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RCA Will Rebuild Protest Storm 

Contemporary Roll Stirs New FCC 

Notice Study 
By MIKE GROSS 

NEW YORK-RCA Records' 
contemporary music artists 
roster will be going through 
a sweeping upheaval during the 
next several weeks. Dennis 
Katz, recently appointed vice 

Rights Clamor 

On 'Superstar' 
NEW YORK-MCA Music, 

parent company of Leeds Music, 
publisher of the smash two -disk 
album, "Jesus Christ, Superstar," 
is being besieged with requests 
by churches wishing to perform 
the work; but such permission 
is being withheld for several rea- 
sons. Firstly, dramatic rights are 
involved, and these are the prop- 
erty of Superstar Ventures, Ltd., 

(Continued on page 70) 

president, contemporary music, 
at RCA, will cut 50 to 75 per- 
cent so that he can have the 
leeway to shape it along his 
lines and preferences. 

This dramatic slicing turn 
will be the key to the label's 
effort to gain a stronger foot- 
hold in the contemporary and/ 
or rock scene. The effort will 
also consist of building a better 
liaison with the young contem- 
porary act or group by "get- 
ting into the street" and estab- 
lishing a closer relationship 
with "the people who make 
and work in music today"-the 
agent, the manager, the law- 
yer, and the producer, as well 
as the act. 

Katz's buildup scheme will 
be centered on the artist's long- 
term value to the company. 
He said that he's not interested 
in buying "one-shot masters" or 
in "sensation" records, like the 

(Continued on page 70) 

N.C. Discount Retail Chain 
Opens 6 Outlets; 8 More Set 

By RUTH CASTLEBERRY 
CHARLOTTE, N.C.-Stereo 

Joe's, a discount retail chain 
specializing in tapes, tape play- 
ing equipment and allied ser- 
vices, opened outlets in six major 
shopping centers here and 
plans to open eight additional 
outlets in Richmond and Nor- 
folk, within six months. 

Each unit, a circular con- 

struction measuring 18 feet in 
diameter, offers tape cartridges 
displayed on specially designed 
racks; a point to drop off and 
pick up tape equipment for re- 
pair service; tape player equip- 
ment for auto, home and boat, 
with accessories; immediate in- 
stallation of auto tape play - 

(Continued on page 8) 

Jukebox Programmers Putting 
'Calley' on Request -Only Basis 

By EARL 
CHICAGO - "The Battle 

Hymn of Lt. Calley" is actually 
causing fist fights in bars and 
headaches for the nation's juke- 
box programmers, a survey 
shows. 

Although one -stops are talk- 
ing it up and a special title strip 
is available for merchandising 
both versions of the song, most 
jukebox programmers are using 
the disk on a request only basis. 

PAIGE 
Air play is spotty. 

"Some programmers are going 
all the way with it and some just 
won't touch it," said Lieberman's 
one -stop manager Evelyn Dal- 
rymple, Omaha. "They tell me 
that that record is causing a lot 
of fights in bars." 

"It's not a record you want 
to stay with," said WCFL's gen- 
eral manager Lew Witz here. 

(Continued on page 36) 

By MILDRED HALL 
WASHINGTON - In re- 

sponse to a crescendo of pro- 
test, the FCC last week pre- 
pared to put out a further ex- 
planation of its controversial 
drug lyric notice of March 5. 
The Commission's comment, ex- 
pected to emerge April 16, 
was believed to be more of a 
defense and amplification of 
the original notice, than the 
hoped -for easing of require- 
ments for broadcasters to pre- 
view all records and delete any 

(Continued on page 8) 
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LP's New Shape: 
Thin Is Beautiful 

By CLAUDE HALL 
NEW YORK-The "fat" LP 

has become of major concern 
to the record industry. RCA 
Records, with its "Dynaflex," 
has a skinny LP. MCA Rec- 
ords' LP will, over the next 
year, be lighter. And the album 
product of other majors will 
also be taking on a thinner 
shape. Reader's Digest has been 
experimenting with customer 
reaction to thinner albums, but 
felt first consideration is to the 
customer and whether the pub- 
lic will like it. 

Many record company exec- 
utives feel that the savings ef- 
fected by the new thin LP are 
certainly a way to offset the ris - 

Industry Flocks to 
World CTV Meeting 

By ELIOT TIEGEL 

CANNES - Executives from 
the worlds of sight and sound 
will meet here Monday -Friday 
(19-23) for the first in-depth in- 
ternational conference on car- 
tridge television. 

The confab, sponsored by Bill- 
board and VIDCA, is the first 
major international conference 
drawing people from the music, 
record, motion picture and tele- 
vision fields together to discuss 
the video cartridge medium. 

Underlying the conference are 
critical questions on standardiza- 
tion, programming, performance 
royalties, distribution, and how 
to get CTV into the broad stream 
consumer market. 

