Dreamin T 3 3 Kenny G, Songbird
8 6 Smol e&kobmson Just To See Her EX EX Bryan Adams, Hearts On Fire 28 32 Starship, It's Not Over ('Til It's Ov 2 Gloria Estefan & Miami Sound Machine, 4 4 George Micha , | Want Your Sex
9 8 Chris De Burgh, The Lady In Red EX EX The Outfield. Since You've Been Gone 29 33 Kool & (;a.:!, Holiday 3 g Heart, Alone o 5 5 Al Jarreau, Moonlighting (Theme)
10 7 Herb Alpert, Diamonds EX EX Wang Chung, Hypnotize Me (From “Inner 30 31 Bryan Adams, Hearts On Fire g . glir"‘m Pﬁlﬂ' No Relurn 6 8 Surface, Hafpy )
1213 Moty Gre. s Qe > o 33 Lopanh Bog Ling In A Box i § & George Michael | Want Your Sex 3§ Kymann s sl ooy Yoot
, Girls, Girls, Gir os Lobos, La Bamba e d
'd Sti " q 7 7 Bob Seger, Shakedown
}% }; Eu'lrm.f ?st:fdans ta'."u?iaﬂn‘i'aund Machine, ' 3 3 ;‘:L'ggf:';,[{’;g,,“’,:';g hopm Washington P.D.: Mark St. John 8 10 Debbie Harry, In Love With Love 13 }3 Pp: ﬁ?k’c‘::s'snﬂcykér'::gg Heart
15 16 U2, 1 Still Haven't Found What I'm Lo 35 37 Rod Stewart, Twistin’ The Night Away 1 2 Heart, Alone 9 9 The Whispers, Rock Steady 11 18 Heart, Alone
{g g seudo Fi’cbo{ Bl;naytgwp w 4 ’b 6 — ABC, When Smokey Sings 2 1 Whitne ngsto;!. | Wanna Dance With S }? 11 ﬁy:slkl:;ﬁr.tgg rBi':fe ORI, 12 B Expo:e point of N.J) nlexrums "
pose, Poin o Return 4 37 39 Laura Branigan, Shattered Glass 3 Kenny G., Songbir , Eacl r 13 moke inson, Just To See Her
18 15 Genesis, In Too Deep }m 38 Bananaramag, | Heard A Rumor 4 6 U2 1Still Haven't Found What I'm Lo 12 14 The Fat Boys, Wipe Out 14 19 Janet Jackson, The Pleasure Principle
19 20 Crowded House, Something So Strong a al A39  —  Huey Lewis, Doing It For My Baby 5) 9 Expose, Point Of No Return 13 15 TPau, Heart And Soul 15 7 Lisa Lisa & Cult Jam, Head To Toe
20 12 Surtace, Happy — A40  —  Dionne Warwick E Jeffrey Osborne, Loy 6 3 Kim Wilde, You Keep Me Hangin’ On 14 17 Los Lobos, La Bamba , 16 16 Debbie Gibson, Only in M( Dreams
21 22 Club Nouveau, Why You Treat Me So Bad W_ 7 7 Bob Seger, Shakedown 15 19 U2, | Still Haven't Found What I'm Lo 17 22 Madonna, Who's That Girl
22 24 The Jets, Cross My Broken Heart 8 8 Bruce Hornsby & The Range, Every Litt 16 21 Sa-Fire, Let Me Be The One 18 20 Pseudo Echo, Funkytown
23 25 The Whispers, Rock Steady Boston P.D.: Harry Nelson 9 10 The System, Don't Disturb This Groove 17 18 The Jets, Cross My Broken Heart 19 21 Club Nouveau, Why You Treat Me So Bad
24 2 Wil To Power, Dreamin 1 1 Whitney Houston, | Wanna Dance With S 10 12 Debbie Gibson, Only In My Dreams 18 8 Whitney Houston, | Wanna Dance With S 20 23 Jody Watley, Still A Thill
25 21 Debbie Gibson, Only in My Dreams 2 Us; Lza :"c B lam ’t;‘ i To oo 11 5 Atlantic Starr, Always 19 25 Kool & The Gamﬂohda‘y 21 12 The System, Don't Disturb This Groove
%; %3 gﬂadonna who'sL That Girl 33 Atlam:c Stanu vy L O }g {2 ls('yr;mxx.ﬂl‘d 8till Say Yes g g? a:&":g"’;xa.s h:""(‘;m’"t Me Sa Bad g %g }.h. (b:eml le;'m FBadd "
uzanne Vega, Lul Hhp urface, Happ nna, ellybean Who Found Who
28 18 Glenn Medeugros, Nothing's Gonna Chang g g (P;”' € '["f':',"rl' Ik 'a"' Your Sex 14 19 George Michpnyl, | Want Your Sex 22 28 Jellybean, Who Found Who 28 EX  Suzanne Vega, Luka
23 21 Kim Wilde, You'Keep Me Hangin’ On F B‘%“s" J S :" own 15 13 Kenny Loggins, Meet Me Half Way 23 32 Pmso"&I Want Action 25 EX The Cure, Can't | Be You?
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New Age Is The New Rage With Galif. Stations

BY TERRY WOOD

LOS ANGELES It appears that the
adult-skewed new age/AC/jazz for-
mat is going to be to 1987 what clas-
sic rock was to 1986. Despite the lack
of a convement format description,
variations an the upper-demo, new

age theme are fly-
ing high at KTWV

A spicml Los Angeles,

BILLBOARD

RNALYSIS

ready to be in-
stalled at WBMW
Washington, D.C,,
and rumored to be
in the works in
Chicago. As the trend mushrooms,
it’s worth looking back at its roots
and originators.

When Bill Cloutier, general manag-
er of beautiful music outlet KLRS, in
Santa Cruz, Calif., heard Lee Abrams
pitch his “new progressive” radio for-
mat, Cloutier figured Abrams was as
spaced-out as the music he was sell-
ing.
“I thought he was out of his mind,”
Cloutier recalls. “Here was a guy
that was going off the deep end in
pursuit of spmething new.”

Eventually, Abrams prevailed, and
Cloutier has become a believer now
that KLRS-FM “Colors” Santa Cruz
is now entering its fourth month on
the air, presenting an all-instrumen-
tal blend of new age music and con-
temporary jazz.

“The response has been over-
whelming,” says Cloutier. “And I ex-
pect to be showing a profit in our
fourth month, which I feel is phenom-
enal for a new format. I have to tell

you, my first impression was com-
pletely wrong. Now I'd recommend
this format to any GM in the coun-
try.”’

Apparently, general managers
across the country are growing more
receptive to such a formula. While
Abrams was in Los Angeles recently
to help inaugurate Capitol-distribut-
ed Cinema Records (a progressive
rock label for which he serves as mu-
sical advisor), he revealed that he has
two major-market outlets ready to
switch to his format. An arrange-
ment with the Satellite Music Net-
work is also being discussed, accord-
ing to Abrams.

Meanwhile, KTWV ‘“the Wave”
Los Angeles continues to loom as a
formidable force in L.A.s cluttered
market. Its debut rating of 1.9 in the
winter book surprised the format’s
skeptics. Birch figures for the April-
May period indicate that the station is
rapidly permeating its target demos,
ranking an impressive third among
the 25-54 group.

Reports are already circulating
that KTWV’s owner, Metropolitan
Broadcasting, and its program direc-
tor, Frank Cody, have been ap-
proached about taking the format on
the road. Cody says such discussions
are merely “exploratory in nature.”

“Considering we’re only in our
16th week, I think our reception has
been exceptional,” says Cody. “Not
only the numbers but the quality of
the response has been gratifying.
People write that they had given up
on radio until we went on the air, that
we've changed their lives.

“We’ve discovered it’s easy for
people to appreciate this music. Their
response is immediate. You don't
have to engage that part of your
mind that has to process music, so
you ‘feel’ this music quickly. Music of
this nature is going to be viewed as a
universal language.”

Certainly the appeal of the music
seems to be more universal than
what skeptics dismiss as just another
California craze. In Atlanta, WQXI
“94Q" switches its top 40 format ev-
ery night at 7 p.m. for Russ Davis’
five-hour “Jazz Flavors”—a program
non sequitur that has earned the sta-

‘'d recommend
this format to any
GM in the country’

tion top adult numbers in every rat-
ings period since the station made the
show a nightly feature in September
1984. KIFM San Diego, which is an
AC by day, has enjoyed similar suc-
cess with the long-running “Lights
Out San Diego” program. KIFM PD
Tom Watson says new age will be as-
suming a larger role in the station’s
jazzy AC mix over the coming
months.

Davis, who has hosted “Jazz Fla-
vors” for eight years, programs his
whole show and fine-tunes each seg-
ment, to reflect the mood of the sea-
son or the tempo of the day. He plays
unsigned local artists about once ev-
ery two hours and, for the past two

years, has produced a compilation al-
bum of the best of the locals. The
first LP sold 10,000 copies; the second
sold 15,000.

Everyone involved with the music
claims it has widespread appeal. “I'm
convinced it is a mass-appeal for-
mat,” says KLRS’ Cloutier. “At first
1 thought it would be kind of a classi-
cal format, very narrow in definition
and appeal. And it may never be a
No. 1 station because it doesn’t ap-
peal to teens, but I'm convinced it will
be a top contender.

“We had a booth at a local festival
[the Mushroom Mardi Gras], and a
big-rig trucker came by and said he
really liked the station. We asked him
how he heard about it, and [he said
that] another trucker on the CB told
him that it was a good way to mellow
out in traffic.

“Here we thought the typical lis-
tener would be a nerdy, BMW, com-
puter type of guy, but we find we've
got 18-wheelers tuned into the sta-
tion. The awareness factor is tremen-
dous with this format. Mention the
call letters to anyone on the street
and they’ll say ‘Oh, yes, Colors.
That’s the new station.””

Although Cloutier’s format is all-
instrumental, he describes it as some-
what rock-oriented, employing the
bolder, richer sounds of Vangelis and
Kitaro as well as such acoustic artists
as George Winston (who lives in a
neighboring community).

“The Wave” purveys a softer feel,
relying heavily on jazzcentered mu-
sic, sporatic pop vocal cuts (Fleet-
wood Mac, Ice House), and increas-

ing amounts of new age. Rumors are
circulating that within two months
KTWYV may exclusively feature new
age material.

John Sebastian, one of radio’s first
major taste-makers to explore this
new music terrain (and the newly ap-
pointed PD of the aformentioned
WBMW Washington, D.C.) feels the
greatest radio success for this music
lies in an unsampled gray area be-
tween Abrams’ and Cody’s theories.

“People are latching on to this mu-
sic quickly because they are so
starved for anything that demon-
strates quality and substance,” says
Sebastian, who discovered a less-re-
ceptive attitude among station man-
agers when he pitched his eclectic-ori-
ented rock format during the early
and mid-'80s.

“In the long haul, though, I am
convinced people want more diversity
from a variety of quality sources,
says Sebastian. “The adult rock audi-
ence wants more than a beautiful
music station. And they need to hear
a human touch, which is why I can’t
understand why the Wave refuses to
use DJs.”

Though Cody maintains that jocks
announcing song titles would ‘“‘dis-
rupt the flow” of KTWV’s presenta-
tion, he has recruited some artists to
back-announce their own songs and
deliver station promos. Assistant PD
Christine Brodie reports that 7%-10%
of the Wave's callers are “vocally op-
posed” to the no-jock ambience. The
station’s most-inquired-about song,
she adds, is Suzanne Ciani’s “Veloci-

(Continued on page 21)
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e Gang, Holiday —_ , When Smokey Sings 4 2 4  Kenny G., Songbir
21 32 Jokn Waits, These Times Are Hard For A — Regina Belle, Show Me The Wa 125 Heart, Alone ' 2% 34 Madonna, Who's That Girl ! - Davi
28 EX Dienne Warwick & Seffrey Osborne, Lov A Bavanarama, | Heard A Rumor. 13 18 Freddie Jackson, Jam Tonight = 27 31 Cotting Crew, One For The Mockingbid | St Paul P.D.: David Anthony
29 33 Cufting Crew, One For The Mockingbird EX EX Fleetwood Mac, Seven Wonders 14 14 Gloria Estefan & Miami Sound Machine, 28 28 Fleetwood Mac, Seven Wonders 1 1 Atlantic Starr, Always
g? X g:f;hi’"l’}i.ﬂ""‘v Shattersd, Glass EX EX The Outfield, Since You've Been Gone }2 fg Ei;'i‘"“':'"(E‘;;;!w{';:'ir"’“;gﬁlxsggg"‘)v ¢ 29 12 Whitney Houston, | Wanna Dance With § 2 8 U2 1 Still Haven't Found What I'm Lo
Y ) b
32 38 Tw u,‘l’m Kise Hl‘rﬁrcs)odbyes Y 17 20 Jody Watley, Stil A Tﬁn" - 3‘1) %3 :E'c' sv%eg" rsnokey Sings 2 ; ?ﬁ:':iyﬁ:ﬁ';exiss Him Goodbye
33 39 Will To Power, Dreamin’ . wW 18 22 Crowded House, Something So Strong 32 35 Living In A Box, Livin Fn A Box 5 2 Kenny G, Songbird
34 35 IN:S & Jimmy Barnes, Good Times 13 27 WillTo Po"'r'{ reamin AFM 33 EX RED ggeedwa on, In gly Dreams 6 5 Whitney Houston, | Wanna Dance With S
35 36 4 By Four, Want You For My Girlfriend ” ' “Ee‘ 20 20 The Cover Girls, Spring Love Atl PO 34 36 Wang Chung, Aypnotize Me (From “laner 7 9 Bob Seger, Shakedown
3 37 Lox Lobos, La Bamba . 21 21 Robbie Nevil, Wot's It To Ya tlanta .D.: Fleetwood Gruver 35 33 Rod Stewarl, Twistin' The Night Away 8 11 Kiymaxx, I'd Still Say Yes
37 20 Liwng In A Box, Living In A Box “Ths o 22 25 The Nylons, Kiss Him Goodbye 1 1 Whitney Houston, | Wanna Dance With S 36 EX  Kiymaxs, I'dStill Say Yes 9 & Genesis, In Too Deep
. A8 — nmhspeu Hock Steady ! 23 7 Whitney Houston, | Wanna Dance With S 3 Heart, Alone 31 % Atlantic Starr, Always 10 14 Steve Winwood, Back In The High Life
39 EX Jonathan Butler, Lies 24 31 LlosL s“.La Bamba 3 2 Smokey Robinson, Just To See Her A38 — Jeltybean, Who Found Who 11 18 The Whispers, Rock Steady
a0 EX Alicia, Into My Secret Dallas P.D.: John Roberts 25 29 Pepsi & Shirley, Heartache 4 1 Crowded House, Something So Strong 39 EX Bananarama, | Heard A Rumor 12 4 Lisa Lisa & Cult Jam, Head To Toe
A —  Jehybean, Who Found Who o 26 26 The sets, Cross My Broken Heart 5§ 9 The System, Don’t Distush This Groove ¥ EX Tom Kimmel, That's Freedom 13 22 Danny Wilson, Mary's Prayer
A —  Alexander O'neil, Fake 1 2 U2, Still Haven'l Found What 'm Lo A2l —  Herb Alpert, Making Love In The Rain & 4 KennyG. Songbird A — Huey Lewis, Doing It For My Baby 10 13 The System, bon't Disturh This Groove
A —  Kim Wilde, Say You Really Want Me 2 4 Whitesnake, Still Of The Night 28 34 Jellybean, Who Found Who 7 10 Carly Simon, Give Me All Night A — Los Lobos, La Bamba 15 19  Debbie Gibson, Only In My Dreams
A — Jou Astley, Jane’s Getting Serious 3 1 Heart, Alone 29 33 Jonathan Butler, Les 8 5 Kenny Loggins, Meet Me Hall Way A — Dan Hill (Duet With Vonda Shepard), C 16 10 Bruce Hornshy & Range, Every Litt
A — RED agon, In My Dreams 4 1 Bob Seger, Shakedown 30 30 Bob Seger, Shakecown 9 13 Steve Winwood, Back In The High Lile EX EX George Michael, | Want Your Sex 17 12 Robbie Nevil, Wot's It To Ya
A — ABC, When Smokey Sings § 10 Richard Marx, Don't Mean Nothing 31 EX Madonna, Who's That Girl 10 12 Bruce Hornsby & The Range, Every Litt EX EX Motley Crue, Girls, Girls, Girls 18 21 Suzanne Vega, Luka
X EX Dan Hil (Duet With Vonda Shepard), C & 6 Eddie Money, Endiess Nights 32 EX ABC, When Smokey Sings 11 15 Al Jarreau, Moonlighting (Theme) 19 24 The Jets, Cross My Broken Heart
EX  EX  Damny Wilson, Mary's Prayer 7 3 Motiey Crue, Girls, Girls, Girls 33 16 LisaLisa & Cult Jam, Head To Toe 12 12 Bob Seger, Shakedown 20 26 Richard Marx, Don't Mean Nothing
EX EX Dabbie Harry, In Love With Love 8 5 Journey, Why Can't This Night Go On F 34 EX Force M.0.'s, Love Is A House 13 17 Dan Hill (Buet With Vonda Shepard), C 2 2 21 16 Gloria Estefan & Miami Sound Machine,
EX EX  AlJarreau, Mooniighting (Theme) 9 8 Europe, Rock The Night A35 — Regina Belle, Show Me The Way 1016 Jennifer &..sh (Duet With Elton John) - / L4 -~ 2227 The Outfield, Since You've Been Gone
EX EX Jody Watley, Still & T 10 9 Glenn Medeiros, Not&ing's Gonna Chang A — Huey Lewis, Doing It For My Baby 15 8 Restless Heart, Il Stiil Be Loving 23 34 Surface, Happy
EX EX Fanrenheit, Lost In Love 11 12 Billy dol, Sweet Sixteen A —  Smokey Robinson, One Heartbeat 16 19 Suzanne Vega, Luka Z y £ 24 35 Expose "Bt DI No Return
EX EX Bryan Adams, Hearts On Fire 1211 Genesis, in Too Deep A —  Laura Branigan, Shattered Glass 17 21, U2, | Still Haven't Found What I'm Lo L~ 25 28 Bryan Adams, Hearts On Fre
EX EX Rad Stewart, Twistin' The Night Away 13 17 Poison, | Want Action EX EX  Cutting Crew, One For The Mockingbird 18 6 Madonna, La Ista Bonita / L7 (St 2 32 Los Lobos, La Bamba
EX EX Amazulu, Montego Bar‘ M 13 Kenny 'Loﬁgins, Meet Me Half Way EX EX Bananarama, | Heard A Rumor 19 23 Fleetwood Mac, Seven Wonders 21 17 Partland Brothers, Soul Cit
EX EX The Fabulous Thunderbirds, Stand Back 15 16 Crowded Houss, Something So Strong EX EX  Dionne Warwick & Jeffrey Dsborne, Lov 20 22 Robbie Nevil, Wat's It To Ya g PD.D bbi 28 30 Living In A Box, Living In A Box
X EX The Breakfast Club, Kiss And Tel 16 24 TPay, Heart And Soul EX EX  The Breakfast Club, Kiss And Tell 21 25 Richard Mars, Don't Mean Nothin St. Louis -D. Dave Robbins 29 29 Fieetwood Mac, Seven Wonders
}; %g ghe Duvtlfieid. Smﬁ Ygu've Pheen Gone g 26 Wang Chllmﬂ, Hygnotize Me (From “Inner ; % Nuns,eAlones ;(IJ i}‘ Wan, cFum ,IHyDF;mtiz; Te (From “Inner
teve Winwood, The Finer Things Genesis, In Too Bob Seger, Shakedown Aretha Franklin, Rock-A-Lott
19 19 Bruce Hornsby & The Range, Every Litt SILVER 24 28 Danny Wilson Maryps Prayer 3 3 Whitney Houston, | Wanna Dance With § 32 EX Madonna, Who's That Girl
20 EX  Whitesnake, Here | Go Again 25 11 Partland Brothers Soul City 4 5 Pseudo Echo, Funkytown 33 EX Ana, Shy Boys
21 23 Bryan Adams, Hearts On Fire 26 EX Madonna, Who's That Girl 5 6 The System, Don't Disturb This Groove A3 — RED Speedwagon, In My Dreams
22 22 Survivor, Man Against The World [ 27 EX Dionne Warwick & Jeffrey Dsborne, Lov 6 7 T'Pay, Heart And Soul 35 EX Jonathan Butler, Lies
e 23 21 Bon Jovi, Wanted Dead Or Alive 28 20 The Nylons, Kiss Him Goodbye 7 9  Expose, Point Of No Return A —  Whitesnake, Here | Go Again
(Q-a.ﬂ 24 28 Sammy Hagar, Give To Live A — Huey Lewis, Doing It For My Baby B 4 Lisa Lisa & Cult Jam, Head To Toe A — Bananarama, | Heard A Rymor
25 26 Steve Winwood, Back In The High Life ol B A A — Smoke Roﬁinson, One Heartbeat 9 11 The Nylons, Kiss Him Goodbye EX EX 4 By Four, Want You For My Girntfriend
Houston P.D- Ron Parker 26 32 John Waite, These Times Are Hard For MEANS MUSIC A — Los Lobos, La Bamba 10 13 Crowded House, Something So Strong EX EX John Farham, You're The Voice
i e 27 14 Lou Gramm, Ready Or Nt A — Freddie Jackson, Jam Tonight 11 14 U2, | Still Haven't Found What I'm Lo EX EX Tom Kimmel, That's Freedom
1 1 Whitney Houston, | Wanna Dance With § 28 34 Tom Kimmel, Thal's Freedom_ q o 718 EX EX The Dutfield, Since You've Been Gone 12 8 Kenny G., Sengbird EX EX Dionne Warwick & Jeffrey Oshorne, Lov
2 3 Heart, Mone 29 25 Bryan Adams, Heat Of The Night Baltimore P.D.: Brian Thomas EX EX Rod Stewart, Twislin' The Night Away 13 16 The Jets, Cross My Broken Heart X EX Shrshir, it's Not Over CTil It's Ov
3 2 Bwb Seger, Shakedown 30 29 The Truth, Weapons Of Love 1 2 Heart, Alone 14 22 Suzanne Vega, Luka EX EX Dan Hill (Duet With Vonda Shepard), C
4 7 George Michael, | Want Your Sex 31 33 Night Ranger, Hearts Away 2 3 Smokey Robinson, Just To See Her 15 17 Wang Chung, Hypnotize Me (From "Inner
§ 11 TPau, Heart And Soul 32 KX Boslorg' Holly Ann 3 5 Bob Seger, Shakedown 16 18 Al Jarreau, Moonlighting (Theme)
6 4 Motley Crue, Girls, Girls, Girls 33 EX  Dan Hill sDuet With Vonda Shepard), C 4 1 Genesis, In Too Deep 17 19 Gloria Estefan & Miami Sound Machine,
8§ DiaLica b Cun e Head To Toe B3 i o G (T Ba B 3L e e e et The o 13 51 Flacoaoed Mo, Seuer onders
Lssa & Lult Jam, Hea rship, 1ts Not Over (1) N 6 The System, Don't Disturb This Groove ee! ac, Seven Wonders
9 15 Debbie Gibson, Only In My Dreams 36 EX Cutting Erew, One For The Mockingbird 7 7 KennyG., Songhird 20 29 Richard Marx, bon't Mean Nothing
10 10 The System, Dun"t Disturg This Groove 37 EX  Fleetwood Mac, Seven Wonders 3 13 (‘,eorgy, Michael, | Want Your Sex 21 23 Steve Winwood, Back In The High Lite
11 17 U2, 1 Stll Haven't Found What I'm Lo 38 EX The Cure, Why Can't | Be You? 11 U2, I Still Haven't Found What I'm Lo 22 25 Cutting Crew, One For The Mockingbird
53 gﬁ”mipc\'fll“a‘ ?Jd"&?%’y"mwe ¥ B g‘l‘al:rg‘eshe 'éaLu::e Crank That Radio ey o s Dance With S| Minneapolis P.D.: Gregg Swedberg 4% Ehr;a e Foet o2
n , Wan u: rrage, Cran seudo Echo, Funkytown n , Hearts On firs
14 25 Gloria Estefan & Miami Sound Machine, A — Madonna, Who's That Gisl 12 14 Restless Heart, I'l yStill Be Loving 1 1 Heart, Alone . 27 Surface, Nq?% )
15 23 Janet Jackson, The Pleasure Principle A — Joe Walsh, Radio Seng 13 27 Bruce Hornsby & The Range, Every Litt 2 2 Bruce Hornsby & The Range, Every Litt 26 28 Robbie Nevil, Wot's It To Ya
16 16 P-eudo Echo, Funkytown A — Europe, Carrie 14 17 Ex Point Of No Return 3 3 Bob Seger, Shakedown 27 35 The Outfield, Since You've Been Gone
17 28 Sazanne Vega, Luka 15 10 Atiantic Starr, Always 4 7 Yellow, Oh Yeah 28 30 Klymaxx, i'd Still Say Yes
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Here’s your chance to pick the winners!

