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ritish Piracy Could Rise 
o 50% Unless Combatted 

By NICK ROBERTSHAW 

LONDON -Geoffrey Bridge, director -gen- 
eral of the British Phonographic Industry, 
warns that 50% of the U.K. market for prere- 
corded music could fall into the hands of pi- 
rates unless adequate funds are maintained to 
combat piracy and bootlegging. 

In a strongly worded address to the BPI's an- 
nual meeting, Bridge explained the financial 
headaches incurred by BPI in sustaining the 
fight against piracy and in meeting legal ex- 
penses. 

He said: "I can promise you one thing. If the 
funds are not forthcoming to enable us to con- 
tinue our vigorous and successful antipiracy 
campaign in the U.K., at least 50% of our mar- 

ket will be in the hands of the pirates within six 
months of our surrender. 

"At the moment we estimate the incidence 
of piracy to be in the region of 2% and our 
hope is to contain it at this level. But like mur- 
der, or theft, which it is, we will never elimi- 
nate it entirely. At least we can control it at an 
acceptable level, provided you give us the 
tools, that is money, with which to do the job." 

Commenting generally on the piracy situ- 
ation. Bridge said: "It seems that in the third 
full year of the BPI's activities, matters in- 
volving bootlegging and piracy are on the 
increase. Certainly matters seem to be in 

(Continued on page 58) 

PCB Boom Drops Auto Radio Audience 
By STEPHEN TRAIMAN 

NEW ORLEANS -The citizens 
band equipment boom has already 
produced a 12% decline in auto radio 
listening, with only a 5% penetra- 
tion of the estimated 102 million cars 
on the road. 

And with forecasts of 28.5 million 
CB radios in cars alone by 1981 - 
25% saturation -the industry should 
be concerned. 

The forecasted gross for CB had 
the most impact for the music indus- 
try at NEWCOM held here Monday 
through Thursday (3 -6), though 
the emphasis at the CB /Update 
seminar was on the prospects for bus- 
iness in all market areas painted in 
glowing, though pragmatic, terms. 

A record 350 exhibitors at the Su- 
(Continued on page 47) 

The Alan Parsons Project -Alan Parsons who has garnered two Grammy 

nominations as engineer for Pink Floyd's "Dark Side Of The Moon" and for 
Ambrosia debuts here as a triple threat- producer /composer /artist on 

20th Century Records rock adaptation of Edgar Allan Poe's "Tales Of 

Mystery And Imagination." This 20th Century concept LP, is a dream ex- 

panding experience. Poe was an uncanny dreamer, this is an uncanny 

album. (Advertisement) 
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Industry's Leaders 
Facing Vital Issues 

By ELIOT TIEGEL 

HONOLULU -Industry leaders represent- 
ing the worldwide music /record industries are 
addressing themselves to today's vital issues at 
Billboard's Sixth International Music Industry 
Conference which concludes four days of 
meetings Monday (10) at the Royal Hawaiian 
Hotel here. 

Presidents of companies and top manage- 
ment executives have attended 16 business ses- 

sions since Lee Zhito, Billboard's editor -in- 
chief /publisher, opened IMIC -6 Friday morn- 
ing (7). 

Military Exporters 
Losing Discounts 

By RUDY GARCIA 
NEW YORK -U.S. record manu- 

facturers are taking steps to deal 
with a troublesome problem- record 
exporters who divert product to the 
domestic market. The chief weapon 
being used is the elimination of spe- 
cial price discounts to exporters and 
military suppliers. 

Latest to join the growing trend 
(Continued on page 14) 

John Kenneth Galbraith, internationally re- 
nowned economist, in his keynote speech Fri- 
day morning, told the more than 400 execu- 

Prof. Galbraith's complete keynote speech 
starts on page 3. 

tives there are four forces affecting change in 
international economics. 

Under the topic banner, "The International 
Economy And Its Prospect," Galbraith cited 

1 -the growth of the large corporate enter - 
(Continued on page 12) 

At AES: See $100 Mil Semipro Mart 
By JIM McCULLAUGH & JOHN WORAM 

LOS ANGELES -A radical new 
departure in a professional audio 
recorder, new noise reduction sys- 
tems as well as the staggering poten- 
tial of a $100- million plus market for 
professional, semipro, sound rein- 
forcement and disco sound products 
highlighted the AES' 54th annual 
convention here at the L.A. Hilton 
Hotel, Tuesday- Friday (4 -7). 

Single Inventory For Col's 
New Classical SQ /Stereos 
Club DJs Blend Cuts 

For Cos.' Disco Disks 
By JIM MELANSON 

NEW YORK -Blending of final - 
mix disco tracks by club DJs for 
commercial and 12 -inch promo- 
tional releases is the latest twist in 
the ongoing discotheque scene. 

Both Scepter and Salsoul have 
opted to come with disks featuring 
spinner blending, Scepter on "Nice 
And Slow" by Jesse Green and Sal - 
soul on "Ten Per Cent" by the group 
Double Exposure. 

Walter Gibbons, DJ at Galaxy 21 
here worked the Double Exposure 
tune while Howard Metz, spinner at 
Los Angeles' Circus Maximus club, 
gets blending credit on the Scepter 
record. (Continued on page 39) 

By IS HOROWITZ 

NEW YORK -In a dramatic pol- 
icy switch, Columbia Masterworks 
has moved to a single inventory, 
compatible SQ /stereo disk format 
on new 4- channel releases. They will 
be marketed at the regular stereo 
price. 

In effect, the step represents a list 
price slash of $1 in future recordings 
which have quad capability. 

Pop product is not affected by the 
move. New releases in other than 
Masterworks repertoire areas will 
still be issued selectively in separate 
stereo and SQ editions, with the 
price differential of $1 holding. 

The album which launches the 
new policy is the cast recording of 
the "My Fair Lady" revival, which 
was taped April 25 and is being 

(Continued on page 43) 

What is still a technically oriented 
conference featuring engineering 
seminars coupled with new products 
and techniques in audio and acous- 
tics, blossomed also this year into a 

professional products showcase for 
such familiar names in home audio 
as JBL, Superscope /Marantz /Sony, 

(Continued on page 48) 

Brush yourself off and start struttin' tall. Carol Townes and Fifth Avenue 

are here with more than a touch of class. Their debut album features nine 

fine songs all delivered with a smooth, sexy style and elegance that could 

only come from a lady like this and the four gentlemen behind her. Carol 

Townes and Fifth Avenue. The uptown sound you can get down to. Break- 

ing Pop and R &B now. On Sixth Avenue Records. (Advertisement) 

Something big is coming. 

"Saddle Tramp;' 
new from The Charlie Daniels Band. 

