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Economist Galbraith
Keynoter At IMIC-6

Judge New Disks With
‘Psychographic’ Testing
By CLAUDE HALL

LOS ANGELES-A unique
group of peer image leaders is being
assembled by a new research firm
tere to provide record companies
with a “psychographic” testing
ground on new product.

Steven J. Gaspar, a research spe-
dalist for programming consultant
Buzz Bennett for more than three
years, has launched Radio Music, a
survey research firm that will capi-
1alize on the “Top 40 universe,” says
Gaspar, “that surrounds pop music
siaiions.”

Several record companies have
expressed strong interest in the

(Continuied on page 14)

iA Billboard Publication

LOS ANGELES—John Kennecth
Galbraith, world renowned ccono-
mist, will deliver the keynote address
at the first day of meetings May 7 at
Billboard’s Sixth International Mu-
sic Industry Conference at the Royal
Hawaiian Hotel in Honolulu.

Galbraith, professor emeritus at
Harvard, will speak on “The Inter-
national Economy And Its Prospect”
to launch the Saturday morning ses-
sions.

Author David Noer, vice presi-
dent for personnel with the Com-
mercial Credit Co. of Baltimore, the
second non-industry expert signed
to participate in IMIC-6, will discuss
“Multinational People Manage-
ment—The Do’s and Don’ts Of
Staffing Foreign Offices Or Subsidi-
aries” Sunday morning, May 9.
“Multinational People Manage-

(Continued on page 92}

Latins Firm
An Antipiracy
Texas Meet

By RUDY GARCIA

NEW YORK-—A major meeting
of Latin record manufacturers. dis-
tributors, dealers and retailers will
be held in El Paso, Tex., April 21 in
an effort to plan and exccute a pro-
gram to deal with the burgeoning
problem of tape piracy of Latin
product in the Southwest.

The internationally flavored
meeting will bring together repre-
sentatives of such major labels as
Orfeon, Musart, GAS, Caytronics.
Musimex. Farma and Latin Inter-
national, and will include sales and
marketing executives from several
countries.

Also taking partin the conference.
scheduled at the Travelodge Hotel.
will be federal and local officials in-
cluding congressmen, state legisla-

(Continved on page 77)

U.K. Station Airs 1st Eur. |
Single-Transmission ‘Q’cast

AT UNESCO MEETING

Draft Duty-Free
Disk Agreement

By BRIAN MULLIGAN

LONDON-—More than 25 years
after the approval by UNESCO of
the Florence Agreement which al-
lows the duty-free importation of
books and works of art, the way is
clear for similar concessions to be
extended 1o records.

At a UNESCO meeting in Paris,
attended by intergovernment tech-
nical and legal experts, approvél
was given to a draft revision of the
agreement.

It still has to be submitted for final
ratification to a general confcrence
of UNESCO in Nairobi in Novem-
ber of this year. but this is regarded
as just a formality. Acceplance by
UNESCO of the prmaple that all
records have an equal “educational,

scientific and cultural” value to
books, where previously they quali-
fied only if imported by a govern-
ment-approved organization, suc-
cessfully ends five years’ lobbying
by IFPI, the record industry’s inter-
national representative body.
Latterly the IFPI efforts were
helped by those of the European
Broadcasting Union and the Inter-
national Federation of Film Produc-
ers’ Assn. which have sought to have
similar concessions with respect to
films and rccorded broadcasts.
Gillian Davies. IFPI assistant di-
rector general and campaign plan-
ner, says: “The decision two years
ago to join forces with the broad-

(Continued on page 69)

OUTLAWS sensational debut album in 1975 put them in the headlines—
naw their new and dynamic album “LADY IN WAITING” has arrived
with more of their searing rock and rotl. During the first week of its
release "LADY IN WAITING" smashed through as the most played FM
a bum in the country. Now sales are exploding for this truly outstanding
g-oup. AL4070 on ARISTA RECORDS. (Advertisement)

By STEPHEN TRAIMAN
NEW YORK —-Radio Piccadilly in
Manchester, one of the first com-
mercial stations in the UK., pro-
vided the first single-transmission
quadraphonic broadcast in Europe

April 2-3—a dramatic example of

the keen interest by European
broadcasters in the growth of matrix
quadcasting.

Unlike the first tests by BBC-I
and BBC-2 last summer utilizing
transmitters at both stations, and
two stereo recervers in cach home, to
get the 4-channel effect, the recent
test used a Sansui QSE-5B broadcast
encoder to play discrete 4-channel
tapes. QS quad disks and in the syn-
thesizer mode, to enhance stereo
programming.