The speakers and topics as- 
sembled at the Palais Des Festi- 
vals Et Des Congres will probe 
CTV and its role in the home 
and industrial market places as 
the "fourth network" "vidéo on 
demand" and "alternative televi- 

(Continued on page 20) 

ing costs of material and labor 
and overhead such as artist 
costs and taxes. 

William Grady, vice presi- 
dent of operations for MCA 
Records, said that all pressing 
plants owned and operated by 
MCA would be aiming at a tar- 
get of 125 to 130 grams of 
vinyl on all LP's during the next 
few months. The industry stan- 
dard has traditionally been about 
140 grams. RCA Records has 
been producing product in the 
range of 80-90 grams weight, 
but many authorities believe 
that the change from fat LP's 
to thin LP's was a little too sud- 
den for the public. 

One thing is certain, how- 
ever, the thin LP's cost less to 
make and less to ship. With 
record clubs, the saving in post- 
age alone could amount to a 
small fortune over a year. 

The thin LP's that MCA 
Records will be producing could 
save the company "upwards of 
10 percent in freight costs 
alone," Grady said. MCA Rec- 
ords at present ships only its 
radio station promotion copies 
by mail, but there would be 
considerable saving there, too. 

The major saving, Grady felt, 
would be in vinyl. The edge of 

(Continued on page 10) 

Hamilton, Lynn & Tompall 
Win Intl Country Awards 

By BILL 
LONDON-The first annual 

International Country Music 
Awards, presented jointly by Bill- 
board and Record Mirror, pio - 

Dealer's View of Bootlegging: 
50% Volume Loss; Seeks Law 

By ROBERT SOBEL 

NEW YORK-The following 
interview of a legitimate record 
dealer, Lauren Grandy, man- 
ager of Apex Music Korner, 
348 State St., Schenectady, N.Y. 
by a Billboard staffer illustrates 
the problems the dealer faces in 

his battle to survive bootlegger 
competition. 
Q. What product is 

being bootlegged? 
A. A big variety. There are 

some Columbia, some Am- 
pex, some RCA. 

(Continued on page 8) 

currently 

WILLIAMS 
neered another phase in the gains 
made by country music. 

George Hamilton IV, Loretta 
Lynn and Tompall & the Glaser 
Brothers were the big winners in 
the awards show held at the 
Royal Gardens here before 300. 

Hamilton was chosen top male 
vocalist internationally. Miss 
Lynn was named female vocal- 
ist. The Glasers won the group 
award. 

A publisher's award was given 
to Bill Lowery of Atlanta for 
"Rose Garden," selected as the 
international country song of 
the year. It was written by Joe 
South. 

The top United Kingdom solo 
(Continued on page 48) 

We were ready to release it 
even if Marty Robbins didn't win a Grammy. 

We realized 3 few months ago that Marty Robbins had enough new 
hits to fill up a third Greatest Hits album. 

So here it is. And, as it turns out, it's just in time to benefit from 
Marty's new Grammy Award. (Best Country Song: "My Woman, My 
Woman, My Wife." Included in this album, of course.) 
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mere anarchy is loosed upon the world, 
tide is loosed..:* 

A Movement 3roup, 
with Music Born of the Revolution. ; 

Their First A bum. 
The Third World. 

LSP-4502 
P8S-1707 
PK -170i 

RCn 
Records 
and Tapes 

is the RCA t -adema -k fcr a ner 
development in reccrd mant.facuring that 
prpvides a smoother quieter sur ace and 
improved abi ity to reproduce musical 
sound. This lightweight record also virtually 
eliminates warpage and turntable slippaçe 

*From Collected Poerrs by William Butler Yeats. 
Copyright 1921, 1952. 



General News 

15,000 High Schools, 500 
Colleges Are Teaching Jazz DIAMOND $$ 

LOS ANGELES-About 300,000 
students in the U.S. are being 
taught jazz as part of their high 
school and college studies. 

The National Association of 
Jazz Educators claims 15,000 high 
schools and 500 colleges now have 
jazz in their curricula. 

As part of its federal support 
to the arts, $50,000 has been al- 
located for jazz activities by the 
government. Last year the federal 
government spent $20,000 on jazz. 

In a recent note to the annual 
convention of the National Assn. 
of Jazz Educators, President Nixon 
noted that federal support for the 
arts "is now the largest in the 
history of this nation. A major 
part of this appropriation is firmly 
directed to the support of music 

and musicians. The allotment for 
jazz, while still smaller than the 
art form deserves, is now more 
than twice that of last year, and 
I am gratified to say it will soon 
he substantially increased." 

During his tenure in the White 
House, President Nixon has in- 
vited a number of jazzmen to of- 
ficial functions, notably Duke El- 
lington, the Modern Jazz Quartet, 
Gerry Mulligan, Paul Desmond, 
Jim Hall, Earl (Fatha) Hines, Billy 
Taylor, Dave Brubeck, Hank Jones, 
Milt Hinton, Clark Terry, Urbie 
Green, J.J. Johnson and Sergio 
Mendes. 

