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Holiday Gains Cited

LOS ANGELES-Buffered by
tour large volume days prior to
Christmas. U.S. record/tape/acces-
sories retatl chains racked up an av-
erage 4% increase over the corre-
sponding Thanksgiving Friday
through Dec. 24 of 1978,

The survey covered 22 chains with
a total universe of approximately
710 stores nationally.

Almost all chain chiefs canvassed
admitted that the 1979 crucial five
weeks prior to Christmas were saved
by the ultra-brisk Dec. 20-on cus-
tomer rush.

Unscasonably balmy wcather in
most major markets impeded nor-
mal gift sales volume for a prime
part of the five weeks. when tradi-
tionally the industry captures up to
25% of its total annual volume.

Chains which have increased spe-
cials and shelf prices in the past four
months reported smaller percentage
increases than did chains which con-

tinue to discount heavily. indicating
consumers continue to teel the slack-
ened national economy.

The peak dollar volume boost re-
ported by a single chain was 33
while the heftiest percentile slump
was [ 7% below 1978 business.

Overall catalog business was off

sharply. Albums in the wp 25 on
Billboard's Top LPs & Tapes con-
tributed mughtily to the last-minute
holiday surge, chains reported.

The pre-holiday boom continuced
with the first few days after Christ-
mas. dealers say. They were gratified
the way mlulli—pockcl firstline goods
were moving out.

With a new yearand a new decade

in view. most skeins, regardless ol

location, confirmed that for all the
tribulations thev face. store traftic
appears to be brisk and January
looms as a promising period for sales.
New product by topllight vinyl at-
tractions is eagerly awaited.

WEA, CBS & Polygram Junking
Overstock In U.S.

By MIKE HENNESSE ¢

Polygram Top
“19 Chartings

LOS ANGELES-WEA. CBS
and Polygram. in that order, corpo-
rately totaled 60% of the sharc-of-

chart action in the recapitulation of

Billboard’s 1979 Hot 10+ and Top
LP/Tape charts.

For complete statistics see page 77.

WEA grabbed a 24.7% slice of the
computerized pie. with CBS* 20.1%
and Polygram’s 15.2% ranking scc-
ond and third among the 1op 10 cor-
porations.

Columbia’s 10.9% share of the
weekly singles and alburs best-
selling charts during the past
year topped the top [0 labels. it
carned its overall leadership with an
8.9% sharc of the Hot 100 and an

(Continued o0 page 6)

PVC Price Rises 2 Cents

By JOHN SIPPEL

LOS ANGELES—A 2-cent boost in polyviny. chloride price last week has
independent custom record manufacturers deliberating LP price hikes
“We have advised our clients they can expect a 5% increase by the end of

LONDON-—Polygram is destroy-
ing all its U.S. album overstocks, es-
timated at between 10 million and
15 millior units.

The move 1s intended to prevent
this surplus from reaching European
markets, which have lately been
flooded by American product from
every major label to the mounting
concern of local record companies,
affiliates of multinationals and in-
dependentlicensces alike (Billboard.
Dec. 22, 1979).

Confirming the company’s deci-
sion in Hamburg. Polygram vice
president. Dr. Werner Vogelsang.
noted that there are possibly as many
as 500 million overstocks and cut-
outs in the U.S. which could find
their way to Europe.

“We certainly don’twant to sec all
this redundant product dumped on

the Eurcpean market. and for this
reason. Folvsgram is destroying all its
oversto>s 1 the US.—a total of
an-thir g bztween [0 million and 15
mi lion _nas.”

Yogelsar g added his hope that
otter m jor companies, many with
far larger overstock problems than
Po ygrem. will follow suit and de-
stroy thar surplus stocks before the
Europez 1 narket becomes tlooded
witlh ther “Bul.” he obscrved, ™I
air not _or fident on that score.™

Polyz an’s pledge does appear to
meke it the only U.S. major scrapp-
ing over-tocks and cutouts as a mat-
ter of poley (untl last year. A&M
Records long held to a simifar pol-
icy)

<ey _ubut sources in the US.
corfirm tirat surplus product from

(Continued on page 78)

1980.” Dick Birkett, president of ElectroSound says. Birkett, like his contem-
poraries. would notannounce an immediate increase in his prices, butsaid the

firm would monitor all cost increases and review its own pricing quarterly.
Cost of an LP on long and short manufacturing runs ranges from 50 to 55
cents today. Joe Talbot, Nashville LP and singles™ plant operator. sces his
(Continued on page 4)

Home Video Stars At Las Vegas CES

By JIM McCULLAUGH

LAS VEGAS- Home video is anticipated te have its most dramatic and Vis-
ible impact todate on the future of the entire home entertainment business
here at the International Consumer Electronics Show, opening its four-
day run Saturday (5) at the Convention Certer. About 50.000 attendees
are cxpected.

Key trends will be the introduction ol new generation. feature-laden and
longer playing programmable videocassette recorders: more and improved
blank videotape and video accessories from méany manulacturers; increased

(Continued on puge 39)

" W N o Ll
Earth, Wind & Fire, the high-powered rock group with 8 platinum albums,
will propel the Panasonic Platinum Series to the top of the sales charts.
The Platinum Series is 7 high-powered AM/FM stereo cassette recorders.
Look for Earth, Wind & Fire and the Platinum Series on national television,
radio and magazines starting this spring. (Advertisement)

Despite the title of his new LP, ther= zr2n't any guys like Roger Voudouris:
a singularly commanding writer zac singer of uncommonly good pop
songs. His powerful new album rer ses from souiful ballads to aggressive
rock. A Guy Like Me Roger Voud ris Produced by Tom Perry & Roger
Voudouris. On Warner Bros. reccr=s « tapes BSK 3401 (Advertisement)

(Adverti )
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Chuck’s new single,
Give It All You Got was
commissioned by ABC Sports

for the 1980 Winter Olympics.

Produced by Chuck Mangione.

©1979A&M Records, Inc. Al Rights Reser ved.
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NEW YORK-The biggest multinational
video piracy bust todate has netted more than
1,000 feature film masters and in excess of
6,000 prerecorded bootleg home videocassettes
in coordinated raids in the U.K. and Holland
Dec. 6.

Action initiated by the Motion Picture Assn.
of America with six months of investigation in
the U.S. and Europe led to Interpol coopera-
tion in arranging the simultaneous busts by
New Scotland Yard and the Dutch police.

Hit in London were 10 locations including
two competing film transfer labs, and in Hol-
land, three key spots in Amsterdam, Rotterdam
and Amstelveen, including a private lab and
what is claimed as the most notable single out-
let for pirated feature films on tape in the world.

General News
-Net Huge Haul In Intl Video Piracy Raids

By STEPHEN TRAIMAN

fice and plenty of cooperation from Interpol
and the authorities in the U.K. and Holland,”
notes Jim Bouras, MPAA vice president and
deputy general attorney.

Among master %-inch U-matic cassettes
confiscated are such recent flicks—many not
yet released to theatres in Europe—as “China
Syndrome,” “Rocky I1,” “Escape From Alca-
traz,” “Alien,” “Moonraker” and “Hair,” all
noted on the “top 20 list” of a 38-page catalog
found at one lab.

In London, the police made 15 arrests, took
more than 5,000 pirated tapes, including a large
proportion of masters, and in the two labs, more
than 50 slave videotape recorders and a com-
plete film chain, disabled to make unusable.
One lab was behind a hidden wall, activated by
wires, with dupers caught in the act.

In Holland, more than 200 masters were

taken at a video transfer house in Rotterdam,
and the peivate lab in Amstelveen yielded 614
tapes including more than 300 masters plus 31
slave VTRs and a number of television moni-
tors. In Amsterdam, at the notorious Video
Club Nederland, termed by Bouras the top pi-
rated tape outlet worldwide with elaborate la-
beling and high-quality production, more than
700 prerecorded half-inch cassettes were con-
fiscated. Two arrests have been made, with war-
rants out for others.

The MPAA anti-piracy chief described the
process in terms of competition. The U.K. lab
with the film chain is alleged to be the major
source for pirate movie tapes to the Mideast,
while the competing lab had to take its stolen
movie prints to Rotterdam. The transfer house
there would use its film chain to make the mas-
ter U-matic tapes from the print, giving one to

the U.K. connection who would return to Lon-
don for duping operations there.

Bouras stressed this was the first concerted
action involving Interpol since a multinational
agrecment on video piracy went into effect
more than two years ago. The cooperation of
investigative and police authorities in three
countries is most encouraging, he notes.

However, he cautions that while the recent
raids have, temporarily at least, cut off several
major sources of pirate tapes from movie prints,
overall the situation continues to grow in vol-
ume.

With the expansion of the home video mar-
ket, and the moves of the music industry into
the market, he sees more future cooperation
with the Recording Industry Assn. of America
and its antipiracy group, which to now has been
involved mostly with audio product.

“It took a lot of time by our Film Security Of-

sensPETITIONS BANKRUPTCY sesssnn

| Capricorn’s Debts

Listed At $9 Mil

By MIKE HYLAND

NASHVILLE—Capricorn Rec-
ords, Inc. and its publishing affil-
iates, No Exit Music Co. and Rear
Exit Music Co. have filed separate
voluntary petitions for bankruptcy
under Chapter XI in Macon, Ga.

Contained on its schedule of as-
sets and liabilities, Capricorn Rec-
ords, Inc. listed its assets at
$12.317.490.90 and its debts at
$9.130.334.22. No Exit Music Co.
listed assets at $1,337.412.82 and its
debts at $1,195.175.34. Rear Exit
Music Co. listed assets of
$603.106.53 and debts of $51,248.59.

The major secured creditor of
Capricorn Records is Polygram
Corp., which is posted as being owed
$6.400.824.09. The total of unse-
cured creditors against Capricorn
Records is $2.697,060.12.

A list of creditors with more than
$15.000 in order of indebtedness, in-
cludes: Richard Betts, member of
the Allman Brothers Band.
$515.758.29: Tom Dowd. record
producer, $106.309.29; Music Per-

formance Trust Fund. $110,000.00;

Career Music. Inc., publishing com-
pany. $77.491.04; Friday Morning
Quarterback, radio tip sheet,
$62.832.70; Fred. radio tip sheet,
$30.230.75; Billboard Magazine,
$21.007.40; and John Kehe, art di-
rector-designer, $19.627.82. among
others.

Principals in the three companies,
Phil Walden, Frank Fenter and Ted
Senters draw salaries from the com-
pany of $169.000, $125.000 and
$80.000. respectively, in the year be-

fore the bankruptcy was filed. ac-
cording to the schedule.

The schedule of assets and liabil-
itics and the statement of financial
affairs were filed in Federal District
Bankruptcy Court, Macon. Dec. 18.
A creditors hearing was held Dec. 21

(Continued on page 78)

Tex. Retail Chain
Sold To Western

L.OS ANGELES—Western Mer-
chandisers, long a rackjobbing giant
of the Southwest, morc than
doubled its retail impact with the re-
cent acquisition of the Record
Town/Sound Town/Sundown
stores through Texas and its satellite
Galaxy Distributing in Dallas.

In making the announcement,
John Marmaduke. president of
firm's 23-store Hastings Book &
Records chain, says the family-held
operation has assumed a majority
stock holding in the acquired 26-
store chain.

CIliff Keaton and Doris Burton,
long key principals in the Texas
chain, are no longer associated with
the operation. Gary Drexler, general
manager of the three different
stores’ operation, remains working
with Walter McNeer. former Hast-
ings vice president, who is moving to
Dallas to head the acquisition.

Pug Pagliara. veteran former CBS

(Continued on page 78)

Billboard photo by Sheri Lynn Behr

VIDEO AGE—Guests at a premiere viewing of Blondie’s ‘‘Eat To The Beat"

video album gather under some of the 10 television monitors hung from the

ceiling of Hurrah’s rock/video disco in New York, where Chrysalis Records

hosted a reception to mark the occasion. The video album, produced by Jon

Roseman, is said to be the first LP produced on videocassette (Billboard Oct.
27, 1979).

Sales Slump Sparks New
Ploys To Avoid Red Ink

A NOTE TO
OUR READERS

A Christmas eve fire at our sub-
scription processing center in Mas-
sachusetts destroyed a number of
documents. If you, as a current or
potential subscriber sent in your
new order, renewal or address change
within the last three weeks, please
let us know immediately by con-
tacting us through the circulation
department at our Los Angeles or
New York offices or by writing to:

Billboard, P.O. Box 855, Whitins-
ville, Mass. 01588.

For those of you who are current
Billboard subscribers, there will be
no delay in the mailing of your is-
sues. We are doing everything pos-
sible to expedite your subscription
order. Thank you for your patience
and cooperation in this matter.

1980 Radio: More Problems Than

By DOUG HALL

NEW YORK-—Radio is moving
into the 1980s facing more problems
than it has solutions.

Major problems to be dealt with:
deregulation. lack of talent in the in-
dustry, lack of record product in
some formats and lack of apprecia-
tion of the medium by both listeners
and advertisers.

National Radio Broadcasters
Assn. president Sis Kaplan, whose
Sis Broadcasting operates stations in
Charlotte and Jacksonville, states
her view succinctly:

“The problem is over-regulation
and the solution is deregulation.”
She restates the long-held position
of her organization. “Deregulation
can only come through legislation.

The Federal Communications Com-
mission will not solve the problem.
The commission’s job is toregulate.”

But John Summers. executive vice
president and general manager of
the National Assn. of Broadcasters,
sees the situation differently.

*Over-regulation will be solved in
the 1980s. I see a lot more freedom
for broadcasters, but there will be a
lot more competition.™

Summers points to the World Ad-
ministrative Radio Conference in
Geneva last month (Billboard, Dec.
8. 1979) which voted in committee to
expand the AM dial from 1€00 khz
to 1665 khz by 1987.

Summers also points to other
plans within the federal government
to “shoehorn in more stations™ by
dropping additional stations into
AM clear channels (which had been

insville, Mass. 01588, (617) 234-2292.
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By JOHN SIPPEL

LOS ANGELES—As mass mer-
chandisers cye the early "80s. their
unified attempts to perk profitability
mirror the continuing slump in sales
volume in the US."

While there’s a broad divergence
of opinion as to their most compel-
ling problem as they view the next
decade, black ink bottom lines are
the universal objective.

The industry is blowing a bur-
geoning product line—casscttes—

(Continued on page 6)
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$4 Mil Judgment
Against Heilman
To Bring Appeal

NEW YORK-David Heilman
and his E-C Tape Co. were slapped
with a judgment in excess of $4 mil-
lion by a Wisconsin judge late last
month, climaxing a class action suit
for record and tape infringement
brought by nine record companies
that began seven years ago.

Heilman, 39, says he will appeal
the decision based on his claim that
the labels are “monopolistic” and
have been unable to prove own-
cership of the alleged pirated mate-
rial.

The Milwaukee-based Heilman,
whose Economic Consultants Inc.
was the purported conduit for a
thriving mail-order business in
record and tape collections of oldies,
country and big band hits, was per-
sonally held responsible for $2.4
million in damages as well as
$500.000 in punitive damages, the
latter being the highest punitive
award in Wisconsin history.

The companies that will split the
award and which brought thesuitin
1972 are Mercury Records, ABC,
MCA. CBS. Elektra, Atlantic, Bud-
dha, Kama Sutra and London.

A Wisconsin court issued an in-

(Continued on page 78)

Villain: Home Taping

By ADAM WHITE

NEW YORK-Home taping has
drawn alongside record and tape pi-
racy as the primary villain retarding
global growth.

That’s not to suggest that piracy
has disappeared or is even in retreat,

Solutions?

reserved fer only one station) and
creating directional FM stations
(which would have limited signals in
some directions).

ABC vice president for program-
ming Rick Sklar points to several
problems including the “unique
ways of using the AM band to com-
pete with FM.” Sklar reasons that
plans to place more stations in the
AM dial don’t make much sense if
unique formats are not developed.

Sklar also points to the need to
“come up with formats and methods
of attracting listening” to either AM
or FM in the face of new competi-
tion such as video recorders, video-
disks, two-way cable, audio chan-

(Continued on page 13)

but simply to show how the year’s
sales slowdown and stagnation in vi-
tal major markets has reordered pri-
orities.

As these are the markets which
have traditionally provided patterns
of growth and bottom line profits,
the latter often invested in new terri-
tories, any change for the worse is
bound to command the industry’s
immediate attention.

Thus, home taping pulls alongside
piracy as the preoccupation of many
leading industryites at this time.

It’s estimated to account for disk
sales losses running into the mil-
lions, whether the currency is the
kroner or the deutschmark. the
pound or the franc. No major Euro-
pean market is unaffected.

This domestic piracy has crossed
the Atlantic, too, not only hurting
sales and sparking controversy in the
U.S.. but also south of the border.
The spring meeting of the Latin
American Federation of Phono-
graph Producers (FLAPF) esti-
mated that home dubbing in Mex-
ico, for example. is the equivalent of

(Comtinued on page 66)
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HOLMES ESCAPES—MCA president Bob Siner presents Rupert Holmes with
a gold record for his single “Escape (The Pina Colada Song).” The presenta-
tion was made during Holmes' recent appearance at the Roxy in Los Angeles.

ITS ACIVIL MATTER

2,600 Unlicensed Albums
Returned By Court Order

NEW YORK-—About 2,600 LPs,
originally transshipped from the
Barbados, and a Ford van. which
were seized by U.S. Federal agents
and New York policeman, (Bill-
board, Aug. 25. 1979) have been re-
turned to their owners, Transworld
Record Distributors, following an
order by U.S. District Court Judge
Edward Neaher.

The action raises questions as to
the role of criminal enforcement
agencies in enforcing international
licensing agreements. In their peti-
tion to the court, Transworld and
Pan American Record Distributors.
its sister company, acknowledge the
records they imported to the U.S.
may have been licensed for sale in
the Caribbean only, but. they say,
that is a “civil matter” and not a
criminal case.

They claim that similar shipments
emanating from licensees from vari-
ous points throughout the world
have been and are being permitted
to be imported without confiscation.
The petition refers to a case in May
1978 before Judge Neaher when 289
cartons of LPs were seized from Pan
American Records.

These LPs were also ordered re-
turned by Judge Neaher, and since
the 1979 seizure was the second time
it has happened under the same cir-
cumstances, Irwin Klein, attorney
for Transworld and Pan American.
says a search has been instigated un-
der the freedom of information act
to determine if anyone was “over-

PVC Price Rises

® Continued from page 1

prices going up from 3 to 5 cents at
some time in the imminent future.
following the 2-cent materials raise
from both Keysor and Lenahan.
prime supplier of PVC to the indus-
try.

Hugh Landy. president of PRC.
which like ElectroSound operates a
nationwide chain of record manu-
facturing facilities. amplifies on es-
calating overhead. He forecasts cor-
rugated will raise 14% to 16%, film
wrap, 10% (o 12%, protective sleeves
and labels, 8%, natural gas. 12% to
15%, and electricity. 8%.

It's possible. too, Landy feels. that
PVC will soar 2 cents every quarter.
while he sees styrene, a principal in-
gredient in singles manufacturing.
hiking from its present 60 cents to 66
cents during the year.

Replacement parts for plant
equipment will go up 15%, Landy
adds, with cost of living provisions
in union contracts adding 12 cents
per hour to labor costs in 1980.

zealous in private industry” in ap-
plying pressure to stop the importers
from bringing in this front line prod-
uct into,the U S.

“We contend that the respondents
(U.S. Customs Service and N.Y.C.
Police) have abdicated their func-
tion and have permitted their office
to be used and abused as a (ool of
the recording industry, record man-
ufacturers and the Recording Indus-
try Assn. of America,” the pelition
reads.

In the September seizure two men.
Douglas Piazza and Frank Basile,
were arrested on misdemeanor
charges of violating the general
business laws. The two have since
been identified as teenage delivery
boys. and charges have been dis-
missed. Klein says they are now
thinking of filing false arrest suits.

“Petitioner, Transworld Record
Distributors. Inc.. denies that it vio-
lated any laws of the U.S. Petitioner
denies that it violated the copyright
laws. Petitioner denies that such rec-
ords are piratical copies or counter-
feit copies,” reads the petition, sub-
sgquenlly granted by Judge Neaher.

“If there is any violation of the copy-
right laws, such violation is not a
criminal offense.” .

7% Discount On
167 WEA LPs

LOS ANGELES—Eligible cus-
tomers will receive a 7% discount on
167 best-selling album selections in
the combined WEA catalog under
terms of a restocking program which
continues through Feb. 22.

Executive vice president Vic Fa-
raci of WEA here emphasized the
account can order continuously dur-
ing the program to avoid over-
stocking. yet maintain realistic in-
ventory levels.

Normal 60-day credit terms ap-
ply. Back orders under the program
will be carried until March 7. 1980,
at which time remaining back orders
will be cancelled.

Record Service 10

CHAMPAIGN, Illl.—Record
Service, with stores here and in Nor-
mal, observed its 10th birthday an-
niversary last month at the Poison
Apple Rock Theatre. Music was pro-
vided by George Faber/Stronghold,
the Rave and the Rocking Cloves.
Betsy Prendergast, coowner and vice
president of Record Service, served
as hostess. The event attracted an es-
timated 1,000 persons.

General News

Tape Confiscated
By FBI's Agents
In Ga. & N.Y.

NEW YORK-FBI raids in
Georgia and New York, and court
actions in Los Angeles and Nash-
ville were the latest skirmishes in the
continued war against tape piracy in
the U S.

