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BASF Seeks House C'right Bill Action 
Partner For Advances To Full Judiciary Committee 
M usic on WASHINGTON -The House Divisi 

By MIKE HENNESSE,1 
MANNHEIM- BASF is negotiat- 

ing with a major German record 
company to set up a joint operation 
to run its music division. 

The news comes after weeks of 
speculation about the future of the 
music division of the giant plastics 
and chemical combine and finally 
scotches rumors that BASF was 
planning to close down its record op- 
eration. 

Although the major German 
- record company has not been 
named. the most likely partner for 
BASF is the Munich -based Ariola- 
Etinalisc firm. owned by the huge 
BertcIsmann eon glom erate. 

In the U.S.. BASF Records are 
distributed by Atidiofidclity Enter- 
prises sr, ith headquarters for both 
firms in New York. Ariola. on the 
other hand, has its U.S. label. Ariola 
America, headquartered in Los An- 

- 
geles: flow this new alignment in 
Europe will affect L.S. operations is 

not clear at this time. 
(Continued on page 58) 
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copyright revision bill H.R. 2223 
moves ahead to the full 34- member 
judiciary committee this week in its 

race to final pass.i ge by the 94th 
Congress. 

Europe Concerts 

Good For U.S.? 
By NAT FREEDLAND 

LOS ANGELES- Despite an un- 
certain overseas economy and fluc- 
tuating currencies. the European 
concert market over -all is healthier 
than the situation in America in 
terms Of a higher percentage. of 
shows that return a profit. So says 
Derek Block. who promotes some 
650 concerts annually in the U.K. 
and on the Continent-. 

Block. .sho has already spent Si 
million hooking American talent 
overseas so far this year. says: "For 
an American artist's longterm career 
benefits as well as for greatly in- 
creased record sales in many mire 

(Continued 00 page 10) 

With a year -round TV, concert, club and festival itinerary and a string of 

9 gold records in 4 years with producer Thom Bell, the Spinners are the 

five hardest working men in show business today. Their new Atlantic 
LP, "HAPPINESS IS BEING WITH THE SPINNERS." is but eting up the 

Pop and R &B charts. They headline this week's NATRA Convention and 

await Oct. 3rd's Latin Casino benefit for Jackie Wilson, arranged with 

their manager Buddy Allen. (Advertisement) 

By. MII.I)RED HALL 
The House judiciary committee 

has had little to do with copyright 
law since the House -passed revision 
bill of 1967. and the copyright exten- 
sion and record antipiracv hills of 
more recent vintage. 

Rep. Robert W. Kastenmeier (D- 
Wis.). chairman of the subcom- 
mittee on Courts, Civil Liberties and 
the Administration of Justice. which 
concluded markup sessions on the 
bill last week. is confident of early 
consideration by the full 1udician 
committee. He is also worried about 
the intensifying lobbying pressures. 
and will send an explanatory resume 
or the subcommittee's draft bill to all 
members of the parent judiciary. 
committee. 

Fittingly enough. in the last 
markup meetings, the subcommittee 
voted on a nii\ture of traditional 
and brand new music use under 
compulsory licensing in the bill. 

It voted to retain review of the 58 
jukebox noyalty rate by the Cops - 

right Royalty Rate Commission pro- 
posed in the hill and it rescheduled 
rLS less Hates for the future adjust- 

ment of Public Broadcasting Service 
(PBS) rates. 

As expected. the subcommittee 
vote went against Rep. George Dan - 
ielson's (D- Calif.) attempt to exempt 

(Continued on page 80) 

`All Business' At 

NATRA Conclave 
By JEAN WILLIAMS 

LOS ANGELES -The National 
Assn. of Television and Radio An- 
nouncers ( NATRA) has scheduled 
time workshops to generate industry 
exchange at its 2Ist annual "Oper- 
ation Ditty" themed convention at 
the Anchor; rage and Halcyon Cove 
hotels in Antigua. British West In- 
dies, this week. 

Unlike last year's conference 
where no work sessions were held. 
Kitts Broady, president of the or- 
ganization, feels that open commu- 
nications cannot he realized without 
workshops. Therefore. From the tint 
day of the conference. Sunday 111. 

(Continued on page 45) 

Lowball Prices Spur L.A. 
Area High Fidelity Battle 

By ELIOT TIEGE, 
LOS ANGELES File comma- 

coils conic fast and heals on kes 

music stations. The ads take up full 
pages and blare out all kinds of en- 
ticing deals. 

It's the high fidelity pricing and 
image war which is currently raging 
in this region and has made Los An- 
geles one of the most competitive. 
cutthroat markets for home sound 
equipment in the nation. 

