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FCC's Ray Explains 
Payola Investigation 

By MILDRED HALL 

WASHINGTON -A recent 
meeting on the payola problem was 
held between the Federal Com- 
munications Commission's inves- 
tigative chief, and Justice Depart- 
ment members of the Bureau of 
Narcotics and Dangerous Drugs, 
and the FBI. However, FCC's Bill 
Ray, who heads the Complaints and 
Compliance division, told this re- 
porter that such liaison, particu- 
larly when both agencies have a 
mutual problem, is a continuing 
thing, and may have been blown 
up out of proportion by the print 

Schoenbaum on 

R &B's Surge 
By JAN DOVE 

NEW YORK -The increase in 
,s, the black population of major U.S. 

,ties is a major reason for the 
e of black soul product on the 
100, according to Jerry Schoen- 

, president of Polydor Rec- 
.. s, a company reaping the re- 
wards of this renaissance. 

Said Schoenbaum: "It's my feel- 
ing that radio stations in the major 
centers are playing an inordinate 
amount of black records. The 
reason is probably because the 
demographics have changed as far 
as color is concerned." 

Schoenbaum said that the cities 
(Continued on page 10) 
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Classical Sales 

Drive in South 
By ROBERT SOBEL 

NEW YORK - Rich's Depart- 
ment Store in Atlanta and several 
major labels have just concluded 
their most ambitious project de- 
signed to crack the classical market 
in the South. 

The large -scale program, a two - 
week Classical Fair at Rich's, ended 
a highly successful run on June 3. 
Classical volume tripled and the 
spillover effect almost doubled 
sales on other types of LP product. 
According to a store spokesman, 
classical sales for the first day 
amounted to $2,500, the second 
day, $1,150, and on the third day, 
$1,000. The projected figure for 

(Continued on page 32) 

media. (Billboard Apr. 15, May 6, 
1972) 

Efforts are being made, and have 
been continuous, to check out pay- 
ola complaints, including recent in- 
formation stemming from col- 
umnist Jack Anderson's two payola 
columns, one mentioning "drug 
payola by a few radio stations and 
record companies." But Ray indi- 
cated that if anyone expects sudden 
large -scale crackdowns by the FCC, 
or a rash of criminal prosecutions 
by the Justice Department, he is 
not being realistic. 

Ray Explains 
One thing that bothers the Com- 

plaints chief in the intensified reac- 
tion kicked off by the syndicated 
Anderson columns, is the mis- 
understanding about what the com- 
mission can do under the anti - 
payola law. The FCC itself cannot 
act against a deejay or a program- 
mer -only against a licensee. The 
licensee is liable to fine, or at 
worst, the rare revoke of his li- 
cense, if he fails to maintain proper 
precautions against the taking of 
bribes by deejay or programmer 
for air play, when the sponsorship 
is not announced over the air. 

The FCC cannot itself act 
against record companies, or tip 
sheets, or the type of record maga- 
zine columnist Anderson accused 
of taking payola to hype a record 
position on its charts, thus influ- 
encing deejays to play it over the 
air. (Anderson was not -of course 

(Continued on page 8) 

TOP 10: 6 ATL 
GROUP ACTS 

NEW YORK - The Atlantic 
Records group holds six of the 
top 10 positions in the current 
Billboard Top LP chart with 
product from Roberta Flack, 
Stephen Stills, Graham Nash/ 
David Crosby, Eric Clapton, 
Roberta Flack /Donny Hatha- 
way and the Rolling Stones. 

Underlining this chart 
strength the RIAA has certified 
nine gold records for Atlantic 
group product. 
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Motor City Prime 
Breakout Center 

LOS ANGELES - Detroit has 
become the record breakout capi- 
tol of the world. According to a 
comprehensive survey of the Bill- 
board Regional Breakout charts, a 
total of 19 singles broke out in 
sales in Detroit during 1971 and 
14 of these made the Billboard 
Hot 100 Chart, including "Ain't 
No Sunshine" by Bill Withers of 

One -Man Anti- Piracy Fight 
By RAY BRACK 

HUNTINGTON -Plagued by a 
continuing high level of bootleg 
tape sales in this market, Music 
Man, Inc., the state's largest one - 
stop, has served notice to all ac- 
counts that any who knowingly 
handle pirate product will be re- 
fused service. 

"The bootleg problem is worse 
now than it's even been," reports 
Music Man president Francis J. 
McGlynn, whose accounts are 
scattered through a long stretch of 
the Ohio River Valley from eastern 
Kentucky up to Marietta, Ohio and 
throughout southern West Virginia. 
"At least 50 per cent of the 8- 
track pre- recorded tapes being sold 
in this area are bootleg. They're 
moving through big discount 
chains, service stations, drugstores, 
all kinds of stores." 

McGlynn estimates that gas sta- 
tions, most of them franchisees of 
major oil firms, are doing at least 

25 per cent of the 8 -track bootleg 
business. "When you get off the 
Interstates onto the small high- 
ways you find bootleg product in 
all the stations. I don't see why 
the president of a big record com- 
pany doesn't call up the president 
of a big oil company and object 
to his outlets selling illegal mer- 
chandise. These companies have 
some control over these things. 
What if the big record manufac- 
turers started selling bootleg gaso- 
line?" 

Stop Retailers 
McGlynn said he is "absolutely 

delighted" to see that legal action 
has been brought against two Char- 
lotte, N.C. duplicating firms, both 
of which have had salesmen work- 
ing this territory. The veteran 
wholesaler points out, however, 
that outlaw product will continue 
to flood the market from other 

(Continued on page 26) 

David Bowie packs a cosmic clout on his newly -released album, titled, resoundingly enough, "The Rise and Fall of Ziggy Stardust 

and The Spiders from Mars" (LSP 4702). The British rock -and -roller gets down to that old galactic boogie like it's never been 

gotten down to before. The equally stellar single is "Starman" (74- 0719). RCA Records and Tapes. (Advertisement) 

Sussex Records and "Signs" by the 
Five Man EIectrical Band on Li- 
onel Records, both of which went 
to No. 3 on the chart and stayed 
on the chart 16 weeks and 18 
weeks, respectively. 

Second best breakout market in 
the nation was Houston where 
there were eight sales breakout 
records during 1971 and four of 
these reached the Billboard chart, 
but only "Rings" by the Cymarron 
on Entrance Records reached as 
high as No. 17 during 1971. 

It should be noted that Detroit 
is keeping up its steam into 1972. 
Out of 12 records that have al- 

(Continued on page 10) 

Hong Kong in 

Piracy Probe 
By RAY CORDEIRO 

HONG KONG -A campaign 
against piracy involving a system- 
atic survey of retailers, importers, 
distributors and tape /record manu- 
facturers is being mounted by the 
Hong Kong Group of the Inter- 
national Federation of the Phono- 
graphic Industry (IFPI). 

A field staff will carry out a reg- 
ular survey and send in reports 
promptly to government authorities 
and to producers of pirated re- 
cordings. 

Heading the drive is IFPI Asian 
director, John West, who is based 
in Hong Kong. The Hong Kong 

(Continued on page 66) 

Sutton Views 
Single as Key 

By CLAUDE HALL 

LOS ANGELES -Although the 
singles at some record firms is still 
a doubtful item where profit is 
concerned, especially in regards to 
the album, it has made a comeback 
as a promotional vehicle. An al- 
bum by a super group can still sell 
the instant it's released, said Joe 
Sutton, vice president of artist 
acquisition and development at 
MCA Records. "But when it comes 
to a new artist or group, the record 
industry has come full circle and 
again you need that all important 
hit single in order to boost album 
sales. Literally, the hit single is the 

(Continued on page 10) 

( Advertisement I 
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There aren't too many people 
left with that kind of all -or- nothing 
approach tie life or art; Adam Miller, 
writer of songs and things of beauty, 
is one of them. 

His first album is sung proof: 
miniature perfections of word and 
orchestration. 

In these days of safe and same, 
Adam Miller is some.Dody wiling 
to give away much more than his 
only song: willing to give away, in 
his music, _ imself. 

CHE-I000; P8CE -1000; ?KCB -1000 

Produced by Wes Farrel_ for 
Coral Rock Productions. 
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General News 

Lawson, HaggartJazz Employes Help Design New WB HQ 
By NAT FREEDLAND 

Starts Own Disice ry LOS ANGELES -Warner Bros. tor Ed Thrasher, who has been the offices without exterior views 
Records will choose its final con- working as liaison between the onto the Warner Bros. Burbank 

PHOENIX -World Jazz Rec- whether the group is working or tractor bid for a new three -story A. label and architect A Quincy film studio will look onto open - 
ords has been formed here to dis- not. Lawson and Haggart are headquarters at Burbank Saturday roofed garden wells. 
tribute the recordings of the stockholders in the corporation and (10). Groundbreaking is to be held Jones. All key personnel at War- The preliminary design and con - 
World's Greatest Jazz Band, the vice presidents of World Jazz. The later this month and the entire ner departments were interviewed tract estimates for the new War - 
modern Dixieland all -star aggrega- rest of the band consists of Billy project will be complete in about about their space needs and decor ner Bros. records headquarters 
tion led by Yank Lawson and Bob Butterfield, Bob Wilbur, Bud Free- nine months. preferences. have taken a year to complete. 
Haggart. President of the label is man, Vic Dickenson, Ralph Sutton, "This idea is that the building The result is to be a building "We wanted a warm but elegant 
Barker Hickox, a wealthy business- Gus Johnson Jr. and Eddie Hub- should look as little as possible with no flourescent lighting and little building," said Thrasher. The 
man who has already spend $350,- ble. like an office," said WB art direc- with windows in every office. This interior design, done by Rex 
000 on the project. all- window effect is achieved by Goode Associates, features rough 

The first World Jazz release is placing two floor -to -roof open wood surfaces and expanses of 

"The World's Greatest Jazz Band Playboy Lops AFAR Staffers 

spaces inside the building. Thus, glass. 

at Century Plaza," recorded live at 
the Los Angeles hotel's jazz room. LOS ANGELES -Playboy Rec- ducer on Playboy's sole June re- MGM's Conte r} l Exposu re Label products are to be sold ords is now operating without any lease, a yet -untitled two- record set mainly through mail order, al- full -time exclusively a &r staff. Vet- by pianist- composer Bobby Scott. though the recordings are available eran producers Ernie Altschuler to any distributor or specialty re- Playboy's publicity director, LOS ANGELES-Following a include Vancouver, Tacoma, Seat - 
tailer who wishes to carry them. and Tim O'Brien, respectively con- Tony Lawrence, said. "The label 

g 
y temporary and pop a &r chiefs of y current trend, MGM has placed tie, Salem, Salt Lake City, Charles- 

Ray Lawrence Limited of Los Playboy, have both departed from found that with our small and ton, S.C.; Jackson, Miss.; Toledo, y P selective artist roster, there simply two of its new progressive rock Toronto, Providence, Roanoke, Angeles is "Wet fin consultant for 
production. 

label to return to independent wasn't enough product coming out acts on B.B. King's current 13-city Jazz. "We find we can move production. g P g g y Greensboro, N.C., and Chatta- 
up to 50 albums a night at a con- to require a full a &r department. concert tour and is subsidizing the nooga. 
cert by the band," he said. "We However, Altschuler remains on Especially when we started signing promotional costs. 
also have a mailing list of several the Playboy roster as special pro- artists who already came in with Fox indicates that if this experi- 

g duction consultant and is working their masters, or who had some The label created a budget to ment is successful, the company 
thousand taken at the band's ap- on several ongoing projects. In- valid creative reason for wanting to cover radio and print media adver- will assist in additional concerts 
pe s. This list gets a monthly cluding the spoken -word album by record with a specific independent tising for its two acts, the Great promotions. A number of other 
newsletter and has been bringing author Henry Miller scheduled for producer." White Cane and Universal Jones. labels have developed their own 
in steady sales of the band's entire massive autumn merchandisin g via This is the first time MGM has concert touring packages, notably 
catalog of albums on Atlantic and Lawrence stressed that cutting Capitol, Elektra, Mercury, United 
Project 3." Playboy Magazine mail- order. the a &r department was not due associated, dollar -wise, in promot- P 

Artistic decision -making at Play- to any economizing pinch. "If ing a concert appearance by any Artists and ABC /Dunhill. 
When the World's Greatest Jazz boy is now being handled day to Playboy needed to trim, we would of its acts, explains Clive Fox, a Fox calls the concert dates an 

Band has an open period left by its day by label president Bob Cullen, have trimmed all across the corn- company vice president. MGM adjunct to having LP's played on 
regular booking agency, Lawrence in consultation with other key staff pany, in sales and publishing," he deems this step vital in helping radio. AM and FM stations take 
sets up secondary market concert members. Cullen is credited as pro- said. to introduce new acts and to in- a different approach to albums, the 
tours to broaden the act's exposure. duce young people to buy their executive points out, which re- 
The band is currently on such a albums. quires a company's seeking new 
tour in the Northwest. In some NARAS Hqts in L.A. The label has hired Gus Savalas, ways of having the public hear a 

an spots, Lawrence rents the hall out- independent marketing man, new attraction. The FM disk 
right and, for other dates, a coop- to act as the advance man to go jockeys pick LP tracks which are 
erative percentage deal is worked into each of the cities to make not generally repeated by their 
out. NEW YORK - Los Angeles has were decisions to pursue the cre- sure LP's are in the stores, to see associates. The AM stations use been set as the site for the official anon of a NARAS premium rec- that displays are up and window some repetition in their album cut Barker Hickox has taken over national headquarters of NARAS. ord, to continue cooperation with space is allocated, and to check selection, he said. the entire corporate structure be- The announcement was made by the U.S. Treasury Department in that time buys are correct. hind the five -year -old W o r 1 d's national president Wesley Rose the creation of a NARAS radio MGM plans releasing singles 
Greatest Jazz Band. The band was during a three -day meeting of the series, to create a NARAS member- The ads announcing the concerts by the two concert acts to help 
originally subsidized by Dick Gib- 24 members of the National Board ship profile, to continue specific fi- mention the groups' new products. stimulate radio play while the acts 
son of Denver, another multimil- of Trustees of the record academy. nancial proposals presented by the White Cane is on Lion and Uni- are appearing with King. White 
lionaire Dixieland fan. national treasurer John Scott Trot- versal Jones is on Verve. Cane's single will be "You Make The Trustees installed 

Angeles 
eleistex- ter, and to hold next September's The tour begins Monday (5) and the Magic" while Universal Jones' Each member of the band gets Farnon, currently Los Angeles ex- meeting in New York. runs through June 26. The cities will be "We All Know a Lot of a weekly salary of at least $400, ecutive director, to supervise the Things But It Don't Never Show." operation. The Board also plans 

to select a national coordinator to Lion Records, a newly formed 

Motown Snares work 
closely with all five chapters Goody Shapes Full Scale subsidiary of MGM, plans building 

and with the national president, its roster around progressive rock 
who would be encouraged to max- 
imize efforts for full nationalization Invasion groups, and Fox feels the concert on o f the e S o u t promotion involvement is one of 

B'way Caster 
of the organization. Oe best ways to get exposure. 

Grammy Awards voting proce- NEW YORK-Sam Goody is southeast, and is set for an Aug. 3 Other acts on Lion include the 
dure changes revolve around the planning a massive spread into the opening. The store will encompass Five Man Electrical Band, Frijid 

LOS ANGELES -Motown rec- five -city committee system for se- South, marking the first entry of an area of 7,200 square feet. Pink, Silver Stevens (a new New 

ords has acquired the first Broad- lection of final nominations in each the retail chain into a market out- In the planning stages are a York duo), the Blossoms, the Ca- 

way musical in its 11 -year history. arranging. field. In addition to the arran in side the New York -Philadelphia minimum of four additional stores. nadian Rock Theatre and Coven. 

Mike Roshkind, label's vice presi- engineering, album covers and al- area. Already set is an Durham -Chappel 
dent, has acquired album rights to bum notes fields, now covered by The first Goody's store in the Hill, S.C., opening in 1973. Target Holland, Jack "The Adventures of Pippin" from committee nominations, the Trus- South will be located in Raleigh, date for the introduction of the 
Stuart Ostrow, veteran producer. tees voted to extend this method of N.C., at the Crabtree Mall, one of other stores in the South is some- 
Show Label i n First has music and lyrics by 24- selection into the classical music, the largest shopping centers in the time in 1975. 
year -old Stephen Schwartz, who jazz and composition fields. Also 

discussed was the streamlining of Disk Buildup wrote "Godspell." g 
the first round of balloting, the pos- BMI Charges Grocery Chain NEW BRUNSWICK, N.J. -In Through a "sizeable investment sibility of semi -annual Grammy 

in the show," music from the show nominations, and the possible re- the three weeks since the release of 
will be co- published by Jobete duction of fields in which members CHICAGO - An early court FM, sister of WSBC, Chicago. its first album, the Mother Record - 
Music, the Motown affiliate, and would be permitted to vote. hearing is expected in a preceden- In an answer filed with the ing Co., an independent I a b e 1 

Stuart Ostrow Music. tal litigation, filed here late last court Jewel relies on the recent formed by artist Randy Holland London, Toronto and San Fran- court, 
year b BMI against plans to release two cisco were suggested as future y y gainst Jewel Com- "Fortnightly" case and also claims and James Jack, along with sev- 

singles from the score by major NARAS chapters. Also discussed panies, Inc., Chicago based grocery that there was an implied license eral associates, has succeeded in 
artists on the label and the original was the need for better public re- chain over alleged infringement of in that BMI licensed WSBC. building exposure for its initial re- 
store album prior to the show's lations, the more efficient utiliza- compositions when played on a lease. 
opening in New York Oct. 29. background music FM sub carrier Richard Shelton of Kleinman, 

g tion of local chapter activities, and Wallace, Shelton and Kalcheim "Cat Mind," the company's first channel. the need for increased cooperation re represents the BMI firms. title, was recorded by Holland at 
The action, brought by Peer P between NARAS and universities. Media IV Studios in Bound Brook, Intl.; Goer Music, Maclen Music; N.J., site for the reception for Warner Shows The Trustees voted to create a Roosevelt Music; Acuff -Rose and local and press which inaugurated f or National Executive Advisory others, seeks to obtain music usage City / P 

Banner Quarter Board, which would utilize top in- Pace l y the album's unveiling. 
dusts 

payments from Jewel for music 
Shows In South y personnel. played in Chicago area stores 

ce 
Since 

airplay throughout a throughout New NEW YORK -First quarter net Also examined in the meetings beamed to the stores by WXRT- 
income P City Jersey, and local stores carrying of Warner Communica- NEW YORK ace Cit Pro- y, y g 
tions, which includes such labels ductions, based in Huntsville, Ala., the album have been joined by 
as Atlantic and Warner Bros., is providing television exposure for larger discount operations such as 
totaled $12,122,000 in the first FM Research Covers Jukebox black artists in Alabama, Tennes- Sam Goody's. 
quarter, up from $10,291,000 dur see, Mississippi, Louisiana, Arkan- The album itself offers Holland's 
ing a similar period in 1971. Reve- By SARA LANE sas, Kentucky and parts of Texas. performances of his own composi- 
nues increased to $114,530,000 as tions and work composed with Lew 
compared with $84,621,000 in 1971 MIAMI BEACH -WMYQ -FM science, said Wittberger. No matter Space City produces three TV Alpaugh, chief engineer at Media station manager Russ Wittberger what media is used in research for shows in Huntsville and Eldorado. in that quarter. These figures also IV and arranger for the release. 
represent earnings and revenues in intrigued delegates and the recent music programming, there are al- Ark. The company will also pro- 
motion pictures, CATV, and music FM broadcasters convention in Chi- ways certain drawbacks and no duce records in Huntsville, with 
and magazine publishing. cago when he said the contem- one particular method is infallible. Acoustic Loop Recording Studio 

porary rock station polls jukebox By utilizing all methods and facets opening there soon. Space City is 
More Late News The record and music publishing popularity. Actually, the station co- of surveying, WMYQ -FM execu- involved in recording, promotion, 

operations alone had revenues dur- operates with two jukebox firms tives feel it is easier to select their booking and record and tape dis- 
ing the first quarter of $50,271,000 here as is happening elsewhere target audience. tribution, and has signed to its See Pages 56 & 66 as compared with $33,873,000 dur- now. If we hadn't maintained a pe- talent roster Bill Cope, Tim Wil- 
ing the first quarter of 1971. The art of music research is a (Continued on page 39) liamson and P.J. and Johnny. 

Billboard is published weekly I Billboard Publications, Inc., 165 W. 46th St., New York, N. Y. 10036. Subscription rate: annual rate, $40; single-copy price, $1.25. Second class postage 
paid at New York, N. Y., and at additional mailing offices. Current and back copies of Billboard are available on microfilm from 3M /iM Press, P.O. Box 720, Times Square Station, 
New York 10036. Postmaster, please send Form 3579 to Billboard Publications, Inc., 2160 Patterson St., Cincinnati, Ohio 45214. Area Code 513, 381-6450. 

JUNE 10, 1972, BILLBOARD 3 

www.americanradiohistory.com

www.americanradiohistory.com


General News 

A &M Preparing Videotape Facilities 
LOS ANGELES -A &M Records 

is building a new control booth and 
mixing facility with videotape cap- 
ability for its studios here. The 
set -up, currently on the drawing 
boards, will also include equip- 

ment for synchronizing film or vid- 
eotape soundtracks. 

"A &M wants to be ready for the 
videocassette market," said Dave 
Alpert. A long -time building con- 
tractor, he is Herb Alpert's brother 

Rep. Hansen to Attend 
ITA Committee Meet 

NEW YORK - Congressman 
Orval Hansen (Rep.- Idaho), chair- 
man of the Education and Train- 
ing Division of the Republican 
Research Committee, will attend 
the International Tape Associa- 
tion's June 28 meeting of the 
Video Information Committee. 

The meeting, to be held at the 
Time -Life building under the 
chairmanship of Anthony Palms, 
will explore problem areas within 
the tape industry. It will also seek 
to establish a closer communica- 
tions link between government and 
industry. 

Hansen's committee last year ex- 
pressed a desire to draft legisla- 
tion that would improve the re- 
liability and compatability of vid- 
eoplayer equipment in areas of in- 
dustry and education. 

Hansen said in his 1971 deposi- 
tion that the thrust of the pro- 
posed bill would be to establish a 
committee that would, after suffi- 
cient study and consultation rec- 
ommend specifications which 
would then apply to any such 
equipment purchased for educa- 
tion with federal funds. 

At that time the ITA urged 
the government not to impose 
standards on the industry, but 
rather to allow the market to es- 
tablish its own standards through 
a systematic shakeout. According 

to Larry Finley, executive director 
of the ITA, his association will 
renew this plea at the upcoming 
meeting. 

Other government officials in- 
vited to the meeting include Frank 
McLaughlin, director of the of- 
fice of industry relations, Office 
of Consumer Affairs; William D. 
Lee, executive director of the Na- 
tional Business Council for Con- 
sumer Affairs, and assistant sec- 
retary for business development, 
U.S. Dept. of Commerce. 

Invitations have also been sent 
to members of the Association for 
Educational Communications & 
Technology; the National Educa- 
tion Association; Internal Rev- 
enue Service Training Center; Li- 
brary of Congress, the U.S. Office 
of Education, and the U.S. Army 
Audiovisual Division. 

and has been in charge of the reno- 
vation and expansion of the former 
Charlie Chaplin film lot structures 
since A &M took it over six years 
ago. 

The new audio -video control fa- 
cility will look out on one of A &M's 
standard recording studios and, 
from the opposite side, is a large 
soundstage which is to be converted 
to a studio for large orchestras. 

A &M last month completed a $3 
million office building with six live 
echo chambers in the basement, 
bringing A &M's total to twenty 
echo chambers on the lot. 

Farrell Obtains 
Rascals' Songs 

NEW YORK -The Wes Farrell 
Organization has acquired total 
ownership of the Slacsar Music cat- 
alog, including some 100 songs 
written by the Rascals with hits 
such as "Groovin'," "People Got- 
ta Be Free," and "How Can I Be 
Sure ?" 

Farrell said, "The Rascals have 
one of the few writer- artist catalogs 
which has never been fully ex- 
ploited, especially a backlog of 
unrecorded material with vast hit 
potential. The Farrell Organiza- 
tion's resources can exploit every 
outlet for this creative material." 

Committees, Gleason Aid 
Lennons' Deport Fight 

NEW YORK -Two committees 
have been formed here to combat 
the impending expulsion of John 
Lennon and Yoko Ono from the 
U.S. by the Department of Im- 
migration. The organizations are: 

RECORD REVIEW 

Aretha Package a Triumph 
NEW YORK -In her new two - 

record Atlantic album, "Amazing 
Grace," with James Cleveland and 
the Southern California Commu- 
nity Choir, Aretha Franklin goes 
home. The great contemporary 
singer, who long since made it big 
as a pop artist, underscores in her 
latest package the source of her 
artistic achievement: Her gospel 
background. John Hammond tags 
this fact in his liner notes. 

The new album also underscores 
another fact relative to the revo- 
lutionary development of Ameri- 
can pop music in our time: That 
just as the gospel idiom is the un- 
derlying force of Miss Franklin's 
strength as a contemporary artist, 
so is the gospel influence -or 
"church sound " -a major factor 
in the development of pop music in 
the last two decades. The early 
rhythm and blues artists -as well 
as many of the early country art- 
ists who were of the "rockabilly" 
genre -all were touched with the 
"church sound "; they were all close 
to God; they all understood the 
gospel chord progressions; and this 
all helped to revolutionize pop 
music, for it brought to the main- 
stream something valid and deeply 
rooted in the American musical 
tradition. 

In view of this background, Miss 
Franklin's album is of rare interest 
in that it helps to clarify, for the 
perceptive listener, so much of re- 
cent musical history. 

Summy- Birchard 
Buys Supplier 

NEW YORK - Summy- Birch- 
ard Co., a publisher of music edu- 
cation materials in Evanston, Ill., 
has acquired Educational Music 
Bureau, Inc., of Chicago. EMB, 
now located in Evanston, is a sup- 
plier of music to schools, churches 
and individual customers. 

Summy -Birchard will continue 
to supply its dealers and jobbers 
and Jeff Sengstack, new EMB 
president, plans an extensive ex- 
pansion of the firm's operation. 

4 

Judged on its artistic merits, the 
record package can only be termed 
a triumph -a triumph for Miss 
Franklin and Cleveland, who is on 
piano and who joins Miss Franklin 
on "Precious Memories." The pack- 
age is also a triumph for Jerry 
Wexler, Miss Franklin's producer 
and the executive chiefly responsi- 
ble for her development as a re- 
cording artist; and finally, it is a 
tribute to John Hammond, who 
was instrumental in bringing her to 
the attention of the commercial 
record business. 

These two disks, with their per- 
formances of "Mary, Don't You 
Weep," "Precious Lord, Take My 
Hand," "On Precious Memories" 
and other cuts, will raise the hack- 
les on the back of your neck. 

Committee for Artistic Freedom, 
1 White Street, New York, N.Y. 
10013, and The Justice for John 
and Yoko Committee, Box 693, 
Radio City Station, New York, 
N.Y. 

Meanwhile, Ralph J. Gleason, 
in the current issue of Rolling 
Stone, urges music industry sup- 
port for the Lennons in their strug- 
gle to remain in this country. He 
exhorts everyone to write or wire 
either or both of the two commit- 
tees, and to write or wire their 
Senators and Congressmen, de- 
manding that they use their influ- 
ence to pressure the Immigration 
Department to allow John Lennon 
and Yoko Ono to "stay in the 
U.S. where they live, in the city 
they love, and with the people 
who need them." 

In his article, Gleason writes 
that so far, only Phil Spector has 
contacted him about the com- 
mittees. "Where are all those who 
grew up and learned to make mu- 
sic and song turned on by the 
Beatles ?" asks Gleason. "There 
isn't an artist in the Billboard Top 
200 albums who shouldn't be pick- 
eting the Immigration office, writ- 
ing letters in John's defense and 
campaigning actively to get him off 
this bum rap." 

Motown Seeks Marketing 
Bolster for New NR Label 

LOS ANGELES -Motown is de- 
veloping a separate promotion and 
sales machine for its newly formed 
contemporary rock label, Natural 
Resources. 

The label, under the creative di- 
rection of Tom Wilson, has issued 
three LP's since April, and the 
intention is to build support forces 
for this kind of product which will 
cover the broad gamut of contem- 
porary expression. 

Phil Jones, the company's mar- 
keting and sales director, is in the 
process of hiring four promotion 
people to cover college, FM and 
AM rock radio stations. "We are 
setting up within the existing sales 
organization a branch to handle 
Natural Resources product," Wil- 
son said. 

Wilson has been with Motown 
since last July handling a variety 
of projects for President Berry 
Gordy Jr. Wilson will do a modi- 
cum of production himself, work- 
ing with outside producers and 
purchasing finished masters. 

Wilson is into production now 
of two groups: Road, featuring 

Noel Redding of the Jimi Hendrix 
Experience and Ron Richards of 
Rare Earth, and Gothham, an 
eight -piece band from New York 
with some jazz influences. 

Natural Resources plans to in- 
troduce Gotham and Road at the 
end of June. Around the end of 
July it will debut Wing On Wing. 
a Canadian group (called a cross 
between the Sandpipers and the 
Beach Boys by Wilson). 

Graphic Correlation 
Wilson determines the graphic 

look of all the LP's and the inten- 
tion is to develop an ecology feel- 
ing, with the artists set in outdoor 
settings for covers and posters. The 
logan "Save Our Open Spaces" 
graces some of the jackets. 

The label's corporate slogan is 
"Natural Sounds for Natural 
People." Recycled paper and bio- 
degradable paper are used for its 
stationery. 

Wilson has begun working with 
three freelance producers. John 
Wagner of Albuquerque produced 
Heart and Corliss in studio. Sloan 

(Continued on page 66) 

Executive Turntable 

BLACKBURN TYRELL HIRSCH 

Rick Blackburn has been appointed director of national sales 
for Columbia Records. Since February 1971, he was director of 
national sales for Epic Records and the Columbia custom labels. 
Previously, he was regional sales manager for Epic /Columbia 
custom labels and was later promoted to director of national 
promotion. Prior to rejoining Epic /Columbia custom labels as 
director of sales, Blackburn was regional sales director for A &M 
and earlier served as director of national sales for Ode Records. ... Jim Tyrell has been named director of national sales for Epic 
and Columbia custom labels. He had been associate director, 
Harmony and popular album merchandising for Columbia Rec- 
ords. Before joining Columbia in March 1971 as East Coast 
product manager, popular albums, Tyrell was with Buddah Rec- 
ords and had been vice president, product development, for ITCC. 

* * * 
Marty Hirsch has been appointed national sales manager for 

the Buddah Group. He comes to the company's New York office 
from Chicago, where he was Buddah's Midwest sales manager for 
the past year.... Mike Shepard has returned to Monument to 
again head popular promotion. He had left the label as vice 
president in charge of national promotion, to become general 
manager of Andy Williams' Barnaby Records.... Iry Trencher, 
formerly director of sales for Polydor, has been named director 
of marketing for Neighborhood Records. 

TRENCHER FROLICH 

Henry Droz, veteran distribution executive in the Detroit 
area, has joined Warner -Elektra- Atlantic distribution, Burbank, 
Calif., as national accounts sales manager. Droz started in Detroit 
in the early 50's as a salesman and opened Arc Dist. there in 
1955. He sold out to the Handelman Co. in the mid -60's, re- 
maining as chief of that operation until recently, when he re- 
signed.... R.F. (Dick) Frolich, ASCAP's director of public re- 
lations, has been appointed by the society's board of directors to 
the position of assistant to the president, Stanley Adams. . . . 

Sheryl Feuerstein has joined Connie de Nave Public Relations as 
personal assistant to Miss de Nave. 

* * * 
Rick Cohen has been named sales manager for Record Sales 

Corp. in Memphis. For the past two years, he has been general 
manager for Musical Isle of America, Memphis branch. Both 
firms are part of the mass merchandising division of United Art- ists.... Norman Thrasher, Atlanta, will cover the East for Jewel 

(Continued on page 66) 
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General News 

Burlington Into 
Indie Production 

NEW YORK -The Burlington - 
Felsted Music Companies have en- 
tered independent record produc- 
tion, to expand its activities in the 
area of self- contained artists. 

Burlington -Felsted is the music 
publishing subsidiary of London 
Records and is affiliated through- 
out the world with the British - 
based Burlington -Palace Music 
Group. 

Aiding Mimi Trepel, managing 
director of Burlington -Felsted are 
the firm's executive team: Carolyn 
Kalett, assistant manager, and 
Eddie Deane, professional man- 
ager. Dean is directly responsible 
for selecting and developing new 
talent. 

Initial projects for the company 
include the presentation of Steph- 
anie Mills, who appeared in Broad- 
way's "Maggie Flynn," and several 
off -Broadway productions for the 
Negro Ensemble Co. 

MITCH MICHAELS put the Spirit on his 7- midnight Chicago show on 
WGLD -FM when the group dropped by. From left: Jerry Griffiths, Epic 
Records Chicago promotion executive; Jon Locke, Ed Cassidy and John 
Staehely of the Spirit; Michaels, and Al Gurewitz, Epic Records regional 
promotion manager. 

De Mann Promotes Through Retailers 
LOS ANGELES - When it's 

virtually impossible to get a record 
played on a local California radio 
station, Freddie De Mann is un- 
daunted ... he heads for a local 
record store. It's not that he's 
willing to settle for in -store play 
of his product -although he feels 
in -store play is very valuable -it's 
just another method of establishing 
consumer awareness of an artist 
or a new record. And Consumer 
Awareness is the name of De 
Mann's record promotion firm 
which carries promotion one step 
further by dealing with retail out- 
lets ranging from the White Front 
discount chain to the "mom and 
pop" store. De Mann also works 
to get LP jackets displayed, rec- 
ords displayed in windows. 

"Singles are almost cut and 
dried . you have to have air- 
play to influence sales," De Mann 
said. "If the record has it in the 
grooves, it'll sell. But promoting 
an album is a whole new world. 
For one thing, you can't get con- 
centrated airplay on the FM 
progressive rock stations. But, 
fortunately, the merchandising pos- 
sibilities are unlimited if you go 
outside normal channels. For ex- 
ample, I feel that advertising rec- 
ords on television will be one of 
the major avenues of establishing 
an artist in the future and we'll 
be talking about LP's that sell 
eight to 10 million copies." For 
the present, though, De Mann 
focuses on all avenues of ex- 
posure. Mercury Records even 
hired him to throw a press party. 
"However, I don't like to think 
of myself as a publicist; rather, I 
think I'm doing creative promo- 
tion . . . the old basics with a 
lot of razzle -dazzle." 

Record dealers are eager to 
play albums via in -store music 
systems, he said, "but they seldom 
get DJ copies and they're reluc- 
tant to break open a sales copy 

of an album. As for radio sta- 
tions, there's no way a program 
director or a music director can 
listen to every cut on every album 
with all of the tons of product 
coming out today. So, it's the job 
of the promotion man to screen 
that product for the radio station 
and suggest the best two or three 
cuts." 

In spite of his interest in the 
future of the album and techniques 
for promoting it, De Mann is still 
heavily involved in promoting 
singles. His recent projects in- 
eluded artists such as Bill Preston, 
Mouth & McNeil, Joe Tex, and 
Jerry Butler. All got Top 40 air- 
play in California and chart ac- 
tion. 

Letters To The Editor 
Dear Sir: 

I was reading the June 3 issue 
of Billboard when I ran across a 
story about Mal r i t e's WMIL 
switching to rock. Not a very 
smart move. I worked in suburban 
Milwaukee and know that the 
market is oversaturated with rock 
already. Let's figure it out: the 
two Top 40's, WOKY and WRIT; 
the two soul stations, WAWA 
and WNOV; and progressive rocker 
WZMF. That doesn't include WLS 
and WCFL which both come 
booming in from Chicago. Then 
there are other weaker rock signals 
coming up from Racine /Kenosha 
and Madison, and who knows from 
where else? 

But where is another country 
signal coming from? Nowhere ex- 
cept for a few smalltown block - 
programmers like I worked at 
around the area. I wish Malrite 
would get their head together, so 
to speak. Just when country music 
is becoming big business, they turn 
around and drop it. Look at KEEY 
in St. Paul. Two years ago they 
were WMIN and KEEY -FM. FM 
ran Hit Parade 71 while AM ran 
c &w 24 hours daily. FM then 
dropped Hit Parade and went good 
music while AM started signing 

Laff Label Extends 
To 'Vintage' Rock 

LOS ANGELES -Laff Records, 
formed here nine years ago by Lou 
Drozen as primarily a comedy line 
featuring black entertainers, is 
broadening its artist scope with a 
rock archives LP, "Friends From 
the Beginning," produced by Little 
Richard and featuring him and the 
late Jimi Hendrix. 

Released on the Ala label, the al- 
bum will be the first of the three 
Drozen labels to list for $5.98. 
Little Richard turned over the tape 
of the historic recording made in 
1964, when Hendrix was a side- 
man with his band. Also coming on 
Ala, on which all non -comedy is 
released, will be a vintage LP by 
currently hot Donny Elbert. 

Coming soon on Laff are albums 
by the following new artists, all of 
whom are produced by Dave 
Drozen, son of the founder: Rich- 
ard and Willie, local ventroloquist; 
Don Sherman, writer /comic who 
will be a regular on the Bobby 
Darin summer TV show; Joe E. 
Ross, the character actor featured 
on several network TV shows; 
Sonny and Pepper, a Chicago hus- 
band- and -wife duo; and Tangerine, 
a Kansas City comedienne. 

Another son, Mike, operates the 
local distributorship, Berdot, which 
handles the three labels, including 
Dingo; and approximately 150 
local comedy album racks. 

off at midnight. Then AM went 
good music and 24 hours daily. 
Now AM and FM are running the 
same format with different pro- 
gramming and are competing 
against each other, not to mention 
the other half dozen good music 
stations in the Twin Cities. Now 
the country fan must turn to 
KTCR and KDAN, two stations 
which lack competition. 

Back to Milwaukee. WMIN was 
simulcasting AM and FM, the AM 
being a daytimer. Then FM went 
stereo, but they still simulcasted. 
Shortly FM changed call letters 
and went to good music. That was 
just over a year ago. Now they 
want to change call letters again 
and go rock. I can't understand 
Malrite's thinking. They don't even 
let a station get an identity and 
they're off changing the call letters, 
formats, jocks, the works.... It's 
a funny business, this radio. Some- 
day a savior will come straighten 
this whole game out. 

Robin Lee Grube 
WIAL -FM 

Dear Sir: 
I noted with interest an article in 
your May 13 issue titled "Tape 
Firms Hit Inroads In Education 
Market." 

However, I would like to cor- 
rect your reference to the execu- 
tive voice. Our program is not 
an "audio cassette version of For- 
tune magazine." Though we bear 
Fortune's endorsement and operate 
with their guidance, we have our 
own editorial staff and our own 
editorial purpose. It is a common 
misconception that we merely re- 
hash Fortune articles on tape. We 
have never, to my knowledge, du- 
plicated Fortune's content. 

Cordially yours, 
James H. Levy 
Executive Producer 

Dear Sir: 
Well George Simon's letter re- 

garding jazz has really started 
something. LET'S KEEP IT 
GOING! 

I too have knocked my head 
against the wall trying to obtain 
not only current jazz products but 

(Continued on page 56) 
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The new Tom Jones LP. 
Hear Tom sing the songs that are jolting SRO audiences from coast 
to coast on his current smash U.S. tour. "Witch Queen Of New 
Orleans;' "Tired Of Being Alone;' "You've Got A Friend" and his 
current chart single "The Young New Mexican Puppeteer:' 
And more! 

"CLOSE U P." The new Tom Jones LP that taps all others. 

TOM JONES...A MAN AND A HALF. ON 

Produced by Gordon Mills 
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General News 

Studio Track 

Following the recent announce- 
ment of the RCA studio closing 
in Chicago, Tom Jung, Sound 80's 
Chief Engineer, contacted studios 
throughout the Chicago area, not- 
ing that RCA's closing now left 
Chicago without the facility that 
had been that city's major master- 
ing operation. 

Jung pointed to Sound 80's mas- 
tering facilities as a new outlet for 
such activity. The Minneapolis 
studio offers a Record Mastering 
Center designed around the first 
Neumann VMS -70 computer con- 
trolled lathe installed in this coun- 
try (January, '70). The Neumann 
is tied into a transfer console of 
Sound 80's own design and man- 
ufacture, offering two complete 
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By SAM SUTHERLAND 

EQ channels on preview and pro- 
gram, eight equalizers, EMT or 
AKG reverb, preview and pro- 
gram limiting, Dolby and Berwin 
noise reduction. 

As for recording activity at 
Sound 80, recent sessions have in- 
cluded Tom Lammon, produced 
by Ted (Big Daddy) Van Dusen 
for Black Gold records, with Paul 
Martinson engineering; a new al- 
bum by the Nominees, produced 
by Craig Moen; a single by the 
Del Counts, produced by John 
Boelke; and the mastering of Bon- 
nie Koloc's second Ovation album 
for Dick Schory. 

* * * 
Meanwhile, back in the Big 

Apple, Jerry Ragovoy proudly led 
a brief tour of The Hit Factory's 
expanded facilities, following the 
early stages of final construction. 
While the console had yet to be 
installed at that time, in the two 
short weeks since, Ragovoy and 
his associates have tied things to- 
gether and are already running 
sessions in the new, larger second - 
floor studio. 

A home -grown console, designed 
and built by the Hit Factory staff, 
and utilizing predominantly API 
components, is the heart of the 
new control room. With 24 in- 
puts, 16 out, and special Roger 
Mayer equalizers, Ragovoy de- 
scribes the new board as having 
"all the needed characteristics, with 
equalizers covering the entire au- 
dio spectrum." 

Those needed characteristics also 
include full quad compatibility and 
Dolby's, so, with the studio's 16- 
track Ampex moved down into the 
new studio, Ragovoy appears con- 
fident that the facility will soon 
be running smoothly. Also of note 
is the layout of the control room, 
which utilizes the room's L -shape 
to provide a relatively separate 
area for tape machines, thus mini- 
mizing interference with tape oper- 
ators while still effectively using 
space. 

The studio is now handling tape 
duplication as well, and film and 
videotape facilities are also includ- 
ed in the exApansion program. 

Bob Liftin of Regent Sound 
Studios has noted that the New 
York studio is the site for a photo- 
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graphic session with Atlantic's 
Bette Midler, being covered for 
LIFE Magazine. Occasion for the 
shooting at Regent was the mixing 
of the first Midler album for At- 
lantic, with Joel Dorn producing. 
The original sessions were recorded 
both at Regent and at Atlantic, 
with Liftin handling most of the 
enigneering. 

Dorn has also brought other 
Atlantic artists in for sessions at 
Regent, which recently included 
Roberta Flack and Les McCann. 

* * * 
Out on the island, Ultra -Sonic 

Recording Studios, in Hempstead, 
N. Y., has been busy with proj- 
ects ranging from their continuing 
series of I i v e broadcasts over 
WLIR -FM to film work, jingles 
and conventional sessions. 

In recent weeks, sessions in- 
cluded Roy C., working on a sin- 
gle for Alaga Records, with John 
Bradley engineering; Gary Schultz, 
completing an album, with Bradley 
again engineering; a new quintet, 
Raggedy Ann, being produced by 
John Linde for Bandana Enter- 
prises via John Belloisimo, with 
Jeff Kracke engineering; and Pleas- 
ure Plus Productions mixing a 
single, with Kracke again engi- 
neering. 

As for the WLIR -FM broad- 
casts, recent artists have included 
Batdorw & Rodney, Atlantic Rec- 
ords act, with Steve Goetz engi- 
neering; and the New York Rock 
Ensemble, engineered by Jeff 
Kracke. Mike Colchamiro is tech- 
nical director for the weekly series. 

Also recorded there was music 
for an educational film being 
created to show Nassau County 
high school and college students 
the techniques of film production. 
Dell Blonk and Picture House 
produced the film, and Steve 
Goetz engineered the session. 

* * * 
As if New York's studio scene 

were not already buzzing, yet 
another studio is carrying out con- 
tinued expansion programs, reflect- 
ing this city's aggressive reaction 
to persistent rumblings of studios 
closing out. Viewlex /Bell Sound 
Studios has already been discussed 
elsewhere, with regard to its ex- 
pansion program, but at least one 
element of their program merits 
mention. 

The studio has added a new 
mixing theater designed for Quad 
Four, with decor matching the 
newly decorated Studio A. The 
mixing console is a custom -de- 
signed Quad Four, with full mixing 
capabilities. 

Probably less vital, but equally 
interesting, is the new facility's 
emphasis on what they feel is a 
"creative environment ": namely, 
"total comfort" in low -slung 
couches, bold colors sweeping 
across the walls, and other niceties. 

* * * 
From Shipton -on- Cherwell, near 

Oxford, England, comes news of 
Buddy Miles' recent recording ac- 
tivities at The Manor, a character- 
istically stately, English alternative 
to the Strawberry chateau. If Elton 
John's experiences at that French 
installation produced "Honky Cha- 
teau," then Miles' work might re- 
sult in some "Funky Manor," since 
the English studio also offers client 
the options of living on the prem- 
ises. 

Miles is handling his own pro- 
duction, and the Manor sessions 
have been devoted largely to over- 
dubs and remixing of tapes from 
the L. A. Record Plant. 

* * * 
May in Muscle Shoals has been 

productive indeed, according to 
Sam Duncan at Muscle Shoals 
Sound Studios. Lewis Merenstein 
has produced a session with Charlie 
Starr for Columbia Records; while 
Jerry Masters, Chief Engineer, and 
Larry Robinson have completed 
dates with Veda Brown for Stax. 
Also recording there has been Eric 
Malamud, producing Skip Jack- 
son's sessions for Capitol Records. 
Malamud is returning for dates 
with Dee Irvin for Atlantic. 

FCC's Ray Explains 
Payola Investigation 

Continued from page 1 

-referring to Billboard, the FCC's 
investigative chief noted in pass- 
ing.) "We can't control the print 
media." 

Any prosecution of a deejay or 
programmer or a record company 
for illegal bribery must come from 
the Justice Department, because the 
anti -payola act is a criminal statute. 
The FCC turns over all evidence of 
illegality to the Justice Department. 

In the case of alleged payola by 
drugs, even on the small scale in- 
dicated in the Anderson column, 
the information goes to the Federal 
Bureau of Narcotics and Dangerous 
Drugs. The FCC has no jurisdic- 
tion over, nor interest in, the mere 
smoking of grass by personnel of 
a radio station. "We come into the 
picture only if the grass is used as 
a bribe to get something played 
over the air," said Ray. Otherwise, 
it goes to the Narcotics Bureau. 

The FCC "naturally hopes" that 

the FBI may give them a hand with 
payola investigation in the current 
pursuit of drug or other type of 
payola. But it is well known that 
Justice Department will only bring 
a case to a grand jury if it has solid 
evidence of criminal activity. 
Meanwhile, the FCC, in addition to 
the payola investigation, must put 
its own sleuths to work on corn- 
plaints in the sizzling field of politi- 
cal bro idcasts, the fairness doc- 
trine, employment discrimination, 
double billing, concealed owner- 
ship, etc. 

Once again, the FCC's chief of 
the complaints and compliance 
division mourned the fact that the 
commission gets so much smoke 
and so little fire in the way of use- 
able evidence of payola: He said 
too much boils down to only hear- 
say evidence, and many charges 
come from promoters who feel 
their records are being kept off the 
air because a competitor has bribed 
the deejays. 

Buddah Eyes West Coast 
LOS ANGELES -Buddah Rec- 

ords has expanded its West Coast 
office and Neil Bogart, co- presi- 
dent of the label, hopes eventually 
to establish a West Coast office 
here of equal stature to the present 

MIA Opens St. 
Louis Division 

NEW YORK -Musical Isle of 
America has opened its own St. 
Louis -based promotion division for 
the exclusive handling of promo- 
tional and budget product in both 
albums and singles. 

J. A. (Jim) White will direct the 
promotion operation. He had been 
operating his own budget and"pro- 
motion disk company, J. A. White 
Sales for the past two years. 

The new division's warehouse 
will incorporate budget tapes as 
well as LP's. Prepackaged singles 
are considered a likely next step 
and the marketing of promotion - 
priced accessory merchandise is 
also being planned. 

White is now assembling a staff, 
with June 1 as the target date for 
full operation. 

Big 3 Organ 
Class at NAMM 

NEW YORK -The print divi- 
sion of the Big 3 Music Corp., will 
run a special organ music work- 
shop for teachers, students and 
dealers at the 71st NAMM Show 
June 17 -20 in Chicago. 

Al Hermanns, organ teacher, 
lecturer and performer, will con- 
duct the workshop which will uti- 
lize the theme, "I'd Like to Teach 
the World to Sing." 

Big 3 Music was responsible for 
marketing the first print edition of 
"The World to Sing," and has since 
published the popular copyright for 
all major instruments in single edi- 
tions and in folios. 

Shearing's Sheba 
Building Catalog 

LOS ANGELES -Sheba Rec- 
ords, George Shearing's one -year- 
old label, will have two LP's out 
this year to augment the four al- 
ready in mail -order release. 

The new works will feature 
Shearing's quintet plus the trio 
working with a string quartet in 
a program of chamber music 
sounds. 

During the first five months of 
this year, Shearing has worked 
five concerts with symphony or- 
chestras, usually playing Mozart 
compositions, either K488 or 
K459 piano concertos. 

office in New York. "But the East 
is too important to us and we'll 
never close up in New York." 
However, some executives from the 
New York office may move to 
Los Angeles in 1973. 

Bogart, who plans to spend at 
least four to five weeks at a time 
on various occasions in the West 
Coast office starting now, said that 
he hadn't decided whether he would 
be one of the executives to relocate 
in Los Angeles or not. "That's 
over a year and a half away." 
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John Mayali is touching the heart of jazz with his fingers of blue. And the 
ooundatha:areburaUngfnúhareinmnavva|burnopUytiUed^JazzB|uoaFuoion.^ 
Its List what Mayall fans have been waiting for. And jazz fans weren't expecting. 

But John MayalI wasn't the only music painter involved. Some of his 
distinguished sidemen were blues master Freddy Robinson on guitar. Jazz great 

Clifford Solomon on sax. Mayall stalwart Larry Taylor on bass. Ron Selico on 
percussion. And the legendary Blue Mitchell on trumpet. 

Listen to jazz's new color. 

Performed and recorded live in Boston and New York 
John Mayall/harmonica/guitar/piano Blue Mitchell/trumpet 

Larry Taylor/bass guitar Clifford Solomon/saxes 
Freddy Robinson/guitar Ron Selico/ percussion 
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Financial News 

Market Quotations 
NAME 

As of closing, Thursday, June 1, 1972 

1972 Week's Vol. Week's Week's Week's Net 
High Low in 100's High Low Close Change 

Admiral 27 
A &E Plastik Pak Co. 127/8 
American Auto. Vending 15% 
ABC 761/4 
Ampex 257/8 
Automatic Radio 141 /4 
ARA 178 
Avco Corp. 207/8 
Avnet 155/8 
Bell & Howell 683/4 
Capitol Ind. 217/8 
Certron 83/4 

CBS 577/e 
Columbia Pictures 17% 
Craig Corp. 9 
Creative Management 173/4 
Disney, Walt 1813/4 
EMI 6 
General Electric 701 /8 
Gulf + Western 443/4 
Hammond Corp. 137/e 
Handleman 47 
Harvey Group 87/8 
Instruments Systems Corp. 12 
ITT 67% 
Interstate United 131/2 
Macke 161/2 
Matsushita Electric Ind. 2858 
Mattel Inc. 521/4 
MCA 353/4 
Memorex 791/2 
MGM 267/a 
Metromedia 387/8 
3M 1495/8 
Motorola 1047/8 
No. American Philips 373/4 
Pickwick International 497/8 
Playboy Enterprises 251/e 
RCA 45 
Servmat 401/4 
Sony Corp. 411/2 
Superscope 325/8 
Tandy Corp. 49 
Telex 223/8 
Tenna Corp. 111/2 

Transamerica 231/2 
Triangle 223/4 
20th Century -Fox 17 
Vendo 171/2 
Viewlex 127/8 
Warner Communications 47% 
Wurlitzer 201/4 
Zenith 547/e 

8 
3% 
67/8 

25 
7 

5 
117 

121/2 

81/4 
321/8 

71/4 

21 /e 
301/8 

65/8 
25/8 
75/8 

77 
3 

527/8 
19 

81/2 
273/4 

31 /a 
4% 

457/8 
6 
83/8 

161/4 
185á 
173/4 

191/4 
151/2 

173/4 
951/8 
511/2 
217/8 
32 
163/4 
26 
251/2 
141/4 

91/e 
303/8 

73/4 

41/4 
14% 
143/s 
758 
97/e 

55/8 
257/s 
101 /e 
363/8 

216 
338 

35 
204 
143 

12 
56 

132 
102 

40 
39 
97 

145 
97 
15 
37 

117 
27 

329 
363 
99 
49 
25 
97 

876 
11 

65 
1773 
240 

89 
272 
27 
72 
85 

221 
5 

20 
38 

462 
80 

2185 
160 
593 

1991 
179 

1421 
792 
334 
114 
182 

1346 
68 

554 

221/2 
63/4 

131/4 

735/s 
73/4 
73/8 

172 
16% 
131 /e 
6958 

71 /a 
4 

561/4 
12% 

45/8 
143/4 

190 
51/4 

70 
43 

91/4 
331/2 

61/2 
51/4 

583/4 
95/8 

161/8 
27% 
263/4 
297/8 
327/a 
19 
39 

157 
1141/2 

383/4 
511/2 
231/4 
393/4 
297/8 
441/4 
155á 
413/4 
10% 

91/e 
211/4 
173/4 
123/4 
173/4 

81/8 
473/e 
161 /a 
473/4 

211/2 
61/4 

121/4 

713/4 

71/4 
658 

168 
151/4 

121/2 
655/8 

61/4 
37/e 

543/4 
111/2 

41/2 
141/2 

184 

43/4 
683/4 
4O5á 

85/8 
313/4 

53/4 
47/e 

571/4 
8% 

151/2 
26% 
243/4 
287/a 
307/8 
181/4 
377/8 

152 
109% 

363/4 
501/2 
213/4 
361/2 
285/8 
391/2 
147/8 
401/4 

91 /a 
81/2 

201/4 
161/2 
12 
17 

73/4 
457/e 
151/a 
45% 

211/2 
61/2 

121/4 

713/4 
73/4 
63/4 

1691/4 
153/4 
121/2 
66 

71/e 
4 

55 
115á 

43/8 
145/s 

1841/4 

43/4 
693/8 
411/4 

87/e 
313/4 

61/4 

51/4 
585á 

83/4 
151/2 
20% 
251/4 
295/8 
313/e 
18% 
39 

1531/4 
113 
371/e 
501/2 
22 
36% 
29 
391/2 
147/e 
401/4 
10?/e 
8% 

20V2 
171/2 
121/e 
171/4 

8 
461/4 
151/4 
455/8 

- 1/4 

Unch. - S/a - 21/8 

+ 1/4 

+ 1/8 - 13/4 - 3/8 - 1/4 - 1/4 

+ 
+ 

Detroit Tops U.S. in Breakouts 
Continued from page 1 

ready had sales breakouts in De- 
troit this year, two have reached 
the chart and one of these was 
"I Gotcha" by Joe Tex on Dial 
Records which reached No. 2. 

Detroit replaces a city like New 
York as breakout center, There 
was a time when New York was 
not only a good breakout market, 
but had a successful percentage of 
those records hit the chart. The 
odd factor is that the city has 

1/4 many more Top 40 stations than in 
1/e years past. But, in spite of a 
3/e greater number of exposure outlets, 
/88 only three records were regional 

+ 1/4 breakouts in the market and only 
27/s "Mr. Big Stuff" by Jean Knight on 

3/8 Stax Records reached the chart and 
became a hit, going to No. 2. 

Soul Stations Aid 

1/a 
7/e 
5/e 

1/2 

3/e + 

+ 

+ 

+ 

+ 

+ 

1/4 

1/2 

5á 
1/e 

61/9 
1 

7/e 

3/9 

3/e 

7/e 
3/4 

11/2 

1% 
1/4 

7/e 

21/2 
1/4 

3% 
3/8 

3/4 

7/e 

1/4 

5/8 
1/z 
5/8 

To a great extent, a large ma- 
jority of the records that were 
breakouts in Detroit were either 
soul records or had a touch of 
soul in them, giving credence to 
the theory among men for some 
while that it was soul radio sta- 
tions today which were giving new 

records by new artists a chance, 
while Top 40 stations in both large 
and medium markets were more 
content to wait. 

Both Seattle and New Orleans 
had six breakout singles during 
1971, but two of those records 
reached the chart after starting in 
Seattle and only one record charted 
from New Orleans. San Francisco 
and Cleveland both had five break- 
outs each and two records charted 
from each city. One of those 
Seattle records was "Treat Her 
Like a Lady" by Cornelius Bros. 
& Sister Rose on United Artists 
Records and it went to No. 3 on 
the chart. Cleveland had "Joy to 
the World" by the Three Dog 
Night on Dunhill which hit No. 1. 
San Francisco's biggest claim to 
fame during 1971 was "Do You 
Know What I Mean" by Lee Mi- 
chaels on A &M Records, which 
went to No. 6. 

The Dallas -Fort Worth area had 
four breakouts in 1971, two of 
which reached the chart and the 
biggest r e c or d was "One Tin 
Soldier" by the Coven on Warner 
Bros. Records. Philadelphia had 

four breakouts and all four reached 
the chart, with "Beginnings" by 
Chicago on Columbia Records 
going all the way to No. 7. Buffalo 
also had four breakouts, but only 
one charted. However, this was 
"Precious and Few" by the Climax 
on Carousel Records, which went 
to No. 3. 

Milwaukee had three breakouts, 
with two reaching the chart; Wash- 
ington had three breakouts, with 
one reaching the chart; and Atlanta 
had three breakouts with one 
reaching the chart. Los Angeles, 
Minneapolis and Pittsburgh had 
two breakouts each. Memphis, Chi- 
cago, Baltimore, and Boston each 
had only one breakout. 

Out of 83 singles that had sales 
breakouts in 1971, 40 reached the 
Billboard chart. 

In 1972, already 30 singles have 
broken out in sales and six of 
these have already hit the chart. 

The number of total breakouts 
in 1971 was down considerably 
over past years and, in effect, 
means that more and more stations 
are less and less eager to expose 
new artists. 

'Singles Savor LP Success' 
Continued from page 1 

best possible promotion for an al- 
bum." 

You just can't make any real 
money on a single anymore, Sutton 
said. "We're a profit -making firm, 
but the costs of producing a single - 1/4 alone and distributing it are such 

+ 1/9 that even with a strong -selling sin- 
gle you don't make that much 

to- - money. So, a record company to- 
day has to look beyond the single." 

Still, the single is good, free ad- 
As of closing, Thursday, June 1, 1972 

OVER THE COUNTER' Week's Week's Week's 
High Low Close 

ABKCO Ind. 7 
Audiophonics 4 

Bally Mfg. Corp 551/2 
Cartridge TV 35 
Data Packaging 83/8 

GRT Corp. 47/e 
Gates Lear¡et 151 /a 
Goody, Sam 73/4 
Integrity Entertain. 83/4 

Koss Electronics 111 /2 

51/2 7 

4 4 
541/2 55 
331/4 343/9 

83/8 8% 
43/4 43/4 

143/4 151/a 
73/4 73/4 
81/8 81 /e 

107/8 183/4 

OVER THE COUNTER* Week's Week's Week's 
High Low Close 

Magnetic Tape Eng. 71/2 

M. Josephson Assoc. 161/2 
Mills Music 111/2 

NMC 10 
Perception Ventures 31/4 
Recoton 4 
Schwartz Bros. 93/4 
Telecor, Inc. 341/2 
Teletronics Int. 143/4 

United Recors & Tape 31/4 

71/4 77/8 
153/4 143/4 
11 111/2 

91 /e 97/e 

3 31/2 

37/e 37/e 

91/4 91/4 
331/2 341/e 
141/2 141/2 

23/4 3 

*Over-the-counter prices snown are "bid" (as opposed to "asked "). Neither the bid nor the 
asked prices of unlisted securities represent actual transactions. Rather, they are a guide to 
the range within which these securities could have been sold or bought at the time of 
compilation. 
The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Member 
of the New York Stock Exchange and all principal stock exchanges. 

Metro Markets Boom Soul Hits 
Continued from page 1 

experiencing a growth of black 
population included New York, 
Philadelphia, Washington, Chicago, 
Cleveland, Pittsburgh, Detroit, Bal- 
timore and Atlanta. 

"I wouldn't go into the sociologi- 
cal reasons for this," he com- 
mented. "But it is a fact of life. 

"On pop stations now you hear 
a lot of r &b and you get white 
people buying more r &b product. 
Also r &b artists are getting wider 
exposure among their own people." 

Schoenbaum considers the in- 
creased sales volume of black rec- 

ords is having an "artistic effect" 
on the album market. "A lot more 
care is being taken with r &b al- 
bums right now -the concept idea 
is being applied. It is no longer a 
case where you could create an 
album by stringing a couple of 
single hits together and padding it 
out. You can't get away with that 
any more." 

To Schoenbaum, "it's not a sur- 
prise to see so many r &b artists on 
the charts," he considers that r &b 
is always a consistent selling mu- 
sic and "historically the most con- 
sistent music buyer is the black 
population. This was true in the 
depression era and it is true today." 

10 

Liver 
Fool 

po-iÿ3or 

vertising for an album, he said. 
Up until the past couple of 

months, because a lot of program 
directors were playing album cuts 
on both Top 40 and FM progres- 
sive rock radio stations, albums 
would sell of their own accord, 
Sutton said. But, because business 
has gone into a seasonal soft pe- 
riod, the single has become vital 
to promote an album. 

"We know that we're going to 
sell no less than 400,000 copies of 
any Neil Diamond album. But 
when he can give us a single like 
'Song Sung Blue,' I think the al- 
bum featuring that tune will be 
much bigger. We're expecting tre- 
mendous success with his next al- 
bum." 

But Diamond is an established 
superstar. A hit single helps push 
album sales of a superstar, but 
with a new act like Begrass & 
Osborne on MCA's Uni label, an 
album called "Queues" was re- 
leased. Various radio stations 
around the country played the 
album and the consensus was that 
"Man of Learning" was the best 
cut. At this point, Sutton said, 
album sales were only slight. So, 
Uni released a single on "Men of 
Learning." The single is breaking 
across the country now and if it 
becomes a hit, Sutton expects that 
the album will also become a hit. 

Sometimes, MCA releases a sin- 
gle first and tries to bring it home 
before going with an album. But 
the day of a single only is gone, 
Sutton said. And even with a group 
such as the Who on MCA's Decca 
label, who ordinarily sell 300,000 
( "and I'm speaking conservatively ") 
of an album in front, depending 
on the success of a single from 
that album it can sell as high as a 
million copies of the album. 

"Each act is a different case. 
Sometimes a single will be released 
first and sometimes an album will 
be released so we can get some 
kind of a feedback from radio sta- 
tions on a particular cut. With 
Geronimo Black, we released an 
album first. With Rachell, we re- 
leased a single first." 

In any case, it's increasingly 
necessary for a record company to 
make a long -term commitment to 
any act . primarily because it 
costs on the average of $30,000 to 

$35,000 to produce an album and 
a company has to aim for, at least, 
an album as opposed to the days 
when a company could commit 
to only a single or two. 

Advances Dip 
"Fortunately, the initial advances 

have dropped back from the enor- 
mous amounts record companies 
had to shell out a year or so ago. 
I just came back from a couple 
of weeks in Europe, meeting with 
producers and managers and estab- 
lishing better relations for future 
negotiations on record deals. But 
mainly, I wanted to let them know 
we were in the financial ball park 
at any level on new acts." How- 
ever, MCA is going to be very 
selective, Sutton said, and has 
pared many acts from the three 
major labels in order to devote 
more attention to the artists it 
does invest in. 

However, the initial outlay for 
artists has dropped back from 

what artists were demanding and 
receiving as late as last year. "For 
one thing, there's just not that kind 
of money around anymore. Also, 
it's too difficult to make an act 
happen." He also gave credit to the 
artists "who've become a little 
more realistic." Some of them 
realized that all of the huge deals 
for artists fell through for the 
most part. The intelligent act came 
to understand that in order for 
him to become successful, the artist 
and the record company have to 
work together as a team. The artist 
can't be so creatively unrealistic 
that no label can successfully mar- 
ket him at a profit. It's got to be 
a marriage. 

"I'd rather protect an artist with 
a decent royalty structure, then 
the artist and the record company 
can both make money if the artist 
is successful. Anyway, my goal is 
to have a higher percentage of 
success with the artists who do go 
with our labels." 

Authentic Sound at 
UA Poetry Session 

LOS ANGELES -A candlelight 
dinner in the Mojave Desert and 
poetry readings under a full moon 
marked one of the most unique 
recording se s s i o n s ever held. 
United Artists Records took 25 
people on a 21/2-hour bus ride 
from Hollywood to Joshua Tree 
National Monument, to record a 
spoken -word poetry album by 
Kendrew Lascelles. 

Lascelles had an offbeat poetry 
single hit several years ago when 
he was a writer on the Smothers 
Brothers TV show. He read on the 
show his anti -war poem, "The 
Box," and it was announced on the 
air that a single of the poem could 
be obtained by writing to Mediarts 
Records. The label claimed that 
over 150,000 persons sent $1 to 
the announced address for the 
single. 

The current UA album by Las - 
celles is being produced by Nick 
Venet, the label's a &r chief. Venet, 
an amateur archeologist, scouted 
desert locations at the national 
park and obtained ranger permits 
to make the recording there. 

A full moon evening was cho- 
sen and several of the cuts were 
recorded solely under the light of 
the moon reflecting on stone for- 
mations. Other poems were record- 
ed around a crackling campfire. 
Three engineers with portable Na- 
gra machines actually taped the 
session. 

Dinner was served by liveried 

waiters using candelabra, crystal 
glassware, ornate china and silver 
at an isolated desert location. Ve- 
net even found by accident the first 
Indian artifact he has taken in 
three years of searching through 
the park. 

In an earlier session for the 
Lascelles album, Venet taped one 
cut on a runway and terminal at 
Los Angeles International Airport. 
"The whole concept of the album 
is to have only organic, natural 
sounds," Venet said. 

Satchmo Concert 
Set on June 4 

NEW YORK -The Louis Arm- 
strong Memorial Concert will be 
held on Sunday evening (4) at 
Philharmonic Hall, with Nancy 
Wilson the headline performer. 
Other entertainers include Hazel 
Scott, Irwin C. Watson, Emme 
Kemp, Clark Terry and the La 
Rocque Bey Dancers & Drum- 
mers. The entire production will 
be staged by Honi Coles. 

The concert is sponsored by 
Elmcor Youth and Adult Activi- 
ties, Inc., of East Elmhurst, L.I. 
Mrs. Louis Armstrong is honorary 
chairman. Proceeds will go to the 
Louis Armstrong Cultural Arts 
Center to be erected in the East 
Elmhurst- Corona c o m m u n it y 
where Armstrong lived for 30 
years. 
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A strange statement? 
"America Eats Its Young ", 

Funkadelie's fourth album, was in- 
spired by a sermon from The Process 
-Church of the Final Judgmént. 

Funkadel-c transcends the cere- 
mony and ritual of religion and goes 
right to the core : love for your 
enemies, truths and revolution. 
Revolution cf the heart and mind. 

And gets it all across in music 
that's not easily forgotten. 

"America Eats Its Young ". 
Sometimes you have to lose your 

mind to gain your soul. 

Westbound Records aye distributed by Chess /Jiu Records. A Division of VIT Corporation, 1301 Avenue 
of the A uericas, New York. N.Y. 10019. Also ?ve sable unary. $ -Traes Stereo Cartridges and Cassettes. 

2WEr. 2020 
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Talent 
Kansas City Ballroom 
Rock -Classics Concerts 

KANSAS CITY, Mo. -Joint 
concerts with a rock act and the 
Kansas City Philharmonic, or $1 
new faces concerts broadcast live 
on local FM are only two of the 
new concepts in operation at Stan 
Plesser's Cowtown Ballroom here. 

Plesser is probably best known 
within the music industry as the 
manager of Elektra's Brewer & 
Shipley and ABC artist Danny 
Cox, through his Good Karma 
Production office. But he first 
switched over from the family shoe 
retail business to music when he 
opened the Vanguard coffee house 
here in 1965. 

The Kansas City location be- 
came a mainstay on the U.S. - 
Canada coffeehouse circuit. And as 
a natural outgrowth of this a 
number of performers with man- 
agement problems were impressed 
by Plesser's business talents and 
musical taste. So he was asked to 
become their manager. 

Good Kama Productions began 
with Brewer & Shipley, two veteran 
coffeehouse attractions for years 
before they had a hit with "One 
Toke Over the Line." The duo 
actually moved from Los Angeles 
to Kansas City to work more close- 
ly with Plesser. But since the city 
is home base for TWA airlines, 
they have no difficulty making 
flight connections for dates. 

Young Long Hairs 
Plesser now finds the bulk of his 

time and income are involved with 
his management business, as he 
works to build lesser -known clients 
like Chet Nichols and Ted Ander- 
son. Good Karma Productions op- 
erates out of a renovated three- 
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story house on Kansas City's Main 
Street and is staffed by enthus- 
iastic young long- hairs. Plesser 
himself, who is 40, recently cut 
down his hair and moustache 
length to please a "favorite aunt." 

And despite the demands of 
his national management business, 
Plesser is still determined to bring 
the best of contemporary music to 
his hometown. "The town has been 
very good to me. Everything I've 
got came out of K.C. and I wanted 
to return the favor," he said. 

One of his earliest large -scale 
local projects was a free concert 
in the city's Loose Park featuring 
Brewer & Shipley, which drew 
20,000. Last year Plesser took over 
an old big -band dance hall with a 
capacity of some 2,100 and re- 
named it the Cowtown Ballroom. 

The ballroom has no regular 
schedule. Plesser opens it when a 
major act is available in the area. 
He averages at least three shows 
per month, however. In addition, 
he has become an active Midwest 
promoter, booking top stars into 
auditoriums throughout the region. 

Imaginative programming is a 
hallmark of Plesser's Cowtown 
Ballroom dates. His Kansas City 
Philharmonic dates and $1 new 
face concerts began as devices to 
keep the hall open more nights. 
But they became extremely success- 
ful policies on all levels, especially 
with the aggressive local radio pro- 
motions, both advertising and live 
interviews and commercials, which 
Plesser coordinates with each ap- 
pearance. 

In fact, the only step backwards 
in the entire Stan Plesser opera- 
tion is that the Kansas City impre- 
sario had to sell the Vanguard 
coffee house, his starting point in 
music, several months ago. He 
simply didn't have time to keep 
running the place, along with 
Good Karma Productions and the 
Cowtown Ballroom. 

Signings 
Rock band Highway Robbery 

has signed with RCA. Their first 
album, "For Love or Money," will 
be released this month.... Sonny 
Terry & Brownie McGhee have 
signed with Im'press. Their first 
single for the company, "White 
Boy Lost in the Blues" b/w "Big 
Wind," has been released. An LP 
is due this fall. . Easy Street 
has signed with Hollywood -based 
Daisy Records. . . . Lucky Jamal 
Davis, who has written for the 
Free Movement and Jackie Mills, 
has signed to record for Prophesy 
Records. . . . Glencoe is the first 
English group signed to Don 
Sham's Great Western Gramo- 
phone, a custom label distributed 
by Columbia. . Tony Christie 
has re- signed with MCA Records. 
He has been with the Kapp label 
since 1970, and has had No. 1 

hits on the British and German 
charts. . . Lightnin' Hopkins has 
signed with Tumbleweed Records 
in Denver. Ed Michel is producing 
his debut album for the company. 

. Henry Gross, ABC artist, 
has signed with the Agency for the 
Performing Arts for personal man- 
agement. His current single is "My 
Sunshine," and his initial ABC 
album is "Close My Eyes." 

Fleetwood Mac has re- signed 
with Reprise. 

New York Jazz 
Museum Opens 

NEW YORK -The New York 
Jazz Museum, a new museum de- 
voted to all forms of jazz, will 
open shortly. Formed by the New 
York Hot Jazz Society, with assist- 
ance from the New York State 
Council on the Arts, the museum 
will include permanent and special 
exhibitions, live music, film screen- 
ings and various other activities 
related to jazz. 

From The 
Music Capitals 

of the World 
DOMESTIC 

will appear at Carnegie Hall on 
June 23. She is completing her 
first album for Atlantic. . . . 

Singer- actress Melba Moore is at 
the Waldorf- Astoria Empire Room 
through Saturday (17). 

Dick Laysky of the Music House 
has written and produced the music 
for a 30- second television spot 
introducing a new concentrated 
fruit drink called Help. He also 
has created a soul version of his 
theme used by J.C. Penney for 
its commercials for the Treasury 
Division. Playing on "A Little Buys 
a Lot" are Billy Cobham, drums; 
Herb Bushier, bass; and Maretha 
Stewart, vocal. . . Classical gui- 
tarist Linda Cohen is working on 
material for her second Poppy 
album. Her new LP will continue 
her electronic chamber music 
style, which is manifest on her 
first set, "Leda." It will feature 
guitar, electronic orchestra and 
electronic sounds created by Craig 
Anderton. The album is slated for 
fall release. 

RCA's Julie Budd begins a two - 
week engagement at Mr. Kelly's in 
Chicago on June 26. . Beverly 
Bremers' Scepter single, "We're 
Free," has been released in England 
on Decca. . Chase, Epic jazz - 
rock group, will be at the Newport 
Jazz Festival at Carnegie Hall on 
July 3. . . . Merry Clayton will 
make her only New York appear- 
ance of the season on July 17 at 
Central Park. She'll be at the 
Latin Casino in Cherry Hill, N.J., 
until Sunday (11). . . Mowest's 
Four Seasons at the 46th Street 
Theater in Brooklyn, June 24, and 

(Continued on page 14) 

NEW YORK 
Smokey Robinson and the Mira- 

cles will give their farewell New 
York concert at Madison Square 
Garden on June 23. On the bill 
with the group will be the Four 
Tops, Junior Walker and the All - 
Stars and LaBelle, ... RCA's Mil- 
ton Chesley Carroll and group are 
at the Board Barn, Hampton Bays. 
L.I., through the summer, Tuesdays 
and Thursdays. . . . Betty Midler 
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Talent In Action 
TEX BENEKE BAND 

Scott's Place, Torches West, 
Woodland Hills, Calif. 

This 250 -to -450 capacity room 
is the dream -come -true of Scott 
Ellsworth, who hosted an all -night 
jazz show on 50,000 -watt KFI here 
until 60 days ago. 

Ellsworth not only talked and 
played nostalgia. He's done some- 
thing about it. Keith Williams, 
president of the Los Angeles Amer- 
ican Federation of Musicians, and 
his executive board think enough 
of the Place's potential that they 
gave Ellsworth the first layman's 
award for advancing music opening 
night. 

The Beneke band, doing the 
Glenn Miller sound, is a solid five 
saxes, two trombones, three trum- 
pets and three rhythm, with the 
leader's vocalizing and tenor out- 
standing. The 25- couple dance 
floor was continually jammed. Not 
one patron in the packed house 
left after the first hour -long set. 
Beneke shies away from the Miller 
sound as applied to current hits 
and nobody seemed to note the 
omission. 

Ellsworth has a lineup that 
reads like the title strips in a hip 
1949 jukebox, including Charlie 
Barnet, Kay Starr and Nellie 
Lutcher. Admission is $5 per per- 
son, with dinner and drinks extra. 

JOHN SIPPEL 

JIM BAILEY 
Music Center, Los Angeles 

It's hard to imagine how female 
impersonator Jim Bailey is going 
to come across on his soon- to -be- 
released UA album. But onstage, 
at the latest stop of his triumphant 
national concert tour he is the ulti- 
mate representation of his art. 

Bailey gave us the cornier, 
pre -hip Barbra Streisand and the 
heartbreakingly vulnerable Judy 
Garland to the nth degree. After 
about 10 minutes of each segment, 
Bailey is these ladies, complete in 
every detail of looks and vocal 
styling. His other characterizations 
-Mae West, Phyllis Diller and 
Peggy Lee -weren't included in 
the show. 

Bailey's vocal equipment is quite 
incredible too. He kept up one 
big number after another all eve- 
ning, without ever having to strain 
for a note. His final segment sees 
him performing as himself, a long- 
haired young man in a tux, gyrat- 
ing and belting it out some more. 
He filled the house, bringing in 
a quite straight MOR audience. 
Bailey's imaginativeness, and the 
startling effects he creates are van- 
guard showmanship for the '70's. 

