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WHN New York To Tune Qut
Country For All-Sports Radio

BY KIM FREEMAN

NEW YORK The nation’s highest-
cumeing country radio station, WHN
here, will ride off into the sunset July
1, when the ever-inventive Emmis
Broadcasting debuts WFAN, the
country’s first all-sports station.
Despite its cume, WHN's efforts
on the AM band have brought it poor
market shares for several years.
Since WKHK dropped out of the
country race in January 1984, WHN
has borne the mixed blessing of be-
ing the market’s only country outlet.
WHN also has the mixed blessing
of being the radio home of the New

Billhoard’s
Radio Awards
Back For 87

NEW YORK The Billboard Radio
Awards are back for 1987. Reflect-
ing its commitment to music radio
and promotion, Billboard is rein-
troducing its highly regarded ra-
dio awards in a new and improved
form.

“We are the only magazine to
cover all facets of bringing music
to the masses,” says Billboard
publisher and editor in chief Sam
Holdsworth. “The Billboard Radio
Awards will recognize those pro-
fessionals who display excelience
in this complex process.”

All Billboard readers will be eli-
gible to participate in the two-
stage voting process. A nominat-
ing ballot will appear exclusively
in the June 6 issue of Billboard.
Readers will be asked to pick one
entry in each of 90 categories.

Billboard’s July 25 issue will

(Continued on page 81)

York Mets, whose broadcasts drew
listeners that were not necessarily
country fans and possibly drove
away country fans who were not
Mets fans.

“This is not a question of the viabil-
ity of country radio or the viability of
country radio in New York City,”

(Continued on page 14)

30 Supporters Give $1 Mil For Exhibit

CDV Splash Set For GES

BY STEVEN DUPLER

NEW YORK The supporters of
compact disk video are shelling cut
more than $1 million to put the new
format in the forefront of the May
30-June 2 Consumer Electronics
Show in Chicago.

N.V. Philips, its subsidiary Poly-
Gram International, and Warner
Bros. Records are the primary mov-
ers in organizing about 30 major
music and home video software and
hardware makers, each of which is
contributing about $25,000 to take
part in the elaborate 6,000-square-

Hal Roach Colorized Vids In At $9.95

BY AL STEWART

NEW YORK Video Treasures, a
mass-merchant marketer of video-
cassettes, has purchased the rights
to the Hal Roach Studios Classie
Video Library and plans to sell col-
orized movies from its catalog for

The+'ve come to conguer and nothing can stand in their way—
it's Mlanowar, and they need you to join the fight against false
metal. The batle continues . .. pick it up and crank it up.
Fighting The World (9C563), the new album from Manowar

under $10, the lowest price yet for
colorized product.

All of the Hal Roach titles—in-
cluding the colorized versions of the
full-length features “‘1t's A Wonder-
ful Life,” “Topper,” and “Night Of
The Living Dead”’—had been previ-
ously marketed for as much as

ADVERTISEMEMTS

Produced by M anowar. On Atco Records and Cassettes.

$29.95 suggested list.

Hal Roach, which has disbanded
its home video marketing division
(Billboard, May 2), inked a three-
year deal with Video Treasures and
will furnish the Hackensack, N.J -
based mass-merchant supplier with

(Continued on page 80)

SHEENA EASTON is a singer’s singer. Her vocal versatility is
highlighted on "ETERNITY", her new EMI America single.
Written by Prince, “ETERNITY" is the key to her brilliant
fcrthcom ng alkum, No Sound But A Heart.

foot CDV exhibit.

With news of the splashy CES
demo also comes speculation that an
interindustry association to pro-
mote CDV to consumers and retail-
ers may be formed as early as this
summer.

Amid the hoopla, however, some
record labels and hardware firms
say they are taking a “‘cautious,
wait-and-see’’ approach to CDV.

“I see the only companies really
fully committed to CDV being Phil-

(Continued on page 80)

Firm Readies
In-Store Music
Taping Service

BY DAVE DiIMARTINO

LOS ANGELES A new company
partly funded by Thorn/EMI will al-
low record store customers to buy
custom-made cassettes dubbed to
order in less than five minutes. Sup-
porters of the service say that wide-
spread use of such legal duping will
put a sizable dent in industry
losses—said to be several billions of
dollars a year—due to home taping.
Created by the Silicon Valley-
based Personies Corp., the new sys-
tem is scheduled to be tested in lim-
ited areas this fall and will be un-
(Continued on page 81)
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RECORDED HIGHLIGHTS OF
THE PRINCE'S TRUST 10TH ANNIVERSARY BIRTHDAY PARTY

In the Gracious Presence of Their Royal Highnesses The Prince aad Princess of Wales.

JOAN ARMATRADING *BIG COUNTRY
PHIL COLLINS » DIRE STRAITS
ELTON JOHN « HOWARD JONES

LEVEL 42 s PAUL McCARTNEY
ROD STEWART « TINA TURNER
MIDGE URE SUZANNE VEGA

L.)