The advent of chain store oper- 
ators selling put together systems 
with superb guarantees or exchange 
programs. is now topped by a rela- 
tive newcomer to the discount high 
fidelity business. Cal Stereo. which 
defies anyone anywhere in the U.S. 
to heat any of its advertised prices. 
The reward: S100 in cash if the indi- 

(Continued on page 53) 

50% Deposit Law Is 

Extended By Italians 
MILAN the compulsory 50r; 

deposit imposed by the Italian gov- 
ernment on ass remittance abroad 
in excess of 100,000 lire (S115) will 
remain in force until Nov. 3 this 
year. 

The government's measure - 

which requires the deposit to he 
made without interest for a period of 
three months should hale been re- 
voked on Aug. 3 hut. with the ap- 
proval of the European Economic 
Community, it has been extended 
for a further three months. 

The measure. instituted earlier 
this year. was designed to help curb 
inflation. It has been strongly crtti- 

(Continued on page 63) 

Vt.'s Illegal 

Dupers Defy 

Justice Dept. 
By IS HOROWITZ 

NEW YORK - Unauthorized 
tape duplicators in Vermont are 
planning to balance a chip on their 
shoulders, daring the Justice Dept. 
to knock it off. 

They are girding to step up activi- 
ties in the state. one of only five re- 
maining in the nation without an an- 
tipiracy statute. They claim con- 
fidence that there will he no fed- 
eral retaliation so long as dupli- 
cation is limited to pre -I 972 record - 

ings. 
Paradoxically. they find comfort 

in the recent decision by the L.I.S. 

District Court in Albans.. N.Y.. 
which denied an injunction sought 
against the l'.5. Attorney General to 
present prosecution against anyone 
planning pre -1972 duplications 
(Billboard. July 311. 

The court's jurisdiction extends to 
Vermont. 

Mike Fink. a spokesman for the 
Independent Record a iid Tape 
Assn.. headquartered in Vermont. 

(Continued on page 67) 

BELIEVERS .. That's What's Happening To Everyone From PD's to Discos 

Across The Country Who Listen To -CATHEDRALS." The First Picturesque 

Concept Disco LP By D.C. LaRUE. The Single, "DEEP DARK DELICIOUS 

NIGHT" And A Special Disco 12" 45 R.P.M. Of The Title Track Is Making 
People Listen Religiously. Thou Shalt Have No Idols Except For -CATHE- 

DRALS" By D.C. LaRUE On Pyramid Records and Tapes PY -9003 and 

PT-9003 (Distributed By Roulette Records). (Advertisement) 

t Advertisement i 

SOUTHSII>E Ic NINNY 
and TIM ASIil11tY f UKI':ti 

"IeW 

PUT UP YOUR J 
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"I lon't Want to Go Home" 
the most infectious debut album of 1976, 
from Southside Johnny and The Asbury 
4t kes. An Epidemic, on Epic Records Tapes. 
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"THE GIST OF THE GEMINI" is what happens 
when GINO VANNELLI resolves the mysteries of 
sex, friendship, and solitude; time, space, and power; 
illusion, imagination, and invention with some extraordinary 
musical ideas about beginnings, middles, and endings. 
GINO VANNELLI "THE GIST OF THE GEMINI" 

SP 4,90 

NEW ON A &M RECORDS 
& TAPES 

GINO VANNELU 
Jl ga e o,,,;,,: 

Produced by Gino Vannelli and Joe Vannelli with Geoff Emerick 
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TAYLOR & YETNIKOFF 

Walter Yetnikoff, CBS Records 
Group president. 

Arthur Taylor, CBS president. 

CBS Execs See 
Glowing Future 

By JIM MELANSON 

LOS ANGELES -"One of the 
things I think we are doing better 
and better is divining what is 
happening to taste in music in 
this country and around the 
world," said Arthur Taylor, pres- 
ident, CBS Inc., in a speech at the 
company's CBS Records Group 
convention here July 20 -24. 

Taylor, attending the entire 
convention for the first time in a 
show of support' for the record 
operation's activities, spoke of 
the "extraordinary way in which 
top management at CBS Records 
has taken hold" and of his "satis- 
faction" at the progress of the la- 
bel over the last three years. 

He described the Record 
Group's record -breaking sales 

activities as part of the com- 
pany's "heritage" to excel. 

While Taylor praised both la- 
bel executives and staffers for 
their work, he was also quick to 
note that other CBS operations 
have been doing equally well. 
"For the first time in many, many 
years, we do not have a profit 
center that is not profitable." 

Turning his attention once 
again to label activities, Taylor 
said that CBS has never been 
stronger. "We have never been 
more poised for the future than 
we are right now," he offered. 

