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Copyright Attorney 
Explains Piracy Law 

By MILDRED HALL 

WASHINGTON - The Copy- 
right Office holds the principal 
answer to the question of why the 
recently passed anti -piracy bill 
could not grant retroactive pro- 
tection for all existing recordings, 
against bootlegging. Government 
spokesmen say the processing of 
copyrights for such a monumental 
flood of records would be physical- 
ly and financially impossible. 

The Copyright Office expects to 
process at least 15,000 new record- 
ing copyrights the first year, at a 

CTV Group Acts 
By RADCLIFFE JOE 

LONDON -A call for a world- 
wide in -depth examination of car- 
tridge TV has come from the 
steering committee appointed to 
examine the standardization prob- 
lem facing the new medium. 

The committee, originally ap- 
pointed at the Billboard/VIDCA 
Cartridge TV conference in Cannes 
last April, also urged that some 
arrangements be made for coor- 
dinating the results of these studies 
which it claims are already taking 
place in many countries, and 
recommended that they should be 
made available to CTV hardware 
manufacturers and designers of 
programs. 

(Continued on page 31) 

cost of around $125,000, with $90,- 
000 of the costs made up by the 
individual $6 copyright fees. Of- 
fice spokesmen say they needed the 
four -month period after the sign- 
ing of the bill to gear up for the 
processing. "And we are not sure 
of being completely ready even 
then." (Only records produced four 
months or more after the Oct. 15, 

(Continued on page 68) 
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Buddah Names 113AM Attempts to 
In Tie -In Deals Bolster Black Music 

By IAN DOVE 

NEW YORK -Buddah Records 
is involved in education programs 
via its association with the Viewlex 
conglomerate. 

Several Buddah artists are sup- 
plying background music for scien- 
tific, social studies, art, literature 
and geography lessons put together 
by Planetariums Unlimited for 
classroom instruction. Both Bud - 

(Continued on page 68) 

By ELIOT TIEGEL 

LOS ANGELES - The newly 
formed Institute of Black Ameri- 
can Music (IBAM) plans to become 
a "watchdog" over the music in- 
dustry to see that black music is 
properly exposed and the posi- 
tion of the black man in the rec- 
ord industry is improved. 

Formed during the recent Black 
Expo '71 in Chicago, IBAM "feels 
that the segment of black music 

Fox Office Probes Foreign Royalty 
NEW YORK -A system of 

"identification and representation" 
is being set up by the Harry Fox 
Agency with foreign mechanical 
societies to expedite the collec- 
tion of overseas royalties due the 
smaller U.S. publisher. According 
to Al Berman, who heads the Fox 
Agency, monies hitting the six - 
figure mark have been lost to the 
U.S. publishers because of the lack 
of identification of their copyright 
on which the lyrics has been trans- 
lated into a foreign language. Ber- 
man said that monies have been 
lost to the U.S. publisher because 
of the difficulty in establishing the 
proper song credit. 

Berman, who recently returned 
from a 19 -day trip to Europe, met 
with mechanical societies in Spain, 

French Gov't Backs CTV 
By MICHAEL WAY 

PARIS -The French Govern- 
ment is backing a joint plan to 
launch videocassettes here. 

The Ministry of Finance has 
given its go -ahead for the State - 
owned radio -TV network, ORTF, 
to link up with Europe's biggest 
book publishing firm, Hachette, 
to form a cartridge television corn- 
pany. Hachette, which owns maga- 
zines and France's major book and 
newspaper distribution company, 
also owns Sonopresse Records. 

The new firm will be called 
Videogramme De France and will 
be geared to work with all sectors 
of the entertainment industry in- 
terested in cartridge TV produc- 
tion. 

Simultaneous with this develop- 
ment, it is reported that several 
local record companies are in- 
volved in individual market and 
feasibility studies of the CTV 
medium. 

(Continued on page 68) 

By MIKE GROSS 

France, Switzerland and England 
to see what steps could be taken to 
set up a more proper procedure of 
song identification. The plan, he 
said, is to establish a working re- 
lationship with the foreign me- 
chanical societies covering all the 
Harry Fox Agency publishers who 
are not otherwise represented in 
that particular country. The Harry 
Fox Agency will become a mem- 

FIND SHIPPING 
FIRST ORDERS 

TERRE HAUTE, Ind. - 
FIND Service Intl., a subsidiary 
of Billboard Publications, Inc., 
began shipping special order 
records and tapes to its dealers 
Monday (25) from its local 
warehouse, which already con- 
tains over $1 million in tape 
and record inventory. 

FIND's over -2,000 dealers 
are being supplied from a 40,- 
000- square -foot warehousing fa- 
cility here, which houses 250,- 
000 albums; 50,000 8 -track 
tapes, 25,000 cassettes and 5,000 
open reel tapes. Additional new 
product is being added daily. 

The initial FIND catalog and 
collateral materials setting up 
dealers were shipped Oct. 18. 
FIND is shipping all orders 
within 24 hours. 

ber of the foreign mechanical so- 
cieties to insure that there will be 
a continuous flow of information 
relayed from the foreign societies 
to his office. 

Small U.S. Pub 
The system, Berman said, will 

be of particular benefit to the 
small U.S. publisher with no for- 
eign representation and who does 
not have the expertise in identify- 
ing a song of his that has been 
translated into a foreign language. 

The foreign societies, who, Ber- 
man said, have been extremely co- 
operative in this matter, will make 
information available to the Fox 
Agency concerning the title of the 
song as well as the writer credits. 
With proper writer credits and 

(Continued on page 68) 

exposed on black radio for black 
audiences is narrow in scope," ex- 
plains Sidney Miller, one of the 
charter members. 

