Forum Pulls
Big Advance

NEW YORK —The Tape
Cartridge Forum, to be held at
the New York Hilton Hotel Oct.
16-17, is drawing a far heavier
registration than was anticipated,
according to Coleman Finkel,
Forum co-ordinator.

Finkel said early registrations
for this year's Tape Cartridge
Forum is far surpassing those
of a year ago.

The Forum is co-sponsored
by Billboard and Merchandising
Week Magazine.

The registration fee is $100
for the two-day educational
sessions. Registrations should be
addressed to: The Tape Car-
tridge Forum, Room 1408,
500 Fifth Avenue, New York,
N. Y. 10036. Telephone 212
LW 4-D080.

R. Bialek Buys
Milestone Line

By FRED KIRBY

NEW YORK—Raobert Bialek,
Washington record and book
retailer, has acquired Milestone
Records, which mainly handles
jazz. Bialek plans immediate ex-
pansion of the label's activities
with Orrin Keepnews, veteran
record executive and jazz pro-
ducer, as general manager.

The new organization plans
an initial seven-album release
with heavy national consumer
advertising. Featured are al-
bums by Helen Merrill, James
Moody, Wynton Kelly and
Martial Solal, as well as two
more classic-jazz reissues with
Jelly Roll Morton and Blind
Lemon Jefferson,

Milestone began on a limited
basis last year with Keepnews
handling production and serv-
ing as an adviser part time. Al-
bums released included such
artists as Thad Jones and Big
Joe Williams, while a stockpile
of unreleased masters were
built up.

A greatly increased sales and
distribution network is being set
up for the new label, which has
moved into new quarters at 22

(Continued on page 10)
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Tape Cartridge Columbia to Pay Entire Tab

SEVENTY-THIRD YEAR

™ 5 CENTS

I'

On Some Local Retail Ads

NEW YORK — In order to
bolster its local advertising, Co-
lumbia Record Sales is launch-
ing a new policy in which it
will foot the entire customer
cost of its co-operative advertis-
ing ventures on specific products,

The program, which is geared
to swing heavy advertising cov-
erage to specific product, is be-
ing rushed into operation. Un-
der the new plan, Columbia
will pay 100 per cent for all
advertising undertaken by the
retailer in promoting product or
artists designated by the label,
Columbia will select this prod-
uct on a national basis,

According to a letter mailed

By HANK FOX

te Columbia customers, the
company will allocate funds to
be used for specific advertising.
Retailers will be notified by
mail of the product to be adver-
tised and the time period in
which the advertisement must

appear. Upon receiving the no-

tice, the retailer must notify his
local distributor if he intends to
participate in the campaign, He
will be told by his distributor
of the amount of money he is
to be allocated.
Columbia will
bursement procedure to dis-
pense its allocations. Retailers
must submit their requests to
the local sales office on an ap-

use a reim-

Sinatra and Ella to Hold
Summit Meeting on TV

LOS ANGELES—A “summit meeting” of top pop vocalists
occurs the first week in October when Frank Sinatra meets Ella
Fitzgerald on an NBC-TV soundstage to tape their first special
together. The program will be colorcast in either November or

December.

Titled A Man and His Music Plus Ella,”

the project will

present current and established repertoire segments spotlighting “the

first lady of song,” the

“chairman of the board" and two head-

liners together. Brazilian composer Antonio Carlos Jobim will reprise
(Continued on page 10)

Phono-Guitar
Combo Hits

By RAY BRACK

CHICAGO — The hottest
phonograph promotional gim-
mick to emerge with the 1968
lines is the offering of low-priced
portable phonograph-guitar com-
binations. Three companies are
making available this pack-
age, guitar and phonograph in-
cluded, for about $£100. Sever-
al other phonograph manufac-
turers have models with jacks
capable of accepting amplified
guitar 1nput.

Basic to the promotion is the
realization that the millions of

(Continued on page 16)

BIG 3 SPECIAL
SEE CENTER
SECTION

Mancy Sinatra continues her hit streak with a brand new
album and single product on Reprise. Her LP, "Country—
My Way," is already speeding vp the Billboard pop charts.
Reprise also reports that the heaviest initial orders for any
Nancy single are coming in on her current “Lightning Girl."”

plication form obtainable from
that office or from the label's
salesmen, If the application is
approved, Columbia will issue
a full reembursement if the re-

(Continued on page 10)

Band Battle
Pulls Talent

By CAMERON DEWAR

BRAINTREE, Mass.—There
will be no lack of good rock
groups in the years to come if
the National Finals of the
“Battle of the Bands” held at
Ridge Arena Aug. 17-19 is any
guage. MNor was there a short-
age of talent in this three-day
contest which featured 29 of the
cream of 11,000 teen-age
bands.

Most sensational happening,
perhaps, of the entire session
was the complete acceplance
and active response of thou-
sands of kids to the “square”
sounds of Becthoven's "Moon-
light Sonata.” More surprising
was that this rousing work was
rendered by the National Finals
winners, the Gents From Utah.

(Continued on page 26)

debut single,
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Long Sessions
Required for
‘Serious” Pop

By CLAUDE HALL

NEW YORK — Record pro-
ducers and performers are
spending longer hours in the stu-
dio seeking for artistic triumphs
as well as commercial success—
and there is evidence that the
two go hand-in-hand. The de-
velopment is another indication
of the fact that pop music to-
day is, in every sense, “serious’
music,

(Continued on page 10)

ITCC Given
MGM in UK

LONDON—Exclusive 4 and
B-track CARtridge rights to
MGM-Verve product in the
United Kingdom were granted
to International Tape Car-
tridge Corp. last week, accord-
ing to Rex Oldfield, general
manager of MGM Records, Ltd.
here.,

The deal calls for an ITCC
London-based subsidiary to mar-

(Continued on page 10)

You are looking at The Cake—the newest and most exciting
singing group to hit today's record scene.
Charles Greene and Brian Stone, who also produced their
“"Baby That's Me,"
The Cake is receiving one of the higgest and most compre-

hensive promotion and publicity campaigns ever accorded a

Discovered by

exclusively for Decca Records,

new act. The Cake have already been set for several major
network TV shows this fall, and their first album will be

released later this fall.
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Executive Turntable

Harold Seider has been named vice-president and general
counsel of .Cameo-Parkway Records, the first appointment by that
company’s new management. Seider, who has been in private
practice since 1962, has been associated with John Schulman and
Bernard B. Smith, specializing in entertainment and corporate law.

* * %

Randy Wood has resigned as president of Dot Records. He
is being replaced by Ammold D. Burk, vice-president in charge of the
music division of Paramount Pictures Corp., the parent company.
Dick Peirce joins Dot as vice-president and general manager. He had
been a&r director for Liberty Records. Peirce and Burk will team to
direct Dot, which is one of the principal components of Paramount’s
new music division, which was recently formed to consolidate all
the company’s recording, publishing and film-music activities,

* * %

Rocky (G) Grosse has been appointed program director of
WWRL, one of the leading r&b format stations in the nation, lo-
cated in New York. He was formerly in that position at the station
a while back, but stepped down to concentrate on his radio show. He
took over a morning show two weeks ago and will now resume
his former position.

* * %

Gene Ferguson has been appointed to the new post of national
field promotion manager for country music at Columbia Records,
In his new berth, Ferguson will be responsible to Thomas Noonan,
Columbia’s director of national promotion, for planning, developing
and directing all Columbia singles product promotion, including
the co-ordination of artists’ appearances and tours. Ferguson joined
Columbia in 1956 as a salesman in the Baltimore branch and was
promotion manager for the company’s southern region before his
new position,

* * %

Judy Lishinsky is the new publicity director at Vanguard Rec-
ords. Miss Lishinsky had been in charge of publicity for Epic Rec-
ords for five years, handling press for the Dave Clark Five, the
Yardbirds, Bobby Vinton and Donovan. She had also been with
the RCA Victor press department for two years.

* * %

Dick Friedenberg, Columbia Record Club, has been promoted
to the post of manager of special projects. He joined CRC in 1964
as music editor and was named staff assistant a vear later. In his
new post he will handle liaison with publishers. He is also involved
with new recordings and repackaging.

* * %

Dick Vanderbilt has joined Laurie Records’ field promotion
and research division. He had been with the product development
division of General Foods for five years and in the sales and mar-
keting division of St, Regis Paper for two years.

* * *

Esmond Edwards, noted for producing such pop-jazz hits as
“The In Crowd"” and “Hang On Sloopy™ by the Ramsey Lewis Trio,
has been named jazz a&r producer for MGM/Verve Records. He
replaces the departed Creed Taylor and will report to Bob Morgan,
head of a&r for the label."Edwards was with Chess/Checker/Cadet
Records the past five years; prior to that he was a vice-president of
Prestige Records. Besides producing records, Edwards is a photog-

rapher and his work has appeared on many album covers.
* * %

Bernard L. Krause, writer, producer and electronic music con-
sultant for Elektra Records, has left the firm to consult independently
for different groups and companies. Krause, who will continue to
operate from San Francisco, will continue as a free-lance consultant
for Elektra on a special projects basis,

* k %k

Arranger Richard Evans has been named to an ad&r post with
Cadet Records, replacing Esmond Edwards., Evans, who has ar-
ranged several of Ramsey Lewis’ hit albums, has also been signed

as an artist. The appointment is effective Sept. 4.
* * *

Al Santiago has been appointed general manger of the Latin
division of Musicor Records; he'll operate out of New York but
spend considerable time in the San Juan, Puerto Rico, office. He

- (Continued on page 8)

MGM Makes Moves
To Expand in R&B

NEW YORK — MGM Rec-

headquartered in Cleveland.
Lester Johnson is president and

ords, in two or more separate
deals, will soon make a major
expansion into the r&b record
field. The company has been
releasing r&b product—namely
Howard Tate—on its WVerve
blue label line, the same line

that features the Righteous
Brothers.
Under mnew deals, which

MGM Records president Mort
Nasatir has been completing in
the past couple of weeks, the
firm will distribute Way Out
Records and another label not
vet named. Way Out Records 15

former Cleveland Browns foot-
ball ace Jim Brown is vice-
president. The contract calls for
several masters a year. Way
Qut, it is understood, will help
in promotion of their product.

The other label will coriginate
from Mickey Stevenson, man-
ager of Kim Weston who is an
MGM artist. Pyramid Records
was under consideration as the
title of the label, but MGM
attorneys were still trying to
clear this. (This is already a
label by this name operating on
the West Coast.)
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New Dot Management Duo

Arnold D. Burk

LOS ANGELES — Arnold
Burk, Dot's new president, is a
dollars and cents executive
whose strength lies in business
affairs. He joined Paramount
Pictures three years ago as an
assistant vice-president in charge
of business affairs. He had been
a member of United Artists
Pictures executive team prior
to switching to Paramount.

On July 1, Burk was named
music-recording  director for
Paramount by the Gulf &
Western parent company in a
move o systemize the film
studio’s music activities which
have generally been off the lot.

In line with that G&W re-
vampment, Randy Wood, Dot's
president for 17 years, was
made a vice-president of Fa-
mous Music while continuing to
head Dot. Burk's shift over
from profits and loss statements
to chief administrator of all
music-recording, was a move
developed by Martin Davis,
Paramount’s executive vice-
president and chief operating
officer, who was given the
added responsibility for all of

Paramount's world-wide opera-
tions last May.

Dick Peirce

LOS ANGELES—Dick
Peirce, Paramount’s new music
executive, has an experience
base which runs from publish-
ing to production, including
heading the Coast office of
Famous Music, the Paramount
publishing wing. Joining Liberty
Records in September 1966,
he became the label's a&r ad-
ministrator, responsible for set-
ting up product flow systems,
overseeing recording schedules
and talent scouting new av-
enues for the label to enter.
Prior to resigning his post last
week, he had been co-ordinating
production by a number of
staff producers for the parent
company's subsidiary labels.
Peirce had replaced Dave Pell,

now with UNI Records, the
MCA subsidiary.
Before joining Liberty, he

was Famous Music's Holly-
wood chief, where he handled
copyright exploitation. For six
vears he was the Coast opera-
tions manager for RCA Victor,
where administration and crea-
tion were daily assignments.

For a short period several
years ago, he ran his own rec-
ord company. Peirce helped
land Liberty the film soundtrack
from “Warning Shot” as well
as the original cast LP from the
country musical “Joyful Noise,”
which ran a short period on
Broadway last year.

150 Attend Motown
‘Showcase ‘68" Meeting

DETROIT — About 150 dis-
tributors and promotion direc-
tors from 35 cities attended the
Motown Record Corp. “Show-
case '68" sales convention held
at Detroit’s Pontchartrain Hotel
Friday through Monday (25-
28).

Highlight of the weekend
was the special “Showcase '68"
show held at the Roostertail
Supper Club Sunday (27) eve-
ning. The all-Motown show was
headlined by Diana Ross and
the Supremes and featured
Stevie Wonder, Marvin Gaye,
Tami Terrell, Gladys Knight and
the Pips, Chris Clark, the Spin-
ners and the Messengers.

The weekend's activities
kicked off Friday evening with

S TR ARG T

WABC GIVES AX
TO LONG DISKS

NEW YORK — WABC,
powehouse Hot 100 format
operation, last week put a ban
on all records running longer
than three and a half minutes
that aren’t in the top 20 of the
Billboard’s Hot 100 Chart,
Many new disks recently are up
to four minutes and longer. Rick
Sklar, program director, said the
move was forced by the num-
ber of long records out today.
“If you put two of these long

records on back-to-back in a
half-hour's period, you end up
with clutter. (Having to run
several commercials back-to-
back.)" He accused record com-
panies of making product for
discotheques rather than radio

stations and asked that shorter .

versions of records be produced
especially for programming. He
has been consulting with other
program directors around the
nation on the problem of long
records.

A G . T AR
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a cocktail party and dinner with
a “Night in Paris” theme. Satur-
day Motown arranged a day at
the MRA Track where a special
Motown race was held to honor
the occasion.

Concluding the sales conven-
tion Monday morning was the
introduction of new product.

Atco’s ‘Billy
Joe’ Drive

NEW YORK — Atlantic Rec-
ords, on its Atco label, has
rushed out the first instrumen-
tal of “Ode to Billy Joe,” the
hot controversial composition
that has caused more stir than
any song with recent memory.
The side was cut by a new
group, the Kingpins,

The label is mounting a mas-
sive promotion drive in all ex-
ploitation media. Disk was pro-

duced in Memphis by Tommy
Dowd and Tom Coghbill.

Randy Wood
Added Color
To Business

By LEE ZHITO

NEW YORK—Randy Wood,
whose resignation as president
of Dot Records was disclosed
last week (see Executive Turn-
table), will be remembered by
the music-record industry for
having added a colorful page
to the history of the business.

Wood started Dot in 1950
in Gallatin, Tenn., with an in-
vestment of 51,000, and the in-
novations he employed in build-
ing the little label into a multi-
million-dollar firm epitomizes
the romance and excitement of
the independent record com-
pany field.

Prior to founding Dot, he had
become a seasoned record man
at the retailing facet of the busi-
ness. He had operated a small
radio repair shop in Gallatin
where he stocked some records.
By 1947, he had become suf-
ficiently intrigued by the rec-
ord business to open Randy’s
Record Shop in Gallatin.

He was quick to realize the
importance of radio in promot-
ing record sales and the poten-
tial of mail order during that
pre-record club era. He bought
a one-minute spot announce-
ment each night on Nashville's
Station WLAC plugging the
Record Shop's mail-order opera-
tion. Within three years, Randy's
was recognized as one of the
largest mail-order record opera-
tions in the country.

When Wood launched Dot
Records, the 33-year-old Ten-
nessean faced a seemingly in-
surmountable retailer resistance
to recordings on an unknown la-
bel based in Gallatin, Confident
that his product would sell if
dealers would stock it. Wood in-
itiated the 100 per cent guaran-
tee principle. Dealers, assured
that they would not be stuck
with dead inventory, {freely
stocked the Dot singles. The la-
bel's releases soon climbed the
best-seller list.

The 100 per cent guarantee
policy was quickly adopted by
other firms, and for a time it
was an industry-wide marketing
fact of life.

Thanks to such hits as “San
Antonio Rose” by Johnny Mad-
dox, “Trying,” "P.5. I Love You,
“To Be Alone” by the Hilltop-
pers, and “Hearts of Stone” by
the Fontane Sisters, Dot soon
emerged as one of the top sell-
ing labels in the singles field.

Dot Records created sufficient
stir by 1957 to attract the at-
tention of Paramount Pictures,
which bought the label that

(Continued on page 8)

British Music Fair
Pulls 35 Exhibitors

By NIGEL HUNTER

LONDON—The sixth British
Musical Instrument Trade Fair
took place here Aug. 21-24 at
the Hotel Russell. This year's

showing attracted a record 35
exhibitors, and a bumper vol-
ume of business. The displays
ranged from an automatic pi-
ano teaching laboratory to a
mini bagpipe called the Doodle-
sack. The Fair was crowded by
visitors from the British industry
and abroad.

The automatic piano teach-
ing idea can be described as a

player piano with a tape mem-
ory added,

The system enables a teacher
to coach any number of pupils
by remote control. Monington
Weston, the manufacturer, is
discussing the introduction of
this pﬁnciEle in America with
two possible licensees.

Organ business is growing
apace, and Hammond Organ
(U. K.) announced at the open-
ing of the Fair the success that
has attended the company's ex-
port drive, which has sold its

(Continued on page 60)
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NASHVILLE—Arrangements
have been completed between
the Country Music Association
(CMA) and Goodson-Todman
Productions for production of
the all-industry CMA Awards
sShow for television.

The announcement was made
by Roy Horton, chairman of the
board of CMA, who met earlier
during the week in New York
with Goodson-Todman execu-
tives.

CMA announced earlier (Bill-
board, Aug. 19) that this cere-
mony, the first ever of its kind
in country music, would be held
Oct. 20 this year preceding the
Country Music Hall of Fame
presentation in Nashville. Others
have agreed to relinguish their
regular awards in deference to
this one all-encompassing af-
fair.

Goodson-Todman, producers
of such TV network shows as

Levin Sells
MGM Stock to
Time, Seagrams

NEW YORK — Time Inc.
and Edgar M. Bronfman, vice-
president of Distillers Corp.—
Seagrams, Ltd., last week an-
nounced buy—in two separate
deals—shares of Metro-Gold-
wyn-Mayer Inc., the parent firm
of MGM Records. Most of the
shares — about 560,000 — were
sold by Philip J. Levin, who
waged two fierce proxy battles
in the last year and a half for
control of MGM. Time Inc.
bought 300,000 of the shares.
James A. Linen, president, said
the purchase represents months
of study of the motion picture
industry and reflects the com-
pany's desire to obtain an in-
vestment position in the rapidly
developing technology of mov-
ies, TV, and the music and rec-
ord industry. The Time invest-
ment represents $17.7 million,
Bronfman is now the largest sin-
gle stockholder of MGM.

Lisberg Makes
Publishing Deal

NEW YORK—Harvey Lis-
berg, president of Man-Ken Mu-
sic, Ltd, has completed nego-
tiations with Vic Catala of Crea-
tive Images, Ltd. and John Phil-
lips, professional manager of that
firms publishing arm, Rock Is-
land Music, to co-publish all
material of Mark Jordan, leader
of the Edison Electric Band.
Lisberg will accompany Lisberg
to England for meetings with
other Man-Ken writers, includ-
ing Graham Gouldman. Jordan
also will confer with English
acts with plans to write for
them.
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MILLER CITED
IN VIOLATION

NEW YORK — Three Flor-
ida songwriters have filed suit
in Federal District Court here
charging Miller Music Inc. with
copyright infringement. Ruth G.

Parker, and Arthur and Con-
stance Sherman charged that the
music of “Games That Lovers
Play,” published by Miller Mu-
sic, was the music of “"New
Romance,” written by the com-
plainants in 1963.
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“What's My Line,” "“Maitch
Game,"” “Pass Word” and “To
Tell the Truth,"” said the crea-

tive director of the CMA awards _

show would be Mike Gariulo,
Goodson-Todman staff member,
who runs the “Model of the
Year Show™ for CBS, and whose
credits include a number of tele-
vision specials.

Negotiations are under way
with TV network officials con-
cerning scheduling of the an-
nual show.

CMA members already have
carried out initial balloting for

'CMA Show TV Production Set

go out in the near future to

_ select the winners. The ballot-

ing is being conducted by Price
Waterhouse, and no official or
member of CMA will know the
outcome until the sealed enve-
lopes are opened during the
ceremony.

The CMA show will be held
at Nashville’s Municipal Audi-
torium during the 42d anniver-
sary celebration of the "Grand
Ole Opry.”

With Horton, representing
CMA in the negotiations with
the production firm, were Bill

nominees in the various award Hudson, Ben Rosner, Larry
categories. A second ballot will Moeller and Bill Denny.
OO e A TR TSR TR T T S

EDITORIAL

CMA Prestige

It is gratifying to learn that arrangements have been concluded

between the Country Music Association (CMA) and Goodson-Tod-
man Productions for the production of the all-industry CMA Awards
Show on TV. (See separate story.) As a result of this development,
awards in the country field will take on new significances, They
will be backed by the prestige of the CMA and the winning artists
will receive top TV exposure and promotion, The entire couniry

field—publishers, writers, artists and promoters— will gain.

Historically, myriad publications have presented awards in the
country field—so many, in fact, that the awards diminished in
significance. Some publications, including Billboard, are relinguish-
ing their awards in deference to the CMA Awards.

Balloting, conducted by Price Waterhouse, is already underway.
We urge every CMA member to vote so as to make the coming
awards the most meaningful in the annals of the country field.

088 O AT TR AT GATM TGt

Cameo Principals Sued
On Complicated Stock Deal

NEW YORK — Lucarelli
Enterprises Inc. and Emanuel
Lester have filed suit in Federal
District Court here against
Cameo-Parkway Records, Inc.
and several others charging that
attempts to interest Lucarelli
and Lester in acquiring Cameo
stock were made for the purpose
of stimulating public interest to
produce a rise in the price of
the corporation’s shares.

The suit alleged that Harry
Bank and Shepard Green, rep-
resented that John D. Mac-
Arthur held a firm contract
through his company, Bankers
Life & Casualty Co. with Wil-
liam H. Bowen and William
King for the acquisition of con-
trolling interest. Bank, Green,
MacArthur, Bankers, Bowen and
King are defendants in the suit,
which claimed that these de-
fendants would entertain a writ-
ten offer for the acquisition
from Bankers of 312,000 shares

Segal & Gimbel
Form Pubberies

NEW YORK — Two new
publishing firms, Van-JTak Mu-
sic Corp (ASCAP) and Bates
Music Publishing Corp. (BMI)
have been formed by Madelyn
Segal, singer-composer, in part-
nership with Herman D. Gim-
bel, Audio Fidelity president.
Miss Segal will operate both
firms.

Chavez Sues
Web IV Music

NEW YORK — Chavez Mu-
sic, Inc. has filed suit in Fed-
eral District Court here against
Web IV Music, Inc. charging
that “Are You Lonely for Me,”
which was published by Web
IV Music, infringed the copy-
right of Robert Moore's “Search-
ing for My Love,” which was as-
signed to the plaintiff.

of ca|i>itnl stock at 53 a share,
payable as $300,000 in cash, the
balance six months after clos-
ing.

The plaintiffs contended they
therefore made a firm offer to
purchase the stock and de-
posited $25,000 in escrow to
show good faith. The com-
plaint further stated that in July
of this year, Green and Bank
advised the plaintiffs that the
offer was acceptable to Mac-
Arthur and Bankers.

According to the complaint,
the plaintiffs were assured by
Bank and Green on July 31
that the contract would be closed
on Aug. 3 with Bank and Green
also assuring the plaintiffs that
there was no truth to a story
that Bowen had sold 347,000
shares to Allen Klein and Abbey
Butler, also defendants. The
complaint states that Bank,
Green, MacArthur and Bankers
have since refused to sell the
312,000 shares to the plaintiffs.

Controlling interest in Cameo-
Parkway Records was recently
acquired by Klein and Butler.
Shortly after the transaction,
Cameo entered into a distribu-
tion deal with AMG Records.

J

~

FRED FOSTER, Monument Rec-
ords president, as honorary chair-
man of Mashville's United Givers
Fund for the music industry, re-
ceives the year's first pledge from
RCA Victor's Chet Atkins, right.
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The biggest
thing to happen
fo Country since
Pavul Bunyan!

JohnnyCash&
June Carter

Together

on Columbia
Records®
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A giant of an album!
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starring
John Gary

The release of John Gary’s new Carnegie Hall
album signals the start of an all-out advertising
and promotion campaign featuring theentire RCA
Victor catalog of this talented young entertainer.
We're backing this big sales push with consumer -
advertising in top national magazines , . . radio
spots. . . counter and window displays. . . browser
cards .. . a new consumer catalog and other séll-
ing aids, And—for the first time—both the new
album and the Stereo 8 Cartridge Tape are being
released simultaneously, For complete details
about this big, big new promotion, contact your
RCA Victor distributor today!
Exciting “live™
recording of John
Gary’s recent Car-
negie Hall Concert
1s a handsome flap-
type album includ-
ing photographic
highlights of John’s
brilliant rise to
stardom, A terrific
package.
& The John Gary Carnegie Hall
Concert . .. .. LOC/LS0O-1139*

® The Bestof JohonGary . . .. ...
.+ .. LPM/LSP-3730%
e Spanish Moonlight . . . . ... ..

. « « « LPM/LSP-3785
e So Tenderly . . . LPM/LSP-2922*

® The Nearness of You ... ....
. « « . LPM/LSP-3349
e A Little Bit of Heaven . . . . . ..
. + « « LPM/LSP-2994*

@ John Gary Sings Your All-Time
Favorite Songs . LPM/LSP-3411*

e John Gary Sings Your All-Time
Country Favorites LPM /LSP-3570*
e John Gary Sings Especially for You
. « « » LPM/LSP-3695
® The John Gary Christmas Album
. .. . LPM/LSP-2940
® A Heart Filled withSong . . . . . .
. « LPM/LSP-3666*

e Encore. ... .. LPM/LSP-2804%
® Choice . .. ... LPM/LSP-3501*

@ Catch a Rising Star . . ... ...
. « « « LPM/LSP-2745%

*Thes¢ albums also available on RCA Stereo 8 Cartridge Tape.

RCAVICTOR@

) The most trusted name in sound

This One

A ARART O

8471-GLU-YST4
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Market Quotations

(As of Moon Thursday, August 24, 1947)

HAME ng:s“h'l' ﬁltl‘h?:l. I"IHII;‘I - |:'I‘:'H : l::lni ! n:l.:l'
Admaral a8 034 A48 24T 233 23 -1V
Amencan Broadcasting 102 T4 332 767 T75%a T&W - 15
Ampex 4034 223, B42 3va 35 ITa + 3
Audio Devices 0% 2% 7B T 5%y 254 -1%%
Autematic Radio &7 e 93 dv: 5% éa + %
Avlematic Retailer Assoc. 76% 5134 239 70%  66% 687 -3V
Cameo Parkwoy 2354 2% 450 23% 19 2 + 3y
Canteen Corp. 28% N% 373 25%s 24% 2473 unch.
CBS 76l  59% 1415 1% &0l &1 -2l
Columbia Pic. 52%  33v: 104 A%  AT7V4 47V =1
Consolidated Elec. 57% 8% 259 48 46V 4834 - 35
Disney, Walt 104 73 227 P13 B85W 913 +74
EMI 3% IV: 680 =101 5 Ya + W
General Electric 109% B2 B&S 107V: 1051 107V  +2%
Gulf & Western 64% 30% 2380 8% 554 55V -3la
Handleman 34 1TV 297 323 Ny 3% - W
MCA S8% 4% 39 552 54V: 55 + Ya
Metromedia 1% 40% 202 6034 59V &0 - %
MGM 61% 323 1028 61 54 544 - %
I 93va 75 404 86% B4la: B43% - %
Motorola 1247 90 J00 12934 124% 125V =314
RCA 58 42% 1026 54 52 5214 - 3
Seeburg 20% 15 271 1934  18% 1874 - ¥
Avnet 4415 167 748 IBVa 35% 38 -1%3
20th Century 57% 32% 705 55% 504 54% 2 +13;
Trans Amer, 44%% 285 BPS 425  40% 403 =134
WB 8% 16% I T W WA - W
Wurlitzer 3 8% 152 28% 26%a 7% + W
Zenith 70T 473 A1 &6V 64V Ad4Ve -2%

Week's Week's Week's
OVER THE COUNTER* Weh flow  Clese

(As of Moon Thursday, August 24, 1967)

GAC Blg 7 83
Jubilee Ind. Ve 15 &%
Lear Jet 1435 14 16%
Merco Enf, 13 105 13
Mills Music 26V: 254 26V
Pickwick Int, 17 1644 146%4
Telepro Ind. 435 3% 334
Tenna Carp. 12% 1134 12
Orrtronics &34 & 634
ITCC 3% 12% 1214

*Over-the-counter prices shown are “bid"” (as opposed to “asked”), Meither the
bid nor the osked prices of unlisted securities represent actual transactions.
Rather, they are a guide o the range within which these securifies could have
been sold or bought at the time of compilation,

The above quotations compiled for Billboard by Merrill Lynch, Piarce, Fenner &
Smith, Inc., member of the Mew York Stock Exchange and all principal stock
exchanges.

Letters To The Editor

TRUST THAT YOU WILL WANT TO CORRECT ERROR
IN ARTICLE RE FEDERAL TRADE COMMISSION ORDER TO
COLUMBIA RECORD CLUB ON PAGE 6 OF BILLBOARD IS-
SUE DATED AUG. 26, 1967 THAT SAYS QUOTE DECISION
ESSENTIALLY CAST ASIDE THE 1964 RULING WHICH
FOUND NO THREAT OF MONOPOLY IN THE ACTIONS OF
THE COLUMBIA CLUB UNQUOTE THIS IS NOT CORRECT.
THE COMMISSION'S RULING DOES NOT REVERSE THE
EXAMINER'S 1964 DISMISSAL OF THE ORIGINAL
CHARGES EXCEPT FOR THE ISSUE OF WHAT COMMIS-
SION CHAIRMAN HIMSELF TERMED A QUOTE NARROW
UNQUOTE ORDER RELATING PRIMARILY TO THE EXCLU-
SIVITY OF THE COLUMBIA RECORD CLUB'S LICENSING
AGREEMENT WITH OTHER RECORD MANUFACTURERS.
WE ARE GRATIFIED THAT THE SWEEPING CHARGES OF
THE ORIGINAL COMPLAINT HAVE BEEN RECEIVED, IN-
CLUDING THE REJECTION ONCE AND FOR ALL OF ANY
CLAIM.OF INJURY TO COMPETITION AT THE DEALER
LEVEL. INASMUCH AS YOUR AUG. 26 ARTICLE EVEN CON-
TRADICTS REPORT YOU PUBLISHED IN AUG. 19 ISSUE, I
AM SURE THAT YOU WILL WISH TO OFFER YOUR READ-

ERS A CORRECTION.
CORNELIUS F. KEATING
VICE-PRESIDENT, GENERAL MANAGER
CBS DIRECT MARKETING SERVICES DIVISION

Electronic Stereo

Dear Editor:

It was distressing to read in the
Aug. 19 i1ssue of Billboard the
statement by Dave Rothfeld urg-
ing electronic stereo. Electronic
stereo is a curse for music lovers,
Many serious music lovers, my-
self included, not just critics, are
interested in mono recordings.
Who wanls an engineer or a
gadgeteer to stand unnecessarily
between the interpreter and the
listener. This is why major labels
put out mono only where the
original recording was made in

mono only. Would that labels kike
Nonesuch would follow  suit,
Labelling “electronic stereo” is
not enough because many con-
sumers do not know what that
means.

The serious music lover is the
backbone of the classical busi-
ness. We should not throw him
over in the interest of acquiring
more sales temporarily, As a re-
tailer I am tired of double in-
ventories. It is time the record
industry did something to educate
the public so that we would have
just records. By the date of the
recording we could tell whether

Koppelman-Rubin Expanding

LOS ANGELES—Koppelman-
Rubin Productions will move to
new quarters four times the size
of its current facilities to handle

a Coast staff now numbering
seven people. The press of in-
dependent disk assignments has
necessitated the move in two
weeks to the larger offices at
7033 Sunset Boulevard,

Newest member of the Coast
adr staff 15 Jack Nitzsche, who
has jumﬁed into the assignment
fray with disks by Gary Bonner,
who will appear on Colum-
bia and Zolly Yanovsky of the
Lovin’ Spoonful, who hasn't
been placed yet. Bonner, 21-
year-old wvocalist with a shout-
ing blues style, writes with
Alan Gordon for the K-R pub-
lishing interests.

Nitzsche 15 also cutting the
second single by Elmo and
Almo, the children’s voice duo,
for Warner Bros. Nitsche has

Capitol Eyes

LOS ANGELES — Wallpa-
per, trading cards, beach blan-
kets, place mats, calendars, pic-
ture puzzles—they all loom as
new avenues of promotional ex-
posure for Capitol artists.

The company is currently
clearing the way legally for the
use of its album covers by
Western Merchandising Corp.,
which specializes in developing
character merchandising proj-
ects, The aforementioned items,
plus a score of other products,
ranging from paper dresses to
toys, are included in the scope
of items Western Merchandis-
ing creates for its clients.

Capitol's role with Western
will be to provide teen-oriented
album covers for duplication into
various forms of objects for
duplication into various forms of
objects for young people. Fred
Rice, Capitol's merchandising
aids development manager, has
been the liaison between the
label and Western which will
utilize the four-color art off the
LP jackets and develop products
retaining the graphic scope of
Capitol's art department. LP

ABC REVAMPS
FOR 4 FORMATS

NEW YORK—In a major
policy change, the American
Broadcasting Co. split its radio
network into four separate
services last week under the
leadership of new radio net-
work president Walter A,
Schwartz, The new radio net-
work operation will consist of
four separate programming
services—the American Person-
ality WNetwork, the American
Contemporary Network, the
American Information Net-
work, and the American FM
Network. The change was made
to accommodate various types
of formats. ABC is the first
national network to provide
programming material exclu-
sively for FM.

PO 1 T T O AR R

the sound is up-to-date or not.
Many of the best artists were not
available to perform in true
stereo but their legacy will always
remain important. There is a car-
tridge available that will play all
records. This is where the record
industry has fallen down. It must
educate the public that mono rec-
ords sound even better on a stereo

machine.
Bob Bialek
Discount Record and
Book Shop
Washington, D. C.

www americanradiohistorv com

been an artist on Reprise and a
free-lance arranger in the past.

Other executives in the office
include Gary Klein, 25-year-old
West Coast activities director;
Bruce Wendell, former KBLA
librarian, now learning the pub-
lishing business as a publishing
administrator; Johnny Bond, na-
tional promotion manager and
Joe Wissert, who produces the
Spoonful and Turtles and splits
his time between both coasts.

Partners Charlie Koppelman
and Don Rubin, who recently
cut Petula Clark's new single,
were scheduled to cut the fol-
lowuop LP here last weekend.
Their recent five-week stint
here, seeking to establish closer
ties with Coast disk clients and
to develop plans for their entry
into television, points up the
growing activity for the com-
pany in California, Klein points
out. The majority of K-R's disk

dates are now here, according
to Klein, who cuts Gary Lewis
and the Playboys among others.

Klein is currently in the proc-
ess of signing two new writing
teams for K-R's Chardon Music.
The young executive says the
company needs its “monster”
type songs for its own clients.
“It used to be where I'd run
around with demos. Now we
need them for our own acts.”

Klein feels there is a younger
feeling to the recording indus-
try here as opposed to New
York "where the guys have
been playing record dates for
15 years and are only con-
cerned about how many ses-
sions they can pack into one
day."” Klein points to such new
record sessions sidemen as gui-
tarist Russ Titleman and Mike
Dasey and drummer Jim Gordon
as typifying the new breed of
“interested” musicians working
the pop scene here.

Album Cover Deals

covers will be reproduced in
their exact state for the games,
picture puzzles, bed spreads,
etc.

The Beatles, through another
sideline product merchandising
affiliation, would not be repre-
sented in the new venture,

Western Merchandising has
been developing products for a
number of television shows, per-
sonalities and publishing houses,
including: “Daktari,” "Man

From UN.C.L.E.,” “Flipper,”
“Tom and Jerry,” “Bullwinkle,”

Chipmunks, New York Mets,
Archie Comics, Herb Alpert,
Tony Bennett, Petula Clark and
Willie Mays, for example.

Norm Marks, an executive
with Western, became interested
in Capitol's album covers after
seeing a number of the label’s
own specially designed book
covers which promoted teen
acts.

RCA to Run Major
Promotion on Gary

NEW YORK — RCA Victor
will run a large scale promotion
on John Gary during Septem-
ber and October, including the
artist's 14 Victor albums, the
latest being a live recording of
his March 27 Carnegie Hall con-
certs. Ten of the albums also
are available in 8-track tape
CARtridge.

The promotion will feature
extensive trade and consumer
advertising, and 20, 30 and 60-
second special radio transcrip-
tions for Jlocal advertising.
Among point-of-sale materials
being supplied dealers are a six-

bin “Starring John Gary"” rack
header, browser divider cards
listing all of Gary's album
product, a “Starring John Gary"
counter merchandiser, “Star-
ring John Gary” six-bin die-
cut title strip pieces, blow-up
drawings of the artist, window
displays and a special consumer
catalog.

Also planned are teaser mail-
ings, blanket advertising mats
for all Gary albums, 140-line
and 280-line advertising mats
on the Carnegie Hall album,
and glossy miniature album
COVers.

Wood Parlayed $1,000
Into Record Empire

o Continued from page 3

year for approximately $2,000,-
000 of Paramount stock. Wood
was retained as the label's pres-
ident, made a vice-president of
Paramount Pictures, and Dot
was moved from Gallatin to
Hollywood.

After Dot became a Para-
mount subsidiary, the label
started producing its first LP's.
With its entry into the LP field,
Wood was responsible for other
innovations which later were
adopted by other firms. He in-
itiated the delayed billing tech-

in depth. He is recognized as the
first to use a hit single as the
title for an LP follow-up with
the Billy Vaughn "Sail Along
Silv’ry Moon™ single and album
releases. He was also among the
first to turn TV and picture per-
sonalities into successful record-
ing artists when he recorded
Gale Storm from the “My Little
Margie" TV series and film actor
Tab Hunter. The latter’s “Young
Love” was a top-selling single.

In his 17 years at Dot’s helm,
Wood personally produced the
lion's share of the label's re-
leases, which perhaps explains

the artist loyalty the label has

nique, thereby offering retailers
enjoyed.

a credit incentive to stock Dot

Executive Tumtable

* Continued from page 3

was formerly with Tico/Allegre Records; he was a co-founder of
the Allegre label. Art Talmadge, president of Musicor, said Santi-
ago's appointment marks a major expansion in the Latin field.
Santiago will be responsible for recording, packaging, and market-
ing all Latin product on the label.
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Tony belts out a smash in
his spectacular hit
tradition...

‘For Once
in My Life..

wwWw_americanradiohistorv com

Tony scores a first
with the most memorable
movie song of the year...

‘Something in
Your Smile'...

(From the Apjac 20th Century-
Fox Picture "Doctor Dolittle")

The new Tony Bennett single.
On COLUMBIA RECORDS#
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Pop Trend:

® Continued from page 1

The trend toward a more
sophisticated and serious pop
product has resulted in several
problems. For one thing, it's
difficult to find a studio that
has an opening and labels are
being forced to reserve time a
month or more in advance. Too,
costs per single record — and
even more so for albums—have
been mounting rapidly.

The Left Banke just spent
more than 30 hours in planning
and producing their new single
—"Desiree"—for Mercury Rec-
ords. Charlie Fach, director of
record product for the Ilabel,
thought this set a record for the
firm, but considers the group
“the most creative act in our
corporate history.”

Striving for records that
mean something and say some-
thing musically, rock ’'n' roll
artists are working harder on
each individual cut. The days
when albums featured one or
two hit tunes and a bunch of
hastily recorded tunes are fad-
ing.

The talk of the industry is
the amount of time spent in the
studio—and the astronomical
studio costs that have resulted
—by the Beatles and the Beach
Boys. But other long hours in-
side studio walls have been
chalked up by such artists as
Oscar Toney Jr,, Aretha Frank-
lin, the Youngbloods, Eric Bur-
don and the Animals, the Mu-
sic Explosion, the Cream, the
Mothers of Invention, and
Simon and Garfunkel, just to
name a few,

In the case of the new LP
"Winds of Change” by Burdon,
producer Tom Wilson spent
long hours in April through
July in three different cities
around the world to come up
with the finished product,

“Little Bit of Soul” by the
Music Explosion was produced
in about an hour by Super K
Productions. But producers
Jerry Kasenetz and Jeff Katz
were in the studio 30 plus hours
trying to come up with a fol-
low-up hit for the Laurie Rec-
ords group.

The first Aretha Franklin
hit—"1 Never Loved a Man
the Way 1 Love You'—took
almost three days of work in
a Muscle Shoals, Ala., studio,
Papa Don Schroeder, inde-
pendent producer, said it took
23 hours in a studio to come
up with “I'm Your Puppet” by
James and Bobby Purify and
27 hours for “Shake a Tail
Feather.” Felix Pappalardi, who
produced an album by the
Cream recently in New York for
Atlantic Records, said it took
six hours to do “Strange Brew,"”
a big British hit.

The reason that it is taking
longer to produce records, ac-
cording to MGM Records pro-
ducer Tom Wilson, is that the
record business today is an “in-
tensively creative business.”
Songwriters are trying to say
more and the producers and
performers are trying to say
more in the records. Any rec-
ord by the Mothers of Inven-

Columbia Pays Tab

e Continued from page I

tailer meets with the conditions
spelled out by the company.
Retailers are permitted a full
range of media, including loenl
and school newspapers, radio
and TV, theater programs, tran-
sit advertising, billboards and
regional editions of TV Guide
magazine. Funds will be allo-
cated, according to the source,
on a proportionally equal basis
This program will supplement
Columbia’s national advertising.

Sophisticated, Serious

tion takes two weeks to record
and two weeks to edit, he said.
And this occurs in spite of the
fact that Frank Zappa, leader
of the group, sometimes writes
out a full script to an album,
s0 the group knows exactly
what it's doing.

At the Monterey Pop Festi-
val, Simon and Garfunkel said
they'd been working 51 hours
on their current single—"Faking
It."” At that point, they had not
finished the record,

The Beatles freed everybody,
Wilson said, "And many people
don’t realize what fantastic mu-
sical growth there has been in
a group like the Beach Boys.
Motown product never stays
the same, each new record is
a little different, a little more

sophisticated.”
Innovation is the key ele-
ment. Bo Gentry and Richie

Cordell taped the sound of a
kettle drum backward 1o get
a unique sound on their pro-
duction of a recent Tommy
James and the Shondells hit.
And this 15 one of the reasons,
Wilson felt, why Bob Crewe is
such a great producer. “If he
hears a bluebird flying by the
window, he'll stick a micro-
phone out and record it and use
it on a record if he likes the
sound."

Records are becoming more
and more an art form, says
Pappalardi, who has produced
records by the Cream, the
Youngbloods, the Vagrants and
others. “There's a great deal
of thought put into a record
before ever going into a studio,
then you're constantly fighting
in the studio to reach your
ideal. I try to get the absolutely
best production every time and
expect the B side to be as good
as the A side. The time for

REMEMBER WHEN?

throwing away the B side is
past.”" He said he'd already spent
six hours in a
“Sparrow Tune” by —the Bo
Grumpus and hadn’t finished
the session yet.

While studic costs have gone
up, because many groups do
their experimenting in front of
a mike, recording costs as a
whole have not gone any higher
than in previous years, said
Wilson. The reason is that most
of the music is made by a
small group today; whereas in
the old days a record company
had to hire 30-35 musicians for
a Ses510n,

Gary Kellgren, engineer at
Mayfair studio, however, works
many 14-hour days.. MGM has
the studio booked through most
of September; Decca Records
takes it over after that, “It’s
been a great season for studios
all over town,” Kellgren said.
Some of the other noted en-
gineers include Brooks Arthur
and Roy Haley at A&R Re-
cordings and Chris Houston at
Talent Masters. Tom Dowd of
Atlantic Records is fast becom-
ing a legend in the field and
the record label, realizing his
merit, just recently made him
a vice-president in the firm.

Wilson felt that every one
makes a contribution to today’s
records, which are usually re-
corded in tracks. He -gives
acetates of the voice and basic
track. to the artist, the ar-
ranger, the engineer, and him-
self to take home after a ses-
sion, Before adding another
track, all four will confer on
how to make things better.
“Rather than superimpose my
own musical personality on a
record, I try to find out where
the artist wants to go and help
him get there.”

NY Congressman Had First

Copyright in

WASHINGTON — Who re-
members Sol Bloom, New York
Congressman from 1923 to
1949, and music publisher of
the first song to be copyrighted
in the 20th century?

The Copyright Office does,
because Sol Bloom, self-styled
“Progressive Publisher” of the
early 1900's, had promotional
ideas as far out, for his time, as
anything the mod groups come
up with today.

On Dec. 28, 1859, Progres-
sive Publisher Bloom sent a
man to stand at the main en-
trance of the Copyright Office
for the whole day. A relief
standee was posted outside the
same door all night. Two, then
five men appeared on successive
days, standing watch.

People began asking ques-
tions. The mysterious visitors
would only say: “Sol Bloom,
the Music Man, will tell you.”

And he told them, on Jan. 2,
1900, in nationwide advertise-
ments that although more than
30 million copyrights would be
issued during the century just
begun,

“In line with our usual po-
licy of being first, we have se-
cured

Copyright No. 1: ‘I Wish |
Was in flgixie Land Tonight'

by Raymond A. Browne
Sol Bloom, The Progressive Pub-
lisher™

In his autobiography (Put-
nam, 1948), Bloom said this
was his best single idea for
music promotion, and it got
good results. He still re-

20th Century

membered it fondly as he
rounded out over 25 years as
Congressman and music man,
one year before his death in
1949 at the ripe old age of 79.

A nostalgic Copyright Office
Special Assistant in the Refer-
ence Division, Donald Reines,
recorded this bit of music pub-
lishing history in last week's
Library of Congress Informa-
tion Bulletin. Also in 1900, pro-
phetic of America's musical fu-
ture, deposited works were di-
vided into classes for the first
time, and music was given a
copyright classification of its
WL,

‘Dolittle’ Qualifies
For Gold Record

NEW YORK — 20th Cen-
tury-Fox Records reports that
the soundtrack album of “Doc-
tor Dolittle™ has qualified for a
gold record on the basis of ad-
vance sales with its initial press-
ing of 500,000 albums virtually
sold out. The album is due to
reach retailers this week. The
film's premiere is listed for Dec.
19 at Loew's State Theater
here. Music and lyrics are by
Leslie Bricusse,

Grinnell Fire

FLINT, Mich. — Grinnell’s,
leading music and record dealer
here, was burned to the ground
early Wednesday (23). The
three-story and basement build-
ing contained about 6,700
square feet.
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Sinatra and Ella to Hold
Summit .Meeting on ‘TV:

e Continued from page |

selections with Sinatra from
their recent
Nelson Riddle's orchestra will

backdrop both headliners.

Sheldon Keller, who wrote
the first two “Man and His Mu-
sic” specials, is writing the up-
coming stanza which Robert
Scheerer is producing.

Sinatra and Fitzgerald had
been slated to record a historic
duo LP here last week, but the
session  was tponed when
both sought additional time to
research material. Sonny Burke
plus the entire Reprise a&t staff
are working on selecting songs
for the LP,

Reprise general manager Mo

LP collaboration..

Ostin had hoped to have an LP
recorded well in front of the TV
taping for release right after the
national exposure. Admittedly,
Ostin has faced a setback in that
Sinatra and Fitzgerald have
commitments during the ensu-
ing weeks which could delay
their getting together to cut the
album in time to tie it into the.
TV show. The Reprise merchan-
dising organization has mapped
major programs for the LP,
which are being held in abey-
ance,

The LP union has been
months in planning. Reprise
now has the major project of
formulating logistics of  both
artists to find a block of time
when both are free for a session
at United Recording,

Robert Bialek Purchases
Milestone Record Label

o Continued from page I

West 48th Street here. Keep-
news explained that distribution
will be through normal whole-
sale channels “in those areas
where there are distributors with
the knowledge and interest to
properly handle the task of do-
ing a solid sales job with a spe-
cial product like jarz.

“Elsewhere, rather than suf-
fer the frequent frustration of
dealing with distributors who
don't know jazz and couldn’t
care less, and will gladly keep
your albums a few months and

Jerden Signs
Snuff Garrett

SEATTLE — Snuff Garrett
Productions has been signed by
Jerden Music, Inc. to produce
the Kingsmen's next Wand sin-
gle. Jerden Music singles cur-
rently being released are “Fire
Girl” by the Brave New World
on Epic, “"Mr. Kirby” by the
MNew Yorkers on Scepter, "Green
sleeves” by Gordon on Uptown,
and “The End” by Linda Ball
on Jerden.

Electronic Mfg.
Company Formed

NEW YORK—Management
Telecommunications  Systems,
Inc., a firm specializing in sup-
plying a wide range of modern
electronic tools and devices as
well as services on manage-
ment communications to indus-
try and institutions, has been
formed here. MTS will be di-
vided into Amphicon Systems,
Inc.,, of Norwood, N. J., and
Management Communications
Network of New York.

Amphicon manufactures and
markets  electronic  display
equipment, Management Com-
munications Network will pro-
vide facilities for various forms
of electronic presentations and
conferences. Robert White is
president of Management Com-
munications Network, while
Frank Dell’Aglio heads Am-
phicon.

Eliran in U. S.

NEW YORK — Ron Eliran,
Israel's top pop singer, is in
the U. 8. to work on his Coral
Records release, “Sharm EI
Sheikh,” and do a series of per-
sonal appearances, He will
shortly travel to the West Coast
to open at the Troubadour, in
Los Angeles.

then return them in the orig-
inal unopened cartons,” Mile-
stone will go directly to the
retailer. In these cases, the line,
which will list for $4.79, will
be sold at normal mark-up.

Keepnews was founder and
long-time recording director for
Riverside Records, where he
began or furthered the record
careers of such artists as Can-
nonball and Nat Adderley, Wes
Montgomery, Bill Evans, The-
lonious Monk, Charlie Byrd,
Mongo Santamaria and the
Staple Singers.

Milestone has made arrange-
ments to draw on the catalog
of Paramount Records for re-
issues of material by Louis
Armstrong, King Oliver, Mor-
ton, Ma Rainey and Johnny
Dodds, with the co-operation of
John Steiner, owner of the
pioneer jazz label.

Keepnews, explaining Mile-
stone’s plans to utilize inde-
pendent producers, also said,
“We are pleased to be working
with men who really know
what they are doing in their
special fields, jazz producers
like Albert Marx on the West
Coast and Dick Katz in New
York, and a blues expert like
Pete Welding. Such men can
certainly contribute greatly to
our goal of building an authori-
tative, top-level independent
label. They can help us put
across our ‘revolutionary’ con-
cept: that good music — con-
temporary jazz, old jazz, blues
—can sell, for the simple rea-
son that there 15 a quality audi-
ence out there waiting impa-
tiently for quality product.”

ITCC Given
MGM in UK

o Continued jfrom page 1

ket in the U. K. 4 and B-track
cartridge versions of product
issued by MGM and its family
of labels in this country. Labels
covered will include MGM,
Verve, Verve-Forecast, among
others.

ITCC, the New York-based
cartridge firm, will set up a
subsidiary firm here shortly,
similar to the companies it re-
cently established in France
and Switzerland, according to
ITCC president, Larry Finley.

According to the plan, ITCC-
U.S. will duplicate the recordings
in America, and then supply
them to ITCC-U. K. here in bulk
“pancake” form along with
empty cartridges and labels.
The cartridges will be loaded
here and marketed throughout
the U. K.
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This
Week Week

1 DYNAMIC DUD | . W——.
Jimmy Smith & Wes Montgomery, Yerve V B&TE (M);

1

Rillbeard SPECIAL SURVEY Fer Week Ending 9/2/67

BEST SELLING
JAZZ LP’'s

TITLE, Artist, Label & Number

Vé-B&TR (5)

CALIFORNIA DREAMING ... ................
Wes Montgomery, Verve V B&72 (M]; V&-B672 (5)

LOVE-IN

Charles Lloyd, Atfantic 1481 (M); 5D 1481 -m..._._,,” ;
SERGIO MENDES & BRASIL 'é6 .. ... . ... ..

AEM, LP 11& [M); 5P 4116 (5)
MERCY, MERCY, MERCY

Cannonball Adderley Quintst, Capitol T 2663 (M) ST =

2663 (5)

SWEEY | BRIN oo iy
Stan Getr, Verve V B&93 (M); V&-8693 (5)

BIE SWINE FACE . ... . coviiiinaiiiaines
Buddy Rich, Pacific Jazz PJ 10117 [M); 5T 20117 (§)

EQUINOX

Sergio Mendes & Brasil ‘66, ABM LP 122 (M); SP 4122 (5)

LOU RAWLS SOULIN' ...

tip"ﬂl’ijﬁﬁ-“ﬂ:; €1 EEM-‘.S].....

LOU RAWLS LIVE ... .............
Capitol T 2459 (M); 5T 2459 (5)

BEAY GOES ON .. .......iicoumannnn
Herbie Mann, Atlantic 1483 [M); 5D 1483 (3)
Lou Rawls, Capitol T 2754 (M); 5T 2756 (5)

BILL EVANS AT TOWN HALL, VOL. 1
Verve V B46B3 [M); Vo&-B&%3 (5)

DO IT NOW ...

Brother Jack McDUff, Atlantic 1484 (M); SD 1484 (8)

THAT'S MY KICR oo v
Errall Garner, MGM E 4443 (M); 5E 4483 (5)

SWINGIN' NEW BIG BAND .. ..... PSR
Buddy Rich, Pacific Jazz PJ 10113 (M); ST 20113 (5)

THE MOVIE ALBUM ..

Ramsey Lewis, Cadet LP 782 (M), LPs 78218

KENNEDY DREAM

Qlver Neison Orc, Impulse A 9144 W)y A6 9144 (9

JAZZ RAGA e R B
Gabor Szabo, Impulse A 9128 [(M); AS T128 [5)

Ray Charles, ABC ABC 595 (M): ABCS 595 (3)

Philly Jazz
Festival Set

PHILADELPHIA — A giant
jazz festival will not only usher
in the new season but also mark
the official public opening of
the new spectrum, new sports
and amusement arena built by
Jerry Wolman, owner of the
Eagles football team. Staged
by Herb Spivak and Shelley
Kaplan, it will be the second an-
nual Quaker City Jazz Festival
presented in the round on Sat-
urday, Sept. 30, and Sunday,
Oct. 1, for evening listening.

First mnight brings together
Sarah Vaughan, Dave Brubeck,
Herbie Mann, Stan Getz,
Astrud Gilberto, Arthur  Pry-
sock, Dizzy Gillespie, Richard
(Groove) Holmes and Byard
Lancaster's quintet.  Second
night brings on Dionne War-
wick, Ramsey Lewis, Monto
Santamaria, Cannonball Adder-
ley, Jimmy Smith, Sonny Stitt
and Don Patterson, Hugh Mas-
akela, Flip Wilson and Byard
Lancaster's quintet,

(AR ARV BB ACATAT AR AR

SAME SONG HAS
TWO VERSIONS

LOS ANGELES — Wonder-
land Music has published two
versions of the same song—
each with a different title. The
tune is from the Disney film,
“The Gnome-Mobile,” and ap-
pears in sheet music as “The
Gnome-Mobile” and “In Me
Jaunting Car.” Walter Brennan
sings the tune in the film. The
Sherman Brothers wrote both
versions which differ in lead
subjects.

Jazz Beat

By ELIOT TIEGEL

Dave Cavanaugh, Capitol producer, feels that while Nancy
Wilson's upcoming album may not hit the charts as quickly as her
other LP’s, it will be one of her most commercial offerings and will
stay on the charts for a long time.

Cavanaugh said the album was designed to let the:. vocalist
record the kinds of songs she's always wanted to do. “We've done
tunes differently which have generally been overdone. “When the
World Was Young,' for example, has an Oliver Nelson arrangement
which is gquite different. She also did ‘Lush Life’ and ‘Sunny’
differently.”

It will be her 18th LP since joining Capitol six years ago.
“It's odd that we've been able to use most of the same guys on these
three days,” Cavanaugh said as the 31-piece orchestra began running
down ‘Have 1 Waited Too Long at the Fair.'! Most of them work
on TV or film dates and they break at 5:30. Six o'clock is a difficult
hour to schedule a session.”

During a break in the session, Nancy said she has to be
inspired by the lyrics first before she wants to hear the melody. She
doesn’t read music so when she asks to hear a melody, it's got to be
from a powerful message song in order to be worth the effort of
memorizing the melodic line. She said she would be bored if she
stayed exclusively in one field of pop music,

The next song on the schedule was “Sunny,” previously done
by several rock 'm’ rollers. Nancy's attack was to slow down the
message and create a mood with each phrase. In two takes “Sunny”
was down pat,

The funky blues feel of “Sunny” prompted someone to ask
Nancy whether she planned recording with funky saxophonist Can-
nonball Adderley, with whom she made her first Capitol LP. "Yes,
we'll cut some things with him in the fall,” she answered.

The Wilson-May collaboration has just come out, Its title:
“Lush Life.”

N. Y. Schedules First Jazz Day

NEW YORK — This city's nonprofit organization inter-
first official Jazz Day will be ested in jazz and working in
held Saturday, Oct. 7. The oc- co-operation with the city gov-

casion will be part of the city's
Cultural Fortmight, Oct. 1-14,
honoring the creative arts. A
feature of Jazz Day will be the

premiere of “Jazzhattan Suite

1967," composed by Oliver
Nelson under a commission
from Broadcast Music, Inc.
Jazz Day will be sponsored
by Jazz Interactions, Inc,, a

ernment.  “Jazzhattan  Suite
1967" will be performed on the
Central Park Mall at 2 p.m,,
and later in the Grace Rainey
Rogers Auditorium of the Met-
ropolitan Museum of Art before
an invited audience. During the
same day, New York's Jazzmo-
bile will present three concerts
in Harlem.

AT AT AT AT ETFTATI M

REAT ACTS,”3 NEW HITS!

39
®

49

“The

Tams

“MARY, MARY ROW
YOUR BOAT"”

ABC 10956

"The Swinging
Medallions

“TURN ON
THE MUSIC"

SMASH 2107

“Billy Joe
Royal

"HUSH"

COLUMBIA 44277

#6) BILL LOWERY TALENT, INC.—P.0. Box 9 687, Atlanta, Ga. 30319—(404) 233-3962
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Lorber Plans
College Tour

MNEW YORK — Alan Lorber,
who recently recorded an East-
ern album for Verve, plans to
hit the East Coast college cir-
cuit this fall and winter. The
Lorber orchestra will consist of
12 to 16 pieces, with emphasis
on the sitar and other Indian
Instruments,

Lorber, an arranger with his
own independent production
company, will depend heavily
on electronic effects on stage—
much the same as he did on his
album. He produced the record
on the theory that everything
performed in the recording stu-
dio should be able to be dupli-
cated on stage.

He said his next album will
also be in the Eastern vein, but
with much heavier emphasis on
electronics.

PM Conference
Picks Rob’t Coe

NEW YORK—Robert Coe of
Robert Coe Management has
been named temporary national
secretary of the Conference of
Personal Managers. The confer-
ence, which is merging its East
and West Coasts divisions, has
nominated four candidates for
president of the combined na-
tional organization: Ken Green-
grass and Ray Katz of the East
Coast and Bill Loeb and Dick
Linke of the West Coast.
Greengrass and Loeb are presi-
dents of their respective seg-
ments.

Greengrass, president of
Greengrass/ Talent Management
Associates, reported the Eastern
unit had granted its second
consecutive $1,000 scholarship
to the American Music and
Drama Academy and also had
made ‘a contribution to the Nat
Cole Cancer Foundation. Bud-
dy Howe, president of General
Artists Corp., will be guest

speaker at the East Coast divi-

sion's next meeting,

Folkways Bows
“Today’s Poets’

NEW YORK — Folkways/
Scholastic Records is introduc-
ing a new series of recordings,
“Today's Poets.”

The first in the series, “To-
day's Poets: Volume I,” com-
prises the works of 41 poets
such as Donald Hall, Louis
Simpson, Joseph Langland and
Robert Francis reading their
works. Each album includes a
booklet with the text of each
poet.

Programmed for future disks
in the series are Robert Creeley,
Gary Snyder, Denise Levertov
and others.

M. Horszowski
Fellowship Set

MARLBORO, Vt. — The
Marlboro Music Festival has
established the Mieczyslaw
Horszowski Endowment Fellow-
ship in honor of the pianist's
75th birthday. The fellowship,
which was donated by Mr. and
Mrs. Talcott M. Banks of Lin-
coln, Mass., will enable a young
musician to participate at Marl-
boro each summer, On Wednes-
day (23) Horszowski opened the
Zermatt Festival, which de-
voted all five concerts to him.
The Marlboro Festival ended
its 17th season on Sunday (20)
with a sold out program fea-
turing Rudolf Serkin, artistic di-
rector, and Pablo Casals.

Writer-Personality Holan Leads
Polka on Merry Way Across U. S.

By CHARLES BARRETT

NEW YORK — Joe Holan
15 a man from Hazleton, Pa.,
with his hand on the pulse of
the big polka beat.

Holan is a polka air personal-
ity, and columnist for Polish
American Journal, a biweekly
publication out of Scranton, Pa.
In addition, Holan serves as a
booking agent for numerous
polka combos and bands and is
promotion manager for the Joe
Gurka Orchestra, Nanticoke,
Pa. He is in close touch with
some 100 polka air personali-
ties across the nation, keeping
them advised on new disks be-
ing released from such major
olka labels as Dyno, Jay Jay,
tella Recording Co. and Rex
Records. In his column, “Polk-
atively Yours,” Holan lists what
he considers to be the top five
polka LP releases for that pe-
riod. The bi-weekly article also
touches upon promoting upcom-
ing polka groups, and an oc-
casional profile on polka per-
sonality or a radio announcer,

According to Holan, some of
the top polka air personalities in
the country include Joe Pan-
carz of WIBM, Jackson, Mich.,
Virginia Seretny of WILI, Wil-
limantic, Conn., and John Hon-
ﬁf!i];raf WVOX, New Rochelle,

WBAX to Return

Key polka radio stations, ac-
cording to Holan, include
WBAX, Wilkes-Barre, Pa., and
a station scheduled to return
to the air within the next few
months, WHZN, Hazleton, Pa.,
which went off the air a few
years ago when its owner joined
Radio Free Europe. The new
owner of the station is a Hazle-
ton newspaper editor. He was
on the station’s staff when it
first opened.

Dutch Classical
Trend Develops

AMSTERDAM — A survey
conducted by Platennieuws, the
leading independent Dutch mu-
sic monthly, revealed an ap-
preciable trend toward classi-
cal recordings.

Some 24.05 per cent liked
classical music, and 9.94 per
cent liked semi-classical music
such as operettas. Another
20.12 per cent liked general pop
music, 27.80 per cent favored
teen music, and 18.09 per cent
expressed no particular prefer-
ence. The survey also disclosed
that 66.47 per cent of record
buyers owned a personal rec-
ord player, and 32,59 per cent
use a communal family ma-
chine.

Hawaiian Label
Eyes Mainland

LOS ANGELES — Has-Ho
Records, Hawaii-based label
owned by Don Ho, is eying do-
mestic distribution. The label,

which records Island artists,
plans to enter the mainland
market soon. Edward G.

Brown, local representative for
Ho-Brown Productions, is co-
ordinating  distribution  plans
with Heo, who continues as a
Reprise artist.

LA World Tour

LOS ANGELES — The Los
Angeles  Philharmonic will
make its first world tour, com-
mencing Sept. 12 on a 41-con-
cert schedule in 23 cities spread
over eight weeks. Pianist Andre
Watts will travel with the Zubin
Mehta-led orchestra.

www americanradiohistorv com

JOE HOLAN

The most popular type of
polka aggregation today is the
big band which often takes in
as many as 19 men, he said.
The accordion is still the most
widely used instrument among
all groups, said Holan, and the
tuba and concertina take up the
seccond and third popularity
spots respectively., Holan has
served as a judge for several
polka contests in both the in-
strumental and dancing competi-
Lions.

Nolan receives mail from
some 80 labels a week dealing
in polka recordings telling about
the new releases coming, and
he corresponds with nearly 100
air personalities and almost the
same number of polka group
leaders. He also hears from a
few European polka labels, but
this is limited ause the bulk
are located in or on the fringes
of Eastern Europe,

25-Year Involvement

No stranger to early polka
activity, Holan has been in-
volved in some way with the
musical movement for about 25
years, He has been to polka
meets and dance marathons

Rl

across the country, as well as
in Canada, where, he says, “the
polka is a big thing."

Holan is helping to organize
a group that will offer a life-
time membership for polka air
personalities. This organization
would be aimed at seeing that
its members get every new polka
disk (LP's and singles) from all
labels and to keep them abreast
of all polka activities in this
country,

Epic ‘El Dorado’

Goes on Hayride

SAN FRANCISCO — Epic
Records has initiated an exten-
sive promotion campaign here
on its album of original music
from “El Dorado,” to coincide
with the showing of the Para-
mount movie. A hayride start-
ing at the Fairmont Hotel here
was part of the promotion,
which was attended by disk
jockeys and program directors in
the San Francisco Bay area. A
Western - style barbecue fol-
lowed an outdoor screening of
the film. Original music was
composed, arranged and con-
ducted by Nelson Riddle. The
local promotion was set up by
Peter Marino, promotion man-
ager for Melody Sales Co.,
Epic's San Francisco distributor.

Invincible Forms

Intimate Label

NEW YORK — Invincible
Records is forming a subsidiary
label, Intimate Records. The
Moniques will be the label's
first act, recording “Calling Me
Names” in November. The trio
are appearing with Bunny Sig-
ler in Central Park on Tuesday

(29).
o
LJ 1:':' -'3."

¥ ' :
\,. s
. ;

THE BIG 3 MUSIC CORPORATION has signed Buddy Scott and Jimmy
Radcliffe for composing and producing through their production com-

pany, Liscris. Left to right are Ja

Lowry, general professional manager

for Big 3; Arnold Maxin, head of the publishing outfit, and Scott and

Radcliffe.

Columbia Plugs
McLuhan Album

NEW YORK — Columbia
Records is running a Coast-to-
Coast campaign to promote
Marshall McLuhan's Columbia
album “The Medium Is the
Message.” Included are mini-
skirted models carrying placards
and handing out complimentary
copies of the pressings to pass-
ers-by in advertising districts of
major cities.

In Boston, the models pre-
sented copies of the album to
10 winners at a Columbia-
sponsored contest at Nick's,
while in Los Angeles, Columbia
placed teaser ads in local mag-
azines and donated a supply of
disks to the Publicity Club for
use as door prizes. The album
has been receiving Top 40 air-
play in St. Louis, San Francisco,
Los Angeles and Boston,

Brown to Cut
Don Gardner

ENGLEWOOD, N. J. —
James Brown, who recently ac-
quired a 51 per cent interest in
TNT Records (Billboard, Aug.
19), will be at the label’s new
recording studios next week to
cut a Don Gardner single, the
first record since he acquired
control.

Gloria Toote, who retains a
49 per cent stock interest in the
label and complete control of
the studio, has announced new
distributors. They are Record
Distributors in  Detroit and
Tone in Hialeah, Fla.

With Studio A already in full
operation, Miss Toote said that
Studio B should be operative in
four months.
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Musical Instruments

Phonograph Makers Pick

Guitars in '68 Promotions

o Continued from page [

young guitar players in the U. S.
do most of their learning by
listening to records. The guitar-
adapted phonographs contain
preamp and input that permit
playing along with records or
solo play of the guitar through
the phonograph speakers.
Philco-Ford, Major and Arvin
are the firms to have intro-
duced the guitar-phono combos.
Spokesmen for other major
manufacturers of record play-
back equipment reported to a
Billboard surveyer that they are
studying the concept for pos-
sible application to their lines.

Six-String
The Philco-Ford combination
was introduced first. It was in-

Sonny James, “The Country
Gentleman'" from Hackelburg,
Alabama, is again over the top
of the charts this week with a
single that's £1 on Billboard's
Ssurvey of Hot Country singles.
“I'l Never Find Another You"
(Capitol 5914) bids well to be
another million seller for Sonny.
Iits sentimental lyrics and good
melody make it a natural. It is
a showcase for Sonny’'s mellow,
winning sound. With a lifetime of
music background (he's been
singing since he was four years
old) Sonny James knows how to
get the sound he wants—and
that's why he plays an Epiphone
Guitar. (Advertisement)
= — ————___ — ____  ———— " F

loll to the
ponderous bass
absorbed
better
in...

AMERICAN

Crysta-
lined”

*Exclusive process of

AMIERIGAN]

RECORDING TAPE
A Division of GREENTREE ELECTRONICS
2135 Canyon Dr., Costa Mesa, Calil. 92626

cluded in the 7-model portable
line introduced in Las Vegas in
June. Two of the models are
equipped for guitar play. One
is priced at $79.95 and the
other is priced at $114.88,
which includes the cost of a
full-sized six-string guitar,

Major Electronics Corp. then
introduced a stereo portable
phonograph and guitar promo-
tional pairing at $99.95. The
guitar offered is six-stringed and
of standard size. The phono-
graph has a 20-watt, all-tran-
sistor amplifier and preamp,
heavy-duty speakers and four
audiophile controls.

For “under $100," Arvin has
just made available a guitar-
phono combination, designated
model 58P49-GK. The phono-
graph 15 a solid-state portable
that plays on 6 "D batteries
or AC. It has an automatic 4-
speed changer and an oval 3-
inch by 5-inch V Magnet speak-
er. There is a built-in guitar
jack. The guitar is a solid-body.
six-string model with steel
reinforced neck, adjustable
bridge, 22 frets, separate tone
and volume controls and a sen-
sitive pickup. Suggested retail
is  $99.90 including guitar.
Phonograph alone carries a
$59.95 suggested list.

Arvin has also introduced a
portable stereo unit, model
68P79, which includes preamp
and input for electric guitar,
The unit carries a $129.95 sug-

gested retail price. It has a
solid - state amplifier, 12 watt
peak power output, 20-foot
speaker separation, Garrard

3000 changer, low-mass tone

Slant Promo

MINNEAPOLIS — Accord-
ing to Ray Trestman, “young-
sters today are pretty sharp.
They know quality instruments
and they know what they want.”

Trestman Music Center in
Minneapolis is built around this
concept. And to get this know-
ing youngster into the store,
the firm has embarked on a
lively promotion program that
includes a brisk weekly news
organ, battles of the bands and
good signs and displays.

Ray Trestman says this:

“We have quite a few pro-
motional devices. We try to get
something going every week be-
side our newspaper. We have
had battles of the bands right
in front of the store. This is a
big midsummer event for us.

Most of our business is done
with youngster 9 to 10 years
old when they start in school
bands. We're fairly busy
through the first of the year
starting in the spring.”

Rental of instruments is im-
portant at Trestman's. Its a pood
way to get the customer to “try
it, then buy it."”

Trestman adds:

"No question about it, it's a
good way to get a person
started in music. Most of the
instruments are a large invest-
ment today. If you are going to
get anything worthwhile, you
have to invest about 100 dollars.

when answering ads . . .
Say You Saw It in
Billboard

arm, ceramic cartridge, diamond
LP stylus and 1l-inch turn-
table, There are four operating
controls.

Masterwork

Among major companies
studying such a promotion are
Columbia Masterworks Audio
Products and Westinghouse.
J. J. Harris, Columbia Master-
works general manager, said,
“We have nothing like this now
but we've investigated it. We're
not backward or anything, but
we're not too interested because
our regular phonograph sales
are running 35 per cent ahead
of last year."