"That is not to say that we do 
not have a myriad of problems 

(Continued on page 30) 

CBS Conclave Photos 
See pages 28, 29, 30 

Del. Sinks Pirates 
NEW YORK -Delaware became 

the 45th state to enact an antipiracy 
statute, when Gov. Sherman W. 
Tribbit signed it into law. 

The statute makes the unauthor- 
ized duplication of sound recordings 
a Class "E" felony punishable by up 
to seven years in prison and /or a 
fine of up to $10,000. Corporations 
found guilty of such activity can be 
fined up to $10,000 plus proven 
damages. 

. Distribution or sale of pirated or 
counterfeit recordings is a Class "A" 
misdemeanor punishable by up to 

Pye, WEA Sales Rise 

In U.K.; EMI Tops 
By REX ANDERSON 

LONDON -Dramatic sales recov- 
eries by Pye and WEA are revealed 
in the market survey of singles sales 
during the second quarter of this 
year compiled by the British Market 
Research Bureau. 

President, too, has begun to make 
a stronger impression, but the good 
fortune of these companies seems to 
have been at the expense of other 
companies like Bell, Polydor and 
Phonogram. 

CBS, though closing the gap with 
EMI on album sales, has lost its posi- 

(Continued on page 59) 

two years in prison and /or a fine of 
up to $1,000. Corporations found 
guilty under this section face a fine 
of up to $5,000. 

In addition, the failure to list the 
name and address of the manufac- 
turer of the sound recording is a 
Class "C" misdemeanor which, for 
individuals, is punishable by up to 
three months in jail and /or a fine of 
up to $500. Corporations violating 
this section can be fined up to 
$2,000. 

FCC Decides New RCA Albums 
To Stay our Spark S. F. Meet 
Of Station 
Programming 

By MILDRED HALL 
WASHINGTON -The FCC has 

decided to stay out of music format 
or other entertainment program- 
ming decisions by radio stations. 
The commission announced Thurs- 
day (29) that it will not interfere in 
licensee decisions to make changes 
in music format during their license 
period, or in a station sale. 

The FCC decision will be a sharp 
setback for citizen's groups that have 
been successfully demanding corn- 
mission hearings on format changes 
in station sales, or in forcing reten- 
tion of a format (generally classical) 
by a licensee who wants to switch to 
something else. A Supreme Court 
appeal could be the next step. 

The FCC began an inquiry into its 
proper role in the whole format 
question last December, as a result 
of remands by the U.S. Appeals 
Court here of FCC decisions ap- 

(Continued on page 80) 

Discrimination 
Assists Mobile 
Michigan Discos 

By RADCLIFFE JOE 
NEW YORK -Disenchantment 

by disco audiences in Southeastern 
Michigan over alleged discrimi- 
nation against gays and blacks by lo- 
cal discotheque operators, is giving 
rise to a demand for mobile disco 
services. So says William "Sparky" 
Schlei, operator of Disco Party Serv- 
ices in Ann Arbor, Mich. 

Schlei, who resigned a regular job 
as disco deejay at one of Ann Ar- 
bor's more successful discotheques 
to start his own mobile disco service, 
charges that one of the primary rea- 
sons for his resignation was un- 
happiness with the attitude by man- 
agement to keep gays and blacks out 
at all cost. 

He also complains that the club's 
management was anti disco music 
which it labeled "black" music, and 
tried to dictate to jocks that shows 
should be programmed with more 

(Continued on page 40) 

By STEPHEN TRAIMAN 

SAN FRANCISCO -RCA un- 
veils a major seasonal release of al- 
bums-35 alone in August -as it cel- 
ebrates its Diamond Jubilee 
birthday year with efforts to make 
the last half of 1976 bigger than the 
first six months which produced the 
highest sales and profits in the com- 
pany's history. 

The massive LP output was show- 
cased in a blockbuster 90- minute 
multimedia presentation at the la- 
bel's four -day convention which 
ended Friday (30) at the St. Francis 
Hotel. 

More than 500 sales /promotion 
executives, custom label staffers and 

CHAIN DROPS 
DISKS -TAPES 
LOS ANGELES -The 31 stores 

which make up the Broadway De- 
partment Store chain are phasing 
out records and tapes. A store 
spokesman confirmed the gradual 
closeout. 

Stores are located primarily in 
Southern California, with individ- 
ual stores in Las Vegas, Salt Lake 
City, Phoenix and Tucson. 

In the year 1975, the store chain 
did an estimated $2.5 million at re- 
tail in records and tapes. It will 
continue to sell hardware, it's under- 
stood. 

guests attended the seminars, prod- 
uct presentation and talent show- 
cases. 