"Black people appreciate more 
than the kind of music you can 
snap your fingers to, and that in- 
cludes jazz, classical and pop. 
Odetta got a standing ovation at 
Expo, yet she's hardly heard on 
black radio." 

IBAM, in seeking to improve 
the lot of the black professional, 
envisions setting up a black hall 
of fame to honor those major con- 
tributors to American music in its 
various forms. 

The organization, built initially 
around an idea by the Rev. Jesse 
Jackson, head of Operation Bread- 
basket and Black Expo, will at- 
tempt to get black radio stations 
to broaden their formats to allow 
the black audience to hear all 
forms of the "black experience." 

IBAM is currently working with 
half a dozen university music 
teachers (who are on its board 
of directors) in the development 
of a program of black music stud- 
ies for black universities. 

"We want to teach black stu- 
dents about black music, about 
its past and about the present." 
A number of music students at- 
tended a series of workshops spon- 
sored by IBAM during the week- 
long Black Expo in Chicago. These 

(Continued on page 68) 

Elvis Tours Stamps Quartet 
By BILL WILLIAMS 

NASHVILLE -J.D. Sumner and 
the Stamps Quartet, a leading 
group in the gospel industry for 
years, will be appearing with Elvis 
Presley in 12 one -night concerts 
beginning Nov. 5. 

The announcement was made by 
John Matthews, president of Sugar 
Talent Agency, which handles the 
Stamps. 

The Heartwarming recording 
artists will kick off the tour in 

Minneapolis Nov. 5. Consecutive 
night appearances will be in Cleve- 
land, Louisville, Philadelphia, Bal- 
timore, Boston, Cincinnati, Hous- 
ton, Dallas, Tuscaloosa, Ala., Kan- 
sas City, Mo., and Salt Lake City. 

The tour with Presley is con- 
sidered a major breakthrough for 
the Stamps Quartet, and for gospel 
music generally. The Stamps are 
considered "purists" in the gospel 
field, singing mostly traditional 
religious music. 

( Advertisement 
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oden Nickel is the new label with 
winners on both sides of every record. 
Our first two releases, barely out of 
the mint, are getting strong airplay 
across the country. 

"David Patton" on both AM and FM in 
Say. Francisco, Chicago, Boston, 
Detroit, Memphis, New Orleans, 
Los lIngeles, New York, St. Louis, 
Philadelphia and Houston. 

"String Cheese" in all the above, plus 
Cincinnati, Miami, Washington, D.C. 

`d Baltimore. 

And Siegel -Schwall, our just- about -to- 
e release, is a pre -sold group coming 

over from another label. 
Wooden Nickels like these, you 
should take. 

WNS-1003, P8WN-1003 

A rugged individualist who plays, sings 
and writes songs full of opinions, mean- 
ings and humor. Joan Baez and Ian & 
Sylvia have recorded his works. Now 
he's on his own, backed by a first rate 
group. 

WNS -1001, P8WN -1001 

Six young people who get together the 
soft, eerie deep cleansing sounds of rock, 
jazz and chamber music. Various gui- 
tars, an electric violin, bufoon, sitar, 
piano, celesta, harpsichord, bass, drums, 
vocals and more. Original material, all 
of it. 

Manufactured and Distributed by RCA Records 

WNS-1002, P8WN-1002, PKWN-1002 

The best of hard core Chicago rock 
blues. Corky Siegel goes wild on electric 
piano and mouth harp. Jim Schwall 
whips it up on guitar. The beat behind 
them brings it all home. For their faithful 
fans and new audiences alike. 



General News 

Industry Unites Against Piracy 
NEW YORK - The piracy 

plagued music industry has formed 
an industry council comprising the 
Record Industry Association of 
America (RIAA), the National As- 
sociation of Record Merchandisers 
(NARM), the Harry Fox Agency, 
the International Tape Association 
(ITA), the American Federation of 
Television and Radio Announcers 
(AFTRA), the American Federa- 
tion of Musicians (AFM) and the 
American Guild of Authors and 
Composers (AGAC) in an un- 
precedented move to form a united 
front against piracy in the record- 
ing business. 

The formation of the council 
was agreed upon by all participat- 
ing organizations at a specially 
convened meeting called by the 

Clement Tees 
New Diskery 

NASHVILLE - Jack Clement, 
one of the hottest independent rec- 
ord producers, is branching out 
here with his own label, JMI 
Records. Clement, who got his 
start in the music industry work- 
ing as an engineer and producer 
for Sam Phillips' Sun Records 
label, Memphis, shortly after Elvis 
Presley left the label, produces 
several of the industry's leading 
artists, including Charley Pride. 
He operates two recording studios 
in Nashville and has just finished 
producing one movie with another 
in the planning stages. Other in- 
terests include publishing and Cle- 
ment is a well -known songwriter 
in his own right with such tunes 
as "The One on the Right is on 
the Left," "Ballad of a Teenage 
Queen," and many Pride hits. 

First product will be shipped 
about the second week of Novem- 
ber. Len Schultz, recently with the 
Shelby Singleton Corp., has been 
hired to handle sales. Bob Alou, 
former air personality and a record 
promotion executive with Single- 
ton, will head promotion and mer- 
chandising. 

The label will be distributed 
through independent record dis- 
tributors. 

By RADCLIFFE JOE 

ITA to look at an Ampex spon- 
sored plan of revenue stamping to 
combat piracy, and compare it 
with current legislation and other 
industry proposals for solving the 
problem. 