Five free one-year subscriptions to Billboard

Magazine ($170 value) will be
awarded at random.

Fill out the ballot in
the August 1 issue.



www.americanradiohistory.com

ADIO

THE MCA RADIO NETWORK
has announced an upcoming spe-
cial live-via-satellite broadcast of
the “Children Of The Americas”
concerts. The six-hour live hook-
ups will air Sept. 13. Airtimes are
tentatively set for 10 a.m.-4 p.m.
Pacific time and 1-7 p.m. Eastern
time.

Initial plans call for broadcasts
from Los Angeles and New York,
with other cities and their concerts
to be added. The broadcast will not
be one single ‘“‘Live Aid’’-type
event; it will connect a number of
benefit corcerts being performed
across the country on Sept. 13.

The “Children Of The Ameri-
cas’’ concerts/broadcast concept is
the brainchild of Graham Nash,
who got the idea from WNEW-FM
New York's Pete Fornatale, who
stages an annual UNICEF fund-
raiser. Nash says, “When 1 found
out that 250,000 children under 5
years of age die needlessly every
week in developing countries, I re-
solved to do something about it.”
Nash will be coordinating and
hosting the album rock event, with
substantial support from Forna-
tale, KLLOS Los Angeles assistant
PD Kurt Kelly, and WCKG Chica-
go PD Tim Kelly.

Already committed to partici-
pate are Crosby, Stills & Nash,
Neil Young, Don Henley, and Jack-
son"Browne. The logistics, artists,
and station affiliates will be an-
nounced by Nash at an Aug. 10
press conference. Jon Sargent
Productions will produce the radio
event for the MCA Radio Network.

Exact details of how the fund-
raising effort will help stock UNI-
CEF’s food stores are not yet
available. What is clear is the po-
tential this event has to tap this
summer’s amazing live touring
schedule to help a cause.

MCA IS ALSO working on clear-
ances for its “Roger Daltrey/Up
Close” special. The Aug. 3-9 airing
will be MCA’s third album rock
special of the year. What started
out as a one-shot 90-minute Boston
“Big Event” in April continued on
as a two-hour “Eric Clapton/Up
Close” in early summer. This third
offering, which is one hour long,
establishes “Up Close’ as a series.

The pragrams have been hosted
by Dan Neer and produced by his
Neer Perfect Productions. The

Featured Programming

e
el
7
i

Ready, Willing & Able. KLOS Los Angeles assistant PD Kurt Kelly gets the full
treatment on Lou Gramm as the artist makes a visit to the album rock station in
support of his Atlantic solo album, ‘Ready Or Not.” Standing are, from left,
Atlantic West Coast director of artist relations/TV Tony Mandich, Gramm, Kelly,
and the label's local rep, Rock Allen Dibble.

Daltrey special is based on an in-
terview Neer conducted with Dal-
trey in London two weeks ago.

The music/interview series pro-
grams 10 tracks per hour on the
average, keeping the interview
segments short. It will continue
with varying program lengths, de-
pending on the artists being pro-
filed. MCA says that it is making a
concerted effort to provide these
productions to established acts
that are launching either new al-
bums or major tours. Daltrey’s re-
cent release is “Can’t Wait To See
The Movie” on Atlantic.

The 90-minute ‘“Boston Big
Event’’ has been recleared for
original affiliates, to be used again
for a second airing. Any station
that aired the show in April is free
to use it again as a warmup when
the current Boston tour hits its
area.

GLEN FORD and Tony Devon
formed Creative Broadcasters in
New York early this year and have
their first offering available—and
they have their work cut out for
them. “Rap It Up” is just what it
sounds like: a weekly three-hour
rap syndication to be offered on a
market-exclusive barter basis. The

Luxurious Stretch Limousines

Luxury Sedans

(At Car Service Rates)
Special Entertainment
Industry Rates

Airports, Steamship

Piers, Resort Areas
Atlantic City, Race Tracks,
Sporting Events

* % % * %

(Bar, TV, VCR, Moonroof, Telephone)

Weitrood Coach. L.

“ON TIME” LIMOUSINE SERVICE

% Concerts, Award Functions,
Theater, Dinner, Business Trips

% Client Entertainment,
Weddings

% Conventions, Special Events
Sightseeing Tours

% Professionally Chauffered
Formal Limousines

 Armed Security Available

CORPORATE ACCOUNTS INVITED
“THE FINEST IN LUXURY GROUND TRANSPORTATION"

ON TIME SERVICE 24 HOURS 7 DAYS
(INCLUDING HOLIDAYS)

(212) 936-5050

MEMBER MINORITY & WOMEN OWNED BUSINESS ENTERPRISES
DON'T DRINK & DRIVE, ARRIVE ALIVE—CALL WESTWOOD METRO EXPRESS
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show, scheduled to bow the week
of July 20, will be getting its pro-
duction support from Jack Daniels
Productions of Potomac, Md.

Daniels has produced radio com-
mercials for Run-D.M.C., and the
the Ford/Devon team will be con-
centrating on host personality and
production values to get the show
afloat and keep it sailing. Consis-
tent quality in production and per-
sonality is lacking in most local rap
shows, and will be an absolute
must for a nationally syndicated
rap program.

Creative (not to be confused
with Creative Radio Network of
Van Nuys, Calif.) is aware that it
will have to demonstrate the via-
bility of the concept. Ford and
Devon have their eyes open and
are planning to sustain the effort
while rap continues to pick up mo-
mentum. They have eight stations
lined up so far and are expected to
pop up in the Southeast, where rap
first began to show that it wasn’t
just a New York phenomenon. Cre-
ative Broadcasters can be reached
at 212-595-0683.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

July 17-18, Duran Duran, On The Radio, On The
Radio Broadcasting, one hour.

July 17-19, Dire Straits, Superstars Rock Con-
cert Series, Westwood One, 90 minutes.

July 17-19, Joe Sample, The Jazz Show with

For the latest
information on
the hits of
country radio,
see Country Corner,
page 37

David Sanborn, NBC Radio Entertainment, two
hours.

July 17-19, Marie Osmond, Country Today, MJI
Broadcasting, one hour.

July 17-19, George Michael, Hot Rocks, United
Stations, 90 minutes.

July 17-19, Jody Watley, Starbeat, MJI Broad-
casting, one hour.

July 18-19, Beatles’ Silver Anniversary: John
Lennon, United Stations Special Series, 90 min-
utes.

July 18-19, Bellamy Brothers/Forester Sisters,
Country Close-Up, ProMedia, one hour.

July 18-19, Stephanie Mills/Malcolm-Jamal
Warner, RadioScope, Lee Bailey Communications,
one hour.

July 19, Peter Gabriel, Hitline USA, James Paul
Brown Entertainment, one hour.

July 19, Bryan Adams/Outfield, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

July 19, Fabulous Thunderbirds, King Biscuit
Flower Hour, DIR Broadcasting, one hour.

July 19-25, Hue And Cry, Rock Over London,
Radio International, one hour.

July 20, Joe Walsh, live from Los Angeles,
Rockline, Global Satellite/ABC Radio Networks,
90 minutes.

July 20, Billy Idol, Line One, Westwood One,
one hour.

July 20, Led Zeppelin/Elton John/Lou Reed,
Rock Clock, DIR Broadcasting, one hour.

July 20-26, Mark Lindsay, Classic Cuts, MJI
Broadcasting, one hour.

July 20-26, Whitesnake, Off The Record With
Mary Turner, Westwood One, one hour.

July 20-26, David Bowie, Rock Today, MJI
Broadcasting, one hour.

July 20-26, Moody Blues, Part 1, Legends Of
Rock, NBC. Radio Ertertainment, one hour.

July 20-26, Pake McEntire, Live From Gilley's,
Westwood One, one hour.

July 20-26, Pseudo Echo/Wang Chung, In Con-
cert, Westwood One, 90 minutes.

NEW AGE’S POPULARITY

(Continued from page 19)

ty Of Love.”

Cody, meanwhile, has become ac-
quainted with Klaus Lintschinger,
who was commissioned by the Aus-
trian government to evaluate the
state of U.S. commercial radio. Lints-
chinger has helped him search for
ways to avoid the “heavy mystic” rap
associated with new age music.

“It's spiritual music only in that it
shows an expressed interest in val-
ues,” Cody says. “It’s far from reli-
gious mumbo-jumbo, and it appeals
to what the people at Gray Advertis-
ing are calling the “ultrascale”—peo-
ple who are interested in the quality
of life: the doers, seekers, those who
are active in the economy.

“Qur conversations have brought
us to this realization: The intense in-
terest in new age as well as jazz re-
flects the music’s ability to articulate
the consciousness of the postindus-
trial revolution.” New age, Cody as-
serts, expresses the mood of the era
of information, communication, and
the commerce of ideas.

“Rock is imperialistic and primarily
Anglo-Saxon. New age is democratic
and incorporates international voices,
and it may serve the purpose of a uni-
versal world language.

“[Writer] Lee Underwood may
have said it best,” Cody adds. “New
age music is a vital expression of an
optimistic view of the future. I think
radio is the best way to bring it to the
people, and the response we've seen
so far shows the people want to hear
it.”

T

A Real Opportunity to Break In!

Record Companies Attending
EMI America/Manhatten

Atlantic Beserkley
Fantasy Rhino
RCA Motown
Chrysalis Capitol

Plus more to come!

Music Categories:

Urban Contemporary
Adult Contemporary
Gospel

Jazz

Country & Westem
* Recording contracts?
+ Management Deal?
= Production Contract?
* Booking?

$500.00 includes:

Marketing Director
Bill Graham presents
Casting Consultant from

; Star Search

2 nights lodging

Major Acts
to be
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Attend the United States Contemporary Music Festival
In Park City Utah the last week of August 1987

And Others!
Managers Attorneys ASCAP BMI
«Performance Judging ~ Seminars
Competition 1. Artist:

$250.00 For All Three

Agents Attending

Rissky Business
Cooper Talent
CAA

ICM

Paul Zukosky
William Morris
Plus more to come!

Artist and Groups, Manager,
Agent, Producer, Writer, and
Business Manager

2. Publishing:
Writer and Publisher, Self
Publishing, Professional
Administration, Copyrights,
Mechanical and Syncronization
Licenses, Performance Licenses,
Sheet Music, International
Publishing, Sub Publishing, and
Foreign Performance Rights.

3. Recording Contracts:
Major Labels, Production
Agreements, Independent
Producers, and International
Licensing.

$100.00 Per Session
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1-801-322-3522
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Lew Garrett of
Camelot Music
discusses breaking
new acts at retail

Breaking new talent at retail:
That’s the subject Lew Garrett,
vice president of purchasing for
the 196-store Camelot chain, dis-
cusses with Billboard talent edi-
tor Steve Gett in this week’s ‘One
To One’ interview.

Q: What role do retailers play in
helping to establish new artists?
A: We really view it as a partner-
ship between us and the labels. It’s
certainiy not a one-way street.
While I don’t think we individually
as an account can solely claim credit
for breaking any act, I think we cer-
tainly add to whatever pieces of the
puzzle that exist. And I think we
provide some kind of benefit to the
industry, from a kind of selfish mo-
tive because the more we sell on the
first Richard Marx album, for ex-
ample, the next time around he’s
going to be an even

stations here, there, and every-
where—to give us a call and say,
“We’re real excited about this. May-
be you ought to listen to it.” Well
that kind of completes part of the
puzzle.

We look for other things, too. The
solicitation sheet that the vendor
sends out. How complete is it?
What do they have to say? Do they
have enough to say? Not enough?
Too much? It’s all important. I
mean you can make some decisions
solely based on a solicitation sheet.
You really can.

Q: Retail has been credited for
taking the lead in breaking many
of the new heavy metal acts.

A: Yes, and right now the whole
scene has come to the point where if
it's a heavy metal record, and if the
cover is not offensive—because
that has come full circle, too—we
probably will buy the

more important act:

the way we view it.

record. We’ve had

We’re going to get ‘We really excellent success
our fair share of ; i with some things
whatever success he view it as_ a, that to my knowl-
enjoys. That’s really partnership edge have had limit-

ed, if not any, radio

It’s very important

for us to work hand in hand with
the labels at whatever they deem as
the most important projects, wheth-
er it's a new Whitney Houston re-
cord or a debut by someone like
Richard Marx. If we don’t develop
the Richard Marxes or the T'Paus
or some of the other groups, we've
all got problems.

Q: What do you look for when
you are being solicited on new
acts?

A: What we look at first of all is
what kind of commitment the label
has for a project. If a label is com-
mitted to the project, committed to
getting airplay, committed to mar-
keting, committed to perhaps hav-
ing some extra marketing funds for
the project, that feally tells a story.
So it’s down to what the label de-
cides to do, and we really get on the
bandwagon.

Q: What specific clues and assur-
ances do you like to see?

A: Has the label sent out a promo-
tional tape? Has it perhaps given us
a call saying, “This is something
we're very excited about?” And I'm
talking about a person like an Eddie
Gilreath [Geffen director of sales]
or a Jimmy Swindel [Virgin vice
president of sales]. Someone like
that, who may call and say, “We’ve
got something, and we're all very
excited about it. We want you to
give it a listen and tell me what you
think.” Perhaps the group’s manag-
er might call—that’s happened on
oceasion.

Sometimes it boils down to a pro-
motion man giving us a call. When
a promotion man takes time out of
his schedule—and he’s faced with
the realities of calling all the radio

airplay—groups like
Anthrax, Metal Church, Metallica,
you name it. The next record by Me-
tallica will be a major, major buy
for Camelot. The new Motley Crue
record, for example, was the big-
gest initial buy Camelot has ever
made on any artist.
Q: Do you think labels have to be
wary about a possible overkill on
metal product?
A: Yes, but I think that’s true in
any segment of our business. We
take success to excess, I guess.
Q: What other strategies are
helpful in developing artists?
A: We've had success with the $6.98
new-release programs that some of
the vendors have come up with.
That’s been very important. If you
remember, the Bruce Hornsby al-
bum was a $6.98 record when it
first came out. That’s probably
about 2.8 million units ago, too.
There are other success stories like
that. I think that’s a viable option
that every vendor ought to take a
look at.

If they get on a consistent pro-
gram of doing that, and limit it to
one or two a month, it's much easier
for us to deal with because now we
can focus on those acts and treat
them a little more fairly and equita-
bly. When you have a group of
them—five, six, or seven a month
from any particular label—that’s
tough to deal with. At one point in
time they were all doing that, too. I
think that was just too much, and
that end of the spectrum should be
avoided.

Thunderbirds Heat Up Again

BY LINDA MOLESKI

NEW YORK With the release of
their latest CBS Associated album,
“Hot Number,” the Fabulous Thun-
derbirds are looking to sustain the
momentum established with their
1986 breakthrough, “Tuff Enuff.”
That album provided the band with
its first top 15 success on the Top
Pop Albums chart; additionally, the
title cut cracked the top 10 on the
Hot 100 Singles chart, and was fea-
tured in the movies “Tough Guys,”
“Gung Ho,” and “Naked Cage.”

Initial response to ‘“Hot Number”’
has been positive. The album’s lead-
off single, “Stand Back,” is already
making strong showings on both
the Album Rock Tracks and Hot 100
Singles charts.

“The initial strength is at album
rock radio,” says Diarmuid Quinn,
product manager for the label.
“They’ve always been an album

rock radio band, but we’re starting
to see crossover now. The response
at retail has also been excellent.”
Quinn adds that preorders on the re-
lease were more than 325,000 units.

“We did a CD ‘Taste Maker’ mail-
ing to all our major accounts prior
to the album’s release,” says Quinn.
“It was the first time we did that on
the retail level—usually we just
send them to radio.”

Like its predecessor, “Hot Num-
ber” was produced by veteran rock-
er Dave Edmunds. “It was a win-
ning combination,” says T-Birds
frontman Kim Wilson of the band’s
decision to stay with Edmunds. “It
was like we just picked up where we
had left off.”

According to Wilson, “Hot Num-
ber” boasts a more diverse selection
of material than was featured on
“Tuff Enuff.” “There’s some stuff
on the new album that, to me, was
missing on the last one, like a good

ballad and horns. I wanted a defini-
tive T-Bird deal; I feel this album is
the closest thing that comes to us.”

To help promote “Hot Number,”
the Fabulous Thunderbirds have
been on the road with REO Speed-
wagon, and are scheduled to open
summer dates for Crosby, Stills &
Nash. Later this year, plans call for
the group to headline a number of
smaller shows, before kicking off
the European leg of its tour some-
time in December.

The T-Birds recently shot a video
for “Stand Back,” as well as an up-
coming television commercial for
Coors Beer. The band also plans to
get more involved in motion picture
soundtracks. “You have to have the
visibility,” says Wilson. “And we're
going to be plenty visible this year.”

ARTIST
DEVELOPMENTS

BRUFORD WORKS

An upcoming U.S. tour by Bill
Bruford’s Earthworks should
boost sales of the quartet’s Edi-
tions E.G. debut album even high-
er, says John Enrico, national
sales manager for Passport Rec-
ords and related labels, including
Editions E.G. The “Earthworks”
album is bulleted at No. 18 on this
week’s Top Contemporary Jazz
Albums chart.

Solid support from longtime
fans of Bruford, with him since
his days in Yes and King Crim-
son, might be one reason album
sales are brisk, says Enrico. An-
other reason, he adds, is the
strong jazz radio play the album
is currently receiving.

“I think the reason it’s taking
off more is that it’s a pure jazz al-
bum,” says Enrico. “I think a lot
of its appeal is to jazzers, as op-
posed to people that just dig fu-
sion. There are the electronics—
he uses synthesizers and tricky
percussion things—but the struc-
ture of the musie, on a purely mu-
sical basis, just goes a lot deeper
than standard-issue fusion.
There’s a lot of depth, there’s
some incredible improvisation on
there. I think that’s appealing to
a lot of jazz programmers.”

Aside from the hit debut set by
the Rippingtons, Enrico says the
Bruford album is the strongest
selling jazz effort the label dis-
tributes, with over 20,000 units
sold to date. Bruford’s Earth-
works band is slated to embark on
a brief tour of major East Coast
cities Wednesday (15) in North-
ampton, Mass.

MOYET MOVEMENT

Following a protracted absence
from the scene, U.K .-based sing-
er/songwriter Alison Moyet is
back on the Top Pop Albums
chart with her second Columbia
release, ‘‘Raindancing.” The Jim-
my lovine-produced album, bul-
leted at No. 94, reportedly sold
some 125,000 copies during its

Back In Action. Prior to the release
of their second Columbia album, “One
Way Home," the Hooters have been
playing a series of opening dates with
Bryan Adams. Guitarist Eric Bazilian
doubles on mandolin during a show at
New York's Madison Square Garden.
(Photo: Chuck Pulin)

first month in the stores.

“The reorder patterns are phe-
nomenal, and that’s without the
benefit of having a hit single,”
says Jane Berk, a product manag-
er for the label. “We’ve gota
high profile at retail with a
strong p-o-p campaign. We’ve also
plugged local advertising into ev-
ery chain and retail account that
has a developing artist feature.”

Among the markets where ini-
tial sales of Moyet’s album have
been particularly strong are New
York, Los Angeles, San Francis-
co, San Diego, Chicago, and At-
lanta, according to Berk. She adds
that a sampler disk—containing
the first single, ““Is This Love”’—

went out to key album rock and
college stations as well as clubs.
Moyet is scheduled to embark on
an extensive U.S. club tour in
mid-August.

TRICK OR TREAT?

After establishing itself in the
European market, German rock
group Helloween is now starting
to garner attention in the U.S.
with its Noise/RCA debut album,
“Keeper Of The Seven Keys—
Part I.”” The album, already plati-
num in Germany, Benelux, and
Scandinavia, is at No. 162 on the
Top Pop Albums chart, after de-
buting at No. 155 two week ago.

Guitarist Michael Weikath at-
tributes the group’s success to
the base audience it has built up
through extensive touring, and to
two previous releases on the inde-
pendent German label Noise In-
ternational.

In an effort to promote the
Helloween album, RCA has set up
a strong advertising and retail
campaign that utilizes the group’s
logo, a pumpkin (what else?). Ad-
ditionally, a five-minute edited
version of “Halloween”—a 13-
minute track off the album—was
serviced to album rock radio to
“whet people’s appetites,’”’ says
Weikath. “The record company
felt that was the song that was
really representative of the band
as a whole.”

Helloween, currently on tour in
Europe with Dio, is expected to
hit the U.S. concert circuit in Sep-
tember. The group is also sched-
uled to perform at this summer’s
European Monsters Of Rock
festivals.

ENGELBERT'S BACK

It’s exactly 20 years since
Engelbert Humperdinck’s first
big hit, “Release Me”’—and 10
since his last one, “After The
Lovin’.”” But the 51-one-year old
singer is convinced that his up-
coming RCA album will break the
sophomore decade jinx.

Boasting a career total of over
100 million unit sales, Humper-
dinck has continued to tour

(Continued on page 24)
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PAg?IC

AMPHITHEATRE

The Pacific Amphitheatre and the
Nederlander Organization, thank Huey Lewis and
the News, & Monterey Peninsula Artists for a weekend
to remember, June 12th and 13th

GROSS RECEIPTS: $533,959

ATTENDANCE: June 12 12,156
June 13 17254

29,410
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WALENT

ARTIST DEVELOPMENTS

(Continued from page 22)

steadily without chart success.
But in the past year, he surprised
even himself by logging a No. 1 in
Germany with Ariola/RCA’s
“Traumen Mit Engelbert.” Euro-
pean sales of 800,000 albums in
the past six months, according to
Humperdinck, earned the go-
ahead for a domestic release, due
in August.

“The album I made in Europe is
not American style,” says Hum-
perdinck. “So I'm over at [arrang-
er] Artie Butler’s house right now
doing new songs. This one defi-
nitely has a shot at the top 40.
Joel Diamond’s a great producer,
Artie’s a great arranger, and the
writers are big, big names. I'm
talking Barry Mann, Albert Ham-
mond. This one’s a contender.”

MORE RHOADS

The late guitarist Randy
Rhoads may have a second post-
humous thart success to follow
Ozzy Osbourne’s top 10 CBS As-
sociated album, “Tribute.” For-
mer Quiet Riot frontman Kevin
DuBrow has been remixing even
earlier Rhoads archive material—
songs from the Japanese Quiet
Riot records made when Rhoads
was the band’s teenage axeman.

A release date and label affili-
ation for the collector’s item will
hinge, however, on rights negotia-
tions among Rhoads’ estate, Du-
Brow, the revamped Quiet Riot,
and assorted managers, ex-man-
agers, labels, ex-labels, and pro-
spective labels.

New Album, Tour Expected

Doobies Are Definitely Back

BY DAVE DIMARTINO

LOS ANGELES On the heels of an
enthusiastically received reunion
tour (Billboard, July 4) and an Inde-
pendence Day gig in the Soviet
Union, the Doohie Brothers are
back in business. That’s the official
word from manager Bruce Cohn,
who says a new album and tour
from the Doobies can be expected
withip a year.

“I"d been talking to [producer]
Ted Templeman and the band about
the possibility of doing a record,”
says Cohn. “Just before we left for
Russia, Ted had spoken with [band
members] Pat Simmons and Tom
Johnston about an album—and a di-
rection. Once there, we decided that
we would move forward on a new
Doobies album, more in the rock’n-
'roll style of ‘The Captain And Me,

but updated, naturally.”

Who'll be in the band? Simmons
and Johnston—‘‘the main writers,”
says Cohn—and several other for-
mer Doobies. However Michael Mec-
Donald will not be in the lineup. “I
get a lot of BMI and ASCAP checks
for recurrent airplay in my office
for all their catalog—Michael’s cat-
alog, Tommy's, all the catalogs,”
says Cohn. “The stuff that's getting
the most play is “The Captain And
Me’ and the first greatest-hits re-
cord. So fram those indicators, it
would seem that that would be the
smart way to go.”

Plans call for Simmons and John-
ston to write and rehearse through
the summer and then enter the stu-
dio “as Teddy [Templeman’s] sched-
ule frees up,” says Cohn. “I'd like to
release the record in March or April,
with a tour for summer 1988.”

Meanwhile, DuBrow is readying
material for the debut album by
the Kevin DuBrow Band, target-
ed for early 1988 release. Among
those expected to accompany Du-
Brow in the studio are bassist
John Entwistle of the Who, drum-
mer Cozy Powell, and guitarist
John Hunt. “He’s my new secret
weapon,”’ says DuBrow of the
L.A.-based Hunt. “I have a knack
for finding guitar players. I dis-
covered Randy, didn’t 1?”