W. M. Day, general manager,
Westinghouse  Electric, TV-
Radio-Phono Division, reported
that the firm has a phonograph
model, 394, through which an
electric guitar may be played.
“We're looking into this area,”
he said. “In fact, we've done
considerable work on it. We
haven't written off the concept.
But I can’t announce anything
else now."”

Motorola has had no phono-
guitar combination and has
done no research in the field,
Billboard was told. But the door
is open there to such ideas as
including guitar preamp and in-
put jacks in portables.

“We elected not to do it,"
said RCA product planning vice-
president Jack K. Sauter. 1
don’t know whether that's good
or bad., Of course, almost any
phonograph may be adapted for
electric guitar input, but they
do not give nearly the output
that most kids want."

There has been talk that RCA

GUITAR-PHONO promotional packages are now available from three
companies. At left is Arvin's pairing and at right is the stereo phono-
solid body guitar package from Major Electronics. Philco-Ford was the
first to offer the promational combination. All sell for about $100,

guitar included.

Orphan Egg
Yox Winner

FOREST HILLS, N. Y. —
The Thomas Organ Co.'s Vox
Division staged its finals for
“The Vox Band Battle for Star-
dom" at the Music Festival here
Saturday (12). Winners were a
California rock group, the Or-
phan Egg.

The Thomas Organ Co. co-
sponsored the event with Ameri-
can International Pictures and
as part of the prize, the four
boys received a guaranteed film
contract with AIP, and an all
expense paid trip to Hollywood.
The contest was launched last
January, with entrants applying
through Vox dealers throughout
the U. §. and Canada. Three
runner-up groups received tro-
phies and shared a $5,000 in
Vox-Thomas musical equipment.

will enter the musical instru-
ment field. “That's just talk
now,” said Sauter. “"We're not
even in the design stage."

for the Young Crowd

When the customer rents, there
i5 no self doubt. The rental is
used toward the purchase. It's
a good hurdle over the first step
of the sale.”

Trestman sells well across

much of the musical line. Ray
makes these comments:

“We sell quite a few guitars
and guitar accessories. We show
a lot of accessories and we get
as deep as we can. We do not
stock zithers—in fact, we are not
too familiar with them. We sell
quite a few melodicas. We do
very little with harps, but we do
sell a few autoharps. 1 think
they are starting to come into
their own now."

The Minneapolis firm sells
“quite a few recorders, mostly
to youngsters in school, Officials
note that a lot of the band
directors are turning to record-
ers. Soprano recorders are
chosen over the flutephones.

Trestman comments: “We sell
a few mandolins, banjos and
flutes. Banjos were very good
years ago but in the last year
al least our business in banjos
has been fairly quiet. The en-
tire percussion field is impor-

CMI Profits Off

CHICAGO — For the year
ended June 30, Chicago Mu-
sical Instrument Co. reported
sales up from 61,229,134 from
$62,679,458 but ecarnings down
from $4,172,381 ($2.46 a share)
to $2,890,899 (51.68 a share).

Fourth quarter earnings were
also down.

www americanradiohistorv com

tant 1o us—drums, miracas and
bongos sell in that order.

Space has always been a
roblem. However, we sell a
ot of strings, picks naturally
go with the puitars and quite
a few pickups. Instruction books
on iuim“ go well but we do
not have so many calls for ear-
phones. We do have many cus-
tomers for cords, pitch pipes
and similar items. We handle
just the music books for instru-
ments as we do not have the
room for individual sheets.”

CBS Expanding
Promo Activity

SANTA ANA, Calif. — CBS
Musical Instruments has ex-
panded its advertising and pub-
lic relations department.

“This expansion is in keeping
with our growth in over-all na-
tional sales,” said William E.
Johnson, marketing director of
the division of Columbia Broad-
casting System, Inc. The firm
produces Fender pguitars, amps
and accessories; Fender Rhodes
pianos and Contemp Organs,
Rogers Drums and Squier
Strings.

Irving Green, formerly with
University Sound, has been

named manager of the depart-
ment. The expansion includes
beefing up field promotion ac-
tivities under newly appointed
manager Charles H. Rosenthal,
who has been with the company
since January, 1966.

NEW DEL REY SNARE DRUM KIT
just introduced in the new drum
line from the WMI Corp., Evans-

ton, lll. Noted the special molded
carrying case.

WMI CORP. has just introduced a new drum line to complement its
Del Rey line of guitars and combo organs and Checkmate line of
amps. The new line includes five separate outfits, including three,
four (show here) and five-drum sets plus snare drum kits. The set
above is model D-1. All sets are available in six color combinations,
sparkle finishes or solid stripes.
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. Musical Instruments

More Than a Store, Philly

Oul'let

PHILADELPHIA — This is
the-age of teen sales, according to
Steven Keninr and George Biles.
And they-are cashing in on it
by being the first to ride the
guitar gravy .train with their
shop in Center City. . Called
Guitar- Workshop, their ‘music
store. has become one of the
most popular shopping centers
for the teen trade.

Store merchandising is geared
entirely to the teem combo
crowd—giving the youngsters
full play in sampling guitars,
testing amplifiers and even mak-
ing a store wall available for
notices calling attention to bands
wanted and bands for hire,

Typical is a kid combo call-
ing themselves the Dark Side
and led by a 13-year-old. The
oldest is 14 and the youngest is
11. Already this five-piece unit
earns about $25 for a gig. And
from the standpoint of instru-
ment sales, the electric guitar
played by the leader cost $200.
And the Guitar Workshop sold
'em a Beattle Bass which cost
about $1,000.

Communication

All the teen combos, explains
Kenin, want to succeed. While
they make no claim to artistry,
they aspire to be professionals.
They take their musical cue
from records, try to duplicate
it or create a sound of their
own which is generally louder.
Kenin adds: “I think the young
people have discovered music
a5 a new kind of communica-
tion."

"They try to communicate
through their music,” Kenin
added. “They to say, look,

we're alive. Listen to us. What
they are saying with the music
IS not important to them. What
is important to them is that
they make themselves heard.”

Another Center City music
store that is also doing well in
instrument sales by becoming a
teen band mecca s Music City
operated by Ellis Tollin,
a former drummer with top
jazz bands. His biggest sales are
also the electric guitar and am-
plifiers.

With the ease with which a
teen band can be formed and
trained, Tollin thinks this mar-
ket will be around for a long,
long time.

“To many of this young gen-
eration,” he said, “music means
something quite different from
what it means to wus. Music
used to spell long hours of
practice on the fiddle or the
piano. Not now. The kids have
discovered that they can learn
a few basic chords on the guitar
in a couple of months, and if
they have any kind of rhythmic
talent, they can learn to play
well enough to make some
money."

Nerve and Noise

Still another music merchant

orienting his sales approach to

the teeners, admits that while -

he sells musical instruments,
they create very little music.

“Comparing the teen bands—
even the top names—with real
.musicians is like comparing col-
lege with kindergarten,” he de-
clared as he runs up sales on the
- cash register, “All these kids
have is nerve and noise. And
greedy parents who invest in

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

Qs

a Teen Talent Center

"By MAURIE ORODENKER

them hoping to: strike it rich.”

Sam Goody's, the city's top
record mart, also makes a strong
pitch for instrument sales, While
not the major center for the kids

as is Guitar Workshop and Mu-
sic City, Goody's has set aside
generous space on the second
floor—removed from the more
conventional record buyers on
the first store—to promote in-
strument sales. Moreover, the
instrument section adjoins the
store’s big- audio department.
No Returns

The Goody's store goes heavy

on promoting used instruments,

but always features popularly

priced specials for a drum out-
fit and a puitar—either elec-
tric or fold—in all its newspaper
advertising. In fact, instruments
are plugged in all the store's
heavy record -advertising.
While many record shops
carry a limited number of in-
struments, generally folk guitars
or a cheap electric guitar, their
merchandising doesn't go be-

yond placing an instrument or
two in the store window. How-
ever, several queried complain
they are not “musicians,” know
very little about musical instru-
ments, and are afraid to carry a
heavy inventory without little
knowledge of moving the mer-
chandise.

“After all,” one explained,
“we can't make returns like we
do with records.”

|

OF THE UOKX
BAND BATTLE

FOR STARDOM

151.
ORPHAN
EGG,

San Jose,
California.

znn- A BIT MUCH, Wichita, Kansas.

Second place trophy and $2,500 in Vox equip-
ment. John Burnett, Vince Collings, James Do-
herty, Rudi Gans and Bob Kendrick.
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ment.
Gearr
and Moe Boyer.

Dwane
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SOUTHBOUND FREEWAY
Edmonton, Alberta, I:nnmfn.
Third place tmshy and $1,500 i
sepchuk, Richar
Dayle, Ken Kosh, Ron Turko, Barry Allan

4TH.

Vox equip-

Osepchuk, ment. Ge

X

Fourth Gplacu troph

This winning group will
be featured in a forth-
coming American In-
ternational Pictures’
production. In addi-
tion they receive a
handsome trophy and
a 5-day all-expense
trip to Hollywood. Jim
Bate, Barry Smith, Pat
Gallagher, Dave Mon-
ley and George Brix.

1 ;-r .I;__
i ER r-

.:ﬁ_ﬂy- 2

l}_‘ .JI' *»a 8

i |

.

— 1n - — ok

JERRY, JAY AND THE SHERATONS,
Jennings, Missouri.

and $1,000 in Vox equip-

rald Schulte, Wayne Erting, Joe Mon-
dello, Jack Siory,

Claude Coffman, Robert

Ellison, George Johnson, Louis Otten, Ludi Hin-

richs, Mike

cDonald, Chuck Sabatino, Jodi

Brumagin and Bob Eagle.

From more than 1,000 groups competing in the Vox Band Battle for Stardom, our judges selected the following
for Honorable Mention: Backyard Majority ¢ The Bitter End ¥r Dino & The Dynamics ¥t The Downbeats ¥¢ The
Fanatics ¢ The Fifth Order ¥r The Good Tymes 7r The Imposters 3¢ The Innkeepers ¥t James Bond & The Agents
¢ Nite Owls ¥t Poor Souls ¥r Rag Dolls 3 The Rising Suns 3 Rockin’ Rebellions ¥ The Runaways Inc. ¥¢ The
Spardels ¥ Spydel’'s ¢ St. George & The Dragons ¢ Terry and the Teistars ¥+ Those Guys ¥ Tonto & The
Renegades ¥r Works of Art ¥+ Be a winner with Vox. See your dealer and enter the new Vox Win A Movie Contract
Contest. Vox, official guitar of Expo '67.
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POP SPOTLIGHTS

TOP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

YOUNG RASCALS—HOW CAN I BE SURE (Prod.
Young Rascals) (Writers: Cavaliere-Brigate) (Slac-
sar, BMI)—Hot on the heels of “A Girl Like
You,” the group comes up with a topper in this
exceptional ballad material enhanced by the com-
pelling Arfie Mardin arrangement. Flip: "I'm So
Happy Now" (Slacsar. BMI). Atlantic 2438

ROLLING STONES—DANDELION (Prod. Andrew
Loog Oldham) (Writers: Jagger-Richard) (Gideon,
BMI)—Long-overdue single, their second for this
year, is an easy beat rocker with good story line
that should fast prove a top of the chart winner.
Flip: “We Love You" (Gideon, BMI).

London 905

BUCKINGHAMS—HEY BABY (They're Playing Our
Song) (Prod. James William Guercio) (Writers:
Holvay-Beisbar) (Diogenes/Bag (' Tunes, BMI)}—
Fast follow up to “Mercy, Mercy, Mercy” and
loaded with teen sales appeal, this rhythm entry
can't miss for the quintet. Chalk up another top

TOP 60 Spotlights—Predicted to reach

*HERB ALPERT & THE TIJUANA BRASS—A
BANDA (Writer: DeHollanda) (Fermata Int’l.
Melodies, ASCAP)—Exciting merengue beat serves
as a sure-fire winner for all programming and
top sales for the Brass. Infectious melody and
rhythm throughout. Flip: “Miss Frenchy Brown.”
(Irving, BMI). A&M 870

SPENCER DAYIS GROUP—TIME SELLER (Prod.
Ron Richards) (Writers: Davis-Sawyer-Hardin) (Mar-
ibus, BMI)—Off beat, left field material is this
easy rocker that will fast replace their “Somebody
Help Me” hit on the charts. Interesting lyric content
and arrangement. Flip: "Don't Want You No More"
(Maribus, BMI). United Artists 50202

BRIAN WILSON & MIKE LOYE — GETTIN
HUNGRY (Prod. Beach Boys) (Writers: Wilson-
Love) (Sea of Tunes, BMI)—Two of the Beach
Boys combine as writers and performers in this
unusual piece of material—as off-beat as their cur-
rent “Heroes and Villians™ smash. Should prove an
important chart item. Flip: "Devoted to You"
(Acuff-Rose, BMI). Brother Records 1002

JAMES & BOBBY PURIFY—LET LOVYE COME
BETWEEN US (Prod. Papa Don Prod.) (Writers:
Sobotka-Wyker) (Gallico, BMI) — More groovy
rhythm material to surpass the sales strength of
“I Take What I Want.” A discotheque winner and
identifiable story line. Flip: I Don’t Want to Have
to Wait” (Il Gatto/Papa Don, BMI). Bell 685

SWEET INSPIRATIONS—THAT'S HOW STRONG
MY LOVE IS (Writer: Jamison) (Rise, BMI)—
The gospel-oriented group has a topper for their
“Why (Am 1 Treated So Bad)” and “Let It Be
Me"” in this smooth ballad with a top soul-packed
performance. Flip: “I've Been Loving You Too
Long” (East-Time-Curtom, BMI). Atlantic 2436

SAM & DAVYE—SOUL MAN (Prod. Isaac Hayes &
David Porter) (Writers: Havyes-Porter) (East Pronto,
BMI)}—Solid wailer is this rocking rhythm entry
that should spiral the duo right up the Hot 100
in short order. Exciting performance backed by a
pulsating dance beat. Stax 231

*RAMSEY LEWIS—DANCING IN THE STREET
(Prod. Esmond Edwards) (Writers: Stevenson-Gaye)
(Jobete, BMI)—The Martha and the Vandellas hit
of the past is brought back on the scene via this
groovin’ instrumental treatment by Lewis, and has

chart item for them. Flip: “And Our Love” (Diog-
enes, BMI. Columbia 44254

MITCH RYDER—WHAT NOW MY LOVE (Prod.
Bob Crewe) (Writer: Becaud) (Remick, ASCAP)—
The much recorded standard is given its most
commercial treatment for today’s market in this
dramatic emotion-packed Ryder performance set to
strong dance tempo in an off-beat and intriguing
pop arrangement. Flip: “Blessing in Disguise” (Sat-
urday, BMI). DynoVoice 901

MARVIN GAYE & TAMMY TERRELL—HOLD
ME OH MY DARLING (Prod. Harvey Fugua)
(Writer: Fuqua) (Jobete, BMI)—YOUR PRECIOUS
LOVE (Prod. H. Fuqua-J. Bristol) (Writers: Simp-
son-Ashford) (Jobete, BMI})—Two potent sides to
follow their initial smash duo “Ain't No Mountain
High Enough.” First side is in the bag of their hit,
while the flip is a soulful blues ballad with equal
potential, Tamla 54156

the top 60 of the HOT 100 Chart

all the earmarks of a top winner. Fits all pro-
gramming. Flip: "Girl Talk” (Consul, ASCAP).
Cadet 5572

DEL SHANNON—RUNAWAY (Prod. Andrew Loog
Oldham) (Writers: Shannon - Crook) Shannon/
Crook, BMI)—Shannon has re-cut his original hit
in a2 new easy beat arrangement right in today's
teen bag. History should repeat itself and put
Shannon right back on top of the charts. Flip:
“He Cheated" (Metric, BMI). Liberty 55993

RUPERT'S PEOPLE—REFLECTIONS OF
CHARLES BROWN (Prod. Conder Ent.) (Writer:
Lynton}—This British import has much of the
sales potential of the “Whiter Shade of Pale™ hit.
Well produced and arranged featuring interesting
organ work behind a strong vocal workout. Block-
buster left-fielder. Flip: “Hold On.” Bell 684

THE PARADE—SHE'S GOT THE MAGIC (Prod.
Jerry Riopelle) (Writers: Margolin-MacLeod-Rip-
elle) (Irving/Inevitable, BMI) — The “Sunshine
Gal” group strike back with an infectious smooth
rocker loaded with dance appeal and identifiable
lyric that should put them right back up the Hot
100, Flip: “Welcome, You're in Love” (Good Sam/
Inevitable, BMI), A&M 867

THE CAPITOLS—COOL PEARL (Prod. Ollie Mc-
Laughlin & Richard McDougall) (Writer: McDoug-
all) (McLaughlin, BMI)—They did it with “Cool
Jerk” and they can do it again with this new
dance craze. A mover from start to finish, the
smooth rocker is a hot sales entry. Flip: "Don't
Say Maybe Baby™ (McLaughlin, BMI).

Karen 1336

THE BROTHERS FOUR—HERE TODAY AND
GONE TOMORROW (Prod. John Simon) (Writer:
Street) (Dartmouth, ASCAP)—New commercial
bag for the foursome should prove as successful
as the current change made by Peter, Paul and
Mary. Exciting folk rocker fits all programming and
should hit the teen buyer with impact. Well pro-
duced by Johm Simon. Flip: “No Sad Songs For
Me" (Chappell, ASCAP). Columbia 44278

All records submitted for review should be ad-
dressed to Record Review Department, Billboard,
165 W. 46th Street, New York, N. Y. 10036.

CHART Spotlights—Predicted to reach the HOT 100 Chart

ROGER WILLIAMS—More Than a Miracle (Robbins, ASCAP). KAPP B43

BILLY STEWART—Why (Do | Love You h} iChevis, BMI). CHESS 2002

THE YELLOW BALLOON—Can't Get Enowgh of Your Lewe (Young City,
BMI), CANTERBURY 514

CASINDS—When | Sfop Dreaming (Acuff-Rose, BMI). FRATERNITY 995

JEPRY VALE—Rlame It On Me (Helios, BMI). COLUMBIA 44274

BRENDA HOLLOWAY-You've Made Me 5o Yery Happy (Jobete, BMIL
TAMLA 54155

BARBARA COOPER—Sunday Morning (Gallico, BMI). RCA VICTOR 9294

THE LOOKIMNG GLASSES—VYisions (Marbra, BMI). EDIA 414

BUNNY S5'GLER—Let Them Talk (Lois, BMI). DECCA 32183

AL vﬂilggéil?-l—%ﬂ‘: Make fthe Most of a Beavtiful Thing (Corda, ASCAP),

WAYNE COCHRAN—Some-A" Your Sweef Love (Winlyn, BMI). CHESS 2030

THE SECOND HELPING—Don't You Remember the Good Times [Stone
Canyon, BMI). VIVA &13

THE SWINGING BLUE JEANS=Tremblin® (T.M., BMI).. IMPERIAL 556255

BENNY GODDMAN & HIS ORM.—Hava Magila (Pamco, BMI]. COMMAND 4104

-DAVID BOWIE—Love You Til

SALLY FIELD—Felicidad (Screen Gems-Columbia, BMI), COLGEMS 1008
THE FAMILY ALBEUM—Get Together (Atzal, BMI). DECEMBER 875

SANDY MNELSON—Patér Gunn [I!'-Inrfhrid-ge, ASCAP], IMPERIAL £46253
Tuesday ([Essex, ASCAP), DERAM B30D1&
THE RECURRING LOVE HABIT—A Day in the Life (Maclen, BMI).

BUDDAH 4
GENE & DEBBE—Go With Me [Acuff-Rose, BM?. TRX 5002
FOMTELLA BASS—Lucky in Love (Jalynne, BMI), CHECKER 1183
FOREVER CH'LDREN—=Only the Raim (Ampco, ASCAP). ABC 10974
GIGI & THE CHARMAINES—Foor Unfortunate Me (Brohun, BMIL (CO-
LUMEBIA #4245
THE KIWIS—Oopy-Dospy-Sam [Etnop, BMI1). BRUNSWICK 553315
RICK COYMNE—The Minute You're Gone (Regent, BMI), MGM 13799
THE DOO-RIGHTS—Jingle Jlamgle (Hot Shot, BMI). DOUBLE SHOT 119
THE EXCELS—California On My Mind (Mclaughlin, BMIL, CARLA 2534
DONNA LEE~Clown Town (Spiral Record Corp., ASCAP). COLUMBIA 44272
BOBBY SHEEMN—The Way of Love (Chappell, ASCAP). CAPITOL 5984
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SPOTLIGHT SINGLES

Number of Singles Reviewed This Week, 114—Last Week, 105

*This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP 10

DAVID HOUSTON—YOU MEAN THE WORLD
TO ME (Prod. Billy Sherrill) (Writers: Sutton-
Sherrill) (Gallico, BMI)—More top rhythm ballad
material penned by Sutton and Sherrill and beauti-
fully performed by Houston. Chalk up another top
of the chart winner for the fine stylist. Much pop
appeal as well. Flip: “Don't Mention Tomorrow"
(Gallico, BMI). Epic 10224

EputHThts—Frudll:ml to reach the
to 0 of the HOT COUNTRY
SINGLES Chart

BILLY WALKER—I TAUGHT HER EVERY-
THING SHE KNOWS (Prod. Fred Foster) (Writers:
Dee-Kent) (Piedmont, ASCAP)}—Clever lyric con-
tent in this plaintive ballad performed in top Walker
fashion should fast replace his recent “In Del Rio™
hit. Flip: “I Treat Her Like a Baby" (Combine,
BMI). Monument 1024

JEAN SHEPARD—I DON'T SEE HOW I CAN
MAKE IT (Prod. Billy Graves) (Writer: Richey)
(Champion, BMI)—As only Miss Shepard can sing,
this strong ballad material of lost love should spiral
her right up the country chart. Fine production
work by Billy Graves. Flip: “"Enough Heart to
Hurt” (Beechwood, BMI). Capitol 5983

CLAUDE GRAY — NEXT TIME YOU SEE ME
(Writers: Gray-Wright) (Vanjo, BMI) — HOW
FAST THEM TRUCKS CAN GO (Writer: Ander-
son) (Vanjo, BMI)—Gray should make it right to
the top with this touching ballad performed with
great sensitivity, Flip is equally potent rhythm ma-
terial penned by Casey Anderson. Two of Gray's

strongest sides to date. Decca 32180
Spotlights—Predicted to reach the

CHART HOT COUNTRY SINGLES Chart

DOM BOWMAN=Little Leroy (Sli=epy Hollow, ASCAP], RCA YICTOR 9290

LERDY VAN DYKE=I'l Make It Up to You [(Nash, BMI). WARNER
BROS, 7044

MARGIE SINGLETON—Ode to Billie Joe (Shayne, ASCAP). ASHLEY 2011

JOHNNY SEAY—Behind My Baby's Bedroom Ooor [Tree, BAMI), COLUMBIA
44168

HOMER & JETHRO—The Ballad of Roger Miller [Homer & Jethro, BMIL
RCA VICTOR 9299

JIMMY PAYHE—What Does It Take (Glaser, BMI). EPIC 10222

ED HENRY—If It's for Me, I'm Mot Hers (Tree, BMI). EPIC 10221

MYRNA LORRIE—Tell Me Not Te Go (Glad/D&L, BMI), MUSICOR 1265

R&EB SPOTLIGHTS

TOP -Io Spotlights—Predicted to reach the

TOP SELLING RHYTHM & BLUES

SINGLES Chart
LOWELL FULSOM—I'M A DRIFTER (Prod. Mike
Akopoff) (Writer: Fulsom) (Moderm, BMI)—With
all the electricity found in his wailing performance
of “Tramp,” Fulsom has another sure-fire winner
in this smooth original blues rocker. Flip: “"Hobo
Meetin' " (Modern, BMI). Kent 474

MAGNIFICENT MEN—SWEET SOUL MEDLEY
(Prod. Marvin Holtzman) (Writers: Conley/Hol-
land-Whitfield / Robinson-Moore / Holland-Dozier -
Holland) (Redwal/Jobete, BMI) — Culled from
their current smash hit live performance album,
this single should prove a fast sales winner. Loaded
with dance appeal and wild audience reaction. Flip:
“Sweet Soul Medley—Part 2" (Redwal/Chi-Sound,
BMI). Capitol 5976

SYL JOHNSON—DIFFERENT STROKES (Prod. 3
T's Prod.) (Writers: Cameron-Zachery) (Sachron-
Edgewater, BMI}—Hot off his current “Come On,
Sock It To Me" hit, the wailing Johnson grooves
from start to finish with this smooth blues rocker.
Dynamic vocal workout and dance beat. Flip:
“Sorry Bout Dat” (Colfam, BMI). Twilight 103

CHART

BARBARA & BRENDA—Never Love & Robin (Vee Ves-Catalogue, BMI).
DYNAMO 108

WILLIE HATCHER—Searching (Groovesville, Bmi). COLUMBIA 44259

BOBBY FOWELL—Red Sails in the Sunset (Shapiro, Bernstein, ASCAPL
—0wr Lowve (Suma, BMI), JEWEL 785

LEE MOSES—I'm 5ad Abowt It (Bozart, BMI). MUSICOR 1263

TWENTIE GRAMS—Giving Up Your Love Is Like (Giving Up the World)
[Little People/Myto, BMI). COLUMBIA 44239

BEN AIKEN—God Bless the Girl and Me (Rittenhouse, BMI). LOMA 2076

LOMMIE & FLOYD—I Pledge (Su-Ma/Sound City, BMI). JEWEL 78&

JACKIE LEE—Glory of Lowe (Shapiro, Bernstein, ASCAP). KEYMAN 109

LEON HAYWOOD—Baby Reconsider- (Vault, BMmI). FAT FISH BO11

SEPTEMBER 2, 1967; BILLBOARD

Spotlights—Predicted to reach the
R&B SINGLES Chart
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Billboard

HOT 100

* STAR performer—Sides registering grestest proportionste upward progress this week.
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ol 5950
ALL YOU MNEED I5 LOVE
Beatlen [Grorgn Mirfin), Copial 3984

REFLECTIONS

Dlamna Rasx & the Supremes (Hofland & Daxfer),

Meteen 1171
LICHT MY FIRE
Doars (Faul A, Rethehild),

BABY | LOVE YOU
Arothe Franklin (Jerry Weuler), Adleniic 2427

COME BACK WHEN YOU

Elehtra 454195

Bebhy Wee & the $ramgers [Dallas Smith,
Likerty 55964
COLD SWEAT

Jamei Brown B tee Famoes Flames [Jamed BArewm],
King #1010

FLEASANT VALLEY SUNDAY._.

Menkers [Devgin r.mlan Hanielid),
Celgema 1007

YOU'RE MY EVERYTHING. .

Temmpiailons (Norman Wkitflabd), Gasdy TOS3

| WAS MADE TO LOVE HER. .

Stovie Wemder TH, Ceshy), Tamia 541571

Mapkees [Deoglas Farfthin 1II-|IHH'I-..
Crlgema 1087

HEROES AND VILLAINS

Beach Bayr (Deach Boysl, Srother records 1001
THANK THE LORD FOR THE
NIGHT TIME

Nall Dismand [Feff Barry & ElNie ﬂhtn.-l:ib.
Bang 547

APPLES, PEACHES, PUMPKIN
PIE _,
Jay R the Technigues (lerry Bass),
THE LETTER

Bog Topi [Dan Penn) Mals 383

A WHITER SHADE OF PALE.

Frocol Marum (Demny Cordelll, Deram 7500

A GIRL LIKE YOU

Toung Rascals (Toump Razcals), AHlantic 3434

CARRIE ANN

Hellien (Won Eichards),
FUNKY BROADWAY
Wilien Plckett (Jerry Wenler), Ailanfic 3430
{I Wanna) TESTIFY, .. ......
Parflamentn [Gegrgs Clintenl, Revilet 207
SILENCE IS COLDEN.......
Tremeloes [Mike Smithl, Epie 10184
BROWN-EYED GIRL L
Yan Marrloes jBer I-n'":], I||| !H
FAKIN' IT

Simon & GQurfunkel (Joha Simes), Columbls 44333

THERE I5 A MOUNTAIN _ ...

Dampvan (Mickis Meal), Epic 10313

SAN FRANCISCAN NIGHTS. ..
Erle Burden apdl the Animals [Tom ‘Wilien

MEM 137
TO LOVE SOMEBODY
Bee Gens (Robart Stigwesd], Ales 4303
(Your Love Keeps Lifting Me)
HIGHER AND HIGHER
Juckie Wilion [Carl Davh), Brenyelck 33334
YOU KNOW WHAT | MEAN_
Turtles (Jes Witsert), Whits Whals 254
| HAD A DREAM, il

Foawl Revers & the llhitr:l 'HH'l Juﬁumh
(Terry Madcher), Columbia

THE WORLD WE KNEW
(Over and Over)

Fremkh Sinstra (Jimmy Bewrs), Eepriae 0810

MERCY, MERCY, MERCY

Buchinghams [Jame Willlam Owereia),
Calumbla HTI-.'.l

THE WINDOWS OF THE
WORLD

Blenns Warwich (Bacharach-Darid), Scepfer 12194

Smarh 084

Epic 10180

7
4

14
7

7

7 &8

L
13
7

5

11
B
12
5
10
12

12

&

' ﬁﬂ

@30
@14

*?2
ﬁd?

*45

@
ﬂf”
QEE
@32
44
@ED
@2{}
39
ws?
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ﬂﬁ‘?

58

56

51
63
32

44

&0

36 66

13
40

78

o4

73

84 —

&1
52

57

88
&7

92
94

—E

a1

85

72

79

79

86

GROOVIN’

Boaker T, and the MG.s (Itaf], Stax 24
LET THE GOOD TIMES ROLL &
FEEL 50 COOD

Bunny Bigler (Madara-White-Huff], Parkway 153

CAN'T TAKE MY EYES OFF

Frankie Walll (Bak Crewel, Phiipn 0446

TWELVE THIRTY

Mamas & ¥he Papas {Lew Adler), Dumhill 4089

THINGS | SHOULD HAVE SAID

Grass Roets (Rarri Haerln & P. F, Ilnn!l.
Dunkill 4094

I DIC ROCK AND ROLL MUSIC

Prter, Pavl & M-l-alﬁhm 0. Groseman &
un), Warner Bros. TO4T

HYPNOTIZED ...

Limds Jomes (Gesrge Karr), Lema 3070

CETTIN® TOCETHER

Teminy Jimés & the Shandelles {Ba :..-hL
Ritchie Cardell) Reuletts &7

BLUES THEME
drrewn (Mike Corh), Towsr 395
ZIP CODE

Five Americams [Dals Howking), Abmsh 123

THE SWEETEST THING THIS
SIDE OF HEAVEN .

Chris Barfley (Yam MiCey), Vands 101

SHOOT YOUR SHOT

dr. Walker & the Al Stars (Bendy Jr.sl, Hemm
Ssul 2302

HA HA SAID THE CLOWN. ..
Yurdbirds (Mickls Mest), Egle 10204

GIMME LITTLE SIGN
Beenton Weed (Hooven-Winn), Dewhls Shet 114

MY MAMMY

Heppemingy [Tokens), 0. 7. Peppy 530

EVERYBODY MNEEDS LOVE....
Gladyr Enlght B The Pl {Mln=:11|im

LITTLE OLD WINE DRINKER,

Desn Martls (Jimey Iml'l Reprhie D&DR

IT'S THE LITTLE THINGS
fanny & Cher (Ssmny Bemn), Atce 4307

MAKING EVERY MINUTE
Spanky & Our Gang {lerry Ress), Memury TIT14

finihine Company (Joe Sorscene), Imperisl 84347

CRY SOFTLY LONELY ONE. ..

Rey Orblson (Rase & Vienmesu], MGM 13764

| WANT TO LOVE YOU FOR

WHAT YOU ARE
Remnle Deve (PRI Kahl), Dlamend 237

KNOCK ON WO0OD

Gury Lowin B the Flayboys mﬂllmﬂﬂhﬁ
GET ON UP

Eiguires (MEll Sheppard), Bumky F750

LOVE BUG LEAVE MY HEART

Martha & the lh‘lﬂll'lllul (Righard HI-I'I'“:I

NEVER MY LOVE o

Aupsecinibon (B~ + Wewe), Wemer Bras, 7074

YOU'VE GOT TO PAY THE

Al Kent (Ed Wisgate, Al hnr. M. Weems),
Bie T

ANYTHING GOES

Harpers Bigarre (Lensy Wironker),

Warner Bred. TOED
MUSEUM
Herman's Hermiis (Mickis Meat), MOM 13787
RUN, RUN, RUN g
Third Rall anmfhnwc-u,m, Epie 10091
PUT YOUR MIND AT EASE _.
Every Mather's Sen (Wes Farrell), Mid 13788

TURN ON YOUR LOVE LIGHT

Bscar Toney, Jr, (Papa Donl, Bell &80

71 72 FUNKY BROADWAY

Oyks & the Blagera (Colemsn & Barraifl,
Griginal Seund &4

HOT 100—A TO L —(Publisher-Licensee)

| Wake &

LY

JEIN (Chmrdan,
oek on Wesd
Gallica

Letier, The
Li'l'h

Litte Old Wine

il
Llesk of Lowe,

Makipn Ov¥
Memphii §
Mgy,

Mever

| Hid » Drsum (Daywin, BMI).
Fool of Myself 1i-r'r||rlﬂ.|f!ln-t hlr

I 'Wannal Testify [Grosvesville, BMI}. .
| 'Iul H Leve Tow for What Youw Are (Irwin,

i 'ln Hli- to Leve Her {Jobete, BMI],, [+
in the Heat of the MWight {United .I.r'rl:‘l'l l!-f_I.H Té
It Could Be We're Im Love I'IHHIH.H‘IH.. IH.FI
I Ml Be Him (Lis

s Got e Be Mellow
Ir's the !LII'IIl 'I'lh

ASCA
llrEl|l'.
or, M En.n-l.-.ll WM, |
Little ©la 'M-In- [l.fl'"ﬂl-illf'p‘liln'l lu.F.I'IﬁII

'i'hl I:h-lmu ET .

leve Bugy Lesve My HWesrd I'I-l L'hil'tl IHI]
Minwte Cownt (Akbestsl, BMI),

Stew (Pronta/Wilynn, WM}

Miercy, Mercy [Tewinal, BMI)

Muzeum [Pesr (ul7l, R8I,

My Mammy (Bourme/Bonaldson Wersck, ASCAP) .

Mewrer o Touw (Maraint, BMI)

Live (Temeslens,

Ode ba Billie Jae [Thiayee, ASCAP)

ASCAP),
JII—H . BY
g3 (Chrls Hm.fmuuu- M1 ﬂ

Just Qud ol I.u-r.h [0F My Tea Empty Armis)
(Four Star, BWI)

Kn (Eant, WM}

Envcklehead [(Eant i.ll.l

Laura mn;.“r'- Eat mt I Aln't GetT} (Benton)

Lours What's He Gaf That | Aln"t Gat?) {Laine)
(Gablca, BMI)

Barfsn, BMI} AT
“H'll'l Rall & Fesl 55 Gosd

upe i’ g

i FIIII-:I‘II‘ il Feel Bad] (Seresn-Gemi Columbia, ik

Paper Sun (Ezses, ASCAF)
Fanny Arzade (Screem Gems-Colembia
leair Valley Sunday [Screen Em.h - "

Purple Hare (Sea-Lerk Ent, BMI)

Put Your Mind at Ease [Pockel Full af Tumes/
Tobifun, BMI)

Reflactiond [Jobete, BMI)

Eequiem for the mn- [Weechwood, BMI). .

Run, lnl um [T.M,, BMI]

$an Framciscan Mights r!u1;rl;rﬂ|-|n-l I.II.I'I

Thook Yawr Shet (Jebeie, EMI)

Silemge 11 Galden 1I-Ihrll1'..firuli-rm I.Ilﬂ

Simfeen Tons [Moma ley, BET) |
[BEmchwe

Sheul-Hearied Men o ol KRG

Sweetest Thing This Side of Meaven, The
(Blathwood, BMI)

Taks & Losk 1Hl-. [ 171

Tell Wim {Beechwesd

Thamk the Lord Ter 1he N

There Goes the Lewer yone/BRC, BRI

@

1

16
2
4

3

11
2

2
4
13

I l'hll Mal r'lp-l1 I-IH:I 1)
. '

There s & Mawniain ﬂl‘.r Iﬂ I,."HI-E."l |

There's Always Me (Glsd
Thingn | Sheuld Have Sa
Ta Semehody (Wemperer,

T4
{Trhll'-ll'll, IIM} -

At .
Turs on Toor Lewe b [Dem, BMI] ]

Torn the World Are {Fingarlake, IHI:I

. 3
Twalve Thirty (Wl ASCAPY, ::

Whiter Thade of Fa -I'I’.lll:l: ASCAF ] 1

Windwws of the Waeld, The |I]l-l:|lrlllll Samx, ASCAP) ﬁ

Woman's Hands, & 'r'lm.. LLLH
Wordy (Soreem El-rn.';{ll-lh, [ 1711
Hll.;l:"'ﬂl Enrw, The {Qver amd Over) (Resasvelf,

FTH EI::' ':'ilr |L|ﬂ“illl -I'I‘.'r;:: AMI
Bur ? Krepi nij ME LI
Ustynna/BAC, BMI :
Tou'rs My Evervihing I'.IIIII'I'I'.. IHII
You've Got 1o Fay the PFrice (Myte,
Iip Cade (leditar, AW}

IF|!|I|'
-

Record Industry Assusiation of America seal
certification as million selling single.

. LOWIN'
. TOU'REE & VERY LOVEELY WOMAN....... .00

. BONT FORGET ABOUT ME _..............
. BGET THE MESSAGE,

Ilﬂ. [1]a] !I!IIITHII'II 'I'ﬂl HII

111

.
13
114,
114
11k,
117,

118,
e

133, YOU CAN'T BO THA
. BELIEYE IN ME BARY
 ON THE OTHER JIDE. ... ..ciioccmnansaianianns

.'#BHIHIHI GAMIES. ... ... ...
| SOME KIND OF WONDERFUL

. LAURA (Whats Me Got That | Rin't .ﬁlﬂJ
. THAT'S HOW IT 15 I;ﬂll Yem'ru in Lewe), .

E:?

75 90 A LITTLE BIT NOW

Bave Clark Five (Dave Clark], Eplc 10009

LAURA (What's He Got That
| Ain't Got)

Franmkip Laine [Bob Thiefe], ABC T0PET

A WOMAN'S HANDS
Joa Tex (Buddy Killen), Dial 4061

| MAKE A FOOL OF MYSELF_

Frankle Walll [Sob Crewe], Philips 40804

LITTLE OLE MAN
(Uptight—Everything's Alrightl

Bill Ceaby [Fred Smirh), Warmer Bres, 7072
THE CAT IH THE WINDOW
(The Bird in the Sky) -

Fetula Clark [Charles l!lnll-nln & Denm Rubinl
" Warmar Bros. 7073

SIXTEEN TONS .............

Tom Jasmei (Pefar Sulliven), Parrel 40006

THERE'S ALWAYS ME

Divks Presley, RCA Wicter ¥207

MEMPHIS 50UL 5TEW

Ki Curtis (Temmy Coghill & Ki Curtls),
- W ¥ Sk .:!u Hﬂl

IN THE HEAT OF THE NIGHT
Eay Charles [TRC), ABC 10970

| FEEL COOD (! Feel Bad)

Lewids B Clarks Eepeditisn (lack Weller],
Colgems 1004

CASONOVA (Your Playing Days
Are Over) .

Rwhy !ﬂrlwl :H-:Ernu [ Ttrrﬂ Zodlac 1004
UST OUT OF REACH
Of My Two Empty Arms) __
Parey Siedge, Atlantic 3434
IT MUST BE HIM

¥Wikkl Carr (Dave Pell), Liberty S5984

LAURA (What's He Got That
I Ain't Got)
Breek Bemton (Jimmy Dewen],
TAKE A LOOK
arefha Franklin (Clyde DRigl, Columbls £4370

EXFRESSWAY TO YOUR HEART

Soul survivors (Gembie-Hefi), Crimpem 1010

BALLAD OF YOU & ME &
POONEIL

Jelferson Airplane (Al Schelit), BCA Victer $2%7

TURN THE WORLD AROUND.

Eddy Armald (Chet Athing), BCA Yicter ¥I83

IT COULD BE WE'RE IN LOVE
Cryaen’ Shame (lim Golden), Columbia 44197

KNUCKLEHEAD

EarMayn (Sfaffl, Yalt 143

GET TOGETHER

Youmghioody (Felln Fappalandi), RCA Wicter Vb4
IT'S GOT TO BE MELLOW_ .

Leon Hayweod (Leon Haywood) Decgn 33784
| CAN'T STAY AWAY FROM

83 88

&3 78

Reprine 0611

Irpressisms Hﬂnf flll:l.. .lll:- |HH

TELL HIM
Patti Drew (Carons), Capltal 5841

STOUT-HEARTED MEN
Barbra Strelsend (Heward & Robarts & Jack Gald),

Columbis 44725
PURPLE HAZE ...
Jimi Hendrix Experionce n'ml-r:h. Reprise 0397

PAFPER SUN

Teaflie Fastwring Stevie Wimwsed (Jimmy Miller)
United Artisty S0195

PENNY ARCADE
Cyrile Charfle Calelle), Colombls 44324

THE LOOK OF LOVE

Duaty Sprimgfield (lehnay Prenz), Philips 40443

COME ON SOCK IT TO ME. . .

Syl Jehnwen, Twilight 109

THERE COES THE LOVER ....
Gana Chamdler (Carl Davis), Brenswick 55339

NEARER TO YOU

Bedty Marris (A Toussaini-M. Sehem), Senii II-H-

REQUIEM FOR THE MASSES .
Azpacistion (Bones Hows), Warner Bros, Wl

BUBBLING UNDER THE HOT 100

Herk Alpart & the Tijwsna Braza, AEM 870
Brenda & the Tabwlations, Biemn 352
Shirelles, Scapter 12190
Jon & Meklm, Abmuk 12

» MGM 134885
Marry-Go-Aeend; A&M BED

o Amerbess Breed, Acta BOB
....................... Briam Hylamd, Philips 404732
. hndre Willlems, Spery 103

I' ﬂ'qﬂ- lllli!l l the Myrierians, Camen 494
... Muber! Mikchum, Monument 1004
LJimmy Reselli, I.Flfhi Artists #H1TY
Jim ¥alley, Dunkill 40%&
Eddin Flayd, 5iex TH

Eoyal Guerdimen, Lawrie J3FT

. FIARL TIME.

LITTLE OLD WINE ﬂ‘l'l!l[ll ME. .
THERE MUSIT BE & WAY........00000

¥
LOVE 15 DOGGONE GOOD THIMG
WEDHEFDAY
CAR'T STOF LOVIHG TOU

UNDER THE STREET LAMP. .. ..... .. .cicociivannanis Eni l:, -ﬁlfnl-ll )
SALLY SATIM' SOMETHING. . o es Wil HITI';H' amp-Suirs 274
HOW CAM TOU MISTREAT 'I!'I'II DHI IW l.'.'I'H'I Jean & bll'“-llli Waolt II-I

Hlﬂ :l"
WHAT BOEE IT TAKE (Te Keep & Man Like You !lﬂlﬂll‘.'

Fhonker Davig, RCA Yictor 141
Hilszen, RCA Victer 198
Jeagie Jamed, Tath Cantury-Fos S&84
ni ru-l s Hi “F“h'lT' o L

] | oys, Paals
-Maunic Exples Lavrin 3800
I.!ll'll. Eple 1008T
iy Jaye, Hi 2128
‘HHI Braftheda &, AMentic 406

I.m .l.ihllr. Azhl
» One=Derful 4844

AGHIE IMGLIZH

. ROLLIN' & TUBBELIM
. | WAMNA RE THERE
- LET 1T 04T

. STRAIGHT SHOOTER. .
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‘““Image Building’’ Programs that will expose
the new and add luster to the grealt.

10lV

Album Concepits that deliver
the new stars 10 you now.

* the now composers

-~ | PHILIPS |

= | MUSICI —

5T.

AN EVENING | e

WALTLER

Hi- 1 Ity

N PRI W
I HEESTH
SIS TERIEAM

L GlE™s
WO MM
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PHILIPS

One World of Music On One Great Labell

| 'ﬁELLEN THLP i A

ooy & e A Mapr K219
q - M G D Mapr K. 2712
CHES S i A

ft Tn:

PHILIPS

The Mustic Moods Orchestra; Mexican Trip. PHM 200-250/  The Distinguished Dalegate, PHM 200-254/PHS 600-254 Mozart: Violin Concertos Nos. & and 6, Szeryng: New Philhar.
T e : I Tha Disirgine oolagmts, P 200-254/7118 600 Mozart: Viaiin Concertos No yng;

MUSIC “BY MICHEIL I E:'{ fNANLI

QUARTETTO ITALIANO . | % - = e L TR

sung in Freach
Claude Debussy String Quartet in G minor | : + complete Fack

'-.".:uuu-. Ravel ‘wum; Quartet in F

VIENNA CHOIR BOYSsing MOZART
MISSA BREVIS IN C, K, 299
“Urgun Sola Mam”

" AVE VERUM CORPUS, K. &I8
wmal
other liturghcal works

Mozarl: Missa Brevis In C, and other liturgical miisic. Hlmnn
Choir Boys. PHS 900-15

Debussy and Ravel: String Quartets. rtetto Italiano. PHS
Bﬂﬂdﬁ? "8 Q o

Two Albums
Michel Legrand; Complete Original Soundtrack Sung in Franch;

1 The ‘t’uung Girls nl nchnl’uﬂ (Les Demoiselles de Rochefort)
PCC 2.226/PCC
Michel Legrand; Em:arplu from the Original Soundtrack Sung in

2 French; The Young Girls of Rochefort (Les Demoisalies da
Rochefort) PCC 227 /PCC 627

LT Lo e g liwg ad ¥
MALKCE| B -

— == /% F ———% Idllzﬂ!znnzaa
T L SHOSTAKCUEEH' p S 2= MRS
1 =g = i

- — oo — e
Franchk: Grande Piéce Sym Shostakovich: Symphony Na. 5. Telemann: Pimpinans (Com- Brahms: Two Pian Ennn C:'p Rameau: Les [ndes Galantes; The Virtuaso Clarinet (Concaer-
hn?hufﬂ F::lhltﬂu i;l A ;as anenﬂnl!!iﬁésﬁné:hunwshmﬂ E{:’m: hﬂnsaharh Siss: A urll{.n 3da. Billard & Azale. PHC 9067 Li-IHEI-IerI:I!IIIB daull;l.hmu; Lﬂs b E'mhﬁf HMnI lcthn-
A tra ch. gs). Lamoureux Org i orn ncelol; Rouen m-
PHC 9077 it il O Hl R reaantyR Ao Coratd, PHE 8662 ber Orchestra, PHC 9078
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For 100 8 107°s o
10:. o Ci[[YYISR TOP 40 MILLS
(=1= " 4" x 10" negative® EASY N
Genuine high-gloss photos for use in hnuki.sgs, LOVERS OF THE WORLD UNITE
publicity and fan mail. Mass gives your orders LIS | G The Vogues (CO&CE)
immediate attention, prompt delivery, and un- I'EN IN
surpassed quality. Send for free samples and THIS TIME LONG AGO
cumplﬂe ]Jl'i[‘.'EE. These are best selling middie-of-the-rood singles complled from Guess Who (Fontana)
*Small additional charge for copy negative, caption national retail sales and radio station air play listed in ronk order.
siidl soncial Tavant: H:EEHH E:un OLD WEDDING RING
: n% j R A '!z De Angelis Singers {ABC)
£| £ ‘ - 8 Jimmy Rosell] (UA LP)
® 9 14 31 THE WORLD WE KNEW..... 4 SERENATA
Frask Sinsiva, Reprise 0410 (eesevelr, BMI) Joe Harnel! (Calumbia)
2) 2 3 3 MORE AND MORE .......... 9
MASS"PHOTOCOPY (@) 2% 2 MO Sl i v oW Lot
6730 Long Drive + Houston, Texas 77017 (713) MI 3-4128 Q) OORIEHT o TS 3 Bill Smith (Talm)
Dean Martin, Reprise 0401 ':ﬁ-hiri-iu;é.'a.'i
@ 10 11 26 TIMELESS LOVE ............ = STAR DUST
WIDELY PUBLICIZED §4 Ames, RCA Victer 255 (Gypty Boy/TM., BMAI) Mel Carter (Liberty)
WIDELY CIRCULATED (8) 4 & 3 AN o b v i ik FRENTE X PALADIG
WIDELY READ-YEAR-LONG @ & 7 13 IN THE BACK OF MY HEART.. 8 Al Caiola (UA LP)
derry Wale, Columhis 44183 (Feist, ASCAP}
) D) il -5y el M e MY SUMMER LOVE
8 10 19 LOVER'S ROULETTE ........ 6 Nina. & Fraderick (Ate)
Mrl Terme, Columbia 44700 (Peer Int'l, BMI)
@ 7 4 4 THE HAPPENING ... ........ 8 WHEN BANANA SKINS ARE FALLING
Herb Alpert & the Tijuana Brass, ALM BSO Tany Randall {Mercury LP)
(Jubete, BMI)
5 5 5 YOU ONLY LIVE TWICE . ... 11 YOU'VE GOT YOUR TROUBLES
; ! Jamie & 1. Silvia Singers (ABC LP)
()2 % 24 EEoolun BNE sy A Peter & Gordon (Capitol LP)
Mugic, ASCAP)
12 19 19 23 MY HEART CRIES FOR YOU .. 7
Connfn Frencis, MGM 13773 (Mansey, ASCAF)
@ 11 8 & YOU WANTED SOMEONE TO o5 Myg MILLS MUSIC,
PLAY WITH ............... 10 Ky D
Frankis Lalme, ABC 10948 (Marris, ASCAP) IHE
28 2
)25 @k 33 TV MAKES NO DIFFERENCE ... -4 1619 Broadway
@ 15 16 14 swuglrm:l{tsm SEASON OF New York,
.................. B
Ray Comnli? Singers, Columbin 44192 (GI1, BMI) rustisiing N Y. 10019
BE THERE — CLOSING SEPTEMBER 15th @ 35 — — ﬂ.IIETLE ﬂLDIWIHE DRINKER * IRA HOWARD—PROF MGR,
- — S e s e &
= e At @ 17 15 20 THERE MUST BE A WAY.... 9
== ———— — e ¥ Boanlll, United Artists 50179 [Laurel, ASCAP)
== - = —— PERSONAL SERVICE TO
= = 21 27 27 YELLOW DAYS ............
—— — e (18 Pony. e, Sk’ S s ALL JUKEBOX OPERATORS
: I e R . 24 29 32 IT MUST BE HIM ......... . 4
— Vikki Carr, Libarty 55984 (ASA, ASCAF)
@ 25 32 — ANYTHING GOES .......... 3 We specialize in a
six little Cowsills - ::rllt‘.l"ml: ::;'; ":'I" T :';"' AScar) complete line of Pap,
Saw a star in heaven. @ . e :r.'-;--: A R&B, Spirituals, C&W
. . 29 35 — TURN THE 1 Singles & LP's. Plus
ghey f;;ade abwzsh upﬂn thE Etar - @ e, M\rgﬂnﬁ ‘ﬁsﬂyfﬂu ; all Gold Standards—
g OVOIT DX Seven . .. @ ° * 2L cHARETY NOMD . oldies but goodies.
Andy Russell, Capitel 5917 (Freewsy, BMI)
16 18 18 SAMEOLD YOU ............ ]
@ Patil n.?lE.ﬂPHm (Red Ballesn, ASCAP) L FUREHITLE Riais)
28} 18 12 12 llllﬁ'n;-fﬁhﬁ:qnu RCTTTETTre 15
) 20 20 22 SUMMER :';‘I'_OH s L and F-A-S-T ONE DAY SERVICE at
Wayne Mewlon, Capitol 3954 (April, ASCAP) STAN'S RECORD SERVICE
@ 27 34 38 ALONG COMES MARY ...... 5 728 Texas Streel, Shreveport, Lovisiana
Bajs Marimba Band, ARM B2 (Irving, BMI) Call Collect (31B) 422-7182
@ 22 22 28 WHAT TO DO ............ 5
Matt Menre; Caplisl SP4T (Levine, ASCAF)
@ 33 37 — k?unt tgrh.r'; He Cot That |
L R R
" rmuj Lalme, ABC 10967 (Galllce, RMI) 2 SACRIFICE
30 33 36 M
D) MEMORIES | oS y SALE OR LEASE
Ray Conmif! Singers, Columbia #4192
@ 31 40 — BON SOIRE DAME .......... 3 BIH“D HEW
Sandpipers, 1 (Metric, BMI)
32 31 33 _ (0 ls
()3 313 SN SO0y 4 HAECO DISC
@ 34 — — OURSONG ................ 2 Mastering System

@H 13

Jack Jenes, Kapp BdE (Maclen, BMI)

8 DON'T SLEEP IN THE SUBWAY 12

Petula Clark, Warner Broe. TOMF [Duchens, B}

WINDOWS OF THE WORLD. .
Dioane Warwick, Scepfer VI1PE (lac/Blws Seas

ASCAP)

GOOD DAY SUNSHINE ... ...
Clauding Longet, ABM B64 [Macien, BMI)

— LAURA (What's He Got That |

www americanradiohistorv com

Babbis Gemiry, Capitel 5950 (Shayne, ASCAF)

1

2

Ain't Gﬂﬂ ................ 3
Bresk Bemten, Regriss 0411 (Gallics, BMI) 212—492.-
. — — — HORN DUEY .............. 1 SaT00
King Richard's Floege! Malghty, MTA 131 umi
@ B TALK vcvaivenusmmenen sy 2
Berl Mawmplert, Dacza 32159 (Reasevelt, BMI)
— ODE TO BILLY JOE ......... 1

Westrix Lead, Special
Scully Tape Machine
Variable Pitch
Advance Head, Scully
Lathe , Lyric Drive &
Half Speed Adapter.

AnvEnﬂsmEm\.

D BUSINESSPAPERS
MEAMNS BUSINESS

fB
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tver think of playing a record without it being on the “play list™?
That's precisely the feeling you'll get when you hear....

AHMAD JAMAL’S

“NATURLE BOY”

Cadet 5569

MARLENA SHAW’S

“WAITING FOR CHARLIE
T0 COME HOME”

Cadet 5571

(Psst. Ya' better tell the P.D. about 'em)
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Gridiron:

ATLANTA—A football field
is turning out to be this city's
major show place.

Rod Kimble, director of pro-
motions and special events for
Atlanta Braves, Inc., said that
Astroturf will be placed on the
Braves Stadium field next year
allowing fans to “get closer to
the shows.”" Crowds beyond 15.-
000 now pack the field.

Kimble, a former orchesira
leader and organist, wears sev-
eral hats in his capacity, work-
ing for Atlanta Stadium Pro-

Ursurpassed in Quality at any Price

x

GLOSSY
PHOTOS

ke " 8x10
1000 LOTS
$10.98 per100

Post Cards

8x10 COLOR

$165.00

3,000 Postcards
$120.00

Special Color
Frocess

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 36 PLT-0233

Close to the Action

By BILL WILLIAMS

ductions, Inc., a wholly owned
subsidiary corporation of the
Braves baseball club. Under this
set-up, the Braves have been
able to bring to Atlanta shows
such as the city has never seen
in the past.

For two years running, Kim-
ble has directed the Atlanta
Jarz Festival which this year
yvear packed in 15,000 people
for two shows. Despite rain,
Barbra Streisand drew 11,000.
The Beatles attracted 33,000

Redding Tour

ST. LOUIS — The Otis Red-
ding Show grossed about $600,-
000 for a tour of 37 one-night-
ers, which wound up here on
Aug. 13, topping last year's
summer concert four gross by
about $100,000. Top one-night
take was $26,000 in Charlotte,
N. C,, where Jim Crockett pro-
moted the show. Other large
houses were in Jacksonville,
Miami, Tampa, Norfolk, Atlanta
and Greenville, S. C.

APO Shows and Otis Red-
ding Enterprises, Inc. produced
the show with Phil Walden and
Dick Allen co-ordinating the tal-
ent. Redding's winter concert
tour will begin Jan. 26. Wal-
den is completing arrangements
for Redding’s European return.
Current plans include Carla
Thomas, his Stax/Volt stable-

mate.
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Seven little Cowsills
Swinging on a gate,
Another swinging Cowsill
And then there were eight . . .
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paying customers, and James
Brown drew about 15,000 each
time he appeared. He is coming
back for a third time, and Ray
Charles, who also drew well,
will be back a second time.

Kimble feels the Braves have
everything anyone can offer.
“*We can do our own promo-
tion,” he points out. “We have
the Braves baseball network,
which is carried by 78 stations.
We have the television network,
with 19 outlets,. We have a
captive audience at the baseball
and soccer games (averaging
21,000 for each game), so we
can plug any event to about
100,000 or more people a week.
We plug events on the p.a.”

The corporation engineered
the sound in the stadium to
provide outstandng acoustics,
and has yet to have a com-
plaint, according to Kimble.

Expansion plans for next year
include a giant country music
show. “We'll have the greatest
assemblage of talent anyone can
imagine,” Kimble said. “We pro-
pose to put on the greatest
country show ever.” -He also
plans to stage a huge gospel
show, headlined by Mahalia
Jackson, a folk festival, an out-
door basketball exhibition, and
perhaps a bloodless bullfight.
“We want to bring every kind
of entertainment to Atlanta.”

Kimble also points out that
the promotion wused by the
Braves for the musical shows
and other exhibitions is particu-
larly good because the games
are carried by top stations in
the markets. These include
WSB, Atlanta; WSM, Nash-
ville: WSGA, Savannah; WAPI,
Birmingham; WCOV, Montgom-
ery; WUNI, Mobile; WSOC,
Charlotte; WDXB, Chattanooga,
and WSUN, St. Petersburg. Six
of the stations are FM opera-
tions.

The Atlanta Jazz Festival has
become an annual event, pro-
duced by George Wein. Kim-
ble is the director. Artists at
this year's festival included Nina
Simone, Wes Montgomery,
Woody Herman, - Thelonious
Monk, the Newport All Stars,
Herbie Mann, Miles Davis, Jim-
my Smiith, Horace Silver, and
Dave Brubeck.

LAURA DEVON, star of Paramount's “Gunn . .
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listens to a playback of her new RCA Victor single, 'l Like the Look,"

which is from the Leslie Bricusse-Hen
are producer Joe Reisman, left, and

Mancini score. Also listening
ancini.

11,000 Teen Bands
Vie in 3-Day Contest

e Continued from page 1

It was almost straight Bee-
thoven with an electric violin
sobbing out the melody against
the contrapuntals of the saxa-
phones to the tom-tom-like
beat of an organ. Just to show
that sonatas weren't their only
forte, the Gents let loose with
a sauna-style blues that shook
the arena.

Brass appeared to be the big
sound at Ridge in contrast to
the prepondrance’ of guitars
usual these days and, indeed
second place went to the Action
Brass from Colorado, seven
talented lads who carried two
trumpets, trombone, base, vio-
lin and two guitars. Tony's
Tygers from Wisconsin, a hard
rock quintet whose vocal har-
mony was a crowd-pleaser.

The Massachusetts group to
make the top ten were the
Sheffields from Waltham. They
boiled the arena with a wild
rendition by their singer Bill
Mahar on James Brown doing
“Please, Please.” He probably
excited the kids more than any
other offering.

It seemed incredible that
these young people were so pro-
fessional in their approach with
their trumpets, trombones, vio-
lins and even a recorder. It
must have been a difficult de-
cision for the judges. These
were made up of Les Paul,

Brute Force Overpowering

NEW YORK — Brute Force,
frequently hurling defiance at
a restless opening night crowd,
finally won over most of the
hecklers as he opened Herbert
Jacoby’s new East Side club,
Wheels, on Aug. 17. Part of
the disturbance seemed due to
the general high spirits of the
opening night throng and part
seemed due to the lack of un-
derstanding by what the Co-
lumbia Records’ artist described
as “the establishment." At one
point, he even shouted. “T'll tell
you members of the estahlish-
ment, I don’t mean what I'say.”

Even “To Sit on a Sandwich,”
one of his top album cuts, failed
to still his hecklers, while “The
Sad Sad World of Mothers and
Fathers" didn't come off live as

4 Seasons Gross

BUFFALO — The 4 Seasons
grossed $14,000 at their Melody
Fair appearance here on Mon-
day (21). The quartet prossed
$£33,000 in Chicago on Aug. 18
and 19, and $13,000 in Cleve-
land on Sunday (20).

www americanradiohistorv com

it does on record. But, the bitter
satiric bite of Brute Force fi-
nally came over as he wound up
his program with improvised
songs on Ronald Reagan.
H. Rapp Brown, LSD, and pot,
subjects suggested by the au-
dience. e program also in-
cluded the Pickle Brothers, a
good comedy trio, and singer
Christine Morton, who wvainly
tried to get the unruly crowd

to sing along.
FRED KIRBY

Gary to Begin
36-Date Tour

THIBODAUX, La. — John
Gary will begin a 36-date con-
cert tour here Oct. 15 and will
finish May 15 in St. Paul

The tour will be interrupted.

for a week-long engagement at
the Venus Club, Baltimore, Jan.

29-Feb. 4. Dates will include

Birmingham, Savannah, Char-
lotte, Atlanta, Denver, San Fran-
cisco, Seattle, Chicago, Cleve-
land, Indianapolis, Kansas City,
Buffalo, and Scranton.

Mark Dronge of Guitar & Ac-
cessories  Manufacturers  of
America: Joe Taras of Bill-
board; Dan Davis of RCA Vic-
tor Records and Dave Carrico
of Bell Records.

The audience was composed
mostly of youngsters with a
smattering of parents, They
paid $1.75 to $2.75 for the
Saturday night finals with a
three day ticket awvailable for
$4 to the 7,500-seat arena.

The first Battle of the Bands
was sponsored in 1963 by the
Weymouth (Mass.) Jaycees.
Guiding spirit of the affair is
John Agnew who believes it has
interested many youngsters in
electronics and in the more
serious aspects of music. "It
also has brought many of us
adults a better understanding of
the young community,” he said.

Many of the groups had been
together only a matter of
months. They competed for a
first prize of $2,000 in cash, a
Volkswagen bus, a wardrobe and
a Polaroid camera. Second prize
was $1,000 and a wardrobe,
and third prize $750 and a
wardrobe.

Hassle Bows
At Unganos.

NEW YORK — The Hassle,
a newly signed United Artists
group, made their New York
club debut Wednesday (23) at
Unganos in a performance that
showed promise.

The quintet did an original
number, “You Got Me Hum-
min' " which will be their first
UA single scheduled for release
in September. It was a stirring
rock piece complete with vocal
and heavily amplified guitar and
organ work. About midway
thmugh. the electric organ takes
over for an exploratory solo and
the boys act a dance wandering
around the stage making facial
contortions. The number scored
well.

The rest of the act consisted
of rock treatment of pop stand-
ards. The group is made up of
two electric guitar men, a lead
vocalist on the tambourine, a
drummer and a organist. They
perform to the backdrop of pro-
jected slides shining with flower
colors and this helps put them
across.

United Artists plans a pro-
motion campaign for the group
in a few weeks in conjunction
with their first single: They are
managed by Irwin Mazur of
New York.

CHARLES BARRETT
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A VOLATILE VOCAL
ADVENTURE BY THE

REIGNING CHAMP
OF THE CHARTS!
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(UPTIGHT EVERYTHING'S ALRIGHT)
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Bang Goes Irish Pop With
Van Morrison Promotion

NEW YORK — Bang Rec-
ords is running a heavy promo-
tional build-up to bring the
Irish pop sound of Van Mor-
rison, recently signed by the la-
bel, into the pop market's ever-
shifting tastes. Morrison, who
formerly was with the Them,
Parrot and Bang artists, recently
returned to the United States
to form a solo act.

The Them disbanded last
year, playing one of their last
engagements in San Francisco.
Morrison then ormed as a
solo in Holland and his home
area of Belfast, Northern Ire-
land. Morrison explained, “My
sound is distinctively Irish pop
with some Ray Charles and Dyl-
an influence.”

\o TOP QUALITY

G" PICTURES

LITHOERAPHED ON HEAVY KROMEKOTE

3Y2¢ to 2¢ each !
depending on quantity

SEND FOR SAMPLE 8x10
plus prices and order blanks
on these and other size prints

i PICTURES

317 N. ROBBERSON
SPRINGFIELD, MO. 63800
{ nabsicliary of She Advertising Hrackerr Co.!

Bang's nationwide promotion
tour for Morrison includes col-
lege dates and concerts. He will
appear on the “Joe Franklin
Show" on WOR-TV here and
also at a benefit performance
for Israel. Associated Booking is
handling the arrangements.

In addition to being lead
singer for the Them, Morrison
wrote the hit “Gloria.” His solo
disk material is all original. His
latest Bang single is “Brown-
Eved Girl,” Slated for release
this month is his first album,
“Blowing Your Mind."”

Morrison is concentrating on
composing and developing his
act, which eventually will take
on a _full orchestra back-up. He
elxrglﬁ'ined that his songs contain
stbtle elements of Irish legend-
ary and soul, having little to
do with the material being pro-
duced by current English acts.

Jay Jay Pub Sues 5

For Infringement

NEW YORK — Walter E.
Jagiello of Jay Jay Publishing
Co. has filed suit in Federal
District Court here against
Decca Records, Dot Records,
Roosevelt Music, Inc., Bert
Kaempfert and Herbert Reh-
bein, charging copyright in-
fringement of the Jay Jay song
“Li'l Wally Twirl" with songs
called “Milica” and “Sweet
Maria."

Say You Saw It in
Billboard

(i Eight little Cowsills | “’”Iﬁ‘ﬂ:
. Traveling in a troupe " =
Met another Cowsill

And then they had a group. ..

S '
Felipe Yanez, leader of Orques-
tra Soul, signed with Deot, where
his first album will be “Bugalu.”
. . . Lisa Carroll inked by Gal-
lant. . . . Columbia re-signed Bob
Dylan. . . . Jennifer and the United
Fruit Company to Parrot Records
and Cooper-Meyer Productions

The Stone Couniry joined RCA
Victor, where their debut single
will be “Time Isn't There Any-
more,” produced by Rick Jerrad.
. +.. Comedian London Lee signed
with Audio Fidelity. He's slated
to open at the Copacabana on
Oct. §. . . . Linda Kay Lance has
signed with ABC Records. . . .
Johnny Jay and the Gangbusters
inked with Josie. Their initial disk
will be “You Get Your Kicks,"

oduced by Lon Harrimam. ., . .
ohnny Cymbal to Musicor, where
George Tobin is producing his
single “It Looks Like Love.” . . .
The Faded Blue inked a three-year
contract with Barrington, where
their first pressing will be “The
Next Time" and “The Day Was
Fair." , . . Tommy Leonetti signed
with Columbia, with “You Knew
About Her All the Time" due for
August release. . . . Melvin Q.
Waitchpocket and Indian Puddin'
and P to Matthew Katz Pro-
ductions.

Baez Scores

With Ad Libs

CLEVELAND — A sellout
audience brought folk artist
Joan Baez back for two encores
at Public Music Hall Saturday
(12).

The Vanguard recording art-
ist started out with Simon and
Garfunkel's “Dangling Conver-
sation” and wound up with a
calypso version of The Lord’s
Prayer. Most of her 19 songs
dealt with brotherhood and non-
violence,

The Size 7 singer, much pret-
tier than her pictures show,
held the mostly college-age au-
dience with ad libs as well as
message. She introduced one
song as “good for ushers to

seat people by.”

Sitting on the floor backstage
was her teacher, Ira Sandperl
of the Institute for the Study of
Non-Violence, Carmel, Calif,

Before the performance Miss
Baez, 26, strummed her Martin
guitar in a closed dressing room.
Then she came out to talk to
blind guitar player Irene Lipov-
sky, 17, of Columbus, Ohio, She
signed an album with a flower
design.

“I gave up
graphs,” she said.

JANE SCOTT
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UNITED ARTISTS" West Coasters greet the Spencer Davis Group at a
cocktail party in their honor. With the group are UA West Coast sales
director Charlie Goldberg, third from left, with his wife, Sherry, and
UA's Los Angeles distributor, Norm Goodwin, next to Goldberg.

British Modbeats Show
Psychedelic Promise

NEW YORK-—Hard-driving
rock from North of the Border
with strong psychedelic influ-
ences and traces of r&b is play-
ing the Scene with the British

Modbeats, a promising young
Canadian  group.  Although
the brightly dressed long-haired
quintet has only been making
it big in Canada on the Red
Leaf label for two years, they
showed on Tuesday (22) that
they are a highly professional
outfit.

The sound was almost shat-
tering as lead singer Fraser
Loveman wailed numbers like
“*Hold On,” “Somebody to
Love" and a future recording,
“*Thank You Day." An updated
“Tobacco Road,” psychedelic
was a high spot as the middle
instrumental section built in in-
tensity and velocity to a fever
pitch. “Gloria” had an almost
other-worldly beginning and
ended in a frenzy.

The group's single, “Try to
Understand,” had the steady
beat evident for most of the
evening, while “Land of a
1000 Dances,” an album cut,
saw Loveman doing all the pop
dances of the past few years,
a feet also atempted by some
of the young audience on the
dance floor. Gregg Foster, lead
guitarist, displayed a talented
touch, while drummer Robby
Jeffrey maintained a wild beat
throughout. The live perform-
ance was much louder than the
group sounds on disk. Bass
guitarist Joe Colonna and

JERRY BUTLER, seated, a Mercury artist, signs a production agree-
ment with his label. His first deal with Mercury involves Richard and
Jimmy Knight, right. Looking on are Mercury product manager Alan
Mink, left, and W. Yale Matheson, partner with Butler in Fountain

Record Productions..
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rhythm guitarist Mike Corgi-
chuk round out the quintet.
The Modbeats played Tele-
caster and Gretch guitars and
a Fender bass. Speakers, which
were covered with bright lower-
patterned material that changed
as different lights hit them, were
Fender, Vox and Traynor.
Lights operated on a micro-
switch also added to the psych-
adelic effect. With U. S. record
companies showing greater in-
terest in Canadian acts, this one
should be snapped up soon.
FRED KIRBY

Musicarnival

Digs Seasons

CLEVELAND — The 4 Sea-
sons not only broke the one-
night attendance record at Mu-
sicarnival Sunday (20) but re-
ceived two standing ovations.

Frankie WValli's roller-coaster
voice scored high with the sell-
out crowd from the first, even

though he was suffering from a
severe cold.

The Seasons peppered their
23-song program with comedy
as well as chords. Valli, lead
guitarist Tom DeVito and bass
player Joe Long did most of
the adlibbing. WHK Radio co-
sponsored the 7 p.m. concert.

The Philips' recording artists
proved themselves men for all
ages as well as all seasons. Their
repertoire ranged from the mid-
dle-agers’ favorite, “I'm in the
Mood for Love” to the rock
“C'Mon Marianne,” Valli’s lat-
est, I Make a Fool of Myself"
was a smash.

A surprise treat was Joe Cass'
fireworks on the drums. His solo
brought a huge hand from the
crowd, mostly of college age.

JANE SCOTT

CAREER AHEAD...

—_— e, dTelr

Carmar iraising is
i L e haarirmmie
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Radio-TV programming

WMCA to Lay on Disks

It Feels Can Score High Bé

NEW YORK—WMCA, one
of the nation’s leading Hot 100
format stations, will lay on spe-
cial records it feels have hit
potential. These will be selected
by a secret meeting of Kkey
personnel each Tuesday after
the regular record listening ses-
sion, said program director
Ruth Meyer, who is also vice-
president of programming for
the Straus Broadcasting chain.

