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Labels Maintain Optimism
Despite Void in Mega-Hits

BY FRED GOODMAN

NEW YORK Although the music
industry may have lacked a mega-
hit to fuel store traffic this past
Christmas, record company execu-
tives say they aren’t worried by the
resulting dip in unit sales for chart
toppers.

Rejecting the decline as an indica-
tor of any significant softening of
the marketplace, they say a record
in the six million-plus range remains
the exception rather than the rule,
and cite a strong showing by a
broad range of records as indication
of the music industry’s overall
strength.

The market assessments were
made in response to reports from
several leading retailers that holi-

Sustained Sales
Keep CD Sizzling
In January Chill

NEW YORK The Compact Dise,
which emerged as a mighty sales
performer for music merchandisers
during the holiday season (Bill-
board, Jan. 11), is heating up Janu-
ary sales, as many had predicted.
While retailers express concern
about lingering fill problems and la-
bels’ recent price increases, con-
sumer acceptance of the laser-read
configuration remains a bright spot
during an otherwise soft period, fu-
eled in part by the many new play-
ers purchased during the gift-giv-
ing season. Estimates are that there
are now more than one million CD
players in U.S. homes.
“I think it’s been a monster,”
(Continued on page 86)

day sales for top selling albums
were off by as much as 30% from
the same period in 1984 (Billboard,
Jan. 11). Those retailers said they
experienced a mild increase at best
in their overall business.

“If we had had an album at
Christmas to ignite the interest of
the entire country I think we would
have seen a repeat of what hap-
pened last year,” says Rick Dobbis,
vice president of marketing for
Chrys=~iis Records, referring to
1984’s superior holiday season.

“It’s hard to compare one year to
the other,” says Lou Dennis, vice
president of sales for Warner Bros.
“We had Prince last year and there
were also records by Lionel Richie
and Huey Lewis. The vear before

(Continued on page 84)

LISA RHODES—DEBUT—SHIVERS. Pulls together the classic
elements of rock in a melodic, hard driving album of Texas Rock
'n Roll at its best—From the title track to the first single HEAT IT
UP glowing white hot with style. Produced by Lisa Rhodes and
Andy Sa mon. On Spindletop Records, Austin, Texas. Distributed

by Iouder Records in the U.S.A.

Chain Plans Nearly 4,000 Outlets By Year's End

7-ELEVEN TO OFFER VID RENTALS

BY BILL HCLLAND

WASHINGTON The 7-Eleven
stores are entering the video rental
market on a national level and ex-
pect to offer a MovieQuik service in
half of their 7,700 stores by the end
of this year.

By placing VHS-format rental
videocassettes and machines along-
side such familiar items as Slurpies,
coffee and donuts and Chunky Meat
Burritos, 7-Eleven will at once fast-
forward itself into being the largest
video retail chain in the country.

Although the company has ex-
perimented with several rental sys-
tems at selected stores in Oregon,
Canada and New Jersey this past
year (Billboard, March 9), Capitol
area 7-Eleven spokesperson Robin
Young says that the MovieQuik ser-
vice is the outcome of the Canadian

ADVERTISEMENTS

trials, and that the first stage in the
national drive will be to put Movie-
Quik in 500 of the 650 7-Eleven
stores in the Washington, D.C. area
by year’s end.

“We expect to have the service in
150 Northern Virginia stores by the
end of this month,” says Young.
“We're going after this in a very ag-

(Continued on page 84)

Security ‘Strip” Weighed

NARM, VSDA Examine Label Plan

BY GEOFF MAYFIELD

NEW YORK The development of a
universal security system for all
prerecorded music and video prod-
uct is being investigated by the Na-
tional Assn. of Recording Merchan-
disers (NARM) and the Video Soft-
ware Dealers Assn. (VSDA).