On Epic Records and Tapes. 
e j 
s "EPIC;' MARCA REG. (N 1976 CBS INC 

( Advertisement 
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"She's p oin Eimer, 
the first single from the 
"Duisihrover" album sold 892,843* 
albums. Her many albums will 
the new single sell? 

"lhoimimito it will 
set thesworkl on fire. Effective 33 of AM 3J 197E 

56002101j 
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General News 

GALBRAITH INSIGHTS: Govt. Intervention In Wage And 
Price Control May Be On Way 

HONOLULU -The growing 
trend toward direct governmental 
intervention in the areas of wage 
and price control by many nations 
throughout the world is how econo- 
mist John Kenneth Galbraith sees 
the future for economic stablility. 

In his keynote speech opening 
Billboard's sixth International Mu- 
sic Industry Conference Friday (7) 
at the Royal Hawaiian, Galbraith 
said the U.S. is probably the country 
most likely to regard this trend as a 
"theological rather than a practical 
move." 

Direct governmental intervention 
is, in the noted economist's opinion, 
the best remedy for stabilizing inter- 
national economic ills. He said he 
has long felt that the alternatives to 
direct intervention in wage and price 

control are worse than the inter- 
vention itself. 

Recalling that during World War 
II he organized the wartime system 
of price control, Galbraith jokingly 
referred to himself then as "the least - 
liked man in the U.S." Nevertheless, 
in order to avoid inflation and a 
combination of "inflation and 
unemployment, I see no other way 
but direct intervention. 

"Is the world moving in this direc- 
tion?" he asked, "My guess is it is." 
... As a result of what he calls the 
"tyranny of circumstance." Most 
small countries in Western Europe, 
he said, have now implicitly such a 
policy." The Scandinavian countries 
plus Switzerland and to a great ex- 
tent West Germany have govern- 
mental controls, he noted. 

"There is also a highly developed 

By ELIOT TIEGEL 

policy of this kind in Britain, he said, 
adding that British economists have 
been working with trade unions and 
the two great political parties which 
reflect a uniformed concern for eco- 
nomic conditions. Citing a recently 
announced wage limitation policy in 
the U.K., Galbraith called it "quite 
extraordinary." 

"In the last few months Canada 
has also moved in this direction," 
he added. 

Referring to the U.S., he said he 
wouldn't be surprised if we moved 
in that direction, adding it doesn't 
reflect "a change in economic pol- 
icy; it does reflect something of an 
accommodation to change which 
most of us accept, like the large cor- 
porations and the existence of pow- 
erful trade unions." 

Galbraith said the period of 1948- 

67 was "a successful time in the his- 
tory of modern industrial econom- 
ics, with prices stable and produc- 
tion expanded generally." But during 
the last eight years things have sig- 
nificantly changed around the 
world. With inflation has come ris- 
ing prices and instability in mone- 
tary exchange rates. "There is no 
monetary wisdom capable of affect- 
ing the exchange rate so long as in- 
flation exists," he said. 

"What has gone wrong ?" 
There are four reasons for this 

economic change, he said. First of 
the reasons for radical continuous 
change is the very large business cor- 
poration. "In the U.S. we should 
think of the productivity of com- 
panies divided between 2,000 large 
corporations and around the 10 -12 
million small ones. And the differ- 

ence in other industrial countries is 
seen only in the degree of the rise of 
the large firm and its special concen- 
tration of power." He also pointed to 
the narrowing of economic power 
between stratas of workers so that 
what was once thought of as unattain- 
able by many, is now sought after 
and often obtained. 

Seventy -five years ago capitalists 
individually ran their own corn - 
panies, he said, and under them 
were directors and other associates. 
With economic changes, Galbraith 
said that old structure has almost 
disappeared. "The owner no longer 
has much to do with the operation of 
the corporation. Power passes with 
time from the capitalists owner to 
management. It passes through the 
board of directors down to the very 

(Continued on page 12) 

4 Sides To New Spector 
`Born To Be' Dion Single 

Classical Buffs 

Win Fight; FCC 

OKs WNCN Sale 
By MILDRED HALL 

WASHINGTON -The format 
battle over New York City station 
WNCN -FM has ended in a moral 
and and financial victory for the 
classical listeners' groups who chal- 
lenged a switch to progressive rock 
by licensee Starr Broadcasting. 

The FCC has approved sale of the 
station to GAF Broadcasting Co., 
which has agreed to carry a classical 
music format. 

The final agreement between the 
stations and the two challenging citi- 
zens' groups involved payment of 
some $90,000 to reimburse the attor- 
neys representing the WNCN Lis- 
teners' Guild, Inc., and Classical Ra- 
dio for Connecticut. Starr is paying 
out of a reported $2.2 million selling 
price. 

The commission has declared a 
strictly hands -off policy toward the 
money involved in settlements 
among broadcasters, in agreements 
to ward off further litigation by citi- 
zens or a competing applicant. 

In announcing approval of the 
sale of WQIV -FM (Starr's venture 
into new call letters to indicate 4- 
channel orientation) to GAF, the 
commission said it will neither 
"proscribe nor prohibit any particu- 
lar agreement terms so long as they 
are not unlawful nor violative of 
particular commission rules or pol- 
icies." (Continued on page 10) 

NEW YORK -While you still 
can't put a round peg in a square 
hole, the industry does have a disk 
with four sides (financial, that is) to 
it. 

Under a unique arrangement, the 
new Dion single "Born To Be With 
You" recently shipped under a joint 
Phil Spector /Big Tree Records logo 
with approval from Warner Bros., 
which has a standing deal with Spec- 
tor. Distribution chores go to Atlan- 
tic and, interestingly, a slice of the 
sales goes to all parties, Warner Bros. 
included. 

Notably, while Spector has been 
pacted to WB for some time now, the 
Dion recording is the first piece of 
product from him to hit the U.S. 
market in nearly two years. 

There's also a Dion LP already re- 
leased in the U.K. on the Phil Spec- 
tor International label involved and 
reportedly its release here will de- 
pend on reaction to the single. Fu- 
ture deals between Spector and Big 
Tree, with or without WB involve- 
ment haven't been firmed, nor have 
they been ruled out. 

AFM & TV Tougher Copyright 
Industry In Laws For Taiwan? A Settlement 

NEW YORK -A tentative agree- 
ment on terms of a new contract has 
been reached between the AFM, the 
tv networks and independent pro- 
ducers, according to Hal Davis, 
union president. 

The agreement which covers serv- 
ices of instrumental musicians for tv, 
is for two years, retroactive to May 1. 

It is subject to the approval of the af- 
fected musicians who will be polled 
by secret mail ballot. According to 
Davis, terms of the new agreement 
will not be disclosed until after the 
membership has had opportunity to 
vote. This process could take at least 
four weeks. However, the AFM's in- 
ternational executive board has rec- 
ommended acceptance of the pact. 