The second meeting will not
only decide what particular rec-
ords the station will give spe-
cial treatment to, but also how
much. Miss Meyer started the
extra session in line with a new
“mathematical adjustment” of
record play at the station. The
adjustment was set in motion to
“get stronger sounds on more
frequently,” she said. "And rec-
ords that look like a hit will
get played like a hit from the
start.”

Screening of records at
WMCA is done by Joe Bogart,
music director, and his assist-
ant, Frank Costa, considered to
have the best ears in the busi-
ness for picking hits. Then dee-
jays and Ruth Meyer further
screen these and bring in their
recommendations to a joint lis-
tening session each Tuesday,
Everyone present votes on these
records. Miss Meyer retains final
decision.

By CLAUDE HALL

This new programming pol-
icy at WMCA follows close on
the heels of a decision by Miss
Meyer to program more cuts
from albums. At present, the
station is playing five cuts from
Bobbie Gentry's new Capitol
Records album “Ode to Billie
Joe," including the hit title
tune. The station had played
fairly frequently “Byrd Avenue"
from the new Spanky and Our
Gang album.

Bad LP's

The problem is, she said, that
“with the exception of a group
like the Beatles, the albums
coming out today aren't totally
good.,”

Album cuts are auditioned
in the Tuesday meetings as if
each were a single and votes
are made on each.

“Previously, a radio station
would only play a cut from an
album if they wanted to make
a record company release it as
a single, This is no longer the
case. We're not trying to do
that.” The Sci)anky cut of “Byrd
Avenue” had been programmed
two or three weeks for its audi-
ence value, then dropped from
the playlist, Miss Meyer said.

Too many record companies
are putting out albums, how-
ever, with one or two hits and
a bunch of hastily cut tunes.
Listeners at home may be will-

Nine little Cowsills

Walking hand in hand
Met a happy flower girl

Who joined their merry band . . .

ing to wade through these al-
bums to hear the good tune,
but a radio station can't afford
to program a weak album, she

felt. .
‘More Music’

In line with its new program-
ming policies, WMCA is play-
ing more and more records
back-to-back and even triple
plays. This necessitates double-
spotting commercials, but the
station is slotting some type of
programming material between
the spots.

But regardless of how much
of the “more music” policy the
station becomes involved in, it
will still be a personality sta-
tion. “Around the country in
many major markets, pop sta-
tions have been losing their big
lead in audience ratings. They're
fools not to realize what's
causing it, aside from the com-
petition.” People are no longer
content to tune in to a station
for music. . . they want people
with which to communicate.
Any market will sustain the
tight playlist, non-personality
type of station only so long,
she said. “"Radio audiences have
progressed beyond jukebox
radio. Too, the station owes
something to the community
and the people who listen to it.
It must become involved.”

Miss Meyer started in radio
in Kansas City at KCKN, then a
middle-of-the-road station, writ-
ing copy. She joined WHB in
1955 when Todd Storz took
over the station and still wrote
copy. But it was Storz who in-
itiated the first major market
top 40 format operation after
first trying it out at KOWH in
Omaha. “Everybody laughed,
saying people wouldn't listen to
a station just playing 40 rec-
ords,” Miss Meyer said. “But
in three months we were No, 1
in the market.” She worked at
the station three vyears, then
with a Kansas City advertising
firm a year before coming to
New York.

She had been production di-
rector at WMGM only a few
weeks when Steve Labunski,
with whom she'd worked in

(Continued on page 34)

KXOL-FM to
Go Country

FORT WORTH — KXOL-
FM, which went on the air in
December 1962 broadcasting in
stereo, will switch to a country
music format Sept. 1, said -sta-
tion manager Jerry Hahn. Writ-
er-performer Lawton Williams
has been retained to help plan
the new sound. Until just re-
cently, Williams was general
manager of a country music
station in Memphis.

KXOL-FM has been pro-
gramming popular music, but
Hahn feels there has been
a tremendous growth in the in-
terest in country music and
there was an FM programming
gap in the market. Besides art-
ists like Eddy Arnold and Chet
Atkins, the station will play
country music performed by
pop artist—all in stereo. The
station beams 6 a.m. to 2 a.m.
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KCKN, KANSAS CITY, Kan., puts out the welcome mat for RCA Victor
Records artist Connie Smith. From left: RCA Victor representative Ted
Brown, KCKN program director Ted Cramer, Miss Smith, and Kansas
City Victor manager Gil Karwoski. Miss Smith was at the "Fun Fair"
sponsored by the country music station.

R&GB TV Show Bows
On WEWS, Cleveland

CLEVELAND—A new r&b
TV show with a radio disk
jockey was launched here Sat-
urday (19) at 1 am. by
WEWS-TV.

Called “The Ken Hawkins
Show,” it is emceed by Haw-
kins, the 6-10 a.m. WIMO dee-
jay. Plans call for syndication.

“It's an hour-long show In
color, following the ‘Joey Bishop
Show' Friday nights,” said Jim
Lowe, WEWS-TV publicity di-
rector. “In the past we signed
off at 1 a.m,

“It shows the growing inter-
est in r&b here. I'm proud to

have the show,” said Hawkins.
He started at WIMO seven
years ago as a radio engineer, is
also program director now. He
has a business administration
degree from New York Univer-
sity and graduate credit from
Western Reserve University.

Record artists Bobbie Gentry,
Jackie Wilson, Norma Jenkins,
B. J. Thomas and the O'Jays led
off the show. Rocking across
the screen were the Big K
Dancers in mini-skirts.

“Well also be integrated”
said Hawkins. “We will have
white dancers in the line-up in
future shows.”

More Music Time

Is WTMA Policy

CHARLESTON, S. C. —
WTMA, 5,000-watt Hot 100
format station here, has re-
vamped its programming to fea-
ture more music. Dave Lovyd,
operation manager of the At-
lantic Coast Broadcasting facil-
ity, bills the new programming
policy as “Hit to Hit Music.”
Dave Wellborne is general man-
ager of the station. WTMA
has been rated No. 1 in the
market in the last two Pulse
surveys., However, Loyd, who
handles the morning drive-time
show, seeks to do even beiter.

“Basically, the new policy is

BILL EF{DEGD} MERCER, air
personality on WOR-FM in New
York, introduces MGM / Verve

Records artist Richie Havens,
left, to a Central Park crowd
during a guitar teach-in spon-
sored by Espana Guitars.

a gimmick. I listened to the so-
called ‘boss sound’ in other
markets and picked what |
liked. What I didn’t like about
the ‘boss sound’ was the chas-
tity belt around the mouths of
the deejays. I've got a good
bunch of guys here and 1
didn't want to clamp down on
them.”

There has been no change
in the station’s playlist, he said,
but WTMA is able to play the
records more often by tighter
production. Deejays are still
allowed to be personalities, but
records are being played almost
back-to-back with only a tag
line in between. In addition,
deejays are now talking over
the instrumental beginnings and
endings of the records. ""We
have quite a few commercials
here, too,” said Loyd, “and it's
my feeling that a double spot
is no different than a single.
So we're trying to do a double
spot if we do a spot at all"

To illustrate the effectiveness
of the station at reaching a
mass audience, Booby Nash in
the late evening slot was able
to get 75 per cent of the audi-
ence in past surveys. He now
handles the afternoon drive slot
3-7 p.m.

“Playing more music is im-
portant,” Nash said, “but to
sound like a jukebox like so
many of the larger markets'
formats is ridiculous. Our "Hit
to Hit Music’ policy allows
more time for music without
taking away from a deejay’s
personality.”
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WARNER BROS./REPRISE regional sales meeting in New Orleans is attended

I'.J-l' I- L]

, from left, Marvin Deane,

national promotion manager; Stan Chaisson, promotion representative of All South Distributing of New
Orleans; J. K. (Mike) Maitland, president of Warner Bros./Reprise Records; Betty Gassen of WDSU;
Marshall Pierce of WSBM; Greg Mason of WNOE, and Buzz Bennett of WTIX,

McAdorey Counsels Promo Men

By KIT MORGAN

though some may be rejected
because they ‘stink’ or because
the station is too busy.

“Another thing we like,
though perhaps some record
companies are a little shy of
them, is information sheets, new
sheets, It's important for us to
know about the business and
about ‘artists. We know some of
the stuff is a hype, but we can
sort out the wheat from the
chaff."

Among McAdorey's don'ts
were: Don't turn promotion
calls into three-hour social visits.
“Things are pretty busy in any
station. We appreciate the call,
the record, the pitch, and may-
be a brief conversation, but a
call that hangs up two or three

i

TORONTO—Promotion men
are tremendously important to
radio stations, said Bob Mc-
Adorey, music director-deejay
with CHUM, Toronto (gener-
ally considered Canada’s most
influential pop music station) at
Phonodisc Ltd.'s annual sales
meeting at the Inn on the Park
in Toronto (19). But he listed
many “do’s" and “don’ts" they
should take into consideration.

“Promotion men are tremen-
dously important to a radio
station,” McAdorey said. He said
a station likes a promotion man
to be aware of his product; to
tell the station when it's missing
a record; to keep it informed
on record sales; to pitch the
station on promotions, even

Then all the little Cowsills

( And there are only nine)
Took the flower girl to town
And there they met a lion . ..
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people for two or three hours
Is a drag.

“Most stations now have
tight playlists, and when it's
made up, that's it," he said.
“Management resents it when a
promotion man pitches indi-
vidual deejays and librarians.
Do it through the proper chan-
nels,” Poor service is another
pet peeve. “When you've got a
hit, get it into the radio sta-
tions."”

Referring to promotion men
with distributors rather than
those with record companies,
McAdorey said, “We don't like
a man whining and moaning
that the company may lose a
label if the station doesn't play
a particular record. Your label
deals just aren't our problem.”

Summing up, McAdorey said,
“It used to be a standard line
with radio people that we're not
in the record business, but 1
believe radio people are in the
record business, and record
people are in the radio busi-
ness, like it or not, and we have
to work together for better
music programming for us and
more sales for you and more
profit for everybody, and that's
what it's all about, isn't it?”

RADIO-TV
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Vox Jox

By CLAUDE HALL Radio-TV Editor

Mrs. Marilyn Bryar has been
named music director of WORC,
a post which was held at the Wor-
cester, Mass. station until last Janu-
ary by Dick Smith. She previously
worked as assistant to Robert F.
Bryar, president and general man-
ager of the all-request outlet. . . .
Dave Harper has joined WVRC,
Spencer, W. Va,, taking over the
mid-morning and late afternoon
shifts playing Easy Listening rec-
ords. He'd been with WKLP in
Keyser, W. Va. The 1,000-watt
station has just upped its country
music programming to 30 hours
per week and manager Dale
Brooks, who handles the morning
country deejay chores, needs rec-
ords. Especially RCA Victor, Capi-
tol, Mercury and Decca labels.

Twenty-year-old KGIL, San Fer-
nando Valley, Calif., station, finds
that 83 per cent of the people
responding to to a mail survey
listen to the station’s Easy Listen-
ing format in their cars. Even
more—86 per cent—listen to the
station at home. Other data: 90
per cent watch TV, 63 per cent of
the males have some college edu-
cation, 20 per cent of the respond-
ents listen for two hours,

Bob Dayton is now with KRLA,
Pasadena, Calif.; he'd been with
WABC, New York. . . . WGRT
in Chicago an-
nounces that
Jesse Owens,
Marty Faye and
Norm Spaulding
are no longer
with the radio
station. . . . Dick
Robinson, after-
noon air person-
ality for WDRC
and WDRC-FM,

ROBINSON
Hartford, Conn., has been named
chief announcer of the station.
Robinson is also president of the
Connecticut School of Broadcast-

ing. . .. Bob Arnold, announcer

at WFAA in Dallas, has moved
over into the sales department of
the slation.

Eddie Daniels now with KBUC,
San Antonio country station. . . .
WOAI in San Antonio now talk
9 am. to 6 pm. Monday through
Friday, sharply limiting possibility
for exposing records on the station.
. . « Mike Powell has been named
production manager of WMC-FM,
Memphis; a producer of rock 'n’
roll records, Powell joined the FM
stereo station last February from
KLIF, Dallas. . . . Barry Clark a
Washington free-lance announcer,
has been selected to herd the all-
night “"Night People Show" on
WWDC Sunday nights and since
“we're the only station on the air
that night, all histeners are mine."

It's back to college for several
of the WHSL staff—Wilmington
College. Terry Stockdale, program
director will be majoring in English;
afternoon drive man Rick Weber
will major in drama and speech;
night man Dave Roberts plans to
attend part time. “I just hope we
can puill the same type of ratings
in class as we do at the station,”
said Stockdale. The station beams
24 hours a day to its Wilmington,
N. C., audience.

Jack Davison, formerly music
director at WKLE, Waupun, Wis.,
has joined WLIF-FM, New Lon-
don, Wis. The stereo operation be-
gins broadcasting about the middle
of September and Davison is pro-
gram director. . , . Dave (Michaels)
Capps is at WBZ, Boston, handling
the all-night show and “enjoying
it immensely.” Capps, who'd been
morning man and production man-
ager at WUBE in Cincinnati, said
WBZ takes him into 36 States and
about a dozen foreign countries
and he has the mail to prove it. . . .
Air personalities, WGIV, r&b sta-
tion in Charlotte, N. C., voted
recently to unionize. Vote was 4

(Continued on page 34)

Yesteryears Hits

Change-of-poce programming from your librarian’s thelves, featuring the disks
that ware the hottest In the land 5 years ago and 10 years ogo this week.
Here's how they ranked in Billboard's charts at that fime.

POP SINGLES—5 Years Ago
September 1, 1962

1. Sheila—Tommy Roe
(ABC-Paramount)

2. Loco-Motion—Little Eva
(Dimension)

3. Breaking Up Is Hard to Do—
Neil Sedaka (RCA Victor)

4. You Don't Know Me—Ray Charles

{ABC-Paramount)
5. Party Lights—Claudine Clark
6. She's Mot You—ENis Presiey

e's o

RCA Victor)
7. Things—Bobby Darin (Atco)
8. H{Em Are Red—Bobby Vinton
9. Vacation—Connie Francis (MGM)
10, Little Diane—Dion (Laurie

|

POP SINGLES—10 Years Ago
September 2, 1957

1. Tammy—Debbie Reynolds (Coral)

2. Diana—Paul Anka (ABC-Paramount)

3. Teddy Bear/Loving You—
Elvis Presley (RCA Victor)

4. That'll Be the Day—Crickets
(Brunswick)

5. Bye Bye Love—Everly Brothers
(Cadence)

6. Whole Lotta Shakin' Goin' On—
Jerry Lee Lewis (Sun)

7. Send for Me/My Personal
Possession—Nat (King) Cole

8. El?m b—Jimmie Rodge

m mm rs

(Roulette)

9. Love Letters in the Sand/Bemar-
dine—Pat Boone (

10. Searchin'—Coasters (Atco)

R&B SINGLES—5 Years Ago
September 1, 1962

1. Loco-Motion—Little Eva
{Dimension)

2. Twist and Shout—Isley Brothers
(Wand)

3. You'll Lose a Good Thing—Barbara
Lynn (Jamie)

4 Bring It On Home to Me—Sam
Cooke (RCA Victor)

3. Party Lights—Claudine Clark
(Chancellor)

6. Stop the Wedding—Etta James
(Argo)

7. Beechwood 4-5789—Marvelettes
(Tamia)

B. Lookin® for @ Love—Valentinos (Sar)

9. You Don't Kmow Me—Ray Charles
(ABC-Paramount)

10. | Need Your
& Dee Dee Ford

Gardner

POP LP's—5 Years Ago
September 1, 1962

1. Modern Sounds in Country & West-
em Music— Ray Charles (ABC-
Paramount)

2. West Side Story—Sound Track
{Columbia)

3. The Stripper & Other Fun Songs for
the Family— David Rose & Ork

4. ﬂ’:lhn[ &M

[ ary—
(Wamner Bros.)

(Epic)

7. West Side Story—Original Cast
(Columbia)

B. It Keeps Right On s-Hurtin'—
Johnny Tillotson (Cadence)

9. The Music Man—Sound Track
(Wamer Bros.)

10. Stranger on the Shore—Mr. Acker
Bilk (Atco)
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WKY Reduces Rock
On Daytime Airing

OKLAHOMACITY—
WKY, 5.000-watt Hot 100 for-
mat station that has long been
a major influence on exposing
rock 'n’ roll records, has sof-
tened its daytime programming,
said program director Dan Wil-
liams. The station is still hard
rock 6-10 p.m., but in the day-
time, with the exception of
major hits, is shunning many
hard rock records.

No. 1 record in the market
last week, said Williams, was
“The Letter” by the Boxtops
on Mala Records “and we're
playing it as often as any sta-
tion would play the No. 1 rec-
ord throughout the day.” He said
that 75 per cent of the records

Talent Show Bows

PHILADELPHIA—"Sounds
of Our Times," teen-age ama-
teur talent show here on KYW-
TV, will be seen as a once-a-
month hour special Saturdays
at 4 p.m., beginning in October.
The show is produced and di-
rected by Bill Rice with Jack
Lear as executive producer.

Blessing Firm Set

RUIDOSO, N. M. — Sam
Blessing, morning personality
and sales manager of KRRR
here, has formed Sierra Blanca
Productions to produce, sell and
distribute syndicated radio pro-
grams.

Brand New . . .
Help Control Your
leples & Scaly
Condition . . . Get an
Oral Preparation for
Acne Control
““Money-Back
Guarantee!"’

=
g

iy =T

played by the station were on
Billboard’s Hot 100 Chart, but
that the basic programming ap-
peal of the station was to the
“above 13 age group.” These
are culled by the regular lis-
tening session from the top-
selling 50 records. The rest of
the daytime programming 1is
hinged on records that have
been in the top 10 on the sta-
tion's playlist dating back to
1958, especially familiar tunes
by artists such as Nancy Sin-
atra, the Ray Charles Singers,
Peggy Lee, Nancy Wilson and
the Johnny Mann Singers. Most
are up-tempo in nature; they're
programmed from albums, The
station is also playing selected
album cuts from records on
Billboard's Top LP’s Chart.

WKY will soon launch a
massive promotion campaign
behind its new sound, he said.
“Already we've had a jillion
adults tell uvs WKY sounded
better than it had in years . . .
and we've interviewed kids and
they don’t even know we've
changed.” WKY has long been
the audience leader in the mar-
ket. But KOMA, the other Hot
100 format operation, had
been giving the station consid-
erable competition in recent
months. The result was that
KTOK, the Easy Listening sta-
tion in the market, had taken
over as market leader, WKY
is now aiming to collect an even
greater audience composed of
young adults and adults.

Vox Jox

o Continued from page 32

to 3 in favor of joining the Com-
munications Workers of America.
Willie A. Walker was named presi-
dent of the local, E. Mannie Clark,
vice-president; Curtis Mobley, sec-
retary; Henry Mance, treasurer.
New line-up at KDAC, Fort
Bragg, Calif. — General Marager
Hap Hanson, Program Director
Jerry Johnsom, and Rom Philli
Flolse Keller and Alice Ivek. The
station needs Easy Listening rec-
ords. Send to Johnson at P.O. Box
1164, . . . Jay Jennmings has left
Hot 100-formated WIPD for the
weekend stints on WCKD, (both
in Ishpeming, Mich.) in order to
have more time to continue his
studies in speech and public speak-

ing.
Sam Cook Digges is new execu-
tive vice-president of station ad-
ministration and spot sales for CBS
radio; he'd been with CBS Films.
Rick Scarry has just joined
F-'.UDLT in Ventura, Calif.,, as
music director and afternoon drive-
time personality; Scarry just com-
pleted two years with the American
Forces Network in Frankfurt, Ger-
many. . . . Bob Beers, music: direc-
tor of K50, Des Moines, Ia., has
been upped to program director of
the Stoner Broadcasting station.
Lord Neil Scolt has been ap-
pointed music director of KIFM-
FM, a 24-hour rock 'n' roll stereo
outlet at P.O. Box 1631, Bakers-
field, Calif. 93302. He needs extra
copies of records for on-the-air
promotions. . . . Reb Foster named
KRLA program director, replacing
Dick Moreland, who moves into
special promotions department of
the Pasadena, Calif., station. Foster
held the post in 1965 prior to leav-
ing the station for a period. . . .
John Wrath has been named gen-

2 THE THRASHER

BROTHERS
In TV's

“AMERICA SINGS”
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Premiering with the fall shows “AMERICA SINGS" is a new concept of
enjoyable TV syndication. Bringing to the screen the unbeatable combina-

tion of Patriotism and Inspiration. “Love of God and Country''! Special
guests on every show, to name a few, Gov. George Wallace, Jake Hess and
the Imperials, Ala. Rep. Richard Dill, The Prophets, Popular DJ's and well
known executives. Shake up your Gospel Programming—Try something

new.

CONTACT:

“AMERICA SINGS” — P. 0. BOX 2806

BIRMINGHAM, ALABAMA 35212
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eral manager at KFRC in San
Francisco; he was manager of
KGB, San Diego, and replaces
Paul Stoddard.

Richard (Boddy Karr) Wi;:lllhan
Jr., a deecjay on KAAY, Middle-
rock, Ark., was killed two weeks
ago in a Jeep ac-
cident while serv-
ing with the na-
tional guard at
Camp Ripley,
Minn. . . . Bill
Jenkins is mnow

' with KGBS in

'f, ' Los Angeles as
B! r deejay and pro-

- ~ duction manager;

REEL he'd been with
KWK and KMOX in St. Louis. . . .
Joseph Patrick Reel, formerly in
the noon-to-4 p.m. slot at WSPF
in Hickory, N. C., now 1s morning
personality at KMBY, Monterey,
Calif. He was a big cat -at WSPF
and will probably tear up Mont-
erey listeners. . . . Dick Liberatore
has switched his WERE show to
WIXY; both are Cleveland stations.
. « « New weekend deejay at WIXY
in Cleveland is Pete Jerome, Kent
State College student.

Here's a plea from Keith Ash-
ton, Box 1480, 93-95 Anzac Ave-
nue, Auckland City, New Zealand:
“I'm a jock with Radio Hauraki
in Auckland. We are a 20-hour
hard rock operation with top rat-
ings in the major city of the na-
tion (population approximately
600,000), I desperately need any
singles you can send for program-
ming purposes. We also have an
hour of country music each day at
5 a.m., the only one of its kind in
the country. We will gladly give
airplay to any records received.”
Radio Hauraki’s transmitter is lo-
cated on a ship in international
waters in the Hauraki Gulf.

The new Fhm%ﬂemrda comedy
album called e Distinguished
Delegate” has behind it some radio
people you may know. Among the
writers are Ferrier, program
director - at CHUM, Toronto, and
Larry Solway, writer-director of a
CHUM show. Cast includes Don
Cullen and Herb May, two Cana-
dian announcers. Album producer
is Stan Jacobson, long-time pro-
ducer of the “Wayne and Shuster
Comedy Hour" on CBC-TV. . ..
The new TV series about the life
of a deejay—"Good Morning,
World"—bows Sept. 5 at 9:30 p.m.
EDT, in case vou're interested.
Former broadcasters Jack Hayes
{KCB(Q), San Diego) and Larry
Mitchell (KYA, San Francisco)
have opened Contemporary For-
mats, programming service at 6565

Sunset Boulevard, Hollywood.
. « . Effective Aug. 18, Bob Walt-
son of KEVL in ite Castle, La

returned to WKMK in Bountstown,
Fla., as program director. The
1,000-watit clear channel daytimer
serves the Apalachicola Valley of
Florida as well as South ﬂlaham&
and South Georgia. Owner

JOEY BISHOP TEAMS up with
Double-Shot Records' artist
Brenton Wood, left, to plug
“Gimme Little Sign,”” Wood's
latest single, on Bishop's nation-
al TV show.

WMCA on Top Disks

e Continued from page 30

Kansas City, asked her to come
to WMCA just as he was start-
ing to build it into a pop power-
house. That was in 1958; R.
Peter Straus was then program
director. She said she worked
at various chores and never
would have become a program
director if it hadn't been for
Labunski. “1 got bugged be-
cause people were doing thin
wrong." So, in 1962 Labunski
finally said, “To hell with it,
you might as well be program
director.”

“Of course,” she said, "I've
grown up with the guys at
WMCA. They've taught me 2
lot. I learn something every day
from Joe O'Brien. 1 think they
keep me around as a pet.”

White Whale Pacts
K-R for Eden Cuts

NEW YORK—White Whale
Records has contracted for Kop-
pelman-Rubin Associates to pro-
duce the Chance Eden record-
ing dates. Koppelman - Rubin
previously had produced some
Turtles sessions for White
Whale. The first release under
the new agreement will be
“Look, Here Comes the Sun.”
John and Terry Boylan, who
wrote the song, produced the
disk for Koppelman-Rubin As-
sociates.

WKMK is Robert L, Maupin,
formerly a program director at
WDMG, Douglas, Ga. . . . Barry
Gaston has been upped to the
new post of operations director of
KFH, Wichita, Kan.

JIM STAGG, WCFL, Chicago, discusses records with the Smash Records
group, the Left Banke. From left: Tom Finn, Steve Martin, Stagg,
Emmett Lake, Rick Brand and George Cameron.
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Billboard 1
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This  Last

sk Week Title, Artist, Labal, Mo. & Pub.

Billbaard ?
Award

SEPTEMBER 2,

Last
Week Wesk Title, Artiet, Labal, Ne. & Pub.

Weeks
Chart

BABY | LOVE YOU
Aretha Franklin, Atlantic 2427 (Pronto, BMI)

Jamez Brown & the Flmnul Flames,
King 8110 (Dynatone, BMI)

EVERYBODY NEEDS LOVE .. .......... 3
Gladys Knight & the Pips, Soul 35034
(Jobete, BMI)

YOU'RE MY EVERYTHING
Temptations, Gordy 7043 (Jobete, BMI)

1 WAS MADE TO LOVE HER
Stevie Wonder, Tamla 54151 (Jobete, BMI)

THAT DID IT
Bobby Bland, Duke 421 (Don, BMI)

YOUR UNCHANGING LOVE
Marvin Gaye, Tamla 54153 (lobete, BMI)

REFLECTIONS

Diana Ross & the Supremes, Motown 1111
[lobete, BMI)

Linda Jones, Loma 2070 (Zira/Floteca, BMI)

SWEETEST THING THIS SIDE OF HEAVEN. 7
Chris Bartley, Vando 101 ([Blackwood, BMI)

TAKE ME (Just as | Am) . i
Solomon Burke, Atlantic 2418 :thu, BMI]

MAKE ME YOURS
Betiye Swann, Money 126 [Cash Songs, BMI)

tmokey Roblnson & the Miracles, Tamla 54152
(Jobete, BMI)

GROOVIN'
Booker T & the M.G."s Stax 224 (Slascar, BMI)

COME ON SOCK IT TO ME
Syl Johnsen, Twilight 100 (Carforn, BMI)

FUNKY BROADWAY
Wilson Plckett, Atlantic 2430 (Routine/
Drive-In, BMI)

NEARER TO YOU
Eetty Harris, Sansu 4585 (Marsaint, BMI)

(Your Love Keeps Lifting Me) HIGHER

Jackie Wikon, Brunswick 55334
{Jalynne /BRC, BMI)

Otls Redding, Velt 152
(Shapiro-Bernstein, ASCAP)

A WOMAN WILL DO WRONG
Helene Smith, Phil LA, of Soul 300
Mwig/Dandelion, BMI)

{| Wanna) TESTIFY
Parliaments, Revilot 207 (Groo resville, BMI)

CASONOVA (Your Playing Dars Are Over) 2
Ruby Andrews, fodiac 1004
{RicWil /Colfam, BMI)

LET IT BE ME

Sweet Inspirations, Atlantic 2418
{Pronto, BMI)

Ray Charles, ABC 10938 (Dirk, BMI)

HEARTACHES-HEARTACHES ... ..
0. V. Wright, Back Beat 583 (Jec, BM!I

Weeks on
Chart

WITHALOTO SOUL ................ &

Temptations, Gordy M 922 (M); § 922 (5)
| NEVER LOVED A MAN THE WAY |

LOVE YOU
Aretha Franklin, Atlantic 8139 (M); 5D
8139 (3)

Four Tops, Motown M 660 (M); 5 660 (5)

Aratha Franklin, Atlantic B150 (M);
S0 8150 (5)

HIP-HUG-HER
Booker T & the MG's, Stax 717 (M)
5 717 (5)

REVENGE
Bill Cosby, Warner Bres. W 1491 {M],
W5 1691 (9)

TEMPTATIONS. LIVE
Gardy 921 (M); § 921 (%)

SOUNDS OF WILSON PICKETT .
Aflantic B143 (M); 5D B145 (5)

JAMES BROWN LIVE AT THE GARDEN ..12
King 1018 (M); 5 1018 (3)

HERE WHERE THERE IS LOVE

Dionne Warwick, Scepter SRM 555 [M);
SP5 555 (5)

OTIS REDDING LIVE IN EUROPE
Valt 416 (M); § 416 (5)

SUPREMES SINE RODGERS & HART....
Motown MLP 659 (M); SLP 459 (S)

THAT'S LOU
Lou Rawls, Capitel T 2756 (M); 5T 2756 (5)

GROOVIN'
Young Rascals, Atlantic B148 (M); 5D B148 (5)

UP, UP AND AWAY

th DFH'III'I!IHH; Soul City SCM 91000 (M);
SCS 92000 (5)
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GIMME LITTLE SIGN
Brenton Wood, Double Shot 114 (Big Shet,
ASCAP)

Joe Tex, Dial 4081 (Tree, BMI)

A WHITER SHADE OF PALE
Procol Marum, Deram 7507 (Essex, ASCAP)

DON'T YOU MISS ME A LITTLE BIT, BABY 3
Jimmy Ruffin, Soul 35035 (Jobete, BMI)

YOU'VE GOT TO PAY THE PRICE ...... 4
Al Kent, Ric Tic 127 (Myto, BMI)

WASHED ASHORE (Om a Lonely

Island in the Sea)
Platters, Musicor 1251 (Catalogue-A-La-King,

BMI)

LET THE GOOD TIMES ROLL AND

FEEL S0 GOOD
Bunny Sigler, Parkway 153 (Travis, BMI)

Sandpebbles, Calla 134 [Unbelievable, BMI)

THAT'S HOW IT IS (When You're in Love) 5
Otis Clay, One-der-ful 4848 (Arc-Cragvee, BMI1)

| TAKE WHAT | WANT

James & Bobby Purify, Bell 580 (East/
Cotlliion, BMI)

GET ON UP
Ezquires, Bunky 7750 (Hi-Mi, BMI)

UNDER THE STREET LAMP
Exits, Gemini 1004 (Hangra/Stockbridge, BMI)

WINDOWS OF THE WORLD
Dionne Warwick, Scepter 12196 (lac/Blue
Seas, ASCAP)

KNUCKLEHEAD
Bar-Kays, VoIt 148 (East, BMI)

Otis & Carla, Stax 228 (Eat, BMI)
YOU ARE THE MAN

inez & Charlie Foxx, Dynamo 109 [Cll -2 la-gue/
Cee & Eye, BMI)

LAST MINUTE MIRACLE
Shirelles, Scepter 12198 (Flomar/Floteca, BMI)

LOVE IS A DOGGONE GOOD THING . ...
Eddie Floyd, Stax 233 (East, BMI)

SOPHISTICATED SISSY
Rufus Thomas, Stax 221 (East, BMI)

AS LONG AS | LIVE
Fantastic 4, Ric Tic 130 (Myto, BMI)

AIN'T IT THE TRUTH .
Drifters, Atlantic 2426 {Frnnhjfs.nurn BMI}

TURN ON YOUR LOVELIGHT
Oscar Toney Jr., Bell 681 (Don, BMI)

| CANT PUT MY FINGER ON IT
Junior Parker, Mercury 72899
(Screen Gems-Cofumbia, BMI)

BORN UNDER A BAD SIGN ..........
Albert King, Stax 217 (East, BMI)

iT™S GOT TDO BE MELLOW
Lean Haywood, Decca 32144 (lim-Edd, BMI)
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TOP SELLING R&B LP's
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THE FABULOUS IMPRESSIONS ........ B
ABC ABC 406 (M); ABCS &0& (5)

THE TEMPTATIONS GREATEST HITS ...38
Gordy 919 (M); 5 919 (5)

LISTEN
Ray Charles, ABC ABC 595 (M); ABCS 595 (S)

Odell Brown & the Organ-izers, Cadet LP 788
(M}; LPS 7BB (5)
vy

LET'S FALL IN LOVE .
Peaches & Herb, Date ‘IEM :!W-t Iif'ul'ilr
TES 4004 (5)

CALIFORNIA DREAMING
Wes M;niﬂg?mnr, Verve V 8472 [M);

Vé-B67

SUPER HITS
Varlous Artists, Atlantic 501 (M); 50 501 (%)

THE BEST OF JOE TEX

Atlantic 8144 [M); 5D 8144 (5)

WONDERFULNESS

Bill tmb‘r Warner Bros. W 1834 (M),
Wi 14634 (5)

KING & QUEEN
O1is Redding & Carla Thomas, Stax 71& [M);
3 716 (5)

BILL COSBY 1S A VERY FUNNY FELLOW,
RIGHT?

Warner Bros. W 1518 (M); (Mo Sterec)

TO0O MUCH
Lou Rawls, Capitel T 2713 (M); 5T 2713 (5)

COWBOYS AND COLORED PEOPLE
Flip Wilson, Atlantic 8149 (M); 5D 8149 (5)

COLLECTIONS
Young Rascals, Atlantic 8134 [M); 3D B134 (5)
THE STAX/VOLT REVUE—LIVE IN

LONDON, YOL. |
Various Artists, Stax 721 (M); § 721 (5)
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A Big Hit
Nationally*

150,000 Sold
to Date

“AGNES ENGLISH”

JORN

FRED

&
His Playhoy Band

Paula 273

*It's happening everywhere including WLS, Chicago;
WOR-FM, New York City; WOAM & WFUN, Miami;
WOXI, Atlanta; WTIX & WNOE, New Orleans; KONO,
San Antonio, Texas; KOIF & KVIL, Dallas, Texas;
KNOW, Austin, Texas; WAKY, Louisville: WPGC
WEAM, Washington, D. C.; WKY & KOMA, Oklahoma
City; KAAY, Little Rock; KEEL, Shreveport.

DJ's, write for samples.
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You May
Love
Cable Cars

Hotel Stewart
Handlery Motor Inn

Handlery Hospitality is Your
Assurance of Friendly, Courte-
ous Attention from Registration
to Checkout. Children Under 14
Stay Free with Adults on the
Handlery Family Plan.

Handlary Hotels in California
SAN FRANCISCO SAN DIEGD

Hotsl Stewart Hotel El Cortaz
Handlery Motor lnn T,:w;m, Molor Hotsl
Stardust Motor Hotel
I.i‘n?'r‘FHhE'tn El Cortaz Matel
&1 9an Lar International Matel
OAKLAND OROVILLE
Lake Merritt Hotal Droville Inn

Hotel Stewart « 351 Geary at Union Square - (415) 986-2526
Handlery Motor inn + 260 O'Farrell Street » (415) 781-7800
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Gospel Music

Skylite Moves to Nashville; Sets
Up Talent Agency and TV Show

NASHVILLE — Skylite-
Sing, the world's largest gospel
recording company, has estab-
lished offices here and has set
up a new talent agency and
syndicated TV show. The re-
cording company, under the
management of Joel Gentry, is
in the Capitol Records build-
ing,

Gentry, also president of the
firm, said the firm moved to
Nashville because most of the
recording was done there. Sky-
lite-Sing became the largest
firm of its kind when Gentry
bought and merged Skylite
Records and Sing Records, Sky-
lite was formerly owned by the
Blackwoods - Statesmen Enter-
prices, and Sing was owned by
the LeFevres.

The first tapings for the syn-
dicated TV show, “The Skylite
Cavalcade,” have been con-

Heartwarming
Releases 15
Sept. Albums

NASHVILLE — Heartwarm-
ing Records will release 15 al-
bums in September, the largest
monthly release in its history

Among the albums is Bob
Newkirk's “Favorite Hymns As

(Continued on page 42)

By BILL WILLIAMS

cluded, and additional tapings
are scheduled.

Signed as regulars on the Sky-
lite Cavalcade are the Swanee
River Boys, Nashville; Rebels
Quartet, Tampa; Ballew Sisters,
Atlanta; Smitty Gatlin Trio,
Fort Worth; Bellairs, Nashville,
and soloist Bobbi Jean White,
Anderson, S. C.

The Cavalcade is under the
direction of executive producer
A. O. Stinson, and is handled
by Hal Smith TV Productions.
All artists on the Skylite Caval-
cade are under contract to Sky-
lite Records and will be han-
dled by the Skylite Talent
Agency.

The new talent agency, the
third of its kind in gospel mu-
sic, will be under the direction
of Eufaula Cain. She has just
returned from the West Coast
where she set up tours for Sky-
lite artists.

Earlier this year Gentry pur-
chased Christian Faith Records
in Northridge, Calif. Chris-
tian Faith is the second largest
recording company in the sa-
cred field. Among its artists are
Tony Fontain, Millie Pace Trio,
Ralph Carmichael and Doris
Akers and the Sky Pilot Choir.

Skylite artists include the
Stamps Quartet, Van Guards,
Inspirationals, Wills Family,
Gospel Keys, Goss Brothers,
Rebels, Smitty Gatlin Trio, Bal-

lew Sisters, Bobby Jean White,
Swanee River Boys, Bellairs,
plus masters on the Speer Fam-
ily, Oak Ridge Quartet, States-
men, Blackwoods, Blue Ridge.
Johnson Sisters, Naomi and the
Sego Brothers, Wendy Bagwell
and the Sunliters, and the Har-
vesters Quartet.

All of Skylite-Sing's record
distribution is handled through
Pathway Press, Cleveland Tenn.

Inspiration and Patriotism
‘America Sings’ Theme

BIRMINGHAM — A new
twist in a gospel music tele-
vision series has been developed
in Birmingham with the emer-
gence of “America Sings,” com-
bining inspiration and patriot-
Ism.

Even more unusual, perhaps,
15 the fact that the sponsors are
the stars of the show. Jim
Thrasher and Jerry Goff are
the top-ranking officials of the
Aknell Corp., Medical Special-
ties Corp., Gogg-Thrasher &
Wade Advertising Agency, and

AmSing Television Productions.
Thrasher also is a part of
the Singing Thrasher Brothers,
and Goff is a professional gos-
pel singer of long standing. Ray
Herron and Gerald Adams are
the other stars of the show.
The programs are videotaped
from the new facilities of
WAGA-TV, Atlanta, using five
color cameras, There are spe-
cial guests with every half-hour
program, including Jake Hess
and the Imperials; Warren
(Continued on _page 42)

Quartet Convention Will Feature
Leading Names in Gospel Music

MEMPHIS — The National

Quartet Convention at Elhs
Auditorium here this October
will be a five-day event, fea-
turing every top name in gospel
music.

Added this year to the church
service activities will be Dr.
B. R. Lakin and Dr. John Raw-
lins. Brother Hovie Lister also
will preach a sermon on Sun-
day morning.

The Wednesday (Oct. 11)
program includes the Goss
Brothers, the Memphians, the
Stamps, Imperials, Blackwood
Brothers, Statesmen, LeFevres
and the Goodman Family. On

Thursday night the crowd will
hear the Harvesters, Gospel
Troubadours, Sunliters, Pal-
metto State, Chuck Wagon
Gang, the Rebels, the Speer
Family, the Oak Ridge Boys,
the Couriers, and repeat per-
formances by the Stamps, Im-
perials, Blackwoods, Statesmen
and LeFevres.

On Friday, in addition to
other repeat acts, there will be
the Viscounts, the Inspira-
tionals, Wills Family, McDuff
Brothers, Singing Rambos,
Klaudt Indian Family, Blue
Ridge Quartet, Florida Boys,
Dixie Echoes, the Prophets and
the Goodman Family.

On Saturday, during the day-
time, there will be a talent con-
test from 10 a.m. to 1 p.m., and
a semi-professional contest fol-
lowing that. Saturday night
there will be a “Parade of
Quartets” from 6:30 p.m. until
all have performed.

The “Parade of Quartets” will
be repeated on Sunday after
Lister’s sermon. Don Butler will
be master of ceremonies for the
entire convention.

The extra day was added this
year to accommodate all the
singing groups. A spokesman
said ultimately the Quartet
would run from Sunday to
Sunday.

Canaan wins again

.. BILLBOARD Spotlights Some Real Winners

GOSPEL SPOTLIGHT

The Goodmans, one of §

& Little Closer.'”

GOOD 'n" HAPPY
The Hoppy Goodmans

'EAS-"?EIJ&IEL CA-4636 (M)
g most popular gospel
groups on the road today, present religion in
8 happy light. With spirit and enthusizsm that
projects to the listanar, the group's bright
harmony shows loud and clear on
They shift tempaos for & soul-
" saarching “‘The Eyes Of Jesus.™
m,"ll'lu tunos are up-lifhng and happy

GOSPEL SPOTLIGHT

'EJ MAKE HAPPY TRACKS

The Florido Boys

CAS-R639[5) CA-44639 (M)
This exuberant, ferwent slbum presents an out-
standing gospe! group at its best. Infectious

is their spirit in such rfousing numbers g%
""Make Happy Tracks'®

"Move Up Stay."’

But most of and

GOSPEL S5POTLIGHT

7 ™ AMERICA'S TWELVE FAVORITE
A ) HYMNS
)
[

Blue Ridge Quartel

| CAS-9637 (5) CA-4637 (M)
Some of the world's most-favorite hymns
retaive special btreatment here by the Blue
Ridge Quartet, an excellent group that gives
these same tunes plenty of exposure vim per-
sonal performance and TV shows. Tunes include
Beyond The Sufsel, " "'How
Great Thou Art’" and “"The Old Rugged Cross.”

**Rock of Ages ™' *

Coy Cook

Sincerity and sensitivity also come
through in "'Ged’'s Way,'
"I Found A Savior."

HIGH AND EASY

gospel singing."

"Peace Iln Tha Valley,'
Road Mow'' and nine others.

and “'| Came Here To

" "Walcome Home''
A rewarding dish

CAS-9641 [5) CA-4441 (M)

Here's @ new felease that's destined for 2
merit spet in Billbesrd. Coy Cook is first tenor
for The Dixie Echoes and Hal Kennedy *"His
first sole album is fruly & masterpisce of
says Jimmie Davis, the old
veteran of the gospel circoit. I'm sure you'll
agree when you hear

""The Eyes DI Jesus,''
“I'm On The Right

Order Today From Your Distributor

Or

WORD, INC., Waco, Texas 76703
In Canada: 7555 Cambie 5t., Vancouver 14, B.C.

STEREGC

MAKE HAPPY TRACKS

FLORIDA BOYS

ETERED ===
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HEART WARMING RECORDS

136 4th Ave. N. *Nashville, Tenn. 37219

Fi F:t‘JE:L.T'."_

SRLP&055 SSLPE0O55  MFLP3219 MSLP3219 MFLPS59

LATEST
GOSPEL
RECORDINGS

CF56701

CFM&701

MFLP7004 MSLP7004 SRLP6057 SSLP6057 SRLP6056

T s T TET )

SMITTY GATLIN TRIO
BROTHERS

ORDER FROM YOUR NEAREST DISTRIBUTCR OR

P > PATHWAY RECORDS Kom—==<4

PO BOX 850
CLEVELAND., TENNESSEE 3731

Gospel Music

Shaped Notes

Stories have been circutating
about Jake Hess and the Imperials,
They began when Gary McSpad-
den, ‘baritone for the group, an-
nounced that he would leave 1o
accept & church in Fort Worth,
in September. But the group de-
finitely is not breaking up. Jake
has no plans to go to any other
group, and there will be a long
continuance of this apgrepation.
Changes must be made from time
to time, as is true in any organiza-
tion, but the unit has no plans at
all to disband. . . . The Singing
Rambo’s no longer have their
Sound of America recording studio.
They sold out to a ministerial
group after only a few months.
. . . T'he Inspirationals, from Fort
Worth, have cut a new Skylight
album in Nashville. . . . The Bel-
lairs have a new release out this
month, *“Church Triumph,” writ-
ten by Dottie Rambo. It's been
cut by many others, but this has
a new sound to it

The Ballew Sisters have a new
album, as do the Vanguoards, the
Swanee River Boys, and others,

. . The Florida Boys made the
country charts in Knoxville with
their wversion of “Make Happy
Tracks." . . . The Blackwoods have
their new album with Porter Wag-

- oner, appropriately titled “More of

the Grand Ole Gospel.” The Mil-
lie Pace Trie has a new album on
the Christian Faith label. In this
album, Bob Summers playvs every
instrument in an overdubbing job.
. . . Volume Four of the Gospel
Singing Caravan is to be released
immediately. This features the Le
Fevres, the Prophets, the Johnson
Sisters and the Blue Ridge Quartet.
.+ . Johnny Frost, of the Frost
Brothers, is recuperating from an
accident. The Blackwood
Brothers have dates set in seven
States during the first half of Sep-
tember, ranging from Coast to
Coast. This includes a long series
in California. . . . Monument fe-
cording artist Billy Walker has
taped puest segmenis on Wally
Fowler's national syndicated “Gos-
pel Music” TV show. Walker
plans to record a religious LP for
Monument. , . . The Chuck Wagon
Gang, who will be honored this
fall for more than 30 vears of
recording with Columbia, have just
done another album. . . . La-
wayne Satterfield, GMA's execu-
tive director, is discontinuing her
Gospel Notes, a puoblication de-

Mason in GMA

NASHVILLE — Lowell
Mason, the Singing Midget from
Joplin, Mo., has joined the
Gospel Music Association
(GMA) at the invitation of
Maury Lehmann, GMA board
member and president of Dia-
dem Records, Grand Rapids,
Mich. Mason records on the
Diadem label, Referred to as
the “little man with the bhig
voice,” Mason stands only 46
inches tall. He is married and
the father of two daughters.
As vice-president of Revival
Fires, Inc,, he is assisting the
Rev. Cecil Todd as music di-
rector, soloist, and song leader
for large city-wide tent cam-
paigns.

NARAS Woos

NASHVILLE — Don Light,
membership chairman for the
National Association of Record-
ing Arts and Sciences (NARAS),
said special emphasis will be
placed on a drive for getting
gospel groups into the NARAS
fold, Light, of the Don Light
Talent Agency, said several of
the gospel quartets had come
into NARAS during the past
year, and full membership
would broaden the base. Nearly
a dozen gospel groups were in
the finals of the NARAS com-
petition last year.

voted to gospel music, lo spend
even more lime on her Association
activities, . . . Wally Snelling, long-
time driver for the Speer Family,
has retired from quartet bus driv-
ing. . . . Barbara and Brenda Lis-
ter have joined Pete Emery pro-
ductions. . . . Bob Benson and
Bob McKenzie attended the Chris-
tian Book Sellers seminar at San
Diego. . . . On Aug. 26 at Way-
cross, Ga., the sundown to sunup
singing was held, with all major
proups In the business on hand.
Every seat in the bleachers, plus
all the chairs on the field, were
sold for the event. Twenty-six
groups 1n all took part. All pro-
ceeds from the event went to the
Shriners’ Hospital.

BILL WILLIAMS

Heartwarming Sets

o Continued from page 40

Sung on Don McNeil's Break-
fast Club,” which features two
songs written by McNeil, “Per-
fect Love” and "My Cathedral.”

Another is “A Christmas De-
light,” with Winifred Smith, a
local folk singer doing Christ-
mas folk carols.

Other albums include the
Speer Family's “Hymns of Joy
and Peace,” Henry and Hazel
Slaughter’s “We've Come This
Far by Faith,” the Newfolk’s
"On Campus,” the Imperials’
“Sing Favorite Hymns," “The
Kingsmen,” “The Orpan Art-
istry of Wally Brown,” “The To-
day Sound of Ed Lyman,"” the
Samuelsons, Sweden's Gospel
Singers, “On the Gloryland
Road,” the Statesmen Quartet’s
“Hits of the Decade,” and an
il'JII:Imm by the Prophets of Knox-
Ville.

Inspiration Theme

o Continued from page 40

Roberts of WYZE, Atlanta: the
Prophets of Knoxville; Jimmy
Jones of the LeFevres, former
Governor George Wallace of
Alabama, and others.

The show is sponsored by
one of the products owned by
Thrasher and Goff, Aknemed.
This is a medicinal product dis-
tributed in 30 States by Aknell
Corporation. Their  agency,
Goff-Thrasher & Wade (also
owned by this pair), handles
distribution and placing of the
show., The firm plans to inject
other products of their own into
the show in the future.

The manufacturing plant and
executive offices of the com-
bined firms are located in Bir-
mingham.

The American Naional Red Croas

SEPTEMBER 2, 1967, BILLBOARD
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For the Generations

This special section documents this activity and in so doing points up
the fact that publishing, when done in the grand manner, is the basis upon
which the entire music-record business rests,

While documenting the past, this section also indicates The Big 3’s
plans and growth potential, and its abiding interest in the contemporary
scene. Arnold Maxin, president of The Big 3, fortunately brings to the
present operation a world of skill and experience drawn from many facets
of the music business. He understands the world market concept and he is
familiar with the roots—those indigenous influences which are so pervasive

Music publishing is for the gemerations. It is an industry whose great
practitioners have always taken the long-range view and have had a global
ouflook. This attitnde and point of view is necessitated by the nature of
the publisher’s basic material—the somg, or copyright. For a great song is
virtually timeless and knows no boundaries; it can be performed again and
again and thrill listeners in the far corners of the world.

But one element is necessary so that a publishing operation may reach
its fullest potential. This is the element of continuity on an administrative
and creative level. And it is the special glory of The Big 3 that it has had
this element of continuity—of leadership—for 70 years. From the days of
Leo Feist to the present era of Arnold Maxin the catalog has been built and
replenished. Writers have been nurtured and songs have been exploited in
all media, with a consequent enrichment of musical culture.

in music today.

We express our appreciation to Maxin for his co-operation; and to
Jay Leipzig, Big 3 publicity director, for his creative work and ediforial
confributions to this section.

he first step in the development of The Big

3 was taken in the 1890’s by a man who

was destined to become one of the most
creative competitors in the music publishing field.
The man was Leo Feist, a onetime corset salesman
who elected to switch from stays to songs. In his
first attempt to launch his music career, Feist raced
through New York’s publishing houses determined
to sell his own songs. When this failed, the persistent
Feist turned to printing his own material, persuaded
performers of the day to feature his songs and
doubled as a salesman to peddle his new product
to local sheet music shops.

In 1897 he opened an office and by the time
the 20th Century arrived, the Feist publishing opera-
tion was a reality with such hits as “And Her Golden
Hair Was Hanging Down Her Back™—a love ballad,
“Anona”—a vaudeville specialty, and “Smoky
Mokes™—a cakewalk which was regarded as the
music happening of its day. The publishing house
that Leo Feist had organized now had a solid foun-
dation—a foundation which was celebrated in the
industry’s first flamboyant slogan “You Can't Go
Wrong With a Feist Song.”

In the ensuing years as the music publishing
field began to realize its tremendous potential, it
seemed likely that more sophisticated slogans would
be coined for the booming industry. They were.
But years after Leo Feist’s jaunty jingle had been
dropped from his sheet music editions, the point
of that first brash slogan was still well taken—for
show business history tells us that Feist certainly
was more frequently right than wrong in his judg-
ment of America’s popular music.

From 1897 until his death in 1930, the organiza-
tion which he founded produced a remarkable cata-
log of hits. “Mandy,” “Paradise,” “Peg o’ My Heart,”
“When You Wore a Tulip,” “Down Among the Shel-
tering Palms,” “I Didn’t Raise My Boy to Be a Sol-
dier,” “Over There,” “What Do You Want to Make
Those Eyes at Me For,” “The Darktown Strutters’
Ball,” “Goodbye Broadway Hello France,” “Love
Will Find a Way,” “Round Her Neck She Wears a
Yeller Ribbon,” “Tiger Rag,” “I'm Sorry I Made
You Cry,” "K-K-K-Katy,” “Rose Room,” “Alice
Blue Gown,” "The Vamp,” “Whispering,” “I'm
Nobody’s Baby,” “Peggy O'Neil,” “Three o'Clock
in the Moming,” “Wabash Blues,” “China Boy,”
“Runnin’ Wild,” “Stumbling,” “Toot Toot Tootsie,”
“Linger Awhile,” “Sleep,” “When the Lights Are
Low,” “T'll See You in My Dreams,” “June Night,”

RFM-2

“Five Foot Two Eyes of Blue,” “I'm Sitting on Top
of the World,” *“Sleepy Time Gal,” “In a Little
Spanish Town,” "My Mother’s Eyes,” and "Ra-
mona,” were just a few of the Feist greats!

Jack Robbins Arrives

A second historical high note was sounded in
1916 when a young man left his home town in
Worcester, Mass., and journeyed to New York to
join his uncle in the music business. The uncle was
Maurice Richmond, one of the most astute pioneers
in the music field. The nephew was Jack Robbins.
Young Jack was quick to follow all of the tips
offered by the veteran Richmond and in short order
he graduated from stock clerk to song plugger. This
was the beginning of a remarkable drive which was
to take Robbins to the top of the music scene.

By 1917, Richmond knew he had a Tin Pan Alley
tiger in his organization and gave the young song
dealer plenty of room to run. Jack soon parlayed his
new responsibility into a success story as he wrapped
up the hit promotion of a fast-growing roster of
songs. One of Robbins’ special projects at this
time was the ballad “Smiles” which sold a record-
breaking 2,000,000 copies.

Shortly after this happy episode, Richmond and
his star protege opened a new music company—
Richmond-Robbins Music. From this firm, the Rob-
bins-Engel catalog evolved and finally in 1924, the
restless, hard-driving Jack Robbins hit the Alley
with his own Robbins Music Corporation.

Raobbins’ Dynamic Drive

Rough and ready individualism was perhaps
the best and mildest way to describe how Robbins
launched his firm in those early days. In this music
business of ours, thousands of stories can be told of
songwriters and song promoters who harnessed and
hung on to an unfaltering ambition to ride to the
top. Though Robbins certainly had that kind of
firm fiber, this element was only part of his story
for Jack knew that he knew music business (he
already had the vast potential of the music pub-
lishing scene in his sights) and his pronouncements
on this subject were legend.

Robbins’ frequent appraisals of his own talent,
of course, attracted a great many backbiters but,
even his severest critics were soon forced to admit
that he did have an uncanny nose for new notes in
the industry. As the years rolled by these new ideas
sparked somewhat of a revolution in music publish-
ing and in the recording field as well. . . . With his
intuitive feeling for design, Robbins was the first
music publisher to insist that the gingerbread music
edition covers of the day were outmoded. The color

WWW americanradiohistorv com
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and flash of Robbins’ sheet music and folio product
in the 30's and 40's forecast the slick packaging
concepts which were destined to become so impor-
tant in the marketing of record albums. . . . This
same man who lacked any formal music training
was also a pioneer in educational music.

Jack’s unorthodox approach to this field was an
inspired pitch for the use of popular standards in
school music training and school music programs.
Robbins argued the point convincingly and the fact
that he won is graphically illustrated in the extent
of today's booming standard-educational market. A
conservative estimate of the extent of the standard-
educational music publishing field puts grosses in
the multimillion-dollar category—a direct out-
growth of Robbins' resolve to explore every possible
music market.

Long before it became a vogue, Robbins also
responded to the beat of jazz and realized its com-
mercial possibilities. In the late 20’s, in the 1930’
and through the 40's, he kept his music presses
rolling with instruction folios arranged by the top
exponents of the jazz field. These folios did much
to spark the entire jazz movement and also sustained
the jazz image in the blossoming recording field.

His early realization that the “Big Bands” meant
big-time tie-ins for music publishers led to perhaps
his greatest triumph. Robbins and his fast-moving
aide, Jack Bergman, were the first to dig the signifi-
cance of the name band and the value of their
identifying themes. They started bands, kept them
going, brought bands to the attention of the record-
ing industry, opened the Robbins office (day and
night!) to band arrangers, big band rehearsals and

bigger band parties.

As a result the beat of the big bands was soon
heard throughout the country and the greatest of
the big band themes by such as Jimmy Dorsey,
Glenn Miller, Benny Goodman, Vaughn Monroe,
Stan Kenton, Jan Garber, Count Basie, were listed
in the Robbins catalog.

In another show of his uncanny perception of
future developments, Robbins forecast the coming
of the motion picture music score—the era of block-
busting soundtracks and best-selling ftitle songs. It
was typical of Robbins that he was on to this possi-
bility even before the flick began to talk and sing.
He eagerly collected the orchestral scores which were’
used to highlight the showing of silent films and
soon developed a particular facility for extracting
themes. His know-how in this area put him ahead
of the hustling music crowd after full-fledged sound
and songs came to the film industry.

When the “Hollywood Gold Rush” of 1929
sent the top songsmiths racing to the Coast, Jack
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ABE OLMAN MAURICE SCOPP ARNOLD MAXIN

Corsetsto Copyrights

had already staked-out his claim while other pub-
lishers were still learning how to prospect in the
new music-film territory. This was the beginning of
the company’s special ties with the motion picture
industry—a link which became even more signifi-
cant in later years.

In the pre-corporate era of the 1920°s and
30’s, Robbins was one of the first in his field to
eye music company combines. He liked to move
fast on this merger road and he did because he was
astute enough to leave the actual driving to his re-
sourceful copyright lawyer Julian T. Abeles. With
Robbins initiating the play, Abeles hammered out
agreements which led to the acquisition of or inter-
ests in catalogs such as Sherman-Clay, Neil Moret
and Vincent Youmans.

+-,-:.-‘

Miller Music Acquired

In 1930, another big one was wrapped-up with
the purchase of the Miller Music Catalog—a catalog
founded by composers Charles Miller and William
Woodin. It may be interesting to note that Woodin
had a few other things going for himself. An in-
dustrialist and financier as well as a composer, he
was appointed the nation’s Secretary of Treaury in LEO FEIST
1933. The firm which he and Charles Miller or-
ganized eventually became one of the most substan-
tial in the music business.

In the late 40’s when Robbins relinguished his
interest in the organization he founded, he left a
legacy which few could match or ever will match.
That lilting legacy—his “Catalog”—"Blue Moon,”
“Deep Purple,” “Broadway Melody,” “You Were
Meant for Me,” “Goodnight Sweetheart,” “I'm
Through With Love,” “Sweet and Lovely,” “Man-
hattan Serenade,” “Try a Little Tenderness,” “Don't
Blame Me,” “Everything 1 Have Is Yours,” “Hold
Me,” “Temptation,” “Broadway Rhythm,” “I'm in
the Mood for Love,” “Maybe,” “You Are My
Lucky Star,” “Sing, Sing, Sing,” “Stompin’ at the
Savoy,” “The Whiffenpoof Song,” “1 Don't Know
Why,” “You're a Sweetheart,” “A-Tisket, A-
Tasket,” “Don’t Be That Way,” “When 1 Grow Too
0Old to Dream,” “One o'Clock Jump,” *South Ram-
part Street Parade,” “Spring Is Here,” “Moonlight
Serenade,” “Stairway to the Stars,” “Laura,” “The
Lamp Is Low,” “Cabin in the Sky,” “l1 Got It Bad
and That Ain’t Good,” “Elmer’s Tune,” “Don’t Sit
Under the Apple Tree,” “Everything I Have Is
Yours,” “I Married an Angel,” “All I Do Is Dream
of You,” “Anchors Aweigh,” “Ballad for Ameri- JACK ROBBINS
cans,” “Grand Canyon Suite,” were just a few of the
great musical properties nurtured by Jack Robbins.

Continued on page RFM-4
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Continued from page RFM-3

The big note was sounded in 1939 when the
Robbins, Feist and Miller publishing firms were
pulled together within the corporate entity called
“The Big 3. The history of The Big 3 from 1939
through the present, is a history singularly shaped
by the fact that the organization has consistently at-
tracted top leadership. For so many of Tin Pan Al-
ley’s lost empires, their history simply stopped when
founders or key people passed away. Unlike this, the
story of The Big 3, 1897-1967, is a continuing suc-
cess story fashioned by a number of leaders and as
each one followed he wrote another important chap-
ter in the development of the firm and the growth
of the entire music publishing industry.

Robbins, who launched the organization and a
number of musical revolutions too as he served
with such distinction through the 1940's. Abe
Olman, 1946-1956, who anticipated the post-war
communications explosion and stepped up The Big
3’s promotional machinery to ride with the big
blast which was to rock the very foundations of the
publishing field. When the television boom finally
cut loose in the 40’s and disk jockeys also sparked
a new brand of radioactivity, The Big 3 was al-
ready there and going for the charts while many
other publishers were still reorganizing to meet the
demands of the new music scene. As a composer in
his own right, Olman developed a particular rapport
with songwriters and recording artists. These special
ties with industry talent turned even more hit tunes

Arnold Maxin tleft) is shown with Leonard Feist, executive
woretary of NMPA, and son of the origingl founder of
the company.

toward The Big 3 catalog. Olman also had a sharp
eye for international publishing links and through
his efforts and the counsel of Julian Abeles, the or-
ganization of Robbins Music Ltd. of London was
conceived.

Maurice Scopp, head of the company from 1957-
1965, brought the big business image to The Big 3
and made it a solid reality. His administrative
acumen put more motion behind an organization
reaching and ready to expand. And it did expand—
internationally as well as nationally. During the
Scopp years, The Big 3 firmly established a huge
and efficient network of global affiliates, associates,
and agents who gave the company a decided edge in

the fast-growing world music market. With Julian
Abeles once again wrapping up major deals, this
was the big beginning of a traffic in talent and tunes
which was to run from the U. S. to Britain to the
Continent and race back again with unprecedented
revenues riding for The Big 3.

Arnold Maxin took over the reins of The Big 3
in 1965 and has moved the company even further
into the myriad markets which makes today’s lively
music scene—film songs and tracks, television
themes, teen pops, big standards and blockbusting
international tuners. Maxin—from "“You Don't
Have to Say You Love Me” to “Batman’s Theme"
and from “The Shadow of Your Smile” to “Some-
where, My Love” (Lara’s Theme), has added new
dimensions to the build-up of copyrights in The Big
3 catalog. He has brought together the film scene
and the pop scene in a dynamic marriage which has
turned on more of today's music for tomorrow’s
standards. Through his perceptive “one world"” view
of today's music business, he has encouraged a solid
global interrelationship of Big 3 companies—a dy-
namic alliance which has generated more music ac-
tivity than ever before in the history of the organiza-
tion. And this action increases each day as Maxin
implements The Big 3's current diversification pro-
gram—a program in which creative music publish-
ing plays the key role. Double back to the beginning
of Robbins, Feist and Miller history and you find
that the same kind of positive creativity inspired
Leo Feist to make his first move. Today The Big 3
Is still swinging that way and swinging very well.

Big3
and the
Big Bands

Jack Robbins and his fast moving aide Jack Breg-
man were the first to dig the significance of the
name band and the value of their identifying themes.
They started bands, kept them going, brought
bands to the attention of the recording industry,
opened the Robbins office (day and night!) to band
arrangers, big band rehearsals and bigger band
parties. As a result, the beat of the big bands was
soon heard throughout the country and the greatest
of the band themes were proudly listed in the Rob-
bins catalog. Following is a list of noted Robbins
themes and the band leaders who were associated
with them.

Artistry in Rhythm . .. ..5tan Kenton

Conbrants . 2 e N S Jimmy Dorsey
Don't Be That Way ... ..... ..Benny Goodman
Elks Earade W e N ) . ...Bobby Sherwood
Hot: Lipe: .- = mnnd ....Henry Busse
Moonlight Serenade ......... .. . .....Glenn Miller
Mr. and Mrs. Swing ........... ... ....... Red Norvo
WOV DR e A A T b e Jan Garber
My Twilight Dream .................. Eddie Duchin
One o'Clock Jump .....................Count Basie
Quaker City Jazx ... . .o icioisadiesais Jan Savitt
Racing With the Moon . ... .. .. ....Vaughn Monroe
Rio Rita ...... ... ...................Ted Fiorito
Rose Room ...........................Phil Harris
MY, - oo s T G P T R R SRS Fred Waring
Thinking Of You ...... . ...... ... .. .. Kay Kayser
The Waltz You Saved for Me ... ... . ‘Wayne King
RFM-4

Count Basie

(at the piano)

and his band hit some
high notes with

“One o'Clock Jump.”

www americanradiohistorv com

Stan Kenton

(at the piano)

and his band featured
“Artistry in Rhythm.”

Glenn Miller
(front right)
and his band themed
“Moonlight Serenade.”

-
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MGM

salutes

Robbins - Feist- Miller

on the occasion
of their

70th Anniversary
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A Potpourri of
Pop Cultures

oday’s music business is marked by an
Ti.ﬂtﬂl‘plaj’ of musical cultures, with rhythm
and blues, country and western and folk
material all contributing to a pop product which is
richer than it has ever been. And the catalyst for
this product is a generation which now asks “Is it
exciting and good?” and answers without reserva-
tion “If it is—we’ll buy it!” This new kind of
evaluation by our free-thinking younger generation
has in turn sparked a new kind of full-swinging
creativity in our own industry—the freedom to dis-
card “accepted sterotypes” and to move forward
in exploring new and exciting music forms based
upon solid roots and realities of the past.

Such are the views of Arnold Maxin, head of
The Big 3. Maxin, who has had varied experience
in all phases of the music business, points out that
“the most important music developments of our
generation have come from the ‘roots.’ I welcome
all the material I can get from these sources, for
it is from these sources that we will obtain the stand-
ards of tomorrow.

“The publishing business,” Maxin continued,
*has come full circle. It is again, as it was years ago,
the creative segment of the music field. We are work-
ing once again at the very beginning of the beat
where things happen. We work with and nurture
the writer who is frequently the artist as well. Thus
it is that the copyright and the writer-artist’s opinion
of how it should be presented to the public is the
thing of importance today in our booming music-
record complex.

“And today’s music publisher stays close to this
concept by functioning as an editor and by directing
writers in ideas and idioms which are most natural
to him, be it rthythm and blues, or country, or any
type of repertoire. This kind of creativity will in the
long run result in a better, more honest music
product.”

"

Less Inhibited

The way Maxin sees it, the new modern
and creativity evident in today's music reflects the
fact that the new generation is less inhibited than
previous generations. He posed the question, “Could
the Lovin’ Spoonful, Simon & Garfunkle or Bob
Dylan have happened 20 vears ago?”

“Music,” Maxin summed up, “today has vast
sociological impact, and publishers, record men and
writers must keep this fact in mind in order to keep
pace with this industry.”

Maxin was appointeds-executive vice-president
and general manager of The Big 3 in the summer
of 1965 after seven years as president of MGM
Records. Prior to this he was director of a&r for
Epic, and in earlier years was associated with RCA
Victor as a salesman. He started in the field as a
musician and established a reputation as a trombone
player with Charlie Barnett, Tex Beneke and other
top names on the big band circuit. Today, he is
one of the youngest top executives of a major pub-
lishing firm. His appointment to The Big 3 post
has sparked a dynamic step-up in The Big 3 activi-
ties which now cover the whole publishing spectrum
—from international action to the current teen scene.

RFM-6

IRELAND MUST BE HEAVEN. FOR
MY MOTH

The biggest hits of each year based upon aggregate performance volume, record-
ed use, sheet music and folio sales, chart frequency and past popularity listings.

Years indicated represent that period in which each song reached its actual peak in all

areas of music development.

1897—Does True Love Ever Run
Smooth?

1898—Smoky Mokes
1899—Hello Ma Baby
1900—Violets
1901—Blaze Away
1902—Anona
1903—Dear Old Girl

1904—Please Come Down and Play
in My Yard

1905—Just a Little Rocking Chair
and You

1906—National Emblem
1907—Anchors Aweigh

1908—I| Wish | Had a Girl
1909—Washington and Lee Swing
1910—In All My Dreams | Dream

of You
1911—My Little Lovin’ Honey Man

1912—Isle D'Amour

1913—Peg o' My Heart
1914—When You Wore a Tulip
1915—M-O-T-H-E-R
1916—Ireland Must Be Heaven
1917—0O0ver There
1918—K-K-K-Katy

1919—Alice Blue Gown
1920—Hold Me

1921—My Man

1922—Toot Toot Tootsie!
1923—Linger Awhile
1924—June Night

1925—Five Foot Two, Eyes of Blue
1926—In a Little Spanish Town
1927—My Blue Heaven
1928—Ramona

1929—Singin' in the Rain
1930—Time on My Hands

1931—When the Moon Comes Over
the Mountain

1932—Try a Little Tenderness

WAN Y-SR EaEaaaarlana i) M C O

1933—Don’'t Blame Me
1934—Blue Moon
1935—Deep Purple
1936—I'm an Old Cowhand
1937—That Old Feeling
1938—A-Tisket, A-Tasket
1939—O0ver the Rainbow
1940—Ferryboat Serenade

1941—Chattanooga Choo Choo
1942—Don't Sit Under the Apple Tree
1943—Comin' in on a Wing and

a Prayer
1944—Mairzy Doats
1945—L aura

1946—0n the Atchison, Topeka and
the Santa Fe

1947—Mam'selle
1948—Again

1949—That Lucky Old Sun
1950—Be My Love

1951—The Loveliest Night of the Year
1952—High Noon
1953—Ebb Tide
1954—Three Coins in the Fountain
1955—Love Is a Many-Splendored
Thing
1956—Friendly Persuasion (Thee
| Love)
1957—April Love
1958—Volare

1959—The Children's Marching Song
(Nick, Nack, Paddy Whack)
1960—The Green Leaves of Summer

1961—Love Makes the World Go
'Round

1962—Theme From ‘“‘Dr. Kildare"
(Three Stars Will Shine Tonight)

1963—Deep Purple (Revival)

1964—I'm Telling You Now

1965—I'm Henry VIII, | Am

1966—The Shadow of Your Smile

1967—-Lara’'s Theme (Somewhere My
Love)

SEPTEMBER 2, 1967, BILLBOARD



www.americanradiohistory.com

| JOBBERS BOOST SALES OF BIG 3 FOLIOS AND SHEET MUSIC

| Big 3 publications are distributed throughout the United States and Canada by these leading music jobbers:

CAPITOL MUSIC COMPANY

! Terminal Sales Bldg. 1
Seattle, Washington 98101

CHESBRO MUSIC COMPANY
Idaho Falls, Idaho

CHARLES DUMONT & SON
918 Walnut Street
Philadelphia, Pennsylvania

CARL FISCHER, INC.

312 So. Wabash Avenue
Chicago, Illinois 60604

GROSSMAN MUSIC CORP.

1278 West Ninth Street
‘\ Cleveland, Ohio 44113

JENKINS MUSIC COMPANY

' 1217 Walnut Street

Kansas City 42, Missouri
(No Dealer Discount)

WALTER KANE & SON, INC.

351 West 52nd Street
New York, New York 10019

LYON & HEALY, INC.

Jackson & Wabash
Chicago, lllinois 60604

MUSIC DEALERS MUSIC SERVICE, INC.

426 West 55th Street
New York, New York 10019

ALBERT NAJARIAN

295 Hunfinglon Avenue
Boston, Massachusetts 02115

PACIFIC COAST MUSIC JOBBERS, INC.

657 Mission Streef
San Francisco, California 94105

PACIFIC COAST MUSIC JOBBERS, INC.

1255 FHower Street
Glendale, California 91201

MORSE M. FREEMAN, INC.

133 South Spring Sireef
Los Angeles, California 90055

ST. LOUIS MUSIC SUPPLY (0.

3711 West Pine Blvd.
St. Louis, Missouri

SOUTHERN MUSIC COMPANY

1100 Broadway
San Antonio, Texas 78206

THOMAS MUSIC SUPPLY (O.

34 East Elizabeth
Detroif, Michigan 48201

GORDON V. THOMPSON, LTD.