If successful, the plan would have

| |f“§s(_quvm

The QUICKSILVER ORIGINAL MOTION PICTURE
SOUNDTRACK ALBUM (81631) will take off aster than
lightning with its three featured singles: “Quicxsilver
Lightning,” (Roger Daltrey);
From Quicksilver,” (Ray Parker Jr. and Helen Terry);and

“One Sunny Da//Dueling Bikes

“Casual Thing,” (Fiona) on the way. Sounds more like platinum
taan quicksilver! On Atlantic Records, Cassettes and CD’s.

manufacturers place security
strips—called targets in surveil-
lance lingo—on product before
units are shipped to rackjobbers,
one-stops and retailers. Individual
dealers would then have the option
of purchasing compatible security
hardware to read the targets.

A discussion at the conclusion of
last October’s NARM Retailers Ad-
visory Committee Meeting in San
Diego sparked the concept. Pam Co-
hen, NARM special projects direc-
tor, says it made sense to bring the
VSDA into the discussion because

(Continued on page 84)

Two More
Video Firms Set
Spring Promos

BY TONY SEIDEMAN

NEW YORK MCA Home Video
and RCA/Columbia Pictures Home
Video have joined the ranks of man-
ufacturers planning major spring
sales promotions.

“Be A Movie Mogul” is the title of
the MCA promotion, with 20 major
titles reduced to $24.95 for the dura-
tion of the program. Both contem-
porary and classic product will be

(Continued on page 78)
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introducing a beautiful new instrument of self-expression.
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MELI’SA MORGAN. DO ME BABY. HER DEBUT ALBUM. FEATURING THE TITLE TRACK SMASH WRITTEN BY PRINCE. HEAR IT NOW.
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STING LEADS TO PIRACY INDIGTMENT

RIA A Operatives Finger Indonesian Manufacturer

BY FRED GOODMAN

NEW YORK A sting operation set
up by the Recording Industry Assn.
of America (RIAA) played a key
role in the indictment of a major In-
donesian tape manufacturer on pi-
racy charges by a federal grand
jury here.

Anthony Dharmawan Setiano,
a.k.a. Anthony Dharmawan, pled
not guilty to six felony counts of
copyright infringement and viola-
tions of U.S. customs law on Friday,
Jan. 17, at an arraignment hearing
in New York’s Federal Court for the
Eastern District. Setiano is co-own-
er of Jakarta-based tape duplicator
PT Inexco Graha Kirana, which
openly distributes and manufac-
tures pirated cassettes in Indonesia.
A trial date will be set this Friday
(31).

Setiano, who was arrested by
U.S. Customs Agents as he left the
Indonesian consulate on Dec. 13,
posted a $100,000 cash bond at a
preliminary hearing on Dec. 16. He
was released in the custody of the
Indonesian government and had his
passport confiscated.

According to the RIAA, Setiano
had offered 360,000 allegedly illicit
recordings for sale at $1.50 each to
MBS Enterprises, a dummy import/
export company set up in New York
by RIAA undercover operatives.
Recordings offered were on the Jok-
er, Galaxy, King and Billboard la-
bels, all well known pirate imprints
operating in Indonesia.

Edward Parapat, commercial at-
tache at the Indonesian consulate,
was alleged by the RIAA to be in-
volved in negotiating the deal for
Setiano in return for a commission.
Parapat was not charged.

“RIAA, as a member of the Inter-
national Intellectual Property Alli-
ance, has been actively working to-
ward putting an end to government
involvement in the illicit sale of in-
tellectual property,” says RIAA
antipiracy director Joel Schoenfeld.
“Indonesia is known to be one of the
leading countries involved in the
manufacturing and distribution of
unauthorized product. This case
shows the active involvement of
their government in the illegal im-
portation of such product.”

Samples of tapes, catalogs and in-

sert cards were allegedly shipped to
the U.S. via a diplomatic pouch
through the Indonesian consulate in
New York.

Another shipment of approxi-
mately 5,000 illicit cassettes was
seized by customs agents at JFK
Airport in New York. The shipment
was accompanied by fraudulent
documentation pertaining to the na-
ture and value of the contents.