COMPACT CARLTON

The rapid success of Larry
Carlton’s ‘“Minute By Minute”
single at adult contemporary ra-
dio has been attributed in part to
MCA'’s releasing the track as its
first promotional CD single. The
album, “Discovery,” should meet
with similar success due to anoth-
er first: It’s the only album in the
MCA Master series to show the
artist on its cover.

Metal Cap. When Dion presented his famous cap to the New York Hard Rock
Cafe’s memorabilia collection, he ran into Judas Priest frontman Rob Halford, in
town promoting the group’s new "‘Priest Live!” album.

“We felt Carlton, unlike the
other artists, is already a very es-
tablished artist,” says Don Lu-

coff, MCA director of jazz publici-
ty. “We felt that this record is go-
ing to break through to many
different formats. And we really

with MCA. “He originally signed
for the MCA Master series,” says
Lucoft. “The first album was so
successsful that MCA decided to

video for “Minute By Minute,”
featuring the track’s composer, ex-
Doobie Brothers singer Michael
McDonald, and Christopher Cross.

Ways To Duplicate Your
Master Audio Tape For
Demos Or Retail Sales

AUDIO CASSETTES:

Eva-Tone is a full-service supplier, offering duplication,
labeling, packaging, additional printing and complete

mailing services. Write or call for your
free copy of “Cassette Talk,” our
newsletter complete with informa- §
tion, specs, layout sheets and prices

SOUNDSHEETS:

Use these thin, flexible vinyl recorded ¥
discs as audio pages in magazines, as

direct mail inserts, as handouts at
concerts or trade shows, or even as retail products. Write
or call for your free copy of our Soundsheet Idea Kit,

complete with information, samples, specs, layout she’e;t,;/

and prices.

PRINTING & MAILING:

Ask your Eva-Tone Representative about our commercial
printing and mailing services, too. We just may be the
full-service promotional supplier you've been looking for!

EVATO

INCORPORATED

P.O. Box 7020-B7, Clearwater, Florida 33518-7020
Toll-Free 1-800-EVA-TONE (In FL. 813-577-7000)

wanted people to identify him and
his music.”

“Discovery,” Carlton’s second
album in the MCA Master series,
is the third release in a unique 13-
album deal the artist has inked

make a counter-proposal, and
wanted to sign him long-term—
because they know Larry’s other
side, his jazz and pop leaning.”
To further illustrate that lean-
ing, Carlton has just completed a

Artist Developments is edited by
Steve Gett. Reporters: Linda Mo-
leski (New York) and Dave Di-
Martino and Ethlie Ann Vare
(Los Angeles).

Virgin “Sold’

IT’S NO SECRET that Boy George has experienced his
share of ups and downs since he emerged on the scene
back in 1982 as Culture Club’s flamboyant lead vocal-
ist. When the group first topped the international charts
with “Do You Really Want To Hurt Me,” its frontman
became an instant celebrity. The media just couldn’t get
enough.

But following a run of hits like “I'll Tumble 4 Ya” and
“Kharma Chameleon,” things gradually started to turn
sour for the Boy. His record sales slipped; concert atten-
dance dropped; and the novelty

On Boy George Comehack

Virgin is concerned, Boy George is a great vocalist with
a lot of talent. He’s admitting that he’s made mistakes.”
The Beat has no doubts whatever that heroin is for
losers, and one can only hope that Boy George has
learned a very big lesson in how to handle success. At
the same time, though, we should at least give the Boy’s
music a chance and let it be judged on its own merits.

SHORT TAKES I: According to one of the gossip-
hungry U.K. papers, a number of top-name stars will be
recording some of Elton John

effect wore off. If all that wasn’t
enough, Boy George suddenly
found himself in the headlines as
his drug problems were un-
veiled. To cut a long story short,

THEBEAT

and Bernie Taupin’s best-
known tunes for a tribute album
celebrating the songwriting
duo’s 20 years of collaboration.
Word has it the project will in-

an ongoing series of drug-relat-
ed incidents knocked the very

BYSTEVE+GETT

clude a Kate Bush version of
“Rocket Man,” Eric Clapton’s

bottom out of the Boy’s world.

But now he’s hoping to make a
serious comeback with his Virgin debut solo album,
“Sold.” Fact is, it’s going to be a long, uphill climb. Once
a marketing man’s dream, Boy George has become a
much harder sell, as Jeff Ayeroff, Virgin managing di-
rector—and unquestionably one of the most creative ex-
ecs in the business—readily admits.

Still, Ayeroff is optimistic that the label will ultimate-
ly bring the Boy back into the limelight. “It’s not like
going out and getting an instant No. 1,” says Ayeroff of
Virgin’s “Sold” campaign. “We're resurrecting a star.
Money isn’t the issue here. Rather than make a big

“splash, our aim is to sell records over a long period of
time. It's a reeducation process, and I believe Boy
George is one of ke classic '80s singers. So we're letting
the music speak for itself.

“A lot of people are skeptical, and it’s too bad that a
lot of people tend to be close-minded. But we feel very
positive.”

As for Boy George’s drug daze, Ayeroff says, “If I
had a dime for every addict in this business, I'd be very
rich—it’s nothing new, and nothing shocking. As far as

rendition of ‘“Border Song,”

Paul Young singing “Don’t Let
The Sun Go Down On Me,” and George Michael doing
“Tonight” . .. Compact disk versions of two famous
bootleg titles—Bob Dylan’s “The Gaslight Tapes” and
Jimi Hendrix’ “Woke Up One Morning And Found My-
self Dead”"—have surfaced in Europe, each selling for
about $10. Said items are reportedly being made after-
hours in a legit German CD plant . .. Congrats to Rod
Stewart and his belle, Kelly Emberg, on the birth of
their daughter, Ruby ... Richie Zito, Peter Wolf, and
Mr. Mister’s Richard Paige are among those who have
produced cuts for Kenny Loggins’ next Columbia al-
bum.

HIGH HOPES: One billion copies—that’s the sales fig-
ure would-be superstar-hearthrob Georgio predicted
for his debut Motown album, “Sexappeal,” in a recent
issue of People Weekly magazine. “If Motown promotes
me the way CBS promoted Michael Jackson, I'll be
great. I have everything he has—and more,” stated the
modest newcomer. “Sexappeal” drops from No. 178 to
No. 185 on this week’s Top Pop Albums chart.
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TOP CONCERT
GROSSES

JALENT i

Idol In 2nd Leg Of Tour;

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
BOB DYLAN Sullivan Stadium July 4 $1,266,111 61,000 Frank ). Russo - . .
GRATEFUL DEAD Foxboro, Mass. $21 seflout Monarch Entertainment Bureau a ena I I s e oa
GRATEFUL DEAD Alpine Valley Music Theatre June 26-28 $1,140,794 80,834 Joseph Entertainment Group
_ East Troy, Wis. $18.50/$14.50 sellout
“SUPER 4TH ROCKFEST" Tampa Stadium July 4 $883,551 43,659 American Concerts Skinny Puppy Fetchin’ Bones
WHITNEY HOUSTON Tampa, fla. 19/$17.50 55,000 Party Time Entertainment Sigpeid —
BEACH BOYS pe.Ha B Ty ime terainmen BY LINDA MOLESKI Schooly D, King Diamond, Rich-
STARSHIP l ie Havens, and Pianosaurus.
MADONNA Exhibition Stadium July 4 $829,184 45,184 Concert Prods. International DOL ACTION: Billy Idol will Additionally, there will be a spe-
Toronto, Ontario 0215-12153.297 Canadian) 50,000 launch the second leg of his North  cial benefit show at the Felt Fo-
" American “Whiplash Smile” tour rum on Wednesday (15) for Am-
BOSTON Spectrum lunei25.2 §721,208 45,291 Electric Factory Concerts in Biloxi, Miss., Wednesday (15). nesty International, which will
FARRENHEIT Philadelphia, Pa. $16.50/$14.50 50,439 . o
sellout Dates are bocked through mid-Au-  feature the Cult and Gaye Bykers
MADONNA RFK Stadium, Starples iy 2 503780 189 ey gust, after which the rocker is  On Acid. For a complete listing of
LEVEL 42 Washington, D.C. $20 42,000 scheduled to head over to Austra- events. contact 212-722-2115.
GRATEFUL DEAD Silver Stadium July 2 $512,610 30,000 Monarch Entertainment Bureau lia i i . s
Rochester, N.Y. $17.50 sellout John Scher Presents Billy Idol’s Madison Square HORT TAKES: The Thompson
DIANA ROSS Garden State Arts Center June 24-26 $512,191 17.5% in-house Garden show—originally set for Twins have been performing a
Holmdel, N.J. $37.50/$27.50/$12.50 32,406 June 2—has been rescheduled for number of dates on the West
RUN-DM.C. Greek Thealre June 21-24 $453.870 2562 in-house Aug. 5; the Cult will open. As  Coast to promote their latest Aris-
BEASTIEIBOVS) Los Angeles, Caiif $23.50/322/315 24548 some of you may recall, the origi- ta release, “Close To The Bone."
GEORGE STRAIT The Summit July 2-3 $43774 25,143 George Strait Prods. nal date was canceled at the last The tour is set to run through Au-
m"'uzvmﬁ WIEEGUIES S i:lm minute by Garden officials be- gust, with shows booked at Man-
- cause of delays in removing asbes-  hattan’s Pier 84 (July 23) and Ra-
PAUL SIMON Maple Leaf Gardens June 23-24 $422,433 23,335 Concert Prods. International v y ik di C M ic Hall July 24
HUGH MASEKELA Toronto, Ontario ($567,177 Canadian) 25000 tos from the venue’s ceiling. io City Music Hall (July 24)
LADYSMITH BLACK MAMBAZO $27.50/$22.50 w Former Kiss guitarist Ace Freh-
KENNY ROGERS Holiday Star Theatre June 46 $386,400 16,00 in-house HEN IT RAINS IT POURS: ley has hit the North American
T. GRAHAM BROWN Merillville, Ind. $23.95 17,000 Madonna'’s “Who's That Girl”’ summer concert trail in support of
BON JOVI P Memorial Coliseum Complex June 29-30 $376,224 23514 Beaver Prods. world tour his Atlantic/-
. . — =
CINDERELLA forttang,{0re} 316 sellout kicked off with- Megaforce debut
JIMMY BUFFETT & THE CORAL Poplar Creek Music Theatre July 3 $342,312 21,19 Nederlander Organization out a hiteh on Al solo album,
REEFER BAND Hoffman Estates, IIl. $17.50/315 sellout June 27 at Mi- \l “Frehley’s Com
7
KOOL & THE GANG Radio City Music Hall June 26-28 $309,338 17,622 Radio City Music Hall Prods. ami’s ran l 0
KLYMAXX New York, N.Y, $22.50/320 sellout Orange . et.”” Th eP Lomig
GRATEFUL DEAD Pittsburgh Civic A Iuly 6 $258,062 15,553 Monarch Entertainment B Bowl, despite opened in Pough-
risburgh Livic Arena uly * jonarch Entertainment Bureau i by &
Pittsburgh, Pa. $17.75/$16.75 17,581 Electric Factory Concerts threateni ng . . ke L3dLsy N'Y" o
- e . = " S S weather earlier in the day. Heavy June 20 and is scheduled to run
W e ni une " ern Fromotions/Loncer . . .
LEVEL 42 Atianta, Ga. 20 sellout S rau}s prevented opening act Level into Septemggr ... Mercury/ P9]y-
MOTLEY CRUE Mississippi Coast Coliseum July 2 $225,000 15,000 Beaver Prods. 42 rorp tak.mg the Stage' but the Gran.] recor. ng artist Tom Kim-
WHITESNAKE Biloxi, Miss. $15 sellout material girl managed to treat mel is serving as opener on the
B i3 [y T r
WCBSFM 15TH ANNIVERSARY | Radio City Music Hall June 19-20 $223,700 11,748 Radio City Music Halt Prods. some 51,000 fans FO a T5-minute  first leg of Heart’s “Bad Amma]§
CONCERT BY DION New York, N.Y. $20/$17.50 sellout set. On Monday (13), Madonna is  tour, which commenced July 10 in
BRYAN ADAMS Givic Arena & Exhiit Hall July 3 $217, 146 13,133 Beaver Prods. slated to perform at Manhattan’s  Chicago , . . Al Jarreau and
HOOTERS Pittsburgh, Pa. $16.25 sellout Madison Square Garden. The Chaka Khan will be featured as
BRYAN ADAMS Maple Leaf Gardens June 29 $209,207 12484 Concert Prods. International show will help benefit the Ameri- part of the Budweiser Concert Se-
ROCK & HYDE Toronto, Oat,, Canada g%sgom“m) 12,500 can Foundation for AIDS Re- ries at the Concord Pavilion in
pos : - search; special contributor’s tick- Concord, Calif., on Thursday (16)
YCHEDELIC FURS Radio City Music Hall June 13-14 $206,280 11,748 Radio City Music Hall Prods. 2
MISSION UK. e 0 h ets are $100. - Restless recording act the
MOTLEY CRUE The Summit June 27 $205,359 12874 PACE Concert N pipERgjlInne bedamanshion: rgy
€ Summi une X ) oncerts . . * p 1
WHITESNAKE Houston, Texas $16.50 e . EwW éI‘ALENT Tlhls.year s New Zlobtlonal .cl}?b tour July 7 in Ann
RUN-DM.C. Pacific Amphitheatre Jure 20 $194,877 1212 in-house usic Seminar is playing host toa  Arbor, Mich., to commemorate the
BEASTIE BOYS Costa Mesa, Calil. $20.35/$15.50 18,742 slew of showqases in the Manhat- label’s 10th anniversary . . Wen-
GRATEFUL DEAD Kingswood Music Theatre June 30 $194,016 13,731 Nederlander Organization tan area, which will take place dy Waldman is WA dates
Maple, Ontano (5260,494 Canadian) sellout Monarch Entertainment Bureau July 10-15. Among the many art- on Dan Fogelberg’s current U.S.
$18/$13.30 ists scheduled to perform are Joe tour, which commenced July 10 in
MOTLEY CRUE Myriad Convention Center June 30 $189,515 12,924 Contemporary Presentations Ely, Robyn Hitchcock, Bad Houston. Waldman is promoting
WHITESRAKE Okizhoma[Gity 10Kia 315 seflout Brains, Circle Jerks, Club Nou- her most recent release, “Letters
BOSTON Rochester Community War June 14 $179,558 11,000 Monarch Entertainment Bureau veau, T’Pau’ Steve Earle, K.D. Home,” on Cypress Records .
FARRENHEIT r:cr'r‘lg;aelrv Ay, $17.50/$16.50 seliout John Scher Presents Lang & the Re-clines, Exodus, The national Def Jam Tour started
COUNTRY PICNIC: Motson Park June 28 $178,763 14,554 Concert Prods. [nternational Nqube. Salt-n-Pepa, Joe Sa- at Sag]ndw‘ Mlc.h'. s Wendler
HANK WILLIAMS JR. & THE BAMA | Barrie, Ontario (240,015 Canadian) 15,000 triani, Alan Holdsworth, Plan 9, Arena/Saginaw Civic Centre on
BAND $16.50 Phantom Tollbooth, Tirez Tirez, July 1, with dates set to run
wm"mm'm‘:y" Faith No More, Salem 66, Hugo through August 2. Acts on the bill
HIGHWAY 101 Largo, Urban Blight, Scruffy The are Stetsasonic. L.L. Cool J,
THE GOOD BROTHERS Cat, Thelonious Monster, Cyre, Whodini, Public Enemy, Eric B.,
RUN-D.M.C. Cal Expo Grandstand, Calfornia ~ June 26 $177,152 10,719 Bill Graham Presents Sweet Sensation, New Model and Rakim.
BEASTIE BOYS State Fairgrounds $18.50/$16.50 sellout Army M()j() Nixen, the Dead
Sacramento, Calif. h ’ — i .
Milkmen, Flamin’ Lips, Alisha,
BEACH BOYS Molson Park June 27 $174,072 13371 Concert Prods. International
THE LINCOLNS Barrie, Ontario ($233,717 Canadian) 15,000
$17.50
MOODY BLUES The Muny, Municipal Theatre June 29 $165,812 9451 Fox Concerts
THE PARTLAND BROTHERS Assn. of St. Louis $18.90/516.90/$12.90 10235 in-house P u B l ' c 'T Y
St. Louis, Mo.
MOTLEY CRUE Tingley Coliseum, New Mexico  June 22 $163.4%4 10656 Fey Concert Co. P R l " T s
WHITESNAKE State Fairgrounds $16.50/$15.50 seflout United Concerts
Albuguerque, N.M. , Lithograohed On Heavy Gloss Stock
ALABAMA Frank Erwin Center June 27 $163,092 10,366 in-house BLACK & WHITE 8x10's
JOHN SCHNEIDER Austin, Texas $16.50/$13.50 12,987 Keith Fowler Promotions
Univ. of Texas at Austin 500 - $60.00 1000 - 85.00
PLACIDO DOMINGO Garden State Arts Center June 30 $159,189 4,018 in-house COLOR
JOHN DENVER Holmdel, N.J. $20/$17.50/$12.50 9,802 1000 - $388.00
JIMMY BUFFETT & THE CORAL Garden State Arts Center June 23 $156,132 10,249 in-house Above Prices Include Typesetting & Freight
REEFER BAND Holmdel, N.J. $18.50/$15 10,802 send 8x10 Photo - Check or M.0.
DURAN DURAN Spectrum June 22 $154,319 9,209 Electric Factory Concerts * * *
ERASURE Philadelphia, Pa. $17.50/$15.50 10,500 ’ Full Color & B/W Posters.
MOTLEY CRUE Hirsch Memorial Coliseum July 1 $150,000 10,000 Beaver Prods. composites - Cirgs; Other Sizes
WHITESNAKE Shreveport, La. $15 sellout reuru‘on arena send For Catalog & Samples

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and 777 Sports Street ) PICI"{IRES
should be submitted to Kathy Vandercook in Nashville at 615-748-81 38; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in Dallas, Texas 75207 ’
Chicago at 312-236-2085; or Melinda Newman in New York at 212-764-7314. For research information contact Karen Oertley in Nashville at (214’) 658-7070 1867 E. Florida, Dept. BB
615-748-8120. springfield, MO 65803
1417 869-9433 or 869-3456
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New Addition. Gladys Knight & the Pips are amused by Jason Ellsworth’s
audition for the group. It occurred during a performance by the MCA act at the

John F. Kennedy Center in Washington, D.C.

BY STEVE IVORY

LOS ANGELES First there was
Michael. Then there was Janet.
And now, so he hopes, there will be
Marlon—Marlon Jackson. The 30-
year-old member of the Jackson
musical family is plotting what he
deems the second phase of his mu-
sical career, that of solo perform-
er. Jackson is wrapping production
on his debut Capitol album, the
first of a multirecord deal, for Sep-
tember release. A single,”To Get
Away,” is being mixed in time for
an August debut.

For Jackson, it really is a new
day. He wrote, produced, and per-
formed most of the upcoming al-
bum in the studio of his Los Ange-
les home. For the time being, Jack-

THERE ARE SO few print outlets for discussion
and exposure of black music that any publication, be
it trade, fanzine, or scholarly periodical, is a pre-
cious commodity. So it is not an overstatement to
say that Joe Loris’ death (Biliboard, July 11) has left
a large, unfillable gap in the world of black music.
From his base in Philadelphia, the 44-year-old pub-
lisher of Impact translated his passion for the music
of black America into words that expressed his spe-
cial viewpoint on the issues and people who shape it.

44-Year-0ld Impact Publisher Will Be Missed

Joe Loris Aided Growth Of Black Music

seriously injured last year in an auto accident. Now,
after extensive rehabilitation, he’s back with his
band recording with an impressive set of producers,
Deodato, Nick Martinelli, and Marcus Miller. An-
thony & the Camp debuted last year with two popu-
lar club records, “What I Like” and ‘“How Many
Lovers” . . . Backed by a clever video, the indie label
Next Plateau is trying to establish Salt & Pepa as
the first nationally important female rap duo.
They've done a hip-hop remake of the Otis Redding-
Carla Thomas soul rap

For all its engaging
graphics, Imhpact wgs
h 0
zZ;}t’uTelchoiis (;?de ?f(')sft’ rm
Rhythm
and the
Biluves

of the work out of his
home, testimony to how
intimately the publica-
tion reflected his obses-
sions.

The official cause of
death was heart attack,
but it appears Loris was
really a victim of over-
work. Though his staff had been expanding, Impact
was still primarily a one-man band. The strain of his
efforts to make Impact the institution he dreamed
of is ultimately what claimed him.

Precisely because of Loris’ zealous involvement in
every aspect of Impact, the publication’s future is
cloudy. His two sons and many in the industry want
to keep it going. It remains to be seen who'll assume
Loris’ duties. But no matter what happens to the
magazine, Loris’ memory will remain strong. A
number of his friends are developing plans for a Joe
Loris foundation to benefit black music as well as a
scholarship fund for his sons. For more information,
contact Monica Lynch of Tommy Boy at 212-722-
2211 or Marylou Badeaux of Warner Bros. at 818-
846-9090.

SHORT STUFF: Al Jarreau was set to begin a
world tour July 11 at the Pacific Amphitheater in
Coast Mesa, Calif. Plans call for the Warner Bros.
artist to visit Australia as well as performing many
dates in the U.S. . . . Sales of Shirley Murdock’s self-
titled debut on Elektra have topped 600,000 world-
wide ... Najee is doing his first video, for his just-
released single “Betcha Don’t Know What’s Going
On.” His debut album “Najee’s Theme” was No. 1
on Billboard’s jazz contemporary charts for 12 con-
secutive weeks ... Anthony Malloy, leader of the
Jellybean/Warners act Anthony & the Camp, was

by Nelson George

“Tramp’’ and had a hu-
morous video produced
by Atlantis Productions
... Dr. Jeckyll (Andre
Harrell) & Mr. Hyde
(Alonzo Brown) were
one of rap’s earliest
duos. Now Jeckyll is
busy with his Uptown la-
bel and Mr. Hyde has
just released his first
solo 12-inch, ““The
Witch” b/w “Hyde’s Beat’ on Profile ... Jimmy
Coco, the latest in that long list of Prince pseudo-
nyms, is the writer of Nona Hendryx’s next single,
“Baby Go Go,” which features vocal cameos by
George Clinton and Mavis Staples ... “Tougher
Than Leather,” an authorized biography of Run-
D.M.C. written by the Rush Productions publicist,
has just been published by Signet (191 pages, $2.95).
It tells the story of rap’s biggest group but also
serves as a capsule history of rap music . . . Motown
is preparing a series of contemporary remixes of its
classic hits for release later this year ... Word is
that Michael Jackson not only cut English-language
vocals for “Bad”’ but recorded some songs in Span-
ish and French as well for the international market

. Now that Prince is back in the U.S_after having
to cancel dates in London, he’ll get back into making
music videos again. He has a month off of free time
before hitting the road here in August . . . Jeff Fore-
man, ex-EMI America black a&r director, has
moved over to Virgin . . . Meanwhile, his older broth-
er Mtume has plenty of product in the retail racks.
He produced the albums of Tawatha (Epic), Nu-Ro-
mance Crew (EMI America), and Tyrone Brunson
(MCA). Currently, he’s in the studio preparing his
next Mtume album, “Confusement Park.”

son manages his own affairs with
the aid of attorney David Braun.
Most significantly, Jackson says
he is no longer a member of the
Jackson singing group.

“I’ve been singing with the
group all of my life,” says Jack-
son. “In 1963, when I was just a
kid, [ remember doing eight shows
at the Apollo. At some point, you
want to reach for singular instead
of group goals. There’s family and
there’s business—this is business.
I've always wanted to do a solo al-
bum, even when I was at Motown.
I don’t want to be 50 years old and
say [ wish Id tried it.”

Jackson says he began engineer-
ing his solo career shortly after
the release of the Jacksons’ “Vie-
tory” album. When he left CBS
earlier this year, Jackson says, “I
didn’t even have a deal. I just
started writing and cutting. I
knew I'd find someone who would
be interested. I talked with a lot of
people.”

He signed with Capitol because
of the enthusiasm of black a&r
head Wayne Edwards. “Wayne
came out to the house, listened to
rhythm tracks that didn’t even
have vocals, and said, ‘Yeah, let’s
do it,’ ”’ Jackson says.

And what will Jackson sound
like on his own? ‘“Well, that's the
advantage I have,” he says. “No
one knows what Marlon Jackson
sounds like. There is quite a bit of
dance music because [ love to
dance. I've always loved funky
music but, honestly, just started
writing it about a year ago. Every-
thing on the radio today sounds
the same, and I wanted to avoid
that. [Keyboardist] Greg Philli-
ganes came in and did some parts,
but I played most of the tracks my-
self. I've always played key-

FOR WEEK ENDING JULY 18, 1987

Marlon Jackson In Solo Spotlight

Debut Capitol Album Due In September

boards. I’ll never play in public be-
cause so many people play better
than me, but to get what [ wanted,
I knew I had to lay these tracks
myself.”