In a move to lobby for more 
federal funds for jazz, The Part- 
nership for the Arts has been 
formed in Washington and New 
York. 

Columbia Launches Month 
Promotion Drive on Price 

NEW YORK-Columbia Rec- 
ords is launching a one -month 
promotion campaign for Ray 
Price. The campaign will be spear- 
headed by the release of Price's 
new album, "I Won't Mention 
It Again," and includes his en- 
tire LP and tape catalog. Three 
of Price's best-selling albums, 
"Ray Price's Greatest Hits," 
"Burning Memories" and "Night- 
life" will receive new packaging 
and promotion. 

The I Won't Mention It 
Again" album will contain a spe- 
cial bonus seven-inch 33 rpm 
single produced by Frank Jones 
that features Price narrating the 
story of his career, accompanied 
by musical highlights from eight 
best-selling Price albums. Other 
promotional tools include a spe- 
cial in-store poster featuring his 
catalog best sellers, counter top 
and window displays, and na- 
tional radio and consumer trade 
print advertising. There will also 
be an extensive local advertising 

Caedmon Push 

-Cuts Kid $$ 
NEW YORK-Caedmon Rec- 

ords has launched a "Best of All" 
promotion and has dropped the 
price on some 50 of its key 
children's albums to a suggested 
retail price of $3.98. The albums, 
which previously retailed for 
$6.50, include product such as 
"Pinocchio," "Dr. Seuss; Happy 
Birthday to You!" "The Just So 
Stories," "Mary Poppins," and 
"Heidi." Artists involved on the 
albums include Boris Karloff, 
Claire Bloom, Hans Conried and 
Stanley Holloway. 

Several new releases in the 
Caedmon line include "The Em- 
peror Jones" with James Earl 
Jones, two new Dylan Thomas 
records (one with Thomas and 
Edith Sitwell reading and discuss- 
ing her poetry), plus albums fea- 
turing James Joyce and T.S. 
Eliot. 

WB Will Relesae 
°Summer' Track 

NEW YORK - Warner Bros. 
Records will release the sound- 
track from the motion picture 
"Summer of '42." The music was 
composed and conducted by Mi- 
chel LeGrand. The film was di- 
rected by Richard A. Roth from 
an original screenplay by Herman 
Raucher. 
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For More Late News 

See Page 70 
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campaign directed from New 
York. 

In addition, the special single 
will be serviced to radio stations 
as a contest giveaway. 

According to Bruce Lundvall, 
Columbia's vice president of mar- 
keting, the focus of the cam- 
paign "is to not only interest the 
bedrock Ray Price fans, but also 
the new pop audience Ray has 
through the fantastic success of 
'For the Good Times' and his 
current chart single, `I Won't 
Mention It Again'." 
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UNI UPS JOHN, 

LOS ANGELES-Uni Records 
has increased the suggested list 
price on all Elton John and Neil 
Diamond albums to $5.98; the 
old price was $4.98. Russ Regan, 
vice president and general man- 
ager of the label said that distrib- 
utors were notified of the price 
increases about a week ago. 
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FCC 'Backs' Notice 
Rejects Threat Try 

WASHINGTON - The FCC 
April 16 denied all petitions for 
reconsideration for stay of its 
March 5 drug lyric notice, which 
warned broadcasters to preview 
records, with a view to keeping 
off the air any which tend to 
"promote or glorify" illegal drugs. 

In a statement (to he carried 

Future John Product to Be 
Simulreleased in U.S. & U.K 

NEW YORK-All future Elton 
John product will be simultane- 
ously released in the U.K. and 
the U.S., revealed the rock art- 
ist's producer, Gus Dudgeon, in 
the U.S. on business. 

The decision has been made 
because of an increased trade in 
imports to the U.S. following the 
release in Britain of Elton John 
albums. "The release date of 
'Tumbleweed Connection' his last 
American release in Uni, was 

brought forward because the al- 
bum was being imported into this 
country," said Dudgeon. 

Elton John's third U.K. release 
°'17-11-70" (on DJM Records 
there) presents further difficulties, 
he added. The album is a record- 
ing of a stereo radio broadcast 
made last November in New 
York and, in addition to the im- 
port problem, there are several 
bootleg versions already on the 
underground market. 

RCA to Give Third World a Big 
Promotion, Advertising Splash 

NEW YORK-RCA Records is 
rolling out its promotional and 
advertising guns to introduce the 
Third World, a five -member rock 
group. The campaign includes 
trade ads, a radio spot to be 

Memphis Music to 
Present 11 Awards 

MEMPHIS-Eleven awards will 
be presented here May 21 at the 
first annual dinner ceremonies of 
Memphis Music Inc. Chips Moman 
and Isaac Hayes seem to be in the 
front running among the 50 nom- 
inations. Moman, for example, has 
two nominations each for Most 
Outstanding Record and for Most 
Outstanding Album. He produced 
"Hooked on a Feeling" by B.J. 
Thomas and "Suspicious Minds" by 
Elvis Presley in the first category 
and the albums of "Elvis in Mem- 
phis" and "Soulful" by Dionne 
Warwick in the second category. 
He's also up for Outstanding Pro- 
ducer. 

