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Bi 0 
German Giant Into U.S. 
Disk/Tapes & Hardware 

By BRUCE WEBER 

LOS ANGELES -If BASF has 
its way, the American consumer 
will soon realize the company is 
a giant among tape manufacturers. 

Scan the shelves of many stores 
dealing in electronics and what do 
you find? Row upon row of blank 
tape in cassette, open reel and 
cartridge. 

Now look again. BASF is broad- 
ening its hase as a tape producer 
to enter the cassette equipment 
field and the music business. 

To a layman, it means the 
BASF logo will be on blank tape. 
prerecorded tape, hardware and 
even records on a worldwide basis. 

To consumers, it means a qual- 
ity tape company starting a music 
division and releasing a variety of 

IBS, Confab 

Hit by Reps 
By SAM SUTHERLAND 

NEW YORK -"Speak Out '72" 
was the theme of the 33rd annual 
Convention of the Intercollegiate 
Broadcasting System, and the title 
proved somewhat prophetic as con- 
vention activities were marked by 
dissension among delegates, much 
of it directed against the IBS and 
the convention itself. 

Held over the weekend of 
M arch 24, the convention drew 
over 600 participants, represent- 
ing campus radio stations, record 
companies, commercial broadcast- 
ers, industry publications, and 
broadcasting equipment manufac- 
turers. 

While m any seminars ran 
(Continued on page 25) 

BBC's Royalties 
To PRS Hiked 

By ROB PARTRIDGE 
Staff Member, Music Week 

LONDON -The British Broad- 
casting Corp. will pay royalties of 
$5.9 million to the Performing 
Right Society this year -over $1.2 
million more than last year's pay - 
ments-as a result of the Perform- 
ing Right Tribunal's decision last 
week. The Tribunal specified that 
2 percent of the BBC's annual li- 
cense revenue will be paid as royal- 
ties to the Society. 

For the first two years of the 
(Continued on page 48) 

product by international artists, in- 
cluding many American titles. 

To many in the tape industry, 
though, the question is whether 

(Continued on page 30) 

LP RELEASES 
UP, 45'S DIP 

NEW YORK -Based on a 
count of Billboard record re- 
views, figures show that singles 
released in 1971 totaled 5,372, 
down 5.5 percent from 5,685 
in 1970. Albums released in 
1971 totaled 4,277, up 6.5 per- 
cent from 4,016 in 1970. 

Unlicensed Duplicators Aid 
Backing of New Disk Label 

By BILL 

NASHVILLE -A total concept 
record -tape label has been started 
here with the backing of 20 busi- 
nessmen, including rack jobbers 
and men, who have been involved 
in unlicensed tape duplication. 

The firm. Million Records, will 
be managed by Tommy Hill, vet- 
eran producer, who purchased Stop 
Records from Pete Drake last year. 
Stop now will be used as a service 
label. Joe Wright, another long- 
time producer, will be chief of 
A &R. 

The investors in the new com- 
pany, many with years of experi- 
ence in the music industry, already 
have 100,000 racks in operation in 
retail stores around the country. 
They will be stocked basically with 
the new Million product. In addi- 
tion, the firm has its own inde- 
pendent distributors throughout the 
nation. 

In addition to managing the 
company, Hill will produce most 

Thiele: Indie in 

New Maturity 
By IAN DOVE 

NEW YORK -The independent 
distribution climate at present is 
"very favorable" for the independ- 
ent manufacturer, affirms Bob 
Thiele. head of Flying Dutchman 
Records, who recently set up a 
21- strong independent distribution 
network across the U.S. 

Thiele said, "There is a new 
maturity that has set in with the 
top echelon executives of inde- 
pendent distributors. The move- 
ment of major lines towards taking 
care of their own distribution really 
shook up the distribution scene 
over the past couple of years. 

"However, this has reacted in a 
very favorable way for the inde- 
pendent label. 

"As far as I'm concerned the 
(Continued on page 58) 

WILLIAMS 

of the country records. Already re- 
leased are the initial products, a 
single by former Stop artist Johnny 
Bush, and a single by Linda Rask. 
The next two releases will be by 
Claude Gray and Autry Inman, 
both one -time Columbia artists. 

In the pop field, some of the 
production will be done by Mark 
Dinning. Several independents also 
will be utilized. One of the first 
undertakings in this area is a single 
and an album by a group called 
The Farm Band. 

(Continued on page 58) 
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AFM- Disker Pact 
Helps U.S. Output 

By DAN BOTTSTEIN 

NEW YORK -The terms of a 
new contract upon which the 
American Federation of Musicians 
and the record industry agreed on 
March 28 are aimed at stimulating 
U.S. product and helping the small 
producers, Billboard has learned. 

It is understood that the agree- 
ment permits an album to be re- 
corded in two sessions. Previously 
three sessions were required. In 
addition, a special session of one 
and one -half hours will be avail- 
able to small producers, in which 
two sides of seven and one -half 
minutes can be recorded. Producers 
will pay only $60 for this special 
session, with a one -half hour over- 
time charge. 

Scales remain essentially the 
same. it is understood. 

Prior to agreement on terms of 
the new pact, the AFM had been 
considering methods of halting 
runaway production. 

Arrived at after two weeks of 
intensive negotiations in New York, 
the agreement covers musicians' 
services for all recordings. The 

IMIC's Momentous Meetings 
To Be Available On Cassette 

LOS ANGELES -The Billboard 
Group of Publications in associa- 
tion with Magtec, will create a 
cassette report covering the fourth 
annual International Music Indus- 
try Conference Apr. 30 -May 5, 
Acapulco Princess Hotel, Acapulco, 
Mexico. 

The 12- cassette set will encom- 
pass edited down versions of the 
imely and explosive seminars 
scheduled for the morning sessions. 

WB RAMPAGES 
TO CHART TOP 

LOS ANGELES -For the 
first time in Warner Bros. -Re- 
prise history, the label tops all 
others in number of albums on 
the Billboard Top LP's and 
Tape Chart this week with 26. 
Runner -up is another Kinney - 
owned label, Atlantic. with 25. 
CBS is in third place with 23. 

For four weeks in a row, the 
number one and two slots in 
Billboard's LP's and singles 
charts have been held by 
America and Neil Young, War- 
ner Bros. /Reprise artists. See 
sales story inside. 

starting May I. The material will 
be taped and duplicated by Cas- 
sette Productions Inc., a subsidiary 
of Magtec, a local custom tape 
duplicating house. 

Billboard will be responsible for 
editing the material and providing 
supplementary photographic edi- 
torial and photographic material 
which will accompany the tapes 
in a special booklet /case. 

Each cassette will contain 30 
minutes of data. "We have done 
considerable research into the 
audio /visual educational market," 
noted Sasch Rubinstein, Magtec 
executive, "and have learned that 
15- minutes -a -side seems to be the 
best length for a spoken word 
tape." Magtec is using the cassette 
mode since it believes that to be 
the most suitable for voice pro- 
jects. 

The complete set of 12 cassettes 
will sell for $95. A pre -publication 

(Continued on page 58) 

Tape Industry 
Services Report 

In This Issue 

contract is subject to approval by 
Federation members working in 
the record industry. Full terms of 
the pact will be announced after 
affected AFM members have voted 
by secret ballot in a mail referen- 
dum. According to Hal Davis, 
president of the 315,000- member 

(Continued on page 58) 

BMI Requests 

CATV Order 
By MILDRED HALL 

WASHINGTON - Broadcast 
Music, Inc., has asked the Federal 
Communications Commission not 
to permit cable TV systems (CATV) 
to import distant radio program- 
ming for their subscribers. In a 
recent comment on the commis- 
sion's proposed rules for CATV 
carriage of radio stations. BMI said 
distant imports would put a damp- 
er on the originating of new music 
programming by the cable service, 
doing a disservice to the public. the 
creators of music, and the local 
stations. 

The music licensing corporation, 
which claims to handle works of 
over 30,000 writers and publishers 
in the U.S., plus those of com- 
posers in 28 other countries, told 
the FCC that over 90 percent of 
performance royalties to owners of 
copyrighted music comes out of 
broadcasting -most of this from 
radio play. 

If Cable TV is allowed to bring 
(Continued on page 8) 

Viewlex in 
1-Stop Aim 

By RADCLIFFE JOE 

NEW YORK -Viewlex Inc. has 
merged its 10 subsidiaries into a 
single division designed to estab- 
lish a complete one -stop service for 
records and tapes. 

According to David Peirez, pres- 
ident of Viewlex, the new division, 
Viewlex Custom Services Division, 
will link the company's 10 subsidi- 
aries engaged in record pressing, 
tape duplicating, printing and pack- 
aging. his move." said Peirez, "will 
serve to consolidate the activities 

(Continued on page 8) 
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"Chelsea is more than a new label. 
Ids a new record company.!' 

-Wes Farrell 

Introducing our first release 
Wayne Newton 

DADDY DON'T YOU WALK SO FAST 
78 -0100 

Produced by Wes Farrell for Coral Rock Productions 
Manufactured & Distributed by RCA Records 

Chelsea Records Corp. 