NAT FREEDLAND 

WHITE CLOUD 
Max's Kansas City, New York 

Although energy and effort to 
please are not the only require- 
ments of quality in a group of 
musicians, they certainly make the 
package more pleasurable. White 
Cloud, seven people from different 
parts of the country, uses this 

energy to put together an act tha 
varies from a country -blues tune 
like "Hoe -Bus" to a soulful num- 
ber, "Qualified" to some decidedly 
Joplinesque efforts by their lead 
female, Joanne Vent. 

A number of the selections pre- 
sented were written and sung by 
Thomas Jefferson Kaye, (who also 
produced their album), but his 
acoustic guitar was lost amid the 
heavy electricity of the septet. And 
although the keyboards sounded 
promising, Teddy Wender couldn't 
be heard enough to be appreciated 
fully either. With so many musi- 
cians on stage at one time, their 
clearest presentations are bound to 
issue from their simplest efforts, as 
witnessed when White Cloud 
backed guest singer John Ham- 
mond. Loudon Wainwright, whom 
the group had accompanied on his 
first electric album, also made an 
appearance for a couple of fine 
numbers. 

Kenny Kosek fiddles some nice 
riffs, and Don Payne is consistent 
on bass guitar, while Richard 
Crooks maintains a steady, if 
weighty, beat on the drums. But 
Charlie Brown is the sun behind 
the cloud, definitely the shining 
member of the group, emitting 
strong rays of good music from 
his electric guitar. 

ABIGAIL LEWIS 

DON HO SHOW 
Flamingo Hotel, Las Vegas 

Don Ho had a turnaway crowd 
after he opened at the Flamingo. 
A bongo player doing bird calls 
opened the Hawaiian show. He 
was followed by six, excellent Is- 
land Dancers gyrating to "One 
Paddle, Two Paddle" greeted by 
cheers from the audiences. 

Pleasant, sweet -faced singer 
Robin Wilson was effective with 
"A House Is Not a Home" but 
needs a distinctive style to lift 
her from the ranks of so many 
singers with nice voices. Until she 
began singing "For Once in My 
Life" her segment lacked variety 
in presentation. She sang with a 
small spot making her appear de- 
tached from the stage and forcing 
her to take her bows in darkness. 
During "For Once in My Life" 
the lights opened up and Robin 
opened up her voice proving she 
does have the potential of being 
great. 

Don Ho couldn't have been more 
relaxed in drip -dry slacks and open 
neck shirt. His forte is getting 
people into the act which he does 
with personality, skill and humor. 
Whether the participants are set up 
or the real thing doesn't really 
matter because everybody has a 
good time. Don Ho sings a few 
numbers but it is his son, Sam, 
who steals the show. He projects 
good looks, personality and a way 
with a song that has the crowd 
wanting more. 

Opera- voiced Pablo (introduced 
by Ho as an adopted son) equals 
Sam's singing potential. Pablo's 
voice is both well trained and de- 
veloped. His fantastic voice will 
one day break glass. 

LAURA DENI 
(Continued on page 14) 

SINGER, GROUP TOUR TO 
SUPPORT SAFETY BELTS 

NEW YORK -Johnny Holiday and Guard Rail will tour 
the U.S. in support of the National Safety Council's campaign. 
which urges drivers to use their safety belts. 

The campaign's slogan is "Don't go on a death holiday. Go 
on a Johnny Holiday!" When performing their new single. "You 
Don't Need a Lot of Money," the group will pass out money with 
safety pamphlets to stimulate the use of safety belts. 

Johnny Holiday and Guard Rail consists of Holiday; Brian 
Conklin. organ; Randy Ross, guitar; Larry Koehler. drums; and 
Eddie Beneite, bass. The group is produced by Nick Boldi. 
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AIN'T NO SUNSHINE 
Interior Music 

Bill Withers 
AMOS MOSES 
Vector Music Corp. 

Jerry Reed 
ANOTHER DAY 
Maclen Music, Inc. - 

ATV- Kirshner Music Corp. 
McCartney Music, Inc. 

Paul McCartney (PRS) 
Linda McCartney 

BABY, I'M A WANT YOU 
Screen Gems -Columbia Music, Inc. 

David Gates 
BABY I'M YOURS 
Blackwood Music, Inc. 

Van McCoy 
BEGINNINGS 
Aurelius Music 

Robert Lamm 
BLACK MAGIC WOMAN 
Murbo Music Publishing, Inc. 

Peter Green (PRS) 
BOTH SIDES NOW 
Siquomb Publishing Corp. 

Joni Mitchell 
BRIDGE OVER TROUBLED WATER 
Charing Cross Music, Inc. 

Paul Simon 
BURNING BRIDGES 
Hastings Music Corp. 

Mike Curb 
Lalo Schifrin 

BY THE TIME I GET TO PHOENIX 
Dramatis Music Corp. 

Jim Webb 
CHERISH 
Beechwood Music Corp. 

Terry Kirkman 
DOES ANYBODY REALLY KNOW 
WHAT TIME IT IS 
Aurelius Music 

Robert Lamm 
DOESN'T SOMEBODY WANT 
TO BE WANTED 
Screen Gems -Columbia Music, Inc. 

Mike Appel 
Jim Cretecos 
Wes Farrell 

DON'T PULL YOUR LOVE 
Trousdale Music Publishers, Inc. 
Soldier Music, Inc. 

Brian Potter 
Dennis Lambert 

DRAGGIN' THE LINE 
Big Seven Music Corp. 

Robert L. King 
Tommy James 

DREAM BABY 
Combine Music Corp. 

Cindy Walker 
EASY LOVING 
Blue Book Music 

Freddie Hart 
EL CONDOR PASA 
Charing Cross Music, Inc. 

Paul Simon 
Daniel A. Robles 
Jorge Milchberg (SACEM) 

EVERYBODY'S GOT THE 
RIGHT TO LOVE 
Think Stallman Productions Ltd. 

Lou Stallman 
EVERYBODY'S TALKIN' 
Third Story Music, Inc. 

Fred Neil 
FAMILY AFFAIR 
Stone Flower Music 

Sylvester Stewart 
FLESH AND BLOOD 
House of Cash, Inc. 

Johnny Cash 
FOR ALL WE KNOW 
Pamco Music, Inc. 
Al Gallico Music Corp. 

Fred Karlin 
Robb Royer 
James Griffin 

FOR THE GOOD TIMES 
Buckhorn Music Publishing, Inc. 

Kris Kristofferson 
GENTLE ON MY MIND 
Glaser Publications, Inc. 

John Hartford 
GO AWAY LITTLE GIRL 
Screen Gems -Columbia Music, Inc. 

Gerald Goffin 
Carole King 

GYPSYS, TRAMPS AND THIEVES 
Peso Music 

Robert Stone 
HELP ME MAKE IT THROUGH 
THE NIGHT 
Combine Music Corp. 

Kris Kristofferson 
HERE COMES THE SUN 
Harrisongs Music, Inc. 
Abkco Music, Inc. 

George Harrison (PRS) 
HI-DE-HO 
Screen Gems -Columbia Music, Inc. 

Gerald Goffin 
Carole King 

HOW CAN I UNLOVE YOU 
Lowery Music Co., Inc. 

Joe South 
HOW CAN YOU MEND 
A BROKEN HEART 
Casserole Music Corp. 
Warner -Tamerlane Publishing Corp. 

Barry Gibb (PRS) 
Robin Gibb (PRS) 

I NEVER PROMISED YOU 
A ROSE GARDEN 
Lowery Music Co., Inc. 

Joe South 
I WON'T MENTION IT AGAIN 
Seaview Music, Inc. 

Cameron L. Mullins 
Carolyn Jean Yates 

IF 
Screen Gems -Columbia Music, Inc. 

David Gates 
IMAGINE 
Maclen Music, Inc. - 

ATV- Kirshner Music Corp. 
John Lennon (PRS) 

IN THE SUMMERTIME 
Don Kirshner Music, Inc. - 

ATV- Kirshner Music Corp. 
Ray Dorset (PRS) 

INDIAN RESERVATION 
Acuff -Rose Publications, Inc. 

John Loudermilk 
INDIANA WANTS ME 
Stone Agate Music Division 

R. Dean Taylor 
IT DON'T COME EASY 
Startling Music Co. 
Abkco Music, Inc. 

Ringo Starr (PRS) 

IT DON'T MATTER TO ME 
Screen Gem -Columbia Music, Inc. 

David Gates 
IT'S TOO LATE 
Screen Gems -Columbia Music, Inc. 

Toni Stern 
Carole King 

I'VE FOUND SOMEONE OF MY OWN 
Run -A -Muck Music 

Frank Robinson 
JOANNE 
Screen Gems -Columbia Music, Inc. 

Michael Nesmith 
JOY TO THE WORLD 
Lady Jane Music 

Hoyt Axton 
JUST MY IMAGINATION 
Stone Agate Music Division 

Barrett Strong 
Norman Whitfield 

KNOCK THREE TIMES 
Pocketful of Tunes, Inc. 

Irwin Levine 
L. Russell Brown 

LET IT BE 
Maclen Music, Inc. - 

ATV- Kirshner Music Corp. 
John Lennon (PRS) 
Paul McCartney (PRS) 

LONELY DAYS 
Casserole Music Corp. 
Warner -Tamerlane Publishing Corp. 

Barry Gibb (PRS) 
Maurice Gibb (PRS) 
Robin Gibb (PRS) 

LOS ANGELES INTERNATIONAL 
AIRPORT 
Blue Book Music 

Leanne Scott 
LOVE THE ONE YOU'RE WITH 
Gold Hill Music, Inc. 

Stephen Stills 
LOVING HER WAS EASIER 
Combine Music Corp. 

Kris Kristofferson 
MAGGIE MAY 

Rod Stewart 
THE MAN IN BLACK 
House of Cash, Inc. 

Johnny Cash 
ME AND BOBBY MCGEE 
Combine Music Corp. 

Kris Kristofferson 
Fred L. Foster 

APPLAUSE 
TO THE WRITERS 

AND PUBLISHERS 
WHO CREATED 

THE 107 MOST 
PERFORMED 

SONGS 
IN THE 

BMI REPERTOIRE 
DURING 1971 

ALL THE WORLDS OF MUSIC 
FOR ALL OF TODAY'S AUDIENCE 

BMI 
BROADCAST MUSIC, INC 

MIGHTY CLOUDS OF JOY 
Low -Sal Music Co. 

Buddy Buie 
Robert Nix 

MORNING 
Show Biz Music 

Bill Graham 
MR. BIG STUFF 
Malaco Music Co. 
Caraljo Music Co. 

Joseph Broussard 
Ralph G. Williams 
Carrol Washington 

MR. BOJANGLES 
Cotillion Music, Inc. 

Jerry Jeff Walker 
MRS. ROBINSON 
Charing Cross Music, Inc. 

Paul Simon 
MY SWEET LORD 
Harrisongs Music, Inc. 
Abkco Music, Inc. 

George Harrison (PRS) 
NEVER CAN SAY GOODBYE 
Portable Music Co., Inc. 
Stone Agate Music Division 

Clifton Davis 
NEVER ENDING SONG OF LOVE 
Metric Music Co. 

Delaney Bramlett 
NEVER MY LOVE 
Warner -Tamerlane Publishing Corp. 

Donald J. Addrisi 
Richard P. Addrisi 

NINETEEN HUNDRED YESTERDAY 
Lamaja Music Co. 

Lee Simmons 
John A. Cameron 

NO LOVE AT ALL 
Rose Bridge Music, Inc. 
Press Music Co., Inc. 

Wayne Carson Thompson 
Johnny Christopher 

ONE BAD APPLE DON'T SPOIL 
THE WHOLE BUNCH 
Fame Publishing Co., Inc. 

George H. Jackson 

OUT IN THE COUNTRY 
Irving Music, Inc. 

Paul Williams 
Roger Nichols 

PEACE TRAIN 
Irving Music, Inc. 

Cat Stevens (PRS) 
PROUD MARY 
Jondora Music 

John C. Fogerty 
PUT YOUR HAND IN THE HAND 
Beechwood Music Corp. 

Gene MacLellan (BMI Canada) 
RINGS 
Unart Music Corp. 

T. Alex Harvey 
Eddie Reeves 

SHE'S A LADY 
Spanka Music Corp. 

Paul Anka 
SMILING FACES SOMETIMES 
Stone Agate Music Division 

Norman Whitfield 
Barrett Strong 

SNOWBIRD 
Beechwood Music Corp. 

Gene MacLellan (BMI Canada) 
SOMETHING 
Harrisongs Music, Inc. 
Abkco Music, Inc. 

George Harrison (PRS) 
SOONER OR LATER 
Young City Music Publishers 
Paribros Music 

Gary Zekley 
Mitch Bottler 
Ted McNamara 
Ekundayo Paris 
Adenaye Paris 

SPANISH HARLEM 
Hill and Range Songs, Inc. 
Trio Music Co., Inc. 

Jerry Leiber 
Phil Spector 

STAY AWHILE 
Coburt Music Publishing Co., Inc. 

Ken Tobias (BMI Canada) 
STONED LOVE 
Stone Agate Music Division 

Frank E. Wilson 
Kenneth Thomas 

STONEY END 
Tuna Fish Music, Inc. 

Laura Nyro 
STRANGERS IN THE NIGHT 
Screen Gems -Columbia Music, Inc. 
Champion Music Corp. 

Bert Kaempfert (GEMA) 
Charles Singleton 
Eddie Snyder 

SUNNY 
Portable Music Co., Inc. 
MRC Music Corp. 

Bobby Hebb 
SUPERSTAR 
Skyhill Publishing Co, Inc. 
Delbon Publishing Co. 

Bonnie Bramlett 
Leon Russell 

SWEET AND INNOCENT 
Tree Publishing Co., Inc. 
Tune Publishers, Inc. 

Rick Hall 
Billy Sherrill 

SWEET CITY WOMAN 
Corral Music Publications 

Richard Dodson (BMI Canada) 
TEMPTATION EYES 
Trousdale Music Publishers, Inc. 

Dan Walsh 
Harvey Price 

THEME FROM SHAFT 
East /Memphis Music Corp. 

Isaac Hayes 
THERE GOES MY EVERYTHING 
Blue Crest Music, Inc. 
Husky Music Co., Inc. 

Dallas Frazier 
TIME AND LOVE 
Tuna Fish Music, Inc. 

Laura Nyro 
TWO DIVIDED BY LOVE 
Trousdale Music Publishers, Inc. 
Soldier Music, Inc. 

Dennis Lambert 
Brian Potter 
Marty Kupps 

UNCLE ALBERT /ADMIRAL HALSEY 
Maclen Music, Inc. - 
ATV- Kirshner Music Corp. 

McCartney Music, Inc. 
Paul McCartney (PRS) 
Linda McCartney 

UP, UP AND AWAY 
Dramatis Music Corp. 

Jim Webb 
WATCHING SCOTTY GROW 
Screen Gems -Columbia Music, Inc. 

Mac Davis 
WE'VE ONLY JUST BEGUN 
Irving Music, Inc. 

Paul Williams 
Roger Nichols 

WHAT IS LIFE 
Harrisongs Music, Inc. 
Abkco Music, Inc. 

George Harrison (PRS) 
WHAT'S GOING ON 
Stone Agate Music Division 

Renaldo Benson 
Al Cleveland 
Marvin Gaye 

WHEN YOU'RE HOT, YOU'RE HOT 
Vector Music Corp. 

Jerry Reed 
WILD WORLD 
Irving Music, Inc. 

Cat Stevens (PRS) 
WOODSTOCK 
Siquomb Publishing Corp. 

Joni Mitchell 
YELLOW RIVER 
Noma Music, Inc. 

Jeff Christie (PRS) 
YESTERDAY 
Maclen Music, Inc. - 
ATV- Kirshner Music Corp. 

John Lennon (PRS) 
Paul McCartney (PRS) 

YO -YO 
Lowery Music Co., Inc. 

Joe South 
YOUR SONG 
Dick James Music, Inc. 

Elton John (PRS) 
Bernie Taupin (PRS) 

YOU'RE MY MAN 
Flagship Music, Inc. 

Glenn Sutton 
YOU'VE GOT A FRIEND 
Screen Gems -Columbia Music, Inc. 

Carole King 
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A COMEDY ALBUM OF PURE CLEAN FUN!!! 

SANFORD 
AND 

FOXX 
Redd Foxx 

DOOTO 853* 

For 50 million television fans. 
Selling big in racks, supermarkets, 

discount houses, department stores, etc. 

The finest collection of impeccable humor by television's 
hottest comedian. Hilarity packed and especially edited 
for the mass family market. Airplay and sales guaranteed. 

Heading for the charts! 
Dee Jays, send for your copy! 

`(Not based on the TV Series "Sanford and Son. ") 

LOW -DOWN ANO DIRTY 

E ` I 

DTL 234 

OTHER DOOTO HITS 

Oil 845 on 846 DTL 847 DTL 848 

852 

TRAG( 

DTL 275 

Talent 

Talent In Action 
Continued from page 12 

PAMELA POLLAND 
Bitter End, New York 

Pamela Polland, who has written 
for the Byrds, Vikki Carr and 
Nancy Ames, and won an ASCAP 
country award for "Tulsa County," 
recorded by Anita Carter, has 
stepped out on her own as a per- 
former. Miss Polland has a rich, 
colorful voice which she uses to 
excellent advantage on her own 
composi ti on s. 

Accompanying herself on piano, 
the artist sang material from her 
first Columbia album, including 
"In My Imagination," "Out of 
My Hands" and "Please, Mr. D.J." 
"I Keep Thinking About Your 
Love" was particularly effective. 
Miss Polland tends to "oversing" 
a bit; with more onstage experi- 
ence, she should gain tighter con- 
trol of her fine vocal equipment. 
Her songs, which concern love in 
all its passionate permutations, are 
just right for her. 

DAN BOTTSTEIN 

BUY 5, GET 1 FREE! ORDER TODAY! 

DOOTO 1:0 RECORDS 
13440 S. Central Ave., Compton, Calif. 90222 (21 3) 774 -0743 

TODD RUNDGREN 
RY COODER 

Troubadour, Los Angeles 

Todd Rundgren and Warner 
Bros. are obviously determined to 
make him the Alice Cooper follow - 
up, rock's next el bizarro superstar. 
Rundgren, a towering, spectral 
figure figure in leathers and dog - 
collar, comes on like a reject from 
Alex's "Clockwork Orange" gang. 
His guitar -playing is virtuoso, his 
singing is distinctively intense and 
his songs are effective weirdo -rock. 
The only thing wrong with his act 
is that he's not there for the entire 
middle half of it. 

After a couple of opening num- 
bers, Rundgren leaves and turns 
the spotlight over to his assistant 
freaks, including the Hello People, 
musicians who also do mime. Their 
pantomimes aren't bad, just overly 
long and grossly annoying for an 
audience that must wait until 
Rundgren decides to return and 
finish his show. 

Young white authentic -blues per- 
formers, like John Hammond or 
Ry Cooder, are a genre you either 
like or dislike strictly on emotion. 
Just like female impersonation, 
one suspects the entire effort might 
be pointless since the originals are 
still generally around. Ry Cooder 
certainly plays fine guitar and sings 
pretty good. He gives little talks 
about the true Leadbelly and 
Lightnin' but he isn't over- reverent 
at least. You can't really put down 
an artist who sings "Comin' in On 
a Wing and a Prayer," with the 
proper throb in his voice. Former 
Don Ellis bandsmen provided 
superb backing on trombone and 
baritone horn. 

NAT FREEDLAND 

Mother Records 
Bows 1st LP 

BOUND BROOK, N.J. - The 
Mother Re c or d Co., a newly - 
formed production and distribution 
operation based in New Brunswick, 
unveiled its first album release 
with a reception at Media TV 
Sound Studios, the Bound Brook 
facility where the disk was re- 
corded. 

The company's founder, Randy 
Holland, was host. Holland is also 
the label's first artist, and his al- 
bum is "Cat Mind." 

Since the company is still build- 
ing its distribution network, guests 
were composed largely of area re- 
tailers and chain buyers. 

For 500 rooms comparable to any - 
yet less expensive 

Come to Chicago and 

put yourself 
in our 

place. 

SHERMAN- HOUSE 
Randolph and Clark Streets Chicago 60601 

Reservations: 312 /FR 2.2100 
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You'll be in for some pleasant surprises. Like gracious 
personal service from skilled professionals - all in 
the Sherman tradition. Like beautifully decorated 
sleeping rooms. Modern facilities. Five world- famous 
restaurants. Its all at the Sherman House. The inde- 
pendent hotel to serve you dependably. 

Put yourself in Chicago's action center, too. That's 
where the Sherman House is. Just steps from great 
sightseeing ... great theaters ... great shopping. 

We know what people want from a hotel. Our 
understanding comes from putting ourselves in your 
place. A good reason to come to Chicago and put 
yourself in ours. 

From The 
Music Capitals 

of the World 
Continued from page 12 

the Steel Pier in Atlantic City, July 
2 -8. The act will perform in Cen- 
tral Park on July 21 and at As- 
bury Park Convention Hall, N.J., 
July 22. . . . Columbia's Pamela 
Polland appears in Central Park, 
with Tom Rush on the program, 
Aug. 12. . Procol Harum's 
only New York engagement will be 
on July 16 at the Ritz Theater on 
Staten Island. . Kenny Rogers 
and the First Edition have broken 
the all -time attendance record for 
the Persian Room of the Plaza 
Hotel. Hotel executives said that 
on May 19, the group attracted 
more patrons for each of two 
shows than at any time in the 
room's history. DAN BOTTSTEIN 

LOS ANGELES 
Osmonds headlined a Royal 

Command Performance at London 
Palladium. Also the family is be- 
ing sued here by CMA for alleged- 
ly walking out on a contract... . 

Dr. Hook and the Medicine Show 
headline their first tour this sum- 
mer. . L.A. Free Clinic benefit 
starred Tim Rose, Alex Richman, 
Bones, Jimmy Witherspoon, Geron- 
imo Black and Albert Collins, with 
Murray Roman as MC. ...Female 
impersonator Jim Bailey gets to set 
off a one -show -nightly policy at his 
Westside Room date June 27... . 

Neil Diamond tour souvenir pro- 
gram profits went to several free 
clinics.... Over 1,000 performers 
auditioned here for "Jesus Christ, 
Superstar," both the film and the 
Universal Studio outdoor spectacle. 

The 1972 Jimmy McHugh Song - 
writing Award was won by Donald 
Grantham of the University of 
Southern California. . . Capitol's 
Alex Richman cutting her new al- 
bum in London.... Eddie Wenrick 
of Vanguard's office here is on a 
talent hunt across the Northwest 
U.S. and Canada. Also on the jaunt 
is Steve Stevenson of Stigwood 
Publishing. . . . Ratchell's disk 
jockey shipment of their debut al- 
bum was "recalled" by Decca and 
a newly mastered version shipped. 

Nancy Sinatra with Lee Hazle- 
wood at the G r o v e starting 
Wednesday (7). Then the package 
goes on to Sahara -Tahoe.... Hel- 
en Reddy headlines the Lompac 
Flower Festival. . . Della Reese 
to tour South Africa. . . . Billy 
Preston guest stars on a two -hour 
feature opening the next "Mod 
Squad" season.... Lawrence Welk 
filming a special in Hawaii. . . . 

Loggins & Messina star in a syndi- 
cated TV special.... Maurice Jarre 
scoring "Judge Roy Bean." . . . 

Bill Withers and the 5th Dimension 
headlines a week at the Greek 
Theater.... Jim Puke at the Ash 
Grove. ... Disneyland Big Band 
Festival over Memorial Day holi- 
day starred Count Basie, Lionel 
Hampton, Buddy Morrow and 
Charlie Barnet.... Buffy Sainte - 
Marie at the Music Center & Sun- 
day, presented by Bob Eubanks. 

Mom 'n' Apple Pie at Jason's 
in Toluca Lake.... Nana Lion and 
Geronimo Black at Long Beach 
Fox. . Jackson 5 playing the 
Missouri State Fair. 

Brown Dust at the Joker Room. 
Buddy Greco to Atlanta's 

Bachelor's Three.... Harry James 
Band at Scott's Place June 30. 

NAT FREEDLAND 

PHOENIX 
Reprise's Jethro Tull will return 

for a Phoenix Veterans Coliseum 
concert June 27. The disorder (pot 
smoking, unruliness, etc.) which 
prevailed at their last concert here 
about 20 months ago created a ban 
on rock concerts which lasted eight 
months. Since reinstatement of 
rock concerts at the Coliseum no 
incidents have occurred.... Peter 
Yarrow appeared at the TraveLodge 
on May 28.... The Buddy. Weed. 
Trio plays for weekend entertain- 
ment and dancing at Pinewood 

Country Club through June. Lor- 
raine Bendix (daughter of late film 
star William Bendix) who conducts 
a TV talk show from Flagstaff, 
will do her comedy act there on 
(Saturday) 10. . . . When Jerry 
Van Dyke comes to the French 
Quarter in October for two weeks, 
he'll bring in his own trio to back 
his new singing act. 

The Veterans Coliseum canceled 
out James Brown's projected July 
14 date there when his agents failed 
to deliver contracts and deposit by 
specified date.... Folksinger Tom 
Rush performed a one -nighter at 
the TraveLodge.... Wayne Coch- 
ran and his C.C. Riders sold out 
Mr. Lucky's in their special two - 
show, one -nighter.... Lee Meza's 
doing a three -week stand at the 
French Quarter June 5 -24. The 
Ink Spots follow June 26 -July 15. 
Randy Sparks and the Back Porch 
Majority return for four weeks 
July 17 -Aug. 12.... Warner Bros.' 
Alice Cooper, a local lad, popped 
into the Valley to visit with his 
family between record promotion 
tours.... Mort Fega, former New 
York City deejay, began a midnight 
jazz show called "NIGHT," over 
KXIV, where he was formerly 
sales manager. 

PHIL STRASSBERG 
(Continued on page 16) 

Article on 
Frank 'False' 

NEW YORK - The Midnight 
Publishing Co. has admitted that 
a 1971 article printed in the mag- 
azine titled "Frank Sinatra has 
Cancer" was false, and a New 
York Federal District Court has 
awarded Sinatra minimal damages 
against the magazine. 

As a "further expression of its 
regret," Midnight has agreed to 
make a charitable contribution to 
the Martin Anthony Sinatra Med- 
ical Foundation in Palm Springs. 

Midnight also admitted to the 
court that a further 1971 story 
concerning Sinatra, "Sinatra Mar - 
ried-He May Be a Daddy. . ." 
was not based on fact. 

Lightweight 
Equipment Used 

NEW YORK - Kustom Elec- 
tronics, Inc., in Chanute, Kan., 
has provided a soul group, which 
is entertaining servicemen in Viet- 
nam, with 500 pounds of sound 
amplification equipment to replace 
the usual 4,000 pounds of similar 
equipment the act normally car- 
ries on tour. The group, the Ted 
and Dottie quintet, is being spon- 
sored by Kustom. 

"Entertainment of our service- 
men is important," said Kustom 
president Charles A. Ross, "and 
for that reason we decided to pro- 
vide the quintet with equipment 
that would be easily transportable 
in either fixed -wing aircraft or 
helicopters." 

Buskin Tapes 
U.K. TV Shows 

NEW YORK -Epic artist Da- 
vid Buskin will appear on three 
U.K. television specials next fall. 
The singer -songwriter will be fea- 
tured in a 45- minute one -man show 
for a BBC series and as guest art- 
ist on two shows in Mary Travers' 
upcoming BBC series. 

All three programs will be taped 
in London in July and will be 
broadcast- in October and Novem- 
ber. 

JUNE 10, 1972, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


WROOME TO ¡HE FUTURE 

OF ROCK AND ROR. 

FROM ¡HE GROUP THAI'S 
JUST BROKEN THROUGH 

ALLOVER ENGLAND. 

ARGENT'S SINGLE 

"HOLD YOUR HEAD UP 

HAS ARRIVED. 
Argent has consistently been 
in the vanguard of progres- 
sive music. Their history, from 
the time when Rod Argent and 
Chris White formed the nucleus 
of The Zombies, is one of endless 
experiment and innovation. 

Their song "Liar" sounded 
as boldly different in late 1971 
(in the Three Dog Night hit) 
as it did when first recorded 
almost three years earlier, 
on Argent's first album. 

And now their hour has come 
"Hold Your Head Up;' the 
extraordinary single from 
their brand -new album"All 
Together Now;'went Top 5 
in England. 

And it's sweeping 
across America. 

Welcome to the future. 
Courtes of A 

ARGENT 
ALL TOGETHER NOW 

including. - 
Hold Your Head Up / Keep On Rollin'/ Traged y 

Be MyLOver Be My Friend / Pure Love 

"HoldYourHead up::10852 ` 
The hit single from Argent's new 

On Epic Records txiN 1,0F 
e " ®C," MARCA REG. T.M. PRINTED IN USA. 
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Talent 

Vegas Flamingo Hosts 
Rock Revival Concerts 

LAS VEGAS -The Flamingo 
will host this city's first rock and 
roll revival in their convention 
center beginning June 1 and last- 

TOP QUALITY 

8X10 
PRINTS 

LITHOGRAPHED ON HEAVY KROMEKOTE 

BLACK & WHITE PRINTS 
500 -- $20.75 1000 -- $31.75 

COLOR PRINTS 
1000 -- $200.00 

Send for a sample 8X10 color 
print and black & white 8X10 
plus prices for other sizes in 
black & white and full details 
on ordering. 

PICTURES 
1867 E. FLORIDA ST. 
SPRINGFIELD, MO. 65803 

ing eight days. The revival will 
be produced by Richard Nader, 
who has produced rock revivals 
over the past few years. 

Explained Flamingo executive 
Jim Seagrave, "Nader came in and 
sold entertainment director Bill 
Miller on the idea. We're look- 
ing for the traffic, Nader's taking 
all the risk. It's his show, we're 
just providing the hall." 

After the stage is set up the 
Flamingo's convention center will 
seat 2,200. 

Nader has contracted Chuck 
Berry, Bo Diddley, the Shirelles 
and Gary (U.S.) Bonds for the 
rock revival. There will be two per- 
formances nightly with a hard 
ticket sold. Stage manager will 
be Pat Cross. Sound man is John 
Knight. 

Spark Distributor 
NEW YORK -Spark Records 

has appointed Music Suppliers, 
Inc., of Boston as a New England 
distributor for the label. 

GENE TRACY 
Comedy Star in the 

TRUCK 
STOP 

SERIES 

1 A TRUCK STOP IS THE BEST 
PLACE TO EAT 

2 69 MILES TO GENE TRACY'S 
TRUCK STOP 2 - 

3 GENE TRACY 
SERVES YOU 
TRUCK STOP 3 

4 A NIGHT OUT WITH 
GENE TRACY'S 
TRUCK STOP 4 

5 GENE TRACY'S 
TRUCK STOP'S 
NO. 5 IN ENGLAND 
also 

FUNNY FACE 
FUNNY MAN 

TAPES, L 
AVAILAB 

Clltï Ma 
NNW S1bp 

AND BOOKINGS 
E THROUGH 

PARTY 
TIME 

PRODUCTIONS 
P.O. BOX 1574 CHARLOTTE, N.C. 
28201 PHONE 704/392 -0223 

5 WASHINGTON, D.C. JULY31- AUG.4,1972 

If you have a program suitable for: 

Convention Audiences Colleges 

Women's, Men's or Service Clubs High Schools 

Civic Concerts Seminars, Conferences & Forums 

TALENT AUDITIONS 

Here is your opportunity to audition before national bureau managers, booking agents 

and program chairmen with budgets totaling millions of $$$! The International Platform 
Association Convention, July 31 -Aug. 4, 1972, Washington, D.C., whose members are 

involved in over 60,000 such programs yearly offer you an opportunity to start your 
career or increase your bookings. All applications must be in as soon as possible, as 

the number of auditions is limited. 

For information, write to: 
D. T. MOORE, Director General 

THE INTERNATIONAL PLATFORM ASSOCIATION 
(a trade association for the American Platform) 

2564 BERKSHIRE ROAD CLEVELAND HGTS., OHIO 44106 
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BIG BANDS AT 
THE ST. REGIS 

NEW YORK -The St. Regis 
Hotel has instituted a big band 
policy, which will kick off on 
July 6, when Count Basie opens 
the summer season appearing at 
the Roof of the St. Regis until 
July 26. Buddy Rich follows, 
July 27, and Woody Herman 
takes over Aug. 16 -31. 

Neil Young 
Tour Is Set 

NEW YORK -Neil Young, Re- 
prise Records artist, will embark 
on a worldwide concert tour this 
fall, beginning with performances 
in 50 North American cities over 
a 10 -week period, the artist's first 
solo concert series in two years. 

Scheduled to kick off in No- 
vember, the tour will have Young 
playing dates in Australia, Japan, 
U.K., France, Holland, Germany 
and the Scandinavian countries, 
following the U.S. and Canadian 
concerts. Engagements will cover 
a total period of four months. 

Tickets are expected to be scaled 
at low prices. Smaller cities will 
also be included on Young's itin- 
erary, in addition to major U.S. 
cities. 

Young will be accompanied on 
the tour by the Stray Gators, who 
backed him on his current album, 
"Harvest." 

Reprise Records will schedule 
the release of Young's next album 
and single to coincide with the 
tour's initial dates. 

Aragon B'room 
Reopens Rock 
In Chicago 

NEW YORK -The Aragon Ball- 
room will reopen in Chicago, with 
the target date set for June 2. Jan 
Winn, of Jan Winn Enterprises, 
has an exclusive lease to book rock 
acts into the Aragon. 

One of the guiding concepts in 
promoting shows will be to present 
concerts featuring acts from one 
label. Winn plans to decorate the 
ballroom with blowups of the 
"starring" company's album covers. 

"We would hope to fill in the 
gaps left by the lack of free form 
FM stations in Chicago," said 
Rick Felt, of Gold /Wilson and 
Associates, which is the public re- 
lations firm for Jan Winn Enter- 
prises. Felt also said that the re- 
opened Aragon might be a means 
of exposing rock acts which have 
not been permitted to perform in 
other Chicago showcases, which 
have considered them too contro- 
versial. 

Smither On 
BS&T Tour 

NEW YORK - Chris Smither, 
Poppy artist, will tour as the open- 
ing act with Blood, Sweat & Tears. 
Dates include Massey Hall, Tor- 
onto, June 22 -23; London Arena, 
London, Ontario, June 24; Palace 
Theatre, Hamilton; Ontario, June 
25; Palace Theatre, Providence, 
R.I. June 30; Lenox Arts Center, 
Stockbridge, Mass., July 1 -2; Bush- 
nell Auditorium, Hartford, Conn., 
Aug. 18; the Schaefer Festival, 
Central Park, New York City, Aug. 
19; and the Harlem Cultural Fes- 
tival, New York City, Aug. 20. 

Promotion Tour 
On Spark Single 

NEW YORK -Al Kugler, na- 
tional promotion director for Spark 
Records, has completed a one -week 
promotion tour for the Spark 
single "Rainsun Song," by Spar- 
row. Kugler visited station and 
distributor executives in Houston, 
Los Angeles and San Diego. He 
also met with Spark's West Coast 
promotion man, Tony Richland, 
and Jan Basham, promotion head 
for Record Merchandisers, Spark's 
Los Angeles distributor. 

From The 
Music Capitals 

of the World 
DOMESTIC 

Pop -soul singer Barbera Howard, 
piloted by her hubby- manager 
Steve Reece, makes her first live 
hometown appearance with a June 
7 -17 engagement at the local Play- 
boy Club. Miss Howard recently 
taped a TV special titled "Gem- 
ini," which had its airing via 
WKRC -TV June 3. 

Brownsville Station, who hail 
from Ann Arbor, Mich., put in a 
busy May touring Louisiana, Flor- 
ida, Georgia, Missouri, Ohio and 
Pennsylvania, with June dates so 
far listing the Aragon Ballroom, 
Chicago, 2; Jai Alai Fronton, 
Miami, 3; Tangerine Bowl, Or- 
lando, 4; Stanford High School, 
Stanford, Conn., 7; Overton Park, 
Memphis, 11; East Kent Arena, 
Ridgetown, Ont., 21; Ogle County 
Fairgrounds, Oregon, Ill., 24, and 
the Westport High School, West- 
port, Conn., with Bo Diddley, 29. 
The group filled May 27 with a 
matinee at the Southgate Cinema, 
Maple Heights, Ohio, and a night 
showing at the Sports Arena, Lima, 
Ohio.... Black Sabbath set for a 
one -nighter at Cincinnati Gardens 
June 16, with Belkin Productions 
handling. 

Donnell Schneider, until recent- 
ly at the Playboy Club, New 
Orleans, is the new manager of 
the Playboy Club here, succeeding 
Grant Bannen, who has shifted to 
Atlanta to handle food and bever- 
age operations at the Hyatt Corp.'s 
Regency Hotel. 

Thomas Schippers, music direc- 
tor of the Cincinnati Symphony 
Orchestra, has accepted the post 
of distinguished professor of mu- 
sic at the University of Cincin- 
nati's College- Conservatory of Mu- 
sic. He will teach orchestral con- 
ducting and interpretation. . . 

Veteran deejay Steve Kirk of 
WING, Dayton, Ohio, has a new 
album spotting 10 of his best 
"put -ons," a feature of his air 
program wherein he makes ran- 
dom phone calls to "put listeners 
on" about something, usually of a 
ridiculous nature. The deck was 
put together at Shad O'Shea's 
Counterpart Creative Studios here 
and appears on the Dynamic label 
distributed by Bill Nance -Dynamic 
Productions, Dayton. 

Artie Glenn, Dallas promoter - 
producer, has taken over the per- 
sonal management of Gary Van 
and the Western Caravan, active 
on the NCO club and fair cir- 
cuits in recent years. Glenn has the 
lads concentrating on recording 
work and TV dates. Glenn is 
best remembered in the music 
field as writer of the million seller, 
"Crying in the Chapel," originally 
released in 1953 by his son Dar- 
rell and since covered by count- 
less others. 

Singer -songwriter Sonny Fla - 
harty, formerly heard on the Mer- 
cury, Warner and Smash labels, 
has signed a long -term recording 
pact with General American Rec- 
ords headed by Jim Mills.... The 
Saloonatics, namely Saul Striks, 
piano, and Ralph Guenther, banjo 
and bass, set for an indefinite stay 
at Joe's Bar in the Terrace Hilton 
Hotel. Striks was for many years 
with Somethin' Smith and the Red- 
heads. BILL SACHS 

Continued from page 14 

NASHVILLE 
A strong contingent of Nashvil- 

lians headed to Memphis for the 
big awards show, again showing 
the close ties between the two 
cities. . . . A new firm, Sunrise 
Talent, has been formed here by 
Ed White. It will be in the man- 
agement and publishing field, and 
will deal primarily with artists in 
the contemporary field. That in- 
cludes blues, folk, rock ad infini- 
tum. Already under contract are 
L. Sanders Dodd, a schoolteacher 
who has played numerous coffee- 
houses, and Robert Cardwell, for- 
mer guitarist with Mother Earth. 

Buddy Killen has produced 
Marion Love for Mercury, cutting 
a Red Lane tune called "One 
Woman's Trash Is Another Wom- 
an's Treasure." . Full house 
again for shows in Nashville, in- 
cluding Sunny and Cher. Joe Sulli- 
van and Lon Varnell have a tre- 
mendous promotional rivalry go- 
ing, and the fans keep showing up 
for tickets. . A new Mickey 
Newbery single on Elektra called 
"Remember the Good" has been 
brought out of his album. The 
company also has reserviced his 
"American Trilogy," which was a 
best -seller. BILL WILLIAMS 

ATLANTA 
With Chips Moman moving his 

recording industry operation to 
Atlanta from Memphis, the Trolley 
Group Inc., has announced its en- 
trance into the recording com- 
munity. With headquarters in the 
Colony Square office complex on 
Peachtree Street, the new firm in- 
cludes Trolley Productions, Hero 
Dunlee Music, USA Management 
and Trolley Track Sounds Studio, 
which is located in College Park, 
an Atlanta Suburb. Trolley Pro- 
ductions' first release is "Ain't 
Nothin' Superstar About Me" on 
Tangerine Records, done by Bella - 
phinalia, a seven piece group from 
Morris Brown College. 

Billy Joe Royal, whose released 
Columbia single is Carol King's 
"Child of Mine," has been sched- 
uled for a June 1 -5 engagement 
at the Seven Seas Lounge of Miami 
Beach's Newport Resort Hotel... . 

Tommy Roe will play the role of 
Andy in "Star Spangled Girl," 
which will run through June 25 
at the Hayloft Dinner Theatre in 
Lubbock, Tex. . . . Dorsey Bur- 
nett is on a nationwide promotion 
tour for his single, "In the Spring 
the Roses Always Turn Red." . . . 

Current Atlanta sessions include 
production efforts on Lobo, Den- 
nis Yost and Shorty.... The Four 
Aces are entertaining nightly 
through June 10 in the Club At- 
lantis of the Hyatt Regency, Atlan- 
ta. . Don Pattillos Quintette 
featuring vocalist Ginny Parker, 
is providing the dance music be- 
tween sets. Other artists currently 
working in Atlanta are Anne Mur- 
ray, the Everly Brothers and the 
Checkmates. SHELLY PISANI 

CINCINNATI 
Kenny Price, host of Avco 

Broadcasting's "Midwestern Hay - 
ride," beamed weekly over WLW -T 
and four affiliate stations, has just 
concluded a two -week trek along 
the Eastern Seaboard and Canada 
with a country music package that 
also included Ernest Tubb and the 
Texas Troubadours, Bobby Lewis, 
Joe and Rosalee Mathis and Carl 
Smith. The engagement at Erie, 
Pa., was sponsored by the Wesley 
Hose Co. and was promoted by 
John Bodin of Southern Produc- 
tions, Nashville. The unit was 
forced to do an extra show there 
to accommodate the crowds. 

Belkin Productions has set Sony 
and Cher for a single shot at the 
Kentucky Fair & Exposition Cen- 
ter, Louisville, Thursday (8). . . . 

MEMPHIS 
Songwriter- producer Danny Wall 

of Pontotoc, Miss., has been signed 
by Sounds of Memphis to set up 
a country division for its MGM - 
Sounds of Memphis Record label. 

Rick Hall, president -owner of 
Fame Record Co. at Muscle Shoals, 
Ala., has produced a new single 
"Baby Don't Get Hooked on Me," 
on Mac Davis for Columbia Rec- 
ords. Hall also has a new release 
on his Fame label "In the Ghetto" 
on Candy Staton and a new single 
on Travis Wammack, "Whatever 
Turns You On." 

Production is underway at TMI 
(Continued on page 31) 
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The Workingest, Blood Sweating Mother In The Business 
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RECORDS 

JOHNNY HOLIDAY & GUARDRAIL wHo? 

JOHNNY HOLIDAY 
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FOR BOOKING: 
James Lewis Agency 

(216) 854 -3177 (216) 833 -2061 (216) 833 -2638 

YOU 

DON'T 

NEED 

A 

LOT 

OF 

MONEY 
B/W 

Everything's 

All Right 

BOLD 
RECORDS 

NICK R. BOLDI, MANAGER 
3410 Malabu Ave., N.W. Massillon, Ohio 44646 

Engineer: Gary Rhamy 
Peppermint Productions Recording Studio 
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Radio -TV programming 

Radio Needs Diligence, 
Research & Objectivity 

EDITOR'S NOTE: This is the 
third installment of an interview 
in depth with programming con- 
sultant Bill Drake, a man who has 
changed the shape of radio today 
and whose influence has been felt 
in formats ranging from Top 40 to 
MOR and country music. The 
interview was conducted by Claude 
Hall in Los Angeles. 

HALL: Do you see that Top 40 
radio is going to grow? 

DRAKE: I think. . . Continue 
to grow? Who knows? First, you 
have to break down what the term 
"Top 40" really means. That's 
merely a tag put on a certain kind 
of radio. What it is, in reality, is 
radio featuring the music that re- 
flects a contemporary thing ... a 
temporary life style, everything else. 

HALL: In other words, Top 40 
radio is not just the music? 

DRAKE: Even the music has to 
reflect that life style. All parts of 
your station do. I think there are 
a lot of rock stations in this town 

. in every town ... and I guess 
they're all trying to do the same 
thing. They do it in different ways 
and people put different tags on it. 
You know. But, as far as progres- 
sive? Top 40 is and has been pro- 
gressive for a long time. It's been 
geared to evolution at all times. 
But actually I think that progres- 
sive radio, as it came to be known, 
was saved from extinction by re- 
gressing a little. 

HALL: But you think Top 40 
radio, because it is basically a 
reflection of life styles, is going to 
be a dominant factor. 

DRAKE: I think that anything 
that reflects the music the people 
want to hear and presents it in such 
a manner . sure, I think that 
any radio that does that will be 
around. 

HALL: Have you ever thought 
about syndicating a soul music 
service? 

DRAKE: Well, there's only so 
much that anyone can do. No, we 
haven't. 

HALL: So, the next service will 
be a country music package. What 
are your expansion plans after 
that? 

DRAKE: I can't say right now. 
HALL: Your consulting activ- 

ities . are they still growing or 
have they more or less become 
stabilized? 

DRAKE: We have purposely 
curtailed that. 

HALL: You have enough sta- 
tions then? 

DRAKE: I don't know how 
many stations we have turned 
down ... some pretty big stations 
in big markets . . . maybe 20 or 
30 of them. 

HALL: How do you feel about 
all of the people who've copied 
you? 

DRAKE: I really couldn't say, 
because I don't know all of them. 

HALL: Do you feel they were 
doing right in ... in copying you? 

DRAKE: I don't know . I 
think some people came fairly 
close and some didn't come close 
at all. I don't know. Who knows 
what they think of where they're 
at? 

HALL: But you've always said 
to me that you had "personalities" 
at your radio stations. Yet, the 
criteria of most of these copycat 
stations was to eliminate per- 
sonalities completely, as such. 

DRAKE: Well, this is something 
you and I have talked about for a 
long time and I think one of the 
greatest injustices done ... not to 
me, but to some of the people 
who've worked in this organization 
for a long time but what was writ- 
ten about it . . . that was the 
impression that everyone got. And 
I think it was great injustice to the 
disk jockeys who were on KHJ or 
WRKO or KFRC or anywhere else. 
Strange that years later, when may- 
be the communications in the in- 
dustry have caught up . that 
most people say the disk jockeys 
who work with us are the best in 
the whole country. The same guys 
who were ridiculed for so long. 
And when people talk about heavy 
jocks in radio, I would say that a 
large percentage of them in Top 
40 radio have worked with us. Or 
are still working with us. It was 
never the idea just to have jocks 
who gave the time and temperature 
and I kept trying to tell people that 
and nobody would listen. 

HALL: Some night I'll invite 
you to a party and I have a tape 
done of a parody of me and you 

. a college station up in Boston 
put it together . . . you sit there 
listening to it and you'll cringe in- 
side. 

DRAKE: Boston must be a 
weird town. Last time I was in 
Boston . . . I got calls. First no- 
body in town knew I was there, I 
don't think. I got seven, eight, nine 
or ten calls. All hours of the day 
or night. From radio students. 

HALL: You had drinks one 
night with John Walton and Ray 
Potter. 

DRAKE: We were sitting in a 
bar in a hotel with Scotty Brink 
and they walked in. They were 
very nice. 

HALL: They said the same thing 
about you. What kind of advice 
would you give a young program 
director who's trying to program 
a radio station for the first time? 

DRAKE: Be right. I don't know ... it's very difficult to say. Re- 
search your programming as well 
as you can ... think about it . . . 

be as logical about it as you can ... totally dedicated to it ... be 
totally diligent about it . . . and 
from there on, it's perseverance. 

HALL: How many hours a day 
do you work on radio? On music? 

DRAKE: Hard to say. Some- 
times it'll be 20, sometimes an 
hour and a half. 

HALL: What do you do for 
play? 

DRAKE: How rude, eh? Oh, 
I have no real hobby. I'm single 
again, so that makes for different 
diversions. I like to play tennis. 
Tennis is about the only sport that 
I enjoy playing anymore. 

HALL: What do you think of 
the record industry in general? Is 
music as good today as you think 
it should be? 

DRAKE: Sales are the only 
gauge you have, I guess, as to how 
good the music is. Obviously, the 
record industry isn't satisfied be- 
cause they keep trying to come up 
with new artists, records, this, that, 
and the other . . . they're always 
looking to improve the music, too. 
I think that some record companies 
are doing very, very well. I think 
that the industry in general has 
grown a whole lot ... and when 
I say grown, I don't mean in 
billings. I mean they've made an 
awful lot of progress in trying to 
develop, both in the direction 
they're taking, and trying to be ob- 
jective about what they're doing. 
And as long as they're trying, how 
can you fault them? And you 
can't. Because creativity doesn't 
come on command. The environ- 
ment has to be developed for it 
and the decisions have to be right 
about it. It all comes down to the 
market place. The companies that 
are doing well are obviously good 
companies because otherwise some- 
body would replace them. 

HALL: What kind of music do 
you like personally? 

DRAKE: Obviously, I like rock. 
And I like some of my high school 
favorites... . 

HALL: You're still playing those 
on KHJ! 

DRAKE: Well, we don't play 
Roy Hamilton, you know ... and 
I like country ... and I got a kick 
out of that Columbia Records thing 

. what was it? The 20 years 
package. That Jo Stafford stuff 

. you forget it even existed, you 
know. I like everything from to- 
day right on back, really, as far as 
hits are concerned. And I like 
r &b . . . but basically country 
music and I guess one of the 
reasons I like the progressive music 
sound ... not the pseudo stuff . . . 

but I think the legitimate, reflective 
progressive music of today -for a 
large part -hinges on country 
music and that field and that in- 

(Continued on page 23) 
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JOE PUGIA, engineer and booth announcer at KGIL, Los Angeles, inter- 
views Frank Sinatra Jr., right, for the San Fernando Valley, MOR 

station. Sinatra is a Daybreak Records artist. 

American 'Top 40' To 
Contemporize Format 

LOS ANGELES - "American 
Top 40," three -hour weekly special 
produced and syndicated by Water- 
mark Inc. here, will revamp its 
format after airing a special show 
July 4 -"The 40 Biggest Hits of 
the Rock Era "- commenrating the 
third anniversary of the show. The 
special, according to sales manager 
George Savage, will focus on the 
top 40 records since 1955. The 
show has already been produced 
and will be sent to subscribing 
radio stations soon. Tom Rounds 
is president of Watermark. 

"American Top 40," hosted by 
Casey Kasem, is based on the 
Billboard Hot 100 Chart each 
week. Effective with the show 
slated to be aired July 8 weekend, 
the format hour will be changed to 
allow more clustering of commer- 
cial inserts and longer music 
sweeps. Commercial insert slots 
will be cut from eight to six. Five 
of these will be tailored to carry 
two minutes of commercials and 
the other will be a one -minute spot. 

Rounds said that this change 
still allows 11 minutes of commer- 
cials per hour but keeps "in step 
with the national contemporary 
music programming trend toward 
more clustering of commercials 
and music sweeps. The show will 
sound less talky and less cluttered 
this way, while giving the producers 
more latitude to deal with our 

steadily increasing usage of usually 
longer album versions of single 
titles as well as the average length 
of Top 40 singles which seems to 
be growing every week. 

"Each hour is set up for 14 
records. Recently, however, be- 
cause of the more frequent appear- 
ance of records like "Taxi" in the 
top 40, we've considered ourselves 
lucky to have been able to just 
play the entire Top 40 without in- 
ternal editing, much less insert any 
'specials.' Until this trend reverses, 
therefore, more hours will probably 
consist of 13 roecrds." 

KMLA Blends 
Rock & Rustic 

ASHDOWN, Ark. - KMLA 
has just gone on the air here with 
a country music show in the morn- 
ing and rock music in the after- 
noon and evening. Steve Pearce 
is general manager; he'd been at 
KGRC in Hannibal, Mo. Program 
director is Ron McKay, who'd been 
with KOKO in Warrensberg, Mo. 
Kevin Cochran from KUDL in 
Kansas City and Chris King from 
KDRO is Sedalia, Mo., are the 
other personalities on the station 
which is located in a community 
a little north of Texarakana. 

Ballance's'Feminine Forum' 
Goes to Natl. Syndication 

LOS ANGELES -Bill Ballance's 
"Feminine Forum" show is going 
into syndication in a five -hour 
weekly version, according to Ron 
Martin, who programs KGBS here 
and will produce the syndicated 
show as a separate project. 

Ballance is an air personality 
at KGBS and his show, which 
caters to women and involves both 
phone conversations and music, has 
become a major factor in the 
market. In addition, several other 
radio stations coast to coast are 
already copying the idea, including 
all of the other Storer broadcasting 
stations. WDEE, the Storer country 

music station in Detroit, has a two - 
hour "Feminine Forum" hosted by 
Deano Day from 9 -10 a.m. and 
Tom Dean 10 -11 a.m. for example. 

Ballance, heard daily, does a f ive- 
hour "best of" type show each 
Saturday on KGBS and it's this 
segment that will be the basic in- 
gredient for the syndicated show. 
Martin, who is currently negotiat- 
ing with several syndication firms 
for distribution rights, pointed out 
that radio stations, instead of copy- 
ing would be better off to have 
the real thing, thus the possibility 
of successful syndication is virtual- 
ly assured. 

Wilson Aims Top 40 Pitch 
DETROIT - WDRQ -FM has 

switched to a Top 40 format here, 
reports new general manager 
George Wilson, Al Casey is pro- 
gram director of the station which 
will follow basically the same for- 
mat as WMYQ -FM in Miami. 
Both WMYO -FM and WDRQ -FM 
are owned by Bartell Broadcast- 
ing and Casey was previously pro- 
gram director of the Miami station. 

The format focuses primarily on 
the bigger hits and a heavy slate of 
oldies. Wilson, who also serves 
as national program director of 
the Bartell chain, said WDRQ -FM 
uses the same format as most of 
the Bartell chain, "except we ad- 
just the sound a little for each 
market." WMYQ -FM has achieved 
excellent ratings in Miami. 
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The best sound goin' round 
is on Canaan Records 

wENDY BAGWEIt A, y Sualilers 

SOLID GOSPEL BY THE FLORIDA 
BOYS 
I Will Follow An Evening 
Prayer Walk With Me 
Christian, Christian Men 
With Broken Hearts 12 
In all *CAS-9714 03 -9714 
° CC -9714 / 

BY YOUR REQUEST / Wendy 
Bagwell and the Sunliters 
I Looked All Over Heaven For 
You Pappy's New Banjo 
I'm Looking For Jesus The 
Story Of Willie McNeil 8 
others 'CAS -9716 03 -9716 
° CC -9716 WELCOME TO OUR WORLD / 

Cathedral Quartet 
Yesterday He'll Soon Be 
Here Jesus Can Make A 
Way How Big Is God 

Should You Go First 7 
more *CAS-9715 03 -9715 

°CC-9715 

I'M LOOKING FOR THAT DAY / 
Lundstrom Team 
I'm Lookin' For That Day It 
We All Loved Jesus I Owe 

It All To Him I've Tasted 
And I Know The Lord Is 

Good 8 more *CAS-9712 
3 -9712 ° CC -9712 

The Atre Ridge Quartet 

On The Move 

MEET ME IN CANAANLAND / 
Variety 
The Eastern Gate (Happy 
Goodman Family) A Bible 
Loving Man (Florida Boys) 
It's Alright (Wendy Bagwell 
and the Sunliters) 11 
others *CAS-9717 03 -9717 
° CC -9717 

-HE BLUE RIDGE QUARTET ON 
THE MOVE 

There's Just No Way The 
Lighthouse Right By My 
Side Redemption Draweth 

Nigh I'm On My Way 
12 in all *CAS-9713 

3 -9713 °CC-9713 

THE NEW SOUNDS OF THE 
LeFEVRES 
Wonderful Day I Will Serve 
Thee That Day is Almost 
Here In The Valley (He 
Restoreth My Soul) 6 
others CAS -9721 3 -9721 
° CC -9721 

record, $5.98 
D, stereo 8, $6.95 
°, cassette, $6.95 

From your -acord supplier or 

Canaan Records, Box 1790, Waco, Texas 76703. In Canada: WORD RECORDS, Box 6900, Vancouver 3, B.C. 
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Be a part of 
Billboard's 

13th Annual 
International 
Buyer's Guide 

Coming 

September 30. 

45 rpm RECORDS 
oldies by mail 

OLDIES 
from 
1955 

to 
1970 

All original artists. 
For complete catalog send $1.00 

(deductible from any subsequent order) 

to: 

BLUE NOTE SHOP 
156 Central Ave., Albany, N.Y. 12106 
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Radio -TV Programming 

Vox Jox 
Among those who've registered 

for the fifth annual Billboard 
Radio Programming Forum Aug. 
17 -19 at the Century Plaza Hotel 
in Los Angeles are Pat Patterson, 
program director of WKIX, Ra- 
leigh, N.C., and WKIX air per- 
sonality Steve Roddy. If you'd 
like to register for the Forum and 
have the opportunity to shake 
hands with the fabulous Pat Pat- 
terson, send $135 to: Radio Pro- 
gramming Forum, Billboard Maga- 
zine, 9000 Sunset Blvd., Los An- 
geles, Calif. 90069. 

That new amusement park in 
Nashville called Opryland USA 
will have a ride called The Disk 
Jockey. . . . Veeson International, 
Nashville, is quickly expanding 
"Music City Hotline," a series of 
one -minute shows about country 
music and country artists, into 
other markets. The show is hosted 
by Georgia (Georgia Twitty) 
Cheliman. It's already being car- 
ried on KCKN, Kansas City, and 
other country stations. . Mark 
Blinoff has been officially named 
program director of KMPC, MOR- 
formatted station in Los Angeles. 
He'd been assistant program di- 
rector of the station since 1968 and 
before that had programmed KEX 
in Portland, another Golden West 
station. Van Clenard has been 
named news director of KMPC 
and his claim to fame is that he 
once hosted the "Lucky Lager 
Dancetime Show" on KMPC. The 
music director of the Lager show, 
which was aired by many radio 
stations, was Bill Gavin. 

* * * 
Al Casey had been slated to 

program Bartell's St. Louis oper- 
ation, which is still pending FCC 
approval, so he's in Detroit pro- 
gramming WDRQ -FM. Andy Wil- 
son is music director. Ron Thomp- 
son and Jay Stone are among the 
air personalities at the new Top 
40 station. George Wilson, na- 
tional program director of Bartell, 
is managing WDRQ -FM. . At 
WOKY in Milwaukee, which has 
just received one of its best Pulses 
ever, new music director is Dave 
Morgan.... Paul Kirby has joined 
WCFL, Chicago, to work weekends 
as an air personality. He'd been 
at WRIT, Milwaukee. 

* * * 
WNBC program director Pat 

Whitney, New York, is seeking a 
new weekend air personality. Pay 
is fantastic. Dan Daniels, who'd 
been working the weekend shift 
there, is going to do a morning 
variety type show on WABC -TV, 
New York, similar to the Ralph 
Story show on television in Los 
Angeles. Anyhow, send an air - 
check and resume and letter to 
Pat if you're interested in earn- 
ing somewhere around $40,000 a 
year.... Bruce Buchanan has been 
named program director of KSTT, 
Davenport, Iowa; he'd been an air 
personality at WVIC, Lansing, 

By CLAUDE HALL 
Radio -TV Editor 

Mich. Station needs a DJ. Bobby 
Rich had been program director 
of KSTT and his plans had been 
to come out to the West Coast 
seeking a job but he's going to 
Florida.. . It's the nutty season. 
Now Bob Vernon at WGAR in 
Cleveland has come out with an 
analysis of "Rockin' Robin" that 
shows how the tune predicted ev- 
erything from the Beatles to the 
death of Buddy Holly. Eric Braun 
helped on the thing, whatever it is. 
And Vernon says: "With all the 
hoopla surrounding the lyric in- 
terpretation of 'American Pie', the 
social significance of `Rockin' 
Robin' has been virtually over- 
looked until now!" and adds: "that 
George Puinam carries a copy 
in his wallet right between his 
American Legion calendar with the 
Pledge of Allegiance on back and 
his VFW card. Treesa Crury says 
the brochure about 'Rockin` Robin' 
is delicious with peanut butter and 
jelly. Don Imus calls the `Bob 
Vernon Rockin' Robin Interpre- 
tation' a bunch of crap. But I'm 
sure you will agree that my bro- 
chure says things that must be 
said." Uh huh. 

* * * 
Jonathan Green.... Tom Mann, 

program director of KALE in the 
Tri- Cities area of Washington, re- 
ports that the station was off the 
air 45 minutes a week ago when 
a woman armed with a rifle en- 
tered the studios and ordered the 
transmitter turned off stating 
"You're bugging my house." Air 
personality Bill Templeton shut the 
station off when she pointed the 
rifle and told him to "turn the 
thing off." The police finally cap- 
tured the woman at the station, but 
the whole incident clearly proves 
that the world is growing more and 
more berserk. 

* * * 
The lineup at country -formatted 

WSSA, Morrow, Ga., includes: As- 
sistant general manager Lee Jones 
6 -9 a.m., Rick Charles until 1 

p.m., program director Les Reed 
1 -5 p.m., and Jay West 5 -8:30 
p.m. with Buzz Whitacre doing 
weekend work. West once worked 
at WPLO, Atlanta, and says that 
"everybody here at WSSA is out 
to make a go of the station. We 
know, because we're a daytimer, 
we really can't compete head -to- 
head with WPLO, but we are go- 
ing to give the metro Atlanta area 
an alternate choice." . Bob 
Wood is leaving KRIZ in Phoenix; 
call the station if you'd like to 
hire a seasoned professional. . . 

New morning man at CNWS in 
Kingston, Ontario, Canada, is 
Gary Mercer. He bills himself as 
"Mercer in the Morning" and says: 
"The facilities here are the best 
I've ever seen with a master con- 
trol and two production rooms 
fully equipped. All this, plus some 

il.. 48..1164) 

FLIP WILSON and KRLA air personality B. Mitchell Reed, right, clown 
with Dan Cassidy, center. The trio had just taped a series of radio 
spots for Cassidy's recent album. 

TV exposure and some of the best 
people I've ever worked with. 
Carl Cogan is program director 
and Al Brooks the manager of 
radio and TV." Mercer, once pro- 
gram director of WTLB in Utica, 
N.Y., has been freelancing around 
Syracuse, N.Y., the past year or 
so. Keep me posted on Canada, 
Gary. 

* * i! 
The first record man to register 

for the Billboard Radio Program- 
ming Forum this year is Bob Alou, 
J -M -I Records, Nashville. And 
Tom McMurray, who has done an 
excellent job as operations manager 
of WBT, Charlotte, N.C., has also 
registered. . . Ron Brandon, who 
worked as Buddy Can at WPDQ 
in Jacksonville, Fla., is the new 
program director of KMYO in 
Little Rock, Ark. And he's seek- 
ing a man with good voice and 
production experience to handle 
the mid -day slot. . . . Larry Mey- 
ers, 313 -872 -4900, ext. 480, seeks 
a radio job in South Carolina area. 

Lineup at KXYZ, Houston, 
includes Tom Jones, Doug Smith, 
Jim Spurlock, and Bill Turse; at 
night, the station airs the Dolly 
Holiday syndicated radio show. 

* * * 
If you're ever driving across 

Mississippi, have a listen to WIUP, 
Tupelo, at 1490 on the dial. The 
lineup at the 24 -hour rocker in- 
cludes Lonnie Jaye, Tom (Chuck 
Conner) Meade, program director 
Jim Mack, music director Ron Roe, 
and Johnny Webber, who does an 
all -night soul show. Joe Estesa and 
Al Nichols help out on weekends. 
Bruce Browning is leaving the sta- 
tion for six months to sing on a 
USO tour of Europe. . . . Joe 
(Joe Jason) Goduto, does part -time 
work for American Forces Radio 
and Television Service at the U.S. 
Naval Base, Guantanamo Bay, 
Cuba, and would like some pro- 
gram director to write him with 
information about keeping a pro- 
gram log. Would several of you 
guys write him? His address is: 
Joe Jason, AFRTS USNB, Box 22, 
FHPO Norfolk, Va. 23593. 

* * * 
WYFE, P.O. Box 1150, Rock- 

ford, Ill., 61105, is seeking a 9- 
noon air personality... Seattle's 
air personalities have a fishy tale 
to tell after this past weekend, re- 
ports Neil Gray, program director 
of KTKN, Ketchikan, Alaska. 
Flown to Ketchikan to compete in 
a fishing derby were Emperor 
Smith of KJR, Cliff Murphy of 
KVI, Buck Ritchey of KAYO, 
Larry Nelson of KOMO, Bob 
Liddle of KIXI, and Jim Gear - 
heart of KIRO, all of Seattle. Gray 
also wet a line in the event. . . . 

Lineup at WLOK in Memphis in- 
cludes general manager Harvey 
Lynch, operations manager Chris 
Turner, Thomas Elliot Joyner, 
Jake Jordan, Herb Kneeland, 
Woodrow Bland, and Perry Allen. 
Allen, a former teacher in the 
market, does weekend jazz shows. 

* * * 
Dick Lawrence, 919 -736 -7458, is 

seeking several black air personali- 
ties to help put a new FM opera- 
tion on the air with a soul format. 
He'll need a black program direc- 
tor and general manager, too... . 

Mitch Davis, who says he's leav- 
ing WVIP in Mount Kisco, N.Y., 
where he was news director, praises 
the station and Dave Wingert, 
the morning man.... Harry Wa- 
terson has been appointed pro- 
ducer of "In the Attic," the new 
syndicated rock TV series being 
done by Pasetta Productions and 
which McCann -Erickson, Portland, 
Ore., is distributing. . Here's 
something for the layback lennies 
to consider: That waiting on good 
records is not necessaraily the way 
to bigger ratings anymore. You'll 
find program directors who'll argue 

with me, of course, but a record 
promotion buddy of mine pointed 
out at least three good -sized mar- 
kets where the Top 40 station that 
seems to be making the most noise 
now is the competition --the chal- 
lenger station who dares to play 
a new record instead of waiting 
three to four weeks. The man who 
pointed all of this out, of course, 
is George Furness of Atlanta Rec- 
ords. Playing 20 records and add- 
ing only those that reach the top 
of the chart only works for a 
while. In the long run, it's bor- 
ing. 

* * * 
Doug James has left WMFJ, 

Daytona Beach, Fla., to join KRIZ 
in Phoenix. Mike Jay is program 
director of WMFJ. . . . A note 
from Terry E. Petrik, operations 
manager of KGMT, Fairbury, 
Neb.: "About two months ago, I 
sent you a letter asking you to 
please put it in your column Vox 
Jox. For the past two months, I 
have not noticed it. Now, can you 
tell me the reason why ?" Nope. 

* * * 
John (Jon Richards) Finlayson 

is leaving WDLB, Marshfield, Wis., 
and is seeking another job. He has 
a first ticket and says: "I have been 
a disk jockey and TV switcher -en- 
gineer and here at WDLB I do a 
country disk jockey show and was 
in charge of CATV programming 
including production, engineering, 
and switching." You can reach him 
at 609 -931 -3118. . Lineup at 
KLIB, Liberal, Kan., includes Hal 
J 6 -11 a.m., Bob (Steve Clay) De- 
laney until 4 p.m., and Ron Pesha 
until 8:45 p.m. The station will be 
needing an engineer /announcer 
combo in August. It's a country 
music operation. Clay would like 

(Continued on page 35) 

NYC AM -er 

Tests Stereo 
NEW YORK -WWDJ, a Top 

40 station here owned by Pacific 
& Southern Broadcasting, plans to 
experiment with test broadcasts in 
stereo if the Federal Communica- 
tions Commission gives its ap- 
proval, according to Kent Burk- 
hart, president of the radio division 
of P &S. The AM stereo system 
was developed by Kahn Research 
Laboratories. 

A station located in Mexico and 
consulted by broadcaster Gordon 
McLendon was one of the first 
stations to broadcast in AM stereo. 
The method is to broadcast slightly 
to the left of the ordinary fre- 
quency for one channel and slightly 
to the right for the other channel. 
The listener can then use two AM 
radio sets, one tuned slightly to the 
left and the other turned slightly to 
the right of the ordinary broadcast 
frequency. 

David C. Croninger, general 
manager of WWDJ, said that if 
the FCC gives approval for the 
tests later this year, the station 
will program everything during 
the test period from rock to semi- 
classical music to appeal to a full 
range of listeners." 

MELBA MOORE 
SUMMER TV-ER 

NEW YORK -"The Melba 
Moore- Clifton Davis Show" de- 
buts June 7 as a replacement 
for "The Carol Burnett Show" 
on CBS -TV. Gladys Knight & 
the Pips and Nancy Wilson 
have been signed as guest artists 
on the musical comedy hour, 
which blends songs and dances 
with sketches set in an urban 
apartment house. The Viacom 
Enterprises series is being pro- 
duced by Stan Harris Produc- 
tions. 
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Radio -TV programming 

WLTD Places Emphasis 
OnOld-Time Radioshows 

By ANNE DUSTON 

CHICAGO - WLTD in subur- 
ban Evanston here plays more 
back -to -back contemporary good 
music than any other local station, 
according to program director and 
announcer John Roberts. But there 
is a big emphasis on nostalgia. As 
an example, two half -hour drive 
time shows feature old time radio 
shows. 

In a market characterized by 
basically talk s h ow drive time 
leaders (at least in contemporary 
good music in the case of WGN's 
Wally Philips and WM AQ's 
Howard Miller), the nostalgia 
probably makes sense. 

It's also w or t h noting that 
WIND, which has surged in ratings 
with oldies, is at the far left of 
the dial here while WLTD is al- 
most at the extreme end on the 
right (1590). 

The station works with a very 
limited staff concentrating most of 
its personalities weekends (see sepa- 
rate story). 

Not surprisingly, WLTD'S motto 
is "The right side of the dial." 
Some of the programming features 
Fred Allen, Stan Freeberg. other 
nostalgic music, mystery, variety 
and comedy shows from the '30's 
and '40's. 

The general format. developed 
by Buddy Black, president and gen- 
eral manager, concentrates on con- 
temporary good music though. 

The 25- year -old station, for- 
merly WNMP until its sale two 
years ago to Cummings Communi- 
cation Corp., is daytime, 1000 -watt. 

Roberts, an afternoon announcer. 

picks the music but the program- 
ming is also flexible so that an- 
nouncers have wide discretion. 

He claims the station has more 
music than any other similar for- 
mat here, playing around 18 rec- 
ords usually per hour. The pro- 
grams are set up in six hour seg- 
ments. Records may repeat on dif- 
ferent playlists every three to four 
weeks. Selections are only identi- 
fied, however, during the classical 
two -hour Masterpiece of Music 
1 -3 p.m. 

During weekly drive times, old 
time radio shows are broadcast on 
two half -h o u r programs called 
"Those Were the Days." News is 
on the hour and half -hour. 

Other daily s h o w s include a 
half -hour call -in with Dr. Freda 
Khem, noted child psychologist, 
11 -11:30 a.m., followed by "Mark 
of Beauty," with a cosmetician in- 
terviewing beauty experts and also 
handling call -ins. 

In sports, WLTD has broadcast 
all Northwestern University foot- 
ball games, both home and away. 
throughout its 25 -year life. 

Public service programs include 
occasional coverage of Evanston 
City Council meetings, such as the 
recent one on changing the 106 - 
year -old ban on sale of liquor. 
Evanston is the home of the Wom- 
en's Christian Temperance League. 
Civic leaders are interviewed by 
Buddy Black during a two -hour 
Saturday program. 

Big Band sounds are another 
nostalgic note from noon -1 on Sat- 
urdays, with Bob Elenz. on his 
program "Act Your Age." 

Tony Bennett Launches 
$20,000 Radio Promo 

LAS VEGAS -During Tony 
Bennett's appearances in Las Vegas 
he launched the largest record 
promotion for radio in the history 
of the city. Over 200 of his albums 
were given away by local radio 
stations in listener contests. Ben- 
nett also spent over $20,000 in 
radio, newspaper and billboard ads 
in conjunction with his 11 -day 
Hilton stand. 

"I'm taking my records to the 
the radio people. They are the 
ones who made me famous in the 
first place," he said. 

Before coming to Las Vegas 
Bennett was in London for over 
three months taping 13 segments 
of a television series. He has 13 
more segments to finish and will 
return to London for their com- 
pletion. 

The interesting twist in his 
musical TV series is that Bennett 
owns control of the series which 
is filmed at various London loca- 
tions without network backing. 
The burden of selling the series 
falls to his manager Derek Boul- 
ton. 

"I've waited 15 years to do a 
series my way," Bennett related. 
He wants to do away with "the 
overrehearsed, phony format" of 
the TV variety show. "Musical 
tastes are changing for the better. 
Composers like Anthony Newley 
and Leslie Bricusse are bringing 
back the well- constructed lyric and 
making it big with the kids," Ben- 
nett feels. "I like the Beatles and 
Cy Coleman. He is the Cole Porter 
of today." 

KHJ MUSIC DIRECTOR Sharon Nelson, center, and air personality 
Charlie Van Dyke, left, welcome Harry Chapin, Elektra Records artist, 
to the Top 40 station in Los Angeles. Chapin visited the station to 
promote his "Taxi" single. 
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LE 

THIS BUSINESS OF MUSIC 
Revised and Enlarged Edition 
By Sidney Shemel and William Krasilovsky. Ed- 
ited by Paul Ackerman. A practical guide to the 
music industry for publishers. writers, producers, 
record companies, artists, and agents which The 
New York Times calls "a bill of rights." This new 
edition has been updated to include all facets 
of the contemporary music scene with eight new 
chapters and fully one third more material. "A 
magnificent job in presenting the body of knowl- 
edge of such a dynamic industry as music and 
recording." -David Leanse, National Administra- 
tor, National Academy of Recording Arts & Sci- 
ences (NARAS). "A veritable gold mine of infor- 
mation." -John K. Maitland, Vice President, 
MCA, Inc. 544 pages. 61/8 x 91/4. 180 pages of 
appendices. (Federal and International laws, stat- 
utes, contracts, agreements. etc.). $15.00 

SIMON SAYS 
The Sights and Sounds of 
the Swing Era 1935 -1955. 
By George T. Simon. Selected from Metronome 
magazine, this book contains the best writing 
of George T. Simon on the bands, singers, and 
musicians of the Golden Age of popular music 
and jazz. Included in this volume are over 225 
rare photos; in -depth portraits and interviews 
with the greatest singers, leaders, arrangers, and 
musicians; orchestra reviews and histories; Rec- 
ords of the Year, 1936 -40; a massive index of 
4,000 people, songs, and recordings; and much, 
much more. 492 pages. 91/4 x 12%. 225 photo- 
graphs. $19.95 

GREAT SONGS OF THE SIXTIES Edited by Milton 
Okun. Introduction by Tom Wicker. This volume is a 
compilation of 82 songs (words and music)- repre- 
senting the most significart messages for America's 
generation in the last decade. For the music indus- 
try, this book provides insight into the historical, 
political, social. and cultural attitudes of our society. 
320 pages 9 x 11. 82 songs. $17.50 

THE SOUND OF SOUL By Phyl Garland. Spirituals, 
the blues. hard rock, and their foundations- depriva- 
tion and discrimination -these are the stuff of The 
Sound of Soul. What emerges is an account, both 
entertaining and informative, of a cultural force that 
is also a multimillion dollar business. It is destined 
to remain the standard authority for years to come. 
246 pages. 51/2 x 81/4. $5.95 

THE WORLD OF SOUL By Arnold Shaw. The Evolu- 
tion of American black music. Among the book's 
highlights are the author's analysis of each stage in 
our musical growth, the how and why of style 
changes that have occurred, plus touching insights 
into the lives and personalities of the artists in- 
volved. 306 pages 55 /e x 81/2. $6.95 

MAIL TO: 
BILLBOARD BOOKSHELF 
2160 Patterson Street, Cincinnati, Ohio 45214 

Please send me the following books: 

Rock 
ENCYCLOPEDIA 

ROCK ENCYCLOPEDIA By Lillian Roxon. Biographies, 
Discographies, Commentary, Analysis, Photographs, 
Miscellany . . . the only reference work available 
on rock and its roots. 1,202 rock stars in over 500 
alphabetically arranged entries. Discographies with 
over 22,000 song titles, album tracks, singles, flip 
sides, and release dates. The most complete rock 
book ever assembled. 611 pages. 61/4 x 91/4. $9.95 

THE NASHVILLE SOUND Bright Lights and Coun- 
try Music By Paul Hemphill. The definitive descrip- 
tion of what Country and Western music is, where it 
came from, where it's going, and what it means to 
the tens of millions of Americans who listen to it 
and to the several thousand people who make their 
livings off it. 289 pages. 55 /e x 35 /e. $5.95 

RECORDS IN REVIEW 1971 Edition. Reviews of new 
classical and semi -classical records from High Fidel- 
ity. 544 pages. 51/2 x 81/4. $9.95 

THE RECORDINGS OF BEETHOVEN. These critiques, 
originally published in High Fidelity cover all the 
available recordings of the works of Beethoven. 184 
pages. 53/4 x 81/2. $6.95 

THE 1972 WORLD RADIO -TV HANDBOOK. A com- 
plete directory of international radio and television 
stations. 384 pages. 6 x 9. Paperback. $6.95 

Title Price 

Applicable sales tax $ 

Total $ 

Payment MUST accompany order. 