"We're in the business of selling 
music," Ken Glancy, RCA Records 
president, emphasized as he key- 
noted the final birthday party event. 

Keystone of the new releases is 

John Denver's new LP, "Spirit," 
which will receive one of the label's 
biggest promotional kickoffs Mon- 
day (9). 

Jerry Weintraub, Denver's man- 
ager, presented one of the first disks 
to Glancy at the product presenta- 
tion meeting. 

Other new product, by category, 
includes: Red Seal releases by Horo- 
witz, Stokowski, Ormandy and the 
Philadelphia Orchestra, Guarneri 
Quartet and Julian Bream. 

Legendary Performer series, in- 
cluding a vintage Caruso aided by 
Dr. Thomas Stockham's computer 
acoustic restoration, Mario Lanza, 

Additional RCA coverage 
on page 16. 

Perry Como, Henry Mancini, Jim 
Reeves and Russ Columbo. 

Jazz from Phil Woods (Gryphon), 
Lonnie Liston Smith and Groove 
Holmes (Flying Dutchman). 

Soul from Chocolate Milk, 0 
Rhythm, the Tymes, D.J. Rogers, to 

(Continued on page 14) .t 

MS Distributing Opens Its 
Sun Valley Coast Branch 

CHICAGO - Chicago- headquar- 
tered MS Distributing inaugurates 
its West Coast branch this week, re- 
sulting from the independent's 
takeover of Eric -Mainland, Trans - 
america's Bay Area distribution 
point (Billboard, May 1). 

"All we purchased was the assets, 
the records and fixtures," explains 
John Salstone, MS vice president 
who is overseeing the relocation of 
Eric -Mainland's warehousing to 
9420 Telfair St., Sun Valley, Calif., 
MS's West Coast operations base. 

Salstone says a team of nearly two 
dozen MS warehousemen from Chi- 
cago are working round the clock to 
prepare the Sun Valley location. It 
will be operative Monday (2), he 

t- 
w 
O 

says. Five of the Chicago staff will x) 
permanently relocate there, while Al o 
Bramy, manager of Eric -Mainland, 
remains in that post under the new 
ownership. Bramy will continue to 
live in San Francisco, Salstone in- 
forms. 

MS also has acquired Trans - 
america's Denver distribution point, 
Record Sales of Colorado, that will 
be inventoried later in August, Sal - 
stone explains. 

The West Coast expansion allows 
independents to reach two of the na- 
tion's three largest markets through 
one organization, and will boost 
MS's monthly billing to a point 
among the largest in the industry. 

Albany Racker -Retailer Projects $15 Mil Gross In '77 
LOS ANGELES -In 17 years, 

Bob Higgins has risen from his 
opening job as a stockboy for the 
now defunct Mershaw of New York 
to head of a rackjobbing /retailing 
combine that will probably gross 
$15 million in 1977. 

And 1977 will be only the fifth 
year of operation for Trans -World 
Music Corp., the rack firm of which 
Record Town Inc., the retail divi- 
sion, will do $4 million. The 36 -year- 
old Higgins still bases in Albany, 
N.Y., where his two -pronged busi- 
ness extends west into Pennsylvania 
and northeast into New England, 
covering 11 states. 

When Transcon folded, Higgins 
went to BeeGee, where he was sales 

By JOHN SIPPEL 
manager for three years before 
opening his current operation. 

The combined Higgins com- 
panies, of which the rack is the ful- 
crum, are based in a 15,000- square 
foot Latham, N.Y., base, which will 
be enlarged 10,000 square feet in the 
next six months. Higgins will slowly 
introduce computerization, with ev- 
erything including inventory control 
covered in perhaps another year. 
The warehouse now operates with a 
15,000 to 17,000 album title inven- 
tory. 

Record Town is a 10 store -chain. 
There are shops in Glens Falls, Co- 
lonie, Saratoga, Rensselaer, Ithica, 
Plattsburg and Oneonta, N.Y.; Bar- 
rie, Vt.; and Billerca and Hadley, 

Mass. Stores range from 1,500 
square feet in Saratoga to 5,000 in 
Colonie. Today, Record Towns are 
freestanding, neighborhood or mall - 
oriented. 

But by 1980, Higgins forsees 25 
stores. All new stores will be in malls. 
"On a per- square -foot average, we 
are doing more dollars in malls. The 
mall rental cost is higher, but we are 
doing many more additional dollars 
in that type location," Higgins avers. 

