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= COMPOUND PRICES UP s

Manufacturers Face
Pressing Cost Hike

By IRV LICHTMAN

NEW YORK-—Record manufac-
turers will shortly be confronted by
higher pressings costs, triggered by a
3%-cent per pound price rise from
major suppliers of pressing com-
pounds.

Although most pressers boosted
their prices about 2% earlier this

Tower Planning
‘Superstore’ In
New York Mart

By IS HOROWITZ

NEW YORK—Major Western re-
tail chain Tower Records is planning
to enter the New York market with a
superstore that will devote at least
18,000 square feet to selling space.

Russ Solomon, Tower president,
confirmed last week that he is ex-
ploring suitable locations and that
he hopes to be in business in this city

(Continued on page 9)
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year, higher increases were avoided
because of the soft record market
and the oil glut (Billboard, March
6).

However, major compound sup-
pliers such as Keysor Corp. and
Tenneco Chemical say they're
passing along hikes—effective in the
first weeks of July--as a result of re-
cent increases in compound compo-
nents, such as PVC co-polymer and
other blend resins by Dow Chemical
and Shell.

This first increase in several years
by compound suppliers is likely to
be fought by some pressers, who suc-
cessfully forced a rollback in in-
creases during the past year. But a
new “stiff-armed” tactic is ruled
more difficult because pressers have
been now hit by increases from all
key suppliers.

Dick Meixner. president of the
pressing division of the Electro-
Sound Group, the nation’s largest
independent presser, is among those
who are attempting a rollback.

(Continued on page 59)

Page 20.

Join the ALLIANCE! From one listen of the new single “How Does It Feel’;
(WS9 02983), you'll do anything but want the music to “Stop.” ALLIANCE
is the strongest vocal group to come along in quite some time. With im-

tively.

CBS Takes Tough Import Stance

Major Sues Two Firms Over Unauthorized Sales

This story prepared by Maurie
Orodenker in Philadelphia and Ro-
man Kozak in New York.

NEW YORK —In an effort to re-
strict potentially competitive im-
ports, CBS Records has mounted a
legal battle against two North-
eastern importers. They're charged
with copyright violations for bring-

Unease Settles
Over Satellite
Radio Networks

By DOUGLAS E. HALL

NEW YORK-The last-minute
“postponement’ of ABC’s Su-
peradio (Billboard, June 26) and
United Stations’ earlier “hold™ of its
Country Music Network have pro-
voked widespread speculation that
full-format. satellite-delivered net-
works—much touted during the past
year—are in trouble.

Such speculation emerges despite
the fact that there are several success

(Continued on page 20)

' —Inside Billboard -

e AOR COMPETITION in New York will further intensify, now that
Bobby Hattrik (who blueprinted WAPP-FM for Doubteday) has been hired to
consult WPLJ-FM. The new Doubleday AOR is going after PL) and WNEW-
FM. “Its going to be a good fight,” says Hattrik. Page 3.

e IMPORT RETAILERS will testify to the consumer appeal and profit-
ability of that type of product, but probably none more than Mark Ferjulian.
His first Moby Disc store was founded on cult rock titles from Europe: now he
has a burgeoning chain. Page 18.

e DETROIT RADIO will get Mike Joseph’s “Het Hits” in July, when the
consultant takes the format to WIR-FM. Meanwhile the Capital Cities prop-
erty, currently beautiful music, has petitioned the FCC to become WHYT.

® MUSIC STORES selling instruments are broadening their product mix
into multi-track recording gear, as the home studio movement flourishes. Low-
cost (below $3,000) eight-track equipment is especially hot. Page 16.

® HOME TAPING came up for hot debate in three forums last week: in
the U.S. Senate, at a New York panel discussion sponsored by lawyers’ groups,
and at the NMPA annual meeting, also in New York. Pages 3, 4 and 9 respec-

® LATIN AMERICAN markets are particularly receptive to new artists

ing into the U.S. records manufac-
tured abroad under CBS license.

The major is suing Important
Records in U.S. District Court in
Brooklyn, and Scorpio Music Eis-
tributors in U.S. District Court in
Philadelphia.

While Important has agreed to a
court order not to import. sell or dis-
tribute three of the titles in question
Scorpio is fighting back with its own
suit, charging both CBS and the
RIAA with antitrust and price fix-
ing.

According to sources close to the
case, CBS sees its court action as part
of the battle against parallel imports,
even though it is going after some ti-
ties that it has not made avaiiable
in the US. For instance, named in
the suits are Santana compilations
not released here. CBS is reportedly
taking the position that it is protect-
ing its own interests against the time
when it does wish to release similar
collection. domestically.