The council headed by Larry 
Finley of the ITA, Henry Brief of 
the RIAA, Bud Wolff, AFTRA; 
Henry Kaiser, AFM; Jules Mala- 
mud, NARM; Al Birman, Harry 
Fox Agency; and a still to be 
named representative of AGAC, 
will hold its first meeting Monday 
(8) at the Plaza Hotel. 

The meeting will map plans for 
the effective enforcement of the re- 
cently passed legislation on piracy 
which becomes law on February 
1, 1972. 

Decision to concentrate on ef- 
forts to enforce the McClellan Act, 
followed a four hour discussion on 
possible alternatives to the legisla- 
tion, during which the audience of 
top industry executives, legal ad- 
visers and industry watchdog or- 
ganizations, weighed the pros and 
cons of the Ampex plan, and the 
recently demonstrated U.S. Bank 

Note Corp. plan. (see separate 
story). 

The consensus was that although 
the alternatives had their merits, 
they also had certain inherent dis- 
advantages, such as the danger of 
attracting new taxes to the already 
overburdened music industry, as 
would be likely with the use of 
federal revenue stamps. 

Brief said RIAA had used up a 
budget of over $350,000 in its 
fight against piracy in 1971, and 
disclosed that that figure would 
most likely be tripled in 1972. He 
also hinted that with the forma- 
tion of the Council, a large per- 
centage of this budget would go 
towards a proposed council war 
chest. 

Speaking by telephone from 
Washington, Frank McLaughlin of 
the President's Office of Consumer 
Affairs stressed to the meeting the 
need to give the new legislation an 
opportunity to prove its worth. He 
urged a careful critique of the act 
by all organizations; and suggested 
they weigh its strengths and weak- 
nesses against the alternatives be- 
fore rejecting it as unsuitable. 

Antipiracy Packaging 
Stamping Promulgated 

NEW YORK -The U.S. Bank 
Note Corp., in conjunction with 
Viewlex, Inc., has developed a 
method of security stamping de- 
signed to thwart the high inci- 
dence of piracy in the record and 
tape industry. 

The system designated Multi - 
Level Magnets, utilizes a three - 
dimensional intaglio stamp, which 
can be affixed to the edge of a 
disk or tape under the shrink 
wrapping, and tested for authentic- 
ity by means of a special electronic 
reading device such as is used in 
the checking of stock certificates. 

The machine which was demon- 
strated at the U.S. Bank Note 
offices Oct. 26, to key members 
of the record and tape industry, 
can be made available either in 
large stand -up models for use in 
record and tape pressing plants, 

WB BUILDS CASKETS IN 
GRATEFUL DEAD CLAMOR 

CHICAGO -Some record -tape marketing campaigns go too 
far. The State Street Council of stores here balked when a Grate- 
ful Dead campaign included the placement of wooden coffins in 
a store window. However, the massive Warner Bros. Elektra and 
Atlantic Records' local promotion ended up a smash success, 
according to Kinney branch chief Vic Faraci. 

Faraci's branch worked with dozens of small record -tape 
dealers as well as large stores such as Ward's, E.J. Korvette's, 
Goldblatt's and rackers such as Transcontinental. The Ward's 
program was worked out through buyer Al Geigel and Trans- 
continental and was the only case where actual coffins were de- 
signed to be used as browser bins in the Ward's stores. 

Ward's, whose flagship store works closely with the council, 
checked out the coffin in the window idea and got a polite 
veto. Instead, the downtown store utilized a rear Dearborn street 
window for tombstone -style posters, ghosts and other horror 
props. 

The wooden coffins were utilized as browser bins for all 
seven Grateful Dead packages throughout Wards' stores. Mini - 
cardboard coffins were used as props in at least 22 store windows 
by firms other than Ward's throughout the market. 

Product in advertisements was pegged at anywhere from 
$5.78 tc $6.88 for the Dead's two double pocket LP's and from 
$2.97 to $3.79 for the other single pocket units. (Tape was ad- 
vertised as also available and was correspondingly price pro- 
moted.) 

Other props included such items as clothes lines strung with 
Grateful Dead teeshirts, stickers and posters. Faraci used WCFL, 
WLS, WDAI -FM and WGLD -FM for radio spots. In addition, 
WGLD -FM aired a three -hour concert by the Grateful Dead 
live from the Auditorium Theater Nov. 22. Faraci did not dis- 
close the total cost of the campaign, which was also carried out 
by other Kinney depots. "But no one else had coffins," he added. 

or in portable or counter -top 
models, for use either by point -of- 
sale retailers, or record industry 
agents specially assigned to check 
music outlets for pirated product. 

According to David Peirez, pres- 
ident of Viewlex, the stamps and 
electronic reading device which 
would be manufactured in bulk 
by U.S. Bank Note, would be 
available only to legitimate record 
and tape producers, and would be 
virtually impossible to be foiled 
by bootleggers. 

He said the stamps which would 
carry special encoding markings, 
would be affixed unto the record 
or tape jacket, and that any at- 
tempt to remove it after it leaves 
the pressing plant would result in 
the destruction of the stamp. 

The Viewlex executive also 
stressed that the cost of instituting 
this new anti -piracy device would 
be minimal and would go a long 
way towards the industry's efforts 
to come to grips with the $100 
million it loses annually through 
illegal duplicating. 

Peirez said that in addition to 
(Continued on page 68) 

Word Starting 

In 'Jesus -Pop' 
WACO, Texas -Word Records, 

long a dominant company in tra- 
ditional religious music, has added 
a fifth subsidiary label to take ad- 
vantage of the current Jesus -pop 
movement, Myrrh Records artists 
include Vonda Van Dyke, Larry 
Hubbell and the Mission Band, 
Crimson Bridge, Ray Hildebrand 
(once of Paul and Paula). Randy 
Matthews, the Spurrlows, Dust, 
First Gear and Pilgrim 20. 