General News 

Sly Will Appear on Closed 
Circuit TV on 3 Campuses 

NEW YORK -Sly & the Family produce the telecast, with White 
Stone, Epic Records artists, will be directing. White is known for his 
appearing in a live closed- circuit light shows at the Fillmore East, 
telecast on three college campuses Woodstock, and other rock concert 
on Friday (7). halls and festivals, and more re- 

cently he has pioneered in the use 
of closed- circuit TV as a supple- 
ment to live rock concerts, notably 
at Madison Square Garden. 

Audio and video signal transmis- 
sion will be provided by Manage- 
ment Television Systems, I n c . , 

which previously telecast the Ali - 
Frazier fight and the moon land- 
ing. Telephone lines will be used 
for the transmission to each cam- 
pus, and a new MTS 360 projector 
is expected to provide a brighter, 
sharper image than has been pre- 
viously available. 

The concert will be produced 
under the direction of the Pepsi - 
Cola Company, which hails the 
concept of such concerts as "a new 
dimension for its continuing in- 
terest and involvement with youth 
activities." Advertising, promotion, 
and public relations efforts will be 
guided by Bert Cohen of Great 
White Whale, Inc., Philadelphia, 
who has been involved with earlier 
festivals, including Woodstock. Co- 
hen is also associate producer. 

Booking of the campuses and 
coordination of campus activities is 
being handled by the National 
Talent Service. creator of the Video 
Tape Network on college cam - 

(Continued on page 58) 

Screens two stories high will be 
utilized for campus auditoriums at 
the University of Utah, Salt Lake 
City; New Mexico State University, 
Las Cruces; and Idaho State Uni- 
versity, Pocatello, according to Neil 
McCutcheon, president of Neil Mc- 
Cutcheon Associates, Inc., of New 
York, executive producers of the 
program. The nation's first live 
regional closed- circuit rock concert, 
the production will be telecast in 
color from the Will Rogers Me- 
morial Coliseum, Fort Worth. 

Television origination will be 
handled by Joshua Television. 
Joshua White and Lee Erdman will 

Sutter Opens 
Conn. 1 -Stop 

NEW YORK -One -Stop Music 
Service, a new record distributor 
and tape rackjobber, has been 
opened in East Hartford. Conn., 
by Frank Sutter. The firm will 
service Connecticut, western Mas- 
sachusetts, upper New York state 
and Vermont. 

Sutter was sales manager of 
Eastern Record Distributors for 10 
years. More recently, he has been 
sales manager for Transcontinental 
Distributing Corp. in East Hart- 
ford, for four years. 

The labels to be distributed by 
One -Stop Music Service are ABC/ 
Dunhill, Audio Treasury. Blues - 
way, Command, Comeback, Evolu- 
tion, Gambit, Golden, Haydn So- 
ciety, Impulse, Janus, Living Lan- 
guage, Marina, Toy, Thunderbird, 
Westbound and Westminster Gold. 

Disk /Tape Employers Find 
Handicapped Good Workers 

LOS ANGELES-Gainful em- 
ployment of t h e physically a n d 
mentally handicapped in various 
clerical and warehousing functions 
of the record /tape industry is 
growing, a spot check has revealed. 

Most important move in the hir- 
ing of the underprivileged is a 
successful experiment being con- 
ducted at the expansive warehouse 
and manufacturing facilities of 
Ampex's music division, Elk Grove 
Village, Ill. Gene Nyland, oper- 
ations manager there, said the firm 
became interested in a project in- 
volving exceptional high school 
children after Ampex officials 
noted the large number of requests 
from interested friends of handi- 
capped individuals, seeking permits 
for these people to visit and tour 
the facility. One of the few op- 
portunities for these home -bound, 
in the main, persons is a visit to a 
place outside of their family home. 

Nyland contacted the special ed- 
ucation of the local school district 
last December. He held meetings 
with officials of the school district. 
By Jan. 1, 1972, four undergrad- 
uate students from the high school 
grades, three girls and a boy, all 
17, were employed four hours each 
afternoon five days per week. They 

Billboard Services Pan -Am 
NEW YORK - Billboard Spe- 

cial Projects Division will supply 
Pan American World Airways with 
audio entertainment for its play- 
back- equipped aircraft for a period 
of three -and -a -half years terminat- 
ing Dec. 31, 1975. The agreement 
was negotiated between Andrew 

Seidenbergs Savvy 
Sparks B.B. Spurt 

By NAT FREEDLAND 

LOS ANGELES -The emergence 
of B.B. King as the first authentic 
bluesman to consistently hit it big 
as an authentic pop star -complete 
with chart singles and albums, TV 
and Vegas bookings, international 
concert tours -coincides with the 
emergence of SAS Inc. as a force 
in contemporary management. And 
this is no accident, the twin climbs 
made each other possible. 

SAS is the firm of Sidney A. 

FIND Selects 
1st Distrib 

WOBURN, Mass. -Cecil Steen's 
Records Etcetera, disk /tape whole- 
saler here, has become the first of 
what is intended to be a nation- 
wide network of FIND distributor 
representatives. 

Bill Wardlow, FIND president, 
stated he is seeking other distribu- 
tor organizations to sign retail out- 
lets for FIND service and aid in 
expediting dealer member orders. 
Wardlow said that the Steen or- 
ganization's initial efforts were 
most encouraging and resulted in 
the FIND decision to add more 
distributors nationally. 

Steen's salesmen will 
normal Rhode Island, 
setts, New Hampshire 
area for FIND. 

cover their 
Massachu- 

and Maine 

For More Late News 
See Page 58 

Seidenberg, an accountant with 25 
years experience, who moved into 
personal management with B.B. 
King in 1968. King had been a 
long -time business management 
client of Seidenberg, and when the 
blues singer decided to switch per- 
sonal managers late in 1967 he had 
Seidenberg pitching in as de facto 
acting manager for six months un- 
til B.B. requested a permanent al- 
liance. 

Although B.B. King had been 
performing as many as 351 days 
a year with no real vacation for 
/nearly a decade, his financial af- 
fairs were chaotic because of a 
lack of career direction, according 
to Seidenberg. 

"Our first priority was to 
straighten out B.B.'s finances," 
Seidenberg said, "which we did by 
re- negotiating his record and book- 
ing contracts, getting advances and 
a waiver of commissions. We also 
restructured his publishing set -up, 

(Continued on page 10) 

Mercury LPs' 
Price Coding 

CHICAGO- Mercury records is 
introducing printed price coding on 
the spine of all its LP product, 
following the lead set by Warner 
Bros. /Reprise (Billboard, Feb. 5). 

Uniform price coding on the 
package itself helps solve many 
problems, such as occur when 
shipments often arrive without in- 
voices and create confusion be- 
cause of multiple pricing being 
used in the industry. 

By JOHN SIPPEL 

spend four hours each morning at 
school. 

No Absenteeism 
"We are most pleased with the 

first three months of the trial," 
Nyland stated. "There has been 
absolutely no absenteeism. The 
women in our plant have taken the 
three girls to their hearts. All our 
personnel is excited about the earn- 
est endeavor and capabilities of 
these young people. They are com- 
pletely dedicated. Not only are 
they thrilled by this opportunity, 
but we find their families impress- 
ing them at home and telling us 
here about the chance this gives 
them to adjust to business life in 
the future. Our industry must open 
up its heart and arms to these 
youngsters." 

One girl works in a clerical 
function, filing correspondence, 
running the copying machines and 
the duplicators and assisting in the 
mail room. Nyland points out that 
the girl has achieved 40 -word ef- 
ficiency in typing. The other two 
girls are assigned to the manufac- 
turing division, where they handle 
various slots in the making of 8- 
track cartridges and cassettes. The 
boy works at various jobs in the 
materials warehouse. Nyland em- 
phasized the good nature of these 
four youngsters and the fact that 
they willingly take hold of any task 
given them. 

A west coast distributor, who 
asked as a to remain anonymous, 
pointed to his eight -year old suc- 
cess with a deafmute, who started 
in his stockroom as a clerk and 
is now in complete charge of han- 

Pan Am will provide the audio dling all returns. The man has 
entertainment to its passengers complete responsibility, handling 
on as many as 157 aircraft. Pres- incoming return authorizations, 
ent entertainment schedule calls processing the return and seeing 
for programs up to two hours in that the credit is properly applied 
length, featuring classical, light to the account. He works with 
classical, pop, contemporary, folk, hundreds of retail accounts regu- 
country and international music. Iarly. 
Also included will be a program An eastern one -stop proudly 
of children's entertainment and singled out a seven -year employe, 
Pan Am's "Music to Sleep By." who was physically and mentally 
U.S. and International labels and 
artists will be featured throughout 
the programs. 

Program development and pro- 
duction will be under the super- 
vision of Robin Loggie, Billboard's 
Airline Program Coordinator. 

Acquisition of Pan Am brings 
to four the number of airlines 
serviced by Billboard. Others are 
American Airlines, Air India and 
South African Airways. 

Billboard has been providing 
audio entertainment for airlines 
since 1964. Its total airline audio 
network now represents the largest 
passenger audience serviced by 
any airline programmer. 

handicapped from cerebral palsy. 
The 27 -year old started as a ware- 
house clerk and now is in full 
charge of ordering and shipping 
oldies singles. He also assists the 

45 buyer. It was noted that the 
employe relished new challenges 
and had an almost perfect attend- 
ance record. 