Name 

Address 

City 

State Zip 

1662 
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Representing more than 20 of the largest population 
centers in the nation and Billboard's correspondents for 

the leading progressive FM stations programming new 

albums. Artists are listed alphabetically and the markets 

researched include: NEW YORK: Dennis Elsas, WNEW- 

FM; Dick Bozzi, WCBS -FM; PHILADELPHIA: Ed 

ERIC ANDERSON, "Blue 
Columbia 

Cuts: All. 
Station: KZAP -FM 

Sciaky, WMMR -FM; Haney Holliday, WDAS -FM: 
BALTIMORE: Pete Larkin, WXTK -FM :: BOSTON: Bill 

Heizer, WVBF -FM; NEW ORLEANS: Hugh Dillard, 
WRNO -FM; PROVIDENCE: Jon Rodman, WBRU -FM; 
CLEVELAND: Seth Mason, WNCR -FM; KANSAS 
CITY: Bob Ellis, KBEY -FM; COLUMBUS: Lou Henry, 

River," FINNEGAN & WOOD, "Crazed 
Hipsters," Blue Thumb 

Cuts: "Rock & Roll Show," 
"Highway," "Down In the 
Flood," "Lady, Lady." 
Stations: WKTK -FM, WBUS -FM, 
KBEY -FM GERONIMO BLACK, "Geronimo 

Black," Decca 
Cuts: "Low Ridin' Man," 
"American National Anthem," 
"L.A. County Jail," "Bullwhip." 
Stations: WHCN -FM, KBEY -FM 

BLUES PROJECT, "Blues Proj- 
ect," Capitol 

Cuts: All. 
Stations: WNEW -FM, KEEZ -FM 

BOONE'S FARM, "Boone's Farm," 
Columbia 

Cuts: All. 
Station: KEEZ -FM 

DAVID BOWE, "The Rise & Fall 
of Ziggy Stardust & The Spider 
From Mars," RCA 

Cuts: All. 
Stations: WKTK -FM, WBUS -FM, 
WVVS- FM 

BREWER AND SHIPLEY, "Yankee 
Lady," Kama Sutra (single) 

Stations: KZAP -FM, KNAC -FM 

JERRY BUTLER, "The Spice of 
Life," Mercury 

Cuts: "So Far Away," "Close 
To You," "One Night Affair." 
Station: WDAS -FM 

JEFFREY CAIN, "Whispering 
Thunder," Raccoon 

Cuts: All. 
Stations: KEEZ -FM, WBRU -FM 

DAN CASSIDY, "Dan Cassidy," 
Little David 

Cuts: "We Are the Children," 
"Winter Song," "Take the 
Time," "Make the Poet The 
King." 
Station: WKTK -FM 

JIM CROCE, "Don't Mess Around 
With Jim," ABC 

Cuts: "Operator," "Tomorrow's 
Gonna Be A Brighter Day," 
'You Don't Mess Around With 
Jim," ABC 
Stations: WMMR -FM, WCOL -FM 

THE CRYSTAL MANSION, "The 
Crystal Mansion," Rare Earth 

Cuts: "Satisfied," "A Song Is 
Born," "Boogieman," "There 
Will Always Be More." 
Station: WMMR -FM 

SPENCER DAVIS, "Mousetrap," 
United Artists 

Cuts: All. 
Stations: WVVS-FM, KEEZ -FM 

TIM DAVIS, "Pipe Dream," Metro- 
media 

Cuts: "On The Rocks," "Beatle 
Blues," "Rich Kid Blues." 
Stations: WMMR -FM, WBRU -FM 
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FOGHAT, "Foghat," Bearsville 
Cuts: "I Just Want To Make 
Love To You," "A Hole To Hide 
In," "Gotta Get To Know You," 
"Sarah Lee." 
Stations: WMMR -FM, WRNO- 
FM, WCOL -FM 

PETER FRAMPTON, "Peter 
Frampton," DJM (Import) 

Cuts: All. 
Station: KNAC -FM 

FUNKADELICS, "America," West- 
bound 

Cuts: All. 
Station: KZAP -FM 

PETER GALLOWAY, "Peter Gallo- 
way," Reprise 

Cuts: All. 
Stations: WBRU -FM, KEEZ -FM 

GRIFFIN, "Griffin," Romar 
Cuts: "Music's Callin' Me." 
Station: WCBS -FM 

GROSS NATIONAL PRODUC- 
TIONS, "P Flaps and Low Blows," 
Metromedia 

Cuts: All. 
Stations: WNEW -FM, WKTK -FM 

JOHN PAUL HAMMOND, "I'm 
Satisfied," Columbia 

Cuts: "If You Ever Need A 
Man," 'Man In the Road." 
Stations: WKTK -FM, WHCN -FM 

HERBIE HANCOCK, "Crossings," 
Warner Bros. 

Cuts: All. 
Stations: KWFM -FM, WMMR -FM 

SUGARCANE HARRIS, "Fiddler 
On The Rock," BASF 

Cuts: All. 
Station: KZAP -FM 

HEADS, HANDS AND FEET, 
"Tracks," Capitol 

Cuts: "(Let's Get This) Show 
On The Road," "Hot Prop- 
erty," "Song and Dance." 
Station: WMMR -FM 

ISLEY BROTHERS, "Brother, 
Brother, Brother," Teaneck 

Cuts: "Brother Brother," "Work 
To Do," "It's Too Late." 
Stations: WDAS -FM, KZAP -FM 

ELTON JOHN, "Honky Chateau," 
DJM (Import) 

Cuts: "Honky Cat," "Mellow," 
"Susie," "Rocket Man," "Sal- 
vation," "Slave," "Amy," "Her- 
cules." 
Stations: WCBS -FM, WVVS -FM 

FREDDIE KING, "Texas Cannon- 
ball," Shelter 

Cuts: "Low Down In Lodi," 
"The Sky Is Crying," "Me & 
My Guitar," "Reconsider 
Baby." 
Stations: WCBS -FM, WKTK -FM, 
WBRV -FM 

LAST POETS, "Last Poets," Blue 
Thumb 

Cuts: All. 
Stations: WDAS -FM, KNAC -FM 

BUZZY LINHART, "Buzzy Lin - 
hart," Kama Sutra 

Cuts: All. 
Stations: WNEW -FM, WBRU -FM 

LOOKING GLASS, "Looking 
Glass," Epic 

Cuts: All. 
Stations: WNEW -FM, KEEZ -FM 

HUGH MASEKELA, "Home Is 
Where the Music Is," Blue Thumb 

Cuts: "Big Apple," "Inner 
Crisis," "Minawa," "Maesha." 
Stations: WKTK -FM, KWFM -FM 

JOHN MAYALL, "Jazz Blues Fu- 
sion," Polydor 

Cuts: All. 
Stations: WHCN -FM, WBUS -FM, 
KEEZ -FM 

MORIN AND WILSON, "Peaceful 
Company," Capitol 

Cuts: All. 
Station: WBRU -FM 

GERRY MULLIGAN, "The Age of 
Steam," A &M 

Cuts: "Country Beaver," 
"Golden Notebooks." 
Station: WBRU -FM 

RANDY NEWMAN, "Sail Away," 
Warner Bros. 

Cuts: "Last Night I Had a 
Dream," "Political Science,'" 
"You Can Leave Your Hat On." 
Stations: WCBS -FM, WBUS -FM, 
KNAC -FM 

CHET NICHOLS, "Time Loop," 
Kama Sutra 

Cuts: "The Offing," "Who 
Stole the Ivy," "Water Sand 
Castles." 
Stations: KWFM -FM KBEY -FM 

VAN DYKE PARKS, "Discover 
America," Warner Bros. 

Cuts: All. 
Stations: WMMR -FM, WNCR -FM 

PAMELA POLLAND, "Pamela Pol- 
land," Columbia 

Cuts: "Sing Song, Man," "Sug- 
ar Dad," "In My Imagination," 
"Abaloni Dream," "Rescurer." 
Station: WHCN -FM 

:k 
These are the albums that have 
been added this past week to the 
nation's leading progressive stations. 
In many cases, a particular radio 
station may play all of the cuts on 
a given album, but the cuts listed 
here are the preferred cuts by most 
of the stations. 

WCOL -FM: LONG BEACH: Ron McCoy, KNAC -FM: 

SAN ANTONIO: Ted Stecker, KEEZ -FM: HART- 

FORD: Ron Berger, WHCN -FM; MIAMI BEACH: 
Sandy Thompson, WBUS -FM; SACRAMENTO: Robert 

Williams, KZAP -FM; TUCSON: Allan Browning, 

KWFM -FM; VALDOSTA: Bill Tullis, WVVS -FM. 

RANDALLS ISLAND, "Rock & Roll 
City," Polydor 

Cuts: "Rock & Roll City," 
"Neon N.Y.," "Brae Fox 
Boogie," "Earth & Water." 
Station: WKTK -FM 

JOSHUA RIFKIN, "Piano Rags 
by Scott Joplin, Vol. II," None- 
such 

Cuts: All. 
Station: WNCR -FM 

SAIL CAT, "Motorcycle Mama," 
Elektra 

Cuts: All. 
Station: KZAP -FM 

OTIS SPANN, "Walking the 
Blues," Barnaby 

Cuts: All. 
Stations KBEY -FM 

STEPPENWOLF, "Rest In Peace," 
Dunhill 

Cuts: "Foggy Mental Break- 
down," "Ostrish." 
Station: WCBS -FM 

ARBEE STIDHAM, "A Time For 
Blues," Mainstream 

Cuts: "Let Me Love You, ' 

"Don't Look For Me Baby," 
"Standing In My Window." 
Station: KWFM -FM 

SWALLOWS, "Out Of the Nest," 
Warner Bros. 

Cuts: All. 
Station: KEEZ -FM 

ERIC QUINCEY TATE, "Drinking 
Man's Friend," Capricorn 

Cuts: All. 
Station: WVVS -FM 

TOWER OF POWER, "Bump 
City," Warner Bros. 

Cuts: "You Got to Funkafiz, ' 

"What Happened to the World 
That Day," "Of the Earth," 
"Gone." 
Stations: WHCN -FM, KWFM -FM 

URIAH HEEP, "Demons and 
Wizards," Mercury 

Cuts: All. 
Stations: KNAC -FM, WVVS -FM 

VAN DER GRAAF GENERATOR, 
"Pawn Hearts," Famous Chrisma 

Cuts: "Theme One." 
Station: WBRU -FM 

VELVET UNDERGROUND, "Live 
At Max's," Cotillion 

Cuts: All. 
Station: KNAC -FM 

T -BONE WALKER /JOE TURNER/ 
OTIS SPANN, "Super Black 
Blues," Time 

Cuts: All. 
Station: KWFM -FM 

WEATHER REPORT, "I Sing the 
Body Electric," Columbia 

Cuts: All. 
Station: KZAP -FM 

BOB WEIR, "Ace," Warner Bros. 
Cuts: "The Greatest Story 
Ever Told," "Looks Like Rain," 
"Cassidy," "Playing In the 
Band," "Mexicali Blues." 
Stations: WKTK -FM, WHCN 
FM, WVBF -FM, WVVS-FM 

WHITE CLOUD, "White Cloud," 
Good Medic 

Cuts: All. 
Station: WNEW -FM 

Double LP Out 
By Lighthouse 

NEW YORK -Evolution Rec- 
ords will shortly release a double 
album of Lighthouse's Feb. 6 con- 
cert at Carnegie Hall- originally 
recorded for a special one -hour 
broadcast over 50 national FM sta- 
tions. A special letter to fans is 
being printed on the back cover. 

"Lighthouse Live" was recorded 
by Location Recorders and was 
mixed at ODO Studios in Manhat- 
tan by Jimmy Ienner, who, with 
Vittorio Benedetto, heads CAM 
publishing firm. 

Fort Pierce to 
All -Night Rock 

FORT PIERCE, Fla. - WOVV- 
FM here, celebrating its first year 
with the Solid Gold syndication 
service of AIR Productions, has 
increased its broadcasting time to 
24 hours -a -day and will feature 
progressive rock from 10:30 p.m. 
until 5:30 a.m. The rest of the day 
will be automated, said operations 
director Ernie Birch. The Bill 
Drake -developed Solid Gold format 
"has put WOVV on its financial 
feet for the first time since it was 
separated from our AM four 
years ago. Audience acceptance 
has just been out of sight." Host- 
ing the new live programming will 
be Allan Waitkus and the station 
is now seeking to build up its rec- 
ord library. 

Calla Buys Master 
NEW YORK -Calla Records, 

Inc., has purchased the master of 
Bobby Dukes', "Just to Be With 
You," from Saru Records Inc., of 
Cleveland. 

The purchase deal was negoti- 
ated between Morris Levy, presi- 
dent of Roulette Records, and 
Chuck Brown, president of Saru. 
Calla Records is a division of 
Roulette Records. 

SG -Col Organ Folio 
NEW YORK -Screen Gems -Co- 

lumbia Publications has released 
"Pops for All Organs," an all -organ 
folio of popular songs compiled 
by Richard Bradley, and "The 
Sensational 70 of the 70's," a set 
or arrangements of popular songs 
available for piano vocal, easy 
piano and easy organ. 

"The Sensational 70 of the 70's" 
has been released in all three ver- 
sions simultaneously, with seven 
other versions, offering arrange- 
ments for other instruments, in 
preparation. 
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Radio-TV pro9rammin9 

Radio Needs Objectivity 
Continued from page 18 

terpretation and that a lot of 
people involved in progressive 
music are from that sort of bag 
and, as a result, I like it. 

HALL: I was just talking with 
Bernie Torres, though, about the 
Statler Brothers who have a big 
record in country music called "Do 
You Remember These ?" To me, 
it follows the same lines of their 
big hit "Flowers on the Wall." But 
Bernie says that the current record 
is too country. You like country, so 
how come you don't have your 
stations play m o r e c o u n t r y 
product? 

DRAKE: You can't, Claud e. 
You see, nobody can sit themselves 
up to throw out to the public this, 
that, and the other. I think the 
most important part of what we do 
in the broadcasting business is try 
accurately to reflect what is going 
on around us in music. I don't 
feel, whether it's Ted Atkins, me 
or anybody else, that I have the 
right or prerogative to impose my 
tastes on anyone. I am almost 
more defensive about that type of 
thing . because I'm afraid that 
I would be playing it merely be- 
cause I liked it. And, at that point 
you have to be more careful. It 
would be wrong. You only hold 
on to ratings or position anyway 
by being objective. 

HALL: About how much of 
your day is spent listening to new 
records? 

DRAKE: It varies. Today, I 
guess about five hours. 

HALL: God, that much? All 
new stuff, or some that had been 
out a while? 

DRAKE: Both. Then you go 
back and listen to stuff again. 

HALL: Do you find that you 
have to listen to some records more 
than once to decide? 

DRAKE: Sure. Like, I gave 
Bernie a list and he brought it out 
and there's a box in the office. 
Those were just the ones I spe- 
cifically wanted to go over today. 

HALL: Does Bernie also listen 
to records? 

DRAKE: Yes. 

HALL: Who else? Betty Bren- 
neman, of course. 

DRAKE: Anne, Ted, Jan . . 

the music people at each station. 
HALL: And then you have to 

compile all of this information. 
It's more of a feeling, right? 

DRAKE: But you have to be 
objective. I can't go with some- 
thing that I totally dislike myself. 
Have to read everything that you 
can and get all of the research that 
you can, whether it be Billboard 
or Gavin or whoever ... and put 
all of that together and then that 
will move your own personal 
feelings one way or another. And 
you have to be looking at other 
stuff, too. So, you have to be not 
only listening to product, but put- 

ting together all of the information 
you can on records. 

HALL: In regards to playing 
the hits only... . 

DRAKE: Particularly on a coun- 
try record ... well, there are many 
theories: One, you should play the 
hits on a Top 40 station, no matter 
what. And that as long as you play 
the hits, you'll be in good shape. 
The other theory is that you take a 
country record that may be a hit 
and say you should play it . 

you're not very likely to pick up 
extra listeners since the people who 
like that type of record are proba- 
bly listening to a country station 
all of the time. So, you probably 
aren't going to pull any of those 
people away from the type of 
music they like. Not with any one 
record. 

HALL: Does the same thing 
apply to Top 40 stations playing 
soul records? 

DRAKE: It very well could be. 
I think it depends how far a 
record, whether country or soul, 
crosses over and becomes pop. 
And there's another theory that if 
you play a good country record 
. . . or soul record . . . then the 
person that's drawn to like that 
kind of music may just get so much 
in the mood that they'll turn you 
out and go to a country or soul 
station. 

HALL: Do you ever attend the 
annual convention of the National 
Association of Broadcasters? 

DRAKE: No. Those p e o p l e 
don't allow me around very much. 

HALL: It's a pity that more gen- 
eral managers of radio stations 
don't care more about program- 
ming than they do. In the changes 
made at KHJ a while back... . 

DRAKE: In staff? 
HALL: It's a pity you couldn't 

keep Charlie Tuna. 
DRAKE: Yes, it sure was . . 

but that was his choice, not mine. 
HALL: I mentioned to Tuna at 

the time that if I were program 
director, I'd wan t to put my 
strongest man into my weakest slot 

. or that was one of the weaker 
slots at the time. But that type of 
psychology didn't work. I guess it 
was a question of ego. 

DRAKE: Well, we tried every- 
thing. Like I told him, I can see 
his point. But I think any program 
director in his right mind . . . I 
mean the ideal situation ... would 
be to have Robert W. Morgan and 
Charlie Tuna on the same station. 
At that point, if you make the de- 
cision that you want them both 
on the air and they aren't, it has 
to be somebody else's decision. 
Tuna's good. 

HALL: Morgan really wasn't 
able to build on WIND in Chicago; 
I guess he belongs on a KHJ. 

DRAKE: I think he'd begun to 
make inroads in Chicago. 

Next week, more discussion on 
the playing of album cuts. 

BACKSTAGE BEFORE a Jerry Reed and Ray Price concert at the Oak- 
land Coliseum, San Francisco, are, from left: RCA Records local 
promotion man Ken Wardell, KSAY program- director Ed Thomas, Jerry 
Reed, and RCA branch manager Charlie Rice. 
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KNOW POP /ROCK 
LIKE A BOOK 
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INCLUDES: 
Date (month / day / year) record 

first hit the charts 

Highest numerical position record 

reached 

Total number of weeks on chart 

Label and number of record 

A listing by artist of every record 
to hit every Billboard "Hot 100" 
chart since the first chart ap- 
peared in 1955. Over 10,000 
records and 2,200 artists. 

ORIGINALLY 
PRICED AT 

$50.00. 
NOW ONLY 

$15.00! 

ACCLAIMED BY MUSIC PEOPLE THROUGHOUT THE WORLD 

Jack Lee - Program Director - WTMJ -AM 
"Rarely a clay goes by that we don't use this useful tool in our music decisions." 

Mike McCormick - Operations Manager - WLS Radio - Chicago 
"A great in -depth reference book; a compact indispensable guide for every broadcaster 
and serious collector." 

Jerry Hopkins - Rolling Stone 

"A monumental work." 

Steve White - Music Supervisor - Monitor - NBC Radio Network 
"A very useful and handy guide to artists' hits of the past 16 years." 

NOW AVAILABLE - 1970 & 1971 SUPPLEMENTS ! 

Now the originally priced $50.00 1955 -1969 volume is available in paperback for just 

$15.00 postpaid. 1970 and 1971 supplements, $5.00 each. Or invest in a durable hard 
bound edition covering 1955 -1970 for just $25.00 postpaid. 

So many knowledgeable music people can't be wrong. This is the one pop /rock reference 
book anyone connected with music must have! 

necord 
esearch 

Record Research, P. 0. Box 82, Menomonee Falls, Wis. 53051 

Yes, rush me copies of this fine reference to pop /rock music at only $15.00 
per copy. 

Please send copies of the hard cover Record Research (1955 -1970) at only 
$25.00 per copy. 

Please send copies of Record Research 1970 supplement at only $5.00 per copy. 

Please send copies of Record Research 1 971 supplement at only $5.00 per copy. 

NAME 

ADDRESS 

CITY STATE - ZIP 

Send only checks or money orders. All prices include postage. 
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Campus News 
Intl Platform Convention 
July 31 Thru Aug. 4 in D.C. 

CLEVELAND HEIGHTS. Ohio 
-The International Platform As- 
sociation will hold its 1972 conven- 
tion at the Sheraton Park Hotel in 
Washington on July 31 through 
Aug. 4. 

As the country's oldest and 
largest lecture and speaker service, 
the IPA offers a wide variety of 
speakers and some talent during 
their convention. The Convention 
Committee includes Lowell 
Thomas, Art Linkletter, Mrs. Drew 
Pearson, Jack Anderson, Victor 
Borge, James Kilpatrick, Colston 
Leigh, Lawrence Spivak, Carlton 
Sedgeley. Karin Lippert of Double- 
day Authors' Lecture Services & 
Company, Inc., and Bob Papworth 
of Program Associates, Utica, N.Y. 

Speakers scheduled range from 
political f i g u r es to columnists, 
humorists, and celebrities. Mrs. 
Elva H. Cumberworth, assistant to 
Director General and Board Chair- 
man Dan T. Moore, noted that 
those attending will include Earl 
Wilson, Charlie Petzold of the 

Philadelphia News, L o w e l l 
Thomas, James Kilpatrick, Jack 
Anderson, Dr. Glenn Seaborg, 
Jeane Dixon, Dr. Cleo Dawson 
and Dr. Walter Sackett. Among 
other figures being approached are 
Bob Hope and Rex Reed. 

Mrs. Cumberworth also noted 
that IPA membership includes 
members of virtually all political 
parties, representing a variety of 
different idealogies and back- 
grounds. She also stressed the im- 
portance of new talent presented, 
and noted that participants in the 
convention come from all areas of 
both the educational and entertain- 
ment fields. 

Non -members are not permitted 
to attend the convention, but, fol- 
lowing membership approval and 
payment of a membership fee of 
$25.75 and a convention registra- 
tion fee of $50, an individual may 
attend. Exceptions to the non -mem- 
ber ruling occur only for "regis- 
tered program chairmen with sub- 
stantial talent- buying budgets." 

Sharing is Caring 

Every child matters to The Salvation Army. 

Your Christmas donation, dropped into a kettle or 

mailed to the nearest Salvation Army headquarters, 

will provide toys, warm clothing, and turkey and 

trimmings for many children who might otherwise 

miss out on Christmas. 
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Brown Store 

Doubling as 

Coffee House 
PROVIDENCE, R. I.- Mother 

Records, a student- owned- and -op- 
erated record store situated on the 
Brown University campus, has also 
functioned as a coffee house during 
the past year. From there, Mother 
Records and WBRU -FM have 
sponsored a series of live FM 
broadcasts featuring artists such as 
David Bromberg, Guns and Butter 
and Bobby Whitlock. 

After two years of operation, 
Mother Records has continued to 
offer members of the university 
and customers from local Provi- 
dence competitive prices on records 
and tapes. The concert series has 
been a more recent development, 
however, and Jimmy Zisson, man- 
ager of the store and producer of 
the concerts, noted the promotional 
value of the broadcasts, stating, 
"The concerts provide great ex- 
posure for new artists, are a great 
spur to record sales in the area, 
and are also a unique experience 
for radio listeners." 

WBRU -FM, the university's sta- 
tion, has long operated virtually 
autonomously, and, for some time, 
the station has been Providence's 
only full -scale progressive rock FM 
station. With a potential audience 
of two million in the city's metro- 
politan area, it has been estimated 
that 30- 40,000 people have listened 
to the concert broadcasts. 

The room used both for sales 
and for coffee house broadcasts 
has a capacity of 250. At the 
coffee house -store, the concerts 
have been mixed using the facilities 
of the Pedco Audio truck, a 16- 
track remote recording van which 
operates out of Providence. Fred 
Ehrhardt of Pedco and a staff of 
technicians from WBRU -FM have 
collaborated in mixing the sound 
and then transmitting the stereo 
signal via phone lines to the sta- 
tion, where it is then broadcast 
to the community. 

In commenting on the success of 
the series, Zisson indicated that 
there are plans for making the 
concerts a regular biweekly series. 

WAYN SETS 
A MARATHON 

DETROIT -WAYN, student 
radio station at Wayne State 
University, is seeking sponsors 
for a special radio marathon 
that is being held to raise 
money for the March of Dimes. 
The marathon will start at 11:59 
p.m. on June 9, and is scheduled 
to continue for at least 11 days, 
during which WAYN will re- 
main on the air 24 hours a day. 

"Sponsorship" of an hour's 
worth of programming on the 
station is being set at $10 for 
each person, club, organization 
or company. The donations are 
tax deductible. 

The marathon will also seek 
to break the two -man college 
radio endurance record. 

Additional information re- 
garding sponsorship may be ob- 
tained by calling the station at 
(313) 577 -4200, between 8:00 
am and 9:00 pm. 

What's Happening 
By SAM SUTHERLAND 

Frank Shargo, who has been actively involved in the distribution 
of Columbia Records' IBS Convention Live Album, notes that some 
stations have not received the special college radio release as yet. For 
stations that did not get the set, which features the Kenny Loggins 
Band With Jim Messina, and Dave Bromberg's acoustic set, both re- 
corded during the Columbia party at their 30th St. Studios in N. Y., 
contact Shargo at Columbia Records, 51 W. 52 St., N. Y. 

From Chuck Lackner at KCLC -FM comes the following mes- 
sage, passed along with congratulations to Elektra: "KCLC -FM, The 
Lindenwood Colleges, St. Charles, Mo., wishes to thank Elektra Rec- 
ords for the designing of its new logo. Elektra did this without charge. 
Bob Brownstein and everyone at Elektra thank you for all your help 
and kindness." 

* * 
Tony Yoken at Syracuse University, Syracuse, N. Y., has an- 

nounced that he has taken over as Music Director at WAER -FM, 
that campus' station. All product should now be referred to Yoken 
at the station's offices at 107 Carnegie Library, Syracuse, N. Y. 
13210. 

The station will be broadcasting 24 hours a day throughout the 
summer. 

* * * 
Seasonal Changes 

Summer is here, and while the time may be right for dancing 
in the streets, the Campus News page has already begun shrinking, 
possibly from the heat, but largely because most campuses are closing 
down, and along with them, their stations, booking activities and 
student performing. For those students heading out, up or elsewhere, 
the decline of activity on this page won't really matter. 

For those otherwise disposed, which includes the professionals 
in the music industry, college radio people manning their stations 
during the summer, and the campus editor, business will continue at 
least partially, if not as usual. 

This column will run throughout the summer, and, as long as 
correspondents continue to send in playlists, Picks and Plays will be 
run. Depending on the drop in the total number of stations, the for- 
mat will be adjusted to accommodate more selections per station: mu- 
sic directors may now send in three picks, identifying both station and 
selections fully, as in the past. Whether or not the expanded format 
will be viable will depend upon the response. 

And, at the risk of leaning dangerously close to polemic, it may 
be pointed out that such a format does offer music directors an ex- 
cellent reason /excuse to broaden the range of their communication. 
Many music directors have expressed fear and trembling over the 
function of this playlist and the radio programmer's responsibilities 
in making selections. 

For the record, as it were, Picks and Plays is not a promotional 
device with which to sustain or improve record service. Indeed, rec- 
ord companies respect college radio for its autonomy, or what must 
be considered as such relative to the constraints of commercial radio. 
With all due respect to the Stones, it really doesn't educate college 
radio people or industry pros to list "Tumbling Dice" three weeks 
running and, if anything, it diminishes the value of the college market 
as a place for breaking new musical personalities and ideas. 

This summer, it might be worth considering the playlist as an 
opportunity to demonstrate in what ways a college station does not 
resemble a Top 40 or "underground" format. And possibly even talk 
about the music that can't be found elsewhere, that music which is 
considered too eclectic or simply out of fashion. 

We might all learn something. 
* * * 

PICKS AND PLAYS: MIDWEST -Ohio -WMUB -FM, Miami 
University, Oxford, Rog Hamlyn reporting: "Where Is Love," Ro- 
berta Flack & Donny Hathaway, Atlantic. . WRHA, Univ. of 
Akron, Akron, Joe Hart reporting: "Argus," (LP), Wishbone Ash, 
Decca. . WFAL, Bowling Green State Univ., Bowling Green, 
Rock Southward reporting: "Lunch," (LP), Audience, Elektra. . . 

Michigan WORB, Oakland Community College, Farmington, Jim 
Nuznoff reporting: "Feel Good," Ike and Tina Turner, United Artists. 

. WJMD, Kalamazoo College, Kalamazoo, Paul Raben reporting: 
"Crossings," (LP), Herbie Hancock, Warner Brothers.. . . WAYN, 
Wayne State Univ., Detroit, Rob Wunderlich reporting: "Until We 
Meet Again," Chesapeake Juke Box, Greene Bottle. . . . WMUK- 
FM, Western Michigan Univ., Kalamazoo, Phil Verheyen reporting: 
"Midnight Sun," (LP), Midnight, Kapp.... WEAK, Michigan State 
Univ., East Lansing, Michael Roche reporting: "The Snake," (LP), 
Harvey Mandel, Janus.... Illinois -WIDB, Southern Illinois Univ. 
at Carbondale, Todd Cave reporting: "Take It Easy," Eagles, Asylum. 

. WKDI, WKDI -FM, Northern Illinois Univ., De Kalb, Curt Stal- 
heim reporting: "School Is Out," Alice Cooper, Warner Brothers... 
Wisconsin -WSRM, Univ. of Wisconsin, Madison, Bruce Ravid re- 
porting: "Take a Sad Song," (LP), Godfrey Daniel, Atlantic. . . 

Minnesota -WMMR, Univ. of Minnesota, Minneapolis, Michael 
Wild reporting: "Tame the Lion," Emitt Rhodes, Dunhill. 

SOUTH -Georgia -WREX -FM, Georgia Tech, Atlanta, Mike 
Caldwell reporting: "Eric Dolphy," (LP), Eric Dolphy, Prestige. . . 

WVVS -FM, Valdosta State College, Valdosta, Bill Tullis reporting: 
"Bootleg Him!," (LP), Alexis Korner, Warner Brothers.. . Florida 
-WUSF -FM, Univ. of South Florida, Tampa, Dave Dial reporting: 
"Walking the Blues," (LP), Otis Spann, Barnaby.... WFPC, Florida 

(Continued on page 31) 

JUNE 10, 1972, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


1970'S ROCK NOW CAUSED 
A SENSATION IN THE 
MUSIC INDUSTRY WHEN IT 
INTRODUCED THE FIRST 
FOLD -OUT OF A NUDE TUBA, 
WHICH LEFT NOTHING TO THE 
IMAGINATION. HOWEVER, 
MANY PEOPLE CLAIMED 
THEY USED ROCK NOW 
FOR ITS SUPERIOR 
EDITORIAL CONTENT; 
NOT FOR THE PURPOSE 
OF SEEING A NUDE TUBA, 
WHICH THEY CLAIMED WAS 

AIR - BRUSHED ANYWAY. 

ROCK I M PRESSA R I O,WALDO FARNS1NORTH, 
THREATENED TO LEAP FROM A BUILDING- 

IF HE DID NOT GET HIS COPY OF 

ROCK NOW, WHICH KEPT HIM UP TO DATE 

ON THE EVER -CHANGING ROCK SCENE.ODDLY 
ENOUGH THE CROWD DID NOT YELL 

. t. FOR HIM TO JUMP. THEY 

DID, HOWEVER, 
DEMAND THAT HE SET 

HIMSELF ON FIRE ! 

PROFESSIONAL GROUPIE SUZY GRUNDGE 
HADTHE ENTIRE 1972 ROCKIbOW SPECIAL 

TATOOED ALL OVER HER BODY EXPLAINING THAT IT WAS 

THE ONLY WAY SHE WAS NOTICED BY MUSIC PEOPLE. WHEN ASKED 
IF THIS AFFECTED HER RELATIONSHIP WITH MEN, 

SUZY QUIPPED YES, ESPECIALLY THE GUYS WHO LIKE TO READ I N BED." 

ROCK NOW IS THE 
MOST RESPECTED JOURNAL 
OF ITS KIND. 
READ ABOUT THE 
METAMORPHSIS 
OF TODAY'S ROCK 
MUSIC SCENE IN 
BILLBOARD'S 
3rd ANNUAL 
ROCK NOW SPECIAL . 

THE ROCK ISSUE 
THAT GETS RESULTS . 

THE FAMED ROCK GROUP, "MANIC DEPRESSIONS" 
BARELY ESCAPED WITH THEIR LIVES WHILE 

ON A WORLD -WIDE TOUR, RESULTING FROM AN 

AD IN ROCK NOW. ON THE FINAL LEG OF THEIR 

TOUR, THE GROUP WITNESSED LANDSLIDE, 
EARTHQUAKE -5 AND POISONED AIR . AS A RESULT A 

SPOKESMAN SAID THAT THE GROUP WOULD NEVER 
APPEAR IN LOS ANGELES AGAIN. 

OUR ADVERTISERS BELIEVE IT. OUR READERS BELIEVE IT. WE BELIEVE IT. 
YOU'LL BELIEVE IT, TOO. 

ISSUE DATE : JULY 22 
AD DEADLINE :JUNE 30 
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Tape Cartridge 
EYES CARTRIDGE TV CONSOLES /CAR UNITS 

Mo. Store Moves Easily Into 'Q' Units Motorola to Push Audio 
SPRINGFIELD, Mo. -Jim and 

Ben Hurd started House of Sound, 
Inc. here with a few 8 -track car 
stereo players and some tapes. 
They weren't, of course, pioneers 
and now speak only vaguely of 
4- track. But today they are pio- 
neers in four -channel and ready 
for cartridge television. 

Tracing the early history of the 
firm, the older brother said Craig 
is the only line that remains from 
the beginning. Some of the early 
brands are gone now. "We went 
through a lot of different ones." 

In car stereo, the firm carries 

By EARL PAIGE 

Craig. Sanyo and Car Tapes Inc. 
Best sellers are in he general area 
of $39 to $69. "We step up from 
$39 in increments of $10 to $79," 
he said. Of course, four -channel 
will be slightly higher and he in- 
tends to start a promotion involv- 
ing a liberal trade -in on a two - 
channel car unit to switch people 
to four -channel. 

Compacts consist of Sanyo and 
Electrophonic mainly, with the 
best selling units in the $100 to 
$200 range, AM /FM /FM and 8- 
track combinations being most 
popular. 

liü°rY}r!/.'I Mid tTMmfMtY IW.nHMá 
.dAxxrixr.l dmirrg rx,> /:w awo-.a 
ewwr KK.'Kcn F.o^stdry ïsm i' 
Apr,/ 
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TAPE -RECORD dealer Jim Hurd (left) with Playboy Playmate Crystl 
Smith and Ben Hurd during recent promotion at the Springfield, Mo., 
House of Sound, Inc., store opened by the brothers with capitalization 
of under $100 and a $5,000 inventory. Miss Smith appeared in con- 
junction with the EPI speaker promotion. The store's hours: 10 -10 
p.m., Mon. through Sat.; service department: 10-6 p.m. (closed Mon- 
day). The Hurds' H.O.S Dist subsidiary services mom 'n' pop, Otasco 
and Western Auto stores and truck stops in the region. 

Buy Direct From Manufacturer 
Standard Sizes In Stock! 

IN Silicone Or Urethane Pinch Rolls 

Four Lb. Density Foam Heat 
Tested Pressure Pads 

Specials Made To Order 

TROY MACHINERY CORP. 
114 Beach St.. Rockaway, N. J. 01866 

201 627-4456 

The store's component lineup 
includes brands such as Sony, 
Sansui, JVC "and a smattering of 
Sanyo." Hurd also carries Teac 
and Akai straight control ampli- 
fiers. "At least 50 precent of our 
component sales are amplifiers 
without receivers. The reason is 
that we're in a predominantly FM 
country radio market and the 
young people just don't dig coun- 
try." 

In speakers, the store stocks 
Epicure Products, Inc. (EPI), Al- 
tec Lansing and a private label 
model. This is the only instance of 
private label use. 

Promotions are a regular thing 
(Billboard, June 3). Recently, the 
Hurds drew 3,000 people to kick 
off the EPI line and had Win Bur - 
hoe, the president of EPI, here for 
the event. 

Other aspects of the promotion, 
however, included a Playboy cen- 
ter -fold playmate, a remote broad- 
cast over KICK (local top 40) and 
the first showing of Electro 
Voice's four -channel amplifier, 
which has a logic selection for 
adapting to any of the various 
matrix systems. 

How does Hurd feel about 
hardware in general? 

"There are good and crudy 
models in every line and you have 
to be damned shrewd about cherry 
picking the good units. Warranty 
is a problem, parts availability is 
a problem. We just don't believe 
the manufacturers' advertisements. 
We check everything out." 

He said the store's routine on 
(Continued on page 28) 

W. Va. 1 -Stop Sets 
Anti -Bootleg Policy 

Continued from page 1 

sources, and he would like to see 
the industry change the emphasis 
of its anti -bootleg tactics. 

He said he talked with attor- 
neys for the Record Industry As- 
sociation of America (RIAA). 
"They tell me their strategy is to 
dry up the sources of bootleg 
product -the big guys. But even 
when they nail one of the big du- 
plicators, take away his machinery 
and put him out of business in one 
spot, he flies away to some other 
state and starts up again. Mean- 

audio 
brings you the world's best buy 
in automatic tape splicers 

(shown here 
mounted on 
Electro Sound 
100 -48C tape winder 
for cassette 
operation.) 

We carry 
a full line of 
tape duplicating 

ELECTRO SOUND 200 equipment. 

AUDIOMATIC CORPORATION 
237 West 54th St . New York, N Y. 10019 212) 582 -4870 /Cable AUDIOMATIC 

26 

while, another outfit opens up 
where he was operating before. 

"However, if the big record 
companies brought action against 
two or three key retailers in a 
bootleg- saturated market, then the 
other retailers would begin to avoid 
the pirate product and the boot- 
leggers would be put out of busi- 
ness through lack of retail out- 
lets." 

In line with this philosophy, Mc- 
Glynn has just mailed a two -page 
letter to all accounts, briefing them 
on current copyright law and ad- 
vising that he won't do business 
with any retailer who knowingly 
stocks illicit merchandise. 

RIAA 
"During the past two years," 

(Continued on page 28) 

CHICAGO- Motorola Inc. announced to the financial world 
last week its intention to concentrate in the audio field principally 
via consoles. At the same time, financial analyists were told at a 
meeting here, the firm will have continued growth in automotive 
two- and four -channel equipment. 

Although Motorola phased out of smaller consumer electronic 
products (radios, phonographs, tape recorders) in its consumer prod- 
ucts division, Edward P. Reavey Jr., vice president and general man- 
ager of the division, said there will be a major push in audio. 

The move will come in consoles and will be three -pronged: 
custom consoles with great flexibility, four push- button four -channel 
consoles (for monaural, two -channel stereo, matrix and discrete four - 
channel stereo) and four -channel single unit consoles with "unconven- 
tional rear mounted" speaker systems (four- channel from one en- 
closure). 

Oscar P. Kusisto, vice president and general manager of the auto- 
motive products division, fielded many questions about the division's 
acquisition of Autovox S.p.A., an Italian manufacturer, as indicative 
of interest in Motorola's international growth. 

Fred P. Hill, vice president and director of entertainment prod- 
ucts said next year four -channel will be 15 to 20 percent of the 
current two -channel auto business. He said software availability is a 
"major hurdle." He also said Motorola is working with organ manu- 
facturers to install 8 -track recorders. 

Kusisto listed several reasons why Motorola can overcome the 
threat of vertical integration by Detroit auto makers moving to 
manufacture their own radios and added that European expansion 
into radio and tape player sales is part of the strategy for Motorola's 
projected growth. 

LONDON PACT 

Ampex Plugs 'Q' Tapes 
NEW YORK- Quadrasonic 

sound will find immediate accept- 
ance among selective groups of 
music buffs who want exceptional 
sound from their prerecorded tapes 
and records, according to William 
Slover, Ampex vice president and 
general manager of Ampex Stereo 
Tapes. 

Slover's observations were made 
at the signing of a recent agree- 
ment between AST and London 
Records, giving AST exclusive 
rights to the manufacture and dis- 
tribution of specially prepared four 
channel tape recordings for the 
quadrasonic marketplace. 

The Ampex executive said that 
if the first three months of this 
year are any indication, then there 
should be a sizable consumer de- 
mand for quadrasonic 8 -track 
taps by the end of this year. 

He disclosed that his company 
was experiencing a great demand 
for quadrasonic 8 -track tapes, and 
that the volume of business being 
done was improving with the ap- 
pearance of new equipment manu- 
facturers on the market. 

AST has released 12 quadrason- 
ic titles for June, and now has a 
four channel catalog of 28 titles, 
with plans for regular monthly in- 
creases. 

AST's four channel selections, 
titled, "Quad -8, A New Listening 
Experience," are list priced at 

ACCESSORY LINE 

Certron's Cassettes 'in -a -can' 
ANAHEIM, Calif. - The Cer- 

tron Corp. will offer a line of 
"canned" cassettes as part of its 
1972-'73 product line scheduled for 
unveiling at the upcoming Consum- 
er Electronics Show. 

The concept utilizes six C -60 or 
C -90 blank loaded cassettes sealed 
in a can, and promoted by special 
point of purchase support program- 
ming featuring youth -oriented 
graphics, and self merchandising 
cartons. 

Other new products to be un- 
veiled by the firm include the 
"Triple Play," cassette package. A 
poly -bagged, three to a set item 
with mini -posters thrown in as a 
bonus. 

There is also a "Double Play" 
set of twin -pak cassettes that in- 
clude collectors' cards with gag 
sayings as a purchase premium. 

This set is also packaged in eye - 
catching polybags with printed 
header. 

The Tape Caddy, another of the 
1972 -'73 innovations, features 8- 
track, 70- minute blank tapes in a 
plastic container that adheres to 
automobile dashboards, or can be 
mounted on walls. It is also pack- 
aged in an eye- catching shrink - 
wrapped container. 

Certron will also release a 
"Ready Repair Kit" which is an 
open -assembly housing unit to be 
used in transferring prerecorded 
tapes from jammed housing. Guar- 
anteed jam -proof by the company. 
the substitute housing comes in 
polybag display racks with a 39- 
cent price tag. 

A number of displays, demon- 
strations and other promotion proj- 
ects are planned for the release of 
the new line. 

$7.95 -an increase of $1 over reg- 
ular two channel stereo sound. 
AST's introductory four channel 
tapes are packaged with an 8 -page 
booklet designed to give the new- 
comer to four channel a basic idea 
of the format. 

GE Bows New 
Quad 8 System 

NEW YORK -General Electric 
has stepped gingerly aboard the 
four channel train with the release 
of two quadrasonic 8 -track player 
systems, and a decoder amplifier 
component. 

Top of the line is the SC4200, 
a four channel, 8 -track tape player 
with AM /FM multiplex tuner. The 
system is in the discrete format, 
and switches automatically from 
quadrasonic to two channel stereo. 
It carries a price tag of $299.95. 

GE's Model SC4000 is also a dis- 
crete four -channel 8 -track player 
with air suspension speakers, verti- 
cal slide controls, and headphone 
jacks. This unit without the AM/ 
FM tuner sells for $239.95. 

Unit #QA40 is a decoder ampli- 
fier with three four channel func- 
tions. Used with an additional 
stereo amplifier, and a discrete 
quadrasonic equipment source, it 
functions as a discrete unit. It can 
also provide matrixed and syn- 
thesized four channel sounds. The 
price tag is $99.95. 

Rounding off the four channel 
offerings is the Model SC7300 
free -standing comp on en t, with 
AM /FM tuner, stereo 8 player, 
and jacks for four channel expan- 
sion. The price tag is $499.95. 

Other units introduced include a 
three piece 8 -track recorder /player 
with AM /FM multiplex tune r, 
built -in automatic level control, 
and other sundry features. It retails 
for $259.95. 

The SC3205 is another three 
piece multi -mode stereo system 
with AM /FM tuner, 8 -track player 
and record changer. It is tagged 
at $249.95. 

Also unveiled was the company's 
Model SC3200, another three piece 
compact system with 8 -track player, 
AM -FM multiplex tuner and a 
three -speed record changer. The 
package sells for $199.95. 

Model SC1080 is an 8 -track 
player with AM /FM tuner and 

(Continued on page 31) 
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Tape Cartridge 

Dee jay Builds Successful 
Retail Operation in Detroit 

By JOHN SIPPEL 

DETROIT - Building an 
$850,000 gross from a $1,250 in- 
vestment four and one -third years 
ago is the succinct success story of 
Mickey Shorr, legendary pitchman - 
disk jockey in this vicinity. 

And the six -foot five, mid -forty 
tape store owner isn't stopping. 
He's blueprinted a new building 
which will house his store and car 
installation area to open late this 
year. Shorr, who's been a con- 
servative seer up to now, guessti- 
mates he'll do $2,500,000 in that 
building after several years of 
"maturity." 

Shorr attributes his success in 
tape to a number of reasons. "I 
was kind of a mythical figure in 
this town, a kind of human oldie 
but goodie." He opened the first 
edition of Mickey Shorr's Tape 
Shack on Davison in February, 
1968, deep in a distribution, indus- 
trial area. He was forced into the 
location. Shorr returned to his 
hometown late in 1967, hoping for 
a radio managerial post to follow 
his very successful operation of the 
late Leonard Chess's WSDM, Chi - 
cago, FM outlet which he had 
turned into a kind of aural "Play- 
boy." But the air deal soured, 
stranding Shorr. 

He looked over various business 
opportunities. He recalled how 
much he still enjoyed his car tape 
installation, then four years old. 
He originally installed tape play- 
back after borrowing Al Bennett's 
(then president of Liberty) car, 
which had a tape machine. 

Shorr went to an unidentified 
local distributor friend for inven- 
tory help in opening the retail 
shop. The distributor turned down 
Shorr's offer to stock a tape in- 
ventory on consignment, with the 
offer that the distributor could at 
anytime inventory the tape, which 
would all come from his warehouse 
and be paid for any part of it. The 
distributor said it would be too 
troublesome. Shorr rented a next - 
door store front and small garage 
area in back that would house two 
cars for installation. The distribu- 
tor agreed to supply the opening 
inventory when he saw the adjacent 
store, but still wanted $1,250 as 
Shorr's starting ante in the store. 
Shorr, a onetime door -to -door pot 
and pan salesman, loaded his car 

Audiophile Adds 
CHICAGO, Ill. -Two new loud- 

speakers with bass drivers made in 
an unusual way are being intro- 
duced at the Consumers Electronics 
Show in Chicago, June 11 -14, by 
Audiophile, Inc., said owner David 
Shooks. 

The 3 -way, 8 -inch speakers are 
the Rogers BBC Monitor and the 
Spendor Model BC 1. 

The cones are specially proc- 
essed, vacuum formed polystyrene 
with extra short coil sections, en- 
abling larger power output than is 
normal for speakers of this size. 

They operate with an open 
rather than closed base to allow 
maximum .vibration of air beneath 
the units. 

with aluminum ware and was back 
in 10 days with the loot. 

He hired a combination clerk - 
installer, Chuck Turner, a black 
who now owns Motor City Sound. 
Shorr remembers he carried one of 
almost everything in tape, if pos- 
sible, and one of each type, of car 
playback was on display. But I got 
credit from only one tape playback 
manufacturer, so we made the rest 
of the units so high that we sold 
almost nothing but this one unit 
the first year. He was the only 
maker to help me, but I found out 
he charged me so much more per 
unit because my credit was shaky." 

At the start, the Shorr retail store 
used only a repainted sign on the 
front of the tiny store to attract 
customer attention. "But the kids 
and adults stopped in to talk to me 
because I was a former jockey. 
They asked me about radio and the 
stars I worked with and intro- 
duced. 

"We started out opening at 9 
a.m. and closing 12 hours later six 
days a week and 15 hours on Fri- 
day, but I had a heart attack 10 
weeks after the opening," Shorr 
related. "If it wasn't for my wife, 
May; my best friend, Sammy Sklar, 
and Turner, the store would not 
have made it. I projected $50,000 
the first year. We did $65,000. 
Then I found a place on Wood- 
ward, a busier retail street. The 
only way I could get the store was 
to buy the existing auto -seat cover 
business. Luckily I had been in 
that business as a teen. I took the 
old out -of -date inventory I paid 
$6,000 for and made it fit new 
cars. 

"We figured that two stores 
would do between $100- $150,000 
the first year. We did $250,000. 
It was 65 per cent tapes and 35 
per cent units, mostly for cars. The 
store on Davison got broken into 
14 times in 11 months, so we 
closed it. The new showroom was 
760 square feet with a three -car 
garage. I had six employes, in- 
cluding myself. I carried about 
$12,000 in tapes and about $10,000 
in units. I decided to try radio 
spots. I did some ad lib spots. I 
did a tradeoff with WGPR -FM 
here. They went off the air at 
midnight, so I took the slot from 
midnight to two a.m. nightly. It 
caught on well in the black com- 
munity. I stayed on the air five 
months, until my doctor said I 
couldn't take those hours. 

"Later," Shorr said, "I worked 
at WEXL, the long -time country 
station. I got paid for this. I 
worked from 6:30 to 9:30 p.m. 
I had a half -hour of news and 
several hours of religious after me, 
but I made it. I let the listeners 
know I was a Jewish boy from a 
big town, who didn't know too 
much about country music, but 
liked it and wanted them to help 
me program my show. It worked. 
I never plugged the tape shop. I 
bought spots regularly on the sta- 
tion. I added the country fans to 
our store patronage." It must have 
worked for Shorr continues the 
spot program today. 

He projected $250,000 for the 
(Continued on page 28) 

Project 3'Q' LP 
NEW YORK- Project 3 Rec- 

ords will show a new 4- channel 
LP at the Consumer Electronics 
Show, "4- Channel Dynamite," 
which will feature new presenta- 
tions in 4- channel of songs orig- 
inally made hits by the Beatles 
and Carole King among others. 

The label presently has 20 re- 
cordings available in 4- channel 
compatible recordings, 8-track 
tapes and reel -to -reel tapes. The 
firm will also have ready a demon- 
stration 4- channel recording and 8- 
track and reel -to -reel tape. The 
label has made demo products for 
a number of hardware firms in 
the past year. 

Project 3 will have a booth at 
the CES and will have its produc- 
tion staff of Enoch Light, Tony 
Mottola and Jeff Hest present. 

MGA Expands 
Music Systems 

CHICAGO - MGA division, 
Mitsubishi International Corp. ex- 
panded its stereo music systems 
with the introduction of four AM/ 
FM phonograph systems, a four - 
channel decoder, an 8 -track player 
and three speaker systems. 

The SD -40 four -channel decoder 
features MGA's "separation en- 
hancement circuit," which will 
boast db separation, depending 
upon the need of programs, from 
a nominal level of 3 db to a point 
between 15 and 20 db, according 
to Gordon MacDonald, director of 
marketing. 

The TD -80 8 -track unit has auto- 
matic program selector as well as 
manual selection, indicator lights 
and intregal solid -state pre- ampli- 
fier. 

Other systems are SM -14 AM/ 
FM stereo tuner -amplifier and 
turntable system and dual- sealed 
speakers listing at $199.95. Fea- 
tures include front end controls, 
AFC, compensated loudness lever 
switches and jacks for tape recorder 
and headphones; SM -16 compo- 
nent system consisting of AM /FM 
stereo tuner -amp, automatic turn- 
table and closed chamber speaker 
system with 8 -in. bass and 2 -in. 
tweeter at $299.95; SM -19 compact 
module system with AM /FM stereo 
tuner, solid state amp, full -size 
turntable and air -sealed bookshelf 
speakers at $299.95; SM -26 com- 
ponent system with amp rated 140 
watts total peak power, turntable 
and two -way air suspension speaker 
system at $399.95. 

Full complement of features 
highlight the component systems. 
The SM -26, for example, features 
pushbutton operation of front end 
power on -off controls, main and 
remote speakers on -off, loudness, 
noise filter, muting, AFC and tape 
monitor. 

Also in the line are the ST -123 
automatic record changer at $49.95 
and the ST -10 automatic at $69.95. 

Speaker systems consist of the 
SS -16, EM -19 and SS -26 priced 
respectively at $69.95, $89.95 and 
$129.95. Highlights include (in the 
SS -26, for example) 8 -in. woofers 
and 2 -in. tweeter rated at 25 watts 

(Continued on page 30) 

PIONEER recently launched its U.S. automotive 8 -track line during a national sales meeting with the following firms in attendance: Paul & Associates, World Wide Products, Elias- Vickers & Associates, Estersohn Asso- ciates, Rex De Pillis Co., J. H Thal Associates, Al Toupkin Sales, Inc., Grossman Sales, Inc., Astro Sales Co., Cardinal Sales, Markal Sales Corp., Roach & Associates, Bob Johnson & Associates, Wilkes Marketing Corp., Wilkins -Mason Associates, GUS Marketing, many of whose staff are pictured above. 
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'BIRDWATCHERS' 

Cassette Cartridge Expands 
NEW YORK -More than two 

million birdwatchers throughout 
the U.S. are finding that their 
favorite pastime has been made 
surprisingly easy via cassettes from 
Cassette Cartridge Corp. and ex- 
tensive research efforts of the 
Dept. of Ornithology of Cornell 
University. 

The university is offering, on 
cassettes, the sounds of birds from 
around the nation, to aid both 
amateur and professional bird - 
watchers. 

The tapes, from original record- 

ings, are mastered and duplicated 
by the Cassette Cartridge Corp., as 
part of its expansion and diversi- 
fication program into the custom 
duplication of prerecorded educa- 
tional and commercial tapes. 

Bird sounds cover but a small 
percentage of the brave new field 
into which Cassette Cartridge has 
been expanding over the past 18 
months. 

Other non -music product -which 
is already responsible for an esti- 
mated 30 percent of its custom 

(Continued on page 30) 

BE SURE THE MUSIC 
GOES ROUND AND ROUND 
AND COMES OUT WHEN 
YOU WANT IT 

BY -BUK BRAND TAPE 
PRODUCTS FOR CASSETTE 
AND CARTRIDGE 
PRODUCTION 

1. Q!Splices - pre-:ut 
8 -track cueing splices 

2. Splicette - pre -ait 
cassette splices 

3. Cassette splicing -oll tape 
4. Cartridge retaine- rings 

and hub washers 
5. Cassette inserts 

Give us a call or write for _dditional information and samples. 

BY -BUK COMPANY 
A SUBSIDIARY OF WEBTEK CORPORATION 
4326 W, Pico Blvd. Los Angeles, Calif. 90019 (213) 937 -3511 

World's largest manufacturer of pre -cut tape splices 

Attention: 
Recording Studios, Music Comparies... 

Buy Direct and Save from 

Martin Audio 
New York's Leading Authorized Distributor of 

Professional Studio Equipment VTR & HiFi Stereo Components 

In Stock: 

Ampex, Scully, 
J. B. Lansing, Altec, Neumann, AKG, 
E -V, UREI, Kepex, DBX, McIntosh, 

Dolby & Other Major Brands 
Full stock Ampex & Scully replacement parts 

SALES SERVICE LEASING INSTALLATIONS 
MARTIN AUDIO 

320 West 46th St., N. Y. 10036 (212) 265 -6470 
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Tape Cartridge 

Mo. Store Modes Easily Into 'Q' Units 
Continued from page 26 

evaluating new models is for he 
and his brother to take the units 
home and plug them up. "I have 
to say we end up not stocking 70 
percent of the models we try out, 
regardless of the specifications 
claimed. The manufacturers don't 
mind lying to you." 

He said the store sticks by the 
legitimate warranties of its lines 
and stocks parts, offering the usu- 
al 90 days free labor and parts 
guarantee. "We have built up our 
business by establishing a reputa- 
tion of fixing things quickly. One 
disadvantage of this is that cus- 
tomers will bring in units with 
minor defects they would over- 
look if they had bought them at a 
discount house. But we go ahead 
and work on everything." 

One key aspect of the firm's 
hardware philosophy, though not 
unique, is that the Hurds try to 
bring the service technicians onto 
the sales floor. The men rotate 
from the three service benches to 
sales. 

This is part of the internal ex- 
pansion of House of Sound. Hurd 
said recently he was in Chicago 
for a JVC product unveiling and 
sat around with others, including 
officials of Custom Music Corp., 
St. Louis. Custom Music has 
steadily expanded into many mar- 
kets. Hurd, who saw one CMC 

ta e 

Scotch 
MAGNETIC TAPE 

Recording 
Tape 

RIOT! 
Scotch 1800 ft. 7" reel, 1 mil polyester 
#150, factory fresh; Special $1.95 
per reel, $22.50 doz., $1.75 in lots 
of 48; $1.60 (500), prepaid. 

#611, 1200 foot 
11/2 mil acetate pro- 
fessional grade. 

A M PE qX 
MAGNETIC 

Factory fresh, $1.68 per reel, $18.00 
112) ; $66.72 148) ; $120.00 (96) 
(Ampex /Scotch may be assorted) 

FAMOUS MAKE 

Wollensak Model #4760 
List $299.95, Dealer Price $197.96 

SAXITONE TAPE SALES 
1776 Columbia Rd., NW, Wash. D.C. 20009 

outlet close here, staid: "We just 
haven't felt we could think about 
expanding to other cities while we 
were growing here at 100 percent 
a year. We want to control our 
market. We have developed a per- 
sonal touch in selling and draw 
from 100 miles around." He 
doesn't rule out further expansion, 
though the firm has already ex- 
panded in the sense of developing 
a wholesale operation. 

Hurd has seen nearly every type 
of hardware gain in popularity. 
One exception, portables. "The 
market has been soft. It could be 
a psychological thing with us in 
that the portables have given us 
the most service problems. People 
treat them roughly," he said, not 
throwing all the blame on the 
manufacturers. 

"We like the Weltron that's 
styled like a space helmet. That 
suction cup bottom will hold it 
anyplace." 

Actually, the firm has made all 
kinds of installations. This runs 
from boats (the market embraces 
one of the country's greatest fish- 
ing areas in Table Rock and other 
lakes) to airplanes, school buses 
to motorcycles and stock cars to 
bicycles. In the latter case, the 
bicyclist went for a cassette with 
headphones. 

Cassette is almost a bad word 
with Hurd. "We had such poor 
quality in the beginning. How- 
ever, this is changing. The new 
cassette machines, even without 
dolby systems considered, are a 
whole new ball game. The prob- 
lem is convincing people that they 
can't go cheap. They can't be 
satisfied with a $100 deck- there's 
no compromising. You have to 
sell them the best." 

In terms of four -channel, Hurd 
said: "The quad deck is the way to 
lead people to four -channel. We've 
been stocking the JVC player only 
model for $99.95. However, we've 
just not been able to get enough. 
Sansui is suposed to be shipping 
a deck very soon." 

As for the future, he believes 
the consumer will continue to be 
confused. 

He sees some of the mis -spent 
energy found in the early 8 -track 
vs. cassette days. "I always said 
if the manufacturers would just 
spend one -fourth of the r &d 
money on 8 -track they were spend- 
ing on cassette, we would have 
been better off. They shoved 
cassette down our throats. 

"We're selling more 8 -track re- 

corders than cassette machines," 
he said, "and I mean real cassette 
machines, not the $19.95 to $29.95 
models that make cassette look so 
good in industry figures." 

Discrete? He said: "There's no 
comparison between discrete and 
matrix." He admitted discrete 
would entail two software inven- 
tories. "That's true, but it's in- 
evitable. Discrete is coming and 
we might as well be here ready 
for it." 

As for matrix, he feels the va- 
rious companies offering competi- 
tive systems are "blowing in the 
wind." He said: "We stock the SQ, 
Sansui and Electro -Voice systems. 
But these brands shouldn't be con- 
cerned so much with the idea of 
selling the audiophiles. It's not the 
audiophiles who will be buying the 
units, it's going to be the young 
people with money to spend. 

"They should stress that the 
matrix brings out the performance 
of regular two -channel too. This 
would be better than Columbia 
claiming that they have the only 
really best system." 

For the moment, Hurd is plug- 
ging matrix and just promoted it 
via a radio broadcast over KTXR- 
FM, a local basically EL station. 
He said: "The level of sophistica- 
tion in hi fi components today is 
so above the level of broadcast 
standards that I decided to supply 
the station with a manual turn- 
table and Shure cartridge. I also 
had them use a Sansui four -chan- 
nel monitor in the studio." 

During the four years they have 
been in business, the Hurds have 
seen many brands come and go. 
Sometimes, it has been difficult to 
replace a brand. 

"We found that Belle Wood be- 
came a very dependable brand and 
then they fell apart (Belle Wood 
was sold). It took us a year or 
more to find a replacement for 
the brand. 

CTV? Well, the Hurd brothers 
bought one Akai portable to try 
out. They feel that their type of 
outlet will be ideal, once rental of 
software gets rolling. "The appli- 
ance-TV dealer can sell the units 
but won't know how to handle 
software -we will." 

So at Consumer Electronics 
Show, the two men will be look- 
ing for four -channel car stereo, 
good quality 8 -track units (includ- 
ing recorders) and not much else. 
"We're pretty well inventoried and 
feel we can move any way the 
market moves." 

DJ Mickey Shorr's Success 
Continued from page 27 

next year and did $350,000. "The 
general store atmosphere helped 
business. I have a comfortable 
store, it's funky, in fact, it's messy. 
It makes Russ Solomon's Tower 
records look like luxury. I have 
tapes piled all over in quantity. We 
discount heavily. My clerks are 
great at suggestive selling. If you 
ask for a Stan Kenton tape, even 
my 15- year -old daughter, Debby, 
who works here, will sell you two 
more tapes of that kind of music 
before you leave." 

Shorr's last year was pegged for 
$500,000. He did $849,000. "We've 
got 12 employes. I still buy spots 

COMPLETE 
INVENTORY 
IN STOCK! 
NO WAITING! ASK THE MAN WHO KNOWS 

about recording tape and cassettes ... and 
how to merchandise from interior displays 

for maximum sales profits . . . 

FACTORY -TO -YOU SALES REPS. 

KNOW and offer you the know how that goes 
with the profit line from Pfanstiehl. 

PFANSTIEHL 3300 WASHINGTON ST. BOX 498 
WAUKEGAN. ILLINOIS 60085 
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on Top 40 and progressive rock. 
Store hours are 10 to 10, Sundays 
noon to six. Units and tape split 
50 -50 in our gross. I added about 
$6,000 in albums and, in the new 
store, I'll have more records and 
we will carry components in a 
special soundproof audio section. 
Sure, we still have a pilferage 
problem, but our new store will 
stop some of that. I buy surplus 
and cull it carefully. We have three 
Billboards on the counter always. 
Two are current issues and one is 
last week's so customers can go 
through them for tapes or records 
they want." 

Shorr recently added his 17 -year- 
old son, Danny, to the installing 
staff. "Our store is truly a family 
atmosphere. It's a meeting place. 
I notice that old and middle -aged 
people like to mingle with the 
kids in the store, they have a com- 
mon bond, music. I'm trying to 
stock everything from Rudy Vallee 
to the top rock. Most manufactur- 
ers are wisely issuing the tape at 
the same time the record comes 
out." 

Shorr hopes to open his new 
building one block north on Wood- 
ward on the same side of the street 
in November. There will be 4,000 
square feet, with 2,100 devoted to 
showroom of tape, records and 
home equipment. He figures about 
40 percent of his inventory cost 
will be in records and tape and 
the remainder in equipment. 

W. Va. 1 -Stop Sets 
Anti - Bootleg Policy 

Continued from page 26 

McGlynn wrote, "the record and 
tape industry has been seriously 
damaged by the activities of many 
manufacturers, distributors and 
retailers who have duplicated and 
sold 8 -track tape cartridges, com- 
monly referred to in the trade jour- 
nals as 'bootleg' or 'pirate' tape. 

"From the very beginning, Mu- 
sic Man, Inc. has cooperated with 
the leaders in the RIAA, the Harry 
Fox Agency, and several of the 
largest producing manufacturers, 
including RCA, Columbia and 
MCA, in their attempts to elimi- 
nate this type of product." 

The letter defines "tape piracy" 
under terms of the new federal 
law and reports the success rec- 
ord companies have been having in 
prosecuting alleged violators un- 
der state laws. Then McGlynn 
goes on: 

"Most of you are already aware 
of our own opinion and attitude 
with respect to this problem. We 
have consistently refused to handle 
any of the 'bootleg' product. We 
have advised all of our retail ac- 
counts 'not to touch it with a ten 
foot pole.' We have cooperated 
with the responsible leadership in 
the industry in pinpointing and 
identifying the producers and re- 
tailers who are offering the 'pirate' 
product for sale. We have ex- 
panded considerable time and not 
an inconsequential amount of 
money in combatting this cancer. 
We are in daily communication 
with our suppliers and manufac- 
turers exploring the possibility of 
taking legal action on our own 
behalf." 

Local Media 
McGlynn goes on to say in his 

letter to dealers, "We regret that, 
in our opinion, the record indus- 
try has permitted the problem to 
get out of hand by not taking the 
intensive and coordinated effort 
two years ago that they now ap- 
pear to be exerting. In our own 
marketing area the problem has 
reached 'crisis' proportions. The 
problem for the retailer is greater 
than it has ever been, but there is 
a bright side to the coin. We have 
assurances of several manufactur- 
ers that they will consider initiat- 
ing legal action in our area." 

McGlynn says that on his own 
he is planning to inform area con- 
sumer- interest groups and agencies 
of the bootleg problem, and he 
is seeking the cooperation of the 
media, including radio stations, 
in publicizing the problem. 

McGlynn is also involved with 
industry attorneys in drafting a 
proposed state anti -piracy law, sim- 
ilar to that enacted recently in 
Tennessee, for introduction in the 
next regular sessions of the West 
Virginia, Kentucky and Ohio legis- 
latures. 

Price War 
Meanwhile, McGlynn reports, 

the bootleggers have begun to en- 
gage in a price war in this area. 
"The lowest wholesale quotes we 
have seen have dropped from the 
$2.00 level to $1.35 within the past 
few months, as compared with the 
average $4.25 -$4.40 wholesale 
price of distributors representing 
the original manufacturers. We 
have to ask ourselves, how much 
quality can there be in an 8 -track 
cartridge tape that is wholesaled 
at $1.35 ?" 

McGlynn made this final point 
in his letter: 

Sales Upturn 
"The most recent development in 

the producing manufacturers' fight 
against the 'bootlegger' has re- 
sulted in our receiving notices from 
two of our most important sources 
of supply that if we ourselves en- 
gage in handling what they con- 
sider to be illegal product; or if 
we service retail accounts which 
offer this product for sale, we will 
be 'cut off' or at least drastically 
curtailed in being supplied with the 

original product, both records and 
tapes, which they manufacture. 

"As a result of this notice, we 
must now inform you, that, effec- 
tive immediately, we shall refuse to 
service, or grant credit to, any 
existing or prospective customer of 
ours who is handling what is com- 
monly referred to as 'bootleg' or 
'pirate' product. 

"We realize that there are a 
few retailers who may be unaware 
that they are selling tape cartridges, 
considered by the original manu- 
facturers to be 'bootleg' product. 
Make sure of where you stand. As 
the 'bootleg' problem fades from 
the scene, and we are convinced 
that it most certainly will, be pre- 
pared to take full advantage of the 
profitable increase in sales that you 
will e n j o y as the problem is 
solved." 

Lloyds Expands 
EAST PATERSON, N.J. - 

Lloyd's Electronics, Inc., here has 
a big array of products for Con- 
sumers Electronics Show including 
several innovative recorders, and 
two four -channel units. 

A four -channel matrix receiver 
with 4 air suspension speakers lists 
at $229.95. 

Another 4- channel system in- 
cludes built -in changer on top, 8- 
track, AM -FM stereo radio and 
speakers and lists for $299.95. 

Just ready in time for the show 
is a component package designed 
in high style contemporary, with 
high gloss white with chrome and 
black accents. Measuring 36 -in. 
high by 24 -in. wide, the separate 
components include a high gloss 
white receiver, separate turntable, 
8 -track playback and record deck, 
and deluxe white gloss headphones. 
No model number has been as- 
signed yet to the $499.95 item. 

Another new entry for Lloyd's 
is a digital stereo clock radio, 
Model J627, listing at $59.95. 

Also new for the company are 
five models of 8- track, two -channel 
recorders. Model Y639 includes 
record deck, mike, and stand. It 
features separate record meters and 
automatic stop, and lists at $99.95. 

Model B642, an amplified play- 
back and record system, has a dual 

(Continued on page 30) 

Sammy Davis 
'Stars' for GE 

NEW YORK -The Home En- 
tertainment Division of the Gen- 
eral Electric Corp., has signed 
Sammy Davis Jr. to star in a 
series of television commercials 
designed to introduce GE's 1972 
line of audio electronics products 
to the consumer market. 

Acquisition of the entertainer's 
talents for the series is part of a 
major promotion campaign titled 
"General Electric -The Great En- 
tertainer," with Sammy Davis, one 
great entertainer, selling another - 
General Electric's tape products, 
stereo components and radios. 

The campaign marks the first 
time that Davis will do a series 
of television commercials. It will 
also be the first time that GE 
has used television for a major 
campaign to promote its tape, 
stereo components and radio prod- 
ucts. 

The promotion will be aired 
from September until December, 
and will take the form of 30 and 
60- second versions of three com- 
mercials filmed in Los Angeles 
and New York City. A show busi- 
ness angle, rather than a hard -sell 
approach will be used throughout. 

Concept for the campaign was 
created for GE by the Grey Ad- 
vertising Agency. 
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Tape Happenings 
Unique Products, Inc., Rochester, 
Mich., moved to new headquarters. 
at 320 2nd St. in the same city. 
George Lusko is head of the firm 
which manufactures cassette com- 
ponents. . . Robins Industries 
Corp, College Point, N.Y., will in- 
troduce at Consumer Electronics 
Show (CES) June 11 -14 in Chi- 
cago, a new group of sound en- 
hancement products available to 
non -franchises and exclusive dis- 
tributors. Typifying the new line is 
the Dynamic Sound Enhancer 
(DSE) Model R46002 for stereo 
phonograph or tape players listing 
for $30. The DSE will offer up to 
8 db of dynamic expansion, re- 

New Shape Radio 
NEW YORK -A camera shaped 

AM -FM radio (Model FM -277) 
with a battery charger is one of 
the new items being introduced at 
Consumer Electronics Show by 
Nuvox Electronics Corp., here. The 
list price of $29.95 could be low- 
ered to $19.95 and still bring a 
hefty profit, said a company 
spokesman. There are new tape 
units too. 

In 8- track, they have added the 
fast forward feature to Model 
NVX 1710 home recorder /player, 
which lists for $199.95. 

Also new is the Model CT 894 
8 -track and FM multiplex car unit 
at $79.95. 

In car radios, Nuvox will be 
showing Model NV 172 AM -push 
button at $39.95 and Model NIC 
210 AM -FM push button at 
$69.95. 

storing dynamic range usually com- 
pressed during recording and 
working similar to the Dolby sys- 
tem. Other new items include a 
solid -state stereo speaker protector 
powered by a minute amount of 
current from the speaker itself, 
listing for $25; a stereo headset 
with "presence" control for each 
channel at $20: a "de- esser" micro- 
phone attachment for people with 
sybilant "s" problems as well as 
for reduction of other high fre- 
quency transients listing for $25. 
Items in the line will be blister - 
packed on self -sell, colorful peg- 
board cards. Robin's subsidiary, 
Fairchild Sound Equipment Corp., 
has also introduced a group of 
audio products including 10 -watt 
and 70 -watt power amplifiers, a 
professional turntable pre -amp and 
several sound system items to ex- 
pand Robins' market to the audio- 
visual dealer field. The latter items 
include the "Ambicon" automatic 
gain control for public address sys- 
tems, distribution amplifiers and 
portable mixing consoles.... Topp 
Electronics, Miami, will bow at 
CES a new modular compact 
Model 8TR -9000X featuring AM/ 
FM stereo receiver with 8 -track 
and BSR automatic turntable and 
a six -way speaker system to list for 
under $300. Just a few of the fea- 
tures, field effect transistor; black- 
out dial; separate sliding controls 
for volume, balance, b ass and 
treble; lighted station dial pointer; 
"stereo four," the latter a push- 
button selector switch which allows 
the playing of regular two -channel 
stereo through four -speaker 
sound. . . . 

Marantz Bows 4 'Q' Units 
SUN VALLEY, Calif. - 

Marantz, div. Superscope, Inc., will 
bow five four -channel components 
including two receivers (the 4430 
at $599.95 and the 4415 at 
$399.95), two control amplifiers 
(including the 4100 at $499.95) and 
an adaptor -amplifier (the 2440 at 
$299.95). 

Each of the models features 
Marantz' "Vari- Matrix," meant for 
universal compatibility with all 
matrixing systems. Each is SQ 
ready, with built -in wiring, switch- 
ing and receptacle for optional full 
logic and /or SQ decoder plug -ins. 
Outboard matrix decoder acces- 
sories are not needed. 

The line is also meant to be fully 
compatible with all matrix and dis- 
crete systems, including the RCA/ 
JVC disk system. 

Optional accessories in the line 

Mayfair Units 
CHICAGO, Ill.- Mayfair Sound 

Products, Inc., here will introduce 
three new moderately -priced 8- 
track models and a portable cas- 
sette at the Consumers Electronic 
Show, Chicago, June 11 -14, said 
Len Kobek, product manager. 

Model 800 is a 3 -piece 8 -track 
stereo tape cartridge player with 
two matching speakers for home 
use. Features include 117 volt 
AC, output transformerless I.C. 
stereo power amplifiers, vertical 
head indexing and slide type amp- 
lifier controls, listing at $49.95. 

Model 480 is also a 3 -piece 
portable 8 -track stereo tape cart- 
ridge player operating off 117 
volts AC or its own internal 9- 
volt batteries. An adaptor is in- 
cluded for 12 volt source (car, 
boat, etc.). Speakers are detach- 
able. The player has verticle head 
indexing, I.C. stereo power ampli- 
fiers and slide type amplifier con- 
trols. List is $49.95. 

Model 482 is similar to the 480 
but with built in AM /FM stereo 
tuner which incorporates I.C., I.F. 
amplifiers. It also has a stereo FM 
indicator lamp, and slide rule dial 
with vernier tuning. The model 
retails at $69.95. 

The portable cassette recorder. 
Model 741, has built -in AM /FM 
tuner, 117 volt AC or internal 6 
volt battery supply, automatic end 
of tape shut off, push button oper- 
ation of tape transport, and inte- 
grated circuit I.C. intermediate fre- 
quency amplifier. List, $49.95. 
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are the RC -4 remote control and 
the SQA -1 SQ decoder. 

Products from Superscope to be 
seen at the Consumer Electronics 
Show include: the CF -800 cassette 
recorder with AM -FM radio and 
digital clock; the TC -140 portable 
cassette with built -in condenser 
mike; the TC -126CS portable cas- 
sette recorder, with two speakers, 
tape select switch and tape counter; 
the TC -95L cassette recorder 
learning laboratory, with built -in 
condenser mike and teacher/ 
student balance control for sepa- 
rate of simultaneous track play- 
back; the TC -55 miniature battery 
operated cassette recorder with a 
built -in condenser mike and auto- 
matic shut -off; and the TC -45 
miniature cassette recorder with 
built -in condenser mike. 

Other Superscope products on 
view at the show will be: the TC -10 
car stereo cassette player with pilot 
lamp and automatic eject; the TC- 
353D three -head reel -to -reel tape 
deck with tape select switch, dual 
VU meter, four -digit tape counter 
and built -in reel locks; the TC -353 
reel -to -reel deck with three heads, 
tape select switch and lid- integrated 
speakers; and the TC -228 8 -track 
playback /record deck with dual 
VU meters, three -way eject system 
and fast forward and locking pause 
control. 