Jackson insists his solo career
isn’t a reaction to the pressure put
on the Jacksons during the “Vic-
tory’’ tour, but he does admit
things got trying toward the end.
“I believe people jumped on the
Jacksons as a reaction to Michael’s
success. They said ‘Victory’ was a
flop because it sold 3 million rec-
ords. Three million records are
hard to sell. A lot of artists aren’t
doing those numbers today. Just
because Michael sold 40 million of
“Thriller,” what we did suddenly
didn’t mean anything.”

Of the ill-fated “Victory” tour,
he says that “‘the media ques-
tioned the $30 ticket price but
when you see Frank Sinatra or Ju-
lio Iglesias, you can pay from $50
to $60 a ticket. It cost $1 million a
week in salaries and whatnot just
to keep ‘Victory' going, but no one
cared about that. If I had to do it
over again, [ would have probably
played more dates. | had no prob-
lem with playing stadiums, I was
proud that we were one of the few
black acts able to do so.”

Jackson also says he is proud of
brother Michael’s monumental
achievements, ‘“‘but sometimes it
can get to you when everyone asks
us what he’s up to. Michael is my
brother, but I don’t know his every
move—I['m too busy running my
own life.”

Nevertheless, Jackson says that
though he’s out of the group, “Mi-
chael hasn’t said no to doing anoth-
er group album when he finishes
his solo album.”

. 1 ©Copyright 1987, Billboard Publications, Inc. No part of this
I r put ication may be reproduced, stored in ary retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, withcut the prior written
permission of the publisher.
PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS ADDS ON
17 REPORTERS 28 REPORTERS 55 REPORTERS 100 REPORTERS
HOW SOON WE FORGET
COLONEL ABRAMS mca 5 6 19 30 36
MAKING LOVE IN THE RAIN
HERB ALPERT aam 4 3 18 25 30
GIVIN' YOU BACK THE LOVE
ISLEY/JASPER/ISLEY cBs assoc. 3 4 17 24 74
NO ONE IN THE WORLD
ANITA BAKER ELEKTRA 6 7 8 21 23
TELLITLIKEITIS
DIMPLES coLumsia 4 4 12 20 74
DANCE ALL NIGHT
DEBARGE STRIPED HORSE 4 5 10 19 37
LOVE IS A HOUSE
FORCE M.D.’S Tommy BOY 0 5 13 18 81
ANYTHING CAN HAPPEN
PATRICE RUSHEN ariSTA 3 2 13 18 18
DIVAS NEED LOVE TOO
KLYMAXX CONSTELLATION 1 4 12 17 49
LOVE POWER
D. WARWICK/J. OSBORNE aRista 5 4 6 15 72
Radio Most Added is a weekly national compilation of the ten records mast added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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lboard.

Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

t x x
SALES Rt AIRPLAY 28
25 | 3 oz | |28 |58 -
Iy |y TITLE ARTIST 20 Iy )2y TITLE ARTIST 206
1 1 | FEEL GOOD ALL OVER STEPHANIE MILLS 1 1 2 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 3
2 2 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 5 2 4 SHOW ME THE WAY REGINA BELLE 2
3 5 SHOW ME THE WAY REGINA BELLE 2 3 5 FAKE ALEXANDER O'NEAL 4
4 7 I'M BAD LL COOL J 6 4 1 | FEEL GOOD ALL OVER STEPHANIE MILLS 1
5 8 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 10 5 7 THE PLEASURE PRINCIPLE JANET JACKSON 7
6 4 SMOOTH SAILIN' TONIGHT THE ISLEY BROTHERS 3 6 12 I'M IN LOVE LILLO THOMAS 8
7 9 FAKE ALEXANDER O'NEAL 4 7 8 I'M BAD LL. COOLJ 6
8 6 LIES JONATHAN BUTLER 9 8 3 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 5
9 15 'M IN LOVE LILLO THOMAS 8 9 10 IF | WAS YOUR GIRLFRIEND PRINCE 12
10 13 THE PLEASURE PRINCIPLE JANET JACKSON 7 10 17 JAM TONIGHT FREDDIE JACKSON 13
1 17 MIXED UP WORLD TIMEX SOCIAL CLUB 16 11 15 THIGH RIDE TAWATHA 11
12 14 FALLING IN LOVE THE FAT BOYS 17 12 13 SATISFIED DONNA ALLEN 14
13 3 STILL A THRILL JODY WATLEY 21 13 16 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 18
14 21 THIGH RIDE TAWATHA 11 14 6 LIES JONATHAN BUTLER 9
15 16 DIRTY LOOKS DIANA ROSS 19 15 19 JUMP START NATALIE COLE 15
16 11 ROCK STEADY THE WHISPERS 27 16 20 TiNA CHERRY GEORGIO 20
17 10 DIAMONDS HERB ALPERT FEATURING JANET JACKSON 28 17 24 ONE HEARTBEAT SMOKEY ROBINSON 22
18 19 IF | WAS YOUR GIRLFRIEND PRINCE 12 18 25 IF YOU WERE MINE CHERYL LYNN 23
19 29 JAM TONIGHT FREDDIE JACKSON 13 19 26 LET'S TALK IT OVER VANEESE THOMAS 26
20 2 SATISFIED DONNA ALLEN 14 20 11 DIRTY LOOKS DIANA ROSS 19
21 30 JUMP START NATALIE COLE 15 21 22 FALLING IN LOVE THE FAT BOYS 17
22 12 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 29 22 36 CASANOVA LEVERT 31
23 27 TINA CHERRY GEORGIO 2 23 27 MIXED UP WORLD TIMEX SOCIAL CLUB 16
24 18 DON'T BLOW A GOOD THING VESTA WILLIAMS 24 24 21 ROCK-A-LOTT ARETHA FRANKLIN 25
25 37 | REALLY DIDN'T MEAN IT LUTHER VANDROSS 18 25 33 ONE LOVER AT A TIME ATLANTIC STARR 32
26 34 ONE HEARTBEAT SMOKEY ROBINSON 22 26 9 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 10
27 28 ROCK-A-LOTT ARETHA FRANKLIN 25 27 32 COME BACK TO ME LOVER MIKI HOWARD 36
28 — IF YOU WERE MINE CHERYL LYNN 23 28 31 LIFETIME LOVE JOYCE SIMS 30
29 25 WHAMMY ONE WAY 46 2 35 | LOVE YOU BABE BABYFACE 37
30 23 HEAD TO TOE LISA LISA & CULT JAM 59 30 18 DON'T BLOW A GOOD THING VESTA WILLIAMS 24
31 26 HAPPY SURFACE 63 31 29 KOO0 k00 SHEILA E. 35
32 — MOONLIGHTING (THEME) AL JARREAU 43 32 37 NIGHTTIME LOVER THE SYSTEM 41
33 35 SONGBIRD KENNY G. 64 33 40 HOLIDAY KOOL & THE GANG 42
3 — LET'S TALK IT OVER VANEESE THOMAS 26 3 38 TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 33
35 24 | COMMIT TO LOVE HOWARD HEWETT 61 35 34 LOVE ME RIGHT MILLIE SCOTT 40
36 — | WANT YOUR SEX GEORGE MICHAEL 45 36 — LOVE IS A HOUSE FORCE M.D.'S 34
37 39 ALWAYS ATLANTIC STARR 68 37 39 JAMMIN’ TO THE BELLS CHUCK STANLEY 38
38 — LIFETIME LOVE JOYCE SIMS 30 38 — CIRCUMSTANTIAL EVIDENCE SHALAMAR 47
39 — TEAR JERKER J. BLACKFOOT FEATURING ANN HINES 33 39 — I'M NOT GONNA LET YOU GO MELBA MOORE 39
40 — LOVE IS A HOUSE FORCE M.D.’S 34 40 — | THINK I'M OVER YOU MINI CURRY 48

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

7-11
(Century City, ASCAP/MCA, ASCAP)

44 AINT YOU HAD ENOUGH LOVE

(MCA, ASCAF/Brampton, ASCAP/Virgin, ASCAP) CPP

58 ALL THE WAY WITH YOU

93

70

31

a7

51

)

62

24

74

75

(Baby Love, ASCAP/Clarity, BMI)
ALWAYS

(Jodaway, ASCAP) CPP

BETCHA DON'T KNOW

(Bush Burnir, ASCAP)

BETTER WAYS

(Famous, ASCAP/Ultrawave, ASCAP/April, ASCAP)
CAN WE DO IT

(Fah, ASCAP/Avant Garde, ASCAP/Leosun, ASCAP)
CASANOVA

(Calloco, BMI/Hip Trip, BMI)
CIRCUMSTANTIAL EVIDENCE

(Hip Trip, BMI/Hip Chic, BMI) CPP

COME BACK TO ME LOVER

(Mardago, BMI)

CROSS MY BROKEN HEART

(Famous, ASCAP/Black Lion, ASCAP)
DANCE ALL BIGHT

(Zebra Discorde, BMI/Simple Songs, BMI)
DIAMONDS

(Flyte Tyme, ASCAP)

DIRTY LOOKS

(Black Lion, ASCAP/RC Songs, ASCAP/Matak, ASCAP)
DIVAS NEED 10VE TOO

(Spectrum VI, ASCAP/Klymaxx, ASCAP)
DO YOU REALLY LOVE ME

{Qatie, BMI)

DON'T BLOW A GOOD THING

(Wiz Kid, BMi/Irving, BMI) CPP/ALM
DON'T MAKE ME LATE

(Malaco, BMIN

D.¥.8.0.

(Philesto, BMd/Harrindur, BMI) CPP
FAKE

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)
FALLING iN TOVE

(Fat Brothers, BMI/Lami-Lam, ASCAP)
GIRL PULLED THE DOG

(Jobete, ASCAP/Gentle General, ASCAP/Churchout,
ASCAP/Mad ispector, BMI)

GIVIN' YOU BACK THE LOVE

(M1, ASCAP/WB, ASCAP)

HAPPY

(Brampton, ASCAP)

HEAD TO TOE

98
57
2
78
65

61

76

37

81

(Forceful, BMI/Willesden, BMI) CPP

HEY LOVE

(Promuse, BMI/Robert Hill, BMI)

HEY THERE LONELY GIRL

(Famous, ASCAP) CPP

HOLIDAY

(Delightiul, BMI)

HOW SOON WE FORGET

(MCA, ASCAP/Unicity, ASCAP/Moonwalk, ASCAP)
| CAN DO BAD BY MYSELF

(Zee-Kidd, BMI/Tripte Scale, BMI/Iwebbi, BMI)
| COMMIT TO LOVE

(Jobete, ASCAP/R.K.S., ASCAP/Stone Diamond,
BMI/Lock Series II, BMI) CPP

| FEEL GOOD ALL OVER

(Gabeson, BMI/On The Move, BMI/Secret Lady, BMI)
| KNOW YOU GOT SOUL

(Robert Hill)

| LOVE YOU BABE

(Hip Trip, BMI/Hip Chic, BMI) CPP

I REALLY DIDN'T MEAN IT

(April, ASCAP/Uncle Ronnie's, ASCAP/MCA,
ASCAP/Sunset Burgundy, ASCAP) CPP/ABP

| THINK I'M OVER YOU

(Digital Sout, BMI/Monteque, BMI)

| WANNA DANCE WiTH SOMEBODY (WHO LOVES
ME)

(Irving, BMI/Boy Meets Girl, BMI) CPP/ALM

| WANT YOUR SEX

(Chappell, ASCAP/Morrison Leahy, ASCAP)

IF | WAS YOUR GIRLFRIEND

(Controversy, ASCAP)

(IF YOU) LOVE ME JUST A LITTLE

(Little Tanya, ASCAP/MCA, ASCAP/Forceful,
BMI/Willesden, BMI)

iF YOU WERE MINE

(Music Corp. Of America, BMI/Bayjun Beat,
BMI/MCA, ASCAP)

I'M BAD

(Def Jam, ASCAP)

I'M IN LOVE

(Bush Burnin’, ASCAP/Willesden, BMi/Johnnie Mae,
BMI)

I'M NOT GONNA LET YOU GO

(Bush Burnin’, ASCAP)

I'M STILL WAITING

(Wird, ASCAP)

1,0.U. ME

(Sparrow, BMI/Word, ASCAP/Edward Grant,
ASCAP/Skin Horse, ASCAP)

13

52

35

97

72
82

49

a1

JAM TONIGHT

{(Wavemaker, ASCAP)

JAMMIN' TO THE BELLS

(Def Jam, ASCAP/Firsl tmpulse, BMI)

Juicy-0

(Lunch Money, BMI/Webster House, ASCAP/On Your
Mark, ASCAP)

JUMP START

(Colioco, BMIy

JUST THE FACTS (THEME FROM DRAGNET)
(MCA, ASCAP/Flyte Tyme, ASCAP)

K00 KOO

(Girlsongs, ASCAP/Sister Fate, ASCAP)

LAST TIME

(Jay King IV, BMI)

LATE NiGHT HOUR

(Avant Garde, ASCAP/Shee Shee, ASCAP/Interior,
BMI)

LET'S TALK IT OVER

(Bush Burnin', ASCAP/KMA, ASCAP)

LIES

(Zomba, ASCAP/Willesden, BMI)

LIFETIME LOVE

(Beach House, ASCAP/Tawanne Lamont, ASCAP)
LIVING IN A BOX

(WB, ASCAP/Brampton, PRS)

LONG TIME COMING

(MCA, ASCAP/Unicity, ASCAP/Ready Ready, ASCAP)
LOVE IS A HOUSE

(Tee Girl, BMI)

LOVE ME RIGHT

(Ackee, ASCAP/Beezer, ASCAP/island,
BML/Frustration, BMI)

LOVE POWER

{(New Hidden Valley, ASCAP/Carole Bayer Sager, BMI)
LOW RIDER

(Far Qut, ASCAP) CPP

MAKING LOVE IN THE RAIN

(Flyte Tyme, ASCAP)

MERCURY RiSING

(Nonpareil, ASCAP/Broozertoones, BMI)

MIXED UP WORLD

(Danica, BMI)

MOONLIGHTING (THEME)

(American Broadcasting, ASCAP/ABC Circle, BMI)
NEVER SAY NEVER

(Almo, ASCAP/Michael Jeffries, ASCAP/Gate Way,
ASCAP/Atomic Age, BMI/Bug, BMI) CPP/ALM
NIGHTTIME LOVER

(Science Lab, ASCAP) CPP/ABP

2

91

n

27

92

21

ONE HEARTBEAT

(Le Gassick, BMI/Who-Ray, BMI/Chubu, BMI/Smokey,
BMI)

ONE LOVER AT A TIME

(Trinifold, BMI/Sweet Karol, ASCAP/Orca, ASCAP)
CPP

O00H BABY BABY

(Jobete, ASCAP)

THE PLEASURE PRINCIPLE

(Flyte Tyme, ASCAP)

POUR T ON
(Pizzazz, BMI/Rightsong, BMI/Memph BMI)
PRIVATE CONVERSATIONS

(Stone City, ASCAP/National League, ASCAP) CPP
RESCUE ME

(Beblica, ASCAP)

ROCK STEADY

(Hip Trip, BMI/Hip Chic, BMI/Midstar, BMI/Hitwell,
ASCAP) CPP

ROCK-A-LOTT

(Gratitude Sky, ASCAP/Glasshouse, BMI/Irving, BMI)
CPP/ALM

SATISFIED

(Triage, BMI/Living Disc, BMI)

SECRET AFFAIR

(Any Kind Of Music, ASCAP)

SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Don't You Know,
ASCAP/Pomerants, BMI) CPP/ALM

SMOOTH SAILIN' TONIGHT

(Angel Notes, ASCAP/USA Exotic, ASCAP)
SONGBIRD

(Brenee, BMI/Blackwood, BMI) CPP/ABP

SPRING LOVE

(W.B.M., SESAC/Warner's Thunder,
SESAC/Rainysongs, SESAC)

STILL A THRILL

(Ultrawave, ASCAP/April, ASCAP/Rightsong, BMI)
CPP/ABP

TEAR JERKER

(A.Naga, BMI)

56 TELLIT LIKEITIS

1

100

(Conrad, BMI/ARC, BM1/0I Rapp, BMI)
THIGH RIDE

(Mtume, BMI/Do Drop In, BMI)

TINA CHERRY

(Georgio’s, BMI/Stone Diamond, BMI) CPP
A TOUCH OF JAZZ

(Zomba, ASCAP)

TRAMP

-

MCA(10) s, = ¢ 11
. Consteuatnon (1) o
COLUMBIA 7 9

£ Def Jam (2) -
WARNER BROS. (4) . 8
- Paisley Park (2) :

Jellybean (1) PRI
“>TommyBoy (), .. " ¢
EPA. © "+ o 7

Eplc {3) : . 2

Tabu ()¢ ~° & 3 Gy =

& CAPITOL

%

3

= Tatal Exp-erranca (1)

CABM s fon i
TATLANTIC(3) - g
#* 21 Records (1) . -k
ELEKTRA « S A
POLYGRAM ~ .~ v L 3,

. “Mereury (1), ¢ PEE
» Polpdor (1) 5w -

¥

. CHRYSALIS @ ®

- P11y . S

- 'BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

kS

NO. OF TITLES
. . ONCHART

LABEL *

3
CHS Associated (l) “ 22 e
EVS
% e ‘
MHNHHTTHN (3]
EMi-America {2)\»&\ xw @

5
#
-]
-

APLR . 3 ‘ “‘*«\&
CRCA@ R ML S
Jive {2} :

Fa »

ARISTA & "
‘MoTowN. . g

Tin Pan Apple (1) °~ s N
SOLAR N 7w . e .3
|cm§AN ) .. 2

-~ Wibe (1) .. N
“ISLAND )

«4th & B'Way (2) + _ .
AMHERST >~ ¢

EDGES; LR o

FANTASY . [N
Danya (1)

GEFFEN ¢ .

MACOLA .,

o

M P I X

[

MALACO
NEXT PLATEAU
PRIORITY
PROFILE
Zakia (1)
SLEEPING BAG ,
STRIPED HORSE
SUPERTRONICS

SUTRA
Fever (1)

TTED.
TRIPLET

- b e e

P e b b

b

(Modern)

UNDER THE BOARDWALK

(Alley, BMI/Trio, BMI)

WANT YOU FOR MY GIRLFRIEND
(Baby Love, ASCAP/Clarity, BMI)
WHAMMY

(Perk’s, BMI/Duchess, BMI)
WHATEVER SATISFIES YOU

(Screen Gems-EMI, BMI/Glory, ASCAP)
WHY SHOULD | CRY?

(Fiyte Tyme, ASCAP/Eat Your Heart Qut, BMI)

29 WHY YOU TREAT ME SO BAD

(Jay King IV, BMI)

83 WITHOUT YOU

69

(Fred, ASCAP/Eric, ASCAP)

WOT'S IT TO YA

(MCA, ASCAP)

YOU CAN'T STOP THE RAIN

(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP

are listed for piano/vocal sheet music copies

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM Ivan Mogult

BP Bradiey MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.

SHEET MUSIC AGENTS

and may not represent mixed folio rights.
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5138, CLUB PLAY AEIEIP 12-INCH SINGLES SALES
E3 , | <
; Z’ g z% TITLE Compiled from a national sample of dance club playlists. ARTIST ;, 5 g z% TITLE Compiled from a national sample of retail store sales reports. ARTIST
=3 - o~ 20 LABEL & NUMBER/DISTRIBUTING LABEL = - o~ 20 LABEL & NUMBER/DISTRIBUTING LABEL
* A& NO.1 * % * % NO. 1 » %
| WANNA DANCE WITH SOMEBODY (REMIX FUNKY TOWN (REMIX

@ 2 © 8 ARISTA ADI-9599 1 we&k at No. On)e & WHITNEY HOUSTON @ " 8 8 RCA 6431-1-RD . J 1 week at Na One ¢ PSEUDO ECHO

2 1 2 9 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS. & DEBBIE HARRY ( 2 )| 2 10 RESPECTABLE (REMIX) ATLANTIC 0-86703 & MEL & KIM
(3)| 7 | 1| 5 | STRANGELOVE (REMIX) SiRE 0-20696 /WARNER BROS. DEPECHE MODE (3| 6 | 7 | 7 | INSECURITY aranticose716 STACEY Q

4 | 5 | 10| 7 | FUNKYTOWN (REMIX) Rca 6431180 # PSEUDO ECHO (&)| 7 | 18 | 4 | I WANT YOUR SEX/HARD DAY coLumsia a4 06814 ' © GEORGE MICHAEL
(5)| 13| 28 | 4 | 1'WANT YOUR SEX/HARD DAY coLumsia 44 06814 © GEORGE MICHAEL 5118 10 || o || Felebiladatiunitie A {iahy & WHITNEY HOUSTON
(6)| 11 | 18 | 5 | LIVING INABOXcrrvsaus ava a3 1o  LIVING IN A BOX 6 [ 1 | 1 | 7 | DIAMONDS (REMIX)asmsp12231 © HERB ALPERT
(| 15 | 27 | 4 | TINACHERRY (REMIX) MOTOWN 4586MG © GEORGIO (D] 0 | 17| 4 | FAKETasuaze.06788 © ALEXANDER O'NEAL

8 | 8 | 11 | 6 | STILLATHRILL (REMIX) mca 23747 © JODY WATLEY 12 | 18 | 4 | RHYTHM IS GONNA GET YOU © GLORIA ESTEFAN & MIAMI SOUND MACHINE

9 [ 10 | 17 | 6 | ITAINTRIGHT (WHATCHA DO) SIMPHONIA FEATURING CARMEN BROWN 9 [ 3 | 2 | 12 | HEADTO TOE cotumsia 4406757 # LISALISA & CULT JAM
24 | 36 | 3 | HEARTACHE (REMIX) POLYDOR 885 920-1 POLYGRAM ® PEPS| & SHIRLIE 15 | 25 | 10 | INLOVE WITH LOVE (REMIX) GEFFEN 0.20654/WARNER BROS.  DEBBIE HARRY
AD| 14 | 20 | 7 | YOUCAN'T TAKE MY LOVE (REMIX) 4T & B'wAY BWAY 436/ISLAND PAM RUSSO 11| 8 | 9 | 5 | THEPLEASURE PRINCIPLE (REMIX) asm 512230 @ JANET JACKSON
A2)| 18 | 32 | 4 | FAKErasuazo0678s & ALEXANDER O'NEAL 12| 11| 11 | 12 | YOURE THE ONE (REMIX) aruantic 086711 SANDEE

13| 4 |5 | 8 | ROCK-ALOTT(REMIX) aristaani9575 & ARETHA FRANKLIN @3)| 14 | 21 | 6 | LIFETIME LOVE sieepnG BAG SLx.0024 JOYCE SIMS
16 | 21 | 6 | LIFETIME LOVE siepinG eac stx0024 JOYCE SIMS 14 | 16 | 16 | 6 | STILLA THRILL (REMIX) mca 23747 © JODY WATLEY

15 3 1 10 RESPECTABLE (REMIX) ATLANTIC 0-86703 & MEL & KIM @ 21 23 8 HEART AND SOUL (REMIX) VIRGIN 0-96779/ATLANTIC & T'PAU
20 | 24 | 5 | ONELOVE (REMIX) asmsp12234 DOROTHY GALDEZ 18 | 28 | 7 | WHYCAN'TIBE YOU (REMIX) ELexTRA 0-66810 ® THE CURE
@D| 5 | — | 2 | WHOFOUND WHO JELLYBEAN FEATURING ELISA FIORILLO A7)} 29 | 38 | 4 | STRANGELOVE (REMIX) SRE 020696/ WARNER BROS. DEPECHE MODE

18 | 12 | 8 | 8 | MOVIN ON emeraency paL71a5 CAROLYN HARDING 18 | 17 | 20 | 22 | ONLYINMYDREAMS (REMIX) ATLANTIC 086744 DEBBIE GIBSON
32 | 42 | 4 | LETITBEWITHYOU cepoLvi5310 # BELOUIS SOME 30 | 42 | 4 | SILENT MORNING (REMIX) aT & BWAY BWAY-439/ISLAND NOEL

20 | 9 | 6 | 9 | WHYSHOULD ICRY (REMIX) EM-AMERICA v-19242/CAPITOL & NONA HENDRYX 3 | 45 | 3 | TINACHERRY (REMIX) MOTOWN 4586MG # GEORGIO
@D} 3 | — | 2 | JESUSON THE PAYROLL (REMIX) samsp-12238 THRASHING DOVES @1)| 28 | 50 | 3 | DREAMIN' (REMIX) epic 49.06830 WILL TO POWER
(@2)| 42 | 4 | 3 | PARTY GIRL (REMIX) MANHATTAN V-56050/CaPITOL GRACE JONES (@)| 5 | 29 | 9 | ROCKSTEADY (REMIX) soLar v-71153 THE WHISPERS