Among the artists whose work is
pirated by PT Inexco in Indonesia
are Billy Joel, Michael Jackson,
Prince, Rod Stewart, Pat Benatar,
Bob Dylan, Foreigner, Huey Lewis,
Diana Ross and Phil Collins.

Aside from the imprints named in
the charges, PT Inexco also manu-

factures tapes on the Acoustic,
Black Label, Country Collection,
Granada and Audiophile logos. The
company is alleged to have a capaci-
ty to produce 2.6 million tapes per
month, selling its product world-
wide through international agents
in Saudi Arabia, Sri Lanka, Malay-
sia, Kuwait, United Arab Emirat,
Bahrain and Thailand.

U.S. customs special agents John
P. Luksic and Charles Geier acted
on the case in coordination with U.S.
Attorney Raymond Dearie and with
the assistance of the RIAA. The
case against Setiano will be prose-
cuted by Assistant U.S. Attorney
Laurence Shtasel.

WASHINGTON A recent nation-
JSyide survey, conducted by Media
General/ Azsociated Press, asked
adults 18 to 65-plus what they
thought about rock lyrics, and the
results show that even among the
1834 core rock audience, nearly
40%: feel thal the Iyrics have &
“bad effect’” on pre-teens and
teens.

Predictably, the answers of
adults 35-54, 5564 and 65-plus
showed even less enthusiasm with
rock, but it iz the answers of the
core proup who @l said they like
rock'n'voll which might come a5 a
surprise.

For example, 48% of the 1834's
answered yes to the question ask-
ing if some rock records should
ciirry warning stickers, The over-
all rezponze from all nge proups
was Do,

Of the 428% of the 185-34's an-
swering ves, 44% of them said
they should be rated like movies
carrying G, PG, PGS, R and X
ratings. Forty seven percent said
| they felt pre-teens underatand
[ rock Tyries, and 8850 said they fealt
teens could understand them.

Only 2.1% of the younger adulta

felt thal rock fyrics have a podd
| effect on children’ 3%% felt they

: Teens, Yuﬁny Adu}ts Agree in Survey

Lyrics Have ‘Bad Effects’

—

have s bad effect, nearly half—
40%—said the lyries have no el-
fect, and 10% said they didn’t
know,

Of thoze 3% of 18-34's who felt
rick lyries have a bad effect on
kids, T1% felt they stimulated
drug use, 9%, parendal disobedi-
ence, 31%, sexual activity, 7%, vi-
olent activity, 52%, laziness and
Ha; disregard for suthority.

Thirty-eight pereent of the en-
tire 18-34 sampling said they had |
been offended by & rock fyrie, |

The negative leelings of the old-
er demographic responses Loward
rock music was evident, with
many “nay’ answers to questions |
in the B pereentile. For example, |
BA% of the Hh-64's said there |
should be warning lzbels on rock |
records, and 686% of both the 55
64’5 and the 65-plas respondents
said that rock lyries have a bad ef-
fect on the behavior of chilkdren, |

The Media General gurvey wus |
conducted in mid-November and
published by the Associated Press
Jan, 18,

BELL HULLAND

Net Music Revenues Rise by 27 %

WEA International Reports Banner Year

LONDON In the most successful
trading period of its 15-year history,
WEA International says it in-
creased its net music revenues last
year by 27%, using constant rates of
exchange. )

“Our affiliates around the world
did better than expected,” says
Nesuhi Ertegun, company founder
and chairman. “Despite social un-
rest, severe economic problems,
mounting unemployment and astro-
nomical inflation in several coun-
tries, we increased our market
share practically everywhere.”

The outstanding successes of the
year came from Madonna, who
reached platinum and gold status in
most territories with a total eight
singles and two albums, and Phil

Collins, whose ‘“No Jacket Re-
quired” album hit platinum in five
markets, gold in eight and silver in
two.