2 Work Out 
A midwestern wholesaler hired 

his first handicapped employe four 
years ago. "The boy was 20, psy- 
chologically disturbed, suffering 
from infantilism brought about by 
a number of circumstances. We 
have seen this young man go 
through a real maturation from 
juvenile to almost adulthood. He 
is the steadiest employe in our 
backroom. He is taking speech 
therapy. He is extremely depend- 
able. He is an excellent order 
picker and packer. He is well on 
his way to a normal life. 

"We added a second handi- 
capped 19 -year old suffering from 
permanent brain damage a year 
ago. He operates a machine effi- 
ciently. He handles incoming car- 
tons well. He is able to replenish 

(Continued on page 58) 

RCA Acquires 
'Clownaround' 

J. Csida, general manager of Bill - LOS ANGELES -RCA will dis - 
board's Special Projects Division, tribute the original cast LP of 
and James M. Manhood, senior Gene Kelly's "Clownaround" tour - 
manager, entertainment and pro- ing show. The project marks prob- 
motion. ably the first album of music from 

a touring production. 
Moose Charlap wrote the 90 

minutes of music with lyrics by 
Alvin Cooperman. The show 
breaks in at the Oakland Coliseum, 
April 27. Ruth Buzzi and Dennis 
Allen of "Laugh -In" are the lead 
clowns. 

Charlap plans bringing the show 
to Broadway in conjunction with 
producer Saint Subber. 

EDITORIAL 

Social Awareness 
The employment of the physically and mentally handicapped in 

various segments of the record /tape industry is a heartening develop- 
ment. (See story above.) It indicates the industry's awareness of 
its social responsibilities and obligations, as well as its recognition 
of the fact that such personnel represents a valuable addition to 
the manpower pool. 

Our industry is many- faceted: It deals with entertainment, com- 
munications and culture on a broad international level. In addi- 
tion, like every other industry, it must exert an influence for the 
betterment of human relations. 

RCA Tightens Promo Set -Up 
NEW YORK -RCA Records is 

basing its newly designated national 
singles promotion manager, Lar- 
ry Douglas, on the West Coast, be- 
cause it gives the promotion men 
in the field a longer working day 
in which to keep the communica- 
tion lines open. Douglas said that 
he's already instructed the com- 
pany's promotion men in the field 
that he's available to them at all 
hours, in the office or at home, 
and the three -hour time differential 
between East and West gives him 
more hours in the day to find out 
what's happening in the field. 

According to Frank Mancini, 
RCA's director of promotion, the 
company, for the first time, will 
have a "decision maker" on the 
Coast, someone who has the au- 
thority to call the shots without 
having to check it out first with 
the New York office. This, said 
Mancini, who will split his working 
time evenly between the Los An- 
geles and New York offices, "will 

speed up our whole promotional 
effort." 

Mancini added that there is def- 
inite act and sound that emanates 
from the West Coast and it's to the 
record company's advantage to 
have the national singles promotion 
manager on the scene where it 
happens so that he can get the 
message into the field and set the 
blueprint to establish the single's 
national growth pattern. 

Mancini Likes Coast 
Mancini also feels strongly about 

having the company's manager of 
artists relations, Roy Battocchio, 
based on the West Coast so that 
he can better accommodate the art- 
ist's needs. Mancini is especially 
interested in having Battocchio de- 
velop a working rapport with the 
bookers in Las Vegas so that he 
can start the ball rolling to get 
RCA acts exposure in the lounges 
and larger rooms there. Mancini 
also noted that the Coast is the 

hub of TV variety show activity as 
well as for placing guest appear- 
ances on shows like Johnny Car- 
son's and Mery Griffin's so Battoc- 
chio will be directing his activities 
in that direction, too. 

Douglas noted that being based 
on the Coast will make it easier 
for him to keep in touch with such 
important radio exposure outlets as 
Bill Drake, based in Los Angeles, 
and the Pacific & Southern chain, 
based in Denver. It will also put 
him closer to such important tip 
sheet operations as Bill Gavin, out 
of San Francisco, and Bob Hamil- 
ton, out of Los Angeles. 

Mancini pointed out that this 
work had previously been done by 
RCA's regional men, but he feels 
that calls to these people from a 
national singles promotion man- 
ager, who has the total national 
picture at his fingertips, will give 
the pitch more credibility. 

Douglas will begin at RCA's Los 
Angeles office on Monday (10). 
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General News 

Yamaha Testing Records -Tape 
Dept. in San Francisco Store 

SAN FRANCISCO - R.L. Fish 
Music Co. has entered into a long- 
term lease with the Yamaha Co. 
for the establishment of a record 
and tape department in Yamaha's 
San Francisco retail outlet at 
Union Square. 

WhileYamaha, the well -known 
Japanese manufacturer and retailer 
of their own brand of pianos and 

By PAUL JAULUS 

organs, has long been successful 
with records and tapes in their 
Tokyo music stores, this city has 
been selected as the pilot project 
in this country for the addition of 
recorded product. Besides San 
Francisco, Yamaha has major re- 
tail locations in New York and 
Los Angeles. 

Initially the San Francisco store 

Warner /Reprise Reports 
Its Biggest First Quarter 

NEW YORK -Warner /Reprise 
Records reports that the first quar- 
ter of 1972 was its biggest, accord- 
ing to Ed Rosenblatt, Warner /Re- 
prise director of marketing. 

Spearheading the Warner/Re- 
prise sales action were Neil 
Young's "Harvest" LP and "Heart 
of Gold" single on Reprise and 
America's single, "A Horse With 
No Name" and the debut Warner 
Bros. album, "America." In addi- 
tion to America, new acts scoring 
for the labels with singles and 
LP's were T. Rex and Malo. 

The labels also report that many 
of its top acts widened their audi- 
ence and sales appeal during the 
quarter. Among these were Neil 
Young, Van Morrison, Faces, 
Alice Cooper, Black Sabbath, 

Earth, Wind & Fire, Jethro Tull, 
the Grateful Dead, Jimi Hendrix 
and Dean Martin. Among those 
making strong debuts with the 
labels were Dionne Warwicke, the 
Allman Brothers Band (on Warner - 
distributed Capricorn Records), 
Todd Rundgren (on Bearsville 
Records, distributed via Warner/ 
Reprise), and new solo artists Jerry 
Garcia (of the Grateful Dead), 
Peter Yarrow (of Peter, Paul and 
Mary), and Jesse Colin Young (of 
Raccoon Records and Young - 
bloods fame). 

Also contributing to the strong 
upbeat were catalog sales from 
many artists, he said. Soundtracks, 
too, contributed to the sales flurry. 
Among these were "A Clockwork 
Orange," "Summer of '42," and 

Landers -Roberts' Mums Label 
By CLAUDE HALL 

LOS ANGELES -Mums Rec- 
ords has been launched here by 
Hal Landers and Bobby Roberts 
and the first two singles released by 
the new label, which is being dis- 
tributed by CBS Records, include 
"I Dig Rock 'n' Roll Music" by 
the Frogs and "Ain't People Kind 
to the Blind" by LAX. Hal Blaine, 
veteran studio musician here, pro- 
duced the Frogs and is a member 

of LAX along with Joe Osborne. 
The Frogs disk is the forerunner 

to an animated TV series now in 
the planning stages at Hanna - 
Barbera which will be called "Here 
Come the Frogs." The half -hour 
comedy series will feature two rec- 
ords per show, all of which will 
be produced by Blaine, creator of 
the show. The show is slated to hit 
the air in the fall. 

Court OK's RIAA Bid to 
Intervene in Ronco Suit 

WASHINGTON - The U.S. 
District Court had granted per- 
mission to the Recording Industry 
Association of America, (RIAA) 

Label Is Formed 
By Invincible 

NEW YORK - Mystic Rec- 
ords has been formed by Invin- 
cible Recording Co. of New York. 
The new label will be handled 
by Jean Wheaton, executive direc- 
tor of Invincible, who is based 
at the firm's West Coast office. 

Mystic has signed its first act, 
Anita La Shon & the Techniques. 
Their initial release for the label, 
"Oh, How I Loved Him So" b/w 
"Click Clack," is scheduled for 
international release in May. 

COPYRIGHT 
TALK IN N.Y. 

NEW YORK - "Interna- 
tional Copyright After the 
Paris Revisions" is the subject 
of the 10th annual Jean Geir- 
inger Memorial lecture given 
by Prof. Eugen Ulmer on April 
7. 

The lecture is presented by 
the Copyright Society of the 
U.S. and New York University 
and will be held in the Time 
Inc. auditorium of the Time 
and Life Building. Ulmer is a 
member of the Max Planck 
Institute. 
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to intervene, as "a friend of the 
court," in a pending suit that chal- 
lenges the constitutionality of the 
recently enacted amendment to the 
Copyright Law designed to pro- 
tect legitimate recordings against 
unauthorized duplication. 

As a result of the court's per- 
mission, the RIAA has filed a 
supporting brief with the defend- 
ants, Richard Kleidienst, acting 
U.S. Attorney General, and L. 
Quincy Mumford, Librarian of 
Congress, in the suit brought by 
Ronald Shaab trading as Ronco, 
Inc. 

The suit, first reported in Bill- 
board (Feb. 15) charges that the 
new antipiracy law promotes 
monopoly and fails to protect au- 
thors' rights in violation of con- 
stitutional intent. At the time of 
filing, attorneys for the plaintiffs 
asked for a three -judge panel to 
rule on the constutionality, so that 
any further legal action in the 
case would bypass the Appeals 
Court and go directly to the Su- 
preme Court for final decision. 