However, the sale of superstar
product in configurations not avail-
able locally is considered the bread
and butter of the import record busi-
ness. Should CBS prevail, importers

‘b‘ =

THE SOUTHAMPTON AEROBIC & BODY TONER EXERCISE PROGRAM (RCA

see this as a threat to their whole
business. The company has mount-
ed similar suits in Britain and Aus-
tralia.

In the Important Records suit.
filed April 12, CBS says it has in the
course of its business, “obtained
ownership of the U.S. copyrights in
certain sound recordings” which

(Continued on page 70)

Record Rental
Flowering In
San Francisco

By JACK McDONOUGH

SAN FRANCISCO—Album rent-
als, regarded by many in the record
industry as an invitation to low-cost
home taping, is spreading in the
greater Bay Area.

Rental in St. Louis, page 3.

Bill Perasso. head of WEA’s San
Francisco branch. says that his staff
has been able to document 43 stores.

(Continued on page 62)

CPL1z4333) by Stuart M. Berger, M.D., author of the “Southampton

Diet” —the hit beautiful body book for the summer. Publishers Simon &

“NEWSPAPER_

when they’re packaged into local compilation albums. This and other strate-
gies were discussed at WEA International’s first Laun Amencan regional
meeting. Page 55.

mediate AOR, AC, and TOP 40 radio action, this record is breaking out of
the southwest and midwest. Distributed by CBS, Manufactured by Hand-
shake Records, FW 37935. (Advertisement)

Schuster have the good doctor promoting his tome in major markets and
on national TV. The LP features music by The Spitfire Band (gold in Can
ada) and a fully illustrated stretch-along exercise booklet. ~ (Advertisement)

(Advertisement)
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FCC Okays Satellite B'cast Rules

WASHINGTON-—In a move that will open a broad new area for addi-
tional competition in both radio and tv, the FCC approved on Wednesday
(23) final rules for direct satellite-to-home transmission.

The move means that consumers, by mounting dish antennas two and
a half feet wide on their rooftops, will be able to receive 30 or more chan-
nels, some possibly as early as 1986. While the thrust of such transmission
has been centered around tv, there is no reason why radio signals could
not also be included in such systems.

Eight companies, including two tv networks and a new subsidiary of the
Communications Satellite Corp., have lined up to start the new service.
Comsat hopes to offer the service by 1986.

The new medium, called Direct Broadcast Satellite, or DBS, will allow
program producers to deliver programming for anywhere in the world.

General News

Compromise Urged On Tape Bill

Senators Ask Both Sides To Hammer Out Agreement

By BILL HOLLAND

WASHINGTON—Three U.S.
senators, advocates of legislation
that would give copyright owners in
the music and film industries a roy-
alty compensation for financial
losses incurred by video and audio
home taping, stood in the Senate
chamber June 16 to urge that both
sides in the hotly debated argument
try to sit down and negotiate a com-

New York AOR Battle Intensifies

Bobby Hattrik Joining WPLJ In Consultancy Role

By LEO SACKS

NEW YORK-—The battle of this
market’s AOR outlets began in earn-
est last week with the disclosure that
WPLJ-FM has hired former
Doubleday executive Bobby Hattrik
to monitor WAPP-FM, the chain’s
new $8.7 million property that’s
commercial-free through Labor Day
(Billboard, June 26).

“Certainly, I have insights into the
Doubleday system,” says Hattrik
who left the company as vice presi-
dent of programming April 18.
“WPLJ is a strong, well-imaged sta-
tion. So is WNEW-FM. I think it’s
going to be a good fight.”

Hattrik, who monitors “The
Apple” from his consulting firm in
St. Louis, played a major role in the
development of the Doubleday
blueprint for its six other AOR out-
lets. So far, he says the new station
has yet to “modify” the direction he
envisioned the format would take.
But he admits that it came as a shock

BIN Adds
AOR, Reduces
User Costs

NEW YORK-The Billboard
Information Network (BIN) has
added AOR to its radio-based
formats, after a year of research,
development and programming.
At the same time, the industry’s
only online database has sub-
stantially reduced costs as a re-
sult of greater customer usage.

Sally Stanton, BIN marketing
director, explains, “Since the net-
work’s inception, AOR has been
a ‘hot’ format, with many re-
quests from both radio program-
mers and labels for its inclusion.
The complexity of that format's
programming took time to com-
puterize and program online.”

As to the new pricing policy,
effective July 1, all standard BIN
reports are reduced to system

(Continued on page 31)

Customers

By PAUL GREIN

LOS ANGELES—Avid record
buffs can rent 240 current chart al-
bums a year for just $240 at Rent
The Latest, a new record store in
University City, Mo, a college town
which borders on St. Louis.

Slightly less avid fans can rent 10
albums a month at $1.50 each or
$180 a year. And casual fans can
rent one album a month at $2 each
or $24 a year.