YAl 19 7 OUTLAW asmsp.12233 STRAFE @ 26 | 33 5 | FEEL GOOD ALL OVER mca 23740 & STEPHANIE MILLS

ool I I A I  BIG AUDIO DYNAMITE 211 27 | 7 | I'MBAD 0gr amaa.06799/cOLUMBIA eLL.COOL)J

B | 2325 6 SHY BOYS parc 429 06771/cBS ANA @ 38 | 48 3 TOUCH epic 45-06817 NOHO

26 22 22 7 BOOPS (HERE TO GO) isLAND DMD 1023/ATLANTIC SLY & ROBBIE 26 9 12 6 SHY BOYS parc 473 06771/CBS ANA

27 28 30 6 WHY CAN'T | BE YOU (REMIX) ELEKTRA 0-66810 @ THE CURE 27 19 13 16 WITHOUT YOU SUPERTRONICS RY-017 & TOUCH
NEWD | 1 | WOT'SITTO YA (REMIX) MANHATTAN v-56056 © ROBBIE NEVIL 28 | 13 | 3 | 15 | RIGHT ON TRACK (REMIX) mca 23687  THE BREAKFAST CLUB

o] 6 3 9 DIAMONDS (REMIX) asmsp.12231 & HERB ALPERT 2 22 15 9 WHY YOU TREAT ME SO BAD 10MMY BOY T8 835/WARNER BROS. & CLUB NOUVEAU

: WHO FOUND WHO

30 | 30 | 33 | 5 | LET'S WORKIT OUT quark groo2 EXIT 50 | — | 2 | NHO O JELLYBEAN FEATURING ELISA FIORILLO
BD| 38 | 48 | 4 | INTOMY SECRET reasasz1r0 ausHA | [BD| 45 | — | 2 | HEARTACHE (REMIX) poLvoor 885 929-1/PoLvGRAM © PEPS| & SHIRLIE

32 | 25 | 13 | 10 | HEART AND SOUL VRGN 0.96779/ATLANTIC * TPAU (32)| 35 | 35 | 5 | IFIWAS YOUR GIRLFRIEND/SHOCKADELICA PASLEY paRK 0-20697/WARNER 8R0S, PRINCE

33 33 41 4 SATISFIED (REMIX) 21 RECORDS 0-96775/ATLANTIC DONNA ALLEN 33 31 26 6 LET ME BE THE ONE cutting cr 212 SA-FIRE
@ 37 40 3 IF YOU WERE MINE (REMIX) MANHATTAN V-56054/CAPITOL & CHERYL LYNN @ 39 36 6 | KNOW YOU GOT SOUL a1H & B'wAY BWAY-438/ISLAND ERIC B. AND RAKIM
(35)| 49 | — | 2 | SILENT MORNING ath & eway swav.a39/1SLAND NOEL | [(B5)| 42 | — | 2 | THREE TIME LOVER svnticioE 713000 BARDEUX
40 | 46 | 3 | WESACRIFICE aruantic 0-86698 SPIN 47 | 41 | 3 | INTOMY SECRET rca6a3z1 80 AUISHA
BD| % | — | 2 | DREAMINepicas06830 WILL TO POWER 37 {3 | 30 | 6 | DONTBLOW A GOOD THING (REMIX) asm sp-12229 © VESTA WILLIAMS

38 1917 9 BIG LOVE (REMIX) waRNER BROS 0-20683 & FLEETWOOD MAC 38 32 31 11 WHY SHOULD | CRY (REMIX) EMILAMERICA V-19242/CAPITOL © NONA HENDRYX
41 | 50 | 4 | I'MBAD DEr sam 44.06799/COLUMBIA eLL.COOL) RE-ENTRY COMMUNICATE (REMIX) €P(C 49 06842 FULL HOUSE
NEWD | 1 | CROSS MY BROKEN HEART (REMIX) mca 23767 THE JETS 4 [ 20 | 10 | 9 | IMSEARCHIN jampacke pi2008 DEBBIE DEB
48 | — | 2 | RHYTHM IS GONNA GET YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE a1 | 23 | 19 | 11 | HAPPY (REMIX) coLumeia 4406739 © SURFACE
45 | — | 2 | TOUCHEpcasossi? NOHO 42 | 24 | 8 | 9 | MOVIN ON emergENCY PaL7145/PROFILE CAROLYN HARDING
NEWD | 1 | BEMINE TONIGHT atantic 086675 PROMISE CIRCLE 46 | 46 | 3 | TAINTRIGHT (WHATCHA DO) SIMPHONIA FEATURING CARMEN BROWN

SOMETIMES (REMIX)/IT DOESN'T HAVE TO BE

5 | — | 2 | ASKTHELORD (REMIX) coLumsia 4406801 © HIPSWAY a | a1 | 37 | 8 | SOMETIMES (REMIX), S © ERASURE

45 | 36 | 35 | 6 | SHUTUPataatamm.1001 MOONFOU NEWD | 1 | CROSS MY BROKEN HEART (REMIX) mca 23767 THE JETS
NEWD | 1 | WHEN SMOKEY SINGS/CHICAGO MERCURY 888 726-1/POLYGRAM ABC 8 | 40 | 43 | 4 | POINT OF NO RETURN (REMIX) ARista ADI 9580 ® EXPOSE

a | 4 [ 49 | 3 | IKNOW YOU GOT SOUL atH & way Bwav-a3s/isLand ERIC B. AND RAKIM 49 | 49 | 3 | LAYIT ON THE LINE attantic 086701 ELAINE CHARLES
NEWD | 1 | BIG DECISION rOLYDOR PROMO/POLYGRAM THAT PETROL EMOTION NEWD | 1 | DOIN'IT ot Tar 1013/5umRe LISA AND THE PLAIN TRUTH
NEW)D 1 DO IT AGAIN (REMIX) 1rS. 23694/MCA WALL OF VOODOO 9 | 37 ] 24 12 CERTAIN THINGS ARE LIKELY (REMIX) MAGNE T/MERCURY 885 727-1/POLYGRAM S KTP
(50)| NEWD | 1 | CRYOF THE LONELY (REMIX) rca 6398.1 R0 JM. SILK (50)| NEWD | 1 | FALLING IN LOVE/PROTECT YOURSELF 1in pan appic 885 766-1/PoLYDor  THE FAT BOYS

N 1. HOW SOON WE FORGET (REMIX) COLONEL ABRAMS mca P 1. PLAY WITH ME ABBY LYNN atLanic

. 2. CATCH ME I'M FALLING PRETTY POISON viRGiN I 2. SMOOTH SAILIN' THE ISLEY BROTHERS wARNER BROS.
'— Titles with future '— Titles with future
; 3. RED HOT (REMIX) PRINCESS PoLvDOR b oot
=9 | chart potentiai, = [s]
o based on club play 4. SHATTERED GLASS LAURA BRANIGAN ATLANTIC o based on sales
this week. 5. DRAGNET THE ART OF NOISE crrvsauis g | 1ored this weeke

< 6. THE ROCK (REMIX) TRAMAINE asm

< 7. SINFUL PETE WYLIE virain <

L 8. SHOCK (REMIX) PSYCHEDELIC FURS coLumgia Ill

[ 9. BREAKOUT SWING OUT SISTER MeRcURY [

] 10. DO IT PROPERLY 2 PUERTO RICANS A BLACKMAN & A DOMINICAN GROOVELINE 0
O Titles with the greatest sales or club play increase this week. ¢ Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch

unless indicated otherwise.
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Overhype Will Kill The DJ Movement DJ Meetings In L.A., Atlanta
Focus On Regional Issues

lT’S SAD but true: Dance music is
in a great moment as a musical and
commercial phenomenon right now.
And still, there’s an aspect to it
that’s running counter to all the
good things that dance music
stands for and does for pop. Club
promotion has devolved into a week-
ly cycle of browbeating and near-in-
timidation that is warping the stan-
dards and self-image of club DJs.

It's a betrayal of what the early
"70s club pioneers built up and a sad-
ly typical example of how business-
es sometimes devour their own
young. Why? Because while “credi-
bility” can be faked almost indefi-
nitely, taste cannot. And the tenden-
cy of constant hype to destroy the
self-respect of the club DJ as a cre-
ative person, capable of sound artis-
tic judgment above all else, is a Kaf-
ka-esque perversion of what dance
music is supposed to represent. Put-
ting DJs through the grind week af-
ter week and implying that all they
do is spit out numbers under close
supervision is a human tragedy and
an obscene waste of the creative po-
tential of the DJ.

It’s not surprising that high-pow-
er tactics long associated with pop
radio promotion have been applied
to club DJs. But consider this: At

DANGE
TRAX

by Brian Chin

pop-chart-reporting stations, pro-
grammers in 98.5% of all cases send
promotion people away with a po-
lite, or even impolite, “Sorry, maybe
next week.” Apparently, however,
club DJs aren't allowed to say no to
a record that’s not working. DJs are
not allowed to exercise freedom of
expression in telling the rest of the
industry what they and their audi-
ences like.

Somewhere along the line, the
ability of DJs and dance depart-
ments to convey the needs of clubs
and clubgoers upward to the labels
has been lost, and the entire net-
work is now used to impose the pri-
orities of the labels downward. If
that's not crazy and backward, then
disco turned into something pretty
strange in its commercial comeback.

Eventually, the end result is a
weakened ability of DJs to judge
honestly and, ultimately, to be tak-
en seriously by the industry at
large. Integrity is almost beside the

PROMOTIONAL

MUSIG VIDEO

Availatle on 1 Hour Tape Compilations to colleges, fite clubs, and other

public senues throughout Amarica.
We previde: » Newest Releases
» Cuick Sarvice
= Highest Chuality
* Low Cost

Call us today to see fyou
qualify 1o recaive promational
videos on & monthly basis.

Lawnenas 51!4:‘:_.&11{5:5 T, Dial [3_:]1] ﬁarqs‘.rﬁ
# 1 wav of staying on fop of videa music

Z Y X - records domestic releases

aa,

2¥X 5695
MEM 061

— EDDY HUNTINGTON—Meet My Friend
— KEN LASZLO—1,23456,78

point. It’s the stunting of the DJ’s
ability to work with the crowd and
create that's being threatened. It's
not up to us, 15 years later, to de-
stroy what was built from the au-
dacity of our first DJ pioneers, who
asked for longer, better-sounding,
more satisfying music just because
they and their followers preferred
it.

Enough manipulation, already. If
DJs are tired of having a foot on
their necks while filling out pool
feedback or reporting a top 20,
there has to be a rethinking of the
relationship between promotion
people and DJs. If not, we're watch-
ing the opening credits of a new
kind of horror film, where a four-
four beat is the centerpiece of an
endless cycle of brutality against
people and musiec.

WELCOME TO the capital of the
world: We're pleased to greet the
1987 class of New Music Seminar-
ians. Since we're all here to gossip
and compare notes, we’ll take a
breather from the usual raves this
week and simply name some of the
essential recent records.

The list is as follows: Pretty Poi-
son’s much-pursued “Catch Me (I'm
Falling)” (Virgin); Claudja Barry’s
“Secret Affair” (Epic), remixed by
Jhon Fair; Fascination’s ‘“Why
You Wanna Go”’ (VinylMania), a
truly unique, stripped-down ap-
proach to Miami-sound, mixed in
various versions by Manny Leh-
man, Cary Vance, and José Bonilla
with edits by Gail King; the third
edition of Turntable Terror Trax
(Bassment), actually a much-aug-
mented version of the initial release
in the series; and the Uptown Girls’
“I’'m Gonna Love You” (Oak Lawn).

Among recent raps are the Pub-
lic Enemy 12-inch “You're Gonna
Get Yours” and “Rebel Without A
Pause’ (DefJam); Dana Dane’s
“Cinderfella” (Profile); Spoonie
Gee’s “The Godfather” (Tuff City);
and Surf M.C.’s “Surf Or Die” (Pro-
file), mixing cultures much like
“Greeks In The House.”

In house/dub tracks are the Cas-
tle Beat’s deep, slow-motion “To-
day, Tomorrow and Forever”
(Rama); Night Writers’ ‘“Let The
Music (Use You)” (Danica), mixed
by Frankie Knuckles, with a dis-
connected vocal not unlike Farley
Funk’s recent “U Ain’t Really
House’’; Joe Smooth’s festive
“Goin’ Down” (DJ International),
with vocals by Shawn Christopher
and Yvonne Gage; Michael Grif-
fin’s ‘“Close Your Eyes” (AKA
Dance Music, 312-274-7872); and
Mandy Smith’s mostly instrumen-

BY BRIAN CHIN

NEW YORK Local market
strength—with record pools as cat-
alysts for interaction among DJs,
radio, retail, and labels—was the
common keynote for two regional
DJ events held last month.

Los Angeles Dance Scene '87, a
one-night get-together, was co-
sponsored by three local pools—
American, Impact, and Resource—
along with Trax Dance Music maga-
zine on June 30. The Atlanta-based
Dixie Dance Kings’ Regional Meet-
ing 1987, which included a program
of panels, club tours, and show-
cases, was held June 13-16.

The Los Angeles event drew an
invited crowd of 1,200, according to
its organizers. “It set us up,” says
Resource Record Pool director Dar-
rell Mason. “It opened the doors for
us to work together and go some-
where with all this.” According to
American Record Pool director and
Trax associate editor Randy Frey,
“It was a positive step in furthering
this market.”

In the future, an awards ceremo-
ny may be added to the event, says
Trax publisher Jeff Fishman. “We
were happy to see the dance com-
munity get together, from all levels
of the business, and different back-
grounds, having conversation and
dancing,” Fishman says.

Performers at the L.A. evening

were E.G. Daily, Ice T., Cyré¢,
Nayobe, Vesta Williams, and
Krystol.

Drawing participation from the
industry centers to Atlanta was a
critical function of the DDK Re-
gional Meeting, according to pool di-
rector Dan Miller. “Our major goal
was to get people in here; expose
the market so [the industry] will see
the clubs, and that will legitimate us
more in their eyes.” In addition, he
notes, ‘“We cover six states, and the
meeting gives DJs a chance to meet
people they don’t always get to see,
so that they know more about how
the industry functions.”

In addition to a club tour, events
included a panel on the use of the
compact disk in clubs chaired by
Arista’s David Jurman, and a pre-
sentation by New York’s Bruce For-
est and Atlanta’s Randy Easterling
on bringing small computers and
keyboards into the DJ booth.

Artists showcased in Atlanta
were Carrie McDowell, Cyré, Leah
Landis, Lauren Grey, Olga, Pamala
Stanley, Donna Allen, and Debbie
Gibson.

Ultimately, the steady stream of
regional events is aimed at ensuring
that “‘record companies recognize
us as a valuable promotion tool, and
put us in their initial plans, not their
backup plans,” says Impact Record
Pool director Dannie James.
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US & CANADIAN 127 Tonight—Body Heat Chinese Bang—Dancers
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Round + Round—8am Bam Tumtable Terror—vol 3 Fire—Alex C
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By BRIAN CHIN

OW IT'S DUR TURN: It was a long time com-
ing, but dance music is in the driver's seat of
music. Yau couldn’t really say that it was back
gain,” beczuse the circumstances and ground
les are so much different. For one thing, sance
music didn’t take over, the wzy disco was per-
ceived to hav2 done, in opposition to other forms
of pop. Instead, it minded its own business and
waited for what now seems an inevitable resur-
gence of interest in danceable pop and r&b.

And now, feur-on-the-floor is the preferred mod-
el, the format of choice, the safzst option: Boom,
boom, boom, let's go back to the dance floor.
There's reallr no analyzing the “why” of it; it's
been established even in that dance-craziest of all
markets, Niami, that only 10% of the radio listen-
ership is actually made up of clubgoers. Clearly,

it"s the mere suggestion of danceability that
makes up part of the appeal of dance music away
from the ciub itself. That anyone ever thought
fans of music could permanently lose their taste
for the fun and energy of it seems incomprehensi-
bi2 now, in this year's astonishing flood of house,
rap, Latin disco, r&b, New York neo-soul, Hi-NRG,
dznce-rock, and all the plain old uptempo records
that wind up stumbling into the category by acci-
dent or remix.

More than ever, dance is a musical omnivore
that stretches overground and underground, ca-
pable of launching left-fielders that would eventu-
ally turn into bonafide pop crossovers (“Show
Me,” “Summertime, Summertime,” the celebrat-
ec “Boom Boom”) and, conversely, giving hard-
care panache to garden variety pop music (“Big
Lave,” “C’Est La Vie").

(Continued on page D-6)
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1977 - 1987

JDC RECORDS INC.
Celebrating 10 years

of service to the
Dance Music Community!

w

A fter 10 years (1 decade, 3,650 days or 87,600 hours) of filling the worldwide demand for Dance Music,
we at JDC can only say...Phew! And not only are we celebrating our 10th anniversary (as if this wasn't
already enough) but also our 100th release on the JDC label: Patrick Cowley's Megamix of Tantra's
"Hills of Katmandu."

Recorded Dance Music began with the Big Band Era and the 78 rpm disk. It graduated to the "45" and then
the 12" with primarily a single track, long version format. And even if the 12" gives way to a "CD single”
the best of this genre must be kept alive. The classics which are played over and over again in the clubs
must be kept in print. It is always ironic to find the best selection of American Dance Music overseas!

All of us in the music industry have an obligation to our rich and uniquely American musical heritage.

In our next 10 years we will be doing all we can to preserve the finest in Dance Music. We appreciate

your support.

Let it grow, let it flow. Keep the MUSIC alive!

Wholesalers and record vendors everywhere: Please request your free copy of the JDC Catalog.
The "Phonolog” of 12", listed alphabetically by artist, the JDC Catalog is the finest reference guide available
for 12" Dance Music.

DJ.'s, Aerobics Instructors and Music Professionals: Please send $3.00 to cover shipping and printing costs.

JDC RECORDS INC.
(In the Port of Los Angeles)
567 W. 5th St., San Pedro, Ca 90731
(213) 519-7393 FAX #: 213-5191614
Telex via ITT 4996506 JDCINC

www.americanradiohistorv.com
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Trinere Cyre

RADIO'S RESURGENT DANCE BEAT
PUTS HEAT IN 'HOT' FORMAT

By BRIAN CHIN

FIRST THINGS FIRST: It was no one's mission to bring
dance music back to the public when the so-called top
40/urban hybrid/crossover/hot/power radio stations
emerged over the course of the last 2 ¥, years. It just hap-
pened that way.

Merely considering the inability of the music and radio in-
dustries to come up with a satisfactory, all-inclusive tag is a
clue to the elusive nature of the “hot format,” if the words
are to be used together: programmers argue, with some

credibility, that the “hot”/“power” stations don't hang as

much on a sound as on playing a kind of record that was
generally ignored for an audience that was not directly
served.

The credibility would stem from three sources: first, as
consultant Rick Cummings puts it, the fact that any descrip-
tion, even his own (“danceable top 40 without hard-edged
rock records”) immediately cracks under the exceptions;
second, fram the identifiable differences from station to
station—and, third, from the ratings successes of the sta-
tions.

And sure enough, the programming concerns of the PDs

The Cover Girls

Company B

Expose
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out. But it's a matter of programming well, using the avail-
able tools at hand. if you don’t know club music, you don’t
know your market. | don't care if it's Flatbush or Kansas
City. Radio should be aware, because it's a big part of re-
creation.”

At the same time, no one advances the idea that “hot”
radio, or even all of the records involved, are necessarily
suited for the entire country. Jeff Wyatt, KCPW/Los Ange-
les "K-Power" PD, who has understandably had enough of
being analyzed and named since 1985, declares: “If it's a
format someone thinks they can copy, that’s fine and dan-

*
ssccsscssscccccesrcccsecsne

7’

"

= - z
. . 7
g 7

7
7’
7
7
7
7
dy. My reality is programming to the people of Los Angeles.
If playing the new Europe or Van Halen tomorrow makes
sense, I'll do it ... And the world will say: ‘Power’s making
another shift! It's heavy metal meets dance music!'”

The linchpin of each station's success has been the His-
panic sector of the market, which has made up a *‘coalition”
with young white and black listeners. WQHT/New York “Hot
103" PD Joel Salkowitz notes that even that element varies
around the country, with predominating Mexican influence
in Los Angeles, Cuban in Miami and Puerto Rican in New
York, accounting for significant programming differences.
Touch's “Without You" is one example of a record that hit
New York’s coalition audience broadly, while being less
characteristic of other markets. Conversely, L.A.'s K-Power
plays records that couldn’t get arrested in New York,
Salkowitz says.

Salkowitz will go so far as to say that playing a Bon Jovi
record, even a No. 1 record, is unlikely. But even though
“Hot 103" made its debut with a “competitive, narrow
sound,” he believes it is in the process of evolving into
“something more mass appeal.” Certain parts of
the day, he notes, don’t have an audience for
wall-to-wall dance music. But over a period of
two years, he says, the station should be able to
“move with what's hot, if we keep our finger on
the pulse.”

Thus, the so-called “hot” stations can be rea-

l

involved often fall more under the classification of philoso-
phy than format. WPOW/Miami PD Bill Tanner, who estab-
lished WHQT as “Hot 105" and moved to WPOW ‘“‘Power
96" a year ago, describes a restoration of a kind of music
that was for whatever reason excluded from top 40. “The
12-inch records and imports fall right into place beside the
Top 40 records,” Tanner says. “To someone unaccus-
tomed to them, they seem like strange bedfellows. But it
seems perfectly correct to our listeners.” Dance music
“gets its share of play here; in other markets, it's discount-
ed.”

Tanner adds, “There's a great resistance to dance by a
part [of radio programmers.] It goes back to the disco burn-

Mel & Kim
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sonably expected to continue
being critical to the crossover
of dance records to the pop
marketplace. Even KCPW’s
Wyatt says that the listener-
ship of his station “is further
into dance than | would have
expected. People are much
more accepting.| don't know
if that means it's peaked, if
there's about to be a back-
lash, or if there needs to be
more of it.”

But all three PDs agree that
they find themselves listening
to more records—indepen-
dent-label releases and im-

Communards

Lisa Lisa & Cult Jam

Stacy Q

ports, particularly—with an open ear. “Top 40 is so re-
searched; they're not looking for the next big thing: they're
waiting for the next big thing to come looking for them,” ob-
serves Salkowitz. “A lot of the music we supposedly discov-
er,” points out WPOW’s Tanner, “has actually been tested
in the clubs. If it's a record that puts people on the floor, I'm
interested.”

In the radio environment, Tanner says, “Dance music
sounds better with a little relief.” In that respect, San Fran-
cisco’s KMEL and Washington's WPGC are cited as possibly
illustrative examples, respectively, of a more straight-ahead
top 40 station incorporating dance-oriented material, and
of a station bringing dance music to a market in which the
“coalition” ethnic mix doesn't apply.

Cummings feels that indications of whether the format,
such as it is, will spread are several months off. And al-
though Tanner would suggest that any station that did well
with Exposé or Company B would logically do well with
many other dance hits, “the biggest danger is sound burn-

Club Nouveau

out. We're in a binge/purge routine
with music in this country.”
Another lingering question is
whether the so-called “hot” stations
are breaking artists or whether they
are prone to the tendency of dance it-
self to concentrate on hit records
more than artist development. Aris-
ta's success with Miami trio Exposé
may be the best example of what the
new stations can do under ideal con-
ditions. “They can act as a launching
pad, to take an artist the next step
(Continued on page T-8)

Jody Watley
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A Billboard Spotlight

Rap's Amazing Sales-Without-Airplay Muscle
12-INCH MARKETPLACE: SURPRISING NUMBER OF LABELS
BUCK GLUT TO RACK UP BIG SALES

By STEPHANIE SHEPHERD

How’s the record doing?" is an often-asked question by
radio stations, distributors, stores, artist managers,
and concert promoters. The equally common response of
stores: “Oh, it's a smash—top 20 this week.” But, at the
bottom line of sales, charts don’t always indicate the perfor-
mance of a record over a lifespan that may last several
months. In the 12-inch marketplace, rap, street, house, and
underground dance records often outsell their mainstream
competitors. But current tracking systems generally repre-
sent a more obvious commercial segment of consumers.
The highly controversial “Trow The D” 12-inch by Two Live
Crew, for example, has sold over 370,000 units at last
count. The explicit lyric content that has caused retail and
radio bannings has only given more incentive to the teen de-
mographic to buy. “Sales have tripled as a result of all the
publicity,” says Luke Skyywalker marketing vice president
Darryl Butler. Another notable trend for rap acts is that
once an album contains one or more hit singles, sales sur-
pass those of the 12-inch. The “2 Live Crew Is What We
Are" album has sold 460,000 units, while the MC Shy D

Sugarhill Crew: At
the piano Teddy Ril-
ey, Doug E. Fresh
(seated), D.J. Chill
Will (back), Lavaba
(standing). (Photo:
Chris Ross)

Def Jam '87 tour head-
liners, from left: Public
Enemy's Chuck D and
Flavor-Flav, Ecstacy of .
Whodini, and LL Cool J.