First mailing of Myrrh singles 
to radio stations and distributors 
is going out Monday (8). A &R 
chief for the new label is Billy 
Ray Hearn. Myrrh will have 16 
full -time sales reps directed by 
Tom Ramsey. 

The other Word subsidiary labels 
are Canaan, which specializes the 
Southern gospel sound; Light, a 
Hot 100 label and Kiddieland 
children's record. Jarrell Mc- 
Cracken, founder president of 
Word, stated that he is currently 
seeking more independent distribu- 
tors for the label nationwide. 

Geneva Pact to 
Combat Piracy 

t IENEVA -The pirating of rec- 
arcs and tapes will be outlawed by 
an international treaty expected to 
be signed here Oct. 29. More than 
40 governments, including the 
U.; ., Great Britain, France, Italy, 
West Germany and Spain are ex- 
pee ted to be among the signatories. 
Th !re was no indication, however, 
abt ut the intention of the Asian 
pal ticipants in the negotiations, in- 
clu ling Japan and Nationalist 
Ch na, or the Soviet Union. 

dations that sign the treaty ob- 
lig..te themselves not only to ban 
tht sale of counterfeit and pirated 
rec. )rdings within their countries, 
bu also to ban the importation or 
ext ortation of such illicit repro - 
du tions. It is estimated that the 
cui rent value of all counterfeit and 
pit ited recordings now totals more 
then a quarter of a billion dollars. 

:rnest S. Meyers, general coun- 
sel of the Recording Industry As- 
sos iation of America, and a mem- 
ber of the official State Depart- 

ment delegation representing the 
U.S. at the conference, indicated 
that the agreement would not in- 
terfere with the music fan's use of 
his home tape recorder to copy a 
record for his own use. 

Each party to the agreement will 
decide for itself how to take action 
against pirates, whether as a viola- 
tion of copyright as in the U.S., 
or as a case of unfair competition. 
Bruce Ladd, U.S. representative, 
indicated that the convention will 
apply only to a fraction of viola- 
tions, since it will have jurisdic- 
tion only over international piracy. 
Parties to the convention would 
punish the pirating of works of 
their own composers through do- 
mestic action. 

The U.S., which is expected to 
be one of the signatory countries, 
was put into the position of signing 
the treaty with the enactment of 
legislation recently (S646 Granting 
of Copyright and Sound Record - 

(Continued on page 68) 

Mutual Problems Discussed at 
Latin American Disk Conclave 

3UAYAQUIL, Ecuador -Some 
13 ) companies representing all 
fac ets of the Latin American re- 
co ding industry will have dele- 

BUSTILLOS 

gations at the seventh biennial con- 
gress of the Latin American Fed- 
eration of Phonographic Producers 
Monday through Wednesday (8 -10) 
at the Hotel Atahualpa Interna- 
tional here. 

Federation president Jose R. 
Bustillos, director of Latin Ameri- 
can operations CBS Records in 
Mexico, announced that the key- 
note meeting of the congress will 
be "World Campaign Against 
Piracy," with guest speaker S. M. 
Stewart of London, general direc- 
tor of the International Federation 
of the Phonographic Industry. 

Other sessions will include a 
Mexico -Argentina -Brazil round ta- 
ble discussion of "Reforms of the 
Federation's Statutes"; Antonio 
Pinhiero da Silva, president of the 

(Continued on page 49) 

E xtend Copyright Act 1 Year 
WASHINGTON - The House 

Ju liciary Committee last week 
(2 I) approved a resolution to ex- 
te .d to December 31, 1972 those 
cc )yrights that would otherwise 
ex )ire in 1972. The resolution, 
wl.ïch has already been approved 
by the Senate, would save the ex- 
pi. ing copyrights from loss of the 
lo: iger term provided in the long - 
de ayed copyright revision bill. 

The extension which now goes 
to the House for vote, would be 
th seventh such interim action 
si)f ce the copyright revision began 
m, wing through Congress in 
1;52. Senator John L. McClellan 
pt t the extension through on the 
Se nate side, and it will now be up 
to House Judiciary Chairman 
Es ianuel Celler to coax the House 
to vote approval. 

Some House members are op- 
pc sed to any further extensions, 
ar i Rep. Celler had to promise 
lot t year that there would be no 
m ire of them. However, a final 
al -out effort is expected to get a 
re 'ision bill through the Senate in 
1912, and hopefully through the 
H use early in 1973. 

', rizona' Publisher 
Alleges Car Steal 

LOS ANGELES -A hearing is 
sc leduled Monday (1) in Federal 
Cr .urt here on Kangaroo Music's 
su t against Rissan Motors. The 
pt blisher is charging that the "Do 
It in a Datsun" radio jingle was 
to :en from songwriter Kenny 
Y lung's "Arizona," a big hit for 
M ark Lindsay on Columbia. 

Rep. Emanuel Celler, perhaps 
the stoutest champion in congress 
of the rights of composers, is ex- 
pected to convince fellow members 
once more that an interim exten- 
sion should be passed. Some 56,000 
music copyrights would be af- 
fected. The revision would give 
new copyrights a term of life plus 
50 years, and would allow existing 
copyrights a total of 75 years from 
the date of original registry of the 
copyright. 

Clark Selling 
Chain Shares 

LOS ANGELES -Jeff Clark has 
sold his half ownership in the 50- 
store Budget Tape And Records 
chain to his partner Cleve Howard. 
The chain operates in Texas, 
Colorado, Georgia and California. 