Isaac Hayes has four nomina- 
tions. He's the artist on the "Hot 
Buttered Soul" nomination for 
Most Outstanding Album (which 
goes to the producer), he's nom- 
inated for Outstanding Male Vocal- 
ist, Outstanding Producer, Out- 
standing Songwriter, and Outstand- 
ing Musician. Booker T. and the 

M.G.'s are also up for a heavy 
slate of awards. Producer Booker 
T. Jones is up for Most Outstand- 
ing Record for "Time Is Tight" 
and for Most Outstanding Album 
for "Booker T. Set." The group 
is also nominated for Outstanding 
Producer and Outstanding Instru- 
mental Group. 

One of the major awards, how- 
ever, of the evening will be a 
special write-in category. Members 
will select the member who has 
made the greatest contribution to 
the Memphis music industry. 

The awards ceremonies will be 
held at the Holiday Inn Rivermont 
here, according to Marty Lacker, 
chairman of the board of trustees. 
To qualify for the nominations, an 
artist, songwriter, or producer must 
have contributed to the Memphis 
music industry. Among those 
who've recorded here and are up 
for awards are Petula Clark, 
Dionne Warwick, Neil Diamond, 
and B.J. Thomas. 

First Annual Memphis Music Award Nominees 
Category 1: Most Outstanding Record 1969/70 

"Hooked on a Feeling"-B.J. Thomas, Scepter 
Producer: Chips Moman 
"Sweet Caroline"-Neil Diamond, UNI 
Producer: Tommy Cogbill 
"Suspicious Minds"-Elvis Presley, RCA 
Producer: Chips Moman 
"Time is Tight"-Booker T & The M.G.'s, Stax 
Producer: Booker T. Jones 
"Who's Making Love"-Johnny Taylor, Stax 
Producer: Don Davis 

Category 2: Most Outstanding Album 1969/70 
"Booker T Set"-Booker T. & The M.G.'s, Stax 
Producer: Booker T. & The M.G.'s 
"Elvis in Memphis"-Elvis Presley, RCA 
Producer: Chips Moman 
"Hot Buttered Soul"-Isaac Hayes, Enterprise 
Producer: Al Bell, Marvel Thomas, Alan Jones 
"Soulful"-Dionne Warwick, Scepter 
Producer: Chips Moman 
"Brother Love's Traveling Salvation Show"-Neil Dia- 

mond, Uni 
Producer: Tommy Coghill 

(Continued on page 70) 

made available to RCA field men 
as a key follow-up to radio play, 
and underground press ads to run 
in both local and national papers. 

A tour for the group is in the 
works, and a good part of the 
campaign for the group will be 
centered on the tour. A major 
aspect of the group's promotion 
will be the slogan, "The Third 
World Is Alive and Well in You," 
denoting that, although they write 
about the ills of society, the 
group holds out hope for the 
correction of these ills. RCA's 
campaign will also tie into this 
slogan. 

The group's initial release for 
RCA, "The Third World," ex- 
amines and criticizes the psychol- 
ogy of American society today. 
It was recorded at the Electric 
Lady Studios in New York. All 
the material in the album is 
written by the group. The group 
is produced by H.J. Morrison 
and Phil Basile. 

Pompeii in 
Big Buildup 

DALLAS - Pompeii Records 
has launched a buildup cam- 
paign. The label is releasing its 
biggest mass of albums since it 
was formed, said president Pat 
Morgan. The campaign centers on 
the signing of Lainie Kazan, pre- 
viously on MGM Records. A 
single, "Window on My Mind," 
b/w "It's You," is her debut per- 
formance. Album product in- 
cludes releases by Caleb Brooks, 
the British group Men About 
Town, Dick Hammond, a new 
Ike & Tina Turner, a 90 -piece 
orchestra on an album of rock 
called "The Dallas Sound," plus 
artists such as Les Watson and 
Gary Fergerson. Labels involved 
include Pompeii and its wing 
labels of Turtle Creek and Ve- 
suvius. 

Progress to Handle 
A&M in Cleveland 

NEW YORK - Joe Simone's 
Progress Records has taken over 
the distribution of A&M and Ode - 
70 Records and Tapes in Cleve- 
land. Line was formerly with Arc - 
Jay -Kay in Cleveland. Progress 
will distribute A&M for the North- 
ern Ohio and Pittsburgh areas. 

in detail in next week's Billboard) 
the FCC disclaimed any intent to 
threaten broadcasters on the basis 
of individual record play. It held 
the press responsible for "widely 
reporting the notice as a directive 
not to play certain records." 
whereas the FCC feels it was 
merely reminding licensees of 
complaints being received at the 
commission on the drug lyric 
problem. 