32 Alcorn Avenue
Toronto, Onfario, Canada

—

G. Schirmer salutes

The BIG 3 Music Corporation
on its 70th Anniversary

We are extremely

poroud to serve as
music printers

for BIG 3 publications

G. SCHIRMER

N E W Y O R K

« PRINTERS DEALERS I MPORTERS

MUSIC PUBLISHERS
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66 hen a song can move people in one
country, that song very likely has
enough emotional validity to move

people in many countries. This is particularly true
in our Western civilization, where many nations
share in a common cultural heritage.”

This is the view of Arnold Maxin, who after
two years of operation as head of The Big 3 is
committed to the concept of a global publishing
operation geared for activity in markets all over the
world. Implicit in this concept is the idea of total
music traffic: a two-way exchange setting up hits
overseas and bringing back chart candidates for
the American market.

“Artists and writers today are aware of the
values inherent in this type of international organiza-
tional strength, and they expect it in a well-run
publishing operation,” Maxin continued. He added
that only through the implementation of such a
broad-scale international concept could a great
catalog be replenished with new material, and
properly exploited for its standards.

In the past two years the international action
achieved by The Big 3 amply illustrates Maxin's
global publishing concept. Here are some examples:

(1) An international exploitation pact with the
Koppelman-Rubin publishing interests—Chardon
Music and Faithful Virtue—has paid off on major
charts throughout the world.

(2) A similar pact with Bob Dylan publishing
interests also produced top international revenues.

(3) An agreement with The Yardbirds to handle
American action on their original tunes resulted
in long chart rides with “Over Under Sideways
Down"” and “Happenings Ten Years Time Ago.”

(4) International negotiations wrapped-up with
another front-running global group—The Easybeats,
an Australian-British group, which promises simi-
lar international action.

(5) Hit traffic from England to the U.S. has

Big 3 Gears Global Concept to
Music as Universal Language

reached a new high as ties between The Big 3 and
its British affiliates have been strengthened—"You
Don’t Have to Say You Love Me,” “There’s a Kind
of Hush,” “Knight In Rusty Armour,” “Look
Through Any Window,” and “I'm Henry VIII, I
Am" are a few of the top copyrights which raced
between the continents as a result of these ties.

(6) Hit traffic from the U.S. to the Continent
is also enjoying a tremendous increase, “Lara’s
Theme” from “Doctor Zhivago™ was the year's big-
gest international blockbuster. The year before
“Zorba the Greek” was groomed as a giant hit in
the overseas market (France, Holland, Belgium)
before it became a smash here.

(7) All of the many countries represented in
The Big 3's mammoth global publishing network
have benefited from this stepped-up exchange. Some
of the more recent examples—"Games That Lovers
Play,” a melody which originated in Germany, was
hit-launched with English lyrics in the U.S. market.
“Can I Trust You” from Italy and “In My Room"
from Argentina enjoyed similar successes.

One World of Music

The Big 3 has been wrapping up still another
big slice of the international music market through
the operations of the American offices of its foreign
affiliates, Francis, Day & Hunter, Ltd., and B.
Feldman & Co., Ltd. Some top examples are “The
Ballad of the Green Berets” acquired for Germany,
Austria, Switzerland and Denmark; “Sloop John B"
for France, Britain, Germany, Austria and Switzer-
land; “Mama,” Britain, Germany, Austria, Switzer-
land and the Netherlands and the Beach Boys
catalog for Germany, Austria, Italy, France, Hol-
land and Belgium.

“On a hit,” Maxin said, “40 per cent of the total
income often accrues from overseas activity.” He
pointed out, however, that this figure is subject to
considerable variation, depending upon the nature
of the material.

In elaborating on the One World of Music Con-
cept, and its corollary, the common cultural heritage
of Western countries, Maxin pointed to such inter-
esting manifestations as Western Germany’s predilec-
tion for American jazz, and the British appreciation
of Negro blues. In connection with the last-
mentioned fact, Maxin noted that the “British ap-
proach to blues was indeed scholarly; that their
understanding of the idiom can only be termed
profound.”

The matter of screening material in a complex
international publishing operation is, of course, a
tremendous one, Maxin added. “When we were
planning the American exploitation of the Italian
song, '‘Can I Trust You' (which hit the charts
through the Bachelors recording), we discarded
six sets of lyrics written by three teams of writers
before we finally got what we wanted. This same
arduous process takes place in our key offices over-
seas.”

Maxin stressed the strength of today’s interna-
tional copyrights as the means of replenishing cata-
logs. . . . “The music business today is too challeng-
ing and complex to permit the publisher to simply
rely on old standards.” Maxin added that there
is no longer any validity to the question, often asked
in recent years, as to where are the standards of
tomorrow. “They are all around us . . . and the
jet age, Telstar, and the era of improved global
communications generally is making the exploitation
of great song material more complicated and more
gratifying than ever before.”

Maxin concluded: “Fifteen years ago publish-
ing was still largely a territorial affair. That phase
is over. Today we communicate daily with far comers
of the world. The publisher as the copyright proprie-
tor has come into his own as the key figure in a
world-wide industry which is more exciting than it
ever was, in both its economic and cultural facets.”

Affiliates, Agents and Representatives in the Big 3 Global Publishing Network

Robbins Music International (Argentina)
Buenos Aires, Argentina

J. Albert & Son Pty. Ltd.
Sydney, Australia

Weitmusik Edition International
Vienna, Austria

Editions Francis-Day
Brussels, Belgium

Robbins Hl.l!il.': International (Brazil)
Rio de Janeiro, Brazil

Gordon V. Thompson Limited
Toronto, Canada

Robbins Music Corporation, Ltd.
London, England

B. Feldman & Company, Ltd.
London, England

Francis, Day & Hunter, Ltd.
London, England

Editions France-Melodie
Paris, France

Sidemton Verlag
Cologne, Germany

Trident N.V.
Amsterdam, Holland

Edizioni Curci
Milan, Kaly

Eastern Music Publishing Co., Ltd.
Minato-Ku, Tokyo, Japan

Grever International S.A.
Mexico, D.F.

Canciones del Mundo
Madrid, Spain

Reuter & Reuter Forlags
Stockholm, Sweden

Editions Sidem
Geneva, Switzerland

S. S. Suarez Music Company
Manila, Philippines

RFM-10
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the Global Scene!

B 3 Music Makes

J. ALBERT &SONPTY.LTD.

137-139 King Street
Sydney, Australia

GANGIONES DEL MUNDO

Carmen 20
Madrid, Spain

Bruch 136-138
Barcelona, Spain

BARCELONA 4

MADRID %

EDIZIONI GURGI 9.R.L

Galleria del Corso 4
Milan, Italy

Yia Frattina 128
Rome, Italy

Yia Roma 304
Naples, Italy

ROME

NAPLES
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By 3 Music Makes
the Global Scene!

EDITIONS FRANCIS-DAY

25 Place Saint-Gery
Brussels, Belgium

BRUSSELS ¥

|

HRANGID.
& HUNTER, LID.

138 - 140 Charing Cross Road

London W.C. 2, England

DAY
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LONDON
%

GREVER INTERNATIONAL 3.A.

Insurgentes Sur 473 — Penthouse

Mexico City, Mexico
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The Bug 31s Music
Throughout the World !

REUTER & REUTER
FORLAGS A.B.

Regeringsgatan 45
Stockholm, Sweden
STOCKHOLM

ROBBINS MUSIG
GORPORATION. LID.

35 Soho Square
London W.1, England
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A Vast Publishing Network

"\  Geared For Top Exploitation
Actinties In Mayor Music Capitals
- Throughout The World!
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A Vast Publishing Network
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Big 3 and its Technicolor Ties

rom the very beginning, the music publisher

was a man of many talents—a man who

played many key roles in a fast-developing
industry. He served as a creative editor, often be-
came a banker, always a promoter, a dependable
adviser, a willing confidant. Some publishers
through choice or geography found themselves
mnvolved in special areas of music development—
Max Dreyfus and the Broadway scene, Wes Rose
and c&w, Herman Lubinsky and r&b, Mickey
Goldsen and Polynesian music. The Big 3 found its
special niche in film music and these technicolor
ties are today brighter than ever,

The first reel rolled when Jack Robbins began
to match music to silent flicks. Next stop—
Hollywood 1929 where a new kind of entertainment
burst upon the scene—America’s own operatic form
—the screen musical. That golden era of provoca-
tive fantasy leads us back to the [first major
Hollywood musical, MGM’s “Broadway Melody.” In
this memorable wvehicle, Arthur Freed and Herb
Nacio Brown set the pace for a spectacular string
of musicals which were soon recognized as the
most characteristic and universally appreciated
American contribution to the film medium. The
Big 3 through its ties with Metro was linked with
“Broadway Melody” and has continued to play a
dominant role in this area of the music scene as the
celluloid stage revolved and evolved through the
years,

Perhaps the key to the Big 3’s continuing

{: - '. ..
i = 5

‘.1 - 8 =
—_— .-.
. et

2

R [
=

. 4 ' J

dominance in the film music field is the company’s
ability to anticipate the changing screen scene. And,
of course, these changes have been many and major
ones . . . from the scintillating musical spectacles
created during the Hollywood Gold Rush, cinematic
history hops to the booming post-war era of on-
location films and later to a teen-age explosion
which rocked filmland with its relentless search for
reality and turned en cameras with an expansive
one-world view.

And with each new development more new
notes in film music were written until today’s
movies are projected to the biggest beat of all—
a beat which catches the measure of every con-
ceivable kind of music. With its roots in the past
and its creative ears attuned to the future, the
Robbins-Feist-Miller organization is particalarly
equipped to ride with this kind of big beat. Today,
the company continues to build as a leader in
domestic film music by developing contemporary
scores in keeping with current music trends. Through
its huge foreign publishing network, The Big 3 also
reaffirms its leadership in the global film music
sCene.

Statistics from the Academy of Motion Picture
Arts and Sciences tell the story of Big 3's con-
tinuing leadership in film music and song. Since
1934 when the Academy launched its music awards,
Robbins-Feist-Miller has been represented with 44
“Best Song” nominations and has earned Oscars
for “Over the Rainbow,” “On the Atchison, Topeka
and Santa Fe,” “High Noon,” “Three Coins in the
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Fountain.” “Love 1s a Many-Splendored Thing,”
and for “The Shadow of Your Smile,” which also
copped the music business’ Grammy award. In the
Academy’s “Best Score” categories, The Big 3 has
rolled up a blockbuster record of some 85 nomina-
tions and 12 Oscars.

A glance at Big 3 music and song in future
film product seems to suggest that the company
will certainly continue its winning ways. The up-
coming roadshow attraction, “Doctor Dolittle,” is
said to be one of the giant musicals of any year.
This production was sparked by the talents of Leslie
Bricusse, who wrote the screen play, composed the
music and created the lyrics for 14 “Dolittle” songs.
The score and songs from “Doctor Dolittle” are
published by The Big 3’s BMI wing, Hastings Music
Corporation.

Leslie Bricusse and The Big 3 are linked with
another supermusical, “Baker Street.” Blockbuster
music action is also anticipated with “Valley of the
Dolls” and the full-fledged musical version of the
classic “Goodbye, Mr. Chips.” Both of these pro-
ductions have been scored by Andre and Dory
Previn. Other films sure to hit some high notes
include “Far From the Maddening Crowd,” scored
by the distinguished British composer Richard
Rodney Bennett, and “More Than a Miracle” with a
big ballad title song written by Eddie Snyder and
Larry Kusik to music by Piero Piccioni.

It would appear that as long as movies are
made, Big 3 music will continue to be a part of

the picture,
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In the beginning . . . MGM's “BROADWAY MELODY" with songs by
Arthur Freed and Herb Nacio Brown set the pace for a spectacular string
of musicals.

The Academy Award Song and Grammy winner
“The Shadow of Your Smile” by Johnny Mandel and
Paul Francis Webster was derived from the score of

From the MGM blockbuster "DOCTOR
LZHIVAGO" with stars Julie Christie and
Omar Sharif came an Academy Award

MGM's “The Sandpiper” which starred Richard Bur-

ton and Liz Tavlor.
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winning score by Maurice Jarre and
“Lara’s Theme"” and "“Somewhere My
Love" by Jarre and Paul Francis Webster,

MGM's "THE WIZARD OF OZ" with a score by E. Y. Harburg
aridd Harold Arfen vielded a parade of evergreens including the
Academy Award winning song “"Over the Rainbow" which was
introduced by Judy Garland.

SEPTEMBER 2, 1967, BILLBOARD
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"DOCTOR DOLITTLE,” the Arthur P,
Jacobs production and 20th Century-Fox
reflease with Rex Harrison (above), is
sparked by the ralents of Leslie Bricusse,
who wrote the screenplay, composed the
music and created the Iyrics for 14 songs,

www americanradiohistorv com

From tlhe Stanley Kramer production and United Artist pres-
entation “HIGH NOON" came the big Academy Award win-
ning title song “High Noon” (Do Nor Forsake Me).
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WALLY SCHUSTER heads Big 3's new talent development

program.

JAY LOWY—general professional
manager

HY ROSS—national record promotion

Big 3's West Coast professional team (left)
HY KANTOR and (right) EDDIE MacHARG
are shown with RAY CONNIFF,

More
New Music

and More
New Talent

n the past two years, The Big 3 has been par-
I ticularly successful in building a publishing
house with steady action in today’'s expansive
music market. As part of this dynamic program,
a new division has recently been formed within the
company to handle the development of new pop
talent by grooming of young songwriters, upcoming
pop groups and producers. At the helm of this new
operation is Wally Schuster who has indicated that
he intends to spark an “active division which will
not only open the publishing firm's doors to new
music creativity, but will reach out into the field
to new pop music centers throughout the world to
explore promising new talent.”

If anyone can wrap up these key goals Schuster
can and will. As a 20-year veteran of the music
industry, he has covered the publishing scene, rec-
ord production and artists relations as well. He
first made his mark in the field as a music execu-
tive with the George Paxton firm. He later served
as general manager of Morris Levy's Planetary
Music and also worked with the Alan Jay Lerner
music wing, where he co-ordinated the record
exploitation of “On a Clear Day You Can See
Forever.”

Through the years Schuster has been closely
allied with promoting a long line of hits including
“I'm Into Something Good,” “Naughty Lady of

RFM-18

Shady Lane,” “Por Favor,” “To the Ends of the
Earth,” “Swinging Shepherd Blues,” “Put a Light in
Your Window,” “Easier Said Than Done,” “What
Kind of Love Is This,” “Lullabye of Birdland,”
“Walking Miracle” and “Send for Me.”

Swinging in close co-ordination with the new
talent division is The Big 3's professional staff un-
der the direction of Jay Lowy. This team is at the
very heart of what is happening, for it is here that
action is generated which extends the company’s
performance in all areas. From The Big 3's New
York professional office a constant flow of new
material is directed to a&r men and record pro-
ducers, album packaging ideas are conceived, per-
formance campaigns launched, slick showcase demos
are made and national disk jockey drives are in-
itiated to finally bring the finished music product
into the limelight.

On the West Coast, professional staffers Hy
Kanter and Ed MacHarg race after more of the
same and reach it with a prodigious day-to-day
schedule which also includes essential coverage of
the major film studios and co-ordination of the
publishing company’s giant movie music effort.
Meetings, screenings, lead sheets, demos, song-
writers and scorers, packaging concepts and jockey
contacts all are handled with that special “know-
how” which makes The Big 3 music scene really
click.

Maxin Qutlines
Publisher Role

By PAUL ACKERMAN
e6! I Vhe publisher today performs a very com-

plex function: He operates not merely as

a collection agency, but as an editor who
guides and passes judgment on the output of writers
and composers. And in the exploitation and devel-
opment of music in the world market, he also
shoulders a cultural responsibility, for he is dealing
with the creative output of different peoples and
different nations.”

Thus Arnold Maxin, president of the Big 3,
outlines the role of publisher in today’s expanded
music industry. This global view of the publisher’s
many-faceted operation, Maxin added, is backed by
the philosophy of Robert O'Brien, president of
MGM, parent company of the Big 3.

In analyzing the world music market, Maxin
noted that it is advisable today to think of blocks
rather than individual countries. The United King-
dom, South Africa, Australia and the Far East may
be viewed as one block, where American-English
taste is favored. France and Italy is another, as is
Germany, Holland and Scandinavia. Spain more
closely approximates Italy, whereas South America
is strictly South America, Maxin said.

He added: “In the event a record becomes a
major hit in any market it can transcend that market
and take on an international character—examples
being copyrights such as “Volare” and “Milord.”

With regard to the economic power of individual
markets Maxin said that England, Germany, Japan
and France are the most important, in that order;
but he pointed out that a hit in Italy can spread
worldwide faster than a hit in Germany, because
Europe is saturated with Italian music.

Although the sale of folios is a developing part
of the world market, the chief income sources are
performances and mechanicals. The market con-
tinues to broaden as the music industry grows, and
as income sources open up in Eastern Europe,
Maxin said. Yugoslavia, he pointed out, is currently
wide open and Czechoslovakia has for a long time
been open. Maxin added that one way of dealing
with Eastern Europe markets is through France,
which maintains good relations with these nations.

Looming large in the Big 3 global exploitation
picture is the development of film material in world
markets. “Our problem,” Maxin said, “is to tie in
a record release with a film opening in every coun-
try around the globe. We must know the markets
and we often get local writers to write in the idiom
of a specific country. . . . We can do this because
we have a world network.

“We run ahead of the film and get our music
exploitation machinery ready to roll as the film
opens in each territory. This facilitates an exchange
of recorded film material among the different
branches of the Big 3.

With regard to the publisher’s cultural responsi-
bility, Maxin noted that in preparation for the MGM
film, *Far From the Madding Crowd,” musicologists
were retained to adapt folk material of the British
West country and incorporate this in the score.
Maxin traveled abroad three times on this project
alone. He said: “We apply our knowledge of copy-
right and search the material through and see that
it is treated properly. . . . The music must be truth-
ful to the film . . . it is a cultural responsibility,
apart from monetary considerations.”

This meticulous attention to detail on film music
was also evident in the development of *“Lara’s
Theme™ from “Dr. Zhivago,” “The Shadow of Your
Smile” from “The Sandpiper,” “Forget Domani™
from “The Yellow Rolls Royce” and “We Were
Lovers” from “The Sand Pebbles.”

“And because of such attention great copyrights
emerge,” Maxin concluded.
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Great Writers-Grea S;);gs
A Great Catalog

HAROLD ADAMSON WOLFIE GILBERT
+ Time on My Hands + Waiting for the Robert E. Lee CARL SIGMAN

+ Everything | Have Is Yours + Jeannine, | Dream of Lilac Time % Ebb Tide
+ You're a Sweetheart % My Mother's Eyes
+ It's a Most Unusual Day + O Katharina % Shangri-La
+ Comin' In on a Wing and a Prayer % | Miss My Swiss

A - N

GUS KAHN FRANK SIGNORELLI
I.Ol-"s AI-TER Bee-1941 % Stairway to the Stars

v I'll See You in My Dreams i e s
% Manhattan Serenade * Toot Toot Tootsie + I'll Never Be the Same

4 My Kinda L + You Stepped Qut of a Dream % So at Last It's Come to This
inda Love
’ % San Francisco % Gypsy

% I'm Through With Love w Park Avenue Fantasy

ABEL BAER -~ CARMEN LOMBARDO CHARLES TOBIAS

+ June Night + Seems Like Old Times Y% Don’'t Sit Under the Apple Tree
% My Mother's Eyes % Coquette v Little Curley Hair in a High Chair
+ | Miss Your Swiss w Snuggled on Your Shoulder + No Can Do
w Hello Aloha, How Are You? % Boo Hoo % Zing Zing Zoom Zoom
v Lucky Lindy + Return to Me % As Years Go By

| \

PETER DE ROSE ROBERT MAXWELL HARRY TOBIAS

1896-1953

4 Deep Purple for Piano < Ebb Ti',;le w Sweet And Lovely
s Autumn Serenade for Piano % Shangri-La % No Regrets
+ Moonlight Mood for Piano  Song of the Nairobi Trio At Your Command
+ White Orchids for Piano % You Can't Go Home Again % Wild Honey
+ God of Battles (With General :
George S. Patton Jr) % Pathfinder + Love Is All
. )
i B "
SAMMY FAIN JIMMY McHUGH MABEL WAYNE
Y That Old Feeling + Don't Blame Me +% Ramona
% Love Is a Many Splendored Thing + Where Are You % In a Little Spanish Town
w Tender Is the Night % |I'm in the Mood for Love + It Happened in Monterey
+ April Love % | Feel a Song Comin’ On % | Understand
# A Certain Smile + It's a Most Unusual Day % Don't Wake Me Up, Let Me Dream

ARTHUR FREED ALFRED NEWMAN PAUL FRANCIS WEBSTER

+ Anastasia
Y Singing in the Rain + Throughout a Long and Sleepless + The Shadow of Your Smile
: Night :
4 Temptation * The Ees‘t of Everything + Love Is a Many Splendored Thing
+ Pagan Love Song & Street Scene (Erom:the: mofion + The Green Leaves of Summer
% All | Do Is Dream of You picture Street Scene) + The Loveliest Night of the Year
% You Were Meant for Me * Conguest (From the motion picture + Somewhere My Love

Captain From Castile
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LARRY KUSIK & EDDIE SNYDER

+ Making Memories
+ Games That Lovers Play
+ People Like You

HAROLD ARLEN

+ Over the Rainbow

+ We're Off to See the Wizard
+% Ding-Dong! The Witch Is Dead
% If | Only Had a Brain

FRANK DE VOL

% Hush, Hush, Sweet Charlotte
% The Bramble Bush
+w Theme From The Dirty Dozen

JOHNNY MANDEL

% The Shadow of Your Smile
w Emily

RALPH BLANE &
HUGH MARTIN

+ The Trolley Song
% The Boy Next Door
+% Have Yourself a Merry Little Christmas

DORTHY FIELDS

+% | Feel a Song Comin’ On

v Don't Blame Me

v Thank You for a Lovely Evening
+ I'm in the Mood for Love

+ Cuban Love Song

MITCHELL PARISH

w Deep Purple

w Volare

+ Moonlight Serenade
+ Stairway to the Stars
+% Ciao, Ciao, Bambino

F N J F
MAY SINGHI BREEN JERRY GOLDSMITH
+ Forever and Ever Scores DAVID RAKSIN
% Back in the Old Sunday School % The Sand Pebbles
_ : Y% A Patch of Blue w Laura
¥ Bitel iof: Taradise % The Man From U.N.C.LE. _
+% Texas Star % Stagecoach +w The Bad and the Beautiful
+ Fast Falls the Evening +% Our Man Flint
f. \ :
SAMMY CAHN FERDE GROFE MIKLOS ROZSA
+ Three Coins In the Fountain Scores
% The Second Time Around % Grand Canyon Suite % Ben-Hur
% The Best of Everything % Mississippi Suite +*% Quo Vadis
: ET?:EL:::'E Mine % Death Valley Suite : :I'"; :f g
o

J. FRED COOTS

+% Santa Claus Is Comin' to Town

MAURICE JARRE

Scores
% Doctor Zhivago
Y Grand Prix

HARRY WARREN

v On the Atchison, Topeka and the
Santa Fe

v An Affair to Remember
% At Last

v By the River Sainte Marie
s Chattanooga Choo Choo

MACK DAVID

+w Wednesday's Child

% Hush, Hush, Sweet Charlotte
Y% Bachelor in Paradise

% The Bramble Bush

% Gloria

BRONISLAU KAPER

+ Hi-Lili, Hi-Lo

+ Invitation

+ On Green Dolphin Street
 Take My Love

% Forever Darling

NED WASHINGTON

+ High Noon

v On Green Dolphin Street

+ Strange Are the Ways of Love
w A Hundred Years From Today
+% Love Me Tonight

wwWw americanradiohistorv com
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Print
Division
Where New

SalesAre
Popping

The Big 3 print division, which is responsible

for the production and sale of music folios,

song books and sheet music editions, is
experiencing a dynamic growth pattern marked by
gains which dramatically parallel the booming pop
scene. Though this part of the publishing industry
as an entirety has often been downgraded and
particularly fell from favor in the late 30's when
records out-raced play-at-home sheet music fare,
The Big 3 has made its print department a prime
factor in the company's revenue picture.

Song book sales are swinging for every measure
over the entire music spectrum; pop folios have
come on as strong as today's big beat; standard-
educational publications are riding as high in the
nation’s schools as the formidable population ex-
plosibn.

To complete the picture, the sale of sheet
music is once again reaching a level which can be
compared to the heyday of home musicales. If the
company ledgers could talk, the plain fact and
figure dialogue would indicate that The Big 3 print
operation in recent years has jumped its sales volume
from hundred of thousands to a dollar count in the
millions.

Behind this upsurge is a carefully picked staff
of experts in the music print field and a sales man-
ager who has pooled the team talents to tap the full
potential of today's music edition market,

With some 40 years of experience in the field,
sales manager Herman Steiger can reach back into
the roots of The Big 3 catalog to create solid product
and from this point jump to the packaging and pro-
motion of today’'s pops. According to Steiger, “This
is where the music print action is—somewhere be-
tween the roots and today's pop rock. Maintaining a
vital balance of these two (great standards and cur-
rent pops) in your folios and song books opens the
road to maximum sales.”

In line with Steiger’s views, The Big 3 has
produced a strong roster of folios which mix ever-
greens and current chart contenders. In the area
of single sheet music editions, the company has also
stepped out as a leader and can now boast that it
controls, on the average, 25 of the hot 100 songs
on the charts each week.

This solid statistic includes Big 3 chart suc-

Continued on page 22

Herman Steiger

SEPTEMBER 2, 19467, BILLBOARD

est Wishes
and

Continued

Success

lo
ROBBINS- FEIST- MILLER

Thank you for representing

us world wide.

Special thanks
to Herman Steiger for the
great sheet music and

song books.

Chardon Music, Inc.
Faithful Virtue Music Go., Inc.

A PRODUCT OF KOPPELMAN-RUBIN ASSOCIATES, INC.
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Big 3 Boosts

Music Book Market
Through

- W New Million Dollar
T I——— Distribution Center

left) Harold Heppenheimer, production chief; Willie Gold-
stein, advertising manager: Joseph Levin, head arranger;
Jay Leipzig, public relarion director; Herman Steiger, sales

manager, and Emily Berk, director of school music depart-
ment,

Continued from page 21

cesses and a line of “outside” heavyweight pops
which have been astutely leased for sheet music and A tour of The Big 3’s new distribution center dynamically reflects the growing importance of the
folio use by The Big 3. company’s music print division. Located in Astoria, N. Y., the new building provides 27,000 square

btain int richts for hits copvrighted b feet of space for receiving, packing, shipping and bulk storage of sheet music and music books. The
ntherﬂ lt.lt:;:;.llirf Tl}zlasrlgilﬂ;drml i}; E::nf ;]E ﬂificanyt new site houses the puhlishi,ng field’s ,first computer-equipped royalty and billing departments. The Big 3

P P . : f] il distribution center also includes a complete printshop operation for the production of promotional material.
factor in the growth of The Big 3 print division. Trucks roll right into the plant to speed Big 3 pop folios to music dealers and jobbers throughout the
It’s the kind of action which generates more of the country. '

same—for as the fast-moving Robbins-Feist-Miller
print team boosts its folios and sheet music sales,
the operation attracts additional outside publishers

who want to realize maximum print distribution for Two views of The Big 3's new dis-

tribution center in Astoria. Suburban

their gWﬂhClﬂPﬂ_'lEhtdS- - : _ _ location of the plant allows for fast
‘ ach leasing dea .as appan::{t}r set In m:?tlr:tn shipment of merchandise by truck,
a prime two-way bargain. The Big 3 offers indie mail and air to music shops through-

out the nation.

music publishers and writers-artists a complete print
service organization with a versatile art department,
speed engraving and folio production facilities,
skilled arranging, slick advertising and sales promo-
tion and a broad national distribution to music
dealers. It all functions as a “You Are in Good
Hands™ interaction which eliminates the indie pub-
lishers need for maintaining a huge print staff and,
most significantly, it gives him the freedom to con-
centrate his creative firepower in the current record-
music Scene.

A glance at The Big 3’s current leasing agree-
ments reveals a roster of publishing and artist talent
which reads like a who's who of the music industry. ROYALTY INDEX
The Koppelman and Rubin music publishing inter-
ests are represented in current Lovin’ Spoonful
folios, the big Motown sound moves in folios and =
sheet music to Big 3 dealers throughout the country.
Bob Dylan, The Young Rascals, The Easy Beats,
Joan Baez, Four Star Publications and Shelby
Singleton Productions are all part of the exclusive
Big 3 print picture—it's a picture which is getting
brighter every day!

And all Big 3 music publications are riding in
an ever-increasing sales cycle, with revenues reaching
new highs as this division taps the big teen market,
sends more pops to the growing school field, and
prepares for the future with traffic-boosting folio
racks, modern self-service techniques, dynamic
packaging and merchandising.

The System: (Above, left) clerks are shown select-
ing pre-punched IBM cards which are coded for song
titles, writers and royalty rates. These cards are
channeled to the royalty office for control procedures.
More than a million tabulating cards representing
music created by some 16,000 songwriters, are proc-
essed each year by Big 3 royalty specialists. Com-
puters also set the pace in The Big 3 billing depart-
ment where sales volume, prices and discounts are
automatically calculated and invoices are machine-
produced. All information is recorded on tape for
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a—, : further data processing and actual payment of authors
........ royalfies.
e B T | BILLING DEPARTMENT
Sales manager HERMAN STEIGER is shown with some
of his fast-moving rack merchandise.
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Where Orders Are Picked . . . Filled . . . and Packed

A complete print shop duces a continuous flow of circulars, catalogs and window displays to boost
trlmcandsparknlﬂgumuuic shnpscarrging]!igﬂmrchm;diu.

27,000 square feet of space to warehouse Big 3’s huge “working” stock of sheet music and music books,
Working stock changes several times a week as fast-moving pop merchandise arrives and is promptly
shipped out to dealers and distributors. A stock of seasonal publications is also stored here and placed
on standby for timely and rapid shipment to music outlets.

SEPTEMBER 2, 1967, BILLBOARD
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JACK WIECKS, office manager of

Big 3's Long Island Plant.
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Where The Decisions Are Made
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Album Reviews ...

IT'S JUST A MATTER OF TIME
The Kit Kats. Jomie LPM 3029
{M); LPS 3029 (5)

Here's a Philadelphia group which could
make it nationally with this album. The
Kit Kats have scored locally with each
of two singles—"Let's Get Lost On &
Country Road™ and "‘Breery,” both of which
are included here, Their PUHIHHI rendition
of “My Favorite Things"” s a standout,
while “The Nut Rocker’” swings.

CLASSICAL SPOTLIGHT

WERK FOR HARFE &
ORCHESTER

Nicaner Zobaleta | Oreh de
Chambre (Paul Kventz). DGG
LPEM 139 304 (M); SLPM 139
304 (5)

Devatees of harp music can find no finer
example of this often neglected genre than
this superb recording, which features
Micanor Zabaleta, prﬂ-h!lhlj' today's leading
harpist. The Handel “Concerto in B Flat,
I:Ir. 4, No, &" iz clegantly and stylishly
Eﬂlrpd'. An exquisite reading is glven
vel's “Introduction and Allegro.™

a
&
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#™, CLASSICAL SPOTLIGHT

0=/ BACH: THREE KEYBOARD
CONCERTOS

Glann Gould/Columbia Sym-
phony Oreh. (Schmann). Co-
lumbia ML 6401 (M); M5 7001
(8)

The keyboard artistry of Gould is in rare
polish an this disk and the performance
is heightened by the Columbia Symphony
Orchestra with Viadimir Golschmann con-
ducting. The planist and the orchestra give
freatment fo Bach™s Concerfos 3, 5 ung 7
in what proves an exciting classical item,

CLASSICAL SPOTLIGHT

BRUCKNER: SYMPHONY NO. 2

Sinfonie-Orch. des Bayerischen
(Jochum). DGG LPEM 139 132
(M); SLPM 139 132 (5)

Angther  fine  performance in  Eugen
Jochum's magnificent Bruckner series, this,
the maestro’s second recording af the
“Second Symphony,” should fare well with
consumers. The crescendos and rhythm show
this as an important work in Bruckner's
creative development,

CLASSICAL SPOTLIGHT

w=i/ THE ART OF MISCHA ELMAN
(FAYORITE PIECES)

Yanguard YRS-1173 (M); V50
71173 (5)

& fitting final albwm for the great viglin-
ist who died this spring is this recital disk
which displays the Eiman fune in all ifs
famed purity. Recorded last October, this
pressing glows in  selections like Sme-
tana's “From the Home Country, Mo, 2*
and Kreigler's “'La Precieuse,” Yiolin play-
ing at ifs bestl

ks SEMI-CLASSICAL SPOTLIGH
’I GHT
' MIDNIGHT IN MOSCOW
Don Cossack Cheoir. Deutiche

Grammoghon LPEM 134 545
(M); SLPEM 134 545 (5)

During their U. 5. concert tours, the Don
Cossacks have built up a following of
American fans. And this following should
be increased with this album. Much of the
material, such as the title song and “‘Dark
Eyes," il famillar to Western sudiences,
ihnd_irhl other Russian folk material sounds
amiliar,

SPECIAL

MERIT
PICKS

ecial Merlt Picks are new releases
of outstending merit which deserve sx-
posure and which could have commercial
succest  within  their respective cafe-
gories of music.

@ SOUNDTRACK SPECIAL MERIT

THE BOBO

F;;lr Sellers. Warner Bros. ‘WS 1711
({

Francis Laji, composer of A Man and a
Woman," has come up with another me-
lodical score in Peter Seller's ""The Bobo.™
With Sammy Cahn's lyrics, the Mexican-
oriented music includes vocals and instru-
mentals of the title song, “Imagine” and
“The Blue Matador,”” “Matador” stands out
8% a memorable theme which could make
it as a single,

@ POP SPECIAL MERIT

LOVE, A FEELING OF

Chad Mitchell. Warner Bros. W5 1704
(S)

Since Chad Mitchell has gone out en his

owr, he hss besen developing his  awn
repertoire and style. He's received rave
concert reviews throughout the nation and
this album, a fine collection of emotional
readings, s an excellent display of his
talents., With the proper exposure, Mitchell
may be one of the most exciting per-
formers of the year and thiz album should
mark his climb to the top.

SEE ALBUM REVIEWS
ON BACK COVER

SEPTEMBER 2, 19467, BILLBOARD

NEW ACTION ALBUMS

* NATIONAL BREAKOUTS

(780-06250-3; 780-06250-5)

1700 . . .

(?25-01700-3; 925-01700-5)

THROAT . . .

(P25-01709-3; 925-0170%-3)

(925-01698-3; 925-014698-3)

(780-06251-3; 780-06251-3)

LUSH LIFE . . .

(300-02757-3; 300-02757-3)

WELCOME TO MY WORLD . . .

Dean Martin, Reprise R 4250 (M); RS 4250 (5)

PETER, PAUL & MARY ALBUM

Warnar Bros. W 1700 (M); WS 1700 (5)

BILL COSBY SINGS/SILVER

Warner Bros. W 1709 M); WS 1709 (5)

THESE ARE MY SONGS . . .

Petula Clark, Warner Bros. W 1878 (M); WS 1698 (5)

COUNTRY, MY WAY . .

Moncy Sinotra, Reprise R 6251 (M); RS 6231 (35)

Nancy Wilson, Copitel T 2757 (M); 5T 2737 (3)

% NEW ACTION LP's

in major markets,

THE LIVE KINKS . . .

Reprise R 6260 (M); RS 6260 (5)
(780-06260-3; 780-06260-5)

(650-21124-3; £50-61124-3)

Caoplial T 2797 (M); 5T 2797 (5)
(300-02797-3; 300-02797-3)

LOVERS . . .

SOUL FINGER . . .

Bar-Kays, Velt 417 (M); S 417 (3]
(915-00417-3; 915-00417-5)

BEAT GOES ON . . .

(180-01483-3; 180-01483-5)

@ POP SPECIAL MERIT

TWO PIANOS TODAY

Ronnie Aldrich. london SP 44100 (5)

Aldrich's planos were failored for this
exciting London Phase 4 stereo showcaie
of favorites. Looking at music from fThe
movies, there is "Barefool in the Park,”
“Georgy Girl,” “'Alfie,” "“A Man and a
Woman,” and “You Only Live Twice”
The pop scene s represenfed with “A
Whiter Shade of Pale,” “'Don’t Sleep in
the Subway,” “This Is My Song” and
"Release Me' as. well as  obhers.

@ POP SPECIAL MERIT

ROY HAMILTON'S GREATEST HITS,
voL. 1l

Roy Hamilten. Epic LN 243146 (M); BN
26316 (5)

A good collectlon of Hamilton's old ma-
terial featuring standards Illke “How Do
You Speak fto an Angel,” “love Iz a
Many Splendored Thing.” The Hamilton
style also does well with “The Galden
Boy"” and "Oh! What It Seemed to Be

POP SPECIAL MERIT

THE YOUNG TRADITION
Yonguard VR5-P246 (M); Y5D-7T7246 (5)

The Young Tradition is & British group,
and the album was produced by Trans-
atlantic Records in  London. Material is
regional English folk—and its so ethnic
it cowld make it pop. The nasal tfreatment
is the only link with the contemporary
sound., But the sound of the Young Tra-
ditien s interesting enough to be danger-
ous.

wwWw americanradiohistorv com

These new albums, not yet on Billboard’s Top LP's Chart,
have been reparfed getting strong sales action by dealers

SPANKY & OUR GANG . ..

Mercury MG 21124 (M); SR 61124 (5)

THE BEST OF WAYNE NEWTON . . .

TODAY’'S THEME FOR YOUNG

Percy Faith, His Orch. & Chorus, Columbia CL 2704 (M);
CS 9504 (5) (350-02704-3; 350-09504-5)

Herbie Mann, Atlantic 1483 (M); 5D 1483 (5)

@ GOSPEL SPECIAL MERIT

SHINE ON ME

The Harmenizing Four. Atlantic R-005
(M); SD R-005 (S)

The celebrated Harmonizing Four have a
meaningful album here, mostly of tradi-
tional material, Inspirational cuts as ""If |
Can Hf-l-“ Somebody,” “'This Rock Is Jusus,"
and “Take Your Burdens fto the Lord™
A narrative “‘Shine On Me" is especially
effective.

@ POLKA SPECIAL MERIT

LIL WALLY PRESENTS THE POLKA
VAGABONDS

Jay Jay 1111 (M); 5111 (§)

The Polka \'Iﬁ)ﬂl‘ldl presented by Lil
Wally have a ncy :ﬂll’k"l‘lﬂ collection
of polks music. "“Dur Wedding’® 11 given
aulhenficity by punctuating ;:Ir, whille
“Happy ax” and "'Swiss ler’* are
whirlwinds of action. Ted Eﬂﬁn is fea-
tured on wvocals, such as "We Love the
Girls Polka’ and “‘Chicken Lowver.”

®

JEMNIE TOUREL SINGS RUSSIAN
SONGS

Odyssey 32 15 0049 (M); 32 16 0070 (S)
A package of fine performances of Rus-
sian songs. Dealers with this itype of
buyer will do well to stock the album.
Performances are done with rare style
and sensitivity.

LOW-PRICE INTERNATIONAL
SPECIAL MERIT

FRANK SINATRA . . .

Reprise F 1022 (M}; F5 1022 (5)
(780-01022-3; 780-01022-5)

“FOR A FEW DOLLARS MORE". . .

Leroy Holmes & His Orchestra, United Artists UAL 3508
(M); UAS 6608 (S) (875-03608-3; 875-08608-3)

STAX/VOLT REVIEW, VOL. 2, LIVE
IN PARIS .

Various Artists, Stax 722 (M); 5§ 7221 (5)
(833-00722-3; B33-00722-5)

FUNNY, FAMILIAR FORGOTTEN
FEELINGS .

Tom Jones, Parrot PA 41011 (M); PAS 71011 (3)
(726-861011-3; 726-71011-5)

TWO FOR THE ROAD . . .

Henry Mancini, RCA Yictor LPM 3802 (M); LSP 3802 (5)
(775-03802-3; 775-03802-3)

ONE NATION UNDERGROUND . . .

i Pearls Before Swine, ESP Disk ESP 1054 (M); ESP 1034 (5)
(468-01054-3; 458-01054.5)

TONIGHT CARMEN . . .

Marty Robbins, Columbia CL 2725 (M); C5 9525 (3)
(350-02725-3; 350.09525.5)

CAPT. BEEFHEART & HIS MAGIC

BAND (Safe as Milk) . . .

Buddah BDM 1001 (M); BDS 5001 (5)
(239-01001-3; 239-03001.3)

GOLDEN HITS—THE BEST OF

LAWRENCE WELK . . .

Dot DLP 3812 (M}; DLP 23812 (5)
(430-03812-3; 430-23812-5)

ENGLAND'S GREATEST HITS . . .

Various Artists, Fontana MGF 27370 M): SRF &7370 (5)
(498-27370-3; 498-67379-3)

TEST PATTERNS . . .

Tommy Boyce & Bobby Hart, ABM LM 126 (M); SP 4126
(S) (108-00126-3; 108-04126-5)

THE KENNEDY DREAM . . .

Oliver Melson Ork., Impulse A P44 (M); AS 144 (5)
(575-09144-3; 575-09144-5)

THREE RAGAS . . .
Ravi Shankar, World-Pacific WP 1438 (M); WPS 21438 (S)
(947-01438-3; 947-21438-5)

TRIANGLE .

The Beou Brummels, Warner Bros. W 1892 (M); ‘WS 1692
(5) (?25-01692-3; 925-01692-3)

BLUES THEME . . .

Davie Allan & the Arrows, Tower T 5078 (M); DT 5078 (S5)
(873-05078-3; B873-05078-5)

L] L]

@ CLASSICAL SPECIAL MERIT
m

SHOSTAKOVITCH: SYMPHONY NO. 12

Gromodsky [ Various Artists [ Moscow
Philharmonic (Kondrashin). Everest
&187 (M) 3181 (5)

This moving symphony, essentially a can-
tata, will draw considerable interest in
its premiere recording. Mot even heard
in the Soviet Union since 1945, the live
performance presented here, the poignant
work has attained some notoriety, espe-
cially the first movemeni, =zet to Yeviush-
enko's “Babi Yar,” Vitally Gromadsky is
excellent as the bass solalst, while Kiril
Kondrashin conducts the Moscow Philhar-
monic effectively.

(Continued on page 46)

ALBUM
REVIEW
POLICY

Every album sent to Billboard
for review is heard by Bill-
board's Review Fonel, and
its sales potential s rated
within ity cotegory of muisic
Full reviews are prelented
for Spotlight Picks or Special
Marit Picks, ond all othaer
LP's are listed under their

respective cotegories.
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Billboard

TOP LP’s

* STAR performer—LP's on chart 15 weeks or less registering grestest proportionsts wpward progress this week, @
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Wtk | TITLE=Ariisr, Lebal & Mo, ("EDF Meone & Sterss M)

SCT. PEPPER'S LONELY HEARTS CLUB BAND
Bectles, Copitl MAS BED M1 SMAS 3433 (H

HEADQUARTERS

Mwmbory, Celpeen COM 1ED (M) €08 T2 (F) (E183-3; 34301935

SURREALISTIC PILLOW .
It

GROOVIN'

i, Wi Wi L LR
| NEVER LOVED A MAN THE WAY | LOVE

You
Areths Prosklla, Arlantic NVZP (M3 6D WTOW (B) [THS-DR1T9-3; 1HOSN1I0-5)

WITH A LOT 0' S0UL ,
Tampiutions, Gecdy B FI3 (M) § Y30 (3] (J90-00TI; FI-DOTEI-N)
SOUNDS LIKE
B bt o o o M0 i

Bl Carby, Warner Beme. 'W 14FE Wi T
e t-&lﬂ-l-hlh

THE HOLLIES CREATEST HITS 4oadr e
Ieperial LF ¥238 (W}; LP 13350 (X) (37609230 $70.12090-5)

BORN FREE

REACH OUT
Fuar Topa, Mebwws M B0 (Ml B b (7} ETB-D0EL0-3; &TE-00440-5)
DR. ZHIVAGD .

Sewmitraah, BEM 'IE-I-IT Ih VMART R I'lil-l-ﬂllhh FRrTEEry
ue, up A.HII- .H.WAL R
MORE OF THE MOMKEES

Colgwmu, COM 103 (M); B3 ¥ (30 (3-D8TET-3; 343-00103-5)
THE S50UND OF HUEII".
Sapadivezh, BCA Wicher LOCE 2085 [M); 1508 ﬂ! (L1}
TY-0203-5; TTS-0I0G3-3)
ARETHA ARRIVES
Arerhe Frombfle, A8lssFie llllﬂr B BiSa

1 TEs-nm1
HERE WHERE THERE IS L'D\F!

Dimane Werwiil, Jorpher DEM 353 (W) P9 553 -|I]

PAUL I:E\I"El.! & THE RAIDERS CREATEST

A MAN AND A WOMAN
("Un Homme Et Une Femme")..

Sesnitirack, Unfied Artich GAL 4147 (M1, UAS STOT 1)
[EFS-B4A 4T -5 EFS-D14T-5)
MOBY GRAPE

CLAUDINE
Chiading Lasget, ARM LF 131 (M) 5P 4121 1) (106001113) 108-041218)

THE BEST OF 'I'Hl; I.ﬁl!ll‘lnr'll'nl+ EFWHFUL s

YOU ONLY LIVE TWICE
Bowadirack, United Artits WAL S135 1M1 UAS SIS

JANIS IAN
r-nnh-nnmrm-m-nm[lﬂ-ﬂtr-.m -840 F-5]

DADDY'S LITTLE CIRL .
A1 Martinn, Capitel T 733 [M); 9T 3733 (1)

THE BEST OF SONNY & CHER

dime E3ITF (M); BB OITIR W (1TRTRY ATRERREH

THE SUPER-HITS
Varmss Artiats, Atiantia 501 (M1, §3 501 () [106.008013; 180086018}

Hﬁm'ﬁ AHD TH‘ rﬂrﬁ'ﬁ DELIVER
Duahill B S6014 (M) DE BS0Ta (1) [s43-300143; S43-50014.5)

- BOB DYLAN'S GREATEST HITS

Collomble BOL Jhid (MY E0F P43 (5] 0016433 I50-0AAI-5)

Colgwen C3 7OV (WO COD 180 @) GRAZ-BET00-3; 31-90181.5]

WHIPPED CREAM & OTHER DELICHTS .. ..

Bark Alpert B The Tilasma Srons, KA LP 170 (M) 3F 4778
1081 103, 188471

TEMPTATIONS LIVE!
Sardy ¥I1 AL TI0 1) OIO0OVEI3; 320-00000-8)

GOING PLACES ......................

Hierli Mlpert & M Tliwans Beass, LAM LF 100 (MG lr-l'l'lll:lr
MES-BENTRE; 1085470195

SERGIO MENDES & BRASIL '&8

JAMES BROWN LIVE AT THE GARDEN ...,
Elay A58 (M) § STIN (1) (GTE-NO1E-Y; &15-06010-5)

THE SUPREMES SING RODGERS & HART
Malwwm MLP 459 (Mi; SiP 400 (F) W7RO0GM9-3; E7E-0043V.3)

Judany ivers, impariad L ¥4 M P 14 m
OTIS REDDING LIVE IN EURDPE

Walt A6 (Ml B Abd
PRS00 163, 1BDe1

::I':_'L COSBY I5 A "ll"ll'."l" FUNNY muuw

THOROUGHLY MODERN MILLIE .
Sewmitrack, Dunen Bl RSSO Sy $L 71500 (W) [e0u-81500-3; S00-71500-5)

DOUBLE TROUBLE . ... ... :
Ebels Prasley, BCA Vigter LMW Il'lﬁll LiF 37er

Wi, an
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TITLE=Artut, Labad & Me. ["EDP Mena & Merss Mo
WE CAN FLY/UP, UP AND AWAY

MAN OF LA MANCHA
Oripimsl Cosk, Kepy NL £305 (M): KEE E3O3 (1)

Lw Rawela, Cagital T il ﬂmlﬂ
ABSOLUTELY FREE
Immamkiom, ‘:.;-I L Lt ﬁ!

Toway Rmcols, AFlaniiy 8134 W) I8 0734 (5]

(80081343, TBG-M134-5]
THE WILD ANCELS .
Sevadtead, Tawsr T E'a" ﬂ

7 Bawhowr T A i B rﬂﬂi”"m

THE YARDBIRDS GREATEST HITS
Epie LW AT (M}; @R Bi3&d {3) (A3-34340-3; 4dd-Je3A4-3)
ELECTRIC MUSIC FOR THE MIND AMD BODY
_-rhll-ri._lmmﬁ:-mm

THE BEST OF THE BEACH BOYS, VOL. 2
Copliml T IF0d (MY BT 04 (10 (S0-DI704-1) I08-0T704-3)

THIS Ii HTEI'.'IHG
e ta Fimpers, Colemble CL 1070 M), C3 074 19

HIP-HUG-HER

SPRING!
Lettermen, Capled T 3771 (M) 6T 2771

11 o-arit
KING & QUEEN . .....

s T PSP B

Herr/Tod Mafiom Ton_ Sebartion
W iare (M W 1eF0 (1) Crasa
MY CUP l.I.IHHlTH OVER
i Amw, BCA Vit LFM 3T74 o e

wnHﬂEI.FI.II.HEi
B Corky, Waeser Bres. W 1634 08 W3 !M

THE BEST OF EDDY ARNOLD
o v o SESY i i)
EQUINOX ... .

lrﬂ-uunmuuuwm'ﬂ::r]iﬁ'

10041
WHAT NOW MY LOVE .

Harl Alpast B Sia Tlwins Braia, I-“H"l“fﬂ.llﬂ'llllﬂl
CEOE-S1 14-3; 108541 14-1)

THE BEST OF THE ANIMALS
MEM § AXT4 (M) BE XM (3) MAO-ATPA; 4A0-DATIAS|

THE LONELY BULL . .... ... .. .00

Harl Rlpert & Ha Tijwsss Bros, ARM LP 107 L1}
(hos-0iwi-3

| STARTED OUT AS A CHILD
B Coby, Wermer Brae, W 1047 (BB, (i Sheres) CVEE-1047-3)

WHY IS THERE AIR?
Bl Cavbey, Wornar Bres, W 1608 (H); (He Berss) [FR5-014604-3)

I'LL TAKE CARE OF YOUR CARES .........
Praskin Luins, ABC ABC ot DA ABCS oo )

SOUTH OF THE BORDER ......

Herk Alpert & T Ak 1r
| pard ¢ Tiesng Hram, - III-“-'TITJrl'I"I:II‘I.t

IIHII_Iﬂ.IIIUTﬂm;IIIIIm
[1on-pat

133 1041235
LET'S FALL IN LOVE
BORMN FREE

Eepar Wikisms, Espp 1 1807 (M} N5 3007 [l][ﬂ-l'l.'l-'ﬂ“l-l’l

IF YOU CAN BELIEVE YOUR EYES AND EARS
Meme's 1ad fha Prpe'y, Deukill B t00d dui; B3 soned

THE SOUND OF WILSOMN PICKETT

Atfentic B148 (M} 19 VAN (6 [VES-DENAE-R; TRO-DEEAS-Y)

TIME, TIME . L e A e e e e
- B0 PR
IOHNNY CASH'S CREATEST HITS, VOL. 1
b STl S
HAPPY Tﬂﬂﬂl-l!l
Terien, Whity Whnls W lll;1I I-l'll;l

SUPREMES A’ GO GO
hﬂﬂﬂaﬂﬂmm.m

WHIWH!I!H‘I"LI:WE
&ty Sy, Columile €L 3910 el 'c8 w10 )

LITTLE GAMES

FIDDLER ON THE ROOF
Ovigiaal Cast, BEA Wictwr LDC rmﬂunlmﬂl

TTI-01093.5)
NEW GCOLD HITS . ... .

4 Buideed, IHM rﬂ m_ﬂ' ﬁ
THAT'S LIFE

Berman's Hermity, MG § 4433
I'M A MAN

Spemzwr Dovln Grawp, Unihed Artiafs DAL 3589
FUTURE I'l-ﬂﬂm-ﬂ

§E L3R (3)
| AT T

FEAMCIS ALBERT SIH!.TH.AIAHTEHIﬂ'
CARLOS JOBIM
Bepriaw B TE (M) RE NGT0 CX) (TEO-BROE-3; FEO-FIET1E]

TIME & CHARCES
mu—nanrumE

THE MAGNIFICENT MEN "LIVE™
Capial T TFTY M BV TV (N} (O0S-SEFTE-Y; MO-0ATTI-E)
BIG SWING FACE
Bwddy Rich, Poulfie Jam PJ m'n'lﬁ 'ITI'rr.r

BACK TO BACK

9

33

47

11

19
13

24

39 &
78 (&

4
9

7

11

36 &

4

21

@RECEPACPEARCEAG PORPROEEOOLE® PO #» P BAPE ERAEOEREERERORE # © @G @ 5O B

wosk

25

ol

102

Record Industry Assoclation of America
sanl of mﬂfi:r:"m &3 milllon doflar LP's

TITiE-Artist, Label & Mo. [EOP Mens & St Ma)
WELCOME TO MY WORLD
Dean Martln, Reprisa 0 K159 (W B3 6230 (3) (F-08150-3; FO-Sa20-3)

HAFPIMESS I5 DEAN MARTIMN
Repriae B 4343 (W]; B 4342 () TRO-MII-; THO-DAIIE)

FETER, FAUL & MARY ALBUM 1700
Wemer Bews. W ITO0 M) WI 1708 (1) m-nr-mmﬂrn-n

mim.mmmﬂmu&

ARETHA FRANKLIN'S GREATEST HITS ....
Calumbln CL 3473 (M) €3 WATD (3] (RSG-TPATIY; JHO-0P4TI-S)

RHAPSODIES FOR YOUNC LOVERS, VOL. 2 . .

Midnight Jirisg Guarer, Wive ¥ 4008 [M); V 36008 (¥
o o [ Rt - B R g TN

LEONARD NIMOY PRESENTS MR. SPOCK'S

MUSIC FROM OUTER SPACE
Oed DLF 3TRE (M) DLF 157FPE (1) JAO0MTR-D) AB-2IFI4-5)

THE BEST OF THE SEEKERS

CALIFORMNIA DREAMING . .. ..
Wan Menhgemery, Verva ¥ rl— ﬁ
BILL COSBY SINGS/SILVER THROAT
Warner Bean, 'W 1FOF [(M]; W 1708 mmlm.mm

DANNY BOY
ey Prics, Columble CL 3477 [M}; €3 9477 (N} [ASO-00677-3; 1S0-00407-)

THE BEE CEES' FIRST

Alew FR-TER (M 3B XR-2EY (3] (IPEIEEI-R; TMEIXEIN-E)

THE BEST OF THE BEACH BOYS, VOL. 1 ...

THESE ARE MY SONGS

m!&.lnﬁ"ﬂ..|“m‘l-|"ﬁ

PARSLEY, Eﬁ.ﬂ-l ROSEMARY AND THYME .
& Earfunbsl, Colombls €L B43 (M; €3 %343
(Elo2 =3t B H

BETWEEN THE BUTTONS .
ey ensa, Lindsa L 2009 ot 1% 4 i

THE CRATEFUL DEAD
Warner Bros, W 1AFF (M} WE TEFP (0]
WIS01ANT; V11095

A MAN AND HIS S50UL ..
oy Charles, ABC ABC 380 £ M), Aact 990 ¥ 1)

FOUR TOPS LIVE!
Matwwn W 454 A1, § 434 13) [6TB004340, STROBMILS)

COUNTRY, MY WAY
Soncy Slaxtes; faperisy B 480 s K3 439) )
SECOND COLD VAULT OF HITS

d Bassmms, Fhillps FHM 39655 Ful bBB-ET G
nng'.'u-n T4 -5

dack jemed, Nipp KL 9370 fBly ©2 3507
(SOESTEIT-2; mllgl

BORN FREE

Weney Wiken, Cighsl T D57 iy BT D0Y

ARE YOU EXPERIENCED
Fimi Wimidris Lsprimss, Deprive B 4281 t::.nuuﬁ
RO, ThO-0dTE|

THE MAMAS AND THE PAPAS

“Il=llﬂ-|-ﬂllﬂ

Pon Ba, Roprvt 84800 5y
SUFEHH SINC HOLLAND-DOZIER-

Mietemn S0 (M) i30 (5], GTEP0AIR-D; ETB-DIABST}

LOU RAWLS LIVE
mrmm;nmmm G- OTASE-5)

CANNED HEAT

TINY BUBBLES

THE BEST OF HERMAN'S HERMITS
MEM B ANID (Ml BE 4310 (1) [WAG-DAI1ED; ebS-0ed)

CREATEST HIT! ﬂF ALL TIMES

GEORGY GIRL

HAPPY JACK

|IM NABORS S5INCS LOVE ME WITH ALL

YOUR HEART
Colombls CL 1958 (M) €3 9238 (5] CSO-003583, MOP2HEE)

BIG HITS (High Tide and Creen Grams)
Neilieg Pinmws, Lossss NP1 O WPE1 (5 (e40-00001.3; SA0-D0801-5)

WESTERN I.IHIﬁH
et anir

M- -3y
THE HIHHEEIIATHT HITE .oivniiivaass
B 3T (M AT ) mll’-l; TEE-BTNT 5]
IHAHQHIE FOR YOUNG LOVERS e
i S e, Vo L

IN CASE YOU'RE IN LOVE

Lsmy B Dher, Aba =-'I-'I =E_II"II-_ =:

GOT LIVE IF YOU WAH;I‘_HI:I'H g m
STRANGERS IN THE HII:I'IT

framk Wlmstra, Sapeiss ¥ 1017 (M0 P 1017 (1) TBG-O1017.3; TRODIGITN
REVOLVER

Iq-lilh.t,llpﬂ!ﬂﬂﬁglll‘l!ﬁ

THE S.l.HIIFI?EIIS
UF T (M) EP 4138 (1) (168081253, T08B41ELE)
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RIGHARD HARRIS
VANESSA REDGRAVE
FRANCO NERO
~ DAVID HEMMINGS

ALBUM #1712

UNPRECEDENTED! PRIMED AND
SET—THE PRE-RELEANE PRO-
MOTION FOR THE NOUNDTRACK
ALBUM OF THIS EXTRAORDINARY

WARNER BROS. FILM TRIUMPH!

PRODIGIOUS AM, FM, TV, DJ PROVOCATION; WIN-
DOW SPECTACULARS, WALL, AISLE, COUNTER DIS-
PLAYS; BROWSER BOXES, MOBILES; NAT'L. MAG.,
NEWSPAPER ADS; TIMES SQUARE AND MULTI-
CITY PAINTED BULLETINS; PREMIERE TIE-INS;
RELENTLESS CONSUMER EXCITATION TO TRUM-
PET THE ORIGINAL FILMCAST VERSION OF THE
NEW “CAMELOT"” ABOUT WHICH PRE-RELEASE
TRADE COMMENT CONSENSUS READS: “INCREDI-
BLE AURAL EXPERIENCE!”

RADIO STATION PROGRAMMERS: RETAILERS:

---------------------------_-ﬂﬂ- -ﬂ—----------——-—--------------

l WARNER BROS. RECORDS l | WARNER BROS. RECORDS i
: BURBANK, CALIFORNIA : : BURBANK, CALIFORNIA :
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J NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS

THIS WEEK

% REGIONAL BREAKOUTS

r

eported
market(s)

ting strong sales action by deslers

isted in parentheses.

BYE-BYE BABY

Big Brother & the Helding Company, Mainitream &84
{Brent, BMI) (San Francisco)

HEAVY MUSIC

Bob Seegar & Doug Brown, Comeo 474 (Gear, ASCAF)
{Detrait)

These new records, not yet on Billboard’s Hot 100, have besn
in  major

BREARKOUT sinGLES

THAT'S HOW IT IS
(When You're in Love) .

Otis Cloy, One-derful 4848 (Arc-Crogves, BMI)
{Mew Orlaans)

LET IT OUT .

Hombres, Verve/Forecost 5058 (Craxy Cajun, BMI)
{Atlanta)

A WOMAN IN LOVE

Bonnie Guitar, Dot 17029 (Lin-Cal/Ring-a-Ding, BMI)

(Baltimare)

BELIEVE IN ME BABY

Jessie James, 20th Century-Fox 6584 (Je-Ma/Chevis, BMI)
(Mew Orleans)

TOP LP’s

- — FOR YOUR LOVE ........0000icevecseis
380 15 COLNEN ORENTEL . oo 46 176 o
*152 178 COWBOYS & COLORED PEOPLE . 2 *177 — REVOLUTION! .... 1
mmh-,ﬂhlh“ﬂhllhﬂﬂ“lil‘lm III-I'IH~l1 l-llnlnimm{-lhnhh Cln.tﬂl ﬂhﬂ'ﬂllﬂ
......... 7 '
163152 FRREN CREAM o il s 178 179 UTTLEBITO'SOUL .. ................. 2
104351 Ten Hulfﬂthﬁwm‘;ﬁr 423163, WATIIBE ? *179 — STAX/VOLT REVIEW LIVE IN LONDON, |
155 126 BY REQUEST ...............5o.......... 16 e s i i i ey WAL
S-S - *1B0 — THEBESTOF JOE TEX .................: 1
156 117 ERIC BURDOMN & THE ANIMALS, VOL. Il .. 13 ARt WTS PR BB WU (5] [(TERONTEED; 10 $8) -
S B e et oo §OABL D90 AR BRR sy L. 4818
157 159 WINCHESTER c"mﬂ.’ﬂ'ﬁﬁﬁﬁ'ﬁﬁw{m& ELREY Beh Husdsigh, Mosmest WP SmE3 gy ELP Abemt i)
HmaITTes OHITIAN 182 __ PBYRDS CREATEST HITS . 1
158 162 IT'S SUCH A Pl.['l'l"'l" Wﬂ!l-ﬁ' 'I;Erﬁl‘l' ...... 7 Colwmbis CL 3716 (M) €3 %516 (3} (R30-00714-3; JS00914-5}
e st 3, 00 47T 183 169 PAINT IT BLACK ...................... 2
d e ING “LIVE!"...... 2 L o '
159 175 ﬁUTSIDEE_. ] ﬂﬂ_ﬁﬂﬁuﬁ mﬂm; 200077 458} 184 197 SUNSHINE SUPERMAMN .. ...... e 8
160 155 JOMNNY'S GREATEST HITS 444 (G hpadaiatecatil ot e
inbony Wettls, ""'“,.‘:.}." W',;':.:.",.E; 185 186 THE FABULOUS IMPRESSIONS ... ......... 8
177 CABARET 35 iltﬂ-lllll;lll.lltllﬂmﬂﬂ-miﬂ-l:l!
161 177 CABARET ... ...........cccc0sauaauaais . BING COMPAN |
Driglnal Car, Colmmbis WL G640 (M} EO3 3048 (1) y 186 BIG IIETHEH:_;I’IIJE l'.-"li?ﬂlm
163 DYNAMIC DUD ... ... ... iiinrnnnnneens "
162 D s e, Ve § 3678 M7 187 187 LOYIN' 50UND e ..__.“.:_.i.. g
136 BORMEREE .. . il e 45 Low 4
Iﬁa Sopndivach, WM § Ol (M) 00 ESEN (N} (EESBIEED: RE-DAE-T) ]'BB IEB FE'.ET-,:"HHEL m|, . 1m |1.'| [l“:ﬂ-.’l Hﬂﬂm-lr
166 ALL THE TIME .. .......c00cisnssensiis 7
164 ok Breews, Becce L 00O (N1, WL TAROA () 189 200 LOVE-IN m“'!"“.‘:;’m?':ﬁmﬂ 3
. MES THE g
LG A TUE v I O T o 190 158 SOMETHIN' STUPID ... ... s
Vallewf TLE OS2 'II"I..Illlllilm mnmm_.knaﬂgt
IGE 17 LLOVEYOU. ... . osemag s 4 191 199 THE FOUR SEASONS GOLD VAULT OF HITS 75 i
“mm“m-uﬂ!lﬂn[ﬂ a1 (M) FEE R TR (B PARD T TR -3
192 — TIIHI mrn—unm ................... |
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.......... 5 Spemesr Bavis Grwwn, Uslied Artivts UAL 3578 oM U
168 168 JOHNNY RIVERS' mmﬂtﬂrm i 3 L 3578 omy; UAS 4ETH 11
169 164 CRAND PRIX e am 154 190 LASEWRRD I LN o s i 0 34 2
Swamitrack, MG 11-337 (M3; TNE-SST (1) M60-00000-3; SA0-00008-3) o RN
,,,,,,,, 7 195 181 WATCH OUT ... . .iveireiisavesiveais. #2
170 169 GREATEST HITS Fﬂﬂﬂﬁﬁ%@"ﬁ"}m‘ 1 b b Sand, 4400 1 111 01 52 110
s — T MEETS EAST .. ... .........0ov.. 3 O
71— WEST MEETS AT i i e 967 Tos. UTTE SENARG Y GUATIST WITS i
e - WMLk | | 1o o e st
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e Continued from page 44

*|ndicates Star Performer

Album Reviews

e Continued from pape 43

@ R&B SPECIAL MERIT

DARRELL BANKS IS HERE
Atco 33-2146 (M) SD 33-214 (5)
en the Door

rr

From his first success,
to Your Heart” to his recent ""Here Comes
the Tears,” this album presents Darrell
Banks at his best, and his best has a
distinct r&b :nun-ﬁ that also has pop
appeal. "I*m Gonna Hang My Head and
Cry” s tional, Other fine ecuts in-
clude ”tnnlt nto the Eves of a Fool” and
his old "Somebody (Somewhere MNeeds

You)."
+
¥

with a
premise
46

@ FOLK SPECIAL MERIT

MORNING SONG

Jockie Washingten. Vaenguard VRS-
9254 (M); Y5D-79254 (5)

It is Washington's voice that shines through
on this LP. With a doren original num-
bers, accompanied by Mitch Greenhill and
John MNagy, electric guitars, the folksinger
has come vp with a few handfuls of folk
songs that represent some of the best
things he has done to date. Included are
"Mnmin? Song,” “Long Black Cadillse™
“Lily of the West,”” and others.

LOW-PRICE CLASSICAL

@ SPECIAL MERIT

MAHLER: SYMPHONY NO. 1 IN D
MAJCR

Halle Orchestra (Barbirelli). Yonguard
(Everyman Classies) SRY-233 (M); SRY-
2335D (5)

Bir John Barbirolll and the Halle Drchestra
rform with skill and™ imagination in the
rilliant Mahler work. The quality of the

recording makes it an oulstanding buy in

its price category—and W would still be
an excellent walue at the regular price

LOW-PRICE CLASSICAL
SPECIAL MERIT

®

CORELLI: TWELVE
OP. 4, COMPLETE

Max Goberman/Michael Tree. Odys-
sey 32 26 0003 (M); 32 26 0004 (5)

Corelli's 12 Trio Sonatas are glven new
life with the masterful performances of
Max Goberman and Michael Tree on vio-
lins, and Evgenia Earle and Jean Schneider,
continue, This two-disk set would be & wel-
come addition fo anyone's classical library.
The malodic power In these 12 pieces is for-
ever present and colorful.

Wk

FOUR-STAR ALBUMS

The four-star rating is awarded new

TRIO SOMNATAS,

albums with sufficient commercial po-

tential In their ve categories to
marit being stocked by most dealers,
one-stops &nd rack jobbers handling
that category.

SOUNDTRACK

ENTER LAUGHING
Sonndirack.
(M LOS 1794 (5)

LOM

POPULAR
THE SOUL OF A BELL
William Bell. Stax TI?

www americanradiohistorv com

New Album Releases

[0 ANGEL

MANLER: SYMPHONT NO. 9 IN D—The Hlur
I'hulh.rmm{-l Orch. Im%‘lur&"
MOIART: SALTE MENTI—
Bath F-mrﬂ Orch, Menvhin); 5 35479
17TH CENTURY VEMETIAM OPE Bath Fes.
tival Ensemble; 5 34431
SWAM LAXE—Vienna Sym-
nchbery); 5B 3706

\‘:l:;:nm‘r*!

PUCCIMI; E BUTTERFLY—Various Art-
ists/Rome Opera MHouse Orch. & Chorus
(Barbirolli); SCL 3702

YARIOUS TISTS—Shepherd of the Rock

and Other Songs; 5

] BACH GUILD

The Barcque Art of TELEMAMM—-| Solisti di
Zagreb (Janigro); BG &79, BGS 70679

[] CAPITOL

BOBBIE GENTRY—Ode To RBillie Jos; T2B30,

H'lﬂﬂgg JACKSOM—Blues in My Heart; 7

FATTI DREW-—Tell Him; T 2804, 5T 2804

GLEN CAMPBELL—Gentle On My Mind; T
2809, 5T 2809

PEGEY LEE—Somethin® Groowyl; 5T 2781

WEBLEY EDWARDS—Blue Skies of Hawaii;
5T 2782

YARIOUS ARTISTS—Fly Buthons; ST 2502

TINA MASON Is Something Wonderfull;
T 2785, 5T 2785

The Inspiration of BOB VERMNOW; T 2778,

ST 2778
Fl-gl;-‘ BARBER—Melodic Percussion; 5T
DALLAS FMIIII—TeII It Like It Isl; T

::ru 2764

kn!run—vuur Farevers Don't Last
'u'r.r'r Long; T 2765, ST 2765

CHARLIE LOUVIN—| Forgot fo Cry; T 2787,

T 2787
MERLE HAGGARD & THE STRANGERS—

Branded Man; T 2789, 5T 2789

[] CAPITOL OF THE
WORLD

THE HADARIM ENSEMBLE- 'ﬂ'u.' Folk Songs
and Dances of lsrael; DT 1
IITHEIH‘I Ill.ll!llllﬂ—hwilh Ml.tch: o7

(- CBS

HOMEGGER: JOAN OF ARC AT THE STAKE-

Zorina,/London E'rmr.'hnnf Orch, (Ozawa);
32 31 0003, 32 271 0004

0 CAMBRIDGE

ERNST BACON: SOMGS FROM EMILY DICK-
ENSON—Helen Boatwright; CR 1707, CRS
1707

1 CMS

HARRISON SALISBURY—Behind the Lines-
Vietnam & the United States; CM3 104

JAMES BALDWIN—Giovanni’s Room and
Anather Country; CMS 517

BOWARD FAST—April Morning and Short

Storfes; CMS 518

lﬂlgllﬂ MALAMUR—The Mourners; CMS

WILLIAM STYROM—Lie Down In Darkness;
CMS 521

ALASTAIR REID—Oddments Inkling Omens
Moments; 522

JOHN UPDIKE-Lifeguard & The Cantaur;
M5 523

PETER USTINOV—The Loser and The After-
tazte; CAMS 524

WILLIAM M. KELLY—A Differant Druommer
and Short Storfes; CMS 525

] COMMAND

WARREN KIME & HIT BRASY IMPACT ORCH.
Vol. 2—Exposive Brass Impact; RS 91950

] DECCA
RERT KAEMPFERT—The World We Knew; DL
74935

] DERAM

FROCOL HARUM; DE 14008, DES 18008

] DEUTSCHE
GRAMMOPHON

llllﬂﬂll: SYMPHONY MO, 2-—Sinfonis

?I}hhi dos !Huhd'lln; LPEM 139 132,

POM COSSACK CHOIR—Midnight in Moscow;
LPEM 13546 545, SLPM 134 545

TSCMAIKOWSKY: 'SYTMPHONY NO. 4 F MOLL
OF. 36—Berliner Phitharmonic {von Kara-
jan) LPEM 139 017, SLPM 1 i1l

Werk for Marfe & Orch.—Micanor Igbaleta/
Orch. de Chambre (Kuentz); LPEM 139 304,
SLPM 129 304

[] EPIC

THE VILLAGE STOMPERS—Greatest Hits;
BN 25318, LN 24318
[] HELIODOR
MARIUS CONSTANT: 24 PRELUDES FOR

ORCH. SERGE MWIGG.—Orch. Philharmonic
de 1'D R.T.F. [!ru:ki, H 25058, HS 25058

BEETHOVEN: SYMPHONY NO. 5 N € MINOR
—Berlin Philharmonic @rch. (Fricsay); H
25059, HS 25059

MONTEVERDI: 7 MADRIGALS—Various Arl-
itts; H 25040 HS 25040

BORODIN: SYMPHONY NO. 2 IN B MINOR;
IN THE STEPPES OF CENTRAL ASIA;:
H 25041, HS 25061

SCHUBERT: SONGS OF GREEX ANTIQUITY—
Eﬁ&ﬂl Fischer-Dieskau; H 25042, HS

FRITE WUNDERLICH — Warm, Wonderful,
Wunderlich; H 25063, H5 25043

] JAMIE

TME KIT KATS—It's Just a Matter of Ti
LPM 3029, l!!sﬂ;; Bl e

[] LIBERTY

ORIGIMAL 500
LOM 15004, LOS -1

[[] LONDON

MANTOYAN! Hollywoed; PS5 516

[0 MELODIYA/ANGEL

Iﬂlﬁlw: sﬁ'ﬂ 1.3“.,: TERRIBLE—-ORATORIO

— cow Sfate n.u.-’ll!il_ Symphon

Orch. (Stasewich); SREB 4103 Y

SHOSTAK l-l."lll SYMPFHONY NO. %0 IN E
MINOR, OP. %3-L.5.5.R. Symphony Orch.
thﬂhnnv SR 40025

—Enter  Laughing;

SOVIET & 1I" CHORUS & BAND-—-On Parade;
SR 40018

1 MUSICOR

MELBA Hmllf—l" Just Living; MM
213, MS 3

GEME Plﬂl!uﬁnldm Greats; MM 2134,
MS 3134

] REPRISE

THE ELECTRIC PRUMES—Underground; R
262, RS 6262

[1 VANGUARD

MAMITAS DE PLATA »t Carmegie Mall; VRS
T247, VD TY247

The Art of MISCHA (Faverite

ELMAN
Pleces); VRS 1173, V5D 71173
JD%W!—MEHEH: VRS 9245,

ViD

(] VERVE/FORECAST
THE BLUES PROJECT Live of Town Hall; FT
J025, FT§ 30325

MIKE KELLIN . . . snd the Testimeny'
Stil Coming Inl; FT 3028, FTS 3028

] WARNER BROS.