In DeKalb County, Ga., FBI
agents seized approximately $3 mil-
lion worth of equipment—allegedly
used to make pirate 8-track tapes—
during raids at two mini-ware-
houses, a private residence and at
the Tape Supply Co. in Decatur.

Seized were a master duplicator,
about 250 master recordings, alleg-
edly pirated labels, 3,500 8-track
tapes and a late model van. There
were no arrests pending further in-
vestigation.

In East Farmingdale, L.I., FBI
agents raided a rented 30-foot trailer
where they seized more than 500,000
allegedly counterfeit Spanish lan-
guage 8-track labels. In addition,
more than 350 master tapes were
seized.

In Newburgh, N.Y., a raid on a
stand at the Mid Valley Mall Flea
Market netted about 3,800 allegedly
pirated tapes. There were no arrests,
pending future investigation.

On the legal front, James Maddin
was indicted by a federal grand jury
in Los Angeles for allegedly infring-
ing copyrights. He is accused of sell-
ing bootleg LPs of Elvis Presley per-
formances and he faces up to five
years in jail and a $50.000 fine.

In Nashville, the U.S. Court of
Appeals confirmed the copyright in-
fringement conviction of Ilyas Mu-
hammad, who was sentenced to five
months and 29 days in jail and fined
$3.300 for 11 counts of copyright in-
fringement by the U.S. District
Court. All but the first 45 days of the
jail sentence were suspended.
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Record Companies

David Fine moves up to chief executive of Polygram Leisure Ltd.. the parent
company of Polygram’s British record operations. London-based Fine, for-
merly managing director, replaces Stephen Gottlieb who exits the company.

.. Neil Melntyre takes over the new post of associate national promotion di-
rector for MCA Records. Mclntyre was most recently a writer for Record
World magazine. ... Deborah Weinschenk is upped to reports and consoli-
dations manager at CBS Records in New York. Weinschenk was formerly re-
ports and consolidations supervisor with CBS. ... Peter Schwartz joins RSO
Records in Los Angeles as local promotion man. Previously, Schwartz was
Southwest area promotion manager at Infinity Records. ... Debbie Sievert
joins WEA as an Atlantic promotion person for the Seattle market. She was
secretary to Barry Freeman in Atlantic promotion. ... Darrell S. Powe Jr.
comes to WEA as a promotion representative for Elektra/Asylum product in
the Charlotte, N.C. area. Powe was East Coast regional promotion director for
TK Productions and a staff member of Mark Pro Enterprises, an independent
promotion company. . .. John Schoenberger joins Radio Records in Ft. Lau-
derdale, Fla. as AOR promotion vice president. Formerly. he was national al-
bum promotion director for Arista in Los Angeles. Also new to Radio Records
is Jimmy Gielbert who comes in as comptroller for the firm. He was with the
George Alexander Group. Inc. which designs merchandising and marketing
concepts for such manufacturers as Atlantic. Elektra, Polydor and TK Rec-
ords. .. . Randy West takes over the national promotion duties for the Wood-
land Hills, Calif.-based Aries I Records. ... Most recently. he was program
director at WFIF-AM New Haven, Conn.

Publishing

Leonard Golove, administrative vice president and legal counsel for Warner
Bros. Music, is elected to the board of directors of ASCAP in New York.

Related Fields

Alan Livingston, formerly president of the Entertainment Group and senior
vice president of Twentieth Century-Fox Film Corp. in Beverly Hills. Calif..
takes over as president of Atalanta Investment Co. in Beverly Hills, as of Tues-
day (1).. .. John J. Reilly elected president of DiscoVision Associates. a joint
venture of International Business Machines and MCA Inc. Based in Los An-
geles. Reilly was executive vice president with DiscoVision. Also at Disco-
vision, Thomas Wertheimer and Lewis M. Branscomb join the Associates Com-
mittee. Wertheimer is a vice president of MCA and a member of its executive
committee. Branscomb is vice president and chief scientist of International
Business Machines Corp. The committee is responsible for representing MCA
and IBM in broad policy matters regarding the joint venture. ... Barry Gold-
man goes to TEAC Corp. of America in Montebello. Calif. as sales and market-
ing vice president. He also serves on the board of directors of TCA, a subsidi-
ary of TEAC. He was national sales manager for TEAC Corp. ... Jefirey T.
Carsten and Kenji Watanuki are appointed national sales manager and na-
tional marketing manager respectively for Sony’s newly created Car Stereo
Products division in New York. Carsten was with Jensen Sound Labs in Chi-
cago as product manager for car stereo components. Watanuki was assistant
general manager at Sony's Northwestern division.

ssssmesssssss BEARSVILLE FACILITY

Rundgren’s Utopia Set

¥ LOS ANGELES — Todd
Rundgren’s Utopia Video Corp.,
his video production company. is
set to open in Bearsville. N.Y.
The new facility, designed spe-
cifically for Rundgren’s firm.
features 31 million in equipment.
Rundgren. a Bearsville record
label artist and video enthusiast,
¢ indicates the studio gives him the
Z capability to create special effects
through the video medium that  and backdrops.
rival the most dramatic effects in The first project completed in
film. the facility will be Rundgren’s
Among state-of-the-art equip-  video program to accompany
ment is a Squeezoom. a device  Japanese synthesist Tomita’s in-
which enables Rundgren to  terpretation of Holst's suite “The
shrink a video image and move it Planets.”
to any position on the screen: a Future projects include “How
Rutt/Etra synthesizer. which in-  To Run For President,” a pilot
fuses images with animated qual- ~ for a series on the American
ities: an EMS Spectre synthe-  electoral process. The show will
sizer. which generates blocks of  be a historical documentary fea-
color through black-and-white  turing interviews with noted po-
images: and the BJA Chroma- litical figures and historical ma- $
ton. a color pattern generator. terials enhanced with video
The studio also features the  effects.
Ultimatte keying device, which Also in the planning stages is
claims to give the artist and his  *“'Utopia.,” which Rundgren
staff the ability to superimpose  terms a “musical variety drama”
one video image on another with  featuring members of the group
virtually no color distortion. Utopia and guest artists.

i x

All recorders at the facility are 3
Sony one-inch broadcast quality
machines, which offer the poten-
tial to layer five generations of ef-
fects without losing quality of
image.

The studio. itself. some 2.500
square feet in area. also contains
a computerized lighting system.
The art studio also has space for
the creation of large scale models

i
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General News

Rock’n'Rolling

Quarter Century Of
Domination Unabated

By ROMAN KOZAK

NEW YORK-—As the world en-
ters a new decade. and rock'n’roll
begins its second quarter century.
the music remains commercially. at
least, the most popular musjcal form
in the world. In this, the first of a
series of regular columns devoted to
the problems of the business of rock.
we join other editors in gazing into a
murky crystal ball for a look at
trends, directions and possible pit-
falls in the coming years.

1979 will be remembered as the
year when rock not only took over
the mass media spotlight from disco.
but also began to transform the dis-
cos themselves with a new gener-
ation of dance-oriented rock. It was
a year when new wave in America fi-
nally became commercially viable
(with its own way of doing business),
but when business was down overall
because some former “superstars”
no longer were assured of instant
platinum or SRO tours. The year
ended in tragedy with 11 fans
trampled to death at a Who concert
in Cincinnati.

Yet it is a measure of the extent to
which rock has grown up and to the
extent that it has become part of the
nation’s cultural mix. that the mass
response (o the Who tragedy was as
low key as it was.

Though there were some almost
obligatory antirock protests, and a
mayor in Rhode Island banned a
Who show there, more indicative
was Time magazine's cover story on
the Who after the tragedy which was
remarkably deferential and lauda-
tory toward the band.

And despite increased security
costs, the major arenas still want
rock. For example, the Hyatt Man-
agement Corp., which has taken
over the management of Nassau
Coliseum, outside New York. wants
to increase the number of music
shows it puts on from 38 last year to
50 in 1980.

The problem is. though, what to
put there. Despite the popularity of
the new wave, there is still not one
new wave band that could sell outan
arena tour around the country.
Blondie, the Cars and Elvis Costello
would do well in many cities, but not
everywhere.

For that matter, few mainstream
rock acts can do it either.

Except for the big three: Stones.
Led Zep and the Who, all of whom
can sell as many tickets as they want,
there are precious few others who
can go out expecting to sellout every
show they play.

It can be that too many bands
have become too familiar, ticket
prices have become too high and the
basic audience may have shrunk.
Most patrons of major arena rock
shows are (eenagers and young
adults. But as the post war demogra-
phic bulge is getting older, this
group is becoming proportionately
smaller.

As the years go by and the situ-
ation gets worse before it gets better,
arena operators, promolers, booking
agents and the acts themselves will
have to adjust. It means that arena
operators, if they want rock will have
to scale down the disproportionate
fees rock now pays for the privilege
of playing in those places. Agents.
promoters and the acts themselves
will have to make an effort to make
the shows more comfortable for an
older audience (that is in some cases
literally afraid to come t a rock
show) and to expect lower grosses.

This means the trend toward

fewer frills will have to continue by
sheer necessity, while acts will have
to explore other means and venues
o present their music to their au-
dience. And if that means following
the folks into state fairs, casino ho-
tels. or community fund raisers then
that is where they will have to go.

To cut down on the crushing costs
of touring, acts may have to go the
Who’s route in Chicago, where the
band’s performance was simulcast
live to ared movie theatres.

Closed circuit video simulcasts are
only partof video's potential. But for
all the talk about videodisks and
cable systems and other video possi-
bilities, the fact remains that for a
long time to come video will be an
active minefield for the unwary. For
one thing, video and film is expen-
sive, and just because an artist can
make great music, doesn’t mean he
or she can conquer the world of
moving pictures.

The history of rock is strewn with
film and video failures—large and
small—ranging from the terrible
“Sgt. Pepper,” to Neil Young's
plodding “Rust Never Sleeps.” to
Frank Zappa’s current and perfectly
ugly “Baby Snakes.”

But at the same time good rock
films are timeless, working well after
multiple viewings. -Films such as
“Woodstock.” “Gimme Shelter” and
“Tommy” have enjoyed periodic
successful revivals. When they get
on videodisk they will continue to do
well, as will a host of other
rock’n’roll films, ranging from
“High School Confidential.,” to
“Rock’n’Roll High School.”

But rock will never do that well on
the small home screen, competing
with network tv. independent
broadcasters, cable. video games
and VTRs until there are some basic
changes in the hardware.

Eventually the home audio and
video systems will have to marry.
with the video screen becoming an-
other component in the audio/video
system while a new generation of re-
ceivers and amplifiers will be able to
handle both video and audio im-
puts. Cable. too, will have a
profound influence when it begins
to send out better stereo audio sig-
nals, and it becomes two-way.

The imputus for the former may
come from Hollywood, ironically
cnough. Because the big Hollywood
films now being released arc made
with big Dolby sound. and if the
cable systems want to continue to
compete with the networks for the
blockbusters, they better start think-
ing about getting the sound right.

All of that, of course. is still a few
years and few court cases into the fu-
ture, but much more immediate to
the prospects of rock is the growth of
a new rock club dance circuit that
seems almost daily to win new con-
verts.

All over the Western world. it
seems, former discos are now play-
ing rock. If three years ago the only
place in New York for original new
bands to play was at CBGB’s or
Max’s. now while these two venues
are still going strong, there are about
10 others.

This provides a way of supporting
and breaking new acts outside of ra-
dio. Though rock has kept radio vi-
able in the postwar television age.
and radio sells records, the goals of
the two forms are not really compat-
ible. Radio looks for a ‘mass au-
dience which it can lure and never

(Continued on page 78)

New Technology
Arrives—Time
To Act Is Now

By STEPHEN TRAIMAN

NEW YORK—Technology is cas-
ily the biggest challenge and biggest
opportunity for the music industry
in the '80s. as exciting new break-
throughs in tape, audio and video
promise to change the shape of the
business even more rapidly than in
the last two decades.

For just as the 8-track and music
cassette offered an added dimension
to the LP, and stereo supplanted
mono, the digital audio promise and
the home video potential of tomor-
row are confronting the industry.

It is the record companies’ reac-
tion to the dual challenge of audio
and video. with both the origins in
new tape formulations and tech-
nology, that will either fulfill the
promise, or see the industry lose out
o new compelition in the consumer
marketplace.

There are those within the major
and smaller labels here and abroad
who recognize the challenge, and
working within the Recording In-
dustry Assn. of America, the Audio
Engineering Society and smaller,
newer groups such as the Creative
Audio & Music Electronics Organi-
zation (CAMEO) are getting the
word across.

But feet are dragging in many
areas, and the danger that the tech-
nology may pass the music industry

(Continued on page 33)

Country Music’s Future:
Good News And Bad News

By GERRY wWOOD

NASHVILLE—Thanks to several
factors that have kept the country
music industry strong in a depressed
music business, Nashville leaders
fall into two camps when asked ta
pinpoint the single most pressing
problems in their area: those who
see problems and those who don’t.

Those who do cite such problem
areas as shrinking label rosters, lim-
ited radio playlists, record label ex-
ecutive cutbacks, home duplicating,
and the economy and fuel crunch.

“I've got good news and bad
news,” comments Tandy Rice, presi-
dent of Top Billing, Inc.

The bad news he sees as the major
problem is the tightening of label
rosters. and the problems they are
causing in the development of new
talent.

“The record companies are hav-
ing o cut back in terms of artists,
employes and commitment to the
country music business.” says Rice.
“They’re cutting back to the quick,
and are dealing with an elite group
of artists—as few as 10.”

This results in a “large community
of artists” without the benefits of
having a record label and record
promotion behind them.

There are three keys for acts want-
ing to solve this problem, advises
Rice: Hit records. or consistent tele-
vision or commercial exposure, or a
hit, dynamic road show.

“Consequently, the '80s will de-
mand the very best of us—and a lot
of us aren’t capable of giving to the

point where we compete mean-
ingfully,” Rice adds.

He uses a Volkswagen/Cadillac
analogy to summarize his point that
the situation will be vastly different
for the weaker acts against the
stronger acts: “The artists in the

(Continued on page 30)
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Generol News

New Ways Sought To Combat Continuing Sales Slump

® Continued from page 3

Harold Okinow. president of Lie-
berman Enterprises, Minneapolis.
warns. A year ago, the rackjobbing
executive notes, the National Assn.
of Recording Merchandisers board
encouraged manufacturers through
a resolution to develop an 8-track
size package for the smaller cassette.

Tonnage users found they had to
store the easily-pilferable cassette
behind locked doors. especially in
racked locations and many retail
stores. As a result, cassette sales suf-
fered. Present monkey-hole 8-track
cases have interiors in which cas-

settes are not interchangeable, Oki-
now points out.

Cassettes, today threatening to
dominate prerecorded tape sales, are
often of inferior quality, Okinow
says. Based upon his experience,
Okinow feels owners of expensive
tape decks are almost forced into
home taping from radio play.

Manufacturers, too. must deter-
mine how the impelling artwork on
an LP can be translated onto the
smaller cassette package. Okinow
declares.

Sixty-day credit terms must be
elongated to 90 and 120-day billing
equal to the longer turnover of cer-

tain catalog product, John B. Cohen
and Raoul Acevedo of Disc Records,
the 30-plus store chain out of Cleve-
land. state.

Labels must put a computer yard-
stick to sales volumes of specific al-
bums and then provide longer dat-
ing for slower-moving albums to
protect their retail customer.

They point out that labels have
not as yet compensated them in any
way for the ballooning album prices.
With album list and wholesale con-
sistently mounting, this profit
crunch cuts badly into more capital
investment in retail, they add.

Allan Rosen of the 20 Flipside

stores out of Lubbock, Tex., advises
a greater spirit of ecumenism in the
industry, one wherein manufac-
turers confer more with all types of
accounts before making industry
impacting decisions public.

Rosen is personally crusading to
establish stronger rapport between
vendor and account. “I get the feel-
ing that maybe they talk to some of
the giants, but then only on occa-
sion. Price increases, more stringent
return policies and slashed ad allo-
cations affect every one of us,”
Rosen says.

Stiffer return policies concern Joe
Voynow, Bib Distributing, Char-

“In1976, we introduced élan to

Houston with a new level of
music quality.

In1979, sales
topped

$5 million.”

— Lance McFaddin, President, McFaddin Kendrick

hen McFaddin Kendrick opened its

spectacular restaurant and bar, élan,
three years ago, it aimed for an attractive
market: affluent, socially active — but hard-
to-please. As Mr. McFaddin puts it: “Our
product had to be superior in every way —
decor, food, service, and music. From the
very start, exciting music set elan apart. It
still does today.”

Today, elan and other McFaddin Kendrick
specialty restaurants are operating in 13 major
markets with annualized sales in excess of
$30 million. The music is created by
SOUNDSCAPES, as it is for McFaddin Ken-
drick’s thirty-four other operations — hotels,
office buildings, retail centers and a variety of
bar restaurants. ‘“‘SOUNDSCAPES under-
stands the hospitality business, as well as
music,” Mr. McFaddin adds. “That’s why
our music keeps pace with changes in opera-
tions, and in the marketplace.”

What works for McFaddin Kendrick is the
SOUNDSCAPES approach — marketing with
music. That means music that reaches and
stimulates your customers instead of just
background music. Music that is tailored for
each property and part of the day. And music
designed to increase sales.

Our service includes consulting, creating,
programming and supplying our clients with
taped material of the highest quality. No spe-
cial equipment to buy from us, no licensing
problems, no worries about reliability.

If you want a stronger market position
through creative music, call toll-free or write
today. Ask about our brochure, ‘‘Marketing
with Music’’, and our no-obligation trial
program.

Marketing with Music

, 1900 Yorktown, Suite 100
Houston, Texas 77056
- Call toll-free 800/231/2606

www.americanradiohistorv.com

lotte. The combination indie label
distributor/one-stop is determined
to educate his accounts to buy more
prudently and cautiously so he may
conform the more constrictive re-
turns percentages. National charts,
reflecting 50-state buying trends,
should become regional from 100 to
200. so that they more fully reflect
sales in a smaller geographical area.

“Retailers buy now from a na-
tional chart that doesn’t truly show
their region’s sales. There’s too much
of a chance of our taking a beating
on the return. It’s habitual to buy an
album on all three configurations
the minute it hits the charts to avoid
losing sales and customers,” Voy-
now relates.

Controlling labor costs overall is
the major problem facing Western
Merchandisers, Amarillo, Tex.,
rackjobber/retail chain. John Mar-
maduke states. Computerization
through bar coding is the answer.

“One-third of our labor cost is in
replenishment of product.” he says.
“The computer will help us cut that
in half. It will take us four months to
percolate this through our systems.
Technology is moving so quickly.
Our industry experience parallels
the pocket calculator and the con-
sumer. The sooner people in the
field and stores are equipped with
wands. the quicker we can adapt,”
Marmaduke says.

Within the next 60 days, Marma-
duke singles out the impending raise
in minimum wage in the U.S. from
$2.90 to $3.10. “And you know our
people are not working for the min-
imum wage in the main,” he adds.

Paul David has concretely at-
tacked his prime problem at Stark
Record Service, N. Canton, Ohio, by
raising prices where competitively
possible in his mall-oriented more
than 80 Camelot stores and five
Grapevine superstores.

Cutouts are now ticketed at $3.99
and $4.99. The recently-introduced
$5.98 CBS series is $5.89, while he's
less than $1 off on $7.98 and $8.98
frontline albums to build his profit
margins.

Singles in some of the Stark stores
are $1.29. Accessories have been

raised across the board. Pertinent hit ~
product will be specialed at a higher

cost when the flow of new releases
starts after the year’s end, David
pledges.

And overhead will be pared. with
utilities and phone bills already
being investigated by regional per-
sons overseeing Stark stores.

Mobile One-Stop. which has 14
field persons servicing jukebox op-
erators in 17 states from its Pitts-
burgh. Pa.. HQ, is bulwarking its di-
rect mail to offset mounting labor
costs.

“During the AMOA convention,
we solicited additional mail-order
business in the Midwest. We are us-

(Continued on-page 71)

WEA Tops Charts

® Continued from page 1

11.4% piece of the Top LP/Tape
charts’ action.

Columbia’s 12.3% of the joint Hot
100 and Top LP/Tape chart action
lead the combined labels’ shares.
Columbia was at the top with a
13.9% of album chart action, while
Capitol's 12.3% chunk won the blue
ribbon among singles’ action con
tention for the year.

The 1979 year-end compilations
were achieved by the Billboard’s
music popularity charts under the
direction of associate publisher Hill
Wardlow.
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Jazz Field Faces Several
Troublesome Areas In ’80

By ELIOT TIEGEL

LOS ANGELES--Ask somcone
who earns his living in the jazz ficld
to name the single most pressing
problem facing the business and you
arc apt to get a variety of trouble-
some arcas. Jazz, so it seems, is as
complex problemwise as it 1s musi-
cally.

Radio exposure. strong distribu-
tion, an ability to record commercial
music, an overemphasis on record-
ing commercial music, inconsist-
encies in reissue programs and the
lack of atfordable acts for nightclubs
are among the problem arcas busi-
nessmen in jazz face in the 1980s.

Veteran producer and Pablo Rec-
ords owner Norman Granz points to
the weakness of radio play for pure
Jjazz product as his main sorepoint.
It all falls under the problem of ex-
panding the distribution for pure
jazz product, Granz says, because
the crossover material does better in
the marketplace.

The big resurgence of label inter-
est in the music hasn’t helped the
veteran musicians, the doyen pro-
ducer feels. because the emphasis s
on fusion. not the pure jazz. And
cach time a radio station plays a
Herb Alpert or a Chuck Mangione
cut, it means there’s one less oppor-
tunity for Joe Pass, Granz believes.

