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NEW BOOTLEG BATTLES FLAIR 
FCC Pondering 
Electronic Logs 

WASHINGTON - New record- 
ings made on or after Feb. 15, 
1972, which can be copyrighted 
under the recently passed anti - 
piracy law, will be able to encode 
this fact along with other identi- 
fication, for subliminal transmis- 
sion in radio play. This would be 
another of the benefits in the 
FCC's proposed rulemaking to per- 
mit automatic electronic monitor- 
ing of radio programming and the 
aural part of TV programming 
(Billboard, June 20). 

Engineering spokesmen at the 
Federal Communications Commis- 
sion point out that tape duplication 
of a recording (whether for legiti- 
mate radio broadcast or for piracy 
purposes) would pick up the orig- 
inal manufacturer's encoded infor- 
mation, including serial numbers. 
It would be impossible to delete 
the encoding, which would be 
"mixed in" with the music on the 
record -another identification plus 

for the original producer of the 
record. 

Unfortunately, the rulemaking 
has encountered considerable de- 
lays and it may still "take a little 
time" say engineers for the FCC to 
decide what type of system to au- 
thorize. 

Two systems, Audicom of New 
York, and International Digisonics 
Corp. (IDC) have been undergo- 
ing extensive tests and research. 
Each claims superiority in the rule - 
making which began originally 
with encoding plans for TV com- 
mercial monitoring, in 1969. 

Audicom, with its "Submerged 
Signalling" Crosby system, was 
first to ask for authorization of 
aural encoding. Tile identifying 
signals, which will not be audible 
to the radio listener, would be 
stamped into records or tapes to 
be broadcast. Electronic monitors 
would pick up and transmit them 

(Continued on page 94) 
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Emphasis on APAA Show 
See Tape Cartridge Section 
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ABC -Ampex Plot Consumer 
Catalog Saturation Plan 

By JOHN 
PORTLAND, Ore.- ABC -Dun- 

hill's family of labels and Ampex 
tapes are combining in what is 
probably the biggest pre- Christmas 
saturation program in a single area 
to reach the consumer ever. Dennis 
Lavinthal, national sales director 
of ABC, said the promotion is a 
trial run, with ABC and Ampex 
hoping it will be duplicated na- 
tionally by others soon. 

The 23 Fred Meyer shopping 
centers, a chain of retail outlets 
ranging from groceries through 
major home appliances in greater 
Portland -Vancouver, kick off a 
multithousand -dollar mutual direct - 
to- the -consumer record and tape 
merchandising program Sunday 
(14) that will continue right up to 
Dec. 24. The program also in- 
cludes nine Meyer stores in greater 
Seattle. 

Hightlight of the test run to 
reach the consumer in a saturation 

SIPPEL 
program in a test control area is 
the insertion of a 32 -page three - 
color 10 by 7 -inch "Super Grooves" 
consumer catalog in 450,000 copies 
of Sunday's Portland Oregonian. 
An additional 150,000 copies of' the 
catalog will be distributed by the 
Meyer chain. The catalog is dot- 
ted with informative facts for con- 
sumers, with approximately eight 
of the pages devoted to subtle -sell 
facts about acts and the record 
business in general. Included with 
each catalog is a fold -in order 
sheet, which carries 170 varied 
catalog and current hit albums 
from the affiliated ABC catalogs. 

George Sommersby of the Meyer 
chain set retail pricing. For ex- 
ample, $5.98 suggested list LP's 
sell for $4.64 during the sale, while 
Westminster Gold albums go for 
$1.88. Suggested list $6.98 8 -track 

(Continued on page 94) 

2 Major Counterfeit Actions Filed; 
'Legal' Duplicators Fight Back 

By MILDRED HALL 

SALT LAKE CITY -The door 
was left ajar for disk and tape 
counterfeiting a n d bootlegging 
when Federal District Court Judge 
Hillis W. Ritter here issued a tern - 
porary restraining order against 
RCA Corp., Columbia Broadcast- 
ing System, the American Broad- 
casting System and Ampex Corp., 
Wednesday (10). 

The order restrains the four 
companies from "interferring with 
or harassing the plaintiffs by in- 
stituting or prosecuting any legal 
or equitable actions in the courts 
of several states against the plain- 
tiffs or any other persons relating 
to the manufacturing, producing, 
distributing or selling of magnetic 
musical tapes or otherwise." 

Plaintiffs referred to are two 
local owners of recording industry 
businesses: Stan D. Schubach. 
owner of Tape Head, Inc., local 
record and tape retailer, and R.A. 
Ridges, owner of R.A. Ridges 

(Continued on page 94) 

LOS ANGELES -The continu- 
ing anti -piracy litigation, pioneered 
by Mitchell, Silberberg and Knupp 
since 1968, reached a peak here 
this week when four clients, A &M 
records, first record company to 
file a counterfeit complaint; and 
Atlantic, Columbia and Warner 
Bros. labels filed complaints seek- 
ing damages, injunctive relief and 
accounting for unfair competition 
and just enrichment against over 
50 retail outlets in southern Cali- 
fornia. Suit was instituted in su- 
perior court here. 

Defendants and their businesses 
included: 

(Continued on page 94) 

Spotlight 

On Spain 

In This Issue 

Helen Reddy, one of the major talent finds of 1971, has 
recorded a new album, Helen Reddy (Capitol ST 857), released 
today. Helen gained immediate fame earlier in the year with 
her inspired interpretation of "I Don't Know How to Love 
Him" from Jesus Christ, Superstar. In numerous concert and 
club appearances, from the Troubadour in Los Angeles to 
The Bitter End in New York, Helen has enraptured audiences 
and reviewers. Her new single, "No Sad Song" (3231), writ- 
ten by Carole King and Toni Stern, is in her new album. 

l Advertisement 

By PAUL ACKERMAN 

NEW YORK -The first legal 
action under the new Federal anti - 
piracy law -S.646 -was initiated 
last week when 60 publisher prin- 
cipals of the Harry Fox Agency, 
acting through attorneys Abeles 
and Clark. started an action in the 
U.S. District Court for the South- 
em District of Florida, Miami Di- 
vision, against 52 separate defend- 
ants, charging them with boot- 
legging. The publishers have re- 
quested that the court impose the 
new heavy penalties authorized by 
S.646. 

Heretofore, publishers were able 
to recover royalties of 2 cents for 
each infringing recording. plus 
treble damages of 6 cents. Under 
the new law, publishers may re- 
cover all profits realized from the 
sale of bootleg product plus dam- 
ages or, in lieu thereof, $1 for each 
infringing tape cartridge made, 
used, sold or found in the posses- 
sion of defendants; but not less 

(Continued on page 94) 

Kodak Super -8 CTV 
Aims at Home User 

By ELIOT TIEGEL 

LOS ANGELES -Eastman Kodak's contribution to 
cartridge television is a $900 videoplayer which will 
be sold as an "optional" means of viewing Super 8mm 
color movies. 