The weekend quadcast from 5

(Continued on page 62)

Midland Intl Scoring
Without Acts Touring

By RADCLIFFE JOE

NEW YORK -Extensive concert
tours as a 10ol to assist in the possible
nationwide breakout of records is

being nixed by Bob Reno, head of

Midland International Records, a
fledgling independent label that has
enjoyed two monster successes
(*Fly, Robin Fly,” Silver Conven-
tion. and “Doctor’s Orders.” Carol
Douglas) without either act ever go-
ing on tour.

Reno adheres to the philosophy
that in this age of big, impersonal
record companies, the “mama and
papa™ concept of record merchan-
dising remains an important tool in

(Continued on page 77)

GENESIS have their biggest album to date in the masterful “A TRICK
OF THE TAIL" on ATCO Records. Defined by mythological themes and
sophisticated yet accessible music, the distinctive Genesis sound ranges
from beautiful melodies to out-front rock. Already a major FM airplay
standard, “A TRICK" is rapidly moving to the top of the charts. Known
for their visually exciting live show, Genesis have embarked on a major
S.R.0. tour of the U.S. and Canada during April and May.  (Advertisement)

Bobby Martin and Bert DeCoteaux

¥ @CoLUMBIA." § MARCAS REG. ® 1976 CBS INC.

Say hello to a gigantic record.
“The Manhattans” album, featuring
the fast-rising single,
“Kiss and Say Good—bye
On Columbia Records "

dﬂd poeS Produced by Manhattans Productions, Inc.,
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“Cry Tough— pull down your soul
You just need another shot of Rock N’ Roll..”

NEW FROM NILS LOFGREN ON A&M RECORDS & TAPES ;



General News

Loudspeaker
Placement In
Revision Bill
Markup Meet

By MILDRED HALL

WASHINGTON—The question of multi-
speaker performance of music to entertain cus-
tomers in restaurants and bars, hotels and de-
partment stores was thrashed out at length
during Thursday’s (8) copyright revision
markup session by the House subcommittee
on Courts, Civil Liberties and the Administra-
tion of Justice.

Suggestions were made by subcommittee
members to add wording, either in the revision
bill itself or in the subcommittee report, to fur-
ther clarify the performance licensing require-
ments or exemptions indicated in the Senate-
passed S.22 for these locations.

The longest dialog went on about the use of
multi-speakers by the small bar or restaurant,
made famous in the Aiken case. In 1975 the
Supreme Court decided Aiken’s fast food res-
taurant did not infringe under the 1909 copy-
right law, although its single radio set was
hooked to four speakers. The court was in-
fluenced by an earlier cable tv decision, which
held that cable systems do not infringe because

The Senate-passed bill which is the basis for
the present House markup, would reverse the
Aiken decision. S.22 makes any “further trans-
mission” beyond the one permissible home-
style receiver, liable for royalty payment. The
Senate committee report clearly indicates that
multi-speakers would constitute a “further
transmission.”

Rep. Charles Wiggins (R-Calif.) wondered
if the House subcommittee report should also
state that its duplicate revision bill (H.R. 2223)
also over-rides the Aiken decision. He wants it
all made clear, adding that he didn’t feel the
public interest was served by “snoopers”
checking on every barber shop and bar to see if
they have a speaker on the premises.

Rep. Wiggins seemed sympathetic to the Ai-
ken argument that the speakers were only in-
stalled for the benefit of the help. He said the
same aim could have been achieved just by
turning up the volume—if it wouldn’t have
deafened the short-order cook.

the restaurant music entertains the customers
as well and should be paid for. Chairman
Robert W. Kastenmeier added that restau-
rants which would normally pay for music
service, could get around this, if locations
could put up speakers.

The bill warns that infringement results if
the permissible single set “transmission re-
ceived, is further transmitted to the public.”
Rep. Wiggins wanted to add the words “be-
yond the place of its reception.” But his sug-
gestion was left to cool, and will be taken up at
a later date.

The revision bill would also permit promo-
tional play of music in a retail record store,
without any licensing required, as long as “the
performance does not go beyond the place
where the establishment is located.”

ASCAP has asked that this wording be
strengthened, to make sure that large depart-
ment stores don’t send music from a record

they do not “perform.”