In Europe, success is attributed
to the combination of strong U.S.
repertoire and powerful local talent,
particularly from the U.K., France
and West Germany, according to
WEA Europe president Siegfried
Loch.

WEA U.K. almost doubled its
market share to 11%, while local
signings Matt Bianco and Howard
Jones achieved widespread interna-
tional success. In France, WEA Fili-
pacchi recorded its best year to
date, thanks in large measure to
platinum albums from France Gall
and Michel Jonasz, and a No. 1 sin-

gle from new act Jean-Pierre
Mader. For WEA Germany it was
new band Alphaville that turned in
the strongest performance, reach-
ing platinum or gold status in six
markets with its debut album “For-
ever Young.”

Loch also acknowledges the im-
pact of new management systems
and marketing strategies on WEA
Europe’s results, and ascribes the
European success of Madonna and
ZZ Top to multinational marketing
techniques. Other notable events of
the year included the appointments
of Marco Bignotti and Manfred
Lappe as managing directors of
WEA'’s Italian and Austrian opera-
tions respectively; the 10th anniver-

(Continued on page 87)
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February Hot Album Releases

Eight albums are set for release in February by acts that hit gold or platinum wnth their last releases, or in
the last 12 months. All are single-disk studio albums listing for $8.98, unless otherwise noted.

ARTIST TITLE LABEL DATE PRODUCER

JACKSON BROWNE LIVES IN THE BALANCE ASYLUM FEB. 28 JACKSON BROWNE
JERMAINE JACKSON PRECIOUS MOMENTS ARISTA w0 FEB ﬁ%ﬁé&'foﬁ‘f&‘%ﬂﬁ_ Tom
ELTON JOHN YOUR SONGS (ballad repackage) MCA FEB. 10 GUS DUDGEON

JOHN LENNON LIVE IN NEW YORK CITY CAPITOL FEB. 21 YOKO ONO

ORIGINAL SOUNDTRACK ABSOLUTE BEGINNERS EMI AMERICA FEB. 21 VARIOUS

.(EIGINAL SOUNDTRACK THE COLOR PURPLE QWEST/WARNER FEB. 10 QUINCY JONES
ORIGINAL SOUNDTRACK FoPaLND GUT AN IBEVERLY o e, 24 VARIOUS

BRIAN SETZER THE KNIFE FEELS LIKE JUSTICE EMi AMERICA FEB. 21 DON GEHMAN

Few Superstar Albums Scheduled

Varied Valentines Among Feh. Releases

BY PAUL GREIN

LOS ANGELES With the long-
awaited Lionel Richie album still un-
scheduled at presstime, February is
shaping up as a rather lean month in
terms of superstar releases.

Among the few highlights are new
studio albums by Jackson Browne
and Jermaine Jackson, solo debuts by
Brian Setzer (Stray Cats) and Stan
Ridgway (Wall of Voodoo), a live al-
bum by John Lennon and an antholo-
gy of hit ballads by Elton John.

Several of the other key February
releases are motion picture sound-
tracks. Among them: “Absolute Be-
ginners” (EMI America), featuring
David Bowie, Sade, Ray Davies, Nick
Lowe and members of the Jam; “The
Color Purple” (Qwest), featuring mu-
sic by Quincy Jones; “9 1/2 Weeks”
(Capitol), featuring a new song by
John Taylor and existing tracks by
Joe Cocker, Eurythmics and Devo;
and “Down And Out In Beverly
Hills” (MCA), featuring a new single
by Little Richard, ‘““Great Gosh
A’Mighty!,” plus one side of theme
music by Andy Summer.

Other notable soundtracks due in
February include ‘“Wildcats”
(Warner Bros.) and “Trouble In
Mind” (Island/Atlantic).

“Lives In The Balance,” due on

Asylum at the end of the month, is
Jackson Browne’s followup to 1983’s
gold “Lawyers In Love.” “Precious
Moments,” which was pushed back
from January release, is Jermaine
Jackson’s followup to his 1984 Arista
debut, which went gold.