AFM members earning $1,000 or 
more during the 12 -month period 
from Jan. 1. 1975 through Dec. 31, 
1975, from network and /or syndi- 
cated tv are eligible to vote. 

Negotiations between the union 
and the industry began April 20, and 

(Continued on page 66) 

By RADCLIFFE JOE 
NEW YORK -A call for the crea- 

tion of copyright laws that would 
adequately protect the interests of art- 
ists and writers, now being widely 
exploited by music pirates in Tai- 
wan and neighboring countries, has 
been sounded by top -level govern- 
ment and industry officials meeting 
in Taipei. 

At a day -long meeting on the 
problem, sponsored by Taiwan's 
Economic Daily News, T.S. Shung, 
former director of the copyrights 
committee of Taiwan's Ministry of 

French Records 
Quality Studied 

PARIS -A music retailer here has 
charged that defective records are on 
the increase, and that the overall 
quality of all records released is 
much lower than the equipment on 
which they are being played. 

(Continued on page 12) 

A New 12 -Inch 45 Salsoul Disco Label 
NEW YORK -Salsoul Records 

has launched a special discotheque 
label, Salsoul Disco, with the release 
of the first 12 -inch 45- r.p.m. single 
for commercial sale. 

Suggested list price for the prod- 
uct will be $2.98; however, with a 
distributor net price of $1.28, it is ex- 
pected that the disco single will be 
available at discount retailers for 
about $2. 

By RUDY GARCIA 

There are several distinctive fea- 
tures of the commercial 12 -inch 
single. Each record is inserted in a 
special universal four -color jacket 
with a center hole punched for label 
information to show through. The 
jacket contains only the label desig- 
nation, allowing it to be used for all 
of the product to be released for that 
special market. 

"Actually it costs us a penny more 

to manufacture than an album.' 
says Chuck Gregory, Salsoul Rec- 
ords executive. "They charge us the 
extra cent to die -cut the hole." 

Joe Cayre, president of Cayre In- 
dustries, Inc., the label's parent corn - 
pany, says the new venture was un- 
dertaken at the suggestion of 
numerous record dealers in those 
cities with heavy discotheque action. 

(Continued on page 38) 

Upgrade Mexico's Musical Image, SACM Exec Urges 
M\* By GERALD() FEENEY 

LOS ANGELES -The Sociedad used to be, and we are now actively ducing high quality material and Val Valentin of Rex Records, who 
De Autores Y Compositores De working on regaining that fine im- recordings. agrees with Zavala and shares his 
Mexico (SACM) Mexico's equiva- age we held at one time throughout ideals. Both Valentin and Zavala are Zavala charges that many of the lent of BMI or ASCAP, has become the world. major labels have been releasing low at IMIC in Hawaii to gain support 
alarmed at Mexico's musical image "There are numerous young Mex- budget material, poor quality pro- and recognition for their efforts. 
declining internationally and has icans who are overflowing with tal- ductions and semi -talented artists. "Mexico is a beautiful country," 
begun taking steps to turn this situ- ent and have no way of being recog- says Zavala, "romantic and colorful, 
ation around. nized, not even in their own Though this practice has brought and it has music that reflects its per - 

Jose Antonio Zavala, one of country." good results, financially it has hurt sonality. It's time the world hears 
SACM's directors, says: "We are SACM has launched a campaign Mexico's image and its reputation this music again." 
concerned that Mexico's inter- to try to persuade the major record internationally, Zavala believes. Zavala believes that with the ma- 
national music image is not what it companies in Mexico to begin pro- One strong supporter of SACM is (Continued on page 62) 

the Interior, recommended that the 
island's Legislative Yuan should 
modify existing copyright laws to 
stipulate a five -year jail term for 
violators. 

He argued that the present three - 
year recommended jail term is too 
often manipulated by attorneys of 
defendants, and often results in a 
fine and a caution. 

Shung told the meeting that be- 
cause of the way existing laws are 
structured, plea bargaining often re- 
sults in a fine when the sentence for 
the crime is three years in prison or 
under. Shung feels the higher jail 
term would effectively end this prac- 
tice. 

Addressing the meeting, L.F. 
Chang, managing director of Linfair 
Engineering & Trading, the Decca 
Records licensee in Taiwan, said, 
"The time is overdue for serious 
house -cleaning in this fertile jungle 
of pirates." 

Chang disclosed that of the 126 
so- called record manufacturers in 

(Continued on page 59) 

Disco Aboard Boat, 

At Seashore In East 
PHILADELPHIA -The disco 

popularity in these parts is being 
carried to the river boats, seashore 
resort weekend parties and into the 
mammoth hotel grand ballrooms by 
promoters. 

Lawrence Goldfarb and Gary 
Delfiner, who operate the Disco 
Boogie in the upstairs room at Gren- 
del's Lair, which offers off -beat the- 
atrical cabaret shows, will promote a 
series of summer disco sailings on 
the S.S. Showboat, which cruises the 
Delaware River here. 

Their Disco Cruise will cost $6.50 
for 31/2 hours of recorded music and 
dancing on the river. Admission for 
their Disco Boogie is $1.50. 

Philadelphia Theatrical Agency 
Production, Ltd., promoted a Disco 
By- the -Sea for the Mother's Day 
Weekend (May 7 -8). The firm, 
headed by Derek Barkley, offered a 
$36.50 per person package, includ- 
ing round trip transportation to At- 

(Continued on page 39) 

Billboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. $60.00. single -copy price, $1.50. Second 
class postage paid at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte 100, Milwood, N.Y. 10546 or Xerox University Microfilms, 
300 North Zeeb Road, Ann Arbor, Michigan 48106. Postmaster, please sand form 3579 to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Area Coda 215, 687 -6200. 

3 



4 

General News 
NEW JOB OPENINGS? 

More AM -FM Separation 
Of Programs, FCC Orders 

Less Product, Greater Sales 
Spark Hot Arista First Qtr. 

NEW YORK -Although Arista 
Records released considerably less 
product than most manufacturers in 
the first quarter 1976, the label's dra- 
matic sales surge placed it third 
among all labels in Hot 100, and 
sixth in Top LP and Tape chart ac- 
tion for the period. 

The "personal promotion" given 
the product was highlighted by three 
No. 1 singles (Barry Manilow's "I 
Write The Songs," The Bay City 
Rollers' "Saturday Night" and Eric 
Carmen's "All By Myself"). 

Bob Buziak, director of West 
Coast operations for Arista, notes 
that only 14 singles were released by 
the company in this quarter and that 
seven made the Hot 100 chart. 