L4
Kevin "“Sugardaddy’ Woodley at ”
N.Y. club Melons. (Photo: David :
Peaslee) »
[}
[}
-
L

N\M

12-inch, “I've Got To Be Tough'" has sold 300,000.

Run-D.M.C., of course, is another consistent seller: “Rais-
ing Hell” has exceeded three million units while the 12-inch
single “Walk This Way" sold 100,000. According to label
president Cory Robbins, the act’s first album has topped a
million, and combined weekly sales continue in the 20,000
range.

in a market glutted with hundreds of releases, the num-
ber of labels achieving impressive sales in rap is surprising.
Jive Records’ Kool Moe Dee single, “Go See The Doctor,”
signed from Rooftop by vice president Barry Weiss, sold
over 40,000 singles, and 175,000 albums without black
airplay. Another signing, Jazzy Jeff & Fresh Prince, from
Philadelphia's Word-Up Records, has sold 225,000 al-
bums, with the 12-inch “The Magnificent Jazzy Jay” sur-
passing 50,000.

More proof of rap’s sales-without-airplay potential comes
from 4th & B'way, whose signing from Harlem's Zakia label,
“Eric B. Is President” by Eric B. and Rakim has sold over
50,000. Album/cassette sales of Salt-N-Pepa’s “Hot, Cool

(Continued on page D-8)

Dead Or Alive

Kim Wilde

Touch

Nu Shooz' John Smith,
Valerie Day & producer
David Z, right.

RADIOWISE MUSICIANS PLUG IN RAP'S GREATEST
BEATS TO STIR UP MEDIA CULTURE IN FRESH WAY

By DAVID PEASLEE

Since its appearance as an identifiable pop form over a
decade ago, rap music has been the subject of consid-
erable myth, theory and conjecture about both its musical
and social origins, as well as its relationship to other more
traditional pop music genres.

However, while most musical and social theories have
concentrated on the lyrical and vocal development of rap
music, the really revolutionary aspect of rap/street music
may instead lie in the musical tracks supporting the rhyme
and the truly imaginative way in which rap DJs, using cut-
ting and scratching, have reconsidered the ways in which
previously recorded songs can be used as creative source
material. Referred to as “break beats” by rap DJs and musi-
cians, these are usually rhythmic fragments of records, se-
quentially repeated and cut in and/or interspersed with oth-
er pre-recorded song fragments or original material, often
constituting the entire musical and rhythmic accompani-
ment for the MC's vocal delivery.

While the use of break-beats has been a consistent factor

in recorded rap, from the

e most obvious—almost
clicheed—example of

the SugarHill Gang's use

2 of Chic’s “Good Times,”

. through Afrika Bambaa-

. taa's ‘‘Planet Rock"

. (Kraftwerk); Grandmas-
/ ter Melle Mel's "White
Lines" (Liquid Liquid)

and Kurtis Blow's “Party
Time' (Trouble Funk),
during the past year, a
new generation of rap
musicians have seized
upon the concept of
break beats to an extent
that makes much of cur-
rent rap seem recycled

from the past.

Among these artists and their sources: LL Cool J, with the
theme from “S.W.A.T.” and a Minute Mouse bass line, and
Biz Markie with a Steve Miller riff and an electronics chain
commercial, along with such other examples as Public Ene-
my (the J.B.s); Salt-N-Pepa (Grover Washington Jr.); Jazzy

Jeff & Fresh Prince (Donald Byrd), and courtesy of James
Brown: Sweet T. & Jazzy Joyce, the Classical Two, Eric B.
and Polo P., while the Beastie Boys borrow from such di-
verse acts as Led Zeppelin, Schoolly D. and the Russell
Brothers, and Run-D.M.C. ready a revision of the unlikely
but classic break beat by the Monkees, “Mary, Mary.”

One of the most influential of the original rap DJs, Afrika
Bambaataa, whose Bronx-based Zulu Nation and record-
ings with Soul Sonic Force helped define the rap movement,
believes that rap has come full circle to its original style of
self-boasting lyrics and simple cut-in beats.

However, while many of the original DJs used their abili-
ties to broaden music by exposing their audience to a vari-
ety of musical styles, Bambaataa feels that today’s new gen-
eration of DJs and artists are only rehashing the past.
Whereas he chose from a variety of material (from Billy
Squier to Aretha Franklin, Ralph MacDonald and such ob-
scure acts as Dyke and the Blazers and the Mohawks), to-
day’s artists concentrate on certain old beats that are al-
ready famous, rather than attempting to discover the new.
Bambaataa does note that DJs are becoming more bold in
their usage, often (as in Jazzy Jeff & Fresh Prince’s “A
Touch Of Jazz") utilizing nearly the entire record instead of
beat framents.

Of course, a major emergence in rap over the past 10
years has been the position of radio and record companies.
Originally developed as an alternative to radio and an ex-
pression of funk as opposed to the perceived homogeniza-
tion of radio, current rap music is often produced with radio
exposure as a prime consideration.

In this respect, the current use of breakbeats in recorded
rap can be seen as an outgrowth of early rap music's suc-
cessful string of what Kool Moe Dee terms rap’s ‘‘cover
tunes.”

An artist whose career with the Treacherous 3 covers
most of modern rap, Moe Dee explains that when rap was
not as respected, these tunes helped expose rap in a con-
text of ready recognition. Citing his own Treacherous 3
“Heartbeat Rap" as helping break the group due to the suc-
cess of Taana Gardner’s original, he compares the current
use of break beats, television and commercial themes and
cut-in melody lines as achieving the same result by provid-
ing sounds already familiar to the listener. WRKS/New York
DJ Red Alert confirms that fact by noting that an audience
almost instantly responds as it remembers a hit from the

(Continued on page D-6)
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RESULTS? CLEANER, FASTER .3 ..
AND MORE ECONOMICAL FULL. " * .
"+ SERVICE PRODUCTION TO MEET - .
" YOUR INCREASINGLY DEMANDING
RUN SCHEDULES

SIMPLY THE FINEST ¢
. COMPACT DISC IN THE UNIVERSE

GUARANTEED.

PO, BOX 496, MATLACK INDUSTRIAE PARK,
_SUITE 30, 201 CARTER DRIVE : &
x e WEST CHESTER, PENNSYLVANIA 19384 0496 . 215/430-6800‘ e

“TELEX: 255644/TECH R FAX: 215/430-6804 B
| THE STANDARD.OF EXCELLENCE IN COMPACT DISC MANUFACTURING . €D/CDWCDI/CD- ROM
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A Billboard Spotlight
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DISTRIBUTION

18629 TOPHAM ST.
RESEDA,CA. 91335
(818)996-6754

DANCEFLOOR

(Cont'd from page D-1)

And while the best-and-brightest
of our recent history—Prince, Ma-
donna, Full Force, Jimmy Jam/-
Terry Lewis, Stock/Aitken/Water-
man, and all the other usual
suspects—continue to define the
mainstream of pop, our fringe ele-

RAP

(Cont'd from page D-4)

past. In a similar manner, Doug E.
Fresh DJ Chill Will refers to the us-
age of a verse of the Beatles’ “Mi-
chelle” in “The Show' explaining
that the recognizable melody in the
midst of something new would
catch the ear and make a person lis-

| ten harder to discover how it was re-

lated to the rest of the song.

DJ Scott LaRock, whose recent
“The Bridge Is Over" recognizes the
influence of Jamaican toasting, de-
scribes breakbeats as the *stan-

5 Club i +*
125

ments have never been so active.

The diversity of those fringe
styles is critical to the current vitali-
ty of dance:

House music, the underground of
undergrounds, remained resolutely
uncommercial, providing clubs with
the kind of exclusive unco-optable
music DJs had been wanting for
years. Sad but typical, "Jack Your
Body' and ‘‘Love Can't Turn
Around” were massive pop hits
overseas, and would provide cre-
ative grist for European musi-
cians—but not for the U.S. audi-
ence.

Miami-sound (pronounced with
an audible hyphen) broke over-
ground immediately, in two variet-
ies: a slicker pop version by Nancy
Martinez, Debbie Gibson, and Ex-
posé; and a harder fusion of Latin
and hiphop, which yielded long-run
crossovers by Company B., Nocera,
Sweet Sensation, Cover Girls, Trin-

12-INCH

(Cont'd from page D-4)

And Vicious” album have surpassed
200,000, while the single “My Mike
Sounds Nice" is over 50,000. Man-
tronix has equalled those album
sales with the “Music Madness™ al-
bum on Sleeping Bag, while on the
rap-oriented Fresh subsidiary, Just-
Ice sold over 70,000 albums, al-
though charting for only one week.
Macola’'s Don Macmillan cites a
number of West Coast successes in
that league, including Egyptian Lov-
er's "Freakaholic,” and the old
“Egypt Egypt,” which continues to
move, “You're A Fool,” by Bobby
Jimmy & the Critters, “House Call”
by the Wrecking Crew, “Payback’s a
Mutha'” by King Tee on Techno-
Hop, and “The Unbeatable Dream”
on LVRS.

In the overground, the return of
Latin-oriented crossover product
has captured big markets in Miami,
Los Angeles and New York. The air-
play in those cities alone has result-
ed in success for numerous artists
that would have been overlooked.

Florida has made a huge impact
due to the market's strong support
of local artists. The most obvious
success has been Arista’s prescient
signing of Expose from Pantera, re-
sulting in a gold album, a 150,000-
selling 12-inch, “Come Go With
Me,"” and a successful re-launching
of the initial “Point Of No Return”
single. According to Miami-based
promoter Mario Alayon, club play
generates initial sales. Local radio
tracks retail ciosely and adds rec-
ords that seli 100 copies or more
weekly in key breakout stores. At-
lantic, more than any other label,
has capitalized on this market by
signing nearly a dozen Miami rec-
ords. Sales results are impressive:
Company B's “Fascinated’ and
Nice & Wild's “Diamond Girl"” have
topped 100,000 units, Voice In
Fashion's **‘Only In The Night"”
65,000 and Genuine Parts’ “Did It
Feel Like Love” 50,000. “Promo-
tion and persistence’ were the keys
to sell-through, according to Atlan-
tic's Bruce Carbone: Debbie Gib-
son’s “Only In My Dreams’ was
worked for 4 Y/, months before New
York's top 40 WPLJ added the rec-
ord. From other locations, Los An-
geles’ Stacey Q. has been a consis-
tent club and radio performer, with
sales of the “Better Than Heaven”
album exceeding 250,000. Canadi-
an Nancy Martinez, a top 40 cross-
over with “For Tonight,” has sold
over 100,000 units of the more re-
cent “Move Out."” And a New York
buzz tipped off the label to the U.K.
hit ““Showing Out” by Mel & Kim.

Independent labels have carved a
large niche in this area. German la-
bel ZYX opened operations State-
side with Mike Mareen’s *“Love Spy”
and followed up with a 250,000
seller, Paul Lekakis' “Boom Boom,”
a song so popular it launched a se-
ries of answer records in similar
fashion to “Rumors” and “Roxanne,
Roxanne.”

Miami distributor JFL also points

"

Lover,” and ground-laying break-
outs from the American indies: Se-
cret Ties' “Dancing In My Sleep,”
Uptown's “I Know I'm Losing You”
Paul Parker's "“One Look’ and
TKA's “One Way Love,” all of them
persistent chart-stickers and major
regional hits.

East Los Angeles’ Stacey Q. deliv-
ered an album of genuine consisten-
cy and disarming ingenuity, ‘‘Better
Than Heaven,” and showed every
sign of beating the one-name disco
doll pigeonhole.

The progressive r&b of the New
York independents seemed outrun
by the momentum of Chicago and
Florida (although just as much “Mi-
ami-sound’ originated from New
York as from Miami). Even that was
healthy, following the New
York/L.A. corporatization of black
music in the 1970s. But the city re-
mained the center of recording,
and, drawing on the major trendset-

out the success of Will To Power's
“Dreamin’” on Thrust;, “Madness”
by Zee on Warlock; “Clave Rocks”
by Amroetto on PKO, and Paul
Parker's “One Look” on Dice. The
crossover market has delivered nu-
merous hits for Sleeping Bag: Joyce
Sims’ “Alf and All"” and Nocera's
“Summertime, Summertime" both
sold over 200,000, while the cur-
rent Cyre single, “Last Chance' has
topped 100,000. Other labels that
have sold upwards of 50,000 units
per title: Upper Manhattan's Cutting
label, with Giggles’ “‘Love Letters”
and Sa-Fire’s "“Don’t Break My
Heart;"”” Next Plateau, with the

& Fresh Prince, Doug E. Fresh, LL
Cool J, Salt-N-Pepa, Eric B. & Ra-
kim, Masters of Ceremony, 2 Live
Crew, Egyptian Lover, King Sun-D.
Moet, Boogie Down Productions,
and many more, in increasingly as-
sured records by such producers as
Hurby “Love Bug” Azor and Marley
Marl.

The point-people in all this activi-
ty were a new breed of producer/-
entrepreneurs: remixers, editors,
keyboardists and in-house or free-
lance a&r people, all of whom had
positioned themselves in a post-pro-
duction niche that had immediate,
audible impact on what music
sounded like, and any of whom
might well be involved in their own
productions. The new swiftness with
which a DJ could now “graduate” to
self-production—indeed, the Hot
100 chart—said much about the
tools of technology, the ability of
these producers to speak directly to

100,000-seller “Hooked On You”
by Sweet Sensation, and the near-
50,000 “Falling In Love” by Sybil;
The Fever Records, with Cover
Girls’ 150,000-unit ““Show Me" and
Nayobe’s ‘‘Second Chance For
Love;” Tommy Boy, with Informa-
tion Society’s “Running” and TKA's
“One Way Love;"” Paris Internation-
al, with Jill's “Match Made Up In
Heaven;” and Jam-Packed, with
Debbie Deb’s *“I'm Searchin’ and
Trinere's “'They're Playing Our
Song.”
Hi-NRG’s resurgence thanks to
the airplay that eluded the genre for
(Continued on page T-8)

ATTENTION D.J’s

Disco, Rock & Oldie Books.
Over 2,500 titles in each book, indexed in
3 sections by BPM, Song Title & Artist.

What makes a disc jockey stand out from the crowd?
Mixing Skill ® Music Awareness ® Good Timing

Join the thousands of D\J’s who subscribe to the world's leading beats-per-minute
music programming resource. The deflnitive guide to dance music, past, present and
future. Find out why we are the IBM* of BIPM. Call or write for free brochure.

TOM LEWIS'

Disco Beats

Box 500 D - Ballston Spa, NY 12020

Established 1977

518-587-7733

"IBM is a registered trademark of
international Business Machines.
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i

(201) 746-2359
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Thirteenth Tribe
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the debut 12" single by:
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NEW YORK, NY 10003
212.477-9081

DJ:
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By DAVE DIMARTINO

n July of 1987. the concept of “new music" is

more vagte than it has ever bean.

G ven that 10 years ago bands liks the Ra- &
mares and the Sex Pistols were playing “punk &
rock,” given that withir a few shcrt months that &
term would give ‘way to the much mere vague
“new wave" epithet, and given that the term “new %
music" has grown to encompass music from Afri-
ca, South America, the darkest American ghetto,
and Minneapolis—given all that, one could nof be ;

> blamed for calling the next albums by Conway
Twitty, Isaac Hayes. Dizzy Gillespie, or REO ©
Speedwagon *‘new music.”
They would all be “new” albume by artists that $
* played “musiz.”

Does it all boil down to semantics? There are
those who would argue the point, who would say
that they intrinsically understood the difference -
between, say the nexl albums by R.E.M. and Da-
vid Crosby, ky the Smiths and James Taylor, by
the Cult and Aerosmith, or by Recbyn Hitchcock
and Pink Floyd. Unfortunately, every one of their
explanations would consist of vagee words about
sociological differ=nces or intended sarcasm and
disregard the simple truth: most “new music” is

# old music, hipper because it’s new. Or digital. Or
° played by better-looking artists. 8y people who
. mean it, man.

Ever notice that mast “new aga” record bins
. have 15-yeas-old records by Tangerine Dream
and Terry Riley right next to the latest by Kitaro

and Andreas Vollenweider?
Al of this s nat meant to imply that there is
i nothing new under the sun; if there weren't, there
Cut: ng Crew : would be no secord industry. But the boitom line
«x remains, as it has remained since the hallowed
(Continued or: page 7-6)
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WORLD PARTY. So many critics were singing the praises of
Scottish group the Waterboys last year that it seemed an odd
move for member Karl Wallinger to leave that band for a solo

career. Yet had he never left, America might not know World

Party, whose Chrysalis album “Private Revolution” was a
stunning—and surprising—success. Essentially consisting of

Wallinger, the “band" plays an intriguing blend of American
and British music. Many wish Wallinger might've stayed in the
Waterboys while pursuing his private muse, no one can blame

the man for having a party on his own.

SOUL ASYLUM. Minneapolis” THE MISSION U.K. England’s Mission U.K., was put together by
Soul Asylum—consisting of Dan Wayne Hussey, formerly of Brit band Sisters Of Mercy. A recent U.S.
tour drew the curious who'd heard the band's '80s-style psychedelia
was making waves back home. With a strong debut album, “Gods
Own Medicine” on PolyGram, and a potential hit with “Severina,” the
Mission U.K. may soon be preaching to the converted.

Murphy, Grant Young, Karl
Mueller, and Dave Pirner—is
hailed as one of America's finest

® bands. Though no one quite

- knows how to pigeonhole them,
one word comes up in any discus-
sion: LOUD. The band's albums on
indie Twin/Tone have been critical
favorites, and their next—first in a
F distribution pact between the local
. label and A&M—promises even
more significant exposure. Though
the band shares some similarities
with fellow Minnesotans Husker
Du—and in fact, the Huskers' Bob
Mould has produced them—their

THE OTHER ONES. Half of
Virgin's Other Ones is
Australian; the other half
German. Alf and Jayney
Klimeks and Johnny are
Australian, left for Berlin
where they met the other
“Others'": Andreas Schwarz
Ruszczynnski, Stephen
Gottwald, and Uwe
Hoffman. The band's debut
LP features the MTV-driven
“We Are What We Are."”

throbbing, relentless attack is en-
tirely their own.

COUNTDOWN TO

FIRE TOWN. Fire Town, a pop quartet from Madison broke into the

BREAK I HRO' GH: A big time in the best possible way: critics fell in love with them. Their
debut album, “In The Heart Of The Heart Country,” won rave reviews
I OP lO Gl IDE I O before Atlantic released it. On a small indie label, the powers-that-be

SUICIDAL TENDENCIES. Few would have expected Suicidal Tendencies 9 at Atlantic decided to give it the major-league treatment. Filled with
to be the band to do it, but the band's hardcore punk/metal sound has THE CLASS OF 87 ringing guitars and folksy harmonies, the music of Fire Town draws
crossed mightily into Biliboard's Top Pop Albums chart. “Join The Army,"” comparisons with the Byrds, Beatles, and Buffalo Springfield.
distributed by Manhattan-based indie label Caroiine, may well hit the up- By DAVE DIMARTINO

per-half of that same chart—an astounding feat, considering Caroline's r

relatively srmall size. Famous for their near-anthemic “Institutionalized,”
released on Frontier Records four years ago, the West Coast quartet has
lately made respectable inroads on MTV.

HIPSWAY. A Scottish trio of Grahame “Skin" Skinrer,
Harry Travers, and Pim Jones, Hipsway made significant
U.S. headway with *“The Honey Thief" single. Fans of the
obscure may know that singer Skinner appeared on the
classic Brit cult LP by the Jazzateers; though Hipsway is
a smoother proposition, Skinner sings in fine form
throughout. Strong commitment from Columbia has also
brought the band to many out-of-the-way American
venues. With roots in rock, pop, r&b, and soul, Hipsway
appear to have every base covered.

CONCRETE BLONDE. Initially called
Dream 6, Concrete Blonde established
a following in L.A. before |.R.S.
scooped them up. Consisting of lead
vocalist Johnette Napolitano, multi-in-
strumentalist Jim Mankey, and drum-
mer Harry Rushakoff, the trio have
parlayed a fine debut album and a
well-received video into strong chart

success. The success of Mankey is en-
couraging; he and brother Earl's work
with Halfnelson, who became Sparks,
never receivad the acclaim it de-
served. Nap»litano's songs and singing
are the keystone in C.B.'s success.

THE HOUSEMARTINS. Already well known in their
British homeland, the Housemartins pack a one-two
melodic punch that is rapidly building a Stateside
] . : following as well. Their Elektra debut, “London 0
Hull 4,” contains the well-received “Flag Day”
single, and their videos display a “videogenic” pop
band with considerably more character than most

THE GO-BETWEENS. One of the finest bands to
emerge from Australia in years, the Go-Betweens
are rapidly becoming less a cuit band and more an
object of increasing adulation. The band's newest
album, “Tallulah,” is their second to be distributed
by indie label Big Time—whose RCA affiliation
might be all the muscle the superb Aussie quintet
may need. A stunning lyrical approach—never pre-
tentious and at times bordering on poetic—paired
| with sparse but highly memorable musical backing
sets the band apart from most of the competition.

of their Brit competition. The band’s purposeful
underdog stance, highlighted by their self-
declaration of being “the fourth best band from
Hull [in England],” shows a keen pop intelligence
already at work. The band's next album should be
their Stateside breakthrough.
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A Billboard Spotlight

Talent Winds Blow From Africa, Caribbean, Braszil
SEARCHING THE GLOBE FOR NEW SOUNDS ON THE ROAD
TO INTERNATIONAL BREAKTHROUGH

By CHRIS McGOWAN

As the paths connecting L.A., New York, Rio de Janeiro,
Paris, Johannesburg, Kingston, and Lagos grow in-
creasingly well-travelled by adventurous musicians search-
ing for new sounds, words like zouk, soca, township jive, jit,
juju, afrobeat, frevo and forro are embellishing the vocabu-
laries of listeners in North America, Japan and Europe.

In the Caribbean, zouk and soca are gaining on reggae as
the latter awaits a new Bob Marley. Brazilian music is storm-
ing the U.S. market in its biggest wave since the early '60s
bossa nova. And, the teaming of prominent
Anglo-American musicians with African
stars on albums and U.S. and world tours
has helped expand the international market
for African music.

AFRICA

In 1986 and '87, a number of albums
and tours helped expand American aware-
ness of African music: Paul Simon teamed
with South Africans such as Ladysmith
Black Mambazo on the Grammy-winning,
multi-platinum “Graceland” LP and subse-
quent tour; Senegalese vocalist Youssou
N'Dour teamed with Peter Gabriel on “In Your Eyes” from
the hit “So” LP and opened for Gabriel on tour; Ginger Bak-
er of Cream fame joined Gambian Foday Musa Suso, Sene-
galese Aiyb Dieng and Brazilian Nana Vasconcelos on the
Celluloid LP “Horses And Trees”; Zimbabwe's the Bhundu
Boys have climbed the '87 British pop charts with their
“Shabini" LP (on the Discafrique label); and, the controver-
sial and much-publicized Fela Kuti and fellow Nigerians
Chief Commander Ebenezer Obey and Sonny Okusun all
undertook successful (separate) U.S. tours last year.

Public television even helped amplify the beat: the sound-
track for the controversial late '86 PBS series “The Afri-
cans” included music by Fela, N'Dour, Toure Kunda, and
King Sunny Ade.

Sunny Ade, a Nigerian master of juju music, helped pave
the way for the African invasion with sold-out U.S. shows at
venues such as the Hollywood Palladium in the early '80s
and albums such as “Aura” (which featured Stevie Wonder
on one cut) for Island Records. Other groundbreakers. in-
clude: Foday Musa Suso (who teamed with jazz superstar
Herbie Hancock on the hot-selling '85 Columbia LP, “Vil-
lage Life” and who has several albums out on Flying Fish
Records); Toure Kunda and Manu Dibango who record for
Celluloid Records and are very successful in Europe dance
venues;, Babatunde Olatunji, who recently recorded with
Carlos Santana and Mickey Hart on Blue Heron Record’s
“Dance To The Beat Of My Drum”; and South African trum-
peter Hugh Masekela, a pop-jazz standout in the U.S. for 20
years.

“People are becoming much more accepting of new
sounds and the seeds have been planted for an apprecia-
tion of African music in the U.S.,” says C.C. Smith, co-host
of the “African Beat" radio show on KCRW Los Angeles and
editor of “The Reggae And African Beat” magazine, pub-
lished in Los Angeles.