The videoplayer is part of the Super 8 system which 
Kodak continues to advance. The cartridge TV unit. 
which won't be ready for sale for another two years. 
is "a major investment to prove film won't be ob- 
solete," admits Marvin Hodges, sales director for 
Kodak's motion picture and education markets divi- 
sion. 

This division will be the first to market the player 
which accepts standard Super 8mm cartridges and 
which electronically transmits the images through a 
cable connection to the antenna terminals of any 
standard TV set. 

At the first West Coast showing of the unit, Hodges 
made the following points: 

The videoplayer has been invented to provide 
a TV capability for anyone wanting or needing that 
mode of display. 

Kodak is presently in the discussion stage with 
"less than 10" U.S. based TV set suppliers anent man- 
ufacturing the unit, and expects to have this situation 
clarified within 90 days. 

THE MOTOWN 
STORY 

The Perfect Christmas Gift 

(Continued on page 38) 

( Advertisement i 

58 Golden hits that made Motown history Live, in person 
interviews with the artists that recorded them Twenty -four page 
color illustrated book of the story of Motown Presented in 
a Deluxe five volume set. 

MOTOWN® 
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General News 

A &M's UK Publishing Division 
Solidifies Significant Foothold 

LOS ANGELES - Rondor Mu- 
sic, the A &M Records publishing 
division which includes such houses 
as Almo and Irving, only stopped 
subcontracting English rights and 
opened its own London office 18 
months ago. But already Rondor 
U.K. has made significant gains in 
a variety of areas. 

Rondor's English effort begins 
with the solid base of A &M's 
catalogs, which of course include 
the compositions of Herb Alpert, 
Richard Carpenter and the very'hot 
team of Paul Williams and Roger 
Nichols, plus more recent acquisi- 
tions such as the basic repertoires 

L.A. Festivals 
HighlightJazz 

LOS ANGELES - Modern jazz 
and the mainstream school of jazz 
will be spotlighted in two forth- 
coming "festivals" in this area. 

Mainstreamers playing at the 
fourth annual meeting of the Blue 
Angel Jazz Club Nov. 20 at the 
University Club of Pasadena in- 
clude Clark Terry, Harry (Sweets) 
Edison, Bob Havens, Carl Fontana 
Sonny Criss, Flip Phillips, Peanuts 
Hucko, Jimmy Rowles, Herb Ellis 
and Red Norvo. 

The event is the baby of Dr. 
William McPherson, an obstetri- 
cian who digs jazz and assembles 
the jam sessions which begin at 
3 p.m. and run until 2 a.m. 

An estimated 25 musicians are 
expected to participate in the jams. 
A $25 admission gets the listener 
a buffet supper. 

The second event, sans supper, 
is the first annual Black Jazz Festi- 
val, sponsored by newly formed 
Black Jazz Records. That event 
takes place Nov. 28 at the Holly- 
wood Paladium and is designed to 
introduce the label's artists, includ- 
ing Gene Russel, Rudolph John- 
son, Walter Bishop Jr., Doug 
Cam, Calvin Keys and Chester 
Thompson. 

A jam session scheduled as the 
closing event will involve all the 
musicians on the bill. 

of Rod McKuen and Mason 
Williams. 

However, Rondor U.K. has made 
a series of surprising breakthroughs 
with stars who record for labels 
competing with A &M. It now 
handles English publishing for Leon 
Russell, Hoyt Axton, the Doors 
and Buddy Niles. In addition, Ron- 
dor is publisher for one of England's 
hottest new groups, Yes. 

Derek Green heads Rondor's 
London operation, with Nigel Bur- 
lington as general manager and a 
staff of eight. In another unusual 
situation, Dave Hunter, a Rondor 
professional manager, has one of 
his own songs moving up the 
English charts. 

Chuck Kaye, A &M's vice presi- 
dent in charge of record product 
and publishing, said, "What we've 
tried to do with our Rondor corn - 
pany in England is to make it re- 
flect the Hollywood operation as 
an energetic and diversified pub- 
lisher with good staff writers, major 
rock stars publishing and an ag- 
gressive catalog acquisition pro- 
gram. From the start, A &M has 
felt that England is one of the 
world's great creative centers of 
popular music and if we could get 
some lines of communication going 
it would generate a lot of worth- 
while activity." 

Rondor has held American rights 
to the Island Chrysalis catalogs for 
several years, which include the 
songs of Steve Winwood, Dave 
Mason, Ian Anderson, Alvin Lee 
and Savoy Brown. 

Top Musicians World Acceptance Spurs 

Staff Center Alshire 4- Channel Image 
NEW YORK -The Harlem Mu- 

sic Center, located at 20 St. Nicho- 
las Ave., is now fully opened and 
is beginning a music industry mem- 
bership drive. "Our purpose is: to 
stimulate interest in black music 
and to make the Harlem Music 
Center a home for black music," 
said W. Joseph Black, executive 
director of the center. 

The center now holds two work- 
shops performances per week, in- 
cluding a Wednesday night re- 
hearsal open to the public and a 
Saturday afternoon rehearsal and 
workshop with an a d m i s s i o n 
charge. "We have planned these 
combination workshop /perform- 
ances to help the young musicians 
and to stimulate public interest in 
our cause," said Black. Also 
scheduled is a series of concerts 
during Thanksgiving weekend and 
during the Christmas and New 
Year's holidays. 

Such well -known musicians as 
Max Roach, Joe Chambers, and 
Herbie Hancock, who is also the 
president of the Music Center, 
Roger Blank, Warren Smith, and 
Ahmed Abdullah plan to partici- 
pate in the music center's various 
programs. 

Membership fee ranges from 
$5 for student, $10 for active mem- 
ber, $25 for sponsor, and $500 for 
donor. Membership gives special 
privileges to each member. The 
center was started in 1969. 

Tommy James Bidding for 
Roulette Nashville Ofc. 

NASHVILLE - Roulette artist 
Tommy James said he will ask 
that his recording company estab- 
lish an office here, and said he 
plans all future sessions in this 
city. 

James and Bob King, his co- 
writer, co- producer and bass play- 
er of ten years, returned here last 
week to begin work on James' 
album, "My Head, My Bed, and 
My Red Guitar." 

PRO GRID TEAMS TO SELL 
NFL SONGBOOKS & 45's 

CHICAGO -A new record label here is producing team songs 
on stereo 45 rpm disks to retail at $1.50 and is publishing band 
songbooks in a project involving all 26 National Football League 
teams. 