George Butler. head of CBS’ pro-
gressive music and jazz department,
doesn’t have that kind of airplay
problem because his company has
plenty of everything. But Butler says
too often the marketplace is taken
for granted by the manutacturer
who doesn’t take a realistic look at
Jazz’s potential in terms of correct al-
locations of LPs and radio stations
playing the music.

Butler says CBS is now working
on “realistic allocations” for jazz
and progressive Jazz product to take
advantage of a broadened interest
community of buyers and listencrs.

Butler says there are things hap-

Studios May
Diversify To
Thwart Drop
In Revenues

By JIM McCULLAUGH

LOS ANGELES—Diversification
is perceived as a key strategy by
many forward looking U.S. record
ing studio opcrators as they outline
their 1980 and beyond business
strategies. Much of that evolution
includes expansion to video involve-
ment as well as adding additional
services such as mastering.

The recording studio business has
felt the effects of the flat record sales
of 1979, particularly in the latter
stages of the year when bookings be-
came somewhat softer in many of
the major markets.

Record labels are continuing to
tighten up their studio budgets
which is sure 1o affect studio busi-
ness in 1980. And that situation is
compounded by a new spartan ap-
proach to recording championed by
such new breed producers as Mike
Chapman and bands like the Knack.

Observers Mack Emerman. presi-
dentof the large Criteria recording/
mastering complex in Miami:
*“There’s no doubt now that there are
some musicians who don’t want or
nced the kind of sophistication that
a large facility like ours can offer. |

(Continued on page 54)

pening which portend greater poten-
tial for jazz in the '80s. Notably: col-
lege radio is playing more jazz than
ever before. Rock musicians con-
tinuce to discover jazz players. often
request them to play on their LPs
and cven frequent their club dates
after their own gigs.

Butler feels CBS could have ex-
ceeded the sales levels for Dexter
Gordon (45,000) and the Heath
Brothers (35.000) had more LPs
been pressed and sent through the
pipeline. There’s no problem with
allocations tor Herbie Hancock or
George Duke. for example, but it’s
with the pure players that efforts are
underrated and underplayed.

For Music Minus One’s Irv
Kratka getting airplay and building
an artist’s name through retail ex-
posure are the vital elements needed
for success.

Fusion music is the key to airplay
and aggressive construction of dis-
plays is the answer ftor getting in-

(Continued on page 28)

NO HEARTBREAKER—Producer

Mike Chapman hugs Chrysalis art-

ist Pat Benatar backstage at the

L.A. Roxy after her set. The singer’s

initial single and LP are both enjoy-
ing chart success.

Disco Survives Its
Dip; Future’s Bright

By RADCLIFFE JOE

NEW YORK --Radical changes in
its musical sound, the negative side
citects of a bearish economy, and
the gloom and doom predictions of
an almost ghoulish news media
combined in 1979 to slow disco’s
Amcrican growth and trigger the
concerns of a lot of people as to the
outlook for its future.

However, in spite of the setbacks it
has suffered. there is no indication
thatdisco in the 1980s will unplug its
sound systems. dim its kalcidoscope
of lights and like a desert nomad.
disappear into entertainment obliv-
on.

Disco is too much of a lusty indus-
try that while still in its infancy. it
will be forced to join the relics of a
discard-oriented socicty in that great
resting place for fads.

The 1980s will bring changes.
positive changes. to the discotheque
concept. Its music, as the trends al-
ready show. will mature and change
to meet the necds of an ever chang-

ing people. The sound. assimilating
clements of rock. pop. r&b and jazz.
will de-struciure as it matures, mak-
ing itself more palatable to a broader
cross-section of dancing America.

There will be an influx of rock-
oricnted clubs. but rather than con-
sume conventional discos. they will
exist. catering to the needs of a
younger. more specialized chientele.

Radio will stop programming
from a position of panic. and finally
coming to its senses, will realize that
itfailed tosee all along that over-sat-
uration resulls in negativism and
backlashes. Having realized this. it
will return to programming dance
music with a wider appeal. not struc-
tured music with built in restrictions
to tts potential.

While the radio stations and
record labels are getting their re-
speciive disco houses in order, roller
disco. the sull under-exploited nie-
dium which holds forth great prom-

(Continued on page 55)
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Publishing

Publishers Seek Higher Mechanical Royalty

NEW YORK—An increase in the
mechanical rate, home taping and
coping with the economic squeeze
are among the major problem solv-
ing areas confronting publishers as
the "80s emerge.

“In 1980 and again in 1987, there
will be an opportunity before the
Copyright Tribunal to seek an ad-
justment in the standard of financial
recognition of America’s songwriters
and publishers so that in the statu-
tory licensing royalties of recording
rights, American practice may be
brought closer to long-established,
international usage,” comments
Leonard Feist, president of the Na-
tional Music Publishers Assn.

This theme is cchoed by others,
who also cite the need to bring the
mechanical rate in line with other
nations in which the royalty is paid
on the basis of retail selling prices of
recordings.

“In 1980.” notes Irwin Robinson,
president of Chappell/Intersong,
“we have the opportunity to con-
vince the Copyright Royalty Tribu-
nal that we are entitled to an in-
crease. One of the obvious remedies
for keeping up with inflation in this

area is having a mechanical rate
based on a percentage of the retail
selling price of the record as it is out-
side the U.S. and Canada.

“We have to use all the back-
ground information at our disposal
to convince the Tribunal members
that we need to switch to the per-
centage rate, even if it is only a rate
equivalent to a slightly higher rate in
cents than we now have.”

Al Brackman of The Richmond
Organization believes a percentage
rate would be beneficial to record
companies in that they would pay a
royalty “commensurate with the
price of the record, rather than being
encumbered with a statutory fee, re-
gardless of the price of the record.

“This would enable them to better
plan their recording and production
costs; it would eliminate administra-
tive excessive cost of personnel seek-
ing from publishers lower rates. It is
ironic that the cost of dozens of daily
phone calls from. West Coast com-
panies to East Coast music publish-
ers exceeds, in most instances. the
amount being saved by reduced
rates if recordings do not sell signifi-
cant quantities.”
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Applaud your success.

Until now, this is one car not even
money could buy. The new, limited
production Stutz IV Porte.

A four door, hand-crafted motor coach
that combines classic European styling and
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By IRV LICHTMAN

Chappell/Intersong’s  Robinson
also tackles the home duping evil.

“This is a problem that not only
affects the record company but also,

in turn, the publisher’s receipt of

mechanical royalties.”

Noting tax legislation in Europe
on hardware and software that help
alleviate the problem. Robinson
notes that the passage of tax legisla-
tion in this country “seems to take
forever and therefore other agencies
of the government need to get in-
volved in the interim period to solve
the problem either through Federal
Communications Commission regu-
lation or through development of a
technological device that would pre-
vent the duplication.

“I think it is important for the mu-
sic and record industry to unite on
this front quickly inasmuch as the
industry is suffering from poor eco-
nomic conditions and appeals to
government bodies for their help
will go further in this period of time
than when we are enjoying a period
of prosperity.”

Rick Smith, vice president and
general manager of April-Black-
wood Music, contends the most im-
portant problem facing U.S. music
publishing today is a *“growing
squeeze on publishers’ abilities to
perform vital creative functions.”

He claims two publisher functions
of writer development and catalog
exploitation are becoming increas-
ingly “if not prohibitively expen-
sive.

“With a cooling. down in record
unit sales, tougher splits on deals.
and growing administrative cx-
penses, the ‘bottom-line’ pressures
are causing publisher’s creative
functions to be viewed more and
more as ‘discretionary’ rather than
‘essential.’ This is debilitating—if not
downright dangerous—to the long-
term vitality of the U.S. publishing
business.”

Whatever gains publishers make
in mechanical rates or “better splits”™
for the publisher, Smith declares
that “as quid pro quo, publishers
must earn these gains™ through bet-
ter staffers and promotional and
marketing follow-through.

“Moreover. some consolidation
may be inevitable in U.S. publisher
ranks to yield perhaps 10 to 12 major
entities which have the revenue and
investment base to afford full-serv-
ice song exploitation, including
print. music libraries, film/tv, as
well as support songwriter develop-
ment and a sizable. high-quality
professional staff.”

According to Harold Scider, pres-
ident of United Artists Music. music
publishers “‘face the reality that
record companies are repositioning
themselves economically and crea-
tively for the 80s.

“Recent staff reductions and
fewer signings by record labels
strongly suggest that they will be
more selective in their development
and marketing of new artists and
also in their choice of records re-
leased annually.

“Of course, this means that for all
practical purposes the same number
of music publishers will be scram-
bling to place their copyrights, old
and new, in a record business which
is fast changing its basic dynamics.”

The solution at UA Music, Seider
adds, is through a “comprehensive
expansion of our creative, promo-
tional and professional capabilities.
We plan to be substantially more ac-
tive in the critical areas of writer/art-
ist development and restoring a&r to
its historical role in the record indus-
try.

“We also foresee a more mean-
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ingful and active creative partner-
ship with the artist, management
and record companies in the '80s.
This is our opportunity to fulfill the
very positive role of the music pub-
lisher as a complete creative source
of music and copyrights.”

A publisher of theatre scores sces
problems resulting from a “lack of
recording of theatrical scores.”

“We look at 1980, says Sylvia
Herscher of Macmillan Performing
Arts, “to bring a re-emergence of in-
terest in musical theatre, and we
hope interest will be stirred among
record companies again. One posi-
tive sign is the response cafes have
been having to theatre music.

“Many New York cabarets have
been having a great response with
Broadway music, and we see this as
a positive sign for a resurgence in
theatre music.”

Marvin Cane. president of Fa-
mous Music, says that the company
envisions a greater reliance on
rock’n'roll copysights, after a
“unique” disco turn in 1979, which
he admits “we were never involved
in from its beginnings.

“We feel our contribution will be
much greater now that disco’s de-
mand has started to slow down.”

Mike Stewart, president of Inter-
world Music Group. notes that the
publisher is facing many problems,
but one of the “most interesting” is
how to treat the videodisk and other
audio/visual product.

“The question of synchronization
rights along with mechanical rights
presents licensing and administra-
tion problems that we haven't had to
previously deal with.

“The creative possibilities are
even more intriguing and present
publisher with many challenging
opportunities. I'm sure that the type
of artist and type of material will be
much more varied in the '80s as well.
Because of this. the publisher will
have a much more important role in
developing new talents for this new
medium.”

Herb Eiseman, president of 20th
Century-Fox Music Publishing, de-
clares that “successful publishing
operations can no longer depend
Jjust on getting a few songs recorded
and released and expect to survive
economically.

“On the other hand, because of
where the economics of the record
business have taken the various
companies, it makes it much more
difficult for a record company to
have an artist development pro-
gram. which can take a couple of
years.

“When we go to arecord company
now (o present the tape we have pro-
duced representing the artist, the
artist must be, in our mind, compar-
atively better than anyone else at the
same stage of development. From
this you can gather I am saying the
biggest problem in the '80s will be
the smaller market place in which to
shop our talented writer/artists.”

While going through its “best year
ever,” CAM’s Victor Benedetto does
anticipate problems for the ’80s.
“The economic recession that has
taken place in the last half of the
year in the music industry will cer-
tainly be affecting the publisher. We
foresce receiving less money and we
therefore plan to be more budget
conscious because of it.”

Yet, NMPA’s Feist says the associ-
ation expects a “decade of healthy
growth and diversity. Publishers
have done it in the past and it won't
change in the "80s or in any other
decade. They will cope.”

Plateau Publishing

NEW YORK—Eddie O’Laughlin
and Lou DeBiase have added a pub-
lishing division to their Plateau Rec-
ords here. The name of the company
is Next Plateau Music, which is
being launched with an act on Prel-
ude Records, Life, with the disk’s
“B” side, “You Don’t Have Dancin’
On My Mind,” published by the
firm.
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Financial

Final U.K. Decca Sale Imminent

LONDON—Polygram’s purchase
of parts or all of British Decca’s mu-
sic interests is expected to be con-

Record People
Quits As Distrib

NEW YORK-—Record People,
which in the last five years has been
distributing about 250 small esoteric
labels in the New York area. is get-
ting out of the distribution business.
Rounder Records will now take over
distribution of these labels.

Robert Friedman, owner of
Record People. says that in the new
year he intends to “distribute to
other distributors” product he in-
tends to manufacture himself, en-
compassing all types of music. He
says he has “only enough energy” to
be either an independent label or a
distributor. Friedman also owns the
Record City retail store in New
York.

Among the labels distributed by
Record People have been Adelphi.
Alligator. Bomp. Delmark. Flying
Fish, India Navigation, Melodeon,
Oblivion, Payola, Philly Jazz. Philo,
Red Rooster,. Syntonic Research,
Totem. Trix, Xanadu and Zap Rec-
ords.

Asaresult of the change, Rounder
has opened a sales office in New
York at 169 Seventh Ave. in
Brooklyn, its first outside its Somer-
ville, Mass., headquarters. The of-
fice is headed by Dave Nives.

Bill Nowlin, one of the partners in
Rounder, says that at present there
are no plans to drop any of the labels
previously distributed by Record
People, and Rounder may even add
a few more. Outside the Northeast
Rounder is distributed by independ-
ent distributors.

Sony Earnings
In 32% Plunge

NEW YORK —Although the Sony
Corp. had a 38% gain in videotape
recorder sales which accounted for
an overall 20% hike in sales, foreign
exchange losses contributed to a de-
cline in net income.

The firm indicated that consoli-
dated net sales for the fiscal year
ended Oct. 31. 1979, totalled
$2.658.905.000. compared to
$2.210.401.000 the previous year.

Earnings amounted to
$73.207.000 or 34 cents a share,
down 32% from net of $100.917.000,
or 50 cents a share.

Sony also indicates that videotape
recorder sales now account for 19%
of net sales; television sets 28%. tape
recorders and radios 16% and audio
equipment 11%, all of which regis-
tered gains for the year.

Warner Cable Pact

NEW YORK—-American Express
Co. and Warner Communications
Inc. have finalized an agreement for
American Express to buy half inter-
est in Warner’s cable television sub-
sidiary. The cable company’s new
name is Warner Amex Cable Com-
munications Inc.

Under the reorganization, Gus-
tave M. Hauser, who was chairman,
president and chief executive officer
of Warner Cable Corp., now be-
comes the president and chief oper-
ating officer of Warner Amex, and
co-chairman of the board. The other
co-chairman is J. Leonard Reinsch,
former president of Cox Broad-
casting and advisor to American Ex-
press, who will also be the chairman
ol the new company's executive
committee.

summated soon. despite a departure
from the original timetable.

Decca chairman Sir Edward
Lewis said in late October that an
extraordinary meeting of the com-
pany’s shareholders would be held
before the end of 1979 to consider
the Polygram offer. Now it’s thought
likely to occur this month.

Negotiations between the two
firms are apparently continuing,

3 Veterans Opening

LOS ANGELES—Three Texas
industry veterans have -banded to-
gether to open a new Southwest rec-
ord/tape/accessories chain,

Tom Sims, 25-year veteran in es-
sentially distribution in Texas and
Oklahoma, along with Keith Dubbs
and Ron Peebles, have started

MAM's Profits Soar

LONDON-—Pretax profits of Brit-
ain’s Management Agency and Mu-
sic (MAM) improved from approxi-
mately $5.66 million to $6.26 million
in the year ended July 31. 1979, 0n a
higher turnover of around $38 mil-
fion (compared with $32 million the
year before).

Results, despite a slow second
half, show a 12% pretax profits up-
surge. Most of the growth has come
from jukebox and slot machine op-
erations, but the eight MAM-owned
hotels also brought in substantial
business.

The disk division, which now has
reduced royalty-sharing deals with
key artists Tom Jones and Engelbert
Humperdinck, has followed world
trends and delivered a small but sig-
nificant loss.

Some nine years ago, Jones and
Humperdinck produced 95% of
MAM profits from their earnings,
but this is now said to have slumped
to less than one-third.

with the delay attributed by observ-
ers to the issue of whether Polygram
takes over Decca’s entire music divi-
sion or just part of it. That affects the
purchase price.

Decca’s music arm lost $3.2 mil-
lion in the year ending March 31,
1979. a loss which continues. The
group has substantial bank loan and
overdraft items. totaling some $90
million, it’s thought.

New Texas Chain

Sound City Distributors, Dallas,
which will serve the first three Sun-
down Record & Tape stores in the
Lone Star State along with outside
accounts. .

A 3,000 square foot warehouse
has been leased in the south indus-
trial park area of the city.

Sims, president; Dubbs, vice pres-
ident essentially in the operations
area; and Dubbs, secretary-treas-
urer; are all alumni of Record
Town/Sound Town, Texas’ pioneer
retail chain, which they departed
recently.

Sims confirms that the trio has
purchased Craig’s. long-time Ki-
leen, Tex., 2,000 square foot oper-
ation from Bruce Switzer, who has
retired. Marie Alvino is managing
the outlet. A 3.000 square foot Beau-
mont and 2,000 square foot Port Ar-
thur stores are managed by Debbie
Heustead.

Sims has blueprinted additional
retail locations for Louisiana and
Texas in the early *80s along with ex-
pansion of the parent one-stop.

Up Cox Dividend

ATLANTA-Directors of Cox
Broadcasting have declared a divi-
dend of 21.25 cents a share,a 13% in-
crease over the current rate of 18.75
cents payable to shareholders of
record as of Dec. 28.
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" Market Quotations

As of closing, December 27, 1979

1979 Sales
High | Low NAME P Qo Mign Low Close Change
1% % Altec Corp. 16 33 13/16 13/16 13/16 Unch.
47% 32% ABC 7 321 39% 39%% 39% + %
41% 33% AmericanCan 5 62 35% 3I5% 3% + %
20%2 14  Ampex 10 124 20 19% 19%  Unch.
3% 1% Automatic Radio - 41 2% 2% 2% - %
56% 44% CBS 8 104  52% 52% 52% Unch.
37% 18% Columbia Pictures 10 250 36% 35% 36K - %
13% 7% Craig Corp. 25 74 % 7% "% Unch.
45% 33 Disney, Wait 13 1112 45%  44%  44% + %
3% 1% EMI - 80 2% 2% 2% Unch.
18% 10 Filmways, inc. 7 333 1% 1%  11% + %
19% 13% Gult + Western 4 574 17% 17% 17%  Unch.
17 10% Handieman 6 90 12% 12% 12% - %
34% 17 Harrah's 15 238 34% 34% 34% Unch.
8% 3% K-tel 6 15 6% 6% 6% Unch.
3% 1% Lafayette Radio - = - - 1% Unch.
37% 27% Matsushita Electronics 8 1 30% 30% 30% + %
55% 37% MCA 10 124 54 53 54 + 1%
ag 16% Memorex 3 480 18% 17% 17% - %
66 48% 3M 9 1022 49% 49% 4%% + %
55% 36  Motorola 11 101 51%  51%  51% — Y
32 24% North American Philips 4 84 26% 25% 26% + %
22% 15% Pioneer Electronics 12 - — - 16 Unch.
28% 21% RCA 6 426 22% 22% 22% - %
10% 6% Sony 17 193 7% 7% 7% + %
26% 15  Storer Broadcasting 10 56 25 24% 24% - %
8% 3% Superscope - 232 4% kY 4% + Y%
35 18% TattBroadcasting 10 297 35 34% 35 + %
20% 16  Transamerica 5 395 17% 17 17% Unch.
46% 30 20th Century 7 71 a4 43% 44 + %
50% 32% Warner Communications 9 418 49% 47% 49% + 1%
OVERTHE P-E Sales Bid Ask OVERTHE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO = = g 3 Integrity Ent. - n 1 1%
Data Koss Corp. 10 6 5% 5%
Packaging 4 5 6% TV Kustom Elec. 13 16 1% 2
Electrosound M. Josephson 8 —  14% 15%
Group 4 17 4% 4% Orrox Corp. 9 60 5% 5%
First Artists Recoton 4 - 1% 1%
Prod. 14 35 4 42 Schwartz Bros. 4 - 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, Assoc. V P., Los Angeles Region, Dean
Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-3761, member
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$139,685 THROUGH OCTOBER

Schwartz Bros. Lists Loss
For 1979’s Third Quarter

NEW YORK-—Schwartz Bros..
Inc., the wholesaler that also oper-
ates 20 Harmony Hut retail units
from New Jersey to Richmond, Va.,
has reported a new loss of $139.685
or 17 cents per share on sales of
$7.680.224 for the third quarter
ended Oct. 31.

This compares with a net income
of $68.031 or 9 cents per share on
sales of $7.736.381 in the similar pe-
riod in 1978.

Also. the company reports that for
the first nine months of 1979, it in-
curred a net loss of $236.625 or 30
cents per share on sales of
$21.011,454. compared to a net in-
come of $184.164 or 23 cents per
share on sales of $21,673.627 in the
first three quarters of 1978.

For the company’s year ended
Jan. 31, 1979, it was previously re-
ported that net income for the year
increased to a record $653.308 or 85
cents per share on record sales of
$31.732.698.

According to Jim Schwartz, presi-
dent of the Washington, D.C.-based
firm, “industrywide sales problems”

are the major reasons for the adverse
results in the current fiscal year.

Harmony Hut started 1979 with
21 stores, having closed a store in
downtown Washington. D.C. in No-
vember. The company plans to open
four new stores in 1980.