6 Arvin Units 
COLUMBUS, Ind. - Arvin In- 

dustries, Inc. here will show six 
new 8 -track cartridge tape players 
at the Consumer Electronics Show 
(CES) in Chicago, June 11 -14. The 
top of the line, Model 80- L- 88 -18, 
with AM -FM stereo radio lists at 
$229.95. 

A four -channel matrix adaptor 
for home use, Model 90X11 -PK, 
that can be used on two -channel 
systems, lists at $44.95. 

Three compact package units of 
8 -track components will be offered 
at open price. The units, such as 
Model 80- 86 -PK, consist of turn- 
table, 8 -track player, amplifier, two 
speakers, stand and cartridge al- 
bum. 

The other two units are similar, 
but one has the 8 -track built into 
the unit, and the other comes all in 
one piece. 

Two new stereo portables with 
come -apart speakers are Model 601 
86 -19 with AM -FM stereo radio, 
at $109.95, and Model 60L 27 -19, 
without radio, for $79.95. Both 
work on AC or batteries. 

Cartridge TV 
TELL ANALYSTS 

Motorola EVR Push 
Industrial, Educational 

CHICAGO -Motorola Inc., con- 
tinues to regard cartridge television 
primarily in terms of industrial and 
educational applications. At least 
this is the impression from remarks 
at the firm's meeting here last 
week with financial analysts. 

Asked about new generation con- 
sumer products, Edward P. Reavey 
Jr., vice president, general man- 
ager, consumer products division, 
said: "I don't believe (CTV) will 
be a big part of the consumer busi- 
ness for at least the next eight 
years." 

There were few questions from 
the floor but anlysts pressed Rea - 
vey at a coffee break. One asked 
about recorded football games. 

"The pace of life in America is 
such that we're not so interested 
in yesterday's news." Asked speci- 
fically if the record factor will 
be vital in CTV's success in con- 
sumer electronics; he said he did 
not believe so. 

Motorola, the major North 
American licensee of CBS' elec- 
tronic video recording (EVR) con- 
cept, has despite the phase -out of 
CBS, re- emphasized its commit- 
ment to providing hardware and 
software EVR formats for educa- 
tional and industrial users here 
and abroad. At the same time, the 
EVR partnership and a consortium 
of Japanese electronics manufac- 
turers have joined forces (Bill- 
board, May 27). 

SETS SOFTWARE 

Emerson Bows CTV Unit 
MIAMI - The Emerson Tele- 

vision Sales Corp. will market a 
Cartrivision CTV unit in Chicago, 
Los Angeles and Philadelphia, with 
initial deliveries scheduled for this 
summer. 

The unit, Emerson Imperial 
(25EVOZS will be a completely in- 
tegrated console system with a 
$1,700 price tag. A black & white 
video camera will be offered as op- 
tional equipment. 

New CTI Service 
NEW YORK -Primary Televi- 

sion Service, a joint venture of 
Primary Medical Communications 
and the Bell & Howell Corp., has 
been established to provide appli- 
cation services in Illinois and Con- 
necticut. 

The operation is designed to 
provide high speed duplication in 
varying videocassette formats and 
will service the CTV duplicating 
needs of both Primary Medical 
Communications, and other com- 
panies requiring the service. 

Bell & Howell is the minority 
stockholder in the recently nego- 
tiated pact. 

The unit, with playback and 
record features, 25 inch diagonal 
color TV receiver and Emerson's 
special "Permacolor" one -button 
factory preset total color control, 
was unveiled at Emerson's 37th an- 
nual sales convention held here re- 
cently. 

Emerson will market a compre- 
hensive line of blank and prere- 
corded cartridges for use with the 
unit. Blank cartridges will be avail- 
able in lengths of 15, 30, 60 and 
100 minutes, with suggested retail 
prices ranging from $11.98 to 
$36.98. 

Prerecorded cartridges will be 
available in the same lengths as 
blanks, and will carry price tags 
ranging from $12.98 to $39.98. 

Initial sales are being geared to 
the consumer market. Emerson is 
not overlooking the system's poten- 
tial in the fields of commercial and 
educational applications, sales 
training and closed circuit hotel 
and motel use, and assures that 
plans for its involvement in these 
markets are already underway. 

Special marketing and merchan- 
dising programs are planned to co- 
incide with the release of the sets. 

Teledyne Aim 

1,000 Units 
LOS ANGELES -One thousand 

units of a $1,395 cartridge TV 
console are being marketed this 
summer by Teledyne Packard -Bell. 
A Cartrivision videotape record - 
playback unit is utilized in the con- 
sole and Packard Bell has an op- 
tion for a total of 10,000 Cartrivi- 
sion units if the console sells well. 

The above suggested retail price 
doesn't include an optional $249 
black and white TV camera. The 
console functions as an ordinary 
25 -inch diag. color TV as well as 
a viewing screen for Cartrivision 
cartridges in color or b &w. In 
addition, color shows can be re- 
corded off the air as they are 
being viewed. 

Some 1.300 different cartridge 
shows will be available for the 
console, either for purchase or 
rent. Tapes run up to 114 minutes, 
enough for most films. 

The console is being marketed 
through Packard Bell franchised 
dealers and is currently making the 
rounds of distributor shows. A 
spokesman for the company said, 
`Even if home cartridge TV in a 
decorator console isn't ready turns 
out to be still ahead of mass ac- 
ceptance, we feel our spectacular 
in -store demonstrations will be very 
valuable in attracting traffic to our 
dealerships. 

Finnish Evolution 
HELSINKI Cartridge television 

progress in Finland will be a proc- 
ess of evolution according to Ilkka 
Pulkkinen, managing director of 
Finnvisuals Ltd., the Finnish mem- 
ber of the Nordic Video Group. 

Finnvisuals, a club of leading 
Finnish book publishers, has reach- 
ed stage two of this evolution proc- 
ess, marketing. Research and plan- 
ning began in 1969 before Finn - 
visuals was formed, and is now 
complete but being kept under 
wraps. 

According to Pulkkinen, there 
are only about 12 pieces of car- 
tridge TV reproduction equipment 
available, costing as much as $1,200 
each, which is nearly twice the 
price of a color TV receiver. He 
reckons that by 1974 this area of 
activity will have developed to the 
stage of local cartridge TV reper- 
toire production, but mainly in 
educational material. 

CASSETTE CASTING 

Talent Auditions Via Videocassettes 
NEW YORK -In a move de- 

signed to bring the talents of an 
estimated 30,000 actors and ac- 
tresses around the country to hard - 
pressed casting directors, talent 
agents, producers and other show 
business executives, Cassette Cast- 
ing, Inc., will offer talent audi- 
tions on videocassettes, using the 
Sony U -Matic CTV system. 

The service, designed to elimi- 
nate cluttered offices and cattle 
call auditions in an organization's 
quest for new and talented per- 
sonnel, is available on one -hour 
videocassettes, to advertising agen- 
cies and production houses. Each 

cassette holds 40 auditions com- 
prised of either new material or 
clips from prior commercials done 
by the actors and actresses. 

CCI is offering lease /rental 
packages of Sony color video- 
cassette playback equipment along 
with a software library structured 
to fit each company's individual 
casting needs. As an introductory 
incentive, CCI is also offering a 
free six -month trial of the service 
to interested companies. 

According to Susan Booth, talent 
coordinator for CCI, the new ser- 
vice will, in addition to its other 
advantages, help broaden the 

CTI Million Unit Output 
NEW YORK -Cartridge Televi- 

sion, Inc., has developed the capa- 
bility to produce in excess of one 
million Cartrivision videotape car- 
tridges annually, according to the 
company's annual stockholders' re- 
port released recently. 

The increased production capac- 
ity results from the recent installa- 
tion of high speed duplication 
equipment at CTI's manufacturing 
plant in San Jose, Calif. Cartrivi- 
sion CTV units are expected to go 
on sale to the consumer next 
month. 

In other news from Cartridge 
Television Inc., the company has 
re- elected its 11 officers, all of 
whom have served since CTI's in- 
corporation. 

The roster is Ernest S. Alson, 
Alan S. Berk, David L. Coffin, 
James R. Dempsey, Victor El 
mulch, James R. Kerr, Thor W. 
Rolle, Jr., Arthur Stanton, Frank 
Stanton, George S. Trimble and 
Gordon M. Tuttle. CTI has also 
ratified the appointment of Arthur 
Young as the firm's independent 
auditiors for the fiscal year end- 
ing Nov. 30, 1972. 

perimeters of opportunity for those 
wishing to further their careers, 
but have been stifled through lick 
of proper exposure. 

Stressing that the new concept 
in talent auditioning will in no 
way interfere with agents' fees and 
commissions, Ms. Booth said, 
"Since we never charge a com- 
mission or fee, save the initial 
shooting and duplicating cost, 
there is never a conflict nor a 
duplication of commissions." 

The CCI executive also noted 
that the service will not eliminate 
the need for casting departments. 
"Cassette casting," she said, "does 
not negate the human factor, nor 
does it replace the casting depart- 
ments of advertising agencies or 
production houses." 

CCI has also initiated a series 
of television audition commercial 
seminars designed for junior ex- 
ecutives in directing, casting, pro- 
ducing and other agencies. 

Sessions, which will be moder- 
ated by Cristine Vitale, former 
casting director and producer at 
DeGarmo Advertising, will include 
instruction on TV commercial 
auditions, the reading of TV 
scripts, timing and polishing tech- 
niques for those already working 
in television, and other related 
areas. 

The first seminar is scheduled 
for Friday (26) at 6 p.m. 
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Soul 

Soul Sauce 
BEST NEW RECORD 

OF THE WEEK: 

"STARTING ALL 

OVER AGAIN" 

MEL AND TIM 
(Stax) 

By JULIAN COLEMAN 

David Zaan, president of the recently formed booking agency, 
Banner Talent Associates, announced Banner's expansion into new 
outlets for artists in both the contemporary and rock revival fields. 
Banner is particularly interested in developing the night club circuit 
as a new outlet for its artists. In this regard, the company has booked 
a May 29th through June 3rd engagement at the Latin Casino, Cherry 
Hill, N. J., featuring some of the all time greats of the rock and roll 
era such as Chubby Checker, the Drifters, the Angels and the Dovells. 
Upcoming plans include a European tour for the Crystals. 

The Soul Children played a return engagement for inmates at 
Lorton, Va., prison. The Stax recording artists first appeared at Lor- 
ton in 1969 when they discovered that inmates got very little outside 
entertainment. Since then, the Quartet performed at several other 
prisons. Their current album "Genesis" is on both the soul and pop 
best selling LP's charts. 

Something different in concerts, which could become a new out- 
let for soul and rock groups will take place when the Commodores, 
Mowest recording artists, perform in concert abroad the Ile de France 
as the French Line steamer sails for Europe. The Commodores, who 
were the featured act with the Jackson 5 last year, may also do some 
showcase shows in London or Paris and possibly will stay on the 
Riviera for concerts. 

Quincy Jones has been set by producer George Schlatter as mu- 
sical director for Bill Cosby's new CBS variety hour. 

The Grammy Award- winning composer /conductor, who re- 
ceived an Academy Award nomination for his "In Cold Blood" score, 
will be undertaking his first television variety show assignment. Jones 
has over 40 motion picture scores to his credit and has provided 
theme music for such top television series as Ironside and Sanford 
and Son. 

Emmy winner Mark Warren will direct the hour -long Cosby 
series, which begins taping July 6 for airing Monday nights at 10 on 
CBS, beginning September 11. 

BITS AND PIECES: 
Im'press Records has the blues with Sonny Terry and Brownie 

McGhee having signed a contract. Their first single for the label is 
"Big Wind." ... Myrna Sumners, pop -gospel singer from Washing- 
ton, D.C., has a new album on Atlantic, "Myrna Sumners- Now." 
The vocalist will make her Las Vegas debut at the Hilton Aug. 9 . . . 

Fantasy Records composer and keyboard player Merl Sanders to make 
concert tour with Paul Butterfield.... Esther Phillips, "Baby I'm for 
Real," getting great action in Chicago ( #36- WGRT -#39 -WVON) 
and with Detroit area.... Have you been following the Soul Sauce 
predictions? Well, we are prepared to go out on the limb again in 
forecasting a Top 5 record for Atlantic's Roberta Flack and Donny 
Hathaway "Where Is The Love" and we'll wait a week on the new 
Cornelius Brothers and Sister Rose "Too Late to Turn Back Now." 

. Luther Ingram's "If Loving You Is Wrong," on KoKo showing 
strong signs of becoming a pop biggie.... Smokey Robinson making 
his last L.A. appearance with Miracles at The Forum June 17. Billing 
will also feature The Honey Cone and special guest Al Green. . . 

New gospel releases on Savoy include "Dorothy Norwood with Lois 
Snead and The Persians Choir, The Dynamic Angelic Choir, and 
The O'Neal Twins and the Interfaith Choir of St. Louis, Mo. . . . 

David T. Walker's "Hot Fun In The Summertime" on Ode Records 
breaking big in New York. 
NEW AND ACTIONS LP'S: 

Delfonics, "Tell Me This Is A Dream," (Philly Grove); Jackson 5, 
"Looking Through The Windows," (Motown); "Maxayn," (Capri- 
corn); Charles Earland, "Intensity," (Prestige); Jon Lucien, "I Am 
Now," (Columbia); and Herbie Hancock, "Crossings," (Warner Bros.). 

SOUL SAUCE PICKS AND PLAYS: 

O'Jays, "Back Stabbers," (Philly International); Jimmy Bricose & 
Little Beaver, "Together Together," (J- City); Benson Brown, "The 
Goody Godfather," (Sound Syndicate); Endeavors, "Sexy Woman," 
(Gambit); Jesse James, "I Need Your Love So Bad," (Zay); Bobby 
Dukes, "Just To Be With You," (Calla); Persians, "Baby Come Back 
Home," (Capitol); Smokey Robinson & the Miracles, "We've Come 
Too Far to End It Now," (Tamla); Detroit Emeralds, "Baby Let Me 
Take You (In My Arms)," (Westbound); Aretha Franklin, "All The 
King's Horses," (Atlantic); Stylistics, "People Make The World," 
(Avco); Eddie Kendricks, "Eddie's Love," (Tamla); Laura Lee, "Rip 
Off," (Hot Wax); Supremes, "Automatically Sunshine," (Motown); 
and Frederick Knight, "I've Been Lonely for So Long," (Stax). 

Terry Easter, who now handles West Coast promotion for A &M 
Records, reads Soul Sauce. Do you? 
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Billboard SPECIAL SURVEY For Week Ending 6/10/72 

BEST SELLING 

Soul Singles 
* STAR Performer -LP's registering greatest proportionate upward progress this week. 

TITLE -Artist, Label & Number Weeks on 
(Dist. Label) (Publisher, Licensee) Chart 

OH GIRL 10 
Chi -Lites, Brunswick 55471 
(Julio- Brian, BMI) 

WOMAN'S GOTTA HAVE IT 7 
Bobby Womack, United Artists 50902 
(Unart /Tracebob, BMI) 

I'LL TAKE YOU THERE 11 
Staple Singers, Stax 0125 (East /Memphis, 
BMI) 

THERE IT IS (Part 1) 5 
James Brown, Polydor 14125 (Dynatone/ 
Belinda, BMI) 

LEAN ON ME 7 
Bill Withers, Sussex 235 (Buddah) 
(Interior, BMI) 

OUTA SPACE 6 
Billy Preston, A &M 1320 (Irving /Wep, BMI) 

LOOK WHAT YOU'VE DONE FOR ME 11 
AI Green, Hi 2211 (London) (Jec, BMI) 

JUST AS LONG AS YOU NEED ME 
(Part 1) 9 
Independents, Wand 11245 (Scepter) 
(Butler, ASCAP) 

YOU'RE THE MAN (Part 1) 4 
Marvin Gaye, Tarnla 54221 (Motown) 
(Jobete, ASCAP) 

I'VE BEEN LONELY FOR SO LONG 9 
Frederick Knight, Stax 0117 (East /Memphis/ 
Lowery, BMI) 

TROGLODYTE 4 
Jimmy Castor Bunch, RCA 48 -1029 
(Jimpire, BMI) 

ASK ME WHAT YOU WANT 13 
Millie Jackson, Spring 123 (Polydor) 
(Will -Du /Bill -Lee /Gaucho /Belinda, BMI) 

FUNK FACTORY 3 
Wilson Pickett, Atlantic 2878 (Erva, BMI) 

LITTLE BITTY PRETTY ONE 7 
Jackson 5, Motown 1199 (Recordo, BMI) 

LOVE'S STREET AND FOOL'S ROAD 11 
Solomon Burke, MGM 14353 (Kid's Music, 
BMI) 

I WANNA BE WHERE YOU ARE 2 
Michael Jackson, Motown 1202 (Stein & 
Van Stock, ASCAP) 

YOU SAID A BAD WORD 3 
Joe Tex, Dial 1012 (Mercury) (Tree, BMI) 

VICTIM OF A FOOLISH HEART 5 
Bettye Swann, Atlantic 2869 (Fame, BMI) 

WALKING IN THE RAIN WITH 
THE ONE I LOVE 12 
Love Unlimited, Uni 55319 (MCA) 
(January /Sa- Vette, BMI) 

SUPERWOMAN 3 
Stevie Wonder, Tamla 54216 (Motown) 
(Stein & Van Stock /Black Dull, ASCAP) 

GIVING UP 5 
Donny Hathaway, Atco 6884 (Trio, BMI) 

GOTTA BE FUNKY 6 
Monk Higgins, United Artists 50897 
(Tippy, BMI) 

FIRST TIME EVER I SAW YOUR FACE 11 
Roberta Flack, Atlantic 2864 (Storm King, 
BMI) 

I ONLY HAVE EYES FOR YOU 4 
Jerry Butler, Mercury 73290 (Butler, ASCAP) 

EVERYTHING GOOD IS BAD, 
EVERYTHING BAD IS GOOD 13 
100 Proof (Aged In Soul), Hot Wax 7202 
( Buddah) (Gold Forever, BMI) 

AUTOMATICALLY SUNSHINE 5 
Supremes, Motown 1200 (Jobete, BMI) 
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TITLE -Artist, Label & Number Weeks on 
(Dist. Label) (Publisher, Licensee) Chart 

THAT'S THE WAY IT'S GOT TO BE 
(Body & Soul) 7 
Soul Generation, Ebony Sounds 175 
(Posner /Micro -Mini, BMI) 

I GOT SOME HELP I DON'T NEED 4 
B.B. King, ABC 11321 (Pamco/ 
Sound of Lucille, BMI) 

PASS THE PEAS 5 
J.B.'s, People 607 (Polydor) Dynatone/ 
Belinda /Unichappel, BMI) 

IF LOVING YOU IS WRONG I 

DON'T WANT TO BE RIGHT 2 
Luther Ingram, KoKo 2111 (Stax/Volt) 
(East /Memphis /Klondike, BMI) 

I'VE FOUND A LOVE 4 
Etta James, Chess 2125 
(Hill & Range, BMI) 

NOT ON THE OUTSIDE 2 
Linda Jones, Turbo 024 (All Platinum) 
(Iambi, BMI) 

RIP OFF 2 
Laura Lee, Hot Wax 7204 (Buddah) (Gold 
Forever, BMI) 

JEALOUS 3 
Little Royal and the Swingmasters, 
Tri -Us 912 (Starday -King) (Tri -Us, BMI) 

WALK IN THE NIGHT 10 
Jr. Walker & the All Stars, Soul 35095 
(Motown) (Jobete, ASCAP) 

SMILIN' 7 
Sly & the Family Stone, Epic 5 -10850 
(CBS) (Stone Flower, BMI) 

AIN'T THAT LOPIN' YOU 
(For More Reasons Than One) 4 
Isaac Hayes & David Porter, 
Enterprise 9049 (Stax/Volt) 
(East /Memphis, BMI) 

DOING MY OWN THING 9 
Johnnie Taylor, Sfax 0122 
(Conquistador, ASCAP) 

PUT IT WHERE YOU WANT IT 5 
Crusaders, Blue Thumb 208 (Famous) 
(Four Knights, BMI) 

WHY DO FOOLS FALL IN LOVE 3 
Ponderosa Twins + One, Horoscope 104 
(All Platinum) (Patricia, BMI) 

TELL ME THIS IS A DREAM 2 
Delfonics, Philly Groove 172 (Bell) 
(Nickel Shoe, BMI) 

PEOPLE MAKE THE WORLD 1 
Stylistics, Avco 4595 (Bellboy /Assorted, BMI) 

ARETHA, SING ONE FOR ME 3 
George Jackson, Hi 2212 (London) 
(Happy Hooker /Jec, BMI) 

EDDIE'S LOVE 2 
Eddie Kendricks, Tamla 54218 (Motown) 
(Jobete, BMI) 

ALL THE KING'S HORSES 1 
Aretha Franklin, Atlantic 2883 (Pundit, BMI) 

BABY LET ME TAKE YOU 
(In My Arms) 1 
Detroit Emeralds, Westbound 203 (Chess/ 
Janus) (Bridgeport, BMI) 

DREAMING OUT OF SEASON 3 
Montclairs, Paula 363 (Jewel) 
(Frye /Pollyday, BMI) 

WE'VE COME TOO FAR 
TO END IT NOW 1 

Smokey Robinson & the Miracles, Tamla 
54220 (Motown) (Jobete, ASCAP) 

JODY, COME BACK & GET 
YOUR SHOES 2 
Bobby Newsome, Spring 125 (Polydor) 
(Groovesville, BMI) 

TOO LATE TO TURN BACK NOW ... 1 
Cornelius Brothers & Sister Rose, United 
Artists 50910 (Unart/Stagedoor, BMI) 

Lloyds Expands 
Continued from page 28 

purpose. The s p e a k e r s can be 
unplugged and used as deck. They 
can be plugged into turntable, deck 
or FM tuner. It lists at $129.95. 

Another 8 -track is Model B624, 
a portable AC -DC, 12V playback 
and record system with micro- 
phone, AM -FM radio with stereo 
multiplex. Suggested list is $149.95. 

Model M614 incorporates an 
AM -FM radio with 8 -track record 
and very large air suspension 
speakers. It has a 16 watt RMS 
rating, automatic stop, pause con- 
trol, individual fast forward con- 
trol and recording meters, for 
$199.95. 

The deluxe Model M134 fea- 
tures AM -FM stereo radio, record 
changer built -in top, 8 -track play 
record, and two speakers each four 
feet high, listing at $269.95. 

Cassette Cartridge Expands 
Continued from page 27 

duplicating activities -include how - 
to- cassettes and cartridges on fi- 
nancial analysis, accountancy, the 
stock market, and automotive tune - 
ups. 

According to George P. Scott, 
director of commercial and edu- 
cational sales at Cassette Cartridge, 
academic courses, radio commer- 
cials, religious and sales training, 
and stories for children, are also 
among the major projects now 
being undertaken by his company. 

Cassette Cartridges non -music 
customers include such organiza- 
tions as the AFL /CIO, Sylvania, 
Xerox, the Roman Catholic 
Church, numerous schools and col- 
leges, major broadcasting compa- 
nies and individual mailings. 

Scott f eels non -entertainment 
tape growth will also overcome 
the inherent danger of illegal non- 

music duplicating. He believes that 
bootlegging will hardly become the 
bane of this segment of the in- 
dustry as it had done in music 
tapes, as copyright laws are less 
complicated and policing is better 
organized. 

Scott also feels that the growth 
of the non -music tape industry will 
result in a gradual de- emphasizing 
of high -end equipment and greater 
concentration on good quality 
monaural compacts. 

MGA Expands 
Continued from page 27 

(PMS) per channel capability. Each 
chamber is loaded with acoustic 
damping fiber. Each woofer is im- 
pregnated with a special, very com- 
pliant half -roll surround or free 
edge. 
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Soul 

What's Happening 
Continued from page 24 

Presbyterian College, St. Petersburg, Steve Graves reporting: "In the 
Megan Manner," (LP), Megan McDonough, Wooden Nickel. . . . 

Louisiana -WLSU, Louisiana State Univ., Baton Rouge, Jimmy 
Beyer reporting: "Geronimo Black," (LP), Geronimo Black, Uni... . 

Maryland -WMUC, Univ. of Maryland, College Park, Sheldon 
Michelson reporting: "You Need A Mess of Help," The Beach Boys, 
Brother /Reprise. . . . WMRA -FM, Madison College, Harrisonburg, 
Anthony Segraves reporting: "Ridin' High," Everly Brothers, RCA. 

EAST -New York -WGSU -FM, State Univ. College at Genes - 
eo, John A. Davlin reporting: "Crossings," (LP), Herbie Hancock, 
Warner Brothers. . . . WAER -FM, Syracuse Univ., Syracuse, Tony 
Yoken reporting: "Drinking Man's Friend," (LP), Eric Quincy Tate 
Band, Capricorn. . . . WLHC, Lehman College, Bronx, Gene Ian - 
nuzzi reporting: "Honky Tonk Angel," (LP), Ellen McIlwaine, Poly - dor.... New Jersey -WFDU -FM, Fairleigh- Dickinson Univ., Tea- 
neck, Tony Loving reporting: "You Don't Mess Around With Jim," 
(LP), Jim Croce, ABC. . . Pennsylvania -WDCV, Dickinson Col- 
lege, Carlisle, Richard Woodward reporting: "Ranadan," (LP), Jay - 
son Lindh, CTI.... WKDU, WKDU -FM, Drexel Univ., Philadel- 
phia, Jay Meyers reporting: "Mighty Mighty and Roly Poly," Mal, 
RCA. . . Massachusetts -WRBB, WRBB -FM, Northeastern Univ., 
Boston, Donna Hochheiser reporting: "Grave New World," (LP), 
Strawbs, A &M. 

WEST -California -KEG, Sacramento State College, Sacra- 
mento, Peter Ceccato reporting: "Looking for My Lady," James 
Gang, ABC.... KFJC -FM, Foothill College, Los Altos Hills, Steve 
Alt reporting: "Layla," Derek & The Dominoes, Atco.... Washing - 
ton-KUGR, KUGR -FM, Washington State Univ., Pullman, Mike 
Makela reporting: "Too Late to Turn Back Now," Cornelius Brothers 
& Sister Rose, United Artists.... Wyoming -KUWR, KUWR -FM, 
Univ. of Wyoming, Laramie: "A Lonely Man," (LP), Chi- Lites, 
Brunswick. 

From The 
Music Capitals 

of the World 
DOMESTIC 

Continued from page 16 

on a new album by Reni Crook, 
whose big hit was Tina Turner's 
"I Idolize You," and a new single 
by Sid Herring. Also working on 
an album at TMI is Ronnie Stoots. 

The Minits are working at 
Sounds of Memphis. Willie Mitch- 
ell is completing a new single by 
Al Green at Hi, and Bill Taylor 
is working on Hugh Prestwood, 
a singer from Texas, shooting for 
an album at Hi. 

The 1973 Shower of Stars bene- 
fit for St. Jude Children's Research 
Hospital will be headlined by coun- 
try music superstar Johnny Cash, 
his wife June Carter and the 
Carter Family, Danny Thomas, 
founder of the hospital, has an- 
nounced. With the notes of the 
1972 Shower still echoing, Thomas 
looked toward next year, saying 
the lineup also would include 
singer Wayne Newton, who ap- 
peared this year. 

It was a night for bellbottom 
jeans, tee shirts, tennis shoes and 
hair in ponytails for both guys 
and girls as the Jeff Beck Group 
headlined a program at the Coli- 
seum. More than 5,000 attended 
the concert also featuring Malo, 
a 10- member group from San 
Francisco. . Stax has releases 
out on Terry Lynn and the Com- 
munity Choir, "His Love Will Al- 
ways Be" on Gospel Truth label; 
the Rev. W. Bernard Abant Jr. 
and the St. James Gospel Choir, 
"Don't Let the Green Grass Fool 
You," on Gospel Truth; and Little 
Sunny, "Going Down Slow, Part 
1 and Part 2," on Enterprise label. 

The Memphis Symphony 
Orchestra will feature singer John 
Gary on its Sept. 15 pop concert. ... Dates and matching guest stars 
are beginning to fall into place for 
this summer's Overton Park Shell 
free concert series. It will open 
July 6 with singer Marguerite Piaz- 
za as soloist. Other firmly set 
dates and stars include soul singer 
Isaac Hayes on July 18 and opera- 
tic soprano Nancy Tatum on 
Aug. 1. JAMES CORTESE 
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MIAMI 
Rod Stewart and Faces and six 

acts from the Rock and Roll Circus 
performed before 9,100 people 
Friday night, April 28 at the 
Miami - Hollywood Sportatorium. 
Gross was $50,050. Rick Bowen 
of Concerts West, was the pro- 
moter. Moody Blues played before 
a capacity crowd (15,000) at the 
Sportatorium April 8, grossing 
$75,000. Lee Michaels appeared 
May 5, Rare Earth (Saturday, May 
13) promoted by Leas Campbell's 
Purple Crackle Productions, Free 
and the Rock and Roll Circus 
(May 14), and Poco May 27.. . 

The Guess Who's final concert of 
the spring season takes place June 
3 at the Sportatorium. The group 
will have played over three dozen 
one- nighters before then.... Bobby 
Whitlock, formerly with Delaney 
and Bonnie appeared May 15 at 
the University of Miami, then into 
the Flick, Coral Gables, May 16 
for a five -day engagement. 

Sally Jessy's PM -Miami televi- 
sion show over WPLG (Ch. 10) 
Sunday evenings picking up mo- 
mentum with such guests as jazz 
organist Jackie Davis and jazz 
pianist Ramsey Lewis, April 30; 
Orson Bean, The Platters and Herb 
Reed April 23; Lionel Hampton, 
Oliver, Dick Jansen, Skitch Hen- 
derson and Julie Wilson. Miss 
Jessy began a three -hour talk show 
on WQAM April 30 and does a 
daily radio over WAYS, Fort 
Lauderdale.... Nick Clooney, TV 
personality from Cincinnati due 
in town to look over possibility 
of doing a TV show with sister 
Betty who's now in Las Vegas. 

Brownsville Station on tour have 
been hitting some southern cities 
including Mobile, Ala.; Orlando, 
Fla. (May 7); Jacksonville (May 
10); Panama City, Fla. (May 11), 
and Tampa, Fla. (May 19). . . 

"Today Is a Good Day to Die" an 
original rock opera with music 
and lyrics by award -winning com- 
poser Ladd McIntosh, had its 
southern premiere in the Penthouse 
Showroom of the Playboy Plaza, 

Billboard SPECIAL SURVEY For Week Ending 6/10/72 

BEST SELLING 

Soul LP's 
* STAR Performer LP's registering greatest proportionate upward progress this week. 

This 
Week 

Last 
Week 

TITLE Artist, Label & Number Weeks on 
(Dist. Label) Chart 

This 
Week 

Last 
Week 

TITLE Artist, Label & Number Weeks on 
(Dist. Label) Chart 

1 2 A LONELY MAN 7 26 27 L.A. MIDNIGHT 15 
Chi -Lites, Brunswick BL 754179 B.B. King, ABC ABCX 743 

2 1 FIRST TAKE 10 27 23 FROM A WHISPER TO A SCREAM ...16 
Roberta Flack, Atlantic SD 8230 Esther Phillips, Kudu KU 05 (CTI) 

3 3 BEALTITUDE /RESPECT YOURSELF 13 28 29 INNER CITY BLUES 26 
Staple Singers, Stax STS 3002 Grover Washington Jr., Kudu KU 03 (CTI) 

4 5 ROBERTA FLACK & DONNY HATHAWAY 5 29 31 CRUSADERS 1 13 
Atlantic SD 7216 Blue Thumb BTS 6601 (Famous) 

5 6 DONNY HATHAWAY LIVE 14 30 32 LOVE UNLIMITED 8 
Atco SD 33 -386 Uni 73131 (MCA) 

6 7 I GOTCHA 7 31 30 DON'T TURN AROUND 13 
Joe Tex, Dial DL 6002 (Mercury) Black Ivory, Today TLP 1005 (Perception) 

7 4 LET'S STAY TOGETHER 17 
Al Green, Hi SHL 32070 (London) 

- YOUR PRECIOUS LOVE 1 
Linda Jones, Turbo TU 7007 (All Platinum) 

10 STYLISTICS 28 
Avco AV 33023 

33 28 STANDING OVATION 21 
Gladys Knight & the Pips, Soul S 736 L 

(Motown) 

9 9 ALL DAY MUSIC 29 
War, United Artists UAS 5546 - LOOKIN' THROUGH THE WINDOWS 

Jackson 5, Motown M 750 L 

12 MUSIC OF MY MIND 11 
Stevie Wonder, Tamla T 314 L (Motown) 35 37 COMMUNICATION 30 

Bobby Womack, United Artists UAS 5539 

15 STILL BILL 4 
Bill Withers, Sussex SXBS 7014 (Buddah) 36 39 WHAT'S GOING ON 52 

Marvin Gaye, Tamia TS 310 (Motown) 

12 8 YOUNG, GIFTED & BLACK 17 
Aretha Franklin, Atlantic SD 7213 37 36 LOVE STORY 8 

Whispers, Janus JLS 3041 

13 14 I WROTE A SIMPLE SONG 9 
Billy Preston, A &M SP 3507 44 IT'S WHAT'S UP FRONT THAT COUNTS 3 

Counts, Westbound WB 2011 (Chess /Janus) 

14 11 MALO 15 
Warner Bros. WS 2584 39 40 GENESIS 10 

Soul Children, Stan STS 3003 

15 17 IT'S JUST BEGUN 7 
Jimmy Castor Bunch, RCA LSP 4640 40 41 GOIN' FOR MYSELF 9 

Dennis Coffey, Sussex SXBS 7010 (Buddah) 

19 SHAFT 44 
Isaac Hayes /Soundtrack, Enterprise /MGM 41 42 IN THE WEST 13 
ENS 2 -5002 (Stax -Volt) Jimi Hendrix, Reprise MS 2049 

17 13 SOLID ROCK 20 42 33 JACKSON 5's GREATEST HITS 23 
Temptations, Gordy G 961 L (Motown) Motown M 741 L 

21 FLOY JOY 2 
Supremes, Motown M -7511 

43 43 WILD HORSES /ROCK STEADY 8 
Johnny Hammond, Kudu KU 04 (CTI) 

22 QUIET FIRE 27 
Roberta Flack, Atlantic SD 1594 

- PEOPLE ... HOLD ON 1 
Eddie Kendricks, Tamla T 315 L (Motown) 

20 20 BLACK MOSES 26 45 46 REVOLUTION OF THE MIND/ 
Isaac Hayes, Enterprise ENS 2 -5003 
(Stax /Volt) 

RECORDED LIVE AT THE APOLLO ...25 
James Brown, Polydor PD 3003 

21 16 WHATCHA SEE IS WHATCHA GET 22 46 34 IN THE BEGINNING 12 
Dramatics, Volt VOS 6018 Isaac Hayes, Atlantic SD 1599 

22 24 MESSAGE FROM THE PEOPLE 4 47 38 PAIN 17 
Ray Charles, ABC ABCX 755 /TRC Ohio Players, Westbound WS 2015 

(Chess /Janus) 
23 18 GOT TO BE THERE 19 

Michael Jackson, Motown M 747 L 
48 47 BEST OF FREDA PAYNE 10 

Invictus ST 9804 (Capitol) 

24 26 INDIVIDUALLY & COLLECTIVELY .... 9 
Fifth Dimension, Bell 6073 

49 49 MOTHER NIGHT 2 
Columbia KC 31304 

25 25 DROWNING IN THE SEA OF LOVE ....12 50 48 STRAIGHT FROM THE HEART 5 
Joe Simon, Spring SPR 5702 (Polydor) Ann Peebles, Hi SHL 32065 (London) 

May 12 for an indefinite engage- 
ment. 

The Main Street Singers in The 
American Scene opened May 16 in 
LeCafe nightclub at the ocean- 
front Carillon Hotel.... The Top 
of the World at the Contemporary 
Hotel Walt Disney's World, Or- 
lando featured Jane Powell, May 
2 -14, followed by the The Kids 
Door, May 16 -25 and then Jimmie 
Rodgers cornes in May 3 -June 11. 

. .. Jazz organist Jackie Davis who 
recently closed Walt Disney's 
World after a 30 -week booking, 
opened this week at The Cloisters 
a new restaurant and cocktail 
lounge in North Miami. . . 

The Impact of Brass opened at 
the Crossway Airport Inn. . . 

Sonny and the Sound Ltd., plus 
the Ninth Floor Symphony at 
The Swinger. . Tommy Strand 
and the Upper Hand, plus Georgie 
Porgie and the Cry Babies at the 
Musketeer Room, Deauville Hotel. 

Pete Argiro Trio and the 
George Anaya Combo still holding 
forth at Sneaky Pete's. . . . Ruey 

Rhodes Revue featuring the Jet 
Set at Torn Jones. . . . Organist 
and pianist Sir Julian Gould at 
the Harbour Lounge.... Four Bits 
and Thomas Crown Five at Miami 
Airport Inn. . The Faculty at 
Fascio's, Fort Lauderdale. . . . 

Dave Yuen Show at the Boom 
Boom Room Fontainebleau. . 

Korean singer Lee Sohn at the 
Place Pigalle. 

The Miami Beach Jazz and 
Pop Festival was edged out by the 
Republican Convention which is 
coming to the Beach in August. 
The Miami Beach Tourist De- 
velopment Authority, while main- 
taining interest in the music festi- 
val, declined to set definite dates 
for August 1973. . . . The Deau- 
ville Hotel will house the Demo- 
cratic Party's fund -raising telethon 
during the Demo Convention here 
in Miami Beach. More than 100 
stars are scheduled to appear in- 
cluding Paul Anka, Carol Burnett, 
Paul Newman, Andy Williams, 
Shirley MacLaine, Glen Campbell. 
The event will be televised over 

the ABC network. The telethon is 
a brand new idea to create money 
to pay the $9 million plus debt 
load acquired in the 1968 campaign 
and won't be a straight pitch for 
cash, but will be emphasizing en- 
tertainment. The 19 hours of con- 
tinuous entertainment is being 
produced by Bob Banner (of 
the Carol Burnett Show and the 
Academy Awards and Bill Foster 
(Academy and Emmy Awards). 
Talent co- ordinator is Ruth (Mrs. 
Milton) Berle. SARA LANE 

GE Bows Quad 8 
Continued from page 26 

matched speaker system. The set 
has a lighted slide rule dial and 
channel indicator lights on the tape 
player. It is fair traded at $129.95. 

TA700 is a cassette record /play- 
back deck with VU meters, bias 
switch, dual record level controls 
and two mikes. Its list price is 
$109.95. 
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Listthng 
These are best selling middle -of -the -road singles compiled from 
national retail sales and radio station air play listed in rank order. 

C ' 
3 

a a ; 
P a 

ro 

3 
TITLE -Artist, Label & Number 
(Dist. Label) (Pub., Lie.) 
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1 2 4 SONG SUNG BLUE 
Neil Diamond, Uni 55326 (MCA) 
(Prophet, ASCAP) 

2 3 5 IT'S GOING TO TAKE SOME TIME THIS TIME 7 
Carpenters, A &M 1351 
(Colgems, ASCAP /Screen Gems -Columbia, BMI) 

5 5 7 DIARY 7 
Bread, Elektra 45784 
(Screen Gems -Columbia, BMI) 

2 1 1 CANDY MAN 15 
Sammy Davis Jr., MGM 14320 
(Taradem, BMI) 

6 8 9 NICE TO BE WITH YOU 12 
Gallery, Sussex 232 (Buddah) 
(Interior, BMI) 

4 4 3 (Last Night) I DIDN'T GET TO SLEEP AT ALL 12 
5th Dimension, Bell 45 -195 
(Almo, ASCAP) 

8 16 36 LIVING IN A HOUSE DIVIDED 4 
Cher, Kapp 2171 (MCA) (Peso, SMI) 

12 20 37 HOW CAN I BE SURE 4 
David Cassidy, Bell 45 -220 (Slacsar, ASCAP) 

11 15 17 DADDY DON'T YOU WALK SO FAST 6 
Wayne Newton, Chelsea 78 -0100 
(RCA) (Jewel, ASCAP) 

10 11 14 LOVE THEME FROM "THE GODFATHER" 
(Speak Softly Love) 10 
Andy Williams, Columbia 4 -45579 
(Famous, ASCAP) 

7 6 2 MORNING HAS BROKEN 10 
Cat Stevens, A &M 1335 
(Irving, BMI) 

13 13 16 I SAW THE LIGHT 6 
Todd Rundgren, Bearsville 0003 (Warner Bros.) 
(Earmark /Screen Gems -Columbia, BMI) 

20 24 33 AMAZING GRACE 4 
Pipes and Drums and the Military Band of the 
Royal Scots Dragon Guards, RCA 74 -0709 
(Sunbury, ASCAP) 

9 10 10 ME & JULIO DOWN BY THE SCHOOLYARD 9 
Paul Simon, Columbia 4 -45585 
(Charing Cross, BMI) 

14 14 15 THE YOUNG NEW MEXICAN PUPPETEER 8 
Tom Jones, Parrot 40070 (London) 
(Pincus & Sons, ASCAP) 

17 17 20 THE MASTERPIECE 7 
Charles Randolph Grean Sounde, Ranwood 922 
(September, ASCAP) 

19 23 30 LIFE & BREATH 5 
Climax, Rocky Road 30061 (Bell) (Warner/ 
Brown's Mill, ASCAP) 

18 19 25 AUTOMATICALLY SUNSHINE 5 
Supremes, Motown 1200 (Jobete, ASCAP) 

28 33 34 WE'RE FREE 5 
Beverly Bremers, Scepter 12348 (Pocketfull of 
Tunes, BMI) 

15 9 8 FIRST TIME EVER I SAW YOUR FACE 14 
Roberta Flack, Atlantic 2864 (Storm King, BMI) 

30 38 - LEAN ON ME 3 
Bill Withers, Sussex 235 (Buddah) (Interior, BMI) 

32 36 - I NEED YOU 3 
America, Warner Bros. 7580 (WB, ASCAP) 

23 38 32 VANILLA OLAY 4 
Jackie DeShannon, Atlantic 2871 
(Plain & Simple, ASCAP) 

36 - - DAY BY DAY 2 
Godspell, Bell 45 -210 (Valando /New Cadenz, ASCAP) 

29 32 - OUTA SPACE 3 
Billy Preston, A &M 1320 (Irving /Wep, BMI) 

27 29 40 GONE 4 
Joey Heaiherton, MGM 14387 
(Dallas /Hill & Range, BMI) 

25 30 38 WEAVE ME THE SUNSHINE 4 
Peter Yarrow, Warner Bros. 7579 
(Mary Beth, ASCAP) 

38 - - SEALED WITH A KISS 2 
Bobby Vinton, Epic 5 -10861 (CBS) (Post, ASCAP) 

16 12 11 DAY DREAMING 11 
Aretha Franklin, Atlantic 2866 
(Pundit, BMI) 

31 40 - BUTTERFLY 3 
Danyel Gerard, Verve 10670 (Pending, ASCAP) 

34 - - MY GUY 2 
Petula Clark, MGM 14392 ( Jobete, BMI) 

35 - - BEAUTIFUL 2 
Gordon Lightfoot, Reprise 1088 (Moose, CAPAC) - - ALONE AGAIN (Naturally) 
Gilbert O'Sullivan, MAM 3619 (London) 
(MAM, ASCAP) - AFTER MIDNIGHT 
J.J. Cale, Shelter 7321 (Capitol) 
(Moss -Rose, BMI) - THE HAPPIEST GIRL IN THE U.S.A. 1 

Donna Fargo, Dot 17409 (Famous) 
(Prima- Donna /Algee, BMI) 

37 - - OH GIRL 2 
Chi -Lites, Brunswick 55471 (Julio- Brain, BMI) - WHERE IS THE LOVE 1 

Roberta Flack & Donny Hathaway, Atlantic 2879 
(Antisia, ASCAP) 

40 - - SMILE 2 
Reunion, Bell 45 -222 (Bourne, ASCAP) 

39 - - MAGNIFICENT SANCTUARY BAND 2 
David Clayton- Thomas, Columbia 4 -45603 (Racle/ 
Beechwood, BMI) - PEOPLE MAKE THE WORLD GO ROUND 1 

Stylistics, Avco 4595 (Bellboy /Assorted, BMI) 
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Classical Music 
British Decca 

Bows Chiara 
LONDON -New recording op- 

era star "discovered" by British 
Decca in Vienna had her first 
record issued on June 2. She is 
Maria Chiara, young sporano 
heard by Decca's classical reper- 
toire manager, Ray Minshull, sing- 
ing in Puccini's "Madam Butterfly" 
in Vienna a few months ago. 

Chiara's debut record is a recital 
of opera arias on containing well - 
known excerpts from Donizetti's 
"Anna Bolena," Bellini s "I Puri- 
tani," Verdi's "Aida," Boito's "Me- 
fistfele" and four Puccini operas: 
"La Boheme," "Suor Angelica," 
"Manon Lescaut" and "Turandot." 
There is also an excerpt from 
Mascagni's rarely -heard opera 
"Lodoletta." Orchestra is the Vi- 
enna Volksoper, under Nello Santi. 

Rich's, Labels in 
Big South Push 

Continued from page 1 

the two weeks was some $15,000 
in sales. 

The store featured the more 
popular classical works by labels 
such as Philips, RCA, Vanguard, 
London, Columbia and DGG as 
well as rare pieces by the corn - 
panies, which sold extremely well, 
the store claimed. Personal ap- 
pearances by Columbia artist E. 
Power Biggs and by Beverly Sills 
aided in the cause. In addition, 
publicity on the Fair was extensive, 
utilizing television, radio and wide- 
spread local newspaper advertising. 
Local disk jockeys broadcast di- 

Re- Releases Boom 
In U.K. Market 

By EVAN SENIOR 

LONDON -Market boom here 
is in re- releases. 

An example is the EMI Treasury 
series launched in March. "It's 
success has exceeded our expecta- 
tions," said classical promotion 
manager Douglas Pudney. "This is 
due to a number of reasons. We 
thought that the time was right 
to bring some of these perform- 
ances back to the light of day, 
and the selection and arrangement 
of the material by Bryan Crimp 
has proved exactly right for the 
market. We're presenting them in 
the best possible way, and we've 
not attempted to tart up the sound 
in mock stereo or in any other way. 
The re- mastering has improved the 
original sound without tampering 
with it in any way." 

He revealed that the "Great 
Tenors" disk has sold best, and 
that regular releases are planned. 
Of special interest is a reissue of 
Gustav Holst's popular suite "The 
Planets." Holst himself recorded 
this in 1927 with the London Sym- 
phony Orchestra. 

Another composer conducting 
a Treasury issue comes this month 
with Sir Edward Elgar conducting 
some of his own works. June re- 
leases on Treasury also include 
Elgar's great Violin Concerto," 
played by its greatest interpreter, 
the late Albert Sammons, with Sir 
Henry Wood conducting the 
Queen's Hall Orchestra. 

RCA is not behind in reissuing 
much of their riches of the past. 
RCA London classical marketing 
manager Ralph Mace told Bill- 
board, "This is a market that has 
only become important in the last 
few years, but it is becoming more 
and more important all the time. 
We've reached the point where 
we're reconsidering our approach 
to it, since we have such an im- 
portant legacy of recordings which 
originated not only in the States 
but from Europe. We're planning 
considerable increases in reissues in 
the future, of vocal, operatic and 
orchestral recordings." 

Product 
The most important thing in this 

stage, in reissuing this kind of 
product, said Mace, is to think 
of it in terms of quality of sound. 
Over the years there had been 
many reissues from 78's and cylin- 
ders, many of them loaded with 
crackle and hiss. But if real techni- 
cal care were taken, it was possi- 
ble to reissue this material with far 
better sound than ever before. 

"We have achieved considerable 
critical success over the last couple 
of months in this way with our 
Toscanini edition, which has been 
re- mastered, with no artificial at- 
tempts to boost the sound. They've 
just been cleaned up, and the sound 
has an immediacy which people 

don't remember hearing on the 
Toscanini records before. They're 
in mono, with no mock stereo. And 
this is the standard we're aiming 
for in the f u t u r e reissues. We 
will always wait until we believe 
we have achieved the best possible 
sound." 

British Decca, too, has a legacy 
of past performances which are 
now being reissued on a number 
of different Decca group labels. 
Some of these, particularly the 
opera performances, are from Dec - 
ca's days of association with RCA, 
including Sutherland's first record- 
ing of Norma, Solti's Falstaff with 
Sir Geraint Evans, the recently re- 
issued Leinsdorf Ariadne auf 
Naxos, and Fritz Reiner's Verdi 
Requiem. 

For reissues, Decca uses its Ace 
of Clubs and Ace of Diamonds 
labels, with other on the Eclipse 
series the World Of series, and the 
Bargain Boxes. Because this is 
later material than the RCA and 
EMI historical performances, all is 
in stereo of origin. 

Phonogram, Deutsche Grammo- 
phon and other companies, having 
started later, do not have much 
of this type of recorded material 
available. C.S has used more re- 
cently recorded performances in its 
new Harmony series, drawn mostly 
from the U.S. Columbia Master- 
works catalog. 

"Sales have been uniformly suc- 
cessfully," said CBS classical man- 
ager Bill Newman. Placing them 
in supermarkets and department 
stores has helped sales and, I 
think, has introduced many thou- 
sands of musically non -initiated 
people to classical music, and this 
is bound to have an effect on full - 
performance full -price issues. The 
Harmony series has been helped, 
too, by the interest shown by the 
BBC, which has featured record- 
ings on its mass -listening pro- 
grammes such as Housewives' 
Choice, Album Time, Family 
Favourites and Your Hundred Best 
Tunes." 

Harmony series are now being 
issued simultaneously on disk, tape 
cassettes and cartridges, with about 
t h r e e releases a year. CBA is 
putting up Harmony performances 
in special dealer packs, with sales - 
boosting leaflets and promotional 
information. 

Jeff Kruger's Ember label, dis- 
tributed by Pye, hitherto confined 
to more popular material, has 
reaped success with its GVC series 
of reissues of old recordings by 
famous opera stars of the past. 

GVC has already issued albums 
of older recordings, by Dame 
Nellie Melba, three of Caruso 
singing, discs of John McCormack, 
Beniamino Gigli, Feodor Chalia- 
pin, Richard Tauber and Jan 
Peerce. 

rectly from the Fair, interviewing 
customers from the floor during 
their programs. Rich's reported that 
mail and telephone orders were 
very heavy. These were not in- 
cluded in the over -all sales volume 
total. 

The Fair packed over 13,000 
records on display, encompassing 
more than 4,000 titles, into an 
area of 25 by 50 feet. 

The entire Mercury and Philips 
catalog was on display, with artist 
pictures, individual record posters 
and three- dimensional, multicolor 
display units on view. The Philips 
recording of Verdi's "I Lombardi" 
reportedly sold very well. 

RCA had co-op advertising 
throughout the Fair, highlighting 
product. And set up, in conjunction 
with the Fair, a classical rack in 
the Base Commissary at nearby 
Camp McPherson. The rack was 
so successful that the base re- 
ordered classical product during 
the Fair's run, according to RCA. 

M. Scott Mampe, Mercury's 
classical division director, led a 
list of record executives present, 
which included Mike Donahue, 
Godwin Distributors, Rod Bank- 
ston, ABC Records rack agent, and 
Columbia's Pierre Bordain. 

Because of the Fair's success, 
Rich's plans other similar projects 
in country, jazz and pop fields. 

Biggs made an in -store appear- 
ance to autograph albums and chat 
with customers. The event was 
heralded by ads in the Atlanta 
papers, advertising his new Colum- 
bia releases. Signs were placed 
throughout the store and a special 
hour -long Biggs radio interview, 
with highlights of his new releases, 
was broadcast by WLTA with com- 
mercial spots for Rich's. 

Pierre Bourdain, Columbia's di- 
rector of classical merchandising, 
accompanied Biggs on the trip. 
"Everyone associated with the mar- 
keting of classical recordings is en- 
couraged by the expansion of full 
line retailers who are once more 
exposing these records to a public 
that has always been there," said 
Bourdain. "What's happening in 
Atlanta is an indication of what 
can happen in many other mar- 
kets." 

DGG's display featured "The 
Metropolitan Opera Gala," in ad- 
dition to other product, all backed 
by co -op advertising. Sid Love, the 
classical division's national sales 
manager, attended. 

Arts Grant 
To Franklin 

PHILADELPHIA -Franklin In- 
stitute has been awarded a $22,- 
988 grant from the National En- 
dowment for the Arts to develop 
its Moog synthesizer. The grant 
must be matched dollar for dollar 
by the institute. 

Jerry Porter, director of pro- 
grams at Franklin Institute, said 
that the money will be used to 
refine the Moog's electronic equip- 
ment and to explain through a 
graphic exhibition the history and 
operation of the Moog. Porter said 
that the improved Moog will be 
exhibited next January. 

The Franklin Institute first ex- 
hibited its Moog synthesizer in 
March, 1970. The exhibit, which 
was scheduled to run three months, 
lasted 17 months, and marked the 
first time the Moog was developed 
for visitors' use. The National En- 
dowment's grant comes under its 
program to aid special exhibitions 
in museums. 
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Ten of the best voices in the world on one glittering, glorious, historic album. 

Deutsche Grammophon is proud to add its voice in recording the night the stars came out to sing. 

The "Highlights from the Metropolitan Opera Gala Honoring Sir Rudolf Bing ". 
Or, "The Met's All Stars ". 

Recorded live at the Metropolitan Opera House, New York City, April 22, 1972. Highlights from the 

METROPOLITAN OPERA GALA 
SIR RÚVSLFGBING 

Record: 2530 260/ MusiCassette 3300 250 /8- Track: 89 448. Open Reel through Ampex. 

Consult your local U.D.C. Branch for a special stocking program for a limited time only. 

Deutsche Grammophon Records, MusiCassettes and 8 -Track Stereo Cartridges are distributed in the USA by Polydor Incorporated; in Canada by Polydor Canada Ltd. 
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SOME OF TIE NITS FROM CLEMENT RECCIDINC 

"Ereryth ng Is Bfeauti=u Ray S evens 
"Vy Love" Sonry James 
"Easy Lain( F-eddie Hart 
"rd Rather _eve You" Clarify Pride 
" "iat's I-ow I Got To Mempiis" Bobby Bare 
"Don't Keep Me Hanging On ' Sonry James 

The Moulin' Attar Baby Le- Me Down" R3y G-iff 

"'ere Ccmes Honey Agam' 
"Gwen (Con=Ia'Llatioes," 
"- ravelin' Minstrel Man ' 

"o,other Loeely Night" 
"Baby, You're Gct What It lakes" 

" -Jrn Your Ratio On" 
"'our Sweet Love. Liftec Me" 
"An Ame'ic n - rilogy" 
"Vy Hang-Up Is You" 
"Endless y" 
"Heaveny & nshine" 
"Come Sundown" 
" Don't Kncw "ou (Anyrrore.)" 
"Gone Girl" 

"Arty Cray" 
" t Coulc Hain Been Me' 
"sweet Misery" 
"The Mo-nire After" 
"A Woman Limes For Love" 
"_mpty ornó ' 

"Ann (Dm't Go Funnir')' 
"_eavenwor-h" 
"me Gotta Get You A Wcnai" 

""3ncy Satin Pillows'. 
"aright lights, Eig Ci-y' 
"lappy Ann versary" 
"3ackwmds Woman" 

B3rn3ìy 
C3pi-ol 
C3pi e 

Merary 
C3pi s 
Royd 
kr e kan 

Sonny James Capi-s 
Tommy Overstreet Dot 
Bill R ce Caoi :s 
Jean Shepard Caoi :e 
Cnarli; Louvin/ 
Melts Montgomery Caoi :e 
R3y S-evens 113-rrety 
Fsrlii Husky Cari :o 
MicFe,, Newberry E ek-r 
Fetid e Hart Caoi_el 
Sorry James Caoisl 
Ferla Husky Cali:. 
Bobby Bare Mercury 
Tom-n,' Overstreet' Dot 
T7m3Ell/ 
Glaser Brothers MCIV 
Billie Jo Spears Cadis 
Billie_ Jo Spears (ois 
Ferl n Husky Caaois 
Jerr, Wallace Clh3I enge 
Wanda Jackson Càoitel 
Sonny James (à3Rel 
Tomi Overstree- Dot 
Roy Ibgers Cao3el 
Runt/ 
Todd Rundgren krpac 
Wand: Jackson Coolie) 
Sonny James Càoitol 
Rby Rogers Caprloi 
Ciane Davidson Jaera 

14, 
Chntrilt 

3102 B= LMrOrNT BOULEVARD 
NASHvILLE, -ENNESSEE 37212 

TELEPHONE: (615) :.83 -1982 

Stud o Director Chief Engineer 
C -ARLIE TALLENT 
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"The Gazebo," or drum hut, in the new studio. New York theatrical set 
designer Jim Tilton patterned this design for the original studio's 
rhythm section enclosure. 

Studio manager -chief engineer Charlie Tallent and his Gal Friday., Shirley Adams, in the control room 
of The Big Studio." 

Clement Studios: A Success Story 
It would be entirely within reason to 

say that there has never been an 
unsuccessful day of operation for 
the Jack Clement Recording Stu- 
dios since the debut of the facility 

on Dec. 10, 1969, in Nashville. 

According to studio manager Charlie 
Tallent, even the first year was incredible. 
"Everybody was cutting at that time; the 
music business was really hot. Then, next 
year, the music business was down, nearly 
crushed. But we still had a 10 percent in- 
crease over the previous year. And we've 
continued to beat every record we've ever 
set." 

From the time Clement and Tallent 
began planning, the studios have been a 
labor of love. 

Clement did his building after first 
structuring a prominent recording career 
-in the control rooms of many other 
studios across the nation for more than 
a decade. Those years were successful, 
and Clement learned a lot about what 
makes a good studio. In subsequent years, 
he stayed on top of technology. These 
innovations became combined with the 
features he considered desirable in the 
studios he had worked in previously. A 
"dream" concept was built in his mind. 

During those same years, Charlie Tal- 
lent was working toward a Ph.D. in elec- 
trical engineering at Vanderbilt University, 
was participating in medical research con- 
cerned with the human auditory process, 
and was working part-time in a Nashville - 

area recording studio, Bradley's Barn. 

Tallent was the man Clement wanted, 
and he got him. Between the two of them, 
they built the facility generally regarded 
as one of Nashville's best studio organiza- 
tions and plants. 

When they opened for business in 1969, 
they had incorporated their dreams. The 
recording room was beautifully decorated, 
with relaxing color coordination and vari- 
able lighting arrangements. The overall 
acoustic design made possible the capac- 
ity for all musicians to hear what every- 
one else was doing while, at the same 
time, permitting strict, controllable iso- 
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By Bill Williams 

lation of all instrumental and vocal sound 
resources. 

One of the most significant innovations 
is the recessed string alcove, or violin 
room. This area was designed specifically 
for the recording of string sections, taking 
into account the acoustical properties of 
stringed instruments. It is more live than 
the rest of the studio. 

The control room is considered a mas- 
terpiece. The most modern 16 -track equip- 
ment available has been employed and is 
maintained to a degree of technical per- 
fection. The facilities are so structured 
that a change in function can be effected 
with a minimum of control room changes: 
no re- patching for over -dubbing, etc. The 
result is a more -efficient use of studio 
lime, with a greater potential for versa- 
tility. 

Almost immediately upon commence- 
ment of operations in the Big Studio, it 
became evident that auxiliary studio fa- 
cilities would be needed, for over -dubbing, 
re- mixing, and so forth. In May of 1970, 
construction was begun in an adjacent 
building. Within three months, the instal- 
lation was complete and in operation. 

But other developments, combined with 
the demands from the industry for studio 
time at the Clement complex, made it 
necessary to expand upon this facility, 
even before the new addition was six 
months old. It grew into what is called the 
"Magic Studio." 

Construction began in earnest in Feb. 
1971. By the following July, the new stu- 
dio was operating. Nothing, however, 
could persuade Clement to make it avail- 
able to the industry until late in October. 
For three months it was an experimental 
laboratory for Clement and his close as- 
sociates. 

In announcing the new facilities, Clem- 
ent said: "The thinking we put into this 
came down to one point: for us to excel 
competitively, we will have to contribute 
to the over -all appeal of Nashville as a 
national recording center." Recognizing 
that Nashville had other good studios, he 
said his aim was to "attract artists and 
producers who haven't been here before." 

Clement outlined a plan to give mu- 
sicians vast amounts of extra incentive, 
spirit and drive. 

To create the interior design and to 
supervise its completion, Clement brought 
to Nashville a New York theatrical set 
designer and interior decorator, Jim Tilton. 
Among his other credits was "Oh, Cal- 
cutta." He also designed the sets and was 
art director for Clement's first motion 
picture, "Dear, Dead Delilah." 

Tilton set out to make the facility 
"totally unlike a recording studio, some- 
thing comfortable." He continued: "We 
began by dividing the room into several 
different areas and moods, so that one 
could go into almost any area and get 
a different feel. We carried this 'disguise' 
concept further by putting various textures 
of draperies over the control room win- 
dows. We have it so the control room 
personnel can see into the studio, for 
instance, but the musicians in the studio 
are almost totally unaware of the control 
room window. The drapes can be opened 
or completely closed. We even have a 
closed -circuit television camera and moni- 
tor system to help the producer and engi- 
neer view the studio activity unobtru- 
sively." 

Tilton furnished the recording room 
with an assortment of antiques and other 
fixtures ranging from a pierced -teak sofa 
from India, to a marble fireplace, an an- 
tique gas chandelier, and various other 
tables, carvings, and pieces of furniture. 
The walls are covered with crushed velvet, 
and there are large reproductions of Ori- 
ental rugs. Tilton next designed a gazebo, 
or drum hut, especially for the studio, 
basing his ideas on the revolutionary 
rhythm section enclosure in the original 
studio next door. Technologically, "Studio 
B" differed from "Studio A" only in that 
Quadraphonic mixing capabilities were in- 
corporated into the control panel. There is 
360 -degree panning on each mike, not on 
just the four master channels. Quadra- 
phonic can be put on each of the individ- 
ual 16 tracks. 

The acoustic conditions in the new stu- 

Industry Message Sponsored by Jack Clement 

dio are different from the characteristics 
of the original studio. They moved to 
a more conservative, deader type because 
of space limitations and because they 
planned to make different kinds of records 
there, with smaller groups, and with mu- 
sicians who prefer using headphones. 
Tallent designed a unique echo chamber 
system, and constructed special remote 
starting switches and illuminated read -outs 
unavailable anywhere else. 

Tallent, who is chief engineer and stu- 
dio manager, has an engineering staff of 
three men. They work long hours, doing 
it all to maintain quality control. They 
currently do about 1,200 sessions a year, 
and feel they could handle 1,600. But they 
are satisfied with the present balance. 
Tallent also is involved production wise. 

The blue chip accounts are well satis- 
fied, and keep coming back. They include 
Capitol, Dot, Elektra, Heartwarming and 
scores of independent producers, such as 
Joe Johnson. Many artists specifically re- 
quest sessions there. Among these have 
been Ray Stevens, Kris Kristofferson, 
Sonny James, Freddie Hart, and others. 
There are studios in town with lower 
prices, but that has not been a handicap. 

Tallent says many artists have problems 
with final mixes. "After they've worked 
on a record over and over again in many 
different studios, with no total satisfaction, 
they finally come to us." 

The studio's primary work has been 
with master record sessions. There has 
been an increasing amount of jingle work, 
but masters are the specialty of the house. 
Fewer than 15 of the sessions have been 
demos. The studio has never solicited 
business. 

Tallent concludes: "We're very proud 
of the fact that, to the best of our 
knowledge, we've probably averaged more 
chart records than any one studio any- 
where over the last two years. For a 
while, we were averaging 10 a week. 
That's a mighty big percentage for one 
studio, if you think about all the studios 
there are -in Los Angeles, Bakersfield, 
Atlanta, Memphis, New York -and Nash- 
ville." 
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Social scientists and philosophers 
say a man often is the product of 
his background. If that theory 
were to be a p p l i e d to Jack 
Clement, there would have to be 

many, for he has multiple backgrounds. 

Perhaps it's the variety of backgrounds 
that makes Clement such a colorful char- 
acter, and that he is. The incredible thing 
is that he excels in his varied endeavors. 

While he amazes his friends and asso- 
ciates daily with his ever -expanding range 
of interests and involvements, dominating 
all descriptions of Clement are his phe- 
nemonal successes in the music business. 
Clement is a leading record producer, 
songwriter, music publisher, recording 
studio owner and operator, and the list 
is seemingly unending. 

He was a U.S. Marine in the early 
1950s, stationed in Washington, D.C., 
where he served as a member of the 
Marine Corps Drill Team which took part 
in official U.S. governmental ceremonies. 
He also was involved with the Marine 
Corps Institute. While stationed in the 
Capital, Clement attended the Washington 
Bible Institute and George Washington 
University. It was here he began his close 
involvement with music. 

He's been down the road as a picker 
and singer, and in doing so he's experi- 
enced first -hand the struggles of a musi- 
cian trying to earn a living. After Washing- 
ton, he worked in nightclubs in Boston 
and Wheeling, West Virginia. As part of 
the WWVA Jamboree, he was the 'Jack' of 
Buzz and Jack, the Bayou Boys. 

Clement returned to his home town of 
Memphis in 1954 and began playing steel 
guitar for local country bandleader Slim 
Wallace. The two formed their own record 
label, Fernwood, and Clement began his 
production career in a home -made studio 
built in a garage. 

While maintaining his involvement with 
music, Clement's urge for diversity of ex- 
perience caused him to spread himself in 
other directions. He attended Memphis 
State University, studying everything from 
nutrition to physics. But he concentrated 
his program of study on English and liter- 
ature, and he was beginning to write 
songs. 

With a side interest in construction, he 
worked with a building supply firm in 
Memphis. But he and Slim Wallace put 
out their first record, and that's all they 
did -put it out. There was no distribution. 

Jack Clement Leads 
Varied Life In Music 

Clement took his record to a new 
Memphis firm for mastering. This was 
Sam Phillips' Sun Recording studio, and 
Phillips already had proven himself among 
the greats. 

When Clement came to Sun to pick up 
his tape, Phillips said he wanted to talk to 
him. As a result of this, Clement went to 
work for Phillips. Within a few months, 
Sam was giving considerable amounts of 
production responsibility to Jack. 

Beginning with Johnny Cash, Clement 
began a string of record masterpieces that 
today are considered milestones in the 
development of American music. The 
sides included country, pop and rock 
musical forms. Some of them were written 
by Clement, including "Ballad Of a Teen - 
Age Queen," "Guess Things Happen That 
Way " "Just About Time" and more, 
Working with Jerry Lee Lewis and Carl 
Perkins, writing for them and producing 
their records, Clement continued to make 
early rock history with such titles as 
"Fools Like Me" and "It'll Be Me." 

His creativity showed up in other re- 

spects, too. He began to experiment, 
adding new dimensions to sound. 

Three years later Clement struck off on 
his own and moved to Nashville. He con- 
tinued to commute to Memphis, where he 
had an interest in a recording studio, and 
where he had formed Jack Music, Inc., 
the first of what were to be numerous 
Clement-owned publishing companies. 

In Nashville, as an assistant to Chet 
Atkins at RCA, Clement was in actuality 
one of the first independent producers to 
work for a major label in Nashville. His 
relationship with RCA is still very strong. 
Among other things, he brought the label 
Charley Pride. 

In those early Nashville days, Clement 
wrote his h i g h l y successful "Miller's 
Cave" and the big Jim Reeves and Charley 
Pride hit, "I Know One." 

Clement also began working with other 
songwriters. He brought Dickey Lee and 
Allen Reynolds, fellow Memphians, into 
his firm. They contributed hit songs such 

J -M -I marketing and promotion director Bob Alou (left) and sales manager Lynn 
Shults (center) share a big laugh with "Cowboy" Jack Clement during an informal 
meeting. 
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as "She Thinks I Still Care" and later, hit 
records, like Dickey's million -selling 
"Patches." 

By 1963, Jack Clement had become in- 
volved with the operations of recording 
studios in Beaumont and Houston, Texas, 
working with his close friend Bill Hall. 
Major hit records came out of the Texas 
operation, including "Patches" and "I 
Saw Linda Yesterday," and Rod Bernard's 
"Colinda." 

George Jones recorded many of Clem - 
ent's songs during this period. Jones also 
made a hit out of Dickey Lee's "She Thinks 
I Still Care," a masterpiece that has been 
recorded everywhere. 

In 1961, Clement and Bill Hall became 
partners in the formation of Hall- Clement 
Publishing. They displayed confidence in 
two young writers just getting started. By 
1970. Jerry Foster and Bill Rice had be- 
come the hottest writing team in Nash- 
ville. 

During this period, Clement was sharp- 
ening his skills as a producer. As an ex- 
ample, Johnny Cash summoned Clement 
to arrange, play lead guitar on, and par- 
ticipate in the production decisions that 
gave him another gold record, "Ring of 
Fire." Ca s h frequently still consults 
Clement. 

In 1964, a family country music group 
struggling for success formed a relation- 
ship with Clement. He had first met The 
Stonemans during his Marine Corps days 
in Washington. In 1964, he produced their 
first album for World- Pacific Records in 

California. Later he brought them to Nash- 
ville and to a contract with MGM. He 
wrote many of their early hits, and aided 
them as they moved into syndicated tele- 
vision. He assisted in the group's manage- 
ment and direction from then on. 

As time passed, Clement's financial 
foundation broadened, and he found him- 
self able to respond to interests outside 
the music industry. This diversification in- 
cludes such areas as burglar alarm sys- 
tems and other el e c t r o n i c security 
devices. 

By the end of 1964, Clement had writ- 
ten more hit songs: "The One On the 
Right Is On the Left," "Everybody Loves a 

Nut," "Back to Nashville, Tennessee," 
and "Now I Can Live Again." 

In February 1965 Clement decided to 
stop the time -consuming trips between 
Nashville and Texas, and he centralized 
his operation in Nashville. 

It was that same time that Clement, 
ignoring the critics, took Charley Pride 
into a recording studio, paying all costs 
out of his own pocket. His first record was 
released in December by RCA. By 1971, 
Pride was Entertainer of the Year and 
Favorite Male Vocalist of the Country 
Music Association. 

In 1966, Jack began recording studio 
work with Tom p a I I and the Glaser 
Brothers. By 1970, they were Vocal Group 
of the Year. 

Late in 1968, Clement knew he would 
have to divest himself of most outside 
obligations to devote full time to music. 
The following spring, he began construc- 
tion of his recording studios. One month 
after the studio opened, there was no 
question as to its ranking as a Nashville 
music industry institution. One of the big- 
gest selling records of the year was re- 
corded there -Ray Stevens' "Everything 
Is Beautiful." Within a year expansions 
were necessary. By 1971, Clement was 
forced to relocate his offices. Then he 
expanded in all directions, and eventually 
formed his own record company. 

Practically every postive thing can be 
found in the work of Jack Clement: he is 
clever, he has insight, he is capable of 
poetry, his blends are perfect, and he has 
those rare characteristics of honesty, 
reality, and objectivity -not to mention 
creativity. Clement's work, then, is the 
best description of Clement himself. 

Because of his increasing interests in 

other areas of the entertainment world, 
Clement has reduced the roster of re- 
cording artists he now produces. He has, 
however, continued with several select 
acts in whom he is greatly interested. 
These include, in addition to Charley 
Pride, Doc Watson (Poppy), Rex Allen 
(J -M -I), Dickey Lee (Rivertown Produc- 
tions, for RCA), Kenneth Threadgill (a pro- 
duction involvement with Kris Kristoffer- 
son and Waylon Jennings), and Mac Wise- 
man (RCA). He also has resumed produc- 
tion of Townes Van Zandt (Poppy). 

Artist- executive Allen Reynolds (left) and Jack Clement. Reynolds is Clement's chief 
operating executive for the various Jack Clement businesses in Nashville. He also is 
a songwriter, producer and artist. His extensive background in business includes a 

period as branch manager for a Memphis bank. 
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JMI Records Operates 
with An Open Attitude 

"[Toying his own record corn- 
pony has been a life -long 

ambition for Jack Clement. It has 
been, in fact, more of a specific 
intention. Throughout his early 
professional years he spoke often 
about it. 

His yearning was converted 
into actuality early in the summer 
of 1971; by late summer, J -M -I 
Records was in business, al- 
though functioning quietly in the 
background. 

Clement had just completed 
the new studio addition. It be- 
came the scene of some of the 
first recording sessions for the 
new company. 

Most importantly, "The Magic 
Studio" became the physical em- 
bodiment of what Clement wanted 
to do musically, on record, in the 
future. He and his colleagues 
wanted to do something different, 
to give free rein to musical crea- 
tivity, to forget about musical 
categories, to take full advantage 
of the inventiveness aching to get 
turned loose by Nashville's art- 
ists and studio musicians. 

Most important, and underly- 
ing the whole operation, was the 
desire to have fun and be com- 
fortable throughout the whole 
process of making records. 

One way these objectives could 
be realized, they felt, would be 
for the whole J -M -I organization 
to be kept as simple and as 

gimmick -free as possible. Thus, 
all personnel were free to ignore 
all existing "rules" and "proce- 
dures" except for those of a legal 
or contractual nature. J -M -I de- 
vised its own way of doing things. 

For nearly four months, Clem- 
ent kept this studio exclusively 
for himself and his J -M -I pro- 
ducers and artists. It became 
their laboratory, and they spend 
literally hours and weeks experi- 
menting and learning. The opera- 
tion began to take shape. They'd 
book the facility for three full 
sessions per day -covering about 
11 actual hours -and they would 
stay there for as long as they 
felt c o m f o r t a b l e. Food was 
brought in for everyone, and no 
one watched the clock. 

Normally only three or four 
musicians would accompany the 
solo artist, but they were all free 
to experiment, to create, to in- 
novate. Because there was all the 
time they needed, they could 
over -dub to their hearts' content 
whenever they felt the urge, even 
during the actual master sessions 
if they felt they were on the trail 
of something hot. Furthermore, 
all sessions were completely 
closed to outsiders, eliminating 
interruptions and distractions. 

Allen Reynolds is chief operat- 
ing executive for all Clement's 
businesses, with emphasis on 

J -M -I Records. He also is an artist 
and songwriter. Clement an- 
nounced Reynolds' appointment 
last October, and in November 

Reynolds, Bob Alou, and Lynn Shults. Reynolds heads a &r and is Clement's over -all operating executive; 
Alou is national marketing and promotion director. Shults is the sales manager. 

he announced the formation of 
the label. 

Reflecting on the formative 
months, Reynolds says: 'There 
are so many people in the organi- 
zation that were involved with 
Jack in the early years, back in 
Memphis and Beaumont. And it 
seems that about two years ago, 
all these people began coming 
together, as if everyone suddenly 
became of one mind. And every- 
one was all grown up, ready to 
do their work. . . . We got the 
feeling that people were ready 
for something new . . . and we 
were wanting to experiment." 

Reynolds said the studio was 
a money -maker from the start. 

"Then he built the art studio and 
got into movie production. Be- 

cause we were able to relieve 
him of a lot of administrative 
detail -which he hates, anyway 
-he was then free to concen- 
trate on being a visionary. And 
that's one of the areas in which 
he truly excels.... His modular 
concept is ideal, no matter how 
you look at it; his various com- 
panies are all self sustaining, yet 
they are available to aid each 
other. 

"The record company fits into 
that picture 100 percent. Not 
only is it an outlet for the great 
songs in our publishing catalogs, 
but it is also our guarantee that 
these songs will be done well." 

If a corporate philosophy has 
been verbalized. Reynolds has 
expressed it well: 

"We don't want strangeness or 
gimmicks, and we don't want to 
preach. We just want to create 
music that people will enjoy 
listening to. . . . We have re- 
moved petty paperwork details 
and other kinds of busy -work 
from the producers. All they need 
to worry about is completing 
their Time Card and a simple one - 
page form. We take it from there. 

"We want to enjoy our work, 
and we want our work to be 
enjoyed by others. We want to 
do things simply. quietly, with 
honesty and dignity." 

Thanks, Jock... 
For giving us the opportunity to become THE 

art & photography studio for 
Nashville's gi'eat music industry! 

10 j+.tlT 
It 

PINWHEEL 
Art & Photography Studio 
1308 16th Avenue South, 
Nashville, Tennessee 37212 
(615)3850570 

JC-6 Industry Message Sponsored by Jac< Clement JUNE 10, 1972, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


Jack 
Clement, 

You're a 
good man 
too. too: 

www.americanradiohistory.com

www.americanradiohistory.com


Jack Music Is the 
`Cornerstone' Firm 

The chief operating executive 
for the various Jack Clement 

enterprises is songwriter -artist Al- 
len Reynolds, who's been a close 
friend and associate of Clement's 
since their days with Sam Phil- 
lips in Memphis in the 50's. 