Eddie Ballantine, music director of the Don McNeill show for 
25 years, also produced official songs for the National and Ameri- 
can football conferences. The packages will have the individual 
team song on one side and the appropriate NFC or AFC song on 
the flip. 

Ballantine was approached by Bear owner George Halas 
after Ballantine's long -time friend on the show, Ed McCaskey, 
became Bear vice president. The whole project stems from Bal- 
lantine's production of a new Bear and NFC song. 

Warner Bros. publishing wing, WB Music and Chappell & 
Co. advanced monies (not against royalties but rather a bonus) 
to get the project rolling. The compositions have gone to 500 
high school band instructors. 

Individual teams advance Ballantine $1,000 and receive 1,000 
records to use as promotion vehicles. The project is tedious be- 
cause Ballantine often must work with existing songs or corn - 
pletely compose new ones. He is using his 17 -piece band and 
seven vocalists recording the songs here at Universal and Streeter - 
ville studios. 

Ballantine has lined up Fred Sipiore's Singer One -Stop here as 
a supplier to stores which pay 75 cents for the disks. Vendors are 
selling the disks at Bear games. However, the veteran music direc- 
tor thinks the disks may be better promoted via a premium pro- 
motion and is investigating that avenue. 

He has completed songs for the Minnesota Vikings, New 
Orleans Saints, San Francisco 49ers, Atlanta Falcons and the 
Bears. The Atlanta Braves baseball team has also expressed in- 
terest in Ballantine's Athletic Records, Inc. operation indicating 
that the project may go beyond football. 

The artist cut a single here a 
few months ago, and said the ex- 
periment was rewarding. "We 
were looking for a different sound. 
We utilized the talents of Pete 
Drake, who co- produced the single 
with Bob and myself." 

The single, "Nothing To Hide," 
got a top -20 pick in Billboard. 
James already was on the charts 
with "I'm Colrain' Home," which is 
his 28th consecutive single to get 
strong chart action. 

"We've recorded in New York 
and Los Angeles, but find Nash- 
ville unique in what it offers an 
artist," James said. "It also makes 
it easier to write material -just 
knowing the musicians are capable 
of making a song sound like you 
hear it in your head, or even 
better." 

The sessions have been held at 
Music City Recorders, with Scotty 
Moore engineering. Working on 
the dates have been Pete Drake, 
Buddy Harmon, Russ Leslie, D.J. 
Fontana, Buddy Spicher, Charlie 
McCoy, Pig Robbins, George Rich- 
ey, Ray Edenton, Dave Kirby, Dale 
Sellers, Linda Hergrove and the 
Town and Country Singers. 

James said Nashville was a na- 
tural place for a Roulette office, 
and he would ask company offi- 
cials to open one as quickly as 
possible. 

LOS ANGELES - With four 
quadrasonic disks, using the Elec- 
tro-Voice matrix system, already 
in distribution in the U.S., Japan. 
England, Spain and Brazil, Alshire 
International is planning another 
four quadrasonic releases in Janu- 
ary. 

Alshire is best known for the 
101 Strings budget orchestral 
series, whose top -seller, "Soul of 
Spain, Vol. 1" has sold some 20 
million copies worldwide during 
the past decade. Alshire's Japanese 
licensee, Nippon Columbia, al- 
though it has its own matrix disk 
system, is actually sending a repre- 
sentative to the U.S. to study the 
Alshire quad mixing technique and 
production methods. 

Al Sherman, the veteran dis- 
tributor who took over the 101 
Strings record companies in 1963 
and expanded the operation into 
an 8 -9 million album yearly sales 
bracket said, "We record our big 
orchestras in London with 16 -track 
and mix down the masters here to 
discrete four -track quad tapes 
which are released worldwide by 
Ampex. Then we encode the quad 
tapes via the Electrovoice matrix 
system for our records. Electro- 
Voice is currently the most widely - 
used matrix disk system and it's 
compatible with stereo phono- 
graphs, but of course we could 
easily re- process our quadrasonic 
discrete tapes into any other disk 
system that wins general accept- 
ance." 

Alshire's currently available 
quadrasonic matrix disks are "Mul- 
tiple Guitars," "Today's Hits," "Ex- 
citing Sounds of Today" and a 
"Soul of Spain" selection. These 
quad records retail at $5.98, on the 
Audio Spectrum label. 

"Admittedly, at this stage our 
total sales numbers don't mean 
very much," said Sherman. "But 
what is so impressive to me is that 
even this early in the history of 
quadrasonic recording, there is so 
much international trade excite- 
ment over the product. Our quad 
disks and tapes have had a really 

Veterans Open 
Concert Office 

LOS ANGELES - Dick Bock 
and Michael Davenport have be- 
gun promoting pop concerts. Bock, 
the former head of World Pacific/ 
Pacific Jazz Records, and Daven- 
port, a former GAC agent, will 
present the first dance concert at 
UCLA's Pauley Pavilion starring 
the Grateful Dead and New Riders 
of the Purple Sage, Nov. 20. 

Their first concert ventures in- 
volved Frank Zappa and the 
Mothers of Invention and Van 
Morrison and Linda Ronstadt, all 
at the same UCLA location. They 
also presented Randy Newman at 
San Francisco's Masonic Pavillion. 

The two are also jointly produc- 
ing Atlantic's new East Indian rock 
group, Shanti, which played the 
Ash Grove here last week. 

Janus Chiefs Hit the Road 
NEW YORK -Chief executives 

of Chess /Janus Records, including 
Mary Schlacter, president, have 
been visiting their distributors in 21 

markets across the country. "By 
making personal contact with our 
distributors and salesmen in the 
field, we can asses our technique 
and analyze the product at the 
grass roots level," said Schlacter. 

"The face -to -face meeting is im- 
portant also in maintaining the 
most effective relationship with the 
men in the field," Schlacter con- 
tinued. "This relationship is espe- 
cially important when a record 
company releases many good al- 
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bums at once. By talking to our 
distributors and field men, we can 
exchange information on consumer 
reaction and, therefore, know 
where best to place the promotion 
dollars." 

Schlacter has visited San Fran- 
cisco and Los Angeles, while Stan 
Hoffman, director of merchandis- 
ing, has recently been to Philadel- 
phia, Washington, Chicago and 
Newark. Howard Silvers, the label's 
national sales director, Rich Sar- 
gent, director of promotion and 
special projects, Denny Zeitler and 
Al Riley have also been on the 
road picking up reaction to Chess/ 
Janus product. 

rate: annual rate, $35; single -copy price, $1.25. Second class postage paid 
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fantastic impact with the hardware 
people and MOR FM program- 
mers. Alshire wants to get as many 
quadrasonic editions into our cata- 
log as we can. We think the world- 
wide sales potential for our kind 
of music in quadrasonic sound is 
tremendous." 