CBS Airs Oratorio

NEW YORK—*Mass For Cain.”
an oratorio commissioned by CBS
News and featuring Metropolitan
Opera stars, will be televised live
from New York’s Riverside Church
Monday (24) on the CBS network.
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Who do you
have to be
to join ASCAP?

Applicants for membership in the
American Sociely of Composers, Authors
& Publishers who meet the following re-
quirements will bs accepted as members:

Writers: Amy composer or author
of a copyrighted musical composition who
shall have had at least one work of his
composition or writing regularly published
or commercially recorded.

Amy compeser or author of a copy-
righted musical composition who is not
found te be eligible to membership in the
participating class may ba eiscled as an
associate member.

Publishers: Any person. firm. cor-
poration or parimership actively engaged
in the music publishing business whose
musical publications have been used or
distributed on a commercial scale. and who
assumes the financial risk involved in the
normal publication of musical works.

1 Lincoln Plaza
New York, N.Y. 10023

(212) 595-3050
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Commentary

Eroding Musical Creativity

By BILLY MESHEL

We get all kinds of copouts from industry leaders on why
things are going wrong. from return policies to superstar slow-
ness in delivering product, But we never hear mention of musi-
cal creativity. It scems to be the one facet that is taken for
granted.

There is a discase in the music publishing business that must
be dealt with now. It is a cancer that is
killing off creativity within the commu-
nity of writers and publishers. It is a
very real sickness that is driving music
people out of the music business.

The disease is certain accountants,
business managers, personal managers
and lawyers who are usurping the posi-
tion, but not assuming the functions, of
the creative music publisher. They do
nothing but deal with collections in re-
lation to the artist-writer, while ignoring
all other creative functions.

This situation could ultimately lead
to the disappearance of the straight
writer (the writer who doesn’t perform).
These so-called publishers don’t want to
have to groom the straight writer be-
cause, from their point of view, it takes
too long for the big bucks to start com-
ing in

In the long run, this situation could
also mean the disappearance of many
writer-artists once they stop making it as
artists.

Few writers have what it takes to
grow professionally in an atmosphere
absent of creativity. So the majority live
in a vacuum, and when their days as money-making artists are
over. usually their carcers as money-making writers are also
over.

Accountants and lawyers
usurping role of publishers

The publishing of between 30% and 40% of the top 100 sin-
gles and top 200 albums is now handled by accountants, busi-
ness managers, personal managers and/or lawyers. And they
take very large percentages for their very small service.

Creative publishers would take no more of a percentage
while performing other valuable duties. such as song plugging.
domestic record promotion, international coordination with
subpublishers, international covers, promotion and publicity.

Five years ago, only about 10% to 15% of the charts were rep-
resented by this group. If the trend continues. another five years
could mark the end of creative publishing and straight writing
in our country.

Nowhere clse in the world would the music industry tolerate
such a conflict of interest. Writers and responsible functionaries
in our industry must do something now about this destructive
situation.

Billy Meshel: “We invite these so-called
publishers to debate the issues.”

With the rise of the self-contained artist-writer in the carly
'60s, many long-established publishers found themselves in a
world of music they did not understand or relate to, and which
they could not handle protessionally. And it was during this pe-
riod that certain accountants. lawyers, and business and per-
sonal managers saw their opportunity to jump in and grab the
administration of the publishing and
writing facets of their artists’ careers.

Their pitch was. and remains. “Pub-
lishers do nothing anyway.” Any think-
ing writer would have to realize that
what these people were really saying
was, “So let me do nothing for you and
I'll only take 10% of the gross.”

Today’s publishers are musically ori-
ented professionals with the skill and
knowledge to enhance the lot of the
writer. In many ways we are a new
breed, unlike our confused counterparts
of some 15 years ago.

In music publishing today, the grow-
ing trend is to arm the company with
professionals who themselves quite of-
ten were writers, artists or producers.
This sort of executive not only relates to
writers as human beings but, even more
importantly. to their music. Therefore
he can better exploit their works.

Many of us have participated in the
formation of the Organization of Crea-
tive Music Publishers to educate the in-
dustry to the crisis in creativity. We
would like to invite any of those so-
called publishers to debate the issues in
public. Let’s see what their pitch sounds like when qualified
and experienced music publishers are there to answer their jive.

Songwriters beware! Question the hold these people have on
you. Have you been truly given the option by your attorney, ac-
countant, business manager or personal manager to adminis-
trate your music, or are you simply obeying them because you
feel they are taking care of you in other ways?

‘Taking large percentages
for very small services’

I'd like to keep you awake tonight by telling you flat out that
many of them are taking care of themselves. in more ways than
I have the space to mention in this article.

And | have this question for people in the record industry.
Should you just accept what is going on. or do you feel that fur-
ther creative development of your artist-writer would improve
your lot?

Billy Meshel is vice president and general manager of the
Arista Music Publishing Group.

Retailer Efficiency Penalized

By PAUL DAVID

WEA’s new returns policy is interesting in that it offers finan-
cial incentives 1o dealers for controlling returns. Although we
will probably realize some small benefit from it, there are some
questionable aspects. Once again, the question of function is
raised (as it is in WEA’s pricing structure).

Since the policy allows greater rewards and lesser penalties to
so-called rackjobbers/one-
stops (WEA’s definition, not
ours), in our view it discrim-
inates against operations
like ours. The fact is, we per-
form all the warchousing
and distribution functions,
while assuming far greater
risk because we buy catalog,
fringe titles and breaking
artists, as well as the hits.

Racks tend to buy basic-
ally hit product. We can’t
sec WEA’s logic in favoring
accounts which exposc less
of their product.

And, since new acts are
included in our 18% limit,
we must approach them
much more conservatively
or pass them up altogether.
In a volatile industry such as
ours, so dependent on gambling with new talent, can WEA or
any label afford to discourage their exposure in retail stores?

Paul David:

‘*‘Racks enjoy a
price advantage to begin
with.”

The reat disparity in the policy is apparent when considering
multi-function operations (distributor-rack-retailer). No mat-
ter how good it looks on paper. there is no practical system for
auditing actual retail versus rack return percentages, short of
every piece being returned by WEA catalog number from every
store. Thus, this type of account will obviously approach the
22% limit as its ceiling.

Atany rate, it comes down to dollars. Here again our type of
operation is unfairly rewarded for reducing returns. Our 0.9%
creditis only 80% as good as the 1.1% credit afforded rack oper-
ations. The net effect is to further reduce their cost of WEA
product. Remember, so-called racks enjoy a price advantage to
start with.

Our objections to WEA's policy are not aimed at rackjob-
bers/one-stop. or any type of operation. Rather. we can’t be ec-
static over a policy which establishes arbitrary categories of op-
erations, then proceeds to reward one type more than another
despite similar functions.

Apparently WEA’s corporate decision makers, rather than
legal advisers, have assumed that rack/wholesale operations
cannot be as efficient as our type of pperation. Another disap-
pointment is the inclusion of defectives in the return calcu-
lations, a legally questionable decision.

However. considering the need for systems to control the
massive return problem. the WEA policy is a step in the right
direction. We just don’t feel that it deals fairly with our type of
operation.

Paul David is presldénl of Stark Record & Tape Service, which
operates the giant Camelot retail chain.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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ville recording artist Todd Rundgren check the control board as Rundgren's
concert from a Westchester, N.Y. performance is mixed for Jan. 1 broadcast
on the new NBC radio network.

N.Y. WBLS, WKTU
Pacing N.Y. Arbitron

By DOUG HALL

NEW YORK —Disco radio by an-
other name is still king in New York.
WBLS-FM is for the second straight
Arbitron rating period still number
one. And it is followed by its arch
rival WKTU-FM holding the sec-
ond place in audience share.

WBLS, with a 7.1 share, is off
slightly from the 8.7 it enjoyed in the
July/August Arbitron, but it’s up
sharply from the 3.1 it stood at dur-
ing the October/November 1978
rating period. )

WKTU, with a 6.8, is about even
from the 6.7 share it held in July/
August and is down from the dra-
matic 1.3 share itscored a year ago.

This new October/November Ar-
bitron actually reflects a purer disco
format from both stations than ei-
ther is running now. Since the rating
period ended, WBLS has been ex-
perimenting with a wide range of
music including Frank Sinatra and
Glenn Miller, while WKTU has ex-
panded its playlist to include rock,
soul and ballads.

The October/November book
also discloses a continual decline of

NEW FORMAT
AT WPIX N.Y.

NEW YORK-WPIX-FM New
York is about to abandon its “Pure
Rock ’n’ Roll” for a new format and
a likely successor is Burkhart/
Abrams’ AOR “SuperStars.”

Thesstaff is nervous about changes
that might be made. General man-
ager Vince Cremona has been sent
back to Bridgeport, Conn., where he
will concentrate on management of
sister station WICC-AM. Cremona
had been wearing two management
hats, here and in Bridgeport.

Cremona confirms that the “Su-
perStars” format was under consid-
eration. A disappointing 1.2 share in
the October/November Arbitron
has apparently doomed the current
format, which is an eclectic mix of
oldies and new releases by new wave
acts.

WABC-AM, which after a five-book
decline now stands at 4.6. The sta-
tion had a 5.8 in July/August and a
7.1 a year ago.

New WABC operations director
Al Brady had written off the current
Arbitron and is looking to make a re-
covery by spring.

In addition to WBLS and WKTU,
the contemporary ABC flagship has
been edged out by talk WOR-AM,
all-news WCBS-AM, and Bonne-
ville’s beautiful WRFM-FM,
WRFM scored a 4.7 share, down
from the 5.5 in July/August and
even with the 4.7 of a year ago.

Contemporary WNBC-AM,
which lost its program director Bob
Pittman to the cable television in-
dustry, continues to inch up in its
share. The station now stands at 3.2,
up from 2.8 in July/Augustand 2.6 a
year ago.

ABC’s AOR rocker WPLJ-FM
has come up with a bad book for this
rating period, down to 3.2 from the
3.8 it enjoyed in the summer book
and 3.3 a year ago.

WCBS-FM’s oldies format gained
to a 3.1 share, up from 2.4 in the
summer, but even from a year ago.
Country WHN-AM continues its
four-book decline to a current low of
2.7, down from 2.9 in July/August
and 3.4 a year ago.

Traditional MOR WNEW-AM
slips to 2.0 and below the 2.7 of its
progressive sister station, WNEW-
FM. General manager Jack Thayer
reasons the station is “blowing off
adult contemporary listeners” as it
gets its newly modified format in or-
der.

WNEW-AM had a 2.6 in the sum-
mer and a 2.1 a year ago. WNEW-
FM is up from a 2.3 this summer and
a 1.7 a year ago.

A move to a more adult sound has
not helped RKO’s WXLO-FM. The
station ended up with a 1.7 share,
down from 2.6 of the summer ratings
and a year ago. NBC’s MOR
WYNY-FM showed some growth
moving from a .2 in the summer
and a 1.1 a year ago to a 2.1.

Radio Programming

Whoo-aa! Los Angeles Rockers
Pick Up On KMET-FM Byword

By CARY DARLING

LOS ANGELES—Whoo-aa!

The sound is heard at concerts
and almost any place where young
rock radio listeners gather. Though
the sound has evolved from two
clearly enunciated syllables to a gut-
tural grunt, “whoo-aa” has become
a soundtrack for much of Southern
California’s youth culture.

This is symbolic of AOR KMET-
FM’s penetration here in a market of
six outlets with similar formats and
target audiences. KMET con-
sistently ranks near the top of the
ratings and in some books leads the
pack.

The station attributes its climb
from a lowly position five years ago,
to becoming a lifestyle station for the
18-34 year old hard rock listener.
And whoo-aa was born.

“It’s the rock’n’roll counterculture
word of the ’80s,” says program di-
rector Sam Bellamy, who started
with KMET in 1974 as program-
ming assistant. “It’s just a word that,
when you’re feeling good, can be
used when there’s a lag and you
need a word to describe that feel-
ing.” The term is used by the air staff
in sets, between sets and in the news.

However, the success of KMET
goes beyond expanding the borders
of linguistics. Despite the rise of
disco, new wave and various sorts of
fusions, KMET specializes in only
one form—straight ahead hard rock.

“We're very microscopic,” admits
vice president and general manager
Howard Bloom. The musical diet of-
fered is heavy on the Ted Nugent,
Led Zeppelin side of the spectrum
while other rock and pop artists,
though popular, are not heard.

“When ‘Saturday Night Fever
came out, you could count on your
hand the number of stations that did
not play the album,” says Bloom.
“We did not play it because it was
not rock’n’roll.”

“We don’t even play a disco cut by
a rock artist. The Los Angeles
rock’n’roller is a real, hardcore
rocker and he’s intolerable of any-
thing that doesn’t fit into his image
of rock’n’roll,” explains Bellamy.

She would like to add jazz to the
sound mix though she is wary.
“We’'d love to occasionally experi-

Sam Bellamy: The KMET-FM program director is satisfied with her station’s
emphasis on hard rock.

ment with jazz and turn people on to
that but we don’t dare because the
majority of our audience would say
‘what is that? ” Bellamy states.

Ironically, though staffer Mike
Harrison is credited for originating
the term “AOR radio,” Bellamy and
Bloom don’t like to call KMET
AOR.

“The format of KMET is rock ra-
dio. We're not AOR,” qualifies
Bloom. “Yes, i’'s AOR because we
play albums but album-oriented
rock stations play cuts that KMET
does not play.”

New wave is one element KMET
does not gointo in depth. “We play a
good bit of it but we don’t play as
much as other radio stations because
it has not proven to have an appeal
to a majority of our listeners,” Bell-
amy explains.

KMET became the way it is five
years ago. “The station had a dra-
matic decline and we, as a group,
went into an office, and tried to de-
cide in which direction we were go-
ing to go,” states Bloom. “We put
blinders on and went in one direc-
tion. We decided to go after a spe-
cific audience and that was the 20 to
30-year-old male. That’s not to say
we wouldn’t take anyone under 20,
over 30 or women.”

“We had to start somewhere. We
had to target ourselves,” explains

Cincy’s WEBN-FM Album
Features 9 Winning Acts

CINCINNATI-WEBN-FM has
released its “Project 4” album which
includes nine local artists who sub-
mitted studio master tapes of their
material in the competition.

They are Rockduster, Urban
Sprawl, Ethereal, Hammonds &
Woods, Wheels, Bogus Rogue,
Danny Morgan, the Modulators and
Aaron Dizzy. Since WEBN has fo-
cused its programming more
towards a hard rock n’ roll stance, a
good percentage of the album’s cuts
fall into this style.

Station program director Denton
Marr produced the album and
headed the committee which se-
lected the material from the hun-
dreds of songs submitted. Marr is
hopeful that, like the previous three
album projects, “Project 4” will sell-
out its 15,000 copies before Christ-
mas with all proceeds being donated
to the Cincinnati United Appeal.

This year the album is priced at $2
where in the past it was $1.50. It is
sold at many local record stores in-

www.americanradiohistorv.com

cluding Peaches, Record World,
Swallens, Record Land, Every-
body’s Records, Gold Circle, Twin
Fair and the Record Theatre to
name a few.

In the four to six weeks prior to
Christmas, WEBN programs the
material from its album projects
heavily, which accounts for their
quick sellouts.

The record, “a project of the
WEBN Committee for Aesthetic
Public Spectacles,” serves not only
as a charitable benefit and station
promotion but as an impetus for the
development of a whole local music
business and artistic identity.

The “Project” LP was mastered by
Bob Carbone at the A&M Mastering
Lab in Hollywood. The LP was
pressed locally by QCA Custom
Pressing which also did all the pack-
aging. Rich Goldman and the staff
of Fifth Floor Recording Studios
here were responsible for post pro-
duction work.

VICTOR HARRISON

Bellamy. “It seems that people in
this market from 12 to 25, male or fe-
male, love rock and men from 25 to
35 love rock. That’s a big spread.”

Both deny that KMET, because it
has been at the top of the heap for so
many books, is becoming compla-
cent, New material is heard on the
station. “There are things, like when
the Cars and Boston first came out,
that you hear and you know are just
right,” says Bellamy. “This is radio.
If you get too comfy, you’re crazy.”

Another plus for the station is that
many of its air personalities are well
known in this market and have es-
tablished reputations and follow-
ings. They include Jim Ladd, Mary
Turner, “Paraquat” Kelley, Dr. De-
mento, Cynthia Fox, Mike Harrison,
Jack Snyder, Jeff Gonzer and David
Chaney.

Bellamy encourages each DJ to
have a personality and handle the
records instead putting the music on
cartridges. “It’s all part of the feel,”
says Bellamy.

KMET also cosponsors major
area concerts, and broadcasts some
concerts, which helps spread its
name. Though some of the KMET
formula was based on research,
much of it came from “gut feel.”
Bellamy is not sure whether the
same format can work in other mar-
kets.

“L.A. has enough of a hard rock
audience to support a station like
KMET. In another area, we would
have to adopt to the market and per-
haps play the James Taylors or
Earth, Wind & Fires.”

Part of KMET’s success, accord-
ing to Bellamy is that the jockeys
identify with the audience which is
part of the lifestyle aspect of the sta-
tion. “When we host a concert and
one of our jocks is on the stage, it
could be one of our listeners from
the way they look,” comments Bell-
amy. “The audience doesn’t see
someone up there in a three-piece
suit.”

New Ga. Station

ADEL, Ga.—Timberland Com-
munications has put WDRQ-FM on
the air to join its AM outlet here,
WBIT. The new station, with 3 kw of
power at 92.1 mhz, is programmed
by Century 21’s Z adult contempo-
rary format with some live segments
added. WBIT continues its country
format. Charles Walton is program
director for both stations and Ralph
Deen, president of Timberland, is
general manager of both.
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Bilboard Singles Radio Action

Playlist Top Add Ons

Playlist Prime Movers *  Regional Breakouts & National Breakouts

JANUARY 5, 1980, BILLBOARD

TOP ADD ONS -NATIONAL

FLEETWOOD MAC—Sara (WB)
STYX=Why Me (A&M)
DIONNE WARWICK-Deja Vu (Arista)

D -Discotheque Crossover

ADD ONS--The two key prod
ucts added at the radio stations
listed. as determined by station
personnel

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playlist; as determuned by sta
tion personnel.
BREAKOUTS~Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels

Pacific Southwest Region

® TOP ADD ONS

DIONNE WARWICK-Deja Vu (Arista)
STYX—Why Me (A&M)
DAN FOGELBERG—Longer (Full Moon/Epic)

* PRIME MOVERS:

0'JAYS—forever Mine (P.1.R )
MICHAEL JACKSON—Rock With You (Epic)
THE EAGLES—The Long Run (Asylum)

BREAKOUTS

QUEEN-Crazy Little Thing Called Love
(Elektra)

ANNE MURRAY—Daydream Believer (Capitol)

NEIL DIAMOND —September Morn’ (Columbia)

KHI-LA.

o DIONNE WARWICK—Deja Vu (Arista)
® STYX—Why Me (A&M)

* CLIFF RICHARD—We Don't Talk Anymore
(EM1)D-16
* 0’JAYS—Forever Mine (P.1.R.) 27-19
KRTH (FM)—L.A.
© NEIL DIAMOND-September Morn’
(Columbia)
© DAN FOGELBERG—Longer {Full Moon/
Epic)
D« PRINCE—|Wanna Be Your Lover (WB) 27-
20

* 0'JAYS—Forever Mine (P.L.R.) 1511
KFI-LA.