THE CARIBBEAN

Zouk, a dynamic melange of Haitian and
French Antillean rhythms and international
dance music, hails from Guadeloupe and
Martinique and is the latest musical sensa-
tion from the Caribbean.

“It's chic, slick, danceable and absolutely
huge in France,” says Charles Jarzabek,
owner of Musicrama, a Brooklyn-based im-
porter of albums by such Zouk stars as Jo-

Toure Kunda

Oscar Castro-Neves

Nana Vasconcelos

celyne Beroard, Jacob Desvarieux and George Decimus.

In France, Desvarieux and Decimus sold over 100,000
copies of the single “Zouk-La-Se Sel Medikaman Nou Ni"”
(““Zouk Is The Only Medicine We Need'’) and 150,000 units
of their '86 *“'Kassav” release. Jocelyne Beroard’s '86 LP
“Siwo"’ has also passed the 100,000 mark in France
(where it is distributed by SonoDisc), according to Jarza-
bek.

While zouk is leading the way in dance halls in France,
Marinique, Guadeloupe and French-speaking Africa, soca
(soul-calypso) from Trinidad is also hot in the Caribbean
due to such acts as Mighty Sparrow (available in the U.S. on
B's Records), Gypsy (MRS Records), Duke (B's) and Black
Stalin (B's).

Reggae has maintained its foothold in the U.S. market-
place for more than 10 years now and continues to draw
large crowds to events such as the May-June, 20-city Suns-
plash Tour. New acts for the U.S. market such as Judy
Mowatt (Shanachie Records) and Ziggy Marley (EMI-Ameri-

ca) are breaking, while veterans like Burn-
ing Spear (Slash), Mutabaruka (Shanachie),
Jimmy Cliff (the “Club Paradise” sound-
track on Columbia); Sugar Minott (Heart-
beat) angd Black Uhuru (RAS) remain com-
mercially strong.

“There's always an interest in reggae and
it continues to be influential in American
pop music,” says Randall Grass, director of
publicity and promotion for Shanachie Re-
cords. “You can hear it in the Lionel Richie
single (“Se La"), in commercial jingles on
TV and in dub versions of dance hits. And
there continue to be good new artists com-
ing up.”

Haitian music may soon increase in U.S.
popularity. “The Reggae And African Beat”
magazine now gives prominent coverage to
Haitian groups such as Tabou Combo
(Chancy Records).

(Continued on opposite page)

Relativity

Haunting Sounds of Celtic
Invasion Grip U.S.

l he ancient and haunting sounds of bodhrans, tin

whistles and uillean pipes are becoming ever-more fa-
miliar to North American ears as albums such as “James
Galway And The Chieftains In Ireland” (No.1 on the Bill-
board classical crossover chart in April) enjoy healthy sales
and acts like Relativity, Spirit of the West, the Clancey
Brothers, Rare Air, Moving Hearts, Christy Moore, De Dan-
aan and the Boys Of The Lough capture ever-larger U.S. and
Canadian audiences.

Currently, “Celtic fusion” bands that fuse folk with rock
and other idioms seem to be growing quickly in popularity,
while traditional Irish music is sustaining the commercial in-
roads made in the last 10 years.

“There was a tremendous surge of interest in traditional
Irish music in the late '70s and early '80s, because of
bands like the Chieftains, Planxty, De Danaan and the Boys
Of The Lough,” says Randall Grass, director of publicity and

(Continued on opposite page)

Rare Air
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GLOBE

(Cont’d from opposite page)
BRAZIL

Brazilian music, known for its
compelling rhythms, innovative
chords and strong melodic sense,
seems poised to make a U.S. com-
mercial breakthrough as large or
larger tham the bossa nova phenom-
enon of the early '60s.

“There's absolutely an upsurge of
interest. It's building more and
more all the time,” says Jerry Rap-
paport, international buyer for the
Tower Records outlet at 4th and
Broadway in Manhattan.

A key factor in the rising Brazilian
wave includes the radio airplay giv-
en by Quiet Storm and jazz-format
stations ta Djavan, Gal Costa, Milton
Nascimento, Ivan Lins, Tania Maria,
Kenia, Azymuth, Sergio Mendes, As-
trud Gilberto, Wagner Tiso, Oscar
Castro-Neves, Marcio Montarroyos,
Flora Purim & Airto and other Bra-
zilians.

Heavy listener response to Dja-
van and Gal Costa on KUTE Los An-
geles in '85 triggered large sales of
their imparted albums in the Holly-
wood Tower Records outiet that
year and was considered a major
factor in the decision by several ma-
jor U.S. labels to release Brazilian
product domestically in '86 and
'87.

Last year, Polydor released Milton
Nascimento's “Encontros E Despe-
didas” (“Meetings And Farewells™),
which grabbed the No.28 spot on

Billboard’s jazz sales chart for Jan.
18 through Dec. 20. Ivan Lins
placed three times in '86: on his
Philips release *Juntos” (No0.92)
and with his guest appearances on
Dave Grusin and Lee Ritenour’s
“Harlequin” (#10) and “GRP Live
In Session” (#25).

Brazilian music’s momentum has
grown this year with the release of
vocalist Kenia's MCA/Zebra album
“Initial Thrill"" (now climbing the
jazz charts); percussionist Nana
Vasconcelos whose adventurous
“Bush Dance” LP helped kick off Is-
land Records’ new Antilles/New Di-
rections line this year; Oscar Castro-
Neve's Living Music LP “Oscar!”
(getting heavy airplay on KTWV Los
Angeles and other stations); the re-
lease of Milton Nascimento's new
Verve LP “A Barca Dos Amantes”
(“The Ship Of Lovers"), which fea-
tures jazz superstar Wayne Shorter
playing sax on three cuts; jazz vo-
calist Mark Murphy's '87 Fantasy
Records release “Night Mood,” with
its all-lvan Lins compositions and
guest stars Azymuth and Claudio
Roditi.

Out this month is Sarah Vaugh-
an’'s ‘‘Brazilian Romance” LP on
CBS Masterworks. The all-Brazilian
song effort includes music by Dori
Caymmi and Nascimento, as well as
a duet with the latter on “Amor E
Paixao” (“Love And Passion"). Ser-
gio Mendes produced and George
Duke, Tom Scott and Hubert Laws
are among the featured musicians.

Several of these projects include
the contributions of Qwest Music
Group, Quincy Jones’ publishing
company, which is working closely
with Nascimento, Lins and Djavan
on numerous efforts. “Quincy is to-
tally committed to Brazilian music,”
says Louise Velasquez, director of
creative services at Qwest.

PolyGram, which currently has
some 50 Brazilian LPs on sale in the
U.S., wili release Antonio Carlos Jo-
bim's “Passarinha’” in September,
an album by Toninho Horta in the
fall, a live Caetano Veloso album in
the fall and a Leila Pinheiro disk to-
wards the end of '87. All are on the
Verve imprint.

CELTIC

(Cont'd from opposite page)
promotion for Shanachie Records.
“Now it's solidly established and
holding steady.”

The leader of the Irish invasion is
the Chieftains, a six-man ensemble

that has recorded 15 albums and
performed traditional Irish reels,
airs and jigs for more than 20
years. The “In lreland” LP is but the
latest high point of a remarkable ca-
reer.

Their ““Chieftains 5’ LP sur-
passed 250,000 units sold in North
American, according to manager
Charles Comer; they captured an
Oscar in 1976 for their “Barry Lyn-
don” film score; and in 1979 they
performed for the Pope and 1.3
million people in Dublin.

In 1983, the Chieftains invaded
mainland China for a two and a half
week tour, during which they be-
came the first Western group in his-
tory to perform in ensemble with a
Chinese folk orchestra. Individual
members of the band have played
on many rock albums; Paddy Mo-
loney (uillean pipes, tin whistle) and
Sean Keane (fiddle) are due to ap-
pear on Mick Jagger's upcoming
solo LP, according to manager Com-

er.
On tour in the U.S,, the Chieftains
regularly play 3,000-4,000 seat
venues in the winter and 8,000-
15,000 seat venues in the summer.
Much of their catalog (including
“Chieftains 5" and “The Ctieftains
In China") is available on Shanachie
Records; “The Celtic Wedding,"
their latest album, is devotec to Bre-
ton Celtic tunes and was rzleased
June 15 by RCA Red Seal on CD,
chrome tape and LP formats.
Another popular traditional Celtic
band is the Boys of the Lough,
which released “Farewell And Re-
member Me"” on Shanachie last Feb-
ruary, when they also embarked on
a 32-city North American tour. Pre-
dominantly Irish, the five-man band
has included members from Scot-
land and the Shetland Islands over
the years and mixes poignant vocals
with sprightly jigs, reels, airs and
marches.
(Continued on page T-6)
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For Intormation
Contact:

“Freedom is my country, music is my home”

“This machine kills fascists”. . .

Mark Denaro

Woody Guthrie

™

Created, Written/Arranged, Performed, Recorded by

MARK DENARO

NEXT WAVE ROCK PRODUCTIONS
170 Old Country Road e Suite 306

Mineola, N.Y. 11501 e (516) 741-2705

The New Album from

M

The follow-up to last year’s critically acclaimed
Lp Cinema Verite, which included the smash
single 'Anything, Anything (Il Give You)’, the
most requested song of the year on

KROQ/Los Angeles.

Eleven new songs inciuding "“It's Still Warm”’,
“Spare Change", “New Dream’’, and the
Patti Smith classic, '‘Pumpin’ (My Heart)"".

“BOX OFFICE BOMB”

On Question Mark ? Records and Tapes

Produced by Chris Carter, John Easdale, and Mark Ettel.

Contact:

Jim Guerinot/Moss Jacobs at the Mayflower Hotel

Management:
Avalon Management Group -

Steve Rennie /Jim Guerinot (818) 708-8855

Question Mork Records
17835 Ventura Bivd. Suite 201 Encino. CA 91316

% Manufactured and Morketed by
IMPORTANT Record Distributors of California
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A Billboard Spotlight

is proud to announce

DUVl IECOIDD

/,

debut album

Desert Cookin’

featuring the new single
Cybernetic Electric Desire

Watch for our premiere video at
the new Music Seminar
and
See us live at the Roxy
July 16, 1987

IT’'S NO
ACCIDENT!
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IS GETTING
NOTICED!

The Southeast’s Hottest Dance Band
is now available on cassette
HELP - Live at Last
features four original songs
by three very original musicians

For cassette orders and booking information, phone or write:
HELP, 8421 Claonia Ave., Tampa, FL 33614, (813} 935-0895
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The reference guides you've been waiting for! MAGAZINES

Names. Addresses & Phone #'s of 6,500 key contacts in the
California Music Industry. Also available, the 1987/1988 Music
Business Directory, (4,600 record companies/dist/key personnel), &
the 1987/1988 Music-Radio Directory, with 4,200 radio stations/all

major music formats

Whether you own a record company or you’'re looking for a record PR
contract, if you're in the Music Business, you need these guides!
Send $33.45 each (inc. S/H), SPECIAL DISCOUNT all 3 only
380.00, to MUSIC INDUSTRY RESOURCES, Box 190 Dept. B,
San Anselmo, CA 94960. (415-457-0215)
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NEW MUSIC

(Cont’d from page T-1)

“new wave’’' of a decade ago, that a
very large portion of today's hip art-
ists playing “new music"” grew up
listening to music by the Stooges,
Captain Beefheart, Van Morrison,
the Beach Boys, the Byrds, the Vel-
vet Underground, Bob Dylan, the
Doors, the Rolling Stones, Can,
Love, and, of course, the Beatles.
Not to mention the whole of the Mo-
town, Chess, and Stax catalogs, and
James Brown's. And for an esoteric
few, an Impulse jazz record label
guaranteed more than one cursory
listening.

“New music” in 1987 means mu-
sic that isn't on a major-label—or, if
it is, music played by artists a major
label is about to drop due to “artis-
tic misunderstanding.” Or music
that not many people have heard
yet.

If it matters, much of it is very
good.

“l think what's happened to the
business at the moment is that
there's too many small labels,” says
Fred Bestall, “and it's too easy for a
lot of mediocre bands to get deals.”

~Bestall, well plugged into the “new

music” of 1987, is president of Big
Time Records, an independent label
currently distributed by RCA. In the
brief time his label has been linked
with that major, Bestall has released
superb records by the Go-
Betweens, the Fall, the Lucy Show,
the Scientists, the Pastels, the Jazz
Butcher, and others of their ilk. One
of Big Time's more popular bands,
Love And Rockets, received consid-
erable airplay in the past year; the
records of another signing, the Hoo-
doo Gurus, have been distributed
by Elektra for over two years.

The small labels Bestall speaks of
are many. The better known ones
are Twin/Tone, SST, DB, Celluloid,
Homestead, What Goes On, Relativ-
ity, a few more; between them, they
produce the lion’s share of quality
“new music”’ that Bestall’s Big Time
label competes with for airplay and
sales. The sales take place in coliege
towns, mostly, or in stores so com-
mitted to independent labels that
they actually stock the records. The
airplay, by and large, comes from
college or public radio stations, sta-
tions that place less importance on
ratings and advertising revenue
than most.

Consider the irony that in
1987—20 full years after the so-
called “Summer of Love” led to
free-form radio, 10 years after the
Sex Pistols, Clash, and Buzzcocks
achieved fame for opening up the
ears of American youth—Big Time's
best band, Australia’s Go-Betweens,
will be extremely fortunate to re-
ceive any radio airplay whatsoever
in this country.

How is Bestall going to break
them here? “With great difficulty,”
he says. “It's not album rock, and
it's not top 40. It's just very good
quality. Quality songs, a quality rec-
ord, a quality band—but it's a di-
lemma. It really is.”” Thus, he says,

there'll be the usual college radio
push, concentration on the band at
select retail points, a 12-inch single
sent out to radio, “‘and then we'll
make a judgement about where
we'll go next.”

The bottom line appears to be the
unspoken truth: “major’” bands now
arise from major labels. The hipper
bands now signed to them—Husker
Du and the Replacements, for ex-
ample, both from Minneapolis—
generally first record for smaller, in-
dependent labels, and are then
picked up by the majors. There,
hopefully, they enjoy the major
sales, distribution, promotion, and
publicity that only a major label can
provide.

“From an A&M point of view,”
says David Anderle, vice president
of film music and director of a&r at
that label, “our history has always
been to look for bands that are rela-
tively left of center that can be
moved toward the center. Because
that's where the excitement is. The
history of the company—from Free
and Humble Pie to Spooky Tooth,
Fairport Convention, and the Burri-
tos, all the way to the Police, Joe
Jackson, and the Cure, and now Su-
zanne Vega and Simple Minds—it’s
our history. | think we always have
that kind of bent when we'’re look-
ing.”

One band Anderle is especially
enthused about is Minneapolis’ Soul
Asylum. The band, who record for
that city’s indie Twin/Tone label, are
about to be the initial beneficiaries
of a planned link between Twin/
Tone and A&M that will al-

(Continued on page T-7)

CELTIC

(Cont'd from page T-5)

The Boys of the Lough have been
nominated for two Grammys and
have performed in Australia, Japan,
India, Hong Kong and other exotic
locales. Rave reviews have piled up
with regularity; typical is that of the
South China Morning Post, which
described their music as possessing
“a tremendous and meaningful vi-
tality.”

Two of the hottest Celtic bands in
the '70s were the Bothy Band and
Silly Wizard. When brother and sis-
ter Micheal O Dhomhnaill and Triona
Ni Dhomhnaill of the former joined
up with brother John and Phil Cun-
ningham in the mid-'80s, the result

was Relativity, which records for
Green Linnet and is at the forefront
of “Celtic fusion,” the mixing of Irish
and Scottish folk music with electric
rock and other modern sounds.

Relativity's latest LP “Gathering
Pace” was released in April, when
the band commenced a 27-city U.S.
tour. A CD was bowed in June and
the foursome is set to tour Ireland in
August. Pressing and distribution in
the U.K. is handled by WEA.

“They have created great excite-
ment, because they’ve made the
music more accessible to a wider
audience. Their music has a base of
traditional, old tunes, but with the
added beat of rock'n’roll,” says
Wendy Newton, president of Green
Linnet, which has some 120 Irish
and Scottish LPs in its catalog.

Green Linnet has capitalized on
the ongoing popularity of traditional
and fusion Celtic music. “In the last
fiscal year we doubled our volume,”
says Newton.

Another Green Linnet “fusion”
band is Rare Air, a Canadian-based
Celtic jazz-funk-Highland Bagpipe
quartet. Their latest LP “Hard To
Beat” bowed in June and the band
will embark on a two-month tour in
September. Other acts on Green
Linnet include Patrick Street, Mov-
ing Hearts, Jane Gillman, Debby
McClatchy, John Faulkner, Christy
Moore, Touchstone, the Tannahill
Weavers, and Gerald Trimble.

Venues cited by Newton as often
hosting Celtic acts from labels such
as Green Linnet and Shanachie in-
clude the Somerville Theatre (Som-
erville, Mass.), the Great American
Music Hall (San Francisco), Town
Hall and the Irish Pavilion (N.Y.C.),
the Victory Theatre (Dayton), the
Irish-American Heritage Center
(Chicago) and Robert Frost Audito-

~ rium and McCabe’s (greater L.A.).

Festivals for Irish music also
abound in the U.S., such as the Mil-
waukee Irish Festival (“Irishfest’),
which comprises part of “Surnmer-
fest” in August at the Henry W.
Maier Lakefront Festival Grounds.

Numerous record distributors
help bring the Celtic green to U.S.
buyers: Rounder, Richman Broth-
ers, City Hall Records, House Dis-
tributing, Record Depot and Silo are
among the 15-odd firms that dis-
tribute Green Linnet. Mail order,
bookstores and giftshops are also a
signficant percentage of sales.C.M.

WANTS YOU!
To Send a Promo
Kit, for a Record
Contract & More.
to: P.0. Box 93456
L.A., Ca. 90093
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NEW MUSIC

(Cont'd from page T-6)
low A&M's major distribution for select Twin/Tone artists.

“We think Soul Asylum will be an arena band down the
line,” says Anderle. “When you see them, there's songs,
there's intelligence, there's drive, there’s all those things
you look for in any other kind of band. | would never pigeon-
hole them by saying what kind of music they play, because |
have absolutely no idea what kind it is. | just know that it's
exciting. It's good—and once it starts getting exposed on a
larger level, a lot of kids are going to want to be a part of
that.”

Certainly the key words there are “‘exposed on a larger
level,” for there are many bands who strive for that very
same high-level exposure, certain that the music they play
would be thoroughly appreciated by the American masses,
were it only heard.

“When | look for a new band, it's the same way |'ve looked
for new bands for the past 12 or 13 years,” says John Ka-
lodner, of Geffen Records’ a&r department. *'| look for how
good the songs are, first, and how good the singer and mu-
sicians are, and whether they’re stars or not. Whether they
have the aura or feeling of a star.”

Kalodner feels that a major failing of many new bands is
their tendency to “follow the trend of the moment”—be it
heavy metal, fanciful art-rock, or raw, roots-rock—at the ex-
pense of their own originality. “Bands just really have to
stay true to what they want to do,” he says. "“The only peo-
ple they really have to please are the people who are going
to buy their records.”

Kalodner advises up-and-coming bands interested in
hooking up with a major to do research on whatever label
they're interested in—i.e., find out who would provide the
sympathetic a&r ear there—and find an appropriate lawyer
or manager to interact with that person. “There's enough
good lawyers and managers in L.A. and New York that
somebody with talent, if they really took the time to re-
search things, would be 10 steps ahead of the game. It
tends to help get your tape listened to.”

Michael Ostin, vice president of a&r at Warner Bros., has
several suggestions for those purveyors of “new music”
anxious to hook up with his label. “The first step would be to
have a really strong demo tape,” he says, “or to be out tour-
ing and creating a buzz. To be out there and have a live
show that’s really representative of what the band is, and
what the material’s like. | think both of those are critical ele-
ments. If you don’t have a band—there are a lot of artists
today doing things with synthesizers and drum machines—
then the key is to make a good demo of what you do.”

One might assume that a major label like Warner Bros.
might allew such purveyors of “new music” to fall by the
wayside while the label expends its full energy promoting
Prince or Fleetwood Mac, but Ostin says otherwise. “The
nice thing about releasing a new act with a Prince or Fleet-
wood Mac is that you know the Princes and Fleetwoods and
Madonnas are automatic—they’re going to go on radio sta-
tions, they're going to get into record stores and go through
all the normal, conventional outlets without us having to do
a tremendous amount of work. That way we can focus our
efforts on some of the newer things.”

And if a record company indeed focuses its efforts on the
newer things, it will likely find itself standing in line at the
front door of many a radio station program director’s office.
Such is the plight of Rick Carroll, program director of Los
Angeles's immensely popular KROQ, a station which regu-
larly plays such former “new music” bands as the Cure,
Smiths, and Depeche Mode. Does he think there’s an over-
load of new bands?

“There absolutely /s an overload,” says KROQ's Carroll.
“Because, number one, there’s too many domestic re-
leases—and we also have our eyes and ears on the Europe-
an and International charts, so we have a lot of international
and non-domestic releases to deal with. For example, this
week we're dealing with the import of Echo & the Bunny-
men, which is a sure thing for us. And the live Simple Minds
LP, which also is. And an ABC import. And a B-side to a U2
single. That's just this week.”

Carl Grasso, producer of IRS Records’ “Cutting Edge”
show for MTV, likewise feels that it's getting more difficult
out there, particularly on the promotional video front.
“There's such a barrage of images out there,” says Grasso.
“The videos that do stick out become incredibly special

these days. Just because of the advancement of technique,
and the ideas that are going into them.”

In general, says Grasso, “the industry right now is a bit
bloated. It's back to the 1979 mode, where there's a lot of
great music out there, but record companies for the most
part have got their ears shut. A certain amount of things
right now are rising to the top, and creating another under-
ground once again. And that goes right along with videos. A
lot of these new bands are coming in, ‘We've got only $700
to make a video," and the ingenuity is beginning to really
show through on those.”

Finally, consider the successful, Minneapolis-based Twin/
Tone label, at one point home of such bands as the Replace-
ments and the Suburbs, current home of Soul Asylum, for-
mer Pere Ubu vocalist David Thomas, and much more. At
presstime, the label was concluding a deal with A&M that
would allow the major to work a minimum of two Twin/Tone
albums a year for three years—seemingly a dream come
true for any enterprising young label.

But, says Dave Ayers, director of a&r at the label, the deal
was struck extremely carefully. “We were very determined

to maintain our independence,” says Ayers. *'| was very de-
termined to be able to sign bands that any major label
would still scratch their heads about.”

Why would he bother signing such bands?

“We're hoping to provide a home for artists for whom, for
one reason or another, a major label is not the right place.
Artists who are not going to sell more than 30,000-50,000
records. And who majors may have tried with, because
they're obviously talented—but the audience simply
doesn’t get it.

“And | think we can provide a home for people like that.
Where you can make a living by keeping the costs down.
And you can continue to create—which, with many of the
people we work with, that's the main goal itself. Not toown a
big house or Cadillac, but to continue to sustain one's cre-
ative endeavors.”

Ultimately, most agree. If there's to be any accurate
meaning for the term “new music” in 1987, Twin/Tone's
Ayers just hit on it: music wherein one ‘‘sustains one’s cre-
ative endeavors.”

It may be vague, but that's what they have seminars for.
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(Cont'd from page D-8)

a decade is illustrated by 50,000-
plus sales for Nightwave's “Dancing
In My Sleep” by Secret Ties; Oak
Lawn's “l Know I'm Losing You" by
Uptown; and Recca's ‘“Male Strip-
per” by Man 2 Man. Epic's Dead Or
Alive has achieved near gold sales
for its current album *“Mad, Bad and
Dangerous To Know'" while the cur-
rent “Something In My House" 12-
inch is near 100,000 sales.

The sales generated by Chicago’s
house music phenomenon over the
last two years can only be speculat-
ed upon, with such long-term hits as
Marshall Jefferson's “*‘Move Your
Body" selling at least 100,000
units after a year of play.

Other notable performances in-
clude Octavia's “2 The Limit,"” on
Pow Wow, which sold nearly
100,000 units in a year and is only
currently receiving radio play; and
Giorgio's “Sexappeal,” which sold
enormously even after an indie-label
run through Macola of 100,000
units.

Warner Bros.’ consistent success
can be credited to progressive mar-
keting and well-executed promotion:
Prince's *‘Sign ‘O’ The Times"'
topped 200,000 units; Sylvester’s
‘‘Someone Like You,"” Atlantic
Starr’s "Always’” and Madonna'’s re-
cent singles “Open Your Heart" and
‘‘La Isla Bonita'' have passed
75,000 and Sheila E.'s “Hold Me”
and Madhouse’s “6"" have sold over

50,000.