CTI sues Warners
over signing of
George Benson,
see page 86

Two key solo debut albums are set
for release in February. Stan Ridg-
way’s “The Big Heat” is due Feb. 10
on IRS; Brian Setzer’s “The Knife
Feels Like Justice” is slated for Feb.
21 on EMI America. Setzer’s album
was produced by Don Gehman, best
known for his work with John Cou-
gar Mellencamp.

MCA plans to release two hits an-
thologies in February: Elton John’s
“Your Songs,” a collection of his bal-
lad hits for the label; and Rick Nel-
son’s “All My Best,” a double-record
set of studio re-recordings of Nel-
son’s hits. MCA says the album was
created for direct mail marketing,
and was being planned well in ad-

vance of the singer’s death Dec. 31.

Another noteworthy posthumous
release set for February is John Len-
non’s “Live In New York City,”
which matches the “One On One”
concert video recently released on
EMI1/Sony. The performance was re-
corded in 1972 at New York’s Madi-
son Square Garden.

Two developing acts who scored
top 10 singles from their last albums
will return in February. Animotion is
due Feb. 10 on PolyGram with
“Strange Behavior,” and Dennis
DeYoung is slated for Feb. 24 on
A&M with “Back To The World.”

Veteran pop and rock acts due in
the month include ELO (Feb. 10) on
CBS Associated with “Balance Of
Power,” Elvis Costello (late Febru-
ary) on Columbia with “King Of
America,” and Ted Nugent's return
on Atlantic with “Little Miss Danger-
ous.”

Numerous country acts have new
albums slated for February. The list
is headed by Reba McEntire, who has
two albums coming out on the same
day, Feb. 10. MCA will release “Who-
ever’s In New England,” which
McEntire produced with Jimmy Bow-
en; and PolyGram, her old label, is is-
suing “Reba Nell McEntire.”

BILL HOLLAND

WASHINGTON The author of
the Senate version of the contro-
versial source-licensing bill—
which pits the performing rights
groups against broadcasters—is in
the middie of a behind-the-scenes
arm-wrestling contest with anoth-
er key legislator.

Sources close to the matter say
it’s a struggle between the power-
ful chairman of the Judiciary Com-
mittee, Sen. Strom Thurmond (R-
S.C)), and the chairman of the
Copyright Subcommittee, Sen.
Charles McC. Mathias (R-Md.).

The bill in question, the so-called

Strategies Set in Motion Behind Source Bill

Source Licensing Bill (S. 1980) in-
troduced by Sen. Thurmond in De-
cember, would amend Title 17 of
the U.S. Code (the Copyright Act)
to require that the right of music
performance be included in the
rights conveyed on any non-net-
work commercial television show
carrying protected music in syn-
chronization.”

Local station owners are in favor
of the legisiation because, they
say, they should be able to pur-
chase programming with all fees
included. Further, they find the
current blanket licensing arrange-
ments with ASCAP, BMI and SE-
SAC to be prohibitively expensive.

Broadcasters have lost their case
in the courts.

If the measure should become
law, the performing rights groups
could lose as much as $80 million in
fees annually.

In most cases, bills in the Con-
gress are first referred to subcom-
mittee, then voted out to full com-
mittee. However, the body's parlia-
mentary rules allow a Senate
committee chairman certain lati-
tudes—including the right to re-
quest that a bill be scheduled for
subcommittee hearing by a certain
date or else sent back to the fuil
committee for action.

(Continued on page 87)

Special Achievements. Bob Geldof, right, is congratulated by Billboard album
rock consultant Denis McNamara on the Lee Michaels Award he received during
the 12th annual Superstars Radio Convention (Billboard, Jan. 25) heid recently
in Fort Lauderdale, Fla. The artist was recognized for his Live Aid work. (Photo:
Jann Zlotkin)

E xecutive Turntable

RECORD COMPANIES. CBS Records International in New York appoints John
C. Ebert vice president of operations. He was vice president of facilities
engineering and building operations for CBS Inc. Manolo Diaz is named
managing director of CBS Records Spain. He was deputy managing direc-
tor for the label.