Rep. Ed Pattison (D-N.Y.) pointed out that

(Continued on page 79)

Trial Waived By |J_ K, Publishers Assn. In
Buy Of Mechanical Society

Philly Intl Men;
4 Fined $45,000

PHILADELPHIA—Four Phila-
delphia International Records exec-
utives waived their right to a trial
and agreed to be sentenced on vari-
ous counts of conspiracy and viola-
tion of the payola statute in Federal
District Court here Thursday (8).
None received prison terms or pro-
bation and the sentences totalled
$45,000 in fines.

In a surprise move following post-
ponement of the trial originally
scheduled for April 1 with no further
trial date set, the defendants, Ken-
neth Gamble, Earl Shelton, Harry J.
Coombs and Edward Richardson,
filed into court Thursday afternoon
with an agreement from the U. S. At-
torney already in hand.

U. S. District Court Judge J. Wil-
liam Ditter questioned the defend-
ants to make certain they under-
stood that although they did not
plead guilty in open court their
agreement on being sentenced
would be entered into court records
as a technical plea of guilty falling
somewhere between a full acknowl-

(Continued on page 78)

Probation Revoked,

LOS ANGELES—Possible second
time offenders of the national tape
piracy law got a stff “warning”
when Federal District Judge W.M.
Byrne Jr. sentenced Shane and Janet
Mason, 1603 Veiar St., Pomona, to
nine months and seven months, re-
spectively, in a federal jail.

In what is believed to be the first
revocation of probation in a tape pi-
racy case, Judge Byrne noted that
Shane Mason had already served 90
days of his original sentence, so he

LONDON-By a majority of 72
(94-22), members of the U.K. Music
Publishers’ Assn. have voted in fa-
vor of the organization’s takeover of
the Mechanical Copyright Protec-
tion Society.

The move (Billboard, March 6),

Anita Wexler Tees
Own Production Firm

NEW YORK —Spin-off opportu-
nities from involvement with disco
are giving the industry another Wex-
ler producer, as Anita Wexler,
daughter of well-known producer
Jerry, is forming her own production
consultant firm. She’s leaving Atlan-
tic after working in the label’s a&r
department two years.

Headquartering here, she will
continue close contact with the
dance scene, while looking to ex-
plore other musical genres as well.

To date her credits include remix
work, in conjunction with Tom

(Continued on page 78)

Pirates To Jail

reduced his sentence (o six months,
which he begins serving April [9.
Ten days after his release, Mrs. Ma-

son will begin her jail term.
Federal Judge W.J. Ferguson,
who presided over their second pros-
ecution for tape piracy, immediately
after their probation revocation
Monday (5) gave them a two-year
suspended prison sentence and put
them on four years’ probation. He
warned the pair he would exact the
(Continued on page 4)

By MIKE HENNESSEY
started last year, ended at an ex-
traordinary general meeting of the
MPA when it was agreed to amend
the articles of association to enable
the acquisition of MCPS to go
ahead.

It was announced that MCPS
shareholders had unanimously
agreed to accept the MPA offer.

The takeover will cost the MPA
about $700,000 plus legal fees, and
the completion of the deal is ex-
pected by the end of this month.

A caretaker board of directors will
be appointed by the MPA councit
and will form a representative cross-
section of membership. Former
Chappell managing director Bob
Montgomery is to become managing
director of MCPS and the present
MCPS directors Leslie Abbott and
Bertram Pratt will be retained as

MERCURY
TO MEMPHIS

LOS ANGELES — Phonogram/
Mercury is reopening an office in
Memphis after almost a 10-year
lapse. Returning to his hometown to
head the office is Judd Phillips,
nephew of Memphis recording pio-
neer Sam Phillips. Phillips had been
operating as East Coast a&r chief for
the firm for the past year.

Charlie Fach, the label’s executive
vice president, says Phillips will fan
out from Memphis to cover the
South. Fach will appoint a replace-
ment for Phillips in New York soon.

3 Prominent Leaders Of NARAS Resign

By GERRY WOOD

NASHVILLE — Three major
NARAS Jeaders—including two past
national presidents and a national
vice president—have resigned from
the organization, protesting what
they claim is a drift away from the
national character of the Record
Academy toward a Los Angeles
power base.

The resigning officials are Wesley
Rose, a member of NARAS for 15
years and the man who was instru-
mental in the founding of the Nash-
ville NARAS chapter; Bill Lowery,
who fathered the Atlanta chapter,

and Meurice LeFevre, a national
trustee for four years and president
of the Atlanta chapter two years.