Daybreak on 
Global Webs 

LOS ANGELES - Daybreak 
Records, with its first five albums 
launched in the U.S. and Canada 
via RCA distribution, is kicking 
off a major overseas promotion 
effort via the worldwide Armed 
Forces Radio -TV Service, the 
Canadian Forces Network, the 
British Forces Network, the Voice 
of America and Radio Free Eu- 
rope. 

Daybreak executive vice presi- 
dent Bobby Weiss said, "The local 
citizens tune in to these outlets as 
well as military personnel, so we 
can bypass the problems in getting 
contemporary popular music on 
all those government- controlled 
radio networks in foreign markets." 

Fantasy Stays on 
TV Film Promotion 

SAN FRANCISCO - With a 
growing demand by TV stations 
for promotional artist films, Fan- 
tasy Records has expanded their 
in -house film production unit. 
With most record companies cut- 
ting down or eliminating the use 
of promotional TV films of art- 
ists, Fantasy has stepped up their 
production of these films. 

Bob Mercer, the national pro- 
motion director, feels these films 
are still a very important promo- 
tional tool in the exposure of an 
artist and record. While they offer 
TV coverage upon the release of 
a new record, Mercer also believes 
they keep an artist before the rec- 
ord buyers between releases. On 
new Fantasy artists a full press kit 
accompanies the film and LP to 
the stations. In addition, the com- 
pany supplies these films in ad- 
vance of any national or interna- 
tional tours as an added promo- 
tional tool. 

While building a full library of 
this type of films, Fantasy further 
believes that this product will have 
added value with the adoption of a 

video cassette system. 

FCC DESIRES 
MORE FM TIME 

WASHINGTON - The Fed- 
eral Communications Commis- 
sion wants FM radio stations 
to increase hours on the air, 
and has proposed rulemaking 
to license all FM's for unlim- 
ited time operation. The new 
rule would require a minimum 
schedule of at least 8 hours be- 
tween 6 a.m. and 6 p.m. local 
time, and at least four hours 
between 6 p.m. and midnight, 
each day of the week except 
Sunday. 

The commission has found 
that even though the FM ser- 
vice is proving "economically 
more viable," a good many sta- 
tions are operating at or near 
the minimum. Present required 
minimum is 36 hours weekly 
during the hours of 6 a.m. to 
midnight, consisting of not less 
than 5 hours in any one day, 
except Sunday. 

Comments on the proposal 
should reach the commission 
by Dec. 17, and replies by 
Dec. 28, 1971. 
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General News 

Bob Banner Bemoans Bad 
Blood Between TV & Rock 

LOS ANGELES -Rock music 
has not been given a fair shake by 
television, according to Bob Banner, 
recognized as one of the leading 
producers and directors of television 
music shows with such weekly 
series credits as "The Fred Waring 
Show," "The Jimmy Dean Show" 
and "The Dinah Shore Show" to 
his credit. 

Hoping to make "better bed- 
fellows" of contemporary music and 
television, Banner has just finished 
a radical departure special for the 
Hallmark Hall of Fame featuring 
Helen Reddy, the Bread and Mac 
Davis. The show was conceived and 
produced with a target audience of 
young adults in mind. Titled "Love! 
Love! Love!" part of it was filmed 
in the Troubador here. Although, 
this is only a special and not a 
series, it is a step in the right di- 
rection. 

"There has been a poor marriage 
between music and television since 
the advent of rock," Banner said. 
He spoke of shows such as "Hit 
Parade," "The Dinah Shore Show," 
"The Perry Como Show" and others 
and how they faded from television 
with the popularity of rock music. 
The rock music fans wanted to hear 
the hits by the artists who created 
them, he said. 

"Now. the music -variety show, 
with just a couple of exceptions, is 
all that's left. But most of these are 
comedy shows which have music on 
them." He said this category also 
includes the Dean Martin show. 

"But there should be a place on 

television for rock. Rock music has 
been one of the major factors in 
the success of radio." 

"I wish we could do something 
with rock music on a permanent 
basis in television, because rock is 
so put down on TV now. You 
don't see many rock groups on TV 
shows at all, unless it's a syndicated 
show or a quick guest appearance." 

"Television right now considers 
rock music and rock artists unclean. 
I don't know why. Rock music is 
the language of the young people. 
Today's music tells it like it is. 
whether the song is about love or 
about the Vietnam War. Years ago, 
music was an escape. Today, lyrics 
are down to earth and straight- 
forward." 

He said that he was working on 
a couple of ideas for series. Both 
will probably be done as specials 
and "let the chips fall where they 
fall." One of these would be a 
music show. 

Although Banner is one of the 
uncrowned kings of music specials. 
with about 50 to his credit including 
a few featuring the king himself, 
Frank Sinatra, he doesn't believe 
that music specials do that well to- 
day "because they've become or- 
dinary. In our `Love! Love! Love!' 
special for Hallmark we tried to 
do something totally out of the 
ordinary." He related how film 
footage of various couples was shot 
on location. The camera crew went 
everywhere across the nation, 
shooting film in place like a small 
town in Texas and several other 

Movie Review 

Film `Fiddler' Augers 
Giant LP/Show Gross 

Released and Distributed by United 
Artists- Mirisch; Running Time: 100 
Minutes; Soundtrack album avail- 
able: UA Records. 

NEW YORK -"Fiddler on the 
Roof," Broadway's longest running 
musical, has been transferred to 
the screen at last. With relatively 
few exceptions, the transformation 
that takes place when a show be- 
comes a film, is not the most suc- 
cessful. It's a common practice in 
Hollywood to delete favorite songs, 
add some new ones, and often un- 
impressive ones, and some up with 
a film that bares a slight resem- 
blance to the original show. 

In the case of the Mirisch Com- 
pany Production of "Fiddler," 
which is released as a two- record 
set by United Artists, this, happily, 
has not happened. Only one song 
has been severed, the rather bland 
"Now I Have Everything," while 
all the áthers have been retained 
and improved upon, and the inci- 
dental music is now played by 
Isaac Stern. The cast, which is 
headed by Topol, who played 
Tevye in the original London pro- 
duction, is just superb. Norma 
Crane is a touching Golde, while 
Molly Picon has a field day with 
her role as Yente the Matchmaker. 