"In addition, we also had 10 
charted LPs by artists like the Bay 
City Rollers, Melissa Manchester, 
Barry Manilow, Eric Carmen, Patti 
Smith, the Brecker Brothers and the 
Outlaws," he says. "We still believe 
in releasing less product and giving 
it a stronger push." 

Buziak asserts that Arista will 
gradually release more product per 
quarter as the company continues to 
expand. 

Among the charted singles by 
Arista in the quarter were two each 

MCA In Canada 
ó Shutters Plant 
03 

Di After a Strike 
CORNWALD, Ontario -Labor 

problems have forced MCA Records 
m in Canada to close its record press- 

ing and tape duplicating manufac- 
turing plant. 

} Plagued by a six -month strike, 

2 MCA decided to end formal nego- 
tiations with its union and shutter its 
facility here. The walkout began in 
August 1975. 

All record pressing for the Cana- 
dian market is being custom pressed 
by several companies in Canada. 
while prerecorded tape duplicating 
is being handled by a custom dupli- 
cator. There are no plans for MCA 
to manufacture records and dupli- 

(Continued on page 60) 

By JIM FISHEL 

by Barry Manilow, Melissa Man- 
chester and the Bay City Rollers and 
one by Eric Carmen. 

According to Elliot Goldman, 
Arista executive vice president, the 
company's third quarter sales were 
up more than 50% from last year. He 
says these new gains are even more 
significant because they reflect sub- 
stantial increases (doubled sales and 
quadrupled profits) over and above 
the company's initial growth in its 
first nine months of operation last 
year. 

Arista has no plans of letting up 
on its chart attack in the present 
quarter. Already released and gath- 
ering sales are the debut LP of Fools 
Gold and the Outlaws' second LP, in 
addition to the first releases of the 
Savoy Records reissue program. Re- 
leased this week are the live Monty 
Python LP and a new Eric Anderson 
album, with plans to release soon 
new product by Loudon 
Wainwright, Larry Coryell and 
General Johnson (formerly leader of 
the Chairman Of the Board). 

Janus To Stress Albums; 
A New Label For Singles 

By JEAN WILLIAMS 
LOS ANGELES -Janus Records 

is being developed as an LP empha- 
sis company. Previously it was 
known in the industry as a singles la- 
bel. 

The company is also forming 
Shock Records to handle singles, 
says Ed DeJoy, Janus' vice presi- 
dent, general manager. 

DeJoy points out that the label 
has cut its artist roster to nine while 
building its promotion staff to five 
nationally. He adds that from now 
on, all representatives will work the 
same record at the same time. 

The new promotion staff includes 
Ron Brooks, Mike Plummer, Ron 
Berger. Steve Begor and Chuck Rel- 
chenback. 

Until last year he says Janus was 
considered by the industry to be an 
r &b label because of its Chess affil- 
iation. 

Chess was sold to All Platinum, an 
r &b outlet, because it (Chess) was 
not properly equipped to handle its 
soul product. DeJoy says "the lives 
of too many artists were at stake." 

For the first time in its history, 
Janus has employed an in -house 
publicist, Reina Mekelburg, and 
Lore Leis will handle foreign licens- 
ees. 

The label has also cut its release 
schedule considerably. DeJoy sug- 
gests that in the future Janus will is- 
sue only one LP yearly on an artist. 

mrommwortm AUSSIE CONCERTS SRO 

Como, On Tour, Learns 
It's a Potent Disk Hypo 

By NAT FREEDLAND 

LOS ANGELES -Perry Como's 
current SRO 14- concert tour of Aus- 
tralia, where the veteran crooner is 
filling halls which hold up to 8,000, 
demonstrates dramatically the value 
of well -planned international expo- 
sure for boosting record sales. 

"Como currently has out a 
Mother's Day album in Australia 
and we can't press enough to keep 
up with the orders," says Frank 
Mancini, RCA artist relations vice 
president who is supervising the tour 
arrangements. "The Como catalog is 
also moving out fabulously." 

Mancini points out that when 
Como toured the U.K. last October. 
RCA leased to K -tel a package of 
the singer's biggest hits and the al- 
bum was No. 1 on the English chart 
for five weeks. 

Como, of course, is a somewhat 
unusual case. Even at the height of 
his record and television success he 
never made concert tours. In fact, 

there have hardly been any Como 
personal appearances since he was 
the vocalist with the Ted Weems Or- 
chestra more than 30 years ago. 

Speaking by phone from Sydney, 
Mancini reports: "It's remarkable 
how many Australians tell us they've 
been waiting 25 years for a chance 
to see Perry." 

Como is near finalizing his first 
national U.S. tour for this summer. 
And he may play England again be- 
fore the end of the year if it can be 
worked in with taping the final two 
of the four tv specials he is con- 
tracted to do for NBC. 

In recent years, Como has quietly 
emerged at least part way from his 
self -imposed retirement. 

His 1973 major hit ballad, "And I 

Love Her So," won Como a large 
youth audience in Australia and 
England in addition to those fans 
who remember the earlier Como 

(Continued on page 78) 

This year, six LPs and 18 singles 
will be released, as opposed to 1975 
when approximately 40 LPs and 100 
singles were issued. 

Janus will continue to distribute 
Barnaby Records although the label 
has no active artists. He explains the 
label is currently repackaging Ca- 
dence's catalog product. 

He notes the big push is on to es- 
tablish Janus as an LP label, which 
is the primary reason for Shock Rec- 
ords' emphasis on singles. 

While Janus has cut its old artist 
roster, it is in the process of signing 
new acts. Only acts with LP potential 
will be signed. 

Acts currently contracted to Janus 
include Al Stewart, Kayak, Jukka 
Tolonen, Carol Chase, Buzz Cason, 
Champs Bells Orchestra, Camel and 
a new rock group, the Far East Band 
from Japan. 

Shock's artists include Tina Wells, 
Dave Antrobus and Ginger. 

The first releases on Shock are 
Wells' "You're All I Need To Get 
By" (the tune popularized by Mar- 
vin Gaye and Tammy Terrell) and 
"Kentucky Tobacco" by Antrobus. 
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By MILDRED HALL 
WASHINGTON -The FCC has further limited program duplication by 

commonly owned AM and FM stations in the same area. Effective May 1, 

1977 the present AM -FM duplication limit of 50% of programming in cities 
with more than 100,000 population will be cut to 25 %. 

On the same date, if either station is in a smaller community in the 25,000 to 
100,000 population range, the allowable duplication will be limited to 50 %. In 
two more years, by May 1, 1979, the duplication limit in this population cate- 
gory will drop to 25% of duplication of the average week. 