Reynolds, who probably knows 
the complex Jack Clement better 
than anyone else, says: "Jack's 
publishing company, his main 
one anyone, is the nearest thing 
to his heart. I'm sure of it." 

C le m e n t contends that his 
whole business structure is. But, 

Susan Taylor, J -M -I artist and 
songwriter, w hose "collateral 
duties" frequently involve assist- 
ance in promotion and album 
cover concepts. 

after a pause, he adds: "Jack 
Music is where the songs are, 
the copyrights, and where the 
songs are is where the whole 
thing is." 

Jack Music has been the 
cornerstone for everything 
Clement has built. Some of his 
businesses are, in fact, divisions 
of the publishing company. 

The publishing company be- 
came a reality late in the 1950's 
after Clement moved off on his 
own, separating h i m s el f from 
total involvement with Sam Phil- 
lips and Sun Records. 

After Clement had relocated 
in Beaumont, some of the songs 
he had written for the publishing 
company began hitting. "Miller's 
Cave" was one, for both Hank 
Snow and Bobby Bare. George 
Jones had a smash with "Not 
What I Had In Mind." Jones also 
recorded "She T h inks I Still 
Care," a Jack Music song written 
by Dickey Lee, and another 
Clement tune, "A Girl I Used to 
Know," about the same time. 
There were others as well, in- 
cluding "The One On the Right 
Is On the Left," recorded by 
Johnny Cash. 

By 1965, when Jack had re- 
turned to Nashville, he made his 
connection with Charley Pride, 
and more Jack Clement and Jack 
Music hits were about to come 
onto the scene. There were many 
hits by other artilsts such as the 
Willis Brothers, Tompall and the 

In charge of professional services for Jack Music, Inc., (from left to right) Dickey Lee, Don Williams 
Bob Webster. Lee is a top -selling RCA recording artist and a songwriter; Williams, also a songwriter, 
merly was with the Pozo Seco Singers; and Webster, formerly of Beaumont, is a long-time friend and asso- 
ciate of Clement. 

and 
for- 

Glaser Brothers -a whole string 
of the latter. 

By 1969, an extremely solid 
financial foundation had been 
built, along with a solid catalog 
of great songs. 

Clement's first major expan- 
sion, his recording studio, came 
in December of 1969. Then, a 

few months later, his art studio, 
and then the motion picture divi- 
sion, followed by the Rivertown 
Group, production and pub- 
lishing firms run by Reynolds, 
Clement and Dickey Lee, another 
Memphian, and finally Informa- 
tion Services. 

All of these organizations are 
closely tied to Jack Music. The 
professional service operations 
are run primarily by three men: 

Bob Webster (who came to Nash- 
ville from Beaumont with Clem- 
ent and Bill Hall), Dickey Lee 
(who is also an RCA recording 
artist), and Don Williams (for- 
merly a member of the Pozo -Seco 
Singers). 

Jack Music has a small but in- 
tensely active and versatile staff 
of writers. Included are Susan 
Taylor, Vince M a t t he s, Bob 
McDill, Jim Casey, Ken Lauber, 
in addition to Lee, Reynolds and 
Williams. Of course, Clement's 
material goes into the company. 

Other writers are informally 
affiliated with the company; they 
are not under long -term con- 
tracts. 

General office routine is ad- 
ministered by Dorothy Mansfield, 
a Nashville music industry vet- 

eran thoroughly steeped in copy- 
right and catalog administration. 
Mrs. Mansfield is also comp- 
troller. Foreign representation is 
handled in part by Ivan Mogul in 
New York. 

The most recent Jack Music 
song to achieve hit proportions 
is "Everybody's Reaching Out 
For Someone," recorded by Pat 
Daisey for RCA. A recent album 
cut is "Melva's Wine," a Vince 
Matthews composition recorded 
by Johnny Cash for his latest 
Columbia LP. The new Gordon 
Lightfoot album contains a song 
getting heavy a i r p I a y, "On 
Susan's Floor," written by Shel 
Silverstein and Vince Matthews. 

Jack Music employs 45 full 
time people with an annual pay- 
roll of $250,000. 

Your talent. 

Our boards. 

Agood mix. 

JC-8 

THANKS JACK. WE'RE PLEASED THAT YOU WANT 
ALL THOSE GOOD SOUNDS TO GO THROUGH US. 
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Quad /euql-a[ elec[ronucs 
11929 Vose Street, North Hollywood, California 91605 
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Movies a Logical. Expansion 
MAKING movies has 

been a life -long am- 
bition of Jack Clem- 
ent. As it has turned 
out, realization of his 

dream also is anchored to solid 
logic. 

Not only does a movie com- 
pany fit Clement's modular ap- 
proach to doing business, it also 
provides him with another outlet 
for his company's publishing 
properties. The same is true for 
his record company, J -M -I Rec- 
ords. Further, J -M -I Records be- 
comes an outlet for the musical 
product originating initially for 
the motion picture division. 

Clement, in his Motion Picture 
Division, simply goes after the 
best people he can find and turns 
them loose to do whatever they 
want to do, refusing to interfere, 
while remaining available to as- 
sist. 

Running parallel to his admin- 
istration methods is his principle 
of self- training. For example, to 
learn how to make movies, Clem- 
ent procured a story property, 
a director, a camera crew, a string 
of major film actors (headed by 
Agnes Moorehead), and then said: 
"Let's make a movie." 

"Dear, Dead Delilah," the first 
production, is a horror drama and 
was filmed 100 per cent on lo- 
cation in Nashville. Its primary 
purpose was to give Clement 
some experience as a film pro- 
ducer. He not only observed, but 
assumed the leadership role. 

Next, Clement sought experi- 
ence in film distribution. Rather 
than make an outright sale to an 
established distributer, Clement 
became involved, getting this 

additional experience on a multi- 
level basis, i.e., limited geogra- 
phic territories at first. 

"Delilah" has led to other proj- 
ects, now in the active planning 
stage. But they will be different. 
If he does a musical, it will be a 
radically different kind of musical. 
He 'just happens to be working 
on one. 

Another major project is a tele- 
vision special revolving around 
country m us i c's Charley Pride. 
Clement has been Pride's record- 
ing producer from the beginning, 
even before RCA signed him to a 
contract. Every recording ever 
made by Pride has been produced 
by Clement. 

Clement's chief technical of- 
ficer in the Motion Picture Divi- 
sion is Ron Dorfman, who also 
acts as a creative contributor. 
He functions much as a recording 
studio engineer; he has the tech- 
nical know -how that enables 
Clement to implement his crea- 
tive objectives. 

Dorfman first became inter- 
ested in theater at the Putney 
School i n New E n g l a n d. He 
worked as a director, actor, stage 
manager, lighting designer, prop 
man, etc. From there he went to 
Carnegie Tech and acquired a 
total background as an actor - 
director. 

During the summers, he im- 
mersed himself in Shakespeare 
at Burlington, Vt., as a state man- 
ager and actor. He later worked 
the Oregon Shakespeare Festival. 
After graduation, he worked first 
as assistant stage manager and 
then stage manage r. Dorfman 
later worked several jobs, all the 
while experimenting on his own 

with film. At NYU, he received 
his master's degree, and won a 
film award. He then did lighting, 
sound and stage operations for 
the 4amous Cafe Au Go -Go in 
1967. Shooting some film there, 
it later led to his assignment as 
director for the critically ac- 
claimed movie, "Groupies." 

Dorfman also shot the film 
coverage of The Rolling Stones 
during their appearance at Alta - 
mont, Calif. His camera work 
caught the knifing of a young 
man in the riots which caught 
coverage became the movie, 
"Gimme Shelter." 

Even before "Groupies" was 
released, Clement had hired Dorf- 
man as editor for "Dear, Dead 
Delilah," a p o s i t i o n Dorfman 
wanted because it was a totally 
theatrical film. 

One piece of equipment Clem- 
ent purchased for the Motion 
Picture Division gives Dorfman 
and the rest of the staff the most 
complete editing facility available. 
Called the Steenbeck, it is the 
most advanced film editing de- 
vice in existence except for 
another unit which costs $250,- 
000. The machine is made in 
West Germany, and there is an 
eight- to -hine month waiting period 
on orders. 

With the Clement machine, it 
is possible to work with both 16 
and 35mm, and the editor can 
work with both picture and 
soundtrack. 

Dorfman is assisted by Chris- 
tine Hayden, of Perth, Australia, 
whose professional background 
began at the age of 15 when she 
did film apprenticeship in Perth. 

Pinwheel Studios Pinpoint 
Companies' Graphic Needs 
P inwheel is a full- service art and 

photography facility geared 
specifically toward meeting the 
unique requirements of Nash- 
ville's stilkexpanding record -mu- 
sic industry.. 

Although only two years old, it 
already is recognized as a 6ne- 
stop for clients' visual represen- 
tational requirements. Yet the 
Pinwheel operations are far from 
confined to work for the music 
business. 

Another enterprise of Nashville 
music industry leader Jack Clem- 
ent, the Pinwheel Art and Pho- 
tography Studios are located in 
the heart of the city's Record 
Row on 16th Ave. South. The 
facility is managed and directed 
by Herb Burnette, formerly of 
Louisville. In that city, he was 
recognized as one of the fore- 
most commercial artists. 

Pinwheel has everything neces- 
sary,. in terms of equipment and 
personnel, to provide all services. 

The photo studio is as well 
equipped as any studio in New 
York, for example. There is a 

wide range of specialized com- 
mercial art equipment found in 
very few major studios. Among 
other things, photostat equip- 
ment is found there. 

The firm is deeply involved in 
the manufacture of album covers, 
record sleeves, and advertising - 
promotional material. 

"The need for this kind of op- 
eration in Nashville has been 

acute," Clement says. "People 
have begun to recognize the crit- 
ical relationship of visual repre- 
sentation of the auditory, or re- 
corded, product." The Pinwheel 
staff has done everything from 
designing trade publication ad- 
vertising spreads to brochures, 
album covers, press kits, even 
stationery and letterheads for 
artists and corporations. Pinwheel 
even supervises outside manu- 
facturing or fabricating opera- 
tions. 

Burnette is studio manager 
and chief commercial artist. He 
began his formal art training at 
the Ringling School of Art in 
Sarasota, then went to the Uni- 
versity of Florida, and then to the 
Chicago Academy of Fine Art. 

Pinwheel's first employee, Mar- 
shall Givens, is a specialist in 
photo re- touching, but is superbly 
skilled in all other phases of 
commercial art. 

John Donegan is director of 
photography. A Vanderbilt gradu- 
ate in civil engineering, he also 
taught there. Taking up photog- 
raphy as a sideline, he became 
so proficient at it that he suc- 
cessfully free -lanced before join- 
ing Pinwheel. 

An additional commercial artist 
will be joining the staff almost 
at once. He is the former presi- 
dent of the Nashville Art Direc- 
tor's Guild, and had headed up 
the art operations for the Shelby 
Singleton organization. 

genius is spelled success is 
with a "j" with a "c" 

ffio 
sam 

spelled 

o / NUFF SAID. 

Phillips 
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The Studio Scene: 
Bright & Unique 
People and the facilities of the 
Clement Recording Studio are 
bright, breezy, and uniquely un- 
usual. Top left photo shows en- 
gineers and assistants Garth 
Fundes, Ronnie Dean and Curtis 
Allen in the control room of the 
little studio. Top right photo 
shows a view of the "magic stu- 
dio" with its velvet covered walls, 
and antique furniture including a 

reed organ. Left center photo 
showcases a hand -carved antique 
teakwood sofa from India and an 
electric smoking stand from the 
1930's in the new studio. On a 

more modern note, the rhythm 
section enclosure in the original 
studio has clean lines (bottom 
left), and Tilla Marshall, Is the 
smiling a &r coordinator of J -M -I 

Records. 
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Phillips Lauds Clements Promo Efforts Inforiitution Services 
Handles Many Clients GG hope that every distributor, I every promotion man, every 

radio station will pay very close 
attention to what Jack and his 
staff are doing and to the prod- 
uct that will be coming out of his 
companies. They're doing what 
I'd do if I were starting up an- 
other label, and their organiza- 
tion, and more like it, is what the 
industry needs, very urgently." 

The comments are from Sam 
Phillips who founded Sun Rec- 
ords in Memphis in 1953, and 
whose brilliant pioneering work it 
subsequent years made possible 
such phenomenal historic contri- 
butions as Elvis Presley, Jerry 
Lee Lewis, Johnny Cash, anc 
many others. Phillips in turn pro 
vided a training ground for his 
young protege, Jack Clement. 

Starting from scratch in 1949 
Phillips built Sun Records into 
a multimillion -dollar independent 
label which, perhaps more than 
any other single force, steered 
the world onto a new course in 
popular music. 

"I think their total concept is 
to run their company very con- 
servatively, from a b u s i n e s s 
standpoint. He and I have dis- 
cussed this in depth, and l'rr 
sure that he means it. Even if he 
has two or three hits in a row, I 

don't believe he'll get excited anc 
start turning out 50 records every 
couple of months. 

"Jack is a very unconventional 
fella, as everyone knows, and I 

think this is probably the best 
single trait he'll have in this busi 
ness. While he has a few weak 
spots as a result of his unconven 
tionality, he makes up for it by 
surrounding himself with some 
very good people . . . qualified 

people; he has a very qualified 
staff." 

Phillips recalls that Sun Rec- 
ords was formed at the time in 
record business hi s t o r y when 
popular music was controlled by 
only four or five major record 
companies. The only successful 
independent labels were those 
dealing mainly in "race music," 
or early rhythm and blues. 

Fully a w a r e of Nashville's 
dominance of co u n t r y music, 
even though the development 
had hardly begun, Phillips re- 
fused to try to c o m p e t e; he 
sought something different. 

Elvis Presley was his first ac- 
quisition in that are a. Carl 
Perkins was his next. 

At about that t i m e, Jack 
Clement joined the staff. 

He picked and sang for me," 
Phillips recalls. "I noticed right 
off that he was an excellent blue- 
grass -type of guitar picker. But 
that didn't excite me too much, 
what with all the good bluegrass 
pickers around at the time. And 
he sang a few songs for me, and 
I didn't see it there either ... not 
that he wasn't talented, but it 
just wasn't off the beaten path 
enough for me to feel that I 

could do anything with it." 
But as we talked on, he said 

he'd like to come in and work 
with me and try to help me 
create some things." 

The full significance of the re- 
sulting team can be measured by 
Phillips' account of the discovery 
of Jerry Lee Lewis. 

"Jerry Lee had been trying to 
see me for some time. He was 
living in Ferriday, Louisiana, and 

he had come up to Memphis a 

number of times to see me, but 
I was always gone on the road or 
something. 

On one occasion, I was down 
in Florida. Jack had started with 
me by then. So he recorded 
Jerry Lee while I was gone. And 
when I got back, Jack said, 'We 
got something we want you to 
hear.' So, we went back to the 
control room, and he put this 
thing on - I believe You Win 
Again' was the first one. And it 
just knocked me out! 

"Here was what I was looking 
for. At that time everybody was 
picking guitars, but here was a 

man whose total soul was going 
into his voice and his piano. 
Here was a man that was playing 
a piano with some feel, not just 
filling in; he was picking that 
piano! 

"So I said, 'Man, if we can just 
get this guy off the ground! 
There's nobody playing piano as 
a lead instrument . . . and this 
guy . . . I can just tell from his 
touch, from his feel, that he can 
rock 'em out of here!' " 

Prior to Clement's departure 
from Sun Records and Phillips' 
tutelage in 1959, Jack was in- 
volved with many successful re- 
cordings, including most of the 
early Jerry Lee Lewis hits, 
Johnny Cash hits, and others like 
"Raunchy," by Bill Justis. 

Clement had written many of 
them; but, most important, he 
had laid the groundwork for his 
own career and had prepared 
himself for his own version of a 

role of leadership within the 
ranks of the "independents" of 
the record industry. 

Information Services is a divi- 
sion of Clement's operation, 

which now provides communica- 
tions aids to outside clients as 
veil as its parent. 

Foremost among the firm's 
special operations is the In -Field 
Publicity Service, which was de- 
signed specifically and exclusively 
for the Porter Wagoner roadshow 
personal appearances. This ser- 
vice was designed by Information 
Services Manager, Paul W. Soel- 
berg. It went into operation for 
Wagoner's personal appearances 
occurring after January of this 
year, and in every instance its 
acceptance and success has been 
overwhelming. 

The s t a f f prepares various 
types of publicity and public re- 
lations material in Nashville for 
distribution to all media in the 
territory where the Porter Wago- 
ner Show will be appearing. 

Information Services w o r k s 

closely with the local promoters. 
A 10 -week saturation campaign 
is designed for each appearance. 
Wagoner has purchased the ser- 
vice on an exclusive basis, and 
makes it available to his buyers 
at no cost to them. 

Soelberg also has devised a 

low -cost fan mail processing ser- 
vice for major country artists who 
have become over -burdened with 
correspondence from fans. The 
new service, while satisfying the 
fans' desires for communication 
with the artists, also is designed 
to summarize and report back to 
the artists and their management 

on such vital points as geo- 
graphic origin of the mail, quan- 
tity of incoming mail, general 
categories of content, response to 
new records, reports of difficulty 
in purchasing records, and so 
forth. 

The Information Services Fan 
Mail processing bureau is pat- 
terned in some ways after offices 
designed to handle fan mail corn- 
ing into the major motion picture 
and television studios in New 
York and Hollywood. The signifi- 
cant difference, however, is that 
the Information Services pays 
more attention to reporting back 
to the artist on the content of the 
incoming mail. 

The service also o p e r a t e s 

standard industry and consumer 
press publicity programs, includ- 
ing news release services and 
other types of public relations 
projects. 

The volume of outgoing ma- 
terial is heavy. Production is su- 
pervised by Larry K. West, a 

native of Nashville. Soelberg, who 
came to Nashville in 1967. after a 

three -year record business back- 
ground in San Francisco, designs 
the various programs and super- 
vises the creative operations. 

In addition to having access to 
the commercial art and photog- 
raphy personnel and equipment 
at the Clement Pinwheel Art and 
Photography Studios a half -block 
away, Information Services has a 

full range of its own completely 
modern, highly specialized com- 
munications, duplicating, process- 
ing, and mail -handling equipment. 

We're proud to have the Cowboy 
write for us! (And we hope he re- signs!`) 

WE'RE ESPECIALLY PROUD OF THESE AWARD WINNERS! 
I KNOW ONE 

JIM REEVES 
CHARLEY PRIDE 

JUST BETWEEN YOU AND ME 
CHARLEY PRIDE 

NOT WHAT I HAD IN MIND 
GEORGE JONES 

(JUST SOMEONE) t USED TO KNOW 
PORTER WAGONER & DOLLY PARTON 

CALIFORNIA GIRL AND THE TENNESSEE SQUARE 
TOMPALL AND THE GLASER BROTHERS 

GUESS THINGS HAPPEN THAT WAY 
JOHNNY CASH 
PATTI PAGE 

MILLER'S CAVE 
BOBBY BARE 
HANK SNOW 

LET THE CHIPS FALL 
CHARLEY PRIDE 

THE ONE ON THE RIGHT IS ON THE 
JOHNNY CASH 

A GIRL I USED TO KNOW 
GEORGE JONES 

EVERYBODY LOVES A NUT 
JOHNNY CASH 

BALLAD OF A TEEN -AGE QUEEN 
JOHNNY CASH 

PROFESSIONAL STAFF: 

BOB WEBSTER DON WILLIAMS DICKEY LEE 

* Re -signs is two words! MUSIC 
INCORPORATED 

LEFT 

P. O. BOX 1 333 
NASHVILLE. TENNESSEE 3 7 2 0 2 
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Jack's Friends Easily Cite His Top Talents 
To his close associates, 

Jack Clement is known 
as the Cowboy." And 
his associatesare 
meaningful p e o p I e. 

Here is what Chet Atkins and 
Charley Pride have to say about 
Clement: 

Atkins: "I don't remember the 
year we got started together. It 
was after he had some success 
in Memphis. It was right after he 
had come off those hits with 
Jerry Lee and Johnny Cash. I 

was impressed with what he'd 
done in the past, of course, and 
I thought he was a clever guy 
because of his past reputation. 

"I liked the way he talked and 
the ideas he had. So he worked 
around here with me some. He 
would commute between here 
and Memphis. And it didn't work 
out too well. At that time he was 
younger and, I think, he was a 
little awe- struck with Anita Kerr 
and me and a lot of other people. 
I think he didn't express himself 
like he does now. He's gained a 
lot of confidence in himself. And 
he knows how to get a record 
when he gets into a studio. He 
knew then, when we'd leave him 
alone. 

"He did some good things for 
us, and I always liked the way 
he thought. He's never afraid to 
try anything different; in fact, he 
would never make a record un- 
less he could do something a 
little different. And that's where 
it's all at anyway. 

"He's still getting mileage out 
of songs he wrote years ago. He's 
a very good writer, and it's a 
shame he doesn't pursue it more. 

He would come in and see 

me and play me things after he'd 
moved to Beaumont. Played me 
his n e w material occasionally 
and also when I would play out 
there I would see him. I played 
in Beaumont once, he took me 
over and showed me his studio 
and his swimming pool . . . that 
he built with his hands, I think. 

He found Charley Pride for 
us, you know. I thought the guy 
was good, a good hillbilly. I'd 
have never known he was black. 
I think Jack was like me; he 
knew it was something different. 
He knew that, plus he knew that 
Charley was a good singer. 

"Jack is a very intelligent man, 
you know; he's well schooled and 
everything, and I don't think he 
has an ounce of prejudice, so 
that wouldn't enter into it at all. 

"People like Jack make life 
interesting in Nashville. I remem- 
ber when they put all the stars 
in the walkway up here at the 
Country Hall of Fame, Jack got 
down in front of his building 
over here on 18th with some 
white paint and made himself 
a star. Cowboy Clement; he did 
it with white paint on the side- 
walk, and people talked about 
that or years. 

"And I remember when he put 
detergent in the CMA pool foun- 
tain, and it ran suds all out in 
the street. And then he went and 
wrote a song about it, blamed 
Big Joe Talbot, his best friend. 

"He's having a good time 
doing all this expansion. Even- 
tually he'll do well, like he does 
in everything else. He's really 
showing courage in trying some 
of these things. And, you know, 
he might be doing the ground 

work for the coming thing in 
Nashville. I've always thought 
this could be a very important 
television center and movie cen- 
ter. I'd worry about him if he 
were doing all the business 
matters himself, because he's too 
artistic. He'd rather play his steel 
guitar and his mandolin. But I 

know he's smart enough to sur- 
round himself with good, intelli- 
gent people, and honest people, 
and that's where it's at, being 
able to delegate authority and to 
let somebody else take care of 
those things you don't have a 
talent for. 

"About the o n l y successful 
deal we've- RCA -had, has been 
with Jack; RCA doesn't do too 
much work with outside pro- 
ducers. So we continue in various 
areas with him. When he wants 
to try something, well, we go 
along. 

"Jack's always been, and I 

hope will continue to be, one of 
my dearest friends, and I treas- 
ure his friendship. We dream 
and talk about someday working 
together, I mean closely together, 
but I don't know if that'll ever 
happen. 

Pride: "I think anybody who's 
been around the music business 
at all knows that Jack is a highly 
regarded, greatly talented man. 
And I'm proud that we've de- 
veloped a real good relationship 
over the past six or seven years. 
We've had our differences on oc- 
casion, but we've always resolved 
them. Now we're close friends, 
too. 

"I met Jack D. Johnson first; 
he introduced me to Jack. Jack 

was the one who suggested a 
recording session for me, and he 
got the wheels going. They gave 
me seven or eight songs to learn, 
while I was on vacation and visit- 
ing my father in Mississippi. I 

was supposed to mail them back, 
but I drove them up in person, 
instead. Jack Clement had me 
sing the songs there, with a gui- 
tar, after he had asked me if I 

was ready. I sang the songs, and 
Clement looked over at Johnson 
and said without hesitation, "He's 
ready." 

Jack and I understand per- 
fectly what we have to do in the 

recording studio. We both want 
to keep on getting the same 
basic sound and approach that 
we got when we first started. And 
what I admire so much about 
Jack is that he keeps on getting 
it. This is what we both want. 

I know Jack has expressed 
high regard for me, too, and I 

believe he's also expressed con- 
fidence about my future. I'm 
proud that he feels that way, and 
if he's as good at making accu- 
rate predictions as he's in the 
control room during my record 
sessions, the future will really be 
great for all of us." 

The recording room of Clement's original studio, highlighting the 
rhythm section enclosure, or "drum hut." The string alcove is to 
the right and to the side of the control room window. 
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song of theGYear"Eas Lovi4" 
recorded in jack Clements'Studio 

Easy Loving 
FREDDIE HART 

Write It All In 

The Whole World Holding Hands 
If Fingerprints Showed Up on Skin 

Personal Management /JOE McFADDEN /1225 Chester Avenue /Bakersfield,Calif.93308 /(805) 393-1011 

ASCAP 
Joins 

His Many Friends In Saluting 

JACK CLEMENT 
One of the Great Music Makers! 

JUNE 10, 1972, BILLBOARD JC-15 
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Jack Clement's life is music. These photos show the man at a Charley 
Pride recording session (top left), nattily attired in his studio (above); 
co- producing with Bob Ferguson the first Lester FlattMac Wiseman 
RCA effort (below) and receiving six gold records for hís work with 
Charley Pride. Wally Cochran and Chet Atkins lank Clement. 
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The Friendly Grill 

presents: 

The We i rdob i l l y 
Delight! 

* Complicated 
* Legendary 
* Effulgent 
* Motivated 
* Eccentr i c 

* Nutty 
* Tenacious 

-- Bill Justis 
Hopeful Proprietor 

FaF.aaF.aF.a. .at~.a 
V V Y Y V Y V Y ffigNA 

BEST WISHES 

FOR CONTINUED 

SUCCESS 

DON ROBERTSON 
DON ROBERTSON MUSIC CORPORATION, 

HOLLYWOOD, CALIFORNIA 

ALLTHE BEST TO: 
jack 
jack h. music 

cowboy carie 

AN UNBEATABLE COMBINATION 

jo/in farris Iear, dead deli/al! 
JUNE 10, 1972, BILLBOARD JC-17 
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Pinwheel Studios artist Marshall Givens (seated) confers with manager 
Herb Burnette (above). J -M -I Records sales manager Lynn Shults (top 
center) keeps a steady eye on product movement. 

Women in Jack's life: Dorothy Mansfield (seated), the controller and 
accounting manager for the entire organization, with her assistant, 
Susan Philpot. Bob Alou (bottom center), J -M -I's national marketing 
and promotion director, keeps abreast of radio station reaction to new 
releases. 

For The Nashville Music Industry 

Fan Mail 

Processing Services 

Press Kit Servicing and 
Administration 

News Release Programs 

Biographical and Discographical 

Research 
Specialized projects, personalized 

mass correspondence 

Paul W. Soelberg Manager 

WORKING ON OUR CLIENTS' BEHALF 

A staff of Professionals 
A full range of modern equipment 

Accurate, up -to -date mailing lists 

A DIVISION OF JACK MUSIC 

INFORMATION 
SERVICES, INC. 

1226 16TH AVENUE SOUTH 
NASHVILLE, TENNESSEE 37212 

INCORPORATED 

JC-18 Industry Message Sponsored by Jack Clement JUNE 10, 1972, BILLBOARD 

www.americanradiohistory.com

www.americanradiohistory.com


f 

CON 
GRAT 

U 

TI4DS 

JACK 
I3oudleaux & Felice 

I3iyant 

Nouse of [3iyant 
Publications 

COWBOY. 
WE LOVE YOU. 
AND WE DO THINK 

YOU'RE CRAZY. 
BUT NOBODY IS SMART 
ENOUGH TO PROVE IT 

JOE TALBOT & ASSOCIATES 

UNITED 
RECORD PRESSING, INC. 

PRECISION 
RECORD PRESSING, INC. 

M.F.P., INC. 

2 72 1227PCDT 

PDC NASHVILLE 
TENLA MAY 5 

LD001 

M 
CLEMOFF JACK TENN q COWBOY NASHVILLE 

1226 16TH 
AVE SOUTH 

AT COMBINE 

CONGRATS 
STOP 

ALL YOUR 
FRIENDS 

BILLY SWAN 

CINDY WALKER 

MUSIC CORP. 
WISH YOU 

CH SUFFE 1 SCHU 
"J I IJG 1 1 

FRED FOSTER 

JOHNNY MCCREA 

CAROL PHILLIPS 

LEE CLAYTON 
DONN I E ÁNTRYS CHRIS G 

ERSON 
DENNIS LINDE 

Ht MARTHA SHARP 

BOB TUBERWHITE 
TONY WHITE 

CONTINUED 
SUCCESS 

BOB BECKHAM 
CAROLYN SELLS 

JOHNNY JOHNSON 

ARTHUR ALEXAND 
ER 

DANNY EPPS 
ROB GALBRAITH 
KRIS KRISTOFr 

RAY PENNINGTO 
N 

WU 1201 (R 5-69) 
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Congratulations 
Cowboy! 

%'llllllllllllllllllllll111111111111 

You're a great talent... 

A great guy... 

A great Friend! 

Walter Forbes 

v4 

scce5s 

WiS i 
bvv°.eah,5. 

30%, 30 to Vdttel, 00, 
CiAk 

et 5 C)C) G°4 

eVet 

ver sa the \'var- sat -al\ 
Embracing a variety of 
subjects, fields, or skills: 

syn; 

:mc 
Jack Stapp 

president 

Buddy Killen 
executive vice president 

708 17th Ave., South Nashville, Tennessee 37203 

Webster's dictionary 

flailivi/1 e 
DOLORES, RICKY, HURSHEL & JOE 
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CONGRATULATIONS 

JACK 
FROM 

PAUL BOMARITO - PRES. 

GENE LUCCHESI - V.P. 

WILLIE BEAN - NATL. PRO. DIR. 

DAN GREER - GEN. MGR. 

ONGR 
ULAflONS 
JACK 
CLEMENT 

HANSEN 
PUBLI 
CAliONS 

Miami Beach 
Florida 

12 
1842 West Avenue 

L, JACK 
,aza 
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Congratulations to a great friend and to a 

great talent who comes up with hits just 

TIME AFTER TIME 

After Time 

After Time 

After Time 

CHARLES UNDERWOOD 
Underwood Music 

(213) 464 -1195 
5500 Melrose Ave. 

Hollywood, Calif. 90038 

ú m:tt:::r.:mr.::ttr.:r.mm:ttm.::utt:mtt::tt:u:ttmmmtt:r 

tt 
ú 

II 
IN APPRECIATION TO 

4 

JACK H. CLEMENT 
. 

i 
: 

: 
: 
: 
: 

1 

: 
: 

1 

: 

:i 
11 FOR HIS SCHOLARSHIP 

II AID TO LAW STUDENTS 

AND HIS OTHER 

11 CONTRIBUTIONS TO 

LEGAL EDUCATION 

li AT VANDERBILT. 

Robert L. Knauss, Dean 

ii School of Law 

tt Vanderbilt University 
H 

H 

L. Ray Patterson 

11 

11 

Professor of Law 

Vanderbilt University 

r.s:ttmm:ttu:tt:u:mtttttttt2mm:ttm 
, ii 

COWBOY -YOU ARE SOLID GOLD. BEST WISHES AND 
CONTINUED SUCCESS TO YOU AND JMI RECORDS 

ALL SOUTH DIST. CORP. 
1924 Lafayette Street 

New Orleans, La. 70113 
504/522 -1157 

BIG STATE DIST. CORP. 
1337 Chemical 

Dallas, Tex. 75207 
214/631 -1100 

DAVIS SALES COMPANY 
4555 Kingston Street 
Denver, Co. 80239 

303/344 -0880 

GODWIN DIST. CO. 
1270 Tacoma Drive, N.W. 

Atlanta, Ga. 30318 
404/351 -5110 

HOTLINE RECORD DIST. 
596 Lane Avenue 

Memphis, Tenn. 38105 
901/525 -0756 

MANGOLD -BERTOS CORP. 
2212 West Morehead 
Charlotte, N.C. 28208 

704/334 -4637 

MUSIC CITY RECORD DIST. 
25 Lincoln Street 

Nashville, Tenn. 37203 
615/255 -7315 

MUSIC MERCHANTS 
8 Henshaw Street 

Woburn, Mass. 01801 
617/935 -6160 

RECORD SERVICE 
614 Dennis Street 

Houston, Tex. 77006 
713/528 -5521 

SEABOARD DIST. 
275 Park Avenue 

East Hartford, Conn. 06103 
203/289 -9361 

SUMMIT DISTRIBUTORS 
7447 North Linder Ave. 

Skokie, Ill. 60076 
312/677 -1621 

TONE DIST. CO. 
495 Southeast 10th Court 

Hialeah, Fla. 30010 
305/888 -1685 

P.S. TELL "PINEAPPLE JACK" HELLO! 

z , 
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Motion Picture Division 
Jack Music, Inc. 

Film Maker in Residence: T. H.iCourt-jester 

The Motion Picture Industry 
has lost its head 

over Jack Clement's 
first movie! 

STUART HARNELL 
SOUTHERN STAR 
161 SPRING STREET, N.W. 

DISTRIBUTION ATLANTA, GEORGIA 
(404) 522 -2285 

We are proud to be 
associated 
with him! 

MICHAEL PARVER 
161 SPRING STREET, N.W. 

ADVERTISING ATLANTA, GEORGIA 
& PUBLICITY: (404) 525 -2066 
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NEW 
ON JMI RECORDS 

When The Baby 
In My Lady 

Gets The Blues 
SUSAN TAYLOR 

i 

Sugar Kane 
BOB McDILL 

DON WILLIAMS- June11th 

; '.. 

Ñk 
M 

. , 
' 

.. 

!É 
,.,. gIW/t P.O. BOX 12337, NASHVILLE, TENN. 37212 , 
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RaDio-Tv MaRT 
If you're a deejay searching for a radio station -or 
a radio station searching for a deejay -Billboard is 
the best buy. No other -trade publication is read by 
so many air personalities and program directors. 
And all of the sharp programming- oriented general 
managers read the magazine, too! Best of all, Bill- 
board classified ads achieve better results than any 
other publication in the field. General managers re- 
port that a. Radio -TV Jab Mart can draw five times 
the results of the next leading radio -TV industry pub- 
lication. The cost is $15--in advance -for two times. 
Box numbers will be used, if you wish. Send money 
and advertising copy to: 

Radio -TV Job Mart 
Billboard 

165 W. 46th St. 
New York, N.Y. 10036 

POSITIONS WANTED 

This ad will tell you nothing, but if 
you're looking for new talent I'll 
send you a tape. If that does nothing -we're both wasting our time. Pre. 
fer all -night show or aft.; experi- 
enced with 1st ticket in Prog. Rock, 
but would consider MOR with accent 
on Folk; will include references. 
I'm Easy To Reach: Chuck Flag, 918 
E. Knapp St., Milwaukee, Wis. 
53202. jell) 

TAMPA, ST. PETERSBURG FLA. 
area. Don Ray, WPTH, Fort Wayne, 
Ind. is seeking an announcing or 
news position in your area. You 
may call my current employer. 
7 yrs. experience, 29, family man, 
looking for challenge. Don't want 
Chicago or New York. if the posi- 
tion is right, I'll stay with you. 
219.493 -1476. 6/10 

MR. ROD "DOUGLAS" FAUSEY 
would like to relocate in California 
or Texas in a warm climate. Pos 
sesses a valid First Class Radio - 
Telephone License, 6 years experi- 
ence in radio with a year or so of 
TV. U.S. Air Force veteran with 
AFRTS experience. Married, age 24. 
currently employed as a staff an- 
nouncer and production manager. 
Seeking a job as an announcer or 
news reader with a good music. 
M.O.R., Contemporary or C &W sta- 
tion. Please contact Box 503, Radio - 
TV Job Mart, Billboard, 165 West 
46th St., New York. N.Y. 10036. 
Currently working with an FM 
M.O.R. station in a foreign land. 
Plan on leaving for the U.S. if job 
is available. 6/10 

Western Alaska's one and only 
rock jock will relocate in August. 
He's interested In a small or 
medium market, a fresh -air, friendly 
place that could use a good man in 
any format. He offers three years' 
experience in radio and television. 
a working knowledge of copywriting 
and the tightest small -market board 
you'll ever hear. He's strong on news 
and sports, and his listeners think 
he's large- market material -even the 
ones who don't particularly like 
him. He's a 26- year -old veteran, 
single, with a first phone. His tape, 
resume and present employer will 
verify all of the above. His name 
is Don Pike, and he can be reached 
at Box 101, Nome, Alaska, 99762. If 
there's a bit of space between your 
town and Ulcer City. he'd love to 
talk with you. 6/10 

Radio personality with 6 years exp. 
seeking modern MOR station in the 
Midwest. Good production -PD exp. 
-Some College. Larry Darnell, 9504 
W. 38th, Wheatridge, Colo. 80033 
or (303) 424 -0476. jell 

FIRST PHONE DEEJAY WANTh 
CHANGE . . . 25 years old, mature. 
prefer Top ... Major market ex 
perlence and can handle anyth`nr. 
Call or write Alan J. Hoffman (513 
761 -5207, 636 Blanche Ave., Cincin- 
nati, Ohio 45215. jell 

Florida please. My boss says perfec- 
tion comes before personality, so we're half automated up here in West 
Virginia. But I still have my morning 
show so I'll hang on regardless until 
I find something in the state I'd really like to live in. Three years in the biz so far, and a first phone too. 
Top 40, contemporary or Up MOR. 
All Florida markets welcome -but I sure love the coast! 412- 745.6479. 

6/10 

I have a 1st phone attained at Don 
Martin School. Good voice, produc- 
tion, tight board. An authority on 
Top 40 since 1956 with over 4000 
catalogued singles and albums in personal collection. Prefer Top 40, 
oldies, Progressive or MOR. Would 
like to start work in No. Calif., Pacific Northwest, or Rocky Moun- 
tain area. 24, married, draft exempt, 
dependable. Will answer all in- 
quiries. Contact John Hart, 134 Via 
Alameda, Redondo Beach, Calif. 
90277. 6/10 

Nationally known contemporary P.D. 
Ex major air personality, now P.D. 
in medium market. Looking for new 
company with growing room. Present 
company knows I'm looking and will 
give top references. Special con- 
sideration to Florida. Can handle 
format change. Box 504, Radio -TV 
Job Mart, Billboard, 165 West 46th 
St., New York, N.Y. 10036 jel7 

Creative one -to -one communicator. 
26. 3rd. 31/2 years experience. 
Telephone experience. Currently 
employed with successful show. 
Med large markets only. Must be 
contemporary. Prefer stereo station. 
Pat O'Brien, WPTH, Fort Wayne. 
Ind. 46808 -426 -7712. 6 10 

POSITIONS OPEN 

Three of our employees have been 
placed in the Top 30 markets within 
the past 6 months. WVOJ has room 
for professionals NOW! Number 1. 
Six to midnight jock, first ticket 
and strong country music back- 
ground. Number 2. Swing man 
talented in news and production 
who can also fill weekend jock slot. 
Require 3 years experience, good 
voice and references. Send tape 
NOW to WVOJ, Jacksonville, Florida 
32205 6,10 

Contemporary or progressive MOR 
people. Answer the call of Texas' 
4th market: Year -round summer. 
Mexico at your back door, unpolluted 
Gulf beaches, metropolitan advan- 
tages with none of the drawbacks, 
unique format, hip management, pro 
air team, keen competition, decent 
pay, benefits. No beginners. Radio is 
fun and the living is easy in the 
Lower Rio Grande Valley of Texas. 
Tape, resume, pix, requirements to Program Manager, KRGV /129, Wes- 
laco, Texas 78596. No collect calls. 

jel7 

Vox Jox 
Continued from page 20 

Martin C. Staudenrauss who 
worked with him at KCLA in 
Humble City, N.M., to contact 
him.... John Person, who'd gone 
off the air to concentrate on sales, 
is now back on the air at WIGO 
has added a new mid -day gospel 
music show la -noon hosted by the 
Rev. Alvin Mitchell who also dnPc 

1972, BILLBOARD 

Stoney Richards, WGAR, Cleve- 
land, last Sunday did his show on 
the front lawn of the station. Peo- 
ple started coming by. Yep, it's the 
nutty season, all right. . . . Jim 
Maddox is now working part -time 
on XPRS, Los Angeles. . . Steve 
Clark, 516- 766 -2376, is looking 
for work on a major market by 
40 station. He'd been wit i,NA - F[fv 

MARK 7 P1..PC2 
CHECK TYPE OF AD YOU WANT: 

REGULAR CLASSIFIED -50g a word. Minimum 
$10.00. First line set all caps. Name, address 
and phone number to be included in word count. 

DISPLAY CLASSIFIED AD -One inch, $25.00. 
Each additional inch in same od, $18.00, Box 
rule around all ads. 

Box Number, c/o BILLBOARD, figure 10 addi- 
tional words and include 500 service charge for 
box number and address. 

DEADLINE- Closes 4:30 p.m. Tuesday, 11 days 
prior to date of issue. 

CASH WITH ORDER, Classified Adv. Dept., 
Billboard. 

ADDRESS ALL ADS -Ery Kattus, BILLBOARD, 
2160 Patterson St., Cincinnati, Ohio 45214, or 
telephone Classified Adv. Dept., 513/381 -6450. 
(New York: 212/757- 2800.) 

I Tape 

Distribution 

Record Mfg. Services, Supplies t 
Equipment 

Help Wanted 

Used Coin Machine Equipment 

Promotional Services 

Check heading under which ad is to appear 

& Cartridge category classified ad not accepted.) 
Services Business Opportunities 

Professional Services 

For Sale 

Wanted to Buy 

Publishing Services 

Miscellaneous 

Enclosed is S Check Money Order. 
PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY STATE ZIP CODE 

TELEPHONE # 

PROMOTIONAL SERVICES 

SUPER PROMOTIONS 

IS 

BRITE -STAR 
Complete record promotion and 
distribution Services. 

Masters Leased 
Nashville Sessions Arranged 

Send all records for review to: 
BRITE STAR PROMOTIONS 

728 16th Ave. S. 

Nashville, Tenn. 37203 
Call: Nashville (615) 244 -4064 

Un 

MISCELLANEOUS 

BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are 
available on microfilm dating from 
November 1894 to December 1970. 
Microfilm copies of articles from any 
of these issues may be obtained 
from Billboard Publications at a 
cost of $1.50 per page. For further 
information contact: 

Dennis Hyland, 
Corporate Research Division, 

Billboard Publications, 
165 W. 46th Street, 

New York, N.Y. 10036. 
tfn 

SHRINK FILM 
for packaging TAPES and LP's 

LOW, LOW PRICES 

FILM SALES 
9838 Chicopee Ave. 

Northridge, Calif. 91324 
je10 

CLOSE -OUT 45s AND LPs. LOWEST 
prices. Best selection. B.B. Records, 257 
Bayard Rd., Upper Derby, Pa. 19082 (215) 
LE 2 -4473 (We Export). tin 
POSTERS, BLACK LIGHTS, INCENSE, 
beads, patches, stickers and decals. Send 
for free catalog. (404) 876 -4474 H & B 
Distributors, 951 Peachtree St., )N.E., At- 
lanta, Georgia 30309. Un 

COUNTRY AND WESTERN, $3 PER 100 different titles. Global Record Sale, 1914 
Fairmount Ave., Philadelphia, Pa. 19130. 
(215) 769 -0900. Un 

COLLECTORS RHYTHM N' BLUES, 
rock n' roll. Original labels. Send $1 (refundable) for comprehensive catalog. 
Roy's Memory Shop, 2312 Bissonet, Hous- 
ton, Texas 77005. (713) 526 -5819. eow 

RADIO STATIONS, OPERATORS, GEN- 
eral public. 1,000s of oldies, new and 
used, 50e up. Rock, Soul, Country -easy 
listening. Giant catalog, 180 pages, over 
10,000 listings. Loose, $3.25; bound, $4.00 
postpaid. 45 RPM Records Unlimited, 
268 South First, San Jose, Calif. 95113. 

jell) 

16MM, 8MM "GOLDEN MOVIE CLASS - 
ics." Sound and Silent. Free catalog to 
interested parties. Niles, 1019 -BBS. 
Michigan St., South Bend, Ind. 46618. tfn 

FOR SALE 

WELDATRON SEMI AUTOMATIC 

SEALER, VACUUM AND LARGE 

SHRINK TUNNEL 

also 
2 L sealers and I shrink tunnel 

(212) 838 -4587 
jet() 

DISTRIBUTORS 

ease n 04../ZEN. 1000 OTHcit NOW Items. House of Ripps, 38 N. Mac Questen Parkway, Mt. Vernon, New York 10550. jell) 

COMEDY MATERIAL 

"FREE" CATALOG . . . EVERYTHING 
for the Deejay! Comdy, books, air - 
checks, wild tracks, old radio shows. 
FCC tests, and more! Write: Command, 
Box 26348 -B, San Francisco 94126. tin 

NEW COMEDY! 11,000 RIOTOUS CLAS- 
sifted gag lines, $10. Unconditionally 
guaranteed. 

dmund, Mariposa, yCalif.l 95338. 
Orrin 

REAL ESTATE 

MOVING TO METROPOLITAN N.Y. 
area ?? Ranch house (34 min. LIRR to 
NYC). Desirable north shore L. I., N. Y. 
area. Good schools, shopping, 4 bed- 
rooms, 32 baths den, office rec. room. 
Richly planted. Privacy. Call: (212) 246- 
7769 week days; (914) 762 -2782 evenings, 
weekends. Box SS, c/o Billboard, 165 W. 
46th St., N.Y.C. 10036. tin 

BUSINESS OPPORTUNITIES 

STEREO ACCESSORIES - SMALL IN- 
vestment -Big Opportunity. ereo ac- 
cessory and maintenance 1 -..e needs 
new distributors. $100 buys you inven- 
tory of all tients. Be your own boss. Op- 
erate from your home with no overhead. 
Send $5.00 for samples (worth $8.43). 
orice and fact sheets. Don't delay. Dept. 
BB -2, United Stereo Accessories, P.O. 
Box 524, Costa Mesa, Calif. 92627 jell) 

HELP WANTED 

TAPE SALES SPECIALISTS 

Ampex has immediate opening 
for qualified sales representa- 
tive in the following areas: 

CONFIDENTIAL INTERVIEWS 
HELD DURING CES AT HIL- 
TON HOTEL IN CHICAGO. 

Candidates should have mass 
merchandising Hi -Fi r e t a i l 

sales experience and be will- 
ing to do limited travel. 
Knowledge of recording tape 
h el p f u I. Northeastern and 
Midwest areas open. For fur- 
ther information, call MIKE 
BRAUN, Sales Mgr., Redwood 
City, California at: (415) 367- 
3883, or write to H. PROUTY, 
Employment Mgr., 401 Broad- 
way, MS2 -20, Redwood City, 
Ca 94063. 

PROFESSIONAL 
AUDIO TAPE 

Must have thorough knowl- 
edge of the professional re- 
cording market in the Los 
Angeles area. Will call on pro- 
fessional audio recording stu- 
dios and other accounts. Po- 
sition offers excellent starting 
salary, car plus expense and 
incentive commissions. Send 
your resume to: H. PROUTY, 
401 Broadway, MS2 -20, Red- 
wood City, Ca 94063. 

AMPEX 
An equal opportunity employer, M/F 

AGENT -MANAGER 
WANTED 

for mentalist. 
(New inn, New England) 

From Los Angeles, performing sup- 
per clubs, nightclubs and college 
campuses. 

Call: AHMED 
(201) 752-0753 after 6 P.M. 

jel7 

WANTED 
Sales Merchandiser 

Medium sized Southwestern record 
merchandiser looking for experi- 
enced working salesman. 
Must have references, history of per- 
formance, proven ability to obtain 
best from men and customers. 
Please send resume and request for 
interview. Good starting salary and 
fringe benefits. Performance will 
produce rewards. 

Replies: 

BOX 6010 
c/o Billboard 

165 W. 46th St. 
New York, N.Y. jell) 

MUSIC PUBLISHER 
needs 

2 TOP FLIGHT MUSIC MEN 

for New York and Los Angeles 
offices, to work on full music cat- 
alog. Standard and contemporary. 

Currently developing new product, 
masters, groups. 

Rush resume, contacts and your 
previous performance record to: 

BOX 6011 
c/o Billboard 

145 W. 46th. St. 

New York, N.Y. 10036 je10 

WANTED TO BUY 

WE BUY JUKE BOX RECORDS. HIGH - 
est prices paid. Global Records Sale, 
1914 Fairmount Ave., Philadelphia, 
Penn. 19130 (215) 769-0900. tin 

DISTRIBUTING SERVICES 

ATTENTION, RECORD OUTLETS. WE 
have the largest selection of 45 rpm 
oldies and goodies at 25f each, also 
major label LP listings at promotional 
prices. Send for free listings. AU orders 
welcome. Apex Rendezvous, Inc., 1135 
W. Elizabeth Ave., Linden. N.J. 07036. 

tin 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major 
label LP's are low as $1.00. Your choice. 
Write for free listings. Scorpio Music 
Distributors, 6612 Limekiln Pike, Phila- 
delphia, Pa. 19138. Dealers only. tfn 

BUY WHERE PROFIT IS. SEND FOR 
free list of 45 RPM oldies, prices can't 
be beat! Free assorted 45 RPM Records. 
Minimum shipment is 1,000 records. 
Freight Approximately if per record in 
advance. Global Records Sale, 1914 Fair- 
mount Ave. Philadelphia, Penn. 19130 
(215) 769-0906. tin 
DISTRIBUTING SERVIC7LOOKING 
for one -stop with fastest service. lowest 
prices, free phone calls, plus special 
buys dollar -up. Call collect or write: 
Molaman Record Dist.. 12038 Wilshire, 
Los Angeles, Calif. 90025. (213) 477 -1037. 

tin 

SCHOOLS & 
INSTRUCTIONS 

F.C.C. 1ST CLASS LICENSE IN 5 
weeks. R.E.I. will train you. For more 
information call toll free: 1- 800 -237 -2251. 
V.A.. approved. tin 
A.I.R. OFFERS FIRST PHONE LICENSE 
course in 4 weeks or less. VA approved. 
New classes start every Monday. Tuition 
$333.00. American Institute of Radio, 
2622 Old Lebanon Road, Nashville, Tenn. 
37214 (615) 889 -0469. tin 

INTERNATIONAL 

EXCHANGE 

ENGLAND 

IMPORTED FROM ENGLAND! ALL 
albums % cassettes / singles. Best Prices. 
Record Export, 39, Gloucester Road, 
London, S.W. 7. jyl 
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Country Music 

Hap Peebles Traces Kustom Sounds Mighty Good 
Country's Evolution To Many Country Music Ears 

NASHVILLE -Kustom Sound, 
which branched strongly into the 
country field a little more than a 
year ago, has in this time won 17 
separate awards, and has involved 
itself in the total community here. 

The Chanute, Kansas, firm has 
virtually taken over the sound sys- 
tems for music events held here, 
and now is on the threshhold of 
providing a new sound for the Mu- 
nicipal Auditorium. 

Behind this activity has been 
Earl Owens, who is the national 
director of country public relations 
for Kustom, and who also heads 
public relations for the Buddy Lee 
Talent Agency. 

Three of the awards to Kustom 
were from the Country Music As- 
sociation, while another came joint- 
ly from CMA and from WSM, 
Inc., for providing the first sound 
system ever used at Opryland, and 
for the first International Fan Fare. 
The other awards, for various func- 
tions, have come from Mega, 
RCA, MGM, ASCAP, Dot, United 
Artists, Capitol, Columbia, Decca, 
NARAS, the Kidney Foundation, 
the Tennessee Mental Health As- 
sociation, and from Governor Win- 

field Dunn for Kustom's work with 
the music program in the field of 
mental health. The company also 
was honored by the Nashville Area 
Chamber of Commerce. 

Utilizing the sound systems of 
Kustom, more than $400,000 has 
been raised in charitable work here 
and at a special telethon for the 
flood victims in West Virginia. The 
annual Cerebral Palsy Telethon 
here used Kustom for the first 
time. 

Owens also took Kustom equip- 
ment for use at the Music City 
Pro -Celebrity Golf Tournament. 
Tournament. Owens handled the 
highly successful NARAS Nomi- 
nees show here. Kustom has been 
contracted now to do the sound for 
the International Air Show here. 

Artist Usage Up 
The men behind all of this close 

association are Bud Ross, president 
of Kustom, and Chuck McKinney, 
vice president, who have made fre- 
quent trips here to coordinate the 
work with Owens. The firm now 
does virtually all of the remote 
sound for WSM -TV. 

Big inroads also have been made 
with the artists, almost none of 
whom used Kustom equipment a 
year ago. They include Danny 
Davis and the Nashville Brass, 
Tommy Cash, Jeannie C. Riley, 
Hank Williams Jr., Jean Shepard, 
Sammi Smith, Bobby Goldsboro, 
Buddy Mize and the Cowboy Love 
Band, Diana Trask, Charlie Harris, 
Waylon Jennings and Jimmy Dick- 
ens. In addition, many of the art- 
ists also are using Camco Drums 
and the Goya Guitar, both prod- 
ucts distributed by Kustom. 

Kustom also has moved equip- 
ment into two mental institutions, 
and Owens has led drives to pro- 
vide musical instruments, radios, 
television sets and the like for 
these places. 

The year ahead is completely 
locked up. Kustom now has the 
contracts for doing a television spe- 
cial with WSM, which will be 

WHEELING, W. Va. -In a key- 
note address to the annual Eastern 
States Country Music convention 
here, veteran promoter Hap 
Peebles said that country music has 
"come of age." 

A veteran of 40 years of promot- 

Richards Tops 
Diskery's A&R 

NASHVILLE -Earl Richards of 
Golden Horn Productions has en- 
tered into a working relationship 
with Ace Southern Recordings., 
Inc., High Point, N.C., to handle 
all productions of the firm's Ace 
of Hearts Records. 

Richards said the agreement was 
reached with Ace Southern board 
of directors Jerry Wilson, Hugh 
Wallace and Charles Wallace, all 
of High Point. 

Richards will be manager of Ace 
of Hearts Records with offices 
here, and all production will take 
place here. 

The label's roster includes Wild 
Bill E m e r s o n, the Four Aces, 
Claudine Velvet, and two contem- 
porary rock groups, Heavy Feather 
and Milk and Honey. 

Richards, who has been in the 
music business 17 years, is with 
United Artists records. In addition 
to Golden Horn Productions, he 
has two publishing firms, Blue Mu- 
sic and Golden Horn Music, and 
Partridge Records and Richards 
Enterprises. The latter invests in 
various business properties. 

ing country shows, Peebles said 
country music has reached "the 
place it so rightly deserves in the 
heart of America." He called it the 
Music of the 70's. 

From its humble beginning 40 
years ago, country music has over- 
come the handicap of snob opposi- 
tion and today country music has 
won its place as the greatest form 
of entertainment in the world," 
Peebles said. 

He said country music grew with 
the likes of Roy Acuff, Tex Ritter, 
the Carter Family, Bill Monroe, 
Ernest Tubb, Pee Wee King and 
Bob Wells, whom Peebles managed 
at the start of his career. 

He recalled that "early country 
music was played in school houses, 
under tents, on street corners or 
wherever we could play." 

Peebles noted that 60 per cent 
of the records pressed daily are 
country music or country oriented. 
"Top artists from the pop field are 
now covering country music hits. 
It is the feeling of the pop acts 
that, to reach today's market, they 
have to get that 'country feeling' to 
achieve a million seller." 

He said people who have opened 
new doors include Merle Haggard, 
Charlie Pride, Johnny Cash, Lo- 
retta Lynn, Porter Wagoner, Dolly 
Parton and Glen Campbell. 

Peebles is a former newspaper 
editor from Wichita, Kan., and is 
president of the International 
Country Music Promoters Associa- 
tion. One of the founders of the 
Country Music Association, he has 
several times served as a director 
or officer. 
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EXCITING 

HITBOUND 

"GOD 
COUNTRY, 
APPLE PIE, 

WI LLEX, 
and YOU" Willex #45-72-1 

bfw 
"Back in Seattle Again" 

Published By: 
WEST HARBOUR 

MUSIC 

Written By 
KENT WESTBURY 
HAL HARBOUR 

Exclusively On 

WILLEX RECORDS 
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'Nashville 
Scene 

By BILL WILLIAMS 

Billy C. Cole moved from Den- 
ver to Nashville to make it as a 
singer in the country field, and 
wound up a disk jockey for WSM - 
FM. He did have a few releases, 
but they were not big ones. When 
Mike Hoyer exited WHO, Des 
Moines, Billy moved there to take 
over. Now that he's gone from 
Nashville, he may have a hit on his 
hands. Mega has picked up his re- 
cording of "She's a Waitress, She's 
a Lady," which was written by 
David Allen Coe and produced by 
Pete Drake, Everyone concerned 
feels it's a winner. Now what does 
Billy do? ... Rumors concerning 
Ralph Emery are only rumors at 
this stage. He has not submitted his 
resignation to anyone officially.... 

Anne Christine has a strong rec- 
ord of "It's Gonna Take a Little 
Bit Longer," the same tune which 
Charley Pride has out. Anne re- 
corded it last fall, and waited until 
now to release it so all of the pro- 
motion could be prepared. Mean- 
while it was given to Charley by 
writer Ben Peters, who said he 
didn't think Anne was going to 
release it. At any rate, it's a good 
enough song to have two great 
versions. . On the subject of 
Ben Peters, he has three songs on 
the charts again. He has joined 
the ranks of the regulars, and then 
some.... 

Tommy Overstreet picked up a 
German Shepherd puppy in Oma- 
ha, and now it's part of his me- 
nagerie. He named the dog Lady 
Ann.... Sherwin Linton, the long- 
time favorite from Minneapolis, has 
a new publicity manager with an in- 
teresting background. Skip Spauld- 
ing is a parolee from the South 
Dakota State Penitentiary. Sherwin 
met him while doing a show there, 
became impressed with his work, 
and hired him on his release. He's 
off to a strong start, and everyone 
is with him. . . . Charlie McCoy 
became the first in the nation to 
play a harmonica version of the 
National Anthem at a major league 
ball game. He did it in Pittsburgh, 
while there for a promotional show 
with WEEJ Radio. The Pirates 
asked him to do it after they 
learned he wanted to see them play. 

Genial and capable Mike 
Shepard is bacx at mvuuu,..., 

(Continued on page 38) 

shown in 150 markets, and will 
handle every major gathering in 
the city. It just completed doing 
the sound for the Country Music 
Radio Seminar. 

The firm's biggest move, how- 
ever, has been in the field of help- 
ing new, unknown artists with 
equipment and instruments. Owens 
has taken a keen interest in every 
new singer, and has worked closely 
with them. 

Danny Davis' Kustom equipment 
is used exclusively in his new al- 
bum, recorded live at The Club in 
Birmingham, Ala. 

UTI Acquires 

4 New Artists 
NASHVILLE - United Talent, 

Inc., organized a few months ago 
by Conway Twitty and Loretta 
Lynn, has announced its first ex- 
pansion in the booking business. 

Jimmy Jay, director of the 
agency, said the firm has added 
Canadian artists Ray Griff and Stu 
Phillips, and songwriter -performer 
L.E. White. Anthony Armstrong 
Jones already was a part of the 
roster. More will be added later. 

Whit e, long associated with 
Twitty, has written 27 of the songs 
performed by the Decca artist. He 
also manages Twitty Bird Publish- 
ing Co. 

Phillips, a long -time RCA artist, 
has just moved to Capitol and his 
first release is due out almost im- 
mediately. Phillips also is a writer 
and a businessman. 

Griff is the co- founder of Blue 
Echo Music, Inc., and his string 
includes 400 songs recorded. He 
also owns two other publishing 
firms. 

The various artists will be booked 
individually by Jay, but will also 
be available for packages. 

NYC's Municipal Station 
Adds Country Segments 

NEW YORK -The Municipal 
Broadcasting System will originate 
the city's only country music pro- 
gram series here every Tuesday 
evening for 25 minutes. 

Dorothy Horstman, hostess of 
the show, is a songwriter, former 
associate editor of Country Music 
Star Life, and a student of the 
country sound. 

Mrs. Horstman's first program, 
broadcast last week, sampled se- 
lections from the 50 -year history 
of country, ranging from Vernon 
Dalhart to Charley Pride. Subse- 
quent programs will feature a two- 

part roundup of "Grand Ole Opry" 
performers since its beginnings in 
1925, and a profile of the late 
Jimmie Rodgers, tracing his in- 
fluence to the modern day. 

Richard Pyatt, WNYC Radio 
program manager, is presenting 
this series to fill the country music 
gap in the Metropolitan New York 
area, and to introduce a new mu- 
sical sound to those listeners who 
have never experienced this arm 
form. 

It presents a strong contrast to 
the many live and taped broad- 
casts of classical music heard on 
both the AM and FM stations. 

Brite Star's Pick Hits ... Brite Star's Pick Hits . . . 
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"VIRGINIA " --Jean Shepard (Capitol) 

"CRYING IN THE RAIN" -Del Reeves and Penny Dehaven 
-(United Artist) 

"RAIN" The Innovations (Condaye) 
"WHY DON'T WE GO SOMEWHERE AND LOVE" Sandy 

Posey (Columbia) 
"SWEET SIXTEEN " -B.B. King -(Kent) 
"DON'T LET ME GO" -Earl Connally -(Maycon) 
"IT WOULDN'T LAST TOO LONG" -Norm Burns -(Sterling) 
"THANKS FOR THE MEM'RIES " -Barbara Fairchild - 

(Columbia) 
"ARROW MOUNTAIN" -Tom Jesse -(Music Towne) 
"COWBOYS SWEETHEART "- Vainta Mae -(Music Towne) 
"COME BACK EAST" -Larry Lake -(Lake Records) 
"RED HOT END" -Steve Scott- (Bards) 
"I PRAY" -Leigh Allan -(SRC) 
OUR CONGRATULATIONS TO JACK CLEMENT 
For Promotion, Distribution, Deeiay Coverage, Press Release Service, Malor Label 
Contracts, Movie Promotion see Brite- Star's Ad in Billboard's Class. Mart Today; 
SEND YOUR RECORDS FOR REVIEW TO Brite -Star Promotions, 728 16th Avenue 
South, Nashville, Tenn. 37203. (615) 244-4064. ° C'. Nice - . . Brite Star's Pick Hits . . . 
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Billboard SPECIAL SURVEY For Week Ending 6/10/72 

Cb«rìtry Singles 
* STAR Performer- Singles registering greatest p rtionate upward progress this week. 

This Last TITLE -Artist, Label & Number Weeks on 
Week Week (Dist. Label) (Publisher, Licensee) Chart 

1 1 HAPPIEST GIRL IN THE WHOLE U.S.A 12 
Donna Fargo, Dot 17409 (Famous) (Prima 
Donna /Algee, BMI) 

4 KATE 6 
Johnny Cash & the Tennessee Three, 
Columbia 4 -45590 (Mariposa, BMI) 

3 2 LONESOMEST LONESOME /THAT'S 
WHAT LEAVING'S ABOUT 9 
Ray Price, Columbia 4 -45583 (Screen Gems - 

Columbia, BMI /Charlie Boy /Rae -Jane, ASCAP) 

4 3 (Lost Her Love) ON OUR LAST DATE 11 
Conway Twitty, Decca 32945 (MCA) 
(Acuff -Rose, BMI) Q 7 MADE IN JAPAN 7 
Buck Owens 8 His Buckaroos, Capitol 3314 
(Blue Book, BMI) 

8 ELEVEN ROSES 7 
Hank Williams, Jr., MGM 14371 

( Williams, Jr., BMI) 

10 THAT'S WHY I LOVE YOU LIKE I DO 5 
Sonny James, Capitol 3322 (Beechwood, BMI) 

Q 12 I'VE FOUND SOMEONE OF MY OWN 6 
Cal Smith, Decca 32959 (MCA) (Mango/ 

ÚRun -A -Muck, BMI) 

11 LOST FOREVER IN YOUR KISS 10 
Porter Wagoner & Dolly Parton, RCA 
74-0675 ( Owepar, BMI) 

10 5 GRANDMA HARP /TURNIN' 
OFF A MEMORY 12 
Merle Haggard & the Strangers, Capitol 
3294 (Blue Book, BMI /Blue Book, BMI) 

11 13 SHOW ME 9 
Barbara Mandrell, Cclumbia 4 -45580 (Tree, 
BMI) 

12 6 ALL THE LONELY WOMEN IN 
THE WORLD 13 
Bill Anderson, Decca 32930 (MCA) 
(Stallion, BMI) 

13 9 ME & JESUS 13 
Tom T. Hall, Mercury 73278 (Hallnote, BMI) 

14 15 WHAT AM I GONNA DO 11 
Bobby Bare, Mercury 73279 (Screen 
Gems -Columbia, BMI) 

15 17 THE KEY'S IN THE MAILBOX 12 
Tony Booth, Capitol 3269 (Fort Knox, BMI) 

16 16 SEND ME SOME LOVIN' 11 
Hank Williams Jr. & Lois Johnson, MGM 
14356 (Venice, BMI; 

17 18 CAB DRIVER 7 
Hank Thompson, Dot 17410 (Famous) 
(Blackhawk, BMI) 

18 20 I'LL BE THERE 8 
Johnny Bush, Million 1 (Hill & Range, BMI) 

25 REACH OUT YOUR HAND 4 
Tammy Wynette, Epic 5 -10856 (CBS) 
(Algee /Altam, BMI) 

20 14 MANHATTAN, KANSAS 11 
Glen Campbell, Capitol 3305 (Tree, BMI) 

21 27 WOULD YOU WANT THE WORLD 
TO END 6 
Mel Tillis, MGM 14372 (Sawgrass, BMI) 

22 19 CHANTILLY LACE /THINK ABOUT 
IT DARLIN' 14 
Jerry Lee Lewis, Mercury 73273 
(Glad, BMI /Jack 8 Bill, ASCAP) 

31 DELTA DAWN 5 
Tanya Tucker, Columbia 4 -45588 (Big Ax, 
ASCAP) 

32 LOVING YOU COULD NEVER BE 
BETTER 4 
George Jones, Epic 5 -10858 (CBS) 
( Altam, BMI) 

25 22 IF IT FEELS GOOD DO IT 13 
Dave Dudley, Mercury 73274 
(Passkey, BMI) 

26 21 AIN'T NOTHIN' SHAKIN' 15 
Billy "Crash" Craddock, Cartwheel 210 
Arc, BMI) 

33 IS IT ANY WONDER THAT I LOVE YOU? 8 
Nat Stuckey, RCA 74 -0687 (Jack & Bill, 
ASCAP) 

28 24 BE MY BABY 11 
Jody Miller, Epic 5 -10825 (CBS) 
(Mother Bertha /Trio, BMI) 

29 23 DO YOU REMEMBER THESE 14 
Statler Bros., Mercury 73275 (House of 
Cash, BMI) 

35 A SPECIAL DAY 9 
Arlene Harden, Columbia 4 -45577 (RPM, 
ASCAP) 

31 26 JUST FOR WHAT I AM 15 
Connie Smith, RCA 74 -0655 (Blue Crest/ 
Hill & Range, BM!I 

32 30 I'M THE MAN IN SUSIE'S MIND 12 
Glenn Barber, Hickory 1626 (Acuff -Rose, BMI) 

33 29 TOUCH YOUR WOMAN 14 
Dolly Parton, RCA 74 -0662 (Owepar, BMI) 

39 IN THE SPRING (The Roses 
Always Turn Red) 5 
Dorsey Burnette, Capitol 3307 (Brother Karl's 
Music, BMI) 

60 IT'S GONNA TAKE A LITTLE 
BIT LONGER 2 

letCharley Pride, RCA 74 -0707 (Pi -Gem, BMI) 

43 MY HEART HAS A MIND OF ITS OWN 3 
Susan Raye, Capitol 3327 (Screen Gems - 
Columbia, BMI) 

LISTEN TO A COUNTRY SONG 1 
Lynn Anderson, Columbia 4 -45615 
(Jasperilla, ASCAP) 

38 28 SOMEONE TO GIVE MY LOVE TO . 14 
Johnny Paycheck, Epic 5 -10836 (CBS) 
(Jack & Bill, ASCAP) 

This last TITLE -Artist, Label 6 Number Weeks on 
Week Week (Dist. Label) (Publisher, Licensee) Chart 

ltr 44 LET'S ALL GO DOWN TO THE RIVER 3 

Jody Miller & Johnny Paycheck, Epic 
5 -10863 (CBS) (Altam, BMI) 

47 JUST PLAIN LONELY 8 
Ferlin Husky, Capitol 3308 (Hall -Clement, 
BMI) 

SWEET DREAM WOMAN 1 

Waylon Jennings, RCA 74 -0716 (Blackwood/ 
Back Road, BMI) 

42 41 GIRL IN NEW ORLEANS 8 
Sommi Smith, Mega 615 -0068 (Danor, BMI) 

43 37 SMELL THE FLOWERS 11 
Jerry Reed, RCA 74 -0667 (Vector, BMI) 

44 46 ONE MORE TIME 8 
Joanna Neel, Decca 32950 (MCA) 
(Cockeroach, BMI) 

51 BORROWED ANGEL 3 
Mel Street, Royal American 64 (Levisa, BMI) 

46 48 YOU ALMOST SLIPPED MY MIND 7 
Kenny Price, RCA 74 -0686 (Danor, BMI) 

53 A SEED BEFORE THE ROSE 4 
Tommy Overstreet, Dot 17418 (Famous) 
(Terrace, ASCAP) 

56 THANKS FOR THE MEM'RIES 3 
Barbara Fairchild, Columbia 4 -45589 
(Duchess, BMI) 

54 GOOD MORNING COUNTRY RAIN 4 
Jeannie C. Riley, MGM 14382 
(Acuff -Rose, BMI) 

55 GONE (Our Endless Love) 3 
Billy Walker, ,.1GM 14377 (Anne -Rachel/ 
Best- Way /Venomous, ASCAP) 

51 52 LET HIM HAVE IT 6 
Jan Howard, Decca 32955 (MCA) (Peters, 
BMI) 

52 57 HOT ROD LINCOLN 6 
Commander Cody & His Lost Planet Airmen, 
Paramount 0146 (Famous) (4 Star, BMI) 

63 SAD SITUATION 4 
Skeeter Davis, RCA 74 -0681 (Window, BMI) 

65 IT TAKES YOU 2 
Bob Luman, Epic 5 -10869 (CBS) (Jack & Bill, 
ASCAP) 

55 58 LOVE ISN'T LOVE 
(Till You Give It Away) 3 
Bobby Lee Tramwell, Souncot 1135 
(Terrace /Barlow, ASCAP) 

56 50 TRAVELIN' MINSTREL BAND 7 
Carter Family, Columbia 4 -45581 
(Jack & Bill, ASCAP) 

1I67 ONE WOMAN'S TRASH (Another 
Woman's Treasure) 2 
Bobbie Roy, Capitol 3301 (Tree, BMI) 

58 61 DARLIN' 2 
Wayne Kemp, Decca 32946 (MCA) (Blue Echo, 
ASCAP) 

69 MAMA BEAR 5 
Carl Smith, Columbia 4 -45558 (Green Grass, 
BMI) 

ttir 75 I'M ONLY A WOMAN 2 
Dottie West, RCA 74 -0711 (Singleton, BMI) 

61 64 THEY CALL THE WIND MARIA 5 
Jack Barlow, Dot 17414 (Famous) (Chappell, 
ASCAP) - SOFT, SWEET & WARM 1 
David Houston, Epic 5 -10870 (CBS) ( Algee, 
BMI) 

63 66 SUNSHINE AND RAINBOWS 4 
Roy Drusky, Mercury 73293 (Green Grass, 
BMI) 

64 45 ANYTHING'S BETTER THAN NOTHING 9 
Mel Tillis & Sherry Bryce, MGM 
14365 (Sawgrass, BMI) 

65 71 COUNTRY MUSIC IN MY SOUL 5 
George Hamilton IV, RCA 74 -0697 (Acuff -Rose, 
BMI) 

66 68 SHE'S DOING IT TO ME AGAIN 5 
Ray Pillow, Mega 615 -0072 (100 Oaks, BMI) 

67 72 DO YOU WANT TO DANCE 3 
Jack Reno, Target 0150 (Mega) 
(Clockus, BMI) 

68 74 VIRGINIA 2 
Jean Shepherd, Capitol 3315 (House of Cash, 
BMI) 

69 73 WHY DON'T WE GO SOMEWHERE 
AND LOVE 3 
Sandy Posey, Columbia 4 -45596 (House of 
Gold, BMI) 

70 70 A ROSE BY ANY OTHER NAME 
(Is Still a Rose) 4 
Ray Sanders, United Artists 50886 
(Pocket Full of Tunes, BMI) 

WOMAN (Sensuous Woman) 1 

Don Gibson, Hickory 1638 (Acoustic, BMI) - HOW I LOVE THEM OLD SONGS 1 

Jim Ed Brown, RCA 74 -0712 (Acuff -Rose, 
BMI) 

NO RINGS -NO STRINGS 1 
Del Reeves, United Artists 50906 (Acoustic, 
BMI) 

HE WILL BREAK YOUR HEART 1 

Johnny Williams, Epic 5- 10845 (CBS) (Conrad, 
BMI) - BIG BLUE DIAMOND 1 
Jacky Ward, Target 0146 (Mega) (Fort Knox, 
BMI) 
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his old friend, Fred Foster, after a 
round trip to the West Coast where 
he worked for Barnaby. 

While The Stonemans were per- 
forming at Sunset Park in 
Westgrove, Pa., on Mother's Day, 
someone discovered that Mom 
Stoneman was in the audience. 
They gave her a f i d d 1 e, and 
brought her up to perform with the 
group. Nine other members of the 
family (including the established 
group) were there, and it was a 
no- dry -eye affair. . Conway 
Twiny, after grounding his jet 
aircraft and going back to the bus, 
saw his bus wrecked in an accident 
during its first week of operation. 

. Danny Davis still has his 
original aircraft (a beauty) on the 
ground at Fort Lauderdale, Fla., 
and will sell it at an incredibly 
low cost. It costs him a fortune to 
operate his latest one. . . . 

While Del Reeves was perform- 
ing at a show recently, he looked 
around to see Sammi Smith gag- 
ging it up on stage. She was dressed 
in men's clothing, her hair swept 
up under a cap, playing rhythm 
guitar. Del and the boys got even. 
While Sammi was performing, they 
came out in short dresses, doing a 
leg -kick across the stage. It broke 
up the audience, and Sammi. . 

Rebel Recording Company of Mt. 
Rainier, Md., has signed Ralph 
Stanley and John Duffy to exclu- 
sive, long -term contracts. Cliff 
Waldron, whose seventh LP for the 
label has just been released, has 
been re- signed. The Pike Brothers 
have been reassigned to Rebel's 
subsidiary, Zap. Bobby Shannon 
and the Country Gentlemen have 
departed. . . 

Dot's Donna Fargo, who has 
made a lot of people happy, flew 
to Nashville to do "Hee Haw," 
back to the coast to do the Merle 
Haggard Show, then goes to the 
Landmark in Las Vegas for three 
weeks, and takes off on a cross - 
country tour. . George Hamil- 
ton IV won accolades for his part 
in the show for the Prince Edward 
Island Retarded Children's Asso- 
ciation in the town of Charlotte- 
town. Aside from his crowd- pleas- 
ing ways, he sang mostly Canadian 
songs. . When David Rogers 
opened the plush Western Palace 
in Dallas, they had advance reser- 
vations for 490. The club seats 
only 500, and there was a huge 
turnaway crowd. His new single 
and album are due out immedi- 
ately, and he has become one of 
Columbia's consistent good -sellers. 

Bob Sparrow is booking a big 
series of shows into Iowa in early 
September. They include Grandpa 
Jones, Sons of the Pioneers, The 
Stoney Mountain Cloggers, Ferlin 
Husky, Dottie West, Sammi Smith 
and LeRoy Van Dyke. It's the Mid- 
west Old Settlers and Threshers 
show at Mt. Pleasant.... Jim Ed 
Brown has recorded the third ver- 
sion of Mickey Newbury's "How 
I Love Them Old Songs." Mickey 
did the first, Carol Channing the 
second. . . The Esquire HI re- 
corded at RCA in Nashville under 
the guidance of Ricci Mareno and 
Jerry Gilespie, who co -wrote one 
of the songs. The record is on 
Cameo. . . 

On June 4th, a baseball game 
took place between the WPNX 
Country Giants and the Music City 
baseball team which included the 
same luminaries who played at the 
Atlanta Braves stadium earlier... . 