Clark and Howard started the 
discount operation two years ago 
and prior to returning here, Clark 
operated from the headquarters 
in Houston. He and Howard also 
operated a Houston wholesale op- 
eration, Ramada Records And 
Tape. 

Before getting into the retail 
business, Clark had been with 
Certron Records and Columbia in 
promotional positions. 
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General News 

Studio Track 
By BOB GLASSENBERG 

Virginia's first 16 -track studio 
has been opend in Richmond by 
Martin Stone. Stone claims that his 
main studio is the largest in the 
South. It contains the latest Scully 
16- track, eight, two and full -track 
recording equipment and an Elec- 
trodyne 16 -track console, plus the 
standard musical instruments and 
special effects. 

"I wanted to give the musicians 
here a place in which to work," 
said Stone. "I feel that there is a 
vast resource of unknown talent all 
along the Eastern seaboard that 
has not been discovered because 
they have had no place to work. 
Alpha Audio now provides a place 
for these musicians. A place where 
the rates are seasonable and the 
working environment is free." 

The studio offers a full line of 
services, from tape duplication to 
record pressing and album jacket 
production. "Everything an artist 
needs is at his fingertips. So we 
eliminate having to run all over 
the place to get a product on the 
market. I guess one might draw a 
parallel between our full services 
consolidated under one roof and a 
bank loan which allows the con- 
sumer to pay all of his bills off 
and then pay one monthly charge 
to his bank, Stone commented. 

The studio has been in the 
planning stages for over three 
years. The first artists to use the 
facilities were Bill Deal and the 
Shondels for Polydor Records. "I 
Live in the Night," "Can You 
Make It ?" and "So What If It 
Rains," were the first tunes to be 
logged in the studio's calendar. 
They were all produced by Austin 
Roberts. Polydor was so pleased 
with the latter two cuts that they 
returned to the studio to add horns 
and strings, which were arranged 
by Alpha staffer Tommy Clarke. 

"The fact that a major record 
company would use our arranger 
for their tunes really is flattering," 
said Stone. This further indicates 
what Stone means by a full service 
studio. We have excellent en- 
gineers and just a really fine all 
around staff. I think we are on 
the verge of opening up virgin 
territory for the recording busi- 
ness," Stone added. 

* * * 
Out in Las Vegas, United Re- 

cording Studios has recently re- 
modeled their facility to include 
a 16 -track installation, utilizing 
the new Automated Processes con- 
sole and a 3M 16 -track machine. 
Artists who learned of this new 
addition include Dionne Warwicke, 
who mixed down her forthcoming 
Warner Bros. LP there; Gladys 
Knight and the Pips, Soul Records 
artists who recorded their next 
single at the facility; Andy Wil- 
liams for his next LP; Engelbert 
Humperdinck with perhaps his next 
single; Liza Minnelli; and the 

New Vaudaville Band, currently 
working on their next single re- 
lease. 

In Jackson, Mich., at Jessup 
Recording Studios, Ralph Stanley 
and the Clinch Mountain Boys 
of McClure, Va., have just finished 
an LP. Also in the studio are the 
Christian Troubadours from Nash- 
ville, and Red Ellis and Jimmie 
Williams from Little Rock. The 
studio, fully Ampex equipped spe- 
cializes in bluegrass music. 

* * * 
Nashville Notes: RCA Studios is 

hosting the new Nashville String 
Band. Musicians include Chet .At- 
kins; Floyd Cramer; Jerry Shook; 
Ray Edenton; Larry London; Hen- 
ry Strzelecki; and Jethro of Homer 
and Jethro fame. The album, for 
RCA Records, is being co- produced 
by Atkins and Ronnie Light. 

At Buzz Cason's Creative Work- 
shop are Stan Hitchcock and Randy 
Collier for Caprice Records with 
Don Lewis producing. . Net 
Wt. 14 K Black, a 14 piece soul 
band from Knoxville, with Cason 
producing . and "Hoss" Allen 
producing Dee Brown for Paula 
Records. Brown's cuts include "Bad 
Habit," and "A Heap of People." 

* * * 
In Lewiston, Me., at EAB Stu- 

dios, Poorboy is in for Ed Boucher, 
the house producer. Other artists 
recording include Mouse, Vincent 
Contreas and the Swordsmen 
Quartet. 

* * * 
Echo Sound Studios, Levittown, 

N.Y., has signed their second ex- 
clusive recording agreement with 
Audio Talents, Inc. All the talent 
with this recently formed manage- 
ment company will now record at 
this dynamic, Digilog studio ac- 
cording to Michael Gruenberg, 
president of Audio Talents. The 
first agreement of this type for 
Echol Sound was with Herb 
Rooney and his groups. 

* * * 
PAUL PHILLIPS' U.K. RE- 

PORT: Brinsley Schwartz have 
just completed their next UA al- 
bum at their home in Northwood, 
Middlesex. They used Granada 
Studio's eight -track Ampex and 
Scully machines. Granada en- 
gineer Chris Hollebine had set up 
in the group's soundproof living 
room while the artists played in 
the bedroom. The LP was mixed 
at Olympic with Anton Matthews 
of Olympic helping out with the 
engineering. The group had no 
complaints from their neighbors 
while recording. In fact, one set 
recorded in their garden attracted 
an audience of one who was 
dutifully chased off by Schwartz' 
dog, no doubt protecting the 
group's copyright interests. The 
LP, entitled "Silver Pistol," will 
be released Friday (5) in the U.K. 

THE 
RIGHT SOUND, RIGHT NOW! 