® QUEEN—Crazy Little Thing Cailed Love
(Eiektra)

© ANNE MURRAY-Daydream Believer
(Capitol)

* MICHAEL JACKSON—Rock With You (Epic)
20-13

+ KENNY ROGERS—Coward Of The County
(UA) 14-9

KCBQ—San Diego
o FLEETWOOD MAC—Sara (WB)

o BONNIEPOINTER—ICan't Help Myself
(Motown)

 MICHAEL JACKSON—Rock With You (Epic)
29-20

* EAGLES—The Long Run (Asylum) 27-12
KFXM—San Bernardino
De DONNASUMMER—On The Radio
(Casgblanca)
® STYX—Why Me (A&M)
* HALL & OATES —Wait For Me (RCA) 25-18
% EAGLES—The Long Run (Asylum) 15-6
KERN—Bakersfield
o STEVEFORBERT—Romeo's Tune
(Nemperaor)
o DIONNE WARWICK—Deja Vu (Arista)

+ KENNYROGERS—Coward Of The County
(UA)19-15

* CAPTAIN & TENNILLE—Do That ToMe Une
More Time (Casablanca) 19-15

KOPA—Phoenix

Based on station playlists through Thursday (12/27/79)

THE EAGLES—-The Long Run (Asylum)
KENNY ROGERS - Coward Of The County (UA)
CLIFF RICHARD—We Don't Talk Anymore (EMI)

DAN FOGELBERG-Longer (Full Moon/Epic)
NEIL DIAMOND —September Morn' {Columbia)
QUEEN-Crazy Littte Thing Catled Love (Elektra)

KTKT—Tucson KJRB—Spokane WDRQ—Detroit 13-Q (WKTQ) —Pittsburgh KELI-Tulsa
* STEVE FORBERT—Romeo's Tune © DAN FOGELBERG—Longer (Full Moon/ ® NEIL DIAMOND—September Morn’ ® QUEEN-CrazyLi i
; q —Crazy Little Thing Called Love
(Nemperor) 22-14 E::)EMURRAV Davcream Bel © TOM JOHNSTON—Savannah Nights (WB) (Columbia) (Efektra) . ’
. - -
* STYX—Why Me (A&M) X-25 {Capitl) SRR A o ALAN PARSONS PROJECT—Damned 1fiDo % RUPERT HOLMES—Escape (Infinity) 6-2 o RUFUS/CHAKA KHAN—Do You Love What

KQEO—Albuquerque
® CLIFFRICHARD—We Don't Talk Anymore
(EMI)
* FRANK MILLS—Peter Piper (Polydor) 15-11
* DIONNE WARWICK—Deja Vu (Arista) 6-3
KENO—Las Vegas
® RICHIE FURAY BAND—! Still Have Dreams
(Elektra)

© TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

Dx KOOL & THE GANG—Ladies Night (De-Lite)
19-12

* FOREIGNER—Head Games (Atlantic) 20-14
KFMB—San Diego
o DIONNEWARWICK—Deja Vu (Arista)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* SMOKEY ROBINSON—Cruisin’ (Motown)
18-13

* EAGLES—The Long Run (Asylum) 25-20

Pacific Northwest Region

® TOP ADD ONS

(D) PRINCE~I Wanna Be Your Lover (WB)
FLEETWOOD MAC—Sara (WB)
FOREIGNER—Head Games (Atlantic)

* PRIME MOVERS:

THE EAGLES—The Long Run (Asylum)

1.0. SOUTHER—You're Only Lonely (Columbia}
CLIFF RICHARD —We Don't Talk Anymaore (EMI)

BREAKOUTS

STYX—Why Me (A&M)

DAN FOGELBERG—Longer (Full Moon/Epic)}

ELECTRIC LIGHT ORCHESTRA—Last Trawn To
London (Jet)

KFRC—San Francisco

De PRINCE-1Wanna Be Your Lover (WB)
o STYX—Why Me (A&M)
* EAGLES—The Lorig Run (Asylum)22-15

* DONNA SUMMER—On The Radio
(Casablanca) 24-17

KYA—San Francisco

o K.C.& THESUNSHINE BAND—Please Don't
Go (Sunshine Sound)

* CLIFFRICHARD—We Don't Talk Anymore
(EMI)20-16 )

* J.D.SOUTHER-You're Only Lonely
(Columbia) 11-8

KROY—Sacramento

® HALL & OATES—Wait For Me (RCA)

© SUZIQUATRO—She's In Love With You
(RSO)

* PABLO CRUISE—!Want You Tonight (A&M)
106

D+ KOOL & THE GANG—Ladies Night (De-Lite)
17-14

KYNO—Fresno
© FLEETWOOD MAC—Sara (WB)
o LOBO—Hgldin' OnFor Dear Love (MCA)
* HERB ALPERT—Rotation (A&M) 31-24
 PABLO CRUISE—|Want You Tonight (A&M)
32-26

KGW-Portland
© CAPTAIN & TENNILLE—Do That ToMe One
More Time (Casablanca)
© FOREIGNER—Head Games (Atlantic)

+ LITTLE RIVER BAND—Cool Change
(Capitol) 16-9
* CLIFF RICHARD—We Don't Talk Anymore
(EMI) 11-8
KING—Seattle

® QUEEN-Crazy Little Thing Called Love
(Elektra)

o STYX-Why Me (A&M)

* MICHAEL JACKSON—Rack With You (Epic)
18-10

+ KENNYROGERS—Coward 0fThe County
(Un) 153

® ELECTRICLIGHT ORCHESTRA—Last Train
ToLondon (Jet)

© FLEETWOOD MAC—Sara (WB)
* MICHAEL JACKSON—Rock With You (Epic)
155

* J.D.SOUTHER-You're Only Lonely
(Columbia) 11-6

* ALAN PARSONS PROJECT— Damned If | Do (i)

(Arista) 16-10
* TOM PETTY & THE HEARTBREAKERS —
Don't Do Me Like That (Backstreet/MCA)

* KENNYROGERS—Coward Of The County
(Uay27-22

10-5 * PAT BENATAR—Heartbreaker (Chrysalis) X-
KTAC—Tacoma 16
o DAN - M

Epic)FOGEI.BERG Longer (Full Moon/ WTAC —Flint

o SMOKEY ROBINSON—Cruisin’ (Motown)

% LED ZEPPELIN—Fool In The Rain (Swan
Song) 21-16

* FLEETWOOD MAC—Sara (WB)27-21
KCPX—Salt Lake City

® MOLLY HATCHET—Flirtin’ With Disaster

® QUEEN-Crazy Little Thing Called Love
(Elektra)

© BOBWELCH—Rebel Rouser (Captiol)

* RUPERTHOLMES—Escape (Infinity) 8-1

(Epic) _ _
o SPINNERS—WorkingMyWayBackToYou ~ * ;‘;c]’f“““c"so"-““"W'"'Y""(ED'C)
(Atlantic) )

* EAGLES—The Long Run (Asylum) 8-4 7.96 (WZZR-FM)—Grand Rapids

D KOOL & THE GANG —Ladies Night (De-Lite)
169

STEVE FORBERT—Romeo’
KRSP—Salt Lake City D iy e
o DIONNE WARWICK—Deja Vu (Arista)

o STEVEFORBERT—Romeo's Tune
(Nemperor)

+ FLEETWOOD MAC—Sara (WB) 20-15
* FOREIGNER—Head Games (Atlantic) 6-2
KTLK—Denver

De PRINCE—IWanna Be Your Lover (WB)
* FOREIGNER—Head Games (Atlantic) 20-18

* EAGLES—The Long Run (Asylum) 25-17

WAKY—Louisville

* KENNYLOGGINS—This Is1t (Columbia) 13-
9

© TERIDE SARIO w/K.C.—Yes, I'm Ready

* v]néouumumu-mve Pains (RSO) 20- (Casablanca)

KIMN=Deqveq * EAGLES—The Long Run (Asylum) 23.13
o BARBRA _STREISAND—Kiss MeInTheRain
(Columbia) * STEVIEWONDER—Send One Your Love

o STYX—Why Me (A&M)
* ALAN PARSONS PROJECT-Damned If| Do

(Tamla) 17-12

* KENNYROGERS—Coward Of The County
(Ua) 115

WPEZ—Pittsburgh

® FLEETWOOD MAC—Sara (WB)

© SANTANA-You Know That | Love You
{Columbia)

* RUPERT HOLMES—Escape (Infinity) 10-5
* EAGLES—The Long Run (Asylum) 27-18

Southwest Region

DIONNE WARWICK—Deja Vu (Arista)
FLEETWOOD MAC—Sara (WB)
THE EAGLES—The Long Run (Asylum)

* PRIME MOVERS

KENNY LOGGINS—This Is It (Columbia)
KENNY ROGERS—Coward Of The County (UA)
SMOKEY ROBINSON—Cruisin’ (Tamla)

BREAKOUTS:

FOGHAT—Third Time Lucky (Bearsville)
BARRY MANILOW~When | Wanted You (Arista)
THE FLYING LIZARDS—Money (Virgin}

KILT—Houst

(Arista) 10-3 WBGN—Bowling Green
* JEFFERSON STARSHIP—)ane (Grunt) 8-2
KJR—Seattle ® QUEEN-~Crazy Little Thing Called Love
o DANFOGELBERG—Longer (Full Moon/ (Elektra)
Epic)

o STYX—Why Me (A&M) o DIONNEWARWICK—Deja Vu (Arista)

* MICHREL JACKSON-—Rock With You (Epic) . SMOKEY ROBINSON~Cruisin' (Motown)
: 1510

* CHRIS THOMPSON-f You Remember Me
(Planet) 10-3
KYYX—Seattie

® QUEEN-Crazy Little Thing Called Love
(Etektra)

D KOOL & THE GANG - Ladies Night (De-Lite)
1277

WGCL—Cleveland

o STYX—Why Me (A&M)
* FLEETWOOD MAC—Sara (WB) D-19

* SANTANA-You Know That | Love You
(Columbia) D-29

o FLEETWOOD MAC—Sara (WB)
® JIMMYBUFFETT—Volcano (MCA)

KCENZReno & DIONNE WARWICK—Deja Vu (Arista) 20-14
o DANFOGELBERG—Longer (Fuli Moon/
Epic) * KENNY ROGERS—Coward Of The County
o LEDZEPPELIN—Fool In The Rain (Swan (UA) 26-19
Song)
WZZP—Cleveland

+ TOMJOHNSTON—Savannah Nights (WB)
299

% SMOKEY ROBINSON- Cruisin’ (Motown) . EDA_N)FOGELBERG—Longer (Full Moon/
31-20 pic

NOfth Cenlrol Regi‘on * EAGLES—The Long Run (Asylum) 17-12
* DIONNE WARWICK—Deja Vu (Arista) 28-18

. ~
RO ADDIONS: 0-102 (WKRQ-FM)—Cincinnati

FLEETWOOD MAC—Sara (WB)
JIMMY BUFFETT —Volcano (MCA)
STYX—Why Me (A&M)

® MICHAEL JACKSON—Rock With You (Epic)
® FLEETWOOD MAC—Sara (WB)
* JEFFERSON STARSHIP—Jane (Grunt) 18-12

* DR.HOOK—Better Love Next Time
(Capitol) 29-23

* PRIME MOVERS

KENNY ROGERS—Coward Of The County (UA)  WNCI—Columb:
THE EAGLES—The Long Run (Asylum)

DIONNE WARWLCK—Deja Vu (Arista)

o TOM PETTY & THE HEARTBREAKERS —
Don’t Do Me Like That (Backstreet/MCA)

® FLEETWOOD MAC—Sara (WB)

BREAKOUTS

* JEFFERSON STARSHIP—Jane (Grunt) 22-16

QUEEN—Crazy Little Thing Called Love
(Elektra)

NEIL DIAMOND —September Morn’ (Columbia)

DAN FOGELBERG—Longer (Full Moon/Epic)

* KENNY ROGERS—Coward OfThe County
(UAY10-5

WCUE—Akron

De DONNA SUMMER—On The Radio

CKLW—Detroit (Casablanca)

® FLEETWOOD MAC—Sara (WB)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* DIONNE WARWICK —Deja Vu (Arista) 10-4

* CAPTAIN & TENNILLE—DoThat ToMe One
More Time (Casablanca) 20-12

© NEIL DIAMOND-September Morn’
(Columbia)

* EAGLES—The Long Run (Asylum) 29-23
+ FLEETWOOD MAC—Sara (WB) X-33

www.americanradiohistorv.com

© DIONNE WARWICK—Deja Vu (Arista)
® FOGHAT—Third Time Lucky (Bearsyille)

* KENNYROGERS—Coward Of The County
(UA) 15-8

# SMOKEYROBINSON—Cruisin' (Motown)
13-7

KRBE—Houston

® CHEAP TRICK—Voices (Epic)

© BONNIE RAITT-You're Gonna Get What's
Comin' (WB)

* ROD STEWART—| Don't Want To Talk About
it (WBjD-25

* FLEETWOOD MAC—Sara (WB)D-28
KLIF—Dallas

© TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca

© BARRY MANILOW—When | Wanted You
(Arista)

% K.C.& THESUNSHINE BAND—Please Don't
Go (Sunshine Sound) 14-10

* DR.HOOK—Better Love Next Time
(Capitol) 11-6

KNUS-FM - Dallas

De PRINCE—IWannaBe Your Lover (WB)
® FLEETWOOD MAC—Sara (WB)

* LITTLE RIVER BAND—Cool Change
(Capitol) 17-13

* RITACOOLIDGE-I'd Rather Leave While
I'm In Love (A&M) 31-26

KFJZ-FM (Z-97)—Ft. Worth

® JEFFERSON STARSHIP-Jane (Grunt)

o TOMPETTY & THE HEARTBREAKERS—
Refugee (Backstreet/MCA)

* J.D. SOUTHER—You're Only Lonely
{Columbia) 17-7

* KENNYLOGGINS—This Is it (Columbia) 24-
14

KINT—EI Paso

You Feel (MCA)
D KOOL & THE GANG~Ladies Night (De-Lite)
53

% KENNY LOGGINS—This Is It (Columbia) 12-
6

WTIX—New Orleans

® FLEETWOOD MAC—Sara (WB)

® THEFLYING LIZARDS—Money (Virgin)

* EAGLES—The Long Run (Asylum) 20-6

* IIAZI(E‘HAELJACKSON—RockWithYou(Epic)

WNOE—New Orleans

© ANNE MURRAY-Daydream Believer
(Capitol)

o DANFOGELBERG—Longer (Full Moon/
Epic)

* KENNYROGERS—Coward Of The County
(UA)5-3

* CLIFFRICHARD—We Don't Talk Anymore
(EM1) 10-5

KEEL—Shreveport

o ALAN PARSONS PROJECT—Damned If 1 Do
(Arista)

® EAGLES—The Long Run (Asylum)

* JEFFERSON STARSHIP—Jane (Grunt) 10-8

D KOOL & THE GANG—Ladies Night (De-Lite)
6-4

Midwest Region

® TOP ADD ONS

TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

CAPTAIN & TENNILLE-Oo That To Me One
More Time (Casablanca)

TOM PETTY & THE HEARTBREAKERS—Don't Do
Me Like That (Backstreet/MCA)

* PRIME MOVERS

RUPERT HOLMES—Escape (Infimty)
THE EAGLES—The Long Run (Asylum)
KENNY ROGERS—Coward Of The County (UA)

BREAKOUTS

DAN FOGELBERG—1onger (Full Moon/Epic)

STEVE FORBERT—Romeo's Tune (Nemperor)

BARRY MANILOW—You Know That | Love You
(Anista)

WLS—Chicago
© CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca)

o TOMPETTY & THE HEARTBREAKERS —
Don't Do Me Like That {Backstreet/MCA)

* J.D.SOUTHER—You're Only Lonely
(Columbia) 27-15

* RUPERT HOLMES—Escape (Infinity) 11-4
WEFM —Chicago
© SANTANA-You Know That | Love You
(Columbia)
® BLACKFOOT—Train, Train (Atco)
* CHEAP TRICK—Voices (Epic) 22-16

* CLIFF RICHARD—We Don't Talk Anymore
(EMI)19-13

WROK —Rockford

® STEVEFORBERT—Romeo's Tune
(Nemperor}

o TERI DE SARIO w/K.C.—Yes, I'm Ready
(Casablanca)

© SMOKEY ROBINSON— Cruisin' (Motown)
® EAGLES—The Long Run (Asylum)
+ RUPERT HOLMES—Escape (Infinity) 12-7

* MICHAEL JACKSON—Rock With You (Epic)
19-11

WKY—Oklahoma City

o NEIL DIAMOND-September Morn'
(Columbia)

* KENNY LOGGINS—This Is It (Columbia) 16-
9

* STEVIEWONDER—Send One Your Love
(Tamla) 11-6

* EAGLES—The Long Run (Asylum) 28-16

% STEVIEWONDER—Send One Your Love
(Tamla)23-15

(Continued on page 14)

'« Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written

permission of the publisher.
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PD INTERVIEW—WHN-AM New York program director Ed Salamon, right,

£

holds mike and checks script as he interviews Kenny Rogers for a show on the
station.

Set Frequency Allocations
For Global Radio Stations

This story prepared by Pierre
Haesler in Geneva and Peter Jones
in London.

GENEVA-It took more than 10
weeks of earnest negotiations here
but in the end the World Adminis-
trative Radio Conference. organized
by the International Telecommuni-
cation Union, came up with a frame-
work of frequency allocations that
will govern world radio activity until
the end of the century. :

Rated the most important in this
field for 20 years, the talks ran from
Sept. 24 to Nov. 30, with the aim of
revising, linking and bringing up to
date the international regulations
applicable to all radio-communi-
cation services.

The government level meeting
was attended by 154 member coun-
tries of the Telecommunication
Union. Its decisions, which go into
effect Jan. 1, 1982, are binding and
have the status of a treaty. The con-
ference had to agree on a basic
framework of allocation blocks of
frequencies to certain kinds of serv-
ice, including broadcasting.

There were fears of a confronta-

tion between developed and devel-
oping nations over an Algerian pro-
posal to give developing countries a
guaranteed two thirds use of the air-
waves, the suggestion being finally
defeated. Western delegates pointed
out that this meant reserving wave-
lengths years in advance, during
which time wavelengths would be
denied to those countries with ad-
vanced technology and which have
urgent services badly congested.

Another view from the West was
that such a proposal would rule out
any real expansion—it was said that
there will be at least 2,000 more ra-
dio stations in the U.S. by the end of
the century.

Domestic radio broadcasting in
the UK. will probably double its
frequencies for the VHF/FM
broadcasting as a result of the fre-
quency allocation. There are about
45 stations in the U K. now, four na-
tional BBC channels, 22 local BBC
stations and 19 commercial stations.

There were 147 separate delega-
tions involved, and 38 international
organizations sent observers. More
than 1,900 attended.

Vox Jox

By DOUG HALL

NEW YORK-While stations
across the country have been signed
up by this network or that syndicator
for a year-end, decade-end special
show of one type or another,
WXRT-FM Chicago was among
those which developed its own year-
end programming.

Program director Norman Winters
put together such an extensive col-
lection of specials reviewing the dec-
ade that they began on Dec. 17.

All of the station’s jocks were in-
volved and each produced his own
special in the series. Winters did a
segment on the Kent State shoot-
ings, Bruce Lee and black exploita-
tion movies tieing-in appropriate
music.

Terry Hemmert covered what
each of the Beatles did.in the *70s,
while Bobby Skafish covered obitu-
raries in the rock world.

Bill Cochran covered movies of
the decade and Garry Lee Wright
covered the 1972 election, Mark
Spitz, fashions and something he
called the “Charles Manson Family
Christmas Special.”

Tom Wilson covered comedy in
the *70s and Shel Lustig looked at
the rise of glitter rock and Kiss. Bob

Gelms handled Watergate, Evil
Knievel and fantasy films such as
“Star Wars.”

* K %

~ WWRL-AM New York is looking
for a morning man. Relief man
Wayne Scott is handling the spot for
the time being. Those interested in
this post at the black-formatted sta-
tion should contact general manager
Mark Olds at the station at 4}-30
58th St,, Woodside, N.Y. 11377. His
phone is 212-335-1600.
*x K %

DIR Broadcasting’s Bob Meyro-
witz has promoted Paui Zullo to vice
president for station relations, An-
drew Denmark to director of station
relations and Bernadette Elliot to as-
sociate director. ... Tom Larson,
music director of WKBK-AM
Keene, N.H., is giving his station “a
shot in the arm” with a move to a
“more Top 40” sound.

x  x %

Rick Patton has been named mu-
sic director of WPRZ-AM Evanston,
Ill. Patton, who handles drive time
on the station, also does a country
music show on WJEZ-FM Chicago.

(Continued on page 17)

Radio Programming

More Problems Than Solutions
Facing Radio Inthe New Decade

® Continued from page 3
nels on cable and satellite to home
transmissions.

Sklar said he had no ready solu-
tions to these problems.

Both Kent Burkhart of Burkhart/
Abrams and Bob Hughes. program
director of Metromedia’s WASH-
FM in Washington pointed to a lack
of well-trained talent in radio pro-
gramming.

Says Burkhart: “There are only a
dozen good programmers out there
who can go into a market and
change a situtation to any format
and take it to success. There are
some young Turks coming up, but
many will drep out.”

Burkhart says the manpower in
radio is “too transient. The pay is
low. Guys move for $25 more a
week.”

Hughes says the industry does not
train programmers. “They should be
college graduates with marketing ex-
pertise. They should be exposed to
sales and accounting.”

Hughes complains that too many
programmers in smaller markets
“know how to make an automation
system work, but don’t know funda-
mentals of programming.” He says
this has been caused by too many
consultants and syndicators in these
markets.

Jim Gallant, program director of
ABC’s WMAL-AM in Washington
claims a pressing problem is lack of
product for his MOR format. This
has long been a complaint of beau-
tiful music stations, but has not been
generally heard from MORs.

Notes Gallant: “Moving into the
*80s our MOR format has been chal-
lenged by a scarcity of new music
which will appeal to a broad spec-
trum of listeners. Music charts and
record buying confirm that most
popular songs and artists target lis-
teners of a select age group.

“MOR stations are faced with a
dilemma to keep programming fresh
while continuing to appeal to an au-
dience of various ages and tastes.”

Tom Burchill, vice president of
the newly formed RKO Radio Net-
work, says, “Our biggest task of the
’80s is to become the full resource for
our stations to compete in the mar-
ket,” which includes programming.
RKO will run six music specials next
year beginning with an Eagles show
Jan. 19 or 20 (Billboard, Dec. 8,
1979).

Dick Foreman, ABC network pro-
gramming vice president, sees the
biggest problem facing his operation
in the records his network shows
now use for distribution. “They are
costly and quality control is in an
abyss,” Foreman says. He is looking
toward satellite distribution as a so-
lution.

Both Kaplan and Burchill see the
acceptance of radio by both listeners
and advertisers as a pressing prob-

3 Chains Signed

LOS ANGELES—Media Re-
search Graphics, a new company
which computerizes rating data into
visual bar graphs, pies and other dis-
plays, has signed up the RKO, Out-
let and Shamrock (formerly Starr)
station chains for the service. Allen
Klein, president of the new service,
explains, “We found that by turning
numbers into pictures even a com-
plete novice can clearly spot a sta-
tion’s strengths and relative market
position.”

www americanradiohistorv.com

lem. Kaplan says. “Radio is taken
for granted by the listener. We've got
to sell radio to listeners as well as to
advertisers.” .

John Platt, program director of
jazz-formatted WRVR-FM in New
York says his challenge of the "80s is
to “broaden the base of jazz radio to
include those who never would lis-
ten to jazz. This is why I'm here.
WRVR is on the cutting edge.”