Rose served as national NARAS
president for 1% years while Lowery
spent two years as president before
the term of present president Jay
Cooper. Rose resigned both as a na-
tional trustee and as a governor of
the Nashville chapter. Lowery re-
signed as a national trustee but re-
tained his NARAS membership. Le-
Fevre resigned as national vice
president, as governor and as a life-
time member.

The actions followed the national
trustees’ meeting that resulted in the
recent Grammy Awards show being
switched from Chicago to Los An-
geles. Rose walked out of the meet-
ing while Lowery and LeFevre later
decided to tender their resignations.

“It’s hard for me to feel that unless
some drastic changes are made that
NARAS will be a national organiza-
tion and not justan L.A. local with a
few branches in outlying areas,”
comments Rose, president of Acuff-
Rose Publications.

“It got out of control, and the

consultants in the restructured or-
ganization.

Dick James, president of the
MPA, says the takeover heralds a
new era for British publishers.

Says James: “For the first time
since the Copyright Actof 1911 UK.
copyright owners will have full con-
trol over the collection of their me-
chanical royalties. The importance
attached to this was reflected in the
large attendance at the meeting.

“About 200 representatives from
all sections of the publishing spec-
trum were present.”

(Continued on page 70)

Dylan & Troupe
Resume Tour In
Florida April 18

CHICAGO--Bob Dylan returns
to the road in mid-April with seven
weeks of dates in the South and
Southwest. Florida, Alabama, Mis-
sissippi, Louisiana and Texas cities
will all be on the tour’s schedule with
guest appearances planned by Patti
Smith, Joni Mitchell, Kinky Fried-
man, Roger McGuinn, Joan Baez
and others.

As was the case with the first Roll-
ing Thunder tour, dates and venues
will be announced publicly only one
week in advance.

The tour reportedly kicks off Sun-
day (18) in Lakeland, Fla., and will
then progress through the state with
stops in St. Petersburg, Tampa, Or-

(Continued on page 26)

Membership

power takeover by the Los Angeles
chapter—not meaning for it to be de-
structive—really set the organization
back 10-15 years.”

Rose points to the discussion on
changing the Grammy Awards site
as a major reason for his resignation.
“They passed a gag rule that only
the trustees could speak—which
meant Meurice was not allowed to
speak because he was a national of-
ficer. And they only allowed two
minutes for each speaker. When 1

(Continued on page 68)

California’s
Booking Law
Boiling Again

By JOE X. PRICE

LOS ANGELES—The big indus-
try-wide brouhaha which erupted
late last year when the proposed
California Music Booking Agency
law (Senate bill 733) was first intro-
duced by its author, State Sen. Jim
Whetmore (R-Anaheim), and which
had simmered down to a slow burn
during the first quarter of this year,
is coming to a boil again.

In a decisive meeting held last
week at the Beverly Hills offices of
the Artists Managers Guild between
principals of it, AFM-International,
SAG, AFTRA and AGVA, steps in
defining state regulation of personal
managers and booking were taken.

Involved is an agreement between
AFM and the managers guild indi-
cating that personal managers will
not be licensed unless agreeing not
to solicit or procure employment for
their artists.

The new proposal, which is de-
signed to supplant the Whetmore
Bill, is in completed draft form and,
consensus has it, ready to be taken
by a delegation representing the

(Continued on page 79)

Slade Combines
Mid-Sized Halls
With Nightclubs

By NAT FREEDLAND

LOS ANGELES--Siade, a top
English rock act for the past five
years which has never yet been a
U.S. smash on either Polydor or
Warner Bros., is booking a unique
concert-and-nightclub schedule on
its current American tour.

In as many as possible of the mar-
kets it’s playing, Slade will headline
both a mid-sized hall and a night-
club. In San Diego, Slade is to ap-
pear at both the Civic Theater and
the 750-capacity Bacchanal Club,
with a San Francisco Winterland
date in between.

In the Los Angeles area this
month, Slade opens with a two-night
stand at 1,000-capacity Starwood
Club then, after a Seattle date, re-
turns to the Anaheim Convention
Center in nearby Orange County
and the next night plays Shrine Au-
ditorium in downtown Los Angeles.

(Continued on page 26)
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Label Prefers TV
As a Promo Medium

By JEAN WILLIAMS

LOS ANGELES—Television as
opposed to radio is the major avenue
used by Little David to sell its rec-
ords, explains Monte Kay, label
president.

Kay feels that this is a somewhat
unusual approach to marketing rec-
ords that pays off in the long run be-
cause of the effect tv viewing has on
the consumer.

Therefore, the label is buying ex-
tensive tv advertising time with
heavy concentration on tv guest ap-
pearances for its acts.