':H#-'HHI“H“I.—WI. a Feeling Of; WS
PETER SELLERS—The Bobo; W5 17110

TIHA.NELE
The Brammezls. Wamner Bros.
W 16!! (M); WS 1692 (S)

THE NEW RELIGION

Jimi James and the Viagabonds.
_|'alt-|-.u:'1'II SDx 33111 (S) -
WITH BODY & SOUL

Miss Julie London, LRP

514 (M); LST 7314 (5)

ARTHUR LYMAN AT THE PORT OF
LOS ANGELES
HIFI L-1036 (M) SL-1036 (5)

GREATEST HITS
Cole Porter. Eple BN 16317 (8)

E‘l&_‘i"! EIEGELU-ﬁEEHﬁ’“hLL -
YRS !I'ﬂ: (M); VED 79149 ?af“r‘
HANGING "ROUND
Tormentors. Royal RLF 111 (M)

IO, PRI
o
9353 (My LP 11333 (8)

THE SONGS AND PIANO OF
RONNY WHYTE
Band Box 101% (M)

GOSPEL

I HIT!T TELL JESUS

assletia George. Andio Gospel AGM
IIIT (M)

THE SOUND OF THUNDER
Bernice Reapon. Eim Tel KT 1001

LP

!E'I!'I'_IIEIIT:

SYMPHONY No. § In
MINOR, “UNFINISHED"

"I"Ituu ﬂrﬂum (Pro=-
lun]l.\r

SRY 200 (N SRV 038D

HANDEL: 3 CONCERTI GROSSI Op
jan). Deatsche Grl—n;::: LPEM
13% 012 (M); SLPM 13 011 (8)

TELEH#HH{H&NDELI TRUMPET
CONCERTO

Maorlce Andre/Muonich Bach Orch.
(Richter). Dentsche Grammophon
LPEM 13 517 (M); SLPEM 1M
1T (8)
TEF::-EIE UEAITDEJTEL!H&HT‘P:‘
l!l;]:l Guild BG &79 [H}:ﬂ‘l’ﬂﬂ
YIENNESE HIEI-'I'I‘ WITH
BARBIROL

Halle 'lh'thl‘lrl {Burbirolll). w
(Everyman Claasics) SRY 237

BACH: CANTATAS No. 95 & No. 1)
and Cathedral Cholr

d Bremen ﬂlaht- v
ﬂ:;.r Classics) SRY 243 (M)
SR (8)
FRANCK: PSYCHE

Czech Phlilharmonle Owch. (Fournet).
m}ﬂ 12 16 #9117 (M) 21 16

THE HARPSICHORD SUITES OF
COUPERIN
r. Mace MCM 9%

Eglm%ﬁ UF: M. Gaormue Fb‘l'n“n'ldﬂ 9081 (8)
Ponock TR0 0N PROKOFIEV: SYMPHONY No. 5
CLASSICAL b T R
21 16 0116 (S)
- m;?ﬂﬁ?ﬂrmm R (Continued on page 60)
SEPTEMBER 2, 1967, BILLBOARD
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HE'S BACK

BARRY MCGUIRE
"MASTERS OF WAR"

WRITTEN BY BOB DYLAN
PRODUCED BY TERRY MELCHER
D-4098

DUNHILL RECORDS
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lassical Music

Columbia Plans More Tests on
Rechanneling Mono for Stereo

NEW YORK — Columbia
-Records  plans further - experi-
. ments to see whether classical
material recorded in mono can
effectively be rechanneled for
stereo. John McClure, Colum-
bia Masterworks a&r producer,
said experiments might extend
to rechanneling some Odyssey
releases this winter to see what
public acceptance will be. The
low-price Odyssey line has
issued several mono-only ver-
sions of historic recordings.

Opinions. from other record
companies varied on the re-
channeling question which was
raised by David Rothfeld (Bill-
board, Aug. 19), division mer-
chandise manager of E. J. Kor-
vette. Rothfeld said rechannel-
ing would increase sales since
many. consumers would not buy
mono product for stereo equip-
ment,

McClure explained that Co-
lumbia was “working on a way
to get stereo information onto
mono records and satisfy the
market without degrading the
original mono sound. At pres-
. ent, I haven't heard of satisfac-
tory rechanneling that does not
do such damage.” He noted, "It
bothers us to put out records
that are only monaural. . . . An
educational lag stops many con-
sumers from buying monaural
records for stereo machines.”

By FRED KIRBY -

Jac Holzman, president of
Elektra Records which pro-
duces MNonesuch, pointed out
that many consumers did not
own stereo equipment. “When
we think most of the people
have stereo, then it (rechannel-
ing) would be a marvelous
idea.” He cautioned that re-
channeled pressings were “one
type of stereo that does not
play on mono phonographs.”

Jerry Schoenbaum, manager
of MGM's Classical Division,
noted that the low price Helio-
dor line had rechanneled from
its inception. He explained that
recently only material recorded
in true stereo was selected from
the Deutsche Grammophon cat-
alog. Schoenbaum said Helio-
dor’s new series of historic re-
cordings probably would be re-
channeled. “Apparently, the
record customer reaches for
stereo. automatically,” he con-
cluded.

George H. de Mendelssohn-
Bartholdy, president of WVox
Records, called it impossible to
come up with a general rule of
rechanneling. He said great re-
cordings of the past, such as
the Mozart Opera Society pack-
ages on EMI, which were re-
leased here on Vox's Turn-
about label, should remain in
mono, while unusual material
or lesser-known artists should

DGG Bows Complete
Beethoven Quartets

NEW YORK — Deutsche
Grammophon is reissuing the
complete  Beethoven  string
quartets in three specially
priced three-record packages in
September performed by the
Amadeus Quartet. DGG also is
issuing several albums in con-
nection with United States ap-
pearances by the artists.

Herbert Von Karajan, who is
making his Metropolitan Opera
debut this season, conducts the
Berlin Philharmonic on two
disks, including one with vio-
linist Christian Ferras in Bee-
thoven. In the other, the con-
ductor continues his Tchai-
kovsky symphonic series with
“Symphony No. 5.

Pianist Christoph Eschen-
bach, who recently won the
Concours Clara Haskil plays a
Mozart recital. The 25-year-old

artist will make his WNorth
American debut at Expo 67,
which will be followed by a
United States tour. Cellist
Pierre Fournier, who also will
be appearing in the United
States, plays Elgar and Bloch
with Alfred Wallenstein and
the Berlin Philharmonic.

Eugen Jochum conducts the
eighth album in his DGG
Bruckner series, the “Symphony
No. 3" with the Bavarian Radio
Symphony. A Mozart disk has
Igor Markevitch conducting the

Lamoureux  Orchestra with
soloists Maria Stader, Oralia
Dominquez, Ernst Haefliger

and Michel Roux, paired with
Stader and the Berlin Radio
Symphony under Ferenc Fric-
say. Rounding out the release
are  Schumann quartets with
the Drolc String Quartet,

Szell European Tour Ends

LUCERNE, Switzerland—The
Cleveland Orchestra's third Eu-
ropean tour in a little over
10 years winds up here on
Thursday (31). Appearances at
Salzburg, Edinburgh and Lu-
cerne marked the first time any
orchestra had performed at all
three festivals in one season.
George Szell directed the Cleve-
land’s Salzburg concerts on
Sunday (13) and Tuesday (15),
while Herbert von Karajan con-
ducted on Wednesday (16), the
first time the latter has ever
conducted an American orches-
tra in Europe.

The orchestra opens the Din-
burgh Festival with Szell con-
ducting on Sunday (20), Mon-
day (21), Tuesday (22) and
Wednesday (23). Pianist Clif-

ford Curzon will be soloist on
Monday and Tuesday with vio-
linist Leonid Kogan listed for
Wednesday. Szell and the
Cleveland fly to London on
Thursday (24) for a recording
session for Columbia Records at
the Abbey Road Studios of
EMI.

Pianist Robert Casadesus will
be soloist on Wednesday (30)
for the third of four Lucerne
concerts on consecutive nights.
Szell will conduct the first three
with Karajan repeating his Aug.
16 program on Thursday (31).
In this last concert, Karajan will
conduct and also be piano solo-
ist along with Joerg Demus and
Christoph Eschenbach in Mo-
zart's “Concerto for Three
Pianos and Orchestra.”

be rechanneled to stimulate con-
sumer interest.

Mendelsschn explained that
consumers who wanted a good
version of Mozart's “The Magic
Flute™ had several sets to choose
from, but people who wanted
the performance conducted by
Sir Thomas Beecham would be
willing to buy it in mono. He
said the question was whether the
pressing could “stand on its feet
on mono as a great perform-
ance.”

The executive asked, “Why
did people buy Beecham's 'La
Boheme' on Seraphim with
Victoria de los Angeles and
Jussi Bjoerling? These were not
people who listen only to stereo.
They wanted this great per-
formance.”

Mendelssohn continued, “It's
not true that mono doesn't sell.”
He also pointed out that in
some cases, like the Mozart
Society material, “We have no
permission to stereo. . . . And
they're right . . . especially with
opera, rechanneling can only
spoil the performance.”

However, he cited Weber's
two piano concertos, previously
available on Vox in mono,
which were rechanneled and re-
leased on Turnabout to stimu-
late interest in this only cata-
log listing. Mendelssohn said
that recordings of Arturo Tos-
canini and Bruno Walter did
not need enhancing for sales.
“I'd buy them and the public
who still revere these men will
buy them."

Mendelssohn also noted that
Turnabout was releasing a
pressing of Bela Bartok and his
wife playing that composer’s
“Sonata for two Pianos and
Percussion” in mono only.
“People will not buy this for
its sound, but to have the ma-
terial actually played by Bartok.
It depends on the repertoire.
It depends on the performance,
It is not a techmical question.”

Harold Lawrence, classical
a&r director for Philips and
Mercury Records, agreed with
Rothfeld's comments, but he
warned about improperly re-
channeling material. Lawrence
said, “According to what
dealers tell me, people are im-
pressed with the word ‘stereo’.”

But he explained, “We don’t

believe in making electronic
stereo that will falsify the
sound. . . . We try to preserve

the sound of the original re-
cording and only add a sense
of space that will make it tech-
nically a stereo record, but not
destroy its accoustical quality."”
Lawrence emphasized the im-
portance of rechanneling with
care, adding that the engineers
who handle the project for
Mercury, Wing and Philips
World Series, low price lines,
were musically trained. “Ex-
(Continued on page 49)

San Antonio Grant

SAN ANTONIO—The Na-
tional Endowment for the Arts
has approved a $400 grant to
the San Antonio Symphony Or-
chestra under the composers
assistance program.

The money, coupled with
$400 from private contributors,
will pay for the premiere per-
formance of "“Concerto for Piano
and Orchestra” by John Paul
Corigliano next April 5 at the
Municipal Auditorium here.

www americanradiohistorv com

Vox Head Calls for
$3 as Economy Tag

NEW YORK—George H. de Mendelssohn-Bartholdy, president
of Vox Records, called for the raising of economy priced recordings
to $3 rather than the creation of an intermediate price of $3.50.
He explained, “I think the prices of records is too low, now.
Records should be either high price or low price. There should

be nothing in the middle.”

Mendelssohn was referring to new $3.50 lines being put out
by Elektra (Checkmate) and Vanguard (Cardinal) in saying “You

either sell Tchaikovsky's 'Fourth Symphony' conducted by

Leonard

Bernstein or Herbert von Karajan at full price or you have trouble
selling it at lower prices by lesser-known conductors.

“I believe the present low price limit of $2.50 is almost
impossible to keep up if we are to give the public really interesting
material. But, I don't believe the limit should go over $3.”

He pointed out that record companies would only realize

15 to 20 cents on the 50-cent

increase, but “We need it."

Mendelssohn cited the increasing copyright costs as well as hikes
for printing and pressing as justifications for retail rises.

While guestioning the intermediate price for standard reper-
toire, Mendelssohn said that had Stockhausen’s “Momente” con-
ducted by the composer been released at $3.50 he could have
understood the list because it was a large-scale modern work re-
quiring extensive resources and relatively high copyright costs. Such
a recording was released by Elektra on its low price Nonesuch

label.

He also discounted the Dolby System as a justification for the
intermediate range, noting that RCA Victor had not upped its
ﬁri:es with the introduction of Dynagroove. Mendelssohn said Vox

ad been using Dolby on its low price Turnabout label.

. He noted that Vox could have charged more for its Dallas
Symphony recording of Ives’ “"Holidays Symphony” because it was
a first catalog listing, but the material was released on Turnabout.
He stressed that he had no immediate plans to raise Turnabout's
prices to $3, but said he would follow suit “within 48 hours” if
some other economy price leader would increase its list.

Teldec Expands 2
Low-Priced Labels

HAMBURG — Telefunken-
Decca (Teldec) is expanding its
two classical budget labels—
Meister der Musik and Musik-
alisches Erbe reicher Vergang-
enheit.

Twenty new titles have just
been added to the two labels,
10 to each. Expansion 18 to
continue with top artists and
technical processing.

Each selling for $4, the
“Master of Music" and “Musi-
cal Heritage From a Rich Past"”
are designed to exploit fully the
big sales market which has
been discovered in Germany for
budget classical product.

In contrast to the “pocket-
book"-type of budget product,
the Teldec $4 records are pro-
moted as prestige product, an
extension of the standard price
classical label.

A grouping of the $4 re-
leases into “Master of Music”
and “Musical Heritage™” is in

line with the new German
trend to subdivide the market
as extensively as possible.

Teldec claims that it is there-
by able to give custom sales
promotion to a mass market for
classical. Far from using the
“pocketbook” formula, Teldec
is promoting the two budget
labels as “almost exclusively
new recordings with the most
admired interpreters of our
tirHE."

Artists include Graziella Sci-
utti, Helen Watts, Janet Baker,
Waldemar Kmentt, and Lucia
Popp, also the instrumental en-
semble Virtuosi de Roma under
Renato Fasano; the Academy of
St.-Martin-in-the-Fields, under

Neville Marriner; and the
Chamber Orchestra of Kurt
Richter.

Teldec is giving heavy pro-
motion, in connection with the
new budget label titles, to Denis

(Continued on page 49)

Vanguard lIssues LP

Commemorating Elman

NEW YORK — Vanguard
Records is issuing an album
commemorating the recent
death of wviolinist Mischa El-
man. The album, which con-
tains pieces by Dvorak-Kreis-
ler, Tchaikovsky, Gluck, Kroll,

Debussy, Benjamin, Smetana,
Faure, Kreisler and Espejo, was
recorded last October, The

liner notes include a brief trib-
ute to Elman by Seymour and
Maynard Solomon, owners of
Vanguard. Joseph Seiger is the
piano accompanist. The violin-
ist died last spring. A Bach
Guild album has Antonio Jani-
gro conducting I Solisti di Za-
greb” in Telemann concertos.
A two - record Everyman

package has Maurice Abrava-
nel conducting the Utah Sym-
phony in Tchaikovsky’s “Swan
Lake.” Two Everyman sets
have symphonic music, one
with Felix Prohaska and the
Vienna State Opera Orchestra
in  Beethoven and Schubert,
and the other with Sir John
Barbirolli and the Halle Or-
chestra in Mahler. Barbirolli
alsp leads the Halle Orchestra
in Strauss waltzes. Anton Paulik
conducts the Vienna State Op-
era Orchestra in music of the
Strauss family, Rounding out
the Everyman release is a
pressing of Bach cantatas with
the Cathedral Choir and Bach
Orchestra of Bremen under
Hans Heintz,
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Classical Music

TELDEC DEBUTS
‘"MARCH MUSIC'

HAMBURG — Telefunken-
Decca (Teldec) has released a
unique recording of march mu-
sic “March Music at the Brand-
enburg-Prussian Courts 1685-
1823," based on a rare musical
discovery. Dr. Gerhard Paet-
zig, the Hamburg musicologist,
discovered a series of anony-
mous manuscripts with military
march music from the 18th
Century in the archives of the
former Prussian State Library in
Berlin. Dr. Paetzig, after two
years of research, determined
that his dlsn:uver_-,r was linked
with the oldest Prussian mili-
tary music orchestra. Teldec re-
corded Dr. Paetzig's discovery
in co-operation with Major Jo-
hannes Schade, chief of the
German Army Music Corps, in
Hamburg.

Teldec Low-Priced
o Continued from page 48

Vaughan, who directs the re-
cording of Schubert’s music
from “Rosamunde,” and “The
Magic Harp.”

The most ambitious project
is the recording of three sets
each with three LP's, of Mo-
zart's complete marches and
dances, with the Vienna Mozart
Ensemble under Willi Boskov-
sky, all members of the Vienna
Philharmonic.

Teldec has excerpted from
this album Mozart ballet and
stage music for one of the
titles in its budget series. An-
other release is Telemann's
“Viola Concerto in G" and
Vivaldi's “Concerto for Four
Violins, Op. 3,” with the Acad-
emy of St. Martin-in-the-Fields.

Teldec also has released a
new regular price album of
Mozart's “Piano Concertos Nos.
20 and 25" with Julius Katchen
and the Stuttgart Chamber Or-
chestra under Karl Muench-
inger.

Teldec has also just released
a recording by Felicia Weathers,
an American soprano who lives
in Munich, singing arias from
Verdi and Puccini with the
Vienna Opera Orchestra under
Argeo Quadri.

Columbia Plans

e Continued from page 48

cept for special historic re-
leases,” he said, “there is a
need for stereo. But it (re-
channeling) should be done with
extreme care so as not to
destroy the accoustical quality."”
He noted such care had re-
sulted in no difficulties for the
company, although Wing had
rechanneled from its start.
Philips and Mercury engi-
neers have rejected many
masters recently, according to
Lawrence, because they were
unsuitable technically and/or
musically for rechanneling.
Lawrence said engineers in
Europe and the United States ap-
plied very stringent standards in
considering product for stereo.

TCU Series

FORT WORTH — Guitarist
Rey de la Torre Opens Texas
Christian University's 1967-68
Select Series on Oct. 10. Also
listed during the season will be
the Guarneri String Quartet,
organist Virgil Fox, and the
Dallas Symphony under Donald
Johanos.

This  Last N . Weeks on
Week Week Title, Artist, Label & No. Chart

~ Billboard d WERE BEETE:. BRBT . . ioaii o pasiisinan pnssmmn s e 8
Award Yehudi Menuhin/Ravi Shankar, Angel 36418 (M);
5 36418 (5)
1 MAHLER: SYMPHONY NO. B (2-12" LP's) .............. 30
Various Artists/London Symphony (Bernstein), Columbia
M2ZL 351 (M); M25 751 (S)
3 2 HOROWITZ IN CONCERT (2-12" LP's) ..., .18
Viadimir Horowitz, Columbia M2L 357 (M); M2s 757 {5}
4 6 MY FAYORITE CHOPIN ........... ... ...... 0 c¢euu- 74

Yan Cliburn, RCA Victor LM 2576 (M); LSC 2576 (5)
5 4 ARTURO TOSCANINI CONDUCTING BEETHOVEN

SYMPHONIES, NO. 1, 4 & 6 (3-12" LP's) ... .. ... ..... 12
BBC Symphony Orch. (Toscanini), Seraphim IC 6015 (M);
(No Stereo)

6 B8 MAHLER: DAS LIED VON DER ERDE .. ................. 26

James King/Dietrich Fischer-Dieskau/Vienna Philharmonic
Orch. (Bernstein), London OM 36005 (M); 0S 26005 (S)

7 7 ORFF: CARMINA BURANA . ...... ... ... ... .......... 54
New Philharmonic Orch. (DeBurgos), Angel 36333 (M);
$ 36333 (5)

B 5 A TOSCANINI TREASURY OF HISTORIC BROADCASTS
e L) Al i 20
NBC Symphony (Toscanini), RCA Victor LM 6711 (M);
(Mo Steren)

9 19 ART OF DENNIS BRAIN . ... . ......... . ....iie. 15
Seraphim IC 60040 (M); (No Stereo)

10 12 HOLST: THE PLANETS .. ........ ... .c.ooimmeiiiiasnn 12
New Philharmonic Orch. & Chorus (Boult), Angel 36420
(M); S 36420 (5)

11 11 RACHMANINOFF: SYMPHONY NO. 1 ... .. ... .......... 5
Philadelphia Orch. (Ormandy), Columbia ML 6386 (M):
MS 6986 (3)

12 15 RAVEL: BOLERO/RHAPSODIE/LA VALSE . .41

MNew York Philharmonic (Bernstein), Enluml:m ML 5293
(M): MS 6011 (S)
13 13 WAGNER: DIE WALKUERE (5-12" LP's) . iaai B

Crespin/Yickers/Yarious Artists/Berlin Philharmoniker
(Von Karajan), DGG 39 229/233 (M); 139 229/233 (S)

14 14 BEETHOVEN: COMPLETE NINE SYMPHONIES (8-12" LPs). .53
Berlin Philharmonic (Yon Karajan), DGG (Mo Mnnn}*
SKL 101/108 (S)

15 9 PUCCINI: LA BOHEME (212" LP's) . ... ............. 47
Verious Artists/RCA Victor Orch. (Beecham), Seraphim
IB 6000 (M); (No Stereo)

16 10 BEETHOVEN: SYMPHONY NO. 5/HOW A GREAT
SYMPHONY WAS WRITTEN ... .. _ .. ... ... ... ......... 45
New York Philharmonic (Bernstein), Columbia ML 5868
(M); MS 6468 (3)

17 20 GERSHWIN: RHAPSODY IN BLUE .... ;o u il
MNew York Philharmenic (Bernstein), Columbia ML 5413
(M); MS 6091 (S)

18 21 TCHAIKOVSKY: CONCERTO NO. 1 ... ................. 56
Van Cliburn, RCA Victor LM 2252 (M); LSC 2252 (5)
19 16 RACHMANINOFF: CONCERTO NO. 2 ... ... ... ....... 24

Van Cliburn/Chicago Symphony Orch. (Reiner), RCA Victor
LM 2601 (M); LSC 2601 (S)

20 17 THE WORLD OF CHARLES IVES . ... . ... ............ 10
Philadelphia Orch. (Ormandy)/American Symphony

(Stokowski)/New York Philharmonic (Bernstein),
Columbia ML 6415 (M); MS 7015 (S)

Billboard SPECIAL SURVEY For Week Ending 9/2/67

BEST SELLING CLASSICAL LP's

Week
ek Werk  Title, Artist, Label & Mo, “Chart
21 12 ORMANDY-PHILADELPHIA ORCH.'S GREATEST HITS ... ... 16
Philadelphia Orch. (Ormandy), Columbia ML 6334 (M);
MS 6934 (5)

22 22 LEONTYNE PRICE—PRIMA DONNA ... ... ... ... .. ...... 47
RCA Victor LM 2896 (M); LSC 2836 (3)

23 23 NIELSEN: SYMPHONY NO. 1 ... ... . 0 iiiiiaians B
Philadelphia Orch, (Ormandy), Columbla ML 6404 (M);
MS 7004 (S)

24 26 CHOPIN WALTZES .. .. ivvcnuivinisnsbivanainninsns 12
Artur Rubinstein, RCA Victor LM 2726 (M); LSC 2726 (S)

25 24 BERNSTEIN'S GREATEST HITS ......... ... cocvueuns 11

New York Philharmenic (Bernstein), Columbia ML 6388
(M); MS B9BE (5)

26 34 OLD TIMERS’ NIGHT ATTHE POPS ... ........ ... ..... . 5
Boston Pops (Fiedler), RCA Victor LM 2944 (M);
LSC 2944 (S)

27 29 SHOSTAKOVICH: SYMPHONY NO. 5 vl

Mascow Philharmonic (Kondrashin), Heindlyaf!n:ul R
40004 (M); SR 40004 (S)

28 — BERNSTEIN CONDUCTS BARTOK ...................... 1
Gold & Frizdale/New York Philharmonic (Bernstein),
Columbia ML 6356 (M); MS 6356 (5)

29 — HISTORIC ORGANS OF EUROPE ... ................... o8 |
E. Power Biggs, Columbia ML 6255 (M); MS 6855 (3)
28 RODGERS: VICTORY AT SEA, VOL. | ... .. ............. 40

RCA Victor Symphony Orch. (Bennett), RCA Victor LM
2335 (M); LSC 2335 (S)

31 27 SHOSTAKOVITCH: EXECUTION OF STEPAN RAZIN/

SYMPHONY NO. 9 ... .. . . iiiiieriinneninnns 27
Moscow Philharmonic (Kondrashin), Melodiya/Angel

R 40000 (M); SR 40000 (S)

32 32 ARTUR RUBINSTEIN'S CHOPIN ........ ........... .13
RCA Victor LM 2883 (M); LSC 2889 (S)
33 30 WAGNER: DIE WALKUERE (5-12" LP's) ................ 15

Various Artists/Yienna Philharmonic (Furtwaengler),
Seraphim IE 6012 (M); (No Sterea)

34 25 STRAVINSKY: SYMPHONY IN E FLAT, OP. 1 ... ....... 5
Columbia Symphony (Stravinsky), Columbia ML 6383 (M);
MS 6989 (5)

35 31 MAHLER: SYMPHONY NO. 2 (2-12" LP's) . .............13

Harper/Watts/London Symphony (Solt); London CMA
7217 (M); CSA 2217 (S)

36 33 WEBER: DER FREISCHUTZ (2-12" LP's) ................ 3
Grummer/Schock/Various Artists/ Berlin Philharmonic
(Keilberth), Seraphim IB 60010 (M); SIB 60010 (S)

37 38 MAHLER: SYMPHONY NO. 7 (2-12" LP's) . ... ......... 16
New York Philharmonic (Bernstein), Columbia M2L 339
(M); M25 739 (5)

38 — MOZART: CONCERTOS B &9 . .. ... ................... 1
Viadimir Ashkinazy/London Symphony (Kartasz),
London CM 9501 (M); CS 6501 (S)

39 — MOZART: MAGIC FLUTE (3-12" LP's) .................. 1
Various Artists/RIAS Orch. (Fricsay), Heliodor
H 25057-3 (M); (No Stereo)

40 37 DVORAK: SYMPHONY NO. 9 (NEW WORLD). ... ......... 13
New York Philharmonic (Bernstein), Columbia ML 5793 (M),
M3 6333 (S5)

NEW ACTION LP's

Title, Artist, Label & Mo,

ART HF}IIEHM..I] MOORE—Various Artists, Seraphim 60044 (M); (No
Stereo

STOCKHAUSEN: MOMENTE—VYarious Artists/Radio Cologne Symphony
(Stockhausen), Monesuch H-1157 (M); H 71157 (5)

Title, Artist, Label & No,

BEETHOVEN: THE NINTH SYMPHONY—Mormon Tabernacle Choir/Phila-
delphia Orch. (Ormandy), Columbia ML 6416 (M); M3 7016 (5)

MOZART: PIAND CONCERTO NO. 15/SYMPHONY NO. 36—Bemnstein/Vienna
Philharmonic (Bemstein), London CM 9499 (M); CS 6499 (S)

BEST SELLING LOW-PRICED CLASSICAL LP’s

Title, Artist, Label & Mo,
ARTURO TOSCANINI CONDUCTING BEETHOVEN SYMPHONIES NOS. 1, 4
& 6—BBC Symphony Orch. (Toscanini), Seraphim IC 6015 (M); (No
Stereo)

ART OF DENNIS BRAIN—Seraphim IC 60040 (M); (No Stereo)

PUCCINI: LA BOHEME (2-12" LP's)—Various Artists/RCA Victor Orch.
(Beecham), Seraphim |B 6000 (M); (No Stereo)

WAGNER: DIE WALKUERE (5-12" LP's)—Various Artists/Vienna Philhar-
monic (Furtwaengler), Seraphim 1E-6012 (M); (No Stereo)
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Title, Artist, Label & Mo,

WEBER: DER FREISCHUTZ—Grummer/Schock/Various Artists/Berlin Phil-
harmonic (Keilberth), Seraphim IB 60010 (M); SIB 60010 (5)

MOZART: MAGIC FLUTE (3-12" LP"s)—Various Artists/RIAS Orch. (Fricsay),
Heliodor H 25037 (M); (No Stereo)

ART OF GERALD MOORE—Various Artists, Seraphim 60044 (M); (Mo
Stereo)

STOCKHAUSEN: MOMENTE — Various Arists/Radio Cologne Symphony
(Stockhausen), Nonesuch H-1157 (M); H 71157 (S)

MAHLER: SYMPHONY NO. 9 IN D MAJOR—Czech Philharmonic Orch.
(Ancerl), Crossroads 22 26 005 (M); 22 26 0005 (S)
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Country Music

Country Producers Cotton to
Classical Cats for Sessions

NASHVILLE — The “sym-
phonic” sound in Nashville re-
cordings, given impetus earier
this year by Ray Price and
Columbia Records, is on the in-
crease.

Price, in his single session for
“Danny Boy,” used 19 strings,
including three cellos, four vi-
olas and 12 violins, Cam Mul-
lins, who arranged the session,
also added eight rhythm instru-
ments and six voices, including
those of such standouts as
Dottie Dillard, Gil Wright,
Louis Nunnley and Millie Kirm-
ham. When the “Danny Boy"
album was cut, he increased
the session to 23 strings, and to
that and the rhythm section he
added a timpany and a French
horn.

Decca was quick to react.
Marion Worth, in a session just
cut, is using six violins, nine
rhythm instruments (including
the electric organ, vibraharp
and marimba), plus the voices
of the Jordanaires (who've been
featured on hundreds of coun-
try and pop records).

Mullins also has witten an
arrangement for RCA Victor,
adding strings to the track cut
earlier by country-folk artist
John Hartford. RCA Victor, in
fact, seems to be going all out,
especially with artists who had
recorded somewhat in the pure
country idiom before. Nine
strings (six violins, two violas
and a cello) have been added
to a Willie Nelson album,
Connie Smith is now using nine
strings in all recordings. Hank
Locklin, on his next single, will
have not only strings but a saxo-
phone as well (provided, as a
side-man, by Boots Randolph).

To Eddy Arnold's multitude
of strings in his next release

watch
for
the

By BILL WILLIAMS

will be added the French horn,
the oboe and the flute. Even
an old-timer such as Hank
Snow will have a flute on his
next country release.

Not to be outdone, Columbia
is giving string, horn and voice
support to recordings by Mar
RulEEins, Judy L]I'Esn iuﬂ il‘?l.::
Statler Brothers. Bob Johnston,
a&r director for the label, said
the public is demanding the
“big, rich sound,” and that’s
what Columbia is providing.

More Sirings

Mullins, the arranger, sees
more and more utilization of
strings and horns in Nashville
recording sessions. He and Bill
McElhiney do the bulk of ar-
rangements involving the strings.
Most of the violins, cellos and
other instruments are played by
present or former members of
the Nashville symphony orches-
tra.

The use of voices is almost
an essential part of a recording
now. Referring to Billboard
charts, the voices of the Jor-
danaires were on half of the
top 10 records in a given week.
They were with Sonny James
on his “I'll Never Find An-
other You"; with Marty Rob-
bins on “Tonight Carmen”
with Warner Mack on “"How
Long Will It Take"; with David
Houston and Tammy Wpynette
on “My Elusive Dreams,” and
with Charlie Walker on "Don't

Squeeze My Sharmon.” The
Jordanaires also provide the
voices for other chart records
including those by Jack Green,
George Jones, Loretta Lynn,
Bobby Lewis, David Houston,
Stonewall Jackson, Liz Ander-
son, Del Reeves, Red Sovine,
Conway Twitty, Ferlin Husky,
Jan Howard, Jimmy Dean, Ar-
lene Harden, Bill Anderson,
Ernie Ashworth, Slim Whitman,
Charlie Louvin and Johnny Dar-
rell.

Violinists, collected primarily
from the Nashville Symphony
Orchestra, once were among the
infrequently employed in the
city's recording industry. Now
they are in constant demand, so
much so they may put a drain
on the symphony itself.

There is another problem,
too. The artists on tour cannot
even closely reproduce the
sound on their records without
utilizing the extra instruments,
posing the possibility of higher
costs for show dates. It is
bound to lead inevitably as well
to more lip-synch use on tele-
vision appearances. Performers
will not want to lose their rec-
ord sound on the air, and nat-
urally will be less inclined to
sing with studio combos.

Some producers still are
bucking the trend. Neither Cap-
itol's Kelso Herston nor Epic's
Billy Sherrill had a record
earlier this year on the market
using the strings and/or horns.

Nashville Scene

hnny Paycheck and the Little
Dnrllna just closed out one of the
most successful 10-day engage-
ments at the Golden Nugget in
Las Vegas. Jean Riley, who ap-
peared with Paycheck, goes on a
promotion tour through Texas.
- . . Hylo Brown, after 13 years
of recording bluegrads, now is do-
ing more sophisticated country for
K-Ark. . . . Personal appearances
at Buckley's Record Shop in
Mashville were given by Charlie
Walker, Epic; the Four Guys,
Sincere, and Tex Ritter, Capitol,
Aug. 12. Again there were huge
crowds. . . . Harold Tom and
the Eumhrlnndl, a smooth group,
are in Nashville seeking a record-
ing contract. . . . Tex Ritter and
wife, Dorothy, are house-hunting
in Nashville. . . Columbia's steel
guitarist, Cudley Chalker, has a
new album out
Charlie Walker is the latest ad-
dition to WSM's “Grand Ole
Opry.” A frequent guest on the
“Opry" in the past, he made his
first appearance as a regular Satur-
day might (19). The Epic artist is
a native of Collin County, Texas.
His latest hit, Don't Squeeze My
Sharmin,” will be followed by an
album due out almost immediately.
. . . Byron Williams is returning.
He is the violinist first brought
here by Chet Atkins, He plans to
bring “four fiddles and five bows,”
and his wife, Mildred from their
Santa Barbara, Calif., home. . . .
Roberta Plunkett writes from Phoe-
nix that Waylon Jenmings closed
a week's engagement at J-D's, the
largest club in the Southwest. . . .
Bill Drilling, station manager of
KOYN Radio, Billings, Mont., says
the Midland Empire State Fair con-
cluded after drawing a record
seven-day attendance of 190,968
persons. In front of the grand-
stand for five of those seven days
was Jimmy Dean, who also spent
several hours at KOYN. . . . Billy
Deaton enterprises, San Anlonio,
through Jack Johmsom, has just

completed setting 27 dates in
Texas, Oklahoma and Louisiana
for Charlie Pride. ]

Sept. 30 mn Tyler, Tex., 15
Happy Shahan day. Shahan owns
Alamo Village, where, on Oct. 16,
Dean Martin and James Stewart
will do another movie. . . . Hugh
X. Lewis, Judy Lynn, Johnny Sena,
Don Bowman and Bonnie Guitar
in New York. The New York club
already has re-signed Tammy Wy-
ntﬂe Ferlin Husky and David

og:&kiﬁg of return
dﬂt!ﬁ. Kt:nn‘f Roberts has been re-
signed to pla}f three spots he
played earlier this summer, in
Connecticut, Indiana, and WNew
York.

Ethel Delaney, Swiss Miss Yo-
deler, played several appearances
in the New York area. She did
several promotional stops. . .
Clyde Beavers bought an adq:lll.mnaj
125 acres next to his farm in
Goodlettsville, in suburban Nash-
ville, The Beavers show is booked
solidly for the rest of the year,
including trips to Greenland and
the Far East. . . . Lorene Mann
was so excited over a guest ap-
pearance on the “Opry" that, for
the first time in her life, she ran
a red light, hit another car and
was given a ticket. The insurance
company paid the damages, Lorene
paid the fine. . Tim Sharp of
WWLKY Radio, Wim:hester Ky.,
has a new record out on the Cac-
tus label. Tip also wrote both
songs, and published them with
Nolan Puckett through Tepone
Music Publishing. Tip also is leader
of his own country band, and
works a local club three nights
a week. . . . Bobby Parrish, Florida
r:curdmg artlst spent several days
in Nashville selecting material for
his next recording session.

The “Possum Holler Opry,"
WGEM-TV, Quincy, I, will gﬂ
full-color Sept. 15. Members of
this cast recently broke attendance
records at the Keokuk Street Fair

(Continued on page 62)
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CHARLIE WALKER, on stage at the Opry House, is the newest member
of WSM's Grand Ole Opry. With Walker are Hubert Long, left, his book-
ing agent, and “"Opry'’ manager Ott Devine, right.

Stonemans as Showmen
Move to Head of Class

NASHVILLE—If hard work
alone were to assure a good
performance, the Stonemans
would never be topped. The
family represents showmanship
at its musical best.

The Stonemans returned last

week to the scene where they
inaugurated country music a
year ago, the Black Poodle
Lounge in Nashville's printer’s
alley, and performed before an
audience of entertainers and
the press.

Performing such tunes as
their hit “West Canterbury Sub-

division Blues” and, for the
first time, “Julie,” they had the
overflow crowd screaming for
more.

Roni Stoneman was alter-
nately funny and serious. Pop
Stoneman sported a new pork-
pie hat, and worked over his
autoharp surrounded by his ex-
uberent family. Donna has to
be the best dancing mandolin
player in the world, and her
performance of “Rawhide” is a
treat. Individually, each member
of the family is a standout;
collectively the unit is unbeat-

able. BILL WILLIAMS

Atlanta’s Country Bistro
Pulls in Packed Houses

ATLANTA—The Playroom,
Atlanta’s country music night
club, is operating in the black
and fans are growing.

“We're still operating Mon-
day through Saturday,” said
Buddy Maham, the club op-
erator, “and our crowds con-
tinue to grow. We're doing well
even in this normally slow sea-
Eﬂﬂ“‘

There was no sign of a slow
season as Tompall and the
Glasers entertained a jammed
house on a Wednesday night
(16). McMaham said he would
double that number on the
weekend. And, in the fall, he
said, the crowds would pick up
even more,

“The ple don't seem to
care who 1 book in here,” he
said, “as long as it's a country

CEDARWOOD PUBLISHING Com-
pany present_s thﬂ_ Billboard
Award to writer-singer Mel Tillis
along with citations to Tillis and
Wayne Walker for their 10-years-

or-more association with the
publishing firm. Each has re-

artist."” The Glasers were sched-
uled to be followed by Kenny
Price, Jim Ed Brown, Jim &
Jesse, George Jones, Jimmy
Dickens, Roy Drusky, Ray
Price (for three days only),
Justin Tubb and Ernest Tubb.
Jack Greene will be back in
December for his second time
around. Others making return
visits are Mel Tillis, Conway
Twitty and Bill Anderson.
The Playroom still uses the

(Continued on page 62)

Owens Sets
Fair Mark

SPRINGFIELD, Illl.—Buck
Owens and his Buckaroos set
an attendance record of 22.000
Aug., 12 here during the II-
linois State Fair, announced
Jack McFadden, his manager.
The performance also set a rec-
ord gross for one performance,
he said.

Owens celebrated his birth-
day during the show with every-
body singing “Happy Birthday”
to him. Owens was saluted by
radio stations around the world,
including such far-flung person-
alities as Ing Miroslav Cerny,
Radio Checho 1, Praha,
Czechoslovakia, and John Min-
son of Radio 2TM, Tamworth,
Australia.

Owens has been setting at-
tendance records throughout his
tour, McFadden said, and the

ceived numerous BMI writing manager is already lining up fair
awards. dates for 1968-1969.
SEPTEMBER 2, 19567, BILLBOARD
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COUNTRY MUSIC

This  Last
Week Week

TITLE, Artist, Labal,

Number & Publisher Chart

gillboard 2
_Award

BRANDED MAN ..
Merls Haggard, Elputnl !H!I {D'nlln, EMIJ

3 YOUR TENDER LOYING CARE ........ 8
Buck Owens, Capitol 5942 (Blue Book, BMI)

I'LL NEVER FIND ANOTHER YOU ...... 13
Sonny James, Capitol 5714 (Chappell, ASCAP)

CINCINNATI, OHIO
Connie Smith, RCA Vietor 2214
{MIJ-H-HHI; ’MI]

HOW LONG WILL ITTAKE ............ 11
Warner Mack, Decca 12142 (Page Boy, SESAL)

MY ELUSIVE DREAMS

David Houston & Tammy Wynette, Epic 10194
(Tree, BMI)

LONG LEGGED GUITAR PICKIN' MAN . .11
Johnny Cash & June Carfer, Columbia 44158
[Perkins, SESAC)

PP A TP ovaiiiaivvavn s 16
Jim Edward Brown, RCA Victor 2192
[Stuckey, BMI)

BREAK MY MIND .. T |
Georgs Hamilton |V IE.IL ‘ul'l:tur H:!"i"
(Windward Side, BMI)

NO ONE'S GONNA HURT YOU ANYMORE. .10

Bill Anderson, Decca 32145
(Painted Desert, BMI)

TONIGHT CARMEN
Marty Robbins, Columbia 44128
{Mojave-Noma, BMI)

19 I'M STILL NOT OYER YOU ..... e 7
Ray Price, Columbia 44195 ([Pamper, BMI)

22 LAURA (What's He Got That | Ain't Got). &
Lean Ashley, Ashley 2003 (Gallico, BMI)

10 11

11 9

RR

14 14 CAUSE | HAVE YOU ................. 8
Wynn Stewart, Capitol 5937 [Central Seong,
aMi)

15 10 DON'T SQUEEZE MY SHARMON ........ 13

Charlie Walker, Epic 10174 (4 Star, BMI)

LOVE ME AND MAKE IT ALL BETTER ...12
Bobby Lewis, United Arfists 50181 -
(Barmour, BMI)

THE STORM .. ...................... 10
Jim Resves, RCA Victor 9238 (Tuckshoe, BMI)

PROMISES AND HEARTS
Stonewall Jackson, Columbia 44121
(Barmour, BMI)

13 | CANT GET THERE FROM HERE ...... 16
Emrdg & Jones, Musicor 1243
(Glad /Blue Cresi, BMI)

16 16

17 17

Red Sovine, Starday B11 (Starday, BMI)

YOU PUSHED ME TOO FAR ........... 8
Ferlin Husky, Capitol 5938 (Tree, BMI)

WHAT DOES IT TAKE (To Keep a Man

.................

Like You Satisfied)
Skeeter Davis, RCA Victor 9242 (Glaser, BMI)

23 24 TRUCKERS PRAYER ................. g
m: Dudley, Mercury 72697 (Cenfral Songs,

24 18 IN BEL B . ........cciinaaiisin 10
;H!!ﬁ Walker, Monument 1013 (Matamoros,

25 21 VIN ROSE .. e T )
Stu Philllps, RCA Victer 9219
(Acuff-Rose, BMI)

BF BBUE. ..o 8
Porter Waganer, RCA Victor 9243
(Wilderness, BMI)

¢l 33 GOODBYE WHEELING ..............
Mel Tillis, Kapp 837 (Cedarwood, BMI)

28 28 BLACKIACK COUNTY CHAIN ........ .. 11
Willie Nelson, RCA Victor 9202 (Tres, BMI)

ﬁ 34 AWOMAN INLOVE ... ............... 4
Bonnie Guitar, Dot 17029 (Lin-Cal/Ring-a-
Ding, BMI)

¢ % rouoverawDPUYDERD ... 7
Jan Howard, Decca 32154 (Belton, BMI)

31 31 GENTLEON MY MIND ............... 6
Glenn Campbell, Capitol 5939 (Glaser, BMI)

ﬁf 43 FOOL, FOOL, FOOL . .5
Webb Pierce, Decca 12147 ti::d-rwnud IMll

13 36 | WASHED MY FACE IN THE
MORNING DEW ... .................. 5
Tam T. Hall, Mercury 72700 (Hewkeys, BMI)

M 37 THROUGH THE EYES OF LOVE ........ 7
Tompall & Glaser Brothers, MGM 13?51
(Jack, BMI)

35 35 DONT PUT YOUR HURT IN MY HEART.. 9

Conway Twitty, Decca IZ147 (Wilderness, BMI)
NEW LIPS . .... S |

Drugky, Mercu Hﬂﬂ'
ll;:?rﬂn EI;’I'I;I-EMUI'I'E;I BMI)
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Billbeard SPECIAL SURVEY For Week Ending 9/2/67

HOT COUNTRY SINGLES

% STAR Parformer—Sides registering grestest proportionate upward progress this week.

TITLE, Artist, Labal,
Humber & Publisher

Wesks en
Chart

CALIFORNIA UPTIGHT BAND .......... 6
Flatt & Scruggs, Columbia 447194

(Newkeys, BMI)
IF YOU'RE NOT GONE TDO LONG . .. .. A7

Loretta Lynn, Decca 32127 (Sure-Fire, BMI)

LITTLE OLD WINE-DRINKER ME
Robert Miftchum, Manument 1006
{Moss-Rose, BMI)

YOURESO COLD ... ................. 10
Hugh X. Lewis, Kapp B30 (Wilderness, BMI)

TOO MUCH OF YOU ................. 4
Lynn Anderson, Chart 1475 (Peach, SESAC)

| LEARN SOMETHING NEW EVERYDAY... 7
Bill Phillips, Decca 32141 (Forrest Hills, BMI)

MLTHETIME . ........iiciveviaies 20
ﬁﬁh Greene, Decca 32123 (Cedarwood,

NINETY DAYS
Juhmmr Dean, RCA Wictor ¥241 (Forrest Hills,
]

COME KISS ME LOVE . ... ............ 16
Bobby Bare, RCA Wictar 9191
{Meledy Trails, BMI)

CHOKIN' KIND
Waylon Jennings, RCA \hl:tar 259
(Wilderness, BMI)

TURN THE WORLD AROUND ......... . 2
Eddy Armold, RCA Victor 9245
(Fingeriake, BMI)

| KNOW ONE . . ... ................ 19
Country Charlie Pride, RCA Victor 9162
(Jack, BMI)

WEST CANTERBURY SUBDIVISION BLUES 5
Stonemans, MGM 13755 (lack, BMI)

JACKSON AIN'T A VERY BIG TOWN .. ... 3
Norma Jean, RCA Victer 9258 (Acclaim, BMI)

MY LOVE FOR YOU ................. 5

Ernle Ashworth, Hickory 1486 [(Acuff-Rose, BMI)

| DON'T WANNA PLAY HOUSE ......... 2
Tammy Wynette, Eplc 10211 (Gallica, BMI)

| FORGOT TO CRY . o8

Charlie Louvin, Capital =48 :Hlili & hn;-t,
BMI)

QUEEN OF HONKY TONK STREET ...... 4
Kitty Wells, Decca 32143 (Wells, BMI)

HARD LUCK JOE .................... 4
Johnny Duncan, Columbia 44196 (Unart, BMI)

| JUST WANT TO BE ALONE . ... ... .. 4
Ray Pillow, Capitel 5953 (Jack, BMI)

DEEP WATER ........oooiavvivasain 2
Carl Smith, Columbia 44233 (Milene, ASCAP)

SHINY RED AUTOMOBILE
eorge Morgan, Starday 814 (Raleigh-
Starday, BMI)

MY HEART GETS ALL THE BREAKS . . .. 3
Wanda Jackson, Capitol 5960 (Tree, BMI)

NOBODY'S CHILD
Hank Williams Jr., MGM
fMilene, ASCAP)

LIKE A FOOL
Dottie West, RCA 9267 (East Star, BMI)

YOU'RE LOOKING FOR A PLAYTHING ... 3
Jamey Ryan, Columbia 44169 (Glehi, BMI)

ML WY BINE s 2
Don Gibson, RCA Victor 9266 (Acuff-Rose, BMI)

LAURA (What's He Got That | Ain"t Got) 2
Claude King, Columbia 44237 (Gallico, BMI)

TEAR TIME
Wilma Burgess, Decca 32178
(Forrest Hills, BMI)

YOU CAN'T HAVE YOUR KATE AND

EDITH TOO
Statler Brothers, Columbia 44245 (Tree, BMI)

IN YOUR HEART
Red Sovine, Starday 811 (Cedarwood, BMI)

MY ELUSIVE DREAMS
Curly Puinam, ABC 10934 (Tree, BMI]

ADORABLE WOMEN
Hat Stuckey, Pauvla 276 (Stuckey/5u-Ma, BMI)

THE CAVE

Johnny 'Pawh!th. Little Darlin® 0032 (Mahew/
Window, BMI)

DOES MY RING HURT YOUR FINGER . . 1
Country Charlie Pride, RCA Victor 9281
{Jando, ASCAP)

- BWG WHEEL CANNONBALL . o |
Dick Todd & Appalachian 'mld-:m. Pur-
Southern 373 (Southern, ASCAP)

-------------------------

TINY TEARS . ........covvniduivunasis 1
Eﬁri"‘”“"’“' RCA Victor 9271 (Greenback,
GET THIS STRANGER OUT OF ME ... ... 1

km Frizzell, Columbia 44205 (Forrest Hills,

CHEROKEE STRIP ................... 1
Bob Beckham, Monument 1018 (American, BMI)
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Billbeard SPECIAL SURVEY For Week Ending 9/2/47

HOT COUNTRY

ALBUMS

% STAR rerformer—LP's registering propertionate wpward progress this week.

This Last Waeks on
Week Week TITLE, Artist, Labal & Number Chart
Bi'lboard 1 ITS SUCH A PRETTY WORLD TODAY.... ... .......... 11
.. Award Wynn Stewart, Capital T 2737 [M); 5T 2737 (%)
2 2 REE THE TE vvimiivs srissmsmeiai s s 10
Jack Greens, Decca DL 45904 (M); DL 74904 (5)
€ 5 IOHNNY CASH'S GREATEST HITS, VOL. | .............. 7
Columbia CL 2678 (M); C5 9478 (5)
4 4 BUCK OWENS AND HIS BUCKAROOS IN JAPAN .. .. ... 15
Capital T 2715 (M); ST 2715 (8)
5 6 BEST OF EDDY ARNOLD ...................ccc0ovnn 19
RCA Victer LPM 3585 (M); LSP 3545 (5)
ﬁ 9 COLD HARD FACTS OF LIFE ........... ... .......... 13
Forter Wegoner, RCA Yictor LPM 3797 [M); LSP 3797 [5)
7 7 THERE GOES MY EVERYTHING ..................... 33
Jack Greens, Decca DL 4845 (M); DL 74845 (5)
B B SINGIN' ABAIN . ... ... ... i 7
Ernest Tubb & Loretta Lynn, Decca DL 4872 (M); DL 74872 (5)
9 3 BLUE SIDE OF LONESOME ........................ 12
Jim Reeves, RCA Yictor LPM 3793 (M); LSP 3793 (5)
10 11 DANNY BOY ... . i inii i 15
Ray Price, Columbia CL 2&7F (M); C5 9477 (5)
11 12 MAKE WAY FOR WILLIE MNELSON ................... 18
RCA Victor LPM 3748 (M); LSP 3748 (5)
12 10 TOUEH MY HEART ... .........c.ciivvusuinnsinnnais 32
Ray Price, Columbia CL 2806 [(M); C§ 9408 (35)
13 14 DIESEL ON MY TAIL . ............0oiiiiiiinrenans 8
Jim & Jesse, Epic LN 24314 (M); BN 26314 (5)
14 15 ANOTHER STORY ... ... iiiiviivmemiivn s i 3
Ernest Tubb, Decca DL 4857 [M); DL 74847 (3}
15 13 STONEMANS' COUNTRY . ... .. .. .. .. ... . ciceievnns 12
Stonemans, MGM E 4453 (M); SE 4453 (3)
O 2t cooLcouwmy 9
Wilburn Brothers, Decca DL 4871 (M); DL 74871 (3)
ﬁ 22 APARTMENT NO. 9 ...............ocoeeeirnnenn, 6
Bobby Austin, Capital T 2773 (M); 5T 2773 [5)
12 I'M A LONESOME FUGITIVE ....................... 19
Merle Haggard, Capital T 2702 (M); 5T 2702 (5)
Y 25 waw nome suwsNe 11
Roger Miller, Smash MGS 27093 (5); SRS &7093 (5)
20 JUKEBOX CHARLIE .. ... . ... ..........ccccc.0u0n. §
Johnny Paycheck, Little Darlin® LD 4006 (M); S5LD BOD& (5)
21 17 CONNIE SMITH SINGS BILL ANDERSON ... ..... ...... 11
RCA Victor LPM 3768 (M); LSP 3768 (5)
22 19 ITSAGUITAR WORLD . ... .. .. . ... ... . ..cccovnnn. 18
Chet Atkins, RCA Victor LPM 3728 (M); LSP 3728 (5)
1E LOMELY: BBRAEN ... ..o 26
Eddy Armaold, RCA Victor LPM 3753 (M); LSP 3752 (5)
24 24 DRIFTING APART . .. .. .........0.covuruvmnnnnnran 13
Warner Mack, Decca DL 4883 (M); DL 74883 (5)
O 33 THANKS, HANKE ... 8
Jeannie Seely, Monument MLP BO73 (M); 5LP 18073 (3
o HITS BY GEORGE .. ... ... ..................... 4
George Jones, Musicor MM 2128 (M); M5 3128 (5)
27 LOVE OF THE COMMON PEOPLE . .. ... .......... R
Waylon Jennings, RCA Victor LPM 3825 (M); LSP 3825 (5)
28 206 NEED YOU ... ... . .. 0 inriiiiiriniianennins .19
Sonny James, Capitol T 2703 (M); 5T 2703 (5)
Y 32 1 CAN DO NOTHING ALONE ....................... 3
Bill Anderson, Decca DL 48B& (M); DL 74884 (5)
@ swue 1
Mel Tillis, Kapp KL 1535 (M); K5 3535 (5)
ﬁ — CARRYIN' ON WITH JOHNNY CASH & JUNE CARTER .
Columbia CL 2728 (M); €5 2528 (%)
32 28 ALL MY TOMORROWS ... .. ...............0000000.0 3
Nat Stuckey, Paula LF 2196 (M); LPS 2196 (5)
33 31 AMERICA'S MOST WANTED BAND .. .. .. .... ... . .... 18
Buck Owens’ Buckaroos, Capitol T 2722 (M); §T 2722 (5)
M 23 DONT COME HOME A DRINKIN' . ... .. .............. 27
Loretta Lynn, Decca DL 4842 (M); DL 74842 (%)
ﬁ — TONIGHT CARMEN ..............................
Marty Robbins, Columbia CL 2725 [M); C5 9525 {5}
36 37 TOGETHER AGAIN ............. .. ... .0.ccciivvnunn. 3
Kitty Wells & Red Foley, Decca DL 4904 (M); DL 74904 (3)
37 33 MY DIRTY, ROTTEN, COTTON PICKIN' LITTLE DARLIN' .. 3
Geezinslaw Brothers, Capitol T 2771 (M); 5T 2771 (%)
38 38 WALK THROUGH THIS WORLD WITH ME. .. .......... 22
Georgs Jones, Musicor MM 2119 [M); M5 3119 (5]
39 A2 ML MY UNE ..o s R 2
Don Gibson, RCA Victor LPM 3843 (M); L5P 3843 (5)
— YOUR TENDER LOVING CARE .. . ................... 1

Buck Owens & His Buckarcos, Capitol T 2760 (M); 5T 2760 (3)
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International News Reports

Buenos Aires Festival Seeks
To Top San Remo in Stature

By ELEAZAR LOPEZ

CARACAS — Piero Bonino, the wellknown
Italian theatrical agent, is organizing what may
be the biggest song festival ever held. The first
Festival of the Latin Song in the World will be
staged in Buenos Aires April 3-7, 1968. Twenty-
five countries will participate: five European
countries (Belgium, France, Portugal, Italy and
Spain) and all Latin American countries (except
Cuba).

Each country will be represented by two sing-
ers who will compete with two songs each writ-
ten by native composers. There will be five well-
known conductors to direct the 46-piece orches-
tra that will back up the singers. Among these
will be France's Franck Pourcel, Venezuela's Alde-
maro Romero and Argentina’s Lucio Milena. The
remaining two will be one from Mexico (most
probable choice: Jose Sabre Marroquin) and one
from Brazil.

“This will be San Remo multiplied by 25,"
said Bonino in his recent visit to Caracas, where
he made arrangements with Jose Pages, president
of Discos Velvet, to have two of his artists (either
Hector Cabrera or Jose Luis Rodriguez and Mirla
Castellanos) concur for Venezuela.

Bonino, who has been planning the Festival
for the past year and a l'mlll:J is completing a tour

Promotion Theme of
Phonodisc Meeting

By KIT MORGAN

of Latin America. He has already secured the par-
ticipation of the five European countries and of
more than half of the Latin American countries.

The event, which will be spread over five con-
secutive nights at the Teatro Coliseo of Buenos
Aires, will be televised for the Argentina area by
Channel 13. Proartel, owner of Channel 13, has
acquired television rights for all Latin American
countries, where videos will be shown in filial
stations. Bonino will also film the event in color
for European showings. Outside of the five con-
curring European countries, Germany, England
and Monaco have already purchased rights to
these color videos.

Bonino said, “The leading Argentine radio sta-
tion will play the recordings of the concurring
artists two months before the Festival, This will
help to make them known to the Argentine pub-
lic. But this is just one example of the promotion
I am planning. Also, I am inviting one news re-
porter from each participating country to cover
the Festival for the press in his country,

“But this is only the beginning,” continued
Bonino. “My intention is to make this Festival
permanent and through it, to create a whole new
market for songwriters, editors, recording compa-
nies and, of course, the artists themselves.”

Writer Collects
Polish Royalties

LOS ANGELES — Com-
poser Henry Vars, a 20-year
resident of California, who re-
cently returned to his native

TORONTO — “Promotion is
our most important project” was
the theme of Phonodisc Litd.'s
annual sales meeting, held at
the Inn on the Park in Toronto
Sunday (19) for managers and
sales and J:mmnliﬂn personnel
from the distributor’s branches
in Montreal, Vancouver and
Winnipeg, its distributor in Cal-
gary, and its Maritimes repre-
sentative. A highlight of the
meet was the announcement
that Phonodisc will distribute
the PlayTape machines and car-
tridges, the first record com-
pany in Canada to go with the
newest system in the tape car-
tridge field.

Special guests on hand to
make new 'Fmdu-::t presentations
included Ted Shapiro, Kapp
Records’ international division
manager; Carl Greenberg, Au-
dio Fidelity vice-president, in-
ternational division; Barney Ales,
vice-president, and Ron New-
man, national album and tape
sales manager, Motown Rec-

ords.; Aubrey Mayhew, presi-
dent, Little Darlin' Records;
Leslie Bokor, president of Le-
Bo Products, and Bernard Suss-
man, sales promotion and for-
eign marketing manager, Play-
Tape. Bob McAdorey, music di-
rector and deejay with CHUM,
Toronto, was a special guest
speaker,

In president Don McKim's
opening remarks he expanded
on the theme, saying “We need
promotion in the broadest sense,
because promotion is sales; you
can’'t have one without the
other. I believe in promotion
for our product, for our people,
for our company,” for the whole
record industry.”

The full day of presentations
kicked off with a 27-minute
color slide and sound presenta-
tion of Phonodisc's growth,
titled “The First Ten Years, . . .
and What's Next,” produced by
national sales manager Hal Ross.

CHUM's McAdorey keyed his

(Continued on page 60)

Toronto Theater Tests
Rock Show and Dance

TORONTO — The Imperial
Theatre here will experiment
with a midnight-till-dawn “Turn
On" (Sunday) 3 (the Labor Day
holiday weekend) featuring lo-
cal rock and r&b groups for
listening and dancing in the
aisles, with thoughts of similar
shows in other big movie thea-
ters across Canada if the show
is a success,

The Imperial, the largest au-
ditorium ﬁmndn with 3,206
seats, will have two groups al-
ternating for dancing in its large
lobby, and three or four groups
alternating on stage for listen-
ing and dancing in the side aisles
and lobby, plus go-go girls and
other attractions. Tickets are $3
each.

“This is a brand new idea,
and if it's a success the ramifica-
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tions are endless,” says Famous
Players’ Mort Margolius, whose
idea it is. “We are a bit con-
cerned abut audience control,
about holding the audience for
six hours."We can't let them get
bored or restless, when they
might do something silly or vio-
lent, but I think kids are getting
more intelligent and will be-
have themselves, We want them
to have fun, but not go crazy.”

Despite the hours, Margolius
hopes for a full house of late
teens and early twenties. “If
they wanted to go to a dance
hall all night, mama and papa
might say no, but the Imperial
has an excellent reputation as
a prestige movie house, and if
they say they want to go to a
midnight show at the lmperial.
I think it would go over.'

Warsaw, claims he is the first
American member of ASCAP
to receive special compensation
seven years ago to hold member-
ship in GS, which exclu-
sively represents him in Po-
land.

Vars, who composed scores
for 63 Polish films, was able
to receive some of his Polish
royalties and he did spend some
of the money which had been
accumulating in his behalf, The
Warsaw Conservatory graduate
is currently waiting word from
the Polish Government whether
he will be returned to member-
ship in the licensing society. He
says he has given someone
power of attorney in case his
membership is not reactivated.

A composer 40 of his 64
years, Vars toured through Po-
lish recording and broadcasting
facilities on his trip. Artists un-
like composers receive no royal-
ties, only stipends from the State,
During his visit he conducted
the Polish Radio Symphony in
a program of his works, includ-
ing “Manhattan Impressions.”

Helios’ English Has
Meetings in the U.K.

NEW YORK — Scott Eng-
lish, professional manager of
Helios Music, will be in
England this week for a series
of meetings with record pro-
ducers and a&r men. English
will be joining the firm's presi-
dent Claus Ogerman, who has
been in Europe for the past
month.

Both English and Ogerman
will be based at the ndon
Hilton until Aug. 27,

Kier Now Ph. D.

COLOGNE — Herfrid Kier,
chief of Electola's press depart-
ment, has been awarded the
Doctor of Philosophy degree in
musicology. Kier's doctoral dis-
sertation was on éhf: Gﬂlman
com r Raphael Georg Kiese-
w:ttgssfi ?TEFIES 0).
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THE ULTRA-MODERN, air-conditioned recording studio located in the

new Chappe

Il Music Center in New Bond Street, London, is now in

full swing. Here band leader Chris Barber blows a trombone phrase
for the consideration of Brian Auger (left), leader of the Brian Auger
Trinity, and Beatle Paul McCartney, seated at the piano during an

experimental session.

Berlin Festival Heavy
On Jazz and Classical

By OMER ANDERSON

BERLIN — Unprecedented
emphasis on music — classical
and jazz—will highlight the
1967 Berlin Festival Weeks
from Sept. 24 to Oct, 11.

Two concerts are scheduled
for the Sept. 24 opening. The
Johannes Damascenus Choir for
Russian Orthodox Liturgy will
perform music from Sergei
Rachmaninov at 11 a, m., and
the Berlin Philharmonic under
Herbert von Karajan will per-
form Shostakovich’'s 10th Sym-
phony in the evening.

Karajan will repeat the open-
ing day concert Sept. 25.

Berlin's famous conservatory,
Hochschule fuer Musik, will
present a Liederabend Sept. 27
with Evelyn Lear singing selec-
tions from Stravinsky, Richard
Strauss, Schumann and Benja-
min Britten.

The Drolc Quartet, together
with Karin Langebo and the
Stockholm String Quartet, will
play music by Hindemith and
Schoenberg on Sept. 28,

Byron Jamis will be soloist
Sept. 29 for a performance of
Prokofiev's Piano Concerto No.
3 and Tschaikovsky's Second
Symphony by the Berlin Phil-
harmonic.

Berlin's Akademie der Kuenste
will be in charge of the program
Sept. 30, which will present the
Berlin Philharmonic Octet with
music by Prokofief, Hindemith
and Hans Werner Henze.

The Berlin Philharmonic un-
der Ernest Bour will present a
program of “Music of the 20th
Century.” Soloists will be Doro-
thy Dorow, Jeanne Deroubaix,
Ernst Haefligher, Derrik Olsen,
Roger Stalman, Denmark’s Ra-
dio Choir and Klaus Huber.

Berlin's Radio Symphony Or-
chestra under Jan Krenz will
present the German premiere of
Silvestrov's “Monodie,” as well
as Szymanovsky's Stabat Mater
and Scriabin’s “Poeme de I'Ex-
tase.

Georg Solti will conduct the
Berlin Philharmonic Oct. 6 in
music by Schoenberg and Stra-
vinsky with Helga Pilarczyk as
soloist, and Oct. 10 and 11 the
Berlin Philharmonic, under
Carlo Maria Giulini, will per-
form the music of Cherubini
and Verdi with the choir of the
St. Hedwig's Cathedral.

Four jazz programs are
scheduled for Nov. 2 throu
5. The program Nov. 2 will
have the theme “Jazz Meets
the World," and consist of
Flamenco jazz, “Jazz Meets In-
dia,” and Tony Scott and the
Indonesian All Stars.”

Sarah Vaughn and Erroll Gar-
ner will appear Nov. 3 with
Don Ellis and the Berlin Dream
Band; and scheduled for Nov.
4 are Archie Sheepp and his
Group, the Miles Davis Quin-
tet, Lionel Hampton and Gene

(Continued on page 60)

UK Record Sales Climb;
Exports Jump by 39%

LONDON — Record sales
continued to climb in the United
Kingdom during May, accord-
ing to Board of Trade statistics
just published.

The upward trend registered
in the March and April results
gained more momentum, and
achieved 19 per cent more disk
sales than in May 1966, despite
the fact that the economic
freeze imposed by the govern-
ment had not taken effect in
May of last year.

Record company sales to
British dealers rose by 16 per
cent, and exports lea by 39
per cent, accounting for 19 per

cent of manufacturers’ total
sales.
Production mounted again,

too. The manufacturers pressed
6,812,000 records, an increase
of 7 per cent on May 1966.
Albums maintained an increas-
ing proportion of the total num-
ber, rising by 21 per cent. Sin-
gles and EP's dropped by 2 per
cent.

Some 2,966,000 albums were
pressed, compared with a com-
bined total of 3,806,000 singles
and EP's, bringing LP produc-
tion the nearest ever to over-
taking 45-r.p.m. disks apart
from the September-November
period last year.

Exports are becoming more
and more modern in form, and
the 7B-rp.m. disk slumped
nearer still to extinction. Only
40,000 were pressed, represent-
ing a drop of 20 per cent.
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Magic People never give away their secrets.

THE PAUPERS

sing of parcels and other puzzlements on their mesmerizing new single . . .
wrapped in mystery, and ready for immediate delivery to the charts.

. Magl
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WVerve  Forecest Records i3 a division of
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International News Reports

Mina Switches

MILAN — Mina, one of
Italy’s top female recording art-
ist, has not renewed her con-
tract with Rifi Records but has
signed ipstead with Durium.
Durium will press, distribute
and promote Mina's recordings
in Italy from Nov. 1.

Details of the contract and
its duration have not been re-
vealed and neither has there
yet been a decision as to
whether Mina's records will be
released under her own label
or under the Durium logo.

The companies  which will
handle Mina's exploitation
abroad have also to be decided.

French Version Set
Of Sinatra "World’

PARIS — The French ver-
sion of the Frank Sinatra hit
“The World We Knew" is be-
ing written by Charles Aznavour
and will be recorded for Bar-
clay by Mireille Mathieu. It is
the first French adaptation of
a foreign song Aznavour has
undertaken in eight years and
only the third in the whole of
his songwriting career.

The Sinatra recording, re-
leased here by Vogue, shows all
the signs of matching the sales
of “Strangers in the Night” and
this. week hit the No. 1 spot in
the Europe No. 1 radio hit par-
ade.

The song is subpublished in
France and Benelux by Edi-
tions Barclay.

CBS Intl. to Handle
Swann Disk Abroad

NEW YORK—Betty Swann's
‘ recording of “"Make Me Yours”
will be distributed by CBS In-
ternational affiliates in England,
France, Austria, Switzerland,
Italy and the Benelux. The disk
was released in the U.S. on
Malynn's Money label,

MGM Distribution

COPENHAGEN — As a re-
sult of the distribution contract
between Deuische Grammo-
phon in Hamburg and MGM
in New York, MGM records are
now distributed in Denmark by
MNordisk Polyphon A/S, in
Sweden by Karusell Grammo-
fon AB, in Norway by AS
Nor-Disc and in Finland by
Finnlevy,

London Delegation

STOCKHOLM—For the first
time Grammofon AB Electra
sent a delegation of 12 employ-
ees to London, August 12-18,
to study the RCA and Decca
operation in Britain. The dele-
gation, headed by Electra's
managing director Sixten Eriks-
son, visited factories and studied
the distribution and sales set-
up and also attended recording
SCS51005,

Swedish UN Disk

STOCKHOLM—The United
Nations Association of Sweden
received nearly $50,000 from
the sales of the special LP “Pop-
ligan,” which featured some of
Sweden's best - known beat
groups performing previously
unrecorded mngs. More than
22,000 copies of this record in
aid of the UNA were sold dur-
ing the six-week campaign last
spring.
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From The

Music Capitals
of the World

CARACAS

Hugo Blanco’s original composi-
tion, “La Chispita” (Palacio), re-
cently in the best seller charts in
Mexico and Venezuela, is currently
on the top of the Colombian hit
parade. . . . Blanca Rosa Gil (Vel-
vet), who is appearing nightly at
Casa Costa, is cutting an LP with
arrangements by Porfi Jimenez.
The LP will feature Luis Aguile's
“Cuando Sali de Cuba.” . . . La
Discoteca, local distributor of Mex-
ico's Musart, has announced here
that the label has signed Cuban
singer Rolando La Serie. .
Palacio de la Musica will soon re-
lease Ray Barretto’s latest record-
ing, “Latino con Soul” (United
Artists),

Chilean singer Ginette Acevedo
{(RCA) offered to donate the roval-
ties from her new album in Ven-
ezuela to the homeless viclims of
the recent earthguake. . . .“Salsa
Gallega™ is Mario ¥ sus Diaman-
tes' fourth LP. Mario hit it big
with “El Cable” and “Atlantico.”
. . . Many RCA artists are or will
soon be in town. Los Indios Taba-
jaras, now on Channel 2, and
Jose Felicilano, on Channel 8, will
probably record here. Armando

Ianero, Now becoming popu-
lar with his hit “Adora,” Hermanos
Castro and Ismelda Miller are
expected soon,

elipe Pirela (Velvet has returned
home after a four-month tour.
Pirela will leave for Puerto Rico
after he finishes an LP with Porfi
Jimenez. Orquesta Los Melodicos
{Discomoda) has just completed its
29th album record. . . . Federico
Betancourt, of Federico ¥ su Com-
bho (Palacio), went to New York
to get new material for his group.
.« . Arnoldo Nali’s Orquesta Ven-
ezula en Brass (Sonus) is prepar-
ing its second LP. . . . "Por un
Caminito,” by Leo Dan (CBS).
Mexican singer Alberto Vazquez
(Musart) is expected in town be-
fore the end of this month. . . .
Los 007, a local Beatle-styled group,
will travel to nearby Curacao and
Aruba for appearances there.