REZORDS

ON A&M RECORDS, COMPACT DISCS AND BASF CHROME TAPE.
$P.1906 © 1946 A& M RECORDS. INC, ALL RIGHTS RESEFVED.
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MASTERPIECES FROM THE MCA MASTER SERIES

ACOUSTIC ALCHEMY GILES REAVES
Acoustic Guitarists ) . Keyboard Synthesizers
Red Dust & Spanish Lace I P Wunjo
MCA-5816 i . MCA-5819

i q’\
MCA-5963 N
JOHN JARVIS ‘

Keyboard Instrumentalist

EDGAR MEYER

~ - Bass Violinist
Something Constructive ™ 'g'_b!!'f\ Dreomsscf II:ciiglhst
=1 ]
MCA MASTER SERIES
Spring Sampler '87
MCA-5959

Spring Sampler Compact Disc
available for a limited time
at a special low price.

LARRY CARLTON Alone/But Never Alone MCA-5689 ?&/f’ - EDGAR MEYER Unfolding MCTA-5694
JOHN JARVIS So Fo So Good MCA-5690 Z‘ (4 %‘ é JERRY DOUGLAS Under the Wire MCA-5675
ROBERT GREENIDGE/MICHAEL UTLEY » MASTER SERFS ) ALBERT LEE Speechless MCA-5693
Mad Music MCA-5695 The Musicians Label ‘ MASTER SERIES Sompler ‘86 MCA-5692

Available on compact digital discs, premium virgin vinyl records, and HiQ custom mastered cassettes



Radio Powers Boost Arhitron Leads
Others Return To Strength In New Book

pragpyraT W I I T WP N
. | e —— ] ———
B EEEE Eaias I EE S S S e .
= B EmEEEE S S N .
= Billooon T— - — I BN
) T . B B
] =TT "B 5 B = —]
I DnEs D I h S B .
———————— I — N T R
-— e I TS I sl EE .
BY KIM FREEMAN
I NEW YORK Radio market leaders
VOLUME 99 NO. 19 MAY 9, 1987 in Philadelphia, Detroit, Houston,

Minneapolis Sound Makes Noise With Awards
The North Star State honored its music community at the seventh annu-
al Minnesota Music Awards, held April 23 in Minneapolis. Among the big
winners: Prince, the Jets, Jimmy Jam & Terry Lewis, and the Wallets, the
first three of whom are influential purveyors of the ‘“Minneapolis sound."
Midwest correspondent Moira McCormick was there. Page 37

SPOTLIGHT ON SOUNDTRACKS

Though 1987 has yet to produce a “Top Gun,” the cross-pollinization of
contemporary music and film continues. Record companies have mas-
tered the marketing of soundtracks as a vehicle for breaking new artists
and revitalizing careers. Dave DiMartino reports. Follows page 44

NARM Continues Industry ‘Boycott’ Of Arizona
NARM is the latest group to protest Arizona Gov. Evan Mecham’s revo-
cation of the Martin Luther King Jr. holiday. The trade group’s executive
director, Pam Cohen, told delegates at a recent operations conference
that the fall wholesale meet set for Phoenix is ““on hold” while the group
seeks a new location. Earl Paige has the details, as well as other industry
gossip and news, in Retail Track. Page 51

SOUTH AFRICAN MUSICIANS GROUP
The South African Musicians’ Alliance has announced that it will become
a union later this year; within a few weeks, it will issue an antiapartheid
code of conduct for its members. South African correspondent John

Miller tells the story. Page 66
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and Dallas added to their leads, and
stations in Boston, Houston, and At-
lanta returned to prominence in the
latest round of winter Arbitron re-
sults.

The following are capsule sum-
maries of the major music station
moves in the most active top 25 mar-
kets. Complete rankings for these
markets appear on page 18. (New
York, Los Angeles, Chicago, and
San Diego were covered in Bill-
board’s May 2 issue.)

SAN FRANCISCO: Quiet storm

outlet KBLX-AM-FM and AC sta-
tion KLOK were the biggest mov-
ers here. KBLX jumped to a 3.5
share, up from a 2.6. And KLOK ad-
vanced the same distance to pull a
3.1 share.

Top 40/crossover outlet KMEL
assumed the leading music position,
by jumping to a 4.4 share, from a
3.7, and pulling ahead of the mar-
ket’s traditional music leader, black
station KSOL, which was close on
KMEL's heels with a 4.1 share.

Modern rock outlet KITS left San
Francisco’s two album rockers in
the dust by moving up to a 3.0
share, from a 2.4. Rocker KRQR
took the worst dive, to a 2.0 share,

‘”‘éu‘

for the old reliable Talent section™
in Biltboard this week. It’s gone.
But don’t panic! Debuting this
week is a completely new Talent
”section, with more news, more

"Our goal: To bring-readers a
quickest possible review of the lat-
.est information anywhere. )

, “People in this business want
then' news fast and furious,” says
Talent edltor Steve Gett. “No’w we

<can give 'em what they want.” ~

The new section is built around
three regular features. The
Beat—already a favorite—will
continue to showcase Gett’s re-
porting and prognosticating skills.
On The Road is a new weekly re-
port on the concert scene. ‘One To
One’ is a weekly question-and-an-

Blllhoard Talent Sachnn
Has New I.ook Mnre News

‘NEW YORK Don’t go lookmg . swer with top mdustry figures '

vnews and more excitement.. %

“chart action, and other hot lndus-

and major artists:"This week’s de- |
but column spothghts MCA s’
Jheryl Busby.