The store also rents albums on an
individual, one-time basis. The
charge is $2.25 for a same-day rental

when he learned that Doubleday
management would act on his sug-
gestion to launch the station with
103 days of commercial-free pro-
gramming in a $1.7 million promo-
tion push.

“It’s an extraordinary move, un-
precedented, in fact, especially in a
market the size of New York,” he
states. “Obviously, it’s going to have
an incredible impact when you
couple it with 500 gross points of
television advertising and outdoor
and transit signs. But it puts the bur-
den of proof on Doubleday, not
ABC, to sustain the splash they
make. Once the stations are on equal
footing in the fall, I think we’ll be
looking at a different ballgame.”

Larry Berger, program director
for WPLJ, concurs. At a party
Wednesday (23) to celebrate the sta-
tion’s cosponsorship of the 1982 Dr
Pepper Music Festival here, Berger
said that ABC management recog-
nizes that the Doubleday promo-
tional blitz could take a big bite out
of his summer ratings share, adding
that it wouldn’t surprise him if
WAPP surpassed him during the pe-
riod.

“It could happen, but it’s highly
unlikely,” he stated. “Our research
and targeted demos are the same,
but we’re coming off the best
money-making year in the station’s
history and 1 don’t see why that
trend should not continue. I'm look-
ing forward to the fall. The competi-
tion will be a little more even then.”

WAPP general manager Pat
McNally says flatly that “we came to
New York to win. Some people say
that we're buying our way into the
market. Well, that’s fine. We’ll do
whatever it takes because we play
hard. We paid a lot of money for the
station and don’t want to wait two
years in the hope that we get a ‘¥
share. We feel the best way to make
a quick impact is to make people
aware of the station. But you can’t
buy success if the product isn’t
there.”

McNally declined to comment on
Hattrik’s entry into the fray. “I'm
happy for Bobby,” he says. “He did

a fine job for Doubleday. But I don’t
think he’ll have any bearing on
whether we win or lose. And the al-
ternative to winning is losing.”

The executive says WAPP will
launch a television advertising cam-
paign this week on “virtually” every
station in the market. One 30-second
commercial and a 10-second spot
will run “frequently,” according to
McNally, who adds that the station
is still finalizing plans for a possible
cash giveaway at the end of the sum-
mer. Bus and subway signs, in addi-
tion to billboards promoting the sta-
tion, were unveiled throughout the
tri-state area last week.

Hattrik notes that new stations,
traditionally, have “big fudge fac-
tors” to play with. “There’s a tre-
mendous amount of goodwill and
good feeling when there’s a new kid
on the block,” he says. “There aren’t
any negative perceptions to over-
come. And you can claim less repeti-
tion, when you're really more repe-
titious because the audience doesn’t

(Continued on page 70)

mon ground settlement.

Sen. Charles Mathias (R-Md.),
who introduced the amendment to
the DeConcini “Betamax Bill,”
along with Sen. Daniel Moynihan
(D-N.Y.) and Sen. Lloyd Bentsen
(D-Tex.) all formally enjoined the
manufacturers/sellers and creative
community officials to come to the
conference table and discuss what
Mathias termed “a rather intensely
fought legislative battle” over the
amendment to not only extend the
copyright infringement exemption
to home audio recording but to place
a royalty fee on video cassette ma-
chines and blank tape.

“In view of the time constraints at
work,” Sen. Mathias explained,
hinting that the Senate may not be
able to push through the proposal
this session, “I think it might be an
appropriate time to ask the parties to
this dispute to step back for one min-
ute and consider sitting down and
seeing whether this entire issue
could be resolved through negotia-
tion.”

Sen. Moynihan, a co-sponsor, also
hinted in his remarks that other sen-
ators have not yet taken sides on the
controversial royalty fee section.

“The elements for a negotiation
are clearly present,” he said. “Mem-
bers of the Senate who are not com-
mitted to one position or another
have stated their desire that a nego-
tiation take place,” adding that
“there is a strong precedent in copy-
right law that competing interests
negotiate a settlement of their differ-
ences.” Moynihan pointedly said; “I
urge the Japanese manufacturers to
sit down for private discussions with
the representatives of the sound
recording industry.” He also in-
corporated other “American enter-

Chappell Firms Purchase
Of Interworld Music Group

By IRV LICHTMAN

NEW YORK-—After six months
of negotiations, Chappell Music has
acquired the Interworld Music
Group, the 4%-year-old U.S. pub-
lishing arm of Germany’s Ber-
telsmann group.

The Interworld catalog contains
some 12,000 copyrights, including
songs by Burt Bacharach and Hal
David, Daryl Hall & John Oates,
Jimi Hendrix, Mick Jagger, Van
Morrison, Randy Newman, Harry
Nilsson, Michael McDonald and
Barry White.