John Rook. program director of
KFI-AM Los Angeles says the great-

est problem facing MOR radio is
“the decline in long term listening.
With AM running 12 minutes of
commercials per hour while FM
runs six to eight minutes, person-
alities are the key.” he says.

Bill Hennes. program director of
NBC’s country outlet WMAQ-AM
in Chicago. says the big problem “is
learning to live with fraction-
alization. We'll have to feel our way
along in the face of video develop-
ments and FM stereo.”

RADIO PROGRAM REVIEWS

Retrospectives Over
Decade Entertaining

“Top 100 Of The *70s.” Produced
by Dave Sholin and Ron Hummel of
RKO for Drake-Chenault. Syndi-
cated for year-end broadcast.

NEW YORK—This joint effort by
RKO and Drake-Chenault may take
the prize for being the most exten-
sive review of the decade of the *70s.

The show runs 12 hours and not
only devotes an hour to each year of
the decade, but opens the first hour
with a review of the 1960s and closes
with an hour of six mini-biographies
of superstars and supergroups.

Not counting segments of songs,
the show includes 101 full iength top
recordings of the decade. These bas-
ically concentrate on the top 10 hits
of each year, but the show closes
with Led Zeppelin’s “Stairway To
Heaven,” which producer Sholin
notes was never a top 10 hit, but says
is the most important song of the
1970s.

The show also includes a large
number of news actualities, which
are often tied in with music. For ex-
ample coverage of the shootings at
Kent State is followed by Crosby,
Stills, Nash and Young’s “Ohio.”

The review of the top 100 opens
with the Jackson Five’s “I Want You
Back” and ends with Rod Stewart’s
“Do You Think I'm Sexy.” The top
100 are compiled from several trade
charts for each year. DOUG HALL

WNEW Beams
2 Live Concerts
In N.Y., N.J.

NEW YORK—-WNEW-FM New
York expanded its annual Christmas
benefit concert this year by adding a
second concert at the Capitol
Theatre in Passaic, N.J.

This concert, which also marks the
eighth anniversary of the theatre’s
concert policy, featured Arista
recording artist the Outlaws and
A&M artist 38 Special.

Both acts performed without
charge so the admission could be do-
nated to needy children. The cost of
admission also required bringing a
gift-wrapped package for a child.

The station also held its eighth an-
nual Christmas benefit concert at
Avery Fisher Hall here featuring
RCA artists Daryl Hall and John
Oates plus Epic artist Ellen Foley.
These artists, too, performed at no
charge for the benefit of the cerebral
palsy fund.

The station broadcast Outlaws
and Hall and Oates performances
from the Bottom Line here.

“The News That Rocked ’79.”
Produced by Denny Somach. NBC
Source Network, Jan. 1.

NEW YORK —In a field of a variety
of year-end countdown shows and
this year, end of decade count-
downs, NBC has come up with a
unique approach in this two-hour
program.

The emphasis is on news about
the music, rather than just on the
music itself. So Chicago DJ Steve
Dah!l’'s “Do You Think I'm Disco”
becomes an important record in a
discussion of disco versus rock 'n’
roll.

The show moves onto Van Ha-
len’s “Dance The Night Away” and
quickly establishes a strong AOR
orientation.

Some of the interviews produce
real news. Mick Fleetwood tells lis-
teners Fleetwood Mac may be
recording more and touring less and
Bill Joel says his next album wili be
“a lot of rock ’n’ roll.”

Fleetwood says, “I would think
the band would tend to become
more of a recording situation. We
will go on the road, but there comes
a time when there are other things
important to one’s own private life. I
have a feeling that an album will
come out a lot sooner than even we
think.” Alluding to the lengthy pe-
riod between the group’s current al-
bum and the one prior to it, Fleet-
wood says, “There won’t be a three-
year gap.” '

Joel, at another point in the pro-
gram, says, “I have always wanted to
make a lot of rock ’n’ roll songs on an
album. That’s the direction I'm go-
ing.”

The show not only looks at rec-
ords, but films dealing wth music.
Source movie critic Jeff Gelb has
high praise for Bette Midler’s “The
Rose,” which he says is “bluesey and
ballsy.”

He announces that Meat Loaf will
star in a movie called “Roadie” and
that there might be a film based on
the life of Jim Morrison of the
Doors.

Alice Cooper and Blondie will be
in a film together, he says, and he
promises a forthcoming film, “Times
Square” is supposed to do for new
wave what “Saturday Night Fever”
did for disco.

New acts such Joe Jackson and
the Police are examined and Arista
Records chief Clive Davis, in an in-
terview, predicts he will “be sur-
prised if the 1980s are dominated by
only one sound.”

The show is hosted by Bill Fan-
tini, news and public affairs director
of WYSP-FM Philadelphia. Pro-
ducer Somach also comes from that
station. DOUG HALL
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Billboard Sing|

® Continued from page 12
WIFE—Indianapolis
© NICOLETTELARSON-Let Me Go Love (WB)

o DANFOGELBERG—Longer (Full Moon/
Epic)

WNDE- Indianapolis
® MICHAEL JACKSON—Rock With You (Epic)

o TERI DE SARIO w/X.C.-Yes, I'm Ready
(Casablanca)

 LITTLE RIVER BAND-Cool Change
(Capitol) 8-5

 CAPTAIN & TENNILLE-Do That To Me Gne
More Time (Casablanca) 12-8

WOKY-Milwaukee

© SMOKEY ROBINSON - Cruisin’ (Motown)
De PRINCE-|Wanna Be Your Lover (WB)
* RUPERT HOLMES-Escape (Infinity) 10-3

D#* KOOL& THE GANG-Ladies Night (De-Lite)
17-10

WZUU-FM - Milwaukee

® LOBO-Holdin' On For Dear Love (MCA)

o TERIDESARIO w/K.C.—Yes, I'm Ready
(Casablanca)

* RUPERTHOLMES— Escape (Infinity) 20-6

* DR.HOOK-Better Love Next Time
(Capitol) 10-5

KSLQ-FM=St. Louis

KLEO-Wichita

WORC-Hartford

es Radio Action

Based on station playlists through Thursday (12

WYRE-Annapolis

127/79)

WFLB—Fayettevilie

Playlist Top Add Ons @
Playlist Prime Movers

WORD-Spartanburg

© ROD STEWART—| Don't Want To Talk About
It(ws)

© BARRY MANILOW-When | Wanted You
(Arista)

* DIONNE WARWICK - Deja Vu (Arista) 24-19

* TERIDESARIOw/K.C.-Yes, I'm Ready
(Casablanca) 17-11

Northeast Region

® TOP ADD ONS

KENNY LOGGINS—This Is It (Columbia)
DR. HOOK—Better Love Next Time (Capitol)
MICHAEL JACKSON—Rock With You (Epic)

* PRIME MOVERS

SMOKEY ROBINSON—Rock With You (Tamia)
KENNY ROGERS—Coward Ot The County (UA)
CLIFF RICHARD—We Oon't Talk Anymore (EMI)

BREAKOUTS

NE{L DIAMOND-September Morn’ (Columbia)
ANNE MURRAY—Daydream Betiever (Capitol)
THE DIRT BAND—An American Dream (UA)

® THEINMATES-Dirty Water (Polydor)

o TERIDE SARIO w/K.C.-Yes, I'm Ready
(Casablanca)

* EAGLES—The Long Run (Asylum) 12-9
D+ ISAAC HAYES=-Don't Let Go (Polydor) 20
14

KXOK-St. Louis

o DAN FOGELBERG—Longer (Full Moon/
Epic)

o DR HOOK-Better Love Next Time
(Capitol)

* CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca) 28-6

% EAGLES—The Long Run (Asylum) 23-9
KIOA-Des Moines

© ELECTRIC LIGHT ORCHESTRA—Last Train
To London (Jet)

® FLEETWOOD MAC—Sara (WB)

+* KENNY ROGERS—Coward Of The County
(UA)19-13

* RUPERT HOLMES—Escape (Infinity) 12:5
KDWB—Minneapolis

o STEVEFORBERT-Romeo's Tune
(Nemperor)

o DAN FOGELBERG - Phoenix (Full Moon/
Epic)

 KEMNY LOGGINS—This Is It (Columbia) 27-
18

* FOREIGNER—Head Games (Atlantic) 19-12
KSTP—Minneapolis

o STEVE FORBERT—Romeo's Tune
(Nemperor)

o DANFOGELBERG—Longer (Full Moon/
Epic)

* RITACOOLIOGE-1'd Rather Leave While
I'm In Love (A&M) 19-15

 KENNY ROGERS - Coward Of The County
(UA)16-11

WHB—Kansas City

© FLEETWOOD MAC—Sara (WB)
o THEDIRT BAND-An American Dream (UA)
* DIONNE WARWICK—Deja Vu (Arista) 20-18

* KENNYROGERS-Coward Of The County
UR)53

KBEQ—Kansas City

® QUEEN-Crazy Little Thing Called Love
(Elektra)

o CHEAP TRICK~Voices (Epic)
% EAGLES—The Long Run (Asylum) 35-27

* ;MCI:;AEL JACKSON-Rock With You (Epic)
1-2

KKLS—Rapid City

© BARRY MANILOW-When | Wanted You
(Arista)

® EAGLES-The Long Run (Asylum)

% LITTLE RIVER BAND—Cool Change
(Capitol) 7-5

* RUPERT HOLMES—Escape (Infinity) 10-7
KQWB-Farge

o HALL & DATES—Wait For Me (RCA)

o TER!DESARIO w/K.C.~Yes, I'm Ready
(Casablanca)

WABC—New York

o DR.HOOK-Better Love Next Time
(Capitol)

- % 0'JAYS—Forever Mine (P.L.R.) 13-8

 CAPTAIN & TENNILLE-Do That To Me Gne
More Time (Casablanca) 24-14

WXLO - New York
« NEILDIAMOND-September Morn’
(Columbia)

o SPINNERS-Working My Way Back To You
(Atlantic)

+ LITTLE RIVER BAND~Cool Change
(Capitol) 24-19

* SMOKEY ROBINSON=Cruisin' (Motown)
14-10

WPTR~Albany

© MICHAEL JACKSON—Rock With You (Epic)
e LOBO-Holdin' OnFor Dear Love (MCA)
+ DIONNE WARWICK~ Deja Vu (Arista) 28-14

* SMOKEY ROBINSON-Cruisin' (Motown)
26-20

WTRY—Albany
© DIONNE WARWICK-Deja Vu (Arista)
® QUEEN-Crazy Little Thing Called Love
(Elektra)
* EAGLES—The Long Run (Asylum) 22-12

 TOM PETTY & THE HEARTBREAKERS—
Don't Do Me Like That (Backstreet/MCA)
21-15

WKBW-Buffalo

® CHEAP TRICK~Voices (Epic)

© ANNE MURRAY-Daydream Believer
(Capitol)

* MICHAEL JACKSON—Rack With You (Epic)
23-10

* KENNYROGERS—Coward Of The County
(UA) 24-12

WYSL-Buffalo
® GILDA RADNOR-Touch Me With My
Clothes On (WB)
© BARRY MANILOW=-When | Wanted You
(Arista)
* ABBA-Chiquitita (Atlantic) 8-2

* JENNIFER WARNES—Don't Make Me Over
(Arista) 24-17

WBBF~Rochester

© NEIL DIAMOND—September Morn'
(Columbia)

* SUPERTRAMP-Take The Long Way Home
(A&M) 15-9

* KENNY ROGERS— Coward Of The County
(UA)13-6

WPRO (AM)—Providence

© THEDIRT BAND-An American Dream (UA)

® NEILDIAMOND-September Morn'
(Columbia)

* HERBALPERT-Rotation (A&M) 2719~
* RUPERTHOLMES-Escape (Infinity) 14-6
WPRO-FM—Providence

o FLEETWOOD MAC—Sara (WB)
o EAGLES-The Long Run (Asylum)

% CLIFF RICHARD-We Don't Talk Anymore
(EMI) 16-8

+ TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (Backstreet/MCA)
10-7

WICC—Bridgeport

® SANTANA-You Know That | Love You
(Columbia)

o BONNIE RAITT-You're Gonna Get What's
Comin’ (WB)

* FOGHAT-Third Time Lucky (Bearsville) 25-
20

* KENNY ROGERS—Coward Of The County
(UA)20-13

Mid- Atlantic Region

® TOP ADD ONS:

0'JAYS—Forever Mine (P.LR.)
FOGHAT~Third Time Lucky (Bearsville)
(D) PRINCE—t Wanna Be Your Lover (WB)

* PRIME MOVERS;

CAPTAIN & TENNILLE-Do That To Me One
More Time (Casablanca}

CLIFF RICHARD—We Don't Talk Anymore (EMI)

LITTLE RIVER BAND—Cool Change (Capitol)

BREAKOUTS

NEIL DIAMOND -September Morn' (Columbia)
QUEEN-Crazy Little Thing Called Love
(Elektra)

® FLEETWOOD MAC—Sara (WB)

o TERIDE SARIO w/K.C.~Yes, I'm Ready
(Casablanca)
* MICHAEL JACKSON-Rock With You (Epic)
23-10
* KENNY ROGERS—Coward Of The County
(Ua) 2812
WRKO-Baoston

o QUEEN-Crazy Little Thing Called Love
(Elektra)

o KENNYLOGGINS—This Is it (Columbia)

 CLIFF RICHARD -We Don't Talk Anymore
(EM1) 24-15

* SMOKEY ROBINSON- Cruisin’ (Motown)
2119

WBZ.FM—Boston

© MICHAEL JACKSON-Rock With You (Epic)
® SMOKEY ROBINSON=Cruisin' (Motown)
F-105 (WVBF) —Boston

o STEVE FORBERT-Romeo's Tune
{Nemperor)

® QUEEN-Crazy Little Thing Called Love
(Elektra}

+ LITTLE RIVER BAND—Cool Change
(Capitol) 10-5

D% KOOL & THE GANG—Ladies Night (De-Lite)

6-3

DAN FOGELBERG—Longer (Full Moon/ Epic)

WFIL—Philadelphia

o ('JAYS—Forever Mine (P.I.R.)

® NEIL DIAMOND~-September Morn'
(Columbia)

* RUPERT HOLMES—Escape (Infinity) 6-2

 CAPTAIN & TENNILLE-Do That ToMe One
More Time (Casablanca) 23-17

WIZD-Fhiladeiphia
o KENNY LOGGINS—Thisls It (Columbia)

© NARADA MICHAEL WALDON—I Shoulda
Loved Ya (Atlantic)

 CLIFF RICHARD—We Don't Talk Anymore
(EMI)34-24

*- INNER LIFE~}'m Caught Up (Prelude) 29-
20

WIFI-FM—Philadelphia

o PAT BENATAR-Heartbreaker (Chrysalis)

o DANFOGELBERG—Longer (Full Moon/
Epic)

* CLIFF RICHARD—We Don't Talk Anymore
(EM1) 20-10

* EAGLES—The Long Run (Asylum) 24-13
WPGC-Washington

o 0'JAYS—Forever Mine (P.I.R.)
o FOGHAT-Third Time Lucky (Bearsville)

* LITTLERIVER BAND~-Cool Change
(Capitol) 27-22

% CAPTAIN & TENNILLE- Do That To Me One
More Time (Casablanca) 21-16

WGH-—Norfolk

© ROD STEWART-| Don’t Want To Talk About
It (WB)

© DIONNE WARWICK—Deja Vu (Arista)
* MICHAEL JACKSON-Rock With You (Epic)
114

% LITTLERIVER BAND~Cool Change
(Capitol) 10-3

WCAO—Baltimore

De PRINCE-|Wanna Be Your Lover (WB)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* JEFFERSON STARSHIP-Jane (Grunt) 17-12

+ RUFUS/CHAKA KHAN—Do You Love What
You Feel (MCA) 23-19

 EAGLES—-The Long Run (Asylum) 15-7
* MICHAEL JACKSON —Rock With You (Epic)
21

WLEE—Richmond

® FOGHAT-Third Time Lucky (Bearsville)

© SMOKEY ROBINSON—Cruisin’ (Motown)
 FLEETWOOD MAC—Sara (WB) 23-19

* gENNY LOGGINS~This s It (Columbia) 12-

WRVQ-Richmond

® STYX-Babe (A&M)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* KENNY ROGERS~Coward Of The County
(Ua)9-5

* JIMMY BUFFETT—-Volcano (MCA) 148
WAEB-Allentown ]

o TOM JOHNSTON=-Savannah Nights (WB)

© JOHN STEWART=Lost Her In The Sun (RSO)

* PABLO CRUISE-|Want You Tonight (A&M)
13-6

+ CLIFF RICHARD -We Don't Talk Anymore
(EMI}7-3

WKBO -Harrisburg

De PRINCE-|Wanna Be Your Lover (WB)

® SANTAMA-You Know That | Love You
(Columbia)

* KENNY LOGGINS=This Is It (Columbia) 29-
13

* SMOKEY ROBINSOM—Cruisin’ (Motown)
20-15

Southeast Region

® TOP ADD ONS:

QUEEN-Crazy Little Thing Called Love
(Elektra)

STEVE FORBERT—Romeo's Tune (Nemperor)

STYX-Why Me (A&M)

* PRIME MOVERS:

THE EAGLES—The Long Run (Asylum)
PRINCE -1 Wanna Be Your Lover (WB)
KENNY LOGGINS~This Is It (Columbia)

BREAKOUTS:

THE SPINNERS-Working My Way Back To You
(Atlantic)

DAN FOGELBERG—Longer (Full Maon/Epic)

ROBERT PALMER—Can We Still Be Friends
(island)

WQXI-Atianta

o STEVEFORBERT—Romeo's Tune
(Nemperor)

® (QUEEN-Crazy Little Thing Called Love
(Elektra)

 EAGLES-The Long Run (Asylum) 15-9
* JIMMY BUFFETY—Volcano (MCA) 27-20
1.93 (WZGC-FM)—-Atlanta

o STEVE FORBERT—Romea’s Tune
(Nemperor}

® QUEEN-Crazy Little Thing Called Love
(Elektra)

* TOM PETTY & THE HEARTBREAKERS -
Don’t Do Me Like That (Backstreet/MCA)
25-15

* KENNYROGERS—Coward OfThe County
(UA)12-5

WBBQ-Augusta

o LED ZEPPELIN—Fool In The Rain (Swan
Song)

© ELECTRIC LIGHT ORCHESTRA-Last Train
To London (Jet)

* QUEEN-Crazy Littie Thing Called Love
(Elektra)X-28

* CHEAPTRICK-Voices (Epic) X-24
WFOM-Atianta

o HERBALPERT-Rotation (A&M)

o ('JAYS—Forever Mine (P.L.R.)

* MICHAEL JACKSON-Rock With You (Epic)
139

+ KENNY ROGERS—-Coward Of The County
(UA) 14-11

WSGA-Savannah

o STYX-Why Me (A&M)

o STEVEFORBERT—Romeo's Tune
{Nemperor)

 CLIFF RICHARD—We Don't Talk Anymore
(EMI)17-10

* TOM PETTY & THE HEARTBREAKERS—
Don’t Do Me Like That (Backstreet/MCA)
1811
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o STEVEFORBERT-Romeo's Tune
(Nemperor)

o BONNIE POINTER—1Can't Help Myself
(Motown)

D# SUGARHILLGANG—Rapper's Delight
(Sugar Hill) 32-21

* MICHAEL JACKSON-Rock With You (Epic)
20-12

WOQAM - Miami
o FLEETWOOD MAC-Sara (WB)

o QUEEN-Crazy Little Thing Called Love
(Elektra)

* MICHAEL JACKSON - Rock With You (Epic)
13-5

* CLIFF RICHARD-We Don't Talk Anymore
(EM1)14-8

WMIX (96X) =Miami

D+ PRINCE-|Wanna Be Your Lover (WB) 23-
15

* SUZIE LANE-Harmony (Elektra) 12-9
Y-100 (WHY)-FM)—Miami

o DIONNE WARWICK—Deja Vu (Arista)
© FOGHAT-Third Time Lucky (Bearsville)

D DOMNMASUMMER-On The Radio
(Casablanca) 10-3

D« PRINCE-{Wanna Be Your Lover (WB) 21-
15

WLOF-0rlando

o DAN FOGELBERG— Longer (Full Moon/
Epic)

® STYX-Why Me (A&M)
D# ISAAC HAYES-Don't Let Go (Polydor) 23-
13

+ KENNY ROGERS—Coward Of The County
(UA)5-1

WLAC—Nashville

o ROD STEWART-|Don't Want To Talk About
It (WB)

o STYX-Why Me (A&M)
 JEFFERSON STARSHIP-Jane (Grunt) 21-15
D« ISAAC HAYES—Don't Let Go (Polydor) 17-
12

(WBYQ) 92-Q— Nashville

o SPINNERS-Working My Way Back To You
(Atlantic)

© THE DIRT BAND-An American Dream (UA)

+ FLEETWOOD MAC—Sara (WB) 28-19

* KENNY LOGGINS=This st (Columbia) 23-
12

WHBQ-Memphis

De PRINCE-IWanna Be Your Lover (WB)
© DIONNEWARWICK-Deja Vu (Arista)
+ DR.HOOK—-Better Love Next Time (21-16)
* EAGLES-The Long Run (Asylum) 30-22
WRJZ-Knoxville

De PRINCE-|Wanna Be Your Lover (WB)
o STYX-Why Me (A&M)

* ).D.SOUTHER-You're Only Lonely
(Columbia) 11-4

* RUPERT HOLMES—Escape (Infinity) 14-5
Q-105 (WRBQ-FM)~Tampa

o STEVE FORBERT-Romeo's Tune
{Nemperor)

® QUEEN~-Crazy Little Thing Called Love
(Elektra)

& CLIFFRICHARD-We Don't Talk Anymore
(EM1)13-7 .