Agreeing to the plaintiff's re- 
quest, the U.S. District Court has 
appointed Senior Circuit Judge 
Charles Fahy, along with U.S. Dis- 
trict Court judges June L. Green 
and Howard F. Corcoran, to hear 
the charges. 

In its supporting brief as "a 
friend of the court," the RIAA is 
supporting the government's mo- 
tion to have the court dismiss the 
suit on a judgment on the plead- 
ings. The government's argument 
in filing the motion is that the 
plaintiffs' brief fails to state claims 
on which the charges are based. 

record department will stock the 
Top 100 albums and tapes from 
Billboard's pop music charts along 
with a varied selection of classical 
and children product. In addition, 
prime space in the new department 
will be given to nostalgia mer- 
chandise from the '30s and '40s to 
cater to Yamaha's piano and organ 
customers. All record and tape 
product will be discounted to com- 
pete with the large discounters in 
the downtown area. 

At the same time Yamaha is 
also contemplating the addition of 
record and tape departments in 
their other U.S. piano and organ 
stores. Their decision will be predi- 
cated on the success of this pilot 
project in San Francisco. 

INDUSTRY SHY 
CHARITY GOAL 

LOS ANGELES -The music, 
TV and home appliance indus- 
tries $100,000 goal to establish 
a research fellowship at the City 
of Hope Hospital, has reached 
the $93,000 plateau. 

The fund -raising event honor- 
ing Herman Platt, president of 
Platt Music, is slated for Sun- 
day, April 16 with a dinner 
dance at the Beverly Hilton. 

Over 500 reservations have 
been received for the affair, in- 
cluding 200 from the music in- 
dustry. Table reservations or 
contributions can still be made 
to the City of Hope, 208 W. 
Eighth St., Suite 1100, Los 
Angeles. 

Win Orders in 2 
Duplicator Suits 

CHICAGO -Cook County Cir- 
cuit Court Judge Walter P. Dahl 
has handed down temporary injunc- 
tions against a number of allegedly 
illegal music duplicators, in two 
separate suits filed recently by sev- 
eral major record manufacturers. 

Sitting in the Chancery Division 
of the Court, Dahl ruled in favor 
of an injunction in the case of 
Mercury R e cords Production, 
MCA Records, United Artists Rec- 
ords, Capitol Records and CBS, 
against McKenna Industries Inc., 
Carl Manelli, its president, and 
Herbert Levin individually and as 
president of Stereo City. 

Several days later, sitting in that 
same court, Dahl handed down a 
temporary restraining order to 
Vincent Furia trading as Premier 
Products, and B -I -G Sound Corp., 
defendants in another suit filed 
by MCA Records, United Artist 
Records, RCA Records, and Mega 
Records & Tapes. 

The injunctions provide that 
defendants may not duplicate any 
product of the manufacturers 
named in the suits, or advertise, 
offer for sale, or sell any such 
duplications; or use them in con- 
nection with the sale of any such 
product. 

Further court hearings in the 
matters are pending. 

SG -Col Pub Bows 
'Desiderata' Folio 

NEW YORK -Screen Gems -Co- 
lumbia Publications has released a 
songbook containing all 10 songs 
from the album, "Desiderata," per- 
formed by Les Crane. The folio in- 
cludes a lyric section and piano, 
vocal and guitar arrangements of 
the tunes, all of which were writ- 
ten by composer- arranger Fred 
Werner. 

Executive Turntable 
Fred Marks has resigned as managing director of Phonogram 

Ltd.'s U.K. operation. He previously served for 11 years as 
managing director of Festival Records in Sydney. He is currently 
in the U.S. discussing future plans. 

Richard Q. Kress named president of the newly created 
consumer products division, North American Philips Corp. He 
was previously president of the home appliance division. John T. 
Gray, formerly director of marketing with the company, named 
general manager, consumer products; Fred Negin named director 
of marketing; Dennis Long named manager, special sales and 
national accounts, consumer products division of the company. 

* * * 
Jacques R. Chabrier named director, chief financial officer, 

Polygram Corp. He is also elected to the boards of Phonogram 
Inc. and Polydor Inc., and continues as chief executive, Chappell 
and Co. 

* * * 
Jerry Wagner named field promotion manager, Chess Janus, 

a newly created position. He was formerly 
national sales and promotion director, Jubilee 
Records.... Mary Peak promoted to execu- 
tive secretary to Larry Shaw, vice president, 
advertising, Stax Records, to assistant director, 
Gospel Truth division.... George Kurtz has 
resigned from Premier Albums. . . . Clair 
Brush leaves Capitol's publicity office, Los 

PEAK Angeles, to join Warner Bros. in Burbank, re- 
placing Judy Sims, who joins Rolling Stones in Los Angeles. 

* * * 
named president, Free Flow Productions, a 
subsidiary of Directions Unlimited.... Norbert 
Vonder Baar elected officer and director of 
Custom Music Corp., St. Louis, and Jim Oldani 
elected vice president, director of sales. 

Don Arnsan, former program director of 
KBMI, Las Vegas, has been named national 
promotion director of Specialty Records, Los 
Angeles. . . . Bob May, general manager of 

SHELLEY 3M's consumer products division, has been 
appointed vice president of that same division. . . . Jim 
Lantz, formerly national sales manager, consumer products, 
of Ampex's magnetic tape division, has joined Audio Magnetics 
in the same position.... Mike Braun, formerly of BASF, has 
been appointed national sales manager, consumer products, of 
Ampex's magnetic tape division. 

* * * 
Paul F. Carpenter has been named regional sales manager 

for the southwest for Motorola's automotive sound products 
division. Roger R. Priami has been named regional sales manager 
for the southeast for the same division. 

* * * 
William Patsuris, national sales manager of Data Technology, 

has left. . . . Daniel E. Denham, general manager of 3M's 
magnetic products division, has been appointed vice president. 

Stan Monteiro reappointed national promotion director, 
Metromedia, a position he formerly held before being named 
marketing director, Grunt Records. Monteiro will be joined by 
his secretarial assistant, Linda Rice. Mort Weiner, former na- 
tional sales director, named to the newly created position of 
Metromedia's marketing and merchandising director, and Dave 
Knight, former national promotion director, appointed a &r 
director for the company.... Stan Moress, currently vice presi- 
dent, artist relations, for MGM Records, will also head up the 
album exploitation division of the company. 

Ron Shelley 

In This Issue 
CAMPUS 25 
CARTRIDGE TV 35 
CLASSICAL 28 
COUNTRY 40 
GOSPEL 39 
INTERNATIONAL 48 
JUKEBOX PROGRAMMING 36 
MARKETPLACE 24 
RADIO 20 
SOUL 26 
TALENT 12 
TAPE CARTRIDGE 29 

FEATURES 

FM Action 22 

Stock. Market Quotations 10 

Vox Jox 21 

CHARTS 
Best -Selling Soul Albums 27 
Best -Selling Soul Singles 26 Album Reviews 46, 47 
Action Records 45 Pick Singles & Radio Action ...50 

Hits of the World 57 
Hot Country Albums 44 
Hot Country Singles 42 
HOT 100 52 
Top 40 Easy Listening 28 
Top LP'S 54 

RECORD REVIEWS 

APRIL 8, 1972, BILLBOARD 



*Also available on tape 

Part 1 
KC 31171* 

Judy Collins 
Bob Dylan 
Arlo Guthrie 
Richie Havens 
Odetta 
Tom Paxton 
Pete Seeger 

Joan Baez 

Judy Collins 
Jack Elliott 
Richie Havens 
Odetta 
Arlo Guthrie 
Country Joe McDonald 
Tom Paxton 
Earl Robinson 
Pete Seeger 

Two incredible 
concerts.Two brilliant 
live albums. All for a man 
they loved like a father. 

Woody Guthrie. 
The daddy of 'em all. 

The story of Woody Guthrie is 
at the very center of American music. 
Woody is the source point. 

He was the little cantankerous 
Okie who rode the rails of a troubled 
nation. And found joy in the guts and 
honesty of the Depression dirt - 
farmer, the black -lunged miner, the 
dispossessed Indian. And, like as not, 
wrote a song about it that's still 
being sung today. 

Woody was a rebel and a radical. 
His people were the outsiders and 
the outcasts, the skid -row scrounger 
and the lonesome drifter. He spent 
his life searching for things to love. 
He found them. And that discovery 
lives in Woody's music. 

Woody died in 1967 of Hunting - 
ton's Disease. In 1968 and 1970, the 
family that has gathered around 
Woody's music got together for two 
celebrations for Woody -not 
memorial services, but celebrations. 

Part 2 

acurally, Carnegie Hall and the 
Hollywood Bowl were jammed. It 
wasn't mourning. It was sheer joy. 

And now, for the first time, 
Warner Bros. and Columbia Records 
are making the tapes of those 
concerts available on records. The 
venture is strictly non -profit -both 
the companies and the artists are 
donating all profits to the Woody 
Guthrie Tribute Fund. It will be used 
to create a Woody Guthrie library 
at his home in Okemah, Oklahoma; 
for medical research in Huntington's 
Disease; and to create a Woody 
Guthrie scholarship in folklore 
and folk music. 

There won't be another 
Woody Guthrie. But as long as 
there's an American voice singing, 
Woody isn't dead. 