He notes that Little David utilizes
dozens of merchandising tools in-
stead of relying on one or two.

The comedy-oriented label—with
the exception of pop/jazz singer
Kenny Rankin—is raking in gold
records for its comedy acts from its
tv marketing concept, he declares.

Kay contends few comedy acts at-
tain gold records, explaining that
these acts are difficult to sell.

He points out a recent case where
tv spots were purchased for come-
dian George Carlin’s return to caba-
ret format with his soldout four-day
engagement at the Roxy Theater
here.

Little David, in conjunction with
Atlantic Records (label’s distribu-
tor), further backs its acts (Flip Wil-
son, Franklyn Ajaye, Carlin and
Rankin) with extensive tour dates
across country, promoted well in ad-
vance of the performances.

To promote these tours, the label
supplies all retail outlets with in-
store merchandising material, in-
cluding ads, plus ensuring the avail-
ability of product.

Time is also purchased on local
radio stations, including college out-
lets. Interviews are also set up in
each city.

Kay points out that it is vital, par-
ticularly when dealilng with comedy
acts, that all promotional tools be
made available to the label’s repre-
sentatives.

According to Paul Cooper, pub-
licity chief, time is purchased on
most radio outlets, not just FM sta-
tions, “because on practically every
LP, there is material suited for these
stations.”

He explains that Carlin primarily
works college dates because his ma-
terial best appeals to this age group.

Cooper notes that releases on acts
are not set by schedules but by care-
ful planning, watching airplay, sales
and general consumer interest. But
he emphasizes that never will the la-
bel release more than two LPs a year
on an artist because of what he calls
“an oversaturation of the market.

“Little David also releases singles
on comedy acts,” he says.

“We have found that rarely does a
single record make it, because once a
person hears a joke a couple of
times, it’s over.”

CBS Disques Firms U.S.
Seminar For 180 Dealers

By HENRY KAHN

PARIS—CBS Disques France has
organized a special seminar for 180
French, Belgian and Swiss record
dealers covering U.S. markets on the
West Coast May 2 to 10.

The tour, which will hit San Fran-
cisco, Las Vegas, Los Angeles and
the Grand Canyon, will combine
visits to record dealers, seminar con-
ferences with U.S. merchandisers,
rackjobbers, dealers, retailers, juke-
box operators and others with some
tourist sightseeing.

A concomitant disk promotion,

designed to stimulate U S. interest in
French recordings, will take place
timed for the tour and under the
joint auspices of CBS Disques
France and CBS Records Inter-
national.

According to Earl Price, CBS Rec-
ords International import-export ex-
ecutive, the French affiliate is offer-
ing a special deal to U.S. dealers
making the imported product avail-
able at a reduced price.

“Normally we charge $2.50 per

(Continved on page 70)

Charles Bobbit Indicted By U.S.

NEW YORK-—A four-count in-
come tax indictment naming
Charles Bobbit, associated with the
James Brown organization, was
handed down by a federal grand
jury in Atlanta Wednesday (7).

The charges, the latest to be lev-
eled in the government’s ongoing in-
dustry probe, involve three counts of
failure to file a return and one count
of wilfully falsifying a return.

It’s alleged that Bobbit failed to
file a personal return on income of
$22,015, $24,600 and $16,047 for the
years 1969 through 1971, respec-
tively. It’s also charged that in one
year he received income in excess of
the $16,000 reported.

It’s understood that charges facing
Bobbit stemmed from investigative
activities centered in the Newark
U.S. Attorney’s office.

Bobbit’s name was mentioned in
courtroom testimony in the govern-
ment’s recent case against Nat Tar-
nopol and other Brunswick label ex-
ecutives. Spiros Biliouris, president
of Sout City One-Stop, Los Angeles,
testified that Bobbit was among

those from whom he had bought
product for cash (Billboard, Feb.
14).

James Fagan, assistant U.S. Attor-
ney for the Northern district of
Georgia, is prosecuting the case. An
arraignment date has not been set.

Probation Revoked

® Continued from page 3
full two-year sentence if they vio-
lated their probation.

The couple had pleaded guilty to
five counts of tape piracy in the sec-
ond trial. Norman D. James, assist-
ant US. attorney, carried on the
prosecution for the government.

Sweet City To Epic

NEW YORK~-Sweet City Rec-
ords has firmed a production deal
with Epic. First signing under terms
of the pact brings Cleveland group
Wild Cherry to the CBS label.