Midwest Signed 
CLEVELAND -Midwest Limit- 

ed has been signed to distribute 
Stereo Dimension and Evolution 
Records product in Pittsburgh and 
Western Pennsylvania. Dan Kelly 
will promote the line and John 
Horn will be sales representative. 
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Leonard Frey plays Motel the 
Tailor, and proves his acting ability 
goes beyond the Bittersweet role 
he played in "Boys in the Band." 

Jerome Robbins' original chore- 
ography has been beautifully ex- 
panded by Tom Abbott, and the 
many production numbers bring a 
whole new life and vibrancy to the 
delightful Jerry Bock and Sheldon 
Harnick score. It would be difficult 
to select a high spot in the film, 
but the memory of the staging and 
effects used in "Tevye's Dream" 
linger on. Producer -director Nor- 
man Jewison was very effective in 
setting the necessary moods with 
his control of the performers and 
the use of darkened lighting ef- 
fects. JOE TARAS 

locations. During the show, which 
will be aired in February, host 
Robert Wagone: will serve as a 
guide. The couples will be shown 
in the Troubador, then in a flash- 
back, as if they're living the music, 
the earlier film footage on location 
will be weaved in. The music and 
the film fit so well it was almost 
"shocking," Banner said. But the 
key asset of the special is that it is a 
first class production featuring con- 
temporary acts. 

As for most specials -and he has 
four of them in the works currently, 
including a Friday Night Movie for 
CBS -TV- there's nothing special 
about them, he said. There are so 
many good weekly music -variety 
shows produced in a studio that 
specials look weak in comparison. 
Striving for originality, Banner has 
produced all four of his current 
projects on location. 

He honestly feels that appear- 
ances on specials can't make a rec- 
ord artist, and perhaps not even 
influence record sales. "But ap- 
pearance: on specials can expose the 
artists to a whole new audience. 
Television can make him or the 
group a super star." He pointed to 

(Continued on page 16) 

Promoters In 
2 -Year Lease 

LOS ANGELES -Concert As- 
sociates has taken over a two -year 
lease on Hollywood's Aquarius 
Theater. The 1,200 -seat facility 
where a local production of "Hair" 
played for some two years will be 
used to supplement Concert As- 
sociates activities, rather than re- 
placing any of the larger South- 
ern California halls they currently 
book rock attractions into. 

"We don' expect to be our own 
best tenant at the Aquarius," said 
Steve Wolf. "The Santa Monica 
Civic Auditorium seats 2,800, over 
twice as many as the Aquarius, and 
most rock concert attractions can 
fill it. But before rock attractions 
started keeping the Santa Monica 
so busy, they used to book a lot 
of two -week stands of Broadway 
road companies. It's this kind of 
business we're shooting for at the 
Aquarius, especially the rock mu- 
sicals that are the hottest theater 
genre today anyhow." 

Other musical uses Concert As- 
sociates expects to put the 
Aquarius to are for debut concerts 
by artists who are just moving up 
from the club circuit and for rec- 
ord company promotional tours of 
their new artists. The Aquarius 
can also handle movies and closed - 
circut television presentations. 
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Executive Turntable 

GREENBERG VOGEL MEYERSON HURFORD 

Jerry Greenberg named senior vice president operations, 
and general manager, and Sheldon Vogel named senior vice presi- 
dent, finance, Atlantic Records. In addition Mark Meyerson 
promoted to a&r coordinator for the company and Noreen Woods 
promoted to executive assistant to company president, Ahmet 
Ertegun and executive vice president, Jerry Wexler. Greenberg 
was named vice president operations in October 1970 after join- 
ing Atlantic as executive assistant to Wexler from Seaboard Dis- 
tributors, Hartford, Conn. Vogel was named vice president, fi- 
nance in March 1969 after joining the company in 1962 as 
controller. He was previously controller of Barney's Clothes in 
New York. Meyerson joined Atlantic as executive assistant to 
Wexler, succeeding Greenberg. Previously he was. with ASCAP. 
Noreen Woods, with Atlantic since 1957, has been secretary to 
Ertegun and Wexler. 

* * * 
Arthur G. Hausman named president and chief executive 

of Ampex Corp., succeeding William E. Roberts, who continues 
as chairman. He was previously chief operating officer and exec- 
utive vice president of Ampex, joining in 1960 as director of re- 
search. 

Robert A. Hurford appointed division vice president, RCA 
Records International. He joined the company in 1970 as per- 

sonnel manager and was named director of in- 
dustrial relations. Before he was manager, corn - 
pensation and benefits, RCA's electronic com- 
ponents division. He joined RCA 21 years ago. 

Stanley Marshall named national sales man- 
ager, Elektra Records; continuing- as tape sales 
manager for Elektra and Nonesuch. Penny Ross 
joins Elektra in New York to do East Coast 
publicity. She was previously associated in pub - 
the ABC -owned FM stations. 

* 
Logan Westbrooks named to the newly created position of 

director special markets, Columbia Records. He will direct over- 
all marketing efforts for Columbia, Epic, and 
Columbia custom label for r &b product. He was 
previously with Mercury as national promotion 
director and has been associated with Capitol 
and RCA.... Leonard Golove joined Warner 
Bros. Music as house counsel and head of admin- 
istration. He was previously with Viva Music 
and Viva Records.... Al Kohn, formerly with 
Francis Day and Hunter as U.S. foreign repre- WESTBROOKS 
sentative, named copyright director for the company. In addition 
he will administrate Warner Bros. Music's foreign companies 
and licensees. 

* * * 
Herb Kole, vice president, sales and merchandising, Stax 

Records, has resigned. He joined the company as director of 
marketing. He was previously associated with Atlantic, Handel - 
mann Co. and King Records. . . . Marty Olinick joins RCA's 
business and talent affairs department. He was previously house 
counsel and international manager, Roulette Records and Big 7 
Music. 

* * * 
Charles A. Schicke named vice president marketing, Caed- 

mon Records. He joined the firm last year and was previously 
national sales manager for Epic and for Everest 
Records. . . . Harriette Vidal named assistant 
director of publicity, Paramount Records. She 
was formerly with Buddah Records and Connie 
De Nave public relations. 

Larry Taylor named vice president, West 
Coast operations, Music Maximus. He was for- 
merly general professional manager, Paramount 

SCHICKE Publishing companies. 
* * * 

Fred Woodruff, director of recordings for Edward B. Marks 
Music, has retired after 32 years with the firm. More than 20 
years ago Woodruff set up the firm's record li- 
brary and catalog. 

* * * 
Caleb A. Shera named vice president, gen- 

eral manager, Panasonic's special products divi- 
sion, New York. He previously held the same 
position in the company's Chicago region, joining 
in 1961. . . . George C. Coleman named vice 
president industrial relations, Cartridge Televi- 
sion Inc., an affiliate of Avco Corp. He is a 
vice president and director of industrial relations for Avco. 