Wrapped around these three-
featyres will be a fast-paced series
of riews briefs on literally dozens
of top acts each week We will re-
péft onh new releases, artist sign-
ings, management deals, Billboard

try happenmgs*% & e
“Artists, m:magurs, and labe]
execs—putmulnrly in promotion
and marketing—have plenty oft
stories to tell. Whit we have creat-
edis a forum for tracking the lat-
est info,” says Gett. =~ . ~°
The excitement star{s on page
34. We think you’]l agree the new
Talent section is an instant smash!

{

from a 3.1; KFOG slipped to tie
them at a 2.0, from a 2.6.

Interestingly, FM country outlet
KSAN dropped to a 2.3 share, from
a 3.2; sister AM, KNEW, increased
to a 2.7 share, from a 1.8.

PHILADELPHIA: Album rocker
WMMR had to share its market-
leading status and 9.0 share with
easy listener WEAZ, which came up
from a 7.9. After strong fall growth,
classic rocker WYSP held steady at
a 4.5 share, while “adult rock” out-
let WIOQ increased to 2.9, from a
2.5.

Top 40 outlet WCAU-FM made
the most impressive gains by draw-
ing a 5.0 share, up from a 4.0 in the
winter book. Urban outlet WUSL
continued its hold on the market
with a 7.2 share, while challenger
WDAS slid to a 3.6 share, from a
4.4.

DETROIT: Urban outlet WILB
continued its power push, jumping
to a 9.0, from an 8.1, for the top slot
in the city. The top 40 battle tight-
ened up here as WCZY-AM-FM
stayed on top with a jump to a 5.7
share, from a 5.3; and WHYT con-
tinued strong moves to come in with
5.2 share, up from a 4.4.

Motor City’s rock fighters flipped
positions, as WRIF popped into for-
mat leadership with a jump to 4.8
share from a 4.2, and previous lead-
er WLLZ slipped to a 4.1, from a 5.3.

CKLW-AM benefited greatly by
bringing back top 40 of the '60s,
making a move to a 4.1 share, up
from a 2.9. On the AC front, WNIC-
FM moved up to a 4.0 share, from a
3.3, while format challenger WDTX
drooped to a 2.6, from a 2.8.

BOSTON: Album rocker WBCN
rides high with a jump to an 8.8
share, from a 7.1—even as classic
hitster WZLX recouped strong sum-
mer numbers by increasing to a 4.1

(Continued on page 80)

‘Context’ Is Key; ‘Specific Words’ Not The Issue
FCC Clarifies New Indecency Guidelines

BY BILL HOLLAND

WASHINGTON After several
weeks of suspense and confusion,
the Federal Communications Com-
mission has answered the radio
community’s call for further expla-
nation of its new indecent language
enforcement standards.

In a public notice, the FCC said it
is putting “all broadcast and ama-
teur radio licensees on notice as to
new standards that the commission
will apply in enforcing the prohibi-
tion against obscene and indecent
transmissions.”

In short, the FCC will no longer
simply apply the “‘specific material”
cited in George Carlin’s ‘‘seven
dirty words” sketch, which was
drawn from the 1978 U.S. Supreme
Court case Pacifica vs. the Federal
Communications Commission.
Rather, the FCC will apply ‘““the ge-
neric definition of broadcast inde-
cency advanced in the Pacifica
case, which is: ‘language or materi-
al that depicts or describes in terms
patently offensive as measured by
contemporary community stan-
dards for the broadecast medium,
sexual or excretory activities or or-

(1)

gans.

The FCC has specifically ruled
that such indecency will be action-
able “if broadcast or transmitted at
a time of day when there is a rea-
sonable risk that children may be in
the audience, a standard also upheld
by the Supreme Court in the Pacifi-
ca case.”

In its notice, the commission also
made it clear to broadcasters that in
the three broadcast cases under re-
view, “recent evidence for the mar-
kets involved” indicated that chil-
dren were listening during the
hours of those broadcasts—includ-
ing Infinity’s morning simulcast of
Howard Stern’s program on WYSP
Philadelphia.

In a separate memorandum and
order to Infinity, the FCC found
that Arbitron data showed that ap-
proximately 68,100 teen-agers
“ages 12 to 17 listened to Philadel-
phia radio per average quarter hour
between 6 a.m. and 10 a.m., Monday
through Friday, the hours of the
Stern broadcast.”

In the memorandum, the FCC
spelled out in detail how it will react
in the future to programming that
received only a warning this time.

“We do not accept Infinity’s inter-
pretation of the test governing inde-

3]

cency,” said the commissioners.
“We take this occasion, however, to
clarify prior commission statements
regarding indecency. As an initial
matter, analysis of whether particu-
lar speech is indecent cannot turn
on a mechanistic classification of
language, e.g., as double entendre
innuendos or expletives.