The commission told broad- 
casters it feels there can be "dif- 
ferences in judgment" on the 
drug lyric question, and such 
evaluation of individual records 
is solely for the licensee to un- 
dertake. The FCC, for its part, 
said it has never contacted a sta- 
tion about a particular record, 
and at renewal time only the 
over-all programming of the broad- 
casters is examined in the public 
interest. 

The commission claimed that it 
was not the intent of a public 
notice to call for removal of 
certain records from airplay. It's 
understood that protesters of the 
March 5 notice will question this 
because of Commissioner Robert 
E. Lee's statement, that he hopes 
the notice would "discourage if 
not eliminate" the playing of cer- 
tain records. Also the wording of 
the notice itself ordered broad- 
casters to ascertain the words on 
the records played, particularly in 
regard to any that might tend to 
"promote or glorify" illegal drugs. 

RCA LP on 
Young Rites 

NEW YORK - RCA Records 
will issue an album of the memo- 
rial service for the late Whitney 
Moore Young Jr. All profits from 
the album will be donated to the 
National Urban League which 
Young headed. 

The album will contain three 
eulogies to Young given at the 
funeral service in Riverside 
Church and recorded by radio 
station WRVR. The eulogies were 
delivered by Dr. Benjamin E. 
Mays, president emeritus of More- 
house College; Dr. Howard Thur- 
man, dean emeritus of Boston 
University's Marsh Chapel; and 
Dr. Peter H. Samson, pastor of 
the White Plains Community Uni- 
tarian Church. 

Also included in the album will 
be two songs sung at the funeral 
by Leontyne Price. 

New Label Set 
By Maisonave 

NEW YORK-Ismael Maiso- 
nave, president of Mary Lou Rec- 
ords, has formed a new label, 
Salsa Records. The label will spec- 
ialize in Latin -rock and Latin -soul. 
soul. 

Independent producer Bobby 
Marin has been set as general 
manager for Salsa. First release 
by Salsa will feature a Latin 
group called the Brooklyn Sounds. 
Salsa's offices are at 900 Pros- 
pect Ave., Bronx, N.Y. 

UA to Distribute 
De & El Records 

NEW YORK - United Artists 
Records Distributing Organization 
has picked up De & El Records 
for national distribution. De & El, 
which specializes in piano -roll 
sound albums, was launched sev- 
eral weeks ago with the release 
of "No, No, Nanette" by Crazy 
Hair and his Piano Roll Gang. 

On De & El's release schedule 
now are five singles aimed espe- 
cially for jukeboxes. 
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General News 

Reprise Broadening 
Performer Lineup 

NEW YORK-Reprise Records 
is beefing up its artist roster 
with newcomers as well as re- 
cording veterans. According to 
Mo Ostin, president of Warner 
Bros./Reprise Records, the addi- 
tions to the roster represent a 
continue presenting that which is 
fresh and significant in all areas 
of music. 

Among the "veterans" are 
Randy Bachman and Chad Allen 
who have joined forces with Fred 
Turner and Rob Bachman to form 
Brave Belt. Bachman is the for- 
mer lead guitarist and singer with 
the Guess Who. Allen, who plays 
keyboard and rhythm guitar, is 

also a Guess Who veteran. 
Also joining Reprise is Mary 

Wells, who will soon be going 
into the studio with producers 
Lenny Waronker and Joe Wissert. 
Reprise has also nabbed folk 
singer Tom Paxton, Alan Price, 
former member of the Animals, 
and Jennifer, who most recently 
recorded for Parrot Records. 

Also added to Reprise are Rose- 
bud, a new group formed by Judy 
Henske and Jerry Yester, for- 
merly of Straight Records; and 
the Stovall Sisters, the group 
which backed William Truckaway 
and Scandinavian singer James 
Fleming. 

Peer -Southern Label Adopts 
The MIC Numbering System 

NEW YORK-Spark Records, 
the newly formed label of Peer - 
Southern Music, has adopted the 
MIC (Music Industry Code) num- 
bering system. The label began 
using the MIC system with its 
first release, a single by Keith 
Mitchell of "I'll Give You the 
Earth." The single was shipped 
April 12. 

MIC is an outgrowth of the 
Uniformed Code Numbering Sys- 
tem for record manufacturers 
which was first announced at 
Billboard's initial IMIC meeting 
in the spring of 1969. Since then 

RCA's Reed 
On U.K. TV 

NEW YORK-Jerry Reed, who 
is still riding with his RCA gold 
single "Amos Moses," will appear 
on five major English TV shows 
between Tuesday (20) and Sunday 
(28). Among the shows will be 
"Tops of the Pops" and "The Val 
Doonican Show," which will later 
be televised in the U.S. 