(Continued on page 6) 
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Its A Beautiful Day: 
The inbetween all those 
big sellers big seller. 

Day after day.Week 
after week. Month after 
month. People keep buying 
It's A Beautiful Day albums. 

Combined sales on their 
first and second albums are 
well over half a million copies. 

This week It's A 
Beautiful Day is releasing 
their third and most 
important album yet: A 
remarkable album that 

overflows with feeling and 
energy. And includes for 
the first time on an IABD 
album, strong cuts for 
Top -40 play. 

"Choice Quality Stuff/ 
Anytime" is the name of It's 
A Beautiful Day's new album. 

It's what they've been 
giving the public all along. 

KC 30734 

including: 
Anytime /Misery Loves Company 

Bitter Wine /Place Of Dreams /Words 

On Columbia Records and Tapes 
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RCA Reports 

On 'Q' Disk 
NEW YORK -RCA's progress 

towards a compatible, discrete, 4- 
channel disk has been "phenome- 
nal" announced RCA Records 
president Rocco Laginestra at a 
meeting hosted by RCA, Pana- 
sonic and JVC (Victor Company 
of Japan Ltd.), the three com- 
panies working on the disk. 

Commented Laginestra: "A year 
ago we felt we were perhaps years 
away from the discrete four chan- 
nel disk. Progress in the past four 
months and the engineering co- 
operation of Panasonic convinces 
us that the disk is very close to 
reality." 

RCA stated that they will 
definitely market the disk when 
they achieve 100 percent stereo - 
four channel compatibility, but 
gave no specific date for this. 

MGM's Aubre 
Spinoff Under 

LOS ANGELES- Metro -Gold- 
wyn- Mayer, which recently ac- 
quired full interest in Robbins Mu- 
sic Corp. from 20th Century -Fox 
Film Corp., is considering spinning 
off the music publishing firm as a 
separate entity. 

James T. Aubrey, MGM presi- 
dent, told New York Securities 
Analysts "a public stock offering 
is possible for Robbins, Feist & 
Miller," but declined to disclose 
specific plans on the Big 3. 

MGM recently purchased 32 
percent of Robbins Music Corp. 
from Fox for $4,500,000. MGM 
now fully controls the Big 3, which 
has been earning more than $1 
million annually from ASCAP. 

(The sale of minority interests 
in Robbins, Feist & Miller by 
20th -Fox was largely responsible 
for a $4.3 million third -quarter 
profit at Fox.) 

Executive Turntable 
Continued from page 4 

Don M. Keirns named executive vice president of Jack D. 
Johnson Agency, personal management and booking agency for 
Charley Pride. He is a former CMA executive, and will be 
Johnson's special agent for fair dates. 

William Titone appointed president of Lionel Hampton En- 
terprises. He was previously vice president and general manager 

with the organization... . Bernie Scherer joins 
Irving Berlin Music. He was previously with 
Edwin H. Morris and Bourne. 

John Davis is Elektra's new AM radio pro- 
motion staffer for the West Coast. He was for- 
merly with MCA Records and Big.State Distribu- 
tors of Dallas. . . . Terry Fletcher moves from 
Elektra promotion man in Memphis to staff pro - 

TITONE ducer with the label. . . . Billy James, who 
opened Elektra's West Coast office in 1968, has rejoined the 
label to work in the western publicity office with Judy Fayaber. 

* * * 
Bob Morris has been named professional manager of Buck 

Owens' Blue Book Music. Morris as a songwriter, Moo Morris, 
has had hits for Owens artists Susan Raye, the Buckaroos and 
Buddy Alan. 

* * * 
Arthur H. Hausman, chief operating officer and executive 

vice president of Ampex Corp., has succeeded William E. Roberts 
who has resigned for health reasons. Roberts continues as 
chairman. 

* * * 
Lawrence LeKashman, formerly president of Electro- Voice, 

has been appointed president of Olson Electronics. He succeeds 
Sidney L. Olson, who is retiring. 

* * * 
Curtis Rodgers named to head Solar -Glo Records, market- 

ing subsidiary, Jiminie Productions, Grand Rapids, Mich. Jiminie 
is headed by Wendell Watts. Others involved: writer Tom Lee, 
publishing- editing consultant, and artist Paul Collins and Mark 
Vanden Bosch. 

* * * 
Jeff Berkowitz has been appointed assistant general man- 

ager of Panasonic's merchandising division. He will continue in 
his role as national sales manager of tape equipment. Dick 
Lovisolo has been named assistant national sales manager. 

* * * 
George Osaki is the new director of creative services of MCA 

Records. His career includes 10 years with Capitol Records, in- 
cluding the post of art director; most recently, he was with 
Album Graphics in Los Angeles. 

* * * 
John Ierardi has joined UDC as regional director for DGG 

product, covering Seattle, Denver, San Francisco and Los 
Angeles. Ierardi started in Boston with Mutual Dist., in 1961. 
He last was product manager of the stereo tape division with 
UA until February. 

Accident Kills Duane Allman 
NEW YORK -Duane Allman, 

organizer and lead guitarist of the 
Allman Brothers Band, died in a 
motorcycle accident in Macon, Ga. 
on Oct. 29. According to police 
reports, he apparently lost control 
of his motorcycle to avoid crashing 
into a tractor -trailer. He died on 
the operating table at Middle 
Georgia Medical Center, three 
hours after the accident. 

The Allman Brothers, a six - 
member group based in Macon, 
had recently completed a tour of 
the West Coast and was getting 
ready for a tour of the East. The 
group recorded for Capricorn Rec- 
ords. 

He is survived by his wife, a 
daughter by a previous marriage, 
and his brother, Gregg, also a 
member of the band, and his 
mother. 

y Reveals Big 3 
Consideration 

(Extraordinary gains in the third 
quarter of the current year totaled 
$3,713,000, or 43 cents a share. 
The extraordinary gain included 
$3,832,000 after carry forward tax 
benefit realized on the sale of 
Robbins Music Corp., Fox re- 
ported.) 

Aubrey avoided giving specific 
figures on the Big 3, since they 
are consolidated with records, tapes 
and publishing, but he told analysts 
it was very profitable. 

London Disk /Song 
Sign 'Brel' Star 

NEW YORK -London Records 
has signed Shawn Elliott, starring 
in the Boston production of 
"Jacques Brel Is Alive and Well 
and Living in Paris," to a long- 
term contract. Elliott and his 
brother, Roland, have also been 
signed as songwriters to a long- 
term contract with London's pub- 
lishing affiliate, Burlington Music. 

Both contracts are worldwide 
through the international distribu- 
tion of London's parent company, 
Decca Records, Ltd. of England, 
and Decca's international Burling- 
ton publishing network. 