A Tribute 
ToWoody Guthrie. 

Part 1, 

Ors Columbia Records- 
Part 2, 

On Warner Bros. Records 
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General News 

Registration Effort Expands 
LOS ANGELES -The music in- 

dustry is continuing to expand its 
efforts to bring out the new 18- 
year -old vote (see Billboard special 
section, Mar. 11). All Columbia 
Records inner sleeves will carry 
registration information beginning 
this month. Appeals to register and 
vote are now being inserted in print 
ads by labels such as Atlantic, In- 
victus and Asylum. 

A &M has broadened its shipment 
of Mustang's "Use the Power -18" 
public service single to include all 
high school administrations in the 
25 biggest urban areas plus the 
U.S. House of Representatives and 
its complete campus radio list. 

Warner Bros. now has its album 
of radio spots shipping nationally. 
America, the Beach Boys and 
Randy Newman are among the art- 
ists featured on the disk, which 
also contains a new Arlo Guthrie 
tune, "Registration Rag." The 
"Vote For Your Life" poster pre- 
pared for WB by Ivy Hill Litho 
now has 8,000 copies in distribu- 
tion to retail outlets and youth 
registration organizations. 

Elektra has been investigating 
participation in vote registration 
concerts at Fresno and other lo- 
cales. 

The Stern Concern, a foundation - 
funded organization located in Bev- 
erly Hills, which coordinates artist 
and public figure involvement with 
social issue groups, reported re- 
quests for rock acts to appear at 
student vote rallies being planned 
for Rochester, N.Y.; Portland, 

Impulse Jazz 
Boston -based 

BOSTON -ABC -Dunhill, which 
has been conducting consistent 
trials of rock product in the North- 
east, turns to jazz- oriented con- 
temporary music in this immedi- 
ate area, starting Apr. 7, when 
the first Impulse artists' concert is 
performed at Fenway Theater here. 

The Lasker labels, which have 
found a mother lode heareabouts 
for embryonic talent, are staging 
eight jazz concerts in nine days. 
Seven of the eight gigs will be 
staged on college campuses, but 
Steve Backer, national promotion 
head of Impulse who is based 
here, emphasized the hope is to 
bring out all jazz fans. Admission 
is the lowest yet for any record 
promotion concert tour, a straight 

Distrib Firm, Label Tie Key to 
Disk Success, Says Big Tree 

NEW YORK -Doug Morris and 
Dick Vanderbilt, whose Big Tree 
label signed a distribution deal 
with Bell Records three months 
ago, point to a continued promo- 
tion by the company being distrib- 
uted and the closest possible con- 
stant communication between the 
two partners as the essentials to 
"making a record happen." 

Morris and Vanderbilt consider 
the vibrations between the produc- 
tion company and the distribu- 
tion company at least as important 
as those created in the studio. 
"There are all kinds of distribu- 
tion deals," Vanderbilt said. "Some 
of them fail because the product 
doesn't make it. As a result, inde- 
pendent labels and producers bump 
around from one deal to another, 
damaging continuity of exposure 
for their product and their own 
strength in the process. The dif- 
ference," Morris said, "lies in the 
nature and structure of the rela- 
tionship. We don't turn over prod- 
uct and turn away. Bell Records 
is a great company staffed by 
professionals who provide the 
chartmaking exposure that we con- 
sider essential for every release. 
We stick with them on our prod- 
uct. Not in a 'what have you done 
for me lately' manner that is a 
complete turn -off. We act as an 
expansion of their efforts with 
mutual respect for their profes- 
sionalism. We get out on the road. 
We provide additional liaison on 
what's happening. Where we can 
be of special help because of per- 
sonal contacts, we take advantage 
of the situation and inform the 
Bell people." 

He added, "a distribution deal is 
not a buyer -seller relationship. 

COL CONCERT 
IN L.A. BOWL 

NEW YORK - Columbia 
Records will produce a concert 
featuring several of its middle - 
of- the -road artists at Hollywood 
Bowl in Los Angeles on June 
17. Columbia held its first 
MOR concert at Madison 
Square Garden in New York 
on Dec. 17. The Madison 
Square Garden concert, which 
played to an SRO house and 
received enthusiastic response 
from the trade, featured Percy 
Faith, Peter Nero, Johnny 
Mathis and Vikki Carr. Per- 
formers for the concert have 
not been set yet. 

You've got to like the people 
you're working with, believe in 
them and understand what they're 
doing and why they're doing it. 
Time is crucial in the record in- 
dustry. The sales life gets shorter 
all the time. You've got to move 
quickly and intelligently and be on 
top of the situation constantly. 
That requires communication." 

In the three months since Big 
Tree Records signed its distribu- 
tion pact with Bell, it has made 
the charts with each one of its 
releases; "Willpower Weak, Temp- 
tation Strong" by Bullet, "You 
Could Have Been a Lady" by 
April Wine, and "You Are the 
One" by the Sugar Bears." 

Chicago HiFi 
Show Slated 

CHICAGO -An expected 15.- 
000 consumers will attend the 
area's first hi fi show in over 20 
years at the Marriott Motor Hotel, 
Apr. 21 -23. 

In addition to massive promo- 
tion by electronics dealers, record - 
tape retailers and manufacturers 
will be asked to join in. 

The Institute of High Fidelity 
sponsored event will focus mainly 
on the youth market- Thus Rick 
Felt, Cold- Wilson advertising 
agency staffer, said record -tape 
stores will be asked to plug the 
show and manufacturers will be 
asked to supply free 4- channel 
disks and tapes as well as tag 
commercials with show amuse- 
ments. 

Dealers and manufacturers will 
visit in manufacturer display 
rooms, 6 p.m.- midnight Thursday, 
April 20, and will meet together 
with the portion commencing 
4 p.m. -10 p.m. and continuing 
Saturday and Sunday. 

Arthur Gasman, IHF board 
member, said this show should do 
better than a recent one in Ana- 
heim, Calif., which drew 1.200. 
Dealers are offering $1 (I price) 
discounted tickets and can pur- 
chase 100 tickets at $75 as part 
of the promotion. Regular admis- 
sion is $2. 

Additionally, dealers can have 
hospitality suites, but can show 
no equipment. All product will 
be displayed in individual manu- 
facturer rooms and a policy of 
showing only product by IHF 
members will be strictly enforced, 
coordinators said. 

Ore.; Salt Lake City, Utah; Miami, 
Fla.; and Ann Arbor, Mich. 

And a registration effort last Fri- 
day coordinated by Billboard at the 
9000 Sunset Blvd. building, loca- 
tion of the magazine and many 
other Los Angeles music offices, 
netted some 100 new voters. 

Troupe Tries 
Campus Trek 

$1 per person in the average 2,000 
capacity houses. 

"We will pay all owners of fa- 
cilities we use a fee and we also 
give them a percentage of the 
house," Backer said. Fred Taylor 
of H.T. Prodns. here booked the 
dates. Backer said ABC's nut for 
advertising alone could top $1,000 
per date, but we feel the largest 
concentration of 18 to 24 -year- 
olds is here and we want them to 
hear Impulse jazz." Advertising 
will include spots on college, MOR, 
Top 40 and progressive rock sta- 
tions, print media and point -of- 
purchase materials. Steve Resnick, 
the label's college promotion chief, 
jetted here last week to aid in the 
ballyhoo. 

Entourage, which will travel by 
chartered bus from a Boston hub 
each night, will include Alice Col- 
trane and a quartet plus strings; 
the Pharoah Sanders' sextet; and 
the Michael White quartet. A local 
personality will emcee. Backer said 
that Impulse is already studying 
the possibility of a California tour. 

Itinerary, after the Fenway date, 
is: Univ. of Rhode Island, Kings- 
ton and Clark Univ., Worcester, 
Mass., April 8; Univ. of Mass., 
Amherst, 10; Williams College, 
Williamston, Mass., 12; Brown 
Univ., Providence, R.I., 14; Univ. 
of Maine, Sacco, 15; and Yale, 
New Haven. 

WB Meet Cites 

Promotion Men 
NEW YORK - A group of 

Warner Bros. promotion men were 
honored with achievement awards 
at the recent five -day Warner /Re- 
prise national promotion meeting, 
held at the Acapulco Princess Ho- 
tel in Acapulco, Mexico. Present- 
ing the awards were national pro- 
motion director Ron Saul, label 
president Mo Ostin and executive 
vice president Joe Smith. 

Roy Chiovari, Chicago, was 
cited for "Most Outstanding All - 
Around Performance by a Promo- 
tion For the Year." Dave Urso, 
Los Angeles, and Borris Green, 
Houston, shared second place, with 
Frank Anderson, Dallas third. 

First and second place awards 
for "Most Outstanding All- Around 
Performance Undertaken On An 
Album" went to Murray Nagel, 
Detroit, and Pete Marino, San 
Francisco. Bill Lemmons, Atlan- 
ta, and Doug Lee, Minneapolis 
took first and second, respectively, 
in "Most Outstanding Perform- 
ance Undertaken on A Single." 

Gary Davis, San Francisco, was 
given "Most Outstanding All - 
Around Performance Undertaken 
In the Field of Promotion By A 
Salesman." 

Knight Files 
$55M Lawsuit 

NEW YORK -Lawsuits total- 
ling $55 million have been filed 
by Terry Knight against Grand 
Funk Railroad members Mark 
Farner, Donald Brewer and Mel 
Schacher, and John L. Eastman 
charging false documents, fraud 
and conspiracy in the Supreme 
Court of New York State. 