The sales picture is still pretty
dark. . . . Record companies are
preparing to record Christmas
songs, which are of a very local
flavor. . . . Circulo Musical, the
Venezuelan record club  which
opened in Colombia last month,
has recruited 4,000 members in this
short period. . . . Discomoda has
announced that Mercury will dis-
tribute Manny Delgado’s LP “Harp
'n" Brass” in the United States,

The annual meeting of the As-
sociation of Latin American Rec-
ord Manufacturers (Sept. 25-28)
will now take place at the Hotel
Tamanaco, which is located within
the city, and not at the partially-
destroyed and more distant Hotel
Macuto-Sheraton, as it had origin-
ally been planned. The agenda will
include discussion of papers pre-
sented by representatives of each
country, the abuse to which record-
ings are submitted to, the econom-

‘Puppet’ Gets Prize

OLSO—Sandie Shaw's Eu-
rovision winner “Puppet on a
String” (Pye) has won a silver
disk here for 25,000 sales,
achieved in only three weeks.
The song is the only one to
have jumped straight into the
No. 1 spot in the history of the
Norwegian charts.

Big in Denmark

COPENHAGEN — Danish
folk . singer Birgitte Grimstad
has followed her success in Nor-
way with her latest RCA album
by an even greater success in
Denmark despite the fact that
most of the songs are in MNor-
wegian. She now plans an al-
bum entirely in Danish.

ic importance of records (as con-
sumer goods) and the problems that
economic integration poses for the
industry from the standpoint of
differences in cost from one coun-
try to another.

RCA reports that it 1s doing
quite well with all LP records it
has released by the Monkees, the
Grass Roots, Jefferson Airplane
and the Mamas and the Papas.
MNone of these are selling for any
particular song. This confirms the
trend now being experienced in
other markets where young kids
are buying records for the type
of music {(and/or the artist and
not for the song material they con-
tain. . . . Comercial Serfatty has
launched a nmew label. “Has™ has
signed newcomer Valentino as its
first artist, Valentino is negotiat-
mg a contract for his debut with
Channel 4 (Venevision). His very
first recordings were released on
an LP on the RCA label, . . .
Sir John Barbirolli, the English
conductor, has been signed to give
a series of concerts in Venezuela
sometime next year. Favedica, lo-
cal distmbutor of Pye, the label
for which Barbirolli records, has
i:;l_*ngramn'.L;:d periodical releases of

1s recordmgs of light classical mu-
sic in view of his future visit to the
country. . . . This year’s fad in
parties has been to rent a jukebox
(with the latest recordings). Rental
price ranges from $45 to $70. The
latest development of this fad is to
rent a tape recorder with prere-
corded tapes with up-to-date hits.
The reason kids give for the use of
jukeboxes or tape recorders is that
mll;loénmper decoration, they can
reproduce the atmosphere of a dis-
cotheque. . . .

Favedica has released “Sandie
Shaw Canta en Espanol” (8. S, Sings
in Spanish) and "Un millon de te
quieros” (A Million I Love You),
by Alberto Cortez. Also, on its
local label (Discomoda), it released
the most peculiar record of the
yvear. It's a 45 r.p.m. containing
the sound of the July 29 earth-
quake as il was captured accident-
ally during a recording session at
Sonomatrix, its own studio. . . .
Jose Feliciano, now appearing on
Channel 8, finished an LP for
Hnos. Antor (RCA). The album
will feature “Un poco tarde” and
“Pecado™ (a recent local hit by
Palacio’s Oswaldo Morales which
now has chances of going inter-
national in Felicianos's voice). . . .
Argentino Ledezma finished a very
brief but successful stint at La
Pena Tanguera. . . . Channel 8
has signed Maria Felix, Luisito
Rey, Altemar Dutra, Lola Flores
and Yaco Monti for appearances in
October and November. . . . Pala-
cio is having its logo and label re-
designed by WVeneczuelan designer
Jesus Emilio Franco. . . . RCA is
following Armande Manzanero's
hit single, “Adoro,"” with an LP.
Advance orders for the album have
reached close to 4,000 copies. Hnos
Antor (RCA) will back up the
album with a special promotion
to be launched to coincide with
Manzanero’s visit to Caracas next
month. ELEAZAR LOPEZ

CHICAGO

The MNational Association of
Television and Radic Announcers
(NATRA) will hold its first board
meeting under new president E,
Rodney Jones here Sept. 22-24 at
the Water Tower Inn. A prelimi
nary meeting of local members was
held here last Friday (25). Jones,
who is program director at WVON,
has more than his election to the
MNATRA presidency to be happy
about these days. WVYON showed
up in the new Pulse ratings as
Chicago's top station over the en-
tire listing day. . . . Falstaff Rec-
ords Milion and Winston, fresh
from an engagement at Twiggy.
have jusl opened at the Sunset
Ballroom across from the Capitol
Theater. . . . At the first annual
F.A.N. awards Congress here, Herb
Alpert and the Tijuana Brass were
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named “Star of the Year." . . .
Pam DeOrian opened in the ][)::nl-
house of the local Playboy Club
on Monday (21). . . . WCFL’s
Dick Williamson is asking listeners
to submit “pet” names for Chi-
cago's newly unveiled Picasso sculp-
ture in the Civic Center Plaza.
. . . Innovator Sterling C. Quinlan
has resigned as general manager
of WFLD-TV, the Field Enter-
prises station. . . . Barrington Rec-
ords has signed a local group, the
Faded Blue, to a three-year con-
tract. . . . Gladys Knight and the
Pips, winners of an award at the
recent NATRA convention, are In
an engagement at the Camtol
Theater. Gene Chandler is head-
lining the show. Also on the pro-
gram are the Artistics, the Fan-
tastic Four, Albert King, Jimmy
Ruffin, Dwayne Logquidice and the
Burgess Gardner orchestra. Start-
ing Sept, 15, Jackie Wilson will
headline the Capitol show. . . .
The Temptations staged a one-
nighter at the Chicago Coliseum
last night (27). On the hill, too,
were such local acts as JoAnn
Gareit, George McGreagor, the
Esquires and Tyrone the Wonder
Boy. . . . Elsewhere in the great
South S5ide's talent milieu, vin
Cash and the Crawlers, Charles
Drain, Josephine Taylor, Jerry Lee
and his Blue Eyed Sould Brothers
Band, Atco's Arthur Conley and
One-Derful’s Otis Clay have been
performing at the Club (formerly
Club De Lisa) on South State
Street.

Olivier Coquelin and Borden
Stevenson have retained a new pub-
licist, Eva Dolin, for their Cheetah
and have initiated a “Dance-In
Concerts” series fealuring name
record acts. Sam the Sham and
the Pharaohs launched the new
policy, followed by the Byrds,
Holy Om and the Faded Blue.
The Cyrkle closes Aug. 26. Other
acts booked for coming weeks in-
clude Baby Huey, the Exceptions,
Rovin' Kind, Tommy James, Neil
Diamond and the Cryin' Shames.
. .. WLS Radio staged an outdoor
hop on Michigan Avenue to enlist
participants in its annual Teen
March to raise funds for Danny
Thomas® St. Jude Children's Re-
search Hospital. . . . The Chi-
cago-based Ross Anderson big
band has 2 new LP out, “Misty,"”
on the Channel label. . . . The
Monkees' concert at Chicago Sta-
dium reportedly grossed 5117,000,
drawing 19,000 persons. . . . “The
Odd Couple” starring Dan Dailey
and Elliott Reid, passed its 70th
week and 550th performance at
the Blackstone Theater Aug. 21.
No closing date has been set. . . .
Shecky Greene, a product of Chi-
cago's Rogers Park, is currently at
Mister Kelly's with singer-dancer
Lauree Berpger, formerly with the
Serendipity Singers. Stiller and
Meara and Mara Lynn Brown, an-
other Chicago talent, open at Mis-
ter Kelly's Sept. 4. . . . Joam
Baerx was a recent guest of John
Madigan’s “At Random” TV show.
.« Opportunity Please Knock,"”
a musical comedy revue produced
by Oscar Brown Jr. and starring
the Blackstone Rangers (a voung
gang), was given prime-time color
treatment on WBBM-TV Aug. 27.
. . . During the Illinois State Fair
the: WGN Radio Barn Dance coun-
try music program originated from
the fairgrounds in Springfield. . .
Stan Getz, with vibraphonist Ar-
mando Corea, drummer Ron
Haynes and bassist Steve Swallow,
is at the London House through
Sept. 3. Cannonball Adderley opens
for three weeks Sept. 5. . . . The
Five Dells, a Chess group, have
been launched on a supper club
tour by Galaxy Artist Manage-
ment. . . . Dynamo artist Tommy
Hunt was signed to appear in a
yvet-unnamed Burt Lancaster movie.

RAY BRACK

DETROIT

Bang recording artist Yan Mor-
rison visited Detroit on promotion
Friday and Saturday (18-19), . . .
The Merry-Go-Round were in De-
troit Monday (21) to do some pro-
motional work. . . . Talent playing
at the Michigan State Fair which
began Friday (25) and runs
through Monday (Sept. 4) included
Sergioc Mendes and Brasll '66;
Diana Ross and the Supremes;
Boddy Greco with Buddy Rich
and the King Cousins; the New

Vaudeville Band; the Rationals;
Question Mark and the Mysterians,
and the Sandpipers. . . . Ted Lucas
of the Misty Wizards sold a song
to Jay and the Techniques and it
may be their next single. Lucas
wrote the Wizards' current Reprise
single “It's Love.” . . . Bobby Darin
opens at the Roostertail Sept. 7.

LORAINE ALTERMAN

DUBLIN

Although attendances at Ireland's
ballrooms are quite good, show
bands are finding it increasingly
hard to make progress in the charts
because of the dominance of folk
disks. On the basis of “If You
Can't Beat Them, Join 'Em,”
Johnny Kelly and the Capitol show
band have the summer's biggesl
smash in “Black Velvet Band.” . ..
Folk singer Danny Doyle, who is
working on his first Tribune LP,
i5 likely to couple “Seth Davey"
and Tim Hardin's “"Reason to Be-
lieve™ on his third single. Transat-
lantic’s chief Nat Joseph and Irish
Record Factors held a reception
to mark the signing of the Grehan
Sisters, a folk trio whose previous
disks were on RKEX. Transatlantic
was the first label to sign the
Dubliners and their albums of the
quintet are best sellers currently,
thanks to the group's Major Minor
British-Irish record, “Seven Drunk-
en Nights,” which has yet to be
issued in the U. S. . . . CBS is-
sued “An Evening in Dublin With
Milo O'Shea”™ and a single taken
from it, “Jarveying."' It features
the star of the movie, “Ulysses.”
. . . As a substitute for the weekly
Top 10 show dropped several
months ago, Radio -Eireann will
air a 30-minute program titled
“Release,” in which a panel looks
at new releases.

LONDON

Pye Records has given the
American- label B. T. Puppy ils
own identification here. The Hap-
penings “My Mammy,” originally
released on Pye, has been switched
to the B. T. Puppy logo, EMI is
arranging a special promotion
around Sir John Barbirolli’s first
major opera recording, "Madam
Butterfly,” released Sept. 1. A spe-
cial sampler has been produced for
selected dealers for demonstration
purposes, plus display material,
and national press advertising space
has been bought. The Marmalade
label bows in on Oct. 6 with a
three-song single by the Blossom-
foes and an LP by the same
grnu&. The label, headed by Gior-
gio Gomelsky, will be distributed
by Polydor. Herbert Lambert, 62,
director and financial comptroller
of Decca, died of a heart attack.
He had been with the company
for over 20 years. . . . Page One
Records is introducing two new
LP series this fall. One will be
featuring jazz under the name Jazz-
strcam, and will be supervised
by Page One arranger Colin Frech-
ter, who has already signed Bri-
tish jazz saxist Tomy Coe. The
other will be called Carmival.

Jimmy Campbell, who fuqnded
the Campbell Connelly publishing
company with Reg Connelly in
1925 died.

Australian artists, the Bee Gees,
are still having work permit blues,
Vince Melouney and Colin Peter-
sen are due to leave on Sept. 17
unless a solution can be found.
The other three are in the clear
on account of their British birth.
Bee Gee fans have delivered peti-
tions to Premier Harold Wilson's
vacation retreat in the Scillies and
chained themselves to Buckingham
Palace railings as Mercury has
opened its new independent British
office under Lou Reimer in Ches-
terfield Sireet here. Reizner has
just completed a “Sitar Beat" al-
bum with guitar sessioner Big Jim
Sullivan. Ex-Radio London Alan
Keen is favorite for the post of
professional manager at Liberty's
Metric Music.

The Procol Harum follow-up to
"A Whiter Shade of Pale" is ex-
pected from EMI's Regal Zono-
phone label on Sept. 29 entitled
“Homburg,” This is a result of
EMI's deal with Denny Cordell's
MNew Breed Productions which is
understood to involve a massive

(Continued on page 58)
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ALL EXECUTIVES INTERESTED IN KEEPING UP WITH
THE CHANGING TAPE CARTRIDGE FIELD

Every company

whether considering a move into the profitable tape cartridge market or
looking for ways to make its present operations more effective will want
to attend the most extensive program in the country, providing information,
discussion and experience-exchange on

e what is happening to the tape cartridge field and

e where is it heading

REGISTER FOR

The 2nd National Tape Cartridge Forum
Sponsored by Billboard and Merchandising Week
New York Hilton Hotel, New York City
October 16-17, 1967

An up-dating of the record-selting 1966 Chicago meeling

Get Your Registration in Early!

TAPE CARTRIDGE FORUM | ‘comwnorrs

Sponsored by Billboard Magazine & Merchandising Week: Fee includes attendance at all sessions,
The Tape Cartridge Forum will acknowledge your registration work materials, and luncheon on Monday
immediately upon receipt and will forward all details pertaining and Tuesday. IT DOES NOT INCLUDE HOTEL
to procedures. ACCOMMODATIONS.

Payment Must Accompany Order. |
Please register—_______ people from our company to attend the Please Make Check Payable to: Tape Car-
TAPE CARTRIDGE FORUM, D:l.'uhuf. 16-17, 1967, in New York. tridge Forum—and mail to Room 1408, 500
Check is enclosed to cover all registrants, Fifth Avenue, New York, N. Y. 10036.
Mames of Registrants and their Titles: -

Company Méme

{Additional registrants can be listed on your
company letterhead).

Address

City, State, Zip

We are [] manufacturers [J wholesalers [] retailers
] distributors [T other.

We are associated with the ] music-record Industry
[ automotive field [ other.

We are now in the tape cartridge field ] Yes [J No Your signature and title
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International News Reports

From The

Music Capitals
of the World

e Continued from page 54

royalty arrangement.

John Carlson is handling the
new operatic section of Dave Car-
well's Interpop Publicity Organiza-
tion. An early client is baritone
Peter Glossop. Liberty hosted a
reception for P. J. Proby. Here
again his “Phenomenon”™ album
was released Sept. 1.

Esther and Abi Ofarim, folk at-
tractions in Germany, begin a
three-week season at the Savoy
Hotel here Sept. 18. Philips has
released their single of two Bee
Gee songs, “Morning of My Life”
and “Garden of My Home.”

Peter Pavey, copyright manager
of Lorna Music, has recorded an
album of his own humorous songs
about suburbia under the name of
Partridge Green, The title is “Sub-
urban Serenade” on the CBS label.
songwriter-producer Tony Haich
married singer Jackie Trent Aug.
I8, and threw a reception at the
Europa Hotel. The twosome are
featured in' "The Two of Us" re-
leased by Pye. The Mothers of In-
vention leader Frank Zappa visited,
accompanied by manager Herb
Cohen and MGM producer Tom
Wilson, to scout the scene for the
group's arrival Sept. 18, They star
at the Royal Albert Hall (Wednes-
day 23).

The Doors may open here at the
Saville Theater in the late fall.
following their Elektra success with
“Light My Fire.,” HMV completed
a Bartok string concerto trilogy
with the release of Yehudi Menu-
hin's performance of the First Vio-
lin Concerto and the Viela Con-
certo with the New Philharmonia
under Antal Dorati.

MADRID

Spanish tenor-singer Pedro La-
virgen (Hispavox) will appear at
the Bellas Artes Theatre in Mex-
ico City Sept. 12, singing the
opera “Norma,” Lavirgen will also
go the the U. §. Oct. 23 to ap-
pear five days at the Pittsburgh
Opera House where he will sing
im “Lucia De Lammermoor™, . . .
Esteban Garcia Morencos, director
of MNovola Records will travel to
London in September for the re-
lease in the English market of a
record of the Spanish duet Juan
and Junior (Novola) and 1o super-
vise new recording sessions with
them and Spanish female singer
Massiel (Novola). Juan and Junior
will record six new original songs
at CBS studios in London. Their
first release there is a single with
their two songs “"La Caza™ and
“Nad." The date of the release
will probably be Sept. 8, . . .
The Sandpipers have a song writ-
ten by Luis Aguile, an Argentine
singer and composer established in
Spain for many years. The song is
“"Wuando Sali de Cuba™ (When 1
Left Cuba) and is published in the
U. 5, by Robbins Music. . . .
The Eighth Festival of Hispano-
Portuguese Song took place at Op-
orto, Aug. 13-15. Twenty songs
were selected for the finals, First
prize fer Spanish songs was won
by “Lishoa Es Asi" sung by the
ﬁmup Los Ihericos. First prize for

ortuguese songs was for “Lluvia
De Verano” (Summer Rain). . . .
Fonogram Records will now distrib-
ute Kama-Sutra records in Spain
(formerly distributed by Columbia
Espanola), One LP of the Lovin'
Spoonful will be released in Sep-

VEN ICE always exercises a deep fas-

cination for the world-wide public.
Master recordings of two hit songs dedi-
cated to this famous Italian city are still
available for some territories:

“VENEZIA NO” (non cambia min)

— Venice Never Changes —

and
“NIGHT GONDOLA SERENADE”

For dealings and requests of sample records, please apply to:

PEER EDIZIONI MUSICALI srl.
Piazzetta Pattari 2, | 20122 Milano, Italy |

Tel.: 864.038

——

SUBMIT YOUR PRODUCTION
TO US

BI G! Promotion
BIG! Sales
BIG! Profit

RECORDS

IN ITALY

*®
CAMPI EDITORE

established since 1888

EZIO LEONI
general manager

via Virgilio,8 Rome (Italy)

tember; the title of the album is
“The Best of the Lovin' Spoonful”.
. . . Mike Smith, producer of the
Tremeloes will be the producer of
cight songs recorded in England by
Massiel. Two of the songs were
written by the writers of "Puppetl
on a String,” Bill Martion and
Phil Coulter. . . . Fonogram Rec-
ords will release 12 new jazz
stereo LP's o maugurate its re-
cent contract for the distribution
in spain of the Verve label. Re-
leases will be by Duke Ellington,
Jimmy Smith, Ella Fitzgerald, Stan
Getz and Louis Armstrong, . . |
Argentine singer and composer Al-
berto Cortez (Hispavox) won sec-
ond prize at the song festival al
Aprigento, Italy with his own
composition “En Un Rincon Del
Alma.”, . . Among the new re-
leases of Hispavox Records, are
“Tonight in Tokio,” by Sandie
Shaw, and "Tramp" by Otis Red-
ding and Carla Thomas.
RAFAEL MARTINEZ

MEXICO CITY

Mayte Gaos (RCA Victor Mexi-
cana)-recorded “"Happy Jack." . . .

Andy Anderson of Walt Disney
Productions talked with RCA Vic-
tor Mexicana executives here about
pressing Disney records locally. . ..
Amalin Mendoza recorded latest
song by Jose Alfrede Jimenez,
“Extraname” for RCA Victor, . . .
Irma Serrano was CBS (Columbia)
best seller of the month with “El
Chuparrosa.” , . . DUSA released
an LP with Raphael’s hits on
Philips. . . . Armando Trejo will
play guitar on U. S8, TV. .. . CBS
released Nancy Ames’ “Spiced with
Brazil." . . . The Castro Brothers
will record an album of songs in
English with music by Armando
Manzanero. They have signed to
do an episode with Bob Conrad’s
TV series, “Wild, Wild West™ and
are appearing here with a group
of 12 American girl violinists in
a night club. ... . Peter Nero's
latest album released here by CBS is
dedicated to Mexico's 1968 Olym-
pic games, with music by Agus-
tin Lara. . . . “The Brass Ring"
is the best selling group in EI
Salvador, according to DICESA
record company there. . . . RCA
Victor Mexicana is first with “mu-
sic for the Olympics" with an al-
bum entitled “Los Senidos de FM™
(The Sounds of FM). . . . Amalia
Mendoza will soon release her sin-
gle, “"Sobras” ., . . DUSA Records
15 initiating a policy of promoting
personal appearances of its local
artists on radio stations through-
oul provinces. . . . Sergio Corona
started a five-month tour which
will take -him to the U. 8., Canada,
Argentina; Puerto Rico, Salvador,
Panama, Ecuador, Venezuela,
Chile. Before he left he recorded
several singles for DUSA. . . |
RCA Victor's neighborhood pro-
motion, together with Radio Var-
iedades, offers personal appearances
in  Mexico City neighborhoods.
This month the following artists
are touring: Pablo Beltran Ruiz
and orchestra, Cesar Costa, Ar-
mande Manzanero, Mayte Gaos,
Roberto Jordan, Las Hermanas
Jimenez, Las Chics, Los Zignos,
Estelita Nunez and Juan Antomio.
- + - Gloria Lasso recorded “Ciao
Amore Ciao” from the film “The
Countess from Hong Kong" for
Musart. |, . The povernment's
National Institute of Fine Arts an-
nounced the International Opera
season, starting Sept. 14, in cola-
boration with Associacion Musical
Daniel, will present “Norma,” “Na-
bucco,” “Rigoletto,” La Boheme,”
“Cosi Fan Tutte,” “Marina" and
“Tales From Hoffman.”

MILAN

Giorgie Gaber (Rifi) is partici-
pating in the International Berlin
Song Festival, Aug. 30-Sept. 1. . . .
Al Bano (EMI-Italiana), currently
topping the Italian charts with
“MNel Sole,” has been engapged for
several dates by French and Span-
ish TV. . . . Parade Records will
be represented at the Rome Festi-
val of Roses, Oct. 3-5, by Louiselle
and Donatella Moretti. . . . TV ac.
tress Isabella Biagini has signed a
recording coniract with Cemed-
Carosello of the Curci publishing
group, . . . Vedette Records will
release a  98-album series this

www americanradiohistorv com

month, including 46 in the None-
such .classical line, 22 albums of
classical music recorded here hy
Vedette, three Vedetle pop albums,
three Everest albums and 11 from
the Elektra catalog. . . . Three
versions of “Casino Rovale™ are
now available here, well in ad-
vilnce of the opening of the movie,
They are by Herb Alpert (A&M),
Santi Latora (Durium) and Angel
Pocho Gatti (3G-DMS).

Mina (Rifi) has recorded her
current hit “A Banda,” a Brazilian
copyright from Fermata, in Eng-
lish, Spamish and Japanese. . . .
Jenny Luna represented EMI-Itali-
ana at the Split Song Festival,
Yugoslavia from Aug. 4-6. The
contest was orgamzed by Jugoton,
the EMI licensce. . Marisa
Sannia (Fonit-Cetra) will appear
in “Stasera Mi Butto,” a film in-

CINEVOX RECORD

presents

“Portami Tante Rose”
performed by

| CAMALEONTI
published _by
EDIZIONI BIXIO

spired by the chart-lopping song
of the same name. . . . Cellograf-
Simp will release a series of folk
albums selected from the various
labels it represents. . . . Lara St
Paul (CDI)} will participate in the
Katovice Song Festival, Poland,
Sept. 9-15. . . . Marino Marini,
Lucia Valeri, 1 Frenetici and Niki
will represent Tiffany Records in
the Oscar of the Italian Song,
Aug. 27-Sept. 10. . . . Immediate
General Manager Andre Loog Old-
ham and Chris Farlowe, P. P.
Amold, Twice as Muoch, Nicky
Scott and the Small Faces are sel
for promotional visits here from
Oct. 6-10 to kick off a campaign
being mounted by Immediate dis-
tributors, EMI-Italiana. . . , Frank
Sinatra Jr. (RCA-Italiana) is due in
Rome to record in Italian.

CDI has bought masters of 25
albums from Qualiton of Hungary
and nine from Everest. The prod-
uct includes a four-LP history of
Hungarian music for which CDI
has acquired world rights exclud-
ing the Eastern European coun-
tries, 21 albums of Hungarian
classical music and nine Everest
albums of Beethoven symphonies
by John Krips, for which license
rights are for Ttaly only. ., . .

* Jonathan and Michelle (Rifi) ap-

peared in the Salerno Folk Festi-
val Aug. 13-15. . . . “Archibald
and Tim in Sterec” has been re-
leased in eight more countries, in-
cluding Spain, Brazil, Greece and
Argentina. Album was produced
by Cellograf-Simp. . . . Lou Rawls
(Capitol-EMI-Ttaliana) is to visit
Italy for radio and TV appear-
ances and may record in Italian.
. . . Current RCA best-sellers are
“La Mia Serenata” (winner of the
“A Disk for the Summer” radio-
TV contest), by Jimmy Fontana,
“Ricordi Quand' Ero Bambino," by
the Rokes, "Puppet on a String."
by Sandie Shaw, “Mama.” by
Dalida and “lo Mi Sveglio a Mez-
zogiorno,” by Dino.

GERMANO RUSCITTO

NASHVILLE

RCA Viclor's Perry Como re-
turned to Nashwville Monday (21)
for three days of recording under
ad&r chief Chet Atkins. , . . Roy
Orbison has scheduled a three-week
concerl tour across Canada. Acuff-
Rose artists said Orbison will per-
form in 16 cities during the tour
which begins MNov, |1, ... A new
Frank Ifield single, “Just Let Me
Make Believe,” was on the move
only a few days after its August
release. The song, wrilten by Ron-
ald Blackwell, is on Hickory. . .
Dial's Boddy Killen has a few
busy days ahead. He's going to pro-
duce sessions for Joe Tex, Bobhy
Marchand and Diana Trask, . . .
The Monkees finished their three-
city session in Nashville last week,
concluding an album started on the
West Coast. . . . Former Chess
artist Kip Anderson, now record-
ing on the Nashboro label, has
i new release produced by Charles
Derrick, of WOIC, Columbia, S, C.,
the new second vice-president of

National  Association of Radio
Artists, BILL WILLIAMS

NEW YORK

Tommy Hunl headlined at the
Apollo Theater. . . . Anita Sheer
will give a Town Hall concert Ocl.
21. . . . The Loved Ones will
sing on the “Model of the Year
Pageant” on CHBSTY Wednesday
(300). . . . Steve Brodie, president of
Thunderbird Records, s on the
West Coast promoling “Say You
Love Me,” by the Rogues. . . .
The Coronades ure sel for the
Tamarack Country Club on Salur-

day (2). . . . The Kingsman will
give an Arnold's Park concert
on Sunday (3). . . . Roger Miller

is appearing al Harrah's in Reno
through Wednesday (30). Kay Starr
will open Thursday (31), playing
through Sept. 20,

The 4 Seasons are listed for a
Wallingford, Cenn. concert on Sun-
day (3). . . . Judy Garland will
appear at the Merriweather Post
Pavilion of Music in Columbia,
Md. Friday (B) and Saturday (9),
. + » Dudley Moore will compose
the soundtrack for 20th Century-
Fox' “Bedazzled,” which he also
co-authored and in which he stars.
.« . The Blades of Grass did the
Upbeat TV Show in Cleveland
after doing the Kirby Scott Show
in Baltimore. The group also ap-
peared with the Doors in Alex-
andria, Va. , ... Frank Sinatra Jr,
headlines the Washington State
Fair Sept. 16-24.

The Serendipity Singers will play
the Bitter End from Wednesday
{6) to Sept. 19.... Ashley-Famous
Agency signed Morgan A, King,
Julie London and J. P. Morgan.
. . . Rufus Lumley will appear at
the MOA Convention in Chicago
m October. . . . Bill and Boyd
will join Herb Alpert and the
Tijuana Brass in a nine-city United
States and Canadian tour. . . .
Nancy Wilson and the Doodletown
Pipers are appearing at the Sahara
in Las Vegas through Sept. 18.
.+ . Bill and Sfeve Jerome of
Real Good Productions have re-
corded “l Believe” and “It's Been
Waiting There for You™. with Re-
parata and the Delrons, the art-
ists’ first Bell single.

Buffy Sainte-Marie will give
a concert at Philharmonic Hall
on Oct, 27. She will appear on
NBC-TV's “Today" on Tuesday (5).
. . . Enzo Stuarti is headlining at
the Copacabana. . . . Johnny Til-
lotson will emcee and sing at the
UCP Telethon in Birmingham on
Saturday (9) and Sunday (10). . . .
Fred Karlin will compose, arrange
and conduct the score of United
Artists’ “His, Hers and Theirs" star-
ring Lucille Ball, Henry Fonda and
Yan Johnson. . . . Jonah Jones
open at the Rainbow Grill on
Monday (4). . . . Emil Ascher,
Inc. is providing background mu-
sic for "Sportsmen's Holiday™ on
NBC-TY.

Lana Cantrell has signed for at
least four appearances on the “Ed
Sullivan Show.” , ., . The LaFons,
Invincible artists, appeared at
Lasker Pool, Central Park, Sun-
day (27). . . . Tom Hius of the
Ashley-Famous Agency is visiting
buyers in Miami, Freeport, and
Grand Bahama Island, Puerto Rico.
He also is attending the opening
of Your Father's Mustache al the
King's Inn in Freeport and George
Chakiris at the Caribbean Hilton
in San Juan, . . . Lesley Gore
will appear with Johnny Carson
and Mike Douglas in several fall
concert dates, including Saturday
(9} in Cleveland, Sept. 16 at St
Louis, and Oct. 28 in Chicago.
She will play 10 consecutive one-
nighlers in Newfoundland begin-
ning on Tuesday (30). . . . Bart-
lett’s Contemporaries plaved St
Albans Plaza on Friday (25). The
group will cut their first Invincible
disk early this fall. . . . Ravi
Shankar appeared at Columbia,
Md., on Sunday (27).

MIKE GROSS

SAN JUAN

Mike Lipton, vice-president in
charge of sales, United Artists,
visits Puerto Rico and UA repre-
sentatives here, I. Martinez Vela.
Inc. . . . The heavy sales of the
United Artists album by Raphael,
the young Spanish film-recording
star make it one of the fastest
sellimg all - time albums in the
Puoerto Rican market. It went on

(Continued on _pave 60)

SEPTEMBER 2, 1967, BILLBOARD


www.americanradiohistory.com

OULD

YOU
ELIEVE’

S-2094

R

S
-

| r-zig

e . -

o

THE TEMPESTS

YES?

THANKS TO JACK GALE AND
ALL THE DJ'S AT WAYS, CHARLOTTE,
YOU'LL BE A BELIEVER TOO!

ﬁwsamt"'-&:'g b

=

PUBLISHER: PLATSHON MUSIC (BMI) = BOOKED EXCLUSIVELY BY PREMIER TALENT ASSOCIATES INC. = 200 W. 57TH STREET « NEW YORK, NEW YORK » (212} 757-4300
FRODUCED BY TED BODNAR FOR BODMNAR PRODUCTIONS » SPECIAL THAMKS TO SMASH PROMOTION MAN CHARLOTTE-JERRY GOODMARN


www.americanradiohistory.com

SPECIAL
SERVICE

for
Subscribers

in
Great Britain

and
Europe

If you are a subscriber
to any one of these
BILLBOARD publications

® Amusement
Business

® American Artist
e Rillboard
e High Fidelity

® High Fidelity/
Musical America

® Merchandising
Week

e Hodern
Photography

e Vend

payment far your new
or renewal subscription
can be made direct

to our London office:

TELLTIME LTD.

7 Welbeck Street
London W1, England

International News Reports

British Music Fair
Pulls 35 Exhibitors

o Continued from page 3

products in 10 different coun-
tries.

Hammond is installing organs
in major Russian communica-
tion centers, including Moscow
Radio, the Melodia Records
studios, the Kremlin Palace of
Congress and the Bolshoi Bal-
let Theater. The company has
also broken into the Ghanaian
and Hungarian markets, and
plans selling expeditions to Bul-
garia, Rumania and Czechoslo-
vakia.

Sam Norton of the Associa-
tion of Musical Instrument In-
dustries said: "This year's fair
is our most successful show yet,
and orders are substantially
ahead of last year.”

In the nearby New Ambas-
sadors Hotel, the first compre-
hensive showing of British pi-
anos was staged Aug. 22-23,
Nine manufacturers took part,
and their stands were visited by
home and overseas traders.

Barratt and Robinson showed
its full range of popular up-
rights, and introduced the new
instrument standing only three
feet, three inches high. John
Broadwood & Sons exhibited its
successful 49 Grand, a hit at
the Frankfurt Fair earlier this
vear, and presented its latest
model, the 65 upright, which is
offered in teak.

A highspot of the Chas. H.
Challen (Piano Sales) stand was
its s1x feet, four inches Boudoir
Grand, a model supplied to TV
studios and top hotels through

4th edition
of the national

FESTIVAL
OF
ROSES

ROME,
OCT. 3-5, 1967

Message no. 3 to record
producers:

Do you know we offer
an audience of 20 million
people who will follow
the three nrght show
entirely broadcasted and
televised? This is a fact.

Your artists will not

pass through semi-finals
and will not be subdue
to any elimination system.
This is a positive fact.

Your artists can sing a
non-ltalian song, a tailor-
made tune from your
same country. This Is a
unique opportunity.

Check Billboard Aug. 12
Issue (page 61) and
contact:

|.S.A.—Piazzale Clodio 61—
Rome, Italy. Tel.: 35.39.96
Gen. Mgr.: Maria Luisa Pisan.

the world. The same stand in-
corporated product from W. G.
Eavestaff, including two of its
mini pianos,

Chappell's new Model B with
modern and clean-cut lines
made its bow, and W. Dane-
mann showed three uprights in
teak, walnut and mahogany
and a grand piano.

Kemble introduced two new
models, the small upright three
feet six and half inch Ambassa-
dor and the antique grey Re-
gency from its associate com-
pany, Cramer.

Alfred Knight showed five up-
right models, including the K15
originally manufactured for the
American market but are now
selling well here, too. Welmar's
five exhibits included its Bou-
dour Grand in ebonized black.

Sydney Zender, Ltd., exhib-
ited a completely new range, in-
cluding the six-octave Imperial
73 and the seven-octave Impe-
rial B5 in bright mahogany,
bright walnut, satin walnut and
teak finishes. The Zender stand
also carried models by its asso-
ciate company, George Rogers &
Sons (Tottenham).

Album Reviews

o Continued from pape 46

LOW PRICE CLASSICAL

DUETS FOR STRINGS
Rosolff Coletta /8. Rozolf. Mace
MOCM 9041 (M); MCS 9041 (5)

SCHUMANN/BEETHOVEN;

PIANO TRIO IN F MAJOR & IN

E FLAT
The Prague Trio. Crossroads 21 16
0123 (M); 22 16 0124 (5)

TCHAIKOVSKY: STRING (QUARTET
Mo. 3 IN E FLAT MINOR
The Yiach Quartet. Crossroads 21
16 0121 (M); 22 16 DIZ2 (S)

RHYTHM & BLUES

THE BEST OF JUNIOR PARKER
Duke DLP B3} (M)

g&HES THAT GAYE AMERICA
VYorlows Artists, Duke DLFPF B2 (M)

FOLK

"ROUT CHAMNGES "' THINGS
TAH.IE i
Eric Andersen. V YRS 9136
(M); ¥VSD 79236 (5)

STEYE GILETTE
¥ YRS 9151 (M); VSD
79251 (S)

SPOKEN WORD

IT DOMN'T MAKE NO DIFFERENCE
Dave Gardner. Tower T 5075 (M)

THE CHAIRS
Siobhan McKenna, Cyril Cusack,
Caedmon (2-record sef) TR 3235 (M):
THRS 3135 (5)

From The

Music Capitals
of the World

e Continued from page 58

sale about three weeks ago and
about the time the film “Cuando
Tu No Estas” opened in about 10
theaters at once. Lipton also
brought with him the first album
for UA by Cuban-born vocalist
Vicentico Valdes (formerly with
Seeco Records) and for whom UA
plans a heavy promotion in this
market. Also from United Artists
was Leroy Holmes, a&r man, in
search of Puerto Rican recordin
talent and numbers by Puerto Ri-
can composers, . . . Las Caribelles,
four young female vocalists from
Puerto Rico and New York, have a
hit in the number “La Felicidad™
from their new album by the local
label, Hit Parade....From neigh-
boring St. Croix, Virgin Islands
and radio station WIVI, Puerto
Rican DJ Raffi Encarnaccion con-
ducts a popular recorded program
featuring Puerto Rican music and
artists, There is a large Puerto
Rican colony in Santa Cruz (St
Croix}.

ANTONIO CONTRERAS

STOCKHOLM

Sonora Publishing acquired the
Scandinavian rights to “Tell the
Boys,” a Sandie Shaw recording on
Pye, the Hollies’ "Carrie Anne” on
the Parlophone label, and also the
same group’s “Signs That Will
Never Change.” and the Dave Dee,
Dozy, Beaky, Mick and Tich's
“"Okay?” on Fontana. HMV artist
Marianne has recorded the Buck
Owens record “Open Up Your
Heart” in Swedish, “Alskar Du
Mig An?" with lyrics by B. G.
Edling. Thore Ehrling is publishing.
Ehrling has also secured Swedish
versions of “Roses of Picardy,”
called “Sommar'n For Langesen™
and sung by Ann-Louise on Phil-
ips. Local lyrics are by Britt
Lindeborg. On Olga Records, Ola
Lundstrom has recorded “It's Been
a Long Long Time,” in Swedish
called “Det Var Saa Langesen.”

British group, the Loot, record-
ing on the Palette label on the
Continent, will be presented on
the Sonet label in Scandinavia.
The group toured Sweden this sum-
mer together with Gazell group,
the Hounds, who reached the No.
1 with *The Lion Sleeps Tonight.”
This song is published by Reuter

www americanradiohistorv com

and Reuter. Lindfors, Swedish art-
is!, has released “Fri Som En
Vind” on Polydor. Philips-Sonora
has issued the theme music from
two TVY-series currently successful
in Sweden, “Pojken Och Hunden”
and "M. Vidocq.” Dane Johnmy
Reimar will be in Sweden this
fall singing in Swedish “Vid Din
Dorr” on the Philips label. EMI
has introduced a low-price LP se-
ries presenting earlier hits of the
Animals, Alma Cogan, Downlin-
ers Sect, Herman's Hermits, Man-
fred Mann, the Shanes and the
Streaplers.

Miriam Makeba visited Sweden
for a four-day tour of Stockholm,
Lund and Gothenburg. Edmunde
Ros also visited Sweden and the
Jefferson Airplane are due here
soon. . . . donet Records, Stock-
holm, acquired the Scandinavian
rights of the German FEurovision
entry “Anouschka," by Inge Bruel
on Arnola. . . . Grammofon AB
Electra is strongly promoting
three young singers, Mona Wess-
man, Claes Goran Hederstrom

COMEDY

JESSEL. AT HIS BEST
George Jessel. Audio Fidelity AFLP

706 (M); AFSD 1766 (S)

POLKA

FOLISH ADULT HIT PARADE
BDia Doroslych. Jay Jay 1113 (M);
5113 (5}

INTERNATIONAL

ADRIANO CELENTANO
HIS GREATEST HITS
HI'fI 442 (M); 5 441 (5)

SONGS OF THE HUNGARIAN
MEADDYY
Anny Kapltany and the Gypsy Trouba-
HFI".‘!H' ﬁlttquut RLF 2093 (M); SHLP
i5)

WY

THREE-STAR ALBUMS

The thres-star refing indicaies moder-
ate sales potential within esch record's

music categaory,

FOPULAR

UNFREDICTABLE!
Gypsy Boots, Sidewalk T S84 (0M);
ST 5004 (5)

'ROUND THE TOWHNM
Ernie Menehunmne. Roadrunner I825 (5)

GOSPEL

HOW RBIG IS GOD?
Community Youth Ensemble. Cwye
502 (M)

CLASSICAL

BACON: SONGS FROM EMILY

DICKINSON
Boatwright / Bacon., Cambridge CH

1707 (M) CRS 1707 (5)

LOW-PRICE CLASSICAL

MUSIC FOR THE BAROQUE ORGAN
Ernit Gunthert (Organ). Mace MCM
G4l (M MCS 842 (R)

BLUES

ET_l-ﬁIGHT LIFE
!;-;g;"l: Mann, Cusiom Fidelity CF=

COMEDY

IT'S ALL IN HOW YOU LOOK AT 1T
Dave Gardner. Tower T 55076 (M
T 3075 (8)

and Nima Lizell. . . . A Cupol
group, the Ouisiders, are back
from a successful European tour
and will visit Britain this fall. The
group’s latest disk, “Kinda Dea,"
was released to coincide with
their return to Sweden. . . . EMI
in Sweden has produced a special
series of “"Souvenir From Sweden”
disk aimed at tourists. . . . Edition
Odeon has secured representation
of the Pamco, Ampco and Ampar
catalogs for Scandinavia and Fin-
land, Songs mcluded in the deal
are the current hits “Sunday Will
Never be the Same"™ and “Mary in
the Morning.” . . . Tages (Parlo-
phone, one of the leading Swed-
ish groups, have followed up
“I'm Going Out,” which made the
Top 10, with "One Red, One Yel-
low, One Blue,” a song penned
_b}r Tommy Blon and Anders
Toepel. . . . Ola and the Janglers
(Gazell) have revived an old Del
Shannon hit, "Runaway,” for their
new release,

Phonodisc Meeting

o Continued from page 52

address to the meeting's “pro-
motion” theme, opening with a
humorous “What is a promo-
tion man” type reading origin-
ally published by Tempo in
1962, and followed up with
helpful do’s and don't's for pro-
motion men.

Commenting on Motown's
new product, vice-president
Barney Ales paraphrased a
quote from Billboard's review
(Aug. 19 issue) of the Temp-
tations at the Copa, which said
“It isn’t that the Temptations
have gone pop. Pop has gone
the route of the Temptations.”
Ales said "It isn't that Motown
has gone pop, it's that pop has
gone Motown.” He said that
Motown is stressing albums
more now, and that radio is
turning more to strong album
cuts,

The Phonodisc meet had a
preview of the largest album

release in Motown's history, to
be officially presented in De-
troit a week later.

Leslie Bokor, president of Le-
Bo Products, in introducing ad-
ditions to his extensive line of
record, guitar and tape acces-
sories, announced a contest with
prizes of $150, $100 and 8§50
for the Phonodisc sales repre-
sentatives with the highest Le-
Bo sales over guota from Sept.
1 to Dec. 1.

Berlin Festival

o Continved from page 52

Krupa, The final program Nov,
5 will be a "guitar workshop,”
from banjo to modern jazz gui-
tar.

The jazz section of the Berlin
Festival Weeks will be in charge
of Germany's international jazz
authority, Joachim Ernst Be-
rendt.
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A Joyous Hit!

VICKI
ANDERSON

“TEARS OF JOY”

b/w
“IF YOU DON'T GIVE ME WHAT | WANT”

King 6109

A JAMES BROWN PRODUCTION

KING RECORDS, INC.

1540 BREWSTER AVENUE, CINCINNATI, OHIO

THE PEER-SOUTHERN ORGANIZATION
WISHES
HAPPY 81st BIRTHDAY TO

L. WOLFE GILBERT

Celebrating (50) Memorable Years

as one of America’s

Outstanding Songwriters

LA SALLE MUSIC PUBLISHERS, INC.

ole Selling Agent J.i :
SIC PUBLISHING CO. 4

MRS. MONIQUE PEER-MORRIS
Presi

resident
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HITS OF THE WORLD

AUSTRALIA

Last
Week Week

1

2

ALL YOU NEED IS LOVE—
Beatles (Parlophone)—
Morthern

SAN FRANCISCO—Scott
McKenzie (CBS)}—Associated
Music

A WHITER SHADE OF
PALE—Procol Harum
{Deramj—Essex

UP, UF AND AWAY=—5th
Dimension (Liberty)}—
Belinda

THEME FOR A NEW LOVE
—Davy Jones (Astor)—
Tu-Con

THE MONEEES VOLUME 1
(E. P.}—Monkees (RCA}—
Tu-Con

RESPECT—Arectha Franklin
[(Atlantic)—Essex

SGT. PEPPERS LONELY
HEARTS CLUB BAND—
Beatles (Parlophonegj—
Morthern

I TAKE IT BACK—Sandie
ozey (MGM)—Connelly

WOMAN, YOU'RE
BREAKING ME—Groop
(CBS}—April Music

BRITAIN

{Courlesy Record Retaller)
Lasi
Week Week

12

16

10

21

23

14

15

27

19

13

28

17

SAN FRANCISCO—Scout
McKenzie (CBS)»—Dick
James (Lou Adler/John

Phillips)

I'LL NEVER FALL IN
LOVE AGAIN—Tom Jones
Decca)—Tyler (Peter

Nivan)

ALL YOU NEED IS LOVE—
Beatles (Parlophone)}—
MNorthern (George Martin)

EVEM THE BAD TIMES
ARE GOOD—Tremeloes
i!minﬂl_mdMME (Mike

THE HOUSE THAT JACK

BUILT—A.IM Price Set
Decca)—Alan Price (Alan
I'-'rlr.:a]

J 'LIHFI'"IL'DWG YOU—Anita
arris (CBS}—Chappell
{Mike ilz:gulh]

DEATH OF A CLOWN—
Dave Davies (Pye}—Carlin
[(Ray Davies

I WAS MADE TO LOVE

tevic Wonder

CREBQUE.  ALLEY—Mar

—Mama's
and the I’Im.'l (RCA
"H"E:l.nr]—D James (Lou

'U'll AND A\‘l".ﬁ.’l"’—
]I!-l'l.ﬂ:l!ljl' Mann Sin
(Liberty}—Carlin ack

Tracy

PLEA&&HT VALLEY
SUNDAY—Monkees (RCA})
Victor}—Screen Gems
(Douglas F. Hatelid)

GIN HOUSE—Amen Corner
(Deram)}—Carlin {Noel
Walker)

IT MUST BE HIM—Vikki
Carr (Liberty Gems
iD. Farthing Hatelid)

lTﬂHYCﬂﬂ ARK—Small

Immediate}—Avakak/
Imm ate (B. Marriott/

R. Lane)

SHE'D RATHER BE WITH
ME—Turtles (London)}—
Robbins (Joe Vissert)

THERE GOES MY
EVERYTHING—Engelbert
Humperdinck (Decca)—
]!uﬂinl:tnu ﬂ’:l.er Sullivan)

DAHDELIGH— olling
Stones (Decca)l—Variety
{(Andrew DOldham
EXCERFTS FRO
“TEENAGE {}PERA"

Kelth Woest (Parl
n‘.':.ba.m Ei‘umi P ‘Tv.m)’*
Humpurdmck {Dm:u.l-
Donna (Peter Sullivan)
A BAD NIGHT—Cat Stevens
gt (Mike Hurst)

I‘I%.Ah-[l’-ﬂtis Redding-Carla
Thomas (Stax)—Sparta (Jim

Stewa

AL‘I‘ERH;;TE TITLE—
Monkees (RCA \l"lr.:tcrr}—-
Metric (Dave Pell

YOU ONLY LW"E'. TWICE/
JACKSON—MNancy Sinatra
(Reprise)}=United Artisis
(Lea arelwood)

DAY 1 MET MARIE—CLf
Richard [Columbia)—
Shadows (Morrle Paramor)

W 7—Desmond Dekker
[Fynmid]—lﬂnnd {Leslie

Kon

HERGES ﬂHD WLLAIHS—
Fmd m ﬂk Enﬂuﬂ
mme I- ac

EEFEI d II.T.'I bh)—-
oy olum
Magdalene (Morman Smith)

YOU KEEF ME HANGING
ON—Vanilla Fudge
{Atlantic==Carlin

LET'S PRETEND—Lulu
(Columbia}—Carlin (Mickey

Most)
A WHITER SHADE OF
FD: :lﬂn:-nl Ii_llg‘rum
ramp—Essex anmy
TIEhEdEEIELLER—-S
pencer
Davis (Fontana)—Spencer
Davia {Ron Richards)
LET'S GO TO SAN
FRAMCISCO—Flowerpot
Men (Deram)—Carter-Lewis
(Carter-Lewis)

— THERE MIIST BE A WAY—

62

Frankie Waughan
(Columbia appell
{NMorman MNewell)

14 3 MY MAMMY—Hap

Pye)—Francis, I}nw
unter
THINGS GET BETTER—
Eddie Floyd (Stax}—Carlin
(Jim Stewart)

THK'E;i HEKJEIH ??IURIB?RMS

Gladys i arm

Mﬂlﬂ'ﬂ'n)—aﬂin (Norman
Whitefield)

A GIRL LIKE YOU—Young
Rascal (Atlantic}—Sparts
(Young Rascals)

FIVE LITTLE FINGERS—
Frankic McBride (Emerald)
—Moss-Rose (Tommy Scott)

IF 1 WEHEBE RLC‘E[ TAN-
Topal | J—Valando
(Morman Newall)

TRYING TO FORGET—
Jim Reeves (RCA Victor)—
Burlington (Chet Atkins)

THE WORLD WE KNEW—
Frank Sinaira (Reprise}—
Cnml'righl Control (Jimmy

a5 1

6 26

T 45
36 46
39 35
40 13

41 —

41 139 SOMEWHERE MY LOVE—
Mike Sames Singers (HMY/
POP}—Robbins [(Walter

Ridley)

SOUL FINGER—Bar Kays
(tax}—Tee Pec

MARTA—Bachelors (Decca)—
Lawrence Wright {(Dick
Rowe)

RELEASE ME—Engelbert
Humperdinck (Decca)—
Burlington ({Charles
Blackwell)

RESPECT—Aretha Franklin
{Atlantic)—Shapiro-Bernstein
(Jerry Wexler)

THINKIN" AIN'T FOR ME
—Paul Jones (HMVY)}—Two
Four (John Burgess)

GREEN STREET GREEN—
New Vaudeville Band
(Fontanay}—Meteor (Geoff
Stephens)

LONG LEGGED GIRL—
Elvis Ir‘lﬂlﬂf (RCA Victor)

n

BARY | LOVE YOU—
Aretha Franklin {Atlantic}—
April (Jerry Wexler)

i

45 40

49 50

50 @ —

EIRE
':c"m"f;;”" Spotlight,” Dublin)

This
Week ‘H’lﬂ.
1 1 ALL YOU NEED 15 LOVE
—Beatles (Parlophone)}—
Morthern Songs
2 2 BLACK VELVET BAND—
*Tohnny Kelley (Pye)}—
Segway
TAR AND CEMENT—*Joe
Dolan (Pye}—Robbins

SAN FRANCISCO—Scott
McKenzie (CBS)}—Dick

James
SHE'D RATHER BE WITH
{London)}—

3 5

ME—Turtles
Robbins

ALTERNATIVE TITLE—
Monkees (RCA-Victor)—
Screen Gems

THERE GOES MY
EVERYTHING—Engelbert
Humperdinck (Decca)—
Burlington

BOSTON BURGLAR—*Iohn

" McEvoy (Pye)—Box &
Cox/Waltons

LAND OF GINGERBREAD
*Gregory (Pye)—A,
Schroeder

SEE EMILY PLAY—Pink
Floyd {Columbial—
Magdalene

ITALY

(Courtesy Musica e Dischi, Milan)
*Denotes local origin

This Last
Week Week
1 2 NEngFDLE—'M Bano (VdP)
z 1 LA COPPIA PIL® BELLA
DEL MONDO—*Adriano
Celentano (Clan—Clan
7T LA BANDA—*Mina (Ri Fi)
—C icogna
4 3 A CHI=—"Fausto Leali (gi Fi)

—iirei
4 LA MIA SERENATA—
'“I‘I:n‘imr Fontana (RCA}—
STASERA MI BUTTO—
Rocky Roberts (Duriom)—

Curel
"DIO E' MORTO—*Nomadi
{Columhia}—VdP

B B A WHITER SHADE OF

PALE—Procol Harum

{(Deram)

NOM C*" E' PIU" NIEMTE
DA FARE—*Baobbv Solo
(Ricordi}>=Fono Film
Ricordi

LA ROSA MERA—"Gigliola
Cinguetti (CGD)}—
Aromando

TRE PASSTI AVANTI—
*Adriano Celentano (Clan)

Clan
29 SETTEMBRE—*Equipe E4
_Il".l_l:lil-llc:rdi}-ﬂ. R. Ricordi-

ALL YOU NEED 15 LOVE—
Beatles (Parloohone)

RICORTD QOUANDD EROD
%EL*{BTHB-—HQI:H (ATC—

CAMMELL A—Antoine

(Vogue)

JAPAN

*Denodes local origin

This Lasi

Week Week

1 1 MAKKAMA TAIYO—Misora
*Hibari & Blne Comets
(Columbial—JASRAC

2 2 KOYUBI NO OMOIDE—*to
Yukari (King}—JASRAC

10 —

0 12

1m 11

12 13

13 10
14 14

15 —

SHIRITAKLU NAINO (I
REALLY DON'T WANT
TO KENOWl—*Supawara
Yohichi (Polydor)—Aberback
Tokyo

BLUE CHATEAU—*],
Yoshikawa & Blue Comets
[Columbia)—Watanabe

SHINJUKU BLUES—*"Ohgi
Hiroko (Columbial}—
JASRAC

KOI—*Fuse Akira (King)}—
JASRAC

YOGIRIYO KOMNYAMO
ARIGATOU—*Ishihara
Yuujiro (Teichiku)
JASRAC

HANKY PANKY—Tommy
James & Shondells
Roulette —Aberback
okyo

ITOSHI MO MAX—*Araki
Ichire (Victory=—-JASBRAC

BLUE FOUNTAIN—*].
Yoshikawa & Blue Comels
(Columbia)}—Watanabe

MALAYSIA

(Courtesy Radio Malaysia)
*Denoles local

This Lasi

Week Week

1 2 CARRIE ANNE—Hollies
{Parlophone)

2 1 THERE GOES MY
EVERYTHING—Engelbert
Humperdinck (Decca)

A WHITER SHADE OF

PALE=Procol Harum
{Deram)

I'LL COME BRUNNIN'—CILfi

Richard (Columbia)

5 7 SILENCE 15 GOLDEN—
Tremeloes (CBS)
&

WATERLOO SUNSET—
Kinks (Pye)

LET'S PRETEND—Lulu
{Columbia)

DOM'T SLEEF IN THE
SUBWAY=—Felula Clark
(Pye)
¥ = CLAIRE—Paul and Barcy

%;rm {recca)
m &8 A OMAN'S WORLD—
*Naomi and the Boys
{Philips)

MEXICO

{Courfesy Auvdlomusica)
l]]ﬂnul local orlgin

ek H":ﬂ
1 Tﬂéﬂ\' AQUEL—Raphael

(Gamma)}—Campei

3 CU&HD{II- EI‘EU NU ESTAS—
Raphae ma}—Campei

CELOSO—*Panchos (CBS)—
*M. A. Muniz (RCA—
Mundo Musical

THEME OF THE MONEKEES
—{RCA}—Mundo Musical

9 SHE—Monkees (RCA}—
Mundo Musical

FUE EN UN CAFE—*Apson
{Peerless}—Pending

— ADORO—*A, Manzanero—
(RCAY—Emmi

I'M A BELIEVER—Monkees
{RCA—Mundo Musical

NO—*Carlos Lico (Capitol}—

Emmi

AU’HEUE SE OLVIDE—
*Sonora Santanera (CBS)—
Mundo Musical

NEW ZEALAND

{Courtesy “New Zealand Broadcasting'™)
This Last :

Week Week

1 4 ALL YOU NEED 15 LOVE
—Beatles (Parlophone)
2 1 A WHITER SHADE OF
Fﬁi.ul.Er-—Pmm] Harum

i{ ram

3 2 SILEN 1S GOLDEN—

Tremeloes (CBS

4 1 CARRIE ANMNE—Hollies

(Parl one)

5 8 TABATHA TWITCHIT—
Daw: Clark Five (Columbia)

L] — RHYTHM—

. Puppy

T

8

9

n —

i |
LI = I =

= 8 o om o-d s A B uu—-ig
ra

I I =

(B, T
- WA’I%P'T.D{] UHSET—-‘.I'F.I:]:'A
—_— THAHI'ES TO YOU—Mr. Lee

Grant (HMV)
% THEN 1 KISSED HER—
Beach Bowys (Capitol)
10 6 COME OMN DO TO MY
BOAT—Every Mother’s Son

(MGM)

PHILIPPINES
This Last

Week Week

1 1 A LITTLE BIT H'E, A
LITTLE BIT ¥
Monkees fRCAII—Falinﬂ
Record r#

WHOEVER YOU ARE 1
LOVE YOU—Connie
}-‘um:ls (MGM)}—Mareco,
ne,

SOUL & INSPIRATION—
Righteous Bros. (MGM}—
Mareco, Inc

™0 OF US—Harriette Blake
(Monumenit}—Mareco. Inc.

SOMEBODY TO LOVE—
Jefferson Airplane (RCA)}—
Filipinas Record Corn.

THIS 15§ MY S50NG—Bobby
Vinton (Epic}—Mareco,

Inc.
I'M A BELIEVER—Monkees
{(RCA}—Filipinas Recorp

Corp.
SOUL TIME—Shirley Ellis
(CBS)»—Mareco, Inc.
SINGLE GIRL—Sandy
Podey (MGM)}—Mareco, Inc.
DON'T YOU CARE—
Buckinghams (CBS)—
Mareco, Inc.

9 10
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POLAND

(Courtesy *“'Scout Radio™)
*Denotes local origin
This Last
Week Week

I 1 DEIWNY JEST TEN S5WIAT
*Miemen i Arwarele

A WHITER SHADE OF
PALE—FProcol Harum
(Deram)

THE NIGHT OF THE LONG
GRASS—Trogegs (Fontana)

WATERLOOD SUNSET—
Kinks (Pye)

ALTERMNATE TITLE—
Monkees (RCA)

STUDNIA BEZ WODY—
*Rlackout

10 FINCHLEY CENTRAL—Ncw

Vaudeville Band (Fontana)
6 ZASPIEWAM CI TAK—
*hira Kubasinska

— OKAY—Dave Dee, Dozy,
Beaky, Mick and Tich

{ Fontana)

NEW YORK MINING
DISASTER 194]—Bee Gee's

PUERTO RICO

iCourfesy of TE-VE Gula and
Radioc WUMND)
This  Last

Week Week

1 2?2 CUANDO TU NO ESTAS—
Raphael (United Artists)

I GROOVIN'—Young Rascals
(Alco)

5 LO DE BOOGALOO—Joe

Quijano Orch. (Cesta)
4 GUARDAME TU AMOR—
3

Fal
[

Wb o = g e B
B o=l W L

1 9

Celia Cruz (Tico)
SWEET SOUL MUSIC—
Arthur E‘nnll{ht:n‘.l
I NO VUELYAS—Raphael
{(United Artists)

7 UN HOMBRE Y UNA
MUJER—Hermanos
Castro (RCA Victor)

SEVEN RODMS OF
GLOOM—Four Tops
(Molown)

SHE—Monkees (Colgems)

OH, THAT'S NICE—Pete
Rodriguez Orch. (Alegre)

SINGAPORE

{Eﬂmﬁm Radio Singapore)

Th

Week Week

1 1 A BEAUTIFUL STORY—

Sonny and Cher (Atlantic)

2 2 A LITTLE BIT ME. A
LITTLE BIT YOU—
Monkees (RCA)

WAMDERLOVE—Claudine
Longet (A&M)

4 i MR. EASANT—RKinks

{Pye)

THERE GOES MY
EVERYTHING—Engelbert
Humperdinck (Decca)

CARRIE ANNE—Hollies
{Parlophone)

7 7 CLAIRE—Paul and Barry

Ryan (Decca)

r_
3
4
5
6
7

. ]

9 9
m —

'

LA
i

o

—— e ————— ——

H 8 CAN'T TAKE MY EYES
OFF YOU—Frankie Valli
{Philips)

0 § SUNDAY WILL NEVER BE
THE SAME—Spanky and

r Gang (Mercury)

w1 FUNN? FAMILMH
FDRGDT]'EH FE.'E.LI'HGS
—Tom Jones (Decca)

SOUTH AMERICA

{Courtesy Springbok Radio)
This Las
Week Week
1 1 SILENCE 15 GOLDEN—
Tremeloes (CBS—Ardmore
& Beechwood ([5A)

2 2 A WHITER SHADE OF
PALE—Procol Harum
Deram }—Essex

k! i SILENCE 15 Gﬂ'LI?EN—-
Square Set (Continental)—

M.P.A,

4 4 | TAKE IT BACK—Sandy
Posey (MGM}—Low-Sal

LET'S LI¥VE FOR TODAY—
Grass Roots (RCA)—Dick
James

THERE GOES MY
EVERYTHING—En
;I"ugtpnrdm:k (Dece

THEM 1 KISS5ED HER—
Beach Boys (Capitol}—
Belinda (Ihb)

I THINKE WE'RE ALONE
NOW—Tommy James and
the Shondells [(Roulette)}—
Planetary ™Nom  Africa Lid.

A GROOVY KIND OF
LOVE—Petula Clark
{(Voguel—Screen Gems
Columbia

YAMAD TOKO NDO UTA—
MNew Christy Minstrels
{CB5»—C. Control

SWEDEN
{Courtesy Sveriges Radio)
*Denodes local origin
Thiz Last
Week Week

1 1 ALL YOU NEED 18 LOVE—
Beatles (Parlophone)—

ra
MARIA MIN VAEN—*Larry
Finnegan (Svensk-American)

—Seven Bros.
I'M GOING OUT—"Tages
(Platina}—Edition Odeon
SAN FRANCISCO—Scolt
ﬁﬂ{i:u-:l: (CBS)—Sweden
isic
ALTERNATE TITLE—
Monkees (RCA Victor)—
een Gems
IT AIN'T ME BE—Davy
Jones (EMI}— 4
A WHITER SHADE OF
PALE—Procol Harum
(Deram}—Reuter & Feuter
KVALLENS SISTA DANS—
*Lasse Loenndahl (CBS)}—
Sonora
g B HALAI:A—'HI?J Stars
{ o

-D-lr se
10 6 CARRIE A Hollies
(Farlophone)—Sonora

Ibert

10 7

2 2

3 i

Nashville

Scene

o Continued from page 50

in lowa, . . . Jim and Lyn, of
Tiger Records, cut their third ses-
sion for the Colorado-based label.
They are handled by Marve Hoer-
ner, Amboy, Ill. . . . Atlantic Coast
Records opened this week at Kin-
ston, N. C., with a long line of
releases, President is Leonard Lof-
tin. Brite Star Promotions will work
with this firm. . . . Two hits of
Epic's Jimmy Payne have been
released on one disk with both
sides designated as "A.” They are
“What Does It Take to Keep a
Woman Like You Satisfied” and
“Woman, Woman." Billy Sherrill
has added a new tangy sound to
the new cut. . . . Allen McElroy,
J. B, artist and Record promotions
branch manager in Lubbock, Tex.,
has signed a personal management
contract with Emil Schattel and
the Panhandle Playboys. . . . Dick
Shuey has a new set of releases
out on the Film City label. He
wrote bolh numbers. . . . Fuzzy
Owen, personal manager for M:rle

no longer will play steel
guitar with the Strangers. He will
travel with the group but will de-
vote full time directing Hagpard's
career. Merle will have a new Cap-
itol album release early this month.
. « « The 11th annual MNational
Convention of the American Folk
Musicians Association was held
(25-26) at Winsted, Conn. Hosting
the convention was District Five,
American Folk Musicians Associa-
tion.

The WPLO Western Gentlemen
celebrated Buck Owens' birthday
in a big way, selecting his new
album, “Tender Loving Care,” as
pick of the week, and running a
promotional “happy birthday" con-
test for Buck. Gov. Lester Mad-
dox proclaimed the day "Buck
Owens Day" in Georgia. . . . Mac

Curtis, WPLO program director,
has signed with Epic. . . . The
Wayside Record Co. Mobile
Unit 15 off on a tour of the U. S.
The unit is headed by Lou Casella
with promotion by Little Richie
Johnson. . . . Hank Williams Jr.
and the Cheatin’ Hearts played a
two-day engagement at the Golden
Gate Convention Hall. . . . New
RCA Victor single releases are just
out, including the + Lonesome
Rhodes “Delight of My Day,”
Vernon  Oxford's “Little Sister
Throw Your Red Shoes Away,”
Anita Carter’s “"Love Me Now,"
and the Blue Things “Yes, My
Friend." . . . Eddy Stone’s new
MVM Records release is “Crazy
Now About You" b/w “Down at
Ruby's Place.” . . . Despite rain,
Skeeter Davis played to a crowd of
14,000 at the fairgrounds in Gal-
lapolis, Ohio. . . . Johnmy and
Joanie Mosby, former Columbia
artists now with Capitol, have their
first release out, “"Make a Left and
a Right.” Ken Nelson is high on
this one. . . . Kelso Herston did a
rush session with the Geezenslaw
Brothers, a thing called “Chubby
(Take Your Love to Town," a
parody on Ruby.

B WILLIAMS

Atlanta Bistro Full

e Continued from page 50

WPLO band, with Roy Bee of
Nashville acting as emcee. Mac
Curtis, Tower recording star
and WPLO personality, “helps
us out considerably.”

McMaham is doing a lot of
repeat business. He said he was
“real happy” with this situation,
because it shows satisfied cus-
tomers.
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CHILD OF CLAY,

FES 56X TODAY...
IT'S TOMORROW!

ONCE HE WAS A CHILD-
A BEAUTIFUL CHILD-

A CHILD OF CLAY
SHAPED AND MOLDED
INTO WHAT HE IS TODAY
BUT WHO IS TO BLAME
FOR THIS CHILD OF CLAY

JIMMIE RODGERS
CHILD OF CLAY

B/W TURNAROUND A&M 871

RECORDS

\ =,
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fory
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CONTACT YOUR NEAREST
.BILLBOARD OFFICE:

‘HOLLYWOOD:
BILL WARDLOW
(213) 273-1555
-NEW YORK:
RON CARPENTER
(212) PL 7-2800

HERB WOOD
(615) 244-1836
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Tape CARtridge

Tiedjens Sees Hotels, Motels as
Future Tape CARtridge Market

MILWAUKEE—Tape. CAR-
tridges in every hotel and motel
across the country merchandis-
ing an ever broadening reper-
toire of product, was forecast
by Jim Tiedjens, president of
Midwestern Tape Distributor,
here last week.

“I think the industry should
be doing some basic research
to determine just how broad the
market can be. There must be
hundreds of outlets for car
tape that we are only vaguely
familiar with now.

“We're a mobile society so

Everything sounds better
on...

AMERICAN

CRYSTalikeD

RECORADING TAPE

manufactured by

GREENTREE

A HECTRONIGS

2135 Camyom Dr., Costa Mesa, Calif. 92626

supplier of
the world'’s finest
recording tapes
to the record,
music and tape
cartridge industry

By EARL PAIGE

we have to take the merchan-
dise where the people are and
they're in hotels, motels, resorts,
filling stations, tollway oases
and dozens of other locations.

Tiedjens said that highway
chain operations such as Hornes
and Stuckeys would be logical
outlets for cartridge- merchan-
dising racks. “Anyone who does
any traveling at -all knows how
many products are being sold
in these places along the high-
way.

“It's entirely foreseeable that
you will have tapes that ex-
plain all the natural wonders of
the U. §8.," Tiedjens said. “For
example, if you're in the West
you will find tapes explaining
the Grand Canyon and you will
play these as you come into the
area.

“We're already seeing appli-
cations of non-music on car tape
in the language instruction se-
ries,” he noted. _

(Continued on page 68)

PlayTapePicksDyn
For Latin America

HIALEAH, Fla.—Dyn Asso-
ciated Importers here, a dis-
tribution and sales organization
covering both Central and
South America, has been ap-
pointed exclusive distributor for
the 2-track PlayTape car-
tridge system in those areas,
according to Frank Stanton,

_ PlayTape president.

PlayTape machines and a
complete line of cartridges have
already been shipped to every
country in the hemisphere that
permits imports, said Solomon
Yuken, general manager of
Dyn. This includes all of Cen-
tral America and Venezuela,
Ecuador, Bolivia and Peru. In
addition, plans are under way
for assembly plants in Brazil,
Argentina, Mexico, Colombia,
and other countries which pro-
hibit importation of finished
product.

Yuken believes the market
for PlayTape in Central and
South America could conceiva-
bly be as big as it i1s in the
U. S. He noted that other car-
tridge systems featuring Latin-

Stereo Ta

IMMEDIATE DELIVERY

Allied Products

CARtridges

World's largest catalog of stereo tapes,
8 and 4-track e Pilfer-proof racks ® Dis-
play Cases @ Carrying Cases ® and other

Serving ITCC Distributors and Rack Jobbers in Ohio, Kentucky,
Indiana, West Virginia, Tennessee.

L K _ & X & K X & ¥ _R__ X _E_ R & __XK & ___F__ _E___ R ____§L __ K K __ B

MID-WEST TAPE CARTRHDGE CORP.

407 Blode Street (Elmwood Place) Date
Cincinnati, Ohio 435216
[[] Dealer
Check [] Industry [] Record [] Distributor
[] Automotive [} Other

| am interested in details concerning your line of
B and 4-track stereo tape cartridges.

DISTRIBUTORS

and Rack Jobbers

Phone 513—242-4030

Name
Address

Ry,

City State

Zip Code

B nnnmmmmmm

B-12

R R i nm
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- first year as an

American artists and Latin-
American songs do quite well
south of the border.

PlayTape just recently started
its move into Italy through the
Ezio & Nino Consorti Co. The
unit is also in England through
George Martin, who produces
the Beatles records, and Japan
through the Tokyo Broadcast-
ing Service and Yamaha. Irwin
Specialty handles the unit and
cartridges in Canada. PlayTape
is also in several other coun-
tries, with further expansion
plans already in the works,

Discount Firm
Makes Inroad
In Tape Field

By BILL WILLIAMS

ATLANTA — World Elec-
tronics, in the heart of Atlanta,
is a “discount electronics™ firm
which is just now making in-
roads into the tape CARtridge
field.

The Atlanta outlet is one of
four owned by the firm. Two
are in Norfolk, Va., the other
in Charlotte, N. C.

Gilbert Rothstein, who man-
ages the Atlanta store, just
moved to this city from Nor-
folk, where the firm stocked
more than 1,000 cartridges and
“moved them consistently.”

“We're really just getting
started 1n Atlanta,” he said.
“Our sale of tape will pick up
—I know there’s a good mar-
ket for it here—but we have a
great deal of work to do.”