The deal, notes Irwin Robinson,
Chappell president, who did not di-
vulge the purchase price, gives
Chappell the entire Hall & Oates
catalog, since it owns their earlier
hits.

Robinson says the Interworld logo

‘Rent The Latest’ In

on a single-disk LP. If you rent two
albums at the same time, you get the
third for $1.50. If you rent four, you
get the fifth one free.

At Rent The Latest, it should be
clear by now, customers have it their
way.

The store, which opened March
13, stocks about 200 different titles,
primarily in the areas of rock, pro-
gressive jazz, r&b, new wave and art
rock. There are already plans to
launch a second location in the
greater St. Louis area within the next
couple of months.

The shop’s owner, Keith Daniels,

23, decided early on to specialize in
rentals of hot current releases. “If a
person wants an older album, he can
go to used record stores and pur-
chase it for a relatively low fee,” he
explains. “Or he can check it out at
the library.”

While $2.25 is the regular rate for
single-disk LPs, double-disk albums
rent for $1 more; 12-inch disco disks
for$1 less. An extra quarter is added
for each day an album is out, up to
10 days, after which Daniels says al-
bums can’t be returned. Customers
have to leave a $5 deposit in addi-
tion to the rental fee.

will be dropped, with copyrights
merged either into the Chappeil
(ASCAP) or Unichappell (BMI)
catalogs. Since the departure of
Mike Stewart from Interworld sev-
eral years ago to join CBS Songs, In-
terworld had been operated by Billy
Meshel in Los Angeles along with
Arista/Careers Music, a sister com-
pany. Meshel remains as chief of
Arista/Careers.

Over the past year or so, Inter-
world’s staff was reduced to zero, al-
though Robinson says he’ll soon be-
gin building a new executive roster.
Under Stewart, Interworld acquired
several major catalogs, including
Aaron Schroeder’s January Music,
Arch Music, Sea-Lark Music and,
from RCA, Sunbury and Dunbar,
and the Nat Tarnopol firms, Hog
Music and BRC Music.

St. Louis

If the customer likes the album
and wants to keep it, the rental fee
can be deducted from the purchase
price. Albums sell for $6.99, though
many are opened. Daniels says after
an album has been rented about five
times—or once it declines in popu-
larity—it’s marked down to $3.99.

While all the records in the store
are available for sale, Daniels ac-
knowledges that that’s not a major
area of his business. But the store
makes up for it in sales of 60- and
90-minute TDK blank tapes and 90-
minute Maxell tape.

(Continued on page 13)

tainment industry” representatives
in his urging for a negotiation.

The suggestions of the senators
were met with a firm, flat “no” from
opponents of the legislation. A staff
assistant in the law office of Charles
D. Ferris, the former FCC chief who
is representing the manufacturer/
seller coalition in the dispute, told
Billboard: “There is no inclination
tocome to a conference table. Every-
thing seems to be going our way in
this thing, and we have over-
whelming public support. The re-
cent Supreme Court decision to hear
the (Betamax) case makes us feel
even stronger.” He also added that
Congress “has a tendency in copy-
right areas to overlook the interests
and the rights of the public, who
would have to pay the price” if a
royalty fee was placed on taping
equipment and blank tape.

Jack Wayman, senior vice presi-
dent of the Consumer Electronies
Group of the Electronics Industries
Assn., said his “offhand assessment”
of the negotiation offer was that “the
winners laugh and joke and the los-
ers cry ‘deal the cards.’ By that I
mean that (the movie and music in-
dustries) are losing and naturally
they’d like to compromise.”

Wayman added that his group
“would like to see a cleanbill, one
without a royalty section. We're in
the driver’s seat now. You better be-
lieve the other side is up there on the
Hill yelling for markup. We're just
waiting in the bushes right now.”

Wayman again emphasized, as he
did last week (Billboard, June 26),
that his organization is planning
“very shortly to go after the record-
ing industry” in a series of “white
papers” that “will let the air out of
their tires.”

On the other side, both Stan Gor-
tikov of the “Save America’s Music”
coalition and Jack Valenti of the
Motion Picture Assn. of America
and the Coalition to Preserve the
American Copyright are on record
as being willing to sit down at pri-
vate negotiation sessions.
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RACK MEE

By IRV LICHTMAN

NEW YORK-—-NARM will offer
details on new concepts, including
attempts to establish a dialog with
radio for the first time, at the 1982
rack jobbers conference Oct. 20-22
in Scottsdale, Ariz.

In addition, the conference,
tagged “Rack Jobbing, A New Era,”
will depart from the practice of a
keynote address by a manufacturer
representative by having racker
David Lieberman of Lieberman
Enterprises as 1ts keynoter.