The first single Elliott will re- 
lease under the new agreement is 
"Child Is Father to the Man," 
written by the brother team. 

Schwartz Profiting 
In Growth Moves 

NEW YORK - Schwartz Bros. 
Inc., owner of distribution and re- 
tail operations, reports a nine - 
month net income of $301,135 
and earnings of 40 cents per share 
based on net sales of $13,467,593. 
Figures for the previous year 
showed net income of $197,798 on 
net sales of $11,464,046. 

Company president James 
Schwartz credited a 24 percent in- 
crease in the record and tape dis- 
tribution area as a prime reason 
for the 52 percent increase in earn- 
ings, on a net sales increase of 17 
percent for the nine month period. 
Distribution expansion in the Phil- 
adelphia area and the company's 
chain of Harmony Hut retail stores 
were also cited as contributing 
substantially to the sales increase. 

The sixth Harmony Hut was 
opened in August in Columbia, 
Md., while leases have been signed 
for construction of new Harmony 
Huts in Richmond, Va. and Balti- 
more, Md. These locations will 
represent over 10,000 square feet 
of selling space in the fall of 
1972. 

New Age by London 
NEW YORK -London Records 

will distribute Arnold Goland's 
New Age label starting with Sig 
& Gary, husband -wife vocal and 
guitar act, currently appearing 
nightly in the Green Tulip Room 
of the Hotel Plaza. First release 
is "Happy Is the House." 

FROM ATLANTA 
WITH LOVE 
The Lowery Group 

BILLY JOE ROYAL'S 

"WE GO BACK" i 
f 

is a smash hit 
on Columbia Records 

as produced 
by Jerry Fuller 
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Can a truly great entertainer 
still make it big in the 
entertainment business? 
If the answer is yes then Billy Prestor's got it 

made. Lord knows le can write, sing, play, even 

dance with the best of 'em. Ard to prove it, he 

just cut an album for A &M called "I IJbr:te A 

Simple Song" 

Half -way through the first cut you'll know why 

we think the world is going to think the world of 

Billy Preston. 

Produced by Bi ly Freston SP 35C7 

on A &M Records and Tapes 



General News 

COLUMBIA's newly signed rock act Wilderness Road poses outside 
Chicago's Wise Fools club, where they became one of the city's most 
acclaimed rock acts. From left: Nate Herman, Warren Leming, manager 
Ron Oberman, Columbia West Coast contemporary a &r director Allan 
Rinde, Tom Haban and Andy Haban. The canine mascot is Arfa. The 
group will be on national television (NET) Nov. 21 and its new album 
produced by Jack Richardson will be released in January. 

RIAA Honors N.Y 
NEW YORK -The first honor- 

ary Gold Recording Award, voted 
by the RIAA's board of directors, 
has been awarded to Roy R. Kul - 
csar, assistant district attorney for 
New York county, for the activi- 
ties of his office in investigating 
and prosecuting illegal tape dupli- 
cators, wholesalers and retailers. 

. County DA 
The presentation, citing Kul - 

csar's "extraordinary dedication 
and zeal in enforcing the laws 
against counterfeiting and piracy." 
was made in RIAA's offices by 
association executive director Hen- 
ry Brief and RIAA special counsel 
Jules E. Yarnell. 

THE REFERENCE BOOK OF POPULAR RECORDS 1955 -1970 
NOW REDUCED IN PRICE 

A listing, by artist, of every record to hit every Billboard 
"Hot 100" chart since it began in 1955. 
This complete factual account of over 10,000 records 
and 2,200 artists includes: 

Date record first hit the chart. 
Highest position record reached 
Total number of weeks on chart. 
Label and number of record. 
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Sample Listing: 

Date Pos. Wks. ARTIST - RECORDING I Label 

3/7/64 13 10 
SEARCHERS 

NEEDLES AND PINS Kaoo 577 

Music people throughout the world have acclaimed this monumental book as a 

fantastic reference source to popular music for the past 16 years. 
Everyone interested in pop music can now afford to own this invaluable book. 

The 1955 thru 1969 volume, originally priced at $50.00, is now offered at only 
$15.00, postpaid. The 1970 supplement is available at $5.00. 

Dealers write for quantity discounts. (414) 251 -5408 

RECORD RESEARCH, 8447 Lloyd Ave., Menomonee Falls, Wis. 53051 
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(another good reason for subscribing to the =I newsweekiy 
of the international music- record -tape industry') 
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Wexler Attributes Greater 
R&B Volume to Black Buyer 

LOS ANGELES-Soul music is 
making a market resurgence, large- 
ly on the enormous strength of 
sales to blacks. Jerry Wexler, ex- 
ecutive vice president of Atlantic 
Records, points to "secret service" 
hits in rhythm & blues that are 
selling primarily to blacks. 

"The old myth used to be that 
an r &b record could sell maybe 
200,000 copies and, in order to 
get any real muscle in sales, had 
to sell pop (to whites). But now I 
think millions of sales are possible 
on 'secret service' hits - records 
that whites may not really be fa- 
miliar with. 

"There's a whole new set of 
demographics possible in rhythm 
& blues record sales," he said. 

Among the big sellers recently 
in soul music that he listed were 
Jean Knight's "Mr. Big Stuff," 
"Groove Me" by King Floyd, 
"The Thin Line Between Love and 
Hate" by the Persuaders, "Pre- 
cious, Precious" by Jackie Moore, 
and "Funky Nassau" by the Be- 
ginning of the End. The Persuad- 
ers' record, he said, sold 1.8 mil- 
lion, "but whites, as a rule, don't 
know about the record. 

"There's a terrific sales move by 
rhythm & blues. It's so manifest 
now. Really coming on. As long 
as I've been around, I've never 
seen it having such impact in 
sales." 

As for the "new" demographics 
in sales, he points out that "it's 
strictly a feel. Generally, it's may- 
be because of a broadening of 
communications, as according to 
Marshall McLuhan ... everything 
is more widespread ... more peo- 
ple are tuned in. 

`I don't profess to have studied 
the sociological ideology of this 
thing. I fly by the seat of my 
pants. If you ask me where I'm 
going, I'd rather tell you where 
I've been. You could get a lot of 
record industry people to sound off 
about what directions music is go- 
ing. I think it's a lot harder to 
find out what it's doing now. The 
computerized approach to the rec- 
ord industry hasn't been success- 
ful. But I feel a lot of blacks are 
buying both singles and albums 
today that didn't before. 