Reed's visit to London will co- 
incide with the recent European 
release of the single "Amos 
Moses." RCA England also re- 
leased his album "Georgia Sun- 
shine." While in London, he will 
also meet disk jockeys and press 
and will be guest on several radio 
talk shows. 

Crow's Baguley in 
U.S. Business Trip 

NEW YORK-Craig Baguley, 
of Crow Publishing, Ltd. in Lon- 
don, will be in the U.S. from 
Monday (19) through May 9, 
picking up catalogs and songs. He 
will headquarter at Robert Mellin 
Music in New York. 

Take off from work and 
get down to business 

ATTEND THE 

3RD ANNUAL 

INTERNATIONAL 

MUSIC INDUSTRY 

CONFERENCE 
Montreux, Switzerland 
June 6-12, 1971 

Contact: IMIC-3 
Suite 900 
300 Madison Avenue 
New York, N.Y. 10017 

when answering ads .. . 

Say You Saw It in 
Billboard 

4 

a standards committee has been 
established and an agreement has 
been reached to utilize 10 -digit 
numbers for identification. The 
first two digits represent carrier 
code, such as 45 rpm, LP, cas- 
sette, tape, etc. The next seven 
digits are a combination of rec- 
ord manufacturer's identification 
and the individual title. The last 
number is a check digit used by 
the computers to validate the pre- 
vious nine digits. 

Mitchell, who stars in the 
Broadway play, "Abelard and He- 
loise," kicked off the promotion 
on his Spark disk with a guest 
shot on "The David Frost Show" 
April 15. 
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WB MONTHLY 
SAMPLER LP 

NEW YORK-To provide great- 
er exposure for its new artists and 
albums, Warner Bros./Reprise Rec- 
ords will release "The Warner/Re- 
prise Radio Show," a monthly 
sampler LP. The first edition in- 
cludes cuts by Ohio Knox, Pearls 
Before Swine, T. Rex, Mother 
Earth, the Doobie Brothers, Ron 
Nagle, Faces and Crazy Horse. 

The LP features interviews on 
various artists as well as music. 
The company is only mentioned 
twice in the record and all selling 
is done on the liner. The record 
is being shipped to campus and 
commercial FM stations. 
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Jobete Making 
Commercial Bow 

LOS ANGELES-Jobete Music 
has been retained by Hasbro Toys 
to create and produce a song 
tailored for the toy manufactur- 
er's new "Love" doll. This marks 
Jobete's entry into the commer- 
cial advertising music field. 

The tune, also called "Love," 
will be recorded by the Supremes 
and serve as the group's new Mo- 
town release. It was written by Al 
Cleveland. 

This commercial project, ac- 
cording to Robert Gordy, Jobete 
vice president, is the beginning of 
a concerted effort to bring the 
publishing house into the radio - 
television commercial field. Jobete 
and its sister operation, Stein & 
Van Stock, have appointed the 
Charles H. Stern Agency as exec- 
utive representatives in the com- 
mercial field. 

CHICAGO DEALER organization officers. Recently elected by the In- 
dependent Record Dealers Association (from left seated): co-chairman 
Paul Johnson, chairman Frank Sparks, co-chairman S. L. Robinson; 
(standing from left) treasurer Mary Ann Johnson, area coordinator 
John Pippen, assistant secretary Lena Harris, area coordinator Ben 
Pearson, secretary Priscilla Williams, and coordinators Robert Williams 
and Immanuel Imala. 
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Studio Track 
By BOB GLASSENBERG 

The new Sound 80 studio in 
Minneapolis will help the upper 
Midwest music market thrive and 
become an increasingly important 
creative center, according to Herb 
Pilhofer, the creative director of 
the operation. He spoke to Earl 
Paige of Billboard's Chicago office 
last week. 

The complex is composed of a 
16 -track studio large enough to ac- 
commodate a symphony; an 8 -track 
studio; and several small studios 
which were built for actors and an- 
nouncers; mixing film tracks and 
mastering rooms and rooms for 
producing molds for disk pressings. 

Much of the equipment, includ- 
ing the consoles, were crafted by 
Pilhofer and engineers Tom Jung, 
Scott Rivard and Gary Erickson. 
They have a new mobile ARP syn- 
thesizer and quadrasonic sound 
system. Rivard's feats include the 
construction of a quadrasonic sys- 
tem for the Tyron Guthrie Theater 
and an electronic music studio for 
the University of Minnesota, as 
well as a sound studio for the Uni- 
versity of Washington. 

Rock groups Crow and White 
Lightning have already made use 
of the complex. The studios can 
also handle commercials, films, 
home video product, and quadra - 
sonic recordings. 

Also envisioned by Sound 80 
engineers is more work with the 
universities in the area. Pilhofer 
has been in communication with 
Stephen Kahne at the University 
of Minnesota hybrid computer lab- 
oratory regarding the possibilities 
of voltage -control automatic mix- 
ing whereby computers can be pro- 
grammed for music. They are also 
working on an electronic acoustic 
system which has already been 
tested by the St. Paul Chamber Or- 
chestra. 