With radio, it’s the trade associ-
ation’s desire to actively interface
with broadcasters as a way to express

Becat

SPONSOR TO THE BEAT—Pioneer Electronics (USA) Inc. president Jack

the interdependence between all
NARM members and the medium.
The trade association is concerned
about short playlists and general
lack of identifying records aired,
among other matters. Joe Cohen, ex-
ecutive director, is expected to report
at the racker meet the results of his
attempts to bring about this dialog,
including contact with the National
Assn. of Broadcasters.

NARM will also introduce details
of how it will approach a market re-
search study of customers in mass
merchandising outlets, stressing on-
site interviews. NARM feels it can
better determine customer buying
habits, price sensitivity, demo-

T m—
hemustemn atters,

Doyle and lead singer Debbie Harry of Blondie field questions at a CES press

conference held recently in Chicago. Both announced that the stereo equip-

ment company will be sponsoring the group’s 28-city concert tour “Fresh
Tracks Across America’ (Billboard, June 12).

~ GeneralNews

NARM Session Will Detail Plans
For Establishing Dialog With Radio

graphics and attitudes through such
a survey.

At the rack meet, plans for the in-
stitutional “Gift Of Music” cam-
paign will also be outlined, as well as
a promotional drive in conjunction
with NARAS, the recording acad-
emy.

The rack meet, chaired by Lee
Wiemar of Alta Distributing, will
again feature one-on-one meetings
between rackers and manufacturers.

Rackers attending last week’s ad-
visory committee meeting in Chi-
cago were advised of the NARM ini-
tiatives. The meeting was chaired by
Eric Paulson of the Pickwick Rack
Services Division.

Handleman Co.
Sees Net Gain

NEW YORK-Handleman Co,,
the giant racker, has reported net in-
come for the fourth quarter of fiscal
1982, ending May 1, of $2,135,000 or
48 cents per share, compared with
$1,150,000 or 26 cents per share for
the same period last year.

For the period, the company’s net
sales were $57,814,000, compared
with $52,279,000, an increase of
10.6%.

Net income for the year ended
May 1, was $8,701,000 or $1.95 per
share, compared with $6,733,000 or
$1.51 per share for the prior year.
During the first quarter of last year
the company sold properties which
resulted in a pre-tax income of
$262,000 and four cents a share of
net income.

Net sales for the year were
$232,069,000, compared with
$217,302,000 in the 1981 period, an
increase of 7.7%.

Lawyers Hear Taping Debate

Panelists Argue Pros And Cons Of Proposed Royalty

By LAURA FOTI

NEW YORK —At the two most re-
cent Consumer Electronics Shows,
many attendees wore buttons say-
ing, “Defend the right o tape: It’s
your business.” Now there’s a button
for those on the other side of the
fence, and it reads, “l Love ©.”

The second button was much in
evidence at a panel discussion last
week co-sponsored by the New York
County Lawyers’ Assn. and the Bar
of the City of New York. Those at-
tending the discussion were pri-
marily copyright lawyers.

Panelists were Ira Gomberg, gen-
eral counsel to Sony; Leonard Feist,
president of the National Music
Publishers’ Assn. and a coordinator
of the Coalition to Save America’s
Music; Charles Ferris, former head
of the FCC now connected with the
Home Recording Rights Coalition
(designer of the “right to tape” but-
ton); Ralph Oman, counsel to Sena-
tor Charles Mathias on copyright
matters; and David Lebowitz, gen-

eral counsel to the Copyright Office.

During the orderly discussion,
each panel member was given the
opportunity to express his views. A
question and answer period fol-
lowed.

Chairwoman Elizabeth Granville
of BMI started off with some back-
ground on the events that have taken
place since the Ninth Circuit Court
of Appeals decision last October that
taping of copyrighted material off
television was illegal. “The real issue
here was not only home taping, buta

For The Record

NEW YORK—No copies of alleg-
edly pirate dance music compilation
LPs were found at two Wiz stores in
Queens, N.Y. during a raid June 3 of
four retailers and a distributor by
the Queens (N.Y.) District Attor-
ney’s Office (Billboard, June 19).

Small quantities of both alleged
pirate compilation LPs were found
only at the 163rd St. Shopping Cen-
ter, located at 163-06 Jamaica Ave.,
Queens.

weeks (Billboard, June 19).

Johnson, Willis Join BMA List

NEW YORK —Two names have been added to the list of nominees for
election to the Black Music Assn. board of directors: Varnell Johnson
black a&r head at Capitol Records, and Buzzy Willis, manager of Kool &
the Gang. Ballots will be distributed to the BMA membership in a few

The other nominees are: promotion executives Everett Smith of Atlantic.
Hank Caldwell of WEA, Vernon Slaughter of Columbia and Bill Staton of
Elektra: Philadelphia retailer King James; Young Black Programmers’ Co-
alition president Randy Sterling; gospel air personality Irene Ware; and
Jack Gibson, publisher of the Jack The Rapper tipsheet.

re-evaluation of what is copyright,”
she said. “We must re-examine the
impact of technology on copyright.”