‘“Rather,” the commissioners
said, “in each case the words broad-
cast and the context in which they
were broadcast must be considered
in order to decide whether [the test
for indecency as] articulated by the
commission and upheld by the Su-
preme Court has been met.”

The deciding factor in the Pacifi-
ca case, says the FCC, was that the
seven words aired—fuck, shit, piss,
tit, cocksucker, cunt, and mother-
fucker—in the Carlin monolog
“were used in a context that was
found to be patently offensive.”

“In addition,” the commissioners
said, “the words were broadcast at
a time of the day when there was a
reasonable risk that children may
have been'in the audience.” There-
fore, the commissioners concluded,
“we find untenable the [Infinity]
view that the holding in Pacifica

(Continued on page 80)
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Conference Examines Dealer-Label Transactions

NARM Cites Automation Advances

BY EARL PAIGE

LOS ANGELES New systems to
improve efficiency of computer-to-
computer transactions between mu-
sic distributors and their accounts
were detailed April 22-23 at the Na-
tional Assn. of Recording Merchan-
disers Operations Conference in
nearby Woodland Hills.

Led by NARM operations com-
mittee chairman Jim Nermyr, vice
president of information systems
and treasurer for Musicland, the
meet updated management infor-
mation specialists from retailers,
wholesalers, labels, and systems
vendors on the effort to automate
transactions. Among those develop-
ments:

® Robert Schneider, executive

vice president of San Antonio, Tex-
as-based Western Merchandisers,
said CBS will be the first label
group “to have all three telecommu-
nications functions on line—orders,
invoices, and returns,” when it
starts transmitting return-authori-
zation requests this month.

e Nermyr said members of the
NARM operations group will meet
soon with the bar-coding committee
of the Recording Industry Assn. of
America. The RIAA is examining
code changes in configuration des-
ignations. Of these, Nermyr said,
“We want to ensure all are scan-
able.”

® A new system to allow vendors
to receive sales information during
telecommunications transmissions
is also being developed. H.J. Jacks,

BY GERRY wWOOD

MEMPHIS QMI Music, part of
the new joint venture between for-
mer MTV chief Robert Pittman
and MCA Inc., plans a limited ros-
ter of recording artists targeted at
the “visual consumer.”

That and other facets of QMI’s
strategy were revealed at an April
22 showcase here for the label’s
first three signees: singers Ella
Brooks and Jimmy Davis and co-
median Gilbert Gottfried.

At the event, officials of parent
company Quantum Media Inc. told
Billboard the company has a
prime-time series commitment
from CBS-TV for 13 half-hour epi-
sodes. Plans are also on the boards
for a two-hour special, to be syndi-
cated this summer.

Besides music and TV, the com-
pany also seeks involvement—per-
haps through acquisitions—in
movies, home video, music pub-
lishing, and advertising/promo-
tion.

“We’re shopping for some ac-

OMI Announces Game Plan
At Gala Memphis Launch

quisitions, whether it be broadcast
stations or whatever,” said Pitt-
man, president and chief executive
officer of the entertainment and
communications firm. The compa-
ny, funded and 50% owned by
MCA Inc., has offices in New
York and Los Angeles.

QMI Music plans to release up
to seven albums this year, eventu-
ally expanding the roster to 15 art-
ists.

“We're going to limit it to the
size of the roster we know we can
work with,”’ says Pittman. “We
can work each artist and give
them the attention they need so
that they're not bumping into each
other.”

Brooks is first out of the box; a
12-inch single is now being
shipped and an album is planned
for July release. Davis has an LP
scheduled for release in June or
July. Gottfried’s first album will
also be out this summer, timed to
coincide with the release of “Bev-
erly Hills Cop 2,” in which he has a

(Continued on page 78)

assistant vice president of opera-
tions planning for rackjobber the
Handleman Co., is heading that ef-
fort, with a poll of the six major la-
bel groups expected to be completed
this month.

¢ Improvement of a standard in-
voice format is also being sought.
Among various suggestions prof-
fered, CBS and WEA have posited
the inclusion of credit information.

¢ Jesse Stancarone, vice president
and director of management infor-
mation systems for Wherehouse, is
heading an effort to reach a consen-
sus on the need for confirmation or-
ders.

Overall, the pace has quickened
on the operations front, reflected in
part by the NARM committee’s de-
cision at its New Orleans meeting in
January to resume a biannual
schedule for the conference (Bill-
board, Jan. 31).

“If we have a problem on this, it's
too many ideas,” Nermyr said. He
said one project discussed at the
committee’s January meeting is
now a bust: improvement in han-
dling returns of 7-inch singles. Ac-
cording to Nermyr, the configura-
tion is in such decline that the com-
mittee ‘“has hit a brick wall.”

Illustrating progress made in
automated transactions, Nermyr re-
ported on Musicland’s operations.

“We have been [telecommunicat-
ing] purchase orders and store drop
ships for the past two years,” he
said. “As of June 1, we will be send-
ing warehouse orders. Now all or-
dering will be done via telecommu-
nications.”

Bridget Thexton, vice president
of sales and marketing for Enter-
tainment Systems International, in-
dicated that the benefits of comput-
erized transactions are not confined
to huge chains.