Sweet City, headed by Carl Ma-
duri, is a division of Belkin Produc-
tions, Inc.,, Midwest concert promo-
tion firm.

o Languages
Sung By Rich
On ‘America’

NASHVILLE—Many bicenten-
nial-inspired songs have hit the mar-
ketplace since the U.S. birthday
craze began. The latest is a unique
five-language version of “America
The Beautiful” by Charlie Rich now
being shipped.

In 2:27 minutes Rich manages to
slip through some original lyrics,
public domain lyrics and the line
“My country is beautiful” in Cajun-
flavored French, Italian, German
and Spanish.

A normal Nashville session pro-
duces a single in an hour—this one
took 12 hours in the studio and an
additional 12 hours mixing for a re-
markable 24 hours of studio/control
room time.

“I usually don’t spend that much
time on a record,” comments pro-
ducer Billy Sherrill, “but you usually
don’t start off ‘“America The Beau-
tiful’ with a Cajun fiddle either.”

Rich is equally ecstatic about the
song. “I’ve always loved the song but
for some reason I never thought of
doing it like a love song to a lovely
lady,” the Epic artist remarks.

Sherrill explains how the song de-
veloped from idea to disk: “I had the
idea for two years but didn’t know
how to put it all together. 1 got with
my old quad-lingual buddy, Kermit
Goell, and we kicked it around, put
it together, and the idea of Charlie
doing it loomed up. Kermit is the
only guy I know who knows that
many languages. I told him what we
needed and he worked it outand we
gave it to Charlie phonetically.”

“I had to be taught the lyrics,”
Rich admits. “I don’t know if I did
them the way a true dude would do
them. I've never had any foreign
language courses except Spanish in
high school—and I think I even
flunked that. But I think they’re
pretty close.” GERRY WOOD
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RIAA Award Goes
To Roger Stevens

By IS HOROWITZ

WASHINGTON—Roger Stevens,
veteran Broadway producer and
credited with being one of the prime
moving forces behind the founda-
tion of John F. Kennedy Center for
the Performing Arts, ‘was the
recipient of the RIAA’s eighth an-
nual Cultural Award here Wednes-
day (7).

The gala presentation event at the
Washington Hilton Hotel attracted
more than 850 top industry execu-
tives, legislators and key government
agency personnel.

In making the presentation, Stan-
ley Gortikov, RIAA president,
lauded Stevens for his active partici-
pation in a multitude of cultural un-

dertakings, in addition to the Ken-
nedy Center. A congratulatory
telegram message from President
Gerald Ford was read.

Stevens, in a short acceptance ad-
dress, spoke of the importance of the
arts in a society faced with an in-
crease in leisure time. “The arts,” he
said, “are no longer the province of a
few, but are becoming the staple of
many in the country.”

Entertainment was provided by
violinist Itzhak Perlman, comedian
Robert Klein, and singer-songwriter
Bill Withers. The latter was a last-
minute replacement for Natalie
Cole, who was prevented from at-
tending by illness.

AE

BAUER BERMAN

COURY

Dale R Bauer appointed president and chief operating officer of Billboard
Publictions, Inc., succeeding W.D. Littleford, who moves to chairman and
chief executive officer. Bauer has been group publisher, vice president of
health care/education of McGraw Hill Publishing. In announcing the ap-
pointment, Littleford says: “The appointment of Bauer completes the struc-
turing of our company’s top management team, which began earlier with the
appointment of Dave Luppert as senior vice president, administration and fi-
nance, and Jules Perel, senior vice president and general manager of the
American Artist Group.

* * *

David Berman appointed vice president, business affairs at Warner Bros.
Records. He had been a partner in Mitchell, Silberberg & Knupp, where he
specialized in entertainment law. . . . Al Coury, who was senior vice president,
a&r, Capitol Records, until recently, has joined RSO Records as its president.
He replaces Bill Oakes, who becomes vice president of creative development
for tv. . . . Buck Stapleton is phasing out his two-year-old Allwest Record Dis-
tributors, Los Angeles, to join Zodiac Productions in charge of its new West
Coast sales and promotion office.

* * *

Julio Aiello has been named marketing director for Stan Kenton’s Creative
World Records. He was formerly with Epic and Metromedia Records. . . . War-
ren Duffy has joined the Beach Boys as road manager after a short stint with
20th Century Records as FM promotion chief. . . . Al Bergamo moves from San
Franciscolbranch manager of CBS Records to head up the new CBS branch in
Seattle. Jack Chase moves into the Los Angeles branch managership after
working as field sales manager there. . . . Jackie Thomas named r&b coordina-
tor for Warner Bros. Records. She was Columbia Records disco coordinator
for the past two years.