While Record Town started essen- 
tially as record /tape retailers, the 
stores now stock many accessories 
and are into packaged stereo play- 
back units. Torn Cross, a former 
Northern New York retailer now re- 
sponsible for the Record Town 

wing, is stocking lines like Pioneer, 
Craig, KLH, Utah, BIC and Marantz 
in hardware. The stores have been 
most successful, Higgins says, in sell- 
ing a carefully selected playback 
package of receiver, turntable and 
speakers. Customers can spend from 
$249 to $649 fòr four different pack- 
aged playback units. 

Higgins sees retail headed more 
and more for the supermart concept, 
with a reliable store stocking every- 
thing the recorded music consumer 
wants. He visualizes a Record Town 
store in the future providing 8,000 
square feet of well exhibited mer- 
chandise. His next store opens be- 
fore 1977 in Delmar, N.Y. The typi- 

(Continued pn page 67) 

Billboard is published weekly by Billboard Publications, Inc.. One Astor Plaza, 1515 Broadway, New York. N.Y. 10036. Subscription rate: annual rate, Continental U.S. $60.00; single-copy price, $1.50. Second class postage paid at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood. N.Y. 10546 or Xerox University Microfilms, 
300 North Zeeb Road, Ann Arbor. Michigan 48106. Postmaster, please send form 3579 to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Area Coda 215, 887 -8200. 



4 

General News 

Mike Maitland, MCA president, addresses the opening of the company's recent national convention in Los Angeles 
with remarks on company unity and new product. 

MCA Followup Meeting Firmed; 
Session Will Accent Marketing 

LOS ANGELES -MCA Records 
has scheduled a followup meeting 
with its district managers for Miami 
Sunday- Monday (8 -9) as an out- 
growth of its recent four -day na- 
tional convention here at the Shera- 
ton Universal. 

The Florida meeting will concen- 
trate on reviewing program proce- 
dures, the marketing of new prod- 
ucts and increased communications 
between field personnel and corpo- 
rate headquarters. 

Answers to many questions raised 
at the recent individual convention 
meetings will try to be resolved in 

addition to the bettering of existing 
policies. 

This year's convention lacked the 
traditional showstopper entertain- 
ment, with Rick Frio, marketing vice 
president, characterizing it as a 
"back to basics" type of convention. 

The company stressed its commit- 
ment to further pursue r &b and pro- 
gressive country acts. Although 
MCA has proven successful in the 
country field with a roster of per- 
formers that includes Olivia New- 
ton -John, Loretta Lynn, Conway 
Twitty and Tanya Tucker, it is look- 
ing to supplement the likes of coun- 

Rick Frio, marketing vice president, with district managers from left: Sam 
Mercurio, Santo Russo and Jeff Scheible, prior to the individual manager ses- 

sions regarding marketing policies. 

Ex- Motown Men Open New 
$500,000 Detroit Studio 

By JIM McCULLAUGH 

LOS ANGELES -In an effort to 
lure back a large chunk of the 
recording industry to Detroit, two 
ex- Motown engineers, John Lewis 
and Michael Grace, have opened a 
$500.000 recording studio on De- 
troit's northwest side. 

Dubbed Sound Suite Recording 
Studio, it is the only Westlake de- 
signed studio now in the Detroit 
area. 

Crocker Arraigned 
NEWARK -Frankie Crocker, 

WBLS -FM program director. 
pleaded not guilty to charges of per- 
jury before Judge Frederick B. La- 
cey at his arraignment Friday (30). 

Bail was set at $20,000 with the 
trail set for Nov. 1 in federal court 
here. Crocker was represented by 
Chicago attorney Truman Gibson. 

Progress Firmed 
NEW YORK -Dharma Records 

of Libertyville, Ill., has named Prog- 
ress Record Distributing as Cleve- 
land area representative. Paul John- 
son is Dharma national sales 
director. 

"We wanted to start making 
things happen musically again in 
Detroit and we want to bring the 
recording industry back here," says 
Grace. 

Both Lewis and Grace worked at 
Motown from 1969 until September 
1974 when Motown closed its stu- 
dios in Detroit and went to Holly- 
wood. 

In addition, both men worked in 
various capacities at the old Motown 
facilities including recording engi- 
neers, mixing engineers, disk cutters 
and in electronics maintenance. 

They were instrumental in record- 
ing, mixing, and cutting the disks for 
many of the gold records Motown 
produced with such artists as Diana 
Ross, Stevie Wonder, Marvin Gaye, 
the Temptations, Smokey Robinson 
and the Miracles, and Gladys 
Knight and the Pips. 

The new studio also boasts access 
to the session musicians who were 
involved in recording the Motown 
sound of the '60s. Among them Earl 
Van Dyke, pianist; Johnny Griffith, 
keyboard; Robert White and Eddie 
Willis, guitarists, and Ural Jones, 
drummer. 