Part of the suit alleges that GFR 
and Eastman attempted to cancel 
a contract with Madison Square 
Garden for a concert series. Last 
week Knight filed a $5 million 
lawsuit against John L. Eastman. 
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General News 

BMI Seeks Halt to Importing 
Cable Music Long Distance 

Continued from page 1 

in distant radio. stations, BMI feels 
the systems should have to get per- 
mission of the writers whose musi- 
cal works are being used. 

BMI reminded the Federal Com- 
munications Commission that the 
basic tenet of copyright law is that 
all users for profit should compen- 
sate copyright owners -and this is 
especially true as to new uses 
which tap new sources of revenue 
(cable radio). 

Cable TV rules have been corn- 
ing to the implementing stage since 
a "consensus" was reached by 
broadcasters, CATV interests and 
copyright owners, with a nudge 
from the White House Office of 
Telecommunications Policy l a s t 
November. The commission has 
separated out radio- carriage rules 
for the cable service from the main 
body of rulemaking. The contro- 
versial cable TV rulemaking, which 
has held up action on the copyright 
revision bill for five years, was ex- 
pected to become final as of Mar. 
31 -but there were still some grum- 
blings and challenges threatening 
the cable rule debut scheduled for 
last week (Billboard issue Feb. 12, 
1972). 

For the present, the FCC has 
proposed to bar import of distant 
radio stations from small markets 
with populations of 50,000 or less. 
If distant radio stations (those over 
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75 miles from the cable system) are 
carried, the system must carry all 
local stations of the same type, 
AM or FM. On the local scene, if 
the CATV system carries one radio 
station, it must also carry all 
others of the same type, AM or 
FM. 

Make Own Music 
BMI believes the cable systems 

can readily and easily put together 
their own music programming, em- 
ploying the "wide variety of tapes 
and records available to all -the 
same materials used by radio sta- 
tions cable would import." By im- 
porting distant city radio to en- 
hance its programming, CATV 
"does disservice to creators of 
music being used to build audi- 
ences, and a disservice to compet- 
ing radio operators in the com- 
munity." 

The licensor corporation said im- 
porting radio stations would also 
affect authors' income from back- 
ground music. 

BMI noted that it had already 
asked for separation of the music 
licensing aspects of Cable TV from 
other copyright licensing in the pro- 
posed revision bill. It asked the 
FCC to separate out this aspect of 
licensing for cable radio service in 
its final rules. 

The licensor said cable service 
could negotiate blanket licenses di- 
rectly with music licensors as 
broadcasters do "with no risk of 
unreasonable fees." If negotiations 
are unsuccessful, BMI and SESAC 
are willing to submit to arbitration, 
and "ASCAP fees are fixed by fed- 
eral court," said BMI. 

FCC Cmnr. Nicholas Johnson 
(who has decided to remain with 
the FCC for his full term) opposed 
the commission's idea of denying 
distant radio imports to small mar- 
ket areas in the "interim" handling 
of radio on cable service. "Cable 
systems are denied access to addi- 
tional programming, listeners are 
deprived of stations they could 
otherwise hear, local radio stations 
are still not required to be carried, 
and the FCC is made to look the 
fool." 

Cmnr. Johnson would prefer to 
let small markets carry all the 
radio signals that could be picked 
up over the air -regardless of their 
source -so long as the system also 
carries all stations licensed to the 
community. 

Charts 
(another good reason for subscribing to the r-1 newsweekly 
of the international music- record -tape industryl) 
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Studio Track 

Brooks Arthur is a veteran en- 
gineer who developed his skills in 
the New York recording scene dur- 
ing the early '60's. Over 200 chart 
records managed to surface from 
Arthur's sessions, and, from earlier 
work for Shadow Morton, Phil 
Spector, Lieber -Stoller, and Jeff 
Barry, Arthur became involved 
with many of the stronger singles 
artists of those days. 

As the industry changed, how- 
ever, Arthur found himself dis- 
satisfied with New York and the 
pressures that a city's recording 
industry often exerts on artists, 
producers, and engineers. Gentler, 
subtler albums like Tom Rush's 
"Circle Game" and Van Morrison's 
"Astral Weeks" were gratifying 
projects for Arthur, but he even- 
tually came to feel that New York 
was no longer a productive en- 
vironment. 

Arthur's decision to move to 
the country corresponds to a pop- 
ular modern fantasy shared by 
many people over the course of 
the last few years, but, unlike most 
of them, Arthur managed to pull 

Viewlex in 
1-Stop Aim 

Continued from page 1 

of the Viewlex leisure time compa- 
nies into a nationwide network that 
will service the music industry as 
well as industrial and educational 
clients, with complete one -stop ser- 
vice for all their record and tape 
manufacturing needs." 

Viewlex's corporate vice presi- 
dent, Harry Charlston, will head 
the new division, coordinating the 
activities of the subsidiaries. The 
divisions drawn together under the 
new umbrella include Allentown 
Record Co. Inc., American Record 
Pressing Co., Andrews Nunnery 
Envelope & Paper Corp., Bell 
Sound Studios, A &B Duplicators, 
Globe Album & Productions, 
Globe Albums West; Monarch Rec- 
ord Manufacturing Corp., Mon- 
arch Tape and Sonic Recording 
Products. 

As part of this major corporate 
reorganization, all the subsidiaries 
will be involved in official name 
changes, combiinng the name of 
the parent corporation with their 
existing names. For example, the 
division's West Coast record press- 
ing and tape duplicating plant will 
be known as Viewlex- Monarch. 
Brothers Band (on Warner- distrib- 
uted Capricorn Records), Todd 
Rundgren (on Bearsville Records, 
distributed via Warner /Reprise), 
and new solo artists Jerry Garcia 
(of the Grateful Dead), Peter Yar- 
row (of Peter, Paul and Mary), and 
Jesse Colin Young (of Raccoon 
Records and Youngbloods fame.) 

Also contributing to the strong 
upbeat were catalog sales by such 
artists as Jethro Tull, Dean Martin, 
Alice Cooper, Jimi Hendrix, Deep 
Purple, Joni Mitchell, the First Edi- 
tion, Frank Sinatra, Doug Kershaw, 
Black Sabbath, Peter, Paul and 
Mary, Neil Young and the Grate- 
ful Dead. 

Soundtracks, too, contributed to 
the sales flurry. Among these were 
"A Clockwork Orange," "Summer 
of '42," and "$." 

Warner /Reprise is looking to a 
strong second quarter with the re- 
lease of new albums by Jethro Tull, 
Fleetwood Mac, Deep Purple, Tony 
Joe White, the Mystic Moods Or- 
chestra, Zephyr, Paul Kelly, Joyce 
Everson, High Country, Mary Tra- 
vers, John Stewart, the Mothers of 
Invention, Goldie Hawn, Jennifer, 
Bob Mosley and Cold Blood. 

According to Charlston, the con- 
cept of a one -stop service was 
based on his company's belief that 
a need exists within the music in- 
dustry for a single manufacturer 
who can provide, on an exclusively 
custo mbasis, full nationwide ser- 
vices in record pressing, tape dupli- 
cating, printing_and packaging. 

By SAM SUTHERLAND 

it off. With the financial support 
of a partnership with A &R Studios 
in New York, and the physical 
assistance of Don Frey, Arthur de- 
signed and built a recording studio 
in suburban Blauvelt, N.Y., a few 
miles north of the Tappan Zee 
Bridge on the west bank of the 
Hudson River. 

914 Sound Recording Studios is 
the result of that effort, and, while 
it is a modest, "hand- hewn" facili- 
ity, the studio has managed to 
draw major talent away from city 
studios, attracting business as 
much for its relatively relaxed 
atmosphere and the sense of corn - 
munity shared by the staff, as 
for the no- nonsense layout of the 
studio. 

Simplicity Key 
Simplicity, Arthur feels, is the 

key to his studio's design. "When 
you've got one studio, it's im- 
portant to minimize down -time by 
simplifying the facility," Arthur 
suggests. He also points out that 
during the initial building of the 
facility, he was faced with the 
problem of adequately satisfying 
his own needs while still keeping 
costs down. Efficient construction 
and maintenance are, Arthur feels, 
vital to the survival of any studio, 
and he points toward the modular 
design of most of the equipment 
in his studio as extremely economi- 
cal in terms of rapid maintenance 
during sessions. 

Simplicity, as a goal for design, 
also figures prominently in Ar- 
thur's efforts to tailor the studio 
to what he felt were the basic 
demands of his customers. "Many 
artists and producers are fairly 
sophisticated with regard to studio 
techniques." Arthur states, "and 
they'd like to be able to do a 
little board work. Consequently, 
our board has a very straight- 
forward layout, so that those 
clients who want a hand in en- 
gineering and mixing their own 
dates won't need extra time to 
learn an eccentric board." 

The console, built by SSI's Neal 
Muncey, is indeed compact, with 
18 inputs and 16 out. Two addi- 
tional mixers, adjacent to the 
board, handle 10 more inputs as 
needed. As for noise reduction, 
Arthur remains uncommitted, feel- 
ing that present systems tend to 
flavor the sound somewhat. 