Duplication is defined by the FCC as simultaneous broadcasting over the 
commonly owned AM -FMs or when either station duplicates the other's pro- 
gram within 24 hours. Variations are permitted, but total duplication must not 
go above 40% in any one week, and not more than 25% for the year. 

The rule will apply even if the AM station is a daytime -only. Stations al- 
ready exempt for special reasons will remain so, FCC says. 

The commission's aims are to end wasteful duplication, to help independ- 
ent FM stations compete with the AM -FM combinations, and to stimulate FM 
receiver sales by separate programming. 

Rule making to curtail duplication began in 1974, when the FCC took note 
of the substantial development of the FM service. The commission quotes 
NAB figures showing that FM revenues grew at a rate 60% faster than AM 
revenues between 1970 and 1974. 

Executive TurnEable 

CRAIGO ALEXENBURG HOFFMAN DENNIS 

At CBS, Ron Alexenburg promoted to senior vice president, Epic and as- 
sociated labels, from vice president and general manager, Epic /CBS custom, 
and Jack Craigo, vice president, marketing, upped to vice president and gen- 
eral manager, marketing, CBS. Both are newly created positions at the firm. 
Also, Robert Allen, most recently manager. procedures and controls, named to 
the newly created post of associate director, marketing administration and 
analysis. 

* * * 

At Warner Bros. Records, Lou Dennis has moved from tape and singles 
sales manager to national sales manger, replacing Russ Thyret who switched to 
vice president and national promo director. Dennis is with WB since 1967. Da- 
vid Urso and Don McGregor have been upped to national promo directors of 
the label. Both had been assistant national directors since 1974. 

At Farr Records, 26 -year industry veteran Johnny Bond is elevated to ex- 
ecutive vice president and Red Schwartz leaves indie label promo to become 
sales and marketing director.... Denis O'Brien will move to Hollywood from 
Europe to administer Dark Horse Records as well as manager Geroge Harri- 
son. In other reorganizational moves, Dennis Morgan moves from Rocket Rec- 
ords, where he was general manager, to become director of operations in mar- 
keting and promotion. Patti Wright, who was national publicity manager at 
Capitol, becomes director of artist development. Bob Cato has been retained 
as creative consultant.... Len Hodes joins Chalice Productions to head up the 
new Chalice Music division. He previously was a consultant to GRT and sev- 
eral international publishers. ... Steve McCormick and Koko Manabe ap- 
pointed director of national promotion and national promotion coordinator, 
respectively, for Chelsea Records. They had been president and national pro- 
motion director respectively, at October Records. 

Jeff Cheen switches from artist development head at Soul Unlimited to 
the same post at Far Out Productions.... Former songwriter /producer Lanny 
Lambert has been appointed professional manager of Sterling Music, the Fred 
Ahlert/Bones Howe firm. ... Dan Pinckard, local promo manager for Epic 
Records, Atlanta, has been appointed to the new position of product manager 
for CBS Records in Nashville.... Bob Brackett has departed as publicity di- 
rector for the Hotel Sahara to take the same post for the Aladdin's new Theater 
For the Performing Arts, Las Vegas.... John Root named manager of the San 
Francisco Cow Palace, succeeding Lex Connelly, who resigned recently. ... 
Danton Webb has left Motown Records to join Qunicy Jones in promotion. 

* * * 
Stan Koffman joins ATV/Pye Records as executive vice president, replac- 

ing Carmen LaRosa, while Bob Scerbo goes aboard as director of creative serv- 
ices. Hoffman was recently vice president of Calla Records, now distributed by 
ATV /Pye.... William Muncy named Western regional sales manager for ABC 
Record and Tape Sales, joining the firm from Apex Records where he was 
marketing director. ... Jim Sendrak appointed audio merchandiser at Lafa- 
yette Radio Electronics Corp.... Ronald Stone promoted to vice president, fi- 
nance, Pioneer Electronics of America.... Lloyd Dowdell joins Gemini Artists 
Management as a New York agent.... Marc Nathan exited Casablanca Rec- 
ords.... Klyde Koon set as national sales manager of Commercial Distributing 
Corp., Nashville. 

Mercury Promoting Lizzy And Earland 
CHICAGO -To add sales im- 

petus to two new albums by acts cur- 
rently on national tours, Thin Lizzy 
and Charles Earland, Phonogram/ 
Mercury has just shipped poster - 
type merchandising pieces into the 
field. 

The Thin Lizzy merchandising 

aid is a 34 -inch by 44 -inch stand -up 
die cut display picturing Phil Lynott, 
the group's lead singer /bass guitar- 
ist. 

The Earland poster. 24 inches by 
37 inches, pictures the crossover 
jazzman's hulking frame in black 
and sky blue. 



"Donovan projects an especially strong and captivating 
image. He takes time to work into a show -yet, when he sings, no 
one communicates on a more personal level than Donovan." 

Philip Elwood, The San Francisco Examiner 

"Donovan started the show with `Sunshine Superman,' 
followed by `There Is a Mountain,' setting the pace for an enjoy- 
able evening. He showcased a great deal of new material from 
his upcoming Epic album, `Slow Down World.' `Take Your 
Time,' `Black Widow' and `Slow Down World' were especially 
strong entries, confirming his continuing force in the music 
scene." 

Steven Schart, Cashbox 

"No more the flower-bearing, incense -burning, candle - 
lighting, reverently sappy supplicants of 1967, nor the howling 
Grateful Deadheads of a few years later, Donovan's audience 
seems to have grown with him. Warm but little more than polite 
at first -maybe they couldn't quite believe the near -legendary 
lad was really appearing at their corner night club -the crowd 
soon gathered its wits about it and gave the singer exactly the 
reaction he seeks; tempered adulation, culminating with a 
discreet standing ovation at the conclusion of festivities." 

John L. Wasserman, San Francisco Chronicle 

Donovan is on the road, and his new album is "Slow Down 
PE 33945 World." On Epic Records and Tapes. 
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General News 

Vegas Shop Geared To Rarities 
Old Movie Soundtracks & Broadway Shows Dominate 

LAS VEGAS -This city's first and 
most extensive record store special- 
izing in Broadway musicals and 
Hollywood motion picture sound- 
tracks is now in its fourth month. 

Words And Music, which opened 
Jan. 5 at North 4th and Fremont Sts. 
in the downtown casino section, is 
the brainchild of Ohio advertising - 
marketing executive Bill Wilson. 

"After much planning and re- 
search, the world's entertainment 
capital was a logical choice to con- 
centrate the mail -order and store 
sales of entertainment oriented 
books and records," reports Wilson. 

A film music buff, soundtrack 
record and collector for years, Wil- 
son operated a smaller successful 
Music Box direct mail operation in 
Galion, Ohio. Wilson's current 
record stock is at 8,000 albums. 