ESI Street, which provides a
third-party mailbox service, acts as
a’ ‘“‘telecommunications one-stop,”
said Thexton, gathering and com-
municating bulk orders to vendors,
“even from chains with as few as 10
stores.”

Nermyr made repeated refer-
ences to how cooperative labels are
in such areas as telecommunica-

(Continued on page 78)

Siggi Loch Resigns From WEA Europe

Says He Seeks ‘Direct Bottom-line Responsibility’

BY MIKE HENNESSEY

LONDON Siggi Loch, president of
WEA Europe, is resigning from his
post, effective June 30, after more
than 16 years with the group.

The announcement follows weeks
of speculation in the music industry
that linked Loch’s name at different
times with most of the majors. Loch
is believed to be considering three
options for the continuation of his
career but will not make a final deci-
sion until August at the earliest.

Although both Loch and WEA
top executives insist that the break
is an amicable one, it is strongly be-
lieved that in reorganizing the Eu-
ropean group of WEA companies,
Loch had his sights set on a chief ex-
ecutive role, possibly succeeding
Nesuhi Ertegun—although Erte-
gun denies rumors of his retirement

from the post soon (Billboard, May
2).
It is also believed that the ap-
pointment of Ramon Lopez as co-
chief executive officer and vice
chairman in April 1985 was seen by
Loch as not improving his chances
of progress toward his ultimate
goal.

A chief contender for Loch’s post
is Stephen Shrimpton, a WEA se-
nior vice president in marketing and
artist development.

In a statement, Loch—probably
the highest-paid record company ex-
ecutive in Europe—denied that his
ambition was focused on being Er-
tegun’s successor but agreed that
he was not happy with the Europe-
an job and was looking for a posi-
tion with direct bottom-line respon-
sibility. What further frustrated
Loch’s progress was the fact that

the reorganization operation, origi-
nally due to start Jan. 1, 1984, had to
be deferred because of the advent
of merger talks between PolyGram
and WEA.

Said Loch, “For 18 months I was
unable to move, and this was a very
difficult situation for me. When I
took the European job, first of all I
had to find my own successor as
president of WEA Germany, which
I did in Manfred Zumkeller, an ex-
cellent man. Then, of course, I had
to make a new appointment in the
U.K.

“I couldn’t begin reorganization
until September 1985. I feel this re-
structuring has been accomplished,
and now I’'m looking for a new chal-
lenge. I am 46 years old, and I need
to move on.”

It is understood that when Loch’s

(Continued on page 81)

Everything’s Coming Up Rozsa. Mikios Rozsa, second from left, receives
ASCAP’s Golden Soundtrack Award during the second annual ASCAP Film and
Television Music Awards dinner in Beverly Hills, Caiif. Pictured with Rozsa, from
left, are director Billy Wilder, ASCAP president Morton Gould, and actors
Malcolm MacDoweil, Mary Steenburgen, Fred MacMurray, and Martha Scott.
Wilder and the actors have all worked on films scored by Rozsa.

Executive Turntable

BILLBOARD. Colette Kreins joins Billboard’s Los Angeles sales staff as ac-
count executive, responsible for professional audio/video and out-of-indus-
try accounts. She was with Reese Communications as West Coast advertis-
ing manager for Video Magazine.

RECORD COMPANIES. Arista Records names Jay Ziskrout director of national
album promotion, based in Los Angeles. He was associate director of album
promotion for the label. Peter Baron is promoted to director of video pro-
duction and promotion, based in New York. He was associate director of
that area.

w ‘1.:‘

¥ :
MUENCH

KREINS ZISKROUT

BARON

Roger Klein is appointed associate director of a&r, West Coast, for
Epic/Portrait Records. He was an a&r manager for Arista.

RCA Records promotes Teri Muench director of a&r for contemporary
music, West Coast. She was a&r talent manager.

Tom Gibson is named associate director of product management, West
Coast, for Columbia Records. He was a sales representative in CBS’ South-
west branch.

CBS Records names John Murphy and Mike Kraski sales managers for
its New York and Southwest branches, respectively. Both were sales repre-
sentatives for the label.

Bruce Theriot is promoted to the newly created position of vice president
of business affairs, finance, and administration for Manhattan Records. He
was vice president of business affairs. Reporting to Theriot is Ian Simp-
son, newly appointed director of finance. Simpson was director of internal
audit for Capitol EMI Inc.

PolyGram Records names Gregg Miller director, international promo-
tion, based in New York. He was a sales representative.

The joint packaging and preproduction department of Atlantic and Elek-
tra Records makes the following promotions in New York: K. David Flem-
ing to manager of packaging and preproduction, compact disk; Maureen

THERIOT

MILLER

BRANDON

KIERNAN

Hindin, album and tape preproduction coordinator; Melody Johnson, pack-
aging and preproduction assistant; and Cindy Masino, album research and
preproduction assistant.

Linda Brandon is appointed counsel for BMG Music in New York. She
was an attorney for Columbia Pictures Industries Inc.