According to the studio owners, 
(Continued on page 41) 

try rocker Jerry Jeff Walker, with 
other progressive country /rock /folk 
music acts. 

First step in that direction is the 
singing of Byron Berline and Sun - 
dance whose LP will be released in 
August. Berline gave a live perform- 
ance at the new product presenta- 
tion where forthcoming releases 
were introduced. Future releases 
will include Grand Funk Railroad's 
first MCA LP, "Good Singin' Good 
Playin'," the KGB Band and a Glyn 
John -produced Buckacre LP, plus 
albums by newcomers Andra Willis, 
Jericho and Sonoma. 

Bill Wardlow, Billboard market- 
ing director, addressed the conven- 
tion July 17 with an analysis of the 
magazine's charting procedures. 

Tulsa Tape Raid 
TULSA -More than 25,000 alleg- 

edly pirated tapes were seized from 
several locations here by FBI agents. 
The agents armed with 10 search 
warrants raided Sun Distributors at 
551 South Lewis, a warehouse at 
1266 South Memorial, Cox's DX 
Station at 6341 East Admiral and the 
Acorn Printing Co. at I South 
Peoria. The investigation by the FBI 
is continuing. 
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ExecuElve Turntable 
Marvin Cohn upped to vice president, business affairs, at CBS Records. He 

replaces Larry Harris. Cohn was most recently vice president, talent contracts. 
... Anita Wexler named East Coast a &r director at Mercury/ 
Phonogram. She was last with Atlantic's a &r department.... In- 
dustry veteran Bernie "Y" Yudkofsky has joined the staff of 
Platinum /Chess Record Group as national sales manager. He 
was formerly branch manager of Cosnat Distributors in New 
York and a distributor to the jukebox industry. ... At MCA 
Records, promotions to sales manager include Rod Tremblay 
of the Dallas office from sales manager in Miami; John Burns 
to St. Louis from salesman; Jerry Statler to Chicago from 

Cohn salesman in Dallas and Larry Glaser to Miami from salesman. 
... Bob Reitman joins A &M Records in the newly created po- 
sition of creative director of the label. In his new post he will 
supervise all creative aspects of the label's advertising and 
merchandising plans and will assist in defining the creative 
direction for all campaigns for its artists. ... Lloyd Gelassen 
appointed national director of press and publicty for Cayre 
Industries' American wing (Salsoul, Bethlehem and Differant 
Drummer). ... Allen Levy, director of publicity for United 
Artists Records, has left. A replacement will be named 
shortly. Ray Anderson, who was with UA for the past two 

years as national promo chief, has also departed along with 
Bernard Comas of the press department. ... Mick Borthick 
has been appointed production manager of Chrysalis Rec- 
ords. He joins the label from ABC Records where he held the 
post of assistant production manager. ... Promotions at 
Elektra /Asylum /Nonesuch include: Ken Buttice to vice pres- 
ident, promotion, from national promotion director and Fred 
DeMann to national promotion director from director, field 
operations. Both will continue to work out of the Los Angeles 
office. ... Major changes in A &M's promotion department 

include: Charlie Minor, formerly national singles sales direc- 
tor to national promotion director, replacing David Ezzell 
who has resigned; Al Monet, from director of regional special 
projects in the South to singles promotion director; Don ToHe 
takes over Monet's post in Atlanta from local promotion man 
in the Dallas -Ft. Worth area; and replacing Tolle is Mike 
Taylor from local promotion representative in New Orleans. 
. Maye Hampton James named vice president, national 
promotion, Desert Moon Records. She comes to the label 
from Scepter where she served as director of national promo- 

tion for six years. ... Billy Bass, album promotion topper at 
Rocket Records, has left. Prior to joining Rocket, Bass spent a 
short stint at David Bowie's firm and prior to that he handled 
album promo at UA Records. ... John Barbis has split from 
London Records, where he did Western regional promo and 
a &r. He was with London since 1970, starting as local promo 
in San Francisco. 

Buttice 

Minor 

* * * 

Blake Mevis joins ABC Records' publishing division as 
assistant professional manager to Dianne Petty, manager of 

the Nashville office. His duties will include reviewing new 
material as well as working with staff writers and re -eval- 
uating the existing catalog. ... Joe Shamwell has been ap- 
pointed professional manager of Malaco and Chatawa Mu- 
sic, the publishing arms of Malaco Records. He is based in 
Jackson, Miss.... Susan Salstone, only daughter of Milt, en- 
ters the record business as San Francisco promo gal for the 
new MS Distributing branch there, working under the tute- 
lage of Al Bramy.... Michael Luby named national sales 
manager for Dynaco. Prior to this he was the company's 

Western regional sales manager.... At the Koss Corp., Guido 
Francolucci appointed national sales director and Jefferey T. 
Martin stereophone sales manager.... Tom Can named vice 
president and national sales manager at Communications 
Products Manufacturing.... Richard Riedel and John J. Na- 
tale have left the Teletape Corp. They founded the company 
16 years ago. 