The pop success of Club Nou-
veau's "“Lean On Me" helped push
that Tommy Boy 12-inch past
200,000; other key pop and video-
assisted successes include Robert
Palmer's 120,000-selling “I Didn't
Mean To Turn You On" on Island;
Jody Watley’s 200,000-unit “Look-
ing For A New Love'' and the
100,000 Breakfast Club and Kim
Wilde singles; and Samantha Fox's
“Touch Me,” exceeding 125,000;
the string of Janet Jackson and
Herb Alpert hits on A&M; and two
100,000 sellers by PolyGram's
Cameo, ‘“‘Back and Forth' and
“Candy.”

RAP

(Cont'd from page D-6)
Boys in their bi-dimensional cross-
over.

In addition, while the use of rap
covers and break beats is advanta-
geous to the rap artist, there re-
mains the question of its legality
and the boundary between what Full
Force manager Steve Salem refers
to as a “creative flavor"” and the ap-
propriation of an entire track, the
latter which applied in several “Rox-
anne'-inspired lawsuits. Similarly
concerned, producer Allen George
whose MC Count production was
one of the first successful answer
records, notes that the advancing
state of technology—specifically,
the development of emulators and
sequencers—makes sound duplica-

tion and recreation of pre-recorded
sounds easier and less expensive
than creating new ones.

According to Tommy Boy legal
vice president Rick Dutka, this is a
question which will be addressed le-
gally, in all likelihood, as a result of
the related musician’s concern over
sound sampling, with the expected
distinction made between exces-
sive, and minimal, permissible us-
age, with the attempt to allow some
of the new creative usages to re-
main, while providing adequate
compensation for copyright owners.

RADIO

(Cont'd from page D-3)

from the clubs, and can spread a
record to other stations in a mar-
ket,” says Arista dance music pro-
motion manager David Jurman. The
stations’ presence at parties and
track dates and promotion of shows
at clubs also contributes to artist
awareness.

But the subsequent establish-
ment of artist identity, Jurman says,
*comes down to necessary prereq-
uisites—an artist development cam-
paign, videos? Radio in and of itself
doesn’t do it. You have to take it out
of the hit record [syndrome] and
say, ‘Who is this artist?’ "

CREDITS: Special Issues Editors,
Ed Ochs & Robyn Wells; Coordina-
tors: Dance, Brian Chin; New Music
Dave DiMartino, Covers & Design,
Stephen Stewart.

CONTACT:
Liesa Dileo
1864 McLeary Ave.
Santurce, P.R. 00911

Tel. (809) 726-1762 / 727-6973
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A&M’s 25th Annual
Worldwide Meet
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Pictured during Polydor’s presentation of original works of art in honor or A&M'’s
25th anniversary are, from left, A&M international vice president Jack Losmann;
A&M co-founder/co-chairman Herb Alpert; Polydor International president David
Fine; A&M co-founder/chairman Jerry Moss; and Polydor International executive
vice president Aart Dalhuisen.

A&M Fecords Ltd. managing director Brian Shepherd honors Suzanne Vega
with a platinum award for her newest release, *'Solitude Standing,” following her
performance as part of the Worldwide Conterence.

A&M co-founder/co-chairman Herb
Alpert welcomes artist/actress Maria
Conchita Alonso during a cocktail
reception to kick off the label’s 25th
Anniversary Worldwide Conference in
Los Angeles June 22-27.

A&M president Gil Friesen, right,
chats with Motoyuki Ariizumi,
international general manager for
Canyon Inc. Japan, during the cocktail
party.

A Far East delegation representing Canyon Records Japan shows off the air
balloon they presented as an anniversary gift to A&GM.

A&M vice president and general
manager Bob Reitman, right, takes in
the opening session with A&M
Canada president Gerry Lacoursiere.

Ry Gooder, left, and Nick Lowe, right, join John Hiatt on stage during his show
for corference attendees.

A&M chairman/co-founder Jerry Moss, center, meets with new artist Shanice
Wilson and veteran artist Richard Carpenter (photo left); A&M president Gil
Friesen, center, welcomes Billboard associate publisher/director of charts Tom
Noonan, left, and Tower Records president Russ Solomon.

A&M president Gil Friesen, right,
presents Herb Alpert with a gold disk
for his latest album, “Keep Your Eye
On Me.”

. &
A&M's top brass congratulate members of Squeeze backstage following their
performance during the confab.

AR

A

A&M president Gil Friesen, center, and chairman/co-founder Jerry Moss, right,
meet with Windham Hili chief Will Ackerman prior to Ackerman's address at the
a&r sessions {photo left); artist David Grosby, left, taiks with A&M co-
founder/co-chairman Herb Alpert as manager Bill Siddens looks on.

A&M co-founder/co-chairman Herb
Alpert and A&M U.K. a&r director
Chris Briggs celebrate the label's
mitestone.
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by Peter Keepnews

SOME FURTHER OBSERVATIONS about this
year’s JVC New York Jazz Festival (with thanks,
again, to Geoff Mayfield for his input):

As much as we loved the Ornette Coleman concert
on June 23, we found ourselves singing those old
why-can’t-you-be-in-two-places-at-once blues. We
would have loved to hear Dizzy Gillespie, who per-
formed with a big band (and shared the bill with
Wynton Marsalis) at Carnegie at the same time
Coleman was igniting Town Hall. We have it on
good authority that Gillespie’s concert was out-
standing, and we know that both the Gillespie and
Coleman shows sold out; why couldn’t there have
been a second show added to one (or even both) of
the concerts, so fanatics like us who dig Dizzy and
Ornefte could have seen them both? (Come to think
of it, the real loser may have been Charlie Watts,
who led his elephantine big band at Avery Fisher
that same night. Despite Watts' cachet as the Roll-
ing Stones’ drummer, his concert drew a crowd as
small as his ensemble was huge.)

Those dreadful Carnegie Hall acoustics made it
impossible to tell for sure whether the Count Basie
Orchestra under Frank Foster sounded good or bad
on June 25, but our educated guess is that Foster
has the band sounding pretty good. Joe Williams
managed to transcend the sound problems, mostly
via sheer voecal power; opening act Nancy Wilson did
not.

Rubén Blades also transcended those problems at
his June 27 Carnegie show, lighting a fire under the
normally staid hall with an explosive evening of
salsa and enlivening the music with between-songs

patter, much of it in Spanish, that was politically
charged but not without humor. The festival people

FOR WEEK ENDING JULY 18, 1987

Billooard.
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|EGTERN

by Bob Darden

This is the second installment of a three-part inter-
view with legendary gospel songwriter/performer/
executive Bill Gaither.

AS A PERFORMER, Bill Gaither is probably best-
known for his work with the Bill Gaither Trio, which
has recorded 43 albums and introduced such songs as
“He Touched Me,” “The King Is Coming” and “Because
He Lives” into Christian music.

But Gaither has a special spot in his heart for the New
Gaither Vocal Band. Originally formed in 1981 as a
close harmony, Southern gospel-style group, it quickly
became the most significant of all the varied Gaither
projects. The lineup has regularly changed in the past,
but seems set today with Gaither and fellow trio mem-
bers Gary McSpadden, Grammy winner Larnelle
Harris, and newcomer Mike English.

Past Vocal Band albums have lacked the energy and
verve of the group’s live performances. That is, until its
latest release, “One x 1.”

“Forever” and ‘I Walked Today Where Jesus
Walked” are reminiscent of the praise ballads Gaither
and his wife, Gloria, wrote in the late 60s. “Lamb Of
God” features impassioned vocals from newcomer En-
glish. “Glorious Morning” is the best song about the
Second Coming in years. “Look Up” is a gleefully up-
tempo romp.

Gaither says there's only one difference between
“One X 1” and earlier Vocal Band albums.

“English is in there, that’s all,” he says with a laugh.
“I've been following harmony groups since the early
'50s, and when someone leaves and a new member joins
up, the sound either gets better or gets worse.

would be wise to consider adding more salsa to the = ) ) _
bill next year. ol 2 Compited ;rnodmozer}::;)on2Ials:Srr:gleogtfsreta|I store

Two of the best and most imaginative concerts il [0 RS P ports.
this year were the Town Hall tributes to pianists = el 2
George Shearing (on June 22) and Hank Jones (on z z g Q'ZEELUMBWDISTRIBU“NG LABEL TITLE
June 28). Some of Shearing’s fans had to contend * % NO. 1 &%
with a leaky ceiling—a problem that was fixed for .
the subseqzent Toé,wn P?all shows—bu?sthe . 1 1|9 MICHAEL BRECKER  mMCA/IMPULSE 5980/MCA (CD) MlCSH“vAEEtSé"‘?EgK?Re
LSS than made up for the nconyenience The con- DEXTER GORDON  BLUE NOTE BT-85135/MANHATTAN (CD)
cert included a very funny Dixieland set, complete 2 |2]2 THE OTHER SIDE OF ROUND MIDNIGHT
with unlikely new versions of “Desafinado’” and 3 | 3|11 | TONY WILLIAMS  siuE NOTE 85138/MANHATTAN (CD)

Shearing’s classic “Lullabye Of Birdland.” Jones’ CIVILIZATION
concert, though poorly attended, was also quite en- @ 10| 3 | THE DUKE ELLINGTON ORCHESTRA  Gre 1038 €O)
joyable, with the pianist showcased in a variety of DIGITAL DUKE
contexts, including an unscheduled duet with Shear- G5 EDDIE DANIELS  GRe 1034 (D) 0 R R LOVE
ing. It would have been an almost perfect evening if ; -
it had been just a little shorter, if Jones had allotted | | 6 |6 |5 | JAC* DEJOHNETTE'S SPECIAL EDITION wchmis sostvcn (00 o
@ 9|5 PATRICK WILLIAMS' NEW YORK BAND  SOUNDWINGS SW 2103 (CD)
The JVC Festival schedule e
; . | 7 | RO SO AR, B
Ieft some IISteners dlzzy 9 s |2 CARMEN LUNDEY  BLACK HAWK BKH 523/ASPEN (CD)
GOOD MORNING KISS
himself just a little more solo space, and if the silly, 10 || ai)| SOUNDIRACK ™ catuman scia046a! D) R e
Clorg e IOTES FESITRIT 0 GERermontes el leem et s ELVIN JONES/MCCOY TYNER QUINTET  BLACK HAWK BKH 521.1/ASPEN
tle less lOng-wmded. ) 1|u REUNITED

Festival promoter George Wein this year came up @ ul7 KENNY BURRELL & THE JAZZ GUITAR BAND
with a good solution to his perennial problem of how BLUE NOTE ST-85137/MANHATTAN (CD) GENERATION
to present avant-garde artists under the festival um- 13 | 11 [ 13 | BILL WATROUS  sounowings 2100 (o)
brella, lending the JVC Festival name to the World SOMEPLACE ELSE
Music Institute’s ambitious Improvisations concert NEWD | NANCY WILSON  cotumsia rc 40787 o)
series. The crowds were, for the most part, small, i FORBIDDEN LOVER
but the music—by the likes of Muhal Richard 15 13T21 MICHEL PETRUCCIANI  BLUE NOTE BT 851 33/MANHATTAN
Abrams, Dewey Redman, and Amina Claudine My- POWER OF THREE
ers—was exceptional. Along those lines, Wein also
deserves credit for schedulig a Sun Ra solo piano ToP CONTEMPORARY jAzz ALBUMS v
recital. Maybe next year he’ll do even more for cut- *% NO. 1 % &
tmg—edge JeAs, 1 1121 KENNY G. A  ARISTA AL8 8427 (CD) ) 5 weeks at No. One

DUOTONES
2 2 |2 NAJEE  EMI-AMERICA ST-17241/MANHATTAN (CD)
NAJEE'S THEME
@ 5|7 YELLOWJACKETS  mcA 5994 (CD)
FOUR CORNERS
4 3|21 BOBBY MCFERRIN  BLUE NOTE BT-85110/MANHATTAN (CD)

“We’d come to the conclusion after Jon Mohr left SPONTANEOUS INVENTIONS
that we needed a higher sound. The rest of us were too @ 7 | g | DAVID BENOIT  Gre 1035 (CD)
low, like the old Mills Brothers, and to do the more con- FREEDOM AT MIDNIGHT
temporary material you need a second tenor who can do 6 | 4 | 21| DAVID SANBORN  waRNER BROS. 1.25479 (CD)
the higher, more exciting keys.” A CHANGE OF HEART

Gaither considers the New Gaither Vocal Band the (7D |NEwp | GEORGE BENSON/EARL KLUGH  wARNER BROS. 25580 (CD)
musical “cutting edge” of his entourage, while he re- COLLABORATION
serves the middle-of-the-road sound for the Trio. 10| 13 | FRANK POTENZA  18A 222/PALO ALTO

Since 1981, English has been lead singer with South- SOFT & WARM
ern gospel groups the Singing Americans, the Happy @ 9 n STANLEY TURRENTINE  BLUE NOTE 85140/MANHATTAN
Goodmans, and the Couriers. Gaither calls English WONDERLAND
“the most exciting new vocalist I’ve heard in 10 0 (6] | LB SLLAE meR e 6
years”’—high praise indeed from a man who has helped ROLES
such artists as Sandi Patti and Harris get established. QDR SIEEEICHICKICORERIELERRICIBANDIRE R e CD)

“The crazy thing about English is that he doesn’t CICLIREARS
know he has any limits,” Gaither says. “Believe me, 12 | 6 |21 | GEORGE HOWARD  wca 5855 (D) A NICE PLACE TO BE
singers determine the direction of a band. It’s not the OIS TIANTE U CERN -
rhythm. If you've got singers who can’t sing over and @ 1315 JNE/RCA 1032 1U/RCA (CD) JONATHAN BUTLER
with the new rhythms, the audience knows it. You can 14 | 12 | 15 | GEORGE SHAW & JETSTREAM 184 223/PALO ALTO
tell just l}y their pronunciation of words if they re really LET YOURSELF GO
able to sing the new stuff. English can do it all 15 15|21 THE RIPPINGTONS  paSSPORT JAZZ PJ-88019/JEM (CD)

MOONLIGHTING
H DAVE GRUSIN  GRr 1037 (CD)
Vocal Band gives 2| 3 CINEMAGIC
H MONTREUX  WiNDHAM HILL WH-1058/A&M
Gaither fresh style VNN 1o LANGUAGE
- ] - ] ] 23l 3 BILL BRUFORD  EDITIONS EG EGED 48 (CD)

Also just released is the latest Bill Gaither Trio album, EARTHWORKS
“Welcome Back Home,” for Star Song. It’s a complete 19 | 19|13 | HERB ALPERT ®  acm 5125 cO)
about-face from the more contemporary “One x 1.” KEEP YOUR EYE ON ME

“With the Trio, we went back to what fits us best,” NEWD | ANDY NARELL  WINDHAM HILL JAZZ 0107/A&M (CD)

Gaither says. “We've had a good response from it. Our THE HAMMER
producer, John David Brown, gets a pure, beautiful 91 |14 | 15 | JOHN SCOFIELD  GRAMAVISION 18:8702.1/POLYGRAM (CD)

sound in the studio. We took this opportunity to get back BLUE MATTER
to more of our roots from the past 25 years. But both 22 | 22| 7 | RAMSEY LEWIS  coLumBiA FC 40677

projects were a labor of love—and we have a ball doing KEYS TO THE CITY
the new material in concert.” 23 1219 ALVIN HAYES  18a T8 221/PALO ALTO

It’s more than just a coincidence that Gaither has re- STAR GAZE
leased two of his most satisfying albums at age 51. He 24 |20 | 11 | SPECIAL EFX  cre 1033 )
has spent long hours over the years putting together an MYSTIQHE
organization and finding the right people to run it—thus 25 |25 | 21 | BOB JAMES/DAVID SANBORN @  warner 6rOS. 25393 (CS)OUBLE VISION

freeing him to do what he does best.

OAIbums with the greatest sales gains during the last two weeks. (CD) Compact disk available. ® Recording
Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units.
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Chet Sessions. Chet Atkins, right, and Mark Knopfler jam during recent tapings
for “Cinemax Sessions: Chet Atkins & Friends” at Vanderbilt Univ. in Nashville.

BY GERRY WOOD

CARL'S CORNER, Texas In what’s
become as much of an Independence
Day tradition in this state as Lone
Star beer and barbecue, Willie Nel-
son’s 15th-annual July 4th picnic
played to some 15,000 fans here.

The giant event was launched at 10
a.m. with Nelson’s opening signa-
ture, “Whiskey River,” and roared on
through midnight with a wide range
of music—from country to rock and
back again.

At best, a Nelson picnic can be an
enjoyable overdose of all types of mu-

cOLUMBIA RECORDS PERFORMER Rosanne
Cash drew a crowd of media types and fans when she
journeyed back to her future—King’s Record Shop in
Louisville, Ky. That’s the name of her new album, and
that’s where the soulful cover photo was taken.

With its faded sign hawking “Records—Popular,
Classic, Jazz, Rock & Roll, Country,” King's Record
Shop is an actual, honest-to-God retail operation in Der-
by City, so much of a throwback that the Smithsonian
should start drooling over this keepsake. This is the way

the business used to be:
Go to the bins, spend
Naghwville

some time ... and good
luck. (See story, page 45.)

Cash is not an artist to
rélease a record on a
whim or on a regular ba-
sis. She’s Dylan-esque.
When the mood strikes
and the material is there,
she’ll give you a piece of
her heart and a slice of
her soul. On the average,
that’s about once every two years. King’s is on the cut-
ting edge of urban renewal, for better or worse, and it
might survive, tucked quaintly between a blue movie
palace and a funky bar, or it might be long gone in a
year or two.

Proprietor Gene King, brother of country legend Pee

Wee King, co-writer of the famed “Tennessee Waltz,”
has been directing the outlet for 27 years. Will Cash’s
LP title tribute and the cover photo of the singer in front
of the store bring King and his company fame and for-
tune? King nods and declares, “Throughout the coun-
try, peaple will be wondering where this terrible-looking
place is located.” Though the shop handles some new
product, the main emphasis is on oldies. .
- When they visited the store, Rodney Crowell, Cash’s
producer/husband (not necessarily in that order) and
Cash rifled through the piles of oldies and bought al-
bums by the Everly Brothers, Gene Vincent, and
Chuck Berry. From Bobby Vee to Chubby Checker,
the albums carried at King’s will appeal to collectors ev-
erywhere. Most of the customers are from out of town,
most are from out of state, and many are from other
countries.

The majority of the records are stickered with the
price (very reasonable), but King flaunts some albums
on the walls without prices. Potential buyers are allowed
to bid on these. If the price is right, they’ll get a yes. If
it's not . ..

The tiny store houses some 150,000 records. King isn’t
trying to make a fortune, he’s just trying to make a liv-
ing. That’s about the only thing he has in common with
his fellaw record retailers across the nation.

Ironieally (or predictably, knowing the music busi-
ness), it’s a fluke that King’s Record Shop is the title of
Rosanng’s album. Recalls Cash, “While we were record-
ing, I kept wondering what to call the album. Finally, it
dawned on me to title it after the picture [on the cover]."

Names Album After Louisville Retailer Of 27 Years
Rosanne Gash Makes King’s A Landmark

by Gerry Wood

Other facts you may or may not want to know about
this album: It's Cash’s fifth album. Since the debut of
her “Right Or Wrong” album in 1979, Cash has scored
with five No. 1 country singles, two top country LPs,
and a top 20 pop single and album. Producer Crowell
pitched “Tennessee Flat Top Box,” one of the cuts, to
Cash. She loved it and cut it—without knowing that the
song’s author was Johnny Cash, her dad. “I thought it
was public domain,” she says. Is “The Real Me” the real
Cash, asked Billboard. The answer is yes. Listen closely
to this autobiographical
anthem.

When Crowell is asked
what it’s like working with
his wife, he replies, “It’s
great. But the musicians
get tired of it because we
can sit at the console and
make out.” Adds Crowell,
“This album is her best
performance.”

The creative tension be-
tween artist/producer is
heightened by the Cash/Crowell wife/husband tension.
“We fought tooth and nail during our first album to-
gether in 1979,” admits Cash. “But the more we do this
together, the less we quarrel.” But she adds the produc-
tion/marital situation still “turns into pillow talk a lot.”

Cash’s favorite cuts are “I Don’t Have To Crawl” and
“The Real Me.” Will she ever turn the tables and pro-
duce her husband? Crowell claims he has “thought
about it” and adds, “The best thing I ever cut, Rosanne
really produced. But because of my ego, she never got
the credit.”

Besides her writing and recording ventures, Cash is
also writing short stories. “It’s incredibly free not to
think about melodies,” she says. Her literary goals? “I
would treasure a rejection letter from the New Yorker,”
she says.

NEWSNOTES: Who's Ray? Near the end of Kathy
Mattea's “Train Of Memories,” Mattea shouts, “Go
Ray!’ She is referring to session musician Ray Flack.
Flack formerly played with Ricky Skaggs’ band and
has a guitar instructional video out.

Nashville goes to the movies. The entire soundtrack to
the current movie “Ernest Goes To Camp” was written
and scored by Nashville composer/keyboardist Shane
Keister and produced on his Synclavier digital produc-
tion system. The movie itself was written and directed
by Nashvillian John Cherry.

A first for Nashville television production occurred
last month when Jim Owens & Associates opened its
doors to a live audience, who viewed the taping of the
“Crook & Chase” daily magazine show hosted by Lor-
ianne Crook and Charlie Chase. During the first
“Crook & Chase” with in-house viewers, Barbara Man-
drell was presented with a gold medal from the New
York International Film and Television Festival for the

(Continued on page 38)

sic performed under warm summer
skies before thousands of admiring,
well-behaved fans who are rewarded
with plenty of perks, including port-o-
johns and water. At worst, the event
can be trailed by heat and humidity
that would do Dante proud: eternal
stage waits between acts, a broiling
Texas sun that could fry an egg on a
sidewalk if there were one, tumultu-
ous thunderstorms that can turn dust
into mud in one fell swoop, security
goons with biceps bigger than their
1Qs, and an antagonistic attitude to-

The Texas sun
was kind

ward the press that has driven more
than one media member up the wall
and off the site.

This year’s event leaned more to-
ward the positive—and it featured
some memorable performances, from
Nelson’s own to Joe Walsh’s rocking
set. Tickets were $21 and attendance
estimates ranged from 10,000 to
25,000 (Billboard’s guestimate is
15,000). Temperatures were in the
mid-90s, but the gods—who seem to
converse with Nelson on a regular
basis—provided a blustery breeze
that kept down the numbers of heat
exhaustion cases from the hundreds
to the scores.

The 127-acre pasture site, between
Dallas and Waco, comfortably accom-
modated Nelson’s patriotic partisans.
Yes, there were enough port-o-johns.
No, the backstage access system had
not changed—it was still the typical
snafu with credential requirements
changing at the drop of a bureaucrat-
ic ego. Yes, the performances were
good, and sometimes outstanding, as
the picnic showcased local and re-
gional acts and such national names
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Willie Cooks Up Another Winner

Cool Breezes, Hot Acts At 14th Picnic

as Bruce Hornsby & the Range, Rat-
tlesnake Annie, Waylon Jennings,
Asleep At The Wheel, Kris Kristof-
ferson, Eric Johnson, Billy Joe Shav-
er, and Joe Ely.

With a Willie Nelson pienic, it’s not
the pomp of performance, but the cir-
cumstance of creativity that wins
over an easily distracted audience.
The speakers blast the sounds into
the hordes—a unique society com-
posed of people who looked like they
would be at home in the pages of Cos-
mopolitan, Tractor Weekly, and the
biweekly Biker’s Digest. There was
the mother in a bathing suit carrying
her cowboy-hatted baby on her back.
And plenty of tattoos—some of them
on men. Dogs with Willie scarves.
These party animals kept cool with
thousands of Spuds MacKenzie fans
distributed by Anheuser-Busch. Just
another reminder that it was dog-
gone hot out there.

Though the Nelson picnic is always
a case study in how to mismanage an
event—poor Willie has more spokes-
men and top officials than the PTL
Club—the 1987 event actually was
one of the best. No rain. Moods were
up and drugs were down. The Texas
sun was about as kind as it could be
to Texas’ favorite son. Most of the ad-
vertised acts showed up. Everyone
lived through it. And it helped put the
little truckstop town named Carl’s
Corner on the map.

Although almost everything Nel-
son touches turns to gold, his picnics
often take on the aura and aroma of
cow chips. This one did not. And the
credit belongs to this incredibly tal-
ented performer who, more impor-
tantly, is a good man who wants to
return the love to those who love him.

In a brief news conference, Nelson
announced that his third FarmAid
concert will be held Sept. 19 in Lin-
coln, Neb.
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