Barbara Catanzaro-Hern is promoted to director of creative services
and artist development for the Sparrow Corp. in Chatsworth, Calif. She was
director of music marketing and special projects.

Nimbus Records Ltd. in New York names Amy R. Sperling director of
artist relations. She was vice president of Columbia Artists Management.

MANUFACTURERS. Jack Kiernan is appointed senior vice president of market-
ing, consumer products, for Philips and Du Pont Optical Co. in North Amer-
ica. He was head of JMK Enterprises, an independent marketing and con-
sulting firm.

(Continued on page 77)
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For thair role in making memorable music,
we hcnor our members with ASCAP’s 1987 Film & Tel2vision Music Awards.

MOST PER§OFMED THEMES
ON TV—1936

Bill Canti

John Sefiler

Henry Mancini

Johnmy Mandel

Mark Snew

MOST PERF0]RMED BACKGROUND
SCORES 08 T/—1986

John . Davis

Jan Hammer

David Rese

Mark Smow

Richard Lewis Warren

MOST PERFORMED FEATURE FILM
STANDARBDS ON TV—
OCT. 1, Y976 TO SEPT. 30, 1986
BLUEBERRY HILL (*'The Singing Hill”")
Writers: M Lewis

Vincent Rose

Lany Stock
Publisherz: Chappell & Co., Inc.

Sovereign Music Company

HOORAY FOR HOLLYWOOD
(“Hollywcod Holel”)
Wrilers: Johany Mercer

Fichard A. Whiting
Publisher Warner Bros. Inc.
MONA LISA “Captain Carey, USA”)
Wriers: Ray Evans

<ayLivingston
Publishex: Famous Music Corporation
THE WAY Wz WERE
("‘The Wey We Were”)
Writers: Alan Bergman

Maxilyn Bergman

Wavin Hamlisch
Publishe-: Colgems-EMI Music Inc.
YOU LIGHT UP MY LIFE
(“You Ligit Up My Life™)
Whriter: Joe Brooks
Publisher: Windsurt Music Corp.

MOST PERFORMED SCNGS FROM
MOTION PICTURES— 1986
GLORY OF LOVE
{“The Karate Kid, Part1l”)
Writer: Peter Cetera
Pubiisher: Fall Line Oxange Music
LIVE TO TELL (74t Claze Range"')
Writer: Madonsa
Pubiishers: Bleu Disque
Music €o., Inc.
WE Musie Corp.
Webo Girfl Music
LOVE TOUCH (“LegalEagles ™)
Wrizers: Gene 3lack
Mike Chapman
Holly night
Putfisher: The Makili
Publisking Co. Ltd.
SWEET FREECOM (“Ruaning Scared”)
Wrder: Rod Temperten
Pubkishers: Agril Music Inc.
Redsongs
UM Mus'c, Inc.
TAKE MY BREATH AWAY (“Top Gun™)
Writers: Giorgio Moroder
Tom Whitlock
Pudlishers: Famous Music Corp.
Giorgio Moroder
Publishing Company

* MIKLOS ROZSA: RECIPIENT OF THE

ASCAP GOLDZN SOUNDTRACK AWARD.
Over the yeass, Rozza has written 94
film scores, earned 15 Oscar
neminations and wcn 3 Oscars. We are
poud to hondr this iletime
achievemenk

SPECIAL ACHIEVEMENT: SCORES
FROM TOP BOX OFFICE FILMS-—1986
“TOP GUN’

Harotd Faitermeyer

““THE KARATE KID, PART IJ”

Bill Canti

“THE COLOR PURPLE"

Quincy Jones
Chris Boardman
Jorge Catandrelli
Andrae Crouch
Jack Hayes

Joel Rosenbaum
Fred Steiner

Rod Temperton

“ALIENS™

James Horner

‘STAR THEK |V: THE VOYAGE HOME"

Leorard Ros2nman

‘asca

American Society of Composers, Authors

WE'VE HAD A STRRRING ROLE
IN HOLLYWOOD FOR 73 YEARS.

& Publishers




Rock Acts Drive GBS Midline GDs

Select Titles Move Briskly At Under $10

BY CHRIS MORRIS

LOS ANGELES Initial consumer
reaction to CBS Records’ midline
compact disk program—the first of
several planned, low-price CD pro-
motions—has been positive, but the
line has yet to prove itself an across-
the-board bonanza for retailers.

The program has succeeded in
breaking the $10 retail price barrier
for CDs, with many of the national
retailers polled selling the CBS pop
and classical titles at $9.99. New
York-based hardware combo the
Wiz is lowballing the line at $7.99.

While sales on the CBS product
are being deemed good to excellent
by some chains, other retailers note
that only the highest-quality titles
are moving.

Retailer skepticism about the line
focuses on the marketability of the
CBS pop titles, many of which are
late-’60s to late-"70s vintage.

‘At the sort of price that it is, we
don’t think it’s a bargain,” says Bri-
an Poehner, buyer for the 81-store

Turtles chain in Atlanta. ‘“Why
bring something like an old Edgar
Winter out, when you can buy it on
cassette for $5.997”

Tower Records, the 41-outlet Sac-
ramento, Calif.-based chain, is the
most upbeat among retailers polled
about sales on the CBS midline.