Sony’s Ira Gomberg spoke next,
and gave more background. He
noted, “Surveys have shown that
video tape recorders are used pri-
marily for timeshifting; librarying
would be too expensive. Time-
shifting can be considered ‘Fair Use’
of a program.”

Gomberg also reminded the au-
dience that Disney and Universal,
plaintiffs in the original case, had
admitted during the trial that no
damage had been done by home
taping, nor was any likely to occur.
But Leonard Feist had a different
view of things.

“Home taping of music is stran-
gling the industry,” he said. Feist
also cited studies—one done in 1979
for the Copyright Royalty Tribunal,
a 1980 Roper study for the RIAA
and NMPA and a recent Warner
Communications study. All, he said,
illustrate “increasing damage to the
music community.” He estimated
that 4.5 billion of “our” songs are
being taped annually.

Feist, wearing an “I Love ©” but-
ton, urged passage of the Mathias
blank tape/hardware royalty saying,
“It unravels what our adversaries
seek to make a tangled web. If the
sale of records continues to decline,
investment in new talent will de-
cline, and there won't be much mu-
sic to tape.”

Feist’s main adversary, Charles
Ferris, drew a laugh by also appear-

(Continued on page 10)

__Executive Turntable

Record Companies

Stewart Cohen upped to national promotion director at Warner Bros. Rec-
ords, Los Angeles. He was Northeast regional album promotion manager. . . .
Sheila De John named national sales coor-
dinator for PolyGram Records in New York.
She was administrative assistant to the direc-
tor of album sales for the label.

At CBS Records International, Phil Alex-
ander upped to director of marketing for U.S.
product, Latin American operations in Coral
Gables, replacing the exiting Ele Juarez.
Adrian Vogel is appointed product manager
in New York. Alexander was associate direc-
tor of label development for the Latin American division; Vogel was a&r inter-
national manager.

Cohen

Alexander

Named black product regional promotion managers for
MCA Records are: Wanda Ramos, New York and most of the
East Coast; Pam Jones, Cleveland; and Sharon Sebastian,
New Orleans. Ramos was music director for WWRL New
York; Jones was regional promotion manager for Progress
Distributors; and Sebastian was assistant music director for
WBOK New Orleans. Also at MCA, David Kragskow named
regional promotion manager for St. Louis and Kansas City,
based in St. Louis. He was regional promotion manager for
PolyGram Records.

Holland Macdonald upped to assistant art director of creative services for
CBS Records in New York. He was senior designer. .. . Dennis Farris named
publicity coordinator for Chrysalis Records in Los Angeles. He was with Alive
Enterprises and the William Morris Agency.

Publishing

Pat Higdon upped to director of creative services for MCA Music in Nash-
ville. He was associate director of creative services. Also at MCA in Nashville,
Eugene Epperson named recording engineer. . . . Erica Howe Levenstein ap-
pointed professional manager for the Creative Music Group in Hollywood.
Formerly with Chappell Music, she joined the firm in 1981 as assistant to the
vice president.

Vogel

Related Fields

At Panasonic, Ralph J. Wolfe upped to senior vice president in charge of
sales in Secaucus, N.J. He was vice president/general manager of the North-
east group. Also at Panasonic: Stan Gray named vice president of the com-
pany’s Southern group; Matt Brozovich named general manager of the firm's
Midwest group; M.J. Guiheen named vice president of the home appliance
group; and Dick Muehlenhard named general manager of major appliances.

Mel DeKroob named to the newly created post of senior vice president/gen-
eral manager for the record division of the Brilly Corp. in Los Angeles. He was
vice president of sales for RSO Records. ... Mary E. Birch appointed to the
new position of executive assistant to the chairman of Westinghouse Broad-
casting and Cable’in New York. She was operations manager of the Northeast
region for Group W Cable.

Robert S. Sender upped to director of financial planning and analysis for
RCA VideoDiscs in New York. He was manager of financial planning and
analysis. . .. Donald F. Bogue appointed director of business management for
Ampex’s magnetic tape division in Redwood City, Calif. He was business
manager for audio tape products.

Andrew Segal named vice president of marketing and sales for the Empire
Scientific Corp. in New York. He was vice president of sales. . . . Stephen Ein-
hom appointed vice president of finance for Vestron Video in Stamford,
Conn. He was director of branch operations and chief financial officer for Carl
Fischer. ... John Sykes named director of programming for MTV in New
York. He was director of promotion and artist relations. Also at MTV, Nancy
Bordo named publicist. She held a similar post for the Ringling Brothers and
Barnum Bailey Circus.