ALPHA AUDIO 
Virginia's First 16 -Track Studio 

Just ask Polydor's 
Bill Deal & The Rhondels, 

their producer Austin Roberts or 
Col -Gems Music 

ALPHA AUDIO RECORDING CENTER 
2049 W. Broad, Richmond, Va. (703) 359 -6097 
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Where Disk Dollar Goes 
To Lure the Consumer 

ED. NOTE: This is the second in 
a continuing series of studies of 
how individual record companies 
spend their dollars to reach the 
consumer. The first feature cov- 
ered the Motown family of labels; 
ABC -Dunhill and Ovation records 
(Billboard, Oct. 23). Major ex- 
ecutives in charge of spending 
these dollars are asked to grade 
various media and methods they 
utilize. 

LOS ANGELES -Jarrell F. Mc- 
Cracken, president, -Word Records, 
Waco, Tex.: 1) (The -numeral indi- 
cates the ranking amount of dollars 
spent by the firm on its consumer - 
reaching budget.) DIRECT MAIL 
-Because of the specialized sacred 
and gospel product of this 29 -year- 
old firm, consumer mailing lists 
which are compatible with Word's 
catalog, are constantly being ob- 
tained and tested for amalgama- 
tion into the firm's huge cumula- 
tive list. Mail lists are completely 
computerized. Between two and 
three -million pieces of mail are 
printed and mailed yearly outside 
of their own plant. Mail might 
reach five million pieces in 1972. 
Piers Bateman, manager of direct 
mail, feels a key message must 
bulwark every mailing, carrying 
an impact to cause action. Spe- 
cial bonus records, accessories, 
religious books and song folios and 
both 8 -track and cassette tape en- 
hance a mailing. Each mailing en- 
velope normally contains a letter, 
brochure and order card. Self - 
mailers are rarely used. When a 
catalog mailing is done, up to 200 
different albums might be listed. 
Most of the direct mail business 
is done on open account and buyer 
is billed later. Firm averages five 
to six huge mailings per year. All 
fulfillment of orders is done at 
the firm's plant. 

To aid dealer sales, monthly 
mailings are made to store lists. 
Word uses few independent rec- 
ord distributors. Sixteen full -time 
regional men personally contact 
retail outlets in 48 states. Dealer 
mailings primarily cover new prod- 
uct and available merchandising 
material to the dealer. 

2) (indicates the second greatest 
amount being spent) PRINT 
MEDIA ADVERTISING -Word 

Coslow Spreads 

Company Base 

Around World 
NEW YORK - Sam Coslow's 

new Flamingo Music, Inc., a 
Miami -based company, is develop- 
ing a global scope. The various 
divisions of the Flamingo complex 
include, Flamingo Music, the par- 
ent company; Flamingo Records 
(releasing through London Records 
in the U.S. and British Decca for 
the rest of the world; Flamingo 
Talent Associates; Fancibird Music, 
Ltd., in London (European music 
publishing in partnership with 
Chappell & Co.); Fancibird Rec- 
ords. Ltd. (recording in London); 
and music companies abroad af- 
filiated with British Decca's Bur- 
lington Music, Ltd. in Australia, 
France, Italy and West Germany. 

Flamingo's South American in- 
terests are represented by CBS In- 
ternational in Argentina and Brazil. 
Flamingo Music's publications are 
distributed in the U.S. and Canada 
by Columbia- Screen Gems Publica- 
tions, also headquartered in Miami. 

The Flamingo Records division 
is building a stable of recording 
artists under exclusive contract 
which already includes Mel Torme; 
Danny Street, singer from London; 
Hot City, a Florida rock group; 
and Salome Bey, who's appearing 
in the Broadway musical, "Love 
Me, Love My Children." 

tries to reach two primary cus- 
tomers, the clergyman and the 
layman through religious journals 
and periodicals. The three present 
labels, Word, Caanan and Sacred 
will soon be joined by a fourth 
label. Word firmly believes in go- 
ing the full -page in consumer 
books. A coupon is often used, 
but the potential consumer is en- 
couraged to try a local record or 
religious material store. Advertis- 
ing is biggest from September 
monthly through February. Adver- 
tising agencies formulate direct 
mail and consumer advertising 
thrusts. Believes in repeating ads 
in different periodicals and also in 
direct mail. As in direct mail, pre- 
fer one to four -color over black - 
and- white. Successful consumer 
publication ads often convert well 
to envelope stuffers. Ads are al- 
ways reprinted and mailed to 
trade. 

3) POINT-OF- PURCHASE -MA- 
TERIALS- Consistently try to de- 
velope store stand or rack to iso- 
late labels' series of catalog. In- 
ternally, Bruce Bartel, ad manager, 
doubles as merchandising chief. 
Francis Heaterly assists in prepar- 
ing and sending out displays. 

4) LIAISON WITH RELI- 
GIOUS DENOMINATIONAL 
PUBLISHING HOUSES -Word's 
James High specifically correlates 
the record labels' product and 
other product from Word with 
major religious publishing entities. 
Word does a great deal of joint 
mailing and POP display material 
shipping through these publishers. 

Mercury Procedures 
Lou Simon, senior vice president, 
Mercury Records, Chicago: 

1) RADIO SPOT CAMPAIGNS 
-Mercury is emphasizing the very 
careful pre -preparation of any step 
in reaching the consumer. Simon 
and the national promotion man- 
agers along with Bob Smith, ac- 
count executive, and Jack Ba- 
dofsky, creative director, both of 
Marvin II. Frank Advertising, 
brainstorm the spots' approach. 
Firm attempts to immediately key 
spots with any signs of action on 
an LP in an area. Response as- 
sists Mercury in adding more dol- 
lars to any locality's spot cam- 
paign. Favors 60- second spots, but 
Simon has grabbed an idea from 
pharmaceutical advertising, often 
piggy- backing 30- second spots on 
the same artists or two different 
Mercury artists. He finds it es- 
pecially effective when he has two 
Mercury acts on the same tour. 
Sales Manager Jules Abramson and 

the three Mercury regional repre- 
sentatives actually designate where 
spots are to go, with the distribu- 
tor placing the spots locally. Simon 
likes the total involvement from 
manufacturer through independent 
distributor. Progressive rock still 
gets the biggest part of spot money, 
but Mercury continues with some 
Top 40 spots. For progressives, 
Mercury prefers mid- evening to 
early morning spots, while triple 
A and double A late afternoon 
through late evening works best 
for Top 40. All spots are tagged 
locally and if the act involved is 
coming or working in the area, 
copy is added. 