In Norfolk it was not un-
common for Rothstein to move
50 cartridges a day. He hopes to
duplicate that in  Atlanta.
“Watch the newspapers here,”
he said. “'We'll be doing all sorts
of publicity and advertising,
and we'll have things moving in
this part of the country.”

“We're really just getting
car tapes, though,” he added.
He said he felt the Atlanta

(Continued on page 68)

Muntz Maps Attack
On Foreign Market

LOS ANGELES—Muntz In-
ternational has mapped a three-
step approach to building a
solid, global sales-service mnet-
work. Overseas director Ron
Gordon has begun implement-
ing this approach through visits
to the duplicator/player manu-
facturer's 42 international dis-
tributors, Recently returned
from three weeks on the Conti-
nent, Gordon leaves Sept. 1 for
three weeks with South Ameri-
can distributors, all of whom
have been set up during Muntz’
international
company.

Gordon’s plan entails service,
local music acquisition and
“special tools” to enable dis-
tributors to cope with local law
and marketing. conditions.

“Service is the key to a suc-
cessful overseas operation,”
Gordon said. “Any client's sales
program will die in the face of
unsatisfied customers and local
competition.” Muntz' distribu-
tors, depending upon the coun-
try, fall into one of two cate-
gories: auto and car radio dis-
tributors and electronic enter-

tainment equipment manufactur-
£rs.

Service entails providing in-
stallation procedure informa-
tion, adequate tools to accom-
plish the job, spare parts pack-
ages and quality control pro-
grams.

“Special tools” entails design-
ing 4-track player equipment to
the needs of a particular coun-
try. “We are developing players
for countries with positive
grounds, for countries where six
volt batteries are used and for
countries which have 220 wvolt,

50 cycle electric systems,"”
Gordon said.
It also involves preparing

component kits for countries
with a high duty on finished
goods, so the units can be
shipped in and then assembled.
In the music area, Muntz is
working on obtaining music di-
rect from local sources or from
licensees of American labels.

Gordon reports in the first
year of international operations,
that 15,000 4-track players and
60,000 cartridges were sold.

Japanese Broadcaster
Expands Duplicating

TOKYOQ — Japan's leading
commercial broadcasting com-
pany, the Nippon Broadcasting
System, has swung into high
gear with its new cartridge du-
plicating and recording service.
According to Johnny Takasaki,
the company's executive in
charge of tape activities, the
company is selling 80,000 car-
tridges per month of which 50,-

wwWw americanradiohistorv com

000 are 8-track and 30,000 are
4-track.

Takasaki, who is a disk jockey
and performer on Fuji TV and
Nippon Hoso Radio, both
wholly owned by NBS, plans
cassette production this fall. He
believes cassettes will assume
an important position in the
Japanese cartridge market as

(Continued on page 68)

ADVERTISEMENT

TAPE
CARTRIDGE
TIPS

by Larry Finley

On the way to Washington, D. C.,
last weekend, we picked up a mag-
azine which “unveiled” the new '68
model automobiles and were most
happy to see that the "Big Four,”
General Motors, Chrysler, Ford and
American Motors, were featuring the
gight track stereo tape deck once
again. 0Of special interest was the
fact that Chrysier, which offered a
stereo tape deck as an “after-
market" product last year, is now
offering the eight track stereo tape
deck as factory-installed, optional
equipment. This also applies to
many other automobiles, especially
to those in the Ford line.

We do not have the dollar
amount, but the “Big Four” will
be spending many millions of dol-
lars on television, in newspapers
and magazines and on billboards,
with a considerable amount of their
budget selling the “stereo-eight
track’” story to the public. This
advertising, combined with the ad-
vertising done by the major home
entertainment manufacturers, will
more firmly establish the stereo
tape cartridge industry.

The purpose of our trip to Wash-
ington was to visit with the "Jones
Boys.” Allan Jones was starring at
the Terrace Room in the Shoreham
Hotel and Jack was appearing in
concert, together with Hank Man-
cini, at the Amphitheatre. (This is
the first time that both father and
son has appeared in the same city.)
At Allan's closing show, Jack, Hank
and our entire party were treated
to an outstanding performance:
Allan receiving a standing ovation
from the entire audience.

There was a party following the
performance with approximately 30
people, and we were amazed to
find that a number of the guests
had stereo tape decks. Ukie Sherin,
who is starring at the Marguee
Room of the Sheralon, has an eight
track tape deck in his car as well
as one in his home; Bob Cross,
whose band has proved itself to be
one of the most outstanding dance-
show bands in the Mation, possessas
a Lincoln Continental with an eight
track unit; Jack Jones, Hank Mancini
and Allan Jones are owners of eight
track units; Doug Talbot, Jack Jones
music conductor, the Maitre D' (did
not get his name) and Marvin Jo-
sephson, Allan Jones' manager, all
own four track auto units. Also,
Jan King. (Bob Hope's right-hand
gal) who was visiting Washington,
owns an eight track unit in her car
as well as four and eight track units
in her home.

Al were enthusiastic in their
praise of the stereo tape cartridge
concepl, and the tape cartridge
industry became quite the topic of
conversation.

The percentage of guesis who
had stereo units was high—perhaps
because these people were associ-
ated with show business. However,
this is proof that once one is ex-
posed to the stereo tape cartridge
concept, his enthusiasm helps to
sell other units.

This should be an example for
YOU . . . ITCC distributors and deal-
ers . . . to install stereo tape units
in your cars and homes in order
to acquaint more people with this
new entertainment concept. When
the idea is sold, the ITCC stereo
tape cartridge market will grow at
an even greater rate than it is now.

A little persuasion goes a long
way and what an enjoyable way to
prosper!
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soul
apes

The best in
4 & 8 track

'R & B cartridges

CHUCK BERRY ® MAMAS & PAPAS
BOOKER T = BRO. JACK McDUFF
EARL BOSTIC = MUDDY WATERS
JAMES BROWN = WILSON PICKETT
JAMES CARR = OTIS REDDING
GENE CHANDLER #» DELLA REESE
RAY CHARLES = MITCH RYDER
ARTHUR CONLEY = SAM and DAVE
KING CURTIS & The SHIRELLES
BO DIDDLEY = NINA SIMONE
LEE DORSEY » PERCY SLEDGE
ARETHA FRANKLIN ® BILLY STEWART
HOWLIN" WOLF = JOE TEX
The IMPRESSIONS @ CARLA THOMAS
CHUCK JACKSON = OSCAR TONEY Jr.
BAR KAYS ® The TURTLES
The KINGSMEN = DIONNE WARWICK
RAMSEY LEWIS o YOUNG RASCALS
.

General Recorded Tape
1262 Lawrence Station Road
Sunnyvale, California 94086
{(408) 738-2660

Tape CARtridge

Norelco Designs
New Package
For Cassette

NEW YORK — Norelco has

‘designed a new package geared

to accommodate its Carry-
Corder cassette unit and to
double as a self-merchandiser.
The new package, which meas-
ures 0% by BYa by 434 inches,
will hold the larger carrying
case for the unit. Included in
the interior storage space is
room for the unit's microphone,
which previously was carried in
a snap-on exterior pouch,

The front and back covers of
the four-color package feature
an almost full-size replica of
the Carry-Corder. One side
panel depicts a wvariety of ap-
plications for the unit, while
the other side panel displays
accessories available for the
machine,

Mahler Starts
Cartridge Firm

ROYAL OAK, Mich. — A
new tape CARItridge duplicat-
ing company has been formed
here. Headed by Burt Mahler.
the company, Tape-Tronics, has
recently acquired the entire as-
sets of Rael Sounds and opera-
tions have already begun.

Present capacity of the plant
s 100,000 cartridges per
month, according to Mabhler.
But he said that expansion was
now underway and with the re-
ceipt of new equipment on or-
der, this capacity will be sub-

Gauss Steps Up Cassette Move

LOS ANGELES — Gauss
Electrophysics, which became
an MCA subsidiary in March,
has adapted its main tape CAR-
tridge duplicating machine, the
G-12 to handle cassettes.

Reproduction quality of cas-
settes is “commercial high fi-
delity,” in the words of Bill
Gara, Gauss' general manager.
“It's not super hi-fi yet, but
we're quite delighted with the
sound quality of the system.”
Gara, whose two and one-half
year old firm has specialized
in developing 4- and B-track
continuous loop duplication sys-
tems, admits he once felt that
cassettes were an inferior sys-
lem.

MNow, after adapting the
“focus pap” duplication head
process for cassettes, he feels
that the Philips system “will
wipe out endless loop car-
tridges for the home consumer
within five years.”

Using the Keith Johnson in-
vented “focus gap™ system for
placing the sound information
on the tape in a perpendicular
pattern to the moving tape,
Gauss claims four advantages in
cassette duplication.

Lower distortion, better fre-
quency responses (over eight
octaves), higher recording levels
and improved signal to noise
ratios,

The G-12 duplicator was de-
signed in conjunction with Cap-
itol Records last summer as an
B-track machine., It has since
been adapted to handle B-track
and the European cassette con-
cept,

There are three parts which

switching from one system to
any of the other two. Record-
ing heads, mechanical tape
guides and plug-in circuit cards
which change the amplifier out-
put have to be switched. Gara
says an engineer, after a few
run-throughs, can .change one
slave in 30 minutes.

A duplicating system of one
master and one slave designed
for both 4-track and cassette
sells for $16,350. The B-track
price is $17,890. The machines
are assembled in the firm's
Santa Monica factory, with 60-
90 days required for delivery.

Gara says inquires about his
duplicators have increasingly
been  mentioning  cassettes,
“People overseas who haven't
landed with 4 or 8 dont know
which way lo go,” he says,

Gara claims he has held dis-
cussions with several domestic
and foreign music companies
about  their adopting the G-12
for cassette use. The factory
can produce 10-15 machines a
month with existing manpower,

LOS ANGELES—Greentree
Electronics breaks ground Sept,

30 for its new eight-acre tape .

manufacturing plant near New-
port Beach on the Irvine Indus-
trial Complex in Orange
County. The facility should be
completed by April, 1968, ac-
cording to  Sidney  Brandt,
Greentree's president.

NELEADES

MUNTZ'>‘) STEREO-PAK

stantially increased. have 10 be converted when

FROM THE

The company, recently

WORLD LEADER!

NEW RELEASE #29—BILLBOARD, SEPT. 1, 1967

FOUR-TRACK CARTRIDGES

FC4-67570.....ENGLAND'S GREATEST HITS—Various Artists
PC4-600-248. .. FRANKI VALLI 50LO
AWA-1692 TRIANGLE—The Beau Brummels
4WA-1698 THESE ARE MY SONGS5—Pet Clark
4WA.-I?“|| R Auum l?‘m'_h“fl F:Il.ll ‘ Mﬂr"
AWA-1706. ... .LOVE, A FEELING OF—Chad Mirchell
AWA-1708.....THE EVERLY BROTHERS SING
AWA-1709. ....5ILVER THROAT—BIll Cosby Sings
WELCOME TO MY WORLD—Deon Martin
4RA-6255..... .TRINI LOPEI—-NOW!
THE LIVE KINKS—The Kinks
ARE YOU EXPERIEMCED?—The Jimi Hendrix
Experiance
UNDERGROUND—The Electric Prunes
BEST OF THE BEACH BOQYS, VOLUME 2
4CL-2711..... . SPRING!=The Lettermen
4CL-2712 JUST FOR NOW—MNancy Wilion
4CL-2747 PETER AND GORDON IN LONDON FOR TEA
ACL-2797...... THE BEST OF WAYNE NEWTON
10A-584....... THERE GOES MY EVERYTHING—Don Cherry
12A-260...... WHILE WERE YOUNG—The Young Americans
12Y-263. ...... | LOVE YOU—The Billy Vaughn Singers
LOMNELY HARPSICHORD OMN A RAINY NIGHT—
Jonathan Knight
14A-684.......JAMES BOND DOUBLE FEATURE—Billy Strange
GOLDEN HITS—THE BEST OF BILLY VAUGHN
veios.. GOLDEN HITS—THE BEST OF LAWRENCE WELK
“LIVE" AT THE APOLLO—Jomes Brown
THE HITS OF THE MONKEES SUNG BY THE

BOSTON TEA PARTY

21A-510.......THE GREATEST HITS OF IKE & TINA TURMER
MINGUS, MINGUS, MINGUS, MINGUS, MINGUS—

Charlie Mingus
26A-487. .. .... THE POLL WINMERS RIDE AGAIN!—

Barney Kessel, Shelly Manne, Roy Brown
29A-149, THE BLUES 15 WHERE IT'S AT—Otis Spann
56C-232.......THE BEST OF ODETTA
60A-146 THE FEENJON GOES GREEK
20G-1462 GROFE: GRAND CANYON SUITE/ MISSISSIPPI

SUITE—Howard Hanson Conducting Eastman-

Rochester Orch.

M-30 Car Steren

139

Fontona
Philips
Warner Bros.
Warner Bros.
Warner Bros.
Warner Bros.
Warner Bros.
Warner Bros. 1
Reprise
Reprise
Reprise
Reprise

CURRENT
BILLBOARD
POSITION SELECTION

Reprise
Capital
Capitol
Capitel
Capitol
Capital
Monument
ABC

Dot

LTHE DOORS. . ... .. .covcvnvinnrsn Elekira

Hopefully,” the output will in-
crease in steps to 50 machines
a month.

Gara's caution is predicated
on the MCA image which en-
gulf’s companies it buys. MCA's
policy is to avoid specifics. The
entertainment industry  giant,
which owns Decca Records and
Universal Pictures, is the con-
trolling stockholder and chief
financial backer for Gauss.

In fact a Gauss system was
just installed in Decca's Glov-
ersville, N. Y. factory. Origi-
nally designed for 4- and 8-
track, it is cassette capable.

Since April, Gauss has de-
livered four duplicating systems
to customers in the l% S. and
abroad. Gara believes that with
the “focus gap" process, cas-
setfte tape run at 1% inches
per second is comparable in
guality to a 45 single. The G-12
master duplicator can run at
speeds of 240, 120 and 60
inches per second—240 being
32 times faster than, a reel
tape’s playing speed.

Greentree Breaks Ground
For New Calif. Tape Plant

bought by Bell & Howell, oper-
ates two tape manufacturing
factories in Costa Mesa, a near-
by Orange County community.
These two plants will be closed
when the new factory is com-
pleted. All executive offices will
move to the new location,
The equipment manufacturers’
raw tape will be transported to
(Continued on page 68)

FROM THE TOP
OF THIS WEEK'S BILLBOARD LP CHART

MUNTZ

ARTIST LABEL CATALOG =

....5GT, PEPPER'S LONELY HEARTS
CLUB BAND ........The Beatles. .Capitel..... 4CL-2452

214445

.- INSIGHT OUT. .. .The Association. . Warner Bros, AWA-16%6

... HEVER LOVED A MAM THE WAY
I LOVE YOU....Arctha Franklin..Atlantic ..

. AWA-1696

Viveo

Crescendo
Dot

FROM THE TOP

Dot OF THIS WEEK'S BILLBOARD HOT 100

King

Boss-Calendar
CUBREMNT

Sue BILLBOARD
Impulse POSITION SELECTION

Contemporory 1.

BluesWay
Tradition
Meoniter
Mercury
.. COLD SWEAT

AR-500  Home
Record-Playback
Limit

199

ARTIST

..ODE TO BILLIE JOE Bobbiec Gentry. . Capitol

MUNTZ

LABEL CATALDG =

45K-175

.« LIGHT MY FIRE....,.The Doors...Elekira

James Brown & The Famous Flames..King

Home 4-Track
B-Track
Playback

119*

7715 DENSMORE AVE., VAN NUYS, CALIF. 91406 (213) 989-5000
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/7 different labels

are stuckon Audi ]
.=.,. 1A diopak

TAFE CAHTHILK

Audiopak' . _

e

NEW , « ¢+ compact and portable
CARRYING CASE

FOR TAPE CARTRIDGES

HOLDS NINE 4 OR B TRACK TAPE CARTRIDGES.
Handsomely designed, made to last and enjoy.

OTHER FEATURES

Charcoal with off-
white top. Made of
high-impact styrene
with a gulyprup}r-
lene roll-back top.
Ask about special
custom - styled
cases,

. A, Int.@

Write today for detailed
distributor information

Highway 69 and Corum Road, Excelsior Springs, Missouri 64024

A.C. Bl6; TH 7-6050 — ME 7-2114

STEREO TAPE CENTER
DISPLAY CASE

$A().50
only AT
F.0.B.

Sturdily constructed of 15"
plywood. Unbreakable lucite,
sliding doors, Pilferproof lock
and two keys. 2-ft square—
7" deep—holds up to 96
tapes, 4 and B8-track— 240
cassettes. Handsome decorator
color,

SPECIAL OFFER!

This case is yours FREE with
purchase of Stereo tapes . . .
send for full details.

Audio National

Box 35, Springfield, N.L
or call Area Code 201 379-5532

| Duplicating for Stereo and Mono Norelco Cassettes

DUBBINGS ELECTRONICS INC.
1305 8. Strong Ave., Copiague, N. Y., 833-1000

You Help RED CROSS the UNITED WAY. THANKS!
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lape CARtridge

Tape Room Aids Recorder Sales

CHICAGO — Alan Radio
claims success with ils new
audio-video tape room which
opened recently. Bill McEvoy,
manager of the department, says
the room has greatly enhanced
the sales of all tape recorder
units for Alan,

Formerly, Alan displayed and
demonstrated all tape units on
the general floor. “This new
room is specially designed for
excellent acoustics.” Tape buffs
have the freedom to roam in

the Alan tape room and operate
any of the machines on display.
The tape units are set attrac-
tively apart on built-in shelves
so that each can be operated
and to its full benefit.

A good portion of the room
is devoted to 4-track, 8-track
and cassette players in the Lear,
Craig, Automatic Radio and
Norelco lines. As far as which
type is the more popular, Mc-
Evoy comments, “it's kind of a
toss-up between 4 and 8 track.

Japanese Broadcaster

o Continued from page 65

soon as Japanese manufacturers
get into production with cas-
sette stereo players. 8-track sales
according to Takasaki, are in-
creasing, with 4-track sales di-
minishing,

Repertoire recorded and sold
by NBS in Japan is entirely
their own, recorded in their stu-
dios, and marketed under their
label, Pony Pak. The catalog
consists of 2,000 titles. Plans
are being made to include for-
eign repertoire in the near fu-
ture.

TBS distribution is 70 per-
cent NBS with the remainder
through independents. Retail
outlets are supermarkets, book
stores, coffee shops, gasoline
stands, and record stores.

Another NBS first in Japan
will be a wired radio (audio)
service furnished free to sub-
scribers via leased telephone cir-
cuits. Overhead and profits will
come from advertisers. The serv-
ice will be known as the “"Nip-
pon Hoso (Japanese word for
broadcasting) Cable Radio Serv-
ice,” Programming will begin in
September.

Greentree Breaks Ground
For New Calif. Tape Plant

o Continued from page 66

the new plant. In addition,
Greentree is having outside
manufacturers build a number
of new pieces of equipment, in-
cluding tape coaters and splic-
ers, which will increase the fac-
tory’s output. Brandt estimates
the new factory’s output will
triple Greentree’'s present pro-
duction, which i1s measured in
millions of feet of raw tape.

Initially, 120 persons will
work in the facility. The com-
pany plans expanding its audio
tape line, Brandt said to service
the parent company's own line
of audio tape recorders.

Greentree currently manufac-
tures raw tape for reel-to-reel
and cartridge clients. Music
duplicators are its customers.

The expanding tape market,
both in cartridge and reel, ne-
cessitated the company's move
to greater quarters, Brandt said.
The company manufacturs raw
tape for Capitol, Columbia,
Fedmart, Allied Radio and ‘the
May Co,, for example. It also
sells its American brand to the
public through retail outlets.
Its industrial division handles
lubricated cartridge tape and
its stereo tape division manu-
factures and sells reel tape ex-
clusively for Dot, Warner
Bros. and Reprise.

Tiedjens Sees Hotels, Motels as
Future Tape CARtridge Market

o Continued from page 65

But he also said that tape
playback manufacturers must
do much more in the area of

consumer promotion if the po-
tential in the business is to be

reached,

“We're at least five vyears
away from really approaching
the mass merchandising poten-
tial in car tape. The manufac-
turers need to do a lot more
promotion because people sim-
ply just know what car tape is.

“There is ths talk of the con-
fusion between 4-track, B-track,
cassettes and 2-track play tape,
but actually,"” Tiedjens con-
tinued, “this isn't the problem.
People just don’t know about
tape period.

“Also, to properly handle, say
a motel chain, you would need
a service type distribution op-
eration. Of course, maybe we'll
be vending cartridges in motels
just like they do sundries right
now. All this is possible.”

Tiedjens isn't concerned about
the diverse configuration in
tape today. “We're one of the
largest suppliers of tape. We'll
sell what moves and our men
are in the field and know
what's moving,” he said.

Currently, he sees a direct
correlation between chart prod-
uct and tape, but commented,

WWW americanradiohistorv com

“Tape has a longer selling span.
We have ﬁmple still wanting
some of the great selling al-
bums of five years back. They
buy a tape player and suddenly
they're in the market for cata-
log merchandise.

“"About a year ago we con-
tacted Billboard and asked
them to do a run-down on all
LP's that were on their charts
for a period of one year or
more. They went back five
years for us and this list became
a nucleus for our own catalog
inventory.

“Midwestern, which is going
into computerized inventory
and stock movement proce-
dures now and uses restocking
tear-tabs on cartridges, is sell-
ing 4-track and 8-track about
the same ratio, Tiedjens said.

“It depends entirely on the
market and which machines are
being promoted. You go into a
town like Rapid City §. D., and
you'll find a lot of 4-track be-
cause this has been promoted
and the young people have the
equipment.

“In Michigan 4-track and 8-
track are running even except
for Detroit where 4-track has
an edge. In Wisconsin 4-track
15 outselling 8-track. “The di-
rection depends on where
you're pointing your promo-
tion."”

In sound quality, 1 would say
4 and B are about the same.
There 1s a little difference in
the noise ratio between 4 and
8 but not enough to affect the
sale of 8.

The cassette, McEvoy claims,
plays a new role in the tape
world. “I think there is a lot of
public confusion about the cas-
sette. As a recording device it's
excellent, but it doesnt do a
good job on music reproduction.
We carry mostly small portable
units of cassettes. Many people
buy these for taping lectures
and other educational purposes.
Even the two-speaker home unit
we have doesn't seem to have
the quality of music reproduc-
tion as the 4 and 8 tracks.”

Many tape lovers have be-
come educated about 4 and B
track, McEvoy says, through the
growing popularity of auto
units. Alan sells the auto units,
but McEvoy says there is a
demonstration problem because
the store does not install them.
“l1 have a portable Lear which
is used to demonstrate the
sound, but it really doesn't com-
pare with a car because a car
1s a perfect sound booth.”

What do the real tape buffs
want? “The purist still goes for
the reel-to-reel unit. The big-
gest reason for this is because
they cannot re-record over the
4 and 8 track cartridges,” Mec-
Evoy explains.

Discount Inroads
e Continued from page 65

market was particularly strong
for car tape sales, We'll be
stocking them heavily.

“Record rack jobbers will be
racking- far more tapes in the
very near future,” Rothstein be-
lieves, “And that's when things
will really move.”

He said World Electronics
was the only such discount firm
in operation in this part of the
South, and that it would grow
to match the other three out-
lets.

DIRECTOR
OF SALES

A challenging oppertunity exists
with a leading Tape Cartridge Man-
ufocturing and Marketing Firm for
a Sales Executive of proven ability.
Philadelphia area.
SALARY = BOMUS
FRIMGE BEMEFITS

SEND ALL PARTICULARS TO:
BOX 207, BILLRBOARD
165 West 46th Street
MNew York, New York 10034

IRISH MAGNETIC RECORDING TAPE
454 Hroadway, Mew York, N ¥, 10013
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- Audio Retailing

AUTOMATIC PLAY OF 45-r.p.m. records in the home or in record stores
is made easy with this compact, portable unit called the Discomatic.
The machine operates on one motor and weights only 30 pounds with

a full record load.

Scanning The News

Autograph parties have been
highlighting record retail activities
in August. Lansburgh Department
Stores, Washington, D. C., invited
the public to meet Henry Mancini
and Jack Jonmes. ... The Lettermen
made a personal appearance at
the main store of Maison Blanche,
New Orleans. . . . L. 5 Ayres
Department Store, Indianapolis,
had Liberace on hand to sign auto-
graphs for fans. They featured his
latest album, “Liberace Now!" for
$3.89 in mono or stereo. . . .
Phyllis Diller signed autographs at
Z. C. M. L in Salt Lake City. Her
four albums were advertised for
$3.97 each. . ., . In celebration of
their grand opening, Record Ren-
dezvous, Kansas City, Mo., invited
Peaches and Herb and Skitch Hen-
derson. . . . Stern Bros. in New
York City featured Trini Lopez
in an autograph session. . . .
Sears in Dallas had the Teddy
Neeley Five perform at their fall
fashion show. . . . Radio Shack an-
nounced the opening of three stores
in the greater Kansas City, Mo.
area and one in Greensburg, Pa.
The company reported that even
more stores were planned for the
Kansas City area. , , . Music Box,
San Francisco, celebrated their
grand opening with an album sale.

. . . The latest albums by Ray

harles, Frankie Valli and the
Temptations went for $2.99; Jimmy
Smith's “Blue Note" sold for $3.99
and “England's Greatest Hits,"
$2.42. . .. "Free stereo gifts” were
offered by Hi Fi Corner, Los
Angeles, in celebration of their
expansion. The gifts included such
items as turntables, changers, re-
cording tape, cartridges, speakers
and more. . . . John Flintjer of
Record Rack, Houston, discovered
an unusual music fan living in the
attic of his store, a raccoon. Flint-
jer commented that he did not
know whether the raccoon prefers
his attic to a hollow log or whether
he just likes the psychedelic sound.
.« . oylvania Electric Products
has filed for public sale of $50
million sinking fund debentures due
1992, The company reports the
funds will be used to repay short
term bank loans. . . Philco-Ford
has received the “Friends of Serv-
ice" award from the National Al-
liance of Television and Electronic
Service Associations (NATESA)
for the seventh straight year. . . .

Say You Saw It in
Billboard

Dayton’s Department Store ran a
promotion in Minneapolis and St.
Paul where the two winners of a
drawing personally met the Mon-
kees, Over 70,000 entered the con-
test. . . . The City of Philadelphia
staged a “Total Teen Scene” at
the John F. Kennedy Plaza which
turned out not to be totally teen.
Many middle-aged teeny boppers
showed, . . . Howard W. Sams
& Co. has released several new
technical books: “Measuring Hi-Fi
Amplifiers,” “Diode Circuits,” “Un-
derstanding UHF Equipment" and
*101 Ways to Use Your Square
Wave and Pulse Generators.” . . .
Philco-Ford awarded 15 scholar-
ships to two management sessions
offered by the MNational Appliance
Radio-TV Dealers Association. The
winners are: Roy Coffey. Advance
Stores, Roanoke, Va.; Irving Weiss,
Firestone Tire & Appliance, Shar-
on, Pa.; L. W. Redick, Buchanan
Service, Dover, Del.; Loyal Lee
Sr., Lee's Radio & TV, Oklahoma
City; Alvin Perlman, Zemel Bros.,
Bridgeport, Conn.; Roderick O’'Con-
nor, Seaboard Appliance Co., At-
lantic City; Richard Wells, Wells
Appliance & TV, Minneapolis;
Don Fuller, Townsite TV Ap-
pliance, Monroe, Mich.;: James Eb-
bler, Ebbler Electric Co., Allon,
Ill.; Ralph Quevedo, AFCO, Inc.,
Santa Maria, Calif.; Roger Ro-
bohm, Robohm Appliance & TV,
Englewood, Colo.; Chick Hillier,
South East Furniture Co., Salt
Lake City, and Mac Wilkerson,
Melody TV & Appliance, Seattle.
PERSONNEL MOVES: Lawrence
LeKashman has been named presi-
dent of the Bogan Commnications
Division of Lear Siegler, Inc. . . .
Symphonic Radio & Electric Corp.
appointed William Emmenegger as
manager, sales private label divi-
sion. The company is a wholly
owned subsidiary of the Lynch
Corp. . . . Sylvania has made
several new appointments: Paunl L.
Schiavone was named to the newly
created position of director of
operations analysis. Palrick R, Wil-
son becomes project manager for
the company's public relations de-
partment. Jack Parish is the new
sales promotion manager. . . .
General Electric promotes two:
Christopher T. Kastner was named
general manager of the tube depart-
ment and Cecil 5. Semple becomes
general manager of the audio prod-
ucts department in Decatur, Ill.

. . .Two district service managers
were appointed by Philco-Ford:
Leonard H. Hardin will serve in
Memphis, Tenn. and Wilbur H.
Wertz covers the Detroit area.
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Discomatic
Creates Mini
Jukeboxes

PLAINFIELD, N. J. — Dis-
comatic, Inc. is a newly in-
troduced jukebox which can
be used in the home or to dis-
play the top 40 singles in a
record retailing outlet. Imported
from Switzerland, the Disco-
matic can play BO sides of 43
r.p.m. records with completely
automatic push-button selection
of any or all 80 tunes. Sug-
gested retail price is under $200
with delivery,

It is engineered much the same
way as coin operated jukeboxes.
Individual tunes are  pro-
grammed by pushing appropriate
buttons. The Discomatic then
selects the correct record from
the rack, plays the desired side,
returns the record and goes on
to the next selection.

The miniature jukebox is
operated by one heavy-duty
motor, Complicated adjustments
of full-size jukeboxes, such as
relays, solenoids, magnetic
clutches and stepping switches,
are said to have been -elimi-

nated.
Watches
Some of the same techniques
used in manufacturing Swiss
watches are employed in the
mechanism of the Discomatic.
Turntable performance has a

(Continued on_page 70)

Philco Introduces Three
Youth’ Portable Phonos

PHILADELPHIA — The
youth emphasis apparent In
many 1968 home entertainment
lines showed up in the newest
phonographs from Philco-Ford.
The firm is offering three ;.ma]l
portable phonographs, single-
play models, specifically de-
signed for what the company
defines as the “youth market.”

Two of the new portables
have built-in transistor radio re-
ceivers,

Philco has also introduced a
new all-transistor FM-AM radio
Model 972ZWA, at $34.95.

Two new console phono-
graphs just introduced by Philco

Radio Promotion
A Big Success

NEW YORK — Norelco re-
ports that its current radio pro-
motion has been the "most suc-
cessful merchandising effort” in
the firms history. Called "Adapt
to Promotional Power,” the pro-
gram offers Norelco AC adapt-
ers for the company's top four
portable radio models to deal-
ers at no cost, a value of 514.95
each.

The program will be in ef-
fect through Sept. 30. To
qualify, a dealer must place a
minimum order for any assort-
ment of Norelco radios. With
each L638, L962, P463 and
573 included in the order, the

(Continued on page 70)

include Model 1835WA at
$389.95 and Model 1865WA al
$298.95, All these new mudgls
supplement 1968 products in-
troduced recently in Las Vegas,
Nev.

SHIPMENT

OUR GUARANTEE . .  orders for
diamord and sapphire needies,
Power Points®, cartridges, spin-
dies, tape and accessories are
shipped from our central Mid-West
location (near Chicago) the same
day order is received . . . and at
direct to-you low prices,

Save delay—write for
Pfanstiehl's self-mailer
order farms now.

W DIRECT-TO-DEALER

f’f anstiehl

CHEMICAL CORPORATION = BOX 4%
T0d LAKEVIEW AVE. * WAUKEGAN, ILLINOIS
Originators of the §7.75 Diomend Nasdls

This 100 Year Old Company
Is Still Setting Records!

. « « filing many kinds of '‘records,'’ that is!

In fact, today

AMFILE has a phono record carrving case for every market.
Whatever a customer's case preference, you can match it
profitably with a smart and sturdy Platter-pak Record Carrying

Case.

All cases are bound in genuine Kivar, a plastic-coated, mois-
ture-resistant material used for covering luggage. Available in

a variety of sizes, designs and colors to satisfy the generation

that's really tuned-in on today's record bonanza.

You'll find

ready sales for these hot items so make sure you have an
adequate inventory to satisfy the demand.

And, don't overilock the hot new Op-Art designs by Amfile or

the Cartridge Tape Cases that are

increasing in popularity

every month. For complete information and the name of your
local distributor, write the company that's been growing young
for 100 years. Or better yet, give us a call collect at Area

Code 815-933-3351.

You'll be pleased with the profits!

B\ ANNIVERASARY

AMBERG FILE AND &F INDEX CO.

Amfile

1625 DUANE BOULEVARD = Chicago Direct Line 644-9225

Wwww americanradiohistorv com

KANKAKEE, ILLINOIS 60901
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CLASSIFIED MART

| BUSINESS OPPORTUNITES

LIKE I TOLD YOU, MELVIN, GOPHER
Producisa are selling all thelr 13xi4
stereo divider cards with red letter and
the word stereo) for 20+ gach. That's
frelght prepald on a first come flrst
served basis until they are sold. 5o you
had better hurry while they have a good

selection. Just send your check with
your order to Gopher Producis Corp.,
Hm&tﬂlz. Berkaley, Callf. 84701, P .5 : You
CaT

price

hardly gei the plastic for l‘.l'.ll;
s L1

ATTENTION, RECORD OUTLETS: WE
have the largest selection of 45 r|::m
oldies and goodies at 25¢ each, also
major label LP listings at promotional
prices., Send for free listings. All orders
welcome.  Apex Rendezvous, Ine, 390
HKings Highway, Brooklyn, M. ¥, o

~ EMPLOYMENT SECTION

HELP WANTED

JUKE BHOX MECHANIC WANTED., WILL
pay top wages for good man. Steady
work. od working conditions. Write
Bax 327, Billboard Publishing, 188 W.
Randolph 5t.., Chlcagao, T11. 60601, sclh

TELEPHONE SOLICITORS

Year-round job/$150 o week draw.
Good opportunity.
DE 2-5737

110 5. Dearborn, Suite 506
Chicago

se9

PROMOTIONAL SERVICES |

BE DIFFERENT! BANDS, CLUB OWN-
ers, the newest innovation in total
environment entertalnment, “The Paych-
Sonle Pulsator.” For more information
write: Psychedelie, Lid,, Box 123, Wheel-
Ing, W. Va BEY

“Nafional Record Promofion

{You Record It—We'll Plug It)
Music Makers Promotion Metwork
w Mew York City #

20 Years' Dependable Service
Erite Star, Cleveland, Ohio
Covering All Major Cities, Mashville,
Chicogo, Hollywood, Ete.

« DISTRIBUTION ARRANGED

& MAJOR RECORD LABEL COMWTACTS

& MATIONAL RADIO & TV, COVERAGE
+ BOOKING AGENT CONTACTS
*
w

MAGAZINE-NEWSPAPER PUBLICITY
RECORD PRESSING

General Offlee:
208 Stahlman Bldg., MNashville, Tenn.

Mailllng Address:
14ER] Owverlook Dr,, Newbury, Ohio

Send All Records for Review to:
Brite-Star, 14881 Overlook,
MNewbury, Ohla
CALL: Cleveland (216 JO 4-2211

NATIONAL RECORD
PROMOTION & PUBLICITY
CONSULTATION

All guestions answered abow Re-
cording. Dilsirlbuilon, Priniing. Ship-
ping. Music Pohlishing, eic.

PRESSING
Mo job ton small

DISTRIBUTION ARRANCED

MORTY WAX

PROMOTIONS
MISCELLANEOUS |

1650 Broadway
N.Y.,N.Y.10019
cl 7-2159

- -

NASHVILLE, TENN.'S
most convenient motel. Close to record-
ing studies ond business; courtesy car
service; 24-hour telephone; Iﬂﬂ'}% air
conditioned; heated; swimming pool.

Tel.: (615) 255-4163

ANCHOR MOTEL

1921 West End Ave., U, 5 TOW dels

READ "SONGWRITER'S HREVIEW"
magarine. I1697-B Broadway, N.¥Y.C.
10018 83 year; 35 sample. Guiding
Light to Tin Pan Alley, Est. 186, sef

35,000 PROFESSIONAL COMEDY LINES!
40 Books, plus Current Comedy, the
topleal gag service. Catalog free. Sam-
lg seleéction, %5. HRobert Orben, 1536
nlel Crescent, Baldwin Harbor, N. Y.
115140, tfn

70

| PUBLISHING SERVICES =

HOW TD WRITE, SELL, PUBLISH AND
record your own songs, Professlonal
methods. Information free. Ace Pub-
lishing, Box &4, Dept. 2, Boston, Mass.
o210, el

RECORD SERVICES

RECORD PRESSING

SPECIAL
FINEST QUALITY—FAST SERVICE
45 APM 12* 33 1/3

Cuantity Mono Maono
104} af. (M) 110,04

300 78,00 180,00

L] ol (hld 225,00

1000 130.00 J60.00

This price Ineludes mastering, proe-
cEsing, any color label, and plain
sleeve.

Inguire about our demo work,
national premotion and distribution.
Hecords shipped in § daye after order
is received. Reorders shipped same
iday we recelve them.

LONGMARK PRODUCTIONS INC.

F. O. Box 114, Dept. B
Mew York Millg, New Yark
Phone :Ill‘-—i'h-‘"ll

RECORDING STUDIO FOR SALE.
Write for details. G. W. Kittinger, P. O,

Box 2TH, San Mareos, Callf. 92059,
T 14—T44-0633. =

pany with world.wide distribution to
rélease masiers by renowned fell arehes-
tra and sololrts of acclaimed classical
musie. Box 328, Billboard, 188 W. Ran-
daolph St., Chicago, I, 60601,

UNITED STATES

RECORDING ARTISTS WITH MASTEHR.
We will produce, press, promote and
distribute internationally your records.
Fee 22580 and 5¢ commission on each
so0ld. Or place your masters material
with major record company, fee 5100,
iFee In advanee only.) Thunder Record

Co., P. 0. Box 271, Jenkintown, Pa, 15046

PP A T =
i ----;'.:I'-"| b= -:_LI':II"“ Ay
) ; !}. H_F‘t i \ ;1 Ii | f

ALL ENGLISH RECORDS RUSHED AIR-
mail. Beatles First Album, 12-track
mona/stereo, .75 Inclusive alrmall.
Quantity ﬂ.l'&El'l accopled. LP/EFP Ell:ﬂ
catalog, %2 airmalled. Singles eatalog,
%2 airmailed (surface $1)k nes album
soon, 8§6.15. John Lever, Gold 5L,
Morthampton, England. tn

BEATLES' NEW ALBUM. YOUR COPY
alrmalled on release date if vou nr_l'l:.lfr
it now! Clapton's ""Blueshreakers,"" &
Cream, Troggs, The Who's latest albums.
Beatles 16-cut ""0Oldies" or any British
album, mono or stereo, $6 alrmailed.
Pop catalog, 52 Record Centre Litd,,
Nuneaton, gland.

FIRST-CLASS GUARANTEED AIRMAIL
serviee on British records to U. 5. A.
All titles avaiflable, UK. albums 56
each, additlonal albums only 85 i
hl'!'lil.l'!l replaced. 24-hour service.
Free catalogue. Heanor Record Center,
Derbyehire, England.

FOR S5ALE: ONE OF THE LARGEST
discotheques in Europe. I dance floors,
4 barme; capacity for 1,500, situated in a
ceniral tourist area on the Costa Brava
Spaln, Constitutes a sound I.mresl:nuni
with a very high seasonal turnover. For
further detalls write to Box NMNe. 61,
Hillboard, 7 Welbeck, London W.1.
England, tn

ROLLING STONES" NEW SINGLE,
"Dandellon," out end of August, E1.75
dirmailed. Stones" all-new cuts album,
expected September, airmalled.
rder vours now for alrmailing on re-
lease date! Beatles' 168-cut oaldies, Hon-
drix, Pink Floyd, or any other Fi‘n.nm
tfn

album from Record Centre, Lid.,
caton, England.

when answering ads . . .

Say You Saw It in
Billboard

Box rule around all ads.

inserfions, 15%.

toward an international market.

discounts as cbove apply.

Englond.

CLASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 25¢ o word. Minimum: $5. First line set all cops.
DISPLAY CLASSIFIED AD: 1 inch, $20. Eoch odditional inch in same ad, $15,

FREQUENCY DISCOUNTS: 3 consecutive insertions, noncancellable, nonchange-
oble, 5% discount; & insertions, 10%; 13 or more consecutive

CLOSING DATE: 5 p.m. Tuesday, 11 days prior 1o date of issue.

BOX NUMBER: 50¢c service charge per insertion, payable in advance; alio allow
10 additional words (ot 25¢ per word) for box number and address.

INTERNATIONAL EXCHANGE ADVERTISING RATES

International Exchonge is open to all advertisers of foreign countries or
American adverfisers whese service or sales messoge is specifically directed

REGULAR CLASSIFIED AD: 51 per line. Minimum: 4 lines per insertion.
DISPLAY CLASSIFIED AD: 514 per inch. Minimum: 1 inch. Some frequency

PAYMENT MUST ACCOMPANY ALL ORDERS
SEND ORDERS & PAYMENTS TO: John O'Neill, International Exchange Adver-
tising Director, Billboard, 188 W, Randolph 51, Chicage, Ill. 60601, or
Andre de Vekey, European Director, 7, Welbeck 5t.. london W, 1,

BILLBOARD MAGAZINE
188 West Randolph Street
Chicago, Illinois 60601

rately) in

Classified Advertising Department

Please run the classified ad copy shown below (or enclosed sepa-

. Issue(s):

PLEASE TYPE OR PRINT YOUR AD COPY IN THE ABOVE SPACE.
FULL PAYMENT MUST ACCOMPANY YOUR CLASSIFIED AD

ORDER.

NAME s

ADDRESS

cITY STATE ZIP CODE______
AUTHORIZED AMOUNT

BY ENCLOSED

[0 REGULAR CLASSIFIED
HEADING DESIRED:

Type of classified ad desired——check one

[ DISPLAY CLASSIFIED

e — —
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Audio Retailing

Zenith Enlarges ‘68 Line

CHICAGO — Zenith has
added two portable stereo
phonographs and two transistor
radios to its 1968 line for fall
marketing. The solid-state port-
able phonographs, the Band-
leader Y547 and the Bolero Y-
550, feature a completely tran-
sistorized audio amplification
system and remote speaker units
that glide in and out on grooved
channels on the back of the sets.
They may be detached for re-
mote use up to 10 feet away
from the main cabinet.

The Bandleader has a 6-inch
oval speaker and the Bolero, a
7-inch oval speaker. Both sets
have 4-speed record changers
which play 78, 45, 33% and
1635 r.p.m. talking book rec-
ords. Suggested retail price for

5

A% f2a anw

| pa=wee

ZENITH MODEL Y550W

Discomatic Mini

o Continued from papge 69

“wow™” figure of less than .3
of 1 per cent.

A dual diamond style car-
tridge is used, with separate
tracking pressure adjustments
available for each side of play.
Styli are automatically cleaned
after each play by special, built-
in brushes.

Included in the unit's fea-
tures are an instant-play, solid-
state amplifier with separate
bass and treble controls: a 6-
inch by 9-inch loudspeaker;
jacks for external amplifiers and
speakers; and a 40-record rack.
A pull-out drawer in the bottom
of the unit holds a sheet of paper
where the owner can list the
titles of the records being used.
This can be changed when a
new group of records are placed
in the machine,

The machine is new to the
U. §. but has already been dis-
tributed in Japan, England and
France. Jack Najork, vice-presi-
dent and general manager of
Discomatic, Inc., said they will
also distribute a changer-only
model housed in a furniture cabi-
net for connection to high fi-
delity systems.

Radio Promotion
A Big Success

e Continued from page 69

dealer receives an AC adapter
dl no cost.

The firm's co-operative adver-
tising policy for the four radio
models has been expanded to
include the AC adapter “at no
extra cost” in advertised prices.

the Bandleader is $79.95 and,
for the Bolero, $89.95.

A 8-transistor AM portable,
the Royal 38, and a 9-transistor
FM-AM portable, the Royal 44,
are now part of the Zenith line.

Suggested retail for the Royal
38 is $16.95 without batteries.
This unit has five tuned cir-
cuits, 250 milliwatts of power
output and a Wavemagnet an-
tenna. The cabinet is polysty-
rene in tan color.

The Royal 44 has advanced
transistor circuit design, broad-
band RF stage on FM that
helps pull in more stations, AFC,
and two antennas, one for FM
and one for AM. Available in
beige or ebony, the Royal 44
has a suggested retail of $24.95
without batteries.

Philco Opens
Philadelphia
Service Office

PHILADELPHIA — A new
Service Training Center has
been established here by Philco-
Ford Corp. in the headquarters
of the company's district sales
and distribution offices, 741
First Avenue. The new facility
is one of B0 Service Training
Centers being set up in the
company’s districts throughout
the U. S. according to R. E.
Nugent, manager of parts and
service,

These centers are designed to
provide service training to area
technicians rather than product
servicing. Each outlet is staffed
with factory-trained product
specialists who can be tele-
phoned by any service techni-
cian who has a Philco-Ford
product repair problem. Indi-
vidual instruction at the center
15 available to those technicians
who may need additional assist-

ance.

Nugent comments, “These
centers are equipped with prod-
uct-testing equipment, tools

and reference literature equal to
the finest service facilities in
the nation.”
Shirt-Sleeve

Two types of local training
meetings are also provided by
the centers. They consist of
product line introductions and
smaller “shirt-sleeve™ sessions in-
volving about 25 technicians at
a time.

Educational aids, such as
films, slides and closed-circuit
television, are used in the prod-
uct line iIntroduciions to give
technicians a closeup view of
small components or fittings.

In addition to these sessions,
Philco-Ford offers training by
mail through its Tech Data Li-
brary Service. Servicing dealers,
service-only shops and service
technicians are encouraged to en-
roll. Electronics, appliance/laun-
dry memberships are available.

Members receive technical
literature on all current Philco-
Ford products, as well as is-
sues of the Philco-Ford Forum
magazine, which is devoted to
service business operation, cus-
tomer relations and skill-build-
ing technical articles.

Everybody benefits
when everyhody gives

the . way

SEPTEMBER 2, 1967, BILLBOARD


www.americanradiohistory.com

Machine News

THE FALL EQUIPMENT PARADE will be one of the biggest in many
years. All important music, game and vending manufacturers are
making significant introductions on or about trade show time. Repre-
sentative of the many new machines are these two units from All-Tech
Industries, Inc., two of several new items the firm is releasing this
fall. On the left is the firm's new Grip Test machine, all mechanical,
which is set for nickel play. The dial teases coins into the machine.
Bells ring at different strength stages. It measures 15 inches by 11
inches by 68 inches. On the right is All-Tech's new Gangbuster target

game. You ma

view both machines at the Music Operators of

America trade show in Chicago Oct. 27-29.

A Host of New
Units for Fall

By EARL PAIGE
& BRUCE CORY

CHICAGO — Coin machine
manufacturers are readying a
record number of new products
for fall.

To be introduced at the Music
Operators of America (MOA)
and National Automatic Mer-
chandisers Association (NAMA)
shows here in October or by the
end of the year will be:

e Seeburg's new line of juke-
boxes, including a new 100-se-
lection model now being shipped
to distributors.

A new Wurlitzer jukebox
line.

e New music and vending
equipment from Rowe, which in-
troduced a new wallbox last
week.

® Three new Jupiter juke-
boxes (this foreign maker is also
designing a film/music unit).

® An enlarged version of the
Scopitone film/music unit on
which J. Cameron (Jack) Gor-
don has acquired world rights.

MOA in One-Stop Push;
London Signs for Show

CHICAGO — With seven
major record companies signed
for its 1967 convention here, the
Music Operators of America
(MOA) is now initiating a special
effort to attract one-stops to the
show in order “to bring one-
stops, record companies and
operators together.”

“We're rolling out the red
carpet for one-stops again,” said
MOA President Fred Granger.
Last ‘'week a special “invitation
to one-stops” mailing went out
from the MOA offices here. The
move is in line with one of the
MOA's top-priority projects:
opening and maintaining chan-
nels of communication between
the producers and users of juke-

Seek Overseas

Participation
In ‘67 Show

CHICAGO — The Music
Operators of America (MOA) is
making an unprecedented effort
to gain participation of foreign
companies in its convention and
trade show here Oct, 27-29. An
invitational mailing to 1,000
overseas firms is going out from
the MOA, and a special as-
sociation “"Public. and Foreign
Relations Committee has been
formed to improve U, S. - for-
eign industry liaison.

The special  letter has pgone
to firms in England, Europe,
South America, Japan and other
countries, according to Fred
Granger, executive vice-presi-
dent of the MOA.,

Named to the special com-
mittee were Henry Leyser,
chairman; Samuel Weisman,
Charles Tashima, Mrs. Millie
McCarthy and Fred Ayers. All
are board members.

box records. In the past the as-
sociation has encouraged one-
stop participation in the annual
jukebox operator gathering by
providing a free exhibit booth
for the Record One-Stop As-
sociation (ROSA) and by iIn-
cluding prominent one-stop ex-
ecutives on the convention pro-
ETdm.

In 1964 there was a move
initiated to combine ROSA and
MOA, but the effort was sty-
mied by wvariance of interest.
One-stops currently qualify as
members of MOA, and several
were recruited in a special drive
last year. But one-stop repre-
sentation in the association re-
mains disappointingly small, ac-
cording to MOA officials.

Best Interest

Key one-stop business figures
believe in the value of MOA-
one-stop co-operation, Following
last vear's trade show, former
ROSA President irv Perlman de-
clared to Billboard: “My opinion
is, the one-stop and the MOA
must work more directly. It is
in the best interests of both that
this should come about.”
Though he is no longer in the
one-stop business, Perlman vol-
unteered his services to help

PLAN FILM UNIT

New Jupiter

MIAMI — Jupiter Corp. is
releasing three new jukeboxes
and its French-based factory is
developing a machine- that will
incorporate a film concept, ac-
cording to President Robert Ta-
ran who just returned from Eu-
rope.

The new jukeboxes use solid-
state amplifiers, also a new de-
velopment for the import line.

SEPTEMBER 2,. 1967, BILLBOARD

make “the ROSA-MOA mar-
riage something that is actually
possible,”

In his letter to one-stops,
Granger informed the business-
men that all who attend will be
given special recognition
through the use of special "one-
stop” badges. "We want the
record company people to be
able to spot you,” Granger said.

London records has signed for
the QOct, 27-29 MOA conven-
tion joining the following firms
previously signed: Capitol, Co-
lumbia, Decca, Epic, London,
MGM and RCA Victor. This is
the greatest record company rep-
resentation at the event in sev-
eral years.

The exhibit will be the larg-
est.in the 17-year history of the
event and promises to tax the
capacity of the Pick-Congress
Hotel. A complete list of ex-
hibitors was to be issued this
week.

Highlights of the convention
include three days of exhibits,
three special business programs
including an industry education-
al seminar on Friday afternoon,
Oct. 27, the annual MOA mem-
bership meeting on Saturday
and the annual banquet and

e New can drink venders
from Rock-Ola. _

o At least two new flipper
games from Williams, .

e A big ball bowler from Chr-
cago Coin. .

e A shuffle alley from Mid-
way (where expansion could
soon include flippers).

e More new flippers from
Gottlieb.

e Bally's can drink vender.

A new concept in coin-
operated soccer from American
Machine & Foundry Co.

* At least two new games
from Urban Industries,

e A new game from United
Billiards,

e Irving Kaye with a new
non-pool game.

* A non-pool game from
American Shuffleboard.

o New fronts for Northwest-
ern’s counter games.

e Two games from All Tech
Industries,

e New models from nearly
every pool table maker.

New Equipment Explosion

Many manufacturers are un-
derstandably cautious about
making premature announce-
ments. Several are busily con-
structing prototypes, Others are
enlarging  existing  facilities.
Some, as with Rock-Ola, have al-
ready introduced new models.

Jukeboxes.

Rock-Ola, which is planning
major expansions in its vending
line, introduced its Ultra 160-
selection and its Centura 100-
selection jukeboxes last week.
At Seeburg, William Adair said
his company had delivered to
distributors a new 100-selection
phonograph. A. D. Palmer at
Wurlitzer said last week, “We
will have changes or additions
in our line by MOA.”

At Rowe, which did introduce
a new WRC Wallette wallbox
last week, sales manager Joe
Barton said, “We expect to have
new products this fall,” indicat-
ing that this could occur In
time for the October shows.

(Continued on page 77)
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Coin’ Ucopia
This year's Music Operators of America trade show (and the

dovetailing vending show) will be “Coin"-ucopias bursting with new
record products, jukeboxes, games and vending equipment. (See

story above:)

Exhibits at the Pick-Congress Hotel and International Amphi-
theater in Chicago will be jammed with one of the greatest col-
lections of mew coin machines and allied products since the late
Will Rogers walked through the industry trade show in 1935 and
observed, “This is certainly the only industry that has never. asked

for government. relief."”

To be sure, part of this year's new-product plenty may be
attributed to the kind of market levelling that leads to manufacturer
diversification. But most of the product array is the unmistakable

bloom of the industry good health.

It'll be a very big show at Chicago starting Oct. 27, and we
urge all operators, one-stoppers and distributors—domestic and for-

eign—not to miss it

0000000 0 0BT TBETVARIE R

New Rowe WRC Wallbox

WHIPPANY, N. J. — Rowe
Manufacturing Corp. (division of
Canteen Corp.) informed dis-
tributors last week that its new
WRC Wallette wallbox is im-
mediately available, The unit has
two feature highlights not avail-
able on either the WRA or WRB
wallboxes previously made by
Rowe.

The WRC has a new dual
price switch, 6-step cancel credit
unit and will accommodate a
15-cent standard price, 25-cent
premium price or other price

options, It is also Rowe's first

wallbox that will accept nickels,

floor show-—with artists from
all major record companies par-
ticipating—on Sunday night.

Jukeboxes Released

The 100F has a 30-watt am-
plifier, accepts all coins up to
50 cents and has a total play
meter. The 120CS utilizes a 66-
watt solid-state amplifier as
does the Model 160, which will
accommodate 3313 Little LP’s,
another new feature for Jupiter.

Last year Jupiter released
three models with a choice of
100, 120 or 160-selection units.

www americanradiohistorv com

“We are convinced the audio
visual feature is the concept of
the future,” said Taran. "The
development of Kodak's Super
8 pgives you a large enough
picture at half the prime cost.
What we need now are the rec-
ord manufacturers to become in-
volved and give us short films of
recording acts at a reasonable
price.”

dimes, quarters and half dollars.

Other features include com-
patibility with the last five
Rowe jukeboxes; service acces-
sibility from behind the counter
through a  swing-out-lift-off
cover; simplified speaker re-
moval; unlocking title strip page
that pops out for easy servicing;
a silhouette 13%s-inch lower
than other models of wallboxes;
blinking waitress call light; dis-
play space for six miniature al-
bum covers or menu drink in-
formation; a standard coin ac-
cumulator; personalization fea-
ture; easy servicing by removal
of only two screws with entire
unit breaking into easily ac-
cessible parts,

No Rock-Ola
Video at Show

CHICAGO—Rock-Ola Man-
ufacturing Corp. officials have
denied the report published here
last week that the firm will un-
veil its long-awaited video unit
to operators at this fall's Mu-
sic Operators of America trade
show.

“Current plans do not include
a trade show exhibit of our
video machine,” a spokesman
said,

Rock-Ola will exhibit its new
160 and 100-selection jukeboxes
at the show.
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Vending News

New NRI Plant in Toronto Will
Produce Pure Nickel Rejectors

ST. LOUIS — National Re-
jectors, Inc. (NRI), is opening
a new plant in Toronto to pro-
duce the urgently needed coin
selectors for Canada’s new pure-
nickel coins.

In the wake of recent an-
nouncement by ‘the Canadian
government that the new coins
will enter circulation earlier than
anticipated, NRI and other coin
mechanism firms announced at
the Canadian Automatic Mer-
chandising Association (CAMA)
convention in Toronto in June
that they had developed units
that would handle the new coin-
age and were rushing them into
production.

NRI says its new facility, to

MANDELL GUARANTEED

USED MACHINES

N.W. Modal 4%; ¢ a r Bé..siins
M. W. Deluxe, 1¢ or 5¢ Comb. .. 1L00
N.W. 10-Col, 1¢ Tab Gum Mach. 18.00

1 E# 100 Cf. Ball Gum. 1%.00
it.u.:ni?h :ﬂuhl eassienssnaa 15:50

MERCHANDISE & SUPPLIES

F'Ilﬂl:hlq Muts, Jumba Queen, r

Pllhl:hil: Huh,.- ..'I'url'l'hn :luun.
White

Ahln Crown ltd Llp FIIhl:hin

Th | A P Ee i e g e g R
Cashew, Whale .........cc00a0.
Cashew, Bubths .. ......c.cccacais
Peanuts, Jumba ........0000000
Spanish .... e T
Hl“d"u!l|-..|--|r.||--||.aa|.a..
Baby Chieks ......c..connanna
Rainbow Peanufts .

Bridge Mix
Bostan Il-l‘ltld Btnll e
Jally Beans ..... A TR S
Ll:nrlu BeEME ..icarnnraannnnns

ME M, 500 el. .......0coriinna
Munchies, H-lh tl-rlnn. plr Ib.
Hershey-efs .. .. AT

-

Btk b oz @

Rain-Blo Ball Gum, 1800 pl
Rain-Bla Ball i.'ll.lrrl 1800 pr!nud
per carfon ...
Rain-Bla Ball I.'-um; ‘5150 plr cin. .35
Rain-Blo Ball Gum, 4150 per ctn. 535
Rain-Bla Ball Gum, 1500 per cin. A.38
Maltettes, 2400 per carton. .40
15 Cartons minimum pnplld on all
Leaf Brand Rain-Bla Ball Gum.
Adams Gum, all flavors, 100 ct. .45
Wrialey's Gum, all flavors, 100 . .45

A5
Hershey's Chacolate, 300 cf. .... 1.30
CHARMS AND CAPSULES. Writs
for comelete list, Complete line of
Parts, Suvpplies, Stands, Glaobes
Bracketls.

Everything for the operatar.

Oné-Third Depesit, Balance C€.0.D.

MODEL 60
BULK-PAK
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The popular Medel 60 . . . now
adapted to vend wrapped confec-
tions. Write for circular and prices.

Stamp Folders, Lowest Prices, Wrife

be called “"NRI of Canada,” will
be in production early Septem-
ber. The plant will be located at
8-Vanley Crescent in Downs-
view, a porthern Toronto sub-
urb,

“NRI has participated actively
in the vending industry in Can-
ada for many years,” said Execu-
tive Vice-President Eric L.
Sokol. “Our decision to open
this manufacturing facility and
to -locate it in Canada reflects
NRI's confidence in Canada's
economy and in its vending in-
dustry.

“The decision further reflects
NRI's long established policy of
maintaining an alert responsive-
ness to the Canadian needs. NRI
of Canada will provide the slug
rejectors necessary to handle the
new all-nickel coins that the
Canadian government will be-
gin circulating late this year.”

First to be produced at the
new facility will be NRI's new
82-30 rejector, a multi-coinage
selector designed to accept Can-
ada’s current pure nickel 5-cent
piece and proposed pure nickel
dimes and quarters, Canada’s
existing 80 per cent silver coins,
U. 8. 90 per cent silver coins
and the new U. 5. clad coins.
Because survey's show that most
of Canada’s half million eddy
current mechanisms are of the
three-in-one type, the new NRI

MATIONAL VENDING
MEMBER machinNe pisTRIBUTORS, inc.

NORTHWESTERN

SALES AND SERVICE CO.
MOE MANDELL

446 W_J6th 51, New Yark 18, N. Y
LOngoore 4-6467

ON LOCATION
THE

SUPER 60

A super-sized version of
Morthwestern's Model 60,
the SUPER 60 EARNS
even more profit. That's
because of the Super 60's
greater capacity for cap-
sule, 100 count gum or
gum and charms, bring
you bigger profits per
service. Awvailable in 1c,
5c, 10ec, 25c, penny/
nickel, and 3 for 5c play.
Just a quick change of
the wheel and brush
housing and you are in
Super B0 business. Wire,
write or phone for com-
plete details.

CORPORATION
2791 Armstrong 5t., Morris, 11
Phone: WHitney 2-1300

mechanism will be offered first
in that form. Physically it will
be interchangeable with present
mechanisms. Initial production
plans call for manufacture in
sufficient quantities to meet an-
ticipated demand, company of-
ficials said.

Expand

MNRI has also announced
plans to re-organize and expand
its field sales and service ac-
tivities in Canada. The firm has
had sales and service operations
in Canada since 1953 and was
an early CAMA member. The
firm is represented on the
CAMA's special coinage com-
mittee and is an associate mem-
ber of the Canadian Soft Drink
Association.

In the business for 31 years,
NRI claims to have introduced
the first successful device to re-
ject spurious and foreign coins
while accepting only genuine
U, S. coins. The firm is a sub-
sidiary of UMC Industries and
has seven area offices and 20
regional locations in the U. S.
and Canada. The company has
a plant here, another in Hot
Springs, Ark., and an overseas
production facility, National Re-
jectors, G.m.b.H, of West Ger-
many, at Buxtehude, near Ham-
burg. Sales offices are main-
tained in London, Paris and Mi-
lan.

Coinmen In
The News

MILWAUKEE

Local and upstate music opera-
tors showed up in good numbers
for the Rock-Ola 437 Ultra juke-
box showing, Aug. 7-11, accord-
ing to Sam Hastings, president,
Hastings Distributing Co.

“It created a lot of excitement
and we wrote a nice volume of
orders, said Hastings.

Bill Findlay, Rock-Ola field en-
gineer, fielded techmical guestions
and demonstrated the equipment
throughout the exhibit period. Joe
Robbins and Harry Frey, from
the Empire Coin Machine head-
guarters in Chicago, also attended.

Operators signing the roster in-
cluded Jack Zimmerman, Badger

Music Sales, Watertown; Jerome
Jacomet, Richard Jacomet, Ed
Gronouske, Anton Tuoenitls and
Kaymove Emmer, all with Red's
Novelty Co., West Allis; Martin
Oberdieck, Juneau; Andy Water-
man, Wisconsin Dells; Clyde Fes-
sler, Fessler Coin Machine Co.,
Sheboygan; George Kurek, South
Milwaukee; Anthony Zore and
Matt Brulla, Zore Coin Machines,
Sheboygan; Fred Smith, Smith's
Novelty Co., Woestfield; Richard
Mraz, Rhinelander; Walter Tetting,
T. T. Novelty Co., Oconomowoc,
and Ben and Bill Ludwig, Ludwig
Music, Oshkosh.

From - Milwaukee: Arnold Jost,
Harry Horvath and Arthur Zas-
trow, Novelty Service Co.; Wil-
liam Zaje, Studio Phonographs;
Jow Pelligrino, J. P. Distributors;
Joe Beck, Mitchell Novelty Co.;
Dick Wagner and J. R. Pauloush,
Badger Novelty Co.; Bob Puccio,
P & P Distributing Co.; Clarence
and Dennis Smith, Milwaukee
Amusement Co.; George Spheeris,
Spheeris Tobacco Co.; Eddie Tar-
man; Dave Jakubowski; Morry
Fuohrman, Morry's Novelty Co.;
Doug Opitz, Wisconsin Novelty
Co.; Doug Opitz, Wisconsin Nov-
elty Co., and Alois Drenzek.

Hastings personnel included the

(Continued on page 76)
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This Bulk Yendor Believes
Personality Really Counts

BIRMINGHAM — Personali-
ties count for just as much in
operating bulk vending routes
as in any other business, re-
ports Abe Kaplan, head of Kelly
Vending Co., northern Ala-
bama's largest bulk operation.

Over the years, Kaplan has
been irritated when someone
called him "“that wvending ma-
chine fellow." He determined to
make his face and name as well
known to every location owner
as any supplier with whom they
do business. He disapproved of
the anonymitys with which too
many bulk operators cloak their
operations. “This is a throw-
back to the old slot machine
days,” he said.

Kaplan does everything pos-
sible to insure that he is re-
membered by name, and that
any of his location owners can
quickly identify him. He face-
tiously introduces himself to new
location owners as “Mr. Kelly of
Kelly Vending Co.” He follows
up by explaining that his actual
name js Kaplan. The humor this
always creates goes a long way
toward setting up a friendly re-
lationship.

Name

Kaplan puts his name, ad-
dress, company name, and tele-
phone number on the front of
every bulk vending machine. He
can be certain that if there is
any breakdown problem, vandal-
1sm, damage from weather or
exterior installations, etc,, he
will be quickly notified. Lo-
cation owners who are accus-
tomed to only a cryptic tele-
phone number, or no identifica-
tion at all on vending machines
are always pleased by this, and
not infrequently, a customer de-
velops when a businessman
notes the Kelly Vending Co,
machines, their sparkling clean-
liness, their excellent choice of
vended items, etc., and decide
to contact “Mr. Kelly” for a
similar installation.

Kaplan replaces his business
card on every other stop, to
insure that each is neat and
attractive. He makes sure that
his card is always posted prom-
inently in the office of what-
ever business the location rep-
resents. In this way, since he
iIs continuously reminded of
Kaplan by name, the chances
are that he will get a by-name
greeting whenever he walks in.

Air Conditioned
Another nicety in Kaplan's

everyday operation which never
fails to attract attention is the
fact that his van-bodied route
truck is air-conditioned down to
78 degrees. This speaks well for
the quality which he maintains in
vending food products of all
types and has had a lot to do
with the fact that “finicky™ loca-
tion owners show trust in him,

Where large-scale locations
are concerned, such as the big-
gest chain of convenience stores
in the State, Kaplan has found
it good business to make an
appointment with the person in

(Continued on page 80)

BULK VENDING
OPERATORS

Mow You Can Save

~ Y

on servicing costs.

Drop us a card today for
advance information to be
announced soon.

VICTOR VENDING

CORP.

5703-13 W. Grand Ave.
Chicago, lll. 60639

BOOI—BAROMETER

e Entertaining
e Great Repeater

The BOOZ-BAROMETER has great
appeal for thousands of customers
and their friends . . . played for ]
fun or seriously.

BIG PROFITS FROM THIS
PROVEN NICKEL NABBER!

BIRMINGHAM
YENDING COMPANY

520 Second Ave. Morth
Blrmingham, Alabama
Phone: FAIrax 47516

~ MAKE EACH
MACHINE PAY

Fl
No5r oyasit®

S20.00,/M. 250 PER BAG

FOE FUETIE

i KNIGHT CHARM CORP.

CREATURES

$2000 M. 250 PER BAG

SPECIAL

ey 2o¢ ITEMS
£100.00/@. 100 PER BAG
|$1.00 PER FROMT DISPLAY|

37 HANSE AVE., FREEPORT, N.Y. 11520
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Vending News

New Equipment

Ditchburn—Tablespa 970
A NEW COMPACT hot beverage vender—coin operable—has been intro-

duced by Ditchburn Vending Machines, Inc,,

Chicago. The unit is

called the Tablespa 970. It measures 29 inches high, 19 inches wide

and 20 inches deep. It vends coffee four ways plus chocolate.

It is

designed for the small office or factory. Ditchburn equipment is now
available through a number of Wurlitzer distributors.

New Products

The Paul Price Co. announces
a new gimmick called Vanish
Ink — a reddish liquid that
evaporates within seconds after
being sprayed from a water gun.

Price is marketing the Van-
ish Ink two ways. One is
through a 10-cent capsule with
material in powder form that
turns into the “ink" after being
mixed with water.

Vanish Ink comes
display card.

with a

 SCHOENBACH (€O.

Manufacturars Representative
Acomn - Amco Distribator

O R N S N SN SR S R CHE S e S

- -

AMCO
Sanitary Vendor
Model 21-F

@
OAK
Sanitary Vendor
Complete supplies

available I
: HOT - HOT
10c¢ VEND ITEMS

iall 250 per bag)

Mini-Baoks . R —— L AL ]
(3 per capsule)

E;’:‘Er“ﬂ:.i.:ﬁ. 800
‘ Charms . “.l:: 8.00

HOT 5¢ ‘H“EHIJ ITEMS
{all 250 per bag)

army Patches .............55.00
Green Harmmet ............ 500
Jokes & Tricks ............ 5.00
Bugs & Reptiles ........... §.00
1 . o e e mk e L.
Asgsortments ...... $4.15 to 55.00
lc VEND ITEMS
Par M ....ccouuus $1.50 to $13.00

F‘lrl'l,. Iurpllln.- Ihndl & ﬂlnhl-l

ﬂl‘lﬂmﬂfﬂ d l"‘ 'ﬂ'l#'
Balance €.0.D. order,

SCHOENBACH CO.

715 Linceln Pl.; Brooklyn 16 N.Y.
(212) PResidant 2-2900

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

AP

Knight Charms, Inc. announces
the availlability of three new items.

In the 5-cent category, Knight
produced a display card carrving
14 items of tricks, jokes, puzzles
and scarems. These items include
vases, puzzles, gold molars, ciga-
rets, holders and razors. “Vanity
Treasures,” in a special card,
make up the 10-cent items. In-
cluded in the display card are
a mixed offer for boys and girls
of a rolling clown on a ball, lip-
stick, mesh ring, tie clasp, rat pup-
pet and a necklace. Making up the
25-cent category is a new series of
jewelry items. This card includes a
necklace, heart pendant, earrings,
mesh ring, bracelet, tie bar and
lighters.

The Paul Price Co. announces a
new gimmick called Vanish Ink,
a reddish liquid that evaporates
within seconds after being sprayed
from a water gun. Price is market-
ing the Vanish Ink in two ways,
One is through a 10-cent cap-
sule with material in powder form
that turns into the ink after
being mixed with water.

Vanish Ink comes with
play card.

a dis-

NORTHWESTERN

Mndnl 60 Bulk- Flk

*  TAB GUM,
the most pupullr in bubble gum.
Wrappers include comics, fortunes
and premium redempti
Bulk loading.

WRITE, WIRE OR PHONE

PARKWAY MACHINE CORP.

T15 Ensor 5t Baltimore .2, Md.
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Vending News Digest

Arizona Gov. at Vending Meet

SCOTTSDALE, Ariz.—Arizona Gov, Jack William will be fea-
tured speaker at the convention of the Arizona Automatic Merchan-
dising Council here Sept. 29-30 at the Safari Hotel,

Association President Gerald L. Roseland said that the meeting
schedule includes registration at 1 p.m. that day followed by
cocktails and dinner at 6. On Saturday, registration will resume
at 9 a.m., followed by a general membership meeting at 9:30 and
a golf tournament at the Scottsdale Country Club that afternoon.

Hotel reservations are $10 single and $14 double. All operators
in the State are invited. Reservations should be sent to Gerald L.
Roseland, Watkins Cigarette Service, 2706 W. Palm Lane, Phoenix,
Ariz. B5009.

McConnell Heads Vend Future Unit

CHICAGO—The National Automatic Merchandising Associa-
tion's (NAMA) long-range planning subcommittee will be headed
by William C. McConnel Jr., president, Servomation of New Eng-
land, Medford, Mass.

“As part of the NAMA Jong-range planning effort to adapt the
services of the association to future requirements of our members,
an outside research organization will undertake a four-month study,”
said NAMA long-range planning committee chairman Thomas B.
Donahue, “This study will concentrate on the tecnological, social,
economic and governmental conditions which are likely to affect
our industry in the next decade."

McConnell's subcommittee will advise the outside research
consultants and assist in evaluating the results of the study.
On the subcommittee are Ted Alpert, Boley A. Andrews, John Fedel,
Marvin Heaps, Gerald L. Keifer II, Daniel A. Nimer and William
E. Richter. All are planning or marketing experts in the vending
industry.