Things are moving so quickly at 
the studio complex that Scott 
Bertas, vice president and chief of 
marketing, predicts sales of $1 mil- 
lion by the end of Sound 80's 
1972 fiscal year. 

* * 
At Toronto Sound Studios in To- 

ronto, Canada, a 16 -track complex, 
Terry Brown, chief engineer, re- 
ports that Crowbar's "Oh What a 
Feeling" single and their latest LP, 
"Bad Manors," has been cut. Also 
recently cut at the studios were 
Ronnie Hawkin's single "Patricia," 
and Chilliwack's single "Everyday." 
The list goes on to include Terry 
Bush's "Do You Know What You 
Are Doing," and the House of 
Commons doing "Do the Fuddle 
Duddle." Brown claims that the 
studio has been solidly booked 
since the Canadian government rul- 
ing on domestic radio content. 

Every kid on the block has one 
since Sergio Mendes built his 16 - 
track studio behind his Encino, 
Calif., home. Well, actually, all the 
kids are using Mendes' studio. He 
produces his own LP's as well as 
other acts which are signed to his 
Serrich Productions. The groups 
include Blue Thumb Records' Bossa 
Rio, and Edu Lobo for A&M, 
aside from his own LP, with Brasil 
'66, "Stillness." 

"I used to get bugged about find- 
ing a rehearsal hall for the group," 
said Mendes. "Then I thought of 
using the guest house as a rehears- 
al hall. When we started that, I 
thought it would be a good idea to 
have a tape recorder rolling." That 
tape recorder cost him $150,000. 

* * * 
SHORT TAKES: At Baldwin 

Sound Productions, Mechanicsburg, 
Pa., Solid Stone completed "Let 
Me Hear It (From Your Heart)," 
with Bill Corish producing and 
Doc Whitticar engineering. . 

Metropolitan Music Co., Nashville, 
has completed LP's by Patti Page 
and Jerry Lee Lewis, produced 
by Jerry Kennedy; and Tex Rit- 
ter in for a singles session with 
George Richey producing. 
The Hit Factory, New York, hosted 
Wess Farrell recording Lucifer 
Jones; and Cashman and West re- 
cording Red Hook; and Jerry Rag- 
avoy producing Howard Tate for 
Atlantic Records. . Echo Stu- 
dios, Levittown, N.Y., has opened 
a stereo cutting room and is placing 
the final touches on their new 16 - 
track board. 

* * * 
Artists in the West Coast Rec- 

ord Plant are Willie Bobo for 
Sussex Records and B. B. King 
16 -track recording units. TV and 
film facilities are also provided. 
Malcom Addey will be the chief 
mixer. 

* * * 
Studio A at Criteria will ex- 

pand its control console to accom- 
modate a separate 18 input remix 
section for easier 16 -track record- 
ing. The new house rhythm section 
at Criteria includes Mack Reben- 
nak, piano and guitar; Mike Utley, 
organ; Jesse Boyce, bass, and Free- 
man Brown, drums. Atlantic 
picked up its last house band, 
the Dixie Flyers, and made them 
into a real live group. I wonder 
how long it will take someone 
to pick these musicians up as a 
group. 

Expect a new Pharoab Sanders 
LP out on Impulse Records soon. 
He is on the West Coast freely 
flowing far out music. More about 
Sanders next week. 

DON PURLOSE, left, Columbia Records engineer, watches the closed- 
circuit monitor as Aaron Baron, standing, of Location Records and Jim 
Guerico, producer, work it out in the Location Recorders mobile unit 
outside Carnegie Hall, New York. They were recording the recent 
Chicago concerts. 
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TO FIND OUT WHERE 
THE BOZ SCAGGS SINGLE 
WILL BE IN A FEW WEEKS, 

CALL SOMEONE IN 
SAN FRANCISCO, TODAY. 

San Francisco has been a pretty good indicator 
of where the rest of the nation is heading. 
(Musically speaking, of course.) 

And the fact is, just about everyone in San 
Francisco knows Boz Scaggs. They've made "We 
Were Always Sweethearts" into a Top -10 single. 

And now, the exact same thing is getting 
ready to happen all over the rest of the country. 

So if by chance you haven't heard about Boz 

yet, wait a few weeks. 
Or call anyone in San Francisco, today. 

a "COLUMBIA: ®MARCAS REG. PRINTED IN U.S.A. 
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Ampex Gets 
'Touch' LP 

NEW YORK -Ampex Records 
has acquired the original cast al- 
bum rights to the off-Broadway 
musical "Touch." The album will 
be recorded Monday (19) and has 
been scheduled for release in 
mid -May. 