2) LIVE PERFORMANCE 
TOURS -Mercury was among the 
very first to financially underwrite 
all or a portion of artists' tours. 
Firm now works on a more specific 
agreement basis to maintain cost 
control. Radio spots are carefully 
coordinated as is print advertising. 
Mercury especially seeks college 
dates for new artists. Firm is hiring 
its first local college representatives 
in test areas specifically to help 
future tours. Firm for example is 
working with American Talent In- 
ternational, which books both Rod 
Stewart and Buddy Miles, to con- 
solidate good, new Mercury acts 
with these two well -established 
acts. Bullangus, a new six -piece 
group, will be featured with both 
Stewart and Miles early in '72. 

3) PROGRESSIVE PRINT 
MEDIA- Mercury placing concen- 
tration of dollars into those rock 
publications which go national. 
Abramson and Mike Gormley, 
publicity director, join the meet- 
ings about these ad programs. If 
product is extra good, Simon be- 
lieves in full -page spreads, but 
normally Mercury has been run- 
ning quarter -pages in a larger num- 
ber of periodicals simultaneously 
to good effect. Finished art is pre- 
pared by the agency and placed by 
the agency with each publication. 
If the product warrants it, regional 
and local rock publications are 
used. Mercury finds running tour 
dates in publications, pertinent to 
the tour, helps and sometimes co- 
operative dealers' names are used. 

4) COORDINATED LOCAL 
PRINT CAMPAIGNS -Sales de- 
partment helps in placing program 
through distributors. Firm supplies 
mostly color -corrected black -and- 
white album cover reductions 
which are welded into ads at the 
local level. If an artist is hot, a 
specific artist ad, including his 
catalog material, is prepared, but 
most newspaper ads carry a variety 
of Mercury artists and product. 
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EPIC RECORDS PROUDLY PRESENTS 
THE LARGESTAUDIENCE 

SLYSTONE HAS EVER PLAYED FOR. 

ADVANCE ORDERS OK THE A_3UM HAVE 

ALREADY EXCEEDED ;:0 %0')0 COPIES. 

TI-E SINGLE "FAVI_` AFFAIR" "IS BEING 
PLAYED ON EVERY MAJOR;TATION IN EVERY MAJOR 

MARKET !PHONE REQUESTS ARE SO HEAVY "FAMILY 
AFFAIR' IS ALREADY -I-1E TOD 5 REQUESTED 

SINGLE IN THE COUN -R'r . 

T-IERE HAVE BEEN FEW NEW ALBUMS AND 
SINGLES IN THE HISTCF`' OF RECORDING THAT 

HAVE GOTTEN SUCH A\I INCREDIB.E RESPONSE. 

THERE HAVE BEEN FEW NEW ALBUMS IN THE 

HISTORY OF RECORCING Ti-AT HAVE BEEN SO 
AHEAD IN CONCEPT. 

SLY & THE FAMILY ST:NE 
' THERE'S A RIOT COIN' ON ': AN EFIC ON EPIC. 

SLY&THE FAMILY STONE 
"THERE'S ,r, F.ICT GOIN' ON" 
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CBS Obtains 

Nyro's Music 
NEW YORK - CBS has ac- 

quired Laura Nyro's publishing 
firm, Tuna Fish Music, while also 
extending their relationship for 
five years as artist and songwriter. 

The vocalist's firm has been ad- 
ministered by the CBS music pub- 
lishing subsidiary, Blackwood Mu- 
sic since 1970. She has been on the 
Columbia label since 1967. 

The deal involves a seven -figure 
amount. Successful copyrights in 
Hot Tuna include "Stoned Soul 
Picnic," "Sweet Blindness," "Wed- 
ding Bell Blues" and "Stoney End." 

With these copyrights actively 
being recorded, CBS is in a posi- 
tion to earn money over the next 
five years. 

Miss Nyro has recorded three 
LP's for the label. Her fourth was 
produced by Kenny Gamble and 
Leon Huff and contains some 
songs composed by writers other 
than herself. It will be released 
this month. 

Black Retailer 
Chain Grows 

LOS ANGELES- Target Dis- 
count Record Center Stores, one 
of the largest black -owned retail 
chains in the U.S., announced the 
opening of a fourth location here, 
plus a new distribution service and 
one -stop titled "Sheridan House." 

Also in progress is an expansion 
of Target's third store. Opened 
last summer, it is going to 1,400 
square feet. 

Alphonso Mayfield Jr. has been 
named Target executive general 
manager, working out of the three - 
year -old company's new headquar- 
ters in Beverly Hills. Billy Keene 
moves from promotion -sales to 
take charge of the distribution 
company, which is seeking West 
Coast representation for indepen- 
dent labels. 

Target claims to be responsible 
for up to 45 percent of all soul 
and jazz retail sales in the Los 
Angeles area, according to owner 
Kent Harris. 