Roy Drusky is thinking seriously 
about a motorcycle franchise oper- 
ation. It's a mighty big thing these 
days.... Mrs. Tex Ritter is presi- 
dent of the Nashville Arts Founda- 
tion, which aids cultural institu- 
tions. Joe Francis is president and 
acting director. He's with Equity 
Dynamics, which is involved in the 
music i n d u s t r y. Others on the 
board include Mr. and Mrs. Buddy 
Killen, and Mr. and Mrs. Irving 
Waugh.... 

Cbuntry O LP's 
Billboard SPECIAL SURVEY 
For Week Ending 6/10/72 

* STAR Performer -LP's registering proportionate upward progress this week. 

This Last TITLE -Artist, Label d Weeks on 
Week Week Number (Distributing Label) Chart 

1 1 BEST OF CHARLEY PRIDE, Vol. 2 12 
RCA ISP 4682 

2 2 CRY 10 
Lynn Anderson, Columbia KC 31316 

3 3 A THING CALLED LOVE 7 
Johnny Cash, Columbia KC 31332 

4 4 MY HANG -UP IS YOU 14 
Freddie Hart, Capitol SD 11014 

5 5 THE "KILLER" ROCKS ON 7 
Jerry Lee Lewis, Mercury SRM 1 -637 

Q 8 ONE'S ON THE WAY 11 
Loretta Lynn, Decca DL 75334 (MCA) 

7 7 REAL McCOY 11 
Charlie McCoy, Monument Z 31329 (CBS) 

8 9 LET ME TELL YOU ABOUT A SONG 10 
Merle Haggard, Capitol ST 882 

9 10 BEDTIME STORY 10 
Tammy Wynette, Epic KE 31285 (CBS) 

10 11 I CAN'T SEE ME WITHOUT YOU 11 
Conway Twitty, Decca DL 75335 (MCA) 

11 6 SINGS HEART SONGS 29 
Charley Pride, RCA LSP 4617 

12 12 FOR THE GOOD TIMES 93 
Ray Price, Columbia C 30105 

16 BUCK OWENS: LIVE AT THE NUGGET 5 
Capitol SMAS 11039 

14 14 BORDER LORD 12 
Kris Kristofferson, Monument KZ 31302 (CBS) 

15 15 LEAD ME ON 18 
Conway Twitty 8, Loretta Lynn, Decca DI. 75326 (MCA) 

19 INNERVIEW 13 
Statier Brothers, Mercury SR 61358 

22 ANNIE 5 
Anne Murray, Capitol ST 11024 

21 THIS IS JERRY WALLACE 8 
Decca DL 75294 (MCA) 

19 13 WE ALL GOT TOGETHER AND 8 
Tom T. Hall, Mercury SR 61362 

28 GEORGE JONES 3 
Epic KE 31321 (CBS) 

21 23 SOMETHING OLD, SOMETHING NEW, SOMETHING BLUE 4 
Sammi Smith, Mega M31 -1011 

22 17 IT'S FOUR IN THE MORNING 12 
Faron Young, Mercury SR 61359 

23 20 SMELL THE FLOWERS 11 
Jerry Reed, RCA LSP 4660 

24 18 BIGGEST HITS OF SONNY JAMES 14 
Capitol ST 11013 

25 25 STREET FAIR 6 
Magic Organ, Ranwood R 8092 

26 26 SHE'S ALL I GOT 25 
Johnny Paycheck, Epic E 31141 (CBS) 

27 24 EASY LOVING 38 
Freddie Hart, Capitol ST 838 

28 27 I'M A TRUCK 18 
Red Simpson, Capitol ST 881 

36 DAY LOVE WALKED IN 5 
David Houston, Epic KE 31385 (CBS) 

30 30 AIN'T WE NAVIN' US A GOOD TIME? 5 
Connie Smith, RCA LSP 4694 - THAT'S WHY I LOVE YOU LIKE I DO 1 

Sonny James, Capitol ST 11067 

32 31 ROSE GARDEN 77 
Lynn Anderson, Columbia C 30411 

33 33 IN THE BLUE CANADIAN ROCKIES 9 
Moms & Dads, GNP Crescendo GNPS 2063 

34 35 HE TOUCHED ME 4 
Elvis Pres'ey, RCA LSP 4690 

35 37 TWO SIDES OF JACK & MISTY 4 
Jack Blanchard & Misty Morgan, Mega M31 -1009 

36 34 GOOD HEARTED WOMAN 15 
Waylon Jennings, RCA LSP 4647 

37 38 ME & CHET 5 
Chet Atkins & Jerry Reed, RCA LSP 4707 

38 39 WHEN YOU SAY LOVE 7 
Bob Luman, Epic KE 31375 (CBS) - ORIGINAL TRAVELLIN' MAN 1 

Dave Dudley, Mercury SR 61365 - SINGS FOR ALL THE LONELY WOMEN IN THE WORLD 1 

Bill Anderson, Decca DL 75344 (NCA) 

41 42 HANK WILLIAMS, IRS' GREATEST HITS, Vol. 2 2 
MGM SE 4822 

42 45 LONELY PEOPLE 2 
Eddie Arnold, RCA LSP 4718 - WHAT AM I GOING TO DO 1 

Bobby Bare, Mercury SR 61363 

44 43 BEST OF ROGER MILLER 18 
Mercury SR 61361 i - SOMEONE TO GIVE MY LOVE TO 1 

Johnny Paycheck, Epic KE 31449 (CBS) 
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Jukebox programming 
5 YOUNG BROTHERS 

W. Va. Boxes Avg. $40 Week; 
Shop Nationally for. Records 

By RAY BRACK 

CLARKSBURG, W. Va. -One 
of the biggest, brightest brother 
acts in the business is averaging 
$40 a week from jukeboxes, im- 
pressively above national averages. 
A big part of the formula is imagi- 
native programming and aggres- 
sive record buying, sometimes as 
far away as Lieberman's One -Stop, 
Omaha. 

As impressive as the average 
revenue is, some will be even more 
impressed to learn that these 
brothers range down in age from 
a grand old 33 to a 19- year -old 
high school senior, and they've 
been in business only five years. 

Sons of a West Virginia coal 
miner, the Shaffer brothers -Joe, 
33; Jim, 31; Mike, 27 and some- 
times 21- year -old Martin and high 
schooler Donnie - are building 
American Vending Corp. here into 
a showcase music, games and mar- 
ginal vending (cigarettes, soft 
drinks, candy) operation. 

Expansion is constant, the 
brothers modestly report, and di- 
versification into other vending 
areas is imminent. (Even as Jim 
took time out of a busy day for 
an interview two of his brothers 
were attending a vending school 
in St. Louis.) 

As with most of these new -look 
operations -and they're beginning 
to dominate the industry through 
numbers and influence -American 
Vending's total effectiveness can 
be traced to careful attention from 
the beginning to the jukebox side 
of the ledger. It's the jukebox, the 
brothers feel, that gives you entry 
to the traditional location, and 
it's imaginative programming and 
diligent service which keeps you 
there with all your other equip- 
ment. 

Decisions bearing on this suc- 
cessful formula result from easy- 
going fraternal discussion between 
Joe, company president; vice -pres- 
ident Jim and route salesman Mike. 
Martin, who has worked summers 
in the business, is now at West 
Virginia University deciding 
whether he wants to be a lawyer 
or accountant, either of which pro- 
fessions he might one day put to 
good use in the business. Donnie 
works part -time on the routes. 
And, Jim adds, "There are five 
sisters who have a lot of sugges- 
tions for us." 

Jim speaks with particular satis- 
faction of how the Shaffer team 
has had great success "following 
other operators into a location and 
tripling the jukebox take." He 
cites as typical a local joint that 
had a nickel jukebox for years. 
The Shaffers went in, after taking 
some pains to sell a skeptical pro- 
prietor, on three -for -a- quarter play, 
switched to two -for -a- quarter (with 
dollar -bill validator) in six months 
and along the way brought the 
location up from $30 to $90 a 
month in music. 

Integral to that and scores of 
other healthy case histories on the 
American Vending books, Jim and 
his brothers point out, is the fact 
that they were the first in their 
market to make the two- for -a- 
quarter breakthrough. New to the 
business, they just ignored or were 
oblivious to the adverse argu- 
ments. They started three years 
ago, making the switch every time 
they put in a new machine. Today 
they have 75 percent of their 
music spots on two- for -25 cents. 
I haven't changed anyone back to 
three -for -a- quarter and haven't lost 
any locations," Jim says. "They're 
all on 50 -50 (commission split)." 

While the new machine generally 
paved the way for the switch, the 
brothers often had to sell hell out 
of the idea. Jim explained: "We 
were going two -for -a- quarter, five - 
for -a -half, so we would point out 
to the reluctant location that this 
was ten cents a song anyway. But 
sometimes to cinch it we'd take 
in past performance records from 
locations we'd changed over and 
prove it to them in black and 
white." 

With two- for -a- quarter reaching 
route saturation, the Shaffers are 
ready to take a crack at contracts. 
Currently they have none. "We'll 
have to have something to offer to 
get them to accept contracts," the 
vice president admits. "We'll do it 
with improved service. We're plan- 
ning to add another serviceman for 
the express purpose of have a 
strong service sales point." 

Programming 
Jim adds that in switching pric- 

ing the brothers adopted a pro- 
gramming feature that has delight- 
ed locations: addressed, postage - 

(Continued on page 43) 

45's in Stores Urge Look At Long 45's 
Program Key 

MT. PLEASANT, Mich. - 
Watching what the discount stores 
and record shops are moving is 
one of the jukebox programming 
practices Dale L. Meier of Bill 
Taylor & Sons Dolphin Coin Co. 
here uses to good advantage. He 
needs the extra class reference be- 
cause he programs as many as 15 
new records per change. 

This doesn't mean that Meier, 
28, buys that many new records 
for each stop each week. Another 
of his practices is to watch take- 
offs very closely. When he sees 
some new release coming back 
too soon, he will merely put it 
out again in a location that hasn't 
had the record. 

Thus, considering the way he 
switches records around until they 
finally catch on, his average num- 
ber of new releases per change 
runs around six. "There's no rea- 
son not to put on 15 new records 
if it's a good stop," he said. 

At least 35 percent of the route 
here is checked every week and 
the route is about 75 percent two - 
for-a- quarter play. 

Meier said the firm decided that 
one person should take care of 
the record programming. "We 
tried it with several doing the 
buying and it didn't work out." 
He said he would like to have all 
disks on every location logged 
but that there just wasn't that much 
time in a day. 

Oldies have really revived in 
the area. He said he had the 
original "Lion Sleeps Tonight" by 
the Tokens on his own jukebox 
in his basement but when he tried 
to buy it for the route he couldn't. 
He has had to look far and wide 
for certain oldies. 

No Albums 
Jukebox albums don't pan out. 

"We tried some years ago and 
found they are basically good for 
just easy listening spots. Usually, 
there is just one or maybe two 
good songs on a whole album." 

He may have to consider al- 
bums, however, because so many 
groups that are popular with col- 
lege students in the area make few 
singles. Moody Blues is one ex- 
ample. The group's LP's are very 
popular in the local stores but 
only two singles have been avail- 
able since last July, according to 
Star Title Strip Co. lists. However, 
there's no Moody Blues jukebox 
LP either. 

By EARL PAIGE 

CHICAGO -One of the leading 
critics of long singles has called for 
wider attention to the problem. 
Noting that singles are still aver- 
aging over 3 minutes, Wayne 
Hesch, Rolling Meadows, Ill. oper- 
ator, said: "The jukebox manu- 
facturers, one -stops and more oper- 
ators have to look at this." 

Hesch, a director of Music Op- 
erators of America (MOA), has 
long complained that lengthy sin- 
gles consume too much prime 
playing time in the locations. MOA 
has promised to poll its members 
on the subject. At a recent board 
meeting, MOA president John Tru- 
cano said: "We are by no means 
resigned to long singles." 

The current top ten on the "Hot 
100" averages 3:08 with Roberta 
Flack's big hit the longest at 4:15. 
A year ago, Carol King's "It's Too 
Late" (3:42) and "Brown Sugar" 
by the Rolling Stones (3:39) paced 
the 3:05 minute average of the top 
ten. 

Five years ago, the longest rec- 
ord was "Rainy Day Woman #12 
and 35" by Bob Dylan at 4:25. 
But there were three under 2 min- 
utes holding the average to 2:42. 
A group of bullet singles moving 
into the top ten now average 3:25 
paced by Elton John's "Rocket 
Man" (4:35) and Bill Withers' 
"Lean on Me" (3:45). 

Coin Machine World 
ILL. ASSN 

A cocktail reception Friday, 
June 16 and a business seminar re- 
volving around commission pay- 
ment formulas Saturday are some 
of the events planned by the Illi- 
nois Coin Machine Operators As- 
sociation in East Peoria at Holiday 
Inn East. 

WURLITZER SCHOOLS 
At Albany, N. Y. (Hank Peteet 

instructor): David Nicholson, Play- 
time Dist.; Bill Ogden, Albany 
Amusement; Glen Crowningshield, 
Valley Vending, Lewis; John 
Dutcher, Dutcher's Amusement, 
Colliersville; John Peek, Bud's Mu- 
sic, Schenectady (Greenville, S. C. 
with instructor Harry Gregg); 
Wayne Scott, Ray Rankin, Rickey 
Farmer, James Parent, Bob Har- 
kins, Bruce Campbell, William 
Stokes, Burney Crowson, Barry Ad- 
dison, Bill Morris, Bruce Sheppard, 
Collins Music; Nelson L. Leslie, 
Witt Music; Dan Bright, Nick's 
Music; Dean Kirby, Kirby Vend- 
ing, Hendersonville, N. C.; E. B. 
Trammell, Trammell Music; Kim 
Dodgens, Anderson Amusement, 
Anderson, S. C.; Carlton Patterson, 
Fred Alexander Jr. Seneca, S. C.; 
Jim Lindsey, Qwik Sery Music & 
Amusement, Asheville, S. C.; 
(Southern Music, Ltd., Calgary, 
Canada with instructor Robert 
Harding) Ray Dufresne, Central 
Alberta Music Systems, Red Deer; 
Peter M. Picklyk, Alberta Shuffle- 
board Edmonton, Ltd., Edmonton; 
Ralph Harrison, Ken Standell, Dale 

McMillan, Dennis Schmick, Elbert 
Erickson, Wayne Johnson, Walter 
R. Robertson, Alex C. Sinclair, 
James O. Gallagher, John K. Mun- 
son, Don Rathy, Harry W. Drader, 
Mel J. Bowe, Victor Lawrick, Tony 
Fisher, William F. Boyd, Bruce 
Montgomery, J. H. Stokes, South- 
ern Music; David G. Anderson, 
Bob Anseeuw, Inter -City Leisure 
Ltd., Winnipeg; A. Jack Pardue, 
Central Alberta Music System; 
Frank Manzara, Manzara Music, 

(Continued on page 40) 

Singer, Jukebox 
Operator Team 

BUCHANON, Mich. -One way 
to crack the jukebox singles mar- 
ket is to team up with an operator 
as your producer. This is exactly 
what veteran performer /songwriter 
Gary Edwards and well -known 
local businessman Frank Fabiano 
have done. 

Edwards, now in nearby Niles, 
Mich., was on the road for 12 
years with the Koachmen and the 
act Gary Edwards & the Abomina- 
ble Snowmen. He also produced 
records with Tommy James and 
Bob King. 

Fabiano, an innovative jukebox 
programmer, as well as an industry 
leader, said he enjoys "indulging 
in the creative side of the record 
business." The pair's newest re- 
lease on Paul Glass' and Sy Gold's 
Chicago -based U. S. A. Records is 
"Your Lovin' Comes Easy /Hanky 
Panky Daddy's Gonna Spanky." 

Miami FM Stations Research Includes Jukebox Poll 
Continued from page 3 

riodic check on all research areas, 
we couldn't have come up with a 
formula for success, Wittberger 
claimed. "We constantly research; 
we need up -to -date data to iso- 
late or pinpoint our audience and 
try to zero in on specific groups. 
We've found our methods or re- 
search, when coupled with current 
market information, to be a valu- 
able tool in determining what our 
audience wants to hear." 

Using as many mediae as there 
are available- request lines, juke- 
boxes, record stores, record sales, 
trade charts -Wittberger contends 
he has put together a quality re- 
search program and has covered 
the market with proper research 
techniques. He may be right since 
the year -old station is the top FM 
station in the area, in reaching 
more rock listeners than any of 
the others, according to the March - 
April Hooper Radio Audience In- 
dex. And, as indicated by the latest 
ARB rating, WMYQ was tied in 
popularity with WQAM, Miami's 
No. 1 Top 40 station. 

"Jukebox surveillance plays 
only a 20 to 25 percent in our 
research procedures, but though 
the percentage is a small one, it is 
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a vital part in the overall picture," 
Wittberger said. 

"We get a good indication from 
our request lines (which operate 
24 hours a day with a Dade 
County and Broward County line) 
what the young audience wants. 
But we go directly to our jukebox 
people to find out what the older, 
over 35 age group is listening to." 

To be really objective, the ma- 
jority of requests come from 10- 
16 year olds and particularly girls. 
"They seem to be more prone 
to picking up the phone and call- 
ing in," said Johnny Dark, music 
research department chief, "so we 
have to adjust that in our thinking. 
We find the majority of housewives 
are too busy to pick up the phone 
to call in a request. This is why, 
we contact Mar -Tab and Mellow 
Music, who service a variety of 
jukeboxes in this area, and find 
out which singles they are putting 
on the boxes." 

Radio -Boxes 
Dark explained that while the 

trade charts reflect what's happen- 
ing on a national scale, WMYQ 
is more interested in what's hap- 
pening in South Florida. 

"A record could be a national 
hit, yet bomb here in Miami," 

he said. "We do get an indication 
of the record's progress by watch- 
ing the charts. If it is No. 10 
with a bullet, for instance, we 
track it very carefully." 

Mar -Tab and Mellow Music 
programmers work closely with 
WMYQ's research team, exchang- 
ing lists of records being played 
on jukeboxes and those used by 
the station. 

"It works out advantageously 
for all of us," Dark continued. 
"They report which tunes they are 
using and we give them our ad- 
vance list of what we're going to 
be using." 

WMYQ does not lead the field 
in playing the newest records. 
Quite the opposite. When a record 
is added to their playlist, it is al- 
ready showing in sales; is a fairly 
heavily request item; and is virtual- 
ly on every trade chart. 

"We've found in conversations 
with jukebox people that they want 
records which will be hits and 
ones which have staying power - 
not the ones some people think 
will be potential hits," said Dark. 

Reaction 
"If we find an extremely hot 

item on the boxes that we're not 
playing, it could be because it's on 

the border line and wouldn't ap- 
peal to our audiences. If the re- 
cord's had a moderate amount of 
requests, yet shows little in sales, 
we're inclined to think it only has 
teen appeal. On the other hand 
if a very heavy report comes in 
from the jukebox people, on a 
certain record, we'll put it on- 
unless it is way out of line for 
our station. One of our key lines 
is -it's not what you don't play 
that's so important. it's what you 
do play. We played 'Jungle Fever' 
after other stations dropped it, 
but we got phone calls from 
mothers complaining about it -say- 
ing it was a dirty record, 'an 
orgasm set to music.' I made a 
management decision and said that 
if we pulled that record our lis- 
teners would not call the station 
saying we're not going to listen 
because you're not playing 'Jungle 
Fever.' Again, our ideology is that 
it's not what we don't play that's 
important, it's what we do play 
that has an effect. The audience 
isn't aware of what we don't play. 
but they are very much aware of 
what we do play. That's the rea- 
son we pulled 'Jungle Fever' -it 
definitely was offensive to a certain 
small percentage of our listeners." 

Because WMYQ plays only 

established hits, Wittberger con- 
tends his station acts as a barom- 
eter for other Miami stations. 

"If we add a record, other sta- 
tions usually follow with it because 
we don't take chances on what 
might be a hit," he said. "Jukebox 
people benefit from this too. When 
we give them the list of records 
we're adding -four, five, six or 
even 10 per week -they know if 
they haven't scheduled at least 
three of these on their boxes, 
they're really way off -base. On the 
other hand, if they're playing a lot 
of new records we're not using, 
they're probably too far ahead and 
can't expect the play they want 
until the record becomes estab- 
lished. Best sellers are around a 
long time. Al Green's 'Let's Stay 
Together' for instance, is still on 
the boxes -or at least it should be. 
We'll use a song no matter how 
old it is and play it in heavy rota- 
tion so long as it is one with which 
our audience can relate. We feel 
it's much better to play one like 
this than jump on a hot new record 
because the new one is still an 
unknown factor." 

Next week: Wittberger's views 
on popularity meters and jukebox 
data. 
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LISTING 
IN BILLBOARD'S 1972 - 1973 

INTERNATIONAL 

IRIIDE 
CIF THE MUSIC- ° RD= Jß,4 °E INDUSTR COO COO 

Categories to be included in the 1972 -73 International Buyer's Guide are: 

RECORD MANUFACTURERS 
Budget Labels 
Children's Labels 

INDEPENDENT RECORD 
PRODUCERS 
(please list label credits) 

MUSIC PUBLISHERS 
(please indicate affiliation) 

SHEET MUSIC JOBBERS 

RECORD & TAPE 
WHOLESALERS 
Distributors 
One Stops 
Rack Jobbers 
Importers & Exporters 

SERVICES FOR THE MUSIC - 
RECORD -TAPE INDUSTRY 
Associations & Professional 

Organizations 
Design & Artwork 
Direct -Mail Service 
Licensors, Tape & Record 

Licensing Organizations, Music 
(please indicate whether 
Mechanical or Performing 
Rights) 

Plating & Processing Plants 
Pressing Plants 
Printers & Lithographers 
Promotion & Publicity 
Recording Studios 
Shipping Services 
Tape Custom Duplicators 
Tape Duplicator /Marketers 

SUPPLIES FOR THE MUSIC - 
RECORD -TAPE INDUSTRY 

Envelopes & Mailers 
Jackets 
Labels 
Polyethylene Bags 
Recording Studio Equipment 

(please specify chief product) 
Record Processing Machinery 

(please specify chief product) 
Sleeves 
Tape, Blank Loaded 

Tape, Raw 
Title Strips 

MANUFACTURERS OF 
RECORD & TAPE DEALER 
ACCESSORIES & SUPPLIES 
Browser Boxes 
Burglar Alarms & Locks 
Carrying & Storage Cases 
Catalog Services 
Cleaners, Cloths & Brushes 
Convertors & Tuners 
Display Racks 
Divider Cards 
45 RPM Adaptors 
Head Cleaners & Demagnitizers 
Needles 
Pre -leadered & Splicing Tape 

TAPE PLAYBACK EQUIPMENT 
MANUFACTURERS & 
IMPORTERS 

JUKE BOX MANUFACTURERS 

ENVIRONMENTAL LIGHTING 
MANUFACTURERS 

MAIL THIS COUPON TO US TODAY 
If you are engaged in one or more of the enterprises listed, it is urgent that you send this coupon 
to us immediately so that we can include you in this giant directory. 

PLEASE AIR -MAIL IMMEDIATELY TO: 
Billboard International Buyer's Guide, 165 W. 46th Street, New York, N.Y. 10036 
Urgent - Please Use Typewriter If Possible- Thanks / Please attach any additional information. 

BUSINESS CLASSIFICATION 

NAME OF COMPANY 

STREET ADDRESS CITY 

STATE ZIP COUNTRY 

TELEPHONE NUMBER AREA CODE 

TOP EXECUTIVES: NAME TITLE 

BRANCH OFFICES (U.S. & INTERNATIONAL) 

40 

What's Playing? 
A weekly programming profile of current and oldie 

selections from locations around the country. 

Baltimore; Country Locations 

Jerry J. Eanet, programmer, 
Evans Sales & Service 

Current releases: 
"Happiest Girl in the Whole U.S.A." 
Donna Fargo, Dot 17409; "Do You Re- 
member These," Statler Bros., Mercury 
73275; "To Get to You," Jerry Wallace, 
Decca 32914. 

Beaver Dam, Wis.; Polka Loca- 
tions 

Ruth Sawejka, programmer, 
Coin -Operated Amusement Co. 

"Who Stole the Keeshka," Frankie Yan- 
kovic, Columbia 45555; "Tick Tock 
Polka," Frankie Yankovic, Verve 506. 
Oldies: 
Will Glahe's Big Band Hits," London 

1014 (Little LP); "Somewhere My Love," 
Verne Meisner, Cuca 1292. 

Chattanooga, Tenn.; Country Lo- 
cations 

Lloyd Smalley, programmer, 
Chattanooga Coin Machine Co. 

Current releases: 
"Borrowed Angel," Mel Street, Tandem 
005; "If I'm a Fool for Leaving," Gene 
Watson, Wide World 1014; "To Get to 
You," Jerry Wallace, Decca 32914. 
Picks: 
"Sweet Dream Woman," Waylon Jen- 
nings, RCA 0716. 

Columbus, Ind.; Easy Listening 
Locations 

B. W. Pennington, programmer, 
Pennington Music Co. 

"Nice to Be With You," Gallery, Sussex 
232; "Candy Man," Sammy Davis Jr., 
MGM 14320; "Back Off Boogaloo," 
Ringo Starr, Apple 1849. 
Oldies: 
"Crying Time Again," Ray Charles; "For 
the Good Times," Ray Price. 

Greenville, S. C.; Pop Picks 

Collins Music Co. 
"Getting It One," Dennis Coffey & the 
Detroit Guitar, Sussex 237; "Living in a 
House Divided," Cher, Kapp 2171. 

Madison, Wis.; Easy Listening Lo- 
cations 

:át 
Lou Glass, operator, 

Pat Schwartz, programmer, 
Modern Specialty 

Current releases: 
"Living in a House Divided," Cher, 
Kapp 2171; "It's Going to Take Some 
Time," Carpenters, A & M 1351; "Daddy 
Don't You Walk So Fast," Wayne New- 
ton, Chelsea 0100; "How Can I Be 
Sure," David Cassidy, Bell 220; "Outa 
Space," Billy Preston, A & M 1320. 

Mankato, Minn.; 
Campus/ Young Adult Locations 

Barb Walther, programmer, 
C & N Sales Co. 

Current releases: 
"Old Man," Neil Young, Reprise 1084; 
"Isn't Life Strange," Moody Blues, 
Threshold 67009; "Diary," Bread, Elektra 
45784. 
Picks: 
"Someday Never Comes," Creedence 
Clearwater Revival, Fantasy 676; "Living 
in a House Divided," Cher, Kapp 2171; 
"Too Late to Turn Back Now." Corneli- 
us Bros. & Sister Rose, United Artists 
50910. 

New Orleans; 
Campus /Young Adult Locations 

John Elms Jr., operator, 
Henry Holzenthal, programmer, 

Tac Amusement 
Current releases: 
"I Saw the Light," Todd Rundgren, 
Bearsville 0003; "Coconut," Nilsson, 
RCA 0718; "Nice to Be With You," Gal- 
lery, Sussex 232. 
Notes: 
Holzenthal said he is programming 
"Woman Is the Nigger of the World" 
only on college spots and bought 10 
copies. 

Portland, Ore.; Country Locations 

Don Anderson, operator, 
Margaret A. Barnes, programmer, 

A & A Amusement 
Current releases: 
"Happiest Girl in the World," Donna 
Fargo, Dot 17409; "Someone to Give My 
Love To," Johnny Paycheck, Epic 
10836; "If It Feels Good Do It," Dave 
Dudley, Mercury 73274. 
Oldies: 
"Ring of Fire," Johnny Cash; "Happy 
Heart," Susan Raye. 

Rock Island, DI.; High School Age 
Locations 

Orma Johnson Mohr, operator, 
Liz Christiansen, programmer, 

Johnson Vending 
Picks: 
"Long- Haired Lover From Liverpool," 
Little Jimmy Osmond, MGM 14376; 
"How Can I Be Sure," David Cassidy, 
Bell 220; "We're on Our Way," Chris 
Hodge, Apple 1580. 

Coin Machine World 
Continued from page 39 

Calgary; Brad Weiss, Dale Dist., 
Richmond, B. C. Machine, Super 
Star 3600. 

SUMMER MEETINGS 
Music Operators of America 

(MOA) president John Trucano 
will attend the Illinois meeting (see 
separate item) and at least two 
more summer gatherings of juke- 

box businessmen. The Montana 
operators will meet July 22 but 
have not chosen a site. The South 
Dakota Music & Vending Associa- 
tion will meet Aug. 20 -21 at How- 
ard Johnson's in Rapid City, Tru- 
cano's home base. MOA executive 
vice -president Fred Granger is set 
for the North Carolina Coin Op- 
erators Association meeting in 
Charlotte at Holiday Inn South 
June 11. 
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OUR NEW MINIATURE MUSICAL MINT 
COINS MONEY IN TIGHT PLACES. 
In locations where space is a prDblem, the Rock -Ola 449 
fits right in. 

Only 3178- inches wide, the slender 449 can turn previ- 
ously unusable corners into real rroney makers. 

But just because it's slender, don't think the 449 is short 
on features. It's got every feature that's made Rock -Cla the 
industry standard. 

P us these brand new 1972 featL ryes: An all new, 
10 -Key Numbers -In -Line Selectior. System 
and Computer Play Status Indicatcr 
that make this machine easier 
and more fun to operate 
:han any previous 
phonograph. 

A Rock Power Amplification Switch teat lets you turn on 
boom ng doub e volume witho:.t a trace of distortion. 

And just loo< at the styling. Ti e sloping angles and grace- 
ful contours of the 449's dariig rew profile have their basis 
in a vary ppace cal concept c3llEd Sigh line Programming. It 
entails gett ng the program deck up top where t grabs the 

eye anc stimulates action. And slanting the deck to the 
optimum reading angle. 

Ther, the 449's design was executed in gleaming 
chrome, rich wood tones, and a compel) ng blend of 
light, animation, and co or. 

We didn't sacrifice anytling in design ng the 
1)0- selection 449. I-'s got every = eature you 
need to coin money in tight spots. 

THE MINIATURE MUSICAL MINT 
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Billboard Album Reviews 

POP 

TOM JONES - 
Close Up. 
Parrot XPAS 71055 (London) 

More top chart material from the ever popu- 
lar Jones. Weaving his own magic into such 

songs as "Tired of Being Alone," "You've 
Got a Friend" and "Kiss an Angel Good 
Morning," Jones proves again he can handle 
any type music. He offers super readings 
of David Gates' "If" and "All I Ever Need 
Is You." Fine production work by Gordon 
Mills; also includes his current chart single 
"The Young New Mexican Puppeteer." 

POP 

SPENCER DAVIS- 
Mousetrap. 
United Artists UAS 5580 

Spencer's first album since the dissolution 
of his partnership with Peter Jameson is a 
resounding affirmation of the talent that this 
gentle man Both possess. Ex- school teacher 
Davis has undergone the transition from 
hard rock to a largely folky repertoire with 
amazing ease. He along with his new per- 
forming partner Trete Fure ramble along on 
"Tumble -Down Tenement Road," "In the 
Hills of Tennessee" and "Sunday Walk in 
the Rain." 

POP 

JOY OF COOKING - 
Castles. 
Capitol ST 11050 

Joy of Cooking is a group full of fresh 
ideas and voicings. Terry Garthwaite has 
one of the most subtly sensuous voices in 
rock, her voice moving in and out of the 
melodies like spun sugar. Their songs are 
nicely rhythmic and basically uncomplicated. 
Standouts include Blind Lemon Jefferson's 
"Bad Luck Blues" and Toni Brown's "Don't 
the Moon Look Fat and Lonesome" and 
"Let Your Love Carry You Along." 

COUNTRY 

JOHNNY PAYCHECK - 
Someone to Give My Love to. 
Epic KE 31449 (CBS) 

The title tune, a top 10 single for Pay- 

check, is showcased in this super LP, 

produced by Billy Sherrill. Some very strong 
cuts include "The Rain Never Falls in 
Denver," "It's Only a Matter of Wine" 
and "Love Is a Good Thing" (strong single 
candidate). Paycheck does a great job on two 
classics "Something" and "Mr. Bojangles." 

POP 

STEPPENWOLF- 
Rest in Peace. 
Dunhill DSX 50124 

PROMOTION - Not Fa Sole 

Steppenwolf was the latest in the succession 
of sixties -seeped "hard" rock bands to bite 
the dust. This album eloquently captures 
the raw guts and subtle interplay that 
distinguished them from their predecessors 
and heir apparents. A compilation of 
primarily previously little -known cuts this 
is a worthy epitaph for John Kay and Co. 
Best cuts include "Renegade," "Your Wall's 
Too High" and "Foggy Mental Breakdown." 

AMAZING GRACE 
The Pipes and Drums and Military Rand 

of the 

ROYAL SCOTS DRAGOON GUARDS 

RCA 
V10..01, 

POP 

THE PIPES AND DRUMS AND 
MILITARY BAND OF THE ROYAL 
SCOTS DRAGOON GUARDS 
Amazing Grace. 
RCA LSP 4744 

Steeped in tradition and historic glory come 
these beautiful Pipes and Drums. With their 
current phenomenal success of the single 
"Amazing Grace" the Guards will continue 
making music waves with this strong LP 
sure to receive much play and heavy sales. 
"Cornet Carillon," "Slow Air" and "Evening 
Hymn (Abide With Me)" are among the cuts 
on this LP produced by Pete Kerr. 

4.- 
Stan Kenton Today 
Recorded Live in Londra 
Stan Kenton ami His Orchestra 

.Y111/I} 
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POP 

STAN KENTON- 
Today /Recorded Live in London. 
Phase 4 BP 44179 -80 (London) 

Kenton's recent and triumphant concert tour 
of Europe featuring his current nineteen - 
piece band of two years was climaxed and 
given an exceptional recorded treatment in 
this two- record set in live performance in 
London. Band displays new fire, excitement 
and freshness in "What Are You Doing the 
Rest of Your Life," "Malaguena," "Artistry 
in Rhythm" and Johnny Richards' "Walk 
Softly," to name a few. 

CLASSICAL 

WALTER CARLOS- 
Sonic Seasonings. 
Columbia KG 32134 

The phenomenal success that Walter Carlos 
has experienced with his rroog will be 

continued with the quick and universal ac- 

ceptance of this fine two -record set. Each of 
the seasons is spotlighted in a special 
way with the sounds of nature to the point 
that the listener will feel encompassed by 
the outdoors. A very special, well done LP. 

POP 

JERRY BUTLER - 
Spice of Life. 
Mercury SRM 2 -7502 

Butler is no stranger to pop and soul buyers 
and he's equally at home on both best 
selling charts. This superb two -record set 
should keep him there. "You Can't Always 
Tell," and "Close to You" features the 
sweet voice of Brenda Lee Eager. Album 
also includes Butler's latest single "I Only 
Have Eyes for You" as well as "All Kinds of 
People," "One Night Affair" and "I Need 
You." Another winner for the Ice Man. 

: 

POP 

FREDDIE KING - 
Texas Cannonball. 
Shelter SW 8913 

This King puts it on you about the blues and 
just how strong it feels. The old "twelve 
bar" never sounded so gutsy and ill -tempered 
nor so sweet and sensitive as when Freddie 
puts it down and on these tracks he does 
get down. First -rate assistance on the pro- 
duction and musical backing is done by 
Leon Russell and friends. Be listening for 
"Me and My Guitar" and "Lowdown in 
Lodi" to tear up the airwaves. 

POP 

ADAM MILLER - 
Who Would Give His Only 
Song Away. 
Chelsea CHE 1000 (RCA) 

This is an album that virtually demands 
recognition and respect. Adam Miller is a 

formidable new talent who writes songs 
that are almost without exception melan- 
cholic and introspective. Wes Farrell's pro- 
duction is tasty and carefully constructed. 
Miller's powerfully smooth voice is likable 
and choice cuts include "Hope I Win," 
"Who" and "Run Like the Wind." 

CLASSICAL 

MY FAVORITE DEBUSSY- 
Van Cliburn. 
RCA LSC 3238 

Another of Van Cliburn's "favorite," sure 
to be as warmly and successfully received 
as the others. His piano genius interprets 
the beautiful Debussy on such numbers as 

"Clair De Lune," "Jardins Sous La Pluie," 
"Feux d'artifice." John Pfeiffer produced, 
again capturing Van Cliburn's talent on 

record. 

FERRANTE & TEICHER- 
Play Hit Themes. 

United Artists UAS 5588 

The magic pianos of the popular duo are 
at work again, this time with hit themes 
from movies, old and new. Cuts run from 
"Summer of '42" to "Shaft" back to "Mid- 
night Cowboy" and even farther back to 
"Tara Theme" (from "Gone With the Wind "). 
A dynamite package sure to prove a 
favorite with easy listening stations which 
will lead to heavy sales. Super production 
by George Butler. 

POP 

BLUES PROJECT - 
Capitol CMAS 11017 

The Blues Project is very much alive and 
doing consistently well. The superior artistry 
cf all its members, especially Danny Kalb's 
fine blues guitar and Tommy Flanders' com- 
forting voice keeps sparking their kind of 
New York blues. They still hold on to 'hat 
thriving originality we all remember existent 
from the birth of this group. Their contribu- 
tions to music have not been forgotten nor 
has their attitude towards the blues been 
topped, and this album proves it. 

COUNTRY 

DAVE DUDLEY - 
The Original Traveling Man. 
Mercury SR 61365 

With his recent chart winner, "If It Feels 

Good Do It," spotlighted, this top package 
has dynamite sales appeal. Along with the 
hit, Dudley is in fine form with a great 
uodating of "Rocky Top," plus strong read- 
ings of Bill Anderson's "My Body's at 
Home," and two originals, "You've Gotta 
Cry Girl," and the title tune. 

JAZZ 

JIMMY SMITH - 
Livel /Root Down. 
Verve V6 -8806 

Here's a driving high flying record from 
start to finish. It's jazz at its exciting best 
as Jimmy Smith's zippy organ work lead 
read quality playing by Paul Humphrey 
(drums), Wilton Felder (bass), Buss Clarke 
(congas & percussion), Arthur Adams (guitar) 
and Steve Williams (harmonica). 'After 
Hours" and the title track are just two 
standouts in this live performance. 
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POP 

DAVID BOWIE - 
The Rise and Fall of Ziggy 
Stardust and the Spiders 
From Mars. 

RCA LSP 4702 
Nineteen and Seventy -Two may well go down 
as the year Davy Bowie put the glitter 
and glamour back into rock. He is almost 
indestructibly sensitive lyricist in popdom: 
already an avant -garde superstar this album 
will make him accessible to the masses for 
home consumption. His vocal flamboyance 
scores most obviously on "Star," "Suffra- 
gette City" and "Starman." 

POP 

HARVEY MANDEL- 
The Snake. 
Janus JLS 3037 

The unique and intelligent guitar work of 
Harvey Mandel has become an institution in 
the realm of progressive music. His acquaint- 
anceship with Skip Taylor and friends pro- 
vides that extra bottom that makes this 
album more than just pleasurable -it's a 
grand experience. Progressive airmen beware, 
your afternoons will slither on by with this 
"Snake." 

COUNTRY 

BOBBY BARE - 
What Am I Gonna Do. 

Mercury SR 61363 

Bare is currently riding the singles chart 
with the title tune of this exceptional new 
package. Outstanding cuts for programming 
here include top Bare treatments of Carl 
Belew's "Lonely Street," Tom T. Hall's 
"When Love Is Gone," and Kristofferson's 
"Darby Castle." Country reading of the pop 
"Roses Are Red," and "Just in Case" are 
equally standouts. 

(hlirR N anr 

T CHUCK MANGIONE QUARTET - 
Mercury SRM 1 631 

The members of the Chuck Mangione Quar- 
tet, Gerry Niewood, Joel Di Bartolo, Ron 
Davis, and Mansione, have taken the path 
of cool, sweet lazz in the current Mercury 
LP. The beauty of the melodies and their 
variations flows naturally. The cuts, all 
extended in length, include "Land of Make 
Believe," "Self Portrait," "Martha de 
Carnival," "Floating," and "Little Sun- 
flower" and they are excellent ensemble 
pieces. 
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SPECIAL MERIT PICKS 

POP 

ROD McKUEN -Grand Tour, Vol. 3. Stanyon 
5042 
Volume Three of McKuen's grand tour of 
'70 and '71 is equally as strong as the first 
two for programming and sales. The live 
performances included here took place in 
New York, London, Santa Monica, and 
Denver with the audience reaction being 
powerful at each site. Material featured 
includes "A Man Alone," "Bend Down and 
Touch Me," and "Soldiers Who Want to Be 
Heroes." 

HORALD GRIFFITHS -Good 01' Boy. Atlantic 
SD 7215 
Devotees of the likes of Arlo Guthrie and 
Tom Paxton might find a new hero in 
Horald Griffiths. His is a fresh talent with 
simple warmth and casual intimacy his main 
assets. Fourteen songs, most of which were 
written by him range in theme and style 
from folksy blues to topical expressions 
to intimate love songs and the highlights 
include "Give Back the Song," "Final 
Score After Two Overtimes," "Watching 
Pigeons Chasing Shadows on the Ground," 
and "Another Dream." 

MARLIN GREENE- Tiptoe Past the Dragon. 
Elektra 75028 
Composer -performer Greene comes up with 
a strong program of original material that 
has it to bring him to the charts with im- 
pact from both FM and Top 40 play. 
Strong programming cuts include "Grand 
Illusion," "Masquerade Ball," "Gemini 
Gypsy," and the title tune of the package. 

JOHN PAUL HAMMOND -I'm Satisfied. Co- 
lumbia KC 31318 
Absorbing influences from just about all 
the blues greats, John Hammond reflects 
them in his unique and intense way. The 
superior artistry of the man who has been 
long overdue for popular recognition will, 
with this release, gain the acclaim given 
him by his musical contemporaries. He plays 
the blues because he feels it, to under- 
stand John Hammond you gotta play it. 

WISHBONE ASH -Argus. Decca DL 7 -5347 
(MCA) 
Wishbone Ash is one of the better of the 
new wave of British bands to emerge dur- 
ing the last three years. Lyrically subscribers 
to the metaphysical- romantic school, their 
arrangements are intensely inventive and 
provocative. The energetic movement of the 
four instrumentalists meshing into tight, 
cogent melody lines. Impressive cuts in- 
clude "The King Will Come," "Blowin' Free" 
and "Throw Down the Sword." 

LOU REED -RCA LSP 4701 
Composer -performer Lou Reed, cut in En- 
gland, makes a solid, commercial debut on 
RCA. He rocks his way through, with 
appeal for Top 40 and FM, his original 
material with standouts that include, "I 
Can't Stand It," "I Love You," and "Love 
Makes You Feel." 

FINNIGAN AND WOOD- Crazed Hipsters. Blue 
Thumb BTS 35 (Famous) 
Crazed Hipsters they may well be but 
Finnigan and Wood play a very nice brand 
of imaginative, uninhibited rock & roll. 
Their vocals are vibrant and inventive and 
the backings are well -balanced and impec- 
cably played. Ray Loecklie's tenor sax is 
particularly scintillating and exuberant. En- 
joy "Rock and Roll Show," "Lady Lady" 
and "Highway." 

DADDY COOL- Teenage Heaven. Warner Bros. 
MS 2088 
Australia's Daddy Cool is the latest in the 
succession of rock & roll revivalists who are 
inundating the country. Picture yourself 
making out in the back seat of a '56 Chevy 
and your mind will have attained that state 
of vacuous euphoria necessary for full en- 
joyment of this album. All you submarine 
race watchers out there in radioland will 
groove to "Hi Honey Ho," "Baby Let Me 
Bang Your Box" and poignant epistle to teen 
love "Drive In Movie." 

GERONIMO BLACK -Uni 73132 (MCA) 

That tall, dark, slightly ominous looking Ex- 
Mother Jimmy Carl Black plays a far from 
over -bearingly aggressive role in the music 
of Geronimo Black. The sounds vary from 
Jimmy's boogie man vocals on "Low Riding 
Man" to the celestial sounding "Siesta." 
This is a group of contrasts a curious 
combination of opposite sounds and back- 
grounds meshing to form a cohesive, co- 
herent whole. The all too true "L.A. County 
Jail '59 c /s" is a highlight. 

TIM DAVIS -Pipe Dream. Metromedia KMD 
1054 

Composer-performer-producer Davis offers a 

variety of refreshingly original material. 
From side one, cut one "On the Rocks," 
he captures the listener's attention and 
holds it with uncomplicated lyrics, except 
for the epic, "Boozy Brown" and good 
old rock 'n' roll, "Boogie Woogie F.C.B." 
and "Rich Kid Blues." There's more than 
smoke to the former Steve Miller Band 
member's pipedream. 

JIM CROCE -You Don't Mess Around With 
Jim. ABC ABCX 756 
Jim Croce singing authoritatively and with 
great skill and vitality has fashioned an 
album that is at once intriguing yet decep- 
tively simple. His style is devoid of vestigial 
embellishments. A buoyantly joyful mood is 
prevalent, standout cuts include "You 
Don't Mess Around With Jim," "Rapid 
Roy (The Stock Car Boy)" and the plaintive 
"Photographs and Memories." 

SPRING -United Artists UAS 5571 

This is immediately recognizable as a Brian 
Wilson production. The sound Spring (Marilyn 
and Dianne Rovell and their cousin Ginger) 
create could be favorably compared to the 
Beach Boys circa 1969. The harmonies are 
delightfully intricate and delicate. Best 
cuts are "Tennessee Waltz," "Everybody" 
and "Sweet Mountain." 

MAXAYN- Capricorn CP 0103 (Warner Bros.) 
It's not easy to get mileage from "Gimme 
Shelter" after so many versions have ap- 
peared but Capricorn's new group Maxayn, 
featuring lead singer Maxayn Lewis' unique 
interpretation is excellent. Other great cuts 
are "Trying For Days," "Doing Nothing, 
Nothing Doing" and "Let Me Be Your 
Friend." Group will score both soul & pop. 
Good bow. 

SWALLOW -Out of the Nest. Warner Bros. 
BS 2606 
A Big Band (eleven count them eleven mem- 
bers) Swallow makes a most auspicious al- 
bum debut. The texture of the music stands 
out, it is stimulating and tension- filled 
moving in colorful patterns. The sheer in- 
tensity of their playing, the tough percussive 
line, and the gutsy horn section carry the 
listener along. George Leh is a vocalist of 
brimstone and fire excelling on "Why Am I 

Treated So Bad," "Aches and Pains" and 
"Confusion, Sadness and Trouble." 

W. Va. Boxes Avg. $40 Week; 
Shop Nationally for Records 
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paid request cards. This way they 
can be sent out instantly with no 
waiting for the next visit of the 
routeman. 

For the most part, programming 
is under Jim's aegis, and he works 
something like this: 

Constant attention to trade 
press and radio play. 

Picking up on records "before 
they make the top fifty." 

Avoiding putting a record on 
machines (particularly in country 
locations) before patrons have 
heard it on the radio. "Sometimes 
we're too early, have to take it 
off at the location's insistence, then 
put it back on a week or so later 
after they hear it on the radio." 

Getting overnight delivery 
from Redisco in Baltimore, order- 
ing one morning with delivery the 
next morning. 

Getting programming tips 
from his secretary (you could call 
her a programming assistant) and 
younger brothers. 

Paying close attention to re- 
quests for older records and beat- 
ing the bushes nationally to get 
them. (They have most success 
with National Record Mart in Pitts- 
burg but range widely to places 
like Liberman's.) 

Jim draws an interesting com- 
parison between the typical coun- 
try -music tavern -the firm's bread - 
and- butter stop -and the typical 
campus- oriented location, often 
just as profitable. He makes the 
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point that the campus spot, while 
grossing as much, perhaps, re- 
quires more records to sustain that 
play level. We change records 
twice as often in the college spot," 
he says, "and use probably a third 
more records. But the good sides 
in the country location are hangers, 
with a long, profitable play life." 

Hungry for ideas, the Shaffers 
have begun to haunt industry con- 
ventions and seminars. They all 
attended a recent Music Operators 
of America seminar in Las Vegas 
and came back determined to im- 
mediately implement one idea. All 
their personnel are soon going into 
uniform. 

"Think of a UPS man deliver- 
ing a package in sloppy shirt and 
slacks," Shaffer says. 

The prime outlet for jukebox 
albums these days -provided they 
can be found -is some of the col- 
lege spots, Jim reports. College 
students jump, for example, on an 
old Otis Redding album. 

Yes, American Vending is 
plagued periodically with flawed 
singles. "It varies. Six months 
we'll go without any and then 
we'll have a rash of trouble calls 
that turn out to be skips of failures 
to reject because the records are 
faulty. About all we can do is 
raise hell with the one -stops." 

Asked to reduce his jukebox 
programming philosophy to the 
nitty gritty, Jim Shaffer replies: 
"It's a personality thing. You have 
to get acquainted with each loca- 
tion and then play each one dif- 
ferently." 

FOGHAT -Bearsville BR 2077 (Warner Bros.) 
Foghat is comprised of three ex- Spooky 
Toothers, Tony Stevens, Roger Earl and Dave 
Peverett and guitarist Rod Price. Their 
first album is produced by that staunch 
rock & roller Dave Edmunds and it could 
well land them on the top of the rockpile. 
They're adept at playing the kind of rock 
which so definitely British cloaked in feed- 
back and wah -wah pedals. A potpourri of 
oldies and newies best are "I Just Want 
to Make Love to You," "Fool's Hall of 
Fame" and "A Hole to Hide in." 

COMEDY 

REDD FOXX- Sanford & Foxx. Dooto DTL 853 
Sanford and Foxx Volume 1 is pure fun 
and coupled with Redd Foxx's current suc- 
cessful TV series "Sanford & Son" (Redd's 
real name is John Elroy Sanford), this 
should prove to be an important album. A 
superb collection of choice, clean material 
performed in Foxx's inimitable style. 

CLASSICAL 

DVORAK: CZECH SUITE/ VORISEK: SINFONIA 
IN D- English Chamber Orch. with Charles 
Mackerras. Phillips 6500 203 
The typical warm and rollicking Dvorak 
symphonic -folk sound is in evidence through- 
out this rarity, well- recorded by Philips 
with the English Chamber Orchestra. Con- 
ductor Charles Mackerras did some early 
scholarship studies in Prague and has a 

deep understanding of Czech music. Backed 
with Vorisek's charming but rarely -heard 
"Sinfonia" of the same period. 

BLUES 

IKE TURNER -Blues Roots. United Artists 
UAS 5576 
The strength of Ike's style does lie in his 
"Blues Roots." Producing himself on this 
package of blues images, including some 
material of blues great Willie Dixon and 
other masters, Ike proves his ability as a 

writer and artist of the blues as well 
as his development as a single performer. 
No horns, no Ikettes, no frills -Jus' clean, 
pure blues from the roots. 

RELIGIOUS 

DANNY LEE AND THE CHILDREN OF TRUTH - 
Spread a Little Love Around. RCA LSP 4714 
With professional musicianship and great 
sensitivity Danny Lee sings his tribute to 
the Lord. He has a talent for using popular 
music trends and combining them with 
spiritual, message lyrics to create what could 
become gospel classics of the '70's. Pro- 
duced by Hal Spencer and supported by the 
Children of Truth, Lee comes up with a 

dynamite LP sure to be an airplay and 
sales hit. Cuts include "Get It on With 
Jesus," "Listen to the Man (From Galilee)," 
"When Will We Learn" and the title cut. 

SPOKEN WORD 

YEVTUSHENKO- Readings From His New 
York & San Francisco Poetry Concerts. Co- 
lumbia S 31344 
Poetry is a very special extension of man's 
creativity, no two people viewing a poem 
from the same perspective. The readings 
enshrined here are the monumental achieve- 
ments of one of this century's finest poets. 
Aided by Lawrence Ferlinghetti, Allen Gins- 
berg, Viveca Lindfors and Richard Wilbur, 
Yevtushenko's readings obtain a high level 
of emotional intensity. 

ALBUM REVIEWS 

BB SPOTLIGHT 

Best of the album releases 

of the week in all cate- 
gories as picked by the BB 

Review Panel for top sales 

and chart movement. 

SPECIAL MERIT 

Albums with sales potential 
that are deserving of special 
consideration at both the 

dealer and radio level. 

FOUR STARS 

* * * *Albums with sales potential 
within their category of 
music and possible chart 
items, 

NATIONAL BREA-Kt?UTS ) 

ROLLING STONES . . 

WHERE IS THE LOVE 
(Antisia, ASCAP) 

SINGLES 
. Exile on Main Street, Rolling Stones COC 2 -2900 (Atlantic) 

ALBUMS 
. . . Roberta Flack & Donny Hathaway, Atlantic 2879 

C REGIONAL BREAKOUTS ) 
SINGLES 

No Regional Breakouts This Week. 

ALBUMS 
DREAMING OUT OF SEASON . . . Montclairs, Paula 363 (Jewel) (Frye /Pollyday, 
BMI) (ST. LOUIS) 

C_ 
Bubbling Under The 
HOT 100 

101. AIN'T THAT LOVIN' YOU Isaac Hayes & David Porter, 
Enterprise 9049 (Stax /Volt) 

102. TELL ME THIS IS A DREAM Delfonics, Philly Groove 172 (Bell) 

103. WE'VE COME TOO FAR TO END IT NOW Smokey Robinson & the 
Miracles, Tamla 54220 (Motown) 

104. DARLING BE HOME SOON 

105. GOTTA BE FUNKY 

106. SOMEDAY I'LL BE A FARMER 

107. POOR LITTLE FOOL 

108. I'VE FOUND A LOVE 

109. WHY DO FOOLS FALL IN LOVE 

Association, Columbia 4 -45602 

Monk Higgins, United Artists 50897 

Melanie, Neighborhood 4204 (Famous) 

Frank Mills, Sunflower 122 (MGM) 

Etta James, Chess 2125 

Ponderosa Twins A One, 
Horoscope 104 (All Platinum) 

110. I CAN FEEL YOU Addrisi Brothers, Columbia 4 -45610 

111. CAT'S EYE IN THE WINDOW Tommy James, Roulette 7126 

112. PUT IT WHERE YOU WANT IT Crusaders, Blue Thumb 208 (Famous) 

113. SMALL BEGINNINGS Flash, Capitol 3345 

114. MILLION TO ONE Manhattans, Deluxe 8459 (Starday /King) 
115. LOOKING FOR MY LADY James Gang, ABC 11325 

116. MEN OF LEARNING Vigrass & Osborne, Uni 55330 (MCA) 

117. MOTHER EARTH Tom Rush, Columbia 4 -45584 

118. HOLD YOUR HEAD UP Argent, Epic 5 -10852 (CBS) 

201. JIM NABORS Way of Love, Columbia KC 31336 

202. CARROLL O'CONNOR Remembering You, A &M SP 4340 

203. WAYNE NEWTON Daddy Don't You Walk So Fast, Chelsea 
CHE 1001 (RCA) 

204. DON IMUS Imus in the Morning /1200 Hamburgers to Go, 
RCA LSP 4699 

205. BOB WEIR Ace, Warner Bros. BS 2627 

206. DAVID CLAYTON- THOMAS Columbia KC 31000 

207. DAVID BOWIE The Rise and Fall of Ziggy Stardust and the 
Spiders From Mars, RCA LSP 4702 

208. TOWER OF POWER Bump City, Warner Bros. BS 2616 

209. JOHN MAYALL Jazz Blues Fusion, Polydor PD 5027 

210. LOU REED RCA LSP 4701 

211. COUNTS Bt's What's Up Front That Counts, Westbound WB 2011 
(Chess /Janus) 

212. RANDY NEWMAN Sail Away, Reprise MS 2064 

213. DELLS Sing Dionne Warwick's Greatest Hits, Cadet CAS 0017 
(Chess /Janus) 

214. BOBBY GOLDSBORO California Wine, United Artists UAS 5578 

* * ** 4 STAR * * ** 
POPULAR * * ** 
VARIOUS ARTISTS -The '50s Greatest Hits. 
Columbia G 30592 
MIDNIGHT SUN -Kapp KS 3667 (MCA) 

BILLIE HOLLIDAY -Gallant Lady. Monmouth 
Evergreen MES 7046 

LOW PRICE 
COUNTRY * * ** 

JAZZ * * ** 
RUSTY BRYANT -Wild Fire. Prestige PR 10037 
(Fantasy) 
JERRY HAHN QUINTET -Arhoolie 8006 

BLUES * * ** 
BIG BLACK & THE BLUES -Uni 73134 (MCA) 

RELIGIOUS * * ** 
JOHNNY CASH WITH JUNE CARTER -Give VARIOUS ARTISTS -Celebrate Spring. Impact 
My Love to Rose. Harmony KH 31256 (CBS) R 3181 
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pl B est Talent For ward I 
TORONTO -The Maple Music 

Junket is quite clearly the biggest 
thing that has ever happened to 
the Canadian record industry. 

Not only that -the scope and 
likely repercussions of the event 
now underway are of such im- 
mense proportions that it looms as 
one of the most significant en- 
deavors yet undertaken in the 
global pop music industry. 

Never before has a nation at- 
tempted to promote its pop music 
on an industry and country -wide 
basis. Never before has any gov- 
ernment agreed to put funds into 
pushing pop music. Never before 
have a group of record companies 
been able to present a united front 
when ultimate individual profit is 
the key incentive. 

Canada has given other nations 
of the world an education in how 
to market and export its contem- 
porary culture. In the past, individ- 
ual record companies attempted to 
promote their product by taking 
the media to a particular spot and 
then doing their best to favorably 
impress them. But it's never been 
done on a national basis. 

Before taking a look at just what 
Canada offered its Maple Music 
Junket visitors, it is well to briefly 
explore the role of nationalism in 
a culture which has proven itself 
to be intensely international. That 
is what the Junket was all about. 

Ever since rock 'n' roll began in 
the early 1950's, this form of music 
has demonstrated qualities which 
appeal to young people in every 
corner of the globe, regardless of 
religion, language or race. By its 
very nature, rock has achieved a 
completely global domination of 
the minds of young people. It is 
true that classical music has at 
times enjoyed the same univer- 
sality, but for vastly different 
reasons. 

Nationalism has never been part 
of the rock scene. Even though 
American pop music of the 50's 
and 60's demonstrated obvious 
feelings of love for a local life- 
style, it espoused the theme on a 
global level. Accordingly a teen- 
ager in Melbourne, Australia and 
another teenager in Helsinki, Fin- 
land, could identify with and dis- 
like precisely the same things for 
the same reasons. 

Because of this, rock music be- 
came the international instrument 
of youth communication. Today's 

rock musicians have great respect 
for their universality and have 
flaunted it with considerable apti- 
tude. 

The only time when nationalism 
crept onto the world rock scene 
was in the early 60's, shortly after 
the massive U.S. breakthrough of 
the Beatles and Stones. For a 
couple of years, it was in to be 
English and hundreds of artists 
capitalized on it. With the subse- 
quent recovery of U.S. creativity, 
the nationalism slipped back into 
obscurity. 

Then in 1971 it re- emerged -in 
Canada. Ever since rock began, 
Canada had been a huge sleeping 
giant of a market for American 
music. The Canadian charts from 
1955 through 1970 were an almost 
exact reproduction of the U.S. Hot 
100. Listening to any Canadian 
major market radio station was 
the same as tuning in WABC, WLS 
or KHJ in the States. 

It wasn't only the Canadian mu- 
sic scene that was dominated by 
Americans. Almost every aspect of 
the Canadian way of life received 
heavy pressure from American 
media -to this day the majority 
of Canadians read U.S. magazines 
and watch U.S. television. Polit- 
ically Canada may have been sep- 
arate from its southern neighbor, 
but socially and culturally there 
were far less differences. 

For years the Canadian public 
lapped up the cream of American 
music as determined by American 
popularity surveys. Canada was the 
largest market in the world for 
U.S. and U.K. record product. If 
you created a U.S. hit, it was in- 
evitable that your production re- 
peated that success in the north 
country. 

Such was not the case in Britain 
or France or Germany or any 
other market. In every country of 
the free world, there was a local 
recording scene which garnered 
varying degrees of international 
success. Even before the Liverpool 
invasion of the States, there were 
a number of very popular local 
stars in the U.K. (Cliff Richard, 
the Shadows, Adam Faith). 

So Canada was unique in its 
total acceptance of foreign product. 
For years, Canadians were a nation 
of copiers. 

There was no market for origi- 
nality because there was no market 
for any Canadian music. Canadian 

music of the Sixties wasn't bad, it 
just never went down on record or 
radio. Priceless early 60's perform- 
ances of The Band (then known 
as Levon and the Hawks) were 
never captured on wax, despite the 
fact that the group played superb- 
ly together in Toronto for five 
years. There was no Canadian re- 
cording industry . there were 
just a few distributors of foreign 
music. As a result, there are hard- 
ly any Canadian-owned record 
companies. 

As the new decade dawned, how- 
ever, big changes were in the north 
country air. A series of events 
triggered off the most significant 
and successful invasion of the 
world music scene since the Liver- 
pool breakthrough in 1964. Prior 
to that time, the world music scene 
had been thoroughly dominated by 
the U.S. There is no doubt at all 
that America still has a strong 
grasp on the creative impetus of 
the global rock scene but since 
1964, there have been other cre- 
ators. 

There have been . Britons and 
now there are Canadians. In 1971 
alone, Canadian musicians put 25 
singles and 17 albums onto the 
U.S. charts, many of them into 
high positions. Only two years ear- 
lier, there had not even been three 
titles from Canada achieve any 
Stateside success. 

The reasons behind this remark- 
able blossoming of Maple music 
talent are quite complex but are 
well worthy of brief investigation. 
As Canada entered the 70's, the 
first signs of a "new nationalism" 
were being sighted by perceptive 
observers. This mood was manifest 
first in the music industry, through 
the appointment by the Govern- 
ment of a new body to supervise 
the broadcasting business. The 
previous Board of Broadcast Gov- 
ernors had lacked any real fire. 
The Canadian Radio -Television 
Commission (CRTC) was headed 
by Pierre Juneau, a very remark- 
able man with a belief in the logic 
of Canadian content. 

Shortly after its inception, the 
CRTC began to explore the lack 
of Canadian music and ultimately 
realized that the vacuum was 
caused by two key factors -the 
domination of the Canadian record 
industry by foreign corporations 
not particularly interested in local 
chauvinism and the blind dedica- 
tion to U.S. market indicators by 

Prime Minister Pierre Trudeau attends a Crowbar concert and is pre- 
sented with a medallion by the group and an old CKOC microphone. 
The station is the flagship of the Maple Leaf System. 

almost every broadcaster in the 
country. There was obviously lit- 
tle the CRTC could do about the 
chauvinism of record companies, 
and Juneau decided to act on 
broadcasters with Canadian content 
legislation. The reasoning behind 
this move was that by creating the 
need for Canadian records on the 
radio, the producers would im- 
mediately step up production. The 
legislation has to do with quantity 
-quality is an evolutionary 
achievement, and will only come 
once there is quantity. 

To be truthful, there were not 
a lot of people in Canada at the 
time who could see the wisdom in 
the CRTC decision. To them, U.S. 
domination of Canadian culture 
was a fait accompli, something 
that could not be altered unless 
200 miles of no man's land was set 
up between the two countries and 
jamming of American radio and 
TV was instigated. 

"You can't legislate culture" was 
the common cry of the alienated, 
and perhaps they were right. But 
the CRTC was not trying to cre- 
ate culture -it was merely trying 
to take positive steps to unrepress 

Media supporters of the Maple Music Junket in London from the left: Jack Meehan, UPI Syndicate; Paul Phillips of Music Week; Ritchie Yorke; 
Andy Gray of New Musical Express; Doreen Davies, Radio One, BBC; and David Hill of Weekend Magazine. 
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a culture which had been there all 
along. 

Juneau and his team were not 
really taking a long shot chance 
in gambling that contemporary Ca- 
nadian culture would emerge once 
the creators were allowed a medi- 
um to take their wares to the pub- 
lic. Even though Canadians in 
Canada had been silent through- 
out the 60's, they had made one 
heck of a lot of noise in the States. 
Canadians in California have been 
contributing to the world rock 
scene for several years. Their 
ranks include Neil Young, Joni 
Mitchell, Steppenwolf and David 
Clayton -Thomas. 

The Canadian content regula- 
tions went into effect in January 
1971. As a result of them, several 
Canadian -owned record companies 
have sprung up and a few are 
prospering. M or e importantly, 
there has been a stream of Canadi- 
an talent flowing out of the 
"woodwork" and onto the world 
charts. There seems to be no end 
to this talent flow as it continues 
unabated fully 18 months after the 
Cancon regulations began. 

The CRTC regulations were the 
first indication of the New Nation- 
alism in Canadian culture and of 
the Government's awakening inter- 
est in the affairs of the youth cul- 
ture. 

In most other countries (particu- 
larly the U.S. and Great Britain) 
there is absolutely no dialog or 
communication between the pop 
music scene and the Government. 
The Government is seen in most 
countries as the very core of the 
Establishment, and the interna- 
tional rock culture is nothing if not 
anti -Establishment. 

Each side views the other with 
the sort of suspicion normally ac- 
corded spies in wartime. Since 
rock is the communications medi- 
um of the world's youth, it is little 
wonder that there is such a gener- 
ation gap between most govern- 
ments and young people. These 
same governments have actually 
fostered the growth of the so- 
called alternative culture. By not 
having anything at all to do with 

(Continued on page 46) 
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Canadian Talent Showcase. 
The Canadian Music scene has grown tremendously over 
the past year, and Capitol Records is proud to have played 
a major role in its development.. 

Capitol ® 

Fergus Christopher Kearney Anne Murray Shirley Eikhard Pepper Tree 

Crowbar Aarons & Ackley Edward Bear Martin !Peltüer Gene MacLellan Tommy Graham 
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rock, the Establishment has pre- 
vented mainstream national culture 
from absorbing any of the inno- 
vations of the subculture ( a n d 
therefore eliminating it). The result 
is that there is now in existence a 
genuine and near -workable sub- 
culture throughout the world. 

Nobody in their right mind 
would make an outright claim that 
Canada has managed to bridge that 
gap between the cultures, but there 
are plenty of firm indications that 
the north land is miles ahead of all 
other competitors. Whether such 
a philosophical lead has been 
achieved by the federal govern- 
ment in Canada or whether Pierre 
Trudeau's government are involved 
in a series of unrelated coinci- 
dences cannot yet be judged. 

In December 1969, Pierre Tru- 
deau became the first ever head of 
state to meet with a rock person- 
ality when he spent an hour talk- 
ing with John and Yoko Lennon 

in his Ottawa office. Lennon said 
later that the talks were extremely 
encouraging and the former Beatle 
was stunned that such a meeting 
had taken place after the British 
Government had done its best to 
ignore the exploits of its foremost 
export. In that spirit, Lennon ar- 
ranged the highly publicized but 
ultimately ill -fated Toronto Peace 
Festival. It was not yet the right 
time. 

In 1970, the CRTC began its 
Canadian content crusade which 
has resulted in millions of dollars 
finding their way into the patched 
pockets of Maple musicians. 

In the fall of last year, the Prime 
Minister made his next foray into 
the contemporary culture arena 
when he invited the hot new Ca- 
nadian group, Crowbar, to per- 
form during his visit to the Perth 
(Ontario) centennial celebrations. 
Pictures were taken of the PM 
wearing a fringed suede jacket, 
long hair and a crowbar medallion, 
holding an old microphone (a gift 

from CKOC, flagship of the Ma- 
ple Leaf System network of sud- 
denly Maple Music -oriented radio 
stations) and glancing at a copy of 
a Canadian rock paper. 

In November, England's Procol 
Harum recorded a breakthrough 
rock classical album with the Ed- 
monton Symphony. The LP is now 
moving rapidly up the world 
charts. For years Procol had 
wanted to work the London Phil- 
harmonic, but no one from the 
orchestra was interested. Edmon- 
ton is a city of less than half a 
million people, a long way from 
anywhere. 

Crowbar met up with the Prime 
Minister again in March, when he 
presented them with a gold disk 
for their "Larger Than Life (And 
Liver Than You've Ever Been)" 
album. Trudeau went back to Ot- 
tawa with an armful of tapes and 
records and Crowbar lead singer 
Kelly Jay's suggestion of a quiet 
meeting somewhere to discuss the 
new mood of Canadian youth. 
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"First Class Pop Music" 
Don Heckman, New York Times. 

"Absolute Style- setter of Toronto Bands" 

Peter Goddard, Toronto Telegram. 

"A Marvelously Talented Young Vocalist" i°' 
Jack Batten, The Globe & Mail. 

"Incandescent, Compelling Spirit" The Vancouver Sun. 

"A Band That Plays Superfine Rock & Roll" Dave Bist, Montreal Gazette. 

COUNTRY GOLD "Trail- blazing Performance" Peterborough Examiner. 

"Just Warm and Beautiful" Beetle Magazine. 

cC.»ia-n "An Exquisite Rendering" Bruce Kirkland, The Toronto Star. 

These Artists Made GRT The RPM "Canadian Content Company Of The Year ". 

GRT OF CANADA LIMITED, 150 CONSUMERS ROAD, WILLOWDALE, ONTARIO 
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A few weeks ago, Kelly Jay 
spoke for an hour about that topic 
with one of the Prime Minister's 
key assistants in Ottawa. 

It's worthwhile to repeat that 
we're now talking about the elected 
leader of a nation, not a minor 
politician trying to pick up some 
of the 18- year -old vote. Mr. Tru- 
deau is not really in need of the 
publicity. 

To cap it off, the Prime Minis- 
ter last week came through with 
the tour de force. His government 
had already made the unprece- 
dented step of sinking money into 
a unique plan to promote Canadian 
music to European media, and Mr. 
Trudeau followed up with a special 
letter to the guests. 

The letter said: "Our contempo- 
rary music expresses in a unique, 
enjoyable and often powerful way 
our ideas and emotions as a peo- 
ple. Knowing and appreciating our 
music enables us and music lovers 
from other countries to know Ca- 
nadians better. 

"I congratulate the members of 
Maple Music Inc., for organizing 
the Maple Music Junket. Your ef- 
forts to expose European writers, 
editors, broadcasters, producers 
and film- makers to the contempo- 
rary music of Canada will, I am 
certain, result in exciting rewards. 

"I am pleased to welcome to 
Canada our European visitors and 
wish them a happy and enjoyable 
visit." (signed) Pierre Elliot Tru- 
deau. 

Such government recognition of 
the rock music scene is absolutely 
unique and provides plenty of 
proof of the Maple Music pudding. 

The Junket itself came about 
through a series of at best tenuous 
situations. The concept was born 
in May last year, when New Mu- 
sical Express managing editor, 
Andy Gray, and Ritchie Yorke, the 
Canadian rock journalist, were 
lunching in London. Yorke was 
asking Gray why his paper didn't 
devote more space to Maple Mu- 
sic and Gray suggested that there 
was lack of interest in music from 
Canada and that no one even knew 
what music originated in Canada. 
Gray felt the only way to over- 
come this was to take a party of 
European opinion -makers to Can- 
ada for a firsthand look at what 
was happening. 

Yorke returned to Toronto, 
wrote about the Maple Music 
Junket idea and then sat down to 
organize it. He obtained early sup- 
port from CRTC chairman, Pierre 
Juneau, who set up the meetings 
which led to eventual Government 
backing for the Junket. 

In September Yorke was invited 
to attend the annual meeting of 
the Canadian Recording Manufac- 
turers Ass'n to pitch his idea and 
to try to enlist CRMA financial 
support. The possibility of govern- 
ment involvement pushed the us- 
ually cautious trade body into vot- 
ing yea and the project was begun 
in earnest. 

A Board of Directors was ap- 
pointed, consisting of Capitol's Ar- 
nold Gosewich (president), Colum- 
bia's Fred Wilmot, Evert Garret - 
sen of Polydor, Trans Canada's 
Jean -Paul Rickner, Quality's Lee 
Farley, Bert Betts, secretary of the 
CRMA, and Yorke. Additional 
honorary directors included Dr. 
Jan Matejcek of CAPAC, BMI's 
Harold Moon. Jack Richardson of 
CIRPA, and the Ontario Council 
for the Art's Louis Applebaum- 

It was the first time Canadian 
record companies had united in a 
plan whose intent was to stimulate 
sales in a foreign market for the 
industry as a whole. When product 
is involved, record companies in 
Canada have traditionally acted 
like record companies everywhere 
-they are friendly but distant 
competitors. 

Les Perrin's PR office in London 
was contracted to handle European 
representation of the Junket in co- 

operation with Enterpress, and rec- 
ord companies in Canada pledged 
large amounts of staff to help or- 
ganize the Junket. Some 150 Ca- 
nadians actively worked on the 
Junket and they came from a doz- 
en different record companies. 

Many problems were encoun- 
tered along the way. Since it was 
the first time anything of this na- 
ture had been attempted, organiz- 
ers were often working in the dark. 
A maximum of co- operative effort 
was needed from everyone involved 
and that applied equally to the 
talent. 

It is significant to state that 
Maple Music artists demonstrated 
a very rare breed of camaraderie in 
allowing their talents to be used 
on the Junket. They were selected 
by an independent talent selection 
committee, they were limited to 30 
minutes performance time, the 
show order was decided by the 
producer and a network TV ex- 
ecutive, and they were paid scale. 
They also turned over TV rights 
to Maple Music Inc., the nonprof- 
it company which produced the 
Junket. They had almost no con- 
trol over the event. 

The original intent of the Junk- 
et was to make European media 
aware of the emergence of Maple 
Music. But as the organization 
proceeded, it became obvious that 
a secondary purpose could be 
achieved -that of informing the 
Canadian public at large of how 
much was going on under their 
noses. Negotiations were carried 
out with the CBC to make a spe- 
cial film of the Junket which would 
subsequently be supplied to various 
European TV stations and net- 
works free of charge by Maple 
Music Inc. 

Invitations were sent out to 
youth media VIP's in 15 European 
countries while in Canada, the 
itinerary for the guests was put 
together. It was decided to fly in 
a special party of 20 French- speak- 
ing journalists and broadcasters 
two days ahead of the Junket for 
an examination of the Quebec mu- 
sic scene. Two special concerts 
were set up for a French -language 
audience. 

The rest of the guests were 
flown in by chartered CP Air jet 
to Montreal on the afternoon of 
Sunday last (4). During their first 
day on Canadian soil, the guests 
were taken on a tour of Montreal; 
attended a lunch thrown in their 
honor by the Mayor of Montreal, 
Jean Drapeau; and saw a selection 
of Canadian films at the National 
Film Board headquarters. 

On Monday evening (5), they 
will be guests of honor at Maple 
Music Spectacular No. 1, the first 
of three showcases of Canadian 
musical talent. The concert features 
Andre Gagnon, Moe Koffman, 
Frank Mills, Anne Murray, the 
Poppy Family, the Stampeders 
and Tapestry, and will be pro- 
duced on an honorary basis by Don 
Tarlton of Donald K. Donald Pro- 
ductions at Place des Arts. 

On Tuesday morning (6), the 
guests will be transported to Toron- 
to on two special railway coaches 
attached to a normal train. Follow- 
ing a reception at the Royal York 
Hotel, they will attend Maple Mu- 
sic Spectacular No. 2, which in- 
cludes Gary Buck, Bruce Cock- 
burn, the Perth County Conspiracy, 
Fergus, Christopher Kearney, the 
Mercey Brothers and Murray Mc- 
Lauchlan at Massey Hall. 

Breakfast will be served at 
Manta Sound Studios on Wednes- 
day morning, followed by a tour 
of Ontario Place, a futuristic ar- 
chitectural dome on Lake Ontario. 
After the official Maple Music 
Junket dinner, they will return to 
Massey Hall for Maple Music 
Spectacular No. 3, which features 
April Wine, Chilliwack, Crowbar, 
Edward Bear, Fludd, Lighthouse 
and Mashmakhan. Both Massey 
Hall concerts will be produced for 
the Junket by Martin Onrot of 
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Canadian News Report 

Conference Held On 
Canadian Music Policy 

BANFF. Alberta - More than 
250 serious music organizers and 
performers from across the coun- 
try journeyed to Banff for the 
three day annual Canadian Music 
Council Conference. The theme 
for the conference was The De- 
velopment of a Music Policy for 
Canada, which was formulated 
through six topic discussion groups. 

A flock of Federal and Provin- 
cial government VIP's were on 
hand for the conference and vari- 
ous receptions. held at the Banff 
School of Fine Arts. The Secre- 
tary of State was represented by 
Andre Fortier and Carl Lochnan. 
Canada Council's music officer, 
Guy Huot and CRTC commis- 
sioner, Mrs. Patricia Pearce, 
rounded out the Federal party. 