* KENNYLOGGINS=This Is It (Columbia) 12-
5

B)-105 (WBJW-FM) ~Orlando

o STYX-Why Me (A&M)

o ROBERT PALMER~Can We Still Be Friends
(Island)

* RUPERT HOLMES-Escape (Infinity) 12-6

D« SUGAR HILL GANG—-Rapper's Delight
(Sugar Hill) 20-13

WQXQ-Daytona Beach

o EARTH, WIND & FIRE-Star (ARC)

o QUEEN~-Crazy Little Thing Called Love
(Elektra)

+ TOMPETTY & THE HEARTBREAKERS -
Don’t Do Me Like That (Backstreet/MCA)
12-6

* SANTANA-You Know That | Love You
(Columbia) 9-5

WAPE-Jacksonville

© STYX-WhyMe (A&M)

® QUEEN-Crazy Little Thing Called Love
(Elektra)

 K.C.& THE SUNSHINE BAND - Piease Don't
Go (Sunshine Sound) 7-2

* MICHAEL JACKSON—Rock With You (Epic)
14-10

WAYS=Charlotte

o DAN FOGELBERT—Longer (Full Maon/
Epic)

o SPINNERS-Working My Way Back To You
(Atlantic)

* CLIFF RICHARD-We Don't Talk Anymore
(EMI)19-11

* EAGLES-The Long Run (Asylum) 23-5
WKIX—Raleigh

o NEILDIAMOND-September Morn'
(Columbia)

o QUEEN-Crazy Little Thing Called Love
(Elektra)

* DAMFOGELBERG- Longer (Full Moon/
Epic) D-28

* RUFUS/CHAKA KHAN-Do You Love What
You Feel (MCA) D-24

WTMA—Charleston

o SPINNERS—Working My Way Back To You
(Atlantic)

o (QUEEN-Crazy Little Thing Called Love
(Elektra)

D« PRINCE-IWanna Be Your Lover (WB) 29-
18

% JEFFERSON STARSHIP—Jane (Grunt) 13-9

© ROBERT JOHN-Lonely Eyes (EMI)
© JOHN STEWART—Lost Her In The Sun (RS0)
% EAGLES-The Long Run (Asylum) 19-6

+ TOM PETTY & THE HEARTBREAKERS -
Don't Do Me Like That (Backstreet/MCA)
2121

WGOW-Chattanooga
o PAT BENATAR-Heartbreaker (Chrysalis)
® CHEAP TRICK - Voices (Epic)
 EAGLES—-The Long Run (Asylum)21-16

% MICHAEL JACKSON—Rock With You (Epic)
16-10

WERC-Birmingham
o DIONNE WARWICK -Deja Vu (Arista)
® FLEETWOOD MAC~Sara (WB)
* BLACKFOOT—Train, Train (Atco) 18-12
* q(])GHAT—Third Time Lucky (Bearsville) 24-

WSGN-Birmingham
De PRINCE-Wanna Be Your Lover (WB)

o STEVE FORBERT-Romeo's Tune
{Nemperor)

* KENNY ROGERS—Coward Of The County
(UA) 10-5

D+ ISAAC HAYES-Don't Let Go (Polydor) 16-
10

WHHY-Montgomery

o DAN FOGELBERG— Longer (Full Moon/
Epic)

o STYX—-Why Me (A&M)
* EAGLES—The Long Run (Asylum) 11-5

* PRINCE—I| Wanna Be Your Lover (WB) 25-
15

KAAY-Little Rock

© ROBERTJOHN-—Lonely Eyes (EMI)
® MICHAEL JACKSON—Rock With You (Epic)
* RUPERT HOLMES—Escape (Infinity) 4-1

+ J.D. SOUTHER-You're Only Lonely
(Columbia) 8-5

WSEZ (Z-93) - Winston-Salem
® T0T0-99(Columbia)
© JOURNEY—Too Late (Columbia)

* STEVE FORBERT-Romeo's Tune
(Nemperor) 33-17

* JEFFERSON STARSHIP-)ane (Grunt) 19-9
WAIV-Jacksonville

® PRINCE-|Wanna Be Your Lover (WB)

© ROBERT PALMER- Can We Still Be Friends
(Island)

* KENNY LOGGINS=This Is It (Columbia) 11-
6

* EAGLES~The Long Run (Asylum) 25-17

«© Copyright 1979, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted. in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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WWVA-AM In
Wheeling Lights
Up 53 Candles

WHEELING, W.VA.—More than
300 persons attended a special cele-
bration for WWVA-AM here, hon-
oring the station’s 53rd year of coun-
try music broadcasting.

WWVA, a 50,000-watt Wheeling-
based subsidiary of Columbia Pic-
tures Industries, was feted by city of-
ficials, including Wheeling mayor
Cuyler Ewing who proclaimed Dec.
9-15 “WWVA Recognition Week.”

The proclamation also cited the
WWVA “Jamboree U.S.A.” which
hosts the annual outdoor country
festival known as Jamboree In The
Hiils.

Attending WWVA’s celebration
were H. Ross Felton, vice president
of Columbia Pictures Radio, Inc.; Jo
Walker, executive director of the
Country Music Assn.; Fred Kesh-
ner, vice president of Columbia Pic-
tures Radio Stations, Inc.; and
Wynn Alby, vice president of Co-
lumbia Pictures Radio, Inc.

WWVA first began broadcasting
Dec. 13, 1926, with ‘“Jamboree
U.S.A.” first taking to the airwaves
seven years later.

Radio Programming

BILLBOARD ARrRBITRON RATINGS

A computation of individual market’s formats released by arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.

Figures in lightface are from previous year.

ALTOONA APRIL/MAY 1979

AVERAGE QUARTER HOUR—METRO SURVEY AREA ' SHARES—METRO SURVEY AREA
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Above average quarter hour figures are expressed in hundreds (add two zeros).

L.A. KBIG-FM Grabs Ratings
Lead (6.1) With Beautiful Music

LOS ANGELES—Advance re-
leases of the October-November Ar-
bitron ratings shows some shakeups
in the Los Angeles and San Diego
markets. Leading the pack in Los
Angeles is beautiful KBIG-FM with
a 6.1 rating. Following is talk
KABC-AM with a 6.0, rock KMET-
FM with a 5.8, beautiful KJOI-FM
with a 4.9 and country KLAC-AM
with a 4.3.

In the July/August book, KBIG
was in third place with a 5.0. KABC
had been the leader with an 8.0 and
while KMET is still the leading rock
music station, it has dipped slightly
from its 64 slot. KJOI's numbers
represent a holding pattern while
KLAC jumps from a 2.9 to a 4.3.
This jump is due partly to the fact
that KLAC is now the only country
station in the market. Former coun-
try KHTZ-FM, now mass appeal
Top 40, changed its format in July.

The new format seems to be work-
ing for KHTZ because, even though
it came in 18th with a 2.2 rating, its
present position represents a jump
from its 1.6 position in the July/Au-
gust book.

Rounding out the top 10 is news
KFWB-AM which holds at a 4.1,
soft rock KNX-AM which jumps
from a 3.4 to a 4.0, Top 40 KRTH-
FM which holds at 3.8, Top 40/oldie
KRLA-AM which moves from a 3.2
to a 3.7, Top 40 KFI-AM which
moves from a 2.9 to a 3.3.

KNX may have been helped by
the demise of a similar soft rock for-
mat at KZLA. The latter station,
ROW a more personality-oriented
adult rock outlet, comes in 20th with
a 19. However, this represents a
jump for KZLA which had been
doing poorly for several books. In
July/August, the station had a 14.

Other notable moves include
adult contemporary KMPC-AM
which, despite a massive television
and billboard blitzin the area, drops
from a 3.8 to a 2.8. Itis now ranked
in 12th place. Disco is neither a
dominant ror failing format as both
KIIS-FM and KUTE-FM come in
11th and 15th respectively. KUTE,

By CARY DARLING

up from a 2.4, now has 2.6. KIIS
holds at 2.8.

Top 40 KHJ-AM, doing poorly
for several books with a 1.8 in July/
August, leaps to a 2.4 which puts it at
17th place for the market. AOR
KLOS-FM is sliding after reaching
a 2.6 holding pattern for its July/
August and April/May books. The
station is now in 19th place with a
2.2. KLOS has been experimenting
with a looser, more free form format
since the spring.

KTNQ-AM, now a Spanish lan-
guage station since July, drops from
a2.linits July/August book to a 1.6.
Another Spanish station, KALI-
AM, also drops froma 23 to a 1.5.
These stations are 21st and 22nd in
the market respectively.

Classical KFAC-FM jumps from
a 9 to a 1.2 making it 26th in the
market. KGFJ-AM, which had been
KKTT in the last book, is doing
slightly better. Like KFAC, it

Leon Russell in
Lengthy Rap At
Tulsa’s KMOD

TULSA—Leon Russell, who has
been pleasing the home folks with a
number of unscheduled night spot
appearances here, recently spent 90
minutes at KMOD-FM:-for a live on-
air interview.

Russell’s appearance at the AOR
FM outlet included a performance
with members of the New Grass Re-
vival and an interview coenducted by
music director Charlie West.

KMOD rebroadcast . portions of
the program at a later date and sup-
plied a tape to KATT-FM Okla-
homa City.

KMOD calls itself the rainbow
station, so Russell did “Over The
Rainbow” as a dedication.

By the program’s end a crowd had
gathered outside the station and
Russell met with them ard signed
autographs.

jumped from a 9 to a 1.2. AOR
KWST inches to a 1.1 from a 1.0.

San Diego’s beautiful XETRA-
AM registers in the Los Angeles rat-
ings with a 1.0. Previously, it was a
.5. The outlet comes in 30th in the
market.

The April/May San Diego book,
the last for the San Diego area,
seems to have been skewed by
KFMB-AM’s coverage of profes-
sional baseball during that season.
KFMB had astrong 8.0 in that book.
For the October/November book
though KFMB falls from first to
10th place as it now has a 3.8 with its
aduit contemporary format.

Leading the pack now is KJYQ-
FM, formerly KOZN-FM, with a
7.7. The station remains beautiful
music despite the call letter change.
AOR is doing well with KGB-FM
and KPRI-FM coming in second
and third respectively with a 5.7 and
5.6. The, former had a 4.4 in the
April/May book and KPRI had a
4.1. Soft rock KIFM-FM jumps
from a3.5toa5.0. News KSDO-AM
moves up to fifth place with a 5.0, up
from 4.6.

In sixth place is KEZL-FM, a
beautiful station, which drops from
a5.3toa4.5. XETRA-FM, an AOR
outlet, drops from a 4.8 to a 4.4 as it
takes seventh place. Mass appeal
KFMB-FM drops from a 5.1 to a
4.2. Ironically, though XETRA-AM
jumped in Los Angeles, its down in
San Diego from a 5.2 to a 3.9.
KFMB-AM rounds out the top 10.

Other moves of note include a
jump for KBZT-FM froma29toa
3.7, which puts it in 1 1 th place. Clas-
sical scores well in 12th place as it
moves from a 2.5 to a 3.6. Disco
seems to be on the decline as KITT-
AM, which came on strong here,
falls from a 4.2 to a 2.2. Itis now in
22nd place. Adult contemporary
KCBQ-AM falis from a2.8toa 2.5,
putting it in 18th place.

Adult contemporary KOGO-AM
takes a healthy leap froma 22 toa
3.1 which makes it 15th in the mar-
ket. Another adult contemporary
KMIC-AM, falls froma4.7toa3.1.

www americanradiohistorv.com

Contemporary Leader In Altoona

ALTOONA—Contemporary has
strengthened its position as the lead-
ing format in this market by a com-
manding lead, according to an ex-
clusive Billboard analysis of the
April/May Arbitron report.

Contemporary holds a 42.6 share
of all listeners 12 years old or older,
up from the 30.7 registered a year
ago.

Beautiful music also grew in pop-

ularity, showing a 22.2 share, up
from 15.1 a year ago.

Country is in third place with a
15.6 share, down from 30.7, followed
by oldies with 10.8, down from 18.1.

In terms of actual listeners for an
average quarter-hour contemporary
is tops with 7,000, up from 5,100 last
year.

This is followed by beautiful with
3,700, up from 2,500; country with
2,600, down from 4,300 and oldies
with 1,800, down from 3,000.

Pittsburgh’s KDKA Beams
Remotes From the Streets

By JOHN MEHNO

PITTSBURGH — KDKA-AM
took to the streets for the holiday
season, continuing a 10-year tradi-
tion at the Westinghouse station.

Since 1969, KDKA has done re-
mote broadcasts from the windows
of the three major downtown de-
partment stores. The remotes em-
phasize the station’s fund raising ef-
forts for the local Children’s
Hospital.

It’s also a showcase for air talent
Jack Bogut, Art Pallan and Trish
Beatty, who handle the music shows
weekdays from 6 a.m. until 4:30 p.m.
KDKA also broadcasts its 6 to 9 p.m.
talk show from the store windows.

The Christmas remotes are
KDKA'’s most successful and visible
promotion. In recent years, the com-
bined donations from the window
campaign and an annual variety
special on KDKA-TV have topped
the $1 million mark.

Bogut, who’s been the morning
man at KDKA since 1968, spear-
heads the campaign. Through the
cooperation of a fast-food franchise,
he’s hustled farkleberry cookies and
farkleberry brew for donations to
the hospital. The farkleberry is a
long running joke on the Bogut
show.

Everything except news is han-
dled from the remote location,
which includes an outside micro-
phone for conversations with side-
walk passers-by.

In addition to the carted music—

which includes a higher percentage

of Christmas music than any other
Pittsburgh station—the air person-
alities conducted interviews with
guests from sports, music and poli-
tics.

Guests this year included the Let-
termen and local acts the Skyliners
and the Breeze.

Most of the interviews came dur-
ing the less hectic midday hours with,
Pallan and Beatty.

WYJZ Switch
Ignites Protests

PITTSBURGH—-A group of
black ministers has threatened
WYJZ-AM with a listener boycott if
their religious broadcasts are re-
placed with jazz.

A group caled People United To
Save the Gospel called a press con-
ference to anmounce its displeasure
with the programming switch.

WYIJZ plans to reduce its load of
religious programming from every
morning and all day Sunday to Sun-
day morning only.

The group threatened to tell
church members to refuse to listen to
WYJZ if the station didn’t change its
policy.

A station spokesman says the min-
isters were encouraged to meet with
WYJZ management, emphasizing
that a protest wasn’t the proper way
to accomplish anything.
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (12/26/79)

Top Add Ons-National

THE ROSE-Soundtrack (Atlantic)
IAN McLAGAN-Troublemaker (Mercury)

ROY SUNDHOLM-The Chinese Method (Polydor)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS

THE ROSE—Soundtrack (Atlantic)

AN McLAGAN—Troublemaker (Mercury)

EMERSON LAKE, & PALMER—In Concert
(Atlantic)

STEVE NARDELLA—1t's All Rock & Roll (Blind
Pig)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)
JEFFERSON STARSHIP—Freedom At Point Zero

(Grunt)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door
(Swan Song)

BREAKOUTS:

NG NUKES—Various Artists (Asylum)

PINK FLOYD—The Wail (Columbia)

FRANK ZAPPA—Joe's Garage Acts 1 & II!
(Zappa)

WRECKLESS ERIC—The Whole Wide World
(Stff)

KSAN-FM—San Francisco (David Perry)

*

*

THEROSE—Soundtrack (Atlantic)

NO NUKES—Various Artists (Asylum)

AN McLAGAN—Troublemaker (Mercury)
PEARL HARBOR & THE EXPLOSIONS —(WB)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

THE BEAT—(Columbia)
INMATES—First Offence (Polydor/Radar)

KLOS-FM—Los Angeles (Ruth Pinedo)

*

EAGLES—The Long Run (Asylum)

* STYX—Cornerstone (A&M)
# LED ZEPPELIN—In Through The Out Door (Swan

Song)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KSJO-FM—San Jose (Paul Wells)

IANMCcLAGAN—Troublemaker (Mercury)
WRECKLESS ERIC—The Whole Wide World (Stiff)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD-The Wall (Columbia)
AEROSMITH—Night In The Ruts (Columbia)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

KWST-FM—Los Angeles (Ted Habeck)

AN McLAGAN—Troublemaker (Mercury)
THE ROSE—Soundtrack (Atlantic)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

CHEAP TRICK —Dream Police (Epic)
FOREIGNER—Head Games (Atlantic)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

KOME-FM—San Jose (DanaJang)

EMERSON, LAKE & PALMER—In Concert (Atlantic)
PINK FLOYD-The Wall (Columbia)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/ MCA)

STYX—Cornerstone (A&M)
EAGLES—The Long Run (Asylum)

GARRISON AND VAN DYKE—(Atco)

KBPI-FM— Denver (Frank Cody)

Top Requests/Airplay-National

TOM PETTY AND THE HEARTBREAKERS —Damn The Torpedoes (Backstreet/

MCA)

EAGLES-The Long Run (Asylum)
LED ZEPPELIN-In Through The Qut Door (Swan Song)
JEFFERSON STARSHIP~Ffreedom At Point Zero (Grunt]

KMOD-FM—Tulsa (Bili Bruin)

WLVQ-FM—Columbus (Steve Runner)

WSHE-FM—Ft. 1

National Breako

NO NUKES-Various Artists (Asylum)

PINK FLOYD-The Wall (Columbia)

FRANK ZAPPA-Joe's Garage Acts I} & Il (Zappa)
TONY BANKS—A Curious Feeling (Charisma)

le (Michelie Robi

WLIR-FM—Long istand (. McNa

L Kleinman)

*

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

DAN FOGELBERG—Phoenix (Full Moon/ Epic)
EAGLES—The Long Run (Asylum)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

KISW-FM—Seattle (Steve Slaton)

NG NUKES—Various Artists (Asylum)

LED ZEPPELIN—In Through The Out Ooor (Swan
Song)

AC/DC—Highway To Hell (Atlantic)
MOLLY HATCHET —Flirtin’ With Disaster (Epic)

EAGLES—The Long Run (Asylum)

KZEL-FM—Eugene (C. Kovarik/P. Mays)

FRANK ZAPPA—Joe's Garage Acts 11 & 11 (Zappa)
THE ROSE—Soundtrack (Atlantic)

KIM FOWLEY—Vampires From Outer Space
(Bomp)

AN McLAGAN—Troubtemaker (Mercury)

STEVE NARDELLA—It'sAll Rock & Roll (Blind Pig)
JOHN CALE—Sabotage/ Live (IRS/A&M)

NO NUKES—Various Artists (Asylum)
1IT0P-Deguelto (WB)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

Southwest Region

® TOP ADD ONS

AN McLAGAN —Troublemaker (Mercury)

GARRISON AND VAN DYKE—(Atco)

THE ROSE—Soundtrack (Atlantic)

ROY SUNDHOLM—The Chinese Method
(Polydor)

* TOP REQUEST /AIRPLAY :

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door
(Swan Song)

FLEETWOOD MAC—Tusk (WB)

BREAKOUTS

PINK FLOYD—The Wall (Columbia)

NO NUKES—Various Artists (Asylum)

FINGERPRINTZ—The Very Dab (Virgin
International)

PHOENIX—In Fulf View (Charisma)

KZEW-FM—Dallas (Doris Miller)

*

*

*

*

IAN McLAGAN—Troublemaker (Mercury)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

FLEETWOOD MAC—Tusk (WB)
EAGLES—The Long Run (Asytum)
CHEAP TRICK—Dream Police (Epic)

KLOL-FM—Houston (Paul Riann)

FABULOUS POODLES—Think Pink (Epic)
GARRISON AND VAN DYKE—(Atco)

N0 NUKES—Various Artists (Asylum)
12T0P—Deguello(WB)

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

KY102-FM—Kansas City (M. Floyd/). McCabe)

AN McLAGAN—Troublemaker (Mercury)
PAT METHENY GROUP—American Garage (ECM)

©  DARYLHALL & JOHN OATES—X-Static (RCA) (re-

add)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

TOMPETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

STYX—Cornerstone (A&M)
PINK FLOYD—The Wall (Columbia)

*
*

PINK FLOYD—The Walt (Columbia)
CAMEL-I Can See Your House From Here (Arista)
EMERSON, LAKE & PALMER—In Concert (Atlantic)

CLIFFRICHARO—We Don't Talk Anymore (EMI/
America)

PAT BENATAR—In The Heat Of The Night
(Chrysatis)

GARRISON AND VAN DYKE —(Atco)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

EAGLES—The Long Run (Asylum)
STYX—Cornerstone (A&M)
FLEETWOOD MAC—Tusk (WB)

KBBC-FM—Phoenix (J.0_Freeman)

* * *

*

KRST-FM—Albuquerq

LITTLE FEAT—Down On The Farm (WB)

NG NUKES—Various Artists (Asylum)

STEVE FORBERT—Jackrabbit Slim (Nemperor)
PAT METHENY GROUP—American Garage (ECM)
KENNY LOGGINS—Keep The Fire (Columbia)
DAN FOGELBERG— Phoenix (Full Moon/E pic)
(S. Cornish/J, Zalewski

FINGERPRINTZ—The Very Dab (Virgin
International)