Prices vary for disks from $15 to 
$100 for originals. with one of the 
highest current bids at $125 for 
"Paradine Case," by Franz Waxman 

By HANFORD SEARL 

on a 78 r.p.m. Wilson says the mail- 
ing list ranges about 3,500 world- 
wide now. 

A family venture, wife Shirley is 
secretary- treasurer and assists Wil- 
son in sales and promotions. A cur- 
rent 21/2-week sale of $1 each or six 
LPs for $5 and $2 each or three al- 
bums for $5 is aimed at offsetting the 
costly two -week strike on the nearby 
Strip. 

"Those 14 days from March 10-14 
hurt us. We have many orders under 
the counter chosen by musicians, 
chorus boys and girls and other Strip 
employes. Food comes first before 
luxury," laments Wilson. 

An authorized RCA dealer, Wil- 
son deals with major wholesalers 
specializing in buying cutout records 
on both coasts. Wilson stocks newer 
albums too, with displays of 8 -track 
and cassette products. 

The mail -order business is han- 
dled strictly fourth class mail and 
billed to the customers, similar to 

well -known record clubs. The mail - 
order operation sends out flyers, 
grading records by condition and 
age. 

Some of filmdom's greatest com- 
posers are found in the racks, from 
Steiner, Tiomkin, Young and Korn - 
gold to Friedhofer, Newman, Wil- 
liams and Mancini. Wilson admits 
to cashing in on the nostalgia craze 
now popular. 

"It's a blend of old and new with 
nostalgia the key. We're a money- 
making as well as a trading informa- 
tion center," says Wilson. "Bids are 
accepted for rare LPs and we also 
market older sheet music of the big 
band days." 

Wilson offers buyers a one -free 
disk already marked if the purchaser 
buys at least $10 worth of records. In 
no way competitive with the larger 
rock -pop clearing houses around 
town, Wilson prides himself on his 
knowledge and ability to find col- 
lector's items. 

A Record Co. Without a Label 
IRDA Offering Unique Services Open To Everyone 

LOS ANGELES -Though more 
than 200 singles have been released 
through International Record Dis- 
tributing Associates (IRDA) over 
the past two years, complete with 
IRDA sleeves and promotion, the 
firm is not a label but, as Ross Bur- 
dick, vice president of West Coast 
operations calls it, "a record corn - 
pany without a label." 

IRDA was formed two years ago 
in Nashville by Hank Levine and 
Mike Sheppard, both music busi- 
ness veterans. IRDA resulted, says 
Burdick, "from a feeling that an al- 
ternate means of getting records on 
the market was needed. 

"We handle all the functions of a 
label but we are not a label," Bur- 
dick says. "We are involved in man- 
ufacturing, distribution, promotion, 
collection and merchandising. 

"Basically," Burdick continues, 
"we charge a one -time fee of $1,500 
to press up 2,000 singles. We ship 
these singles to radio stations as well 
as to our network of 26 distributors. 
The singles are sold to the distribu- 
tor for 50 cents, we take a dime roy- 
alty for each record sold, 18 cents is 
used for pressing the record and the 
remaining 22 cents belongs to the 
artist, producer and publisher. 

"The contract is for that one par- 
ticular record only, but if it reached 
the top 100 in any given trade, then 
we are entitled to the following re- 
lease." 

By BOB KIRSCH 

IRDA caters to individuals (a per- 
son may bring in a tape or master, 
come up with a label name and 
that's the name that will appear on 
the records) or labels can be clients 
as well. 

Burdick stresses that the firm will 
not accept all material, but only 
product that is deemed suitable for 
airplay. Product is accepted in pop, 
country and soul. LPs may be dis- 
tributed providing there is a hit 
single to base the LP on; the promo- 
tion staff will begin working on the 

CBS Surge Shown 

Via British Survey 
By BRIAN MULLIGAN 

LONDON -CBS showed strong- 
est label increase in both singles and 
albums in the British Market Re- 
search Bureau's first quarter (Janu- 
ary- March) survey of sales among 
300 shops in the U.K. 

And Pye has made a strong recov- 
ery on the singles front, with WEA 
returning one of its best perform- 
ances in the album field. 

While EMI retains its leadership 
as top company, singles and albums, 
a comparison with the equivalent 
quarter of 1975 shows that the U.K. 
major has seen its singles market 

(Continued on page 58) 

30 Days And $2,000 Fine 
Dealt Latin Tape Pirate 

By JOHN SIPPEL 
LOS ANGELES -The Justice 

Dept.'s drive against Latin tape pi- 
rates produced a 30 -day county jail 
sentence plus a $2,000 fine for Raul 
Pachego Martinez, 306 W. Tujunga 
Ave., Burbank. 

U.S. District Court Judge A. An- 
drew Hauk suspended Martinez's 
one -year sentence to the 30 days to 
be served weekends in the county fa- 
cility. 

Martinez pleaded guilty to three 
counts of illegally manufacturing 
Latin tapes. He illegally duplicated 
for profit a CBS International 
recording, "Toda Una Epoca Con" 
by Vicente Fernandez and two 

recordings by Los Humildes on Dis- 
cos Fama, "Amor Eterno" and "Un 
Pobre No Mas." 

Martinez's activities first came to 
light when FBI agents filed petitions 
for search warrants with the U.S. 
magistrate here late in 1975 (Bill- 
board, Jan. 17). FBI surveillance 
of A/C Electronics, 539 Los Angeles 
St., uncovered a pickup of boxes of 
alleged bootleg tapes by Martinez at 
that address. On April 1, 1975, a 
search of 306 W. Tujunga Ave. 
premises uncovered one master 8- 
track recorder and four slaves and 
other paraphernalia used in dupli- 
cating and packaging tapes. 

record approximately three weeks 
after it is sent to radio stations. 

IRDA has placed a number of rec- 
ords on the country and soul charts 
during the past several months, with 
the most successful being Stella Par - 
ton's "I Want To Hold You" (coun- 
try top 10) and Zoot Fenster's "The 
Man On Page 602," also a country 
hit. 

Artists with product currently or 
recently distributed by the firm in- 
clude Parton, Fenster, Bobby 
Helms, Troy Shondell, Buzz Cason, 
Nick Roman, Jewel Aikens and 
Gene Autry's reactivated Republic 
Records. Producers Bumps Black- 
well and Norm Ratner also have 
product under the IRDA wing. 

"We really consider ourselves to 
be an alternative for the new artist 
and the established artist," Burdick 
continues. "We have no priorities; 
everybody receives equal treatment. 
We stay away from publishing, 
which prevents us from favoring any 
one record or artist, and we do ev- 
erything else in our power to remain 
a sameness of attitude toward every 
release. 