Coke Testing 16-Ounce Cans

ATLANTA—The Coca-Cola Co. has begun to test market 16-
ounce soft drink cans in the Portland, Ore., region. This is reportedly
the first time the oversize cans have been used for soft drinks. All
soft drink cans up to now have been in the 12-ounce size, though
| 6-ounce bottles have been used. In the Portland area, 20 per cent
of all soft drinks sold in food stores are in 16-ounce bottles,

ABC Consolidated to Be Sold

NEW YORK—The widely diversified Ogden Corp. is planning
to acquire the ABC Consolidated Corp. for about $100 million in
stock. Under proposed terms, ABC Consolidated stockholders will
receive a third of a share of Ogden common stock plus on-fifth
share of a new $3.75 cumulative preferred stock convertible into
Ogden common stock.

ABC Consolidated earned $5,328,000 last vear. It will be oper-
ated as a wholly owned subsidiary of Ogden.

Report Vendors Selling Coins

DALLAS—A columnist for a newspaper here reported last
week that a “large number"” of vending machine companies are
selling “untouched” receipts to coin collectors at premiums of about
10 per cent above face value. The collectors look through the coins
for nickels, pennies, dimes and gquarters for premium dates and
mint marks, said the writer, Brad Mills, author of a column called
“The Realm of Coin."

(Continued on page 76)

Guggenheim

In New Home

WESTBURY, N. Y. — The
Karl Guggenheim Co. has
settled down to life in its new
home at 520 Main Street, here.

Bob Guggenheim, president,
reports that with the new 11,-
500 square foot facility, there
is additional space for shipping
(two doors) and more room to
assemble their stock whch in-
cludes various bags of charms
and even a shoe tree, which sells
to the U. S, Army for less than
a dollar a pair. Most of the
molding operations are done in
the firm's Leominister, Mass.
facility. However, Guggenheim
says that some of the molding
is done at a nearby private
molding firm.

Six new capsule mixes are
set for release shortly which in-
clude trick and puzzle mixes,
two dinosaur mixes, a lock mix
and dice mix. Guggenheim
moved into the plant earlier
this summer. The firm was
founded by Karl Guggenheim,
Bob’s father, and was located
in New York City.
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DISPLAY
DISPLAY
DISPLAY

isplay is your front.

isplay is your
salesmanship.

Display is your showmanship.

We spare no effort or
expense to make our
Displays outstanding.

That's why they're plastic.
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That's why our signs are
colorful, bright and
interesting.

That's why they're so much
in demand.

Operators know a good
thing when they get it.

Ask your Distributor to
show you the full range of

those darn good EPPY
Displays, or write us to
send you samples.

EPPY CHARMS, INC.

163 Denton Ave.
Lynbrook, N. Y. 11583
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WITH DELUXE CONSOLE STAND

This new deluze unit has been de-
signed to get maximum sales at the
location lewel, together with minimum
servicing for the operator. Displays
the merchandise as no other wender
has in the past.

AVAILABLE FOR IMMEDIATE DELIVERY.

Write for complete details and free
color brochure.

LOGAN DISTRIBUTING, INC.

1850 W. Division 5t., Chicage, I1l, 60622
Area Code J12-HU &-4870

NEW ITEMS
HIGH QUALITY
LOW PRICES

to meet competition,

and you need them NOW!

Write for complete price
name of our
distributor in your territory.

lists and

Kify

2530 MISSION STREET « PFITTSBURGH, PA. 1520]
World's Largest Selection of Capsules and Charms
From Factories in Hong Kong & U.S.A.

When Answering Ads . . .
Say You Saw It in Billboard
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Coin Machine News

Pool Table Makers Diversifying

CHICAGO — Heretofore ex-
clusive manufacturers of pool
tables are this year diversifying
into other types of amusement
games while still offering new
pool units and expanding into
the home table market.

A few developments:

® United Billiards will have
a nonpool game in three sizes.

® Irving Kaye is developing a
new game unit.

¢ American Shuffleboard is
designing a game different from
any it has previously marketed.

o National Shuffleboard &
Billboard Co. 15 out with a ro-
tation ball return mechanism
for its coin tables.

e Fischer is introducing a

new Fiesta 58 model.
e All
games.
o L. 5. Billiards is promoting
its convertible time pool tables
with emphasis on two snooker
models and offering

Tech has

two new

improve-

JUPITER

the money making
sound of music!

Swiss precision engineering,
smart Parisian styling, wit
rich mono-stereo system.
Lower in cost, making it the
most important break-
through in price in years.
¥ 3 models, 80, 100, or
120, available.
L Finﬁgr-tlp accessibility to
- all parts.
® Durable. Simplicity of
design means less servic-
ing, higher net profit.
& Over 35,000 Jupiters now
in economical, trouble-free
ocparation.
¥ True, rich sound means
increased play.

# Priced to save, built to
last, designed to catch eyves
and coins.

A FEW CHOICE DISTRIBUTORSHIPS ARE
STILL AVAILABLE IN THE U.S, CANADA
AND THE CARIBBEAN.

ITER

Sales of America

Division of Taran-Enlerprizes Ine,

Miami, Florida. 33142 r

3401 MN.W. 36th 5t.,
t‘!“.,

(305) 635-2531
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ments in its previously intro-
duced Coin-A-Copy machine.

* Valley Manufacturing is
preparing ‘‘something new.”

e Campbell Manufacturing,
a Kalamazoo, Mich., manufac-
turer, previously making only
home tables, has a new coin
model.

New Games

United Billiard's Art Daddis
said last week that one model
of his new game will be arcade
size, over 20 feet. “The other
two models will be in a 6-foot
and a 12-foot size." Acknowl-
edging that the unit employs a
big ball, he said, "This will be
radically different from a shuf-
fle or bowling alley.”

At Irving Kaye, Howard Kaye
was equally mysterious about a
game this heretofore exclusive
maker of pool tables is building.
“I can't disclose anything about
the game yet. We're involved in
a complete restyling of our reg-
ular pool table and will have a
newly designed bumper type
table in regular and jumbo
size,"

Sol Lipkin, American's sales
manager, was here last week for
the American Hospital Associa-
tion trade show and said his firm
was also making an entirely new
game. Lipkin, showing a non-
coin version of American's
Shuffle 88 (introduced last year),
said this unit is enjoying wide
appeal to hospitals, military
posts, boys' clubs and schools.

“We will have a new model
of the Shuffle 88 in a 9-foot size
for operators,” Lipkin said. “"Our
cushion table will be drastically
changed this year. We are work-
ing on a new shuffleboard and
new improvements on our Clas-
sic series pool tables. As for the
new game, 1 just can’t reveal
anything right now."

New Fischer Unit

At Fischer Manufacturing,
which has previously set up its
own home table division, Frank
Schroeder, who heads the coin
machine division, said, “"We will
definitely have a new Fiesta 58
this fall. We might do some-
thing with hte Empress. Right
now our three Empress models
and our two Regent models are
taking up our production sched-
ule.”

All Tech is also releasing a
new table in its Diplomat series,
featuring all-mica finish and new
coloring. It has new home mod-
els, too. Also, it is delivering a
grip measuring machine and a
new gun unit.

At U, S. Billiards, Len Schnel-
ler has just returned from a tour
of 23 States and president Al
Simon has also been out West
on an extensive tour. Both are
promoting the convertible time
pool tables, available in six
models,

Snooker

“We are finding considerable
interest in our T106 and T114
snooker models,” said Schneller.
We've been in all but about 10

A N

: electric
5 scoreboard
' FOR SHUFFLEBOARDS '
’ Matural Finish Hardweod Cabinet ‘
¢ St i Ly
‘ o e . o Witten n:lr-’
’ ﬁ : E‘ﬁiﬂ:ﬂw . :::ml“}:h supports ’
g Also IMMEDIATE DELIVERY . . . 5169'50 ’
' s‘?:'“'”'t Terms: Y3 Dep., Bal. C.O.D. ar 5.D. ’
5 mm&, . MARVEL MANUFACTURING co, #
' 15-21 Pts., 2845 W. Fullerton Ave., Chicage 47, L. ’
$249.5ﬂ Phone: DI 2-2424 ’

'.
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States and we're going out again.
We are also making improve-
ments in our Coin-A-Copy unit
and have six models in our home

| table line in production.”

U. §. Billiards’ convertable
time tables are available in
Models Ta86, T93, T106, 106
Snooker, T114 and TI114
Snooker.

At Valley Manufacturing Co.
Richard Brooks said his firm
had four models in production
in its coin-operated line: Models
1787, 1887, 1937 and 1017.
Valley also has its Model 563
Bumper type table in produc-
tion.

“We have something in the
mill right now but we are not
ready to release anything on
what it might be,” said Brooks,
when asked about new products.

New Mechanism

Paul Kotler, president of Na-
tional Shuffleboard & Billiard
Co., informed his distributors
last week that a new invention—
a rotation ball return mechanism
—will prevent “jamming, cheat-
ing and any other service prob-
lems.”

Kotler named the new mecha-
nism the “Magic Feather Touch
Control.” A new table, the Cor-
onet, is being made available at
a special introductory price. It
is available in white or pecan
in four models.

Kotler also named Louis Lib-
man as national sales director.
Libman has had 40 years of ex-
perience in the sales and product
design and development fields.

Campbell Manufacturing Co.,
Kalamazoo, Mich., which previ-
ously made home tables, earlier
this month announced it was en-
tering the coin-operated pool
table field with a unit that has a
special drawer that can easily be
switched with a non-coin drawer.
Other improvements were

Mondial Flash Soccer
Game Sparks Interest

NEW YORK—Mondial In-
ternational, Inc., here, an inter-
national outlet throughout Eu-
ropean countries for a number
of U. S. manufacturers of
amusement equipment, continues
to find operator interest in its
Flash Soccer game and is also
stepping up promotion on a
shoe shine machine and develop-
ing other products,

Richard Sarkisian said last
week that Flash Soccer has done
paricularly well in the North-
west U. S. and that over 200,-
000 of the units were in use
in Europe. The machine sells
for about $190 and a simple
$6 coin chute adapts it for coin
operation. It is made in Italy
and will likely be shown at the
Music Operators of America
(MOA) show in Chicago Oct.
27-29,

Sarkisian said the shoeshine
unit, which uses a special wax
developed by Johnson Wax that

‘yields up to 1,500 shines per

filling, performs three functions.
“It dusts the shoe, then it waxes
it with this special neutral wax
and then it shines it. The ma-
chine is available in two fin-
ishes,” he said.

While not disclosing which
manufacurer was involved, Sar-
kisian said the shoeshine unit
was being made in the U. S,

European Market

Mondial represents D. Got-
tliecb & Co., Chicago; Chicago
Dynamic Industries, Chicago;
Urban Industries, Louisville;
Midway Manufacturing, Chi-

claimed by president Byron
Campbell (Billboard, Aug. 12,
1967).

Coinmen In

The News

NEW YORK

Millie McCarthy, president of
the New York Coin Machine As-
sociation, reports that she i1s at-
tempting to sel up a State meeting
for early October. . . She said that
the meeting is tentatively sched-

uled for Oct. 16 at the wailg-
Clinton Hotel, Albany, and this
date is being decided upon because
of the various other convenlions
being held about that time, and
also the Jewish holidays. . . .
Lou Wolberg of Runyon Sales,
New York City, notes that his
wife Rose celebrated a birthday
on Tuesday (22). Lou and Rose
make their home in Brooklyn.
The company is the exclusive
distributor for the Rowe in New
Jersey, New York and Con-
necticut, . . . Jack Wilson, presi-
dent of the New York Operators
Guild, Newburg, is in Indiana for
a few weeks seeing his family.
Jack is originally an Indiana boy,
and operates Modern Vending,
Mewburg.

PHILADELPHIA

Shelly Feldman, remembered as
a star quarterback at Temple Uni-
versity here and in the food busi-
ness in New England for the past
five years, has been named a vice-
president of Berio Vending Co., a
division of ABC Consolidated
Corp. . . . William S. Fishman,
president of Automatic Retailers
of America (ARA), has been
named vice-chairman of the Build-
ing Fund for the Federation of
Jewish Agencies here. . . . Robert
W. Speers recently set up the
Lansdowne Vending Co. in subur-
ban Lansdowne, Pa. . . . J. H.
Vending, Inc., has been organized

www americanradiohistorv com

in Philadelphia with local attorney
Abe Lapowsky representing the
company in filing petition for cor-
porate status in the State. . . . It
was a son, David Jonathan, born
to Mrs. Steven A. Strauss at Ein-
stein Medical Center, WNorthern
Division, last week. He was the
first child for Stevem A. Strauss,
dietary manager of ARA and its
Slater System affiliate, . . . A
“vendeteria,” a bank of vending
machines, is included in the plans
for the new £3 rni"_iurl Student
Activities Center which Temple
University announced will begin
construction this summer. . . .
Amuse-A-Mat Corp. 15 marking a
quarter of a century operating
amusement, music and vending
machines throughout the entire
Delaware Valley area. Heading up
the operation is Alan Brock, vice-
president and general manager,
who has been with the industry
for 20 years. Rocco Christillo is
the operations manager in charge
of service. There are 20 employees
staffing the firm. . . . William
Simpson, who established William
Simpson & Co. in 1930 has pio-
neered in vending in recent years.
The firm now has nearly 50 em-
ployees handling the operation,
which includes cigaret machines,
pinball games, shuffleboards and
kiddie rides, in addition to sales,
service and installation of a com-
plete line of vending machines, . ..
America Music Co., founded by
Abe Witsen in 1952, now has 15
employees staffing the . operation,
which includes the installation of
music, amusement, cigaret and
vending machines throughout the
entire area, extending to Wilming-
ton, Del., and Southern New Jer-
sey points. Executives of the com-
pany are Willlam Witsen and his
brother, Harry G. Witsen,
MAURIE H. ORODENKER

cago, and several other U. S.
firms in the European markets.

Mondial was founded by Su-
ren D. Fesjian. The firm has
a U. S. distribution company
known as Mondial Commerical
Corp. Both Sarkisian and Aspet
L. Varten help head up the ex-
ecutive team.

Sarkisian said Flash Soccer
differs from othr simlilar games,
in that the rods on either side
which activate the ball-propel-
ling flippers, telescope and do
not ram opponents on the op-
posite side of the piece.

Strictly mechanical, the unit
is capable of taking in from
£15 to 520 a week and up,
depending on location, Main-
tenance is a minor factor and a
glass top prevents loss of balls,
While most operator charge 10
cents per game some charge a
quarter.

U. S. Distributors

The following U. S. distribu-
tors have been appointed:

Northwest Sales, Portland,
Ore; Pioneer Sales, Milwaukee;
R. F. Jones, Seattle; K. C. Salas,
St. Paul; National Coin Ma-
chine, Chicago; Empire Distri-
buting, Chicago; Miller New-
mark, Detroit; Central Distribut-
ing, Omaha; Eli Ross Distribu-
tors, Miami; Globe Distributing
Co., Quincy, Mass.; Badger
Sales, Los Angeles; Toronto
Coin Machine, Toronto; Bilotta
Enterprises, Newark, N. Y.;
Mike Munves, New York City;
C. 0. Moom, Atlanta,

FROM THE INDUSTRY'S
LEADING CRAFTSMEN

comes the finest pame in pocke! Billiards

BELGIAN

8) Aramith

BILLIARD BALLS

turned far perfact balance and spharicity
Mads ol PHEMOLIC RESIM

Their Lustrous Colors
NEVER FADE

Durability and resiliency
enables balls to withstand
tough treatment without
cracking,. chipping or
breaking, making them . . .
the best billiard balls for
your tables.

18 2
1.1' PP~ ST
ar wrlle . . .,

eastern

novellty disiributors Inc.

3726 Tonnale Avenue
Marth Earﬁ:m Mew Jorsey

Teleghone (201) UNisa 42474

ATTENTION

We have a large steck of bingos, esch
and every one beautifully refinished,
mechanically perfect, and ready for lo-
calion, BAHAMA BEACHS, FOLIES BER-
GERES, BEAUTY BEACHS, BORDER BEAL-
TYS, BOUNTYS, and many others.

Alsa:

EING OF DIAMOMDS.......... $340.00
MAYERIRS: «vvvvsvssnyovssans 325.00
EUPER SCORES .....:cc0u00ea 425.00
CADILLAC BALL BOWLERS ...... 325.00
BEATHIKS ...... .vveevnrens 295.00
ROOKET H b i an v 345,00
CAPERSVILLE ......ccvivuua 470.00
C.C. CHAMPION RIFLE RAMGE .. 150.00
SUPER SCOPE GUN ........... 415.00
SATELLITE, Kiddie Ride ....... 495.00
DELUXE FUN CRUISE .... ..... Write

NEW ORLEANS NOVELTY COMPANY
1055 Dryades Street, MWew Orleams,
Lovisiana 70113, Telephona (504) 539-
7321. Cable: NOMOVCOD
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Coin Machine News

New Amusement Games Being
Added By Urban Industries

LOUISVILLE — Urban In-
dustries, Inc., here is develop-
ing a series of new games and
will introduce some at the Oct.
27-29 Music Operators of Amer-
ica (MOA) trade show in Chi-

cago.

CINEJUKEBOX

/

L - .
THIS IS T X

Exclusive Rowe AMI Distribulor
Ea.Po. - §. Jersey - Del. - Md. - D.C.

HaVID ROSEN ine

B55 M, BROAD 5T, PHILA., P& 19123

Phone: (215 CEnter 2-2900

Two definite possibilities for
fall production are a counter-
top version of its Panoram film
unit and a game called Horse-
race.

One other unit, an electronic
version of the Tic-Tak-Toe
game, could be ready for fall
distribution, too, according to
President Nal Bailen, who indi-
cated the firm is working on
games licensed under arrange-
ments from foreign developers.

One reliable trade source had
indicated that a relatively low-
priced knowledge - testing ma-
chine has been on test loca-
tions. Bailen wuld not confirm
whether Urban Industries is in-
volved. A machine of similar de-
sign, developed by Nutting Man-
ufacturing, was shown at the
1964 MOA show and created
considerable interest. The Nut-
ting machine is now called Com-
puter Quiz,

Bailen said the counter-top
version of Panoram would prob-
ably sell to operators in the
neighborhood of $450. Horse-
race, also a counter-top game,
should be priced at $150.

Correction

We incorrectly gquoted Dr.
David R. Rockola last week
as stating, “We expect to sell
75,000 canned drink units this
year.” “We" is not Rock-Ola
Manufacturing Corp, but the
industry at large,

“The World's Finest”
Imperial Shuffleboard

and you zero in on higher profits.

American’s Imperial Shuffleboard has earned the reputation

of being the “standard of the coin industry.’

In appearance,

construction and operation it is years ahead of any other

shuffleboard.

American Shuffleboard Co.

210 Paterson Plank Road, Union City, N.J. (201) UN 3-6633
{Los Angeles Office—1423 Southwestern Avenue)

[J] 1 YEAR $7

FE

VEND, 2180 Potterson Strest, Cincinnati, Ohio 45214 800

Please anter my subscription to VEND for
[] 3 YEARS $15

Above subscription rates for Continental U. 5. & Cancda.
Oversecs rofes on request.

“The Magazine of Automatic

Vending”

published TWICE a maonth

For EVERYONE whose

Time, Talent or Money

is invested in Yending Business.

T

[J] Hew [0 Renew

Company
Home

Address.

Swte & Zip

City

Type of Business
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AMF Adding to
Games Line-Up

WESTBURY, N. Y.—Amer-
ican Machine & Foundry Co.
(AMF) will introduce at least
two new games at the Music
Operators of America (MOA)
trade show in Chicago Oct, 27-
29 and has a number of other
new amusement games in the
developing stage.

One game, Minisoccer, offers
a new concept in coin-operated
soccer. Two opposing teams of
players attached to tracks run-
ning the length of the soccer
field actually kick a ball into
goals. The players are con-
trolled by a series of levers ex-
tending from  each end of the
machine. The game is enclosed
by a glass top and can be set for
dime or quarter play. The game
already is distributed in Eng-
land, is played under a time
limit.

Another game will be offered
through international distribu-
tion only. This is a unit called
Duelling; a table-top game uti-
lizing lights wherein two com-
batants engage in a duelling
match, This game has been in-
troduced in Sweden.

Both units have had some dis-
tribution in the U. S. where
AMF has previously introduced
Little Indy and American
Speedway. AMF, a giant cor-
poration, has one division, Para-
gon Electric Co., Two Rivers,
Wis., that produces timers used
in games and another firm, Pot-
ter-Bromfield, Princeton, Ind,,
that makes filters for vending
machines and relays.

Coinmen
InThe News

o Continued from page 72

boss, Sam Hastings: Jack Hastings
and Jim Hastings, Pat Gaffoey,
Sylvester Kindler, Roy Gierke, Don
Doeden, Earl Gebaver and Ollie
Hansen.

Paul Jacobs, at United Co,
Wurlitzer distributor, is helping out
for the next few months while
he awaits his military service call-
up. Meanwhile, at the United, Inc.,
headquarters manager Russ Town-
send claims business is holding very
firm through the summer. De-
mand for the Wurlitzer Ameri-
cana has exceeded expectations.
. « . Bob Harding, Wurlitzer fac-
tory representative in this territory,
recently celebrated his 25th wed-
ding anniversary, . . . Leo Dinon,
H&G Amusements, is well on his
way toward earning his private
airplane pilot's license. Dinon
notes that only “slight damage"
to location equipment occurred
during the recent racial strife.

BENN OLLMAN

OAK HILL, W. VA,

Participating in a service school
at Wallace & Wallace Music, Inc.,
under the direction of Bill Findlay,
chief field engineer, Rock-Ola
Manufacturing Corp.: Harry
Crockett, Harry Payne, Danny
Hood, Alfred Nicholas, David
Morris and Tommy Mullins, Wal-
lace & Wallace Music, Inc., Oak

(Continued on page 77)

MEN WHD READ
BUSINESSPAPERS
MEAN BUSINESS

b
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New Equipment

D. Gottlieb—1-Player Flipper

Sing Along is the newest single-player flipper from D. Gottlieb & Co.,
Chicago. Delivered with triple-chute combinations, the game boasts
four-color sequences which advance hole value for high and special
scoring. There are four "relay” kick-out holes to ﬁrnuida excitement
and 12 rollovers and four targets work to advance the color sequences
in the game scheme, A special bull's-eye target scores 100 points and
a “‘cross-action roll-under” scores 50 points. There is four-reel scoring.
Play is speeded up by an electric ball lift.

Vending News Digest

o Continued from papge 73

NCA Meeting on Salmonella

CHICAGO—In a meeting here Sept. 7 spo

nsored by the
MNational Confectioners Association (NCA), Midwestern candy man-
ufacturers will discuss the current status of the Salmonella problem.

Two recognized health authorities, Dr. John H. Silliker and
John H. Guill, will explore the topic in depth. Silliker is presi-
dent of Silliker Laboratories, Chicago Heights, Ill. Guill is director
of the Chicago District, Food and Drug Administration.

Tickets for the dinner meeting, which is open to representa-
tives of non-NCA member firms, are available from the NCA at
36 South Wabash Avenue, Chicago, Ill. 60603.

Araserv Signs New Clients

PHILADELPHIA—Araserv, the recreation service arm of Au-
tomatic Retailers of America (ARA), has signed five widely diversi-
fied new clients: Louis Sherry Restaurant at Philharmonic Hall in
Lincoln Center, New York City; Gracie Mansion, home of New York
Mayor Lindsay; Connie Mack Stadium in Philadelphia; the Long
Island Arena, home of the Long Island Ducks professional ice
hockey team, and the Washington, D. C., armory.

According to division President James H. Peterson, these new
accounts bring to 16 the number of recreational and cultural centers
added by Araserv this year.

Vandalism in New Hampshire

GILFORD, N. H.—Ten bulk vending machines were vandal-
ized here the night of Aug. 1. The globes of all the machines,
located in front of the Globe Discount department store, were
smashed and the coin compartments were forced open. Damage was
estimated at $250. More than $100 in change was taken, according
to preliminary estimates.

The thieves did not touch a number of penny machines at the
location, They broke open only the dime and nickel machines.

ABC Consolidated’s Net Declines

Net income for ABC Consolidated Corp. was down for both
the second quarter and six-month period despite a climb in sales.
Earnings for the first half were $2,010,086 or 67 cents a share,
compared to $2,041,348 or 68 cents a share for the same period
last year. The six month sales, however, rose to $76,063,718 from
571,952,488 last year.

‘: the more

you GIVE
HEART FUND
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More will
LIVE
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Coin Machine News

New Equipment Explosion

e Continued from page 71

Foreign jukebox makers are
busy, too. Jupiter Corp., which
introduced three models at last
yvear's MOA show, will have
three models this year.

At least three other foreign
makes have entered the juke-
box arena recently. NSM Ap-
paratebau, a German maker, has
a Consul 130 model; Swiss man-
ufactvrer John Foufounis has
licensed a Victor jukebox in
Japan; and Nippon Columbia
Co., Ltd., has a new 60-selec-
tion jukebox.

In film/music equipment, a
phase of the industry jukebox
makers are watching intensely,
Rowe said it now has over 140
different films available for its
PhonoVue attachment to its Mu-
sic Merchant phonograph. The
PhonoVue offers 20 selections
which the company is keying in
with new records as they are re-
leased.

Jupiter Corp. president Robert
Taran said, “"Our manufacturer
in France is developing a film
concept.” He did not indicate
how far this development has
gone.

Other film/music units that
will be seen at the MOA show

will include those from Color-
Sonics, Inc., which showed last
vear, and David Rosen’'s Cine-
jukebox. J. Cameron (Jack)
Gordon, who has recently ac-
quired world rights to the Scopi-
tone unit, will show an enlarged
version.
Games

Two of the major game man-
ufacturers introduced new mod-
els last week, Chicago Coin divi-
sion of Chicago Dynamic In-
dustries, Inc., and D. Gottlieb
& Co, (see separate coverage,
this issue). Williams Electronics,
Inc., expects to have at least two
new flipper games soon, the
first likely a two-player.

Chicago Coin anticipates a
new big ball bowler soon and
Midway Manufacturing Co, is
readying a new shuffle alley.
Bally Manufacturing Co. has had
unusually long production runs
on its last three flipper games
and director of public relations
Herb Jones said Bally would
like to schedule a big ball bowl-
er, too.

Other game makers with new
products now ready or in de-
velopment include American
Machine & Foundry Co., Ur-
ban Industries, Mondial Inter-
national, DuKane Corp., All

Coinmen In

The News

® Continued from page 76

Hill, W. Va.; Woodrow Mullins,
K & K Music Co., Beckley, W.
Va.; Pat Sagace, Pat's Amusement
Co.; Thomas, W. Va.; Amos Kyle,
and Jack Kyle, Coal River Amuse-
ment Co., Whitesville, W. Va.:
Hulan Beleker, Edward Kersey
and Jeff Forren, Mountaineer
Amusement Co.; White Sulphur,
W. Va.; Steve Vargo, Ernest Mil-
ler, Butch Green, Marvin Garette,
Al Broom, Willlam N. Anderson,
Joe C. Ferrell, Audis W. Keel
and Danny Broom, Broom & An-
derson Amusement Co., Logan,
W. Va.

Ronald Hayhurst and M. C.
_H:j'llursl. Central W. Va., Vend-
ing, Buckannon, W. Va.; Curtis
Roberts and Larry G. Roberts,
Mercer Music Co., Princeton, W.
Va.; Robert A. Mitchell, Bob
Mitchell, Joe Waldrop and Jerry
Derrick, Derrick Music Co.,
Charleston, W. Va.: William Gan-
non, Lloyd Burgess and Leona
Ballard, Belle Amusement Co.,
Belle, W, Va.; Charlie Eanes, Butch
Lambert and H. E. Evans, Southern
Distributors, Inc., Welch, W. Va.;
Kenton Price, Kenton Price Jr.,
Shelton Price and Marvin Price,
Price Music Co., Barboursville, W.
Va.; Milton 5. Katsifos, Mountain
Vending Co., Beckley, W. Va.

CHARLOTTE, N. C.

At Brady Distributing Co. Wur-
litzer schools with Wurlitzer's H.
W. (Hank) Peteet: Norman Bostic
and W. K. Dubose Sr., Jackson-
ville Music Co., Jacksonville, N, C.;
Dovard Padgett and Bob Howard,
The Music Vendors, Jacksonville,
N.C.; Charles B. Best and L. E.
Thompson, Goldshoro Music Co.,
Goldsboro, N. C.; §. W. Venters
and Joe Brinkley, The Original
Bostic Music, Jacksonville, N, C,;
L. W. Kellum and B. W. Preston,
Cape Fear Music Co, Wilming-
ton, N. C.; Archie Edwards, Caro-
lina Music Co., Greenville, N. C,;
Jimmy Thorpe, Thorpe Music Co.,
Rocky Mount, N. C.

Thomas Dail, Carson Dail,
Roger Dail and R. C. Blanton,
Carolina Music Co., Greenville,
N. C.; 0. M. Winfield, Tankard
Music Co., Washington, N. C.; D.
B. Burns, Goldsboro Music Co.,
Goldsboro, N. C.; J. P, Stancil, J.
P. Stancil Co., Falkland, N. C.;
Claude Griffin and B. A. Wright,
Griffin Music Co., Edenton, N. C.:

G. 8. Jolly, R. L, Jolly, Bobby R.
Mayo, and Duville W. Cuthrell,
Jolly Radio & TV Service, Engle-
hard, N. C.; Burl Winkler, Wauga
Vendors, Boone, N. C.

Warren Teague and J. E. Con-
nor Sr., Dixie Novelty Co., Hick-
ory, N. C.; Mose Phillips, Ald-
ridge Music Co., Crossnore, N. C.;
Carl Faw, Faw Music Co., N.
Wildesboro, N. C.; T. 1. Prophet,
J. L. Eundy, George Ferrell, and
C. E. Dickerson, Brady Distribut-
ing Co., Charlotte, N. C,; James
Lewis, Aaron Watkins, and Jimmy
Watkins, Watkins Music Co., Inc.,,
Albemarle, N. C.; Vaughn Feim-
ster, Feimster & Son, Statesville,
M. C.; Fred S. Britt, Fred S§. Britt
Co., Albemarle, N. C; W. G,
Craven, and Floyd Craven, Macke
Vending Co,, Salisbury, N. C.
Larry 5Sims, Claude Fowler, and
Walt Prichard, J. M. Brown
Amusement Co., Gaffney, 5. C.

Siba M. Matthews, Fayetteville
Music Co., Fayetteville, N. C.;
John Denson, Jr. and James Cox,
Lee Vending Co., Sanford, N. C.;
Robert F. Crenshaw and Nei
Crenshaw, Raleigh Music Co.,
Raleigh, N.C.; R. A. Dau A
J. C. Heath and Harold Clack,
Reynolds Music Co., Clinton
N. C.; James Herndon, Fayetteville
Music Co., Fayetteville, N. C.; Roy
Sparks, Goldsboro Music Co.,
Goldsboro, N. C.; Dan Bright and
Emest Nichols, Nick's Music,
Greenville, S. C.; Johony Moser,
Johnny's Music, Pickens, 5. C.:
Merlin Stutz, Thomas Blackwell
and Mike Blackwell, Blackwell
Amusement Co., Greenville, S. C.;
Fred Collins, J. W. Fisher, Terry
Pannea, James A. Parent and
George Christenberry, Collins Mu-
sic Co., Greenville, S. C.; J. E.
Brookey Sr., Brookey Music Co.,
Greenville, S. C.

Huey Womack, Ellenburg
Amusement, Easley, S, C.; Marvin
Harrelson, J. Lander Gentry and
Jack Burwell, Bell Music Corp.,
Spartanburg, 5. C.; Milton Sim-
mons, Palmetto Amusement, Wil-
liamston, 8. C.; Kenneth Britton
and Dave Underwood,- Under-
wood Vending Co.,, Asheville,
N. C.; Devere Lentz, C & W Mu-
sic Co., Asheville, N, C.; Tony B.
Jones and John M., Porter, Porter
Music Co., Asheville, N. C.: Dar-
nell Soleshee and C, F. Johnson,
Tri-County Music Co., Andrews,
N. C.; George Reeves, and J. F.
Wallas, J. F. Wallas Co., Ashe-
ville, N. C.
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Tech Industries, Inc., and
Morthwestern Corp.
Billiard Firms

Into this picture new pro-
ducers of games are emerging,
United Billiards is readying a
new game to be available in
three sizes. President Art Dad-
dis said one model would be ar-

cade size, “probably 20 feet,

“But I can tell you one will be
about 6 feet and the other one
cither an 11 or a 12-foot model.
Admitting the game utilizes a
big ball, Daddis would not elab-
orate beyond saying, “It will be
radically different from either
a normal shuffle alley or a
bowler."

Also entering the games field
in a non-billiard direction is
Irving Kaye and American Shuf-
fleboard. Kaye has been a major
pool table manufacturer and did
not reveal the exact nature of
the new game device.

Nor did American Shuffle-
board elaborate beyond admitt-
ing it was developing a game
from its Shuffle 8B, on which
it is also making new improve-
ments,

American Machine & Found-
ry Co. (AMF) i1s now making
shipments on its Little Indy and
American Speedway is still in
production. Both were intro-
duced last fall. New with AMF
are Minisoccer, and available
through international distribu-
tion only, a game called Duel-
ling, a table top introduced in
Sweden.

Urban Industries is introduc-
ing a new counter-top Panoram

companion to its Model AD con-
sole Panoram and another new
counter-top game known as
Horse Race. Also new, though
in the prototype stage now, is a
game called Tic-Tak-Toe.

Mondial International is con-
tinuing distribution on its Flash
Soccer, a low-priced two or four-
player machine and is known to
be developing another new game.
It also has a coin-operated
shoeshine machine using a spe-
cial neutral wax developed by
Johnson Wax that delivers be-
tween |,000 and 1,500 shines
per fill.

DuKane Corp., heretofore a
manufacturer of Ski N' Shore,
Grand Prix and an embossed
label vender known as Tag-It,

CRAND TOUR ......... 185
HARVEST ............. 210
MAD WORLD, 2-PI. ... .. 205
BULL FICHT .......... 210
DISCOTEK, 2-PI. ....... 265
50/50, 2-PL ........... 250
MACIC CIRCLE ........ 260
SHEBA, 2-PL .......... 150
TRIO ..... R 250

Cable:
# ATMUSIC—Chicago

F&N 2121 N. WESTERN AVE., CHICACO,
'L“\\\“\\‘““

Write for complete 19467 Cataleg of
Phonagraphs, Vending and Games.

Established 1934

is offering these items for sale
to other makers and is bowing
out of the coin-operated machine
field. Two engineers who de-
veloped Ski N' Shore also have
a new game in the “space age”
category, which is also being of-
fered.

All Tech Industries, Inc., has
two new games. One is a grip
machine and the other a gun
game known as Gang Busters.

Northwestern Corp., which
has been out with two counter
games, Booze Barometer and
Punt Return, expects to furnish
new fronts for these units adding
still other characteristics to the
basic concepts.

NEXT WEEK—VENDING.
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Reconditioned s P EC IAL-S

PIN BALLS — BOWLERS —
BALLY

BALZAAR .. ... ionvovey $375

BUS STOP, 2Pl ........ 245

Guaranteed

ARCADE
CHICAGO COIN
PAR COLF . ... ........ 5195
KICKER .........cunuvn 370
RIGHIT s v - 105
ALL STAR BASEBALL ... 140
BIC LEAGUE .......... 315
HULA HULA _ . 000 0, 345
MIDWAY

TROPHY CUN ......... $145
RIFLE CHAMP GUN. .. .. 295
MONSTER GUN ..... ... 350
MYSTERY SCORE ...... 190

ILL. 50647. ARmitage &-500%5
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CHICAGO COIN’S

3 INDIVIDUAL
COIN CHUTES
5¢-10c-25¢

NEW

MULTI-ACTION

2-PLAYER

Never Before On A Pin Game!

PEACOCK FEATURE

«® A New Concept . . . Shooter Controls

. High Scoring By Pressing Button on
i Front of Game

BONUS SCORE FEATURE

Bonus Builds Up and Remains For
Entire Play of Each Ball.

ILLUMINATED “BALL COUNT" and
“GAME OVER", Next to Shooter

“EXTRA BALL" RETURN GATE

HIGH SCORING On Swing Gates
and Side Targets

2 SPECIAL LANMNES

NUMBER MATCH

3 THUMPER BUMPERS
ADJUSTABLE 3-5 BALL PLAY

ALSO IN
PRODUCTION

CHICAGO COIN MACHINE DIV,

CHICAGO DYNAMIC INDUSTRIES, inc.

1715 W DIVERSEY BLVD , CHICAGD, ILLINGIS &0&14
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SKI-BALL = RIVIERA = VEGAS » WILD WEST « BULLSEYE BASEBALL
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MODEL 437
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TASTIC ALL-NEW

ROCK-OLA ULTRA FOR 68!

3

;
3
&



www.americanradiohistory.com

ALLOUI
AGGESS!
BILITY!

Meet beauty that's more than skin-
deep! Sure, it has sleek, modern, “in™
type design. Brilliant new colors.
Striking, eye-catching up-top anima-
tion . . . everything that will make
those dimes, quarters (and dollars!)
flow in. But it also has a new, up-top
ease of service that makes sure the
lion's share of the “take™ doesn't go
for service and programming time!
Here, for the first time, is rofal
accessibility:

“Easy View ™ Programming |
Everything up-top, at eye-level. No
stooping, squinting, reaching. Hinged
program holders flip down for fast
title changes. Magazine has clearly
visible record indicator numbers on
top for faster loading. Easier for
players, too—all controls grouped
together, up-top, in one location.

New Flip-Top Servicing |
Open the self-locking program dome
and servicing, too, is at your finger-
tips. Push button switches at eye
level. Album price changes made
with electrical clips can’t be acciden-
tally changed. In-cabinet service for
amplifier. Up-top credit unit and
free-play buttons.

New Promise of Profits!

Faster, easier service and the world
famous Rock-Ola Revolving Record
Magazine means more profit! But
that’s not all. New top-design ends
spillage. There's an optional dollar
bill acceptor, tamper-proof automatic
coin counter and a single cash box
for coins and bills. Lower stylus force
saves wear on records. Spring-loaded
reject prevents button pounding.

The new 160-play Ultra Model 437
plus its 100-play version, the new
Centura Model 436...and the
modestly priced, compact, 100-play
Concerto Model 434 ... make
ROCK-OLA the only manufacturer
that covers all locations, large or
small, for maximum take.

LOOK TO

ROCK-DLA

ALL OUT, ALL THE WAY,
FOR PROFITI

Rock-0la Manufacturing Corp.
800 M. Kedzie Ave., Chicago, lll. 60651

Coin Machine News

New Equipment

"'l;l‘.' - ]
Chicago Coin—Two-Player

i B :
Flipper

A revolutionary "Peacock Feature' is included on a new two-player
flipper game called Twinky from Chicago Coin machine division of
Chicago Dynamics Industries. The new feature, billed by Chicago Coin

as "'never before on a

in game," incorporates a third button in addi-

tion to the traditional flipper button. This new button is on the front
of the cabinet to the left of the service door and is close enough to
the corner to be operated by the thumb of the player's |eft hand. The
player attempts to gain high scoring by pressing the button as scoring
lights flash in the 'Peacock'' feathers on the back glass. There s
special ''Peacock’ scoring at the top hole and in two bottom lanes.
The game also has a “bonus score feature," with the bonus building
up and lingering for the duration of each ball. The game also has
illuminated ball count and “game-over' signs; a ball return gate that
returns a ball to the player when open; two special lanes; high scoring
on swing gates and side targets; three “thumper” bumpers and nums:
ber match. There is an automatic ball lift.

Coinmen In The News

PHILADELPHIA

Shelly Feldman, remembered as
a star quarterback at Temple Uni-
versity here and in the food busi-
ness in New England for the past
five years, has been named a vice-
president of Berlo Vending Co. a
division of ABC Consolidated
Corp. . . . William S, Fishman,
president of Automatic Retailers
of America (ARA), has been
named vice-chairman of the Build-
ing Fund for the Federation of
Jewish Agencies here. . .. Robert
W. Speers recently set up the
Lansdowne Vending Co., in subur-
ban Lansdowne, Pa. . . . J. H.
Vending, Inc., has been organized
in Philadelphia with local attorney
Abe Lapowsky representing the
company in filing petition for cor-
porate status in the State, . . . It
was a son, David Jonathan, born
to Mrs. Steven A, Strauss at Ein-
stein Medical Center, Northern Di-
vision, last week. He was the first
child for Steven A. Strauss, dietary
manager of ARA and its Slater
System affiliate. . . . A “vende-
teria,” a bank of vending machines,
is included in the plans for the
new $3 million Student Activities
Center which Temple University
announced will begin construction
this summer., . . . Amuse-A-Mat

Corp. is marking a quarter-of-a-

century operating amusement, mu-
sic and vending machines through-
out the entire Delaware Valley
area, Heading up the operation is
Alan Brock, vice-president and
general manager, who has been
with the industry for 280 years.
Rocco Christillo is the operations
manager in charge of service
There are 20 employees staffing
the firm. . . . William Simpson,
who established William Simpson
& Co. in 1930, has pioneered in
the vending in recent years. The
firm now has nearly 50 employees
handling the operation, which in-
cludles cigaret machines, pinball
games, shuffleboards and kiddie
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rides, in addition to sales, service
and installation of a complete line
of vending machines. . . . America
Music Co., founded by Abe Wit-
sen in 1952, now has 15 employees
staffing the operation, which in-
cludes the installation of music,
amusement, cigaret and vending
machines throughout the entire
area, extending to Wilmington,
Del.,, and Southern New Jersey
points. Executives of the company
are William Witsen and his broth-
er, Harry G. Witsen.

MAURIE H. ORODENKER

LOS ANGELES

Taking part in Wurlitzer service
school under the direction of
Leonard Hicks were Carl Lupton,
Dave Thomas, -Bill Coile, ck
Thomas, Ray Collins, Paul Col-
lins and Jimmy Sellers; Collins
Amusement Co., Bellflower, Calif.;
Eddie Still, Jim Teele, Stan Vaughn,
Carry Jones, Steve Steveson, Paul
Vogel and Bebe Mathews, Roy
Jones Music Co., North Holly-
wood, Calif.; Fred Claudy, Alfred
Williamson, Nels Anderson, Dale
Reance, Joe Owens, John Crum,
Bud Shrugard and Ben Gunn,
Servomation Tri-Counties, Santa
Barbara, Calif.; Norm Snodgrass,
Butch Craver, Bob Strahner and
Friend Miller, A-L. Vending, Leu-
cadia, Calif.; Jack Wnikins, Gee
Harrison, Gene Sharp, Chad Gesik,
Everett Thomlinson, Bob Herlow,
Kenney Nimen, Harvey Pool, Ed
Barber and Terry Bayne, Servoma-
tion Tri-Counties, Oxnard, Calif,;
Roger Arco and Dick Ward, Val-
ley Vending, San Diego, Calif;
Thurston Blevens and Bill Worthy,
Star Service, San Diego, Calif,;
Larry Greenspan and Ralph Rader,
General Music, Oceanside, Calif.:
Denny Glover, Rockwell Vending,
Santa Ana, Calif.

With Leonard Hicks conducting
Wurlitzer service schools in the
southern California area were Bob

(Continued on page 80)
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DuKane Corp. to Sell
Amusement Games Div.

ST. CHARLES, Ill. — Du-
Kane Corp., a 45-year-old elec-
tronics manufacturer, is offer-
ing its games division for sale,
due to expansion of the firm’s
major products.

The company here entered
the amusement game business in
1964 with a unit called Ski 'n
Skore that sells to operators for
about $500. It has since added
Tag-it, and embossed label vend-
er that sells for $200 and Grand
Prix, another game, that sells for
$795.

DuKane has about 20 dis-
tributors, both in the U. §, and
abroad.

In offering Ski 'n Skore, Du-
Kane mentions that its inventors
have also developed a new
game with an “outer space”
outline. The new game is of-
fered with Ski 'n Skore along
with complete drawings and bill
of material; adeguate replace-
ment parts; operating manual
and sales literature.

DuKane indicated that sev-
eral new games and vending

machines are in “various stages
of development,” but that ex-
pansion of its electronics and
communications lines requires
disposition of the games divi-
sion.

BILLIARD
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Coin Machine News

Operator’s Exposure Role
Underplayed: Chicofsky

By CHARLES BARRETT

NEW YORK — The operator
is virtually “forgotten” by many
record labels, declared Music
Operators of New York
(MONY) manager Ben Chicof-
sky in a recent Billboard inter-
view,

“Today it's all air play as far
as the record companies are con-
cerned,” said Chicofsky, a near-
30-year veteran in the jukebox
business. “The jukebox opera-
tor's role in making a disk a suc-
cess is terribly underplayed by
the labels.”

All Machines
Ready for Location
United Capri ........ C...E148,
Onited DISER .. i ieeisaha Q5.
United Fotura .........,..... 295
United 7 Star AR LR
United Toronadas ... __. . A55.
Wms., Maverick ............ 595,
Wms. World Series 1962 ... _. 195,
EC Big Lemgue ......... o V25,
CC RlgBit .. . cociniiaaalile 125
Wms. Batting Champ ........ 185.
Wms. Pinch Hitter ... _.... 95
Wms. World's Series ........ 245,
Smokethop Model W 27 ...... 85,
Eillr Eu:El'm; Bronce ........ #95,
Wurlitzer 2510 ............ 275,
Wurlitzer 2500 EIRT . 1 -
Worlltzer 2000 ..... . 595,
Wurlltzer 3B10 ... oo, . 495
Cable: LEWJD. Call, Write or Cable

lew oan% Distributing (o

Exclusive Wurlitzer Distributer
1311 N. Capitel Ave.
Indianapolis, Ind.
Tel.: MElrose 5-1593

Chicofsky, who is currently
preparing for MONY"s annual
convention, to be held at Mon-
ticello, N, Y., Sept. 21-24, said
that several labels and artists
which formerly advertised in the
association's convention souvenir
program have scrapped their
participation this year,

Rapport

He expressed pleasure with
the fact that the Music Opera-
tiors of America (MOA) conven-
tion Oct. 27-29 will deal exten-
sively with the subject of the
operator and his part in making
records sell. He has been in con-
tact with MOA executive Vice-
President Fred Granger on the
subject, Chicofsky said,

“The MOA will push for the
idea of operators receiving
stronger recognition from the la-
bels,” Chicofsky said, “and will
also try to formulate a plan call-
ing for the reconstruction of rap-
port and liaison between the
record manufacturers and the
operators.

“However, some of the major
labels work with us and have
never failed to realize that the
operator is a key part of the
success puzzle,”

Chicofsky, who operated in
MNew York during the 1940%
and 1950's, also called for the
return of jukebox play popular-
ity surveys in the trade maga-
zines as one of the first steps
in rebuilding the former strong
relationship between the two
music industry segments.

“The jukebox is still impor-
tant to the success of any label

London Firm Into
New Headquarters

LONDON — Phonographic
Equipment, a leading coin
machine manufacturer here,

has moved from its Ladbroke
Grove location to a new ad-
dress on the Cricklewood trad-
ing estate.

The new location is a two-
story building on the north
block formerly occupied by the
Handley-Page works, and has
been renamed Phonographic
House. It is situated three min-
utes from the North Circular
Road leading on to the motor-
way, and is within easy reach
of London's main line stations,

The new headquarters gives
additional scope to Phono-
grahic for stocking models and
facilities for checking and serv-
icing machines, It also has the
largest showroom in the United
Kingdom.

MOA Record Award
Poll Now in Mail

CHICAGO — Music Oper-
ators of America (MOA) has
mailed out postage-paid post
cards to operators who are be-
ing asked to nominate choices
for MOA's record industry
awards. Categories are “Best
Artist,” “Best Record"” and
“Record company consistently
supplying good jukebox rec-
ords,” Operators are requested
to make three nominations, in
order of preference, in each
category.

or artist,” he said, “and the only
way this could be changed is for
the jukebox to be done away

from United

5 WAYS TO PLAY

dual flash
flash
regulation
match bonus
bonus lane

6 PLAYER SHUFFLE ALLEY

MWilleams '« wcrmonics, e

3407 NORTH CALIFORNIA AVENUE
CABLE ADDRESS WILCOIN CHICAGO
AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WILLIAMS DISTRIBUTOR

CHICAGD, ILLINDIS BDGY8

with."” \
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Ya. Venders
In Big Meet

VIRGINIA BEACH, Va., —
The Automatic Vendors Asso-
ciation of Virginia (AVAY), 100
members strong, will assemble
here Sept. 15-17 to participate
in one of the most interesting
meetings yet planned by the
vear-old association,

The meeting, to be held at
the Mariner Resort Motor Inn,
will open at | p.m., Friday, with
registration. The board of di-
rectors will met at 3:30 p.m.
that day and a pget-acquainted
cocktail party will follow at
6:30 p.m.

On Saturday, registration will
resume at 8 a.m.;, a business
session, conducted by associa-
tion President Clyde L. Davis,
will be held from 9 to 11 a.m,,
the president’s reception will be
held at 6:30 p.m. and there
will be dinner and dancing at
7:30 p.m.

A final business session will
be held at 10 a.m. on Sunday,
sept, 17,

Registration fee for members
is $17.50 per person, $25 for
non-members., The fee for all
wives is $7.50.

Coming

Events

Sept. l4-16—Michigan Tobacco
& Candy Distributors & Vendors
Association, vearly convention,
Boyne Mountain Lodge, Boyne
Mountain, Mich.

Sept. 15-17—Automatic YVendors
Association of Virginia, Inc., an-
nual convention, Mariner Motel,
Virginia Beach.

Sept. 21-23—West Virginia Mu-
sic & Vending Association, annual
convention, Heart O' Town Motor
Inn, Charleston.

Sept. 22-23—National Automatic
Merchandising Association, western
management meeting, Jack Tar
Hotel, San Francisco.

Sept. 22-24—New Jersey Auto-
matic Merchandising Council, an-
nual meeting, Seaside Hotel, At-
lantie City.

Sept. 30-Oct. 1—South Dakota
Music & Vending Association,
Pierre.

Oct. 6-9—Missouri Automatic
Merchandising Association, com-
bined fall meeting, Tan Tara Re-
sort, Lake of the Ozarks.

Oct. 27-29—Music Operators of
America, 17th annual convention
and trade show, Pick Congress
Hotel, Chicago. s

Oct. 28-31—National Automatic
Merchandising Association, 22d
annual conveniion and trade ex-
position, International Amphithea-
ter, Chicago.

Oct, 29— National Vendors
Association, directors meeting,
LaSalle Hotel, Ehlcag& f

Nov. 30-Dec. 2—Music Oper-
ators of Virginia, 9th annual con-
vention and trade show, John
Marshall Hotel, Richmond.

Jan. 16-18, 1968—Amusement
Trade's Association annual exhibi-
tion; Alexandra Palace, London.

Feb, 27-29, 1968—Seventh An-
nual Northern Amusement Equip-
ment and Coin-Operated El'illbl-
tion, Blackpool, England.

April 26-May 5, 1968—Hanover
Trade Exposition, Hanover, West
Germany.

Personality Counts

o Continued from page 72

charge, for a “tour” of his beau-
tifully equipped, spic and a span
maintenance shop in a Birming-
ham suburb. Anyone who has
ever visited the Kaplan shop
comes away well-impressed with
his methods, and is certainly to
pass this impression along to
others.

MOA OFFICERS
AT KAN. MEET

WICHITA, Kan. — Music
Operators of America (MOA)
President James Tolisano, Clear-
water, Fla., and MOA Execu-
tive Vice - President Fred
Granger, Chicago, will attend
a two-day meeting here Sept.
16-17 with registration at 2 p.m.

Planned as a reorganization
of the Kansas music and vending
operators association, the event
will include a cocktail hour, din-
ner, dance, Sunday breakfast
and business meeting. MOA
Vice-President Harlan Wingrave
is meeting chairman. He can be
contacted at (316) DI 2-7274,
Emporia Music Service, 309
Neosha, Emporia, Kan, 6680,

IO A AT AR AT TR T

Coinmen In
The News

® Continued from page 79

Farrar, Twenticth Century, Los
Angeles; Paul Vogel, Jones Music,
North Hollywood, Calif.; Bill
Lanzy and Nick Lanzy, Valley
Vendors, Glendale, Calif.; Ed El-
more, Ed's Music, Los Angeles;
Russ Gibson, Gibson Music, Los
Angeles; Mac Naphtal, Way-Mac
Music, Los Angeles; Chuck Rowe,
Pomona Vending, Pomona, Calif.;
Harry Burd and Hanuw Maki,
A. C. A, Los Angeles; A. B.
Lindsey and Ollie Larson, L&H
Vending, Ventura, Calif.; Vaughn
Fields, Fisher Music, Los Angeles.

Fred Claudy and Ben Shoup,
Servomation Tri-Counties, Santa
Barbara, Calif.; Sam Jameison and
Warren Hoffman, Las Osos Ven-
dors, San Luis Obispo, Calif.; Del
Herroid, Del’s Music, Paso Robles,
Calif.; Don Lauritson and Jim
Linder, Lauritson & Son, Salinas,
Calif.; Rich Silla, Silla Music, Oak-
land; Hank Ross, Jerry Haskins,
Al Armstrong, Automatic Mer-
chandising, Marysville, Calif.

Al Galant, Musi-Matic, Inc,
Santa Ana, Calif; Richard Faust,
Bill Harvey, Dennis Thrasher,
Michael Kowalcyk and Bob Rob-
bins, General Amusement, Long
Beach, Calif.; Charlie Koski, Play-
time Music, Long Beach, Calif;
Paul and Ray Collins, Collins
Amusement, Bellflower, Calif.

promising
young country and western sing-
er, who knows where to promote
material—to the jukebox trade.
She recently stopped in at Cleve-
land Coin International to tell
David Liebling and all the fellows

SHIRLEE MAE, a

about her new Marc release,
"When It Comes Right Down to
Leavin' " and "What Does She
Have That | Don't?""

when answering ads . . .
Say You Saw It in
Billboard
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Coin Machine News

The Bluebook

Valuation of Used &
Reconditioned Coin Machines

Sept. 2, 1967

The following average valuations, based on quotations ob-
tained from selected, franchised distributors in key markets
throughout the U. S., are published only for the purpose of
indicating general trends. The averages are unfit for applica-
tion to any specific buyer-seller situation.

Pool Tables &
Shuffleboards

All-Tech Industries

Low High
Gold Crest (315" x &', & !
pocket) 100 300
Gold k[ﬁ“ (4a' x 9, &
pocke 325 700
Gold Crest (32 x 7', 6-
pocket) 150 395
Gold Crest (&' x B, &
pocket) 250 475
Fisher Mfg.
Empress 101A (101" x 577 175 450
Empress 92A (92" x 52') 175 375
Empress 92C Mo Avo.
Empress 101C Mo Avg.
Empress 105C (105" x 59'7) Ne Avg.
Regent B2 (92" x 52') 175 375
Regent 778 (77" x 45') 25 350
Regent 9IB (92" x 52') Ne Awvg.
Regent B&LC Ha Avg,
Regent F1C Mo Avg,
Regent 101C (101" x 57%) Mo Avo.
Regent B& (B4 x 48" 125 350
Fiesta 59 (rebound pool
(57 x 41") No Avg.
Irving Kaye
Deluxe Regular Klub Pagl
ﬂM“ x 40" 75 250
Deluxe Jumba Klub Pool
5" x 43") 100 250
Deluxe Eldorade Mark |
F7" x 45" 125 300
Deluxe Eldorada Mark 11
(85 x 47*) 175 350
Delu:F Eldorada Mark (11
Fi-‘z o &3 185 375
Deluxe Eldorado Mark |V
FIDE" x 57 250 550
De IF”]:: Eldn?fnl Mark V
e : (T} Em ﬁﬁn
Deluxe Eldorado &6
ET-"?” X 45') 250 525
Deluxe Satellite (77" x 457) 250 550
| Dorade Shuffle Board No  Avo.
Ring-0-Round Pool Table
(96" diameter) Mo  Avg.
dunion 1Y (101" x B0") No Avg.

Mational Shuffleboard

Astrolite Shuffieboard (16°-227 350 950
Champion Shuffleboard [14°-22°) 300 1000
Star Lite Shuffleboard [13") No Avg.
itreamliner Shuffleboard (14°-22) No  Avg,

Caranat | (45" = 77" &5 250
Coronet 11 (52" x 92“) 100 425
Caronet |11 (59" x 105") 210 450
Coronmet IV (83" x 113%) 250 575
Model 100 (Select-0-Ball) Mo  Avg.
United Billiards
Madel 100 (7B'" x 44" Mo Avo.
Model 200 (BB x 51'7) Ma Avg,
Model 500 (114" x 44" No Avg.
Maodel 400 (58" x 103") No Avg.
Model 300 (53" x 93'7) No Avp.
Model 500 {114 x &64") No Avg,
19672 Progress No Avg.
U. S. Billiards
Pro 1 (78" x 45", &-pocket 100 295

Pro 2 (88" x 51", &-pocket 110 345
Pro 3 (93" x 51", &-pocket) 145 385
Pro 4 (100'" x 58'), &-pocket) 195 450
Pro 5 (114" x &4, &-pocket] 245 595
Model 6700 Comet

[&-pocket zeriet) Mo Avg.
M:ﬁ:l ?quﬂ l.'njrne; i
-pocket series Ho Avo,
Modal B200 Comet v
(G-pocket series) Ha Avg.
Model 9100 Comet Mo  Ava.

Mustang Pro 27 (50" x B&") Ho  Avo.
Club Pool (56" x 40", 73" x 43°') No  Avg.
Deluxe Rotation Bumpar

Model 48 No Ava.
Deluxe Rotation Bumper ’

Model &7 No Avg.
Electro Poal Ho  Awg.
Model 400 4766 No Avg,
Convertible Time Table, 10/44& Mo  Avg,

10/66 No  Avg.

Valley Mfg,

5325/w  Reg, Size 145 450
TO3A (7B x 45" BS 275
B754 !;EB" x 50) 125 &5
PIASA (§3" x 53 150 385
BB4 (BR" x SO 200 440
934 (93" x 53" 200 500
Bumper Pool 200 400
1785M (78" x 45" No  Avg.
THTEM, (B7"" 50"} Mo  Ava,
1935M (53" x 53" Ne Ava.
I787M (78" x 45") Mo  Awvg,
1877M (BB x 50 No. Avg.
19378 (93" x 53'7) Mo  Awvg,
10178 (101" x 5&) Mo Avg.

SEPTEMBER 2,

Bowlers &
Shuffles
Bally

Low High
All-the-Way 10/54 75 250
Big 7 Shuffle, 9/62 75 260
Bowler 1965 2P, 5785 275 475
Bowler 1944, 4764 450 450
Del. Bally Bowler 14°, 1/64 200 400
super B Shuffle, 4763 100 300

Chicago Coin

Belair Shuffle 12/65 395 595
Cadillac Ball Bowler, 1/54 300  A25
Citation, 10/42 150 295
Corvette, 2/66 &85 875
DeVille Shuffle Alley, B/64 275 51§

Flair, 9/&6

Gold Crown, 3/62

Gald Star, &P, 7/65

Grand Prize, 3/63
Imperial Shuffle, 11/66
Majestic Bowler, B-44
Medalist, 5/66

Official Spare Lite, 9/63
Park Lane Shuffle, 1/67
Royal Crown, B/&2
Spotiite Shuffle, 117463
Starlite, 5-62

Strike  Ball, 5-43

Super Sonic, 3763

Top Brass, 4/65
Tournament Bowler, 12/64
Triple Gold Fin Pro, 2781
Triumph Shuffle Alley, 1/45
Yegas Bowler, 3/&7

Midway

Premier Shuffle, 5/&8
Cobra Shuffle, 5747

United

Action, 7/62

Alamp, 4762

Alvair Shufffle, 3-47
Amazon, 380

Astro, &/63

Avalon, 4/62

Artec, 9/64

Bank Poal, 11/83
Blazer &P, &/86
Caravelle, 2/43
Cheetah, 3745

Circus Roll-Down, 9/42
Corral &P, 10/65
Cypress, 12/42
Embassy, ¥/ 462
Encore, &P Bowler, 10/44
Fury, 8/63

Futwrs, 13/563
Galleon, 3565
JiflJill, 183
Kickapoo &P, 9/45
Lancer, 1062

Lucky, 11/82

Mambo Shuffle, 12/64

Low
795
150
375
225
500
400
500
250
Mo
150
200
125
210
500
50
400
200
310
Ha

250

100
150

No
625

95
No

450
1635
110

fa
350

?5

195
250

100
225
100
125
315

High
Qa5
325
550
450
715
&0
700
450

Avg,
325
345
250
375
Ti5
175
425

495
Avg,

450
Avg,

425
293

Lew High
Matador Bowler, 14/84 450 550
Maverick, 11745 300 700
Qasis &P, &/65 445 475
Orbit, B8/44 300 475
Facer, 4/64 250 AQD
Polaris, B8/64 450 550
Pyramid, &P, &/45 375 550
Regal, 4/43 225 375
Rumpus Targetfe, 5/63 150 250
Sabre, 2/63 250 425
Sahara, 7742 125 300
shuffle Baseball, &/42 75 200
Silver, &/62 75 200
Skippy, 11/43 200 350
Sparky, 12/42 125 250
Tango &P, 2/64 450 425
Tempest Shuffle, 2./64 225 400
Thunder Bowler, &/64 295 475
Tiger Shuffle, 7/64 275 430
Tapper, 2/54 225 385
Tornado Bowler, 3/64 345 535
Tropic Bowler, /482 125 275
Ultra, B/63 200 345

NMOTE: All quotes for national
averaging are based on operative
equipment, both “as-is" and “re-
conditioned.” The wvalue of both
“as-is" and “reconditioned” equip-
ment varies—sometimes drastically
—from market to market due to
strictly local conditions. Important
variables include transportation
costs, labor and parts costs and
demand for a particular piece or
type of equipment, Therefore
local value will regularly deviate

from the national averages pub-

lished here. Such deviation should
be considered the rule rather than

the exception.

Copyright 1967, The Billboard
Publishing Co.

Coinmen In

The News

NEWARK, N. J.

Wurlitzer field engineer Hank
Peteet conducted a service school
at Bilotta Enterprises here with
men from seven mid-State cities:
Frank Muio, John Bilotta, James
Bilotta, Ed Tellier, Sid Sitterley,
Tony Comella, Al Renzi and
Harry Reiners, Bilotta Enterprises,
Newark, N. J.; Elmer Jenkins,
Jenkins Vending, Geneva, N. Y.:
Frank DiPalto, Rochester, N. Y.;
Bernard Maxwell, East Rochester,
N. Y.: Bab Baxter, Denby Vending
Inc.,, Canadaigua, N. Y.; Ronnie
Bruno and Emnie Bruno, Bruno
Novelty Co., Canastota, N. Y.
Chuck Cronch, Red Lewis, Dom
Gazzavy, George Wright, John
Sullivan and Bud Strang, Sullivan
Vending, Montour Falls, N. Y.,
Pat Cerio, Richard Tringale, C.
Hunt, David P. Scott, Herbert
Darrow and Paul Egan, American
Amusement Co,, Syracuse; Ed
Stanton, Stanton Automatic, Au-
burn, N. Y.; E. M. House, Syra-

cuse; Roy Lackey, Ovid, N. Y.;
Charles Smeeton, Bob Clark and
Sam Aleccia, A & G Vending,
Binghamton, N. Y.

SRILL OAME

That Extra Touch of
Ouality and ORIGINALITY

1967, BILLBOARD

1140 N. Kostner Ave., Chicago, lll. 60651
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@ POP SPOTLIGHT
‘==’ ODE TO BILLY JOE
" Bobbie Gentry. Capitel T 2830

(M); ST 2830 (5)
This album, bated on the phenomenal
single, “Ode to Billle Joe,” has got to be
ané of the top albums of the year.
Bobbie proves: to be much more than a
flash In the pan. Each of her emotional
ballads are standouts — especlaly the

haunting “Hurry Tuesday Child,” And Miss
Gentry's uptempo jazx wallz, “Papa, Won't
You Take Me fto Town With You,"
single.

could
gtep out as a

POP SPOTLIGHT

)
'  GOLDEN GREATS

Gene Pitney. Musicor MM 2134
(M); MS 3124 (5)

Ceng Pitney s maving inte the pop field
with this outstanding package. In his own
inimitable style, he scores on "“Bus Stop,*
“Cara Mia,"” "Cryin" and "Mission Bell,"
Another big one In a catalog of Pitney
winners.
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POP SPOTLIGHT

The opulent sound of Manfovani iz given

MANTOVANI HOLLYWOOD
Mantovani. London P5 514 (5)

to such screen award winning numbers
as  "Born  Free,” "lara's Theme'" "“You
Only Live Twice,” “Goldfinger,” “Law-
rence of Arabla,” "Iorba, the Gresk,”
“The Bible,” and "Tara’s Theme.” This is
a superb collection of movie hits and one
that should soar high In the sales ranks.

@ COUNTRY SPOTLIGHT

I'M JUST LIVING
Melba Montgomery. Muslcor
MMZ129 (M); M53129 (S)

This is a package of powerful weepers;
and it fincludes the hit single, *"What
Can | Tell the Folks Back Home.' Album
s @& sure mover for dealers handling
country material. Other typlcal songs are
“l Love To Put Me On* and "I'm Just
Living.™

MAHLER: SYMPHONY NO. 3
Boston 5'}’mp|'|u-njr." 5hir|u:.r Vir-
rett [(Leinsdorf), RCA Victor
Red Seal LM 7048 (M); LSC
performed as  close to perfection as s
possible. The Boston Symphony is superh,
and 50 i merzo-soprano  Shirley Verret,
The New England Conservatlory Charus and

’H
7046 (5)
the Boston Boychoir add dimension. And the

CLASSICAL SPOTLIGHT
Mahler's monumental Third Symphony s
two-album set is tastefully packaged,

' LOW PRICE CLASSICAL

= SPOTLIGHT
TCHAIKOVSKY: NUTCRACKER
SUITE; BIZET: CARMEN
NBC Sympheny Orch. RCA
Yictrola YIC 1263 (M); VICS
1263 (5)
Featuring recordings at Carnegie Hall in

the ""50%s," the maestro shines brilliantly
:In “Mutcracker Suite’ and “‘Dance of the
ours,"

A CERTAIN MR.

JOBIM

JAZL SPECIAL MERIT

A CERTAIN MR. JOBIM
Antonia Carles Jebim, War-
ner Bros. W 14FF (M); WS

1697 (S)

Jobim has come up with another batch of
things from his cool and crisp bag of
South American jazz. "Benita,” '‘Zingaro,”
“Surfboard” and “'Off-Key'" (Desafinada) are
all served up In that inimitable Jobim
style that has won the artist world-wide
jaxz recognition as one of the towering
figures of the bossa nova movement,

More Album Reviews Inside
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PROCOL HARUM UNDERGROUND THE WORLD WE KNEW
Procal Harum. Deram DE The Electric Prunes. Reprise Bert Koempfert. Decca DL

16008 (M); DES 18008 (5)

This album is sure to follow the smashing
success of the Procol Harum's gingle, A
Whiter Shade of Pale.’” Like *“'Pale,” each
selection tells & story, A fine production
with excellent Iyrics by Gary Brooker,
vocalist and pianist for the group.

POP SPOTLIGHT

GREATEST HITS
The Yillage Stompers. Epic BN

’
26318 (5); LN 24318 (M)

The warm, jaxry style of the Stompers has
won them & lot of fans, They really swing
with an upbeal "Midnight in Moscow,"™
and catch the boozy flaver of “'Will-
kommen.” And, of course, they do their
big one—"Washington Square.” Other fop
cuts  fnclude *'Second Hand Roze”™ and
I'Mam'|'J
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CLASSICAL SPOTLIGHT

TSCHAKOVSKY: SYMPHONY
NO. 4 F-MOLL OP. 36

Berliner Philharmonic  (von
Karojan). Deutsche Grommo-
phon LPEM 139 017 (M); SLPM
139 017 (S)
Few orchestras are betfer equipped 1o in-
terpret the majestic Symphony No. 4 by
Tschakovsky than VYen Karajan and the

Berlin  Philharmonic. This should rank as
& classic recorded performance of the work.

@ JAZZ SPOTLIGHT
=) LIKE SOMEONE IN LOVE
Art Blokey and the Jozz Mes-

sengers. Blue Mote BLP 4245
(M); B4245 (5)

Blakey and his drums are big confributars
in making jazz what it is today. Lee
Morgan is on trumpet, and Bebby Tim-
mans, piano, with most of the material
here written by grnu!:l member  Wayne
Shorter, Standards like “Someone In Love,"
and Shorfer's “'Noise In the Attic”™ and
"Gianbis'" are included,

R 6262 (M); RS 6262 (5)

The popular electronic sound of the Elec-

frie -Prunes delivers 12 numbers from
drivers to softer ballads in sales pleasing
style. This package includes their latest
single ""The Great Banana Hoax' and "'Dr.
Do Good,” another single. *'I Happen fo
love You" is also a top driver, while
"I, the longest cut, is nice and soff.

74925 (5)

Bert Keempfert mixes the swest sounds of
yesterday and today with the maost pleas-
ant results. Most of the material s
Kaempfert-written, incloding the tiils song
which I3 making it as & Frank Sinatra
single. Bul there's also ""Moonlight Sere-
nade’ and “lover,” and some sparkling
trumpet solos by Fred Moch,
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POP SPOTLIGHT
EXPLOSIVE BRASS IMPACT

Warren Kime and His “Brass
Impact” Orchestro, Vol. 2.

Command RS P19 5D (5)

Just to prove their firlt album was no
fivke, fthe Brass Impact fops its Initial
outing with this one. The sound iz sharp,
ciear and arresting, and the bold. brass
musicianghip rates ‘A" sl the way, Ma-
terial includes "'Georgy GIrl,"™ "“A Man
and Woman™ theme and “'Feeling Good,*

HONEGGER: JOAN
AT THE STAKE

Zorina | Various Artists [ Lan-
don Symphony (Ozawa). CBS
32 21 0003 (M); 32 31 D004 (S)

OF ARC

This new recording restores this key 20th
century opera fo fhe
performance led by Seis] Ozana. Vera Zo-
ring s an excellent Joan. The aulntet of
vocal solaists alsoa do well as does Alec
Clunes in the part

catalog in & Fine

af Brother Dominic.

e AV 4

FOLK SPOTLIGHT
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MIRRORS

Jehn Hammend. Vanguard
VRS-2245 (M); Y5D-79245 (5)

some great blues on this package. On Side
1; John Hammond records with insfrumental
groups; on Side 2 he accompanies him-
self on guitar, The performances are full
of soul and style. Material includes “Keys
fo the nghwa}r.”
Monday'™ and °

“"They Call It

Etormy
Get Right Chureh,*
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£ COUNTRY SPOTLIGHT
T WINE, WOMEN & SONG

Ben Colder. MGM E 4482 (M),
SE 4482 (5)

Ben Colder (Sheb Wooley) takes some well-
known couniry gofigE and gives fthem his
owh  humorous  treatment—parodying  the
Iyrics; There are plenty of laughs here
tor counfry fama—and I 5 all done In
good tasfe,
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CLASSICAL SPOTLIGHT

BRAHMS: PIAND QUINTET IN
F MINOR, OP, 34
Guarnerl Quartet (Rubinstein)
RCA Victor Red Seal LM 2971
(M); LSC 2971 (8)
Rubinstein expressed a desire fto meet the

Guarneri Quarfet affer he had heard some
af ftheir tapes. That meeting resulted,

witimately, in their joining Victor and res
carding this album with Rublnstein. It I
an outitandin
technique an

performance, with regard to
musical power.
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INTERNATIONAL SPOTLIGHT

MANITAS ds PLATA AT
CARMNEGIE HAILL
Manitas de Plata. Vanguard

"
VRS-9247 (M); V5D-79247 (5)

Flata makes glant strides for flamencs
ari with his treatment of the twe num-
bers on this disk faken frem his conceri
On Side 1, there is "Bulerias,” a Gypsy
wedding song, with it whirl[n? and Fasi
flamenco, while on Side 2, "“Fandanges
for Soleares,” & & more serious study
looking at the deeper side of flamenco.
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