Tape machines used are by 
Scully and Ampex: in addition to a 
Scully 16- track, the studio has 8- 
track, 4- track, 2- track, and mono 
Ampex machines. Microphones are 
those which Arthur feels most com- 
fortable with, ranging from stan- 
dard Telefunken and Neumann 
mikes to older RCA ribbon mikes, 
Sony's Electro- Voice, and Shure, 
among others. 

Plans Addition 
In addition to the present lay- 

out, featuring drum and vocal 
booths with acoustic traps, Arthur 
is planning the addition of a sec- 
ond vocal booth, as well as ad- 
ditional maintenance and library 
space. 

Work completed at 914 since its 
opening has included albums by 
Chris Smither, produced by Mi- 
chael Cuscuna for Poppy; Pearls 
Before Swine for Reprise; Paul 
Jones for London; Gordon Waller 
for Dunhill; and White Cloud, pro- 
duced by Tommy Kaye for Star - 
day -King. Arthur engineered all 
dates. 

Recent work has included White 
Cloud backing up Loudon Wain- 
wright III, engineered by Brooks 
Arthur for Columbia; Mancini & 
Fox, produced by Stu Weiner for 
Polydor, with Arthur engineering; 
and, for several weeks, Blood, 
Sweat & Tears has been driving 
over from Dobbs Ferry to work 
on a new album, engineered for 
Columbia by Bill Schnee. 

* * * 
Nashville: Hilltop Studio re- 

cently cut a Fender instrument 
commercial solely utilizing . . . 

Fender instruments. 

Produced by Vic Willis, the corn - 
mercial also involved the use of 
Fender amplifiers. Musicians in- 
volved in the session included the 
Willis Brothers, Jim and Jesse, 
Johnny Seay, Harold Bradley, Pete 
Wade, Jerry Shook, Billy Linne - 
man, Jeff Newman, Curtis Mc- 
Peak, Jerry Smith and Paul Char - 
ron. Richard Law's singers pro- 
vided the vocal background. 

* * * 
Richard Young, of Electric Lady 

Studios in New York, helped bring 
their schedule up to date: Recent 
work has included sessions by B. 
J. Thomas, recording for Scepter, 
and Stevie Wonder, whose "Music 
On My Mind," recorded there, has 
already been released. Apparently, 
Wonder worked on B. J.'s sessions 
over several evenings, and pre- 
sumably that will show up on 
record. 

Chess Records' blues veteran 
Muddy Waters, produced by Es- 
mond Edwards, has been mixed 
there by Eddie Kramer during re- 
cent weeks. 

Electric Lady's Dave Palmer has 
also just finished producing and 
engineering for an album by God- 
frey Daniels, new Atlantic act. 
Mandrill's second album, produced 
by Al Brown for Polydor, is also 
completed, as is a new Cat Mother 
album. 

Motown artist Serita Wright has 
been working with engineers Bob 
Margouleff and Malcolm Cecil, 
with Stevie Wonder producing the 
date. And Neighborhood Records' 
Peter Schekeryk has been produc- 
ing two new groups, Rastus and 
Five Dollar Shoes. 

moving ? 
Please let us know 

5 weeks in advance before 
changing your address. 

To expedite service, 
place magazine address 

label here and print 
your new address below. 

Place your 

old 

mailing label 

here. 

name 

address 

city 

state zip 4344 

Mail to: Billboard, Subscriber 
Service, 2160 Patterson Street, 
Cincinnati, Ohio 45214 

APRIL 8, 1972, BILLBOARD 



l 

An album fillec 

John Kati 

wit what John Kay always has been anc 

1'4901!r3ttinX!t(1.- rx/IkY±xti 

what he will become. 

John Hay 
Forgotten Songs and Unsung Heroes 
DSX 50120 

SCENIC OVER LOOK 

The single 

I'm Movin' On 
D 4909 

(j:G, ina<_ 
RECORDS 



Financial News 

Seidenbergs Savvy 
Sparks B.B. Spurt 

Continued from page 3 

collecting all his rights since 1950 
under one umbrella. We even had 
to go.so far as to mortgage B.B.'s 
farm outside Memphis, but, in 
about 60 days, we came up with 
$125,000 from all these sources 
and put B.B. in a position where 
his debts gradually cleared up." 

Seidenberg's overall goal was to 
broaden King's base of appeal. 
Looking over the artist's then -cur- 
rent bookings, he found that B.B. 
was actually losing money in terms 
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of tax bracket and travel expenses 
by playing too many minor rooms. 

We had to take B.B. out of the 
lower end of his market, make him 
less available and fight for new 
areas of booking," said Seidenberg. 
"For example, he started playing 
colleges at very little money and 
now he's done 134 major campus 
dates in 18 months. I believe it's 
fair to say that B.B. today is one 
of the college circuit's most in -de- 
mand performers." 

SAS also struggled to get B.B.'s 
blues act into what Seidenberg 
frankly describes as mainstream 
"white locations" where he would 
be exposed to U.S. majority audi- 
ences. In the past four years, King 
debuted at the Hotel Americana 
Royal Box, Mr. Kelly's, Miami 
Beach and Las Vegas. "We made 
deals like our month engagement 
at the Village Gate, where B.B.'s 
salary was pegged to attendance 
receipts." 

The Las Vegas Hilton is about 
to announce a long -term contract 
which will have King playing ten 
weeks a year in the lounge plus an 
annual two -week engagement as 
co- headliner in the main room, 

Meanwhile, B.B. began overseas 
Stones seen by audiences of at 
lished as a top draw in Europe and 
Japan. He's en route later this year 
to open up new audiences in the 
Far East, from Australia to Singa- 
pore and Bangkok. 

Two of the major breakthroughs 
in the B.B. King rise were his hit 
single of "The Thrill Is Gone" and 
his 1969 tour with the Rolling 
Stones seen by audiences of at 
least a million. Unusual SAS ef- 
forts behind the scenes helped 
consolidate these gains. 

Although King has been per- 
forming professionally for 25 
years, he is only 46. And in 1969, 
SAS completely replaced the world 
news file of B.B. photographs by 
the massively direct method of 
keeping a photographer on the 
road with King for six months and 
taking some 8,000 new photo- 
graphs. "We felt it was important 
to establish that B.B.'s look had 
changed with the times, that his 
hair was now in a natural. for ex- 
ample," said Seidenberg. "We still 
distribute an average of $1,000 
worth of promotional material on 
B.B. every week." 

While all these developments 
were taking place in B.B.'s record 
and stage career, SAS was not neg- 
lecting the other electronic media. 
King has been established as a 
guest on all the major TV talk - 
shows and variety hours ranging 
from Ed Sullivan to Flip Wilson. 
At the time of this interview, Sei- 
denberg had left his New York 
office to confer with West Coast 
syndicators about B.B. hosting his 
own series. 

And SAS is actually producing 
its own full- length film tracing 
B.B. King's rise from a Mississippi 
farmboy to blues stardom. The 
movie is to be marketed as both a 
TV special and a more complete 
theatrical feature. 

Finally, B.B. is spending as 
much time as he can spare from a 
heavy schedule to talk about his 
past to a tape recorder in prepara- 
tion for a book of autobiography. 

Sidney Seidenberg found himself 
in the management business as 
King climbed to a higher rung of 
success. SAS now has 16 employees 
in New York and Los Angeles, 
where the branch is headed by 
Danny Kessler, former executive at 
Columbia and RCA. SAS has its 
own promotion and publicity staff. 

The company's management cli- 
ents include Eugene McDaniels, 
famed for "100 Pounds of Clay" 
and now an artist -producer with 
MGM; NRBQ, a Buddah group: 
and the Robert Patterson Singers. 
on Atlantic. Songwriters and pro- 
ducers managed by SAS include 
Ellie Greenwich, Chip Taylor, 
Trade Martin, Stella Levitt and 
Charlie Verra. Most of them be- 
gan as long -time business manage- 
ment clients of Seidenberg. 

Off The 
Ticker 

Soundesign Corp.'s combination 
public offering of 300,000 com- 
mon shares, or $9 million, sold 
out at $30 apiece, according to 
the underwriters. Of the total, 
Soundesign, Jersey City, N.J., sold 
200,000 shares to augment work- 
ing capital, reduce short -term bank 
debt and finance inventories. The 
remaining 100,000 shares were 
sold by officers of the company 
and their families, who still retain 
about 47 percent of approximately 
1.6 million shares outstanding... . 