"As for the response within the 
business," he continues, "we feel it 
has been good. The uniform sleeve 
helps us with stations and distribu- 
tors, and we've found that our dis- 
tributors are helping with promo- 
tion. The whole point of this 
company is predicated on a hit 
record." 

Pressing is handled by United in 
Nashville, and moves to all three 
Columbia plants if a record starts to 
show signs of breaking. 

In addition to Levine, Shepherd 
and Burdick, Marsha Gepner is vice 
president, administration and public 
relations, and David Woodward is 

national promotion director. 

Dylan Show To NBC 
LOS ANGELES -"The Bob Dy- 

lan Special" will be aired by NBC - 
TV Sept. 14 from 10-11 p.m. Show 
will be produced by Burt Sugarman 
and will spotlight Joan Baez. Craig 
Corp. is the sponsor. Sugarman says 
he selected NBC over the two other 
networks because of the time slot of- 
fered. 
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Financial 
GRATEFUL DEAD 

Act Uses 
Mail List 
On Tours 

Capitol -EMI Posts 
Big 3rd Qtr. Gain 

LOS ANGELES -Capitol Indus- 
tries -EMI reports a net income of 
$2,585,000 or 78 cents per share on 
sales of $38,648,000 for its third 
quarter ended March 31, up from a 
net loss of $577,000 or 18 cents per 
share on sales of $23,572,000 for the 
sanie quarter last year. 

Net income for the first nine 
months of fiscal 1976 was $5,911,000 
or $1.78 per share on sales of 
$116,331,000 compared to net in- 
come of $3,374,000 or $1.01 per 

share on sales of $94,510,000 for the 
same period in the prior fiscal year. 

Bhaskar Menon, president and 
chief executive officer, attributes the 
performance that saw the company's 
sales jump by 64% over the third 
quarter of fiscal 1975 to strong new 
LPs from Jessi Colter, Grand Funk 
Railroad, Paul McCartney & Wings, 
Sweet and the Sylvers, as well as No. 
1 singles from Natalie Cole, Merle 
Haggard and the Sylvers and gold 
records from Cole, McCartney & 
Wings, Helen Reddy and Sweet. 

Changes Made At Audio Magnetics 
LOS ANGELES -Audio Magnet- until Audio's move to Irvine is com- 

ics Corp., blank tape manufacturer, pleted. 
continues to consolidate its produc- 
tion facilities and, once again, re- 
align its executive staff. 

The company has moved out of 
two buildings in its four -building 
complex in Gardena, Calif., with 
plans to eventually move all hold- 
ings to its manufacturing facility in 
Irvine, Calif. 

Corporate headquarters and CM 
Products, the company's injection 
molding facility, remain in Gardena 

Andrew Galef, partner in the 
management consultant firm of Gri- 
santi & Galef, which is presently di- 
recting Audio Magnetics, also an- 
nounced an executive reassignment. 

Peter Hughes, chief operating of- 
ficer, returns to his duties as senior 
vice president, international, with 
Galef, chief executive officer, also 
adding the responsibilities of chief 
operating officer to his duties. 

EXECUTIVE 
Personable, electric, self - 
starter seeks position as 
Administrative Ass't. to 
top record company exec- 
utive. Has had twelve 
years administrative and 
operating experience, in- 
cluding six as a division 
officer of I.T.T. 

Write: 

BILLBOARD 
Box 1053 

9000 Sunset Blvd. 
Los Angeles, CA 90069 

LOOKING 
FOR A 

NATIONAL 
DISTRIBUTOR? 

Call "Wild" World Independent 
Label Distributors. Company 
serves all functions from the 
studio to the dealer. WILD will 
develop a marketing & sales pro- 
gram to fit your needs. 

(213) 731 -9685 
3717 W. Pico Blvd. 

Los Angeles, Ca 90019 

More than an exciting house, more than 
a fabulous showplace -a work of art. 

The New York Times acclaimed this house in Greenwich, Conn. 
An architectural tour de force." One of the great contemporaries 
of the world designed by Eliot Noyes. Beautiful central courtyard. 
14 skylights. 5 bedrooms. Low maintenance. Enchanting setting 
on 5.89 acres (more available). $720,000. Send for brochure. 

DUFF ASSOCIATES 
Realtor, 35 Field Point Rd., Greenwich, Conn. 06830, (203) 661 -4100 

By JOHN SIPPEL 
LOS ANGELES -The Grateful 

Dead is planning a seven -city tour of 
smaller houses, using nothing but a 
computerized mailing list to pull lo- 
cal audiences. 

Ron Rakow, president of the 
Dead's corporate wing, emphasizes 
that direct mail is the singular mar- 
keting thrust for the tour, as does 
John Scher, co- promoter and tour 
coordinator. 

The Dead combo has been amass- 
ing fans' names through a number of 
devices. They've put stuffers into al- 
bums, seeking fan response. Steve 
Brown, vice president of Good 
Karma, has worked a booth at all 
Dead performances since 1974. 
Dubbed the "Free Stuff Booth," it 
offered prizes to those who would 
fill out forms with their names and 
addresses. 

Brown also circulated at the gigs 
to get more names. In addition, more 
than 30,000 names came through 
fans mailing in the stuffers from al- 
bums. The Dead's San Rafael, 
Calif., office has been making spo- 
radic mailings to the list for the past 
year. 

A Bay area computer firm has es- 
tablished a 78,000- person mailing 
list alphabetically and by zip code. 
All concert area zip codes have been 
provided so that the computer can 
proffer fans' addresses within the 
patronage range of the concert site. 

Because the concert venues have 
capacities smaller than the sites nor- 
mally played by the Dead, the direct 
mail pitch cuts down on the promo- 
tional overhead, enabling the Dead 
to play a more intimate house. 

The act feels it will have finer con- 
trol of the sound system in a smaller 
house, something it has long sought. 
Rakow and Scher feel the Dead's 
fans will provide excellent word -of- 
mouth advertising in the communi- 
ties where concerts are planned. 

The tour itinerary includes: Para- 
mount Theater, Portland, Ore., June 
3 -4; Music Hall, Boston, 9 -12; Bea- 
con Theater, New York, 14 -15; 
Capitol Theater, Passaic, N.J., 17- 
19; Tower Theater, Philadelphia, 
21 -24; Auditorium Theater, Chi- 
cago, 26 -28; and Syria Mosque, 
Pittsburgh, June 30 -July I. 

_Market Quotations 
As of closing, Thursday, May 6, 1976 

1975 
High Low NAME P -E (Sales 

100s) High Low Close Change 

303/4 191/4 ABC 25.66 32 291/2 29'/ 29% + 1 
81/2 4'4 Ampex 71.25 65 71/4 7 7 - '/e 

9'% 2% Automatic Radio 77.08 135 91/2 9 9 - '/. 
20% 10% Avnet 6.81 265 17 163/4 163/4 Unch. 
251/2 15 Bell &Howell 0 61 19 181 181 + '/. 