“They’re selling like crazy,” says
Stan Goman, senior vice president
of retail operations for Tower.

However, Goman points out that
the line might be selling in spite of
itself.

“Some of the titles on CBS were a
little doggy,” Goman says. “But the
consumer right now is very price-
sensitive. They’re still selling.”

Robert Olson, assistant manager
at Tower’s San Francisco store,
says the midlines, priced at $9.99,
have done “exceptionally well” at
his store. He says that in-store dis-
play strategy may be the key to hot
sales on the midline CDs.

“If you put them out and mer-
chandise them like $6.98 LPs, they
sell across the board,” Olson says.

Rounder Fights For Space
In The Sun On GD Titles

BY FRED GOODMAN

BOSTON As an alternative music
company, the Rounder Records
Group is used to fighting for its dis-
play space in retail outlets. And
while the growth of compact disks
has been a boon for the industry as
a whole, it has had special value for
Rounder.

“We wanted to get into the mar-
ket quickly,” says Rounder co-own-
er Bill Nowlin. “We felt if we could
influence CD clientele when there
wasn’t much product in the market-
place, we might have a chance to
shape consumer tastes.”

With approximately 50 CDs in the
marketplace to date, Nowlin says
the company has at least broken
even on every release and has even

seen its LP sales rise, perhaps as a
result of a larger retail universe.

“We got our catalog titles into a
lot of chains for the first time,” says
Nowlin. “How much of a foot in the
door is it? I tend to believe we'll be
edged out again as major labels ex-
pand their CD catalogs.”

Although Nowlin takes a pessi-
mistic view, the label still intends to
fight to keep its share of CD space
in retail bins. In mid-May, the com-
pany will kick off a new extended-
play CD line, Sixty Plus, with a pro-
motion that sees retailers getting
free Rounder CD racks that can
hold 20 disks.

The rack, suitable for both store
display and consumer use, was de-
veloped by CD manufacturer Shape

(Continued on page 81)

Suit Over Womack, Anita Baker Profits

Fassert Wins Jury Award

LOS ANGELES A California Supe-
rior Court jury here has awarded
$200,000 in compensatory and puni-
tive damages to Charles Fassert, a
minority partner in Beverly Glen
Music, a firm that managed the ca-
reers and marketed the albums of
Anita Baker and Bobby Womack.

Fassert claimed in a 1982 suit that
Otis Smith, his partner in Beverly
Glen Music, had breached their
agreement and misappropriated the
firm’s funds.

Fassert stands to collect addition-
al monies from a constructive trust
established by the court. He will be
entitled to 10% of Beverly Glen’s
profits since April 1, 1986, on the
Womack and Baker albums worked
on during the partnership. A court-
appointed referee will determine
the nature of those funds.

During the period in question, the
independently distributed Beverly
Glen label released Womack’s hit
“The Poet” and “The Poet II" al-

bums; “Chapter Eight,” an album
by a group featuring Baker as lead
vocalist; and “The Songstress,”
Baker’s solo debut.

Smith has suits pending against
Womack and Baker and their re-
spective current labels, MCA and
Elektra. If the suits are found in
Beverly Glen’s favor, Fassert would
collect a share of any award as part
of the constructive trust.

Fassert entered into limited part-
nership with Smith in December
1979, contributing $20,000 in capital,
the equivalent of a 10% interest in
Beverly Glen Music.

According to the suit, Fassert and
Smith began negotiating about the
dissolution of the partnership in
January 1981, but no formal written
agreement was ever struck.

The 10% constructive trust award
may be viewed as verification of
Fassert’s charge that the partner-
ship was never legally dissolved.

CHRIS MORRIS

Atlanta Compact Disec, the four-
store CD-only chain, has enjoyed
some success with the CBS product,
which was initially sale-priced at
$8.97 (to be moved to a bin price of
$9.97).

“We moved a lot of them,” says
Brad Syna, assistant manager for
the Atlanta-based CD outlet. “Some
of the titles are not the best, but
they’re selling decently.”

Among the pop titles, Dave Ma-
son, Johnny Winter, the Hollies,
Muddy Waters, and Phoebe Snow
won the most sales at Atlanta Com-
pact Disc.

“The classical ones are selling
pretty good,” Syna says, adding
that many classical buyers will
spend an additional $4-$5 for an all-

(Continued on page 80) “The Touch.”

Tri-Certs. Recording Industry Assn. of America certification presentations were
made at a reception in New York recently to three RCA Records acts following
the first gig of the Marlboro concert series. Accepting the honors, from left, are
Naomi and Wyonna Judd, with a gold award for their “Heartland’* album; Dolly
Parton, with a double-platinum honor for her “Greatest Hits” album; and
Alabama members Teddy Gentry, Randy Owen, Jeff Cook, and Mark Herndon,
who received awards for their double-platinum ““Greatest Hits” and platinum

lF SOMEONE had been away from the pop scene for
the past few months and tried to catch up by scanning
this week’s Top Pop Albums chart, he’d be apt todo a
double-take. The new album by Whitesnake leaps into
the top 10, joining albums by Poison, Europe, and the
Beastie Boys.