Provincial arts -oriented politi- 
cians included Ontario's Secretary 
for Social Development, Robert 
Welch; Quebec's minister of cul- 
ture, Mme. Claire Kirkland -Cas- 
grain; and Alberta's minister of 
culture, youth and recreation, 
Horst Schmid. 

The CBC's head of radio music 
and variety, John Roberts, ar- 
ranged three concerts to enter- 
tain Conference delegates. 

Receptions and dinners w e r e 
hosted by CAPAC. BMI Canada, 
Yamaha Canada Music Limited. 
the Secretary of State, the Province 
of Alberta. 

The recommendations of the 
conference topic discussion groups 
are to be presented to the Cana- 
dian Music Council. and will ul- 
timately be passed along to the ap- 
propriate parties. 

The six groups were (a) Crea- 
tivity (chaired by Louis Apple- 
baum with Maryvonne Kendergi 
and Samuel Dolin as panelists); (b) 
Performance (Gilles Lefebvre with 
Leopold Simoneau, John Holger- 
son and Georges Little); (c) Edu- 
cation (Jean Papineau- Couture with 
Murray Schafer. Lucien and D. F. 
Cook); (d) Role of the Media (Pa- 
tricia Pearce with John Barnes, 
Gabriel Charpentier, Jack Craine, 
John Roberts and R. I. Yorke); 
(e) Service and Promotional Agen- 
cies (John Hobday with Keith 
MacMillan, Jan Matejcek, Gilles 
Potvin and lyse Richer -Lortie); 
and (f) Funding the Arts (Jean -Paul 
Jeannotte with Carl Lochnan, Guy 
Huot. Walter Kaasa and Robert 
Sunter. 

C.B.E. will be staging summer benefit cor 
throughout the United States. 

Our first concert will be at the Ash Grove 
Earthrise and Train, June 5. Then we Boogie 
June 22, Greek Theatre in July, the Hollywood 
ing. Then a 3 -day festival in August. 

We need all your support and will cover most e 

in Hollywood with 
at the Fox Theatre 
Bowl will be follow- 

Rolling Stones 
Sly and the Family Stone 
Malo 

Santana 
Louis Casca 
El Chicano 
Grateful Dead 

Elton John 
John and Yoko 

T. Rex 

George Harrison 
Etc., Etc., Etc. 

In times of today the music industry has put man's finest art 
in an awkward position. You write it -you sing it. Now, make it 
happen, make it real -put your money where your music is! 
We are working to make your art reality. 

Citizens for a Better Environment is a national non - profit environ- 
mental fund -raising organization. Our objective is to continue to 
support several dozen organizations throughout the United States 
which are aggressively engaged in preserving and improving this 
country. California, the most beautiful state of all, is the only one 
which is losing the battle on all fronts. 

For further information contact (Citizens for a Better Environment) 
festival and concert director: 

48 

9056 Santa Monica Blvd. 
W. Hollywood, Ca. 90069 

Canada Puts Best Talent Forward 
Confirmed from page 46 

Encore Productions, again on an 
honorary basis. 

On Thursday morning of the fi- 
nal day, they will lunch with Ca- 
nadian artists and composers and 
representatives of the Canadian 
media. Their charter flies back to 
Europe that evening. 

Two U.S. observers will also be 
on hand for the duration of the 
Junket- Billboard's International 
Editor Ian Dove and Bob Hamil- 
ton of the Radio Report. A party 
of European music trade execu- 
tives has flown over at their own 
expense, and a large group of U.S. 
record men are also attending the 
event. 

All of the Junket promotional 

material and moreover, the entire 
Junket philosophy has been di. 
rected towards hope rather than 
hype. No outrageous claims about 
the talents of Canadian artists are 
being made; there is no boosting of 
Maple Music at the expense of mu- 
sic from other countries. 

The organizers say they are 
simply trying to provide the Euro- 
pean guests with a look at what is 
happening in the north country. If 
the Europeans like what they see - 
then all the better. The Junket 
lacks the high presure hype of 
many record company- sponsored 
press junkets. 

It is costing Canadians in the vi- 
cinity of $100,000, of which $30,- 
000 was contributed by the Federal 
Government. The balance comes 

from the two performing rights so- 
cieties CAPAC and BMI (which 
each donated $3,000) and members 
of the CRMA. 

Although there really are no 
tangible methods of evaluating the 
immediate results of the event, or- 
ganizers are hoping that if the 
guests enjoy any of the artists and 
music they hear, then they will 
subsequently draw it to the atten- 
tion of their audiences. 

It is a bold move. It is pioneer- 
ing country. Yet one can't help 
feeling that something very real is 
taking place in the north country 
and that that sleeping giant of a 
market for foreign product has fi- 
nally climbed to its feet and is be- 
ginning to realize its own creative 
potential. 

Backers of the Maple Music Junket include from the left: Guy Bertrand of Polydor; Bert Betts of CRMA; Phil 
Anderson of Arc Records; Fred Wilmot of Columbia Records; Arnold Gosewitz of Capitol Records; Lee Farley 
of Quality Records; Louis Applebaum of the Ontario Council for the Arts, and Jan Matejek of CAPAC. 

From The 
Music Capitals 

of the World 
TORONTO 

Axe Records has announced the 
release of the first album through 
its distribution deal with London. 
The LP is titled "Thundermug 
Strikes" and it features London 
(Ont.) band, Thundermug, pro- 
duced by Greg Hambleton. A spe- 
cial mailing of album, Poster and 
Axe matches has been made to 
radio stations.... Capitol's Chris- 
topher Kearney is now on tour in 
the U S Jethro Tull currently 
on tour across Canada with con- 
certs in Quebec City (2). Ottawa 
(3), Toronto (4), Edmonton (8). 
Calgary (9) and Vancouver (10)- 
the group is accompanied on tour 
by Wild Turkey. . . Several sta- 
tions have banned the new Crow- 
bar single, "Ask Me No Questions" 
because of the "goddam" in the 
lyric. ... Frank Mills' "Love Me 
Love Me Love" has become the 
biggest selling Canadian single so 
far for Polydor, exceeding even 
"Stay Awhile" by the Bells. Mills 
appears with a string section at 
the Maple Music Spectacular No. 1 

at Place des Arts (5). 
The Eatons' department store 

chain have made Waldo De Los 
Rios, "Great Movie Themes." the 
album of the month. Tamarac's 
The Cycle have a new hit on their 
hands with "Coming Back Again." 
a Paul Clinch production. . . 

Capitol's Edward Bear performed 
at a school for emotionally dis- 
turbed children last week as part 
of their policy of charity perform- 
ances. . Capitol U.S. is rush - 
releasing their single "Masquerade" 
this week. 

The Procol Harum single, "Con- 
quistador" is the group's first single 
hit in several years. It was recorded 
with the Edmonton Symphony last 
November. . . . April Wine in 
Toronto this week cutting a new 
album for Aquarius. . Evert 
Garretsen, back from Spanish va- 
cation, in Toronto (24) with Guy 
Bertrand for Maple Music Junket 

Board meeting -also present was 
Brian Chater of Much Productions 
and Ken Middleton of Kinney. 

Pinky's "Tell Me Who" was the 
winner on the MLS this week, 
beating out Pepper Tree's "Love Is 
a Railroad." . . . The CRTC has 
introduced new operating regula- 
tions for campus broadcasters... . 

The new Murray McLauchlan 
single is "Jesus Please Don't Save 
Me (Till I Die)." 

RITCHIE YORKE 

MEXICO CITY 
RCA released the Spanish -lan- 

guage version of Nilsson's "With- 
out You" and are using leather 
collars as part of the promotion 
for the disk. . Sergio Mendes 
and Brasil 77 played a benefit for 
poor children at the Palace of Fine 
Arts.... Middle of the Road are 
expected in Mexico in July. . 

Singer Olga Breeskin has recorded 
a Spanish version of the Donny 
Osmond title. "Puppy Love." . . 

The film theme "Friends" by Elton 
John has been released on a Garn- 
ma LP and as a single by Tizoc. 
. . . Argentinian singer Leo Dan, 
now living in Mexico, has com- 
pleted a new album and visits Ar- 
gentina for three films, remaining 
there for six months. . . . Argen- 
tinian singer Sandro, currently 
working in Mexico, is preparing to 
record in English for the first time 
at the Columbia studios in the U.S. 

Vikki Carr has recorded a 
Spanish language album which she 
will debut at the CBS convention 
in London in August. . . Gamma 
have released a "best of" album 
by singer Karina, expected in Mex- 
ice in two months time. . . Mex- 
ican group, Los Baby's have built 
their own studio for their own re- 
cordings. They are also looking for 
talent. . .. Enrique Gutierrez Za- 
mora, international a &r for RCA, 
will assume the additional responsi- 
bility for the A &M catalog in 
Mexico. ENRIQUE ORTIZ 

TOKYO 
Toshiba Onko will distribute 

Avalanche Records in Japan. It 
is a label of the UA Music group. ... Mari Amachi CBS /Sony, pre- 
sented a one man concert at Hibiya 
Hall, May 28.... Tokuma Onko 
is releasing a new album by Jap- 
anese group, Takao Hirata and 
the Sellstars on June 10. 
Toshiba Onko will distribute Capi- 
tol group, East, in Japan and the 
first single under the contract will 
be released June 25, with an album 
following July 5.... The winning 
song from the Tokyo Music Fes- 
tival "I Will Not Cry" by Izumi 
Yukimura will be released by RCA, 
June 5. . Chicago will visit 
Japan in June. The trip was orig- 
inally set for March but was post- 
poned. . Roger Williams gave 
his first Japanese concert, May 27, 
at Kosei Nenkin Hall. . U.K. 
conductor Frank Chacksfield is 
currently in Japan with his orches- 
tra, playing concerts until June 16. 
. . . Enrico Macias is on a Jap- 
anese concert tour, playing 25 
dates until the middle of June. It 
is his fifth Japanese tour. 
Brenda Lee will perform in 27 
cities during her current Japanese 
tour. She is also scheduled to re- 
cord in Japan. . . . Swingle Sing- 
ers are on a concert tour of Japan. 
. . . Singer Dusty Springfield will 
tour Japan in August with concerts 
already set in Tokyo, Osaka and 
Kobe. ...Osibisa will be in Japan 
at the end of June -their first visit. 
They will give two concerts in 
Tokyo. ALEX ABRAMOFF 

BUENOS AIRES 
Mercedes Sosa, Argentinian folk 

singer, returned from her Mexican 
tour. . Guitarist Eduardo Falu 
appeared in Los Angeles, San Fran- 
cisco, San Diego and Houston on 
a a short U.S. tour.... Sicameri- 
cana SA will open a branch to 
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International News Reports 

London Rock Theater 
Sale is Found Valid 

LONDON -Biffo Music's claim 
to the lease of the Rainbow The- 
ater was upheld in the High Court 
last week. Justice Ackner re- 
jected an application for an in- 
junction against the sale, which 
was sought by Recording a n d 
Broadcasting Associates, the rival 
company bidding for the theater. 

The lease of the Rainbow was 
put up to tender two weeks ago by 
the Sundancer company liquidator 
Keith Wickenden. Biffo Music, 
whose two principal shareholders 
are Chris Wright and Terry Ellis 
of Chrysalis, bid $62,000 - which 
was $625 less than Recording and 
Broadcasting Associates. The mi- 
nor discrepancy between the two 
bids however, is believed to have 
been purely technical. Biffo Mu- 
sic's bid did not include the cost 
of the stocks in the Rainbow's 
bars. 

Wickenden accepted the Biffo 
Music offer and last week Record- 

ing and Broadcasting Associates 
made an application for an in- 
junction against the liquidator sell- 
ing the lease on the grounds that 
its bid was the highest. On Friday 
however, Justice Ackner decided 
the sale of the Rainbow to Biffo 
was valid. 

The chairman of Recording and 
Broadcasting Associates is Derek 
Randall, a former actor who has 
been involved in theater promo- 
tions. "I formed the company in 
May last year with this kind of 
function in mind," Randall told 
Music Week. "I'm still tentatively 
interested in running a rock thea- 
ter." 

Randall, who was also involved 
in the production of the Rolling 
Stones film at London's Marquee 
Club last year, was advised in his 
bid for the Rainbow by Danny 
Wright, the theater's former ac- 
countant. 

CODING 

SEPTEMBER 

18, 

1.972 

BILLBOARD 

SPOTLIGHT 

ON 

CANADA 

50 

Cap. Canada 

Distrib. Page's 

U.K. Label 
TORONTO - Capitol Records 

(Canada) Ltd. signed a distribu- 
tion deal with Page International 
Records of the U.K. The agree- 
ment was set up between Capitol 
president, Arnold Gosewich, and 
Larry Page of Page International. 

The deal calls for Capitol to 
issue product on the Penny Farth- 
ing label, but the first release 
"Beautiful Sunday" by Daniel 
Boone, a current U.K. chartmaker, 
is being rushed out on Capitol 
while new labels are being pre- 
pared. 

Polydor Promo 
On French Disk 

MONTREAL - French Can- 
ada's leading recording artist, Rob- 
ert Charlebois, has released his 
first album through the Barclay 
1 abel. 

The album is completely in 
French but has been receiving ex- 
tensive airtime on CHOM -FM, the 
top English language FM rock sta- 
tion in Montreal. Polydor intends 
to mount a special English pro- 
motion on the LP. Despite his 
enormous success in Quebec, Char - 
lebois has yet to break through 
in the English market. 

Singer Joins 
Wife on RCA 

MONTREAL - RCA Canada 
has signed Dick Nolan to a long- 
term recording contract. Nolan's 
first album for RCA, "Fisherman's 
Boy," will be released later this 
month. Nolan has been a head- 
liner for several years at Toronto's 
country music spot, Horseshoe 
Tavern. His wife, Bonnie Lou, also 
records for RCA. A duet album is 
planned for release later in the 
year. 

Toronto Artists 
To Axe Label 

TORONTO -September Produc- 
tions' Axe label had signed Toron- 
to musicians Gary Weeks and Dave 
Beckett. A debut single, "Can't 
You Do it Now," penned and pro- 
duced by September's Greg Ham - 
bleton, has just been released 
through London distribution. 
Weeks and Beckett will soon begin 
work on an album. 

Odeon, Philips 
TV Production 

RIO DE JANEIRO - Odeon 
and Philips (Companhia Brasileira 
de Discos) signed an agreement to 
make joint television productions 
featuring their artists. The pro- 
ductions would be built around 
artists singing their current re- 
leases. 

Until now Brazilian artists have 
made sporadic appearances on TV 
shows as guest artists. Elis Regina 
(Philips) however has been appear- 
ing in a special weekly half hour 
show on TV- Globo. 

'Mammy Blue' 
Writer Cancels 

RIO DE JANEIRO - Ricky 
Shane, composer of worldwide hit, 
"Mammy Blue," cancelled his 
scheduled appearance at Rio's 
large Municipal Theater, pleading 
failure of instruments to arrive 
and a bad cold. 

TV, AM-FM Programs 
On Music Junket 

TORONTO - The Canadian 
Broadcasting Corporation a n - 
nounced this week that it will pro- 
duce two separate AM and FM 
radio programs and a television 
special on the Maple Music Jun- 
ket. 

There will be two 60 minute 
radio specials entitled "Maple 
Music -Ahead of the Record." On 
the AM network, the first program 
will be broadcast July 1 at 1:03 
p.m. and the second will follow 
on July 7 at 8:03 p.m. Both pro- 
grams will be broadcast on the 
CBC FM network. 

The television special, to be pro- 
duced and directed by Athan 
Katsos, will be a 90- minute color 
film tentatively titled "Maple 
Music." It will be shown on the 
CBC network in September. All 
three programs will be taped "at 
and around" the three Maple 
Music Spectaculars in the Maple 
Music Junket. 

The prime objective of the pro- 
grams, says the CBC, will be to 
showcase Canadian recording tal- 
ent as it is expanding from North 
America to Britian and Europe. 
The AM radio audience in Canada 
has already created a $10- million 
a year industry in only 24 months, 
largely as a result of the Canadian 
Radio -Television legislation on 
Canadian content which began in 

January last year. Prior to this, 
Canadian musicians had to emi- 
grate to the U.S. to make records 
as local broadcasters were not in- 
terested in programming domestic 
productions. 

The CBC programs, unique in 
that hitherto the Corporation had 
indicated very little concern with 
contemporary music culture, will 
present the best musical perfor- 
mances from the concerts and 
documentary coverage of other de- 
tails of the Junket, including in- 
terviews with performers, visiting 
media and music industry guests 
and Canadian music people. 

The radio programs will be pro- 
duced by Paul Mills, himself a 
Canadian composer. TV producer 
Athan Katsos' credits include 
several recent Anne Murray spe- 
cials. All of the CBC programs 
will be written by Bill Howell. The 
sound will be recorded on 16- 
track equipment by Enactron, un- 
der the supervision of Brian Ahern 
and engineer Chris Skene. 

Arnold Gosewich, president of 
Maple Music Inc. (the nonprofit 
company which is producing the 
Junket) said that negotiations have 
been completed with the CBC for 
film and tape copies of all pro- 
grams to be distributed free of 
charge to interested European sta- 
tions and networks. 

From The 
Music, Capitals 

of the World 
Continued from page 48 

handle the Atlantic, Warner and 
Reprise lines.... Brazilian singer 
Roberto Carlos did night club 
work during May.... U.K. singer 
Malcolm Roberts played concerts 
and did television appearances dur- 
ing May. The Bee Gees are 
set for an Argentinian tour, in- 
cluding television, in July. 

RUBEN MACHADO 

RIO DE JANEIRO 
Philips is recording the Brazilian 

version of "Jesus Christ Superstar" 
on the Sinter label. . . . Carlos 
Ramirez, Columbia singer, returned 
to Brazil after a 10 -year absence 
for TV and nightclub work. . 

Imported records in Sao Paulo 
are sold at about $11, in Rio at 
about $9. . Valdick Soriano 
(RCA) whose bases his perform- 
ance on past songs and style and 
romantic ballad singer Claudio 
Barroso (Continental) are leading a 
trend towards simplicity in the 
local chart. HENRY JOHNSTONE 

DUBLIN 
"Mini- monsters" are proving to 

be a big success for Pye -and 
there are plans to release many 
more in the next few months, at 
the rate of one or two new titles 
a month. The disks offer four 
tracks and cost about the same 
as a single. Pye's biggest success 
so far has been John Kerr's "Three 
Leafed Shamrock," which has been 
14 weeks on the Irish chart, three 
of them at No. 1. The next mini - 
monsters will feature Margo and 
Red Hurley. . . Pye will issue 
the first record by Dublin close - 
harmony group Unison during mid- 
summer. The group won the pre- 
mier award of the "Star -Trek '72" 
contest organized by St. Gabriel's 
Community Center, Dollymount, 
Dublin. . EMI issued the first 
album by the Big 8 on Talisman. 
Produced by Walter J. Ridley, it 
includes solo vocals by Brendan 
Bowyer, Tom Dunphy, Twink, 
Dave Coady and Jimmy Conway. 
Among the 12 tracks are "Sunday 
Mornin' Comin' Down," "Is This 

the Way to Amarillo" and Gilbert 
O'Sullivan's "Matrimony" (sung by 
Jimmy Conway), which may be 
issued as a single. . Tir na 
nOg's "The Lady I Love" was 
chosen as the Irish entry for May 
on "European Pop Jury," emceed 
by Larry Gogan on RTE Radio. 

Skid Row, in a trip home 
from London, played the National 
Stadium.... Quintessence, whose 
new album, "Self" (RCA), is dis- 
tributed thru Irish Record Factors, 
played dates in Cork, Galway and 
at Christ Church Cathedral in 
Dublin. 

One of the hottest new groups 
on the folk scene, Planxty (the 
word means a lively air) are on a 
nationwide tour that will last until 
July 1. A member of the group, 
Christy Moore, has an LP doing 
well in the U.K. folk album charts, 
"Prosperous" (named after the 
County Kildare village) and the 
backing musicians include Andy 
Irvine, Donal Lunny and Liam 
Og Floinn, who have since joined 
Christy to form Planxty. . . . 

Female singer Dick (real name: 
Barbara Dixon) returned from 
Canada to join the Royal Show - 
band. Dick used to be a member 
of the now dissolved trio of Maxi, 
Dick and Twink. All three mem- 
bers of the group are with various 
showbands. 

Because of very strong dealer 
demand, Polydor Ireland has re- 
released an album by the Band 
and Choir of the 11th Panzer 
Grenadier Division, which was de- 
leted both in Germany and the 
U.K. Polydor's Derek Hannan says 
that the track that is in particular 
demand is "Erica." ... Roy Orbi- 
son and Lindisfarne are among the 
artists who will be visiting Ireland 
in August. KEN STEWART 

STOCKHOLM 
Seven million people attended 

the Swedish Folkparks during 
1971, a record total representing 
a 16.5 percent increase, and 011e 
Johannesson, managing director of 
Folkparkernas Centralorganisation, 
expects an even better 1972 result. 
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Billboard congratulates 
the enterprise and endeavor demonstrated 

by the Canadian Music Industry 
in organizing the Maple Music Junket; 

the largest music promotion 
ever conducted by a single nation. 

We join in welcoming 
members of the European media 
to the North American continent. 

We too believe something very special 
is happening up in the North Country. 
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73onnie 
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OVATION 

"BONNIE KOLOC has got it! . Take any available transportation and go down to see her." Patricia O'Haire /New 
York Daily News ... "Bonnie Koloc is possessed of a truly stunning talent." Dan Bottstein /Billboard . . "Hers will 
be an important voice for years." Rich Aregood /Philadelphia Daily News ... "It looks like Bonnie Koloc is on her way." 
Al Rudis /Chicago Sun -Times. 

These are just some of the raves after Bonnie Koloc's live performances and following the release of her first album 
for Ovation, "After All This Time." When she first came to Chicago, she had nothing more than seven dollars, an old 
guitar and her magnificent voice. With "After All This Time" making its mark, Bonnie is well on her way. 

',"$13110 niaw a¢ . 

Ovation OVQD /14.26: 
Bonnie Koloc- "Hold on to Me." 

NEW OVATION QUADRAPHONIC RELEASES IN JUNE, include Bonnie Koloc's latest 
and three on Ovation's Black Jazz label, all encoded with the Sansui QS System: 

Black Jazz BJQD /7: 
Henry Franklin -"The Skipper." 

Black Jazz BJQD /8: 
Doug tarn - "Spirit of the New Land." 

SYSTEM 

Black Jazz BAD/ 9: 
The Awakening -"Hear, Sense and Feel." 
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FOR SANSUI 
A pioneer in quadraphonic software, Ovation Rec- 
ords has already issued a number of albums en- 
coded with the Sansui QS System. But Ovation's 
pacesetting president, Dick Schory, is once again 
in the forefront of a new and exciting 
development in the industry, four - 
channel sound. Actually, he's been 
experimenting with the new medium 
for 10 years, well before most of us 
heard about four channels. In fact, the 
Sansui QS Encoding System is not the 
first one or the only one he's worked 
with -but it looks like the last. He 
doesn't mind telling you why either: 

"Over the years, I've tried every tech- 
nique I could get my hands on. And I've 
come to grips with the special problems and spe- 
cial capabilities of this great new medium. So 
my decision to go with Sansui is not a casual one. 
There were solid reasons. 
"Essentially, we were looking for a system that 

could fulfill two major requirements. It had to be 
able to reproduce accurately the exact placement 
of program material as we intended in the original 
four -channel mix. It also had to reproduce that 

material, without any loss or distor- 
tion, when played back in stereo or 
monaural modes. We wanted a single 
disc version of each release. 

"After a thorough study of the various 
matrix systems now available, we have 
elected to use and strongly endorse 
the Sansui QS System. With this en- 
coding process, our product repro- 
duces extremely well in monaural AM 
broadcast, in standard stereo and in 
decoded form in the various standard 

matrixing systems. It is my professional opinion 
that Sansui QS Encoding offers complete com- 
patibility with all present home equipment and 
extensive four -channel possibilities when used 
with various decoders." os 

SYSTEM 

Why not find out for yourself what Ovation has al- 
ready discovered? Add the Sansui QS studio en- 
coder and here's what you'll have going for you: 

TOTAL LOCALIZATION. In every direction 
of the sound field, with no dropouts, cancellations 
or shifts in position. You don't have to worry about 
where you place performers. The acoustic per- 
spective is exactly the same as for discrete tapes 
-and so is your freedom of movement. 

TOTAL COMPATIBILITY. Everybody's "to- 
tally compatible" because everybody defines the 
term differently. We're so sure we've covered all 
bases that we'll let you define it, any way you like. 
Sansui encoding is compatible with two -channel 
stereo playback of encoded recordings. With four - 
channel playback (ambience synthesis) of con- 
ventional two -channel stereo recordings. With 
other matrix decoders. With all existing home 
hardware as well as professional equipment. With 
present broadcast standards and equipment. Did 
we leave anything out? 

ONE DISC DOES IT ALL. When you play back 
Sansui- encoded material in conventional two - 
channel stereo, you get an entirely correct stereo 
perspective. The rear -channel sounds are spread 
out outside the two speakers, to produce a broad- 
ened and enlarged stereo perspective, rather than 
being jammed unnaturally into the space between 
the two speakers. In practical terms, this means 
that you do not need to produce separate four - 
channel and two -channel records. 

EASY BROADCASTING. There's no need to 

Sansui Electronics Corp. New York 

Los Angeles 
Sansui Electric Co., Ltd. Tokyo 

Sansui Audio Europe S.A. Belgium 

Germany, W. 
Vernitron Ltd. U.K. 

SavzsuL 

wait for the FCC to adopt an independent system. 
Just add an encoder and you're transmitting a 
completely compatible two -channel stereo signal 
that meets all broadcast standards and legal re- 
quirements. 

In fact, the broadcaster doesn't even need an en- 
coder, unless he's originating live material or 
wants to transmit discrete four -channel sources. 
All he has to do is put encoded discs -your discs - 
on his turntable, set his present tone arm with its 
present cartridge down in the groove, and trans- 
mit. That's exactly what's happening right now at 
hundreds of FM stereo stations everywhere. 

HOME DECODING TODAY. Sansui alone, 
with its complete line of add -on decoders and con- 
verters and complete four -channel receivers, al- 
ready accounts for over 100,000 homes in which 
encoded four -channel material can be reproduced 
as intended, with more hardware being sold every 
day. And, because the decoders of most other 
manufacturers will do the job too, there are well 
over half a million four -channel systems in use to- 
day worldwide that can handle Sansui- encoded 
records. 

The Sansui encoder is simple to adjust, easy to use 
and reliable. Try it. Experiment with your own ma- 
terial, in your own way. Learn for yourself what 
Ovation and other recording and broadcast stu- 
dios everywhere have already found out. Including 
labels like ABC -Dunhill, Project 3, Command, Im- 
pulse, Audio Treasury and Ode. 

r " For a demonstration or literature, call or write to any of 
the locations shown here: 

4 4I SANSUI ELECTRONICS CORP. 
32 -17, 61st Street, Woodside, N.Y. 11377. Tel.: (212) 721.4408. Cable: SANSUILEC NEW YORK. 

Telex: 422633 SEC UI. 
333 West Alondra Blvd. Gardena. Calif. 90247. Tel.: (213) 532 -7670. 
14 -1, 2- chome, Izumi Suginami -ku, Tokyo 168, Japan. Tel.: (03) 323 -1111. Cable: SANSUIELEC. 
Telex: 232 -2076. 
Diacem Building Vestingstraat 53 -55. 2000 Antwerp. Tel.: 315663 -5. Cable: SANSUIEURO ANTWERP. 
Telex: ANTWERP 33538. 
6 Frankfurt am Main. Reuterweg 93. Tel : 33538. 
Thornhill Southampton SO9 50F. Southampton 44811 . Cable: VERNITRON SOTON. Telex: 47138. 
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International News Reports 

40-Year-Old Sonora 
Name Change: Phonogram 

By KJELL GENBERG 
STOCKHOLM - AB Sonora 

changes its name to Phonogram in 
the 40th year of its existence in 
line with the policy of all Philips 
companies throughout the world. 

Sonora was founded in 1932, 
pressing foreign disks at first, and 
began producing its own records 
the following year. During its 
first 24 months, Sonora operated 
with the help of Radio Sweden 
technicians, and then appointed its 
own staff. 

From 1933 until 1958, Sonora 
made approximately 9,000 record- 
ings, then was taken over by 
Philips in 1958 after years of 
mixed fortunes, including the 1946 
dispute with STIM (the perform- 
ing right organization) which al- 
most stopped all recording in 
Sweden and the departure in 1947 
of recording manager Helge Round - 
quisth to found his own label 
Cupol, now linked with Swedish 
CBS. 

Philips had initially operated in 
Sweden as manufacturer of phono- 
graphs and other electrical equip- 
ment, and began its record activi- 
ties in a small room at Gavlegatan 
in Stockholm where engineer Arne 
Wigren and one assistant were 
located. 

The artist roster increased with 
releases in 78 rpm form, and 
Philips also started pressing foreign 
repertoire. The pace accelerated 
with the advent of the LP, and in 
1953 Philips acquired local rights 
to the American Columbia catalog. 

The company's music depart- 
ment became independent in 1956, 
and two years later it bought out 
Sonora, following the death of 
Sonora founder Erik Ljungberg. 
Philips- Sonora moved into a large 
location at Kungsgatan, and the 
music publishing subsidiary Sonora 
Musikforlags AB was launched. 
The latter is now independently 
operated under the management 
of 011e Bergman. 

From 1952 through 1959 Alf 
Edelgardt was managing director 
for Sonora and Philips- Sonora. 
He was followed by Lars Billeng 
(1960 -61), Bo Lofberg (1961 -65), 
Eddie Landqvist (1966 -68), and 

Promo Drive 
Centers On 
French Records 

PARIS - Phonogram France, 
under the company's new public 
relations director Louis Nucera, is 
to mount a major summer pro- 
motion campaign this year, center- 
ing around the Cote d'Azur area 
on the Mediterranean. 

Nucera will spend nearly two 
months at Nice, co- ordinating live 
performances and radio and tele- 
vision coverage of the many Pho- 
nogram acts expected to appear in 
the south of France this summer. 

The promotion will open at the 
Rose d'Or Song Festival at Antibes 
in early July and will continue 
through late August. Assisting Nu- 
cera, will be Daisy Lama, handling 
night clubs, and Gregoire Collard 
who will co- ordinate radio and 
television coverage. 

Phonogram is also sending an 
executive, Jean -Louis Jannes, to 
work on the Atlantic coast, while 
the northern France resorts will 
be handled by the Paris bureau. 

Brazil Disks, 
Tapes Increase 

RIO DE JANEIRO - Sales 
figures for the first three months 
of 1972 in Brazil showed a 23 per- 
cent increase in record and tapes, 
compared to the same period last 
year. 

Cassettes jumped by 223 per- 
cent. 

Male singers sold 52 percent of 
the disks, groups 10 percent, or- 
chestras 10 percent and female 
singers 7 percent. 
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then the present incumbent, Boo 
Kinntorph, who took over in 1968 
from Landqvist, now manager of 
the International Federation of 
Phonographic Industries. 

The newly named Phonogram 
AB's labels include Amadeo, DJM, 
Golden Hour, Hot Wax, Invictus, 
JAM, Marble Arch, Mercury, Pye, 
Uni, Philips, Fontana, Vertigo, 
Sonora, Dux, Frituna, and Sven- 
ska Ljud. 

It also represents Alegro Enter- 
tainment, B &C Records, Big Tree 
Enterprises, Clearlight Records, 
Family Productions, Flying Dutch- 
man, Interroband Productions, 
Lansdowne, Revue, Shamley, Qual- 
ity Records, Red Bullet Produc- 
tions, September Productions, Shel- 
ter Recording, Stereo Dimension, 
Tony Stratton Smith Records, 
Tara International, Octave Rec- 
ords, Somethin' Else Productions, 
and Starcast. 

Phonogram is situated at Baner- 
gatan 43 in Stockholm with a 
mailing address of Fack, 100 55 
Stockholm 10. Phone number is 
08/670440 and the telex number 
is 10750. The cable address is 
Phonogramab. 

Bill Urges 

More Brazil 

Music on Air 
RIO DE JANEIRO -A new 

bill requiring Brazilian radio and 
television stations to program more 
local than foreign music has been 
presented to the National Con- 
gress. 

Presenting the bill, Deputy Si- 
queira Campos of the interior 
state of Goias said it would re- 
quire a minimum of 60 percent 
Brazilian music and a maximum of 
20 percent foreign music. Pen- 
alties for violation would range 
from fines to suspension of license. 

Campos stated: "Brazilian mu- 
sic, which is considered all over 
the world to be of exceptional 
quality, meets enormous obstacles 
to its development within Brazil." 

Other similar bills have been 
presented to the National Con- 
gress but never came up for a vote. 

Film exhibitors are obliged to 
show a percentage of Brazilian 
product and some cinemas have 
been temporarily closed for fail- 
ing to do so. 

Despite $$ Losses, 
2nd U.K. Fest. Planned 

LONDON - The directors of 
Great Western Festivals are pres- 
ently planning a second festival, 
to be held in August, following the 
claimed success of the Spring Bank 
holiday weekend's Lincoln Festi- 
val. "We lost money on the 
festival, but we look on it as a 
long -term investment, and Lincoln 
has been very encouraging," com- 
pany director Malcolm Nixon told 
Billboard. 

The total loss for the company 
is estimated at $125,000 - the fes- 
tival cost up to $62,000 more than 
the original $450,000 estimate. "We 
were hit by a hurricane which 
kept the audience numbers down 
and gave us additional expenses," 
Nixon commented. The exact losses 
will not be known until auditors 
have scrutinized the company's 
books. 

The company directors, how- 
ever, are confident the festival was 
not in contempt of the court in- 
junction forbidding it to be held 
"in such a way as to cause a nuis- 
ance." 

"As far as we can gather the 
local reaction to the festival 
was very favorable," said Nixon 

No Brazilian 
Support for 
Super Festival 

RIO DE JANEIRO - Augus- 
to Marzagao, president of the In- 
ternational Federation of Music 
Festival Organizers, claimed his 
efforts to stage the "Festival of 
Festivals" in Brazil this year met 
with no local support. 

He alleged non -cooperation from 
the Rio and Sao Paulo Tourist 
departments. As a result, he said, 
the Festival of Festivals would be 
based in Mexico. 

Marzagao was formerly direc- 
tor of Rio's annual International 
Song Festival. This year's Rio 
Festival, held in September, will 
include two composers and singers 
from each of 15 countries - in 
previous years the Festival included 
one song from more than 30 coun- 
tries. 

Marzagao also criticized the list 
of countries invited to this year's 
Rio Festival which, he said, ex- 
cluded socialist countries and only 
had Brazil, Mexico and Argen- 
tina representing Latin America. 

The Rio Festival will be directed 
by Jose Otavio Castro Neves of 
TV Globo, sponsors of the Fes- 
tival. 

"There was a good atmosphere, 
despite the weather, and the audi- 
ence was extremely well behaved. 
There will always be someone 
claiming there's been damage or 
trespassing, but the general im- 
pression is that the festival was 
very orderly." 

The festival organizers lodged 
a bond of $25,000 with the local 
vicar, the Rev. Peter Clarke, to 
cover any damage to adjoining 
property, but so far no claims have 
been made. There were minor in- 
cidents in local pubs, and 124 ar- 
rests during the weekend - most 
of them drug cases. No major 
damage has yet been reported. 

A local resident, Gerald Benton, 
however, has formed an action 
committee to prevent further fes- 
tivals on the site. There is a pos- 
sibility the second Great Western 
Express festival will be held at 
Lincoln. "There's discussion going 
on about holding the festival on 
this site, but nothing has been 
finalized yet," commented Nixon. 

One of the first acts to be con- 
firmed for the August festival is 
the Rolling Stones. The group ex- 
pressed an interest in last week- 
end's festival, but its U.S. tour 
schedule prevented the group play- 
ing. Among acts which appeared 
were Beach Boys, Sha Na Na, Don 
McClean, Joe Cocker, Humble 
Pie and Faces. 

Great Western Festivals are also 
planning to build a permanent 
festival site, although its location 
has not been finalized. "We have 
to be careful about the permanent 
site," said Nixon. "We'll need 
planning permission to build it, 
so although we might buy the land 
this year, there won't be any fes- 
tivals on the site before next year." 
The company plans to hold two 
major festivals on the site each 
year, together with sports events. 

"We've dropped a lot of money 
on this festival, but our basic aim 
is still to hold two festivals a 
year. A permanent site would be 
ideal," said Nixon. 

Dennis Stevenson, the chairman 
of the recently appointed Govern- 
ment advisory committee on pop 
festivals, attended the Great West- 
ern Express and said: "I have two 
basic reactions to the festival. It 
was heartening to see tens of thou- 
sands of people enjoying the event, 
despite the weather conditions and 
given those difficulties, I believe 
the organizers scored a minor tri- 
umph. For a group of people who 
haven't organized a festival before, 
they did an excellent job." 

Ö Ä:+ 

SINGER BOBBY Vinton on the set of the film, "Train Robbers" in 
Durango, Mexico. Left to right, Vinton, ABKCO promotion man Pete 
Bennett, Ann -Margret and John Wayne. The film will be released 
through Warner Bros. 

JOE SMITH, the newly appointed president of Warner Bros., to- 
gether with Ian Ralfini, second from left, the managing director of 
WEA -UK, recently presented the group, America, with gold disks for a 
million sales of the group's album, "America." Also at the presenta- 
tion was the group's manager, Jeff Dexter, left. 

Guilty Verdict Is Given 
Singapore Piracy Case 

SINGAPORE -A guilty verdict 
in a recent test case against a 
dealer has given the record in- 
dustry in Singapore an encouraging 
boost in its campaign against tape 
piracy. 

Because of doubts whether the 
Singapore Copyright Act covered 
tapes as well as records, Singapore 
has developed into one of the 
worst areas for illegal tape dupli- 
cation in the world. 

However, on May 17 a dealer/ 
sub -wholesaler trading under the 
name of Golden Sound Records 
was accused in court of handling 
pirated tapes. Although claiming 
that he did not know the tapes 
were pirated, having bought them 
from a travelling Chinese salesman 
from Malaysia, Golden Sound was 
fined $200 and the cassettes and 
cartridges were ordered to be re- 

turned to the copyright owners- 
CBS, Cosdel, Decca, EMI and 
Phonogram. 

"This case has clearly estab- 
lished that unauthorized copying as 
well as selling such products is a 
criminal offense under the laws 
of Singapore," commented T.A. 
van Holten, managing director of 
Phonogram. "The record compa- 
nies are determined to take all 
necessary measures to eradicate 
this form of theft. A second of- 
fense under the law will render 
the offender liable to a term of 
imprisonment. 

"We consider the issue as very 
important as Singapore, with its 
advanced economic and social de- 
velopment, holds a leading posi- 
tion in South East Asia, which, as 
a whole, is one of the most serious 
piracy areas in the world." 

Canadian Co Sets Six 
Hour '50's Rock Concert 

TORONTO - Ave. of America 
Records will produce an album of 
1950's nostalgia by presenting a 
six -hour rock festival Sunday, June 
18. 

The local company has lined up 
six Canadian bands to perform 
songs of the '50's at the noon to 
6 p.m. free concert on Center 
Island. 

Gary Salter, the company's gen- 
eral manager, explains the con- 
cert will be held in a park area 
which can hold 25,000 people. 
Ferry boats will transport people 
to the island off Toronto every 20 
minutes. 

The label is tying in its concert 
with the release June 9 of the LP, 
"Rock On." There will be no 
major name musicians playing at 
the concert, Salter says. This is 

intentionally done, according to the 
executive, to emphasize that Ave. 
of America's successes are with 
carefully prepared cover albums. 
These albums are done by musi- 
cians and singers in studios very 
reminiscent of the original hit in- 
terpretations. 

The year -old company issues 
new releases every six to eight 
weeks based on thematic material 
and hits off the charts. This is 
the first time it has put together 
a concert to promote an LP. 

$60 Benefit 
RIO DE JANEIRO - Nancy 

Wilson gave a benefit concert at 
the Copacabana Palace. Tickets 
were priced at $60. 
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This 
Week 

I WEET JE NOG DIE SLOW -Willy 
Sommers (Vogue) 

2 FREEDOM -Mac & Katie Kisson 
(Y.B. Records) 

3 APRES TOI -Vicky Leandros 
(Philips) 

4 MEMORIES -Earth & Fire 
(Polydor) 

5 ELA ELA -Axis (Barclay) 
6 VERLAAT ME NOOIT -Salim 

Seghers (Monopole) 
7 LET'S DANCE -Cats (EMI) 
8 SAMSON AND DELILAH -Middle 

of the Road (RCA) 
9 BEAUTIFUL SUNDAY -Daniel 

Boone (Penny Farthing) 
Io BUDDY JOE -Golden Earring 

(Polydor) 

BRITAIN 
(Courtesy Record & 'I ape Itelailer) 

*'Denotes local origin 
This Last 
Week Week 

1 1 METAL GURU -T. Rex 
T. Rex MARC 1 (Wizard) 
Tony Visconti 

2 5 ROCKET MAN -Elton John 
DJM (DJM) Gus Dudgeon 

3 8 AT THE CLUB /SATURDAY 
NIGHT AT THE MOVIES 
-Drifters, Atlantic Screen 
Gems /Columbia 

4 15 OH BABE WHAT WOULD 
YOU SAY -Hurricane Smith 
Columbia (Chappell) 

5 29 VINCENT -Don McLean 
United Artists (United 
Artists) Ed Freeman 

6 19 LADY ELEANOR - 
Lindisfarne Charisma (Hazy) 
John Anthony 

7 3 COULD IT BE FOREVER - 
Cherish David Cassidy Bell 
(Carlin) (KPM) Wes Farrell 

8 2 AMAZING GRACE -Royal 
Scots Dragoon Guards Band 
RCA (Harmony) Pete Kerr 

9 6 A THING CALLED LOVE - 
Johnny Cash /Evangel Temple 
Choir CBS (Valley) Larry 

10 4 COME WHAT MAY - 
Vicky Leandros Philips 
(Louvigny- Marquee) Leo 
Leandros 

11 34 CALIFORNIA MAN -Move 
Harvest (Roy Wood /Carlin) 
R. Wood /J. Lynne 

12 14 LEEDS UNITED -Leeds 
Les 

13 24 ISÑTSLIFE /STRANGE 
Reed 

Moody Blues (Threshold) 
Tony Clarke 

14 7 TUMBLING DICE -Rolling 
Stones (Essex) Jimmy Miller 

15 22 A WHITER SHADE OF 
PALE -Procol Harum 
Magni Fly (Essex) Denny 
Cordell 

16 27 SISTER JANE -New World 
RAK (Chinnichap /RAK) 
Mickie Most 

17 13 TAKE A LOOK AROUND - 
Temptations, Tamla Motown 
(Jobete /Carlin) Norman 
Whitfield 

18 30 DOOBEDOOD, NDOOBE- 
Diana Ross, Tamla Motown 
(Jobete /Carlin) 
Deke Richards 

19 23 ME AND JULIO DOWN BY 
THE SCHOOLYARD -Paul 
Simon CBS (Pattern) 

20 - MARY HAD A LITTLE 
LAMB -Wings (Apple) 
Northern /McCartney Pandl 
McCartney 

21 20 AMAZING GRACE -Judy 
Collins Elektra (Harmony) 
Mark Abramson 

22 43 ROCKIN' ROBIN -Michael 
Jackson Tamla Motown 
Carlin (H. Larson /J 
Marcellino) 

23 39 WHAT'S YOUR NAME - 
Chicory Tip CBS ATV 
Kirshner (R. Easterby /D 
Champ 

24 17 RUNNIN' AWAY -Sly & The 
Family Stone, Epic (Kinney) 
Sly Stone 
Larry Page 

25 - TAKE ME BAK 'OME -Slade 
(Polydor) (Barn /Schroeder) 
Chas Chandler 

26 9 RADANCER - Marmalade 
Decca (Catrine) -Marmalade 

27 31 LITTLE PIECE OF 
LEATHER -Donnie Elbert 
London (April) 

28 11 SWEET TALKING GUY - 
Chiffons London -(Robert 
Mellin) 

29 18 STIR IT UP- Johnny Nash 
CBS (Rondor) -Johnny Nash 

30 21 OPEN UP -Mungo Jerry 
Dawn (Our Music) Barry 
Murray 

31 38 SONG SUNG BLUE -Neil 
Diamond Uni (KPM) 
T. Catalano /N. Diamond 

32 - SUPER SONIC ROCKET 
SHIP -Kinks (RCA) Davray 
R.D. Davis 

33 10 RUN, RUN, RUN -Jo Jo 
Gunne -Asylum (Rondor) 
Jo Jo Gunne 

34 - THE FIRST TIME EVER I 
SAW YOUR FACE - 
Roberta Flack (Atlantic) 
Harmony Joel Dorn 

35 - LITTLE BIT OF LOVE -Free 
(Island) Keepers Cottage/ 
Socks Free 

36 26 WITHOUT YOU -Nilsson 
(RCA) -Richard Perry 
(Apple) 

37 OH GIRL -Chi -Lites (MCA) 
lntesong 

38 40 DON'T LET HIM TOUCH 
YOU- Angelettes Decca 
(Jonjo) Jonathan King 
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?HITS OF THE WORLD 
BELGIUM (Dutch) 

(Courtesy: Humo) 

39 33 CHANTILLY LACE -Jerry 
Lee Lewis (Southern) Jerry 
Kennedy 

40 28 BEAUTIFUL SUNDAY - 
Daniel Boone Penny Farthing 
(Stirling MacOueen) 

41 12 BACK OFF BOOGALOO- 
Ringo Starr -Apple 
(Startling) 

42 16 DEBORA /ONE INCH ROCK 
ETC. -T. Rex (T. Rex) 
(Essex) -Tony Visconti 

43 25 THE YOUNG NEW 
MEXICAN PUPPETEER - 
Tom Jones -Decca 
(Ambassador) Gordon Mills 

44 - THIRD FINGER LEFT 
HAND -Pearls (Bell) 
Jobete /Carlin P. Swern /J. 
Arthey 

45 - JUNGLE FEVER -Chakachas 
(Polydor) KPM Roland 
Kluger 

46 49 LOOK WHAT YOU DONE 
FOR ME -Al Green, London 

Burlington (Willie Mitchell) 
47 - NUT ROCKER -B Bumble 

and the Stingers (Stateside) 
(KPM) Kim Fowley 

48 - COCONUT -Nilsson (RCA) 

49 32 EVERYTHING I OWN - 
Bread Elektra (Screen Gems/ 
Columbia) David Gates 

50 35 WADE IN THE WATER - 
Ramsey Lewis, Chess (Carlin) 
Esmond Edwards 

CANADA 
(Courtesy: Maple Leaf System) 

This 
Week 

1 POOR LITTLE FOOL -Frank Mills 
(Polydor) 

2 OLD MAN -Neil Young (Reprise) 
3 WILD EYES -Stampeders (MWC) 
4 MASQUERADE- Edward Bear 

(Capitol) 
5 TAOS NEW MEXICO -R. Dean 

Taylor (Rare Earth) 
6 WE GOTTA MAKE IT 

TOGETHER -Marty Butler 
(Columbia) 

7 JUBILATION -Paul Anka (Buddah) 
8 THE THEME -Robbie McDougall 

(Nimbus) 
9 GUNS, GUNS, GUNS -Guess Who 

(Nimbus) 
10 YOU COULD HAVE BEEN A 

LADY -April Wine (Aquarius) 

DENMARK 
(Courtesy Danish Group of IFPI) 

*Denotes local origin 
This 
Week 

1 SOEMANDEN OG STJERNEN- 
*Comets (Sonet) Skandinavisk 
Musik 

2 HOW DO YOU DO -Mouth & 
MacNeal (Decca) Intersong 

3 SCHOEN IST ES AUF DER WELT 
ZU SEIN -Roy Black & Anita 
Hegerland (Polydor) Intersong 

4 HVIS JEG VAR DEG -*Ulla Pia 
(Odeon) Intersong 

5 A SUMMER PRAYER FOR 
PEACE -Archies (RCA) Stig 
Anderson 

6 SOMEDAY NEVER COMES - 
Creedence Clearwater Revival 
(Fantasy) 

7 TURN YOUR RADIO ON -Ray 
Stevens (CBS) Intersong 

8 A THING CALLED LOVE -Johnny 
Cash (CVS) Stig Anderson 

9 AMAZING GRACE -Military Band 
of Royal Scots Dragoon Guards 
(RCA) 

10 DET VAR LIGE DET JEG SAE - 
*Gert Kruse (Triola) Moerk 

HONG KONG 
(Courtesy Radio Hong Kong) 

*Denotes local origin 
This 
Week 

1 TOO BEAUTIFUL TO LAST - 
Engelbert Humperdinck (Parrot) 

2 JESUS /MR. CLOUD -Cliff Richard 
(Columbia) 

3 HEART OF GOLD -Neil Young 
(Reprise) 

4 A HORSE WITH NO NAME - 
America (War. Bros) 

5 INKPOT- Shocking Blue (Polydor) 
6 PUPPY LOVE -Donny Osmond 

(MGM) 
7 BEG, STEAL OR BORROW -The 

New Seekers (Philips) 
8 MOTHER AND CHILD REUNION 

-Paul Simon (CBS /Sony) 
9 JUANITA -Dawn (Bell) 

10 THE FIRST TIME I SAW YOUR 
FACE- Roberta Flack (Atlantic) 

ITALY 
(Courtesy Discografia Internazionale) 

*Denotes local origin 
This 
Week 

1 PAROLE PAROLE* -Mina (PDU - 
EMI) Curci /PDU 

2 I GIARDINI DI MARZO* -Lucio 
Battisti (Numero Uno -RCA) 
Acqua Azzurra 

3 GRANDE GRANDE GRANDE*- 
Mina (PDU -EMI) Italcarish /PDU 

4 MY WORLD -Bee Gees (Polydor- 
Phonogram) Senza Fine 

5 WITHOUT YOU -Harry Nilsson 
(RCA Victor -RCA) Aromando 

6 E' ANCORA GIORNO * -Adriano 
Pappalardo (Numero Uno -RCA) 
Acqua Azzurra 

7 THEME FROM SHAFT -Isaac 
Hayes (Stax -Phonogram) Suvini 
Zerboni 

8 MONTAGNE VERDI * -Marcella 
(CGD -Messaggerie Musicali) 
Metodi 

9 JESAHEL * -Delirium (Fonit - Fonit- 
Cetra) Usignolo /Universale 

10 ALL THE TIME IN THE WORLD 
-Louis Armstrong (United 
Artists -Mess. Mus.) Tevere 

lI PER CHI * -Gens (Philips - 
Phonogram) Aromando 

12 IMAGINE -John Lennon (Apple - 
EMI) Ritmi E Canzoni 

13 HOW DO YOU DO ?* -Katy & 
Gulliver (Original Cast) RCA 

14 HOW DO YOU D0?-Windows 
(Durium) RCA 

15 GIU' LA TESTA* -Ennio 
Morricone (Cinevox -RCA) East 
Memphis 

16 NA JA TA TA -Royal Browery 
(Joker -Saar) Saar 

17 10 VAGABONDO (che non sono 
altro) * -Nomadi (Columbia -EMI) 
Numero Uno /Voce Del Padrone 

18 HOW DO YOU DO? -Mouth & 
MacNeal (Decca) RCA 

19 CHE BARBA AMORE MIO* - 
Ornella Vanoni (Ariston) Ariston 

20 NASCERO' CON TE* -Pooh (CBS - 
Messaggerie Musicali) April Music 

21 UN ALBERO DI TRENTA PIANI* 
-Adriano Celentano (Clan - 
Messaggerie Musicali) Margherita 

22 IMPRESSIONI DI SETTEMBRE*- 
Premiata Forneria Marconi 
(Numero Uno -RCA) Universale 

23 NEVER BEFORE -Deep Purple 
(Purple -EMI) Francis Day 

24 LA DECADANSE -J. Birkin & S. 
Gainsbourg (Fontana -Phonogram) 
D.R. 

25 VIAGGIO DI UN POETA * -Dik 
Dik (Ricordi) INC /Pegaso 

JAPAN 
(Courtesy: Music Labo, Inc.) 

*Denotes local origin 
rhis 
Week 

1 SETO NO HANAYOME- Rumiko 
Koyanagi (Reprise) Watanabe 

2 TAIYO GA KURETA KISETSU- 
*Aoi Sankakujyogi (Columbia) All 
Staff 

3 YOAKE NO TEISHABA- *Shoji 
Ishibashi (Crown) Crown 

4 YURUSARENAI AI- *Kenji 
Sawada (Polydor) Watanabe 

5 KOI NO TSUISEKI -*O Yan Hui 
Hui (Toshiba) Takarajima 

6 MOTHER OF MINE -Neil Reid 
(London) Folster 

7 KOZURE OKAMI- *Yukio Hashi 
(Victor) Oriental 

8 KEKKON SHIYO YO- *Takuro 
Yoshida (CBS /Sony) P.M.P. 

9 KONO Al NI IKITE- *Hiroshi 
Uchiyamada & Cool Five (RCA) 
Uchiyamada 

10 HATOBA MACHI -*Shinichi Mori 
(Victor) Watanabe 

11 KITAGUNI YUKIDE -*Eiko Shuri 
(Reprise) All Staff 

12 I'D LIKE TO TEACH THE 
WORLD TO SING -New Seekers 
(Philips) Eastern 

13 MOTHER AND CHILD REUNION 
-Paul Simon (CBS /Sony) Shinko 

14 H.ACHI NO MUSASHI WA 
SHINDANOSA- *Takao Hirata & 
Seilstars (Dan) Tokuma 

15 DAREKA GA KAZE NO NAKADE 
-*Tsunehiko Kamijyo (King) 
April 

16 SARUBIA NO HANA- *Motomaro 
(Canyon) Yamaha 

17 CHIDANA KOI- *Mari Amachi 
(CBS /Sony) Watanabe 

18 FURIMUKANAIDE -*Honey 
Nights (Union) Astro 

19 SAYONARA O SURUTAMENI- 
*Billy Ban Ban (Kit) Nihon 

20 FUTARI WA WAKAKATTA- 
*Kiyohiko Ozaki (Philips) Nichion 

This 
Week 

1 NO SE HA DADO CUENTA - 
Roberto Jordan (RCA) 

2 PUPPY LOVE (Amor Infantil) - 
Donny Osmond (MGM) 

3 WITHOUT YOU (Sin ti) -Nilsson 
(RCA) 

4 CORAZON DE ROCA -Los Fresno 
(Capitol) 

5 PERDON CARINO MIO- Massimo 
Ranieri (CBS) 

6 HORSE WITH NO NAME (Caballo 
sin nombre) -America (Gamma) 

7 ME HE QUEDADO SOLO -Juan 
Gabriel (RCA) 

8 DONDE ESTAS -Sonora Santanera 
(CBS) 

9 VIDA -Los Sonadores (CBS) 
10 POR QUE -Los Baby's (Peerless) 

NORWAY 
(Courtesy Verdens Gang) 

*Denotes local origin 

MEXICO 
(Courtesy: Radio Mil) 

This 
Week 

I BEG STEAL OR BORROW -New 
Seekers (Philips) Universalfilm 

2 TAG EMOT EN UTSTRAEKT 
HAND -Ann -Louise Hanson 
(Philips) Intersong 

3 APRES TOI -Vicky Leandros 
(Philips) Bendiksen 

4 MOTHER AND CHILD REUNION 
-Paul Simon (CBS) Sonet 

5 SON OF MY FATHER -Chicory 
Tip (CBS) Sweden 

6 AMAZING GRACE -Royal Scots 
Dragoon Guards Band (RCA) 

7 DA ER DET SKJOENT AA 
VAERE TIL- *Roy Black & 
Anita Hegerland (Polydor) 
Intersong 

8 HEART OF GOLD -Neil Young 
(Reprise) Multitone 

9 SACRAMENTO -Middle of the 
Road (RCA) Liberty 

I0 RATITI- *Eivind Loeberg 
(Columbia) Imudico 

SPAIN 
(Courtesy of "El Musical ") 

*Denotes local origin 
'rids 
Week 

t SON OF MY FATHER -Chicory 
Tip (CBS) Armonico 

2 YO NO SOY ESA -*Mari Trini 
(Hispavox) Hispavox 

3 GIVE IRELAND BACK TO THE 
IRISH -Wings (EMI) EGO 

4 AMARILLO -Tony Christie 
(Movieplay) Armonico 

5 I LOVE YOU BABY (Spanish) - 
*Tony Ronald (Movieplay) 
Penta /quiroga 

6 VE CON EL- *Basilio (Zafiro) 
Micros E. Musical 

7 UN BESO Y UN FLOR- *Nino 
Bravo (Polydor) Fontana -Zafiro 

8 MY WORLD -Bee Gees (Polydor) 
Fontana 

9 AMERICAN PIE -Don McLean 
(Hispavox) Hispavox 

10 WITHOUT YOU -Nilsson (RCA) 
Essex Espanola 

SWITZERLAND (German) 
(SRG, German Service, 

Swiss Broadcasting Corp.) 
This 
Week 

1 APRES TOI -Vicky Leandros 
(Philips) 

2 AM TAG, ALS CONNY KRAMER 
STARB -Juliane Werding (Hansa) 

3 SAMSON AND DELILAH- Middle 
of the Road (RCA) 

4 ONE WAY WIND -Cats 
(Columbia) 

5 BEG, STEAL OR BORROW -New 
Seekers (Philips) 

6 BEAUTIFUL SUNDAY -Daniel 
Boone (Bellaphon) 

7 HOW DO YOU DO -Mouth and 
MacNeal (Philips) 

8 NEVER BEFORE -Deep Purple 
(Purple) 

9 BACK OFF BOOGALOO -Ringo 
Starr (Apple) 

10 ES FAEHRT EIN ZUG NACH 
NIRGENDWO- Christian Anders 
Columbia 

WEST GERMANY 
(Courtesy: Musikmarkt) 

This 
Week 

1 BEAUTIFUL SUNDAY -Daniel 
Boone ( Bellaphon) Altus 

2 ES FAHRT EIN ZUG NACH 
NIRGENDWO -Christian Anders 
(Columbia) Anders Musik 

3 AM TAG, ALS CONNY KRAMER 
STARB- Juliane Werding (Hansa) 
Budde 

4 SAMSON AND DELILAH -Middle 
of the Road (RCA) RCA Musik 

5 HOW DO YOU DO- Windows 
(Golden 12) Phomx) 

6 BEG, STEAL OR BORROW -New 
Seekers (Philips) MCA /Gerig 

7 POPPA JOE -Sweet (RCA) Melodie 
der Welt 

8 KOMM, GIB MIR DEINE HAND 
-Tony Marshall ( Ariola) Young/ 
Intro 

9 HEART OF GOLD -Neil Young 
(Reprise) Altus- Global 

10 ONE WAY WIND -Cats 
(Columbia) Accord 
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About $10 million has been spent 
during the last three years improv- 
ing stage, dance floor and accom- 
modation facilities, and entertain- 
ment set for the Folkparks this 
year includes a comedy circus, 
operetta, carabet, legit theater, and 
music acts such as Dutch group 
Ekseption, Monica Forberg, George 
Harris, Nina Lizell, Bertice Read- 
ing, the Lasse Kuhler trio. Eva 
Rydberg and Bjorn Skifs, Laila 
Westersund, and Inger Ost. 

Stockholm's European Music 
Agency has launched a sub -corn- 
pan} in London headed by Colin 
Richardson and situated at 21 -25 
Goldhawk Road, London, W. (01- 
749 2281). The London office is 
managing and has an agency for 
Gringo (MCA), Woods Band 
(Greenwich), Steve Tillotson (Trans- 
atlantic) and Gilberto Gil (Para- 
mount). It is also promoting the 
new group Palamino, and will 
work with Swedish exchange 
groups in England. EMA is the 
biggest privately owned agency in 
Sweden, and promotes up to 40 
tours each year. . . . Jerry Lee 
Lewis (Philips /Mercury) triumphed 
in two concerts at Gothenburg 
and Stockholm, following a Phon- 
ogram AB press party for him at 
Torslanda Airport outside Gothen- 
burg. There are 21 albums and 
12 musicassettes featuring Lewis 
available in Sweden, the latest LP 
being "The Killer Rocks On." . . 

Metronome has released "Exile On 
Main Street" double album by the 
Rolling Stones at a retail price tag 
of $10. . . . RCA is promotine 
"Samson And Delilah" by Middle 
Of The Road ahead of the group's 
midsummer tour here. . . . Radio 
Sweden planning an Elvis Presley 
series totalling 12 hours produced 
by Lars -Magnus Jansson and Mans 
Rosander and starting in Septem- 
ber.... RCA's Nina Lizell, mostly 
based in Germany, will tour 
Sweden this summer with Nor- 
wegian magician Tore Torell, 
singer Anna -Margaretha Gustafs- 
son and the Arne Bill orchestra, 
and RCA country singer Charley 
Pride here after a Norwegian tour, 
where country music is even more 
popular than in Sweden. 

EMI has signed new quartet 
Pastellerna, winner of an amateur 
contest, and their first disk, a 
Swedish version of "Beg. Steal Or 
Borrow," is a hit. . . . Frituna 
Production AB has moved to Var- 
tavagen IS, Stockholm (08/63 13 
45). where it continues to be run 
by Silas Backstrom, Goran Waltner 
and Katinka Kant, and represents 
Helmer Bryd's Eminent-Five (Sven- 

ska Ljud), Bernt Staf (Metronome), 
Osten Warnerbring (Philips) and 
others. . . . "Jesus Christ Super- 
star" double album (MCA) has 
now been on the chart for 28 
weeks with nearly 90,000 copies 
sold in Sweden since its release 
in November 1970, and composers 
Andrew Lloyd Webber and Tim 
Rice received awards here in April 
for 75,000 sales. 

RCA singer Thomas Ledin ap- 
pearing at Marbella in Spain for 
10 days, and the same label has 
released the new Elvis Presley al- 
bum "He Touched Me." . , . CBS 
has signed the Mendoza group, 
and released an album.... Scason 
Svenska AB is marketing the Am- 
pex 220, a new cassette for clean- 
ing and demagnetising of tone - 
heads . Metronome, Polydor, 
CBS and EMI are all releasing 
the music from Stanley Kubrick's 
movie "A Clockwork Orange," 
with Metronome having the sound- 
track album . Fly's 10 -man 
American band Gasolene making 
short Swedish promotion tour 
organized by EMA. . Sonet 
publicity manager Lars -Olof Helen 
brought the Johnstons (Transatlan- 
tic) here for TV appearance. . 

the Frituna Productions AB music 
publishing company has been 
formed to be administered by 
Sonet, and its first two copyrights 
are "Fabodpsalm Fran Mora" and 
"Indoktrineringsvisan Sjung Och 
Var Glad" recorded by Tommy 
Korberg on Sonet. . . . Sonet 
Grammofon AB has acquired repre- 
sentation of Scepter Records in 
Sweden, and the first release is 
"Rock And Roll Lullaby" by B.J. 
Thomas. . . . Sonet Music pro- 
fessional manager Ove Hanson has 
been in Paris and London visiting 
associates. . . . EMI has gained 
Swedish representation of Asylum 
Records, and released four LPs 
from the catalog. 

KJELL E. GENBERG 

WELLINGTON, N. Z. 
Singer Suzanne, now in New 

Zealand for night club work and 
television appearances, has her first 
release for some months, "Can't 
Let You Go" by Russ Ballard... . 

Australian singer Johnny Farnham 
currently appearing in the touring 
version of "Charlie Girl." ... Re- 
cent artists visiting New Zealand 
included Oscar Peterson, Jose Fe- 
liciano and the UNICEF country 
artists tour (Leroy Van Dyke, Con- 
nie Smith, Tom T. Hall, and Fred- 
dy Weller). . Former Battle of 
the Bands winners, Hi Revving 
Tongues have reformed in Aus- 

(Continued on page 56) 
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Late News 

Mercury Tries Television 
CHICAGO - Mercury Records 

here is conducting a test of tele- 
vision advertising as part of a pro- 
motion of Uriah Heep's new 
"Demons and Wizards" LP. The 
campaign will also involve con- 
tests, specially prepared biography, 
T- shirts and print advertising. 

Lou Simon, senior vice -president 
and director of marketing, said the 
test will involve one specially pre- 
pared spot using audio and still 
shots but prepared in such a way 
"that a definite feeling of move- 
ment is attained." 

The Marvin H. Frank Agency 
prepared the spots which will run 
initially on one station. The test 
will be conducted only in Chicago. 

"We're actually looking at three 
basic aspects: What kind of act is 
best promoted via TV, what kind 

Pincus Starts 
European Trip 

NEW YORK -Publisher George 
Pincus enplaned Thursday (18) for 
London and the Continent, where 
he will scout talent, tunes and at- 
tend recording sessions of artists 
handled by Pincus' English produc- 
tion firm, Gil Recording and Art- 
ists, Ltd. Artists being recorded 
include Smile, Bobby Sanson, Steve 
Waller. Pincus will also audition 
writer- artists. 

The London activity will be fol- 
lowed by trips to Paris, Milan and 
Rome to visit manufacturers and 
publishers and seek material and 
talent. 

Prior to taking off from the 
U.S. Pincus signed management 
deals with Walker Daniels and 
Chris Van Cleave, writer- artists 
in the folk -rock field. 

of programs should be enveloped 
with the spot and what kind of 
spot we need. 

"We're not going to use the tra- 
ditional photos of the group per- 
forming, we're after a different 
kind of footage." 

As for the time buys, Simon 
said that was being determined. 
"We're also seeking an audience 
profile. Perhaps we won't buy in 
prime time. It will depend on the 
programming that is best suited 
for the spots." Mercury's TV 
promotion interest was reported 
earlier (Billboard, April 15). 

Mercury's promotion and sales 
staff will set up an intense four - 
week marketing chart of daily re- 
sponse to the TV campaign keyed 
to distributor action on the product 
and coinciding with the other 
aspects of the promotion. 

Other promotion areas involve 
trade press and consumer rock 
press print ads, radio spot adver- 
tising, an expanded press kit in- 
cluding the bio and T- shirt, local 
promotion man contests and bonus 
incentives and the tour of Uriah 
Heep. 

The June 15 -30 TV spot test 
coincides with some dates in the 
tour, highlights of which are 
Pittsburgh (23), Toronto (24), 
Long Beach, Calif. (30 -July 1), 
Vancouver (8), Chicago (22) and 
New York (26 in Central Park) 
and Staten Island (29). 

Letters To 

The Editor 
Continued from page 6 

earlier material (most of which was 
never supplied in the first place). 

With the exception of three or 
four labels my "pleas" have been 
ignored. 

WOCN -FM presents jazz, blues, 
and Latin 8 -12 midnight Monday 
through Saturday. 

Any artists, companies, etc., who 
read this are more than welcome 
to contact me regarding air -play. 

Thanks Mr. Simon. 
Sincerely, 

Terry Smith 
Program Director 

WOCN AM /FM Miami 

Quarterly Bought 
By Belwin Mills 

NEW YORK - Belwin Mills 
Publishing Corp. has purchased 
the magazine The Piano Quar- 
terly and appointed Robert Joseph 
Silverman as editor. The move is 
the latest in a program to expand 
and diversify the activities of Bel- 
win Mills. 

Johnson Sets Disk, Pub Co. 
NEW ORLEANS -Eldridge R. 

Johnson, III has formed Snakeroot 
Productions, Inc., a blues- oriented 
recording and publishing operation 
based in New Orleans. Johnson is 

Newton Suit on Repackaged LP 
LOS ANGELES -Wes Farrell's 

Chelsea Records, an RCA custom 
label, and Wayne Newton have 
filed suit in Superior Court here, 
seeking an injunction to halt MGM 
Records release of the album 

Barry Exits 
20th Century 
For Florida 

NEW YORK -Paul Barry, vice 
president of 20th Century Music 
Corp., has left that company and 
will headquarter in Florida. During 
Barry's four -year tenure the com- 
pany's financial picture showed 
substantial growth, with a profit 
of almost $1,000,000 in 1971 as 
against slightly more than $500,000 
in 1968. The increased revenues 
accrued from performance income, 
mechanicals and printed copies. 

Prior to affiliating with 20th, 
Barry discovered Laura Nyro. 
Barry and Artie Mogull published 
her copyrights in Celestial Music. 
This company was subsequently ac- 
quired by Miss Nyro for $500,000. 
A prior firm of Barry's, Weiss & 
Barry, was sold to Gene Autry and 
ultimately to Pickwick Interna- 
tional. 

Barry's move to Florida, where 
he maintains a home, is also predi- 
cated on the fact that the area has 
become increasingly active as a 
music center. 

Herbert N. Eisenman has been 
named president of the 20th music 
operation. 

Streisand Benefit 
Single Released 

NEW YORK -Columbia Rec- 
ords has released, as a single, the 
Barbra Streisand version of "Sweet 
Inspiration" which the singer per- 
formed at the McGovern Benefit 
in Los Angeles. 

Streisand appeared on the bene- 
fit with James Taylor and Carole 
King. 
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"Wayne Newton Daddy's Favorite 
Songs." 

The album is a reissue of ma- 
terial Newton recorded under a 
previous MGM contract. The 
Chelsea suit alleges that the "Dad- 
dy's Favorite Songs" jacket illus- 
trates the lyrics to Newton's cur- 
rent hit single, "Daddy, Don't You 
Walk So Fast." 

According to the suit, Wayne 
Newton's former MGM contract 
gives him approval rights over all 
album jacket graphics and texts. 
The complaint charges MGM Rec- 
ords with misrepresenting "Daddy's 
Favorite Songs" as an album con- 
taining Newton's present single hit 
and asks damages in excess of $1.3 
million. 

Chelsea and MGM have both 
entered into a written stipulation 
under which MGM agreed not to 
market or advertise any Wayne 
Newton records with the word 
"daddy" featured on the jacket 
until a June 12 hearing. 

Pickwick in 
Film Promo 

NEW YORK - Pickwick /33 
Records has launched a special 
promotion campaign - Movie 
Themes '72 " -to push sales on 
several albums of music from re- 
cent films. 

Included in the promotion pack- 
age is a black and white floor unit 
merchandiser with a holding ca- 
pacity of 100 albums. There are 
also window streamers and special- 
ly prepared advertising aides. 

Albums being promoted by the 
campaign include "The Godfather," 
"A Clockwork Orange," "Hair," 
"Jesus Christ Superstar," "Love 
Story." "Shaft," "Godspell," "Mid- 
night Cowboy," "Fiddler on the 
Roof," and "Flick Themes '72." 

Pickwick's Pip Records Division 
has signed distribution pacts with 
Sky Disc and Renee Records. In- 
itial releases from both labels will 
include "Change" by The Family 
Circle; and "Follow the Wind" 
by the Midnight Movers. 

evaluating prospects for national 
distribution of Snakeroot product. 
and initial plans include several 
reissue programs slated to offer 
remastered material by notable 
blues artists. 

In addition to a previous produc- 
tion of "Harmonica Williams and 
Little Freddie King," for Ahura - 
Mazda Records, Johnson is work- 
ing on a reissue project composed 
of blues material recorded by Mrs. 
Lillian McMurry of Trumpet Rec- 
ords in Jackson, Miss. Johnson has 
purchased 48 songs from Trumpet, 
including previously unreleased 
tracks by artists such as Sonny Boy 
Williamson and Big Joe Williams. 
A three -record set of these per- 
formances is being projected as the 
first national Snakeroot release. 

Coleman Unit 
Album Rush 

NEW YORK - London Rec- 
ords is mounting a promotion and 
merchandising boost on a new sin- 
gle by the Cy Coleman Co -Op, a 
group assembled by pianist -com- 
poser Cy Coleman. 

Walt Maguire, London's vice 
president for pop a &r, and Cole- 
man's personal representative, Eric 
Colodne, stated that the record, 
"What Are Heavy ? ", is based on 
a poem written 100 years ago by 
poetess Christina Rossetti. Cole- 
man composed the music. 

The promotion is being launched 
by a poster reprinting the lyrics 
of the poem. Yes -Art Poster Co. 
is printing the posters, Coleman 
will make a series of television ap- 
pearances in support of the single 
and has already taped a segment 
on the Mike Douglas Show which 
will be aired shortly. 

LA Gets 2nd 
Stones Concert 

LOS ANGELES -The Rolling 
Stones have added a second Forum 
show here June 11. They will now 
play a pair of concerts at 4 and 
8 p.m. 

Promoter Bill Graham is selling 
the extra show only by mail. to 
avoid a repetition of the long 
lines and crowds that swamped 
local computer ticket agencies with 
200,000 requests for the 18,500 
Forum seats within three hours 
after tickets went on sale. No 
more than two tickets will be sold 
with each mail order. to cut down 
the possibility of scalping. Tickets 
are scaled at $5.75 and $6.75. 
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tralia under the name Caboose. 
They are currently completing their 
first RCA album and are set for a 
New Zealand tour.... Winner of 
last year's Battle of the Bands, 
Tramline, signed with Impact Rec- 
ords. Their first single is "Money 
Don't Make A Man." . New 
Christchurch produced television 
pop program, "Pop Co." features 
local artists and Bartholomew 
John. . . Larry Morris' new man- 
ager, Barbara Doyle purchased his 
new Polygram album for release 
on her own label, Gimini. . . 

Gene Pitney is set for a New 
Zealand tour, his first in five years. 

New group Taylor has drawn 
personnel from other local groups 
Farmyard, Tangent, Chapta and 
Timberjack. Their first album, 
"Taylor" has been released by 
Polydor. JOHN P. MONAGHAN 

MILAN 
RCA vice -president Giuseppe 

Ornato has been named as the 
new president of Hertz Italiana, 
a company jointly -owned by RCA 
America and Fiat. . . . Last 
month, EMI Italiana launched a 
new line of budget cassettes under 
the BLE (Budget Line EMI) logo. 
The initial release in the new series 
included tapes by Louis Armstrong, 
Charles Aznavour, Ray Charles, 
Nat King Cole, Edith Piaf, Frank 
Sinatra and Al Bano.... The Sec- 
ond festival of Avant -Garde Pop & 
New Trends was held last week in 
Rome.... Folk singer Gipo Faras- 
sino, previously with Fonit -Cetra, 
has signed with Phonogram. A new 
LP, 'ly Begianen," has recently 
been issued by the singer. ... Gens 
have also signed with Phonogram, 
switching from CAM. . New 
jazz group Ambush, which com- 
prises Charlie Mariano (sax), Barre 
Phillips (bass), Stu Martin (drums) 
and Peter Warren (cello and bass), 
toured Italy last month. The group 
has no recording plans at present. 

Delirius has filmed an hour- 
long television spectacular for Swiss 
TV featuring their hits "Jesahel" 
and "Cante Di Osanna" together 
with tracks from their album 
"Dolce Acqua" ( "Sweet Water ") 

Disk jockey Nice Metta has 
started touring Italian discotheques 
with his film and music act "Bop 
Show." ... Singer Adriano Celen- 
tano has started work on his own 
two -part TV show titled "C'e' Cel- 
entano's" (Celentano's Here). The 
programs are based on the artists' 
new CLAN album, "I Mali Del 
Secolo" (The Century's Evils)... . 

Three Ricordi groups, all from the 
U.K., have recently completed suc- 
cessful tours of Italy. They are the 
Strawbs (A &M), whose latest LP 
"Grave New World" was released 
to coincide with the concerts, 
Curved Air (Warner Reprise) and 
Hookfoot (A &M). 

DANIELE CAROLI 

SAN JUAN 
The present Supremes, Jean Ter - 

rel, Mary Wilson and Lynda Law- 
rence (Motown) in their first club 
date at El Flamboyan Hotel. . 

Local recording talent: Awilda 
(Borinquen) at The Great End 
Club. . . . Veteran Daniel Santos, 
the most recorded Puerto Rican 
artists, at Hipcampo Club. . . 

Ednita Nazario, recently signed by 
UA Latino, will have her own 
half -hour TV show over Channel 7. 
Capitol Records has released a new 
album "Viva" by Trini Lopez sing- 
ing in Spanish. 

Juan A. Estevez, Gen. Mgr. of 
Alhambra Records of Spain, is re- 
sponsible for the rapid growth of 
this company in our market. Press- 
ing records either locally or in New 
York -Miami, from masters origi- 
nating in Spain, this label has 
scored this year with two top -ten 
hits: "Vals de Las Mariposas" by 
Danny & Donna and "Como El 
Alamo Al Camino" by Julio Igles- 
ias. Both these artists from Spain 
were rather unknowns in Puerto 

Rico. Estevez, an attorney, was 
formerly based in both Cuba and 
Spain. 