Frank Kraus appointed WEA video products sales manager for the Phila-
delphia, Baltimore, Washington and Virginia markets. He was video sales rep
in Philadelphia. ... Jo Anne Adams upped to vice president/general sales
manager for the Creative Factor in Hollywood. She was vice president/na-
tional sales manager, West Coast.

PR

NATURAL WOMAN--Jane Fonda and Carole King share a laugh with “‘Merv
Griffin” show co-host Gloria Steinem during a special program celebrating
the 10th anniversary of Ms. magazine.
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Stones Pace Group Pack;
A&M'’s British Connection

By PAUL GREIN

The Rolling Stones’ “Still Life”
leaps from 49 to six in its second
chart week, becoming the group’s
28th top 10 album in the U.S. out of
30 releases.

“Still Life” is the Stones’ fourth
live album in the past 15 years, fol-
lowing “Got Live If You Want It!”
(1967/#6), “Get Yer Ya-Ya’s Out!”
(1970/ #6) and “Love You Live”
(1977/ #5). The Stones have also is-
sued six greatest hits compilations,
so one-third of their 30 American
releases are hit-studded retrospec-
tives.

“Still Life” streaks into the top 10
more than 17 years after the Stones
first cracked the top 10 with “12x 5.
That lengthens the Stones’ lead as
the group with the longest span be-
tween their first and last top 10 al-
bums in the history of the Billboard
charts.

Here are the 10 groups with the

For The Record

LOS ANGELES—Lonnie Sim-
mons is founder and president of the
new Total Experience label, not
Dick Griffey, as reported in Chart-
beat last week (Billboard, June 26).

Behind this door . .. alegend
of platinum and gold

Electri¢ Lady Studios

52 West 8th St, N.Y., N.Y. 10011 - (212) $77-4700
Alan Seiby

greatest longevity, along with the

dates of their first and last top 10 ap-

pearances.

1. Rolling Stones, 17 years and
seven months. “12 x 5”
(London), December, 1964, to
“Still Life” (Rolling Stones),
July, 1982.

2. Simon & Garfunkel, 15 years and
four months. “Parsley, Sage,
Rosemary And Thyme”
(Columbia), December, 1966, to
“Concert In Central Park”
(Warner), May, 1982.

3. Beatles, 13 years and four
months. “Meet The Beatles”
(Capitol), February, 1964 to
“Beatles At The Hollywood
Bowl” (Capitol), June, 1977.

4. Beach Boys, 13 years and two
months. “Surfin’ U.S.A”
(Capitol), June, 1963, to “15 Big
Ones” (Brother/Reprise),
August, 1976.

5. Jefferson Airplane/Starship, 12
years and eight months.
“Surrealistic Pillow” (RCA
Victor), May, 1967 to “Freedom
At Point Zero” (Grunt),
February, 1980.

6. Bee Gees, 12 years and three
months. “Bee Gees’ 1st” (Atco),
November, 1967, to “Bee Gees’
Greatest” (RSO), February,
1980:

7. Who, 11 years and 11 months.
“Tommy” (Decca), June, 1969,
to “Face Dances” (Warner),
May, 1981.

8. Santana, 11 years and nine
months. “Santana” (Columbia),
October, 1969, to “Zebop”
(Columbia), July, 1981.

9. Moody Blues, 11 years and one
month. “A Question Of
Balance” (Threshold),
September, 1970, to “Long
Distance Voyager” (Threshold),
October, 1981.

10. Jackson 5/Jacksons, 10 years
and 10 months. “I Want You
Back” (Motown), February,
1970, to “Triumph” (Epic),
November, 1980.

The Stones have hit the charts
with 30 albums in just over 18 years,
tor an average of nearly two albums
a year. But that's nothing compared
to the band’s product flow in the
early days: The Stones hit the charts

(Continued on page 62)

ROCK FOR SALE!

JOURNEY, RUSH, LED ZEPPELIN, POLICE,
IRON MAIDEN, BEATLES, JIMI HENDRIX,

JUDAS PRIEST, GENESIS, ETC...

Available in: posters, bumper stickers, decals,
tapestries, pins, and more!
Dealer inquiries invited.
For a free catalogue write or call:

CALIFORNIA POSTERS
6601 Elvas Ave. Sacramento, Calitornia 95819

(916) 453-8675

General News
Chartbeat

—

TIP TOP—Four Tops member Abdul “Duke” Fakir, left, visits with PolyGram

executives, following the New York premlere of “Grease 2.” The Four Tops

sing the film’s theme song, “Back To School Again.” From left are Fakir, Ken
Reynolds, Tommy Young and Chip Taylor.

Tree Int’l Gets
Parton Catalogs

NASHVILLE—Shortly after clos-
ing down her publishing office on
Music Row, Dolly Parton has turned
over administration of her Velvet
Apple and Song Yard Music cata-
logs to Tree International.