Chicago Sets 
4 -LP Package 

NEW YORK - Chicago, the 
rock -jazz group whose three pre- 
vious albums were double records, 
have scored a first with their four - 
record set, "Chicago at Carnegie 
Hall," produced by James William 
Guerico and just released on Co- 
lumbia Records. Suggested retail 
price of the package is $12.98. 

In what amounts to an entire 
evening of listening, the eight sides 
recreate the action during Chicago's 
six -day engagement at Carnegie 
Hall last April. It is the group's 
first live LP, and it also serves as 
a "greatest hits" collection, featur- 
ing "Does Anybody Really Know 
What Time It Is," "Beginnings," 
"Make Me Smile" and their cur- 
rent hit "Questions 67 and 68." 

Included in the special package 
are a 20 -page photo album, full - 
color stage shots, two -color posters, 
plus a compendium of registration 
information for 18 -21 -year old 
voters, and other extras. Chicago 
has sold more than 5 million 
copies of their albums in the U.S., 
and all have been certified gold 
records. 

Lee Wiley Recording 
NEW YORK -Lee Wiley is re- 

turning to the disk fold via the 
Monmouth -Evergreen label. A 
January release is planned for the 
album. 

Backing Miss Wiley on the LP 
will be Johnny Mince (clarinet and 
alto sax); Buddy Morrow (trom- 
bone); Dick Hyman (bass); and 
Don Lamond (drums). The group 
will be conducted by Rusty 
Dedrick. 

Executive Turntable 
Eddie Wenrick appointed a &r director, Vanguard Records' 

West Coast operation. He was formerly professional manager of 
Mr. Bones Production company. . . . Tom McFaul named 
creative director of the music -advertising company, David Lucas 
New York. He has been arranger and producer for the company 
for the past two years. 

* * * 
Freddie Cannon has been named United Artists Records 

West Coast regional promotion manager. Cannon was active in 
promotion of his own top hit singles as a recording artist. 

WENRICK GOLDBERG AUSTIN WIESEL 

Danny Goldberg named director of publicity for Famous 
Music Corp. He is a former editor of Circus magazine and a 
trade publication writer. He was associated with the Albert 
Grossman music publishing company. Named as assistant director 
of publicity is Danielle Charney. . . . Karen Austin named 
director of information services for the Wes Farrell Organization. 
She was formerly associated with Polydor and Columbia and 
recently did publicity for the film, "Johnny Got His Gun." 

* * * 
Nancy Lewis named publicity director for the Buddah Kama 

Sutra group of labels, working with co- director, Joel Vance. 
She joins from Track International management firm of the Who, 
where she was vice president, public relations and promotion. 
... Allen Levy joins Polydor Inc. as staff writer. He was former- 
ly freelance writer with Columbia House, a division of CBS. 

* 
Ira Brown has joined the Music House, a New York com- 

mercials and sound effect production firm, as technical assistant. 
. Lew Morris has left Craig Braun Inc. where he was produc- 

tion manager /account executive. 
* * * 

Abraham Wiesel appointed vice president, marketing plan- 
ning and administration, Columbia House, a division of CBS 
Inc. He was formerly assistant controller. 

* * * 
Hank Fenenbock promoted at Muntz Stereo Corp. to 

executive vice president from operations vice president. He 
replaces Perry Winokur, who has left the company to return to 
Chicago. . . . Jack Baker, Muntz's West Coast regional sales 
manager promoted to director of sales. 

* * * 
Philip G. Patch has been appointed executive vice president 

and general manager of Infonics. 
* 

Ronny Capone, veteran Stax /Volt engineer, has joined 
Producer Steve Cropper's Trans Maximus Inc. studio in Memphis. 

* * * 
Bernie Grossman named A &M /Ode's Western regional 

sales manager. He was formerly the two labels' New England 
promotion man. 

* * * 
Al Westphal, Chicago, and Jack Tatum, Los Angeles, have 

been named regional credit managers for MCA Records, report- 
ing to Peter E. Puzo, national credit manager. Westphal had been 
with Warner Bros. Records, Tatum with the Craig Corp. . . . 

Del Roy, southern California promotion veteran, has resigned 
from MGM Records to pursue other interests as radio account 
executive. 

* * * 
Lindy Blaskey has been named professional manager of 

music publishing for Playboy Records and Music. Blaskey was 
formerly with Jobete Publishing. 

* * * 
Joseph Hollenkamp, formerly with Bell & Howell, has 

joined Telex's national sales staff in educational products. 
* 

Anthony Blazakis has been appointed district sales manager 
for Mitsubishi International's MGA Division. 

* * * 
Harvey L. Watts has been appointed regional manager of 

parts and accessories of Zenith Radio Corp. 
* * * 

Herb Dale has been named vice president and marketing 
director of Audio -Video Communications. He was formerly a 
regional manager at Columbia Records and national sales man- 
ager of Superscope Tape Division. 

* * * 
Thomas Phillips has been appointed director of sales at 

Veri /Sonics, tape and record production company. He was 
formerly at American Tape Duplicators. 

* * * 
John Eargle, formerly head of Mercury Sound, New York, 

is director of commercial sound products at Altec Lansing, 
Anaheim, Calif. 

NOVEMBER 6, 1971, BILLBOARD 



Take Heart, Mimi and Tom have written a "Letter to Jesus." 
It's their just- breaking single from their just-released album called "Take Heart" on A &M. If you saw 
Mimi and Tom at the Big Sur Festival, or on their tour with Cat Stevens, you know what they can do., 
When ycu hear "Letter to Jesus" at home or on the radio, you'll know what to expect from their album. 
Produced by Michael Jackson. Take Heart SP4310, Letter to Jesus AM1302 on A &M Records and Tapes. 