Lucesita, Puerto Rican singer 
(Hit Parade Records), will travel 
once more to Spain to record her 
next album. This time she is joined 
by another Hit Parade artist, Tato 
Diaz who will also record in Ma- 
drid. . . . Pan American Airways 
introduces another musical "first" 
by presenting Puerto Rican guitar - 
vocal trios in their daily 707 jet 
flights between San Juan and New 
York. This will benefit our native 
musicians with more regular em- 
ployment and create demand for 
the tunes played on these flights, 
later on, on records. 

ANTONIO CONTRERAS 

SYDNEY 
Tempo Records- promoting and 

distributing product from local in- 
dependent companies since 1967 - 
launched their own label, Image. 
U.S. group, Dalton, James and 
Sutton, and Australian singer 
Broderick Smith are the first re- 
leases.... Astor Records held an 
on- campus reception at Monash 
University to push Sydney band, 
Company Caine's album, "Product 
of a Broken Reality." Melbourne 
group, Langford Lever was also 
featured. . EMI started opera- 
tions with their new rack label, 
Axis Records and report good re- 
action for $2.50 albums. Strongest 
sellers are Johnny Farnham and 
Slim Dusty. . Little Richard 
canceled his Australian tour be- 
cause of visa problems.... In con- 
cert this week are Nashville art- 
ists, Tex Ritter, Tom T. Hall, Ray 
Sanders, Wanda Jackson and Leroy 
Van Dyke. The artists are part of 
a United Nations -CMA tour with 
proceeds going to Bangla Desh ref- 
ugees. . Set for Australia tours 
-Manfred Mann, the Carpenters 
and Jacques Loussier. . Bill 
Fleming named professional man- 
ager, Quaver Music. . Newly 
appointed chairman of the Phono- 
graph Performance Co. of Aus- 
tralia is A.W.T. Smith, managing 
director, Australian Record Com- 
pany. vice president CBS Records 
International. Smith is also elected 
president of the Association of 
Australian Record Manufacturers. 

.Ed Owen, professional manager 
of Castle Belinda Music has left 
for the U.K., with Neil Waterman 
succeeding him. . . . Alan Craw- 
ford, head of M7 Records returns 
to the U.K. now that his consorti- 
um has been given permission to 
establish Radio SOL in Spain. Ron 
Hurst, 2UE station manager, heads 
up M7. JAN MURRAY 

AMSTERDAM 
Associated Artists International 

has acquired selling rights for Hol- 
land to the Starlett label. The 
company has also concluded a deal 
with Pat Fairley for representation 
of the Catrine and Carnbro music 
catalogs.... Basart Publishing has 
picked up representation of Gor- 
don Lightfoot's Early Music cata- 
log.... Philips Eindhoven reports 
a growth rate of sales of portable 
TV sets in Holland of 1,000 per- 
cent during the last four years. 

Dutch musician Thijs Van Leer 
has produced his first solo album 
for the international market called 
"Introspection," The album, for 
CBS Holland, features several clas- 
sical compositions as well as self - 
penned numbers. . Parts of 
Steve Stills' concerts with his band 
Manassas in Amsterdam recently 
will be broadcast on June 5 in a 
"Top Pop Special" program. Mean- 
while Polydor reports heavy sales 
for Stills' new double album, 
"Manassas." . Following the 
success of concerts by the Grateful 
Dead held in Amsterdam and Rot- 
terdam on May 10, 11, Polydor is 
planning to release two albums by 
the group, "Vintage Dead" and 
"Historic Dead," both of which 
were recorded in 1966. 

BAS HAGEMAN 
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The 707 B LuxuryJet. First Class. The DC -10 Coach Lounge. 
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The 747 First Class Table For Four. The 747 Coach Lounge. 

ONLYAMERICAN 
HAS THE LUXURY FLEET. 

Why fly any other airline? 

707 B LuxuryJet 

DC-10 LuxuryLiner 

American Airlines 
Luxury Fleet 

747 LuxuryLiner 

Ask your Travel Agent for The Luxury Fleet. 
Our passengers get the best of everything. 
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ime 

58 

NUMBER OF 
SINGLES REVIEWED 

THIS WEEK 

68 

LAST WEEK 

124 

The records listed on this page represent the new 
additions and picks of more than 150 radio stations 
in 50 markets polled each week for Top 40, MOR, 
country and soul, along with the picks of the Bill- 
board Review Board. The picks are based upon the 
commercial potency of the disc. 

POP 
JAMES BROWN -HONKY TONK PART I (3:05) 
,prod: James Brown) (writers: Doggett- Shepherd -Glover -Scott -Butler) 
(W &K /Islip, BMI) Flip: "Honky Tonk Pari 2" (3:29) (W &K /Islip, BMI) 
POLYDOR 14129 

RADIO ACTION: WAWA (Milwaukee) 

BARBRA STREISAND -SWEET INSPIRATION/ 
WHERE YOU LEAD (6:02) 
(prod: Richard Perry) (writers: Penn -Oldham /King -Stern) (Press /Screen 
Gems -Columbia, BMI) Flip: No info available. COLUMBIA 4 -45626 

BREWER AND SHIPLEY- YANKEE LADY (3:38) 
(prod: Michael Brewer & Tom Shipley) (Fourth Floor, ASCAP) Flip: 
No info available. KAMA SUTRA 547 (Buddah) 

RADIO ACTION: KGKL (San Angelo, Texas); KGRC (Quincy, Illinois) 

LOBO -A SIMPLE MAN (2:52) 
(prod: Phil Gernhard) (writer: Lobo) (Kaiser- Famous, ASCAP) Flip: 
"Don't Expect Me to Be Your Friend" (3:34) (Kaiser -Famous, ASCAP) 
BIG TREE 141 (Bell) 

PAUL STOOKEY- SEBASTIAN (4:07) 
(prod: Jim Mason & Ed Mottas) (writer: Stookey) (Songbirds of 
Paradise, ASCAP) Flip: No info available. WARNER BROS 7602 

RADIO ACTION: KGKL (San Angelo, Texas) 

APOLLO 100 -TELSTAR 
(prod: Miki Dalton /Youngblood Productions; (writer: Meek) (Campbell 
Connelly Inc., ASCAP) Flip: No info available. MEGA 615 -0080 

ANDY KIM -WHO HAS THE ANSWERS? (3:45) 
(prod: Andy Kim) (writer: Kim) (Joachim, BMI) Flip: No info available. 
Uni 55332 (MCA) 

B.W. STEVENSON -SAY WHAT I FEEL (2:09) 
(prod: David M. Kershenbaum) (writer: Murphey) (Miller /Mountain 
Music Farm, BMI) Flip: No info available. RCA 74 -0728 

also recommended 

SOLOMON BURKE -We're Almost Home (2:26) (writer: Burke) (Hastings, 
BMI) MGM 14402 

NITTY GRITTY DIRT BAND -Baltimore (3:40) (prod: William E. Mc- 
Euen) ( Unart, BMI) UNITED ARTISTS 50921 

ED AMES- Distant Drums (3:15) (prod: Joe Reisman) (writer: Walker) 
(Combine, BMI) RCA 74 -0726 

MIDDLE OF THE ROAD -The Talk of All the U.S.A. (3:12) (prod: 
Giacomo Tosti) (writer: Stott- Capuano- Capuano) (Sunbury, ASCAP) RCA 
74 -0732 

SYLVERS -Fool's Paradise (2:28) (prod: Jerry Butler) (Lion Tracks, 
BMI) PRIDE 1001 (MGM) 

DIXIE LEE INNES -Black Paper Roses (2:22) (prod: Rick Jarrard 
Gonzales) (Maribus, BMI) BELL 45-230 

RADIO ACTION: KGRC (Quincy, Illinois) 

LOU REED -I Can't Stand It (2:34) (prod: Richard Robinson & Lou 
Reed) (Oakfield Avenue, BMI) RCA 74 -0727 

DOVE -Toy Train (2:58) (prod: Dan Dalton) (writer: Blackwell) (Blue 
Book /Bresnahan, BMI) VANGUARD 35140 

FOUR LEAVES -Don't Let the Sun Catch You Crying (2:35) (prod: 
M. Curb -T. Scotti) (writer: Marsden) (Pacemaker, BMI) WGM 14399 

CLOVER LEAF -Tell the World (2:18) (prod: J.R. Prod) (writers: de 
Nijs- Albar -Lemans) Web IV, BMI) BANG 594 

JASON -I've Been Down (2:34) (prod: David Lipton & Steve Metz) 
(writer: Thoy) (Dramatis, BMI) AMSTERDAM 85023 (Flying Dutchman) 

SOUL 
JAMES BROWN -HONKY TONK PART I (See 
Pop Pick) 

SOLOMON BURKE -WE'RE ALMOST HOME (See 

Pop Pick) 

SYLVERS- FOOL'S PARADISE (See Pop Pick) 

also recommended 

There are no Soul Also Recommended this week 

HOT CHART 
ACTION 

9 * (17) OUTA- SPACE -Billy Preston, A &M 

19 * (23) AMAZING GRACE -Pipes and Drums and the Military Band 
of the Royal Scots Dragoon Guards, RCA 

23 (32) ROCKET MAN -Elton John, Uni (MCA) 

35 * (43) HOW CAN I BE SURE -David Cassidy, Bell 

38 * (49) I WANNA BE WHERE YOU ARE -Michael Jackson, Motown 

COUNTRY 
JODY MILLER -THERE'S A PARTY (2:36) 
(prod: Billy Sherrill) (writers: Sherrill & Sutton) (Algee /Flagship, BMI) 
Flip: No info available. EPIC 5 -10878 (CBS) 

RADIO ACTION: WPNX (Columbus, Ga.); WVOJ (Jacksonville); WUNI 
(Mobile); KMAK (Fresno); WIVK (Knoxville); KCKN (Kansas City); 
WKDA (Nashville) 

JOHNNY PAYCHECK -LOVE IS A GOOD 
THING (2:42) 
(prod: Billy Sherrill) (writers: Foster -Rice) (Jack & Bill, ASCAP) 
Flip: No info available. EPIC 5 -10876 (CBS) 

RADIO ACTION: WVOJ (Jacksonville); WMAK (Fresno); WPNX (Co- 
lumbus, Ga.) 

also recommended 
CARL BELEW & BETTY JEAN ROBINSON - You're the One (3:08) 
(prod: Joe E. Johnson) (writer: Robinson) 4 Star, BMI) DECCA 32970 
(MCA) 

RADIO ACTION: KVET (Austin): WBAP (Ft. Worth); KAYO (Seattle); 
KFDI (Wichita) 

DICK CURLESS - Stonin' Around (2:55) (prod: Joe Allison) (writer: 
Tillis) (Cedarawood /Sawgrass, BMI) CAPITOL 6527 
RADIO ACTION: WBAP (Ft. Wortht) 

CRYSTAL GAYLE - I Hope You're Navin' Better Luck Than Me (2:20) 
(writer: Harris) (Convention, SESAC) DECCA 32969 (MCA) 
RADIO ACTION: KVET (Austin); WBAP (Ft. Worth); KCKN (Kansas 
City); KFDI (Wichita) 

DUANE DEE - Cold January Morning (2:59) (prod: Ron Chancey) 
(writer: Putman) (Green Grass, BMI) CARTWHEEL 215 
RADIO ACTION: KVET (Austin); WKDA (Nashville) 

JERIS ROSS - Old Fashioned Love Song (2:42) (prod: Scotty Moore 
& Rayburn Anthony) (writer: Williams) (Almo, BMI) CARTWHEEL 214 
RADIO ACTION: WWVA (Wheeling); WCKN (Kansas City); WKDA (Nash- 
ville); WQYK (Tampa) 

BUZZ CASON - Texas (2:58) (prod: Buzz Cason Prod) (Cason, ASCAP) 
CAPRICE 1002 (Mega) 

JOHN REEVES - I Remember When (2:18) (prod: Dick Heard) (writ- 
ers: Peterson -Heard) (Atlanta, ASCAP) ROYLA AMERICAN 61 

ANNOUNCING 
The th ANNUAL 

BILLBOARD 
RADIO C3 PROGRAMM,ING 
FORUMenclose 

August17-19 Century Plaza Hotel,Los Angeles 

Name 

Register now!! Early registrants will re- 

ceive a special discount on hotel rooms. 

Registration fee is $135 and includes 
three luncheons, a cocktail party, all 

work materials, and entry ihto the ses- 

sions. To register, fill out this form and 

$135. A form for your hotel reg- 

istration will be sent to you. 

Firm or Radio Station Address 

City, State. Zip 

TO REGISTER FOR THE FORUM, fill out this form, enclose your check for $135, and send to: Radio Pro- 
gramming Forum. Billu.,ard Magazine, 9000 Sunset Blvd., Los Angeles, CA 90069. 

Details of topics and speakers will be sent to you at a later date. 
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Mary Had A Little Lamb 
a single record from 4OUt ad chums Wings 

Apple 1851 

REGISTER -C VOTE/TI -E /WORLD DEPENDS ON YOU 
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STAR PERFORMER-Rec- 
ords showing greatest 
increase in retail sales 
activity over the previous 
week, based on actual 
market reports. 

Records Industry 
tion Of America seal of 
certification as "million 
seller." (Seal indicated 

Iby bullet.) 

) For Week Ending 
10, 1972 
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TITLE, Weeks On Chart 
Artist (Producer) Label, Number (Distributing Label) 

CANDY MAN 14 
Sammy Davis Jr. (Mike Curb & Don Costa), 

MGM 14320 

I'LL TAKE YOU THERE 10 
Staple Singers (Al Bell), Stax 0125 

OH GIRL 10 
Chi-Lites (Eugene Records), Brunswick 55471 

SONG SUNG BLUE 6 
Neil Diamond (Tom Catalano/Neil Diamond), 

Uni 55326 (MCA) 

SYLVIA'S MOTHER 11 
Dr. Hook and the Medicine Show (Ron 

Haffkine), Columbia 4-45562 

NICE TO BE WITH YOU 16 
Gallery (Mike Theodore & Dennis Coffey), 

Sussex 232 (Buddah) 

THE FIRST TIME EVER I SAW YOUR FACE 15 
Roberta Flack (Joel Dorn), Atlantic 2864 

MORNING HAS BROKEN 11 
Cat Stevens (Paul Samwe)l-Smith), A & M 1335 

OUTA-SPACE 8 
Billy Preston (Billy Preston), A&M 1320 

(Last Night) I DIDN'T GET TO 

SLEEP AT ALL 11 
5th Dimension (Bones Howe), Bell 45-195 

TUMBLING DICE 7 
Rolling Stones (Jimmy Miller), 

Rolling Stones 19103 (Atlantic) 

IT'S GOING TO TAKE SOME TIME 7 
Carpenters (Jack Daughtery), A&M 1351 

TROGLODYTE (Cave Man) 5 
Jimmy Castor Bunch (Castor-Pruitt Prods), 

RCA 48-1029 

WALKING IN THE RAIN 

WITH THE ONE I LOVE 11 
Love Unlimited (Barry White), Uni 55319 (MCA) 

DIARY 8 
Bread (David Gates), Elektra 45784 

I SAW THE LIGHT 10 
Todd Rundgren (Todd Rundgren), 

Bearsville 0003 (Warner Bros) 

LOOK WHAT YOU DONE FOR ME 11 
Al Green (Willie Mitchell), Hi 2211 (London) 

HOT ROD LINCOLN 12 
Commander Cody & His Lost Planet Airmen (Bob Cohen 

& Commander Cody), Paramount 01 46 (Famous) 

AMAZING GRACE 4 
Pipes and Drums and the Military Band of the Royal 

Scots Dragon Guards (Pete Kerr), RCA 74-0709 

LEAN ON ME 8 
Bill Withers (Bill Withers), 

Sussex 235 (Buddah) 

LITTLE BIM PRETTY ONE 8 
Jackson 5 (Mel Larson & Jerry Marcellino), 

Motown 1199 

I NEED YOU 4 
America (Ian Samwell with Jeff Dexter and 

America), Warner Bros. 7580 

ROCKET MAN 6 
Elton John (Gus Dudgeon), Uni 55328 (MCA) 

TAXI 14 
Harry Chapin (Jac Holzman), Elektra 45770 

SOMEDAY NEVER COMES 6 
Creedence Clearwater Revival (Creedence 

Clearwater Revival), Fantasy 676 

I GOTCHA 19 
Joe Tex (Buddy (illen), Dial 1010 (Mercury) 

ASK ME WHAT YOU WANT 12 
Millie Jackson (Raeford Gerald & Don French), 

Spring 123 (Polydor) 

BETCHA BY GOLLY, WOW 16 
Stylistics Featuring Russell Thompkins Jr. 

(Thom Bell), Avco 4591 

ISN'T LIFE STRANGE 8 
Moody Blues (Tony Clarke), 

Threshold 67009 (London) 

ME AND JULIO DOWN BY THE 
SCHOOLYARD 10 

Paul Simon (Roy Halee/Paul Simon), 
Columbia 4-45585 

OLD MAN 7 
Neil Young (Elliott Mazer & Neil Young), 

Reprise 1084 

I'VE BEEN LONELY FOR SO LONG 8 
Frederick Knight (E. Walker), Sfax 0117 

HOT 100 A -Z -(Publisher - Lkensee) 
After Midnight (Moss/Rose, 

BMI) 58 
All the King's Horses (Pundit, 

BMI) 49 
Amazing Grace (Sunbury, 

ASCAP) 19 
An American Trilogy (Acuff- 

Rose, BMI) 71 
Ask Me What You Want 

(Will.Du/Bill-Lee/Gaucho/ 
Belinda, BMI) 27 

Automatically Sunshine (Jobete, 
ASCAP) 40 

Baby Let Mn take You (In My 
Arms) Bridgeport, BMI) 86 

Beautiful (Moose, CAPACI ... 79 
Beautiful Sunday (Page Full of 

Hips. ASCAP) 97 
Bed and Board (Kama Sutra, 

BMI) 89 
Betcha By Golly, Wow (Bellboy/ 

Assorted, BMI) 28 

Butterfly Mending, ASCAP) 

Candy Man (Taradem, BM!) 1 

Coconut (Blackwood, BMI) 80 
Conquistador TRO-Esse, 

ASCAP) 

Daddy Don't You Walk So 
Fast (Jewel, ASCAP) 

Day by Day (Valando/New 
Cadenz, MAP) 

Died' (Screen Gems/Columbia, 
MAI) is 

(ddie's Love (Jobete, BMI) 91 
Everythinq Good Is Bad, 

Everything Bad Is Good 
(Gold Forever, BMI) 56 

The First Time Ever I Saw 
Your Face (Storm King, 
BMI) 

Francene (Landers, Roberts/ 
India, ASCAP) 77 

Funk Factory (Erva, SMI) 74 

95 Getting It On (Interior, BMI) . 94 
Giving Up (Dekte) Trio, BMI) 81 
Gone (Dallas/Hill 8 Range, 

BMI) 87 
55 Guns, Guns, Guns (Sunbar/Cirrus 

Expression, BMI) 70 
55 The Happiest Girl in the Whole 

U.S.A. (Prima-Donna/Algen, 
Si BMI) 67 

Hot 'n Nasty (Rule One, 
ASCAP) 52 

Hot Rod Lincoln 14 Star, BMI) 18 
How Can I Be Sure (Slacsar, 

ASCAP) 53 
How Do You Do (WB, ASCAP) 50 
I Don't Need No Doctor 

(Ronleigh/Baby Monino, Bel) 93 
I Got Some Help I Don't Need 

7 (Pando/Sounds of Lucille, 
Bel) 92 

I Gotcha (Tree, Bel) 26 
I Need You (WM, ASCAP) 22 
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TITLE, Weeks On Chart 
Artist (Producer) Label, Number (Distributing Label) 

LIVING IN A HOUSE DIVIDED 4 
Cher (Snuff Garrett), Kapp 2171 (MCA) 

LOVE THEME FROM "THE GODFATHER" 10 

(Speak Softly Love) 
Andy Williams (Dick Glasser), Columbia 4-45579 

HOW CAN I BE SURE 4 
David Cassidy (Wes Farrell), Bell 45-220 

DADDY, DON'T YOU WALK SO FAST 8 
Wayne Newton (Wes Farrell), 

Chelsea 78-0100 (RCA) 

IMMIGRATION MAN 6 
Graham Nash & David Crosby (Graham Nash, David 

Crosby, & Bill Haverson), Atlantic 2873 

I WANNA BE WHERE YOU ARE 3 
Michael Jackson (Hal Davis), Motown 1202 

LONG-HAIRED LOVER FROM LIVERPOOL 8 
Little Jimmy Osmond (Mike Curb & 

Perry Botkin Jr), MGM 14376 

AUTOMATICALLY SUNSHINE 6 
Supremes ("Smokey"), Motown 1200 

SLIPPIN' INTO DARKNESS 21 
War (Jerry Goldstein) United Artists 50867 

Harry Chapin (Jac Holzman), Elektra 45770 

TOO LATE TO TURN BACK NOW 3 
Cornelius Brothers & Sister Rose (Bob Archibald), 

United Artists 50910 

THERE IT IS (Part 1) 6 
James Brown (James Brown), Polydor 14125 

LAYLA 5 
Derek & the Dominos (Dominos), Atco 6809 

YOU SAID A BAD WORD 4 
Joe Tex (Buddy Killen), Dial 1012 (Mercury) 

WALK IN THE NIGHT 11 
Jr. Walker & the All Stars (Johnny Bristol), 

Soul 35095 (Motown) 

SUPERWOMAN 4 
Stevie Wonder (Stevie Wonder), Tamla 

54216 (Motown) 

IF LOVING YOU IS WRONG 

I DON'T NEED TO BE RIGHT 2 
Luther Ingram (Johnny Baylor), Koko 2111 

(Stax/Volt) 

ALL THE KING'S HORSES 2 
Aretha Franklin (Jerry Wexler, Tom Dowd & 

Arif Mardis), Atlantic 2883 

HOW DO YOU DO 7 
Mouth & Mac Neal (Hans van Hemmert), 

Phillips 40715 (Mercury) 

DAY BY DAY 4 
Godspell (Steven Schwartz), Bell 45-210 

HOT 'n NASTY 6 
Humble Pie (Humble Pie), A&M 1349 

YOU'RE THE MAN (Part 1) 4 
Marvin Gaye (Marvin Gaye), Tamla 54221 (Motown) 

TAKE IT EASY 2 
Eagles (Glyn Johns), Asylum 11005 (Atlantic) 

CONQUISTADOR 3 
Procol Harum (Chris Thomes), A&M 1347 

EVERYTHING GOOD IS BAD, 
EVERYTHING BAD IS GOOD 11 

'00 Proof (Aged in Soul) (Greg Perry & 
General Johnson), Hot Wax 7202 (Buddah) 

WOMAN IS THE NIGGER OF THE WORLD 4 
John Lennon/Plastic Ono Band with Elephants 

Memory (John & Yoko and Phil Spector), Apple 1848 

AFTER MIDNIGHT 4 
Ji. Cale (Audio Ashworth), Shelter 7321 (Capitol) 

PEOPLE MAKE THE WORLD GO ROUND 2 
Stylistics (Thom Be)l), Avco 4595 

WOMAN'S GOTTA HAVE IT 6 
Bobby Womack (Bobby Womack), United Artists 

50902 

WE'RE FREE 7 
Beverly Bremers (Levine/Brown/Eichner/ 

Metz/Lipton), Scepter 12348 

IT DOESN'T MATTER 3 
Stephen Stills (Stephen Stills, Chris Hillman 

& Dallas Taylor), Atlantic 2876 

SCHOOL'S OUT 2 
Alice Cooper (Bob Ezrin), Warner Bros. 7596 

POWDER BLUE MERCEDES QUEEN 4 
Raiders (M. Lindsay), Columbia 4-45601 

LIFE & BREATH 6 
Climax (Larry Cox), Rocky Road 30061 (Bell) 

LOVE THEME FROM "THE GODFATHER" 8 
Nina Rota (Tom Mack), Paramount 01 52 (Famous) 

I Only Have Eyes for You 
(Warner Bros., ASCAP) 85 

I Saw the Light (Earmark/ 
Screen Gems-Columbia, BMI) . 16 

If Loving You Is Wrong I Don't 
Want to Be Right (East/ 
Memphis/Klondike, BMI) .. 48 

I'll Take You There (East/ 
Memphis, BMI) 2 

Immigration Man (Giving Roorn, 
BM I) 37 

In a Broken Dream (Leeds, 
ASCAP) 83 

Isn't Life Strange (Leeds, 
ASCAP) 29 

It's Going to Take Some Time 
(Screen Gems/Columbia, BMi/ 
Colgens, ASCAP) 12 

I've Been Lonely for So Long 
(East/Memphis/Lowery, BMI) . 32 

I Wanna Be Where You Are 
(Stein 8 Van Stock, ASCAP) 38 

It Doesn't Matter 
(Gold Hill, BMI) 62 

I Thank You (Cowed. BMI) . 96 

Just as Long as You Need Me, 
Part 1 (Butler, ASCAP) 84 

Kate (Mariposa, BMI) 75 
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Morning Has Broken drying, 
EIMI) a 

Motorcycle Mama (Singing Wire, 
98 

(Let Night) I Didn't Get to My Guy (Johan, BIM) 100 
Sleep at All (Almo, ASCAP) 10 

t Leyte (Casserole, BMI) 44 Nice o 
(Int BMI) Lean on Me (Interior, EIMI) . 20 eriBe 

With You 
or, 6 

b N d Life 8 Breath (Warner/Brown's o od y But You asperilla, 
Mill, ASCAP) 65 ASCAP) 88 

Little Bitty Pretty One (Recorde, Oh Girl (Julio-Brian, Bel) 3 bfe) 21 Old Man (Broken Arr-w, RMI) 31 
Living 

so, 
In 

BM 
a House Divided Outa-Space drving/Wep, BMI) 9 (PeI) 

Long Haired Lover From Liverpool Papa Was a Rolling Stone 
Burda/Virgin Ear, ASCAP) 39 (Stone Diamond, MAI) 76 

Look What You Done for Me People Make the World Go 
(lec MAI) 17 Round (Bellboy/Assorted, 

Love Theme from "The Bel) 59 
Godfather" (Nino Rota) Powder Blue Mercedes Queen 
(Famous, ASCAP) 66 (Boom, BMI) 64 

Love Theme From "The 
Godfather" (Speak Softly Love) 
(Andy Williams) (Famous, 
ASCAP) 34 

Me and Julio Down by the 
Schoolyard (Charing Cross, BMI) 30 School's Out (WM, BMI) 63 

Ride, Sally Ride (Interior, 
BMI) 94 

Rip Off (Gold Forever, BMI) . 90 
Rocket Man (lames, BMI) 23 

SC 

78 

90 

73 

70 

89 

77 

83 

81 

82 

85 

80 

93 

84 

87 

91 

94 

92 

97 

98 

100 

98 

99 

TITLE, Weeks On Chart 
Artist (Producer) Label, Number (Distributing Label) 

THE HAPPIEST GIRL IN THE WHOLE U.S.A. 2 
Donna Fargo (Stan Si(ver), Dot 17409 (Famous) 

WHERE IS THE LOVE 1 

Roberta Flack & Donny Hathaway (Joel Dorn & 
Arif Mardin), Atlantic 2879 

WE'RE ON OUR WAY 2 
Chris Hodge (Tony (ox), Apple 1850 

GUNS, GUNS, GUNS 4 
Guess Who (Jack Richardson), RCA 74-0708 

AN AMERICAN TRILOGY 6 
Elvis Presley, RCA 74-0672 

TOO YOUNG 1 

Donny Osmond (Mike Curb & Don Costa), 
MGM 14407 

SEALED WITH A KISS 1 
Bobby Vinton (Bobby Vinton), Epic 5-10861 (CBS) 

FUNK FACTORY 3 
Wilson Pickett (Dave Crawford & Brad Shapiro), 

Atlantic 2878 

KATE 5 
Johnny Cash & the Tennessee Three 

Larry Butler), Columbia 4-45590 

PAPA WAS A ROLLING STONE 1 

Undisputed Truth (Norman Whitfield), Gordy 7117 
(Motown) 

FRANCENE 4 
ZZ Top (Bill Ham), London 179 

VICTIM OF A FOOLISH HEART 3 
Bettye Swann (Mickey Bockins & Rick Hall), 

Atlantic 2869 

BEAUTIFUL 3 
Gordon Lightfoot (Lenny Waronker), Reprise 1088 

COCONUT 1 

Nilsson (Richard Perry), RCA 74-0718 

GIVING UP 5 
Donny Hathaway (Jerry Wexler & 

Arif Mardis), Atco 6884 

YOUNG NEW MEXICAN PUPPETEER 7 
Tom Jones (Gordon Mills), Parrot 40070 (London) 

IN A BROKEN DREAM 3 
Python Lee Jackson (Miki Da(lon), 

GNP Crescendo 449 

JUST AS LONG AS YOU NEED ME, 

PART 1 5 
Independents (Art Prod), Wand 11245 (Scepter) 

I ONLY HAVE EYES FOR YOU 4 
Jerry Butler (Samuel F. Brown Ill), Mercury 73290 

BABY LET ME TAKE YOU (IN MY ARMS) 2 
Detroit Emeralds (A. Katouzzion Prod.), 

Westbound 203 (Chess/Janus) 

GONE 3 
Joey Heatherton (Tony Scotti & Tommy Oliver), 

MGM 14387 

NOBODY BUT YOU 1 

Kenny Loggins with Jim Messina (Jim Messina), 
Columbia 4-45617 

BED AND BOARD 1 

Barbara Mason (Jim Bishop), Buddah 296 

RIP OFF 1 

Laura Lee (Williams Weatherspoon), Hot Wax 7204, 
(Buddah) 

EDDIE'S LOVE 1 

Eddie Kendricks (Frank Wilson), Tamla 54218 
(Motown) 

I GOT SOME HELP I DON'T NEED 6 
B. B. King (Ed Michel), ABC 11321 

I DON'T NEED NO DOCTOR 1 

New Riders of the Purple Sage (Steve Barneard & 
the New Riders), Columbia 4-45607 (BMI) 

GETTING IT ON/RIDE, SALLY, RIDE 2 
Dennis Coffey and the Detroit Guitar Band 

(Mike Theodore), Sussex 237 (Buddah) 

BUTTERFLY 1 

Danyel Gerard (Danyel Gerard & Don Costa), 
Verve 10670 (MGM) 

I THANK YOU 3 
Donny Hathaway & June Conquest (Curtis Mayfield), 

Curtom 1971 (Buddah) 

BEAUTIFUL SUNDAY 2 
Daniel Boone (Larry Page), Mercury 73281 

MOTORCYCLE MAMA 1 

Sailcat (Pete Carr), Elektra 45782 

VANILLA OLAY 2 
Jackie DeShannon (Jerry Wexler, Tom Dowd & 

Arif Mardis), Atlantic 2871 

MY GUY 1 
Petula Clark (Mike Curb & Don Costa), MGM 14392 

ealed With a Kiss (Post, Victim of a Foolish Head 
ASCAP) 73 (Fame, MAI) 

lippin' Into Darkness (United 
41 Walk in the Night (Jobete, Artists, ASCAP) 

King, BMI) 
One I Love (lanuary/Savette, ong Sung Mue (ProPbet, 

4 WO ASCAP) 
We're Free (Pocketful of Tunes, uperwomen (Stein 8 Van Stock/ 

Black Bull, ASCAP) 47 SMI) 
We're On Our Way (Mellin, ylvia's Mother (Evil Eye, 

5 Where Is the Love (Antisie, 
ASCAP) 

ASCAP) Woman Is the flogger of the 
Taxi (Story Songs, ASCAP) 24 Wend (Ono/also claimed by 
There It Is (Part 1) (Dynatone Mac )en/ Northern Songs, 

Belinda, BMI) 43 BMI) 57 
Ton Late to Turn Back Now Woman's Gotta Have It (Unad/ 

(Unart/Stagedoor, BMI) 42 Trace bob, BMI) 60 
Too Young (Jefferson, ASCAP) .. 72 
Troglodyte (Cave Man) You Said a Bad Word (Tree, 

(Umpire, BMI) 19 BMI) 45 Tumbling Dice (Promobub, B.C., young New Mexican Puppeteer 
ASCAP) 11 (Pincus 8 Sons, ASCAP) 82 

Vanilla Olay (Plain 8 Simple, You're the Man (Part 1) 
ASCAP) 99 dobefe, ASCAP) 53 

78 

ASCAP) 46 omeday Never Comes (Greasy 
25 Welkin' M the Rain With the 

14 

61 

69 

68 The It Easy (Benchmarak, 

Compiled from national retail sales and radio airplay by the Music Popularity Charts Dept. of Billboard. 
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We've just set off nine packages of dynamite. 

Lookin' Th.on3h The Windows 
Jackson =n.e M7TL 

hV IFt 
ilAiLf 1 F tt:: 

;+I31.1-;;;t'-ï: 

Pe ' Hold On hameleon Frankie Valli and 
-- - The Four Seasons MW 1 081 Hr j Ksrclrìckp 

Benediction 
Sunday FLrnies 

tY 
CYystai Mansion. 

the Crystal Mansion 

New album releases by the Jackson Five, 
the Supremes, Eddie Kendricks, the Four Tops, 

and Frankie Valli and the Four Seasons. Plus 

new sounds -rom new groups like the Crystal Mansion, 
Keel James, Sunday Funnies and Odyssey. It's pure dynamite - 

from Motown. Watch the charts. 
They're starting to explode. 

Also available on B -track tape. 
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Compiled from National Retail Stores by 
the Music Popularity Chart Department 
and the Record Market Research Depart- 
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NA Indicates not available 
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Awarded RIAA seal for sales of 1 Million 
dollars at manufacturer's level. RIAA seal 
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facturers. (Seal indicated by red bullet). 
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1 1 4 JETHRO TULL 
Thick As A Brick 
Reprise MS 2072 

37 39 9 DEEP PURPLE 
Machine Head 
Warner Bros. BS 2607 

73 76 5 MOUNTAIN -LIVE 
The Road Goes Ever On 
Windfall 5502 (Bell) 

NA 

2 2 17 ROBERTA FLACK 
First Take 
Atlantic SD 8230 

38 37 12 EDGAR WINTERS' WHITE TRASH 
Roadwork 
Epic KEG 32149 (CBS) 

NA 85 3 JOAN BAU 
Come From the Shadows 
A &M SP 4339 

NA 

3 3 15 NEIL YOUNG 
Harvest 
Reprise MS 2032 

39 38 26 STYLISTICS 
Avco AV 33023 

NA 86 7 DR. HOOK & THE MEDICINE SHOW 
Columbia C 30898 

, ' 48 12 STEVIE WONDER 
Music Of My Mind 
Tamla T 314 L (Motown) 

NA 76 77 7 MANDRILL 
Mandrill Is 
Polydor PD 5025 

NA 
4 5 7 STEPHEN STILLS 

Manassas 
Atlantic SD 2 -903 41 41 23 ROLLING STONES 

Hot Rocks, 1964 -1971 
London 2PS 606/7 

98 3 JUDY COLLINS 
Colours of the Day/The Best of 
Elektra EKS 75030 

5 6 5 JANIS JOPLIN 
Joplin In Concert 
Columbia C2X 33160 42 40 28 ALICE COOPER 

Killer 
Warner Bros. BS 2567 

78 78 7 HENRY MANCINI & DOC SEVERINSEN 
Brass On Ivory 
RCA LSP 4629 

6 4 8 GRAHAM NASH /DAVID CROSBY 
Atlantic SD 7220 

7 7 7 CHI -LITES 
A Lonely Man 
Brunswick BL 754179 

* 49 6 NEW RIDERS OF THE PURPLE SAGE 
Powerglide 
Columbia KC 31284 

NA 79 68 17 MICHAEL JACKSON 
Got to Be There 
Motown M 747 I. 

NA 

* * 
11 

12 

1 
W 

30 

11 

- 
8 

9 

20 

9 

5 

1 

13 

17 

5 

HISTORY OF ERIC CLAPTON 
Atco SD 2 -803 

ROBERTA FLACK & DONNY HATHAWAY 
Atlantic SD 7216 

ROLLING STONES 
Exile on Main St. 
Rolling Stones COC 2 -2900 (Atlantic) 

ALLMAN BROS. 
Eat A Peach 
Capricorn 2CP 0102 (Warner Bros.) 

AMERICA 
Warner Bros. BS 2576 

PROCOL HARUM 
Live in Concert with the Edmonton 
Symphony Orchestra 
A &M SP 4335 

NA 44 

45 / 
W 

47 

48 ' 
* 

36 

44 

51 

34 

42 

58 

64 

17 

27 

7 

31 

29 

17 

8 

ARETHA FRANKLIN 
Young, Gifted & Black 
Atlantic SD 8213 

ROBERTA FLACK 
Quiet 
Atlantic 

Fire 
antic SD 1594 

SAMMY DAVIS, JR. 
Now 
MGM SE 4832 

DON McLEAN 
American Pie 
United Artists UAS 5535 

LED ZEPPELIN 
Atlantic SD 7208 

BILLY PRESTON 
I Wrote a Simple Song 
A &M SP 3507 

JIMMY CASTOR BUNCH 
It's Just Begun 
RCA LSP 4640 

NA 

NA 

NA 

NA 

80 71 24 JACKSON 5 
Greatest Hits 
Motown M 741 L 

NA 

81 61 16 JIMI HENDRIX 
m e West 

Reprise MS 2049 

82 84 29 COMMANDER CODY & HIS LOST 

PLANET AIRMEN 
Ozone 
Paramount PAS 6017 (Famous) 

NA 

83 66 38 CHER 
Kapp KS 3649 (MCA) 

84 63 12 LILY TOMLIN 
And That's The Truth 
Polydor PD 5023 

NA 

85 74 25 BADFINGER 
Straight Up 
Apple ST 3387 

NA 

14 15 18 AL GREEN 
Let's Stay Together 
Hi SHL 32070 (London) 

86 73 21 DRAMATICS 
Whatcha See Is Whatcha Get 
Volt VOS 6018 

15 12 21 YES 

Fragile 
Atlantic SD 7211 

$ 
94 2 JACKSON 5 

Looking Through the Windows 
Motown M 750 L 

NA 

87 72 14 BLOOD, SWEAT & TEARS 
Greatest Hits 
Columbia KC 31170 16 16 30 WAR 

All Day Music 
United Artists UAS 5546 

52 47 29 ELTON JOHN 
Madman Across the Water 
Uni 93120 (MCA) 

88 88 27 ISAAC HAYES 
Black Moses 
Enterprise ENS 2 -5003 (Sfax /Volt) 17 18 11 HUMBLE PIE 

Smokin' 
A &M SP 4342 

NA , 91 40 DEREK & THE DOMINOS 
Layla 
Atco SD 2 -704 

3 SUPREMES 
Floy Joy 
Motown M 7511 

NA 

18 21 5 GRAND FUNK RAILROAD 
Mark, Don & Mel, 1969 -71 
Capitol SABB 11042 

54 50 13 CABARET 
Soundtrack 
ABC ABCD 752 

NA 

90 90 12 GORDON LIGHTFOOT 
Don Quixote 
Reprise MS 2056 19 14 19 BREAD 

Baby I'm -A Want You 
Elektra EKS 75015 

* 65 4 BILL WITHERS 
Still Bill 
Sussex SXBS 7014 (Buddahl 

NA 

91 81 71 CAT STEVENS 
Tea for the Tillerman 
A &M SP 4280 

NA 

20 13 62 CAROLE KING 
Tapestry 
Ode SP 77009 (A &M) 

56 43 13 SAVOY BROWN 

Parrot XPAS 71052 (London) 
92 92 13 BugerUNA 

Grunt FTR 1004 (RCA) 

NA 

21 

22 

19 

23 

16 

7 

STAPLE SINGERS 
Bealtitude /Respect Yourself 
Sfax STS 3002 

CREEDENCE CLEARWATER REVIVAL 
Mardi Gras 
Fantasy 9404 

57 45 27 CAROLE KING 
Music 
Ode SP 77013 (A &M) 

NA 

93 87 13 KENNY LOGGINS w /JIM MESSINA 
Sittin' In 
Columbia C 31044 58 60 7 RAY CHARLES 

Message From the People 
ABC ABCX 755/TRC 

94 97 9 KINKS 
Kink Kronikles 
Warner Bros. 2XS 6454 23 26 10 GODFATHER 

Soundtrack 
Paramount PAS 1003 (Famous) 

59 59 35 GODSPELL 
Original Cast 
Bell 1102 

NA 

i' 107 3 FREE 
At Last 
A &M SP 4349 

NA * 29 8 JOE TEX 
I Gotcha 
Dial DL 6002 (Mercury) 

NA 60 53 13 JACKSON BROWNE 
Asylum SD 5051 (Atlantic) 

NA 
96 80 12 PARTRIDGE FAMILY 

Shopping Bag 
Bell 6072 25 17 16 SONNY & CHER 

All I Ever Need Is You 
Kapp KS 3660 (MCA) 

61 57 16 JO JO GUNNE 
Asylum SD 5053 (Atlantic) 

NA 
97 95 27 TRAFFIC 

Low Spark of High -Heeled Boys 
Island SW 9306 (Capitol) 

NA 

62 55 10 TEN YEARS AFTER 
Alvin Lee & Co. 
Deram DES 18064 (London) 

NA 

26 22 18 PAUL SIMON 
Columbia KC 30750 98 89 19 MAHAVISHNU ORCH /JOHN 

McLAUGHLIN 
The Inner -Mounting Flame 
Columbia KC 31067 

NA 

63 56 19 A CLOCKWORK ORANGE 
Soundtrack 
Warner Bros. BS 2573 

27 26 17 GEORGE CARLIN 
FM -AM 
Little David LD 7214 (Atlantic) 

NA 

99 99 15 CRUSADERS 1 
Blue Thumb BTS 6001 (Famous) 

NA 
52 38 CHEECH & CHONG 

Ode SP 77010 (A &M) 
NA 64 35 5 JEFF BECK GROUP 

Epic KE 31331 (cos) 
100 83 10 BOBBY VINTON 

Epic KDáy286 M(y 
B 

29 31 15 DONNY HATHAWAY 
Live 
Atco SD 33 -386 

NA 65 69 11 FIFTH DIMENSION 
Individually & Collectively 
Bell 6073 

NA 

101 93 54 CARPENTERS 
A &M SP 3502 30 33 10 ANDY WILLIAMS 

Love Theme From "The Godfather" 
Columbia KC 31303 

66 62 33 FIDDLER ON THE ROOF 
Soundtrack 
United Artists UAS 10900 200 2 BEACH BOYS 

Pet Sounds /Carl & the Passions- 
So Tough 
Reprise 2MS 2083 

* 46 3 DONNY OSMOND 
Portrait Portrait Of Donny 
MGM SE 4820 

NA 67 67 13 JAMES GANG 
Straight Shooter 
ABC ABCX 741 

32 24 18 MALO 
Warner Bros. BS 2584 

' 79 5 FLIP WILSON 
Geraldine /Don't Fight The Feeling 
Little David LD 1001 (Atlantic) 

NA 103 104 13 KRIS KRISTOFFERSON 
Border Lord 
Monument KZ 31302 (CBS) 

33 25 23 GEORGE HARRISON & FRIENDS 
Concert for Bangla Desh 
Apple STCX 3385 

NA 69 75 12 TODD RUNDGREN 
Something /Anything? 
Bearsville 2BX 2066 (Warner Bros.) 

104 96 20 OSMONDS 
Phase III 
MGM SE 4796 

34 28 28 NILSSON 
Nilsson Schmilsson 
RCA LSP 4515 

NA 70 70 8 FLEETWOOD MAC 
Bare Trees 
Reprise MS 2080 

105 103 27 BOB DYLAN'S GREATEST HITS, 
VOL. 2 
Columbia KG 31120 

'35 30 36 CAT STEVENS 
Teaser & the Firecat 
A &M SP 4313 

71 54 11 CREAM 
Live, Vol. 2 
Atco SD 7005 

NA 106 106 8 JERRY LEE LEWIS 
The "Killer" Rocks On 
Mercury SRM 1 -637 

NA 

36 32 43 SHAFT 
Soundtrack /Isaac Hayes 
Enterprise /MGM ENS 2 -5002 (Sfax /Volt) 

* 82 13 HARRY CHAPIN 
Heads & Tales 
Elektra EKS 75023 

107 101 8 ELVIS PRESLEY 
He Touched Me 
RCA LSP 4690 
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EDDY SENAY 
THE ALBUM 

"HOT THANG" 
SXBS 7013 

CONTAINING 
THE SMASH 

SINGLE 
"HOT THANG" 

SUX 230 

liSIEX 
STORMING THE CHARTS 

WITH THIS COLLECTION OF HITS 

BILL WITHERS 
THE ALBUM 

"STILL BILL" 
SXBS 7014 

CONTAINING 
THE 
SMASH SINGLE 

"LEAN ON ME" 
SUX 235 

ò?:- 
., 

DENNIS COFFEY 
THE ALBUM 

"GOIN' FOR MYSELF" 
SXBS 7010 

GALLERY 
'NICE TO BE WITH YOU" 

SUX 232 

WITH A SMASH ALBUM 
TO FOLLOW 

THE SOUL SEARCHERS 
"WE THE PEOPLE" 

SUX 236 

SUSSEX RECORDS 
FROM THE BUDDAH GROUP 

THE SINGLE 
"RIDE SALLY RIDE" 

SU >: 237 
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STAR PERFORMER -LP's registering great- 

week. 
upward progress this 

ARTIST 

Title, Label, Number (Dist. Label) 

PACKAGES 
AVAILABLE 

TAPE 

s 

á 

co 

'- 
v, 

< 

w 

re 
0 
- 138 146 2 RAY CONNIFF 

Love Theme From "The Godfather" 
Columbia KC 31473 

NA 169 174 4 RASPBERRIES 
Capitol SK 11036 

NA 

170 176 4 DAN HICKS & HIS HOT LICKS 
Strikin' It Rich 
Blue Thumb BTS 36 (Famous) 

NA 

139 142 6 QUICKSILVER 
Comin' Through 
Capitol SMAS 11002 

NA 

108 105 82 JESUS CHRIST, SUPERSTAR 
Various Artists 
Decca DXSA 7206 (MCA) 

171 149 12 LEE MICHAELS 
Space & First Takes 
A &M SP 4336 

NA 

140 148 2 EDDIE KENDRICKS 
People Hold On 
Tamla T 315 L (Motown) 

109 113 6 Z.Z. TOP 
Rio Grande Mud 
London XPS 612 

172 170 10 BANG 
Capitol ST 11015 

NA 

141 136 31 CHICAGO 
At Carnegie Hall 
Columbia C4X 30865 

110 116 4 FLASH 
Capitol ST 11040 

NA 173 167 6 JR. WALKER & THE ALL STARS 
Moody, Jr. 
Soul S 733 L (Motown) 

NA 

111 102 35 SANTANA 
Columbia KC 30595 

142 124 41 BLACK SABBATH 
Master aster of Reality y 
Warner Bros. BS 2562 

174 151 47 ALLMAN BROS. 
At Fillmore East 
Capricorn SD 2 -802 (Atco) 

112 114 7 JOHNNY CASH 
A Thing Called Love 
Columbia KC 31332 

143 135 6 MAGIC ORGAN 
Street Fair 
Ranwood R 8092 

NA 
175 178 5 MEET THE BRADY BUNCH 

Paramount PAS 6032 (Famous) 

NA 

113 111 37 SONNY & CHER LIVE 
Kapp KS 3654 (MCA) 

144 150 2 BLOODROCK 
Live 
Capitol SVBB 11038 

NA 176 153 32 DONNY 
To You With Love 
MGM SE 4797 

114 108 13 CHARLEY PRIDE 
Best of, Vol. II 
RCA LSP 4682 

NA 145 141 10 CHAKACHAS 
Jungle Fever 
Polydor PD 5504 

NA 177 179 4 JOHN HAMMOND 
Wild Horses /Rock Steady 
Kudu KU 04 (CTI) 

NA 

115 112 12 DENNIS COFFEY 

Goin' for Myself 
Sussex SXBS 7010 ( Buddah) 

NA 146 126 13 SPIRIT 
Feedback 
Epic KE 31175 (CBS) 

178 182 2 GOOSE CREEK SYMPHONY 
Words of Earnest 
Capitol ST 11044 

NA 

116 120 7 JOHN MY 
Forgotten Songs & Unsung Heroes 
Dunhill DSX 50120 

- 1 BILLY PRESTON 
That's the Way God Planned It 
Apple 3359 

179 183 3 MANTOVANI 
Ammunzio Paolo Mantovani 
London XPS 610 

117 110 29 CARLY SIMON 
Anticipation 
Elektra EKS 75016 

148 123 34 THREE DOG NIGHT 
Harmony 
Dunhill DSX 30108 

180 185 4 BUDDY RICH 
Rich in London 
RCA LSP 4666 

118 119 6 CHARLIE McCOY 
Real McCoy 
Monument Z 31329 (CBS) 

NA t 186 4 ANNE MURRAY 
Annie 
Capitol ST 11024 

NA 181 161 32 HUMBLE PIE 
Performance: Rockin' the Fillmore 

&M SP 3506 

NINA 
., III 

NA 

NA 

150 156 4 B.J. THOMAS 
Billy Joe 
Scepter SPS 5101 

NA 182 165 6 MOM & DADS 
In the Blue Canadian Rockies 
GNP Crescendo GNPS 2063 

119 125 5 DR. JOHN 
Gumbo 
Gu o 7006 

NA 

151 152 16 B.B. KING 
L.A. Midnight 
ABC ABCX 743 

183 171 3 EDWIN HAWKINS SINGERS 
I'd Like To Teach the World to Sing 
Buddah BDS 303 

120 109 32 T. REX 
Electric Warrior 
Reprise RS 6466 

121 121 57 JETHRO TULL 
Aqualung 
Reprise MS 2035 

1 ARLO GUTHRIE 
Hb Lllb Hobo's Lullaby 
Reprise MS 2060 

lu 
190 2 FLYING BURRITO BROTHERS 

Last of the Red Hot Burritos 
A &M SP 4343 

153 160 3 FOUR TOPS 
Nature Planned It 
Motown M 748 L 

NA 185 172 88 SANTANA 
s 

Columbia KC 30130 

122 122 23 GLADYS KNIGHT & THE PIPS 
Standing Ovation 
Soul S 736 L (Motown) 

NA 

123 118 8 MOTHERS 
Just Another Band From L.A. 
Reprise MS 2075 

154 154 13 ESTHER PHILLIPS 
From a Whisper to a Scream 
Kudu KU 05 (CT!) 

NA 186 180 6 JOHN BALDRY 
Everything Stops For Tea 
Warner Bros. BS 2614 

124 117 21 EMERSON, LAKE & PALMER 
Pictures at an Exhibition 
Cotillion ELP 66666 

NA 155 130 12 JOE SIMON 
Drowning In the Sea of Love 
Spring SPR 5702 (Polydor) 

NA 187 194 2 BRIAN AUGER'S OBLIVION EXPRESS 

Second Wind 
RCA LSP 4703 

NA 

NA 

128 7 TOM RUSH 
Merrimack County 
Columbia KC 31306 

NA 188 

189 

- 

189 

1 

4 

JOY OF COOKING 
Castles 
Capitol ST 11050 

BLUE OYSTER CULT 
Columbia C 31063 

125 132 21 PINK FLOYD 
Meddle 
Harvest SMAS 832 (Capitol) 

156 

157 143 13 SHIRLEY BASSEY 
I Capricorn 
United Artists UAS 5565 

126 115 18 DAVID CASSIDY 
Cherish 
Bell 6070 

159 7 LOVE UNLIMITED 
Uni 73131 (MCA) 

NA 190 192 2 TOM FOGERTY 
Fantasy 9407 

NA - 1 JOHNNY MATHIS 
First Time Ever I Saw Your Face 
Columbia KC 31342 

158 

191 3 DAVID PEEL & THE LOWER EAST SIDE 
The Pope Smokes Dope 
Apple SW 3391 

NA 

138 50 YES ALBUM 
Atlantic SD 8283 

NA 
191 1 - 

list 
1 DILLARDS 

Roots & Branches 
Anthem ANS 5901 (United Artists) 

159 

1 84 2 AL MARTINO 
Love Theme From "The Godfather" 
Capitol ST 11071 

NA 192 193 5 HILLSIDE SINGERS 
I'd Like To Teach the World To Sing 
Metromedia KMD 1051 

NA 

129 127 20 TEMPTATIONS 
Solid Rock 
Gordv G 961 L (Motown) 

155 41 AL GREEN 
Gets Next to You 
Hi SHL 32062 (London) 

NA 193 187 6 EL CHICANO 
Celebration 
Kapp KS 3663 (MCA) 

y - 
lit 

1 FRANK SINATRA 
Greatest Hits, Vol. 2 
Reprise FS 1034 

161 

198 4 ASSOCIATION 
Waterbeds In Trinidad 
Columbia KC 31348 

NA 

131 129 10 CHASE 
Ennea 
Epic KE 31097 (CBS) 

162 152 24 GROVER WASHINGTON, JR. 
Inner City Blues 
Kudu KU 05 (CTI) 

NA 194 

140 18 ELVIS PRESLEY 
Elvis Now 
RCA LSP 4671 

NA 195 195 3 LUIS GASCA 
Blue Thumb BTS 37 (Famous) 

NA 

132 131 28 GRAND FUNK RAILROAD . 
E Pluribus Funk 
Grand Funk Railroad SW 853 (Capitol) 

NA 163 

196 196 2 ELECTRIC LIGHT ORCHESTRA 
No Answer 
United Artists UAS 5573 

144 30 SLY & THE FAMILY STONE 
There's a Riot Goin' On 
Epic KE 30986 (CBS) 

133 133 5 DUANE & GREG ALLMAN 
Bold 33 -301 

NA NA NA 
164 

197 197 2 PAUL ANKH 
Jubilation 
Buddah BDS 5114 

NA 

134 139 6 BUFFY SAINTE -MARIE 
Moonshot 
Vanguard VSD 79312 

NA 165 145 52 ROD STEWART 
Every Picture Tells a Story 
Mercury SRM 1 -609 198 199 2 REDD FOXX 

Sanford & Foxx 
Dooto DTL 853 

NA 

1Cí7 

- 1 CHUCK BERRY 
London Sessions 
Chess CH 60020 

166 168 4 McKENDREE SPRING 3 
Decca DL 75332 (MCA) 

199 - 1 BONZO DOG BAND 
Let's Make Up & Be Friendly 
United Artists UAS 5584 

136 138 4 PAUL BUTTERFIELD BLUES BAND 
The Best of /Golden Butter 
Elektra 7E -2005 

167 147 

158 

43 

8 

MOODY BLUES 
Every Good Boy Deserves Favour 
Threshold THS 5 (London) 

BLACK IVORY 
Don't Turn Around 
Today TLP 1005 (Perception) 

NA 

- 
200 - 

. 

1 HOLST: THE PLANETS 
Zubin Mehta & the Los Angeles 
Philharmonic Orch. 
London CS 6734 

137 137 8 COLD BLOOD 
First Taste of Sin 
Reprise MS 2074 

168 

TOP LP's &TAPE 
A -Z (LISTED BY ARTISTS) 

Allman Brothers Band 
Duane 8 Greg Allman 
America 
Paul Anka 
Association 
Brian Auger 

Badfinger 
Joan Baez 
John Baldry 
Bang 
Shirley Bassey 
Beach Boys 
Jeff Beck Group 
Chuck Berry 
Black Ivory 

Black Sabbath 
Bloodrock 
Blood, Sweat, 8 Tears 
Blue Oyster Cult 
Bonzo Dog Band ... 

Brady Bunch 
Bread 
Jackson Browne 
Paul Butterfield 

George Carlin 
Carpenters 
Johnny Cash 
David Cassidy 

11, 174 
133 

12 
197 
194 
187 

85 
74 

186 
172 
157 
102 
28 
135 
168 
142 
144 
87 

189 
199 
175 
19 
60 

136 

27 
101 
112 
126 

Jimmy Castor Bunch 50 

Chakachas 145 

Harry Chapin 72 
Ray Charles 58 
Chase 131 

Cheech 8 Gang 64 

Cher 83 

Chicago 141 

Chi -Lites 7 
Eric Clapton 8 

Dennis Coffey 115 

Commander Cody 82 
Cold Blood 137 

Judy Collins 77 
Ray Conniff ..138 
Alice Cooper 42 
Cream 71 
Creedence Clearwater Revival 22 

Crusaders 99 

Sammy Davis Jr. 46 
Deep Purple 37 
Derek 8 The Dominos 53 
Dilllards 128 
Doctor Hook & The Medicine 

Show 75 
Doctor John 119 
Dramatics 86 
Bob Dylan 105 

El Chicano 193 
Electric Light Ork 196 
Emerson, Lake & Palmer 124 
Fifth Dimension 65 
Roberta Flack 2, 45 

Flash 110 
Fleetwood Mac 70 
Flying Burrito Brothers 184 
Four Tops 153 

Tom Fogerty 190 

Aretha Franklin 44 
Redd Foxx 198 

Free 95 

Luis Gasca 195 
Goose Creek Symphony 178 
Grand Funk Railroad 18, 132 
Al Green 14, 161 

Arlo Guthrie 152 

John Hammond 177 
George Harrison 8 Friends 33 
Donny Hathaway 29 
Edwin Hawkins 183 
Isaac Hayes 88 
Jimi Hendrix 81 
Dan Hicks 8 His Hot Licks 170 
Hillside Singers 192 
Hot Tuna 92 
Humble Pie 17, 181 

Michael Jackson 79 
Jackson 5 51, 80 
lames Gang 67 
Jesus Christ, Superstar 108 
Jethro Tull 1, 121 
Jo Jo Gunne 61 

Elton John 52 
Joy of Cooking 188 
Janis Joplin 5 

Eddie Kendricks 140 
B.B. King 151 
Carole King 20, 57 
Kinks 94 
Gladys Knight & The Pips 122 
Kris Kristoff erson 103 

Led Zeppelin 48 
Jerry Lee Lewis 106 
Gordon Lightfoot 90 
Kenny Loggins w /Jim Messina 93 
Love Unlimited 158 

Charlie McCoy 110 
McKendree Spring 166 
Don McLean 47 
Magic Organ 143 
Mahavishnu Ork w/ John 
McLaughlin 98 

Malo 32 
Henry Mancini 8 Doc Severensen 78 
Mandrill 76 
Mantovani 179 
Al Martino 160 
Johnny Mathis 127 
Zubin Mehta 200 
Lee Michaels 171 
Mom 8 Dads 182 
Moody Blues 167 
Mothers 123 
Mountain 73 
Anne Murray 149 

Graham Nash 8 David Crosby 6 

Sage 
Nilsson 34 

Original Cast 
Godspell 59 

Donny Osmond 31, 176 
Osmonds 104 

Partridge Family 96 
David Peel 8 the Lower East 

Side 191 
Esther Phillips 154 
Pink Floyd 125 
Billy Preston 49, 147 
Elvis Presley 107, 163 
Charley Pride 114 
Procol Harum 13 

Quicksilver 139 

Raspberries 169 
Buddy Rich 180 
Rolling Stones 10, 41 
Todd Rundgren 69 
Tom Rush 156 

Buffy Sainte -Marie 134 
Santana ................111, 185 
Savoy Brown 56 
Carly Simon 117 
Joe Simon 155 
Paul Simon 26 
Frank Sinatra 130 
Sly & The Family Stone 164 
Sonny 8 Cher 25, 113 

Cabaret 54 
A Clockwork Orange 63 
Fiddler On The Roof 66 
Godfather 23 
Shaft 36 

Spirit 146 
Staple Singers 21 
Cat Stevens 35, 91 
Rod Stewart 165 
Stephen Stills 4 
Stylistics 39 
Supremes 89 
T. Rex 120 
Temptations 129 
Ten Years After 62 
Joe Tex 24 
B. J. Thomas 150 
Three Dog Night 148 
Lily Tomlin 84 
Traffic 97 
Bobby Vinton 100 
Jr. Walker 8 The Allstars 173 
War 16 
Grover Washington Jr. 162 
Andy Williams 30 
Flip Wilson 68 
Edgar Winters' White Trash .. ..38 
Bill Withers 55 
Stevie Wonder 40 
Yes 15, 159 
Neil Young 3 
Z.Z. Top 109 
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No One has Sung this Well... 
POPULAR ARTISTS 

WILLIAMS, ANDY 

Born Free 
LP Columbia CS9480 96.100- 0744. 9...6.98 
IT 18.10.0208 
CA 16. 10-0208 92.100- 0744. 7,...6.98 

"Call Me Irresponsible" & Other Hit 

Songs From The Movies 

LP Columbia 
8871 87 18.10- 0170 96. 100. 0736. 9...6.98 

Canadian Sunset 
LP Columbia CS9124 12. 100. 0738. 7....4.98 

Christmas Album 
LP Columbia CS8887 12- 100.0735. 4...-4.98 

Danny Boy 
LP Columbia CS8551 12.100. 0731. 0....4.9 

Days Of Wine & Roses 
LP Columbia CS8815 12- 100. 0734.3 
8T 18.10.0014 96 -100 -0734 
CA 16- 10.0014 92 -100 -073 
R3 HC555 98.100.0734 
R7 Columbia CQ555 99-100-2399 

Dear Heart 
LP Columbia CS9138 
8T 18- 10.0026 
CA 16 -10 -0026 

Get Together With 
LP Columbia CS9922 
8T 18- 10.0776 
CA 16. 10.0776 
R3 HC1219 

Greatest Hits 
LP Columbia KCS9 
ST 18.10 -0870 
CA 16-10-0870 
R3 HC1248 

Happy Heart 
LP Columbia CS984 
ST 18.10.0688 96- 10007 
CA 16-10-0688 92-100-07 
R3 HC1170 98100 -0 

Hawaiian Wedding Song 
LP Columba CS9123 12- 100.07 
ST 1810.0104 96-100-07 

Honey 
LP Columba CS9662 12. 100 -07 
8T 18. 10.0422 96-100-07 
CA 16- 10-0422 92. 100 -07 
R3 HC1024 98-100-0 
R7 Columbia CQ1024 99-100.2 

e ms Of Love 
2 lout 

in The 
C59333 1100 -0 

LP Columbia CS9566 12.100 -0 

10 plus orders. select obey Ns mfamatmn from dr, ,Igr,r 
CeYe 

I I I O 
(1ril bold face number, 11) omit and mle. 13100M Wort all ear- Ydmi pow d Mims) from Mfrs Sum, Um Paul 

8T 18 -10 -0334 96. 100 -0745.0 
698 Love Story 

LP Columbia KC30497 12. 100. 0773. 0,,,598 
QL Columbia CQ -30497 

15. 100. 0723.4.-611 
CA Columbia CT -30497 

92-100-2177-6_698 
R3 Columbia CR30497 98. 100 -2279.9,.,,698 
81 Columbia CA30497 96. 100. 25404.698 

Merry Christmas 
LP Columbia CS9220 12-100-0741-2....4 

98 
8T 18.10.0130 96.100. 0741.6...6. 
CA 16- 10.0130 92- 100. 0741.4 

"Moon River" & Other Great M 
Themes 

P Columbia CS8609 12- 100.0732 
18.10 -0008 96-100-0732 

-10 -0008 92-100-0732 
63 98.100.0732 
t Hits 

olumbia CS9183 12. 100. 1955.8.. 
aindrops Keep Fallin' On My Hea 

LP Columbia CS9896 12.100- 0748.9.._4 
18- 10.0736 96. 100. 0748.3 

6.10 -0736 92.100.07' 
1200 90 
w 01 Your S 
umbia CS929( 

i 

POPULAR ARTISTS "'a 
b,w 

e prca lduar Iran 
Old 

g/ 

myt 13Pmq ,e, a 

Williams, Hank, & Strings, v.3 
LP MGM SE-4529 12 -449- 0284 -8.... 5.98 

WILLIAMS, HANK, JR. 
All For The Love of Sunshine 
81 GRT 8130-4750 96 -120- 0499. 7.,,.6.98 
CA 5130 -4750 92. 120. 0499. 5....6,98 

Best Of 
81 GRT 8130 -4513 96.120- 0593. 4....6.98 
CA 5130.4513 92. 120.0593. 2....6.98 

Best of 
LP MGM SE -4513 12- 449 -0279 -1.. 5 98 

Greatest Hits 
LP SE-4656 12- 449. 0269.9.,. 5 98 
8T GRT 8130 -4656 96.120. 0422. 6..,.6.98 

5130.4656 92 -120- 0422.4...,6 98 
Got A Right To Cry/ They Used 
Belong To Me 

130-4774 96 -120- 0488.4....6 98 
-4774 92 -120- 0488 -2 ..6 98 

ving The Shadow, w. Johnson, 

WILLIAMS, HANK 
Best of Hank Williams, v.2 

8T GRT 8130.4227 96.120- 0470. 4....6.98 

CA 5130.4227 92-12 0-047 0-2 ..6.98 

First, Last & Always 
LP MGM SE -3928 12. 499. 0240. 6....5.98 

14 More of Hank Williams Greatest 
Hits, v.2 
81 GRT 8130 -4040 96.120- 0597. 8....6.98 

CA %lo e 
048 

of Hank Williams W lI ams Geate t 
.4140 96. 120. 0468 -0....6.98 
0 92.120- 0468. 8.,..6.98 

918 96.120. 0554- 7....6.9P 
92-120-0554-5....6.9: 
12. 449. 0251 -) 18 

.ide 
' -3926 12- 449 -0245.1....5. 
Light 

SE -3331 
-es Anew 

^77 96. 120 -0569.4 
w. Strings 

49-0283-7 

12.449. 0273.5., -.5.98 
0-4721 96-120-0399-4_618 

6.9:_t y !i rLettMe 
96-120-0579-6...6.98 
92-120-0579-4_6.98 

nk Williams Jr. 
1.0248 v/, I f l t í 1 1 1 1 Hank 

12. 449. 0277.9.,..5.98 

0f Mu 
mbia KG 

Willi 
bia C 

, And 
ny KF 

An 

05 
05+ 

3010 5 
Got 

lumbia 
3079; 
30793 
3079:: 

AMS 
tmas 

naby 

E 

, Swings Joe Williams 
asie, Count 
488 12. 713 -3020-1. 598 

a Blues 
3001 12-713-0049-2 4 98 

y Walking Stick 
is WPS -21897 

12- 800. 1130 -4 4 98 

pposed To Cry 
42016 12432. 0036 -1.. 4 98 

, New & Blue 
18015 

12. 800. 1349.1.. 5.98 

12.449- 0171. 0....4.98 
Story 
6-120-0560-5...6.98 

92- 120.0560. 3....6.98 

12. 100-1871.5.._4.98 

96 -120- 0108 -9 
92.120- 0108 -7 

To Shine 
12- 449 -0242 -8 

12- 499 .0241.7 
ik Williams Jr 
Hank, Jr. 
12- 449 -0277-9 5 

Since Joe Valachi 
Andy Williams' Greatest "Hits'1 

including LoveTheme from "The Godfather': 
Coming in the May Issue of the FIND Catalog. 

Get It...or Else! 
Become a FIND Dealer. Fill in the FIND Dealer Application Below... Mail It Today! 

Application 
FIND / P.O. Box 775 
Terre Haute, Ind. 47808 
Phone (812) 466 -1282 

1. I have checked below the type of outlet with which 
I have answered the questions below and will hear 
from you as soon as you have reviewed my appli- 
cation. I understand that this application puts me 
under no obligation whatsoever. 

Qualification Data 
1.1 have checked below the type of outlet with which 

I am associated. 
Record /Tape Store Discount Store 
Home Entertainment/ Variety Store 
Appliance Store Supermarket 
Department Store Drug Store 
Rack Merchandiser 
One Stop Other: 

2. I am: An independent retailer, operating 
(state how many) outlets; 

Part of a chain -store operation with 
(state how many) outlets; 

3. I handle the products checked: 
LP Records 
Cassettes 

8 -Track Tapes 
Open -Reel Tapes 

4. My record /tape department is: 

Clerk- serviced 
Self- serviced 
Self serviced with clerk assistance 

5. I buy my record /tape product from: 
Distributors 
One -Stops 
Serviced by Rack Merchandiser 

6. I subscribe to Billboard. Yes No 

Store Name: 

Individual: 
Owner: Manager. 

Telephone: 

Address: 

City, State, Zip: 

BB 61072 
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Late News 

OnOId-Tme Radioshows 
Continued from page 1 

Group, who account for 90 percent 
of disks and tapes legitimately 
produced and sold in Hong Kong, 
consists of 15 local manufacturers 
and distributors. 

The IFPI estimates that the rec- 
ord /tape industry in the Hong 

CAM -USA, 
BMI Pact 

NEW YORK -CAM -USA, pub- 
lishing and production firm, has re- 
newed its performing rights agree- 
ment with BMI. The renewal en- 
ables BMI to retain CAM -USA's 
extensive film catalog, which con- 
tains more than 5,000 feature film 
soundtracks. The catalog includes 
such recent films as "The Anony- 
mous Venitian," Fellini's "The 
Clowns" and the forthcoming 
Dustin Hoffman feature, "Till Di- 
vorce Do You Part." 

Motown Eyes Mktg. 
Continued from page 4 

Rice produced Wing On Wing and 
Dick Adams of the Record Plant 
is developing some projects. 

The emphasis will be on albums. 
"The primary unit we're merchan- 
dising is a 12 -inch piece of drama," 
Wilson notes. "If someone wants to 
extract one piece of that drama 
we'll follow his actions closely and 
see whether we should release 
a single." 

On the drawing board is a sort 
of "Halfway House" as Wilson 
calls it, where young musicians 
can come and get advice about 
their music and /or audition before 
interested ears. 

Kong area has a sales volume of 
$10 million (U.S.), of which some 
50 percent is being drained away 
by pirates. 

The action campaign will be im- 
plemented by lawyers working in 
association with the Hong Kong 
Group and the Asian and Pacific 
regional office of the IFPI. 

A preliminary survey of the ac- 
tivities of retailers, importers, dis- 
tributors and manufacturers of un- 
authorized duplicates in Hong Kong 
has already been made and sent to 
the government authorities includ- 
ing the department of commerce 
and industry, the Post Office In- 
land Revenue Director of Public 
Prosecutions and the Hong Kong 
police. 

It is estimated that U.S. product 
accounts for 40 percent of pirated 
material, with most of the material 
coming into Hong Kong from 
Taiwan. 

West has just completed a sur- 
vey of all of Asia and, with the 
cooperation of all Asian member 
companies, feels that now is the 
time for "aggressive steps" to be 
taken to secure enforcement. The 
Asian office of the IFPI covers 
an area from New Zealand to 
Japan and from the Philippines to 
Ceylon. West also considers that 
the action against piracy should 
be on a worldwide basis. 

He stated that, for example, 
CBS, RCA and Warner Communi- 
cations, as owners of copyrighted 
material, have protection in Hong 
Kong but their licensees do not 
have the same protection. It is 
necessary for the original owner 
of the copyright to take action 
against the pirates, and West and 
the IFPI are trying to establish 
a system of international mandat- 
ing from the original owners to 
prosecute correctly under the pres- 
ent law, according to West. 

AGM's Natl. 

Promo Parley 
LOS ANGELES -A &M Rec- 

ords will hold its annual national 
promotion meeting at the Century 
Plaza Hotel here June 21 -25. 

Chuck Kaye and Jerry Moss of 
the label are set for the keynote 
presentations. A &M promotion di- 
rector Harold Childs said his staff 
will be feted at a Las Vegas Riviera 
performance of Carroll O'Connor, 
TV's Archie Bunker, who has an 
album on the label. The promotion 
men will also see Michael Murphy 
and the Strawbs in an A &M night 
at the Whiskey a Go Go here. 

Mancini, Pickens 
Award Winners 

NEW YORK -The Music and 
Performing Arts Lodge of B'nai 
B'rith have named composer -per- 
former Henry Mancini and Jane 
Pickens as recipients of this year's 
Creative Achievement and Human- 
itarian Award at the Award Din- 
ner, June 24. 

Jane Pickens (Mrs. William C. 
Langley), a former singer, helped 
found United Cerebral Palsy, 
served as secretary to the Na- 
tional United Cerebral Palsy As- 
sociation and is presently Secretary 
of their Research and Educational 
Foundation, and organized and 
appeared on 21 telethons in the 
New York area. She is also a vice 
president of the New York Heart 
Association. 

NBC radio personality Don 
Imus will act as MC for the affair, 
which celebrates its eighth year. 

Executive Turntable 
Continued from page 4 

Records, and Ron Ellison, Chicago, will cover the Midwest, sup- 
plementing the work of Bobby Patterson, who has been covering 
the South out of Dallas.... John Anderson has been appointed 
national sales manager for Audio -Video Communications. He will 
be responsible for developing new sales for the company's custom 
audio tape duplicating division. Prior to joining AVC, Anderson 
held sales management posts with Livingston Audio Tapes and 
Stereodyne, Inc. 

* * 
Sandy Friedman, an executive in Rogers, Cowan & Brenner's 

music department, has been made vice president in charge of 
the music division of the public relations firm.... Judith Grad 
has been named assistant secretary for Screen Gems -Columbia 
Music, Inc., and Colgems Music Corp. She was also appointed 
assistant secretary of Screen Gems -Columbia Publications. Miss 
Grad was general attorney for Columbia's music publishing opera- 
tions since May 1970. . . . Jim Freeman has been appointed a 
sales representative at AdVantage Sound Studios, where he will 
work with advertising agency production departments. 

* * * 
Larry Saul has been shifted from special projects at ABC/ 

Dunhill to national promotion man. Sammy Alfano, who joined 
the labels last week after working as regional promotion for 
them in Houston, has also been named national promotion man 
by Terry Fletcher, named last week as national promotion di- 
rector. 

* * * 
Freddie North, a recording artist for Nashboro Records who 

doubles as national promotion director of the Nashville label, has 
been promoted to vice president of the company. North, who 
started out as a stock clerk with the label, had a recent hit called 
"She's All I Got." Promoted to regional director of promotion 
and sales was Cliff Spencer, who'd been manager of purchasing. 
He'll report to North. North will report directly to label president 
Bud Howell.... Ron Ellison has been appointed midwest pro- 
motion man for Jewel Records. He formerly worked as a promo- 
tion man for Chess Records. 

BRII 

Awards 
Dinner Left to right, Tommy James, BMI president Edward M. Cramer, 

Phil Kahl, and Robert L. King. 

Left to right, Cramer, Screen Gems -Columbia Music vice presi- 
dent Irwin Schuster, Wes Farrell, Screen Gems -Columbia Music 
president Lester Sill, Screen Gems -Columbia Music vice presi- 
dent Danny Davis and Screen Gems- Columbia Professional 
manager Ira Jaffe. 

Left to right, Deanie Parker of Stax Records 
and Cramer. 

66 

Left to right, Cramer, Mrs. Zavin and Buddy Killen of Tree 
Music and Dial Records. 

Left to right, Cramer, Mrs. Theodora Zavin, senior vice presi- 
dent of BMI, Bill Downer of MCA, and Wes Farrell of the Far- 
rell organization. 

Left to right, Bill Lowery of Lowery Music, Lynn Anderson, Joe 
South, BMI vice president (Southern area) Frances Preston, 
and Cramer. 

Left to right, Cramer, Mrs. 
Kirshner Group, John Lennon 
and Eastman. 

Zavin, Don Kirshner of ATV/ 
and Lee Eastman, of Eastman 

JUNE 10, 1972, BILLBOARD 
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SOMETIME IN EW YORK CITY 
John Lennon/ Yoko Ono 
Plastic Ono Band with Elephant's Memory 
eis Apple -SVBB 3392 

Produced by John, oko & Phil Spector 

FREE -LIVE JAM I 
John & Yoko 
and star studded cast c 

An additional 12 " long play 
this album is yours at no ext 
purchase Sometime in New 
sug. list price $6.98) 

P 

f thousands 
r included inside 
a cost when you 
Cork City. (Mfr. 

REGISTER TO VOTE /THE WORLD DEPENDS ON YOU 
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stock 'Now 
for 

MAXAYN 
Includes:Beloved /lam for Jock 

Trying for Days /Gimme Shelter 

Eric Quincy Tate 

Drinking Man's Friend 

CP 0103 

Both These New Capricprn Albums 
Will Be Heavy Sellers Next Christmas. 
Not to Mention Next onth. 
Maxayn Is the Absolut ly Stunning 
Debut of a New Group Fronted by 
Former - Ikette Maxayn /Lewis. 
Great Power There. 

Eric Quincy Tate Is th 
Raw -Boned Blues Ban. 
the South, from the Lai 
Knows That Territory. 

Both from Capricorn. 
Distributed by Warner. 

Next Big 
from 

el That 

Includes: Brown Sugar /Suzie B. Dunn 

Whiskey Woman Blues /Another Sunshine Song 

CP 0104 
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