Terry Barnes is elevated to the newly created post of vice president of
creative services at Motown Records in Los Angeles. She was executive as-
sistant to the president.

WEA International promotes Claude Nobs and Jimmy Wee to managing
directors for the label’s Switzerland and Singapore affiliates, respectively.
Nobs was WEA International vice president of public relations and video
development. Wee was general manager for WEA Singapore.

Arista Records promotes Melani Rogers to senior director of national
publicity and Ed Simpson to national sales director in New York. Rogers

BARNES ROGERS SIMPSON GARBER
was director of national publicity. Simpson was associate director of region-
al marketing. In addition, the label ups Nicky Kalliongis to East Coast a&r
manager and Philip Wild to senior attorney and assistant secretary. Kal-
liongis will continue as manager of Arista’s studio. Wild was a staff attor-
ney.

Jesus Garber is appointed director of black music marketing for A&M
Records in Los Angeles. In addition to his new responsibilities, he will con-
tinue as r&b West Coast promotion director for the label.

Atlantic Records elevates Andrea Ganis from associate director to direc-

GANIS RESNIKOFF STUNTZ

VELASQUEZ

tor of national singles promotion in New York. Succeeding her is Lisa Ve-
lasquez, who had been manager.

Bruce Resnikoff is named director of MCA Records special markets and
products in Universal City, Calif. He was associate director of business and
legal affairs for the label.

CBS Masterworks elevates Bobby Finn to director of editorial services in
New York. He was managing editor of that.area.

Michael Delich joins American Gramaphone Records in Omaha as direc-
tor of marketing. He was vice president at Records and Tapes Inc.

DISTRIBUTION/RETAILING. Metro Video Distributing in New York appoints
Joani S. Lehman vice president of sales and marketing. She was vice presi-
dent and general manager of Ingram Video.

HOME VIDED. Vestron Video, Stamford, Conn., makes the following promo-
tions: Joseph Brady to vice president of finance; Larry Kasanoff, execu-
tive director of feature film programming; Karla Fuller, associate director

(Continued on page 75)
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Additional AIDS Fundraisers Planned

Research Already Benefitting From Dionne & Friends

BY PAUL GREIN

LOS ANGELES The American
Foundation for AIDS Research, the
beneficiary of revenue generated
by the current No. 1 pop and black
hit, “That’s What Friends Are For,”
is looking ahead to several followup
projects to raise more money to
combat the killer disease.

William J. Misenhimer, the foun-
dation’s executive director, says
he’s hoping to mount a concert simi-
lar to the Live Aid and Farm Aid

fundraisers—though not on that
scale—sometime this year. “We're
looking at six or seven big-name art-
ists to perform,” he says. No date
has been set for the concert, but
Misenhimer expects it will be held in
the Los Angeles area.

Misenhimer hopes to release a
various artists album containing the
Dionne & Friends single and a home
video including the videoclip.

The foundation is to receive all
the profits from the seven-inch sin-
gle and 10% of those from War-

Landscape Seeks to Establish Its Identity

New Age Label Hits U.S.

NEW YORK Landscape, a British
new age label from Beggars Ban-
quet/Coda (Billboard, Jan. 25), makes
its debut here this month as part of a
pressing and distribution deal with
Jem Records.

The Landscape series, touted as
the first U.K. new age line, will be
backed in the U.S. by a marketing
program emphasizing the identity of
the label rather than its individual
artists and recordings.

“The reason the majors haven’t
succeeded in this arena is that a new
age label’s image is pre-eminent over
its artists’ images,” says Marty Scott,
president of Jem. “We think a retail-
er is more apt to take a chance with a
new release on an imprint he recog-
nizes. We're establishing an identity
for Landscape from day one.”