Sony Corp., Tokyo, reported first 
quarter net profit rose approxi- 
mately 50 percent, which largely 
reflected the effects of last year's 
currency adjustment and resulted 
in an increase in the yen value of 
inventories held by overseas sub- 
sidiaries. Sales of tape recorders 
in the quarter increased 24 per- 
cent to account for 20 percent of 
volume, and turnover of hi fi 
equipment, video tape recorders, 
recording tapes and electronic cal- 
culators rose 16 percent to ac- 
count for 20 percent of sales. 
Radio sales, by contrast, fell 11 
percent in the quarter from the 
year before, and accounted for 8 
percent of the company's total 
volume.... Earnings of Recoton 
Corp., New York, were up 4.2 per - 
cnet and sales rose 15.6 percent in 
the year ended Dec. 31. The com- 
pany said earnings were lower than 
anticipated because of international 
currency revaluations, the 10 per- 
cent surcharge, the price free:e and 
shipping (dock) strikes. Herbert 
Borchardt, president, said the com- 
pany was "particularly affected 
because these developments came 
at the time of year when our over- 
seas purchases were at their high- 
est, including a complete new line 
of audio accessories manufactured 
in the Far East. Recoton purchases 
many of its components and prod- 
ucts overseas." . . . Telecor, an 
exclusive marketer of Panasonic 
products in the western U.S., de- 
clared a three -for -two stock split 
in the form of a 50 percent stock 
dividend, payable April 28 to stock 
of record April 10. The board said 
the dividend would benefit Tele- 
cor and its stockholders "in broad- 
ening the ownership of the com- 
pany." Telecor said it has 1,921,- 
610 shares of common stock out- 
standing currently, with five mil- 
lion authorized. . . . Gross reve- 
nues from music publishing and 
sales of disks and prerecorded tape 
were approximately 26 percent of 
1971 gross revenues compared 
with 22 percent in 1970, according 
to MCA's 1971 annual report to 
shareholders. "Jesus Christ Super- 
star" highlighted last year's results 
in the record and music publishing 
divisions. More than 3.300,000 
double LPs and tapes of "Jesus 
Christ Superstar" have been sold 
and "sales are continuing at a 
strong rate." the report stated. 
MCA expects to demonstrate its 
color video disk record /playback 
system late this year. The annual 
report said that "although some 
technical problems remain to be 
solved. research and development 
of the disk concept is now in its 
final refinement stage. 

Insiders Report 
CERTRON -Edwin R. Gamson, 

president, disposed of 23,100 
shares, 1,100 as gifts and 15,000 in 
a private transaction, reducing 
holdings to 453,577. 

Gramm To Gambit 
NASHVILLE - Gambit Rec- 

ords here will distribute Gramm 
Records, Denver Records, accord- 
ing to Gambit president Arnold 
Thies. First release will be an 
album by Ralph Harrison- called 
"Free Spirit Movin'." 

Market Quotations 
NAME 

As of closing, 

1971 
High Low 

Thursday, 

Week's Vol. 
in 100's 

March 30, 

Week's 
High 

1972 

Week's 
Low 

Week's 
Close 

Net 
Change 

Admiral 27 8 301 241/2 221/8 221/8 - 17/8 
A &E Plastik Pak Co. 127/e 35/e 154 51/4 45/e 51/4 + 5/e 
American Auto Vending 153/e 6/a 59 131/2 12/8 13 - 1/4 

ABC 721/2 25 685 721/2 691/e 721/2 + 35/8 
Ampex 25/e 7 1338 81/4 71/2 7/2 - 1/2 
Automatic Radio 141/a 5 136 7 61/4 67s - Va 
ARA 172 117 352 168 1651/a 1653/a 23a 
Avco Corp. 207/e 121/2 751 191/4 177/e 177/s - 11/8 

Avnet 
15 

81/8 453 1 41/e 1 31/e 131/8 - 5/a 
Bell & Howell 651/2 31/8 273 597/e 583/8 591/4 - 5/8 

Capitol Ind. 217/8 
82 

133 121/4 101/2 111/8 - 1 

Certron 83/e 21/8 317 47/e 41/2 43/4 - 1/9 
CBS 557/e 301/8 544 541/a 523/a 523/a - 7/ 
Columbia Pictures 173/a 65/8 494 14 121/a 121/z - 11/a 

Craig Corp. 9 2% 34 51/4 47/8 5 - 1 

Creative Management 173/4 75/e 547 141/8 111/2 133/e + 15/s 
Disney, Walt 1691/a 77 574 1621/a 1525/s 1601/z + 7 
EMT 6 3 292 57/e 53/e 57/e + 1/4 

General Electric 661/2 527/8 2160 65 635/8 64 - 5/8 

Gulf & Western 
Hammond Corp. 

393/8 
137/8 

19 
81/2 

860 
115 

385/e 
103/e 

367/a 
10 

377/e 
101/s 

+ 3 - 1://44888 

Handleman 47 291/z 172 313/8 301/s 301/8 - 8 

Harvey Group 87/e 31/e 317 61/4 43/4 51iá + a 
Instruments Sys. Corp. 123/e 45/8 320 63/a 63/a 61/2 + 1e 
ITT 673/8 457/a 4615 581/z 553/e 56 - 2 
Interstate United 131/2 6 109 111/s 103/a 11 + 1 

Macke 161/2 83/e 86 151/a 143/e 143/e - 7/e 
Matsushita Elec. Ind. 285/8 161/a 944 243/a 237/s 241/2 - 1/8 

Mattel Inc. 521/4 185/8 928 283/8 263/8 281/a + 3/8 
MCA 351/4 173/4 172 341/2 32 32 - 2 
Memorex 791/2 191/4 2753 333/e 291/a 

25169415/Yee 

95/e 17/e 

MGM 267/a 151/2 60 181/z 175/e 177/a - 1/E 

Metromedia 387/e 173/a 130 363/e 353/e 36 - 1/2 

3M 1 495/e 951/e 457 1495/s 1473/s 1481/e - 11/a 
Motorola 983/e 511/2 245 96 923/4 927/8 - 23/4 
No. American Phillips 373/4 217/8 301 353/8 321/4 321/4 - 23/4 

Pickwick International 475/8 32 83 46 433/4 443/8 + 7/8 

Playboy Enterprises 25 163/4 352 237/e 223/8 223/8 - 11/4 

RCA 45 26 3785 401/2 375/8 381/8 - 21/5 
Servmat 401/4 251/2 839 33 313/a 313/4 - 11/4 

Sony Corp. 353/e 141/4 1 892 331/e 321/e 321/4 - 1/4 

Superscope 325/8 91/8 129 171/2 163/a 17 - V2 
Tandy Corp. 49 303/s 858 43% 413/8 421/2 + 1/e 

Telex 223/8 73/a 672 7/ e 117/e 12 - 7/8 

Tenna Corp. 111/2 41/4 992 9112 /z 81/2 91/4 + 7/8 

Transamerica 231/2 143/e 1241 221/4 213/8 213/8 - 1 

Triangle 223/4 143/8 46 181/8 173/e 171/2 - 1/4 

20th Century Fox 17 75/8 323 15 137/e 137/e - 1 

Vendo 171/2 97/8 52 143/a 133/a 13 7/e + 1/s 

Viewlex 127/e 55/8 351 113/8 101/8 101/a - V2 

Warner Communications 475/e 25 673 44 411/4 413/4 - 13/4 

Wurlitzer 201/48 107/s 1/8 13 171/2 171/4 171/4 Unch. 
Zenith 547/e 363/8 847 47 455/8 463/4 + 3/4 

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Member. 
of the New yolk Stock Exchange and all principal stock exchanges. 

'Person -to- Person' 
Meets Set by London 

NEW YORK -London Records 
is initiating a series of "person -to- 
person" distributor meetings for its 
25th anniversary year celebration. 
According to Herb Goldfarb, vice 
president for sales and marketing, 
the company will send out execu- 
tive teams of from six to as many 
as 10 persons to visit distributor 
personnel over the next four 
months. 

The initial visit will be April 17 
at Universal Distributing, Phila- 
delphia. Two other visits, already 
scheduled, are with J. L. Zamoiski 
Distributing, April 25; and with 
Roberts Records Distributors, St. 
Louis, May 15. 

The visits will take the form 
of intensive idea exchanges in 
which the touring London group 
will have an opportunity to dis- 
cuss thoughts and attitudes toward 
product and selling techniques with 
the entire distributorship staff, in- 
cluding office, promotion, ware- 
house and sales. 

In the case of each gathering, 
the sessions will open with cock- 
tails, to be followed by dinner, 
which in turn will lead into the 
evening -long meeting. 

In some cases, Goldberg 
pointed out, if product is about to 
hit the market, presentation of the 
new albums involved will be made 
as one facet of the meeting. 

SAME DAY 
SHIPMENT 
OF ALL 
ORDERS! 

During the just closed fiscal year 
(March 31), the final year of its 
first quarter century in business, 
the company racked up new sales 
records in virtually every reper- 
toire division. The aim of the 
series of person -to- person gather- 
ings is to assure continuation. 

Earnings 
Reports 

RECOTON CORP. 
Year to 
Dec. 31 1971 

Net sales . $ 4,374,000 
Net income . 124,000 
Per share . .34 

1970 
$ 3.785.000 

119.000 
.33 

WRATHER CORP. 
Year to 
Dec. 31 1971 1970 

Revenues 
Net income 
Per share 

$ 16,804,399 
7,177,377 

3.26 

SONY CORP. 

$ 16,299,195 
811,800 

.37 

1st qtr. to 
Jan. 31 1972 81971 

Net sales . $193,282,000 $150.153,000 
Net income b17,250,000 10,214,000 
Per share . c.34 b.20 

a- Including credit $4.06 million, cur- 
rency adjustment. b- Restated. c -Per 
American depositary share. Each deposi- 
tary share represents two shares of Sony 
common. 

ASK THE MAN WHO KNOWS 
... how to make the extra profits with 

record care items, adapters, stereo head 
phones and other accessories . . . 

P5wiafiM 
FACTORY -TO-YOU SALES REPS. 
KNOW and will explain the fine points 

in accessory selling for your profit! 

PFANSTIEHL 3300 WASHINGTON ST. BOX' 498 
WAUKEGAN, ILLINOIS 60085 
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