* * *

At CBS Records, Yvonne Erickson promoted to associate, director, media,
from manager, print advertising. . . . Barry Resnick named national promotion
head for MAI Records. Jerry Brenner will do Northeast promotion. . . . Scott
Kranzberg upped to Private Stock St. Louis field promotion from local promo-
tion there. . . . Heading up the new tv marketing division for Springboard In-
ternational Records are Bill Bell, former marketing vice president with Colum-
bia House and Longines Symphonette, and Marty Grossman, who was tv
marketing director for those firms:

* * *

Ray Kissel has left as director of manufacturing for ABC Records. . . . Bar-
bara Baracks heads the new audio/graphics publishing division of the New
Wilderness Foundation. . . . Neil Newton, former Nashville sales and promo-
tion for QCA Records’ gosepel line, will split his time between that city and
Cincinnati, where he will act as the firm’s marketing director. Frank Ruhl is the
new general manager of QCA’s studio operation.

* * *

Former personal manager Roger Hart, who has been living in Europe, has
joined Tentmakers Management, Reseda, Calif,, as executive vice president.
Richard Stewart, former house counsel for A&M Records and head of inter-
national for Irvin/Almo Music, has also joined Tentmakers. . .. Dom Melillo
has merged his Danbury, Conn,, talent agency with Lance Productions, Nash-
ville, and been named vice president of sales. . . . At JVC America, George Me-
yer joins as national merchandising manager from product manager director
at Fisher Radio and Ken Acker promoted to national credit manager from
Midwest regional operations/credit manager.



The most beautiful girl in the world,

The last time Charlie
sang about her, he sold
| two million records. Now
he’'s doing it again,ina
song as beautiful as sheis.

“America the Beautiful.”
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The new love song from

Charlie Rich.
On Epic Records.
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General News_

16 Dance Hall LPs Into Release

Biograph Reissues Emphasize Dixieland And Ragtime

NEW YORK—Biograph Records
unvelled 1ts New Orleans Dance
Hall Album series at the New Or-
leans Jazz and Heritage Fair Friday
).

The series of 16 LPs, according to
Arnold Caplin, president of the la-
bel, represents the first fruits from
the purchase of the Center Records
catalog last December.

Acquired were masters by such
artists as Jim Robinson, Butch
Thompson, Perch Humphrey,
Emma Barrett. Billie and De De
Pierce, Israel Gorman, Don Ewell,
Orange Kellin, Kid Thomas, Earl
Humphrey, Lars Edegran, George
Lewis, John Handy, Alphonse Picou
and “Cie” Frazier.

The albums, which feature tradi-
tional jazz and ragtime from such
New Orleans clubs as the Paddock,
the Happy Landing, Preservation
Hall and the Moulin Rouge, have
been repackaged and, in some cases,
musically revitalized at a cost of
$13,000, says Caplin.

Original recording dates for the
disks range from the late 1950s
through the early 1970s.

Initial press runs for each of the ti-
tles are 3,000 units, explains Caplin,
who also says that Biograph has an-

Leon, Mary Russell Pop Up

LOS ANGELES—Leon Russell’s
emergence on Warner Bros. world-
wide distribution via his brand-new
Paradise label marks the latest move
in the continuing legal dispute with
his co-principals of Shelter Records,
which formerly released his records.

There are two lawsuits between
Russell and Shelter pending in Su-
perior Court here. One suit has Rus-
sell asking the court to dissolve Shel-
ter Records on the grounds that

By JIM MELANSON & JIM FISHEL

other 15 LPs to add to the series if
the first releases prove successful.

The albums will move through in-
dependent distribution and will
carry a suggested list price of $6.98.

Label support for the series in-
cludes print advertising in certain
markets, a mailing of 6,000 promo-
tional flyers and tie-ins with appear-
ances by the Preservation Hall Jazz
Band in which several of acts are
now playing.

While Biograph does not have
rights to product by the Preservation
Hall Jazz Band itself, Caplin says
he’s eying the possibility of record-
ing individual artists who are in the
group and on his series of jazz al-
bums for future releases.

Musically, the New Orleans
Dance Hall Series is usually good,
except for the older reissues that
should have remained unreleased
since their sound quality is ex-
tremely poor.