Whitesnake? Poison? Europe? What’s going on
here?

What’s going on, in part, is that several superstar
releases have been postponed, making it easier for

Breakthroughs Easier For Newer Acts,
As Superstar Releases Are Postponed

Even given that, it’s sur-
prising to see the self-ti-
tled album by White-
snake vaulting to No. 10
after just four weeks on
the chart. The group’s
previous highest-chart-
ing album was-“Slide It

new and developing art-

ists to break through.
e E————
E—em g

In” (paramedics, revive

Tipper Gore), which
peaked at No. 40 in 1984,

This brings to four the number of metal-oriented al-
bums in this week’s top 10. Bon Jovi’s ‘“Slippery
When Wet” holds at No. 3, Poison’s ‘“‘Look What The
Cat Dragged In” holds at No. 4, and Europe’s ‘“The
Final Countdown’’ moves up a notch to No. 8.

This is the 30th consecutive week that the Bon Jovi
album has appeared in the top three. That’s the lon-
gest any album has remained in the top three since
Bruce Springsteen’s “Born In The U.S.A.” logged 46
weeks in the win, place, and show positions in 1984-85.

FAST FACTS: Bryan Adams’ “Into The Fire” jumps
to No. 9 in its fourth week on the Top Pop Albums
chart, becoming his fastest-breaking album to date.
Adams’ 1983 album “Straight From The Heart” took
16 weeks to crack the top 10; 1984’s “Reckless” took
seven weeks. The new album is boosted by the single
“Heat Of The Night,” which jumps to No. 7 on the Hot
100.

“Trio” by the high-powered trio of Dolly Parton,
Linda Ronstadt, and Emmylou Harris dips a notch to
No. 7 this week but not before becoming the first
country album to climb as high as No. 6 on the pop
chart since Kenny Rogers’ “Eyes That See In The
Dark” in November 1983. The difference, of course, is
that that album was boosted by the No. 1 pop smash
“Islands In The Stream,” while the first single from
“Trio,” “To Know Him Is To Love Him,” has vet to
enter the pop chart.

Luther Vandross went more than five years be-
tween his first and second No. 1 hits on the Hot Black
Singles chart, but he went only four months between
his second and third chart toppers. “There’s Nothing
Better Than Love,” a duet with Gregory Hines, takes

by Paul Grein

over the top spot this week. We were going to point
out that Hines is the first dancer to land a No. 1 black
hit, but then we thought about Michael Jackson—to
say nothing of James Brown-—and decided to leave it
alone.

Chris De Burgh’s “The Lady In Red” leaps eight
notches to No. 8 on this week’s Hot 100, eight months
after it was first released in the U.S. and nine months
after it hit No. 1 in the U K. The single’s belated pop
success proves that adult contemporary exposure can
indeed break records.

Fleetwood Mac’s “Big
Love” jumps nine noteh-
es to No. 9 on the Hot
100, becoming the
group’s eighth top 10 hit.
Of those eight, “Big
Love” is the third written
by Lindsey Bucking-
ham, following “Go Your
Own Way” and “Tusk.”
Three others were writ-
ten by Christine McVie:
“Don’t Stop,” “You Make Lovin’ Fun,” and “Hold Me.”
Stevie Nicks wrote two: “Dreams” and “Sara.” The
group’s new album, “Tango In The Night,” leaps to No.
14 in its second week on the Top Pop Albums chart.

WE GET LETTERS: Mike Perini of Ypsilanti, Mich.,
and Jeff Van Es of Newport News, Va., note that
Huey Lewis & the News’ “Jacob’s Ladder” recently
fell off the Hot 100 after just 15 weeks, the shortest
chart run of any No. 1 hit so far in the '80s. (The last
No. 1 hit to log just 15 weeks on the chart was the Ea-
gles’ “Heartache Tonight” in late 1979.) Suggests Per-
ini: “We could be returning to the wild charts of the
'60s, back when the average No. 1 hit charted for just
12 to 15 weeks. But I'm worried, because such chart
friskiness actually reflects the withering popularity of
the single. When sales are low, chart movements get
erratic. Is the single dying for real?” Mike, we think
you just answered your own question.

Bill Baber of Kensington, Md., recalls a third inter-
racial male/female duet to reach No. 1 on the Hot 100
(in addition to Patti LaBelle/Michael McDonald and
Aretha Franklin/George Michael). It's Paul Anka’s
1974 smash with Odia Coates, “(You're) Having My
Baby,” which we left out because it wasn’t an equal-
billing duet.

And Eric Fader of Riverdale, N.Y., notes two other
instances where titles consisting of the same word
one, two, and three times were all chart hits. Fader re-
minds us of Ohio Express’ “Mercy,” Don Covay &
the Goodtimers’ “‘Mercy, Mercy,” and the Bucking-
hams’ “Mercy, Mercy, Mercy”’ and Dodie Stevens’
“No,” Fats Doming’s “No, No,” and the Chanters’
“No, No, No.”
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ISLEY JASPER ISLEY
ARETAKING ON THE WORLD
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