PHOENIX—In Full View (Charisma)
THEROSE—Soundtrack (Atlantic)
ROY SUNDHOLM —The Chinese Method (Polydor)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

BOOMTOWN RATS—The Fine Art Of Surfacing
(Columbia)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

Midwest Region

® TOPADD ONS

GARRISON AND VAN DYKE—(Atco)

ROY SUNDHOLM—The Chinese Method
(Polydor)

CLIFF RICHARD—We Oon't Taik Anymore
(EMI/America)

APRIL WINE—Harder Faster (Capitol)

*TOP REQUEST/AIRPLAY:

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

STYX—Cornerstone (A&M)

JEFFERSON STARSHIP—Freedam At Point Zero
{Grunt)

BREAKOUTS

PINK FLOYD—The Wall (Columbia)

NO NUKES—Various Artists (Asylum)
BONNIE POINTER—(Motown)

TONY BANKS—A Curious Feeling (Charisma)

WABX-FM—Detroit {John Duncan)

*

STEVE FORBERT—Jackrabbit Sfim (Nemperor)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

EAGLES—The Long Run (Asylum)

PAT BENATAR-In The Heat Of The Night
(Chrysalis)

TOM PETTY AND THE HEARTBREAKERS—Oamn
The Torpedoes (Backstreet/MCA)

WIKL-FM—Elgin/Chicago (T. Marker/W. Leisering)

* * ¥

*

NO NUKES—Various Artists (Asylum)
TONYBANKS—A Curious Feeling (Chasisma)
PINK FLOYD—The Wall (Columbia)

WRECKLESS ERIC—The Whote Wide World (Stiff)

DAVE BRUBECK QUARTET—Backhome (Concord
Jazz)

ART PEPPER—Straight Life (Galaxy)

STEVE FORBERT—Jackrabbit Slim (Nemperor)
LITTLE FEAT—0own On The Farm (WB)

DAN FOGELBERG—Phoenix (Full Moon/Epic)
THE POLICE —Reggatta de Blanc (A&M)

WMMS-FM—Cleveland (John Gorman)

* * *

ROOTBOY SLIM & THE SEX CHANGE BAND—Zoom
(IRS/A&M)

BONNIE POINTER—(Motown)

GARRISON AND VAN DYKE—(Atco)

ROY SUNDHOLM—The Chinese Methad (Polydor)
EAGLES—The Long Run (Asylum)

PINK FLOYD—The Wall (Columbia)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

NO NUKES—Various Artists (Asylum)

*

BLACKFOOT—Strikes (Atco) (re-add)

PINK FLOYD—The Wall (Colum bia)

EAGLES—The Long Run (Asylum)
STYX—Cornerstone (A&M)

NEIL YOUNG & CRAZY HORSE—Live Rust (Reprise)

WOVE-FM—Pittsburgh (Dave Lange)

*  EAGLES—The Long Run (Asylum)
# LED ZEPPELIN—In Through The Out Door (Swan

*

Song)

JEFFERSON STARSHP—Freedom At Point Zero
(Grunt)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

WLPX-FM—Milwaukee (Bobbin Beam)

PINK FLOYD—The Wall (Columbia)
NO NUKES—Various Artists (Asylum)
APRILWINE—Harder Faster (Capitol)
POINT BLANK—Airplay (MCA)

PAT BENATAR—In The Heat Of The Night
(Chrysalis)

OUTLAWS —in The Eye Of The Storm (Arista)

# STYX—Cornerstone (A&M)
# TOM PETTY AND THE HEARTBREAKERS—Oamn

*

*

The Torpedoes (Backstreet/MCA)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

PINK FLOYD—The Wall (Columbia)

WEBN-FM—Cincinnati (Curt Gary)

*

CLIFF RICHARD—We Don't Talk Anymore (EMI/
America)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Poinl Zero
(Grunt)

# EAGLES—The Long Run (Asylum)
* FLEETWOOD MAC—Tusk (WB)

Southeast Region

® TOP ADD ONS

NG NUKES—Various Artists (Asylum)
1AN McLAGAN—Troublemaker (Mercury)
JOHN CALE—Sabotage/Live (IRS/A&M)
THE ROSE—Soundtrack (Atlantic)

X TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

EAGLES—The Long Run (Asylum)

1ZTOP—Deguelio (WB)

LITTLE FEAT—Down On The Farm (WB)

BREAKOUTS

PINK FLOYD—The Wall (Columbia)

TURLEY RICHARDS—Therfu (Atlantic)

RICHARD LLOYD—Alchemy (Elektra)

PENETRATION—Coming Up For Air (Virgin
International)

WRAS-FM—Atlanta (Mark Williams)

* * * *

WHFS-FM—Washing

NO NUKES—Various Artists (Asylum)
38-SPECIAL—Rockin’ Into The Night (A&M)

MYLON LEFEVRE—Rock & Rolt Resurrection
(Mercury)

JOHN CALE—Sabotage/Live (IRS/A&M)
TURLEY RICHARDS —Thertu (Atlantic)
STARJETS—(Portrait)

INMATES —Fiest Offence (Potydor/Radar)

BOB MARLEY & THE WAILERS —Survival (Island)
DUNCAN BROWNE—Streets Of Fire (Sire)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

0.C. (David Einstein)

* * * *

JERRY JEFF WALKER—Too OId To Change (Elektra)
THE ROSE—Soundtrack (Atlantic)
SEARCHERS—(Sire)

JOHN CALE-Sabotage/Live (IRS/A&M)

PENETRATION—Coming UpFos Air (Virgin
International)

LITTLE FEAT—Down On The Farm (WB)
PATMETHENY GROUP—American Garage (ECM)
11T0P-Deguello (WB)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

PINKFLOYD—The Wall (Columbia)

STEVIEWONDER—Journey Through The Secret
Life Of Plants (Tamla)

1AN McLAGAN—Troublemaker (Mercury)

TOM PETTY ANO THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

# .PINKFLOYD-The Wall (Columbia)
# 1ZT0P—Deguelio (WB)

*

SEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

ZETA-7 (WORJ)-FM—Orlando (Bill Mims)

* *

*

NO NUKES—Various Artists (Asylum)

PAT BENATAR—In The Heat Of The Night
(Chrysalis)

TANYATUCKER—Tear Me Apart (MCA)
AN McLAGAN—Troublemaker (Mercury)
PINKFLOYD—The Wall (Columbia)
EAGLES—The Long Run (Asylum)

TOMPETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

JEFFERSON STARSHIP—Freedom At Point Zero
(Grunt)

WKDF-FM—Nashville (Atan Sneed)

* * »

*

PINK FLOYD—The Wall (Columbia)

THE ROSE—Soundtrack (Atlantic)

ROY SUNDHOLM—The Chinese Method (Polydor)
AN McLAGAN—Troublemaker (Mercury)
EAGLES—The Long Run (Asylum)
FOREIGNER—Head Games (Atlantic)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

FLEETWOOD MAC—Tusk (WB)

WQUR-FM—Raleigh (Ron Phillips)

*

PINK FLOYD—The Wall (Columbia)
NO NUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS - Damn
The Torpedoes (Backstreet/MCA)

STYX—Cornerstone (A&M)
LITTLE FEAT—Oown On The Farm (WB)
MOLLY HATCHET - Flirtin’ With Disaster (Epic)

Northeast Region

® TOPADD ONS

THE ROSE—Soundtrack (Atlantic)

AN McLAGAN —Troublemaker (Mercury)

FINGERPRINTZ—The Very Oab (Virgin
International)

ROY SUNDHOLM —The Chrnese Methed
(Polydor)

*TOP REQUEST/AIRPLAY

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Cotumbia)

EAGLES—The Long Run (Asylum)

LED ZEPPELIN—In Through The Out Door
(Swan Song)

BREAKOUTS

NO NUKES—Various Artists (Asytum)
TANTRUM—Rather Be Rockin’ (Dvation)
M—New York, London, Paris Munich (Sire)
JOURNEY—In The Beginning (Columbia)

WNEW-FM—New York (Maryanne Mcintyre)

*

*

THE ROSE—Soundtrack (Atlantic)
PEARLHARBOR & THE EXPLOSIONS—(WB)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)
NO NUKES—Various Artists (Asylum)
EAGLES—The Long Run (Asylum)

WRNW-FM—New York (G. Axelbank/M. LoCicero)

WRECKLESS ERIC—The Whole Wide World (Stiff)
THE ROSE—Soundtrack (Alantic)
GARRISON AND VAN DYKI:—(Atco)

SQUEEZE-Six Squeeze Songs Crammed Into One
Teninch Record (A&M)

NARADA MICHAEL WALDEN—The Dance Of Life
(Atlantic)

IAN McLAGAN—Troublemaker (Mercury)
NO NUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS ~Damn
The Torpedoes (Backstre:t/MCA)

EAGLES—The Long Run (Asylum)
DAN FOGELBERG —Phoenix (Full Moon/ Epic)

* * *

*

AN McLAGAN —Troublemaker (Mercury)
COZY POWELL—Over The Top (Ariola)

THE ROSE—Soundtrack (Atlantic)
JOURNEY—In The Beginning (Columbia)
STEVE HSLLAGE—Aura (Virgin International)
PINK FLOYD—The Wall (Columbia)
NONUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

SPORTS—Don't Throw Stones (Arista)

WOUR-FM—Syracuse/Utica (Robin Sherwin)

* * *

*

IAN McLAGAN—Troublemaker (Mercury)

THE ROSE—Soundtrack (Atlantic)

ROY SUNDHOLM—The Chinese Method (Polydor)
TANTRUM—Rather Be Rockin’ (Ovation)
10cc—Greatest Hits 1972-1978 (Polydor)

PINK FLOYD—The Wali (Cofumbia)

NO NUKES—Various Artists (Asylum)

TOMPETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

RICK DERRINGER—Guitars & Women (Blue Sky)

WBUF-FM—Buffalo (Jeff Appleton)

© N0 NUKES—Various Artists (Asylum)

FINGERPRINTZ—The Very Dab (Virgin
International)

TANTRUM—Rather Be Rockin’ (Ovation)
MOTELS—(Capitol)

TOM PETTY AND THE HEARTBREAKERS - Oamn
The Torpedoes (Backstreet/MCA)

# EAGLES—The Long Run (Asylum)
# JEFFERSON STARSHIP—Freedom At Point Zero

*

(Grunt)
17 T0P-Deguetio (WB)

WBCN-FM—Boston (Kate Ingram)

* * *

*

WMMR-FM—Phi

JOANNE BARNARD—Boys & Girls (Pickwick)
DEVOTEES—(Rhino)

M—New York, London, Paris, Munich (Sire)

ROY SUNDHOLM—The Chinese Method (Polydor)
38-SPECIAL—Rockin’ Into The Night (A&M)
SPECIALS—(Chrysalis)

PINK FLOYD—The Wall (Columbia)

NO NUKES—Various Artists (Asylum)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

DARYL HALL & JOHN OATES—X-Static (RCA)
phia (Dick Hungate)

FINGERPRINTZ—The Very Dab (Virgin
International)

AN McLAGAN—Troublemaker (Mercury)

LED ZEPPELIN—In Through The Out Door (Swan
Song)

TOM PETTY AND THE HEARTBREAKERS —Damn
The Torpedoes (Backstreet/MCA)

* JOEJACKSON—1'm The Man (A&M)
L
* BLONDIE—Eat ToThe Beat (Chrysalis)
WBRU-FM—Providence (Jeremy Schiosberg)

*

*

MANHATTAN TRANSFER—Extensions (Atlantic)
JOHN CALE—Sabotage/Live (IRS/A&M)
LIZZY MERCIER DESCLOUX—(Ze)

TOM PETTY AND THE HEARTBREAKERS—Damn
The Torpedoes (Backstreet/MCA)

PINK FLOYD—The Wall (Columbia)
NEIL YOUNG & CRAZY HORSE—Live Rust (Reprise)
THE POLICE—Reggatta de Blanc (A&M) -

WHCN-FM—Hartford (Ed 0'Connell)

PAT METHENY GROUP—American Garage (ECM)

*  PINKFLOYD—The Wall (Columbia)
# TOMPETTY AND THE HEARTBREAKERS —Damn

*

*

The Torpedoes (Backstreet/MCA)
STYX—Cornerstone (A&M)
FLEETWOOD MAC—Tusk (WB)

'« Copyright 1979, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Radio Programming

Vox Jox

® Continued from page 13

Johnny Knight, morning man and
p.d. at KDEX-AM Dexter, Mo, has
been promoted to operations man-
ager for KDEX-AM-FM. ... Peter
Madigan, jock on Univ. of Maine’s
WMEB-FM in Orono. raised more
than $5,000 for the Cambodian refu-
gees during a 100-hour marathon.

Richard Kimball, p.d. at WSER-
AM Elkton, Md., reports that he “is
not the same Richard Kimball at TN1
Management, nor is he the Rick
Kimball of WBGW-FM Bangor,
Me. Thank God, that on the air
Richard Kimball of WSER uses the
name of Rick Christy.” Recent items
in Vox Jox on the other Kimballs

Rates:

52 times, $28 ea

(212) 764-7433

NAME
ADDRESS
CITY
TELEPHONE S

[] American Express
[] Diners Club
[] VISA
[] Master Chg.
Bank = S

PAYMENT MUST ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word per insertion—$10.00 minimum
$20.00 per column inch per insertion

POSITIONS OPEN: 70¢ per word per insertion—$14.00 minimum
$40.00 per column inch per insertion. 4 times, $36; 26 times, $32;

BQX NUMBERS: $2.00 per issue for handling & postage Audio or
video tapes, transcriptions, films or VTR's cannot be forwarded.
Suggestion: arrange for follow-up directly when replying.

SEND TO:
Billboard RADIO-TV MART, 1515 Broadway, New York, N.Y. 10036

Call TOLL-FREE (except in NY) 800/223-7524
IN NEW YORK STATE CALL (212) 764-7433
Deadline: Tuesday, 11 days prior to date of issue

STATE

Credit Card &
Expires I —

Signature _ _

STATION

zip

POSITIONS OPEN

Job opening at Major Uni-
versity FM radio station. Chief
Administrator. Experience in
commercial or non-commer-
cial radio management, bach-
elor degree required, some
teaching experience pre-
ferred. Send resume to: Chair-
man, Station Manager Search,
S.l. Newhouse School of Pub-
lic Communications, Syracuse
University, Syracuse, N.Y.
13210. Deadline Jan. 30, 1980.
Syracuse University is an Af-
firmative Action, Equal Op-
portunity Employer.

CHRISTIAN radio mgrs., pgrmrs.. a/p: Con-
temporary Music Radio will never be the
same! We're making history and very soon
now you can too. Future openings in sev-
eral major, medium and small markets.
Great opportunities for advancement.

ask for RICK PAINTER
Radio Design Group
714/888-2287

BROADCASTER'S
ACTION LINE

The Broadcasting Job you want
anywhere in the US.A.

1 Year Placement Service $40
Call 812-889-2907
R2, Box 25-A
Lexington, Indiana 47138

When Answering Ads . . .
Say You Saw It in Billboard

POSITIONS OPEN

S. -
CTATION MARRGER

PROGRAM DIRECTORS . .

Dds

ANNOUNCERS - - -
the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIED

ADS

Position wanted or position open—
your message gets to over 100,000
readers weekly.

Don’t Miss Another Week

caLL Leni Teaman (toLL FREE)

800/223-7524
NOW to place your ad

 POSITIONS WANTED

EXPERIENCED INTERVIEWER
AND
AIR PERSONALITY

seeking work in Calif. Good produc-
tion. Tight board.
Contact:
TERRY BROWN
(415) 656-6672

have resulted in numerous calls to
the Kimball in Elkton.
*x  x  *

Bill Brown, DJ at WCBS-FM New
York, was recently honored at a
luncheon for his 10 years at the sta-
tion. ... Mike Kelly, 13-ycar an-
nouncer at WCAR-AM Detroit.
WIXY-AM Cleveland, has joined
Tuesday Productions as a sales rep.
He recently worked at KEZY-AM-
FM Anaheim. Calif.

LA R

The addition of a new feature on
divorce on Nancy Turner’s show on
WMAQ-AM Chicago does not
mean the station will be playing less
music, general manager Burt Sher-
wood explains. The original an-
nouncement of the feature did note
the feature is only three minutes in
length. .

B. Mitchell Reed moves from a
weekend slot at AOR KLOS-FM in
Los Angeles to an afternoon 2 p.m.
to 6 p.m. weekday slot at the station.
He replaces J.J. Jackson who is pur-
suing a television career.

*  x

Mass appeal KEIN-AM  Great
Falls. Mont. has lost its program di-
rector. John Walton resigned to go to
KTSA-AM San Antonio.

* ok *

John A. Piccirillo is now gencral
manager at rock WLVV-FM Fair-
ficld. Ohio. He was recently general
manager at sister stations WNDE-
AM and WFBQ-FM Indianapolis.

*  x

Mass appeal KEWI-AM Topeka,
Kan. is seeking a part time an-
nouncer. Interested persons need
only minimal experience in radio or
television. Program director J.B.
Greeley can be contacted at (913)
272-2122. The address is 5315 W.
7th, P.O. Box 4407, Topcka, Kan.
66604.

BubblingUnder The

~HOT100 |

101—-WHEN YOU WALK IN THE ROOM, Karia Bo-
noff, Columbia 1-11130

102—YOU CAN GET OVER, Stephanie Mills, 20th
Century 2427 (RCA)

103—BACK UP AGAINST THE WALL, Atlanta
Rhythm Section, Polydor 2039

104—T0OO LATE, Journey, Columbia 71188

105—HOW HIGH, Salsoul Orchestra, Salsoul
72096 (RCA)

106—-LET ME GO, LOVE, Nicolette Larson,
Warner Bros. 49130

107—-STAY WITH ME TILL DAWN, Judie Tzuke,
MCA 41133

108—DRAW THE LINE, Oak, Mercury 74076

109—| DON'T WANT TO BE LONELY, Dana
Valery, Scotti Bros. 509 (Atlantic)

110—GIMMIE SOME TIME, Natalie Cole & Peabo
Bryson, Capito! 4804

BubblingUnderThe

. _ToplPs |

201—WHISPERS, Happy Holidays To You, Solar
BXL1-3490 (RCA)

202—PETER GREEN, In The Skies, Sail 1001
(Rounder)

203—SALSOUL ORCHESTRA, How High, Salsoul
(RCA)

204 -RAY CHARLES, ARin't it So, Atlantic

205-YELLOW MAGIC ORCHESTRA, Yellow
Magic Orchestra, Horizon (A&M)

206—IAN McLAGAN, Trouble Maker, Mercury

207 —REX SMITH, Forever, Columbia JC 35813

208—XTC, Drums & Wires, Virgin/Atlantic

209—-TERI DE SARIO, Moonlight Madness, Casa-
blanca

210—SOUNDTRACK, The Eiectric Horseman, Co-
lumbia JF 36327

BILLBOARD TOP 50

ontemporary

These are best selling middle-of-the-road singles compiled from

Biilboard SPECIAL SURVEY For Week Ending 1/5/80
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publisher

E radio station air play listed in rank order.
=]
T & s
E 3 x g
2 Bw 8 . . ' .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 9 SEND ONE YOUR LOVE
Stevie Wonder, Tamla 54303 (Motown) (Jobete/Black Bull,” ASCAP)
3|1 DEJA VU
Dionne Warwick, Arista 0459 (Ikeco/Angela, BMI)
3 4 8 I'D RATHER LEAVE WHILE I'M IN LOVE
Rita Coolidge, A&M 2199 (Irving/Woolnough/Jemava/Unichappell/Begonia
Melodies, BMI}
4 5110 DO THAT TO ME ONE MORE TIME
Captain & Tennille, Casablanca 2215 (Moonlight & Magnolias, BMI)
5 6 8 COWARD OF THE COUNTY
Kenny Rogers, United Artists 1327 (Roger Bowling, BM1/Sleepy Hollow, ASCAP)
6 (10| 11 LOOKS LIKE LOVE AGAIN
Dann Rogers, International Artists 500 (Duchess Music, BMI)
7 7 9 WE DON'T TALK ANYMORE
Cliff Richard. EMI America 9025 (Capitol) (ATV, BMI)
8 2115 YOU'RE ONLY LONELY
).D. Souther, Columbia 1-11079 (Ica Age, ASCAP)
9 8| 10 COOL CHANGE
Little River Band, Capitol 4789 (Screen Gems-EMI, BMI)
10 {19 7 YES, I'M READY
Teri De Sario With K.C., Casablanca 2227 (Dandelion, BMI)
11 9| 12 BETTER LOVE NEXT TIME
Dr. Hook, Capitol 4785 (House Of Gold, BMI)
12 112 | 10 ESCAPE
Rupert Hoimes, Infinity 50035 (MCA) (The Holmes Line Of Music, ASCAP)
13|17 6 HOLDIN’ ON FOR DEAR LOVE
Lobo, MCA/Curb 41152 (House of Gold, BMI}
14 | 26 4 WHEN | WANTED YOU
Barry Manilow, Arista 0481 (Home Grown, BMI)
15 | 18 8 CHIQUITITA
Abba, Atlantic 3629 (Unicef, ASCAP)
16 (11} 10 PETER PIPER
Frank Mills, Polydor 2002 (Peter Piper/Unichappell, BMI)
17 | 31 3 SEPTEMBER MORN’
Neil Diamond, Columbia 111175 (Stonebridge, ASCAP)
18 | 16 | 13 STILL
Commodores, Motown 1474 