There is probably no way to fix
the sound on them and Biograph
should have spared the public the
embarrassment of buying an LP that
sounds as if it were recorded on cel-
lophane wrap. The poor-sounding
reissues are by Percy Humphrey,
Kid Thomas, Billie and De De
Pierce, the Paddock Jazz Band fea-

By NAT FREEDLAND

although Russell has half the corpo-
rate voting power, Denny Cordell
and other Shelter stockholders alleg-
edly refused to stop doing business.

The other lawsuit is by Shelter, re-
questing that Russell’s contracts
with the label be upheld as binding
and exclusive.

A Warner Bros. spokesman says it
is the WB position that the Paradise
label is validly entitled to Russell’s
new recordings. The first Paradise

turing Alphonse Picou and lIsrael
Gorman.

As for the newer, in-studio record-
ings, each is a Dixieland fanatic’s
dream. Not only is the playing excit-
ing and spontaneous, but the sound
is well-preserved for years to come.

Each disk is in an ensemble set-
ting, except for the two individual
records of Butch Thompson playing
Jelly Roll Morton piano solos.

Probably the best of the lot is by
trombonist Earl Humphrey and his
Foot Warmers. Besides some au-
thentic Dixieland jazz, there is a
touch of vocal blues and gospel.
Each of the seven musicians, includ-
ing two young men from England
and Sweden, plays feverishly and
with much feeling.

Other superior recording are pi-
anist Don Ewell’s Hot 4 featuring
clarinet great George Lewis, trom-
bonist Jim Robinson and drummer
“Cie” Frazier; Robinson and
trumpeter Tony Fougerat with the
New Orleans Joy Makers; Robinson
and his New Orleans Band: George
Lewis with the Mustache Stompers;
Jim Robinson’s Band featuring
Capt. John Handy and Sammy
Remmington; and Swedish clarinet
player Orange Kellin in New Or-
leans with an all-star band.

On Paradise

product, Leon & Mary Russell’s
“Wedding Album,” is a pop pick
among Billboard reviews this week.
Russell is also scheduled to tour
heavily in U.S. arenas throughout
the spring and summer.

The long-term WB-Paradise con-
tract gives Warner Leon Russell and
his wife, who recorded two Shelter
albums as Mary McCreary, both as
solo artists and a duo. Paradise will
also sign additional artists.

Songwriters Urged To Lobby Congress

LOS ANGELES—Songwriters
must personally lobby in Congress
to assure that a 2' cent statutory
“floor” rate is provided in the cur-
rent copyright revision.

Irvin Drake, president of AGAC,
told the monthly California Copy-
right Conference meeting that recent
social visits by individual song-
writers to Congressional representa-
tives seemed to carry far more im-
pact than previous visits by lawyers
and publishing executives.

Writers and publishers must work
for a base rate of 2% cents with the
additional proviso that the rate’s
ceiling could he as much as 4 cents,
Drake pointed up the depressant on
profit that the current 2 cents statu-
tory “ceiling” had on publishing
royalties. A songwriter's mean in-
come in the U.S. today is about
$2,200, Drake said.

Governmental control of the
copyright is tightening, Al Deutsch,

AGAC legal counsel, warned. Copy-
rights are policed stringently, so that
today, the publisher and writer con-
trol only their own print media out-
put. He flayed practices such as pro-
viding music copyrights free to non-
commercial sources, such as public
tv. Traditionally, commercial users
tend to accentuate such more lenient
terms accorded by publishers when
renegotiating new agreements.

Lew Bachman, AGAC executive
dirgctor, praised individual song-
writers who had made sizable cash
contributions to the drive to foster
more equitable copyright provisions
for publisher/writers.

The following officers were
elected by the conference for 1976-
77: Jay Cooper, attorney, president;
Jay Lowy, Jobete Music, vice presi-
dent; Bernie Brody, music clear-
ance, treasurer; Molly Hyman, Har-
rison Music, secretary. Reelected to
the board of directors were Mickey

Goldsen, Criterion Music; and
Helen King, Song Registration Serv-
ice. New board members are: Irwin
Pincus, Frank Music; Rick Ricco-
bono, BMI; Sam Trust, ATV Music,
and Hannah Russell, Harrison.
Continuing board members are:
Madelon Baker, Barbara Brunow,
Terri Fricon, Donald Kahn, Jesse
Kaye and John Sippel.

CBS Promotion
On Black Music

NEW YORK—CBS Records has
launched “Soul 76 And The Pro-
gressives,” a merchandising and
sales program in support of both
frontline and catalog r&b and pro-
gressive product.

A label spokesperson describes
the campaign as a response to the
ongoing growth of black music sales
in the market in general and at CBS.