That image includes the up-scale
packaging that already sets several
new age labels’ product apart from
other recordings. All Landscape re-
cordings are digitally engineered and
will be released simuitaneously in all
three configurations. LPs feature Di-
rect Metal Mastering, audiophile vi-
nyl, embossed jackets and loose
tearaway bags; cassettes are on
chrome tape. All releases come ac-
companied by a 16-page information
booklet.

First U.S. releases on Landscape
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are “Bayou Moon,” Tom Newman;
“Classic Landscapes,” Tim Cross;
“Seasons,” Claire Hamill; “Song
Without Words,” Dashiel Rae; and
“Standing Stones,” a compilation in-
cluding tracks from future releases.

Titles on Landscape include acous-
tic and electronic music, as well as vo-
cal and instrumental collections. The
label’s spring releases will include an
album of solo acoustic piano by Rick
Wakeman.

Scott says the Landscape series is
part of a broader deal with Beggars
Banquet that will see Jem issue the
entire Coda catalog of mainstream
jazz albums in the U.S. While noting
that new age has been “really an
American phenomenon,” Scott says
the new series has been well-re-
searched by Beggars Banquet head
Nick Austin and can be expected to
take a broader approach to new age
music than American labels.

“The English recording attitude is
different,” says Scott. ‘“Because of
the size of that market, a major artist
can try something out of the ordinary
while a major artist in the U.S. really
can't.”

Co-op advertising will be available

for retailers. FRED GOODMAN
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wick’s hit album, “Friends.” From
those two sources, Arista Records
has estimated that the foundation
will receive $500,000, but Misen-
himer says he won’t have a full ac-
counting until the end of March.
He does, however, know where
the money will be going. “Our focus
will be to fund research and provide
education,” he says. “We will not be
doing support services at this time.
It’s just a bigger job than can be
done immediately. It would take
some time just to evaluate if it's
practical.
“Our immediate focus will be on
(Continued on page 84)

Three’s Not a Crowd. Jazz artists Hubert Laws, left, and Pat Metheny, right,
join Milton Nascimento during a recording session for Nascimento’s forthcoming
Polydor album *“Encontros E Despedidas,” scheduled to be released in March.

by Paul Grein

THE BUZZWORDS in the musie
industry throughout the ’80s have
been MTV, new music, new wave,
synth-pop and dance remixes. And
no one would dispute the signifi-
cance of any of these phenomena.
But indications are that the market
is more wide open than any of us
might have thought.

For proof, we need look no fur-
ther than to the top of this week’s
pop charts. The No. 1 album for the
second straight week is Barbra
Streisand’s ‘“The Broadway Al-
bum,” in which Streisand returns
to the theater songs with which
she launched her career in the ear-
ly ’60s. The runaway success of the
album gives No. 1 presence to stan-

Barbra and
Dionne prove
AC’s strength

dards by Rogers & Hammerstein,
George & Ira Gershwin, Jerome
Kern, Leonard Bernstein and Ste-
phen Sondheim, among others.
[More about the Streisand album,
page 88.]

And the No. 1 single for the third
straight week is Dionne &
Friends’ ““That’s What Friends
Are For,” in which Dionne War-
wick is reunited with Burt Bacha-
rach, who composed most of her
'60s classics.

The point isn’t just that these
artists aren’t kids, although that'’s
undeniably true: Streisand is 43,
Warwick is 45, Gladys Knight is
41, Elton John is 38 and Stevie
Wonder is 35.

Rather, the point is that there is
a tremendous market for tradition-
al adult contemporary pop music,
if it’s special enough, and if there’s
a hook on which it can be market-
ed—as there is with both of these
projects.

Adult contemporary has also
played a key role in the success of
Sade, which jumps to number two
on this week’s pop album chart,
and of Whitney Houston, who re-

enters the top 10 at number nine.