The typical white flower child 
or hippie or whatever you want 
to call them -those who are into 
James Taylor or the Grateful Dead 
and those kind of big sellers -in 
my opinion are only giving lip- 

service to rhythm & blues. They 
don't really like it. They have their 
few shibboleths . their few of- 
ficial symbols ... Tina Turner is 
their symbol. B.B. King their blues 
singer. They pay homage, but are 
not really into the music. As a 
matter of fact, they're really bored 
by it -it's alien to them. But they 
know it would be unhip to say so. 
I don't believe they actually go 
out and buy the records. Certain- 
ly, not some little 13- year -old girl 
from Scarsdale. 

"Who's left? It's the blacks. Ex- 
cept for the South. The South 
genuinely loves that music and 
buys it. It's their culture. Their 
thing . without interposition. 
They don't need to hear 'May - 
belline' done for them by the Bea- 
tles because they're into Chuck 
Berry. They have no sociological 
or psychological reason to have 
the music refined, granulated, 
emasculated, reprocessed and vita - 
minized and brought back to 
them." 

One of the reasons why the 
boom in soul music was dampened 
four or five years ago, Wexler 
feels, was a reaction against soul 
music on Top 40 stations. It may 
have a lot to do with the strife 
and unrest in many cities about 
that same time . . the riots. 
"Radio stations who were serving 
their audiences -or so they thought 
-didn't want to burden them with 
the sound of breaking glass in 
Watts or the sirens coming from 
Detroit, which was what rhythm 
& blues music meant at that time. 
In the opinion of these program 
directors, rhythm & blues would 
be disturbing to their middle -class 
listeners, so they took most of it 
off radio." 

Top 40 Return 
True, Top 40 stations are again 

giving ample exposure to soul - 
based music, with just a few ex- 
ceptions. 

"Because black music is too po- 
tent, too powerful. No matter how 
hard, for whatever reason, people 
try to turn away from it, rhythm 
& blues will prevail. 

"Despite all of the trappings and 
veils, the unnecessary interventions, 
the blockages that culture and so- 
ciety have interposed between us 
and reality, something in us re- 
sponds to black music and it will 
not be denied." 

Secret service hits do not include 
records by such artists as Aretha 

Movie Review 

Zappa's Zany Zooms 
Perk Stormy `Trip' 

Released and distributed by: United 
Artists; Running time: 98 minutes; 
Soundtrack Album available: UA 
Records. 

LOS ANGELES -Frank Zappa 
has finally made the movie he's 
been trying to get off the ground 
for years. "200 Motels" features 
the spectacularly far -out electronic 
visual effects possible with Tech- 
nicolor's videotape -to -film Vidtron- 
ics process ... colors flowing into 
each other as a scene progresses 
and sudden dissolves of the char- 
acters into geometric forms. And 
the high point of the film is a 
hyperactive and uncensored Mur- 
akami /Wolf cartoon of a Mother 
of Invention deciding to quit the 
group so he can be a real rock star 
and stealing every piece of furni- 
ture in the motel room as a gesture 
of frenzied defiance. In real life, 
bassist Jeff Simmons did leave 
the Mothers just as "200 Motels" 
filming started and he was re- 
placed by Ringo Starr's former 
chauffeur, the ethereally beautiful 

Martin Lickert, who makes an ar- 
resting screen presence. Martin's 
ex -boss, Ringo, is also seen dis- 
guised in a Frank Zappa goatee. 

But the bad news is that despite 
the occasional moments of daffy 
brilliance we'd expect from any 
product associated with Frank 
Zappa, "200 Motels" is a chaotic 
bum -trip. It comes out a confused 
mass of footage with no discern- 
able narrative value, running neck- 
and -neck with Dennis Hopper's 
"The Last Movie" as the most self - 
indulgently pretentious film of the 
year. 

Worse yet, "200 Motels" con- 
centrates on the most unpleasant 
side of Zappa's artistic personality, 
his delayed, adolescence sexual 
inanities and resentment of women. 
Surely a Mothers of Invention film 
could have been made that con- 
tained more than awkward home - 
movie posturing by Zappa's co- 
horts and sophomoric lamentations 
about what a drag it is to be 
bothered by groupies on the road. 
"200 Motels" stands as a visually 
exciting waste of time. 

NAT FREEDLAND 

Franklin, "who sells to both whites 
and blacks." 

Wexler, it should be pointed out, 
has loved blues and jazz for many 
years and is never far from his 
music. He has with him, at all 
times, music by such artists as 
Ray Charles, B.B. King, Aretha 
Franklin, Dr. John, Dusty Spring- 
field (the material on Atlantic), 
Albert King ( "whom I love "). Cur- 
rently, he personally produces 
Donny Hathaway, Aretha Frank- 
lin, and Dr. John (future material). 
Two of his current pet projects 
will be producing Professor Long- 
hair ( "whom we've found again. 
He's to New Orleans piano and 
rhythm and blues what Robert 
Johnson is to slide guitar and delta 
blues) and Tony Joe White, an art- 
ist on another label ( "don't ask 
me how it came about, but I'll be 
producing him in Muscle Shoals 
in December "). 

Fanfare Buys 
Big Sioux Inc. 

LOS ANGELES -Fanfare Corp., 
motion picture producer and dis- 
tributor, has agreed in principle 
to acquire Big Sioux Inc., and its 
subsidiaries, Big Sioux Publishing, 
Black Hills Music and Golden 
West Records. 

The film company is forming 
Fanfare Music and Fanfare Rec- 
ords, with the Big Sioux sub- 
sidiaries becoming part of Fan- 
fare Music under David Diamond, 
former president of Big Sioux. 

Diamond joins Fanfare as vice 
president of music operations and 
president of Fanfare Music. 
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Metromedia has the real hit. 
It's a hot new single called, 

"I'd Like toTeach theWorld to Sing;' by the 
Hillside Singers (MMS 231). 

It's based on the Coca -Cola commercial theme. 
And we're the ones who are teaching the world to buy it. 

BILLBOARD -"TOP 60" PICK / CASHBOX- "NEWCOMER" PICK 
RECORD WORLD -"PICK" / BILL GAVIN -"FICK" (TWO WEEKS IN A ROW!) 

BOB HAMILTON RADIO REPORT- "FICK" 

KAL RUDMAN SAYS: "THERE IS NO DOUBT THAT KIDS ALL OVER THE COUNTRY KNOW 
AND LOVE THIS ... TOTALLY INFECTIOUS!' 

TED RANDALL "3EST OF THE NEW... POTENT S:DE." 
COLLEGE RADIO REPORT- "RECC- MMENDED SINGLES" / ?OP MUSIC SURVEY -"PICK" 

KJR- SEATTLE ; KING -SEATTLE / K`iI- SEATTLE / KMPC -LOS ANGELES / KJRB- SPOKANE 
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