58 46'A CBS 11.68 111 51% 511/4 511/4 - 1/2 

71/4 5'/. Columbia Pic 3.62 102 51/4 5% 5% + 
15'/. 81 Craig Corp. 5.69 30 13'/. 121/4 13% - '/ 
63 501/4 Disney, Walt 23.94 289 54' /e 54 541 + 1 

5'12 4% EMI 11.01 15 43/4 4% 4% + 
26% 21 Gulf + Western 4.66 437 221 221/4 22% Unch. 

7% 5 Handleman 11.98 23 5'/ 5'/. 57/. + V. 

27 143/4 Harman Ind. 6.35 15 22% 22 22 Unch. 
113/4 7 Lafayette Radio 7.68 7 41 43/4 4% Unch. 
211/4 19'/. MatshushitaElec. 16.44 24 21 203/4 203/4 - 1 
79114 65 MCA 6.28 17 691 69'/ 691 + V. 

15'/ 121% MGM 6.91 208 141/4 133/4 14% + % 

651 54%2 3M 24.38 323 551/4 591/4 591/2 + 1/2 

4% 21 Morse Elec. Prod. 0 25 3 3 3 - V. 

54% 411/4 Motorola 28.70 117 52% 51% 52'/. + 3/4 

33 19% No. Amer. Philips 7.84 40 26% 26'/ 263/4 + V. 

23% 14'/. Pickwick Inter. 8.96 120 18 17% 17% - % 

5 2% Playboy 62.50 143 5% 392 31/2 - '/. 
281 181 RCA 15.57 619 251/4 251/4 251/2 + '/ 
103/4 8% Sony 33.33 447 91 9 91/4 + 1/4 

40'/, 19 Superscope 9.22 43 27'/ 263/4 26'/. 
47% 261 Tandy 11.86 405 381/4 37% 381/4 + 1 

10% 51 Telecor 7.95 21 81 8Y, 81 + '/. 
4% 11 Telex 12.07 76 3% 31/4 31 - 'X. 

71/4 21/4 Tenna 0 13 51/4 5 5 Unch. 
121/4 81/4 Transamerica 8.62 171 11'/ 11 111/4 Unch. 
15 9% 20th Century 7.05 819 1211 1111 12 - '/ 
253/4 1712 Warner Commun. 31.54 133 22% 21'/ 221/2 - Y. 

40% 23% Zenith 18.79 410 34 321 %2 33'/. Unch. 

OVER THE P -E Sales Bid Ask OVER THE P -E Sales Bid Ask 
COUNTER COUNTER 

ABKCOInc. 66.67 - 1% 2% M. Josephson 13.77 3 81/4 8% 
Gates Learjet 4.11 31 11'12 12% Schwartz Bros. 16.67 - 2 23/4 

GRT 0 42 33/4 41/4 Wallich'sM.C. - - 1/16 5/16 
Goody Sam 3.21 5 21 2% Kustom Elec. 7.14 - 21/2 3 
Integrity Ent. 4.17 1 % 1/4 Orrox Corp. 0 6 1 1% 
Koss Corp. 8.91 15 7/ 7% Memorex - 60 283/4 29 
K -tel - - 63/4 7'/. 

Over -the -Counter prices shown may or may not represent actual transactions. Rather, 
they are a guide to the range within which these securities could have been sold or 
bought at the time of compilation. The above information contributed to Billboard by Russ 
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213- 556 -3234, members of the New York 
Stock Exchange and all principal stock exchanges. 

Piracy Battlers Join In 
An L.A. Summit Meeting 

LOS ANGELES -Locally -based 
law enforcement agencies mapped a 
cohesive offensive against tape pi- 
rates in this area at the first such 
summit meeting here last week. 

The integrated blueprint to stamp 
out illegal duplicating of recorded 
performances includes federal as 
well as local agencies. Attending the 
meeting were: District Attorney, 
John Van de Kamp, Bob Remer, his 
special projects administrator, and 
Chief Don Bowler of his investiga- 
tive bureau. Ron Robinson, who 
heads up antitape piracy for the 
city attorney; Lt. Robert Ruchhoft 
of the Los Angeles Central Police; 
and Capt. Walton Ownby, organized 

Marketing Firm Opens In L.A. 
LOS ANGELES -The prolifer- 

ating independent marketing firms 
have peen joined by World Inde- 
pendent Label Distributors here. 
WILD differs from its contempo- 
raries in that the Dave Greenman - 
headed firm works with a changing 
roster of indie label distributors. 
Others in the field tend to work with 
the same distributor in each city. 

Greenman, former marketing ex- 
ecutive with MGM, Alshire and UA, 
formed the company with S/R Dis- 
tributors here in January. They now 
represent labels such as Kris, Essar, 
Cordak, Libra III, Ice -pack, Audio 
Gospel and Vistone. A producer 
with a master ór an album can nego- 
tiate for WILD to handle any or all 
of the marketing functions from 
manufacturing records and tapes 
through collection of receivables 
and returns. 

There is a basic cost schedule for 
taking over a single. For California 
only, the cost is $250, while the 12 
Western states runs $750 and na- 
tionally the cost is $1,500. 

Because each album represents a 

different marketing challenge, mar- 
keting cost for a package is nego- 
tiable dependent upon the cam- 
paign which is programmed, 
Greenman said. 

crime bureau of the sheriff's office. 
Dominic Rubalcava of the U.S. 

Attorney's office and Phil Altpeter, 
veteran investigator of pirate activity 
for the FBI, represented the Justice 
Dept. Also present were Jules Yar- 
nell and Barry Slotnick, RIAA coun- 
sel from New York, and Chet 
Brown, former assistant U.S. attor- 
ney who has recently gone into pri- 
vate practice. 

Remer and Bowler are newcomers 
to the drive against tape pirates. The 
district attorney's office has only 
recently entered the fight since the 
California state statute provision 
hiked the penalty for illegal manu- 
facture from a misdemeanor to a fel- 
ony. 

G. Tsai & Company, Inc 
MEMBER NEW YORK STOCK EXCHANGE INC. 

RUSS GALLAGHER 
1900 Avenue of the Stars, 
Los Angeles, California 90067 
Telephone: (213) 556 -3234 

FOR INFORMATION REGARDING 
MAJOR MARKET QUOTES 

PLEASE CALL. 

Main Office 
55 Water Street 
New York, N.Y. 10041 

WANTED 

PROMOTION 

MAN 
to work 

exclusively 
on Project 3 

product 

exciting 
opportunity 
please call 

(212) 869 -8260 