Monet 

* * * 

Tolle Dolores B. Smiley, well -known Nashville agent and man- 
ager, joins the Nashville staff of the William Morris Agency. 

She was vice president and general manager of Top Billing 
which she helped to establish in 1968. And Fred Moch has 
been named vice president in charge of the Morris West Coast 
variety department. Moch has been with William Morris for 
27 years. ... Tom Maciag appointed merchandise manager 
for audio merchandise division at Hess's department store 
chain in Eastern Pennsylvania.... At Audiovox, five new ex- 
ecutives named. They are: Phillip Christopher, senior vice 
president; Andy loanou moves up to assistant vice president, 
Ron Needleman appointed vice president engineering, 

George Wafter named vice president of automotive sales and 
Jim Wohlberg appointed vice president Audiovox West Corp. 

. . Gerald Sharp has replaced Curt Albright in the PRC Rich- 
mond, Ind. record manufacturing plant. Albright has been 
moved to Compton Calif., where he is plant 
manager of the new PRC operation. ... Lee 
Lawrence, president of Star Entertainment 
Complex, Inc. is now serving in the dual role 
of president of the newly formed TWM 
Management South Services Ltd., Inc., 

Miami.... Paul Jordan has joined the First Bank of Los An- 
geles as assistant to Lou Horowitz, who heads the bank's lia- 
ison with the record /tape industry. ... Joseph Molina joins 
the disco management, design, and construction firm of Light, Luby 

Times, Dimensions, Inc. in Denver as director of publicity and promotion. 

Taylor 

Mevis 



There is an 
imaginary line that separates 

the great artist 
from all the rest. 

It has 
just been 

crossed by 
Joan Armatrading 

on her third 
album for A &M. 

Joan Armatrading's new album is quite possibly one 
of the most impressive albums made in recent years by a female artist. 

Magnificently passionate and at times urgent and 
even desperate, Joan Armatrading's voice comes at you like a thunder- 
bolt-striking when you least expect it. 

Often described as a "funky Joni Mitchell" and a 
"female Jimi Hendrix," Joan Armatrading on her third album finally 
achieves the promise created by her earlier JOAN ARMATRADING recordings. 

Joan Armatrading. Her new album on A &M Records 
Produced by Glyn Johns 
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General News 

Record Factory Chain Adds 12th 
Calif. Firm, 5 Years Old, Celebrates With Party 

SAN RAFAEL, Calif. -The 
Record Factory, fast -growing 
Northern California chain, cele- 
brated its fifth anniversary by open- 
ing a 12th store in Marin County. 

The opening in San Rafael, bally- 
hooed by an extensive radio ad cam- 
paign, climaxed July 15 with a party, 
attended by several hundred invited 
guests, featuring live music by A &M 
artist Pablo Cruise and a long jam 
session with guitarist Les Dudek. 

John Lott, Record Factory presi- 
dent, on behalf of the invited guests, 
pledged $1.000 as a donation to the 
Family Light School of Music in 
nearby Sausalito, as a gesture of 
community involvement. 

Celebrities participating in an ad 
campaign keying on both Record 
Factory and Family Light were 
Jerry Garcia, Bill Graham, Carlos 
Santana, the Tubes, Pablo Cruise, 
Les Dudek and Steve Seskin. 

Santana, Garcia and Graham all 
recorded radio spots and interviews 
that ran over the weekend on 
KTIM -FM, San Rafael. The cam- 
paign was conceived and coordi- 
nated by Jim Welch of New Hori- 
zons, a San Francisco ad and promo 
agency headed by Welch and Ron 
Zappa. 

KTIM broadcast live remote two 

By CONRAD SILVERT 

Les Dudek, Columbia artist and Bud Cockrell of A &M's Pablo Cruise jam at 
the grand opening of the Record Factory's 12th outlet in San Rafael, Calif. 

days from the Record Factory, dur- 
ing which interviews plus store ap- 
pearances by Cruise, the Tubes and 
Seskin were aired. 

The chain, which also operates in 
San Francisco, San Jose, Sacra- 
mento and Alameda, built the Ma- 

rin store with lots of wood, stained 
glass, plants, and plenty of space to 
reflect the relaxed Marin environ- 
ment. Customers are also being 
treated to a giveaway of 5,000 T- 
shirts, with a design incorporating 
names of Bay Area bands. 