"Touch," which celebrates its 
200th performance Saturday (17), 
has lyrics by Ken Long and mu- 
sic by Long and Jim Crozier. An 
additional song, "Windchild," was 
written by Gary Graham. 

TOM SHEPARD, lower left, pro- 
ducer of Columbia Records' origi- 
nal cast album of "Sesame 
Street," flashes gold disk awards 
with members of the television 
show's cast. 

Big Col Promo 
Sets Sights on 
Weather Report 

NEW YORK -Columbia Rec- 
ords has instituted a mass mer- 
chandising campaign for any al- 
bum product regardless of music 
category, which the company feels 
can appeal to major disk and 
concert audiences. A jazz oriented 
group, Weather Report, will be 
the first group treated to this 
contemporary music -level promo- 
tion. 

Columbia's enthusiasm toward 
this new group, which was signed 
to the label without being 
heard, is based on the individual 
talents of Wayne Shorter, saxo- 
phones; Joe Zawinul, keyboards; 
Miroslav Vitous, bass; and Al- 
phonse Mouzon, percussion. All 
but Mouzon, have played as side- 
men to Miles Davis. 

This LP is due for release at 
the end of April, when Colum- 
bia will begin a full marketing 
and publicity campaign for the 
new LP. 

Black -Owned 
Firm Formed 

LOS ANGELES - A black - 
owned record company, Beegee 
Records, has been formed by By- 
ron R. Spears Jr. The first LP 
will be "Peace" by Walter Arties. 

The company will stress con- 
temporary, gospel and religious 
music. Offices are at 3101 S. 
Western Ave. 
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MUSIC OUTING 
ON JUNE 9-10 

NEW YORK -The Professional 
Music Men will hold their annual 
outing at Kutsher's Country Club, 
Monticello, N.Y., June 9-10. The 
outing will be highlighted by a 
Shot -Gun Golf Tournament on 
June 10, with trophies awarded 
to winners. Additional information 
regarding the outing can be ob- 
tained from Hy Ross, c/o Rob- 
bins Music, 262-2934. 
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Executive Turntable 

DIAMOND SUKIN GREGG BROWN 

Joel Diamond appointed general professional manager, 
April/Blackwood companies, the publishing arm of CBS Rec- 
ords. He was previously executive coordinator, popular product, 
Warner Bros. music. . Michael F. Sukin named director, 
business affairs, Columbia Records. He was formerly president 
of a firm producing educational and entertainment films and 
records.... Reed Gregg appointed vice president, United Art- 
ists Records, based in Los Angeles. He is director of corporate 
planning with the label's parent company, United Artists Corp. 
... J. Alphonso "Al" Brown named personnel director, Motown 
Record Corp. He was formerly director, industrial relations, 
Faygo Beverages Inc., Detroit. 

* * * 
Ron Willman named Eastern sales manager of Billboard. 

Willman, who will report to Billboard's sales director Pete Heine 
in Los Angeles, will be based in the New York office where he 
has been for the past seven years. 

* * * 
Jeff Cheen, formerly with Tetragramaton, appointed West 

Coast promotion man for Gregar Records.... Ted Maloney has 
joined ASCAP's West Coast staff as membership representative. 
. . . Bill Moran, Billboard salesman, named national sales co- 
ordinator for Billboard, based in Los Angeles.... Joel Hoch- 
dorf, director of music operations for Alan Jay Lerner Produc- 
tions, has left the company. 

* * * 
Errol Sober named professional manager of Wednesday's 

Child Productions publishing operation. He was formerly with 
the a&r department of Abnak Records in Dallas. . . . Allan 
McDougall joins A&M's a&r department for special projects. 
He will also do projects for living/Almo Music. He was formerly 
with Warner Bros. London office. 

OBERMAN GORMLEY ROSENCRANTZ 

Ron Oberman has resigned as Mercury Records' publicity 
director to become manager of Wilderness Road, a highly ac- 
claimed Chicago rock group. Mike Gormley, formerly a feature 
writer for the Detroit Free Press and Billboard reporter in De- 
troit, will replace Oberman. Mercury has also named Denny 
Rosencrantz to the post of national pop promotion director 
(though he will continue to handle album product). Stan Bly, 
formerly Bell Records' west coast operations manager, is Mer- 
cury's new national singles promotion director. Bly will work 
closely with r&b promotion director Logan Westbrooks and 
newly appointed country promotion director Frank Mull. Rich- 
ard Oliver, artist relations director of United Artists Records, 
has left. 

COLUMBIA'S Chicago studio was the site for Epic Records' artist 
(Bill) Chase album debut for press, radio and trade people on April. 
Shown above at party are, left to right, Mike Kagan, Epic's director of 
national promotion; Mert Paul, branch sales manager; Bill Chase; Al 
Geigle, Montogomery Ward's national merchandising manager; Ron 
Alexenburg, Epic's vice president sales distribution; and Don Van 
Gorp, Epic's regional director of sales. 
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