This move represents a home-
coming of sorts for Parton. Tree was
the first publisher she signed with in
Nashville, and Tree president
Buddy Killen cut a record on Parton
while she was still in her teens.

Parton’s extensive catalog in-
cludes more than 900 titles, includ-
ing “Jolene,” “To Daddy,” “Baby,
I'm Burning,” “Love Is Like A But-
terfly,” “Coat Of Many Colors,” and
Grammy-winning “9 To 5,” BMI’s
top performance song of 1981.

Nashville Publishers Ply Europe

Stronger Links, Increased Country Appeal Aid Growth

By KIP KIRBY

NASHVILLE—Foreign shores,
while not exactly paved with gold,
nevertheless appear to hold increas-
ingly lucrative opportunities for
Nashville-based publishers seeking
new territorial outlets for their songs.

Estimates on percentage gains
now being realized from inter-
national sub-publishing and licens-
ing agreements through Nashville
firms range from a conservative 15%
to an impressive 45% escalation.

Reasons mentioned include a

stronger networks of foreign affil-
iates working American covers, bet-
ter communication between local
publishers and overseas licensees,
country music’s more sophisticated
contemporary appeal, a resurgence
of interest in country catalog
abroad, and a growing focus inter-
nationally on this community as a
total music center harboring both
pop and country material.

“Nashville is known around the
world now as a true song town,”
comments L.A.-based Dean Kay,

REPORT CITES PRICE INCREASES

executive vice president of the Welk
Music Group. “More and more,
Nashville is contributing to our
whole foreign publishing activity.”
Kay says that Welk is enjoying ap-
proximately 45% of its income from
overseas cuts, a substantial number
of which are generated by Welk’s
Nashville offices.

Although a spreading sense of na-
tionalism—seen most clearly in West
Germany and the U.K.—has re-
sulted in some loss of overseas covers

(Continued on page 42)

Print, Instrument Sales Rise

By IRV LICHTMAN

NEW YORK-—Music print sales
to retailers in 1981 accounted for
$271.5 million as part of a total retail
volume of $2.4 billion in print, musi-
cal instruments and related sound
equipment, according to the annual
survey conducted by the American
Music Conference.

The AMC report notes that the
print volume represents a 2% in-
crease over 1980, although it consid-
ers the modest increase due mainly
to price increases.

“School music program budget
cuts and declining enrollments af-
fected the school music market, but
church music was up slightly and
self-instruction aids remained
stable,” cites AMC.

AMC’s figures on print sales are
determined by its own survey of
publishers. However, the National
Music Publishers’ Assn. may reinsti-
tute its own study of the print market
next year, according to NMPA presi-
dent Leonard Feist.

Overall, AMC says the combined
total of print, musical instrument
and related sound systems volume
represents a 9% increase over 1980.
Again, AMC cites higher prices as a
factor in higher volume, adding to
the mix higher levels of imports in
some categories and more accurate
statistics made possible by broader-
based reporting. AMC also added a
new category, portable keyboards, to
reflect large imports of this type of
instrument.

Here is a breakdown by instru-
ment of 1981 volume:

Woodwinds: up 7% to 345,000
units at $135,515,000; brass: slight
increase to 201,500 units valued at

$81,205,000; piano: down slightly in
units to 231,000, while dollar volume
rose about 8% to $458,304,000; or-
gan: down about 5% to 131,329, with
a retail value of $323,463,000 (how-
ever, sales of units retailing between
$2,000 and $2,500 showed increases
of 17%).

Portable keyboards: 34,266 with a
retail value of about $24,291,000 (in-
cluded are keyboards from Japan
and [taly with a retail value from
$400 to $1,400); fretted instruments:
domestically produced units were
217,149 with a total retail value of
$139,997,000 (the acoustic market
was down about 10% and electrics
down 3%).

String instruments: an increase of
16% to. 109,500 units, while dollars
dropped to $26,300,000 due to lower
priced imports from China—about

SMOTHERMAN CLICKS—Following a r

37,000 units with an average landed
value of §17.

Sound systems: dollars rose to
$175,000,000, reflecting both an ad-
justment made possible by better in-
dustry estimates, as well as a 20% in-
crease. About $18 million of related
electronic devices previously in-
cluded in the “accessories” category
was moved into this segment.

Percussion: for the first time this
year, sales of imported percussion
products are included in the drum
category, and exports were deleted
to create a more accurate representa-
tion of the U.S percussion market.
Retail sales of drums was about
$82,914,000, of which about 23% is
attributed to imports.

Synthesizers: down to 34,400
units at $33 million and electric pi-

(Continued on page 62)

N

ecent performance at the Bottom Line

in New York, Epic’s Michael Smotherman, second from left, poses for photos
by guest Andy Warhol. Also pictured are label executives Don Dempsey (left)
and Ron McCarrell.
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