NARM Study Pinpoints Over 25 Market 
NEW YORK -Pop contemporary 

music, the largest source of revenue 
for the record industry, retains the 
loyalty of young consumers as they 
pass the age of 25, but purchase pat- 
terns vary widely according to sex, 
education, income, advancing age 
brackets and other demographic 
factors. 

Statistics throwing light on buying 
habits in the pop contemporary area 
(including hard rock) are high- 
lighted in the latest disclosure by 
NARM of its continuing study of the 
growing adult market. 

The initial broad -based survey of 
nature record buyers was unveiled 

Letters To 

The Editor 
Dear Sir: 

Without question, the Beach Boys 
of all American groups have con- 
tributed most to the sound of pop 
music around the world during the 
past 15 years. As a fan, since their 
first Candix recordings, it is most 
satisfying seeing the Beach Boys rep- 
resented with three albums and a top 
10 single on the charts. 

While it is widely accepted that 
r &b artists of the 50s like Chuck 
Berry and producers like Phil Spec- 
tor were of great inspiration to the 
British rock artists of the 60s and 
early 70s, the songs, sounds and har- 
monies of Brian Wilson and the 
Beach Boys were perhaps the great- 
est influence of all. This influence 
can easily be heard in the recordings 
of the Beatles, the Who and Elton 
John. 

Your special on the Beach Boys in 
a recent issue was well timed, well 
deserved and generally excellent. 
The Beach Boys belong to us all. 

Seymour Stein 
President, Sire Records 

New York 

By IS HOROWITZ 
by NARM at its national convention 
in Florida earlier this year. 

The association launched the re- 
search probe with the assistance of 

Posh Paris Disco 

Shaped In N.Y. 
NEW YORK -Design Circuits, 

Inc. which created such popular 
New York discotheques as Ashley's, 
Boombamakoo and the Erotic Cir- 
cus, has been awarded a contract for 
developing the $100.000 Elysee Ma- 
tignon Disco on the Champs Elysee 
in Paris. 

According to Bob Lobi, president 
of Design Circuits, the club will uti- 
lize three floors and will be designed 
from the ground up by the American 
firm. When completed it is expected 
to be one of the finest discos in West- 
ern Europe. 

The main floor of Elysee Matig- 
non will feature a disco cafe and pi- 
ano bar, while the upper floors will 
feature a restaurant and a special 
video room. All three floors are de- 
signed to function individually as 
separate entities, or as a single unit 
with a minimum of modification. 

The main dance floor will feature 
two tri- amplified full -range speaker 
stacks, each stack using a double 18- 
inch speaker bass horn cabinet, a 

(Continued on page 38) 

$3 EACH, 2 FOR $5 

consultant Joseph Cohen as a result 
of a conviction within industry ranks 
that future expansion of the market 
for records and tapes lies largely in 
the 25 -45 year old age group. 

It was felt that the flattening out of 
the under 25 population bulge could 
no longer permit reliance on the 
youth market to support the dy- 
namic growth pattern of the past 
decade or so. 

The new study, limited to adults 
who indicate they prefer pop con- 
temporary music above all other cat- 
egories, describes the average enthu- 
siast as college educated, between 25 
and 29 years old, and probably un- 
married. 

But as the research microscope fo- 
cuses in, the differences begin to 
multiply. 

While the average number of LPs 
purchased by this group as a whole 
last year was 6.6, those in the 25 -29 
bracket bought 8 albums, twice the 
number of those above the age of 40. 
Men, at an annual average of 9 LPs, 
bought more than twice as many as 
women (4). If single, presumably 
with more discretionary cash, the av- 
erage buyer added 8 LPs to his col- 
lection: marrieds purchased only 6. 

Those who attended college but 
didn't graduate led all other sub -cat- 
egories in LP acquisitions, with 9.1. 
Those with some high school, or less, 
trailed in the educational break- 
down with a mere 2.8 LPs in the past 

(Continued on page 63) 

Suitcase Tape Pirates On Times Sq. 
By JIM FISHEL 

NEW YORK -The Times Square 
area, normally a hotbed of street cor- 
ner activity with its magicians, tap 
dancers, fruit salesmen and jewelry 
hawkers, now has a handful of 
people selling illegally duplicated 
tapes out of suitcases. 

Fast -moving passersby are 
brazenly pursued by these sales- 
people plugging a complete line of 

current r &b hits. Each tape sells for 
$3, with two going for $5. 

For potential buyers too much in 
a hurry to stop and browse, the 
hucksters distribute a printed list of 
"Top 40 Soul Tapes." 

Calling themselves "America's 
#1 Largest Independent Soul Rec- 
ord /Tape /Audio Club," their list in- 

(Continued on page 67) 