Indeed, Houston’s recent No. 1
pop, black and adult contemporary
smash, “Saving All My Love For
You,” could have been a hit in 1930
or 1950 or 1980. The surprise, for
some of us, was that it could be-
come such a big hit in 1985, after
the video revolution and the new
music explosion had presumably
made traditional adult contempo-
rary pop passé.

“That’s What Friends Are For”
also holds at No. 1 on this week’s
black chart. We erred last week:
It’s the second No. 1 black hit for
lyricist Carole Bayer Sager, fol-
lowing Aretha Franklin’s 1977 sin-
gle “Break It To Me Gently,”
which she co-wrote with Marvin
Hamlisch.

\IAMES BROWN this week
cracks the top 15 on the pop chart
for the first time in nearly 15
years. His “Rocky IV” hit “Living
In America” leaps eight notches to
number 15, matching the peak po-
sition of the immortal “Hot Pants
(She Got To Use What She Got, To
Get What She Wants) (Part 1),”
from the summer of '71.

At the rate it’s going, “Living In
America” has a good chance of hit-
ting No. 1. If it does, Brown will
top Tina Turner as the artist with
the longest span of time between
first cracking the Hot 100 and first
hitting No. 1. Turner, you may re-
call, took exactly 24 years between
first hitting the chart in August,
1960, with “A Fool In Love” and
first reaching No. 1 with “What's
Love Got To Do With It.”

For Brown, it would be a 27-year
climb to the top. He first hit the
chart in December, 1958, with ‘“Try
Me,” and has never climbed higher
than number three—a peak he
reached with 1965’s “I Got You (I
Feel Good).”

Just by cracking the Hot 100,
Brown has become one of only 11
artists to have scored chart hits in
the '50s, '60s, "70s and '80s. He fol-
lows Cliff Richard, Elvis Presley,
Paul Anka, Johnny Mathis,
Smokey Robinson (first with the

Miracles), Frankie Valli (first
with the Four Lovers) and Simon
& Garfunkel (formerly Tom &
Jerry).

(Some of you may want to add
Ray Charles to the list: He had hits
in the '50s, '60s and "70s, and in the
'80s was part of USA For Africa.)

Our thanks to several readers
who wrote in with this item: Matt
Wilson of Watermark, Steve Ur-
baniak of Roseville, Mich., and
Costas Zourgris of Athens.

FAST FACTS: Another Greek
reader, Vassilios Turonis of New
York, wrote in to suggest that Mr.
Mister’'s new single, “Kyrie,”
marks the first time a Hot 100 song
has had a.Greek word in its title.
Turonis adds that "‘kyrie” means
‘“‘mister,”’ and that Mr. Mister
translated into Greek would be Ky-
rie Kyrie. In any language, the
song is a smash: It jumps eight
notches to number 13 this week,
and is likely to follow the group’s
first hit, “Broken Wings,” to No. 1.

Four singles in the top 10 on this
week’s pop chart are featured in
current films. Survivor’s “Burn-
ing Heart” is from “Rocky IV,”
Lionel Richie’s “Say You, Say
Me” is featured in “White Nights,”
Billy Ocean’s “When The Going
Gets Tough” is in “Jewel Of The
Nile,”” and Paul McCartney’s
“Spies Like Us” is from the film of
the same name. A fifth top 10 hit
was introduced in a film. That's
Dionne & Friends’ ‘“That’s What
Friends Are For,” first heard in
the 1982 movie “Nightshift.”

Perry Passarotti of North Ber-
gen, N.J., notes that the Talking
Heads’ ‘““And She Was”’ recently
set a new record for the longest
run on the Hot 100 without crack-
ing the top 50. The song hung on
for 20 weeks, and never climbed
higher than number 54. The old
record was held by Chaka Khan,
whose ‘“Through The Fire” had 19
weeks on the chart, and never beat
number 60. Both records were dis-
tributed by Warner Bros.
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